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KEEN’S OXFORD BLUE
In every civilized country KEEN’S OXFORD BLUE holds pride of 
place because of its quality and economy in use. The majority of house­
keepers ask for Keen’s and will take no substitute. Stock up with Keen’s.
It’s always in demand.

For Sale by all the Canadian Jobbing Trade.

MAGOR, SON & CO., 403sf^“' MONTREAL
30 Church St., Toronto

Agents for the Dominion of Canada

REMIND YOUR CUSTOMERS
That Benson's Prepared Corn possesses an extreme delicacy that is never 
imitated by other com starches which try to equal it. You can 
tell them that

Benson’s Prepared Corn
readily takes the full flavor of any kind of seasoning and gives results in 
cooking that are quite impossible with a starch of less fineness and purity.

# pDWARDSBURG STARCH (5
LIMITED

CARMNAL-TOROHTO -BRANTFORD -VANCOUVER
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THE CANADIAN GROCER

FOR THANKSGIVING—

griffins
SEEDLESS
RAISINS

“GRIFFIN’S SEEDLESS” are 
a specialty of Griffin & Skelley 
Nothing superior is packed or obtainable

---------------------------------------------"N
What the consumer says :

“ I find * Griffin’s* Seedless Raisins 
the best I have ever used, I tell all 
my friends how clean and nice they 
are.”

We have hundreds of s&ch 
letters.

______________________ ______/

--------------------------------------------------^

Griffiin & Skelley s
Seedless Raisins

“ THE FINEST AND CHOICEST 
CALIFORNIAN RAISIN GROWN.”

There can be only one best, one leader, one nearer 
than another in the hearts of good cooks. And in the 
Raisin World that distinct and individual production, 
“Griffin's Seedless Raisins,” easily takes first place.
Free from dirt, as well as seeds—carefully chosen by 
skilled hands and alert brains—the seedless raisin, 
standar^^^quslit^eve^where^^^^^^^^^^^^^^^^

Highest
Quality

The absolute purity of 
Cox's Gelatine makes it a 

standard product of world-wide 
fame.

Cox’s
Gelatine

It has never disappointed, and 
never will, because folks get what 
they expect and want when they 
buy the peer of all—“ Cox’s.” 
Highest quality to-day, to-morrow, 
and all the to-morrows to come.

V

Codou's Macaroni, Vermicelli, 
Spaghetti, etc., represent the top 
notch of quality — the highest 
attainment of skill, experience 
and cleanliness in a model factory.

Codou’s
Macaroni

A Macaroni whose delicacy bears 
witness to the caution used in sel­
ecting only finest wheat (from 
Taganrog) for the making. Nu­
tritious to the highest degree. The 
name on every package 
" Codou ” serves to assure 
you of highest quality 
when you buy.

SOLD THROUGHOUT CANADA BY 
ALL THE BEST DEALERS

Highest
Quality

1



THE CANADIAN GROCER

CLARKS
English Mince Meat

Is “Inglass” (one size only) and in cans.

Thoroughly Cooked Perfectly Sterilized
Absolutely Guaranteed

CLARK’S
Christmas Plum Puddings

In Cans, - Is and 2s.

Will remind your customers of what Puddings
used to be like.

Above everything e/ee. Get Your Orders In Early.

W. CLARK : : Montreal
MANUFACTURER of the Celebrated

“CHATEAU” BRAND CONCENTRATED SOUPS

i
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Packer’s
Celebrated
Chocolates

NEW IDEAS — NEW BOXES — NEW CENTRES
Packer’s Canadian Bulletin, containing the latest Chocolate 
news, particulars of the most recent productions and much 
interesting matter, will be sent regularly to all jobbers 
upon receipt of request.

H. J. Packer & Go., Ltd., utl Bristol,
England

House
old enough to 

have a reputation, 
young enough to 

be abreast 
of the 
times

BORDENS 
EVAP­

ORATED 
MILK" <3* #<--m m

TrAOE mark REGISTERED

Makes
Your

PEERLESS BRAND

yrji
UNSWEBTE^J ^

EVAPORATED^
__

Customers
Satisfied

BORDEN'S CONDENSED MILK CO.
"Leadera of Quality ” Eatabliahed 1SS7

Sales Offices and Agencies:—

Mason CD. Hickey, Winnipeg and Calvary 

WILLIAM H DUNN.
Montreal, Toronto and Vancouver

3



THE CANADIAN GROCER

to Hi» Majesty 

King George V.

By Special 

Appointment

Eetabli.hed 1817.

0 D

Granola
Digestive

»

□

All varieties of the high-class Biscuits manufactured 
by this old-established and widely known Scotch 
Firm are now being regularly imported and can be 
------ supplied in all parts of the Dominion.------

SAMPLES AND FULL PARTICULARS FROM

SNOWDON & EBBITT, 323, Coristine Building, Montreal. 
NEWTON A. HILL, 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.
The STANDARD BROKERAGE CO.,

852/864, Cambie Street, Vancouver, B.C.

Biscuits may be 
grouped into two 
general classes— 
FOOD Biscuits and 
FANCY Biscuits; but

“Granola 
Digestive” 

3 Biscuits
possess the whole­
some nutritive 
qualities of the 
former with all the 
appetising attractive- 
ness of Fancy 
. . . Biscuits . . .

They are thus 
specially suitable 
for general house- 
. . hold use

dHocforione 
Jsna

Biscuit Manufacturers,

Glasgow and London.
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Vvi<

Features Which “ ' Sales
of Weston’s Sodas.

W^tQI

Packed^in 24’s 1 
the package

biscuits to

The largest 5c. package put up in Canada

Package is the same size as the famous 
Uneeda biscuit packages.

The finest blend flour and the purest of 
shortenings are used in their manufacture.

*» 4 /• '
> ■'* %, 
'tyVEL&TQ
î fV

The lightest biscuit made in Canada

The model factory^ in which they are made 
is the most up-to-date in Canada.

toit
IVrite for sample packages.

Say you saw jfd. in Canadian Grocer.

GEORGE WESTON Ltd
TORONTO

61
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ThENÀMMÀIRfiÀNK

B
SSI

GOLD DUST
saves work for your customers by its cleansing power, and 
GOLD DUST advertising saves work for you by its selling 
power. 0,ne is as searching as the other—just as GOLD 
DUST itself goes into every nook and corner of the house­
hold after dirt, GOLD DUST advertising goes into every 
corner of the country after customers and sends them to 
your store.

MADE BY

THE N. K. FAIRBANK COMPANY, MONTREAL

The Best Quality
There is no other Brand on the market with a 
higher reputation for absolute purity of materials 
and deliciousness of flavors than

ADAM & CO.’S
Worcester Sauce

The ingredients of this sauce are guaranteed ab­
solutely pure and prepared under conditions of 
scrupulous cleanliness and efficiency.
If you are not handling Adam & Co.’s Worcester 
Sauce—write for information, the profit will 
interest you.

Canadian Agents -
ALEX. TYTLER..........................................Temple Building. London. Ont.
J. A. CROOKS.....................................................................Bedford. Halifax. N.S.
KIRKLAND & ROSE..................38-40 Cordova St. E.. Vancouver. B.C.
G. C. WARREN................................................................................ Regina. Saak.

PROPRIETORS :

Kit Coffee Company
Govan, Glasgow, Scotland

6
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—1911 Christmas 1911—

An Assortment of

PERRIN’S
Attractive
FANCY

BISCUIT
Packages

and

Fruit Cakes
will be appreciated by your customers. Why not 
add an assortment to your Christmas Order?
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tïïî&ée,
with the flavor of the 

Fresh, Ripe Fruit
MAKE DAINTY, DELICIOUS DISHES. PREPARED FROM PURE 
FRUIT JUICE AND FINEST SUGAR, THEY CONTAIN NO CHEMI­
CALS OR INJURIOUS INGREDIENTS, AND MAKE AN IDEAL 
DESSERT. : : : : :

Made in all flavours and packed in 1 quart, 1 pint and l/% pint packets. 
Sole Canadian ‘Distributors:—

THe Manufacturers' Agency Co.
MONTREAL 
ST. JOHN, N.B. 
HALIFAX, N.S. 
BOSTON, U.S.A.

J. W. WINDSOR 
S. CECIL IRVINE 
C. E. CREIGHTON 
GEN. SALES OFFICE

E. & T. PINK,
22 St. John Street 
48 Princess Street 
Bedford Chambers 
330 Board of Trade Bldg.

LONDON,
ENG.

LE JELLY

Law rasons

&G
London Canada

Lawrason’s Snowflake Ammonia

HOUSEWIVES demand ammonia powder 
that is pure—they say there is nothing 
to equal Lawrason’s for its purity and 

cleansing properties.

The demand is large and it is daily 
growing larger by reason of the large size 
package, which is sold at half the price of 
any competitors.

Guarantee of $500
accompanies each package with the statement that it equals in power any 
similar powder on the market selling at twice the price.

Don’t let your competitor get the lion’s share of this trade—Order a stock 
to-day and be a winner too.

S. F. LAWRASON & CO., London, Ontario
8
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Srncoe Beans-Better Than Home Baked

Progressive Canadian Grocers are selling more Baked Beans'than they ever did before. 
These grocers have found it to be a very profitable policy to push hard our SIMCOE 
BRAND BAKED BEANS. They are made from selected beans, cooked by the latest 
scientific methods ; all the sauces are carefully prepared from ripe fruit and pure sauces.
The result is a perfect can of delicious baked beans ; beans that are better than home 
baked ; and will sell ito all classes of trade, with a good margin of profit.
Don’t fail to call youKcustomers’ attention to the highly important fact that the high cost 
of living does not apply^tQ-Simcoe Baked Beans. A meal for an entire family for toe. is 
still possible.

Send your order to-day.
Send for our Pamphlet on Valuable 
Hints on Storing Canned Goods.

DOMINION CANNERS, Limited
HAMILTON : : CANADA

9
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New 1911 Model 
K«»ith Accoum System

As convenient to operate as a 
roll-top desk.

FIRE! FIRE!
6 STORES) BURN, 

ACCOUNTS ALL SAVED 
THROUGH THE KEITH 

SYSTEM
A COMPLETE STORY IN 6 VOLUMES 

HERE IT IS.
1. D. D. BOWERS, Liberty Center, Ohio
2. A. F. BENDER. Cumbeiland, Md.
3. W D DICKEY & SON Springfield, Ohio
4. GUSTAVE KRATZIG. Pittsburg, Pa.
5. J KUMMER & CO , Uhrichville. Ohio
6. THOS. H. CARROLL, Hartford, Conn.
(Write any of the above parties if you wish to 
verify these statements )

LISTEN !
One-writing Self-Indexing 

Fire-proof

FIRE PROOF

Every one of these merchants had large stores in which buildings with contents were completely destroyed, but they all 
saved their accounts through the Keith Fire-proof System.

This positive evidence ot the fire-proof qualities of the Keith Systems actually spreads all over the United States, and yet, 
strange as it may seem, certain manufacturers of drop-leal systems who would first sell their system and would then after­
wards sell you an expensive sale in which to store the accounts—call us fire-proof lakers.

They have an axe to grind.
We have given you facts backed by sworn affidavits and we, therefore, feel safe in leaving this matter to your intelligence.
The fire-prool feature is only one of the many points of protection offered by the Keith System.

WRITE AT ONCE FOR CATALOGUE “ H ” FOR FULL INFORMATION.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 
1926 Depot St.. FREMONT, OHIO, and HARTFORD. CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherb ooke, Que., Representative tor Quebec and Maritime Provinces.
Sydney McKeever, Box 843. Brock ville, Ont.

Extended. Luue tan oe fur­
nished connecting Pump 

in store to barrel in 
cellar.

“ENT E R PR I SE ’
Old style grocers find a call for molasses usually annoying— it 
often means a trip down into the cellar ; handling of sticky 
measures—impossible to measure accurately. How different 
when equipped with the

“ENTERPRISE”
Self-Priming and Measuring

PUMP
THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar­
rel's contents--you're never “out of molasses." And the pump is 
positively accurate—" Enterprise ” make—4 revolutions of the crank and 
you have a pint—no more—no less.
We manufacture a large line of Coffee Mills for hand, steam and electric 
power and other specialties for the modern grocer. Ask for our catalog.

. The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U.S.A.
21 Murray Street, New York 544 Van Ness Avenue, San Francisco

10
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“EUREKA”
Canada’s Scientific and Sanitary

REFRIGERATOR

TH CA N A D A N R

Your Particular Trade
demands pickles and 
relishes oi known re­
putation. You fortify 
your reputation by 
stocking

BRAND

RELISHES
table luxuries of absolute purity, whose 
delicious flavor leaves alasting impression 
that will bring repeat orders. Be con­
vinced yourself of that distinctive flavor 
by trying a bottle on your own table— 
your enthusiasm will result in many sales, 
for which the profit is a good one.

The T. A. Lytle Co., Limited
Sterling Road - - Toronto, Canada

TO THE WHOLESALE TRADE ,

West India Co., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tlnne & Co., Liverpool, Eng. 
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

A»k us for prlooo before filling 
your orders for tho oomlng season

West India Co., Limited

IDr There l re more
Eureka Refrigerators
in_use in Canada by
Butchers. Grocers. 
Creameries. Hotels. 
Resiaurar ts. Hospi­
tals, Public Institu­
tions. etc., than all 
other patented Refrig-

eraio s combined.

The above is the strongest guar­
antee of an article’s superior 

merits.

WRITE FOR CATALOGUE 
AND PRICES.

Eureka Refrigerator Co., Ltd.
54 Noble Street - TORONTO 

Montreal Representative 
JAS. RUTLEDGE - Telephone St. Louis 3076

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

Sf. George Evaporated Milk, 4 doz. incase, $3 35 
Princess Condensed V ilk, 4 doz. in case • $3.90 
Banner Condensed Milk, 4 doz. in case • $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 case lots to any point in Ontario or East to 
Halifax.

J.
ST. GEORGE

MALCOLM CD. SON
ONT.
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When your customers ask for " something 
different ” for breakfast, tell them about

11

Nourishing, because made from wheat; 
easily digested, because blended* with 
barley malt.
THE H-O COMPANY HAMILTON, ONTARIO

SANITARY CANS
FOR

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk «it

Sanitary Can Co., Ltd.,
Niagara T elle. Ont

13
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ANOTHER WINNER \

BLACK KNIGHT
Stove Polish

We have completed the largest house to house 
Sampling Campaign ever undertaken in Canada, with 
Two Superintendents and 24 Boys in uniform.

From Quebec City to Vancouver

Ask Your Jobber 
for

this Line

1 doz., 75c. 
Packed 3 doz. in a case.

m
m

Non-Inflammable 
Dustless 

Brilliant and 
Lasting Shine

Shows a Handsome Profit to the Retailer. 
Largest Advertised Stove Polish in Canada

Manufactured
By The F. F. Dailey Co., Limited,

MAKERS OF THE FAMOUS 2 in 1 SHOE POLISH

Hamilton, Canada, 
Buffalo, N.Y.

IS
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THEY ARE A SUCCESS BECAUSE
The quality of the fish and the oil used, together 

with the design of the tin, make the

“DUNOYA” BRAND SARDINES
more attractive than the ordinary tin offered to 
retail at 10c.

CANADIAN AGENTS

J. W. Bickle & Greening, honTaLon
(J. A Henderson)

ARE YOU INSURED
AGAINST ADULTERATION 

on the spices you handle ?

The Government Form of Warranty
is your only safe insurance, 

and is attached to every

TIN - PAIL - BOX - PACKAGE 
AND BARREL OF

White Swan Brand of Spices
YOU ARE ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH 
EVERY SPICE PURCHASE YOU 
MAKE AND PLACE THE ONUS 
ON THE MANUFACTURER.

KO - KO - BUT
“ I he Key to Good Cooking.”

You have in KO-KO-BUT a means of making 
good contented friends of your customers. Helps 
them to do what they cannot do with lard or 
butter—keep down the greasy odor in the kitchen.

Ko - Ko - But
THE PERFECT COOKING BUTTER

100% PURE VEGETABLE FAT

Price within the means of all, and 
put up in tins to prevent waste.

O/ire ft a Trl*l

DOMINION C0C0ANUT BUTTERS, LIMITED
MONTREAL

Tartan D r<and Teas, Coffees, Spices, Extracts. Baking 
I dlldll Dldnu Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

WS^Stflffh 8 Jams, Jellies, Marmalade.

Imnarlal The eb»Te lines are fully guaranteed
I III P 6 I I d I Vinegar. for quality, appearance end sale.

Phone 3585. Exchange to all departments.
Brand

THE SIGN OP PURITY

BALFOUR, SMYE & CO., HAMILTON
14
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Pure Goods Bring Increased Custom 

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ­
ence and recognize the advantage to you of 
recommending ** Redpath" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxe» 

and in *" Red Seal ” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in 1854 by John Rea path

Built on Merit
The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
National Coffee Mill
It is equipped with our new 

style force feed steel cutting 
grinders, which make for fast 
grinding and durability.

Prompt shipments our specialty

Ask any of the following Jobbers for our Catalogue t]Si

WINNIPEG—G. P. à T Galt (and branches) The Codvtlle Co. (and 
branches): P le Bros.. Larson k Co. (and branches). 

VANCOUVER-Tb* W H. M.Udn On. Ltd. ; Wm. Braid k Co. ;
HAMILTON^-Jas. Turner* Co.; Balfour, Smye * Co. ; McPherson,
__ Glaseeo* Co,
TORONTO—Eby. Blaln. Ltd.
LONDON—German, Be ert k Co.
IT. JOHN, N B —G. E Barbour Co.. Dea* b >rn * Oo.
RgOINA. BASK.—Campbell. Wilson * guild 
MONTREAL—The Canadian Fairbanks « o. (and branches». 
EDMONTON, ALTA.—The A. Mao Donald Oo.

MADE BY

Woodruff 68, Edwards Co.
ELGIN, ILL., U.S.A.

Tell Your Jobber 
You Want

This Mark on Every 
Box Insures the Best

Place Order Now for 
Fall Delivery

By Royal

m m :v< I Letters Potent.

NELSONS

LOZENGES !
►
<

Should be in your confectionery < 
deparunent. »

C. NELSON, DALE & CO., LTD., |
WARWICK, ENGLAND. i

15
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If it’s CUSTOMERS you want, Sir

You certainly want H.P. SAUCE to bring them in-
In many ways H.P. is unique, its flavor is unique, its deliciousness is unique, ^o.,
its value is unique--it makes customers—it makes business—it makes profits- -

_tS»

Why Not cell it?

*.v

M

y.*
w
V.«•i*

%

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
‘•MODERN GROCERY FIXTURES’* 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
LIMITED

IIMESENTATIVESi-
Haaitoba Weisoe â Treeedsle, Wleeiped. lea.

* **"• •1 6 Ï„*V. $Mk Berlin, Ontario
■eelreel « W. S. Silcack. 33 Si. Nicholas Street

RIDEAU HALL COFFEE

Mm

has the d stinction of being a line that will secure 
new trade for you, besides keeping it. Its per­
fect blending and roasting have given it an en­
viable reputation among coffee experts.

Besides, it gives you a decent margin of 
profit. This profit is all profit. There is noth­
ing to be subtracted from it at the end of the 
season. No bad or unsaleable stock. No time or 
trouble spent in persuading people to have it. 
Rideau Hall Coffee sells all the year round.

Gorman, Eckert & Co.,
LIMITED

LONDON, Ont. WINNIPEG, Man.

Canada
First

is full cream milk reduced to about 
one-third consistency in a vacuum, 
containing nearly three times as-much 
in butter fat and solids.

The purity and quality of every can 
of “Canada First” milk are absolutely

Evaporated
Milk

and unreserve Jly guaranteed. The 
sterilizing process it undergoes positive­
ly destroys all bacilli and renders it 
superior to ordinary milk.

Order from your jobber.

The Aylmer Condensed Milk Company, Limited, - Aylmer, Ontario
Head Offices: Hamilton, Ontario

16
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QUINQUINOL
A Stock Food for Horses, Cattle, Sheep, Hogs, 
Dogs, Poultry, etc., etc., offering you a good 
opportunity to build up a strong “Stock Food ” 
business with your country patrons. We can 
show you copies of hundreds of orders received 
from grocers for Quinquinol, surely a guarantee 
of its great qualities

THREE DIPLOMAS GAINED
Three Rivers, Sherbrooke and Ottawa 

Exhibitions.
The only Stock Food awarded a diploma at any of the above big Exhibitions. 

Recommended by the Minister of Agriculture.
$4.00 per doz. gallon tins. Retails at $6.00. 50% profit
No Lose from Vermin or Moisture No Loss to You from Sales

Packed in tins, attractively got up, making a nice display for We will guarantee you by personal letter, that you can be 
shelves. It will attract customers. You can offer any of them at no loss whatsoever. You are at liberty to “money back” 
1500 if they can find any deficiency in Quinquinol. the goods. We will make it right. But you will have no cause.

One dealer in each town wanted. Register now. Exclusive territory.
Advertising matter provided. Your sales safeguarded.

The American Pure Food Co., Montreal

AN OPPORTUNITY AWAITS YOU
to add considerably to your income.

Instead of wasting your evenings doing nothing—sometimes pretty expensive­
ly, too—you can make good money as a circulation salesman for the MacLean 
Publishing Company.

Get new subscribers for MacLean’s Magazine, the publication which by virtue 
of the many and expensive improvements recently made, has jumped to the fore­
front in the national magazine field. It is essentially Canadian in spirit, and is 
published especially for Canadian readers and those interested in Canadian affairs.

We pay you most liberally for new and renewal subscriptions.
October, November and December are the three best circulation months in the 

year. ,
Now will be a splendid time for you to commence.

Write to-day to

MacLean Publishing Company
143-149 University Ave., " :: TORONTO, CANADA

Trade Mark

17
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The RETAIL GROCER makes considerably more money 
selling JAPAN TEAS anc* can unhesitatingly assure his 
customers that they are absolutely PURE anc* 8*ve better 
general results.

JOBBERS, kindly a»k our Agent» for »ample» 
of Mow Crop on hand ot all grade».

FURUYA & NISHIMURA
f SELL n 
GINGERBREAD 

BRAND 
MOLASSES!

11 Pay* A

Four real reasons why you can increase your 
Molasses sales by selling “ Gingerbread Brand.”

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes-

Give your wholesale a trial order for 
“ Gingerbread " Molasses and be convinced.

Put up in tins—2's, 3’s, 5’s, 10’s and 20’s, 
Pails—l's, 2's, 3’s and 5's gals, and in barrels 
and % barrels.

The
Dominion Molasses Co.,

LIMITED

HALIFAX. NOVA SCOTIA

SIXGOLD mldals

^xamanata eynKoneiaiwt

i lb., i lb. and 1 lb. Tins. 
Economical and Reliable.

Beorgi Birwick & Sons
Limited

LONDON. ENGLAND
CâlUÜI tpr : IEHEII H. HUIRO, MS

Centrât mats. ne hill

ALL GROCERS 
SHOULD STOCK '

Borwick's •
BAKING 
POWDER

Theoriginal^ Bak­
ing Powder with 
a world-wide rep­
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar­
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso­
lutely free from 
alum, acid phos­
phates or deleter­
ious substances.

FARROW’S ‘A-!’ MUSTARD
THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

__ «

In every market of the world FARROW’S “A-1" has forced its way. Write your nearest 
agent for a sample tin. Compare the get up, the quality and the price—then you’ll know the reason why I

CANADIAN AGENTS:-
W. G PATRICK » CO., 77 York Street, Toronn; T A. MACNAB » CO., Cabot Bldg»., St. John’s, Newfoundland; W. A. 'IMONDS, 
89 Uiioa S(, Si. Jain, N B ; RU ITAN & CHAPMXN, Fort Garry Court, Mila St., Winnipeg; ROSE & LAFLAMME, 400 St. 
Pa il St.. Montreal; C. E. CHOATE & CO , Pickford & Black'» Wharf, Halifax.
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LUMP SUGAR
The sale of lump sugar is steadily increasing. It is known to the trade and consumers 
under several names. When they get to know it

CRYSTAL DIAMOND LUMP SUGAR
will satisfy and please them as the finest and most attractive table sugar produced 
in the world.

The St. Lawrence Sugar Refining Co., Limited
MONTREAL, QUE.

MACARONI VERMICELLI 
SPAGHETTI

There are mere and more people every day 
awakening to the fact that the daintiest of 
dishes', and cheapest too, can be made from 
these products, and you should put in a 
supply and push them.

Don’t Take “Any” Brand
BUT TRY

L’ETOILE
the line that always gives satisfaction be­
cause it is manufactured by “men who 
know." Our machinery is of the very latest 
type, installed by a Parisian expert, and 
worked by men brought all the way from 
sunny France.

L'Etoile—‘the line that pleases.
TRY IT

(tie ' ' des Pales
6-9 HARMONY STREET, MONTREAL

It sells 
like Lightning

lx- C I'll' sell- m-l a- \oil'd expeel the 
hot Ciiiee I s-eiiec in I lie world would -ell !

I lie Ou.ilirx ol tin ( utli i, -1 >111 In in ii 
xx nil tin xmix iiu inu .nix ri ti-i mi lit- 
x i mtinn.illx .ippx-.imi<j m the piv— .mxl 
' >ii tin huai illume mi it- Ih'ImIi. n-tilts in 

< imp' lirllln lull -nlil betuiv xntl vi'C it.

Camp
THE TEST OF TIME

has both proved the value and reliability of

JAMES DOME BLACK LEAD
The finest article of stove polish in the world. If you want the same high-class polish in paste 
form, just ask for

DOMELINE

;•.! • • I f.
m

s mf ■ à
I-
1 .1

* *<y| 
!«■

tfi
m'!«■
Mi

simply

TORONTOCanadian
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HOUSEWIVES’
FAVORITE

Cocoanut
WHITE DOVE

The White Dove, symbolic 
of purity, is the proper brand 
for this popular cocoanut. 
Every can passed over the 
counter will return many 
profits in good will. Be sure 
to stock “White Dove.” Full 
particulars from

W. P. Downey
MONTREAL, QUE.

THE PEOPLE OF

JAMAICA
«re now buying things in the 
Un'ted States which the) ought 
to buy in Canada. They don't 
know what we can do. A email 
advertisement in the

HINGSTON
“GLEANER”
might bring inquiries. Better 
write lor rates to

I C STEWART, Halifax

If you are looking for trade with liieh merchants 
them is one paper that can put you in touch with 
buyers, and that is the

Irish Grocer, Drug, Provision, 
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.

iwvere/MW T

will »Wn, you
II»t ai

MOP-STICKS
OF DURABILITY ____

are the “TARBOX BRAND” 
No. 8 Plain Cloth Holder.
No. 10 Combination Brush 

Specify through your Jobber along 
with Self-wringing and Crank-wring­
ing Mopa. Manufactured by

TARBOX BRIS.. - Toronto. Ontario

Tie MIT. T0UH6 A SPARLING CO., LIsM |

SALT
MANUFACTURERS

Qftntsi the nignest awards In com pot' | 
lion with other make*.

WiNQHAM ESTABLISHED 1B71 i

Common Sense
KILLS {
111 hslws gel 111 leeee It. ■„ Tereeti. Set

i a ni, «oe* eollar,
* aaütaelâeo aai « 

W rite for pries*

SUCHARD’S COCOA
This la the aa.aoo to push SUCHARD'S 
COCOA. Proas new on Coco, will 6. in 
demand dnilr. It nn to nil the beet. W. 
sunrentoe Sucbard's Ceeen nanlnst nil ether 
make. Delicious In Sever. Prions lust rlehl 
PRANK L. BENEDICT * GO.. Montreal 

Aeneas

O. E. Robinson d Co.
Manufacturera and Buyers of Dried, 

Evaporated and Canned 
Apples

/neerto/l, - - Ontario
ESTABLISHED IBM

WINDSOR SALT
CAR LOTS OR LESS. Prompt shipments. 
Write US lor prices. Phone order et our

n»o«ro SALT WORKS
TORONTO. Oitr. GEO. J. CLIFF. Meneacr.

Condensed

This Paper

JELLY TALK
Let us have a chat with 
you about jellies. That 
is, the good kind, of 
course. The majority 
of your customers 
always like to have 
some dessert at meals 
and are sometimes just 
doubtful as to what to 
make. Suggest

Club Jelly Powder
We can guarantee its 
quality and assure you 
that it will give general 
satisfaction. All you 
want to point out is the 
fact that there is a rich 
custard powder with 
the package besides, 
and you'll surely find 
sales good.

“Double Event” Package
Give it a Trial

S. H. Ewing & Sons
MONTREAL, Bramh TORONTO

CHINESE
STARCH
HAVE YOU 
A STOCK?

GREAT
SELLER

ALL
THE TIME

SET PRICE!

ICEAN MILLS
MONTREAL
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They Guarantee ‘Repeats’!
ROWATS
PICKLES

AND

PATERSON’S
SAUCE

are two lines of sustained profit which 
every grocer should handle.

Are ready, steady and profitable sellers.

ROWAT & CO., Gotland
CANADIAN DISTRIBUTORS—Snowdon & Ebbitt, 325 
Coristine Bldg., Montreal, Quebec. Ontario, Manitoba, and 
the North-west ; F. K. Warren, Halifax. N S ; F.H. Tippett 
& Co., St. John, N.B.; C E. Jarvis & Co., Vancouver, B.C.

iJK.'lKn:'

ROW,

Your Reputation
is in the balance if you 
are given to selling in­
ferior sardines.

“ESKIMO”
Sardine»

Have been selling for several years, 
and the enormous demand which has 
been created by their known good qual­
ity has given them a sound footing 
among the high-grade stocks of a 
grocery.

The sardines are the finest, packed 
in a modern sanitary factory, put up in 
pure French Olive Oil, making them 
an immensely popular line with all 
classes.

ORDER TO-DAY FROM YOUR 
WHOLESALER OR WRITE TO

MONTREAL—J. W. Windsor. 
QUEBEC—Albert Dunn. 
HALIFAX-A B. Mitchell.
ST. JOHN. N B —

W S. Clawson dt Co. 
TORONTO—A E. Richards At Co. 
HAMILTON—

A. E Richards & Co.

LONDON. ONT.—
Geo. L. Gillespie

WINNIPEG—W. H Escott Co.

CALGARY—H. Donkin & Co. 
EDMONTON—

Dominion Brokerage Co.
VANCOUVER—H. Donkin * Co.

21
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Manufacturers’ Agents
and Brokers’ Directory

Manmacturem and merchant» cannot expect to develop, maintain 
and get the beat out of the Canadian market without the assist­
ance of local agents. The following!» a representative list of reput­
able agents. The service department of the Canadian Grocer Is at 
the disposal of firms wanting agents or of agents wanting agencies

-WESTERN PROVINCES-
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 lAv^AuTEYNEWINmPE8

COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

G. C. WARREN
Box IMS, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Trade BambHefc.d U Tear».

DfMRMtir and FftrHrn \woHaa Solicited

WATSON & TRUESDALE

WINNIPEG, MAN.

—WINNIPEG—
H. G. SPURGEON

Wkoleeelr Broker aed Meaylecturers' Aseet 
neeUtee. BrtUak sod Porsies Aseodm Bell died.

» Chambers of Commerce. P.O Boa ISI1

WINNIPEG 
TOMLINSON, SEMMENS & CO.

WHOLBSALB GROCERY BROKERS 
Ollier ui Tree! Wrrrboest, - 92 Alexaader St. E
Correspondence solicited on domestic and 
foreign lines. P.O. Box, 1502

FRANK H. WILEY
MANUFACTURERS' AGENT 

■nd

IMPORTER

757 Henry Ave., WINNIPEG.

WESTEIM MSrilBUrilS LIMITES
Wholesale Commission Mcrcbabanu, Customs 
Brokers sod Maoufaciurere' Agents. Cara Dis­
tributed. Warcbouacd and Forwarded. Warehouse 
on Transfer Track. Business solicited. Our poal- 
tloo ia your opportunity.
•AMATIAN. WISTiRlI CANADA

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing snd Forwarding Agents. 
WarehcuM on C P R spur track. 
Promptness and Satialactton guaranteed 

Solicited.

DISTRIBUTORS, L1M11EO
P.O. DraawM

EDMONTON, ALBERTA

-TORONTO
HEADQUARTERS FOR

Evaporated Apples
When wanting, wire usg 

[for. quotations. I

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK A CO.
Manufactura»»' Agent»

77 York Street Torontc

W. G. A. LAMBE&CO.
TORONTO

Grocery Broker» an

- - - - - - - - - - - - MONTREAL- - - - - - - - - - -
FOR SALE

Cheap for eaah, Fruit Cleaning Plant 
vitb Date Frees. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, 
tel. MAIN m

MacLaren Imperial
Limited

Cheese Co.
AGENCY DEPARTMENT 

Agmts tor Grocer. Spcn.lfi— aed Wboleeale

TORONTO. Ont. DETROIT. Mich.

Headquarters lor

New Orleans Fancy Molasses
Bartels and Hall Bartel» 

PRICES RIGHT

LIND BROKERADE CO.

Montreal
BOND*

— MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturera* Agent» and Grocery 
Broker»

HAUFAX NOVA SCOTIA
We are open lor a lew high claee specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS’ AGENTS 
AM) UROCKKY BROKERS

HALIFAX - NOVA SCOTIA
First-da», front-proof storage ferlllllro. 

Correspondence nollrlted ea Domestic aad 
Ferrlga liars.

J. A. TILTON 
WHOLESALE GROCERY BROKER

IT. JONS, g.g
Correspondence solicited with Houses 

looking lor Brat-class grocery connection».

71 From Si. Fggl TORONTO

W. S. CLAWSON & CO.
Manufacturer»’ Agent» and Grocery 

Broket».
Wsrebeeeemee

ST. JOHN, - - N.B.
Opee 1er • lew mere flret-elae, lie,,.

- - - - - - - - NEWFOUNDLAND- - - - - - - -
T. A. MACNAB & CO.

ST JOHN'S. NEWFOUNDLAND 
MANUFACTURERS' AGENTS

aed COMMISSION MTRCHANT3

UbMob to sll Dualnem. Highest Ognadlm snd foreign 
rsfcceooes. OsbU address: "Meeusb," 8u John s. 

Oodes: A.B.O, fch edition, end private.

----- BRITISH COLUMBIA--- - - -
McLEOD & CLARKSON

Manufacturer»'Aient» and Wholesale Com mission 
Agents

832 6 CAM ME ST., VANCOUVER, B.C.
Can give atr ct attention to ■ fee first-class Gro­

cery Afcncie*. Highest References.
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Confectionery and the Rise in Sugar
The present high price of Sugar will undoubtedly hive an effect on the price of confectionery. Many makers 
will raise their prices and cut down your profits, but

John Gray & Co., Ltd., of Glasgow, Scotland
bought heavily before the rise and are offering their famous Boiled Sugar Goods at right prices to give you 
a worth-while profit.
We have a reputation of over one hundred yeara for high class candy making.

Msss ante Particular* from
Agsnt for Merit’me Provinces, Quebec, Manitoba, Saskatchewan and Alberta : W. H. DUNN, 396 St. Paul St., 
Montreal; Toronto: LIND BROKERAGE CO., 73 Front Street East ; Ottawa: E. M. LERNER & SONS,
11 York Street ; British Columbia and Yukon: KIRKLAND * ROSE, 312 Water Street, Vancouver.

K

\7 1\ (Cm;

v i m

1 SILENT
MATCH.

Staples Promote Sales
A staple article that wilr give satisfaction has its 
effect upon the user by prompting other sales from 
the same store.

THE DOMINION MATCH
is the surest satisfaction-giver among staple articles. 
Each match makes a light, because it is per­
fectly made in every respect.
The boxing is attractive and entices sales. Secure 
a stock right away and be convinced—your profit 
is assured.

THE
DOMINION MATCH CO., LIMITED

DESERONTO, ONT.
Or The Canada Broksraga Company. Limited. Toronto. 

A. Maadsnald Co.. Winnipeg. Man.

/“GLOBE” 
MACARONI

Till Scientifically 
Manufactured Food

makes good by its purity and high 
quality.

The macaroni habit is on the in­
crease and housewives are looking 
for the best grade for dainty 
dishes.

" GLOBE " Macaroni is easily cook­
ed, of just the right consistency 
and moderate in price.

A SPLENDID 
STAPLE LINE

D. SPINELLI <& CO.
REGISTERED

MONTREAL QUEBEC

No Alu « i

in the old reliable

Cook’s Friend Baking Powder
The only powder with a pedigree 

Order from your jobber
23
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WAGSTAFFE’S
FINE OLD ENGLISH MINCE 
MEAT AND PLUM PUDDING

NOW READY FOR DELIVERY

<K Made from the finest fruits and spices obtainable, 
in the most up-to-date sanitary factory in Canada.

<H Our goods may be a little dearer, but look at the 
quality.
€J[ Mince Meat, packed in 1-lb. 2s, 5s, 7s ; 25-lb. gold- 
lined pails, and 62-lb. tubs. Plum Puddings, packed 
in Is, 2s, 3s, crocks. In individual cardboard boxes.
ORDER QUICKLY, PLEASE, FOR THE SEASON 

Only a limited quantity being packed.

WAGSTÀFFE, LIMITED
PURE FRUIT PRESERVERS

Hamilton - - Canada
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IN STORE—New Season’s Crop

Currants Figs—Finest Eleme.

Raisins— i"*eel—Finest Dripped ; also
Valencia and Malaga. Cut Peel in >4 and 1 lb. pkgs.

NEW SANTA CLARA PRUNES
All sizes 40/50—90/100 in 25 and 50 lb. boxes

WE CAN MAKE IMMEDIATE SHIPMENT OF THE ABOVE

EBY-BLAIN, LIMITED
Wholesale Grocers. TORONTO

“I KEEP EVERY COPY ON 
FILE FOR REFERENCE”

This paper is read by leading dealers all over Canada. Not 
only that, but it is £ep/ on file for future reference, which 
explains to a large extent its high advertising value.

This is what one of Edmonton’s (Alta.) best grocers 
told our circulation representative who called on 
him not long ago. He ^pointed to his file of 
Canadian Grocers carefully placed in his office.

Still further he said:—“I consider it one of the 
best helps to me in the business.”
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Fruit

NDMkàBISMf-î
URO % I <>

L. & B.
Banner Brand Jams and Jellies
A popular-priced line of unequalled quality, guaranteed to contain 
nothing but pure fruits and best granulated sugar. Our Bakers 
and Biscuit Manufacturers’ Special is without equal for quality and 
consistency.

LINDNER & BENNER
TORONTO

Western Agents—LA1NG BROS., Wholesale Grocers, Winnipeg.

Not an Enterprise 
for the “Quitter ”

"If there is one enterprise on earth," says John 
Wanamaker, “that a ‘quitter’ should leave 
severely alone, it is advertising. To make 
a success of advertising one mu5t be prepared 
to Stick like a barnacle on a boat’s bottom.

“ He muit know before he begins it that 
he must spend money—lots of it.

“ Somebody must tell him that he cannot 
hope to reap results commensurate with his 
expenditure early in the game.

“ Advertising does not jerk ; it pulls. It 
begins very gently at first, but the pull is steady. 
It increases day by day and year by year, 
until it exerts an irresistible power."

». mm

COLES
MILLS
Ask yourself what 
you want in and of 
a coffee mill. Write 
out your own speci­
fications. Then 
compare what you 
want with what
COLES MILLS
offer.
The more particular 
you are the more
COLES MILLS
will appeal to you. 
They meet your 
every desire. They 
qualify on every 
requisite.

C0LES.MFR. CO., PHILA., PA.
AGENTS—Chase & Sanborn. Montreal: The Codville Co., Winnipeg ; 

Eby. Blain, Limited. Toronto: James Turner & Co.. Hamilton. 
Ontario; Kelly Douglas it Co.. Vancouver. B.C.; L. T. Mewburne 
it Co.. Calgary. Alta.

WE of good character, in each city, town and village in Canada, where we are not 
already represented, to act aa our ,

SPECIAL CIRCULATION REPRESENTATIVE.

WANT Work is dignified and educative. Previous experience unnecessary. Duties at 
first need not interfere with your present employment.

WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT
FOR LIFE.A If you are making less than $100.00 a month, and are trustworthy and am-

MAN
bilious to learn and become competent to handle our business in your vicinity, 
write us at once for full particulars.

MACLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ont.
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The Public Demand SDH
Never before has the demand for purity in food and 
drink been so insistent as to-day. You can always up­
hold the purity of “SALADA” Tea. Its scientific culti­
vation, the cleanliness of its preparation, the sealed lead 
packet, combine to protect the fragrant leaves from all 
contamination. It’s pure — recommend it to your 
customers—they’ll come back for more.

“SALADA” TEA COMPANY
TORONTO :: :: MONTREAL

A
Adamson A Co., J. T......................... 32
Allison Coupon Go.................................  51
American Pure Food Co........................ 17
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Balfour-Suave A Co.................................. 14
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The1 Cocoanut and Why Market is High
Nine Years Required for Tree to Bear Fruit—Cyclones are Damaging—Dealers 
Constantly Selling More of It—How the Cocoanut Grows and What It is Used 
For—Care Should be Taken in Selecting Place in the Store for It.

Montreal, Oct. 26—(Special).—A lew 
weeks ago a slight advance was announc­
ed in the price of cocoanut, as it is or­
dinarily sold in grocery stores. This 
article is staid and sober in its market 
transactions and very rarely attracts 
attention. It might, therefore, be well 
to consider the cocoanut and some of its 
history:

Tropical countries are subject to cyc­
lones and other severe window storms 
and it is only recently that many plan­
tations were ruined in this manner. As 
it requires about nine years for the 
young trees to arrive at a good bearing 
state, the supply has been greatly re­
duced wrhile the demand has increased. 
Some of our large manufacturers have 
been taxed beyond their capacity and are 
working day and night to fill the deluge 
of orders on hand.

The Cocoanut Palm.
From a mere trille the industry from 

this tree has developed into one of world 
wide scope and represents the turning 
over of from ten to twenty million dol­
lars a year. The tree serves the natives 
with liquor from the sap, vegetables 
from the small roots, sewing materials 
from the stems of the leaves, and in 
many places its fruit is the natives’ 
chief source of food. The life of the 
tree is upwards of fifty years and com- 
nvnees to yield about the fifth year and 
continues to do so continuously until it 
dies of old age.

Unlike most other trees it never ceases 
bearing fruit and on the same tree you 
will find everything from a blossom to 
the ripe fruit F.ach tree will produce 
about fifty nuts annually, and three 
months are required to ripen the nut, 
which falls as soon as ripe.

The industry in oil made from cocoa- 
nuts is extensive and has been greatly 
developed in Europe. This article is 
now refined so as to keep perfectly sweet- 
and is extensively used for culinary pur­
poses, soaps and cosmetics.

The Cocoanut.
While the cocoanut comes from many 

parts of the tropics, Jamaica produces 
a nut that is highly regarded by the 
manufacturers of fine strip cocoanut, the 
kind that the grocer sells. The history 
of the nut and the story of how it even­
tually reaches the market is interesting, 
but it is too voluminous for this article. 
The cocoanut grows on a palm tree 
whose round regular trunk rises un- 
brokenly to a height of from 20 to 50

feet, terminating in a cluster of leaves 
that have won such unlimited admira­
tion for the palm. Young palms are to 
be seen in hotel rotundas, conservator­
ies and elsewhere, and enable the north­
er to form a good idea of the appearance 
of the full-grown tree. It is in the 
cluster of leaves that the cocoanut is 
found, and imagine its fall from this 
lofty position upon reaching maturity.

Growth of the Nut.
The growth of the nut is most inter­

esting. We are accustomed only to the 
form in which we have seen it, the hard 
shell enclosing the meat and milk. When 
the nut is ready to fall it is enclosed in 
a thick fibrous covering which serves 
several purposes The whole nut, there­
fore, is about the size of a pumpkin with 
the nut proper, snugly and securely en­
closed in its casing of fibre. When green 
the hard shell, that we know, is soft 
and pulpy and the whole nut could be 
easily cut in two. But as it grows and 
begins to ripen the shell becomes firm 
and hard, and finally the nut is fully de­
veloped and becomes too heavy for the 
slight stem that has held it to the tree.

Fibre a Protection.
It is then that the fibrous outside cov­

ering proves its usefulness. In a drop 
of fifty feet a nut might easily be 
broken, but the spongy fibre casing acts 
as a “buffer” to the nut which remains 
intact. The palm tree shows a prefer­
ence for growing near the sea and again 
the outside fibrous substance proves its 
worth by keeping afloat, carrying the 
nut to some shore where eventually it 
becomes the seed of another tree. Thus 
does nature provide for its reproduc­
tion.

The husk covering, or fibre, also pro­
tects the nut from numerous insects in 
the tropics and from mice and rats. 
There are several “eyes” at one end of 
the nut, anyone of which may be easily 
punctured, and the milk drained. It 
quickly sours if the eye is disturbed. 
I fence the protection.

Ready for the Market.
Then comes the collection of the nuts 

by the natives. They are gathered from 
the ground, collected at various points 
and brought by boats to some port 
where they are sold to representatives 
of fruit dealers or cocoanut manufactur­
ers. In former days there was no hitch 
to this method, but of late the nuts are 
practically double their former cost and 
the native sells as suits him. He may 
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have promised you 5,000 nuts and is on 
his way to a port with the shipment, but 
another buyer intercepts him and the 
native suddenly forgets that you ever ex­
isted. This is one of the hazards of the 
business and frequently inconveniences 
manufacturers of fine strip cocoanut. Of 
course, the nut has been stripped of its 
fibrous case before delivery and arrives 
on the market in the form the small 
boy knows best.

Such, then, is a brief outline of the 
growth and marketing of the cocoanut. 
When it reaches the manufacturer the 
shell is removed and is thrown away, 
and likewise the milk. The meat is 
pared and is ready for the machines 
through which it passes coming out in 
fine thin strips. A certain amount of 
sugar is added, mostly as a preserva­
tive. Next comes a drying process and 
other details depending upon the manu 
facturer. Cleanliness is a watchword of 
the factory and in its final state cocoa 
nut of the highest quality is certainly a 
delight to the housewife.

Profits Have Been Small.
It is generally admitted that the pro­

fits to the manufacturer have been 
dwindling. The price to the retailer has 
remained unchanged for 18 years accord­
ing to one authority, but practically 
everything connected with the cost of 
manufacture has increased. As stated 
above, the nuts themselves are about 
twice as dear as they were a few years 
ago. Labor now demands a much high 
er wage, and the actual cost of operat­
ing has certainly not diminished. Every­
thing has been going up except the price 
to the retailer. These are the facts 
that account largely for the recent ad­
vance.

Advice to Retailers.
The handling of cocoanut is a point 

demanding the grocer’s careful attention. 
This article should be kept cool and 
dry. A place of even temperature is re­
quired and an absence of moisture is 
desired. A Quebec wholesale house had 
placed a shipment of cocoanut in a posi­
tion where the sun glared down upon 
it during a part of the day with the re­
sult that there were complaints about 
the quality. The room happened to be 
damp at the same time and the result 
was disastrous to the quality of the 
cocoanut. It should be kept away from 
mustard, spices, coffees and other odor­
ous groceries like matches and coal oil, 
for cocoanut is decidedly susceptible to
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strong flavors. In this respect it is 
even worse than butter. Dryness and 
an even temperature, are the points to 
be remembered.

Quality in Cocoanuts.
There is another feature worthy of 

note. The grocer knows that almost 
every article has several qualities. This 
is true of potatoes, apples, eggs, butter 
and so on. It is also true of cocoanut, 
both in the raw and shredded state. 
Cocoanuts when collected may be punky 
or spongy, they may be immature, they 
may have been damaged in some way. 
The old principle of quality applies to 
this article just as it does to almost 
everything else. When it is prepared 
for the consumer it appears in different 
forms. It may be snowy white, or 
rather yellow. It may be in long 
shreds, the desirable form for household

His Annual Fall Catalogue.
Hartford, Ont., Oct. 26.—B. W. 

Thomas has this year again issued his 
Kail bargain sale catalogue. As there is 
no printing establishment here, he has 
printed it himself, covers being in 2 
colors. The sale days are Nov. 1, 2, and 
it and this announcement is made quite 
plainly on front cover.

The catalogue is 7 x 5'/a inches in di­
mensions and was distributed in a large 
envelope printed in blue and red with 
I lie slogan : “Ringing in the annual fall 
bargain sale, etc.” Cut of a bell makes 
this appropriate.

The Telephone.
Montreal, Oct. 26.—“When a woman 

prepares a list of groceries, calls up her 
grocer and gives him her order, there is 
little or no chance of salesmanship en­
tering the transaction,” says a local 
dealer. And while the phone may be 
highly regarded by the customer, the 
trade are by no means a unit in approv­
ing it.”

There seems to be an effort here on 
the part of a few of the very best 
grocers to bring the women to the store 
as frequently as was the custom before 
the phone orders became the rule. 
When the customer cannot see new 
goods it is much more difficult to sell 
them to her than when she used to call 
regularly and often at the store. One 
prominent grocer holds the telephone 
a doubtful asset to the trade. He is

requirements, and is always to be found 
in packages, or in the macaroon form 
mostly used by bakers. And so it goes. 
Years of careful experience are required 
to produce a first-class article for the 
housewife. The grocer knows that there 
are different qualities and that the house­
wife will get the best results by using 
cocoanut of highest quality.

What becomes of the fibrous casing, 
mentioned above. To-night when you 
go home you will find before the wel­
come door of your own domicile an or­
dinary doormat. In this utilitarian age 
when it seems nothing is going to waste, 
it has been found that the fibrous casing 
of the cocoanut makes a fine line of door 
mats and matting.

These facts are vouched for by a manu­
facturer who has had an experience of 
twenty-five years in the business.

now planning to lessen the tendency to 
use the phone for orders.

The thought is one that grocers should 
not overlook. Salesmanship and the 
personality upon which it appears in its 
best form are something to be consider­
ed.

Displays Lines Separately.
Quebec, Oct. 26.—A local grocer re­

cently gave an interesting talk on win­
dow display.

“The value of a window, well trim­
med as a selling agent is not questioned 
by any dealer who has studied the mat­
ter. However, there are good and bad 
methods of window display.

“The window with a number of lines 
jumbled together fails in it’s purpose. 
It does not attract attention. While it 
is best to show only one line at a time, 
the small merchant cannot afford this 
nor has he generally a large enougdi 
stock of any one line to make a fitting 
display. I am in the same position, I 
overcome it by showing associated lines 
at the one time, and separating them 
as far as possible. That is, I do not 
pile one line upon another but show 
each one separately, preferably raised 
slightly on some manner of pedestal 
above the window floor. In showing 
fruit, for instance, I separate the vari­
eties by showing each individual line in 
a fancy basket.”

Ham Guessing Contest.
Ripley, Ont., Oct. 26.—Charles Pollock 

recently held a guessing competition on 
the weight of a ham. Fifty persons 
competed for the prize, which was a 
large ham. Rev. W. A. Bremner was 
the nearest to the exact weight, and ba­
con became the favorite dish at the 
manse for a time.

CARTOON TALKS ON SERVICE

Scooping something that has been spitted on the counter into the paper bag is 
not the height of cleanliness. Sanitary methods are absolutely neces­

sary in the modern store of to-day.
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Wide Awake Methods of Retailing
Western Ontario Dealers Annual Fall Catalogue—Believer in 
Displaying Individual or Associated Lines—Weight Guessing 
Contest.

The Grocer will pay any dealer or clerk for practical items for this page
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Lesson 6--Short Course in Card Writing
The Brush Stroke Roman, One of the Most Speedy Styles of Letter in Practical 
Use—Sample Card Introducing Simple Form of Decoration — The Edwards 
Short-Cut Course.

By J. C. Edwards. Copyright, Canada, 1911.

A show card showing simple but effec­
tive use of brush stroke Roman and 

neat ornamentation.
Showing position of brush in hand while 

lettering.

This style of lettering, the brush 
stro' r Roman, is considered one of the 
must speedily-made styles used to-dav 
in modern card-writing The slant style, 
which will be taught in a few lessons 
farther on. is the speediest, as the for­
ward slant of the strokes has a decid­
ed tendency to promote greater speed 
This lettering was executed with a 
No. 7 red sable brush (in albata), the 
corner of the brush being used to make 
the fine lines and the width for the 
strokes.

Correct Use of Brush.
Don't try to just touch one corner oi 

the brush to the card. Draw the brush 
Hat and use it as we have already indi­
cated in previous lessons, and as shown 
in the corner picture on the lesson 
chart, but instead of using the T square, 
except for very long strokes, let the 
hand rest as shown in the picture at 
the upper left-hand corner and draw 
the brush (edgewise) from top to bot­
tom by simply resting fingers very light­
ly-

Practice this stroke steadily for a 
while and you will find it comparative­
ly easy. If you do not accomplish the 
results desired at first, try again and 
again The hardest stroke of all, which 
you will come in contact with in this 
lesson, is the small horizontal stroke, 
as stroke 3 in A, stroke 1 in T, stroke 
2 in L, and so on, but if you would 
persevere, always remember that the 
edge of the brush is used for the fine 
line and that you press it according to 
the width stroke you desire. The heav­
ier you rest the brush the broader 
s'ro're you get. no matter whether it 
is the edge or width of the brush you 
use.

dose examination of the plate. The 
finished card illustrated here is a hall- 
sheet (22x28 inches) and lettered en­
tirely in brush stroke Roman capitals

Simple Form of Decoration.
The display line, “WALLPAPER,” 

is brought out more prominently by be­
ing shaded with a left-hand lower shade 
of grey; the reader is underlined with 
broad strokes of grey. We are here in­
troducing the first and most simple 
form of decoration. The effect being ac­
complished by pasting a section of foli­
age cut from wallpaper, on one corner 
of the card and breaking the line border 
This is easily executed and adds great­
ly to the appearance of a window card 
(not for interior display purposes).

The display line is lettered over it, 
giving the whole a more real pointed ef­
fect. which is, of course, desirable. The 
same brush was used for all the letter­
ing on this card; the top line was made 
with two strokes of bhe brush for the 
wide parts of the letters.

Try one of these cards, using any 
kind of an illustration or flower you 
wish, as long as it is in keeping with 
the inscription.

For any further information re the 
lesson or about brushes, outfits, etc , 
write to J. C. Edwards, the author, 
care MacLean Pub Co., or to The Ca­
nadian Grocer

How to Add the Spurs.
There is one point in this lettering 

that the student will find quite hard to 
master at first, and that is the adding 
of the spurs to a fine line in such let­
ters as A, N, M, V, W, X and Y. The 
corner of the brush alone being used 
(not the whole stroke, except for the 
horizontal stroke, as No 5 in A and 
others).

In the letter A you commence to add 
the sours with No. 4, using the left- 
hand corner of the brush and without 
lifting it from the card, draw the 
brush edgewise, as indicated by stroke 
5, and finish up with the rigjht-hand 
corner of the brush with stroke 6.

The addition of spurs to the broad 
stroke is comparatively easy, as the 
whole brush is used without danger of 
covering the edge with the opposite 
side of the brush that is not actually 
in use. In the letter B you will find 
with practice that ynu can accomplish 
great accuracy as well as speed This 
also annlics to such letters as P and 

*hpv being composed of practically 
the same strokes as the B The P Is 
is really the first stroke of the B, with, 
an enlarged second stroke: the R is a 
P with the addition of the No S stroke, 
which may he made as shown in the 
plate or a straight stroke brought down 
on a slant and finished with spurs. The 
other letters are easily understood by
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This plate is illustrative of the brush stroke Roman letter. For full instructions see accompanying article by J. C.
Edwards. I Lti’lll'4 .' *. LaJ_ 1 J.i.L i* l
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FALL CAMPAIGN NUMBER.
Our next issue will be our big Fall Campaign number. 

Special efforts have been made to produce a bright, prac­
tical issue, and one which dealers will keep on file for 
future reference. It will contain an unusually large num­
ber of advertisements, and therefore as a directory will 
be invaluable to the trade.

The editorial matter will consist of actual methods in 
use by Canadian dealers for increasing fall, Christmas 
and winter trade, looking after various departments, 
delivery, etc.

See that you get your next week’s copy. It may be 
a little late, but you should receive it shortly after day 
of publication, Nov. 3.

----♦----

WESTERN WHEAT CROP SITUATION.
< onsiderable speculation lias been roused as regards 

the extent of damage done to the glowing crop in the 
West during tlie last few weeks, owing to the severe wet 
weather, which lias delayed threshing operations to such 
an extent that at the present time only 50 per cent, is 
completed in Manitoba, 10 to 15 per cent, in Saskatche­
wan and 20 per cent, in Alberta.

So far the most reliable figures which can he received 
show an estimated loss of 8,025,000 bushels of wheat, 
57,0811,11110 bushels of oats and 1,200,000 bushels of flax. 
Harley remains unchanged.

Tlie former estimate, from which this estimate was 
made, during the last week in August showed a total 
yield of 178,050,000 bushels for wheal. Apart from this 
loss in yield, the depreciation of grade is a serious factor, 
and of the three provinces Manitoba is the safest. Not 
only is the wet weather delaying harvesting, but men 
are also scarce, and farmers in the neighborhood make up 
the threshing gangs.

---«---
NEWS OF ADVANCING BROOM MARKET.

Some complaints have been made by retailers that they 
knew nothing of conditions affecting brooms until prices 
had been raised to a high figure.

The Canadian Orocer has been giving to its readers the 
conditions of the broom and broom corn market, as any

features bearing on it arose. The careful reader will 
have noted this, and will probably have benefited by 
getting in on brooms when they were considerably below 
the present prices.

In the markets of Sept. 22, the first news of the rising 
market was given to readers. On Sept. 29 not only was 
the broom situation dealt with in our general markets, 
but a good-sized editorial on that date forewarned the 
grocers of Canada on what they could expect. The last 
sentence said: “Conditions would indicate a continued 
strong market on brooms.” Thus was the reader sup­
plied with knowledge that if acted upon meant dollars 
and cents to him.

Since then, the issues of Oet. 6, 13 and 20 have all 
made reference to the situation, which could not be taken 
by readers to mean anything but a strong paarket. Such 
is found to be true, and those who have kept in touch 
with the situation have benefited.

---- ♦----

MAKE AN EXTRA EFFORT.
Grocers should tpake a decided effort to profit by 

Thanksgiving Day and Hallowe’en coming together. It 
is not only a season of re-unions, but of home parties, 
socials and friendly gatherings. Nuts, oranges, grapes, 
apples, confectionery, besides pickles, jams, jellies, and 
a host of goods that will be asked for.

The last Saturday in October is going to be one of 
I he busiest days in the year, and to get the most from 
the natural demand, there should be an effort to attract 
attention and business. Windows and interiors should be 
appropriately arranged, and the store should be given a 
festive appearance.

Cast a herring to catch a salmon is often a good 
business motto.

----♦----

VALUE OF ADVERTISING.
An Ontario farmer had an orchard which yearly pro­

duced a large volume of apples. He had been each year 
selling them to a certain apple dealer as they stood on 
the trees. He had to take just about what that dealer 
offered him, as he was the only man who approached him 
to buy.

Suddenly the idea dawned on him that probably if 
other buyers knew what he had to offer he would be able 
to get a larger figure.

With this in view, he had circulars printed and sent 
In a number of buyers, telling him what he had 
to offer, and soliciting their bids.

That farmer with the increased price he received for 
his apples over the previous year, figured that the invest­
ment in the advertising brought him just 5,000 per cent, 
dividend.

This is just another proof of the value of advertising. 
The grocer cannot expect the amount of returns on his 
advertising to be quite as large as this in percentage, but 
he will certainly find that it pays to let the people know 
what he has to sell. -

—•----

RETAINING PUBLIC CONFIDENCE.
A merchant the other day promised to deliver some 

goods before a certain hour. He failed to keep his 
promise. The customer’s confidence in him decreased. 
Ncxl time that customer will probably go to Jones, on 
whom she can depend.

The same merchant recommended a certain brand of 
preserved fruit as of the best quality. The customer
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found it was not the best, but about the worst she had 
purchased in years.

The next time he recommends an article, she will 
probably not believe bim, whether he tells the truth or 
not. Thus he proceeds to destroy his customer’s confi­
dence in him.

A merchant must keep faith with his customers if he 
wishes to succeed. A man who does not live up to his 
promises or statements cannot maintain the confidence 
of bis customers, and without their confidence, business 
cannot be expected to increase or even maintain its 
present standard. It will show a gradual decrease as 
customers’ confidence in him dwindles. As far as lies in 
his power, every effort must be put forth to make good 
ever> single promise or statement made by a merchant. 
Unless he does, success is certainly difficult.

LOSS OF A GOOD CUSTOMER.
In a Canadian city, a woman customer, settling up her 

summer account with the grocer, wrote: “Herewith 
is the amount of your account as rendered. L think, how­
ever, you have been charging me rather high prices on 
some goods.”

The grocer, on receiving this hint of overcharge from 
his customer went into a rage and answered: “You bad 
better find some place else to deal if you think I am over­
charging you.” Of course, that is exactly what the cus­
tomer did when she received the note.

Did this grocer act just in the best manner in this 
case? It was certainly not to the good of bis business 
anyway, for the customer, if she had not received bis re­
ply, would have continued to deal at bis store, as she bail 
undoubtedly received good service and good goods. The 
letter, of course, was in a certain manner a charge against 
his honesty and he refuted it by showing that he could 
do without her trade, and it no doubt appeased bis anger 
somewhat.

Nevertheless, considering the matter seriously, it 
would have been better not to have glaringly displayed 
bis anger. The dealer is in business to do as much trade 
as possible and it is well that he handle these questions 
tactfully. Perhaps, it would have been best to have 
allowed the matter to drop without any comment. It' he 
felt he should try to convince the customer that his 
prices were reasonable, be might have at least done so 
diplomatically. He might have explained to her that in 
comparing prices, she consider the quality of the goods; 
that he made a special effort to give the best goods and 
service possible, lie was in reality not charging too 
much for the goods and service supplied. If he had ex­
plained this, he would likely si ill be receiving the trade 
which amounted to an appreciable figure.

----♦---

CARE OF FIXTURES.
Most fixtures in the grocery stores to-day are sub­

stantially made. It is essential that the manufacturer 
put an article of the best quality on the market if he 
hopes to make a success. They are so constructed that 
they will with proper use last indefinitely. They must, 
however, be given some care.

Many of these fixtures are put together in such a way 
that with use will become loosened. They should imme­
diately be tightened, if the life of the fixture is to be 
made as long as possible. Some portion of a fixture

may get out of place or some part of it slightly damaged. 
The best time to give attention to these things is just as 
soon as noticed. If left, the damage will probably be­
come much greater. It only requires a moment or so, and 
does much to prolong the life of a machine.

If there is any portion of a counter fixture that will 
move, there are some clerks who take particular enjoy­
ment in monkeying with it, generally to its depreciation. 
This is not what the fixture was made for, and should 
not be played with in this way. Manufacturers are some­
times blamed for poor fixtures, when the employes are 
at fault in not handling them properly.

----♦----

SALESMANSHIP NIPPED IN THE BUD.
A case of salesmanship nipped in the bud was re­

lated to the writer the other day by a clerk in a grocery 
store.

A new delivery boy had been engaged. He was a 
hustler, and while on the route tried to secure any orders 
possible. The second day he came in as if he were proud 
of what be had done. “.Mrs. Jones wants me to bring 
her up two cans of tomatoes,” he said.

“We can’t be running up there with two cans of 
tomatoes,” gruffly replied the proprietor, who was out 
of sorts that day. “Why can’t she order all she wants 
at once?”

The young delivery man was taken back. He ex­
pected that, being able to sell some goods, he would be 
praised, instead of meeting with such a reception. After 
closing-up time, he took the tomatoes up to Mrs. Jones, 
as he had promised, but his zeal to secure additional 
orders for his employer had disappeared.

Thus had the proprietor crushed the ambition of a 
budding salesman, and at the same time caused direct 
loss to himself. Words should be carefully considered 
before they are spoken, especially when the temper is 
ruffled or aroused.

---•---
THE FUTURE AND THE DRUMMER.

American and English contemporaries are having a 
great deal to say just now about the commercial travelers, 
some urging that his day of usefulness is past, others 
saying a word in his defence. There seems to be a cer­
tain amount of ground for both contentions.

At present there are travelers calling upon I lie mer­
chants who really have little cf value to show. They are 
working on commission pure and simple, and are trying 
to sell something which is at best only a fad. They are 
worrying the merchant, and blocking the way for the 
legitimate traveler who represents some house which 
lias goods of value to sell.

The day of these travelers has not passed. They 
will likely be used more and more. They advertise goods 
as well as actually sell them. They give the retailers sell­
ing ideas, as these could not be given by circulars. They 
answer questions, meeting the need of each customer.

A good staff of road men means much to a firm. They 
stimulate trade and get the company well known. In­
deed there are many dealers who come to respect a whole­
sale house by learning to respect the man who travels 
for it.

No, the drummer has not lost his usefulness. It is only 
the counterfeit drummer who has made himself unpopular.
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Looks Like a Mercantile Gold Mine
Retail Business With a 6.63 Per Cent. Expense and Net Profit 
of llVi Per Cent.—The Normal Gross Earning Placed at 25 
Per Cent.—More Light on a Previous Financial Statement.

•By Henry Johnson, Jr.

On Sept. 15 I reviewed a statement 
which seemed really too good to be true 
so I asked my correspondent for further 
details, and I have them now as fol­
lows :
Kditor Canadian Grocer,—

Gentlemen :—We note in your last is­
sue of The Canadian Grocer our state­
ment sent you recently for your criti­
cism and note that your Store Manage­
ment editor wants more information, 
which we are pleased to give herewith.

“We enclose our balance sheet, invent­
ory taken July 1st, 1911. In explana­
tion of some of the accounts, beg to 
state : Store building is net cost after 
allowing due rent per year ; Telephone 
Stock is cost of line—our investment in 
same ; Personal Accounts of $4,051.83 is 
what our customers owe us. This gen­
erally extends from April 1st to Decem­
ber 1st following ; the item of Foreign 
Personal Accounts, $1,891.43, is amount 
of outside accounts due us for wood, 
and are paid promptly when due. Now 
regarding the Loss & Gain Account, 
wish to explain as follows : The Sus­
pense Account is lost customers that 
failed to pay, and is considered lost 
Telephone account is telephone rent over 
lines other than in w'hat we are inter­
ested The Expense account includes 
salaries, stationery, light, fuel, dona­
tions, and all other charges not includ­
ed in the other accounts. Furniture and 
Fixtures is depreciation in value. In­
ventory July 1st, 1910, was $5,600 ; 
amount due us on personal accounts was 
$3,723.45, which wfis paid by April 1st, 
1911. W'e do a large credit business as 
we are in the timber and the farmers 
here make wood along in the spring and 
summer and begin to haul the wood in 
fhe fall and mainly in the winter, and 
in this way pay up their store bills, and 
as a rule pay up by April 1st each year 
for bill contracted for from spring 
previous.

Nearby Competition.
“W'e trust you will understand how 

our business is run here and bear in 
mind we have neighboring towns to 
compete with that practically do busi­
ness on a cash basis, hence we are not 
getting fancy prices. We of course are 
aware that we do a large business with 
small help, and the writer thinks he has

•Tbe writer ef tble article le one of tbe 
most eocceeeful dealer» on tbe continent. He 
bee epent almoet 16 years In tbe retell gro­
cery bnelneee and 1» well equipped to answer 
qoeetlone end emoetb oet dirtcmltlee with 
which others easy hare eaet

a system that is hard to beat in run­
ning this store with little help.

Please answer through your paper as 
before. Thanking you for your kind at­
tention to this matter,

Yours very truly, C.M.S. 
Sept 22, 1911.

P.S—We have not included interest on 
the investment which, on July 1st, 
1910, was, in round numbers, $20,300.

This is the accompanying statement :
RESOURCES.

Real Estate, Timber Land ..... $ 2,800.00
Cash on hand and bank .......... 2,510.10
Bills Receivable (Good) ......... 2,294.55
Bank Stock .......................................300.00
Furniture and Fixtures .......... 150.00
Store Building .......................... 1,260.00
Telephone Stock ....................... 36.77
Personal Ac., due us (Good)... 4,051.83

(Begin 4-1-11 ; run to 12-1-11)
Persona! Accounts, Foreign ... 1,891.43
Wood on hand, Inventory ...... 3,675.22
Merchandise, Inventory ............ 5,700.00

$24,667.90
LIABILITIES.

Amount doe on Bark ............... 14.50
Owe on personal ac., not due... 685.20
Capital ............................ ......... 20,000 00
Loss and Gain Account .......... 3,968.20

$24,667.90
In some respects this statement serves 

to obscure more than elucidate matters 
For example :

The item of Store Building is so ac­
counted for as to leave its status in 
doubt. Did it cost $1,260 to build? If 
so, what kind of building can it be ? Or 
have they credited against it, as an in­
vestment, a liberal rental which rental 
has covered all charges, including inter­
est, and operated to reduce the invest­
ment besides ? It were much better to 
give the cost of the building and the 
ground under it, and hold it as a re­
source at a fair value, crediting any sur­
plus to Loss & Gain ; because this 
method would more correctly show the 
status of the assets.

_ The Doubtful Accounts.
Suspense account nowhere appears in 

either statement. If it be a temporary 
method of carrying doubtful accounts for 
a period or permanently, so that unex­
pected payments may be credited there­
on and so get into Loss and Gain, the 
idea is a good one. Perhaps this is the 
reason why it does not appear. It cer-
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tainly should not appear, if this is its 
character, because it presently is not a 
resource. The practice of boldly wiping 
out doubtful accounts is the best of 
management.

Furniture and Fixtures is said to be 
depreciation in value ; but I cannot make 
that jibe. In the previous statement 
Depreciation of $500 was taken from the 
stock inventory, making the net $5,700 
apparently very conservative. If the 
one item of F. & F., $150 is déprécia 
tion, then it cannot properly go under 
Resources. What should appear there 
under F. & F. is the present fair value 
of the business equipment. Is that not 
correct—or do I not get the right idea ?

Phenomenal Net Profits.
All these points are, however, of com 

comparatively minor importance. The 
great, big fact is, that these people are 
operating on a phenomenally light ex­
pense and making net profits which 1 
have never known to be equalled any­
where in this line of business. The en 
tire capital is turned 1} times annually 
including every item of ownership and 
investment. The working capital is 
turned only 1| times, but the very light 
expense and the fine average margin, 
considering light expense, offsets this 
slow overturn. The expense of 6.63 per 
cent, remains a marvel, and the net 11} 
per cent, stands as monumental in its 
significance. The net annual gain on the 
investment is 25 per cent., which is 
surely good enough for anybody.

This writer is surely correct in think 
ing he has a system that is “hard to 
beat." Indeed it is, and he may well be 
proud of it. He may be a bit backward 
in the matter of lucid statement, but he 
sure knows how to handle things to 
earn a fine profit. I have nothing what­
ever to suggest for the improvement of 
this business, but frankly take of! my 
hat to the management thereof. I wish 
I knew how to do even nearly as well in 
the way of net profits and light ex­
penses. If I could figure out that way 
in my business, with my 5 2-3 times 
overturn, I should show about 100 per 
cent, on my invested capital every year

Twenty-Five Per Cent. Normal.
The lesson may be here : That the re­

tail business may be likened to the 
bond business in that, one way or an­
other, it works out about the same. In­
vestments in bonds and, in fact, all se­
curities, works out to about 4J per 
cent. That is to say that, over a long 
period of years, if one seems to earn a 
higher rate, his losses will reduce his 
average to 41 per cent. If he wants ab­
solute security, he must be content with 
41 per cent, to begin with. So, too, 25

(Concluded on page 39.)



Latest Review of the Grocery Markets
Various Lines of Dried Fruits are Now on Canadian Markets — Large Sized 
Prunes Scarce—Firmness Still Present in Rice—Markets in Producing Sections 
at High Level—Strength Still in Coffee—Spot Tomatoes Held at High Price

QUEBEC MARKETS.
POINTERS—

Manila paper.—Down to 2}c.
Coffee.—Price is higihcr.
Dried Fruits.—New prices quoted.
Brazil Nuts.—Up 1J cents.
Rice.—Firm at advance.
Montreal, Oct. 2fi.—Seasonable business 

is booming, and the prospects for a good 
fall and Christmas trade are glowing. 
Such arc the opinions rather freely ex­
pressed by those in a position 'to know 
the trend of affairs, and to gauge to a 
certain extent the outlook for the near 
future. Prices are generally firm and 
arc by no means low, but withal there 
is a feeling of security, based upon the 
prosperity of the country, that is taken 
as a basis for splendid business. Just 
now things are brisk and bright, and the 
season is only beginning. While this 
satisfaction and hopefulness reigns am­
ong the wholesale trade, it may be 
safely taken for granted that the re­
tailers are in a similar position.

Sugar.—The market remains steady 
with a fair demand. It is out of the 
question to estimate the next move­
ment. Opinion is divided. High prices 
have held for quite a time, and a re­
duction would be welcomed by many 
heavy users of sugars. The falling off 
in demand may result in easier prices, 
but the principal conditions in the prim­
ary markets have not been extensively 
changed.

Qr“*u4- tow::::::::::::::::::::::::::: l S
" Imperial................................................. 5 70
H Beaver...........................................................  6 75

PMtolwBp.bo^IOojh..................................................  6 65

..........  *iC::::::::::::::::::::::::: :: «ss
Red Beal, In cartons, each................................................. 0 35
Qryatal diamonds, bhls,...................................................  6 55‘ Yr 1661b. boxes........................................ I 65

" " 60 lb. "   6 75
" " 4K 1h " C QK•• ■■ * n>: <»i w wü..::::: : : : " : : o 3»

Crystal Diamond Dominoes, 6-lb. cartons, each........... 0 37$
Extra ground, bbls..............................................................  6 30

" " 60-lb.boxes.............................................. 6 80
M " 1Mb. boxes................................................... 6 70

Powdered, bbls.............................................................— 6 10
" 60-lb. boxes.......................................................  6 30

Phoenix................................................................................ I 85
Brighiooflee......................................................................... 6 60
No, 3 yellow......................................................................... 5 60
No. 1 "   5 60
No. 1 « bags................................................................. 6 45
Bbls. granulated and yellow may be had at 5a 

above has prime

Syrups and Molasses.—The demand for 
syrups and fancy molasses has oecn en­
couraging and for the former especial­
ly there should be a good seasonable 
enquiry. This is the beginning of the 
period when syrups are in particularly 
good demand, and special efforts to get 
new trade will surely be effective.
V.nor Berbsdo, mol»—ei, Donoheone..................I 36 0 37

“ " " tmrrata..................... 0 36 0 36

Choice Berbsdoe molMeee, puncheons................  0 30 0 38'-
" berrele........................  0 32 0 35j

_ „ , half-barrels................. 0 34 0 37 :
New Orleane................................................................ u 25 28
Ancien» .............................................................................. o 3fl
Porto Eloo............................................................................ o 40
Cora Bjrupe, bbls................................................................ o 031

“ 1-bble..............................................................  0 03i
fcbble.............................................................. 0 03?m-ib-v*"1............................... mto-lb. pells..................................................... l 25

Oss—, *-lb. tins, 2 dot. per case....................................... 2 40
5-lb. 1 dot. " ....................................... 1 75• 10-lb. “ 2 dot .......................................  2 65

Dried Fruits.—Jobbers are now offer­
ing new prunes, Valencia ra'isins, and
some currants. These goods have ar­
rived at an opportune time, for already 
there is a demand for dried fruits, and 
it should be only a short time until 
the season reaches its height. A glance 
at the appended list will show that 
the larger prunes are quoted at a high 
price, just as intimated some time ago. 
The smaller sizes are more plentiful, and 
are a little easier. The market as a 
whole, however, is firm.

New figs by direct steamer will be 
here next week. The price is firm. Re­
tailers report a good demand for the 
supplies they received by express some 
time ago. Malaga table raisins are a 
little higher than formerly. Valencias 
arc likewise rather firm. New dates 
will not be here until some time next 
month, and according to reports will 
be higher in price. The Persian date crop 
was short and the existing international 
troubles have increased insurance risks 
with the result that freight rates are 
higher. Nothing has occurred to relieve 
the general firmness in dried fruits and 
nothing of that nature is now expected. 
Hallowe’en dates are quoted at old 
prices, and the earliest arrivals at 
open prices. One jobber remarked that 
the open quotations are the highest he
has seen in many years.
Evaporated apricots....................................................$ 22 0 24
Evaporated apples.....................................................011 013
Evaporated peaches....................................................0 171 0 18
Currants, fine filiatras, per lb., not cleaned........  0 07 0 07$

“ " " cleaned................. 0 07$ 0 08
" lib. packages, fine filiatras, cleaned.. 0 08 0 08$
" Patras, per lb.............................................. 0 081 0 09
" Voetizzas. per lb........................................ 0 09 n in

Dates,"1-lb. packages.................................................. 0 07$ 0 081
Dates, Hallowee, loose..............................................  0 06J 0 071
Fards.................................................... 0 11
Figs, 3crown. .. 0 09J 0 10 Figs, 6 crown. ..0 12 0 13
Figs, 4 crown .. 0 091 0 104 '* 9 crown... 0 14 0 15

" 6 crown 0 UJ 0 11 J
Glove boxes, l6-oz.,'per box................................ 0 10£ 0 1H
Glove boxes, 10-oz., per box.....................................  0 07 0 '7]
Pr80SS............................................................................................. 0 14

40-60.......................................................................................... 0 IS
5000............................................................................................. 0 11

■**60-70............................................................................................. 0 11
B7O00.................................................................................... 0 10

SMQ............................................................................................. 0 09*
•0-100........................................................................................... o 09

Raisins—
Choice seeded raisins.......... ........................... ® 2 ii

" fancy seeded, 1-lb. pkgs........ ic* ■ • 2 92* 21!
" loose muscatels, S-orcwn, per lb... 0 08 0 08
" " 4-crown, per lb............  0 09

Select raisins, 7-lb. box. per box............................... - ! Ml
Malaga table raisins, dusters, per box ........... I 50 6 75
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0 15 n 17 
0 40 0 42

Malaga table raisins, clusters, per i box............ 0 80 1 90
Valenoia, fine off stalk, per lb........................ o 065 o 07

select, per lb............................."... t7} 0 071
4-orown layers, per lb...................... 0 07* 0 C7|

Nuts. The market has a firm tone, al­
though of new stocks there is not a 
great deal of information at hand. Re­
ports from producing centres show that 
prices will likely rule high
In shell—

Brazils.................................................. ..................... n 171 n 101
Filberts, Sicily, per lb........................... 0 111 0 13*^ " Barcelona, per lb...... ...... ! ! ! ! ! ! ?.. * 0 1?
Tarragona Almonds, per lb.................................  0 ià n 16
Walnuts, Grenobles; per lb............................. q 18 0 19

.! M.rbot., per lb......................: 015 0 16
Shelled— Come., pe,lb............................................. OUI

Almonds, 4-orown selected, per lb.................... o 35 0 37
.. Cï™ « ......................•••• o 32 0 33

Cashews bagB*’ 8tandard® Per lb.! ! ! 0 27 0 28

Valencia shelled almonds...................
Peanuts—

American—
Coon, roasted.......................................................... 0 09 o irnCoon green............................................................ 0 08 0 A»!
Diamond G, roasted......................................... 0 10 0 104
Diamond G, green......................................... ; ' q q8 0 09
Bon Ton, roasted................................................. n tor n iqi
Bon Ton, green..................................................   0 11 n 114
Sun, roasted................................. .................. Oil
Sun, green....................................... ..................................... n in

Virginia, No. 1.......................................... A
Pecans, 3 crown, per lb................................................... n 17 0 18
Pistachios, per lb.............. ......................................  0 22 2?!
Walnuts—

JjordMOilulT................................................. .... 0 36 0 374

Rice —Yet another instance of high 
prices, giving business a new impetus, is 
found in recent transactions in rice. 
The demand for rice this fall has been 
fifty per cent, heavier than during the 
same period last year. Prices are very 
much higher, and yet it is a fact that 
business shows a big improvement. The 
market is firm, primary market condi­
tions remaining unchanged, if not firm­
er It seems to he generally held that 
prices will go higher, as there are no 
indication of relief in the districts of 
production.

Rangeons—
Rice, grade B, bags. 259 lha....................

“ M " lfOlbs......................
......... .. 3 55

50 Hu .............
r - ..
- ;; ;; o-£

lockets. 2" lbs ___
pockets. ’24 lbs__ __

., bags, 250 lbs..............
“ 100 lbs..............

fO lbs.............
pockets. 25 lbs.........

................ 3 F5

.................. 3 80

.................  3 45
.................... 3 45

................... 3 45
3 F5

. .T.... 3 60
Fancy Patna- 

Patna polished

Japans—
Crystal .............................. .....................

Ice Dips..........................................................
Carolina Ho»d .......... .............................
Brown Sago, lb............................. ..
Tapiooa, medium pearl, lb................
Seed, lb ...................................................

.....................5 05

.................. 5 15

..................  6 55

.................. 0 07

3 65 
3 65 
3 65 
3 75 
3 90 
3 55 
3 F5 
3 55 
3 65 
3 70

3 95
4 20 
4 70 
4 80

5 15 
5 25
5 40
6 65 
0 06 
0 07 
0 084

Teas.—The market for Japan teas 
still remains high and firm. Several 
shipments of better grade which were 
intended for Canada, have diverted to 
the United States, where they will 
meet a higher market, realizing fully 
ten per cent, more than in Canada,
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The I'nited States markets are very 
short of .Japan teas, as also desirable 
China green teas. A review of the In­
dian market for last month, remarks 
that some falling of! in quality was 
noticeable. The choicest lots were 
therefore keenly competed for and re­
alized top pTices. as it is felt that the 
tendency of the quality will be down­
ward to the end of the season. It is 
of interest to note that the shipments 
from Calcutta to the Vnited Kingdom 
from April 1st to September HO, were 
92,677,000 pounds, against 87,618,000 
pounds in 1910. Common Ceylons show­
ed a poorer quality at times than the 
average for the early autumn, and 
buyers seemed unwilling to operate ex­
cept at a decided reduction.

Choicest......................................................... v i6t
Choice............................................................ 0 16 0 8S
Pine ............................................................. 0 80 0 35
Medium......................................................... 0 86 0 Ifc
Good common..............................................0 21 0 24
Common........................................................ 0 17 0 81

Ceylon—Broken Orange Pekoe..................... ... .. 0 21 0 40
Pekoes...........................................................  0 80 0 28
Pekoe Souchongs........................................ 0 30 0 22

India -Pekoe Souchongs................................... 0 19 0 SO
Ceylon greens-Young Hysons.............................  0 24 0 26

Hyson............................................... 0 24 0 If
Gunpowders................................... 0 19 0 86

China green*— Ptrunmey gunpowder, low grade. 0 14 0 lfc
“ pea leaf . 0 20 0 So

M M pinhead 0 80 0 5t

Coffee.—The present situation is cer­
tainly vexatious to the trade. Not 
quite two weeks ago, medium and low 
grade collies in the world’s markets 
advanced a cent a pound, and the bet­
ter grades responded in sympathy to a 
greater or less extent A local coffee 
house remarks that there are pronounc­
ed indications that still higher figures 
may lie reached, “as the October flow­
ering is reported as comparatively poor, 
and with bad weather conditions, less 
than the average crop is predicted. 
That, however, is only one factor con­
tributing to this period of artificial 
prices, but it helps the big interests, 
with whom the Brazilian Government 
is in league, to keep absolute control 
of the market. and although there is 
ample coffee in sight for the world's 
requirements, we see no immediate pros­
pect of relief from the present fictitious 
conditions. Prices are almost up to the 
highest point readied in tAirty years, 
and these may be surpassed, as the big 
interests seem determined to force 
prices to the utmost limit. From the 
viewpoint of most coffee dealers, such 
control of the market seems piratical, 
but whether it is called piracy or con­
spiracy, does not help matters in the 
least

Valorization was introduced at a time 
when there was an overproduction of 
coffee It was intended as a relief to 
the planters and traders when prices 
where too low The governments of 
Sao Paulo and Rio Janeiro borrowed 
money to buy up coffee and put restric­
tion upon its export. Now the tables 
are turned and there is an underproduc­
tion

One can make a good guess as to 
whom the valorization scheme is bene­
fiting most.
Mooli*................0 as 0 28 8*uuw.................  0 10 0 22
Rio...................... 0 17 0 18 Mimosibo.........  0 23 0 26
Mexican.................... 0 25

Spices —Fair business is reported, with 
the market steady.

Per lb Per lb
Allspice ... 0 13 0 18 Ginger, whole.. 0 17 0 30
Cinnamon, ttûoleO 16 0 18 7‘ Cochin 0 17 0 20

“ ground 0 15 0 19 Mace...................... 0 85
Cloves, whole... 0 28 0 35 Nutmegs..............  0 25 0 60

“ ground.. <• 21 0 35 Peppers, black . 0 16 0 18
Cream of tartar 0 25 0 32 Peppers, white. 0 22 0 27

Beans.—Jobbers are quoting $2 40 for 
white beans, with a good demand felt.

Manila paper is now quoted at 2} 
cents a pound, as the result of com­
petition with a new make that has met 
with some success.

Canned Goods.
Montreal —There is nothing very new 

to report in canned goods this week. 
One house reported a complete delivery 
ol tomatoes, evidently desiring to fur­
ther the goodwill of their customers, by 
thus filling their orders completely. Of 
course, they had to go outside for sup­
plies, possibly being among those who 
were reported purchasers in Maryland 
markets. Tihere is a good demand for 
canned goods, but there is no particular 
feature this week.

FRUITS
2’b Cherries, black, pitted, heavy syrup----
2 s Cherries, black, not pitted, heavy syrup
2 s Cherries, red, pitted, heavy syrup..........
2 s Cherries, red, not pitted, heavy syrup..
Gal. Cherries, red, pitted..................................
Gal Cherries, red, not pitted — ..............
2'h Cherries, white, pitted, heavy syrup----
1 s Cherries, white, not pitted, heavy syrup
2'h -Currants, black, heavy syrup....................
2 s Currants, black, preserved.........................
Gal.—Currants, black, standard......................
Gal. Currants, black, solid pack....................
2's -Currants, red, heavy syrup ..................
2's Currants, red, preserved.........................
Gal.—Currants, red, standard ..........................
Gal. —Currants, red, solid pack ........................
2 s Gooseberries heavy syrup..................
Gal —Gooseberries, standard ...........................
2 h Law ton l»e mes (blackberries), h. syrup..
2's Istwton berries, preserved ..........................
Gal.— Ijawtonberriee, standard.........................
2's Pineapple, sliced, heavy syrup..................
2's Pineapple, grated, heavy syrup...............
2's Pineapple, whole, heavy syrup..................
3's Pineapple, whole, heavy syup ................
2'h Baspl»erri»-s, black, heavy syrup...............
2's Raspberries, black, preserved .............
Gal Raspberries, black, standard ...............
Gal -Ra-plierrics, black, solid i>aok ----
2's Raspberries, red, heavy syrup...................
2's Raspberries, red, preserved........................
Gel. Raspberries, red, standard......................
Gal Rasplierries, red, solid pack....................
2's Rhubarb, preserved.......................................
8's Rhubarb, preserved........................................
Gal. -•Rhuliarb, standard.....................................
2'h Strawberries, heavy syrup.......................
1 s Strawberries, preserved................................
Gal —Strawberries, standard ...........................
Gal Strawberries solid i>ack...........................
3 s Apples, stan«lard..............................................
3's -Apples, preserved
Gal Apples, standard............................................
Gal Apples, preserved.......................................
2 s Blueberries, (huckleberries) standard___
2's Blueberries, (hucklel erries) preserved. .
Gal Blueberries, (huckleberries) standard.
3 s —Gooseberries, preserved..................................
Gal - Gooseberries, solid pack...............................
2s Grapes, white Niagara, preserved
Gal Cranes, white Niaeara, standard.............
2'a-- Peaches white heavy syrup.........................
2$'s - Peaches, white heavy syrup 
3's Peaches, white heavy syrup
U's - Peaches, yellow flats, heavy syrup...........
2's Peaches, yellow flats, heavy syrup.............
9$‘s Peaches, yellow fists, heavy syrup...........
3's Peache*. yellow flat*, heavy syrup.............
3's Peaches, whole, yellow heavy syrup..........
3's Peaches, pie. not peeled.................................
3's - Peaches, pie, peeled.........................................
Gal Pea-hes. pie, not |>eelcd .............................
Gal Peaches, pie, peeled.......................................

. Gal. pie fruits, assorted, *dd 6 p.c.
2 ■ Pears, Bartlett, heavy syrup ......................
21 s Pear», Bartlett, heavy syrup.......................

Group A
1 92* 1 95
1 52$ 1 65
1 92* 1 95
1 52| 1 66
8 12$ S 65
2 "Ml fÔ6
1 62$ 1 65
1 971 2 60
2 27$ 2 30
6 27$ 6 30
6 27$ 8 30
1 97$ 2 «0
2 27$ 8 30
5 97$ 5 30
8 27$ 8 30
2 25 2 274
7 00 7 02$
1 77$ 1 80
1 971 2 00
7 02$ 7 05
1 77$ 1 80
1 77$ 1 80
1 77$ 1 80
2 32$ 2 35
Î fO 2 02$
2 25 2 27$
7 25 7 27$
9 50 9 62$
2 00 2 02$
2 25 2 271
7 85 7 274
9 50 9 62$

VM 1 56
2 30

3 60 3 52$
2 25

2 02$ 2 16
7 25 7 27$
9 .0 9 25$

1 10
1 80
3 as
6 30
1 50
1 80
6 30
3 00
8 80
1 66
3 66
1 90
2 67$
3 90
1 65
1 90
2 60
2 90
8 10
1 60
1 70
4 40
6 56

1 80
2 16
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S's—Pears, Bartlett, heavy syrup................................... 2 40
2's Pears, Flemish Beauty, heavy syrup................... 1 80
21'»— Pears, Flemish Beaut), heavy syrup................. 2 16
3 s -Pears, Flemish Beauty, heavy syrup................... 2 40
2's -Pears, light eyrup, globe............................................ 1 35
3's—Pears, light syrup, globe........................................... 175
3 s—Pears, pie, not peeled................................................ 140
3'a—Pears, pie, peeled......................................................... 1 55
Gal-Pears, pie, peeled..................................................... 4 55
Gal—Pears, pie, not peeled............................................. 4 1U
2's—Plum», Damson, light eyrup................................. 90
3 s—Plume, Damson, light syrup................................. 1 30
2 e—Plums, Damson, heavy syrup................................. 1 05
3’s Plums, Damson, heavy syrup................................. 1 45
Gal—Plum», Damson standard..................................... 3 55
2's—Plums, egg, heavy eyrup........................................... 1 45
2* s Plume, egg, heavy syrup......................................... 1 70
3 s- Plums, egg, heavy syrup.......................................... 2 20
2 s Plums, green gage, light syrup............................. 1 00
2 s—Plums green gage, heavy syrup........................... 1 30
3 s-Plums, green gage, standard................................. 1 90
Gal Plums green gage, standard............................... 4 05
2'h- Plums, Lombard light syrup................................. 90
3's—Plums, Lombard, light eyfup................................. 1 30
2's Plums, Lombard, heavy syrup............................... 1 05
3's—Plums, Lombard, heavy syrup............................. 1 45
Gal Plume, Lombard, standard................................... 3 55

Clover Leaf and Horseshoe brands salmon—
1-lb. tails, per dozen................................................................. 1 45

t-lb. flats, per dozen.............................................. .... 165
-lb. flats, per dozen.................. ...........................................  3 50
After December 1st prices advance 2$ cents per dozen. 
Other ealmon—all tails—

Red Sockeye, per doz................................................. 8 25 2 35
Red Spring, per do*....................................................... 1 00 2 10
Oohoee, per doz............................................................. 180 190
Pinks, per doz................................................................. 1 25 1 35
Lobster—

à-lb. flat», dozen, $2.90 $3.$C; 14b. tails dozen, 14.50, $4.76 
1-lb. flat*, dozen, $5.00, $5.10.

Canadian sardines, per case........................................  3 26 8 50
Im iiorted sardines, per case........................   7 00 26 00

TORONTO.—There are no particular 
features, other than those in evidence 
before, to be reported this week. It 
can be said that the general tone of the 
market is steady and prices are well 
maintained.

From $1.60 to $1.75 per doz. is being 
quoted for spot tomatoes, but with re­
tailers having just received their sea­
son’s supply, there are but few pur­
chases. Indeed wholesalers just at the 
present have few to offer. Gallon to­
matoes are quoted at $4.50 to $4.80.

Inquiry among retailers brings out the 
fact that already a good demand for 
canned goods is being found. Witli 
prices in a number of eases high, con­
sumption is accordingly smaller than-it 
would be under lower market conditions, 
hut it is true that consumption as a 
whole is on the increase.

New pack salmon is coming forward. 
Based on what he got compared with
1 lie amount he wanted, one wholesaler 
says he only received 25 per cent, de­
livery of soekeye. Of cohoes, 50 per 
cent, was reeived and a full delivery of 
humpbacks. Witli soekeyes at such a 
high figure, a heavier demand will be 
thrown on the other lines, and the gen­
eral opinion is that a strong market can 
he expected in the lower grades.

It is reported that tlie supply of 
lobsters is not all that could be desired. 
Last year there was a considerable 
period during which (lie market was 
hare. Rome dealers expect the same 
thing this year.

FRUITS (iroup A
3» -Apples standard ....................................................... 1 10
3's Apples, preserved....................................................... 1 80
(Isl A pplt-H, standard....................................................... 3 06
2's Blueberries (huckleberries) standard.................. 1 60
Gal Blueberries (huckleberries) standard.............. 6 30
2's - Gooseberries preserved ........................... 2 00
Gal Gooseberries, solid pack......................................... 8 80
2 h - Grains, white Niagara, preserved..................,.. 1 56
Gal Grape», white Niagara standard...................... 3 *6
2e—Peaches, white heavy eyru •................................... 1 90
3 s Peaches, white heavy syrup.................................. 2 90
l$'s Peaches, yellow flats, heavy eyrup.................... 1 55

Li
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i y 2 4 
1 521 
1 92,
1 524 
8 52*
2 02| 
1 62|
1 97.
2 274 
5 274 
8 27*
1 «7|
2 27|

2’a -Peaches, yellow flats, heavy syrup..............
5's—Peaches, yellow flats, heavy syrup................
3’- Peaches, whole yellow, heavy syrup............
3’*—Peaches, pie, not peeled...................................
3’s—Peaches, pie, weeled.........................................
Gal -Peaches, pie, not jieeled................................
fiai Peaches, pie, peeled ...................................
2's— Pears, heavy syrup.........................................
3's—Pears heavy syrup.............................................
2's—Pears, light syrup, globe..................................
3’s- Pears, light syrup, globe..................................
3's—Peers, pie, not peeled.......................................
3’s—Pears, pie, peeled ...........................................
Gal Pears pie peeled............................................
Gal- Pears, pie, not peeled.....................................
2’s—Plums, light syrup........ ............................
3's-Plums, light syrup...............................................
2’s—Plums heavy syrup.............................................
3’s—Plums, heavy syrup .......................................
Gal—Plums, standard...............................................
2's-Plums, egg, heavy syrup...........................
24's- Pltims, egg, heavy syrup.................................
3's - Pl'»ms, egg, heavy syrup___
2's Plums, gr. engage light syrup........................
2's Plums, greengage, Leavy syrup......................
3's Plums, greengage, standard...........................
t»al Plums, greengage, standard ........................

Group B Is 24c less than above.

2's—Cherries, black pitted, heavy syrup 
2 s-Cherries, black, not pitted, heavy syrup
2's-Cherries, red, pitted, heavy syrup ----
2's -Cherries, red, not pitted, heavy syrup
Gal - Cherries, red, pitted..................................
2’s -Cherries, white, pitted, heavy syrup 
2’s Cherried, white, not pitted, heavy syrup 
2's—Currants, black heavy syrup .
2’s—Currants back preserved .......... ...........
Gal.—Currants, black standard......................
Gal. —Currants, black, solid pack . _____
2V Currants, red. heavy syrup.......... ......
2's Currants, red preserved ............................
Gal.—Currants, r^d, standard ........................
Gal -Currants, red, solid pack.........................
2’s-Gooseberries, heavy syrup.........................
Gal.—Gooseberries, standard
2's- Lawtonlierries (blackberries), h. syrup..
2’s - Lawtonberries, preserved ................
Gal. -Lawtonberries, standard.........................
2's- Pineapple, sliced, heavy syrup....
2's- Pineapple, grated, heavy syrup.................
2's—Pineapple, whole, heavy syrup...................
3’s- Pineapple, whi le, heavy syrup .........
2’s -Raspberries, black heavy syrup ..............
2’s -Raspberries, black, preserved....................
Gal.—Raspberries, black, standard..................
Gal.—Raspberries, black, solid pack
2's Raspberries, red, heavy syrup ...............
2's- Raspberries, red, preserved................
Gal —Raspherri a red, standard ..................
Gal. - Raspberries, red, solid pack....................
2e Rhubarb, preserved......................................
3's- Rhubarb, preserved ....................................
Gal—Rhubarb, standard....................................
2's Strawberries, heavy syrup.. ....................
2’s—Strawberries, preserved..........................
GaV -Strawberries, standard ........................
Gal. —Strawberries, solid jiack ........................

VEGETABLES
2’s—Beans, red kidney........................................................
2's Beets, blood red Simcoc.........................................
2's— Beets, whole, blood red Rosebud.........................
3's Beets, sliced, blood red Simcoc.............................
3's Beets, who Is, blood red Simcoc...........................
3's—Beets, whole, blood red Rosebud.........................
3's Cabbage..........................................................................
2's -Carrots.............................................................................
3’s -Carrots.............................................................................
2's—Cauliflower....................................................................
3's Cauliflower....................................................................
2’a—Com.................................................................................
2's Com, fancy............................................................ 1 074
Gal -Corn on cob................................................................
3's -Com on cob, golden dwarf.....................................
2's Parsnips..........................................................................
3's—Parsnips..........................................................................
3’s—Pumpkins ......................................................................
Gal—Pumpkins....................................................................
3’s— Squash..............................................................................
Gal—Squash...........................................................................
2's- Succotash........................................................................
2's—Tomatoes........................................................................
3's Tomatoes................................................................1 60
Gal—Tomatoes......................................................................
S'e—Turnips............................................................................

Group B is 24 p.c less than Group A.

2 324

2 35 
7 25 
9 60
2" 25 
7 25 
9 50

1 95 
1 85 
1 95
1 55 
8 55
2 05
1 65
2 (0 
2 30
5 30 
8 3u 
2 -ti 
2 3.1
6 30
8 3
2 274
7 024 
1 80 
2 (0 
7 ”5 
2 25 
2 2i 
* 25
9 i5 
2 25 
2 374 
7 274 
9 f 2| 
2 95 
2 274 
7 27J 
9 52,
1 55
2 30
3 75 
2 25 
2 25 
7 27* 
9 24

1 15 
1 00 
1 30 
1 35 
1 40 
1 55 
1 00 
1 >0 
1 30
1 674
2 10 
1 05 
1 10 
4 80 
1 80 
1 15 
1 30 
1 00 
3 124 
1 15
3 35 
1 15 
1 074 
1 75
4 80 
1 15

1's - Asparagus Tips ..............................................
2’s—Beans, crystal wax..........................................
2’s—Beans, golden wax, midget, Auto brand
2's—Beans, golden wax ........................................
3’ Beans, golden wax.........................................
Gal. — Beans, golden wax.....................................
2 s—Beans, refugee or valentine (green)........
3's -Beans, refugee (green) . . .
2’s—Bean refugee midget. Auto brand..........
2's Peas, extra fine sifted size 1......................
2’s—Peas, sweet wrinkle, size 2..........................
2's—Peas, early June, sire 3................................
2’s—Peas, standard size 4................................
2's-Spinach table .....................................
3’#—Spinach, table.......................-.......................
Gal.—Spinach, table ............................................

Clover Leaf and Horseshoe brands salmon : 
1-lb. tails, dozen

2 524 
1 10

1 10 
1374
1 10 
1374

1 274 
1 774
6 3 J

2 55 
1 26 
1 30 
1 25 
1 40
4 26 
1 25 
1 40 
1 30
1 774 
1 40 
1 35 
1 30 
1 30 
1 80
5 324

2 43
1 55
2 50

Cohoes, per doz. 1 90 
Red Spring, <I, dot 2 10

Chicken.............................« 00
Turkey...............................4 00
Ducks.................................4 00

ONTARIO MARKETS.
POINTERS—

Rice—Firmness still present.
Spot Tomatoes.—$1 .fit) to $1.70.
Coffee.—Steady at advance.
1 leans—Stronger.
Salmon—Position considered strong.
New Fruits on market.

Toronto, Oct. 26.—A good steady de­
mand for groceries from wholesaler to 
retailer is apparent. Wholesalers are 
making no complaints regarding busi­
ness. A fair amount of orders from dif­
ferent sections for shipment before the 
close of navigation is reported, but it is 
believed that some retailers are holding 
off in their purchases in this regard as 
long as possible. That at least is tin- 
opinion of one wholesaler. Navigation 
will not close until well on in Novem­
ber.

Reports from the retail section of tIn­
trude reflect a general healthy condition 
of affairs. General lines are moving 
freely. Canned goods and new dried 
fruits are coming into their hands and 
they arc using them as a lever for more 
trade.

Sugar.—Sugar remains unchanged, 
$5.9ô per ewt. still ruling. There has 
been no change in price since Sept. 8th. 
The raw market is fluctuating within 
a narrow margin with futures in Euro­
pean beets about I lie same as spot but 
Cuban cane is about lc lower. When 
pressure of domestic beet is brought to 
hear on the raw market, there is a be­
lief that an adjustment will be brought 
about. At the moment the market is 
steady. First crop estimates giving 
something delinite regarding the out­
turn of European beds arc. now await­
ed. Demand for sugar is good for t In- 
season.
Ultra granulated, bag, .. ..

“ " 20*b. bags....
Imperial granulated

6 95 
6 05 
5 7a

2 00
2 254-lb. flats, doz

Mm^-prlee. * ~ , 76 , 8S

Humpbacks,doz .... 1 86 Lobsters, quar-
Ptnks ........ 1 36 tere, per dozen — l 60
Northern River Sockeye......................................................... 2 45

8oup, 2's.......................... 1 9
Soup, l's........................ 1 40

barrels, lb. 
ter " "
,384 lbs. ea..

Maple Myruv
Gallons, fi to cam- .. 4 at

.. 2 40 1 " 12 - .... 5 40
Quarts, 24 " 6 40

2 75 Pints, 24 3 00
Molasses—

... 2 65 New Orleans,
medium........ U 30 0 35

New Orleans,
.. Ü 031 bbls....................0 28 32

... 0 03$ Barbados,extra

... 0 03$ U 45

... 1 75 Porto Rico........  U 46 0 52
. 1 25 Muscovado.................. 0 30

37

.......... v 164

............ P lu*........ 0 19$
0 09

0 25 0 26 
0 27 0 28

Beaver grauulated................................................................... 5 75
Yellow, bags ...................................................................... 5 55

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, bris.................................................................. 6 35
“ “ 50-lb. boxes....................................................  6 55
'• •' 25-lb. boxes.................................................... 6 65

Powdert d, brls.......................................................................... 6 15
I 60-lb. boxes.................. ..................................... 6 15

II 26-lb. boxes........................................................... 6 55
ed Seal, cwt............................................................................  7 10

St. Lawrence Crystal Diamonds....................................... 7 60
Paris lumps, In 100-lb. boxes.................................................  6 85

" In 50-lb. " ..................................................... 6 95
• In 26-lb. " ...................................................  7 15

Syrup and Molasses.—A good 
of trade in syrup is being found by tlu- 
grocer wlio is pushing it. Several con­
ditions increase the opportunity for its 
sale, one being the high prices of vari­
ous lines of canned goods. Both syrup- 
and molasses are quite strong.
Syrup*—
1 lb. Mue, | du*.

In one..................
6 lb. tine, 1 do*.

la case..............
10 lb. tins, l do*.

tO lb. tin*, t do*.
Inoeee.................

Barrel*, per lbUtil be '

Dried Fruits.—A good array of new 
crop dried fruits are now to be found 
on the local market. Besides new 
prunes and Valencia raisins which have 
heeu here for some time, there have been 
arrivals of currants, peels, Malaga rais­
ins and new table figs. The first ship­
ments of new -dates are expected by 
Nov. 15.

There are not many large-sized prunes 
on the market yet, and no plenitude 
can he expected during the season, as 
I he large sizes are extremely scarce this 
year.

The new arrivals are welcomed by the 
trade, for already an appreciable con­
suming demand will be found for them.

In primary markets both Valencia 
raisins and currants have heeu steadily 
stiffening up, and indeed raisins have 
ascended so rapidly that some dealers 
would not tie surprised at a slight set­
back.
I* urn».—

3U vo 40, in 25-lb. boxes....................................................... u i7
40 to bU " " ..................................
70 to 8 », in 2î-lb. boxes.................................
80 to 90, in 25-lb. boxes.................................
90 to luU, in 26-lb. boxes...............................

rmiue trull in bU:ib. Duxes * cent less.
Apricots—

choice, 25 lb boxes.........................................
Fancy, " " .........................................
undied Peels—

Lemon.....................  0 09 0 11 Citron.................. V 13 0 15
Orange......................0 10 0 124
Figs, 2 to 24 inches, per lb.......................................... 0 12.S 0 13J
Lupnets, “ ................................................................. u 04 uw|
Bag figs..............................................................................  0 044 0 06
Dried peaches................................................................... 0 15 0 16
Dried apples..................................................................... 0 09 0 09|
Kvaporated apples ..................................................... 0 114 0 12
Currants—
wtne Piliatras ... 0 074 0 08 Voetizzas.............. 0 10 0 12
Patras.................... 0 08 0 084

Unoleansd 4c less 
tiais Ins-
Sultana ................................................................................ 0 10 0 12

“ fancy.................................................................... 0 11 0 13
“ extra fancy........................................................ 0 14 0 16

Valencias selected....................................................... 0 074 0 08
Seeded, 1 lb packets, fancy................................................ 0 10

“ 16 oz. packets, choice...................................  0 094 0 094
Hairs............................ 0 05

Dates— * Package dates,
Hallo wees— per 1 lb............  0 064 0 061

Full boxes..........  0 05J 0 06 Fards choicest.. 0 10 0 10|

Tea. A report from London, Eng., 
on tea says that the stocks of tea there 
are considerably below those of the 
same period of the past few years. 
However, a fair increase is expected 
from India. From t 'ey Ion, it is expected 
there will be more tea during October, 
hut even so, it is not believed that de- 
liciency of the previous months can he 
made up before the end of the year. 
The. world’s consumption is still going 
ahead, states this report, so even antici­
pating this increase from India, it is 
• lilliciiIt lo foresee anything hut a strong 
market from now onwards.

Coffee.- The Inti- advances in prices 
are well maintained. Reports from New 
Vork indicate an exceedingly strong 
market, and in very strong hands, so 
that present conditions would indicate 
no weakening.

Manufacturers have been finding it 
necessary under the higher prices they 
have had to pay to advance their stand­
ard blends. One dealer reports his own 
brand up 5 per cent. Others report an 
advance of 2 to 3 cents per pound.

a

m
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Rio, roasted........ 0 22 OSS Moults, roasted. 0 30 0 8
(Jrssii Rio.......... 0 20 0 Si Jars, roasted... • JS 0 S5
tiantos, roeetfd. 0 24 0 26 Mexican.................. 0 97 0 80
Msnosibo, “ 0 24 u 26 Uautemalo............. U 24 0 25
Bogota».............. 0 86 0 27 Jsmsios.................  0 24 0 25

Chicory......................... 0 12

Nuts.—There are no special features 
bearing on the nut markets. The arri­
val of the cool evenings and the family 
gatherings around the hreplace work 
for a better demand for nuts from the 
dealer who gives them prominence. 
Chestnuts are selling well just now and 
are quoted at 1U cents per pound.

Spices.—There is a general steadiness 
in spices covering the whole list. Nut­
megs aie tinning up. Drought in the 
producing sections lias curtailed the 
yield of pimento, and only about 1-3 of 
an average crop will be made. A good 
steady trade in this line is reported.

&
Allspice........................... 15 16 60 70 70- 80

24 52 65 1 15 85 1 25
<-styeimi pcpjier 22 31 60 1 Ou 9u 1 16

22 2V 76 95 86-1 10
Cieaw tartar . 2a OU 9u to

Ma!» .................. 22 29 66 86 7b- 95
80 2 tb

1 60 2 50Nuluieg*.......................... 36—60 *J0 OU
Peppers. bia- * 22 10 tn lb 8c ‘J4
Peppers, while............. 89 «« 9o 1 0> 1 00 1 15

17 27 60 95 76 1 10
Pickling spice----- ... le 22 76 ou 75 US

Range for pure spices according to grade Pails or Itoxes
8 cents per lu. beluw im*. BarreL3 cents lieluw tins.

Mustard seed, i#er lb. lu bulk .................................... 6 IS
Oelerr md, per lb. in bulk............................................... 0 80
Shredded cocoanut, in pails.............................. 0 19 0 22

Rice.—Even with the advances which 
have taken place in rice in the past two 
months, there is still marked strength, 
due to the poor outturn of the crops in 
the producing sections of the East, and 
the high level of prices there. The
position of Java is strong in keeping 
with the reduced crop and the practical 
prohibition put upon the export from 
the country of origin. Trade is said to 
be good in this line despite the ad­
vances.
oiandard B, from mill», ÔUU it*, or over, f.o.b.

Montreal................................................................. ............ 3 55
Rice, standard B...................................................................... 355

Per lb. Tapioca—
Rangoon...........  0 034 0 03] Bullet, double
Patna.................  0 06$ 0 06 goat.......................... 0 08
Japan................ 0 05 0 06* Medium pearl 0 064 0 07Java 0 06 0 07 * , I-
Carolina.......... 0 08 0 10 yiAke........................... 0
Sago, inedimm Seed...................  0 06* 0.07

brown ........... 0 06* 0 06

Beans.—While beans are quite strong, 
considering that the new crop is just 
forthcoming, and $2.35 is being gener­
ally asked this week, apparently farm­
ers are not anxious to sell just at present 
and are holding supplies. The West and 
East have both been taking large quan­
tities; even shipments to Nova Scotia 
having been made.
emeu besom, per u sahel.............................  J 30 a 35
Head ploked Uuu, yt buahul.................................  'i 40 1 ,6

MANITOBA MARKETS.

POINTERS.
Syrup.—Advanced.
Beans.—Advancing.
Salmon.—Very scarce.
Winnipeg, October 26.—The grocery 

trade still continues to show large in-

TUE CANADIAN GROCER

creases in the volume of trade transact­
ed from week to week this fall, in spite 
of the unsettled weather conditions 
which have been delaying the harvesting 
of the crop. Wholesalers report that the 
demand is just as strong as ever and 
that their orders show no inclination to 
falling off. Collections are reported to 
be a little better this week as a fair 
quantity of grain is being marketed, and 
in spite of the fact that the yield has 
been allée ted considerably, the price of 
wheat is remaining high and farmers are 
receiving good prices for the grain.

Advances in price have been noticeable 
this week in many lines and the tone of 
the entire grocery market is strong. 
Syrup has bounded upward another 5c 
per case per 2 lb. pails and 10c per case 
for 5, 10 and 20 lb. cases. Salmon is 
very scarce. One wholesaler stated that 
only 25 per cent, of purchases in the 
Eraser River Sockeyes would be de­
livered this season. The northern sock- 
eyes are more plentiful and it is estim­
ated that about 50 per cent, of purchas­
es in this line will be delivered.

Sugar.—Sugar prices remain the same 
as last week, and the market appears 
on the weak side. No predictions 
can be obtained from any reliable source 
but it seems to he that the teeling is 
that prices will not go down rapidly.
Munirent and B.C. gienumveO, ut bum............................ 6 40

in sacks.................   6 35
" yellow, in bble......................................................... 6 50
“ " m seeks....................................................... 6 to

Icing sugar, in bble.................................................................... 6 75
*' "* in boxes (251 be.).................................................. 7 00

Powdered sugar, in bole......................................................... 6 56
In boxes....................................................... S 56

“ in smell quantities.................................. 6 30
Lump, hard, in bbls.................................................................. 7 25

- •* in | Libia............................................................... 7 36
** " in 100-lb. oases................................................... 7 26

Syrup and Molasses.—Syrup continued 
its advance of last week by going up an­
other 5 and 10c per case this week, and 
is expected to even reach higher figured 
if sugar maintains its present price. 
The demand at the present time is only 
normal, but it is not expected that the 
present advances will affect it much. 
Molasses are in good demand.
24 2*1 b Vins, par case................................................................... 2 33
12 6-lb. uns, per case................................................................... 2 68
6 10 ib. Uns, per cave................................................................. 8 56
3 k0-lb. tine, per case........ ..................................................... 2 57

Half l>arrele. per cwt................................................................... 4 00
Bartiuduce molasses, in half barrels, per gallon............... 0 62
New Orleans molasses, half barrels, per gallon............... 0 46
New Orleans molasses, per barrel, per gallon. ................ 0 47

Dried Fruits.—There is little new to 
be offered in dried fruits except that the 
market continues serious and there is no 
reduction in prices yet. Currants are 
scarce and hard to obtain. New prunes 
are going out fairly active, but tne pre­
dicted drop in price has not taken 
place.

New prunes.
90 103», 25. s p .. 
•8-TVls. 10s, sp. 
80-90», 35s, s p 
80 90s. 10s, sp 
70-80», 35s. s p... 
70-88». 10», a p .. 
60-7Us.35H.sp... 
50 60s. 25s. I p. . 
40 60s, 25s. sp...

38

Valencia raisins.
Fine on stocks, 28s.

e.p., per box............. 1 76
Fine selected, 28»,

e.p , per box............ 1 85
4 crown layers, 28s,

s p . per box .......... 1 96
4 crown layers, 14s,

e.p., per box .......... 1 00
4 crown layers, 7s,

sp., per box .......... 0 56
Ns plus ultra, 28s, 

s p., per box.......... 2 30

Evaporated Apples.—The market 
shows a slightly easier tone this week 
although prices have not declined to any 
extent. There is a difference in the 
prices quoted by different houses, some 
offering No. 1 stock at 12c and medium 
at 11 j, while others are still on the ba­
sis of 11 to 11^ per lb.

Codec.—At last the predicted advance 
has taken place in one house in cofiee 
prices. This firm having sold its supply 
was forced to buy on the New York 
markets and at the present time is 
quoting green coffee at lbc per lb. The 
same wholesaler expressed the opinion 
that a 20c market was being looked for 
by his house in the near future. Other 
firms, however, have not made any in­
crease in prices yet.
Coffee, staudaid Itiu. 0 16 Coffee, choice................ 0 16

Cuilee, extra choice.. u ie

Beans and Reas.—An advance at 6c 
per bus. took place in beans last week 
contrary to expectations. This was 
wholly unlocked for, and although the 
market is not very active at present, no 
serious trouble is expected.
Ucdui, 3-lb. picaer, per uuaue......................................2 if) à bit
liana pic*eu, per Duohei ............................................2 (to 2 0it
i'viM, epilv, lUU lus........................ ................................... ... X uU

BRITISH COLUMBIA MARKETS.
Vancouver, B.C., Oct. 25.—Eggs, but­

ter and potatoes, three great essentials 
of regular diet, are amoug the articles 
reported scarce on the local market. 
With a big consumption here, potatoes 
have not been very plentiiul lot several 
seasons past, and the scarcity is being 
looked for ahead of time now.

It is the usual thing for eggs and 
butler to begin creeping up in price at 
this season, and newly laid eggs, jobb­
ed at 50 cents, are hard to get. There 
is a great run on case eggs, and these 
graded, run from 30 to 34 cents. Bulk 
butter from the cast has a quality that 
compares favorably with the best cream­
ery here.

Apples are also on the scarce list 
this fall. The softer kinds, such as 
the Rome Beauty, are sold at $1.50 
while choice Jonathans, imported from 
eastern Washington, climb up another 
dollar. Apples on the local market are 
as dear as oranges, retailing at from 
30 to 50 cents a dozen.

NOVA SOOTIA MARKETS.
Halifax, Oct. 26.—Wholesale grocery 

business shows marked improvement 
Markets have recovered from recent 
stagnation and jobbers report brisk de­
mand for nearly all lines. Collections 
show steady improvement, and pros­
pects lor foig autumn trade are excel­
lent.

New prunes are now on the market 
and prices are lower than those of last 
season. They are going to the trade 
at 71 to 8 cents.
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Pirnting and Advertising are Expensive

AUTOMATIC
PRINTING

ATTACHMENT
places what­
ever message 
you wish to 
convey to your 
customers i n 
neatly printed 
form on every 
bagorwrapper 
that leaves 
your store.
.• Write for de- 
' 'monstration 
and i informa­
tion.

Ajents Wanted.

JOSEPH R.. WILSON
Dominion Agent, Phone Adelaide 199, 204 Stair Bldg.

Think of the 
saving you ef­
fect by doing 
your own ad- 
veitising. By 
justapullofthe 
roll of paper
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The price of canned tomatoes shows a 
heavy advance. The wholesalers report 
that the canneries have filled only for­
ty per cent, of orders. They are 
now quoted at $1.75 per dozen.

Extra standard granulated sugar is 
quoted at $6 per hundred pounds. Molas­
ses is unchanged.

Flour prices are firmer, there being an 
advance of ten cents per barrel during 
the past week. Manitoba high patents 
are quoted at $6.15 to $6.25, and On­
tario blends from $5.10 to $5.20. Feed 
flour is $1.70 to $1.75 per bag.

Large cheese are quoted at 15 £ cents, 
and twins 16 cents.

Potatoes are selling freely, and there 
is a good export demand. This week 
several thousand barrels were shipped 
to New York, something that has not 
occurred for a long time. They are 
quoted here at 60 cents per bushel.

NEW BRUNSWICK MARKETS.
St. John, Oct. 26.—Local grocers are 

looking forward with interest to the 
Hallowe’en trade, and are of the opinion 
that it will be quite brisk this year. 
Business in general is encouraging, al­
though there are few changes in the mar­
kets. Sugar still remains well advanc­
ed, with no change since the latter part 
of September, while molasses is still 
on the upward grade. For fancy Uarba- 
does 36 cents is now being asked, and 
the prospects are that the price will 
reach 40 cents before long. The market 
is reported as being particularly strong 
and stocks are light. Manitoba flour 
advanced 10 cents on Saturday, Oct. 21. 
The market in beans is strong, and new 
beans are selling a few cents cheaper at 
present than spot stock. It is douiitfut 
if there will be any lowering of juccs, 
for reports from tihe West are not en­
couraging. Much strength is being 
shown in cheese, and those who made 
early purchases are congratulating them­
selves. Butter and eggs are bringing 
good priced and are none too plentiful, 
so that the market is firm,
u«xm................  » 16 111
Beane, bend 

picked,bus ... 1 69 8 66 
Beans, yellow

eye, bus......... 3 60 3 65
Butter, dairy,

lb................. I 31 • 33
Butter, oream-

ery, lb......... • 14 • 15
Buckwheat, 

weet. grey, bag 1 66 3 70 
Cheese, new, lb. 9 15* • 16 
Currants, I s, lb. 0 081 0 09 
Canned goodsr-

, 1 16 1 26
mnedgoodsr- 

Beans, baked. . — . «u
Beans, string . 1 021 1 05
Corn, doz........1 00 1 05
Peas, No. 4.............
" No. S.............
" No. 3............
M No 1.............

P eso bee, 3'e,
dosen........... l 96

Peaches, 8 s,
dose».......... 3 00

Raspberries,
desen........... 3 05

Strawberries. 1 85
Tomatoes....... 1 70

Clams.............. 4 00
Oommeal, gran. __
Oommeal, bags........

1 20i 
l 35 
1 30 
1 80

1 00

3 06

3 18
1 90 
1 73
4 36
6 25 
1 80
5 78

Eggs, hennery 0 28 0 30 
Bggs, case .... 0 23 0 24
Fin. Haddiee .. 4 40 4 50
Fish, cod, dry............ 6 25
Flour, Manitoba . 6 45

" Ontario.......... 5 65
Ham............................ 8 15
Lard, compound

lb......................0 10 9 lli
Lard, pure, lb. . 0 121 0 13 
Lemons, Messi­

na, per bos............. 4 60
Molaeeee, fey.

Barbados, gl 9 35 9 36
Oatmeal, rolled — 5 76
Oatmeal, etd.............. I 35
Pork,domestic

mess............. 22 00 23 69
Pork, Ameri­

can clear... 31 25 23 00 
Potatoes, bbl .. 1 50 175
Raisins, Cal.,

seeded............ 0 101 0 11
Rice, lb...............• 031 6 04
Salmon, ease—
Red spring... 7 76 8 60

— ... 7 36 7 50

Standard grim. 6 00 6 10 
Austrian " 5 90 6 00
Bright yellow.. 6 80 6 Oil 
No. 1 yellow... 5 50 6 60 
Paris lumps .. 7 00 7 25

LOOKS LIKE A MERCANTILE GOLD 
MINE.

(Concluded from page 34.)
per cent, seems about normal for the 
retail business.

I work much harder in many ways 
than this man does. That is, I have de­
liveries and fussy city customers to 
whom I must often send goods five times 
in a day, and many other troubles which 
this man wots nothing of ; and I make 
2 per cent, or 24 per cent, more than he 
does, gross. Then I have twice his ex­
pense and have to watch that item con­
stantly, lest it wipe out all the net 
margin. But in the end I make 24£ per 
cent, on my capital—yes, I forgot ; I 
make 24£ per cent, after I have charged 
up 0 per cent, interest, so I really make 
54 per cent, more than he does, net. 
But I hasten to say I would exchange 
places with him in a minute, for the 
sake of working with one or two others 
and cutting out a load of work and 
worry from which he is free. In fact, I 
regard this man’s statement as delineat­
ing about the happiest lot to which any­
one could aspire: To have a good busi­
ness, entirely within one’s own imme­
diate control; to be the “big frog in the 
little puddle,’’ interested in all the 
town’s movements, consulted and look­
ed up to as a substantial man by every­
one about one; to steadily pile up a 
solid competence with such regular cer­
tainty ot outcome that one need have no 
real anxiety about it. Where is there a 
happier lot to be found?

Best wishes to you, friend; let us hear 
from you again.

The people of the United States spent 
$78,000,000 on candy last year.

A DEER’S DAILY FOOD.
The accompanying illustration shows a 

young deer, which according to the 
storekeeper of the International Timber

Co., Campbell River, B.C., was raised 
on Canada First Milk. It will be seen 
that the deer is making vigorous at­
tempt to satisfy its thirst.—Advt.

Charles Chaput, of L. Chaput, Fils & 
Cie., wholesale grocers, Montreal, has 
been elected to the. directorate of the 
Ogilvie Flour Mills Co., Ltd.
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Cut used in Lesson 5 of Mr. Edwards’ article on Show Card Writing. See pag es 30 and 31 of this issue.
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Have You Been After The
Pedlar ?

You can put him out of business if you try. Never as good a chance 
as right now.

He is selling wretchedly poor tea, and beside, making much less profit.

He is losing at both ends—losing customers—and losing profits.

Go after these customers that are rightfully yours.

One of your good clerks, with a package of Red Rose Tea in his hand, 
could in a couple of days bring in orders that would surprise, and I 
am sure, greatly please you.

It’s really worth trying.

7 Front Street East,
Toronto, Ont. 

315 William Ave.
Winnipeg, Man.

Branches T. H. ESTABROOKS
ST. JOHN, N.B.

ROYAL
BRAND

Campbell Bros.

SHIELD
TEAS
& Wilson, iSii!

Wholesale Grocers and PackerV of “ROYAL SHIELD” Teas, 
Coffees, Extracts, Jelly Powders, Baking Powders, Etc.

New Valencia Raisins now in stock, and large shipments are daily arriving of all 
kinds of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and 
Vegetables. Get your choice of. all the well-known standard brands. Your orders 
direct or to any of the following addresses will receive careful and prompt attention

CAMPBELL, WILSON & HORNE, LIMITED, CALGARY 
CAMPBELL, WILSON & SMITH, LIMITED, REGINA 
CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON 
CAMPBELL, WILSON & HORNE, LIMITED, LETHBRIDGE
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Dealer Criticises Railway Companies
Blames Them for Majority of Damage Done to Goods in Transit 
—Says That They are Slow in Settling Claims—Some Experi­
ences are Given.

Editor Canadian Grocer Something 
was said in a recent issue of The Gro­
cer regarding the method of procedure 
the grocer has at hand in tracing tht rt- 
age of goods. I would like to voice 
some of the grievances of the retail 
dealer in regard to damaged goods, 
which is a big source of trouble, especi­
ally in the smaller towns and villages.

While this is more marked m some 
portions of the country than others, and 
on some railroads more so than others, 
nevertheless it is present to a greater 
or less extent all over.

As I see it, if goods are damaged, a 
dealer has two alternatives.

He can refuse the shipment, but he 
needs the goods and he orders again. The 
second order has arrived, or is 0n the 
way, when the railway company, seeing 
they cannot bully you, allow you to 
take the goods and they will pay the 
damages. 1 believe that the railway is 
the one that the dealer should apply to 
in regard to damage to goods in ship­
ment. The wholesaler's responsibility 
ceases when he passes the goods ver to 
the railroad and receives a receipt 
stating that the goods were received in 
good condition.

Long-Drawn Ont Settlement.
If, on the other hand, the agent at 

the receiving point requests you to 
take the goods and put in a claim, 
it is only with the greatest difficulty 
that it can be collected. I have had ex­

periences where they stood you of! with 
useless red tape until the interest am­
ounted to a considerable sum, and I 
had to threaten to sue for it be'ore 
they finally settled- There have been 
other cases where the amount was only 
small and it was nearly eaten up in 
postage.

There should not be such delay in the 
payment of damages, and if there is no 
legislation on our statutes at the 
present time limiting the time which a 
claim can be held off, it is high time we 
did have.

Here is another example of damaged 
goods where the grocer has little or no 
relief. A pail of candies was opened in 
transit, a quantity removed, the lid 
fastened on, and thus delivered to the 
dealer. When he finds this out what is 
he to do ?

He applies to the railway and they 
say it must have been that way when 
they received it, and “at any rate you 
have signed a receipt of delivery in 
good order," so they consider them­
selves free. The shipper is written and 
states he delivered a full pail to the 
railway, and thus the dealer is without 
means of securing redress. Such goods 
are weighed in bulk and not separately, 
and so it is almost impossible to 
secure payment for the damage.

All Counts Up.
These amounts individually may not 

be great, but if a grocer had the total

If you want mince meat that is

MINCE MEAT IN REALITY
as well as in name—write us and we will tell you about 
our goods.

We have qualities suited for every class of trade and 
are giving-without a doubt- the best values on the market.

TEST US
Drop us a postal card. Tell us your wants.
We have—
Tins Pails Tubs Kegs Bble.
2 lb. 7 1b. 50 1b. 1001b. 4001b.
5 lb. 121 lb. 70 lb.
7 lb. 28 lb.}

Also our condensed in cartons.

J. H. We they, Limited
ST. CATHARINES, - - ONTARIO

•THE MINCE MEAT PEOPLE."

for the year added to his bank account, 
they might look big.

ONTARIO RETAIL GROCER. 
October, 1911.

James Moore, St. Marys, Out., who 
operates the general parcel delivery 
service there, will add, it is said, two 

auto delivery rigs to the rolling stock, 
and dispense with some of the delivery 
horses.

FINEST
ENGLISH KIPPERS

AND

EUROPEAN CAME
Ven Ison 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.
M CT. CHARLOTTE ST.

LIVERPOOL, England

50%
is the guaranteed clear profit 
the Retailer puts into his cash 
drawer at every single sale of 
the following everyday house­
hold necessities:
CHIVERS’

Carpet Soap 
Soap for Cleaning Suits 

and Dresses 
Motor Soap 
Plate Powder 
Floor and Linoleum Polish 
Furniture Polish

Each article is attractively got 
up, and ready to hand to the 
customer, with full instructions 
as to use enclosed. Ask the 
Canadian Agents about these 
old English preparations.

Harrison & Son
Si. Nicholas Building. Montreal
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BUILD UP YOUR 
WESTERN SALES

x < v;,

The most rapid'y develop 
ng market in all the world 

is that of Western Canada.

Manufacturers and shippers of grocery 
lines in Eastern Canada, Europe and the 
United States can find no method of getting 
into this great market equal to shipping their 
goods to us.

We maintain large track warehouses in 
the five great distributing points of Western 
Canada. Our connection with the trade is 
most extensive and our facilities the most 
complete.

Get in right on this fast growing and 
ready market—the people of Western Canada 
are liberal buyers and prompt in payment.

Write to-day

NICHOLSON & BAIN
Wholesale Commission Merchants, Etc. 

HEAD OFFICE - WINNIPEG, MAN.
Winnipeg, Regina, Saskatoon, Edmonton, Calgary.

BIG
SALES

BIG
PROFIT

sarasss bjelland’S
Smoked Herrings in Bouillon

I Your Particular Customer will welcome your recommendation to try this line! None but small 
I selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices 
I are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves 
I a 'real* good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (J. a. henderson) HAMILTONJOHN W. BICKLE & GREENING (j.
Canadian Agents

sun*

A'liu.l

|kS-$Zr

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter SMITH
AND

It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste •Bluenose' yourselfl Then you'll 
feel more enthusiastic about recom­
mending it.

SOLE P4CKERS

SMITH & PROCTOR, HALIFAX, N.S.

PROCTOR
SOLE PACKERS

Halifax, - N.S.
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One of our seasonable 
Specialties

MINCEMEAT
PI-CRUS

Brand—put up especially for 
regular trade.ROYAL

In all standard packages.

tip I PDMC” CONDENSED—incar- 
" * V H VU tons 3 doz. to a case.

No other quite so good !

GUNNS Packers
Limited Toronto

THE CANADIAN GROCER

9 9 Brand—A specially fine 
grade for fancy trade.

The Reindeer-Jersey Evaporated 
Milk

(UNSWELTINFD)

is enriched by evapora­
tion to the consistency 
of Cream; perfectly steril- 

®***E'r ized, yet retains the na-
*** tural fresh Cream flavor.

No smoky taste on 
REINDEER - JERSEY 
BRAND. Consumers 
generally realize the 
many advantages of 
JERSEY over fresh milk 

in Coffee and for general cooking. Now 
suggest to your customer trying REINDEER- 
JERSEY in oyster stews—It's great.

Manufaoturod only by

_J

LIMITED

Truro, N.S., and Huntingdon, P.Q.

MINCE MEAT
Purity is the first consideration in the 
Mince Meat which we offer you.

Fresh Beef, Good Apples and Finest 
Dried Fruits only are used in making it.

The most scrupulous cleanliness is 
required in putting it up.

5-lb. tins; 12-lb., 25-lb. and 75-lb. pails.

MADE UNDER GOVERNMENT 
INSPECTION

F. IV. Fearman Co.
HAMILTON

LIMITED

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK­
FAST BACON.

WE ARE MAKING A SPEC­
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packing Houses 
FERGUS

70-72 Front St. East 
TORONTO
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Firmer Tendency in Butter and Eggs
The Production of Both Decreasing and Prices are Firming 
Up—Live Hogs Continue to Slump, and Provisions are Accord­
ingly Easy—Good General Demand for Pork Products—The 
Cheese Situation.

Live hogs Continue to depreciate in 
value, this week marking a further eas­
ing oB in prices. They are now at as 
low a figure as they have been during 
the year, or in fact tor two years, and 
dealers are wondering whether the end 
is in sight. Ofierings continue on free 
scale, but just what supplies are back 
of these is a question. The English 
bacon market is still quiet and lower. 
Canadian bacon is quoted at 55 to 59s., 
as compared with 64 to 67s. at the 
latter part of September.

Provisions exhibit an easier tendency 
under lower figures for live hogs. Re­
ductions arc noted at some centres, 
while at others, only an easy tendency 
is noticeable. Smoked meats are not 
quite so much in demand as during the 
warm weather, but the dealer who is 
pushing this department finds a good 
trade in provisions at the present time.

In spite of the lower price for pork­
ers, lard maintains a steady position- 
The cooler weather has brought a some­
what better demand for this line, and 
with butter prices marching upward, it 
can only be expected that there will 
be a larger consumption of lard.

Butter prices, as has been expected 
would be the case, are on the upward 
trend. The production has been falling 
oB, as is natural at this season, and 
while the export demand has not been 
so large of late, the West and Pacific 
Coast have been relieving Eastern Can­
ada of considerable supplies.

Eggs are to some extent following 
the example of the butter market. Ar­
rivals, although perhaps fair for the 
season, are now on a small scale, thus 
firming prices. There has already been 
some imports to Ontario from the Chi­
cago market, to fill the gap between de­
mand and production.

On the surface there api>ears to be a 
fairly steady tendency in cheese, but 
easiness is noted in some quarters. The 
English market has been easing oB, per­
haps more so than prices here. Mon­
treal reports the total receipts to Oct. 
14 as 1,558,352 boxes, as against 
1,698,376 boxes last year, showing a 
decrease of 140,024 boxes.

MONTREAL.
Provisions.—The market showed a lit­

tle further weakness in live hogs recent­
ly and dressed followed in sympathy. 
There is a good demand for pork in bar­
rels just now, but cooked meats arc ra­
ther slow. Compound lard is slightly 
reduced

Pure Lard—
Boxes, 50 lbs., per lb................................................. 0 116
Oases, tins, each 1C lbe., per lb............................ u 12

" " " 3 " ................... 0 12$
Pails wood, SO lbe. net, per lb................................ 0 12
Pai s, tin, 0 lbe. gross, per lb................................. o Hi
Tubs. 5u lbe. net, per lb........................................... 0 1"
Tierces, 3 5 lbs., per lb.............................................. 0 1
One pvund bricks..................................................... u 1

Oompuuuu L«ra—
Boxes, 6U lbe. net, per lb......................................... u 091
Oases, 10-lb. Uns, 60 lbe. to case, per lb................ 0 L9I

" 6 ....................................... ............... o <*i
" 3 " " » •• ............... o 10

Palls, wood, 30 lbe. net, per lb.................................. o 091
Palls, tin, 30 lbe. groee, per lb................................ 0 9$
Tube, 60 lbe. net, per lb.......................................... o 98
Ttorow. *7R lh* per lb...................... .................. 0 091
One pound bricks.................................................... 0 10*

Pork-
Heavy Canada short out mess, bbL 56-45 pieces .... 24 00
Bean pork.......................................................................... IT so
n»*'a«le •*ort out hank nork Hhl. 46-68 pieces........... 23 «0
Heavy short cut clear pork, bbl.................................... 22 50
Ulear fat oacks................................................................. 23 "0
Heavy ûaok pork, bbl .........................;........................ ll 00
Plate beef, 100 lb bbls..................................................... 7 0

" 300 " .............................. ...................... 14 50
M 300 •'   2150

Dry Balt Meats—
Green beoon, Banks, lb................................................... 0 11
Lone dear bacon, heavy, lb........................................... 0 104-------- . - - ,jb ...X..................... 0 111

{Extra large sixes, 86 lbe. upwards, lb........................... 0 1U
Uses, U to St lbe., per lb.................................... 0 13$

Wadlim» «1**1, 1* to 1» lbe . oar lh....................... n 15
Extra small elsee, 10 to 13 lbe., per lb................ 0 15
Bone out. rolled, large, 16 to 36 lbe., per lb................ 0 15

" « " email, 9 to IS lbe., per lb............... 0 16*
Breakfast beoon, English, boneless, per lb................ 0 14$
Windsor beoen, skinned, beoss. per lb....................... 0 16
Qnl» ■« .nil h—-hnr> Tier lb.................... 0 1]1
Boiled ham, small skinned boneless............... 0 *>4
Homs. u*e, per ,-wl ................................................... 6 *0

,T dressed, nsr nwt........................................... 9 25 9 50

Butter.—The firmness previously re­
ported in butter is maintained although 
export enquiry is a little lighter. The 
West is showing some interest in the 
market but there is room for improve­
ment. The season of production is 
drawing to a close and butter should re­
ceive new values.
Creamery.................................................................... 0 18 0 281
Dairy, tube, lb........................................................... o 23 0 24

Cheese.—The market is about steady 
shown some signs of easiness in some 
quarters but in others has held firmly.
Quebec, large............................................................. o 16 0 1*4
Weetero, large..........................................................  0 16 0 161

•• email, 10 lbe....................................... I, II 0 IfiJ
Old obeeee. leree.......................................................o IS 0 17

Eggs.—The market continues firm. The 
receipts of new laids are fair consider­
ing the time of the year, but of course 
only limited supplies are looked tor 
just now. Demand is good.
New laid*.................................................................... o 34

................................................................................. 0 28

Honey.—A steady demand is reported 
without any trade features.
White clov-ir, "trained....................................................... 0 12
White olover, in comb ...................................................  0 15
Buckwheat, strained......................................................... o 10
Buckwheat, in comb......................................................... o 12

TORONTO.
Provisions.—With the big slump ir 

live hog prices that has taken place ir 
the past month, lower prices on provi­
sions will not come as a surprise to the 
trade. This week there is a genera’ 
easing ofi in prices with the exceptior
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of lard which seems to be shaping in the 
opposite direction. Smoked meats and 
cooked hams are lower in price while 
long clear, the price of which had been 
firming up for a time, is now quoted at 
12 to 12£ cents.

Live hogs are again lower and are now 
down to a basis, $1.95 below the values 
ruling on Sept. 1.

bmuked meats—
Light name, per ID...............................................
Medium hams, per lb...........................................
Large hams, per lb..............................................
Backs, plain, per lb.............................................

" pea meal............................ .......................

0 154 0 16

. 0 14 0 15

.. 0 16 0 If
Boll bacon, per lb.................................................

Pickled meet»—1 cent less than smoked.
Long clear Daoon, per lb.....................................
Heavy mess pork, per bbl................................... 19 20 00

. 21 00 22 00
Cooked hams .....................................................
Lard, tieroee, per lb..............................................

" tube " ............................................
. 0 11 0 11*
. 0 11* 1 111

" palls " ............................................
" compounds, Derib....................................

ft:hE&<&i,*o‘nu..................
Dr***ed hoes............................ ...............

5 '5

9 00 9 25

Butter.—The situation in butter con­
tinues one of steadiness with nothing 
apparently in sight to shape the market 
otherwise. The production has been fall­
ing oB to a marked extent and already 
some storage butter has been called into 
play. Prices are slightly higher in gen­
eral lines this week.

Pr«*eh creamery print............................................  0 27 0 26
Creamerv solids............................................. o 26 0 27
Farmers separator Bbtter..................................... 0 25 C 26
Dairy prints, choice...............................................  0 24 f 25
No. 1 tube or boxes.................................................. 0 22
No. 3 tub* or boxes.................................................... o 17 0 18

Eggs.—The stronger feeling which has 
been reported in eggs is still present. 
Supplies of new laid are scarce and 
commanding a good figure. Storage are 
being used to supply the demand, while 
already there have been some shipments 
to this market from Chicago. The fact 
that eggs are being brought across the 
line so early in the season denotes the 
situation in this commodity.
Storage ego .............................................................. in «26
New laid eggs............................................................. 0 27 6 30

Cheese.—Some firms are quoting cheese 
i cent per pound lower, at 15 cents for 
large. This is in sympathy with the 
lower prices at country boards. While 
the English market is considerably low­
er, the market here is still fairly steady.
New cheese—
Large................. 0 15 0 151
Old cheese................ 0 17

New twins........  0 15* 0 161
Old Stiltons.............. 0 16$

Poultry.—A fairly plentiful supply of 
poultry is expected for Thanksgiving. 
This week is expected to bring forth 
considerable supplies. The market was 
until on in the week bare of the 
“Thanksgiving” turkey, but dealers were 
expecting shipments as the holiday ap­
proached. Reports seem to indicate 
that turkeys are not in any too good 
shape, but there will no doubt be 
enough available to appease to some ex­
tent the “turkey" appetite. Around 24 
cents was being quoted on Monday, hut 
by the end of the week it is expected 
that the dressed article, may be had at
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20 cents and even below that tor the 
poorer birds.
r»wl. ti.e.......... 0 IS 0 1» Duels, bre .... I 10 IIS
Spree chieL sa «Il I it

Honey.—Some dealers’ ideas on honey 
are a little above present values. It can 
be said that prices are well maintained. 
A fair trade is reported.
Clover honey, mined, 60-lb. tin». 
Outer honey, he a eontb, dot....

.... • IS
SIS ITS

WINNIPEG.
Butter.—There has been a great im­

provement in the quantity of cream that 
has been sent to the creameries during 
the last week. Prices remain unchang­
ed for Manitoba fresh made creamery 
bricks which are quoted at 30c per doz., 
while boxes have advanced 3c per ft. 
during the week, and are quoted at 29c. 
Dairy butter shows considerable advance 
in price owing to the improved quality, 
and strictly No. 1 is now offered at 21c, 
No. 2 at 18c, No. 3 at 151c, No. 4 at 
13tc per to.

Cheese.—The product of the Manitoba 
farms is noticeable by its absence and 
practically none is being offered at the 
present time. Until the harvest is out 
of the way there will no doubt be little 
doing. Ontario cheese is being ollered 
at the present time.

Eggs.—What has been said about cheese 
applies to eggs as well. The situation 
is unaltered and they are very scarce. 
Jobbers are offering 25c per doz. lor 
Manitoba fresh gathered in cases. These 
are being retailed at 35c per doz., while 
guaranteed strictly fresh are bringing as 
high as 45c per doz.

THE SMELL-LESS ONION.
If there can be a spineless cactus 

why not a smellcss onion ? A Chinaman 
named Wing Hop, who for years was an 
employe of the California plant wiz­
ard, Luther Burbank, claims to have 
developed a variety of the onion which ia 
without an odor, though possessing all 
the valuable qualities of the common or 
garden variety of onion that advertises 
people who eat it. Eat the Wing Hop 
onion, if what is claimed lor .it be true, 
and nobody but yourself will be the 
wiser, lor it will not scent your breath. 
But will the smellcss onion appeal to 
the palate as do the varieties of onions 
heretofore known to man? The thing is 
worth looking into. Thousands of peo­
ple who crave tor onions in their diet, 
but who abjure them out of regard tor 
society, would be very glad to experi­
ment with the new variety.

The London, Ont. city council are con­
sidering a food protection by-law, simi­
lar to that in Toronto. The matter has 
been sent on to the Board of Health.

Hamilton Grocers Favor Shorter Hours
Agitation on Foot For Holiday on Wednesday Afternoon Dur­
ing Whole Year—Some Objection to the Idea—Different Gro­
cers Exprès* Their Opinion on the Matter.

Hamilton, Ont., Oct. 26.—(Special)—
As in nearly every city, town and vil­

lage throughout the Dominion, Hamilton 
grocers are giving unusual attention to 
the “early closing” and "shorter hours” 
question. There has been a feeling, 
well founded indeed that the hours of 
the grocery trade are too long and 
should be materially shortened.

Not alone is there a general clamor­
ing for early closing among grocers in 
general at a set hour but there is now 
an agitation on loot lor a hall holiday 
each week during all the year, namely 
on Wednesday afternoon, the same as 
has been in practice during the summer 
months.

However this latter proposal is meet­
ing with some opposition, especially by 
the grocers in the down town section 
who maintain that with other stores 
such as dry goods, hardware, etc., open, 
it would be practically impossible. 
Those who are backing this scheme are 
mostly dealers in the residential sec­
tions of the city.

One Who Favors It.
One of the big grocers who is in favor 

of a holiday on Wednesday afternoon 
when interviewed by The Grocer stated 
that “the retail merchants of Canada 
are confined altogether too much to 
their business and of all the retailers, 
the grocer is the man who has the few­
est holidays. How can a man going on 
from week to week without a holiday 
expect to be in shape to deal carefully 
with the many business propositions, or 
how can he expect his clerks to put life 
and energy into their work T

“And I want to tell you that one of 
the reasons that capable men shun the 
grocery trade is because the hours are 
so long and the holidays so lew. Most 
of the other trades have a 9 hour day 
with a half holiday each week and if we 
wish to maintain good men as clerks we 
must give them reasonable hours.

“In Europe there are many holidays, 
the merchants prosper just the same, 
make money and retire from business.

“In our sister colony, Australia, there 
has been an almost general establish­
ment of early closing and a hall holiday 
each week. They have lifted the grocery 
trade into a higher plane and we here in 
Canada must do the same.

“Right here in Hamilton, we have 
plain evidence that the idea of a weekly 
half holiday is workable. During the 
summer months the stores closed every 
Wednesday afternoon and I have heard 
no complaints that business was ad­
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versely affected. All we need is to 
educate the public. Other trades demand 
a weekly half-holiday and the public 
should be educated to give the grocer 
the same.”

Opposition to Half Holiday.
Jno. Carpenter, a grocer, on Market 

Square, in the centre of the city is in 
favor of early closing but not of a week­
ly half-holiday. He already closes every 
night at six o’clock except on Saturday 
and the night before holidays.

“Possibly the dealers in the residen­
tial section of the city might find the 
idea workable but here in the business 
section with dry goods, hardware, jewel­
lers, etc., keeping open, the public ex­
pect to find the groceries open also. 
With the department stores also open, 
they would get the trade while we 
would lose. It works all right during the 
summer months when all branches of 
trade are closed, but I do not consider 
it would do all the year round.

“If general early closing throughout 
the city was worked for, I think it 
would be much better."

Advocates Early Closing.
Alderman John Forth, a grocer on 

Queen St. in the residential section is 
in favor of early closing, and also of an 
earlier hour on Saturday night.

“When a man, proprietor or clerk,” 
he said, “starts in at an early hour on 
Saturday morning and works until 11 
at night, he does not feel like going to 
church next morning, or in fact he does 
not feel like doing anything but sleep­
ing. Therefore, I think that an earlier 
hour for closing on Saturday night 
should be established.

“It might be secured by a by-law but 
I think that it is much better to at­
tempt it by an educative campaign. It 
is hard work to drive the public into 
anything like that but they may be 
led.”

While the matter of shorter hours has 
received consideration from the grocers’ 
association for several years back, it 
has been prominent in discussion during 
the past few meetings but that is as 
far as it has been carried,. Time will 
tell whether or not the Ambitious City 
is to be the first in Canada to adopt a 
weekly half holiday all the year round 
in the grocery trade.

Gray, Bemie & Co. have sold their 
general store at Listowel, Ont., to H. 
S. Alexander & Co., of Belleville. The 
firm has been established in Listowel 
about nine years, the business being in 
charge of J. W. Bemie.
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Gimnsrae:uMEDiyE
CAUTION.

Put a strong glass on the label and examine it ciosely every time. 
Always look for the name “Qlllett’S.”

Like all good articles, which are extensively advertised, Glllett'S Lye 
is frequently and very closely imitated. In some instances the imitators 
have actually copied directions and other printed matter from our 
label word for word. Be wise, and refuse to purchase imitation 
articles for they are never satisfactory.

Insist On Getting Gillett’s Lye
and decline to accept anything that looks to be an imitation or 

that is represented to be “just as good" 
or “ better,” or “the same thing." In our 
experience of over fifty years in business 
we have never known of an imitation 
article that has been a success, for imita­
tors are not reliable people. At the best 
the “just as good" kinds are only trashy 
imitations, so decline them with thanks 
every time.

E.W.GILLETT COMPANY LIMITED
Winnipeg. TORONTO, ONT. Montreal.

-ernrrrr*
=*« O
POWDERED

Sauce That Lends Zest To The Appetite!
Customers who use â relish or sauce with their meals you will 

find to be particular in that respect. Nothing can hold them closer 
as customers than BRAND’S A1 SAUCE.

The sauce that will appeal to your particular trade.
It is made from an old English recipe which is used extensively 

in England from Royalty down. Its particular flavor lends zest to 
to a rare delight by reason of that piquant flavor it gives.

You have but to get up your trade who are not using Brand’s 
A i Sauce to try a bottle, from then on you can assure yourself 
of their patronage.

Send your order to-day and be convinced of its reliability.
The profit is a good one.

BRAND & CO., LIMITED I5SSSA
MAYFAIR, LONDON, ENGLAND.

NEWTON A. HILL, 25 Front St. East, TORONTO. H. HUBBARD. 27 Common St., MONTREAL.
McLEOD it CLARKSON, VANCOUVER, B.C.
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“Elite”
DIAW NO 

CK C : ATE

true to its name, the best cook­
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Molt (8b Co.
Halifax, N.S.
SELLING AGENTS:

J. M. Douflai fcCs. R S. Mclndee
Montreal Toronto

f. Joe B. Huxler Tone A Peru# Johnston A Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannum. Ottawa

BISCUITS
from the Old Country

Some of the most popular Biscuits 
in Britain are made by

MCVITIE & PRICE
Biscuit Manufacturers

EDINBURGH and LONDON

The thousands of new-comers to 
Canada will welcome thesightoftheir 
old favorite varieties in your shop.

AGENTS hr Manitoba SulutchmaAlbart, tad British Columbia:

RICHARDS A BROWN, 314 Rw. Armmmm, WINNIPEG

DAVIDS’
A WATER READY FOR
COLOR FOR USE—IN ALL
PEN or BRUSH COLORS.

Recommended and Used by Prominent 
Card-writers as a Rapid Drying, Lustrous

Prices as follows:
Quarts Pints 2 oz. 

Blsck $1 25 7Sc 15c 
Red $1 25 7Sc 15c 
Blue $1.25 7tc 15c 
Green $1.25 7Sc 15c

Prices as follows :
Quart. Pints loi.

Violet $1.25 70c 15c 
Yellow $1.25 7Sc 15c 
White $1.25 7Sc 15c 
Gold,2oz. bottle for25c.

A Water Color. Heady tor Use.

For use with Brush, Steel Stub or Shading Pen. Extra glossy, strong bright colors. For making Show 
Cards. Advertising Signs, Price Tickets, etc.

Write to our Canadian Agents for prices on Red Sable Brushes and Text Writers’ Stub Pens.

THADDEUS. DAVIDS CO.
Established 1825. Canadian AGENTS: New York U SA

BROWN BROS. Ltd, TORONTO, Ont
48



THE CANADIAN GROCER

Flour and Cereal Markets are Firm
Markets in General Strong—Another 10 Cent Advance in 
Manitoba Flour Announced at Some Centres — Wheat is 
Grading Very Low—Com and Oats Both at a High Level- 
Good Season for Trade.

This week there is again a stronger 
tendency in flour, and another advance 
of 10 cents per barrel is announced 
at some centres, although this cannot 
be said to be general. Some mills in 
Ontario are quoting a higher price, and 
t>he product in the Maritime Provinces 
is also firmer. The delivery of Ontario 
wheat is exceedingly small, and prices 
on the flour made from it are somewhat 
higher.

Oat quotations are still on the up­
ward trend, and in sympathy rolled 
oats prices are firm. The estimated 
yield of oats, placed at one time as 
high as 224,000,000 bushels, is now down 
to 185,000,000 bushels.

Wet weather has seriously interfer­
ed with threshing operations in the 
West, while the wheat coming forward 
is grading very low. In some sections 
of the trade there is a feeling that with 
the large yield of wheat in Canada 
this year, that when threshing can be 
commenced in full swing and deliveries 
become more free, that an easing off 
will be seen. “The slow deliveries and 
the poor grading is holding wheat prices 
up,” said one dealer. “I believe that 
prices will have to come down to an ex­
port basis.”

Others maintain that the poor grading 
is liable to hold prices. “If grading 
doesn’t improve,” said one such dealer, 
“prices will be firmly held.”

Corn prices are at a high level, put­
ting firmness in the cornmeal market. 
For the dealer who features these lines 
the present is a good season for the sale 
of both flour and cereals.

MONTREAL.
Flour.—The local and district demand 

for flour continues very favorable. 
Prices are firmly held, as they are lower 
than those of a year ago, while quo­
tations for wheat announced by cable are 
higher. Enquiry from European sources 
for spring wheat flour have been good 
but do not quite meet the figures of the 
millers. It is noticeable that the re­
port from Winnipeg continue, to show a 
large percentage of third grade wheat. 
The Winnipeg Free Press crop report of 
Sept. 4 says one communication from 
the west put wheat yield of three prov­
inces at 178,650,000 bus. They are now 
out with 169,725,000, a loss of 8,926,000

bus., by bad weather and frost. The 
crop is therefore pretty big.
Winter wheat patent», in bags............................ .......... 4 80
Straight roller*, in bag* .............................................. 4 30
Manitoba 1 t Soring wheat patente, in bags.............. B SO

“ straight pa'eut», iu hags................................ 5 00
" strong baker*, in bags ................................... 4 80
" second, in bags ............................................... 4 30

Cereals.—Rolled oats remain firm and 
in good demand; no price changes are re­
ported. The estimated yield of oats 
placed some time ago at 224,000,000 is 
now down to 185,000,000 bus. The tone 
of the market is firm in sympathy with 
the higher prices ruling in the primary 
markets. The cornmeal market is also 
steady and has a rather firm tone.
Fine oatmeal, hag*...........................................................  2 88
Stamlnrtl oatmeal, bags ...........................  .................. 2 86
Gr>nmlatefl oat eab hags ........................................... 2 86
Bolted mm me 1,100 hats . ...................................... 1 75
Bo'led ont*. jute l ag**. 90 lb.......................................... 2 .6)
Rolled oats, cotton bags, 90 lb....................................... 2 65
Rolled oata, barrels........................................................ 5 45

TORONTO.
Flour.—Some mills have marked Man­

itoba flour prices up another 10 cents 
per barrel during the past week, al­
though this change cannot he said to be 
general, so that prices range from $5.40 
to $5.50 per barrel per car lots with an 
additional 10c per barrel being asked by 
a number of mills for flour in cotton 
sacks.

The future of the market is problem­
atic. While in some quarters there pre­
vails an opinion that prices are slated 
tor an easy tendency, on account of the 
large Canadian crop and the freer de­
liveries expected later, there is also an 
opposite view taken by other millers 
who maintain that the present low grad­
ing of wheat coming forward is likely to 
hold prices steady.

Ontario flours are higher in price. 
Millers are complaining that they can­
not secure enough Ontario wheat to keep 
them going. Blended varieties are rang­
ing from $4.50 to $5.00 per barrel.

Manitoba Wheat
l*t patent, in car lots ......................   5 40 5 50
2nd pate t*. in car lots .........................................  4 90 5 10
Strong ban era, in car lots........................................ 4 70 4 90
Feed flour, in car lots..........................  3 00 3 20

Winter Wheat.
Straight roller.................................................................. 4 21
Blended.............................   4 50 5 0J

Cereals.—Quotations for cereals re­
main unchanged. Oat prices are still 
higher and there is accordingly a firmer 
tendency in rolled oats. There has been 
some further advance in prices for ex­
port. Those dealers who are pushing 
cereals are finding a good trade.
Ro led oats, small lot*. 90-lb. sacks.............................. 2 60
Rolled oat*, ‘25 ba s to car lot*....................................  2 50
Standard and granulated oatmeal, 9*-lb. sacks .... 2 86
Pn'lert wheat, -mall lots. 1 0- b. carrels....................  2 90
Ri'lled wheat, 5 barrels to car lots................................ 2 75
Cornmeal, 1004b bags .............. ......................... 2 00
Rolled oale In cotton sacks, 5 cants more
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Soda Biscuit Profit
is only possible to the grocer 
who handles a brand which 
is so good as to excite commen­
dation. The news of an extra 
good brand soda biscuit soon 
spreads because, as you know, 
a pleased customer is a 
splendid advertisement.

PERFECTIONi raw*1
ft Hnntirv kiuiiit i nu«>W MOONEY BISCUIT » CANDY. CO

STRATFORD CANADA

is the brand of unparalleled 
excellence. They have that 
flaky crispness that cannot be 
duplicated in many other 
brands of sodas.

Sell Mooney’s if you desire to 
give your customers continued 
satisfaction. There is good 
profit for you, too.

The Mooney Biscuit
and Candy Co., Limited 

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA 

SYDNEY, C.B. HALIFAX. N.S. 
FORT WILLIAM. CALGARY. 

VANCOUVER. B.C. ST. JOHN'S. NFLD.

MAPLEINE
THE POPULAR FLAVOR

A STRONG DEMAND HAS 
BEEN CREATED for this 
new and delicious flavoring. 
It adds richness and delicacy 
t" Cakes. Ca* dies, Icines, Ice 
Cream. Puddings. Etc., and 
mak-s a Table Syrup betlt r 
than Maple, at a cost of 60c, a 
gallon.

See Price List
Order a supply from your 
jobber or—Frederick E.Rob­

son Co.. 26 Fr«-nt St.
E., Toronto.

The Crescent Mf g. Co.
SEATTLE. WN.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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A Combination that’s Sure to Please
Quality of the best. 
Flavors that charm 
the palate are to be 
found perfectly 
united in

QUEENlQUAUTYl
ill Pickles’ *;

You can safely re-1 
commend them as 
digestible, perfectly 
treated, tempting to 
the appetite and 
thoroughly whole­
some.
Get details, the pro­
fit is worth while.

.

pic|lLtS

MADE BY

TAYLOR & PRINGLE CO., LIMITED
Owm Sound, Ont.

TEA LEAD
(Seat Incorrodible)

Boy “PRIDE OF THE ISLAND" Brand
a» extensively used for years past by most of the leading 

packers of Tea in Canada.

ISLAND LEAD MILLS. LIMITED
Tel. Address: "Laminated," London. LIMEH ")USE,
A.B.C Codes used 4th and Sth Editions LONDON, E., ENG. 
Canadian Aeenle HUGH LAMBE A CO . TORONTO

J. HUNTER WHITE. ST. JOHN. N.B 
CECIL T GORDON. MONTREAL

ML LANS
WH.Tt *CSS

\y

MCLEAN’S
••White MOSS"

COCOANUT
The purest shredded (not ground) 
cocoanut, fresh and full of the rich, 
nutty flavor. Don’t hesitate to 
recommend McLean's.

CANADIAN COCOAhUTCO.
Sole Makers i Montreal

Food Products of 
Absolute Reliability

In selling your customers “ E. D. S.” 
preserves, you don’t run the risk of 
losing their goodwill. You will be 
offering food products of the highest 
standard of purity and flavor. Per­
fectly clean methods in cooking and 
packing, along with the highest 
quality of fruit and pure sugar, 
have given “ E. D. S.” brand the 
preference over all other preserves.

We are telling the public through 
attractive street car, newspaper and 
magazine advertising, of the dis­
tinctive quality and flavor of “ E. 
D. S.” preserves. This will cause 
a demand-, for which it will pay 
you well to be able to supply.

Order a etcck TO-DAY

E. D. SMITH, •t his own 
fruit faims Winona, Ont.

AGENTS—NEWTON A. HILL. Toronto ; W. H. DUNN, 
Montieal ; MASON & HICKEY, Winnipeg; R. B. COL­
WELL, Halifax, N.S. J. GIBBS, Hamilton.
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Merchant
Think of the convenience 

of simply hanging the cus­
tomer’s can on the pump and turning 

a crank to get a gallon of oil.

No Funne’s—No Miasures—No Waste— 
No Dirt. Saves Space, Time and Money.
You don't touch the oil. The pump transfers it!from 

the storage tank into the customer’s can ; measures it, 
counts the gallons and shows the money charge-

It changes the oil business from a drudgery to a 
clean, pleasant and profitable trade.

The variety of sizes and styles will enable you to 
suit yourself in price- Every outfit the best at its price-

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
The Quality is No. 1

We invite correspond­
ence as to price on 
car-load lots.

s.
Book No. 5.

CO., LTD

BOWSER S:

Ask For

F. BOWSER &
TORONTO 

66-68 Fraser Ave.

53 Highest Awards in Europe and America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Abso­
lutely Pure — free from 
coloring matter, chemical 
solvents, or adulterants 
of any kind, and are 
therefore in full conform­
ity to the requirements 

of all Pure Food Laws.

Registered
Trade-Mark

Waller Biker & Co. Limited
Established 1760

Montréal, Can. Dorchester, Mass.

Why lose Money on Credit Business?
There's ONE system that will put the 

credit customer on practically a cash basis, 
and please him well besides.

uoupon
Books

■n

Increase your profits by eliminating loss and 
"bad debts,'* slow collections and errors. 

HKRE’ti HOW THRY WORK:-

When a man wants 
credit, give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be­
come* then his pro­
missory note to you 
A» he buys, you 
tear out coupons, 
and when his book 
is exhausted you 
can collect your 
note or extend hie 
credit for another 
book, as you deem 
wise. No pass 
hoohs.no charging, 
no time wasted, no 
errors, no disputes

A* or sale by jooDers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario

Headquarters for

Maple Flavor
Henderson’s Tri-Maple Flavor is 

the best there is made in Maple Flavor, 
A good seller and repeat order 

producer.
Sold in bottles or in bulk.

Let u quo'e you prices 
and submit samp e.

THOS. HENDERSON
Manufacturing Chemist

86-88 Fulton St., - New York

W. A. JAMESON
COFFEE CO.

Importer, and Roa.ters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather Light" Brand Baking Fowder
We also carry a full line of TEAS, 

SPICES, etc.
Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.
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Cape Cod Cranberries 
N.S. Cranberries 

Florida Grape Fruit 
Almeria Grapes 

New Figs,
Finest pack imported.

Jersey Sweet Potatoes 
Late Valencia Oranges 
Lemons, Nuts

of all kinds.
Spanish and 

Domestic Onions.

McWILLIAM

Mc.^E.
EVERIST

I6-Î7 UllKth ST. TORONTO

■re Largest Receivers

EVERY
time you purchase a 

box of

" St. Nicholas ”
or

“Home Guard ”
Lemons you are 

getting the

B. L. O. E.
Best Lemons on Earth

J. J. McCABE
AGENT

TORONTO, s : ONT.

Fruits in Demand for Thanksgiving
Retailers Have Been Ordering in Anticipation of a Good Sale- 
Imported Fruits Given More Attention—New Crop Lemons on 
the Way—Shipment of Potatoes From West to East Reverses 
General Rule.

Thanksgiving and Hallowe’en are ac­
countable for a somewhat brisker mover 
ment of fruits this week, retailers 
throughout the country anticipating in­
creased sales around the holiday. Trade 
in domestic lines of fruits, witii the ex­
ception of apples and grapes, and a few 
belated shipments of pears, is small. 
Imported lines have accordingly to be 
brought to the fore, in order to aPpcase 
the public appetite for fruits.

Valencia oranges are on the up grade. 
That is, prices are. Shipments are on 
lh2 wane, which with the better demand 
under the falling off in domestic fruits, is 
causing the stronger tendency. Florida 
oranges, the quality of which is said 
to be good, are now on their way to 
Canad an markets.

The first shipment of new crop lemons 
is on its way across the water, and should 
adorn at least the eastern Canadian 
markets some time next week. Prices 
for first arrival will no doubt be high. 
However, a fairly high range of values, 
according to importers, can be expected.

Prices of Florida grapefruit arc rang­
ing higher than last year, the yield 
this year being considerably smaller.

MONTREAL.
Fruits.—Present business in fruit is 

good. Apples are naturally a feature. 
Grapes are moving well, with Malaga 
and Trokeys among the leaders. Cana­
dian stocks are running low.
Apples, bbl 3 0 6 00 
Applrs.F» euse, bM. 6 u 
banana*, hunch i > i 1 75 
Banana*, real ed. 17 2 «0
Uwoei.uu., uwi 4 00 4 10 
Grape fruit, Flo­

rida. case — 4 50 5 CO 
Gi&pes, Malaya,

P*-' keif 4 50 6 00
Grapes, Canadian,

et....... i* SO 0 2*
Grape*, Cal., box 2 -0 2 .5

Le tu une.  ...........4 r0 4 50
Lime». » box .... 1 25 1 50

ValeiH ia.............. 4 50 5 0
Jam Ivae. bbl. 2 75 3 75
bo. rent.»................ 3 2 3
Mrxl.an ... 2 75 3 no
Peart, C al fonda 2 25 2 75 

Pineapples—
Florin**, vaee .. 4 CO 4 60 
Plum*, California 

box................... 1 60 2 00

Vegetables.—New green beans in ham­
pers are on the market. Potatoes are 
steady, and are arriving freely. Cana­
dian tomatoes are of good quality. 
Celery and cranberries are receiving con­
siderable notice.
B an*, green, hamper 3 r0
Can. t- dox.............. 0 95
Cahtiage dox.............. 75
Celery, n z.......  0 60 n 75
Coni per dox............ 0 20
Cranbvrrh a. Cape

« mi. bbl.................. 9 00
Cram* rnea, N.R. 7 0J 8 "0
Cucumber*, dox __ 0 60
Garlic. 2 bunchea .... 0 26 
Greer Pepper*.

bushel baaket 1 76 2 Si

Leek*, dox......... 1 60 1 76
Cs'-adiau lettuce 

perd, x............. 0 45 0 f«

Spanish.crate. .. 3 75 4 25 
Canadian reds,

01h*.......................  3 00
Sweet potato*a......... 2 t0
lionnes po'a> 

toe , new. I>ag. 1 15 1 25 
Toma oes, Cana­

dian, box... 0 60 0 76

TORONTO.
Green Fruits.—The locks have again 

been snapped on the fruit market at 
the foot of Yonge St., the summer

52

home of the fruit and produce mer­
chants, and business has been transferred 
to their up-town quarters. Canadian 
peaches have served their time for this 
years, although Colorado, may be had at 
$1.50 per box. Florida grapefruit of ex­
cellent quality has arrived on the mar­
ket, and is selling at $5.50 to $5.75 
per case, while a recent addition to 
offerings is Almeria grapes at $5.50 to 
$6.50 per keg. There are still some of 
the Canadian variety ‘obtainable, while 
supplies arc also being brought from 
California. Valencia oranges are scarce 
and high. Indeed, one firm quotes 150s 
and 176s at $6.00 per case. There are 
some shipment of new crop Florida now 
on the way, and the quality is said to 
be good. Tomatoes are drawing to a 
close, while the quality is not exactly all 
to be desired. Lines are firmer.

Apples are quoted all the way from 
$2.25 to $4.00 per barrel, and supplies 
on the market now are quite plentiful.

Cooking varieties are offered at the 
former price, while No. 1 snows are 
bringing the latter figure.
Btuuiu............. 1 is 1 76

Vtnielli ........... « 00 4 SI
Lm— hoi................ 1 60

Late Valencia*.. 6 00 5 5)
$ an. lomat ea,

V-qt Nuke a. 0 15 0 25 
Gr.»p fruit c *e 6 50 5 75 
Or ipev. Aimvria 

p rite*............ 5 5) 6 60

Canadian pea*e,
11-qi. baaket.. 0 '5 0 50 

G rap. a, email... 0 25 0 30 
Grape , Califor­

nia box 2 00 2 26
Penche-, C n 1 o-

ra-.o. box................ 1 60
Cran b**rr* e«,

C*p Cod, brl. 8 M 9 00 
Apples, brl........ 2 25 4 00

Vegetables—In past years it has been 
the general rule for Eastern Canada, 
Ontario incluutp., to ship potatoes to 
the West. Is this rule to be reversed ? 
This week marks the arrival on the 
Toronto market of a car of Manitoba 
potatoes. The quality is said to be 
generally good, and the price will be 
such as to compete with Ontario stock 
this year. The crop in Ontario has been 
generally lower than elsewhere, and be­
low the past two years. As a result 
there have been large supplies brought 
<n from New Brunswick, while now a 
first shipment has been made from the 
West.

Conditions are more settled in Spain, 
and while shipments of onions have 
not returned to normal, they -are expect­
ed to soon. Canadian onions arc a Xttle 
firmer this week.
Canadian beet.

Per I-eg.................... • 76
Oahhag 'an*- 

disn, dozen... 0 66 0 76
Ob rota, bet.............. 0 76
Kfg plant, bek.. 0 16 0 20
Celery per <loi.

brada.............  0 40 0 60
Oa.. Mowers, da. 0 75 1 26

baaket...........0 IS 0 10

American cook­
ing 10 -lb. I-eg 

Bp-ml-h, case 
Canadian, 5-lb.

hag*
Potaroe-, N. B. 

rock, hag
w. Onta­

rio, bag.
Sweet n »tai oea,barrel ......

hamper...........

.... 2 60 

.... I 76

1 06 85

.... 1 25 

.... 1 16
4 00 4 60.... 1 86
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WINNIPEG.
Fresh Fruit.—Trade continues active 

in all these lines and in spite of the cold 
•weather orders continue to arrive in 
large quantities. The crop of new 
lemons are on the market, and are sell­
ing at $7 a crate. California Tokay 
grapes have risen 25c, and are selling at 
$2.50 per case, while Red Rogers are 
going for 35c per basket. There has 
been no change in the apple situation 
except that Canadian MacKintosh Reds 
are now quoted at $5.50 to $6 per bbl.
Bxnans*, hu u-h .......................................................  2 75 3 50
Vs enoia orange».............................................................. 2»
Calii1 un a ••-iuo , crate................................................... 7 00
Va«h. peaches, lux................................................... 1 15 25
Ameri'-an vV-althie-, bbl................................................ 5 0i
King , p- r brl ................................................................ 5 0
Nora 8 ;ci • <lraren»ieins.......................................  3 50 - 0J
B. Hardy pears ............................................................. 3 5»
Red Ro en« grapes ......................................................... 0 3i
Cal. To av g apes, case ................................................ 2 5-
Mont, crab p - es, i*-r b-1!.....................................2 TO 2 25
Cape ' <xi era b tries, brl ........................... 10 0
Can. Mclnt bh reds.................................................... 5 50 6 00

Green Vegetables.—The situation has 
been little changed during the last week 
and the supplies continued to arrive in 
first-class condition. Native head let-

FOR—

“Green Mountains,” 
“Delewares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED

ST.JOHN, - - N.B.

Almeria Grapes
Fancy Winter Keeping.

Pink Tinted Varieties now arriving.

Our range is a large one, and great care has 
been exercised in selecting only the best obtain­
able fruit.

Your Orders will have care and attention.

WHITE & COMPANY, LIMITED
TORONTO and HAMILTON

Malaga Grapes
The quality is exceptionally good, bright color and sound. 

Large Clusters and fine flavor-

Grape Fruit
The quality is good for first arrivals.

Late Valencia Oranges
The only real good orange on the market now is the 

California Late Valencia. We have all sizes.

New Figs
We expect our second lot of New Figs this week— 

the very finest packed.

HUGH WALKER & SON
(Established 1S61) GUELPH, ONTARIO

pYTsfER BROWV
LEMONS

THE YEAR AROUND
C GIVE YOU THE MOST SATISFACTION. 
C. SHOW YOU THE MOST PROFIT.

ORDER THIS BRAND.

W. B. STRINGER, Toronto
Sale. Agent

FOLLINA BROS., Palermo
Grower, and Packers

■
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tuce and cucumbers are of! the market. 
In their place imported lettuce Is being 
quoted at $1.50 per dozen, and cucumb­
ers at 90c per doz.
Native mint, per do*....................
Nst-ve gr* e-' onions, do*........ ..
Native parsley. per doz ..............
Naur krvtuc» per doz................
Native wav rcrc'», d z...............
Ontario i muai ue*. large basket
Iuip in ed heatl lettuve, doz----
Newcaui-ag-. . er cwt .............
>m ric*n peiuw-rF doz... ........
Na'ivec i»rot», pe cwt ................
Native beets, pe> cwt...................
Native radi-he*. per doz............
Ntiive turnips, per bui..............
Na'ive c-icry, d»»z .....................
Imported vucumb re. doz..........
Vcge'a* le marrow, doz . ..
Pen ptins. per ib ..................
at «... ib ......................
Hubba d pquBFh.lt» ....................
Brussel- ppr- u m lb......................

Span » «h onion*. r<Mh. crate.,..
Va* «-ni • *. rrste.....................
Cau’ iflo •• er*. per doz ........
Rtd cabbie per • oz..................

.... r H

.... 0 56 

.... 0.0 

.... 0 2i 

.... 0 35 

.... 0 75 

.... 1 60 
.... 1 OJ 
.... 0 20 
.... 1 uo 
.... 1 00
___ 0 z6
.... 100 
0 40 0 75 
.... 15 * 

0 CO

;;;; o'«
.... 0 02 
.... 017 
.... 0-5 
.... 1 ?5 4 8» 
10) 1 55 
.... 1 00

Potatoes.—The supply of potatoes con­
tinues to be very plentiful and carload 
lots are being received every day by 
wholesale houses in the city. Up to the 
present offers have been confined to a 
radius of about 60 miles of Winnipeg, 
but in spite of this there is no scarcity 
and the condition also is stated to be 
“up to the mark.” In consequence of 
this increased supply, prices have fallen 
and are now quoted at 50c per bushel.
Mani-o^ae, 5 to 1" hu*............................................................. 0 70
Manitob p, 10 to 20 hu*......................................................... 0 65
Bating pr ce. carh.tp, f.o b. Winnipeg.................... 050 0 55
Virg. *ue*t p tatne*, bbl..................................... ....

KEEP VINEGAR ON BULK 
PICKLES.

“The main reason why bulk pickles go 
bad,” said a manufacturer, “is because 
theretailcr does not take enough care 
when scooping them out of the barrel 
or keg. Pickles will not keep unless they 
are covered with vinegar. Many grocers 
keep continually scooping out of the 
centre, so that there is a wall of pic­
kles around the edge of the barrel not 
covered with vinegar. The result is 
they spoil. If they are kept well covered 
properly with vinegar, they will keep 
for any reasonable length of time.”

Those grocers who have had cause to 
complain at any time, will probably 
find this the reason. They should give 
the necessary attention in the future.

JUST ANOTHER EXAMPLE.
“A customer of mine,” remarked an 

Ontario grocer, “wanted a certain bis­
cuit, which she said cost hcr ltic. I 
rang up the wholesaler and was quoted 
14£c. Selling at 16c. was too small a 
profit, so I sent to the grocer who was 
offering the biscuit at 16c. to get the 
required pound. He only charged 16c., 
but when I placed them on the scale, I 
found he was charging 18c. per pound.”

Just another example of those who- 
cannot last long, but who demoralize 
the trade while they are in business.

-fJjp^ Fish - Oysters a®! -

Supplies of Fish None Too Plentiful
Shipments of Such Lines as Fillets and Haddies are Slow While 
Unfavorable Weather Has Interfered With The Catch of Fresh 
Fish—Frozen Lines are More in Evidence—Weather Not Ex­
actly Favorable for Trade.

The weather is not exactly all that 
could be desired to be most beneficial 
to the fish trade. There is a fair 
movement of general lines, but the 
briskness that real cool weather would 
bring is not in evidence.

Supplies of a number of lines are 
none too plentiful. It seems somewhat 
difficult to secure shipments of fillets, 
haddies, and kindred lines, from the 
eastern provinces. Receipts of fish on 
the east coast have been rather small, 
owing to unfavorable weather. The hali­
but catch has been small owing to 
stormy weather, and the frozen article 
is being used. Offerings arc turning 
more from the fresh to frozen varieties, 
as for instance, the season for fresh 
pike and pickerel is over, and the frozen 
article is now going out.

Oysters are moving fairly well, but In 
this line also, the weather is not exact­
ly favorable. *

QUEBEC.
Montreal.—While the fine weather may 

appeal to people in general, it is not very 
encouraging to the fish trade. Business 
has been fair but there has been lacking 
that impetus which regular cold weather 
contributes. In fresh fish there is a 
noticeable advance in the price of hali­
but, arising from stormy weather on the 
coast and consequent scarcity due to the 
delay in operations. Lower prices are 
not expected for some time. In the 
meantime supplies of frozen halibut 
will have to meet the- demand. Steak 
cod is likewise none too plentiful, but 
other fish are in fairly good supply. 
The season for fresh pike and pickerel is 
completed, but supplies of frozen will 
have to serve the trade. The quality is 
good and should give satisfaction. 
Among the lines of smoked fish, fancy 
haddies and fillets, too, are not over 
plentiful. New fancy haddies are bring­
ing a rather high figure. Oysters are in 
good demand and will move more rapid­
ly and steadily as soon as the cold wea­
ther has arrived for the season.
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Dressed bull­
head». per !•>..........

Eele fresh, ach ....
Flounder», per lb ....
Mw>erel ..................
Ha-ul* Ch. p r Ib 0 05
Halibut, per lb..........
Hen in*, each.............

FRESH
0 12 Steak ood bead­

le*». per lb— 0 06 0 07 
3 18 Halibut, express

per lb .............. 0 10
Salmon, B C ,1b___ 0 14
Salmon, Uaape........... 0 18
Sea trout...................... 0 10
Be* I»aa8, per lb.......... 0 12
Smelts, fancy............. C 10
Lake trout, lb.. 0 10 0 12

e io
0 25 
0 <8 u 11 
0 «*6 
0 12 0 vS

FROZEN
Haddock....................... 0 04
Halibut, per lb.
• •me round lh 
Pike, dressed & 

he» die.* >», ca*e* 
150 bs.,perlb. .

MaokereL..

0 09 
0 06

Round pink salmon.. 0 (

per lb......................... • II
Quails salmon............ 0 10
No. 1 timelia, boxes,

0 07 lu and 151 be. eauh. 0 07
0 « 6 Whitehall, large,
0 10 lb.................................... 0 09

Whiteflah. small.... 0 06
PREPARED FISH

Bonelew ood, <n blocks or package*, per lb....7, 8, 10. H 12
Sinpc d. bon el a* 3 -lb b-xe-, per lb................................. 0 13
8hndd. il cod. V du*, in box, per box............................  2 U0
Skimeea cod, 100 lli. e*»e......................................................... 6 CO

SALTED AND 
New green cod, med­

ium, per lb ___ 0 01
New Labrador her­

ring, per bbl . . 6 60
New Labrador her­

ring, per half bbl. . 3 00 
Labrador sea trout,

bbl*................................H 00
Lat»rad«ir sea trout,

half bide.................... 6 r0
No. 1 mackerel, pall. 2 00 
No.l rnacke el 1 id»l< 8 00 
8c"tia heninir, No.

2, bbl......................................
Lake rout, half bbl. 6 00 
Choice nmckerel.

half pail ................ 8 00

PICKLED
Salmon, B.f'.. red. bbl. 14 60 
Salmon,B.C.. half bL 8 00 
Salmon, labrador, bL 15 00 
Salmon. Labrador,

half Id........................ 8 60
Saim. n labrador,

in*, 300U*................21 07
8a’t eel», per lh........ 0 07
Salt sardines, b*1«... 6 10 
8*1. sardine»*, 1 b Is 3 f0
Kea trout, 4 hrl........... 6 .*0
Sea from, hhle............ 12 00
Scotch herring........... 6 00
Scotch herring, keg.. 1 00 
Holland herrin -, «bL 6 *0 
Holland herring, keg 0 76

SMOKED
Smoked eels, per lb........................................................
H ddi- *....................................................
Ha idie», fancy, 15 lh boxes rer lb..........................
Fillets fancy, 5-b box»**, ner lb..............................

8 07* 0 06

Herring, new *mol-ed per box.................................
Kipp re, (fa» cy, large) per box...................................
Kipp r* (small) ...........................................................
New illleu. per lb.....................................................

SHELL FISH
Oysters, eknt'e. bulk. Imp. gallon ..........................
Ovster*, bulk, select* .... 1 «0
Oyster*, fa* cy cape, large bbls..............................
Ma'perjue Oy»-t->8, p**r bbl......................................
Soliu meats- Standards, gat., $1.76; selects, gal.,

.... 9 0
7'0 11 00
U

ONTARIO.
Toronto.—Fish are moving out quite 

freely for the season and real cool wea­
ther would start a good many more re­
tailers handling this line. Oysters are
meeting with a good reception. Labra­
dor herrings are firmer at $6.00 for bar­
rels. Supplies from the eastern coast 
are hard to get, there being a scarcity 
of fillets, haddies and kindred lines re­
ported at the present. There is a plen­
itude of fresh caught trout, however.

FRESH CAUGHT FISH

FWh h»Iibut 0 ,8 
Perch..............................

oo"|
e id
v es

Freeh caught whittle 0 11 
Fre-h caught herring 0 06 
Haddock............  0 01 0 07

......... e ie e h Pickerel • 10Freeh trout.
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YOU’LL HAVE A SMILE
and a big one at the end of the leaicn if you take cur tdxice erd trite an 
increase in your business by handing fis h. \ie aie ret ttilit g } t u week 
in ana week out that there is money in the bu sire is it r Hu, ji si 1er fun. 
We want you to get started and try Reciprocity for tv bile. It it does not 
pan out, then there is something » anting. But it » ill, if you tundle the 
proper lines.

“Canada” Brand Pure Boneless Cod Fish
is the line that many a good dealerhas found a trade winner. Look at the range.

CANADA TABLETS, 20 1-lb. Tablets. CANADA CRATE, 12 2-lb. Boxes.
CANADA STRIP, 30-lb. Boxes, Whole pieces. COD BITS, 25-lb. Boxes, Bulk and SKINLESS FISH.

MARINER BRAND, 25-lb. Boxes, Bulk.
Make the housewife smile. 
That’s all you want to do

Ocean Brand BOUTILIER’S
SMOKED also. You know why she 

FILLETS smi*es' eh? Satisfaction,
of course.

WE OFFER FOR fWWEOMTE SH PRIENT BY CAR >040, NEW FAT JULY SALT HERRING 

IF YOUR WHOLESALER CANNOT SUPPLY YOU, WRITE OlfECT

The Halifax Cold Storage Co., s,mnj SSSUMontreal

Connecticut ©pster Co.
Growers and Shippers of “ Coast Sealed ” Oysters 

50 JARVIS STREET, TORONTO

Dear Mr, Merchant :
It’s well to be careful about these things in connection with your oyster 

business :—

See that your oysters come from communities that produce oysters with 
the best flavor and that these oysters mature sufficiently firm to retain that flavor 
for the longest time possible. See that shipment is made in the most sanitary 
package obtainable ; and that the oysters are refrigerated at a low temperature, 
and also protected from freezing. And be sure you displ.iy them attractively.

Let us add that •* Coast Sealed ” Oysters are grown on ground that is famous 
for the flavor of its oysters ; shipped to you in the “Coast Sealed” Carriers-the 
acknowledged peer of all packages, properly refrigerated all the way.

We solicit your enquiry,

CONNECTICUT OYSTER COMPANY
P.S.—We can supply you with a Vacuum Insulated Cabinet that will protect your oysters from freezing

and save at least 75 per cent, of ice.

65



THE CANADIAN GROCER

Canadian Goods Now Going to England
Onr Fruit Being Well Received — Canadian Canned Apples 
and Pears on the British Market—Canned Salmon and Lob­
ster Among Oar Exports—Pro.pects for Onions and Con­
densed Milk.

FROZEN FISH
Gold eyes.........  0 '*6
Pike............................... 0 0»
Ne-» l’iiik *ea salmon 0 0*

freshening, lh............
Se» herring. 55-lb brl
Macker»., lb................
Mullet*.........................

0 04* 
$ 25
0 12
0 04
0 If

SMOKED
Kippe-s, per box 1 25 13» 
Bl”»1 en. i*.r • ox 1 ii
Fm.an Hsddie, lb 06 0 01

Co-1, Imperi»!..............
(vuail o..-io»*t.. .... 
Fillet»ofhs-l.iie .... 
Ci»v es. basket..........

0 or*
U 1.7
0 12
1 25

PICKLED
L»ke herring, per keg 4 00 
Oysters, eea , *»l 1 -6
Oyster», standards, gl 1 J>

Labrador her-
rinx. bbls ..........

Lab ad r h e r- 
i lag, half Libia. ----

6 00

3 25

NOVA SCOTIA.
Halifax.—A good run of mackerel 

struck in on the Nova Scotia coast last 
week. At Canso, one day, fifteen thou­
sand fish were taken At some other 
places smaller catches were made. The 
fish are large and fat. Mackerel are 
now in excellent demand, and the fish 
caught this week found a ready sale. 
Some of them were shipped on ice to 
Boston, and the balance were placed on 
sale on the local market.

The receipts of fish here during the 
past week have been comparatively light. 
Haddock continue scarce, and only small 
quantities of halibut, are offered for 
sale. The weather has been unfavorable 
for the fishermen, and this is mainly 
the reason for the falling ofl in the re­
ceipts. Fresh fish, however, outside of 
mackerel are in light demand at pres­
ent. The salt article is selling much 
m0re freely, herring in particular.

The price of salt codfish remains Un­
changed. The receipts have been light 
this week, but some large cargoes are 
now on the way. One steamer, now 
due from St. John's, Newfoundland, has 
4,500 quintals on board. This is one 
of the largest shipments of the season.

Fishermen on the west coast of New­
foundland held a meeting this week and 
advanced the price of herring. Accord­
ing to government regulations, the 
price is $1.25 per barrel, that is, they can­
not catch them for less than that 
figure, which has been the standard for 
several seasons on green goods. The 
fishermen went on record as tending 
themselves not to sell this coming sea­
son at that figure. They agreed not to 
sell any American or Nova Scotia herr­
ing at less than $1.50 per barrel, this 
price to hold until December 15, and 
after that date the price is not to be 
less than two dollars per barrel.

POTATOES IN MANITOBA.
Two million bushels more of potatoes 

are expected to be raised in Manitoba 
this year than last. Some shipments 
have been made to Ontario, while last 
year Ontario shipped west.

The imports into New Zealand from 
Canada for the quarter ending June 30, 
amounted to $244,620, an increase of 
$9,285 over the corresponding period of 
last year.

Leeds, England, Oct. 25.—Inquiries 
are being made by local importers as to 
the extent of the cultivation of onions 
in Canada with a view to their export 
to this market. In former years Can­
adian growers have been at a disad­
vantage owing to the proximity and 
consequently cheaper prices quoted by 
shippers on the Continent. This year, 
however, the hot and dry summer is re­
ported to have been very unfavorable to 
the crops in Holland and Silesia, which 
together with Spain, arc the chief 
sources from which supplies are sent to 
the English market. The prices quoted 
by Hamburg shippers already show an 
upward tendency and during the coming 
winter onions are expected to command 
enhanced prices. For shipment to this 
market it is suggested that onions could 
be packed in barrels to bold about 168 
pounds, the top and bottom being 
slightly perforated to keep the contents 
in cool condition.

Arrangements for Canadian Fruit.
The crop of English apples has turn­

ed out larger than was at one time ex­
pected and liberal supplies are now on 
sale in the local markets. The fruit is 
of varied character, some being exceed­
ingly small in size, while, on the other 
hand, arrivals from certain districts are 
of satisfactory quality. It is expected 
that these supplies will be finishing 
about the time the Canadian apples be­
gin to arrive.

Some local firms have already con­
cluded arrangements with Canadian 
apple exporters for shipments this sea­
son, and others are now in correspon­
dence with exporters on information 
furnished by this office. Canadian ship­
pers who may be desirous of increasing 
their business on this side should cor­
respond with this office, giving particu­
lars as to the quantities they wish to 
send and other details, which informa­
tion will be placed before reputable 
firms.

Local merchants are also looking for­
ward to a continuance this season of the 
shipments of dessert pears from Can­
ada. The trade in this class of fruit, so 
far as this district is concerned, was 
initiated last year, when a number of 
boxes of fine looking fruit were sent 
direct to Leeds and disposed of with re­
sults which were regarded as entirely 
satisfactory to the shippers and receiv­
ers interested.

Canadian Canned Goods.
Certain lines of canned goods put up

56

by Canadian firms are coming more into 
evidence on this market. In fruits, a 
progressive trade is being done in can­
ned apples in tins holding approximately 
one gallon. These are supplied mainly 
to restaurants, hotels and boarding 
houses, and at present three Canadian 
brands are on sale. Canned ‘Bartlett’ 
pears of Canadian origin have also been 
introduced on to this market.

In fish, British Columbia canned sal­
mon is largely sold under various labels, 
but the demand for canned lobster among 
the public is now a limited one owing to 
the enhanced price ruling. Canada, how­
ever, continues to do the largest trade 
with the British market in this class of 
goods, and last year contributed 84 per 
cent, of the imports.

Condensed Milk and Canned Meats.
At present, the condensed milk sold in 

this district comes mainly from Holland 
and Switzerland and so far as can be 
ascertained, no condensed milk of Can­
adian manufacture is on sale although 
inquiries regarding the trade have been 
received at this office in the past from 
Canadian firms. Canned tomatoes are 
chiefly of Italian origin although there 
is one brand put up by an Ontario firm 
which is sometimes seen. The import 
of canned meats from Canada to this 
market is but small in comparison with 
those received from other sources.

It may be stated, however, that the 
trade done in this class of goods has 
fully recovered from the set-back of a 
few years ago, the opinions expressed 
by merchants indicating that this arti­
cle is more than ever a necessity to the 
large industrial population in this part 
of England.

PECULIAR LEGAL CASE.
An interesting case came up in an 

English court recently, when one grocer 
sued another for damages, by reason of 
having given the plaintiff a false char­
acter of an employe. The plaintiff was 
awarded £21 while the employe had only 
absconded with £14 12s 3d, the balance 
being for expenses incurred in searching 
for him.

The judge stated it appeared to him 
that the defendant, having knowledge 
of the clerk’s dishonesty, when he was 
asked by the plaintiff if he knew any­
thing against him, while not necessarily 
answering the question, could have given 
such a reply as would have put the 
plaintiff on his guard.
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When placing your order for Canned Fish, be sure you have the name right :

“BRUNSWICK” Brand
It is the finest brand obtainable, and may be relied on to give the fullest 
satisfaction.

By the “Brunswick” modern, sanitary process of canning, the natural 
fish flavor is preserved to a remarkable degree.

Keep a generous stock of "Brunswick” Sea Foods. There is an 
excellent profit in selling them.

Connors Bros., Limited
Black’s Harbor, N.B.

AGENTS—Grant, Oil*» & Co.. Halifax. N. S.: C. H. B. Hillcoat. Sydney. N. S : J. L. Lorltt, 
Yarmouth. N.S ; Buchanan * Ahern. Quebec. P.Q.; Leonard Broa.. Montreal. P.Q.: A. W. 
Huband. Ottawa. Ont; A. E. Richards * Co.. Hamilton. Ont.; I. Harley Brown. London.
Ont; C. deCarteret. Kingston, Ont.: James Haywood. Toronto, Ont.; Chas. Duncan, Winnlpsg,
Man ; Shallcross. Macaulay Co.. Calgary. Alta.: Johnston A Yocknsy. Edmonton. Alta.: 
Shallcross. Macaulay Co., Vancouver and Victoria, B.C.

CURE COUGHS FOR KINDNESS
and add to your daily 
sales by suggesting that

flATHlEU’S 
SYRUP

OF TAR AND 
COD LIVER OIL
is a splendid household 
remedy and is displac­
ing ordinary cough 
cures—the reason being 
that it not only stops 
the cough, but it also 
removes the cause and 
builds up the tissues.

It’s horse sense that a 
bottle in the home, ready for 
an emergency, may save a 
serious illness.

This suggestion may 
mean several extra sales.

J. LIAI Biel) CO., PROPS.
SHERBROOKE. P.Q.

For Feverish Colds, don’t 
forget to recommend

lathiea’s Nerviae Powders
the greet Headache and 
Neuralgia Remedy.

Quaker Brand
Baking Powder

has proven itself a great friend of the 
housewife because of its unwavering 
high-grade quality and uniformity.

Always gives the same 
satisfactory results.

Contains no injurious 
ingredients. Positively 
“Contain» No Alum.”

Paokago Neat and Attraotlvo.
Amk for Quotation».

Mathewson's Sons
MONTREAL

©tROfs

GOUDRON

MATHTETTS 
Syrup of Tar

TPR

s I y. t

67



THE CANADIAN GROCER

The Grocer's Encyclopedia- Cranberry
Interesting Features About the Growth of the Cranberry—
Grown in Swamp But Requires Considerable Attention—Cape 
Cod the Largest Producer—Also Grown in Certain Sections of 
Canada.

It is but early in the fall when the 
sumach is turning a brilliant scarlet, 
and down in the swamp bhe foliage is 
sending forth a blaze of color, that 
swamps on Cape Cod take on an air 
of briskness. It is again cranberry pick­
ing time, and the residents of that dis­
trict are about to go forth to gather a 
renumerative harvest, that of the cran­
berry.

Whole families, women and men, boys 
and girls turn out to assist in the 
work. Besides the profitable side of the 
cranberry period, with the hard work 
it entails, it is made a time of merri­
ment, and is somewhat akin to the 
husking bees so well known in Canada.

Industry Sixty Years Old.
It was about 60 years ago that a 

Cape Cod resident saw the possibilities 
of cranberry growing. He began by 
planting a few vines, was successful, 
and kept at it. The result is, that the 
Cape Cod cranberry industry is now a 
large one. and there the greatest amount 
are produced

There is, perhaps, no other place in 
the country with so many bogs as on 
Cape Cod. Bogs require hard physical 
labor, such as weeding, fighting insects, 
rot and frost. There is also the flood­
ing of the bog, which plays so impor­
tant a part in the preservation of the 
berry.

Bogs are rather expensive too, as the 
first four years of their existence only 
small profits or none are realized. In 
the latter part of each May, the swamps 
are flooded to drown out the insects. 
This is repeated again in June. They 
are flooded for the winter some time in 
November or December, for the safety 
of the vines.

Fires to Prevent Frost.
Some years when the berries have de­

veloped and arc about ready for pick­
ing, it is necessary to keep fires burn­
ing around the edge of the bogs, in or­
der to keep the berries from being dam­
aged by frost.

As has been said, Cape Cod is the 
largest producer of cranberries. The 
yield in Wisconsin is also considerable. 
In Canada, both Nova Scotia and 
Prince Eld ward Island are quite large 
growers of the berry. In North On­
tario, in the neighborhood of Parry 
Sound, they also grow, and in fact the 
cranberry, or bogberry, as it has been 
called, can be grown in almost any 
swampy place if given proper attention.

Cranberry picking is hard work. The

picker has to creep along the low vines 
in a stooping manner all day. Then 
too, the fingers get wounded by the 
brambles on the vines, and have to be 
protected by gloves.

Various Brands.
One of the most noted brands of the 

cranberry is the Early Blacks. Usually 
these command high prices, because they 
are the first to go on the market. 
Then comes Mathews, the Howes, the 
Early Reds and the Bells. The choicest 
berries arc always hand-picked as then 
there is no danger of bruising them.

The cranberry, besides its food value,, 
market for some time, but with the 
cooler weather it is generally in even 
greater demand, and now is a profit­
able season for the grocer to feature it.

The cranberry, besides it food value, 
like other varieties of fruit, is of great 
assistance in the digestion of other 
foods.

CURRANT JELLY FROM GREECE.

Glucose to be Admitted Free Till 1925— 
Provides Outlet for Surplus Currants.
New York, Oct. 26.—The National As­

sembly of Greece during its closing ses­
sion enacted an amendment to the tariff 
law in virtue of which glucose may be 
admitted into Greece free of duty, when 
intended for manufacture into sweets for 
export.

Ttie action greatly facilitates the op­
eration of a recently drawn contract,

by which a Greek firm is to manufac­
ture currant jelly in Greece on an ex­
tensive scale for export to the United 
States, utilizing as an important in­
gredient American glucose furnished by 
a New York firm. The arrangement, 
which looks to the establishment of a 
number of currant jelly plants in Greece, 
extends to 1925. It permits the use of 
12,000 tons of glucose the first year, 
and increasing amounts in the future, 
as the development of the business war­
rants.

This is intended to have the double 
effect of providing a market in Greece 
for this important American corn pro- 
d cf, and of enabling the Greek com­
pany concerned, to dispose of a portion 
of the annual surplus of the currant 
crop, which it is under contract to 
take from the privileged company. It will 
also promote the sale of glasses, jars 
and other containers, labels, etc., from 
the United States, since it is the idea 
of the parties to the undertaking to ob­
tain all this material from United 
States.

WHAT IT MEANT.
Shopper.—What do you mean by such 

items in your bill as “one handful of 
raisins, ten lumps of sugar, three pock­
etfuls of almonds.”

Grocer.—It means, madam, that peo 
pie who bring their children with them 
when they come shopping must take the 
consequence.

CLAY
PIPES

Those made by
MoDOUOALL

are peerless. Insist upon 
having them.

D. McDOUBALL & CO., LM., Blasgow, Scot,

You cannot too highly pralmo It—

Black Watch
The Biggest and Best 

Pluj Chewing Tobacco

Is now a favorite amongst tobacco 
chewers. Keep it to the front and 
watch your profits increase.
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Quality Counts
We readily understand why your business 
has increased so much during the past year. 
We know that many grocers have realized 
that quality is the best basis on which to 
found any department of their business, and 
that they have given preference to

Maple Sugar 
Chewing Tobaeco

in their tobacco department. This is a really 
high-class and agreeable article, and never 
fails to please those who give it a trial.

Write for Quotationm

Bock City Tobacco Co.
Quebec Winnipeg

uBANNER 1 Is not 
“ Just as Good ”

IT’S

BETTER
Good

Points
of

The Banner 

are
Brought 

out in 
Bad

Weather

It Won’t 
Blow Out, 
Rust, 

or
Leak

Costs 
No More 

than 
Inferior 

Lanterns.

•end Coupon for Calendar

Ontario Lantern â Lamp Co., Limited
Hamilton, Ont.

Tuckett’s 
Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

TucKett's Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCHETT LIMITED
Hamilton, - Ont.
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QLMSIFIED ADVERTISING
UnnlHMiu eider ikl* leeâlig, le. 1er w#r« In 

hrsi lenrtliB. Ii. 1er eeek eekeeueu Iinitie».
Ce,ira.fl.se eeeel ee nil, kit (In ngirn lu 

I!,•••) in elliwei ee werd.
Cuk reiltteieee I# imr un met eeMBieiT ill 

idTirtlueiiu. hi il mm euihliriliki irirlukid. 
Adeirtlsieiiii reulrld wltkut reeltuiee milt ke 
ukeeeTedeed.

Vkin riillu mil ti ier eere ti ki lirwerded flee 
elite lilt ke iddid ti eiet ti weir iieiuee. in.

POSITIONS WANTED.

COFFEE EXPERT (with wide experleaee in green 
end roaeted coffees In .buying, blending end 
superintending roasting) desires position ss 

manager of coffee department in wholesale grocery 
or coffee firm. Winnipeg or West preferred. ‘‘Coffee 

1, CANADIAN GROCER, Toronto.Blender/' Box 401,

F°
GROCERY FOR SALE.

R SALE—Qood grocery business in Western 
Ontario town of 10,000. Annual turnover of 
$13,000. Fine opportunity for young man. Good 

reasons for selling. Box 399. CANADIAN GROCER, 
Toronto.

MISOBLLÀNBOU8.

k DDING TTPEWRITER8 write, add or subtract la 
L one operation. Blllott-Fleher, Ltd., Room 314 

Stair Building, Toronto.

A BOOK-KEEPING STAFF IN ITSELF, DOING 
the work with machine precision and accuracy— 
the National Cash Register. Write for demon­

stration literature. National Cash Register Co., 285 
Tenge Street, Toronto.

Accurate cost keeping is bast if you
have e Dey Cost Keeper. It automatleally records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe ean be recorded on one sard. Foreman firme we 
recommend this as an excellent combination—em­
ployees time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with s machine suited to your requirements. Write for 
oatalon. International Time Reeordlng Company of 
Canada, Limited. Office and factory, 29 Alias Street, Toronto.

BUCKWHEAT Flour ana ran teed pure and unsur­
passed by any mill In the Province. T. H. 
Squire, Queensbero, Ont., solicits your orders.

Toronto.

MISCELLANEOUS.

COUNTER CHECK BOOKS-Wrlte us to-day for 
samples. We are manufacturera of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads in 
all varieties. Dominion Register Co., Ltd., Toronto.

CROM NOW TILL THE END OF THE TEAR 
A we offer unusually good bargains in second-hand 

Typewriters. They arc carefully rebuilt, work 
and look like new, but the price is a mere fraction of 
tbs original cost. Write for catalogue. THE MON­
ARCH TYPEWRITER COMPANY, Limited. 46 
Adelaide Street West, Toronto.

MOORE'S NON-LIAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your owe, 
the best remedy la to go to your stationer and 

purchase from him a Moore's Non-Lcakable Fountain 
Pen. This Is the one pen that gives universal satis­
faction and It costa no more than you pay for one not 
as rood. Price, $2.50 and upwards. W. J. GAGE 
* CO., Limited, Toronto, sole agents for Canada.

0

DUSINESS-GETT1NGTYPEWRITTEN LETTERS 
LI end real printing can be quickly and easily turn­

ed out by the Multigraph In your own office- 
actual typewriting for letter-forms, real printing for 
stationery and 'Mlvertlsing, savins 2SX to 75% of 

eoeî- AMERICAN MULTI- GRAPH SALES CO., Limited, 129 Bay Street,

UR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

PE?.S.—The very beet Pens made are those manu­
factured by William Mitchell Pens, Limited, 
London, England. W. J. Gage ft Co., Limited, 

Toronto, are sole agente for Canada. Aak your sta­
tioner for a 25e. assorted box of Mitchell’s Pens and 
find the pen to suit you.

Modern fireproof construction-Guf
system of reinforced concrete work—ss success­
fully used in any of Canada’s largest buildings— 

gives better results st lower cost, “a strong state­
ment" you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
109 King St. West. Toronto.

THE “ Kalamazoo" Loose Leaf Binder la tbs only 
hinder that will hold |uet aa many sheets as you 
astuallyreoulre and no mors. The hack le flex­

ible, wrltina surface flat, alignment perfect. No ex­
posed metal part* *r complicated meehaniam. Write 
for booklet. Warwick Bros, ft Rutter, Ltd., King end
Spadlna, Toronto. (if)

COPELAND-CHATTBRSON SYSTEMS - Short, 
simple. Adapted to all classes of business. The 
Copeland-Chattereon Co., Lim'tcd, Toronto and Ottawa.

COUNTER CHECK BOOKS—Especially made for 
the grocery trade. Net made by a trust. Send ne 
samples of what you are usina, we’ll send you 

prises thet will interest yen. Our Holder, with patent

Ïcarbon attachment has no equal on the market. Sup- 
f*r Binders and Monthly Account Systems, 

ueineee Systems Limited. Mesufaeturing Stationers, croate

B year floor apace. An Otlo-Peaaem hand- 
r elevator will double poor floor space, en- 
routo use thet upper floor either as stockDouble

power i
able you to use thet upper floor either as stock 

room or as extrs selling epaee, st the same time la- 
creasing space on your ground floor. Coots only $79. 
Writs for catalogue B. The Otle-Feneom Elevator 
Co.. Traders Bank Building, Toronto. (if)

?GRT BUSINESS SYSTEMS are devised to suit 
•very department of every business They i 
}+•* and time severs. Produce résulté up to i

WAREHOUSE AND FACTORY HEATING SYS­
TEMS. Tayler-Ferbee Company, Limited. 
Supplied by the trade throughout Canada, (if)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
ualng power should receive this publication regu­

larly, and alao see that it is plaeed in the bands of hie 
engineer or superintendent. Every issue la full of 
practical articles, well calculated to suggest economies 
In the opeietlon of a plant. Condensed advertisements 
for " Machinery Wanted" inserted free for subscribers 
to the GROCER. “ Machinery for Sale" advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

SALES PLANS—This book Is a collection of 333 
successful plane that have been used by retail 
merchants to get more business. These include 

Special Sales. Getting Holiday Bnelneee, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.60, postpaid. MACLEAN PUBLISHING 
CO., Technical Book Dept., 143-149 University 
Avenue, Toronto.

J1** INSURANCE. INSURE IN THE HART­
FORD. Agenelee everywhere In Ceneda.

When writing 
tion having 
this

Grocery
Advertising

By Wm. Boreodi

It contnine suggestion» for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Torontd

Coffee, Its History, 
Classification and 

Description
B, JoMph M. Welsh

This is tbs most exhaustive, Inter­
esting snd instructive book ever pub­
lished on Coffee. It is sttrsetively written 
end richly illustrsted, snd should be 
reed by sll who desl In or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
grsstest authorities in the world upon 
the subjects of Tea end Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

143-146 University As
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QUOTATIONS FOR FROPRIETARY ARTICLES
*MCf IN THIS DEPARTMENT IE *40 PER INCH PER YEAH.

Powder
piasaond w. u. gillabd k oo.
I-lb. tine, 1 doe. In ease.........................$3 00
1-lb. tins, 1 " ••   1 16
|-lb. tins. 4 *• ••   0 75

uniiiL lima lovni
Bine. Per don.

magic baking powdkb

Special discount of 5 per 
cent, allowed on five 

Magic Baking Powder.”

B0f^Wick’S 40'

.Baking Povvder
Sizes— Per dot.'tins ’’

Berwick's Wb. tins................................. $1 36
" 11V . tins................................ 3 36

-, tins...............................  4 65

So. 1,14b., «do» 1 40 
Re. Î, l-lb., 1 do. I «0 
No. I,lot, Ido, 0 10 
No. I, l-OA.Ido, « M

_---------.«dill*
No. ll.M4L.fd, I M

.. —w jwan Self-rising 
Pancake Flour, per
tosenfl.

White Swan Wheat Ker-dfivsirJVA,
Bice, per dosen fl. 

White 8w

•42T-'
EilE

1 t, Orspe
rad

«jüSI1^ ______
PMnnT.. I M OraofO JoUf..

plam |u..........1 U Grau Nig.........
Qreengage plum, Lemen2Sr...:$8 vp**

Pure Preserves—Bulk
111 ■*"

. 1 70 
. 1 86

1 16 
. Î 15 

1 60
.. 1 85
.116

Strawberry 69 0*5 
ilaek ewrant. 8 68 8 II

libs. 71bs 14's à 80’s per lb.
0 1C 
0 1C
6 II

_ ■ . •“***•■ W W « H ...................
S^bsp?. .. 6 68 8 # ...................

'■WeHaüeweâ lie pee 188 Ihs.

KOTAL
BAKING POWDKB 

Sizes. Per Doz 
Royal-Dime .. $0 96

“ Hb........ 1 40
.. 1 96

lb....... 1 65
2-oz.... 3 85

" 1-lb........ 4 90
" 3-lb........13 68
" 5-lb........ 22 36

Barrels—When packed 
in barrels one percent, 
discount will be allow­
ed.

well A SWA* SPICKS AMD OKBKAL8 LTD 
White Swan Baking Powder—5-lb. size, 

18.16; 14b. tins, $2 ; 11-oz tine $1.80; 8-oz. 
tins, $1.10; 6-oz. tins, 90c.; 4 oz. tins, 66c.; 
5c. tins, 40c.

L OMAN

Sweet Chocolate—

boxes, per lb...
Perfection choco­

late, 20c size, 2 
doz. in box, doz.

Perfection choco­
late, 10c size, 1 
and 4 doz. in 
box, per doz—

6 35

Re. 13,4-ue., e <U 0 78 
No.l3,6*s.,Sdr. 0 76 
In Tin Boxes—

No. IS. 1-lb., 2dz. 3 06 
No. 14,8-oz., 3 ds 1 76 
No. 16,4-oz.,4da. 1 10 
No. 16,16-lbs.... 7 16 
Ne. 17,64bs.......14 80

rOBBBT CITY BAKING 
POWDKB

Dozen
I et. tins.................0 76

11 os. tins................. 1 15
II oz. tins................. 1 76

Cereals
WHZTB SWAN SPICKS 4 
___ OKBKALS, LTD.
White Swan Breakfast 

Food, 1 doz. in case,
■ri.Btoif.’riod,, dz. In 

case, per case $180. 
White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per

ed
~ — Jwan "Fl a*k e d 
Peas, per dozen $L

LI1DTBD

monton ; StanZard Brokerage do., Vancou­
ver; Frank M. Hannum, Ottawa.

Elite, 10c. sizeSK.000^»
Mott’s breakfast cocoa, 10c size 90 per dz.

" breakfast ooooa, Is......................0 38
M " •• fs..................  0 38
" No. 1 chocolate, |’s....................0 32
“ Navy " 1's ......................0 Is
" Vanilla sticks, per gross............1 00
*' Diamond Chocolate, fs........... 0 34
" Plain choice chocolate, liquors. 0 32
“ Sweet Chocolate Coatings........ 0 10

WALTBB BAKKB * OO.. LXMZTBD.
Premium No. 1 chocolate,* and lib. cakes, 

.Jo. lb.; Breakfast ooooa, 1-5,*, £ 1 and 61b. 
tins, 41c. Ib. : Oerman's sweet ohooolate, * and 
* lb. cakes, 84b. bxs., Mo. lb.; Chracas sweet 
ehooolate, * and * lb. cakes,64b. km.. Moth.; 
Auto sweet choeolate, * Ib. cakes, 8 and 6 Ib. 
bxs., Me. lb.; Vanilla sweet ehooolate, 4-lb.

16c.

Keen's Oxford, per lb............................. 0 17
U*.10;^ox lote or osas....................... 0 16

Qillett s Mammoth, fgross box............ 1 00
Oseea and Oheeoiats

THK COWAN OO., LIMITKD
Cocoa-

Perfection, 1-lb.
tins, per doz— $4 60 

Perfection, 1-lb.
tins, per doz— 2 40 

Perfection, 1-lb.
tins, per doz— 130 

Perfection, 10c 
size, per doz... 0 90 

Perfection, 6-lb.

11-lb. packages, assorted.
1 and 1-lb. packages, assorted..

tins, per lb. ... 0 37 
Soluble, bulk, No.

1, per lb............ 6 30
Soluble, bulk, No.

2, per lb..........  0 18
London Pearl, per lb.............................. 0 22

Special quotations for Cocoa in bar­
rels, kegs, etc.

Unsweetened Chocolate-
Supreme choco­

late, l's, 12-lb.

cakes, 6 lb. tins. 44a lb.; Falcon ooooa (hot 
or cold soda \ 1 lb. tins, 38a lb.; Oracaed 
ooooa, * lb. pkfs., 6 lb. bags, Sle. lb.; Caracas 
tablets, 100 mEl, tied 6s, per box $i08. The 
above quotations are Lab. Montreal.

Ooooanut
CANADIAN OOOOANUT OO., MONTBKAL.

Packages—5a, 10a, 10a and 40o. packages, 
packed in 164b. ahd 30-lb. oases. Per lb.

1-lb. packages.............................  0 26
l-lb. packages............................... 0 17

0 28 
, 016*

. ............. ............ .................... .............  0 97|
f -lb. packages, assorted, in 5-lb. boxes 0 18 
l-lb. packages, assorted, in 6-lb. boxes 0 29 
t-lb. packages, assorted, 6,10,15 lb cas 0 30

Bulk­
in 15-lb. tins, 15-lb. palls and 10 16 and 50-lb. 
boxes. , Palls. Tins. Bbls.

White moss, fine strip 0 12 0 11 0 17
Best Shredded............0 18 ___ 0 17
Special Shred...............0 17 .... 0 16
Ribben......................... 0 19 ... 8 15
Macaroon..................... 0 17 ___ 0 17
Desioated........................0 16 .... 0 16
White Moss in 5 and 10 lb. square tins, 21c.

Condensed Milk
SOBDBM’a OOMDKMSBD MILK OO.

Wm. H. Dunn, Agent, Montreal à Toronto.
Oases. Doz.

Eagle Brand Condensed Milk.... $5 75 1 46
Gold Seal Condensed Milk......... 4 75 1 20
Challenge Condensed Milk......... 4 00 1 00
Peerlees Brand Evaporated Milk

five eent size (4 dosen)............ 2 00 0 50
Peerleee Brand Evaporated Milk

family rise............................... 8 50 0 90
Peerleee Brand Evaporated Milk

pint size (4 dozen).................... 4 40 1 10
Peerleee Brand Evaporated Milk

■ 8 70 1 16

0 80 
Per lb.

leen's Dessert, fs and fs, 12-lb. bxs. 8 40
. leen's Dessert. 6’s, 12-lb. boxes........  0 40
anilla, l-lb., 6 and 12-lb. boxes............ 8 35

Parisian.S's, 6and 12-lb. boxes............. 0 28
Diamond, 6’s and 7’e, 6 and 12-lb. boxes 0 24 
Diamond, l’s, 6 and 11-lb. boxes... .. 0 25

Icings for cake— 
Chocolate, white, 
pink, lemon, orange, 
maple, almond, 
oocoanut cream, in

ilb. packages, 2
ozen in box, per 

dozen............ 0 90

Chocolate 
Confections—

Per lb.
Maple Duds, 5-lb. boxes.........................  6 36
Milk medallions, 5-lb. boxes................. i 36
Chocolate wafers, No. 1, 6-lb. boxes— 0 38 
Chocolate wafers, No. 2, i-lb. boxes.... 0 15 
Nonpareil wafers, No. 1. 5-lb. boxes— 0 30 
Nonpareil wafers, No. 3, 5-lb. boxes— 0 15
Chocolate finger, 54b. boxes ........... 0 36
Milk ohooolate wafers, 6-lb. boxes........  0 36
Coffee drops, 5-lb. boxes........................ 0 36
Lunch bars. 6-lb. boxes.......................... 0 36
Milk chocolate, 6c bundles, 3 doz. in

box, per box......................................... 1 36
Milk chocolate, 6c oakes, 3 doz. in box,

per box................................................. 1 35
Nut milk chocolate, f s, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, fs, 6-lb. boxes, lb. 0 36 
Nut milk ehooolate, so bars, 24 bars,

per box.................................................  0 90
Kppe’e.

Agente. O. E. Colson k Bon, Montreal.
In H and l-lb. tins, 144b. boxes, per

lb....................................................  0 36
Smaller quantities............................... 0 37

JOHN P. MOTT k OO.'S.
G. J. Bttabrook. St. John, N.B.: J. M. 

Douglas k Co.. Montreal ; R. 8. Mclndoe, 
Toronto; Jos. B. Huxley, Winnipeg; Tees * 
Pense, Calgary ; Johnson k Yocxney, Ed-

EVAPORATED

RKINDEKR, LIMITKD
“Jersey" brand evaporated cream

per case (4 dozen)..........................$3 50
"Reindeer" brand, per caseJ4 dozen) 5 09 
'Reindeer" Condensed Coffee, case. 5 00 
“Reindeer” Condensed Cocoa, case.. 4 80

ST. CHAP

WHITK WAN SPIOKK AND OKBKALK LTD.
White Swan Blend.

l-lb. decorated 
tinz,33olb. 

Mo-Ja,l-lb. tins 
30a lb.

Mo-Ja, l-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
26a lb.

Oafs des Epicure»—l-lb. fancy glass jan, per 
doz., $3.68

Cafe l’Aromatique—l-lb. amber glass jan, 
per doz., $4

Presentation (with tumblen) $3 per doz.

Ground or bean—
W.8.P. R.P. 

0 SO 
0 40 

- -, 6 50
— 30s and 50-lb 

a—«. Terms—Net 30 
days prepaid.

Cheese—Imperial
Large size jan, doz...................................8 M
Medium size tan,
per doz .......... 4 50

Small size jan, per I
dez........................2 40 I

Individual size jan
per doz................. 1 00

Imperial holder—
Large size, doz. 18 00 
Med. size, doz. 17 00 
Small size, doz. 11 00 

Roquefort—
Large size, doz. 1 40 
Small size, doz. 1 40

Canada Cream Cheese
In carbons, each 1 dosen.............

» Mot7 *

PureRich

i

$3 58 
1 08 
3 76

ST. CHABLKS OONDKNSING 
COMPANY.

Prices :
St. Charles Milk, fam­

ily size, per case..
Baby size, per case.
Ditto, hotel................. „
Silver Cow Ml k........ 4 60
Purity Milk................. 4 36
Good Luck................... 4 00
Coffees

BBY, BLAIN OO. LIMITBD.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof Dags and tins.
Club House....$0 31 Ambrosia..........6 28
Nectar.............. 0 30 Plantation..... 0 23
Rmsnas........... 0 38 Fancy Bourbon 0 22
Duché*............ 0 27 Bourbon............0 20
Crushed Java and Mocha.................... 0 18

“ " “ ground— 0 18*
Package Coffees.

Gold Medal, 2 lb. tins, whole or ground 0 30 
“ " lib. tins, “
“ “ * lb. tins, “ "

Author Brand, 1 lb. tins “ "
“ " 1 lb. tins " "

German Dandelion, 1 lb. tins, ground 
M “ * lb. tins, “

English breakfast, 1 Ib. tins, “
Grand Prix, 1 and 2 lb. tins. “ 
Demi-Tasse, 1 and 2 lb. tins, "
Flower Pot, 1 lb. pots, "

Confections
IMPBBIAL PB ABUT BUTTBB

_________ !3d»“

164b. pells................................. 8 16 lb.

Cream
i>ussbllAoo.,lto

London, Eng.
“Golden Butterfly" 
brand Cream, 8 doa.
10a size, oases $7.60
"Golden Butterfly" 
brand Cream, 8 doa. 
15c. size, cases flT#

Coupon looko-Aiiuoa’s
For ral. In Oinsdi bzThe Bb/Buin Cfc. 1** 
Toronto.^, a i

All same price one size or assorted.
UN-NUMBBRBD

Under 100books...,...................... eaeh 84
100 books and over...........................«aX QM500 boeks to 1000 boohs.............. . “ qP

For numbering cover and each coupon, 
extra per book %oenk

Infants' Food
Robinson’s patent barley, 
Hb. tins, 81.35; l-lb. tine, 
$2.25; Robinson’s patent 
moats, Hb. tins, $1.26 ; 1- K. tins, $2.36.
Flavoring; Extracts

SHiRRirr’e

1 oz. (all flavors) doz. 1 00

Discount on application.

CBBSOBNT MYO. OO.

Mapleine.
Per doi

1 or- bottlra («toil
et Mo.)............. 4|

4 ot bottlra (rtUll
.tWe.)............ «1

lorn, bottlra (null
it tl.fO)........... Ill

M 0». bottlra (ratoil
»t W................ 14 «

Get bottlra (ratoil 
et«*)............... Ul
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POFFFF High Grade Coffees are up several cents per pound, but we will 
' contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLABD CD. CO.. WholasaUrs HAMILTON. ONT.

Are you selling the kind oi soap that 
makes your housekeeping customers think 
yours is the only store for good value. You 
can do this by selling

WONDERFUL SOAP
It is pure, hard, and will do more work to 

the bar than any other soap you ever handled. 
Its purity allows it to be used in the washing 
of the daintiest fabrics without harming them.

Wonderful Soap is acknowledged by all 
housewives as the soap for washday.

Mfrit* tor Quotation*.

THE GUELPH SOAP COMPANY
GUELPH, ONTARIO

BLACK JACK
QUICK, CLOAK, HANDY

TBY IT »OLD BY ALL 
JOBBER»

K4b.tiB.-S do. in.

CARTERS

Big Wheel Lemonade Pewder
Table Jellies, Mustard Powder

etc., etc.

H. W. Carter & Co., Ltd.
BRISTOL - - ENGLAND

STORE MANAGEMENT—COMPLETE
16 Foll-Po*. 
Illustration» ANOTHER NEW BOOK

By FRANK FARRINGTON
A Companion book to Retail Advertising Complete 

$1.00 POSTPAID
“Store Management—Complete" telle all shout the 

management of s store eo that not only the greatest sales 
but the largest profit may be realised.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.—The Store Policy—Whet it shonld be 
to hold trade. The money-back plan. Taking back goods. 
Meeting cut rates. Selling remnants. Delivering goods.
Substitution. Handling telephone calls. Rebatjpg railroad 
tare. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED
Send us Si .00. Keep the book ten days end I it isn't 

worth the price return it and get your money back.

TECHNICAL BOOK DEPARTMENT 
143-149 University Ave*. Toronto. Canada.

62
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Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W. W. & CO. BRANDS are made up to the mark, always, 

know this and our Factory runs full time on “Quality*
TRY A SAMPLE SHIPMENT.

Our customers 
account.

WALTER WOODS & CO.
HAMILTON WINNIPEG

Clark's pork
AND BBAN8 

in Tomato Sauce
Per doz 

.No. 1. 4 doz.
incase— 0 50 

■No. 2, 2 doz.
i incase----0 90
[No. 3. flats, 2 

_ doz in case 1 0 
iNo. 8, tails, 2 
■ doz in case 1 25

JNo. 8.1 doz.
incase. .. 4 00 

iNo 12,4 doz. 
l incase— 6 60 

Ü Or-'ifcA
LAPORTE, MARTIN At CO., MONTREAL. 

AGENCIES. THESE PRICES ARE 
P.O.B. MONTREAL.

IMPORTED PEAS "SOLEIL"
Per case

Bur Extra Fins......... flacons, 40 Bou. 11 00
" “ tins kilo 100 tins

Extra Fins " “ 100 "
Très Bins " " 100 “
Fins " " 100 " -
Mi-Fins “ " 100 "
Moyens No. 1 " " 100 “
Moyens No. 2 " | " 100 "
Moyens No. S..............................................  8 75

Asparagus, Haricots, et». 
MINERVA PURE OLIVE OIL.

24 pints. ........... 6 25
24 [-pints........... 4 26
Tins—

(gals., 80s........ 13 60
gal., 48s Bq. .17 00 
gal, 48s Rd. . .l6 50

Cass­
ia litres............ • 60
12 quarts........... i 75
Tins—
I gala, Is..........S3 00
1 gals., Ss......... 29 00
1 gals , 10s........25 00
1 gals . 20s........96 00

BASSIN DE VICHT WATERS.
La Capitale, 10 qte.................................... f 00
La Neptune, 60 qte...................................  6 00
8t. Nicolas, 60 qte....................................... 7 00
La Sanitae Sparkling. 50 qts...................... 8 00

•• " 100 pte......................  9 00
•• " 100 splits.................. 4 00

Vichy Lemonade Savoureuse, 50’e........  7 50
CASTILE SOAP

Le Soleil," 78 per cent. Olive Oil
Case 21 lbs., 11 lb. bars................ 0 074 lb.

•• 12lbs., fj lb. bars ......................  0 08$ lb.
" 50 lbs., fib. bars................ • 60 ease
" 100 lbs., I| os.......................... 8 75 case

" La Lune," 66 per cent. Olive Oil
Case 15 lbs., 11 lb. bars................ 0 07 lb.

" 12 lbe., 9* lb. bars..............  0 08 lb.
" 10lbs., lib. bars ................  S 26 case
" 100 lbs., 86 os. bars.............. 1 80 case
“ 100 lbe., 3$ oz. bars............... 3 40 case

Alimentary Pastes, Blanc A File, Macaroni, 
Vermicelli, Animale, Email Pastes, etc.

Box, 16lbe., lib....................................... 0 07*
" 26 lbe., loose.................................... 0 07

DUITT t CO. BRAND.
Grape Juloe, 12 qte................................... 4 76

" 24 pU . . . .............................. 6 16
" 36 splits .. .......................... 4 ffi

Apple Juice, 12 qts .................................. 4 50
_ ** 24 pts.............   4 76
Champagne de Pomme. 12 qte............... 5 00

r* " 24 pU................ 6 56
Matte Golden Ruseett—
Sparkling Older, IS qte............................. 6 00

" " >4 pU............................ 5 60
» Vinegar, 11 gt*.............................. 1 80

BLUE,

I lbe. In

CHLORIDE OE LIMB 

(Moc iy’s Roy a

Per doz.
1 lb. Carbonized

Fibre packages 0 85 
4 lb. Carbonized

Fibre packages 0 45

DRUDGE.
(Moody’s Anty) Extra 

Fine.
Handy Sifter, top

package, doz. 0 85 * 
100 lb. Kegs . .lb. 0 054 
300 lb. Bairels “ 0 05

Mustard
Per doi 

, 1-lb. tins 1 40 
4-lb. tine 2 56 
1-lb. tins 6 00

OOLMAM’S OR KEIM'S
Per doz. Per des

F.D.. |4b. tins.. 1 46 
-v Per jar. ...---- - „ — Durham, 4-lb. jar 0 71

F.D., 4-lb. tins.. 0 86 " Mb. tar 0 96
^ IMPERIAL PREPARED MUSTARD

Small, oases 4 dozen.......................  0 46 dozen
Medium, oases 2 dozen................... 0 20 "
Large, caeee 1 dozen....................... 1 86 "

Lard
N. K. PAIRBANK OO. BOAR’S BIAS 

LARD COMPOUND.
Per lb

LuTnii.'THJ

m

QUIOKBHINE STOVE POLISH.

No. 10, Fancy tins, tall shape....... doz. 0 86
3 doz. in wood box.

HALT TIME SHOE PASTE

(Moody’s Extra Fine)
4 doz. in wood box....................per doz. 0 85
1 doz. In carton, 11 in wood box *• 0 75

HAND CLEANER Moody’s Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 86

Jelly Powders

'ïiieSKÎCW.
î'ÎSÉggP' The Dainty Dessert

Assorted Case, Contains 2 doz..$1.80
Lemon (Straight) Contains 2 doz. .$1.80 
Orange (Straight) Contains 2 doz..$1.80 
Raspberry (Straight) Contains 2 d< z..$1.80 
Strawberry (Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs- to case. Freight rate, 2d class.

HLE"Zll|(
^5, JAW - A

ammonia
WASHING

KLENZINE AMMONIA

powder (Moody's)

Washing Compound—
Doz.

Large size, 14 lbs.. 0 90 
Bmsll size, 10 oz... 0 46 
PBoM3d<a.lnwoodbo Assorted Caw.________ Contains 2 doz, $2 50

Chocolate (Straight) Contains 2 doz, 2 50 
Vanilla (Straight) Contains 2 doz, 2 50 
Strawberry(Straight) Contains 2 doz. 2 60 

Per lb. Lemon (Straight) Contains 2 doz. 2 5i 
_ 0 061 Unflavored (Straight) Contains 2 doz. 2 50

_ jam, 14bi glass jars," tiro Weight 11 lbe. to case. Flight rate, 2d class.
1. wood pails 
• assorted Ja

Jam

per lb. 0 15 
in a orate.

Pastes.
THE O. H. GATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pas tee.

"Swallow Brand" (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pan tes assorted, Melon 
Seeds, Animals, Stars, Alphabets, Alphabets 
Middle.

Cases of 26 packages, 1 lb................... 0 064
Cases of 25 lbe., loose...........................0 06
Egg noodles, oases of 50 nkges., 44b. 0 07 
Egg noodles, cases of 10 lbe., loose.. 0 064 
Lassgnee, esses of 10 lbe., loose........  0 064

Grape Nuta-No 22, $3.00; No. 23, $4.60. 
P wt Toasties—No. T3, $2.85.
Poetum Cereal—No. 0, $2.25; No. 1, $2.70.

F^rce, 36 s....... 4 60
Gusto, 36 s........ 2 8-

4-bbU 0 10 
Tul
20-lb. Pails 2 08
20-lb. tins . 1 98
Oases, 3’e 0 104

" 6's 0 10$
*• 10 s 0 10|

F.O.B. Montreal

COMPOUND.

Heroes.... 0 094
Tube.........  8 09f
904b. pails. 6 16 
90-lb. tinT • 094 
16-lb. " 6 164 
6.1b. " 0 10$ 
3-lb. " 0 lot 

1-lb. cartons 10f
Lye (Concentrated).

01LLETT6 
PERFUMED LYE

Ontario^and Quebec

Per case 
1 case of 4 doz $3 5C 
3 cases of 4 doz 3 40 
5 cases or more 3 35

Marmalade.
I. UPTON A 00.

11-oz. glass jars. 2 dozen 
ease, per doz. $1 ; 16-oz. 
glass jars.2 doe. in case, 
per dos. $1.45 ; 5 and 7 
lb. tins and 74b. pails, 
per lb. 8a; pint sealers 
(24 os.), 1 doe. In case, 
per dozen $1.25.

lEUKirr BRAND 
" Imperial Sootch"—

1- lb.glass, doz... 1 56
2- lb. glass,doe... 2 80 
4-lb. tine,dos.... 4 66 
7-lb. tins. dos. .. 7 36

"Shredded"—
1- lb. glees,doz... 1 90
2- lb. glass, doz... 3 10 
74b. tins,dos. .. S 96

Vermicelli and Maceurenl.
D. HPINELLI C'Y, MONTREAL. 

Fine.
4 lbs. box "Special"............... per box
8 lbe. " * ................
5lbs. " "Standard"........... "

16 lbe. " " ...........
60 lbe. cases or 76 lbe. bble.........per lb.
85 lbe. esses 1 lb. pkge (Vermicelli) " 

Globe Brand.
5 lbe. box "Standard".............per box

16 lbe. “ " .............
25 lbe. cases (loose).......................per lb.
26 lbe. cases, 1 lb. packages.......  "

0 21 
6 44 
0 274 
0 56 
0 65 
0 06

6 20
6 60 
6 66
6 664
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■TMMU"

I à oo., iun
Omm 4 de*. m*. lets, per wee....
Omm 4 doe. Mflh avals, per **.... Ml

Ocean borax, 48 8-os 
syrup. 36 6-ox. tt 06 
eom starch, 48 1-lb.,

thw, 4 doe per case. 
•3 60; 6-ox tins. 6 
doe. per case. MM; 
16-os tins, 3 doz per 
case. $6 76; 64b tins 
16 tins a oeee, 67 60, 
l-lb bulk, per*, M 
and 160 lbs., at 16e 
per lb. Ocean blane 
mange. 48 6-ox, $4: 

$1 66; Ocean oough 
. 36 6 ee., $710; Ocean 
$3 60.

OreAjn Tartar.
OILLETT'H CREAM TARTAR 
Ontario and Quebec Prices.

Per doe

tlb. paper pkgs., 4 doz. In case................$1 00
lb. paper pkgs., 4 doz. in case............. 2 00

lSi ttb. SSEÊE }—«• ^
i-lb. cane with screw covers, 4 dox In

owe...........................................................................$2 20
l-lb. cans with screw covers, 3 doz. in

case.....................................................  4 10
Per lb

5-lb. eq. canisters, 1 doz. In case....... 0 33
10-lb. wooden boxes...............................0 ?0'
25-lb. wooden pails ...........................

1004b. kegs............................................
360-lb. barrels...........................................  0

IMPERIAL TOBAOOe OOMPANT OF OANABa. 
LIMITER—RMPIRR BRANCH.

Chewing—Black Watch, 6e.............................44
Black Watch, 12s.............................. 2k
Bobs, 6e and 12s............................!!!!! 46
Bully, 6s..................................................... .....
Currency, 64* and 11s........................... 45
Stag, 5* to lb....................   38
Pay Roll Bars, 7*s....................................5J
Pay Boii, 7s.................................................54
War Horse, 6e.................................... 42

Plu^Bmokin^—Shamrook, 6s., plug or bar b\
Empire 6s and lis......... X 44
Ivy, 7s..................................................... so
Starlight, 7s.........   50

Cut Smoking—Great West Poaches, 8s. 56
Begal Cube Out, 9s.................................X . 70

Soupe
CHATEAU BRAND 

OONCBNTRATBD SOUPS

Vet stable Mutton Broth 
Mulligatawny Chicken
Ox Tati Pea
Scotch Broth Julienne
Mock Turtle

Vermicelli Tomate

No. l's, 65c. per dosen 
Individuals, 46c. per <3 
Packed 4 dosen in a

6-oase lots (delivered), 94 16 each, with 20 
bars of Quick Naptha as a1 free premium

1*^, /

MB6 AkING sODA

iEYLON

CANADA FIRST

The Aylmer Oon- 
deneed Milk 

Oo., Ltd.
Per œee 

Oenada First 
Kvap. Cream 
family sise.. 6 66 
------1 First

tetàasl 6 oases........................................ * 60
«a•w'lrVM ... ......................  4 16

•tarub
SDWABDSBU RO STARCH OO., LIMITED 

Boxes Cents
contain Laundry Starches per lb.
40 lbs. Canada Laundry....................... 0 0&i
40 lbe. Canada white glues, 1 lb. pkgs. 0 06 
48 lbe. No. 1 white or blue, 4 lb. cart's 0 061 
48 lbs. No. 1 white or blue, 31b. cart's 0 065

100 lbe. kegs, No. 1 white......................... 0 061
200 lbe. bble , No 1 white....................... 0 06}
30 lbe. Edwardsburg stiver gloee, 1 lb.

chromo package»............................. 0 071
48 lbe. Stiver gloee, in 6 lb. canisters. 0 075 
36 lbe. Silver gloee, 6 lb. draw lid boxes 0 071 

100 lbe. kegs, Silver gloee, large crystals 0 061 
28 lbe. Benson's satin, 1 lb. cartons,
■VWFohromo label.................................... 0 07*

40 lbe Benson’s enamel (cold water)
per case ......................................... 3 00

20 lbe. Benson's enamel (eeld water)
per case............................................ 1 60

Celluloid—Boxes containing 46 cart's, 
-..♦«per case............................................  3 60

Culinary Starch
40 lbs W T Benson à Co.'s eeie-

brsted prepared ooro.................... 0 07'
40 lbe. Oenada pure 00m starch ..... 0 064 

(M lb. boxee |c higher)

BRANTFORD STARCH WO RSA, LIMITED 
Ontario ai

‘~£Z£iGS£,.koM.-4.ib.. e
Acme Glow Marsh— 

l-lb oastene. box* el 46lb..... 6

of l-lb. contain-
>=* £ PMkM** E~
box Js.ee.

per box tt 00 
Case of fib. and *4b 
eontaining 16 14b.
and 66 %-jlpaekag*
per box tt.tt.

_ of 6e. paokag*. containing 16 packag*. 
per bax F 66.

MAGIC RODA

Ontario and Quebec Pric es. Per case 
Case No. 1, GO l-lb. package* . I 1 case $2 85\ 5 " 2 75
C’aee No. 2, 120 44b. “ .. / 1 case 2 85

15 " 2 76
fWN,, $ / 30 l-lb. " . I 1 case 2 85Caw No. 3. \ m , lb .. . 1 5 •• 2 75
Case No. 6, lvO 10-vz " .. / 1 case 2 90

15 - 2 80

Steve Polish
JAMBS ROMS BLACK LEAD

•a rise, gross, F 46 la aim, grow, F-M

■ DWABD6BURO STARCH CO., LTR.
'•Crown" Brand Perfection Si

Barrels. 760 lbe............................ 0
Half-barrels, 360 lbe.................... 6
1-barrels, 176 lbe......................... 0 .
Palls, » lbe.................................. 1 *

H 384 lbe................................ 1 76

Crown Brand Coro Syrup 
2-lb. tins. 2 dox. In case, per oa*.... 1 40 
54b. tine, 1 doz. In oese, per ea«e.... 1 76 

104b tins. % doz. In ce*, per ce* ... 2 66 
104b tins. Ides. In ce*, per ce*.,.. 2 60

Evan. Cream
Canada First Evaporated Cream!“hotel * 80

•i*................................................................g yo
Canada Firm Evaporated Cream, baby

si*............................................ g 00
Canada First Condensed Milk..................4 66
Beaver Conden*d Milk...............................4 00
Bo*bud Condensed Milk..........................4 26

Molasses
DOMINION MOLASSES OO. 

Gingerbread Brand (Toronto)
2's—3 dox to case.
3’s—1 doz. to case.

WINNIPEG
No. 1 Tins, S doz. caws, per doz.........
No. 3 Tins, 1 doz ca*s, per doz.......
No. 5—Tins, 1 dox cases, per doz.........
5° ♦ 402 Perd- z.......No. 20 Tins, t doz. cases, per doz.......
Pails Is.each 
Pails—2's, each 
Pail»-5 h, each

Baueee
PATERSON'S WOBQBRrR* SAUOR

4-pint bottles I and 6 dosen cas*, des 
Pint bottles, I dosen oeew doe............

Blue I*bel 4 s...........................• g 6 *
Blue Label. Is......... .................Jg Jg
Orange Label, l's and 4 »......... • g • g
Brown Label, Vend 4's............Jg *0
Brown Label, |s.......................  6 30 046Green LeUlTA end l’s...........  6 36 0 60
Bed Label. 4 ».............................  0 40 1 10

MBLAAAMA TEA

46 Front et. last

WepeokinOOand 
100 10. oeew. AD 
delivered prie*.

Brown Label, 1 lb. or |............. 8 g
1 lb. or

• *
1 il

Ceylon Tee, la 
1 and |4b. lead 
peokagw — blaek 
or mixed.

Blaek Label, 14b., retail at Me......... $0 M
Black Label, 4-lb., retail at Me.......... OF
Blue Label, retail at 30o...................... ON
Grwn Label, retail at 40o.................... 0M
Bed Label, retail at 60c....................... 0 M
Brown Label, retail at Mo................  • 41
Gold Label, retail at Me......................  0M

Jams aid Jellies
T. UPTON A OO.

IMiNirit Fruit J
IS-ox glass 1am, 1 doe. in os*, per doe. 1 66 
14b. tfiasTl dox in ce*. per dos..........  1 M
6 and T lb. tin pails, 8 and 6 pâti» In

crate, per 16.......
7 wood pails, 6 pails In
304b. woodpeUsTper lb.........

Compound Fruit Jellies— 
ll-ox «a* |ara, 1 dox Inca*, per doe.,

1 dox in os*, per lb..............
74b. wood pails, 6 pails in orate, pwlb. 0 0T 
304b. woodpatis....................................... 6 6?

Jelly Powders.

__ „ Per dos§ S' ®suoe- t»ck»d In cas* of 3 dos. F 66 
H P. Pickle, packed In oeew 1 dos. pti. I 36 
H.P. Pickle, packed In cas* 3 dos 4-pte 1 16

White Swan, 16 
fiuvors, 1 doz. in 
handsomecounter 
carton, per doz., 90c.HOLBROOK S IMPORTED PUNCH SAUCE 

Lame, packed In 3-doz. case, per dox.. 2 26 
Medium, packed in 3-doz. ewe, per doz.. 1 40Barrels, 700 lbe.........................................0

360 lbe.................................. 0
1)6 lbe.............................0

3M ,7..I........................................... 1 76
Pails, 26lbe., each.................................. 1 25

HOLBROOK S IMP. WORCESTERSHIRE SAUCE

Per dosen
Rep % pint*. p«k.d In 6k1o*. ou*.... ,28 
Imp. % pints, packed In 4-dox ewe.... 3 15 
Bep quarts, packed in 2-dot. ca*....... 6 50 List priceuhsTwith label— 

lb tins.^^M Shirriff's" (all 
flayors), per dos. 0 90.. 3 00 0 Discounts on applica­

tion.

Beaver Brand Maple 
lb. ties 1 dos in oa*

6 ” 1 Ontario and Quebec Prie*. 
Clilîett s Cream Yeast, 3 tiozeu in box

100 Box*
24 No. 3 Jars................
12 No. 6 Jars

10 • ...» j M ee ...
(6.16 and M lb. tiee have

00
» 60 
37 60
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7/fe /. j/ bag goin£[ out meets the 
first bag coming in_

FIVE ROSES never outstays its welcome.
Each bag is a transient visitor—
.1 pa yin y y nest.
It comes with a profit for you—delivers it—moves on. 
Not a minute longer does it stay.
Remem'ltcr. its a full profit you get from FIVE 
ROSES.
With nothing taken off for storage charges, long 
time insurance, idle capital, deterioration, and other 
expenses of slow-moving stuff.
FIVE ROSES never falls in love with your shelves. 
Its character is active, energetic, pushful.
It simply must keep on the move — naturally a 
iniick seller.
Reyulnr as clockwork are your FIVE ROSES sales. 
Each bag is a link of uniform satisfaction in the 
rapidly moving drive-chain of your permanent 
patronaye.
And a.- this chain moves faster, the bags move faster 
through uniir hands.
And the movement, is quickened because—
Each bag i> a salesman which never misrepresents, 
flic language FIVE ROSES speaks is nnrnistakeable 

the housewife hears and heeds.

Each bag from your store increases the kitchen 
happiness from the bag that has gone before it— 
and that’s Goodwill.
It opens wide the sales door for the goods that will 
come after it—and that’s Confidence.
Stretching from the mill doors to your store, there’s 
a long line of FIVE ROSES sales waiting for YOUR 
door to open.
There’s an equally long line of profit opportunities 
between many expectant housewives and you. .
Let (jour store be the missing link.
Let it l>e the point where FIVE ROSES meets the 
user—
Where the profit is really made.
Sell FIVE ROSES—cash in on its splendid reputa­
tion, its purity, its uniformity.
Thousands of successful retailers—just like you— 
never knew the really profitable side of flour sales 
till FIVE ROSES showed the way.
This steady, clock-like profit—is business so very 
good that you can ignore it?
Write our nearest office—or ask your jobber.
Now is the time to be more prosperous.
Don’t delay.

LAKE OF THE WOODS MILLING COMPANY, LIMITED
MONTREAL<f Character

eXot Steadied cXot Slended

ft
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