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are unequalled as combining quality and
cheapness. They are growing in popularity
every day, and with good sound reason.
Made in a factory literally bathed in sun-
shine, by machinery of the latest type, which
minimizes the necessity for handling,
RAMSAY'S SODAS are the best and last

word in creaminess and crispness.

Your biscuit trade will increase if you put in a
stock of RAMSAY'S rich goods and introduce
them to your particular customers. Once
tested in the home you can count on them to
produce repeats. That's the class of business
you want.

HAVE A TALK WITH OUR TRAVELLERS

RAMSAYS LIMITED

330 Nicolet Street MONTREAL

|, ————— ——— — ————— T




TILE CANAXDIAN RGOECE N

SUMMER IS BUMING

WHEN YOUR CUSTOMERS WILL BE REQUIRING
SOMETHING WITH WHICH TO MAKE SAND-
WICHES FOR PIC-NICS, LUNCHES, ETC.

SUGGEST TO THEM oy
[‘r lAREN‘

MacLAREN’S lMPt“'ALc“EtaE |

MPERIAL CHEESE =)

MacLAREN’S

IMPERIAL PEANUT BUTTER

THEY MAKE THE MOST DELICIOUS SANDWICHES.

Nothing Better

Nothing Better
FOR THEIR COLD MEATS AND SALADS

MacLAREN’S

IMPERIAL PREPARED MUSTARD |....::c

—  WILL BE FOUND THOROUGHLY SATISFAC- 02{?«;9}80
*  TORY. IT IS ALREADY PREPARED, AND HAS Tl
THAT TASTE, CREATING WANT FOR MORE. MUSTA

AS A RELISH

y
MacLARE“ s Nothing Better

IMPERIAL OLIVES

ARE JUST THE THING. IMPORTED DIRECT AND PACKED
BY OURSELVES IN A NEAT AND ATTRACTIVE MANNER IN
Nothing Better A LARGE VARIETY OF SIZES AND STYLES OF BOTTLES.

ASK YOUR WHOLESALE GROCER FOR THEM

P.S.—MacLAREN’'S CANADA CREAM CHEESE AND PIMENTO CHEESE AR!
BY NO MEANS UNPALATABLE-THEY ARE WORTH PUSHING -TRY THEM

YOURSELF, THEN RECOMMEND THEM AND LET THE REST ENJOY THEM.
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Highest Quality
Our Target

OUR AIM IS TRUE

The Packers of “Thistle;” Brand of fish aim only to
produce the best in canned fish.

CANNED
WHERE CAUGHT

The *“Thistle” Brand of Canned Haddies, Fancy
Lobsters, Kippered Herring and Herring and Tomato
Sauce, are canned right where they are caught—
at the water side. @ How better could you preserve
the natural and delicate flavor of the fish? IMPOS-
SIBLE'

But that is not all, because Captain Austin has the
unequalled skill of a lifetime of experience. THERE
IS NO DIRT OR SLIME—-NO UNCLEANLINESS
TO BE FOUND IN THE “THISTLE” BRAND.
The reputation of the foremost fish curer in the
country is at stake under the label of the “ Thistle”
ter Brand. BUY IT AND YOU BUY THE BEST.

e —————
. P - p— — —— -

Arthur P. Tippet & Co.

MONTREAL AGENTS TORONTO
1
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THE CANADIAN GROCER

TEES & PERSSE LIMITED

ESTABLISHED 1884

Manufacturers’ Agents
and Warehousemen

PORT ARTHUR FORT WILLIAM
WINNIPEG REGINA
SASKATOON MOOSE JAW
CALGARY EDMONTON

LI L AT A

Resident Salesmen calling on REGINA WAREHOUSE
EVERY jobber
EVERY day

Agencies and Consignments
Solicited.

Solid Brick and Stone Ware-

houses of approved Mill Con-
struction, located on private

spurs, low insurance rates.

Handling and storage facilities
the very best.

Flats tofrent in our new
Moose Jaw and Saskatoon
Warehouses.

TUCKETT LIMITED.
TEES & PERSSE LIMITED “" 2 ila

WINNIPEG PORT ARTHUR FORT WILLIAM
REGINA SASKATOON MOOSE JAW

TEES & PERSSE of ALBERTA, Limited

CALGARY EDMONTON

“From the Great Lakes to
CALGARY WAREHOUSE the Rockies.” EDMONTON WAREHOUSE
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Facts Worth Considering
BORDEN'S == wwioice

N—— Recommended by physicians
EAGLE BRAND mnggg-| o
m--;.-;. ..-’ For general household u
CONDENSED ‘ %EL‘M'Z“L‘? ”j best value obtainable..e

MILK onﬂ; . The Richest and Purest milk

from the world’s best dairies.

BORDEN'S CONDENSED MILK CO.
“Leaders of Quality " Established 1857

tssn— Sales Offices and Agencies:—

Mason ®. Hichey, Winnipeg and Calgary
WILLIAM H DUNN,

Montreal, Toronto and Vancouver

STORE MANAGEMENT—COMPLETE '

16 Full-Page ANOTHER NEW BOOK DO YOU WANT m SELL‘

Hlustrations By FRANKE FARRINGTON

mpanion book 1o Retail Advertising Complete

$1.00 POSTPAID YOUR GOODS IN ENGLAND?

Massgement—Complete™ tolls off shout the

o e o a1 el e it e DO YOU WANT ENGLISH AGENCIES ?

THIRTEEN CHAPTERS

Here is o sample WRIT
CHAPTER V.—The Store Policy—What it shonld be RI E
to hold trade. ]'»-m_'—\ back pla

M. ates. Se
n ndling telephone calls Rebating reilrosd Toronto Broker
ABSOL LY NEW . “ e
R b care of the “Grocer

worth the price return it and get your money back.

272 Pages TECHNICAL BOOK DEPARTMENT (LEAVING FOR ENGLAND JUNE WTH
Bound in Cloth 143-149 University Ave., - Toronto, Canada.

e o — —— —— . #

Taking back goods
remoants. Delivering goods

w E of good character, in each city, town and vil'age in Canada, where we are not
already represented, to act as our

SPEOIAL CIROULATION REPRESENTATIVE.
Work is dignified and educative. Previous cxperience unnecessary. Duties at
w A N T first need not interfere with your present employment.

WE WILL ASSIST THE RIGHT MAN TO BECOME INDEPENDENT

P —————————— SRS LS S S S L

FOR LIFE.
A If you are meaking less than $100.00 a month, and are trustworthy and am-
bitious to learn and become competent to handle our business in your vieinity,
write us at once for full partienlars.

M A N MAOLEAN PUBLISHING COMPANY,

143-149 University Ave., Toromte, Ons.

USE . =

— R ——
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THE CANADIAN GROCER

A RECORD

Our sales of 1912 pack Canned Goods, up
to the 1st May, foot up

103,941 Cases

We are still booking orders. Full delivery
guaranteed

Hudon, Hebert & Cie.

Limited

MONTREAL

The most liberally managed Firm in Canada
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INCREASE YOUR PROFITS

BY SELLING

SIMCOE
BRAND

BAKED BEANS

Delicious Economical Nutritious

Feature the 3's Family size, the can
with more Beans at a lower price

DOMINION CANNERS LIMITED

HAMILTON, CANADA
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s T ST o Tell your customers
that ‘“Quick-Naptha”

% RICHARDS can be used for every
"l[ ! purpose with cold,
TN hot or boiling water

»

SOAP : as preferred.

A MR e oY s &

5 Cases at
with 20 bars Naptha free.

10 Cases at
with 40 bars Naptha free.

25 Cases at
with 150 bars Naptha free.
FREIGHT PREPAID

Net 30 days. 1  Cash.
Assorted or otherwise.

T _Jlir",:“%‘,

A fifty-year old favorite—Quality counts { J

BNO6 LU L AR

Sohava

The extra care, cleanliness and skill given
to the manufacture of

“Canada First”

EVAPORATEDMILK and CONDENSED MILK

(Unsweetened) (Sweetened)

insures uniform quality. The sterilizing pro-
cess renders it superior to fresh milk.

CANADA FIRST MILK holds first place for
being especially desirable for infants and in-
valids. Government Bulletin No. 208 certifies
to its absolute purity, and high percentage of
butter fat. Other brands of equal quality may
cost more money, but if you are in business to
make money, WHY PAY MORE FOR SOME-
THING JUST AS GOOD BUT NO BETTER?

The Aylmer Condensed
Milk Co., Limited

AYLMER ONTARIO
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People Eat
Pork And Beans

Because they are a food of great value.

Pork and Beans, considered from any point, are
one of the very cheapest foods sold, while no other
food can compare with Pork and Beans in
nutritious qualities.

But in order that you may have a daily increasing
demand for Pork and Beans you must sell Pork
and Beans that are recognized from coast
to coast as the best in the land.

Clark’s Pork and Beans

have that nutty old home flavor, the flavor that

in the old days made Sunday morning doubly
welcome. That’s the kind of Pork and
Beans your customers want.

IT'S ALL IN THE QUALITY
Clark’s Pork and Beans

Chili Sauce Tomato Sauce Plain Sauce

W. CLARK MONTREAL

Manufacturer of High Grade Food Delicacies
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A SOAP REVELATION

and one that will appeal to and win the popular favor of every
housewife—N. P. Bar Soap.

You can get the sales of every woman (who buys soap) for this big,
honest bar of puresoap. It lasts longer than the equivalent paid
for cake soaps, gives better satisfaction to the user and more than
that it pays the grocer much better profit.

Look into it—write for prices now.

David Morton & Sons, Limited

Victor Soap Works HAMILTON, ONT.

SANTA CLARA PRUNES

1000 BOXES, 100/over ARMSBY

“HIGHLAND” BRAND

25 lbs. 634c. lb.

1000 Cases *“Red Sockeye™
SALMON
““ Lacrosse’ Brand

Tall tins, 4 doz. per case, $8.50 case.

Don’t miss your chance, buy quick.
Terms: Net, ex store, Montreal.

L. CHAPUT, FILS & CIE., LIMITEE |

WHOLESALE GROCERS and WINE MERCHANTS

MONTREAL
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’
GOLDEN PUFF
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“YOUu HAVE YOURS WITH JAM AND I'LL HAVE
MINE WITH CHEESE"

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
Quebec—Albert Dunn, Quebec.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND

— . ———————— . . . # I ——— T S T g . S A S e . T, . T A 8, ——
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FRUIT SALINE ox FRUIT POWOER

S
>

} HEALTH-CIVING
: PLEASANT. COOLINC
REFRLSHINC:

& INVICORATINC.

TSR RS

> W
)

N

THE CANADIAN GROCER

There isno simpler, safer, or more agreeable preparation than

ENO’S ‘FRUIT SALT’

The Old-Time Ever Popular Household Remedy for

Biliousness, Sick rneadache, Constipation, Rheumatic or Gouty Poison,
Feverish Cold with High Temperature and Quick Pulse, and Feverish
Conditions generally. You cannot overstate its Great Value in
keeping the Blood Pure and Free From Disease by Natural Means.

For more than 35 years Eno’s Fruit Salt has
been before the public ooth at home and abroad
Largely advertised and well established it is now

in good demand and is therefore bound to carry
with it enquiries for other lines.

Should consequently be stocked by all Chem-
ists, Grocers and Stores.

Prepared only by J. C. ENO, Ltd., ‘FRUIT SALT’ Works, London, Eng.

SANITARY CANS

““The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,

Evaporated Milk «» «

Sanitary Can Co., Ltd.,

Niagara Falle, Ont

-
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Auto Delivery Curtails

Delivery Expenses

Service is one of the main features which de-
termines a merchant'’s patronage, with delivery
the most important part. Merchants are more
and more beginning to realize the many points
in favor of automobile delivery, because it
brings them more business and because it is
cheaper than any other method.

The Menard Commercial Car

has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with
a large reserve of power and a frame of strength aad size capable of carrying a load of considerable

bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires
to a nominal sum. There are many other features of the Menard that will impress it upon merch-

ants for its superiority above all others.

Send for prices and full particulars.

Menard Commercial Motor Car Co'y
WINDSOR, ONT.

ADVERTISE

Made in one and two dozen sizes.

YOUR STORE

SHOW THE PEOPLE THAT YOU ARE
WIDE-AWAKE—USE

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

This quick, safe, sure, sanitary STAR Egg
Delivery Service will give your store the reputation of
being accurate and reliable, and your ad. on every
STAR EGG TRAY will push some particular specialty

or drive home the idea of qualtty.

Werite for full particulars and get our two valuable books
“SAFE EGG DELIVERY” and “SAMPLE ADS.” free.

Star BEgg Carriers are licensed under Canadian Patent Ne 96566, te be used enly with trays supplied by us. Manufacturers,
l.bln:'cr agents supplying ether trays for use with Star Egg Carriers are contributery infringers of our patemt
rights and swbject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.

1550 JAY STREET,

ROCHESTER, N.Y.
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THE CANADIAN GROCER

X\ Packer’s

old enough to
have a reputation,
young enough to
be abreast
of the
times

Celebrated
Chocolates

NEW IDEAS NEW BOXES NEW CENTRES
NEW SERIES OF HIGH GRADE GOODS

Mr. J. P. Wright is now in Canada and
will advise our friends prior to calling.

H. J. Packer & Co., Ltd., s Bristol,

England

“COW BRAND”
Baking Soda

For satisfaction and profit there is no
line'of Baking Soda quite so good as
COW BRAND.

It's invariably pure, of full strength,
and reliable, and is always in demand
by the careful cook !

Order from your jobber

e = e
i DL

CHURCH and DWIGHT

Limited

Manufacturers

MONTREAL

Eureka &, Refrigerator

THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig-
erators combined in
Canada.

Made all sizes and
prices for every pur-
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Co., Ltd. ** FoReNTO:

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg
Ageats at Fort William, Hamilton, Calgary, Moesejaw, Sashateon
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THE CANADIAN

Don’t Depreciate
Your Store

in the eyes of your customers, by selling an in-
ferior grade of goods. No matter what your
customer asks for, from clothes-pins to caviare,
let it be a superior line.

You must realize what effect this policy
will have in the long run. We are interested,
among other things, in supplying you with the
finest line of extracts.

Sell this line to your most discriminating customer
and the result will be one of two things. Either she will
know the goods and tell you she is ‘‘so glad you have
them,’ or she will make their acquaintance and thank

you alfterwards.

Like to test that statement? We’'ll send you a

méh'l\""ﬁ’s

TRUE VANILLA

and you can test that and the statement at one and the
same time.

It's made of real Mexican vanilla beans, not from
any of the artificial bases which make most of the so,
called * vanillas’’ offered you to-day. To most people
it is a new experience—tasting genuine extract of vanilla.

WE GIVE YOU A GOOD PROFIT ON
EACH SALE WITHOUT LOWERING
OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO., ToroNTO

GROCER
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Don’t Lose Profit

In Spoilt Stock

With careful refrigeration the
loss by spoils is almost elimi-
nated. Poor refrigeration,
such as dampness, corroded
metal, etc., are of little or no
benefit to the preservation of
perishable grocery stock.

THE NORTH STAR
REFRIGERATORS

are scientifically constructed
to give you the full benefit of
the ice, an absolutely dry air
circulation—so dry that a
match can be lighted on the
interior walls at any time
thus preventing wood from
rotting and disallowing all
odors that would arise, with-
out absolute dryness.

WRITE NOW FOR PRICES AND CATALOGUE.
SEND FOR ILLUSTRATED BCOKLET TO-DAY

Estate JAMES DAVIDSON

OTTAWA, ONTARIO

e ———— o 20t e, . B . O D T, SRS W . B W T . . A MU D 0 S8 e sw o
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THE CANADIAN

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory

yveast cakes on sale in Canada. Your

customers will not complain of poor

results if you supply this brand.
ORDER FROM

YOUR WHOLESALER

White Swan Spices & Cereals,
LIMITED
Sole Distributors -

TORONTO

GROCER

Don’t Overlook a
Good Quality Trade

People will deal at your store regularly, provided
you can supply their wants. One of them surely
is CARR’'S BISCUITS, and no better or surer
article could you find to clinch their business.
Try a stock.

CARLISLE
ENGLAND

Hamblio &

Its the quality that is unequalled.

CARR & CO.

AGENTS=Wm. H. Duan. Montreal and Toronto;

Brereton, Winnipeg and Vancouver, B.C.: L. T. Mewburn & Co..

Ltd., Calgary; T. A. MacNab & Co., St. John's Newfoundland.

Give It To The Blind Man

if you don’t care
what you do with
your money.

Be charitable .in-
stead of foolish.

But if you are a
real business man,
stop paying coffee
mill prices that are
based on charity,
and install a COLES.

It’s the best mill
any way you look
atit, because it
costs the least and
does’the most.

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Monireal: The Codville Co., Winnipex *
Eby, Blain, Limited, Teronto: James Turner & Co.. Hamilton,
Ontario: Kelly, Douglas & Co.. Vancouver, B.C,: L. T. Mewburae
& Ce., Calgary, Alta.
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ELATINE

Gelatine
tor
without

1s a perfectly pure
in powder form, ready
immediate use
soaking.

C. NELSON, DALE & ©0., LTD.,

WARWICK, ENGLAND.
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PACKETING MACHINERY

Of Every Description

ade

Bag-Making

( ’ (with folding in both these methods)

5 Labelling

~

Wrappiﬁg

Etc., Etc.

A S A . .

All the Packets, Tins, Composite Boxes, Cartons, etc.,
v shown in this illustration are Specimens of work
’ actually done on the LOVELL Machines.

Send us Samples and let us suggest what we can do for you.

LOVELL'S BAG & PACKET MACHINERY vta. T T

50/60 Gracechurch St, LONDON. ENG. L 28 ~ =

Be Sure You Get the New

\ Please send me enough Redpath
Window Pennants to trim

windows, each about

WINDOW PENNANTS Feet by.... Feet.

To help you ‘‘cash in” on the splendid selling features
of the new 5-Pound Carton of Redpath Extra Granulated
Sugar, and the vigorous advertising which we are doing for it, we Adbrons

are preparing a special Window Trim for you.

P T AT AT A AT AT AT AT AT AT AT AT VL. -

This consists of very attractive ‘‘Pennants” to be gummed to the in-
side of your window in pairs, two or three on each side. The Pennants are
handsomely printed in colors, and they show the new Redpath Package in strik-
ing relief. Each Pennant is about two feet long, and as they taper toward the centre of
the window, four, or even six, Pennants can be shown without blocking the view of the goods
you are displaying. In fact, their bright colors catch the eyes of passers-by and set off the

o ——————— . T —— g — TH—— S . S+ . I G W U B O B, A R . 0 O O O O 3%
pa— ——— - ——

other goods, while they proclaim that you handle ‘‘Canada’s finest sugar—at its best.”

If you want your full share of the big Redpath Sugar trade you need these Pennants
in your window. The supply is limited—fill in the coupon aud mail it to-day, to

The Canada Sugar Refining Co., Limited
MONTREAL

15

D
.
’
‘
»
«
’
4
»
‘
D
‘
D
‘
L
.
»
‘
L
‘
’
‘
D
‘
»
4
L
N
»
N
»
‘
»
¢
»
4
»
4
L
4
»
(
L
4
>
4
>
Q
»
4
L
4
»
B
4
D
)
4
»
4
D

VAV AV AVAY AV AV AV AT AV AV AV AT AV ATV AV AV avaTaT e

)
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You can please ALL of your customers ALL the
time with TARTAN BRAND.

Canned Vegetables, Canned Fruits, Canned Salmon,
Package Teas, Baking Powder, Soaps, Baking Soda,
Syrups, Spices, Extracts, Jelly Powders, Cream of
Tartar, Mustard, Borax, Peels, Cofiees, Currants.

THE SIGN OF PURITY
THE SIGN OF PURITY Every package or tin fully guaranteed by

BALFOUR, SMYE & CO., Wotesi: crocerss: HAMILTON

Our mail order service is just what you need. 'PHONES 3595, 3596, 3597 3598, 748, 462 (iree to buyers)

The

best

James Methven, Son & Co., Limited
2 TALBOT COURT, EASTCHEAP, LONDON, E.C.
Also at Liverpool and Glasgow

Shippers of all kinds of British and Foreign Confectionery, Candied and Cut Drained Peels, French
Fruits, including Glace Cherries, Metz Fruits, Angelica, etc. £We represent one of the oldest and best
French Houses for the latter goods and have sole control in Canada.

We are also sole export agents for Karl Fazer's FINLAND FRUIT SWEETS. We shall be
glad to have trade enquiries.
We are also open to take any first-class Canadian agencies for lines suitable for this market.

Consider Your
Customers

Your customers are the ones to
consider. They will pay a fair
price for a good article, especially
anything they eat or drink.

Every Live Grocer
SHOULD KNOW ABOUT

“Walker Bin” Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large
or small.

They insure minimum of waste,
shrinkage, labor and expense, which
means larger profits.

The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

Your patrons know that

Club House
Queen Olives

are good. They are all selected
for size, shape and color and are
carefully preserved to retain the
luscious flavor of the natural
fruit. Isn’t it time you pushed the
sale of Club House Queen Olives
to better advantage than ever
before.

Your customers will insist on
this brand always when once
tried.

Write for Illustrated Catalogue
‘‘ MODERN GROCERY FIXTURES”
and let us give you an estimate.

Walker Bin & Store Fixture Co.

REPRESENTATIVES, — gk Gorman’ ECkert & CO' i
Rouia. W 3. icaek. 3351 meros s BeFlin, Ontario SRTED §
Vancouver, 8.C. : W. W. Burke & Co., 334 Cordova St.W. LONDON, Ont. WINNIPEG, Man. l

.
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of | Granulated

|

The¥Merchant who handles the best quality always gives the

) best Ysatisfaction to his customers. St. Lawrence Granulated
rers) Sugar i1s the best made in Canada.

SYMINGTON’S COFFEE ESSENCE /;;m

will satisfy your most discriminating customers. It is prepared from the
choicest Coffee, and is the only Coffee Essence that retains the flavor and

fragrance of the Coffee Bean. Its economy and handiness make it in-

NINGTONS] dispensable to every housewife.
FSSENCY
A o
ICQFFEE_

all be W Thos. Symington & Co., Edinburgh and London

AGENTS ‘— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F. L.

Benedict & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.
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CONTAINS NO TURPENTINE—WILL NOT SOIL CLOTHES

Well Advertised and Thoroughly Reliable.
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Everybody says

H AMMONIA
- POWDER

is the best and does its work better than any other.
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THE CANADIAN GROCER

JOBBERS

Before purchasing EARLY PICKED JAPAN
TEAS see FURUYA & NISHIMURA'’S
samples through their agents.

. ....’-...‘-‘:.Q. ."..‘.................:..'. % .....
' .\'o oe¥e’e’e o%e® :.:.o "o’ f*::: e -':.. o o'o'o‘o'. e"e® :’.o -‘: :"d‘(.u' -'o'o"f‘h‘o\‘s‘:'.

ADV NCE—OR RETIRE

There’s no standing still in business.
It's lines likes H. P. SAUCE that make for progress.
Good Value, Good |Profit and Good Advertising—some of you
are doing great things through H. P. SAUCE.

Now how about you?
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HAVE YOU DONE IT?

We have pointed out clearly and con-
cisely what the consumer thinks of
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““Regal,” ““National,” .
‘““Laurentia,” ““Daily Bread”

WERE LINED UP

you would find the best
of them handling

ST. CHARLES

R T O M e R e

Brands of Flour. Yet we have not heard
from some dealers. Are you one of the
few who have overlooked the goods?

These are four brands of established
purity, and bound to give complete satis-
faction. Make sure that you sell goods
of the highest quality only, and you can
count on the better class of customers.

The St. Lawrence Milling Co.. Limited
MONTREAL

EVAPORATED [
MILK
That is because this pro-
duct comprises a line that

is a huge seller and
always makes good.

A PERFECT
SUBSTITUTE

for milk or cream in their
unmodified form.

Slmply pure milk put up
in small tins.

St. Charles Gondonsmg Co.

INGERSOLL, ONT., CANADA




THE CANADIAN GROCER

J. F. EBY, HUGH BLAIN,

President Vice-President

EBY-BLAIN, LIMITED

CONTEMPLATE!—ACTUATE!! But on NO account PROCRASTINATE, for
there is money for you in this Advertisement.

FOR STOREKEEPERS desirous of increasing their sales and profits on Tea,
retaining their customers’ Patronage, and at the same time make GOOD MONEY
for themselves, there is ONLY ONE WAY to do business, and that is by supplying
them with absolutely reliable STANDARD BLENDS, viz.,, Teas that are perfectly
blended and a/ways uniform.

IN THESE DAYS no bus/ness can be built up and retained by buying and
selling straight Teas, as one day your customers get one flavor, and the next an
entirely different one—Result, DISSATISFACTION.

IN THE STANDARD BLENDS mentioned below, which are made up and retained
by first-class Tea Experts, we offer you Blends unequalled in the Trade for Quality,
Richness and Flavor, which show you a first-c/lass margin of Profit and
which you and your customers can al/ways rely on.

COST GROCER SELL RETAIL
Q STAR Fine liquor, good regular leaf. Black or Mixed - 19¢. per 1b. 25c¢. per 1b.

Choice flavoury rich hquor Handsome leaf. Black
3 STAR or Mixed - - ; 2 :

Choice growths of India and Ceylon, splendid hquor
5 STAR Fine appearance. Black or Mixed -

STAR This tea shows grand value, both for leaf and liquor

\ GREEN

3 STAR Golden color. Piquant liquor. Good leaf
GREEN

English Breakfast Tea. A powerful blend of choice

\4/ STAR Indian and Ceylon Teas, havmg quaht) and

and flavour - e 40c.

Send us along a trial order for a package of each of these blends. You take no risk. We guarantee to
please your customers, or take back the goods at our expense.

EBY-BLAIN, LIMITED

Importers and Manufacturers TORONTO, ONTARIO, CANADA
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

M

and merchantn cannot expect to develop, maintain

anuracturers
and get the best outof the Canadian market without the assist

ance of local agents. The followingis a representative list of reput
able agents. The service department of the Canadian Grocer is a:
the disposal of firms wanting agents or of agents wanting agencies

Escott & Harmer

Successors to W, H. ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS
Offices at

WINNIPEG and REGINA

covering all
The Wholesale Centres in
Manitoba, Saskatchewan and Alberta
Write us re your consignments.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, . MAN.
Domestic and Forelgn Agencies Solicited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.

220 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Wareh - 92 Al der St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY

MANUFACTURERS’' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.
THE TURNBULL Company

DIRECT IMPORTERS OF
GROCER SPECIALTIES

Open for additional first class lines.

179 Bannatyne Ave. East, Winnipeg

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON. ALBERTA

Manufacturers’ Agents, Commission Mer-
chants, Warehousemen.

Track connection with all Rallroads.

TORONTO

Our Specialties,

WHITE BEANS
EVAPORATED APPLES
CURRANTS AND CANNED GOODS

Soliciting inquiries.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO
Grocery Brokers and Agents.
Established 188%

MacLaren Immgl Cheese Co.

AGENCY DEPARTMENT

Agents tor Grocers’ Specialties and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Customs
Brokers and Manufssturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warshouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

Secure our prices for

Fine FILIATRA CURRANTS, Greek
cleaned, in half cases,
before purchasing.

LIND BROKERAGE CO.

49 Wellington. St East - - TORONTO

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St.,, LONDON, ONT.

Wholesale Grocery Brokers. Fullyequip-
ped to act as agents for British, American
and Canadian grocery lines. WRITE US,

MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery
rokers
HALIFAX NOVA SCOTIA
We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-class frost-proof storage facllities.
Correspondence solicited en Domestie and
Feoreign limes.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JONN, N.B,

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more lirst-olass lines.

——NEWFOUNDLAND———
T. A. MACNAB & CO.

NBWFOUNDLAND

UF GEN
and COMMISSION M!RCHANTS
porters and exporters. Prompt and oareful at-
tention to all oudno& Highest Oanulhn and foreign
Oable : “Macnab " 8t. John's.

OCodes : A,B,O, 5th edition, and private.

Your card in our MANUFACTUR-
ERS’ AGENTS AND BROKERS’
DIRECTORY pages will keep you
in touch with every manufacturer at
home and abroad, who is looking for
agents to represent him in Canada.

Many of the best British and for-
eign agencies in Canada have been
secured through the cards on these

pages.

20
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THE CANADIAN GROCER

Manutacturers’ Agents
and Brokers’ Directory

LONDON, ENG.

(Continued.)

F. KESSELL & cCo.

Railway Approach,London Bridge, London Eng.

Fruit Pulp Manufacturers and

Confectioners’ Sundriesmen.
Correspondence Invited.

QUEBEC
L. EMILE GABOURY

Maoufacturers’ Afent and Commission Merchant
235 St. John St., QUEBEC, CAN.
Correspondence solicited with brokers or
manufacturers looking for a reliable repre-
sentative. Can furnish best of references.

———BRITISH COLUMBIA——
McLEOD & CLARKSON

Manufacturers' Agentsand Wholesale Commission

Agents
852.6 CAMBIE ST., VANCOUVER, B.C.

Can give strict attention to a few lirst-class Gro-
cery Agencies, Highest References.

O. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned
Apples
Ingersoll, - - Ontario
ESTABLISHED 1886

OTTAWA

L. H. MAJOR and

J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents

Canadian, British and Foreign Agencies Solicited
Sussex Street, Ottawa, Canada

SUCHARD’S COCOA

This is the season to push SUCHARDS

COCOA. From now on Cocos will be in

demand daily. It pays to sell the best. We

guarantee Suchard’'s Cocoa agains' all othe:

makes Delicious in Aavor Prices just right

FRANK L.BENEDICT & CO., Montreal
Agents

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS

TORONTO, ONT. GFO.J.CLIFF, Manager

earies Common Sense
KILLS { R-O: -M..nl‘o.
All Deslers and 381 Queen $t. W., Toroate, Oat.
OCommon Sense & very good seller, for
and each
rite fgr prices.

Dealors find
the reason that i gives general
vells gbows same.

Make the Credit Customer Your
BEST Customer

Hold him down—and yet
keep him PLEASED. You
can do it with

COUPON

BOOKS
They make credit business
practically same as cash.

HERE'S HOW THEY WORK :—~

When aman wants
credit. give him an
Allison Coupon
Book. and have
him sign form at
the front which be-
comes then his pro-
missory noteto you
As he buys, you
tear out coupons,
and when his book
is exhausied you
can collect your
note or extend his
credit for another
book, as you deem
wise. No pass
books,.no charging,
no time wasted, no
errors, no disputes

For Sale Everywhere by Jobbers

Allison Coupon Company

INDIANAPOLIS, IND., U.S.A.

FOR -

“Green Mountains,”
“Delawares”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED
ST.JOHN, - - N.B.

The BROWN is the only
convenient Bag Holder

MeDOUOALL

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

KRINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

Occupies no counter space.
The bags are held in positiun
by gravity-—no perforation of
bags necessary. Handy, Saves
Time. Will last a lifetime.

For sale by jobbers every-
where. Ask your jobber

or write

The Brown Manufacturing Co.

CRESTON - IOWA, US.A.

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, acd that is the

Irish Grocer, Drug, Provision

and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland

The

Condensed Ad.

page

will interest you

21
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THE CANADIAN GROCER

'APER BAG HOLDER.

Better Service Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

Ask

your
MLEANS

WHITE MOSS

whole-
saler

for

The Best

TEA LEAD
Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most of the leading
packers of Teain Canada.

ISLAND LEAD MILLS, LIMITED

Tel. Address: “"Laminated,” Lendon. LIMEHOUSE,
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG.

Canadian Agents HUGH LAMBE & CO, TORONTO
. J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

{
'

For The
Table purest
and and

Dalry best
For prices etc. address

THE ONTARIO PEOPLE’'S SALT & SODA CO., Limited

KINCARDINE, ONTARIO !:fﬂ

THE WILLIS DISPLAY STAND

will double your sales on green
vegetables and double your profits
on those sales,

Each tray revolves individually, The
wire mesh in the shelves insures perfect
ventilation and prevents decaying. The
mist machine throws a fine spray which
keeps the vegetables fresh and clean, giving
them an inviting appearance

Write to-day for complete description,

' g
WILLIS MFG. CO.
GALESBURG, ILL.

Let us show you how this stand is work
ing for hundreds of dealers
Wholesalers or Jobbers : write for
agency proposition
Victor Archambault, Regr., Sher-

brooke, Quebec, Agent for Quebec
and Maritime Provinces.

Star Erand

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better
For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

Not an Enterprise for the “Quitter”

¢ “If there is one enterprise on earth,” says John Wanamaker, “that a ‘quitter’ should leave

severely alone, it -is advertising. To make a success of advertising one must be prepared to stick

like a barnacle on a boat’s bottom.

[0

¢ “IHe must know before he begins it that he must spend money—lots of it.

¢ “Somehody must tell him that he cannot hope to reap results commensurate with his expendi-

ture early in the game.

¢ “Advertising does not jerk; it pulls. It begins very gently at first, but the pull is steady. It
increases day by day and year by year, until it exerws an irresistible power.”
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A Table Delight for
Old and Young

Jelly, as a sweet at luncheon
or dinner, is unsurpassed—if
it is Chivers.’

FLAVORED WITH
RiPE FRUIT JUICES

Chivers’
Table Jellies

owe their immense popularity to the fact that they are flavored with
ripe fruit juices, from the finest fruit obtainable, and are prepared
with exquisite care and scrupulous cleanliness. Chivers’ Gold Medal
Jelly is put up in fourteen distinct flavors, [every one a wholesome
and delicious table delight.

““In these days of careful buying regarding purity, you can sell
Chivers’' and have a confidence in the sale that it will satisfy the most
particular customer. Its excellence of quality will gain many repeats.

STOCK UP—THE PROFIT IS GUARANTEED.

CHIVERS & SONS, LIMITED

FRUIT GROWERS

HISTON CAMBRIDGE ENGLAND

For samples and quotations apply tofthe agentsi:
THE W. H. MALKIN CO., LTD. FRANK L. BENEDICT & CO.
57 Water St. 144 Craig St. West

VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)

. ——————— A o —————
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The Way to Satisfy Customers

There are several ways to attract people to your store,
but there is only one way to make regular customers of
them, and that is by selling them only satisfaction-giving
goods. tl

S

MEAKINS’ n
SANITARY
WASHBOARDS

Can Lodge are the masterpieces of washboard making. Made of
"A;lr:htil;fal" N one piece, of all metal and have no joints or wooden
parts in which to hold the dirt to breed disease, there-
fore they are sanitary. Meakins Sanitary Washboards
will appeal to every woman on their merit alone.

Get prices to-day. S

MEAKINS & SONS, =i | L

%’g gtg
only satisfaction but pleasure in selling goods TU
that are well advertised and known to the "
. .

the
the

public. When selling. oo gl
Century Salt—the satis-

OUEE" OUALITY faction giving salt—you are

PICKLES handling a product which pleases.
Century Salt is the salt that people
P o dbe ask for by name. It has stood the

tisfaction of :
iio‘vsvii(g: lthat e test and has become the pride of the

quality is every- table and dairy.
thing that is
claimed by the
makers. Put up

in 10 and 20 oz. Dominion Salt Co., Limited

bottles. g pay
Manufacturers and Shippers sal

you

Write for quotations ,‘
and list of our other SARNIA, - ONT.
high-grade products.
Taylor &PringleCo.
Owen Sound, - Ont,
Reg
= \
24




THE CANADIAN GROCER

BEGINNING TO FEEL
rs W IT WARM?

tore, Just as soon as you notice the
rs of app}:oacl‘;‘ of the warm weather

s such is the time for you to look to
ving “As nearly perfect as you could make supplies of thirst quenchers. The

them "—This is what one of the largest dealers demand is a surety.

said a few days ago with reference to the polished

i COLD SPRINGS
Klondike and LEMONADE

)S Jubilee Brooms
makes the repeats a surety. When

le of The finest corn, high-class workmanship and you have demand and repeats as:

d ; sured, what more do you want?
oden a perfect handle will produce a Broom easy to Nothing but a good profit, and
aere- sell and on which a good profit can be made. that's yours too. We have seen
rards Now is the time to order a supply. bk«

| Stevens-Hepner Co., Limited S. H. EWING & SONS
[ON PORT ELGIN - - ONTARIO MONTREAL
RIO ‘

7

| Fixtures That Get Business S ANTI-DUST

Modern methods of store equipment point decidedly to
the Arctic Silent Salesman design as the most artistic and the

the biggest business getter of all refrigerators. ANTI-DUST
“ THE ) -

ARCTIC

A

ases. SILENT

reople SALESMAN Anti-Dust as a microbe and dirt-chaser
3§ the has proven a complete success, the very

»f the ‘ RE nEFR'EEHATon best proof of its popularity amongst

housewives being the frequent repeat

. ’ orders we receive from leading dealers.
is the only device for the

stocking of perishables—it There's a cause, and that's what we want to drive
home to you. Anti-Dust is different. It is not a
keeps them fresh and gives p : 1
i preparation similar to others you are asked to
. them an attractive appear- handle, put up in more attractive tins. No, Anti-
lte nce that invites sales. It Dust stands out as the leader because it has

pays you two ways, Mr. Grocer, as a refrigerator and as a qualities all its own

salesman. That's economy, ANTI-DUST IN THE GREEN AND WHITE

If you are contemplating any class of refrigerators for TIN.

your store—consult us first. ASK YOUR WHOLESALER.
1912 CATALOGUE SENT ON REQUEST
John Hillock & Co., Limited The Sapho Mig. Co., uwm
Toronte, Ontario MONTREAL

Representatives in the West—Donnelly, . Watson & Brown

Calgary, Alberta,

IIPR—————————— AR LR L
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The THIS WEEK

Sign We are offering some exceptional
values in

o RICE
The primary markets of all grades have ad-

L ]
Quality
vanced considerably—we are quoting under

“ANCHOR?” Brand | terresen cost oy
FLY FELTS CANNED PLUMS, 90c. doz.

The best value on the market These are an exceptionally fine lot. The quality

A 10c. pad to retail at is away ahead of the average pack.

5 cents “BOAR" Brand

KILLS THE FLIES Worcester Sauce
SATISFIES YOUR CUSTOMERS ¢ : 3
Put up in the usual }; pint bottle, but the quality

PAYS YOU A BIG PROFIT 2 :
is such that you will have no trouble to get an
Boxes - 50 packages - $1.20 box extra Sc. per bottle profit. Can retail at 10c.

EBY-BLAIN, LIMITED roronto

.
1
§
b
i
{

PUT AN END TO ACCOUNTING TROUBLES { ¢ ' 1

The
Ullman Account Register

IS THE SAFEST, SIMPLEST, QUICKEST, SUREST TO
CHARGE, AND MOST SATISFACTORY OF ANY SYS-
TEM ON THE MARKET. IT SATISFIES THE CUSTOM-
ER AS WELL AS THE MERCHANT.

W ith this system your accounts are always made out in detail
as well as in full to date, and your customer is sure to receive a
bill of goods purchased. It shows both the merchant and cus-
tomerjfthe amount of account to date each time a purchase is
made.

—

L s R el S P A

R ST L LT -T~¢~=-.}1,-._:_-

The customer knows every time he makes a purchase
how much he owes, and he naturally tries to keep his
account down. This insures quicker collections for
the merchant, The only real step to stop the worry
and work of incessant night bockwork is THE
ULLMAN ACCOUNT REGISTER.

The Hamilton Incubator Co., Ltd.
HAMILTON  ::  ONTARIO

e

—
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Don’t Experiment With Your
Tea Trade

“Trying out” new teas (package or bulk) of unknown merit is an ex-
pensive and losing game. The shrewd, practical grocer knowing this,
picks out the tea that has ALREADY shown the kind of results he is
after. He chooses

"SALADA"

The tea of unsurpassed quality. The tea with the largest sale.

Consequently the leader;
We had to show results to get and hold our trade.
We can get the same results for YOU.

Canadian Offices: Toronto and Montreal

|
THE DOMINION MATCH

Notice the name and bear in mind that
they are making themselves an essential
part of every household. The kind that A B' S ll

give a light with every strike, with a sub- lg e er
stantial stem and a head that does not ﬁ)‘ since the first introduction of Laurentia

off. Such qualities appeal to the buyer, Milk it has proven a phenomenal seller in all
assuring you good pl'oﬁts_ branches of the grocery and dairy trade.

- -
DOMINION MATCH CO., LIMITED Laurentia Milk and Cream
- s the milk E rill k ir fect condition in-
DP‘SERONTO‘ ONT. (liet‘mjlel‘:.hni a:y“tlem;::iu:ePbelzze;rus:q.\'i;l:he;:-
Or The ca;"n'd-‘ 8;:::;:::“0%rvo'nlayl;m'-.lpﬂ;(‘hd“::foﬂf°- Ont. cal ingredients are added—it is PURE MILK

Snowdon & Ebbitt, Montreal, Que.
J. B. Renaud & Co., Quebec, Que. cess of homogenization.

1. A, Tilton, St. John, N.B. J. W. Gorham & Co., Halifax, N.S. LAURENTIA MILK CO, LTD.

371 Queen Street West
TORONTO

that has passed through the mechanical pro-

N ——— o ———
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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple
condiment.

COLMAN’S MUSTARD
KEEN’S MUSTARD

Double Superfine Quality

i " - -
maE—— E BY SPECIAL WARRANT : !
MAnumrmmsmmsoum

Any dealer stocking these brands will be cater- Vi e Q@
B e o the demands of the gl | ”«%@Mﬂ]@]ﬁb
MAGOR, SON & CO. e e

AGENTS FOR THE DOMINION OF CANADA

403 St. Paul St., MONTREAL
Toronto Office, 30 Church St.

Every Woman in Canada Knows

BENSON’S PREPARED CORN

The purest and finest corn starch obtainable.

They know what delicious and satisfying des-
serts it makes.

They know what snap and piquancy it gives
to sauces and gravies.

They know how indispensable it is in baking
and pastry making.

Therefore let your women customers know that
you have it

Display it on your counter and shelves.

Quick sales will follow.

1#* FDWARDSBURG STARCH (0

S LIMITED
MONT ~CARDINAL -TORONTO —BRANTFORD —VANCOUVER

28
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Ontario R.G.A. Formulate Their Policy

First Executive Meeting Held at Brantford When Various Planks of Platform
Were Laid—Many Legislative Reforms to be Gone After—Cost of Doing Busi-
ness Will be Studied—To Work for Fairer Profits.

Brantford, Ont., Mayv 16.—The first
executive meeting of the Ontarto Retail
Grocers’ Association was held in this
city on Wednesday night of last week.
I'here was a good offering of praetiecal
suggestions put forward by every mem
her present for the welfare of the gro-
cery trade throughout the provinee.

What 8 considered to be a strong
platform, embodying the aims and ideas
of the association was drawn up, each
plank being accorded eareful diseussion.

Work to be Attempted.

A stand aginst wholesalers selling di-
rect to consumers, an attempt to amend
the present debtors’ law with regard
to the zarnishment of wages, as well as
that whereby merchants have to bear
the cost ot imspection of scales are some
of the headliners in the formulated
plattorm

The grocers also want an agreement
with wholesalers whereby retailers will
receive | per cent, diseount for aecounts
paid by 15th of following month, and
they believe manufacturers should al-
low a profit to the grocer of at least
20 per eent. of a popular selling priee.
Encouragement of home trading, more
careful study of cost of doing business
and greater co-operation among mem-
hers of the trade are other things ad-
\m‘:lf(‘(].

President D. W. Clark ecalled the
meeting to order shortly after eight
o'clock, pointing out that they were
there to formulate the pulit')’ of the as-
sociation. The need of a good strong
one, as well as the co-operation of every
nember in earrving out the poliey adopt-
ed, was emphasized.

Suggestions and diseussion on ‘‘what
we stand for'’ were next taken up, re-
sulting in the adoption of a poliey. The
latform will be printed and distribut-
ed to the trade throughout the provinee
vith a letter urging dealers in different
entres to form assoeiations and affiliate

ith the p!‘u\lm'inl ])ml‘\'. so that theyv
ay he strong enough to be of weight
n matters taken up with manufaetur-
rs, wholesalers and legislative bodies.
‘“What We Stand For.”’

The following was the poliey formu-
ited :

““We bhelieve that all groceries and gen-
ral merchandise should bhe distributed
o the consumer through the channels

the retail merchant who maintains
store and earries a stoek of goods, and

Staff Correspondence.

that a strong assoeiation of retailers
will impress the manufacturers and

wholesalers with the advisability of re-
fusing to sell to hotels, restaurants and
other consumers

*We believe that peddlers and transi-
ent tradesmen should pay a liberal L-
cense for the privilegze of competing
with established merchants who are
bearing their share of the taxes of the
community, and that loeal organizations
should be most zealous in havinge loeal
by-laws enacted and enforeed to this

end.

JNO. DIPROSE, London, Ont

Whoe Becomes First Viee-President
Ontario R, G, At

Who Has

Man

£t

Opposed to Parcels Post.

““We believe in encouraging the de-
\Q‘lﬂllllll'\[ ol |:<|le'rll';lthn'_" and in op-
posing in every legitimate way, the mail
order houses, particularly are we oppos-
ed to extending the parecels post pri-
viliges.,

““We believe the retail crocers should
co-operate tor the purpose of .'\d'\p!in‘.'
more uniform rules of eredit and estab-
lishing better facilities for obtaining in-
formation as to rehiability of debtors.

Uniform Early Closing.

‘We believe in  adopting uniform
early elosing hours and better observa-
tion of ]\‘]'i[\l' \'H:HI\IA\\ so that mer-
chants may have more time for enjoy-
ment and recreation.

““We helieve that an agreement should
be entered into with wholesalers, whereby
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retail vroecers will reeceive 1 per cent.
1!v~4-4w1“1 for acecounts ]|1,.i by he ';‘,",

of followineg month.

Study Cost of Doing Business.

“*We believe in encouraging retail
grocers to give more ecareful studv to
the matter of cost of doing h"h:nm;. )
that they may see the folly of selling
zoods on too ¢lose a margin over invoice
price.

““We helieve that whereas the inspec-
tion of weights and measures is for the
protection and benefit of the publie, that
the costs of inspection should be borne
by the Government and not by the mer-
chants, as at present

“*We believe that the existing debt-
ors’ law with regards to the powers of
carnishment of wages should be amend-
ed in the interest of the merchants

Want 20 Per Cent. Gross Profit.

**We believe that manufaeturers of

goods of proprietary brands should see

that the price of these goods to retailers

will allow of a profit to t
least 20 per ecent. of the

price
““We he

of association work retail groecers ean

» that through the medi

derive great educational benefits By
coming 1n eontaet wit other groeers,
each is enabled to seeure the benefit of
the experience ol fellow dealers and pro-
fit by their ideas on trade problems of
mutnal interest.

‘“We believe that when strongly or-
ganized, the retail groeers ean exert a
powerful influence in loecal, provineial
and Dominion affairs to the improve-
ment of the conditions under whieh their
business 1s carried on

In Application for Charter.

Added to this are the following pur-
poses and v»h~v1-n-'~ forth ln}‘ the
application whie association 1s

making for charter:

(a) Promotion of the industrial and
commereial interests of retail groeers
of Ontario

(b) The collection and publieation of
imformation and statisties relating to or
concerning such interests,

(e) The proey furnishing to

its members of information as to the

solveney of persons who deal with any
of its members.

(d) The arbitration and settlement of
trade disputes arising between any of
its members

(Continned on pace 35
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Fifty Years’ Business in the One Store
the
Story of How a Country Merchant Built Up a Profitable Trade in Cross Road o
Establishment—A Reputation for Honesty—Methods Followed to Attract Busi- with
ness—How Mail Order Catalogues Were Handled — What Taking Discounts have
Meant. of h
and
‘“When 1 bought this business from Now elimbing up in years towards run by a man named McLean, the fatl ‘M"\S
D. G. Case I paid him $2,000 cash for the octogenarian mark, this man has er of W. F. McLean, M.P. Things be W
the stoek. There was no inventory seen many changes in business methods gan to prosper from the beginning, an
taken; none was necessary. As a cus- come and go, as well as changes ordin- soon he bought the location from hi rde
tomer I dealt with him all my life, and arily expected among the inhabitants of uncle. Since that time, year in an s00d
my father before me dealt with him, his township made by the ravages year out, for fifty years, he made it hi el
and no one ever knew of a dishonest time. He was born in Wentworth Coun- endeavor to build up the business o ard
act he has ever done.”’ fair, honest, sound principles. He re ”‘P“"
Although D. G. Case, of Glanford, tired on May lst, and to-day his neigl ST
Wentworth County, Ontario, does not bors say his holdings can be estimates MM(_
say so himself, yet it is quite apparent somewhere in the six figure column. Th b 24
from the above words of his suceessor, original investment was a very modest ””?”
Jas. T. Marr, that this matter of hon- few hundred. !I'l”\j
esty has had much to do with the sue- The Business Foundation Stones. ¥ ]-“
cess he has made in the retail business Mr. Case aseribes ‘‘close attention t: I\ i
during the past fifty years. Mr. Marr business,”” ‘‘stocking good goods,’ ‘linnv
admits that if the usual striet methods *‘selling at reasonable prices,”” an :;H\I;;
in business dealings had taken their “*holding small stock, but a good assort ol
course, he would have seen the value of ment,”’ as the principal reasons for h " .“l”‘l?
the stock tabulated, piece by piece, but suecess. It must, of course, not be suj I.l(['rz
Mr. Case had told him $2.000 was a fair posed that what he is worth at the pre- M o
price—in faet the fairness leaned a sent time are the bank deposits fron G
little the buyer’s way—and that was the cash register. As the money cam: .'_' \\]
enough. The man’'s word was as good in it was wisely invested, chiefly in :I:f:::
as his bond. mortgages. ””\'
Fifty Years in One Place. One of the biggest competitors Mr cidasd
Fifty vears in business? Yes, that is (‘ase has had to deal with have beer the £
the time Mr. Case has been an active D. G. CASE, Glanford. Ont. the lll:l.ll order houses. \\'nhvlns place ol
general merchant; and, moreover, this This picture was taken some years ago of business so close to Hamilton, and comm
zood
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A typical country general store. This is where D. G. Case did business for half a century. “:l]
o
half-century was spent in the one spot— ty, and it was in 1862, when in his early with Toronto mail order concerns st 1‘1'““0'
the little village of Glanford, some seven twenties, that his uncle persuaded him ing their catalogues into the dist: .-
or eight miles from Hamilton, on the to open the store he was destined to regularly, he naturally had to study _”r th
Caledonian Road. operate so long. It had been previously problem. By attending to the busi :‘x‘zm?:]
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closely, studying the wants and likes of
the eommunity, and buying earefully,
he was able to supply his customers
with the goods he knew they should
have. Always careful in the seleetion
of his stock, he kept a good assortment,
and arranged goods in the store so that
they could be easily seen.
Studied the Catalogues Himself.

While the farmers looked over mail
order catalogues, they also studied his
roods and prices, and found the goods
he ecarried in the grocery, dry goods,
hardware, and boot and shoe depart-
ments to be on the whole cheaper than
they could purchase elsewhere. Once a
customer was convinced of this he al-
ways remained one. Then again no mail
order house could give the attention and
personal serviee that Mr. Case could.
He acted in an advisory capacity, and
as he had long sinece got the name of
acting on the square, his selections and
adviece were weighed with care. He, too,
studied the catalogues and knew all
about the prices and goods of the mail
order houses.

Undoubtedly, in a larger community,
Mr. Case’s progress, based on his busi-
ness ability, would have been more
rapid. With a stoek running at various
times all the way from $3,500 to $5,000,
this was turned over quarterly. Con-
sidering the small size of the place and
the faet that Glanford is just a eross-
road village surrounded by a farming
community, this must be taken as a
zood showing.

Annual Discount Savings.

Expenses in a store so located are not
great, and besides every opportunity was
taken to save money on buying.

‘‘1 have made it a point,”” states Mr.
Case, ‘‘to take my diseounts ever since
[ have been able. 1 paid eash and got
the best price going.’

He caleulates that each year he saved
in this way $500. In ten years that
would mean a saving of $5,000—quite
a substantial sum.

Gave the Farmers the Best.

It was a good many years ago that
e discovered farmers were more inter-
ested in good goods than in the inferior.
Sinee that time it has been his poliey
to get the quality goods and give his
customers the best he could buy. Too
many merchants, he maintains, pur-
chase inferior goods, and while they
may be able to fool some people some
times they ean’t fool everybody always.
Onece the customer knows he is not get-
ting the best going, he is inelined to
rive his trade to the catalogue houses.

So far as competitors’ prices were
oncerned, he paid no attention to them.
l{e ran his own business. He bought
for the best prices he could, marked the
roods at a fair but not extortionate pro-
fit, and didn’t have to cut prices to beat
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out the mail order houses. In a coun-
try store like his, operating expenses are
low, so that he eould figure fairly close-
ly above cost.

Tendency Towards Cash Trade.

Business methods have changed sinece
Mr. Case entered his life’s work in
1862. Forty and fifty vears ago two-
thirds of the business was done on
credit. Farmers bought almost every-
thing on time, and settled once or twice
a year, usually in the autumn when the
harvest was threshed. They exchanged
produce for goods. The science of farm-
ing has, however, made much progress.
Mixed farming is in vogue, and money
can be secured more frequently, so that
when he retired from business, Mr. Case
found that not more than a tenth of his
sales were on credit.

Farmers, he says, are going out of the
butter-making business. It i1s some years
since cheese factories became a factor
in Wentworth County, and then the ma-
jority sent their milk there. In more
recent times some of the cheese factor-
ies have gone out of business, and now

the milk and eream are taken into Ham-
ilton every day to be used there or
shipped on to Toronto. The diffienlty of
getting hired help on the farm—both
male and female—has been one reason
for the evolution to the present system.
Instead of buying butter from the farm-
ers to send on to the eity, Mr. Case last
winter had to buy it from the ecity for
sale to the farmers.
Dealings With One House.

It is an interesting faet that when
Mr. Case gave up aetive business life
the other day, he was dealing with the
wholesale house of Balfour, Smye &
Co., Hamilton, with whom and whose
predecessors, Brown, Gillespie & Co., he
has dealt with for the past half een-
tury. Every week, as regularly as the
seasons l"'\"]\l"]. ll(_' was ul'('”‘t"”“'d !U
make his weekly trip to Hamilton, and
his friends there wHl certainly miss his
familiar and welcome figure. He has
purchased a neat little home less than
a stone’s throw from the old store, and
there will enjoy with ease the fruits of
his lengthy labors.

GIVING PROMPT ATTENTION TO CUSTOMERS

A Dealer Who Makes It a Point to Drop Everything Mo-
ment Some One Enter Store—Has Trained Clerks in Same
Way—The Customer First, He Says.

Dresden, Ont., May l16—(Special).—
“The first and most important item in
the grocery business,”’ aeclared a lead-
iLg grocer the other day, ‘‘is the cus-
tomer. At least, that's my view of it;
and I have always aimed to give every
customer the promptest possible atten-
tion, and to train my clerks to do the
same thing.

“I've noticed on going into other
stores that clerks, and mnerchants too,
are often dilatory. The trouble seems
to run throughout the entire stafl of a
store, rather than to just crop out in
individual clerks. 1 daresay the clerks
imitate the proprietor. Now, I thinh
that if there's anvthing a customer ap-
preciates, it is 3 merchant who gets a
hustle on the minute the buyer enters
the store, and proceeds to transact
business without needless delay. Most
men and women, even if their time is
worth precious little, object to having
it dawdled away by the individual be-
hind the counter

Not a Wise Theory.

“Of course I know that quite a few
merchants go by rule. Their rule is to
finish one task before they tackle an-
other. If the clerk is arranging some
canned goods on a counter, and a cus
tomer comes in when the job is half
done, the clerk is requireo to finish the
canned goods before waiting on the cus-
tomer. Now, that’s a really beautiful
theorv—finish one thing before vou
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tackle another—but it's merely theory,
and if it has some advantages in actual
practice, it also has a lot more disad-
vantages.

‘“My way of doing things is diffierent,
and it brings me business, which is the
actual test of any method. I have just
one rule—it is that the customer comes
first If there are two customers, the
first customer comes first. Suppose I'm
back here in the office, opening the mail,
when a customer comes in, and all the
clerks are busy I drop the mail at
once, go to the front, and attend to the
customer. Or, if g clerk is brushing off
a show case, he drops his brush the
minute the customer opens the door. He
doesn't wait for the customer to come
down to im—he starts at once, and meets
the customer half way. And generally it's
the chap behind the counter that speaks
first, too I want everv person who
comes into the store to feel that he's
welcome, even if he only comes to use
the phone.

Welcomed by Nearest Clerk.

“I have another practice, and that is
if we're all busy and an extra customer
enters, the nearest clerk speaks to the
newcomer at once, and then goes on to
finish waiting upon the customer in
hand Of course, that wouldn't work
out in a big store, but my place is
small, as vou see, and my store people
know pretty nearly everyone by name,
so it comes natural.”

P ————
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SELLING MORE GOODS IN SUMMER.

There are ecertain grocery stores in Montreal whieh
sell more coods in summer than in winter. Rather than
dischargze some of their employves when the warm weather
arrives, they take on more assistants to look after the
inereased trade.

This 1s because these firms zo after the campers’ and
cottagers” trade. They have made a deep study of how
best to serve the people who patronize some of Quebhec’s
summer resorts and the natural outcome is that they are
kept busy.

While it may not be possible for every dealer te do
more business in the hot season than durinz the fall and
winter, those favorably sitnated ean seeure a great deal
of the trade of cottagers, campers and tourists by going
after it. On another page of this issue are some sug-
eestions on the goods that can be readily sold and pointers
on how to zo about it.

The Montreal grocers above referred to go to the
trouble of packing and shipping to points of destination.
They know just what to do and how to do it, and thus
relieve the tourist and traveler from all onus and worry
connected with transportation. They get paid, of course,
for this service, as well as make a profit on the goods
themselves and do a good summer trade.

There is a creat deal of this extra business going
every summer. It won't come to anybody of its own
acceord, but is quite susceptible to gentle persnasion if
gone after.

——
MONEY IN THE BY-PRODUCTS.

A zood deal of money is being made by some grocers
out of the by-produets that acerne about the store. J.
MeParland, of Gananoqgue, Ont., has a method of making
a little extra money out of one of these by-produects which
perhaps is news to a great many. It is lead paper.

Many of the packages received have lead paper for
packing, and this sells to the local junk dealers at from
115 to 2 cents per pound in the raw state. But Mr. Me-
Parland does not sell it in this way. He has a large soap
kettle in the back vard, in which he refines the lead
paper. There is always a certain amount of wood lying
around from broken boxes, ete., and this is the fuel used.
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At the same time the back yard is regularly freed from
any unnecessary combustible material.

When the lead paper boils the refuse, wlich rises to
the top, is skimmed off and the residue, lead, is sold for
four and five cents per pound. Mr. McParland sells in
the neighborhood of 200 lbs. in a year.

There are many other methods by whieh the by-pro-
duets ean be disposed of with profit. A few years ago
dealers used to give away soap, biscuit, canned goods,
boxes, ete. Now they sell them and make a litle extra
money, which usually is elear profit.

Waste paper is still another means of getting an extra
income. The T. Eaton Co., Toronto, who are continually
out after new and economical methods, make probably
$9,000 or $10,000 a year out of waste paper. They have
paper baling presses in a separate room, and all waste
paper 1s promptly baled.

If every advantage is taken to market the by-produets
in the grocery store, a considerable sized nest egg will
e the result at the end of the year.

e i
A VETERAN IN THE TRADE.

Any man who has been irv the retail business for half
a century and who has remained in the one store for that
length of time, must neeessarily command attention.
When he has made a big suceess of the business; when by
constructive methods he has secured and held trade that
has been going to mail order houses and other competi-
tors, his methods are worth e¢lose study.

D. (. Case, of Glanford, Wentworth County, Ontario.
was such a merchant. On the first of May, when he
stepped out of the store he had operated for fifty years,
he could look back on a successful and honest business
life. His trade was not large, his store being located on
the side of a country road. But this makes it all the more
interesting that he is now in a position to retire from
active business life and enjoy the reward of his work.

The story is told in this issue of methods he used and
of the changes in conditions sinee he first began business.
The fact that he has been a general merchant for fifty
vears in the one spot constitutes pretty nearly a record.
The Groecer would he glad to hear of other suecessful
veterans in the trade who have overcome the difficulties
that beset the trail of the retail dealer.

—r
STUDYING COMPETITORS' METHODS.

The advantages of a retail dealer getting out among his
competitors cannot be questioned. There are some, how-
ever, who do not take full benefit from their experiences.
They visit other towns and stores, but instead of studying
methods, displays, ete., closely, take a superficial view
of everything, and return with nothing.

No keen business man ean step into another’s store
without learning something. If he is observant, there
will be features about the store interior, the equipment,
the attitude of the dealer in serving customers, the dis-
play of goods or the store appearance, that will teach
him something new. Many a man who cannot see faults
in his own methods will readily detect them in other stores
and profit thereby.

The writer knows of one dealer who, whenever he is
away from home, always makes it a point to eall on as
many confreres in the trade as possible. He observes the
equipment, the display, the character of goods handled
and notices the movements of the men behind the coun-

ter. e learns from both their commendable methods and
9
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their faults, and returns better equipped in knowledge
of his own business.
Methods of doing business are more important than

simply a history of progress. Readers of this paper will

no doubt long since have noticed the value
we attach to the methods of men how they
have done this and that to make their busi-
ness successful rather than a history of when they

began business, how often they have enlarged their stores
and how many clerks and delivery men they now employ.

Money makers and time and money savers are what
every dealer wants to know about, and he should study
these with every available opoprtunity.

R —

PROFITS MUST BE MADE.
No dealer should he

are, but the trade is gradually working away from this
Merchants

a slot machine. Some undoubtedly

characteristie, are realizing that their own

interests must he considered if they are to make business
comds

successes, and they are getting profits on the they

sell.
The

:lnu]s. :llln] gnml ‘__'mul\.

business dealer now-a-days is selling profitable

regardless whether or not they are

known to the consumer. The reason is, he has the confi-

dence of the people of his community. IHe is considered

an authority on food produets by his eustomers and his

adviece 1s taken.

In order to live, the dealer must undoubtedly get a

fair profit. Is a business dealer likely, therefore, to

Op-

pose his own interests by stoeking, displaving, advertisine

and handing out those goods which do not hear him a

Manufaecturers have

While at

first they may make some sueeess and a good margin of

just profit, turnover considered?

found this out in manv cases to their sorrow

profit, there can he no permanent sunecess without the

expenditure of huge sums of money in a campaign t¢

‘force’’ the dealer.

The Canadian broad a eclass as

exists anywhere in the community,  Only

retailer is as biz and

the weaker sed
tion of the trade will eonform to the manufacturer’s

wishes when he tries to foree it to sell at a loss Ihe

manufacturer who allows a fair profit to the dealer, who

co-operates with him in every way, and who interests his

customers in his produet, is the one who reaps permanent

advantazes. When such goods are asked for, the dealer
has no right to substitute if their quality is known, but
he certainly eannot be supposed to get hehind any pro

duet the manufacturer of which uses him merely as a

tool to hand over the goods when ealled upon.

il

EDITORIAL NOTES.

The business men of the lost a cood friend

when Judee Mabee died,

country

{

shonld

doing business and profit should be ealeulated on the same

Every dealer and elerk realize that cost «

thing.

The executive of the Ontario Retail Groeers’ Assoei-
ation have erected their platform and will now go to the

country for endorsation.
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and snow on the thirteenth of May in Southern

Why don’t we have a little July

to balance things?

Frost

Ontario! weather In

January

When people open their summer cottages or go eamp

ing they usually have superior appetites. They usually

have money, too, and will buy large supplies from the man

whose goods impress them most.

. - -

Foreing goods on a eustomer 15 hike compelhing o

woman to do something. Persuade both by suggestion

and they will probably think they

were the orizinmat

the 1dea

The will

study the problem of cost

Assoer

This 1s without question the

retail grocers in the Ontario ition

maost [[|;'nnf‘];|"\¥ Yu,r[l‘ on the ~}.|!t'. .lnnl 1t \\nr}\w‘ to _'H'HI

advantage will bring in more members than any other

It has been decided by a British law court that *‘sar-

but a name applied to anyv small fish packed in

the

dine’" 1s

a ecertain manner, while orizinally 1t was immature

pilehard. Thus does eustom play an important part in

the labeling of foods

roek Iu].ll" at Aerienltural College,

A barred

Guelph,

Ont.. has made a

In a yvear it llv!mw'ml 282, with as an out-
put above the average. No doubt in t it will
have to start from serateh or be barred contest
R e
Wholesalers  shoul me thing o ¢ el
es a Kinesto ] Croee] Fhev should eut on
retailing t otels wardine houses and osplitals, hevy
Vs to be termed wholesalers There are many who are
to us, and we shoul ¢ loval to ther This 1=
00 comn SeTst
2 ace
| arious  parts f Canada merehants e wwam
adoptn 1 he '\‘nl'\i\ .‘\.A‘f ol davn W 1erever at .i” pos
sihle this i1s undoubtedly a wise move It cives both the
dealer and his elerk a reereation time, whieh evervbody
needs, and will fit all for hetter work the remainder of the
\\OQ'f\
» » »
It i1s announeed that the Railwav Brotherhood Orgam-
ation. of Toronto, 1s coing t « dowr he cost of hving
At least it thinks it 1= by opening retail stores and com-

When t!

but little profit

peting with the retail grocers e averagze small gro-

what will become of the
The

firemen and car

cer 18 now making
\:l'il'!‘.”l

engmeers,

Railway Associatio directors inelude

1'1r'|{¥]1'lv!\_ »\,|r.!'v.‘_ ‘«:114{-1\

The erocer who vets some new goods in and sells them

1

at a eertain price, only to reeeive the delayed invoice a

few davs after to find he has sold them at a loss, will no
doubt have feelings somewhat akin to Mark Twain on
one oceasion. When Mark Twain was editor of a Nevada
newspaper somebhody sent LEim a turkey with no eard
attached. The editor ate the bird. Next dav he received

a letter saving: *“‘Can von tell us what the turkev w

's a bet o .\‘-.» 't

are sending vou, died of? ere
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Beating Competition--Blow YourOwn Horn

‘‘Do to the Other Fellow What He Would Do to You, But Do
It Fust’''—Advertising Against Price Cutting — Methods Sug-
gested for Dealers in Towns Closely Connected With Each

Other.

*By Henry Johnson, Jr.

I am usiLg my title advisedly. I ask
you to note it carefully. Too much is
said about ‘‘meeting competition.” You
want to beat it. 1In thinking this out,
too, remember the pugilistic ‘‘four
rules,”” which run about this way: 1.
Hit first. 2. Hit first 3. Hit first
4. Keep on hitting. David Harum ex-
pressed it in another way, as noted
above, and he was just as correct in his
suggestion. The man who gets there in
any endeavor does rot wait to see what
the other fellow will do. He sets the
pace himseli. Now, here is the story:

A grocer in Waterloo, Ont., writes as
follows: ‘“‘Berlin, our neighboring town,
soon to be a city, has its share of groc-
ery stores as has Waterloo, also. I am
giving yvou a few statisties, then vou
can judge for vourself Berlin has a
population of 15,200. It has 26 grocery
stores but no general stores handling
groceries. Waterloo has 3 population of
4,500, with 10 grocery stores and 3
general stores handling groceries. Some
of the Berlin groceries have special lists
for Thursday which they advertise in
Wednesday’s issue of the two dailv pap-
ers. Waterloo has 3 semi-weeldy paper,
issued on Tuesdays and Fridays. Up to
now none of the Waterloo grocers have
regular special lists on anv particular
dayv, one reason being that the town
paper is not issued on Wednesdav. T
want to be on the right track to be a
successful merchant ("an yvou give me
any licht on this problem” That certain
Waterloo people are huving groceries in
Berlin on Thursdays is a well-known
fact among the grocers here. I do not
want to plunge into cutting prices and
then have g cut rate war on groceries in
our town, but something should be done
to keep Waterloo shoppers from buving
groceries in the larger town.”

The Exisiting Conditions.

With this communicatron comes a bic
clipping whereon about 175 items are
listed as ‘““A Verv Interestirng List of
Specials'’ for the coming Thursdav. Al
of these seem to be listed at cut prices
though T am not familar with most of
the brands

Thus we have an outline of the actual
condition and, as we must face the sit-
uation and find 3 wav out, we must an
alize 3 hit to begin with. So let us do

*The writer of this article is one of the
most successful dealers on the continent. He
bas spent almost 30 years in the retail gre-
cery business and is well eqnir to answer
questions and smooth out difficulties with
which ethers may have met.

what my correspondent does not seem
to have done—size up what we have to
worh with.

- - -

We have one town of 15,200, with 26

grocery distributors. That gives us one
store for each 585 of population, which
is more people to the store than the
general average throughout the country.
We have another town of 4,500 with 13
distributors, or 346 to the store. That
is much more nearly the general aver
age. But, while all this is true, we are
better off than we appear to be, so far
as Waterloo is concerned, because these
towns are separated onlv by a bridge
Thus, for mercantile purposes, they are
one town Figuring that wayv we have
a population of 19,700, with 39 distri-
butors; an average of 505 people to each
store. That is one point

Three Newspapers to Consider.

Next, because of this condition, there
are actually three newspapers at hand—
two dailies and one semi-weekly. These
are open to all merchants in both towns
Note that carefullv. Do not overlook
the fact that, if vou plan to use Berlin
papers, Berlin merchants can also use
Waterloo papers. Thus, vou must care-
fully analvze the character of all those
papers and use the one, or two, or all
three, deperding on the conclusion to
which vour analysis may lead vou
\gain, vou must studv the character of
the readers of all papers, because ads
suitable for one kind of constituency are
not necessarily the most effective with
another kind For instance: Short,
snappv offerings are generallv best for
the morning papers—ofierings to be
glanced at and gone after promptly. Fv-
ening ads. mayv be more detailed, more
talkative, more intimate; because the
family circle is thus reached when the
dav’s work is over, and the atmosphere
is one of quiet leisure. FEvening is the
time for ‘“good, easy reading.” It is
the proper time to tell pleasant little
stories gbout vour store.

Necessarily T make these suggestions
generally It must be up to you to
studv conditions and get the true char
acter of vour papers down fine, so vou
can use them each to its best advant-
age.

A Resume of the Past.

Now, go back g bit. I amagine that
there was a time when the Berlir. mer
chants did not advertise weekly bar
gains. Then they bhegan to do it In
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the beginning there was little permanent
effect. That is, goods were sold on
those offerings, but it was sometime be
fore any habit was formed which led
people to plan to purchase specially on
those bargain days—to save up their
wants for Thursday. During that time
I take it, Waterloo grocers paid little
attention to what was going on. Gradu
ally the effect was apparert, and Water
loo awakened to the condition whicl
presently obtains.

Advice on Taking the Lead.

Now note: Conditions are of compara
tively slow growth, and they are al
ways the result of growth and develop
Those Berlin men kept their plan going,
persistently, until now they seem to
have Waterloo ‘‘going’” in another way
What to do? Follow the lead? By no
means. Make a lead of your own. Have
the patience and persistency -to dig un
til you hit the right lead. Then have
the same kind of patience and persever
ance to follow that lead steadily until
vou hit the *‘pay dirt."”” After that
continue to keep just ahead of the other
fellow, hunting new leads all the time

Again, Berlin adopted the very ob
vious, easiest and therefore most vyln
erable policy of price-appeal. All
through the list submitted I find em
phasized just one thing—price, cheapness
cheapness, price. 1 say this aiter care
ful scrutiny ard notwithstand that |1
find here and there the usual, stereo
tvped reference to quality, because such
references are wrong, if they have to pur
chase goods hike the rest of us. For in
stance we see:—‘‘Finest quahity sardines

recular 15¢; special, per tin, 10¢.” We

all know that the finest quality of sar
dines cost more than 15c¢ per tin, and if
any profit at all is to be made thi
statement is wrorng;, and any statement
that is wrong is a chicken that wil
surely be plucked and come home
roost minus all its pin-feathers on som«
sad dav Again; ‘“Mince meat, extr:
high quality, nothing better, special pe:
pound, 10c.”” Any comment called for
on that? Another: ‘‘Finest qualit:
citron peel groww, per pound 18c.” Doe
not the really finest citron cost mort
than 18¢? And thus it goes all throug!
this list.

What Would a Customer Do?

To arrive at what vou shall do, firs
put vourself in the position of your cu
tomers in Waterloo. You will obsery
first, that you find a good deal bein
said by the Berlin men while you ge
no information whatever from Waterlo
merchants. Therefore, you are apt t
conclude that Waterloo has nothing t
say, and you naturally look toward Be:
lin.

Jump back into your own shoes agai
after having taken that glance into ti
psychology of vour customers, and yo!

first though
throw off yo
ticulate—you
what you ha
a moment t}
vour customt
nearly as
greater varie
best you hay
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at Te, pre
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ou do not ¢
them the che
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first thought will be that you must
throw off your dumbness and become ar
ticulate—you must tell your -friends
what you have to sell. But do not for
a moment think of cutting prices. No
vour customers will not respond to that
nearly as quickly as to offerings of
creater varieties, including always the
best you have. Say it is prunes. The
Berlin man makes a point about prunes
it 7c, probably calling them ‘‘the
hest.”” You have 7¢ prunes also, but
ou do not call them the best—vou call
them the cheapest vou have So ofier
vour 15¢ prunes, with 3 neat description
Explain how 30-40
prunes got their description—so many
verage, to the pound Explain further
that 30-40 represents the most ecoromi

i their quality

al division between fruit and pits
Recommend these as the verv best and
really cheapest to use. Below this de
cription list vour others as ‘‘best of
their respective sizes.”” Note that 1
tart at the top and work down That

the right wayv to list all vour goods

Will Mean Steady Growth.

Work along this line a1l through vour
tock, listing up-to-date goods at fair
prices, being careiul 10 make vour
statements accurate and glwavs ahso
lrtely true Verv soon vou will begin
to feel the eflect—no hurrah about it
no great ‘‘rush’” of trade, but something
vervy  much better than that—a good
steady growth in vour circle of reliable
desirable customers Remember the
duck She lavs the larger, sweeter,
richer egg But she savs nothing about
t The hen lavs the smaller r, but
he persistently advertises—tells what

he has done Hence the hen gets full
redit, while the duck comes ir. a slow
econd Be a hen in vour business. Let
ome other fellow play vhe duck. Only
be sure that vour egg is worth all the
idvertising vou give it

It is not possible for me to more than
kim over these suggestions within the
limits of this article If T have not
helped enough, ask me again Jut, as
the parable teaches bv analogv, T am
roing to trv to hint through another
storv how vou may work things out

Scld the Better Oyster.

Moorehead, Minnesota, and Fargo,
North Dakota, are contiguous towns
with only a river between them. 1 had
the pleasure of visiting them one time
when in the West A merchant in each
of those towns bought the same kind of
ovsters, from the same grower, of the
same size and quality. The Fargo man
added 3 moderate quantity of water to
his stock and continued to sell at the
old price of, say, 40c a quart The
Moorhead man sold his stock just as
he got it, for 60c 3 quart Pretty soon

THE CANADIAN GROCER

the Fargo marn seemed to be getting the
better of the trade. Did the Moorhead
man follow his competitor? He did not
lfe took a certain proportion of his
ovsters and added water to them—just
ahout the same proportion as the Fargo
man Ther. he labeled them: ‘‘Fargo
Style Ovsters, 10c¢ Quart,” while retain
ing the old description on his remaining
stock So his best ovsiers were labell-
ed: *“Absolutely U'nwatered Ovsters, 60«
Quart

Ther » noticed what anv observing
rrocer vill notice 1n similar eircum
stances—that verv few buvers wanted to
purchase water at 40c a quart. that
having bhoth kinds, he was on g par witl
his competitor whereas if he had only

he would have been 3
nan'' See? Trv this
vour own store on eggs

potatoes, anvthing

SN N—

ONTARIO R. G. A. FORMULATE
THEIR POLICY.

(Continned from page 29

(e) Generally all such other lawf
and similar objeets for promoting
trade interests of its members, as
from time to time bhe determined hy

assoeciation

Will Begin Campaign Now.
Toronto was deecided on as
offices of the assoeiation, wl
decided to leave the assessmen
ere wias some |] sen
I organization meeting
Vs [‘.x“wI 1

“What we

onee, and

Work of Organization.

Other resoluntions passed wers

“That expenses of members of exed
]

tive to all meetings he paid out of pre

vineial assoeciation funds

“That attendanee of some members of
the provineial association be tendered
free for orcamzation of loeal assoel
ations, and that « xXpenses he !hl!wi bv pro
vineial assoeiation

“That the secretary write the seere
tary of Wholesale Groeers’ Guild in
formine that bodv that the Ontario Re
tail Groeers’ Association has been form
ed and that it is now prepared to deal
with all matters pertaining to the gro
cerv trade

“That the
with Wholesale Groeers’ Guild, urging

secretarv. communieate

that body to again adopt 1 per ecent. dis-
count for payment of aceounts by 15th
of month. He will also advise each
loeal asoeiation to take the matter up
with loecal wholesalers.”’
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First Vice Resigns.

During the evening the resignation of
E. J. Ryan, of London, from the first
vice-presidency of the association was
read. Mr. Rvan is leaving the groecery
bhusiness to enter into a eigar manufae-
turing enterprise, and his resignation
was received with deep regret by the
execuntive, as he was considered to be ar
active advoeate of the provineial or-
ranization,

John Diprose, of London, who 1s presi-

association, was
The appoint-
» execnlive i |

by Mr. Diprose’s

executive in

neeting were: D. W

'. Miller, of Toronto;
Diprose, London;
and Jas. Main, of Ha
Mellen. Jas. Burns and J.
., of Brantford:; J. D. Wisdom,
Jno Scott, Woodstock, and

1

MeCausland, Paris

Note and Comment.

on committee under Jno.

Hamil 1, are to look after
and constitution.

ve offered

loea

execntive mee

embers of exeeutive or

witr ‘{Y,l\\ \t

A WELL REASONED ANSWER.

F.ditor Canadian Grocer.—In regard to

on, For how much must a
a dozen oi preserved fruit
ake 10

after allowing 15 ent. for
of doing business. Selling price al-
VS consists o wst of goods, cost of

business { the profit desired

ind that this lling price alwayvs i1s a

refore if cost ot

hundred per cent
doing business amounts 15 per cent
and his profit desired shall amount to 10
cent., there would be only left 75
er cent. for the cost of the dozen of
fruit

$£2.00
200

Fherefore if 75 p.c. is equal

Then 1 p.c. would be

And 100 p.c. or selling price will
£ 005100
22 666,
,.-\
Or, answer: The dealer must sell
dozen of fruit for $2.67
Saskatoon, Sask
G. Docktermann
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Lesson 15--Course in Cardwriting

Presenting the Up-and-down Style of Roman Lettering Executed With the Round
Writing or Square Pointed Pen—Favored Style of Lettering for Fine Show Card

Work and Price Tickets.
J. C. Edwards. Copyrighted, Canada, 1911. i) |

L signs, but not show eards for mod-

ARGE glaring letters make good
ern, refined advertising. Some stores, of
course, want bold, black letters, but the
up-to-date store that caters to the bet-
ter trade does not want such sereaming
announcements with their display. This
1s where pen lettering comes in for a
coodly share of recognition.

The Pen for Small Work.

For price tickets and for the finer
erade of work the round writine or
square-pointed pen, in its various sizes,
is a prime favorite with up-to-the-min-
ute eard writers. There are two different
makes, but practically no difference ex-
i1sts between them, so that a cardwriter
cannot make any mistake in asking for
the square-pointed pen for show card
lettering.

It is Not Mechanical.

Pen lettering has not the mechanical
appearance that the shading pen, that
double-pointed impractical contrivance,
has. Like other pens, the lettering pen is
steel, but there is not the mechanieal,
readyv-made look about the work that
the shading pen work has, whether poor-
Iy or well executed.

The Pen and the Sizes.

In style this pen is made much the
same as ordinary pens, with a fairly
deep hollow of oval shape in the centre
which retains the ink. The point of the
pen 1s square, but not square across. It
slants a trifle to the right as yvou hold
it in position. This allows for the natur-
al position while writing with the right
hand. A left-handed person would find
considerable difficulty in learning to op-
erate the pen owing to this fact. The
pen is made in about eleven sizes rang-
ing from 1, the broadest, which is about
one-eighth inch wide, to No. 6, a pen
practically no wider than a narrow stub
and of little use to card writers.

The Best Sizes to Use.

For the larger cards, where a letter
stroke is needed about one-eighth inch
wide, the No. 1 pen is the best; then I
would suggest Nos. 115, 2145 and 31%,
and for very fine work a No. 4; any-
thing smaller than that is little better
than an ordinary pen. You will notice
in the illustration the sizes of the work
done by the different pens. This picture,
of course, 1s greatly reduced, but you
can get an idea of the ecomparative sizes
of the strokes each pen makes.

Holding the Pen.

Take the pen holder (any ordinary

holder with sufficient grip to insure

against slipping) in your hand as illus-
trated above without e¢ramping the fin-
gers. Allow the hand to rest lightly on
the side of the small finger, between
the tip and the first joint. Let the pen
rest firmly on the ecardboard at the
angle suggested by the illustration. Note
the stroke and the position of the pen
point. The fine line of the stroke is
made by the edge of the pen and the
wide part by the width. Don’t turn the
pen to aceomplish this. Just practice.
Practice a sure, quick stroke and you
will get cleaner edges on your lines.

Eccentric Letters Not Practical.

You will notice in the plate that the
letters- ““L"" and **X'" are eccentrie,
or are carried beyond their usual face
area, either over or under the line. This
may be used to some extent, but it is
not praetical for all styles of show
cards. The right hand strokes of **V"’
and ““Y"" may also be made the same

as the ¢ X "

The first or top ticket shows the in-
seription and the price of equal strength.
In this case one is as important as the
other and should ecateh the eye at one
time. To do this, it is unwise to have
a long cateh phrase; something short
and erisp is better. The second ticket
cives prominence to the price, which
stands out larger and is the first to at-
tract one’s attention. The lower ticket,
while it quotes the price, does not tend
to bring it out as the main feature, but

rather invites your attention to style or
quality of the article. A ticket like
this is quite in keeping with the first
style showing.

Many and varied are the styles and
sizes of price tickets attached to arti-
cles on display, but the regulation ticket
1s made aceording to a seale. A full size
sheet of cardboard measures 22 inches
by 28 inches, a half sheet measures 14
inches by 22 inches, the longest way be-
ing divided in each case; the quarter
size 1s 11 by 14 inches, eighth size
is 7 by 11 inches, and the sixth, as
shown above, is 515 inches by 7 inches.
The last named is the best size for ticket
for large articles such as elothing.
Every card writer should use his best
judgment in selecting tickets for the
various artieles and it is often advisable
to vary them by way of relieving mon-
otony.

Always carry out one idea throughout
an alphabet. When you commenee to
make one style of letter such as ending
the first stroke of the lower case “‘a’’
with a spur, always earry this point out
in such letters as ““h,’” ““d,”” “*k,"’ and
so on: but if you make it rounding, do
the same with the rest of the letters
where a letter ends with a complete stop
for it is one of the eard writer's best
tfriend-.

Try this lettering with the square
pointed pen as shown above and prae
tice it diligently until it is mastered,

as the above mentioned.

The pens here shown with the

comparative width of work done

size of each marked and the
by them. The proper position

of the pen in the hand while lettering is demonstrated.

a6
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Current News of the Week Py

Hel

g@% Alread

people a

o . = 5 s T renovate
Quebec and Maritime Provinces. en. The object lesson of this is that a FTees & Persse, Ltd., wholesale com- g

A. B. Dupuis, Limited, wholesale ero- home can be thoroughly furnished from mission merchants, sustained a loss by
cers. Montreal., have heen incorporated “Made in C(anada” goods Montreal fire at their Winnipeg braneh.
at 850,000, exhibitors catering to the grocery and Two grain elevators of the Maple
Hudon. Hebert & Co.. Limited. Mont- allied trade are:—The FEdwardsburg Leaf Milling Co. were destroyed by fire
Starch Co., the Walter M. Lownev Co., at Brandon, Man. One just recently

paration
too, the ¢
take plae
‘\“ of wi
of the ret
will be b

real. have found it necessary to add to
their premises. and have secured ad- and the Smart Bag Co erected cost 60,000, Joth were cov- :
n D H R ]»ill‘wl oo

The tin

now. v

ered by insurance,
The Western Canada Cold Storage
Thomas Vance has been appointed . nd Packine Company, Limited, has
manager of newly organized Toronto |heen incorporated at $350,000. The head
Fruit Auction Co., Herbert England is  ,fice is in Winnipeg. They are to ac-
auctioneer
The Drummers’ Snack Club executive  \eut Packing Co. (in liquidation) situ-
are holding a meeting to-dav (May 17) ated at Medieine Hat. Alta.

ditional space.
The remains of F. W. Thompson. late

Ontario.

1st viee-president and manacine direet-
or of Ogilvie Flour Mills, Limited, are
t'.\]u'rlt'li in Montreal on .‘3wlllxi;|‘\‘ next. )
It is also expeeted that the funeral quire the plant of the Central Canada
will take place on the followine day.

['he Canada Gazette amnounces the

: ; . ; : at Georgetown, Ont., to talk over their The e ’ ais P Chil
ineorporation of the St. Lawrence Sucar Sl st i Tt s I'he Merchants® Association of Chil-
1 ¥ =5 : 5 annual o 1g in July . - e s W rnle oy
f Refineries. Limited. with a capital stoek T % i el hiwaeck, B. (. have ain this vear de
! of  =10.000.000. A. Baumearten., the X i L'_ = : s TUISERCRS) cided on the weekly half holiday. They
| resident of the St. 1 C Brantiord, are adding groceries. Harry  juoan with the first Thursday in May
reside ) p S awrenee 1- : < - <t 1 1 a) ayv,
f presidgent = 1€ g S s Weeks will have charge of the grocery ., .1 everv store the town, ineluding
! pany. will not leave the business, as : and every store in the town, melnding

department
(] h.\' some., “n “ - 1D

was stated some time : four groeceries, tive dry coods and mil-

McCrea, of J. A. McCrea &

Son, Guelph, Ownt., accompanied bv his
wife is on a holiday trip to Winnipeg.
I o Colwill, zeneral merchant,

! Arthur, Ont., is a great horse i[ancier
Jokn. N. B.. for tl ~

Joiin, N, b., Tor the summer months is \ t

has been connected with it for more lnery, two tailors, three men’s furnish-
ings, four jewelers, three hardware,
Ashwell 's Departmental Store, two flour

and fead stores, and all the real estate

‘ than 30 years—sinee its inception in
1879.

The matter of early closine in St.

: 3 oflices.  The afternoon was pleasantly
four difierent horse shows at which . VRN
spent 1 cames and other reereations,

to New Westminster on

:I‘_‘;,in ‘lll‘:]l,f (&} l:\itivl"”i. A meetine

held 1 Fenaa Was  he has exhibited his horses he has car- Ver)
] ast weak whie 10 ¥ s - sever: oo
i 9 it whieh the promoter ried off three firsts and one second

the electrie tram.
DEATH OF JOSEPH IRVING.

Was 10 Years With Wm. H. Dunn as
Torento Manager—Known As
Great Athlete.

Toronto, \l;_\ 16. - Death after two

weeks " illness Fas removed 2 well known

of the earlv eclosine poliey  expresséd prize He also has some excellent
hemselves as heine »ful of <eeinc :
shemsetves, ema hopetul of seemmg |,rize winning .Jersey cattle

1 sk 1 L Sl
all stores in the eit 'ith few exeen- it

oL L LDSTCILY. WIth (1ew - exeep The Dominion Abattoir, Limited, 3
newly organized company, will erect a

Pottershurg, near

1

during the period  §75 000 building at
ot activity about Christmas time. At

IE,!- recent s

S —

tions closed after 7 p.m. every dav ex-
cept Saturdayv and

[London, Ont., on the site ol the Cana

<1001 ol

dian Packing Co., wiped out several
ture an amendment

e : vears ago by fire {'he company is
enactment  whieh L summer by headed bv . Rechnitzer, formerly man =
police mauistrate was  deeclared ager of the Canadian Packing Co ficure from amonz the Toronto grocery
vires, was made by which i S The erocers in London. Ont . desided trade, in the person ol Jos. Irving.
there wili he a more detinite on a hali-holiday on Wednesday aiter During the past 10 vears Mr. Irvin:

standing ond more veneral svmpathy noon during .June, .Ju'v and August
with the movement than was the case Wher thev began to circulate the peti

has been connected with the Borden
Condensed Milk Co. as Toronto man-

last vear. The smaller groceries, the tion manv were in favor of closing dur ager of Wm. L. Dann Co., the Canadian
corner shops, so-called, are provided for ine Mav as well. so that this month tgents, and during that time periodical-
{ in the enactment. and special provision was also included and is being observed 1V covered Canada from coast to coast.
£ 1s made rezarding them. by all those except in verv central por He was 48 years of age, and in his ‘

On Thursday, May 16th, Montreal had tior. of the cit: There is aiso consid vouth enjoyed great suceess on the ath
an opportunity of inspecting the ‘‘Made erable talk of extending it t, include letie field He is still remembered as any of ths
in Canada” train, while at Ottawa to- September, the crocers in South Lon the stir “'“!_"" of the Toronto Lacrosse arrangement
dayv the Rt. Hon. R. L. Borden is ex don having a'readv decided on this Club oi" 1555, when this old organiza plan of can
pected to inspect it The ‘“Made in tion was an all-star aggregation. and adverti
Canada Train’ is truly Canadian right We-tern Canada. He was also a erack sprinter, curler if
from the front of engire to last car, ol 4, werocer, Winnipee, has  and bowler—in  faet, he was always and profitah
having been constructed at the C.P.R sold to MeKenzie & Reeve. among the leaders in whatever gzame he sult.
Angus shops, and the exhibits it will Gi. S. MeNanghton bas taken over the turned his attention to. Clas!
carry will all be of Canadian make and crocery store of A. G. Todd, Ardath, The late Mr. Irving’s funeral took When peo
will' be furnished bv manufacturers Sask., and is remodelling the premises. place in Toronto on Saturday, the 11th cottages or
from the various prn\‘irn('os One car I. R. Collins, general merchant, Ra- inst,, and was largely attended by lis want foods 1
will be furnished as a nome, the car disson, Sa<k., has sold to J. B. Sample. many friends, a large number of whom the table w
having been divided into 3 parlor, living By & Katz have succeeded A. Bay, were from among the loeal grocery Slow dishes |
room, dining room, bedroom and kitch- ceneral merchant, Pelly, Sask. trade.

a8

'll'< ressi

e — e < et




Goods toBe Shown to Get Camping Trade

THE CANADIAN GROCER

Every Dealer Who Has Any Opportunities in This Direction Should
Plan Early—Prepared Foods the Variety That Can be Readily Sold—
A List of Those to Display—A Few Show Cards in the Window Will

Help.

Already in summer resort distriets
people are beginning to open up and
renovate their summer homes in _pre-
paration for the warm weather. Soon,
too, the exodus from the big ecities will
take !']:u-t- for the lakes and streams.
All of whieh has a bearinre on the trade
of the retail grocer, since 1t means there
will be big opportunities to sell pre
Iml'l'tl foods

The time to plan for this business is

now. Every dealer who expeets to cet

camj It takes too lone a time and toe
mueh hire to prepare then

From now on window displays should
he made regularly, at least once in May
and twice in June, July and August
One does not have to look far afield to
determine on the goods to show. Canned
toods mmmediately sugeest themselve
With little care and attention thev keen
a lonz time and are alwavs preferabl
to fresh fruits and vegetables m

rtrip

Not so many years ago campers had
to go without milk in their tea and cof-
fee except where they happened to be in
the vieinmity of some farm house. (‘on-
densed and evaporated milk Lave now
overcome this. They are always inelud-
ed in larder outfit
prominent place in
play. They solve tl
mnme a cehanece on vetting
the trail and have bheen
prospectors, lorest rangers,
camps and cottagers

The Dessert Problem.

\ passing reference to 1 !
of eanned, preserved fruit
H.H"”!-l]J‘i" 1Is all 1

Fhat they are a necessity

< (el g
{'xw:u.k

NoTrING NICER
THAN

PORK & BEAN3

FRUIT FOR
THE

EVENING MEAL

any of this business should make his
arrangements early. Adopt a definite
plan of ecampaign in window dressing
and advertising, and beyond a doubt,
if progressive methods are used., new
and profitable business will be the re
sult.
Class of Goods Required.

When people go off to their summer
cottages or ecamps, by the river, they
want foods that can be made ready for
the table with the greatest despatel.
Slow dishes find little or no favor in the

Canned Foods Popular.

Pork and beans always are a part oi
the summer larder. They are praetieally
indispensable, being so easily prepared
for a meal. Canned tomatoes, corn, peas,
bheets, ete., are other lines that should
not be ]n"_'iwh‘v] The same .|;~|'llc‘~ to
canned and econcentrated soups whie
have gained so muech tavor i the homes
In recent years in view of the rapidity
with whieh Iilq'_\ can be served and the
original flavors whieh the best of then
retamn

39

dinner dessert and fo W@ reasons
every camper and cottager si ould be
irged to take liberal supphies

In eanned fish there are sardines, kip-
pered herrings, lobsters, ete., that wiil
sell readily if displayed. There are also
some attractive lunches gotten up in
class whieh should be given prominence.
These include }mllt'il bloater, 1 :!"’M‘_\.
tongue, veal, ete., all of which can be
sold. Pickles, catsups, olives, meat

saunees, cooked ham, bacon and macarom

(Continued on page 43.)
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I_atest Review of the Grocery Markets

erally pr
cellent

Sugar Holds Rather Weak Position—Supplies of White Beans Are Small, and for futur
Prices Firm—Firmer Feeling in Salmon at Toronto—Prunes Still Slightly Low- Japans—

er in Montreal—Sugar Down 10c in Winnipeg.

QUEBEC MARKETS. il <

Granulated, 20-1b.
Granulated, 5-1b, cartons
POINTERS - Granulated, Imperial
5 = r- < Granulated, Beaver .
Prunes— Varieties loc¢ lower. Paris lump, boxes, 100 Ibs.
= 2 Paris lump, boxes, 50 Ibs.
Currants—1 1b. packages 1.¢ lower. Paris lomp, boxes, 25 1bs.
’ - . s Red Seal, in cartons, cach
Sucar—Needs attention. Crystal diamonds, bbls, ;
] i 3 i Crystal diamonds, 100-1b. boxes .
Montreal, May 16.—With navigation Crystal diamonds, 50-Ib. boxes ..
5 : S % Crystal diamonds, 25-1b. boxes
now open the port is beginning to as-  Crystal diamonds, 5b. cartons
o K AL Crystal Diamonds Dominoes, cartons
sume 1ts old-time activity, and whole- Extra ground, bbls. .... i
2 S Extra ground, 50-1b, boxes
salers are all reporting quite cood busi-  Extra ground. 25b.. boxes
. . . Powdered, bbls. :
ness, the volume showing a decided 1n-  powdered. 301b. boxes
Powdered, 25
crease. Phoenix e
. . 2 rig coffee
Some dealers feel that sucar will '\”"“' \‘]',Y,f"v
soon decline, while others state posi- :-f{: 1‘\“{1”1(\,‘ bags ke
tivelvy that there is nothing to indicate  Bbls. granulated and yellow may be had

above bag prices,
any weakness. It is generally agreed,

5 . : SYRUPS AND MOLASSES.—Syrups
however, that a decline coming on a ,”\ R ], A Il l\ _F.' yraj
pretty bare market would result in many Still receive zood and satistactory at-

tention, the prices remaining unchang-
large orders. :
ed.

b. boxes

Some complaints have been registered L ;
about the quality of molasses now on “'f‘ '1('”'”“fl .tnr‘ maple ““'Iv”“('\ i
the market.” Undoubtedly the sap has =TOWINZ '””,” = folt that 2 siin SERI
not been of as high a quality as last €T \'ulnn.w of business would be done l.t
vesrls. and this may secount to some the quality had been as well up to stand-
extent for the lack of attention it is Ard as last ‘.‘"’5”"" arop [t might be.a
receiving in some quarters. '._"mul idea for the Government to look

into the molasses question, as it seems

SUGARS.—The market at present is  that considerable mixing is going on.
in a thoroughly interesting condition, \ll grades of last vear’s molasses have
and needs ecareful attention, as there heen cleaned up, and the new crop is
are many inclined to state that before now securing attention, some few sales
very long a drop will take place. The of the new having been made for frst
market truly is pretty bare, and a de- open water.
cline would certainly cause more than o oo asses. S
opdinary ‘aetivity. It must be remem- Fady Bashedos moless, bervehs ...
bered, however, that the refiners are (‘,‘;]\";‘lt";' lm:n:lg: mr?‘}wlluuqb:;lrr;;‘hmm
holding a large quantity of high-priced (hoice Barbados molasses, half-barrels .
sugar, and even though New York 15  Antigua
selling considerably below Canada, we ::g;:lnlyl:lc&
must not take this as likely to bring :‘22 Z{ﬂf& qnarter-barrels
about a reduction here, as not very long iy 2_‘1',;]‘*,,,';,',“',
azo New York was selling higher than ¢ S t:?;i.zldgzz.pep:rm;:;é
‘anada, and still prices dropped here ¢t Jb- Hos M doz ez .
to the extent of fifteen cents. However, g R .
on reviewing the New York market of DRIED FRUITS.—Currants in 1 b,
last week we notice a downward trend 'm(‘k;}:“\ II.“\-(.) fallen off again, while
in both raw and refined. The main ¢€Ftain varieties of prunes . also a
cause was the report that the Cuban hull(u-n!' :I-n\\'n; lntm:«*st in all Cali-
crop would be mueh larger than last tormian fruils is g'x'm\'mg..lnlll.xluf e
vear, when, it will be remembered, the such an extent that attention is given
bk dry weather eaused priees to go up to lllhl‘(*.”l:lll present l'('qlli[-(-lll('lll.\. !,-
quickly. It is a known faet that Cuba speculation goes on in prunes as 1t did
i A e el liadins enne last year, we may (..crt;nnl_\' expect a
fan o Mo i snd ak that time \]l.lllllnj and l!'ls not hk(-l__\' that the trade
thie erp r(-:;t'hwl 1.800.000 tons. In Ger- \\:ll_l forecet for some tnm-. the flnul.u\\'
SR R SS E eR \‘\ln‘vh was cast over all lines of dried

: fruits. However, at present prunes are

. cooooceo
P Rgusese
. BRASBEE

UUUI OO DDODDDOOD
S;RS&SR??S‘S&S:%’&Gt 3

ing countries, evervthing points toward 2 . ’ 3
a cood harvest, so that refiners wi'l mme k(f"'”": o the limelight, '”“‘ small de-
than likely conclude that they can af- e “"..“““.”ml :E|m\'<~ being due & &
ford to wait. Be that as illm:ly. the Surplus in New York.

trade will make no mistake in buying Future peaches are dull, no heavy
in small quantities, as something may business being transacted, but apricot
develop within the next few days to futures are in a little healthier condi-
change the whole aspeect. tion.
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Cholcest
Choice
Fine
Medium
Good con

r > ar ‘or N vy » Common
It would be no harm for the ‘Il“ul( to yos—_
keep their eyves on future raisins, as *ylon

~ Broken O
there seems to be an upward tendency, Pekoes ..
. g Pekoe Sou

as a number of growers are said to be India—

e i 2 Pekoe Son
holding out for higher prices. Ceylon Green
Young Hy
Hyson
Gunpowder
China Greens

Pingsuey 3
Currants, fine thatras, per Ib., not clean Pingsuey g
Currants, fine filiatras, per Ib., cleaned .. ’ Pingsuey
Currants, 1-1b, pekgs., fine filiatras, cleaned . O
Currants, Patras, per Ib. COFFE
Currants, Vostizzas, per Ib, 2 1 we es
Dates, 1-1b. packages .... . e 3 and we ¢
Dates, Hallowee, loose some time

able surpl
crop 1S al
may begin

UZEZRES:

Comadre figs, about 33-1b, mats .
Glove boxes, 16-0z. per box
Glove buxes, 10-0zs.,, per box

in this res

cce~moooccS:

=]

present. |
authorities
stating tha
higher still
well in sp

. further els
tosnia  prunes
Ralans— been buvin
Choice seeded raisins ......................... )
Cnoice rtancy seeted, 1-t. oRee. .......... .. as a result
Choice 1oose muscaters. !-crown, per '
Cheice |oose muscateis. +-crown. per b, .. .. the other 1
Seenless, new, 1n packages { (T } . alk
Nelect raisins, i-lb. pox. nes Doy . v 8 . gether talk
Sultana raisins, loose, per lu. 2 ‘0
Sultana raisins, 1-1b, c:mnn« SSansensen e 1y on the fact
Malaga table raisins, clusters, per box .... : I3% next fall, :
Malaga table raisins, clusters, per % box ... 0 ¥ e
Valencia, fine off stalk, per Ib, 2 months has
Valencia, select, per Ib. . BN s :
4-crown layers, per Ib. .. 010 But is it lik
S.—Brazil nuts are about the

Valenct
most reasonable on the market at pre

NE

notice of s

quite satis

sent, while small orders for almonds business wi

are simply bringing about a slow move- trade for b
ment. There is not much passing in fil- Mocha
herts . o ’ = avietw Sy el Rio
erts or any other variety, the general o
tone of the market being quiet. et

Maracaibo .....
In shell—

Beanils: ...... Bt ahdessanaes .
Fuderts, Sicily. per
tuterts, Barcelona,
‘larragcns  Aimoads, per o,
waimuis  Mrette tirenoocies
wainnts, Marbota, per Ib.
Waincws  torues, per lo,
Hunganan
Shelled—
Almonds,
Almonds, 3 crown selected, per Ib,
A:mends, 2 crown, eelected, per lb,
Aimonds (in bags: standards, per
Vaenea shelled amonds, new crop ..
R e R R R
Peanuty— well taken ¢
American—
Japanese roasted
Y)Qon. rlouécd e
iamond , Troast s 4 Allspice .........
Bon Ton, roasted . Cinnamon, whole¢
Sun, roasted ... Cinnamom, ground
Spanish, No. 1 SR 3 Batavia cinnamoi
Virginia, No. 1 oy Cloves, whole
{:e(‘lml, jumbo . Cloves, ground
wmlchios, per 1b, Cream of tartar
alnuts— : ¥ Ginger, whole
Bordeanx halves, bright .... 02 0 Ginger, Cochi
Brokens e rrain 02 029 Mace . gl
o ‘ P Nutmegs ..
'EAS.—The local Japan tea market Peppers, bi
. ep
has remained muech about the same sinee VIVREN. S o

last report. A little more enquiry, how- RICE AN
ever, has been noted for teas around 21 main  steady

o

SPICES.
and the den
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course, owi
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in various j
ness done 1n
l".S.A., ther
and the out

~coeo
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cenocn
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no sign of a

to 23 ecents, which are scarce at this passing  beiny
period, particularly in first hands. A ff""l" is opti
sample of the earliest picked leaf this he supply &
season was received by a local firm on is hinted tha
the 6th inst., and eirculated among the in primary |
trade throughout Canada, and was gen- surface, but |
the situation



erally pronounced upon as being of ex-
cellent cup quality. This augurs well
for future deliveries.

Japans—
Choicest
Choice
Fine
Medium ..
Good common
Common
Yamashino
eylon
Broken Orange Pekoe
Pekoes .
Pekoe Souchongs
India—
Pekoe Souchongs
Ceylon Greens
Young Hysons
Hyson
Gunpowders
China Greens—
Pingsuey gunpowder, low grade
Pingsuey gunpowder, pea leaf
Pingsuey gunpowder, pinhead

COFFEE.

and we can see no possible decline for

Prices are high as usual,

some time to come, as there is no avail-
able surplus. Of course, it the new
crop 1s an unusually good one, prices
may begin to totter, but any predietion
in this respect would be fool-hardy at
present. Indeed, there are a number ot
authorities who have no hesitation in
stating that coffee may go a few points
higher still, arguing that Brazil held up
well in spite of heavy receipts. They
further c¢laim that large roasters have
been buying in Santos freely, and that
as a result the situation is healthy. On
the other hand, some who are not alto-
cether talking higher prices lay stress
on the faet that a fine flowering 1s likely
next fall, as the weather during recent
months has been ideal for coffee growth.
Jut is it likely that the market will take
notice of such a contingeney? We are
satisfied that a hand-to-mouth
bhusiness will be the chief

quite
feature of
trade for balance of season. .

W wiseniess e RIS, A 0 3%

Mexican . ceve
Santos ....... sssctesessisssnsscsencses 0
Maraeaie ...ccoceescies PRI ' 0

023
i

023
>
%

L
SPICES.—The markets are still high.
and the demand unusually good, due to
the rapid growth of the ecountry. Of
course, owing to the seattered famhes
in various parts and to the small busi-
ness done in Canada compared with the
[".S.A., there are not many spice mills,
and the output is pretty nearly always
well taken care of.
no sign of a lowering

There 1s just now

Allspice
Cinnamon, whole
Cinnamom, ground
Batavia cinnamon
Cloves, whole
Cloves, ground
Cream of tartar
Ginger, whole
Ginger, Cochin
Mace

Nutmegs 3
Peppers, black
Peppers, white

RICE AND —Prie

main steady, the volume of business

coccoccccccoa
HNELRBEHREEGEER

passing being fairly satisfactory. The
trade is optimistiec about the situation.
The supply at present is moderate. It
15 hinted that there may be more rice
in primary hands than appears on the
surface, but loeal authorities elaim that
the situation is legitimately strong.

THE CANADIAN

Rangoons—
grade B, bags, 250 Ibs,
grade B, bags, 100 lbs,
grade B, bags, 50 lbs, & .
, grade B, % pocketa, 12'% Ilbs,
, grade B, pockets, 25 lbs, ...
grade C
grade
grade
Rice, grade
Rice, grade C.C,
Fancy I'atna—
Patna, pelished
ol ...
Imperial G
Sparkle
Japans
Crystal
Suow cene
Ice Dips .
Caroline Rice
Brown Sago, Ib.
Tapioca, medium pearl, Ib
Seed, b, oo .

CUBLRL L e
[P P IS R
GRGEGRIARER

pockets, 12% lbs,

-
O ---
BLS

Smto-
S~
SBRESS8EE 8

o

ONTARIO MARKETS.
POINTERS:
Salmon—Firmer.
General firmness
White bheans—Higher

Barley

,\.lvlrv\

Firm.
('loves—Strong.
Twine—Firmer.

Brooms—Some quoting lower prices
Toronto, May 16

this time a month ago, wholesale

Compared

shows considerable improvement.

ter roads and opening of navigation have
been factors in inereasing acetivity. There
is no doubt that an adverse factor is
that farmers are busy in the fields, but
Just now he must frequently come to
town to buy seeds and tools, and this
helps the sale of general groceries. Re-
ports from ecountry towns indieate that
major portion of business 1s erowded
into latter part of day, while there is
also generally active bhusiness on Satur-
days.

Some firms are quoting lower prices
on brooms in face of strong broom corn
situation. Rumor has it that this is due
to competition.

SUGAR.
price change, remaining at $5.45 on To-
ronto market, as compared with $£.70 a
yvear ago.

1

Refined sugar has shown no

General situation 1s easier
than at last report Cuban raws Hhave
continued weak, receipts being quite as
satisfactory as anticipated, and eonfirn
crop estimates of at least 1,800,000 tons

Besides this, l‘j\ll'“[rtulll heet erop re
ports are improving, and heet quotations
are on a lower level.

There 1s some difference ot opinion as
to whether a decline in Canadian refin-
ed i1s probable, but it appears that Cana-
dian refiners have eonsiderable higl
priced raws on hand, while holders of
dritish West Indies supplies are firm in
their ideas, and as Canadian refiners are
restricted to a considerable extent to
this sugar, it is a steadving faetor in
the market. On account of uneertainty
of market, business is mostly of hand
to-mouth order, but stocks carried are
quite small.

Extra granulated,

Extra granulated, 20-1b, F
Extra nulated, 51b. cartons
Imperial granulated

Beaver, granulated

Yellow hags ....... . =3
Barrels of granulated and yellow will be furnished
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Extra ground, bbis.
Extra ground, 50-1b. boxes .

canconnn
SEUEHRERUER

SYRUPS AND MOLASSES
I1s not quite as active a market
\_\l'rl'b as when new crop was
height, but a normal volume 1is
done. New erop artie le 1s quoted loe
from #1 to $1.25 per gallon. One
(quotes sn vle
egallon lots at There 1s
able trade in corn reported
There is not a gre:
molasses. New Orleans, In barrels, :s
quoted at 26 to 30 cents. There was an
easier feeling in Barbados on Eastern
markets on aeccount of arrival
crop, but reports from
of late indicate firmness

2-ib. tins, 2 doz. in case
51b. tins, 1 doz. in case
10-1b. tins,

2-1b. tins, %

Barrels, per 1b,

Half barrels, Ib.
Quarter barrels,

P Y lba,

Pails, 25 lbs. each

Maple Syrup—Compound—
Gallons, §

DO N NN N

GuE ;;;; usﬂggza!s.

Maple Syrup—Pure—
= 6 t -

al

vad

DRIED FRUITS ere are no im-
portant changes to report in dried fruits
Business 1s none too brisk, although fair
movements are recorded in some lines
Retailers” stoek in many lines are get-
ting into small compass, and naturally
some business must follow,

There is still quite a range in prices
quoted by different firms on certain sizes
of prunes, although general situation ap-
pears no weaker, nor vet any firmer
While spot dried fruits on the coast eon-
tinue weak there is a somewhat improv-
ed feeling in futures ot

Currants on primg how a
solid statist cal posi

fvn'I:{l_'
prevalent is eonfidence,”” savs one re-

port, “*and there appears no prospeets

for a dechine.”” Loecal wholesalers are

displaying little ‘urrants just

now, however, : most [ them ecarry

licient stoeks

s fruit
prunes

Lemon
Orange
Citron
Tapnets
Figs. 2 to 2% inches, per Ib,
Rag figs
Evaporated peaches
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THE CANADIAN GROCER

. 4-crown la
Dried apples 2 ay R og st o L e Prime beans, per bushel o sess 9 1
ES:‘(‘W'MPJX apples b by tar, while rather >t9d(]) at moment has Hand picked beans, per bushel .- 28 2 oot
Currants—

% < - 4-crown la
been on easy side, and some dealers eon- “#lifomia Lima beans, Ib. s Ne plus u

. = v . . Currants—

: atras . sider 25 cents per pound a fair price Dry, clea
Vostizzas y 2 Washes, |
£ _Uncleaned, ‘4 less. to retailer. MANITOBA MARKETS. 1-b. pach
A1sIns—

= 3 t . YOINTERS— 2-1b. pack
Sultana, choice s AR Trade in spices is reported as good by POINTER
Sultana, fancy %

A . ; : saorar reduce onts COFFE
Valencias, selected . 008 majority of local houses, demand being 5"3-.‘” “'i.“‘“l 10 cents. sty
Seeded, 1 1b, packets, fancy e ‘ —Fir, strong,

S ) MEox ackits thain Pepsk pretty well spread over list in general. (‘.‘vn“‘. Firm. : i : di
New Dates . Winnipeg, May 13.—Wholesale groe- immediate
Halloween— d - . . P . Roasted Rio,
! h.\“.; - Amw. e 1 = ; ery business continues satisfactory. City Green %,;,, °51

age da er e Ci e e . . Green o,
“ph”_m t,pu.lh, box 009% 0 1\_.! q'uyt:“| pepper .. 2328 -1 U5 B trade 1s very active and country orders Green  Santos
Choitest, & hexes ot Wk 00 2 ol S g ... show no declines. Collections are also u.H(II \.\\4...:
I'EA.—Although J“l“_‘“ market has 3 reported to be decidedly better than in oy
opened and at quite a high figure, there Mace .. ; 0275 yfareh prices firn

. sutmegs M 74 2 ™
has been little interest as yet displayed Peppers, black .. ™ NN Sucar has declined 10 cents. Coffee is :::fl*'p::ol:).',,,“
eppers, white .. -3 e 2 i t
in new crop tea. The early erop teas basty pice ... 5 6% 118 aported to be firm and advances would ""‘:t[’.':'l‘,‘g u
» . . C s . .e .
are the finest and command a high price, Tumene -0, : not oceasion surprise ‘i

and as little of finest is used in Canada, o Loe purs spices woeo m" In dried fruits there is nothing special s e

box- cents per Ib, below tins, 3 centa below sde
opening of market holds little of inter- )_lulurd seed, per Ib. in bulk . o1 to report but curants are reported as tr_‘“( sl
est to Canadian dealers. Towards end {RE M P i & POK o-orr 5 ¥imoim  scarce and liable to go higher. Cali- A2
of June or first of July, when pickings RICE AND TAPIOC!
of ordinary qualities begin, there will be
more attention given.

!
|

.—There are fornia peach erop is said to be in good .
no changes in prices on rice or tapioca, shape and past all dangers from frost. Walnuta, '(]
3 = r alnuts,
and no particularly new features have As regards the general business out- Walnuts, sl
e = S . . Almonds
developed. Fairly steady tone appears look, it is good. Labor is a little searce, Almonds, o
a A ' 4 ” . F . ) Almonds, sl
to prevail in both lines. Rice situation but that means that no man need be
" = p R o = G > o Peanuts,
in producing sections of U. S. is quite idle, and as a matter of fact few are. anuts, &

Peanuts, r¢
:'ennuu. sh
firm, floods in Louisiana having inter- The immigration movement continues e o

Reports from Colombo say that com-
mon Cevlon teas have been easier to
buy, but mostly of the stalky and un-
desirable sorts. Quality has shown a Ponmlc
decided falling off generally, and quite fureq materially with planting. heavy, and mueh money is coming into o s
aceounts for lower quotations at recent Barley, both pot and pearl, continues the country with them. Investors are Nutmegs
sales. **The quantity of fine grade is steady to firm, with some firms quoting still placing large amounts in various
nuch reduced.”” says a report, ‘““owing  qJightly higher prices. Pearl is gener- Western Canada resources, and large
to deterioration in quality of teas from ally $1.00 per ewt. above pot, but pre- industrial eorporations are spénding Halitax,
nearly all estates where fine tea is ,,ium on this variety just now appears vast amounts from which all eclasses scarce in
grown. For any teas with really fine {, pe somewhat larger. of community reap benefit. Stocks hav,

quality, there has been keen competi- m.,,%.,d B._‘ from mills, 800 Ibs., er eover, SUGAR.—A general reduction of 10 season tha
tion and prices were consequently fore- g Fok Memtreal -.... : is announced following the ease quantities |

3 : , standard B, . . . s cents
ed up in some cases many cents. Fine up in eastern prices. nips can b
teas boucht a month or two back are Montreal and B.C. granulated, in bbls.

now worth considerable profits.”’ e e B R
B 3 ) . Montreal yellow, i k
COFFEE.—Coffee market has prob- gege = ing sugar, in OIS, ...

=

ers have r
carrots and

HER

Ieing sugar, in b%hlq. = ﬁ hll.\'hcl. St
ably recovered all the ground lost dur- ; {.‘,‘,ﬁ"‘,c::j‘,"‘;',,;;’,‘ ol gy 1 and they a
. . *owdes 8 8 e (
ing recent depression. Tendency at mo- et SR Powdered sugar, in boxe 1

bushel. De
2o higher 1

Stoeks o
zoods are n
that there 1
ket until ne
ket is quie
licht. Ext
quoted at $
$4.40.

= P'owdered sugar, in small qvunlun«
s S » 3 3 1 Beed oe Lump, hard, in bbls.
ment 1s steady and situation in strong o = e o B MO
hands. It was the rather indifferent NUTS.—Peanuts dnd Branls appear Lump, hard, in 100-lb. cases
spot demand, coupled with continued to be the two most prominent lines. SYRUPS.—Prices still firm, but a re-
liberal Brazilian port receipts which ‘onsumption of peanuts always increas- duction may follow falling off in de-
caused the easier turn ing during spring and summer while mand on account of easier butter
Santos markets continues to rule firm, Some dealers are making a specialty of prices. Maple syrup is much in de-
considerably above prices ruling in con- Brazils on account of new ecrop goods mand.
suming markets, which would indicate “”l‘:' }’e““i-’ fll“?‘]abl(‘y while prices are o s vt
that holders there are confident of real- ull€ reasonable. 12 51b. tins, per case .
. Se p gl . e i 6 10-1b, tins, per case
1zing steady prices later on, despite the Shelled varieties are doing very well = 320ib. tins, per case
S . e 4 als Half-barrels, per cwt.
close approach of the new erop move- @50

l\hrbadols molasses, in l; A B s
o 2 New Orleans molasses, hal , ber g 03
ment. New crop outurn commences on jjmonds. Formigetta

NEW B}
Maple syrup—
July 1. Almonds, shelled

Imperial quarts, 2 doz. case 6 2 St. 'IOhn'
1, s. 3 5
Walnuts, Grenoble 1:‘]‘:“‘ )(],:1"7 S : and market
Rio, roasted Walnuts, Bordeaux i 2 SRR A
- Walnuts, Marbots DRIED FRUITS.—Situation is un- that there
oasted Walnuts, shelled, new

Pilberts changed, but eurrants are known. to be there will b
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:EEZQ; st secarce at producing centres. . Here, that of tyvon
e B wtus ... stocks on hand are lm:n‘v and jobbers in Olntta'no I

o BEANS.—Firm holm'v \\hu h . generally have a year’s supply on hand. a unit in de
lc:n; e e 1 Beans last vweek s ) P Prospects for California peach and not be far'l
SPICES. llu»ye.’ 1S a xtmdv to firm 0«' ‘Jn nj.m» ast week, and indeed o S s ats vonsidered good. salers’ advic
tone to general spice markets, a number Wwhich we have been referring to for

g = . = : " e Aat New Prunes— Per Ib. 19 the Unitel
of lines having quite a marked steady some time back, was well warranted, as i S sible for
tone in sympathy with strength in prim- is shown by higher prices being asked H— wheat marke:
ary market. Cloves is one line men- by most firms. Prunes are ruling 3&“ few weeks, b
tioned by loeal dealers as showing around $2.75 now, and supplies are :1'“*“ apparertly be
strength. While the last erop was fair- small. o 1% age done in 1
ly good, it came on a bare market, and Stocks are small in compass, but one Cooing’ Fige- Yo Molasses is
conditions of supplies now point to large local buyer has some Austrian B .. 2 0% Feed has a
higher values. Pepper, both black and beans due in few weeks, which will sell hig — while both ec
white, are also rather firm. Cream tar- at lower figure than Canadian. pi::: :&7&:&«1 28, 8.p. pe;erb"box'. ;g firm as well.
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C wu<S

4-crown layers, 28s, s.p., per box ....

4-crown layers, ld4s, s.p., per box ..

4-crown layers, 7s, s.p., per box

Ne plus ultra, 28s, s.p., per box
Currants—

Dry, clean, per

Washes, per Ib.

1-1b. package

2-1b. package

COFFEE. ; to
strong, but stocks are heavy and
immediate change not probable,
Roasted Rio, .
Green Rio, 5
Green Rio, T's,

Green  Santos
Roasted Santos

BEANS.—Situation is unchanged and
prices firm.

Beans, 3-1b. picker, per bushel ... 3 O
Hand picked, per bushel sanes % J1
Peas, split, 100 lbs, 10

NUTS.—With the opening of parks
and summer resorts in general, nut
trade is decidedly brisker, with good
prospects of 1mprovement.

Nuts—
Filberts
Walnuts, Marbots
Walnuts, Grenoble
Walnuts, shelled,
Walnuts, shelled,
Almonds
Almonds, shelled, in 28-1b. boxes
Almonds, shelled, less than 28-1b.
Peanuts, roasted, choice .
Peanuts, roasted, extra fancy .
Peanuts, shelled, not roasted
Peanuts, salted, per ctn. of 20x5¢ pl
Pecans, medium Sunuese >
Pecans,
Jrazils
Nutmegs

NOVA SCOTIA.

Halitfax, May 6. Vegetables are
scarce in Halifax at present time.
Stocks have been cleaned up earlier this
season than ever before. Only small
quantities of carrots, parsnips and tur-
nips can be obtained. Wholesale deal-
ers have no diffieulty in disposing of
carrots and parsnips at one dollar per
bushel. Stoecks of potatoes are light,
and they are selling at one dollar per
bushel. Dealers predict that they will
go higher before new stock arrives.

Stocks of dried fruits and ecanned
coods are running low, but it is thought
that there is sufficient of latter on mar-
ket until new erop arrives. Sugar mar-
ket is quiet and demand is reported
licht. Extra standard granulated is
quoted at $5.50, and United Empire at
$4.40.

NEW BRUNSWICK MARKETS.

St. John, May 16.—Flour is steady
and market indicates so firm a feeling,
that there is every reason to believe
there will be other advances following
that of twenty-five cents made this week
in Ontario patents. Local grocers are
a unit in declaring that Manitoba will
not be far behind in the jump. Whole-
salers’ advices are that the heavy floods
in the United States have qeen respon-
sible for much of the condition of
wheat market and steady rise for past
few weeks, but they say that there has
apparertly been no consequential dam-
age done in the Canadian West.
Molasses is higher and shows firmness.
Feed has a steady upward tendency
while both cornmeal and oatmeal are
firm as well.

THE CANADIAN GROCER

Village Merchants Form an Association

Progressive Spirit Shown by Western Ontario Men—Dealers
In It From Radius of Twenty Miles — Representatives of
London R. G. A. Attend Meeting and Give Addresses on Or-

ganization Work.

London, Ont., May I6—(Special).—

The grocers and general merchants of
Harrietsville, Avon, Gladstone, Dor-
chester, Belmont, Mossley and Evelyn
met at the Chittick House, Dorchester,
on Wednesday evening of last week for
the purpose of talking over trade mat-
ters The merchants at the above
places state thev have been selling to
baccos at a loss for vears past

(. B. Drake, of the London Retail
Grocers' Association, in talking the
matter over with some of the merchants
of Dorchester, advised them to get to
gether and discuss the question with
their fellow merchants. The outcome is
they have formed an association which
extends over a radius of twentv miles
They realize that thev skhould bhe getting
a profit on all goods sold and will work
to that end.

W. .J. Coates, oi Mossley, is president
and W. Vollick of Dorchester is secre
tary At the invitation of the presi
dent agnd secretary, G. B. Drake, E. .J
tvan, Adam Palmer, .J. McFarlane and
T. .J. Ranahan, of the London Associa
tion attended the last iaeeting of the
newly organized association and gave
their views on association work. The
above gentlemen were all called upon by
the president, and they gave their ex
perience along the different lines of or
ganization work and brought out some
good points, which their fellow mer
chants from the country were not slow
to grasp. Many questions were asked
and answered

After everybody had partaken of lunch
eon which was provided for by the new
association, the party sdjourned to the
smoking room, where speeches were
made by H. J. Scott, of Gladstone; G
B. Binklev and W. Demaryv, of Avon; A
Hodden, W. Vollick, ard .J. Talbot, of
Dorchester; .J. Mahon, of Evelyn; C. R
Eden and C. B. Adams, of Harrietsville,
and also bv the London grocers Songs
were sung bv E. .J. Rvan and chorus
President Coates moved a vote of
thanks to the lL.ondon grocers, and ex-
pressed a wish to have them come
again The vote naturally was car
ried E. .J. Ryan responded for the
London grocers and asked the other
London merchants to rise and sing
“For thev are .Jolly Good Fellows,”
which thev did with enthusiasm The
gathering then adjourned.

Some of the country merchants cer
tainly enjoy themselves by the look of
the autos and fine buggies and horses
And that black team of Gordon Drake’s
can step some
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Fom Ranahan wants 3 combined picnic
at Dorchester

J. McFarlane has a fast one, but
but Mack says she has no use for the
delivery wagon. She detests the work
ing classes

W. T. Coates, president of the new as-
sociation, savs he would not be without
The Canpnadian Grocer for three times
the price His son, 19 yvears old, looks
forward every week for The Grocer, and
for hours after its arrival he is busy
“drinking it in."” Mr. Coates claims
his son has learned more out of The
(Canadian Grocer about his business
than from anv other source. He puts
many ideas into eflect which he gets
rom the pages of The Grocer

—®
GOODS TO BE SHOWN TO SECURE
CAMP TRADE.

(Continued from page 39.)
are other easyv selling lines, as well as
soda and faney biscuits, echocolates,
lemonade !»--\\<it'l‘\ and ].q:n:i\ and soft
drinks
Last but not least, remember to sug-
3

I eamping lood-

gest to any purchaser ol
stuffs that vou have some good ecigars
and tobaceo on hand. No smoker de-
parts on s vaeation without enough to-
baeco or ecigars to earry him through
the trip—and add matches to the sug-
cestion.

In the window shown herewith, be-
sides foodstuffs a ecamp by the stream 1s
suggested. A small tent can easily be
secured and with a few evergreen trees
in the background and imitation grass
around 1it, the seene can be made realis-
tie. Water can be sugrested by using a
mirror on the floor of the window with
sand strewn along the edges and grass
on the shore

The probability of a merger of West-
ern Ontario flour millers does not ap-
pear so bright as a few weeks ago. A
Milverton, Ont. man some time ago se-
cured options on about 50 mills in
Western Ontario for English capitalists
However, it is said that at a recent
meeting the capitalists made an offer of
only 40 per cent. of option price in
cash, balance to be taken out in bonds
of the new amalgamation This was
not looked on with favor by many of
the millers, who did not consider it a
satisfactory basis for sale.

Several meetings of those interested
have been held but as vet there has
been nothing definite done.
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Cornmeal Maintains a Firm POSitiOn brand and consider they should get

more money for it Others consider

Ideas of Millers at Several Centres at a Higher Plane Than that they turn out a higher grade pro-
Heretofore—Raw Material Holds Steady—Mill Feeds Have duct than their competitor and there
Shown No Recession—Flour Continues Steady With Fair De- fore ask more money for it There ha
mand Generally Reported. Quotations are changed this week on prices of ba
straight roller from an export figure to
that asked for domestic consumption
At present time for straight roller under

have been e
\bout the f)xxl)' price mn}mnont of the Opening -ul llu\lL"dllt-ln has augmented Canadian m:
week is a slight increase in values on supplies of wheat in Eastern (Canada but e Sk d
: ; anufac s’ g . 8 19 the big di
cornmeal and even this advance cannot this was quite badly needed Ontario Manufacturers’ brands, around $1.80 is g

be said to be general. Ilowever, this wheat is quite scarce and prices have being asked T”‘“‘:m rollers and pat spring and e
jall ©nts are, sold for pastry purposes. One son of the y

firm quotes a fancy patent at $4.90 and
a second patent at $4.70. Another firm
(quotes 3 10 per cent. patent at $1.60

cominodity maintains 5 firm position in  ascended to a level that does not
svmpathy with trend of raw material far short of values on Manitoba. For
and ideas of millers at more than one this reason values on straight roller and pines agnd si
centre are on  higher plare than form- blended flours are quite steady to firm high, there i
erlv. It will be remembered that corn Domestic trade is said to be fair for e ‘;:):;’“‘"" hidsen bananas wit
both in United States and Canada made season but export business is dull 2nd “patents, in car lots . . ing. Openin
of push ecar

: & Strong bakers, in car lots
substantial advances for a time, and _— Feed flour, in car lots ..
having held steady at higher figure, MONTREAL. Winter Wheat. for a larger
2 i 3 = 5 = Straight roller, domestic consumption 0
cprmneal is regarded as being steady to FLOUR. —~As ia case of rollod aais i ,':,[Tl,' "-"»“'I\ Ao comwmption. . %) 3 increasing de
i : tate s, 9 re. domestic  consumption 46 70 .
m,” | h 5 market stands strong, prices being same Blended, domestic consumption 500 this countr)
ere a general price changes in o S es ]
A0RC Blc_BO BC P 5 as last week and demand good CEREALS.—There is no change in prices at firn
Manitoba flour to record although west : : : dines
NS i )3 & ; . Winter wheat, fancy patents, in bags .... market situation since a week ago, Pineapple
of Winnipeg, following an anvance of 10  Straight rollers, in bags .................. s : awhs
2 < d few weeks ag Manitoba Ist Spring wheat patents, bags .... other than that cornmeal presents a somewhat by
cents per barrel made a few weeks ag0, \anituba straight patents. in bags ...... % it o 4 ‘e . to longsh
another 10 cents was later added and Manitoba strong bakers, in bags ......... .. ¢ little stronger front, and is noted as 0 longshoren
§ $ d Ma a g . 5 - : . 1 . ag
e e el ‘\\'mt In EANTROEN. Seoonh Y DRIN. eoooristintinedes (o firmer with some firms inclined to high his reason p1
S 0 P st. = o . . -
East. I gth i b } CEREALS.—We have nothing new to er quotations. with g settlex
cast, however, there has been no charge, = e . 3 ; 2 ! L Y Darts
report on the situation at present, I'rade in general cereals is on a fair expected that

although in sympathy with general S . : SR St 5 >

trend of values on good milling wheat prices being same as last week with the  seale for season, lighter lines coming in uba and Por
{ o hold : ’  demand also good.

market is "f garded as holding a fairly . SN, B Bae W+ onnenss

steady position. There has been some Htanlanl oatmeal, single bag lots

‘ _ Granuiuted oatmeal. wingle bag lota
talk that firmness might develop into Bolted Cornmeal, 100 bags ..................

g Rolled oxts, jute bags, 9-Ib., single bag lots

an gadvance but tlat opinion does rot ll;:i;;dc':;'a'a? g:ﬁélsgl_t?., lmc'l.o“b.{.l_nn'a::

appear to be general as vet. ‘‘The tone Rullal wheat. bbl.

of market is quite firm,"” said one mill

er, “‘but T am not expecting any change

unless mill feeds should take a decline in

which case greater strength would be FLOUR.—Manitoba flour shows no im-

thrown on flour.” portant change in past week but a firm
At the moment mill feeds show no in tone is maintained in sympathy with

dication of any break, values for both steadiness in raw material WINNIPEG.

bran and shorts beirg well maintained Ontario wheat maintains a strong

The past season has witnessed rather front and winter wheat flour is firm in FLOUR AND CEREALS. Near rast (‘oajet of

record prices for these lines, due to gen- sympathy There appears to be con- lv all wmillers in West have ad- ' supplies. V

eral scarcity of feeds throughout the siderable difference in prices quoted by vanced from prices following advance ot undexf way

country It was thought probable that different mills making it extremely dif in wheat. Prices are probably steady 5 a Possibility

with advent of spring and coming of ficult to get an exact line on values., In for a time. Celery is all

tensive list

P P ——

to greater favor with warmer weather. [ supply. F

ship this weel
Rolled oats, 25 bags to car lots .... o e 2 - :
Standar! and granulated oatmeal, 98-1b. will be hght

<k. » - see
N lots, 100-0b, Dbl .. oo One delicacy

Roll«l wheat,
olled wheat, 8 barrel 10 car lota ... ... 28 California che;
Rolled oats in cotton sacks, 5 cents more. ever, have not
MILL FEEDS.—Demand still continues 'Tices range in
TORONTO. quite fair and prices have shown no re hipment to |
cessions. Bran is quoted at $25 per ton box. Strawh
and shorts at $27 ard in good
figures. They
wre selling quit
Tomatoes sf

N 1308 1a 230013
REZRRLSS

! grass, demand would fall off and re- blends for instance, quotations of dif- Flour— nore plentiful
| cessions in price follow, but pastures ferent mills may vary because of amount L "itiis “i ; ) 73 ”(‘r_muda onions
H have been tardy in growth and demand of different wheats used in the blend, al Htrong bakers’, cwt riving while Fl
* for feeds has continued large enough to though there is not a great deal of dif "””ﬁd ,:,_m:,_,.k 065 better supply.

sendj
4 80 1bh, sack ok o} img athg nt
however, what the future may hold in wheat prices at present. Again certain Com Meal— low those whic

this regard mills will have a better advertised s il & mands.
41
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Higher Tendency in the Banana Market

Due to Big Demand at This Season of Year—Red Bananas
In Greater Favor—Look for Easier Tendency in Pines—To-
matoes Hold at High Figure—Strawberries Lower and in

Good Supply.

There has been a firmer feeling to
prices of bananas of late and quotations
have been extended at more than one
Canadian market. The reason for this
is the big demand for this fruit during
spring and early summer. At this sea-
son of the year, there is not a very ex-
tensive list of small fruits, and as
pines and strawberries are still rather
high, there is a big strain thrown on
bananas with accompanying firmer feel-
ing. Opening of fruit stalls and debut
of push carts on the streets all work
for a larger consumption. There is an
increasing demand for red bananas in
this country but limited supplies keep
prices at firm figures.

Pineapple trade has been hampered
somewhat by rather light shipments due
to longshoremen’s strike in Cuba. For
this reason prices have ruled steady but
with a settlement of this difficulty it is
expected that values will be easier
Cuba and Porto Rico are present sources
i supply. Florida is commencing to
ship this week but movement this mownth
will be light.

One delicacy uwow coming forward is
California cherries. All markets, how
ever, have not been receiving supplies as
rices range in the jewelry class. First
hipment to Montreal brought $5 per
hox. Strawberries are coming north
vard in goodly quantities at reduced
figures. They come from Carolina and
ire selling quite freely.

Tomatoes still cling to a high figure,
cast coast of Florida cleaning up fast
m supplies. West coast has not really
ot under way but when it does, there
5 a Possibility of slightly lower prices.
Celery is all but done, cabbage is
nore plentiful and easier, Texas and
Bermuda onions in 50-1b. crates are ar-
riving while Florida cucuambers are in
better supply. Florida will alsg be
sending along new potatoes at prices be-

low those which Bermuda stock com-
mands.

MONTREAL.

GREEN FRUITS.—Interest is now
centred round the S. S. Fremore, which
has arrived from the Mediterranean
with a fine cargo of oranges and Mes-
sina lemons, same being unloaded at
time of writing. Bananas are still
high, and will pretty soon be cleared
out, the higher tendency being brought
about by the upward trend of oranges.
The arrival of above shipment of the
latter fruit would seemingly work to-
ward an easing off in oranges, but ad-
vices from the coast to the effeet that
four packers were closing down, made
it pretty evident that fewer supplies
would be forthecoming, and so the
higher levels prevail. Of -course, it
must be remembered that all cars from
(‘alifornia have now to be iced, and this
means an extra charge of 25¢ per box.
At any rate, prices of oranges have not
gone so high as expected. Strawberries
are selling freely, while all southern
fruits are arriving in good condition.

A shipment of California cherries
has reached Montreal already, and has
fetched the record price of $5 per box.
They were received, needless to say,
by express, as the Californian cherry
season has not yet opened.

Strawberries have fallen considerab-
ly, being sold all the way from ten to
twenty cents. The quality of the ber-
ries which have come to hand this week
not being quite so good.

Apples—
TR sossssnsnnns
Bananas, crated
Cocoanuts, bags
Box cranberries ............
Grape fruit, Florida
Jamaica,
Lemons oo
Limes, box
Oranges—
Navels
Valencia sssvsnessscancice. B0
Jamaica, 175
Mexican .
’ineapples—
Cubans, cases of 2 1235 45
Strawberries, per quart o1 0

VEGETABLES. — Cucumbers and
cabbages are selling freely at reason-
able prices, and the market on the

45

whole is pretty satisfactory. Celery, of
course, is practically off the market,
while Spanish onions also are finished.

New Egyptian onions are moving out
well at 314 cents per lb. Grocers will
and these a fine stock, as they do not
sprout so quickly as the Spanish and
consequently keep longer. They are
Just eured, and will keep at any rate
for three months. Home onions have
been rather late this year, while the
onions used in the U.S.A. from Ber-
muda and Texas are not arriving as
freely as expected, so that the price for
Egyptians is keeping up, and a consid-
erable increase will take place before
June 1st, which is praectically the end
of the Egyptian season.

Valencia onions in cases commmence
to arrive in England about July 1. They
are, however, a summer ecrop, being
soft, and by no means in good condi-
tion, so that they cannot be shipped to
Canada or U.S.A. But about thirty
days later a second crop of Valencias
arrives, the whole being good, hard and
sound, keeping for months. The Span-
ish onion shipments start about the 2nd
week in August. These dates should
be of interest to groecers in securing
stocks. Our advice re Egyptians, in
short, is to buy now. A fairly good
business is passing in Green Mountain
potatoes, prices so far being unchanged.
Beans, green, hamper
Wax beans
Brussels sprouts, per qt.

Carrots,

Cabbage, crate

Florida celery ...

Caulifiower, dozen

Cucumbers .

Garlic, 2 bunches ..

Green peppers, bus. basket .
Lettuce, Boston, per box of 2 dosz

Leeks, dozen
Onions—

OHA CUUOUNNAND ..
=E8FsnEEn

SS8R BES3RA.8US BEse

New Egyptian, per Ib,
American radishes, dozen o
Sweet potatoes, per basket .
Montreal potatoes, bag ..
New potatoes, r bbl.
Spinage, per bbl. -
Parsnips
Tomatoes—( Flori

Choice

Fancy
Tumips, per bag
Cuban Onions

—
Oeaw puBSwuwe

TORONTO.

GREEN FRUITS.—Fairly active tone
charaeterizes loeal fruit market.
Weather has considerable influence on
volume of trade.

Pineapples are coming in for con-
siderable attention, and are easier this
week, with still further indieations of
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this tendency. Price for 24’s is now
around $3.75. Strawberries are moving
quite freely, coming from Carolina.
Price is now down to 15 to 17 cents.

Stocks of apples are not large, especi-
ally for high grade stock. There is
some faney stock on market at $4.50
per box, having been imported from
across the line. Oranges are easier
under increased offerings.

Bananas have developed a firmer
feeling, and quotations have been rais-
ed. There is not a great quantity of
small fruit available just now, and
oreater weight is thrown on bananas,
and thus the firmness.

Outside grown rhubarb is now avail-
able at 50 to 60 cents per dozen
bunches.

Bananas 2 00

Red bananas 150

Messina, new crop ... - T IB
3

Uranges—

California navels
Tangerines, box
Grapefruit—

Cuban,

Apples, fancy impor
Pineapples, case of

Pineaples, case of 30 e
Pineapples, case of 36 ...... 3
Strawberries, South Carolina, 017
Rhubarb, per dozen 3 050 060

VEGETABLES. —With east coast of
Florida cleaning up on tomatoes and
west just comencing, there is a firm
feeling to market. When west coast
gets in full swing there may possibly
be an easier tendency. Just at moment
there are only New Bermuda potatoes
on market, but some Florida stock will
probably arrive towards end of week.
One firm quotes Floridas in barrels to
arrive at $7.50.

New radish and green onions in ham-
pers are easier. There is a tempoary
scarcity and firmness in lettuce, but
they will be easier. New cabbage and
Egyptian onions are other lines that
are easier. Green peppers and egg
plant are now offered, while Bermuda
onions are available in 50 lb. crates
at- $2.50 to $2.75.

Asparagus, dozen ... e
(Cabbage, new, per crate
Tumips,
Boston cucumbers, dozen
Cucumbers, Florida, hamper
Boston head lettuce, dozen
New radish, per dozen
New radish, hamper
New lettuce, per dozen
Mushrooms, 1-lb. boxes ..
Onions—
Green onions, dozen
Green onions, hamper
Egyptian onions, 110 lb. bags
Egyptian onions, 110 1b. bags
Bermuda onions, 50 1b. -crate
Parsnips,
Potatoes, N.
Potatoes,
Potatoes,
Potatoes, new, Bermuda,
Potatoes, new Bermuda,
Green peas, 1 bush. boxes
Tomatoes, Florida, crate
Spinach, hamper
Green and Wax Beans, hamper
Green peppers, case s
Green peppers, basket
Egg plant, case .
Egg plant, each

6
4
2
i
3
3

———
WINNIPEG.

GREEN FRUITS.—The green fruit
business has been mueh affected by
spells of damp ecool weather, which
checks importations. Strawberries are
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firm, and in demand, and reported to be
scarce in centres of produetion. Some
changes in prices are to be recorded:
Bananas, bunch . R L
California lemons, crate

Cauliflower
Cucumbers,
California .
California rhubarb, basket
Florida tomatoes, crate .
Grape fruit
Limes, box ...
Messina lemons

Oranges, navals

Strawberries, case .
Washington apples,
Australian onions, per cwt,
Potatoes, per bushel

Carload lots, F.O.B.
Egyptian onions, sack

Pineapples, case
Sl
JOTS FROM THE FRUIT MARKET.

Grapefruit are fast cleaning up.

Limes are in limited supply.

Florida has sent forth its first water-
melons.

Navel oranges were easier in New
York last week, due to heavy offer-
ngs.

As far east as Winnipeg, California
lemons are used, while east of that ecity
it is mostly Sieily stock. Of course, at
times Eastern Canada gets California
stock, while West sometimes takes Sie-
ily lemons.

The annual direct steamer to Mont-
real from Mediterranean ecarrying or-
anges and lemons arrived this - week.
Amount of lemons was smaller than
usual.

The Toronto Fruit Auction Company
held their first auetion on Monday. An-
other was held on Thursday.

The Lino Fruit Company, Limited,
with head office in Toronto, has been
incorporated at a million and a half.
The incorporators are a legal firm aet-
ing for other parties. The ecompany is
given authority to raise, market and
trade in fruit and natural produets. It
has been rumored that New York capi-
tal is behind the new company, and
that it will be virtually a subsidiary
company to the Atlantic Fruit and
Steamship Company, which does a big
fruit business in New York, and has an
agency in Toronto. Any knowledge of
this is however denied by G. H. Ward,
Toronto agent of Atlantie Fruit Co.

——
THE UNCHANGED ADVERTISE-
MENT.

lHere are some thoughts handed out

by a manufacturer to his customers:
“*The advertisement that stays unchang-
ed for weeks is not an advertisement,
but a monument. The reader does not
think of the house behind it, but under
it. The present is the ‘four-track’ era

the era of electrie forece and dynamic
resource—the era of schemers ‘on the
firing line,” instead of dreamers in the
barracks—the era of making money, and
of making money make more. The
‘single track’ merchant is dead, but
doesn’'t know it. His store is his tomb
and his sign is his epitaph. He's a
‘dummy’ and a mummy, self-anoint
ed and self-embalmed.”’

Small Pack of Canadian Sardines Expected

Two Years Ago Pack Was Light and Last Year Rather
Heavy—This is Considered to Be Another Lean Year—How
the Sardine is Caught—Sail Boats Being Displaced by Motors.

Black’s Harbor, N. B., May 16.
(Special)—The sardine packing season
along the coast of New Brunswick and
Maine is again under way, and another
vear's supply of fish is being prepared
by canners.

The sardine season commences about
April 15, and ends around the first of
December. Packers do not look for a
large run of fish this year.

It will be remembered that two years
ago the pack was rather inclined to the
small side, and during the year prices
went above the normal figura. Last
vear there was a large run of fish and
prices again returned to an average
level, and therefore packers do not an-
ticipate a large run this year. It is
seldom that there are two large seasons
in sneeession.

Catching the Sardine.

These small fish called sardines com-
mence to come on the shores about the
month of April, the grounds which they
frequent extending from what is known
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as West Quoddy, in eastern part of
Maine, along the New Brunswick shore
to St. John, N. B., and inecluding Pas
samaquoddy Bay.

The fish are caught in weirs or trap-
of which there are a great number
each one being attended to generally b
two or three men. At low tide the me
seine them out—that is remove them b
means of a net.

Motor Boats Now Used.

In former years these fish were cn
ried from the fishing grounds to tl
packing factories in Maine and Ne
Brunswick in sail boats, but in reecer
vears, motor boats have been displacit
the sail, and are now entirely used f
this purpose, as they possess decide
advantages over the sail boat for tl
work.

There is now upwards of 100 of thes
sardine bhoats earrying fish from t!
traps to the faectories. They have
capacity of anywhere from 20 to 7
hogshead.
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More Active Tone to the Fish Business

Since Larger Arrivals of Fresh

Fish on Market—Demand is

Now Principally for Fresh Varieties—White Fish and Lake
Trout Prominent Features—Larger Supply of Western Halibut
—Newfoundland Sealing Season Poor.

Speaking generally, there is greater
activity in the fish trade of late. The
larger supplies, as well as the new lines
that have recently been added to list of
fresh fish available has no doubt been
responsible for a portion of this im-
provement. Demand is now largely for
fresh varieties, although smoked lines
are not lacking in attention, while some
rkets still have frozen fish to offer.

White fish and trout from inland lakes
are now prominent features of market.
[Halibut has been in quite cood ~!l[vp1_\.
with prices showing no particular
change. There are indications of a
arger supply of western halibut.

While codfish has been offering I‘zlil'l_\'
reely, haddoek has bheen in light sup
ply and bringing firm prices.  Salmon
as also been searce and prices have
ranged high. There has been an 1m
provement in lobster eateh along East
ern coast, with shghtly easier prices.

Monday marked the close of one of
the most unsatisfactory sealing seasons

at Newfoundland has known in many
vears. Twenty steamers engaged in
fishing and reported a total ecateh of
175,128 seals, valued at $329.104. This
s hardly more than half the number
taken last year, when the steamers
reaped 304 291 seals, valued at $493,635.
Falling off this year is due in a large

easure to the abnormal iee conditions

vhich have prevailed.

QUEBEC.

MONTREAL.—Fresh halibut and B.
(". salmon is arriving pretty freely, had-
lock and cod also being plentiful. Shad
ierring to hand so far are bright and
large, and should sell well. The price
for dressed bullheads and perch is some-
what lower owing to extra supplies. New
Gaspe salmon and brook trout are now
on the market, while fresh lake trout
and whitefish are also quoted by whole-
salers.

FRESH AND FROZEN.
Fancy spring salmon, per Ib.
Fancy shad bucks, each
Fancy shad roe, each
Large shad herring, each
Market cod, cases, 250 Ibn. per lb,
Less than case
Smelts, fancy
Haddock .

RERREERSE

Halit r 1b.
Herring, frozen,
Mullets

Pike. dre

Nteak

Mackerel

3

oncoocoo

co
Z“@SFERS8

per
valll nlmon

No. 1 smelts, per Ib.
Lake trout, per Ib. ..
Whitefish, large, per lb
Whitefish, 1. 1b.

Barbot te

cocos
IRSE88:

PREPARED FISH.

Boneless cod, in blocks or packages, 1b....

Dry pollock, 100 1b. bundles, per bundle

Shredded cod, 2 doz. in box,

Boneless strip cod, 30-1b. box .... .
SALTED AND PICKLED,

New green cod, per bbl., 200 1ba, ..

New Labrador herring, per bbl. ..

New Labrador herring, per half bbl.

No. 1 mackerel, pail . ’

No. 1 mackerel, half bbls.

Lake trout, kegs . esee

No. 1 green thoeI per 200 Ibs.

Salt eels. per Ib o

Salt sardines, bhln.

Salt sardines. half bbls,

Lake trout. half barrel

Seotch herring

Scotch herring,

Holland herring, hnl! bbl.

Holland herring. g .

Re n.ln-- p ., 10-1b. boxes

Salt eels, 1 1b.

Labrador mhr\n

Poooa-anuaomannwas
SRRABSYIIZINSVBEEER

SMOKED.

Rloaters, box
Yarmouth Hnn'vn fancy, per box ...
Haddies, fancy, 151b. boxes, per Ib,
Fillets, fancy, 15-1b. boxes, per Ib, ..........
Herring, new. smoked, per box ...
Kippers (small) per box of 50 fish .
Smoked salmon, per Ib.

SHELL FISH.
Solid meats—Standards. gal., $L75; .
Boiled lobsters, per Ib. PGB R

>

ONTARIO.

TORONTO.—There is more life to
local trade since arrival of larger as
sortment of fresh fish and in larger
quantities. Major portion of trade is
now in fresh varieties, although smoked
fish are being given considerable atten
tion for season As for frozen lines,
decks are pretty well cleaned, one local
firm reporting that only variety of
frozen fish that they now have is gold
eves

Lake trout and white fish are two of
the prominent lines now on sale. While
some supplies are received from Lake
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Ontario, Georgian Bay is now vielding
the greater portion Pike come mainly
from eastern end [.ake Ontario. Cod,
haddock, flounders and halibut come
from the coast, the latter being a favor
ite line.

FROZEN FISH.
Gold ayes ...
FRESH CALGHT PISH
White fish, per Ib
Lake trout, per 5.

>
o

l,l. H3 REBCEE l\il!’nil;;

Lake Ontario hemnp “basket .
h‘l" Erie herrings, per Ib. ....
ke

ecoewoeeec

'quuxtn

Bloaters, per box
Finnan Haddle,
Fillets of haddie
Clscoes, bask

e

l'!f‘KL!D
Pickled trout, per half bbl, ...
Shrimps, 1-gallon cans

PREPARED,
Shredded cod. 2 dos. pkgs. to ha
Acadia cod, 2-1b. boxes. 12 to era
Cod in loose strips, 25-1b. to M. llL
Pure cod tablets, 20 1-1b. tablets

B

NOVA SCOTIA.

Hahfax Loeal markets are
now well supplied with fresh fish. Hali-
but i1s ecoming along in hetter supply,
so are codfish, but haddoek are showing
some falling off. There is a marked
improvement | ateh of lobsters along
the shore The lobsters that are now
on the market are larger and price is
lower. Good sized lobsters ean now
be hought for $1.80 per dozen Ship-
ments from Nova Seotia points to the
\merican market are now heavy.

Gasperean are now running in riv-
ers, and some shad are also being taken
Trout are fairly plentiful, but salmon
are searce and price so far is high.

A vessel arrived here this week from
Newfoundland with a ecargo of 3,500
quintals of dry ecodfish for a local firm.
This eargo, eoming on the market when
loeal stoek was about cleaned up, helped
the situation out.

il

The Dominion Inland Revenue De-
partment is investigating numerous
cases of adulteration of maple produets,
with a view of instituting prosecutions.

———

There is nothing better than the best.

The package is nice but the contents
are better.

New laid eggs, fresh from the farm.
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Produce ¢ Hovisions ?@

Plate beef, 200 1b, bbls,

Pure Lard Down Half Cent in Montreal s v o m i

Green bacon, flanks, 1b,
On Account of Overstock—High Prices Curtailing Consump- BUTTER.—A weaker feeling develop- Pickled M
tion—Eggs Brought in From United States Market—Dealers ed in the butter trade on Saturday even- Heaty =e

Contract For Storage Supplies—Butter Steady, with Slightly ing last in the country, showing a de- Conbad &
Lard, tierces,

Easier Undertone—Provisions Are Steady. cline of 15 to 3ge per lb.,, as compared Lard, tubs, B

with a week ago, in spite of the smaller i - K.

United States markets have been ex- should work for greater production of offerings. This was entirely due to a Lie oo %
erting some little influence on Canadian butter, although it will be late in month number of 1iuctnrm.s shipping their Drested " hoge
produets during past few weeks. It will before we have full grass butter. 1t ¢ream to the U.S.A. There is no actual BUTTE
be remembered that two weeks ago when would seem as if prices would have to “hf”‘!(\ however, in the local market, change si
our butter market was in a rather shaky ease until they reach a level that deal- Prices being steady under a fair demand Just at m
condition, New York dealers made ex- ers feel satisfactory for storing, al- for supplies from local and Western rm(-erm.in
cursions to this side of the line in quest though if West continues to take sup- Dbuyers. As a result, stocks are being predicting
of supplies, and their purchases steadied plies from the East, it will prevent any well cleared up daily. Indeed it is this would
the situation. Unfortunately for them great accumulation on any of the mar- 1:11morod that supplies are not coming looks for s
the New York market broke sharply be- kets. forward fast enough for dealers to fill that took
fore they got their purchases marketed, There seems to be a general tone of ©rders promptly. week. He
and caused considerable loss to some steadiness to pork produets, with a fair- [y Blocks ..o, - be starting
dealers. ly good demand, although Montreal re- Freah, dalry rolls ............ocveveene 02 08 any surplu

This week (Canadian produce men re- ports pure lard down % cent on account P'.GGS'_TM Pecsigis Tor Sn Show others wha
ciprocated by going into United States of overstock. Pure lard is pretty high, @n increase n‘umpurml with correspon i- away butt
markets for supplies of eggs, or at least and this may be responsible for eurtail- 1ng period of last year. 'l'Iwre. are no fact that |
dealers at more than one centre did this. ment of consumption. O developments, h““’f‘"(‘r- prices be- duction of
They found they were able to purchase — ng Stefld)' under a _('untnmod‘ active fl"' further. *
in Chieago, pay 3 cents per dozen duty, MONTREAL. mnnd.fnr consumption, and in :1.4]<lnmn coming alol
and still have something to the good PROVISIONS.—The high prices pre- to this packers zlrol busy pu?tm'_: as will have te
over the price of the Canadian article. vailing have to a certain extent curtail- ""!“ll away as possible for winter re store it."’
Not only have supplies been brought ed trade, but packers advise that busi- quirements. ;
along for immediate use, but dealers ness has been and is pretty satisfactory. Jew laids ... 08 028 Creame
have been making contracts for eggs for Pure lard, on account of overstoek, - Selects denenns s sesee. :
storage purposes This new feature has has fallen '2e¢ per lb. all round, but, ('“'El‘:'\“}i A stronger “‘“]‘“_‘—' 1s de
had a somewhat easing tendency, al- nevertheless, the prices still are consid- veloping right “l"“ij and there is an up
though quotations have shown little or ered a little on the high side. ward movement noticeable. The demand

no change at most centres. Demand for Long clear bacon, heary, Ib. from exporters for supplies to fill eable
eces continues good SO AT Dacon. et Th % sales is very keen, and to this may be
S eic Sl Extra large sizes, 28 to 40 Ibs., per Ib. attri inereasi 'y
‘“‘Country merchants have been mak- La o sizce, 20 0 28 Tba, per b ‘lﬂl::})ll:(‘d the increasing tendency. come true
~ 5 ’ - ). i i e uebec, large
ing good out of eggs this year,”’ said éxu:m:m!-llzl“'ulx:;esu lul’o lt’o '?3&;.‘3} 1b. i ?t;es:em. :'::m . there 1s a m
5 = o, ot 6 = one out, rol , large, 16 to bs., per estern, _twins .. 2
one wholesaler this week. They have Bone out, rolled, small. 9 to 12 Ibs.." per 1b...""" \Western, mmall, 2 ibe. X ly, the imj
rolki : ro ,e 9 N Breakfast bacon, English, boneless, per lb. ) cheese, large U
been looking for lower values nght Wikt Gasi, akiinet. ekt Pl POULTRY — Thines ar ot in thi States mark
along, and therefore have been paying  Spiced roll bacon, boneless, short, per Ib 4 ~—1lhings are quiet in this stal -
» : . : Y75 Boiled ham, small, skinned, boneless . ark B vaiati 2 ] 1Isual occurr
lower prices, while figures which they Hogs. live per cwt. market, prices remaining unchanged.
== 3 . ogs, dressed, per cwt. 3 lee ar : 3 »
have been receiving have remained Pure Lard— : Supplies are not ecoming along any too
5 . Boxes, 50 lbs., per Ib. p f; -
steady. Generally they figure on getting Cases, tins, each 10 Ib., per Ib. NG 4 freely. ind still eas
i g s - e Cases, tins, each 5 lbs.. per Ib. : %  White clover, strained S :
just the price which they pay in trade, (r;nﬂ]m, tins, r.:vh”.". 1bs.,” per Ib, L : l\\'h)lv clover, in comb ...... dueed artiele
3 . ails, wood, 20 3. net, p ) AL 2 Buc
but of late they have been getting 1 to Pails, tin, 20 Ibs. gross, per R : uﬁ‘cm:ﬁ: B g
2 cents ’y Tubs, 50 1bs, net, per lb. TS rEVer
= cents more. Tierces, 375 ibs., per Ib. . g HONEY.—Market remains steady, but immediate ¢
) g - ne pounc IFICKS o . . .
With prospects of exports of butter compoung: Lard— the volume of business passing is ex- purchased ac

Tow Verk : . e sa08 Boxes, 50 Ibs. net, per Ib. . :
to New York removed by break in prices Ganee W00, tinm, 0 Tou. o i % ceptiopally small, the demand being

1 . ’ : Cases, 51b. tins, 60 Ibs. to case, e o
thoro. speaking generally, there is an S B e B B somewhat limited.
easier undertone to market, although Pails, wood, 20 Ibs. net, per Ib. ... . T :
< 5 Pails, tin, 20 lbs, gross, - PR ocal dealers
quotations for week have shown no great Tubs, 50 Ibs. net, per Ib. :
N " Tierces, 375 lbs.,
change. Butter at Cowansville, Que., on Ome pound bricks
3 / orK—
Saturday last brought 2634e, as compar-  Heavy Canada short cut mess, bbl.,
. = k. i Bean pork 17 50
ed with 27¢ one week before. Canada short cut hack pork 5 - TORONTO.
bbl

The pastures have had the benefit of ey (ihort cut clear pork, bbl. - PROVISIONS.—Prices range at about

: ; ) New laid eggs ..
some splendid showers of rain, and this prgy Japk pork BhL ... same level as a week ago, although CHEESE.
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there is an undertone of firmness. There
is a good seasonable demand reported
by most firms, smoked meats coming in
for more attention. As season advances
cooked meats will also be in good de-
mand.

Live hogs are a little firmer this week.
Supplies are only normal, with a good
enquiry.

Smoked Meats—
Light hams, per lb.
Medium hams, per 1b,
Large hams, per lb. ..
Backs, plain, per Ib.
Backs, pea meal
Breakfast bacon,
Roll bacon, per 1
Shoulders os
Pickled Meats—Ic less than smoked.
Long clear bacon, i o
Heary mess pork,

Short cut, per bbl
Cooked hams

Lard, tierces, per lb.

Lard, tubs, per lb,

Lard, pails, per 1lb. ...... = . .

Lard, compounds, per b, .......ccvvvee -

Live hogs, at country points .......

Live hogs, local

Dressed hogs

BUTTER.
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be starting to pack in solids now, and
any surplus can be stored. There are
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CHEESE.—OId cheese is being quot-
ed 1% cent higher again by a number of
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loecal dealers. As-is well known to trade,
supplies are on a small scale.

New cheese has wavered during week
and steadied up again, but
are 15 cent lower. ‘‘I expeect
fairly steady this month but
June,”’

Old

quotations
market
lower in
said one dealer.
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QUOTATIONS FOR PROPRIETARY ARTICLES:

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

Goods made by
E. W. GILLETT CO.. LTD.
(Ontario and Quebec Prices.)
IMPERIAL BAKING POWDER.

Cases Sizes Per dos.

8ZTE52AR

OO W

[

MAGIC BAKING POWDER.
Cases Sizes Per doz.
6-dozen.... . B&¢

2BERRBE8EZ

© OB RO e et ek

case
1-dozen 16-o0z. ) $6.00
Special discount of 5 per cent.
allowed on five cases or more of

“Maglic Baking Powder.”

MAGIC SODA.

Per Case.

Case No. 1, G0 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75

Case No. 2, 120 34-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 3, 30 1-1b., 60 %-1b.
packages, 1 case $2.85; 5
(L e G g
Case No. 5, 100 10-oz. pack-
ages, 1 case $2.90; 5 cases 2 80

27

GILLETT’S CREAM TARTAR.
Per doz.
%-1b. paper pkgs., 4 doz.
o T AR SRR e,  §
34-1b. paper pkgs., 0‘0:. in
SO0 i v i 2 00
Per case
4 doz. %-1b. paper pkgs. 8 00
2 doz. ¥%-1b. paper pkgs. |
Per doz.
14-1b. cans with screw cov-
ers, 4 doz. in case
1-1b. cans with screw cov-
ers, 3 doz. In case
Per 1b.
5-1b. sq. canisters, 14 doz. in

10-1b. wooden boxes
25-1b. wooden palls
100-1b. kegs.

360-1b. barrels

GILLETT’S PERFUMED LYE.
4 dos. in Case. Per case

YEAST.

Per box
Royal Yeast, 3 dosen B¢
packages in box ...... 115
Gillett's Cream Yeast, 3
dozen Ge. packages In box 1 15

BAKING POWDER.
W. H. GILLARD & CO.

Diamond.
1-1b. tins, 2 doz. in case .. $2 00
14-1b. tins, 3 doz. in case .. 125
1%-1b. tins, 4 doz. in case .. 075

ROYAL BAKING POWDER.

Sizes
Royal—Dime

e 1%-1b.

6-0z.

Barrels—When packed in barrels

one per cent. discount will he

allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder--
5-1b. size, $8.25; 1-l1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-0z. tins, 65¢;
be. tins, 40c.

BORWICK'S BAKING POWDER
Sizes. Per doz. tins.
Borwick’s 14-1b. tins
Borwick’'s 14-1b. tins
Borwick’s 1-1b. tins
COOK'S FRIEND BAKING
POWDER

Cartons—
No. 1, 1-1b, 4
No. 1, 1-1b,, 2
No. 2, 5-0z.,, 6 dozen
No. 2, 5-0z.,, 3 dozen
No. 3, 214-0z., 4 dozen
No. 10, 12-0z., 4 dozen
No. 10, 12-0z., 2 dozen
No. 12, 4-0z., 6 dozen
No. 12, 4-0z., 3 dozen

In Tin Boxes—

No. 13, 1-1b., 2 dozen

No. 14, 8-0z., 3 dozen

No. 15, 4-0z., 4 dozen

No. 16, 214-1bs.

No. 17, 5-1bs. .. 14 00
FOREST CITY BAKING POW-

6-0z.
12-0z. tins
16-0z. tins

Keen's Oxford, per 1b. ... 0
In 10-box lots or case ... 0
COUPON BOOKS—ALLISON’S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal, $2,
$3, $5, $10, $15 and $20. All same
price, one size or assorted.
UN-NUMBERED.
Under 100 books
100 books and over..each 0 03%
500 books to 1,000 books— 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS,
WHITE SWAN SPICES & CER-
EALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King’s Food, 2 doz. in case,

per case, $4.80.
White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.
White Swan Self-rising Pancake

Flour, per doz., $1.
White Swan Wheat Kernels, per
doz., $1.50.
50

White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.
Aylmer Jams.

Strawberry
Raspberry .
Black currant ...
Red currant

Jellies.
Red currant
Black currant ...
Crabapple .
Raspberry and red
Raspberry and gooseberry
Plum jam
Green Gage plum, stoneless
Gooseberry
Plum
Grape
Marmalade.

Orange jelly
Green fig
Lemon
Pineapple
Ginger

Pure Preserves—Bulk.

Strawberry
Black currant
Raspberry
14's and 30's per 1b.

Strawberry Sev env— 1 A
Black currant ... ... ... 0 10%
Raspberry ... ... 0 10%

Freight allowed up to 25c¢ per
100 1bs.

COCOA AND CHOCOLATE.

THE COWAN CO., LTD.

Cocoa—
Perfection, 1-1b. tins, doz.
Perfection, %4-1b. tins, doz.
Perfection, 1%4-1b. tins, doz.
Perfection, 10c size, doz. ..
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1b.
Soluble bulk, No. 2, Ib.
London Pearl, per 1b.

Special quotations for Cocoa
barrels, kegs, ete.

Unsweetened Chocolate—
Supreme chocolate, %'s, 12-

Ib. boxes, per Ib.
Perfection chocolate, 20¢ size

2 doz. in box, doz
Perfection chocolate, 10c size

2 and 4 doz. In box, per

doz.

Sweet Chocolate— 1b.
Queen’s Dessert, %'s and

14's, 12-1b. boxes
Queen’s Dessert, 6's, 12-1b.

OO0 W

Diamond, 8's, 6 and 12-1b.
boxes

Diamond, 6's and 7's, 6 and
12-1b. boxes

Diamond, %’s, 6 and 12-1b.
boxes
Icings for Cake—

Chocolate, white, pink, lemon,

orange, maple, almond, cocoanut,

cream, In %-lb. packages, 2 dos.
in box, per doz. ......... 0 90
Chocolate Confections— Per 1b.

Maple buds, 5-1b. boxes ... 0 36

Milk medallions, 5-1b. bxs. 0 36

Chocolate wafers, No. 1,
5-1b. boxes

Choocolate wafers,
5-1b. boxes

Nonpareil wafers,
5-1b. boxes ...

-Nonpareill wafers,

5-1b. boxes .o
Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.

Coffee drops, 5-1b, boxes .

Lunch bars, 5-1b. boxes ..

Milk chocolate, 5¢ bundles,
3 doz. In box, per box..

Milk chocolate, 5S¢ cakes,
3 doz. in box, per box..

Nut milk chocolate, 3%4’s, 6-
Ib. boxes, lb.

Nut milk chocolate, ¥'s, 6-
Ib. boxes, 1b.

Nut milk chocolate, 5¢ bars
24 bars, per box

EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.
In %, % and 1-1b. tins, 14-

Ib. boxes, per 1b.
Smaller quantities

JOHN P. MOTT & Co.'S.

G. J. Estabrook, St. John,N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.

Elite, 10c size (for cooking)
dozen anen G0
Mott's breakfast cocoa, 2 dez.
10c size, per dos.
Nut milk bars, 2 dosen Iin
box
‘ breakfast cocoa,

No. 1 chocolate
Navy, chocolate, {'s..
Vanilla sticks, per grs 1 00
Diamond chocelate, 4's 0 24
Plain cholce chocolate
HENORE i i 20 30
Sweet chocolate coat-

020

WALTER BAKRR & CO., LTD

Premium No. 1 chocolate, 3
and %-1b. cakes, 33c 1b.; Break-
fast cocoa, 1-5, %, %4, 1 and 5-1b.
tins, 39c. 1b.; German’'s sweet
chocolate, 1§, and 3%-lb. cakes,
6-1b. boxes, 26¢c 1b.; Caracas
sweet chocolate, % and 34-1b.
cakes, 6-1b. boxes, 32¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 6-
Ib. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5 1b. cakes, 6-
Ib. boxes, 20c 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34¢
1b.; Cracked Cocoa, 34-1b. pkgs.,
6-1b. bags, 32¢ 1b.; Caracas tah-
lets, 5S¢ cartons, 40 cartons to
box, $1.25 per box.

The above quotations are f.o.b.
Montreal.

COCOANTUT.
CANADIAN COCOANUT CO.
Packages—5¢, 10c, 20c, and 40c
packages, packed In 15-1b. and
30-1b. cases. Per 1b.
1-1b pkgs. White Moss .... 0 2¢
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PON-HONOR

\ U N NS ' EASIF!RST SHORTENING

FOOD PRODUCTS

¢ The most satisfactory substitute known
for pure lard. Quality absolutely guaran-
teed—color perfect. Manufactured under
government inspection.

( Considering the price of pure lard, won't it
pay you to investigate the merits and price

of EASIFIRST.
GUNNS LIMITED

Pork and Beef Packers, Cotton Oil Refiners, WEST TORONTO

Manufacturers and shippers of grocery

BU[LD UP YOUR lines in Eastern Canada, Europe and the

. United States can find no method of getting

WE into this great market equal to shipping then
STERN SALES goods to us.

We maintain large track warehouses in
& the five great distributing points of Western

Canada. Qur connection with the trade is
most extensive and our facilities the most
complete.

Get in right on this fast growing and
ready market—the people of Western Canada
are liberal buyers and prompt in payment.

. . 0 T . A U s —— S
V— - . . e o oo 2

WRITE TO-DAY

NICHOLSON & BAIN

THE MOST RAPIDLY DEVELOPING Wholesale Commission Merchants, Etc.

MARKET IN ALL THE WORLD
IS THAT OF WESTERN CANADA HEAD OFFICE, -  WINNIPEG, MAN.

Winnipeg, Regina, Saskatoon, Edmonton, Calgary
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34-1b. pkgs. White Mess .. 0 27
1%-1b. pkgs. White Moss .. 038
1 and 34-1b. pkgs., assort-

. pkgs., asstd. 0 27T%
astd., in 5-1b.
028

02
030

In 15-1b. tins, 20-1b. pails and
10, 25 and 50-1b. boxes.
Pails Tins

White Mess, fine

strip $21
Best shredded .
Ribben
Macaroon
Desiccated 3¢ ..

CONDENSED MILK.
BORDEN’S CONDENSED MILK
Wm. H. Dunn, Agent, Montreal
and Teronto. Per Case

Eagle Brand, each 4 doz.. $6 00

Gold Seal Brand, each 4 dz 5 25

Challenge Brand, each 4 dz 4 50

Peerless Brand, “Hotel,”
each 2 doz. 4 00

Peerless Brand, “Tall,” each
4 doz. 4 50

Peerless Brand, “Family,”
each 4 doz. 37

Peerless Brand, “Small,”
each 4 doz. 200
CANADA FIRST BRAND.

The Aylmer Condensed Milk Co.

Per Case.

Canada First Baby Eva-
porated Milk

Canada First Family Eva-
porated Milk

Canada First Medium Eva-
perated Milk

Canada First Hotel Eva-
porated Milk

Canada TFirst Sweetened
Condensed Milk

Canada First Rosebud Con-
densed Milk

Canada First Beaver Con-
densed Milk

REINDEER LIMITED.

(Sweetened.)
Reindeer Brand (4 dez. in
case)
Mayflower Brand (4 doz.
in case)
Clover Braud (4 doz.

(Unsweetened.)
Reindeer Jersey Brand,
Family (4 doz. In case). 3 75
Reindeer Jersey Brand,
Medium (4 doz. in case) 4 50
Reindeer Jersey Brand,
Hotel (2 doz. In case).. 4 00
Reindeer Jersey Brand,
Gallon (3% doz. In case) 4 €0

COFFEE.
(Combined with Milk and Sugar)
Reindeer Brand (2
in case)
Regal Brand
case)
Reindeer Brand, in
jars (2 doz. In case).... 620
COCOA
(Combined with Milk and Sugar)
Reindeer Brand (2 doz. in
case)
ST. CHARLES CONDENSING
Prices— Co.
St. Charles Evaporated
Milk (baby size)
St. Charles Evaporated
Milk (family size)
St. Charles Evaporated
Milk (hotel size)

THE CANADIAN GROCER

Silver Cow Milk .......... § 80
Purity MUK ......ccconvees B 88
Good Luck Milk
COFFEKES.
EBY-BLAIN, LIMITED.
Standard Coffees
Roasted whole or ground, pack-
ed in damp-proof bags.
King Edward
Club House
Nectar
Royal Java and Mocha..
Empress
Duchess
Ambrosia
Plantation
Fancy Bourbon
Crushed Java and Mocha
Package Coffee.
Gold Medal, 2-1b. tins,

whole or ground 031
Gold Medal, 1-1b. tins, do 0 32
Gold Medal, %-1b. tins,

do.

Anchor Brand, 2-1b. tins,
do.
German Dandelion, 1-1b.

tins, ground
German Dandelion, 34-1b.

tins, ground
English Breakfast,

tins, ground
Grand Prix, 1 and 2-lb.

tins, ground
Demi-Tasse, 1 and 2-lb.

tins, ground
Flower Pot,

ground
WHITE SWAN SPICES AND

CEREALS, LTD.
WHITE SWAN BLEND.
1-1b. decorated tins, 1b. ... 0 32
Mo-Ja, 14-1b. tins, 1b. ..... 030

Mo-Ja, 1-1b. tins, 1b.

Mo-Ja, 2-1b. tins, 1b.

Cafe des Epicures, 1lb. fancy
glass jars, per doz., $3.60.

Cafe 1'Aromatique, 11b. amber
glass jars, per doz., $4.00.

Presentation (with tumblers) $3
per doz.

MINTO BROS.
MELAGAMA BLEND.
Ground or bean— W.S.P. R.P.
1 and Y% 025 030
1 and % 032 040
1 and % 037 050
Packed in 30's and 50-1b. case.

Terms—Net 30 days prepaid.
BRANSON’S SHEREEF COF-
FEE.

AGENT: F. COWARD.

402 Spadina Avenue, Toronto.
Small size $1.45 per doz., net
Large size ..... $2.85 per doz., net

In 3 dozen free cases. Freight
paid on 1% gross order.

CONFECTIONS,
PEANUT BUTTER.
Ontarle Prices
MacLaren’s Imperial— Per doz.

Sl 2 dO%. ..ioicsncoen

Medium, 2 doz.

Large, 1 doz.

Tumblers, 2

Pails, 24 1bs., per Ib. ....

CHEESE.
MACLAREN'S IMPERIAL
Ontario Prices per doz.
Individual (each 2 doz.) .. 100
Small (each 2 doz.)
Medium (each 1 doz.)
Large (each 1 doz.)
MacLaren’s Roquefort—

Small (each 2 doz.)

Large (each 1 doz.)
MacLaren’'s Canada Cream—

Small (each 1 doz.) .....
Medium (each 2 doz.)

Large (each 1 doz.)

CREAM.
FUSSELL & CO., LTD., LON-
DON, ENG.
“Golden Butterfly” Brand Cream,
8 doz. 10c size, cases, $7.60.
“Golden Butterfly” Brand Cream,
8 dosz., 15¢ size, cases, $11.50.
INFANTS’ FOOD.
Robinson’s patent barley, 3-lh.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 34-1b. tins,
$1.25; 1-1b. tins, $2.25.
FLAVORING EXTRACTS.
SHIRRIFF'S.
1 oz. (all flavors) doz. ....
2 oz. (all flavors) doz.
214 oz. (all flavors) doz. ...
4 oz. (all flavors) doz.
5 oz. (all flavors) doz. ....
8 oz. (all flavors) doz. ....
16 oz. (all flavors) doz. ...
32 oz. (all flavors) doz.. ...
Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottle (retall at 50c) 4 60
4 oz. bottles (retail at 90c) 6 RO
8 oz. bottles (retall at $1.50) 12 50
16 0z. bottles (retail at $3)-24 00
Gal. bottles (retail at $20) 15 00

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

No. 1, 4 doz. in case
No. 2, 2 doz. in case
No. 3, flats, 2 doz. In case 1 00
No. 3, talls, 2 doz. In case 125
No. 6, 1 doz. in case
No. 12, 14 doz. in case
LAPORTE, MARTIN & CO,
MONTREAL, AGENCIES.
These prices are F.0.B. Mont-
real. Imported Peas *“Soleil”
Per case
Sur Extra Fins, 4 flacons,
40 bou.
Sur Extra Fins,
kilo, 100 tins
Extra Fins, tins, 34 kilo,

Tres Fins, 34 kilo, 100 tins

Fins, tins, 3% kilo, 100 tins

Mi-Fins, tins, 13§ kilo, 100
tins

Moyens No. 1, tins, 3% kilo,

Moyens No. 2, tins, % kilo,

100 tins
Moyens No. 3

Asparagus, Harlcots, etec.
MINERVA PURE OLIVE OIL.
Case—

12 litres

12 quarts

24 pints

24 14-pints
Tins—

5 gals. 2

2 gals. 6s

1 gal. 10s

145-gal.

14 -gals. 20s

14-gal. 488 sq.

14-gal. 488 rd

BASSIN DE VICHY WATERS.
La Capitale, 50 qts.
La Neptune, 50 qts.
St. Nicholas, 50 qts.
La Sanitas Sparkling,
quarts
La Sanitas Sparkling,
pints
La Sanitas Sparkling, 100
splits
Lemonade Savoureuse, 50's 7 50
CASTILE SOAP.
“Le Soleil,” 72 p.c. olive eoil.
Case, 12 1bs. 2%4-1b. bars,lb 0 08%
Case 25 1bs., 11-1b. bars, 1b 0 07%

Case 50 1bs. %-1b. bars case 3 50
Case 200 lbs. 3%-0s., case 3 75
“La Lunpe,” 65 p.c. olive oil.
Case 25 1bs. 11-1b. bars, 1b. 0 07
Case 12 1bs. 2%4-1b. bars, 1b
Case 50 1bs. % -1b. bars, case
Case 100 1bs. 3%-o0s. bars,
case
Case 200 1bs. 3%-0z. bars,
case
ALIMENTARY PASTES.
BLANC & FILS.
Macaronl, Vermicelli, Animals,
Small Pastes, etc.
Box, 25 lbs, 1 1b.
Box, 25 1lbs., loose
DUFFY & CO. BRAND.
Grape Juice, 12 qts.
Grape Juice, 24 pts. .......
Grape Juice, 36 splits
Apple Juice, 12 qts.
Apple Juice, 24 qts.
Champagne de Pomme, 12 q
Champagne de Pomme, 24 p
Matts Golden Russett—
Sparkling Cider, 12 qts.
Sparkling Cider, 24 pts. ..
Apple Vinegar, 12 qts. ....
CEREALS.
Grape Nuts—No.. 22, $3; No. 23.
$4.50.
Post Toastles—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No
1, $2.70
Force, 36's
Gusto, 36's
MUSTARD.
COLMAN'S OR KEEN'S,
Per dos. tins

Durham, 4-1b. jar
Durham, 1-1b. jar
MACLAREN’'S IMPERIAL PRE-
PARED MUSTARD.
Ontario Prices.
Small, case 4 doz., per doz 0 45
Medium, cases 2 dos., doz. 0 M
Large, cases, 1 dez., doz.. 135
CANNED HADDIES “THIS-
TLE” BRAND,
A. P. TIPPET & CO., Agents
Cases 4 doz. each, flats,
per case
Cases 4 doz. each, ovals,
per case

N. K. FAIRBANK (CO. BOAR'S
HEAD LARD COMPOUND.
Fierces " ........ 1114
Tubs .... .. 11%

Tins, 20 1bs
Cases, 3 1bs.
Cases, 5 1bs.
Cases, 10 1bs.
F.0.B. Montreal.
GUNN’'S “EASIFIRST” SHORT-
ENING.
Tierces
Tubs
20-1b. pails
20-1b. tins
10-1b. tins
5-1b. tins
3-1b. tins
1-1b. cartons
MARMALADE.
SHIRRIFF BRAND.
“Imperial Scotech”—
1-1b. glass, dos. .........
2-1b. glass, doz. .........
4-1b. tins, dos.
7-1b. tins, dos.
“Shredded”—
1-1b. glass, doz.
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Grocers: Itisnot necessary nor advisable to handle toomany different

brands of the same class of goods.

Quicker sales and larger profits are

made by handling a few well-known brands of standard quality that your

customers are familiar with, and which have the confidence of the

manufacturer to the extent of a large advertising appropriation to assist

you in increasing your sales.

MAGIC BAKING POWDE

CONTAINS NO ALUM AND CONFORMS TO
THE HIGH STANDARD OF GILLETTS G@DS

EW.GILLETT COMPANY LIMITED

TORONTO, ONT.

Demand for pure Lard has
been very good and indica-
tions are that prices will be
higher. In the Summer of
1910 Lard sold at 16%c. per
pound in tubs and it looks to
us like history repeating itself.
“Star Brand” Lard is nothing
but pure Lard from good,
well fed Canadian pigs and is
made under Government
inspection.

F. W. FEARMAN CO., vimited

HAMILTON

The quality of

WETHEY’S

Condensed

Mince Meat

has been daily making friends for the
past twenty-nine years.

WHAT ABOUT YOURSELF?
Are you one of its friends?

If not, new is the time to get acquainted.

All Jobbers. 3 doz. to a case.

WRITE US

J. H. WETHEY, Limited

ST. CATHARINES
“THE MINCE MEAT PEOPLE"”

5 A ALY T S W W | . . S———— S -
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7-1b. tins, dos.

VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL
Fine.
4-1b. box “Special” per box 0 22
8-1b. box “Special,” box.. 0 &
5-1b. box “Standard” box 0 27%
10-1b. box “Standard,” bex 0 &8

60-1b. cases or 75-1b. bbls.

peE W ocoee .. 005
25-1b. cases, 1-1b.

(Vermicelli) per Ib. ...... 00

Globe Brand.

5-1b. box “Standard” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose) per 1b. 0 08
25-1b. cases, 1-1b. pkgs., 1b. 0 0834

JELLY POWDERS.
JELL-O.
Assorted case, contains 2
doz. 180
Lemon (straight) contains
2 dozen LA ORES &
Orange (straight) contains

18

2aIng 2 dOB. ocoooo covese 180
Strawberry (straight) con-

tains 2 doz. svss. - 289
Chocolate (straight) con-

tains 2 doz. 1%
Cherry (straight) contains

2 doz. 180
Peach (straight) contains

2 doz.
Weight 8 1bs. to case. Freight

rate, 2nd class.
JELL-O ICE CREAM POWDER.
Assorted case, contains 2

dozen Wi SN
Chocolate (straight) con-

tains 2 doz.
Vanilla (straight) contains

2 dozen 2050
Strawberry (straight) con-

tains 2 doz. 250
Lemon (straight) contains

2 dozen 2 50
Unflavored (straight) con-

tains 2 doz.
Weight 11 1bs. to case. Fereight

rate, 2nd class.

IMPERIAL DESSERT JELLY.
Ontario Prices.
Assorted "~ flavors, $10.76 per
gross. Imperial Sterilized
Gelatine.

Cartons, 1 doz., 90c per dozen.

SOAP AND WASHING POW-
DERS.
A. P. TIPPET & CO., AGENTS
Criole soap, per gross .. $10 20
Floriola soap, per gross .. 12 00
Straw bat polish, per gross 18 20
SNAP HAND CLEANER.
3 dozen to box
6 dozen to box
30 days.

RICHARDS PURE SOAP.
5-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.

Prices—Ontario and Quebec:
Less than 5 cases

SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.
=R -RAN S R ooioveieve $200
W, GOk . .oooiivioee ¢ 00
14, gall, doz.

THE CANADIAN GROCER

1 gall, dos.
1-16 gall. gross ot .......

“ANTI-DUST” SWEBPING
POWDER.

Size No. 1, 3 dos. crates, per
B S s srisan nae ans S0
No. 2, 1 and 2 doz. crates,
PR S e o s siies $3 00
Liquid Bluing, 90c per dos.
Liquid Ammonia, 90c per dos.
Both put up In corrugated paper
shipping boxes.

STARCH.
EDWARDSBURG STARCH CO.
Boxes Cents
Contain per 1b.
Laundry Starches—

40 1lbs., Canada Laundry. .06%

40 1bs., Canada white gloss,
I PRES. ooocavoccocoss

48 1bs., No. 1 white or blue,
4 1b. cartons g

48 1bs., No. 1, white or blue,
3 1b. cartons,

100 1bs., kegs, No. 1, white

200 1bs., bbls.,, No. 1, white

30 1bs., Edwardsburg silver
gloss, 1 1b. chremo pack-
SR s tas dus ke n ave

48 1bs., silver gloss, in §-1b.
tin canisters ... o ienie

36 1bs. silver gloss, 6-1b.
draw lid boxes

100 1bs. kegs. silver gloss,
large crystals

28 1bs. Benson's satin, 1-1b.
cartons, chromo label ..

40 1bs. Benson’s Enamel
(cold water) per case ..

20 1bs. Benson's enamel
(cold water) per case .. 180

Celluloid—boxes ceontaining
45 cartons, per case .... 360

Culinary Starch

40 1bs. W. T. Benson &
Co.’s celebrated prepared
corn

40 1bs. Canada pure corn
starel .. oe. e 05%
(20-1b. boxes %c. higher.)

BRANTFORD STARCH WORKS

Ontario and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 lbs..... .00%
Acme Gloss Starch—
1-1b. cartons, boxes of 40
1bs. cees J08%
First Quality White Laundry—
3 1b. canisters, cases of
48 1bs.
Barrels, 200 1bs.
Kegs, 100 1bs.
Lily White Gloss—
1 1b. fancy cartons, cases
30 1bs.
6 1b. toy trunks, lock
and key, 8 in case.... .08%
6 1b. toy drums, with
drumsticks, 8 in case.. .08
Kegs, extra large cry-
stals, 100 1bs. ......... 07%
Canadian Electric Starch—
Boxes containing 40 fancy
pkgs., per case
Celluloid Starch—
Boxes containing 45 car-
tons, per case
Culinary Starches—
Challenge Prepared Corn—
1 1b. packets, boxes of 40
RS R i 2 .08
Brantford Prepared Corn—
1 1b. packets, boxes of
I L i Gia e S
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“Crystal Maize” Corn Starch—
1 1b. packets, bexes of 40
WO oo win Sie aue
(20 1b. boxes ¥c. higher than
40's.)

OCEAN MILLS, MONTREAL.
Chinese starch, 48 1-1b., per

case $4; Ocean Baking Powder,

3-0z. tins, 4 doz. per case, $1.00;
4-0z. tins, 4 dos. per case, $3.00;
8-0z. tins, 5 des. per case, $6.50;
16-0sx. tins, 3 doz., per case, $6.75;
6-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange,

48 8-0z., $4; Ocean borax, 48 8-

oz, $1.60; Ocean cough syrup,

36 6-0z. $6.00; 368 8-0x. $7.20;

Ocean cern starch, 48 1-1b., $3.60.
BOUPS—CONCENTRATED.

CHATEAU BRAND.

Vegetable, Mutten Broth, Mulll-

gatawny, Chicken, Ox Tall, Pea,

Scotch Broth, Julienne, Msck

Turtle, Vermicelll Tomato, Con-

somme, Tomato.

No. 1's, 95¢ per dozen.

Individuals, 45¢ per dozen.

Packed 4 dozen in a case.

SYMINGTON'S SOUPS.

Quart packets, 9 varleties,
doz.

Clear soups In stone jars, §
varieties, doz.

SODA—COW BRAND.

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of 34-1b., contalning 120
packages, per box, $3.00.

Case of 1-1b. and 3-1b., contain-
ing 30 1-1b. and 60 34-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP.

EDWARDSBURG STARCH CoO.
CROWN BRAND CORN SYRUP
2 1b. tins, 2 doz. In case.. 2 B85
5 1b. tins, 1 doz. In case .. 290
10 1b. tins, % doz. In case 2 &0
20 1b. tins, 3% doz. In case 2 T8
Barrels, 700 1bs.-........... 3%
Half Barrels, 350
Quarter Barrels, 175
Pails, 381

b 25 1bs. each

LILY .WHITE .CORN SYRUP.

2 1b. tins, 2 doz. in case.. 2 90

5 1b. tins, 1 doz. In case.. 3 25

10 1b. tins, 34 doz. In case 3 15

20 1b. tins, % doz. in case 3 10

(5, 10 and 20 1b. tins have wire
bhandles.)

MOLASSES,

DOMINION MOLASSES Co.
Gingerbread Brand (Toronto)
2's—2 doz. 2 case, per doz. [ 1]

Winnipeg.

2's—Tins, 2 doz. cases, per

GOk .. v iR
3's—Tins, 2 doz. cases, per

dob ... e SIS E D
5's—Tins, 1 doz. cases, per

B0 ... Jov i i 2 RS
10's—Tins, 3% dez. cases,

por Wk i e=lie e
20's—Tins, 3% doz. cases,

per doz.
Palls—1's each
Palls—2's each
Palls—&'s, each ...

DOMOLCO BRAND
Maritime Provinces and Ontarie:
2's. 2 doz. case, per dos ... $1 35

3's. 2 dos. case, per dos. ..
§'s, 1 dos. case, per dos,..
10’s, 3% dos, case, per case..
20's. ¥ dos. case, per case.,
Western Prices—S8udbury
Victoria.
2's, 2 doxz. case, per dos..
3's, 2 doz. case, per des. ..
6's, 1 dos. case, per dos ..
10's, 34 dos. case, per case
20’s, % dox. case, per case
SAUCES.
PATERSON'S WORCESTER
SAUCE.
14-pint bottles, 3 and 6 dos.
cases, dos
Pint bottles, 3 dos. cases,
doz. SO A e 17
H P
H. P. Sauce— Per dos.
Cases of 3 dosen
H. P. Pickles—
Cases of 2 doz. pints ... $3 35
Cases of 3 dezx %¥-pints 225

HOLBROOK'S IMPORTED
PUNCH BAUCE.

Large, packed
ORI oo viisaan
Medium, packed in 3-doz.
case ...
HOLBROOK'S IMP. WORCES-
TERSHIRE SAUCE
Per do:x
Rep. % pints, packed in 6-

Imp. %-pints, packed in 4-
doz. case
Rep. qts. packed in 2-doz.

STOVE POLISH.
JAMES DOME BLACK LEAD.
6a size, gross
2a size, gross
NUGGET POLISHES,
Doszen
Polish, Black and Tan ... 08
Metal Outfits, Black and
Tan
Card Outfits, Black and

Creams and White Cleaner 1 10

TOBACCO.
IMPERIAL TOBACCO COM
PANY OF CANADA.

Chewing—Black Watch, 6s ..
Black Watch, 128
Bobs, 6s and 128
Bully, 6s
Currency, 6%s and 12s ...
Stag. 5 18 to 1D .........
Old Fox, 128
Pay Roll Bars, TYs
Pay Roll, 7s
War Horse, 6s
Plug 8Smoking—Shamrock, 6s,
plug or bar
Rosebud Bars, 6s
Empire, 6s and 128
Ivy, 78
Starlight, 7Ts
Cut Smoking — Great West
Pouches, 8s
Regal Cube Cut, 9s

TEAS-
THE “SALADA"” TEA CO.
East of Winnipeg.
Wholsale R't'!
Brown Label, 1's and %'s .25 .34
Green Label, 1's and %'s .27 .3¢
Blue Label, 1's, %'s, ¥%'s
and %'s
Red Label, I's and %'s. .36
Gold Label, %'s ........ 4
Red-Gold Label, %'s ...
LUDELLA CEYLON TERA.
Orange Label, %'s ...... 24 »

rA [e—y L 2
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QUAKER

2832

N - g.ﬂ.

LN
sa8us

“Bg 28 3 8

We solicit your orders for
: Quaker Brand Canned
Vegetables for the com-
ing pack.

j-; Heinz Grape-Fruit Mar-

malade in glass 1s a good
seller for the summer
season.

H. P. ECKARDT & CO

WHOLESALE GROCERS i
Cor. Front and Scott Sts. - TORONTO il




Brown Label, 4's & 1's .28 40
Brown Label, ¥'s ..... 30 40
Green Label, 4's & 1's. 35 50
Red Label, %¥'s ........

MELAGAMA TEA.

MINTO BROS.

45 Front St. East.
We pack in 60 and 100-1b. cases.

All delivered prices.

Wholesale R't'l

Brown Label, 1-1b. or 3% .25
Red Label, 1-1b. or %.. .27
Green Label, 1's, 1 or 3 .30
Blue Label, 1's, % or ¥ .35
Yellow Label, 1's, % or 1§ .40 .
Purple Label, 3§ only .. .55 .
Gold Label, i only .... .70 1.

THE CANADIAN GROCER

Black Label, 1-1b., retail at
Black Label, %-1b. retail at

B TRE e e see sreswe
Blue Label, retail at 30c ...
Green Label, retail at 40c ...
Red Label, retail at 50c .....
Brown Label, retail at 60c..
Gold Label, retail at 80c .,.

JAMS AND JELLIES.
T. UPTON & Co.
Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant,
cherry, gooseberry, blueberry,
apricot, huckleberry, 12-0z. glass
jars, 2 doz. in case, $1 per doz.;
No. 2 tin, 2 doz. in case, $1.90 per

in crate, 5214c per pail; 39-1b.
wood palls, 7%c per 1b. Packed
in assorted cases or crates If
desired.

Compound Jellies —Raspberry,
strawberry, black currant, red
currant, pineapple, 9 oz. glass
tumblers, 2-doz. in case, 85c. per
doz.; 12-0z. glass jars, 2 doz.
in case, $1.00 per doz.; No. 2 tin,
2 doz. in case, $1.90 per dex.; No.
5 tin palls, 9 palls in crate 37%¢c
per pail; No 7 wood palils, 6 palls
in crate, 52%c per pail; 30-1b.
wood palls, T%c per 1b. Packed
in assorted cases or crates if de-
sired.

Pure Orange Marmalade—Guar-

ers, 1 dos. In case, $2.25 per dos.,
Ne. 2 tins, 2 dos. in case, $2 per
dos.; No. 4 tins, 2 dos. In case,
35¢ per tin; Ne. 5 tins, 9 in crate,
42%c. per tin; No. 7 tins, 12 in
case, 57%c per tin; No. T woed
palls, 6 in crate, 57%c per pall;
30-1b. wood palls, 8¢ per 1b.
JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.
White Swan, 15 flavors, 1
doz. in handsome counter
carton, per dozen .......
List Price.
“Shirrift’s” (all flavors), per
BB wonsne  sivens Saiie
Discounts on application.

l

e g ———

“KOLONA” TEA. doz.; No. 5 tin pails, 9 pails in anteed finest quality. 12-02. YEAST.
Ceylon Tea, in 1 and %4-1b. lead  crate, 37%c per pail; No. 7 tin glass jars, 2 doz. in case, $1.10 White Swan Yeast Cakes,
packages—black or mixed. pails, 6 pails in crate, 52%c per per doz.; 16-0z. glass jars, 2 dos. per case, 3 doz. 6¢ pack-
Orange Label, I's ...... . . pail; No. 7 wood palls, 6 pails in case, $1.50 per doz.- pint seal-  ages ...... ...... ......

B AN A N AS St. Nicholas B
Oranges

Ci
Tomatoes
California Nauvels, Me_diterr’a:
rée(:)axrzs.Sweets. Ovals, in Hali Celery

PINEAPPLES — Cubans and
Porto Ricos. AND

BANANAS, LEMONS, LIMES,
TOMATOES, ASPARAGUS,
SPINACH, LETTUCE, ETC.

Car extra heavy COCOANUTS
in sacks of 100. We invite

Strawberries

Car arriving daily. Fruit is
fine and price reasonable.

WH

all early vegetables

Do y
a go
trodu

- enquiry

Prompt attention and first-class
J. J. McCABE

Mc .-‘-Q E service.
e b ®
T Agent

EVERIST WRITE AT ONCE TORONTO ONT. :

LEMON BROS. -

Owen Sound, Ontario Home Gual'd E These

absoli
are ur

0AKEY'S 4

the co

FREQUENCY OF SAJLINGS ' profit.

Every eleventh day a dealer
Pickford & Black steamer {
leaves Halifax for Ber-

X muda, St. Kitts, Antigua, ‘Nr
[ Barbados, Trinidad and | RO
Demerara ; theround trip GLASGO'

=
—_— KN I FE Po lISH occupying thirty days.

s e For further particulars 5
JOH" OAKEY & so"s’ lIH'IIth . .pplypto | CANADIA
Manufacturers of Snowdon & E

Emery, Black Lead, Emery, Glass PICKFORD & BLACK, Ltd. ing.Montreal.!

Agents and the Nort

and Flint Cloths and Papers, etc. NALIFAX, 0.8 Halifax, N.S.:

Wellington Mills, London, England Joha. N.B.: ¢
56
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25-27 CHURCH TORONTO
are Largest Receivers

TANGLEFOOT

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

OAREYSS ‘WELLINGTON'

THE ORIGINAL FLY PAPER

has one-third more sticky
compound than any other;
hence is best and cheapest.

couver, B.C.

——
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Fresh
Strawberries

Arriving in car lots daily
from North Carolina. Let
us have your daily orders.

ALSO
Bananas, Pineapple,

Cucumbers, Cabbage
Tomatoes

WHITE & CO., LTD.

Fancy Fruit Dealers

TORONTO

FRESH ARRIVALS

of all varieties of

New Fruits and
Vegetables

VICTORIA DAY

STRAWBERRIES, PINEAPPLES, TOMATOES,
BANANAS, ORANGES, LEMONS,
WAX AND GREEN BEANS, GREEN PEAS

THE HOUSE OF QUALITY.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

Do your customers
a good turn by in-
troducing to them

D.W.C.

SPANISH OLIVES

These olives prove
absolutely that they
are unsurpassablein
flavor and quality for
the consumer and as
profit-getters for the
dealer,

' ROWAT @& CO.

GLASGOW, SCOTLAND W/AxrX

CANADIAN DISTRIBUTORS

|
Snowdon & Ebbitt, 325 Coristine Build-

ing, Montreal, Quebec, Ontario, Manitoba
and the Northwest: F. K. Warren,
Halifax, N.S.: F. H. Tippett & Co., St.
John, N.B.: C. E. Jarvis & Co., Van-
couver, B.C.

|
“Standard Goods
Sell Best”

The fame of our immense manufactory
has been built around just this one
product. There are numerous imita-
tions, but there is nothing that enjoys
the reputation of BOVRIL, or that
possesses its vitalizing power, or that
can giv> the same appetizing flavor
an1! toothsomeness when added to
other foods.

The BOVRIL estates cover: in the

Argentine, 438,082 acres; in Australia,
9,261,400 acres.

Make up Your Stocks To-day

BOVRIL, LIMITED

MONTREAL

- -  —————— PO —— »—
- . e m—
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A few leading lines that
you require for you summer
trade.

10 oz. size, $10.80 per gross,
quarts, $27.00 per gross.

If your local wholesaler can-

.
Lemon Cordial,
quickly pay back its cost in the large profits it makes
ly you have no idea what great amount of cash it
business of the entire store. Furthermore its at- ‘ ' ; d and oraﬂgﬂade,
It helps the business in the store. The Kingery
Hand Power. Ranging in price from $8.50 to
st 4 not supply you, order direct.
and Catalog No. 39. They are free.

and clear a handsome net profit thereafter. If you '; : & . Lemon squaSh,

will take in during business hours. In some cases

tractiveness turns the eyes of passersby upon your

Peanut Roasters and Corn Poppers are of many

$350.00. Sold on liberal instalments.

KINGERY MFG CO GREE" & c Manufacturers
g - = TORONTO

own a store puta KINGERY out in front. Positive-

[ i dial

Lime Juice Cordial,
they have earned more net profit than that of the
store. Often it is the agent of sending them in.
kinds and styles—Steam, Electric, Spring and

You should have Kingery’s Book of Possibilities e ot
Cincinnati, Ohio

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLARD ® CO., Wholesalers HAMILTON, ONT.

“BAMBOO”—Handle
BROOMS are Popular

They should be kept by every aggressive dealer. Brooms of quality are hard to get
but W. W. & Co. Brands are made up to the mark, always. Our customers
know this. For ashort time only we offer a SPECIAL VALUE 50c.
line. Order now.

WALTER WOODS & CO.

HAMILTON - . WINNIPEG

A (
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A Greater Net on the
Same Gross

To increase your gross sales, you advertise. To
increase your net on the same gross, you sys-
tematize. The most important department of
the grocery business—the one that is likely of
the biggest leaks that rob you of your profit is
the accounting department.

THE McCASKEY
ACCOUNT REGISTER

is based on experience. It gives greater results
with the same work—and the same results with
less work.

This system is doing these things for the mer-
chant all over the broad land. It can do all
these things for you. You need it—you must
have it. And you will get it once you under-
stand what it achieves.

The one writing system, without books, without
disputes. Errors are caught as they occur, not
by overtime working at the month end. The
McCaskey system is adapted for your business.
Send for catalogue and know all the advantages
it gives the retailer.

Dominion Register Co., Limited
90-98 Ontario Street, Toronto, Canada

519-521 Corn & Produce Exchange, Manchester, Eng.
THE LARGEST MANUFACTURERS OF CARBON
COATED SALES BOOKS IN THE WORLD.

J

RASPZERRYJAH /
R

PRODUCTS
FROM THE ORCHARD

in the form of Jams and Jellies are
eaten all the year round but particul-
arly at this time, when the home sup-
ply is low, the demand on the retail

store is the greatest.

The E.D.S. “ Triangle' Brand table
delicacies are made on the E. D. Smith
fruit farms by skilled workmen and up-
to-date cooking and canning machinery.

E.D.S. Brands are advertised every-

where and create their own sales.

Made only by

E. D. SMITH, "o=*

AGENTS—NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
Halifax, N.S.; J. GIBBS, Hamilton.

. a . - by - o - - - Seremm—— —n ———
——————. ] T —————— T T ——— T N ——— A A - — 7 S B —— . . 0 .. OV 0 2 SO — . 1, B A A TS 3
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The
Easiest
and Best

Women know
the Fels-Naptha
way is the eas-
iestand bestway
of washing clo-
thes. That ma-
kes Fels-Naptha
soap the easiest
and best soap
for you to sell
them. Have it
always where
they can see it.

ESTABLISHED 1849

BRADSTREET'S

Offices Throughout the Civilized World

OFFICES IN CANADA:

Calgary, Alta. Vancouver, B.C
Edmonton, Alta, Hamilton, Ont.
Halifax, N8, Montreal, Que.
London, Ont, Quebec, Que.
Ottawa, Ont, Torontc, O t.
8t, John, N.B. Winnipeg, Man,

Reputation gained by long years of vigorous,
sonscientious and successful work.

THOMAS C. IRVING, W2 yeiame

TORONTO

WILSON’S
FLY PADS

Do not spoil on the re-
tailers hands.

Samples twelve years old
have been thoroughly
tested and found good as

NATION’S CUSTARD

POWDER

The dainty, delicious
dessert sold by leading
grocersfromcoasttocoast,
and alwaysin season:

Nation’s Egg Powder

AGENTS:

C. Gyde, St. Xaviour St., Montreal

F. Coward, Toronto
(For Ontario)

The W, H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.
Ayre & Sons, Ltd.,
St. John's Newfoundland
J. M. Crosswell & Co.
Kingston, Jamaica

Samples free by post.

60

AVE you noticed

I the difference in

the taste of a

Perfection Cracker

which distin-

guishes it from every other
soda biscuit?

The difference, we attribute,
to the better mixing of the
choicest materials and by
the better baking in modern
sanitary ovens.

It is these differences over
other makes that commend
Perfection Crackers to the
housewife. ~They are im-
mensely popular with your
best paying trade.

Excellent packing protects
and preserves the quality
and crispness from the
factory to the table.

The Mooney Biscuit
and Candy Co., Limited

Factories at

Stratford, Ont. Winnipeg, Man.

BRANCHES AT HAMILTON, OTTAWA,
SYDNEY, C.B., HALIFAX, NS,
FORT WILLIAM, CALGARY,

VANCOUVER, B.C.., ST. JOHN, NFLD

One Sa_le Means
More Sales

You should be able to
supply

MAPLEINE

when demanded by your
customers.
Advertised in the leading
magazines.
Order from your jobber, or
Frederick E. Robson Co,,
36 Froat St.E.. Toronte.

The Crescent Mfg. Co.
SEATTLE, - WM.

When writing advertisers kindly men-
tion thi, paper.

T
EXTI

The Sta
Dail

CAUTIO!
the mar!
BRAND.
"LA VIE

LAW,
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Buy the
Best

A line that
will give entire
satisfaction
throughout the
year to all of
its users is

PURITY
SALT

It is rightly
named, because
it consists ex-
clusively of fine
dry, even crys-

tals, free from all foreign substances.

It is pure —that's why the women
think so highly of it.

Your profit is assured. Order a stock
to-day.

The Western Salt Co., Ltd.

MOORETOWN, ONTARIO

Sardines
Are a Healthy Food

MEDICAL science tells

us that the sardine
supplies an excellent pro-
portion of nitrogenous
material, so it becomes a
real and economical food.

With

KING OSCAR BRAND SARDINES

on your shelves you have a sardine stock that will
win and hold your best trade. The careful preservation in
the cooked state in pure olive oil precludes contamination.

-
w Specia! royal

Sell the best—'‘ King Oscar."” There's satisfaction to
customers and good profit to you in the sale.

CANADIAN AGENTS

J.W.Bickle & Greening

(J. A Henderson)

Hamliiton, - Ontario

-~
ah

b NI

“LA VIERGE"
The Virgin Brand
EXTRA SUPERIOR QUALITY

The Standard Castile Soap of Marseille
Daily output about 100,000 lbs.

CAUTION :—Other castile soaps are offered on
the market closely resembling the VIRGIN
BRAND. Insist on the genuine, stamped:
“LA VIERGE"—"FELIX EYDOUX"—Marseille.

LAW, YOUNG & CO., Montreal

SOLE AGENTS FOR CANADA

Our Advertising Helps
You to Sell Heinz Foods

We are regularly telling your
customers about our products
through the most widely circu-
lated magazines in the country.
Just now we are running an
extensive advertising campaign
on

HEINZ BAKED BEANS

(The Oven-Baked Kind)

Get your share of this in-
creased demand by keeping a
stock of Heinz Beans constantly
on hand.

J. HEINZ COMPANY

. ———— - —— -
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CLASSIFIEDADVERTISING

AGENCY WANTED

AGENCY WANTED IN TORONTO FOR
canning company or other substantial line,
domestic or foreign, by competent man with
established connection calling on wholesale
trade. Box 423, Canadian Grocer.

BUSINESS CHANCES

TO PURCHASE OR ON LEASE IN OSHAWA,
Bowmanville, Port Hope and Cobourg, first-
class store to carry on Grocery, Butcher, Con-
fectionery and Crockery business. Must be
in a central location or will consider taking
over any large stock to procure the store and
pay spot cash for same. Answer at once.
State lowest price, all information strictly
confidential. The Capital Grocery Co., Box
427, Canadian Grocer, Toronto.

FOR SALE—RETAIL GROCERY AND
Crockery Business in Manitoba City; also do-
ing small Jobbing Trade in Confectionery
and Tobacconists’ Goods. Annual turnover
about $125,000.00, which should easily be in-
creased at least 50 per cent. Established
twenty-five years, and have proprietary brands
and valuable connections, which makes busi-
ness best of its kind in Northwest. Store
completely fitted with solid oak counters and
cases and most up-to-date fixtures generally.
Aside from book accounts, which represent
only one month’s business, other business
assets amount to about $25,000.00. Cash pre-
ferred, but would consider 50 to 60 per cent.
cash with reasonable arrangement for balance;
or would sell as retail concern, taking out
surplus tobaccos, ete., which would make it
easier to handle: no exchange considered.
Reason for selling, owner wishes to retire.
This is a rare opportunity. Apply Box 425,
Canadian Grocer.

Maple Sugar — Maple Syrup—
Comb Honey. Write us. Wood-
man & McKee, Coaticook, Que.

SITUATION WANTED

TRAVELLER—SPECIALTY MANUFACTUR-
er's traveller knowing wholesale and broker-
age trade from Regina to Halifax would con-
sider proposition for summer. Could handle
output of first-class eanning factory or other
good quality line. test references. Write
Box 426, Canadian Grocer.

SITUATION VACANT

WANTED—TRAVELLER — BY LEADING
Hamilton wholesale grocers. Ambitious young
man with experience on road, or good retail
clerk. Good position for a worker. Western
Ontario territory. Confidential. References.
3ox 424, Canadian Grocer, Toronto.

WANTED—A TRAVELLER TO REPRE-
sent a leading Grocery House in one of the
most promising territories in British Colum
bia, salary $150.00 with prospects of advance-
ment. No one but a really first-class, up-to-
date man need apply. Reply Box 428. Cana-
dian Grocer.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW
Black lettering on white cards marked

c., $1, $1.25, $1.50, $1.

$3. $3.50, Dozen in set, per set, 15 cents

postpaid, or two sets for 25 cents while they

last. Technical Book Dept., MacLean Pub-

lishing Co., 143 University Ave., Toronto.

PRINTING

CHEAPEST PRINTING ON EARTH.—BOOK-
lets. Catalogues, Price Lists, Handbills, and
any other fine printing for the grocery trade
at fiercely competitive prices. Russell” Smart,
40a Chancery Lane, London, England.

THE CANADIAN GROCER

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time s;)eut on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
Limited. -Office and factory, 20 Alice Street,
Toronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill In the
province. T. H. Squire, Queensboro, Ont,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 129 Bay St, Toronto.

COPELAND - CHATTERSON SYSTEMS -
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
IFensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from cur nearest
office. Egry Register Co., Dayton, Ohio: 3
Bay St., Toronto; 258% Portage Ave., Winni-
peg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION
Our system of reinforced concrete work—as
successfully used in many of Canada’s largest
buildings—gives better results at lower cost.
“A strong statement” you will say. Write us
and let us prove our claims. That's fair.
Leach Concrete Co., Limited, 100 King St.,
West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
Your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
good. Price $2.50 and upwards. W. J. Gage
& Co.,, Limited, Toronto, sole agents for
Canada.

OUR NEW MODEL-1IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
prices. The Ontario Office Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
("o., Limited, Toronto, are 8sole igents for
Canada. Ask your stationer for a 23¢. assorted
box of Mitchell’s Pens and find the pen to suit
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THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more
The back Is flexible, writing surface flat
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

WAREHOUSE AND FACTORY HEATING

systems. Taylor-Forbes Company, Limited

Supplied by the trade throughout Canada
(tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type
writers of various makes, which we have re
bulit and which we will sell at $10.00, $15.0¢
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures
Write for details. The Monarch Typewrite
Co., Ltd., 46 Adelaide St., W., Toronto, Canad:

725,000 LIVE MERCHANTS USE NATIONAL
Cash Registers. We couldn’'t sell them unless
they saved people money. The National will
uard your money, too. Write us for proof
National Cash Register Company, 285 Yonge
Street, Toronto.

Judicious Advertising

Advertising is the life of your
trade, but when you do adver-
tise, do it judiciously. See that
you are GETTING RESULTS.

The Automatic Printer

(It's a Marvel

will help you cut down, in fact
WILL CUT DOWN your ad-
vertising account and yet get
you better returns.
Familiarize your customers
with your store, service and
methods.

WRITE US

UTILITIES LIMITED

73 Bank of Ottawa Bld¢.,, - MONTREAL

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your sto
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.
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Three Lines You Should Know
and Introduce to Your
Customers

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will
bring you new customers and quick returns.

St. George Evaporated Milk, 4 doz. in case, $3.50
Princess Condensed Milk, 4 doz. in case, $4.20
Banner Condensed Milk, 4 doz, in case, $5.00

Order from your wholesaler or direct from the factory.
Delivered in 5 case lots to any point in Ontario or
East to Halifax.

| J. MALCOLM & SON
ST. GEORGE, ONTARIO
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course of
the past fifty
years three gen- '
erations of dealers
have sold COOK'’S
FRIEND, ‘‘The Baking
Powder With a Pedigree'' —
and three generations of users
have bought it. The sale is in-
creasing every year. Get after your
share of the sales made by the quality
and advertising of COOK'S FRIEND.

Purer than the Law Demands.
Contains No Alum.

W.D. McLaren, Limited, Montreal
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ACT NOW

Ask our agents to call on you
and let you see samples of
our jams. KING BRAND
certainly stands for quality
goods and you will make no
mistake in having a look at
them. Besides, the profit is
reasonable, just enough to
pay you handsomely.

KING BRAND

Ask about it.

Labrecque & Pellerin
MONTREAL

Agents—
W. H. Escott & Co., Winnipeg
MacGreegor Specialiy Ce., Torento
J. Huater White, St. John, N.B.

Sales Increase Steadily

As the convenience and quality of EDWARDS’
DESICCATED SOUP become more widely known,
its sales are bound to become enormous.

The grocer who features

FDWARDS
DESICCATED soup

and thus links his store with the advertising now go-
ing on all over Canada, will reap the greatest benefit,
and build up a steady trade which will help the sales
of all his goods.

EDWARDS’ DESICCATED SOUP

is made in three varieties, Brown, Tomato and
White. Retails at 5¢c. a package, and in canisters
at 15¢. and 25c.

Your orders will be promptly filled if sent in at once. Novel
Window and Counter Cards and other sales stimulants are
liberally supplied

DISTRIBUTORS :
W. H. DUNN, 396 St. Paul St., Montreal
W. G. PATRICK & CO, Toronto
W. H. ESCOTT & CO, Winnipeg




A Good Profit
Assured

Satisfaction Warranted

in the sale of the well-known
long shredded brand, the

WHITE DOVE

COCOANUT

Once carried in stock, always
carried, and readily sold at a
fair profit and to the entire

satisfaction of the consumer.

Write for particulars to

W.P.Downey

MONTREAL

OLIVE OIL

The best at the best price you

can get. Do you want it?

INVICTUS
BRAND

is a real good buy. There will
be a good demand during the
coming months and you will
be well rewarded if you put in

a stock and push it.

We want to quote you on var-
ious specialties. Do you want

to hear from us?

H.E. VIPOND & CO.

MONTREAL

THE CANADIAN GROCER

Milled from the very best wheat,
with every advaritage given by in-

lc"igent use of modern equipment,

- ANCHOR
BRAND FLOUR

is “always the same,” of uniform excellence, the highest

standard of flour quality.

Manfd. by Leitch Brothers Flour Mills,

Qak Lake, Manitoba, Canada 10

THE COCOA OF HIGHEST FOOD VALUE

THE IDEAL Agrees with everybedy,
BREAKFAST AND for:l’-‘:u of the
m,
SUPPE_ICI) BEVERAGE — e
articles of

WEATHERS diet known.
GRATEFUL AND COMFORTING CHILDREN THRIVE ON EPPS'S

Epps’s Milh Chocol.te melts in the mouth with a delightful smeothness and

a lingering delicacy of flaver.

Special Adeuts: WILLSON & WARDEN, Torenta. Manitoba: BUCHANAN & GORDON, Winniped
FORBES & NADEAU, Montreal J. W. GORHAM & CO. Nalifax,N.S. C. A MUNRO, St. Johu, N.B.

e
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KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in ecomstant tewsh
with all sections of this country and foreign markets, we are in the best possible position to keep
you posted by mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of the largest concerns are subscribers, and we sheuld like te place our propo-
sition before you. For furtker information write

SMITH & SCNIPPER CO., 138 Front Street, NEW YORK

e e e
e

to watch our Condensed
IT WILL PAY YOU &5z
are many money-making

positions there. You may find just what you want,
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Perfection and Popularity

go hand in hand. The wise grocer
knows this to be a sound commer-
cial fact. He accordingly stocks

Royal Shield
Jelly Powders

For purity they will stand the most
rigid tests—there are no adulter-
ants or preservatives used in their
manufacture—points which make
Royal Shield Jellies exceedingly
popular with housewives,

If you but suggest, you will find a
steady and satisfied trade to be
worked up for Royal Shield goods,
and it is a profitable line, too.

Campbell Bros. & Wilson

Limitea
WINNIPEG

CAMPBELL, WILSON & HORNE, Limited, Calgary.
CAMPBELL, WILSON & SMITH, Limited, Regina.
CAMPBELL, WILSON & ADAMS, Limited, Saskatoon.
CAMPBELL, WILSON & HORNE, Limited, Lethbridge.

ANOTHER REASON

why you should use

CONTINENTAL
GROCERY BAGS

Besides being GERM PROOF and having

the MOST PERFECT BOTTOMS of any
bags manufactured, our bags are counted by the newest
special mechanism, insuring absolutely FULL COUNT and
MAXIMUM NUMBER OF PERFECT BAGS in each package.

[f your Wholesaler does not handle
CONTINENTAL BAGS, accept no other,
but send orders to the Distributors.

ONTARIO: Victoria Paper and Twine Co., Ltd., Toronto: Davidsen
& Hay, Limited, Toronto: Walter Woods & Co. Hamilten :
The Young Co., Limited, North Bay and Sudbury.

MANITOBA, ALBERTA and SASKATCHEWAN: Walter Woods
& Company, Winnipeg.

QUEBEC and MARITIME PROVINCES: The Continental Bag and
Paper Company, Limited, 427 St. James St., Montreal.

The Continental Bag & Paper Ce., Limited

SOLE MANUFACTURERS
OTTAWA, CANADA

YoulCan't Get Any Cheaper. You Can't Get Any Better.
So, Why Pay Any Higher?

$1.75 per box of 100

Profitable enough, too, eh?

The Most
Reliable Glued
Catcher On The

Market.

Will Unroll]
As a Ribbon
A Full Yard.

For Jobbers' Prices Write

GRANGER FRERES LIMITEE, - MONTREAL

Selling Agents tor Western Provinces:

J. J. Tomlinson & Co., . Winnipeg

B e s T P — e S B, £ S et ARG e : :
W o - ——— e ——— — -
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A choice article to offer
Campers and Summer
Widowers is REINDEER
CONDENSED COFFEE,
which is combined with
Reindeer Brand Milk und

| @g;éa;’i;&'rm::ﬁ_ Sugar. Will keep in

same can after opening.

Rich and Ready. Costs
consumers about one cent per cupful. Packed
two Dozen Tins or Glass Jars in a case.

Manutfactured only by

LIMITED

TRURO, Nova Scotia.

DEER

\

J

CHILDREN

growsturdyand strongon

<rmH4Croom>»

It’s full of nourishment and easily digested.
Order a box from your jobber to-day,

CURE YOUR CUSTOMERS’ COUGHS

Sell them

MATHIEU’S

SYRUP
OF TAR AND
COD LIVER OIL

They'll be thankful
and you'll make a
“little something”--and
be happy also.

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.

If they seem feverish, suggest
Mathien’s Nervine Powders

—the great headache remedy
which, taken in connection
with Mathieu’s Syrup, helps
to break up the cold.

Newton A Hill,25Front St.B., Teronte,Out.
Distributor for Western Ontario.

Chaput, Fils & Cie., Moniresl, Oue.
Foley Bros. & Larsen, Winnipeg, Mas.

YOU ARE THE MAN WE WANT

—that is, if we haven't yef had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin"
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special adjuster device amd
the new style force feed steel-cutting grinders.

Ask any of the following jobbers
for our illustrated catalogue,

WINNIPEG—G. F. & J. Galt (and

branches): The Codville Co. (and

branches); Foley Bros., Larson &

Co. (and brariches).
VANCOUVER—The W. H., Malkin

Co.. Ltd. Wm. Braid & Co.: Kelly,
Douglas & Co,, Ltd.

HAMILTON—James Turner & Co.:
Balfour, Smye & Co.: McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—Gorman, Eckert& Co,

ST JOHN, N.B—G. E. Barbour &
Co.: Dearborn & Co.

REGINA, Sask.—Campbell, Wilson
& Smith,

MONTREAL —The Canadian Fair-
banks Co. (and branches).

EDMONTON, ALTA.—The A. Mac-
Donald Co.

Woodruff & Edwards
CO.
ELGIN, ILL., U.S.A.

A LIT
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7-20-4 CIGAR

HE tobacco proposition which

we offer you in}this splendid
brand of Cigar is worth consider-
ing. There is a satisfying smoke
for your customers in each 7-20-4

GROCER

It 1s a Mistake

for you to think that you
cannot sell an article because
your customers do not ask
for it. You are a salesman
and we venture to say that
you will be surprised at what
you can do with

Maple Sugar Chewing Tobacco
King George’s Navy "
Master Mason »

that they cannot hope to get out
of other brands at the same
money. The profit you make

for yourself is an important con-
sideration whenlyou are looking
for a good stock cigar for your
tobacco department,

if you put your selling power
behind them and make up
your mind that the men who

come to you for groceries will
Write for particulars come for tobacco supplies
also. You have the first call
on them very often, so take
advantage of all opportunities.

The Rock City Tobacco Co.

Quebec

The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

Winnipesg

Tuckett’s

Orinoco

Tobacco

, NO BETTER

i JUST

| A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCKRETT LIMITED

Hamilton,

67
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A SUGGESTION OF
VALUE

TO THE

Progressive Grocer

MAKE JUNE A MONTH OF
SPECIAL INTEREST TO

MRS. NEWLYWED
.

-

.

.

2

The ERMALINE SYSTEM

of cooking with PAPER BAGS is the
logical solution of the kitchen problem

Write for samples and our special
JUNE SHOWCARDS

Edward Lloyd, Limited
MONTREAL

‘““ASK YOUR WHOLESALER"

THE CANADIAN GROCER

Merchants

and

Salesmen!

Would you be willing to pay
$2.00 to hear some of the lead-
ing authorities on salesmanship
express their opinions on this
all-important subject? In

BRAIN-POWER BUSINESS
MANUAL

125 Presidents, Vice-Presi-
dents, General Managers, Sales
Managers and Star Result Get-
ters, have contributed of their
knowledge and experience on
such phases of the subject as:—
The Selling Profession.
Education and Training.
Before the Interview.

Getting Interviews.

The Approach.

Selling Talk.

Answering Objections.
Selling Tacties.

Closing Sales.

Cash with Order.

Samples.

Getting the Price.

Credits and Terms.
Cancelled Orders.

Territory.

Long vs. Short Trips.
Finding New Customers.
Salesmen’s Relation to House
Salesmen and Advertising.
Iixpense Accounts.
Promotions.

Bribes.

Conduct Toward Customer.
Special Tacties.

Character and Conduect.
182 pages, 537 x 834 inches

PRICE $2.00

TECIINICAL BOOKS.
143-149 University Ave.
TORONTO

:%
%
»
»

Why

of handli
everythin

WON

is availat
efficient, |
This neat
sips of th

Deminien Agen!
Distributors:— BR
W. H. ERaco
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S | i_ Brunswick Brand Canned Fish

" &/ ; EXCELS ALL OTHERS

Connors Bros. have won their present high standing in the
grocery supply business by a conscientious keeping up of a
ay | . grade, and their long experience gives them a place of authority
o E in the fish trade.

1ip

All goods are packed under ideal conditions and come perfect
lliﬁ

to the consumer.

SS ‘ OUR CHIEF SELLERS INCLUDE:—
\ 4 Oil Sardines Kippered Herring
. 34 Mustard Sardines Herring in Tomato Sauce
Y A Finnan Haddies Clams
1 foval and round tins) Scallops
es  —
et-
gir

i Connors Bros., Limited
& ‘ Black’'s Harbour, N.B.

A( P "JTS ( r ant, O &.( Halifax, N.S.: J. L. Lovitt arm ! NS I
ue Leon: Hr ‘V!r 1l /\ \V Huband, Ottawa: C. I t

ron ! (P\n [) ancan \& nr wca

yndon, Ont.;: John l 1 & Y

Quaker Soap

100 double wrapped No prizes
Bars to Box No premiums

Just Soap

Why the danger At the Lowest

of handling unsaleable, less effective, ‘‘ stick-to-

everything "’ sticky paper when Prica snod soap
is available. Wonder Fly Killer is thoroughly c a n B . s u l d ®

efficient, kills more flies and lasts the entire season.
This neat little tray spells death to every fly that
sips of the deadly poison.

3
Al S S s A Mathewson’s Sons

TORON1IO
Dlnnbu'.a —~BRITISH COLUMBIA, ALBKBTA MANITOBA and SASK,,

7 B.nna?no Ave., B, Winnipeg, Man.; ONTARIO, Jas. ...'..AL

Turner & Co., l!nnlmn QUEBEO, A Frangis Turcott, Room 16, Morin Blosk,
Quebes, Que.; EASTERN rROVINORS, H. B McLanghlin, Trure, N.8
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ONE OF OUR PURE
FRUIT PRODUCTS

WING to the steady increase in our business,

we have been forced to move

to

larger

premises, and have secured a new and up-to-

date building at

291 ARTHUR STREET

where we will be pleased to meet any of our
patrons. We wish to take this opportunity of
thanking you for your many favors, and trust
that we shall continue to share your patronage

in the future.

W ith best wishes, we are yours very truly,’

LINDER & BENNER,

Phone Park 2985

Toronto, Ontario.

Western Agents—Laing Bros., Wholesale Grocers, Winnipeg.

Produced from the finest ripe
Tomatoes, is just one line of
the pure Sterling Brand
Fruit and Vegetable pro-
ducts, that have held the
favor of the buyers for many
years.

Purity in foodstuffs has be-
come the first consideration
nowadays, and the dealer
should hold high his reputa-
tion by selling only goods
that are guaranteed to con-
tain no adulterants.

Promote the sales of Sterling
Catsup—the pro.its wili please.

THE T. A, LYTLE CO., LTD.

STERLING ROAD, TORONTO

Seasonable Reasonable
LINES PRICES

The warm weather now approaching means a
sure demand for soft drinks and healthy bever-
ages. A good trade will be yours if you make
preparations now to display our leading lines
and let all patrons and non-patrons see that you
can fill all requirements.

N.B.—You will notice that our lines are quoted
much below the so-called “just as good,” which
are really ““not nearly as good.” Examine the
quality, and the bargains will surprise you.

TRADER BRAND TRADER BRAND
IMPORTED GINGER ALE

6 Doz. 10 Doz.
90c. doz. 75¢c. doz.
.................... b 85c.
Dufiy & Co. Delightful Drinks Dufiy & Co.

24 Pts
Apple Vinegar.......... A
Apple Juice...... 3 ) 4 $4.50
Grape IR ity % W 5.00
Apple Champagne. . . ; - 4.90

MILLERS’ EXTRACT OF MALT

Quality guaranteed and complying with the National Food
and Drugs Act, No. 2187. Recommended strongly by lead-
ing physicians for all bronchial affections and for those
convalescent. An ideal tonic and- stimulant. You should
learn more about this line.

MILLER

MILLER
HIGH-LIFE LAGER

Were you able to see number and size of orders reaching us
daily from the most remote parts of the Dominion, you
would not hesitate for one moment about placing your order.
We have a car load to dispose of.

BARBADOS FANCY AND CHOICE MOLASSES
and
CRYSTAL SUGAR

An important consignment of these goods now lying on

wharf. No necessity to speak of quality. DA COSTA is
the brand.

WRITE IMMEDIATELY.

'
i

LAPORTE, MARTIN ET CIE., LTEE., |

568 ST.EPAUL STREET, MONTREAL
TELEPHONE MAIN 3766

Allison Coupor
Aylmer Conde

Bradstreets. ..
Brown Mfg. O

Campbell Bros

Onnadian
Oarr & Co.....
Chaput Fils k!
Chivers & Sons
Church & Dwig
Olawson & Co.
Clements Co., |
Ooles Mfg. Co.
Oommon
Connors BT,
Continental Ba
COrescent Mfg. (

Dalley, F. F. Oc
Davidson Estat
Distnbutors, Li
Dominson Oann
Dominion Mate
Dominion Regii
Dominion Salt(
Downey, W. P

Eby-Blain, Lim

Epps, James & (
Escott & Harme
Fureks Refriges
Fwiw & Sona, §
Fydoux, Fe'ix

Fearman, F. W,
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Allison Coupon Co.
Aylmer Condensed Milk Co

B
Ih.llour-ﬂmn“l. Co...

Bradstreets. ... .
Brown Mfg. Co......

[V

(nmphell Bros. & Wilson
e r luﬂmu.(.;o
Mw t Co.
Carr& Co...... o 4n e s ue
Chaput Fils E0NS.....0 .
Chivers & Sons

«hwch& Dwight

Nark, W

Clementa Co., Ltd.
Coles Mfg. Co.. .
Oommon Sense lfl o,
CUonnors Bres. .
Continental Mw &P np«r
Crescent Mfg. Co

THE CANADIAN

INDEX TO ADVERTISERS

Foster-Olark Co .
Furuys & Nishimurs.

Granger Frere
Green & Co sessve
Gunns, Iad......

Hamilton Cotton Co
Hamilton Incubator Co
Heinz, H. J.,Co
Hillock, J
Hudon-Hebert (o
Hutchison-Omand & Co

Imperial Extract Co ...
Lrish Grooer

Island Lesd Milis Co...... ... ...}

K
Kessel Co, F.,
Kilgour Bros
King, Frederick

. & Co..
:vnr. " H & J. Soubliere..

louun.Jno & Boun.

Meadowsweot Ch..- se Co

Meakins & Sons

Menard Motor CarCo. ..,

Methven, James .
Midland Vinegar Co
Miliman, W. H., & Son.

Mooney Biscuit lhd Oandy Co

Morton & Sons, David
Mott, John P. & Co

Nation, E. J cos
Vouou, Dale & Oo
Nichotson & Bain.

o

Ontario Peoples Salt & Soda Ce

r
Packer, H. J

GROCER

Sapho Mfg. Co

Smith, E. D

Swith & Shipper

Sherbrooke Cigar Co

Bilver, H R

So-clean Mfg. Co.
eon, H. €

i .
Star Carrier & Tray ll. Co.

Stevens-Hepner Co
Stewwrt, L C....
Symington Co., T.

Taylor & Pring

Tess & Persse, Ltd

The Turnbull Co

Thum Co., 0. & W

Tilton, J. A

Mppet, Arthur P, & Co
Tomlinson Co , The J. J
Toronto Salt Works
Tuckett, Geo. E., & Son Co

ilities Limited

Dalley, F. F. o Kingery Mfg. Co Psine Co., John
he Davidson Estate, James lPunttF. W.06.800 Vipond, H P
"eek, Frean Co
L Perrin, D. 8
Labrecque & Pellerin Pickford & Black
Dominion Register Co :‘ml.» W.G. A . w
Dominion SaltCo... Aaporte, Martin a ( s
Downey, W. P Lau entia Milk x “Mlel&nlndﬂu"hnm(,o
D :::n\w;m: .\FL; Co . Sumaee’ 24 :
- Ke , Lad
Kl - Leitch Bros. Richaras Pure Soap, C Wellington Mills
y-Blain, Limived Lemon Bros. Robinsor & Uo., L.E.. Western Distributors, . &d
Eckardt, H. P b o Lind Brokerage Co. Robson, F E W est Salt Oo
rdvnrdpbun lunﬁ Lindner & Benner Rock City Tubsoco Co 67 Weth m, J.H
Eno, Ltd., Lioyd, 144, Edward Sy e R White & Co .
. lffr.v-'J-moah()n . seeeee B ].mu-nu and Paoket \hdu..r,lq Wmﬂm%wvlC-u.u.Lul.
z E t & Harmer g lathe Co0., T. A “ 1 F.H
; Fureka Refrigerat or Oo 25 8 : '!l Mg (
¢ €
}th-‘ 4 ‘h p,.'h,-\' S H . 2 | St. Charles Condensing Co “ lson, Archdale
b e MacLaren Imperial Cheese (o 20 St. Lawrence Flour Mills Cc 18 Wilsow, Jos l
¥ inside front . St Lawrence Sugar Refining Co 7 Woods & Oa., Walter
MacNab, T. A, & Co........... i Salada Tea . i Woodruff & Edwwrds
S Fearman, F. W, Co vives -8 & 5 Sanitary Can Co . 10 Wondershine Ltd

Imitation Is The Sincerest Flattery

: : The popularity of a package can often be judged
! — by the number of imitators it has. Beware of
these masquerading brands which are following
in the wake of the leader of all 5c. Ammonia
! Powder.

LAWRASON’S
SNOWFLAKE AMMONIA

It has been commended by all classes of people as
the only pure and satisfaction-giving ammonia
powder on the market. Our selling policy has been
,' ! appreciated by the grocers from coast to coast.
a Again we reiterate the whole-souled popularity of Lawrason’s Snowflake
|

i I.ondon Canada

THE GIANT
5-CENT PACKAGE

Ammonia.
Get the Genuine—Lawrason’s

S. F. LAWRASON & CO., LONDON, ONT.
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THE CANADIAN

GROCER

"ABSORBS DUST

SR

GETS THE DIRT

s R D PRESERVES
DEODORIZES S A2 S

LESSENS LABOR DISINFECTS

SocLEAN umr:o-
CLANSERS 1o POUSHES
TORONTO.

A retailer’s selling power depends largely upon
himself, but even more upon the quality his words
imply. A good retail grocery salesman and high-
class merchandise make a grand combination.

SOCLEAN

THE DUSTLESS SWEEPING COMPOUND

is an easy seller just now. The housewife has
found out its labor-saving qualities and effective-
ness since the dealer first introcduced it and she
continues using it and tells her friends about it.

Now is the opportune time to intro dlulcle
Soclean.

Put up in handsome pails to
sell at 25c., 50c. and $1.00.

Order from: your jobber or direct

SOCLEAN LIMITED, 'Toronto, Ont.

The !Originators 'of  theJDustless Sweeping Compound n"Canada.

Blgger Sales
Better Goods

This covers the following lines:—

Buil Dog Ammonia Powder
Bull Dog Chloride of Lime
Buil nog Borax

Bull Dog Liquid Blueing
Bull Dog Liquid Ammonia

Sold from Coast to Coast

Manufactured by

The John B. Paine Co., Ltd.

TORONTO

AGENTS:

J. W. Gorham & Co., Halifax, N.S.
W. S. Clawson & Co., St. John, N.B.
W. and F. P. Currie, Montreal, Que.
Marshall Brokerage Co., London, Ont.

Dodd & Reid, Saskatoon, Sask.

W. Lloyd Lock & Co., Winnipeg, Calgary
and Vancouver, B.C.

Ever
Cust:

If you
what

Full Pa




ANADIAX GROCER

|
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\ Winnipey

THE
WOMAN
WHO KNOWS

says:

b4

ream Cuslard

THT CREAM OF ALL CUSTARDS

v stard is n

Cream Custard
1 \

Custard is so

Every one of your customers is a prospective buyer of FosterClark's Cream
Custards. Every tin sold of FosterClark's Cream Custard means a satisfied
customer, and every wide-awake business man knows the value of that.

[f you are handling FosterClark’'s CREAM CUSTARD you know from experience
what satisfaction every sale gives. If you are not handling FosterClark's CREAM\
CUSTARD there is a triple loss vours, vour customers, and ours.

1/

CREAM CUSTARD

PAYS WELL. SELLS WELL.

Retailed in 5¢c packets; 10c, 15¢c. and 25c. air-tight Tins.

Full Particulars and Sample from
BAILEY & GUNN, 122, Hastings Street W FHE HARRY HORNE (U, 300 & 311, King Street W

\'ancouver. loronto
THE TURNBULL CO.. 179, Bannatyne Ave E. HOWE McINTYRE & CO., Youville Square, Mont
W A SIMONDS, St Jobn, New Brunswicl




THE CANADIAN GROGCER

I i : R RI ’ Regular Lines put up in:
5¢. Parchmentine

10c. Red Label
Sc. and 10c. Fancy Thin 10c. Cartons

Blue Packages 25¢c. Cardboard
. and 35c. Tins

D. S. Perrin & Co., Limited

LONDON CANADA An Ideal and Healthy Food
Quality unsurpassed. Test the flavor and crispness




