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Ask Your Wholesaler for

Colman’s No. I White 
Rice Starch

Manufactured by the

Makers of Colman’a Mustard
You cannot get better Starch than COLMAN’S STARCH, 
or Better Mustard than COLMAN’S D.S.F. MUSTARD.

Liberal sampling among your customers on receipt of list addressed to Frank 
Magor <fe Co., 403 St. Paul St., Montreal, Agents for the Dominion.

50 Years in the Making
Time teats everything. It certainly tests biscuits. We have been 
making biscuits for 50 years. All that time the reputation of our 
biscuits has been growing." To-day it is higher than ever. And 
the grocer who confines his stock to Christie’s Biscuits is in no 
danger of losing hia reputation.

CHRISTIE, BROWN & CO.
TORONTO and MONTREAL. Limited

ON PAGE 20
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kk Kkovah”
Jellies are bound to become the 
best sellers throughout the entire 
Dominion of Canada. This is not 
“talk” but a fore-knowledge of 
the results of our present efforts 
to reach every household from 
Halifax to Victoria. We guaran­
tee to create a demand from con­
sumers.
Prepare to meet this demand by 
writing to the manufacturers.

SUTCLIFFE & BINGHAM, Ltd.
17 St. John Street, MONTREAL

National 
Licorice Co,

IjOtiNG ftSMYUE'S

ck Licorice.
Y. & S., SCUDDER and M. & R. Brands of 
PURE STICK LICORICE, Acme Licorice Pel­
lets, M.& R. Wafers in bags, Licorice Lozenges, 
and a full line of Licorice Specialties, includ­
ing the celebrated soft licorice lines sold under 
the Company’s brands as follows : THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

106 John Street, BROOKLYN, N.Y.
Illustrated Catalogue on request

Stick Close
TO

Peacock Brand

TRADE MARK

MINCE MEAT 
CREAM CHEESE

Never varies in quality. Low priced. 
Better than the imported article. Has 
your order come in? We can ship promptly.

The BATES MANUFACTURING CO.,
Limited

9-11 Francis St., TORONTO.

MAUX MU
BORDEAUX 

RELISH
is pure, unadulterated and 
appetizing. It is made from 
high quality ingredients, and 
from a first-class recipe. 
Price, $1.20 dozen. 2 dozen 
in a case. In 5-case lots, 
freight prepaid. Order 
through your wholesaler.

palmgrovejjoldeN DATES
#-lb. and 1-lb. packages, 4 dozen in a case. 
Every grocer should handle dates put up in 
this way, as they are much cleaner than when 
in bulk. We guarantee these dates to keep 
for any length of Hme.

The Merchants’ Mfg. & Supply Co.
u Colborne Street

V tun.. ■ I
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Not
Too Early !

Half the
satisfaction of stocking up with 
standard goods comes from having 
them on hand just when they are 
wanted and asked for. Not too 
early and not too late, but on
time.

Warm weather will be here 
before you know it—the demand 
for Stowers’ Lime Juice will come 
with the first warm days of Summer. 
Remember that Stowers’ is abso­
lutely pure Lime Juice from speci­
ally cultivated limes—has no musty 
flavor—has great strength because 
it is concentrated and hence the 
most economical. Endorsed by 
the leading physicians for its health­
fulness.

Stowers’
Lime Juice.

ORDER NOW

Not
Too Late !

It is better to be 
a week too early than a minute 
too late. You have an appointment 
to keep with your customers—do 
not keep them waiting but lay in 
that stock of Stowers’ Lime Juice 
Cordial now. Be a week too early 
rather than a minute too late.

An honest production from 
natural fruit—nothing but pure, 
freshly-squeezed lime juice and fine 
loaf sugar. Delicious as a drink— 
of great value in the sick chamber. 
No mustiness—keeps as well after 
the bottle is opened and the cork

Tippet &. Co., Agts.,Arthur
Stowers 

Lime Juice 
Cordial.

20‘; Front Street £., 
Toronto

8 Place Royale
Montreal

Arthur P. Tippet & Co., Agts.,
201 Front Street L 

Toronto
8 Place Royale 

Montreal
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MANUFACTURERS’ AGENTS AND BROKERS DIRECTORY.

BARBADOES, B.W.I. TORONTO.

Travelling Representative, MR J F. HUTSON.

The Balogna Lime Works Co.
and Mercantile Agency, BARBADOES, B.W.I.

Proprietors. Manufacturers and General Commission Mer­
chants Open to lepresent in the West Indies reliable 
Canadian firms. Consignments handled Correspondence 
invited. References furnished. Through our medium the 
manufacturer is brought into direct touch with the dealer 
throughout the West Indies.

W. G. A. LAMBE » CO.
TORONTO.

Grocery Brokers and 
Agents.

CeteblleHed 1665

BRANDON. HAN.

GROCERIES FOR THE WEST
We will have u car leaving Toronto and Montreal 

about once a month.
Haye you got something you wish to ship in 

these cars?
We will reship, sell or store for you. Write US.

Wilson Commission Co., Limited

Ce Ee KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS’ AGENT
27 FRONT ST. E.( TORONTO

W. G. Patrick & Co.CALQARV.

Start the New Year 
------------------ Right—

MdiHildirhUrdrs Ajcnifl
and

Importers.
29 Melinda St., TO^pNTO

Increase your business by appointing 
us your Western Representatives. If you 
have anything to sell write us.

NICHOLSON, BAIN A JOHNSTON
Wholesale Commission Merchants and Brokers

CALGARY, ALTA.
Head Office: NICHOLSON * 0*111, WIHHIPtO.

jw. H. Millman & Sons!
\ Grocery Brokers

27 Front St.,
TORONTO.

MONTREAL

A. J. HUGHES
Wholesale Grocers' Broker, Manufacturer.' Agent 

and Jobber,
1483 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References.

JNO. A. MOIR
Wholesale Commission, Teas and General Groceries. 

Established 30 years.
6 St. Sacrament St., - MONTREAL

Write me for snaps in Ceylons, Blacks and Green, 
also J apans.i Gunpowders and Young Hysons, direct 
consignments. Buy direct from producer. I am 
quoting Kippered Herrings, plain and in tomato 
sauce, inside prices. Write for quotations.

J. I. & CO.
Customs Brokers 

and Warehousemen

11 St, Sacrament Street, "
Tel. Main lit. Bond 2$.

VANCOUVER, B.C.

J. Me A. CAMERON
Manufacturers and Commission Agent

More lines'desired.
Travellers on the road.

P.0. Box 912VANCOUVER, B.C.
Phone A1955

The Vancouver Warehouses, Limited
STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stocks for 

you so that you can supply your customers in any part of 
Btitish Columbia.

Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C.

VICTORIA, B.C.

Radiger & Janion
VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and 
COMMISSION BROKERS

Correapondenc Solicited. 
North America, Victoria.

Reference — Bank of British

WINNIPEG.

Dingle <2fc> Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS.
Excellent Storage Accommodation. 

Oonalgn Your Oaro to Us.

REGINALD LAWSON
MANUFACTURERS' AGENT and 

WHOLESALE COMMISSION BROKER’

UNION BANK BUILDING

sBnd,nc' WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers' Association 
Union Bank Block, Rooms 722 anti 723

Winnipeg, Man.
Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson
Manufacturers’ Agent and Whole­

sale Commission Broker.

WINNIPEG, MAN.
Highest References. Correspondence Solicited.

GEORGE ADAM & CO.
Wholesale Grocery Brokers ana 

Commission Merchants,
WINNIPEG, - - MANITOBA.

The big crowd is beading for Western Canada. Get 
them buying YOUR goods. You can do 

so by corresponding with US.
Members Western Wholesale Brokers’ Association,

EASTERN MANUFACTURERS
-AED-

SHIPPERS.
All areYE

turned on
MANITOBA AND THE WEST.

WE
Represent some of the leading house* in

CANADA and the U.S. 
laeaiasa voua team. wan* va. 

NICHOLSON A BAIN, WINNIPEB,
Wholwilo CmmImIm a or* sits a«d Broken.

HALIFAX, N.S.

£. St, G, Tucker,
West India and General 

Commision Merchant

HALIFAX, N. S. CANADA.

*

2934

D-+B
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//£>!/? FROM US!
Before You Place Your Order for

SALT
VERRET, STEWART & CO.

MONTREAL

t-AtlNZ-i

Heinz Pure Food Products 
Stand All Tests

The grocer who puts on his shelves any one of 
Heinz 57 Varieties may rest perfectly sure that he has 
something which is pure and which will pass the pure 
food laws of any state.

Moreover, when the grocer sells Heinz products to 
his customers he guarantees them to suit the taste of 
everyone. If any one of Heinz Varieties fails to please 
we authorize the grocer to return the purchase price. 
Ask us about our free Reta.iers’ A i \zi tising Service.

H. J. HEINZ CO.
PITTSBURGH, - - U.S.A.

Summer Drinks
That Refreshen

Best Grocers Sell Them

We refer to the popular Lime Fruit Juice and 
Lime Juice Cordials that are standards of the 
trade in all parts of Canada :

Lytle’s Lime Fruit Juice 
Lytle’s Lime Juice Cordial 
Lytle’s Raspberry Vinegar

They give completes! satisfaction to customers, 
and in these holiday times are among the most 
popular lines the grocer can handle.

The T. A. LYTLE GO.,Limited
124-128 Richmond St. IV. - TORONTO, CAN.

BY ROYAL

III

Used like Common Salt 
but contains 

the Vital Phosphates 
of Whole Wheat.

table SALT
USED IN ALL THE ROYAL HOUSEHOLDS AND ALL THE BEST HOTELS AND FAMILIES IN EUROPE.

Sold wholesale by the following firms:

Quebec: Whitehead A Turner. Ottawa : H. N. Bate A Boni, Ltd. Toronto : W. G. Patrick A Co. Winnipeg The Kenneth Mackenzie Co.
Montreal : D. H. Rennoldson. Kingston : Geo. Robertson & Son. Hamilton: James Turner & Co. Victoria: R. P. Rithet <6 co„ Ltd.

Vancouver: Kelly, Douglas * Co.

3
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For hundreds of years alchemists and 
scientists have tried to produce 
DIAMONDS—but without success.

It will be thousands of years before 
the tea planters will be able to produce 
teas having any of the rich, natural, 
healthful and nourishing qualities of

JAPAN TEAS
Don’t wait for them, the chances are 
you’ll be dead and out of business by 
that time.

Buy and Sell the 
Genuine Japan Teas Now

Please your customers and make a 
good profit.

<*)@
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GLASGOW.

Experience
and
Common
Sense

form the combination that en­
joys a monopoly of success. 
Grocers who always keep 
well stocked with

PATERSONS 
CAMP COFFEE 
ESSENCE

show these qualities and so 
enjoy success—easy isn't it?

ROSE & LA FLA MME, 
Agents, Montreal

Pickle
Curiosity.

Just for curiosity’s sake, 
try selling

FLETT’S PICKLES
The result will surprise 
you. It has others.

ROSE & LAFLAHHE
Agents, -——- — riONTRE AL-

WS

ENTERPRISE” 

PAYS The buzz of customers—the ring of the cash register—the clink of coin 
increase in a grocery store that is Enterprising in methods and equip­
ment. An " Enterprise’’ Electrically Driven Coffee Mill decreases 
expense, increases business. A novelty a few years ago, now a 
necessity in every grocery.

The illustration shows our mill No. 8Ü fitted with | H P. 
motor, furnished for either direct or alternating current. It 
is :5U inches high, 'I'l inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul­
verize $ pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges­
tions ; also our catalogue showing complete line of Mills, 
Food Choppers and other “Enterprise” grocers’ specialties.

THE ENTERPRISE MFG. CO. OF PA., 
Philadelphia.

ÎI
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SALES 1
Your Sales IK
Your Neighbor’s Sales H
His Neighbor’s Sales 1

His Neighbor’s Sales |
His Neighbor’s Sales

It is all right to talk to your neighbor about which teas reign 

and which teas are losing ground, but it is what the sales book of 

each of your neighbors shows that counts, and it is upon your own 

sales that you must build your opinion if it is to be honest.

Ceylon Teas
have the sales—that we are positive of. We are also positive that 

they will always have the sales as long as they come from Ceylon. 
Ceylon is the Tea Mecca. Ceylon Teas are sought everywhere.

6 t
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THE STANDARD
is a fixture that no merchant who believes 
in up-to-date money saving devices can 
afford to be without.
It is perfect in its operation and in every 
detail of its construction. It cuts to 
weight and to money value in one opera­
tion. The customer gets just the amount 
of cheese asked for in one perfect cut.

You are losing from three to five 
pounds on each cheese. Let the 
STANDARD stop it.

Terms and price right Write for folder
THE WALKER PIVOTED BIN & STORE FIXTURE CO., 5,6 B0BaUird°nKTratle TORONTO

“TANfiLEFOOT" Sticky fly Paper
Is really the only 

device known that 
will catch and hold 
both the fly and the 

and coat them 
over with a varnish 
from which they can­
not escape, preventing 
their reaching your 
person or food.

“Tanglefoot”
Is Sanitary

Ask for
“Tanglefoot”

Profit ? Over 120 per cent, to you

TOLEDO COMPUTING SCALES
*

Automatic but Springless.
The “ Toledo ” is a money saver because it posi- 

t vely stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

p lises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it js 

paid for with the monev you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

S. F\ BOWSER & CO.
TORONTO ONT

OIL ECONOMY
VERSUS

OIL WASTE

THE BOWSER OIL TANK
prevents this waste and so really costs you nothing as it will 
in less than a year repay its cost through its saving. It keeps 
on saving too, year after year, there’s where the economy 
comes IN.

FULL PARTICULARS FREE---------ASK FOR OUR NEW CATALOG " B."

Your old method of storing and 
handling your oil is costing you 
money every day by the waste 
from dirty, sloppy measures and 
funnels, by evaporation, by over 
measure, by loss of time and 
labor—It’s all dead loss.

This plan is slow and not very sure.

Wilson’s 
Fly Pads

Will kill millions and do it quickly.

10 Cents

Stock the kind the housekeepers ask for. 
Avoid poor imitations.

COMMON SENSE
la | a | ^ j Roaches and Bed-Bugs
1X11-1-0 tRats and Mice
All Dealers and 381 Queen St. W.

TORONTO, ONT
Dealers find Common Sense a very good seller for 

the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

SALT SALT
TABLE, DAIRY AND CHEESE 

SALTS

FINE AND COARSE SALTS IN 
SACKS AND BARRELS

LAND SALT

C. R. COOPER

Toronto Saltworks
TORONTO, ONT.

«CENTS FOR THE DOMINION SALT AGENCY
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Butchers, Merchants and Hide
D^«rA«r> Should write to CARROLL S. PAGE, Hyde llli VciS Park, Vt., USA, who wishes to pur. has# 

u their Hides. Calfskins, Sheep Pelts. Tallow 
and Roues. He pays spot cash. He pays the freights. He 
pays full market rallies. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full parti, ulars.

They Cost Less 
Than Nothing

Literally, ALLISON 
COUPON BOOKS cost 
less than nothing. By 
using them a mistake is 
impossible, thus saving 
many times what we 
charge for them. 
Hence, by absolutely 
saving a great deal 
more than you pay for 
them, they not only cost 
less than nothing, but 
you receive a great, big 
premium with every 
book you buy.

IF A MAN WANTS CREDIT
for $10. give him a §10 Allison Coupon Book, charge 
him with $10. and there you are. No trouble at all. 
If he buys a plug of tobacco for ten ceuts. just tear 
off a ten-cent coupon that's all. And so on for all 
hie purchases up to limit of the book. NO PASS 
BOOK NO WRITING NO TlflE LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by

Tilt tBV, BLAIN CO., Limited, TORONTO. 
C. 0. BEALCtlEMIN 6 FIL», MONTREAL. 
ALLISON COUPON CO., Manufacturers.

THE PEOPLE OF

JAMAICA
are now buying tilings in the 
United States which they ought 
to buy in C anada. They don't 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

Want Ads.
In this paper cost 2 cents per word first 
insertion, I cent per word subsequent in­
sertions. Contractions count as one word, 
but five figures (such as 11.000) may pass 
as one word. Cash remittance to cover 
cost must In all case* accompany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 6 
cents additional must be Included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MacLEAH PUBLISHING CO., Limited 

Montreal and Toronto.

..ESTABLISHED 1849.

Capital and Surplus, $1,500,000. Offices throughout the Civilised World
Executive Offices : Noe. 346 and 348 Broadway, New York City, U.S.À.

THE BRAD.STREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

-------OFFIOE8 IN CANADA-------
HALIFAX ,N.B. 
OTTAWA. ONT, 
VANCOUVER, B.C.

HAMILTON. ONT. 
QUEBEC, QUE.

LONDON. ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN

MONTREAL. QUE. 
TORONTO, ONT.

Indianapolis, Indiana. TH0S- C. IRVING, Gen. Man. Western Canids Terente.

Special Offer in Brooms
A Chance For You to Make a Little Extra.

NOTE THESE POINTS REGARDING THE NEW r
PERFECTION”

BROOM (PATENT)
1.—It costs no more than the 

ordinary broom.
2. It will not, like the ordin­

ary broom, work loose 
at the shoulder. The 
cut shows how perfect 
rigidity is obtained by 
the special handle and 
crosswire.

3—It will last longer and give better satisfaction than any other broom 
on the market.

OUR PROPOSITION : Send us a sample order for 6 dozen 
and we will prepay freight to the extent of 30 cents per hundred. 
If thè\goods are not satisfactory you may return them at our 
expense.

PRICES, 3 STRING $2.30, 4 STRING $2.75
SOLD EXCLUSIVELY BY

Grocers !!
Are your goods yielding you good returns ? 
Starch is in big demand. The best Starch 
in the biggest demand.

Offers you the biggest inducement—it will 
satisfy your customers and satisfy your 
cashbox.

Case of 40 pkgs., - $2.SO.

Order from your jobber.

St. Lawrence Starch Co.
LIND, KERRIGAN

Wholesale Grocers,
& CO.
London, Ont.

; LIMITED

PORT CREDIT, ONT.

8
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JOHN SLOAN & CO.
TORONTO BELLEVILLE
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It’s a good idea to have something new every now and again. Goes to show you are 
updo-date—especially when the new line has value. Now, it would be hard to create a 
demand tor a new package tea unless it was a bit better than the average. Red Feather 
Tea has already made a good impression because it possesses quality that speaks for itself. 
The style of package appeals to the consumer. It’s so original. But the best of it all is 
that we are working up a trade for a tea that pays you well, and then the one-price idea does 
away with such a heap of worry in stock keeping.

IT CROWNS THEM ILL

King’s Food
An Ideal Breakfast Dish

AWARDED THE GOLD MEDAL 
AT ST. LOUIS.

Contains all the life - giving 
elements of the finest Canadian 
wheat, offered in the flakiest 

and most tempting form.
A handsome glass dish in every 

package.

THIS IS A CREAT SEILER

2 DOZ PACKAGES IN A CASE.

THE PDCin COMPANY 
ROBERT URLIU LIMITED
White Swan Mills - TORONTO
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m am | m a a That’s what we all need. You’ll get
lyÈQFQ I 1/yflTi it by using “BON AMI”-the best 
,rf v f * window cleaner known.

HASN’T SCRATCHED YET
A Metal Polish and 
Glass Cleaner unequalled.

W. H. GILLARD ŒL CO., HAMILTON
Wholesale Grocers, Tea and Coffee Importers.

HOliAS WOOD & COL
IMPORTERS ATO ROUTERS

BOSTON. MASS**

WOODS

* IV T pv | \/ 1 1""\ 1 Til I rT'XZ A man’s worth consists in what lie IS, not in 
I 1^1 LJ 1 t 1 uJ A-J XV 1—* 1 1 1 what he HAS ; this principle of INDIVIDU­

ALITY distinguishes things in business and
commercial life.

You want the best tilings in all lines- -something that has a standing—that has made 
its way to the hearts of the people, and that they are sure to call for once and again. You 
find that “ something ’’ in

WOOD’S COFFEES
A trade built up on WOOD’S lines never wavers, never fails.

CANADIAN FACTORY and SALESROOM
428 ST. PAUL ST., - MONTREAL.

HEADACHES ARE 60LDEN
I he pain of headaches, neuralgia and other 
nervous pains is so acute that people will 
spend dollars to get rid of it.
Now, Mr. Grocer, the public knows that

MATHIEU’S NERVINE POWDERS
dispel and cure headaches, neuralgia and all 
nerve pains better and more quickly than any­
thing else. Hence, during any season 
they are always buying these powders. Be a 
firm friend to your customers, do not disap­
point them when they come to you with a 
distressing headache. There are 18 powders 
in each 26c. packet and they bear a hand­
some profit. Let us send you a sample box 
to use among your own family and friends.
You will then be able to recommend them 
with more certainty.

Many coughs persist throughout the 
summer, and up-to-date stores always retain 
a good stock of

MATHIEU’S SYRUP
of Tar and Cod Liver Oil

the great cough and cold cure and the most successful 
medicine for bringing steady returns.

J. L. MA THIEU CO.,
SHERBROOKE, Que.

What

House of
Parliament

SAUCE — 
PICKLES

HIGH CLASS TABLE DELICACIES
Agents for Toronto and District :

WARREN BROS. & CO.
35 and 37 Front Street East, - TORONTO
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AMONG OURSELVES

»

A ROYAL NUMBER.

T1IK Spring ami Export- Numbei of 
The Canadian Grocer for 1905 is 
just to hand and is full of half- 

-fone views and scenes of the two new 
provinces of the Northwest, an il lus 
I rated article on the British Columbia

i
z
LI
t
f

ersXXH IT 1>

must have been 
..y out in the bach-blocks that 

such a poorly equipped newspaper 
offree was found, for our kinsfolk 
across yonder have little or nothing 
to learn in the matter of running 
a newspaper -or~'jaüfnà1. Indeed our 
contemporary the “ Canadian Grocer ” 
is beyond question one of the smartest 
journals published in any part of the 
world in the interests of the trade it 
represents. Each succeeding issue 

'■shows fresh evidence of 'dtality, and 
in this respect forms a pleasing contrast 
to the failure of our Australian friends 
to support even a single organ for the 
grocery and provision trades. Why

trihuted articles is one from M G. I)c 
Wolfe, of Kentville, on Nova Scotia ami 
ils advantages. When one considers that 
this special number contains over 2UU 
pages, one can form some idea of what 
the MacLean Publishing Co. have done in 
getting out such a royal numbei. The 

cover pages are done in 
colors and are very line. 
Want of space prevents 
us from referring to the 
hundreds of other good 
things, hut we predict 
that this number of The 
Canadian Grocer will 
fasten the attention of 
thousands on what Can 
ada is and can do \ 11 
praise is due the com 
pauy who sent out such 
a trade journal as this 
— Western C hronicle, 
Kentville NS.

,-s i the “Australian Grocer ” should have 
id failed, like its predecessor the “ Austra- 
id
is, 
e- 
•r-

HEARD ACROSS 
THE SEA.

\ Canadian buyer who 
recently paid a visit to 
our London. Eng., offices 
was heard to remark af 
wards that they were the 
brightest and most tas- 
t il v-ai ranged offices he 
had boon in during his 
slav in London.

g
h
y

-i.

lasian Grocers’ Journal ’ to justify its 
existence, is difficult for us to under­
stand for we have ample evidence in 
our own subscription list that it would 
not be for any want of appreciation 
on the part of wholesalers anti retailers 
throughout the Commonwealth, for 
a good readable and instructive jouroa1

Fruit Exports; an account of a trip to 
the West Indies; the fisheries of Canada, 
Tobacco Culture in Cuba, etc. There is 
a special article on Canadian Apple 
Growers by A. A. McNeil with a beauti­
ful view of the Hillcrest Orchards, 
Kentville. A strong article full of in­
terest to the people of Kings Co. 
“Down by the Sounding Sea," telling 
the Upper Province people of our beau­
tiful country. This article is fully il­
lustrated with views on the farms of 
Capt. C. O. Allen, J. fib Kinsman and 
his famous Gravenstein apple tree; also 
a May day picture of Woodlawn farm 
and a good word for Kentville and the 
Cornwallis Valley. Among the con-

In connection with 
Canada’s growing for­
eign service, a prominent 
Canadian business man 
relates an interesting in­
cident of the Canadian 
Commercial Agency in 
Paris, France, in charge 
of A Poindron. Mr. 
Poindron is kept busy 
answering inquiries from 
French manufacturers 
and exporters in regard 
to Canadian trade. “1 
find it convenient," said 
he, “to have two pub­
lications on my desk 
constantly, o n e o f 

them The Canadian Grocer." As an 
epitome of the up-to-date trade informa­
tion of Canada, Mr. Poindron finds The 
Grocer invaluable.

The Carter-Crume Co., Toronto, re­
port an inquiry from Limerick, Ireland, 
as a result of an "advertisement seen 
in The Grocer."

The manager of our British and for­
eign office in London, Eng., frequently 
receives curiously-worded inquiries from 
continental correspondents, and one from

11

the Netherlands undei date of May IK 
may he given as an instancy-. It reads
______________________________________ j_____________

M RS --------
With pleasure I receive from ytju a latest 

sample copie of your paper with conditions 
at subscription and avertising prices In 
awaiting of them I am

Yours very truly
D----- S------------

Wholesale Merchant 
Zwolle, Netherlands 

Be so kind and give me the address of the 
expedition from the “ Brush maker ” of your 
city . my thanks therefore always to your 
service. Can you me give copie of Dry 
Goods pap"r and others?

In response to requests of this sort a 
great many copies of our papers are sent 
tn continental cities front time t<> time.

WHAT THE TRADE THINK.
11 Gilbert Xobbs, Canadian repre 

.-tentative of Holbrooks Limited: "I have 
only just hail ait opportunity of looking 
at your Special Spring Number, and am 
writing to offer my congratulations. It 
speaks well for Canadian enterprise that 
such a valuable anti interesting volume 
can be produced without extra cost to 
your subscribers.”

Iligersoll Packing Co . Ingcrsoll “We 
are much pleased with the article in 
The Grocer on 'returned drafts ’ We 
think this matter has been a very 
troublesome one to manufacturers anti 
wholesale merchants in the past. We 
don't think those who return drafts 
would do so in many instances if they 
realized fully the reaction against them­
selves, as stated very plainly in your 
article .”

Peterborough Cereal Co.. Peterboro 
“The Special Number of The Grocer re­
flects prédit upon all concerned. We are 
particularly pleased with our ad , and 
metaphorically pal you on the hack. The 
ad. has been seen by at least half a 
dozen people, according to letters of in­
quiry received."

J. I.angrall <Sc Bro., Baltimore, Md. : 
“We are in receipt of your Spring and 
Export Number of The Grocer, anti wish 
to congratulate you upon its splendid 
‘get-up,’ both from a typographical 
standpoint and for the value of tin- 
many special articles. 11 is quite dif­
ferent from some efforts that we have 
noted in trade paper special numbers, 
and you can justly feel proud of the 
achievement."
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Well known*^reliable.
P0US5

LABOR inTiins
GUARANTEED tow TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the marked

MORSE BROS., Proprietors. Canton, Mass,
For sale by all Wholesale Grocers ; also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

A GARDEN PARTY AT A FACTORY.

AGARDKN part) at a factory—it 
seems an anomaly, doesn't it? Or­
dinarily. one does not speak of gar­

dens and factories in the same breath. 
There is one factory, however, to the 
surroundings ol which the name garden

l iitr.iiKv u> thi Power Plant.

can he fairly applied. When the Nation­
al t'ash Register Co. recently invited Un­
people of Day ton. Ohio, to spend an 
evening at its model plant, it was really 
a garden party which the 25,000 guests 
attended.

The factory, itself, was not open, but 
•the big buildings were illuminated from 
top to bottom by 10,000 incandescent 
lights and 1100 arc lights—more than tin- 
average city of 25,000 uses. The grounds, 
lawns, llower beds and shrubbery patches 
were all open to the people, who spent

The Four Engines and Dynamos.

t* —-

their time strolling about the beautiful 
VC R. vista, listening to the music of 
the N.C.R. band, and enjoying the bril­
liant spectacle of the illumination. 
Lights, music, flowers, shrubbery, green­
sward, trees, guests in Summer clothing

—all the characteristic features of a 
garden party were there—and all this at 
a factory.

The “garden party,” which lasted for 
three evenings, was arranged by the N. 
C.R. Co. to celebrate the completion of 
ils new power plant, and to give Un­
people of Day ton a chance to see what 
experts declare to he the handsomest 
and, for its size, the best-equipped elec­
trical station in the country.

The new power plant of the N.C.R. is 
interesting as showing what can In- done 
in the way of making attractive an or­
dinarily prosaic part of a big industrial 
establishment. Kxternally, the building, 
itself, is unusually handsome. Built, of 
warm red brick, its architecture is sim­
ple and dignified. It does not pretend 
to he anything but a power house, and 
accordingly its characteristics an­
si length and solidity. Shrubbery about 
the base of the building and vines around 
the large windows relieve the walls of 
monotony.

Inside the power house the visitor is 
struck with the beauty of the engine- 
room. Polished maple floor, walls wain­
scoted with white enamel brick and 
finished above in cream color make the 
interior as bright and clean as any par­
lor or hall room. Contrasting with the 
light color of the walls and floor are the 
dark green bodies of the four big engines, 
their sombre hue relieved by polished 
steel trimmings.

The boiler room of the power house is 
not less interesting than the engine 
room. Though, of course, not so beauti­
fully finished, it impresses the visitor by 
its cleanliness. Automatic stokers feed 
the sixteen great furnaces with coal, and 
the ashes are removed through a tunnel 
under the grates almost entirely without 
the intervention of human labor. Perfect 
ventilation keeps the room comfortably 
cool.

The equipment of the power house is 
an outward sign of the growth of the 
business of the N.C.R. Co. Until six- 
years ago a single engine of 300 horse­
power was sullicient to turn the wheels 
of the entire plant. In 1899 a 600 
horse-power engine and dynamo were 
added. Before three years had passed, 
however, increased demand for the fac­
tory’s output necessitated further en­
largement of the plant and consequent 
extension of the power station. In 1902 
a 1,200 horse-power compound engine and 
generator was installed. Two years 
later it was necessary to duplicate this 
unit, and now the total equipment of the

plant is 3,300 horse-power. The boilers 
are capable of developing 5,500 horse­
power, if needed.

The increase in business illustrated in 
the growth of the power plant is also 
shown in the development of the com­
pany’s product. Twenty years ago the

Boiler Room, showing Coal Chutes.

N.C.R. factory turned out one style of 
register, a crude affair, which recorded 
sales by punching holes in a strip of 
paper. To get the total of the day’s 
business one counted the holes, multi­
plied the number of holes by the denom­
ination of the key pressed and added the 
results. To-day the Dayton factory 
turns out 403 different styles and sizes

Visitors at Power House on Opening Night.

at*- "

of cash registers, built on 12 different 
principles and adapted to the needs of * 
every kind of business.- 

Last year registers were sold to 212 
different kinds of trade. The latest ma­
chines do practically everything for a
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LIPTON ( IffTtSS ) High-class English Goods
JELLIES—FLAVORS

Sherry
Port
Champagne 
Blk. Currant 
Calfsfoot 
Cherry

Orange 
Pine 
Lemon 
Strawberry 
Raspberry

Don’t fail to try a sample lot of these.

Coffee and Chicory 
Coffee Essence 
Cocoa Essence 

Capers 
Curry Powder 

Candies 
Chocolate

Lime Juice 
Malt Vinegar 
Jams and

Marmalades 
Pas tes (Shrimp 

Salmon, Anchovy 
and Bloater)

Dev. Meats (Ham, 
Chicken, Turkey 
and Tongue) 

Pickles, Pts. and 
Halves

Sauces (Worcester 
and Anchovy)

LUCAS, STEELE & BRISTOL, J£Î3CL, HAMILTON

Warm Weather Suggests Picnics
Are you looking for the trade consequent on Picnicing and Outing :: 

Parties? If so, consult our travellers for lines 
suitable for this trade.

i; LIME JUICE—Montserrat, Sovereign PIGS’ FEET -Aylmer, Clark’s.

« • LOAF MEATS—Libby’s, Clark’s, full range
Veal, Ham, Beef. Chicken Loaf.

I CHIPPED DRIED BEEF—Libby’s, Clark’s.

SAUSAGE — Cambridge, Geneva, Vienna, f 
Clark’s and Libby’s.

;• BONELESS POULTRY—Aylmer Chicken, PORK AND BEANS Plain, in Tomato or ? 
Turkey, Duck. Chili Sauce, Aylmer and Clark’s.

JAMES TURNER & CO., - HAMILTON, ONT. j

If you want the best, 
book your future 
Canned Goods for

All Guaranteed
by

Brand

Canned
Vegetables and 
Fruits

BALFOUR & CO., Hamilton, Ont.
QUICK SHIPPERS. LONG DISTANCE PHONE 596.

13



Cheese

mmr WHEN
■Pÿr the King’s fare is decided,

Wf THE BEST
of everything is provided. % 

f Because 1

MacLAREN’S 
IMPERIAL CHEESE
is regularly served on King Edward’s 
table is not the reason why it should 
be served on yours - but because it is , 

k the best cheese. » k
.V'.'.f.f/all zsi-a ers. lOi. up. Jar holder Æ

Wà a n,l it; ce v Knijc louptis in every jar. MA 
A. F. MacLAREN’S IMPERIAL ÆM 

CHEESE COMPANY, Ltd.
Detroit, Mich.
Toronto. Can.

M*cLAREnT'‘
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CANNED PLUMS
2-lb. Tins, Heavy Syrup, Extra Fine Quality.

THOMAS KINNEAR & CO.
TORONTO and PETERBOROWHOLESALE

GROCERS

merchant in keeping track of liis ac­
counts. recording each clerk’s transac­
tions separately and keeping his cash in 
a separate drawer. A new machine has 
just been perfected for department stores 
which does away with the waiting for 
change, generally so annoying to custom­
ers. These registers have been installed 
in several of the largest department 
stores in the country.

The new VC.It. power station is the 
outcome of the company’s policy of 
making the buildings and surroundings 
of the factory beautiful and healthful. 
Such an environment is an aid to good 
work and makes intelligent and con­
scientious effort characteristic of the 
employes ,of the N.C.K.

ST. PAUL JOBBERS VISIT 
WINNIPEG.

ON Wednesday of last week a visit 
was paid to Winnipeg by the St. 
Paul Manufacturers’ and Jobbers’ 

I'liion, the visitors coming on a special 
complimentary train over the “ Soo 
line.” and being guided by E. 1 ). 
Parker, assistant general ft eight agent, 
and W. fl. Thorn, assistant general pas­
senger agent of the ‘ ‘ Soo line,” both of 
St. Paul. About fifty representative 
business men of St. Paul availed I Item- 
selves of the railway’s invitation and 
came to Winnipeg to learn a little some­
thing of tlie Canadian Northwest and of 
the opportunities for extending business 
connections on this side of I lie boundary.

The visitors were given a cordial wel­
come by the Winnipeg business men, 
headed by Mayor Sharpe and A. L. 
■Johnston, president of the Board of 
Trade.

The special committee appointed to 
extend the welcome of the city consisted 
of Mayor Sharpe, Aldermen Gibson, 
Wynne, Latimer, Harvey, Finklcstein, 
Cock burn, Campbell. Sanderson, Horne, 
McCharles. Fry and Cox, and from the 
Board of Trade, President A. L. Johns­
ton, Vice-President G. F. Can utlicrs, 
Secretary C. N. Bell, A. Strang, F. W. 
I)rewry, G. F. Galt. N. Bawlf, .1. II. 
Ashdown, H. W. Hutchinson, William 
Gcorgeson, .John Love, F. L. Patton, II. 
M. Belcher, and E. E. Nightcap. Sever­
al of the members of the reception 
party were unable to be present but a 
sufficient number of leading gitizens were 
on hand to assure the visitors of their 
cordial welcome.

14

The guests were taken through the 
principal parts of the city in open ears 
and were then entertained at luncheon 
at Deer Lodge. The afternoon was spent 
in inspecting the city warehouses.

AMONG THE BOARDS OF TRADE.

AT a meeting of the Council of the 
Halifax Board of Trade on June 
13, a report of the Commercial 

Committee respecting the terminal facil­
ities at Halifax was considered and a 
memorial to the Minister of Railways 
adopted.

Some time ago Halifax flour men, 
through the Board, applied to the traffic 
manager.of the l.C.R. for a reduction 
in the export flour rates from Ontario 
points to Halifax, Europe, the West 
Indies and Newfoundland to the New 
York basis. After careful consideration 
by the Canadian Freight Association it 
was decided that the request of the 
Board could not he granted, the reason 
being that the distance was too great.
The present difference is one cent per 
hundred pounds over the export rate to 
St. John. The Board will continue to 
press for tlie reduction and may place 
the matter before the Railway Commis­
sion for adjustment.

The Council also considered a request 
for support from the commission mer­
chants of Halifax, who are agitating for 
a refrigerator ear on the D.A.R. line.
At the present time there is not a car 
of this class on the D.A.R. The Council 
consider it necessary to have refrigera­
tor cars for tiie carriage of perishable 
freight and will endeavor to have the 
management procure such accommoda­
tion.

At tiie last meeting a request for the 
removal of duty on shocks was consider­
ed. These shocks are sent from Canada 
to the West Indies, there manufactured 
in the form of boxes, and when returned 
duty is charged. The Tariff and Customs 
Committee placed the matter before the 
Collector of Customs and the result has 
been most favorable. In future all pack­
ages, containing fruit or onions, if Cana­
dian manufacture when imported, are to 
be admitted free of duty, but it will be 
necessary for exporters to certify on in­
voice as follows: •

“I hereby certify that the packages 
containing the above-mentioned fruit, 
etc., are the production and manufac­
ture of the Dominion of Canada.”

rxpoiufiafi

For Sale by all Grocers.
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FINE, BRIGHT DEMERARA

CRYSTAL SUGAR
SPLE IN DID SAMPLE PRICE l_OW

THE DAVIDSON!"HAY, LIMITED
WHOLESALE GROCERS, TORONTO.

Business Changes

Ontario.
.O A. SINK, general merelianl, etc., 
^ I'an y Sound, has advertised his 

hotel husiness for sale.
W. It. Budge has opened a new groeery 

store in IIamilton.
(i. B. Wray has opened up a new gro­

cery store at Bee ton.
A. .J. Keeler & Vo., general merchants. 

Wingham, have assigned.
W. A. Hughes, Toronto, grocer, has 

sold to McVaw A Mae Kay.
.1, Met/. Wardell, grocer, London, has 

assigned to B. Watterworth.
W. P. Tolton, miller, Waldemar, has 

advertised his business for sale.
The Canada Biscuit Co., Toronto, have 

assigned to Osier Wade, Toronto.
W. (i. Breckon, baker and confectioner, 

Port Frances, has suffered loss by lire.
(1. A. Parrott, grocer and confectioner, 

Glencoe, has assigned to W. J. French.
,1. Laferriere, general merchant, Glen 

Robertson, has assigned to II. Lamarre.
S. L. Pett, baker and confectioner, 

Trenton, has advertised his business lot- 
sale.

Black Ac Fowler, general merchants, 
Bracebridgc, have sold out to Ax 1er 
Bros.

K. G. Ilackar, Cedar Springs, general 
merchant, has sold out to Paisley A 
Guthrie.

The Norwich Junction Cheese and But­
ter Co., Norwich, have advertised their 
business for sale.

Ladas Ac Co., fruiterers and confec­
tioners, Ottawa, have been succeeded in 
main store by Polecrones Ac Moltezos.

The Fairies Milling Co., Hour and feed 
merchants, Toronto, have suffered loss 
by lire; covered partially by insurance.

B. Axler, general merchant. Brace- 
bridge, lias admitted M. and J. Axler to 
partnership. The style of the firm will 
lie Axler Bros.

Gaiser & Armstrong, general mer­
chants, Ileaslip, have dissolved partner­
ship. The business will be continued by 
T. 10. Armstrong.

Smith & Carmichael, wholesale pro­
duce and commission merchants, Toron­

to, have dissolved partnership The 
business will he continued by T II 
Smith.

Quebec.
c. Demur has registered as a grocer,

Montreal.
The Archambault Oyster Co.. \lont-

real. have registered.
C. At valid, general merchant. Port

neuf, has compromised.
The assets of J. B. Cloutier, general 

merchant, La Maca/.a, have been sold.
Payette <V Laliberte have registered as 

fruit aad provision merchants. Montreal.
J. W. Gagnon A t ie., grocers, Louise- 

ville, have assigned to Kent A Turcotte.
10. Belanger A Civ. have registered as 

grocers and provision merchants, Mont­
real.

A. Saurette, general merchant, St 
Jean Baptiste, is offering lllc. on the 
dollar, cash.

A. W Stevenson has been appointed 
curator to Armstrong A Dickson Mfg. 
Co., biscuit and confectionery manufac­
turers, Montreal.

The assets of G Lachance, general 
merchant, Bcauccville Fast, were ad­
vertised to he sold June 22.

N. St. Amour has been appointed cura­
tor to J. A. Seguin, grocer, Montreal, 
and the assets are to he sold.

New Brunswick.
Geo. K. Ford A Sons, Limited, gener­

al merchants, Sackviile, have been ‘in­
corporated.

Manitoba and N.W.T.
W. II. Paine, grocer, Winnipeg, has 

sold to I). Garry.
1). Samuel, confectioner, Regina, has 

sold to Russier A Tube.
J. B. Gardiner, grocer, Winnipeg, has 

been succeeded by IL M. Williams.
P. J. Davidson A Co., grocers, Kd- 

iiionton, have sold to Williamson Bros.
J. W. Robertson, general merchant, 

Great Bend, has sold to Smith A Shea.
The stock of Rocpa & Cane il la, con­

fectioners, Winnipeg, has been destroyed 
by a falling wall.

E. Appleton, grocer, Rat Portage, has 
assigned to I). G. Mathias; meeting of 
creditors held June Iti.

Grant Bros., general merchants, Ba- 
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UPTON’S
Orange

Marmalade

Sold

everywhere 

by Grocers 

that know v * 

their 

business



THB CANADIAN GROCER June 23, 1905

OUR SPACE 
DOUBLED

and so your trade will be if you push good goods

Worcestershire

VERY GOODIS GOOD

‘T
i Montât, IPt0,#

riKAT STEAKS.
GRAVES G«p<S°Z >.•''4

ONDON, 0HAJJ
ER & BIRMINÿSi-"UNITED S™ÜAÆ??niT e"o»o.*r niw^ctiI» '^vO*VjrACtNTs IN AtLTHl PRIhCH»*1-

Send postal card to H. Gilbert Nobbs, 496 Spadina Avenue, Toronto 
for sample and prices.

DO IT NOW

loche, have sold, their braneli at Fish 
('reek to ,J. Braneonier.

British Columbia.
1. 1 lui twit/., confectioner, Vancouver, 

has sold out.
• 1. li. Smith, general merchant, New 

Denver, has assigned to R. Kelly.
Chapman Bros., wholesale grocers, 

Vancouver, arc discontinuing business.
The sheriff is in possession of the 

premises of O. W. M. Hughes, grocer, 
Kelowna.

W. II. Dempster, of the Queen Char­
lotte Backing Co., canners, Skidgate, 
has sold his interests to ,1. Mathers.

Yukon Territory.
M. DesBrisay A Co., general merchants, 

Dawson, arc selling to il. Y. O. Chat­
terton.

LIVING ON $1.27 PER WEEK.

CAN a man subsist on $1.^7 worth 
of food per week and retain his 
full vigor and strength'.'

A great many experiments have been 
tried within the last two or three years 
to ascertain just how little a person re­
quires in order to keep in a sound and 
healthy physical condition. While no 
sensible person desires to lower the 
standard of living, the facts adduced by 
these experiments reveal many of our 
most glaring food faults. They tend to 
show, for instance, that the most nutri­
tious foods, 'such as cereals, are the 
simplest and cheapest, while many of 
the foods that are almost lacking in 
tissue-building or strength-giving ele­
ments are the most costly.

Hugh Sutherland and A. C. Bayne, two 
lads who had to “work their way” 
through Wabash College at Crawfords- 
\i 1 le, Indiana, solved this question in a 
unique and interesting way. The neces­
sity for adopting a cheap but nutritious 
diet led them into by-paths of dietetic 
knowledge of which they had not dream­
ed. They discarded meat entirely, using 
pecan nuts which they purchased in the 
form of butter at 35 cents a pound. They 
also avoided white Hour products, eating 
largely of whole wheat foods, rolled 
oats, milk, oysters, vegetables, eggs and 
fruits. They gave their expenditures for 
the week beginning Wednesday, October 
1-1, as follows:

Wednesday—Shredded wheat, 11c. ;
milk, 15c.

Thursday—Bread, 25c.; butter, 25c. 
Friday—Bananas, 5c.
Saturday—Shredded wheat, 11c.; black­

berries, 15c.
Sunday—Milk, 10c.; oysters, 10c. 
Monday—Fish, 10c.
Tuesday—Shredded wheat, lie.
Total for week $1.48, actual expense 

for food.
The average weekly expenditure for 

food for the entire college year was 
$1.27. And these young men not only 
made a high average in their studies, 
hut took an active part in outdoor ath­
letics, one of them being left-guard on 
the ’Varsity football team. Their daily 
programme also called for physical ex­
ercise morning and evening and a cold 
bath in the morning. Under such a re­
gime their health was perfect.

The important and instructive thing to 
be learned from the experience of these 
young men is that they got more nour­
ishment and more tissue-building materi­
al from their food than most Americans 
get from a dietary that costs many 
times this amount.

*
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If we can save you money will you write for goods ? For letter 
or telephone orders only—we offer this week :

Gunpowder Teas - - 8c.
Young Hysons - - 8c.
Indian Greens - - Wc.

You can hardly make a miss at above prices.
A fair 25c. tea of the following lines :

Japan Tea - - 12kc.
Young Hyson Tea - - 12\c.
Ceylon Black - - 12 c.
Indian Black - - 12\c.

Should you order any of these teas, by prepaying freights you 
;hip goods back if you are not satisfied.
A REALLY GOOD 25o.—

Young Hyson - - 15c.
Ceylon Green - - 15c.
Ceylon Black - - 15c.
Japan - - 15c.

Should you order by mail, and any of these goods not please, you 
can ship back at our expense—all net cash. Try us—it will pay.

LUMSDEN BROS., WHOLESALE GROCERS
AND MANUFACTURERS, HAMILTON, ONT.

When a customer asks for Baking Soda, 
what do you sell ( Why not he fair and 
give them the

“COW BRAND"
sold only in package 
Why, isn’t it easier for 
you and your clerks ? 
Why, isn’t it more 
satisfactory every way ( 

We’re not leaning on sentiment. It’s a 
matter of plain business. You run no 
risk at all with our guarantee on every 
package.

JOHN DWIGHT * CO., Manufacturers 

MONTREAL

SOCKEYE SALMON

“Sovereign” and “Lynx"
Brands

ARE THE CHOICEST IN THE MARKET.

EVERY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS-

DWIGHT’S

BAKING SODA

17
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The practice of eating Fish is a good one 
for the people and the practice of selling 
Fish a good one for the grocer.

THE BEST Fish to eat and likewise the best 
to sell are “ Halifax,” “Acadia” and “Blue- 
nose” Brands of Prepared Codfish, Halifax 
Shredded Codfish and Halifax Fish Cake.

BLACK BROS. <6 CO., Limited
A. H. BRITTAIN <£ CO., Board ot Trade Building, Montreal 
REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C.

HALIFAX and LaHA VE,
N. S.

LARGEST SALE 
IN THE WORLD

. ' r-4

tv

JOHN W SICKLE & GREENING, Hamilton, Ont.

SARDINES
The Most Delicate 

Flavor
and Purest Olive Oil

ASK YOUR WHOLESALE HOUSE

King
Oscar

Canadian Selling Agenta
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THREE SNAPS IN

SARDINES PICKLES SUGARS
ONLY ONE CARLOAD Just 100 barrels, ea. 7 doz. ONE CARLOAD—Sacks & brls.

They are new season’s pack 
of a well known brand

-QUALITY GUARANTEED.

We bought these right, and 
while they last we offer

Single Cases, 35^

5-Case Lots, - 3^5 c s

’Twas all we could get at the 
price — but he needed the 
money — so we got them.

Good clean stock 
in good vinegar.

16-oz. round corked bottles 
16-oz. sq. round patent top bottles

CLEARING at 90° doz.

Jamaica Raw Crystals
In QUALITY we think just a 
little better than anything else 
on the market.

SPARKLING BRIGHT CRYSTALS

We are quoting prices below 
the market.

Drop a card for sample and 
quotations.

THE EBY, BLAIN CO., WHOLESALE GROCERS 
LIMITED, TORONTO

Fresh and Cured FisH

FISHERIES OF NOVA SCOTIA.
OVA SCUT IA bank fishermen re­

port less than the average Spring 
calcli. To make up for the short­

age the market is rilling very strong: 
cod is selling at what a few years ago 
would have been considered fancy 
prices, and the indications are that pre­
sent prices will lie maintained, if not 
advanced. The New York and Boston 
markets were never so bare of cod, 
while there is a strong demand for dry 
and pickled lish from the West Indies, 
South America, and oflier tropical coun­
tries.

The hank fleet usually makes two 
trips, one called the Spring, and the 
other, the more important, the Summer 
I rip. The Spring trip occui ies about s \ 
weeks, though it rarely happens that 
I lie vessels stop on the fishing grounds 
for a week at a time during this season 
of the year, being obliged to run into 
port frequently for bait or shelter. The 
Summer trip usually occupies about 
three months, hut may extend to five. 
Some vessels make a third trip in the 
Fall. On the Spring trip a catch of 
from 300 to 500 quintals is considered a 
fair average, while for the Summer trip 
a catch of from 1,000 to 1,400 quintals

means good money for owners and 
clews. Some \ essels do even better, 
hailing lor as high as 3.000 quintals or 
more, and sometimes paying for them­
selves in a single season after settling 
all working expenses.

The shore fishermen have had a fairy 
prosperous season, though at the be 
l inning I lie piospcels seemed rather dis­
couraging. The dog fish, which have 
caused so unit'll annoyance and loss in 
recent years, appeared at an unusually 
early date, creating much anxiety among 
the fishermen, hut luckily they did not 
return in their usual swarms, and after a 
while disappeared as mysteriously as 
they came. In some localities, however, 
skate fish have played havoc with the 
fishermen’s gear. At the opening if to 
season, too. fish were somewhat scarce, 
till recently good catches have been 
made all along the seaboard. The 
h lister catch, thorn’ll not n>> to the 
average, has been profitable, prices ruling1 
high with a good demand. It may lie 
mentioned that in recent years the cap­
ture of lobsters has become the most im7 
portant branch of the fishing industry.in 
Nova Scotia, the annual returns from 
this source being greater than that of 
any other fishery in the province, not ex­

cepting the hank and shore cod-fishing 
combined.

The run of herrings has been larger 
than for some rears past, and a* a result 
of the action of the Newfoundland 
I io\ el liment in refusing to allow United 
Stales fishing vessels to purchase hail in 
Newfoundland waters there Inis been a 
stung demand tor those fish so much 
so that hci rings that usually sell at jd 
per barrel have brought as high as .f5 as 
hail supply.

FRAUDULENT BRANDS.
' I IIK matter of preventing the use of 

fraudulent labels on canned sal­
mon sent fiom British Columbia to 

Australia, which was discussed at the 
Vancouver Board of Trade, .lime -ti. is 
one deserving attention. It appears 
that Skcena Hiver salmon holds a high 
I esilion in the Australian market. As 
a result, lish from other rivers in 
Northern British Columbia of inferior 
quality is being shipped to Australia 
labelled as Skcena Hiver salmon. I his, of 
course, in juring I lie reputation of tin- 
real article and damaging the British 
Ci h n fia • euuiii • pr dn-t i : h I i"arki l 

The salmon industry is one of the most 
important in I he Pacific province. The 
permanent interest of the lisherx re­
quires that every effort lie made to pre­
vent unfair and dishonest competition 
such as that referred to above, since the 
retention of foreign markets is essential 
to the prosperity of the industry.

19
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:ptah

COFFEE
S H a A.S. EWING

" . l CoF-fte a Spo $U'V

“PRINCE OF WALES”
Mocha and Java Coffee

“ PRINCE Of WALES ” is gaining ground every day—People know when they get the COffEE 
they like—really delicious Coffee—It helps the Merchant, too—If you are not handling “PRINCE Of 
WALES” drop us a line and let us explain our method of “ Helping the Dealer’’—advertises you and 
helps introduce the Coffee. No premiums ; Actual Merit does it. A post card brings the information 
Write it now.

S. FI. £• A. S. EWING,
ESTABLISHED 1846.

Montreal Coffee £» &|>ice Steam Mill», 53 in 53 Cote St., Montreal
Cor. Lagaucbetlere St.

8EOI.STt.aEI

COFFEE
JkA «««»,-. Mt*l T.'icb

AOKAHA MÎLLS
(A

. «jmTTUPfc.

y VITALITY ... ENeIVy. '

mae-iyew

|VI O ML XX R XX — >4 Home Drink for Everybody.
Natural, Absolutely Pure, Harmless Replaces Ordinary Tea or Coffee

Contains none of ilieir OVEREXCITING and ENERVATING PROPERTIES.
MO KARA is not only an agreeable, soothing and toning BEVERAGE, cheaper 
and healthier than tea or coffee, it is also a COMPLETE EOOI), a powerful 
brail), nerve and blood BClI.DER, as valuable as BREAD. MOKARA agrees 
with everyone, at any stage of growth or health.

PREPARED AND USED THE SAME AS ORDINARY COFFEE
DOCTORS endorse MOKARA ANALYSTS approve MOKARA

Dr. J. T. Donald, official analyst, says : “ Mokara con- Mr. Milton L. Hersey, City and Provincial Analyst,
tains no alkaloid caffeine, i.- pleasant to the taste, soothing, j says : “ Mokara is very satisfactory. It is nourishing, pala- 
and nutritious. " | table, and contains no caffeine.”

Sold by all grocers. Ask your jobber for it, or write us direct. 10c. per package, sufficient for 100 cups

K MOKARA MILLS, 21, 23, 25 Gosport St., MONTREAL

Cooked
Hams

Increase your trade and also your profits by 
keeping in stock

Fearman’s 
Handy Hams

Cooked ready for the table. Shipped by express 
in any quantity and as required.

F. W. FEARMAN CO.
LIMITED

WE ARE DAILY BUYERS OF

EGGS AND

BUTTER
Correspondence solicited.

WRITE, TELEGRAPH OR 
TELEPHONE US WHEN 
YOU HAVE ANY TO 
OFFER.

THE PARK, BLACKWELL CO.
LIMITED

TORONTO
TELEPHONE M 3960
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BUTTER

CHEESE

EGGS

DAIRY PRODUCE AND 
PRO VISIONS

BACON

LARD

HAM

EGG AND POULTRY MARKET OF GREAT BRITAIN
(Our London Correspondent.)

TIIK London, Eng., correspondent of 
The Canadian (}rover, when mak­
ing inquiries as to the possibili­

ties for Canadian poultry on the British 
market, called upon Mr. Brooke, of Geo. 
!<’. Brooke & Co., a firm well known to 
poultry shippers in Russia, the United 
States and Canada. Mr. Brooke was 
able to supply him with considerable in­
formation which should prove of value 
to those Canadians who are anxious to 
W'ork up a connection with the Old 
Country.

That *kere is room for Canadian poul­
try on the British market is undoubtedly 
a fact. Many years ago, when Kngland 
first began to import this class of goods, 
the United States packers were easily 
first in the supply of fowls. Later oil; 
however, Russia entered the field, and, 
by carefully studying the requirements 
of the markets and fattening their birds 
to suit the English taste, they succeeded 
in driving the United States into the 
second place. They might have retained 
their premier position to this day had 
they not decided to compete for the egg 
market in Britain. This, of course, 
meant that they had to keep a vast 
quantity of fowls, which otherwise would 
have been killed off when young, in order 
to secure sufficient eggs, and the U. S. 
shippers were thus aide to obtain first 
place once more. Within the last two or 
three years, however, the supply from 
America has fallen off. and whether this 
is due to the increased domestic demand 
or to a smaller output, the fact remains 
that English importers have not been 
receiving as much as they wish. The 
fact that Russia is devoting so much at­
tention to her egg export trade, com­
bined with the deficiency of American 
supplies, should prove a great incentive 
to Canadian poultry breeders to exploit 
the British market, and they could not 
do better—at any rate at first—than to 
follow the United States methods of 
packing and note the kind of birds they 
have been shipping and which are so 
suited to the English taste.

It must be clearly understood, in the 
first place, that the demand is emphat­
ically for white birds. Through their 
fattening process, American breeders 
have brought their fowls up tii a very 
high standard and have devoted special 
attention to making them a line white 
color. Some Canadian packers, have 
been sending across yellow-legged birds, 
for which there is very little demand. 
Another point to be remembered is that 
only young fowls are required; that is 
to say, fowls which have been killed be­
fore they have become tough and whose 
flesh is still tender. The usual time for 
killing is about the close of the year, so 
that the time extending between breed­
ing and killing is nearly always the

same, and the birds are consequently 
more or less of the same age. They are 
placed on the British market about 
early March and onward. In packing, it 
should lie remarked that poultry for the 
London market should lie placed twelve 
to the box, and importers always expect 
this. Although it is quite possible that 
in course of time Canadians may lie able 
to grade their poultry in their own way 
without offending the requirements of 
British dealers, at the outset the grad­
ing should be the same as that of the 
United States. There are three grades: 
the cheapest, ranging from II to I tic. 
per It.; the medium grade, 111 to 18c. 
per III., and the best, 18 to 22c. per It 
Crates weighing from 3li to 1:1 Its. are 
mostly in demand, although a sale can 
always lie found for lighter fowls in 
crates of from 38 to 311 Its. Some boxes 
are as heavy as 12 Its., hut there is 
some danger of quality being sacrificed 
to weight in these cases, the birds being 
older I hap desirable. Irish breeders, 
however, are fattening up birds to about 
3A Its., without losing anything in 
quality, and if Canadians can do the 
same there is no reason why they should 
not create a demand.

Several British importers have been in 
correspondence with Canadian shippers 
lately, and although nothing much has 
yet been done, there is every prospect of 
large consignments being sent over in 
course of a few years. The imports of 
Russian fowls will never be so heavy as 
to cause serious competition, for fowls 
are always in demand and there is less 
fluctuation of prices in this line, per­
haps, than any other of the provision 
trade. The domestic supply and imports 
from other countries are generally fairly 
even.

The demand for Canadian eggs is not 
at present very great. Robinson, Scot I 
iV Co., large egg importers, say that big 
quantities of Russian eggs—the cheaper 
grade—are still on hand, and French and 
other finer qualities are also plentiful. 
The best months for Canadian eggs are 
from September to February, when Rus­
sian supplies are falling off. There is a 
feeling amongst the trade that unless 
Canadian shippers can offer a lower 
price than last season purchases will be 
small. Mr. Scott is of the opinion that 
there will tie a shortage of eggs from 
Hungary. The eggs sent from this 
country are finer than Russian and 
not quite -such good quality as the 
French. The reason for the shortage in 
Hungary is that last year there was a 
severe drought, and the people were 
compelled to kill off the poultry, so that 
the supply of eggs will in all probability 
be smaller than before.

The Grocer correspondent called at one 
large egg-importing house, and was dis­

appointed to hear some unfavorable com­
ments on the condition of Canadian eggs 
on arrival in London. It was stated 
that large quantities had been received 
from Canada, but they had never given 
real satisfaction. The eggs, packed in 
cases containing little cardboard squares, 
were either had or partially musty. It 
was suggested that this was because 
Canadians pack the eggs ready for ship­
ment and then place them in cold stor­
age to await transport. If this is done, 
it means that the eggs are not thor­
oughly refrigerated and upon being ex­
posed to the warm air they absorb the 
flavor of the cardboard packing. The best 
way is to place the eggs naked in trays 
in cold storage, and when they are 
wanted place them in cases in either 
sawdust or shavings and ship them away 
at once. Many importers like to receive 
their eggs in cases containing 1,1 In, 
while others prefer to get them in small­
er luixes of 3iit>, or “three long hund­
reds,” as the expression is. When put 
up in the latter way they are more 
easily handled.

It is quite certain that some Canadian 
shippers are able to send their eggs so 
as to arrive in splendid condition, since 
other English importers say they have 
riyeived large quantities of Canadian 
eggs, which absolutely could not be 
beaten. The main difficulty at present, 
however, is the high prices ruling.

The following ligures show the im­
ports of eggs by Great Britain from 
various sources during the years 1902, 
1903 and Ultil:

1903. 19 3. 1904.
Russia.............. #7.347.469 #9.083.349 <9.940,264
Denmark........... 6,648,22a 8,623 052 7,112,434
Gei many.......... 6.136.239 4841,345 5.796,983
Belgium............ 4,029,181 3 531.643 4.073,984
France................ 3.491.707 3.261,173 3.455,611
Canaiii................ 1,018671 1.063.712 630,871
Other countrits 2,033,237 2,402,474 1.745.313

Total......... #30.703,726 832,205,648 <32.755,460

THE BACON SITUATION.
The condition of the bacon market 

continues practically unchanged from 
last week, a good domestic 'demand being 
noted, while, if anything, there is a 
little falling off in the British market 
on account of large deliveries of Danish 
and American bacon. It is a notable 
fayt that a certain section of the Eng­
lish trade who use Canadian bacon are 
only willing to pay up to a certain 
price, after which they revert to the 
American article. This has been the case 
during the week. Canadian bacon seems 
to he gaining headway in the north of 
England where the consumer is becom­
ing gradually educated to prefer a higher 
priced and higher class article. Export 
quotations range all the way from 51 to 
57 shillings.
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GROWING growing GROWING
The demand tor BLUEOL. Th v on i never-streak Bim

Those retail merchants who have bought and sold BLUEOL to their customers 
are repeating their orders. This is the best recommendation possible to secure 
of the supeiior merits of Blueol. /

It pays the grocer a better profit than any blue sold.
Try a box any jobber. Ask us to mail you our premium list.

J. M. DOUGLAS & CO., Montreal

“ Eagle " 
Brand

Hot. Weather

Borden’s
Condensed 
Milk

Draw your customers’ atten­
tion to these lines I’ay you 
well.

For sale by every jobber or write

fEVAPOfl^

“ Peerless ” 
Brand 

Evaporated 
Cream

WILLIAM H. DUNN, - MONTREAL
JOS. IRVING, 92 Wellesley St , TORONTO.

ERB 4 RANKIN, SCOTT, BATHGATE 4 CO-, W S- CLAWSON 4 CO- SHALLCROSS. MACAULAY 4 CO.,
Halifax. N S Winnipeg, Man. St John, N B. Victoria and Vancouver, B.C.

There are many Baking PowdOFS

The Light of the Kitchen)

but there 
is only

ONE

Powder
—itIs Pure, Whole, 

some, Well Ad­
vertised, and
shows you a good
profit.

ORDER FROM YOUR JOBBER. 
WRITE FOR PRICE LIST.

Eggs - Butter
THAT’S WHAT WE WANT

I IN ANY QUANTITY 
and at ALL TIMES

E. W. GILLETT COMPANY LIMITED
London,

Eng. Toronto, Ont. Chicago,
111.

Awarded Medal and Diploma at World's Fair, St. Louis, Mo., 190*.

22

The J. A. McLean Produce Co., Limited
73-78-77 Colborne Street

Telepbeae Mala sees. Toronto.
f»
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PROVISION AND DAIRY MARKETS.
TORONTO.

Provisions On account of the warm 
weather a lirst-class demand is noted for 
eared meats of all descriptions, and a 
light l.v hieher trend of prices. Fresh 

meals are only moving fairly well, and 
href is slightly easier than a week ago. 
Other provisions continue unchanged. 
I tressed hogs are bringing from •'fit to 
*!l.25, while live hogs are selling at from 
$7 to $7.25. We quote as follows :

*4Mig clear Uauun, uer lb............................................. #0 lUj
smoked breakfast bacon, per lb................................ 0 13
Roll bacon, per lb.......................................................... 0 104
Small hams per lb.................................................. 0 13 0 13J
Medium hams, per lb.............................................. 0 13
Large hams per lb..............................................  0 12 0 124
Shoulder hams, per lb................................................... 0 10
Backs, per lb..........................................................  0 151 0 16
Heavy mess pork, per bbl.............................. 16 00 16 50
Short cut, per bbl............................................................ 20 00
Shoulder mess pork, per bbl..............................14 50 15 00
Lard, tierces, per lb............................................................... 0 09;

“ tubs " .......................................................... 0 10
" pails “ .......................................................... 0 10»
" compounds, per lb........................................... 0 074 0 08

Plate beef, per 200-lb. bbl........................................11 00 11 50
Beef, hind quarters..................................................  9 00 9 50

" front quarters.................................................... 5 50 6 75
choice carcases................................................  7 00 8 25

" medium.................................................................... 7 UÜ
" common.................................................  6 00 7 00

Mutton.................................................................................... 0 00
Lamb, yearling ................................................................... 0 124
Spring lamb......................................................................... 0 16
Veal ............................................................................ 0 07 0 091-
Hogs, street lots..................................................... 9 00 9 25

Brantford ..................................
Farnham..................................... ........ M
Kemptvillv.................................. ........ 430*
South Finch................................ ........  1,350*
Dampbellford............................ ........ 1,820

* White and colored.

0 001 
0 09 3-16 
0 09 7 166 
0 09 11 1 
0 09 5-16

Butter The city markets are being 
practically Hooded with dairy prints 
this week, anil wholesale produce men 
complain that pedlars are bringing in 
stuff and distributing it direct among the 
retail grocers. The sale of creamery is 
slow on account of dairy butter being 
so plentiful, and, generally speaking, of 
such high quality. The present month 
has been an exceptionally favorable 
month for dairying operations. AVe 
quote :

Per lb.
Dreamery prints......................................................... 0 19 0 20

* 1 solids, fresh........................................... 0 18 0 19
Dairy prints.................................................................. 0 15 0 16

" large rolls..................................................................... 0 15
“ iu tubs............................................................... 0 15 0 16

Cheese New cheese are offering freely 
on I he market, but on account of the re­
latively high price at which cheese has 
been sold on the boards during the week 
the wholesale trade have been obliged to 
put up the price of large cheese from 
1-4 to l-2c., and the same advance rules 
in twins. Indications are that there 
will be a very large make of cheese this 
season on account of the tine pasture. 
The firm ideas of the cheese makers is 
attributed to cables from Great Britain 
indicating a firm and advancing market. 
We quote as follows :

MONTREAL.
Provisions Fair demand for all lines, 

undertone not overly strong. Prices 
unchanged. Live hogs arriving in good 
quantities, but only equal to packers' 
demands. Fresh-killed abattoir dressed 
hogs sold $11.50 to $11.75 per 100 lbs. No 
change in price of bacon and hams, for 
which there is fair demand. Lard also 
unchanged.
Canadian short cut mess pork..........................919 U0 #20 UU
American abort cut clear ...................................... 19 0U 20 00
American fat back.........................................................19 00 21 00
Bacon, per lb .............................................................. 0 12 0 14
Hama................................................................................... 0 111 0 13
Extra plate beef, per bbl...............................................il 50 12 00
Lard. Boar a Head " brand, tiercea, ner lb.............. 0 06;1

“ “ à-tierces, per lb.......................... 0 07
“ " 60-lb. fancy tubs........................ 0 07

Cases, 20 3-lb. tins, per lb.................................................... 0 07*
“ 12 5-lb. tina “ ..................................................... 0 072
“ 610-lb. tina “ ................................... ................ 0 074

20-lb. wood paila. each ....................................................... 1 45
20-lb. tin paila, each.............  .............................................. 1 35
Wood net, tin gross weight—

Wood. Tin.
Pure lard, paila.............................................................. 2 10 2 20

" tuba............................................................. 0 10 0 104
cases (6 104b. tins).................................... 0 08 0 09
cases (12 5-lb. tins).................................. 0 084 0 094
cases (24 3-4b. tins).................................. 0 084 0 094

Cheese -Market is steady and tending 
nier. (juehec cheese quoted at !l 1-2 

In Tl 5-,Sc., •w hile finest Ontario are linn 
at !) ,1-4 to it 7-Sc. Holders are hanging 
out for outside figures and are bearish 
in feeling. Shipments from Montreal 
last week were 74,14!l boxes, or nearly 
10,000 more than same week last year. 
Exports since May show an increase of 
.'ill,SOU boxes more than same period last 
year.

Butter Market has shown a tendency 
to advance during the past few days, 
and holders are linn in asking 111 .1-4 
lo 20c. for choicest creamery. The 
demand locally is heavy, and supplies arc 
readily taken up. The trouble seems to 
he to get enough. Shipments from this 
port during the past week were 5,582 
boxes less than previous year a I same 
time, lull total shipments since May 1st 
were 6,715 packages more than sime 
period last year.

r

Finest creamery----
Fine..............................
Medium........................
Fresh rolls..................
Fresh dairy tubs ...

Cheese, large, new..............
Per lb. 

i 10 i
.. 0 1«1 I

..........  o io o 104
; 0 101

Cheese Board Report.
( For week ending June 19.)

Dampbellford ......................................  1,670
Kingston................................................ 625
Tweed...................................................... 585
Madoc......................................................1-165
Winchester............................................ 475
Brockville................................. about 3,750

.............................................. 400
Cowansville.........................................  L145
Vunkleek Hill...................................... Uhl

"   44
Alexandria............................................  1,294 ‘
liondon............................................. 6,125*
Watertown, N.Y.................................  8.760*
Arthabaska...........................................  2,557
Belleville................................................. 1 635*
Cornwall.................................................  1,522*
Canton, N.Y.................................  £'?Zn«,
Napanee.................................................. 2,352*
Ottawa..................................................... 1,500*
Perth........................................................2,350
Utica, N.Y............................................ 13,005^
Iroquois................................................... 210*

U 09 5 16 
0 09 5 16 

.... 0 09$

.... 0 092
0 09 7-16 

0 09* 0 09f

0 09* 0 09 7 16
.... 0 094
.... 0 092

0 094 
0 094 

0 09* 0 094
0 09 3-16 

0 09 7 16 0 09 
0 09 

.... 0 09
0 09 

0 091 0 09
.... 0 09
0 092 o 09 
.... 0 09

............................................ (i 111,' 0 20
.......................................  0 19‘ 0 l e;
........................................  0 18'. 0 19
........................................... 0 17' 0 IS
........................................ 0 164 0 17

Eggs - An easier tone is developing in 
the egg market, and prices are being 
shaded some. Efforts are being made by 
dealers In get country buyers’ prices 
down to 15c. f.o.b. country points. 
Straight-gathered stock is quoted here 
at I tie.. No. 2 at 14 1-2 tfi 15c. Selects 
are bringing 17 to 18c.. and No. 1 at 
Hi 1-2 to 17c., according to quantity a ml 
quality.

WINNIPEG.
Creamery Butter Supplies large, and 

I he quality of creamery on market is 
very good. Prices are as last week.
Finest fresh creamery, in 56-lb. boxes..........

in 28-lb. boxes..........
in 14-lb. boxes..

“ “ in 1-lb. bricks.

BUTTER»* EGGS
-----WE ARE-----

BUYERS and SEILERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

RÉerM, Marelall & Co.
Wholesale Produce Merchants.

TORONTO.

REFRIGERATORS W'suJ
medal, Quebec, 1901. Diplomas: Toronto. Ottawa,Montreal

C. P. FABIEN,
Merchant and Manufacturer.

3167 to 71 V Dame St . Montreal, Can,
Write for Illustrated Catalogue.

PICKLES
“ Queen Quality '* Pickles

nixed and Chow 
Bulk and Bottled

Our Sweet Pickles do not Sour, and our 
Sour Pickles do not Mould.

Taylor & Pringle Co.
LIMITED

Owen Sound, Ont.

Butter Tubs
BEST WHITE SPRUCE 

50-30—20 lb.

ORDER NOW

h-

i

■

WALTER WOODS & CO.
Hamilton and Winnipeg.Dairy Butter Offering in large quanti 

lies at country points. Prices will pro
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BUTTER
When you have one or 100 tubs 

write us for price

The WM. RYAN CO., li-it-d
70 end 72 Front St. E., Toronto,

OAKEY'S The original and only Genuine 
Preparation for Cleaning Cut­
lery, 6d. and le. Canisters

'WELLINGTON'
KNIFE POLISH

JOHN OAKEY t SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

WelliilM Mi, London, Eniland
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence”
(The address is 168 Fleet St., 

London, England.)
The cost is only 6c. per week. (Annual 

subscription, including postage, $4.80.)
Moreover, regular subscribers are allowed 

to advertise without charge in the paper. 
See the rules.

bably decline further. Buyers are pay­
ing country merchants following prices:
Dairy, assorted pkgs., selected............................  U 14 U 15

“ round lots................................... 0 13£

Cheese—Xu change since reductions 
noted Just week. We <|iiotc :
Finest Manitoba, large................................................. 0 11

“ Ontario, “ ................................................  0 12
“ “ in 5-box lots........................... 0 11|

Lard -Prices are unchanged. We 
quote :
Jjard, 50-lb. pails, per pail............................................ 5 25

“ 20-lb. “ ...................................................  2 15
“ 3-lb. tins, per case 60 lbs...........  ...................... 6 70
“ 5-lb............................ ........................................ 6 60
“ 10-lb.................................................................... 6 50

Pure lard in bbls, per lb............................................... 0 10J
Cured Meats Xo change since the ad­

vances in hams, hacks and bellies noted 
in last issue. We quote :

SMOKED MEATS.
Hams, selected stock, special mild cure....................  0 16
Bacon, “ “ “ .................... 0 17
Backs, “ “ “ .................... 0 13
Picnic, 11 “ “ ....................  0 09$
Hams, sugar cured, assorted sizes.............................. 0 13|

“ heavy , 20 to 30...............................  0 13
Picnic, “ assorted sizes............................... 0 08£
Shoulders, “ ....................................................... 0 08J
Bacon, “ breakfast bellies........................... 0 14

breakfast hacks........................... 0 12
“ Wiltshire sides.............................. 0 15-i
“ spiced rolls, long........................... 0 10

Manitoba butts.............................................................  0 09£
“ skinned................................................ 0 10
“ boneless and rolled............................ 0 11

“ rolls, boneless............... ............................. Oil

DRY SALT MEATS.
Bacon, dry salt long clear ..........................................  0 u9i

smoked.................................  0 10j
“ boneless backs........................ 0 10i

Shoulders" “ ..................................... 0 08

BARREL PORK.
Heavy mess pork, boneless, per bbl........................... 18 00

“ per I bbl............................ 10 50
Standard mess pork, per bbl.......................................  16 00

........................ per 1 bbl.................................... 9 00

PICKLED GOODS (COOKED).
80 lbs. 40 ll>8. 20 lbs. 15 lbs.

Pig s feet.........................  5 50 3 00 1 60 1 25
Pig's tongues ............... 14 50 7 50 4 00 3 00
Boneless hocks..................  8 50 4 50 2 50 2 00
Sweet pickledspare ribs, not cooked, p( r lb........... 0 04

,r hocks. " “ .............. 0 04

again conduct the business under the 
style of T. it. Smith.

T. II. Smith, who some time ago estab­
lished the linn of T., If. Smith & Co., 
wholesale produce, fruit and commission 
merchants. Toronto, and later took in 
X. Carmichael as a partner, has taken 
over Mr. Carmichael’s interest and will

MARITIME GOSSIP.

Til K Souris Hoard of Trade has ap­
pointed J. McLean, T. Kivkham 
and C. 11. Sterns delegates to the 

Maritime Hoard of Trade to discuss the 
subject of improved commiiiiication with 
the mainland.

The Moncton Board of Trade began 
negotiations with the municipal authori­
ties^ on June HI,, with a view to opening*. 
a public park at the lower end of I lie
city for seeing the I’etitcodiac Ho re.

* *

The Yarmouth Hoard of Trade is en­
deavoring to get the machine shops and 
general oljices id' the Halifax and South- 
Western Railway, including I he Victoria 
Beach and Middleton Division, located in 
their town.

II. B. Schofield, president of the St. 
.John Bom<1 of Trade, and .1. Scaly, of SI. 
John, were in Ottawa last week in con­
nection with the direct steamship ser­
vice to tlie West Indies.

W. II. Towiisheml, of Moncton, lias 
taken out a sub-lease from the New 
Brunswick Oil Co., Limited, and will 
have his franchise incorporated into a 
company, to lie known as I lie Westmor­
land Oil Co. The company will pms- 
).< el for oil oil a large scale.

Letters patent have been granted In 
George T. Ford & Sons, Saekville, N.B..
In carry on a wholesale and retail 
grocery business.

The Albert Snaps, Limited, is the 
name of a company of Montreal men 
formed with .+200,000 stock to take over 
the business of A. Ravage & Son, 169 
McCord street, Montreal.

EXPORT TRADE DEPARTMENT.
FIRflS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL & CO..
Monument Hours, Monument Square 
London, E.C.

DAVID SCOTT & CO.,
Est. 1878. 10 North John St., Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKBS * CO.,
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Liverpool- 
Reports and valuations made on Canned 
Meats, Fish,Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LETHEM & SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN dfc CULVERWELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us. 

139 Redcliffe St., Bristol, Eng.

E. BIERMANN & CO.,
FRUIT AND PRODUCE BROKERS.

5th Ed. A.B.C. Code,
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

GEO. R. riEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
LONDON, W C. - - - ENGLAND

European representatives and 
distributors, Earl Fruit Co., 

California, U S.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber'e.

JAMES MARSHALL,
ABERDEEN, - Scotland.

Cables, Halcyon. Codes, A. B. C., 5th ed , 
Scatfcergood. Consignee for all kinds of 
Canadian produce. Personal attention 
and prompt returns guaranteed.

This space $15 per year.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
Lendon, E.C. T. A., “ Acriton, Liver­
pool." Code, A. B. C., th Ed.

Telegraphic Addres*, “Fondants, London.'
A. E. SOWERBUTTS & CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers : Hill & Sons, 66, West Smithfleld.

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck & Schlpmenn,

Commission Agents and Merchants.

THOS. BOYD & CO.,
SI King St., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Peoduoe. Highest references. Wide 
connections. A. B. 0., 4th and Sth ed., 
Western Union and Lieber'e Codes. T. A. 
"Boyd."

WHITBLEY, rtUlR & CO., IS Victoria St., Uverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE and BUTTER
We sell cost, freight and insurance. Western Union Code.

London, Literfool, Glasgow.

Salter & Stokes, London, Eng.
IMPORTEES OF CANADIAN

GHEBBE, BUTTER, EGGS AND POULTRY.
Reference, London City and Midland Bank, West Smithfleld. We buy outright.



June 23, 1905 THE CANADIAN GROCER

Quaker Canned Goods

SPECIAL NOTICE TO THE TRADE

The following 

is not an exaggeration 

but absolute facts

In starting the packing of canned goods, in 1900, we recognized that 
one of the most difficult articles to deal with was corn. As proper seed is 
the starting point in any line of canned goods, and particularly corn, we 
decided to use the same seed as Maine packers use. We did this as we 
knew that Maine stood at the tip top for quality in canned corn. To so 
great an extent is this recognized by the U. S. consuming public, that 
Maine corn is selling at present for $1.10 per dozen, when other States 
corn is being sold from 50c. to 90c. per dozen. The same thing has been 
going on in the U. S. for years, and during all this time Maine packers 
have never packed enough corn to supply their trade. While the doing 
this has been an expensive proposition for us, the results have justified the 
expense. In the first place, we have paid as high as fifteen dollars a bushel 
for this seed when ordinary seed could be bought for one dollar and fifty 
cents. In addition to this, this seed produces much less to the acre than 
any other variety, and we have to pay the farmers a higher price for raising 
it. Last year our bill for raw material in corn for our pack was sixty-five 
hundred dollars more than we could have bought the usual variety of corn 
packed by the usual variety of canners.

THE PACKERS OF QUAKER CANNED GOODS
25
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B. C. Markets.
Vnni-miviT. Ii.< .. .June 1"). 1IIII.5.

I i I! 1 f | ; i> scniir c-oiuj>hii 111 In'iinl ill 
retail riffles in Vancouver at llie 
InI'si iil lime of dull trade, Iml so 

ta i as tin wlmlesa Lc trade is eoiieeriied 
liiisiness is very 'ail'd indeed. 1 |>- 
n.imtn: conditions, taken all round, are 
\i i v inoiiiisino this year. In tlie min 
nç districts activity is marked, while 
lumhej'ing. both in tin- mountain district 
and on i lie coast, is nerliaps more active 
than i-.er. in 1 he fishing industry there 
lias heen vet \ act i\ ' and extensive pre- 
pa rut hui for the coming' season. 1 p 
i oast I lie nm of salmon is anticipated 
in a very short time now. and on the 
I laser the appearance of the soekeye is 
now a matter of a few weeks. If the 
rim of lish is large, as may he expected, 
suing that this is the “ fourth year.'' 
there will lie very lively trade all season 
for the coast cities of British Columbia.

In fishing circles the annual trouble < f 
“ the price of salmon.' ' that is, the 
price to be paid by the fanners to the 
fishermen for the salmon, is discussed 
pro and eon at créât length. There 
luné been a number of meetings of 
earners and fishermen, and the subject is 
hardly yet settled. The offer of the 
runners so far is 12 1 -2r. per fish for 
duly, with 1 tic. per fish for the rest of 
the season. There was a limit of 200 
lish per day to the boat attached to the 
cat i net's" offer. The fishermen ha ye not 
yet finally accepted, and it is said that 
they are holding out for 11c. per fish 
f l.iouuhout tlte season.

Indications as to the run of soekeye 
are anxiously watched for. The state­
ment was current yesterday that the 
first sockeves had made their appearance 
in tin Ou'lf. some haying been taken in 
the traps of the Pacific American 
fisheries, south of the international 
boundary.

* t •

Some business changes. The Naismith 
Grocery Co., wholesale, has been incor­
porated for the province, with Mr. I). 
Naismith as the principal owner and 
managing director. Mr. Naismith is 
known from east to west for many years 
in the wholesale grocery and provision 
tiade. 11 is early experience was in 
Hamilton. I.a^er he removed to Winni­
peg. and for some years he has been in 
Vancouver. A wide c:re]e of acquaint­
ances will wish Mr. Naismith every suc- 
ci ss. The Chapman Co., wholesale 
grocers, have temporarily suspended 
business operations, it is stated. W. lb 
Muir, the baker, has sold his Vancouver 
grocery business to J. S. Smith, the 
transfer taking effect at the first of the 
month.

There have been over 500,000 fruit, 
trees planted in B.C. this year, accord­
ing to the reports of the fruit inspec­
tors. It is easy to make fairly ac­
curate record, as all trees imported, and 
that means the bulk of the trees handled, 
have to lie fumigated at the Government 
station. There are but few nurseries 
dealing in home-grown trees, and the re­

turns I nm these a re easily secured. 
This is perhaps double I he amount ever 
set out in a singlf season before. At 
that rate, and with the rapid maturity of 
huit trees in this province, it will n i 
lie manv years till 1 lie nuanlity of fruit 
prod need and available for export to I lie 
prairie provinces will have vastly in-
eleased.

* ^ *

The strawberry is I lie leading feature 
of local markets at the present time. 
The local product is now being marketed 
very liberality, and prices have been 
fairly low in spite of alarmist reports 
that there was to he a partial failure of 
the fruit. Indications arc that there 
is a very large crop being marketed. 
Never before were so many berries ship­
ped to the Northwest from this province. 
The demand there absorbs all offerings. 
The average price realized by I lie 
growers this year has been $2 per crate.

I oral cherries are beginning to come in 
rapidly, and as a result of continued fine 
weather without rain, they .'Ht^in better 
shape than frequently is the ease. At 
times, when the cherries are ripening, 
they have been badly split and spoiled 
through heavy rains softening them. 
The price being realised is 10 to 12c. per 
lh. wholesale.

California fruits continue plentiful 
for the season. It is early yet for 
stone fruits other than cherries.

The Australian boat arriving last 
Thursday from the south brought pine- 
:t> V- from Honolulu. The fruit was of 
good quality and in first-class shape. It 
brought *4.50 per dozen in a jobbing 
w ,iv.

Tin........ market lias been well sup-
■ 'bd this week. New potatoes from 
California have been brought in more 
freely, ap ' ' price has consequently 
dropped slightly. The wholesale nuofa- 
tions have been from $2 to $2.50 per 
hundred. Old potatoes, local growth, 
are still in good shape, but are rather 
t i'di in price for tlie season of the year, 
y 1.75 per sack retail, representing fully 
y.'ill per (mi wholesale, has been the figure 
for a week or more.

I'loi'r seldom lias sold lii"|ier than id 
t ha present time The iolihiim mint a 
tiens i nil from *0 to $fi.25 per barrel, 
a'd retail Hie people are paving $1.75 i or 
50-lb. sack for the good grades.

N. S. Markets.
Halifax, N S., June 19. 1905 

IT CRM is hut little improvement in 
the grocery trade. In the city the 
retail business is very good, but 

with the wholesalers it is considered to 
be prêt tv dull. Country orders are 
coming in slowly, much more so than 
earlier in the season. Generally speak­
ing, the sales are a good deal smaller 
than they were this time last year. 
Some jobbers report a slight improve­
ment in collections, but they are far 
from satisfactory. There is a good de­
mand for all kinds of smoked meats. 
There is only a limited supply on hand, 
and the same high pripes as last quoted 
still prevail. Sugar is selling more

freely, but the price remains unchanged 
The holdings of sugar here are being 
rapidly disposed of, and the market re 
mains fairly quiet. Canned goods of all 
descriptions are selling freely, and tin 
demand for peas, beans and tomatoes i 
unusually good. Of tomatoes there i 
only a small quantity held by the deal 
ers here. The export trade continue 
quite satisfactory. The steamer Ocamo 
on her last trip to the West Indies, wm 
well tilled up, principally witli fish pro 

• ducts. Her cargo of assorted lish wa 
valued at $10,000. The dairy product- 
by her were valued at about xi,mu, hut 
ter being the principal item in the *>.! 
Only a small quantity of eggs arc being 
exported to the West Indies this year 
There is a good buying demand from 
that quarter for vegetables, principally 
potatoes. The shipment of potatoes h\ 
the same steamer was valued at $2,000 
the Hour at $1,800 and oats at $1,000 
Very little hay was taken.

Rutter is coming in a little more free 
ly, hut it is slow for the season of tin 
year. The supply from local points i 
particularly backward, and large quan 
lilies are being brought in from the Up 
per Provinces. Dairy is quoted at from 
18 to 20c., creamery, in boxes, from 21 
to 23c.; small tubs at 22c., and prints 
from 22 to 23c. Eggs continue in good 
demand with high prices ruling. Tin 
choicest stock here is quoted at 18c 
but some can be had for 17c. The local 
supply is only fair, hut the demand con 
tinucs good. Very few eggs are brim 
shipped from Nova Scotia this season 
the dealers finding a ready market a' 
home, which they prefer to supply, a 
their returns come more promptly.

In Prince Edward Island, which i 
about the largest produce raiser in tin 
provinces, the market is about steady 
There is practically no market availabh 
for potatoes, which are nominally listed 
at from 17 to 19 cents per bushel. Sonu 
shipments have been made to Montreal 
hut they are small. Butter is quoted ai 
22 and 23c. for choice, while eggs an 
being sold freely at 16 and 17c. Oat 
for local consumption are quoted at 1 
to 50c., and hay has dropped to $15 pi 
ton.

• •
*

All kinds of seasonable fruit is on tl.■ 
market. Bananas were advanced durin 
the week, the price quoted now being $ 
to $2.25. Pineapples are quoted a1 
$3.50 for 24 counts, and strawherrb 
are becoming a little stiffen, 19 cent 
being asked. California peaches, plum 
cherries, and apricots were placed on tl 
market during the week. Peaches ai 
$2.50, cherries and plums arc $3 pi 
crate, and apricots $2.50. String lieai 
arc $3 per basket, new potatoes $3 5 
per barrel, and cukes 6c. each. Tl 
receipts of Bermuda onions are fallin 
off, and Egyptians are coming in mm 
plentifully. Bermudas are quoted a 
$1.25 and Egyptians at $1.75 per box.

• t *

During the past week the progress < i 
vegetation has been most remarkabb 
Everything is now blooming in Inxurian' 
si y le, and the apple trees in the Ann. 
polis Valley are deeply laden with frac, 
rant blossoms. The heavy frost recenth 
is not thought to have caused as much 
damage as at first anticipated, and tic 
outlook at the present is for an abund­
ant crop of all fruits, particular !v 
apples.
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“I Drink to Your Healtk!”
Scores of fine fellows will drink to yOUT health at banquets.
These fine fellows will not drink to their Own health at home. 
If they did they would drink the tea of merit.

Blue Ribbon
Ceylon TCil

and be “ healthy, wealthy and wise.”
Lots of teas come from Ceylon, but Blue Ribbon Tea is 
grown in Ceylon grown in “ high ground,” which means 
that it is a “thoroughbred” tea.

Better stock up the Red Label Line NOW. It’s worth 
50 cents, but sells at 40 cents. «

The Comfort IN THE

r .• -■

GOOD OLD 
SUMMER TIME

IS WHEN

LEMONADE SETS
ARE MOST IN DEMAND

We Have Two Assortments Now Ready

No. 99 ASSORTMENT CONTAINS

1 doz. Sets, 7 pcs., Asst’d 6 Kinds for $9.00

Bed and Douche Pan
(Package 60c.)

No. 24 ASSORTMENT CONTAINS
2 doz. Sets, 7 pcs., Asst’d 9 Kinds tor $19.00.

Made in Yellow-Ware and thoroughly Vitrified
LESS

(Package Free.)

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY BARNARD & HOLLAND CO

And Freight Allce., as Advertised Last Week.
SEND FOR DETAILED LISTS

THE SPECIAL DISCOUNT OF 10%

R. Campbell’s Sons CORISTINE
BUILDING

Crockery Importers 
and Manufacturers' Agents

Hamilton Pottery HAMILTON, ONT. MONTREAL

27
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4* 4* 4* 4*4*4* 4*4*4* 4* 4* 4-

LARD
-VWWVWWWVW1 VWWWWWWWWV

HOT WEATHER LARD
Retail dealers often have trouble with hog lard melting, and 

causing loss by becoming liquid and soaking into the package, to 
say nothing of the inconvenience of handling such oily lard.

Fairbank’s Boar’s Head brand of Refined Lard Com­
pound will keep firm and sweet much better than either hog lard , 
or butter. The fact that Fairbank’s Boar’s Head brand of 
Refined Lard Compound is not subject to getting rancid as «. 
quickly as other frying and shortening mediums is evidence that it 
has less matter in it that is subject to atmospheric action, which is 
a strong argument in favor of its being purer and more wholesome 
than any other frying or shortening medium. Throughout the 
summer months Fairbank’s Boar’s Head brand of Refined 
Lard Compound will be found satisfactory to both merchants 
and housekeepers on account of its keeping qualities.

Tierce» - 400 lb». Pall», tin - lO lb».
Tube 60 lb». “ •• - _ 5 lb».
Pall», wood 20 lbs. “ “ - 3 lb».

“ tin - 20 lbs.

THE N. K. FAIRBANK COMPANY,
Wellington and Ann Sts., MONTREAL, QUE.

The Clever Woman serves CHASE & SANBORN’S High- 

Grade Coffees to her guests because she knows they 

will add to her reputation as a hostess. The Clever 

Woman is the woman you want as a customer because 

her trade adds to your reputation.

CHASE & SANBORN
The Importers, Montreal-

28
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Baking Powder.

Gillett, E. W., Co., Toronto.
MeLaren’s, W. D., Montreal.

Oakville Basket Co., Oakville, Ont. 
Biscuit», Confectionery, Etc-

Christie, Brown & Co., Toronto.
Cowan Co., Toronto.
Oreig, Robert, Co., Toronto.
Hunt, Harry W., Toronto.
Imperial Biscuit Co., Guelph. 
Mci.auchlan, Sons it Co., Owen Sound, 

Gnt.
Mooney Biscuit 4 Candy Co., Stratford 
Mott, John P., 4 Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Rose 4 Lutiamme, Montreal.

Blue and Black lead 
Douglas, J. M., 4 Co., Montreal.
Keen’s Frank Magor 4 Co., Montreal 
Oakey, John, 4 Sons, London, Eng. 

Brooms and Brushes.
land, Kerrigan X Co., London, Ont 

Canned Goods 
Balfour X Co., Hamilton.
Bloomfield Packing Vo., Bloomfield, Ont . 
Canadian Canners, Limited, Hamilton. 
Kinnear, Thos., X Co., Toronto.
Major, S. J., Ottawa.
Old Homestead Canning Co.,Piet on, Out 
Turner. James, 4 Co., Hamilton.

Cash Registers-
National Cash Register Co., Dayton, O.

Cigars, Tobaccos. Etc-
American Tobacco Co., Montreal.
Canada Cigar Co., London, Ont.
Empire Tobacco Co., Montreal.
McAlpiu Consumers Tobacco Co.,Toronto 
McDougalL D., & Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E.. 4 Son Co.. Hamilton 

Clothes Lines and Twines 
Hamilton Cotton Co.. Hamilton. 

Cocoanut.
Downey, W. P., Montreal.
Greig, Robt., Co., Toronto.

Cocoas and Chocolates 
Baker, Walter, 4 Co., Dorchester, Mass 
Cowan Co., Toronto.
Epps, James, Co.. London, Eng.
Lowney, Walter M., Co., Boston, Mass 
Mott, John P., 4 Co., Halifax, N.S. 
Peters’—Lamont, Corliss & Co., Mont real. 
VanHoutens—J. L. Watt À Scott.Toroniu 

Computing Scales- 
Dean 4 McLeod, Hamilton. 

Concentrated Lye•
Gillett, E. W., Co., Toronto.

Condensed Milk and Cream- 
Borden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Crockery, Glassware and Pottery.

Barnard 4 Holland, Montreal.
Campbell's Sons R., Hamilton, Ont. 
Gowana, Kent 4 Co., Toronto

Dairy Produce and Provisions
Bates Mfg. Co., Toronto.
Clark, Wdl Montreal.
Fearman, F. W., Co., Hamilton. 
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park. Blackwell Co., Toronto.
Rutherford, Marshall 4 Co., Toronto. 
Ryan, Wm., & Co., Toronto.

Financial Institutions &• Insurance
Bradstreet Co.

Fish-
Bickle, John W., 4 Greening, Hamilton. 
Black Bros. & Co., Halifax.
Eby, Blain Co., Toronto.
James, F. T., Co., Toronto.
Sovereign 4 Lynx Brands.
Tippet, A. P., 4 Co.. Montreal.
Winnipeg Fish Co., Winnipeg, Man. 

Flavoring Extracts.
Imperial Extract Co.. Toronto.

Fly Pads and Paper.
Kay Bros., Limited, Stockport. Eng 
Thum.O. & W., Co., Grand Rapids,Mi. h. 
Wilson, Archdale, Hamilton, Ont.

Foreign Importers-
Biermann. E., 4 Co., Cardiff, Wales. 
Bowyer T. B., 4 Co., London, Eng.
Boyd, Thos., 4 Co., Liverpool, Eng. 
Crichton. Alexander, Liverpool, Eng. 
Griffin 4 Culverwell, Bristol, Eng.
Hall, R. C., 4 Co., London, Eng.
Lethem. John, & Sons, I<eith, Scotland 
Little, Geo., Manchester, Eng.
Marshall, James. Aberdeen, Scotland. 
Meeker, George R.,4 Co., London, W.C. 
Neubeck & Schipmann, Hamburg, Ger. 
Salter 4 Stokes, London, Eng.
Scott, David, 4 Co., Liverpool, Eng. 
Sowerbutts A. E., 4 Co., Loudon, Eng. 
Whiteley, Muir 4 Co., Liverpool, Eng. 
Wickes, Hamilton, 4 Co., London, Eng.

Fruits— Dried, Green, and Nuts
Adams, E. E., Leamington. Out.
Dawson Commission Co., Toronto. 
Distributors Co., Toronto.
Gibb, W. A., Sl Co., Hamilton.
James, F. T., Co.. Toronto 
Jemmett, E. L. Beamsville, Out 
Leak. J. W., Scarborough.
MuWilliam Sl Everist, Toronto.
Rattray, D., Sl Sons, Montreal.
Robinson, O. E., Sl Co.. Ingereoll.
Smith, E. D., Winona, Gnt.
Stringer, W. B., & Co., Toronto.
Walker, Hugh, Sl Sou, Guelph.
White Sl Co.. Toronto.

Gelatine.
Cox, J. Sl G., Edinburgh, Scotland.

Grain, Flours and Cereals-
Frontenac Cereal Co., Kingston.
Greig, Robt., Toronto.
Lake Huron Sl Manitoba Milling Co., 

Goderich.
Natural Food Co., Niagara Falls.

Grocers— Wholesale-
Balfour Sl Co., Hamilton 
Chaput, L., Fils Sl Cie., Montreal. 
Davidson Sl Hay, Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H., Sl Co., Hamilton.
Hudon, Hebert & Ci*-., Montreal. 
Kinnear, T., Sl Co., Toronto.
Laporte, Martin Sl Cie., Montreal.
Lucas, Steele 4 Bristol, Hamilton.
Major, S. J., Limited, Ottawa.
Provost & Allard, Ottawa.
Turner, James, Sl Co. Hamilton.

Grocers’ Grinding and Packing 
Machinery-

Adamson, J. T.,4 Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa 
Enterprise Mfg. Co., Philadelphia,- Pa.

Hides.
Page, C. S., Hyde Park, Vt.

House Insect Destrover
Common Sense Mfg. Co., Toronto. 

Infants* Foods.
Keen, Robinson Sl Co., London, Eng.

Interior Store Fixtures.
Walker Pivoted Bin and Store Fixture 

Co.. Toronto.
Jams, Jellies, Etc 
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Lawson. Reginald, Winnipeg.
Leake, J W.. Scarborough, Eng. 
McDougall x Lemon, Owen Sound, Ont. 
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Rattray, D., x Sons, Montreal. 
Rutherford, Marshall Sl Co., Toronto. 
Ryan, Wm.. Co., Toronto.
Tippet, A. P. x Co.. Montreal.
Tucker. E St. G.. Halifax. N.S. 
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Warren Bros. X Co., Toronto.
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Lumsdeu Bros., Hamilton.
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TUB CANADIAN GROCER

PLEASE YOURSELF
You are in business to please yourself.

If you would please yourself you must first please your customer.

You aim, therefore, to please your customer in order to please yourself. 

Take Canned Goods.

To please your customer you must select reputable, long established brands. 

The outside of the can must please your customer’s eye.

The inside must please your customer’s palate.

AYLMER (Canada First), LITTLE CHIEF

LOG CABIN BQWLBY (Horseshoe)

AUTO (Canadian Canners)

are long established, eminently reputable brands.

The new embossed labels for these brands are without exception the handsomest 

labels that ever adorned a can. See them and be convinced.

THEY WILL PLEASE YOUR CUSTOMER’S EYE
The fruits and vegetables of these brands will be this season, as usual, of the 

highest degree of excellence.

NOTE : 1st They are grown in the immediate neighborhood of factories.
2nd Are picked only when best suited for table use.
3rd Are packed the same day as picked.
4th Are subject to rigid inspection, and under perfect sanitary 

conditions.
5th ARE ABSOLUTELY PURE.

THEY WILL PLEASE YOUR CUSTOMER’S PALATE
The reputation of the CANADIAN CANNERS, LIMITED, THE LARGEST PACKERS 

IN THE WORLD of canned fruits and vegetables, is behind these brands.

The seal of the CANADIAN CANNERS, LIMITED, appears on every label as a 

guarantee of quality.

Remember the best are always the cheapest.

Well known guaranteed brands are the easiest sold and give the best satisfaction. 

Please your customer by selling him the best.

Aylmer, Log Cabin, Little Chief, Bowlby and Auto Brands are the best.

June 23, 1905
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CANNOT KEEP THEM OUT.
HE decision given by Judge Anglin 

on the l’ere Marquette deporta- 
• lion cases is one which is certain 

to he far reaching in its results, par­
ticularly when it is remembered that 
foreign immigration must become an 
important factor in Canadian politics in 
tlie near future, and that a similar in­
terpretation of the United Staees Alien 
Labor Law, on which our own is based, 
is possible and even probable.

A year ago The Grocer took the stand 
that Canada could not afford to shut out 
American skilled labor on the ground 
that many graduates from our Technical 
Schools and Schools of Practical Science 
bad secured their first “lift” in the 
United States, and had, in many in­
stances, become leaders over there in 
their respective callings. At the same 
time the fact remains that immigration, 
and the privileges accorded to aliens 
within the Dominion, is or should come 
immediately within the sphere of par­

liamentary influence. Canada should not 
discriminate unduly against the foreign 
laborer or artisan and yet domestic 
labor should have adequate protection. 
Mr. Justice Anglin’s decision that the 
present Dominion Alien Labor Act is 
ultra vires would seem to leave the 
responsibility with those in charge of 
immigration in the first instance. In 
short, he says, “if you don’t want 
skilled labor, don’t allow it to be 
brought into the country; once it is here, 
however, its deportation is beyond the 
power of the Dominion Parliament.

TEA STANDARDS FOR CANADA.
HE GROCER’S editorial in last

| issue on the necessity of establish­
ing a set of tea standards for the 

guidance of importers of tea is meeting 
with approval by the trade. «Some of 
the leading importers in Montreal ex­
press themselves as thoroughly in accord 
with the contemplated establishment of 
standards and the hope is expressed that 
no time will be lost in getting together 
a delegation to lay the matter before 
the Government before the close of the 
session. Une of Montreal's leading tea 
brokers stated that the lack of stand­
ards makes it difficult for him to guar­
antee delivery of teas offered on and sold 
and he cited a case of a shipment of 
5UU pkgs. that had been sold by him and 
thrown out by the inspector. It there 
hud been a standard by which the tea 
could have been judged on the muster, n 
is quite certain that it would not have 
been submitted to his buyer, but as the 
line was similar to others that bad pass­
ed the Customs, some little time before, 
no trouble was anticipated in getting 
the goods through.

That there should be standards to 
guide importers is becoming more evi­
dent every day. At present everyone is 
in the dark as to what to do, or vviial 
to expect from the official presiding over 
tlie Government’s analytical tea pot. 
Mr. Ii. C. Allan, who is known by ail 
in the trade as a most competent and 
impartial judge of teas, must certainly 
have a standard or set of standards to 
go by, and it is not asking too much 
from tile Government to place the trade 
in a position to lie equally certain what 
to buy or reject. This can only be done 
by the furnishing of standards to im­
porters.

It has also been suggested that a 
board of arbitration be established where 
disputes of any importance might be 
brought and acted upon. This, we un­
derstand, is the case in the United 
States, and, though serious differences 
do not often arise, it has been found 
satisfactory as a final court to place the 
matter before the arbitrators. In any 
case, whether a hoard of arbitration be

established or not, it certainly is to the 
interest of all in the tea trade to have 
standards established and placed with 
brokers, importers and dealers.

INTERNATIONAL POSTAGE 
STAMPS.

X I’Eh’X AT I OX AL | wot age stamps, if 
they could lie introduced, would be a 
great boon to the business world, 

though it would seem that an inter­
national currency would have to be es­

tablished first. The currency of one 
country can rarely lit* expressed ac­
curately in the currency of another coun­
try, ami that being the case international 
stamps would be used cheap in one
country and sold dear in another. The 
advantage of the stamp is manifest when 
we consider the relations between 
•'amnia ami the United States. I low fre­
quently Canadians receive return en­
velopes from the other side of the line 
stamped villi United States stamps, 
llow many times U.S. stamps are sent 
over in payment for articles, and vice 
versa. All this causes difficulties and 
delays, which would be obviated by hav­
ing a special stamp for these purposes.

(»f course, it might be possible to frame 
some regulations, which would prevent 
the bartering ol these stamps between 
countries where the currency is different. 
slill there would not be this difficulty on 
this continent, and vie believe it might 
be a good move to advocate the intro­
duction of an international postage 
stamp here.

AN ANTI AMERICAN CAMPAIGN.

AIM Klilt AX manufacturers are be­
coming agitated over the anti- 
American feeling which is being 

stirred up in China. The feeling seems 
lo have become widespread, and students 
and guilds are uniting to push the pro­
paganda for boycotting all American 
goods. The dangerous feature of the 
affair is that the movement has been set 
on foot by the educated class, who 
bitterly resent the treatment which they 
have received in the United States.

In the exclusion and persecution of the 
Chinese the Americans seem to have 
never suspected that the poor benighted 
heathen might take offence and retaliate. 
They are now convinced of their mis­
take, and there is an outcry from all 
corners of the States against the strin­
gent enforcement of the Chinese immi­
gration laws. The market of 
400,000,000 people is not lightly to be 
thrown away. Already the exports of 
cottons to China have reached enormous 
figures and a boycott would be most
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disastrous to. the eut ton industry. Ollier 
important lines of business, ton, are 
ereally interested in keeping ii|i cordial 
M-lations with t'hina.

At 1 lie present time it looks as if a 
substantial improvement in their treat­
ment of the t'liiuese will lie necessary 
il tin agitation in China is to !»■ slein- 
med. Already great liarni has been 
dine to Anieriean manufaetureis, and it 
is a diltieull matter to allay a prejudice 
whirli has once been aroused. Ks|«*ei- 
all\ Is this the ease where there file 
shrewd commercial agents of other 
nations, ready to make the most of such 
a reeling.

REMEMBER JULY 1.
Ill-: GROCER has to listen to u 

double tale of woe every year 
about this time: first from the 

wholesale fruit men who linil themselves 
deluged with orders on the eve of Do- 
niinion Day, whili very olten ttiey iind 
it impossible to tilt satisfactorily, and 
second from the ictail trade themselves 
who complain if orders sent in at the 
eleventh hum arc not promptly attended 
to This ditlirulty may he easily over­
come. it grocers and fruit dealers will 
only send in holiday -orders in good 
time. ii is unjust to expect a whole­
sale fruit house to give a satisfactory 
set vice vvitli physical pondit ions such as 
make it practically impossible.

E C. STRAWBERRIES FOR ONTARIO.
I KINO the week I lie question Inis 

been raised as to whether il 
would not pay the wholesale I mil 

trade of Ontario and Eastern Canada to 
draw supplies of early si raw berries from 
British Columbia, instead of from the 
Middle and Southern Stales as al pre­
sent. The superior quality of the IS.C. 
ailn-le is beyond question, and now that 
so much has been accomplished in the 
way of cold-storage transportation il is 
suggested that the experimental shipping 
of strawberries from Hie l'aeitie coast 
to Manitoba and the Territories might 
well ho extended to Ontario.

There are several dillieulties which 
combine to make the proposition im- 

frum a commercial stand­
point. B.O. fruit ripens only about a 
fortnight earlier than our own; the very 
shortest time to allow for transportation 
across tlie continent would he from a 
week to ten days. This would bring 
llie fruit on the Ontario market only a 
week ahead of the domestic article. On 
the other hand, North Carolina straw-

BDITOR/AL

berries arrive as early as May 1, and 
Florida fruit considerably earlier. The 
season for imported strawberries lasts 
until the first week in June. Thus with 
ideal transportation facilities British 
Columbia might simnlv tile mfarket for a 
week a period too short to warrant 
iniuortations on a commercial scale. 
Another serious dillieulty is the exces­
sively high freight aiiil express rates be­
tween Ontario anil British Columbia 
I oints, and the fact that Biil sli Columbia 
I erries have not as good keeping quali­
ties as the southern fruit. The Grocer 
would he glad to have a general ex­
pression ol’ opinion on this subject from 
members of the trade.

An interesting experiment is about to 
lie tried in Toronto, namely, a shipment 
i I Ontario strawberries to Winnipeg. 
It it proves successful British Columbia 
may Iind in Ontario a serious competitor 
fi i the fruit trade of Manitoba.

TAKE THE CASH DISCOUNT.
O you get. the benefit of your 

money by looking out for your 
cash discounts?

You ought to. It pays. It takes less 
money to do it than it does To let your 
hills run the full ninety days. Of course 
ii you don’t care for the money it is 
your privilege to lose the discount, 
jjtou buy $100 worth of goods, invoice 
dated .July I. You can pay that hill 
with $07 (if the discount is 3 per cent.) 
if you pay it in ten days; but it takes 
$3 more if you let it run over. It 
amounts to making your money earn 
you over li per cent, a year without 
taking a risk. Remember this— the bill 
lias to lie paid, so why not pay it when 
it takes least money?

And it amounts to an item in the 
year’s business that is surprisingly 
large. A Chicago merchant recently pub­
lished a statement showing his method 
of book-keeping, and one of the must 
interesting items was the fact that his 
saving, from discounts for cash payment, 
amounted to $150..iti on an annual busi­
ness of $17,(Milt. Was it not worth sav­
ing?

TRAVELERS’ HOLIDAY.
h wish to remind the retail 

grocery trade of Western 
Ontario of the near approach of 

the travelers’ holidiR’ season, extending 
this year over the/last week of July 
and first week of August. Not that the 
trade will not miss the “ cheery smile ” 
ami “ glad hand ” of the drummer, Iml 
in the interest of all parties concerned
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it is deemed advisable to have a couple 
of weeks easing off annually. The holi­
day season will afford leisure for both 
master and linen to meditate on liard- 
ririven bargains, etc., and to refresh their 
bodies and minds in preparation for the 
strenuous life next Autumn and Winter.

SELLING TO THE CONSUMER.
SOURCE of growing dissatisfaction 

among the wholesale grocery 
houses is the manufacturer whft 

goes straight to the consumer with iris 
products, ignoring the recognized medi­
um of distribution to the retail trade 
And if any reliance is to he placed in 
reports which frequently come to this 
ollice, certain wholesale grocers are 
adopting similar tactics and going to 
the consumer. We hope the accompany­
ing letter does not reflect the true con- 
d11 ion id' tilings existing generally in the 
Biovinee of Ontario:

Editor Canadian Grocer,—Will you al­
low me to give the readers of your pa­
lier an idea of certain conditions exist­
ing in the Canadian wholesale and retail 
grocery trades? Wliat do you think of a 
wholesale house that allows its travel­
ers to visit a place, first calling upon 
the consumer and giving him prices on 
all kinds of goods and afterwards soli­
citing the patronage of the retailer? 1 
can tell you of houses that allow this 
sort of tiling regularly, not only in 
Hamilton and Toronto, hut outlying 
towns. GENERAL MERCHANT.

A wholesale grocer may follow the ex­
ample of the manufacturer in passing by 
Llie middleman and find it to his advant­
age for the moment. In the long run, 
however, it becomes practically a ques­
tion of robbing l’eter to pay Raul. 
Throughout a great section of the coun­
try the wholesaler lias to depend upon 
the retailer to place his goods in the 
hands of the consumer. If lie wishes to 
eliminate the retailer altogether, there 
is no alternative but to add the retail­
ers’ equipment to his own. This would 
necessitate the employment of such a 
large staff of traveling representatives 
and canvassers as would be impractic­
able in nine cases out of ten.

It can hardly he supposed that the 
wholesalers referred to had any thought 
beyond l liât of stealing a little march on 
some of their retail customers. The 
practice, however, is to be condemned 
unequivocally. A wholesaler must treat 
the retail trade as lie himself wishes to 
he treated; if lie does not respect the 
rights of the retailer he need not be 
surprised if the latter retaliates—even to 
the extent of buying direct from the 
manufacturer.

m
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VIEWS AND INTERVIEWS

Dl RING the week The (tracer repre­
sentative had the pleasure of in­
terviewing Mr. S. '(’.. Undo, 

wholesale and retail provision and liquor 
merchant, Kingston, Jamaica, and Mr. 
K. M. Walcott, of Mandhach, Parker iV 
Co., Demerara, Hritish (iuiana. Moth 
.vnt lemen are on a holiday trip to Can­
ada and the United States. While in 
Toronto Mr. Walfott made his head­
quarters with (ieo. Musson A Co., 
Front street east, Ontario agents for 
Sandhach, Parker & Co. Mr. Undo w'as 
introduced “on the street” hy Mr. M. 
Taylor, of the Taylor Soap Works.

Mr. S. C. Undo is heartily in sym­
pathy with the pro-Canadian sentiment 
so marked throughout the Islands at the 
present time. “The Canadian Grocer 
hit the nail right on the head,” said lie, 
“in its recent article on the West In­
dies. We can’t see this good feeling fur­
ther cemented hy closer international 
trade relations any too soon.

“One great drawback is the lack of 
frequent steamship communication with 
Canada. The Pickford and Black people 
are giving excellent service, hut it must 
he remembered that we have weekly 
communication with United Slates ports, 
and it is no secret that American manu­
facturers and exporters have for years 
controlled a lion’s share of the West In­
dian trade largely on this account. If 
it pays the United States to cultivate 
the Islands why should it not lie equally 
worth while for Canada? I am glad to 
say that things are moving in the right 
direction and that every year sees more
and more Canadian g.....Is in the West
Indies.

“Although the Canadian trade may not 
realize it, thex are n > n i- i a serious 
proposition in having to compete with 
the port of New York. The Ci tv of 
New York is able to supply practically 
everything the West India buyer needs at 
the very shortest notice; it is able to 
handle an almost unlimited quantity of 
West India products at all seasons of 
the year; it is in close financial touch 
with the different West India houses 
through the investments of New' York 
moneyed men and is a great deal nearer 
the West Indies than the nearest Cana­
dian port. Against all these advantages 
Canadian exporters from St. John and 
Halifax have to draw supplies from all 
parts of Canada and pay inland freight 
charges to the seaboard, a hy no means 
inconsiderable item. This would he re­
medied in a measure were a weekly ser­
vice to be established as the tendency 
would he to carry larger stocks at tide 
water on account of the chance of more 
frequent shipment.

“Canadian exporters, if they would 
succeed in winning over the West India 
buyer, should send down their canvass­
ing agents more frequently. Some of the 
larger American houses have resident 
agents, and it has been hv keening in 
close touch with our market that they 
have secured such a firm foothold.

“Since coming to Canada I have dis­
covered that there is a market here for 
limes. These go to waste in large quan­
tities in Jamaica for lack of a market 
We have an abundance of tropical fruit 
of all kinds which we would like to send

to Canada in larger quantities than we 
are now doing. The United Fruit Co. 
seem to have it pretty well their own 
way in the Islands, and now there is 
every reason to believe that Sir Alfred 
Jones, who has done more than any man 
living to promote the fruit-growing in­
dustry in Jamaica, is working hand in 
hand with the combine.

“To show you how easy it is to place 
a Canadian product on the market, 1 
might instance a well-known brand of 
soap which a Canadian business man 
took to Jamaica as a side line. The 
soap was brought before the West Indian 
trade, and as a result an active demand 
for it is springing up. We use some of 
your flour, and, by the w av, the big 
Canadian millers have got into the way 
of sending down their representatives. 
Smith & Proctor, and the Canadian 
Creamery Co., among others, send us 
dairy produce. There is a steady de­
mand for Canadian beef and pork in bar­
rels and half barrels, and all of these 
articles will sell readily in far larger 
quantities if Canadian shippers will fol­
low up the possibilities.”

Mr. Walcott says “The preferential tar­
iff is accomplishing much for Canada 
in British Guiana. At the same time, 
Canadian exporters will have their 
troubles ousting the United States from 
their position of vantage there, for the 
simple reason that the United States 
have been on the ground for years, and 
seem to he able to meet exactly the re­
quirements of the trade in the way of 
cheap merchandise.

“There are several obstacles in the 
way of developing international trade 
with Canada, and one of them is the 
difficulty of ^Iitaiiiing return freights. 
Not much trouble is experienced on the 
downward trip from Canada, nor on the 
upward trip in sugar crop season. Up 
to the present, however, during certain 
months it is practically impossible for 
Demerara exporters to make up a re­
spectable cargo for export to Canada 
once a fortnight.
“In the matter of freights, Canada 

can compete very well, except against 
certain of the cut rates to New York. 
If there is one thing above all others 
that should he impressed upon Canadian 
exporters it is the necessity of having 
more constant representation there. It 
is not enough to send a man to British 
Guiana every year or two. He should 
go often enough to enable him to keep 
in close touch with trade conditions and 
to thoroughly learn the requirements of 
the market.

“Among other Canadian products we 
are using some Canadian lumber, al­
though I must confess American lumber 
has’ the preference, because it comes in 
more even lengths and is wider than the 
Canadian article. Several experimental 
shipments of ‘made in Canada’ jams and 
jellies have been sent down, hut for some 
reason or other they cannot compete 
with the standard English brands.

“The hulk of our hay comes from 
Canada, likewise our oats and peas. 
Oatmeal comes principally from Scot­

land and the United States. The sale of 
Canadian flour in British Guiana is in­
creasing every day. The time was when 
the trade wouldn’t have it at any price; 
to-day it has become a staple article in 
the market.

“The cereal preparations, breakfast 
foods, etc., so popular in Canada, are 
also well established in our market and 
1 might add that the manufacturers have 
been quite as lavish with us in the wav 
of advertising, sampling, etc.

“There is far too little Canadian pork 
and barreled meat used in British Gui­
ana, and 1 would recommend Canadian 
provision men to make more of an effort 
in this direction. As a preliminary they 
would have to give quotations direct—as 
low or perhaps a little lower than New 
York. This would lie to introduce the 
Canadian article in the first place. The 
rest would he comparatively easy.

“A large number of brooms and 
brushes are being imported from Canada 
every year, and there is room for furthei 
development.. If Canadian manufacturers 
would meet the requirements of I lie 
trade, however, they must supply cheap­
er brushes.

CONDEMN CATTLE EMBARGO.
At a meeting of the Agricultural Com­

mittee on June 3(1, in Ottawa, the fol­
lowing resolution was unanimously 
adopted:

“That in the opinion of this commit tee 
the embargo on Canadian cattle entering 
the United Kingdom is most unfair and 
unjust, and it is a publication to the 
world at large that the Board of Agri­
culture considers it unsafe to permit 
Canadian cattle to come into contact 
with the herds in t lie t ni ted Kingdom, 
whereas it is a well-known tact that in 
no country other than Canada can herds 
lie found so free from disease.

“That tlie scheduling of Canada by the 
Imperial Government is considered from 
a financial point of view as a serious 
loss to the Canadian cattle trade, the 
farmers and the stock raisers of the 
Dominion.

“That action of the Imperial Govern­
ment is not justified hy the facts of the 
case, it having been clearly proved that 
the disease of piculo-pneumonia has nev 
er existed in Canadian herds.

“That in view of such conditions the 
removal of Canada from the schedule 
would be but an act of justice, and 
should he strenuously pressed.

“That as the Dominion is a stock- 
raising country, and capable of produc­
ing a large and constant supply of beef 
cattle, it is considered important to the 
Empire that no obstructions nor dif­
ficulties should he placed in the way of 
Canadian cattle breeders which would 
tend to decrease the food supply within 
the Empire.”

ONTARIO TOBACCO IN MONTREAL.
Mr. Geo. Brown, Montreal, sold this 

week seven carloads of Essex County 
leaf tobacco to a large manufacturer in 
that city. This is the largest and prac­
tically the first shipment of any account 
that lias been made to the Province of 
Quebec, and shows that the native-grown 
Quebec leaf is meeting a strong competi­
tor in the Western Ontario product. 
Prices realized for the leaf were !l, 12 
and 15c. delivered in Montreal
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fl Knock at Your Door
Big or Little You are Alike Interested

No matter who you are ... where located .... whether operating a
large concern or conducting a village grocery___for the well-being
of your business, you must have a daily use for “ SALADA ” Ceylon Tea. 
No firm, company or corporation can possibly serve you as well as 
“SALADA” can.
No bulk or packet Tea upon the market has the great sale or gives 
the lasting satisfaction that “SALADA” does.
This is no bombast or idle talk, but a straight truthful business 
statement to earnest thinkers.
Will you recognize your opportunities and write us for a sample case.

THIS IS IT ! !
BLACK 0» GREEN

“ SALADA," Toronto or Montreal

rGOLD'
MEDAL

. ST. LOUIS ,
X1904y

COLES Electricjally Driven 
Coffee Mills.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

y foies Coffer 
Mill h.i . a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear of 
g riiuiers and saving

Our Grinders 

Wear Longest

GRANULATOR. PULVERIZER,

No. 65
Height, 2ff in. Length. 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing pound per minute.

Va pari i y of Iron Hoppers, ô lbs. of Coffee.
We make 2n other styles and sizes of Grocers Counter Mills. Floor Mills 

arui Fleetrie Mills. For Prives, Terms and Discounts, address

COLES MANUFACTURING CO..
N»«. 1615-1635 North 23rd St- PHILADELPHIA, PENN., U.6.A. |

Agents:
Todhunter. Mitchell & Co , Toronto. ForheB Bros., Montreal. I
Dearborn & Co., at. John. N.B. Gorman, Eckert & Co., London, Ont. I

BRANTFORD
PREPARED COHN STARCH

is a heavily advertised, staple starch product 
that has fulfilled its advertised promises.

Wise dealers know that they must carry 
BRANTFORD STARCH sooner or later — the 
sooner the decision the wiser the dealer.

Cooks are delighted with the practical, 
common-sense recipes on the packages, and 
consumers realize that there is a “ bouquet ” 
and flavor to food made with BRANTFORD
PREPARED CORN STARCH that is deliciously 
different.

Don’t resist the inevitable, but put in a 
supply of BRANTFORD and do it NOW.

BRANTFORD STARCH WORKS
LIMITED

BRANTFORD, Canada
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Quebec Markets.
GROCERIES.
Montreal, June 22, ÜHI.'i.

TJ{ADE conditions in wholesale 
grocery circles are quiet. ISusi- 
ness is reported fairly satisfac­

tory. No evidence of all improvement 
is referred to. Country orders are not 
heavy, and Inlying: is all around of a 
hand-to-mouth character. Crop pros­
pects are reported good from all points, 
and this tends toward a feeling; of mak­
ing it up later. Rcmilances are fair and 
about as same time last year. Sugar 
is weak, and this condition is keeping the 
trade from buying heavier, as ought to 
lie done now that small fruits are coming 
in freely. Foreign markets are weak 
and no sign of any recovery. Teas are 
improving. The new Japans to hand 
have met with good reception, and are 
giving good satisfaction. Cable ad­
vices received this week show advances 
of I 1-2 to 2c. per III. in teas ranging 
from lli 1-2 to IS I-2c. in Japan. 
Molasses season closed at the islands. 
Not much business turning over and 
prices unchanged. Syrups are some­
what quiet as well. Spices are creating 
interest owing to reports of shortages 
in crops of pepper, ginger and nutmegs, 
the tone of the New York market in 
these lines is strong, and insiders say 
now is good time to liny. Coffees are 
referred to more particularly under its 
own caption in market report. Canned 
goods quiet, and though orders for 
future delivery of new pack are being 
freely taken by syndicate brokers, every­
thing is at open prices, and the usual 
conditions as to pack, etc. Green fruits 
are absorbing attention. Special refer­
ence in our fruit markets. Foreign 
dried fruits not importantly interesting. 
Rice and tapioca having good sale at 
unchanged prices. Fresh fish are plenti­
ful, and arrivals show good stock. The 
black bass season having opened, this 
much-sought-after line is freely selling. 
Flour unchanged. Business quiet and a 
desire in the trade to hold off for lower 
prices. Bran is dropping last owing 
to available pastures. Maple products, 
hops, evaporated apples and lumey are 
quiet, and nothing to note since last 
quotations. Beans are somewhat firmer. 
Vegetables are coining into the market 
freely and going off well. New potatoes 
made their appearance last week and ob­
tained fair reception. Eggs are easing 
off from 1 to 1 1 -2c. a dozen during the 
past few days. Butter is still high and 
firm, and prices are tending upward still. 
Cheese firmer and holders hanging on for 
an advance. Provisions of all kinds in 
about same demand as last week.

Sugar—Sugar market shows no change. 
Business is unsatisfactory so far this

month from the refiners’ standpoint, who 
naturally expected, as is usual at this 
time of I he year, a heavy output. The 
weakness shown by I he raw and foreign 
heel markets has had the effect of hold­
ing buyers off. The French beet refiners 
have been discouraged hv the weakness 
shown and the unprofitableness of liusi- 
ncs- during the past year, and it is re­
ported that unless prices improve a large 
number of factories will not operate next 
season. The s.s. Ynnariva. from the 
West Indies, discharged 4,000 tons of 
law sugar here last week for one of the 
local refineries. The wholesale trade 
claim only moderate business and not up 
to last year’s trade.
Granulated, obis..............................................

*-bbla.......................................
..........................*5 15
........................ 5 10
........................ 5 10

Paria lump,boxes and bbls......................
“ à-boxes and l*-bbls................

........................ 5 65

........................ 5 75
Extra ground, bbls......................................... ........................ 5 50

1 “ 50-lb. boxes........................ ...................... 5 70
" 11 25-lb. boxes ...................... .................... 5 00

Powdered, bbls................................................. ....................... 5 30
........................ 5 50

Bright coffee........................................................
yellow ..................................................

....................... 5 00
...................... 4 95

No. 3 yellow........................................................
No. 2 * ........................................................

...................... 4 90

...................... 4 75
No. 1 '• bbls.......................................................................... 4 65
No. 1 “ bags................................................ ...................... 4 70
Raw Trinidad ................................................. ...................... 4 50
Trinidad crystals................................................ .......... 4 85 4 90

Syrups and Molasses There is no 
change in the local molasses situation, 
prices remaining at basis of JSc. per 
gallon for puncheons Barhadnes. Re­
ports from the islands indicate market 
as closed, last shipments having gone for­
ward and only small tail-ends left. The 
s.s. Yana riva, discharging at this port, 
hi ought 2,000 puncheons, l.tilM) of which 
were delivered at Quebec for Quebec ac­
count.
Barbadoes, in puncheons ........................................................ u 38

" in barrels ...............  0 40.,
" in half-barrels ........................................................ 0 41J

New Orleans........................................................................  0 22 U 35
Antigua............................................................................................ 0 33
Porto Rico....................................................................................... 0 45
Corn syrups, bbls........................................................................... U 021

" J-hhls....................................................................  0 021
" } bbls............................................................................ 0 03
" 38*lb. pails................................................................ 1 30
" 25-lb. pails.................................................................  0 90

Cases, 2-lb. tins, 2 doz. per case........................................... 1 90
" 5-lb. *• 1 doz. *•   2 35

10-lb. “ k doz 1   2 25
” 20-11, - $ doz. ”     2 lb

Tea Tea conditions are more active. 
Cable advices from Japan say that Japan 
teas over I Ne. are 2c. per III. higher, and 
under that figure 1 1 -2c. higher. There 
is very little demand for new teas^at 
I resent, Iml considerable business is ex­
pected for third crop teas. Ceylon 
greens have been very active during the 
past week, several large invoices having 
been purchased on the London market 
for Canada, and these teas have shown 
considerable improvement. Ceylon
blacks are in fair demand, Indian blacks 
are dull. In China greens, owing to the 
anticipated adoption of standards, there 
has been some little stir in the market, 
and large quantities of teas have been 
bought up with the expectation that they 
will advance from Je. to 4c. per lli. from 
the fact that all low grades would under 
these circumstances, lie prevented from

35

coming into Canada. One broker ad­
vised The Grocer of having returned to 
England a lot of .’>00 half-chests which 
had failed to pass the inspectors. Oolongs 
unchanged.
Japans-Fine ..................................................................

Medium ..........................................................
Good common ..............................................
Common ... ..................................................

Ceylon—Broken Pekoe ..............................................

Pekoe Souchongs..........................................
Indian—Pekoe Souchongs..........................................
Ceylon greens—Young Hysons ..............................

Hysons ............................................
Gunpowders ..................................

China greens -Pingsuey gunpowders'................
Congous—Kaisows..........................................................

Pakling boxes..............................................

0 26 
0 20

Ô'12*
0 25 
0 17 
0 15 
0 15 
0 16 o it* 
0 13* 
0 12

0 12

0 28 
0 24 
0 18 
0 15 
0 38 
0 20 
0 20 
0 18 
0 18 
0 15 
0 14 
0 12 
0 12 
0 14

Coffee The entice market shows no 
change. Business is very quiet, and. 
as usual during the warm season, the 
consumption shows a dropping off. New 
lock markets have been very much 
easier and are weak. A leading importer 
and roaster " easier prices in the
near future. European markets have 
lu en heavy buyers in New Yol k during 
the past two weeks. Some free selling 
hv a prominent Santos house of Santos 
coffee for Augnst-Septemlier and August - 
October deliveries lias caused weaken­
ing in this grade.
Good Cocut as..............................................................
Choice “ ...............................................................
Jamaica coffee............................................................

Mocha .........................................................................
Rio.................................................................................

0 10 0 10* 
0 lli 0 12* 
0 10* 0 11 
0 18 0 22 
0 17 0 20 
0 09* 0 11

Wall. Scut 1 iV ( tuutlavro, Montreal, in 
their weekly coffee report advise as fol­
lows: The natural strength of Brazil 
coffees has been demonstrated during 
lie past week in New York. t'ommer 
rial coffees have not varied over d-Sc.. 
against !t. > points of Muet mil ion for op­
tion l exchange t transactions. Allied 
with the hears are the large roasting in­
terests. whose policy it is to hold the 
market down until they have secured 
their future supplies on a 1 >vv basis. 
Bulls continue to repeal their arguments, 
drawn from statistics, showing that the 
world's visible has decreased I..VHt.lHMI 
hags and claim the decrease in the in­
visible ( coffees held hv ■jobbers) is 
500,1100 hags. It is said that productu a 
canm t lie materially sed, from
three to five years, whereas consumption 
is advancing hv over 500,000 hags per 
annum. Although options are now ill 
points above this date last year, the 
grower is getting about 25 per cent, less 
for his coffee, owing to difference in 
rales of exchange.

The crop in Brazil is passing through 
its annual frost period : hut June and 
July frosts are nature’s pruning of the 
trees and are beneficial. An August 
frost is dangerous, and a September frost 
is fatal.

Willett X" G rev conclude their Iasi re­
port as follows : ‘ ‘ If under these
(statistical) circumstances the markets 
are declining, weak speculators liquidat­
in'’-. ether parties selling short, an 1 the 
trade proper holding hack, it will all

411
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let rilmte Id a most healthy | » 
uni! help to create an advance in

i tills

■sit l 
keep

]iiu with the decrease in stocks.
Spices In sympathy with New York 

market local conditions are improve 
and |more activity in all lines of spices 
is notieeahle. The tendency is steadily
upward, the basis ot which is 1 lie short 
mops of peppers, gingers and nutmegs. 
New York reports large trading in 
peppers and nutmegs and activity in 
cloves. This set ins to lie a good time 
I, Im\ rather than i rust to future sup­
plies. The short crop reports have un­
doubtedly inlhieiieeil buyers.
Peppers, black........................................................   0 16

white . .............................................. - 0 2o
Ginger.................................................................................  # }f
Cloves, whole............................................................... • • 0 1/
Cream of tartar.................................................................. 0
Allspice............................................................................... 0 12
Nutmegs............................................................................. 0 2o

Per lb.
0 22 
0 30 
0 20 
0 30 
0 30 
0 15 
0 50

Canned Goods There is \ erv lilt le 
tilling in canikn] g<)<><Is, I roll I mils and 
earlv \ f-t iah]c> having made an inroad 
on 1 he Co n s 111111 '1 ion. Canned 1 onia I oes,
w hull ar<‘ usually the last to show a I ail­
ing off. arc showing poorer turnover, as 
liesh tojnnloe> are arriving in heavier 
Juts and getting within ivaeli of tlie 
consumer. Orders tor new paek ha \ e 
hecn fredly hookcil -hy the agents of the 
Canadian < aim vis. Limited. Salmon 
orders also are being booked at open 
prices. Tjie salmon situation at the 
coast, however, is in an uncertain condi­
tion. owing tTxJroublc and differences 
among the packerk. and buyers are hoi 1 
ing off a iittl^jpmTe in consefpience 
thev otherwise would.

than

2 s red. not pitted ...
2 s black, pitted —
2 s black, not pitted
2's white, pitted----
2's “ white, nut pitted

Corn, 2-lb. tins................-..........................................  SI 20
“ 2-lb. sueotaslc^i............................................ 1 2o

Gallon corn..........--fC................................................ 5 00
Tomatoes, 3-lb. tills..................................................... 1 30
Gallon tins.......z.................................................... • • 3 60
Sugar beets............................................................ÿ0 85 0 95
2 s Asparagijs-Tips........................................................ - ™
2 s Beans, Golden Wax............................................. 0 80
2's “ Refugee or Valentine............................. 0 82|
2 s “ Crystal Wax......... .................................. 0 92
2's Peas, No. 4 “Standards’ ................................ 0 821
2s “ No. 3 “Early Junes”............................... 0 85
2s “ No. 2 “Sweet Wrinkled ...................... 0 95
2's “ No. 1 “Extra Fine Sifted"'................... 130
2's Table Spinach......................................................... 1 40

Pears Flemish Beauty, Bart lefts and pie in
2. 2i and 3 s...................................................................$1 15 *2 20

Peaches White, yellow and pie, life, 2 s, 21 s, 3 s. 1 25 2 821
Gallon pears. ............................................................. 3 15 3 671

“ peaches........................................................... 3 oo 4 oU
Pumpkins, 3-lb. tins........................................................... 0 72i

gal....................................................................... 2 50
3-lb. squash........................................................................... 1
2 s Cherries, red, pitted ................................................... 2 20

2 20
1 75
2 40

..................... ...................... 2 00
2 s Currants, red, heavy syrup........................................ 1 571
2's “ red, ](reserved................................................ 1 7/1
fiais. “ retl standard.................................................. 4 75
fiais. “ nd,solid pack.............................................. 7 00
2's “ black, heavy syrup....................................... 175
2 s “ black, preserved.......................................... 2 05
fiais. “ black, srandard............................................. 4 00
Gals. “ black, solid pack.......................................... 8 00
2's Gooseberries, heavy syrup......................................... 1 62i
2's “ preserved........................   1 85
Gals “ standanl..........................................................  7 25
2's Lawton berries, heavy syrup.................................... 1 ~>Ja
2 s “ preserved.....................  1 oo
fiais “ st audard......................................................... 4 974
2"s Pineapple, sliced............................................................ 2 2;>
2 s “ grated............................................................... 2 3o
3's “ whole................................................................. 2 oO
2's Plums, Damson, light syrup.................................... 1 00
2 s “ “ heavy syrup .................................... 1 20

: ::: :: :: :::: * $
fiais. “ “ standard........................................ 2 9>
2's “ Lombard, light Syrup............................... 1 <5
2's “ ‘ heavy syrup.................................... 1 35
2-i's.................................................  1 G2i
3's “ “ “ ‘ .................................... 1 90
f.als. “ “ standard........................................ 3 15
2’s “ Green Gage, light syrup......................... 115
2's “ “ heavy syrup.......................... 1 471
24"s “ “ “ ........................ 1 724
3s “ “ ‘ ...................... 2 00
Gals. ‘ “ stamlard ............................. 3 45
2’s “ Egg. heavy syrup......................................... 1 524
24's “ '* “   1 80
3’s     2 10

1 402 s Raspberries, red, heavy syrup
2's preserved..................................... 1 60

'■ standard.......................................... 5 00
solid pack ........................-........... 8 00

black, heavy syrup..................................... 1 35
preserved."....................................... 1 50

“ standard.......................................... 4 75
2s Rlmbard, preserved....................................................... 1 15
3 s “ ■' .................................................... 1 90
fiais. '* standard........................................................... 2 621
2sStrawberries, heavy syrup, 11*03 pack................ 1 474
2 s •' “ 1904 pack................ 1 60
2 s jireserved......................................................... I 75
fiai' ‘ stamlnrd.......................................................... 5 50
fiais. “ solid pa<-k........................................................ 3 50

Rice and Tapioca Hire ia having only 
I In' iisiiul Mile. The improvement shown 
lately in I lie ilemaml I'm the Summer 
trade in lire is being' maiiitainei 
Tapiocas also a re improving in ilemaml. 
ami I lie firmness shown in the foreign 
markets for these goods is being relleeled 
slightly here, though no advances in 
prives are noted, and our quotations ol 
last week still rule. We quote :
B rit e, in 1U bag lots........................................................
I> ri« e, less than 10 bags.................................................

« rift , in 10 bug lots.........................................................
C rice, in less than 10 bag lots...................................

2 95
3 05 
2 85

Foreign Dried Fruits Business Orally 
is of a quiet eliuraeler. Interest is be­
ing taken in reports of new fruits anil 
ernp rondilions. Storks ol currants in 
johlirrs" hands are small, hill shortages 
an being covered in Patras, whirl) is 
steady at rerent advances. As regards 
Yalenria raisins, an interesting report 
from Win. lingers & Co. states that the 
(lowering period is on I lie whole favor­
able. Si i ire dial time I lie dis! riel of 
Yalenria has hern favored willi benefi­
cial showers, making' I lie outlook for 
good crop bright. In consequence ship­
ments will probably commence about I hr 
san e dale as last season, hut at somewhat 
lower prices if the farmers have learned 
a lesson from their experience of 1004. 
|,*r Firme tigs. Smyrna reports all rorro- 
I i ralr a favorable outlook for a fair 
nop of good quality. Speculative prives 
all rad v made have a! I varied considerable 
attention amongst jobbers.
Valencia Raisins
Fine off-stalk. per lb....................................................... 0 05 0 06
Selected, per lb................................................... 0 061 

. 0 07 0 071Layers,

Dates
Dales. Hallmvces, per lb . ...................................... 0 04 0 04>.
Californian Evaporated Fruits
Apricots, per Ih..................................................................... 2 Ini
I’l a' hru. " .................................................................................... *’
1'ears. " .............................................................................. 013

Malaga Raisins
London layers................ .................................
“ Connoisseur Clusters .................................

“ Royal Buckingham Clusters, {-boxes..

“ Excelsior Window Clusters, ..................

.....  2 00

.......... 2 50
.... 0 80 

. .... 1 10
.... 3 50

..........  4 50

.......... 1 35
Califo nian Raisins
Loose muscatels, per lb ............................................. 0 074 0 08

“ “ seeded, in 1-lb. packages.............. 0 08 0 09
“ “ 2 crown........................................................... 0 06
“ “ 3 crown......... .................................... 0 061

4 crown.......................................................... 0 08
Per lb.

30-408 .......................................................................... .................. 0 084
40-50d........................................................................... .................. 0 08
50-6Ps........................................................................... .................. 0 07
60-70s........................................................................... .................. 0 PC
7'.'-80s............................................................................ ................ 0 06
80-90»............................................................................
90100s............................................................................................. 0 05
Oregon prunes (Italian style), 4'*-50s..............

“ “ 50-60s ..........
................. 0 08
.................. 0 07

Oregon prunes (French style). 60-70s................................ 0 06
“ “ 90 100a .................. 0 04

100-126» .......... .................. 0 04
Currants -
Fi Fatras, uncleaned......................................
Fine Filialras, per lb., in eases...............

“in 1-lb. cartons .
Finest Vostizzas “ ..................................
Amalias “ ...................................

.......... 0 tHjl
0 044 0 05
0 04{ 0 0>4

, 0 051 0 06
. 0 0C{ 0 074
.......... 0 06

Sultana Raisins -
Sultana raisins, per lb..................................................... 0 064 0 08

“ “ 1-lb. carton.................................................... o 09
Eleme Table Figs
Six crown, extra fancy, 40-lb. boxes.................................... 0 13
Four crown, fancy, 10-lb. boxes................................ ........... t> 09
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Three crown................................................  0 07 0 07|Glove boxes, tine quality, per box ......................... 0 11
Fancy washed tigs, in baskets, per basket................ 0 20“ pulled tigs, in boxes, per box......................  0 22“ stuffed tigs, “ “ ......................  0 2812-oz. boxes........ .........................................  0 064 0 07

Shelled Walnuts Fair storks only arc 
irr-lioiisrs against Summer and Fall 

requirements. The market in Bordeaux 
remains steady.

Shelled Almonds The ne» nop is 
progressing favorably, and a market in 
favor of eoiismners is anticipated. May- 
el les are dearer and sea I've, with desir­
able stork particularly in small com­
pass.

Filberts 'flic Messina market is ap­
preciably dearer for futures, poor crop 
la ing again expected.

Pea Nuts Air. George Brown, of 
Montreal pea nut fame, reports prospects 
for ne» crop Virginia pea nuts uncer­
tain. Planters are seriously thinking 
of rolling down and cultivating rollon 
Mislead. I.alest quota!ions f.o.b. ship 
ing points: Suns Ac., Diamond (I 4 4-4r., 
(onus Ac., and Fancy Ron Ton a I li A-4r. ; 
Shelled No. 1 Spanish tie., No. I Vir 
ginia at 5c., Shelled No. 2 Spanish A 3-4e. 
No. 2 Virginia a I 2 A-4c.

Fish Fish dealers report a good de­
mand Ini' all lines of fresh fish. Gaspe 
and Kestigouclie salmon are now in full 
season and selling well a I low prices.
15.1 '. salmon is a I present out of I lie 
market. The quality of the new fish 
is very fine, owing to cool weather. 
There are large arrivals of Canadian 
mackerel coming freely and of the 
choicest sort. Salt fish is quiet, except 
boneless and skinless cod, which enjoy 
a little heller demand. Dealers report 
very lit fie doing in smoked fish.

Black bass, of which there are fair 
arrivals, is now in season. Tl is of first 
quality and selling al 10 cents. Tn 
general, business is very good for this 
time of the year. Halibut is also scarce. 
We quote :
Black bass .......................................................  0 10
Fresh mackerel, per lb........................................ 0 08
Shad, ea'-h......................................................... 0 2nGaspe Salmon, per lb..........................................  0 14Sturgeon............................  0 09Boiled lobsters................................................... 0 14
Don-, fresh ......................................................  0 074Fresh white fish ............................................... 0 074Lake trout .......................................  0 074
Brook trout.......................................................  0 18
Choice select hulk oysters, per gal........................ 1 50Haddies......................................  0 07Bloaters in boxes, 100 fish................................... 1 00Yarmouth bloaters, 60 fish per box...................... 1 10
Smoked herring, per box, new.............................. 0 11Fresh haddock, iter lb.........................................  0 04Fresh pike......................................................... 0 064
Fresh halibut....................................................  0 12Fresh st eak cod ..............................................  0 05No. 1 Labrador herring in 20 lb. pails...................  0 80

half bbl......................... 3 00
No. 1 Holland herring, per half bbl....................... 6 50No. 1 Scotch herring, “ “   6 50

“ “ “ per keg ................................ 1 00Holland herring, per keg............................... 0 65 0 75No. 1 salt mackerel, pail of 20 lbs.........................  2 00Skinless cod (100-lb. cases), per cas t...................... 5 50
Boneless cod, 1 and 2-lb. blocks, per lb..................  0 06

“ fish “ “ *' ................ 0 0'4“ fish, loose, in 25-lb. boxes....................... 0 01*labrador salmon, half bbl................................... 9 0ft
“ “ (200 lbs.) bids............................. 17 00large (300 lbs.)............................. 24 00B.C. salt salmon, bbl ..............  15 00
“ “ 4 bbl................ ........................ 8 00Lake trout, salt, 100 lbs.......................................  4 50

Sea trout in bids, 200 lbs.....................................  10 00“ half bids................................................... 5 50
Marshall s kippered herring, per doz.....................  1 40(Canadian kippered, per doz................................  1 00
Canadian 4 sardines, per 100 ................... .... 3 75Canned cove oysters, No. 1 size, per doz................ 1 30Camlet! cove oysters. No. 2 size, per doz................ 2 25

Country Produce.
Maple Products — The prevailing 

activity, noticeable for some weeks on 
account of cool weather, is now waning. 
The abundance of fruits on the market
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CLEANS
Woodwork l'aint
Oil Cloth Kettles
Rath Tubs Marble

CLEANS and 
POLISHES

Windows
and

Mirrors

POLISHES
Nickel Steel
brass < upper
Tin Aluminum

Cases 3 doz.
$1.19 per doz. or $14.28 per gross "! 
F O B. wholesaler’s shipping point. « * 
Lots of 5 gross $13.40 per gross. ; \ 
Delivered to any railway station " \ 
in Maritime Provinces, Quebec, 
Ontario, Manitoba, N.W.T., and 5 

B.C. Terms, net 30 days or 1 per 
cent. 10 days.

Ask vour grocer for a rake. A’end the dire, lions inside the wrapper

f

:®(18BtAUXÀ

FRENCH PEAS

RETURNED
yUN 28 î90<-

July Delivery. Interesting Prices
CASES WO TINS

SUR EXTRA FINS, - $15.00. FINS, $11.00.
EXTRA FINS, 13.00. MI FINS, - 9 00.

Terms, F O B. Montreal, net 30 days or 1 per cent. 10 days.

Alexander Cairns & Sons’ Most Delicious Combinations of Dainties
Marmalades, Jams and Jellies

Your stock is not complete if you have not these varieties on hand.

MLDON, HEBERT £> CÏ
Montreal Aaents in Canada

THE MOST LIBERALLY MANAGED FIRM IN THE DOMINION 

M f.f. I mim 1 » » 1 » » » » 1 I I 1IM-I I 1MI-I-H MM | | III I 11 H-I-H-H4-
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and 1 lie nooti-eoming Canadiaii berries 
ami uiher liojme-grown fruits i-liei-k tin’ 
sains nf majidc |>riului-ls. Dealers '1" 
ini! ex}met ahv renewed artivity hvforv 
tin Fall. will'll sugar ami syni|> will he 
in lint I it ilenia i nl. I’riees are ti ini. wit h 
]it l le tenilenéy tu change.

Ma pit-syrup, in wtiod, pvr II'...................................... 0 06 0 Oh)
“ in 1 iirgv tius...............................................Ü 074 0 0<

Pill'v nwv siigiil. ]Hi............................................................ 0 10
Pur. Bvaivv « '-ruity, p' i H- ................................... 0 Uti 0. 07

Honey N., change lias taken place 
siiii-e last week. Stocks arc not very 
large. Imi still plentiful enough to meet 
small deinajiid. No change in prices.
Whit- rli'Vvi. - xSravHd lilt.-.................. .....................  0 07 0 07g

k.-ijs .........................................................o 07j o U7è
ci.mi. ..................................................... 0 13 0 13.*

Buvkwhvut ............................................................... .. 0 06 0 06$

Beans A smlileii demand has sprung 
up in he,-the. ami owing to this, high 
priées aie 'hmkeil for. Ail vices from the 
west say ilia’ SI .(ill is being refused, and 
oh,a! crop prospects are very poor. The 
local flenuiml is vvi v good, but stocks are 
toe. light ! to meet requin-mcnl s. W •
quote :
<'huit '-priiiii beans........................................................... 1 05 1 70
Lower gradvr-.................................................................... 1 40 1 50

Hops There is lit le doing in Imps. A 
general Sealeiiy is still prevailing, and 
there i.. no denial id locally. I’riees re­
main at a liigli standing and lirm.
II. ..............................................................U 36 0 38
Choie* Ciiiiitdiuii    ..................... .................................  0 25 0 30
Fair to good  .................................................................. 0 24 0 20

Evaporated Apples There is nothing 
nett in evaporated apples. Dealers re­
port a still poorer condition than las! 
week. Demand lias completely dropped. 
They are lirm a I li 1—1 to It 1-2 cents. 
I tried apples very dull at li to li 1-2

Flour. Feed and Meal.
Flour An interview with leading 

dealers shows little change in the Hour 
trade. Demand 1.- fairly good, Iml not 
i: i'1'i using very l ast. No remarkably 
large orders are coming in. for they are 
kept hack in the hope to see prices de­
cline. However, this is not expected to 
take place before the new wheat arrives, 
as at present wheat is high and vert 
tii in. Local business is considered good, 
hut only sleadt. Some ‘20.000 sacks have 
! ci n exported last week to (ire,It Britain. 
J’ijiees remain same and firm.
Royal House-hold ........................................................................ 3 60
Ch,mura. .................................................................................. _• • ■ • 5 30
Manitoba spring wheat putviits................................... ü 40 5 60

“ st rung bake rs.....................................:...........  5 10 5 30
Win 1e r wheat patents...................................................... "> 30 5 50
Straight rollers ................................................................... ô (XI 5 10
Extra ...................................................................................... 4 50 4 60
Straight rollers, bags, 90 per cent.................................. 2 40 2 50

Feed Feed trade is active with a 
good demand generally. Bran has gone 
down .10 cents per ton, with deereasing 
demand. Monillie is selling steadily at 
firm prices. Dealers do not expect any 
improvement in the near future owing 
to cattle being sent to pastures, and 
locally prices will soon become easier. 
We quote :
Manitoba bran, in bags, per ton................................  16 50 17 00

" shorts............................................................... 19 00 20 03
Ontario bran, in bulk.................................................  17 00 18 00

" aborts ............................................................. 19 00 20 00
Mouillie..............................................................................  24 00 27 00

Rolled Oats - Trade is dull. Rolled
eats meet with very small demand. Oat­
meal sells a little better, but there is no 
particularly good demand for it. Prices

are the same. Imt some shading is done. 
\\l quote:
Fine oatmeal, bags................................................................. 2 25
standard oatmeal, hags .... ........................................ 2 50
Granulated " “ ......................................................... 2 4M
Rolled oats, “ .................................................  2 20 2 25

“ bids................................................... 5 00 5 10

Hay — There is hardly any change for 
the better. Old stocks are still large 
and moving very slowly. Choice bay 
such as No. 1 is scarce, and No. 2 is 
said not to lie too plentiful. No. 3, 
however, is in good quantity. Demand 
m general is not very heavy. Imt 
tanners are not sending as much old hay 
as a few days ago. Dealers are look­
ing for belter conditions in a week or 
t tt ii. Prices are t he same.
No. 1 timothy......................................................................  9 00 9 25
“2 “ choice.................................................................... 8 U0
“2 “ ordinary......................................................  7 00 7 25

Clover..................................................................................... 6 50 7 00
Clover mixed ....................................................................  7 00 7 25

Ontario Markets.
GROCERIES.

Toronto, June 22, 1111)5

TORONTO Wholesale grocers report 
a satisfactory week’s business, al­
though they say the trade has 

been of an assorted nature rather than 
a feature of any one or two particular 
lines. Conditions in the country are 
showing a marked improvement, par­
ticularly in Northern Ontario and Mus- 
koka points where the tourist trade is 
beginning to set in. Canned goods are 
moving seasonably. Considerable auxi- 
etj is expressed as to the 1995 pack of 
corn, the recent cold, damp weather 
having necessitated replanting in cer­
tain localities which means at best a 
very late crop. Sugar is moving into 
consumption only fairly well and the 
trade say that the sugar business is 
perhaps the most disappointing of any 
of tiie grocery staples this season. Ap­
parently the high price has curtailed 
consumption. On Wednesday, June 21, 
there was a further decline of 1 lie. all 
round in Canadian refilled, following a 
decline of 20c. in New York.

Second-picking .Japan teas are being 
offered for sale on the market; the local 
trade, however, require something dif­
ferent, in price and quality, and are 
showing lit tie interest . The dried fruit 
market continues firm and shipments to 
arrive will lie quoted at higher prices.

The Toronto Summer fruit market 
opened on Tuesday, June 20, with all 
the wholesale houses except one repre­
sented. Domestic strawberries are be­
ginning to come freely to the market, 
and if we have a few days of favorable 
weather the season will lie at its height 
by the middle of next week. Provisions 
are in active demand, and in dairy pro­
duce, cheese is quoted somewhat higher 
than last week on account of the firm 
ideas of sellers, induced, no doubt, by 
higher quotations from Great Britain.

Canned Goods —The warm weather lias 
brought about a decided improvement in 
the demand for canned fish and canned 
meats. We are now entering upon the 
holiday season when all these goods will 
he in brisk demand among picnickers. 
The usual enquiry for vegetables and 
fruit is noted, particularly gallon apples. 
The interest of the trade seems to he 
gradually turning to the market for 
future canned goods. The recent cold, 
damp weather has checked the* growth
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of corn, and in many cases it lias been 
found necessary to replant. This means 
that the crop will he very late and in 
serious danger of being damaged by 
frost. In fruits, prospects are that 
there will he a fair to good sized crop 
in almost all lines. There will probably 
be a noticeable falling off in the con­
sumption of canned fruit now that, we 
have entered upon the domestic green 
fruit season. Our quotations are as 
follows:
Tomatoes, 3s.....................................................................  1 25 1 30
Corn, 2 s................................................................................  1 10 1 20
Peas. 2 s................................................................................ 0 82i 1 30
Sliced beets, 2’s................................................................................ 0 85

“ “ 3 s............................................................................... 0 95
“ *' whole ................................................................  0 95

Pumpkin, 3 s................................................................................. 0 75
“ gal................................................................................. 2 50

Squash............................................................................................. 1 00
Asparagus tips, 2 s........................... .......................................... 2 75
Golden waxed beans, 2 s.......................................................... 0 80
Refugee or Valentine beans, 2's............................................ 0 85
Crystal waxed beans, 2's_______ ......................................... 0 924
Spinach, 2's...................................................................................... 1 40

“ 3's...................................................................................... 1 80
Baked beans, plain, l's..........t................................................ 0 45

“ 2 s.............................................................. 0 72
“ “ 3's............................................................. 0 90

Tomato sauce, I s........................................................................ 0 50
" “ 2's............................................................. 0 78
" “ 3's............................................................. 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2's.......................................................................... 0 90

“ " gal.............................................................  4 50
jugs................................................................................. 7 70

Apples, standard, 3's.......................................................  0*85 0 90
“ preserved, 3's................................................................ 1 474
“ standard, gal...................................................... 1 70 2 00 -

Pears, Flemish Beauty, 2's..................................................... 1 524
“ “ “ 3 s........................................................ 2 00
“ Bartlett, 2's.......................................................... 1 874
“ “ 3 s.............................................................. 2 824
" whites. 2's........................................................................... 1 724
“ “ 3's.......................................................................... 2 67$

Peaches, pie, 3's...................................................................  1 25
Cherries, red, pitted, 2's............................................................ 2 20

" “ not pitted, 2's.................................................... 1 75
“ English black, pitted, 2's........................................ 2 20
“ “ “ not pitted, 2’s.........................   1 75
“ white wax, pitted, 2’s............................................... 2 42
“ “ “ not pitted. 2’s............................................. 2 00

Lawtonberries, heavy syrup, 2's........................................... 1 574
preserved, 2's.................................................. 1 75
standard gal..................................................... 4 974

Plums, Damson, light syrup, 2's.............................................. 1 00
' “ heavy syrup, 2's............................................... 1 30

3 s............................................. 1 85
“ Lombards, light syrup, 2's..........................................  1 05
“ “ heavy syrup, 2's.........................................  1 35
" " “ 3's.....................................  1 90
“ green gage, light synip, 2's.......................................... 1 15
“ “ heavy syrup, 2's..................................... 1474

“ “ 3's.....................................  2 00
“ egg, heavy synip, 2's...................................................... 1 524
“ r‘ “ 3 s..................................................... 2 10

Pineapple, sliced, standard, 2's.............................................. 2 35
" extra “ 2's................................................ 2 474
“ grated, “ 2's....................................  2 62$

Raspberries, red, heavy syrup, 2's......................................... 1 40
“ preserved, 2's .............................................. 1 60

black, heavy syrup, 2's................................... 1 35
“ preserved, 2fs......................................... 1 50

Rhubarb, preserved, 2's.............................................................. 1 15
3's............................................................ 1 90

“ " gal............................................................ 2 624
Strawberries heavy, syrup, 2.8.............................................. 1 60

“ preserved, 2 s..................................................... 1 75
Lobster, tails................................................................................. 3 50

“ 1-lb. flats........................................................................ 3 85
" 4-lb. flats........................................................................ 2 00

Mackerel...............................................................................  1 00 1 25
Salmon, Sockeycs—

1-lb. tails, 5 cases and over........................................ 1 774
1-lb. tails, less than 5 cases..................................... 1 80
1-lb. flats, 5 cases and over....................................... 1 90
1-lb. flats, less than 5 cases........................... 1 874 1 92
4-lb. flats, 5 cases and over........................................ 1 17
4-lb. flats, less than 5 cases......................................  1 20

Salmon, 11 Clover Leaf. ”
Chums................................................................................... 0 95 1 004
Sardines, Sportsman i'a.............................................................. 0 14

" la............................................................. 0 23
“ Portuguese f's....................................................  0 08 0 10
“ P- & C., ’is...........................................................  0 25 0 27
“ P & C., 4’s.......................................................... 0 35 0 38
“ Domestic, l’s....................................................... 0 03| 0 044
“ " j'B................................».................. 0 09 0 114
“ Mustard, f size, cases 50 tins, per 100.... 8 00 9 00

Baddies, per doz........................................................................... 1 00
Haddies, per case.................................. ...................... 4 00 4 50
Kippered herrings, domestic.................................................... 1 0C

“ “ imported........................................ 1 45 1 £0
Herrings in tomato sauce, domestic.................................... 1 00

" " imported.........................  1 40 1 45
California ripe olives, tins, per doz.................................... 4 50
Corned beef, Is, per doz......................................................... 1 45

“ 2s, "   2 60
“ 6s, “   7 80
“ 14s. "   18 00

Lunch tongues, per doz.............................................................. 2 75
Potted meats, is, “ ...................................................  0 474 0 50

" is. “ ...................................................  0 85 1 00

Sugar—Another decline of 10e. all 
round in the price of Canadian refined is 
recorded this week, effective on Wednes­
day, June 21, at 4.30 p.m. This decline 
followed one of 20,c. in New York ef­
fective the same day. Sugar has been, 
perhaps, the most disappointing feature

*7
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of this season’s grocery traile. May and 
,Iune are usually months that witness a 
big demand for the article. This year, 
however, consumption has been curtailed 
apparently on account of the increased 
cost. We quote the following prices:
Paria lumps, in 50-lb. boxes.............................................. ô 78

" in 100-lb. " ........................................  5 68
St. Lawrence granulated................................................. 5 13
Redpath’a granulated........................................................ 5 13
Acadia granulated ......................................................... 5 08
Berlin granulated............................................................... 5 08
Phoenix............................................................................... 1 98
Bright coffee....................................................................... * 98
Bright yellow..................................................................... 4 88
No. 3 yellow........................................................................ 4 88
No. 2 "   4 73
No. 1 “ .............................................................. . • • 4 63
Granulated and yellow, 100-lb. bags, 5c. less than bbls.

Syrups and Molasses —Molasses arc 
moving into consumption rather slowly 
and the demand for syrup, including corn 
syrup, is only fair. We quote as follows:
Syrups—
Dark.................................................................................... • •••
Medium....................................................................  0 33 0 34
Bright .....................................................................  0 35 0 37
Corn ay nip, bbl., per lb...................................................... 0 021

11 i-bbls “ ....................................................... 0 02*
11 Itega “ ....................................................... 0 03
" 3 gal. paila, each ............................................. 1 30
" 2 gal. " " ............................................. 0 90
“ 2-lb. tins (in 2 doz. case) per case..................  1 90
“ 5-lb. " (in 1 *' ) “   2 35
" 10-lb. " (in i " "   2 25
" 20-lb. " (in ! - ) “   2 10

Molasses—
New Orleans, medium............................................ 0 28 0 35

" •' à bbls...................................  0 30 0 35
" open kettle.........................................  0 45 0 50

Barbadoes, extra fancy.......................................... 0 45 0 50
Porto Rico................................................................. 0 42 0 48
West Indian. .........................................................  0 32 0 35
Maple syrup-
imperial qts....................................................................... 0 27*
1-gal. cans.................................................................  0 95 1 00
5-gal. cans, per gal..............................................................  1 00
Barrels, per gal.................................................................. 0 75
5-gal. Imp. brand, per can................................................. 4 50
1-gal. “ per case............................................... 5 10
1-gal. “ “ ............................................... 5 60
Qts. " ” ............................................... 6 00

Coffee There is very little of special 
interest to note in coffee for the week 
under review. This is the quiet season 
for local trade and the speculative mar­
ket, although exhibiting the usual fluc­
tuations, is more or less dull, partly on 
account of the weakness of the European 
market and partly on account of the 
continued smallness of the Brazil crop 
movement, owing to labor troubles in 
primary markets. We quote:

Per lb.
Green Rios, No. 7....................................................  0 10 0 101

" " No. 6............................................................... 0 11
“ '* No. 5............................................................... 0 111
'• '* No. 4............................................................... 0 12

" No. 3 ... 0 121
“ Mocha ....................................................... 0 21 0 23
" Java............................................................ 0 22 0 35
“ Santos......................................................... 0 11 0 13
" Plantation Ceylon......................................  0 26 0 35
“ Porto Rico................................................. 0 22 0 25

Green, Guatemala.................................................. 022 025
" Jamaica .................................................... 0 15 0 20
" Maracaibo ................................................  0 16 0 23

Teas—Thv tea market for the season 
has opened in Calcutta and cables to 
hand name a low price for common teas, 
which is in harmony with values both in 
London and Ceylon. Beyond the market 
newrs, however, Calcutta teas have little 
interest for Canadian buyers so early in 
the season, as they are of undesirable 
character.

Cables from Japan this week quote 
second crop teas on about the same 
basis as this time last year. General 
reports as to the character of teas are 
favorable both in regard to leaf and 
liquor. Canadian buyers have shown but 
little interest as tea sales generally arc 
not very brisk. Since desirable teas 
must be secured within the next month, 
early activity in the market is looked 
for. We quote the following prices:
Congou—half-chests. Kaisow, Moning, ............... 9 9 99

caddies, Pakling......................................  0 19 0 40
Indian—Darjeelings, Pekoe souchongs...............  0 20 0 22

Pekoes................................. 0 25 0 30
" Orange Pekoes................... 0 35 0 45

Indian—Assam, Orange Pekoes........................... 025 040
“ Pekoes.........  ...........................................  0 18 0 20
“ Pekoe Souchongs..................................... 0 16 0 18

Ceylon—Broken Orange Pekoes........................... 0 22
Orange Pekoes....................................... 0 22
Pekoes.......................................................  0 18
Pekoe Souchong....................................... 0 14

China Greens—Gunpowder, cases, extra first....... 0 35
half-chests, ordinary firsts 0 22 

Young Hyson, vases, sifted, extra firsts 0 37* 
" cases, small leaf, firsts— 0 30
“ half-chests, ordinary firsts 0 22*
" “ seconds...........0 22
“ “ thirds............. 0 15
" 11 common................

Pingsueys—Young Hyson, *-chests, firsts............ 0 25
r‘ 11 seconds........ 0 16

half-boxes, firsts......... 0 25
Japan—* chests, flnests May pickings..................  0 34

Choice....................................................... 0 31
Finest....................................................  0 27
Fine......................................................... 0 24
Good medium........................................ 0 19
Medium.................................................. 0 17
Good common........................................  0 18
Common ...............................................  0 13
Dust........................................................ 0 06

Spices- Tim usual <h'iuaml is noted I'm 
spices and quotations continue unchang­
ed. Nutmegs are reported to he showing 
an advancing tendency. We quote as 
follows:
tipices—

Peppers, blk ...

0 40 
0 29 
0 24 
0 16 
0 42* 
0 28$ 
0 47 
0 37 
0 32* 
0 24$ 
0 17 
0 14 
0 30 
0 18 
0 30 
0 38 
0 36 
0 29 
0 27 
0 21 
0 19 
0 19 
0 14 
018

Cloves, whole...
Cream of tartar,
Allspice................ 0 14
Mace ................... 0 80

Per lb. 
0 25 
0 25

0 35 
0 30 
0 17 
0 90

Per lb.
0 18 0 19 

white. .. 0 23 0 27
Ginger..................  0 18 0 25
Cassia.................... 0 21 0 25
Nutmeg...............  0 45 0 75

Rice and Tapioca—More Ilian the 
usual volume of trade has been doing 
during (he week in tapioca on account 
of the advance noted last week. The 
rive situation continues unchanged. We 
quote as follows:

LAST MINUTE PROVISION MARKET.

Montreal, Thursday, June 22, 12.30 p.m.
BUTTER-No change. Firm market. Cubic otters 

received under what dealers will accept.
CHEESE Steady market. Inquiries for Quebec 

make active: 9* to 9|c. is asked. Finest Ontario. 
92 to 9£c.

EGGS—Steady market. Prices easing off. some 
country buyers paying 15c. Look for lower prices 
next week.

PROVISIONS Tone of market steady in all lines. 
Fair trade. Smoked meats, good business. No 
change in prices.

Rice and Tapioca —
Per lb. Per lb.

Rice, stand. B... 0 03* 0 033 Tapioca, staple..........  003}
Rangoon............ 0 03g 0 03f
Patna................  0 05 0 05* “ double goat 0 0u*
Japan...............  0 05* 0 06* Carolina rice — 0 08 0 08*
Sago................... 0 03$ 0 04 Louisiana rice— 0 05 0 07

Foreign Dried Fruits The dried 
fruit market for tlm week may he sum­
marized as “ firm.” Fresh shipments 
arriving will lie on a higher basis id 
prices Ilian for some time pasl. This 
icfers particularly to prunes. X alencia 
raisins and candied peel. We quote as 
follows:
Prunes

lOO-llOs .............
90-lOOs................
80-9QS.................
70-80e.................

Per lb.
........ 0 04*
. 0 (M* 0 04!
. 0 05 0 05*
. 0 05* 0 05$

1111

Per lb.
.......... 0 05* 0 06
..........  0 07* 0 07*
..........  0 08 0 08*
.......... 0 09 0 09*

Candied Fee’s—

Lemon......
Per lb.

. 0 083 0 10 

. 0 09* 0 10*
Citron.......

Per lb. 
..........  0 15* 0 17

Figs-
Elemes, per lb.. ... 0 08 0 0 13
Apricots— Per lb.

Peaches—
Galiforoian evaporated..........

California evaporated, per lb.

Per lb.

Raisins—
Per lb.

New selects ............................................................. 0 05 0 05*
Sultana....................................................................  0 051 0 10
Californian seeded, 12-oz. Muscatals..............  0 06$ 0 07

" “ 1-lb. boxes “ ...........  0 07 0 08*
“ unseeded, 2-crown. 1 .................... 0 07*

“ 3-crown “ ...........  0 05$ 0 07
" 4-crown “ ..........  0 07 0 08

Dates—
Per lb. Per lb.

Hallowees.......... 0 04 0 04* Fards new choicest 0 09 0 10*
Saire.......................... 0 04 “ new choice......... 0 09*

Foreign Nuts Locally actual trade in 
foreign nuts is quiet. Quotations on 
last season shelled mils is at a higher 
point than last season at this time, and 
prices are generally opening up higher. 
The principal item of interest at the 
present time is the firmness of the pea­
nut market. Stocks held in Virginia at 
the present time are smaller than dur­
ing the past few years. Norfolk usually 
has at this season from To.lillli to 150,000 
hags in the hands of commission men 
and speculators. To-day there are no 
more than 30,0011 hags, and many of 
the cleaners have virtually sold out. We 
quote:

(The following quotations on peanuts are for sack lots,

Selected Spanish......................*..................................  0 08*
A I s, banners and suns............................................... 0 Q8l
Japanese Jumbo's......................................................... 0 08*
Virginia “ .................. ....................... 0 10

For sack lots roasted add lu. to above quotations. For 
small, 2c
Almonds, Tarragona, pei lb......................
Walnuts. Grenoble, .........................

“ Bordeaux, " ..........................
0 12 0 12*

0 u|
0 09 0 10

0 10
0 13 0 15
0 13 0 14

4 50
0 08

in t his
Hid la>t
7 c. c<mi-

Evaporated Apples Trade 
article is on the quiet side 
week’s quotations, viz., (i 3-4 t< 
tillin' unchanged.

Dried and Cured Fish There is pravti- 
<ally little or nothing doing in this line 
o! Ih<‘ grocery traile at the present time. 
For some reason or other the consuming 
public when they want tisli prefer fresh
fish.
quote: ,
Boneless fish, per lb..........................................................
Cod fish, 1-lb. bricks ..............................................
Boneless cod, per lb................................................. 0 08
Quail-on-toast, per lb.............................................. .....

ish, in cases of 100 lbs., per lb..............

Vriws continue unchanged. We

0 04* 
0 06* 
0 10 
0 06 
0 06Flitched cod tisl

Fresh Fish White tisli and salmon are 
in very active demand at prices un­
changed from last week. Other season­
able varieties are selling on the market 
in fair volume. We quote:
Fresh halibut, per lb.............................

“ haddock “ .............................
........................ 0 09
........................ 0 06

“ uotl steak, per. lb........................ .................... 0 071
“ lobsters, boiled, each................ .......................  0 15
“ B.C. salmon, per lb................... .......................  0 20

Shrimps, per gal..................................... 1 15 1 25
XV bite fish, per lb.................................. ...................... 0 08

Currants—
Per lb. Per lb.

Fine Filiatrae. .. 0 04f up Voetiszae............ 0 07 0 07*
Patras................. 0 06 0 06*

Country Produce.
Eggs -Receipts of eggs have been only 

fair during the week, the usual thing at 
this season of the year. Prices arc 
perhaps a shade easier than last week, 
although quotations may be said to be 
abnormally high. An interesting article 
on the egg situation in Great Britain 
will he found on another page of this 
paper. A number of suggestions are 
offered which may he useful to the Cana­
dian egg exporter. We quote as fol­
lows :

New laid eggs, per doz....................................... 0 16* • 17

Beans—There are very few beans in 
the country, and vuiy tittle demand for
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l lie article. Prices contiinic as Iasi ail-
\ i.svtl. W e tjtioie ils follow

Evans, handpicked, per bush..................
prime, No. I................................. ..............  1 6o 1 79

“ prime, No. 2...................................
“ Lima, per lb...................................

..............  1 59 1 GO
..............  0 07 U U7à

Honey The trade show very little in-
1 crest in 1 loi ivy ns usual it this season
of the \car. and our i notations are
nominal. We quote :

Honey, extracted clover, per lb.............. .............. 0 07à o 08
“ sections, No 1. per doz................

" No. 2. “ ................
..............  19U 2 00

Buckwheat, per lb......................... ............  0 05 0 06
sections per doz.......... .............  0 75 1 00

Maple Products A Tilth maple syrup
aml suu'ar is beimp sold. although till-
art ivle is <Ivei<le«!ly <>u 1 hv wane for the
] resent season. We <|tlo1e

Maple sugar. 1 It- cakes, per lb................ ........... U 09 U 1U
large cakes iu tubs, per lb. .......... c OS

Maple syrup, per imperial gal.................. .................... 0 9b
" wine gal......................... ................ U 65
‘ imperial quarts........... .................... 0 25

New maple syrup, tier im t rial gal......... .................... 1 :>U

Grain. Flour and Breakfast Foods.
Grain Luca I grain trade is very ■■niei

a'11 d juaet iv;HI \ feat lire 1 os?. for 1 lie
W( ■ek. Maui! ol>a wheat i s j limping Ufl
an d d own. e x cry tiling beiim in an Itli-
>1; tide voinlit ion pending til e matin■ing
. f 1 Ik • west v in irrain cml'­ The c inly
« li;nngit from last week i.~ an advance* of
le in Ma nit « » 1 ) ; i wheal X ortliern Noi. 1.
N. u l lafin No. :> is down 1 1 -2c. We
<|tbItle 1 lit* toll owiiiy prices

All on track Toronto.
Manitoba wheat, Northern No. 1 ................ 1 09

No. 2. ................ ] 05
“ No. 3. ................ U 93

Red. per bushel, new .............. ................ 1 02
White “ “ .............. ....... 1 02
Barley “ “ .............. .... 0 ,VJ o 52
Oats “ “ .............. .... 0 47.i 0 4S
Peas •* ......................... .... 0 77 0 78
Buckwheat “ nominal.......... .... U 0S 0 64
Rye. per bushel. “ “ ----- ___ 0 GO 0 67

Flour -The flour market continues
1 n-aetically unchanged from 1last week.
We quote :
Manitoba wheat patents, per bbl. in bags.... .... 5 20 5 50
Strong bakers .... 5 0U 5 20
Ontario wheat patents ... 4 SO 4 90
Straight roller .. 4 75 4 SO

Breakfast Foods During tlie week an 
advance id' dOe. all round in rolled oats 
lias been recorded. This is owing to 
I he continued high price of oats: the 
trade were in hopes that the firmness of 
the raw material was only temporary, 
and until this week kept prices at a 
normal basis. In other lines of break­
fast foods market conditions ate un­
changed. Quotations continue:
Oatmeal, standard and granulated, carlots, on

track, per bbl.......................................................................... 4 90
Rolled wheat in boxes, 100 lbs............................................... 2 90

" " 50 lbs......................................................... 1 50
Rolled oats, standard, carlots, per bbl., in bags............ 4 75

" " " “ “ in wood............ 5 00
“ " “ " for broken lots — 5 00

Rolled wheat, per 100-lb. bbl.................................................... 3 00
Commeal......................................................................................... 3 35
Split peas......................................................................................... 5 00
Pot barley, in bags...................................................................... 4 00

" in wmxl................................................................... 4 25

Hides, Tallow, Skins and Wool —Dur­
ing the week an advance of le. in the 
price of tin washed wool new clip has 
been recorded, also an advance of le. in 
wool washed lleeee. Wool is being 
pretty well picked up through the coun­
try; general trade is quiet and without 
particular indications. We quote the 
following :
Hides, No. 1 green steers, per lb.......................................... 0 1)

“ “2............................................................................ 0 09
“ No. 1 green, per lb..................................................... 0 G9£

" 2 " " ..................................................... 0 rg*
Country hides, flats, per lb.......................................... 0 08 0 08]

Calfskins, No. 1, sel.cted........................................................ 0 11
“ “ No. 2.....................   0 09

Deacons (dairies), each ............................................................ 0 80
Sheep skins.................................................................................... 1 25
Lambskins, each........................................................................ 0 30
Shorn pelts “   0 25
Rend -red tallow, per lb................................................ 0 04 0 04]
Unwashed wool, new clip, per lb................................... U 15
Wool-washed fleece................................................................. 0 23
Pulled wools, super, per lb............................................. 0 21 C 23

" “ extra “ ..........................................  0 22 0 24

FLIES AND WINDOW SCREENS.

Fa EW people realize how many eases 
■i of disease owe their origin to in­

fection from get ms transported by 
tlie pestiferous lit . Clumbers are often 

looked upon as angels in disguise owing 
to the good they do in preventing dis­
ease. and in the light of recent experi­
ments conducted at .Johns Hopkins 
I iiivcrsity, it appears that merchants 
who push the sale of screen doors and 
windows, as well as refrigerators, are 
entitled to similar distinction. It is not 
new to learn that flies may he active 
agents in spreading bacteria, hut the 
results oi the investigations spoken of 
demonstrate that the evil is far greater 
Ilian generally supposed.

The experiments were conducted with 
a hux that was divided into two com­
partments, in tile first of which was ex­
posed some food material infected with 
an easily recognizable species of bac­
teria—harmless bacteria, of course, be­
ing used—while in tlie segond compart­
ment was placed an open dish containing 
a sterile nutrient such as is used as a 
culture medium for bacteria. Flies were 
placed in the Inst compartment and, as 
soon as a number of them had been seen 
to walk upon, or eat of, the infected 
material they were allowed to pass 
through a small door into the second 
compartment, where they liait a chance 
to come- in contact witli the culture 
medium in the dish. The result was 
that bacteria deposited upon the surface 
of I lie sterile nutrient multiplied there 
and formed characteristic colonies.

In these experiments molasses mixed 
with a grow Hi of yellow bacteria was 
spread on a plate in the first compart­
ment. and a dozen (lies were put into 
the apparatus. Half an hour later the 
door between the two compartments 
was opened, and as soon as several flies 
had been seen to come into contact 
with (lie sterile nutrient the disli that 
contained it was covered and put away 
to develop. A few days later there had 
grown on the nutrient over a hundred 
colonies of yellow bacteria. The experi­
ment was repeated with red and violet 
culture and colonies of corresponding 
color were obtained.

To prove that the germs from which 
these colonies grew came from tlie in­
fected material in the first compartment, 
and not from accidental sources, further 
experiments were made with other 
groups of flies, hut with no infected mg- 
tcriai in the first compartment. In this 
ease, however, none of the dishes used 
in tlie second compartment developed 
yellow, red or violet colonies. To prove 
further that the Hies were the only 
means of transmitting tlie bacteria, ex­
groups of Hies, but with no inflated ma­
terial in the first compartment, but with 
no (lies in tlie apparatus. The dishes 
containing tlie nutrient in these experi­
ments aiso developed no colonies ; and 
from these results it was considered to 
he absolutely demonstrated that flies are 
capable of carrying bacteria from one 
place to another, if they have an oppor­
tunity to come in contact with material 
containing these organisms.

CANE SUGAR OUT OF BEET
The Paris correspondent of “ (\i>n- 

mcrcial Intelligence ” gives an account 
of a process, just patented in France, 
li>r making “ cane sugar ” out of heel 
sugar. It is explained that although 
chemically pure sugar lias always the 
same taste, whether made from beet­
root or sugar-cane, the accessory pro­
ducts of the root and the canes line a 
different flavor, and cane sugar owes l•> 
its distinguishing quality its higher 
price in the market. The new process 
consists in “ giving beetroot sugar the 
essential characteristics of cane sugar 
by replacing wholly or in part what is 
scientifically known as the ‘ can mere,’ 
the small globules of water which adhere 
to I lie particles of sugar when crystal­
lised— by a specially prepared syrup, 
which in addition to saccharine contains 
other substances known over here as 
dextrose, etc. It is affirmed that the 
products so produced are in all respects 
equal to those of I lie veritable products of 
the cane.” The addition of saccharine 
to tlie licet sugar seems to he a practical 
admission that in sweetness as well as 
in other characteristics licet sugar is in­
ferior to cane sugar. What the cost of 
this “ doctoring ” process is —a very 
important question if we assume it to 
he efficacious is not staled.

SHOULD IMPROVE METHODS.
The continued depression in the 

Chinese tea trade is causing the tea guild 
managers in China to east about for 
some of the reasons of it; hut whether 
there will lie anything done that will he 
of actual bcnclit to the trade remains 
to lie seen. The constant increase in the 
sale of Indian tea in spite of the tact 
that it costs more to produce the Indian 
leaf seems to show that it would do 
little good for China- to improve its 
method of producing tea, although many 
improvements and economies are mot only 
possible lint seem to lie necessary for 
the survival of Hie business. It is pro- 
liable, however, that modern ways of 
handling the tea after it is produced 
and a more vigorous campaign in behalf 
of the mild Chinese tea as compared with 
strong India tea will have beneficial re­
sults. and the more progressive tea 
people are working- to that end.

The catalogue of the Martel-Stewart 
Co., Limited, Montreal, is an elaborate 
piece of work. As this company make 
signs of all descriptions they manifest 
good judgment in abundantly illustrat­
ing their catalogue and using only the 
best of illustrations. The details arc, 
clear-cut, forceful and arranged with 
discretion throughout. The typography 
is first class. A copy of this catalogue 
can be had by mentioning The Canadian 
Grocer.

NEW JERSEY EXCURSION.
The City of Quebec will he visited on 

September 1!) and 20 by a party of two 
hundred and fifty excursionists from 
Newark, N..L The excursion will he the 
annual outing of the retail grocers of 
that city, and the party will spend two 
full days in Quebec.
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New Teas! New Teas! New Teas!

Japan Finest 1905 May Crop Teas
In stock (20 Half-chests 90 lbs. Japan, H.L.
CL WGCk SinCG ( The finest Japan that will reach Canadian soil this year.

| 30 Half-chests 90 lbs. Japan, J.E.
To arrive in 20 Half-chests 90 “ “ A.D.
a few days 100 Half-chests 90 “ “ Victoria

' 100 Half-chests 90 “ “ Princess Louw

We have been advised of the arrival at Vancouver of this second lot of newest Japan 
Teas of the finest quality, and we venture to say these will turn out to be the best values on the 
Canadian market this year. These teas are all from May crop and remarkably well made, very 
fine leaf and very bright. They draw in the cup a thoroughly clear liquor of the finest aroma 
and most delicious taste.

Write us for samples for your Customers' Sake.
Write us for prices for your own benefit ! !

Molasses! Molasses! Molasses!
PURE BARBADOES 1905 CROP.

We beg to advise our customers of the landing-on-wharf of a complete cargo of Barbadoes 
of the finest quality. Merchants who have not bought their molasses yet, are invited to write 
us with regard to prices, quantity or mode of delivery. Shipments can be made at once F.O.B. 
wharf, Montreal, or F.O.B. YOUR STATION.

WE ARE ALSO TAKING ORDERS TO DELIVER END OF JULY 
WHEN SECOND CARGO COMES IN

Laporte, Martin &, Co’y, Limited
70, 72, 74, 76, 78, 80 St. Peter Street, 
9, 11, 13 St. Helen Street, MONTREAL.
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PERSONAL MENTION.
Mr. T. Ellis, of Mount Forest, spent a 

few days in Toronto during the week.
Mr. Arch. Snowdon, of Snowdon, 

Forbes A Co., is calling on the trade in 
Toronto tins week.

Mr. F. D. Cock burn, of Comfort Soap 
Co., Toronto, is visiting the trade in 
Quebec City this .week.

Air. M Carignan, of B. O. Belaud, 
Montreal, called upon the grocery and 
wine and spirit trade of Ottawa last 
week.

Mr. A. E. Carson, representing the 
Harry Webb Co., Limited, Toronto, was 
seen bv The Grocer in Ottawa last Fri­
day.

Mr. J Benson has purchased the gro­
cer y business on Lower Wyndham street, 
Guelph, formerly carried on by Mr. R. 
Mitchell.

Air J. 11 Gregg, of Surprise Soap 
fame, was met by The Grocer in Ottawa 
last week. Talked nothing hut Surprise 
Soap as usual.

Mi W. 11. Millniau, of W. li. Millman 
A Sons, grocery brokers, Toronto, favor­
ed The Grocer office in Montreal with a 
call last Friday.

Air. A. Steiss, of Heidelberg, Ont., is 
dead. Mr. Steiss introduced and manu­
factured the first Limburger cheese in 
Canada 27 years ago.

Mr. W. IL Halford, manager S. H. 
Ewing A Sons' (Montreal) tea depart­
ment. was a caller upon the Ottawa 
jobbing trade this week.

Bodes Gum received a new stimulus 
m Ottawa last week. The Grocer notic­
ed a pleased smile on the face of Mr. AI. 
W. Hamburger, the young and energetic 
hustler.

Gorman, Eckert A Co., London, Ont., 
were much in evidence in Ottawa Iasi 
week, the tiade in that city being called 
on by Ali. G. A. Witmer, eastern repre­
sentative. Mr. Witmer reported business 
as satisfactory.

Air. F. A. Reid, the eastern manager 
of W J. Reid A Co., wholesale crockery 
and glassware, London, is making ar­
rangements for the establishment of a 
distributing branch of the firm in Van- 
comer. Branches are already' operating 
in Winnipeg and Calgary.

(<Air. F. W. Sloan, of John Sloan & 
Co., Toronto, was initiated to the mys­
teries of the “grip-sack” last week. Mr. 
Sloan’s territory will include Beeton, 
Cookstown, Aurora, Richmond Hill, 
S'touft'ville, Sutton, Coboconk, Halibur- 
ton, Bobcaygeon and Fenelon Falls.

Air. S. W. Ewing, of S. H. Ewing & 
Sons, Alontreal, accompanied by Air. 
Henry Vincke, of San Feliu de Guixols, 
Spain, is in Toronto this week in the 
interests of the cork trade of the firm of 
Aliquel, Vincke A Meyer, which firm are 
represented in Canada by S. H. Ewing 
A Sons.

Mr. L. Chapman, for twenty years as­
sociated with T. Kinnear & Co., Toron­
to, has severed his connection with that 
firm to join the traveling staff of David­
son A Hay, Limited. Mr. Chapman will 
cover territory on the Lake Superior 
and North Shore route in conjunction 
with Mr. W. C. Adams.

Mr. E. F. Crossland, of the Steele, 
Briggs Seed Co., Toronto, sailed for 
England on June 14. Mr. Crossland ex­
pects to be away for a couple of months. 

Mr. Thos. Owens, of the Bloomfield

Packing Co., Bloomfield, Ont., was in 
Toronto during the week calling on the 
trade.

Air. Arthur Lampard, -representing 
Lampard A Clark, Calcutta,- Crossfield 
A Lampard, Colombo, and Harrison A 
Crossfield, London, Eng., is in Toronto 
this week calling upon the trade. He is 
making his headquarters with Mr. J. L. 
Watt, of J. L. Watt A Scott, Toronto 
agents for Lampard A Clark.

J. Edgar Rutledge, grocer, Fort Wil­
liam, launched into a strictly cash busi­
ness on May 1 of this year. Writing The 
Grocer, he says the change has been at­
tended with excellent results. Credit 
along the North Shore has been alto­
gether too cheap of late years, and a 
credit business in consequence is carried 
on with considerable loss to the mer­
chant.

Mr. J. H. Squires, representing E. R. 
Durkee A Co., wholesale dealers in 
spices, mustards, sauces, extracts, etc., 
oi New York City, was a visitor at the 
Alontreal offices of The Grocer this week. 
He was unaware of the new license law 
regarding commercial men which has re­
cently come into force in the Province 
of Quebec and was. therefore, greatly in­
convenienced by it. He however report­
ed that trade prospects were good and 
in the interim visited Ottawa, pending 
arrangements for working in Quebec.

HINTS TO BUYERS.
E. H. Marceau, Montreal, calls atten­

tion of buyers to his excellent values 
in teas. He will be pleased to mail 
samples.

The attention of the trade is drawn to 
the special line of blooms that Lind, 
Kerrigan & Co. are advertising at 
special prices. We learn there has 
been a large demand for these brooms, 
and merchants would be well advised 
to send in their orders early.

The E. J. Castle Co., Limited, Ottawa, 
report large sales of Nuddea blend 
Ceylon tea, bulk goods, advertised in 
The Grocer.

A special line of Maraschino cherries 
in jars is offered very cheap by the F. J. 
Castle Co., Limited, Ottawa.

Provost & Allard, Ottawa, report, ar­
rival of another carload of Salada Tea, 
for which they are selling- agents.

Canned fruits are being sold by H. P. 
Eckardt A Co. at low prices,

White & Co., Toronto, are handling 
large quantities California fruit, having 
.nui three cars more this past week.

tiowats’ olives received into store by 
the F. J. Castle Co., Limited, Ottawa. 
These very attractive goods are put up 
in quarts, half-gallon and gallon jars.

Macintosh’s toffee is meeting with 
rapid sales by the F. J. Castle Co., 
Limited. Ottawa, also Lowney’s and 
Peter’s chocolates.

White & Co., Toronto, report an active 
inquiry for melons and cantaloupes, 
which are moving well at low prices.

S. J. Major, Limited, wholesale 
grocers, Ottawa, report arrival of con­
signments of fine French sardines, which 
they are offering at very low prices. In-
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I crest ed buyers should write for quota­
tions.

Laporte, Martin A Cie, Montreal, 
have a full cargo of finest quality Bar 
badoes molasses 19115 first crop, just 
landed. Buyers will find it profitable 
to write for samples and quotations.

The Dawson Commission Co., Toronto, 
report the arrival of one ear Bermuda 
onions, three cars Texas potatoes, and 
one ear North Carolina potatoes.

Cliaput, Fils & Cie’s (Montreal) 
offices and stores will be closed on 
Saturday June 24 (St. Jean Baptiste 
Day), also on Saturday, July 1 
(Dominion Dav).

A shipment of exceptionally fine cry­
stal sugar has arrived for IL P. Eck­
ardt & Co.

Laporte, Martin & Cie have been ap­
pointed selling agents for .1. P. Wiser 
& Son, Prescott Distilleries. Wiser’s 
whiskies and ryes were formerly sold by 
(). Morin & Cie, Montreal.

Quaker tomatoes may be iiad from II. 
P. Eckardt A Co. for prompt shipment.

Laporte, Martin A Cie, Montreal, have 
received advice of arrival at Vancouver 
of 250 half-chests May pickings Japans 
of their well-known brands H.L.. J.E.. 
A.D., “ Victoria ” and “ Princess
Louise.” The advancing market makes 
ir desirable for intending buyers to 
write for samples and prices.

TO PROMOTE FOREIGN TRADE.
The United States Department of 

Commerce and Labor has completed pre­
parations for sending five special agents 
abroad to investigate trade conditions, 
with a view to promoting the foreign 
commerce of the United States. In order 
to obtain the best results the Meld of 
investigation will be limited, viz. : The 
Orient, South America, Canada, Mexico, 
the West Indies, and British, Dutch and 
French Guiana. The agents will be re­
quired to make full investigations into 
American trade with the countries to 
be visited. What proportion of the en­
tire trade is shared by the United States 
and what methods may be adopted to 
increase its volume. While the instruc­
tions are comprehensive, including 
methods of handling, (lacking and trans­
portation, the tastes of the people and 
relative popularity of textile and other 
products, the a cents are admonished 
that the entire scope of their duty is to 
investigate trade conditions abroad, 
with the object of promoting the foreign 
commerce oi the nation.

INCREASED CAPITAL STOCK.
The Rolla L. Crain Co., Limited, 

Ottawa, manufacturers of loose-leaf 
systems, have been granted supplemen­
tary letters patent increasing their 
capital stock to $100.000. The firm have 
found this move absolutely necessary 
owing to the increasing demand for their 
goods. They have, during the past vear, 
more than doubled their capacity, and 
now stand out in the forefront of manu­
facturers in Canada.
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Grocer:

COFFEE

If you are in a big hurry some 
time for

Wrapping Paper, 
Paper Bags, Twines, 

Etc.
send your order to

DOUGLAS & RATCLIFF
LIMITED

The people who ship 
“Like Lightning

THEIR ADDRESS IS

30 IVest Market St., Toronto

“OHARA MILLS

If you do not
handle MOKARA
ask your jobber 
for it. Write us 
for particulars.

MOKARA is a
home drink for 
everybody.

Shows the 
dealer a handsome profit. The 
price is within reach of everybody.

Ask your Jobber or write us.

Mokara Mills

It is the Best 
and cheapest of any
Tea or Coffee
substitute on the 
market.

21, 23, 25 Gosport Street, MONTREAL

MH

Sweet Prices for Sour Goods !
4 I? 1

WHILE THEY LAST

5 gal. Choice Sour Mixed Pickles - 1.90 each
Taylor & Pringle’s Extra Catsup (quart bottles)

packed in 4-doz. bbls. - - - - 1.25 per dOZ.

Selling Agents 
for

Salada Tea

Provost & Allard
Wholesale Grocers and Direct Importers
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MILLING IN GREAT BRITAIN.
UK three largest milling eities in 

the railed Kingdom are Liver­
pool , London and Hull. The po­

tential Hour output per hour of eaeh 
eity. in sacks of 28ti pounds, has been 
estimated as follows: Liverpool* 625 
sacks; London, jfdj sacks; 1 lull, 255 
sacks. This would he a total hourly 
output of l.-i-iu sacks for the three 
cities. if ail the mills in these ports 
worked full time they would produce 
about H.tlVU.UliU sacks per annum, or 
nearly one-fourth of the total amount of 
Hour produced in the mills of the United 
Kingdom during a cereal year. The 
number of milling firms in these three 
cities is du. and therefore their average 
capacity is about 15 sacks an hour. As 
several of these firms have more than 
one mill the average per mill is about 
-In sacks hourly.

There are other milling centres, the 
largest ol which is probably that in­
cluding Leith and Edinburgh. Then 
comes the Newcastle and Sunderland 
district, with York, Glasgow, and Car­
diff following dosch Each of these 
centres produces ovei 1 (JO sacks per 
hour, an estimate of their capacity be­
ing us follows: Leith and Edinburgh, 
luh; Newcastle and Sunderland. 150 .
York, 150, Glasgow. 120: Cardiff, 100. 
The total capacity of these milling cen­
tres is about 060 sacks per hour, a little 
more than that of Liverpool alone 
There is probably no other inland city 
or town which produces over 100 sacks 
per hour Sheffield and Birmingham 
probably come nearest to it; and Bris­
tol. too, makes almost that quantity. 
Other places of fairly large milling 
capacity are Belfast, Limerick, Barrow,

Manchester, Leeds, Dublin, Blackburn, 
Sowerln Bridge, Wrexham, Stockton 
district, Plymouth, Ipswich, and Car­
lisle. The capacity in all these is well 
below 100 sacks per hour, the average 
being probably about 50 sacks.

The total capacity of all the milling 
centres named, other than the three 
great milling cities, is probably about 
1,000 sacks an hour, and if the mills 
worked full time the yearly output would 
be about 11,000,000 sacks, making, with 
that of the three cities, an aggregate 
yearly capacity of 20,000,000 sacks. The 
great majority of the mills involved in 
this survey of the larger concerns work 
night and day, and therefore the actual 
output, when due allowance is made for 
holidays, breakdowns, and stops for re­
newals, can not be far short of 18,000,- 
000 sacks of 260 pounds eaeh. The num­
ber of firms which deal with this huge 
total is about 100. There are about 800 
mills with modern roller outfits, and the 
remaining 700 manufacture about half 
of the Hour made in the country, the 
other half being made by the 100 firms 
in the large cities and centres. The 
average output of the 700 mills is thus 
about 500 sacks per mill per week. 
These estimates are rough, but they will 
serve to show how the milling capacity 
of the United Kingdom is distributed.

It is a well-known fact that the Eng­
lish millers, and especially those in Hull, 
have been able to capture a share of 
the American flour trade in the United 
Kingdom. The steady growth of the 
imports of wheat here and the falling 
oil in the imports of flour are evidences 
of this. One of the chief reasons for the 
increasing use of honie-milled flour is 
ils excellent quality. Another is its

cheapness. Good flour can be bought 
here in 14-pound sacks for Is. 6d (3(> 
cents), or at the rate of $4.48 per bar­
rel of ltlti pounds. The reason why flour 
can be sold here as cheaply as in the 
United States, after the freight on the 
wheat for 5,000 miles has been paid, is 
that there is a much larger demand for 
the offal here than in the United States. 
The income received from this source 
enables millers to bring wheat from 
America, grind it into flour, and sell it 
as cheaply as or more cheaply than 
American flour can be imported and 
placed on the market. Large quantities 
of offal are produced at Hull
and exported to continental ports at a ^ 
profit. This offal is classed as bran, 
pollard, and sharps, and it sells here at 
wholesale, per ton of 2,21(1 pounds, at 
the following prices: Bran, $22.511; pol 
lard, $23.7(1; sharps, $21.3(1. At retail 
this offal sells in I lull at from 18 to 22 
cents per stone (11 pounds), according 
to quality.

Large Hour mills are now being built 
in London and Manchester, and both 
those cities hope to increase largely in 
the near future their imports of wheat 
and their output of flour. All these cir­
cumstances go to show that the English 
millers believe that their control of the 
home market and a share of the contin­
ental flour market is well established, 
and that the growth of population in the 
United States is fast removing that 
country as a competitor from the list of 
flour-exporting countries.—INS. Consular
Report.--------- --------------

LAST MINUTE MANITOBA 
MARKETS.

i in I lie morning of June 22 I lie price of 
refined sugar was reduced Die. all round.
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Established in 1842

THE WILLIAMS BROS. COMPANY,
DETROIT, MICHIGAN, U.S.A.

1,000 Doz. French Prepared MUSTARD, Finest Quality.
16-OZ. FRUIT JAR.

2 doz. per Case, - - $1.35 doz.
FREIGHT PAID IN 6 C/S LOT OR MORE.

SECOND ARRIVAL
of CHOICEST JAPAN TEAS, Highest Grade Imported.

“ BEA VER
60 HALF CHESTS, EACH 80 LBS.

A 1. “ OWL CHOP ” A 1. “ BE A VER " No. 2. “OWL CHOP
THE FINEST LEAF AND STYLE.------UNSURPASSED IN THE CUP.

No. 1.

L. CI1APIJT, FILS e> CIE.
MONTREALWHOLESALE GROCER» AND IMPORTER» 

OF TEA», WINE» AND LIQUOR»
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of THE

Canadian Grocer.
Market quotations corrected by telegraph up till 12 a.m. 

Thursday, June 22nd, 1905.)

IDEAL weather conditions for the 
growing crop, reports as to largely 
increased acreage and optimistic 

summaries liy the railways of general 
crop conditions combine to make the out­
look for 11)00 very roseate. The whole­
sale and retail trade are optimistic, and 
dealers seem to he buying liberally. 

t Price changes this week are not 
numerous. Sugar has been steady since 
the decline to *5.80, which occurred 
earlier in the month, and although fur­
ther declines may occur it seems to be 
the general opinion of usually well-in­
formed wholesale buyers that prices 
will not decline very much more. One 
result of the high price of sugar has been 
an advance in C. & 11. jams and marma­
lades amounting 1-2 to 5-8 of a cPnt. per 
lb. In connection with the last decline 
in Malta Vita to *3.25 per ease, an 
error occurred in the report in these 
columns. The freight alowanees were 
withdrawn with the last decline. Re­
ference will be found below to a special 
offer which is being made in “ Force. 
New choice anricots will be on the local 
market in a fortnight. The opening 
price is low. In fact the price has only 
been lower once in recent years, and in 
1!M)2. the year in question, the lower 
prices did not applv until September or 
October.

Sugar—Prices have been steady since 
the recent decline to *5.80 for Montreal 
granulated in barrels. Subject to fur­
ther possible changes recorded in “ Last 
Minute Manitoba Markets ” we quote as 
follows :
Montreal granulated, in bbls........................................  5 §9

“ " in sacks........................................... o

“ “ in sacks................................................... 5 2d
Wallaceburg, in bbls......................................................... 5 70

“ in sacks..................................................... to
Icing sugar in bbls.............................................................  ” £0

“ “ in boxes............................................................. 0 bO
“ “ in small quantities......................................... 7 00

Powdered sugar, in bbls................................................... 6 20
“ “ in boxes...................................................  6 40
“ “ in small quantities................................  6 65

Lump, hard, in bbls............................................................ 6 50
" “ in i-bbls.......................................................... 6 60
“ “ in 100-lb cases............................................... 6 o0

Canned Goods—A new line of roast 
beef in tins has been put on the market 
by the Manitoba Canning Co. General 
lines are steady, and sales are of normal 
proportions. We quote:
Apples, 3’s, 2 doz. cases, per case........................... 2 15 2 20
Cherries, red pitted, 2's. 2 doz......................................... 4 40
Currants, red, 2 doz. cases, per case............................. 3 35

“ black, “ “   3 To
Gooseberries, “ “   3 w
Lawton berries, 2's, “ “   3 3o
Pears (Bartletts), “ “   3 oO
Peaches, 2's, “ “   3 7o

*• 3’s, “ “   3 75
Raspberries, red, “ “   2 90

11 black, “ “   3 00
Strawberries, “ “ ............................. 3 50
Plums, Lombard, 2 doz. per case................................... 2 35

“ green gages, 2 doz. case, percase........................ 2 50
Pineapples, 2s, sliced, 2 doz. cases, per case................ 4 25

" 2's, whole,.........................................   3 75
“ 2}'s, whole, “ “ “ .............. 4 50
“ 2’s, grated, “ “ “ ................ 4 50

Tomatoes, 3's, per 2 doz. cases —..................................  2 85
Com, 2’s “   ? 50
Peas, 2s “ ‘ ............................. • • •• } £9
Beans. 2's “ “ ............................  1 90 \
Salmon, finest sockeye, per case.................................. 7 00

“ humpback, “ .................................. 3 75
“ cohoes, “ ................................ 5 2o

Boneless chicken, lb. tins, per doz.................................. 3 2)
*• turkey “ “ ................................ 3 25
“ ducks “ " ................................ 3 25

Canned chicken (Man. Can, Co.) per doz .................. 3 25
“ turkey “ “ .................. 3 25

Corned beef “ 2’s “   2 7.j
“ “ Is “   1 5o

Roast beef (Man. Can. Co.), 2's, per doz......................... 2 65
“ (Clark's), l’s, per doz....................................... 1 50
“ •• 2’s, “   2 65

THE MARKETS The Canadian Grocer

You Can’t Get Around This Fact!
Thousands of Grocers have bought CLARK’S 
MEATS and are repeating their orders all the 
time. Not one bought as a favor to us. We 
had to prove to every man that our Meats 
were right.

We can prove the same thing to anyone 
who will give us a chance.

60 VARIETIES TO CHOOSE FROM 60

EPPS’S GRATEFUL
COMFORTING

IN U-LB. LABELLED TINS. 14-LB. BOXES.
Special Agents for the entire Dominion, C. E. COLSON & SON, Montreal.

In Nova Scotia, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN & CORDON, Winnipeg.

THE MOST 
NUTRITIOUS COCOA
“White Dove” Cocoanut
To the Wholesale Trade:

We are after your business. If you are after the retail customers who are 
lookrfig for high class goods, you should sell “WHITE DOVE" COCOANUT.

THE MOST ATTRACTIVE PACKAGE ON THE MARKET.

W. P. DOWNEY, 26 St. Peter St., Montreal

TRADE

This design a guar
antee of quality.

DO YOU PUBLISH A CATALOGUE
IF YOU DO YOU SHOULD USE “ CANADIAH-IMDE ” PAPER | 

All grades, from the highest "Glossy Finish to the 
* rough “Antique" and bulky "Featherweight.

VOIR VRINTER 
VAN SV VIT.Y IT.

Canada Paper Co.
TORONTO LIMITED

SHAKE THE BOTTLE,

BOB ROAST MEAT STEAKS"cCTLETS.CHOPS.FI3B 
CURRIE9 GRAVIES GAME Sr SOUP

ÿ/ran & •M/teneruf 
■ ft memdf o/f stirrMsur

manufactured by

FF SUTTON.SONS&C0
(MmeWoricsJuMS Cross. WAOO< V.m

PBI7f MEDALS AW.ROEP

nrmu

SAMPLES AND TERMS FREE FOR ASKING 
41
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CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertisements under this heading, sc. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as $i,ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

YEARLY CONTRACT RATES
100 words each insertion, 1 year........................... $30 00

" 6 months.................. 1/ 00
'* 3 mouths.................. 10 00
“ 1 year ........................ 17 00
“ 6 months.................. 10 00
•' 1 year......................... 10 00

AGENCIES WANTED.

EXPERIENCED business man, thoroughly in 
touch with Northwest trade, is about to 

establish high class brokerage business and desires 
confidential correspondence with manufacturers 
and others having good lines to put on market in 
Manitoba and new provinces ; best bank and gen­
eral references. Address "XXX," Box 1299, 
Free Press, Winnipeg, Canada. (24)

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address 
is wanted to call on the trade in Ontario ; no 

samples to carry; a very good opening for a retired 
or retiring general merchant who desires a light, 
healthy occupation, with good remuneration if 
successful; give references. Box 260, Canadian 
Grover, Toronto. (251?)

FOR GROCERIES —■ None but experienced 
men need apply ; man with connection in 

Parry Sound, Nipissing and Algf ma districts pre­
ferred: all communications treated confidentially. 
Apply, giving reference, salary expected, length of 
experience, etc., Box 259, CANADIAN Gk< »cer, 
Toronto. (35)

SITUATIONS VACANT.

GROCERY clerk wanted ; experienced; refer­
ences required. F. G. Martin, 1498 Queen 

street west, Toronto. 25)

AT ONCE—Baker for summer months ; must be 
first-class on bread and cakes ; also strictly 

temperate; state salary wanted. j.W. Burgess, 
Bala, Ont. (f)

Doultrÿ; 
JISH *

Game
— AND
Oysters.

&59 PORTAGE AVE .
Any quantity Address— Mall P.O.Box 791, 
of tish shipped. WINNIPEG, Man.

THE MARKETS

Picnic Supplies—All classes of goods 
i|Uolc<l under this heading are selling 
well at present. A slight reduction has 
I con made in (Talk's corned beef. We 
quote.prices as follows:
Potted meats, j's, per doz...
^ eal loaf (Libheys), .'. lb., pi .. 1 25

Î lb.
Ham loaf “ 4 lb. . 1 25

“ ” ! H».
darken loaf “ lb.1 11). .. 3 05
Lunch tongue K lark s) 1 s. .. 3 00

(Aylmer), la. .. 2 91
.Sliced smoked beef (Li Obeys), 4-lb. tins, per doz. .. .. 1 to

1-lb. tins, “ .. 3 10
l ib. glass, “ .. 3 35

< hipped .. 1 45
1-lb. tins. .. 2 50
1-lb. glass, “ .. 3 ft5

Sliced bacon. 1-lb. tins. .. 3 10
1-lb glass. • 3 25

Corned beef (Clark s), J lb. ti ns. per doz........................... .. 1 50
2-lb. .. 2 65

Lime Juice Sell ing brisklv. Prices
arc as quoted last week :
‘•Montserrat, pints, per doz . 4 25

quarts. . 7 00
Local brands, pints. . 2 50

. 4 50
in brisk demand for 

1 changes in price.

las no fea- 
it present.

Salad Dressings
Summer trade. N<
\\ v quote :
Durkees. per 2-doz. vase...................................... .............. 7 00
Royal small, per doz.............................................................. 2 8511 large. " .............................................................. 4 75
V invgai (< ,v II.). bolt les, pints, per doz........................ 1 20

“ quarts, “ ........................ 2 10

Spices Tiie spice /qa rket 1 
mil's of special interest 
Prices remain as follows:
Pepper, black. iter lb................................................................ 0 20

“ while, ” ..................................................................... 0 28
Cayenne, “   0 21
Cloves, ground " .................................................................. 0 25
Cassia, 11   0 18
Allspice, “   0 14
Dinger, “   0 18
(’loves, whole............................................................................. 0 25

Rice. Tapioca, Etc.—Trade is reported 
fairly active. Prices are steady. * We 
quote :
Rangoon rise, per lb...................................................... 0 033 0 031
Patna “ “   0 044
Tapioca, per lb.................................... ................................ .* 0 03|
Sagi .......................... 0 03Î

’rices continuePot and Pearl Barley
:is follows :
Put barley, per sack................................................................. 2 45
Pearl barley, per half sack (49 lbs).................................... 1 70

“ sack.............................................................. 3 40

Syrups and Molasses — The syrup 
market is quiet and featureless. There 
is a steady demand and no change in 
priée. We quote :
Syrup “Crown Brand," 2-lb tins, per 2 doz. case. 2 00 2 10

5-lb tins, pur 1 “ 2 40 2 50
“ “ 10-lb tins, per 4 “ ----- 2 25
“ “ 20-lb tins, per $ “ 2 15 2 25
“ “ h barrel, per lb................................ 0 03£

“ Sugar syrup, per lb........................ 0 031
“ Kairomel ' syrup. 2-lb. tins, per 2 doz. case.............. 2 20

“ 5-lb....................... .................  2 65
“ “ 10-lb...................... .................. 2 40
“ “ 20-lb...................... .................. 2 45

Barbadoes molasses in 4-bbls, per lb................................ 0 04
New Orleans molasses in 4-bbls, per lb........................... 0 024

“ in barrels.................................... 0 02*
Porto Rico molasses in J-bbls., per bbl........................... 0 04s

market- is steady 
.Prices continue as

and
fol-

Coffee-The
fairly active, 
lows :
Green Rio, per lb............................................................ 0 10i‘ 0 111
Roasted, per lb.......................................................................... 0 13

Cocoa and Chocolate—The price of 
Baker’s chocolate in 1-2-lb. packages is 
37c., ami 1-4 and 1-2-lb. packages of 
cocoa are sold at 42c. per lb.

Jam—Owing to the continued high 
price of sugar there has been an advance 
in Crosse & Blackwell’s jams and mar­
malades of 1-2 to 5-8 cent per lb. Up­
ton’s jam is quoted at 50c. per pail in 
Winnipeg.! The Brandon price is 52c., 
the (nice in Calgary and Lethbridge 57c.,
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and the Edmonton price, title.
Nuts—Quotations are:

Almonds, per lb.............................................................. 0 124
“ (shelled), per lb............................................... 0 28

Filberts .......................................................................... 0 11
Peanuts, ........................................................................ 0 lli
Jumbos........................................................................... 0 14
Walnut , per lb.............................................................. 0 12

(shelled) “ ........................................  0 25
Pecans, per lb........................................................ 0 15 0 16
Brazils, per lb.................................................................. 0 lti

Foreign Dried Fruits -Silver prunes 
have been reduced locally to 7 cents per 
lb. owing to over-stocking. This should 
not he taken to indicate any weakness 
in tiie prune market; tins particular u- 
ductiou is due to causes purely local.1 
New choice apricots will he on I'e 
market in about, two weeks. This is I he 
earliest delivery in some years, as 
ordinarily the new season apricots an 
pot mi tiie local market until the latter 
pari of July. Prices arc opening very 
low. the range of prices for the first de­
livery of choice apricots being 11 to 
11 1-2 cents per II). Standards for early 
delivery are not quoted at the moment, 
but the price will probably be about 
!l 3-4 or 10 cents per lb. Prices will 
he considerable lower in about three 
weeks or a month’s time, after 1 lie first 
of the new stock arrives. Prices are 
subject to revision then, but it is thought 
that about August 1st the price of stan­
dards will he about 9 cents per lb. and 
choice 9 3-4 or 10 cents. The crop is 
large and 1 lie qihilily is of tlie best. It 
is interesting to note that the opening 
prices are lower than they have been for 
several years. Prices were lower in 
1902. bill hot until October. The open­
ing prices are the lowest in years. We 
quote :
Valencia raisins, Trenor s, per case f.o.s.................... 2 00

“ selects................................................. 2 20
“ layers.........."....................................... 2 25

California raisins, muscatels, 3 crown, per lb............. 0 064
“ “ “ 4 " .............. 0 07J
“ “ choice seeded in i-lb.packages

per package.............................. 0 OCj
“ “ choice seeded in 1-lb packages

per package ’..................... 0 08 0 08J
“ “ fancy seeded, 1-lb. packages,

per package............................... 0 091
Prunes, 90-100 per lb...................................................... 0 044

“ 80-90 " ...................................................... 0 04?
“ 70-80 “ ...................................................... 0 051
" 60-70 “ ...................................................... 0 05*
“ 50-60 " ...................................................... 0 06
“ 40-50 " ...................................................... 0 071

silver 11 ...................................................... 0 07
Currants, uncleaned, loose pack, per lb...................... 0 054

" dry cleaned, Fillatras, per lb........................ 0 064
1 wet cleaned, per lb........................................ 0 064

“ Filiatras in 1-lb pkg. dry cleaned,per lb — 0 0C{
“ Vostizzas, uncleaned..................................... 0 064

Hallowee dates, new per lb......................................... 0 054
Figs, cooking in bags, per lb................................ 0 038 0 04
Apricots, choice (present delivery), in 25-lb.

boxes, per lb......................................................... 0 131
Apricots, standard (present delivery), in 25-lb.

boxes, per lb......................................................... 0 121
Apricots, choice (July delivery), in 25-lb. boxes,

per lb.............................................................011 0 lli
Apricots, standard (July delivery), in 25-lb.

boxes, per lb............................................... 0 09i 0 10
Peaches, choice, “ “ ........................ 0 121

“ standard “ “ ........................ 0 12
Pears, (choice halves) “ “ ........................ 0 121
Nectarines, choice “ “ ........................ Oil
Plums, choice (dark pitted) per lb..............................  0 10
Candied Peel—Lemon peel, per lb.............................. 0 09

Orange “ ............................... 0 091
Citron “ ..............................  0 14

Evaporated Apples—No new features. 
Prices continue as last week. We 
quote :
Evaporated apples (choice), 50-lb. case ................... 0 074

“ (fancy). “ ................... 0 071
“ “ (choice), 25-lb. case....................  0 074
“ “ (fancy). “ .................... 0 07?
Beans—Hand-picked beans aie quoted 

at $2.10 to $2.15 per bushel, and the ordi­
nary grade at $2.

Butter Tubs—Prices continue as quoted 
last week:
Tubs, wooden hoops, 2 in nest, per nest............  0 40 0 45

3 “ “ ............  0 70 0 73
“ wire hoops, 2 “ “ ............  0 60 0 63
“ “ 3 “ “ ............ 0 90 1 00

\
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Madam Huot’s "c0
Coffee \ \ v>

t,«e v® By Far the Best
vv 

*> >

New Crop Tea in Stock
23 Half Chests choice new Japan “ Condor \T at . . . 25c.

New Lots Just in Store
24 Half Chests Ceylon Green Hyson No. 1 (Japan Matted

packages) good liquor, at.......................................................

13 Half Chests F'ine Indian Green Tea, fancy finished leaf Yg.
Hyson, good liquor, at.............................................................

51 Half Chests Ceylon Green, Sow Mee Make, good liquor, at

15 20-lb. Boxes Choicest Scented Orange Pekoe, beautiful
liquoring Tea, at...................................................................

10 Cases F/oong Mee Sifted Yg. Hyson I ea, at........................

20 Half Chfests Poong Mee Sifted ^ g. Hyson I ea, at
These two Yg. Hyson at 15c. are at about 60% of their value—

a gr^nt bargain.

42 Catties (just landed ex. Str. Hungarian) Pinhead Gunpowder.
A rare line at.........................................................................

72 Half Chests choice liquoring, Sun Dried Japan 1 ea, nice, well 
made, clean leaf, at...................................................................

43 Half Chests fine natural leaf, very good liquoring Japan I ea, at
Th ' two above lines of Jap in were import» d la»t season at over 20c.

54 Chests Plavory Pekoe Ceylon Black Tea. A rich tea for 
blending, at...............................................................................

13 G2 c.

MAc
13 Gc

35c

15c

15c

25(

17

16

2 c.

'2 c.

15c.

V
V *e

V*>
% \Vr. X

Ask for Samples. It pays.
Specialty of High-class Goods In Teas, Coffees,

Spices and Vinegars.

E.D. MARCEAU
28 1 -285 St. Paul St., MONTREAL
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SUCCESSFUL
ADVERTISING

How to Accomplish It

By J . ANGUS MacDONALD

SUCCESSFUL

i%î-HO VV-îT,
TO ACCOMPLISH 

IT *èSS© 
Mac DONALD

Competent critics have recognized this 
as the Best Book on Advertising yet 
published. It is a practical work for 
advertisers and business men.

The Brooklyn linglc says of Successful 
Advertising :

" Advertising is one of the biggest businesses— perhaps 
the biggest business in the world. To treat of it com­
prehensively is as difficult as to treat comprehensively oi 
military strategy or the making of a newspaper. Mr. 
MacDonald has succeeded. He has produced an ad­
mirable and exhaustive monograph.

*• Perhaps the deepest pitfall into which an author 
might fall in writing upon such a subject as this is too 
much theory and not sufficient practicality. Most hap­
pily has Mr. MacDonald avoided this chasm : he writes 
from practical experience in the field, and his methods 
as presented have been given the thorough tests of time 
and circumstances.

“ .\ny one with even a' superficial knowledge of adver­
tising cannot but perceive that in the many examples 
shown are evidenced a thorough knowledge of the 
subject and a businesslike and practical grasp of adver­
tising which is far removed from the light, airy and 
entirely impractical and hare-brained stuff which is not 
uncommon in literature treating of the subject of ad­
vertising."

The General Advertiser, The Retail 
Advertiser, The Advertising Writer, The 
Mail Order Advertiser will find this work 
invaluable. The price is out of propor­
tion to its worth. Cloth bound. 400 pages.

Postpaid $2.00 per copy 

The MacLean Publishing Co
Limited

WINNIPEG

Fish—Business 
quutvd as follows:
Lake Superior trout......................
Gold eyes...........................................
Blue tish.............................................
Mackerel............................................
Red suavper......................................
B.C. salmon.......................................
Halibut..............................................
Flounders...........................................
White tish (L. Winnipeg), per It

brisk. Prices are

Jack tish.................................................................................
Finnan 1 laddie...................................................••••••• ■
“Halifax brand salt cod, tish cakes 24-1 s ^ 
“Acadia " “ “ “ 20-1 s ‘ ‘
“Blueuose " “ “ " 20-1 s
“Acadia" “ “ 2-lb. boxes..........

“ 4-lb. “ .......... “
“ “ shredded. 24 carious.per bx.
“ “ “ bulk, in 15-lb. boxs.

Large Labrador and Ntld. salt herrings per 1001b.
“ “ “ per 20-lb. pail.

Salt mackerel, in 20 or 30-lb. pails...........................
1 innanhaddie, in 15 or 30-lb. boxes.......................
Smoked halibut strips.................................................. .
Kippered gold eyes, per doz......................................
Yarmouth bloaters, 60 in box, per box ................
Loiisters. fresh boiled, per lb.....................................
Caviar, ext ra, small jars, per jar..............................
Frog legs. 6 doz. in box, "per doz................................

0 09 
0 03 
0 18 
0 15 
0 15 
0 10 
0 10 
0 06 
0 051 
0 05$ 
0 03Î 
0 09 
0 11 
0 09 
0 07 
0 09 
0 09 
2 00 
0 08 
5 00 
1 20 
0 12* 
0 OS 
0 11 
0 45 
1 75 
0 25 
0 40 
0 40

Breakfast Cereals —When Malta Vila
was reduced Id .+3.25 per case the 
freight allowances were withdrawn. A 
special offer is now being- made for 
• • Force.and it is open until July 
T5th. With a one-ease order two pack­
ages are given free, with a two-ease five 
packages, with a live-ease IS packages, 
will: a ten-ease 311 packages. Rolled 
eats and eornmeal are steady. Me
(jtletV :
Rolled Oats, 80-lb. sacks, 1 cr cwt............................

40-lb. " “ ..........................
20-lb. - " ..........................
8-lb. “ “ ....................

Cornmeal, in sacks, per cwt, ....................................
“ in i sacks. “ .......... . .. ..............

2 10 
2 15 
2 20 
2 50 
1 65 
1 70

Buckwheat Flour—Price is +1.70 per 
half sack.

Maple Products — New maple syrup 
from Sutton. Quebec, in o-gallon tins, is 
selling- al +5. Sugar in quarter and 
half-pound cakes is selling at +3 per 
25-ll>. box.

Honey—Prices" are as follows :
Clover honey 1-lb glass, 2 doz. in case, per doz............ 2 00

“ “ 5-lb tins, 1 doz. in ease, per tin................... 0 50
“ “ 10-lb tins, 8 in case, per tin......................... 1 00

60-lb tins, per lb...............................................  0 07
Fancy comb honey, 2 doz. to the case, per doz.......... 2 50

“ “ “ “ per case, — 4 75

Eggs—Jobbers are paying 13 lu 13 1-2 
cents for egus delivered in Winnipeg, 
and proportionately lower juices al 
country j mints.

ACQUIRING LARGER PREMISES.
The New i oi k branch of the “Salada 

Tea Co. has extended so rapidly under 
the management of James A. Met Inane 
that they have had to aequ re new and 
larger jnutilises, they now having over 
four thousand retail grocer customers 
handling *• Salada ” in greater New 
Vmk. l ui il of late they have been at 
the corner of Hudson and Duane streets, 
and have now moved to 1!)8 West Broad­
way, where they have line warehouse ami 
office accommodation, and will he glad 
to receive any of their Canadian friends 
visiting New York.

NEW CUSTOMS BROKER.
Mr. Thos. J. Gillelan, who is well 

known to the trade of Montreal, having 
for fifteen years been connected with 
John Caldwell <K Co., wholesale fruit 
dealers anil importers, McGill street, 
has opened an office at 2(19 Commission­
er street, room 10, Montreal, in the 
customs brokerage and forwarding line. 
Mr. Gillelan’s experience warrants good 
and prompt service to importers.
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Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

The GRAY, YOUNG & SPARLING CO., Limited
Salt

Manufacturers
Granted the highest XVINQHAM
awards in competition

n,h„r makes. Established 1871

Do You 
Know?

. I j,, I y that with every
100-bar case of

CHASER SOAP

A CHASER
I), j ___ SOAP
kj Dues the Work

You receive a coupon 
worth 25 cents.

The Duncan Company
of Montreal

P.0. Box 292. 1974 Notre Dame St.

To Manufacturers’ Agents
Thb Canadian Grocbk has en­

quiries from time to time from manu­
facturers and others wanting repre­
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari­
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Managbb, 
CANADIAN GROCER,

Montreal and Toronto.

BUY

Star Brand
COTTON
CLOTHES
LINES
-AND -

COTTON
TWINE

Cotton Lines are as cheap as Sisal ol Manila 
and much better.

for sale by all Wholesale Dealers
See that yen get them.TORONTO MONTREAL
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GET____ _

“JAMES’ DOME”
and you get the best

BLACK LEAD
Satisfying to you. Satisfies the people.

W. G. A. LAM BE & CO., Canadian Agents.

/" ™l ........... -Ml—— ^

SEASONABLE AT ALL TIMES

qrimm’s pure haple syrup
Such a pure and delicious article as this syrup will be appreciated by every customer. If you 
want really pure Maple Syrup you will always get it by buying Grimm’s.
Order a sample lot. In 1, 5 and 10 gallon tins.

THE GRIMM MFG. CO., EEBE=E3 Montreal
b— /

“ Walker Bins ”
Every user of Walker Bin Fixtures is a convert 

to the Walker Bin idea of the importance of attract­
iveness and cleanliness in interior display.

Your show window may bring the prospective 
buyer into the store ; the compelling attractiveness 
of Walker Bin Fixtures will assist materially in 
making him a permanent customer.

If you are not daily building up your business, 
there’s a reason why. Look to your store interior.

Neatness and cleanliness in interior display 
are magnets that often attract and hold the 
customer as effectually as good goods and 
low prices.

Perhaps you have an exaggerated idea of the cost 
of Walker Bin Fixtures. They are really moderate- 
priced and, at an outlay that soon comes back in 
increased patronage and sales, you can make your 
old store new and improve the character, quality 
and volume of your business.

May we ^ubmit plans and prices ?
Write tp The Walker Pivoted Bin and Store Fix­

ture Co., 616 Board of Trade Building, Toronto, 
for their illustrated booklet. It will interest you.

“ Walker Bins ”

IS

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

-
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Canadian Strawberries
now coining in freely. 

Being largest receivers in 
Toronto are able to give 
you best selections at right 
prices.

McWlLLlAM

Mc. / E.
EVER1ST

TORONTO, ONT.

Our stock of staple lines 
is complete.

ORANGES, LEMONS, BANANAS, 
WATER MELONS, NEW POTATOES, 

CABBAGE, ETC.

Send in your orders. Be 
sure and get your Holiday 
order in early.

FRUIT AGENCY WANTED IN BRITAIN
Green ami Canned, nut Jains 

House, with 20 years' connection» in N.E. 
of England wants sole selling agency fur that district. 

Unimpeachable business and bank references given. 
Only tirst-class firms represented.

J. IV. LEAKE, - SCARBOROUGH 
30 BARWICK STREET

Tel. Ad. •' Lt-uke, Scarburuugh.*'

The Stratford Wholesale
Grocery Go., Limited

WANT

POTATOES 
DRIED APPLES

BRIGHT, DRY STOCK 
WANTED.

O. E. ROBINSON & CO
INQERSOLL 

Established - - !•••

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make peompt 
remittance.

THE W. A. GIBB CO.
Packers and -Exporters

6-7 Market St., HAMILTON

....................................... ... .......... »»»»»♦♦♦♦♦< ♦ MM »»»»♦«>

GREEN FRUITS
AND VEGETABLES 
+-4»»»»»»»4»»mmmmmmmmmmm

NOVA SCOTIA FRUIT CROPS.
( '<nTt'.<|Mm<lents of The Grocer ivpnil 

mi i lie growing fruit crops ol Nova 
Scot in ;is follows :
F. C. Scars, Wolfville, N.S.:

At present it is too early to say 
definitely about fruit prospects, but 1 
think the chances are good. On .June ti 
there was a heavy frost through the 
Annapolis Valley, which damaged straw 
berries, cranberries and other low fruits 
then in blossom considerably, and early 
apples, like gravensteins, were also 
somewhat injured. There has also been 
a good deal of cloudy, rainy wcathei, 
which may have interfered with fertili­
zation. Peaches are little grown in 
Nova Scotia, but wliat trees there are 
seem to have come through the Winter 
in much better shape than last year and 
arc well filled with bloom. Pears are 
blossoming very full and plums and ap­
ples very well. In ten days time it 
will he possible to give a fairly accurate 
estimate, hut as the season is very late 
this year we are not yet sure of results.

Chas. R. B. Brycn, Durham, N.S.:
Apple trees are, at writing, in full 

blossom; plum trees are going oil, 
strawberries are also in blossom. All 
have blossomed well. In this county 
( Piet ou) we had a heavy frost at the 
same time the Cornwallis and Annapolis 
Valleys had it, of which, no doubt, you 
will have reports; hut we are about ten 
days behind them as regards opening ol 
blossoms, so, consequently, will not 
suffer as they will from this effect. Wea­
ther has been backward and cold, and 
we had heavy cold rains when plum trees 
were in blossom. No peaches are raised 
here.

j. w. Bigelow, Wolt'viilc, N.S.t
The frost of June U is reported to 

have injured early apples in some dis­
tricts and the wet, cold weathei has 
been unfavorable for fertilization. With 
abundant and continued blossoming, 
hovFever, an average crop may be ex­
pected if weather conditions continue 
favorable. There has been an abundant, 
setting of pears and plums, both of 
which will likely be a large crop. Frost 
has injured strawberries in some dis­
tricts, but enough for local demand is 
likely to be harvested. Many young 
orchards were badly injured by mice dur­
ing the Winter and the loss from this 
source is considerable. About July 1 a 
more correct estimate of the Nova 
Scotia fruit crop may he made.

Ra ph r. Eaton, Kenti/il.e, N.S.:
All fruit trees came through I lie Win­

ter in splendid shape and have blossom­
ed well. Peaches, pears, cherries, plums 
and apples are very promising. A sharp 
frost on June ti turned brown some ol 
the white petals of the gravensteins in 
the middle of the valley farthest . front 
influence of the salt water, but it is 
not known that even they are spoiled 
for a good crop.

60

FRUIT NEWS.
The present outlook points to a boni 

2,500 carloads <>f pearlies in the Slate of 
Georgia Ibis season, as compared with 
ahold that quantity a year ago.

The annual meeting of the Burlington 
Canning Co. was held on June 12. when 
llie old board of directors was re-elected 
for I lie ensuing year. The company 
will pay a dividend of four per ecul. of 
I lie capital stuck.

According to latest reports from Kent 
County, Eng., there is great anxiety re­
garding the outcome of the strawberry, 
raspberry and other small fruit crops 
Apples, pears, plums, peas, beans, and 
potatoes have also been seriously in­
jured by frosts.

It is gratifying to note that good 
results have already been produced by 
the inspection and grading of Canadian 
fruit under the Fruit Marks Act. W. 
A. Crouch, secretary of the Liverpool 
Wholesale Fruit Association, comments 
as follows : “The act has been very 
useful, and when its provisions are 
strictly carried out an even higher stand­
ard of excellence will he secured. Dur­
ing the last few years we notice that 
Canadian apples have been of better 
quality, this being due to the action of 
the Government in doing everything 
possible to foster fruit growing in the 
Dominion.’’

ONTARIO MARKETS.
Green Fruits.

Toronto, June 22, 1905.
Ti> ||p; warm weather has induced an 

increased consumptive demand for
1 green fruit of all descriptions. 

Domestic strawberries are beginning to 
come to the market more freely and by 
the middle of next week, barring un­
favorable weather conditions, it is ex­
pected that the domestic strawberry sea­
son will be in full swing. The cool, 
damp weather has spoiled the chances 
for a satisfactory crop of early straw­
berries. The later strawberries, how­
ever, promise to he an excellent crop, 
and prices are almost sure to be lower 
by next week. The trade is recommend­
ed to waste no time in placing orders 
for July 1 trade; the tendency, as a 
rule, is "to put off preparations until the 
very last moment and then raise a howl 
because rush orders are not filled satis 
factorily. Lemons and oranges are both 
up in price from last week and an active 
demand is noted. The first car of Cali 
1'ornia Tragedy plums for the,season ai 
lived on the market this week and casih 
realized from $1.40 to $1.60 at auction 
on account of the superior qualities of 
the fruit. California peaches and apri­
cots have fluctuated considerably during 
the week, hut at the close are practical­
ly at last week’s level.

Domestic cherries are arriving from 
the Niagara district, and are quoted at 
from $1 to $1.40 per basket. Goose­
berries are quoted for the first time this

I
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season at 13 to 14c. per box. Canta­
loupes are down $1 and watermelons 
10c. Our quotations are as follows:
Havana pint s per case...................................
Florida pines, per casa...................................
California navel oranges, per box..............
Oranges, Mediterranean sweets, per box

“ late Valencias................................
Sorrento oranges, per case...................
New messina lemons,300 s. per box..........

“ “ 360 8, jier box..........
Bananas, large bunches, crated.................
Bananas, 8’s, per bunch, crated...................
Bananas, 7-hand bunches, off track.........
Red bananas, per bunch...............................
Apples, Winter varieties................................
Domestic strawberries, per quart............
California apricots, '* ........................

“ peaches* " ........................
“ plums, “ ........................

Cantaloupes, per crate....................................
Watermelons, each ......................................

yC'Ooscberries, per box ....................................
Cherries, per ha ket.........................................

2 5u
2 5 ' 
4 00
3 50
4 50 
3 50 
3 50 
3 5 i
1 50 
1 10 
0 75
2 25 
2 50 
0 09 
1 35 
1 25
1 30
2 00 
0 35 
0 12 
1 00

3 00
3 25
4 50
4 10
5 00 
4 00 
4 50
4 50 
2 00 
1 25 
0 90 
3 50
5 (0 
0 13 
1 50
1 50 
1 60
2 50 
0 40 
0 13 
1 40

Vegetables.
Nearly all the 1301 stock of roots and 

vegetables is now out of the market, 
parsnips and turnips having been dropped 
during the week as well as asparagus, 
North Carolina cabbage and Illinois 
mushrooms. Radishes are easier in price 
as well as potatoes of all descriptions. 
Bermuda and Egyptian onions are each 
down 35c., and Florida tomatoes are oil 
1 lie market. An active demand for all 
varieties of fresh vegetables is noted. 
Our quotations are as follows:
Outdoor lettuce, per do/, bunches .......................... U 20 0 25
New radishes, per do/, bunches ..............................  0 2d U 25
Dry Mini, per doz bunches .................................................... 0 20
Parsley, '* “   0 20
Sage, pt r doz.................................................................................... 0 20
Savoury, per doz............................................................................ 0 15
Carrots, per bag.............................................................................. 1 00
Bermuda onions, per crate...................................................... 1 CO
Egyptian onions, per sack .......................................... 2 25 2 50
(ireen house water cress, per doz........................................... 0 25
Potatoes, carlots on track Toronto, per bag.......... 0 55 0 65
Potatoes, per bag........................................................................ 0 75

“ car lots, Eastern and Michigan.......................... 0 66
Cabbage, per doz.............................................................. 0 50 1 00
Outdoor rhubarb, per doz. bunches...............................  0 20

" onions.................. -......................................................... 0 15
Mississippi and Texas tomatoes, per ease..............1 25 1 50
New beets, per doz. bunches................................................ 0 40
Spinach,, domestic, per bush................................................ 0 25
Baltimore potatoes, per bbl....................................... 2 75 3 00
Texas po atoes, per bush........................................................ 1 00
New carrots, per doz. bunches ............................................ 0 75
Waxed beans,per bush, box.................................................... 2 75
Baltimore cabbage, per bbl. crate............................ 2 00 2 25
(ireen peas, per hamper............................................................ 1 50
Cauliflowers, per case—............................................. 2 tld 2 25

“ domestic, per doz.................................. U 75 125

QUEBEC MARKETS. 
Green Fruits.

According to opinion of leading dealers 
the fruit trade is not very active, al­
though some lines enjoy a good demand 
at only fair prices. However, last week 
saw a rush in lemons owing to hot 
weather. Dealers report small arrivals 
of Canadian strawberries from the west 
and it is thought that by the end of the 
week there will be larger quantities on 
the market. Oranges are not moving 
very fast. Bananas. are selling well at 
easier prices; in fact, stocks are in a 
better condition. Stocks of pineapples 
show a decrease over last weeks, but de­
mand for them has dropped a little. 
Pineapples newly arriving arc unsound 
and selling at low ligures. At au auc­
tion sale on Monday some seven cars of 
fruit were sold at fair prices; namely: 
One car of pineapples, three cars of 
oranges, two cars of tomatoes and one 
or two cars of California grape fruit. 
Dealers expect a little more activity 
when more local and Canadian fruits are 
on the market. We quote:
1‘lums, crate___ .. .......................................... .......... 2 00
Peach us, box.................................................................................
Apricots, crate.................................................................... 1 30
Apples, bbl.......................................................................... 5 GO
Dates, per lb.................................................................................
California cherries, box ........................................................
Bananas .................   1 39
Cocoanuts, per bag of 100................................................ 3 (j0

f‘ 30 to case..............................................................
Jamaica grape fruit, per box...................................... 5 00
Florida grape fruit, per box....................................................
California navel oranges, per box.............................. 3 75

2 50 
1 75
1 50 
6 50 
0 041
2 75 
2 00
3 25
3 00 
2 50 
5 50 
5 00
4 00

PINEAPPLES N0W is best time tobuy-
___________________________ Best Fruit, all sizes in stock.
OUR FIRST CAR LATE VALENCIA ORANGES. Due Saturday, the celebrated 

“ GOLDEN ORANGE ” brand. Packed exclusively for us in Canada.
HUGH WALKER A SON, - GUELPH ONT.

YOU CAN GET
CANADIAN STRAWBERRIES to a good advantage now by purchasing from 
us. Berries are coming in freely and our prices are worth looking into.

The F. T. JAMES CO., Limited, 76 Toronto6 st

NEW POTATOES
within everybody’s reach. In barrels, $2.75 per bbl. In sacks of 80 lbs. to 
100 lbs. at $1.00 per bushel.

ORDER NOW
THE DAWSON COMMISSION CO., LIMITED,

Corner Market and Colborne Streets, - TORONTO

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters: TORONTO
SUCCESSORS to

Husband Bros. Co., Toronto ; S. M. Culp, Beamsville ;
C. P. Carpenter & Sony Winona ; Griffith & Woolverton,

Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK

CANADIAN STRAWBERRIES
Best Berries. Cheapest Price. See us about Strawberries.
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If you want to get

STRAWBERRIES
and get them quickly, write or wire your order to me. I can 
have berries at your store, fresh and sound, the morning 
following the day I receive your order, if it reaches me 
before noon. And this means the choicest fruit, too. In the 
line of Strawberry Preserves I am able to offer you 
the E. D. S. Brands, made in Canada, better than most 
imported goods. Have I had your order ?

E. D. Smith’s Fruit Farms, Winona, Ont.

FRESH STRAWBERRIES
“Crown” Brand

i trou 'I, Kerri. . ,.a.-k them ruefully, rhip them direct ami quickly, ami can give you Letter satisfaction 
than you will .. . in tie city Iresher fruit, lower J.riees. Write or wire for quotations

E. L. JEMMETT
GROWER, PACKER, SHIPPER, “CROWN" BRAND FRUITS

BEAMSVILLE, ONT.

YOUR CUSTOMER
May not.know 
that

COX’S 
GELATINE
has been on 
the market for 
sixty years.

If you tell 
Iter this, ami 
ad-1 that

STRENGTH and PURITY
have always Keen its leading qualities, she will 
applaud your recommendation of a good article.

T.- . D 8.’ AKZliaC CCI A TIM.

Canadian Aleuts:

C. E. Colson & Son, Montreal 
I). Masson k Co.,
A P. Tippet k Co.,

J. & G. COX,
Ltd.

Gorgie Mills, 
EDINBURGH-

WE IMPORT
Canned Goods, Apples, Grain, Maple 
Syrup and all Canadian products.

WE EXPORT
English and Continental Groceries, Sweet­
meats, Oils, Colours, Chemicals, etc.

Let us hear from you.

T. B. BOWYEB & CO.
81a Fencburch Street, London, Eng.

RIDGE HALL FRUIT FARM
Hof-House Cucumbers SI.20 per basket

New Cabbage SI.75 per crate
E. E. ADAMS

LEAMINGTON, - - ONT.

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Go. Ltd,
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

GHOGOLATES
No Chemicals are used in their 

manufacture.
Their Breakfast Cocoa is ab- 

1 rad e-mark. solutely pure, delicious, nutritious,
and costs less than one cent a cup.

Their Premium No. 1 Chocolate, put up in Blue 
Wrappers and Yellow Labels, is the beat plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark is on every 
package.

Walter Baker & Co. Ltd.
Established 1780.

Dorchester, Mass.
Branch House, 86 8t. Peter 8t., Montreal

New Messina lemons 30U s......................... ........... 3 00 3 25
“ " “ 360's......................... T.................. 2 0o

Apples Winter varieties............................................. 4 00 7 0Ô
Sweet potatoes, per bbl..................................................... 6 00
Tomatoes, Floridas, crate ............................................... 2 75
Strawberries................................................................. 0 12 0 14
Canteloupes, per crate ..................................................... 6 00

Vegetables.
There is generally a very good demand 

for vegetables anil 1 rade is fair. Stocks 
are plentiful; in fact, more than ample 
to meet requirements. Cucumbers, 
beans, and cabbage enjoy a gootl demand 
and sell well at quotations. New pota­
toes are also going fast at $2.75 per bbl. 
Dealers are expecting some new cabbage 
and Montreal cucumbers in about ten 
days. Canadian asparagus is still A 
lit tie scarce. Canadian ratfishes are 
selling at nominal prices; however, they 
average about five cents a doz. bunches, 
witli small demand. We quote:
Florida tomatoes, urate ..........................................

“ celery “ .............................................

Charleston cucumbers, basket...............................
Bermuda onions, per box...............^.......................
N ew cabbage, per crate.............................................
Green and wax beans................................................
Canadian Asparagus, doz. bunches.......................
Potatoes, carlofs.........................................................
Less than carlots.......................................................
Bunch lettuce,, per doz. bunches............................
Canadian radishes, per doz. bunches....................
Mint, per doz. bunches..............................................
Parsley, " *' ..............................................
Sage, per doz...............................................................
Savory, per doz......................................... .................
Beets, new, per doz....................................................
Egg plant, per dozen.................................................
Green onions, per doz................................................
Egyptian onions, per bbl..........................................
Yellow onions, in 80-1 b. bags, pei bag................
Green house water cress, per doz...........................
Green cucumbers, per basket..................................
Waxed beans, per bush.............................................
Cauliflowers, home grown, per doz.......................
Green peppers, per basket........................................
Spinach, per bbl........................................................
Cucumbers, per doz....................................................
Texas onions, crat e....................................................
Cranberries, per bbl....................................................

1 75 2 00 
.... 4 00 
.... 0 75 
.... 3 50 
.... 2 25 
.... 1 50 
.... 2 50 
.... 3 50 
.... 0 55 
0 65 0 70 
.... 0 7f> 
.... 0 05 
.... 0 10 
0 35 0 75 
.... 1 00 
.... 1 00 
.... 1 25 
.... 2 00 
.... 0 15 
.... 2 50 
.... 2 50 
.... 0 50 
.... 3 50 
.... 250 
.... 2 50 
.... 0 75 
.... 2 25 
0 50 0 75 
.... 2 00 
.... 10 00

MANITOBA MARKETS.
Green Fruits.

Oranges are advancing in price. Cali­
fornia small fruits are on the market 
now and are quoted below. Prices are:
Med. sweet oranges, 120 s.......................................
Late Valencias..........................................................
Peaches, per case......................................................

Cal. cherries...............................................................
Bananas, fancy Limons, per bunch....................
Pineapples, per doz..................................................
Strawberries, quarts, 2 doz. in ease, per ease. ..

4 25 4 50 
.... 5 CO

.... 2 25 

.... 2 75 
3 00 3 50 
2 50 3 00 
.... 4 00

Vegetables.
We quote:

Parsley__ " ............................................................... 0 40
Mint.........  “   0 45
Native onions, per lb......................................................... 0 04
Carrots, per bush...............................................................  0 40
Beets, “   0 80
Turnips “ ..................... '...... ...................... 0 40
Potatoes “   0 65
Celery, per doz.................................................................... 1 20
Florida tomatoes, C baskets in crate, per crate.......... 4 00
Let tuce, per doz............................................................... 0 50
Radishes “     0 50
Cucumbers “     1 25
Green onions, per doz....................................................... 0 40
Egyptian onions, per lb................................................... 0 03i
New California cabbage, per lb..................................... 0 03f
Australian onions, per lb.................................................. 0 05

APPOINTED AGENTS.
Purnell, Webb & Co., Limited, malt 

vinegar brewers and manufacturers of 
sauces, pickles, etc., Bristol, Eng., have 
appointed as their agent for the Prov­
ince of Quebec and Ottawa City A. .1. 
Hughes, 22Ü Notre Dame street, Mont­
real; for Halifax, N.S., E. St. G. Tuck­
er; and for Hamilton, Brantford and 
London, Hick le & Greening, of Hamil­
ton. Displays of samples may be seen 
at any of the above agencies.

W. 1). Muir, baker and grocer, Van­
couver, has sold bis grocery business to 
J. S. Smith.
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Coffees, Spices, Corks.
We will be pleased to mail samples of anything required in the 
above lines. Our stock is the best selected and assorted in the trade.
Orders promptly attended to.

S. H. EWING & SONS
08-104 KING ST., MONTREAL

Telephone Bell Mein 65.
" Merchants 521.

TORONTO BRANCH. 29 OHUROH STREET
Telephone Mein 3171.

Telephone orders receive prompt attention.

THEY LEAD! THEY LEAD!

NOTHING ON THE MARKET LIKE

Shirriff’s Flavoring Essences
Established in 1880 and ever increasing in 
popularity. Consistent (Juality accounts 
for it. Don’t let your stock run low.

Imperial Extract Co

finest
tlENn

CAPSTAN
BRAND

u PURE

[COFFEE]
T|,t CAPSTAN MFC c0
^^ÏOIONTO. O N TaII®

Capstan Brand
PURE MOCHA AND JAVA 

GROUND

COFFEE
Put up in 1-lb. tins, with 

a very attractive label, and 
is giving perfect satisfaction.

Ask your wholesale grocer 
for it, and be convinced of its 
high-grade quality.

CAPSTAN MNFC. CO., Toronto, Ont.

KLAUS
Improved Swiss 
Hilk Chocolate■i

ABOUT 
HALF 
THE 
MAPLE 
SYRUP 
SOLD

Made with the finest cocoa, pure sugar and milk, 
retaining its entire quantity of cream. This is 
just one of the many points that go to make 
Klaus Swiss Milk Chocolate the most popular
chocolate with the general public to-day.-----More
chocolate is being sold every year.-----Are you
getting YOUR SHARE of the trade ?-----Sell
" KLAUS " and you will increase your business

Give it a Triai.

has the words “Imperial Brand 
Maple Syrup” on the label—all 
the trouble comes of the other 
half.

Which “half” are you selling?

The Kind the 
Public Like

ROSE & LAFLAnnE, flontreal
ROSE at LAFLAMME, Agents, Montreal
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YOU NEVER KNOW

MOTT'SCANADA
No better 

Chocolate
No better

Country

DIAMOND
CHOCOLATE

how Canadian manufacturers ere 
improving their methods unless

TRY their PRODUCTS

MOTT’S
Chocolates

MADE IN CANADA
equal the best imported.

John P. Mott C0L Co.
HALIFAX, N.S.

BELLING AGENTS :
J A TAYLOR R 8 MoINDOE JOS K HUXLEY 

Monthi al. Toronto Winnipeg

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

RAW SUGARS
CONSIGNMENTS FROM

Barbadoes
Trinidad

Jamaica
Antigua

SAMPLES AND PRICES ON APPLICATION.

D. RATTRAY SONS
General Commission Merchants

Quebec Montreal Ottawa

#
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I DEPARTMENT OF ADVERTISING
1 SUGGESTION AND CRITICISM

Edited by

Our Ad.
Expert,

TORONTO.NOTE—Herein are discussed the principles and practice of advertising. Subscribers are invited to send our Expert specimen 
of their newspapei and other advertising, for the purpose of review in this department. Address care of Department of Advertis

H ing, The Canadian Grocer

* HOW ADS. MIGHT BE IMPROVED.
RECEIVED a specimen of advertis­

ing from Forsyth, Jr., Dartmouth, 
Nova Scotia, for oritieism. The 

data in the ad. is good, and the con­
clusion well brought out, but the effect 
would have been better had tlie com­
positor used more taste. The type is 
too large, the heading rather crowded, 
the border is not well joined, and there 
are too many turnover lines to give shape 
to I he ad.

Just to show how good ideas in words 
may be aided or wasted in type T will 
contrast another idea of the same ad. 
with the original, though, of course, in 
a much smaller space. 1 think I will 
be able to convince Mr. Forsyth that

Interesting Facts About Tea
CANADIANS use 3.139 pounds (about 
3 1-7 pounds) of tea per head every year.
THE POPULATION oK D.XItTMol TH IS l.80f»

TH KREKORE Dartmouth consumes annu­
ally 15,086 pounds of tea.
THE. SALES OF—»

Forsyth Jrs.
Famous 30c. Tea

Are now at)*ut 350 pounds a month, which 
would he 4,200 pounds a year, or
More than one quarter of the Tea uied
in Dartmouth......................................
according to the government estimate. 
DON’T YOU THINK there must be some 
GOOD SEASON for thii 1 
LISTEN ! Try a pound and the reason 
will be quite apparent

FORSYTH JR.,
Water St., ... Dartmouth

his words did not have the effect they 
well merited.

PUBLICITY.
HUM I lie amount of retail advertis- 

' ing matter that comes to me for 
review I judge that the average re­

tailer has become wise as to the value 
of publicity. A proper realization of 
this fact is not only indispensable to 
successful business, bill it is half the 
mainstay of merchandising. There never 
was a time in the history of commerce 
when publicity was so centralized on 
printing as it is to-day. The advent of 
the mail-order system as a factor in mer­
cantile affairs is largely accountable.

When business was chiefly local the de­
sired end could he realized in various 
ways. Window displays, etc.., were and, 
of course, are still effective so far as 
they go, hut printing publicity as seen iu 
newspaper advertising, etc., was ushered 
in to reach another section of the con­
suming public, who perhaps would never 
see the window distday, in addition to 
these who require a little stirriiv tip. 
1 Icituc newspaper publicity has, by the 
\ cry priority of its calling, become the 
medium par excellence for the retailer. 
It is to the retailer what the trade news­
paper is to the manufacturer.

I if course, publicity as a dual force is 
stronger than publicity as an individual 
force, no matter how stroiie that in­
dividual force may be. While a mer­
chant should adapt himself to new condi­
tions and advertise in the newspaper he 
should never neglect the concomitant 
force to all retail advertising that 
which 1 have just referred to above 
I lie store. The merchant should keep his 
window, his shelves, his counter on a 
par with his newspaper advertising.
( 'ertain people never buy through news­
paper advertisements. They Imy largely 
on what might tic called “ impulse ” 
when the goods are before them. Ilenc.e 
arises the need of having just as attrac­
tive advertisements in the store as in a 
newspaper. The question arises here. 
What is store advertising? Store ad­
vertising, as I understand it, while inter­
related to newspaper advertising, ante­
dates it by decades. It is similar to 
newspaper advertising in that anything 
to which attention is directed either by 
symbols, words, const motions, etc., is nd- 
\erlisiug. but different to it in that store 
advertising is direct, personal as it were. 
On the other hand, newspaper advertis­
ing is rather impersonal, a .sort of “ by 
proxy.” To illustrate concretely, a mer­
chant places a can of tomatoes at the 
hack of one of the shelves in his store 
where it cannot he seen. It stands to 
reason that this is not advertising. But 
to advertise the can of tomatoes it is 
not necessary that a hoy should la- de­
puted to point his finger at it. The 
merchant may place the can where it 
will he conspicuous, lull arrange it so 
that it looks like so much tin. That 
is advertising, but inconclusive advertis­
ing. The buyer has had his attention 
drawn to the can, but to him it is virtu­
ally nothing. When the merchant ar­
ia nges the can so that a label tells it is 
tomatoes, and some particular brand of 
tomatoes, he produces the same effect 
as when he directs attention to his goods 
in the newspaper—he advertises.

55

Following up this thought, it is ob­
vious that one merchant will employ 
better store advertising than another, 
just as the same merchant will employ 
better newspaper advertising than his 
neighbor. tic will be more methodical, 
more timely, display more taste, more 
originality. ■ ti. Even from the crude 
instance given above it must lie patent 
that store advertising is a powerful 
tailor for success, especially when 
merged systematically with ncwspa|ier 
advertising. On this point of united 
strength many merchants err. Their 
store advertising is apparently planned 
and its importance realized, hut their 
newspaper advertisements are weak­
lings, lotted as it' they were Auxiliaries or

INTERESTING FACTS ABOUT TEA
Canadians use 3 139 iKiunds (about 31 7 
pounds of tea per head • very y. ar. The 
population of Dartmouth is4,80». there 
fore Dartmouth consumes annually 15.
086 pounds of tea. The sales of

FORSYTH JR’S 

Famous 30c. Tea
are now al-out 35U pounds a uninth, 
vvhieh would he 4,200 pounds a year,
or more than one Quarter of 
the Tea used In Dartmouth
tu cording to the government estimate 
Don't you think there must be some 
good reason for Shis; Listen ! Try 
a pound and the reason will he quite 
apparent.

FORSYTH JR.
W aier Street, Dartmouth. Nova Scotia.

subordinates to store advertising, in­
stead of being a power in themselves. 
The public is told to call and see how 
big the assortment is, how tasty it is, 
how low the prices are, etc., hut the very 
essentials in these cases—particulars— 
are lacking. Where manufacturers have 
representatives scouring the country and 
drumming up business, general advert is- 
ng serves the purpose. It opens the 
ground for the canvasser, because buyers 
are asked to wait for “our traveler, 
wlfo will call on you with.” etc. But 
where retailers advertise in a general 
way the results are sure to lie scant, be­
cause the retailer has failed to distin­
guish between methods necessarily 
dissimilar. An advertisement should be
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Cultivate your Biscuit trade by ordering

McLAUCHLAN’S

Cream Soda Biscuits
MsLAUCHLAN & SONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

What is more attractive in your store titan a choice selection 
Confectionery >

Your stock is not complete without a full line of

Gunther’s Famous Chicago Candies
Xpply for prices and exclusive Agency for your Town to

HARRY W. HUNT, represen ta ti ve
49 Wellington East, ..... TORONTO

of

trass»

only

IRRESI&TIBljr
DELICIOUS

E T

A QUICK, STEADY AND PROFITABLE 
ACCOUNT FOR ANY DEALER. 
ADVERTISED EVERYWHERE.

Si-i.i iai. Wiiiu.ksai.i A'.k.n i ' : Howe iVIrlntyre & To.. Montreal. Que.; P. H. Rennoldson, 
Montreal. «/in- ; Tli.jê. Davidson Ai Co.. '/u. I.e-c R D : The F. J Castle Co.. Ottawa, Out.; The 
Dav itlht.n a Hay, l.imiteil. Toronto. Ont : liai four & ('<>., Hamilton, Out.; Edward Atlams A: Co.. 
I.i union, Ont. W S Clawson, St. John, N.R: Ja-^on S. Creed, Halifax, N.S.; The Paulin Cham- 
l.vrs Co’, Winnipeg, Man ; Kelly, Douglas & Co.. Vancouver, li.C. SEND FOR A SAMPLE

LAMONT, CORLISS & CO., Agents, 27 Common St., MONTREAL

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO, ONT.

A Trial Order
will convince you it is BRAND
the best, then you will 
always stock MAPLE

San-Toy SYRUP
IS NOT A COMPOUND

Starch It is not only Pure, but it has 
that delicious flavor of fresh Sap 
Syrup direct from the sugar bush.

Ask your jobber for it or
write to

J. H MAIDEN Sugars Ltd., = Montreal
MONTREAL
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framed to perform the same function in 
I lie newspaper that an advertisement 
performs in the store—each aims in its 
own particular field to make natrons.
If newspaper advertising fails to al- 
trael those people who, before I hey start 
out to pnreliase, look for prices as well 
as aigiiment, narlienlar descriptions as 
well as general references, it will pro­
bably do no more than to net as a re­
minder to a few persons who would in 
a LI probability have en lied a I I lie store 
on their own principle of seeing first and 
buying second.

An appreciation of these distinctive t> 
i lenients of publicity, and their proper 
relationships, has led to I lie prolific use 
of illustrai ions by big advertisers, -es­
pecially when bidding straight to the 
consumer. The object, of course, is to 
vivify I lie advertisements, make them 
more like I he showrooms with I he actual 
goods. II has also occasioned the em­
ployment of men skilled in delineating 
objects, capable of analyzing and stating 
I he merits of an article and of adding 
lo their sliilemenls a wholesomeness of 
lone, a suavity of style and an anpeal ier 
aiguillent I he kind of advertisements 
I hat round up wavering ;.iireliasers and 
help lo relain regular purchasers, just as 
I lie traveler with the goods at his side 
and I he suave appealing manner rounds 
up I lie dealers. When I he big adver­
tisers uo aller the consumers lliey adopt 
methods lo al I raid consumers, not 
dealers. It is well worth remembering 
lliai in retail publicity newspaper ad­
vertising co-operates with the man be­
hind the counter; in “ big ” advertis­
ing il co-operates with the man on I he 
load.

HENRY PHIPPS, PARTNER OF 
ANDREW CARNEGIE.

H AUDI,Y one reader in a million 
knows lliai a Phipps rallier Ilian 
a Carnegie or a Frick laid the 

keel and steered the great Steel Craff 
over its first trial course. Yet the story 
of his career is even more romantic than 
that of his associates, for, unlike many 
of them, lie owes nothing lo specula­
tion.

* ^ *

lie began with nothing—in Philadel­
phia—and by sheer Anglo-American grit, 
foresight, and unwearying application 
built up a fortune nearly a hundred 
storeys high, each storey representing a 
million of money.. Those who know say 
that, excepting the latest phase of it, 
when more than five hundred millions 
were paid for what a year before could 
have been bought, for three hundred mil­
lions, pluck, shorn entirely of luck, was 
I he principal ingredient of his success, 
lie avoided taking chances, and he never 
pocketed a profit that was not earned in 
I lie strictest sense of the word—in which 
quality his great fortune is probably 
unique.

Horn in Philadelphia in 1839, he in­
herited from a hard-working father the 
physical alertness which remains his 
dominant characteristic. From his mo­
ther, wlio, with his fattier, was English 
before she became American, lie acquired 
his mental qualities, including an abid­
ing fondness for books. During his boy­
hood the family moved from Philadel-

5929
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A TRADE WINNER
FOR GROCERS.

THE WALTER M. LOWNEY COMPANY,
No. 447 Commercial Street, BOSTON, MASS.

CANADIAN BRANCH : 530 St. Paul St , Montreal

The full flavor 
the delicious qual­
ity, and the ab­
solute purity of 
Lewney’s Cocoa 
distinguish it from 
all others. It is a 
natural product ; 
no “ treatment ” 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the choic­
est Cocoa Beans. 
A quick seller and 
a profit maker for 
dealers.

The Best Cereal Food to Eat, and 
• the Best Cereal Food to Sell Is

Shredded 
Whole Wheat

It is made in two forms, Shredded Wheat
BISCUIT and TRISCUIT.
TRISCUIT is a CRACKER, not a “ break­
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
for which the common white cracker of com­
merce is used.

Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break­
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Natural Food Co.
Niagara Falls, N.Y.

In Your Anxiety ADVICE

to make money don’t let 
“cheap” talk prevail over 
your better judgment to 
stand by standard goods 

safe sellers.

Southwell's

Jams >nd Marmalades

are reliable and superior to all 
attacks, and the prices will stand 
comparison. Let us hear from you.

Frank Magor & Co.
Canadian Agents

MONTREAL

“BUSY”
Yes, indeed, we are very busy, as this is the 
time of year every grocer wants his goods in 
a rush. We are quite able to keep up with 
the rush this year, as our increased facilities 
warrant us in assuring our friends that we can 
take good care of all the orders that may 
come our way.

Please send your order early and often as 
possible, for which we thank you.

IMPERIAL BISCUIT CO., limited

GUELPH, OINT.

Toronto Branch : 60 Front St. E.
Quebec City and Province: Messrs. BOIVIN & CHENIER
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During the Hot Weather

VAN HOUTEN’S COCOA
Soothes the Tired Nerves

Mr. Grocer, please test this for yourself. Your customers will 
appreciate the suggestion also. <

. , f J. L. Wait & Scott,Dominion Agents j jWa , T Sco , T & Gooiia’ kk, TORONTO
MONTREAL

phia to Allegheny, where the elder 
Phipps embarked with moderate success 
in tlie shoe business. His prospects were 
bright enough to warrant the employ­
ment ol three oi four assistants, one ol 
whom is now a well-known Pittsburg 
millionaire. Vet in time the business 
must have dwindled, for we hear of 
young Phipps in 1S52 earning a dollar 
and a quartet a week as general utility 
buy with a Pittsburg jeweler named 
Hal ton.

Eventually he was employed by a 
small merchant named Egan, whose only 
other distinction was the novelty of 
having been a monk and having eloped 
with a nun, who became his partner in 
business as well as in life. . Their part­
nership not proving specially profitable, 
young Phipps one day borrowed 25 cents 
from his brother and advertised for an 
other job. That was on May 1U, 13511—a 
date which marked a turning point in 
his career. For the advertisement bore 
fruit in an answer from Dilworth tV Bid- 
well, who pulled a slim oar in the iron 
business and incidentally acted as Pitts­
burg agents for the Du Pont Powder Co. 
Beginning with them as an office boy, 
the new employe soon was raised to a 
clerical stool, and afterward to a part 
nei ship with Bid well, when the original 
firm dissolved. That was in 1 kill.

Shortly before the young man was of 
voting age he also became a silent part­
ner and night bookkeeper for KIonian cV 
Co., who had a small forge and foundry, 
or rather smithy, in the suburbs of 
Allegheny City. The KIonian shop was 
about three miles from the Phipps home, 
and the young bookkeeper had a rough 
and muddy road to travel to and from 
his nocturnal job. As time passed the 
business grew and dissensions arose, un­
til the services of Andrew Carnegie.
1 lien m the employ of the Pennsylvania 
Railroad, were sought as arbitrator.

In ]8li2 the firm was known as KIo­
nian A: Phipps, with a capital of $(>(),- 
000, from which microscopic germ grew 
the greatest steel business in the world. 
Meanwhile Andrew and Thomas Carnegie 
had acquired an interest in the Cyclops 
iron Co., which in 1805 was merged 
with the Kloman-Pliipps Foundry under 
the name of the Union Iron Mills, as 
they are known to-day. That Andrew 
Carnegie was disappointed over the tran­
saction was shown in a reproachful let­
ter which he wrote one of the parties, 
complaining that he had embarked in a 
most hazardous enterprise. This so- 
called hazard was one of new fortunes 
indeed, since I be complainant found him­

self fortuitously thrust upon a road 
which was to lead him to a fortune of 

•1250,000,000.

Andrew Carnegie, in return for his 
share of the Cyclops property and a 
fifty-tiiousand-dollar bonus, received a 
10 per cent, interest in the new com­
pany, fifth interests being held respec­
tively by Henry Phipps, Andrew Klo 
loan, and Thomas Carnegie. Thus to an 
accident which gave one partner 10 per 
cent, and to the others each 20 per 
cent, of I ni on Iron .Mills stock is due 
the prominence of Andrew Carnegie and 
the comparative obscurity of the others, 
omitting the extreme modesty of Henry 
Phipps.

* Ü *
As financial director of the I nion iron 

Mills he did not limit himself to office 
routine, but went into the mill and 
watched the men at work, studied the 
machinery, and familiarized himself with 
every detail of manufacture. Then lie 
wandered into other mills, comparing 
methods and results and suggesting im­
provements and economies in his own.

On one of his trips abroad he was 
passing through a mill in Germany and 
noticed that the piles made ready for 
the heating furnace, to lie used for roll­
ing beams, contained more than double 
the amount of scrap iron rails used in 
Pittsburg, lie quietly made a sketch of 
the pile, and on his return gave orders 
to change the piles at the Union Mills 
to correspond with the sketch. As a 
result the cost of his foreign sojourn 
was saved the firm almost daily there­
after.

As part of the inside history of the 
Carnegie Steel Co., another circumstance 
may lie cited in which the ingenuity of 
Henry Phipps is shown. On this occa­
sion lie made a series of observations at 
two or three mills so quietly and un­
obtrusively that no one was aware of 
what was going on, and then did some 
careful figuring. Having cautiously veri­
fied his conclusions, he announced to his 
partners that at a cost of one-third the 
price for which he believed he could sell 
what was known as the Lower Mill, lie 
could enlarge the Upper Mill so as to 
make its output equal to that of both.

His subsequent career is a summariza­
tion of the Pennsylvania steel and iron 
industry, which is a matter of general 
knowledge. Its evolution has been an 
eighth wonder of industrial history. 
From a capitalization of $5,000,000 in 
1880 to $25,000,000 in 1892 and to $100,- 
000,000 in 1899, it has spread like a 
colossus from Bessemer to Balmoral and 
beyond.

Have 
you 
got to 
that point 
where you 
see that 
it pays 
to carry

PERFECTION
CREAM
SODAS

PERFECTION
IbbSISo^

V MOONEV BISCUIT $ CANOT CO

If you 
haven’t 
other grocers 
have, and 
are ahead 
of you in 
profits.
Reduce the lead.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.

? ?
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CLEARED FOR ACTION!
The Strawberry season is at hand and will open with a rush. 
The berries in the Picton district will be large and of fine 
quality. In the very heart of this district the Old Homestead 
Canning Company have secured a very large acreage and with 
their increased capacity will turn out

The Finest Pack of Strawberries
ever put up in Canada.

Those who secured Old Homestead Strawberries last year will 
know what this means.

The Old Homestead people, whether in constructing their build­
ings, installing their plant, putting up their pack, or even in 
the minor matter of labelling their goods, have gone on the prin­
ciple of whatever is worth doing is worth doing well. The 
result is quality.

If you would have the best canned goods on the market, insist 
on getting Old Homestead. If your wholesaler is tied up with 
the combine and will not supply you, write us direct. We will 
see that your wants are supplied.

THE OLD HOMESTEAD CANNING CO.
PICTON, ONT.

It is probably not too much to say that the Old Homestead factory 
is the largest and finest on the continent.

L,

LIMITED
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TRANS OCEANIC TRIP.

Flour and Cereal Foods
You have 

to go 
this far 
to make 
money 

on ordinary 
cereals.

This 
far 

with 
Orange 

Meat

Simple, isn't 
it? Awfully true, 
though. Figure it 
“out” and see what 
you are “out” by 
not selling

ORANGE 
MEAT

THE

Frontenac Cereal Co.
Limited

KINGSTON, - Ontario

THE Natural Food Vo., Niagara 
Falls, N.Y., in arranging an Am­
erican tour for their representa­

tives in Great Britain, are to he singled 
out for special commendation. Fndcr the 
personal direction of Mr. V. K. Inger- 
solj, the general Furopean agent of the 
company, a party of six, including 
Messrs. 1). Import aad G. Coates, both 
of London, Fug. ;K. .1. Day, of Harro­
gate, Yorkshire, VY li. iSoinlon, Brid­
lington, Yorkshire, and F. I.omax, Birm­
ingham, sailed from Liverpool for Bos­
ton on May Li per steamship Ivernia. 
After spending a few days in Boston 
I hey proceeded to Niagara Falls, N.V, 
the objective point of the trip, where 
they were entertained for a week by the 
Natural Food Co. Last week they came 
to Toronto and on June 17 the ‘‘Shred­
ded Wheat" gentlemen sailed from Mont­
real on the Dominion Line s.s. Ottawa.

In conversation with Mr. Lomax, The 
Grocer representative learned that the 
trip was purely for pleasure. “The 
company wanted us to see the Niagara 
Falls plant, anil incidentally we have 
been keeping our eyes open for trade 
suggestions. 1 am much impressed with 
the hustle and hurry 1 see everywhere in 
this country. When 1 landed in Boston,
I was surprised to find the shops open 
for business as early as 7.30 in the 
nuiruing. At home we think we .are do­
ing well to get things under way by 8 
or 8.till o’clock. The Englishman takes 
life altogether more leasurely, hut, un­
less 1 am much mistaken, is in a bettei 
position to hold bis own by so doing.”

CANADA'S WHEAT YIELD.
Reports of the western grain crops 

continue very favorable. Saskatoon re­
ports wheat twenty-four inches high, and 
a number of points farther west say 
twenty inches. The average is much less 
—ranging from seven to ten inches. A 
total wheat crop of 125,000,01)0 hush, is 
the estimate made by the C.F.R. on 
June 15. If these figures are coned, il 
will mean a new epoch in the wheat 
trade of Canada, and for the first time 
the yield will have exceeded the 100,- 
000,000 mark. The general impression 
prevails lliat with a continuance of pres­
ent conditions the yield will be the 
greatest in the history of the Dominion, 
although everything depends on the next 
sixty days.

Latest advices from the l ni ted States 
say fliat in Kansas, Oklahoma, Indian 
Territory and Texas the crop will not 
be up to expectations.

AUSTRALIAN GRAIN CROP.
According In latest Government re­

turns, I lie yield of wheal in New Zealand 
is estimated at 27 bushels per acre, as 
against 34.3 bushels a .vear ago. 11 is 
expected that this return will give a 
surplus fur export of 2,179,000 bushels. 
The final report of the Government 
statistician upon the wheat harvest of

III04 in New South W ales shows l liai 
I <>,403,1180 bushels were gathered. This 
was a return of 9.3 bushels per acre, 

■and with a surplus carried over from the 
previous year, will give about eiglil 
million bushels for export. Il is be­
lieved tlial with better cultivation the ^ 
average yield can he largely increased, 
and as such an increase would make 
farming more nrotitnble, the lime is not 
far distant when New South Wales will 
show a harvest of forty million bushels.

U.S. FLOUR ON THE WANE.
It is significant that during the past 

eight months, the output of 110111' in (lie 
l "oiled States has fallen very far short 
of the mills' capacity, especially at 
Duluth and Minneapolis, these im­
portant centres having made 1 1-2 mil­
lion barrels less than in the correspond­
ing previous period.

American millers are pushing each 
other hard in the matter of price in the 
home markets also, and il will lake them 
a long time to get into line themselves, 
and a longer time to get into touch with 
users on the European side of the 
Atlantic. American wlu-al will come 
almost as a surprise after the next har­
vest, hut unless it comes cheap il will 
come in vain. British and Irish millers 
are now able to do without il entirely, 
and never again will il lie a power in the 
land. Il will come, of euurse, unless 
our cousins mill flic whole harvest, and 
in lliat ease they will have to lake un­
profitable prices. Presumably, if" Eng 
lisli millers have the least sense of I In- 
fitness of things, the next «lumping: 
period should be the last as far as flour 
from the Tinted Stales is concerned.—
The Miller.

RADIUM IN FLOUR.
According to the American Miller, 

Prof. J. J. Thompson, a scientist, has 
found radium in Hour. It is not explain­
ed whether the radium is a component 
of the wheat or whether the learned 
professor accidently dropped a lump of 
the niillion-dollar-an-ounee metal into 
Ids flour sack. If it is the first we may 
expect all the breakfast foods to be 
driven out of existence by the strenuous 
advertising of the flour millers, some- 
tiling like this for instance: “Get our 
radium Hour! Wonderful stuff! Full of 
radio-activity! Prolongs life to a llioii- 
sanil years! The more you eat ol il the 
more radium you get into your ..stem 
and the healthier you get!"

A site lias been secured and a company 
organized with a capital of $100,1100 for 
a large Hour mill to be erected at Ed- f 
monton. The mill is to have a capacity 
of 250 bills, per day and an effort will he 
made to complete it in time to handle a 
portion of this year’s crop.

00



M
W

 m
i'W

-ii
iW

U
W

m
.

June 23, 1905 FLOUR AND CEREAL FOODS The Canadian Grocer

TWO FAVORITES
that will always win trade for you

REINDEER BRAND
Condensed Milk and

JERSEY CREAM
(An Evaporated Milk that Contains No Sugar)

You can back these goods with your business reputation and you take 
no chance of losing. Because of the high quality of these goods and the 
satisfaction given in their use they have proved themselves winners every time.

Always Good Always Ready Always Sell

jersey Cream

W. G. A. LAM BE & CO., Agents.

A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lato Hnron ami Manitoba Milling Co.
IISIITID

GODERICH, > ONTARIO.

Every tin guaranteed

PROFITS IN CHEESE

Mice, Insects, Dirt, Shrinkage, Samplers
The Enemies of the Grocer who sells Cheese.

Automatic Cheese Cabinets
keep the cheese as clean and fresh as when first cut. and preserve it from 
the ravages of mice, dirt ami tasters.

Its operation is simplicity itself. Just lower the door and the cheese 
slides out, automatically, on its revolving base in tosition for cutting, 
retiring into the cabinet as promptly when the door is closed. The cheese 
is always temptingly in view, under glass.

PRICE The Cabinet is a very handsome glass, polished hard- 
g* — — wood display case ; a most attractive fixture.
S / ,5 O Place one on your counter and it will in- 
, w crease your cheese sales and profits and
F.O.B. Factory pay for Itself many times over.

Write for folder illustrating our single and double 
Refrigerator Cheese and Cheese Cutter Cabinets.

The Walker Pivoted Bin and Store Future Co.
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Tobaccos, Cigars, and Smokers* 
Accessories

A DEPARTMENT TOR 
RETAIL MERCHANTS.

PROTECTION OF RETAIL TRADE.

F
RO.'

:::
ROM the 

usutm-r
i\ e tli 

fascina tile

manufacturer to the 
sounds enticingly. 

• middle-man's profit” 
appt‘al to the pocket.

Anti yet. if everybody were to succumb 
without discernment or discrimination 
to i-verv allurement proffered, and every 
lascinatioti presented, be would become a 
bankrupt in pocket and a debauchee in

Although the affairs of the world are 
shaping tliemselxcs tit a logical execution 
of the" naturalist's doctrine of the sur­
vival of the littest, the. elimination of 
tin- middle link would deprive evolution 
of its strongest support. And what is a 
prop to Nature cannot be treated as a 
superfluity in commercial life 

The retailer in the cigar and tobacco 
line is the connecting link between the 
manufacturer and consumer lie is the 
propel medium for bringing the consum­
er into the sphere of the manufacturer's 
activity. By coming in1b contact and 
touching elbows with the consumer, he is 
enabled to familiarize himself personally 
xxitli an individual’s tastes and desires 
and transmit Ids knowledge thereof to 
flic manufacturer for his guidance in the 
manufaft ure of his products. i‘ or the 
inatiufaeturer himself it would be pltysi- 
callx impossible to acquire this know­
ledge which impresses itself on the re­
tailer in every nook and corner of the 
country by his attendance on the pon- 
sumer To gain the favor of the con­
sumer, to gratify his tastes, the manu­
facturer is undoubtedly best served by 
the .intelligent retailer who makes a 
studv of the demands, peculiarities and 
even whims of his customer.

“The manufacturer to the consumer.’’ 
however, goes it blind, blind both ways, 
lie stumbles on the consumer at ran­
dom, and the consumer has to take his 
representation on mere faith. It is a 
mere game of chance on either side, not 
destined to establish either trustworthy 
or enduring relations. It’s merely a 
haphazard way of doing business that 
can at best hut have a temporary or 
isolated success, ' and that only af a 
heavy outlay of expensive advertisements 
in periodicals that catch only a passing 
fancy.

No less disillusioning under the X 
lavs of common sense is the other catch- 
phrase: “Save the middle-man's profit.”
In the first place when iuph an appeal is 
made it means merely the transfer of 
the middle-man’s profit into the pockets 
of the manufacturer and no saving at 
all to the consumer. If a lest was to 
he made by the consumer he would soon 
find out that he could buy the cigar most 
profusely offered in magazine advertise­
ments under the catch-phrase: “Save the 
middle-man’s profit” at exactly the same 
price at a retail store as on a direct 
order from the manufacturer. And in 
the second place the consumer is likely

to he baited under that fascinating ap­
peal with a much inferior cigar.—Ex.

THE SIZE OF CIGARS.
Two smokers stood in one of the cigar 

shops in the vicinity of the stock ex­
change during the rest hour.

“You have all sizes of cigars,” said 
one of the smokers as he surveyed the 
stock. Then these questions and an­
swers follow ed :

“In length,” replied the shopkeeper, 
“the average cigar is from four to live 
inches.”

“lias the size of the cigar anything to 
do with the prive?"

‘‘Sometimes. Not always. The stogie 
is longer than the average length and 
everybody knows what a stogie costs. 
They are seven inches long.

“I have another cigar the same length 
as a .stogie, which sells three for $1. 
The cigar that sells three for a half is 
about 5A inches long, hut it is thicker 
Ilian the cigar of the same length that 
sells for HI cents straight, or 15 cents 
straight.”

“What is llie weight of an average 
cigar?”

“All depends on Hie fohaevo. One ci­
gar lliat sells for III cents weighs about 
one-fourth of an ounce. Another the 
same size, weighs an eighth of an ounce, 
and still another of the same size that 
sells at the same price, weighs half an 
ounce. The brand that sells three for a 
dollar is the same weight."

“1 suppose there are fails in sizes of 
cigars iust as there are fads in fash­
ions.”

“Well, you’re on. .lust at present the 
fail seems to he long cigars of the pana 
tela shape. They are all prices too, 
from 5 vents up.”

“isn’t it a fact that the average sinnk 
vr—1 don’t mean men who run to fancy 
prices and buy by the box—buys the 5 
cent cigar?"

“More 5-cent cigars are now sold Ilian 
formerly," the shopkeeper replied. "The 
5-cent panatela shape, for instance, we 
sold for HI cents straight when we paid 
duly—I am referring to the I’m to Rico 
cigars.

“1 have one customer who used In buy 
them hv flic box at $5. When the duty 
was taken olï I gave him one of the 
brand one day and lold him it was a 
new 5-cent cigar that I had just put on 
the market. lie smoked about half of 
it and said it was enough, and wanted 
his old smoke. Then I fold him if was 
the same, less the duty."

“Then what happened?"
“What usually happens? 5 ou smokers 

think you know more about cigars than 
we who make them. That man wouldn’t 
have it. He insisted on smoking a 14- 
eent straight, and I gave it to him 
Brice is what governed him, just as it 
governs most men when they buy. The 
average man is not much of a bargain 
hunter."

TOBACCO IN SOUTH AFRICA.
Rhodesia lias during the past season 

been making strenuous efforts to come 
into line with the larger tobacco pro-

AM First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.
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Questions and Answers
Q. Do you know that in the Pharaoh 

Cigar (10c.) you have the best Filler in the 
world ?

Q. Do you know that the Pharaoh 
Cigar (10c.) has a better Binder than any 
other cigar ?

Q. Do you know that a flawless leaf is 
imported from Amsterdam for the Wrapper of 
the Pharaoh Cigar (10c.)

A. I had heard that it was a Cuban leaf, 
selected from the choicest of the Manicaragua 
District, Province of Santa Clara.

A. Someone told me it was a Connecticut 
brood-leaf—the most expensive grown.

A. All this trouble ! No wonlÉr the 
Pharaoh sells! And, say, the PEBBLE 
Ciqar (5c.) Is another great favorite.

Note. J. BRUCE PAYNE, LIMITED, GRANBY, QUE. 
are the makers of these famous 5 and 10 cent. Cigars.

IT IS ALL RIGHT
to think on the Tobacco question, but while 
you are thinking some other grocer is selling

L & B.
and doing the thinking after. Buy, first ; 
sell, second ; think, third, is a good policy 
when you can stake on the Tobacco.

T. £» B. is widely advertised. All smokers 
know it and like it. lie is a wise Grocer 
who carries T. £» B.

The Geo. E. Tuckett & Son Co., Ltd.
. om.08



hhhohbhi

I he Canadian Grocer

ilucing countries of the world. Among 
other tobaccos grown we have a nice lot 
of flue-cured leaf, similar to South Caro­
lina leaf. The color, texture and gener­
al appearance of the leaf are very good, 
but when it is said that it is similar 
to South Carolina leaf, of course it is 
understood at the same time that, like 
that leaf, H is lacking in aroma. Hut 
Rhodesia is a very large country, and 
perhaps we may yet secure something 
that will displace the “Old licit'' leaf. 
Samples sent to Great Britain have 
created a sensation, and money is being 
raised for several plantation companies. 
In met. one company, with a-capital of 
>1 :1b,000, have already started, and this 
amount is soon to be raised to $.100,000. 
A tobacco warehouse company is on the 
hoards, and a large factory building will 
soon he erected.

IWW

TOBACCOS AND CIGARS

NEWS OF THE TRADE.
F. G. Strain, tobacconist, Fort Fran­

ces, lias suffered loss by fire.
Campbell <fc Cullen, tobacconists, Vic 

toria, have dissolved partnership, and 
have been succeeded by Munro & West.

June 23, 1905

The Ititcliie-llearne Co., Limited, soap 
manufacturers, Brampton, is to lie 
wound up. (). Wade has been appointed 
liquidator.

CLAY
PIPES

* Those made by

McDOUGALL
art peerless. Insist upon 

having them.

D. McDOLGALL & CO., Glasgow, Scot.

SWEET
CAM8AI

Cigarettes
STANDARD

OFTHB
WORLD

Sold by all Leading Wholesale Houses.

IF YOU FOLLOW IN THE TRACK
of the King Buffalo Cigar, you will lind it nets good 
returns to grocers ; excellent returns to live grocers.

King Buffalo Cigars
Can be bad for $35.00 per M. ; express paid on sample hundred ijxeash accompanies order, also on all time orders of 'A M. or 
over Backed in wax-lined pockets to prevent drying. Smokers, return pockets and thereby secure set of fine art pictures.

Canada Cigar Co., Makers, * London, OnL.

TRADE FALLS
quickly when “probable” tobaccos are substituted for “stable 
mistake to thus substitute.

tobaccos.
Probables” perhaps not advertised; 

conservative as to change. Better hold to the good steady sellers,
public wary ;

Me A!pin’s
and let no make-believe mammoth-selling tobaccos endanger your trade. McAlpin 
Tobaccos are just what they are claimed to be—Reliable.

Tobacco
TORONTO

Consumers’ LimitedMcAlpin
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TEAS
Êf**\f**\ We are booking orders for new season Japan Teas. 

V vs.JVr The market opened low but has since advanced.
Ask for samples of standards will give you benefit of low prices.

Green, to arrive in 2 months, a beautiful Ceylon 
<Jr green, Japan style, at 14 lAc.—a rare snap. Have

only a few chests left unsold.

Canned Goods
Booking orders on all kinds of Vegetables and Fruits at prices 

guaranteed. First booked, first served.

Saimon
A large stock at interesting prices.

Raisins
A splendid lot of Valencias, F.O.S. at 4c. in 10-box lots. Try

one lot.

*

!
*

:
*
**
*

***
**
*
*
*»*
*
*
*
**

S. J. MAJOR, LIMITED j
;

Wholesale Grocers, Wine and Spirit Merchants, $

Ottawa, Ont.
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* WALL PAPER

HINTS FOR THE SALESMAN.
Jill business brisk in the wall 

paper department. salesmen
should examine closely into

lheii knowledge of useful -suggestions for 
i hr benefit of the customer. The follow­
ing ideas should prove useful:

11 is not always realized how greatly 
the atmosphere of a loom may he affect­
ed by the tones oi pattern of its wall- 
hangings. liven the wall paper has its 
shale in making 1 he home what it should 
la—the cheeriest spot imaginable.

V A room facing the north needs an en­
tirely different treatment from that 
which faces south. The former will need 
yellows, warm greens, reds and such 
colors as suggest warmth, while in the 
latter cool tones may he indulged in 
Tan and warm browns are good for the 
cooler rooms, whereas the cool tea 
greens, blues and such shadings are hel­
ler for the western and southerly 
aspects.

It a room has many windows it should 
not have light-colored, bright paper, else 
tin effect will he glaring. And, on the 
other hand, the room that seldom has 
any sun in it should be made as bright 
and cheery as possible by the color of 
walls and furniture.

When there are dark rooms, as is so 
often the ease with city apartments, the 
effect aimed at should he one which will 
appear well by artificial light. An 
artist in town made an exceedingly at­
tractive room of one of these dark 
looms by making it essentially an even­
ing apartment lie used deep cream for 
the walls and ceiling, with red hangings, 
pillows and curtains. (Hoorn was dis­
pelled and cheei jness reigned.

Cartridge paper is generally a wise 
choice unless the darker colors arc 
chosen in the cheaper grades. Il I his is 
done failing in variably results. Pictures 
always look well against a plain back­
ground and there is never a ligure to 
district the Weary eye.

NEW PATTERNS IN WALL PAPER.
Pi ogressiveness is the all -prevailing 

feature that will impress itself on those 
examining the new line of wall papers 
now being prepared by St aim Ions Lim­
ited. Toronto, which will he shown to 
the trade in the course of the next week 
or two. Work on the new samples has 
been in full swing for some time, and 
while a I the time of writing there are 
some finishing touches still to he added, 
there is abundant evidence to he seen in 
the samples completed, that the new line 
will take a very prominent position dur­
ing the coming year. The designs have 
been carefully chosen to give a wide 
variety in style and with a view to 
covering all the many reijiiirements of 
present-day decoration. The color­
ings are novel in treatment and have 
that snappiness so characteristic of the 
‘Staunton” wall papers 
The accompanying illustration of a 

stripe with a festoon frieze cut to a 
scallop shows one of their very effective 
combinations. This border will he verv 
decorative when used with plain stripes, 
ingrain papers and small stencil effects 
in two-tone treatments. Several pat­

terns of a character new to the “Staun­
ton” lines are being shown, and these 
serve to add additional attractiveness 
and will bring to the firm many orders 
for goods that heretofore have been 
thought necessary to import.

INQUIRIES FOR CANADIAN TRADE.
''I'llK following inquiries in regard to 

Canadian trade have been received 
*■ at the Department of Trade and 

Commerce. Ottawa. The names of the 
firms making the inquiries with their 
addresses may he obtained on applica­
tion to the Superintendent of Commet'-

fa A 'I /'

A Stylish Stripe, Shown in Silk and Two-Tone Treat­
ments with Scalloped Festoon Frieze. Simulions 

Limited, Toronto.

eial Agencies, Department of Trade and 
Commerce:

fill. A Scotch company of whisky dis­
tillers seek suitable Canadian agents.

72!!. An importer of dairy and other 
produce lias requested to he placed in 
communication with first-hand sources 
for obtaining regular shipments of frozen 
hogs, weighing, dead and cleaned, 4 to 
1 j ewts.

73U. Inquiry has been made for 511,1)011 
wood buckets, 13 and 1 1 inches in diame­
ter, to hold 28 lbs. lard. j

731. A North of England firm have

made inquiry for yellow scale, 121 to 
12li degrees melting point, for the manu­
facture of candles, which they now im­
port from U.S.A.

732. A large concern manufacturing 
picric acid is seeking to do direct busi­
ness with Canadian importers.

737. A Wolverhampton firm wish to 
get in touch with Canadian manufactur­
ers of broom handles.

7lb. A large Yorkshire firm of wool 
spinners, manufacturing worsted yarns, 
coaling, serge, and hosiery yarns both 
in botany and cross-bred qualities, greys, 
mixtures, solid colors, marls and twists, 
desire direct communication with Cana­
dian woolen manufacturers requiring 
these yarns.

711. A Yorkshire firm manufacturing 
solidified oils and greases desire direct 
communication with Canadian buyers, 
and would appoint an agent or agents 
for the different provinces of Canada.

TRY A MAN OUT.

“II you use care in selecting your 
employes, every one of them is worth a 
careful trial, and should not he dis­
missed without a thorough consideration 
ot the reason for his not coming up to 
your expectations,” says System. “ Per­
haps the failure is not entirely his own 
fault, hut is due to conditions which 
can lie remedied. Another point to re­
member is I hat it takes some men longer 
than others to adapt themselves to new 
work, and very often the most capable 
man will lie the slowest in showing what 
is really in him.

“ Take the ease of the new salesman 
who went out for a Chicago house into 
Texas, a territory where the firm had 
never been able to do any business. 
'I lu ce w eeks w ent by and no orders came 
in from him. The sales manager, con­
vinced that he was a failure, wired him 
three times to come home. Hut lo his 
surprise the young man replied : “Can 
show results in another week.” The 
manager was tempted to repeat his mes­
sages in more t " ’ terms, but some­
thing impelled him to grant another week 
of grace.

“ Within two days the linn received 
from this man an order Tor two car­
loads of goods from the best-rated 
jobber in Texas. Finding it impossible 
to do business with the jobber, he had 
gone out among the retailers, and, by 
hard work, had created suc.li a demand 
that the jobber was forced to buy his 
line. Needless to say, he was retained 
at an increased salary, and to-day he is 
the star man of the firm’s sale force. 
The incident is a good illustration of how 
too hasty judgment by an employer will 
often lose him a good man.”

Ramsay Bros. <Y Co., Limited, manu­
facturers of confectionery, biscuits, etc., 
Vancouver, will shortly engage in the 
manufacture of macaroni, vermicelli, 
spaghetti and noodles.

9356
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THE ---- —

« VAMPIRE ” 
Spiral Flycatcher

LABELS IN ENGLISH OK FRENCH
SEND FOR FREE SAflPLE

SULK MAKERS :

KAY BROS., Ltd., Stockport, England
SOLE AGENTS FOR CANADA :

The LEEMING MILES CO., Limited, Montreal

SPECIAL OFFER

Clears tie loose of flies
THE “ Vampire ” Spiral Fly- 
* catcher consists of a small 

closely-wound Spiral, covered 
with a sticky material, and her­
metically sealed in a short tube. 
By simply pulling out one end 
the Spiral is elongated and 
forms the most effective Fly­
catcher known.

This article is a quick seller 
and carries a large profit. It is 
CLEAN, SIMPLE and EFFEC­
TIVE. As a window show it 
draws crowds. No POISON. 
No LEAKAGE.

To Every Grocer in Canada.

SPECIAL OFFER!

2 Boxes Davis’ Fly Felts—200 5c. packages retail for $10.00 
I Box Davis’ Fly Felts— 50 10c. packages retail for 5.00 
I Box Davis' Fly Felts— 10 10c packages retail for I 00

$16.00
Price to Retailer, $8.00, net 60 days.

Please Note Profit of 910.00 on $6.00 Purchase of Fly Felts.
Davis" Fly Felts sold in all parts of Canada. Every package guaranteed 

effective. Attractively boxed. Sell themselves when displayed.

Order through your wholesale supplier. If they do not handle semi order direct.

POWELL & DAVIS CO., - - CHATHAM, ONT.

WALL PAPER
We re just bubbling over with enthusiasm 

for our 1906 line of wall papers.

Sampling is completed and our travellers will be 
on the way by the end of the month.

The man to see is the “ Staunton ’ man. The line to order is the “ Staunton 
line. Wait till we get to you—you’ll be enthusiastic too.

STAUNTONS Limited
MANUFACTURERS

TORONTO
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* FREIGHTS AND CHARTERS

BVSJNKSS is better. Slii|*)>ei-s are 
more numerous. and the shipping 
companies are more optimistic, :.s 

1 lie lio<iking for .July is extremely good. 
“Kates are not going to be lower 
, itlier." so a knowing man said to The 
Grocer. The probabilities are that they 
will be higher for certain staples that 
arc always on the market at this time of 
! In- year. Dairy produce is coming in 
more freely, and the shipments arc 
steadily increasing. It was notable 
that on the Allan Line s.s. Victorian,

wheat and other grain, also abundant 
quantities of flour. The Lake of the 
Woods Co. seem to be doing a fine ex­
port trade.

Just now the trade is alive with re­
ports about the wheat crop in the Great 
Northwest. Reliable authorities state 
that 85,000,000 bushels is nearer the 
mark than the absurd reports which place 
it over 325,000,000.

The total cheese shipments from the 
port of Montreal to date this season show

are busy with freight, and that business 
is booked away ahead. Hay export is 
increasing every day, and the reports of 
the crop while not so rosy as was at first 
reported are first rate.

The record trip of the Allan Line 
K.M.S. Virginian, the new turbine 
steamer, has shortened the distance be­
tween Movillc and Rimouski, and the 
feat is notable to all simmers who value 
time so much in this age of activity. It 
will he a striking thing for Canada if the

BERTH QUOTATIONS—Montreal.

Description.

Lard. Beef Pork, Tallow, Grease and Oleo in tierces, barrels or
half barrels............................................................................................

Bacon and Hams, Boxed Meats, Cases of Meat, and Lard in
boxes and cases....................................................................................

Canned Meats..............................................................................................
Canned Goods (gallon apples, fruit, soups, vegetables, etc.).........
Oil, lubricating and other ; also Wax ; in barrels..............................
Oil-cake, Cottonseed Cake, Flour, Oatmeal, Cornmeal, Split-peas

Starch, and Grape Sugar, in bags ..................................................
Rolled Oats, Dog Flour, Flour Middlings, in bags ..........................
Rolled Oats and other Cereals, papered, in cases..............................
Glucose and Syrup, in barrels.................................................................
Cheese, in boxes ; also Condensed Milk............ .................................
Butter, in cases and kegs ; Cheese in crocks, boxed.........................
Seeds, Timothy and Clover, in bags.......................................................

" Beans and Peas, in bags.................................................................
Apples, Flour and Meal, in barrels.......................................................

and other Green Fruit, in boxes................................................
“ Evaporated, in barrels or boxes.................................................

Prunes and other dried fruit, in boxes....................................
Eggs, in cases or barrels............................................................................

j Liverp
oo

l.

j Londo
n.

j Glasg
ow

.

Br
ist

ol
.

*13Rc 15/ 15/9 15/

*13 Kc 15/ 15/9 15/
*13 Rc 15/ 15/9 15/

5/ 13/1 % i3/i a 115/
10/6 12/6 15/6 15/

6/3 6/6 6/6 •9c
7/9 8/ 9/4 K 10/
5/ 7/6 10/6 115/

12/6 12/6 10/
20/ 25/ 26/3 25/
25/ 30/ 31/6 30/
12/6 15/ 15/ 12/6
10/6 10/6 10/6 10,6
2,6 2/6 3/ 2/6

12/6 15/9 15/9 15/
7/6 10/ 10/6 10/

15/ 20/ 21/ 20,
12/6 15/9 15/9 15/

l

ffl Le
itb

. C
T3

£
< D

ub
lin

15/6

15/6
15/6

115/6

17/6

17/6
17/6
15/

17/6

17/6
17/6
15/

16/6

16/6
16/6

116/6

10/6
16/6

20/

10/ 11/3
12/6 14/3

11/
17/6

22/6
25/
30/

30/
35/

20/
17/620/

17/6
17/6

10/6

10/6
10/6

10/6

7/6
8/0

8/0 
20/ 
25/ 
12/6 
10/6 
2/6 

12,6 
7 6 

15/ 
12/6

12/6

15/
15/

fl2,6
12/6

*9c
10/

tl5/
10/
25/
30/
12/6
10/6
2/6

15/
10/
20/
12/6

15/
15/
15/
12/6

11/3

12/6

12/6
2/0

12,6
20/
15/

These rates are for general information only, and are subject to change at any time without notice ; it is therefore important that all contracts 
must be reported by wire and confirmation obtained before closing with shippers, and unless specifically stated to be prompt shipment, or shipped 
wilhin ten days after date of contract from the west.

Tilt above rates are exchanged on basis of $4.80 to £\ Stg., excepting that when freight is prepaid, the ocean proportion of the through rate must 
be collected on basis of $4.86 to the pound sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 
option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 lbs.
It is also important that shipper's name be given for every engagement made.
* Rates quoted in cents are per 100 lbs. f Per 2240 lbs, No Primage via Montreal.

which carried over the niejnhers of I he 
Manufacturers’ Association, there was 
such a fine cargo of “ Made in Canada ” 
goods. There were, for instance, 30,552 
boxes of cheese, nearly 25,000 bushels of 
wheat, ahold 5.000 pieces of deals, and a 
rare general cargo of meats, furs, furni­
ture, wall paper and tobacco. The Mica 
Boiler Co. shipped by this boat 27 hags 
of mica. Nearly all the boats leaving 
Montrea are laden with heavy cargoes of

an increase of about 30,000 boxes, hut 
1 Imre has been a big decrease in ship­
ments from Portland and New York, 
showing a total falling off of over 8,000 
boxes. Butter has increased from 
Mont rep] and in general by nearly 7,000 
packages.

The Lake steamers are laden to their 
utmost now with grain from the west., 
and general cargoes are also of great in­
terest with all lines. The R. & O. 
Navigation Co. report that their lines

68

St. Lawrence route is made shorter Ilian 
via New York.

WANTS CANADIAN AGENCY.
I he Grocer is in correspondence with 

■■ London, England, firm who are anxious 
lo get hold of a good line of Canadian 
tomato sauce. The firm in question 
have excellent facilities for distributing 
goods of this class. Fuller particulars 
may be had on application lo I lie Toronto 
office of The Grocer.
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WM. BRAID & COMPANY

VANCOUVER, B.C.

TEA « COFFEE 
IMPORTERS

The Big Tea and Coffee
House of the Great West

We are the largest Importers of Teas, 
Coffees and Spices in tile Canadian North- 
West. We deal in them exclusively, therefore 
are in a position to take care of your smallest 
orders or handle your largest ones—Satisfaction 
guaranteed.

Write us for samples and quotations.

>

l

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, The Canadian Grocer, at our nearest office.
June 22, 1905.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

MAGIO BAKING POWDER.

Baking Powder.
Ammonia Powder-
Bee ” brand, 48 5c. pkgs., per case---- $1 75

“ “ 27 10c. pkgs, “ .... 2 00
“ “ 10 25c. pkgs, “  1 75

Cook’s Friend— Per doz.
Size 1, in 2 and 4 doz. boxes................ $2 40

“ 10, in 4 doz. boxes........................... 2 10
" 2, in 6 " ............................ 0 80
" 12, in 6 " ............................ 0 70
" 3, in 4 " ............................ 0 45

Pound tins, 2 doz. in case.....................  3 00
12-oz. tins, " "   2 40
5-lb. " à " “   14 00

W. H. GILLARD À GO.
Diamond—

1-lb. tins, 2 doz. in case........................$2 00
1-lb. tins, 3 “ "   1 25
{-lb. tins, 4 " "   0 75

Cases. Sizes.
6 doz... . 5c. . . 20 40
4 . 4-oz. . .. 0 60
4 . 6 " . .. 0 75
4 . 8 " . .. 0 95
4 . 12 “ . .. 1 40
2 . 12 " . .. 1 45
4 . 16 " . .. 1 65
2 .16 " . .. 1 70
1
1

" •• .. 4 10 
.. 7 30

2 . 6oz. 1 Per case
1 . 12 “ > $4 55
1 . 16 " f

EAGLK BAKING 
POWDER

Per doz.
Oases of 48-5c. tins $0 45 

“ 48- 10c. tins 0 75 
“ 24-25c. tins 2 25 
" 48-250. tins 2 25

JAMES' DOME BLAOK 
LEAD.

Per gross
6a size..............f2 40
2a size.............  2 60

ROYAL BAKING POWDER GO.

Sizes. Per Doz.
Royal—Dime............................................S 1 00

4 lb..................................................... 1 60

IMPERIAL BAKING POWDER.

Oases. Sizes. Per doz. Cleveland’s—Dime
jm.

___  6-oz. .. ............ 1 75 •• lit...
" 12 oz.
•• 1 lb. .

3 doz.............. ............ 3 40
IdozXX XX 211b. .. ............ 10 50

" 3 lb. .
" 5 lb. .

JERSEY OREAM BAKING POWDER.

2 25 
2 90
4 50
5 75 

15 50
5 lb................................................ 25 50

12 oz.
1 lb. ., 
31b.

Blue.
Keen's Oxford, per lb................................ 80 17

In 10-box lots or case ...................... 0 16
Reckitt's Square Blue, 12-lb. box___ 0 17
Reckitt’s Square Blue, 5 box lots----- 0 16
Gillette Mammoth, 1 gross box............ 2 00
Nixey’s “Cervus," in squares, pei lb. 0 16 

,r " in bags, per gross 1 25 
in pepper boxet^

Borax.
" Bee" brand, 5 oz., cases, 60pkgs. 

' " 10 oz., cases, 48 " .
'* " 16 oz., cases, 48 " .

EAGLE BORAX.

. 2 25 

. 3 25
... 4 25

Per do*. 
.80 45

.. 0 90

according to size., 0 10

(Hi5 doz. in case........................................ 80 40
” 4 ” " ....................................... U ÏO

" 3 “ " ... ........................ 1 25
" 2 “ " ................................ 2 25

.1. M. DOVGLAS *
co. —laundry 

Blues.
“ Blusol ” 10-lb.
boxes containing 
50 pkgs., 4 squares
each.........per lb. 16|c
“Sapphire 14-lb. 
boxes, l lb. pkgs. 
per lb............121c

boxes, assorted 1 
& 1-lb. pkgs., per 
lh 10c

Cases of 5-doz. 5a packages .
" 5-doz. 10a "

Cereals.
Wheat 08, 2-lb. pkgs., per pkg............ 0 08

" " 7-lb. ootton bags, per bag. 0 18ft

Chocolates and Cocoas.
THE GO WAN GO., LIMITED.

Cocoa—
Hygienic, 1-lb. tins.............. per doz. 86 75

" 1-lb. tins .................... " 3 50
" 1-lb. tins .................... “ 2 00
" fancy tins...............  " 8 85
“ 5-lb. tins, for soda water

fountains, restaurante, eta, per lb. 0 50 
Perfection, frlb. tins, per doz....... 2 40

uu*........................ ........................ x DO

11

Â

BAKING

Chocolate— 
Queen’s Dessert

per lb.1 lb. tins, 4 doz. in box.
J-lb. tins, 4 doz. in box.......................... 1 25
1-lb. tins. 4 doz in box.......................... 0 75 Mexican Vanilla, fs and i s 

Royal Navy Rock, “ 
Diamond,

8 s
Icings for

OCEAN MILLS.
Ocean Baking Powder, i lb.. 4 doz. BRAND BAK1N< POWDER.

Black Leadlb., 5 doz.
1 lb., 3 doz 

Borax, 1 lb. packages, 4 doz. 
Cornstarch, 40 pks. in a ease 

Freight paid 5 p.c. 30 days.

brand, 48 6 oz tins 
36 10 
24 16

Beaver " brand. 24 16 pks...

. $3 50
Keckitt s, per box.................................. 81 lo
Box contains either 1 gross, 1 oz. size; 

i gross, 2 oz., or \ grass, 4oz.
Chocolate, pink, lemon color, lbs... .81.75 

white and almond, 4-lbe... . 1.00
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PROFITS GUARDED BY SYSTEM
Costly and embarrassing mistakes mean loss of customers and loss of 

trade. You should insure against mistakes. A careful customer gave the 
following reason for preferring to trade with a merchant who uses a 
National Cash Register:

“Mr. Hardy is so anxious to avoid mistakes that he pays a money penalty 
■ to any customer who does not receive a printed receipt from his cash register for 
the amount of each purchase. With each sale he gives this printed check 
on which he announces to pay this penalty.

“ He advertises special bargains on this check. This gives me notice 
of sales I would otherwise overlook.”

A National Cash Register insures your 
profits by enforcing carefulness and accuracy 
among your clerks. This prevents disputes 
and increases trade.

Let our representative call and explain our system to you.
Cut off Here and mail to tis today

Dollars Cfntj

6 .75

NATIONAL CASH REGISTER CO., DAYTON, OHIO
/ hi Please explain to

nhat Iciinl of n rnjistrr i.s hint suited Jor uni business. 
! In.< dins not obiii/nti' me to bin/.

Address

•I

Confectiona - Per doz.
Cream bare, large boxes.......•........... $2.25

“ small " ................... 1.35
Chocolate ginger, lbs.........................3.75

" " 4-lbs........................ 2.25
“ wafers, i-lb. boxes ...............2.25

i-lb. boxes............1.30

FKV'H.
Chocolate— per lb.

Caraccas. i's, 6-lb. boxes.................... $0 42
Vanilla, i s ...................................... 0 42
"Gold Medal," sweet, i's, 6-lb. boxes 0 29 
Pure, unsweetened, i's, 6-lb. boxes 0 42 
Fry's "Diamond," i's, 14-lb. boxes 0 24 
Fry b "Monogram," 4’s, 14-lb boxes 0 24

Cocoa— Per doz.
Concentrated, i's, 1 doz. in box .... 2 40 

" is, " " .... 4 50
" 1-lbs. " " .... 8 25

Homoeopathic, i's, 14-lb. boxes...............
t a, 12-lb. boxes...............

Epps's Cocoa, case of 14 lb., per lb. .. 0 35 
Smaller quantities........................... 0 37t

BENSDORBS COCOA

A. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

à lb tins, 4i doz. to case.......per doz., $ .90
1 " “ 4 " " .... " 2.40
4 " " 2 '* •• .... " 4.75
1 " " 1 " “ .... " 9.00

JOHN P. MOTT A OO.'S.

JR S Mclndoe, Agent, Toronto.

<4 rVy'-i x _—,

Elite, js............. ................................
Prepared cocoa, i k tv i s .................
Mutt's breakfast cocoa, j s................" “ ...........No. 1 chocolate, is...................

Navy " • h* ...............
Vanilla sticks, per gross — 
Diamond chocolate, i's and6’s. 
Confectionery chocolate,:21c. to 0 31 
Sweet chocola'e liquors..20c. to 0 34

Per lb.
$0 30 
0 28 
0 38 
0 35 
0 30 
0 27 
1 00 

26

WALTER BAKER A GO.,LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes $0 35
Aanilla chocolate, 64b. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, i, J, 1 and 5-lb tins 0 40 
Cracked cocoa, i-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 s,

per box ........................................... • 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 «
Vanilla chocolate wafers, 48 to box,

per box...................   * 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY GO.

Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— . Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case,i-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case.J-Ib. tins. .40c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. .42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, i-lb. tins. 32c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 34c.

Premium chocolate—
6-lb bxs., 12 bxs. in case,
12-lb. bxs., 6 bxs. i 
6-lb. bxs., 12 bxs.
12-lb. bxs., 6 bxs.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, §-11*. pkgs. .44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, i-lb. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, |-lb. pkgs. ,32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. n case, i-lb. pkgs. .30c. 
12-lb. bxs., 6 bxs. in case, §-lb pkgs. .30c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, i-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, i-lb. pxgs 23c.

Condensed Milk.
" Anchor " brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. “ 4 65

Borden's Condensed Milk Co.
Eagle ” brand............................. :..........$1 50
Gold Beal ” brand ................................ 1 30
Peerless " brand evaporated cream.. 1 20

TRURO CONDENSED MILK A CANNING 
CO., LIMITED.

"Jersey" brand evaporated cream
per case (4 doz.)................................$4 65

" Reindeer " brand per case (4 doz)__ 5.60

jERSEYUtUM

Coffee.
" Bee " brand, 1 lb. tins, cases, 30 tins 

“ " 2 lb. tins, cases, 15 tine
" Beaver" coffee, 24-1 lb. pkgs.............
“ Sun ” brand, 25 and 50 lb. tins—

Gem, roasted or ground....................
Extra, “ ■' ...................
Fine “ " ...................
Fancy “ " ...................

" Beaver" (ground only compound)....

8 70 
4 80

THE EBY, BLAINCO., IIMITED. 
In bulk—
Club House...........................................
Royal lava. .. .....................................
Royal Java and Mocha......................
Nectar...................................................
Empress.................................................
Duchess................................................
Ambrosia...............................................
Fancy Bourbon,....................................
High Grade package goods—

Gold Medal, 2-lb. tins.......................
Gold Medal, 1-lb. tins........................
Kin Hee, 1-lb. tins...............
Cafe Des Gourmets, ground

lb. glass jars...............
English Breakfast, groum 

lb. tins.............

Per lb 
0 32 
0 31 
0 31 
0 30 
0 28 
0 26 
0 25 
0 20

0 30 
0 31 
0 30

0 30
0 18

JAMES TURNER A oo. Per lb
Mecca.........................................................$0 32
Damascus............................................... 0 28
Cairo....................................................... 0 20
Sirdar..................................................... 0 17
Old Dutch Rio....................................... 0 124

Per lb 
$0 25 

0 26 
0 30 
0 30

mud qjyiy, 1- 
luutiFEonly 1-

B. D. maroeau, Montreal.
"Old Crow ” Java........... ..................
" Condor " Java...................................

“ Mocha................................
16 - year - old Mandheling Java and

hand-picked Mocha.........................
1-lb. fancy tins choice pure coffee, 48

tins per case....................................
Madam Huot’s coffee, 1-lb. tins............

" “ “ 2-lb. tins............
100 lb. delivered in Ontario and Quebec.
Rio No. 1...............................................
Condor I. 40-lb. boxes.........................

" II, 40-lb. boxes.........................
" III, 80-lb. boxes.........................
" IV, 80-lb. boxes.........................

0 50
0 20 
0 31 
0 60
0 15 

45c. 
424c. 
S7|c. 
36c.

8. H. & A. 8. SWING S.

Mocha and Java coffee, in 1-lb tins, 30-
lb cases.............................................

Mocha and Java coffee, in 2-$» tins, 30- 
lb cases.............................................

Cheese.
Imperial—Large size jars__

Medium size jars................
Small size jars.....................
Individual size jars............

Imperial holder —Large size
Medium size ......................
Small size............................

Roquefort—Large size.........
Small sise............................

Per lb

per doz. $8 26 
4 60

ff^x



IN TABLE SYRUPS

“Crown” Brand is Canada’s Standard
PUT UP IN TINS—
2-lb. tins—cases 2 doz. Also in Bris., % Brls.
6 .................... 1 “

10.................... % "
............................ a ••

Kegs and Pails.

Freight )>aid on f> cases and over to all railway 
stations Fast of North Bay.

Purest, Richest in Havor and body and color. Most 
Healthful and Nourishing Table Syrup made.

For sale by all Jobbers.
Ask for “Crown” Brand.

EDWARDSBURG STARCH CO’Y, Limited
II Freni St. Cast,

TORONTO, ONT.

ESTABLISHED 1858
Works:

CARDINAL, ONT.
IS* St. Jsees St.,

MONTREAL, P.Q

Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co., 

Limited, Toronto. C. O. Beauchemin & 
Fils, Montreal.
$1, $2, $3, $5, $10 and $20 books.

Un- Covers and 
num Coupons 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4c. 4&c.
100 to 500 books................... 3Jc. 4c.
100 to 1,000 books................ 3c. 3Jo.

Allison's Coupon Pass Book.
$ 1 00 to 3 00 books......................3 cents each

5 00 books......................................4
10 00

Per doz.
Robinson's patent barley, 5 doz., at. .$ 1 40 

1 doz., at.. 1 45

Jams and Jellies.
SOUTHWELL’S GOODS. Per doz

Frank Magor & Co
Orange marmalade___
Clear jelly marmalade . 
Strawberry W. F. jam .
Raspberry " “ .
Apncot “ “ .
Blackcurrant" " .
Other jams ........
Red currant jelly ...

15 00
20 00
25 00

Cleaner.
Per doz. 

4-oz. cans $ 0.90
6-oz. " 1.35

10-oz. “ 1.
Quart " 3.75
Gallon " 10.00

Vi^CLEANE*
CltANStvt*VTNIN6.

Wholesale Agents 
Davidson * Bay, Limited, Toronto

MyPad«

WILSONS

FLY PAD
a POISON

Food.
Robinson's patent barley 4-lb. tins .... $1 2

tins....

lb. tins.

Agents.
..................$1 50
................ 1 80........  2 00........  2 00
............... 1 75
................ 1 75
... $1 55 1 90 
... ••• 275

T. UPTON à CO.
Pure Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. $1 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 063
7 and 14-lb. wood pails.............per lb. 0 06?
30-lb. wood pails......................... " 0 06|
Pure Fruit Jellies —
12-oz. glass jars, 2 doz. in case.per doz. 1 00
2-lb. tins, 2 doz. in case peril»............. 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 063
30-lb. wood pails.......................... " 0 06J
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case......................................per doz. 1 45
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate.......................................per lb. 0 09

Licorice.
NATIONAL LICORICE GO.

5-lb. boxes, wood or paper—per lb. $0 40 
Fancy boxes (36or 50 sticks) — per box 1 25
"Ringed" 5-lb. boxes............ per lb. 0 40
"Acme” pellets, 5-lb. cans—per can 2 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb. glass jars— 1 75

" " 20 5-lb. cans............. 1 50
" Purity ” licorice 10 sticks............. 1 45

" " 100 sticks............... 0 73
Dulce large cent sticks, 100 in box................

Lye (Concentrated).
GiLLBTT’a pertumsd. Per case.

1 case of 4 doz.............................. .......... $3 60
3 cases " ........................................ 3 50
5 oases or more...................................... 3 40

Mince Meat.
Wethey ’s condensed, per gross net__ $12 00

per case of doz. net................ 3 UO

Mustard.
COLMAN’8 OR KEEN'S.

D.S.F., -lb. tins......................... per dos.$ 1 40
è-lb. tins........................ •* 2 50
1-lb. tins ...................... " 5 00

Durham 4-lb. jar..........................per jar. 0 75
" 1-lb. jar............................ o 25

F. D., i-lb. tins............................per doz. 0 85
" è-lb. tins............................ " 1 45

e. d. margeau, Montreal. 
“Condor," 12.1b. boxes—

I lb. tins........................................per lb. $0 35
-lb. tins........................................ " o 35
-lb. tins........................................ '• - ”

}-*b- J®”..................................per jar

Old Crow," 12-lb. boxes—
i-jb tins..........................................per lb.
i-lb. tins....................................... ••
1-lb. tins................................... "
f*lb. j»rs..................................per jar
1-lb. jars................................... “

0 25 
0 23

0 25

»
]0rANGe]

•-

Pickles
STEPHENS’.

A. P. Tippett A Co', Agents.

per doz. $ 2 30Cement stoppers (pints)

Salt.
Cvrvbos salt, per doz. pkgs. (4 doz. i 

case) .......................................................

Soda.

$1 45

0 324 
1 20 
0 36

OOW BRAND.

VDWIGHT’S

I
Ï1

IAKIN6 S0PA\1

Orange Meat.
Cases. 36 15c.

packages.. .$4.50 
5 cas loto.... 4.40 

(Freight paid.) 
Cases. 20 25c. 

packages... 4.10
5 case lots__ 4.10

(Freight paid.)

Orange Marmalade.
THE EBY, BLAIN OO., LIMITED.

"Anchor" brand 1-lb. glass...................... $1 50
" " quart gem Jars........... 3 40

T. UPTON a (X).
1-lb. glass jars, 2 doz. case... .per doz.# 1 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 06| 
Golden shred marmalade, 2 doz. case,

per doz............................................... 1 75

Case of 5c. pkas. 
box. $3 00.

Case of 1-lb. contain

Msi8*" «•*
Case of 4-b. (con- 

taming 120 pkgs. 
per box, S3 00.

Case of 1-lb. and 4- 
lb. (containing & 
1-lb. and 60 J-lb. 
pkgs),per box,$3 00. 

con aining 96 pegs.), per

MAGIC BRAND

Per case
n£: ...........*|/|wit :: }
No. 5 Magic soda-cases 100—10-oz. pkgs.
1 vase.............................................................. 2 85
5 cases.............................................................. 2 75

BEE BRAND.

" Bee " brand, 8 oz., cases, 120 pkgs.
“ 10 oz., cases, 96 pkgs.

16 oz., cases, 60 pkgs. I 92
Per

75

Soap and Washing Powders.

A P. tippet A oo., Agents. 

Maypole soap, colors..............per grossflO 10
** M Hl&nk •« II tn

Oriole
Gloriola soap
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Many Books Sold at $1.00 are worth ten times their price to those
using them.

“100 Good Ads. for 
a Grocery Store,”

sold by us at $1.00, is worth easily a dollar in suggestiveness, to say 
nothing of 100 ready-made ads. for the busy man.

Sent on approval if desired.

THE CANADIAN GROCER, 10 Front St. E., Toronto

Babbitts “1776 " 
6-oz.pkgs $3.50 per 
box. 5 boxes* 
freight paid and 
half box free.

Babbitt b "Beat 
Boap, 100 bara 
$4 10 per box.

Potash or Lye, bxe
ti*uh doz., #2 per box.

WM. H. DUNN A.GÏNT.

CHASER
SOAP

Does the Work

0HA8KR SOAP.

case.............................................. . . W 40
Special quotations for quart titles.

'Fairbank)
ii,Jl.lt Pt.'S'l WASHING l-ovv dkk.

24 20c. packages ................................... $4
4-lW. “ ................ X,............... 3 90
1005c " ......................;.............  3 90
100 10c. cakes (Glycerine I ar Soap). .. b oJ
100 ICe. cakes (Sanitary Soap) ............  * 50
100 f,c cakes (Fairy Soap) .................... 3 90
100 5c. cakes (Capco Soap) .................. 3 90
100 5c. cakes (Scouring Soap)................ 3 90
100 5c bare (Santa Claus Soap)...........  3 80
100 5c. bars (Clairette Soap)—........... 3 6o
100 5c. bars (Mascot Soap)...................  345

The above quotations are all on 5-box lots. 
When one box of specialties is purchased 
with each tive boxes of laundrv soap the 
latter is reduced in price 10c. per box.

Freight prepaid.

Btareh.
KDWARD8BUBG BTAROH OO., LIMITED.

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton.$ 0 05 
No. 1 " " 8-lb. " 0 05
Canada laundry............................... 0 04
Silver gloss, 6-Ib. draw-lid boxes. 0 07 
Silver gloss, Mb. tin canisters— Q 07 
Edward’s silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal — 0 06
Benson’s satin. 1-lb. cartons........  0 07
No. 1 white, obis, and kegs........  0 05
Canada White Gloss, 1-lb. pkgs... 0 05} 
Benson’s enamel—per box 1 25 to 3 50

Culinary Starch—
Benson ft Co.’s Prepared Corn.... 0 06i 
Canada Pure Corn......................... 0 05ft

Bice Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10
Edwardsburg No. 1 white or blue, __

4-lb. lumps....................................... <TSB*

“ laundry, 64-12 oz. pkg. per case $s\d 

“ " 32-12 “ per } “ 2 50
" corn starch 40-16 oz. pkg, “ “ 3 U0

" Sun ” borated starch, 40-16 oz. pk.
per case....... ...............................  3 00

" borated starch, 50 box. 1001b. keg 0 065 
“ laundry “ 50 " “ " “ 0 05!

“tie»" “ - 100 ft 200 lb. kegs 0 05}

Bee ’’ brand starch-

BRANTFORD STARCH WORKS, LIMITED 

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. $0 04} 
Aome Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05}
Finest Quality White Laundry—

3-lb. Canisters, cases of 481b---- 0 05}
Barrels, 200 lb..............................  0 05
Kegs. 100 lb.................................. 0 05

Lily White Gloss—
1-lb. fancy cartons, cases SO lb. 0 07}
6-lb. toy trunks, 8 in case.......... 0 07}
6-lb. enameled tin canisters, 8

in case......................................... 0 07}
Kegs, ex. crystals, xOO lb............. 0 06}

Brantford Gloss—
1-lb. fancy boxes, cases 361b.......$0 07}

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case---- 3 50

Culinary Starches—
Challenge Prepared Cora­

l-lb. packages, boxes 40 lb.......... 0 06}
No. 1 Brantford Prepared Cora­

l-lb. packages, boxes 40 lb.......... 0 06|
Crystal Maise Cora Starch—

1-lb. packages, boxes 40 lb.......... 0 06}
SAN TOY STARCH.

10c. pkges, cases 5 doz., per case— 4 75

ST. LAWRENCE STARCH CO., LIMITED. 
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb 1 0 065 
Durham corn starch, 401b............. , 0 05}

Laundry Starches— \

No. 1 White, 4-lb. cartons, 48 lb.. 0 055
" 3-lb. cartons, 36lb.. 0 05|
" 200-lb. bbL............ 0 05
“ 100-lb. kegs........... 0 05

Canada Laundry, 40 to 46 lb........ 0 041
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07}

z 1-lb. fancy, SO lb........... 0 07}
" large lumps,100-lb kegs 0 06}

Patent starch, 1-lb. fancy, 28 lb.. 0 07} 
Akron Gloss, 1-lb. packages, 40-lb. 0 06}

OCEAN MILLS.

list

W. H. DUNN, AGENT.

Enameline No.O 38 
4,bxs.,ea. Sdz. 

Enameline No.O 65 
6, bxs.,ea.3 dz. 

Enameline 
liquid, bxs.ea.O 80
3 doz..............

Blaekene, 6-lb.Q 10 
cans, per lb.. 

Enameline stove dressing, per doz....... 0 70

Syrup.
" CROWN " BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case.............$2 40
Plain tins, with label—

21b. tins, 2 doz. in case................  1 90
5 “ 1 " "   2 35

10 " 1 " “   2 25
20 " I " "   2 10
(10 and 20 lb. tins have wire handles.)

small’s brand—Standard.
5 gal. tins, per can.................................  4 40
1 “ “ per case.................................  4 90
i..................... ................................. 5 45
}.................... .................................. 5 70

LUDELLA CEYLON, l’S 
AND }’g PEGS.

Blue Label, I s........................... |0 18} $0 26
Blue Label, }’s............................. 0 19 0 26
Orange Label, l's and }’s — 0 21 0 30
Brown Label, l's and } s....... 0 28 0 40
Brown Label. }’a ...................... 0 30 0 40
Green Label, l's and }’s........... 0 35 0 60
Bed Label, } s............................. 0 40 0 60

"CROWN " BRAND

Wholesale. Bétail
Bed Laoel, 1-lb. and *•.............$0 S5|0 50
Blue Label, 1-lb. and }e................ 0 28 0 40
Green Label, 1-lb........................ 0 19 0 25
Green Label, }s........................... 0 20 0 26
Japan. Is...................................... 0 19 0 95

e. d. marceau, Montreal.
Japan Teas—

" Condor " I 40-lb. boxes.............$0 42}
•' II 40-lb. boxes............ 0,37$
" III 80-lb. boxes.........  0 32}

HMD AAA Japan, 40 lb " at............. 0 30"
" AA ,r 40 “___ ___  6 27}

Blue Jay, basket fired Japan, 70 lbs., 0 26}
40

Tea*.

ft;

Chinese starch, 
per case of 4 
doz., 84, less 6 
per cent.

Green Label,______
Blue Label, l's, }'e. 
Bed Label, l's aid } 
Gold Label, l’s.........

. J0L0NÂ1
[PlJRE b!/cLk°NTEA I

■'] SALADA OBYLON.

Wr Wholesale. Retail

................. SO 20 80 25
................. 0 21 0 26
l>i.......... 0 23 0 30

0 40
1.............. 0 36 0 50
.................. 044 0 60

Ceylon Tea, in 
1 and }-lb. lead 
packages, black 
or mixed.

Stove Polish.

Black Label, l-lb., retaii at26c............. |0 19
" " }-lb., " " ............. 0 20

Blue Label, retail at 30c........................ 0 22
Green Label. " 40c...................... 0 28
Bed Label. " 60a.....................  0 36
Orange Label, " 60c...................... 0 42
Gold Label, 11 80a..................... 0 56afc!iuiai»,5rr

Vox 4vi»ùxj\Û\v) anù \ox
txxfcootvess Xros v,eVa -
iaX\w vs \xm\t uwtvaWeA

Per gross.
Bising Bun, 6-ox. cakes, }-groes boxes $8 60 
Bising Sun, S-oz. cakes, gross boxes 4 50
Sun Paste, 10c. size, 5-gross boxes__ 10 00
Sun Paste, 5a size, {-gross boxes.... 6 00

Os»M, Moil 60 Mb................................  to «
" “ 60 4-lb.... 1 m•• 3oEib.:::j.................... .....
'• " UOJ-lb................................  0 36

71.

'Condor”IV 80-lb. ."...........0 30"
V 80-lb. " ............... 0 25
XXXX80-lb.boxes.... 0 22} 

" XXXX 30-lb. " .... 0 23}
XXX 80-lb. " .... 0 20

" XXX 80-lb. " ... 0 21
XX 80-lb. .... 0 18}

" XX30-lb. " .... 0 19
" LX 60-lb. per case, lead

packets (25 l’s and 70 }’s)G 26 
" Condor " Ceylon black tea in lead packets 

Green Label, }s, }s and Is.
60-lb. cases................retail 0 25 at 0 20
Grey Label, }s, }s and Is.
60-lb. cases..............retail 0 30 at 0 23

Sellow Label, }s and Is,
-lb. cases ..............retail 0 35 at 0 26

Blue Label, }s, }s and Is.
60-lb. cases ..............retail 0 40 at 0 30
Bed Label, }s, }s and Is.
60-lb. cases ..............retail 0 50 at 0 34
White Label, }s, }s and Is.
60-lb. cases..............retail at 0 40

Black Teas " Old Crow " blend—
Bronzed tins of 10, 26,60 and 80-lb.
No. 1................................... per lb. 0 36
No. 2................................... " 0 30
No. 3................................... " 0 96
No. 4................................... " 0 20
No. 5................................... " 0 17}

Tobaooo
THE EMPIRE TOBAOOO OO., LIMITED

Smoking- Empire, 4s, 6s and 12s___  $0 46
“ Amber, 8s. and 3s................. 0 61
" Ivy, 7s...................................... 0 50
“ Rosebud, 7s........................... • 51

Chewing- Currency, 12s. and 6}s____ 0 46
“ Old Fox. 12s........................... 0 48
“ Suowshoe, 6}s....................... 0 51
“ Pay Roll. 7}s.......................... 0 56
“ Stag, 10 oz.......................... 0 45
" Bobs, 6s. and 12s.................. 0 45

“ 10 oz. bars, 6}s........... 0 45
" Fair Play, 8b. and 13s____  0 53
“ Club, 6s. and 12s................... 0 46
“ Universal. 13s....................... 0 47
“ Dixie, 7s.................................. 0 56

Vinegars.
E. D. MAB01ÀÜ, Montra»!. Fupl 

EMD, pure distilled, highest quality.. |0 82}
Condor, pure distilled........................... 0 97$
Old Grow.................................................. 0 93}

Special prices to buyers of large quantities

Yeast.
Roval yeast, 3 doz. 5c. pkgs . in case... SI 06
Gillett s cream yeast. 3 doz ........... 1 08
Jersey cream yeast cake, z. 6c___ 1 08
Victoria " doz. 6c.... 1 SS

• des. Me... I 81

<U



CANE SUGAR 
SYRUP

'f *•
We have a very fine lot of Choice Pure Cane 

Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

r*r prices and »am|»le» write te

The Dominion Molasses Go.,
Limited

HALIFAX NOVA SCOTIA.
Afenta

see. mumon * ce., tsmnts
JOHN W. SICKLE * SBEENINS, HAMILTON 
SES. It. SILLESFIE, LSNNN
jeseen cabman, winnibeb

Apples Apples
Apples

Golden Russet Vinegar is made from 
apples—none of your injurious acids ; 
Golden Russet Vinegar is made by 
latest methods—none of your old- 
fashioned ways; Golden Russet Vinegar 
is sold at prices proportionate to the 
strength—none of your cheap, make- 
believe strengths.

THE W. H. WILSON CO., LTD.
TILL80MBÜRC, ONT.

BOOK9 FOR BUMtNtt 
MSN . .

TEA HINTS
For Metmiting 

Ur JOHN H. BLAHS 
FART I.

The Tee Garden, of the World. 
Tea tram Seed to Leaf.
Tea from Leaf to Cap.
The Tea Marte of the Orient.

PART II.
How to Test Teas.
Where to Buy Teas.
Is It Wise to Place an Import»- 

tion order ?
Balk f. Package Teas.
How to establish a Tea Trade. 
Te. Blending.

371 pp.; Cloth

The MacLeai Publishing Co.,
W WflfT IT* TSMirfr

BASKETS
We make them in all shapes and 
sizes. We have

Patent «mwhmra Berry Box 
Grain Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THR . . .

Oakville Basket Go.
Oikvllle, Ont.

You are Interested 
In Something

Why not gtt tkt host items that 
art printed on tht subjtct.

We read and clip thousands of 
every week — therefore we can equip you 
speedily and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likely to get.

Terms 10U Clippings, $ 5.00 250 V' 12.00
500 " 22.00

1,000 “ 40.00
Send for our Booklet which fully explains the 

•cope of the dipping industry.
We have also lists of firms in every branch of 

trade in the Dominion, the professions, club 
members, society, etc., and we are prepared to
address and mail circulars or letters t i stony

CANADIAN PRESS CUPPING BUREAU
S33 Mod 111 Street, MONTREAL, QUB 

Til.phoa. Main 1*6.
10 Front SA H, Toronto. Ttiephon. Mata SOL

Is Honest Goods and 
just the Thing on Which 
to Make or Extend a 
Business.

MclAREN’8

«S FRIE
ïUlLiX

The Best Grocers make 
a point of keeping it 
always in Stock.
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Bureau Sets
for

WEDDINC PRESENTS
Write quick for our Bureau 

Set proposition.
You will lose nothing.

COWANS, KENT & CO.
TORONTO

“Perfectly clean from our kitchen to your customer»."

You are the merchant we want to convince—you 
are the one we know will do better and more profitable 
business if you sell

WetHey’s 
Mince Meat

The best way to get you thoroughly sure of this is 
to have you ask your customers. They’ll tell you that 
Wethey’s is the best, cleanest, most wholesome on the 
market. Ask them and see.

J. H. WetHey, Limited
ST. CATHAUNES. ONT.

C.&B.
Candied and Drained Peels

NEW SEASON’S PRICES NOW READY

June 23, 1906

C. E.
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