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CIRCULATES EVERYWHERE IN CANADA

Alse in Great Britain, United States, West Indies, Seuth Africa and Australia.

CANADIAN GROCER

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision
and Food Stuffs Trades of Canada.
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Robinson’s Patent Barley

Is a Steady Seller
With the BEST TRADE

Your store is the finest in the town. And,
therefore, you are or should be selling

ROBINSON’S
PATENT BARLEY

Liberal sampling among your customers
on receipt of list addressed to

Frank Magor & Co., - 403 St. Paul St., Montreal

Agents for the Dominion

Raised on It.

Your customers depend upon your
judgment in matters of food products,

When a trial order of a line of goods is found reliable, their confidence and trade is assured.
Your recommendation of

“Crown’’ % Brand Table Syrup

PUT UP IN TINS is a safe one and makes ftor patronage.

2-1b. tins—cases 2 doz. Also in Bris., }¢-Brls y i
18 . < Kegs and Pails. “Crown” Brand Syrup is the essence

204 “ 52 of the finest selected corn.

Freight paid on 5 cases and over to all railway
stations east of North Bay.

EVERY JOBBER SELLS IT

EDWARDSBURG STARCH CO., Limited

ESTABLISHED 1858
§3 Front 8t. East, Works, 164 8t. James Street,
TORONTO, Ont. CARDINAL, Ont. MONTREAL, P.Q.

CLASSIFIED LIST OF ADVERTISEMENTS ON PAGE 29

v oar

. AR
e




S —————————————

0y

A GOOD FAMILY TRADE.
means that you must please
the heads of families. -
Mothers use

BABY'S OWN SOAP
You will gain their confi-
dence by selling

The best soap it is possible to>

make—a leading product of the '«

bt
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“BABY'S OWN

%
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“Thistle

The fact that fo over
twenty years we have
sold the “Thistle” Brand
of Canned Haddies,
Kippered Herrings,
etc., is pretty goodevi-
dence of the high stand-
ard of quality of the
goods. By high quality
we mean, first, the very
best fish put up in the
very cleanest way;
second, the preservation
of the rich, delicate,
natural flavor by prompt
action after the fish are
caught.

There has never been
any attempt by the
owners of the “Thistle”
Brand to produce their

goods as cheap goods—quality has been their watchword
. first, last and always. They have never pretended to com-
pete on the basis of price and they never will, The **'lhistle”

Brand is to be the best by everv test and regardless cf expense.

The Min gcr of the company is unsurpassed as a fish-curer, as
his father was before him. The buyers of the “Thistle” Brand can
be absolutely sure of perfection. It is the standard from which the

quality of all other brands is judged.

Not the Cheapest but Always the Best

ARTHUR P. TIPPET & CO.
Agents

8 Place Royale, MONTREAL 20', Front Street, TORONTO
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BARBADOES, W.I.

Manufacturers’ Agents and Brokers' Directory

OWEN SOUND.
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JONES & SWAN

GENERAL COMMISSION MERCHANTS AND
SHIPPERS OF WEST INDIA PRODUCE.

CABLE ADDRESS —JONESWAN, BARBADOS

CobEs USED—Lieber's, Western Union, A B. C
Watains,, Scott’s and Private Codes

t % John Farr, 140 Pearl St., New
York : l G. Croshy, \x John, N. 8. Mitchell & White-
head. Quebec Rose & Laftamme, Montreal : Geo.
Musson & Co., Toronto: J. C. LeQuesne, Paspebiac.

J. K. McLAUCHLAN

Commission Merchant.

Warchouseman, Shipper and Steamship Agent.

Owen Sound, - Canada

POTATOES

Let me quote a price on a car of my celebrated
Selected Delaware Potatoes
Delivered at your station
R. W. HANNAH
300 Board of Trade Building, - Toronto

CHARLOTTETOWN, P.EL

HORACE HASZARD

IMPORTER of Refined and Raw Sugars, Barbados
—— Molasses, Flour and Cornineal.

EXPORTER of Cheese, Butter and Canned Goods

AGENT in Canada and the United States for the
famous BRAHRMIN TEA

Charlottetown, Prince Edward Island.

TORONTC.

HAMILTON, ONT.

ey

W. G. A. LAMBE & CO.

Toronto

Grocery Brokers and Agents.
Established 1885.

Long Distarce Phones
OFFICE 715 Houskg No. 1556
Norman D. McPhie
Broker and Commission Merchant
OFFICE, 58 K1NG ST. E
HAMILTON, - ONT.

HALIFAX, N.S.

WINNIPEG.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE
HALIFAX, N.S.

Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN

Domestic and Foreign Agencies solicited.
Highest references.

W. E. BIDWELL

Broker and Commission Merchant
271, FRONT ST. E., TORONTO
Calling on best Grocers and Mfg. Cconfectioners.

Could handle another first-class specialty

for Manufacturers.

CALGARY STORAGE
In a new brick block centrally located
Dingle & Stewart
Winnipeg, Man. - Calgary, Alta.
COMMISSION BROKERS.

MONTREAL

C. E. KYLE

A. J. HUGHES

Wholesale Grocers' Broker, Manufacturers' Agent
and Jobber,

1483 Notre Dame Street
Montreal.

27 Front St. E,

Highest references

KYLE & HOOPER

Wholesale Grocery Brokers and

Manufacturers’ Agents

8. HOOPER

Toronto

Commissions solicited

JOSEPH CARMAN

Wholesale Grocery <Brul\vr and  Manufacturers
Agent, Member Western Wholesale Brokers'
Association.

Uinon Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited.

Open for few more foreign and d i
Correspondence Solicited. Highest P.eferencea

FELLOWES & FELLOWES

MANUFACTURERS AGENTS

6 St. Sacrament St. - - Montreal.
We are open to introduce a few new lines of high-
class grocers’ specialties.  Could handle a line of

Canned Goods and Sauces.

W. G. Patrick & Co.

Manufacturers’ Agents
and
Importers

29 Melinda St., Toronto

STUART WATSON

Manufacturers’ Agent and Whole-
sale Commission Broker.

Winnipeg, - Man.

Highest References. Correspondence Solicited.

H. J. STEVENS

126 Board of Trade, - Montreal

Who'esale Brokerage

Beans, Boiling Peas, Flour, Oats

Correspondence solicited.
munications to our head office.

A. F. MacLAREN IMPERIAL CHEESE CO.

Limited

AGENCY DEPARTMENT :

Agents for Grocers' Specialties and Wholesale

Grocery Brokers.

23 Front 8t. East, Toronto

Address all com-

DO YOU wish to extend your business to this
GREAT WEST COUNTRY

WE CAN handle your account to our
MUTUAL ADVANTAGE.

Correspondence solicited. Established over 12 years

George Adam & Co.

Wholesale Brokers and Commission Merchants
WiNNIPEG, MANITOBA

T TN

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 28.

CURRANTS

ON SPOT.

W. H. MILLMAN & SONS

Grocery Brokers

TORONTO

G. B. THOMPSON
Wholesale Broker and Commission
Merchant
159 Portage Avenue East, - WINNIPEG, MAN.
Cable address, ‘‘ CapsTan.”

Storage facilities. Correspondence solicited

EXPERIENCED ADYERTISEMENT WRITERS

who are open for a situation are requested to
ilslcr their names with the MacLean Pub-
ing Co., at any of their offices. Inquiries are
occaslonall) made by manufacturers and whole-
sale houses who contemplate establishing their
own advertis'ng department.
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HINTS TO RETAIL MERCHANTS

ARrTICLE 1. —How TOo DouBLE Your Prorits aNnD PrLeEase Your CUSTOMERS.

Many of your best Customers do not know that there are four grades of Canned
Peas, namely :

No. 4, known as “Standards.”

No. 3, known as Sifted, labelled “Early Junes.”

No. 2. known as Extra Sifted, labelled “Sweet Wrinkled.”

No. 1, known as Extra Fine Sifted, usually labelled “Petit Pois.”

“The Standard” is the largest grade and although tender and sweet, it is not as select
as the smaller varieties ; besides, in this grade the profits are usually cut very close.

“Early Junes ” are a smaller giade than the ‘‘Standards,” uniform in size, tender and
sweet. “Early Junes” invariably sell at 2c. per tin (24c. per dozen) more than “Standards”
and the cost is only 7jc. per dozen extra.

‘““Sweet Wrinkled” is probably the choicest grade packed, small-sized, sweet and
tender. If your customers had their attention called 1o this luscious grade, it would not only
mean greatly increased sales, but trebled profits and well pleased customers.

“Petit Pois,” Extra Fine Sifted, sweet, tender and simply melt away when eating.
Superior to imported French peas because they are free from coloring and other injurious
preparations.

Your customers, when they know, will greatly appreciate the better grades of Peas and
will gladly pay the extra price. If you require any of the extra quality, and have not the four
grades already in stock, write at once to your wholesaler and obtain supplies—if only one case
of each of the finer grades. Take a little time with your customers to explain the difference in
quality and you will have an established trade for high-class quality, with greatly increased
profits.

A little care and attention will easily treble your profits, and not only that but greatly
please your customers. A good recipe for preparing for table will be found at foot of page.

There is only one more important question in this connection, namely :—when buying,
to insist on getting the old established brands, which have stood the test for the past quarter
century, namely Aylmer, Log Cabin, Horse-Shoe, Auto, Little Chief, Lynnvalley, Maple
Leaf, Kent, Lion, Thistle, Grand River, White Rose, cic, ectc., for sale by all the leading
W holesale Grocers in the Dominion of Canada.

Yours respectfully,

THE CANADIAN CANNERS, LIMITED

DIRECTIONS FOR PEAS.—Open the can, empty contents into a colander and thoroughly rinse
with hot water, then turn into a saucepan ; add butter about the size of a walnut, or if preferred
half a cup of sweet cream, and heat thoroughly. Season to taste.
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§ i o Ceylon Tea (a spoonful) speaketh
B
) i ‘““ stronger (in the cup) than the strong
13 3
: “man in his wrath.”
T
i
R
3 1. Why * (,‘cyl(m Tea Talks”! we are asked.
‘; 1 . Well, we “talk ” because we have something to ‘“talk” about, something
1 4
% i good, something worth telling.
That’s why we buy space in the “Grocer”’—just to “talk” to you, and because
% we can ‘“talk” to more of our friends in one week this way, than we could in a
' month any other way.
, { Ceylon Tea itself “talks,” too, in the best way possible- the grocer’s
iy 4 & 3 .
3§ coffers.
8 f Ask the greatest and most successful tea dealer you can find, and he will
.." < = g x {
- e tell you (Jeyl(m ea “talks”” “Talks” satisfaction, “talks” increased trade, \
1A
8 d “talks” fat bank balances, “talks” dollars.
In fact it has ““ talked ” the old teas clean off.
=
{ It came to fair Canada, young, strong, pleasing and vigorous, and the old
b 3 teas couldn’t stand up against it
ER
B i‘? “Ceylon Tea Talks"—why surely —the *“Grocer's” readers are
- & Ceylon’s admirers.
Ceylon Tea (ereen and iack) for profit and pleasure
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JAPANESE STARCH

Owing to its superiority 1s rapidly gaining favor

Wholesale Grocers of Montreal
handling our celebrated

Japanese Starch

Hudon, Hebert & Cie
L. Chaput, Fils & Cie
Laporte, Martin & Cie
Demers, Fletcher & Cie
Hudon & Orsali
| Carter, Galbraith & Co.
| N. Quintal & Fils
D. C. Brosseau & Cie
Lalonde & Desroches
Labrecque & Pellerin

American Pure Food Co.

Montreal

' OUR LABEL

Is our personal guarantee of our product and the confidence
it begets is the basis of our success.
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The most. Perfect. Tea ever placed before the Public.

HOVA

BLACK TEAS IN PACKETS

Brown Label, 4, 4, and 1 lb., 20, sell at 25
Green ¥ » o a5 2, Y I
Blue iy " i - a, * 40
Red 55 " 4 ” "

In cases of 20 and 40 Ibs. each

To introduce these high grade Teas the growers have packed
15-lb. packets for free distribution among the consumers.

For further information and samples, write to

S. J. Major, Limited

Sole Wholesale Agents for Canada Ottawa

NOTE:

“HOVA” TEA is absolutely Pure and Blended from the choicest Teas from the
gardens of India and Ceylon, the greatest care being taken to select only those growths specially
suited to the water of this district.

“HOVA” TEA can be enjoyed without the slightest fear of injury to the digestive
organs, and is recommended to invalids. Its refreshing qualities and complete freedom from
“Tannin,” and similar injurious acids, so often found in other * low grade” Teas, renders it a
delicious and sustaining beverage. Owing to its exceptional Purity and Strength, only two-
thirds of the usual quantity is required to be used when making “Hova” Tea.

February 2,
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To Stir up Trade——

ROLLED OATS have dropped-

Don’t buy before getting our prices. Wae can sell you right.

| Just about this time of the year, a good many merchants are looking around for some good live
T SPECIALS to help boom trade. We can help vou with a-

P

c Fine Red To retail at
s Sockeye ALMON 2 for 25c.
T

o FINE SOUND FISH—-WILL PAY YOU A GOOD PROFIT.

D i sl MRS

E Just passed into stock a large shipment of Fancy French Goods and have some special snaps in

A P P

'- ASPARAGUS CHERRIES
w — 23%-lb. square tins —— IN MARISCHINO

i Exceptionally good value. Pints and Quarts—Fancy bottles.
T

H

Y

S

" EBY, BLAIN 2. "Snonto

MOLASSES

Bris. and % Bris. OGet Our Price.

Thomas Kinnear & Co.

TORONTO ano PETERBORO

FISH

We carry a full range of Pure Cod in 1-lb.,, 2-lb. and
3-lb. wooden boxes. Also Boneless in bricks and bulk.

Labrador Herring, Scaled Herring, Etc.
PRICES RIOHT

THE DAVIDSON & HAY, LIMITED

WHOLESALE G6ROCERS, TORONTO

7
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Take Note of Difference No. 2

Between ‘‘ordinary’” and ‘‘good” tea there is a greater difference than that of

price and quality.

There is the difference in after-results—customers’ satisfaction, your profits.

Blue Ribbon
Cevlon Tea

is a good tea that gives *“full results.”

Your customers like it because it

is good. It is to your interest to sell it regularly because your customers

like it.

Biue Ribbon Ceylon Tea is High in Quality, Reasonable in Price.
Have Red Label Brand on your order list every time. A Trade Builder.

The Comfort

Bed'ahdwbouche Pan

Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

R. Campbell’s Sons

Hamilton Pottery HAMILTON, ONT.

YOU CAN'T FOOL THE COOK

BRANTFORD PREPARED CORN STARCH

won its first success in the kitchens of practical
housewives. The recipes printed on the boxes
were not the conventionally absurd kind, com-
piled as if for Royal households or millionaires’
palaces, but were of the common-sense kind,
They ‘‘worked" and at once became widely pop-
ular, popularizing at the same time the
‘“ Brantford " brand of corn starch.

Ground slowly, without overheating, bolted
through silk to microscopic fineness, free from
grit or grain and with the delicate aroma and
delicious natural favor of bettomland corn
retained,

BRANTFORD PREPARED CORN STARCH
was quickly recognized as very different from
and supen:ior to other brands. Good advertising
lent a finishing touch to success.

YOU NEED IT IN YOUR STOCK

BRANTFORD STARCH WORKS, Limited

- Brantford, Canada

February 2, 1
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W Judge Not

e —

of by appearances in buying your Coffees. ~Your customers care nothing for

3 that—they want GOOD CUP QUALITY- AROMA—FLAVOR. 1
The results will be satisfactory if you sell Chase & Sanborn’s High-Grade i
Coffees. E?

Chase & Sanborn

The Importers, - MONTREAL

s i

R T ey e

This is the brand

STARGH “RAYON D’OR” OLIVE OIL

D i el S 2
R RN g o 5

actical
S You cannot be too careful in the selection of your 0il.

S

FIRST, consider PURITY. SECOND, decide’for PURITY.
» com- THIRD, order ““MAYON D'ORS,” and you will get PURE OLIVE OIL. ~
naires’ Produced, Maufactured and Packed by MENGERT, CAGNOLI & CIE, Ane. Maison SUAUT & CIE, growing
kind, their own OLIVES in their own production-districts of Bari, Lucca and Nice. Agencies in 150 of the largest
y pop cities of the world. Write for prices and samples to
g J. RUSSELL-MURRAY, 6 8t. S8acrament 8t., Montreal, Exclusive Agent for Canada.
3 MENGERT, CAGNOLI & CIE, Ane. Maison SUAUT & CIE.
bolted
. from
a and
corn The Reputation of
5 L K3
o~ Lea Q. Perrins’ Worcestershire Sauce
it is without a blemish.
tising It is the ‘‘always reliable” and only sauce in the world and requires no
argument in comparison with other table sauces.

K
nited The most desirable customers ask only for Lea (@ Perrins’' Sauce.

J. M. DOUGLAS & CO,, - Montreal

Canadian Agents
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FAIRBANK PLAN’

THE
N LOOK INTO IT

and see just what **The Fairbank Plan"’ 1s.
While we spend hundreds of thousands of dollars
every year advertising the six great Fairbank
specialties:

Gold Dust Washing Powder
Fairy Soap, Copco Soap
Fairbank’s Glycerine-Tar Soap
Fairbank’s Scouring Soap
Fairbank’s Sanitary Soap

and educating the public regarding them; and while we intend to continue doing this, we realize fully
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these
goods, but that “the man behind the counter” has been an important factor in extending and increasing
our trade. It was the realization of this fact that gave birth to *“The Fairbank Plan,’’ as a method

Itisn

of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a . h
i X o E9S  £02S . & from the
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and
his clerks. : be used :
“The Fairbank Plan® is an absolutely fair method of rewarding the clerk in direct proportion The C
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in 3 s
u A

such a manner that the coupon can be easily removed before the goods pass into the -hands of the

consumer. For these coupons we offer many valuable articles.
If you will send for an illustrated premium list of *‘The Fairbank Plan® it will convince you

that this is no cheap trading-stamp scheme.

THE N. K. FAIRBANK COMPANY - Montreal, Canada.

QUN PAST
STOVEPOLISH

INS
(FINS (St
j - e sy S, LABOR SAV

ALw‘vs As Goon ‘s " Ew. gxlz{aﬁ?ui‘”:filmgf’diss i.]\_ahgood thir&g fordlhlt: dealex}'1 to push to the front, first because it gives the most
7 2 ) i o ble e ny Stove Polish ever made and pleases the customer, and second, bec. it does i J
wtih heat or cold, age or climate and is always as good as the day it was made. You are justified in pushing it fs thousands of slorekeepc;:care doil::uaslf .I)\'g;‘il::t'tugl‘:j‘.ermmh

MORSE BROS., PROPS.,, CANTON, MASS,, USA.

ALL THE TIME

we are increasing the sale of

JAMES' DOME BLACK LEAD

The best proof of the best Stove Polish that can be used.

W Q.A. LAMBE & co,. Canadian Agents.

10
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REINDEER
Condensed GOFFEE

EVERY TIN CONTAINS
Pure Coffee
Rich Milk

and Sugar
COMBINED READY TO USE

A cup of excellent Coffee
is prepared by simply
adding boiling water.

It is not necessary to remove the Coffee
from the tin when it is opened, but may
be used a little at a time if necessary.

The Coffee will keep until the whole
is used.

TRURO CONDENSED MILK CO., Limited, -  TRURO, N.S.

THE CANADIAN GROCEk

Requires No Boiling

It is easy work to sell a cold-water starch like

“IVORINE”

IVORINE STARCH is more easily used than

any other starch, and gives far greater satisfaction.

And the profit for yourselfought to be an incen-

tive to push ‘“‘Ivorine” sales!

Mention IVORINE STARCH to your custom-

ers and see if they have ever used it.

A case of 40 pkgs., $2.50
Your Jobber can supply you.

St. Lawrence Starch Co.
Port Credit, Ontario

No amount of invidious comparisons

will convince users of

JAPAN TEAS

that there is any better, purer, healthier
and more satisfactory tea grown and

prepared.

The delicacy and delicious-

ness of Japan Tea is world-famed.

Your customers who have not tried these teas will thank you for

calling their attention to them.

-
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circles from

Which | 14,000,000 PACKETS
Geylon Tea ANNUAL SALE
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the
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of
the
American
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Continent,

MAKES YOUR CAKES LIGHT.

MAKES YOUR BISCUITS LIGHT.

MAKES YOUR BUNS LIGHT.

MAKES YOUR LABOR LIGHT.

MAKES YOUR EXPENSES LIGHT.
* Order from your Grocer.

EW.GILLETT £aires

»/ The word

STERLING

in red ink on a bottle of

PICKLES

[l is a guarantee of an article
77,7271l
§i| you can recommend to any

customer.
Grocers who are selling

t Sterling Brand Pickles and

Relishes build up a trade

K| that has lasting qualities.

B Ask your jobber for Sterling

Brand Goods.

TORONTO.ONT.

Awarded lledal and Diploma at World’s Fair, St.
Louis, Mo., 1904

The T. A LYTLE C0., Limited

TORONTO, Can.

¥ ebruary 2, 19(
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's your Coffee Trade satisfactory? |Is there no room for improvement ?

Diamond E. Blend Coffee

quite the finest heavy-bodied, full-flavored Blend we have placed on the market. You are interested in good coffee. We want
ou, and every grocer who can judge its merits, to try ‘‘Diamond E."” The price is 30c., freight paid. Improved Quality is the

nsideration.
Let us mail you a sample, or, better still, ship you a tin (50 lbs.) on a 30-day trial basis, to be returned entirely at our

.pense ‘‘if the trial does not prove a convincing argument of genuine merit.” Remember, you are not taking any chances.
uaranteed by a reputation of over half a centurv. Write to-day.

S. H. & A. S. EWING

Established 18485

iontreal Coffee and Spice Steam Mills, -

RICES

Special offerings in all grades
Staple and Fancy Rices :

Rangoon Japan
Patna Java
Carolina

35 Cote Street, Montreal

Mr. Grocer

That new customer of yours may
have given her patronage to you be-
cause the other grocer always recom-
mended brands on which he got the
most profit. Don’t follow his bad
taste, but recommend

KKOVAH' CUSTARD

"KXoVAH" BLANC MANGE
"KKOVAH' EGE POWDER

Rice is one of our leading lines, so
it will pay you to get our prices.

WARREN BROS. & CO.

WHOLESALE GROCERS
TORONTO

SUTCLIFFE & BINGHAM, ...;c0u
17 St. John Street,
MONTREAL.

What “PURITY” means

It has many definitions, all depending on the manner in which it is applied.
Here is one :
Freedom from foulness or dirt:
Free from fault or taint,
Free from that which defiles and poliutes.
Coffee is a most delicate and sensitive production of nature.
Foreign substances absolutely spoil it as a beverage.
The public taste is getting more highly educated each year.
Meet it, satisfy it, delight it with WOOD’S COFFEES, absolutely free from
evervthing that ‘‘defiles and pollutes.”

CANADIAN FACTORY ano SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL.

13
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MAPLE SUGAR

Largest Exporters of

PURE
BEAUCE COUNTY
SUGAR

D. RATTRAY ® SONS

QUEBEC Montreal OTTAWA

o P Now, Look Here! Ve KLAUS’S 1

Why not handle a con-
diment that will pay you sw,ss
—

and please everyone who

ot MILK
CHOCOLATE

Is the best of all Swiss Milkk Chocolate. Ac-

P t r 4 knowledged to be the most delicious and
a C Son S wholesome. Manufactured with the finest
cocoa, pure sugar and milk, retaining its

w t S entire quantity of cream. Itis bound to be
Orccs cr aucc asked for more than ever this year, as it

is held in high repute by everybodT It also
possesses great nourishing qualities for in-
valids and children. Shows a nice profit to

you and is a good seller.

Don’t Be Without It.

Agents for Canada :
ROSE & LAFLAMME, - Montreal

ROSE & LLAFLAMME
Agents, Montreal.

14
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A Delicious Cup of Coffee

Our 1-Ib. tin “CLUB” brand COFFEE at 33 cents per Ib. is without question the best
value on the market. We know it. You can prove it by asking us to send you sample—
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best —“CLUB” BRAND.
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

S. H. EWING & SONS

96-104 KING ST.. MONTREAL TORONTO BRANCH, 20 CHURCH STREET
Telephone Bell Main 65. Teiephone Main 3171
Merchants 533. Telephone orders receive prompt attention.

!

We can

INTEREST
YOU

in

ROLLED OATS

We Want

a representative in every city and

town in the Dominion to take an

active interest in a
good selling grocery line

The goods command a large sale

throughout the world, with con-

stantly increasing consumption.

The goods are, and will be more,

extensively advertised.

A AAAAAAAAANAAMAANIAAANADADAAANIDAAAAINN,

We have sole selling agency for

i b b b b b b & & & & & & & & & & & & & & 4h & & & & & & & & & & & & 4

Canada. Perhaps you can cover 1 ‘ )

a certain territory to advantage. : Get our prices before buying.

[f so, write us. ;

The goods are also sold by drug- -

rists and confectioners. :

e e 3 The ROBERT GREIG CO. Limited
P.O. BOX 77 5 WHITE SWAN MILLS
MONTREAL : VR

_J 1:~vww~

Tested and Tried

« - Excelsior Coffee

30 Years
Is it wise risking your coffee trade by experimenting with
new short-lived brands, when you may still have this old

reliable coffee which has stood every test ?
There’s no other to compare with it.

IMPORTERS

Toorunter, MiTcHELL & Co. “== ToronTO

15
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Scales Brass Scoops
Steel Scoops Candy Show Pans
Glass Show Bottles
Peanut and Coffee Roasters e
Peanut Warmers s
i is 30 incl
'j 115 pour
SODA FOUNTAINS The
i coffee.
{ - - .
| Syrups and Fountain Requisites Paper Julep Straws voste 1
k1
§ ’ . . pulverizi
i Bakers’ and Confectioners’ Supplies grinding
1 - -
i Wire and Metal Furniture for Cafes, Etc. We
tions ; al
; Food Ck
FLETCHER MFG. Co.
Send for Catal
| . 440 and 442 Yonge St., TORONTO
i e ———
3 DO YOU PREFER AN
s Electrically Driven Automatic Pendulum C tine Seal
COLE b o wiie | Automatic Pendulum Computing Scale
§ - (Coffee Mills. o
: GRARULATSS. . FRLISRESS- i A gt -
slngle and the cheapest.— We have it.
Double & r
e No. 103 DAYTON A
Pulverizing i s sl 2
al‘ld anteed by us. = Co.
cranU|ating No Loose Weight on Pendulum ::‘
Full Capacity Thirty Pounds. . | bee
Each Pound Same Width on Chart » | cha
Every Coles Coffee Each Cent Indicated by a Line. ; E:.
Mill has a B“'.ak”"h“{ Working Parts Always in Plain 1 | use
breaks the Coffee before 5 4 | the
it enters the grinders, View 3 1 ars
S‘,‘;‘,}df}f g “l'.'.:-n:: Plate Glass o st
current. [lncluw-. Pendu- I'. :m
um, y 1ha
Our Crinders & Most Beau- <
Wear Longest tiful Fixture x lu‘
No. 65 o : l::
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 Ibs. : ‘?ol
GRINDING CAPACITY. | 1 ca
Granulating 2 pounds per minute. Pulverizing .54_ pound per minute. Rl
BRI ol Lodis b bniay fCEﬁf?:E Mills, Floor Mills s 57 uu - Ig:‘:]
and Electric Mills.  For Prices, Terms and Discounts, address 1= :l:
The *Dayton” Tl
COLES MANUFACTURING CO., | sendapostarto
Nos. 1815-1635 North 23rd St. PHILADELPHIA, PENN,, U.S.A. THE COMPUTING sc‘LE CO.
Todbunter, Mitchell & Co., Toronto. s Forbes Bros., Montreal. OF CANADA, LIMITED
Dearborn & Co., St. John, N.B. Gorman, Eckert & Co., London, Ont. 164 Klny Street West, TORONTO
% ’
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“ENTERPRISE”

'The buzz of customers—the ring of the cash register—the clink of coin
increase in a grocery store that is Enterprising in methods and equip-
ment. An ‘‘Enterprise’’ Electrically Driven Coffee Mill decreases

'expense, inereases business A novelty a few years ago, now a

necessity in every grocery.

The illustration shows our mill No. 83 fitted with } H.P.
motor, furnished for either direct or alternating current. It
is 30 inches high, 22 inches long, 14 inches wide and weighs
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of
coffee. It will granulate 1 pound of coffee a minute or pul-
verize $ pound a minute. FEach machine is equipped with
pulverizing grinders and can be regulated for fine or coarse
grinding while running.

We will be pleased to send prices and practical sugges-
tions ; also our catalogue showing complete line of Mills
Food Choppers and other ‘“Enterprise” grocers’ specialties.

THE ENTERPRISE MFG. CO. OF PA.,
PHILADELPHIA.

cumed ANd HRscwow o o
mile walk to Broadway.

A SURPRISING FIND

Collections of Half a Century Result

;- $2 000 Lost

at one time would startle you, yet you
think nothing of the pennies that fall
3 Sssaiinss Asaasiviotion S under the counter every day that
neath a Cashier’s Desk. amount to hundreds of dollars a year.
Mr. Wright, the National Cash Register Twenty years with old methods mean

: S::,:‘:::,,‘: v‘c:r;:’:;,:u::‘:,;::’:’;: a loss of thousands of dollars.

. | eral store in Kingston, Ontario, where it has

inre
ri-
an
he

Imn in use for fifty years: Through all
i changes of system from the establishment of

o 'ed away, one hundred and eighty-six dollgrs

small gold and silver coins of ali denom-
::ltlonl. ‘snd dilapidated bills, were rescuea
from this refuse. The proprietor's surprise
can be imagined, and yet he sald he hau
never missed the money, and never khew It
‘was gone! The drawer Itseif is so badly
|cuvcx and worn by long service, that on.
might wonder how It now holds together.

THREE NEW NRANRF 1 ADRES

A cash register prevents this loss of profit by

. the store, when the proprietor only had access enforcing automatically the registration of cash
#|to this cash-drawer, and whtox; 111 the ela;kl sales, credit sales, money paid on account, money
ed it, and during the Tl t was under : .
j {‘:. supervision of ‘An indjvidual cashier, the paid out, or money changed. .
4 | drawer was never changed, occupying a po- \ C R
@ | sitlon beneath a cash desk. In the box-like . ; _ AN. a s
. !arrangement where the cashier sat there was Send for representative
*ia false floor about six Inch-¢ high, which who will explain N. C. K
t [ d1a not cover the mgin floor entirely. When . € ’ Ve Lo C() '1]] e
Y | the proprietor tore out the cashier's desk re- methods. ]IIP‘ \
cently, an assistant gathered up the refuse J
to throw out into the lane, when, at the )
suggesion of Mr. Wright, It was sifted. l)ayton Ohio
8| After all the dirt had been carefully clear

Please explain to me what kind of a
register is best suited for my business
I'his does not obligate me to buy

Neo. of men

17
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PREMIUM COUPONS
and the Recent Legislation re Trading Stamps

Under the law recently enacted by the Dominion House of Commons, the issuing of
Trading Stamps which are redeemable in goods at some central agency or elsewhere than
on the premises of the merchant who issues them, is illegal.

It is, however, strictly legal and in thorough compliance with this recent legislation
for any merchant in the Dominion to issue Premium Coupons to cash-paying customers,
such Coupons being redeemable in goods in the shop or premises where the purchase
was made and where the Coupons were issued, provided the goods given in redemp-
tion of the Coupons are the exclusive property of such merchant, and provided also that
every Coupon bears its value printed or stamped on its face, as well as the name and
place of business of the merchant who issues them.

The merchant is in no way bound to redeem these Premium Coupons in cash. Our
system of Premium Coupons has been successfully operated by over two thousand lead-
ing retail merchants throughout the Dominion during the past ten years, and as we
place our system EXCLUSIVELY with one merchant in each town, its advantages as a
cash trade winner are decidedly beneficial. We will be much pleased to instruct our
traveller to call upon any merchant interested in Premium Coupons, on application, for
the purpose of explaining the benefits to be derived from introducing our system.

THE CROWN SILVER PLATE CO.,"* {50 s seiecer= TORONTO

REN - Srvm
A A et b R AT O b

e g

e vt e
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Y

1 ; [' s T A T T T T T T T I AT AT IIITITITIIATATLITTITIITITITTIIR T TT ST
& )
| : ‘““WALKER BINS” :
F : :
' 11 y ”
i ¢ Modern Grocery Fixtures.” !
s ' 1 & ¢
: ) Our new catalogue showing a complete line of Walker Bin Fixtures ‘
! ! (4 will be ready about February 1st. ¢
{ i (4 e ” . 4
M All grocers who are building, re-modelling or contemplating changes ¢
‘ ¢ in store interiorare invited to write for a copy of ‘‘Medern Grocery Fixtures.” :
i ‘ Sketches and estimates of cost will be furnished upon application. ¢
b ¢’ (4
i THE WALKER PIVOTED BIN AND STORE FIXTURE CO. ¢
; 5 .
F 1 ‘ BERLIN, -  ONTARIO. ¢
2 B 5 : = B.C. Representatives :—W. J. BANNISTER & CO., VANCOUVER, B.0. :
; f;: : ¢ s Montreal Representative:—J. H. MAIDEN, 131 PLACE D’YOUVILLE, MONTREAL, P.Q. ¥
! Lesrssssssssssssrsssssrssssscsessssstssscec s ssssssss‘“s“sss““ssss”m!‘

ELECTRIC POWER COFFEE MILLS

> This cut shows one of the de-
signs we are making. :

Fitted with 34 H.P. Motor,
furnished for direct or Alternating
Current,

Granulates 1-lb. of Coffee a
micute.

Pulverizes %4-1b. of Coffee a
minute.

20 CANDLE POWER OF CLEAR, STEADY LIGHT

The best and cheapest light for STORES,
CHURCHES and HOMES.

Gives more light than a dozen oil lamps for half the cost.
Makes its own gas without smell, smoke, wicks or grease.

FISHER CUT

Satisfaction Guaranteed. Send for Catalog. No.l02

AUER LIGHT co. MONTREAL

Write us for Prices.

THE A. D. FISHER CO., LIMITED, - TORONTO

February 2; 1
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TOLEDO COMPUTING SCALES

Automatic but Springless,

The ‘‘Toledo' is a money saver because it posi-
tively stops the giving of overweight.

A time saver because it is Automatic.

A labor saver because there are no weights to lift, no
poises to slide, or prices to set.

A trade bringer because it indicates to the customer
n plain figures the correct weight of the article he is

buying.

It is honest both to the merchant and customer.

The Toledo system costs you nothing because it is
paid for with the money you are now losing.

For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

..ESTABLISHED 1849...

BRADSTREET’S

Capital and Surplus, $1,600,000. Offices threughout the Civilizsed World
Exeoutive Offices : Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information shat reflects the financial condition and
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the
mercha nts, by the merchants, for the merchants. In procuring, verifying, and promuigating information no
effort is spared, and nor ble expense d too great, that the results may 1|utl its claim as an
authority on all matters sﬂectinf commercial affairs and mercantile credit. Its offices and connections have
been steadily extended, and It furnishes information concerning mercantile persons throughous the
civilised world.

Subscripsions are based on the service furnished, and are available only by reputable wholesale, Jobbing
snd manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations.
8Specific terms may be obtained by addressing the Company at any of its offices. Correspendence Invited.

OFFICES IN CANADA

HALIFAX ,N.8. HAMILTON, ONT. LONDON, ONT. MONTREAL, &Ul.
OTTAWA, ONT, QUEBEO, QUE. 8T. ‘JOHP&. N.B. TORONTO, ONT.
VANCOUVER, B.O. WINNIPEG, MAN.

FAY3 2007 43 o o Vb Zonde Dot

No Oil-SoaKked Floor

A T ] Don’t the floor around your oil
tank made you *‘sick” when you
| seeit? Did you ever figure out
' | the profit you lost through this
|| wasted oil? Don't you know that

The Bowser

SELF-MEASURING

Oil Outfit

will save this oil, keep your floors
| | neatand clean, reduce the danger
of fire and pay for itself in a very
short time ! It will. We guar-
antee it. Write for full infor-

]

OUR UNDER-THE-FLOOR OUTFIT

Is Especlally Adapted for Use Where
There is No Cellar. It Saves
Vatuable Fioor Space. mation. Ask for Catalog “B.

S. F. Bowser Q. Company
530 Front Street West, -

Toronto

It Pays You

WHY ?

is the highest quality
is a popular price
is 40 per cent. profit

Holbrook’s

WORCESTERSHIRE

Sauce

Premier

of the i R world

Per Bottle

25c.

Sample ar prices from
H. GILBERT NOBSS, 28 Front St. East, Toronto

19
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25-Cent Japan Tea

Are you looking for the finest value in Japan Tea that can be bought in Canada to-day to retail at 25 cents?
We have it—at 1814 cents—that could not be sold (if bought on to-day’s market) at less than 20 cents.

If this interests you write

Also a nice sweet drawing Gunpowder in Caddies, at 11 cents.
And exceptional values in low-priced Ceylon and India Teas.

We are headquarters for tea values.

W. H. GILLARD & CO., HAMILTON,

Wholesale Grocers, Tea and Coffee Importers.

UPTON'S

BITTER
ORANGES

have arrived and all orders for

Orange
Marmalade

are being filled with new goods.

T. UPTON CO.

LIMITED.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we cando. Asmall
advertisement in the

HKHINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax.

STOCK NOW.

Sutton’s
Worces-
tershire
Sauce
cannot

be beaten
for
\quality
land price

6. F. Sutton,
' Sons & (o,

King’s Cross

London, Eng.

DON'T WORRY

will assist you to overcome the wor-
ries of business life. It makes no
matter what kind of a business you
are conducting, we have systems that
will assist you. Why, then, worry
over getting out your accounts at
the end of each month, when
thousands have done away with the
old style bookkeeping and by
adopting our

MONTHLY
ACCOUNT
SYSTEM

are perfectly happy at the end of
each month. Instead of having to
put in their evenings working on
their books, they now have them
to themselves.

Write us for Iinformation.

The Rolla L. Crain Co.

LIMITED
OTTAWA, Canada
TORONTO OFFICE 18 Toronto St.

MONTREAL OFFICE 7¢ Alliance Bldg.
ST. JOHN, N.B. - - - Schofield Bros.
WINNIPEG, MAN. - Sylvester-Willson Bldg.
VANCOUVER, B.C. - White & Bindon.

20
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To the Trade...

In PARRY SOUND, NIPISSING and ALGOMA DISTRICTS.

Mr. W. 8. Fair (formerly on the travelling staff of James Turner
& Co., Calgary) will commence representing us in the Parry Sound,
Nipissing and Algoma Districts, at once,’ and will advise, through
the mails, the date of his intended call.

We take this opportunity of thanking our many friends, who
favored us with their business by mail, during the time we were un-
fortunately unrepresented, and trust all our friends will reserve their
business until Mr. Fair can see them.

In case of wants in the interval, write or wire at our expense,

JAMES TURNER & CO., HAMILTON, ONT.

(..)
@] BRAND

Our Tea Sale a Big Success

If you have not bought see our travellers,
or send for samples. Specials in Prunes,
Apricots, Peaches. We are agents for
Wagstaff’s Mince Meat, guaranteed to keep
in any chmate. Wagstafl’s Marmalade,
packed in 12 oz, 11b. glass and 7 Ib. pails.
Wagstaff’'s Jam packed in 12 o0z, 1 Ib.
glass and 7 lb. pails. These are absolutely
the finest ever put on the market.

¥ E
b
3
3
.

GUT PRIGES

ON

MYERS HORSE

CATTLE SPICES

As advised last wee, to clean out

our stock we are cutting price almost

fifty per cent (50%). Send ys your order

before we are cleaned out. Our prices

are lower than manufacturer’s cost.

BALFOUR & CO.

Wholesale Grocers
HAMILTON, ONT.

LUCAS, STEELE & BRISTOL

Wholesale Crocers

HAMILTON, .
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OLIVE INDUSTRY IN CALIFORNIA

By M. E. Dudley in ** Grocery."”

A peculiar interest attaches to the
olive and its eulture. It is associated
with the scenes of both saered and
secular aneient  history. Its origin
seems to be contemporary  with  the
carliest records of the human race. The
wild clive is a native of hoth hemi-
spheres, and when explorers firsv landed
they found this tree growing in Florida
and the Carolinas, and gave to it the
nane of Olea Americano.  The process
of making oil from olives, and of pre-
serving them in brine, was well known
in aneient times, for pickled olives, re-
taining their characteristic flavor, have
been found in the ruins of Pompeii.

* - -

An almost limitless number of varie-
ties of the olive have been brought to
California from the olive-growing
sections of the globe, but none  has
proved so valuable as the Mission. The
name Mission 1s  significant of its
origin, though this tree furnishes a great
many distinet types.  The olive, like
some other fruits, has a tendency to
revert toward the wild types if pro-
pagated from seed: therefore, in these
ancient orchards may be seen trees of
willowy  tendeney, those of upright
growih, and others of a decidedly
dwart habit.  Some trees produee large
fruit, while others, near at haud, yield
berries, which arve too small for pick-
ling, and also are valueless Tour oil
Doubtless  the  seed  hiought from
Mexico was taken from the varieties
srown in Spain at that time, but many
of the different types have arisen from

new  methods  of  propazation  and
changed elmnatie conditions.
L - -

California has an ideal e¢limate for
the culture of the olive: this'tree eannot
bear extremes of heat or cold. It may
be seen waving its oray-green plumy
boughs along the slopes and mesas of
the higher foot-hills, or thriving in
perennial loveliness in the low valleys
al sea-level. It thrives where other
(rees cannot be grown with profit.  The
zrowing  of the olive for commereial
purposes is yet in its infaney, but the
alert orehardist is taking to the idea
that it is one of the safest horticultural
propositions in the state.

L . B

The Los Angeles Olive-Growers’ As
sociation alone reported a yield of more
than 50,000 gallons of oil for the season
of 1903. It has 1,100 aeres in bearing
in the San Fernanao Valley. The
pickle e¢rop of Southern California is
estimated at $75,000, and the present
output of oil will yield the olive growers
$500,000 more yearly. These conser-

valive figures show the olive industry
to be already a rather lusty infant. The
wanager of La Mirado ranch reported
rceently that its new olive press would
erush ten tons every twenty-four hours.
Ihis would give at least 300 gallons of
oil a day, for olives yield from twenty-
five to thirty-five gallons a ton. La
Mirado ranch has over 500 acres in
olives, about 125 of which are at present
m bearing.  OF the varieties grown here,
the Mission and Pendulina do best.

In the past few years laige areas
have been planted to the olive in this
state, and statisties show that in the
neighborhood of three  million  trees
are in a flourishing ceondition. In Cali-
forma bhearing olive orchards are sin-
cularly free from insect pests, with the
exception of  black secale, whieh, if
allowed to hreed, leaves its unsightly
soot-like deposit on bole and branch and
truit. The Australian ladybird
(Rhizchius  ventralis),  which has re-
cently been impoited by the State
Board of Horticulture to combat this
scale, is proving one of the best aids in
its destruetion which the olive grower
has. The grower provides safe resting
places tor this inseet by attaching little
nests of mverted corn husks among the
olive hranches, where it abides, sheltered
from the cold and storm of the wel
months.

On account of the extreme bitterness
of the fruit, even when fully ripe, it is
given  a  wide birth by birds which
vearly destroy much of California’s
choieest orchard produets.  In the young
orchards one may sometimes find a
small beetle, called the bhorer, which
leaves tiny heaps of sawdust where it
has entered the heart of the growing
wood. When ‘his work is thus dis-
covered, a wire is thiust into his new
abode and twisted about, and the in-
vader destroyed.

# = =

The olive, -being a long-lived tree,”

does not produee fruit in paying quan-
tities until seven or eight years old.
Therefore, many land owners, who
have heen desirous of 'quick returns
from their farms, have hesitated to
plant extensively to this tree; they have
reserved the more fertile areas for other
fruits ‘which eome earlier into bearing,
srowding the olive back upon rocky
slopes.  This has added to the beauty
of the landseape, but has not given the
olive fair play; it needs water, pruning
and cultivation, and repays a hundred-
feld for intelligent carve.
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Olive trees when in full bearing wil
average two hundred and fifty gallon
of berries each, annually. The orehard
ist 1ealizes that he must go to a ne
and untried market with his 6,000 eca
loads of pickles and his 2,000 carload
of 0il, which the orchards now plant
will furnish in the near tfutwme. He mns
create a demand for his produets. Th
taste for pickles and oil is an aecquire
one, but as hoth are delicious and healtlh
ful articles of diet, he e¢an he fearless 1
foreing the gates of the world’s man
kets.

L * .

Somewhat recently an olive growe;
shipped to a friend in the groeery busi
ness in the Mississippi Valley, a barrel
of  pickled olives. The barrel was
opened, and the ecurious onlookers al
onee pronounced the olives spoiled, b
cause they were black, and they had
never seen other than the gieen hottled
commodity.  Without waiting to com
municate with his friend, the groee
ordered the olives to be thrown into the
river. His disgust was small compared
to that of the grower when the tidings
reached him of the disposition made ol
his cherished eift,

L » .

The green coloved olives found 1
onr stores are the unripe fruit prepared
for market, and not a special variet)
as mauy people suppose. They are nol
nearly so 1ieh in «il, nor is the Havo
as zood as that of those cmed wher
the berry is ftully matured.

The olive ripens from Decédmber o
May. This is an advantage, as Sum
mer fruits come on the market nearl
together, and hired help is at a premian
The olive grower has an opportunity |
secure his erop when- day laborers ar
unemployed ; he ean thus obtain efficien
help at reasonable priees.

L - K

Olives for pickling are gathered
four stages of maturity; when gree
when of a reddish tinge, ripe, or dea
ripe. The proeess of curing in eithe
of the four conditions is practically th
same. The olives are carefully grade
both as to ripeness and size, and place:
in separate receptacles. There are v
methods used to extract the bitter pru
ciple, namely, the water process an
the lye process. Veteran olive growe
of the state use both of these method
with sueceess.

g e

If olives are processed by water,
requires from forty to eighty days. Ti
olives ave carefully gathered, that the
may not be bruised. Some use cam
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askets, others rake them from the
ces into sheets of eanvas. They are
hen poured into shallow vats contain-
¢ water, which is changed every day,
I every other day for the period
tated. Then they are placed in brine.
he lye preeess is much shorter, and
cquires but a few days to extraet the
itter prineiple.  Olive trees should be
awind in every family orchard.  The
nateur grower need not use either of
e foregoing methods of euring, as
ev require skill, patience, and much
hor. The following method s
mple and gives the very hest results:
- . .
Pick from one to three gallons of
lack olives. With a thin-bladed kunife
it eaeh olive lengthwise into a vessel
ontaining fresh water. A five-gallon
crosene ecan with the top removed is
veellent for the purpose. You will be
iwprised to note how quickly you ean
repare  three gallons in  this way.
('hange the water ever dav for two o
liree weeks, and when the bitter is all
ctracted  put the fruit in water in
vhich has been dissolved a large tea-
cup of salt, more or less—it is a matter
ol taste. Olives prepared thus are de-
licious, and will keep several weeks
provided the family is small.
) L L
The method of extiacting olive oil is
practically the same as that used two
thousand years ago, exeept that ma-
chinery takes the place of labor ol
men and animals.  There arve only a
few olive mills in this state.  One of
these is located in the Ojai Valley, at
Nordhoff. It is equipped with the very
latest machinery used for the puipose
of oil manufaeture. This mill stands
close to the Ojai Valley railvoad depot,
and the oil  produced is of the very
linest quality, and is easily transported
to good markets. The thud of its ma-
chinery was a new aind never-ceas-
ing sound to the dwellers at the Ojai
lor  some weeks, but facilities were
imited, and the ananagement r1an the
uill only during daylight for the last
wo months of the campaign of that
car.  The ecapacity of the mill is
our tons of olives per day, and the out-
at of oil from the four hundred acves
I olive orchard which supply it will he
the neighborhood of 6,000 gallons.
Y S :
Ordinarily, fifty-pound fruit boxes,
hich one sees in any orchard, are
ronght to the eastern entrance of the
am building, full to the brim with
lossy  black olives. They look de-
dedly tempting, but only a noviee will
s0 rash as to taste the bitter beau-
es. The olives are weighed in boxes
Wl stacked temporarily on a broad
atform at the door, whence they are
arried  on  trucks to the fanning
achine just inside the building; here
aves and other refuse are winnowed
it before they are raised by an ele-
ator to the next storey, where they are
laced. two inches deep on shallow
rays to dry. This apartment occupies
he  whole storey, having a storage
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capacity of seventeen tons of the dry-
ing fruit.  The olives remain here from
five to fifteen days. Sliding windows,
which are constantly open in fair
weather, are arranged on  both the
north and south sides, and wooden
shutters swing open on the west end
of the rocm, thus securing abundant ven-
tilation. 1t is elean and eool here, and
one sits on the edge of a low pile of
trays, with the subdued noise of the ma-
chinery sounding pleasantly from the
storey below, and examines with inter-
est the stacks of trays containing olives
in varying stages of dryness, from the
freshly spread fiuit hardly an hour from
the green branches, to the shrivelled
drupes that rattle like seed-corn as one
moves them about with the hand.
- L -

Near the east end of the drying-room
is a  hopper six feet square, with a
chute l«';lllill;_- down 1o the olive-cutter
in the room below. This wooden c¢hute
has two sliding doors, the space be-
tween holding a charge ol olives, which
is about fifty pounds. When the lower
door in the chute is lllu'llml the olives
slide into the cutting machine. This

cutter has two large steel  eylinders,
which are so nicely adjusted and geared
that the olives are uot erushed in
passing, the skin only being slightly
ut.  There are stationary serapers,

which remove the eut olives that may
adhere to the eylinders, and two others,
which place the olives in the path of
these rollers.  The eut olives fall into a
pan  below. All the receptacles for
erinding, erushing, and  receiving the
broken berries are made of metal, that
they may not become raneid, for olives
absorb odors readily

. .

The fruit taken from the cutter is
next made into cheeses in shallow
frames, covered with burlap, and piled
one above another in  two metal
baskets, and the pressure applied from
the bottom. Here is a hydraulie press
of 150 tous foree, with a capacity ol

olie thousand |mlll|ll.~. The cheeses
remain under pressure ote and one-halt
hours. This removes the water from

the olives, and secures from six to ten
per ecent. of virgin oil, and is termed
the first pressing. When the cheeses
are removed they seem dry and com
pact, but they have not yet yielded all
their oily theasure; therefore, they arve
crumbled and thrown into a receiving
tank, and - fiom thenee fed into the
erusher, or mill, and ground for half
an  hour. This process breaks up the
tiny cells in the olive pulp, which are
stored with oil, and likewise erushes

the pits. When it is giound suffi
ciently, the pomace is again put into
the press, as before.  When r1emoved

the oil is all separated from it, then it
is run out by machinery to the dump-
ing ground outside the building, where
it lies, a blue gray mass, to be sold as
hog-feed, fuel and fertilizer. It is valu-
ed for these purposes at $3 per ton,
« e e

Back in the receiving tank in the

mill stands the newl- expressed erude
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oil.  The process of cleansing is begun
by removing it to a washer, where it
codmes in contaet with water, and is
\\;|~l|w|_ lltlli'll as olle \‘ll‘illl\\'\ a N(rlll‘ll
garment. From the washer 1t goes
to the clarifier, where it deposits any
sediment drawn into it from the wash-
er. Again it is removed into settling
tanks, where it rvemains until rveady to
be conveyed to the filtering room in the
basement. dt s two months or more
alter the oil 1s pl't'\\(‘ll from the olive
hefore it is perfected by this last pro
ess,

Hitherto one has woved ecautiously
about in the mill-room, for from floo
to eeiling it is reeking with ol
although it is not the vile Lapd one 1as
always associated with that word, but
pure, fresh, tragrant, divectly from
natwe's  storehouse.  One  steps into
the elevator, and, presto! he stands in
a delighttully elean, attractive base
ment. Rows of upright, eylindrieal,
iron storage  tanks  stand \|l\ll|\‘~~ on
one side. Opposite the tanks on  the
tarther side of the room are long, low
racks holding one  hundred  shinimg
slass jars.

. . .

At a table at one end of the r1oom a
man is filling bottles and cans, appro
priately labelled, with the delicious pro
duct of the olive, for the market. You
are permitted to sample the yellow
hquid, and feel grateful acceordingly. If
you are very fortunate indeed, perhaps
you may be invited to earry away a
llullll_\ bottle ot the precious '-rn.im‘l ol
the olive mill,

PRUNE VINEGAR

From experiments which were male
at  the Oregon experiment station, il
seetrs  that small and apparvently un
salable prunues can be utilized tor mak
g vinegar, '“I(- progess Is deseribed
as follows: The prunes were first wash
cd and then run through a home-made
uiachine with spike rollers which lacer
ated and tore them The pulpy mass
then was inoeulated with pure veast. This
caused a strong and rapid fermentation,
which broke down the cell walls of the
prunes, thus liberating the clear juiee,
wheh  flowed into a receptacle below
the vat. This wmethod of securing the
clear liquid was inexpensive and very
satisfactory. A little more than three
callons of juice was secured per bushel
of fruit. The juice was fermented in
open barvels. Fermentation was vnmplﬂ—
ed in ten days, when the juice was found
to contain 10 per cent. of aleohol. It
was then inoculated with a pure -culture
of vinegar ferment by Hoativg it on the
suiface of the liquid by means of pieces
of cork weighted so as to bring the eul
ture in eontaect with the liquid. It is
said that vinegar thus produced is of ex-
cellent quality, with a good body, and
fruity flavor, containing 6.89 per ecent
only of acetie acid.
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THREE

DAYS WITH UNITED STATES GROCERS

A Short Review of the Topics Discussed by the National Association of Retail Grocers of the United States.

It is a far cry from Niagara Falls, N.
Y., to Dallas, Texas, yet in convention
assembled at the Cataract City last
week the National Retail Grocers’ Asso-
ciation of the United States decided to
meet next year in the Lone Star State
city.

This fact alone gives one some idea of
the importance ol the association and
the extent to which the retailers of the
republic to the south have perfected their
organization.

The great assembly hall in the Natural
Food Conservatory was the scene of the
convention and when the urbane coun-
tenance oi President John A. Green, of
Cleveland, beamed on the assembly and
his gavel rapped smartly on the table,
there were before him several hundred
keen, capable, well-fed looking men re-
presenting the cream of the retail gro-
cers from practically every state in- the
union. California left no doubt of her
presence. Texas sent an imposing dele-
gation. Georgia, Loulsiana, Colorado
were eloguently represented. Indiana,
Ohio and New York were undeniably
present. Probably the most conspicuous
delegate was Col. Moran, of Missouri.
The gallant colonel wore a profusion of
long silver-grey hair over his shoulders,
an -oratorical presence, and was giited
with a basso” profundo voice of deep re-
sonance, an organ of wonderful elo-
quence, which he did not fail to use
with telling eflect upon his auditors.
The colonel’s eulogy of Missouri was one
of the features of the convention and
was only rivaled by the gentleman from
Colorado’s passing reference to sunshine
sixty feet deep and drifting.

A Business Convention.

The convention was a business-like one
from the word go. They got right
down to work and proceeded with an
alacrity and energy that was inspiring.
But time was never Loo pressing 10 pass
a joke or a good story. The fund of
humor was inexhaustible and the dele-
gate who failed to elicit a good hearty
guflaw was a rara avis.

But if the delegates took their fun as
it passed they were far from being in a
frivolous state of mind. They hza griey
ances, and had no hesitation in stating
them and demanding their abatement.

The Grocers’ Problems.

The problems which face the grocers of
the United States are in many instances
similar to those met with by the retail-
er on this side of the line. They are in
advance of us in the matter of organiza-
tion, but suffer on account of the con-
flicting authority of the state and fed-
eral powers in a way quite foreign to
the situation in Canada.

A most interesting feature was the
short reports from the representatives of
the various states on the condition of
the trade and the organization locally.
The evidence was cumulative and over-
powering in  demonstrating that by

means of association the grocer is able
to bhetter his position and get recogni-
tion and justice from the law-makers of
state and nation alike.

Cordial to Wholesalers.

The relations between the association
and the wholesalers seem on the whole
to be most cordial and this fact was
emphasized at the concluding meeting,
when a representative of the Wholesale
Grocers’ Association extended an invi-
tation to the retailers to be present at
their annual meeting in June. There
were one or two complaints as to the
wholesaler, but these had reference to
what was called the semi-jobber, of
whom there were no two opinions. The
legitimate jobber was recognized to be
the friend of the retailer and the asso-
ciation expressed frankly its belief that
the interests of the two branches of the
trade were mutual and that association
tended to a better understanding and
more cordial relations.

The pure food question loomed largely
before the convention and a strong stand
was taken in favor of a federal pure
food bill that would prohibit the intro-
duction of anything deleterious to health
in food products and would place the re-
spousibility upon the shoulders of the
man who put up the food and not the in-
nocent vendor of the same. The view
was advanced and received considerable
support that adulterations not injurious
to health should be allowed if the pack-
age were plainly labeled so as not to
deceive the purchaser.

Bankruptcy Law.

As if the long-suffering grocer had not
enough otherwise to contend with, the
primrose way of the ubiquitous dead-
beat is made even more easy south of
the line by an easy bankruptcy law that
permits him to escape paying his gro-
cery bill. The association is seeking to
have the law amended. This fact should
be a warning to us in Canada in case
a bankruptcy law should ever be devised
by our parliamentarians to keep a sharp
lookout to protect the interests of the
retailer against the professional beat.

The Premium Evil.

When the question of premiums was
reached the convention sat up and hair
began to bristle. Kach separate and in-
dividual grocer present had a separate
and individual grievance and wanted to
express it. ISvery denunciation of the
premium evil was received with ap-
plause. Many delegates stated that they
refused to handle the goods of firms that
gave premiums and that they suffered
nothing from the stand taken. A strong
stand was taken and the association
pledged itself to use every means to fight
the premium system.

Parcel Post.

Department stores, mail order houses
and the proposed parcel post law were
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inextricably mixed up together in the
minds of the retailers present and all
were enthusiastically consigned to oute
darkness. The evil wrought by these in
stitutions has been marked in some quai
ters of the United States and the con
vention were determined that it should
not be extended py a further developmen!
of the parcel post system. A delegat
from Southern California reported that
the mail order houses had been success
fully met in his state by the retaile
refusing to handle the goods of any firm
that supplied the mail order houses

Mutual Fire Insurance,.

Organization has become so well es
tablished among the trade in some oi
the states that they have been able to
establish mutual fire insurance compan-
ies. The reports go to show that the
system has been very successful. Not
only has it strengthened the organiza
tion but the trade have been able to gel
their insurance at a much lower rat
than from other companies.

Net Weight.

A matter that has been agitating the
trade of late across the line has bheen
that of the net or gross weight in pack-
age goods purporting to contain a given
amount. After a hard fight the associa
tion has secured the agreement of the
National Biscuit Co. to put a pound net
in every one of their pound packages
hereafter. The association went on re
cord as demanding that this principle b
made universal.

Rate Cutting.

A resolution that secured enthusiastic
support demanded that manufacturers ol
proprietary articles establish the prices
at which their goods are to be sold to
the retailer, and to refuse to sell to
those who cut rates. This resolution
was aimed principally at department
stores, it being the custom of these in
stitutions to cut rates on well known
grocery specialties in order to draw
crowds, trusting to making up the difie)
ence on lines not so well known.

While in Niagara FKFalls the delegates
were practically the guests of the Nat
ural Food Company, and right royally
were they treated. 'The fine large as
sembly room of the company was placed
at the disposal of the association for th
convention, and every attention shown
them. Tuesday_evening with their wives
they were the guests of the Natural
Food Co. to a theatre party at the In
ternational theatre. Wednesday the)
were indebted to the hospitality of the
same company for a trip around the
Gorge route and on their return wert
tendered a most elaborate dinner in the
Natural Food Conservatory, where neal
ly 1.000 plates were laid, followed by a
ball continued to the wee sma’ hours.

The menu was as follows :
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MENU
Blue Label Chicken Soup.
Salt Sticks. Celery Hearts.

. ]. Heinz Pickles. Condiments and Sauces.
Chilled Fresh Salmon.

Sauce Tartare
Shredded Wheat Patties ala Montglas.
Roast Stuffed Turkey.

Cranberry Sauce.
Creamed Potatoes. Russian Salad.
Neapolitan Ice Cream. Assorted Cake.
Toasted Triscuit.
MacLaren's Imperial Cheese.
Coffee.
(iold Seal Champagne.

Key West Cigars.

The toasts, presided over by Presi-
ient Green, were of a fine, breezy flavor,
s may be gathered below : ‘‘The Re-
ail Grocer, the Salt of the Earth.”
Wm. Smedley, of Philadelphia ; ““Why I
l.ike to Sell Shredded Wheat,”’ William
(irav. of Brooklyn ; ““Why the Yankees
[lat Shredded Wheat,” A. (. Dowse,
cditor the New England Grocer, Bos-
ton ; ‘“‘All Flaked Foods Look Alike to
Mie.”” P. G. Hanson, of Minneapolis ; “‘Do
Girocers Ever Read Trade Papers?”
Robert E. Lee, editor KEli Grocer and
(ieneral Merchant, St. Louis; ‘‘Does
the Grocer Believe the Trade Paper Af-
ter He Reads it ?”’ Julian Capers, editor

»
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the Retail Merchant, of Dallas. Music
by the Natural Food Company orches-
tra.

The trade press, it will be observed,
came in strong, and the recognition re-
ceived by the several editors must have
convinced Mr. T. A. De Weese, advertis-
ing manager for the Natural Food Co.,
that the trade press is indeed the trade’s
press.

(anada was represenied at the con-
vention by Messrs. Higgins, Moyer and
Trowern, of the Toronto Retail Gro-
cers’ Association, Mr. D. B. Gillies, of
The (anadian Grocer, Mr. B. H. Blakes-
lee, of the Egg-o-see Cereal Co., and
Mr. John Hewitt, Canadian manager of
the Shredded Wheat Company. The Cana-
dians were very warmly received on
every hand and extended every courtesy
throughout the course of the meetings.

The delegates had a good time, but
more than that, they went away filled
with enthusiasm for their trade and
their association. They were encouraged
in their fight against grievances and
will go back to their homes better,
brighter and bigger business men than
when they left. .

The Grocer will welcome a movement
for the first Dominion convention of re-
tail grocers. Who will start the ball
rolling ?

TO DETECT ADULTERANTS IN JELLIES AND JAMS

The present generation has seen a
oreat inerease in the number and diver-
sity of prepared foods that may be ob-
tained on the market.

Many foods that were formerly pre-
jared chiefly or entirely in the home,
may now be seeured of the grocer ready
for the table. A great burden has thus
heen lifted from the shoulders of the
housewife, but 1esponsiblities have not
heen lessened.

.

A siudy must be made of the subjeet of
prepared food if the table is to be sup-
plied with foods of the same quality as
{hose that ‘“mother used to make.”’

Home-made jellies are made from fruit
juice and granulated sugar, and jams
from the pulped fruit and sugar. Some
manufacturers aim to produce-an artiele
that is equal to the home-made in every
respeet, while others supply the demand
for eheaper goods hv using lower priced
substitutes for the frnit or sugar or both.

. s

Thus apple juice, or a solution prepar-
ed from dried apple eores and peelings,
is often used where higher priced fruits
are understood to be employed, and glu-
cose is frequently used in place of sugar.

Jellies and jams are both commonly
adulterated with preservatives (usually
salieylic acid and benzoie aeid), ecolor-
ing matter and glucose. Artificial
coloring matter is freouently employed,
sometimes to give a fietitious appearance
to relatively cheap goods, sometimes
with a high-grade article, in order that
the color may be permanent when expos-
ed to light for long periods of time on
arceers’ shelves.

s e+ e

The tests deseribed above may be em-

ploved in the kitehen by one who has

had no chemiecal training, and will serve
to point out some of the forms of adul
teration practised with those produoets.
These tests ave simple, but must be used
with judgment. They require consider-
able practice from the operator before
satisfactory results  can be obtained.
Dr. W. D. Bicelow, U. S. Burean of
Chemistry.
* e e

Starch may be detected as follows:
Dissolve a teaspoonful of jelly in a half
lt‘ili'll]‘r\ll of hot water, heat to boiling
and add, drvop by drop while stirring
with a teaspoon, a solution of |A(»|z|\\illlll
permanganate until the solution is al-
most eoloiless. Then allow the solution
to cool and add a sinvle drop of tineture
of iodine. 1f starch is present a elear
blue color is produced.  Artificially
colored jellies are sometimes not de-
colorized thy potassium permanganate.
Even without decolorizing, however, the
blue eolor ean usually be seen. Both
potassium permanganate and tineture of
iodine ean, of cowrse, he secured at any
dyug store.

- - -

For the detection of glucose, a tea
spoonful of the jelly may he dissolved
in a glass tumbler or bottle in two or
three tablespoonfuls of water. The
vessel in which the jelly is dissolved
mav be placed in a vessel of hot waler

if necessary to hasten the solution. In
case a jam or marmalade is being
examined, the mixture is filtered o
separate the insoluble matter.  The

solution is allowed to eool, and an equal
volume, or a little more, of strong
aleohol is added. If the sample is a
pure fruit  produet, the addition of
aleohc] enuses no preeipitation, exeept
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that a very slight amount of proteid
Lodies 1s thrown down. If glurose had
heen employed in its manufacture, how-
ever, a dense white precipilate sepa
rates, and after a time settles to  the
bottom of the liguid.

In addition to the form of adultera
tion to which jellies are subjeet, jams
are sometimes manufaetured from the
exhausted freait pulp left after removing
the juice for making jellv. When this
i1s done, restdues from different tfiuits
are sometimes mixed. Exhausted ras)
berry or blackberry pulp is sometimes
used in making **strawberry’ jam, and
viee versa. Some instanees are reported
of various small seeds being used with
Jams made tiom seedless pulp.

With the aid of a small magnitvin:
vlass such forms of adulteration may
be deteeted, the observer familiarizine
himselt with the seeds of the ordinary
fruits.

- . .

Many of the artificial colors employved
with jellies and jams mayv be detected
as ftollows:

One or two teaspooutuls of the pro
duet are dissolved in a halt teacupful of
warm water, the solution heated to
boiling, after adding a few drops ol
hydrochlorie aeid and a small piece ol

white woolen cloth or a few strands ol
white woolen varn., The wool should
first be boiled with water containing a
little soda, to remove any fat it may
contain, and then washed with wate

The wool is washed first.with hot and
then with eold water, the water pressed
out as completely as possible, and the
color of the tabric noted. It no mark

ed color is |'I\Nl>h'\'ll. the test may
be discontinued. Otherwise the fabrie,
which may have taken up  coal
tar colors, some fereign vegetable eolors
and (it a froit produet is being examin
ed) some of the natural coloring mattes
of the fruit, is boiled for two or three

minutes in about one-third of a tea
cupful of water and two or three tea
spoonfuls of household ammonia, freed
from liguid as much as possible by
|;n'~>i||:'. and removed.

The fabrie will usually  retain  the
creater part of the natural frait eolor,
while the coal tar color usually dis
solves in the diluted ammonia. The

liguid is then stirred with a splinter of
wood and hydroehlorie aecid added, a
dvop or two at a time, vntil there is no
further odor of  the ammonia, and the
liquid transferred to the tongue by
means of the splinter with whieh it is
stivted has an aeid (sour) tast

A fresh Ili('l‘l‘ of white woolen eloth
is boiled in the liauid and thoroughly
washed. If this prece ol c¢loth has a
distinet eolor, the tood under examina
tion is coloved artificially.

This eolor may he & coal tar de
rivative, or it may be one of the veget
able eolors (prepared from certain lie
hens) now largely used with foods, If
of the latter elass the dyed fabrie s
psually turned blue or purple by am-

monia.
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GOOD ADVERTISING

A department devoted to the improvement of Retail Advertising.

The editor of this department will
be pleased to answer questions on advertising and review any advertisements submitted to him.

HOW ADVERTISEMENTS MIGHT BE IMPROVED

I. Space ard Wording.

J. AL McGregor, Appleton, ran a 65-
line double column ad in the Carleton
Place Herald to announce special prices
on sugar and tea. QOutside of a ‘‘want”’
line on butter, ete., and the name at top
and bottom, there was no other matter
in the ad

> * *

Ostensibly, too much space was used
for the amount of matter. Forty-five
lines, double column, would have been
sufficient space.

. . *

J. A McGregor, Appleton,”’ at the
top of the ad is superfluous when the
same appears at the close ; and, while
a grocer may argue that this repetition
helps to fix the name on the minds of
the readers, I think it mars the ad

* * .

People are interested, not in you, but
i vour goods. If what vou advertise
measures up to what the people are
looking for, they will soon find who you
are and where vour store is—they will
find it all at the bottom of the ad

* * *

Have You Tried Our
Japan Teas ?

We have special teas at 25c¢ per
Ib. that we claim is the hest ever
offiered in Canada — that covers a
large space—but we shall be pleased
to give yvou a sample for to try, and
we shall be satisfied with vour good
Judgment

. . .

The above interrogatory and declara-
tory sentences are ambiguously connect-
ed and one is clumsily worded. Are the
‘‘'special teas at 25¢ per 1b."" Japan
teas 7 “‘That covers a large space’’ is
a poor way of qualifying one’s utter-
ances. Why not say ‘‘a big statement)”
“rather broad declaration,” ete. ”?

* * *

There is no need for two prepositions
preceding ““try.” In fact, the ‘whole
three words might be omitted without
any loss of meaning. A sample is usual-
Iy given ‘““to iry.”

* * -

Ben Madden, of Dresden, Ont., adver-
tises in 35 lines, double column, half of
which he devotes to a few general state-
ments ahout groceries.

E . L

When  a  merchant carries more than
one class of merchandise, like Mr. Mad-
den, his advertising has to be handled
with especial care. 1 think the best plan
in such cases is to divide over two parts
of the paper space which under ordinary
circumstances would be utilized in one

position. There would then be announce-
ments on single themes.

Buy Groceries Here

We have a clean, up-to-date stock
of groceries of all kinds and solicit
vour patronage.

L] L .

When a grocer says “‘Buy grocer-
ies here’” doesn’t he ‘‘solicit your pa-
tronage’ and wouldn’t a few enumera-
tions bhe in season ? Mr. Madden must
have some grocery items that are worth
calling attention to

* - L]

Fortv-five lines, double column, is
allotted to a 30-word ad of Forbes &
Whitelaw, Woodstock, which is inundat-
ed with white space and encloistered in
a heavy border. White space is nearly
always acceptable when in harmony with
dimensions, but no merchant should ever
think of having more white space than
reading matter.

N = -

If he does, the people will begin to
reason that he has nothing to advertise.
White space performs the function of
giving individuality to a particular ad
in a crowd of other ads.

- K -

The text of Forbes & Whitelaw’s ad
runs as follows :

Fresh Groceries

IT not satisfied with the quality of
vour groceries

Try Ours

Everything fresh and strictly pure
Stocks complete.  Orders promptly
filled.

- * .

Using so much space 10 say so little
was injudicious. In 30 lines double col-
umn 1 could have said the following :

Fresh and Pure Groceries
Obtainable at our Store

If vou are dissatisfied with the
goods you are getting come and see
our

First-Class Grocerles

If you are satisfied, come and see
us anyway. If we cannot supply you
with better groceries we may he able
to fill vour orders just a little more
promptly.

L L

The second thought in the above is in-
troduced for a particular purpose. There
are so many people who are satisfied
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with ““their grocer’’ that if you desire to
increase your custom you must have a
stronger dgawing card than one which
if interpreted literally means ‘‘stay at
home if you are satisfied.”” Your policy
is to convince the people that you are
the only grocer whose goods and ser
vice will satisfy them.
E . <

The Maple Leaf Grocery, Fort Wil-
liam, Ont., devote about 30 lines of a
55-line single column space to ‘‘cream
candies.” In comparatively small type
there is a brief reference to groceries
The case should have been reversed. The
only parallel I can find for publicity of
this kind is the incident of the druggist
who filled his store window with corks—
something he could make about twenty
five cents a month on.

A % B

COMPANIES INCORPORATED.

The Dyson Vinegar Co., Winnipeg, has
been incorporated for manufacturing pure
spirit vinegar in bond under the super-
vision of the Government. The chartered
members are: Thomas Lock, G. N
Jackson, Jas. D. Windrum, W. R. Mu-
lock, D. .J. Dyson. The company’s au-
thorized capital is $50,000, of which the
greater portion has been subscribed for
and paid up. The management will be
under the supervision of Mr. D. J. Dy-
son, who has had a long experience in
the manufacture of vinegar and pickles

Ontario charter has been granted to
the Western Ontario Fish Company,
Limited, to fish, and to deal in and sell
all kinds of fish. The share capital of
the company to be forty thousand dol-
lars divided into forty thousand shares
of one dollar each, the head office of the
company to be at the town of Kenora
and the provisional directors of the com-
pany to be George Herbert Draper,
Newton IHighee and Ilenry Edward
Hook.

Under  the Ontario Companies Act,
His Honor the Lieutenant-Governor-in-
Council has, by supplementary letters
patent under the great seal of the Pro-
vinee of Ontario, bearing date the 19th
day of January, 1906, been pleased to
coufirm a by-law of the Cowan Com-
pany, Limited, providing for the increase
of the capital stock - of the company
from the sum of two hundred and fifty
thousand dollars, by the issue of one
thousand five hundred shares of new
stock of one hundred dollars each.

Ontario charter has been granted to
the Toronto Show (Case (‘ompany, Lim-
ited, to manufacture, buy, sell and deal
in _wooden, earthen and glassware and
novelties. The share capital of the com-
pany to be thirty-five thousand dollars
divided into three hundred and fifty
shares of one hundred dollars each, the
head office of the company to be at the
city of Toronto, and the provisional di-
rectors of the company to be James
Gowan Kent, William Matthews Peter-
kin, Robert Watson Mc(Clain and Harry
Chinn.,

rebruary 2, 190(
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IDEAS FOR THE INDUSTRIOUS CLERK.

BUSINESS HONESTY.

It was the banker James Il Fckels
vho said “‘Be it enacted’ never yet up-
ited mankind. Tle advocated commer-
jal ethies versus statute ethics. Law-
ers can drive a coach and four through
he most rigid statute ethies. But the
ymmercial ethies established by the
werchants of Venice, the British guilds
nd the counting houses of the world
ave done and are doing more for the
vorld than any other force except re-
igion. The upright moral merchant is
he strongest moral force in any com-
nunity. He exerts influence by example,
ot precept. The fundamental principles
if successful business life remain forever
he same. Business based upon  wrong
principles cannot permanently be SUCCess-
ful. The results of wrong-doing are its
hest antidote. It is sometimes asserted
that the standard of business honesty is
it as high as it once was. The writer
is inclined to think this an error so far
it least as this and the mother country
are concerned. The merchant who prac-
tices fraud seldom gets very high up in
the profession. Large business interests
can only be built up on a sound reputa-
tion for honesty. Without this neither
capital nor smartness can hold out lang
against lack of public confidence. It is
not too much to say that the wholesale
houses of (‘anada as a whole have a
very  high  standard of honesty They
recognize that a reputation for square
dealing is their best asset and in their
husiness affairs uphold a standard of
commercial integrity which invites and
maintains the confidence of other men

A BULLETIN ON GOOD SERVICE.

Gerald Byrne, of the Simpson-Craw-
ford grocery department, New York, be-
lieves that it pays well to familiarize
the salespeople with the best methods of
placing the goods before the purchaser
To that end he issued recently a bulletin
as follows :

“1. The first requisite is to look
cheerful ; always greet customers with a

smile

“2. Don’t ask, ‘Are vou waited on
Remark politelv ‘Something vou wish,
madam ?' or ‘Can I assist you, madam?’
Never refer to customers as follows
Something you want, ladv or gentle-
man 7' Alwayvs address a customer
‘madam’ or ‘sii

“3. Don’t ask a customer who has
purchased one item. ‘Is that all ' Such
remarks have a tendency to make a pur
chaser feel cheap, and that we are un-
appreciative. Address such customers
Is there anything else vou wish

“0. Don’t allow any person to attract
vour attention (excepting when we are
very busy), until the customer you are
serving receives her packave and change
\lways give customer a gracious smile
and ‘Thank you; please call again.’
These attentions are expected by cus-
tomers and are greatly appreciated by
them.

3. Ixplain to the best of vour abil-

2

ity the merits of the goods, and at all
times show vour willingness to help the
customer to decide on the article that
will prove the most satisfactory. When
a customer points to an article and asks
‘What is that ?’ don’t reply in an abrupt
manner, ‘Breakfast food’ or ‘(‘hocolate
Be more explicit, and state it is Malt
Breakiast Food and the price is 1le. per
package, $1.65 per dozen or it is Baker's
Premium Chocolate, at the same time
stating the peice and other information
pertaining to the item referred to

“6. Persistent application to  vow
duties, cheerfulness, with a pleasing
smile, and a willingness to cater to the
wishes of all patrons, are the most es
sential elements to bring success to the
salespersons, and to insure an increasing
clientele for the model grocery store”’

TDEAS OF A FAMOUS GROCER

Keep the key of your store vourseli
Buy vour own goods and see that the
quality and quantily is what vou paid
Tor

Make every price made in vour estab
lishment the absolute and fixed retail
price

When wholesale prices are to be made
follow your own judgment

See that vour customers get what they
buy at the price and time agreed on
Teach your clerks the cost. quality and
value of vour goods. To do this, vou
must first know them vourself

Lead your help, don’t drive them
One good pair of eves is worth six
pairs of hands

Industry together with knowledee will
give vou a clean store

Keep a voung lady to do vour detail
wogk and let you know every day what
has been transacted in cash, credit, total
sales and purchases

Keep in touch with vour clerks, vour
customers, vour stock and what is going
on

Know, do not guess

Remember, knowledge and industry is
the price of success

System is the carrying out of a set of
rules. Necessity causes the creation of
these rules \ny rule that is not re
avired by necessity is foolish and a
hindrance in your business instead of a
help

Don’t mistake activity for usefulness

You can disorganize men more in 10
minutes in the morning than vou ecan
build up all day

Give vour employes only pre-digested
knowledge

\ merchant should know the following
things First, how he can buy intelli-
gently ; second, how he can conduct his
business and make of his employes good
citizens and honorable men and women ;
third, that he must extend lovalty if
he expects to receive it ; fourth. that if
he tries to do more business than his
capital will warrant, he will fail

27

THINGS TO QUIT

Gossiping

Fidgeting

Grumbling

Hairsplitting

Saying fate is against vou

Finding fault with the weather
Going around with a gloomv face
Faultfinding, nagging and worrving
Taking offence where none is intended
Dwelling on fancied slights and wrongs
Talking big things and doing small
ones

Scolding and fiving into a passion over
trifles

Boasting of what vou can do mstead
ol doing 1t

Thinkine that life is a grind. and not
worth living

Talking continuaily about vourseli
vour affairs

Depreciating vourseli and making light
ol vour abilities

Sayving unkind things about acquaint
ances and friends
Exaggerating, and making mountains
out of molehills

Lamenting the past, holding onto dis
agreeable experiences

Pitving vourseli and bemoaning  voul
lack of opportunities

Comparing  yourseli with others to
vour own disadvantage

Waiting around for chances to turn
up. Go and turn them up

Writing letters when the blood is hot
which vou may regret later

Thinking that all the good chances
and opportunities are gone by

Thinking of vourseli to the exclusion
of evervthing and everv one else

Carping and eriticizing. See the best
rather than the worst in others

Dreaming that vou would be happier in
some other IILI((‘ or circumstances

Belittling those whom vou envy be
cause vou feel that thev are superior to
yourself

Dilating on vour pains and aches and
misfortunes to evervone who will listen
1o vou

Gazing idlv into the future and dream
ing about it instead of making the most
of the present

Longing for the good things that oth
ers have instead of going to work and
carning them for vourseli

Looking for ovportunities hundreds or
thousands of miles awav instead of right
where vou are —Success

THE ART OF REMEMBERING.

To remember a man's name when vou
meet him is one of the greatest assels

any business man can have. To be able

to call a customer by name when he
ecuters vour store or vour denartment
makes him feel that he is really impor
tant, and if. when he has given an order
for goods to be delivered vou can put
down his address without asking him
what it is vou will score a hit every
tLime
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BUSINESS NOTES.

A. Sanders,
Man., burnt out.

confectioner,

Mrs. John White has opened a grocery
business in Lanark.

The Metropolitan Bank has opened a
Lraneh at Guelph, Ont.

The  Northern  Bank  has opened a
braneh at Regina, Sask.

Wm. Fraser, general merchant,; West
MeGillivray, Ont, deccased,

A. and F. Vansickle, general
chant, Swan River, Man., bakery branch
Lurnt out.

mer-

Bank of Canada is
Massey, Ont., anud

The  Traders’
opening branches at
Webbwood, Ont.

The Western Bank of Canada  has
opened branches at Tiverton, Ont., and
Vietoria Harbor, Ont.

The James Innes Milline Co., of Hart-
ney, Man, have orders from Quebee for
10.000 hushels of seed wheat.

Two schooners have heen purchased
by local pamities as  the nuelens of a
fleet which will engage in the coastal
and hank fishery from Syduey, Cape
Breton.  Other parties are now negotiat-
ine for the purehase of a steamer to en
cage in the similar weork.

= -

The equipnent will be modern in every
respect and when  completed Waterloo
County will have one of the largest
cold storage plants in Canada, those in
Montieal and London alone exceeding
is t'ululvil.\', The cost, it 1s ll]lllt'l'.\luml,
will be in the neighborhood of $20,000.

It is announeed that Mr. R. A. Welsh,
of Vancouver, has purchased the ecan-
nery and fishing equipment and plant
of the Washington Packing Co., South
Bellingham. The plant was operated
last season by. Mr. Welsh, Mr. G. 1.
Wilson  and  others and was a
linaneially. It s understood
that the figure was $10.500,

SHeeess

It is the itention of the manufae-
turers to advertise Wilson’s fly pads
much more largely during the season of
1906 than heretofore. The inerease in
sales for 1905 was 45 per cent., and My
Wilson is satisfied that liberal and judi-
cious advertising will result in similar
extensions of the demand for some years
1o come.

The Rolla L. Crain Co., Limited, of
Ottawa, are meeting with the
that the merits of their Crain continuous
ledger deserves.  Among their latest
customers are  the Northern Bank of
Winnipeg, for savings and deposit led-
cers for their hranehes; and the Bank of
New Brunswick of St. John, for coni-
plete outfits  for all  their various
branehes in St John and other points in
the Maritime Provinees.

Sueeess

The Daisy D cheese factory situat
ed about two miles  west of Nor-
wocd, Ont., was destroyed by fire on Jan.
17.  The origin of the fire is a mystery,
although it is believed in some quarters
to he of ineendiary origin.  The far-
mers of the distriet made a hig attempt
to save the faectory, but their efforts

Winnipeg,

THE CANADIAN GROCER

were futile, as the fire had made strong
headway  before it was diseovered.
The factory was owned by Mr. D.
Oakley, of Norwood, and the loss is
about $2,000 partly insured. The fae-
tory was one of the best in the Peter-
bore distriet.

The sixth annual meeting of the Cana-
dian Association for the Prevention of
Consumption and other forms of Tub-
erculosis will be held in the Railway
Committee room of the House of Com-
mons, Ottawa, on Mareh 28 next. Hon.
Senator Edwards will preside in the after-
roon.  Indhe evening a publie leeture iwill
he delivered in the lecture hall of the Nor-
mal School by Dr. Arthur J. Richer, of
Montreal, which will be illustrated with
steriopticon plates showing the stages of
consumption and some of the applianees
now in use to cheek and cure the disease.
The ehair will he taken in the evening by
His Excellency Earl Grey.

The Port Huron Herald publishes the
annnouncement that the Marine City
Sugar (o, has given notice to the stoek-
holders that the company had heen com-
pelled to suspend, on account of the
great eost of Canadian sugar beets and
the drop in the price of sugar, leaving
a profit insufficient to meet expenses
and pay dividends, Many well-to-de
Marine City men are losers, W. F. Sau-
ber and M. Sicken being amongst the
heaviest. The faetory, which was 1e-
cently built at a cost of many thousands
of dollars, shut down after the longest
run i one season of its history.  The
failure will affeect none of the loeal
hanks,

The Napanee Poultry, Pigeon and Pet
Stoek Assceiation are to be eongratulat-
ed on the sueeess of their first annual
poultry and pet stoek show, held in the
town half on 16th, 17th and 18th ult.
A large number of entries crowded the
hall, and the probability is that a larger
building will have to he seeured for next
vear’s show. A deeided impetus will
be given to the raising of first-elass fowl
in the town country, a large number of
spectators having exmnessed their inten-
tion of raising some thoroughhred stock
next season, and numerous inquiries are
heine reeeived by exhibitors as to priee
of eggs and stock. ~ To the indefatigable
cforts of the president, Mr. M. H.
Fratick; the seeretary, Mr. (Geo. Wallers;
the committee, Messrs. A. F. Chinneck,
1. Meng, A. Steacy and (i. Degroff, and
the members of the society, mueh of the
sueeess of the show is due.

TRADE INQUIRIES.

The following inquiries for Canadian
trade have been received at the Depart-
ment of Trade and Commerce. Ottawa.
The names of the firms making inquiries,
with their addresses, may be obtained
on application to the Superintendent of
Commercial Agencies, Department of
Trade and Commerce, Ottawa :

39. A Leeds firm of provision mer-
chants desire communication with manu-
facturers and wholesale dealers in cheese
and butter in Canada.

41. A large firm of provision

28
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chants in Leeds desire to extend their
business in Canadian butter, cheese and
eggs, and desire to get into communica-
tion with manufacturers and dealers in
(Canada.

42. A Leeds firm of provision dealers
desire to buy Canadian cheese and lard
direct.

43. A Yorkshire firm of provision
merchants desire to get into communi
cation with manufacturers and dealers i
(anada in cheese, butter and eggs.

44. A Leeds wholesale provision mer-
chant desires to get into communication
with sellers of Canadian apples.

45. A large Yorkshire firm of whole-
sale provision merchants desire to get
into direct communication with manu-
facturers and dealers in Canada of Can-
adian bacon, ham, cheese, butter and
eges.

46. A Yorkshire firm of provision
merchants with large opportunities foi
trade, desire to get into communication

with C(anadian dealers in butter and
CEES.,

51. An important manufacturer of
canned goods in Bordeaux wishes an
agent to introduce his products in Can-
ada.

52. An important manufacturer of

biscuits in Dijon desires active agents in
Ontario and Northwest Territories.

53. Two French firms dealing in olive
olls in Aix and Bordeaux ask repre-
sentatives in this country.

66. A firm of Wiltshire bacon curers
are prepared to appoint suitable Cana-
dian agent to sell their bacon and tin-
ned goods.

68. A firm of egg and butter import-
ers in Wales have asked to be furnished
with the names of reliable Canadian
shippers of eggs.

69. A Yorkshire firm of importers
dealing in poultry asked to be referred
to shippers in (anada with whom they
can establish business relations.

70. A Swiss firm points out that
theirs is a good market for fat young
oxen from Canada, and have requested
to be placed in touch with first-class live
stock exporters in the Dominion.

71. A Bordeaux house inquires foi
names of Canadian firms wishing to be
represented in Southwest France for any
kind of goods salable in that market.

MOLASSES.

Most recent news from Barbadoes in-
dicates that the crop there will be an
exceedingly early one this year, and
prospects are for crop of about same
quantity or possibly a little more than
last year, but a greater portion will be
put into fancy molasses than usual.
First shipments of this were made about
the 26th of December, and first quota-
tion on molasses was on the 13th inst.,
when price was cabled as 13c. puncheon
included, first cost. Although we under-
stand that business was cabled on this
basis, we have not heard of any being
confirmed for prompl shipment, as the
crop will not be moving in quantities
until towards the end of February, and
in view of the low prices, planters are
disposed to hold their product, hoping
for a better market later. This quota-
tion would figure about 25ic. landed
Montreal as compared to 34c. or 35c.
last year, at which price the bulk of the
purchases were contracted for.

¥ bruary 2, 1906

%ﬂn"r w. D.’. ?1’

iscw Couofukll

31;0(1:'? Gum Co., Mon

COanadian Shredded |
Falls, Ont

Cowan Co., Toronto.
Imperial Biscuit Oo.,
Jacob, W. & R., & Oo
McLauchlan, Sons &
Mooney Biscuit & Cs
Mott, John P., & Oo.,
National Licorice Oo.
Stewart Co., Toronto
and Brushq
B'\'r-‘oodl. Walter, & Co
Goods.
Cm & Co., Hamil
Canadian Canners, H
Manitoba Caaning !

Man.
Tume:.nJlmu & Co.,
R:{lll‘"-
Lﬁ‘.‘uon Oash Regie

“heese Cabinets.
¢ Walker Pivoted Bir
Co., Toronto.

o m::ﬁnn 'l‘oh.ont; A
Emy Tobacco Co.,
Payne, J. h

C

Sherbrooke Cir-r. i
othes Lines.

C{‘hmﬂton Cotton Co

CB&ker. Walter & Co.
Qowan Oo., Toronto.
Duno, Wm. H., Mo
Epps, James, & Co.,
Lowney, Walter M.,
M. obn P., & Oo

VanHouten's—J. L.

puting Scales.
c.(}:.mputi Scale Co

Concemtented &y

CBordsn'l—Wn ll..l
Truro Condensed M
Truro, N.8.
‘onsulting Chemi
Cx-ufm:f. w.P,1

“ounter Check Boo
L"A.{li:on Cupon Co.,1
rockery, Glasswa
C(Jun bell's, R., Son
( mﬁiy, John L., C
Gowsas, Kent & Oo

an
051‘:;. Wm., Moatn
isai

Baltour & Uo
Bldwal, W, &
Bidwel .E..
Bickle, John W,

Biermaun, B.
Blue Ribbon Tea

Campbell's, B., Boi
Oanada Paper Co
Canads Sugar Refl
Canadian Canoers
Osnadian Press Oli
Canadian Salt Co.

Canadian Shreddec
Oapstan Manufact

, Joseph..
Cassidy, Jobn L.,
Ceylon Tea Associ
Chase & Sanborn
Church & Dwight.
Olark, W




yruary 2, 1906

extend their
er, cheese and
Lo communica-
nd dealers in

wision dealers
eese and lard

of provision
nto communi
and dealers ju
wind eggs.
irovision mer-
ommunication
pples.

rm of whole-
esire to get
with manu-
nada of Can-
butter and

of provision
rtunities foi
ymimunication
butter and

ufacturer of
¢ wishes an
lucts in Can-

ifacturer of
1ve agents in
ritories.
ing in olive
ask repre-

bacon curers
itable Cana-
ton and tin-

tler import-
be furnished
e (Canadian

i importers
be referred
whom they
ons.

S out that
r fat young
e requested
st-class live
inion.
wquires  fol
shing to be
wmce for any
market.

rbadoes in-
will be an
year, and
bout same
more than
ion will be
lhan usual.
made about
irst quota-
13th inst.,
puncheon
we under-
ed on this
any being
nt, as the
quantities
ruary, and
lanters are
ct, hoping
'his quota-
lc. landed
¢c. or 35¢c.
bulk of the

¥ bruary 2, 1806

’.m P' 'l‘omnw

McLaren's, W

iscuits Co-(f)‘x:hnrr
Silode s Gum Montreal. -

Canadian Shredded Wheat Co., Niagara
Falls, Ont.

Cowan Co., Toronto.

Imperial Biscuit ©o., Guelph

Jacob, W. &R, & 00 Duhlm. Ireland.

McLauchian, Sons & Co., Owen Sound.

Mooney Biscuit & Candy Co., st.m.ford

Mott, John P., & Co., Halifax, N.8.

National Lloo ono Brooklyn, N.Y

Stewart Co., Toronto.

Broomss and Brushes.
Woods, Walter, & Co., Hamilton

Canned Goods.
Balfour & Co., Hamilton.
Cnnulmn Canners, Hamilton
\Iumtoha Caaning Co., Grande Pointe,

'l‘umcr, Jlmu & Co., Hamilton, Ont
Cash R:f-m-
National Ossh Register Oo., Dayton, O

Cheese Cabinets. ;
Walker Pivoted Bin and Store Fixture

.. Toronto.
4 merfe.n Tobacco g“ Montreal.
Empire Tobacco Co., Mon
Mo D., & Oo., 0 w, Scot.
Pay , Granl g
ﬁherbroon Oliu Co., Sherbrooke, Que.
Tuckett, Oo.. Hamiltoo.
Clothes Lines

Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates.
Baker, Walter & Co., Dorchester, Mass
Qowan Oo., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, & Qo., London, Eng.
l.owma} WnllurM Oo., Boston, lm.
Halifax,
V::ﬁwm.—J L. Watt& Scot. ‘l‘omnur

Com, Scales.
Computing Scale Co., Toronto.

C()uhu. E. a &.‘:l‘omnux

Condensed Milk and Cream.
Borden's—Wm. H. Dunn. Montreal.
Trur'l? Oondsnnd ilk and Oanning Co

ruro, N

lnufmn‘ g Toronto.

Counter Check Books, Bic.
Allison Cupon Co.,Indianapolis, Ind.

Crockery, Glassware and Pottery.
Campbell’s, R., Sons, Hamilton, Ont.
Cassidy, John l. Co., Montreal.
Gowsas, Kent & Oo. Oo., Torvato

Dam Mhbu

Wm., Moatreal.

Dawson Oommlulon Oo., Toronto.
Fearman, F. W Hamilton.
Iwhnn. A B, I'npuhl Oheese Co.,

%L Produce Oo., Toronto.
well Co., Toronto.
Rul.herford Marshall & Oo Tomnw
Rysn, Wm., & Oo., Toron

Financial Institutions & Insurance

Bradstreet Co.

Soaps
Allison Coupon Co
American Pure Food Co..
Amencan Tobacco Oo
Auer Light Co.... .......
Baker, Walter & Co .
Baltour & Lo
Bate, H. N
Bidwaell, W.
Bickle, .‘Juhn

.m:

Oa)
Carman, Joseph..........

arman,

C uuldy. John L., Co

Ceylon Tea A-ochuon

Charch & Dwight. .
urc| wight.

Clark ”

Dawson 0 A

Dingle & lunnm' 2

Foreign Im

CLASSIFIED LIST OF

Fish.
Bickle, John W_, & (ireening, Hamilton.

James, F. T., Co., Toronto.
McWilliam & Everist. Toronto.
Millman, W. H.. & Ronl, Toronto.
Wmdnor. . W., Montreal

(}a -1" Oo., Toronto.
lmperhl Eltmt Co., Toronto.

R st""'

¥ 08. verpool, En
COrichton, Aj.euuder, Liverpool,
Doughty, A C., & Co., London, Eng
lunuiel H., leerpool Eng.
(}nﬂlnt Oulvervell Bristol, Eng.
Hall, R. 0., & Oo., Lo n‘ gw
lalhem, John, & 80nl. Leith, tland
Lmle. Geo., ﬂnnehmer,

Heeker George R., & Co., London, W.O.
Neubeck & hipmann, Hamburg, uer
Rapp, Hemun. & Co. l.|verpool.
Salter & Stokes, London, B
Scott, David, & Co., lAverpoo Eong
S&):erl‘)utuuAh 500 0?‘ [ﬂndom "Eng

iteley, Mul verpool,

es, Hamilton, & Co., London, ?
 and Nuts.

ma-—n-u 6’“
Davidson & Hay, Turunto

Dawson Commi Oo,, Toronto.
Distributors Co., Turonto.
Eby, Blain Co., ﬁ‘omnlo

Gibb, W. A., & Co., Hamilton.
illard, W. M. lLo Hamilton. Oat
James, F. T., , Toronto.

Kinnear, Thos., & Co., Toronto.
Lucas, Steele & Bristol, Hamilton
MoWilliam & Evenst. Torouto.
Millman W. H., & Sons, 'l‘omulm
Rau.rly. D. (,’BEBon, Iont.

Ruw & Latlamme, ‘unu’oul
Smith, E. D., Winoua, Ont.
Stringer, W. B4. & Co., Toronto.
Tippet, A. P., & Co., Montreal.
Turner, James, & Co., Hamilton
Walker, H & Son. Guelph.
Warren Bros. & Oo., Toronto.
White & Oo.. Toronto.

Gelatine. -
Oox. J. & G., Edinburgh, Scotland
Nicholson & Brock. Toronto

Grain, Flowrs and Cereals.
American Pure Food Co., Montreal
Egsg- Us«: Toronto.

Front Cereal

Greig, Robert, Co., Tumnm

Kirouac, Nap. G., % Co., Quebec

Lake Huron & Manitobs Milling Co.

Goderich.
McFall. A. A, Bolton, Ont.
McLeod Mllhuubo Suratford, Ont.
N & Bain,
Nicholson & Brock, Toronto.
Ogilvie Milling Co.. Montreal
Sutcliffe-Muir Milling Co., Moosomin

lour & Oo., H: ton.
C. E (‘obontﬂon Montreal
Davidson & Hu, Toronto.
Eckardt, H. P, & Oo., Tomnw
lb Blﬂn()o  Toronto.
Gillard, W. H., & Co., Hamilton.
Hudon, Hebert & Cie., Montreal.

Major, 8. J., Ottawa.

Sloaa, John, & Co., Toronto.
. James, &

Warren Bros. & 00., Toronto.

ADVERTISEMENTS.

Grinding and Packing

l
Coles Mfg. Co., Philadelphis, Pa.
Entemnlo Ml‘l Qo., Philadelphia, Pa.
Fisher, A. D., Co,, Toronto.
Qroeerc Engmeenna Co., London, Eng

Skins, Bxc.
I’nn. 0. 8., Hyde Park, Vt.

I-{l-h‘ Foods

Robinson & Oo., London, Eng.
br Store Fitti

Inter
Fletcher Mfg. Co., l‘-cgonto

Walker Pivoted Bin & Store Fixture Co,,
Toronto.

Jams,

Jellies, Bic.
Bn r's—Rose & Laflamme, Montreal
willie's—Rose & Latlamme, Montreal
Hmit.h, E. D.. Winona, Ont.
Southwell & Co.—Frank Magor & Co.,
Montreal
Sutcliffe & Bingham, Toronto.
Upton, Thos., & Oo., Hamilton.

Ledgers—J.oose Leaf.
(;r‘lm Rolla L. Co., Ottawa
L]
uﬂleem-n Geo Uuelph, Ount. ud
mfldnm Agents, Brokers a
weission M,

Adam, Geo., & Co., Wmmwx, Man
Adamson. J. T., Montreal.
Bidwell, W. E., "Toroc to.

Carman, Jooeph Winni
Dawson Comm! lD"mm.m

Dingle & Stew: Wmm

Dunn, Wm. H., Moatreal and Torouto.

Gorham, J. W., & Co., Halifax N.8

Haszard, Horace, Charlottetown, P E. I

Hughes, A. J., Montreal.

Kyle & Huoper. Toronto.

Lambe, W. 4. A., & Co., Toronto.

Lawson, Rezmald Winai

McLauchlan, Jo.eph B Ywen Sound

MacLaren, A lmwnul Cheese Co
Toronto.

McPhie, Norman l) Hamiiton, Ont

Millman, W. H., & Sons, Toronto.

gnchollon & Bun. Wmnlm

Bain Oalgary
Rutherford, Marshall & Co., Toroato.
Ryan, Wln Oa Toroato.
:I(:uem hu&trul

Man
Thmnlont Mathieson, Glasyow, Scot
Tippet, A. P. & Oo., Moatreal.
Watson, Stuart, Wmulpeg Man
Watt, J. L., & Scott, Toronto

Meat
Capstan Mfg. Co , Toronto
Clark, Wm., Montreal.
Fearman, F. W., Co , Mont real
Lytle, T. A, Oo., Toronto
Nicholson & Brock, Toronto
Wethey J. H., 8t

Oils. 3

Que;n City 0il Co., Toronto

@ N

Bowser, 5. F., & Co., Toronto
Pass Books, M.
Allison OOunon Oo., Indianapolis, Ind
M Med: -&

u, J. L Sherbrooke, Que.

Ma S-au Relishes, Bic.

(‘»lwln l!‘“Oo Toronto.

Douglas, J Moutreal
Holbrook & Oo., Loudon. Eng

Lytle. T. A. A., Oo., Toronto.

Ozo Mfg. Co., Munneal

Paterson’s— & Laflamme, Montreal
Buaut Co.

Sutton, G. F., Sons & Oo., London, Eng

INDEX TO ADVERTISERS.

Distributors 00 . ....occvviseesses oin 85
Dominion loh.- QOo. inside front cover
Doughty, A. 0., & Co. 59
Douglas, J. l t(‘
Dunp, Wm. H

Egg-O-Bee......oo0000 covvnnnes
Kampire Tobacco Oo.. ... .. .

Fairbank, N h Oo......
Fearman, ¥. W., Co
Fisher, A. D,, Oo. ..
Fletcher ng Oo.
Froutenac Oereal Co

Gorham, J: W., & Co.

Go Kent & Oo...outside back
Gray, Young & Sparling Co.......... 42
G SR cxseee s ces 1B
& Oulverwell e
Grimm Mfg. Co . 63
HalL R. O, & 0o . . 59
Hamilton, Wickes 59
Haonah, B. W.. 2
28Zard, HOPBO®. +vvvvvvseesernsensens 2
ﬂolbmok & JCo . I;
ugh Albort e s uumé.l'a;;'h' ‘cover
Imperial Extract Co. .... . 59
Jacob, W. & R., 800 . 80
James, F. T, 00.....co0 vvvinnninnan 35
James Dome Black Lead . H)
Jones & Swan.. rensuaii Tl
Kenney, T. -
K ingston ““Gleaner” . 0
Kionear, Thos., 800 ...... .coovivnis 7

Kirouac, Nap. G.,&Co.... .... ...... 22
Kyle & Hooper.... .... . . 2

Lake Eugn & Manitoba lhuuu Oo.. ‘::l

77 e
Lucas, Steels &4 Brisiol

Lytle, T. A., Q0 ...... .covunens
chougall, D., & 00... ccccevs caniianns 67
McFall, A A ......... 52
Molaren's Cooks' Friend Bakiog
Besseoqssscns inside back cover
63
c i senvevies BN
MeWilllam & Kverist .. 54
l.clu-n'l Imperial Cheese Co.... 2, 68
outside front cover
..... 8
.o
. 59
. 59
9
2
........... 6
. 61
.................. 10
....... seqss B
National Ouh ........... 17
National Licorice n\ot)o inside front vour
Neubeck & Schipmann. ............
Nicholson, Bain & Johnston
Nicl & Bain........

helson
Nicholson & Brock..
Onl:m John, & Sons..

Basket

The Oanadian Grocer

Polishes— Metal.
Oakey, John, & Sons, London, Eng.

Polishes— Stove.
James' Dome, W. G. A. Lambe & Co,

Potatoes.
Haonah, R. W, Toronto.
Poultry and Cattle Food.

Bate, H. N, & Sons, Ottawa,
Myers' Royal Spice Co., NiagarakFal s,0ut

RMM-.
ureka Refrigerator Co., Torouto

Canadian Salt Co., Windsor, Ont
Dominion Salt Agency, Loadon, Ont
Gray, Young & Sparling, Wingham, Ont
Torouto Salt Works, Torouto.

A[&n Soaps, Mootreal
Duncan Co., Montreasl
St. Uroix 8 ap Co., St. Stephen, N B

Soda— Baking-
Church & Dwight, Moatreal

rch.
Braotford Starch Works, Brantford
Edwardsburg Starch Co., Cardinal. Ont
St. Lawrence StarchCo., Port Credit

Sugars, Syrups and Molasses.
Llll.dl Sugar Refining Co., Montreal
Dominion Molasses Co., Halifax, N.5.
Edwardsburg Starch Co., Cardinal, Uu:
Grimm Mfg. Co., Montreal
Keaney, T., & Son., Hallerton, Que
Lucas, Steele & Bristol, Hamilton
Oatario Sugar Co., Berlin, Ont
' Sugars ” Limited, Montreal
Tippet, A. P., & Co.. Montreal

Teas, Coffees, and Spices
Balfour !( 0, Hluullﬁn
Blue Ribbon Tea Co., Torouto.
Braid, Wm., & Co., V.nwuver, BC
Oey n Tea Traders’ Assn.
Chase & Sanborn, Montreal
(udnlle & (.u \hmu % and  Brandon
Ewing, 8. ontreal
B-mg. s u l. ionn. Montreal
. H., & Co., Hamilton
(.rmg‘ Co Torouto.
J Tu Traders' Assn
Tea Oo., Montreal snd Toronts
Minto Bros . Toronto
Mokara Mills, Mootreal
Todhuater, Mitchell & Co., Toronto
Truro Condensed Milk Co., Truro, N.8
Turner, James ( u Ihunlwu
Warren Bros., u
Wood, Thos., lUu Ionmu
Washing Compound.
Fairbank, N. K. Jo., Montreal
Gillets, E. W. Co., Toronto.
Hugli, Alcert, Toronto
Reckitt's Blue —Gilmour Bros . Montreal
bu-yu Orystal Blue Co., Boston, Mass

, Liguors

wf“"e“"" Geo., (‘uelph Ount,
w:ﬂ Wd&u. & Co., Hamilton
lhm Paper. Paper Bags.

Canada P.lw Co., Toronto
Hamilton Cotton Co., Hamilton, Out

Yeast.
Gillett, E. W., Oo., Toronto

Rapp, Herman & Co.... i
Rattray, D, & ¢ coenss stes it
Robioson. 0. E. ............ swigns' BB
Rose & Laflamme ... o L CA ]
Rutherford, Marshall & Co. ... . 47
Ryan, Wm., Co... AR o
3 e R

Salter & Stokes ........

Scott, David, & Co

Smith. ED............

Southwell & Co
Sowerbutts, A lf- &0o...
Stevens, P
Stewart Co .
St lAvremm i(u- h Co
Stringer, W
Ll
Sutcliffe & Binghaw . ..
Sutcliffe-Muir Milling Co
Sutton, G. F., Sons & Co.

Thompson, G. B ...

Tillson Co ...... »e snsion OB
Tippet, Arthur P, & Co e
Todhunter, Mitchell & Co....... R
Toledo Computing Scale Co ..... 19
Turonto Salt Works .......... axass BN
Truro OCond d Milk & Oaoning Co. 11
Tuckett, Geo. E, & Son Co........ 5

r, James, & Co...... ot 21
Upton, Thos., 800, .......cccvaveeee. W
Walker, Hugh, & Son ... 56

Walker Pivoted Bin sod Store Fix- g
t

A T o

e~

i
&
il
g

ey

S < oW L g, 3 T AT e TN




i
q i
' fi :
1 ¥ ¥
i 8 3
o
¥ g
. ';
3 E
n
B {
i 8 3
%
N : 1 1
{ : i
? 0§
: i
: !
1 3 ]
I3 &
% o
9
; i 2
H :
¥ 3
- B B
$ 1%
; i
B
1 :
]
3
L
if
: §
. 9
! -4 §
+F !
§ ?
55! .
i ‘C‘
| i 1
| §1]
o ,
3 %
4 i
f« -4 "
R
; i ;
A 4
!
i i
] |
{
5 i
H § 3
18
i &
i § 3
8 B
d i 3
g g
| ! §
i o
3‘ £ H
i .8 5
s " )
; 5 ‘.'i 5
# 4 %
£ i &
i & o
b
&
%1

it

The Canadian Grocer

S8E i y

B2/l AV AT A IATAL A LA

President :

JOHN BAYNE MACLEAN,
Montreal.

T» MacLean Pablishing Co.
Limited

Publishers of Trade Newspapers which circulate in
thue f;:os{:ccs of British Columbia, Alberta, Saskat-
chewan, Manitoba, Ontario, Que!)ec, Nova Scotia,
New Brunswick, P.E. Island, Newfoundland and

abroad.

OFFICES
CANADA— i
TDRONTO‘ S oy ) - —r}‘()e‘l;;gg:‘gﬁe{;g%fgi
WINNIPEG - 511 m’i":lephone 37%

F. R. Munro
Geo. S. B. Perry
3Market Wharf
J. Hunter White

VANCOUVER = -
St. Joun, N.B. -

GREAT BRITAIN—
88 Fleet Street, E.C.

Low RERiE e -
e Telephone Central 12960
- Meredilll: MScKim
MANCHES - - - & 92 Market Street
T H. S. Ashburner
FRANCE—
Paris = Agence Havas, 8 Place de la Bourse
SWITZERLAND—
- ZURICH - - - - Louis W ol

Orell Fussli & Co

Subscription, Canada and United States, - $2.00
Great Britain and elsewhere - - - 12s.

Published every Friday.

Adscript, London.
Cable Address { Adscrigt- Canada.

CANADIAN TRADE WITH ITALY.

Visiting Canada at the present time,
on an important mission as the em
bassy of the Italian Government, is the
Marquis Doria, a young nobleman of
particularly pleasing appearance and
manner.

Marquis Doria, while here, is inter
viewing the C(‘anadian Government,
hoards of trade, and prominent business
men, and making an eflort to interest
them in the establishment of a direct
steamship line between Canada and the
ports of Italy.

He points out that vessels coming to
this country from Mediterranean ports
can always obtain ecargoes, but return-
ing they have more difficulty. This, he
claims, is not as it should be, for there
are many products which (‘anada is able
to supply, and which Italy now imports
in large quantities from other countries
that could be just as well obtained here,
thus opening up new markets to our
(‘anadian producers, and also enabling
vessels to carry on this trade at a pro-
fit.

For instance, it is no secret that the
dried fish industry of Canada has  not

EDITORIAL

been what it should be during the past
few years. The Italian people are
among the largest consumers of this
class of food of any couantry in the
world. Last year they imported no
less than 8,700 tons of dried fish from
Sweden and Norway; 8,100 tons from
Great Britain; 7,000 tons from France,
but only 2,000 tons from Canada.

Marquis Doria is of the opinion that
these figures might be very materially
increased should we have more direct
means of communication. ‘There are
dozens of other commodities which the
marquis is also confident could be ex-
ported in paying quantities should we
but have the proper means of transpor-
tation. .

He also pointed out that the building
of the Grand Trunk Pacitic, and other
railways, would necessitate an extra
amount of this class of labor coming
into the country, and as this is done to
a great extent by ltalians there was no
reason why steerage passcngeis should
not be carried in addition to the freight
business done.

HIS CAPITAL WAS CHARACTER.

A business man in Toronto failed a
few years ago. When he had settled
with his creditors he was without any
money whatever and to all appearances
shut out of a husiness career.

While in business, however, he had been
honest as well as industrious and had
established a reputation for these quali-
ties. The cause of his failure was ad-
verse circumstances over which he had
no control, and when it appeared that
he would have to hecome an employe in-
stead of an employer some of the whole-
sale houses came to his relief and sold
him goods on credit and without any
security in order that he might have a
chance to get on his feet again. One
wholesale house alone gave him credit to
the extent of $10,000. To-day he is a
prosperous merchant.

This man’s chief capital was his char-
acter, and reminds one that after all, in
spite of the cynical who think other-
wise, ‘‘honesty in the best policy’ for
employers as well as emploves.

DECLINE IN HOG PRICES.

It was not to be expected that the
high prices which have been ruling for
hogs could continue. As pointed out by
The Grocer in a recent issue, prices
were altogether out of proportion to
values. The immediate cause of the
present drop of 25¢ on live hogs is
primally due to the weakening of the
Kuropean market, and an indisposition
of that market to maintain the high

prices for Canadian products.
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TRAVELERS MUST GET ORDERS

( [RISTMAS W
COMP

SIGNED.
An interesting and important case has he awards for
just been decided at Osgoode Hall which b1 given as foll

demonstrates very clearly the great need
for accuracy in every detail of business
transaction.

‘i1st Prize—Gil
;econd Prize—1I

A traveler when taking an order from 0
a customer is usually satisfied to write reat credit is
down the order in front of his custome: i oy Aaron Grael
and to hand him a duplicate copy, the | iI. Gafiney, Brc
general idea being that this constitutes any of the p
a legally binding order. This is not s of great me
the case, however. If the order goes d1 play went, but
through, well and good, everything ou by reason of

ble of reprodi

is all right ; but if for some reason ot t
¢h was pointed

other the customer refuses to accept de-
livery, why, then the situation changes. i
Who is to bear the inevitable loss which
follows ? At first sight one would say THE FURS
the would-be purchaser, but the law says lhe recent pro
no. ity of the Gove
In the case under review, defendant ¢n to the faet
said that he countermanded the goods warket many food
before they reached him, and then re- with 1
fused to accept them, and he pleaded the causing a eood d
statute of frauds. Plaintifis’ traveler ; j
took the order from defendant; there
was no signature by defendant, and de-
fendant contended that there was no

adultered

tizhtly so.
It is a necessity
¢e that the he

evidence to support a finding that plain- vicidly guarded
tifis’ traveler was authorized to sign the food  laws  be
order for defendant. oily  ean  thess

Plaintifis contended that the order in deteeted and mad
writing defining the goods, the invoice | wiishment
of the goods sent, and the subsequent shall be
letters refusing to take the goods and ‘
recognizing the order were sufficient to

satisfy the statute, and also that the

order written by plaintifis’ traveler was

in itseli sufficient.

The upshot of all the cases as quoted
at the trial is that the traveler or sales- :
man of a wholesale dealer is presumably m. Kvery man
not authorized by the persons who buy ¢ better than
from him to sign a contract for them as cry dealer wants
purchasers. And the presumption is nol S
rebutted by the memorandum of the or-
der being made up in the purchaser’s
presence in duplicate, one part being
given to the buyer and the other part
forwarded to the wholesale house.

In cases where travelers are calling at
short intervals, say weekly, the point is
not a very momentous one, as little dii-
ficulty is likely to occur which could not
be dealt with on the next journey. Bul
where a traveler calls only once or twice
a year it is of great moment. He may
take orders whieh require special treat-
ment for an individual customer, and if
that customer is permitted to just go d none are mo
back on his order, simply by virtue of e question than
the technicality that the salesman is not
the buyer’s agent, the wholesale dealer
is placed in an awkward predicament.

Now that this point has been demon-
strated it is clear that the only course
to adopt is for travelers to secure sig-
natures to all the orders they collect.
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( {RISTMAS WINDOW DRESSING
COMPETITION.

he awards for this competition have
b1 given as follows : i

‘i1st Prize—Gibbons Bros., Toronto.
;econd Prize—I. F. Pelan, St. Thomas,

reat credit is also due to those sent
. oy Aaron Graeb, Hespeler, Ont., and
1. i1. Gafiney, Brockville, Ont.

any of the photos sent in showed

5 of great merit as far as window
dr play went, but were necessarily ruled
( by reason of the photo being in-
¢a able of reproduction, a qualification

¢h was pointed out as essential.

THE PURE FOOD QUESTION.

lhe reeent prominence which the ae-

ity of the Government inspectors has
civen to the faet that there are on the
warket many food produets, morve or less
adultered with foreign saebstances, is
causing a good deal of excitement, and

htly so.

It is a neeessity of paramount import-
wice that the health of the publie be

ricidly  guarded,  that the pure
food laws be such that not
y can these adulterations be

ceted and made publie, but that the
ishment  whieh becomes neecessary
all be administered to all the offend-
and not fall upon one party alone,
ho may or may not be an innoecent
misgressor.
Ihere is no doubt that eompetition,
erally speaking, has a great deal to
~wer for in regard to this adultera-
m.  Kvery manufacturer wants to go
¢ better than his eompetitor, and
¢1y dealer wants to buy one better than
s neighhor, and thus, (llu'sliullilhlr
casures are resorted to to reduece cost
preduetion,
We understand it was stated by one
the inspeetors who has heen active i
recent proseeution in Vanecouver, that
walysis had proved it to be a ecommon
actice among manufaeturers to use a
rze gquantity of vegetable pulp in the
i they make, an ingredient harmless
itself, but necessitating using
her  foreign  ingredients to cover
* deception. The time has now arriv
for definite action on this question,
d none are more capable of tackling
¢ question than the army of retailers
liemseives,
Canada is a young eountry, growiug
ast, and she eannot afford to wasie
e experimenting this issue. Let her
arn from the examples of older eoun-

IUs,

EDITORIAL

iWe do not want to become a nation of
faddists who, when they get started on
their hobby. do not know when to ston.
A good iilustration of this is the fining
ot United States retailers for selling
the old reliable Lea & Perrins® Woreces-
ter sauce, and Crosse & Blaeckwell's
mushroom eatsup beeause the formuias
contained salieyelic aeid. The proprie-
ters in both cases have backed up the
grocers by paying their fines, which n
the aggregate ran up into a large sum of
money. In the case of the former, the
old sauee has been withdrawn from the
market and a new sauce without the pre-
servative substituted. In the case of the
catsup it is said to be impossble to get
anythine that will take the place of sali-
eylie aeid to prevent the goods from de
terioration.

Nor, on the other hand, do we want to
become an open market for any mixture
branded a takine name and Havored to
popular palate.

In Britain an excellent system of in-
specticn has grown up and, while it can
not be elaimed that nothing injurious
as food is there sold fraudulently to the
publie, any vendor who makes false re-
presentations or fails to truly state the
nature of the goods he sells, incurs the
risk of prosecution and punishment. The
law should be so designed and enforeed
that every purchaser would know the
extent to whieh adulteration was prae-
tised.

There is a measwme of uneertainty as
to whether or not some of the adulter
ants in common use are injurious, but a
striet law with regard to labelling would
enable the purchaser to decide for him-

selt’ as to their use. The law should also

require that where the bulk of any paek--

age is broken by the retailer, its actual
contents be aunnounced to every pur-
chaser,

A VIRTUE TO CULTIVATE.

There is no habit the young man en-
tering business can more profitably eulti
vate than that of promptness and faith
fulness in keeping appointiments. Noth
ing is more exasperating or more inex
cusable than the failure to keep a busi-
ness undertaking or appointment. It is
not oniy a personal atffrout to the other
party, but has wasted his time, upset
his arrangements and generally thrown
his plan of the day’s work out of gear.

A gentleman reeentlyv starting in busi-
iess in Toronte has very justly been
voieing his grievanees owing to the fail
ure of the telephone eompany in in-tail-
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ing his 'phone. Here was a ease ol
direet morey loss to the wdortunate
business man, as the telephone was ab
sulutely necessary for him, particulaly
on aceount of the many petty ervaids
H"lllllwl ‘u'f‘nl\‘ '.i~ \\nlk wias pual m
smooth running order.

Another ease in point was in eonnee
tion with a small printing order |
Job was promised at a certain time, was
r\}.wlml, was net delivered. The order
was eventually filled, but will be the lasi
one for that printer.

On the other hand the firm or ma
that wins or deserves a reputation for
promptness and relability need never be
oin the seareh for business or employ-
ment.  Business will seek him.

It may mean a sacrifice of persona
conmifort to deliver :“Ull> Just |‘\.|\'\l‘\ ol
the minute agreed upou in some i
stanees, but failure to do so may be jus
the thing that loses the trade of vow
best eustomer. Be prompt.  See that
vour employes are prompt. You can
confer on them no greater benefir than
a sound training in this most desirable
habit,

HIS SALARY RAISED AT 72

There is a commercial traveler in Can
ada who is a standing rebuke to D
Osler’s old age theory. IHe is seventy
two years of age and has been on the
road for about fifty-five vears

He is still considered one of the best
travelers on the road, and that his prin
cipals still have gonfidence in him is evi-
denced by the fact that at the beginning
of the new year an increase of $300 was
made to his salary

As he is still vigorous and is likely to
maintain his vigor for some time we
may look for another advance in his
salary at the beginning of next yeail

This gentleman, it might be said, re-
presents a large manufacturing firm with
factories both in Canada and the United
States.

WHOLESALE GROCERS’
DIRECTORY.

We just received a copy of Thacker's
New Wholesale Groeers’ Directory of
U. S., for 1906. This is the twelfth
edition and is right up to date.

Mr. Thacker shows great painstaking,
and appears to be possessed of the best
facilities for getting information in re
gard to changes from time to time
The 1906 directory will show nearly
four hundred changes compared to the
1905 edition. In faet it is said to be
absolutely correct to date. The price
is $1 per copy, or six copies for $5.

To any one requiring such a list it
should be a great boon. It can be ob
tained from’ Mr. Orrin Thacker, Colum
bus, Ohio.
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BACON HOG PRODUCTION.

1f the bacon trade of Canada is
to continue to improve it is necessary
that hog raisers adhere to. the class of
animals most suited to the requirements
of the British market.

In the production of hogs of the lard
type (anada cannot compete successfully
with the United States. A visit to the
Chicago Stock Yards and to western
cattle feeding centres afiords ample evi-
dence of this. A large proportion of
the cattle are fed on snapped or shelled
corn. Herded with these are hogs that
thrive and fatten on the undigested corn
leit by the steers. These hogs coustitut-
ing a by-product of cattle feeding are
produced at a cost much lower than
pork can be raised in Canada. All Unit-
ed States hogs are not fed in this way
but a large proportion of them have, at
least, the advantage of cheap corn, than
which there is no better feed for pro-
ducing fat hogs of the lard type. Let
the Canadian farmer go back to the
thick, fat type of hog, as some talk of
doing because they fcel they have a
grievance with the packer, and it will
not be long before the price of Canadian
bacon will have fallen to a level with
the United States product, which 1is
usually from ten to fifteen shillings per
hundred and twelve pounds lower than
the quotations for Canadian Wiltshire
sides.

It seems to be very generally sup, osed
that pork is more cheaply and easily
produced from hogs of the thick, short
American breeds than from the three
English breeds which are favored for
bacon production. Why such a belief
should be so general is difficult to un-
derstand as repeated tests conducted at
various experiment stations have shown
that hogs of the Yorkshire, Berkshire
and Tamworth breeds produce pork as
cheaply as those of the Poland China,
the Chester White or the Duroc Jersey
breeds. In the opinion of Prof. Day, of
the Ontario Agricultural College, who is
foremost among authorities on bacon
production, the lusty, growthy pig of
the bacon type is the most economical
pork maker we have, especially when
reared, as bacon hogs should be, largely
on such foods as roots, soiling crops and
dairy ofial.

There is much difierence of opinion re-
garding the cost at which hogs fit for
market can be produced, and there is
probably as much difference between the
cost to one feeder and the cost to an-
other as between these opinions. Under
general conditions the production costs
in the neighborhood of five dollars per
hundred pounds on an average. In Sum-
mer under favorable conditions the cost
may be somewhat lessened, but in Win-
ter pork can hardly be produced at the

EDITORIAL

figure mentioned. As in all other lines
of production the cost will vary accord-
ing to the character of the animals fed
and the amount of intelligence exercised
by the feeder.

Taking one year with another the
(‘anadian farmer on good land who un-
derstands crop growing and hog raising
can undoubtedly raise hogs as cheaply as
the figures quoted, and probably for
less. He will keep only such sows as
produce large, lusty litters of the right
type. He will grow such pasture and
soiling crops as clover, alfalfa, rape,
vetches, mangels, sugar beets and such
coarse grains as yield the greatest num-
ber of pounds of hog feed per acre. In
other "words, he will manage his opera-
tions in such a way that will return
him the greatest return in hogs per acre
of land, and in so doing will learn to
reduce the cost of raising hogs of the
best type to a minimum.

THE STARCH MERGER.

Letters patent have been granted to
the Canada Starch Company, Limited,
with a capital of $1,250,000 of 7 per
cent. non-cumulative preferred stock and
a similar amount of common stock.

The incorporators are Messrs. George
Frederick Benson, William Strachan and
Charles Rudolph Hosmer, of Montreal,
James John Warren, of Toronto, and
Joseph Ruddy, of Brantford. From this
it will be seen that this is an amalga-
mation of the Kdwardsburg and Brant-
ford Starch Companies, but the new
company will also absorb the Imperial
Starch Company, whose plant at Pres-
cott has been closed down for the past
four months.

Those interested consider that better
results can be obtained by the proposed
arrangement, the cost of production de-
creased, and savings made in the dis-
tribution of some of the company’s lines
of goods.

No details with regard to management
have been settled yet, and none of the
new officers appointed, but an organiza-
tion meeting is to be held in Montreal
on Kebruary 2 to pass the by-laws and
elect directors.

Of the new directorate we understand
that the Kdwardsburg Company are o
have five directors, the Brantford Com-
pany two, and the bondholders of the
Imperial Company two, making a board
of nine, directors.

The head office of the company will be
at Cardinal, Ont., but no radical changes
are contemplated with regard to the
terms of doing business or in the . per-
sonnel of the Edwardsburg and Brant-
ford companies.

The disposition of the preferred stock,
we are informed, is in the proportion of
32
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$675,000 to the KEdwardshurg sha)
holders, $136,500 to the Brantio
shareholders, and $175,000 to the bon
holders of the Imperial Company. 1
shareholders of the Imperial Compai
will receive some common stock amou;
ing to 50 cents on the dollar on the p
value of their preferred stock, and
per cent. of what they paid for the
common stock. It is well known th.
the latter company has not bheen
money-maker, and the shareholders u
considered fortunate to get any of t
new stock, in view of the large amou
of bonds on the property.

We understand that it is not the i
tention of the new company to opera
the plant at Prescott, as those wi
should know say that glucose and sy
can be manufactured very much mo
cheaply in the works of the Edward
burg Company at Cardinal, this pla
having taken care of practically all ti.
glucose and syrup business of the D«
minion last Fall, during the thie
busiest months of the year, when i
Prescott plant was out of operation au!
while the St. Lawrence plant was al
closed down in this department whil
making certain repairs and alterations
to their plant.

The Brantford Company has a goad
starch business in the west, and it is
considered that very satisfactory resul
can be obtained by co-operation betwecn
the Edwardsburg and Brantford plaunts
in the starch business.

STANDING STILL IS GOING BACK-
WARD.

In these strenuous days the world oi
trade is constantly going forward, so
that the merchant who stands still is
relatively going backward. You must
progress to retain your mercantile
equilibrium.

Have you ever stepped on a moviig
platform ? You had to face in the i
rection it was going, or take the chances
of being fhrown ; or if you stood oui
side and looked on, you were no part of
the show.

The merchant who is not stepping foi
ward with the other forward-steppers i
trade is slowly but surely being push:
back into the idle crowd of loafers thu!
line the edges of the procession. He I
no place among the quick-thinking nicu
who give character and expression
modern affairs. He is advertising hi
self as a present or prospective ‘'L
been.’”” His standing still is a confessi
that the pace is too swift for him. B
the procession shows no mercy to I
gards and the lingerer sneaks from
ranks into oblivion. You must go f
ward and keep going forward, to k::
your feet. Once down you are ‘‘dovu
and out.”
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Al REVIATED MARKET NOTES FOR CURRENT WEEK

MONTREAL.
\gar— Declined 10c.
TORONTO.
sugar—Declined 10c.

Quebec Markets.

GROCERIES.
Montreal, Feb. 2, 1906.
e conditions of trade are reported
a- not of the best. Travelers report
it country merchants are complaining
ot the eondition of the roads and the
isequent  stagnation of business. Or-
ders me light. The absence of snow
and the econsequent poor econdition of
tie roads has had a serions effect on
wle. Reports from the Ottawa Val-
lev and lumbering distriets of Quebee
are not eneouragine and dealers, as a

“rule, look forward to quiet trade towards

the Spring. It is reported that a num
her of large lumber firms have been
forced to lay off a goodly proportion of
their hands, elaiming that the lightness
of the snow and the heavy rains have
made it diffienlt to get the eut to the
rivers and lakes. A number of failures,
mall ones, however, are reported by the
johbing trade, but renewals are asked
for rather more frequently than is pleas-
ant or desirable. In groeeries, the drop
of 10e. per hundred in sugar does not
scem to have had any appreciable ef-
fcet on the market, nor has it stimulated
huying. In all other lines of groeeries,
trade is only normal. As regards pro-
isions, the high price of live hogs has
tended to hold up the markets, partien-
lirly in hams and bacon. Efzgs, owing
(o the mild weather that has prevailed,
liive eased off and the retail trade has
licen buying more freely. Butter, also,

somewhat easier and considerable
wre turnover is noted for loeal con-
imption,

Canned Goods— The local canned
ods market is extremely dull, and there

nothing of interest to leport In-
iries are of a sorting up charaeter,
'd prineipally for odd lines of fruits,
imon, lobsters, and haddies. In some
arters it is antioipated that tomatoes,
hich have been going into eonsumption
ore freely than last year on aecount

the better retail selling prices, will
Ivance shortly. We quote

iip No. 1 comprises

' Canada Firat," ** Little Chief,” * Log Oabin,” “Horse

shoe ™ and ** Auto " b is, 'l private
ap 5 2:0". ﬂl::)l rands, also a'l private brands
| nnnll(,y “Maple Leatf"” “Kent," * Lion,
istle,” and * Grand River” brands
m No. Soombnle- —

Globe,” ‘*Jubilee,” ' White Rose,” and * Deer"
hrands

FRUITS

Group Groun
No. L No. 3.
erries
’l’ red, pitted
’'s, red, not pitted.
2's, blnck. pitted .
2's, black, not pitted

3 e 8D
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2's, white, pitted . o souceanes 3 ':.'t
2's, white, not pitted.................... 1 82
Currants
Red, heavy syrup .........ccovnie sisase BN
Red, preserved . . . . 2 180
Black, heavy syrup S eeanaa 177
Black, preserved..............c.c0... 200
Gooseberries
T TR o o i o oovesisvinanshustonin .19
Preserved....... o e A 2 12}
Lawtonberries—
BRI <o o o oo cosn inagssonisasnsess 1177)
Preserved ...... snseas wbana s anb el 1%
Pauipel.l fl 1} 170
ellow, fiats,
i e > 19
» .- 2680
. e 285
whole 2. 237}
White... 4 .17
£ . 350
- . .27
Py .3 LT |
he, not peeled, gal.... .... ..... .25
Pie, peeled ......... 4 53}
Pears—
Flemish beauty 2....... e eemrg |
- - 2. 1 97,
" 213
Bartlett . 2 z}QI
e -8 3"
. vas oo 127y
Pie, nulpeelnd 3 ............... 3 38
Ple, not peeled, gal...... K .3
T PR O SR < e
Pineappie
2- sliced ....... SR
" GIR.... .iconviione ve
3 n » whole...............
Plums
2's, Damson, lighl BUTEP <o cocomssrcossaces soes
28 - . hesvy lyrup
o§hs “
3% “ “ “ “
Gals. o tandard .
s o lnmbud, light lymp .
28 i hu\y lymp .........
Ps “ SN
3 “ “ " “
Gals. " o amladd ..ooooee sone ooss
s » Green Guu. light syrup .
28 e huuy nyrup
Us
A “ “ " A
Gals. ' " standard ...... ....
s - E“. ROAVY BYFUD ...oovvvvnne cnne
s : s £ R .
3s - - -
Raspberries
Red, light syrup ssssssrwers BN
DT SR, .« &es 6% < ks aEATPES O 167
, preserved 187
Black, heavy syrup .... . . 163
Blwk. preserved “**° " & e R 17
Strawberries—
2's, heavy syrup. . 52
2's, preserved......... 67
Gallons, standard.. b
VEGETABLES
524
85
Beans—
W oo sossvsvsrsissionvnesanrane . 90 83§
2's, refugee 08
o T 1 08
. tins, per doz. ve
Gsllon perdoz ... . 500
'.h. standard (No. 4) . Rl . 0 63}
2's, early June (No 3) 4 asvs B0
2's, sweet wrinked (No. 2)................ 0 32‘
, extra fine sifted (No. 1).. .13

2's, preserved. ...
3's, preserved ...

Tomatoes—
BT DI . oo o s dnseiinsonsigesine 09%
Gallon ting, perdoz ......covovvniiiinnnen vine

Mackerel
Bllmun Horse 8hoe, Maple Teaf, Clover Leaf.
1-1b. Talls, 5 cases and over, per, dw
1-lb. **  less than 5 cases,
1-1b. Flat, 5 cases and over,
l Ib “less than 5 cases,
bnnd. 7} cents less.
Ib. 5 cases and over, B akeiaae
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Sugar —The sugar market sinee the
decline of 10e., made by refiners last
Friday, is unchanged. Business is
quiet in the jobbing trade, while refin-
ers also report that the demand has
slackened off somewhat. Inquiries for
yvellows have been larger than usual at
this season of the year, but the reason
for this is not apparent. It has been
reported that several lots of Secoteh

sugars have cehanged hands  around

$3.85 to $3.90. We quote:

R T Uit enotia Sasssasoeciees Sase o
- le

EERBELGY

sxsan 365

Syrups and Molasses»— The lunlas“«
situation shows no cehange. The open-
ing of the market in Barbadoes for new
crop is reported somewhat lower than
last year, but the trade do not seem to
be overly keen to place orders and are
looking for a modifieation. TLoecal stocks
are praetically eleared out, as noted in
The Girocer last week and holders of any
are disposed to shade prices a trifle.
The general situation, however, remains
unchanged and the jobbing trade has
made no coneessions, and our (uotations,
as under, still rule.

NN~ O~DO000 0000 S
SHRBBEBEELERELY

Tea—The tea market shows little of
interest; the main characteristic is firm
ness in practieally all lines. Lowal
brokers report inquiries for China
greens, principally gunpowder, pinheads
and pea leaves, as somewhat better. In
Ceylon green the advance noted lately
is maintained and all adviees from Lon-
don and Colombo indicate a very firm
market. Ceylon blacks are also firm, in
sympathy with greens. In Japans, lit-
tle business is doing, and stocks, whieh
are light, are held firm. In China
blacks there appears to be a somewhat
better inquiry. The jobbing trade re-
port business from country points as
light in teas. We quote:
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The Canadian Grocer

Oeylon—J ..02 038
017 020

015 020

Indian—I 015 018
Ceylon zreenl—Younc 016 018
Hysons > 0144 015

Gunpo'den : 013 014

China greena——ngnuey gunpowder, 011 015
pealeaf.... 019 021

i = pinhead 028 032

Congous—Moning, finest ........... 030 040
i choice . .. 02 030

TR SIS ..018 025

good common . .01:4 015

I'uklmg —hoxes ....... 015 02

fine 02, 030

Coffee—The coffee sitvation is un-
changed, the firmmess in prices being
well naintained. Local @rinders and
zud dealers repoit business fair.  Lat-
-t New York reyorts indicate the mar-
ket steady with a firm undertone.  We
quote:

Foreign Dried Fruils— Foreign fruit
trade is quiet. Valeneia raisins  are
woving somewhat better and particular-
Iv layers and selected fruit, of whieh
there is a cood stock available.  Cur-
rants are unchaneed sinee last report.
Date<, whieh advanced as noted in last
isst e, are selling somewhat better this
weel.  California raisins continue easy,
vhile  prunes  are firm, with some in-
uiry for best brands. We quote:

Valencia Raising—

Fine off-stalk, per A R A e 00¢ 004
Selected, per b.. . 0043 005
l.lyerﬂ. 005 005

Dn.l,es. Hnuowees, T RS BN e 004 004
Californian Evaporated Fruits—

Apricots, per, lb 01
gmhu. = 2
Malaga Raising—

London layers
** Connoisseur Chm,eru <
{-boxes.

Royal Buckmgham élu.s!us,
boxes. ..
* Excelsior Window Clusters,” &

L =1 L
KLE=BVES

Californian Raisins—

Loose muscatels, per 1b 0074 008
seeded. in 1-1b. packages .008 009
i ‘“ 2crown.. v suos WS
= ‘“  3crown .. 0063
¢ YOI i ees sessrsnerae shas 008
Prunes— Per 1b.
T A RN R A 0 08}
40-50s . 008
50608 . 007
60-708 . 006
70-80s . 008
80-908 . 2 siases QOB
90-1008 v (aned 2005
Oregon prunes (Italian style), 4)-508 AAETREA
" o 50-608 . . sese B0
Oregon prunes (French style), 60-70s .. o esn NN
% T BRI o iave s e 004
o * 100-120s .... 004
Currants—
Filiatras, uncleaned 0 04§
Fine FIIIMM, per | 1b., in cases. 005
Llcaned 006
“ “ 006
Finest Vostizzas * 0 07%
Amalias » 006
Sultana Raisins—
Sull‘&nu raisins, 008
. w 009

Eleme Table Figs—
8ix crown, extra fancy, 40-1b. boxel S
Four crown, fancy, 10-1b. boxes .
TRICE OO oo o vsassis- suns sosaice
Glove boxes, fine quality, per box ... ..
Fancy washed figs, in baskets, per basket........ ....
‘" pulled figs, in boxu. per | TN NI R 022
S U A e A e 028
T T AT R S R ey 0 064 007

Rice and Tapioca—There is nothing
new o report in the position of the rice
natkei: the charaeteristic feature, how-
ever, 1s firmness.  In tapioca the mar-
ket s deerdedly strong and with hold-
e1s few prices are firm and likely to be
higher. We quote:

B rice, in 10 bag lots .. ..
Srice famhes ..., -

C rice. in less
Tapioca, medium

THE MARKETS-QUEBEC

Spices —The spice market is firm all
along the line. A slight weakness in
nutmegs is repoited trom New York mar-
kets, but insufficient to affeet present
que tations, Gingers arve held firmer,
with pepper steady and quiet.  Loeal

||~'m\~ is about as usual, and not of
We quote:

any great volume.

Per 1b.

Peppers, bhck ........... 016 022
= 25 030
Ginger......... 02
Cloves, whole . 032
m of tartar.. o

015

Nutmen 050

Honey—’l here has been no change on
the honey market, although business is

1eported ecnsiderably improved. It is
noticeable that retail grocery stores are
pushing these goods, as is evidenced by
the numerons window displays of honey
Prices remain

throughout the eity.

unchanged as under.

White clover. extracted tins..
kegs

Buckwheat

Beans—'Ihe hean market is still quiet
and somewhat weaker. This is due to
the fast that the market is well sup-
phied. Dealers, however, are not anx-
1cus to push sales, owing to the faet

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Feb. 1, 12.30 p.m

BUTTER —Market easy. Receipts light, but ¢qual
to requirements. Finest creamery, 22{c. to
22}c.  Dairy, 19c. to 20ic.

('HEESE—Steady market, but dull. No change in
prices  13c. wo 13}ec.

EGGS Tone of murket eusy. Eggs coming in
freely. Fresh eggs selling 2ic. to 23¢., and
selected 2le. to z2¢.  Cold storage and limed,
17c. o 18¢

PROVISIONS — Market firmer and looking up
more. Bacon, ham an? lard jo. to je. stronger.
Live hogs scarce and packers complaining

February 2, 1906

is improving, the harder weather for the
past few days having stimulated the de-
mand, and the trade look for improved
business. Stocks of the different varie-
ties, with the exception of large frozen
herring and tom cods, are ample fo
present requirements. There is, how-
ever, no over-stock. As soon as the tom
cods retuin from the spawning beds,
which will be shortly, it is expected that
stocks will he plentiful and prices eas-
ier, In western fish, the demand fo
dore, white fish and trout is about as
usual at this season of the year. The
same applies to salmon and halibut, The
quality ¢f these fish is exeellent and
they are ready sellers. Good salt herr-
ing and green cod are scarce, and dealers
look for higher prices as Lent ap-
proaches. In prepared and smoked fish
there is only the usual demand. Shell
cysters are practically out of the mar-
ket, with bulk in fair demand. We
quote:
Fresh fish—

Fresh haddock, perlb.........c.o covvvnnnnn

‘  market cod, per lb.. e
“ steak RIS o o6 o vsovhs obvass

l"rozc-n fish—
R R R B« oo o0 sasoe ovonssvsssse

Qualla. salmon. . ...
Halibut, per Ib.
Dore, pr lb...
‘Whitefish, perlb
Sea trout, per 1b..
Laket out **
Striped bass. per e .
Large herring, per 100 fish ..
TR AT NN
Smel s, No l pet 1b..
Macke el
Tomeods

Smoked tish—
Haddies, 15 and 30-1b. boxes, per lb .............
Kippered hernng, per box......
Blontrn. 10u in box, rer box.. o i
Yarmouth bloaters, 60 in & box .. 5 b
New herring, in small boxes, per box..

Oysters and Lobste
Hand-picked bhlpeque oysters, per bbl ....11 G0 1
Standards perimp gal
_ Belects, per imp. gal........
* Oy- -ter pmls pinta per 100

uarts,

Prepared fish —
mterponel -1b. bru ks, cod

(.-oldt.n,
cod, favorite ...

S8

283558

3
-
~wococoeoo

s - cocosco
C B8
C=——_0 no T
SREEE BE8TE5cE8S882 82%

that growers and operators in the west-

ern bean distriets are reported as pretty

well eleaned up. The ruling price is

$1.65 per bushiel on track, and $1.70 in
Jobbing way.

Choice prime beans
RN BRI oo s o5 coormsesssiv oo

Evaporated Apples—'lhe market con-
tinues firm at $10.25 to $10.50, with but
a limited demand. These high prices
have considerably restricted buying on
part of the jobbing trade, despite the
fact that evaporators are very firm in
their demands and eonvineed that highe:
prices should be obtained. Stocks are
reported small, and this has a tendency
to confirm holders in their strong de-
nand. We quote:

Winter varet’es

Maple Products—lhmm-» in  maple
produets, during the week, has heen dull.
Very few sales were made, and these
only for fancy stock. Blenders seem to
be well supplied for all requirements,
and are not looking around or keen to
buy. owing to the proximity of the new
crop. We quote:

170 175
160 165

019§ 6 10

:::n'rump;m wood, pof.lit:-) ......... . - E"‘E: ogﬁ
Pure Beause Gounty, por Ib 'omoJ
Fish—Tlhe demand for fish of all kinds

34

¥y fish, 1 and 2-1b. bricks, per 1b..
” fi=h. 25-1b. boxes, perlb ..
Skinless cod, 100-1b. cases, per case. .
S'"'ﬁ"d "i‘,‘.';':'d‘“}rm. bbl
0.1 hrador he: per
per half hbl
“ “ “  per pail..
o & salmon, tierce. ..
in bbl

;acooCce
825883

——

VONMD HEERROIRILDTWNn

“ “" “ i . bbll
** B.C. salmon, bbls..........
half

* Labrador sea trout, bbll.
“ lake trout, per keg. .

““ mackerel, per pail..

* lurge kreen cod, per bbl
* meuium,

“ small,  * " “

Pollock, msd., green
Haddock

oc
Salt eels, bbi
Sardines, bbls,, 200 1b.

SS8E E8oCZ288888288

OTTAWA NOTES.

Mr. J. T. Cuddy, representing the
Moutreal Packing Co., Limited, was met
by The Grocer in Ottawa last week. He
reported business as good and extending
in Ottawa and the Ottawa Valley

Mr. Geo. Mann, representing John L.
Cassidy Co., Limited, Montreal, was a
caller upon the Ottawa trade during the
past week.

Mr. L. J. Levy, Toronto, who covers
Eastern Ontario in the interests of the
United Factories, Limited, Toronto and
Newmarket, Ont., was nohced among
the trade in Ottawa last Friday.

Mr. Hugh Convery, of Fleischmann’'s
Yeast fame, was as usual spreading
geniality and yeast among the Ottawa
grocers and bakers.
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2's, standard.
2's, preserved
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Ontario Markets.

GROCERIES.
Toronto, Feb. 2, 1906.

The general eonditions of trade have
heen disappointing; trade has been mov-
ing with more-or less unecertainty; some
lines, such as canned goods and staples
have shown a measuie of aetivity, but
generally speaking, business has been
dull. Sugar has shown a further de-
cline of 10e., and is still weak. Dried
fruits are holding very firm, but de-
mand is slow and no change reported,
but there is every possibility of one.
In other lines no feature of interest is
reported.

Canned Goods— Reports sinee our last
review denote good trade in these lines.
It is evident that retaileis are inelined
to buy on more moderate lines than for-
lll(‘ll), thus keeping steady buyers on
the market. The heavy trade at the
holiday time seems to have been fully
warranted, and buyers are now coming
into the market for re-stocking.

We quote:

Group No. 1 comprises—
**Oanada First,” * Little Chief,” ** Log Cabin,” ‘*Horse-
shoe " and ** Auto brands, also all pnuLe brands.

Group No. 2 mmpnu-— 7 L ;
nnvalley,” ‘''Maple Leaf” “Kent ** Lion,
“T‘utle. and “Grand River” brands.

Group No. 3 lompmeu—

*Globe, *Jubilee,” * White Rose,” and ‘' Deer

brands.
Group UGroups
FRUITS. No.1 2and3
Apples, standard, 3's 100
“  preserved, 3’ 13
* standard, gal.. 250
Blueberries—
2's, standard 0 0 9%
2's, preserved . & IR 190
Gals., s e R SRS 452§ 450
2 02’ 200
1574 15
202y 300
1 57 155
228 22
8, pi . 1 83 180
Gnllom. umdar\‘l not pitted . 702 700
pitted .85 850
Ourrants—
160 1 S'It
180 177
4774 47
L7024 700
L1774 175
2074 205
.502) 500
.802 800
Jrapes—
2's, white Niagara 1420 1480
2"-. white Niagara . 177 175
3's, white Ni 197) 19
Gal., white B essooves 352f 330
19 187}
21 20
602 600
8023 800
174 17
.186 182
..553 550
170 67
190 87
260 57
28
2374 35
175
250 47
27 67
1% 5
4 5. 450
357 55
.. 185 634
e UQ 95
o B8 10
.. 180 m
217 156
s 30
3's, pie .. 197 %
Gd.plo.mehd ..... .. 380 i)
Gal., pie, not peeled .3 %
23
256
270

THE MARKETS-ONTARIO

Plums, Damson —

2's, light syrup. .. 0%
28, heavy syrup .. 115
24's, heavy syrup. 14
3's, heavy syrup . 17
Gal, standard........ 2%
Plums, Lom bard —
T TR v s o s os o s v vis sh s s v s 0%
2's, heavy syrup.. : 12
24's, heavy syrup. 150
3's, heavy syrup.. § . 17
Gal.,standard .......coc0neionnes 315
Plums, greengage—
SR AR o« s sv e voacncsciocasssasses 100
2's, heavy syrup.. . iy BN 1%
2)'s, heavy syrup..... . il 150
3's, heavy syrup.... savvsiones BN 18
Gal,standard......cccoooovieecniscccnnnes 34 386
Plums, egg—
T8 DO AT <+ socrecscssnnsrsnnones 152}
2)'s, heavy syrup .... . o 18
F0 RO BN o« + s 0o s vonensnssiveresnove 210
l(usberriea. Red—
s, L (Shafferberries) . ...... ..... 143y 140
28, H. B voeeo 1674 165
2's, preserved ... 1 87 185
Gals., standard 5 52
*  solid pack 8%
Raspberries, Black
s, black, H.8....... 160
2's, preserved . e 175
(h]l standard. . 500
solid pack. . 8%
Asparagus —
T TR S SRE A - . 2352 250
Beets—
2's, sliced, sugar lml blood red 085
2's, whol