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'KEEN'S & '

In every civilized country KEEN’S OXFORD BLUE holds pride of
place because of its quality and economy in use. The majority of house-
keepers ask for Keen’s and will take no substitute. Stock up with Keen's.
It’s always 'in demand.

For Ssle by all the Canadian Jobbing Trade.

MAGOR, SON & CO., “*s:2™ MONTREAL

30 Church St., Toronto
i Agents for the Dominion of Canada

REMIND YOUR CUSTOMERS

That Benson’s Prepared Corn possesses an extreme delicacy that is never
imitated by other corn starches which try to equal it. You can
tell them that

Benson’s Prepared Corn

readily takes the full flavor of any kind of seasoning and gives results in

cooking that are quite impossible with a starch of less fineness and purity.

~ * FDWARDSBURG STARCH (©

LIMITED
CARDINAL~-TORONTO -BRANTFORD —-VANCOUVER
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FOR THANKSGIVING—

“GRIFFIN’'S SEEDLESS” are
a specialty of Griffin & Skelley

Nothing superior is packed or obtainable

are.”

letters.

\-

What the consumer says:

“I find ‘Griffin’s’ Seedless Raisins
the best I have ever used, I tell all
my friends how clean and nice they

We have hundreds of sfich

N

“THE FINEST AND CHOICEST
CALIFORNIAN RAISIN GROWN.”

Highest
Ouality/

'
Fo standard product of world-wide
fame.

1 Cox's
Gelatine

It has never disappointed, and
never will, because folks get what
they expect and want when they
b6 buy the peer of all—" Cox's.”
Highest quality to-day, to-morrow,

\

The absolute purity of

and all the to-morrows to come.

k: J
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SOLD THROUGHOUT CANADA BY
ALL THE BEST DEALERS

than another in the hearts of good cooks.

kstandard of quality everywhere!

) Griffiin &8 Skelley's
Seedless Raisins

There can be only one best, one leader, one nearer
Andin the
Raisin World that distinct and individual production,
‘‘Griffin’s Seedless Raisins,’”’ easily takes first place.

Free from dirt, as well as seeds—carefully chosen by
skilled hands and alert brains—the seedless raisin,

N

J

Codou’s Macaroni, Vermicelli,
Spaghetti, etc., represent the top
notch of quality —the highest
attainment of skill, expérience
and cleanliness in a model factory.

Codou’s

Macarons

A Macaroni whose delicacy bears
witness to the caution used in sel-
ecting only finest wheat (from
Taganrog) for the making. Nu-
tritious to the highest degree. The
name on every package
* Codou ' serves to assure
you of highest quality
o when you buy.

-

Highest
Quality

2
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CLARK'S

Engllsh Mince Meat

“Inglass” (une size only) and in cans.

Thoroughly Cooked Perfectly Sterilized
Absolutely Guaranteed

CLARK'’S

Chrlstmas Plum Puddlngs

In Cans, 1s and 2s.

Will remind your customers of what Puddings
used to be like.

Above everything else, Get Your Orders In Early.

W. CLARK : : Montreal

MANUFACTURER of the Celebrated
“CHATEAU” BRAND CONCENTRATED SOUPS
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A
House
old enough to
have a reputation,
young enough to
be abreast
of the

times

Packer’s
Celebrated

Chocolates

NEW IDEAS — NEW BOXES — NEW CENTRES

Packer’s Canadian Bulletin, containing the latest Chocolate
news, particulars of the most recent productions and much
interesting matter, will be sent regularly to all jobbers
upon receipt of request.

H. J. Packer & Co., Ltd., unice Bristol,

England

BORDEN’S {&iF™>) Makes
EVAP-

ORATED & 4l
MILKY: 7 = il Customers

Your

PEERLESS BRAND 7 Satisfied

BORDEN’'S CONDENSED MILK CO.
“Leaders of Quality” Established 1857

Sales Offices and Agencies:—

Mason ®. Hickey, Winnipeg and Calgary
WILLIAM H DUNN,

Montreal, Toronto and Vancouver
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to His Majesty
King George V.

AETSHONNG

Established 1817.

Granola
Digestive’

(Regd.)

Biscuits

All varieties of the high-class Biscuits manufactured
by this old-established and widely known Scotch
Firm are now being regularly imported and can be
supplied in all parts of the Dominion.

SAMPLES AND FULL PARTICULARS FROM

SNOWDON & EBBITT, 325, Coristine Building, Montreal.
NEWTON A. HILL, 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.

The STANDARD BROKERAGE CO.,

852/864, Cambie Street, Vancouver, B.C.

G~

Biscuits may be
grouped into two
general classes—

FOOD Biscuits and
FANCY Biscuits; but

“Granola
Digestive”’
Biscuits

possess the whole-
some nutritive
qualities of the
former with all the
appetising attractive-
ness of Fancy
. .« » Bigcuits .

They are thus
specially suitable
for general house-

. . hold use

HMacfarane
Jang ‘Cor

Biscuit Manufacturers,

Glasgow and London.

=N

S\
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Features Which Command Sales
of Weston’s Sodas.

Packedlin 24’'s or 48’s, with 24 biscuits to
the package.

The largest 5c. package put up in Canada.

Package is the same size as the famous
Uneeda biscuit packages.

The finest blend flour and the purest of

shortenings are used in their manufacture.
The lightest biscuit made in Canada.
The model factory] in which they are made
is the most up-to-date in Canada.
Write for sample packages.

Say you saw Ad. in Canadian Grocer.

GEORGE WESTON Ltd.

TORONTO
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your store.
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GOLD DUST

saves work for your customersby its cleansing power, and
GOLD DUST advertising saves work for you by its selling
power. Opne is as searching as the other—just as GOLD
DUST itself goes into every nook and corner of the house-
hold after dirt, GOLD DUST advertising goes into every
corner of the country after customers and sends them to

THE N. K. FAIRBEANK COMPANY, MONTREAL

e e e e g g arie e JUire il JU 0 L J0 dUL g
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When she asks for salt she means of course

WINDSOR SALT

She never thinks of using any other
kind for the very good reason that she
knows no other kind is as good as
*“ Windsor ” Salt for table or dairy.

Are you prepared to supply her?

THE CANADIAN SALT CO.,

LIMITED
WINDSOR, ONTARIO.

—
e

The Best Quality

There is no other Brand on the market with a
higher reputation for absolute purity of materials
and deliciousness of flavors than

ADAM & CO.’S

Worcester Sauce

The ingredients of this sauce are guaranteed ab-
solutely pure and prepared under conditions of
scrupulous cleanliness and efficiency.

If you are not handling Adam & Co.'s Worcester
Sauce—write for information, the profit will
interest you.

Canadian Agents-

R AR IR o s cone; s cnonasrsnte Temple Building, London, Ont.
AT R Il RO AR 1 T S Bedford, Halifax, N.S.
KIRKLAND & ROSE ...... ....38-40 Cordova St. E., Vancouver, B.C.

G. C. WARREN ...++-+Regina, Sask,

PROPRIETORS :

Kit Coffee Company

Govan, Glasgow, Scotland
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1911  Christmas 1911

An Assortment of

PERRIN’S

BISCUI'F

Packages

and

Fruit Cakes

will be appreciated by your customers. Why not

add an assortment to your Christmas Order?P
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M with the flavor of the
Fable Tellies  Fresh, Ripe Fruit

MAKE DAINTY, DELICIOUS DISHES. PREPARED FROM PURE
FRUIT JUICE AND FINEST SUGAR, THEY CONTAIN NO CHEMI-

CALS OR INJURIOUS INGREDIENTS, AND MAKE AN IDEAL
DESSERT. - : ;

Made in all flavours and packed in 1 quart, 1 pint and )4 pint packets.
Sole Canadian Distributors :—

The Manufacturers’ Agency Co.

MONTREAL J. W. WINDSOR 22 St. John Street
ST. JOHN, N.B. S. CECIL IRVINE 48 Princess Street
HALIFAX, N.S. C. E. CREIGHTON Bedford Chambers
BOSTON, U.S.A. GEN. SALES OFFICE 330 Board of Trade Bldg.

E. & T. PINK, “&e."

OUSEWIVES demand ammonia powder
that is pure—they say there is nothing
to equal Lawrason’s for its purity and

cleansing properties.

The demand it is daily
growing larger by reason of the large size
package, which is sold at half the price of
any competitors.

Guarantee of $500
accompanies each package with the statement that it equals in power any
similar powder on the market selling at twice the price.

Don’t let your competitor get the lion’s share of this trade—Order a stock
to-day and be a winner too.

S. F. LAWRASON & CO., London, Ontario

is large and
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Stmcoe Beans--Better Than Home Baked

Progressive Canadian Grocers are selling more Baked Beans”than they ever did before.
These grocers have found it to be a very profitable policy to push hard our SIMCOE
BRAND BAKED BEANS. They are made from selected beans, cooked by the latest
scientific methods ; all the sauces are carefully prepared from ripe fruit and pure sauces.

The result is a perfect can of delicious baked beans; beans that are better than home
baked ; and will sell o all classes of trade, with a good margin of profit.

Don’t fail to call yourcustomers’ attention to the highly impertant fact that the high cost
of living does not appl imcoe Baked Beans. A meal for an entire family for 10c. is

still possible.
Send your order to-day.

Send for our Pamphlet on Valuable
Hints on Storing Canned Goods.

DOMINION CANNERS, Limited

HAMILTON | 2

9
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New 1911 Model
Keith Accounr System FIRE! FIRE!
6 STORESYBURN, . PROOF
ACCOUNTS ALL SAVED
THROUGH THE KEITH
SYSTEM

A COMPLETE STORY IN 6 VOLUMES.
HERE IT IS.

D. D. BOWERS, Liberty Center, Ohio

A. F. BENDER, Cumbe:land, Md.

W D. DICKEY & SON. Springfield, Ohio

GUSTAVE KRATZIG, Piusburg, Pa.

J. KUMMER & CO, Uhrichville, Ohio

THOS. H. CARROLL, Hariford, Conn.

(Write any of the above parties if you wish to
As convenient to operate as a verify these statements ) One-writing Self-Indexing

roll-top desk. LISTEN! Fire-proof

Every one of these merchants had large stores in which buildings with contents were completely destroyed, but they all
saved their accounts through the Keith Fire-proof Sysiem.

This positive evidence of the fire-proof qualities of the Keith Systems actually spreads all over the United States, and yet,
strange as it may seem, certain manufacturers of drop-leal systems who would first seil their system and would then after-
wards sell you an expensive sate in which to store the accounts—call us fire-proof takers.

They have an axe to grind.

We have given you facts backed by sworn affidavits and we, therefore, feel safe in leaving this matier to your intelligence.

The fire-proot feature is only one of the many points of protection ofiered by the Keith System.

WRITE AT ONCE FOR CATALOGUE *““H” FOR FULL INFORMATION.

THE SIMPLE ACCOUNT -SALESBOOK COMPANY

SOLE MANUFACTURERS, ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE
1926 Depot St., FREMONT, OHIO, and HARTFORD, CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherb-ooke, Que., Representative tor Quebec and Maritime Provinces.
Sydney McKeever, Box 843, Brockviile, Ont.

Old style grocers find a call for molasses usually annoying— it
often means a trip down into the cellar; handling of sticky
measures—impossible to measure accurately. How different
when equipped with the

“ENTERPRISE”

Self-Priming and Measuring

PUMP

THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar-
rel's contents—you're never “out of molasses.” And the pump is
positively accurate—"' Enterprise "’ make-—-4 revolutions of the crank and
you have a pint---no more---no less.

We manufacture a large line of Coffee Mills for hand, steam and electric
power and other specialties for the modern grocer. Ask for our catalog.

 The Enterprise Mfg. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U.S.A.

Extendea tuve cun ve fur-
nished connecting Pump
in store to barrel in
cellar. 21 Murray Street, New York

544 Van Ness Avenue, San Francisco




THE CANADIAN GROCER

Your Particular Trade

demands pickles and
relishes of known re-
putation. You fortify
your reputation by
stocking

N

< 2

/table luxuries of absolute purity, whose

delicious flavor leaves a lasting impression
that will bring repeat orders. Be con-
vinced yourself of that distinctive flavor
by trying a botile on your own table---
your enthusiasm will result in many sales,
for which the profit is a good one.

The T. A. Lytle Co., Limited

Sterling Road - -

Toronto, Canada

“EUREKA™

Canada’s Scientific and Sanitary

REFRIGERATOR

9% There are more —@E
Eureka Refrigesrators
in_use in Canada by
Butchers, Grocers,
Creameries, Hotels,
Reslaurarts, Hospi-
tals, Public Institu-
tions, etc., than all

other patented Refrig-

I erato's combincd. —JE

antee of an article’s superlor
merits.

WRITE FOR CATALOGUE
AND PRICES.

Eureka Refrigerator Co.,Ltd.

54 Noble Street - TORONTO
Montreal Representative
JAS. RUTLEDGE - Telephone St. Louis 3076

TO THE WHOLESALE TRADE ;

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782,

Ask us for pricess before filling
your orders for the coming season

JEWest India Co., Limited

e e

11

Three Lines You Should Know

and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding these
three lines—New Ones and Good. They will bring you new
customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.35

Princess Condensed Vilk, 4 doz. in case - $3.90

Banner Condensed Milk, 4 doz. in case - $4.40
Order from your wholesaler or direct from the factory.

Delivered in 5 case lota to any point in Ontario or East to
Haulifax.

J. MALCOLM ® SON

ST. GEORGE - - - - - ONT.

R A L
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When your customers ask for “something
different” for breakfast, tell them about

¢ \R©W g

Nourishing, because made from wheat;

easily digested, because blended: with
barley malt.

THE H-O COMPANY - HAMILTON, ONTARIO

SANITARY CANS

FOR

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk ¢ .

Sanitary Can Co., Ltd.,

Niagara Falls, Ont.
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ANOTHER WINNER

BLACK KNIGHT
Stove Polish

We have completed the largest house to house
Sampling Campaign ever undertaken in Canada, with
Two Superintendents and 24 Boys in uniform.

From Quebec City to Vancouver

Ask Your Jobber
for

this Line

Non-Inflammable
Dustless
Brilliant and

1 doz., 75c. Lasting Shine

Packed 3doz.in a case.

Shows a Handsome Profit to the Retaliler.
Largest Advertised Stove Polish in Canada

5" The F. F. Dalley Co., Limited, & vi™

MAKERS OF THE FAMOUS 2in1 SHOE POLISH
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The quality of the fish and the oil used, together
with the design of the tin, make the

“DUNOYA” BRAND SARDINES

more attractive than the ordinary tin offered to
retail at 10c.

CANADIAN AGENTS

J. W. Bickle & Greening, "oxtario

(J. A. Henderson)

ARE YOU INSURED

AGAINST ADULTERATION
on the spices you handle?

The Government Form of Warranty

is your only safe insurance,
and is attached to every

TIN - PAIL - BOX - PACKAGE
AND BARREL OF

White Swan Brand of Spices

YOU ARE ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH
EVERY SPICE PURCHASE YOU
MAKE AND PLACE THE ONUS
ON THE MANUFACTURER.

V=

KO - KO - BUT

“ 1the Key to Good Cooking.”

You have in KO-KO-BUT a means of making
good contented friends of your customers., Helps
them to do what they cannot do with lard or
butter—keep down the greasy odor in the kitchen.

Ko - Ko - But

THE PERFECT COOKING BUTTER

1007, PURE VEGETABLE FAT

Price within the means of all, and
put up in tins to prevent waste.
Give It a Trial

DOMINION COCOANUT BUTTERS,
MONTREAL

LIMITED

F

THE SIGN OF PURITY

BALFOUQ, SMYE & CO., cioc=: HAMILTON

Teas, Coffees, Spices, Extracts, Baking
Tartan B ran Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

Wagstaffo's Jams, Jellies, Marmalade.

BRAND |m|leria| Vinegar.

The above lines are fully guaranteed
for quality, appearance and sale.

Phone 3595. Exchange to all departments.

14
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Pure Goods Bring Increased Custom

Tell Your Jobber
You Want

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

FROM THE LAND OF SUNSHINE

», - d
*<oc A :

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-
ence and recognize the advantage to you of
recommending '‘ Redpath' Sugar as the Best.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “ Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,

Limited

This Mark on Every

Box Insures the Best

Place Order Now for

Montreal, Can.

Fall Delivery

Established in 1854 by John Redpath
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NELSON'S

elang, o . o
S et
I.OZENGES

Should be in your confectionery
deparument.

C. NELSON, DALE & CO., LTD.,
WARWICK, ENCLAND.
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Built on Merit

The easiest running, quickest

grinding and most attractive

mill for your store is the

ELGIN
National Coffee Mill

It is equipped with our new

S DA N £ o o B R e e s
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style force feed steel cutting
grinders, which make for fast

grinding and durability.

VAYAVAYAYa

Prompt shipments our specialty

Ask any of the following Jobbers for our Catal B T

WDSNIPIG—G F. t J. Galt (and bnnchn) The Codrille Co. (md
ros., Larson & Co. (nnd branches).
VLNOOUYIE—'I‘ be ' HOOI-lHn Co., ; Wm. Braid & Oo. ;

Led
RMLTO —Jas. rtOo Balfour, Smye & OCo.; McoPherson,

Co., Dea' b rn & Oo.
AL—The Canadis i‘:‘lﬁ-:ﬁomdwm
" N [l
ONTON, ALTA —The A. MaoDonald Co.
MADE BY

Woodruff @ Edwards Co.
ELGIN, ILL., U.S.A.
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If it's CUSTOMERS you want, Sir—

You certainly want H P. SAUCE to bring them in.

In many ways H.P. is unique, its flavor is unique, its deliciousness is unique,

0
o ¢ . . & e, (D can.
its value is unique--it makes customers--it makes business--it makes profits- P.{t‘c:e“ 3-? \\\'0". \““ﬁ.%\-“
ih «. Oyancoly ...\!““f\;\t\“‘s;\\\“’g\r\“

Wby Not Sell it? an WY ot 0. Con
Dou“‘ .0:0“ 'q\“e‘“t

B \QD
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THE -
“WALKER BIN " Q4D
SYSTEM o—

is the .only Complete Line of Modern
Grocery Fixtures Manufactured in
Canada.

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best
advantage.

A "“Walker Bin” Outfit will put .
new life into your business, and the cost Rl DE A U H A L L C O F F E E
will be small compared with the results
that are bound to follow. has the d stinction of being a line that will secure
new trade for you, besides keeping it. Its per-
fect blending and roasting have given it an en-

Write for Illustrated Catalogue viable repatation amcng coffee experts.
“MODERN GROCERY FIXTURES™” Besides, it g'ves you a decent margin of
and let us give you an estimate. profit. This profit is all profit. There is noth-

ing to be subtracted from it at the end of the
season. No bad or unsaleable stock. No time or

. . trouble spent in persuading people to have it.
wa|ker Blﬂ & stofﬂ FIXthﬂ cﬂ. Rideau Hall Coffee sells all the year round.
LIMITED
REPRESENTATIVES: —
Masitobs - Watson & Treendale, Winniped, Nan. Gorman’ ECkert & CO"
Saskateb-was and Alberts: J. G. S"“u. el Berlin' Onta'io LIMITED
Nosiresl: W. . Silceck, 33 St. Nickelas Street LONDON, Ont. WINNIPEG, Man.

Canada
First

Evaporated
Milk

b
{
t

4

is full cream milk reduced to about
one-third consistency in a vacuum,
containing nearly three times as-much
in butter fat and solids.

The purity and quality of every can
of “Canada First” milk are absolutely

and unreserveily guaranteed. The
sterilizing processit undergoes positive-
ly destroys all bacilli and renders it
superior to ordinary milk.

Order from your jobber.

The Aylmer Condensed Milk Company, Limited, - Aylmer, Ontario
Head Offices: Hamilton, Ontario

16
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QUINQUINOL

A Stock Food for Horses, Cattle, Sheep, Hogs,
Dogs, Poultry, etc., etc., offering you a good
opportunity to build up a strong “Stock Food”
business with your country patrons. We can
show you copies of hundreds of orders received

from grocers for Quinquinol, surely a guarantee
of its great qualities.

THREE DIPLOMAS GAINED
Three Rivers, Sherbrooke and Ottawa
Exhibitions.

The only Stock Food awarded a diploma at any of the above big Exhibitions.
Recommended by the Minister of Agriculture.
$4.00 per doz. gallon tins. Retails at $6.00. 507, profit
Na Loss from Vermin or Moisture

No lLoss to You from Sales
Packed in tins, attractively got up, making a nice display for We will guarantee you by personal letter, that you can be
shelves. It will attract customers. You can offer any of them

at no loss whatsoever. You are at liberty to ‘““money back’*
$500 if they can find any deficiency in Quinquinol. the goods. We will make it right. Butyouwill have nocause.
One dealer in each town wanted. Register now. Exclusive territory.
Advertising matter provided. Your sales safeguarded.

The American Pure Food Co., Montreal

AN OPPORTUNITY AWAITS YOU

to add considerably to your income.

Instead of wasting your evenings doing nothing—sometimes pretty expensive-

ly, too—you can make good money as a circulation salesman for the MacLean
Publishing Company.

Get new subscribers for MacLean’s Magazine, the publication which by virtue
of the many and expensive improvements recently made, has jumped to the fore-
front in the national magazine field. It is essentially Canadian in spirit, and is
published especially for Canadian readers and those interested in Canadian affairs.

We pay you most liberally for new and renewal subscriptions.

October, November and December are the three best circulation months in the
year.

Now will be a splendid time for you to commence.

2 Write to-day to

MaclLean Publishing Company
143-149 University Ave., . - TORONTO, CANADA
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The RETAIL GROCER makes considerably more money
selling JAPAN TEAS and can unhesitatingly assure his

customers that they are absolutely PURE and give better

general results.

JOBBERS, kindly ask our Agents for samples
of New Crop on hand of all grades.

FURUYA & NISHIMURA

. = ALL GROCERS é
SELL \ RS ,ﬂb SHOULD STOCK
GINGERBREAD : k'
e | Borwick's

—

The oriﬂ'nal Bak-
ing Powder with
a world-wide rep-
utation of 70 years.
A genuine British
‘manufacture and
recognized as
the standard ar-
ticle in the Mother

}1b., 3 Ib.and 1 Ib. Tins, Country. -

Economical and Reliable. Made from the
finest and purest

MOLASSES!
\
\ It Pays
\‘ _/
Four real reasons why you can increase your
Molasses sales by selling “ Gingerbread Brand.”

- .-fu‘.-. Sgé P

o S i &
YR FEIY P

1. It is a strong baker.

2. It has a good bedy.

3. Its quality and flavour are unsurpassed.
4. Itis put up in a large variety of sizes.

Give your wholesale a trial order for
* Gingerbread " Molasses and be convinced.

Put up in tins—2's, 3's, 5's, 10's and 20’s,
Pails—1's, 2's, 3's and 5's gals. and in barrels
and 4 barrels.

ingredients, abso-

The GOIIIE' Bui!'gk &' sons lutely free from

> . alum, acid phos-
Dominion ul‘\udrg!asses Co., LONDON, ENGLAND  “poure, 514, Phoe”

Casadias hgo' : KEWRETH M. MUNRO, 333 iou ubstances.
Coristine Bullging. MOATRE:L » S

] A e ]

FARROW'S ‘A-1° MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW'S “A-1” has forced its way. Write your nearest

agent for a sample tin. Compare the get up, the quality and the prics—then you’'ll know the reason why !
CANADIAN AGENTS:—

W.G. PATRICK & CO., 77 York Street, Toront»; T. A.MACNAB & CO., Cabot Bldgs., St. John’s, Newfoundland ; W. A. S IMONDS,
89 Uaioa St, St. Joha, N B; RUTTAN & CHAPMAN, PFort Garry Court, Maia St., Winni,eg; ROSE & LAFLAMME, 400 St.
Pa il St., Montrea!; C. E. CHOATE & CO, Pickford & Black's Wharf, Halifax.

HALIFAX, NOVA SCOTIA

18
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o | LUMP SUGAR

The sale of lump sugar is steadily increasing. It is known to the trade and consumers
‘er under several names. When they get to know it

CRYSTAL DIAMOND LUMP SUGAR

will satisfy and please them as the finest and most attractive table sugar produced
in the world.

A The St. Lawrence Sugar Refmmg Co., Limited

MONTREAL, QUE.

MACARONI VERMICELLI

SPAGHETTI

- There are mcre and more people every day , lt S e"S
ayvakgning to the fact that the daintiest of . X )
s o e s | like Lightning
supply and push them.

66 ! CAMP ¢ i s vou'd expect the

Don’t Take "Any”’ Brand st Gt L i the workd onld el

' L'ETGLE

o

BUT TRY
the line that always gives satisfaction be-
cause it is manufactured by “men who
know.” Our machinery is of the very latest
type, installed by a Parisian expert, and

- 9
::::;dl?;yn ::en brought all the way from
L’Etoile---the line that pleases. AM P
TRY IT c
: Gie Francaise des Pates Alimentaires
6-9 HARMONY STREET, - MONTREAL || c O F F E E .
: ;
THE TEST OF TIME

has both proved the value and reliability of

JAMES DOME BLACK LEAD

The finest article of stove polish in the world.
form, just ask for

§
§1
4

pos i S

SO Sk

S eapriageree”

If you want the same high-class polish in paste

DOMELINE

\rest

thy!

gDsSt. This is simply Dome Lead in paste form, put up in a big tin to sell at
FIVE CENTS

W. G. A, LAMBE & CO., Canadian Agents, TORONTO
19
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HOUSEWIVES
FAVORITE

MOP-STICK

OF DURABILITY ——]

are the “TARBOX BRAND”
No. 8 Plain Cloth Holder.
No. 10 Combination Brush

Specify through your Jobber along

with Self-wringing and Crank-wring-
ing Mops. Manufactured by

TARSOX BRYS.. - Toronto, Ontarjo

-
——— ..'M-\' e

WHITE DOVE

Cocoanut

The White Dove, symbolic
of purity, is the proper brand
for this popular cocoanut.
Every can passed over the
counter will return many
profits in good will. Be sure
to stock *““White Dove.”’ Full
particulars from

W.P.Downey

MONTREAL, QUE.

THE PEOPLE OF

JAMAICA

/are now buying things in the
/ United Stares which they ought
to buy in Canads. They don’t

know what we can do. A small
advertisement in the

HKINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I C STEWART, Halifax

If you are looking for trade with l1ish merchasts
there is one paper that can put you in touch with
buyers,and that is the

Irish Grocer, Drug, Provision_
and General Trades’ Journal

10 Garfield Chambers, Belfast, Ireland.

Are you intereated in any of the
lines that are advertised P

A Poat Card will Bring yeu pries
list and Puli infermation

Don’s forget e mentien this
paper

The GRAY, YOUNG & SPARLING CO., Limited

SALT
MANUFACTURERS

Granted the nignest awards in compet
tion with other makes, 4

WINGHAM  ESTABLISHED 1871 i

— s e—

Romes Common Sense
KILLS { Ratd'enamiice """
All Doslers and 381 Quosn St W., Torsats, Oat

D.bhl_l—.nunduz. for
reasen What 6 gives geners! setistacsion cach
:a-l&o&-l.hd-ﬂ ‘Write for prices.

JELLY TALK

Let us have a chat with
you about jellies. That
is, the good kind, of
course. The majority
of your customers
always like to have
some dessert at meals
and are sometimes just
doubtful as to what to
make. Suggest

Club Jelly Powder

SUCHARD’S COCOA

This is the seasen te push SUCHARD'S
COCOA. From now on Cecos will be in
demand daily. It pays to sell the best. We
guarantee S ‘s Cocoa against all other
makes. Delicious in flaver. Prices just right

FRANK L. BENEDICT & CO., Moatreal
Ageants

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned
Apples
Ingersoll, - - Ontario
ESTABLISHED 1886

“Double Event” Package

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments.

Write us for prices. Phene order at our
OX08nse.

TIRONVNTO SALT WORKS
TORONTIO. ONT. _ GEO.J. CLIFF, M.

S. H. Ewing & Sons

MONTREAL, Branch TORONTO

We can guarantee its
quality and assure you
that it will give general
satisfaction. All you
want to point out is the
fact that there is a rich
custard powder with
the package besides,
and you'll surely find
sales good.

Give it a Trial

TRY A

Condensed Ad.

IN

This Paper
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| HAVE YOU
| A STOCK?

GREAT
SELLER

| \CEAN MILLS

i MONTREAL
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They Cuaranteg ‘Repeats’!

ROWAT'S
PICKLES

PATERSON’S
SAUCE

are two lines of sustained profit which
every grocer should handle.

Are ready, steady and profitable sellers.

ROWAT & CO., “3CY,

SCOTLAND

CANADIAN DISTRIBUTORS—Snowdon & Ebbitt, 325
Coristine Bldg., Montreal, Quebec, Ontario, Manitoba, and
the North-west; F. K. Warren, Halifax. N S; F. H. Tippett
& Co., St. John, N.B.; C. E. Jarvis & Co., Vancouver, B.C.

?4 THE CANADIAN GROCER

Your Reputation

is in the balance if you
are given to selling in-
ferior sardines.

“ESKIMO”’
Sardines

Have been selling for several years,
and the enormous demand which has
been created by their known good qual-
ity has given them a sound footing
among the high-grade stocks of a
grocery.

The sardines are the finest, packed
in a modern sanitary factory, put up in
pure French Olive Oil, making them
an immensely popular line with all
classes.

ORDER TO-DAY FROM YOUR
WHOLESALER OR WRITE TO

MONTREAL—J. W. Windsor. LONDON, ONT.--- JEE
QUEBEC— Albert Dunn, Geo. L. Gillespie
HALIFAX-A. B. Mitchell. WINNIPEG---W. H. Escott Co.

BT IO, N D lasson & Co.  CALBARY. H. Donkiud Co.

TORONTO---A. E.Richards & Co. EDMONTON---
HAMILTON--- Dominion Brokerage Co.

A.E Richards & Co. VANCOUVER---H. Donkin & Co.
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Manufacturers’ Agents
and Brokers’ Directory

——WESTERN PROVINCES

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the c'isposal of firms wanting agents or of agents wanting agencies

THE

W.H. ESCOTT CO.

Wholesale
Grocery Brokers
B e WINNIPEG
COVERING

Manitoba and Saskatchewan

CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Commissioa Brokers sad
Masutacturers’ Ageats.
WINNIPEG, - MAN.

Demestic and P A R, ¢

— WINNIPE

H. G. SPURGEON
Wholesale Broker and M #: " Ageat
Cansdisn, British and Foreign Agencies Belicited.

338 Chambers of C P.O. Box 1812

WINNIPEG
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E

Correspondence solicited on domestic and
foreign lines. P.O. Box, 1502

FRANK H. WILEY
MANUFACTURERS' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

WESTERN DISTRIBUTORS LIMITED

Wholesale C lssi Merchab C
Brokers and Maoufscturers’ Agents. Cars Diws-
tributed, Warehoused and Forwsrded. Warchouse
oo Transler Track. Business solicited. Our posi-
tion is your opportuaity.

SASKATOON, - WESTERN CANADA

—MOOSE JAW—
WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C P.R. spur track.
Promptness and Satisfacuon guaranteed
Ruaeiness Solicited.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’'

AGENT
Trade Established 17 Years.
Domestic and Foreien Agencies

DISTRIBUTORS, LIMITED
P. 0. Drawer ¥
EDMONTON, ALBERTA

Mansfacturers’ Ageats. Commission Mer-
chants, Warebousamen.
Track connection with all Railroads.

TORONTO
HEADQUARTERS FOR

Evaporated Apples

When wanting, wire usjj
[for, quotations. _—) s |

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.
Manufacturesrs’ Ageats
and
Importers

77 York Street, Toronte

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats.
‘atahlabed 1AAG

MaclLaren hnmtul Cheese Co.

AGENCY DEPARTMENT

Grocers’ and Wholssale
Ageots tor Svugnlﬂ-

TORONTO. Oat. DETROIT, Mich.

Headquarters for

New Orleans Fancy Molasses
Barrels and Half Barrels
FRICES RIGHT

LIND BROKERAGE CO.

7% Fromt St. Fast - TORONTO

MONTREAL———
FOR SALE

Cheap for cash, Fruit Cleaning Plant
#ith Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers

and Warehousemen
27 St. Sacrament Stn.t._ Moatreal
TEL. MAIN ™8 BOND B

—— MARITIME PROVINCES —
J. W. GORHAM & CO.
Manufacturers’ Agents and Groocery

HALIFAX - - NOVA SCOTIA

We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-clusa frost-proof storage facllities.
Currespondence solicited on Domestic and
Foreign lines.

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. JONN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemesn
ST. JOHN, - - - N.B.

Open for a few more first-slass lings.

———NEWFOUNDLAND——
T. A. MACNAB & CO.

. o NEWFOUNDLAND
MANUFACTURERS' AGENTS
°  and COMMISSION MFRCHANTS
Importers and exporters. Prompt and careful at-
tion to all business. Canadian and
e e o e Bt Tosaties ool
Oodes: A.B,O, 6th edition, and private.

—— BRITISH COLUMBIA ——
McLEOD & CLARKSON

Manulacturers’ Agentssnd Wholesale Commission
Agents

832 6 CAMBIE ST.,, VANCOUVER, B.C.

Can give strct attention to a few firsi-class Gro-

cery Agencies. Highest Referencrs.

22
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Confectionery and the Rise in_Stugar

The present high price of Sugar will undoubtedly have an effect on the price of confectionery. Many makers
will raise their prices and cut down your profits, but

John Gray & Co., Ltd,, of Glasgow, Scotland

bought heayily before the rise and are offering their famous Boiled Sugar Goods at right prices to give you
a worth-while profit.

We have a reputation of over one hundred years for high class candy making.

Prices and Particulars from

Agent for Marit‘me Provinces, Quebec, Manitoba, Saskaichewan and Alberta: W. H. DUNN, 396 St. Paul St.,
Montreal; Toronto: LIND BROKERAGE CO., 73 Front Sireet East; Otitawa: E. M. LERNER & SONS,
11 York Street; British Columbia and Yukon: KIRKLAND & ROSE, 312 Water Street, Vancouver.

/ “GLOBE”
. MACARONI

; The Scientifically
\\\ / GLOBE

Manufactured Food

makes good by its purity and high
Staples Promote Sales qualiy.
A staple article that wili give satisfaction has its

effect upon the user by prompting other sales from
the same store.

for the best grade for dainty
THE DOMINION MATCH dishes.

is the surest satisfaction-giver among staple articles.
Each mateh makes a light, because it is per-
fectly made in every respect.

The boxing is attractive and entices sales. Secure
a stock right away and be convineced—your profit

YINION AT

The macaroni habit is on the in-
crease and housewives are looking

“GLOBE"” Macaroni is easily cook-
ed, of just the right consistency
and moderate in price.

sy A SPLENDID
T“E STAPLE LINE
DOMINION MATCH CO., LIMITED D. SPINELLI @ CO.
DESERONTO, ONT. SRR
Or The Canada Brokerags Company. Limited, Toronto. MONTREAL = - QUEBEC
A. Macdonald Co.. Winnipeg. Man,

No Alum
in the old reliable

Cook’s Friend Baking Powder

The only powder with a pedigree
Order from your jobber

g .

&

_ BN N L
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WAGSTAFFE’S

FINE OLD ENGLISH MINCE
MEAT AND PLUM PUDDING

NOW READY FOR DELIVERY

¢ Made from the finest fruits and spices obtainable,
in the most up-to-date sanitary factory in Canada.

€ Our goods may be a little dearer, but look at the
quality.

¢ Mince Meat, packed in 1-lb. 2s, Ss, 7s; 25-1b. gold-
lined pails, and 62-lb. tubs. Plum Puddings, packed
in 1s, 2s, 3s, crocks. In individual cardboard boxes.

ORDER QUICKLY, PLEASE, FOR THE SEASON

Only a limited quantity being packed.

WAGSTAFFE, LIMITED

PURE FRUIT PRESERVERS

Hamilton - - Canada

A A T 1
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IN STORE—New Season’s Crop

Currants
Raisins—

Valencia and Malaga.

FigS—F inest Eleme.

Peel—Finest Dripped; alsb
Cut Peel in » and 1 lb. pkgs.

NEW SANTA CLARA PRUNES

All sizes 40/50—90/100 in 25 and 50 lb. boxes
WE CAN MAKE IMMEDIATE SHIPMENT OF THE ABOVE

EBY-BLAIN,LIMITED|

Wholesale Grocers. TORONTO

«] KEEP EVERY COPY ON
FILE FOR REFERENCE”

q] This is what one of Edmonton’s (Alta.) best grocers
told our circulation representative who called on
him not long ago. He “pointed to his file of
Canadian Grocers carefully placed in his office.

3 Still further he said:—*“I consider it one of the
best helps to me in the business.”

This paper is read by leading dedlers all. over Canada. Not
only that, but it is kept on file for future reference, which
explains to a large extent its high advertising value.
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consistency.

L. & B.

Banner Brand Jams and Jellies

A popular-priced line of unequalled quality, guaranteed to contain
nothing but pure fruits

and best granulated sugar. Our Bakers

and Biscuit Manufacturers’ Special is without equal for quality and

LINDNER & BENNER

TORONTO

Western Agents—LAING BROS., Wholesale Grocers, Winnipeg.

Not an Enterprise
forthe “Quitter”

“If there is one enterprise on earth,” says John
Wanamaker, “that a ‘quitter’ should leave
severely alone, it is advertising. To make
a success of advertising one muét be prepared

to stick like a barnacle on a boat’s bottom.

“He mu$t know before he begins it that
he must spend money—lots of it.

“ Somebody must tell him that he cannot
hope to reap results commensurate with his

expenditure early in the game.

“ Advertising does not jerk; it pulls. It
begins very gently at first, but the pull is steady.
It increases day by day and year by year,

until it exerts an irresistible power.”

"want with what

COLES
MILLS

Ask yourself what
you want in and of
a coffee mill. Write
out your own speci-
fications. Then
compare what you

COLES MILLS
offer.

The more particular
you are the more
COLES MILLS
will appeal to you.
They meet your
every desire, 'llhey
qualify on every
requisite.

COLESMFG. CO.,

& Co., Calgary. Alta.

PHILA., PA.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg :
Eby, Blain, Limited, Toronto: James Turner & Co., Hamilton,
Ontario; Kelly Douglas & Co.. Vancouver, B.C,; L. T. Mewburne

4

WE

WANT

MAN

of good character, in each city, town and vil'age in Canada, where we are not
already represented, to act as our
SPECIAL CIROULATION REPRESENTATIVE.
Work is dignified and educative. Previous cxperience unnecessary. Duties at
first need not interfere with your present employment.

WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT
FOR LIFE.

If you are making less than $100.00 a month, and are trustworthy and am-
bitious to learn and become competent to handle our business in your vicinity,
write us at once for full particulars,

MACLEAN PUBLISHING COMPANY,
143-149 University Ave., Toronto, Ont.
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Never before has the demand for purity in food and
drink been so insistent as to-day. You can always up-
hold the purity of “SALADA” Tea.
vation, the cleanliness of its preparation, the sealed lead
packet, combine to protect the fragrant leaves from all

contamination. It's pure —recommend it to your

customers—they’ll come back for more.

“SALADA” TEA COMPANY

TORONTO s - MONTREAL

Its scientific culti-
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The'Cocoanut and Why Market is High

Nine Years Required for Tree to Bear Fruit—Cyclones are Damaging—Dealers

Constantly Selling More of It—How the Cocoanut Grows and What It is Used
For—Care Should be Taken in Selecting Place in the Store for It.

Montreal, Oct. 26—(Special).—A few
weeks ago a slight advance was announc
ed in the price of cocoanut, as it is or-
dinarily sold in grocery stores. This
article is staid and sober in its market
transactions and very rarely attracts
attention It might, therefore, be well
to consider the cocoanut and some of its
history

Tropical countiries are subject to cyc
lones and other severe window storms
and it is only recently that many plan
tations were ruined in this manner. As
it requires about nine years for the
young trees Lo arrive at a good bearing
state, the supply has been greatly re-
duced while the demand has increased
Some of our large manufacturers have
been taxed beyond their capacity and are
working day and night to fill the deluge
of orders on hand.

The Cocoanut Palm.

From a mere trifle the industry from
this tree has developed into one of world
wide scope and represents the turning
over of from ten to twenty million dol-
lars a vear. The tree serves the natives
with liquor from the sap, vegetables
from the small roots, sewing materials
from the stems of the leaves, and in
many places its fruit is the natives’
chiei source of food. The life of the
tree is upwards of fifty years and com
mences to yield about the fifth year and
continues to do so continuously until it
dies of old age.

Unlike most other trees it never ceases
bearing fruit and on the same tree you
will find everything from a blossom to
the ripe fruit. Fach tree will produce
about fifty nuts annually, and three
months are required to ripen the nut,
which falls as soon as ripe.

The industry in oil made from cocoa-
nuts is extensive and has been greatly
developed in Kurope. This article is
now refined so as to keep perfectly sweet
and is extensively used for culinary pur
poses, soaps and cosmetics.

The Cocoanut.

While the cocoanut comes from many
parts of the tropics, .Jamaica produces
a nut that is highly regarded by the
manufacturers of fine strip cocoanut, the
kind that the grocer sells. The history
of the nut and the story of how it even-
tually reaches the market is interesting,
but it is too voluminous for this article.
The cocoanut grows on a palm tree
whose round regular trunk rises un-
brokenly to a height of from 20 to 50

feet, terminating in a cluster of leaves
that have won such unlimited admira-
tion for the palm. Young palms are to
be seen in hotel rotundas, conservator-
ies and elsewhere, and enable the north-
er to form a good idea of the appearance
of the full-grown tree. It is in the
cluster of leaves that the cocoanut is
found, and imagine its fall from this
lofty position upon reaching maturity.
Growth of the Nut.

The growth of the nut is most inter-
esting. We are accustomed only to the
form in which we have seen it, the hard
shell enclosing the meat and milk. When
the nut is ready to fall it is enclosed in
a thick fibrous covering which serves
several purposes. The whole nut, there-
fore, is about the size of a pumpkin with
the nut proper, snugly and securely en-
closed in its casing of fibre. When green
the hard shell, that we know, is soft
and pulpy and the whole nut could be
easily cut in two. But as it grows and
begins to ripen the shell becomes firm
and hard, and finally the nut is fully de-
veloped and becomes too heavy for the
slight stem that has held it to the tree.

Fibre a Protection.

It is then that the fibrous outside cov-
ering proves its usefulness In a drop
of fifty feet a nut might easily be
broken, but the spongy fibre casing acts
as a “bufier” to the nut which remains
intact The palm tree shows a prefer-
ence for growing near the sea and again
the outside fibrous substance proves its
worth by keeping afloat, carrying the
nut to some shore where eventually it
becomes the seed of another tree. Thus
does nature provide for its reproduc-
tion.

The husk covering, or fibre, also pro-
tects the nut from numerous insects in
the traopics and from mice and rats.
There are several ‘‘eyes’’ at one end of
the nut, anyone of which may be easily
punctured, and the milk drained. It
quickly sours if the eye is disturbed.
Ifence the protection.

Ready for the Market.

Then comes the collection of the nuts
by the natives. They are gathered from
the ground, collected at various points
and brought by hoats to some port
where they are sold to representatives
of fruit dealers or cocoanut manufactur-
ers. In former days there was no hitch
to this method, but of late the nuts are
practically double their former cost and
the native sells as suits him.. He may

28

have promised you 5,000 nuts and is on
his way to a port with the shipment, but
another buyer intercepts him and the
native suddenly forgets that you ever ex
isted. This is one of the hazards of the
business and frequently inconveniences
manufacturers of fine strip cocoanut. Of
course, the nut has bheen stripped of its
fibrous case bhefore delivery and arrives
on the market in the form the small
boy knows best.

Such, then, is a brief outline of the
growth and marketing of the cocoanut
When it reaches the manufacturer the
shell is removed and is thrown away,
and likewise the milk. The meat is
pared and is ready for the machines
through which it passes coming out in
fine thin strips. A certain amount of
sugar is added, mostly as a preserva-
tive. Next comes a drying process and
other details depending upon the manu-
facturer. Cleanliness is a watchword of
the factory and in its final state cocoa
nut of the highest quality is certainly a
delight to the housewife.

Profits Have Been Small.

It is generally admitted that the pro-
fits to the manufacturer have been
dwindling. The price to the retailer has
remained unchanged for 18 years accord-
ing to one authority, but practically
everything connected with the cost o
manufacture has increased. As stated
above, the nuts = themselves are about
twice as dear as they were a few years
ago. Labor now demands a much high
er wage, and the actual cost of operat
ing has certainly not diminished. Every-
thing has been going up except the price
to the retailer. These are the facts
that account largely for the recent ad-
vance.

Advice to Retailers.

The handling of cocoanut is a point
demanding the grocer’s careful attention.
This article should be kept cool and
dry. A place of even temperature is re
quired and an absence of moisture is
desired. A Quebec wholesale house had
placed a shipment of cocoanut in a posi-
tion where the sun glared down upon
it during a part of the day with the re-
sult that there were complaints about
the quality. The room happened to be
damp at the same time and the result
was disastrous to the quality of the
cocoanut. It should be kept away from
mustard, spices, coffees and other odor-
ous groceries like matches and coal oil,
for cocoanut is decidedly susceptible to

T T
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strong flavors. In this respect it is
even worse than butter. Dryness and
an even temperature, are the points to
be remembered.

Quality in Cocoanuts.

There is another feature worthy of
note. The grocer knows that almost
every article has several qualities. This
is true of potatoes, apples, eggs, butter
and so on. It is also true of cocoanut,
both in the raw and shredded state.
(Cocoanuts when collected may be punky
or spongy, they may be immature, they
may have been damaged in some way.
The old principle of quality applies to
this article just as it does to almost
everything else. When it is prepared
for the consumer it appears in different
forms. It may be snowy white, or
rather yellow. It may be in long
shreds, the desirable form for household

requirements, and is always to be found
in packages, or in the macaroon form
mostly used by bakers. And so it goes.
Years of careful experience are required
to produce a first-class article for the
housewife. The grocer knows that there
are different qualities and that the house-
wife will get the best results by using
cocoanut of highest quality.

What becomes of the fibrous casing,
mentioned above. To-night when you
go home you will find before the wel-
come door of your own domicile an or-
dinary doormat. In this utilitarian age
when it seems nothing is going to waste,
it has been found that the fibrous casing
of the cocoanut makes a fine line of door
mats and matting.

These facts are vouched for by a manu-
facturer who has had an experience of
twenty-five years in the business.

Wide Awake Methods of Retailing

Western Ontario Dealers Annual Fall Catalogue—Believer in
Displaying Individual or Associated Lines—Weight Guessing

Contest.

The Grocer will pay any dealer or clerk for practical items for this page

His Annual Fall Catalogue.

Hartford, Ont., Oct. 26.—B. W.
Thomas has this year again issued his
Fall bargain sale catalogue. As there is
no printing establishment here, he has
printed it himself, covers being in 2
colors. The sale days are Nov. 1, 2, and
3 and this announcement is made quite
plainly on front cover.

The catalogue is 7 x 514 inches in di-
mensions and was distributed in a large
envelope printed in blue and red with
the slogan: ‘‘Ringing in the annual fall
bargain sale, ete.”” Cut of a bell makes
this appropriate.

o

{ The Telephone.

Montreal, Oct. 26.—‘When a woman
prepares a list of groceries, calls up her
grocer and gives him her order, there is
little or no chance of salesmanship en-
tering the transaction,”’ says a local
dealer. And while the phone may be
highly regarded by the customer, the
trade are by no means a unit in approv-
ing it.”’

There seems to be an effort here on
the part of a few of the very best
groeers to bring the women to the store
as frequently as was the custom before
the phone orders became the rule.
When the customer cannot see new
goods it is mueh more difficult to sell
them to her than when she used to call
regularly and often at the store. One
prominent grocer holds the telephone
a doubtful asset to the trade. He is

now planning to lessen the tendency to
use the phone for orders.

The thought is one that grocers should
not overlook. Salesmanship and the
personality upon which it appears in its
best form are something to be consider-

ed.

Displays Lines Separately.

Quebec, Oct. 26.—A local grocer re-
cently gave an interesting talk on win-
dow display.

““The value of a window, well trim-
med as a selling agent is not questioned
by any dealer who has studied the mat-
ter. However, there are good and bad
methods of window display.

‘“The window with a number of lines
jumbled together fails in 'it’s purpose.
It does not attract attention. While it
is best to show only one line at a time,
the small merchant cannot afford this
nor has he generally a large enough
stock of any one line to make a fittie
display. I am in the same positief, I
overcome it by showing associated lines
at the one time, and separating them
as far as possible. That is, T do not
pile one line upon another but show
each one separately, preferably raised
slightly on some manuer of pedestal
above the window floor. 1In showing
fruit, for instance, T separate the vari-
eties by showing each individual line in
a faney basket.”’

Ham Guessing Contest.

Ripley, Ont., Oct. 26.—Charles Pollock
recently held a guessing competition on
the weight of a ham. Fifty persons
competed for the prize, which was a
large ham. Rev. W. - A. Bremner was
the nearest to the exact weight, and ba-
con became the favorite dish at the
manse for a time.

CARTOON TALKS ON SERVICE

Scooping something that has been spiHed on the counter into the paper bag is
not the height of cleanliness. Sanitary methods are absolutely neces-

sary in the modern store of to-day.
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Lesson 6--Short Course inCard Writing

The Brush Stroke Roman, One of the Most Speedy Styles of Letter in Practical
Use—Sample Card Introducing Simple Form of Decoration — The Edwards

Short-Cut Course.

I'his style of lettering, the brush
stro' e Roman, is considered one of the
most speedily-made styles used to-day
in modern card-writing. The slant style,
which will be taught in a few lessons
farther on, is the speediest, as the for-
ward slant of the strokes has a decid-
ed tendency to promote greater speed
This lettering was executed with a
No. 7 red sable brush (ip albata), the
corner of the brush being used to make
the fine lines and the width for the
strokes

Correct Use of Brush.

Don’t try to just touch gne corner ol
the brush to the card. Draw the brush
tlat and use it as we have already indi-
cated in previous lessons, and as shown
in the corner picture on the lesson
chart, but instead of using the T square,
except for very long strokes, let the
hand rest as shown in the picture at
the upper leit-hand corner and draw
the brush (edgewise) from top to bot-
tom by simply resting fingers very light-
ly.

Practice this stroke steadily for a
while and you will find it comparative
ly easy. If you do not accomplish the
results desired at first, try again and
again. The hardest stroke of all, which
you will come in contact with in this
lesson, is the small horizontal stroke,
as stroke 3 in A, stroke 1 in T, stroke
2 in I, and so on, but if you would
persevere, always rememher that the
edge of the brush is used for the fipe
line and that you press it according to
the width stroke you desire. The heav-
ier vou rest the brush the broader
stroe vou get, no matter whether it
is the edge or width of the hrush vou

By J. C. Edwards. Copyright, Canada, 1911.

How to Add the Spurs.

There is one point in this lettering
that the student will find quite hard to
master at first, and that is the adding
of the spurs to a fine line in such let-
ters as A, NN M, V, W, X and Y. The
corner of the brush alone being used
(not the whole stroke, except for the
horizontal stroke, as No. 5 in A and
others).

In the letter A you commence to add
the sours with No. 4, using the left-
hand corner of the brush and without
lifting it from the card, draw the
brush edcewise, as indicated by stroke
5, and finish up with the right-hand
corner of the brush with stroke 6.

The addition of spurs to the broad
stroke is comparatively easy, as the
whole brush is used without danger of
covering the edge with the opposite
side of the hrush that is not actually
in use. In the letter B you will find
with practice that you can accomplish
great accurgcy as well as speed. This
also annlics to such letters as P and

‘hey heing composed of practically
the same strokes as the B. The P is
is really the first stroke of the B, with
an enlarged second stroke: the R is a
P with the addition of the No. 3 stroke,
which may he made as shown in the
plate or a straight stroke hrought down
on a slant and finished with spurs. The
other letters are easily understood by

neat ornamentation.

A show card showing simple but efiec-
tive use of brush stroke Roman and

Showing position of brush in hapd while

close examipation of the plate. The
finished card illustrated here is g hali-
sheet (22x28 inches) and lettered en-
tirely in brush stroke Roman capitals

Simple Form of Decoration.

The display line, “WALLPAPER,”
is brought out more prominently by be-
ing shaded with a left-hand lower shade
of grey; the reader is underlined with
broad strokes of grey. We are here in-
troducing the first and most simple
form of decoration. The effect being ac-
complished by pasting a section of foli-
age cut from wallpaper, on one corner
of the card and breaking the line border
This is easily executed and adds great-
ly to the appearance of a window card
(not for interior display purposes).

The display line is lettered over it,
giving the whole a more real pointed ef-
fect, which is, of course, desirable. The
same brush was used for all the letter-
ing on this card; the top line was made
with two strokes of the brush for the
wide parts of the letters.

Try one of these cards, using any
kind of an illustration or flower you
wish, as long as it is in keeping with
the inscription.

For any further information re the
lesson or about brushes, outfits, etc,
write to J. C. Edwards, the author,
care MacLean Pub. Co., or to The Ca-
nadian Grocer

lettering.
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This plate is illustrative of the brush stroke Roman letter. For full instructions see accompanying article by J. C.
: Edwards. Sl
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FALL CAMPAIGN NUMBER.

Our next issue will be our big Fall Campaign number.
Special efforts have been made to produce a bright, prae-
tical issue, and one which dealers will keep on file for
future reference. It will contain an unusually large num-
ber of advertisements, and therefore as a direetory will
be invaluable to the trade.

The editorial matter will consist of actual methods in

use by Canadian dealers for inereasing fall, Christmas
and winter trade, looking after various departments,

delivery, ete.

See that you get your next week’s copy. It may be
a little late, but you should reeeive it shortly after day
of publication, Nov. 3.

—i—
WESTERN WHEAT CROP SITUATION.

Considerable speculation has been roused as regards
the exient of damage done to the growing erop in the
West during the last few weeks, owing to the severe wet
weather, which has delayed threshing operations to such
an extent that at the present time only 50 per cent. is
completed in Manitoba, 10 to 15 per cent. in Saskatehe-
wan aind 20 per eent. in Alberta.

So far the most reliable figures which can be received
show an estimated loss of 8,925,000 bushels of wheat,
47,980,000 bushels of oats and 1,200,000 bushels of flax.
Barley remains unchanged.

The former estimate, from which this estimate was
made, during the last week in August showed a total
vield of 178,650,000 bushels for wheat. Apart from this
loss in yield, the depreciation of grade is a serious factor,
and of the three provinces Manitoba is the safest. Not
the wet weather delaying harvesting, but men
are also scarce, and farmers in the neighborhood make up
the threshing gangs.

'vlll‘\ 1s
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NEWS OF ADVANCING BROOM MARKET.

Some complaints have been made by retailers that they
knew nothing of conditions affecting brooms until prices
liad been raised to a high figure.

The Canadian Grocer has heen giving to its readers the
conditions of the broom and broom corn market, as any
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features bearing on it arose. The ecareful reader will
have noted this, and will probably have benefited by
getting in on brooms when they were considerably below
the present prices.

In the markets of Sept. 22, the first news of the rising
market was given to readers. On Sept. 29 not only was
the broom situation dealt with in our general markets,
but a good-sized editorial on that date forewarned the
grocers of Canada on what they eould expeet. The last
sentence said: ‘‘Conditions would indicate a eontinued
strong market on brooms.’”” Thus was the reader sup-
plied with knowledge that if acted upon meant dollars
and cents to him.

Sinee then, the issues of Oect. 6, 13 and 20 have all
made reference to the situation, which could not be taken
by readers to mean anything but a strong market. Such
is found to be true, and those who have kept in touch
with the situation have benefited.

il

MAKE AN EXTRA EFFORT.

Grocers should make a decided effort to profit by
Thanksgiving Day and Hallowe’en coming together. It
is not only a season of re-unions, but of home parties,
socials and friendly gatherings. Nuts, oranges, grapes,
apples, confectionery, besides pickles, jams, jellies, and
a host of goods that will be asked for.

The last Saturday in Oectober is going to be one of
the busiest days in the year, and to get the most from
the natural demand, there should be an effort to attract
attention and business. Windows and interiors should be
appropriately arranged, and the store should be given a
festive appearance.

Cast a herring to eateh a salmon is often a good
business motto.

_+_
VALUE OF ADVERTISING.

An Ontario farmer had an orchard which yearly pro-
duced a large volume of apples. He had been each year
selling them to a certain apple dealer as they stood on
the trees. He had to take just about what that dealer
offered him, as he was the only man who approached him
to buy.

Suddenly the idea dawned on him that probably if
cther buyers knew what he had to offer he would be able
to get a larger figure.

With this in view, he had ecireulars printed and sent
to a number of buyers, telling him what he had
to offer, and soliciting their bids.

That farmer with the increased price he received for
his apples over the previous year, figured that the invest-
ment in the advertising brought him just 5,000 per cent.
dividend.

This is just another proof of the value of advertising.
The groecer ecannot expeet the amount of returns on his
advertising to be quite as large as this in pereentage, but
he will certainly find that it pays to let the people know
what he has to sell. -

el

RETAINING PUBLIC CONFIDENCE.

A merchant the other day promised to deliver some
goods bhefore a certain hour. He failed to keep his
promise. The ecustomer’s confidence in him deereased.
Next time that eustomer will probably go to Jones, on
whom she ecan depend.

Ti:e same merchant recommended a certain brand of
preserved fruit as of the best quality. The customer
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found it was not the best, but about the worst she had
purchased in years.

The next time he recommends an article, she will
probably not believe him, whether he tells the truth or
not. Thus he proceeds to destroy his customer’s confi-
dence in him.

A merchant must keep faith with his customers if he
wishes to succeed. A man who does not live up to his
promises or statements eannot maintain the confidence
of his customers, and without their confidence, business
cannot be expected to increase or even maintain its
present standard. It will show a gradual decrease as
custorners’ confidenee in him dwindles. As far as lies in
his power, every effort must be put forth to make good
ever) single promise or statement made by a merchant.
Unless he does, success is eertainly difficult.

e

LOSS OF A GOOD CUSTOMER.

In a Canadian city, a woman customer, settling up her
summer account with the groecer, wrote: ‘‘Herewith
is the amount of your account as rendered. 1 think, how-
ever, you have been charging me rather high prices on
some goods.”’

The grocer, on receiving this hint of overcharge from
his customer went into a rage and answered: ** You had
better find some place else to deal if you think I am over-
charging you.”” Of course, that is exactly what the ecus-
tomer did when she received the note.

Did this groeer act just in the best manner in this
case? It was certainly not to the good of his business
anyway, for the customer, if she had not received his re-
ply, would have continued to deal at his store, as she had
undoubtedly received good serviee and good goods. The
letter, of course, was in a certain manner a charge against
his honesty and he refuted it by showing that he could
do without her trade, and it no doubt appeased his anger
somewhat. '

Nevertheless, considering the matter seriously, it
would have been better not to have glaringly displayed
his anger. The dealer is in business to do as much trade
as possible and it is well that he handle these questions
tactfully. Perhaps, it would have been best to have
allowed the matter to drop without any comment. If he
felt he should try to convinee the customer that his
prices were reasonable, he might have at least done so
diplomatieally. He might have explained to her that in
comparing prices, she consider the quality of the goods;
that he made a special effort to give the best goods and
service possible. He was in reality not charging too
much for the goods and serviece supplied. If he had ex-
plained this, he would likely still be receiving the trade
which amounted to an appreciable figure.

e

CARE OF FIXTURES.

Most fixtures in the grocery stores to-day are sub-
stantially made. It is essential that the manufacturer
put an article of the best quality on the market if he
hopes to make a success. They are so constructed that
they will with proper use last indefinitely. They must,
however, he given some care.

Many of these fixtures are put fogether in such a way
that with use will become loosened. They should imme-
diately be tightened, if the life of the fixture is to be
made as long as possible. Some portion of a fixture
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may get out of place or some part of it slightly damaged.
The best time to give attention to these things is just as
soon as noticed. If left, the damage will probably be-
come much greater. It only requires a moment or so, and
does much to prolong the life of a machine.

If there is any portion of a counter fixture that will
move, there are some clerks who take partieular enjoy-
ment in monkeying with it, generally to its depreciation.
This is not what the fixture was made for, and should
not be played with in this way. Manufacturers are some-
times blamed for poor fixtures, when the employes are
at fault in not handling them properly.

+
SALESMANSHIP NIPPED IN THE BUD.

A case of salesmanship nipped in the bud was re-
lated to the writer the other day by a elerk in a grocery
store.

A new delivery boy had been envaged. He was a
hustler, and while on the route tried to seeure any orders
possible. The second day he came in as if he were proud
of what he had done. *“*Mrs. Jones wants me to bring
her up two cans of tomatoes,”” he said.

““We can’t be running up there with two cans of

’

tomatoes,”” gruftly replied the proprietor, who was out

of sorts that day. **Why can’t she order all she wants
at once?”’

The young delivery man was taken back. He ex-
peeted that, being able to sell some goods, he would be
praised, instead of meeting with such a reception. After
closing-up time, he took the tomatoes up to Mrs. Jones.
as he had promised, but his zecal to secure additional
orders for his employer had disappeared.

Thus had the proprietor erushed the awmbition of a
budding salesman, and at the same time caused direct
loss to himselt. Words should be cavefully cousidered
before they are spoken, especially when the temper is
ruftled or aroused.

ey

THE FUTURE AND THE DRUMMER.

American and English contemporaries are having a
great deal to say just now about the commercial travelers,
some urging that his day of usefulness is past, others
sayving a word in his defence. There seems to be a cer-
tain amount of ground for both contentions.

At present there arve travelers calling upon the mer-
chants who really have little of value to show. They are
working on eommission pure and simple, and are trying
to sell something which is at best only a fad. They are
worrying the merchant, and blocking the way for the
legitimate traveler who represenis some house which
has goods of value to sell.

The day of these travelers has uot passed. They
will likely be used more and more. They advertise goods
as well as actually sell them. They give the retailers sell-
ing ideas, as these could not be given by ecirculars. They
answer q'uestiun.\. meeting the need of each customer.

A good staff of road men means much to a firm. They
stimulate trade and get the company well known. In-
deed there are many dealers who come to respect a whole-
sale house by learning to respect the man who travels
for it.

No, the drummer has not lost his usefulness. It is only
the counterfeit drummer who has made himself unpopular.

33

L IO =




|

THE CANADIAN GROCER

Looks Like a Mercantile Gold Mine

Retail Business With a 6.63 Per Cent. Expense and Net Profit
of 11 Per Cent.—The Normal Gross Earning Placed at 25
Per Cent.—More Light on a Previous Financial Statement.

*By Henry Johnson, Jr.

On Sept. 15 I reviewed a statement
which seemed really too good to be true
so | asked my correspondent for further
details, and 1 have them now as fol-
lows :

I-ditor Canadian Grocer,—

GGentlemen :—We note in your last is-
sue of The Canadian Grocer our state-
ment sent you recently for your criti-
cism and note that your Store Manage
editor wants more information,
which we are pleased to give herewith.

“We enclose our balance sheet, invent-
ory taken .July 1st, 1911. In explana-
tion of some of the accounts, beg to
state : Store building is net cost after
allowing due rent per year ; Telephone
Stock is cost of line—our investment in
same ; Personal Accounts of $4,051.83 is
what our customers owe us. This gen-
erally extends from April 1st to Decem-
ber 1st following ; the item of Foreign
Personal Accounts, $1,891.43, is amount

ment

of outside accounts due us for wood,
and are paid promptly when due. Now
regarding the Jl.oss & Gain Account,
wish to explain as follows: The Sus-
pense Account is lost customers that
failed to pay, and is considered lost

Telephone account is telephone rent over
lines other than in what we are inter
ested. The FExpense account includes
salaries, stationery, light, fuel, dona-
tions, and all other charges not includ
ed in the other accounts. Furniture and
Fixtures is depreciation in value. In-
ventory July 1st, 1910, was $5,600 ;
amount due us on personal accounts was
$3,723.45, which wis paid by April 1st,
1911. We do a large credit business as
we are in the timber and the farmers
here make wood along in the spring and
summer and begin to haul the wood in
the fall and mainly in the winter, and
in this way pay up their store bills, and
as a rule pay up by April 1st each year
for bill contracted for from spring
previous.
Nearby Competition.

““We trust you will understand how
our business is run here and bear in
mind we have neighboring towns to
compete with -that practically do busi-
ness on a cash bhasis, hence we are not
getting fancy prices. We of course are
aware that we do a large bhusiness with
small help, and the writer thinks he has

*The writer of this article is one of the
most successful dealers on the continent. He
bas spent almost 30 years in the retall gro-
cery business and is well equip to answer

questions and smoeth out 4l ties with
which others may have met.

a system that is hard to beat in rum-
ning this store with little help.

Please answer through your paper as
before. Thanking you for your kind at-
tention to this matter,

Yours very truly, C.M.S.
Sept. 22, 1911. .

P.S—We have not included interest on
the investment which, on July l1st,
1910, was, in round numbers, $20,300

This is the accompanying statement :
RESOURCES.

Real Estate, Timber Land .....$ 2,800.00
Cash on hand and bank . 2,510.10
Bills Receivable (Good) 2,294.55
Bank Stock ... .. S\ e E 300.00
Furniture and Fixtures 150.00
Store Building ... ... ... ... ... 1,260.00
Telephone Stock 36.77

Personal Ac., due us (Good)... 4,051.83
(Begin 4-1-11 ; run to 12-1-11)

Persona! Accounts, Foreign 1,891.43
Wood on hand, Inventory .. 3,675.22
Merchandise, Inventory ... ... 5,700.00

$24,667.90

LIABILITIES.

Amount due on Bark 14.50
Owe on personal ac., not due... 685.20
Capital ... ... i e sit v IR
Loss and Gain Account 3,968.20

$24 667.90

In some respects this statement serves
to ohscure more than elucidate matters
For example :

The item of Store Building is so ac-
counted for as to leave its status in
doubt. Did it cost $1,260 to build ? If
so, what kind of building can it be ? Or
have they credited against it, as an in-
vestment, a liberal rental which rental
has covered all charges, including inter-
est, and operated to reduce the invest-
ment besides ? It were much better to
give the cost of the building and the
ground under it, and hold it as a re-
source at a fair value, crediting any sur-
plus to Loss & Gain; because this
method would more correctly show the
status of the assets.

The Doubtful Accounts.

Suspense account nowhere appears in
either statement. If it be a temporary
method of carrying doubtful accounts for
a period or permanently, so that unex-
pected payments may be credited there-
on and so get into Loss and Gain, the
idea is a good one. Perhaps this is the

reason why it does not appear. It cer-
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tainly should not appear, if this is its
character, because it presently is not a
resource. The practice of boldly wiping

out doubtful accounts is
management.

Furniture and Fixtures is said to be
depreciation in value ; but I cannot make
that jibe. In the previous statement
Depreciation of $500 was taken from the
stock inventory, making the net $5,700
apparently very conservative. If the
one item of F. & F., $150 is deprecia
tion, then it cannot properly go under
Resources. What should appear there
under F. & F. is the present fair value
of the business equipment. Is that not
correct—or do T not get the right idea ?

the best of

Phenomenal Net Profits.

All these points are, however, of com
comparatively minor importance. The
great, big fact is, that these people are
operating on a phenomenally light ex-
pense and making net profits which 1
have never known to be equalled any
where in this line of husiness. The en
tire capital is turned 1} times annually
including every item of ownership and
investment. The working capital is
turned only 1} times, hut the very light
expense and the fine average margin,
considering light expense, ofisets this
slow overturn. The expense of 6.63 per
cent. remains a marvel, and the net 11}
per cent. stands as monumental in its
significance. The net annual gain on the
investment is 25 per cent., which is
surely good enough for anybody.

This writer is surely correct in think
ing he has a system that is ‘“hard to
beat.” Indeed it is, and he may well be
proud of it. He may he a bit backward
in the matter of lucid statement, but he
sure knows how to handle things to
earn a fine profit. I have nothing what-
ever to suggest for the improvement of
this business, but frankly take off my
hat to the management thereof. I wish
I knew how to do even nearly as well in
the way of net profits and light ex-
penses. If T could figure out that way
in my business, with my 5 2-3 times
overturn, I should show about 100 per
cent. on my invested capital every year

Twenty-Five Per Cent. Normal.

The lesson may be here : That the re-
tail business may be likened to the
bond business in that, one way or an
other, it works out about the same. In-
vestments in bonds and, in fact, all se-
curities, works out to about 4} per
cent. That is to say that, over a long
period of years, if one seems to earn a
higher rate, his losses will reduce his
average to 4} per cent. If he wants ab-
solute security, he must be content with
4} per cent. to begin with. So, too, 25

(Concluded on page 39.)
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Latest Review of the Grocery Markets

Various Lines of Dried Fruits are Now on Canadian Markets — Large Sized
Prungs Scarce—Firmness Still Present in Rice—Markets in Producing Sections
at High Level—Strength Still in Coffee—Spot Tomatoes Held at High Price.

QUEBEC MARKETS.

POINTERS—

Manila paper.—Down to 23c.

Cofiee.—Price is higher.

Dried Fruits.—New prices quoted.

Brazil Nuts.—Up 14 cents,

Rice.—Firm at advance.

Montreal, Oct. 26.—Seasgnable business
is booming, and the prospects for a good
fall and Christmas trade are glowing.
Such are the opinions rather freely ex-
pressed by those in 3 position “to know
the trend of affairs, and to gauge to a
certain extent the outlgok for the near
future. Prices are generally firm and
arc by no means low, but withal there
i1s a feeling of security, based upon the
prosperity of the country, that is taken
as a bhasis for splendld business. Just
now things are brisk and bright, and the
season is only beginning. While this
satisfaction and hopefulness reigns am-
ong the wholesale trade, it may be
safely taken for granted that the re-
tailers are in a similar position.

Sugar.—The market remains steady
with a fair demand. It is out of the
question to estimate the next move-
ment. Opinion is divided. High prices
have held for quite a time, and a re-
duction would be welcomed by many
heavy users of sugars. The falling oft
in demand may result in easier prices,
but the principal conditions in the prim-
ary markets have not heen extensively
changed.

ANANARANNAROCHRANORARNNARN
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Syrups and Molasses.—The demand for
syrups and fancy molasses has oecn en-
couraging and for the former especial-
ly therc should be a good seasonable
enquiry. This is the beginning of the
period when syrups are in particularly
good demand, and special efiorts to get
new trade will surely be eflective.

* 20b. % fdoz v I i zgg_

Dried Fruits.—Jobbers are now offer-
ing new prunes, Valencia raisins, and
some currants. These goods have ar-
rived at an opportune time, for already
there is a demand ior dried fruits, and
it should be only a short time until
the season reaches its height. A glance
at the appended list will show that
the larger prunes are quoted at a high
price, just as intimated some time jgo.
The smaller sizes are more plentiful, and
are a little easier. The market as a
whole, however, is firm.

New figs by direct steamer will be
here next week. The price is firm. Re-
tailers report a good demand for the
supplies they received by express some
time ago. Malaga table raisins are a
little higher than formerly. Valencias
are likewise rather firm. New dates
will not be here until some time next
month, and according to reports will
be higher in price. The Persian date crop
was short and the existing international
troubles have increased insurance risks
with the result that freight rates are
higher. Nothing has occurred to relieve
the general firmness in dried fruits and
nothing of that nature is now expected.
Hallowe’en dates are quoted at old
prices, and the earliest arrivals at
open prices. One jobber remarked that
the open quotations are the highest he
has seen in many years.

Evaporated apricots......ov eveiiniiiiiannas 024
Evaporated apples .... Dora &5 013
Evaporated peaches..... 018
Currants, fine filiatras, per 007}
o . “elean 0 08
i 11b. packages, fine filiatras, 0 N8}
o Patras, perlb...... 009
” Vostizzas, per | n 10‘
Dates,'1-1b. packages.... 008
Dater, Hallowee, loose 0 07}
L s R T S AR : on
Figs, 8 crown. .. 0 09} 0 10 Fiq-. 8 crown. ..0 12 013
Figs, 4 crown .. 0 093 0 103 “ 9crown... 014 015
‘* Berown 01 011}
(Glove boxes, 16-0z., per hox.. n 11&
Glove boxes, 10-0z., per box. 07}
Prune:— i
013
012
011"
010
0 09
oros_
Raisins— S
Oholoe seedad ralsing....... oocoveer srvenn on
a fanoy seeded, 1-1b. pkgs.......... 010
- loose musoatels, S-orcwn, per Ib... 008
4 o 4-crown, per 1b. 009
Beleot raisins, 7-1b. box, per box.... ..... n 83}
Malags table raising, clusters, per box .. 575

35

Malaga table raisins, clusters, per} b
Valencia, fine off sulk,aper lg...‘. . »ox (l) 32
:: selecy, perlb................ 0 07}
4-crown layers, per Ib. 0074 0073

Nuts.—The market has a firm tone, al-
though of new stocks there is not a
great deal of information at hand. Re
ports from producing centres show that
prices will likely rule high
In shell—

A e L R ORI e 4 || 017
Filberts, Bicily, per Ib. . .. .0 lit 8 183:
o Baroelona, per 1b. . dsne 2D
Tarragona Almonds, per 1b 013 018
deuu.“(]renoblu: perlb. 018 019
= goarl;]bou. pelrblb. 015 018
il;ellod— 8, per .oes 01}
monds, $-crown selected, perlb...........
“ $-crown et P . 8% 3%
“  gorown “ s 1031 033
ot (in bags), standards per Ib. .027 028
Ouhov'-.. e B S S R e S .015 n17
Valencia shelled almonds...... .... ......... 040 042
Peanutsa—
Aﬂé:;icln—
n, roasted.
Ooon. greer:. . . : g &? g
Diamond G, roasted. 010 010§
Diamond G, green. 008 009
Bon Ton, roasted. . 0 123 0 13;
Bon Ton, green. 011 0 lli
Sun, roasted. ... 011
0N, QIR . o vainsiiniisae 010
g?‘nhh, No.l.., 0132
rginis, No. 1...... 015
Pecans, 3 crown, per Ib. . 018
Pecans, jumbo. 023
Pistachios, perlb 075
W Borae
rdeaux halves
Brokens. . .. . & g zg g g;i

Rice.—Yet another instance of high
prices, giving business a new impetus, is
found in recent transactions in rice.
The demand for rice this fall has been
fifty per cent. heavier than during the
same period last year. Prices are very
much higher, and vet it is a fact that
business shows a hig improvement. The
market is firm, primary market condi-
tions remaining unchanged, if not firm-
er. Tt seems to be generally held that
prices will go hicher, as there are no
indication of relief in the districts of
production.

Rangoons—
Rice, grade B, bags, 257 1bs... ........... «eer 355 865
o £ G (3] | TR .« 355 366
oo i = 50 1hs . 3658 36%
e o ockets, 27 1bs 3Ff6 375
B (Spnukolm 123 1hs....... .38 39
T ‘0.0, bags, 250 1bs... . 345 355
ol i o 100 1bs, .345 355
P “ ’ £0 1bs. .345 355
. pockets, 25 Ths .3%5 365
g i 1 pockets, 12} | 360 370
Fancy Patna-
Patna polished... 395
g ear 420
Tmperial Glac 470
G SpRekle . e o 480
Japans—
OEpstall’ | oo sonibais sons aemaiees oonvon it Pt g 515
Snow...... 525
Tce Dips.... 5 40
Caroling Heed 6 65
Brown 8Sago, b LS 0 06
Tapiooa, medium pearl, 1b.,... . 0 07
Seod, 1b 2iousieisns : 0 08}

Teas.—The market for .Japan teas
still remains high and firm. Several
shipments of better grade which were
intended for Canada, have diverted to
the United States, where they will
meet a higher market, realizing fully
ten per cent. more than in Canada,




B

The United

THE

States markets are very
short of .Japan teas, as also desirable
China green teas. A review of the In-

dian market for last month, remarks
that some falling off in quality was
noticeable The choicest lots were

therefore keenly competed for apd re-
alized top prices, as it is felt that the
tendency of the quality will he down-
ward to the end of the season. It is
of interest to note that the shipments
from Calcutta to the United Kingdom
from April Ist to September 30, were
42,677,000 against 87,348,000
Common Ceylons show-
ed a poorer quality at times than the
carly autumn, and
illing to operate ex-
cept at a decided reduction

pounds,

pounds in 1910

average for the
buyers seemed unw

Japaus
Cholcest. . wowsewmsnnrss I L B
EIIED oo 000 iconrivsniesnns anssssvnss BEANICINNEE
Fine b 08 0835
Medium . . shens .. 025 0 2
Good common,........ L0201 024
SOBMBRNNE < » o5 6060 50000 017 o3
Ceylon— Broken Orange Pekoe .02 04
Pekoes .. KSie b R .00 02
Pekoe sou«.hunp =R 'y 1} 022
India- Pekoe Bouchongs . K 019 ¢ %
Ceylon greens — Young Hyy)m . 0% 025
Hyson R 03
Hunpovden 019 035
China greens Pmu-m) .;uw.uwd-—v low arade. 0 14 01s
pesleaf.. 020 030
e pinhead. 0830 0 5

Cofice —The

tainly

situation is cer
trade. Not
quite two weeks ago, medium and low
grade world’s
advanced a cent a pound, and the bet

present
vexatious to the
cofices in the markets
ter grades responded in sympathy to a
local cofiee

remarks that there are pronounc-
ed indications that still higher

greater or less extent A
house
figures
October flow-
reported as comparatively poor,

may he reached, “‘as the
ering is
and with bad weather 2conditions less
than the average crop is predicted.””
That, however, is onlv one
tributing to this period of artificial
prices, but it helps the bhig ‘interests,
with whom the Brazilian Government
is in league, to keep
of the market. znd

factor con

abhsolute control
although there is
sight for the world’s
requirements, we see no immediate pros
pect of relief from the
conditions

ample cpfiee in

present fictitious
Prices are almost up to the
highest point reached in thirty vears,
and these 1ay

interests

he surpassed, as the hig
force
From the

seem  determined to

prices to the utmost limit

viewpoint of most cofiee dealers, such
control of the market seems piratical,
but whether it is called piracy or con

spiracy
least

does not help matters in the

Valgrization was introduced at a time
when there was z; overproduction of
cofiee. Tt was intended as a relief to
the planters and traders when prices
where too low The governments of
Sao Paulo and Rio .Janeiro bhorrowed
money to huy up coffee and put restric
tion upon its export. Now the tables

are turned znd there is an underproduc-
tion

CANADIAN GROCER

One can make a good guess as to
whom the valorization scheme is bene-
fiting most.

028  Banwos......... 020 022
018 Maracaibo..... 023 026
025

Spices.—Fair business is reported, with

the market steady.

Per Ib Per Ib
Allspice » 013 018 (;mler whole.. 017 030
Cinnamon, wholed 16 0 18 Cochin 0 17 g'ég

C lu\.eﬁ, whole... 0 28
ground.. ¢ 21
Cream of tartar 025 0 32

0
xrulund 015 g 19 Mace
0

Peppers, b
Peppers, white. 0 22 0 27

Beans.—Jobhers are quoting $2.40 for
white beans, with a good demand felt.

Manila paper is now quoted at 23
cents a pound, as the result of com-
petition with a new make that has met

with some success

Canned Goods.

Montreal.—There is nothing very new
to report in canned goods this week.
One house reported a complete delivery
of tomatoes, evidently desiring to fur-
ther the goodwill of their customers, by
thus filling their orders completely. Of
course, they had to go outside for sup-
plies, possibly being among those who
were reported purchasers in Maryland
marxkets. There is a good demand for
canned goods, but there is no particular
feature this week

FRUITS Group A
2's - Cherries, Llack, pitted, heavy syrup.... 1 93 195
2's Cherries, black, not pitted, heavy syrup 1 52 18%
2% Cherries, red, pitted, heavy syrup..... 92 95
2's -Cherries, red, not pitted, heavy syrup.. 1 52 55
Gal. —Cherries, re-l pitted. . t2 55

Gal. - Cherries, red, not pnled o ®
2'n - Cherries, white, pitted, heavy sy
%' Cherries, white, not pitted, heavy »)rup
2's -Currants, black, heavy syrup
28— Ourrants, black, preserved
Gal.—Ourrants, black, standard
Gal. - Currants, black, solid pack ...
2's —Ourrants, red, heavy syrup RESTATNIY
¥s Currants, red, preserved.... .
Gal.—Currants, red, standard ...
Gal. — Currants, red, solid pack
2's Gooseberries heavy syrup..
Gal —Gooseberries, standard
25 - Lawtonberries (blackberries), h syrup..
2's - Lawtonberries, preserved .
Gal —Lawtonberries, standard . . esvases
s Pineapple, sliced, heavy Ayrup“.. .

2's - Pincapple, grated, heavy syrup .
2s Pineapple, whole, heavy syrup
3's - Pinsapple, whole, heavy sy up
2'x —Raspberries, black, heavy syrup
2%  Raspberries, black, preserved
Gal. - Raspberries, black, standard .. ......
Gal —Raspherries, black, solid pack

25  Raspherries, red, h.--vy syrup
2's - Raspberries, red, preserved
Gsl. - Raspberries, red, standard . ., .
Gal. - Raspherries, red, solid pu.k Sehuas vhun

LBB8RE:

o~

BRNITNRSAEBBRSSINLES

2's - Rhubarb, preserved .. ..,. 56
K's Rhuh.rh, pri ! 30
Gal.—Rhubarh, 524
2% Btrawberri 25
s Strawberri 4 5

Gal —Btrawberries. standard
Gal  Strawberries, solid pack
38 Apples, standard
3's—Apples, preserved

Gal Apples, standard

Gal - Apples, preserved

2's- Blueberries, (huckleberries) standard
2's - Blueberries, (hucklel erries) preserved
Gal— Blueberries, (huckleberries) standard
28 —-Gooseberries, preserved

Gal - Gooseberries, solid pack

2'»—Grapes, white Niagara, preserved

Gal -Grapes, white Niawars, standard
25 Peaches white heavy syrup

24's - Peaches, white heavy syrup

3's Peaches, white heavy syrup

14's - Peaches, yollow flats. heavy syrup
25 Peaches, yellow flats, heavy syrup
%%'s Peaches, yellow fiatx, heavy syrup

3's Peachés, yellow flats, heavy syrup

3's - Peaches, whole, yellow heavy syrup
3's - Peaches, pie, not peeled
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« Gal. ple lr'ml n-mru-d sdd S p.c
2« Pears, Bartle l.t heavy syrup
245 Pears, Hnnl\-((. heavy sprup

36

=8

3's—Pears, Bartlett, beavysyrup...................
2's —Pears, Flemish Beauty, heavy syrup. .
2’ l'uu, Flemish Beauty, heavy Iyrup
3's—Pears, Flemish Beaut heuvy syrup.
2's —Pears, light syrup, glo! e .
3's—Pears, light syrup, 'lnm
38— l'uu, pie, not peeled. .
3s—Pears, pie, peeled
P pie, peeled. ..
pie, not peeled. .......
amson, light syrup. ...
3s—Plums, Damson, light syrup
—Plums, Damson, heavy syrup.
3's—Plums, Damson, heavy sym|u TSR S
Gal—Plums, Damson standard............. ......
2's—Plums, egg, heavy syrup. . g
24's—Plums, egg, heavy urup ,,,,,, SRS
3's—Plums, egg, heavy syrup.... SRR
2 n Pluml. green gage, light n)mp NS e
—Plums green gage, heavy syrup. .
Bn Plums, green gage, standard. . ..
Gal —Plums green gage, standard. .
2's— Plums, Lombard h.ht syrup.. =T
3's—Plums, Lombard, light ly'up. e
2's - Plums, Lombard, heavy syrup. ...
3's—Plums, Lombard, heavy syrup b RS
Gal- Plums, Lombard, standard...................

Olover Leaf and Horseshoe brands salmon—
1-1b. talls, per dozen
'lb flats, per dozen. . oo

ib. fiate, per dozen. . . 250

After December 15t price- advance 2} cente per dozen.

Other salmon—all talls—

Red Bockeye, per doz . a 22 2385
Red Bpring, per doz. 300 210

180 19
12 135

Oohoes, per doz ... .
Pinks, per doz.............
bste
.90 l!.t‘ 1-1b. talls dozen, $4.50, $4.75
-1b. flate, dozen, $5.00, $5.10.

ot ot B3 ot 0 ok Bt o ok et B B3 DD B 0D

0 b bt et
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,-lh E._u. dozen,

Canadian sardines, per case......... P S 326 350
Tmported sardines, per case RIS R 7 60 26 00
S

TORONTO.—There are no particular

other than those in evidence
to be reported this week. Tt
can be said that the general tone of the
market is steady and prices are well
maintained.

From $1.60 to $1.75 per doz. is being
quoted for spot tomatoes, but with re-
tailers having just received their sea-
son’s supply, there are but few pur-
chases. Indeed wholesalers just at the
present have few to offer. Gallon to-
matoes are quoted at $4.50 to $4.80.

Inquiry among retailers brings out the
fact that already a good demand for
:anned goods is being found. With
prices in a number of ecases high, eon-
sumption is aecordingly smaller than-it
would be under lower market conditions,
but it is trne that consumption as a
whole is on the inerease.

features,
hefore,

New pack salmon is coming forward.
Based on what he got compared with
the amount he wanted, one wholesaler
says he only received 25 per cent. de-
livery of sockeye. Of eohoes, 50 per
cent. was recived and a full delivery of
humpbacks. With sockeyes af
high figure, a heavier demand
thrown on the other lines, and the gen-
eral opinion is that a strong market ean
be expected in the lower grades.

It is reported that the supply of
lobsters is not all that could be desired.
Last year there was a considerable
period during which the market was
bare. Some dealers

sueh a
will be

expect the same
thing this year.
FRUITS Group A
e e O e P SO 10
3s—Apples, preserved. ... ... $o sy 180

Gal Dpten, sbandard. ....o.co0000s consoesis

2s Blueberries (huckleberries) standard ...
Gal - Blueberries (huckleherries) standard .. .....
28 - Gooseberries preserved SR
Gal Gooseberries, solid pack .

2 »—Grapes, white Niagara, preu
(1al -Grapes, white Niagara stendard ..
2's—Peaches, white heavy syru ¥
38 Peaches, white heavy syrup .
14's - Peaches, yellow flats, heavysyrop ...........

D e LD OB B O L
5ERISESBIBR



SnsLes8Ls:

gt T aomne
KBS 285

®

Fes
s

&
=7
>

HEBRSBSLIRS

2's —Peaches, yellow flats, heavy syrup ..
¥'s—Peaches, yellow tlats, heavy syrup.
3'< Peaches, whole ynlluw heavy syrup .
3's—Peaches, pie, not peeled.......
3's—Peaches, pie, weeled ......
Gal—Peaches, pe, not peeled .
Gal - Peaches, pie, peeled
2's—Pears, heavy syrup ......
3s—Pears heavy syrup......
2's—Pears, light syrap, globe
3's—Pears, light syrup, globe
3's-Pears, pie, not. peel
3's—Pears, pie, peeled
Gal-—Pears pie peeled...
Gal—Pears, pie, not peelec
2's—Plums, light syrup.....
3's—Plums, light syrup. . .
28— Plums heavy syrup. .
3's—Plums, heavy syrup ...
Gal—Plums, standard . ; ek .
2's—Plums, egg, heavy u)rup...,. Il
2}'s— Plums, egg, heavy syrup. .

3's —Ploms, egg, heavy syrup. ...

2's — Plums, gr«engage light syrup.
2's - Plums, greengage, Leavy lyrup
3's - Pluu s, greengage, standard. G SRS
ual- Plums, greengage, standard ............... %

Group B is 2}ic less than above.

2's—Oherries, black pitted, heavy syrup 192}
2's—Cherries, black, not pitted, heavy syrup 1 52)
2's— Cherries, red, pitted, heavy syrup .... 192

2's —Cherries, red, not pitted, heavy syrup . 153
Gal—Cherries, red, pitted.. .., 852§
2's—Cherries, whlw pitted, heavy |yrup 2 024
2's—Oherries, white, not pitted, heavy aymp 1 634
%'s—Ourrants, black heavy syrup . . 197
25 Ourrants b ack preserved ............ 227
Gal.—Currants, blsck standard.... 5 27,
Gal.—Currants, black, solid pack 8 27s
2's—Ourrants, red, heavy syrup. ... 197
2's—Currants, red. preserved 22
Gal.—Ourrants, r-d, standard 547
Gal —Currants, red, solid pu:k 8 27‘
2's—Gooseberries, heavy syrup. . 22
Gal.— Gooreberries, standard 710
2's— Lawtonberries (blackberries), h syrup 177%
2's—Lawtonberries, preserv o
Gal. —Lawtonberries, standard.. 7 02‘

2's—Pineapple, sliced, heavy syrup
2's— Pineapple, grated, heavy syrup......
2's—Pineapple, whole, heavy syrup....
3‘. Pineapple, w hole, heavy syrup
-Raspberrivs, black heavy syrup ..
Rupherrlm. black, prewervcd
(-A —Raspherries, hlnck b d
.— Raspberries, black, selid pack 5 9
2's— Raspberries, red, henvy syrup e
2's— Raspberries, red,
Gal.—Raspherri & red, standal
Gal.—Raspherries, red, solid pack.
2's—Rhubarb, preserved......
' hubarb, preserved ...
thubarb, standard .
2's - Strawberries, heavy lymp
2's—Btrawberries, preserved .
Gal'- Bl.nwherrlu. standard
Gal.—Btrawberries, solid pack

T e
62 T graoeat
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VEGETABLES

2's—Beans, red kidney..........

2's —Beets, blood red 'ium o€

2's—Beets, whole, blood red Rosebud
Beets, sliced, blood red Simcoe

Beets. whols, blood red Simcoc
3's- Beets, whulu blood red Rosebud. .
3s (,nbhlge y S

28 —Carrots. .
3's—Carrots. . :
2s—Osuliflower. . .
3's—OCaulifiower.

2%
2% F‘
Gal—Oorn on cot s osaBate
3's —Corn on cob, gnlden dwarf. . .
T N R R R S e S
38— Parsnips. . ..
3's—Pumpkins ..
Gal—Pumpkins . .
's—Bquash.
Gal—BSquash.
2'%—8Buccotas
2s—Tomatoes.
3's- Tomatoes. .
Gal— Tomswel
¥s—Turnips. .

Group B is 2| p.c less than Group A.

2's—Asparsgus Tips.....
2's—Beans, cr; WAX.
2's—Beans, golden wax, mldaat Autu brand ....
2'8- Be.nl,xuhlen\vu..............
3'—Beans, golden wax.....
Gal. —Beans,
2's—Beans, re
3's -Beans, nlu‘ee (green) "
2s—Bean refugee midget, Auto br
2's Peas, extra fine si i
2's—Peas, sweet wrinkle, size 3

2's—Pess, early June, sive 3..
2s—Peas, standard .iul
2s—Bpinach table 1274
nach, table ....... 177%
~8pinach, table 53)

Olover Leaf and Horseshoe brands salmon :

11b. talle, doun K]
-1b. flats, doz.. .... 155
-Ib. fiats, dozen ... 2 50

Lobsters, halv:
Other e saimon prioss por dosen. .- 3 5
Bumpbmh doz . 18 I.obnerl. quar-

13 ters, perdozen ....

ks
Northern RIver BOCKeye............ ceseer...
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THE CANADIAN GROCER

ONTARIO MARKETS.
POINTERS

Rice—Firmness still present.

Spot Tomatoes.—$1.60 to $1.75.

Coffee.—Steady at advance.

Beans—=Stronger.

Salmon—DPosition  considered  strong.

New Fruits on market.

Toronto, Oct. 26.—A good steady de-
mand for groceries from wholesaler to
retailer is apparent.  Wholesalers are
making no complaints regarding busi-
ness. A fair amount of ovders from dif-
ferent sections for shipment before the
close of navigation is reported, but it is
believed that some vetailers are holding
off in their purchases in this regard
long as possible. That at least is the
opinion of one wholesaler. Navigation
will not close until well on in Novem-
ber.

Reports from the retail section of the
trade reflect a general healthy condition
of affairs.
freely. Canned goods and new slried
fruits are coming into their haunds and

General lines are moving

they are using them as a lever for more
trade.

Sugar.—Sugar remains  unchanged,
$5.95 per ewt. still ruling.  There has
been no change in price since Sept. 8ih.
The raw market is fluetuating within
a narrow margin with futurves in Euro-
pean beets sbout the same as spot but
Cuban ecane is about 1l¢ lower. When
pressure of domestic beet is brought to
bear on the raw market, there is a be-
lief that an adjustment will be brought
about. At the moment the market is
steady. First crop estimates
something

oiving
the out-
turn of European beets are now await-
ed. Demand for sugar is good for the

definite regarding

season,
Enn gnnuluwd. bag b 95
20 nb buga 6 05
[mperial urlnulsled 3 570
Beaver granulated. . 5175
Yellow, bags 555
B.rrell of granulated lud yellow will be furnished
at 5oents above bag prk.aa
I'.‘xv.r. ground bris . 835
50-1b. boxes 8 55
% - 25-1b. boxes 8 65
Powdercd, brls. ..... 615
. 1b. boxes 615
” 25-1b. boxes 6 55
od Beal, owt........... 710
ars e, 1o 10 (3
um 3
- b. 169
. In %—lb ” RC

Syrup and Molasses.—A good volume
of trade in syrup is being found by the
grocer who is pushing it.
ditions increase the opportunity for its
sale, one being the high prices of vari-
ous lines of canned goods.

Several con-

Both syrups
and molasses are quite strong.

pa— Per case Maple dSyruy

llb.um.ldo:. -t
..... sivewn. B ... 540

Slh tlm.l doz ins BN
........ 275 . 300

10 lb l.hu.] doz. Mo

fnoase........ .... 265 N ew_ Orleans,
ﬂlb tlnl,ldos. medium ..... U 30 035

sy
Hp

, 384 1bs. ea.

New Orleans,
bbls.

Dried Froits.—A good array of new
crop dried fruits ave now to be found
on the local market. Besides new
prunes and Valenecia raisins which have
been here for some time, there have been
arrivals of currants, peels, Malaga rais-
ins and new table figs. The first ship-
ments of new «dates
No\'_ ]—)

There are not many large-sized prunes
on the market vet, and no plenitude
can be expected during the season, as

are expected by

the large sizes are extremely scavee this
Near,

The new arrivals are welcomed by the
trade, for already an appreciable con
suming demand will be found ftor them.

In primary markets both Valencia
raisins and currants have been steadily
stiffening up, and indeed raisins have
ascended so rapidly that some dealers
would not be surprised at a slight set-
hack.

P ouues—
fwwau tn 25-1b. DOXEB....nniiiiiiae o AT
vesesnnan L L 16
¢ 1
s 5 0Ly
90 to luv, in 26-1b. boxes... . 009

Selus frult in 5U-1b. buies § coul Aau
A pricos—

<hoice, 25 lb boxel
Fancy,
andied Peels—

Lemon .009 011 Oitron.......... 013 015
Orange . . ..010 012§

Kigs, 2 to 2} inch«:, gl | (TR SR RS s . b < T ¢
Capnets, ** Uue L Us
Bag figs

Dried peaches.

Oried apples......

Evaporated apples ...

Jurragts—
Rine Filiatras.... 0 07} 0 08 Vostizzas........ 010 012
008 008}

Patras...........

Uncleaned o less

extra fanocy.

Valencias selected.. 4008

1e=~dsd l lh packets, hncy 010
6 oz. packets, choice . 093 0 094

v 06

Dates— ®

Hallowees — per 11b.. 0 064 0 06
Fullboxes.. ... 0 053 0 06 Fards chulLesL . 010 010
Tea.—N rveport from London, Eng,

on tea says that the stocks ot tea there
are considerably  below those of the
same period  of the past  few years.
However, a fair inerease is expected
from India. From Ceylon, it is expected
there will be more tea during Oectober,
but even so, it is not believed that de-
ficieney of the previous months can be
made up before the end of the year.
The world’s consamption is still going
alicad, states this report, so even antiei-
pating this inerease from India, it is
diffieult to foresee anything but a strong
market from now onwards.

Coffee.~—The late advances in prices
are well maintained.  Reports from New
York indieate an exccedingly  strong
market, and in very strong hands, so
that present conditions would indieate
no weakening.

Manufacturers have been finding it
neeessary under the higher prices they
have had to pay to advance their stand-
ard blends. One dealer reports his own
brand up 5 per cent. Others report an
advance of 2 to 3 cents per pound.




Rio, roasted. . ... 022 023
Greeu Rio...... 020 0
Los, roasted. U 24 0%
oaibo, “ 024 V3
Bogotas........ 02 o7
Nuts.—There are no special features

bearing nut markets. The arri-

val of the cool evenings and the family

on Lue

gatherings around the fireplace work
for a better demand for nuts from the
dealer who gives them prominenece.

Chestnuts are selling well just now and
are quoted at 10 ceuts per pound.
Spices.—There i1s a general steadiness
Nut-
Drought in the
has ecurtailed the
yield of pimento, and only about 1-3 of
an average crop will be made. A good
trade 1u this line is reported.

n spices covering the whole list.

luegs are nNrmiug up.

producing sections

sleady

E s% ei
-
R

Allspice 15 18 60 7 - 80
Casois 24 32 85 115 -1
Caycune pepper 2 3l 81U Yu-115
Cluves 2 i5 bR 8—1 10
Uresin Lartar W W w
Curry puwder . o W
Ginger X 2229 69 L4 it 95
Mace o w265
Nutiwegs. ... .o 33—t4) w W 160 2z
Peppers, bla -k 2 U] ui io By Je
Peppers, white H w Wl 16115
Paslry spice 17 2 65 H 7% 110
Pickling spice s 22 75 w 75 ™
Turmeric . 16w o .

Range for pure spices according Lo grade.  Pails or boacs

cols per lo. beluw tins. Barrcls3 cents below Ling
luuuﬂued per lb. lu bulk sabs sealints 012

800d, por Ib. in DULK. . ... cevne vins srnnanas 0%
ded cocoanut, Inpails............ .... 015 02
Rure. -Even with the advances which

have taken place in rice in the past two
mwonths, there is still marked strength,
due to the poor outturn of the erops in
the producing sections of the East, and
the high level of prices there. The
position of Java is strong in keeping
with the reduced erop and the praetical

prohibition put upon the export from
the country of origin. 7Trade is said to
be good in this line despite the ad-
vilees.
Sisudard B, from wills, 500 lue. or over, fo.b.

Moutreal - . cese 366
Rice, standard B B et se e et s nb R e SEEEIR DS 365

Per 1b. Tapioca—

Rangoon.... 7} 0 03§ Bullet, double
Patne onss B v 06 PABS osoooe v gtns 008
apan ... 005 008§
—— “ 008 067 Medium pearl. 0 08§ 0 W7
Caroline ...... 008 010  Fiake. e ovse 008
Bago, medimm 0008 ...oo0 vivs 008t o071
brown ... 0064 008

Beans.—Wlile beans are quite strong,

considering that the new erop is just
and $2.35 is being gener-
ally asked this week, apparently farm-
ers are not anxious to sell just at present
and are holding supplies. The West and
East have both been taking large quan-
tities shipments to Nova Seotia
having been made.

Fruse beans, per bushel . . ..
Hand pioked bnnl per busbel .,

Tortheoming,

y even

=3

MANITOBA MARKETS.

POINTERS.

Syrup.—Advanced.

Beans.—Advancing.

Salmon.—Very scarce.

Winnipeg, October 26.—The grocery
trade still continues to show large in-

THE CANADIAN GROCER

creases in the volume of trade transact-
ed from week to week this fall, in spite
of the wunsettled weather conditions
which have been delaying the harvesting
of the crop. Wholesalers report that the
demand is just as strong as ever and
that their orders show no inclination to
falling ofi. Collections are reported to
be a little better this week as a fair
quantity of grain is being marketed, and
in spite of the fact that the yield has
been aliected considerably, the price of
wheat is remaining high and farmers are
receiving good prices for the grain.
Advances in price have been noticeable
this week in many lines and the tone of
the entire grocery market is strong.
Syrup has bounded upward another 5c
per case per 2 lb. pails and 10c per case
for 5, 10 and 20 Ib. cases. Salmon is
very scarce. One wholesaler stated that
only 25 per cent. of purchases in the
Fraser River Sockeyes would be de-
livered this season. The northern sock-
eyes are more plentiful and it is estim-
ated that about 50 per cent. oi purchas-
es in this line will be delivered.
Sugar.—Sugar prices remain the same
as last week, and the market appears
on the weak side. No predictions
can be obtained from any reliable source
but it seems to be that the feeling is
that prices will not go down rapidly.
Muntu.m wid u C. $leuuinied, in Lole.
M eacks.
yellow, iu bbis.
lnm‘lugu ln bbl.: m“
2 lnbolu(blul)
Puwdand sugar,in buls. ........
iu boxes
**  in small quan!
I.ump hnrd B o e cosivons as

AN, ...cc0000 0 R
I 100-db. onses. ... ....covveviiininniinas

-
e

SNeMaoeovoOcCeEn
ERERRETEER

.-
o

Syrup and Molasses.—Syrup continued
its advance of last week by going up an-
other 5 and 10c per case this week, and
is expected to even reach higher figure§
if sugar maintains its present price.
The demand at the present time is only
normal, but it is not expected that the
present advances will afiect it much.
Molasses are in good demand.

Byrups
$621b. Line, POr CRS®....ccocvoiiivsnssrcnncsnasses
12 5-1b. Lins, per case. ..
6 10-1b. tins, per cate
3 40-lb. tins, per case. ...
Half Larrels, per cwt
Barbadocs molssses, in half bar

Tels, per
New Orleans gaolasses, half barrels, per nllun
New Urleans molasses, per barrel, per gallon. ... ....

Dried Fruits.—There is little new to
be ofiered in dried fruits except that the
market continues serious and there is no
reduction in prices yet. Currants are
scarce and hard to obtain. New prunes
are going out fairly active, but tne pre-
dicted drop in price has not taken

cCoOoORRRLe
SEBBUEEL

place.
New prunes Per 1b Valen ia raisins

90-100s, 25,8.p .. . Fine on stocks, 28s,
90-T0s, 105, 8.p........ 0 0 s.p., per box. ...... 176
80-90s, 258, 8.p 009 Fioe aelected, 28s,
80-90s, 108, 5.p ' 1] . “p, wrl box.. = 185

e crown layers, 3
70-80s, 258, 8p........ 0 09} sp.,per box ...... 19
70-808, 108, 8.p ...... on 4 crown layers, l4s,
60-708, 258, 8 P........ 010 ‘ap.yotll.ml ..... 100
50-608, 258, 5.p olny TIENBLINER W oH
40-50s, 258, 5.p eee 0114 Ne plus ultra,

8.p., per B seniie 2%

Evaporated Apples.—The market
shows a slightly easier tone this week
although prices have not declined to any
extent. There is a difference in the
prices quoted by difierent houses, some
ofiering No. 1 stock at 12c and medium
at 113, while others are still on the ba-
sis of 11 to 11§ per Ib.

Cotiee.—At last the predicted advance
has taken place in one house in cofiee
prices. This firm having sold its supply
was forced to buy on the New York
markets and at the present time is
quoting green cofiee at 18c per 1b. The
same wholesaler expressed the opinion
that a 20c market was being looked for
by his house in the near future. Other
firms, however, have not made any in-
crease in prices yet.

Coffee,

standerd Hio. 0 16 Couffee, chuice. . ....... 016

Cullee, vitre choice.. v 1o

Beans and Peas.—An advance at b5c
per bus. took place in beans last week
coutrary to expectations. This was
wholly unlooked for, and although the
market is not very active at preseunt, no
serious trouble is expected.
Beaus, 3-lb. picaer, per vusue.

Haudg picacd, per bushicl
Vs, spile, AV Lus

BRITISH COLUMBIA MARKETS.

Vancouver, B.C., Oct. 25.—kggs, but-
ter and potlatoes, three great essentials
of regular diet, are awong the articles
reported scarce on the local market.
With a big copsumption here, potatoes
have not been very plentiiul lor several
seasons past, and the scarcity is being
looked for ahead of time pow.

It is the usual thing for eggs and
butier to begin creeping up in price at
this season, gnd newly laid eggs, jobb-
ed at 50 cents, are hard to get. There
is a great run on case eggs, and these
graded, run from. 30 to 34 cents. Bulk
butter from the east has g quality that
compares favorably with the best cream-
ery here.

Apples are also on
this fall. The softer
the Rome Beauty, are
while choice Jonathans,
eastern Washington,” climb up another
dollar. Apples on the local market gre
as dear as oranges, retailing at from
30 to 50 cents a dozen.

the scarce list
kinds, such as

sold at $1.50
imported from

NOVA BCOTIA MARKETS.

Halifax, Oct. 26.—Wholesale grocery
business shows marked improvement.
Markets have recovered from recent

stagnation and jobbers report brisk de-
mand for nearly all lines. Collections
show steady improvement, and pros-
pects [or hig autumn trade are excel-
lent.

New prunes are now on the market
and prices are lower than those of last
season. They are going to the trade
at 74 to 8 cents.
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The price of canned tomatoes shows a
heavy advance. The wholesalers report
that the canmeries have filled only for-
ty per cent. of orders. They are
now quoted at $1.75 per dozen.

Extra standard granulated sugar is
quoted at $6 per hundred pounds. Molas-
ses is unchanged.

Flour prices are firmer, there being an
advance of ten cents per barrel during
the past week. Manitoba high patents
are quoted at $6.15 to $6.25, and On-
tario blends from $5.10 to $5.20. Feed
flour is $1.70 to $1.75 per bag.

Large cheese are quoted at 15} cents,
and twins 16 cents.

Potatoes are selling freely, and there
is a good export demand. This week
several thousand barrels were shipped
to New York, something that has not
occurred for a long time. They are
quoted here at 60 cents per bushel.

NEW BRUNSWICK MARKETS.

St. John, Oct. 26.—Local grocers are
looking forward with interest to the
Hallowe’en trade, and are of the opinion
that ' it will be quite brisk this year.
Business in general is encouraging, al-
though there are few changes in the mar-
kets. Sugar still remains well advanc-
ed, with no change since the latter part
of September, while molasses is still
on the upward grade. For fancy Barba-
does 36 cents is now being asked, and
the prospects are that the price will
reach 40 cents before long. The market
is reported as being particularly strong
and stocks are light. Manitoba flour
advanced 10 cents on Saturday, Oct. 21.
The market in beans is strong, and new
beans are selling a few cents cheapsr at
present than spot stock. It is doubtiul
if there will be any lowering of .rices,
for reports from the West are not en-
couraging. Much strength is being
shown in cheese, and those who made
early purchases are congratulating them-
selves. Butter and eggs are bringing
good prices’ and are none too plentiful,
so that the market is firm,

Bacon.......... 016 018 Eggs, hennery 028 030
Beans, hand ll‘f."m 023 024
oki us.... 350 366 n. Haddies .. 4 40 4 50
Beans, yellow Fish, cod, dry... .... 625
eye, bus...... 260 265 Flour, Manitobe 6 45
Buster, ry, “ Ontarlo.. .... b 65
LR 021 03 TR oas connee 015
utter, cream-
oy, b, om o  UEh - 13

Buckwheat,

west. grey,bag 3 65 2 70 Lemo: essi
Ohesse, new, 1b. 0 154 9 15 ns.:rbol... ive 4B
Ourrante, 1's, 1b. 0 08§ 0 09 Mol A =
Oanned goods— 0 0 36
Bl-l.'uk.‘.lli 125 Osatmeal, rolled .... 57
Beans, string . 102} 105 Oatmeal,std.... .... 5
Corn,doz..... 100 105  Porkdom
Peas, No. 4 120 _mees........ 22 00 23 50
* No.3 1% Pork, Ameri 7
' No.2 130 can olear. 25
“  No.l 180  Potatoes, bbi.. 150 175
Peaches, s, Raisins, Cal,
osen. ...... 195 200 seeded. ......, 0104 011
Peaches, i, Rice,1b......... 034 0 04
...... 300 305 Salmom, case—
Baspberries, Red spring... 775 850
sen...... 205 310 Coboss....... 723 750
Btrawberries. 185 190 s
£ 1 tandard
4 ust
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LOOKS LIKE A MERCANTILE GOLD
MINE.

(Concluded from page 34.)

per cent. seems about normal for the
retail business.

I work much harder in many ways
than this man does. That is, I have de-
liveries and fussy city customers to
whom I must often send goods five times
in a day, and many other troubles which
this man wots nothing of ; and I make
2 per cent. or 2} per cent. more than he
does, gross. Then I have twice his ex-
pense and have to watch that item con-
stantly, lest it wipe out all the net
margin. But in the end I make 24} per
cent. on my capital—yes, I forgot; I
make 24} per cent. after I have charged
up 6 per cent. interest, so I really make
5% per cent. more than he does, net.
But I hasten to say I would exchange
places with him in a minute, for the
sake of working with one or two others
and cutting out a load of work and
worry from which he is free. In fact, I
regard this man’s statement as delineat-
ing about the happiest lot to which any-
one could aspire: To have a good busi-
ness, entirely within one’s own imme-
diate control; to be the ‘‘big frog in the
little puddle,”” interested in all the
town’s movements, consulted and look-
ed up to as a substantial man by every-
one about one; to steadily pile up a
solid competence with such regular cer-
tainty of outcome that one need have no
real anxiety about it. Where is there a
happier lot to be found?

Best wishes to you, friend; let us hear
from you again.

The people of the United States spent
$78,000,000 on candy last year.

A DEER’S DAILY FOOD.
The accompanying illustration shows a
young deer, which according to the
storekeeper of the International Timber

L LU Ve :
Co., Campbell River, B.C., was raised
on Canada First Milk. It will be seen
that the deer is making vigorous at-
tempt to satisfy its thirst.—Advt.

Charles Chaput, of I.. Chaput, Fils &
Cie., wholesale grocers, Montreal, has
been elected to the directorate of the
Ogilvie Flour Mills Co., Ltd.

Pirnting and Advertising are Expensive

Dominien Agent, Phone Adelaide 199, 204 Stair Bidg.
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Have You Been After The
Pedlar ?

You can put him out of business if you try. Never as good a chance
as right now.

He is selling wretchedly poor tea, and beside, making much less profit.
He is losing at both ends—losing customers—and losing profits.
Go after these customers that are rightfully yours.

One of your good clerks, with a package of Red Rose Tea in his hand,
could in a couple of days bring in orders that would surprise, and I
am sure, greatly please you.

It's really worth trying.

7 Front Street East,
Toronto, Ont.

315 William Ave. ‘ Weanrhns T. H. ESTABROOKS
Winnipeg, Man. : ST. JOHN, N.B.

ISHIELD
' TEAS
& Wilson, L

Wholesale Grocers and Packers of “ROYAL SHIELD” Teas,
Coffees, Extracts, Jelly Powders, Baking Powders, Etc.

New Valencia Raisins now in stock, and large shipments are daily arriving of all
kinds of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and
Vegetables. Get your choice of. all the well-known standard brands. Your orders
direct or to any of the following addresses will receive careful and prompt attention

CAMPBELL, WILSON & HORNE, LIMITED, CALGARY
CAMPBELL, WILSON & SMITH, LIMITED, REGINA

CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON
CAMPRBELL, WILSON & HORNE, LIMITED, LETHBRIDGE
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Dealer Criticises Railway Companies

Blames Them for Majority of Damage Done to Goods in Transit
—8ays That They are Slow in Settling Claims—Some Experi-

ences are Given.

Editor Canadign Grocer :—Something
was said in a recent issue of The Gro-
cer regarding the method of procedure
the grocer has at hand in tracing shcrt-
age of goods. I would like to voice
some of the grievances of the retail
dealer in regard to damaged goods,
which is g big source of trouble, especi-
ally in the smaller towns and villages.

While this is more marked 1n scme
portions of the country than others, and
on some railroads more so than others,
nevertheless it is present to a greater
or less extent all over.

As I see it, if goods are damaged, a
dealer has two alternatives,

He can refuse the shipment. But he
needs the goods and he orders again. The
second order has arrived, or is on the
way, when the railway company, seeing
they cannmot bully you, allow you to
take the goods and they will pay the
damages. I believe that the railway is
the one that the dealer should apply to
in regard to damage to goods in ship-
ment. The wholesaler's responsibility
ceases when he passes the goods ‘ver to
the railroad and receives a raceipt
stating that the goods were received in
good condition.

Long-Drawn Out Settlement.
If, on the other hand, the agent at
the receiving point requests you to
take the goods and put in a claim,

it is only with the greatest difficulty
that it can be collected. I have had ex-

periences where they stood you off with
uscless red tape until the interest am-
ounted to a considerable sum, and I
had to threaten to sue for it he'ore
they finally settled. There have been
other cases where the amount was only
small and it was nearly eaten up in
posiage.

There should not be such delay in the
payment of damages, and if there is no
legislation on our statutes at the
present time limiting the time which a
claim can be held off, it is high time we
did have.

Here is another example of damaged
goods where the grocer has little or ne
relief. A pail of candies was opened in
transit, a quantity remgved, the lid
fastened on, and thus delivered to the
dealer. When he finds this out what is
he to do ?

He applies to the railway and they
say it must have been that way when
they received it, and ‘‘at any rate you
have signed a receipt of delivery in
good order,” so they consider them-
selves free. The shipper is written and
states he delivered a full pail to the
railway, and thus the dealer is without
means of securing redress. Such goods
are weighed in bulk and pot separately,
and so it is almost impossible to
secure payment for the damage.

All Counts Up.

These amounts individually may not
be great, but if a grocer had the total

our goods.

Drop us a postal card.

We have—
Tins

2 Ib. 7 Ib.
5 Ib. 121 1b.
7 Ib. 28 1b.)

Pails

ST. CATHARINES,

Tubs
50 Ib.
70 1b.

If you want mince meat that is

MINCE MEAT IN REALITY

as well as in name—write us and we will tell you about

We have qualities suited for every class of trade and
are giving-without a doubt--the best values on the market.

TEST US

Tell us your wants.

Kegs
100 Ib.

Bbls.
400 1b.

Also our condensed in cartons,

J. H. Wethey, Limited

ONTARIO

‘THE MINCE MEAT PEOPLE”

THE CANADIAN GROCER

for the year added to his bank account,
they might look big.
ONTARIO RETAIL GROCER.
October, 1911,

James Moore, St. Marys, Ont., who
operates the general parcel delivery
service there, will add, it is said, two
auto delivery rigs to the rolling stock,
and dispense with some of the delivery
horses.

FINEST
ENGLISH KIPPERS

EUROPEAN CAME

Venison
Exporters

CORRESPONDENCE 'INVITED

ROBERT ISAAGC, Ltd.

23 GT. CHARLOTTE ST.

LIVERPOOL, England
0
0

is the guaranteed clear profit
the Retailer puts into his cash
drawer at every single sale of
the following everyday house-
hold necessities:

CHIVERS'

Carpet Soap
Soap for Cleaning Suits
and Dresses

Motor Soap

Plate Powder

Floorand Linoleum Polish

Furniture Polish
Each article is attractively got
up, and ready to hand to the
customer, with full instructions
as to use enclosed. Ask the
Canadian Agents about these
old English preparations.

Harrison & Son
St. Nicholas Building. Montreal
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BUILD UP YOUR
WESTERN SALES

The most rapid'y develop.
ng market in all the world
is that of Western Canada.

Manufacturers and shippers of grocery
lines in Eastern Canada, Europe and the
United States can find no method of getting
into this great market equal to shipping their
goods to us.

We maintain large track warehouses in
the five great distributing points of Western
Canada. Our connection with the trade is

most extensive and our facilities the most
complete.

Get in right on this fast growing and
ready market—the people of Western Canada
are liberal buyers and prompt in payment.

Write to-day

NICHOLSON & BAIN

Wholesale Commission Merchants, Etc.
HEAD OFFICE - WINNIPEG, MAN.
Winnipeg, Regina, Saskatoon, Edmonton, Calgary.

» BIG
@ ' 4 PROFIT

Your Particular Customer will welcome your recommendation to try this line!

who 1s hsaiey BJELLAND’S
Smoked Herrings in Bouillon

mending it.

Have No Hesitation

in recommending to your best customer

It always opens up in excellent shape, and
its quality and flavor are remarkably fine.
yourself!  Then you'll
feel more enthusiastic about recom-

Taste * Bluenose’

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.s.

SMITH

‘Bluenose’ Butter AND

PROCTOR

SOLE PACKERS
Halifax, - N.S.

43

None but small
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices

are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves
a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (. A. HENDERsON) HAMILTON

Canadian Agents

m‘- .l‘_;: : e 5 &, o) 7
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One of our seasonable
Specialties

MINCEMEAT
66 PI-CRUS”’ Brand—Aspecially fine

grade for fancy trade.

ROYAL Brand—put up especially for

regular trade.

In all standarvd packages.
upl_cnusu CONDENSED—incar-

tons 3 doz. to a case,

No other quite so good !

GUNNS Packers

Limited Toronto

MINCE MEAT

Purity is the first consideration in the
Mince Meat which we offer you.

Fresh Beef, Good Apples and Finest
Dried Fruits only are used in making it.

The most scrupulous cleanliness is
required in putting it up.

5-1b. tins; 12-lb., 25-1b. and 75-1b. pails.

'MADE UNDER GOVERNMENT
INSPECTION

F. W. Fearman Co.
HAMILTON s

The Reindeer-Jersey Evaporated
Milk

(UNSWEETENED)
m— is enriched by evapora-
@ tion to the consistency

of Cream,; perfectly steril-
ized, yet retains the na-
tural fresh Cream flavor.
No smoky taste on
REINDEER - JERSEY
BRAND. Consumers
generally realize the
many advantages of
JERSEY over fresh milk
in Coffee and for general cooking. Now
suggest to your customer trying REINDEER-
JERSEY in oyster stews—It's great.

BRAND

Saroraren mt

Manufactured only by

2 LIMITED

Truro, N.S., and Huntingdon, P.Q.

Roll Bacon

ESPECIALLY MILD CURED.
AS FINE AS ANY BREAK-
FAST BACON.

WE ARE MAKING A SPEC-
IAL CUT IN PRICE AT
PRESENT.

T ——————

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses
FERGUS

70-72 Front St. East
TORONTO
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Firmer Tendency in Butter and Eggs

The Production of Both Decreasing and Prices are Firming
Up—Live Hogs Continue to Slump, and Provisions are Accord-
ingly Easy—Good General Demand for Pork Products—The

Cheese Situation.

Live hags continue to depreciate in
value, this week marking a further eas-
ing off in prices. They are now at as
low a figure as they have been during
the year, or in fact for two years, and
dealers are wondering whether the end
is in sight. Offerings continue on free
scale, but just what supplies are back
of these is a question. The English
bacon market is still quiet and lower.
Canadian bacon is quoted at 55 to 39s.,
as compared with 64 to 67s. at the
latter part of September.

Provisions exhibit an easier tendency
under lower figures for live hogs. Re-
ductions arec noted at some centres,
while at others, only an easy tendency
is noticeable. Smoked meats are not
quite so much in demand as during the
warm weather, but the dealer who is
pushing this department finds a good
trade in provisions at the present time.

In spite of the lower price for pork-
ers, lard maintains a steady position.
The cooler weather has brought 5 some-
what better demand for this line, and
with butter prices marching upward, it
can only be expected that there will
be a larger consumption of lard.

Butter prices, as has been expected
would be the case, are on the upward
trend. The production has been falling
off, as is natural at this season, and
while the export demand has not been
so large of late, the West and Pacific
Coast have been relieving Eastern Can-
ada of considerable supplies.

Eggs are to some extent following
the example of the butter market. Ar-
rivals, although perhaps fair for the
season, are now on a small scale, thus
firming prices. There has already been
some imports to Ontario from the Chi-
cago market, to fill the gap between de-
mand and production.

On the surface there appears to be a
fairly steady tendency in cheese, but
easiness is noted in some quarters. The
English market has been easing ofi, per-
haps more so than prices here. Mon-
treal reports the total receipts to Oct.
14 as 1,558,352 boxes, as against
1,608,376 boxes last year, showing a
decrease of 140,024 boxes.

MONTREAL.
Provisions.—The market showed a lit-
tle further weakness in live hogs recent-
ly and dressed followed in sympathy.

There is a good demand for pork in bar-
rels just now, but cogked meats are ra-
ther slow. Compound lard is slightly
reduced

Pure Lard—
Boxes, 501bs.,perlb...... ...oo0 viviincens o s 011§
s e Dt peclh.... e
“ “ “ g . < S 1:1
Pails wood, 30 lbs. net, perlb....... oos: BN
Pai s, tin, 01be. gross, perlb... ses - A EAS
Tubs, 50 Ibs. net, perlb... 011
Ticrces, 3 51bs., perlb.... 0 ll§
T e e SN e S S 0 12
Oomyvuna Lura—
xes, 6U Ibs. net, 80!’ DD, ovase sisisntannosy saasn [}
10-1b. vins, 60 1bs. to case, per Ib..... .... v
" s “” - " 0 w
“ 3 " " “ 010
Palls, w: 201bs. net, per 1b. 1]
'ails, tin, 30 Ibs. 'm-l per | 0
bs, 50 lbs. net, per ib.. 0
Tiernes. 275 1ha per b 0
One pounA ElokS. .. c.covoevenennsoronnoses vue 0

Heavy Oanada short out mess, bbl. 3545 pleces ....
Canada short ont hack nark hh,

-
e

L3288 5§=&§

. B
Heavy short cut clear pork, bbl. ... . n
Uloar fal LeckS. ..........oc0uue. . 2310
. 2200
e O
. 1450
. 2150

on

0 IA

015

015

018

014

dsor 018
Gnin.A enll hanan ho-alaes havt ner b, .. n 113
Boiled ham, small skinued boneless. ... 0 %4
uu'.. BP0 PEPCWE  ..oceosssscsacostosoncoses sose 6 50
y DAPAWE...o.ccocenecsnonnccnass 925 950

Butter. —The -firmness previously re-
ported in butter is maintained although
export enquiry is a little lighter. The
West is showing some interest in the
market but there is room for improve-
ment. The season of production is
drawing to a close and butter should re-
ceive new values.

B o st apasesnessosasinsrassnginancs 0128 028
Dllu.trn,hl.lh 023 024

Cheese.—The market is about steady
shown some signs of easiness in some
quarters but in others has held firmly.

01r
01
01¢
01
017
Eggs.—The market continues firm. The

receipts of new laids are fair consider-
ing the time of the year, but of course

only limited supplies are looked for

just now. Demand is good.

RS R R A A Bl 034

U SR e (o e 028
b R SR e SR e o 024

Honey.—A steady demand is reported
without any trade features.

White clovar, strained
White clover, in comb ..
Buctwheat, strain-d. .
Buckwheat, in comb.

TORONTO.
Provisions.—With the big slump in
live hog prices that has taken place in
the past month, lower prices on provi-
sions will not come as a surprise to the
trade. This week there is a general
easing off in prices with the exception
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of lard which seems to be shaping in the
opposite direction. Smoked meats and
cooked hams are lower in price while
long clear, the price of which had been
firming up for a time, is now quoted at
12 to 12} cents.

Live hogs are again lower and are now
down to a basis, $1.95 below the values
ruling on Sept. 1.

. bmoked meats—

016

0 154

015

019

v

017

011

on

.. 012 012}
.19 200y
.21 00 22 00
.. 0322 024
. 011 011
Loniol
0114011

009 ©

o 575
..600 610
900 935

Butter.—The situation in butter con-
tinues one of steadiness with nothing
apparently in sight to shape the market
otherwise. The production has been fall-
ing off to a marked extent and already
some storage butter has been called into
play. Prices are slightly higher in gen-
eral lines this week.

Freash oreamery print ...

028
Creamery solids....... ... 0328 037
Farmers' separator Dutter 025 02
Mr{ prints, choloe .. 02 25
No. 1 tubs or boxes. .. 023
No. Stubl 0P BOBES...oieceeernecncennss connen 017 018

Eggs.—The stronger feeling which has
been reported in eggs is still present.
Supplies of new laid are scarce and
commanding a good figure. Storage are
being used to supply the demand, while
already there have been some shipments
to this market from Chicago. The fact
that eggs are being brought across the
line so early in the season denotes the
situation in this commodity.

BUOTRES QB < o viorsvs 207 Saisvass i T 023 035
T R RS 037 030

Cheese.—Some firms are quoting cheese
% cent per pound lower, at 15 cents for
large. This is in sympathy with the
lower prices at country boards. While
the English market is considerably low-
er, the market here is still fairly steady.

New cheese— New twins...... 015} 0 15

Old Stiltons.... .... 01

Poultry.—A fairly plentiful supply of
poultry is expected for Thanksgiving.
This week is expected to bring forth
considerable supplies. The market was
until on in the week bare of the
‘“Thanksgiving’’ turkey, but dealers were
expecting shipments as the holiday ap-
proached. Reports seem to indicate
that turkeys are not in any too good
shape, but there will no doubt be
enough available to appease to some ex-
tent the ‘‘turkey’ appetite. Around 24
cents was being quoted on Monday, but
by the end of the week it is expected
that the dressed article may be had at

B ————— R TR

e e 5 -~




R

% el
LR

20 cents and even below that for the
poorer birds.

Fow! live. ....0(8 010
Bpring chicken . 011 9.2

Honey.—Some dealers’ ideas on honey
are a little above present values. It can
be said that prices are well maintained.
A fair trade is reported.

Clover honey, strained, 60-1b. tins. . ... c.cooovven coes 013
Clover bousy, MNo. i comb, dez

Ducks, live..... 010 013

WINNIPEG.

Butter.—There has been a great im-
provement in the quantity of cream that
has been sent to the creameries during
the last week. Prices remain unchang-
ed for Manitoba fresh made creamery
bricks which are quoted at 30c per doz.,
while boxes have advanced 3c per Ib.
during the week, and are quoted at 29c.
Dairy butter shows considerable advance
in price owing to the improved quality,
and strictly No. 1 is now offered at 2lc,
No. 2 at 18c, No. 3 at 154c, No. 4 at
134c per .

Cheese.—The product of the Manitoba
farms is noticeable by its absence and
practically none is being offered at the
present time. Until the harvest is out
of the way there will no doubt be little
doing. Ontario cheese is being offered
at the present time.

Eggs.—What has been said about cheese
applies to eggs as well. The situation
is unaltered and they are very scarce.
Jobbers are offering 25c per doz. for
Manitoba fresh gathered in cases. These
are being retailed at 35c per doz., while
guaranteed strictly fresh are bringing as
high as 45c per doz.

THE SMELL-LESS ONIOXN.

If there can be a spineless cactus
why not a smelless onion ? A Chinaman
named Wing Hop, who for years was an
employe ol the California plant wiz-
ard, Luther Burbank, claims to have
developed a variety of the onion which is
without an odor, though possessing all
the valuable qualities of the common or
garden variety of onion that advertises
people who eat it. Eat the Wing Hop
onion, if what is claimed for it be true,
and nobody but yourself will be the
wiser, for it will not scent your breath.
But will the smelless onion appeal to
the palate as do the varieties of onions
heretofore known to man ? The thing is
worth logking into. Thousands of peo-
ple who crave for onions in their diet,
but who abjure them out of regard for
society, would be very glad to experi-
ment with the new variety.

The London, Ont. city council are ¢on-
sidering a food protection by-law, simi-
lar to that in Toronto. The matter has
been sent on to the Board of Health.

THE CANADIAN GROCER

Hamilton Grocers Favor Shorter Hours

Agitation on Foot For Holiday on Wednesday Afternoon Dur-
ing Whole Year—Some Objection to the Idea—Different Gro-
cers Exprese Their Opinion on the Matter.

Hamilton, Ont., Oct. 26.—(Special)—

As in nearly every city, town and vil-
lage throughout the Dominion, Hamilton
grocers are giving unusual attemtion to
the “‘early clusing” and ‘‘shorter hours’
question. There has been a feeling,
well founded indeed that the hours of
the grocery trade are too long and
should be materially shortened.

Not alone is there a general clamor-
ing for eaily closing among grocers in
general at a set hour but fhere is now
an agitation on foot for a hall holiday
each week during all the year, namely
on Wednesday afternoon, the same as
has been in practice during the summer
months.

However this latter proposal is meet-
ing with some opposition, especially by
the grocers in the down town section
who maintain that with other stores
such as dry goods, hardware, etc., open,
it would be practically impossible.
Those who are backing this scheme are
mostly dealers in the residential sec-
tions of the city.

One Who Favors It.

One of the big grocers who is in favor
of a holiday on Wednesday afternoon
when interviewed by The Grocer stated
that ‘‘the retail merchants of Canada
are confined altogether teo much to
their business and of all the retailers,
the grocer is the man who has the few-
est holidays. How can a man going on
from week to week without a holiday
expect to be in shape to deal carefully
with the many business propositions, or
how can he expect his clerks to put lile
and energy into their work ?

‘““And I want to tell you that one of
the reasons that capable men shun the
grocery trade is because the hours are
so long and the holidays so few. Most
of the other trades have a 9 hour day
with a hall holiday each week and if we
wish to maintain good men as clerks we
must give them reasonable hours.

“In Europe there are many holidays,
the merchants prosper just the same,
make money and retire from business.

“In our sister colony, Australia, there
has been an almost general establish-
ment of early closing and a hall holiday
each week. They have lifted the grocery
trade into a higher plane and we here in
Canada must do the same.

“Right here in Hamilton, we have
plain evidence that the idea of a weekly
hall holiday is workable. During the
summer months the stores closed every
Wednesday afternoon and I have heard
no complaints that business- was ad-
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versely affected. All we need is to
educate the public. Other trades demand
a weekly hall-holiday and the public
should be educated to give the grocer
the same.”

Opposition to Half Holiday.

Jno. Carpenter, a grocer, on Market
Square, in the centre of the city is in
favor of early closing but not of a week-
ly half-holiday. He already closes every
night at six o’clock except on Saturday
and the night before holidays.

“‘Possibly the dealers in the residen-
tial section of the city might find the
idea workable but here in the business
section with dry goods, hardware, jewel-
lers, etc., keeping open, the public ex-
pect to find the groceries open also.
With the department stores also open,
they would get the trade while we
would lose. It works all right during the
summer months when all branches of
trade are closed, but I do not consider
it would do all the year round.

““If general early closing throughout
the city was worked for, I think it
would be much better.”

Advocates Early Closing.

Alderman John Forth, a grocer on
Queen St. in the residential section is
in favor of early closing, and also of an
earlier hour on Saturday night.

‘““When a man, proprietor or clerk,”
he said, ‘‘starts in at an early hour on
Saturday morning and works until 11
at night, he does not feel like going to
church next morning, or in fact he does
not feel like doing anything but sleep-
ing. Therelore, I think that an earlier
hour for closing on Saturday night
should be established.

‘It might be secured by a by-law but
I think that it is much better to at-
tempt it by an educative campaign. It
is hard work to drive the public into
anything like that but they may be
l.‘.” L

While the matter of shorter hours has
received comsideration from the grocers’
association for several years back, it
has been prominent in discussion during
the past [ew meetings but that is as
far as it has been carried. Time will
tell whether or not the Ambitious City
is to be the first in Canada to adopt a
weekly hall holiday all the year round
in the grocery trade.

Gray, Bernie & Co. have sold their
general store at Listowel, Ont., to H.
S. Alexander & Co., of Belleville. The
firm has been established in Listowel
about nine vears, the business being in
charge of J. W. Bernie.
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GILLETTS oY

CAUTION.

Put a strong glass on the label and examine it ciosely every time.
Always look for the name *Gillett’s.”

Like all good articles, which are extensively advertised, Gillett’s Lye
is frequently and very closely imitated. In some instances the imitators
have actually copied directions and other printed matter from our S
label word for word. Be wise, and refuse to purchase imitation 1
articles for they are never satisfactory.

Iinsist On Getting Gillett’s Lye

and decline to accept anything that looks to be an imitation or
. that is represented to be ‘‘just as good”
=k Lmd or *‘better,” or ‘‘the same thing.” In our
i 5 i experience of over fifty years in business
we have never known of an imitation
article that has been a success, for imita-
tors are not reliable people. At the best
the ‘‘just as good” kinds are only trashy
imitations, so decline them with thanks
every time.

X

WINNIPEG. TORONTO, ONT. MONTREAL.

'

Sauce That Lends Zest To The Appetite!

Customers who use a relish or sauce with their meals you will
find to be particular in that respect. Nothing can hold them closer

as customers than BRAND'S A1 SAUCE.
The sauce that will appeal to your particular trade.

It is made from an old English recipe which is used extensively
in England from Royalty down. Its particular flavor lends zest to
to a rare delight by reason of that piquant flavor it gives.

You have but to get up your trade who are not using Brand’s
A 1 Sauce to try a bottle, from then on you can assure yourself
of their patronage.

Send your order to-day and be convinced of its reliability.
The profit is a good one.

MAYFAIR, LONDON, ENGLAND.

McLEOD & CLARKSON, VANCOUVER, B.C.

BRAND & CO., LIMITED .05 vt

NEWTON A. HILL, 25 Front St. East, TORONTO. H. HUBBARD, 27 Common St., MONTREAL.
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true toitsname, the best cook-
ing and drinKing chocolate
made.

Diamond

nothing better for esting in
this style is made anywhere

BISCUITS

from the Old Country

Some of the most popular Biscuits

in Britain are made by

M°VITIE & PRICE

Biscuit Manufacturers

EDINBURGH and LONDON

AND IN ADDITION good

profits to the retailer.
Ask your jobber.

John P. Mott & Co.
Halifax, N.S.

SELLING AQENTS:
. M. Douglas & Ce. R S. Mcindoe
' Montreal Toronte
. Jos. E. Huxley Tems & PoEuo Johnston & Yockney

i ary Edmonton
— ”gmk M. Hannum, Ottawa

The thousands of new-comers to

Canada will welcome thesightoftheir

old favorite varieties in your shop.

AGENTS for Manitobs, Saskatchewan, Alberta and British Columbia:
RICHARDS & BROWN, 314 Ross Aveaus, WINNIPEG

DAVIDS’
o gl AC\\Q, \\\\ < i
e

PEN or BRUSH COLORS.

Recommended and Used by Prominent
Card-writers as a Rapid Drying, Lustrous

Prices as follows: Prices as follows :

Quarts Pints 2 oz.
Black $1.25 70c 15¢
Red $125 70c 15¢c
Blue $1.25 70c 15¢
Green $1.25 70c 15c

Quarts Pints 3 o0z.
Violet $1.25 70c 15c
Yellow $1.25 70c 15c
White $1.25 70c 15¢
Gold,2oz. buttle for25c.

A Water Colour., Keady for Use. 1

For use with Brush, Steel Stub or Shading Pen. Extra glossy, strong bright colors. For making Show
Cards, Advertising Signs, Price Tickets, etc.

Write to our Canadian Agents for prices on Red Sable Brushes and Text Writers' Stub Pens.

THADDEUS. DAVIDS CO.

CANADIAN AGENTS:
BROWN BROS. Ltd, TORONTO, Ont.

Established 1825. New York, US.A.
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Flour and Cereal Markets are Firm

Markets in General Strong—Ancther 10 Cent Advance in
Manitoba Flour Announced at Some Centres — Wheat is
Grading Very Low—Corn and Oats Both at a High Level—

Good Season for Trade.

This week there is again a stronger
tendency in flour, and another advance
of 10 cents per barrel is announced
at some centres, although this cannot
be said to be general. Some mills in
Ontario are quoting a higher price, and
the product in the Maritime Provinces
is also firmer. The delivery of Ontario
wheat is exceedingly small, and prices
on the flour made from it are somewhat
higher.

Oat quotations are still on the up-
ward trend, and in sympathy rolled
oats prices are firm. The estimated
yield of oats, placed at one time as

high as 224,060,000 bushels, is now down
to 185,000,000 bushels.

Wet weather has seriously interfer-
ed with threshing operations in the
West, while the wheat coming forward
is grading very low. In some sections
of the trade there is a feeling that with
the large yield of wheat in Canada
this year, that when threshing ean be
commenced in full swing and deliveries
become more free, that an easing off
will be seen. ‘‘The slow deliveries and
the poor grading is holding wheat prices
up,”’ said one dealer. ‘I believe that
prices will have to come down to an ex-
port basis.’’

Others maintain that the poor grading
is liable to hoM prices. *‘If grading
doesn’t improve,’’ said one such dealer,
‘‘prices will be firmly held.”’

Corn prices are at a high level, put-
ting firmness in the cornmeal market.
For the dealer who features these lines
the present is a good season for the sale
of both flour and cereals.

MONTREAL.

Flour.—The local and district demand
for flour continues very favorable.
Prices are firmly held, as they are lower
than those of a year ago, while quo-
tations for wheat announced by cable are
higher. Enquiry from European sources
for spring wheat flour have been good
but do not quite meet the figures of the
millers. It is noticeable that the re-
port from Winnipeg continue, to show a
large percentage of third grade wheat.
The Winnipeg Free Press crop report of
Sept. 4 says one communication from
.t.he west put wheat yield of three prov-
inces at 178,650,000 bus. They are now
out with 169,725,000, a loss of 8,925,000

bus., by bad weather' and frost. The
crop is therefore pretty big.

Winter wheat patents, in bags
Btiaight rollers.inbavs ... ......... ..........
Mauitoba 1 ¢ Suring wheat pnwnu in bu:
straight patents. iu bag
strong bakers, in bags .
second, in bups

Cereals.—Rolled oats remain firm and
in good demand; no price changes are re-
ported. The estimated yield of oats
placed some time ago at 224,000,000 is
now down to 185,000,000 bus. The tone
of the market is firm in sympathy with
the higher prices ruling in the primary
markets. The cornmeal market is also
steady and has a rather firm tone.

Fine oatmeal, bags.
Standard oatmesal. bags .
Granulated cat « eal. hazs
Bo'lted eornme 1, 100 bass
Ro'led oats. jute tags, 901b .

Rolled oats, cotton bags, 90 b,
Rulled vats, barrels

“
“

Co S D
822

CTHO 1O = 2D 8O DO
HRAZARER

TORONTO.

Flour.—Some mills have marked Man-
itoba flour prices up another 10 cents
per barrel during the past week, al-
though this change cannot be said to be
general, so that prices range from $5.40
to $5.50 per barrel per car lots with an
additional 10c per barrel being asked by
a number of mills for flour in cotton
sacks.

The future of the market is problem-
atic. While in some quarters there pre-
vails an opinion that prices are slated
for an easy tendency, on account of the
large Canadian crop and the freer de-
liveries expected later, there is also an
opposite view taken by other millers
who maintain that the present low grad-
ing of wheat coming forward is likely to
hold prices steady.

Ontario flours are higher in price.
Millers are complaining that they can-
not secure enough Ontario wheat to keep
them going. Blended varieties are rang-
ing from $4.50 to $5.00 per barrel.

Manitoba Wheus

1t patent, in carlots ...... 540 559

2nd pate ts, in carlots .... 49 510

Btrong baxers, in car lots. ..470 49

Feed flour, in carlots. ...o..oovvvvnivvnennnnanns 300 32
Wint

AT e N S RN A st st ) 420

BN . o< sovsi saossnbiarsesssin ovnesorineme 45 50

Cereals.—Quotations for cereals re-
main unchanged. Oat prices are still
higher and there is accordingly a firmer
tendency in rolled oats. There has been
some further advance in prices for ex-
port. Those dealers who are pushing
cereals are finding a good trade.

Ro led oats, smali lots, 90-1h. sacks............. ....
Kolled oats, 25 ba stocarlots ...... o
Standard and granulated oatmeal, 9%1b.
Po'led wheat, “mall lots. 1 0-'b. .arrels
Rolled whesr, Bbo!::l.ltooulou .........

SRR NN DO --... . c.ecieceee omee
Rolied osts In cotton sacks, 5 rents mcre

830200020000
BRBRES

Soda Biscuit Profit

is only possible to the grocer
who handles a brand which
is so good as to excite commen-
dation. The news of an extra
good brand soda biscuit soon
spreads because, as you know,
a pleased customer is a
splendid advertisement.

PERFECTION
Sﬁ“as |

CREA iy

T- HODNEV BISEUITICANDV o]
STRATI’GID CANADA

is the brand of unparalleled
excellence. They have that
flaky crispness that cannot be
duplicated in many other
brands of sodas.

Sell Mooney’s if you desire to
give your customers continued
satisfaction. There is good
profit for you, too.

The Mooney Biscuit
and Candy Co., Limited

Stratford, Ont. Winnipeg, Man.

BRANCHES AT HAMILTON, OTTAWA
SYDNEY, C.B. HALIFAX. N.S.
FORT WILLIAM, CALGARY,

VANCOUVER,B.C. ST.JOHN'S,NFLD.

MAPLEINE
THE POPULAR FLAVOR

A STRONG DEMAND HAS
BEEN CREATED for this
new and delicious flavoring.
It adds richness and delicacy
to Cakes, Car dies, Icings, Ice
Cream, Puddings., Etc., and
mak-s a Table Syrup betler
than Maple, ata cost of 60c, a
gallon.

See Price List
Order a supply from your
jobber or—Frederick E.Rob-

son Co.. 26 Front St.
E.. Toronto.

The Crescent Mfg. Co.
SEATTLE, - WN.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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Quality of the best.
Flavors that charm
the palate are to be
found perfectly
united in

QUEEN[QUALITY
<4 = Pickles' .
You can safely re-
commend them as
digestible, perfectly
treated,tempting to
the appetite and

thoroughly whole-
some.

Get details, the pro-
fit is worth while.

MADE BY

Owen Sound, Ont.

TAYLOR & PRINGLE CO., LIMITED

TEA LEAD

(Best Incorrodible)

packers of Tea in Canada.

Tel. Address: “Laminated,” Londen.
A.B.C Codes used 4th and 5th Editions
Canadian Agents

LIMEH DUSE,

Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most of the leading

ISLAND LEAD MILLS. LIMITED

LONDON, E., ENG.
HUGH LAMBE & CO, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B
CECIL T GORDON, MONTREAL

** White MOSS "’

recommend M.Lean'’s.

Sole Makers : Montreal

MSLEAN'’S
COCOANUT

The purest shredded (not ground)
cocoanut, fresh and full of therich,
nutty flavor. Don’t hesitate to

CANADIAN COCOANUTCO.

Food Products of
Absolute Reliability

In selling your customers “E. D. S.”
preserves, you don’t run the risk of
losing their goodwill. You will be
offering food products of the highest
standard of purity and flavor. Per-
fectly clean methods in cooking and
packing, along with the highest
quality of fruit and pure sugar,
have given “E.D.S.” brand the
preference over all other preserves.

We are telling the public through
attractive street car, newspaper and
magazine advertising, of the dis-
tinctive quality and flavor of “E.
D.S.” preserves. This will cause
a demand, for which it will pay
you well to be able to supply.

Order a stcck TO-DAY

at his own
fruit faims

E. D. SMITH, Winona, Ont.

AGENTS—NEWTON A. HILL, Toronto; W. H. DUNN,
Montreal ; MASON & HICKEY, Winnipeg; R. B. COL-
WELL, Halitax, N.S. ]. GIBBS, Hamilton.
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clean, pleasant and profitable trade.

suit yourself in price. Every outfit the best at its price.

S. F. BOWSER & CO., LTD,,

THE CANADIAN GROCER

" Mr.
Merchant

Think of the convenience
of simply hanging the cus-
tomer’s can on the pump and turning
a crank to get a gallon of oil.

No Funne's—No M :asures---No Waste---
No Dirt. Saves Space, Time and Money.
You don’t touch the oil. The pump transfersitfrom

the storage tank into the customer’s can; measures it,
counts the gallons and shows the money charge.

It changes the oil business from a drudgery to a

The variety of sizes and styles will enable you to

Ask For Book No. 5.

TORONTO
66-68 Fraser Ave.

93 Highest Awards in Europe and America

WALTER BAKER & CO.'S
 CHOGOLATE

Trade-Mark therefore in full conform-

of all Pure Food Laws.

Walter Baker & Co. Limited

Montreal, Can. Dorchester, Mass.

Why lose Money on Credit Business?
There's ONE system that will put the

credit customer on practically a cash bas:s,
and please him well besides.

|
Books
Increase your profits by eliminating loss and

“bad deb's,” slow collections and errors.
HERE'S HOW THEY WORK:—

& GOCOA

Our Cocoa and Chocolate
preparations are Abso-
lutely Pure — free from
coloring matter, chemical
solvents, or adulterants
of any kind, and are

When aman wants
credit. give him an
Allison Coupon
Book, and have
him sign form at
the front which be-
comes then his pro-
missory note to you
As he buys, you
tear out coupons.
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book. as you deem

ity to the requirements

wise. No pass
books.ne charging,
no time wasted, no
eirois, no disputes

Established 1780

ror sale by joobers everywhere.

Allison Coupon Company

INDIANAPOLIS, IND.

Apples! Apples!
GEORGIAN BAY DISTRICT

E are putting up
between seven

and eight thousand
barrels of apples in the

Georgian Bay District

The Quality is No. 1

We invite correspond-
ence as to price on
car-load lots.

WRITE AT ONCE

Lemon Bros.

Owen Sound, Ontario

Headquarters for

Maple Flavor

Henderson’s Tri-Maple Flavor is
the best thereis made in Maple Flavor.
A good seller and repeat order
producer.
Sold in bottles or in bulk.
Let u quo'e you prices
and submit samp e.

THOS. HENDERSON

Manufacturing Chemist

86-88 Fulton St., - New York

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of
“Feather Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.
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Cape Cod Cranberries
N.S. Cranberries
Florida Grape Fruit
Almeria Grapes
New Figs,

Finest pack imported.
Jersey Sweet Potatoes
Late Valencia Oranges

Lemons, Nuts
of all kinds.

Spanish and
Domestic Onions.

—

| MCWILLIAM

'Mc.~E.

| EVERIST

25-27 CnLRUn ST. TORON1CO
are Largest Receivers

time you purchase a
box of

‘“ 8t. Nicholas ”

or

“Home Guard”

Lemons you are
getting the

B. L. O. E.

Best Lemons on Earth

J. J. McCABE

AGENT
TORONTO, : ONT.

TIIE CANADIAN GROCER

Fruits in Demand for Thanksgiving

Retailers Have Been Ordering in Anticipation of a Good Sale—
Imported Fruits Given More Attention—New Crop Lemons on
the Way—Shipment of Potatoes From West to Bast Reverses

General Rule.

Thanksgiving and Hallowe’en are ac-
countable for a somewhat brisker move-
ment of fruits this week, retailers
throughout the country anticipating in-
creased sales around the holiday. Trade
in domestic lines of fruits, with the ex-
ception of apples and grapes, and a few
belated shipments of pears, is small.
Imported lines have accordingly to be
brought to the fore, in order to gppease
the public appetite for fruits.

Valencia oranges are on the up grade.
That is, prices gre. Shipments are on
thz wane, which with the better demand
under the falling off in domestic fruits, is
causing the stronger tendency. Florida
oranges, the quality of which is said
to be good, are now on their way to
Canad an markets.

The first shipment of new crop lemons
is on its way across the water, and should
adorn at least the easterm Canadian
markets some time next week. Prices
for first arrival will no doubt be high.
However, a fairly high ranze of values,
according to imrorters, cam be expected.

Prices of Florida grapefruit are rang-
ing higher than last year, the vyield
this year being considerably smaller.

MONTREAL.

Fruits.—Present business in fruit is
good. Apples are naturally a feature.
Grapes are moving well, with Malaga
and Trokeys among the leaders. Cana-
dian stocks are runming low.

Apples, bbl 3050 Lemons. . ........ 4™ 450

Apples, Fu.. euse, btl. 5 o Limes, » box.... 125 150

Buwiwiss, bunch.. 1 w 175 Oranges —

Banunas, crated. 17° 200 Valenia. . ...... 45 650

Uvovaniuie, vaxes 4 00 4 (0 g:m icas, LI, . g ;-') g 7%

5 renilo., . srane a0

O in, oo’ 450 5op  Memhan 07375 300

Giapes, Malugs, Pears, Cal fornia. 225 275
pe kex 450 50 Puwapples—

Grapes, Canadian, Floridss, case .. 4 (0 4 50
has et..... w20 025 Pluma, Califoruis

Grapes, Cal,box 2:0 2.5 B0 oo « sovees 150 200

Vegetables.—New green beans in ham-
pers are on the market. Potatoes are
steady, and are arriving freely. Capa-
dian tomatoes are of good quality.
Celery and cranberries are receiving con-
siderable notice.

B -ans, green, hamper 3 "0 Leeks, doz ...... 150 1%
Unrieb-, dox ... ... 095 Ca:adian lettuce

Cahbage doz.... .... ‘75 perdis........ 045 070
glrry. a z‘ ..... 060 n75 O thmn—

v per dox... ... 02 Bpanish.crate. .. 375 425
Cranberrivs,Cape Canadian reds,

ol . ... D L SR T
Cranisrries, N8. 70) 8 % Sweet potatos.. .... 2.0
Cucumbers, doz. .... 060 Montiea po's-
Garlic, 2 bunches .... 035 toe .mew, hag. 115 125
Green Peppers, Toma oes, Cana-

bushel basket 175 335 dian, box.... 060 075

TORONTO.

Green Fruits.—The Jocks have again
been snapped on the fruit market at
the foot of Yonge St., the summer

52

home of the fruit and produce mer-
chants, and business has beep transferred
to their up-town quarters. Canadian
peaches have served their time for this
years, although Colorado, may be had at
$1.50 per box. Florida grapefruit of ex-
cellent quality has arrived on the mar-
ket, and is selling at $5.50 to $5.75
per case, while a recent addition to
offerings is Almeria grapes at $5.50 to
$6.50 per keg. There are still some of
the Canadian variety ‘obtainable, while
supplies are also being brought from
California. Valencia oranges are scarce
and high, Inpdced, one firm quotes 150s
and 176s at $6.00 per case. There are
some shipment of new crop Florida now
on the way, and the quality is said to
be good. Tomatoes are drawing to 5
close, while the quality is not exactly all
to be desired. Lines are firmer.

Apples are quoted all the way from
$2.25 to $4.00 per barrel, and supplies
on the market now are quite plentiful.

Cooking varieties are offered at the
former price, while No. 1 snows are
bringing the latter figure.

Banaunss........ 135 17 Canadian pea-s,
Leemomng— 11qt. basket.. 0 °5 0 50

Verdellf ....... 400 45 Grapes, small... 025 030

hm—-—";;nx ......... 150 Grape:, Califor-

Late valencias.. 600 §5)  plin LY, 300 225

80, tOmat res, ! 160

U'at haeke s 018 033 —

™ ranberries,
e A3 g ey Onp Cod, brl. 8 50 900

P rReg.: ...s. 55) 650 Apples, brl. .... 235 400

Vegetables.—In past years it has been
the general rule for Eastern Canada,
Ontario incluutp., to ship potatoes to
the West. Is this rule to be reversed ?
This week marks the arrival om the
Toronto market of a car of Manitoba
potatoes. The quality is said to be
generally good, and the price will be
such as to compete with Ontario stock
this year. The crop in Ontario has been
gencrally lower than elsewhere, and be-
low the past two years. As a result
there have been large supplies brought
tn from New Brunswick, while now a
first shipment has been made from the
West.

Conditions are more settled in Spain,
and while shipments of onions have
not returned to normal, they-are expect-
ed to soon. Canadian onions are a Xttle
firmer this week,

Oanadian beet, Onions—
s W

S - . - o 380
Onbbag - ng L1ag ...
disn, dozen... 065 075  Spnith case ... 375
Oa rots, baz.... .... 0 bags ... 16 8
Eggplant, bek.. 035 030  Potatoer, N.B.
Celery per “os. P;od. . " 13
beads..... .. 040 050 "n'h." WESE %
Canlifiowers,ds. 075 135 Bwest potaioes,
Gre-n peppers, hvnr ...... 400 450
basket .. .... 015 020 hamper....... ... 1




red
ian
his

hile
‘om

50s
are
IOW

to

all

lies
ful.
the
are

88 8 ¥ 88

cen
da,

xd ?
the
oba

be
ock
een
be-
sult
ght

the

ain,
lave

ttle

- -
22 5 B 8 38

THE CANADIAN GROCER

WINNIPEG.
Fresh Fruit.—Trade continues active
in all these lines and in spite of the cold

weather orders continue to arrive in

large quantities. The crop of new
lemons are on the market, and are sell-
ing at $7 a crate. California Tokay
grapes have risen 25c, and are selling at
$2.50 per case, while Red Rogers are
going for 35c per basket. There has
been no change in the apple situation
except that Canadian MacKintosh Reds
are now quoted at $5.50 to $6 per bbl.

Bwnanas, bu «ch ..... RS R e I I S 4> £ 27 350
Va encis oranges ....... S e
OCalif «wn a =0, crate. crsi WIND
W ash. peaches, hox.... 115 25
American Weslthie-, bbl e
King ,prrbrl ..o iiiiiiititciesienicionse soes 50
Nova 8:01i - tiravenstein

B. Hardy pears

Rol RO Ore ErapeBs ....ccocec0000ee cossossocosce ose
Cal. To ay g apes,case ...
Mont. crab p o es, per box - .
Cape ' odlera b rries, brl ... ... ........ 10 0
OBa. MeInt SB Pel8. .o coonsoeroscosssssncassinsse 550 600

Green Vegetahles.—The situation has
been little changed during the last week
and the supplies continued to arrive in
first-class condition. Native head let-

FOR—
“Green Mountains,”
““Delewares”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED
ST. JOHN, - - N.B.

Y

Almeria Grapes
Fancy Winter Keeping.

Pink Tinted Varieties now arriving.

Our range is a large one, and great care has
been exercised in selecting only the best obtain-
able fruit.

Your Orders will have care and attention.

WHITE @ COMPANY, LIMITED
TORONTO and HAMILTON

Mzlaga Grapes

The quality is exceptionally good, bright color and sound.
Large clusters and fine flavor.

Grape Fruit

The quality is good for first arrivals.

Late Valencia Oranges

The only real good orange on the market now is the
California Late Valencia. We have all sizes.

New Figs

We expect our second lot of New Figs this week—
the very finest packed.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

W. B. STRINGER, Toronto

Sales Agent

THE YEAR AROUND
¢ GIVE YOU THE MOST SATISFACTION.
¢l SHOW YOU THE MOST PROFIT.

LEMONS

ORDER THIS BRAND. —\\ )
FOLLINA BROS., Palermo

Growers and Packers
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tuce and cucumbers are ofl the market.
In their place imported lettuce is being
quoted at $1.50 per dozen, and cucumb-
ers at 90c per doz.

Native mins, perdoz ..... . seneenessesssEess S4BD
Nat.ve gr- e ovions, doz
Native parsley. per doz ..
Nativ lettuce per doz......
Native watcreres, d z... -
Ontario tomat vex, large basket
Twported head lettuce, doz. . .......
Newcabtay: , ¢ cwt
Am ricsn peppwers. doz
Navivecvrots, pe cwt g
Native beets, per cWe. ... ...
Native rnlishes, per doz. ...
Nutive varnips, per bus
Native c-lery, doz .
Jmported cucumb e doz.
Vege' a' e marrow, doz
Puuphins. per ib ........
Cit on, Ib
Huhba'd squash,1b ...
Brussel- sprou s 1b.,
Je k« p rdoz
Bpani=h onions, "0.]1h crate 2
Va' cniv = erate < . 5
Cau'ifio~ ers, per doz
Red cabbase per.oz.....

SHBEVETRRVLRE

o

oo
-

RoZo
-

oo ==
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Potatoes.—The supply of potatoes con-
tinues to be very plentiful and carload
lots are being received every day by
wholesale houses in the city. Up to the
present offers have been confined to a
radius of about 60 miles of Winnipeg,
but in spite of this there is no scarcity
and the condition also is stated to be
“‘up to the mark.” In consequence of
this increased supply, prices have fallen
and are now quoted at 50c per bushel.
DR OERE, BAS B B . cos0sovaivs sosnssnnsnsais NNan 070
Mauitob s, 10 to 20 hus
Buying pr ce, cariuts, fo b Wmmp

Virg. swe-t p tatoes, bbl ., ..
Jersey swect potatoes, bl

EKEEP VINEGAR ON BULK
PICKLES.

““The main reason why bulk pickles go
bad,”” said a manufacturer, ‘‘is because
theretailer does not take enough care
when scooping them out of the barrel
or keg. Pickles will not keep unless they
are covered with vinegar. Many grocers
keep continually scooping out of the
centre, so that there is a wall of pic-
kles around the edge of the barrel not
covered with vinegar. The result is
they spoil. If they are kept well covered
properly with vinegar, they will keep
for any recasonable length of time.”

Those grocers who have had cause to
complain at any time, will probably
find this the reason. They should give
the pecessary attention in the future.

JUST ANOTHER EXAMPLE.

‘““A customer of mine,”” remarked an
Ontario grocer, ‘‘wanted a certain bis-
cuit, which she said cost her 1lé6e. I
rang up the wholesaler and was quoted
14}c. Selling at 16c. was too small a
profit, so I sent to the grocer who was
offering the biscuit at 16c. to get the
required pound. He only charged 16c.,
but when I placed them on the scale, I
found he was charging 18c. per pound.”

Just another example of those who
cannot last long, but who demoralize
the trade while they are ip business.

Fish - Oysters [£

Supphes of Fish None Too Plentlful

Shipments of Such Lines as Fillets and Haddies are Slow While
Unfavorahle Weather Has Interfered With The Catch of Fresh
Fish—Frozen Lines are More in Evidence—Weather Not Ex-

actly Favorable for Trade.

The weather is not exactly all that
could be desired to be most beneficial
to the fish trade. There is a fair
movement of general lines, but the
briskness that real cool weather would
bring is not in evidence.

Supplies of a number of lines are
none too plentiful. It seems somewhat
difficult to secure shipments of fillets,
haddies, and kindred lines, from the
eastern provinces. Receipts of fish on
the east coast have been rather small,
owing to unfavorable weather. The hali-
but catch has beecn small owing to
stormy weather, and the frozen article
is being used. Offerings are turning
more from the fresh to frozen varieties,
as for instance, the season for fresh
pike and pickerel is over, and- the frozen
article is now going out.

Oysters are moving fairly well, but in
this line also, the weather is not exact-
ly favorable.

QUEBEC.

Montreal.—While the fine weather may
appeal to people in general, it is not very
encouraging to the fish trade. Business
has been fair but there has been lacking
that impetus which regular cold weather
contributes. In fresh fish there is a
noticeable advance in the price of hali-
but, arising from stormy weather on the
coast and consequent scarcity due to the
delay in operations. Lower prices are
not expected for some time. In the
meantime supplies of frozem halibut
will have to meet the demand. Steak
cod is likewise none too plentiful, but
other fish are in fairly good supply.
The season for fresh pike and pickerel is
completed, but supplies of frozen will
have to serve the trade. The quality is
good and should give satisfaction.
Among the lines of smoked fish, fancy
haddies and fillets, too, are not over
plentiful. New fancy haddies are bring-
ing a rather high figure. Oysters are in
good demand and will move more rapid-

ly and steadily as soon as the cold wea-
ther has arrived for the season.
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FRESH

Bluefish, perlb. .... 0132 Bteak cod head-
Dressed perch, less. perib.... 008 007

per Ib wese 910 Babbut, express
Dressed bull- B S s aeer. 010

heads. per 10, .... 010 Balwon, BC,Ib .... 014
Eele fresh, ach .... 02§ Balwon, Guspe. 018
Flounders, perlb .. 0.8 Bea urout....... 010
Mucrerel ..... ... [V} Bea lLass, vrrlb s 818
Hutdien, prib 005 006 Bwelis, fancy.. ¢10
Halibu, per 1b. ..... 013 Laske trout, Ib. . 2010 013
Heriing, each... .... vl

FROZEN

HAsddoock. « 004 Round pink salmon.. 0 09
Halibut, per ib. .... 009 Gasposaumon. .. ...
ke round Ih ... 008 e Se o1
Pl:-.dll!rrnell & ls salmon. . .... ol

endles, cases No. 1 Bmelis, boxes,

150 bs.,perlb. ..., 007 10 and 151be. each. 0 07
Slonkid ....., ... 06 ‘Whitetish, large,

BB o eves soss 010 BB sacosahanass eenr 009

Whitefish, small..... 006
PREPARED FISH

Boneless ond, in hlncks or rnokue-. rlb....7, 8, 10, 1" 12
Birip ¢ d, bonel a8 3 -b boxes, ® oo B2
Bhredded eod. 2 doz. in Lox, per x .. 200
Skiniess cod, 100 11. care . 6¢0

BALTED AND PICKLED

New green cod, med- Salmon,B.1"., red,bbl. 1450
ium, per 1b 004 |!..lunm B.C..balfbl. 8 00
New hrudor her- Salmon, Labrador, bl. 15 00

ring, per bhl 5 50 -Bnhnnn Labrador,

‘New Labrador her-  halfbl.... ........
ring, per half bbl. . 3 00 Bs'm--n Tal

o«
g

Labrador ses trout, tros, 3001bm........ 31 07
W soonsoonacsnie 2 00 Sa't eels, per Ib..... 007
Lalrador sea trout, Sult sardines, b'l=... 610
half bbls. .......... 60 Bal. sardines, {b Is 30
No. | macherel, pail. 2 00 Hea trout, § brl...... 650
No.lmacke el §1.hl«. 8 00 Sea trout, bbls... 12 00
Bcotin herring, No. Beoteh herring. . 600
IR Beotch herring, ki 100
Lake rout, half bbl. 6 00 Holland herrin -, e‘)l 5F0
Choice muckerel, Holland 075
half pail ... ..... 200
Bmoked eels, perlb ...... . 010
Blonters, l-rua per box .. suazi- B BN
DO oo v 55 mmes s nes d0i4008
Ha'dleu, hucy 151 hoxes rverlb. .. 009
Fillets fancy, 5-b bowves, per .0
Herring. new smo-ed per hox . 0%
Kipp 18, (farcy, laige) per box. 12
Kipp re(small) ........... 10
I DER I, v« 050 o i sabosas shesssossense sooe on
SHELL FISH
Oysters, ckoi~e. bulk, Tm llon . . 140
Ovsters, bulk, selects e .. 160
v, farcy cape, lnn bbls. . s B B
alpeque Oyxt1s, i, B RSN 7'01200
Boliu meats— Stan_ards, nl $1.75; selects, gal., $3.

ONTARIO.

Toronto.—Fish are moving out quite
freely for the season and real cool wea-
ther would start a good many more re-
tailers handling this line. Oysters are
meeting with a good reception. Labra-
dor herrings are firmer at $6.00 for bar-
rels. Supplies from the eastern coast
are hard to get, there being a scarcity
of fillets, haddies and kindred lines re-
ported at the present. There is a plen-
itude of fresh caught trout, however.

FRESH CAUGHT FISH

Fresh caught whit-10 0 12
Fre<h caught herring 0 08
Haddock . ...... 008 007
Pickerel.............. o

1
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THE CANADIAN GROCER

YOU'LL HAVE A SMILE

and a big one at the end of the seascn if you teke cur ¢Cvice erd mele an
increase in your business by hanching fish. e are rct tellitg you week
in ana week out that there is money in the busiress fcr ycu, just fcr fun.
We want you to get started and try Reciprocity for ewkile, It it Coes not
pan out, then there is something waniing. But it will, if you hendle the
proper lines.

“Canada” Brand Pure Boneless Cod Fish

isthelinethatmany agood dealerhasfoundatrade winner. Lookatthe range.
CANADA TABLETS, 20 1-lb. Tablets. CANADA CRATE, 12 2-1b. Boxes.
CANADA STRIP, 30-1b. Boxes, Wholz pieces. COD BITS, 23-1b. Boxes, Bulk and SKINLESS FISH.
MARINER BRAND, 25-1b. Boxes, Bulk.

Ocean Brand :- Make other brands jeal- BOUTILIER'S L Make the housewife smile.

HADDIES | ous. Thar's enough. That's all you want to do

KIPPERS You can guess the SMOKED slso. You know.\‘vhy_she
BLOATERS) reason. FlLLETS) f)?lclgnsfr::? Satisfaction,

WE OFFER FOR IWMEDIATE SH'PMENT BY CAR I0AD, NEW FAT JULY SALT HERRING
IF YOUR WHOLESALER CANNOT SUPPLY YOU, WRITE DIFECT

The Halifax Cold Storage Co., s.i; s MoNTREAL

Connecticut Opster Co.

Growers and Shippers of ‘‘ Coast Sealed ”’ Qysters
50 JARVIS STREET, TORONTO

Dear Mr. Merchant:

It’s well to be careful about these things in conuection with your oyster
business :—

See that your oysters come from commuuities that produce oysters with
the best flavor and that these oysters mature sufficiently firm to retain that flavor
for the longest time possible. See that shipment is made in the most sanitary
package obtainable; and that the oysters are refrigerated at a low temperature,
and also protected from freezing. And be sure you display them attractively.

Let us add that ** Coast Sealed ” Oysters are grown on ground that isfamous
for the flavor of its oysters; shipped to you in the “Coast Sealed” Carriers-the

" acknowledged peer of all packages, properly refrigerated all the way.

VWe solicit your enquiry,

CONNECTICUT OYSTER COMPANY

P.S.---We can supply you with a Vacuum Insulated Cabinet that will protect your oysters from freezing
and save at least 75 per cent. of ice.

T R Tt >
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FROZEN FISH

Goldeyes............ 0 us feaberring.1h.. .... 0 04}
Pike...’. ....... sesn DY Sea herrig, 55-1b. brl 2 25
New I'ink seasalwon 0 04 Maokere, Ib.... ... 012
Whitefish............ vl BMullots......ccoc0000 © 04
el ...cocccnenns o1
SBMOEKED
Kippes,perbox 135 13) Cod, Imperial... ....
Bloaiers, por 1 0x 14 Qunil 01-1oast. .
Fin.an Haddie,lb 08 0 09 Flilets of haldi 5
Cisc es, basket. .... 125
PICELED
Lake herring. per keg 4 00 Labrador her-
Oyniers, =e.e 'L , kul } ./g I:Ihl‘:dbhhh s ssne D
< , staudards, r her-
- gtas " tiug, balf buls. .... 325

NOVA SCOTIA.

Halifax.—A good run of mackerel
struck in on the Nova Scotia coast last
week. At Canso, one day, fiftcen thou-
sand fish were taken. At some other
places smaller catches were made. The
fish are large and fat. Mackerel are
now in excellent demand, and the fish
caught this week found a ready sale.
Some of them were shipped on ice to
Boston, and the balance were placed on
sale on the local market.

The receipts of fish here during the
past week have been comparatively light.
Haddock continue scarce, gnd only small
quantities of halibut arc ofiered for
sale. The weather has been unfavorable
for the fishermen, and this is mainly
the reason for the falling off in the re-
ceipts. Fresh fish, however, outside of
mackerel are in light demand at pres-
ent. The salt article is selling much
more freely, herring in particular.

The price of salt codfish remains up-
changed. The receipts have been light
this week, but some large cargoes are
now on the way. One steamer, now
due from St. John's, Newfoundland, has
4,500 quintals on board. This is one
of the largest shipments of the season.

Fishermen on the west coast of New-
foundland held a meeting this week and
advanced the price of herring. Accord-
ing to government regulations, the
price is $1.25 per barrel, that is, they can-
not catch them for less tham that
figure, which has been the standard for
several seasons on green goods. The
fishermen went on record as Winding
themselves not to sell this coming sea-
son at that figure. They agreed not to
sell any American or Nova Scotia herr-
ing at less than $1.50 per barrel, this
price to hold until December 15, and
after that datc the price is not to be
less than two dollars per barrel.

POTATOES IN MANITOBA.

Two million bushels more of potatoes
are expected to be raised in Manitoba
this year than last. Some shipments
have been made to Ontario, while last
year Ontario shipped west.

The imports into New Zealand from
Canada for the quarter ending Jume 30,
amounted to $244,620, an increase of
$9,285 over the corresponding period of
last year.

Canadian Goods Now Going to England

Our Fruit Being Well Received — Canadian Canned Apples
and Pears on the British Market—Canned Salmon and Lob-
ster Among Our Exports—Pro.pects for Onions and Con-

densed Milk.

Leeds, England, Oct. 25.—Inquiries
are being made by local importers as to
the extent of the cultivation of onions
in Canada with a view to their export
to this market. In former years Can-
adian growers have been at a disad-
vantage owing to the proximity and
consequenily cheaper prices quoted by
shippers on the Continent. This year,
however, the hot and dry summer is re-
ported to have been very unfavorable to
the erops in Holland and Silesia, which
together with Spain, are the chief
sources from which supplies are sent to
the English market. The prices quoted
by Hamburg shippers already show an
upward tendency and during the coming
winter onions are expected to command
enhanced prices. For shipment to this
market it is suggested that onions could
be packed in barrels to hold about 168
pounds, the top and bottom being
slightly perforated to keep the contents
in cool condition.

Arrangements for Canadian Fruit.

The crop of English apples has turn-
ed out larger than was at one time ex-
pected and liberal supplies are now on
sale in the local markets. The fruit is
of varied character, some being exceed-
ingly small in size, while, on the other
hand, arrivals from certain distriets are
of satisfactory quality. It is expected
that these supplies will be finishing
about the time the Canadian apples be-
gin to arrive.

Some local firms have already econ-
cluded arrangements with Canadian
apple exporters for shipments this sea-
son, and others are now in correspon-
dence with exporters on information
furnished by this office. Canadian ship-
pers who may be desirous of increasing
their business on this side should cor-
respond with this office, giving particu-
lars as to the quantities they wish to
send and other details, which informa-
tion will be placed before reputable
firms.

Local merchants are also looking for-
ward to a continuance this season of the
shipments of dessert pears from Can-
ada. The trade in this class of fruit, so
far as this distriet is concerned, was
initiated last year, when a number of
boxes of fine looking fruit were sent
direct to Leeds and disposed of with re-
sults which were regarded as entirely
satisfactory to the shippers and receiv-
ers interested.

Canadian Canned Goods.
Certain lines of eanned goods put up

56

by Canadian firms are coming more into
evidence on this market. In fruits, a
progressive trade is being done in can-
ned apples in tins holding approximately
one gallon. These are supplied mainly
to restaurants, hotels and boarding
houses, and at present three Canadian
brands are on sale. Canned ‘Bartlett’
pears of Canadian origin have also been
introduced on to this market.

In fish, British Columbia canned sal-
mon is largely sold under various labels,
but the demand for eanned lobster among
the public is now a limited one owing to
the enhanced price ruling. Canada, how-
ever, continues to do the largest trade
with the British market in this class of
goods, and last year contributed 84 per
cent. of the imports.

Condensed Milk and Canned Meats.

At present, the condensed milk sold in
this distriet eomes mainly from Holland
and Switzerland and so far as can be
ascertained, no condensed milk of Can-
adian manufacture is on sale although
inquiries regarding the trade have been
received at this office in the past from
Canadian firms. Canned tomatoes are
chiefly of Italian origin although there
is one brand put up by an Ontario firm
which is sometimes seen. The import
of canned meats from Canada to this
market is but small in ecomparison with
those received from other sources.

It may be stated, however, that the
trade done in this class of goods has
fully recovered from the set-back of a
few years ago, the opinions expressed
by merchants indicating that this arti-
cle is more than ever a necessity to the
large industrial population in this part
of England.

PECULIAR LEGAL CASE.

An interesting case came up in an
English court recently, when one grocer
sued another for damages, by reason of
having given the plaintiff a false char-
acter of an employe. The plaintiff was
awarded £21 while the employe had only
absconded with £14 12s 3d, the balance
being for expenses incurred in searching
for him.

The judge stated it appeared to him
that the defendant, having knowledge
of the clerk’s dishonesty, when he was
asked by the plaintiff if he knew any-
thing against him, while not necessarily
answering the question, could have given
such a reply as would have put the
plaintiff on his guard.
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When placing your order for Canned Fish, be sure you have the name right:

“BRUNSWICK” Brand

It is the finest brand obtainable, and may be relied on to give the fullest
satisfaction.

By the “Brunswick” modern, sanitary process of canning, the natural
fish flavor is preserved to a remarkable degree.

Keep a generous stock of “Brunswick” Sea Foods.
excellent profit in selling them.

Connors Bros., Limited
Black’s Harbor, N.B.

AGENTS-—sGranI Ozxley & Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, N. S.;

There is an

J. L. Lovitt,
Yar th n & Ahern Quebec, P.Q.; Leonard Bros., Montreal, P.Q.: A. W.
Huband, Ottawa, Ont.; A. E. Richards & Co., Hnmilton Ont.;: J. Harley Brown, London,
Ont.; C. deCarteret, Kingston, Ont.: James Haywood, Toronto, Ont.: Chas. Duncan, Winnipeg.
Man ; Shallcross. Macaulay Co.. Calgary, Alta.: Johnston & Yockney, Edmonton, Alta.:
Shallcross, M lay Co., V. ver and Victoria, B.C.

CURE COUGHS FOR KINDNESS

Quaker Brand

Baking Powder

and add to your daily
sales by suggesting that

MATHIEU’S

SYRUP

OF TAR AND
COD LIVER OIL

is a splendid household
remedy and is displac-
ing ordinary cough
cures—the reason being
that it not only stops
the cough, but it also
removes the cause and
builds up the tissues.

It’s horse sense that a
bottle in the home, ready for
an emergency, may save a
serious illness.

This suggestion may
mean several extra sales.

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.
For Feverish Colds, don’t
forget to recommend

Mathieu's Nervime Powders

the great Headache and
Neuralgia Remedy.

has proven itself a great friend of the
housewife because of its unwavering
high-grade quality and uniformity.

Always gives the same
satisfactory results.

Contains no injurious
ingredients. Positively
“Contains No Alum.”

Package Neat and Attractive.
Ask for Quotations.

Mathewson’s Sons
MONTREAL
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The Grocer’s Encyclopedia- Cranberry

Interesting Features About the Growth of the Cranberry—
Grown in Swamp But Requires Considerable Attention—Cape
Cod the Largest Producer—Also Grown in Certain Sections of

Canada.

It is but early in the fall when the
sumach is turning a brilliant scarlet,
and down in the swamp the foliage is
sending forth a blaze of color, that
swamps on Cape Cod take on an air
of briskmess. It is again cranberry pick-
ing time, and the residents of that dis-
trict are about to go forth to gather a
renumerative harvest, that of the cran-
berry.

Whole families, women and men, boys
and girls turn out to assist in the
work. Besides the profitable side of the
cranberry period, with the hard work
it entails, it is made a time of merri-
ment, and is somewhat gakin to the
husking bees so well known in Canada.

Industry Sixty Years Old.

It was about 60 years ago that a
Cape Cod resident saw the possibilities
of cranberry growing. He began by
planting a few vines, was successful,
and kept at it. The result is, that the
Cape Cod cranberry industry is now a
large one, and there the greatest amount
are produced.

There is, perhaps, no other place in
the country with so many bogs as om
Cape Cod. Bogs require hard physical
labor, such as weeding, fighting insects,
rot and frost. There is also the flogd-
ing of the bog, which plays so impor-
tant a part in the preservation of the
berry.

Bogs are rather expensive too, as the
first four years of their existence only
small profits or none are realized. In
the latter part of each May, the swamps
are flooded to drown out the insects.
This is repeated again in June. They
are flpoded for the winter some time in
November or December, for the safety
of the vines

Fires to Prevent Frost.

Some years when the berries have de-
veloped and are about ready for pick-
ing, it is necessary to keep fires burn-
ing around the edge of the bogs, in or-
der to keep the berries from being dam-
aged by frost.

As has been said, Cape Cod is the
largest producer of cranberries. The
yield in Wisconsin ‘is also considerable.
In Canada, bhoth Nova Scotia and
Prince Edward Island are quite large
growers of the berry. In North On-
tario, in the neighborhood of Parry
Sound, they also grow, and in fact the
cranberry, or bogberry, as it has heen
called, can be grown in almost any
swampy place if given proper attention.

Cranberry picking is hard work. The

picker has to creep along the low vines
in a stooping manner all day. Then
too, the fingers get wounded by the
brambles on the vines, and have to be
protected by gloves.

Various Brands.

One of the most noted brands of the
cranberry is the Early Blacks. Usually
these command high prices, because they
are the first to go on the market.
Then comes Mathews, the Howes, the
Early Reds and the Bells. The choicest
berries are always hand-picked as then
there (s no danger of bruising them.

The cranberry, besides its food value,
market for some time, but with the
cooler weather it is generally in evep
greater demand, and now is a profit-
able season for the grocer to feature it.

The cranberry, besides it food value,
like other varfeties of fruit, is of great
assistance in the digestion of other
foods.

CURRANT JELLY FROM GREECE.
Glucose to be Admitted Free Till 1925—
Provides Outlet for Surplus Currants.

New York, Oct. 26.—The National As-
sembly of Greece during its closing ses-
sion enacted an amendment to the tariff
law in virtue of which glucosc may be
admitted into Greece free of duty, when
intended for manufacture into sweets for
export.

The action greatly facilitates the op-
eration of a recently drawn contract,

by which a Greek firm is to manufac-
ture currant jelly in Greece on an ex-
tensive scale for export to the United
States, utilizing as an important in-
gredient American glucose furnished by
a New York firm. The arrangement,
which looks to the establishment of a
numhber of currant jelly plants in Greece,
extends to 1925. It permits the use of
12,000 toms of glucose the first year,
and increasing amounts in the future,
as the development of the business war-
rants.

This is intended to have the double
eflect of providing a market in Greece
for this important American corn pro-
d ¢*, and of enabling the Greek com-
pany concerned, to dispose of a portion
of the annual surplus of the currant
crop, which it is under contract to
take from the privileged company. It will
also promote the sale of glasses, jars
and other containmers, labels, etc., from
the United States, since it is the idea
of the parties to the undertaking to ob-
tain all this material from United
States.

WHAT IT MEANT.

Shopper.—What do you mean by such
items in your bill as ‘‘one handful of
raisins, ten lumps of sugar, three pock
etfuls of almonds.”’

Grocer.—It means, madam, that peo
ple who bring their children with them
when they come shopping must take the
consequence.

CLAY
PIPES

Those made by
McDOUGALL

are peerless, Imsistupon
having them.

D. McDOUBALL & CO,, Ltd., Blasgow, Scot.

You cannot too highly pralse it—

Black Watch

The Biggest and Best

Plug Chewing Tobacco

Is now a favorite amongst tobacco
chewers. Keep it to the front and
watch your profits increase.
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Quality Counts “BANNER st oc co0a

We readily understand why your business IT'S
has increased so much during the past year.
We know that many grocers have realized B E T T E R
that quality is the best basis on which to
found any department of their business, and Good It Won't
that they have given preference to -
Points : Blow Out,

Maple Sugar of Sl Rust,

The Banner £ \ or

Ghewing Tobacco G Leak

) : ! Brought [l [ > i
in their tobacco department. This is a really : Costs

high-class and agreeable article, and never out in ) No More
fails to please those who give it a trial. Bad than

Inferior
Write for Quotations Weather Lanterns.

Rock City Tobacco Go. sesst Cupge WA

Ontario Lantern & Lamp Co., Limited

Hamliton, Ont.

Quebec Winnipeg

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton,

Ont.

59
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OLASSIFIED ADVERTISING

Advertisements under this heading, 20. per word for
Hret insertion, lo. for sash subsequent insertion.

trastions sount as ene word, but five figures (as
$1,000) are allowed as one word.

Cash remittanees to sover sost must all

POSITIONS WANTED.

OFFEE EXPERT (with wide experience in green
sand roasted coffees in .buying, blending and
superintending roasting) desires position as

manager of coffee department in wholesale grocery
or coffee firm. Wlnl‘l‘pcl%or West preferred. *“ Cofles
Blender,” Box 401, CANADIAN GROCER, Toronte.

rnnm-uu. in N on8e san this rule be evericoked.
hnmnu reseived witheut remittanes sannot be
seknow od.
Where replies come to our sare te be forwarded five
sents must be added te sost to sover pestages, ste.

GROOCERY FOR SBALE.

MISCELLANEOUS.

OUNTER CHECK BOOKS—Write us te-day fer
samples. We are 1 ers of the I
Surety Non-Smut duplieating and triplicating

Ceounter Check Boeoks, and single Carbon Pads in

sll varieties. Domimion Register Co., Ltd., Torento.

OR SALE—Good grocery business in Western
Oantario town of 10,000. Annusl turnever of
$13,000. Fine opportunity for young man. Good

rTnuu for selling. Box 398. CANADIAN GROCER,
orento.

MISOELLANEOUS.

DBING TYPEWRITERS write, add or subtract in

one operation. BElliott-Fisher, Ltd., Room 314
Stair Bulldiag, Terente.

A BOOK-KEEPING STAFF IN ITSELF, DOING
the work with machine precision and accuracy—

the National Cash Register., Write for demon-
stration literature. National Cash Register Co., 285
Youge Street, Toronto.

CCURATE COST KEEPING IB EASY If you
bave & Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

desimal frastion of an hour, veral operations of

b one eard. Forsmall lirme we

o excellent sombimation—em-

or and cost keeper. Whether you

employa or bundreds of hands we can supply you

with a m ne suited to your requirements. Wﬂu for

uul.:.. International Time luord!n! Company of
v 20

Canada, Limited. Office and factory. Alies Street,
Toroate.

UCKWHEAT Fleur hulrlll'.d pure and unsur-
guud by any mill in the Provinge. T. H.
quire, Quesnsbere, Ont., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
aad real printing can be quickly and easily turs-
ed out by the Multigraph is your own office—

astual typewriting for letter-forms, real printing for
:l'n'tlnory nml'l 'ﬂlvelnllln;. saviog 287 to 757 of
rage annual printing cost. AMERICAN MULTI-
?IA;H SALES CO., Limited, 120 Bay Street,
oronto.

COPELAND-CHATT!RSON SYSTEMS — Short,
simple. Adspted to all classes of business. The

Copeland-Chatterson Co., Lim'ted, Toronto and
Ottawa.

COUNTII CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Sesd us
samples of what you are usin ¢’ll sead you
prises that will interest you. Our l'h er, with patent
carben attach © equal on the market. Sup-

FROM NOW TILL THE END OF THE YEAR
we offer unusually good bargains in second-hand

Typewriters. They are carefully rebuilt, work
and look like new, but the price is « mere fraction of
the original cost. Write for catalogue. THE MON-
ARCH TYPEWRITER COMPANY, Limited. 46
Adelside Street West, Toronto.

OORE’S NON-LEAKABLE FOUNTAIN PENS.

If you bave Fountain Pen troubles of your own

the best remedy is to go to your stationer n‘

urehase from him a Moore's Non-Leakable Fountain

en. Thislis the one pen that gives universal satis-

faction and it costs no more thas you pay for one not
as good. Price, $2.50 and upwards. W. J. GAG

& CO., Limited, Toronto, sole agents for Canada,

UR NEW MODEL is the handiest for the grocer,
eperated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Specialties Co., Toronto.

PBNS-—TN very best Pens made are those manu-

d by William Mitchell Pens, Limited,
England. W. J. Gage & Co., Limited,
le agents for Canads. Ask your
2 25¢. assorted box of Mitchell’s Pens
find the pen to suit you.

ODERN FIREPROOF CONSTRUCTION=Our
system of reinforced concrete work—as

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for

catch lines or window
cards, and many hints for f
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Torontd

fully used in any of Canada’s largest buildings—
gives better results at lower cost. ““A strong state-
ment” you will say. Write us and let us prove our
claims. That’s fair. Leach Concrete Co., Limited,
100 King St, West, Torosto.

HE " Kalamazoo” Loesc Lea! Binder is the only
binder that will bold just as many sbeets as you
astuslly require and no mere. The back is flex-

ible, writing surface flat, sliganment perfest. Neo ox-
osed metal pasts or complicated mechanism. Write
or booklet. arwick Bres. & Rutter, Lud., Khl and

Spadina, Toresto. (1))

WAIIHOUSB AND FACTORY HEATING 8YS-
TEMS. Tayler-Ferbes Company, Limited,
Supplied by the trade throughout Canada. (tf)

TECHNIOAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
using power should receive this publication regu-

larly, n!nluo sec that it is placed in the bands of his
esgincer or superintendent. Every issue is full of

.
lles for Binders and Monthly Account Systems.
ited, Manut ing Statl .,

OUBLE your fieor spase. Az Otis-Fensom hand-
power clevator will deuble your floer space, en-
able you to use that upper 'Inr either as steck

T c."n lhcnno "l":#
sor. Cests #n .
¢ Otis-Fensom Bie

8
Write for satal

practical articles, well calculated to suggest sconomies
In the ope:ation of a plant. Condensed advertisements
for ** Machinery Wanted” inserted free for subscribers
to the GROCER. ‘‘Machinery for Sale” advertise-
ments one cent per word each insertion. Sample copy
oR request. ANADIAN MACHINERY, 143-149
University Ave., Toronto.

ALES PLANS—This book Is a collection of 333

ogue
Co.. Traders Bank Bu

2, Toronte. [{1})]

EOIY BUSINESS SYSTEMS are devised to suit
svery department of every business’ They sre
lsbor and time savers. Produee giilu up to the
uirements of merehants and manufssturers. In-
uire frem our mearest office. Egry Register Ce.,
ayteg, Ohle; 123 Bay St., Tereato; Peortage
Ave., Wissipeg; 308 Rishards St., Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

ful plans that bave been used by retail
merchants to get more business. These include
Special Sales. Gotting Hollday Business, Co-eperative
Advcrﬂlil‘.. Money-Making Ideas, Contests, ete.
Price $2.50, postpaid. MACLEAN PUBLISHING
CO., Technical Boek Dept., 143-149 University
Avenue, Toronto.

tion having seem the advertisement ia
this paper.
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Coffee, Its History,
Classification and

. L ]
Description
By Joseph M. Walsh
This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itisattractively written
and richly illustrated, and should be

read by all who deal in or use Coffee.
The contents include,

Caultivation and
Commercial and Des-

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon

the subjects of Tea and Coffee, will be
mailed to you pnstpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Bosk Department
143-149 University Avesus, Toromto

Siz
Bor!ic




L B B | -

T ewm g

40,
ntd

»f the
upon
il be

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

& red seseveees

Powder
ond N. GILLARD & 0oO.
-lb du.lluln
du.l

Unsweetened Chocolate—

White Bwan ng Powder—5-1b. size,
$8.35; 1-Ib. tins, $2; 13-0z tins $1.60; Z.
tins, $1.90; 6-0z. tins, 90c.; 4 oz. tins, 65c.;
5e. tins, 40c.

Borick’s &8

.Baking Powder

s Dessert, 6's, 13-1b. boxes.
Anllll. }-lb 6and ll-lh boxes.
Parisian, 8's, § and 13-1b. boxes. .
Dismond, 6 and 7's, 6 and 13-Ib. b s
Diamond, {'s, § and 12-1b. boxes..

Ohooolate wafers, No. 1, §-1b. boxes. ...
Chocolate wafers, No. 2, 5-1b. boxes....
Nonpareil wafers, No. 1,5-1b. boxes....
aon il wafers, No. 2, 5-1b. boxes....

JOHN P. MOTT & 0O,

4 =

SPACE IN THIS DIPAITMIHT IS $40 PER INCH PER YEAR,
veos e 196
= an. 18

‘1 { 3 Tins. Bl;l)lll'} blers) $3 per dox.
f l “ .
A : 1% e i o1t
BA K j V U 500 tins, per doz.... 2 40 (., }; Gm“d%{g‘l}?—nr
R 960 Perfestion, 3-1b. e1s | I 16 land} 035 030
“W ] S - 1% 01b. square tins, 2lc. land} 030 040
<IE L size, per doz.... 090 CGondensed Milk %,:c"f h’s&'mdw‘
ontcmudi-cgunc of 5 per P""”‘“’n«m‘ -1b. - BORDEN'S CONDENSED MILK 0O. oase. Terms—Net 30
ormmol"lluic%:hx;o?‘o': g luble, b ' No. it Wm. H. Dunn, Aant.lonmdm: days prepaid.
. Soluble, buik, No. . 9575 145
ILII:L?'PAO["DIB 3, perlb....... 018 475 120
Bizes. Per Doz London Pearl per b ... 01000, 02 ~ Oheese—Imperial
3 pecial quotnlonl for Cocoa in bar- Large size jars, do%.......cc0uunn.. T 8%
rels, kegs, etc. odlnm size fars,

Supreme choco- s‘;-u-m a r
iate, ¥'s, 12-Ib. o
boxes, per 1b... Individuslsize jars
 Perfection choco- ~  Peeriess Brand Evaporated Milk .~~~ perdos..........
COWAN late, 20c size, 2 I holder—
H doz. in box, doz. size, dox. 18 00
Perfection choco- y
late, 100 size, 3 Med. size, dos. 17 08
and 4 doz. in dos.
. = box, per doz,..i’ b Roguef S dox 388
D weet oooluo— er "
WHITE ¥WAN SPIONS AND CEREALS LT un'- 's and y's, 121b. bxs. size,dox. 1 40

mnplo,‘nlmon . REINDEER, LIMITED London, Bag.
cocoanut cream,in ‘‘Jersey” bmndouponud crea "
1b. packages, per case (¢ dozen). ..... .. 5 50 Golden Butterfly”
ozen in box, per ‘'‘Reindeer” brand, per case (¢ dozen) 5 00 i)&:nd Onun,sd.o;
dozen....... . 09 i gmg::r" Condensed Ooffee, case. 5 00 size, cases 97.00 1
indeer” Cond enlod Ooco., case.. 480 ravemiLrEss ! “ 3
ot Bfegseil e braod Gream, S8 £
Oon!oocion;—— Q\\“' size,cases ﬁ
er 1b. e
Maple buds, 5-1b. boxes. ........cee.... 036
Iﬂl‘ ‘medallions, 5-1b. boxes. . : g
0%
Oo. L4a.
parel 015 Toronto. ? Montees i
Jhocolate er, 5-1b. boxes 030
wafers, §-1b. bom gz All same p uon-m‘:rm.
0368 UN-NUMBERED
Under 100 books. . .......... sesssse
13 100 books and ovs per -
 ohiog G boks to 1000 000 booi e -
per b r num cover and each un,.-,
Nut milk chocolate, 6-1b. boxes, Ib. extra 2
N:t mnxlkcghooolm. ‘ G-bl:: bo’l‘ot 1b. SR Ty :
Nut mil ocolate, Sc bars, ars, i
POF BOX...vvuenessses S &“g, Ao 3: & llMtl‘ Pood
Ll Ditto, hotel 375 Do m Pt
0. E. Oolson & SBon, Montreal. :
In ‘T‘ 1. tins, 141b. boxes, per ) iver Oow Mi k in ta glnlon ""&
lmnlhc quantities. . 0 Good Lack 4% l% H .1 ¥

Q. J. lmbrook. t. Ji l’llvonns Extracts
¥o & Co.. Montresl: R. 8 Ilclndoe, EBY, BLAIN 0O. LIMITED. SHIRRITF'S
e b N TR N Standard Ooftess 1 0z. (all flavors) doz. 1
" 3 " YO
mmn tan Brokerage Oo., V’Aneon- Roasted 'hol. or un.dl.ldP“wkm od indamp- 2 G 1 ?2
ver: Frank M. Hannum, Ottaws. Ambrogis...... 036 M. s Y300
Plaotation. 1033 § « . . 30
oe Bonr&m 0232 3 « " “w g “‘,
... 037 Bourbon...,,.. 0320 %" . “ 1000
E%l'u. 10c. size Orushed Jn- and Mogcha........ ks 018 33* g “ 18 00
or mm cees
‘White B'nn Barley 080 es0v . Pac Cofl: o $10 Whetus e mtunsy
White' Pons Balt cising Model, 310, Sins, whslo ot gromnd & 20
ur, per “ “ 2 “ "
. Mott's breakfast cocos, lOn size 90 per dz. } Ib. tins, 038
F o bl ~0% " AoehorBrand,3btine v 03l OREscRNT wra. co,
ma ke Flour, per g s German Dandelion, 11b. t.lnl. ground g g anlolno'
‘White Bwan Wheat Ker- % | ‘:n.u.n, ast, 1 Ib. ting, 018 lnbouh-ml.u“
dos. §1. 034  Grand Prix,1and31b. tins. “ 030 -
032 ).-I-Tl-.. land 21b. b 030
4 0% Flower Pog, 11b. pots, - 022
sod lb.ue.k
08,
L‘ sod §1b.
jand

17 (‘l-. 6 Ib. WHITE WAN SPIOES AND OEREALS LTD.

“o. 3 Faloon oocos
. tina, 3o Ib; o raced White Swan Blend. : |

soda
|lb. Glb.bln.&l

Onnou
tablets, 100 bdla, tied tay 00.
above quotations are £. o.h. on d
o ut 1-1b. decorated
CANADIAN COUOANUT 00., MONTREAL. ::J..”"ll: ting
%0c. and 40c. T
ahd 30-1b. . it og) !
© 2 Mo-Ja, 1-1b. tins i
g "; 8¢ 1b.
Mo-Ja, 2-1b. tins
g m 28¢. Ib.
0138
02
030

FUSSELL & 00., LaD

Coupon Books—Allison's
Forsalein Omwd: by The Ibr

Coffees

st §N)......... B0
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THE CANADIAN GROCER

It's easy money to get in touch with us.

W. H. GILLARD @& CO.,

Are you selling the kind of soap that
makes your housekeeping customers think
yours is the only store for good value. You
can do this by selling

WONDERFUL SOAP

It is pure, hard, and will do more work to
the bar than any other soap you ever handled.
Its purity allows it to be used in the washing
of the daintiest fabrics without harming them.

Wonderful Soap is acknowledged by all
housewives as the soap for washday.

Write for Quotations.

THE GUELPH SOAP COMPANY

GUELPH, - ONTARIO

COF F EE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFTEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.

Wholesalers

HAMILTON, ONT.

e

CARTER'S

Big Wheel Lemonade Powder

BRISTOL,

Table Jellies, Mustard Powder

H. W. Carter & Co., Ltd.

etc., etc.

- - ENGLAND

———

QUICK, CLEAN, HANDY

JOBBERS

¥%db. tins—3 doz in case.

BLACR JACHK

SOLD BY ALL

e e

STORE MANAGEMENT—COMPLETE

16 Full-Page

lllustrations

ANOTHER NEW BOOK
By FRANK FARRINGTON

A Companion book to Retail Advertising Complete
$1.00 POSTPAID
““Store Mansgement—Complete’ tells all sbout the

mansgement of a store so that not only the greatest sales
but the largest profit may be reslized.

THIRTEEN CHAPTERS
Here is 8 sample:

CHAPTER V.—The Store Policy—What it shonld be
to hold trade. The money-back plas. Tnll'n.l l;n:k goods.
.',‘t"‘."‘ cut "l:le-r;dlis.m"" :.-llc:lul g:{ivcﬁnl :Joodld

sndling . il
fare. Courtesy to customers. £ .

ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days snd f it isn't

worth the price return it and get your money back.

TECHNICAL BOOK DEPARTMENT
143-149 Unijversity Ave., Toronto, Canada.
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THE CANADIAN GROCER

Brooms Brooms
“BROOMS OF QUALITY™

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO. .

HAMILTON - - - WINNIPEG

Mustard
OCOLMAN'S ol KREN'S

Per Per dos

D.B.F., Fb t.uim;fig F.D.. ib. uu lil
1b. tins 5 00 Durhs .l-lb

- m, trou

{ CLARK'S PORK
- AND BEANS
,in Tomato Bauce

Per doz
«No. 1, 4 doz.

CHLORIDE OF LIME

incase.... 0 ; F.D., }-1b. tins.. r 0 36
No. 2, 2doz. (Moc iy's Roya IMPERIAL PREPARED l(u.run
incase.... 0 7 B dosen . 0 45 dosen
Per doz. ; M .00 ¢
11b. Oarbonized Large, cases 1 dosen...... e ey

Fibre packages 0 85

Lard
4 1b. Oar
Fibre

N. K. FAIRBANK 0O. BOAR'S HEAD
LARD COMPOUND.

bonized
packages 0 45

LAPORTE, MARTIN & CO., MONTREAL.

AGENCIER. THESE PRICES ARE (g:ﬁ,g‘::lﬁ;!‘goﬂ $3.00; No. 23, $4.50.

F.0.B. MONTREAL. DRUDGE. Postum Cereal—No. 0, $2.25; No. 1, $2.70.
IMPORTED PEAS “SOLEIL"

r (lood!'lmAnty) Extra
Sur Extra Fins,..... flacons, 40 Bou. o
2 * tins § kilo }% tins Handy Bifter, top

Fins doz. 085!
%r‘:."m. " A 100 &“Kon .Ib. 005§
Fins A S b. Barrels * 0 06 Force, %s..... 450
Mi-Fins “ “ 100 * slgl 0y
MoyemsNo.1 “ § * 100 “ . 7% | Gusto. %:s..... 2 8
Moyens No.8  “ ¢ 100 *
Moyens No. 8.........000000000000s00000
Asparagus, Haricots, ebo. Ttero
MINERVA PURE OLIVE OIL.
20-1b 1
LARD COMPOUND Ib. o
Jelly Powders 4,EXCELS o . " 01
<z a.““jk 5-Ib. 0 1

Tins— e
. .29 < ('\ {
o QUICKSHINE 8TOVE POLISH. >\ ELL‘
No. 10, Fancy tins, tall shape..... doz. 086 o
BASSIN DE VICHY WATERS. - !du. Ay

wood box. 2
Lh.g‘.l;‘::'n"-.'i%‘}]"“. - &gg The Dainty Dessert
GILLETTS
ﬁ m&:;&gh ----- Py g % HALF TIME SHOE PASTE Assorted Case, Contains 2 doz..§1.80 PERFUMED LYE
100 pts. . 9 00 (Moody's Extra Fine) Lemon (Straight) Containg 2 doz.. Ontari ¢
9 lwlpllh 4 00 Orange (Straight) Contains 2 do "°P:i“ Quebec
Vioh; Lcmonndo Savoureuse, 7 50 $doz. in wood box. rdoz. 085 Raspberry (Straight) Contains 2 d. oo
v 140z, in carton, 18in wood box 075 Strai i P
OASTILE SOAP » Strawberry(Straight) Contains 2 do. er sase
Soleil,” 73 per cent. Olive O1l HAND CLEANER Moody's Electric) Chocolate (Straight) Contains 2 do 1 case of 4 doz $3 30
rm 38 1bs., u S 0 07} Ib. N Cherry  (Straight) Contains 2 do: ngwl 4doz 346
* 121bs., 33 Ib. bars . * 3 M! Ib. In Fancy tins, 3 doz. in wood box, doz. 085 Peach (Straight) Contains 2 doz casesormore $ 35
“ 50 1bs., lb. : . 8 B0 case s Weight 8 Ibs. to case. Freightrate,2 -
* 2001bs., 3408......... 8 75 case s = =
* La Lune," 86 per oent. Olive Oﬂ armalade.
Cage $eHts., BT bty 48 KLE'ZME ELENZINE AMMONIA : -
“ .Olh,. 3 25 case ; W {
“ 1001bs., 1 80 case - P Sl
‘900 1bs., 3 40 case

‘Washing Compound—

Doz.
ONIA Large size, 1} ibs.. 0 80
YRSt Bmall size, 10 oz... 0 45

Packed 3 dox. in wood bo

8g
e

Alimen Putu. Bhnc . m. Macal
Vermioelll, Animals, S8mall Pastes, otc.

Box, 95 Ibs., 1 Ib.
35 Ibs.,

Assorted Case, Oonu!ns 8 doz. $2 m IR AL D
Chocolate (Stulght Contains 2 doz. 2

Booteh "—

Grape Juios, 13qt8.....; ..cvcecene - 48 Yanills _(Straight) Contains 3 doz i80 Libeam dos... 18

“ 36 splits - . 418 Strawberry(Straight) 250  41p. tins, doz.... 4 65
Apple Juice, 13 qts .. . 450 Lemon _(Straight : 51 Lib. tine dos.’.. 73

PDH 476 nflayored (Straight) Contains 2 doz. “ e

Champagne de o:zm 1 !55 2 Welghtlllb-. tocase. Fr'ghtnte,idchn. ;:!& xh-.h g ;8
Matts Golden Russett— : - ghet 71b. tins, dos.... 8 36
Bparkling Oider, 1 qts. ............. e 50O Pastes. Vermicelli and Macaroni.
Apple v.nw 13 ."u" > 2on g '“? THE 0. H. CATELLI CO., LIMITED,

D. SPINELLI C'Y, MONTREAL,
MONTREAL, CANADA 4

Alimentary Pastes.

.per box
10 1bs. .
25 1bs. cases (loose). ..
25 1bs. cases, 1 1b. pac!

0123
“Swallow Brand " (Hirondelle). H
0274
0 56
60 1bs. cases or 75 1bs. bbls...... rlb. 005
25 1bs. cases 11b. pkp(Vermioelu) & 008
Globe Brand.
nb- box “‘Stendard”. 030
0 60
. 006
0 06§

es, cases of 10 lbs., loose.... ..

i
|
|

ot e ot

oy o e s




THE CANADIAN GROCER

Tobascs.

IMPRRIAL TOBACO® OOMPANY OF CANADA,

onss...... § Ohe 3
Watch, 12s....
Bobs, 6s and 13s...

GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.
Per dos
1 00
200
4 d b, k; e
0z, . paper pkgs.
A. P, TIPPET & 00., AGENTS 3 sonsd g wm‘}mm‘ ... 8800
Maypole soap, colors, per gross . bape

Per doz
soap, black, per - 3 #-1b. cans with screw covers, 4 doz. in
SORD, DEr gross. . -
traw

-ib. paper pkgs., 4 doz. in case. ..
-lb. paper pkgs., ¢ doz. in case. . .

Out Smoking—Great West P

20 ~
peiid < cane 82 Regal Cube Out, 9%
mﬂnnm 5 80: 1

5-1b. 8q. canisters, } doz. in case
10-1b. wooden hoxes.... ...
25-1b. wooden pails

1004b. kegs. .. ..

360-1b. barrels

CANADA FIBST
BRAND
The Oon-
Aylmer

CHATEAU BRAND
CONCENTRATED SOUPS

Brown Label, Hg or
Red . OF §..
5-case lots (delivered), $4.15 each, with 20 DOMINION MOLASSES CO.
bars of Quick Naptha as a'free premium. Gingerbread Brand (Toronto)
2's—3 doz. to case
3's—13 doz. to case

ococecooce
133 41
meccoO®
8223588

WINNIPRG

No. 3-Tins, 2 doz. cases, per doz
No. 3 - Tins, 3 doz. cases, per doz
No. 5—Tins, 1 dos. cases, per doz..
No. 10—Tins, § doz. osses, perd- z.
No. i doz. cases, per doz

I
{4

Palls—2'v, each. .
Pails—5's, sach
MAGIC SODA

Ontario and Quehec Priced
Case No. 1, @0 1

FATERSON'S WORCRSTREE SAUCE

3 and 6 dosen cases, dos 0 %
m‘bow-. dogen cases dos. ...... 175

Case No. 2, 120 §db

Case No. 3, { X110
Case No.

»N»Nﬂ““ﬁ 2
BEIARARAR

JAMES DOME BLACK LEAD
e size, gross, §3.40. 2a size, gross, §3.50

syrup
EDWARDSBURG STARCH 00., L¥D.

Boxes
contain

3382 32 =2

40 1bs und 0 054
40 1be. Osnads white r{o“ 11b. pkgs. 0 08

: sach Jelly Powders.
48 Ibs. No. 1 white or blue, 41b. cart’s oﬂ o ﬂh 5

48 1bs. No. 1 white or blue, 31b. cart's 0 St SAn BNtos

300 1bs. b ,l;o ll:hhji‘;' """"" o e AT AND CEREALS, LTD.
. 0. . -y y

30 lbs. Edwardsburg silver gloss, 11b. i 3

-P. Pickle, packed White Bwan, 15
. 0 54b. tins, -F. s fluvors, 1 doz. in
48 1bs. Bllver gloss, 10-1b. tins,
38 Ibe. Bilver v 201b. tins,

bandsomecounter
k13- Ay g HOLBROOK'S IMPORTED PUNCH SAUCE - rgr s carton, per doz.,
28 Ibe. Benson's satin, 1 1b. cartons,

e, packed in 3-doz. case, per doz... 225
x@Wohromo label ol . Half Medium, packed in3-doz. case, perdoz.. 1 40
40 1bs. Benson's enamel (cold r) 4

HOLBROOK'S IMP. WORCESTERSHIRE SBAUCE
P

per case. ?ep m:‘p‘ckl:iillnﬁdon case. ...

Jelluloid —Boxes cortaining 45 oart's, mp. % pints, pac n 4-doz. case

Celluloi - G Rep. quarts, packed in 23-doz. case List price.

““Shirrift's” (all
flayors), per doz. 0 90

Discounts on applica-
tion.

Yeast

Ontario and Quebec Prices.
Gioss e Royal Yeast, 3 4I‘nm-n B-cent pm:kalf:i = .{ }g
Acme y O Gillett's Cream Yeust, 3 dozen in box. .
14b. oartons, boxes of 0 1b..... § 05§
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17e .. st bag gomng out meets the

first bag coming in

FIVE ROSES never outstays its welcome.
Flach bag is a transient visitor—

l /;tlj//‘ll.l[ 'I/IU .\"A

: elivers it—inoves on
Not a minute longer does it stay.
Remember. its a full profit you get from FIVE
ROSES.
With nothing taken off for storage (‘hill‘gc:'. l()ll,‘."
tiine insurance, idle capital, deterioration, and other

cxpenses of slow-moving stuff.

FIVE ROSES never falls in love with your shelves.

[ts ¢haracter is active, energetic, pushful.

It simply must keep on the move — naturally a

quick seller

Regulur as clockwork are your FIVE ROSES sales.

Fach bag is a link of uniform satisfaction in the

rapidly moving drive-chain of your permanent

patronage.

\nd as thi= ¢hain moves faster. the bags move faster

I||l'nl|;h youy lmll(lr‘,

\nd the movement is quickened because—

Fach bag i~ a salesmman which never misrepresents.

he language FIVE ROSES speaksis unmistakeable
the housewife hears and heeds.

Each bag from your store increases the Kkitchen
happiness from the bag that has gone before it—
and that’s Goodwill.

It opens wide the sales door for the goods that will
come after it—and that’s Confidence.

Stretching from the mill doors to your store, there’s
a long line of FIVE ROSES sales waiting for YOUR
door to open.

There’s an equally long line of profit oppu:tunme.s
hetween many expectant housewives and you.

Let your store be the missing link.

Let 1t be the point where FIVE ROSES meets the
user—

Where the profit is really made.

Sell FIVE ROSES—cash in on its splendid reputa-
tion, its purity, its uniformity.

Thousands of successful retailers—just like you—
never knew the really profitable side of flour sales
till FIVE ROSES showed the way.

This steady, clock-like profit—is business so very
good that you can ignore it?

Write our nearest office—or ask your jobber.

Now is the time to be more prosperous.

Daon’t delay.

LAKE OF THE WOODS MILLING COMPANY, LIMITED

“The House of Character’’

AR

MONTREAL

e M-
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