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CIRCULATES EVERYWHERE IN CANADA
AIM in Great Britain, United Btaten. West Indies, South Africa and Australia.

Canadian Grocer
A Weekly Newspaper Devoted to the Grocery, Fruit, Provision, 

Canned Goods and Foodstuffs Trades of Canada.
Office of Publication to Front Street East, Toronto

MONTREAL, TORONTO, WINNIPEG, APRIL 10, 1008. WO. IS.

Add it to your regular lines—

Robinson’s 
Patent Barley

is a food for all the family young and old love it. 
Every grocer should stock it as it pays a good profit. 
Write for particulars and sample.

FRANK MAGOR & CO., 403 St. Paul Street, Agents for the Dominion. MONTREAL

You will soon be selling lots of

STARCH
Orders are being placed now by many grocers for their season's requirements. The great 

st demand is for

Edwardsburg “Silver Gloss” Starch i Laundry i 
Benson’s “Prepared” Corn ,for cooking purposes)

The reason for preference for these brands is “Quality the Best.”
Every jobber sells them

EDWARDSBURG STARCH CO., LIMITED
ESTABUSHED 1858 
Work., CARDINAL. Oat. 1«4 St. Jm St, MONTREAL

»
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There’s Fame 
In the Name
“HANNAH”

\

Hannah’s Pickles are crisp 
and sound with just enough 
piquancy t o distinguish the 
brand from others. Hannah's 
Pickles please buyers, please 
sellers and please consumers. 
Don't be led astray by the “just 
as good’’ argument.

Hannah’s Excelsior
Pickles

are made in Glasgow, Scotland 
from the pick of the offerings. 
Nothing but the purest of Malt 
Vinegar is used in the pickling. 
The quality is unvariable. Put 
up in 10, 16, 18, ‘20, 80 and 40 
ounce packages.

Arthur P. Tippet & Co.,
Agents.

8 Place Royale, 
Montreal

84 Victoria St., 
Toronto



THE CANADIAN GROCER

f BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BDMOINTON.

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK, EDMONTON, ALTA.

HALIFAX. N.5-

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX. N.S.
Manufacturers’ Agents and Commission Brokers

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

HAniLTON.

A. R. McFarland Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention

flONTRBAL

General Commission Merchants 
MONTREAL

Fish, Oils, Beans, Peas and Pr< duce. 
Agents : “Royal Crown” Skinlehs Codfish.

R presenting Morris & Co. Chicago, Pork and 
Lard.

ROBERT ALLAN & CO

NUTMEGS AT FIRST-HAND. To wholesale only

2/ St. Sacrament Street, Montreal 
TBL. MAIM 778 BOND ÎI

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Press. In good 
running order.

U.T. ADAMSON&CO.
Customs Brokers 

and Warehousemen

Wholesale Manufacturers of
OILS AND ESSENCES

Write for prices and particulars 
MONTREAL QUE. OTTAWA, ONT.

322 Notre Dame 8t E. 49 Anlgesea Square

Phone Bell Main 3938.

J. WALTER SNOWDON
MANUFACTURERS’ AGENT 

AND BROKER
Open for exclusive representation of one 
or two more reliable houses with good 
grocery lines. Correspondence solicited. 

Address
23 Burton Ave., Westmount, Montreal

MOOSE JAW

BUNNELL & LINDSAY
MOOSE JAW

(The largest city in Saskatchewan)
General Forwarding and Storage Agents. 
Large track warehouse accommodation. 
Goods of all kinds transferred and re-ship
ped promptly. Moderate charges, corres
pondence solicited.

ELSOM & WHITLOCK
MOOSE JAW, SASK.

Manufacturers' Agents and Commission 
Merchants

Wholesale Fruits and Produce 
Large Track Warehouse Accommodation 

Correspondence Solicited

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean ... Prop.
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.

Tel. 359 Box 793 MOOSE JAW, 8A8K

NEWFOUNDLAND

T. A. MACNAB & CO.
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and. foreign references. Cable 
address : “ Macnab.St. John’s.

Codes: A, B, C, 5th edition, and private.

REGINA.

G. O. WARREN
Box 1036, - REGINA

Manufacturers’ Agent and Commission 
Merchant. Direct Importer of all grades of 
pure Ceylon Teas, and Dealer in Coffees, 
Spices, Mustard, etc. Established over 10 
years. Can handle more lines.

TORONTO,

AGENCIES SOLICITED 
107V4 VICTORIA ST. - TORONTO

FRASER & AISTHORPE
Manufacturers Agents

W. G. A. LAMBE & CO. 
Toronto

Grocery Brokers and Agents.
established 1885.

Agents for Grocers' Specialties and Wholeeal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Limited

W. H. MILLMAN & SONS
Grocery Brokers 

TORONTO

FINE FILIATRA 
CURRANTS

EVAPORATED APPLES, 
both on spot.

Anderson, Powis & Co.
Agents

16 Wellington Stree.t East, Toronto

Carnation” Brand 
Santa Claras

NOW IN STORE

PRUNES

2

(Continued en peg# 4.)



THE CANADIAN GROCER

A GREAT COMBINATION
AND ESPECIALLY GOOD SELLERS JUST NOW

“PICKANINNY”
• 4

PANCAKE and

BUCKWHEAT

FLOUR 5 ,l *2 fo, 25c.

ANCHOR"
brand

MAPLE FLAVOR
Syrup—

WINE MEASURE TINS
PINTS. QUARTS, HALF-GALS., GALLONS

IMPERIAL MEASURE, S GAL. TINS

1EBY-BLAIN, LIMITED
WH0L GROCERS TORONTO

Popular and Profitable
The tea for you to handle is the tea which proves 
entirely satisfactory to your customer. That tea is

Blue Ribbon Tea
Retail price is from twenty-five cents to a dollar 
a package, yielding you from twenty to thirty-four 
per cent, of easily earned profit.

THE BLUE RIBBON TEA CO.
Montreal and Toronto
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Manufacturers’ Agents—Continued.

VANCOUVER

F. G. EVANS & CO.
Grocery Brokers and 
Commission Merchants 

130 Water St., - Vancouver, B.C.
Correspondence Solicited.

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.

THOS. B. GREENING & CO. 
TORONTO

Consignees oirect from primary marxets, and 
distributors of

GREEN COFFEE
Our samples will invariably indicate current 

market value.

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

Wholesale Commission Merchant 
and Broker

34 Arthur St., WINNIPEG, Man.
Correspondence Solicited

S. C. RICHARDS

Commission Brokers and 
Manufacturers’ Agents

233 Fort Street, Winnipeg
Correspondence Solicited

STRANG BROTHERS

Wholesale Commission Merchant 
and Broker

Correspondence Solicited Highest References

M. B. STEELE

WINNIPEG,
Domestic and Foreign Agencies Solicited.

STUART WATSON & CO
Wholesale Commission Brokers and 

Manufacturers' Agents

MAN.

Wholesale Grocery Brokers, Com
mission Merchants.

First class connection with the trade. Established 
1895. First-class references.

Your correspondence and business solicited.

GEORGE ADAM & CO.
430^ Main St. W.

GROCERY BROKERS

Office and Warehouse : 141 Bennatyne Ave. 
Correspondence Solicited.

WINNIPEG, MAN.

Are
Your
Goods
on
The
Market?

They may be first-class. Do the people know that they are? 
Do you want help—a partnership—or have you a business for 
sale ?
Advertise in the condensed publicity columns of The Grocer
and Tall Us If You Don’t Got What You Want-

MUiRT, ALTA.
BAUVAX.M.8.•mwAin.

---- OFFICES
HAMILTON, ONT. 
ÛCKBKÇ, QUR. 
▼AN00ÜVB, B.C.

. E. ZkTUM. ta. Ma

IN CANADA----
LONDON. ONT. 
BT. JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL, QUS. 
TORONTO, ONT.

BASKETS
You can make money at well 

oblige your customers If you bannie 
our

Butohor Baskets, 
Clothes Baskets, 

Grain ana Root Baskets 
and Patent Strawboat d 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention

The Oakville Basket Co.,
OAKVILLE, ONT.

EXPORT TRADE DEPARTMENT.
Firms Abroad Open for.Canadian Business

DAVID SCOTT 4k CO.
Established 1878. 10 North John St.Liverpool, England.
Splendid connections and references. Try us with a ihio- 
ment of CANNED GOODS.

T. A.—Scottish, Liverpool.

JAMES MARSHALL
Aberdeen, Scotland,

invites consignments of Canadian Produce, gives j.*rsonal 
attention to handling of same, and guarantees prompt 
returns. Reference— Clydesdale Bank, Aberdeen. Codee- 
A.B.C. 4th and5th Eds.

...ESTABLISHED 1849...

Capital and Surplus, $1,800,000. Offices Throughout the Civilised World
Executive Offices: Nos. *46 and *48 Broadway, New York City, Ü.S.A.

THE BRADSTREET COMPANY gathers Information that reflects the financial condition and 
the controlling circumstances of every seeser of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort Is spared, and no reasonable expense considered too great, that the results may justify Its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes Information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale. Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporatlona 
Specific terms may be obtained ty addressing the Company at any of Its offices. Correspondence Invited.

TEA;
Ils History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. - Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. World’s Production and Con

sumption.
10. Tea Culture, a Probable Ameri

can Industry.
Mailed to any address on receipt of

Price $2.00 Postpaid
12 mo. Bound in Cloth.

TECHNICAL BOOK DEMIRENT

The Maclean Publishing Co.,
10 Front St. East, • - TOIONTO. CAN

I



THF. C A X A D I A X G K O C F. R

London, Ont., March 17th, 1908

Messrs. The Canadian Canners, Limited 
Hamilton, Ont.

Dear Sirs : —
With regard to your letter from Mr. Malcolm- 

son which appeared in the ‘‘Canadian Grocer’’ 
of March 13th, 1908, we may say that we have been 
selling Hygeian Canned Beets right along to 
our customers.

Hygeian Beets are the kind we have been 
trying to get for several years, and we have 
no hesitancy in pronouncing them the finest 
canned Beets we have ever sold. They are equally 
as nice as new beets at this season, and much 
more satisfactory.

Your Canned Peaches, Raspberries, Straw
berries and Red Cherries, of this brand are the 
finest canned fruits we have ever sold either in 
glass or tins, and are equal in every respect to 
the choicest home made canned fruits.

We remain,
Yours respectfully,
(Sgd.) T. A. ROWAT & COMPANY



Every Can is the Same—
Unbeatable !

The uniform excellence of Quality is one of the 
many points which raises

Old Homestead Brand
into a class above all others. The work in Old 
Homestead factory is conducted with unceasing 
vigilance. 7 Thorough, persistent inspection pre
vents any can from leaving the factory which does 
not come up to the high standard we have set for 
Old Homestead Brand. Therefore there is

No waste matter—nothing but substantial, well-flavored 
fruits and vegetables and their delicious, appetizing 
juices—in an Old Homestead can.

The wise grocer is the man who picks out the best 
lines to sell his customers. And a trial order will 
convince you that Old Homestead Brand, Canned 
Fruits and Vegetables, is a line which thoroughly 
satisfies your customers, and pays you an excellent 
cash profit.

The

Ask Your Jobber for Old Homestead Brand.

Old Homestead Canning Co.
Picton, Ontario
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FACTS ARE STUBBORN THINGS.
Daring the four weeks immediately following the increase in the price of the 25c. 

grade of “ SALADA ” to 30c. per pound we scarcely held our own, but our sales for the 
past two weeks show an extraordinary increase over the corresponding period of 1907 
and prove that the consumer willingly pays for a good article.

Results are undoubtedly what count. When you buy tea you expect it to sell and 
not to stay on your shelves. “SALADA" gets results audit is in the rapid turnover that you 
make money. If you can make two profits on “ SALADA ” while you are waiting for 
one on some other, with the same amount of money invested, which is the more profitable ?

Our enormous and rapidly increasing sales, amounting to over 18,000,000 packets 
annually, prove that besides being longest before the Canadian public and having by far 
the largest sale

SALADA
is the most reliable and the quickest selling of teas. Then we do what no other concern 
does “ take it back if it doesn’t sell." Ask our imitators to imitate us in this. There 
are two matters where they stop short at, one is quality and the other a guarantee that 
their brand will sell.

The “ SALADA ” Tee Co., Toronto or Montreal.

ALWAYS BEADY!
ALWAYS PURE!
ONE STANDARD 

QUALITY!
UNQUESTIONABLY THE VERY BEST

T0X^0Mlaed.a0lf.^,ll THOS. SYMINGTON & CO. EDINBURGH

Agent» for Onterlo:
Messrs. W. B. Bsyley A Co., Toronto. 

Agent» for Quebec :
Messrs. F. L. Benedict & Co., Montres'

EDINBURGH

COFFEE ESSENCE
7
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SCUDDER 
M. A R.

STICK LICORICE

ACME PELLETS
M. S R. WAFERS

LOZENGES, ETC.,
and a complete line of

Hard and Soft Licorice Specialties
Price List* and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, N. Y.

Toronto Depot, 120 Churoh Street,
R. 8. MoIHDOé, Agent.

Montreal Depot, 55 St. Paul St.
J M. BRAYLEY, Agent

Ashley & Llghtoap, Agents, Winnipeg, Man.
H. S. Daly, Agent, St. John, N.B.

J. F. Mowat & Co., Agents, Vancouver, B.C.
Canadian orders filled at our Montreal factory which will be in operation 
about May 1st.

CURRANTS
“ SOMERSET ” 

BRAND

Finest Quality

Thos. Bell, Sons & Co.
MONTREAL

Repreeentlng

D. S. Parthenopulo,

Thos. Bell,Sons&Co.
MONTREAL

Molasses Molasses
Extra Choice Porto Rico 

Lion
Fancy Trinidad 
Fancy Barbados 
Open Kettle Circle 6 
Open Kettle Circle 7 
No. 5 Special 
Extra Choice Porto Rico 

Beaver

Extra Fancy Trinidad 
Choice Barbados 
No. 7 Choice West India 

Molasses
No. 4 Strong Bakers 
No. 1 Golden Cane 

Syrup
No. 2 Golden Cane 

Syrup
The above supplied in puncheons, tierces, barrels 

and half barrels. Also
Gingerbread Brand Molasses

In tins—2’s, 3’a, 5’s, 10’s and 20’s. Also Pails l*s, 
2’s, 3’s and 5 gallon.

Golden Sling Syrup—
Also supplied in the same style packages as Ginger
bread Molasses.

Agente
C. £. Paradis 
C. OaCartarat.
J. W. Ilckli A Grtin .i, 
Carman Eicett Co..
Tees A Punt.

Qeettc
(iaiataa.
Hamilton

WlaalMf.
EHmeeioi.

William Farina.
Cto. Santa A Ce..
«. H. Sillet,la,
I. 8. laHIIngtaa A Co.. 
Wlltee A Scloletl,

Olio»
Tereole
LooOon

Coif or, 
ftacea.e.

Dominion Molasses Co.,
UNITED

Halifax, - Nova Sootla

Camp
Recollections.

Talking about beverages -have 
you noticed what agrowing demand 

there is for a good coffee essence ? 
That’s because (he manufacturers of

CAMP
COFFEE

are shipping vast consignments of that 
excellent beverage to our country. 
There isn’t another coflee to approach 

1 CAM l1’ for purity, strength, and 
flavour. Have you stocked it yet.

Ft. Paterson & Sons,
Coffee Specialists,Glasgow

^Agents : ROSE A LAFLAMMB^ 
MONTREAL.

8
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REGISTERED

England’s Foremost Fruit Sauce
There le nothing to hide In the oom-

poeltion of “O.K." SAUCE
Musoatels, trie Malaga Baleine, froa Vinncii
Cane Sugar, Mangoes,

Iron Wnl Indies from Woof lilln
Oranges, from Snilli Clnger, from Jimilci
Bed Peppers, from Zanzibar Capetown», from Ziiztiir
Nutmegs, from him Maos, from hung
Clove», from him Cinnamon, from Ceylon
Tomate Pures, free Italy Carilos, from Italy
Shallots, toy, from India

from Channel Islands Lemons, from Mutin
Virgin Malt Vinegar

A select proportion of the above constitutes
the delicious ••O.K." Sauce.

$5000 Challenge
We Guarantee every ingredient of the

“O.n.'* SAUCE
to be absolutely pure and of the finest 
quality only, and the above sum will be paid 
to anyone who can prove to the contrary, 
whether by analysis or otherwise.

MASON’S ‘O. K.’ SAUCE
Medals and Diplomas:. London, 188B, 1888, 1889, 1890, 1804/ Bor Un, 1890/ Parla, 18SO / 

Edinburgh, 1890 ; Nouroaotlo, 1903 / We/e»#, 1903.

RETAILS 25 CENTS PER LARGE BOTTLE.
BIPIISINTKD

•r McTavUh ®. Worts. GEO. MASON CEL CO.. LTD.,
74 Yong* Street Arcade, Toronto. LONDON, Eng.

Telephone. Male 6864

WRITE FOR LAID DOWN TERMS, CANADIAN PORTS OR RAILWAY DEPOTS.
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LEA’S
The Pickle with the Home-made Flavor jj

; TO THE WESTERN TRADE :
We have appointed

i Mason and Hickey, Winnipeg :
our Western Representatives

Any information will be 
cheerfully supplied by them.

; The Lea Pickling &, Preserving Co. ;
Limited

SIMCOE, - ONTARIO
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PACKARD’S

“SPECIAL”

SHOE DRESSINGS
UNEXCELLED FOR QUALITY 

EVERY PACKAGE GUARANTEED

n P If Ie . • For Ladies’ and Gent’sBox Lair Combination box cair, vid Kid and
T

all Black Shoes.

For all kinds of Russet andRusset Combination Tan Boots and Shoes.

Ladies’ Special 
French Glycerine 
Black O

For Ladies’ and Children’s Fine Boots 
and Shoes.

To retail at 10c. For Ladies’ and 
Children’s Shoes.

A Black Liquid and Paste combined to retail at 10c.

Tan A Tan Liquid and Paste combined to retail at 10c.

For polishing and keeping soft and pliable 1 aient vieam all kinds of Patent and Enamel Shoes.

Special Paste v" Black and "Tan for polishing Box Calf, 
Vici Kid or Russet Shoes of any kind.

HAVE YOU HANDLED OUR GOODS YET ?

IF NOT. KINDLY DROP US A POSTAL AND WE WILL 
SEND YOU PRICE LIST AND CATALOGUE

L. H. Packard & Co.
Limited

PACKARD BUILDING

9 to 17 St. Antoine St., - MONTREAL

MANUFACTURERS OF 
HIGH-CLASS

SHOE DRESSINGS

1

ii



THE CANADIAN GROCER

.•■y-Kf-.",;

What Line is More Profitable to You Than Extracts ?
You cannot afford to take a chance with cheap imitations.
Then handle the REAL THING

Shirriff s Essences
Highest in STRENGTH and PURITY.

Manufsoturars «

IMPERIAL EXTRACT CO., - TORONTO, CANADA

WAGSTAFFE’S
Fine Old English

Pure Orange Marmalade
Jam, Jellies and Sealed Fruits 
are the PUREST and BEST.
Better than the imported.
Ask your wholesaler for them.

Wagstaffe Limited
57 Vine Street • - • Hamilton 

PURE FRUIT PRESERVERS

MADE IN CANADA

IT IS A GOOD TIME right 
now to test the qualities of

Naptho Soap
We claim its superiority to all 
others.
BECAUSE It is the most ef
fective while the most harmless 
to the fabric.
BECAUSE It has the most 
lasting and durable quality.
BECAUSE It is a pure and 
satisfactory detergent of the 
highest quality at the lowest 
price.

The Welcome Soap Co.
limited

St John, - N.B.

JAPAN TEAS
TO WHOLESALE TRADE :

WE ARE CLOSING OUT THE REMAINING FEW LINES SPOT TEAS OF 
EXCELLENT VALUE. IF YOU ARE OPEN NOW IS YOUR OPPORTUNITY.

S. T. NISHIMURA & CO., a3«*,. - sm a*. rr.nooi. x.^i.r street. Montreal
Japan Consolidated Tea Co. Japan Tea Firing Co. Ito’e Tea Firing Dept. Nakamura's Tea Firing Dept. Total Tea Trading Co.

12
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THE CANADIAN GROCER

WANT ANYTHING

CENT
A

WORD

If You
Want to Buy a Business 
Want to Sell a Business 
Want a Situation 
Want a Clerk 
Want Store Fixtures 
Want to Sell Store Fixtures 
Want to Sell any Article

Grocer Small Ads. 
will satisfy your 
wants. They give 
results.

CENT
A

WORD

USE WANT ADS
13
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APPLE BUTTER
We have a very fine line in 28 lb. pails. Price right.

Thomas Kinnear (&> Co.
Wholesale Grocers TORONTO PETERB0R.0

\mAND.h

BROOMS
For general satisfaction there is no 
line of Brooms on the market to 
equal the Keystone Brand. The 
various grades are not made one 
quality to-day and another to
morrow. When a customer orders 
Sterling or Klondike Brooms, he 
knows that he can rely upon the 
weight and quality being up to*the 
standard. They always please.

MANUFACTURED BY

Stevens-Hepner Company
LIMITED

. PORT ELGIN, ONT.

More Matches 
and Better

"Laurier” and "Togo” brands of 
Matches are known now wherever 
Matches are used in Canada. Their 
sale by grocers and general merchants 
has made money for all such as have 
handled them—more money, for 
reasons, than any other brands.

They have saved money in freight charges—

Write “//OB'?”

The Improved Match Co.
Umttmd

Head Oflloe : Factory:
BOARD OF TRADE, DRUMMOHDVILLE,

MORTREAL. P.Q.

A. PART OF1 YOUR BUSINESS
and a very important part—is convincing your customers that -lyou are up-t<Mlate. 
The best proof that you are up-to-date is a good working stock of

2 in I SHOE POLISH
2 in 1 being the best shoe polish, there is constant and ever increasing demand for 
it among up-to-date dressy people.

The F. F. Dailey Company, Limited
Hamilton, Canada. Buffalo, U.S.A.

14



THE CANADIAN GROCER

We couldn’t corner Pork and Beans 
so we cornered the flavor.

Everybody says they are delicious.

^jpHERE’S just one brand of Pork and 
Beans good enough for the people 

who know the flavor of

Essex
PorK and Beans

It certainly pays the grocer to recommend Essex PorH and Beans.

Now’s the time to send in that trial order.

The Essex Canning and Preserving Co., Limited
28 Wellington St. E. « Toronto, Canada

Information For You
Sterling Brand

PICKLES
are a necessity.

WHY
Always Guaranteed For 

PURITY.

The T. A. Lytle Co., Limited
Toronto

Bv NWWWl v

DIRECTION

inis latiOiit

Build for 
Future Sales

If en article is not really good no amount of 
advertising will sell it. That

Mathieu’s Nervine 
Powders

<o sell quickly lid very largely is stronf 
proof that they .re food. > nybow,. free! 
many people say list Ihey .re Ihe lest 
care lor headache, end nearalfia that Ihey 
ever tried. (18 powders ia a 25c. pack
age.) Will yen meet this demand ?

Scud in your order now lor Meihicu’s Nervine Powder». 
Some people, uneccountubly gel colds end chill» lu ihe 
summer. They ulwgya went Muihieu's Syrup ol Ter 
end Cod Liver Oil. How la your Stock ?

J. L. MATHIEU CO.
Proprietors SHERBROOKE, P.Q.

L. Chaput, Fila A Cie, Wholesale Depot, 
Montreal
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C NICHOLSON

cooes.
ABC 4-1'&5V*£ott/on 

Western Union 
Ar/asbys 1901

NICHOLSON. WINNl NCB 
CALCANY 

ON ON TON

BAN N ATYN E 
TRANSFER

Edmonton Branch Nicholson 6c Bun 
Calgary Branch: Nicholson & Bain

We Distribute from Three
Points

From three centrally located warehouses, we distribute merchandise to all points through 
out Western Canada.

The country is constantly growing, and we are growing with it.
We always keep our facilities abreast of the demand, therefore we are always able to prop 

erly take care of both consignors and customers.

We have room for a few more thing».
If you want reliable, responsible agents to look after your interests in Western Canada, 

write us.
This territory is a big market now, and is growing bigger.
Write us, and make arrangements now. The business is worth looking after, and we can 

look after it better for you than you could look after it yourself.

£> BAIN
EDMONTON

Yours truly,

NICHOLSON
Established I6Ô2

CALGARY WINNIPEG
16
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THE CANADIAN GROCER

TO THE TRADE :
Do You Thoroughly Understand That

Your Success With

CEYLON
TEA

Is Dependent On

Expert Blending ?
The Climate and Water of your Locale, the Tastes 
of its People, Require a Tea differing in Certain 
Essentials from One Grateful Elsewhere.

Blends in Infinite Variety
Can be Made of the Products of the

CEYLON TEA ESTATES
that stretch

From Sea Level to 7,000 Feet Above.

17
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Diamond <g> Blend Coffee
A coffee s commercial success is measured by the demand there is for it on the part 
of the consumer. Judging by the continuous, steadily increasing orders we have 
received for 11 DIAMOND E ” Blend Coffee this brand has long since been tested by the 
public, and the verdict has been “Perfeot.”

THIS MAKES IT A SAFE PROPOSITION

S.H. EWING & SONS. MONTREAL

Profitable Goods

Are the goods that are a little 
better than the others : goods 
that will make sales where the 
others won't. Oao Brand Pickles 
are good pickles, and show their 
quality. IVe have special faci
lities for turning out the best 
pickles, and we have made the 
most of them. For instance, we 
provide the seed from which the 
vegetables are grown and so get 
the best from the start ; the cu
cumbers go straight from the vine 
to the factory, so that none of 
the fresh crispness is lost. We 
make our own vinegar and it 
cannot be beaten for pickling 
purposes. It will certainly pay 
you to specify that you want our 
goods when ordering pickles.

THE OZO CO., Limited 

Montreal

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, inter 
esting and instructive book ever pub 
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include.

Cultivation and Preparation.
Commercial Classification and De» 

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MACLEAN PUBLISHING 
COMPANY

Technical Book Department

10 Front St. East, - TORONTO

You Can’t Cut Out
A BOG SPAVIN or 
THOBOÜGHFIN, bat

^BSORBINE.
will clean them off, and yon work the 
horse same time. Does not blister or 
remove the hair. Will tell you more if 
you write, gti.OO per bottle, delivered 
Book 4-C free.

ABSORBING, JR., for mankind. 
11.00 bottle. Cures Varicose Veins, >arl 
cocele, Hydrocele, Ruptured Muscles or 
Ligaments,Enlarged Glands, Allays Pain. 

Genuine mfd. only by»> mm, mus.

When writing advertisers kindi 
mention having seen the advertise 
ment in this paper.

18
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cents

package

There has been a demand for 
sometime for a Jelly Powder to 
retail at five cents. Here it is

WHITE CROSS
JELLY POWDER

each package makes a pint of 
excellent jelly — pure and 
wholesome, fifteen flavors to 
choose from, five cents each, 
with a good profit to the dealer.

Have some

THE ROBERT CREIC CO.,
TORONTO LIMITED

PURE TOMATO 
CATSUP

made from whole tomatoes is a great 
seller just now. It has that piquancy, 
that appetizing ‘"bite,” which tickles 
your customer’s palate and makes 
them come back for more.

MORE BUSINESS 
AWAITS YOU

if you handle our “Purity” lines. A 
sample order of our Pure Tomato 
Catsup, Cider Vinegar or Pure Fruit 
Jams, would give you convincing 
proof in the speed of their sale.

PRICE LIST ON REQUEST.

The Belleville Fruit and 
Vinegar Co., Limited

BELLEVILLE, - ONTARIO

New Maple Syrup

Kjàrjrî

Alt this month there will be a 

particularly strong demand for 
pure new Maple Syrup. Sell 
your customers

Pride of Canada
Brand and you will give them 

the best.

IT PAYS

The Maple Tree 
Producers* 

Association, Ltd.,
Waterloo, Quebec

PI^PE
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The splendid values we are offering in

PRUNES
in sizes from 30/40’s to 90/100’s should 
appeal to any grocer.

Also exceptional quality in Evaporated 
Peaches, boxes 25 and 50 lbs.

W. H. GILLARD 8 CO.
IVho/eea/e Orooere

HAMILTON 

Branoh House Sault Ste. Afar/e

QUAKER SALMON

SONS

TRADE MARK

GuaranteeYour

ESTABLISHED 1834.
This trade mark is backed by our reputation of 76 

years, and appearing on our famous Quaker Brand 
Salmon warrants highest perfection obtainable.

The British Columbia Packers’ Association in pack 
ing Quaker Brand followed our instructions to the 
letter. The result is highest grade Sockeye Salmon from 
Frazer and Skeena rivers, and most attractive package 
to-day offered Canadians.

It is to your advantage to stock Quaker Brand Salmon 
Order to-day.

QUAKER SALMON, flats, - - $2.06 
QUAKER SALMON, tails, - 1.00

Mathewson's Sons
WHOLESALE GROCERS

202 McOILL STREET, - MONTREAL

>1» a protection to Merchants and 
Consumers, we are fastening all our 
bags, containing Qranulated Sugar, 
with a lead seal bearing our trade 
mark

and the Initials “C. S. Ft. ” When 
ordering Granulated Sugar In bags 
see that the seal on the package 
Is unbroken.

Manufactured

THE

CANADA SUGAR REFINING CO.
LIMITER

Montreal

20



To the Wholesale Grocery Trade
of Canada -

' Are you open for anything in 
CANNED FRUITS or 
VEGETABLES —If so
write to

The Essex Canning and Preserving Co., Ltd.
28 Wellington Street East, TORONTO, Canada

We can make it profitable and 
interesting for you.

ROWLEY’S
Finest Selected Valencia Raisins

I Place your open orders early and ensure the best brands and
EARLY DELIVERY.

I Rowley’s Valencia Shelled Almonds
Specially Selected for the Canadian market in 14 lb. and ‘28 lb. boxes.

Rowley’s Seedless Valencias ARE Seedless.

UNDERDOWN and CRICHTON,
London, England Valencia, Spain Dénia, Spain

AGENTS—Wm. C. Christmas, Montreal ; E. T. Sturdee, St John, N.B. ; Grant, Oxley & Co., Halifax, N. S.; 
Eugene Moore, Toronto ; Carman, Eacott A Co., Winnipeg.
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SARDINES
Fine French

* t 4 4

Fish 20-30 Fish 
“ is 14-18 Fish |

Domestic Js Oil and

Portuguese Js 
“ is

Tomato

12-14 Fish 
10-12 Fish

THE DAVIDSON (Q. HAY, LIMITED
Wholesale Grocers, TORONTO

vz?5.?.s//.VZvX2:

SAUCE
THE PEOPLE NEED H.P.

Bright, “live” aggressive Canadian advertising will send the 
people to the stores for H.P. Sauce - England’s most popular 
condiment. Stock melts like snow. The people are beginning 
to appreciate the world's best Sauce, so don’t run short of H.P. 
Our advertising will send the customers ; do your part ; be ready 
to supply them, and a large and permanent trade is yours.

“Tasting” bottle with quotation (full ordinary size) o n 
application to our Careciisn Af.cr.tf.

Messrs. W. 0. Patrick A Co., Toronto and Montreal 
R. B. Seeton A Co., Halifax. N.8.
The Codvllle-Smlth Co., Ltd., Calgary, Alberta 
Kelly, Douglas A Co., Ltd , Vancouver, B.C.
Illle A Co., Ltd., St. John’e, N.F

£:;.j

ii-vi
iSvi Midland Vinegar Co., Birmingham & London, Eng. jj/j

Kvi
î SI* V/y/r/,V,Vv%* V.*:

• *•* • • *.**••*•• ••! »*,*•*.*• • t • • •*•#!**•* • ••*•*•* •*.*•*•• • •••**•!.......... •*»••••••••*•.

P.$
te°L.^nELlC)£

^oldenette

'"fîitiSè1*'
Montreal-

NATION’S
Simply Delicious

...
N ATION S

LEMON FLAVOUR

CUSTARD BLANCMANGE

In Packets and 4-ox. 8-ox. A 16-ox. Tine

Agente i GREER & CO. ,25 Front St., C. Toronto

CARMAN-ESCOTT CO.,
141 Bannatyne St. WINNIPEG 

Manufactory BRISTOL - ENGLAND

The Question is
Can you afford to carry on business without a

“Duplex”
Counter Check Book

Most progressive grocers have decided that 
they can’t. We would like to hear from you.

Many grocers have felt the need for a 
check book that had a white paper and 
a colored paper-one for originals, 
the other for duplicates.

The Carter-Crume Company Limited,
Toronto and Montreal
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ly Limited,

ESTABLISHED 1840

So often when approaching a grocer on the subject of 
higher grade brooms, we are met with the statement :
“Oh ! we have no trade for goods like that. Our 
customers won’t pay more than twenty-five cents.”

Don’t Make Such a Mistake !
Consumers in all parts of the country will pay the 
price if you show them that they get value for their 
money, but they will never find it out unless you give 
them an opportunity.

Thousands of people use
twenty-five cent brooms, not because they cannot 
afford to pay more, not because they wouldn’t pay 
a higher price, but simply because not being offered 
anything better they do not know that •

“PANSY” BROOM
which retails at forty cents will outwear two of the 
twenty-five cent article, and will give them much 
better satisfaction as well as save them money.
If you. are amongst the ones who think they have no 
trade for good brooms, send us your next order. Let 
it include some “Pansy,” and you will be surprised 
and pleased at the result.

H. W. Nelson & Co., Limited
Office and Warehouse : 

92 Adelaide St. W. Toronto, Ont. Factory :
15, 17, 19, 21 Jarvis St.
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HIGH GRADE EMBOSSED

CAN LABELS
One of the largest manufac
turers of embossed Can Labels, 
Cigarette and folding boxes in 
the world.

Write for Samples and Prices.

STECHER LITHO. CO.
ROCHESTER, N.Y.

PERFECTION
is difficult of attainment in anything.
In cans we have succeeded in 
coming nearer to the mark than 
others.
Acme Cans are of uniform quality, 
sanitary, and of good appearance. 
Each and every can is tested before 
leaving the factory.
The possibility of poor cans being 
turned out is minimized to the 
greatest degree by the use of finest 
raw material and the employment of 
skilled help.

By Filling Your Order 
We Can Prove Thle.

ACME CAN WORKS
Montreal

Sanitary Cans
FOR HAND FILLED GOODS

Tomatoes, Stringless Beans, Asparagus, Spinach,
Etc., Apples, Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans
FOR COLOR FRUITS AND 
GOODS OF STRONG ACIDITY

Strawberries, Red Raspberries, Black Rasp
berries, Blackberries, Sour Cherries, Blue
berries, Beets, Rhubarb, Etc.

“THE CAN WITHOUT 
THE CAP HOLE”

“BOTTOM LIKE THE TOP”

Write for Samples

SANITARY CAN COMPANY, LTD. 
NIAGARA FALLS, - ONTARIO

Packers’ Cans
the Canadian Standard for 20 years.

Open-Top Cans
for hand packed goods.

Lacquer-Lined Cans
for acid fruits and highly colored packs..

Solder-Hemmed Caps
m it.

for saving time and solder in the can- : 
ning factory. |

i
Solder, Flux and Cannera’ Supplies

Norton Manufacturing Co
HAMILTON

• I
fkEj
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JELL = 0 The Painty Dessert
REDUCED IN PRICE

Now Retails for 10 Cents a Package
PAYS GROCERS 33 1-3 per cent PROFIT

in case lots—About 45 per cent, in 6 case lots. We sell it for you by big Newspaper Advertising, Bill 
Board displays, distributing Illustrated Recipe Rooks from house "to house, Store Hangers, Counter 
Easels, etc.

Absolutely pure—Your best trade will demand it. Both products packed 1 doz. in a case, straight 
or assorted flavors.

Order from your wholesale grocer to-day. If he has not got it in stock, write us and we will see 
that you are supplied.

JELL-O, 2 Doz. case $1.80 Retails 10c. per pkg.
JELL-O, Ice Cream Powder, 2 Doz. case 2.50 Retails 15c. per pkg.

THE GENESEE PURE FOOD CO., Bridgeburg, Ont.

Indisputable Proof of Purity
is what we can furnish to any sceptical person who disbelieves our claim that K.P.S. 
Brand of Jams and Jellies are the purest sold in Canada. Sell

E.D. S. Brand 
Jams and Jellies

and you’ll get the trade of purity loving people.

Agents: W. G. Patrick Sc Co., Toronto; W, H. Dunn, Montreal ;
Mason A Hickey, Winnipeg ; W. A. Simonds, St. Jolin, N.B.;
A. Sc N. Smith, Halifax, N.S.; J. Gibb», Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.
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GOODS
Packed by

TEe Bloomfield Packing Co
at* Bloomfield, Ont.
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■i

Take the Initiative
I

Why not your store have the reputation for selling “Good Tea”? Why not 
give your customers quality talk instead of price talk ? If your opposition 
is willing to sell inferior butter at a cheap price, is that any- reason why you 
should run the risk of losing your best trade and do the same ? It is equally 
true of tea. These two articles are your best ads. Quality is remembered when 
price is forgotten. This is truer to-day than ever.

Here are a few facts : Teas that you formerly sold your customers at ‘25c. 
have advanced during the past year about 5c. per pound. Do you think you can 
give your customers as good value for ‘25c. in the face of this ? It is well to look 
at these matters squarely. When you do, you will realize there is only one 
course open, and that is—tell your customers plainly that you cannot give them 
as good value at ‘26c. as you have previously done, and sell them a better grade of 
tea. This establishes a reputation for Quality.

Let the other fellow sell the 25c. Tea and 
establish a reputation for Cheapness.

Your customers will find Red Rose Tea the same high quality it has always 
been,—no change in labels or grades. We simply discontinued ‘25c. tea when we 
could not honestly give the value for the money.

Take the initiative ; start to-day to make your store the quality store, and 
push the better grades of tea.

Branches : 3 Wellington St. E., Toronto
315 William St., Winnipeg

T. H. ESTABROOKS, 
St. John, N.B.

itoYAUl-'.mm

TELL THEM!
are you

Looking
For a Clerk
For a Position
For a New Store
For a Buyer for your

Business
For an Agent or an 

Agency.

Place a WANT AD. in The Canadian Grocer. 
It will tell its 10,000 or more readers from 
Halifax to Vancouver. Almost sure to bring 
you business. 1 cent a word. That’sall it costs.

THE CANADIAN GROCER, TORONTO

APPRENTICES
can Bink Money in a few weeks.

Wjik will take but a few hours a week.
You Need no Money because we provide 

the cipiial.
We will start you in business by sending 

you your first stock without charge- The 
money from the sales of these will be used in 
buying new stock

if you will try it, we will send supplies at 
once. Your profits arc large.

IN ADDITION
there are bonus prizes : a watch Is one of these 
bonuses. ,

Some boye and youths are earning a large 
sum each week as extra money.

WRITE AT ONCE TO

The MacLean Rub. Company
10 Front St. 1, TORONTO
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A Word of Warning
As you are aware, there is a large quantity of rain-damaged stock of 

Raisins in California, and on these, both LOOSE and SEEDED, low quota
tions are being made.

v “ We want to say right here that under no circumstances shall we ship 
‘ anything but the finest quality, all strictly Standard Raisins.” Signed, 
GRIFFIN & SKELLEY CO., San Francisco, Cal.

1,000 boxes Griffin tv Skelley s “GRIFFIN Brand 
Fancy Seeded California Raisins, cases 36 1-lb. 

cartons at 10c. lb.
To arrive within a few days.

Terms: F.O.B. Montreal, Net within 30 days.

Lenten Lines
There is still a full week of it ahead. While it’s a trifle late to stock 

up, you may run short on some specialties, and we want you to ring us up or 
write.

Here’s Another One.
Guaranteed PURF FRUIT and SUGAR.

700 pails Goodwillie s Plum Jam, each 7 lbs., at 8c. per lb.
100 pails Goodwillie's Plum Jelly, each 7 lbs., at 8c. per lb.

in Crates of 6/7.

TERMS : F.O.B. Montreal, Net within 30 days.

HUDON, HEBERT & CO.
nONTREAL

The most liberally managed firm In Canada.

LI/TZTED
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STOCK THE BEST.

AHKtHtywicfimuTio
1CNCE

COFFEE.!?
CHICORY

mapypoa iNSTAwrme

otueiotn

ASK FOR

^ KIT « 
COFFEE

THE BEST

SIGN OF PURITY BRAND
ORDER NOW.

TARTAN Fruits and Vegetables
The Finest packed full assortment Is, 3s, and gals.

TARTAN Maple Syrup all sizes 
TARTAN New Pack Glass Lobsters

SPECIALSg inrFI S, PRUNES, DATES, RAISINS, Etc.
® Our Prices always lower than advertised ones.
g PHONE 596 FREE TO BUYERS. ——

| BALFOUR, SMYE &. CO., wh<tr£e„. Hamilton

An up-to-date extract, entirely 
free from the bitterness so objec
tionable -in ordinary essences.

K C” Sauce
A rich, thick. Sauce, delicious 
in Savour. A splendid relish 
with fish, Seth or fowl.

WORCESTER SAUCE
Equal in quality to anything 
at double the price. Sold 
as an advertising medium
for KIT COFFEE.

A Word to the Wise
The Merchant introducing 
those lines to hit customers
MAKES NO MISTAKE

tgsatsla Iks Doom ion
Bsetreel City. BatksetM't Set's. Ml ■eglll St. 
■atktc City, tlfcirt * Dm. IT SI. Ms- St.
Isisne. â.f leaisa. II < »l . Ills. St. lUeiltis 
Wlisl,s|. Bases *JH«kt». IM Mscsst St.

“Sun Burst” «egn.
“Non-Pareil” ««g*.

"Salad, Edible and Cooking Oils"
WINTfR PRESSED

—Highly recommended.
—Guaranteed under the Pure Food Act.
—A substitute for Lard.
—The Quality of these Oils is their recommendation. 
—Be sure and specify these brands when ordering 

from your wholesaler.

Stock carried at Montreal.
Prices and Samples on application.

Phone M. 6785

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO. Incorporated

55 ST. PAUL ST- ' - • MONTREAL
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WHITE CHERRIES, 2s, H.S.
To Retail at 15 cents-

Warren Bros. & Co., Limited, - Toronto
Wholesale Grocers

There Is Coffee
and there is Coffee ; good, bad and 
indifferent, but Chase & Sanborn’s 
high grades have been the standard of 
excellence for nearly half a century.

CHASE & SANBORN
The Importers Montreal

STOVE POLISH
Black Lead is the best form of Stove Polish and

“JAMES DOME” LEAD
is the best brand on the market.

WORKS WELL. SELLS WELL
W. 0. A. LAMBS & 00., Canadian Agents 

30
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Prompt Shipment
When in need of goods quickly, try us. 
Orders received prior to 4.30 p.m. 
shipped same day.

Telegraph or telephone at our expense.

JAMES TURNER & CO.
LIMITED

Hamilton, Ont.

Butter Dishes
The spring rush for Butter Dishes 
is on. If you want prompt ship
ment, order immediately. Ask for 
our prices on the Solid Oval Dleh.
This is made in one piece and does 
not leak. It is easily emptied as 
there are no corners to hold back 
the contents. It is the neatest, 
most compact article for holding 
butter, lard, jam, honey, pickles, 
meat and other food products of 
the same nature. Car load orders 
shipped direct from the factory.

Thomas Bros., Limited
St. Thomas, Ont

SALES PLANS
These 333 successful plans that have been used 

to get more business have been brought out by the 
most up-to-date merchants and cleverest advertising 
men of the last two years. The ideas are suitable 
for any retail trade, and, if carried out, will increase 
business to a great extent.

ilCHT OF THE 8IXTEEH SUBJECTS dealt with are :

Betting Holiday Business, Package Salis,
Special Sales, Money Making Ideas,
Expositions, Contests,
Souvenirs, Seesatloeal Advertising.

Do you want to know 33S WAVS OF CETTIHC 
TRADE 1 We will send you “Sales Plans" postpaid 
on receipt of BS.SO.

282 Pages Bound In Cloth

The MacLean Publishing Company
Technical Booh Dept.. 10 Free! SI. E., Toronto



THE.CANADIAN GROCER

Effective Window Dressing
A Novel Balloon and Airship Window Which is Easily Constructed and Should Prove a Very Attractive Feature— 

The Show Window a Valuable Factor in Advertising the Grocery Store.

People are reading a good deal these 
days about airship flight and the de
velopment of aerial navigation and a 
great deal of interest is manifested in 
the experiments conducted from time to 
time. With this in view the window il
lustrated below, the sketch and idea for 
which are borrowed from our contem
porary, the Grocery World, of Philadel
phia and New York, will from its novel
ty attract a good deal of attention and 
comment and ought to sell goods. A 
window such as the one suggested would 
have all the people in a small town talk
ing about it in a couple of days and 
would entice the children to come out 
of their way home from school to see 
it.

One would scarcely guess at first 
glance that the idea is for a display of

hams and bacon and yet the plan can 
he very easily and inexpensively carried 
out.

The balloons arc made of short, 
chunky hams, which give an excellent 
idea of the extended gas hag. First take 
out the string and insert a piece of 
wire. Wrap the wire around the ham 
tightly and twist it at the large end. 
You can now hang it up from this end 
by a fine wire, which will he almost in
visible. The cars beneath the balloon 
proper are small cans of potted meat. 
These may he opened, the contents re
moved and holes punched around the 
top for strings, which arc to run over 
the balloon to form a sort of support
ing net-work, or if you do not care to 
open the small cans, several lines of 
twine may be run around them and the 
supporting strings tied to this. All the 
strings going over the balloon cross at 
the centre of the top and may he given 
a twist around the wire to hold them 
in place.

The airships are made from bologna 
suspended by two fine wires, one at each 
end. The wings, rudder and propeller 
are cut from white cardboard. To fasten 
them split one end of a short piece of 
skewer, insert the cardboard and stick 
the skewer in the bologna. In this case 
the car is represented by a package of 
macaroni or an empty carton. The 
cats are hung from the bologna by white 
twine. The propellers may be glued on 
a cork and this, in turn, on the carton 
The idea can be greatly elaborated. For 
instance, the floor might be covered 
with green crinkled paper to represent 
grass and a few paper houses might be 
set around as fancy dictates. Roads 
might be marked out with sand, and a 
few twigs might be stuck in to lepre- 
sent trees.

A sign in the foreground of the win
dow will, of course, be a helpful feature. 
One such as suggested in the sketch 
seems to be quite appropriate.

ADVERTISING THE STORE
The properly used show window is the 

best advertising medium within the 
reach of the retail merchant, and yet, 
curiously enough, it seems to be the 
least appreciated of all the means he 
uses. Ilis show window is his best 
medium, because it will sell goods for 
him at a less percentage of cost than 
any other means at his command. I say 
that it is the least appreciated because 
of the fact that it is so very generally 
neglected. Most retail merchants have 
not yet learned its true value. Many of 
them seem to think that it is merely a 
space which must be filled up with 
something—it does not really matter 
what or how. All this is wrong.

32

The big store goes to the length . 
employing an artist who spends all In 
time and thought in getting up an e. 
ceedingly attractive window dispin 
And these window displays sell good 
enough to make the window dresser au.I 
his big salary a good investment. 
called thedfe window trimmers artist 
and many of them are nothing less, a* 
an inspection will soon show, but it 1, 
not enough that a display shall plea 
the eye It must sell goods or it is nut 
successful. The big store demands that 
there shall be a sale of a displayed ui 
tide while it is in the window, and if 
the increase does not come the fact i3 
chalked up against the window dres.vi 
in the records of the manager.

There is no line of merchandise of 
which an attractive window display 
may not be made. As an illustration 
of the way in which these displays sell 
goods, 1 might instance my own case 
for 1 am a seasoned bird, and am not 
easily caught by the advertiser. Un my 
way home 1 pass three grocery store*. 
When 1 am in need of a stated article 
I stop at the one where I habitually 
trade—for all of us have our preferen
ces. The store where I trade ordinar
ily has attractive windows, which al
ways makes a special display in ils 
windows, no matter what the season. 
It is much farther from my home than 
the one where 1 usually trade, and as a 
consequence I have farther to carry any 
purchase 1 may make there—and yet I 
very frequently stop there and buy 
something just because the window <li* 
play makes me think 1 want what is 
there shown. The purchase is almost 
always an extra—something which 1 hail 
no idea I wanted until the display n 
minded me of my need, or created the 
need, which is better still, in other 
words the window sold the goods.

There are any number of people wall
ing the streets of your town who e 
money burns in their pockets fairly 
yearning to be spent. Show them sone 
thing to spend it on, and make them 
think they want it, and the trick is 
done. These are the people to whom 
your window should sell goods.

Of course, the average retail mé
chant cannot afford to pay a big salai- 
to an exclusive window trimmer, b. 
the chances are that there is someui 
within reach who can do many tinn 
better than he is doing now with tl 
•means at his command. It may be h 
assistant, his wife, or daughter. Tl 
proper thing to do is to experiment tii 
he finds the right one, and then let tha 
one do his best. Window trimming is a 
art, but like most other arts it can I- 
studied and acquired. Get out on tli- 
street and study other windows. Ana 
lyze the ones which appear to you a 
being above the average. I-earn whir 
it is which makes them better tha 
most of the others. Pick out the goi- 
points and emulate them. Pick out th 
faults and avoid them. I do not meai 
to advise copying, but we can leara 
from the mistakes and successes 01 
others without copying.

A Balloon and Airship Window for Grocery Display.

HIGHLIGHT
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Grocery News from Coast to Coast
Letters From Our Own Special Correspondents in the Larger Towns and Cities

and Business Changes Noted.

CHATHAM.
I'lie recent repeal of “the clause in the 

market by-law prohibiting grocers and 
tailers from purchasing on the city 

, irket before 10 o’clock on Saturday 
morning has elicited some discussion 
11,rough the columns of the public press, 
one local paper devoted a fair share of 
ils front page to the views of an un- 
i,.lined ‘‘prominent citizen,” strongly 
, uiidemnatory of the change. Another 
opponent of the change is ex-Ald. Wm. 
Potter, himself a grocer. Mr. Potter 
was largely instrumental in procuring 
i ne original restriction, and holds very 

11 ,,ngly that the general public should 
have first chance at the market. Magis- 
llate Houston takes the opposite side 
just as strongly. The magistrate makes 
lia' statement that the old by-law, 
while restricting grocers and other local 
ivtailers, could not legally affect out
side buyers for shipment; and hence, dis- 
eiiminated against local men in favor of 
outsiders. The discussion seems to have 
died down, however.

* . *
Last week the city experienced a but

ler famine, several grocers on Thursday 
morning reporting themselves complete
ly sold out of dairy butter, while the 
creamery product commanded the ex
ceptional'price of 35c. Bean prices ad- 
\ a need sharply from $1.30 to $1.50 for 
Hie hand-picked grade, and other qual
ities correspondingly.

An attempt to burglarize the grocery 
of John McConnell, Park street, was 
made Saturday night. Towards closing 
lime Mr. Ferguson, a clerk, and Lori- 
mer, the delivery boy, found two men 
Irving to fix a rear window, evidently 
with a view to effecting an easy en
trance when everyone was in bed. They 
cornered the two men for a few moments 
in the stable, but the men set upon 
l.orimer, hammering him pretty badly, 
and made good their escape. There are 
no clues to their identity. Incidentally, 
Hie local police have received notice 
iom the other side that an organized 

hand of crooks are heading for Ontario, 
md merchants are warned to be on the 
lookout and keep their doors and win- 
cows locked.

Wm. Morrice, who for the past two 
.ears has conducted a butcher shop cn 
Queen street, has purchased the business 
md shop of Taylor & Stedman, at the 
orner of Park and Prince streets. lie 
“ok possession on Monday. Mr. Mor- 

‘i'/e intends remodelling ihe shop. He 
• ill put in a new front, new fixtures 

and solid granite counters.
• . •

W. H. Curran, Joseph street, has pur
chased the stores at the corner of Van 
Mien and Grand avenues, at p=esent. oc-
"CwirtbetleM irt ferlted from gro««ri or clerk* to 

»m«U places or where there le eol a regular aorrwepoo- 
Jsatohhle paper.

cupied by A. 3. Wilson’s grocery anil 
Frank Hallinan's meat shop, rnjether 
with the adjoining house, the considera
tion being about $2,UU0. there lias been 
considerable rumor of i .te regarding a 
desire on Mr. Curran’s p.i't to re-enter 
the meat business, nut it is ur. lerstood 
that he has purchased this property 
purely for investment, and that the ten
ants will be undisturbed.

Following the example set by Chat
ham some time ago, seventy-seven busi
ness men of Sarnia have signed an agree
ment not to purchase tickets for enter
tainments, or things offered for sale at 
their business places during working 
hours.

• e•
Kdward Mitt A baker, of Ridgetown, 

is adding new iFixing and molding ma
chinery and a gasoline engine to his 
plant.

e •

H. Waddell last week purchased the 
general store and stock of W. C. Shaw, 
Sombra.

A new canning factory will be built 
and operated this year at Stoney Point. 
The stock is largely held liy residents 
of that place and Tecumseh. During the 
coming season, it is stated, only to
matoes will be handled.

• ••
Colin Oetty has opened a factory for 

the conversion of tobacco into twist in 
the Irwin block, Leamington. .

• ••
R, P. Adams, butcher, of Tilbury, has 

branched out into the grocery business, 
and is doing considerable advertising in 
the local press.

OALT.
Quiet, but steady, might be given as 

the grocery probabilities in fiait at the 
present time.

• . *
Quebec maple syrup and sugar, guar

anteed absolutely pure, is finding an un
precedented sale in fiait this year, and 
local merchants are ordering in consid
erable quantities. The fiovernment re
port of purity is evidently accountable 
for the large sale. Local maple pro
ducts are coming in, but are mainly dis
posed of on the market, the price being 
40 cents per quart.

e e•
Eggs have dropped and may no longer 

be regarded as luxuries. The price on 
the market on Saturday was 15c per 
dozen, and large quantities were offered 
for sale.

• ••
A deputation from the town council 

was in Hamilton and Brantford last 
week inspecting the markets in those

33

of Canada—New Ideas in the Trade

cities, with a view to obtaining infor
mation which would be of benefit in in
creasing the growth of the fiait mar
ket. They obtained much valuable in
formation, which will be acted upon.

• •

Vance Chapman, at one time with 
Sloan Bros., grocers, now studying for 
the Baptist ministry, has been visiting 
at his home here.

• e •
‘‘Only two more weeks," said a gro- 

very clerk to your correspondent. His 
meaning will Ik- understood when it is 
stated that he was engaged in locating 
a fish in the bottom of an almost empty 
barrel.

GEORGETOWN, P.B.I
Business is improving every day now 

and grocers and others are feeling more 
like themselves again. At present the 
indications are that we shall have an 
early spring, and Ihe sooner things set
tle down to normal conditions Ihe bet
ter.

* . *
One feature of Inst week’s conditions 

was an absolute scarcity of prime or 
hand-picked beans. A car is expected 
every day from Piéton. Rutter also 
was at a premium.

At this writing the price of standard 
sugar is- .fô.Oô, and yet most grocers 
continue to retail it at five cents. Some 
are making money handling sugar. It is 
not the P.E.I. retailer.

* . *

The annual Seed Fair was iqieued at 
Summerside bv His Honor Lieutenant- 
(lovernnr Maekinnon in his usual happy 
manner. The attendance at the fair and 
number of exhibits was twice that of 
Iasi year.

e •

Kggs are going down rapidly. The 
mild weather has set the hens up in 
business in good style.

e ••
An unusually strong contingent of 

drummers visited the town recently. One 
result of their visit is the picture of a 
dainty little miss, washing the globe 
with Nathn Soap hanging in the groecy 
stores.

INGBRSOLL.
The recent prediction of your corres

pondent relative to the maple syrup out
look was knocked awry by conditions 
which prevailed at Saturday’s market. 
Instead of the supply being limited, as 
many expected, it was the largest in
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years, and for once lhe producers found 
it necessary, after an early hour, to 
hustle for business. This they did by 
traveling the streets. In the early morn
ing sales were made at $1.25 but the 
price soon dropped to $1 a gallon, and it 
is said that during the afternoon some 
makers disposed of as much as possible 
at 80c per gallon rather than take the 
balance of their supply home again. The 
unusual plentiful supply is accounted for 
by a combination of circumstances. In 
the first place, the season has been an 
exceptionally favorable one, while on the 
other hand, many more trees than form
erly have been tapped. Notwithstand
ing the fact that there are not a great 
number of large maple bushes in this 
section the run of sap was unusually 
large and the farmers had a busy week 
gathering the sap and boiling down. It 
is said that one farmer, who was meet
ing with difficulty in disposing of his 
supply of syrup, stated that he did not 
wish to take it hack home as he al
ready had 35 gallons. “I never before 
made syrup of such a fine flavor,” said 
one producer, to your correspondent, 
and the quality of the article justified 
the remark. In every way the buyer 
has benefitted this season, first, in the 
reduced price, and secondly in the su
perior quality.

Weather conditions last week interfer
ed with business to no small extent. 
The country roads, as a rule, are still 
in had shape, and it is a well-known 
fact that when both the roads and the 
weather are bad country people prefer 
postponing their trips to town. This 
is what a great many did last week, al
though the extra volume of business on 
Saturday partially atoned for the fall
ing-off early in the week. However, 
trade has been very satisfactory, the 
grocers state, and a busy season is 
looked for. Of course, the farmers will 
soon be busy on the land, but, then, 
farmers nowadays are so nicely situat
ed that they can usually make a run to 
town, and in the spring and summer 
many of them come in early in the even
ing.

At last the price of eggs has dropped 
to a point when practically all consum
ers should be satisfied. At Saturday’s 
market many lots were sold at fifteen 
cents, and judging from the large quan
tities offered this will doubtless he the 
ruling price for the Easter season.

HAMILTON.
(irocers here are pleased at the ac

tive interest displayed by The Canadian 
(Iracer in regard to the Co-operative Act 
now before the Senate, and at the same 
time feel that if the activity had been 
evinced in other quarters a little earlier 
in the game, it might have been of more 
benefit.

A large section of the retail trade 
feel annoyed at the fact that neither 
the Dominion nor the Ontario Grocers’ 
Guild paid any slightest attention to 
this threatening legislation,. I main
tain these are the people who should 
have put up a fight for the rights of 
the retailers. They have a power
ful association, with all the ma

chinery for defending themselves 
against all aggressive legislation—but 
evidently did not think it worth while 
to protect their customers. Here is a 
point that should impress itself on the 
mind of every retail grocer in the 
Province, that is, hold up both hands 
for a Provincial Association. Look at 
I he action of the labor unions. They 
send a deputation to Ottawa and get 
any legislation they ask for, even a 
Department of Labor. T think the re
tailers, if only united, could not only 
be heard at the Capital, but could also 
exert rather a powerful influence on this 
same wholesale guild which now ig
nores their interests.

Now is the time for the grocer to 
think about the matter of shorter hours. 
The days are growing longer and he 
and his clerks would be able to enjoy 
a little bit of daylight, if he would 
make up his mind to close at six o’clock. 
Try it. Life is too short to spend all 
of it behind a counter. Have the cour
age of your conviction^. Never mind 
what the other fellow does—close up 
and you will find your customers won’t 
leave you. Explain the case to them 
and you will be the winner. A better 
day is on, catch on and enjoy it.

' . *
At the last meeting of the local as

sociation, E. J. Moore, editor of The 
Canadian Grocer was present and ad
dressed those present on the subject of 
forming a Provincial Association and on 
the Co-operative Act. This bright 
young man pleased the grocers very 
much and they hope to make him wel
come again in the near future. Some 
very kind things were said of him, but 
as lie may censor this article L will not 
repeat them.

* . *
Maple syrup is coming in freely and is 

certainly of fine quality, but the farmers 
are holding up the price. $1.50 a gal
lon for good stuff.

KINGSTON.
This week Miss Webster is demon

strating Suehard’s Cocoa at Albert 
Glover’s store. She intends staying in 
Kingston for a month so Snchard’s 
cocoa will be well known. Miss Webster 
is one of the best demonstrators on the 
continent. Tt is simply wonderful how 
she mixes, makes, talks and gets peonle 
to pour the delicious liquid down their 
throats and follows up by the sale of 
a tin of cocoa or tablet of chocolate.

Talking about the crooked dealings of 
some beings the real estate man on the 
market declared he found a boulder 
weighing 25 pounds in the centre of a 
bale or hay purchased recently. A 
grocer standing near by said he found 
a brick in a roll of butter and once a 
roll of butter mixed with cornmeal. Still 
another knight, of the tin scoop said 
he bought a barrel of apples good on
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top but bad underneath. The farmer 
called them “seek no furthers.”

Ed. Putnam, Seeley’s Bay, has rented 
his bakery and intends giving all his 
attention to the grocery and confection 
ery business and he will no doubt suc
ceed. Seeley’s Bay lost its only hotel 
by fire a few months ago. There are 
five general stores, several churches and 
a brick and tile works. It is a ver\ 
busy and pretty point on the Rideau 
River and is visited by many tourists

* • *

After long waiting, A. Maclean & 
< ■(>., wholesale and retail merchants, re 
ceived word from Ottawa recently thaï 
they were awarded the contract for sup 
plying the Kingston Penitentiary with 
groceries and pork for the ensuing year 
They w'ere $600 below two other ten 
derers.

* . *
Bob Sutherland’s gold medal men 

tinned in last issue of The Grocer was, 
we omitted to stale, won in a cnrliiiL 
tournament.

* . *

Tom Stuart, traveler for Geo. Robert 
son & Son, is on the. road again, having 
been laid up with a sprained ankle fm 
many weeks.

* . «
The big milk cans full of maple syrup 

and the farmers with tin dippers wen 
plentiful on the market Saturday. Ii 
sold for $1 to $1.20 per gal.

If this frosty weather keeps on then 
will be a big output of syrup.

• • *

Complaint was made by a consumer 
recently that stones of flour nut up In 
certain mills were 3 to 4 ounces short 
Where there is a big output these ounces 
soon run into tons but we don’t feel 
that this was done intentionally, bill 
just through carelessness.

• . *
How many grocers or their employe.- 

check goods as they come in, such as 
biscuits Î It would be well to do so.

Pense & Nickle have their war paini 
on and' the tribes will have a big fight 
for the seat in the Ontario Legislature 
There will be a pure election and scalp.- 
will be in order after all quietens down.

Professor Mitchell, superintendent ot 
the Kingston Dairy School reports a 
good season. The school turned out 
many new and bright students.

The farmers for miles around King 
ston are well pleased with the price of 
milk, $2, paid at the dairy school. The 
highest price paid since the school was 
opened.

• • •
The cheese and butter made under 

the instructors, Stonehouse and Publow,
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Wii' much commented on for the fine 
nu .lilies contained in each.

• . «
lie iee bridge between the islands 

in , city is still intact but weak in places 
..........illy one Islander has ventured
»ei .'S.

NEWCASTLE, N.B.
Henry Wyse, grocer, baker and con- 

ii i inner, of Newcastle, is a candidate 
fin I he aldermanie elections which take 
pin-e next month.

,1. H. I’aulin, who lately established a 
gei eral grocery business here, has been 
doing remarkably well since his start.

ST. CATHARINES.
.1 T. Resting, successor to the firm 

nl \V. J. and J. McCalla, who for a
...... lier of years past has carried on
hiMiiess as a general grocer, has closed 
iIn retail branch and will, hereafter, 
h mliiet a wholesale grocery business. 
Mi Resting has, during his number of 
years’ residence in St. Catharines, be- 
is.iiio favorably known as a practical 
In iness man.

* . *

The other two wholesale grocer firms, 
W II. Merriman and John Ross, report 
11..: l business has been, and is, in a 
II- risking condition.

Michael McGuire & Company, have 
s i I their retail grocery business to 
V in. Parks, who comes well recommend- 

i McGuire & Co. have turned their 
ai nl ion to a general jobbing business 
i.i I with their recognized ability will 
h ke a success of their undertaking.

though money was tight in the mar- 
I. during the past few months there
I. - been but one failure among the St. 
i iburines merchants who, true to
II. i ir mode of conducting business, have

iihered the financial storm and have 
i ne out with success.

The two merchant milling firms, Black 
■ Forsyth, and The Hedley-Shaw Mill- 

Company, have been running their 
Is day and night lately to meet the 
lands of the trade.

I'li»* market still continues to be ae- 
i Hay sold at $15 per ton, butter 

l»er lb., eggs 20c per dozen. Meats 
• iitinne at. the old prices.

* • *

Spring is opening earlier than for 
me years past. There is no ice on 

■I-' canal, no frost in the ground and 
F ere is every appearance that farm 
•■'id garden operations will be a month 
‘arlier than in 1907.

LONDON.
The stock of Lind. Kerrigan & Co., 

wholesale grocers, who recently assign
ed, was sold at auction on Thursday 
afternoon, April 2nd. The bidding was 
quite spirited, the stock, valued at $30,- 
000, being finally knocked down to E. 
I,. Liddicott, the east end retail grocer, 
who is generally supposed to have been 
acting for T. B. Escott & Co., at 78 
cents on the dollar.

As a result of the recent sharp ad
vances in the price of sugar retailers 
are now giving one pound less for the 
dollar than formerly, which means that 
consumers will hereafter find only seven
teen pounds in a parcel.

On Saturday afternoon last ex-Presi- 
dent C. W. Nicholls, of the Western On
tario Commercial Travelers’ Associa-- 
tion, was made the recipient of a mag
nificent oak cabinet of silverware and 
cutlery. The accompanying address, 
which was couched in most flattering 
terms, was beautifully engraved in col
ored inks and handsomely hound in Mo
rocco. Mr. Nicholls for two years has 
held the office of president and was most 
efficient in his duties.

Christian It Pomeroy are the latest 
addition to local business firms. They 
are located on Dundas street, and be
sides a large stock of groceries, will 
carry dry goods and crockery ware.

Got don Brake, the Rectory sheet gro
cer, intends removing to the Hamilton 
road, near Rectory street.

The Tuckett Cigar Company have given 
up their branch business here, their 10 
hands having been paid off and notified 
that the company is quitting London. 
The concern’s output here was over two 
million cigars annually. Their intention 
is to confine manufacturing operations 
to Montreal and Hamilton.

Moderate activity is reported in both 
wholesale and retail lines.

REGINA.
Business conditions as existing in Re

gina to-day in all lines of trade are 
most unique. It is probable that never 
before in the history of the place have 
the conditions been exactly what they 
are at the present time and some fea
tures of the situations are far from en
couraging. On the whole, however, 
there is a spirit of confidence in the fu
ture and merchants generally believe 
that a couple of months will see better 
times.

For the past six months there have 
been many varying situations. Early in 
October the pinch began to make itself 
felt, and rumors of the damage to the 
crops, which were thought to be greatly 
exaggerated, were proved only too true 
as the returns from the threshing began 
to come in The prosperity of the farm
ers means the prosperity of the general 
nubile in the west, where wheat growing 
is essentially the means of livelihood, 
and the failure of the crop of 1907 was

ss

one of the hardest blows yet received by 
the country. The season throughout 
was, of course, most unparalleled in the 
history of the country and it was too 
much to expect that the wheat would 
come through undamaged. The frosts 
came early and the wheat ripened late, 
and the result was that glorious-looking 
fields of growing grain were worthless

All this, of course, had its effect on 
the business situation, and merchants 
who were carrying the farmers learned 
that they must be satisfied to renew 
notes and give credit for another year 
This meant approaching the banks for 
a further line of credit, and as it was 
about this time that the financial panic 
in the United States was at its height, 
the banks became more conservative. In 
the face of these conditions and the 
pressing of the wholesales in the east, 
the merchants of the west were up 
against a hard proposition. Many were 
faced with the prospect of liquidation 
or assignment, and it is a credit to the 
people of the country, no less than to 
the wholesale merchants that more were 
not forced to close their doors.

After the discouraging trade of the 
fall the stores looked for a small Christ
mas trade, but in this they were agree 
ably disappointed. The people were do
ing Christinas shopping as heavily this 
year as they ever did. and although the 
purchases were not as large and ex
pensive, they were a good deal more 
numerous. The result of this was thaï 
merchants, and particularly those hand 
ling holiday goods, were assisted in 
weathering the financial storm and 
January was entered on a fairly firm 
footing. January is not looked upon as 
a very heavy purchasing month and thi
st ores were content to struggle along 
through that inaugural month. Collec
tions during the month proved better 
than expected, and the same may
be said of February. During that month 
stock-taking sales were the order, and 
many merchants came by ready money 
because of these bargain days and the 
reducing of stocks.

March, the month in which it is ex
iled ed that conditions become brighter, 
has not proved as good as February, 
and there little money was paid. The 
farmers are purchasing their seed grain, 
either from the Government or from 
private individuals, and this is taking 
all the cash they have to spare.

The beginning of April, however, sees 
a restoring of confidence and business 
picking up. The farmers are coming in
to the city in larger numbers and pre
parations are being made to get the 
seed into the ground early. Business is 
brisker than it has been since last Ov 
tuber, and generally things look brigbt-

During the winter there hate been a 
number of assignments, cut the firms 
closed out are small and in no case has 
there been a large mercantile failure 
throughout the west. The big stores are 
absorbing the little ones and the nier 
chants who advertise and go after the 
trade in the right way are coming out 
the best.

Commercial travelers from eastern 
Canada find business as poor to-day. 
however, as it ever was before, but the 
reason is not hard to find. A prominent 
Regina merchant, in conversation the

(Continued on page 38.)
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BONUSING INDUSTRIES.
J. P. Downey, M.L.A., introduced a 

bill in the Ontario Legislature, making 
it unlawful for a municipality to offer 
inducements to manufacturers to estab
lish themselves there, hut it was defeat
ed. Mr. Downey’s policy is good, 
though he goes a bit too far, hut sane 
business men will favor the introduction 
of the bill again next session, in a some
what modified form. The editors of the 
MacLean papers have been in close 
touch with this question for many years, 
and have been steadily educating the 
business community to the evils of a 
system which offers inducements to a 
concern to remove from one centre to 
another, or the granting of sums of 
money to aid men or syndicates who had 
not yet shown their capacity to handle 
their own money successfully. The op
position to Mr. Downey’s bill came from 
the representatives of the smaller locali
ties, and i( is they who are usually guilty 
of this unbusinesslike procedure. Let 
Mr. Downey aim next issue to prohibit 
cash bonuses or loans by municipalities 
to any industry.

Years of experience with this ques
tion leads those who have studied it, to 
the conclusion that the granting of con
cessions to manufacturers in the way of 
exemptions from taxation, and possibly 
water rates, are fair, and should be en
couraged. In fact, exemption of all 
manufacturing plants anywhere in Can
ada, from taxation of any kind, would 
materially aid the development of

manufacturing in this country and be 
profitable to the municipalities and coun
try as well. On the other hand, the pay
ment of a cash bonus has in nearly every 
instance been money mis-spent. The 
establishment and building up of manu
facturing benefits the people of a town 
by the increased business it brings to 
the place through the mc.ney earned by 
the manufacturer and his employes, and 
spent by them in the town and among 
the farmers within radius of twenty or 
thirty miles. That the farmer particu
larly benefits by the growth of a town 
is shown by the increasing revenue of 
the farmers in its vicinity, and in the 
value of their lands as well. More im
portant still are the better educational 
and other facilities for the residents 
that the larger centres afford.

A small municipality may be excused 
for offering inducements to a concern 
situated in a very large centre where 
taxes are very high. In fact, it would 
he better for the country, as a whole, 
to have its manufacturing industries dis
tributed as much as possible.

We are decidedly opposed to bonuses, 
except in very rare instances. It is not 
money that successful manufacturers 
want in this country. It is experienced 
and intelligent managers and workmen. 
In the case of new industries, the men 
who desire to establish them, if they 
have the experience and have shown 
their capacity to do things, will find no 
difficulty, in ordinary times, in secur
ing all the capital necessary.

The industries that are most to be en
couraged are those which can turn the 
raw material produced in the district, or 
that can be produced in the district, 
into the finished article, and the ideal 
condition is when the manufacturing 
concern is composed of local sharehold
ers who put in their own savings or sur
plus. This necessitates good manage
ment that has been thoroughly tried. 
This has been done to a very consider
able extent, and most successfully, in 
Oshawa, and in a smaller way in many 
places for the manufacture of cheese and 
butter.

HIGH SUGAR BOOSTS CANDY 
PRICES.

The present high prices of sugar arc 
affecting more than the grocers. As 
may be imagined, the recent heavy ad
vances have hit confectionery manufac
turers rather hard and as a result al
most all lines of candy are bound to 
advance shortly.

Already one or two of the larger 
firms have taken action and last week 
raised the prices half a cent a pound on 
the cheaper lines on which profits are 
cut pretty close. Other firms are con
sidering the matter but as yet have 
made no move.

On the higher grade of goods a bettr 
profit is made and fluctuation in in 
basic component, sugar, is not so . i 
rectlv felt. If further advances in ; 
fined occur, however, which seems tie 
only possible course as a result of i 
condition of the sugar markets t 
present, a general advance in all lit . 
will be made.

ONTARIO TOBACCO CROP LIGHT
Reports from Western Ontario se n 

to give indications of a light toba. o 
crop this year. One correspondent sa 
“Where last year there were hundreds ..f 
beds at this season, this year they aie 
few and far between. Growers decline 
the crop is too uncertain and that tin v 
are at the mercy of the buyers."

STRONG PROVISION MARKETS
The provision markets have assumed 

a notablv firmer tone this week in all 
lines. For instance, cheese is reported 
firmer and with short stocks held local
ly and arrivals of new cheese a mon ! h 
in the distance this condition looks 
somewhat stable. Supplies of butter, 
too. were found to be shorter this 
week and prices were raised from 2 to 3 
cents. New butter seems slow in com
ing in and reports from some districts 
give indications of a light make of but
ter. Eegs which have been plentiful for 
a couple of weeks seem a little less i-o 
and prices are slightly firmer. Lard 
prices too, have gone up a notch and a 
feeling of firmness is evident in all poik 
products consequent on the heavy ad
vances in hogs by Canadian packers 
during the past two weeks.

BE CAREFUL IN LOCKING UP
The epidemic of attempts to rob 

banks and other places of busine- 
which has been particularly evidenl 
during the past two weeks, seems to 
point to the fact that a larger numb 
of crooks than usual are in the countr 
Reports from several Canadian centr. - 
also say that the police have be. 
warned of the movement of a body nf 
suspicious characters from the Unit< t 
States to Canada.

It might be well for the next fc 
weeks to be particularly careful i 
locking up. See that windows are pr 
pcrlv fastened and stable doors are sr 
curely locked before you leave you 
store for the night. The unexpected 
may not happen, but it's worth whifi 
to be careful.

Wm. E. McElwaine, grocer, St. John 
N.B., has assigned to W. E. O. Jones.
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THE SITUATION IN THE WEST
Formation of Winnipeg Stock Exchange —Crop Indications Promising—Fin

ancial Situation Much More Encouraging—Heavy Railroad Business.
The Western Viewpoint, by our Special Winnipeg Correspondent.

One of the announcements of the week 
tlint indicates the growth of Winnipeg 
and which at the same time may af
ford a solution of the vexed problem of 
the Grain Exchange. The president is 
A. M. Nanton, one of the best known 
financial men in the Canadian West to
day and the secretary, W. Sandford 
Evans. The Stock Exchange was under 
consideration last fall and a charter 
was secured during the previous session 
of the local house but it was not thought 
well to proceed at that time on account 
of the money stringency. Arrangements 
were made, however, to secure quarters 
in the new Grain Exchange building, 
which was then going merrily on its way 
to completion. The new Stock Exchange 
will not open for actual business until 
August first. It is known that some of 
the more prominent elevator concerns 
are actively interested in the Stock Ex
change and it is generally felt through
out the city that here may be the way- 
out of a grave difficulty. The fact that 
the new exchange will open for business 
jest a month before the new crop will 
begin to come on the market is in itself 
suggestive. The financial backing of the 
Stock Exchange is of the best and it 
may be that this organization will buy 
ilie Grain Exchange building when it is 
put up at Sheriff’s sale. In the mean
time there is no manner of doubt the 
old exchange is breaking up from the in
side with even greater rapidity than was 
expected. The very fact that it is doing 
so bodes ill for the forming of a volun
tary association, without charter, to 
operate as an exchange. Although the 
old organization worked under a charter 
it was alwavs more or less of a voluntary 
character, that is, men belonged to it and 
observed the rules because it was an 
advantage for them to do so. Now there 
is no control over the quotations, the 
commission rule is abolished and no new 
rules can be made without the consent 
of the prothonotary. The cohesion seems 
io have disappeared, one member is eut- 
>ing into another member’s business,

• riling his customers and the like, and 
lie whole Exchange is demoralized.

As a lesson to those who have asked 
or and those who have passed the 
irions confiscatory legislation it might 

lie well if one crop had to be marketed 
ilhout the well regulated facilities that 

have been in use for so many years 
out this would mean a great loss to the 
country as a whole, so that thoughtful 
people are earnestly hoping the matter 
will he settled in some way and trade 
conditions running smoothly before the 
next crop has to be marketed.

* . *
The outlook for seeding the crop is 

■ vceedingly bright at the present time, 
in Southern Alberta seeding has al

ready started in a number of places. 
In Northern Alberta, if the present 
weather continues, the seeding will start 
in a few days, and indeed, that is true 
of almost every section of the West. 
In some small areas the March snowfall 
was so heavy that it will probably be 
April If) before they can begin, but ns 
these were among the sections that were 
dry last year no one is doing any kick
ing on the score of the snow.

The Government grain seed distribu
tion is progressing splendidly, all wheat 
will be in the farmers’ hands by April 15 
and all the oats and barley before May 
1. Conditions in the West could not be 
better, for the time of the year, than
they are this season.

• ••
If there is one thing in the Canadian 

West that gives satisfaction more than 
another, it is the fact that in spite of 
the money stringency the principal and 
interest of loans has been so well met 
throughout the entire season. Even the 
most optimistic of the loan company 
managers now admits that the continual 
supply of money from this source has 
been a surprise to him. This condition 
has produced its legitimate result and 
those who had invested heavily in the 
West before aie seeking further invest
ment and money is plentiful for loans, 
of good quality, especially on farm 
lands. The principal and interest was 
a little slower in coming in last year 
but it came and now loan companies are 
looking for business. Funds are coming 
in for investment all the time and it is 
very noticeable the extant to which 
British capital is now seeking invest
ment in the Canadian West. Indeed, 
some of the loan companies are receiving 
considerable correspondence at the pres
ent time from India from parties seek
ing reliable investment. The tight money 
situation was not caused because money 
did not exist but because it was being 
hoarded, owing to a scare. Periods of 
this kind are always followed by abun
dance of money and the present is no 
exception, only the money has come out 
of hiding rather more quickly than usual 
after a panic and it is particularly 
gratifying to those who have always had 
faith in the West that so large a stream 
of money, seeking new investment, 
should be coming our way. Though lit
tle was said about it, loaning on high- 
grade securities went on steadilv all 
winter. It was always possible for first- 
class security to get a loan, indeed, one 
loan company has always had at.its 
credit at least $250.000 for this pur
pose. It is not thought, even by those 
who have the largest amounts for invest
ment, that rates are likely to be much 
lowered because the demand for monev 
for the carrying on of development work 
is so great that there will not be any
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difficulty in placing even the large in
vestments offered. At present the rates 
run from 7 per cent, in the choicest sec
tions of Manitoba to 8 and 9 per cent, 
in the farther west.

Some idea of the amount of railway 
construction that is not only project
ed, but is now actively under operation 
in the Canadian West, is given in the 
fact that one of the big contracting 
linns has at the present time 12,000men 
under engagement and the major portion 
of them at work in the West.

All the railways report an increasingly 
heavy traffic business and though the 
past winter curtailed receipts in the mat
ter of freight handling, the passenger 
departments more than made up for it. 
especially in traffic from West to East 
that being heavier than from East to 
West which is the reverse of former 
experience during the winter months.

• ••
One of the events of the week is the 

C.P.R. announcement of party rates for 
parties of ten or more traveling on a 
single ticket from points in the east to 
(mints in the west. The basis is one fare 
for the round trip by the all Canadian 
route. This is making the companies 
that have not all-Canadian routes sit up 
and take notice, as it is very question
able whether they can get their American 
colleagues to give them the same rates 
through Chicago and St. Paul.

It is supposed that the C.P.R. is do
ing this specially with a view to develop
ing certain portions of territory in the 
West, where they are laying out new 
townsites. The company are offering 51 
new townsites this season, the most.im
port ant being Wilkie, in the heart of 
the Cut Knife country south of Battle- 
ford and 80 miles from Saskatoon on 
the new line of the C.P.R. Tins offer 
should give the local merchants on any 
of these townsites an opportunity to get 
in good friends of his from the East. 
There are few who do not know at least 
ten who would he desirable settlers, from 
their old home town.

• ••
The proposed purchase of the elec

tric street railway by the City of Win
nipeg is one of the much discussed sub
jects at the present time. There is no 
doubt the feeling in favor of the city 
owning this system is very strong.—H.

' TRADE NOTES.
Geo. R. Small, of the Canada Maple 

Exchange, Montreal, was in Ottawa on 
Monday.

T. J. Bellanger, late with Mr. Pearce, 
has opened a grocery store on River’s 
llill. East Ward, Parry Sound.

After just two years in business, 
Harrv Stevens, of Stevens & Hayden, 
of Woodstock, N.B., has sold his share 
of the grocery business to O. A. Towns
end, who is thoroughly well up in that 
branch of trade and who doubtless will 
receive a generous share of the public 
patronage. Before engaging in anv 
other undertaking, Mr. Stevens will 
make a visit to friends in Glassville and 
vicinity.
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CORRESPONDENCE
(Continued from page 35.)

other day, remarked that the reason the 
commercial men are not getting the 
business is because the stocks of the 
stores that failed have been bought out 
by the larger business houses, and con
sequently all are fairly well supplied 
with goods.

• •
*

Real estate is picking up again, and 
during March a large number of good 
sales have been made. There were but 
few sales throughout the winter, and it 
was thought that prices were consider
ably dropped. Sales reported this 
spring, however, indicate that there has 
been no drop in prices, and That values 
are to-day about what they were a year 
ago.

VANCOUVER.
The rise in the price of sugar may re

sult in a small war in Vancouver. It is 
proposed to bring a large shipment of 
sugar from Scotland, and this will arrive 
somewhere between the 19th and 25th of 
this month. The B. C. Sugar Refining 
Company has advanced prices one-half 
a cent during the past week or two, in 
two jumps of a quarter of a cent per 
pound in each instance, in sympathy 
with the increase in the price of sugar, 
because of the failure of the cane crop 
in different producing countries. The 
importers of the consignment from Scot
land purpose selling at a quarter of a 
cent less per pound than the local refin
ing company. This is small, but. it is 
an item in such a staple as this. Whe
ther a reduction will be made to meet 
this remains to be seen, but it is antici
pated.

• ••
Another feature is the reduction of a 

cent per pound in pure lard, as the re
sult of the competition between the 
Frve-Bquhn Company, of Seattle, and 
the Swift Company. This flurry is, per
haps, altogether local, but it has result
ed in the selling of the pure brand at 
the usual price of the compound, name
ly, 12c or 12%e. It is not expected that 
this reduction will be maintained for 
any great length of time.

* . *

Last fall there was a fear in Dawson 
that the condensed cream stock would 
not be enough to prevent a famine dur
ing the winter. Still, there ha» been not 
only enough for use in that city, but also 
some available for shipment to points 
down the Yukon River. At the same 
time, the selling price is at $1.50 per 
case profit, which is about twice as much 
as in other winters. L was expected, 
too, that the hay and outs st.ock would 
be light and that a stiffening in prices 
would lake place, but prices are moder
ate at $100 and $110 per ton, resn°c- 
tively.

• . •
In short, anticipated shortness in 

stocks have not materialized. It was 
thought that the butter market would 
be such that consumers would be almost 
using axle grease, but the price has 
moderated so that the wholesale price

is only 52^0 for over-ice stock, and 50c, 
for storage.

* . e
A prominent salmon canning man from 

Puget Sound, who was here the other 
day gave a line on conditions in this im
portant branch of the trade. He said: 
“There are probably not more than 200,- 
000 cases of salmon all told left in the 
packers’ hands ” referring, of course, 
to the packers on the Sound. ‘‘Prob
ably half, if not more than that, are 
pfnks. A few sockeye halfs and some 
other odd lots are left, and there are 
a few cohoes scattered here and there, 
but how many it is difficult to say. This 
is a very light stock when last season’s 
heavy pack is taken into consideration. 
Owing to the light pack that seems to 
be looked for this season, prices are 
holding up well, and there is every rea
son to believe that prices will open at 
or above those of last year. While prac
tically every cannery in Alaska is pre
paring to operate, packers are not anti
cipating a maximum pack. It is quite 
generally felt that the pack will be light.

James Persse, Tees & Persse, of Win
nipeg, one of the largest wholesale 
houses in that city, may start a branch 
on this Coast. He has been out on a 
trip, ostensibly for pleasure, but has 
been looking over the ground with a 
view to establishing branches both in 
Vancouver and Victoria. For many 
years the firm has been among the fore
most concerns in Western Canada, and 
the growth of the business west of the 
mountains has necessitated the locating 
here of a branch warehouse.

* . *
With the development of the fruit 

growing industry, more nurseries are 
being set out. G. S. Ehle, who has had 
experience in Washington and Oregon, 
has selected Kaslo as the scene of his 
operations in British Columbia, and will 
start in with 50,000 grafts this spring.

• . *
Tweddle and Hill, who are extensive 

growers on the Niagara peninsula, have 
become owners of 100 acres of orchard 
land near Grand Forks, the reported 
purchase price being $175 per acre. It 
is their intention to establish a modern 
nursery, and will plant out fifty acres 
this spring. • e •

A retail grocer mentioned to your cor
respondent this morning the lack of a 
good chow-chow tomato mixture. This, 
he explained, is the preparation from 
green tomatoes, such as “mother used 
to make,” and not what is known now 
as the chow-chow pickles. “With all 
Heinz’s 57 varieties and the brands of 
other large manufacturing firms,” he 
said, “there is not that article for which 
I have, many a call. It is to be found in 
private domestic use in the fall, when 
tomatoes are handy, and although con
siderable is put down, it is soon used 
up because of its excellent quality. I 
cannot see why some of the big makers 
cannot secure a recipe of some good ar
ticle. If the right thing is produced, 
something like the home-made which we 
get offered al times in the fall.the mar
ket will be a large one.”
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SEASON'S FIRST FRUIT STEAMER.
A cable has been received by the 

tiobt. Reford Co., Montreal, announc
ing the sailing of their steamer Fremona 
from Sorrento to Montreal. This is tin- 
first sailing of the season for this port, 
the honor going to the fruit steamers 
which bring Mediterranean fruit to Can
ada. According to the cable, the Fre
mona carries with her 43,205 packages 
of oranges and lemons from Messina, 
and 22,310 packages from Sorrento. She 
is due in Montreal on April 26th.

AROUSING GREAT INTEREST.

Pesters Out for Montreal Exhibition of
Groceries and Things Are Booming.
With the posters out and a host of 

advertising stickers scattered around 
the trade in Montreal and vicinity arc 
becoming greatly interested in the Ex
hibition of Groceries, to be held in the 
Arena, Montreal, from April 17th to 
29th.

A gentleman who is pretty closely in 
touch with the Montreal trade, said to

W. H. DUNN.
Member of the Advisory Committee. 

Montreal Exhibition of Groceries.

The Grocer this week : “The trade are 
pretty nearly crazy in the matter. I 
never saw such a boom in my life, and 
if I hadn’t pretty cold blood I might 
get my head turned,”

Prospects for a successful show nexi 
week appear to be exceedingly bright.

SEIZED SHIPMENT OF CANNED 
APPLES.

Health Authorities of Winnipeg Con
demn Fruit From Ontario.

A despatch from Winnipeg dated 
April 7th reports that the health au
thorities in that city seized 330 cases, 
each containing six one-gallon cans of 
apples on Monday. The goods are de
clared by the health officials to be ab
solutely unfit for food. All bore the 
label, it is alleged, of the Oshawa Can
ning Company. II is likely that prose
cution will follow,
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Markets and Market Notes
Reports From Canadian Markets and Notes From Overseas Sources of Grocery Supplies—Sugar Remains Very Firm

and Few Changes Noted in Staple Lines.

QUEBEC MARKETS
Montreal, April 9, 1908. 

POINTERS— 
hugar—Very firm.

Provisions—Firmer.
Eggs—Higher.
Butter—Higher.
The sugar market is very strong, and 

ilie report from the primary markets of 
die advance on beets is likely to result 
in an advance on refined sugar, which 
may occur any day. Receipts of fresh 
made creamery are falling off, and as 
Murks of storage butter held here are 
light, prices have advanced. Fresh 
creamery is quoted as high as 32c to 
:if>e lb. Eggs, also, are higher this week, 
selling at 18c to 20c per dozen. Re
ceipts of fresh laid are heavy, but stocks 
•>f storage and pickled are practically 
exhausted, and this combined with the 
heavy demand, is responsible for the ad
vance in prices. However, it is not ex
pected that these prices will hold for 
any length of time, and it is thought 
i hat within a week quotations will be 
much lower. The tea situation is un
changed, trade in this line being quiet. 
Coffees and spices are dull, and there 
ire no changes in prices. Fruit dealers 
report a better business this week in 
almost all lines. Dried fruit business is 
Mill very quiet. There are larger quan
tities of new crop of maple sugar and 
maple syrup arriving on the market 
now.

TEA—The tea market has not shown 
.my improvement over last week. Busi
ness in general is quiet. Some dealers 
report having done some nice business 
m Japans, blacks, and greens, this, how
ever, was not to any large extent, and 
business on the whole is dull. Prices 
have not changed, remaining firm.
Choicest..................................................... 0 38 0 45
Choice .....................................................  0 31 0 37Japans—Fine............................................. 0 27 0 32Medium.........................................0 12 0 It

Good common................................ 0 21 0 23
Common.......................................  0 30 0 31Ceylon — Broken Orange Pekoe.....................  u 30 0 38
Pekoes..........................................  0 17 0 SOPekoe Souchongs .....................  0 19 0 30*

lii'lia—Pekoe Souchongs............................  0 17* 0 18Ceylon greens—Young Hysons........................ 0 19 0 35
Hysons.................................. 0 IS 0 SO
Gunpowders............................ 0 17 0 16l1hina greens— Pinesuey gunpowder, low grade. .0 121 0 16^ pea leaf... 0 19 0 87

" " pinhead... 0 30 0 46
COFFEE—Coffee remains unchanged, 

i here being a fair amount of business 
Joue, on a steady market. Prices have 
not changed.
! »msio»...................................................... e it o se
*»•»■.......................................................... e u o soMochs..................................................... till oa
aio. No. 7...................................................o cs| oo»Ssntos ..................................... ..................... 0 111
Msrseslbo.................................................. 0 11 illHosstsd sud ground SO per cent, sddltlonsl

St'liAR—The sugar market is very 
lirai, with au upward tendency. Reports 
from the primary markets say that beets

Pyts lump, boxes, MMbs.

have been advanced, and it is the general 
opinion that this will result in another 
advance in retined sugar.
Granulated, bbls .............................   04 80

" 4-bble............................................................ 4 95
" niés ............................................................  4 75

................................ 5 66
_____.............. ................................. 110

SS lbs................................................... 6 95
Extra ground, bbls ......................................................... 5 2)

" “ 50-lb. boxes............................................. 6 40
" " 36-lb. boxes............................................. 6 60

Powdered, bbls..................................................   5 00
60 lb. boxes..................................................... 5 20

Phoenix ..........................................................................  4 55
Bright coffee .................................................................... 4 59
No. 3 yellow....................................................................... 4 40
No. 9 “ ........................................................................ 4 SO
No. 1 M bbls ............................................................. 4 40
No. 1 M bags. ............................................................. 4 35

SYRUP AND MOLASSES—The 
syrup market is unchanged since last re
port. A fair amount of business is doing. 
Prices are unchanged. The matasses 
situation is unchanged, there being a 
good demand at the old prices.
Baibadoes, in puncheons....................................  0 31 0 33

" In barrels.........................................   0 936 0 35
“ in half-barrels ....................................... 0 34| 0 !6*
" fancy.............................................................. 0 34
" extra fancy.................................................. 0 36*

New Orleans.............................................................. 0 22 0 36
Antigua .............................................................................. 0 30
Porto Rioo .......................................................................... 0 40
Oom syrups, bbls................................... ........................... 0 03

" *-bbls................................................................. 0 (3
" t-bbls................................................................. 0 03.
•• 30* lb pails......................................................... 1 75
H 86 lb pails......................................................... 1 86

Cases, 2 lb tins, 8 doz per case....................................... 2 40
M 5-lb. " ldox. " .......................................  8 75

MAPLE PRODUCTS—Receipts of 
new maple sugar and syrup are heavier 
this week, and the demand is also bet
ter. New Maple sugar is selling well at 
10c to lOVsgc per lb. Quotations for new 
syrup are lower this week. The line is 
in good demand.
Compound maple syrup, pe r lb...............................  0 04* 0 06
Pure Townships sugar, per lb.................................0 19 C 10*
Pure syrup, 8*lb tin— ............ .......................  0 f»0 0 05

DRIED FRUIT—The dried fruit mar
ket is still very dull, there being only 
the usual consumptive demand. Cur
rants, Valencia raisins and California 
raisins are a little easier in feeling, as 
also are prunes. Figs and dates are 
moving fairly well. Other lines are un
changed.
Currants—

FUiatras,

‘ Excelsior Window Clusters
ie

_________________ i, barrels............................... 0
Fine FUiatras, per lb., in cases .......................  0

*' " cleaned............................ 0
M " In Mb cartons................... 0

Finest Vostixxas " ................................. 0
Amalias " ................................. 0

" 1 lb. packages...........................................
Sultans Raisins—

Sultana raisins, per lb........................................ 0
" M 1-lb cartons...................................

Bleme Table Figs—
Six crown, extra fancy. 40-lb. boxes................ 0
Four crown, fancy, 10-lb. boxes ...........................
Three crown.......................................................... 0
Glove boxes, fine quality, per box.................. 0
Fancy washed figs, in baskets, per basket .... 0

“ —•»-* g* in boxes, per lb.................... 0
I figs, " box ................0

06 o re* 
96 0 06* 
06* 0 07 
07 0 07* 
07 0 06 
07 0 06 
.. 0 07*

10

staffed
Valencia Raisins— 

Fine or

0 11 
0 14

00* 0 11 
. 0 06 
07 0 06
07* 0 06 
15 0 16
15 0 80
86 • 80

Layers,

off-stalk, par lb.* rlbT........ :::: 881> 06 0 ^|

in 889
PwkMM - .......................................................» 0»* (Hit

miw»B^ii»—
London U|tn................................................... ............ |*
"OouboIwuj OluiW»".............................................. IM

" " t-box................................ 10»
Oliuten," fboxw.............. 1 371

hole..........................

39

Hallowees. per lb 
Salrs, per lb.

‘ Royal Buckingham

California Raisins -
Fancy seeded 1-lb. pkgs....................................0 10
Choice seeded. 1 lb pkgs....................................6(0
Loose muscatels 3 crown..................................0 08

" " 4 crown ................................ 0 19
California Evaporated Fruits—

Apricots, per lb..............................................................

I 60
1 60

0 11 0 n
0 (9 
0 10

0 38
83Peers,

Prunes— per lb.
Oregon prunes 26-lb. boxes, 3O-40B.................... 0 10 0 11

'r " '* 40-51..................... 0 6* • (9
“ . •' 5>-er%..................... 0 is 0 «6*
"I “ mro»................ ........... oo*

ie--»,.................... o »-» o i •
“ “ 9U-IU0,...................0 C«i 0 «

SPICES—The market is unchanged 
this week, both as regards prices and 
amount of business doing. The demand 
is fair for all lines.

P*r lb.

Ginger, whole .......................................................... 0 16 0 80
Cochin ....................................................... 0 17 0 89

Cloves, whole ..........................................................  0 17 9 39
Cloves, ground.......................................................... 0 to
Cream of tartar................ .....................................  0 25 039
Allspice..................................................................... 0 19 0 II
Nutmegs..................................................................... 0 25 0 60

RICE AND TAPIOCA—Rice has not 
changed since last report, the demand 
being fair at the old prices. The tapioca 
market continues the same. The scarc
ity in the primary markets has not af
fected the local trade. Prices are the 
same as last week.
B rice, in 10 bsg lota ................................. .................. 9 90
B rice, less than 10 bags.................................................. 3 SO
0 C rice, in 10 bag lots ................................................... 3 06
O O rice in less than 10 bag lorn ................................... 0 10
Tapioca, medium pearl.............. .....................  0 06 0 06*

EVAPORATED APPLES—The mar
ket for evaporated apples has not shown 
any change since last week. The demand 
is fairly good at the reduced prices.
Evaporated apples ................................................  0 07* 0 08

BEANS—The bean market remains 
steady at $1.75 to $1.80 per bag. De
mand for this line is dull, and there is 
only a fair amount of business doing.
Choice prime bean#............................................... 1 75 1 8u

RAW FURS—Reports of the sales 
have been received and a few' changes 
are noticeable in consequence. Skunk 
and red fox are advanced in price, while 
weasel has declined. Spring muskrat is 
being quoted at 32c to 36c.
Mink ......................... ..................................................»w too
MirtfP, pal®............................................................... 3 00 6 40

M dirk ............................................................  8 00 SO 00
Fox. red........................................................................ 2 50 4 00
I*nx............................................................................... f 00 9 uO
Otter ...........................................................................16 40 18 00
Fisher..............................................................................6 ro 7 00
Weewl........................................................................ I 15 0 81
ItahraA ...................................................................... 016 0»
Canadian coon.......................................................... 0 76 1 96
Steak....................................................................  ... 0 86 1 40
Bear large.................................................................... I 00 10 00

" ' smell .............................................. . ............... 9 00 h 00
Spring muskr t...........................................................  0 82 0 86

CANNED GOODS
MONTREAL—The canned goods situ

ation is unchanged since last week. All 
lines are still in good demand, especial
ly fish and fruits.

TORONTO—Canned goods are only 
moving fairly. The weather has been



THE CANADIAN GROCER

scarcely warm enough yet to cause heavy 
demand but business is expected to 
open out when the warm weather really 
begins.
Group No. 1 comprises— „ ...

"Canada First,’ “ Little Chief," "Log Cabin, "Horse
shoe " and " Auto " brands, also all private brands. 

Group No. 2 comprises—
" Lynn valley, ’ "Maple Leaf,” "Kent Lion, 
"Thistle,” and "Grand River" brands.

Group No. 3 comprises—
"Globe,” "Jubilee," and "White Rose,’ brands.

Group Groups
FRUITS. No. 1 No. 2

Apples, standard. 3's........................................ } 224 1 20
" preserved, 3's........................................  14^ 1 424
" standard gal........................................  3 30 3 2<4
" preserved, gal ..................................... 4 <.0 3 974

Blueberries—
2’s, standard...................................................  1 20 1 171
2’s, preserved.................................................... 1 7) 1 6<i
Gals., standard... ........................................5 2J 5 174

2's Preserved ................................................. 1 55 1 524
Gals 6 andard............................................... 3 80 3 7<4

Cherries—
2's. red, pitted................................................ 2 30 2 1
2’s, " not pitted......................................... 1 80 1 i
Gals., red pitted.................................................... 8 ! .

" " not pitted........................................... • 7 4*4
2’s, black, pitted............................................  2 30 2 274
2 s, " not pitted ...................................  1 80 1 424
2's, white, pitted............................................  2 45 2 024
2's, " not pitted.....................................  1 95 1 77$

Currants—
Gals., red. solid pack.............................................. 7 674
Gals., red. standard............................................. 5 4J*
2’s, red preserved............................................ 2 15 2 14
2 s, red. H.».......................................................1 9i 1
2's, black, H.3................................................. 2 <>5 2 < 2$
2’s, black, preserved......................................  2 274 2 25
Gals., black, standard.......................................... 5 924
Gals " solid pack............................................. 8 424

Gooseberries- -
2 s, H 8............................................................. 2 3-1 2 27|
2's, preserved.................................................. 2 524 2 50i
Gals., standard....................................................... 6 77*
Gals . solid pack..................................................... 8 774

Lawton berries—
2’s. H.S............................................................. 2 30 2 5
2’s, preserved ................................................ 2 55 2 !
Gals, standard........................   7 80 7 !

Peaches— „ . ,
14's, yellow (flats) ......................................... 2 20 2 174
2's, yellow ....................................................... 2 40 2 37$
24’s, yellow...................................................... 3 10 3 274
3's, yellow ....................................................... 3 6i 3 6*4
3's, yell iw (whole)......................................... 3 05 3 024
2's, white .......................................................  2 35 2 324
24'a, white.........................................................3 25 3 22$
3's, white.........................................................  36) 3 57*
3's, not peeled................................................ 1 80 1 774
Gal., pie, peeled............................................  7 55 7 52*
Gal , pie, not peeled....................................  5 55 5 524

Peira—
2’s, Flemish Beauty.....................................  1 95 1 £21
24’s, Flemish Beauty.....................................  2 30 2 274
3’s, Flemish Beauty....................................... 2 45 2 424
2’s, Bartlett....................................................  2 15 2 12$
24 s, Bartlett...................................................  2 50 2 47|
3’s, Bartlett..................................................... 2 l5 2 ‘j2*
3’s, pie,............................................................  1 5ij 1 74
Gal., pie, peeled............................................ 4 55 4 524
Gal. pie, not peeled..................................... 3 8J 3 77*
2’s, light syrup’s..................................................... 1 4 i
3’s, " " .................................................... 1 974

Pineapple—
2’s, sliced........................................................ 2 05 2 024
2’s. grated....................................................... 2 15 2 1 it
whole .............................................................  2 85 2 824

Plums, Damson—
2’s, light syrup................................................ 1 35 1 324
3’s, light syrup ............................................  1 90 1 874
2’s, heavy syrup............................................  1 .50 1 474
24's, heavy syrup............................................ 1 c5 1 82j
3 a, heavy syrup ............................................ 2 15 2 12*
Gal., standard................................................ 3 65 3 62$

Plums, Lombard—
2’s, light syrup................................................ 1 40 1 374
3’s, light syrup...............................................  1 924 1 9
2’s, heavy syrup.............................................  1 5o 1 524
2* 8, heavy syrup............................................ 1 90 1 87*
3e, heavy syrup.............................................  2 15 2 12$
Gal., standard...............................................  3 85 3 82$

Plums, greengage—
2’s, light syrup................................................ 1 45 1 424
2’s, heavy syrup.............................................  1 6) 1 57*
24’s. heavy syrup............................................ 19) 1 87$
3a heavy syrup.............................................  2 174 2 15
Gal, standard................................................ 4 15 4 124

PJ-ims, egg—
2’s, heavy syrup.............................................  1 87* 1 85
24 s, heavy syrup .......................................... 2 17$ 2 15
3 s. heavy syrup.............................................  2 50 2 474

Rhuharo-
2*i, preserved.................................................  1 80 1 774
3’s "    2 55 2 52*
Gal., standsrd............................................... 3 55 3 5'$

Raspberries, Red
2’s, L. 8. (Shafferberries)...............................2 15 2 124
2’s, H. 8.......................   2 30 2 2 *
2’s, preserved................................................. 2 55 2 52%
Gals., standard..............................................  7 8) 7 77$

" solid pack.......................................... 10 55 lu 12$
Raspberries, Black—

2’s. black, H.S................................................ 2 30 2 27*
2’s. preserved.................................................  2 .r5 2:2*
Gals., standard...............................................  7 80 7 774

" solid pack..............................................10 55 10 52$
Strawberries—

2’s, heavy syrup................................................ 2 30 2 27*
2’s " preserved................................. 2 5' 2 52$
Gals. " standard................................  7 80 7 77$
Gals. " solid pack................................ 10 55 10 52$

VEGETABLE
Asparagus—

24’s, tips, California..................................... 3 8) 3 774
Beets—

2’s, sliced, sugar and blood red.......................... 11?',
2 s, whole, “ “ ..................... 1 02]
3 s, sliced, “ “ ..................... 13.
3’s, whole, “ " ..................... 1 2<

2’s, golden wax.....................................

Gala. “ " .....................................
2‘s, refugee or valentine (green)....... ....... 0 95
2’s, crystal wax...................................
Red kidney, 2’s ...................................

2 s ...........................................................
Gal., on cob...........................................

.... 1 00

Carrots—
2 s ..........................................................
3’s............................................................

Turnips—

Cabbage-
38............  ...........................................

Cauliflower—
2 s............................................................
3s ...........................................................

Succo’ ash—

Parsnips—
2s............................................................
3 s.............................................................

Peas—
l’a, extra tine sifted ............................ ....... 1 in
2’s. standard............................................
2’s. early June........................................

2’s extra fine sifted............................ .... 1 4)
Gal»., No. 4..........................................

Pumpkins, 3’s...............................................
" Gal.........................................

Spinach—

3’s ............................................................
Gals.........................................................

Squash—
3’s.............................................................
Gal............................................................

Tomatoes—
2’s .......................................................... .... 1 10
3’", all kinds.......................................... .... 1 30
Gald , all kinds.....................................

0 9?i 
1 37*
4 02‘/3 
i. 9:% 
1 02% 
1 07 V, 
1 324

0 97Vi 
4 924

0 974 l o.$
l 074 

0 92V,

1 47% 
1 87%

1 27%

0 97% 
1 07%

1 074
0 9?4
1 024 
1 074 
1 37* 
3 724
0 95
3 124

1 594 
8 0?i
5 17$

1 20 
3 52%

1 07% 
1 27* 
3 Ï7%

ONTARIO MARKETS.
HUNTERS—

Sugar—Firm and advancing.
Beans—Firm and advanced.
Collections—Fair.

Toronto, April 9, 1908.
The wholesale markets continue quiet 

this week with demand for staples very 
dull. Tliis is attributed chiefly to the 
bad condition of the country roads, 
which prevent the farmers from getting 
out and keep the retailers’ business dull. 
The travelers, too, are having some dif
ficulty in getting around and these con
ditions all reflect on the activity of the 
jobbers’ business.

Sugar continues to hold first place as 
a market feature and outside this prices 
of staple goods are generally steady.

SUGAR—The world’s sugar markets 
continue to send in reports which would 
confirm all that has been said about 
prospects of very high sugar. Refined 
at time of writing is quoted on the To
ronto market at the same figure as a 
week ago, but, as was said last 
week, another advance is expected 
shortly and may occur within a day or 
two. Regarding the outlook for the 
next few weeks Willett & Gray’s daily 
circular received locally on Wednesday 
says: “Both raws and refined must 
advance till the point is reached, which 
will check consumption.”

Willett & Gray’s review of the situ
ation in raws says:

“The week under review has shown 
some signs of reaction, such as are al- 

40

ways present in an advancing trend t. 
the sugar market.

“The large and rapid rise botli i, 
home and abroad naturally led to mud. 
realizing at (lie top prices and cheeke 
(temporarily the upward movement- 
only temporary, however, as all the ail 
vanee made is fully warranted by tli. 
crop situation, and already at the elm. 
there is a partial recovery in Euroj. 
by renewal of purchases there by Amei i 
can refiners.

“Thus far these purchases have crus 
ed the 100,000 ton mark set by us n 
first, are now likely to continue froi 
time to time until our later estimai 
of 200,000 to .‘100,000 tons is finall 
reached. Indications still point to .. 
shortage in the Cuba crop which, fL 
uring from a visible of 680,000 tons in 
illiis date, may not exceed l,000,00ii 
tons in all. Dry weather in most se« 
tiens of the Island continues to unfavoi 
ably affect the old and young canes 
'III - number of Centrals grinding is r< 
dueed to 135, or six less than at thi- 
time last week.

“The actual quotation for 96 degrees 
Centrifugals has not changed from 
4.36c duty paid and 3c c. & f. ; but fur 
several days purchases were impractii- 
able and were only able to be resumed 
by an actual decline of 3d. which came 
to the European beet sugar markets. 
Advantage was taken of this réaction 
and disposition to sell to secure some 
150,000 bags of Centrifugals at 3c e. & I. 
and 10,000 tons or more beets at 11s. 
9d. e. & f., equal to 4.40c per pound 
for 96 degrees Centrifugals.

“Centrifugals and beets are now ni 
about equal parity, and the course of 
prices from now forward will be gm 
erned by the European markets, which 
in turn are largely influenced bv news 
from this side and from the Colonic- 
as to maturing crops and these informa 
lions go over the cable almost daily, in- 
counting for the frequent up-and-dovu 
fluctuations on Hie Sugar Exchanges. "

Regarding refined, Willett & Gray re 
port: “Quotations have remained in. 
changed throughout the week, except 
that at New Orleans for special reason- 
10c per 100 pounds is added, and excep 
for a turn of easiness, not weakness, ii 
the raw market a similar rise would hax 
come here, and will undoubtedly be mad 
on a full recovery of values in Europi 
which markets influence refined as we! 
as raw sugar values.

“The deliveries have fully ei "V. 
the production and business under ne' 
contracts has increased.

“It is well to carry as full a line <>: 
supplies as is practicable under tli 
thirty-day limit of refiners.”

Quotations at time of writing were n 
follows :
Paris lump*, in 25-lb. boxes ............................................  6 Of
Pans lurnifS. in ou-iu. noies..............................................  5 8.;

•• In llVLIh. •• ........................................... 5 7i>
Paris lumps, in 20, 5-lb. boxes.......................................  7 10
8t. Lawreuee giauuiateu, barrels................................  4
Red path’s granulat*»1 .............   4
A cadi* granulated, (bag» and barrel!)............................ 4
Berlin granulated................................................................ 4 8}
Phoenix................................................................................. 4 8-
Bright roifee........................................................................ 4 8f.
No. I fellow.......................................................................... 4 70

No. 1 " ............................................................... .... 4 60
Granulated and yellow, 100-Ib. begs Be. lees than bbls.

91
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SYRUP AND MOLASSES—Business 
rallier quiet in the staple lines at 

prices quoted below. Considerable 
aple syrup is coming into the whole- 
,le houses. The compound stock is quoted 
h same basis as old stock, but the really 
ire maple goods is quoted very high.

lurs. .................................
Medium...............................
t! right.................................

tb. Tins, 2 do* in case

i “ ” i
T irrels ......
It f d*rrc-li 
t.i,tarter *' .
i ills, 381 lbs. each .........

Maple ajrrup— 
lia,1.-ns. 6 to case
i ;• a
T.Ute, 21

u SO ù »

4 50 
4 a; 
4 8 J2 uO

New urleats, medium.............................................
- bble......................................

iuruadoee, extra fancy............................................
u -rio ttioo...................................................................
West Indian..............................................................

0 36
u »0 
0 45 0 60

TEAS—Business locally is compara- 
lively quiet and only a hand-to-mouth 
sxslem is being followed under the pre
sent conditions of the tea markets. 
Thompson Bros.’ weekly circular, dated 
March 2Gth, says:

‘•The gradual improvement in tone 
during the past few weeks has developed 
inio a distinct advance in rates for cer
ium descriptions, especially on the In
dian market, where the supply of As
tons appears to be closing earlier than 
expected. Common leaf may be quoted 
sicady without being dearer, and there 
i> no doubt that the price of the coarser 
suits is being affected by the consider
able quantity of inferior China which 
lias for some time been offering.

“It speaks well for the healthy state 
id' the market that, in contrast to what 
usually happens at this time of year, 
little or no disturbance to trade is being 
iin-asioned by the near approach of the 
Budget announcement. Complaints of 
ti 1 quietness of country business still 
i uitinue, but the fact that in spite of
i s the tone is improving is but another 
pi i.if of the tendency of buyers to stock 
L tie beyond their immediate require-
ii i uis. Prospects therefore would ap- 
p at- to be more favorable from the im- 
I' .ters’ point of view, bearing in mind

coming decrease in the quantity to 
brought to auction.”
OFFEE—Dealers report business in 
• e as very fair.
Villett & Gray say, in part, regarding 

i: current situation:
The change in the statistics during 

i month of March shows a decrease in 
i world’s visible of about 560,000 

bringing the total down to April 
i 908, 15,460,000 bags, compared with 

il 1, 1007, 15,398,000 bags.
1'he March receipts in Brazil came 
y dose to the estimate made at the 

I inning of the month, and the arrivals 
uilds have been liberal under the re- 

I ve higher values obtainable. The 
| .iblç feature of the month is the large 
1 cries here and in Europe, say 1,- 
1 000 bags, so that if the March move-
o- ut into sight of all kinds was over
I uO.OOO bags, the steady /drain for 
■*’ ual hand-to-mouth consumption ne- 
“ Rated the "withdrawal of about 600,-
II : hags from reserve stocks in consem-

ing countries. Under the natural influ
ence of supply and demand this should 
create a very good impression, because 
supplies will decrease to a greater de
gree during the next three months, while 
consumption will keep up on about the 
present scale.

“Furthermore, under the influence of 
this it cannot be expected that prices 
will stand still. Even hand-to-mouth 
buying, severely restricted as it has 
been, reveals remarkable distribution of 
supplies from the seaports and an up
ward tendency in the markets would 
hardly fail to stimulate new business in 
view of the strong legitimate position 
of coffee.

“Bearish sentiment has brought out 
some new short selling of options which 
at this low level can only be a help to 
the article when the turn comes on in
evitable smaller receipts and big de
liveries.

“From the extreme high point of the 
world’s visible 16,911,660 bags, there has 
been a decrease of 1,150,000 bags in four 
months from December 1, 1907, up to 
date."

DRIED FRUITS—Demand is reported 
very "good for prunes but otherwise busi
ness is dull. Prices are the same as a 
week ago, as follows :
Prune», tieuia Clare —

Per lb l'a. à . .
100-120*.......................... 0 06 30-10,25 a, 50-lb. boxee 0(94
KU-lUUe,50-lb boxe* 0 J6 0 07 /U-eui .... 0 07
10-901 " 0 v7| u 08 60-70*. 50-lb boxee .. 0 06*

Note—25 lb. boxee *c. higher than 50 lb.
Candied and Drained Peek—
Lemen..................0 11 0 11* Citron.......................0 *1 0 22
orange.................0 11 0 12
Peaohee, " ......................................................... 0 18 0 20
Pig»—
Klemee, per lb......................... ................................  0 08 0 15
Tapneta, “ ................................ .........................  0 03* 0 14
Bag Fig».....................................................................  0 04* 0 06
Currants—
Pine KUlatrae. .. 0 l6| 0 07 VoetUxar............ 0 08 0 08*
Patras..................... . 0 0b*

Uucieaned, |o lee».

duitana ..................................... .................................. 0 09* 0 «3
*• Fancy  ....................................... . 0 là 0 12*
“ Extra fancy  ........ ......................... . 0 14 0 15

Valencia», new...........................................................  0 06* 0 07
Seeded, 1-lb packet», fancy..............................................  0 11*

" 16 ox. packet», choice......................................... 0 11
“ 12 ox. “ " ......................................... 0 09

aalloweee............ 0 05* 0 05* Fard» choloeet— 0 08 0 09
Babe....................... 0 04*.... " choice...................  0 08*

RICE AND TAPIOCA—There is noth
ing new to report. A steady staple 
business is being done.

• -I lU.
too., euuii. n......................................................... oeat uuai
rZSr I:::::::::::::::::::::;::::::::::::::: » S{ î Ü 

::::::::::::::::::2? SSÎ*
Seed tapio-a ................................................................ 0 06
Tapioca, medium pearl......................................... 0 to* 0 L52

SPICES—Dealers report business as 
very encouraging and, indeed, this seems 
to he the brightest feature of the gro
cery business. Prices arc unchanged.
Peppers, blk... 

r* white..
0 16 0 25
0 18Ginger.

Oinnemon ................................................................ __
Nutmeg................................................................... 0 30
Glove». whole...........................................................  0 30 0 35
Cream of tartar.......................................................  0 22 0 27

vië,m 2 22
Maoe ..................................................................................  0 16
Mixed pickling spice», whole................................... 16 020
0«»»ia, whole...........................................................  0 20 0 25

" ground......................................................... 0 25 0 3»
BEANS—The continued buying for 

American firms has firmed the market 
up to a considerable extent to a point 
where it has since remained. Jobbers 
have not raised their prices noticeably 
hut the position would seem to war
rant it.
Bean», hand picked, per bush.................................  1 90 2 0-1

" prime No. 1. "  ..180 185
" Lima, per lb.......................................................... 0 07*
EVAPORATED APPLES — Really

41

good stock is scarce and consequently 
high. Ordinary apples are steady at 
about 81c. Jobbers’ stocks arc not too 
full.

HIDES AND WOOL—The market con
tinues quiet and unsatisfactory with 
very light receipts and little demand.
U.uta, luapwted, cow» and steer*, », 

M ** No. 2
Cooutiy hide», flat, per lb........................
City Calf ekine..............................................
Lou tryCafekiua........................................
Dekins .............................................................................
tiheep skin»...................................................
Uuioo bides, No. 1 .....................................
Rendered tallow, per lb..............................
Horse hair, per lb.........................................

0 70

V 15* 0 ce* 
0 14 u 1 • 
u 09 
0 6 J
V 802 aO 

0 04* w to*
... 23

NEW TOBACCO REGULATIONS.

The matter of the proposed changes in 
the present tobacco regulations and the 
establishment of a uniform stamp, which 
lias been before tlie House several times 
ibis session and which has been previ
ously noted at some length in these col
umns, came up for debate again on 
Thursday, April 2nd.

Hon. Win. Templvinan, in introducing 
the matter, said that the changes were 
advocated simply to benefit the Cana
dian tobacco growers and that from 
$30,000 to $10,000 revenues yearly would 
be lost if they were enforced.

Major Beattie, oi London ; Mr. Bris
tol, Toronto, and others, opposed the 
changes, contending that the majority 
of the tobacco manufacturers were averse 
to any change being made and foresaw 
serious results from the proposed legis
lation.

After some further debate Mr. Temple- 
man introduced a bill embodying the 
proposed changes.

POINTS IN WINDOW DISPLAY.
It is at night when the outside world 

is dark that your window will look the 
most attractive. For this reason, too, 
it follows that one of the first things 
to be seen to is that the window must 
be well illuminated. Nothing so surely 
kills off a window display as poor 
lights. And at the same time it may be 
stated that there is no other invest
ment which will pay a merchant so well 
as good lights throughout the store as 
well as in the window, but if the lights 
must be cut down anywhere, let it not 
be in the windows.

The chief fault of the ordinary window 
display is crowding. Don’t try to put 
your entire stock in your windows, but 
leave room for an effective arrangement 
of what you do put there. Too much 
stuff will defeat your purpose, which is 
to call attention to the items displayed 
with enough force to make the gazer 
want to buy.

There is one more point. Do not ex
pect a window display to sell goods in
definitely. Those who pass your place 
will get tired of seeing the same thing 
day after day. Give them something 
new to look at once in a while. Let 
them get into the habit of looking to 
see what you are going to offer them 
next. Sooner or later you will draw the 
fancy of the regular gazer and sell him, 
or her, something. If your offerings are 
made on the basis of attractive prices, 

• make the price a part of the display. In 
most cases it is well to do this anyway, 
as the combination of the article 
and the price together sometimes make 
an appeal that one cannot resist.—H. 
S. ITall, in the New Idea.
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MANITOBA MARKETS
(Market quotations corrected by telegraph up to 9 a.m.

Thursday, April. 9. 1908.)
With the advance in sugar has come 

an advance in various lines of con
fectionery. Mixed candies are up one- 
half-cent per lb. and other linos in 
proportion. With line spring weather 
the trade are disposed to be optimistic 
over the crop and business outlook and 
this is reflected in more liberal buy-

' fruits

tilueberriee. l a No. tOberrtw ............................................................. 2 27J
Ourrinta^’ew-^4, P*r doz' cw ...................  S 4IJ

lî't,U^Vhel,f‘ïru». Perdez

Gooaeberriea New-

2 (9 
2 19

No.™* 3 
2 25

2 39

2 04 
2 14

2’s, heavj syrup " ....................2 311 2 29
Lawtonberries New—

2’s heavy syrup " .................... 2 411 2 39
Peaches —

2 s yellow flats " .................... 2 30 2 27*
3's " " .................... 3 12 3 091

Pe&™e, F.B., “ .................... 1 811 1 79
3's! " " .................... 2 394 2 37
2's Bartlett's " .................... 1 96è 1 94
3's y " ' .................... 2 69$ 2 57
2's lobe, light syrup '* .................... 1 51$ 1 49

2’s Damson, Ls. " .................... 2 93 2 88
2’s Lombard, l.s. " .................... 3 u3 2 98
2's Greengage, l.s. " .................... 3 13 3 08

Raspberries— .. , n
2’s red. light syrup .................... 2 26* 2 24
2’s black, heavy syruph .................... 2 411 2 39

Pineapples, whole, 2 lb., per ease................ ............... 3 65
«• “ 21 "   4 50
" sliced. 2 "   3 85
" grated. 2 "   4 40

Strawberries (new), per case................................ 4 83 4 78
Rasyberry J»m (rtmithV)—

12-oz. bottles per doz ............................................... 1 65
Mb. " ............................................................. 2 20
44-oz. " ..............................................................  4 75
6- 1 b. tins, each........................................................... 0 59
7- lb. “ ............................................................  0 80

VEGETABLES.
Beans (new) per dozen-

golden wax, " .................................. 1 061 1 04
refugee, " .................................. 1 06* 1 C4

" crystal wax..............................................1 16* 1 14
" red kidney................................................. 1 21$ 1 19
lima.................................................................. 1 461 1 44

Corn—
2’s ..................................................................  2 23 2 18

Tomatoes.............................................................. 2 99 2 94
Peas (nrw) per dozen—

(No. 4) 2's " .................................. 1 OBI 1 04
No. 3) 2's " .................................. 1 16* 1 14

(No. 2) 2's sweet wrinkle............................ 1 21* 119
(No. 1) 2’s extra fine sifted........................ 1 511 1 49

Succotash—
2's " ..................................  2 63 2 58

whole, " .......................................... 2 08
sliced. " ........................................... 2 28
whole, 3-lb., ** ........................................... 2 64
sliced, “ “ ............................................ 2 84

Spinach—
2's, per doz.................................................... 3 13 3 06
3's " .................................................... 4 09 4 04
gallon, per doz............................. ....................... 11 10

Asparagus per case .................................................. 7 78
Tomatoes—

per case ...................................................  2 79 2 74
Beans, golden wax.............................................. 1 98 1 93

.' refugee.....................................................  1 98 1 63
MEATS.

Olark’s 1 lb., pork and beans, plain, per case.............. 2 50
" 2........................ " .............. 1 9J
" 3 ........................ " w ............... 2 60
" 1 " tomato sauce, per case................................. 2 60

1 " " " ............................ 1 90
• " " " ............................. 2 eo
1 " OhiU '• " ............................  2 50
1 .. ................................... ............................  1 90
I " ............................. ............................. 2 50

Soups, per doz................................................................... 1 25
Canned chicken (Man. Can, Co.) per doz.................. 3 25

" turkey " " ............... 3 25
' chicken, per doz .............................................. 3 30
" turkey " .................................................  3 30

duck " .................................................  3 30
Corned beef " 2's per doz..................... 2 80

" " Is " ................ 1 80
Roast beef

*' I s, per doz.................................................. 1 60
“ 2's. “ .................................................  2 80

Potted meat*, $'s, per do*...............................................  0 56
Veal loaf Mb., per doz..................................................  126

" lib. " ........................................................ 2 50
Ham loaf % lb. “ .......................................................  1 25

" lib. "...................................................... 2 50
Chicken loaf 1 lb. " ................................................ .. 1 85

" lib. " .......................................................  3 50
Lunohtongue l’s, " ....................................................... 3 66
Sliced smoked beef Mb. tins, per doz......................... 1 80

« .. 14b. t"

SUGAR—The sugar m.-irket continues 
very firm.
Montreal and B.C. granulated, in bbls....................... 6 50

" " in sacks....................................... 6 45
“ yellow, in bbls.................................................... 5 10
" " in sacks................................................... 5 r6

Wallaceburg, in bbls........................................................ 5 40
“ in sacks..................................................... 5 45

Berlin, granulated in bbls ............................................ 5 30
" “ " sacks............................................ 5 35

B,C. qunnies granulated, 5-18's to bale, per cwt — 5 55 
" " Ms’s " " .... 6 55
" hard pressed lump, 25’s, per cwt.........................  6 65
" " " half bbls., per cwt................ 7 00
11 icing..........................................................   6 30
" bar sugar..................................................................... 6 10

Icing sugar in bbls............................................................. 6 10

" " in small quantities....................................... 6 70
Powdered sugar, in bbls....................................................  6 90

* " "in boxes................................................  6 10
" " in email quantities.............................. 6 15

Lump, hard, in bbls...................................................   6 45
,r " in *4>bls......................................................... 6 45
" " in 100-lb cases.. ......................................... 6 46

Chipped

Sliced bacon,

1-lb. i
i. tins,

Mb. tins, 1-lb. tins, 1-lb. glass, 1-lb. tins, 1-lb glass,

SYItUP AND MOLASSES-
Syrup "Crown Brand, 2-1U tins, per 2 doz.

!! 5-Ib tins, per 1 '*
2 66

_______   .... IN
10-lb tins, per * " .... 2 80--------- I ..20-lb tins, per $ 2 86

" “ * barrel, per lb............................. 0 031
" " Sugar syrup, per lb.....................  0 03$

Beaver Brand, 2 lb tins, per 2 doz case........................ 3 10
" 5 " " 1 " ....................... 3 60
" 10 " " * ” ....................... 3 30
“ 20 .' “ $ " ....................... 3 20

Barbadoes molasses in |-bbls, per gal........................... 0 40
New Orleans molasses in i-bbls, per lb........................ 0 03*
Porto Rico molasses in i-bbls., per lb.......................... 0 04$
Blackstrap, in bbls., per gal............................................ 0 31
• È gal. bets., each...................................... 2 25

FOREIGN DRIED FRUITS—
Australian raisins—
Brown Lexias, per lb....................................................... 0 08
Extra brown '* .................................................. 0 0
Sultana raisins, bulk, per lb........................................... 0 10

" cleaned, ....................................... 0 12
" 1 lb pkgs " ....................................... 0 12*

Table raisins, Connoisseur clusters per case.............. 2 60
" extra dessert, “ 3 40
" Royal Buckingham. " ............... 4 00
" Imperial Russian "! .............. 5 25
" Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).......................................... 3 35
" Connoisseur clusters.boxes (5* lbs). ... 0 80

Trenor's Valencia raisins, f.o.s, per case, 28’s........... 2 00
" ' " 14 s............ 1 05
" " select* " 28's............. 2 20
" " " " 14's........... 1 15
" " layers " 28 s............ 2 25
•• " " '* 14 s............  1 20

California raisins,choice seeded in |-lb.packages
per package...............................  0 08

“ " fancy seeded in f-lb. packages
per package................................ 0 08$

" " choice seeded in 1-lb packages
per package.............................. 0 10$

" " fancy seeded, 1-lb. packages,
per nackage................................ 0 101

Raisins, 3 crown muscatels, per lb...............................  0 08
" 4 " " " ................................  0 06*

Prunes 90-100 per lb ..................................................... 0 Ub$
" 80-90 " ............................................ 0 07
" 70-80 " ............................................ 0 071
" 60-70 " ...........................................  0 06
" 50-60 " ...........................................  0 Of*
" 40-50 “ ........................................... 0 091

Silver prunes...................................................................... 0 101
Currant*, uncleaned, loose pack, per lb....................... 0 07

" dry cleaned. Fillatras, per lb......................... 0 07$
" wet cleaned, per lb.......................................... 0 07*
" FUiatras in 1-lb pkg. dry cleaned,per lb — 0 08*

Hallowee dates, new per lb............................................ 0 06
Figs, cooking, in tapntte, per lb.................................... 0 L5|

" " in sacks " .................. . .... 0 06
" table, 1 crown " ........................................... 0 10
" " 3 " " .................................... 0U
" " 6 " M .................................... 0 13
" " glove boxes, per box .................. .. 0 091
" " square boxes (12 oz) per box.................. 0 08$
" " 1 lb basket*, per basket.................... 0 15

Apricot*, choice, in 25-lb. boxes,per lb......................... 0 221
Apricot*, standard in 26-lb. boxes, per lb.............. 0 22
Peaches, choice, per lb........................................... .... 0 15
Peaches...:..................
Pears, choice (halves),

" standard “
Plums, choice (dark pitted) y......................................... „ *.7,
Nectarines, choice............................................................ 0 16

EVAPORATED APPLES — Quoted 
now at 9c to 9Jc per lb.

MINCE MEAT-

10................................................. 0 16
..................................................... 0 141

1), per lb...................................... 0 13$
“ ............................................... 0 12$

pitted) per lb.............................. 0 14%

Mince meet, 7 lb. puli, per lb..................................... 0 W4•" " a ........................ o om
11 •• 11 os plus ■ per doz................................... 106
ROLLED OATS—

Rolled oate, 80 lb .eoks, per 80 lb................................. 6 00
“ 40 •' " 80 .................................. 106an •• •• so ..................  s io

8 “ “ 80 ............................. 6 40

Quoted at $1.90 perCORNMEALr 
sack.

POT AND PEARL BARLEY—Pot 
barley, $3.60 per sack; pearl barley, $5 
per sack, and $2.55 per half sack.
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BUTTER—Supplies from the countrj 
continue to be very liberal and the mar 
ket is weakening. No. 1 dairy is be
ing bought by the produce houses ai 
24c per lb., and No. 2 at 20c.

EGGS—The average price paid is 
about 13c per dozen f.o.b. Winnipeg.

CHEESE—
" Ontario, large........................................................ 6 15$
" " twine..................................................... 0 16

GREEN FRUITS AND VEOF 
TABLES—
Winter Apples

Straight grade No. 2, per bbl.................................. 5 5U
Northern spies No. 1, " .................................. 5 ÛL

do. No. 1 ....................................................... 6 OU
Oranges and Lemons—

Washington navels, 96’s, per case......................... 3 5u
" " Ill's to 126's, per case......... 3 75
“ •• 176'e to 250's...........................  4 00

California lemons, 300's, 360'e, per case................ 5 50
Bananas—

Per bunch, by express only........................... 2 50 3 50
Grapes—

Almeria grapes, kegs, per keg................................  5 50
Pears—

Fancy Columbia, " ................................  4 00
" " half cases,............................ 2 00

Cranberries—
Jerse> cranberries, per bbl.......................................12 00

Vegetables—
California celery, per doz ....................................... 0 8';

11 •' per case ................  6 00
Sweet potatoes, per bbl...........................................  6 00
Valencia onions, large cases, per case.................. 4 00
Native onions, per lb................................................  0 03 ^

Tomatoes, 6-basket crates, per crate..........................  5 00 *
" per basket...................................................... 0 90

New California cabbage, 150 lb. crates, per lb. .0 031 
Cabbage (native), '* " “ .... 0 02*
Lettuce. 1* doz., per box................................................  0 75
Radishes, per doz.............................................................. 0 8c
Green onions, per doz...................................................... 0 Sc

WILL RE-ORGANIZE GLUCOSE 
COMPANY.

New York Concern Will Operate Under 
New Auspices and Name.

Late reports from New York say that 
interests identified with the Royal Bak
ing Powder Company, which bought con
trol of the Western Glucose Compani, 
iiave brought out a re-organization plan 
for the finances of the latter company 
It is understood that henceforth tin- 
Western Glucose will be known as the 
American Maize Products Company, ami 
will have a capital of $3,000,000. It will 
compete with the Corn Products Com
pany, the glucose trust.

NEW TORONTO BREAD FACTORY.

The Bredin Co. Buy Property and Will 
Instal Large Plant.

The Bredin Bread Company, Toronto, 
has just purchased two acres of land on 
the north side of Bloor street, just ea. i 
of Dundas street, and it is understood 
they will proceed at once to erect i 
large three-storey bread factory .on the 
property.

The price paid for the land was $1' - 
500, and the factory will probably co i 
$50,000 or $60,000.

HINTS TO BUYERS.
Reading notices under this heading will be accepted 

10 cents per agate line.
White & Co., Toronto, are raakii.K 

large preparations for the handling ■>! 
the Easter business in fruits, and tin- 
fish business for Good Friday. Ever 
thing in fancy fruits, as well as tl ■ 
more staple lines, will be on hand f 
the occasion, and with their splendi l 
shipping facilities they will be able <-> 
give the trade good service.
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“OPPORTUNITY KNOCKS ONCE ON EVERY DOOR-BUT SWEEPS OUT 
MORNINGS FOR THE MAN WHO HELPS HIMSELF ’-Bill Barlow.

The First Allotment of Space in the

Winnipeg Food Show - Grocery Exhibition
June 8—22, 1908

Has Been Made

29 Booths Have Been Let-
Only 17 Booths Remain Unsold.

Cost—Covering all Charges, Building, Decorating, 
Rental, Etc., Etc., $140.00. Size, 10 x 14 Feet.

Address W. A. COULSON, Secretary,
Retail Merchants’ Association of Western Canada,

53 SCOTT BLOCK, WINNIPEG, MAN.

A FEW COMMENTS ON THE VALUE OF THE WINNIPEG FOOD SHOW OF 1907,
BY THE FIRMS WHO EXHIBITED. MANY OTHERS COULD BE CITED.

"We take this opportunity, on behalf of ourselves and Messrs. H. J. Heinz Company, for whom we are agents, of 
expressing our appreciation of the highly satisfactory manner in which the recent Pure rood Show in connection with 
your Association was conducted. Your method has undoubtedly been proven to be the most valuable medium through 
which to place the merits of pure foodstuffs before the consuming public, and we congratulate you on your enterprise and 
the success which has attended it.'*—The Codville Co., Ltd., Winnipeg, Manufacturers Gold Standard Products.

“In spite of the hot weather, fully 20,000 people attended the show and of these more than 16,000 were housewives 
who were after information. The exhibitors had a splendid opportunity to demonstrate the merits of their goods to 
people who were there to see and learn and hence were interested. It was no idle, sight-seeing crowd but a great throng 
of serious people who attended the show because they wanted to learn something.’’—The Canadian Grocer, July 26th, ’07.

"The Pure Food Show gave us the opportunity of demonstrating to those not acquainted with the fact, that “Purity” 
flour makes more bread and better bread than any other brand. The value of the demonstration has been felt in the 
increased sale of “Purity” and we are pleased to commend your enterprise in educating the public as to the importance of 
pure foods.”—Western Canada Flour Mills Co., Ltd.

"We desire to express our appreciation of the value of your recent Food Show from an advertising standpoint. Our 
Lock Brand goods were well and favorably known to the general trade prior to the show, but the show gave us the 
opportunity of demonstrating to the consumer the superiority of same and this was of value to us and we wish you success 
in future shows."—Foley, Lock & Larson, Ltd., Winnipeg.

“The show has done us a world of good. We sold a big pile of goods through the Grocers, and the demonstrations 
made to the consumers at the show has increased our sales in this territory many, many fold. We are certain that no more 
direct and positive method of increasing sales could be used.”—E. J. Clark, Western Agent Thos. Woods, Teas and 
Coffee, Montreal and Boston.

"We are more than satisfied. Have booked a pile of orders and introduced the 67 varieties to crowds of responsive 
consumers.”—Colver Gordon, Advertising Manager, The H. J. Heinz Co., Pittsburg.

“Good thing. We sold our entire display several times over and feel more than satisfied."—H. Musham of Holbrooks 
Limited, Toronto.

“As a direct result of the Food Show we have our goods in practically all the grocery stores in Winnipeg and nearby 
towns.”—Standard Soap Co., Calgary.

“I am heartily in favor of the Food Show. The expense of an exhibit if more than repaid by the direct results that 
follow.”—Hugh Hickey of Mason & Hickey, Brokers, Winnipeg.

"Our goods had merit and your Food Show gave us the chance to demonstrate that fact to the consumer and the trade. 
That it was a good thing for us is evidenced by the largely increased trade we now have in Western Canada.”—S. E. 
Bradley, Western Agent Maple Tree Producers Association, Waterloo, P.Q.
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HAMILTON FAVORS ASSOCIATION.

Question Presented at Regular Meeting 
of Retailers Last Thursday.

A representative of The Grocer paid 
a pleasant little visit to Hamilton last 
week and had the pleasure of spending 
Thursday evening with the members of 
the Retail Grocers’ Association at their 
regular monthly meeting in the Board 
of Trade rooms.

Hamilton has a strong association, 
from the standpoint of membership, and 
they ought to have, for there’s a lot of 
stores in the Ambitious City that will 
compare mighty favorably with anything 
else in Ontario, or, for that matter, any
where. When the grocers organize a 
picnic or a smoker over there everybody 
in the trade turns out, and things go 
with a hum.

When it comes to the really practical 
and useful side of the organization, how
ever, the members are a little less en
thusiastic. This shouldn’t be so. They’ve 
got a president, John Forth, who’s as 
full of energy and vim as a Kentucky 
two-year-old, and whose bright and busy 
little store up on Queen Street gives evi
dence of this. Their secretary, M. R. 
Hill, is—well, everybody in the trade in 
Western Ontario knows ‘‘Bay” Hill, 
and we don’t need to describe his ex
cellencies. And beside this, there are a 
lot of reliable men, the best, and, some 
of them, the oldest grocers in Hamilton, 
who stand by the association in all mat
ters. Some of the newer members, how
ever, seem to forget that they could get 
a lot of really practical benefit from 
being faithful to the association.

Thursday evening’s meeting included 
considerable routine business. Perhaps 
the most important item of a local na
ture was the announcing of the date— 
the same date they always have, and 
always will have, for the association’s 
annual excursion to Niagara Falls. Last 
year they took a goodly portion 
of the city’s population on 
this outing, and it is hoped 
that the success may be repeated this 
year. There was also considerable dis
cussion over the peddler nuisance, which 
is said to be particularly prevalent in 
Hamilton. Information will be secured 
as to what has been done in other towns 
and steps taken in the near future to 
provide some remedy for the nuisance. 
The Co-operative Act now before the 
Senate at Ottawa was also discussed at 
some length and it was decided that if 
anything further were to be done in op
posing the act the association should 
have a part in it.

The Grocer representative brought be
fore the association the proposal, which 
is gaining some headway in Ontario, to 
organize a Provincial Retail Grocers’ 
Association. The material advantages 
which would be realized from such an 
organization were touched on, the mat
ter was discussed from all standpoints 
and the members of the association were 
asked to consider it. After the presen
tation of the matter it was talked over 
at some length by the members present. 
All who spoke were enthusiastic as to 
the benefits which could be derived from 
such an organization, and while no defin
ite action was taken at this meeting, it 
is probable that the matter will be

treated in a practical way later on. One 
tiling is certain, if the organization of 
the association goes forward the Ham
ilton grocers will have a part in it.

I OR STANDARD LOAF OF BREAD.

Provisions of Mr. McNaught’s Bill Re
ported to Ontario Legislature.

W. K. McNaught’s bread bill, which 
has beeu in course of preparation for 
some time and has stirred up consider
able interest among the trade in On- 
tarib was reported by the Municipal 
Committee of the Legislature to which 
it had been referred, on Tuesday. The 
provisions of the bill as reported are 
g veil herewith :

All bread, except fancy bread, shall 
weigh either 1A or 3 pounds. This stand
ard bread may be labelled, but the lÿbel 
is optional. When the label is used it 
must show the maker’s name, weight and 
that the loaf is a standard one. Fancy 
bread must weigh l(i or 20 ounces, and 
be labelled. Bread-makers shall have 
scales and weights for weighing. No 
adulteration or deleterious material shall 
be used.

The council of any municipality may 
appoint inspectors who shall have 
power to test bread in the bakeries. Any 
loaf which is under weight shall be sub
ject to seizure, but the maker shall 
not be liable to any other penalty under 
the act unless any ten loaves, when 
weighed together, shall fall below the 
aggregate required by the act.

A provincial analysis of bread in
gredients shall be accepted as evidence.

A breach of any provision of the 
act will call for a fine of not more 
than $5 or 30 days’ imprisonment.

The act shall come into force on July 
1, 1908.

FIRE IN BRANDON GROCERY.

J. F. Price Suffered Serious Loss Last 
Week.

Fire broke out in a store room over 
J. F. Price’s grocery store on the 
corner of Rosser Avenue • and Ninth 
Street about 7.30 o’clock on Sunday 
after-noon, doing damage to the ex
tent of about $400 to the building. 
Stock valued to the extent of $2,000 
was more or less damaged by water.

The fire apparently started in a cor
ner' of one of the second storey rooms, 
between the ceiling and the floor on the 
outside wall. The firemen gained en
trance to the building first through an 
upstairs window. The chemical was at 
once emptied and checked ,he flames for 
a time. Two holes were made through 
the outside wall and the hose intro
duced, and the water turned on. The 
flames went up the wall on the outside 
burning cornice, and parts of the floor 
were also damaged.

The water leaked through the ceil
ing down upon the goods in the store, 
soaking nearly everything.

The building belongs to the Dicken
son estate and is one of the landmarks 
of the city. It is insured.—Brandon 
Times.

SOME HARDSHIPS OF TRAVELING.
Sitting in an office or working behind 

the counter one is apt to picture the tra
veler’s life as one overflowing with the 
good things of life. Eating at hotels, 
seeing the country and charging ex
penses up to the house, looks good to the 
fellow who has to stay in one spot on 
the map and eat at home always. But 
try the road for a while and the average 
man will long for the simple meals, the 
cosy bed and regular hours of the man 
who can walk or take a street car from 
his house to the store every day.

Hotels in Eastern Canada are none 
too sanitary and meals are not what 
they should be, but the average Eastern 
salesman has only from Monday morn
ing till Friday night on the road, and 
he has a touch of home life at the week 
end. Not so with the Western travelers, 
however. His territory is large, the 
towns small, the hotel accommodation 
limited, the dangers of typhoid great, 
and the temptations to “go wrong” un
limited. Driving over the prairie in all 
kinds of weather, getting up to catch 
the 2 a.m. train, waiting at dreary depots 
hours for accommodation trains, finding 
all the good rooms gone and having to 
sit up all night or bunk with the bugs, 
drinking water loaded with typhoid 
germs or accepting the invitation of the 
good-hearted merchant to “have some
thing,” are all incidents in the life of 
the salesmen in the West, apart from the 
difficulties of transporting baggage, mak
ing sales and “making good” with the 
firm.

Only a few of the rough spots have 
been touched upon, but volumes of “ex
periences” could be written by every 
traveler who has been given a “terri
tory” in a “new” country. Of course 
there are bright spots and a fraternity 
feeling amongst the “boys” helps to 
make life worth living. “Bill, take care 
of the fellow upstairs, I’ve got to leave 
town and he’s got the symptoms. He’s 
a new one or he’d have piked for head
quarters a day or two ago,” illustrates 
the fellow feeling existing amongst the 
men who do not knovf who typhoid’s 
next victim will be. And “I’ve had to 
pack several trunks and ship them to 
the house,” the words of a prominent 
Western hardwareman, indicate that 
constant treating at the bar and fear of 
changes "of drinking water, with other 
incidentals of Western traveling life, 
help many to go to the bad.

No, the life of the traveler isn’t all 
peaches and cream. At best, it is a 
wearisome existence and the retailer who 
considers his own and his fellow- 
man’s interest will always have a pleas
ant word if he hasn’t an order for the 
men who call on him loaded with order 
books and stocks of good ideas picked 
up by calling at other stores.
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BRUSSON’S PASTES
VILLEMUR, Haute Garonne, FRANCE

One of the largest ami best factories. Equipped with all modern machinery. Tagaurok Russian
Wheat used.

Daily Capacity, 50,000 pounds
MacaronI and Vermicelli, loose, 25 lb. boxes

1 to V lxixes per lb. 71c. 10 to 24 boxes per lb. 7c.
25 boxes and over per lb. (i^c.

Macaroni and Vermicelli, 1 lb. pkgs. 25 lb. boxes
1 to 0 boxes per lb. He. * 10 to 24 boxes per lb. 7èe.

25 boxes and over per lb. 7^c.
TERMS : Net 30 days, Montreal. Also fancy pastes, Egg Noodles, etc"

TRY A SAMPLE ORDER

L. CHAPUT, FILS <6 CiE. - MONTREAL
Distributing Agents

This Week Only!
If you are interested, write for 

samples of our

NEW
JAPAN TEA

at 19c.
We solicit enquiries.

No trouble to submit prices. 
We carry a large assortment.

In Everything we Manufacture 
OUR AIM IS QUALITY.

That is why we make

“Young-Tom”
Washing Powder
which is “for PURIFYING and 

CLEANSING UNEXCELLED.”
We make the Best High-Grade 

Toilet and Tar Soaps.
Our aim is to place the product 

of our factory in every Canadian 
home.

S. J. CARTER & CO.
WHOLESALE GROCERS

58 McGILL ST., MONTREAL

TBs
YOUNC-THOMAS SOAP CO., 

Limited
REGINA, CANADA
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We are offering 
Splendid Value in

ROLL BACON
A rapid seller at present time on account 

of special low price.

MILD CURED 
NEATLY ROLLED 
NICELY SMOKED

Trial order will convince superiority.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS

TORONTO

* Increased Provision Sales >
come your way as soon as you begin v
to sell the best of all

HAM AND BACON

CORONA

LIMITED

!BRAND
iWhy.r
' Rranr

r? Simply because Corona 
! Brand has that sweet, appetizing 
flavor, that juicy tenderness, which 
just so tickles your customer’s palate 
that he keeps on coming back for 
more.

PRICES ON REQUEST.

THE MONTREAL PACKING CO.
Limited

MONTREAL, P. Q.
WE HAVE NO RETAIL STORES.

Hams Bacon 
Eggs

- EASTER
ORDER NOW

F. W. Fearman Co.
Limited

Hamilton, Ont.

RYAN’S
Short Roll Bacon

makes an excellent accorppaniment to 
new laid eggs. Sell=y<nir customers 
a pound of this delicious bacon and 
they’ll be back for more of it to a cer
tainty. It is mild cured, made from 
carefully fed young hogs ; and is, by 
long odds, the nicest and cheapest 
meat on the market.

Prices Are Right For Profit I
Ask Us About Them.

The WIN. RYAN CO.
LIMITtD

70-72 Front Street East

TORONTO, - ONT.
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Dairy Produce and Provisions
heese Firmer With Light Stocks—Butter Advanced With Little New Make—Hogs Take Another Upward Step on

Improvement in English Market.

CHEESE AND BUTTER BULLETIN

Montreal, April 8, 1908.
u'\v Zealand cheese continues to be 
rong factor in the English market, 
as it is arriving in the Old Country 

quantity it has brought prices down 
lower level than is usual in the 

sets across the water at this season.
, i. alers here, however, are not devot- 

a great deal of attention to con- 
'mis on the other side, as far as im
itate business is concerned, for, most 
them,- being pretty nearly cleaned 
if not actually so, are not bother- 
about quotations.
firmer tone prevails in cheese this 

. k. one house asking as much as 131c 
finest. The lowest quoted is 13c, 

ugh there are some who will shade 
a sale.

these figures show that dealers here 
not wasting much thought over their 
nds across the water from a business 
.dpoint. Figures to hand from Eng- 
1 show that stocks held beginning of 
il were some 50,000 boxes short of 
i they were a year ago. The actual 
res indicate holdings as being 152,- 

lioxes, against 202,000 boxes last 
; at the same date, 

is yet a little early to talk of new 
se, which will hardly be on the 
ket in anything like decent quantity 
another month at least, 
vceipts last week amounted to but 
.es, against nil boxes previous week 

i 437 boxes same week a year ago. 
il receipts to date amount to 2,- 
:i!)8 boxes, against 2,350,376 boxes 
e period one year ago. 
here has been a strong advance in 
ier since last report and the market 
■s very firm to-day at 311c to 32c, 
mst 29jc to 30c last week. These 
res are for new make creamery, 
ry is quoted at 26c to 271c. Held 
..mery is offered by some at 28c to

ew butter is coming in very slowly, 
.tmeries are shipping, many of them, 
e times a week, so that it cannot be 

i that supplies arriving in Montreal 
small because of the delay in ship-

• t on the part of creameries. Re- 
> from the country state that the 

1 s are in wretched condition, and
the milk supply is very short, much 

« what it is at this time of the
• .ige year. The cows are not yield- 
as much as usual this spring neither

• ig to the fact that they were not 
"■rly fed during the winter, feed he- 
uxtremely dear.

light has been the supply of milk 
•ome districts that creameries usual

ly open April 1, or April 15 at latest, 
are not going to be in a position to 
operate until May 1.

All this tends to make firm markets, 
and from the present indications prices 
will hold for some little time, until 
the new make comes forward in quan
tity to go round, at any rate.

At present there is just enough new 
butter coming in to make people wish 
for more, as there is not “nearly enough 
to supply the demand, the result is 
keen competition for what is to be ob
tained.

Held butter in the hands of dealers 
at present does not total up very high, 
and one house, at least, is asking as 
much for the fine October creamery it 
has in store as for the new make now

coming forward. This concern claims 
that the October stock, while not as 
fresh, is more substantial, and well 
worth the price. Since butter is so 
scarce, and demand so strong, it is not 
surprising that they should get the fig
ures they ask.

Orders are being received in large 
numbers from outside points ns well as 
from city merchants. There is a strong 
demand from all sides and this has to 
be taken care of by small stocks, which 
is the situation in a nut shell.

Dairy is more scarce than it has been 
for some time andl the prices men
tioned in the foregoing hold firm.

Receipts last week amounted to 573 
packages, against 167 packages previous 
week and 779 packages same week 1907. 
Total receipts to date amount to 416.- 
833 packages, against 613,218 packages 
same period one year ago.

THE PROVISION SITUATION

A material advance in prices during 
the week is an evidence of improved con
ditions in the Canadian pork packing in
dustry.

The English market is on a basis six 
shillings better this week, is steady and 
in much more receptive mood, a set of 
conditions that offers a good deal of en
couragement to Canadian exporters.

And all this ip spite of the fact that 
those wonder-workers in produce, the 
Danes, shipped in another record-break
ing lot of hogs last week, the aggregate 
reaching 48,000.

The improved condition of the market 
in Great Britain seems to be attribut
able to the continued reduction in Am
erican shipments. The United States 
sent over only 16,000 boxes last week, 
which, with 13,000 the week before, was 
the lowest noted for some time. Am
erican markets have been unsteady since 
last report, conditions ruling across the 
line are noted in the following sum
mary from the New York Journal of 
Commerce :

“The late bull campaign has had a 
fall the past week, after a further ad
vance early, as the leading bulls began 
taking profits early week before the first 
of the month’s stocks were made public, 
showing a heavy increase in March. But 
receipts of hogs continued light and en
abled the Cudahy Co. to support prices 
on weak spots, and to run in any old. 
shorts who had not covered on the ad
vance and any new ones who came in 
after the reaction. Other packers were 
the chief shorts, it seemed, and some of 
the big ones were believed on that side 
of the market, though it is doubtful if 
they have covered in view of the heavy 
stock on the first of the month, which 
surprised the trade in view of the late 
light receipts. Farmers are still busy
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with spring work, and larger receipts 
after they are done arc expected, and 
the feeling is prices have been put up 
all if not more than warranted in face 
of the reduced consumption, even with 
the extreme high prices of beef, which 
latter is bringing in more cattle. A halt, 
therefore, appears to have come to this 
boom and a further reaction is expect
ed.”

Just how much the improved condi
tion of the British market has affected 
matters here is seen in the fact that 
when last week they were offering $5.40 
f.o.b. for hogs, this week the price has 
jumped to $6.10 to $6.15. For hogs off 
cars at factory they are paying around 
$6.50.

In spite of these much improved prices 
deliveries are light and it seems the 
farmers are holding their stock in ex
pectation of still further advances. 
Prices this week are on a par with what 
was being offered last fall before the 
long-continued depression at the end of 
1907 and the first two months of 1908.

PROVISION MARKETS
MONTREAL.

PROVISIONS—The provision market 
is much firmer this week. Pure lard is 
quoted at 12{e per lb. Hams are also 
higher, as is also pork. The advances 
are due to the higher prices of live 
stock. Local packers report a very 
brisk Easter trade.
u'4-’"Vw................... ****••:: S3*

•• ii-ib ptiu. wood....... • mi
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DAIRY PRODUCE AND PROVISIONS The Canadian Groce

Dairy Butter, Eggs
ALWAYS A BUYER AND SELLER 

WHOLESALE

GEO. W. PROUT, Winnipeg

I GET HIGHEST PRICES
for

BUTTER EGGS
SELLING DIRECT TO 

CONSUMER

Will handle your produce on commission 
—prompt returns

Correspondence Solicited

L A. HEATH
332 Ellice Ave., WINNIPEG, Man.

eehyuedc 0< a11 kinds andr CH I liCIlO of the best qual- 
H _.i_. .<. ity can be had

at reasonable prices of
P. POULIN & CO.

MONTREAL
Ask for quotations.

SALT
Car lots of Fine, Medium or Coarse, 
in Barrels, Sacks or Bulk.

TOKONTQ SALT WORKS 
126 Adelaide Street £., Toronto

BUTTER-EGGS
BUYERS^and" SELLERS

Correspondence solicited from OWTABIO, 
■ABITOBA and LOWIB PKOVIBCEl.

BiMori, lanlall & Co.
Wheleeale Predace Merchant»,

TORONTO.

ORDER NOW

BROOMS 
BRUSHES 

BASKETS 
BUTTER TUBS

WALTER WOODS & GO.
Hamilton and Winnipeg

I tr*, compound, tierces, per lb......................... 0 P8* 0 09$
" “ tube .......................................... 0 081 U G9Î
“ " 20-lb. paila, wood..................... 0 09 0 19*
" “ 20-lb. pads, tin................................. 0 19
“ " caaea, lU-lb. tina,601ba. in caae G 08* 0 10
“ •• " 5-lb. “ 0 031 0 09i
" “ " 3-lb. " U 081 0 191

Wood, net ; tin packages, gross weight—
Canadian short cut mess pork................................... 22 50
Canadian short out clear ................................. — 22 GO
American fat back.............................................. 23 01
Breakfast bacon, per lb ................................... 0 13 0 15
Hams...................................................................... O 1»J 0 14.'
Extra plateper bbl................................. 13 00 14 50

BUTTER—The butter market is con- 
. si.lerably firmer this week. Receipts 

.if fresh creamery are light and as stocks 
of storage are very small, prices have 
gone up. some dealers quoting as high 
as :15c per lb. for fresh made creamery. 
Roll butler, also, is scarce, owing to 
I lie poor condition of the roads. It is 
quoted at 2.5c to 28e per lb. Fall made 
creamery is quoted at iUc to 32c.
Creamery, fall make, boxes ................................. 0 31 0 32
Fresh Creamery....................................................... 0 32 0 35
Dairy, tubs...................................... .........................  0 23 0 24
Fresh large rolls....................................................... 0 2i GS8

CHEESE—The cheese market con
tinues steady, with a good demand. No 
new goods have been received on the 
market as yet. Prices are the same as 
at last report.
Cheese, old................................................ ......... 0 154 0 16

“ new, large.............................................. C 14 0 14*
'• " twins................................................. 0 14* 0 15

ECUS—The egg market is firmer this 
week, and fresh-laid are quoted from 
18c :<> 20c per dozen. Receipts are heavy, 
hut stocks of storage and pickled are 
practically exhausted, and this, com
bined witli the heavy demand, is respon
sible for the advance in price of fresh 
laid.
New laid.............................. ...................................... 0 13 0 £0
Pickled....................................................................... 0 14 0 15

HONEY The honey market is quiet. 
Buckwheat honey is the best seller at 
present. Stocks held are very light, 
and the demand in general is quiet. 
Prices are the same as last week.
White clover comb honey....................................... 0 14 0 15
Buckwheat, extracted............................................  0 08* 0 09
Clover, strained, bulk.......................... .................. 0 10 0 lli

POULTRY-—The poultry market is 
still quiet, there being no receipts of 
fresh stock, local holdings are becoming 
very light. It is expected when rhe 
fresh stock arrives it will be high in 
price. Quotations arc unchanged.
Hens............................................................................. 0 10 0 12
Chickens....................................................................... 0 lô U 17
Turkeys........................................................................ 0 21 0 23

TORONTO.
PROVISIONS—The high price of 

fresh meats has stiffened the provision 
market. A slight advance is notice
able in long, clear bacon. A further 
advance in provisions is what dealers 
anticipate. Lard continues firm. No 
American lard is being dumped on the 
market here at present. Fresh meats 
continue very firm.

Lon* olear beoon, oer lb....... ........................  0 loi 0 Wi
Smoked breakfut bacon, pet lb.................... 0 14J 0 IS
lou bacon, per lb............................................ 0 10 0 10*
Small hams, per lb................................................ 0 14 0 14 j
Medium hams, per lb....................................... 0 IS 0 14
Large hams per lb.............................................  0 124 0 13
Shoulder hams, per lb......................................... 0 094 0 10
Backs, plain, per lb.................................................. 0 16

" pea me&L................................................... u io*
Heavy mees pork, per bbl...........................18 M 1? K
Short cut, per bbl............................................ 21 00 21 50
Lard, tierces, per lb.................................................. JJ JH

• pails " ......................................... 0 11* 0 12
" compounds, per lb........................................... ° 08$

Plate beef, per 300-lb. bbl............................. 13 50 *4 O'1
BUTTER—Prices rule firm. Stocks 

of creamery arc still light. Dairy but
ter is fairly plentiful. Demand is none 
too brisk yet.

Creamery prints................
Creamery solids..................
Farmtrs separator b liter,
Dairy prints, choice............

“ " ordinary...
“ tubs choice................
“ tubs, ordinary............

Baker's butter....................

Per lb.
0 30 0 3:
.... 0 3l

0 3 i 
o 28
0 25
0 24 
0 22 
0 21

0 28 
0 27 
0 23 
0 22 
0 21

E(i(!S- The market is in a nervo 
Condition and it is very difficult t 
forecast accurately its tendency. A 
present last week’s quotations In.
gl Mill.
Eggs, new laid ....................................... ... 0 17 01

CHEESE New prime cheese has a 
va need ]e. Outside of this no materi 
change lias occurred. Orders are sin 
although dealers say the demand is In,, 
ing up.
Cheese, large, prime old......................................... 0 14 o ,

“ “ " new.........................................  0 13* n
“ twins........................................................... 0 14 u i
HONEY—Business is slow as usu 

Prices are unchanged.
Honey, strained. 60 lb tins .................................. 0 12 0 1

“ “ 10 lb tins.....................................0 12*0 1
“ “ 5 lb tins............................................ nr
“ in the comb, per doz..............................  2 00 2

Buckwheat honey, per lb........................................ 0 8 0 )
" " in comb, per doz..................... 1 25 is.

POULTRY—The market is feature 
less. Supplies of fresh fowl are si I 
scarce. Prices rule about the same.
Hens...........................................................................  ON « .’
Chickens..................................................................... 0 15 O N
Turkeys..............................—................................ 0 21 0 .3

was in the McKenzie rebellion

Death of Port Robinson Grocer Wi.o 
Has Held Large Connection With 

Local Institutions.
Robert Coulter, a pioneer grocer t 

Port Robinson, Ont., and a noted li. 
tire in his community, died recently t 
l lie age of 85.

The late Mr. Coulter had quite an in
teresting history. At 13 lie joined tin* 
ranks as a substitute for his fatli r 
in the McKenzie rebellion. Early in li ! e 
lie learned the saddlery and harnes- 
making business, then became a gnu r 
and then a general merchant. For ma y 
years lie was a Justice of the Pea 
for years reeve of Thorold tpwnslvi>. 
tlirice warden of Welland county, pri i- 
ilvnt of the Reform Association, fi t 
license inspector for Welland com v 
when the Government took over ti t 
office. He was an Orangemam a nu - 
her of Welland lodge A.F. and A ! 
at Fontliill and a charter member f 
Myrtle lodge A.F. and A.M. at P t 
Robinson. For some time he was lea r 
of the Port Robinson brass hand a 1 
was time collector of customs and ea I 
tolls at Port Robinson for some ye; 
Mr. Coulter was well-known as a h - 
perance mail, being a charter mem I 
of the division founded at Port Roll 
son.

NEW PRICES ON LARD.
The N. K. Fairbank Co., Montn 

send in the following changes in pri - 
on their lines of lard this week. 1 
fortunately the new quotations were 
reived too late for insertion in the re 
lar list of proprietary articles in 
back pages of the paper :

Tierces. 91c: half-bbls.. 9 Je ; tu -. 
91c; 20-lb. pails, $1.95; 20-lb. tins, $1> : 
eases, 3’s, 101c: cases, 5’s, 10Je; ca:- , 
10’s, 10c.
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WHEN YOU CONSIDER
that well known goods are half sold before 
you put them on your shelves, it’s easy to 
understand why

HEINZ
57 VARIETIES

PURE FOOD PRODUCTS
(The Lind that contain no preservative»)

are good sellers. The consumer knows 
their quality, their purity, their goodness, 
and the guarantee on which they are always 
sold—money back if they fail to please.
You make more money on Heinz goods than 
you do on others because there are more of 
them sold and it’s volume of business that 
counts for profit.

Anything that’s “ HEINZ ” is Safe to Sell 

H. J. HEINZ COMPANY
New York Pittsburgh Chicago London

Vi*—

—'—:—i“Clark" Quality in 
Preserved Meats
Grocers know that quality and price 
go hand-in-hand usually.
Take CLARK’S MEATS, for instance.
The best meat means greater cost, more 
careful handling means greater cost, 
more processes in manufacturing mean 
greater cost.
All these go into CLARK’S MEATS, 
but they all mean value, and if there is 
one article more than another that must 
have value and be above and beyond 
criticism, it is preserved meat.
Isn’t that true ?
By the way—How is your stock of 
CLARK’S MEATS ?

WM. CLARK
Manufacturer

MONTREAL

'm' 'nv 'nb W 'mr Tib 'm' 'm' ” 'n\s Tit' 'Tir W

£offeSi

REINDEER condensed COFFEE

Required
for

A CUP OF COFFEE

A SPLENDID SELLER

There is only one

U. M. lingRoyal Warrant 

Purvtyars Edward til
:^5za • (<-

Bring forward your Bovril show-cards and hangers 
into a good position. This is the best time for sales.

BOVRIL 
Supplloo can be obtained from—

eovail LIMITED,.....................................................................MONTREAL
27 St Peter Street

W. «. CLAWSON 4 CO..........................................ST. JONN, H.B.
H and 12 South Wharf

A. B. MITCHELL...................................................HALIFAX, NO.
• Mitchell » Wharf

R. S. MoINDOl............................................................................TORONTO
120 Church Street

W. L. MoKENZIE A CO.............................................................WINNIPEG
306 Rosa Avenue

A. C. URQUHART * 00............................................................ VANCOUVIR
336 Hastings Street West

and from all urholooalo bouses 
throughout Canada
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TO REPEAL CANNED GOODS ACT.

Hon. Sydney Fisher Introduces Import
ant Bills to the House on Monday.__

A couple of measures of particular in
terest to the packing and canning trades 
of Canada were introduced by Hon. 
Sydney Fisher in the House of Com
mons on Monday.

The first bill provided for some amend
ments to the meat and canned foods 
act passed last year, with the osten- ' 
sible purpose of making it more work
able.

Another measure, Mr. Fisher explain
ed, was introduced with the object of 
repealing the Canned Goods Act, which 
is held to be obsolete and which con
flicts in some details with the more re
cent Meat and Canned Goods Act.

A third measure had as its object the 
amendment of the Fruit Marks and 
Dairy Acts, by making the penalties 
more stringent. The bill proposes to 
make the penalties under the Fruit 
Marks Act for first offence from $10 to 
$50 ; second, $50 to $100, and third of
fence, $500. Penalties for the adultera
tion of cheese will also be increased.

All three bills were given a first 
reading.

jggëSdd A Good Investment

PEANUTRMSTERS 
and CORN POPPERS. Prices and Particulars

> 6rot Variety, $8.60toHW.0t 
EASY TERMS.

of the Agents

Catalog Free. 
KINGERY MFG. CO., 106-108 E. Pearl St.,Cincinnati,»,

Fus sells
Milk and Cream

(BUTTERFLY BRAND)

Any lady, in this district, who goes to a 
Fancy Dress Ball as “Ftssell's Milk” or 
“ Butterfly Brand,” stands a good chance of 
winning a Gold, Silver, or Gun Metal 
Watch, by sending her photograph of the 
Costume, with description on the back, to

Fussell & Co., Ltd.,4, Monument St., London, Eng.

500 WATCHES ALREADY WON.

John W. Bickle & Greening, 
Carman Escott & Co.,
J. S. Creed. ... 
C. Fairall Fisher 
Sol. Oppenheimer

- Hamilton, Ont.
- Winnipeg, Man. 
. Halifax, N.S.

Montreal 
Vancouver, B.C.

Like Tennyson’s Brook,

Mott’s

CANADAi ■0TT«:
Ne better 

Cheeelate
Ne better

W *OTT-s ^

DIAMOND
CHOCOLATE

Chocolate
“goes on forever.”

Scores of brands of Chocolate, both eat
ing and drinking, have been placed on 
the Canadian market ; scores have come 
and gone, but

Mott’s
"Diamond” and “Elite”
brands are still the housekeepers’favorite. 

Every jobber sells them.

John P. Mott & Co.,
Halifax, N.S.
SELLING AGENTS:

J. A. Taylor R. S. Mclndoe Jos. E. Huxley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. G. Bedlington
Ottawa Calgary

Fifty Years Experience
in milling high-grade flour is applied 
to the milling and blending of

BUDA
“ The Flour of Quality ”

No wonder it’s good ! It is so good 
that it is superseding other brands 
wherever it has been introduced. I 
want to make you this

Special Offer
If you are' the first dealer in your lo
cality to send me a carlot order— 
straight or assorted—I will give you 
the
SOLE CONTROL OF BUDA

for your locality.

J. B. HARTY
PICTOU, N.S.

SO
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fHE FLOUR AND CEREAL MARKETS

Ontario Flour Markets Easier—Quebec Remains Steady—High Sugar Prices 
Cause Advance in Confectionery.

Hie feature of the week has been a 
,p of 20 cents per barrel on flour in 

v Ontario market. The decline comes 
consequence of reports assuring large 

pplies of wheat, not only in Canada 
11 also in other countries. The Ar- 
ntine supply is this season largely 
iove the average and the visible sup- 
i\ of wheat this spring is materially 
iove that at the same time last year, 
brisker demand in Montreal and the 
stem Provinces seems to have kept 

lie market on a more stable basis. 
Business in cereals continues fair 

lib light supplies and prices the same 
> at last report.

MONTREAL.
FLOUR—There has been no change 

;ii Hour. The market continues steady 
the old quotations, with a fair local 

! mand. Demand would be better if 
lie roads in the country were in good 
ndition.

•Vinter wheat patente................
Straight rollers.............................
Extra.............................................
iI.>yal Household, .............
Hlenora .......................................

: .vuitoba spring wheat patents
" strong bakers.............

i ve Roses ..................................
Harvest Queen.............................

.... 6 60
« 70 4 80 
4 00 4 10.... 110 
.... 6 60.... 6 10
.... 6 50 .... 6 10 
.... 5 50

ROLLED OATS—There is a good 
iviuand for rolled oats, and the market 
- still firm at the same quotations.

f ine oatmeal, bags .... .................................................. ••• 3 20
; andard oatmeal, bags .................................................. 3 2)

Granulated " " ...................................................  3 20
•lddust commeal, 98-lb bags....................................... 2 25

Wiiite cornmeal..........................................................1 65 1 76
a oiled oats, 90-lb. bags.....................................................  3 121

" 80-lb. bags...............................................  1 76 8 80
M bbls...........................................................  8 10 6 36

FEED—The feed market remains 
ira. Demand for different lanes is 
ir. Prices are the same as last week.

.Hariobran...........................................  23 00 24 10
utario shorts........................................................... 25 9# 17 00
anltoba shorts.....................................................  24 00 17 00

*' bran.......................................................... 23 00 21 0)
oulllie, milled........................................................  86 00 31 00

" straight grained...................................... 17 00 33 0)
• *ed flour................................................................. 1 50 1 60

TORONTO.
FLOUR—The market has taken a 

- P down during the week and all lines 
re considerably easier, a reduction of 

cents all round being made. This 
.une as the result of the reports of 
rge supplies of wheat not only in 
■inada, but also in other wheat-pro
icing countries. Millers are rather 

'uiet and practically no export busi
es is being done.

Mânllob. Wheat.
5 60
6 30

"-*ng bakers.................................................... 1 10
• Winter Wheel.

4 60
4 6)

nded............  ............................................... 4 80

i 'EREALS—The market continues on 
bout the same basis with light deliver

ies of supplies and only fair business 
being done.
Boiled whesi in barrels, 100 lbs.................................... 3 uOl
Boiled oats, in wood, per bbl — .................................. 6 75

in bags, per bag 90 lbs. ..................  3 40 3 45
Oatmeal, standard and granulated, in bags 96 lbs. 3 25 3 60,

k
STORAGE FOR WESTERN GRAIN.

Suggestion That Railways Be Com
pelled to Build Elevators at 

Important Points.
By our Special Winnipeg Co. respondent.

With a deputation of grain growers at 
Ottawa clamoring lor Government-own
ed interior elevators and a certain 
amount of support for their contention 
being afforded by elevator owners who 
would not mind unloading on the Gov
ernment a number of the present houses, 
it seems opportune to discuss the ques
tion of interior storage lor grain.

During the crop year of 190Ü-7, which 
extends from the 1st of September to 
the 31st of August, there was inspected 
at Winnipeg 73,824,480 bushels of wheat. 
Of this amount 64,138,723 bushels pass
ed through elevators, and 9,685,757, or 
a little over 12 per cent., was loaded 
either over platforms or direct from 
vehicles into cars. This goes to show 
that with the ever increasing production 
of wheat it is only possible for a very 
small portion of the crop to be shipped 
in this way. Even the small percentage 
shipped as above, was said by the rail
way companies, and with considerable 
evidence on their side, to have very ma
terially delayed and hampered their 
equipment.

It would not be reasonable to expect 
that so large a crop could be marketed 
without friction between buyer and 
seller, but the friction and agitation 
has gone on for years and is yearly 
growing worse. The present elevator 
system does not seem to meet the de
mands of the people and the clamor for 
Government-owned interior elevators 
has become an importunate cry. The 
grain growers have tried the provinces 
for Government-owned elevators and 
have been told they had no power to 
grant the request and now they are 
tackling the Dominion Government on 
the question, for what they seem to 
imagine would be a panacea for all their 
grievances, but which would be much 
more likely to prove a white elephant 
to the Government without any corres
ponding help or relief to the farmers.

There is no doubt the elevatoi sys
tem, at the present time, is not satis
factory to the farmers, nor indeed is it 
satisfactory to very many of the eleva
tor owners. When the system was in
augurated it was introduced by Sir Wil
liam Van Horne. The C.P.R. at that 
time was hard up and had no money to 
build storage for the ever-increasing vol
ume of wheat, and inducements were 
given private individuals to erect ele
vators where millions of bushels of grain 
could be stored until such time as the 
railway company got ready to haul it 
out. It xyis a great assistance to the 
railway to have these elevators built,

5i

ABE YOU
A CB0CEB?

That is, arc you a REAL pro
gressive merchant, dealing in the 
right kind of foodstuffs? If 
you are y<Ju ought to be hand
ling the best of all soda biscuits.

Mooney’s
Perfection Cream 

Sodas

No other soda biscuit can equal 
it for dainty and lasting crisp
ness. Every cracker—down to 
the last one in the package—re
tains its delightful freshness.

The Mooney 
Biscuit & Candy 

Company,
UMT1D

STRATFORD, - CANADA

COX'S
IISTÂIT

POWDERED
GELATINE

The Purity of this GELATINE Is 
GUARANTFED by Messrs COX. who 
themselves both MANUFACTURE md 
PACK their Brand under scientific 
supervision.

Csssdlas Aiestsi
C. E. Ce boa â Soe, Hoatrssl
D. Homos â Co.,
A.r. Tippet 4 Ce..

J. & G. COX,in.
Gorjie Sills 

HUH18I6I
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a ml us they were a monopoly they were 
very prolitable to elevator owners Hut, 
like all monopolies, they waxed fat and 
oppressive, and after the celebrated Kle- 
\ ator Commission had made its report 
the Grain Act was passed, giving to the 
farmers the right to ship over loading 
platforms, etc. Later the act was 
amended regulating the distribution of 
cars and it was not until that amend
ment that much was heard about spe
cial binning. Up to about 1901 grain 
was very generally stored “by grade” 
storage receipts, but about this time, 
when the ear dislribution*clause was to 
be strictly enforced, elevator men began 
to declare their inability to longer store 
wheat in that way owing to the uncer
tainty of getting cars to get it out, and 
about the same time also came a very 
general demand for special binning of 
wheat. Very few of the old elevators 
were erected with a view to special bin
ning, indeed, they were nearly all erect
ed to permit of grain stored “by grade.” 
In the latter case the elevator would 
have eleven or twelve bins, including the 
shipping bins. In the former case there 
would be twenty-eight or thirty bins, in
cluding shippers, each bin capable of 
holding about a car-load. The cost of 
constructing a special bin elevator is 
about one-third more than the cost of 
I he ordinary “by grade” elevator. The 
elevator trade, as a rule, have been 
quick to adapt themselves to any new 
requirements, but they have not met 
this change of conditions, claiming that 
it was impossible to do so for lack of 
funds. The more recently-erected eleva
tors have, in the main, complied with 
the new requirements, but they form 
but a very small proportion of the 
whole.

It has been claimed, and to me, at 
least, with every show of reason, that 
the railways should provide storage for 
wheat just as they do for every other 
class of freight, even to the erecting of 
huge freight sheds for the storage of 
many cars of agricultural implements. 
The railway companies enjoy and al
ways will enjoy a monopoly of the 
grain haulage of this country. There 
are no big rivers, inland lakes or canals 
to compete in getting the wheat off the 
prairies and down to the lake front, or 
to the Hudson’s Bay. The shortage of 
equipment for moving the crop is a per
ennial grievance and this lack of equip
ment has been a tremendous loss to the 
western farmer, hence the idea of com
pelling the railways, by law, to furnish 
additional grain-handling facilities. The 
general concensus of opinion in the west 
in that 66 per cent, of the crop should 
reach Fort William before navigation 
doses. Even the railway companies are 
disposed to admit this, but at present 
it looks as if it would be a long time- 
before this desired goal would be readi
ed. A solution of the difficulty, which, 
it is understood, has already been sug
gested to the Dominion Government by 
a man well posted in the whole situa
tion, and a solution that would meet 
with the hearty endorsation of all hut 
the fanatics on Government ownership 
of interior elevators, is that the Rail
way Act be so amended as to compel 
all railways operating in the Manitoba 
grain inspection division to build at 
their own expense and operate a 25,000- 
bushel special bin storage elevator at 
each grain shipping point where the 
production would w-arrant such a build
ing. If one of these elevators was erect
ed at each important grain shipping

point, it would go far to restore confi
dence on the part of the farmers as the 
railway companies would only operate 
these houses as grain storage elevators, 
there would be no ground for the charges 
of unfair rates, undue dockage, etc. Not 
only would these elevators, in them
selves, be satisfactory, but they would 
establish a very high standard which 
every elevator company having a house 
at the same point would be absolutely 
obliged to live up to. It would only be 
fair for the railways to give this ser
vice, they would get the usiyl compen
sation for handling the grain which 
would give them a profit. They control 
all the transport facilities and any num
ber of gravel pits and the like, so that 
construction of the houses could he made 
at the lowest minimum cost. They 
would gain in the matter of reducing, if 
not entirely abolishing, the loading over 
platforms, which is a very great nuis
ance, resulting in delays of all kinds. It 
would not be difficult for the tailw-ay 
companies to raise the money ;o erect 
these houses, and neither would they 
take long to construct.

This is a matter that every merchant, 
as well as every farmer, is interested in. 
It is a matter that should be given care

ful and thoughtful consideration and 
when a man has made up his 'mind In 
could do much to forward the scheme bv 
talking it up and bringing to the minds 
of the farmers in his vicinity the advan 
tages of this method over that of Gov 
ernment-owned interior elevators.

As to the Government ownership oi 
terminals, it is pretty safe to say then 
is only one opinion on that question ii 
the west to-day. That is that the l)o 
minion Government should own or liav. 
absolute control of all terminal eleva 
tors, if the identity of our wheat am 
the standard of grades is to be pre
served.—H.

CONFECTIONERY ADVANCED.
The recent heavy advances in suga 

are being felt by confectionery manu 
faeturers, one or two firms advance 
their cheaper lines half a cent a pome 
last week and further advances will l>. 
made if the high prices continue m 
sugar climbs higher. The majority n 
manufacturers have been considering 
an advance but as yet have taken n- 
action. The better grades of confection 
cry have not as yet been affected.
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WALTER BAKER & CO.’S

CHOCOLATE 
& COCOA

Our Cocoa and Chocolate 
pre parafions are Ab
solutely Pur e—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require

ments of all Pure Food Laws.
tStPrwtoi.

Walter Baker & Co., Limited
Established 1780, Dorchester, Mass. 
Branch House, 86 St. Peter St.

MONTREAL, CANADA

OPEN TO BUY
Feed and Seed Oats, Wheat and Barley

Quebec’s leading Flour and Grain 
House.

C. A. PARADIS, Quebec

Maple Sugar
Grocers, I want your orders for 
Maple Sugar. I am right in the 
heart of the Eastern Townships 
where the best and purest maple 
products are made, and can 
supply you with the best at 
correct prices.

Write me.

P. J. GIRARD
RICHMOND, - QUE.

SUCHARD’S COCOA
This is the season to push SUCHARD’S CO
COA. From now on cocoa will be in demand 
daily. It pays to sell the beat. We guarantee 
SUCHARD’S cocoa againat all other makes. 
Delicious in flavor; prices lust right.

FRANK L. BENEDICT & CO., Montreal 
Agents.

MACARONI, VERMICELLI AND PASTES
92 Beaudry Street MONTREAL

H. CONSTANT
First and sole maker in Canada 

of all kinds of

Receivers and Shippers
Manitoba and Ontario Flours, Oats, Peas, 

Feed, Wheat, etc. Car lot business only.
QUEBEC.125 9t. Peter St.

BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S GUM CO., LIMITED, 31 St. George St, MONTREAL
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’its All in the Shreds*

.•jj.

L >-

THE GROCER
WHO niXES BRAINS

WITH HIS BUSINESS
is always trying to make “satisfied customers’1 - 
and the easiest way to make them in these pinch
ing times is to recommend

Shredded Wheat Biscuit and Triscuit
the food that supplies all the energy needed for 
work or play at smallest cost. The cleanest, 
purest, most nutritious and most economical of 
cereal foods.

A Good Profit for You, and a Satisfied Cnstomer 
—What More Can You Ask ?

The Canadian Shredded Wheat Co., Ltd.
Niagara Falls, Ont.

cTGJAcgcp
CSANITASl

TOASTEDcOKNn£ES
J vnjbCcu 
TOASTED 

CORNIS THE GENUINE

The one that sells 
and don’t stay 

on your shelves.
STOCK IT NOW.

If you are in
ONTARIO, QUEBEC or the 
MARITIME PROVINCES
Ask your jobber for the latest prices.

SALES OFFICE
20 FRONT ST TORONTO ONT

fCARMAN T SCOTT CO Ml RANANTYNE STWIMNIr"f. MA'i
BRANCHES s[SHALLCROSS MACCAULEY à Cô VÀNC'uYtiU VICTUIA B C.

Preferred Stock
is that part of your stock which is preferred 
by many customers. In this class—at the 
very top of it in fact stands

COWAN’S
Cocoa and Chocolate

It is really Perfection.
It is absolutely pure, 
and positively delici
ous in flavor. No 
healthier beverage on 
earth than Cowan’s 
Perfection Cocoa.

The Cowan Co., Ltd.

Bakers and Confectioners
Our new department is well storked, Shelled 
Nuts, Egg Saver», Icing anil Marshmallow 
Powders, French Fruits, Oils and Flavor
ings, Dry and Liquid Colorings, Dragees, 
Currants, Raisins, Dates, Almond Pastes, 
Fruit Syrups, all styles of Cocoanut.

Write call or telephone us for anything 
you need.

The Canadian Cocoanut Co. ””Z‘„T "
J. ALBERT MicLEAN, Proprietor

MICaiHEH. F. MOW AT » CO. ST JONH, M.-W. A. SIMONDS
WIHIPES J. M. SCOTT OUEIEC ALBERT DUNN
IISeSTM. SIT. W. H. DALBY. TDIM18 Roelolson * Roelefsoe.

M'LEANS
WHIU MOSS

MACE'S
Original Ice Cream Powder
This is a line which will bring you good profit. 
Quick seller. In steady demand. Makes a Per
fect Ice Cream by simply adding boiling milk.
Thm Original /ce Cream Powder. After 
first sale it sells itself. Stock up early.

now is ths rime to order i

A. H. MACE & CO.
746 Notre Dame St., West, - MONTREAL
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DEATH OF JOHN W. COWAN.

Head of Cowan Company, Toronto, 
Passed Away on Sunday.

One of Toronto’s most successsful 
business men, and one of the best known 
manufacturers in the grocery and con
fectionery trade, John W. Cowan, pas
sed away on Sunday moraine at Ms 
home, 1Ô5 St. George St.

Mr. Cowan had not been wholly well 
since Christmas, but was able to pay 
considerable attention to business and 
to spend some time at his office. His 
death came somewhat suddenly as the 
result of a hemmorhage brought about 
by a cold contracted some time ago.

The story of Mr. Cowan’s business 
success and progress is a remarkable 
one. He was born in Tipperary Coun
ty. Ireland, sixty-seven years ago and 
came to Canada at the age of twelve. 
He spent the years of his early life in 
Montreal, London and Brantford, and 
traveled for some years for John Dun
can & Co., Montreal. He came to To
ronto thirty-two years ago.

His first business venture of any ex
tent was in Mincing Lane, where he 
Imilt up quite a successful tea and cof
fee trade. From this he became in
terested in the cocoa and chocolate 
business and carried on a manufactory 
for some years in the basement of the 
(fooderham building in Front Street. 
From here the business was moved to 
474 King St. west, near Spadina and 
about three years ago a splendid new 
factory was built on Sterling Road 
and the rapidly-growing business moved 
to the north-west end of the city.

THE LATE JOHN W. COWAN.

Eighteen years ago Mr. Cowan or
ganized a joint stock company, of which 
he has ever since been president and 
managing director.

Mr. Cowan was a member of the To
ronto Board of Trade, the Manufac
turers’ Association and was active in 
the Irish Protestant Benevolent Society. 
He was a member of Walmer Road Bap
tist Church and in politics was a Con
servative.

THE CANADIAN GROCER

Mrs. Cowan, two sons and two 
daughters survive. Two of the children.
F. W. and Miss Cowan, live at home, 
the other son, H. N., represents the 
firm in British Columbia, and the other 
daughter, Mrs. C. F. Stark, resides in 
Toronto.

It is probable that the business will 
be continued without interruption. Mr. 
Cowan’s death will necessitate the elec- 

' tion of a new director, but otherwise 
the company will be unchanged. A meet-

RECORD DELIVERY OF STARCH

Five Carloads, Sixty-five Tons Distn 
buted in Toronto on Saturday.

A sight that is not witnessed ever 
day and one that attracted a good den 
of interest was in evidence at the Gran. 
Trunk Freight warehouse, Toronto, la>; 
Saturday morning. The occasion was 
record shipment of starch made by th 
F.dvardsburg Starch Company fron

Sixty-Five Tons of Starch Delivered to the Wholesale Grocers of Toronto Iasi
Saturday.

ing of directors will be held shortly to 
arrange the matter.

The funeral from the home on St.
I ieorge St., on Tuesday afternoon, was 
very largely attended by members of 
the trade as well as by friends of the 
deceased. Rev. Dr. Elmore Harris con
ducted the service, assisted by Rev. A. 
McNeil and Rev. Mr. Porter. The pall
bearers were: A. R. M’Farlane, of Hamil
ton; Joseph Shenstone, Chancellor Mc
Kay, of McMaster University: George 
Musson, George Stanway and Henry 
Peters, nearly all of whom were personal 
friends of the deceased. The office and 
traveling staff of the company attended 
the remains to Mount Pleasant cemetery

A large number of members of the 
trade were present from New York, 
Montreal, Hamilton. Brantford and To
ronto, among whom were : A. R. Mc- 
Farlane, of McFarlane & Field, Hamil- 
len: Jas. B. Campbell, Acme Can Co.. 
Montreal: M. Greenhood, Kaufmann & 
Strauss Co., New York: B. C. Buddl. 
the Howel Lithographing Co.. Hamilton : 
and Captain Fahev. W. F. Morley, W. 
F. Anderson, J. S. Donaldson, W. A. 
Mitchell, Vf. F. Greening, J. A. Pat
terson, Ed. Hawes, G. J. Bryan, W. J. 
Bryan, H. P. Dwight, W. G. Patrick, 
Henry Macdonald and Dr. Geo. Porter, 
of Toronto.

their factory at Edwardsburg to Toronto 
wholesalers. The shipment on wagons 
is shown in the photograph reprodun ,1 
herewith.

The shipment aggregated sixty-fh r 
tons and took five freight cars to carry 
it. When loaded it occupied seventeen 
wagons. The shipment included about 
26,000 boxes.

An interesting fact in connection with 
the shipment, which, by the way, was 
made under the direction of F. A. Verey. 
the firm’s Toronto representative, is that 
this immense amount of starch was dr 
livered directly to the Toronto wholesale 
grocery houses, not a box of it going 
to the company’s warehouse. It is the 
largest delivery of the kind ever ma.le 
in Toronto.

Incidentally the arrival of such im 
mense supplies kept the shippers in m. : 
of the Toronto wholesale houses exoer i 
ingly busy on Saturday morning.

George R. Bradley, of R. Bradley & 
Son, returned home recently from 
Western Ontario, much pleased with his 
trip.

John Grass, of Ridgetown, announces 
that he will move his grocery business 
to new premises in the McKinlay block 
on May 1.

54

FIRE AT INOBRSOLL.
One of the most disastrous fires th 

has visited Ingersoll in years occurr. i 
on Thursday night last, by which ,ti 
Manchester cereal mill was totally d 
stroyed. The mill was a large frai 
structure and owing to the fact that tl 
fire had made much headway before 
was discovered, it was practically u 
impossibility to save it. The loss i - 
estimated at $26,000. The mill w, - 
valued at $16,000, and the contents : 
$10,000, with a total insurance of $15 - 
000. The Manchester Cereal Co. enjo". - 
ed a large patronage and they have • 
reputation for choice brands of flou 
oatmeal, flaked wheat, etc. It t.- 
thought that the fire originated on tl 
second floor, but the cause is unknow;
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LEA6PERRINS'
SAUCE

GREATEST

GLOBE TROTTER

OF THE

CENTURY

PERRINS'

WELL

KNOWN AND

APPRECIATED

THROUGHOUT

THE WORLD

Making the dinners in millions of homes 
more tasty and appetizing.

Lea A Perrins' Sauce gives a rare relish 
to Fish, Meats, Game, Salads, Cheese, etc. 
Look for the signature !

“ We advertise to the general Public in 
Newspapers and Magazines that this fam
ous Sauce can be had from all Grocers."

J. M. DOUGLAS & CO.
Ert,. 1857, - MONTREAL

Canadian Agents.

BRAND 
MAPLE SYRUP

The Acme of Perfection.

Twin Block Pure 
Maple Sugar

The Kind That Satieties.

Maple Cream Hearts
The People’s Favorite.

Wild Strawberry
and

Raspberry Jam
Pure and Delicious.

Pickles and Ketchup
Of Superior Quality.

SUGARS and CANNERS
UMTCO

Montreal, Quo.
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FRUITS AND VEGETABLES

For EASTER
Will have full supply of

STRAWBERRIES 
PINEAPPLES 
BANANAS 
NEW BEETS 
NEW CARROTS 
MUSHROOMS 
TOMATOES 
CELERY

also lots of Oranges, Lemons, etc. 
Kindly let us have your orders early.

McWILLIAM

Me. E.
EVERIST

31-37 Church St., TORONTO

Judgment for

“Golden
Flower”

on 3 counts

Quality-Cost- Profit

Remarks by those who know

The Quality is high and regular
The Cost is minimum
The Retailers’ Profit le large

TRY ’EM
McWILLIAM & EVERIST 

HAVE ’EM

The Redlands Golden 
Orange Association 

Redlands - California

FRUITS, VEGETABLES AND FISH
Business. Brisker in All Lines of Green Fruits—Vegetable Market Steady, 

Potatoes Unchanged—Fish Quieter, Haddock Scarce.

During the past week a considerable 
increase in business is reported among 
•fruit dealers. The mild weather has 
stimulated the consumptive demand and 
as a result orders are more plentiful. 
Prices all round are firm, though no 
material advances are noticeable. 
Oranges are moving briskly. The qual
ity of the navels is exceedingly good. 
Lemons are meeting with an improved 
demand. Dealers look for an advance in 
bananas.

In the vegetable market prices rule 
about the same. The demand for im
ported early vegetables is picking up. 
The quality of these early vegetables is 
very satisfactory. The potato market 
is a little easier, supplies being heavy.

The past week has been quiet in the 
fish market. The mild weather has les
sened country orders. Dealers antici
pate a larger volume of business next 
week. Fresh halibut is arriving again. 
Haddock is scarce and higher.

MONTREAL.
GREEN FRUITS—There is a better 

feeling in green fruits this week, busi
ness being somewhat more brisk. Bit
ter oranges are in good demand, and are 
easier in price, one firm quoting as low 
as $1.25 per box. Pineapples;, all lines 
of oranges, and grape fruit are in good 
demand. Other lines are in fair re
quest at the old prices.
Bananas, fine stalk.....................

“ jumbos......................
Coooanuts, new, per bag............
Lemons .....................................
Navel oranges . .......................
Florida oranges, box..................
Porto Rico oranges, box ..........
Jamai a o-anges. bbl...............
Valencia oranges.......................
Tangerines, half-box..................
Pineai pies, case........................
Grape fruit, box............ .........
Aimeria Grapes, keg..................
ape c d cranberries, bbl........

Nova Scotia cranberries, bbl...
Straw’ erries qt..........................
Apples fameuse, > bî..................

“ other fall varieties, bbl.
Bitter oranaes............................
California Blood Orange 1........

. 1 50 2 25

......... 2 25

......... 3 50
. 2 00 2 40 

2 75 3 25
........  3 50
......... 2 50
......... 4 00
. 3 50 4 50 
. 3 00 3 50 
. 4 50 s 25 
. 2 75 7 00 
. 4 00 6 5) 
11 01 15 CO 
. 6 00 7 03
......... 0 65
. 4 00 5 00
........ 5 01
. 2 f0 2 25 
. 3 (0 4 25

VEGETABLES—The vegetable mar
ket is improved somewhat this week, 
there being better demand for all lines. 
California celery, spinach, Boston hot 
house cucumbers and California cauli
flowers are in particularly good de
mand. Most other lines are also sell
ing well. There has been no change in 
prices.
Parsley, per doz. bunches...................................................  0 36
American parsley, large bunches, doz............................. 1 00
Sage, per doz........................................................................ 0 60
Savory, per doz..................................................................... 0 60
Cabbage, bbl...............................................................  0 75 1 00
Turnips, bag................................................................  0 65 0 75
Celery, doz ..................................................................  0 25 1 00
California celery, crate.....................   6 00 6 75
Water cress, large bun. hes, per doz..............................  0 75
Spinach, bbl.................................... .................................. 2 75
Green peppers, crate............................................... • • • • 3 50
Boston hot house cucumbers, doz.......................... 2 00 2 50
Potatoes, per bag............................................................ 1 05 1 10
Sweet Potatoes, basket...................................................... 3 26
Beets bag .................................................................... 0 75 0 80
Carrots, bag..........................   0 65 0 70
Tomatoes, Florida, crate............................   4 00 6 00
Tomat' es, hot house, per lb............................................. 0 36
Spanish onions, small crates............ ........................ 0 70 1 UO

" " large orates........... ...................................  8 65
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Canadian onions, lb .............................................0 OH 0 U;
Boston lettuce, hot house, per doz.......................  0 85 1 1
Radishes, doz ............................   0 6b
Bermuda parsley, crate ...............   3 0
Mushrooms, per lb.......................................................... 0 1:
Horse radish, per lb......................................................... 0 1.
Beans, green, basket......................................................... 7
Evg plant, doz..................................................................  2 0
California cauliflowers, per crate ................................ 6 1'
New cabbage, crate..................................................... 3 2
Florida Celery crate .............................................  3 50 3 i

FISH—Now that the Lenten rush i.- 
over the fish market has assumed 
quieter tone. The bulk of the order.-, 
taken now are goods required for im 
mediate consumption. Fresh haddock 
is very scarce. Many lines of fresh 
fish are expected next week when tin 
activity in haddock will be re 
newed. Owing to the scarcity haddock 
is higher, being quoted at 5c to 8c per 
lh. Labrador herring is easier this 
week, being quoted at $5.50 per barrel 
Ollier lines are unchanged.

Fresh and Frozen Fish.
Haddock, per lb...................................................... 0 5 0 (a
Halibut, per lb ...................................................... 0 04 0 08â
Mackerel, " ............................................................. 0 08
Dore, " ..........................................................  0 07 0 174
Grass pine, lb............................................................ 0 04$ 0 <5
Steak cod, lb .................. ........................................C 044 0 05
Whitefish lb ........................................................ 0 071 0 06
B.C. ►almon, lb....................................................... 0 08$ 0 09
Qualla Salmon, lb.................................................... 0 07 0 07$
Sea herring, bbl................................................................ 1 50
No. 1 salt eels, lb— ............................................... 0 07$ 0 04
Smoked and Salted-

Lake trout.........................................................  0 09 0 ryj_
Haddiea, boxrs, per lb...................................... 0 07$ 0 04
Kippered Herring, 50 in box.................................... 1 10
Smoked herring, per small box.....................0 16 0 17
Yarmouth Bloaters, per box................................... 1 10

Prepared and dried—
Skinless cod. 100 lb. cases....................................... 6 25
Boneless cod, 20 lb. boxes ..............................0 Of $ 0 09
Boneless fish, 20-lb. boxes, blooks................  0 05 0 054
Boneless fish, 26-lb., boxes, per lb........................... 0 01f,

Oysters and Lobsters—
Standards, bulk, per imp. gal................................ 1 40
Selects, bulk, gal....................................................... 1 60
Paper pails, 10o, pint size......... .............................. 1 10

,T 100, quart size......................................  150
Live lobsters lb......................................................... 0 20

Pickled flsh-
No. 1 Labrador herring, per bbl..................... •••■ £ $0

" per half bbl................  3 00 3 2-5
No. 1 Nova Scotia, per bbl.............................. 6 00 6 OU

" " per half-bbl ...........................  .... 2 75
No. 1 Haddock, bbl ......................................... 5 50 6 00
No. 1 Mackerel, 20-lb. kitts..................................... 1 75
Green cod. per bbl.................................... ............. 5 00
Me lium “ *' " " ............................... 7 00 8 00
Large " " " " .........................................  8 50
Labrador Salmon, $-bbls........................................... 8 5)

TORONTO.
GREEN FRUITS—A noticeable im 

provement is found in the volume of 
business being transacted this week. Tin 
demand for nearly all lines is satis
factory. Prices are steady though not 
q not ably higher. Navel oranges con 
tinue to arrive in large quantities ot 
excellent quality. Lemons are fini 
Bananas are moving better. Some cran 
berries and Almerias are still in stock 
Pineapples are unchanged. Dealers 
look forward to increased business ami 
firm prices.
Oranges, Naval», new............ .................................. 2 85

“ Valencias...................................................... 3 75
" Bahamas....................................................... 1 75

Oranges, bitter........................................................... 2 25
Lemons. California, 240. 300, 360, 410......................  8 00

*' Messlnas, new crop...................................2 50
Grape fruit, 54's 80 s, 96 s......................................... 6 50
Apples, No. 1 winter fruit........................................ 8 50

“ No. a “ ..........................................8 00
Bananas. Jamaica firsts, per bunch.................... 1 75
Bananas, jumbo bunches .....................  .................8 00
Cranberries per bbl .................................................. •
Almeria grapes, per keg...............................................«50
Tangerines.................................................................... 8 * 0
Pineapples...................................................................  5 00

3 -8 5-8 ft
8 40sr
8 V
1 CO 
3 50 
8 &• 
8 tv
2 2

10 60
7 ft ♦ oies
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NOTES FROM SUTTON. P.Q.

il- Flannery, who has for the past 
years carried on business in the 

; eery and crockery line, has taken 
Mo himself two partners, Messrs.
: iih and Jeune, and in future the firm 
i I be known as Smith, Flannery & 

no. They do a nice business in Sut- 
and the immediate vicinity and the 
firm will likely make things go at 

' Men smarter pace than before.
'll the grocers here are now selling 

maple syrup, for which there is 
i at demand.

i ;"iight & Saqord are turning out 
'•‘I’- 'he hand cleaner, in larger quantity
ll ever.

W- Call, has one of the busiest 
si' >s m town these days.

FRUITS, VEGETABLES AND FISH.

\ EdETABLES—No material change 
lut occurred. Potatoes remain steady 
m last week’s prices. Supplies are 
fui Iv plentiful, especially of dela- 
a.ues. Turnips and onions are still 
si..fee. Imported vegetables are meet- 
in:. with a stronger demand. Boston
I, i nee lias advanced slightly. Florida 
c t v lias declined. Supplies are heavy.

II, » Brunswick Delswnrei, per bug ..................  1 00 1 05
Po ,i-ire, Canadian, per bag ............................ 1 00 1 05
8w 1'otatoee (Jersey), per bbl.............. . 3 00 4 00
Onions, Spanish, per case.....................................2 «0 8 60

per bag....................................................... 1 20 1 SO
green, per doz.................................................. u 20

Cat.i-uge, per ton............................................................ IS 00
Carrots. Canadian, per hag ................................. 0 60 0 TO
Carrots, new, per doz. bunches...................................  1 00
Turnips, per bag .................................................. 0 45 0 SO
Pat -nips, per bag .................................................  0 80 0 90
Parsley, per doz.................. ............... ..............  0 10
Celery, Florida, per crate ................................... 3 8"> 3 50
Cel ry, Canadian, per doz....................................  0 35 0 so
Letluve, imported " ..... ..................................... 1Î5
Cu, umbers, imported per doz....................................... 8 50
Tomatoes, imported, per crate.................................... 4 51
Stiaaberries, per box.................................................... 0 65
Mutiirooms, perlb............................................................ It 65
Pin- apples, per crate.......................................................  5 00
Rlinhirb per doz ............................................................ 1 50
Ra'ishes per 'rz...... ...................................................... 0 50
Spina h. per hamper...........................................  .... 1 15
Asparagus, per bunch..................................................... 0 65

KISH—The mild weather lias inter
fered with country orders and made 
business somewhat slacker. Dealers an- 
ijei|>ate heavier business next week, and 
un making preparations accordingly. 
Supplies are keeping up fairly well. 
Eresli halibut will be on the market at 
(In latter part of the week. Cod is 
scarce. Other lines remain the same.
I’rices are unchanged.

Perch, large, per lb............... ............................... 0 07 0 08
Blue pickerel, per lb.............................................  0 06 0 08
White tiah, Georgian Bay, per lb................................ 0 12
Whiletiih, winter caught, per lb......................... 0 08 0 09
Had lock, frozen, per lb...................................... 0 06 0 07
Holland herring ..................................................  1 00 1 10
Hvrring, Labrador................................................ 3 00 5 25

" kippered, per box................................. 1 00 1 26
Digby, per bundle........................................ 0 85

Herring, medium, per lb..................................... 0 07| 0 08
jumbo, per lb.................................   0 10

British Columbia salmon, per lb.................................. 0 12
Quttlla, per lb.................................................................. 0 09
Tru tt, fresh, per lb.......................................................... 0 09
Ciscoes, per basket......................................................... 1 00
Labrador herring, fresh, per TO.................................... 2 40
Halibut, fresh caught.................................................... 0 09
Shredded cod. per lb...............................................  0 n8
Shredded ood per doz.................................................... 0 90
Halifax fish cakes, case.................................................. 2 40
Acadia tablets, per case................................................ 4 80
Live lobsters....................................................... 0 20 0 35
Blue tins, small white, per lb.......................................... 0 07
Mt-kerel mediums, each.............................................. 0 12
Finnan Hadtfie. per ib..................................... I 09i
Flounders, per lb..............................................   0 04
Bloaters, Yarmouth, per box....................................... 1 10
Oysters, per gal............................................................... 1 85

in shell, per 100 ................................................ 1 50

EASTER FRUITS
Pineapples, Tomatoes, Celery, Cucumbers, 

Lettuce, Radishes, Bananas, Oranges.
Everything in abundance and of finest quality.

Fish for Good Friday.
Fresh Halibut, Cod, Haddock, Lobsters. 

Trout, Whitefish, etc., etc.

ORDER EARLY

WHITE & CO., Limited
Phone M. 6565 Toronto

The Unusuality
of “ St. Nicholas” is they’re always the same, 

“ THE CHOICEST OF THE BEST.”

IV. B. STRINGER & CO., Sole Agonta, TORONTO

FRESH ARRIVALS . . .

Extra Fancy
“Golden Orange” Brand

Washington Navel Oranges
Fancy Sweet Sonora Orangoa

EXTRA FANCY
California and Messina Lemons 
Florida Celery 
Early Vegetables and 
Ripe Bananas

HUGH WALKER <6 SON
GUELPH, OUT.

When writing 
in this paper.

to advertisers, kindly mention having seen the advertisement
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NOVA SCOTIA MARKETS STEADY
Business Continues Good Despite Bad Weather—Change in Wholesale House 

Something About the Fishing Industry.
(Special Correspondence to The Canadian Grocer.)

Halifax.. X.S., April 6.
With tlie priee of sugar steady the 

gt-ovry markets during the past week 
av ■ without any special features. There 
has been no change in I lie price of sugar 
since last report, and no further ad
vance is looked for at present. Trade 
is very good notwithstanding the fact 
that the weather has been decidedly 
against business. Eggs are down one 
cent, since last report, and Maconochies 
pickles, etc., have been advanced five 
cents )>er bottle. These goods have 
had a large sale here.

* *

Tlie receipts of eggs continue very 
heavy. The demand is very good, but 
not as great as might be expected for 
such reasonable prices at this season 
of the year. Eggs are piloted this week

JOHN E. CASSIDY
Highest Quality Oysters

WHOLESALE
986 St. Catherine St. W., Montreal

Telephone Uptown 2119

Look Here!
Some Interesting Prices

Large Bright Frozen Herring.
per 100. - - SI-40

Bloaters, Box of 50 - - .60
Canned Mackerel,tails, percase 4.00

“ “ “ flats, “ 4.30
No. 1 Labrador Herring - 4.60
No. 1 Nfld. “ - 4.26
Cod Oil, a gallon - - .40

Send us your order.

J. & R. McLEA
WHOLESALE FISH

23 COMMON ST., - MONTREAL

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

Eetabllehed 1660

lngersoll - Ontario
WOULD YOU LIKE OUR WEEKLY CIRCULAR

at ltie to 17c. Butter receipts are very 
limited. The stocks held by the vari
ous dealers are being rapidly cleaned 
up. Some small tubs of fresh made 
dairy butter were marketed this week, 
but ilte quality was poor. Prices for 
all grades of butter continue very firm.

* • *

In recognition of bis services during 
the past twenty-one years, tlie firm of 
W. 11. Schwartz & Son, spice manu
facturers, presented W. N. Banffts with 
a cheque for a goodly sum last week, 
and the employes presented him with 
a gold-headed cane. Both presentations 
were accompanied by addresses. Mr. 
Banffts is going to Toronto where lie 
intends engaging in the furniture busi
ness.

• ••
The wholesale grocery firm of Bill- 

man Chisholm & Co. has been dis
solved. The retiring member is James 
Biliman, the seenjor member of the 
firm. The business will be continued 
in fill tire at the old. stand by J. Scot t 
Chisholm, under the name of Chisholm 
& Co.

• «•
The canned goods trade is very brisk 

and there is a heavy demand for most 
Lines. Tomatoes, peas and corn are 
the leaders. Provisions are unchanged 
but stocks of is >t a toes and parsnips are 
lessening after the winter’s demand, 
lmt there are still plenty on hand to 
go round. There is not much call for 
dried fruits at present, but fresh fruit 
is selling freelv.

Speaking to The Grocer the other 
day a well-known business man said 
that lie was surprised to read in one of 
the St. John N.B., papers that two 
merchants of that city were importing 
codfish and halibut from the Pacific 
Coast for local consumption. He con
sidered that this was an unusual state 
of affairs and a matter that should 
receive more than a passing notice. 
“Just think of it,” he said. “A city 
bordering on the Atlantic Coast and 
almost in the heart of the great cod
fishing industry, importing fresh cod
fish from the Pacific. There was a time,” 
he remarked, “when Nova Scotia boast
ed that she supply the Dominion with 
fish hut conditions must have changed

since then as evidenced by the act >n 
of the St. John men.”

During the winter season vessels I- 
low the fresh fishing, and it should ,t 
he a difficult matter to secure fish fi m 
Digby for the St. John market. ;e 
Halifax fish markets are very act: e. 
The recent had weather has interft A 
very greatly with tilling operatic > 
along the coast, and the receipts ,,f 
fresh fish are not quite as large .is 
they otherwise would he. There is im 
scarcity, however. Prices generally ..iv 
very steady.

DEATH OF PIONEER SUBSCRIBER.

Chas. D. Williamson, a Chatham Grocer, 
Passed Away Last Week.

Shockingly sudden was the death «£ 
Chas. I). Williamson, of Chatham, Out,., 
which occurred at his store on King 
Street, at 11.40 Wednesday morning. 
Heart disease was the cause. Mr. Wil
liamson was for nearly 40 years en
gaged in the grocery business here. He 
was 59 years of age. Coming to Chat
ham when 17 years of age, he, on Oc
tober 1st, 1808, in partnership with 1. 
M. Taylor, opened up a grocery and 
liquor store. The firm was very success
ful, a branch being for some time con
ducted at Cedar Springs. The partner
ship was dissolved in 1901, Mr. Wil
liamson continuing the business under 
the firm name of Taylor & Williamson 
till a few months ago. when he retired, 
leasing his .tore to Brewster & • V 
who are shortly opening a 10 ami lac 
store. He leaves a wife and two sons. 
Only a few moments before he was 
stricken, Mr. Williamson had formally 
handed over the keys to the new pro
prietors, adding that he intended to do 
no more work for the rest of his days.

Although known as one of the most 
conservative of business men ami a 
staunch believer in the methods of a past 
generation, he was in every regard an 
admirable man, and always high lx re
spected, particularly by the older i.i- 
zens of Chatham. He was one of the 
pioneer subscribers here for The • an- 
adian Grocer, and valued it high: .

PLUCKY CLERK FOILS BURGLc RS.

Attempt to Rob Vault in Wini. peg 
Warehouse Fails.

On Thursday night of last week Leo. 
Callaghan, accountant for Nicholsi & 
Bain, Winnipeg, was shot and re her 
severely wounded by burglars win at
tempted to rob the vault. Mr. Caila iian 
was working at night and was a loi in 
the office at the time but with ren rk- 
able courage and presence of min he 
closed the vault and prevented lie 
burglars from attaining their oh cl- 
They got nothing but a few cents i "in 
Mr. Callaghan’s coat pocket.

A GOOD SELLER !

Pure Grape Fruit Marmalade
in 12 oz. jars. 90 cents per dozen.

THE DAWSON COMMISSION CO., - TORONTO
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95% Failures
Ninety-five out of every hundred men in busi

ness fail.

Ill-advised buying is the main cause. A poor 
bargain breeds discontent with the goods, discontent
ment breeds indifference, and indifference is the father 
of forced sales.

“Staunton” Wall Papers are sold purely on 
their merits—every dollar of cost is balanced by an 
honest hundred cents’ worth of value.

They are sold direct to you at a price covering 
actual cost plus manufacturer’s modest profit, and this 
price includes no recoupment for extravagances in 
securing business. Your profits are limited only by 
your ability as a merchant. To clear 100% is no 
trick at all.

Correspondence from grocers who are not now 
carrying Wall Paper is invited.

If you are carrying a stock and have not a copy of 
our Wall Paper Chart showing quantities necessary for 
various sized rooms, a postal card request will bring 
you one.

STAUNTONS Limited .

929 Yonge St. TORONTO

Fruit» for Easter Trade
Baiter is only one week away. Now ii the time to place 

your orders tor Oranges, Lemons, Pineapples,. Grape 
Fruit, Florida Celery and Tomatoes, etc. We have just 
received a few cars of fruit for the Esster trade, and can 
quote you most attractive prices on any lines you require. 
We guarantee the fruit to be the finest imported.

Send In Your Order To-day 
For Immediate Shipment

The Montreal Fruit Exchange
J. F. MoLean, Proprietor

195 McGill St., - - Montreal

It pays to have proper oonnootlons In

The Wee-t
We have first-class facilities for distributing cars end we 

make a specialty of this line.
Consign your cars to us and please your customers.

Our storage facilities are complete—plenty of room in our 
new quarters.

C/iargM AfeaeonaO/e Satl*ractHjn Quarant..tl

R. B. WISEMAN <6 CO.
Storage, Warehensing aad Distribut

ing Agents

3 •"« .... WINNIPEG, MAN.

àAHD„VfS Qjauty

-kROINES IN OIL

Black s Harbour,

“Brunswick
Brand"

We have now new Pack of

Clams and Soallops
and will be pleased to receive 
orders for any of the following 
goods :

Herring Tomato 8auoe 
Kippered Herring 
Finnan Haddles and 
Sardines

BRUNSWICK B»AMo *

A* Eiir.ii™ we " *'

Connors Bros., Limited
Blaok'a Harbor, H.B.

SARDINES are fighting shy of their 
old haunts on the French and 
Portuguese coasts.

The best are now caught off Nor
way and the leading brand packed 
is

44 King Oscar ”
Sardines

If you want the finest fish, ab
solutely pure Government Stan
dard-olive oil, demand “King 
Oscar” brand from your jobber.

J. W. Bickle ®> Greening
(J. A. HENDERSON)

Canadian Agent», HAMILTON
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NEW BRUNSWICK GROCERY NEWS
Business Somewhat Dull With Prices Easier in One or Two Lines—Shipping 

Lobsters to the United States.
Special Correspondence to The Canadian Grocer.

St. John, N. B., April 6.
Business lias been rather dull during 

tlie past week. The marke; changes have 
not been very numerous. Some of the 
millers have apparently become excited 
about the price of oatmeal as it is now 
uv.ited al To cents a barrel less than 
last week. The local dealers have not 
followed the decline, however, as they 
were selling below the mill price before. 
They think the recent increases were 
unwarranted ami as far as can be 
learned, no sales were made here at the 
increased price.

» *

Pork has advanced $1 a barrel and 
lard is up another quarter-cent. a 
pound.

* . *
Vanned lobsters are very scarce and 

high, $2.00 a dozen being asked for 
half-pound Hats. The new pack will 
probably be higher still, as the fishermen 
are sending all their catch to the Un
ited States where $40 to $45 a crate of 
100 is being received.

There has been no change in the flour 
or sugar market but sugar is expected 
to go still higher.

* . *

Owing to the unfavorable weather con
ditions the supply of fresh fish is like
ly to be very light for a while. A few 
gaspereaux are being taken but not as 
many as are expected at this time.

A comparative statement of the 
amount of customs revenue collected at 
the port of St. John for the fiscal year 
ending March 31, 1906-7 and 1907-8 
shows an increase of $47,282.84.

LONDON ASSOCIATION’S NEW 
OFFICERS.

Retail Grocers Hold Elections and Dis
cuss Matters of Trade Interest.

The annual meeting of the London 
Retail Grocers’ Association held on 
Wednesday night, April 1st, was well 
attended and the greatest interest was 
manifested in the proceedings.

The election of officers resulted as 
follows :

President, Thomas Shaw: vice-presi- 
dtiK. John Diprose; second vice-presi
dent. (J. McCormick; secretary, Cyril 
Hayes, re-elected; treasurer, E. J. Ryan, 
re-elected.

The following gentlemen are on the 
executive committee: H. J. Granville,

W. Mullins, C. F. Eedy, H. Ranahan, 
E. Linnell and J. H. Wilkey.

The question of holding a union pic
nic of grocers in London during the 
coming summer was discussed in all its 
bearings. While it was generally ad
mitted that such an event would be a 
good thing for the wholesale trade, as 
it would be the means of bringing it to the 
ci tv retailers from all parts of Western 
Ontario, it was thought to be hardly 
worth while for the local retailers to 
go to the expense of such an undertak
ing, seeing that the treasury has been 
pretty well depleted as a result of hold
ing the recent banquet, that the big re
union of London Old Boys will be held 
here -early in August, too close to any 
date which could be chosen for a union 
picnic and that, anyway, it is an outing 
the members want, and for this year at 
leas6 they prefer to be entertained 
rather than entertain. The upshot was 
a decision to run an excursion to De
troit on June 17th, and a committee of 
arrangements was named.

It was unanimously decided to close 
Wednesday afternoons during the sum
mer months, as has been the custom for 
some years, and to hold the.usual out
ing at Springbank on the last Wednes
day of the summer half-holidays.

The retiring officers were tendered a 
hearty vote of thanks for the excellent 
manner in which they have looked after 
the affairs of the association during the 
past year, which was a most successful 
one.

NEW CANNERIES IN BRITISH 
COLUMBIA.

Plants Likely to be Established in Ver
non and Nelson This Season.

The Province of British Columbia is 
rapidly coming to the fore as a fruit
grower and indications point to the rapid 
development of the canning industry in 
connection with its fruit production.

Fruit and vegetable canneries are 
being talked of in many places of the 
interior. A. McKillop & Company has 
written the Council of Vernon that they 
will establish a plant for the canning 
of corn, peas and all kinds of vegetables, 
also apples, plums, prunes and every 
variety of fruit. Mayor Timmins stat- 
id that every encouragement should be 
given an enterprise of this sort. With 
industries like this showing up, the city 
authorities wll take up the question of 
cheap power, so that a definite proposi
tion can be submitted to firms in search 
of locations.

There is also talk of a cannery at Nel
son. R. C. Brock, manager of the 
Kootenay Fruit Growers’ Association, is 
investigating the possibilities at that 

6o

point. There, also, the suggeston is 
meeting with support, as it is felt (■ at 
a market will be found for the lo er 
grades of vegetables and fruit, if s i-h 
a plant were established.

A Bellingham, Wash., company is Iso 
said to be after a suitable site in > - w 
Westminster, with the object of ei .-t- 
ing a fruit cannery.

NO HOODOO HERE.
The H.. W. Nelson Co. have a.-- ed 

particularly that their ad. be place.: on 
page 23. In the light of present-.lay 
tendencies this would seem to be rallier 
a jxiculiar procedure, but the comp.my 
seem to favor rather than fear the 
omens generally accepted as unfa ar
able. On a recent Friday, which by 
the way, fell on the 13th of the month, 
they had exactly thirteen whisk-makers 
at work. That day proved to be n re
markable one from the fact that the big
gest lot of orders of the year wen re
ceived. Not only that, but exceedingly 
good business has continued ever since. 
Who says there’s anything in supersti
tion Î

PERSONAL NOTES.
A. H. Mace, Montreal, has returned 

from a short business trip to New York.
C. H. R. Cocq, manager of the Blue 

Ribbon Tea Co., has been admitted to 
membership in the Montreal Board ol 
Trade.

J. M. Kirk, representing the Robt. 
Greig Co., Toronto, as a caller at the 
Montreal office of The Grocer, while in 
the city last week.

Chas. Gyde, manufacturers’ agent 
Montreal, has sailed on the Emprer- of 
Ireland via Halifax for Great Briiain, 
where he intendsrio remain for the next 
couple of months.

Frank Menzies, superintendent of 
salesmen of the F. F. Dailey Co., Ham
ilton, was in Toronto last week. 
Mr. Menzies leaves this week for a -ix 
weeks’ trip to Texas and the Western 
States in the interests of “2 in 1."

AN APPRECIATED CLERK
The following letter from one of The 

Grocer’s enthusiastic subscribers, Ï ><• 
Stevens, of Carleton Place, will h of 
general interest :.

‘‘Will you kindly correct a wrong im
pression given in your comments 
on " my advertisements 1 They v.-i-re 
not written by myself, but by 
R. R. Powell, a clerk in my employ, 
and I believe in giving credit to whom 
credit is due. We are pleased with 
your comments on our ads. for we ire 
always striving to keep up-to-date.

R. T. Summers & Co., general mer
chants, of Bethune, Sask., have assigi • d.

S. H. Belyea & Co., general mer
chants, of St. John, N.B., have been 
succeeded by Brown Bros.
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CONDENSED OR “WANT” 
ADVERTISEMENT».

Ad .uh.hu under this hiding. 1c. a word Mch
neer:-'D.
t, actions count as on# word, but five figures (as . 

|10I are allowed ae one word.
ra remittances to cover cost muet accompany all 

; rmente. Ill n. UK can this rule be overlooked 
Adv. .cmente received without remittance cannot be 
«et,., a iedged.

W here repliee come to our cere to be forwarded five 
must be added to cost to cover posta«ee. etc.

Yearly Contract Rates.
IKI words eeoh tneerUon, 1 rear.................. «30 W

l menthe................ 17 w
“ •• I months.............. Mil

5, “1 pear .................... lî W
» •• •• «month................ I!-*
25 •• ■ 1 rear...................... 1100

BUSINESS CHANCES.

JOHN NEW, Real Estate end Business Broker 
156 Bsy Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GROCERY BUSINESSES —l have several choice 
grocery businesses for snle In Toronto, good 

stores snd dwellings, rent ressonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

dM Rnn-GENERAL country stock for sale. 
t|)T,Ov/U fifty miles from Toronto, splendid 

farming community, all new goods, 
satisfactory reasons for selling, eighty cents on Invoice. 
John New.

4» Q — GROCERY, splendid stsnd, excellent vDrOOO store snd dwelllni, trade exceeding 
three hundred weekly. John New, Toronto.

IF you want to buy or sell n business, write. John 
New, Toronto.

THE chance of ycur lifetime to get a first class going 
business In tbegarden of southern Alberta, on the 
railroad. Clean stock, large turn over, store dwell

ing above, warehouse on track. Amount of cash re
quired five to ten thousand dollars to get in. Only 
those who mean business and have the money need 
appi> to this advertisement. L. T. Mewburn & Co , 
Ltd .. Wholesale Grocers, Calgary. (17)

WANTED.

A CENTS Wanted—16 x 20 crayon portraits 40 
cents, frames 10 cents and up, sheet pictures one 

cent each. You can make 400% profit or $36.00 per 
week. Catalogue and samples free. Frank W. Williams 
Company, 1208 W. Taylor St., Chicago, 111. [16]

AGENCY WANTED for Great Britain by firm 
established 20 years. Goods selling amongst 
grocers preferred. Address, The “Oxvll" Coy., 

38i Kingsland Road, London, N.E.

SALESMAN, with connection amongst general store
keepers in Manitoba and Saskatchewan, requires 

nother commission. Box 7, CANADIAN 
GROCER, Winnipeg.

SITUATIONS WANTED.

w

GROCERY Traveller open for engagement ; Soo 
Branch, Georgian Bay Points, New Ontario. Box 
IHO CANADIAN GROCER, Toronto [16]

RANTED Man with 25 years experience In general 
store business is open for engagement as store 
nanager. Good references furnished. Apply to
.i----- 1 1 ‘v e * ~ (18)N. Roberval, Lake St. John, Que.

w .7 9 LE SA LE grocery, manufacturing department.
Pickles or preserves.—Position wsnted ss fore- 
nsn or up to due prsctlcnl msn, pickles, cstsup, 

c rYf*’ ?,,rb0«i«d beverages, extracts, biking pow- 
r. 1; iblf-rslslng flours, powdered sugsr, clesned cur- 
?*:]• '«Me syrups, ssucss snd mnnv other food pro- 
ducu, also blueing, ammonia, fcc. Thoroughly expert-..... I 1--------!l“*. ammonia, fcc. . uvruuguiy cipcri-
m.ni, WTtblng relating to «hove lines. Testl-
C A NAD N°gVoC ER !° ^ Pr,C"c,‘'

BOOKS FOR THE GROCER

TEA BLENDING aa a fine art, by J. M Walsh. 
This work is especially designed for the use and 
instruction of those engaged In the tea and 

grocery buainesa, containing formulae for the scientific 
and ludicloua combination of the different varieties 
and grades of tea. Price, $2.00 postpaid.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection ; arta of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid.

COFFEE, its history, classification and description, 
by J. M. Walsh. This interesting and Instruc
tive book deala with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2-00 
postpaid.

SALES PLANS-This book Is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, eto. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front Street E., Toronto.

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada's only 
printing trade piper, THE PRINTER AND PUB

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

THE BUSY MAN'S MAGAZINE la the moat popu
lar periodical of its kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear
ing in the other magazines and periodicals of the 
month. The cream of the world's periodical press is 
too valuable to overlook. BUSY MAN'S la on sale at 
all news-stands. Better still, send $2 for one year's 
subscription. Mail it to day. THE BUSY MAN’S 
MAGAZINE, Toronto.

COMPLETE Information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

FOR 8ALB

NATIONAL CASH REGISTER, new Wllaon om- 
puting scale, new brass balance acale. Bowser oil 
tank, 6 ft. show case ; all in good condition. R. 

McG. ARCHIBALD, Trura, N S. (14)

SHOWCASES and silent salesman. All kinds. The 
best value In Canada. W. A. Andrews, 12 Elm St , 
Toronto. Phone Main 4673. (19)

FOR SALE—Fine general store business in fruit 
growing district of British Columbia; will take 
twelve to fifteen thousand cash to handle ; splendid 

opening for right party. Apply Box 843, Vancouver.

GENERAL store and stock, “ Leeds County ’*; grasp 
the opportunity of entering business for yourself; 
35 per cent, profita; choice Investment for a 

clerk; full particulars. Box 185. CANADIAN 
GROCER, Toronto. (15)

CANNING MACHINERY FOR SALE
2 Sprague Corn Cutter», 1 Conant Corn 
Cooker (single), 1 Silking Machine. 1 Pea 
Huiler, 1 Pea Grader, 1 Pulping Machine.

All of the above machinery is in good working order.
THE SUSSEX PACKING CO.. Limited

SUSSEX. N.B. [17]

ARTICLES FOB SALE.

MAPLE SUGAR — Guaranteed pure. Woodman & 
McKee, Coatlcook, Que. ( 15)

MISCELLANEOUS.
STORAGE suitable 1er out ol town meuufecturcra or 
0 brokers, centrai 11 Torouto. Office room If 

required. Addreee “Storage,” THE CANADIAN
If ) : I t ........... (ill)

6i

FEATURES OF THE PACKING 
INDUSTRY.

An Interesting Letter From Manager of 
an Ontario Factory.

In its issue of March 26th the Cin
cinnati Price Current quotes front a let
ter it has received from the manager ot 
one of the large pork packing establish
ments in Ontario. The letter, which 
contains features ol much interest re
garding the present conditions and ten
dencies ot the Canadian trade, is given 
herewith :

“There is an increasing tendency on 
the part of farmers in this province, 
from which most of the hogs come, to 
grass their farms, in place of raising 
grain, and as the area under grass in
creases the quantity of hogs decreases. 
This tendency arises from a num
ber of causes, perhaps the most import
ant being that our Northwest Provinces 
have attracted the young men from the 
farms of Ontario, and many farmers 
who have borne the burden and ueat of 
the day over many years, aud have earn
ed a competency, in the absence of their 
sons, do not care to raise grain and 
charge themselves with the labor of 
feeding hogs, and competent hired help 
is expensive and difficult to secure, 'they 
iind it easier to grass the land and feed 
cattle. Then there has been for some 
years a persistent agitation -arried or, 
based upon an apparent impression that 
the prices of hogs in Canada were ruled 
by a combination of packers. The curi
ous part ot it is that there has been not 
only no combination, but no semblance 
of one, the trade being fiercely competi
tive, without as far as we are aware 
any understanding whatever between the 
curers. Nevertheless it has been pro
ductive of a good deal ot bitterness and 
lias been fomented by farmers' papers 
looking for circulation, and by politi
cians looking for votes. The result has 
been that in place of the industry being 
viewed sympathetically, there is a good 
deal of temper, and willingness to pun
ish the packers for their alleged impro
per conduct, by shutting off supplies.

“We have in this province at picsent 
killing capacity in the various packing 
houses, including Montreal and Hull, 
Province of Quebec, for about 50,000 
hogs weekly, while the deliveries will 
not exceed 20,000 to 25,000 hogs a week. 
You can easily understand what this 
means, particularly as there are no 
great central markets where hogs are 
sold as in Chicago and other points in the 
United States. We have the vicious sys
tem of purchasing on an f.o.b. basis, 
which means that a drover buys his 
hogs from farmers, loads them on the 
ears, and the packer assumes all re
sponsibility of weights and selections de
livered into the cars without being pres
ent to verify either. The type or com
petitive conditions set up by this class 
of purchases gives the drover an oppor
tunity to peddle by telephone his week’s 
shipment, finally forwarding it to the 
packer who gives the last and best bid."

G. G. Patterson, Jerseyville, Ont., 
has taken over the general store busi
ness of Geo. Bonney.

H. F. Sieward, general merchant, of 
Stettler, Alberta, has taken over the 
stock of the late firm of Bonneive & 
Rosse, of that town.
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TOBACCO FROM BRITISH COLONIES

Fine Specimens Exhibited at Exhibition 
Held in London.

The tobacco exhibition which its being 
held at the Royal Horticultural Hall, 
Westminster, Ixmdon, is proving con
clusively what charm there is about 
cigars, cigarettes and mixtures of the 
Virginian weed. Thousands of smokers 
are flocking to the exhibition, which is 
a wonderful success. They find they can 
there indulge in the finest and most 
delicately flavored qualities of the di
vine weed. Although the finest cigars 
and choicest mixtures of tobacco in the 
world are exhibited for sale, the bulk of 
the visitors seem to prefer the gentle 
exhilaration and soothing, social com
fort to be extracted from the cigarette.

The consumption of cigarettes in 
Great Britain has attained gigantic 
proportions. The manager of a leading 
American company remarked that if, as 
it is said, one-half the tobacco consum
ed at present is vaporized a la cigar
ette the mark will probably not be 
overstepped if 16,512,000,000 is taken as 
approximating to this figure, which 
would put about three hundred and 
eighty-four cigarettes into the mouth 
of each unit of the population in a year. 
Some idea is thus given as to what the 
little paper covered roll of tobacco has 
attained in popularity.

Some fine specimens of cigarettes 
made from tobacco grown in the Trans
vaal, Central Africa, Jamaica and Bri
tish Columbia are shown. Although the 
choicest tobacco will always come from 
America, it is hoped by manufacturers 
that the British trade will be supplied 
in large part from the colonies.

The importance of tobacco goods in 
the commerce of the British nation is 
incontestable, no less than £25,000,000 
($125,000,000) being the amount spent 
in the recent year in the United King
dom on tobacco goods, which means 
that each person, counting women and 
children, expended on an average 
more than half a sovereign with this 
trade, or if smokers only were reckon
ed, a very much larger sum. Half a 
sovereign per head represents two 
pounds. In Australia the figure is 2.50 
pounds, in the United States 5.40, the 

'highest in the world, and Germany 3.44.
The Chancellor of the Exchequer in 

1006 reported in the House of Com
mons that he got £13,380,878 ($66,- 
004,390) from the tax on tobacco. This 
was a record figure, but the total con
sumption of recent years has shown a 
continuous increase.

WILL OPEN IN TWO WEEKS.

Montreal Factory of National Licorice 
Co. About Completed.

Within two weeks it is expected that 
the new factory of the National Licorice 
Company in .Montreal will be in full 
operating order. The manufacture of 
I he various lines produced in the com
pany’s Brooklyn factory will then com
mence, and thereafter the Canadian 
trade will be looked after by the Mon
treal branch.

A BRIGHT PUPIL.
Teacher—“Mary, please give me the 

answer to this sum : If your father

owed the grocer $7.58, and the baki 
$1.42. and $25 for rent, how nun- 
would he have to pay the grocer, th 
baker and the landlord ?”

Mary—“He wouldn’t have to pay am 
thing.”

Teacher—"How do you figure tha 
out ?”

Mary—“We’re going to move.”

TRADE NOTES.
L. J. Gilbert, grocer, of Montreal, In, 

made an assignment.
H. Aubin, general merchant, of F,a 

Angus, Que., has assigned.
Valentine & Co., grocers, of Windso, 

Ont., are discontinuing their business.
F. L. Smith, grocer, of Simeoe, On: 

has been succeeded by H. H. Schuyh
Stephenson & Co., general merchants, 

of Norwood, Ont., have made an assign 
ment.

Herb. Wiggins, Queensboro, Ont., ban 
purchased the general store business of 
Alex. Howe.

J. Spence & Co., general merchant-, 
of Bird’s Creek, Out., have been sur 
reeded by Fred. Mullet.

D. L. MacDonald, representing J. M. 
Brayley, Montreal, spent a couple of 

days in Quebec last week in the in
terests of the Kentucky Refining Co.. 
which firm Mr. Brayley represents. 
Mr. MacjDonald succeeded in placing 
four carloads of cotton seed oil, not so 

had for one trip.

Do You Smoke ?
Even if you don’t (which is surely quite unlikely) lots of your cus
tomers do, which is the soundest of all reasons why you should try 
■i package of

T. & B.
Yourself or get a smoker friend to tell you what he thinks of it. Do 
this; and you’ll come to the conclusion that you really owe it to your
self to sell T. & B.

The Geo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA
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GROCERY FACTS

So-aething About the Goods Handed 
Over the Counter Every Day.
-OVIKTIIING ABOUT FEITEIL

! he use of pepper was known to the 
;l ient Greeks and Itomans as early as 
i , time of Alexander the Great, being 
a staple article of commerce in the 
, :> trade between Europe and India
I, ,:,,re the days of cotton, tea and su- 
u . Its excessive cost is said to have 
la , n one of the inducements which led 
the early Portuguese navigators to 
Mt:k a sea route to India.

I’epper is entirely tropical in its re
quirements, and seems to thrive best in 
a moist, hot climate, with an annual 
i .infall of at least 100 inches and soil 
i ,,h in leaf mold. The plant grows 
some twenty feet in height, but in cul
tivation is usually restricted to ten or 
twelve feet. The leaves are glossy, 
lurudly ovate, with live to seven nerves 
and grow opposite and alternate to a 
pendulous spike five to eight inches long 
i mitaining twenty to thirty white flow- 
eis that ripen into a one-seeded fruit 
with a fleshy exterior. This fleshy berry
II, wring a soft stone, is about the size 
id a pea and is at first green, but in 
ripening turns red and then yellow. The 
berry contains a resin to which it owes 
its hot, pungent taste, and a volatile 
ml that gives off an aromatic scent.

The white pepper is the black pepper 
decorticated by maceration and rub
bing. The plant produces fruit in three 
years and is probably at its best for 
ilie next seven or eight years.

A single palm or tree sometimes sup
ports eight or twelve vines, giving an 
average annual yield in good seasons of 
about 1,000 berry spikes to the vines on 
one palm. These spikes or clusters of 
berries vary in size, but 1,000 should 
vivid on an average five pounds of 
dried pepper. An acre is reckoned to 
bear 2.500 plants, to cost about $20 in 
outlay, and to yield a product of $-100 
when in its best condition.

The flowers appear in July and Au
gust, and the berries about seven 
months later. The berries may or may 
not be sorted as they are plucked. If 
t bey are sorted, those fully ripe are 
-.eparated. These are soaked in water 
for seven or eight days, or heaped so 
ihat the pulp ferments, and are then 

ibbed by hand or on a coarse cloth, if 
the quantity is small, or trampled un- 
der foot if the quantity is large. The 
; ulp is thus rubbed off the inner stone. 
This stone furnishes the white pepper of 
■ oinmerce. The pulp is completely re
moved by washing in baskets in Tun

ing waty. The pepper is then dried 
■ exposure to the sun for about a 
eek. This becomes pale grey or pale 
ab in color. It has also a bleaching 

met, and the pepper can be bleached 
iiiter by a chemical agency.
White pepper is less pungent and more 
pensive than black.—Merchants’ Kc- 

' w.

PRUNES IN THE MAKING.
In curing prunes the fruit is permit- 

' I to drop, and is never considered 
f lly ripe or in proper condition for 

. ing so long as it hangs on the tree, 
he fruit is first dipped in a solution of 
e in order to break the skin, then

washed in void water and spread out 
upon trays in the sun. It is necessary 
to cut the skin with the lye or the 
fruit will not dry properly. Prunes are 
not sulphured, except in the ease of ruby 
prunes, which are simply the black
French prunes bleached with sulphur.

In the many years' experience of a 
large firm of dried fruit grocers in the 
line, they had learned from what varie
ties of fruit and from which farmers 
they could get the best results. “It is 
always our aim to handle the crops of 
men who thin their fruit properly,” 
said a member of the firm, “and who 
carefully pick and properly dry 
their crops. Such men are
scarce as compared with the
total number engaged in the fruit busi
ness in this state. The fruit comes to 
us just as jt is taken from the trays, 
and is run over a grader, which sorts 
the fruit into the various sizes. This 
grader is made up of a series of perfor
ated zinc plates, with apertures of the 
proper size for standard, choice and 
extra choice. Anything larger than ex
tra choice goes over the end of the 
grader, and is carefully sorted by
hand.”

To grade fruit properly, the grinder 
is run very slowly, but it has become 
a very common custom to reduce grades 
considerably by increasing the speed of 
the grader, which throws a percentage 
of standard fruit into the choice, choice 
into the extra choice, etc. This is one 
of the tricks of the trade, and accounts 
often for a variation in price on the 
same grade of goods.

After the fruit is graded for size, it 
is grader! for quality, for in many in
stances fruit may be of the proper size, 
while it lacks style in appearance, in 
which event it is often necessary to drop 
it back a grade. This is particularly 
true of the higher grades.

In grading prunes it is impossible to 
get an accurate count, and they arc 
blended after grading to get them to 
the proper size. It has become the cus
tom to fill orders on the seven point— 
that is, a 47 is considered a 40-50 
prune, and a 57 a 50-60 prune, and so 
on.

Handle

OLD CHUM
Cut Plug 

Smoking 
Tobacco

It's a Trade Bringer

The best In the world are made by
McDougall»

Insist upon this

OLAY PIPES

Established 1887

JOS. COTE, QUEBEC
1 am offering to the trade for the Spring of 
1908 the most Complete assortment in Canada 
of smoking requisites, including : pipes, to
bacco pouches, cigars, cigarettes, manufactured 
tobaccos, domest c and imported; Canadian 
Leaf Tobacco, (Special prices for car lots). 
Prices most interesting. Satisfaction guaran
teed. You are respectfully requested to await 
the visit of our travellers before placing your 
order. All correspondence receives ray per 
sonal attention.

JOS. COTE. Importer. QUEBEC 
N.B. Also atfeat for the famous Manille Germiaal ciders 
from Ike Philippine Ialaads. These ciders are the 
delidkl of coaaoissears.

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

BLACK WATCH
The Big Black Plug 
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade



7

«arsilS!
TV

«25ÜF
«*st ->S «a*

■ SS,Jggï,"^
te in-

SI ;i i

STORE EQUIPMENT AND SUPPLIES 7"*« CamMm Croc»

IT IS TIME
TO PREPARE FOR. SPRING

If your store equipment is not modern, providing every 
facility for the quick and easy handling of your business you 
should instal

WALKER BIN FIXTURES
We will submit plans and estimates for 
the complete furnishing of store interior.

Write for Illustrated Catalogue: “ Modern Grocery Fixtures.”

The Walker Bin & Store Fixture Co., Limited
Designers and Manufacturers of 

Modern Store Fixtures Berlin, Ontario
Representatives: Manitoba, Stuart Watson & Co., Winnipeg, Man.

Saskatchewan and Alberta, J. C. Stokes, Regina, Sask.

Ever Lie Awake Nights ?
trying to scheme out 
some better and eas
ier way of keeping 
your accounts—some 
system that would 
take less time and cut 
out the mistakes" 
You can install the

Coupon 
System

and sleep soundly 
every night.

HERE 18 HOW THE PLAH WORKS :
If a man wants credit for $10.00 and you 

think he is good for it, give him a 
$10.00 Allison Coupon Book, and have him »ign 
the receipt or note form in front of book, which 
you tear out and keep. Charge him with $10 00. 
No trouble. When he buys a dime’s worth, teat off 
a ten-cent coupon, and so on, until the book is 
used up. Then ne pays the $10.00 and gets another 
book. No pass-books, no charging, no lost time, 
no errors, no disputes.

Allison Coupon Books are recognized every
where as the best.

Let us send you a cancelled sample free.
For sale by the lobbing trade everywhere.

Manufactured by

ALLISON COUPON CO.
Indianapolis, Indiana.

r«ia KBY.BLAIM CO., Ltd.
Canadian Agantm

PAYS FOB ITSELF EVERY 90 DAYS Do You Know
LASTS A LIFE TIME

One of the most worrying things in 
a merchant’s business is his book ac
counts. Why not use our make of

COUNTER CHECK BOOKS
and make business a pleasure.

WE MAKE THE MERCHAHT8’ TAGS

The Perfection Computing 
Cheese Cutler

Does this. Ask one of the many 
thousand grocers who use It

SIMPLE ACCURATE 
ATTRACTIVE

Sold by all up-to-date jobbers 
or shipped direct from factory.

The Merchants' Counter Check Book Co., Ltd.Shipped f.o.b. Hamilton 
Ont. Send all orders to

T0R0HT0 - MONTREAL 
CanadaTHE AMERICAN COMPUTING C#

OF CANADA
18 and 20 Mary St,

HAMILTON, Ont.
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The Ends of the Meat will 
Pay for It

THE STERLING SLICER
Cuts perfectly Bacon, Boiled Ham and Boneless Meats 
of all descriptions.

It is equal to any one hundred dollar sheer on the 
market and has the additional advantage of being able to 
slice the ends.

A High Grade Sheer at a Low Price
Write us for illustrated booklet containing testimonials 

from prominent grocers and butchers who are using it.

HOWARD BROS. Brantford
CANADIAN AGENTS

NO 70 MOQEL

BEFORE

COMPUTING

SCALE

Find out all about the STIMPSON the only 
automatic computing scale that will weigh 100 lbs., 
therefore the only one that will handle all your 
business.

A post card sent us will bring complete in
formation or a call from a representative.

STIMPSON COMPUTING SCALE CO. 
DETROIT, MICHIGAN

No. 16 St. Viateur St., - OUTREMONT, QUE.
“ S3 Scott Block. 274 Main St.. ■ WINNIPEG. MAN 
“ IS Court House Block. Robson St.. VANCOUVER. B.O. 

A. L. DENT, - WOODSTOCK, ONT.

TWO IMPORTANT REASONS

CUT 10 Outdoor Cabinet

There are two essential reasons why you should 
store your gasolene in a Bowser Tank :

1st Because you are in danger without one.
2nd Because you are losing money without one. 
There are still more reasons in Catalogue B. 

Send for it.

S. F. BOWSER & Co., Limited
66-68 FRASER AVE, TORONTO. ONT.
If you hove an old Self-Measuring Tank and want a new one, write for our 

liberal exchange offer.

MAKING ALTERATIONS
■ nan easy nutter if you let me make them for 
you. I will design and make fittings that will 
help bring business to your store. Prices 
right, too! Write or phone

J. HOWELL JAMES
333 Lippincott Street, TORONTO

PHONE COLLEGE 2880

Five hundred nearly primed Burine» Card». Bill
heads or Dodgers one dollar. Full line of Price Ticket, 
aed Window Cards. Samples and price Ksl ow application

FRANK H. BARNARD. PRINTER
248 Spadina Ave. Telephone Mam 6367. Tarante

8P1A0ÜB

CANNING MACHINERY CO.,
CHICAGO. ILL . U S. A.

Ridgeway's Collecting Agency 
11 8t. Sacrament Street, Montreal 

Established 1880
Has the confidence and patronage of the banks 
and leading merchants such as Forbes Bros., 
S. J. Carter & Co., John Robertson & Son. 
Overdue claims collected everywhere, no 
collection, no charge Tel. Main 1877.

ELLIOTT-FISHER ADDING 
TYPEWRITERS

llllott-Floher limited, ill Bay St.. Toronto

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

33



STORE EQUIPMENT AND SUPPLIES The Canadian Grocer

It isn’t so much a question of " Getting Along 
—the other fellow may get along so much faster 

that you won’t be g* In the race—
What you want to do . , , is to “Get Ahead

Your best asset Ifi % rît Is “ENTERPRISE”

“ENTERPRISE”
with new Total Registering 

Device
The saving of time will doubly 

pay for it.
The convenience alone will 

make it worth all it costs.
It is cleaner, as it dispenses 

with the use of measures and the 
consequent presence of Hies and 
dirt.

Accurately measures molas
ses, heavy oils, tar and other thick 
liquids.

SELF PRIMING 
6 MEASURING PUMP
Has total registering device show
ing when stock is low in barrel.

NO. 97 Pump costs $6.00 ; 
Auger, 75 cents; Extension Tube, 
50 cents a foot.

Write for Illustrated Catalogue of all the Enterprise 
Specialties

The Enterprise Mffj. Co. of Pa. 
Philadelphia, U.S.A.

HAVE YOU BOUGHT YOUR AWNING?
The lime is rapidly approachingwhen 

you will need it. Our awnings are not 
only attractive, but are durable, well 
finished—the kind that stand sunshine 
and rain, calm and storm; are the same 
at the end of the season as the day bought. 
Only expert help employed; and finest 
materials. No matter for what purpose 
you need an awning we can supply you, 
also tents, tarpaulins, horse covers, etc.

Send for Price* and Particular*.

THOMAS SONNE, Sr.
JAS. F. SONNE, Proprietor and Manager 

193 Commissioners Street, - Montreal

WILL BRING NEW CUSTOMERS TO YOUR STORE

TRY IT SOLD BY ALL 
JOBBERS

^-Ib.tine—3 doz. In case

--------BUY--------

Star Brand
COTTON CLOTHES LINES

-----AND —

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

Tor Sale by All Wholesale Dealer».
SEE THAT YOU GET THEM.

'4

Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue. If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight 
frbm-the-shoulder-talk, and that is the rea 
son why condensed ads are so productivr 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill their 
requirements.

TRY A CONDENSED AD IN 
THE CANADIAN GROCER.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsible for their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

April 10, IKS

Xskiag Powder
W. H. BILLARD A OO 

Diamond—
l-ll tin., 1 do.. In ou................. ..........M »
Hb tins, 3 " .......... 1 16
| lb Un». 4 •• .......... 0 75

IMPERIAL BAKING POWDER
Cases. dues Per dos.

4-dui..................... 10a
t-ioz..................... 6-oz........... .......... 1 78

12-os. .......... 8 5t)
18-os. ....

241b . ... 10 50tdoz....................

re, _

MAGIC BAKING POWDER

Hlzes. Per dos
6c. . so to
4-ox. . 0 60
6 " . 0 76
8 " . ... 0 96

12 " ... 1 4t
is •• . 1 46
16 " . ... 1 66
16 " . 1 70
n: ... 4 10 

... Î 80

IS "
îe ••

Per case
! K »

POWDER.
Per Dos.

Rises.
Dime..............
| lb..................

Per Dos

4 lb.................. ............ 1 45
12 OS. ............
1 lb.................. ............ 4 65
1 lb..................
Bib...................................« 66

Lauds -When packed in barrels one per 
eut. discount will be allowed 

T. KINNKAR k OO
Crown Brand—
lb ; ins, 1 doz. in case. .......................... $1 30

lb " S " "   0 80
111 - 4 '• ••   0 45

8T. QKOROK H BAKING 
POWDER.

Trial size.6 doz. in 
4 z. " 4
6-oz. "3 "
8-oz. " 3 '•

lV-oz, " I
16-oz. " 1 *'
33-07. M 1 "

;aee.$fi.90 
1 36 
1 81 
1 3»
3 55
4 55 
8 50

Terms net 30 days.

THE ROBERT OREIO OO., LTD.
Wi v Swan Baking Powder—

1 tins, 3-doz. in case, per doz......... 3 r0
| : ......... 1 H
h- “ M “ .........  0 80

Hue.
Ke> ù e Oxford, per lb............................  |U 1/

I - 10-box loti or case .... ........... 0 IS
Gill i Mammoth, 1 grow boa....... I 00

Brooms
Ne', .n'e— Per doz,

J Ï ................................................  $ 61
h rnrock............................................. 3 45
Ti , le............................................. 3 at
1' y ............................................ 3 00
S:. i.1 Si ............................................ 3 v5
!.. '.MA............................................ 3 91

B ........................................... 3 S3
O ........................................... 3 41
D ........................................... 3 10
K....................................... 3 93

Cereals.
wt V 08,3-lb pko., per ph,.......... e os

• f.lb. hmore, car big.
EBY, BLAIN CO. LTD.

SL':,A ,,f Wheat, per case.................... 4 30
yj‘! 16 IK bags .................... 0 19

1 - ^ninney' Buck Wheat Flour
doz. 1 00

Pancake Flour, " 1 00
Pastry Flour, " 1 00

TO* ROBERT OREIO 
CO., LIMITED 

White Swan Breakfast 
Fu. d, 2-doz in case, 
pe» case. 33 6**.

The King s Fowl. 2 do*.
in cate, per case $X 

White Swan Barley 
• rn*ps, per do/., si 

W’hite Swan Self rising 
Buckwheat Flour, Per 
doz , el. 20.

White Swan Self-rising 
Pu make Flour, per 
do*.. $1 20

White Swan Wheat Kernels, per d z., #1.40. 
Wh te swan Flaked Rice, per doz , SI.
White Swan F.aked Peas, per doz., $1.

uuuuuiSbSp baau VUuuae 
THE OOW AN OO.. LIMITED

Go< OS—
Perfection 1-lb. tins per doz............. #4 50
Perfection, «-lb., per doz................. 2 4)

" i Ib., 11 ................  13.1
" lOu. tire “. ........1 .... 0 90
'* 5-lb. tins per lh................ 0 37

Condensed cocoa cream and sugar,doz 2 25
Soluble, bulk, per lb.......................... 0 H

“ " “ ........................... 0 15
London Pearl per lb............................  0 22

n**Hal fliinution» for I’neoa in bbls..k**em #»fe 
Unsweetened rho< olate— Per lb.

Plain Rock, 4-lb. cakes, 12-lb. boxes, u 40 
“ fib. ** “ C 40

Sises.
Ri yal Dime .

| lb.......... .............
•• 80s...............................................  1 96

• lib............................................  1 56
l2o.............................................. 8 85

1 lib................................................ 4 90
5 lb............................................... 13 60
6 lh .................  23 35

Barrels When packed In barrels one per
•ent. discount will be allowed.

CLEVELAND'S BAKIN» POWDER.

ofirmnTje- >
Sweet Ohooolate- 

s^i.- ^n'e 4-lb.
cake , 12-lb. boxes.
per lb............  - 38

Queen's Dessert. 6'e, 
12-lb. boxes, $> 41 

Va,..,,. I lb.. 1 Mb.
1 Mixes per lb # 3> 

Parisian be, lu. #0 30

Royal Navy |‘s è's.12 lb. boxer ner lb.0 33 
Diamond, 7s, 12-lb. boxes, per lb... 0 24

Is........................... 0 2»
•• Is........................... ...... 0 28

Icings for oa*
Chocolate, white, pink, lemon, orange, 

almond, maple and eocoanut cream, in 
4 lb i>kg<, 2-doz. in cafe.

Chocolae-
Mai le buds, 5-lb. boxes, lb............. 0 3 J
Vanil a wafers. " " ••••••• J

•* “ uont artel* 5-lb. box 0 35
" “ 2's. .vlo. boxes lb 0 r8
•• ** 2's. nonpareils “ .. 0 28

Oinger. 5-1K boxes, lb..................... 0 3)
Milk sticks le x.............................. 1 35
Milk cakes, 5c. size, box.................  1 35

. EPPHS.
Agents, O. K. Colson à Son, Montreal 

I11 4, i and 1-lb. tins, 14-lb. boxes, per
lb.......................................................... 0 35

Smaller quantities ............................... 0 37
■EMSDORF S OOOOA 

A. F. MaoLareu. Imperial Cheese C , 
Limited. Agents, Toronto 

10c. tins. 4 dos. to case.......per dos., # .W#
I., ï .. .. .... •• 140

» «• 1 “ '• .... " 4.Î6

•• •• 1 •• " .... •* 100
JOHN P. MOTT * OO.V.

R. « ¥»Mos. Avant. iVimnf-, 
Arthur M. Loucks. Ottawa.
J. A. Taylor. Montreal.

.Ins F Huxley Winnipeg.
R. J. Redlinetrn k Co.. Calgary, Alta. 

Standard Brokerage Co.. Vancouver, B.O.

Elite. I» (for 
cooking',doz 0 90 
Prepared 

cocoa, fs 0 32 
Prepared 

H • ......... 0 30

Cracked cocoa, 1-lb. pkge., 6-lhs. bags 0 38 
Caracas tablets, liO bundles, tied 5s,

per box.............................................  3 00
The above quotations are f.o.b. Montreal

Coooanut.
CANADIAN COOOANUT OO., MONTREAL.

Packages—
5c., 10c, 20 and 40e. packages packed in 

15 lh. and 3u lb. cases Per lb.
1 lh. packages......................................... 0 36

lb. ,l ......................................... 0*7
ib. - ............................. ...........0 38

1 and à b. packages assorted............0 2-4
I and I b. •* ............. 0 27|k>. ...........................................~

Mott's breakfast 0000a, I s.................... 0 43
.................................i s.........................  0 43
" No. 1 chocolate. | ■.....................  0 36
" Navy " |s..................  0 31
,' Vanilla sticks, per gross ........... 10)

• Diamond chocolate. }'s ..... 0 21
** Plain choi e f-hocol te liquors 0 34 
" Sweet Chocolate Coatingi .... U 25

WALTER BAKER k CO.. LIMITED. Per lb. 
Premium No. 1 chocolate, i and 4-lb.

cakes ....................  |0 43
Breakfast cocoa. 1-f, L*. 1A 6-lb. tins 0 43
German Sweet chi -colate, | and i-lb.

cakes. 6 lh. boxes................................0 30
Caracas Sweet chocolate, i-lb. cakes

6-lb. boxes....................................... 0 36
Auto Sweet chocolate, 1-S lb. cakes,

S and 6 lb. boxes............................. 0 35
Vanilla Sweet chocolate, 1-6-lb cakes

6-lb. tins......................................................... 0 47

Soluble cocoa (hot or cold soda 
1-lb. tins..........................................

in 5 lb. boxes— 0 28 
•• ... 0 29

lo 5. 10,15 lb. cases 0 81lit
Bulk-

Ill 15 15 lb. pails and 10, 21 and 50 lb.
boxes. Pails T-ns. Bids.

While Moss, fine strip, u 19 0 21 0 17
Best Shredded.............0 18 .... 0 16
Social Shred ............ 0 17 — 0 15
Ribbon.........................0 19 . 0 17
Ma anon................... . 0 17 .... 0 15
Desiccated..........  . . 0 16 __ 0 14
White Mo‘S in 5 a»d 1° Ib. square tins, 21c. 

THE ROBERT OREIO CO.. LTD.
White Hwa t o oiumt —

Feat herst rip, paiis................................ 0 16
Shredded ............................... 0 15
In packages 2-ox., 4 oz., 8-oz., lb......... 0 28

Condensed Milk.
TRURO CONDENSED MILK OO., LIMITED 

'• Jersey” brand evaporated cream
per case (4 dos.)..................................$4 65

" Reindeer " brand per case (4 dos). .. 5.60

JERSEY CREA*

Coffees.
EHY. BLAIN OO. LIMITED. 

Stand» d Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House............................................. $3 32
Ne. tar ..................................................  0 30
Empress ............................  0 28
Ditches.................................................... 0 8
Ambrosia................................................ 0 25
Pla- talion ............   0 22
Fancy Bourbon...................................... 0 20
Bourbon .. ........... ......... 0 18
Crushed Java and Mocha, whole... 0 17

“ » round.. 0 17#
Golden Rio ...........   0 14

Package Coffees
Gold Medal, I and 2 lb. tins, whole

or ground 0 30
Cafe, Dr. Gourmet's, 1 lb. Fan. y

Glas».I arc ground .................... 0 30
German Damleli n | and 1 lb. tins,

ground .......................... 0 22
English Breakfast. 1 lb tins, ground 0 18

mo*. J. UPTON retail wholesale 
Lipt'Ui's "Special" blend 

coffee. 1 lb. tine, ground 
or whole................................ 0 40 0 30

JAMES TURNER k UU P»r |b
Meo. a ...................................   #0 »
Damascus................  0 28
Cairo.......................................................... • re
Brdet............................................... 0 i
Old Dnloh Rio........................................ » IJ|

PATTERSON'S “CAMP" COKEKE K8HENCB 
Agents. Rose k 1.» flam me. Montreal an 

Toronto.
5 oz. bottles, 4 doz, per doz................. 1 75

10 - " 4 '* “   3 00
Rep. quarte, 1 " "   6 50
Imp. 1 M M   9 00

TU* ROBERT OREIO CO, LTD.
White Swan Blend.

ik corns Net
me ■osfBt owns co««-3^

THOMAS WOOD k OO.

h "Gilt Edge" in 1 lb.
tins .............. SO 33

"Gilt Edge in 2 lb
tins.......................... 0 32

/ Canadian Souvenir 
i 1 It», fancy litho-
j graphed canisters 0 3

’ I Cheese
Imperial—

Lar*e size jars, per doz.......................... $8 25
Medium s ze jars, "   4 50
Small sue jars " .... .................... 2 40
Individual size jars, ^er doz................. 1 00

Imperial holder—
Large siz-.doz. 18 03 
Med. size " 17 00
Small size “ 12 00

Rt quefo’t—
Large size.doz. 1 40 
Small size, *' 2 40

Confections
THE COWAN CO , LTD.

Cream Barr, os. a sur led flavors, box 1 80 
M.lk Uh. voiate Micks. „b in b>>x " 1 35

" * 10c • *»ker, „b-n bo* *• 2 h5
Chocolate Wafer» No I, l-1U. boxes, lb. U 33 

No. 2 " U 25
Maple Buds 5-lb t*»x- s. lb................... 0 36
Nut Mi k Lhwuusle, j-iU cakes. 12 lb.

1k>x, ib........................................................ 0 40
These prn es are F.o b. Toronto.

vvityvi. z#wv a* a...SOD S 
For sale in Canada by The K by Blaln «Jr. 

Limited, Toronto. O. O. Beau hem•«) à 
Plis, Montreal.
11. $1. S3 MS. $10 and S» booka

Un- Covers and 
quid Coupons 

tiered, number ed
In lots of leas than 1UU

books, 1 kind assorted. 4c. 4*c
100 to 500 books................... 3#c 4c.
100 In 1.1*41 hooks............... >• #a

Allison s l ou poo Pass Book
00 to $8 00 books ..................3 ueots eavt
00 books..................................... 4

10 00 "  ft
IS 00 "  ft
20 00 w .......................................... ft
15 00 M ...................................... I
% 00 " ...........................................is

Cleaner
Per do*. 

____  4-ox. cans $ 0 90

Îlll lll jlBMJP 6-ua 1 35
loot. •• 1 is
Quart " 3 75

- Gallon " 10 00

Wholesale Agent 
The Da tison à Hit 'Jwltad. Toron 0

Sztraet ot B»if
LAPORTE. MARTIN à CIE. LTD.

•Vita" Pasteurised Extract of Beef. Penser.
Bottles l ax., care of 2 dos................. $3 20

1 •• § “ •• 1 H   3 no
r* 4 « •• 1 “   4 50... JO .. « I -   « vs
*- »*• -I •• ..............  e 00

THOMAS J. LITTON 
Prices on application.

Ice Cream Powder
GEMVHFK PURR FOOD CO.
Jell-O- I« e Cream P wder

Assorted case, coula n* 2 do* ........#2 50
Cho olate (straight), contains 2 d<s . 2 0 
Vanilla " “ \ .. • • J »
Strawberry " J ®
Uuflavored 2 .. 2 50

Infanta’ Feed
Bob n«o ■ e.i:ot MW (;!£ ; ; ; •} £

»• '• groats #-<b. tine.... 1 F
• “ I P-. tMi. .. 2 25

1-lb. decorated 
tins, 32c. lb. 

Mo Ja. i-lb.tins 
30. Ib.

Mo-Ja, 1-lb. tins
?8a»Ib

Mo-Ja, 2-lb. tins 
28c lb.

Cafe de- Epicures -1-lb. fancy glass-jars, per 
doz . #3 0.

Cafe l Aromatique-1-lb. amber glass Jars, 
l>er d"X <4.

1 Prcottutat ion (with tumblers), per doz . #3

Flavoring Extracts
HHiaairr'a

1 os. (all flavors) doz. 1 00
2 ..................................   75ft................. ....
4 •• • " 1 00
5..................................   75
g - - '• 5 t0
It •• “ - 10 00
31.................................  00
Discounts on application.
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Another Store-keeper Sued for Damages
RISING lam SUN 

SUN «Sc PASTE
LABOR SM/»?IN CAKES

STOVE POLISH
IN TINS

Dangerous stove polishes continue to 
get store-keepers into trouble. The daily 
papers of Detroit, early this month, report
Mrs. A. D.--------is seeking to recover in
the courts $15,000 from Mr. C. G.-------
who sold her some inflammable, liquid 
stove polish that exploded and severely 
burned her face and arms.

Wise store-keepers will keep out of 
trouble by handling only the stove polishes 
which are safe in the hands of the user. 
RISING SUN Stove Polish and SUN 
PASTE Stove Polish are made by reli
able processes and are absolutely free from 
dangers of fire or explosion. PUSH THEM.

MORSE BROS., Props. - Canton, Mass., U.S.A.

THE METROPOLITAN BANK
Capital Paid Up, 
Ressrve Fund, 
Undivided Profits, -

$1,000,000 
$1,000,000 
$ 133,133

n

GENERAL BANKING BUSINESS
Drafts bought and sold.
Letters of credit issued.
Collections promptly attended to

SAVINGS DEPARTMENT
open at all branches.
Interest allowed on all deposits 
of one dollar and upwards.

I THE TELEPHONE

WKTEi?.• • • rnan

IncrponUd
ten

ASSURANCE
COMPANY,

Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Hu do equal for the facility it affords in business life.
Full particulars u to rates and service at the near
est office of

THE BELL TELEPHONE COMPANY OF CANADA

PIRE

AND

MARINE

Head Office—TORONTO, ONT.

Assets over $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

British America Assurance Company
A. D. 1833

FIRE A MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A. Cos, President W. R. Brock, Vice-Preeldeoi 

Robert Blckerdlke, M.P., W. B. Melkle, E. W. Cox, Geo. A. Morrow, 
D. B. Henne, Augueiue Myere, Jobe Hoekln, K.C., LL.D. 

Frederic Nicholle, Alex. Laird, Jamea Kerr Oaborne, Z. A. Leah, K.C. 
Sir Henry M. Pellatt, E. R. Wood.

W. e. Mmlklm, General Manager/ P. H. 81mm, Smormtary
CAPITAL ....... $1,400,000.00
ASSETS .................................... 2.102.753.85
LOSSES PAID SINCE ORGANIZATION. 20.633,820.00

HOTEL DIRECTORY

TOWER HOTEL«oroertown
BRITISH GUIANA

This tirât-class hotel is most conveniently situ
ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stallings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining and Ladies’ Rooms. Billiard Room.

Electric light throughout.

HALIFAX HOTEL
HALIFAX, N.S.

THE GRAND UNION
The most popular hotel in 

OTTAWA, Ont. James K. Paisley, Prop

WOODSIDE BOARDING 
HOUSE

Comer of Main and Lamaha Streets 
GEORGETOWN, DEMERÀRA

Cool and airy Bedrooms. Excellent Cuisine 
Attendance qualified. Terms moderate. Elec 
trio Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. Cottam.

VICTORIA LODGE
HAMILTON, BERMUDA

Mrs. J. F. SMITH Proprietress.
Opposite Victoria Park and Cedar Are. 
Private Board $12 to $14 per week.

Open Nov. Closes in May.

WINDSOR HOTEL
HAMILTON, BERMUDA 

This house is pleasantly and conveniently lo
cated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
cold water baths. ▲. MoNicol, Prop.

Persons addressing advertisers 
will kindly mention having seen 
advertisement in this paper.

WINTER RESORT 
Queen s Park Hotel

Poet or Spain, Trinidad, B.W.I. 
JOHN MoBWEN, Manager. For Rates, eto 

apply Trinidad Shipping and Trading Co.,
19 Broadway, New York.

ACCOUNTANTS AND AUDITORS

JENKINS A HARDY
Assignees,Chartered Aooountants.Estate and 
Fire Insurance Agents, 164 Toronto St. .Toronto. 

4M Temple Building, Montreal.

m
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«e*. I4h
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SSEMt'to:

llb. lampe

<* mb. m m

O m pound Fraît Juei
It-o*. glsse Jsn, 1 do*. In oftee, pu» dos. SI

■per lb. 91 dos. In

crut*.J sud 14-ib. wood polis .porlb.
So lb. wood

Uoi slsss Isis, 1 dos. In ouse.per dos.
I dos In

wood poils, 6 poils In oret»

mxrttut

L AS Y
TO

OPEN

EASY

SEAL

11 u

SP8I

■▲HOMAL LIOORICX OCX

Pana? boxes j

▲âme psileU, 84b.
(Isoor boxes 88) per box

Tsr lloorioe sod Tolu wafers, Mb.

i nuo eak’

T. urros à OOl
perdos.ilISk*. glees jors, ldooi

.perlb. IIn tend 14b. lies end

Oseeet 1-lb. oonteln

11b end ■

le*i scd Jellies.
UATOie’B WHOLE rSVIT îfrEA WBSKKY JAM 

Agents, Rose à Leflsnmib, Montrée! end 
Toronto.

Mb. glsee Jsr, screw top, 4 doz., per dos S SO 
THOMAS J. L1PTON 

Pricee on spplicsfcion.
à oex

Ju lb. wood pelle 
Hume Ms* " 
Mb. glsse
Hume M»4e Jams -sbeolutols pure— 

i Jar* (16-os. gem) 1 doe. In

07*

0 074 
0 071e 071
i es10ÎI
I 07à I 07$

....... .......................................per do*. H 80
5. 1. 14 end SCMb. pells, per Ib.. .0 08 

Jelly Powders
UEMSSIB PURS POOD OO.
Jell-O—The dainty desert

A -urted cage, contains 2 (loz.......
I non (straight), '* 2 *' .........

Ku^pfierry *' “ 2)t»erry 
tw berry “ 

< imcolate “

1 Jh

S 80 
0 U

$2 25 
. 2 2) 
. 2 25 
. 2 25 
. 2 25 
. 2 2$ 
. 2 25 
. 225

: HK KOHKRT URSIU

White Swan, 16 flavors

î loz. in hand ome 
-miter carton, p r 

i »z., 90c.

List price

•SbirrUfs' (ail 
flavors), per dos. 0 10 
Discounts on ap

plication.

Your Customers 
Will Buy

No other fruit jar when they hear about the

Schram Automatic Sealer
A fruit jar that is easy to seal—Easy to open— 
and an absolute perfect SEALER every time.

To Seal—Merely place cap
They are better made than other jars. Clear over jar and press gently 
Glass—no sharp edges. Every one perfect. into piace-That’s ail. 
8,200,000 Schram jars sold in 1907.

Ask your jobber, if he cannot supply you, 
write us.

‘The Price is Right.’

Schram Automatic 
Sealer Co.,

of Canada, Limited

WATERLOO,
To Open—Insert the blade

ONTARIO °f1 knife and raisc the
edge—That's all.

Lard.
E. PAIRBANE OO. BOARS ERAD

LARD COMPOUND.

Tierce*.... #0 08
4-bbto. .... 0 CM 
Tube ,80 lbs. 0 08fJuba ,80 Ibi. 0 
20-lb. Pall# 1 
■Mb. tins.. 1 10 
" i 34k . 0 10

Preserved Ginger Marmalade, 1 lb. glaei jsre.

a»i5
OraeoPIg end Ginger “ 1 M „

Grap Fruit M 1 w

>lb. .O OOj
" 10-lb.. 0 (

Liooriot

•8 481 »e « a ooI 88

SHIRRIPP BRAND

8 81
LJoorioe loeeogse, $-lb. glse jars... ITS

" 80 5-lb. ................... ill
" Purity lloorioe 10 stiafcl............ 1 «îeoidoàR....... » in
Delos Isrge cent stinks. 188 In bos...............

Lye (OomMEtrsIsi).
OILLBTT'i PSRPUMSD. Psi OSÉS.

low Oté dos.......................................SI m
I ossss of 8 doe.................................... #88
8 osses or more.................................... 8 80

Marmalade.
J. W. WINDSOR, MONTRSAL

‘•Imperial Scotch ’ 
1-ib. glaai, doz.. 
1-lb “ - .
8-lb. tini, “ .71b - M .

"Shredded —
1-lb. glss«, doz........
8-lb " " ....
7-lb. tins, " ....

1 552 8J
8 ÔS

à 25

oow

Oses o#
box. |l

Ma LVal 8 11N Y...... ■
■Jt-jdNa I,

Scotch M
L tch Mermsisde, l And I lb. glu» 1

6 end 7 lb. ties.
Oteug. JtUr Msnnslgd». I end I lb. | 

hull billed7lb. Una

THOMAS J. LirtO*
Pile* oo AppbceUoo.

Him Meat.
WMheg’a ooodsoMd. Degreeo* . ..*11 N 

pAP hm ofdoi. uw........... IN

Mia tari.
OOLMAHE OB USE A.

rlude....................... gw aoE-ei*
nr s......... h g 08140b HES gee.e.ew.ee»

a 1er........................P*l“- 18
jap........................... I ■»» .......is1 4D. UOS.eeeeeeeeeeeeee i » ■

Olive OU.
LA POETE. MABTIH » CEE. LTD 

Miner,» Brand-
Miner,a. «te UT«................................... If JJ

ptA. we..................................... • W
“ t-pU-W»....................... *

•ameee.
patbbsoh’s woaoieiaaaAooe.

Agent», Bow A Lsflsmma Montrwl sod

!8
THOMAS J. UPTOE

•«•P aid Waahlag Pewderg
„___ A. r. tippet a oa. ieu

..............P»MHI *- . 7 vaeb.......... ^ I» ■
O’**”»»...-............— - mmHi-............... " u m■taa.......... ... * «e

•tare*

I
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ESTABLISHED 1879

Spring and Its F
Spring is with us again according to the official date. May it return with warmth 
our warm welcome.
“The outlook for Spring business is very promising,” is the verdict of competent 
investigators, and this means that all commercial lines will be enlivened hy 
new energies.
Whether for the first time or otherwise, remember that the introduction ofe-C

WOOD’S O O F" R E E S
means “renewed energies” in that department for your benefit. They are the 
active, tireless, steady, enterprising friend to the grocer.

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL

uiv White Gloss—
1-lb. fanoy carions, oases 80 lb. 0 i.8
5-lb. toy trunks, 8 In case.........  0(8
5-lb. enameled tin canisters, 8

incase........................................ 0 C8
(Legs, ex crystals. *00 lb ...... 0 07

tiranlford Gloss -
l-lb. fanoy boxes, cases W lb. $U '.8 

Canadian Electric dtarob - 
Mr- of 4U fanoy p»bs. o*r case 8 00 

n- rlo'1 • *■
Boxes of 45 cartons, per case— 3 60 

t.llnar* o i*nbw-
Ohallenge Prepared Oora—

l-lb. packages, boxes 40 lb......... 0 64
No. 1 Brantford Prepared Corn -

l-lb. packages, boxes 40 lb.........  0 074
Crystal Maise Corn Starch—

l-lb. paokages, boxes 40 lb.......... 0 074
SAN TOY STARCH, 

pkges, oases 5 do*., per case.. 4 76
HT. LA WREWOE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

Hi l^wrnnoe onrn starch. 40 lb 0 07 i
Durham corn starch, 40 lb.............. 0 06i

! «a unary Ovarunco
No. 1 White, 4-lb. oarions, 48 lb.. 0 17

«• 8-lb. cartons, 86lb.. 0 07
•» 800-lb. bbL............ 0 (64
«• 100-lb. kegs...........  0 C64

Canada Laundry, 40 to 46 lb........ 0 06
Ivory Gloss, 8-6 family pkgs., 48 lb 0 (,8

** 1-1'b. fanoy, 80 lb.......... 0(8
<* large lumps,100-lb kegs 0 07

Patent starch, l-lb. fanoy, 88 lb.. 0(8 
A hr-rxn Ol-tee 1 IV* 4Mb C 064
Coldwater Ivorine Starch, per

box, 40 pkgs................................ 3 00

Stove Polish.
Pergrosa.

Rising Sun, 6-ox. cakes, 4-groee boxes $8 60 
Rising Sun, 8-os. cakes, gross boxes 4 60 
Bun Paste, 10c. slxe, 4-gross boxes.... 10 00 
8on Paste 6a else, 4-gross boxes.... 6 00

r* v ».

M
V^-gV 4wra\av\v\\) 6i\û \gi ’ 

XYvxs gvega
\ taXxgg XrvA^ wuva\\t& I

JAMES' DOME BLACK LEAD
Per gross

6a size....................................................... 9- <0
2a " ....................................................... 2 50

NICKLK PLATE STOVE POLISH.
Pints........................................................ 2 90
Quarts..................................................... 5 «0
4 gallons.................................................. 5 10
Gall us ................................................. 4 80

gallons................................................  4 50
lyrup.

EDWARDSBURO STARCH CO., LTD.

“Crown'' Brand Perfection Syrup.
Barrel!, bo lbe.......................... 0 1.31 per b.
Hall-barrel». 350 lie.................. 0 031 “
Ke*a, 150 tua ............................. 0 Ml “
2 gal. pail» 2i lb»....................... 1 25 each
3 " " 384 lb»..................... I/o ”
Plain tin», wu-n label— Per a,

I lo. Uni, 1 do». In ease................  2 40
6 • 1 " " ................  2 75

10 » 1 ” ................. 2 65
*) •’ I " ................  2 60

(6,10 and 20 lb. Un» bare wire bandlea-J
81. L A w BE NCI 8TABCB CO., LIMITED. 

Bee Hive Brand Corn Syrup.
Barrel», 6o lb............................. U u31 per lb.
Hall-liarrell. 35011* .................. 0 0i|
Keg», ISO lb» ............................  0 034 “
2-gal. pail» 2’ lb ......................... 1 2o each

• 38411»....................... 1 6 "
2-lb. tins. 21 in caae, per case .. 2 40 
6-lb. " 12 " " .2 75
10-lb. “8 " " .. 2 «5
«Mb. " I " " .. I «

SbLADA CS VI ON

Wholesale. Retail.
Brown Label. I s, 4's ................. ft 25 |t 3U
Green Label, A. •**» 4*.......... 0 2/ t 35
Blue Label, Is, 4s, 4s and 4s G au u sv
Red Label, l’a and 4's............... C 86 o 50
Gold Label, 4's.................... o a u AC

LIPTON'S TEA

Thomas J.
Lipron 

75 Front St. 
East, 

Toronto.

Packed in air-tight tins only
wholesale retail

Green label, I s only........... U 20 U 25
Blue “ 4 8 anu l's ......... U 24 0 30
Orauge “ 4's, 4 » and Is.... 0 3u 0 40
Pink “ y2's & is, tin* .... 0 35 0 50
Red “ Dominion blend,

4's and l's..................... . 0 44 0 60
Gold “ Afternoon blend,

4’s and l's............................... 0 50 0 70

XT HA choice si

blend"A

m

Blue Label, 1 a........................... 10 20 «0 26
^M'ivandvv:::: »

KSS&SiSJ'.::::: g «
Green Label, 1» and 4»......... J 16 0 60
Bed Label. 4 »................  ........ 0 40 0 60

LAPORTE, MARTIN * CIS, LTD.
Japan Teas— „ „„

Victoria, hf-c, 90 lbe ........................... 0 25
Princess lx>uise, hf c, 80 lbe ............. 0 19

Ceylon Green Teas—Japan style—
Lady, caeee 60 lbe................................ 0 18
Duchess, oases 60 lbe......................... 0 19

* CROWE" BRAED
Wholesale. Retail

Bed Leoel, l-lb. and4».............I0*«0 60
Blue Label, l-lb. and |«............... 0 28 0 40
Green Label, l-lb........................ » « » £
Green LabeL 4e........................... J20 0 16

apan U................... .................. 0 12 • 16

BLUE BIBBON 
TEA OO. .TORONTO

Wholesale Retail
Yellow Label, l's................  0 2) 0 25

" " 4’»................... o n o 25
Green Label. 1 s and i s.... 0 22 0 3J
Blue Isabel l's and f’s..... 0 25 0 35
Red laabel l’s i's,4's and 4’s.. 0 30 0 40
White Label, 1 s, ft's and fa.. 0 36 U 50
Gold Lab-11 e and 4's...... 0 42 0 60
P irple Label, 4's and 4s...  0 66 0 80
E nboased, 4’s and 4’s............. 0 70 1 00

Ram Lals 
Pure 

y£|NOIANTEA
.CwAPAMTCd» Absolute** Puni 
“ ASMaNUFACTUBCO ON TNI 

fl, Cawocno or Iwoia

a Chewing -Oirrsaiy, lie a-il ... 3 |i
•“ Old Fox, 12s........................ û 4c
" Snowshoe, 64s..................... 0 51
" Pay Roll, 74s...................... 0 5(,
" Stag, 10 ox........................... 0 45
" Bobs, 6s. and 12a............... 0 45

“ 10 ox. bars, 64a. .... 0 45
" Fair Play, 8s. and 13e .... 0 53
" Club, 6s. and 12s................ 0 46
" Universal, 13s..................... 0 II
" Dixie, 7s................................ C 5(

Oases, each 60 l-lb................................ fO 86

" - ZtiS::::}........ »•
" ' 120 4-lb................................ o U

MELAOAMA TEA.

put up If 60 
and 100 lb.

Black Label, l-lb., retail at 16o.............go 20
" " 4-lb.. “ “ ............. 0 21

Blue Label, retail at 80a...................... 0 22
Green LabeL " 40a...................... C 30
Red Label. " 60a...................... C 35
Orange Label. " 60r....................... 0 42
Gold Label, " 80a. ............ . 0 56

THOMAS
wood * co.

retail
0 60 
0 60 
0 40

JOS. COTE, QUEBEC.

Cigars, per thousand.
Cote's Fine Cheroots 1-10 ....................g]5
V.H a. 1-20................................................2
St. Louis (Union), 1-20..............................33
Champlain. 1-20...........................................y,
El Sergeant Premium. 1-90—1-40 ......... 55
J. O. 01, Havana P. Finos. 1-20............ 75

Cut tobaccos.
Petit Havana, 4, 1-12—1-6.........................u pj
Quesnel, 1-4,1-2............................................t 6i

" 1-9.............................................  0 (8
Cote s Choice Mixture, l-lb tins.............. tj 76

;; ;; 1-ib "............ o 7
" " l-lb " ............. i,0

Wholesale Retail
Black, green, mixed. 4s........... 0 70 1 ,l0

•' •• Is............. 0 55 0 80
•' " is .............  0 44 0 60
" " 1 lbs. â 4». i' 4/1 0 «0
•' •• is.................. 0 38 0 60
“ " l lbe. k 4s. 0 35 0 50
'• “ l lbe,. 4s* t". 0 32 0 40
•• •• |s................ ft ?5 0 V)
•• “ 1 Ihs.........  0 24 0 30

We racK Japan* in all grmles at name 
price*. We pa< k in 63 and lOQ lb. cases. AU 
delivered prices.

Ceylon Tea. in 
1 and 4-lb. lead 
packages, black 
or mixed.

Wood's Primrose, per lb.. ..0 40 
*' Golden Rod .... ... 0 35
" Fleur d* -Lis........... 0 30 ___

Pack in 4-lb tins. All grades—either 
black, green or mixed.

Tobswo.
THE EMPIRE TOBACCO CO., LIMITED .. 

Smoking—Fmpire. 4s. 6s. and 12s— <0 46
" Amber, 8s and 3s................. 0 60
“ Ivy. 7s ................................... 0 to

" Rjidbud, 7s ......................... 0 51

Veterinary Bemediee.
w. r. YOUNG

Alieorbine, per doz................................ gla UC
Absorbine, per dozen........................... C uO
Absorbine Jr., per dozen.................... 9 oO

Woodenware.
BOECKH 8 BAMBO CARPET BROOMS

Made of extra relected fine carpet bni-h. 
Decorated bam bo handles, very light ui d 
strong. Per .lu*.
A—4 string, plunh finish.................... gl ii
B—4 “ fancy *' .................... 4 ü>J
C—4 " plush " .................... 4M
D 4 " fancy " .................... 3 95
F-4 " wire " ......... .......... 3 ' 5
G 3...............................  3 40
1—3 " " " ...................... 2 *'J

CANE'S WIRE HOOP WOODEN TURi

No. 0, per doz. gll CO No. 1, per doz. « 0 
No. 2, " 7 50 No. 3, " fO

CANE’S WIRE HOOP WOODEN PAILS

No. 1, 2-hp. pails................................. gi *•
No. 1, 3-hp. pails.................................. 2 5

CANE'S WASHBOARDS.

Pony per doz............... ........................ Si'
Crown ......................................................... 1
Improved Globe................................... 1 •• •
Standard Globe.................................. 2
Original Globe..................................... 2 >5
Sup» rior Globe.................................... 2 >
Newmarket King................................. 2 ')
Jubilee ............................................. 2 7r>
Diamond King Glaaa............................ 3 55

CANE a CLOTHESPINS.

6 cases. sic-Je
6 gross loose, per case......... 0 56 o r7
4 " packages, per case.. 0 61 C « 7
6 " " • •• .. 0 83 0 87

Yeast
Royal yeast, 3 do* 6 cent, pkgs.........91 { *
Gillett e cream yeast, 3 doa. in case .. 1 M

70

35338
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“Batger's’

Lime Juice ; 
Lemon Squash

The summer time is fast approaching, when there 
will be a heavy demand for summer drinks. The 
pure fru t juice of both, 1.1mus and Lemons, 
have been and always will he the most popular 
and healthful summer drinks. 
e< Batger's" Lime Juice and Lemon Squash 
arc absolutely pure and as good in flavor as 
modern ingenuity, the finest fully ripened fruits 
and over 150 years' experience can make them.
They are put up in two sizes—pints and quarts 
—two dozen in a case—arc retailed at popular 
prices, allowing you a handsome profit.

Roee & Laflamme
Montreal - Toronto

Genuine Merit

(KM SUMS
IIEICMïïi

MERS0NS.5ÜNB
pickle as»uct ira 

IMENOrKES’ETtii
'GLASGOW)

and good value are the 
reasons why all women 
prefer to buy

Paterson’s
Worcester
Sauce

All Grocers should sell 
it—if they don’t they 
miss sales.

ROSE & LAFLAMME
Agents, Montreal and Toronto

INDEX TO ADVERTISERS.
I his Index Is made up on Tuesday. The Insertion of the advertiser’s name la this Index is not part of his advertise

ment, nor does be pay for it, but it is placed here entirely for convenience of readers. We endeavor to
have the index as complete as possible.

A
A.-me Can Works...................................... 24
Xilumson, J. T , A Co.............................. 2
Alun. Kobe, Co............................  2
Allison Coupon Co.................................. 64
A merican Computing Co......................... 64
American Tobaeco (Jo ...................... i 63
Au.lereon, Powia k Co............................. 2

B
H.ker, Walter, à Co................................  f2
Balfour, tiwye k Co................................. 25
Barnard. Frank H..................  65
Buttle Creek Toasted Corn Flakes .... 55
Boll T* Ivphone Co................................... 68
B il. Thus., A Sons.................................. 8
Belleville Fruit and Vinegar Co .........  12
B . diet. F L........................................... 59
Hi kio, J. W. k Greening..................... 5]
Bink*. Chita. H., k Co............................ 4
B! .imiilnld Packing Co............................ 23
Blue Ribbon Tea Co................................. 2
Bode tium Co........ ...............................  69
Bovril Ltd ...............................................  45
•• v. vr,8 F à Co.................................... 64
Brad'treet * .............................................. 9
Bray ley k Co.............................................  27
Britirh America Assurance Co ......... 68
Bunnell A Lindsay................................... 2

o
• piupbeU'a, R., Bona.Inside back cover

.tuada Sugar Refining Co...................... 20
Canadian Cannera.................................... 5
• uiiadian Ooooanut Co............................ 63
(•median Shredded Wheat Co............ 53
• apstan Manufa* turlug Uo................... S3

'man, Escott Co.................................. 4
< after.Grume Co...................................... 53
t arter, 8. J., A Co................................... 45
1 a.isidy John ........................................... 56

< y Ion Tea Ase’n..................................... 17
' l.uae A Sanborn ..................................... 28
• hausse A Co........................................... 8
■’. .'culats Meurisse.................................. 65
• h istmss. W. 0.......................................  31
< hureh A Dwight............ inside back cover
1 'lark, W...........................  60
Connors Bros............................................ 68

onstanfc, H............................................... 63
Joeeph............................................  63

wanOo...................................................  63
• ox. J. A d................................................  61

D
' ‘lies, The F. ?.. On.. limited............. 14
<»vidson A Hat...................................... M

• *wson Commission Co.......................... 16
Dominion Molasses Oo............................ I
Douglas. J M-.AOo................................ 66

E
EbyBlain Limited.................................
Kvkardt H. P . A Co...............................  35
Bdwardwburg Starch — outside front cover
Elliot t-Fidher Co.....................................  65
Elsom A Whitlock.................................... S
Empire Tobacco Co.................................. 63
Enterprise Mfg. Oo.................................. 66
Epps, Jas., A On........................................ E4
Essex Canning Co...................................  IS
Ertlahroog’s ............................................ 25
E ceka Ref'iterator Co.......................  64
Evans, Geo. F............................................ 4
Ewing. 8. H. A Sons............................ 18

F
Fearman, F W . Oo ........................... 46
Foley, F. J . A Co.................................... 3
Fraser A Aisthorpe................................... 4
FusseII A Co............................................... 50

Q
Genesee Pure Food Co............................  25
Gibb. W. A A Uo.................................... «0
UllUtrd. W H..ACO...................  30
Glllett, h*..W., Co., Ltd. outside back cover
Girard. P. J...............................................  62
Goouwillie A So i...................................... 8
Gorham J W . A Oo............................... 3
Oreig. Robt , A Oo.................................... 19
Greening, Thos. B.................................... 4

H
Hamilton Qo ton Co................................  66
Hartv. J. B................................................ 60
Heath. L A...........................   48
Heinz, H. J. Oj.........................................  49
Hotel Directory................................. 18
Howard Bros ............................................ IS

I
Imperial Extract Oo................................ El
Imperial Svrup Oo................................... 38
Improved Match Oo................................. 14

j
James, J., Howell.................................... 66
James Dome Black Lead.......................  28

K
Kingery Mfg. Oo........................................ 60
Kmn.tr, That, * Oo ............................  14
Klrramc. Vu. (J , g Oo............................ 61
KUOoXmO*............................................ 18

L
Lam he. W. G. ▲................   8
Lea Ptokllog A Preeervlng Oo................. 1#
Upton, Thoe. J........................................  81
Lrtia, T. A. Oo........................................ 16

Me
McDougall, D . A Oo.......... . ....... 63
McFariane A Field................................... 2,66
MaeLaren’s Imperial Cheeee Oo............  2
McLea. JAR...........................................  58
McLean J. J.............................................. J
McWUHsm A Kverlei .......  !6

M
Mace. A H.../.........................................  »
Mac Nab T. A.. A Oo............................... 4
Maconochie Bros........... Inside front cove-
81 agor, Frank .... outside front cover 
Maple Tree Producers' Associatiou.... 11
Marshall. James .................................... 4
Mason. Geo., A Co................................... 9
Mathewson s Sons.................................... 20
Mathieu J '...On.................................... IS
Merchants Counter Check Book Co.... 67
Metropolitan Bank.................................. 68
Midland Vinegar Co................................ 2-
MUlmao. W H.. A Sons.......................... 1
MitcheU. H W.......................................... 4
Montreal Fruit Exchange....................... ;»l
Montreal Packing Oo............................... 46
Momsey BMnutt and Candy Oo............... 61
Moo«e Jaw Fruit A Produce Co............  4
Morse Bros.......... ....................................   88
Mott, John P . AOo................................ 50

N
Nation, E. J. A Co ................................. 22
National Lb-onoe Oo. .............................
Nelson, H W , A Oo................................ «
Niohnlwvn A Bain ........................... 18
Nick le Plate Stove Polish Co............... 61
Nuhimu a, S. T A Oo............................. 18
Norton Mfg. Oo......................................... 24

Oakville Basket Oo.................................... 11
Oakes, John, ASosm..... Mde back cover
Old Homestead Churning Oo................... 8
OzoOo........... ............................................. 18

P
Packard, L. H. A Oo..................... .....    U
Paradis, 0. ▲ ...............   63
Park, Blackwell do.................................. 66
PatereomB., A Sons................................ 71
FafeHak, WTo.. AOo................................. I
PeaHn. P A no........................................  49
Pxout, Geo. W............................................ 48

R
Redland s Golden Orange Ass’a .......... 56
Rinherda. R O ......................................... 4
Ridgeways Collecting Agency............. 65

Robinson, O. R. A Oo............................... >8
Rose A Laflamme ................................. 71
Ruth erford. Marshall A Oo.................. 48
Ryan. Wm., Co.............. ............................ 4

8
' Salads Tee On........................................ 7
San its* y Can Co.........  .......................... 21
Sanitas Toasted Corn Flakes................ 53
Schraui Automatic Scalar Co............... 69
Hoott. David. AOo.................................... 4
Smith. ED .................................... 25
Snowden, J. Walter................................. 2
Sonne. Thoa , er ...............    66
Sprague Canning Machinery Oo .......... 65
St. Charles Condensing Go.....................  22
Staunton». Limited ..................,.......... 59
Stecher Utho Co .................................... 24
Steele. M B ........  4
St-ve-s-Hep -er Co ................................ 14
Siimpson Computing Co......................... 65
Stringer. W. B .sOo............................ . 57
S' rang Bros.............................................. 1
Sugar A Cannera Ltd............................... 65
Symington. T., A Oo................................. 7

T
Tippet, Arthur P. AOo.......................... 1
Todhunter. MitcheU A Co....................... 22
Toronto Salt Works................................  18
Truro Ooodewed Milk Oo.. Limited... 49
Tuck et t. Geo. E, A Boo Oo.................... 63
Turner, James. A Oo................................ 29

V
Verret, Stewart Oo..... outside back cover

w
Wegataffe Limited .. .............................. 18
Walker Bln A Store Fixture Oo........... 96
Walker. Hi gh, A Bon ______ .... 97
Warren Bros............................  89
Warren, G 0............................................ >
Watson, Andrew...................................... B
Watson, Stuart.......... ..........   8
Watt, John J............................................. 4
Welcome Snap Oo.....................................  It
Western Assurance Co............................ 63
Wetkey, J. M.................outside back eovar
White AOO............................................... 66
Windsor. J W. ......... 2(1
Winnipeg Pure Food and Grocery Ex.. 43
Wiseman, R. B., Oo...................... . .... 59
Woo4.TtoeM.hng.............................. ?»
Woo*», Wilier. 6 0e................................ «8

V
Vouas. Thornes, Soap On........................ 45Veuaa. W. V__ .TTT............................. 18
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CLASSIFIED LIST OF ADVERTISEMENTS.

A tunings
Thomas .Sonne, sr, Mom real.

BmHug Powder.
Gillett, E.W., Co., Toronto.
National Drug Co.. Montreal 
Royal Baking Powder Co . New York

BUcutit, Conftctionen, Gum, Mtt-
Bodes Gum Co., Montreal.
Cowan Co., Toronto.
Kiogery Mfg. Co., Cincinnati.
M xroey Biscuit A Candy Go.. Stratford. 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co.. Brooklyn, N Y.

Brooms, Brushes and Wooden ware.
Nelson, H W., A Co , Ltd., Toronto 
Stereos-Hefner Co., Port Elgin, Ont. 
Woods. Walter, A Co.. Hamilton.

Canned Goods
Balfour, Smye A Co.. Hamilton. 
Bloomfield Packing Co., Bloomfield,Out. 
Burlington Canning Co., Burling, on,Ont 
Canadian Canners, Hamilton 
Lea Pickling A Preserving Co.. Simcve. 
Old Homestead Canning Co., Picon. 
Turner, James A Co.. Hamilton. Ont

Canners* Supplies 
Acme Can Works, Montreal 
Norton Mfg. Co.. Hamilton 
Sanitary Can Co.. Niagara Falls, Out 
Schram Automatic Scaler Co., St I/Oui* 
Stecher Lit ho Co.. Rochester. N Y

Cash Sales Books
Carter-Cruine Co . Toronto

Cheese and Meat Cutters
American Computing Co.. Indianapolis 
Howard Bros., Brantford Ont.

Cisrars. Tobaccos < Jk>
American Tobacco Co., Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal 
McDougall, D., A Co., Glasgow, Boot 
Tuokett. Geo. fc.. A Son Co.. Hamilton.

Clutch Nails. Pail Hooks, Strap
Wfan&ton, J. N., Montreal.

Cocoas and Chocolates
Baker, Walter A Co.. Dorchester. Mass. 
Chocolate Meurisae, Montreal 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James. A Co.. London, Eng.
Mott, John P., A Co.. Halifax. N.S.Mott, John P., A Co., Halifax 
Nestles Chocolate, Montreal.

Coceannt
Canadian Cocoanut Co., Montreal.

C^mhutsns Scales.
Computing Scale Co.. Toronto
SrimpHon Comp iting Co., Detroit. Mich

Concentrated Lee.
Gillett K. W„ Co.. Toronto.

Condensed Milk and Cream
Fussell A Co., London, Eng.
Truro Condensed Milk Co., Truro. N.S. 

Cotton Seed Products 
Bray ley, J. M., Montreal 

Counter Check Books 
Carter-Grume Co., Toronto 
Merchants' Counter Check Book Co.. 

Toronto
Crockery, Glassware and Pottery.

Campbell s, R. Sons, Hamilton
Custard Powder Blanc Mange

Nation, E J., A Co , Bristol, Eng

___ft, Wm., Montreal
Dawson Commission Co., Toronto. 
Fearman. F. W . Co., Hamilton.
Heath, L. A , Winnipeg 
Ingeraoll Packing Co., Ingeraoll Ont.

ieuug Packing A Provision Co.,Montreal 
MacLaren îmnenal < *o .Torcou»
Nickerson A Hart, Halifax, N.S.
Park. Blackwell On . Toronto 
Prout, Geo. W., Winnipeg.
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm.. A Co.. Toronto.

Feathers
Poulin. P., A Co . Montreal

Financial Institutions d* Insurance
Bradstreet Co.

Fish
Bickie, J. W., A Greening, Hamilton. 
Cassidy John E , Montreal 
Connors Bros.. Black's Harbor N.B. 
Leonard Bros , Montreal 
McLea, J. A R Mom real 
Me William A Everist. Toronto.
Millman, W. H , A Sons, Toronto. 
Windsor, J. W., Montreal

Flaooring Extracts .
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto

Fluid Beef:
Bovril Limited. Montreal

Foreign Importers
Scott, David, A Co.. Liverpool Bug.

Fruits—Dried, Green, and lints.
Belleville Fruit A Vinegar Co., Belleville. 
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto. 
Oillard, W. H., A Co., Hamilton. Ont. 
Kinnear, Thoe., A Co., Toronto.
Lucas, Steele A Bristol Hamilton. 
Montreal Fruit Exchange, Montreal 
MoWilliam A Everist. Toronto.
Nickerson A Hart, Halifax.
Rattray, D., A Sons, Ltd., Quebec 
Smith, &. D., Winona, Ont.
Stringer, W. B., A Co., Toronto.
Tippet, A. P., A Co., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh. A Son, Guelph.
White A Co.. Toronto.

Gelatine
Cox. J. A G., Edinburgh, Scotland.

Grain. Fleurs and Cereals. Seeds
Battle Creek Toasted Corn Flakes Co . 

London, Oot.
Canadian Shredded Wheat Co., Niagara 

Falls. Ont.
Greig, Robert, Co.. Toronto.
Harty, J. B., Pictou N.S.
Kirouac, Nap. G., A Co., Quebec. 
Nicholson A Bain, Winnipeg.
Paradis, C. A., Quebec

Grocers—Wholesale.
Balfour, Smye A Co.. Hamilton.
Bell, Thoe., A Sons, Montreal 
Boyd Co., Port of Spain, Trinidad 
Ozo Co., Montreal.
Carter, 8. J A Co., Mootreal.
Caasou, John, A Co., Toronto 
Chaput Fils A Oie, Montreal 
Davidson A Hay, Toronto.
Bby, Blain Co., Toronto.
Eckardt, H. P.. A Co.. Toronto 
Fenwick, Hendry A Co., Kingston, Ont. 
Galbraith, Wm., A Son. Montreal 
Oillard, W. H.. A Co.. Hamilton 
Hudon, Hebert A Oie, Montreal 
Kinnear, T., A Co., Toronto.
Laporte, Martin A Ce , Montreal 
Lucas, Steele A Bristol Hamilton. 
Matheweon’s Sons Montreal.
Todhunter, Mitchell A Co., Toronto 
Turner, James, A Co., Hamilton.
Warren Bros., Toronto.

Grocers* Grinding and Pachirg 
Machinery.

Coles Mfg. Co., Philadelphia, Pa 
Enterprise Mfg. Co., Philadelphia, Pa.

Sprague Canning Machinery Co., Chicago
Intents* Feeds.

Keen, Robinson A Co. Loudon, Eng.
Jams Jellies, Etc•

Batger’s—Rose A Laflamme. Montreal 
Good willies— Rose A Laflamme, Montreal 
Lipton, Thomas J.
Ozo Co., Montreal 
Smith, E. D., Winona. Ont.
Sugais A Cannera, Ltd., Montreal 
Upton, Thoe., A Co., Hamilton.
Wagstaffe Limited. Hamilton, Out. 
Windsor, J. W., Montreal.

Isabels
Stecher Litho Co., Rochester, N. Y. 

iMmps. Etc.
Ontario Lantern A Lamp Co., Hamilton

Manufacturers* Agents, Brokers and 
Commission Merchant».
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal 
Anderson. Powis A Co., Toronto 
Ashley A Lightcap, Winnipeg.
Bunnell A Lindsay, Winnipeg 
Carman, Escott Co., Winnipeg, Man. 
Chausse A Cie, Montreal 
Dunn, Wm. H., Montreal and Toronto. 
Elsom A Whitlock, Moose Jaw, Bask 
Evans, F. G., A Co., Vancouver, B.O. 
Foley, F. J., A Co., Edmonton, Alta. 
Gorham, J. W., A Co., Halifax N.S. 
Holmes, W. G., A Co., Calgary, Alta. 
Lambe. W. G. A.. A Co., Toronto. 
McFarlane A Fi»ld, Hamilton, Ont. 
MacLaren Imperial Cheese Co.. Toronto 
McLean, J. J., Moose Jaw, Sask. 
MacNab, T. A., A Co., St. John. Nfd. 
Millman, W. H., A Sons, Toronto. 
Nicholson A Bain, Winnipeg.
Richards, S. C., Winnipeg 
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm.. On . Toronto.
Snowden, J. Walter, Montreal 
Steele, M. B., Winnipeg, Man.
Strang Bros., Winnipeg. Man.
Thompson, G. B.. Winnipeg, Man.
Tippet, A. P. A Co., Montreal.
Warren, Q. 0., Regina, Sask.
Watson, Stuart, Winnipeg, Man.
Watson, Andrew. Montreal.
Watt, John J., Toronto

Matches.
Improved Match Co., Montreal

Polishes ~ Slavs -
James, Edward, A Sons, Plymouth, En.
Morse Bros., Canton. M<uw
Nickle Plate Stove Polish Co., Chicago

Poultry and Game
Poulin, P A Co., Montreal

Printing
Barnard Frank H., Toronto

Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal 
Lytle, T. A.. Co., Toronto.
Wagstafles, Limited, Hamilton.
Wetbey J. H.. St Catharines.

Nutmegs
Binks, Chas. H., & Co., Montreal

Office Supplies.
Grain, Rolls L., Co., Ottawa.
Ontario Office Specialties Co., Toronto

Oil
Queen City Oil Oo., Toronto

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que. 

Pass Boohs, Etc- 
Allison Coupon Oo., Indianapolis. Ind. 

Pitkin, Smmen, Rdùku, Ik.
Bran-l A Co., London, Bog.
Capstan Mfg. Oo., Toronto.
Doutas J. M., A Oo., Montreal.
Lea Pickling A Preserving Co., Simcoe. 
Ozo Co., Montreal 
Hudon, Hebert A Oie. Montreal 
Paterson’s— Bo— A Laflamme. Mootreal.

Polishes—Metal.
Oakey, John. A Son». Ixindon, Rng. 
Nickle Plate Stove Polish Co.. Chicago

Polishes—Shoes.
Dailey, F. F., Co., Ltd., Hamilton. Ont.

Eureka Refrigerator IV. Toronto 
Fabien, f\ P , Montreal 
Hillock, John, A Co., Ltd., Toronto

Salt.
Canadian Salt Co., Windsor. Out.
Gray, Young A Sparling, Wingham 
Toronto Salt Works. Toronto.
Verret, Stewart A Oo., Montreal

Soap.
La Cie Des Savon Français, Montreal 
St. Croix Soap Mfg. Co., St titepùen, N b 
Taylor, John A Co., Toronto.
Welcome Soap Co., St. John, N.B 
Young-Thomai Soap Co., Regina

Soda—Baking.
Church A Dwight, Monti eai.

Starch-
Ed wards burg Starch Co., Cardinal, Om

Storage and Itarchouses.
Terminal Warehouse A ’Cartage c 

Montreal.
Store Fittings. Show Cases. Btc. 

James J.,Howell. Toronto 
Sexton Mfg. Co., To onto 
Walker Bin A Store Fixture G berli

Sugars, Syruhs and Molasses. 
Canada Sugar Refining Co., Montreal 
Dominion Molasses Co., Halifax, N>. 
Edwardsburg Starch Oo , Cardinal, « *1.1 
Girard, P. J., Richmond, Que 
Imperial Syrup Co., Montreal 
Lucas, Steele A Bristol Hamilton 
Ross, L. G.. Toronto 
Sugars A Cannera Ltd , Montreal 
Tippet, ▲. P .AOo., Montreal

T achs.
Bazin Mfg. Co., Quebec. P.Q.

7to=£'f2%ke8?.teon.
Brayley A Co., Montreal.
Ceylon Tea Association 
Chase A Sanborn, Montreal 
Ewing. 8. H A Sons, Montreal.
Oillard, W. H^ A Oo., HamUton 
Greig, Robt. Oo.. Toronto.
Kit Coffee Co., Glasgow, Scotland 
Lipton, Thomas J., Toronto 
Min to Bros., Toronto.
Paterson, B., A Sons, Glasgow, Scoi. 
Salads Tea Co., Toromo and Montre i 
Symington. T., Edinburgh, Soot.
Truro Condensed Milk Oo., Truro, N. S 
Turner, James, A Oo., Hamilton. 
Warren, G. 0.. Regina, Sask.
Wood, Thoe.. A Co.. Montreal. 

Veterinary Remedies 
Young, W. F., Montreal 

Vinegar and Cider.
Belleville Fruit and Vinegar Co.. Belkvii»- 
Midland Vinegar Oo., Birmingham awl 

Toronto
Washing Compound.

Gillett, K. W. Co., Toronto.
Winn A Holland, Montreal

Woodenware
Nelson, H. W., Co., Toronto 
United Factories Ltd., Toronto

^GUlett, B. W.,Oo., Toronto.

Any Boy who has One Cent can Turn it Into
Ten Dollars

One cent invested in s post card to as will bring you information about how we start you in business, so that you can 
earn money for yourself. You can make plenty of pocket money all the time—money you will, enjoy more because you made 
it in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether he lives in a large city or a little village. Very fine 

prizea have gone to fellows in small places. Don’t delay a minute. Write us to-day. A post card will do.

The MacLean Publishing Co., 10 Front Street East, Toronto
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LUMP ROCK Tomato Pulp
(HIGH GRADE)

SALT

for Cattle. May we submit sample 

and quote you?

ALL OTHER KINDS

VERRET, STEWART & CO.
LIMITED

MONTREAL

Write us.

J. H. WETHEY, LIMITED
ST. CATHARINES

GROCERS and BAKERS !
It will pay you to look over Bulletin No. 143, recently issued by 
Inland Revenue Department (Ottawa). It contains Government 
reports on Cream Tartar.

Study it carefully, and after doing so we think you will always 
insist on getting

CILLETT’S CREAM TARTAR
The report does not do this Company's goods justice In many ways, yet you 

will readily see we make the best showing.
IflF^Chemloally pure Cream of Tartar means that which contains 97.50; 

Potassium Bitartrate. We send out none testing less than from 98% to 99.95%-

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT.


