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Robinson’s Patent
is a Steady Seiier 
With the BEST TRADE
Your store is the finOSt in the town. And, 
therefore, you are or should be selling

ROBINSONS
PATENT BARLEY

Liberal sampling among your customers 
on receipt of list addressed to

Frank Mayor & Co., - 403 St. Paul St., Montreal
Agents for the Dominion

Barley

Raised on It.

Your customers depend upon your 
judgment in matters of food products.

When a trial order of a line of goods is found reliable, their confidence and trade is assured.
Your recommendation of

“Crown” $ Brand Table Syrup
is a safe one and makes tor patronage.

“Crown” Brand Syrup is the essence 
of the finest selected corn.

EVERY JOBBER SELLS IT

EDWARDSBURG STARCH CO., Limited
MTASUSNEO 1«S«

U Front at. last. Works, «4 ft. James Street,
Toeerre, ant. oasdinal, hl momtbial M

CLASSIFIED LIST OF ADVERTISEMENTS OM PAGE 29

PUT UP IN TINS
2-lb. tins-cues 2 do». Also In Brio.. Br)«

jg :: “ 1 "
20 •• «

Freight paid on 6 ceiee and over to ell railway 
station» east of North Bay.
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I A GOC 

means
GOOD FAMILY TRADE, 

that you must please 
the heads of families. 
Mothers use

BABY'S OWN SOAP 
You will gain their confi
dence by selling

/•

44 BABY’S OWN 
SOAP”

The best soap it is possible to 
make—a leading product of the

CANADA'S STANDARD
nut

REFINED SUGAR

ALBEIT SOAPS, LIMITED, MONTREAL

MuHita9lWN( by

THE

CANADA SUGAR REFINING CO.
UWTI»

Montreal

You will shortly be thinking 
Of laying in your Winter 
Supply.

Before doing so, write us. 
Our prices will interest you.

tjOUNG XSMYUE'S

TKXUCBMtt
lÜTLifc:

Brooklyn, 1,Y,

R. S. Mctndoe
Sellieg Agent 120 Church St., Toronto

aao. MussoH&co.
JOHN W. BtCMLM A

»■ OtUMfHS,
CARMAN,
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The

tt Thistle tt Brand
Fish

pete on

The fact that fo over 
twenty years we have 
sold the “Thistle” Brand 
of Canned Haddies, 
Kippered Herrings, 
etc., is pretty goodevi- 
dence of the high stand
ard of quality of the 
goods. By high quality 
we mean, first, the very 
best fish put up in the 
very cleanest way ;
second,the preservation 
of the rich, delicate, 
natural flavor by prompt 
action after the fish are 
caught.

There has never been 
any attempt by the 
owners of the “Thistle” 
Brand to produce their 

goods as cheap goods—quality has been their watchword 
first, last and always. They have never pretended to cnm- 

the basis of price and they never will. The “ Ihistle”
Brand is to be the best by everv test and regardless cf expense.

The M in g. r of the company is unsurpassed as a fish-curer, as 
his father was before him. The buyers of the “Thistle ” Brand can 
be absolutely sure of perfection. It is the standard from which the 
quality of all other brands is judged.

Not the Cheapest but Always the Best
ARTHUR P. TIPPET & CO.

Agents
8 Place Royale, MONTREAL 20Va Front Street, TORONTO
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Manufacturers’ Agents and Brokers’ Directory
BARBADOES, W.l. OWEN SOUND.

POTATOES
Let me quote a price on a car of my celebrated

Selected Delaware Potatoes
Delivered at your station.

R. W. HANNAH
300 Board of Trade Building, Toronto

MAfliLTON, ONT.

TORONTO.CHARLOTTETOWN. P E I.

WINNIPEG.

HALIFAX, N.S.

MONTREAL

Limited
AGENCY DEPARTMENT:

Agents for Grocers’ Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com
munications to our head office.

23 Front St. East, Toronto

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

who are open for a situation are requested to 
register their names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertis'ng department.

EXPERIENCED ADVERTISEMENT WRITERS

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan."

Storage facilities. Correspondence solicited

W. G. Patrick & Co.
Manufacturers' Agents

and

Importers
29 Melinda St., Toronto

JERUSALEM WAREHOUSE 
HALIFAX, N.S.

Manufacturers' Agents and Commission Brokers.
WAREHOUSEMEN

Domestic and Foreign Agencies solicited. 
Highest references.

U. W. GORHAM & CO.

126 Board of Trade, - Montreal
Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

H. d. STEVENS

C. E. KYLE S. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

W. E. BIDWELL
Broker and Commission Merchant
27Ya FRONT ST. E., TORONTO

Calling on best Grocers and Mfg. Confectioners.

Could handle another first-class specialty 
for Manufacturers.

Wv are open to introduce a few new lines of high- 
class grocers" specialties. Could handle a line of 

Canned Goods and Sauces.

FELLOWES & FELLOWES
MANUFACTURERS AGENTS 

6 St. Sacrament St. - - Montreal.

Long Distance Phones
Office 715 House No. 1556

Norman D. McPhie
Broker and Commission Merchant 

offic.,58 Ki.uSt. E
HAMILTON, - ONT.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers’ Agent 

and Jobber,

1483 Notre Dame Street 
Montreal.

Dpen for few more foreign and domestic agencies 
Correspondence Solicited. Highest References.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents,
Established 1885.

Manufacturers’ Agent and Whole
sale Commission Broker.

Winnipeg, - Man.
Highest References. Correspondence Solicited.

STUART WATSON

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers 

Agent. Member Western Wholesale Brokers' 
Association.

Uinon Bank Block, Rooms 722 and 723
Winnipeg, Man.

Open for good Agencies. Correspondence Solicited.

Warehouseman, Shipper and Steamship Agent.

Owen Sound,

J. K. McLAUCHLAN
Commission Merchant.

Canada

IMPORTER of Refined and Raw Sugars. Barbados
-----------------  Molasses, Flour and Commeal.
EXPORTER of Cheese, But ter and Canned Goods.
AGENT in Canada and the United States for the 
-----------  famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HORACE HASZARD

CALGARY STORAGE
In a new brick block centrally located

Dingle & Stewart
Winnipeg, Man. - Calgary, 

COMMISSION BROKERS.

Wutnins". Scott’s and Private Codes.
Kkvkksentkd by—John Fair, 140 Pearl St.. New 

York : L. <i. Crosby, St John, N. K. ; Mit «’hell X White
head. «Vuvliec : Rose & Lafiaunne, Montreal; Geo. 
Musson x Co.. Toronto: J. C. Le< Jue.sne. Paspebiae.

GENERAL COMMISSION MERCHANTS AND 
SHIPPERS OF WEST INDIA PRODUCE.

t'ABi.K Address Jonkswan. Barbados.

W. H. MILLMAN & SONS

CURRANTS
ON SPOT.

Grocery Brokers

TORONTO

J. T. ADAMSON & CO

27 St. Sacrament Street, Montreal

TEL. MAIN 778.

Customs Brokers 
and Warehousemen

BOND
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HINTS TO RETAIL MERCHANTS
Article 1—How to Double Your Profits and Please Your Customers.

Many of your best Customers do not know that there are four grades of Canned 
Peas, namely :

No. 4, known as “Standards.”
No. 3, known as Sifted, labelled “Early Junes.”
No. 2, known as Extra Sifted, labelled “Sweet Wrinkled.”
No. 1, known as Extra Fine Sifted, usually labelled “Petit Pois.”

“ The Standard” is the largest grade and although tender and sweet, it is not as select 
as the smaller varieties ; besides, in this grade the profits are usually cut very close.

“ Early Junes ” are a smaller giade than the “Standards,” uniform in size, tender and 
sweet. “Early Junes” invariably sell at 2c. per tin (24c. per dozen) more than “Standards” 
and the cost is only 7£c. per dozen extra.

“ Sweet Wrinkled ” is probably the choicest grade packed, small-sized, sweet and 
tender. It your customers had their attention called to this luscious grade, it would not only 
mean greatly increased sales, but trebled profits and well-pleased customers.

“ Petit PoiS,” Extra Fine Sifted, sweet, tender and simply melt away when eating. 
Superior to imported French peas because they are free from coloring and other injurious 
preparations.

Your customers, when they know, will greatly appreciate the better grades of Peas and 
will gladly pay the extra price. If you require any of the extra quality, and have not the four 
grades already in stock, write at once to your wholesaler and obtain supplies—if only one case 
of each of the finer grades. Take a little time with your customers to explain the difference in 
quality and you will have an established trade for high-class quality, with greatly increased 
profits.

A little care and attention will easily treble your profits, and not only that but greatly 
please your customers. A good recipe for preparing for table will be found at foot of page.

There is only one more important question in this connection, namely :—when buying, 
to insist on getting the old established brands, which have stood the test for the past quarter 
century, namely Aylmer, Log Cabin, Horse-Shoe, Auto, Little Chief, Lynnvalley, Maple 
Leaf, Kent, Lion, Thistle, Grand River, White Rose, etc, etc., for sale by all the leading 
Wholesale Grocers in the Dominion of Canada.

Yours respectfully,

THE CANADIAN CAHNERS, LIMITED

DIRECTIONS FOR PEAS.—Open the can, empty contents into a colander and thoroughly rinse 
with hot water, then turn into a saucepan ; add butter about the size of a walnut, or if preferred 
half a cup of sweet cream, and heat thoroughly. Season to taste.

3
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“ C^ylofl Tea (a spoonful) speaketh 

“ stronger (in the cup) than the strong 
“ man in his wrath.”

Why “ Ceylon 1 ea I alks” ! we are asked.

Well, we “talk ” because we have something to “talk” about, something 
good, something worth telling.

That’s why we buy space in the “Grocer”—just to “talk” to you, and because 
we can “talk” to more of our friends in one week this way, than we could in a 
month any other way.

Ceylon 1 ea itself “talks,” too, in the best way possible the grocer’s 
coffers.

Ask the greatest and most successful tea dealer you can find, and he will 

tell you Ceylon I ea “talks.” “Talks” satisfaction, “talks” increased trade, 
“talks" fat bank balances, “talks” dollars.

In fact it has “ talked ” the old teas clean off

It came to fair Canada, young, strong, pleasing and vigorous, and the old 
teas couldn’t stand up against it

“ Ceylon Tea I alks —why surely—the “Grocer’s" readers are 
Ceylon's admirers.

Ceylon Tea (Green and Bi.ck) for profit and pleasure
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JAPANESE STARCH
Owing to its superiority is rapidly gaining favor

Wholesale Grocers of Montreal 
handling our celebrated

Japanese Starch
Hudon, Hebert & Cie 
L. Chaput, Fils & Cie 
Laporte, Martin & Cie 
Demers, Fletcher & Cie

Hudon & Orsali 
Carter, Galbraith & Co. 
N. Quintal & Fils 
D. C. Brosseau & Cie 
Lalonde & Desroches 
Labrecque & Pellerin

American Pure Food Co.
Montreal

OUR LABEL
Is our personal guarantee of our product and the confidence 

it begets is the basis of our success.

K
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The most. Perfect. Tea ever placed before the Public.

HOVA
BLACK TEAS IN PACKETS

Brown Label, 4, 4, and 1 lb., 20, sell at 25 
Green “ “ “ “ 22, “ 30
Blue “ “ “ “ 29, “ 40
Red “ “ “ “ 35, “ 50

In cases of 20 and 40 lbs. each

To introduce these high grade Teas the growers have packed 
*4 -lb. packets for free distribution among the consumers.

For further information and samples, write to

S. J. Major, Limited
Sole Wholesale Agents for Canada OttûWû

NOTE:
“ HOVA ” TEA is absolutely Pure and Blended from the choicest Teas from the 

gardens of India and Ceylon, the greatest care being taken to select only those growths specially 
suited to the water of this district.

"HOVA ” TEA can be enjoyed without the slightest fear of injury to the digestive 
organs, and is recommended to invalids. Its refreshing qualities and complete freedom from 
“ Tannin,” and similar injurious acids, so often found in other 44 low grade ” Teas, renders it a 
delicious and sustaining beverage. Owing to its exceptional Purity and Strength, only two- 
thirds of the usual quantity is required to be used when making “ Hova ” Tea.

6
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To Stir up Trade
i
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Just about this time of the year, a good many merchants are looking around for some good live 
SPECIALS to help boom trade. We can help you with a—

Fine Red 
Sockeye Salmon

To retail at
2 for 25c.

FINE SOUND FISH-WILL PAY YOU A GOOD PROFIT

Just passed into stock a large shipment of Fancy French Goods and have some special snaps in

ASPARAGUS CHERRIES
2Ji-lb. square tins --------

Exceptionally good value.
IN MARISCHINO

Pints and Quarts—Fancy bottles.

ROLLED OATS have dropped—
Don’t buy before getting our prices. We can sell you right.

THE rnv Dl AIM PO. wholesale grocersLDT, DLAin Lüiirië - TORONTO -

MOLASSES
irli ind X Brl Get Our Price.

Thomas Kinnear Co
TORONTO and PETERBORO

FISH
We carry a full range of Pure Cod in 1-lb., 2-lb. and 
3-lb. wooden boxes. Also Boneless in bricks and bulk. 
Labrador Herring, Scaled Herring, Etc.

PRICES piqht

THE DAVIDSON & HAY, LIMITED
WHOLESALE 6R0CERS, TORONTO

7
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Take Note of Difference No. 2
Between “ordinary” and “good” tea there is a greater difference than that of 

price and quality.
There is the difference in after-results—customers’ satisfaction, your profits.

Blue Ribbon
Ceylon Tea.

is a good tea that gives “ full results.” Your customers like It because it
is good. It is to your interest to sell it regularly because your customers 
like it.
Blue Ribbon Ceylon Tea is High in Quality, Reasonable in Price.
Have Red Label Brand on your order list every time. A Trade Builder.

The Comfort

j__

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT. 
—

YOU CAN’T FOOL THE COOK

BRANTFORD PREPARED CORN STARCH
won its first success in the kitchens of practical 

housewives. The recipes printed on the boxes 

were not the conventionally absurd kind, com

piled as if for Royal households or millionaires’ 

palaces, but were of the common-sense kind. 

They “worked" and at once became widely pop

ular, popularizing at the same time the 

“ Brantford ” brand of corn starch.

Ground slowly, without overheating, bolted 

through silk to microscopic fineness, free from 

grit or grain and with the delicate aroma and 

delicious natural flavor of bottomland corn 
retained,

BRANTFORD PREPARED CORN STARCH
was quickly recognized as very different from 

and superior to other brands. Good advertising 
lent a finishing touch to success.

YOU NEED IT IN YOUR STOCK

BRANTFORD STARCH WORKS. Limited 
Brantford, Canada
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Judge Not
by appearances in buying your Coffees. Your customers care nothing for

that—they want GOOD CUP QUALITY—AROMA—FLAVOR.

The results will be satisfactory if you sell Chase & Sanborn’s High-Grade 

Coffees.

Chase & Sanborn
The Importers, - HONTREAL

i"l 'l"l I <1 «»■»*■+» 11-M-llllllM-lilIllH I until in», ;

| RA YON D’OR” OLIVE OIL |
, « You cannot be too careful in the selection of your Oil. i.
\ \ FIRST, consular PURITY.-SECOND, dec Ida.tor PURITY. \ \
. , THIRD, order “RAYON DORS," and you mill got PURE OLIVE OIL. , ,
! ! Produced, Maufactured and Packed by MENGEBT, CAGNOLI & CIE, Ane. Maison SUAUT & CIE, growing ! !
< i their own OLIVES in their own production-districts of Bari, Lucca and Nice. Agencies in 150 of the largest ■ >
'1 cities of the world. Write for prices and samples to ' •
< • J. RU68ELL-MURRAV, 6 8t. Sacrament 8t., Montreal, Exclusive Agent for Canada. • •

MENGERT, CAGNOLI & CIE, Ane. Maison SUAUT6 CIE.
♦ H» UNI 111 11II1+IfH III4I-H-HI11II1 »IM Hl-H-H-I II III HU I H » 111 IIII » >

The Reputation of

Lea (EL Perrins’ Worcestershire Sauce
is without a blemish.

It is the "always reliable” and only sauce in the world and requires no 
argument in comparison with other table sauces.

The most desirable customers ash only for Lea (EL Perrins* Sauce.

J. M. DOUGLAS & CO., - Montreal
Canadian Agents

e
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LOOK INTO IT
THE FAIRBANKplan

and see just what “The Fairbank Plan” is. 
While we spend hundreds of thousands of dollars 
every year advertising the six great Fairbank 
specialties:

Gold Dust Washing Powder 
Fairy Soap, Copco Soap 

Fairbank’s Glycerine-Tar Soap 
Fairbank’s Scouring Soap 
Fairbank’s Sanitary Soap

and educating the public regarding them ; and while we intend to continue doing this, we realize fully 
that advertising alone has not accomplished the splendid results we have enjoyed in the sale of these 
goods, but that “the man behind the counter” has been an important factor in extending and increasing 
our trade. It was the realization of this fact that gave birth to ‘‘The Fairbank Plan,’ as a method 
of rewarding the retail clerks for their earnest co-operation in selling these goods and, consequently, a 
portion of our immense advertising appropriation is now set aside for the recognition of the dealer and
his clerks. ,.

“The Fairbank Plan” is an absolutely fair method of rewarding the clerk in direct proportion 
to the interest displayed in pushing the six specialties, as each package of these goods is couponed in 
such a manner that the coupon can be easily removed before the goods pass into the hands of the 
consumer. For these coupons we offer many valuable articles.

If you will send for an illustrated premium list of “The Fairbank Plan” it will convince you 
that this is no cheap trading-stamp scheme.

THE N. K. FAIRBANK COMPANY - Montreal, Canada.

-

Durable
300QT0HSS

JHEWELLKNOWN
ANDREUABj-Et
CAK> '

StovePolish
GUARANTEED

/T O ^ I B&ESS, LABOR SM/lÿj
Prig^TR ADE/j^L»N tS

A I UU A VC A C (.nnn A C NFWV RISING SUN Stove Polish is a good thing for the dealer to push to the front, first because it gives the most
* ■ ■■ ÜI  ̂ M v IIUUU M w H t ww ■ durable lustre of any Stove Polish ever made and pleases the customer, and second, because it does not deteriorate
wtih heat or cold, age or climate and is always as good as the day it was made. Vou are justified in pushing it as thousands of storekeepers are doing all over the world.

MORSE BROS., PROPS., CANTON, MASS., U S A.

TIME
we are increasing the sale of

JAMES’ DOME BLACK LEAD
The best proof of the best Stove Polish that can be used.

W Q. A. LAM BE A CO,, Canadian Agents.
10
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REINDEER
Condensed COFFEE

EVERY TIN CONTAINS

Pure Coffee
Rich Milk

and Sugar
COMBINED READY TO USE

A cup of excellent Coffee 
is prepared by simply 
adding boiling water.

It is not necessary to remove the Coffee 
from the tin when it is opened, but may 
be used a little at a time if necessary.

The Coffee will keep until the whole 
is used.

TRURO CONDENSED MILK CO., Limited, TRURO, N.S.

Requires No Boiling
It is easy work to sell a cold-water starch like

“IVORINE”
IVORINE STARCH is more easily used than 

any other starch, and gives far greater satisfaction.

And the profit for yourself ought to be an incen
tive to push “Ivorine" sales !

Mention IVORINE STARCH to your custom
ers and see if they have ever used it.

A case of 40 pkgs., $2.50 
Your Jobber can supply you.

St. Lawrence Starch Co.
Port Credit, Ontario

limited

No amount of invidious comparisons 
will convince users of

Japan Teas
that there is any better, purer, healthier 
and more satisfactory tea grown and 
prepared. The delicacy and delicious
ness of Japan Tea is world-famed.

Your customers who have not tried these teas will thank you for 
calling their attention to them.

11
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There are

circles from 
which
Ceylon Tea
can be
obtained
but
there
is
only
one
centre.

14,000,000 RACKETS 

ANNUAL SALE

BLACK, MIXED

The
Salada
Company
occupies
the
central 
circle 
of the 
Tea Trade 
of 
the
American
Continent.

Si

MAKES YOUR CAKES UOHT. 
MAKES YOUR BISCUITS UOHT. 
MAKES YOUR BUNS UOHT.
MAKES YOUR LABOR UOHT. 
MAKES YOUR EXPENSES UOHT . 

Order from your Grocer.

E.W.GILLETT
TORONTO.ONT.

Awerded dedal end Diploma at World's Fair, St 
Louis, Mo., 1904

8:

The word

in

STERLING
red ink on a bottle of

PICKLES
is a guarantee of an article 
you can recommend to any 
customer.

Grocers who are selling 
Sterling Brand Pickles and 
Relishes build up a trade 
that has lasting qualities.

Ask your Jobber tor Sterling 
Brand Goods.

The T. A. LYTLE CO., Limited
TORONTO, Can.

■•■•■•■•■•■•■•■•■•MB
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,3 your Coffee Trade satisfactory? Is there no room for improvement ?

Diamond E. Blend Coffee
ijuite the finest heavy-bodied, full-flavored Blend we have placed on the market. You are interested in good coffee. We want 

ou, and every grocer who can judge itsmeriti, to try “Diamond B.” The price is 30c., freight paid. Improved Quality is the 
jiisideration.

Let us mail you a sample, or, better still, ship you a tin (50 lbs.) on a 30-day trial basis, to be returned entirely at our 
\pense “ if the trial does not prove a convincing argument of genuine merit." Remember, you are not taking anv chances, 
.uaranteed by a reputation of over half a century. Write to-dav.

». II. & A. ». EWING
55 Cote Street, Montreal

Established 1840

Montreal Coffee and S|>lce Steam Mill»,

RICES
Special offerings in all grades 
Staple and Fancy Rices :

Rangoon Japan
Patna Java

Carolina
Rice is one of our leading lines, so 
it will pay you to get our prices.

WARREN BROS. & CO.
WHOLESALE GROCERS

TORONTO

Mr. Grocer
That new customer of yours may 

have given her patronage to you be
cause the other grocer always recom
mended brands on which he got the 
most profit. Don’t follow his bad 
taste, but recommend

Kkovah custard

KkOVAH BLANC MANGE 
KKOVAH" EGG POWDER
SUTCLIFFE dfc BINGHAM, Um/te„

17 St. John Street,
MONTREAL.

What i « URITY ” means
It has many definitions, all depending on the manner in which it is applied.
Here is one :

Freedom from foulness or dirt:
Free from fault or taint,
Free from that which defiles and pollutes.

Coffee is a most delicate and sensitive production of nature.
Foreign substances absolutely spoil it as a beverage.
The public taste is getting more highly educated each year.
Meet it, satisfy it, delight it with WOOD’S COFFEES, absolutely free from 
everything that “defiles and pollutes.”

CANADIAN FACTORY and SALESROOM
No. 428 ST. PAUL ST.f - - MONTREAL.

13
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u

>

nAPLESUGAR
Largest Exporters of

PURE
BEAUCE COUNTY 

SUGAR
D. RATTRAY <& SONS

QUEBEC Montreal OTTAWA

Now, Look Here! “ KLAUS’S ”
IMPROVED
SWISS
MILK
CHOCOLATE

Why not handle a con
diment that will pay yon 
and please everyone who 
buys it V Of course we 
mean

r
Paterson’s 

Worcester Sauce
Don’t Be Without It.ROSE & I.AFLAMME 

Agents, Montreal.
Agents for Canada : 

ROSE & LAFLAMME, Montreal

Is the best of all Swiss Milk Chocolate. Ac
knowledged to be the most delicious and 
wholesome. Manufactured with the finest 
cocoa, pure sugar and milk, retaining its 
entire quantity of cream. It is bound to be 
asked for more than ever this year, as it 
is held in high repute by everybody. It also 
possesses great nourishing qualities for in
valids and children. Shows a nice profit to 
you and is a good seller.
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A Delicious Cup of Coffee
Our 1-lb. tin “ CLUB” brand COFFEE at 33 cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking ns to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best “CLUB” BRAND. 
Try us,— that is all we ask to convince you of the superior value of “CLUB” COFFEE.

S. H. EWING & SONS
96-104 KINO ST.. MONTREAL

Telephone BeU Mein 65 
" Merohente iJJ

TORONTO BRANCH, 29 CHURCH STREET
Tviephuue Mein 3171

Telephone orders receive prompt attention.

We Want
a representative in every city and 
town in the Dominion to take an 
active interest in a

good selling grocery line
The goods command a large sale 
throughout the world, with con
stantly increasing consumption. 
The goods are, and will be more, 
extensively advertised.
We have sole selling agency for 
Canada. Perhaps you can cover 
a certain territory to advantage.
If so, write us.
The goods are also sold by drug
gists and confectioners.

P. O. BOX 77 
MONTREAL

AJW^V*****W*AAAAnV*WVW*V\*W**W»

We can

INTEREST
YOU

in

ROLLED OATS
Get our prices before buying.

The ROBERT GREIG CO., Limited
WHITE SWAN MILLS

TORONTO

Tested and Tried 
tor

30 Years Excelsior Coffee
Is it wise risking your coffee trade by experimenting with 

new short-lived brands, when you may still have this old 
reliable coffee which lias stood every test (

There’s no other to compare with it.

Todhunter, Mitchell & Co. IMPORTERS
HIGH-GRADE

COFFEE Toronto
15
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Scales Brass Scoops 
Steel Scoops Candy Show Pans 

Class Show Bottles 
Peanut and Coffee Boasters 

Peanut Warmers

SODA FOUNTAINS
Syrups and Fountain Requisites Paper Julep Straws

Bakers’ and Confectioners’ Supplies
Wire and Metal Furniture for Cafes, Etc.

FLETCHER MFG. Co.
Send for Ca talogue 440 and 442 Yonge St., TORONTO

COLES Electrically Driven 
Coffee Mills.

6RANULAT0R. PULVERIZER.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear ot 
grinders and saving 
current.

Our Crinders 
Wear Longest

DO YOU PREFER AN

Pendulum Computing Scale

A

J i

Height, 29 in. Weight. 275 lbs.
No. 65

Length, 33 in. Width, 23 in.
GRINDING CAPACITY.

Granulating 2 pounds per minute. Pulverizing 14 pound per minute.
Capacity of Iron Hoppers, 5 lbs. of Coffee.

We make 25 otner styles and sizes of Grocers Counter Mills, Floor Mills 
and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO..
Ho». 1615-1635 North 23rd St- PHILADELPHIA, PENN., L.6.A.

Agxnts*
Todhunter, Mitchell* Co.. Toronto Forbei Bros , MontrfU.
Dearborn k Co., 8t. John, N.B. Gorman, Eckert k Co., London, Ont.

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest.— We have It.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart. 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
Incloses Pendu-

A Most Beau
tiful Fixture.

$57.8
The "Dayton11

Send a postal to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

16
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“ENTERPRISE”
A W F ^ J|The buzz of customers—the nng of the cash register—the clink of coin 

m M /% lr ■increase in a grocery store that is Enterprising in methods and equip-
M ment. An “ Enterprise” Electrically Driven Coffee Mill decreases

Æ JE ■expense, increases business A novelty a few years ago, now a
|necessity in every grocery.

The illustration shows our mill No. 83 fitted with ^ H.P. 
motor, furnished for either direct or alternating current. It 
is 30 inches high, 22 inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul
verize ± pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges 
tions ; also our catalogue showing complete line of Mills, 
Food Choppers and other “Enterprise” grocers’ specialties.

THE ENTERPRISE MFG. CO. OF PA.,
Philadelphia.

ctnrea ana iinmvwdw ... 
mile walk to Broadway.

A SURPRISING FIND
Collections of Half a Century Result 

in Extraordinary Accumulation Be
neath a Cashier’s Desk.

Mr. Wright, the National Cash Register 
Co.’s agent In Winnipeg, has In bis possession 
an old drawer, which was taken from a gen
eral store in Kingston, Ontario, where U has 
been In use for fifty years.' Through all 
changes of system from the establishment of 
the store, when the proprietor only had access 
to this cash-drawer, and when all the clerks 
used It, and during the period It was under 
the supervision of an Individual cashier, the 
drawer was never changed, occupying a po
sition beneath a cash desk. In the box-like 
arrangement where the cashier sat there was 
a false floor about six Inch'* high, which 
did not cover the m^ln floor entirely. When 
the proprietor tore out the cashier's desk re
cently. an assistant gathered up tber refuse 
to throw out into the lane, when, at the 
•uggeslon of Mr Wright. It was sifted.

After all the dirt hkd been carefully clear 
ed away, one hundred and eighty-six dollars 
In small gold and silver coins of all denoro 
1 nations, and dilapidated bills, were rescues 
from this refuse The proprietor's surprise 
can be Imagined, and yet he said he hav 
never missed the money, and never knew It 
was gone! The drawer itself is so badly 
carved and worn by long service, that on«. 
might wonder how It now holds together.

THREE NEW ORANRF I nncn

$2000 Lost
at one time would startle you, yet you 
think nothing of the pennies that fall 
under the counter every day that 
amount to hundreds of dollars a year.
Twenty years with old methods mean 

a loss of thousands of dollars.

A cash register prevents this loss of profit by 
enforcing automatically the registration of cash 
sales, credit sales, money paid on account, money 
paid out, or money changed.

Send for representative 
ivho ivill explain .V. C\ A*. 
methods.

N. C. R. 
Company
Dayton Ohio

Please explain to me what kind of a 
register is best suited for my business 
1'his does not obligate me to buy

V#. of men

17
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PREMIUM COUPONS
and the Recent Legislation re Trading Stamps

Under the law recently enacted by the Dominion House of Commons, the issuing of 
Trading Stamps which are redeemable in goods at some central agency or elsewhere than 
on the premises of the merchant who issues them, is illegal.

It is, however, strictly legal and in thorough compliance with this recent legislation 
for any merchant in the Dominion to issue Premium Coupons to cash-paying customers, 
such Coupons being redeemable in goods in the shop or premises where the purchase 
was made and where the Coupons were issued, provided the goods given in redemp
tion of the Coupons are the exclusive property of such merchant, and provided also that 
every Coupon bears its value printed or stamped on its face, as well as the name and 
place of business of the merchant who issues them.

The merchant is in no way bound to redeem these Premium Coupons in cash. Our 
system of Premium Coupons has been successfully operated by over two thousand lead
ing retail merchants throughout the Dominion during the past ten years, and as we 
place our system EXCLUSIVELY with one merchant in each town, its advantages as a 
cash trade winner are decidedly beneficial. We will be much pleased to instruct our 
traveller to call upon any merchant interested in Premium Coupons, on application, for 
the purpose of explaining the benefits to be derived from introducing our system.

THE CROWN SILVER PLATE CO.^SJSJHS"' TORONTO

“WALKER BINS”
“Modern Grocery Fixtures.”

Our new catalogue showing a complete line of Walker Bin Fixtures 
will be ready about February 1st.

All grocers who are building, remodelling or contemplating changes 
in store interiorare invited to write for a copy of “Modern Grocery Fixtures." 

Sketches and estimates of cost will be furnished upon application.

THE WALKER PIVOTED BIN AND STORE FIXTURE CO,
BERLIN, ONTARIO

B.C. Representatives :-W. J. BANNISTER & CO. 
Montreal Representative : -4. H. MAIDEN. 131 PLACE O'

UK itabf
dtlis ‘i ai

LAMP’■'"AUER
/iL gasolenejA*

260 CANDLE POWER OF CLEAR, STEADY LIGHT
The best and cheapest light for STORES, 

CHURCHES and HOMES.

Gives more light than a dozen oil lamps for half the cost. 
Makes its owq gas without smell, smoke, wicks or grease.

Satisfaction Guaranteed. Send for Catalog.

AUER LIGHT CO.-------- - - - - - - - - - - - - - - - - - MONTREAL

ELECTRIC POWER COFFEE MILLS
This cut shows one of the de

signs we are making.
Fitted with Vi H.P. Motor, 

furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coffee a 
minute.

Pulverizes V4-lb. of Coffee a 
minute.

Write urn for Pries*.

THE A. 0. FISHER CO., LIMITED, - TORONTO

FISHER CUT
No-102

18
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo” is a money saver because it posi

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

n plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

...ESTABLISHED 1S49...

Cspital and Surplus, SI,600,OOO. Offlssa throughout the Civilised World
Xxaoutiva Offices : Hoi. S46 and 848 Broadway, Mow York City, Ü.S.A.

THE BRADSTREET COMPANY lathers information that redacts theflnancial condition and 
the controlling circumstances of every seeker of mercantile credit Its 11 business may be deflned as of the 

In procuring, verifying, and promulgating Information no
_______ _ ired too great, that the results may justify Ita claim as an
authority on all matters affecting commercial affairs and mercantile credit Its offices and connections have 
been steadily extended, and It * ‘ ■ ' ■ “ ■

rid.

merchants, by the merchants, for the merchants, 
effort is spared, and no reasonable expense considei

m^to commercial affair ____________ __________________________________ I
furnishes Information concerning mercantile persons throughout the

civilised worlY
Subscriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing 

and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of lie offices. Cerrospendence Invited.

-OFFICES IN OANADA-
HALIPAX ,N.S. 
OTTAWA, ONT, 
VANCOUVER, B.O.

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON, ONT. 
ST. JOHN, N.B.
WINNIPEG, MAN

TORONTO,
tL. QU 
I, ONT.

Ml! I ll/ Is l-i du. Vutir 1 luilt frills.

No Oil-SoaRed Floor

OUB UNDBR-THK-FLOOB OUTFIT

fs Especially Adapted for Use Where 
There Is No Cellar. It Saves 

Valuable Floor Space.

Don’t the floor around your oil 
tank made you “sick” when you 
see it? Did you ever figure out 
the profit you lost through this 
wasted oil ? Don’t you know that

The Bowser
SELF-MEASURING

Oil Outfit
will save this oil, keep your floors 
neat and clean, reduce the danger 
of fire and pay for itself in a very 
short time ? It will. We guar
antee it. Write for full infor
mation. Ask for Catalog “ B.”

S. F. Bowser C0L Company
530 Front Street West, - Toronto

It Pays You

WHY?
is the highest quality 
is a popular price 
is *0 per cent, profit

Holbrook’s
WORCESTERSHIRE

Sauce

Is the 

Premier 

ol the

Acknowledged

Sauce

World

It. GILBERT NORM, IS Front St East, Toronto

19
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25-Cent Japan Tea
Are you looking for the finest value in Japan Tea that can be bought in Canada to-day to retail at 25 cents? 
We have it—at 18>£ cents—that could not be sold (if bought on to day’s market) at less than 20 cents.
If this interests you write
Also a nice sweet drawing Gunpowder in Caddies, at 11 cents.
And exceptional values in low-priced Ceylon and India Teas.
We are headquarters for tea values.

W. H. GILLARD & CO., HAMILTON,
Wholesale Grocers, Tea and Coffee Importers.

UPTON’S
SEASON 1906

SEVILLE
BITTER

ORANGES
have arrived and all orders for

Orange
Marmalade
are being filled with new goods.

THE

T. UPTON CO.
LIMITED.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER’’

might bring inquiries. Better 
write for rates to

I. c. STEWART, Halifax.

STOCK NOW.
Sutton's 
Worces
tershire 
Sauce 
cannot 
he beaten 
tor
quality 
and price

G.F. Sutton, 
Sons & Go.

King’s Cross

London Eng.

DON’T WORRY

will assist you to overcome the wor
ries of business life. It makes no 
matter what kind of a business you 
are conducting, we have systems that 
will assist you. Why, then, worry 
over getting out your accounts at 
the end of each month, when 
thousands have done away with the 
old style bookkeeping and by 
adopting our

MONTHLY
ACCOUNT
SYSTEM

are perfectly happy at the end of 
each month. Instead of having to 
put in their evenings working on 
their books, they now have them 
to themselves.

Write us for Information.

The RollaL Crain Co.
LIMITED

OTTAWA, Canada
TORONTO OFFICE IS Toronto St.
MONTREAL OFFICE - 74 Alliance Bldg.
ST. JOHN, N.B. - - - Schofield Bros.
WINNIPEG, MAN. - Sylvester-Wlllson Bldg. 
VANCOUVER, B.c. - - White St Blndon.

jn

.-.«I
:■ M

FSUTTON SONS

80
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To the Trade ...
In PARRY SOUND, N1P1SS1NG and ALGOMA DISTRICTS.

Mr. W. S. Fair (formerly on the travelling staff of James Turner 
& Co., Calgary) will commence representing us in the Parry Sound, 
Nipissing and Algoma Districts, at once,' and will advise, through 
the mails, the date of his intended call.

We take this opportunity of thanking our many friends, who 
favored us with their business by mail, during the time we were un
fortunately unrepresented, and trust all our friends will reserve their 
business until Mr. Fair can see them.

In case of wants in the interval, write or wire at our expense.

JAMES TURNER & CO., Hamilton, ont.

CUT PRICES
ON

MYERS’ HORSE
AND

CATTLE SPICES
As advised last wee1', to clean out 

our stock we are cutting price almost 
fifty per cent (50%). Send us your order 
before we are cleaned out. Our prices 
are lower than manufacturer’s cost.

LUCAS, STEELE & BRISTOL
Wholesale Grocers

HAMILTON, ONT.

Brand
Our Tea Sale a Big Success

If you have not bought see our travellers, 
or send for samples. Specials in Prunes, 
Apricots, Peaches. We are agents lor 
WagstafTs Mince Meat, guaranteed to keep 
in any climate. WagstafTs Marmalade, 
packed in 12 oz., 1 lb. glass and 7 lb. pails. 
WagstafTs Jam packed in 12 oz., 1 lb. 
glass and 7 lb. pails. These are absolutely 
the finest ever put on the market.

BALFOUR <6 CO.
Wholesale Grocers

HAMILTON, ONT.

21
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OLIVE INDUSTRY IN CALIFORNIA
liy M. H. Dudley in ‘ Grocery ’

.1 I

1 -i

A peculiar liilcicsl attaches tv the 
olive and its vulture. Jl is associated 
with the scenes of both sacred and 
secular ancient history. Its origin 
seems to he contemporaiy with the 
earliest recoids of the human race. The 
wild dive is a native of both lierni- 
s| Jiei'es, and when explorers first' landed 
they found this tree growing in Florida 
and the farolinas, and gave to it the 
name of Olea Americano. The process 
of making oil from olives, and of pre
serving them in biine, was well known 
in ancient times, for pickled olives, re
taining their characteristic flavor, have 
been found in the ruins of I’ompcii.

• * •

An almost limitless number of varie
ties of the olive have been brought to 
California from the olive-growing 
sections of I he globe, but nolle has 
pioved so valuable as the Mission. The 
name Mission is significant of its 
oiigin, though this tree furnishes a great 
many distinct types. The olive, like 
some other fruits, has a tendency to 
revert toward the wild types if pro
pagated from seed; therefore, in these 
ancient orchards may be seen trees of 
willowy tendency, those of upright 
growth, and others of a decidedly 
dwarf habit. Some trees produce large 
finit, while others, near at baud, yield 
berries, which are loo small for pick
ling1, and also are valueless fur oil. 
Doubtless the seed In ought from 
Mexico was taken from the varieties 
grown in Spain at that time, but many 
of the different types have arisen from 
new methods of propagation and 
changed climatic conditions.

* • 9

California has an ideal climate for 
the culture of the olive ; this tree cannot 
bear extremes of heat or cold. It may 
be seen waving its "ray-gieen plumy 
boughs along the slopes and mesas of 
the higher foot-hills, or thriving in 
perennial loveliness in the low valleys 
a I sea-level. It thrives where other 
trees cannot be giown with protit. The 
growing of the olive for commercial 
purposes is yet in its infancy, but the 
aldt orchardist is taking to the idea 
that it is one of the safest horticultural 
propositions in the state.

• • •

The I,os Angeles Olive-G rowers * As
sociation alone reported a yield of more 
than 50,000 gallons of oil for the season 
of 1903. It has 1,1(10 acres in bearing 
in the San Fernauuo Valley. The 
pickle crop of Southern California is 
estimated at $75,000, and the present 
output of oil will yield the olive growers 
$500,000 mure yearly. Tla/se conser

vative ligures show the olive industry 
to lie already a rather lusty infant. The 
manager of La Mil ado ranch reported 
recently that its new olive press would 
crush ten tons every twenty-four hours. 
'1 hi> would give at least 300 gallons of 
oil a day, for olives yield from twenty- 
live to thirty-live gallons a ton. La 
Mil ado ranch has over 500 acres in 
olives, about 125 of which ate at present 
in bearing. Of the varieties grown here, 
the Mission and l'endulina do best.

In the past few years huge areas 
have been planted to the olive in this 
state, and statistics show that in the 
neighborhood of three million trees 
aie in a flourishing condition, in Cali
fornia bearing olive orchards are sin
gularly free from insect pests, with the 
exception of black scale, which, if 
allowed to breed, leaves its unsightly 
soot-like deposit on bole and branch and 
fruit. The Australian ladybird 
( Rhizcbius ventralis), which has re
cently been impôt ted by the State 
Hoard of Horticulture to combat this 
scale, is proving one of the best aids in 
its destruction which the olive grower 
ha>. The grower provides safe resting 
places for this insect by attaching little 
nests of inverted corn husks among the 
olive branches, where it abides, sbelleied 
from the cold and storm of the wet 
months.

On account of the extreme bitterness 
of the fruit, even when fully ripe, it is 
given a wide birth by birds which 
yeatly destroy much of California’s 
choicest orchard pioduets. In the young 
orchards one may sometimes And a 
small beetle, called the borer, which 
leaves tiny heaps of sawdust where it 
has entered the heart of the growing 
wood. When his work is thus dis
covered, a wire is Hu list into his new 
abode and twisted about, and the in
vader destroyed.

The olive, being a long-lived tree.” 
does not produce fruit in paying ipian- 
lities until seven or eight years old. 
Therefore, many land owners, who 
have been desirous of 'quick returns 
fiotn their farms, have hesitated to 
plant extensively to this tree; they have 
leserved the more fertile areas for other 
fruits 1 which come earlier into bearing, 
crowding the olive back upon rocky 
slopes. This has added to the beauty 
of the landsca|ie, but has not given the 
olive fair play; it needs water, pruning 
and cultivation, and repays a hundred
fold for intelligent care.

22

Olive trees when in full hearing wih 
aveiage two hundred and fifty gallon 
of berries each, annually. The orchard 
ist lealizes that he must go to a nev 
and untried market with his 11,00(1 cai 
loads of pickles and his 2,000 carload 
of oil, which the orchards now plant* 
will furnish in I he near fut me. He mu- 
create a demand for his products. Tin 
taste for pickles and oil is an acquire* 
one, hut as hoth are delicious and health 
fill aiticles of diet, he can lie fearless in 
forcing the gates of the world’s mai 
kets.

tiouiewhat recently an olive grown 
shipped to a friend in the grocery bus! 
ness in the Mississippi Valley, a barrel 
of pickled olives. The barrel was 
opened, and the curious onlookers a I 
once pronounced the olives spoiled, lie 
cause they were black, ami they had 
never seen other than the gieen bottled 
commodity. Without waiting to com 
niiinicate with his friend, the grocer 
ordered the olives to be thrown into the 
river. His disgust was small compared 
to that of the grower when the tidings 
reached him of the disposition made ol 
his cherished gift.

• • «

fl'lie green colored olives found h. 
our stores are the unripe fruit prepared 
for market, ami not a special variety, 
as many people suppose. They are not 
nearly so licit in oil, nor is the Havoi 
as good as that of those cuied when 
I he berry is fully matured.

The olive ripens from December to 
May. This is an advantage, as Sum 
liter fruits collie on the market neai I\ 
together, and hired help is at a premium 
The olive grower has an oppottunity to 
secure his crop when day laborers nr* 
unemployed ; he can thus obtain efficient 
help at reasonable prices.

Olives for pickling are gathered a* 
four stages of maturity; when grec 
when of a leddish tinge, ripe, or ilea* 
ripe. The process of curing in eitlic* 
of the four conditions is practically Ih 
,ame. The olives are carefully graded 
both as to ripeness and size, and place* 
in separate receptacles. There are I» 
methods used to extract the bitter pria 
eiple, namely, the water process aim 
the lye process. Veteran olive grown 
of the state use both of these method 
with success.

• • •
If olives are processed by water, i 

requires from forty to eighty days. Tit* 
olives are carefully gathered, that tin 
mav not be bruised. Some use cam
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askets, others rake them from the 
ices into sheets of canvas. They are 
lien poured into shallow vats cotitaiu- 

.iiy water, which is changed every day, 
,r every other day for the period 
lated. Then they are placed in brine, 
lie lye process is much shorter, and 

.quires hut a few days to extract the 
.liter principle. Olive trees should be 
mind in every family orchard. The 
inateur grower need not use either of 

•lie foregoing methods of curing, as 
hey requite skill, patience, and much 
iIhu. The following method is 
impie and gives the very best lesults:

• • •
Pick from one to three gallons of 

lack olives. With a thin-bladed knife 
lit each olive lengthwise into a vessel 

, oiitaining fresh water. A live-gallon 
vrosene can with the top removed is 
vcellent for the pur|*»se. You will lie 
irprised to note how quickly you can 

prepare three gallons in this way. 
t'hange the water ever" da'- for two or 
iliree weeks, and when the hitter is all 
. \traded put the fruit in water in
which has been dissolved a large tea
cup of salt, more or less—it is a matter 
..I taste. Olives prepared thus ate de
licious, and will keep several weeks— 
provided the family is small.

• e •

The method of extiaeting olive oil is 
practically the same as that used two 
thousand years ago, except that ma
chinery takes the place of labor of 
men and animals. There are only a 
lew olive mills in this state. One of 
these is located in the Ojai Valley, at 
Xordhoff. It is equipped with the very 
latest machinery used for the put pose 
..I oil manufacture. This mill stands 
dose to the Ojai Valley railroad 
and the oil produced is of the very 
iinest quality, and is easily transported 
to good markets. The thud of its ma
chinery was a new and never-ceas
ing sound to the dwellers at the Ojai 
for some weeks, but facilities were 
limited, and the management tan the 
mill only during daylight for the last 
i wo months of the campaign of that 
year. The capacity of the mill is 
four Ions of olives per day, and the out
put of oil from the four hundred acres 

I olive orchard which supply it will lie 
■n the neighborhood of 6,000 gallons.

• e •
Ordinarily, fifty-pound fruit boxes, 

'hieh one sees in any orchard, are 
nought to the eastern entrance of the 
nain building, full to the brim with 
lossy hlaek olives. They look de- 
nledly tempting, hut only a novice will 

• so rash as to taste the bitter lieatt- 
cs. The olives are weighed in boxes 

• 'id stacked temporarily on a broad 
latfonn at the door, whence they are 
••fried on trucks to the fanning 
iiaeliine just inside the building: here
■ mes and other refuse are winnowed
■ ut before they are raised by an ele- 
ator to the next storey, where they are 
laeed two inches deep on shallow- 
rays to dry. This apartment occupies 
he whole storey, having a storage

.•opacity of seventeen tons of the dry
ing fruit. The olives remain here from 
five to fifteen days. Sliding windows, 
which are constantly iqieii in fair 
weather, are arranged on both the 
not tli and south sides, and wooden 
shutters swing open on the west end 
of the room, thus securing abundant ven
tilation. It is clean and cool here, and 
one sits on the edge of a low pile of 
trays, with the subdued noise of the lua- 
chinety sounding pleasantly from the 
storey below, and examines with inter
est the stacks of tiuys containing olives 
in varying stages of dryness, from the 
freshly spread finit hardly an hour from 
the green branches, to the shrivelled 
drupes that rattle like seed-corn as one 
moves them about with the hand.

Near the east end of the drying-mom 
is a hopper six feet square, with a 
chute leading down to the olive-cutter 
in the room below. This wooden chute 
lias two sliding doors, the space be
tween holding a charge of olives, which 
is about fifty pounds. When the lower 
door in the chute is opened the olives 
slide into the cutting machine. This 
cutter has two large steel cylinders, 
which are so nicely adjusted and geared 
that the olives are not crushed in 
passing, the skin only being slightly 
: ut. There are stationary sera|iers, 
which remove tlie cut olives that max 
adhere to the cylinders, and two others, 
which place the olives in the path of 
these rollers. The cut olives fall into a 
pan below. All tlie receptacles for 
grinding, crushing, and receiving the 
broken berries are made of metal, that 
they may not become rancid, for olives 
absorb odors readily.

• •
'I lie fruit taken from the cutter is 

next made into cheeses in shallow 
frames, covered with burlap, and piled 
une above another in txvo metal 
baskets, ami the pressure applied from 
tlie bottom. Here is a hydraulic press 
of l.iO tons force, with a capacity of 
one thousand |>ouuds. The cheeses 
remain under pressure one and one-half 
hours. This removes the water from 
the olives, ami secures from six to ten 
per cent, of virgin oil, and is termed 
the first pressing. When the cheeses 
are removed they seem dry ami com
pact, Inti they have not yet yielded all 
their oily theusure; therefore, they are 
crumbled and thrown into a receiving 
lank, and from thence fed into the 
crusher, or mill, ami ground for half 
an hour. This process breaks up the 
tiny cells in the olive pulp, which are 
stored with oil, and likewise crushes 
the pits. When it is ground suffi
ciently, tlic pomace is again tint into 
the press, as before. When removed 
the oil is all separated from it, then it 
is run out by machinery to the dump
ing ground outside the building, where 
it lies, a blue gray mass, to be sold as 
hog-feed, fuel and fertilizer. It is valu
ed for these purposes at $3 [ter ton.

• • e

Back in the receiving tank in the 
mill stands the nexvl expressed crude

oil. The process of cleansing is begun 
by removing it tv a washer, where it 
Mbnes in contact with water, and is 
washed, much as one cleanses a soiled 
garment. Kioto tlie washer it goes 
to the elaritiei, where it depmsits any 
sediment drawn into it from the wash
er. Again it is removed into settling 
tanks, where it remains until ready to 
lie conveyed to the tillering room in the 
basement, tit is two months or more 
after the oil is pressed from the olive 
before it is perfected by this last pro
cess.

• • •

Hitherto one has moved cautiously 
about in the mill-room, for from Hour 
lo ceiling it is recking with oil — 
although it is not the vile i.qnid on. I us 
always associated with that word, but 
pure, fresh, fragrant, directly from 
nature's storehouse. Une steps into 
the elevator, and, presto! lie stands in 
a delightfully clean, attractive base
ment. Rows id' upright, cylindrical, 
iron storage tanks stand s|H»tless on 
one side. Opposite the tanks on the 
farther side of the room are long, low 
racks holding one hundred shining 
glass jais.

• e •

At a table at one end of the loom a 
man is tilling hot tics and cans, appro
priately labelled, with the delicious pro
duct of tlit* olive, for the market. You 
are permitted to sample the yellow 
liquid, and feel grateful accordingly. If 
you are very fortunate indeed, perha|is 
you may be invited to carry away a 
dainty bottle of the precious product of 
the olive mill.

PRUNE VINEGAR
From ex|iet intents which were ma.lv 

at the Oregon experiment station, it 
seems that small and apparently un
salable prutines can be utilized for uiuk 
ing vinegar. The process is described 
as follows: The prunes were first wash- 
id and then run through a home-made 
machine with spike rollers which lacer
ated and tore them. The pulpy mass 
then was inoculated with pure yeast. This 
caused a strong and rapid fermentât ion. 
which broke down the cell walls of the 
putties, thus liberating the clear juice, 
witch Mowed into a receptacle below 
the vat. This method of securing the 
clear liquid was inexpensive and very 
satisfaeturv A little inure than three 
gallons of juice was secured per bushel 
of fruit. Tin- juice was fermented in 
open barrels. Fermentation was complet
ed in ten days, when the juice was found 
to contain 10 pier cent, of alcnhul. It 
was then inoculated with a pure -culture 
of vinegar ferment by limiting it on the 
sin face of the liquid by means of pieces 
of cork weighted so as to bring the cul
ture in contact with the " It is
said that vinegar thus produced is of ex
cellent quality, with a good body, and 
fruity flavor, containing 6.S0 per cent, 
only of acetic acid.
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THREE DAYS WITH UNITED ST A TES GROCERS
A Short Review of the Topics Discussed by the National Association of Retail Grocers of the United States.

it is a far cry from Niagara Falls, N. 
V., to Dallas, Texas, yet in convention 
assembled al the Cataract City last 
week the National Retail Grocers’ Asso
ciation of the Lulled Stales decided to 
meet next year in the Lone Star State 
city.

This fact alone gives one some idea of 
the importance ol the association and 
the extent to which the retailers of the 
republic to the south have perfected their 
organization.

The great assembly hall in the Natural 
Food Conservatory was the scene of the 
convention and when the urbane coun
tenance of President John A. Green, of 
Cleveland, beamed on the assembly and 
his gavel rapped smartly on the table, 
there were before him several hundred 
keen, capable, well-fed looking men re
presenting the cream of the retail gro
cers from practically every state in- the 
union. California left no doubt of her 
presence. Texas sent an imposing dele
gation. Georgia, Louisiana, Colorado 
were eloquently represented. Indiana, 
Ohio and New York were undeniably 
present. Probably the most conspicuous 
delegate was Col. Moran, of Missouri. 
The gallant colonel wore a profusion of 
long silver-grey hair over his shoulders, 
an oratorical presence, and was gifted 
with a basso profundo voice of deep re
sonance, an organ of wonderful elo
quence, which lie did not fail to use 
with telling effect upon his auditors. 
The colonel’s eulogy of Missouri was one 
of the features of the convention and 
was only rivaled by the gentleman from 
Colorado’s passing reference to sunshine 
sixty feet deep and drifting.

A Business Convention.
The convention was a business-like one 

from the word go. They got right 
down to work and proceeded with an 
alacrity and energy that was inspiring. 
But time was never loo pressing lo pass 
a joke or a good story. The fund of 
humor was inexhaustible and the dele
gate who failed to elicit a good hearty 
guffaw was a rara avis.

But if the delegates took their fun as 
it passed they were far from being in a 
frivolous state of mind. They ban gi il-v- 
antes, and had no hesitation in stating 
them and demanding their abatement.

The Grocers’ Problems.
The problems which face the grocers of 

the United States are in many instances 
similar to those met with by the retail
er on this side of the line. They arc in 
advance of us in the matter of organiza
tion, but suffer on account of the con- 
flicting authority of the state and fed
eral powers in a way quite foreign to 
the situation in Canada.

A most interesting feature was the 
short reports from the representatives of 
the various states on the condition of 
the trade and the organization locally. 
The evidence was cumulative and over
powering in demonstrating that by

means of association the grocer is able 
to better his position and get recogni
tion and justice from the law-makers of 
state and nation alike.

Cordial to Wholesalers.
The relations between the association 

and the wholesalers seem on the whole 
to be most cordial and this fact was 
emphasized at the concluding meeting, 
when a representative of the Wholesale 
Grocers’ Association extended an invi
tation to the retailers to be present at 
their annual meeting in June. There 
were one or two complaints as to the 
wholesaler, but these had reference to 
what was called the semi-jobber, of 
whom there were no two opinions. The 
legitimate jobber was recognized to be 
the friend of the retailer and the asso
ciation expressed frankly its belief that 
the interests of the two branches of the 
trade were mutual and that association 
tended to a better understanding and 
more cordial relations.

The pure food question loomed largely 
before the convention and a strong stand 
was taken in favor of a federal pure 
food bill that would prohibit the intro
duction of anything deleterious to health 
in food products and would place the re
sponsibility upon the shoulders of the 
man who put up the food and not the in
nocent vendor of the same. The view 
was advanced and received considerable 
support that adulterations not injurious 
to health should be allowed if the pack
age were plainly labeled so as not to 
deceive the purchaser.

Bankruptcy Law.
As if the long-suffering grocer had not 

enough otherwise to contend with, the 
primrose way of the ubiquitous dead
beat is made even more easy south of 
the line bv an easy bankruptcy law that 
permits him to escape paying his gro
cery bill. The association is seeking to 
have the law amended. This fact should 
be a warning to us in Canada in case 
a bankruptcy law should ever be devised 
by our parliamentarians to keep a sharp 
lookout to protect the interests of the 
retailer against the professional beat.

The Premium Evil.
When the question of premiums was 

reached the convention sat up and hair 
began to bristle. Each separate and in
dividual grocer present had a separate 
and individual grievance and wanted to 
express it. Every denunciation of the 
premium evil was received with ap
plause. Many delegates stated that they 
refused to handle the goods of firms that 
gave premiums and that they suffered 
nothing from the stand taken. A strong 
stand was taken and the association 
pledged itself to use every means to fight 
the premium system.

Parcel Post.
Department stores, mail order houses 

and the proposed parcel post law were
dt

inextricably mixed up together in the 
minds of the retailers present and all 
were enthusiastically consigned to outei 
darkness. The evil wrought by these in 
slitutions has been marked in some quai 
lers of the United States and the con
vention were determined that it should 
not be extended jiy a further development 
of the parcel post system. A delegate 
from Southern California reported that 
the mail order houses had been success 
fully met in his state by the retailers 
refusing to handle the goods of any firm 
that supplied the mail order houses.

Mutual Fire Insurance.
Organization has become so well es

tablished among the trade in some of 
the states that they have been able to 
establish mutual tire insurance compan
ies. The reports go to show that the 
system has been very successful. Not 
only has it strengthened the organiza
tion but the trade have been able to gel 
their insurance at a much lower rate 
than from other companies.

Net Weight.
A matter that has been agitating the 

trade of late across the line has been 
that of the net or gross weight in pack
age goods purporting to contain a given 
amount. After a hard fight the associa
tion has secured the agreement of the 
National Biscuit Co. to put a pound net 
in every one of their pound packages 
hereafter. The association went on re
cord as demanding that this principle lie 
made universal.

Bate Cutting.
A resolution that secured enthusiastic 

support demanded that manufacturers of 
proprietary articles establish the prices 
at which their goods are to he sold to 
the retailer, and to refuse to sell to 
those who cut rates. This resolution 
was aimed principally at department 
stores, it being the custom of these in 
slitutions to cut rates on well known 
grocery specialties in order to draw 
crowds, trusting to making up the diffei 
cnee on lines not so well known.

While in Niagara Falls the delegates 
were practically the guests of the Nat
ural Food Company, and right royalh 
were they treated. The line large as 
sembly room of the company was placed 
at the disposal of the association for the 
convention, and every attention shown 
them. Tuesday.evening with their wives 
they were the guests of the Natural 
Food Co. to a theatre party at the In
ternational theatre. Wednesday they 
were indebted to the hospitality of the 
same company for a trip around the 
Gorge route and on their return were 
tendered a most elaborate dinner in the 
Natural Food Conservatory, where near
ly 1.000 plates were laid, followed by a 
ball continued to the wee sma’ hours.

The menu was as follows :
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MENU
Blue Label Chicken Soup.

Salt Sticks. Celery Hearts.
II. |. Heinz Pickles. Condiments and Sauces.

Chilled Fresh Salmon.
Neuve Tartan

Shredded Wheat Patties ala Monlglas.
Roast Stuffed Turkey.

t'ranlierry Sauce.
Creamed Potatoes. Russian Salad.

Neapolitan Ice Cream. Assorted Cake.
Toasted Triscuit.

MacLaren's Imperial Cheese.
Coffee.

I iolil Seal Chamiiagnc.
Key West Cigars.

The toasts, presided over by Vresi- 
dent Green, were of a fine, breezy llavor, 
as may be gathered below : “The Re
tail Grocer, the Salt of the Earth.” 
Win. Kmedley. of Philadelphia ; “Why 1 
Like to Sell Shredded Wheat," William 
Grav. of Brooklyn ; “Why the Yankees 
liât Shredded Wheat,” A. C. Dowse, 
editor the New England Grocer, Bos
ton ; “All Flaked Foods Look Alike to 
Me," P. G. Hanson, of Minneapolis ; “Do 
Grocers Ever Read Trade Papers ?” 
Robert E. Lee, editor Eli Grocer and 
General Merchant, St. Louis ; “Does 
the Grocer Believe the Trade Paper Af
ter lie Reads it ?" Julian Capers, editor

The present generation has seen a 
great increase in the number anti diver
sity of prepared foods that may be ob
tained on the market.

Many foods that were formerly pre- 
I ared chiefly or entirely in the home, 
may now be secured of the grocer ready 
for the table. A great burden has thus 
been lifted from (lie shoulders of the 
housewife, but tesponsiblities have not 
been lessened. see

A study must be made of the subject of 
prepared food if the table is to be sup
plied with footls of the same quality as 
those that “mother used to make.”

Home-made jellies are made from fruit 
juice and granulated sugar, and jams 
from the pulped fruit and sugar. Some 
manufacturers aim to produce an article 
that is etptal to the home-made in every 
respect, while others s the demand
for cheaper goods bv using lower priced 
substitutes for the fruit or sugar or both.

• • •
Thus apple juice, or u solution prepar

ed front dried apple cores anti peelings, 
is often used where higher priced fruits 
are understood to be employed, and glu
cose is fre(|itently used in place of sugar.

Jellies and jams are both commonly 
adulterated with preservatives (usually 
salicylic acid and benzoic acid), color
ing matter and glucose. Artificial 
coloring matter is frenuently employed, 
sometimes to give a fictitious appearance 
to relatively cheap goods, sometimes 
with a high-grade article, in order that 
t lie color may he permanent when ex|ms- 
etl to light for long periods of time on
grocers’ shelves.

• • •
The lests described above may be em

ployed in the kitchen by one who has

the Retail Merchant, of Dallas. Music 
by tbe Natural Food Company orches
tra.

The trade press, it will be observed, 
came in strong, and the recognition re
ceived by tbe several editors must have 
convinced Mr. T. A. De Weese, advertis
ing manager for the Natural Food Co., 
that the trade press is indeed the trade’s 
press.

Canada was represented at the con
vention by Messrs. Higgins, Moyer and 
Trowern, of the Toronto Retail Gro
cers’ Association, Mr. D. B. Gillies, of 
The Canadian Grocer, Mr. B. H. Blakes- 
lee, of the Egg-o-sec Cereal Co., and 
Mr. John Hewitt, Canadian manager of 
the Shredded Wheat Company. The Cana
dians were very warmly received on 
every hand and extended every courtesy 
throughout the course of the meetings.

The delegates had a gootl time, but 
more than that, they went away filled 
with enthusiasm for their trade and 
their association. They were encouraged 
in their fight against grievances and 
will go back to their homes better, 
brighter and bigger business men than 
when they left.

The Grocer will welcome a movement 
for the first Dominion convention of re
tail grocers. Who will start the ball 
rolling ?

had no chemical training, and will serve 
to point out some id' the forms of adul- 
t era I ion piactised with those products. 
These tests are simple, but must be used 
with judgment. They require consider
able practice from the operator before 
satisfactory results can be obtained. 
Dr. \Y. li. Rieelow, V. S. Bureau of 
Chcmistiy.

see

Starch may be detected as follows: 
Dissolve a teaspoonful of jelly in a half 
teacupful of hot water, heal to boiling 
and add, drop by drop while stirring 
with a teaspoon, a solution of potassium 
permanganate until tbe solution is al
most eolotless. Then allow the solution 
to coid and add a sin de drop of tincture 
of iodine. If starch is present a clear 
blue color is produced. Artificially 
colored jellies are sometimes not de
colorized ihy potassium permanganate. 
Even without decolorising, however, the 
blue color can usually be seen. Both 
potassium permanganate and tincture of 
iodine can, of course, be secured at any 
drug store.

For the detection of glucose, a lea- 
spoonful of tbe jelly may be dissolved 
in a glass tumbler or bottle in two or 
three tablespoonfuls of water. The 
vessel in which the jelly is dissolved 
mav be. placed in a vessel of hot water 
if necessary I» hasten the solution. In 
case a jam m marmalade is being 
examined, the mixture is filtered to 
separate the insoluble matter. The 
solution is allowed to cool, and an equal 
volume, or a little more, of strong 
alcohol is added. If the sample is a 
pure fruit product, the addition of 
ulmlu I raii>ea no precipitation, except

96

that a very slight amount of proteiil 
Indies is thrown down. If glucose had 
been employed in its manufacture, how
ever, a dense white precipitate sepa
rates, and after a time settles to the 
bottom of the liquid.

In addition to the form of adultera
tion to which jellies are subject, jams 
are sometimes manufactured from the 
e xhausted fruit pulp left after removing 
the juice for making jelly. When this 
is done, residues from different finits 
are sometimes mixed. Exhausted ras|>- 
I erry or blackberry pulp is sometimes 
used in making “strawberry” jam, and 
vice versa. Some instances are reported 
of various small seeds being used with 
jams made from seedless pulp.

With the aid of a small magnifying 
glass such forms of adulteration may 
be detected, the observer familiarizing 
himself with the seeds of the ordinary 
fruits.

Many of tbe aititicial colors employed 
with jellies and jams may be detected 
as follows:

One or two teaspoonful- of the pro
duct are dissolved in a half teacupful of 
warm water, the solution heated to 
boiling, after adding a few drops of 
hydrochloric acid and a small piece of 
white woolen cloth or a few strands of 
while woolen yarn. The wool should 
first be boiled with water containing a 
little soda, to remove any fat it may 
contain, and then washed with water. 
Tbe wool is washed first .with hot and 
then with cold water, the water pressed 
out as completely as possible, and tbe 
color of the fabric noted. If no mark
ed color is produced, the test may 
be discontinued. Otherwise the fabric, 
wliii h may have taken up coal 
tar colors, some fereign vegetable colors 
and (if a fruit product is being examin 
ed) some of the natural coloring matter 
of the fruit, is boiled for two or three 
minutes in about one-third of a tea
cupful of water and two or three lea- 
spoonfuls of household ammonia, fieeil 
from liquid as much as |M»ssihle by 
pressing, and removed.

Tbe fabric will usually retain the 
greater part of tbe natural fruit color, 
while the coal tar color usually dis
solves in the diluted ammonia. The 
liquid is then stivied with a splinter of 
wood and hydrochloric acid added, a 
drop or two at a time, until there is no 
further odor of the ammonia, and the 
liquid transferred to the tongue by 
means of the splinter with which it is 
stined has an acid (souri taste.

A fresh piece of white woolen cloth 
is boiled in the litinid and thoroughly 
washed. If this piece of cloth has a 
distim t color, the food under examina
tion is colored artificially.

This color may be it coal tar de
rivative. or it may be one of the veget
able colors (prepared from certain lic
hens) now largely used with foods. ,|f 
of the latter class the dyed labric is 
usually turned bine or purple by am
monia.

TO DETECT ADULTERANTS IN JELLIES AND JAMS

1
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GOOD ADVERTISING
A department devoted to the improvement of Retail Advertising. The editor of this department will 
be pleased to answer questions on advertising and review any advertisements submitted to him.

HOW ADVERTISEMENTS MIGHT BE IMPROVED

I. Space ird Wording.
• J A. McGregor, Appleton, ran a l>5- 

line double column ad in the Carleton 
Place Herald to announce special prices 
on sugar and tea. Outside of a "want” 
line on butter, etc., and the name at top 
and bottom, there was no other matter 
in the ad.

• • •

Ostensibly, loo much space was used 
for the amount of matter. Forty-five 
lines, double column, would have been 
sufficient space.

• • •

J A McGregor. Appleton," at the 
• op of the ad is superfluous when the 
same appears at the close ; and, while 
a grocer may argue that this repetition 
helps to fix the name on the minds of 
the readers, I think it mars the ad.

People are interested, not in you. but 
in your goods. If what you advertise 
measures up to what the people are 
looking for, they will soon find who you 
are and where youi store is—they will 
find it all at the bottom of the ad.

Have You Tried Our 
Japan Teas ?

We have special teas at 25c per 
lb that we claim is the best ever 
offered in Canada — that covers a 
large spact—but we shall be pleased 
to give von a sample for to try, and 
we shall In- satisfied with your good 
judgment.

• • •

The above interrogatory and declara
tory sentences are ambiguously connect
ed and one is clumsily worded. Are the 
‘‘special teas at 25c per lb." Japan 
leas “That covers a large space” is 
a poor way of qualifying one’s utter
ances. Why not say ‘‘a big statement,” 
"rather broad declaration," etc. '

There is no need for two prepositions
preceding "try.” In fact, the whole
three words might be omitted without 
any loss of meaning. A sample is usual
ly given “to try.”

Hen Madden, of Dresden, Ont., adver
tises in 25 lines, double column, half of 
which he devotes to a few general state
ments about groceries.

• * •

When a merchant carries more than
one class of merchandise, like Mr. Mad
den, his advertising lias lo In1 bandied 
with especial care. 1 think the best plan 
in such cases is to divide over two parts 
of the paper space which under ordinary 
circumstances would be utilized in one

position. There would then be announce
ments on single themes.

Buy Groceries Here
We have a clean, up-to-date stock 

of groceries of all kinds and solicit 
your patronage.

When a grocer says “Huy grocer
ies here" doesn’t he “solicit your pa
tronage" and wouldn’t a few enumera
tions h<- in season ? Mr. .Vladilen must 
have some grocery items that are worth 
calling attention to.

Fortv-five lines, double column, is 
allotted to a 20-word ad of Forbes <k 
Whitrlaw, Woodstock, which is inundat
ed with white space and encloistered in 
a heavy border. White space is nearly 
always acceptable when in harmony with 
dimensions, hut no merchant should ever 
think of having more white space than 
reading matter.

If he does, the people will begin to 
reason that he has nothing to advertise. 
While space performs the function of 
giving individuality to a particular ad 
in a crowd of other ads.

The text of Forbes & Whitelaw’s ad 
runs as follows :

Fresh Groceries
If nut satisfied with the quality of 

your groceries

Try Ours
K very thing fresh and strictly pure. 

Stocks complete. Orders promptlv 
tilled.

t sing so much space to say so little 
was injudicious. In 20 lines double col
umn 1 could have said the following :

Fresh and Pure Groceries 
Obtainable at our Store
If '-ou are dissatisfied with the 

goods you are getting come and see 
our

First-Class Groceries
If you are satisfied, come and see 

us anyway. If we cannot supply you 
with better groceries we may be able 
to fill vour orders just a little more 
promptly.

The second thought in the above is in
troduced for a particular purpose. There 
are so many people who are satisfied

with “their grocer" that if you desire to 
increase your custom you must have a 
stronger drawing card than one which 
if interpreted literally means "stay at 
home if you are satisfied." Your policy 
is to convince the people that you are 
the only grocer whose goods and ser
vice will satisfy them.

The Maple Leaf Grocery, Fort Wil
liam, Ont., devote about 30 lines of a 
55-line single column space to “cream 
candies." In comparatively small type 
there is a brief reference to groceries 
The case should have been reversed. The 
only parallel I can find for publicity of 
this kind is the incident of the druggist 
who filled his store window with corks— 
something he could make about twenty- 
five cents a month on.

a a n

COMPANIES INCORPORATED.
The Dyson Vinegar Co., Winnipeg, has 

been incorporated for manufacturing pure 
spirit vinegar in bond under the super
vision of the Government. The chartered 
members are : Thomas Lock, G. N. 
Jackson, .las. I). Windrum, W It. Mu- 
lock, D. J. Dyson. The company’s au
thorized capital is $50,000, of which the 
greater portion has been subscribed for 
and paid up. The management will be 
under the supervision of Mr. I). J. Dy
son, who has had a long experience in 
the manufacture of vinegar and pickles.

Ontario charter has been granted to 
the Western Ontario Fish Company, 
Limited, to fish, and to deal in and sell 
all kinds of fish. The share capital of 
the company lo be forty thousand dol
lars divided into forty thousand shares 
of one dollar each, the head office of the 
company to be at the town of Kenora 
anil the provisional directors of the com
pany to he George Herbert Draper, 
Newton lligbee and Henry Kdward 
I look.

Coder the Ontario Companies Act,
Ilis Honor the Lieutenant-Governor-in- 
Councii has, by supplementary letters 
patent under the great seal of the Pro
vince of Ontario, bearing date the 19th 
day of January, ltlllli, been pleased to 
confirm a by-law of the Cowan Com
pany, Limited, providing for the increase 
of the capital stock of the company 
from the sum of two hundred and fifty 
thousand dollars, by the issue of one 
thousand live hundred shares of new 
stock of one hundred dollars each.

Ontario charter has been granted to 
the Toronto Show Case Company, Lim
ited, to manufacture, buy, sell and deal 
in wooden, earthen and glassware and 
novelties. The share capital of the com
pany to he thirty-five thousand dollars 
divided into three hundred and fifty 
shares of one hundred dollars each, the 
bead office of the company to he at the 
city of Toronto, and the provisional di
rectors of the company to be James 
Gowan Kent, William Matthews Peter- 
kin. Robert Watson McClain and Harry 
Chinn,

86
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IDEAS FOR THE INDUSTRIOUS CLERK.

BUSINESS HONESTY.
II was the banker James II. Kckels 

i ho saiil “Be it enacted" never yet un
ified mankind, lie advocated commer
çai ethics versus statute ethics. Law
ns can drive a coach and four through 

: he most rigid statute ethics. Hut the 
oninterrial ethics established by the 
ne reliants of Venice, the British guilds 
,ud the counting houses of the world 

have done and are doing more for the 
world than any other force except re- 
igion. The upright moral merchant is 
ilie strongest moral force in any com
munity. lie exerts influence by example, 
not precept. The fundamental principles 
of successful business life remain forever 
ilie same. Business based upon wrong 
principles cannot permanent Iv be success- 
nil The results of wrong-doing are its 
lies! antidote. It is sometimes asserted 
ihat the standard of business honestv is 
not as high as it once was. The writer 
is inclined to think this an error so far 
,ii least as this and the mother country 
are concerned. The merchant who prac
tices fraud seldom gets very high up in 
the profession. Large business interests 
can only be built un on a sound reputa- 
tion for honesty. Without this neither 
capital nor smartness can hold out long 
against lack of public confidence. It is 
not too much to say that the wholesale 
houses of Canada as a whole have a 
very high standard of honesty. They 
recognize that a reputation for square 
dealing is their best asset and in their 
business affairs uphold a standard of 
commercial integrity which invites and 
maintains the confidence of other men.

A BULLETIN ON GOOD SERVICE
Gerald Byrne, of the Simpson-Craw- 

fortl grocery department. New York, be
lieves that it pays well to familiarize 
the salespeople with the best methods of 
placing the goods before the purchaser 
To that end he issued recently a bulletin 
as follows :

“I. The first requisite is to look 
cheerful ; always greet customers with a 
smile.

“2. Don’t ask, ‘Are vou waited on ?’ 
Remark poli tel'- ‘Sonrething you wish, 
madam ?' or ‘Can I assist you, madam?’ 
Never refer to customers as follows : 
Something you want, latlv or gentle

man ?’ Always address a customer 
‘madam’ or ‘sir.’

“•1. Don’t ask a customer who has 
purchased one item ‘Is that all ?’ Such 
remarks have a tendency to make a pur
chaser feel cheap, and that we are un
appreciative. Address such customers : 
Is there anything else you wish ?’
“1. Don’t allow any person to attract 

your attention (excepting when we are 
very busy), until the customer you are 
serving receives her package and change. 
Always give customer a gracious smile 
and ‘Thank you ; please call again.’ 
These attentions are expected by cus
tomers and are greatly appreciated by 
them.

"5. Kxplain to the best of your abil

ity the merits of the goods, and at all 
times show your willingness to help the 
customer to decide on the article that 
will prove the most satisfactory When 
a customer points to an article and asks, 
‘What is that ?’ don’t reply in an abrupt 
manner, ‘Breakfast food’ or ‘Chocolate.’ 
Be more explicit, and state it is Malt 
Breakfast Food and the price is lie. per 
package, $1.65 per dozen or it is Baker’s 
Premium Chocolate, at the same time 
stating the peice and other information 
pertaining to the item referred to.

“K. Persistent application to your 
duties, cheerfulness, with a pleasing 
smile, and a willingness to cater to the 
wishes of all patrons, are the most es
sential elements to bring success to the 
salespersons, and to insure an increasing 
clientele for the model grocery store "

IDEAS OF A FAMOUS GROCER
Keep the key of your store yourself
Buy your own goods and see that the 

quality and quantity is what vou paid 
for

Make every price made in your estab
lishment the absolute and fixed retail 
price

When wholesale prices are to he made, 
follow your own judgment.

See that your customers get what they 
buy at the price and time agreed on.

Teach your clerks the cost, quality and 
value of your goods To do this, vou 
must first know them yourself.

Lead your help, don’t drive them
One good pair of eyes is worth six 

pairs of hands.
Industry together with knowledge will 

give you a clean store.
Keep a voting lady to do vottr detail 

wiV^k and let you know every day what 
has been transacted in cash, credit, total 
sales and purchases.

Keep in touch with your clerks, your 
customers, your stock and what is going 
on

Know, do not guess.
Remember, knowledge and industry is 

the price of success.
System is the carrying out of a set of 

rules. Necessity causes the creation of 
these rules. Any rule that is not fe
ll filed hv necessity is foolish and a 
hindrance in your business instead of a 
help.

Don’t mistake activity for usefulness
You can disorganize men more in III 

minutes in the morning than you can 
build up all day.

Give vour employes only pre-digested 
knowledge.

A merchant should know the following 
things : First, how he can buy intelli
gently ; second, how be can conduct his 
business and make of his employes good 
citizens and honorable men and women . 
third, that lie must extend loyally if 
he expects to receive it ; fourth that if 
he tries to do more business than his 
capital will warrant, he will fail.
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THINGS TO QUIT
Gossiping.
Fidgeting
Grumbling
Hairsplitting
Saying fate is against you 
Finding fault with the weather 
Going around with a gloomy face 
Faultfinding, nagging and worrying 
Taking offence where none is intended 
Dwelling on fancied slights and wrongs
talking big things anil doing small 

ones.
Scolding and dying into a passion ovei 

I rides.
Boasting of what you can do instead 

of doing it
Thinking that life is .« grind, and not 

worth living.
Talking continually about yourself and 

your affairs.
Depreciating yourself and making light 

of your abilities.
Saying unkind tilings about acquaint

ances and friends.
Lxaggeraling, and making mountains 

out of molehills.
Lamenting the past, holding onto ills 

agreeable experiences.
Pitying yourself and bemoaning «our 

lack of opportunities.
Comparing yourself with others to 

your own disadvantage.
Waiting around for chances to turn 

un Go and turn them up.
Writing letters when the blood is hot. 

which vou may regret later.
I hiukilig that all the good chances 

and opportunities arc gone hv 
Thinking of yourself to the exclusion 

of everything and every one else 
Carping and criticizing See the best 

rather than the worst in others 
Dreaming that vou would be happier in 

some other place or circumstances 
Belittling those whom you euvv be

cause vou feel that they are superior to 
yourself.

Dilating on your pains and acl]es and 
misfortunes to everyone who will listen 
to you.

Gazing idle into the future and dream
ing about it instead of making the most 
of the present.

Longing for the good things that oth
ers have instead of going to work and 
earning them for yourself.

Looking for importunities hundreds or 
thousands of miles awav instead of right 
where « ou are —Success.

THE ART OF REMEMBERING
To remember a man’s name when vou- 

meet him is one of the greatest assets 
any business man can have. To be able 
to call a customer by name when bi
en tels «our store or «our denart men I 
makes him feel that he is really impor
tant. ami if. when he has given an order 
for goods to be delivered you can nut 
down his address without asking him 
what it is you will score a hit every 
time.
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BUSINESS NOTES.
A. Sumleis, confectioner, Winnipeg, 

.Man., I>ui-iit out.
Mrs. John White has opened a grocery 

business in Lanark.
The Metropolitan Bank has opened a 

branch at Guelph, Ont.
The Nortlnni Bank lias opened a 

bianrh at Regina, Bask.
Win. Fraser, geneial merchant, West 

MeOillivray, Ont., deceased.
A. and F. Vansiekle, general mer

chant, Swan Hiver, Man., bakery branch 
burnt out.

The Traders' Bank of Canada is 
opening blanches at Massey, Out., and 
Webbwood, Out.

The Western Bank of Canada has 
opened branches at Tiverton, Out., and 
Victoria Harbor, Out.

.The James Junes Milling Co., of Hart- 
ney, Man., have outers from Quebec for 
J0.000 bushels of seed wheal.

Two schooners have been pun based 
by local pallies as the nucleus of a 
Heel which will engage in the coastal 
and bank lishery from Sydney, Cape 
Brclon. Other parties aie now negotiat
ing for the purchase of a steamer to en
gage- in the similar work.

'I he equipment will be modern in every 
lisped and when completed Waterloo 
County will have one of the largest 
cold storage plants in Canada, those in 
Montieal and London alone exceeding 
ils capacity. The cost, it is understood, 
will he in the neighborhood of $‘20,000.

It is announced lhat Mr. K. A. Welsh, 
of Vancouver, has purchased the can
nery and fishing equipment and plant 
of the Washington Backing Co., South 
Bellingham. The plant was operated 
last season by Mr. Welsh, Mr. (i. I. 
Wilson and others and was a 
success linaneially. ll is understood 
that1 I he ligure was $10.500.

ll is the intention of the manufac
turers to advertise Wilson’s fly pads 
much more largely during the season of 
lilllli Ilian heretofore. The increase in 
sales for 1005 was 45 per cent., and Mr. 
Wilson is salislied ilial libeiai and judi
cious advertising will result in similar 
extensions of llie demand for some years 
In come.

The Kolia !.. Crain Co., Limited, of 
Ottawa, are meeting with the success 
that llie merits of their Crain continuous 
ledger deserves. Among (heir latest 
11istomers aie the Northern Bank of 
Winnipeg, for savings and deposit led- 
••ers for their branches; and the Bank of 

ew Brunswick of St. John, for com
plete outfits for all their various 
blanches in Si. John and other points in 
the Maritime Provinces.

llie Daisy I) cheese factory situai 
ed about two miles west of Nor
wood, Ont., was destroyed by fire on Jan. 
17. The origin of the liie is a mystery, 
although il is believed in some quarters 
lo lie of incendiary origin. The far
mers of the district made a big attempt 
to save the facility, hut their efforts

were futile, as the lire had made strong 
headway before it was discovered. 
The factory was owned by Mr. D. 
Oakley, of Norwood, and the loss is 
about $2,000 partly insured. The fac
tory was one of the best in the Peter- 
Ijoio district.

The sixth annual meeting of the Cana
dian Association for the Prevention of 
Consumption and other forms of Tub
erculosis will be held in the Railway 
Committee room of the House of Com
muns, Ottawa, on March 28 next. Hon. 
Senator Edwards will preside in the after
noon. In the evening a public.lecture iwill 
he delivered in the lecture hall of the Nor
mal School by Dr. Arthur J. Richer, of 
Montreal, which will he illustrated with 
sterioptieon plates showing the stages of 
consumption and some of the appliances 
now in use to check and cure the disease. 
The chair will lie taken in the evening by 
His Excellency Earl Grey.

The Pint Jim oil Herald publishes the 
annnimuccim-nt that the Marine City 
Sugar Co. has given notice to the stock
holders that the company had been com
pelled lo suspend, on account of llie 
gn at cost of Canadian sugar beets and 
the drop in the price of sugar, leaving 
a profit insullicieiit to meet expenses 
and pay dividends. Many well-to-do 
Marine City men are losers, W. F. San- 
ber and M. Sicken being amongst the 
heaviest. The factory, which was re
cently built at a cost of many thousands 
of dollars, shut down after the longest 
run in one season of ils history. The 
failure will affect none of the local 
hanks.

The Napance Poultry, Pigeon and Pet 
Stock Association are to he congratulat
ed on the success of their first annual 
I oultry and pet stock show, held in the 
town half on llith, 17th and 18th ult.
A large number of entries crowded the 
hall, and (lie probability is that a larger 
building will have lo be secured for next 
year’s show. A decided impetus will 
lie given to the raising of first-class fowl 
in the town country, a large number of 
speilalors having expressed their inten- 
lion of raising some thoroughbred stock 
next season, and numerous inquiries are 
being received bv exhibitors as to price 
i f eggs i.nd slock. To the indefatigable 
efforts of the president, Mr. M. IT. 
Fra tick; the secretaiy, Mr. Geo. Walters; 
the committee, Messrs. A. F. Chinneck, 
II. Meng, A. Steacv and G. Degroff, and 
tlie members of the society, much of the 
success of the show is due.

TRADE INQUIRIES.
'llie following inquiries for Canadian 

I rade have been received at the Depart
ment of Trade and Commerce. Ottawa. 
The names of the firms making inquiries, 
with their addresses, may he obtained 
on application to the Superintendent of 
Commercial Agencies, Department of 
Trade and Commerce, Ottawa :

39. A l.eeds firm of provision mer
chants desire communication with manu
facturers and wholesale dealers in cheese 
and butter in Canada.

41. A large firm of provision mer- 
26

chants in Leeds desire to extend their 
business in Canadian butter, cheese anil 
eggs, and desire to gel into communica
tion with manufacturers and dealers in 
Canada.

42. A Leeds firm of provision dealers 
desire to buy Canadian cheese and lard 
direct.

43. A Yorkshire firm of provision 
merchants desire to get into communi
cation witli manufacturers and dealers in 
Canada in cheese, butter and eggs.

44. A Leeds wholesale provision mer
chant desires to get into communication 
with sellers of Canadian apples.

45. A large Yorkshire firm oi whole
sale provision merchants desire to get 
into direct communication with manu
facturers and dealers in Canada of Can
adian bacon, ham, cheese, butter and 
eggs.

46. A Yorkshire firm of provision 
merchants with large opportunities for 
trade, desire to get into communication 
with Canadian dealers in butter and 
eggs.

51. An important manufacturer of 
canned goods in Bouleaux wishes an 
agent to introduce his products in Can
ada.

52. An important manufacturer of 
biscuits in Dijon desires active agents in 
Ontario and Northwest Territories.

53. Two French firms dealing in olive 
oils in Aix and Bordeaux ask repre
sentatives in this country.

66.. A firm of Wiltshire bacon curers 
are prepared to appoint suitable Cana
dian agent to sell their bacon and tin
ned goods.

68. A firm of egg and butter import
ers in Wales have asked to be furnished 
with the names of reliable Canadian 
shippers of eggs.

69. A Yorkshire firm of importers 
dealing in poultry asked to be referred 
to shippers in Canada with whom they 
can establish business relations.

71). A Swiss firm points out Dial 
theirs is a good market for fat young 
oxen from Canada, and have requested 
to he placed in touch witli first-class live 
stock exporters in the Dominion.

71. A Bordeaux house inquires for 
names of Canadian firms wishing lo be 
represented in Southwest France for any 
kind of goods salable in that market.

MOLASSES.
Most recent news from Harbadoes in

dicates that the crop there will be an 
exceedingly early one this year, amt 
prospects are for crop of about same 
quantity or possibly a little more than 
last year, hut a greater portion will be 
put into fancy molasses than usual. 
First shipments of this were made about 
tlie 26th of December, and first quota
tion on molasses was on the i.'itli fust., 
when price was cabled as 13c. puncheon 
included, first cost. Although we under
stand that business was cabled on this 
basis, we have not heard of any being 
confirmed for prompt shipment, as the 
crop will not be moving in quantities 
until towards the end of February, and 
in view of the low prices, planters are 
disposed to hold their product, hoping 
for a better market later. This quota
tion would figure about 251c. landed 
Montreal as compared to 31c. or 35c. 
last year, at which price the bulk of the 
purchases were contracted for.
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McLaren », W. D., Montreal.
SiscuHs. Confectionery. Etc-

Bode s Gum Co., Montreal.
Canadian Shredded Wheat Oo., Niagara 

Falls, Ont.
Cowan Co., Toronto.
Imperial Biscuit Oo., Guelph 
Jacob, W * K., 4 Oo., Dublin, Ireland. 
McLauchlan, Sons * Co., Owen Sound. 
Mooney Biscuit 4 Candy Co., Stratford 
Mott, John P., à Oo., Halifax. N.B. 
National Licorice Oo., Brooklyn, N. Y. 
Stewart Co., Toronto.

Broome and Brushes.
Woods, Walter, k Co., Hamilton.

Canned Geode-
Balfour * Go., Hamilton.
Canadian Cannera, Hamilton 
Manitoba Canning Co., Grande Pointe, 

Man.
Turner, James * Co., Hamilton, Ont.

^ Ntdiimafcash Register Oo., Dayton, O.

Cheese Cabinete.
Walker Pivoted Bin and Store Fixture 

Co.. Toronto.
C’»£te<S>.a™L

Empire Tobacco Oo., Montreal. 
McDougall, D , à Oo., Olawow, boot. 
Payne, J. Bruce, Granby. Quo. 
Sherbrooke Cigar Oo., Sherbrooke, t|ue. 
Tuokett, Gao. * Hon Oo.. HamUloo.

Clothes Unes•
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates
Baker, Walter k Co., Dorchester, Maas 
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, * Co., London, Eng. 
Igowney, Walter M, Co- Boston, Mass. 
Mott, John P., 4 Co-Halifax, N.S.
VanHouten s—J. LWaU* Soott.Toroou»

CLASSIFIED LIST OF ADVERTISEMENTS. The 0«»dlan Grocer

^"CoifpiBinf Scale Co., Toronto. 

CSru“*£^ ^Toronto.

^Zte'w^l-D’fnntere.i.
Truro Condensed Milk and Canning Oo 

Truro, N.S.
Consulting Chemists.

Kaufmann, W. P., Toronto.
Counter Chech Boohs. Etc

Allison Cupon Co.,Indianapolis, Iud.
Crockery. G la ternary attd Pottery

Campbell's, R., Sons, Hamilton, Ont. 
Cassidy, John L., Co., Montreal.
Gowans, Kent à Oo., Toronto

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman, F. W., Oo., Hamilton. 
MacLaren, A. F., Imperial Cheese Oo., 

Toronto.
McLean, J. A., Produce Oo., Toronto. 
Park. Blackwell Oo.. Toronto.
Rutherford, Marshall 4 Oo., Toronto. 
Ryan, Wm., 4 Oo., Toronto.

Finassdal Institutions â» Insurance
Bradstreet Oo.

Adam Geo. 4 Oo................................. 3
Adamson, J. T., 4 Oo. ......... 2
Albert Soaps............... inside front cover
Allison Coupon Oo............................... 59
American Pure Food Co...................... 5
American Tobacco Oo ..........  67
Auer Light Co......................................  18
Baker, Walter 4 Co................................63
Ballour 4 uo.......................................... 21
Bate. H. N„ 4 Son — inside back cover
Bidwell, W. E....................................... 3
Bickle, John W , k Greening.............  57
Biermaun, E- 4 Co....................  59
Blue Ribbon Tea Oo............................  8
Bowser, 8. F., 4 Co............................... 19
Boyd, Thos- 4 Oo........................  59
Bradstreet'e.............................................19
Braid, Wm.,4 0o................................  71
Brantford Starch Works...................... 8
Campbell’s, R., Sons............................  8
Canada Paper Oo................................ 56
Canada Sugar Re lining Oo..................

inside front cover
Canadian Cannera................................ 3
Canadian Press Clipping Bureau........

Inside back cover
Canadian Salt Co.................................  28
Canadian Shredded Wheat Oo..............51
Capstan Manufacturing Co................ 51
Carman, Joseph................................... 3
Cassidy, John L., Co............................ 57
Ceylon Tea Association....................... 4
Chase 4 Sanborn ................................ 9
Church 4 Dwight..........inside back cover
Clark. W................................................  47
CodviUe 4 Oo.......................................... 42
Coles Manufacturing Oo........................16
Colson, 0. K., 4Son. ..outside back cover
Computing Scale Co............................. 16
Connors Bros.......................................... 57
Cowan Oo....~........................................ 60
On, J. AO............................................  63
Crain, Rolla L. Co.............................. 2J
Crichton. Alexander............................ 59
Crown Silver Plate Co.........................  18
Davidson 4 ......TT]_----- ---------.. 7
Dawson OommfaMon Oo----------- 56
Dingle 4 Stewart................................ 3

FishBickle. John W., 4 Greening, Hamilton. 
James. F. T., Oo., Toronto 
Me William 4 Everist. Toronto.
Millman, W. H„ 4 Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Rxtrmcts.
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

W.,«
Boyd, Thus.. 4 Oo., Liverpool, Eng. 
Crichton, Alexander, Liverpool, Eng. 
Doughty, A. C., 4 Co., London, Eng. 
Gaitskell, J. H., Liverpool, Eng.
Griffin 4 Culverwell, Bristol, Eng.
Hall, R. O., 4 Co., London. Eng.
Lethem, John, 4 Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Meeker, George R., k Co., London, W.C. 
Neubeck k Schipmann, Hamburg, Ger. 
Rapp, Herman, 4 Co., Liverpool, Eng. 
Salter 4 Stokes, London, Eng.
Scott, David, 4 Co., Liverpool, Eng. 
Sowerbutts A. E.,4Co., London, Eng. 
Whiteley, Muir 4 Co., Liverpool, Eng. 
Wickes. Hamilton. 4 Oo., London. Eng 

Fruit.—Dried, Green, and NnU 
Davidson 4 Hay, Toronto.
Dawson Commission Co., Toronto. 
Distributors Co , Toronto.
Eby. Blain Co., Toronto 
Gibb, W. A, 4 Oo., Hamilton.
Gillard, W. H.,4 Co., Hamilton. Out. 
James, F. T., Oo., Toronto 
Kinnear, Thos., 4 Co.. Toronto.
Lucas. Steele 4 Bristol, Hamilton. 
MoWiUiam 4 Everist. Toronto.
Millman W. H., 4 Sons, Toronto. 
Rattray, D.. 4 Son, Montreal.
Robinson. O. E- Ingeraoll.
Rose 4 Lattaunne, Montreal.
Smith, E. D., Winona, Ont.
Stringer, W. B., 4 Co., Toronto.
Tippet, A. P- 4 Oo., Montreal.
Turner, James, 4 Co., Hamilton.
Walker, Hugh, 4 Son. Guelph.
Warren Bros. 4 Co., Toronto.
White 4 Oo.. Toronto.

G., Edinburgh, Scotland. 
Nicholson 4 Brock. Toronto.

Genies, Flours and Cereals-
American Pure Food Co., Montreal 
Bgg-U-See, Toronto.
Frontenac Cereal Oo., Kingston.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G.. 4 Co., Quebec 
Lake Huron 4 Manitoba Milling Co. 

Goderich.
McFall. A. A , Bolton. Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson 4 Bain, Winnipeg.
Nicholson 4 Brock, Toronto.
Ogilvie Milling Co., Montreal.
Sutclitfe-Muir Milling Co., Muosouiin.

Gzsz;rJ&?s£s«,u
C. E. Colson 4 Son, Montreal 
Davidson 4 Hay, Toronto.
Eckardt, H. P.,4 Co., Toronto.

____ Grinding and Packing
MachineryColes Mfg. Co." Philadelphia. Pa. _ 

Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Oo., Toronto.
Grocers Engineering Co., Iondon, Eng 

Hides, Shins. Etc- w „
Page, C. S., Hyde Park, VL 

Infants' Foods.
Keen, Robinson 4 Co.. London, Eng. 

Interior Store Fittings.
Fletcher Mfg. Co.. Toronto.
Walker Pivoted Bin 4 Store Fixture Co., 

Toronto.

Oakey, John. 4 Sons, London. Eng.
POL

Batger's —Rose 4 Latlamme. Montreal. 
Gooawillie's—Rose4 Latlamme,Montreal 
Smith, E. D., Winona. Ont.
Southwell 4 Co. Frank Magor 4 Co- 

Montreal
Sutcliffe 4 Bingham, Toronto.
Upton. Thos., * Oo.. Hamilton. 

Ledgers-Icoose Leaf.
Crain. Rolla L. Co.. Ottawa 

Malt Extract.
Sleeman, Geo., Guelph, Ont. 

Manufacturer. ' Agent., Broker, and 
Commiteion Merchant.
Adam, Geo., 4 Co., Winnipeg, Man. 
Adamson. J. T., Montreal.
Bidwell, W. E . Torocto.
Carman, Joseph, Winnipeg, Man.
Dawson Commission Oo.,Toronto.
Dingle 4 Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J W , 4 Oo., Halifax N.S. 
Haszard, Horace, Charlottetown, P. E.I. 
Hughes, A. J., Montreal.
Kyle 4 Hooper, Toronto 
Lambe. W. G. A . 4 Oo . Toronto. 
Lawson, Reginald, Winnipeg. 
McLauchlan, Joseph K- Owen Sound 
MacLaren, A. F.. Imperial Cheese Co. 

Toronto.
McPhie, Norman D., Hamilton, Ont. 
Millman, W H., 4 Sous, Toronto. 
Nicholson 4 Bain, Winnipeg.
Nicholson, Bain 4 Johnston, Calgary 
Rutherford, Marshall 4 Oo., Toronto. 
Ryan, Wm., Oo.. Toronto.
Stevens, H. J., Montreal.
Thompson. G. B., Winnipeg, Man. 
Thomson 4 Mathiesou. Glasgow, Scot. 
Tippet, A. P. 4 Oo.. Montreal 
Watson, Stuart, Winnipeg, Man.
Watt, J. L. 4 Soott, Toronto.

Eby, Blain Oo., Toronto.
Gillard, W. H- 4 Co., Hamilton. 
Hudon, Heliert 4 Cie., Montreal. 
Kinnear, T., 4 Oo., Toronto. 
Lucas, Steele 4 Bristol, Hamilton. 
Major, 8. J., Ottawa.
Sloan, John, 4 Oo., Toronto. 
Turner. James, 4 Co., Hamilton. 
Warren Bros. 4 Oo., Toronto.

INDEX TO ADVERTISERS.
Distributors Oo ....................................55
Dominion Molasses Oo. inside front cover
Doughty, A. 0., 4 Oo........................... 59
DongUm J. M., 4 Co...........................  »
Dunn, Wm. ...........................................  72
Eby. Blain Oo....... .............................. 7
Eckardt H. P.,4 Co............................. 43
Bdwardsburg starch Oo....................

outside front cover
Egg-O-See.............................................. 53
Empire Tobacco Oo........ ............... 67
Enterprise Mfg. Oo............................  ]7
Swing, S. H. 4 A. S. .
Ewing, 8. H.. 4 Bona ... IS
Ftirbank, N K. Oo..............................  >?
Feurman, F. W., Oo ........................ 44
FUher, A D„ Oo.................................... 1|
Fletcher Mfg. Oo................................  16
Frooleoac Cereal Oo...........................  ■"*>
GaiukeU, J. H......................................  5»
Gibb, W. A., Oo................................... 54
Glllnrd, W. H.,4 Co........................... »
QUlett, K. W.,00^ Ltd...................... 11
Gorham, J. W., 4 uo.....................  *
Gowans, Kent 4 Oo. ouuide back cover
Gray, Young 4 Sparling Oo...............  42
Greig, RobL.Go...................................... 15
Griffin 4 Culverwell ............................ 4
Grimm Mfg. Co.....................................  ®2
Hall. R. O- 4 Uo................................... 59
Hamilton, Wickes 4 Co......................... 59
Hannah, R. W...................................... 2
HasxanL Horace............................ .
Holbrook 4 Oo......................................
Hughes. A J........................... .— 3
Hugli. Albert.............. inside back cover
Imperial Extract Co............................ 59
Jacob. W 4 IL. 4Co............................ 60
James, ». T . Oo............ .......................56
James Dome Black Lead........... ... 10
Japan Teas.............................   11
Jones 4 Swan....................................... 2
Kaufmann, W. P..................................... J9

Kingston “Gleaner ............................... »
Kinnear, Thos., 4 Oo........................... 7

IS

James' Dome, W. G. A. Lambe 4 Co-. 
Toronto.

Morse Bros., Canton. Mesa.

Capstan Mfg. Co , Toronto.
Clark. Wm., Montreal.
Fearman, F. W , Oo , Montreal.
Lytle, T. A.. Co., Toronto 
Nicholson 4 Brock, Toronto.
Wethey J. H.. St. Catharine».

Oils
Queen City Oil Co- Toronto.

^BowsS*^* F- 4 Co., Toronto.

Pass Boohs, Etc-
Allison Coupon Oa, Indianapolis. Iud.

, Sherbrooke, Que. 
Pickles, Sassces. Relishes. Etc.

Capstan Mfg. Oo., Toronto.
Douglas, J. M , 4 Oo , Montreal 
Holbrook 4 Oa, London, Eng.
Lytle. T. A. Oo . Toronto.
Ozo Mfg. Co., Montreal.
Paterson s- Rose 4 Latlamme, Montreal 
Suaut Co « . , »Sutton, G. F- Sons 4 Oo- London, Eng.

Hannah, R. W- Toronto.
Poultry and Cattle Food

Bate, H. N- 4 Sons, Ottawa.
Myers' Royal Spice Co.,NiagaraFal s,Ont

Refrigerators.
Eureka Refrigerator Co- Toronto.

Salt-
Canadian Salt Co., Windsor, Ont. 
Dominion Salt Agency, London, Ont. 
Gray, Young 4 Sparling, Wingham, Om 
Toronto Salt Works. Toronto.

^A^ert Soaps, Montreal 
Duncan Co.. Montreal 
St. Croix S >ap Oo . St. Stephen. N B

Soda-Bahine-
Church 4 Dwight. Montreal.

Brantford Starch Works, Brantford 
Bdwardsburg Starch Co.. Cardinal Ont 
St. Lawrence StaruhCo., Port Credit.

Smears, Semés and Molasses.
Canada Sugar Rettning Co., Montreal 
Dominion Molasses Co., Halifax, N.S. 
Bdwardsburg Starch Co., Cardinal Oui 
Grimm Mfg. Co., Montreal.
Kenney, T- k Son., Hallerton, Que. 
Lucas, Steele A Bristol, Hamilton. 
Ontario Sugar Oo.. Berlin. Out.
“ Sugars " Limited. Montreal 
Tippet, A. P.,4 Co., Montreal.

loos. Coffees, and Spices-
Balfour & Co . Hamilton.
Blue Ribbon Tea Co.. Toronto.
Braid. Wm , 4 Oo . Vancouver, B O. 
Ceylon Tea Traders Ass n.
Chase 4 Sanborn, Montreal.
CodviUe X Co., Winnipeg and Brandon 
Ewing, S. H. 4 A. S- Montreal 
Ewing, S. H 4 Sons, Montreal.
GiUard, W. H , 4 Co . HamUton 
Greig, Robt. Co., Toronto.
Japan Tea Traders Ass u 
Salads Tea Oo- Montreal and Toronto 
Minto Bros . Toronto 
Mokara Mills. Montreal.
Todhunter, Mitchell k Co., Toronto 
Truro Condensed Milk Co., Truro, N.S. 
Turner, James. 4 Co.. Hamilton.
Warren Bros.. Toronto 
Wood, Thos., 4 Oa, Montreal. 

Washing Compound- 
Fairbank, N. K. Co., Montreal.
OiUett, E. W. Co., Toronto.
Hugli, Albert, Toronto
Reck ill's Blue Gilmour Bros . Montreal
Sawyer Crystal Blue Co., Boston. Mass

Urines, Lienors. Etc.
Sleeman, Geo., Guelph, Ont,

Woodeuwarc-
Woods, Walter, 4 Oa, HamUton.

Wrapping Paper Bags.

Canada Paper Co.. Toronto.
Hamilton Cotton Co., Hamilton, Out

Yeast-
QUlett, E. W , Oo., Toronto.

Kirouac, Nap. G- 4 Co........................... >2
Kyle 4 Hooper......................................  2
Lake Huron4 Manitoba Milling Co... 51
Lambe. W (1. A........................... 59
Lamont, Corliss 4 Oo............................63
Lethem. John, 4 Sons .........................59
Little. Qeo........ ................................... 59
Lu cm, Steele a Bristol ............. 31
Lytle. T. A . Oo..................................... M
McDougall, D., A Oo...........................  67
MeFaU. A. A .......................................  52
McLaren s Cooks' FrieuU baking

Powder.................. inside back cover
McLean, J. A- Produce Oo...........  44
McLauchlan, J. K................................ 2
McLauchlan 4 Sons Oo........................ 63
McLeod Milling Co................................. 52
M''William 4 Evert*............ 54
MacLaren » Imperial Cheeee Co— 2, 68
Magor, Frank........... outside front cover
Mayor, 8. J ........................................... ®
Manitoba Canniug Co........................... 44
Marshall James ...........................  ... 59
Meeker, G. R-4 Ckr............................ 59
Meugert. Cngnoli A Cie....................... -
Mill alia W H.. A Hooa ........................ 1
Montreal Maple Oo ....... .............. 61
Mooney Biscuit aud Oaodi Oo............ 61
Horae Broe.........-............................... W
Mott, John P.. A Oo............................  60
National Oaah Bag liter Oo................. 17
National Liooriee (Jo.. inside front cover
Neubeck A Schipmann......................... 5»
Nicholson, Bain A Johnston............... 40
Nicholson A Bain................................. 51
Nicholaoo A Brock................................ 47
Oakew. John, A Sons ......................... ?»
Ontario Sugar Oo..............................  80
Page, Carrol ......................................... «
Park, BlackweU Co.............................. «
Patrick, W Q .AOo..............................J
Payne. J. Bruce.................................... ™>
Cfueen Oit, OU Oo................................ 6»

Rapp, Herman 4 Oo........................
Rattray, D- 4 Sous..............................
Robinson. O. E............................ ..........
Rose 4 Lstiamme.........................14.
Rutherford, Marshall * Co..................
Ryan, Wm., Co......................................

“Salada ' Tea Co....................................
Salter 4 Stokes....................................
Scott, David. 4 Co................................
Smith E D............................................
Southwell 4 Co.....................................
Sowerbutts, A. K- 4 Co....................
Stevens, H. J........................................
Stewart Co.............................................
St. Lawrence Starch Co......................
Stringer. W B .4 Co...........................
“ Sugars Limited..............................
Sutcliffe 4 Bingham..........................
Sutcliffe-Muir Milling Oo...................
Sutton. G. F- Sons 4 Oo.....................

Thompson, G. B...................................
Til Ison Co.............................................
Tippet, Arthur P . 4 Co......................
Todhunter. Mitchell 4 Co....................
Toledo Computing Scale Co............-.
Toronto Salt Works ............................
Truro Condensed Milk 4 Canning Oo.
Tuckett, Geo. E., 4 Sou Co...... ..........
Turner, James. 4 Co............................

Upton, Thos., 4 0a............................

Walker, Hugh. 4 Son ________
Walker Pivoted Bin and Store Fix

tore Oo.............................................
Warren Bros. 4 On..... .......................
Watson. Stuart.....................................
Watt. J L.. 4 Soott........ .......  ».
Wethey, J. H............ outside back co
While 4 Oo..........................................
Windsor, J. W ...................................
Whiteley. Muir 4 Oo............................
Wickes. Hamilton 4 Co........................
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CANADIAN ÏRADE WITH ITALY.
Visiting Canada at the present time, 

on an important mission as the em
bassy of the Italian Government, is the 
Marquis Doria, a young nobleman of 
particularly pleasing appearance and 
manner.

Marquis Doria, while here, is inter
viewing the ( 'anadian Government, 
boards of trade, and prominent business 
men, and making an effort to interest 
them in the establishment of a direct 
steamship line between Canada and the 
ports of Italy.

lie points out that vessels coming to 
this country from Mediterranean ports 
can always obtain cargoes, but return
ing they have more difficulty. This, he 
claims, is not as it should be, for there 
are many products which Canada is able 
to supply, and which Italy now imports 
in large quantities from other countries 
that could be just as well obtained here, 
thus opening up new markets to our 
Canadian producers, and also enabling 
vessels to carry on this trade at a pro
fit.

For instance, it is no secret that the 
dried hsh industry of Canada has not

EDITORIAL
i

been what it should be during the past 
few years. The Italian people are 
among the largest consumers of this 
class of food of any country in the 
world. Last year they imported no 
less than a, 101) tons of dried hsh from 
Sweden and Norway; 8,100 tons from 
Great Britain; 7,000 tons from France, 
but only 2,000 tons from Canada.

Marquis Doria is of the opinion that 
these ligures might be very materially 
increased should we have more direct 
means of communication. There are 
dozens of other commodities which the 
marquis is also confident could be ex
ported in paying quantities should we 
but have the proper means ol transpor
tation.

He also pointed out that the building 
of the Grand Trunk l’acilic, and other 
railways, would necessitate an extra 
amount of this class of labor coming 
into the country, and as this is done to 
a great extent by Italians there was no 
reason why steel age passengers should 
not be carried in addition to the freight 
business done.

HIS CAPITAL WAS CHARACTER.
A business man in Toronto failed a 

few years ago. When he had settled 
with his creditors he was without any 
money whatever and to all appearances 
shut out of a business career.

While in business, however, he had been 
honest as well as industrious and had 
established a reputation for these quali
ties. The cause of his failure was ad
verse circumstances over which he had 
no control, and when it appeared that 
he would have to become an employe in
stead of an employer some of the whole
sale houses came to his relief and sold 
him goods on credit and without any 
security in order that he might have a 
chance to get on his feet again. One 
wholesale house alone gave him credit to 
the extent of $10,000. To-day he is a 
prosperous merchant.

This man’s chief capital was his char
acter, and reminds one that after all, in 
spite of the cynical who think other
wise, “honesty in the best policy” for 
employers as well as employes.

DECLINE IN HOG PRICES.
It was not to he expected that the 

high prices which have been ruling for 
hogs could continue. As pointed out by 
The Grocer in a recent issue, prices 
were altogether out of proportion to 
values. The immediate cause of the 
present drop of 25c on live hogs is 
primally due to the weakening of the 
Kuropean market, and an indisposition 
of that market to maintain the high 
prices for Canadian products.

TRAVELERS MUST GET ORDERS 
SIGNED.

An interesting and important case has 
just been decided at Osgoode Hall which 
demonstrates very clearly the great need 
for accuracy in every detail of business 
transaction.

A traveler when taking an order from 
a customer is usually satisfied to write 
down the order in front of his customer 
and to hand him a duplicate copy, the 
general idea being that this constitutes 
a legally binding order. This is not 
the case, however. If the order goes 
through, well and good, everything 
is all right ; but if for some reason or 
other the customer refuses to accept de
livery, why, then the situation changes. 
Who is to bear the inevitable loss which 
follows ! At first sight one would say 
the would-be purchaser, but the law says 
no. „ „

In the case under review, defendant 
said that he countermanded the goods 
before they reached him, and then re
fused to accept them, and he pleaded the 
statute of frauds. Plaintiffs’ traveler 
took the order from defendant ; there 
was no signature by defendant, and de
fendant contended that there was no 
evidence to support a finding that plain
tiffs’ traveler was authorized to sign the 
order for defendant.

Plaintiffs contended that the order in 
writing defining the goods, the invoice 
of the goods sent, and the subsequent 
letters refusing to take the goods and 
recognizing the order were sufficient to 
satisfy the statute, and also that the 
order written by plaintiffs’ traveler was 
in itself sufficient.

The upshot of ail the cases as quoted 
at the trial is that the traveler or sales
man of a wholesale dealer is presumably 
not authorized by the persons who buy 
from him to sign a contract for them as 
purchasers. And the presumption is not 
rebutted by the memorandum of the or
der being made up in the purchaser’s 
presence in duplicate, one part being 
given to the buyer and the other part 
forwarded to the wholesale house.

In cases where travelers are calling at 
short intervals, say weekly, the point is 
not a very momentous one, as little dif
ficulty is likely to occur which could not 
be dealt witli on the next journey. But 
where a traveler calls only once or twice 
a year it is of great moment. He may 
take orders which require special treat
ment for an individual customer, and if 
that customer is permitted to just go 
back on his order, simply by virtue of 
the technicality that the salesman is not 
the buyer’s agent, the wholesale dealer 
is placed in an awkward predicament.

Now that this point has been demon
strated it is clear that the only course 
to adopt is for travelers to secure sig
natures to all the orders they collect.
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i IEISTMAS WINDOW DRESSING 
COMPETITION.

lie awards (or this competition have 
b. i given as follows :

iist Prize—Gibbons Bros., Toronto, 
second Prize—I. F. Pelan, St. Thomas,

0. i.

veat credit is also due to those sent 
ii iy Aaron Graeb, Hespeler, Ont., and 
I II. Gaffney, Brockville, Ont.

,l,tny of the photos sent in showed 
s, is of great merit as far as window 
i! ;ilay went, but were necessarily ruled 
in, by reason of the photo being in
i'., .ible of reproduction, a qualification 
h , ivh was pointed out as essential.

THE PURE FOOD QUESTION.
I lie recent prominence which the ar- 

ii uy of the Government inspectors has 
v ni'ii to tlie fact that there are on the 
ii .uket many food products, more or less 
a,loitered with foreign sdistances, is 
causing a good deal of excitement, and 
lightly so.

It is a necessity of paramount import
ance that the health of the public he
i i _ idly guarded, that the pure
fund laws be such it hat not
only can these adulterations be
detected and made public, bn! that the
I iiiiishmeut which becomes necessary 
shall lie administered to all the offend- 
vis, and not fall upon one party alone, 
v ho may or may not he an innocent
II ansgressor.

There is no doubt that competition, 
generally speaking, has a gleat deal to 
answer for in regard to this adultera- 
lioii. Every manufacturer wants to go 
"lie better than his competitor, and
■ iery dealer wants to buy one better than 
i,is neighbor, and thus, questionable 
mi usines are resorted to to reduce cost

i preduction.
We understand it was stated by one 

I ilie inspectors who has been active in 
recent prosecution in Vancouver, that 

nalysis had proved it to be a common 
ractice among manufacturers to use a 
ige quantity of vegetable pulp in the 
ni they make, an ingredient harmless 

h itself, but necessitating using 
i her foreign ingredients to cover 
ne deception. The time has now arriv 
•I for definite action on this question, 
id none are more capable of tackling 

|lie question than the arinv of retailers 
liemseives.

Canada is a young country, growing 
asi, and she cannot afford to waste 
hue experimenting this issue. Let her

■ arn from the examples of older coun-
! it'S.

|We do not want to become a nation of 
faddists who. when they get slatted on 
tinir hohhv. do not know when to slop. 
A good illustration of this is the lining 
ot I niteil States retailers for selling 
the old reliable Lea & Perrins’ Worces
ter sauce, and Crosse & Blank well '» 
mushroom catsup because the formulas 
contained sal icy cl iv acid. The prop! ic- 
tors in both cases have hacked up the 
g n ice is by paying their lines, which in 
the aggregate ran up into a large sum of 
money. In the case of the former, the 
old sauce has been withdrawn from the 
market and a new sauce without the pre
set vative substituted. In the case of the 
catsup it is said to be inqiossble to gel 
anything that will take the place of sali
cylic acid to prevent the goods from de- 
terioiation.

Nor, on the other hand, do we want to 
become an open market for any mixture 
branded a takiie- name and flavored to 
popular palate.

in Britain an excellent system of iu- 
s|iection has grown .up and, while it can
not lie claimed that nothing injurious 
as food is there sold fraudulently to the 
public, any vendor who makes false re
presentations or fails to truly state the 
nature of the goods lie sells, incurs the 
lisk of prosecution and punishment. The 
law should lie so designed and enforced 
that every purchaser would know the 
extent to which adulteration was prac- 
t iseil.

There is a measuie of uncertainty as 
to whether or not some of the adulter
ants in common use are injurious, lint a 
strict law with regard to labelling would 
enable the puiehaser to decide for him
self as to their use. The law should also 
require that wlieie the hulk of any pack- • 
age is broken by the retailer, its actual 
contents be announced to every pur
chaser.

A VIRTUE TO CULTIVATE.
"I here is no habit the young man en

tering business <an more pioiitahly culti
vate I Ini n that of promptness and faith
fulness in keeping appointments. Noth
ing is more exasperating or more inex
cusable than the failure to keep a busi
ness undertaking or appoint ment. It is 
not only a pel soiiaI affront to the other 
party, hut has wasted his time, upset 
his iinaugemeiits and generally thrown 
his plan of the day’s work out of gear.

A gentleman recently starling in busi
ness in Toronto has very justly been 
voicing his grievances owing to the fail
ure of the telephone company in in-lail- 
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iog his ’phone. Here was a case of 
direct nioifey loss to the uid’oiInnate 
business mail, as the telephone was ah 
si.Intelv necessary for him. partienlaiIv
on account of the many |>cttv errands 
required before his work was put in 
smooth running toiler.

Another case in |xiint was in connec
tion with a small printing order. The 
job was promised at a certain time, was 
expeiled, was ni t delivered. The order 
was eventually filled, hut will lie the last 
one for that printer.

On the other hand the firm or mar; 
that wins or deserves a leputation for 
piomplness and reliability need never lie 
o;i the search for business or employ
ment. Business will seek him.

It may mean a sacrifice of personal 
comfort to deliver goods just exactly on 
the miinite agreed upon in some in
stances, lint failure to do so may lie just 
the tiling that loses the trade of youi 
best customer. Be prompt. See that 
your employes are. prompt. You Kui- 
confer on them no greater licnelit than 
a sound training in this most desirable 
habit.

HIS SAI ARY RAISED AT 72.
There is a commercial traveler in Can

ada who is a standing rebuke to llr. 
Osier’s old age theory, lie is seventy- 
two years of age amt has been on the 
road for about fifty-live years.

lie is still considered one of the best 
travelers on the road, and that Ids prin
cipals still have vontideiiee in him is evi
denced by the fact that at the beginning 
of the new year an increase ot tilHi was 
made to his salary.

As he is still vigorous and is likely to 
maintain his vigor for some time we 
may look for another advance in his 
salary at the beginning ot next year.

This gentleman, it might be said, re
presents a large manufacturing firm with 
factories both in Canada and the l nitcil 
States.

WHOLESALE GROCERS 
DIRECTORY.

We just received a copy of Thacker's 
New Wholesale Grocers' Directory of 
U. S., for 1906. This is the twelfth 
edition and is right up to date.

Mr. Thacker shows great paiustaking. 
and appears to be possessed of the best 
facilities for getting information in re 
gat'd to changes from time to time. 
The 190<i directory will show nearly 
four hundred changes compared to the 
1903 edition. In fact it is said to be 
absolutely correct to date. The price 
is $1 per copy, or six copies for $5.

To any one requiring such a list it 
should he a great, boon. It can be ob
tained fronf Mr. Orrin Thacker, Colum
bus. Ohio.

I
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BACON HOG PRODUCTION.
If the bacon trade of Canada is 

to continue to improve it is necessary 
that hog raisers adhere to the class of 
animals most suited to the requirements 
of the British market.

In Uie production of hogs of the lard 
type Canada cannot compete successfully 
with the United States. A visit to the 
Chicago Stock Yards and to western 
cattle feeding centres abords ample evi
dence of this. A large proportion of 
the cattle are fed on snapped or shelled 
corn. Herded with these are hogs that 
thrive and fatten on the undigested corn 
left by the steers. These hogs constitut
ing a by-product of cattle feeding are 
produced at a cost much lower than 
pork can be raised in Canada. All Unit
ed States hogs are not fed in this way 
hut a large proportion of them have, at 
least, the advantage of cheap corn, than 
which there is no better feed for pro
ducing fat hogs of the lard type. Let 
the Canadian farmer go back to the 
thick, fat type of hog, as some talk of 
doing because they feel they have a 
grievance with the packer, and it will 
not be long before the price of Canadian 
bacon will have fallen to a level with 
the United States product, which is 
usually from ten to lifteen shillings per 
hundred and twelve pounds lower than 
the quotations for Canadian Wiltshire 
sides.

It seems to be very generally sup, osed 
that pork is more cheaply and easily 
produced from hogs of the thick, short 
American breeds than from the three 
English breeds which are favored for 
bacon production. Why such a belief 
should be so general is difficult to un
derstand as repeated tests conducted at 
various experiment stations have shown 
that hogs of the Yorkshire, Berkshire 
and Tamworth breeds produce pork as 
cheaply as those of the Poland China, 
the Chester White or the Duroc Jersey 
breeds. In the opinion of Prof. Bay, of 
the Ontario Agricultural College, who is 
foremost among authorities on bacon 
production, the lusty, growthy pig of 
the bacon type is the most economical 
pork maker we have, especially when 
reared, as bacon hogs should be, largely 
on such foods as roots, soiling crops and 
dairy offal.

There is much difference of opinion re
garding the cost at which hogs lit for 
market can be produced, and there is 
probably as much difference between the 
cost to one feeder and the cost to an
other as between these opinions. Under 
general conditions the production costs 
in the neighborhood of five dollars per 
hundred pounds on an average. In Sum
mer under favorable conditions the cost 
may be somewhat lessened, but in Win
ter pork can hardly be produced at the

figure mentioned. As in all other lines 
of production the cost will vary accord
ing to the character of the animals fed 
and the amount of intelligence exercised 
by the feeder.

Taking one year with another the 
Canadian farmer on good land who un
derstands crop growing and hog raising 
can undoubtedly raise hogs as cheaply as 
the figures quoted, and probably for 
less. He will keep only such sows as 
produce large, lusty litters of the right 
type. He will grow such pasture and 
soiling crops as clover, alfalfa, rape, 
vetches, mangels, sugar beets and such 
coarse grains as yield the greatest num
ber of pounds of hog feed per acre. In 
other words, he will manage his opera- 
1 ions in such a way that will return 
him the greatest return in hogs per acre 
of land, and in so doing will learn to 
reduce the cost of raising hogs of the 
best type to a minimum.

THE STARCH MERGER.
Letters patent have been granted to 

the Canada Starch Company, Limited, 
with a capital of $1,25(J,U0U of 7 per 
cent, non-cumulative preferred slock and 
a similar amount of common stock.

The incorporators are Messrs. George 
Frederick Benson, William Strachau and 
Charles Rudolph Hosmer, of Montreal, 
James John Warren, of Toronto, and 
Joseph Ruddy, of Brantford. From this 
it will be seen that this is an amalga
mation of the Edwardsburg and Brant
ford Starch Companies, but the new 
company will also absorb the imperial 
Starch Company, whose plant at Pres
cott has been closed down for the past 
four months.

Those interested consider that better 
results can be obtained by the proposed 
arrangement, the cost of production de
creased, and savings made in the dis
tribution of some of the company’s lines 
of goods.

No details with regard to management 
have been settled yet, and none of the 
new officers appointed, but an organiza
tion meeting is to be held in Montreal 
on February 2 to pass the by-laws and 
elect directors.

Of the new directorate we understand 
that the Edwardsburg Company are to 
have live directors, the Brantford Com
pany two, and the bondholders of the 
Imperial Company two, making a board 
of nine, directors.

The head office of the company will be 
at Cardinal, Ont., but no radical changes 
are contemplated with regard to the 
terms of doing business or in the .per
sonnel of the Edwardsburg and Brant
ford companies.

The disposition of the preferred stock, 
we are informed, is in the proportion of

3Î

$675,000 to the Edwardsburg shai 
holders, $136,500 to the Brantfo-i 
shareholders, and $175,000 to the bon 
holders of the Imperial Company. T! 
shareholders of the Imperial Compai 
will receive some common stock anioui. 
ing to 50 cents on the dollar on the p 
value of their preferred stock, and 
per cent, of what they paid for tin 
common stock. It is well known th.i 
the latter company has not been 
money-maker, and the shareholders ,i 
considered fortunate to get any of t|. 
new stock, in view of the large anioui 
of bonds on the property.

We understand that it is not the i, 
ten lion of the new company to opera' 
the plant at Prescott, as those wl.. 
should know say that glucose and syn. 
can be manufactured very much moi 
cheaply in the works of the Edward 
burg Company at Cardinal, this plant 
having taken care of practically all tin 
glucose and syrup business of the l)., 
minion last Fall, during the thii. 
busiest months of the year, when tin 
Prescott plant was out of operation and 
while the St. Lawrence plant was also 
closed down in this department while 
making certain repairs and alterations 
to their plant.

The Brantford Company has a good 
starch business in the west, and it i.-> 
considered that very satisfactory results 
can be obtained by co-operation between 
the Edwardsburg and Brantford plains 
in the starch business.

STANDING STILL IS GOING BACK 
WARD.

In these strenuous days the world of 
trade is constantly going forward, so 
that the merchant who stands still is 
relatively going backward. You must 
progress to retain your mercantile 
equilibrium.

Have you ever stepped on a moving 
platform 7 You had to face in the di 
lection it was going, or take the chain.s 
of being thrown ; or if you stood out 
side and looked on, you were no part of 
the show.

The merchant who is not stepping fm 
ward with the other forward-steppers in 
trade is slowly but surely being puslnd 
back into the idle crowd of loafers that 
line the edges of the procession. He h is 
no place among the quick-thinking nun 
who give character and expression i'i 
modern affairs. He is advertising hi. 
self as a present or prospective “h. . 
been.” His standing still is a confessn n 
that the pace is too swift for him. B . 
the procession shows no mercy to 1. - 
gards and the lingerer sneaks from e 
ranks into oblivion. You must go f - 
ward and keep going forward, to E i 
your feet. Once down you are “dovu 
and out.”
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JIB. DEVIATED MARKET NOTES FOR CURRENT WEEK.
MONTREAL.

Hitgar—Declined 10c.
TORONTO.

'•«gar—Declined 10c.

Quebec Markets.
GROCERIES.
Montreal, Fell. 2, 1906.

I lie renditions of trade are reported 
not of (lie best. Travelers report 

il,.il country merchants are complaining 
ni ihu condition of the roads and the 
miiscquent stagnation of business. Or- 
il, is aie light. The absence of snow 
ami the consequent poor condition of 
Hie roads has had a serions effect on 
11.nle. Reports from the Ottawa Val
in and lumbering districts of Quebec 
nn- not encouraginir and dealers, as a 

‘rule, look forward to quiet trade towards 
I lie Spring. It is reported that a num
ber of large lumber firms have been 
In reed to lay off a goodly proport ion of 
their hands, claiming that the lightness 
nl the snow and the heavy rains have 
made it difficult to get the cut to the 
livers and lakes. A number of failures, 
small ones, however, are reported by the 
jobbing trade, hut renewals are asked 
for rather more frequently than is pleas
ant or desirable. In groceries, the drop 
of 10c. per hundred in sugar does not 
seem to have had any appreciable ef- 
fi et on the market, nor has it stimulated 
buying. In all other lines of groceries, 
i rade is only normal. As regards pro
visions, the high price of live hogs has 
i mded to hold up the markets, particu
larly in hams and bacon. Eggs, owing 
i" the mild weather that has prevailed, 
bave eased off and the retail trade has 
been buying more freely. Butter, also, 
i- somewhat easier and considerable 
more turnover is noted for local con- 
urnption.

Canned Goods— The local canned 
,ods market is extremely dull, and there 

- nothing of interest to report. In- 
t'liries are of a sorting up character, 
"id principally for odd lines of fruits, 
•dmon, lobsters, and baddies. In some 
uirlers it is anticipated that tomatoes, 
hich have been going into consumption 
■ •re freely than last year on account 

I the better retail selling prices, will 
Ivance shortly. We quote

■ up No. 1 comprise#
< snsds First," " Little Chief." “ Log Cabin. “Horse 

hoe apt! “ Auto " brands, also a'l private brands 
■"‘ip No. 2comprises

Leml-'' "Kont." " Lion. 
Thistle, and Grand River brands.

'°up No. 3 comprises —
1 rand?’ "Jubilee. " While Rose. and “Deer

FRUITS
Group Groun 
No. 1. No. S.

i terries—
2 s, red, pitted..............................................  2 024 2 00
2 s, red, not pitted...............  l 571 1 55

2 s, black, not pitted.................................. I 57| l 55,

2 s, white, pitted......................................... 2 221 2 20
28, white, not pitted.................................. 1 82$ 1 80

Currants
Red, heavy syrup......................................... I 00 1 571
Red. preserved.............................................  1 bO 1 77|
Black, heavy syrup......................................  1 77à 1 75
Black, preserved..........................................  2 07 | 2 05

Gooseberries -
Heavy syrup................................................ 1 90 1 874
Preserved........................................................  2 124 2 10

Lawtonberries—
Heavy syrup.................................................  1 77| 1 75
Preserved ......................................................  1 96 1 921

Peaches
Yellow, Hats, 11 ...........................................  1 70 1 674•• 2...........................................  1 90 1 87$

•• “ 24............................................ 2 60 2 574
“ " 3.............................................. 2 85 2 82$

whole 2.............................................. 2 37| 2 35
While...............2............................................. 1 75 1 724

•• .............24..............................................  2 50 2 474
•• ......... ..3..........................,....................  2 70 2 67$

Pie....................3............................................ 1 274 1 25
Pie, not peeled, gal......................................  2 57J 2 55
Pie, peeled....................................................  4 52| 4 50

Pears—
Flemish beauty 2 ....................................... 1 65 1 684

24......................................  1 974 1 95
“ - 3......................................... 2 121 2 10

Bartlett.............2.........................................  1 80 1 774
“ .............24........................................ 1 174 2 15
“ ........... 3 .........................................  2 324 2 30

Pie......................3.........................................  1 27* 1 24
Pie, not peeled. .3.........................................  3 8 ) 3 774
Pie, not peeled, gal.....................................  3 274 3 25

“ gal......................................................... 2 50
Pineapple—

2 s sliced................................................................ 2 £
2 s “ grated................................................. 2 35
3‘s " whole.................................................. 2 50

Plums
2’s, Damson, light syrup...................................... 1 00
2‘s “ ,T heavy syrup...................... 1 20
24 s........................................ ............................. 1 674
31 ........................................ ............................. 1 85
Gals. “ “ standard............................. 2 95
2 s " Lombard, light syrup................... 1 05
2 s ** *• heavy syrup......................... 1 35
24 s....................................... * .......................... 1 624
3’s ........................................ .............................. 1 90
Gals. “ “ standard............................. 3 15
2’s “ Green Gage, light syrup............... 1 15
2 s “ “ heavy syrup............... I 474
24 s •• .............. i
Gals. * “ standard ................... 3 45
2s “ Egg, heavy syrup.............................. 1 534
24 s “ ^ “ ......................... 1 80
Si............................... ......................... 2 10

Raspberries
Red, light syrup .......................................... 1 424 1 40
Red, heavy syrup....................................... I 67» 1 65
Red, preserved............................................  1 87* 1 85
Black, heavy syrup....................................  1 624 1 60
Black, preserved......... ................................ 1 77i 1 75

Strawberries—
2 s, heavy syrup............................................  1 524 1 50
2’s, preserved.................................................  1 67» 1 65
Gallons, standard....................................... 5 27% 5 25

VEGETABLES
Asparagus—

2 s, tips........................................................... 524 2 50
Beets, sugar........................................................ 086 096
Beans—

2 s, wax........................................................ 80 824 80 80
2's, refugee.................................................... 0 85 0 824

Corn—
2- lb. tins, per doz.........................................0 85
Gallon, per doz............................................  5 00

Peas -
2 s, standard (No. 4) .................................. 0 624 0 60
2’s, early June (No. 3)..............................  0 70 0 674
2's, sweet wrinked (No. 2)...........................  0 824 0 80
2's, extra tine sifted (No. 1)....................... 1 22| 1 30

Pumpkins—
3- lb. tins.................................................................. 0 72|

Rhubarb
es. preserved................................................ 1 174 1 15
3’s, preserved ..............................................  1 92 190
Gallons, standard....................................... 2 65 2 62

Spinach—
2 s, table........................ •..............................  1 424 1 40
3's. table....................................................... 1 8214 1 80
Gallons, table................... ............................  5 02 5 00

Squash—
3-lb........................................................................ 1 00

Tomatoes-
3-lb. tins, perdoz..........................................  0 95 ....
Gallon tins, per doz............................................ 0 924

FISH
Lobster, tails ....................................................... ............. 3 50

“ Mb flat# . ...................................................... 3 85
“ 4-U> flats............................................................. 2 00

Mackerel .................................................................. 1 00 1 25
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 cases and over, per doz................................ 1 55
1-lb. “ less than 5 cases, "   1574
1-lb. Flat, 5 cases and over, “ ........................... 1 67|
1-lb. " less than 5 cases, “ ........................... 1 70
Arrow brand, 7| cents less.
4-lb. “ 5 cases and over, " ........................... 1 00

33

i than 5 oases,

Mes and over, 
than 5 cases.

1 02441b.
I.OW I
4-lb Flat, 3 c 
1 lb. “ les.

Sugar — The sugar market since the 
decline of 10c., made by refiners last 
Friday, is unchanged. business is 
quiet in the jobbing trade, while refin
ers also report that the demand has 
slackened off somewhat. Inquiries for 
yellows have been larger than usual at 
this season of the year, but the reason 
for this is not apparent. It has been 
reported that several lots of Scotch 
sugars have changed hands around 
•fit.?,") to $3.90. We quote :
Granulated, bbls. .............................................................. $4 10

“ 4-bbla.......................................................... 4 25
w bags...................................................................  4 U6

Paris lump, barrels ......................................................... 4 60
“ “ half-barrels.................................................. 4 70
“ *• boxes, 100 lbs............................................... 4 60
“ “ boxes, 50 lbs.................................................  4 70

Extra ground, bbls.........................................................  4 45
* “ 50-lb. boxes........................................... 4 63
- “ *-lb. boxes........................................... 4 75

Powdered, bbls................................................................. 4 25
" 50-lb. boxes....................................................  4 45

Phoenix.............................................................................. 4 05
Bright coffee...................................................................... 4 00

“ yellow................................................. -,............... 3 96
No. 3 yellow....................................................................... 3 90
No. 1 “   3 80
No. 1 “ bbls................................................................. 3 70
No. 1 " bags................................................................ 3 65

Syrups and Molisses— The molasses 
situation shows no change. The open
ing of the market in Barhadoes for new 
crop is reported somewhat lower than 
last year, lint the trade do not seem to 
he overly keen to place orders and are 
looking for a modification. Ix>val stocks 
are practically cleaied out, as noted in 
The (1 nicer last week and holders of any 
are disposed to shade prices a trifle. 
The general situation, however, remains 
unchanged and the. jobbing trade has 
made no concessions, and our quotations, 
as under, still rule.
Barbados*, In puncheon*.................................................. 0 35

New Orleans
Antigua.......
Porto Rioo..

in barrel* . .....................................................  0 37j
In half barrels................................................  8 2

4-hhle........................................................................

”
25 lb. psil*...............................................................

2-lb. tine, 2 doz. per c 
5-lb. “ ldo*.

10-lb. “ 4 do*.Id30-lb. I doz.

0 26 
0 32

!i
i *
0 N 
1 w
1 36 
1 »
I 10

Tea—The tea market shows little of 
interest; the main characteristic is firm
ness in practically all lines. I<oeal 
brokers report inquiries for China 
greens, principally guiqiowder, pinheads 
and pea leaves, as somewhat better. In 
Ceylon green the advance noted lately 
is maintained and all advices from Lon
don and Colombo indicate a very firm 
market. Ceylon blacks are also firm, in 
sympathy with greens. In Japans, lit
tle business is doing, and stocks, which 
are light, are held firm. In China 
blacks there appears to lx» a somewhat 
better inquiry. The jobbing trade re- 
|sirt business from country |H»ints as 
light in teas. We quote :
Japem-Ftne........

Medium . 
flood com 
Common.

... IS 0 30

... i 30 « 33

...............  I 1»

... • IS 0 15

t

» i
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Ceylon—Broken Pekoe ......................................  0 25 0 38
Pekoee....................................................0 17 0 JO
Pekoe Souchongs...................................  0 15 0 20

Indian—Pekoe Souchongs................... ............... 0 15 0 18
Ceylon greens—Young Hysons ......................... 0 16 0 18

Hysons .................................... 0 144 0 15
Gunpowders ...... ..................... 0 13| 0 14

China greens—Pingsuey gunpowder, low grade. 0 11 0 15
“ “ pea leaf— 0 19 0 21
“ “ pinhead ... 0 28 0 32

Congous—Moning, finest ................................... 0 30 0 40
*' choice ................................... 025 030
“ fine ......................................  0 18 0 25
“ good common...................... 0 1*«4 0 15

Pakling,—boxes................................... 0 15 0 20
tine......................................  0 2j 0 30

Coffee—The coffee situation is un
changed. the firmness in prices being 
well n ainlaineil. Local guilders and 
::nil dealers revolt business fair. Lat- 
<-t New York re) oils indicate the mar- 
k< t sti i'tly xvitli a firm umlertone. We 
quote :
Jamaica...................................................................0 10J 0 U
Java.........................................................................  0 18 0 22
Mocha .............................................. .................... 0 16 0 19
Rio, No. 7 .............................................................  0 09 0 10
Santos..................................................................... 0 104 0 11
Maracaibo .............................................................  0 11 0 134

Foreign Dried Fruits—Foieign fruit 
11 ili'e is quiet. Valencia raisins are 
moving somewhat better and particular- 

' ]\ lay< is and selected fruit, of which 
llieie is a good stick available. Cur
rants arc unchanired since last lejsirt. 
Dale-, which advanceil as noted in last 
issi c. are selling somewhat better this 
v,<ek. California raisins continue easy, 
vhiic |u unes are firm, with some in - 
qi.irx fir hi si brands. We quote:

Valencia Raisins —
Fine off-stalk, per lb.............................................. 0 04 0 041
Selected, per ib.......................................................  0 04j 0 05$
layers, “ ........................................................ 0 05 0 05|

Dates, Hallowees, per lb ......................................  0 04 0 044
Californian Evaporated Fruits—
Apricots, per lb................................................................ 0 13*
Peaches, “ ................................................................. 0 I0|
Pears, “ ................................................................. 0 13
Malaga Raisins—
London layers................................................................. 2 00
" Connoisseur Clusters ”................................................. 2 50

“ " 1-boxes........................................ 0 80
Royal Buckingham Clusters, ’ 4-boxes....................... 110

“ boxes........................... 3 50
“ Excelsior Window Clusters,”..................................... 4 50

“ is.................................. 1 35
Californian Raisins—
Loose muscatels, per lb ...................................... 0 074 0 08

“ “ seeded, in 1-lb. packages............ 0 08 0 09
“ “ 2 crown.................................................  0 06
“ “ 3 crown.......  ......................................  0 063

“ 4 crown.................................................. 0 08
Prunes— Per lb.
30-40e ............................................................................. 0 084
40-50s............................................................................... 0 08
50-6Us............................................................................... 0 07
60-70s............................................................................... 0 06
70-SOs............................................................................... 0 06
80-908............................................................................... 0 05
90-100s............................................................................. 0 05
Oregon prunes (Italian style), 4)-50s............................ 0 08

“ “ 50-6ÛS ......................... 0 07
Oregon prunes (French style), 60-70s............................ 0 06

" “ 90-100s .......................... 0 04
" “ 100-120s.......................... o 04

Currants—
Fibatras. uncleaned............................................... ..... 0 041
Fine Filiatras, per lb., in cases.............................  0 044 0 05

cleaned.............................  0 054 0 06
“ in 1-lb. cartons...............  0 051 0 06

Finest Vostizzaa “ ........................................... 0 06* 0 074
Amalias “ .................................................... 0 06
Sultana Raisins—
Sultana raisins, per lb............................................  0 064 0 08

“ “ 1-lb. carton........................................... 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes.............................. 0 13
Four crown, fancy, 10-lb. boxes....................................  0 09
Three crown............................................................ 0 07 0 074
Glove boxes, fine quality, per box................................ 0 11
Fancy washed tigs, in baskets, per basket.................... 0 20

“ pulled figs, in boxes, per box............................ 0 22
“ stuffed tigs, " “ ............................ 0 28

12-oz. boxes.............................................................  0 064 0 07

Rice and Tapioci—There is nothing 
in w lo n*|:oii in the position of the rice 
iiiiikcl; file characteristic feature, how- 
evtr. is firmness. In tapioca the mar- 
kct is decidedly strong and with liold- 
cis few prices are firm and likely to he 
higher. We quote:

B rice, in 10 bag lots........................................................ 3 05
B rice, less than 10 bags................................................... 3 15
C rice, in 10 bag lots......................................................... 2 95
C rice, in lees than 10 bag lots.......................................  3 05
Tapioca,medium pear!...........................................  0 054 0 06

Spices-The spice market is firm all 
along the line. A slight weakness in 
nutmegs is repotted from New Yoik mar
kets, but insufficient to affect present 
qui tâtions. (lingers are held firmer, 
with pepper steady and quiet. Local 
business is about as usual, and not of 
any great volume. We quote:

Per lb.
Peppers, black...................................................... 0 16 0 22

„ white ....................................................  025 030
Ginger....................................................................  0 12 0 20
Cloves, whole........................................................ 0 17 0 32
Cream of tartar.....................................................  0 25 0 30
Allspice.................................................................. 0 12 0 15
Nutmegs.......................... ...................................... 0 25 0 50

Honey—'I here has been no change on 
the honey market, although business is 
leported considerably improved. It is 
notii cable that retail grocery stores are 
pushing these goods, as is evidenced by 
the numerous window displays of honey 
llumigliout the city. Prices remain 
unchanged as under.
White clover, extracted tins.................................... 0 f8 0 09

“ kegs ................................................  0 074 0 08
“ comb,new......................................... 0 13 0 14

Buckwheat ................................................................. 0 07 0 074

Beans—'I lie beau market is still quiet 
and Mimcwhat weaker. This is due to 
llie fa t that the imuket is well sup
plied. Dealers, however, are not anx
ious to push sales, owing lo the fact

LAST MINUTE PROVISION MARKETS.

Montre»!, Thursday, Feb. 1, 12.30 p.m
BUTTER Market easy. Receipts light, but tqual 

to requirements. Finest creamery, 224e. to 
224c. Dairy, 19u. to 204c.

CHEESE—Steady market, but dull. No change in 
prices 13c. to 13je.

EGGS Tone of market easy. Eggs coming in 
freely. Fresh eggs selling 21c. to 25c.. and 
selected 2le. to 22c. Cold storage and limed, 
17c. to 18c.

PROVISIONS Market firmer and looking up 
more. Bacon, ham an 1 lard jo. to 4c. stronger, 
lave hogs scarce and packers complaining.

li ai growers and opcratois in flic west
ern bean districts are reported as pretty 
w II rivalled up. The ruling price is 

•‘fl.li'i pi i bushel on track, and $1.70 in 
a jobbing way.
Choice prime beans..................................................... 1 70 1 75
Lower grades................................................................  160 165

Evaporated Apples—'the market con
tinues .linn at $10.25 to $10.50, with but 
a limited demand. These high prices 
have considerably restricted buying on 
pari of the jobbing trade, despite the 
fact ihat evaporators are very firm in 
their demands and convinced that higher 
prices should be obtained. Stocks are 
ir|uirled small, and this lias a tendency 
lo confirm holders in their strong de- 
n and. We quote:
W inter var et es .....................................................  0 (9| 0 104

Maple Products—Business in maple 
I inducts, during the week, has been dull. 
Very few sales were made, and these 
only for fancy stock. Blendeis seem to 
lie well ? " ' for all requirements,
and are not looking around or keen to 
buy, owing to the proximity of the new 
crop. We quote:
Maple syrup, in wood, per lb............. .................  0 051 0 06

" in large tins....................................... 0 '64 0 07
Pure Townships sugar, per lb...............................  0 07 0 074
Pure Beauce County, per lb...................................  0 084 0 09

Fish—The "demand for fish of all kinds
34

is improving, the harder weather for the 
past few days having stimulated the de
mand, and the tiade look for improved 
business. Stocks of the different varie
ties, with the exception of large frozen 
herring and tom cods, are ample for 
present requirements. There is, how
ever, no over-stock. As soon as the tom 
cods retain from the spawning beds, 
which will he shortly, it is expected that 
slocks will he plentiful and prices eas
ier. In western fish, the demand for 
«lore, white fish and trout is about as 
usual at this season of the year. The 
name applies to salmon and halibut. The 
quality if these fish is excellent and 
they me ready sellers. (loot! salt herr
ing and green cod are scarce, and dealers 
look for higher prices as Lent ap
proaches. In prepared and smoked fish 
there is only the usual demand. Shell 
oysters are practically out of the mar
ket, with bulk in fair demand. We
quote :
Fresh fish—

Fresh haddock, per lb....................................... 0 034 0 04
" market cod, per lb......................... 0 03* 0 01
“ steak cod, per lb....................................  0 144 0 05

Frozen fish—
B.C. salmon, per lb...........................................  0 084 0 09
Qualla. salmon..................................................  0i7l0 08
Halibut, per lb..................................................... 0 i8l 0 09
Dore, p«r lb.........................................................0 <6$ 0 07
Whiceiish, per lb.............................................. 0 03| 0 09
Sea trout, per lb................................................ 0 08 0 08)
Lake t out “   0 i8j U L9
Striped bass, per lb...................................................  f>15
Large herring, per 100 fish..............................  200 220
Medium .......................................................... 1 50 1 6 i
Smel s, No. 1, per lb.................................................. «*09
Macke-el. —............................................................  0 12
Tomcods .................................................................... 2.00

Smoked fish—
Had-lies, 15 and 30-lb. boxes, per lb....................... 0 064
Kippered herring, per box........................................ 0 80
Bloaters, 10u in box, per box.................................. 1 25
Yai mouth bloaters. 60 in a box............................ 1 25
New herring, in small boxes, per box.....................  0 12

Oysters and Lobsters—
Hand-picked Malpeque oysters, per bbl —11 CO 12 00
Standards per imp gal..........................................  1 «0
Selects, per imp. gal.................................................. 1 60

1 Oyster pails, pints per 100...................................... 0 90
“ 1 quarts, “ ....................................... 1 25

Prepared tiah —
Winterport, 1-lb. bricks, cod...................................  0 09
Golden, 2 '* “ .................................... 0 08
Boneless cod, favorite ............................................ 0 06

“ fish, 1 and 2-lb. bricks, per lb................. 0 05|
“ ti-h. 2o-lb. boxes, per lb.......................... 0 044

Skinless cod, 100-lb. cases, per case........................ 6 00
Salt and pickled fish —

No. 1 Labrador herring, per bbl.............................. 5 50
“ “ " per half bbl....................... 3 00
" “ " per pail........................... 0 80
" " salmon, tierce................................ 18 00
“ " " in bids............................ 13 00
“ “ “ in 4 bbls............................. 7 .50
" B.C. salmon, bbls.............................................  12 50
“ “ half bbl ..................................... 7 00
'* Labrador sea trout, bbls.................................. 10 00
“ lake tmut, per keg............................................ 4 50
'* mackerel, per pail.............................................. 2 0J
“ large green cod, per bbl., 200s........   9 i0
“ meuium, “ “ “ ...................... 8 00
“ small, " '* “ ...................... 6 50

Pollock, msd., green.................................................. 6 50
Haddock ..................   7 00
Salt eels, bbls..............................  0 07
Sardines, bbls,, 200 lb............................................... 5 £,0

OTTAWA NOTES.
Mr. J. T. Cuddy, representing the 

Montreal Packing Co., Limited, was met 
by The Grocer in Ottawa last week. Hr 
reported business as good and extending 
in Ottawa and the Ottawa Valley.

Mr. Oeo. Mann, representing John !.. 
Cassidy Co., Limited, Montreal, was a 
caller upon the Ottawa trade during the 
past week.

Mr. L. J. Levy, Toronto, who covers 
Eastern Ontario in the interests of the 
United Factories, Limited, Toronto and 
Newmarket, Ont., was noticed among 
the trade in Ottawa last Friday.

Mr. Hugh Convery, of Fleischmann's 
Yeast fame, was as usual spreading 
geniality and yeast among the Ottawa 
grocers and bakers.

A5C
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Ontario Markets.
GROCERIES.

Toronto, Feb. 2, 1906.
The general conditions of trade have 

been disappointing; trade has been mov
ing with more or less uncertainty ; some 
lines, such as canned goods and staples 
have shown a measme of activity, but 
generally speaking, business has been 
dull. Sugar has shown a further de
cline of 10c., and is still weak. Dried 
fruits aie holding very firm, but de
mand is slow and no change reported, 
but there is every possibility of one. 
In other lines no feature of interest is 
reported.

Canned Goods—Reports since our last 
review denote good trade in these lines. 
It is evident that retaileis are inclined 
to buy on more moderate lines than for
merly, thus keeping steady buyers on 
the market. The heavy trade at the 
holiday time seems to have been fully 
warranted, and buyers are now coming 
into the market for re-stocking.

We i|iiote :
Group No. 1 comprises ^

“Canada First," “ Little Chief," “ Log Cabin, “Horse 
shoe " anti “ Auto " brands, also all private brands.

Group No. 2 comprises— *....................
“ Lynnvalley, “Maple I^eaf. * Kent Lion. 
“Thistle," and “Grand River" brands.

Group No. 3 com prises-
“Globe," “Jubilee," “ White Rose, and “Deer 
brands.

Group Groups
FRUITS. No. 1 2 and 3

Apples, standard, 3’e.......................................................... 1 00
" preserved, 3's......................................................... 1 25
" standard, gal......................................................... 2 50

Blueberries-
2's, standard...................................................  0 924 0 90
2's, preserved.................................................  1 424 1 40
Gals., standard............................................... 4 52$ 4 50

Cherries—
2 s. red, pitted................................................ 2 024 2 00
2's, " not pitted.......................................  1 57$ 1 56
2's, black, pitted............................................  2 02Ï 2 00
2's, " not pittetl .................................  1 574 1 55
2 s. white, pitted............................................  2 224 2 30
2's, " not pitted.....................................  1 824 1 80
Gallons, standard, not pitted .................... 7 02| 7 00

" “ pitted........................... 8 52| 8 50
Currants—

2 s, red, H.6..................................................... 1 60 1 574
2’s, red, preserved......................................... 1 80 1 77$
Gals., red, standard.....................................  4 774 4 75

“ “ solid pack ..................................... 7 02$ 7 00
2 s, black, H.8.................................................  1 774 1 76
2 s, “ preserved .................................... 2 074 2 06
Gals., black, standard.................................. 5 02| 5 00

“ “ solid pack................................ 8 02| 8 00
0ra§X white Niairwr*.............................................  1 «à 1 40

24's, white Niagara ...................................... 1 774 1 75
3s, white Niagara......................................... 1 974 1 96
Gal., white Niagara.....................................  3 52$ 3 50

Gooseberries—
2’s. H. 8................................................................  1 90 1 874
2's, preserved...................................................  2 124 2 10
Gals., standard...............................................  6 024 6 00

“ solid pack............................................  8 02$ 8 GO
La wtonbe fries—

2 s, H.8.............................................................. 1 774 1 75
2's, preserved.................................................. 1 96 1 924
Gals., standard.............................................. 5 524 5 59

Peaches —
14 ». yellow (flats) ......................................... 1 70
2 s, yellow.......................................................  1 90
24 s, yellow...................................................... 2 60 21
3s, yellow .......................................................  2 86 2 1

-3's, yellow (whole)......................................... 2 374 1 •
2's, white ........................................................ 1 75 1 724
3V white. ...................................................... 2 70 1 67$
3’e, pie..............................................................  1 274 1 16
Gal., pie. peeled............................................. 4 524 4 50
GaL, pie, not peeled....................................  3 57$ 3 55

Pears—
2's. Flemish Beauty...................................... 1 65 1 614
24s, Flemish Beauty. ................................... 1 974 1 95
3s, Flemish Beauty—.................................. 2 11$ 2 10
2's, Bsrtlett.....................   1 80 1 774
24s, Bartlett...................................................  2 174 1 16
3s, Bartlett.....................................................  2 324 2 30
3’s. pie..............................................................  127$ 1 36
Gal., pie. peeled............................................  3 80 3 774
Gal., pie, not peeled.....................................  3 274 8 25

Pineapple—
FÈsHeed.....................................................  2 324 1 30
2’s, grated.......................................................  2 574 2 56
3 s, whole.........................................................  2 72$ 2 70

77197$

Plums, Damson -
1’e, light syrup............................... 0
2 e, heavy syrup............................................. 1
24 s. heavy ay nip............................................  1
3 s, heavy syrup............................................  1
GaL, standard................................................ 2

Plums, Lom bard -
2’s, light syrup................................................ 0 974
2's, heavy syrup.........................  1 224
24 s, heavy symp....................   1 524
3 s, heavy syrup.............................................  1 77»
Gal., standard.........................................................3 17$

Plums, greengage -
2'e, light syrup................................................ 1 024
2’s, heavy symp....... ...................................... 1 274
24's, heavy syrup............................................ 1 524
3 s, heavy syrup....................................................  1 82*
Gal, standard....................................................... 3 47$

Plume, egg-
• 2's, heavy syrup.............................................. 1 55

24 a, heavy syrup ..........................................  1 824
3's, heavy syrup..................................................... 2 12$

Raspberries, Red—
2's, L. 8. (Shafferbe tries)..................................... 1 424
2 s, H. 8...................................................................  1 674
2's, preserved.......................................................... 1 87$
Gals., standard .............................................  5 274

“ solid pack............................................ 8 27$
Raspberries, Black -

2 s. black, H 8.......................................................  1 624
2's. preserved........................................................  1 774
Gala , standard..............................................  5 02$

“ solid pack............................................  8 72$

VEGETABLES
Asparagus - 

2's, tips. 2 524 2 50
Beets-

2's. sliced, sugar and blood red.................  0 87<
2's, whole, “ “   0 87
3's, sliced, “ “   0 97,
3's, whole, “ “   0 97|

Beans-
2's, golden wax................................................ 0 824
2's, refugee.........................................................0 85
3 s.....................................................................  1 274
Gals..................................................................  3 774
2 s, crystal wax...........t................................  0 95
2's, red kidney ............................................. 1 024
2 s, Lima......................................................... 1 124
Gala, standard ........................   4 52$

Buoootaah-
2 s.........

Tomatoes -
3's .......
Gal

Turnips— 
3's.........

0 85 
0 85 
0 96 
0 95

0 80 
0 824 
1 25
3 75 
0 924 
1 00 
1 10
4 50

I s. Baked, .. 1) 40
1 9, " tomato sauve........................... 0 4S
IV. “ chili sauce................................
2 s, ’* .. 0 70
2 k. “ tomato sam e......................... 0 75
2 k, “ chili sam e............................ .
3>. plain (Hut or tall) ................... ... 9 874
3»,
3 b,

tomato sauce (Hat or tall) .. 0 95
chili " “ ... 0 95

Cabbage
3 s................. 0 85

Carrots
.. 0 924
.. 1 02$

0 90 
1 003e..:.......... ...................................................................

Cauliflower
2 s......................................................3 s.........................................

Com
2 s.........................................................
Gal., on cob........................................

Parsnip*......................................... ..........

3 s..........................................................

Extra tine sifted, 2's ...................................  1 224
Sweet wrinkle............ ..................................  0 82 J
Early June.......................................................0 70
2's, standard..................................................... 0 62|

Pumpkin—
9%.........................................
Gal........................................................

Rhubarb
es, preserved.....................................

Gal., standard...................................
Spinach—

2 s...................................................................... 1 424
3 s...................................................................... 1 824
Gals.................................................................. 5 024

Squash -
3's.................................................................. 1 034

. 1 424 
1 82$

. 0 85
4 524

:°3l

0 80 
2 524

1 1741 92$
2 65

0 82| 
4 50

1 00
1 20 
0 80 
0 674 
0 60

0 774 
2 50

1 15 
1 90a 624

1 40 
1 80 
5 00

1 174 1 15
0 96 
3 024

0 924 
3 00

1 024 1 00
SAUCE. ETC

Tomato sauce. Is................................................................ 0 50
" " Ft................................................................  0 78
« M 3's................................................................ 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2‘s........................................................  0 56 0 90•• “ 15:::::.....................................4 so

•* jugs.r:........................................................  7 70 12 00

FISH.
Lobster, tails........................................................................ 3 50

“ 1 lb. flats................................................................ 3 86
" 4-lb. flats....................................................... 1 «

Mackerel ...................................................................  1 00 1 36
Salmon, Horse Shoe, Maple Leaf. Clover Leaf.
Mb. Tails, 5 cases and over, per do*.............................. 1 56
Mb. " lees than 5 cases, “ ............................. 1 674
Mb. Flat, 5 cases and over, “ ............................. 1 97$
Mb. " less than 5 cases, * ............................. 1 70
4-lb. “ 5 cases and over, ** ............................. 100
$-lb. " less than 5 cases, “ ............................. 1 024

Low Inlet.4 lb. Flat, 5 cases and over, “ ............. . .... o 96$-lb. “ leas than 5 cases, ** .................... u 91)Sardines, French 4’a.........................................  u 14
“ is..................................... 0 11M Foetepwers...............................  0 09 0 10M P k a. >............  0 25 027

Domestic, i s................... o 034 0 04“ Mustard, t »ise. cases 50 tins, per i(*L..! 3 4 M)Baddies, per dos.......................................... 1 06 1 15Handles, per case.........................................  4 00 * 50Kippered herrings, domestic............... »..............  1 U0imported ........................ 1 45 1 504Herrings in tomato sauce, domestic..................... 1 00
*' imported............... 1 40 1 40
MEATS, ETC

Beef, corned Is, per dos.............................. ] g)
J! £• “   2 506s.   7 go

......................................... 17 50
Aylmer Siinvoe Delhi 

Kent Lalor
Chicken. I s. boneless ............ 3 Î0 3 10
Turkey. U.   3 au 3 luDuck. I s.   3 30 3 10Tongue. 1 «. lunch........   2 S3 2 73Soup, ft, git,let...................... 2 03 1 to“ 2 s, tomato...................». 1 (jo

’’ 3 s. - ...................... I 45Pig s feet, 1 a, tameless..................... i to
id " .............. j «

Sugar—Tit,• important feature which 
we have to re|Hirt is the decline of 10c. 
j>er 100 Ills, on all sugars, since our last 
*-slu'. It is difficult to give a reason for 
this drop. The market has had a weak 
tendency for some time, and uo confi
dence has been telt ; at the present time 
buyeis ate slow movers. The foreign 
markets continue uneeitain, with a little 
stronger forward tendency. Willett and 
blay’s latest re|N>rt speaking of raw 
sugars, says: The future course of tin- 
market will dviicml to a considerable 
extent upon the offerings ft oui non 
privileged cane producing countries. 
Based on the actual consumption of 
2,Ud2,21t> tons in the United States last 
year, plus the average increase for a 
series ot years, nearly 5 (u-r cent., we 
may expect the consumption in lUtki to 
amount to, say 2,74.1,295 tons, against 
which the estimated crop of Ixmisiana, 
Texas, domestic licet, Porto Rico, Ha
waii, Vhilippinc and Cuba, less local 
consumption in the islands, should gi\e 
supplies of privileged sugais amount
ing to 2,522,000 tons, leaving only 223, 
295 tons to conic from non-privilegeil 
eountries, plus any fall short in crops, 
and plus any part of the Philippine crop 
of 125,090 tons, which may go to China, 
Japan, or other outside markets. laist 
year 4J8,:is;i tons were required fioui 
lion-privileged countries. Kuropcaii 
licet sugars are not likely to come here 
in quantity, the eonqietilioii to supply 
this small deficiency will he between 
suvli eane-producitig countries as West 
Indies, Brazil, Peru and Java. It is 
probable that Java, with its cheap labor, 
can compete with Cuba more successful
ly than other countries.

In refined sugars throughout the week 
the n hi ket has been dull, with a per
ceptible falling off in demand. The 
American and Howell advanced 4 heir 
list prices for all soft grades 10 points 
and Confectioners’ A 5 points, leaving 
granulated and other hards unchanged. 
These refiners, however, are shading 
their list 10 points to basis of granulat
ed at 4.50e. less 1 |ier cent. cash.

Arhui'kle Bros, reduced their list to 
their piompt shipment selling prices, 
basis of granulated at 4.50c. less 1 per
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cent., anil arc not offering to give 30 
days’ privileges.

Federal still (juoie granulated at 4.40c. 
less 1 per cent, cash for prompt ship
ment and are receiving the gieater |K>r- 
lion of the new orders coming in.

The unseasonably warm weather re
cently experienced in the United States, 
causing buds to start in many localities, 
followed by heavy fiost, will result in 
some damage to fruit crops, the extent 
of which it is yet too early to estimate.

The tendency is for refined to follow 
the course of raws, slowly.
Parie lumps, in 50-lb. boxes..............................................

" in 100-lb. “ ...........................................
St Lawrence granulated, barrels....................................
Redpath’e granulated........................................................
Acadia granulated ..........................................................
Berlin granulated................................................................
Phoenix...................... ..........................................................
Bright coffee........................................................................
Bright yellow.......................................................................
No. 3 yellow..........................................................................
No. 2 " .......................................................................
No. 1 " ......................................................................
Granulated and yellow, 100-lb. bags, 5c. lees thanbbls.

4 83
4 73 
4 18 
4 18 
4 08 
4 08 
4 18 
4 08 
4 03 
3 98 
3 88 
3 78

Syrups and Molasses—Whilst busi
ness has been showing more interest 
than pievious report, still it cannot be 
said to be good. Syrups have been 
moving, and a fair trade in molasses for 
confectionery.
oBn^T................................................
Medium.......................................................................  0 S3 0 S4
Bright ......................................................................... 0 36 0 37
Com eyrup, bbl., per lb....................................................... 0 031

1-bbU “ ...................................................... 0 M{
" kegs “ ......................................................  0 03
" 3 gal. pails, each ............................................ 1 30
" 2gal. “ “ ............................................. 0 90
" 2-lb. tins (in 2 doz. case) per case................. 1 90
" 5-lb. " (ini " 1 "   2 35
" 10-lb. “ (ini " “   2 85
" 90-lb. " (in$ *' 1 "   2 10

New Orleans, medium.........
" ■' 1 bbls.
" open kettle—

Barbadoee, extra fancy.......
Porto Rico...............................
West Indian..........................

0 30 0 35 
0 30 0 35

0 45 0 60 
0 42 0 48 
0 32 0 35

Maple syrup—
Imperial qts......................
1-gaL cans...........................
5-gal. cans, per gal............
Barrels, per gal................
5-gaL Imp. brand, per can, 
1-gal. " per case
iiS1 “ - ;

0 871 
0 95 
1 00 
0 75
4 50
5 10
5 60
6 00

Tea — Local trade has been particular
ly slow and uninteresting since our last 
report,. Demand has been very half
hearted and buyers have a tendency to 
bold off. Latest foieign reports denote 
rather a weakening in prices. Recent 
sales in London were heavy, with offer
ings, in consequence of which, only the 
better grades were considered. In In
dians the quantity on offer was rather 
Inn large for the trade to adequately 
deal with, and the tone was in conse- 
iiuenee easier for nearly all grades. 
Medium leaf teas held their ground fair
ly well, a slight improvement in quality 
being sufficient to keep rates steady, 
hut where this was not apparent, bids 
wei e sometimes only within l-2d per 
pound of previous quotations. Brokens 
throughout sold slowly, the best liquor
ing of each class alone meeting with ac
tive suppoit, and a good many parcels 
of ordinary character were withdrawn 
between 5d and Sd per pound. The best 
tippy kinds, however, made satisfactory 
prices, the proportion on offer being 
small.

In Ceylons the sales were the heaviest 
put forward in any one week since last

August, and rates throughout showed a 
distinctly easier tendency. An actual 
decline is difficult to quote, owing to the 
variable and largely inferior character 
of invoices, hut broken pekoes between 
(id and !td frequently dropped J-2d Jier 
pound, while the prices of both com
mon and fine kinds were marked by con
siderable irregularity. In comparison, 
leaf teas were steady, and only where 
quality showed a falling off were sellers 
obliged to accept lower rates in order 
to meet the market. For good liquoring 
descriptions demand was strong at an 
occasional advance. Withdrawals were 
more than usual. Under 5d there was no 
animation and the presence of some 
quantity of second-hand low priced tea 
did not tend to improve quotations. A 
feature of the auction was the active 
inquiry for medium dusts and tannings 
which were more difficult to buy.

Coffee—Local trade has been dull and 
uninteresting, but is considered by deal
ers as mainly due to too heavy buying 
at earlier dates. Willett and Gray in 
their most recent report, give some in
structive notes of the general situation. 
They say: —

The trade is veiy properly giving clos
er attention to the merits of the actual 
jiosition. It is this that will influence 
the course of the market more than any
thing else, and beyond doubt there is a 
substantial decrease in the world’s vis
ible for January.

The receipts for this month, especially 
in Rio, have been very light, and it 
must be surmised they have been retard
ed by some such causes as a break in 
the railroad or inclement weather, for 
other-wise, were the receipts to be taken 
to indicate the true state of the Rio 
crop the market would be entitled to a 
very smart advance, considering that 
a year ago the future was discounted 
on promises of a Rio crop 4 1-2 to 5 
millions ! The continued heavy dis
crepancies in Brazilian predictions of the 
future crops, either too large or too 
small, must convince the coffee world 
that to attempt to discount in January 
the coming Brazil crop is a totally un
sound speculation for merchants to en
ter into. It is always safer to go by the 
facts of the actual situation as nine out 
of ten Biazil crop predictions have been 
wrong.

Current statistics show continued 
large consumption, far beyond produc
tion. This is so pronounced that it is 
already apparent the world’s large con
sumption, in the face of diminishing 
supplies from the mild crops, would re
quire a very large Brazil crop to ob
viate a further decrease of supplies next 
season. But such a crop in Brazil is by 
no means to be taken for granted, judg
ing by the past three crops. Early es
timates tried to guess the product on the 
trees, but the harvesting, year after year, 
proved the actual results were almost 
one-third less than predicted.

The total American visible supply of 
all kinds, made up to-day, is 270,000 
bags less than the same date a year ago.

Foreign Dried Fruits—Trade has made 
little or no improvement since our last 
issue. Reports from primal markets all 
report continued firmness. In Valencias 
this is particularly marked, stocks being 
short. Shelled almonds are also very 
high on primal markets, and any well 
sized fruit is readily sold. Currants an
al so well maintained, and in view of the 
bank arrangements, are not likely to show 
any weakening. Nuts are uninteresting, 
the great season for nuts having now 
passed.
Prunes, Santa Clara—

Per lb. Per lb.
90-100»,50-lb boxes 0 061 3 061 60-70», 50-lb boxe» 0 071 0 07!
80-90» “ 0 061 0 07 50-60» “ 0 08 0 081
70-80» “ 0 07 0 071 40-50» “ 0 081 0 09

30-408 “ 0 10 0 101
Candied and Drained Peels—

. 0 10} I
... 0 09} 0 lGj Citron.................... 0 16 0 18

.....................  0 10 0 14
.............................. 0 04

0 14 0 15

Lemon...

Figs—
Elemee, per lb.
Tapneta, “ ...........................................................
Apricote—
Californian evaporated, in 50-lb boxes.................

Californian evaporated, “ " ................ 0 14 0 15
Pears—
Californian evaporated, per lb......................................... 0 13
Currants—
Fine Filiatrae.... 0 361 up Voetisxae............ 0 071 0 081
Patras..................0060061

Sultana......................................................................... 0 061 0 07
" Fancy .............................................................0 10 0 14
“ Extra fancy ................................................. 0 15 0 16

Valencia», selected...................................................  G 051 0 06
Seeded, 1-lb packets.................................................  0 11 0 121
California, loose muscatels—

3- crown........................................................................... 0 071
4- crown.. ...................................................................... 0 09

Dates—
Halloweea......... 1 0 041 0 05 Fards new choicest 0 09 0 101
*air»....................  0 04 0 041 “ new choice.......... 0 09$
Domestic evaporated apples.............................................  0 10

Foreign Nuts—
Almonds, Tarragona, pei lb.................................... 0 12 0 121

“ shelled Valencias.....................................  0 25 0 28
Walnuts, Grenoble, ** ..................................... 0 151 0 16

“ Bordeaux, " ....................................  0 111 0 12
“ shelled................................................  0 20 0 25

Filberts, per lb.................................................................. 0 10
Pecans, per lb...........................................................  0 14 0 17
New Brazils, per lb.............................  0 141 0 15

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish................................................................ 0 081
A I s, banners and suns .................................................. 0 06
Japanese Jumbo’s............................................................  0 081
Virginia "   0 10

Rice and Tapioca— Trade continues 
good in these lines, with prices firm, but 
no quotable change is manifest at pres
ent moment. Tapioca is in good de
mand and exceedingly Arm.
Bice and Tapioca—

Per lb.
Bice, stand. B...........................................................  0 084 0 031
Rangoon.................................................................... 0 03$ Q 03!
Patna.........................................................................  0 06 0 061
Japan......................................................................... 0 06 0 07
Sago............................................................................ 0 03§ 0 04
Carolina rice............................................................  0 08 0 081
Louisiana rice........................................................  006 0 07
Tapioca, staple................................................................ 0 05

" double goat ....................................................... 0 06

Homey—The market is still reported 
active, with no new feature of imjtor- 
tance to remark. Prices remain un 
changed, with firm indications. Quality 
is continuing to maintain a good report.
Honey, extracted clover, in 60-lb. cans, per lb..............  0 08

" " “ in5 lb. It 10 lb. cans, lb......... 0 081
H sections, No 1, per dos........................................ 2 00
" " No. 9. “ .........................................  1 50
'* Buckwheat, per lb......................................... 0 041 0 06
" " sections per dos.............................  1 00 1 25

Beams—Active trade is reported in
beans, hut without distinctive feature.
Prices continue firm at previous quota
tiens.
Beans, handpicked, per bush............................................  1 85

" prime, No. 1............................................................. 1 75
" Lima, per lb................................. ...................  0 07 0 071

Fish—Business continues dull and un
interesting. The extremely soft weather 
is detrimental to trade, and little im
provement is expected until colder 
weather is reported.
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Prosen halibut, per lb..................................................... 0 10
F re* haddock " ......................................................... 0 06
Frosen trout .........................................................  0 W
Fresh cod steak, per lb. .... ............................................... 0 Ob*

*• lobsters, boiled,per lb..........................................  0 86
Frozen B.C. salmon, per lb............................................. 0 10
Shrimps per gal. . ............................................................. 185
Whttetish, per lb......................................................... 0 09

*• winter caught, per lb......................................... 0 09|
Herring, per lb.........................................................  0 03) 0 01
Pickerel - »...................................  ............  0 07 0 07)
Oyster,, stenderd, smell pell................................. 4 00 4 30

" selects, pell......................................................... 4 80
Finnan heddies........................................................ 0 06J 007
Oiscoes................................................................................  J »
Kippers, 80 to box..................... ....................................... 185
Bloetere, 80 to box............................................................ 115
Mackerel, per lb............................ .................................. 0 10
Lebredor herring, sell, No. 1, bell hbl......................... 3 25
Frozen see herring, per 100 ............................................. 2 85
Boneless Osh, per lb. .......................................................... 0 06
Cod Osh, 1-lb. bricks ......................................................- 0 07)
Oueil-on-toest, per lb................................................ 0 05| 0 08
Flitched cod fish. In oesee ol 100 lbs., per lb .............. 0 071

Hides—The market lias a still further 
iluwnwanl tendency, but except in coun- 
try hides no quotable change is apparent. 
The conditions are still those of uncer- 
tainty, and little confidence is expressed 
by dealers. Arrivals are still in fair 
i|iiantity, hut no more than demand re
quires. Reports from the London fur 
Miles denote very little change in prices 
either way. Mihk. red fox, cross fox. 
muskrat and wolf remain the same ; and 
racoon, lynx, skunk and marten are a 
trifle firmer, while bear and weasel are 
down 10 per cent. Trading brisker as a 
result.
Hides, inspected, steers. No. 1....................................... 0 11

No. 2....................................... 0 10
* “ cows, No. 1........................................ 0 10k
“ * “ No. 2......................................... 0 09*

Country hides, (let, per lb.............................................  0 09
Celf skins. No. 1, selected.................................................  0 13

•• " No. a...................................................................  o li
tiheep skins................................................................. 1 JO 1 30
Horse hides, No. 1 ............ ....................................... 3 00 3 25
Rendered tellow, per lb............................................ 0 041 0 044
Pulled wools, super, per lb........................................ 0 22 C 24

eztre " ...................................... 0 24 0 25

Fur Skins.
Nu. 1, Prime

Hailger.................................................................... $0 60 g 1 00
Hear, black................................................................ 7 00 15 00

•* yearlings...................  3 00 7 00
Fisher......................................................................... 3 00 6 00
Fox, red..................................................................... 1 Ô0 2 75
- cross.................................................................. 3 00 10 00

Lynx........................................................................... 3 00 6 00
Marten, dark ..................................................... 4 00 20 00
Mink, dark............................................................... 2 50 5 00

“ pale................................................................ 1 25 3 25
Muskrat.....................................................................  0 11 0 13
Raccoon.................................................................... 0 90 1 40
.Skunk....................................................................... 0 80 105
Weasel, white........................................................... 0 20 0 50
Wolf, timber............................................................. 1 00 2 00

“ prairie .......................................................  0 50 1 25
Wolverine.................................................................. 3 00 5 50

N. B. Markets.
St. John, .Tan. 30, 1000.

We are having most unseasonable 
weather; not only have we no snow, but 
the weather has been extremely mild. 
This affects all lines of business, par
ticularly those relating to the Winter 
season. fn business in general it is 
very quiet. The wholesale grocery 
trade is always light during January; 
it is by far the quietest month of the 
year. Last year we had too much 
snow, and it was more than usually 
quiet, as was February. This year the 
very open weather has very largely the 
same effect. Lumbermen and farmers 
both need snow. In markets there is 
naturally little of interest. Pork pro
ducts continue extreme. The situation 
is one which ought not to be. Certain
ly Canada can grow pigs. Then why 
the present situation and the present 
outlook f Rice is, perhaps, not as firm, 
thqggh srtill above the average price 
for some few years. Hops are un
changed. Cream of tartar is quite low, 
being well below the average. In spice,

ginger is higher; pepper hardly as firm; 
cloves still high, while nutmegs con
tinue low.

OiL
The season of best demand for burn

ing oil is over, but sales are still large. 
Prices are unchanged; they continue 
low. Linseed oil has been a surprise ; 
present prices are high; considerable 
Spring business has been booked. Tur
pentine is still very high. Lubricating 
oils are being pushed at this season. 
Cod oil is held firm at full figures.

Salt.
In Liverpool coarse salt stocks not 

large; demand light; prices firm. Small 
lots are landing regularly, and there is 
quite an advantage buying ex ship’s 
side. In fine salt, sales at this time 
not active.

Canned Goods.
While it is thought that corn and to

matoes are good stock, low prices are 
still quoted, l’eas keep very low; sales 
at present not large. Gallon apples 
have improved sale. They are cheap 
when compared with green and evapor
ated apples. There is a fair stock of 
lobsters, but the high price means 
light business. Salmon plenty. Meats 
rule low. Oysters firmer. This is not 
a large line here. In domestic sardines 
fair stocks held. Iladdies and kippers 
are in limited supply.

Green Fruits.
Apples move slowly. For best stock 

good prices obtained, but there are too 
many poor apples. Even some western 
stock, costing high, is turning out bad
ly. Oranges tend rather easier. Val
encias chiefly sold. Lemons also lower. 
Bananas more plenty this week,, a 
fruit steamer arriving from Jamaica. 
Cranberries extremely high.

Dried Fruits.
There is a better demand than usual 

at this season for Valencias. Prices 
are low. Muscatels sell slowly. Ma
lagas chiefly held. They cost lower 
than even the present figure on Cali- 
fomias. In seeded the sale has been 
unsatisfactory, owing to the high price. 
Dealers all have some stock, on which, 
because of the decline, they must make 
a loss. It will be some time before the 
low priced goods are on the market. 
The market is already again firmer. 
Small prunes scarce and higher. Apri
cots and peaches held at full figures. 
Currants are firm; a steady sale for 
package goods. Dates, while costing 
higher are still low. Evaporated 
apples are high; sale is light. Dried 
have a fair demand. Onions show little 
change; no large sale.

Sugar.
Prices are still at the low figure 

quoted last week. There is a fair sale. 
Some Scotch granulated continues to be 
received; it is quoted below Canadian 
prices.

Molasses.
New Barbadoes here; fancy grades. 

The question is : Is it syrup or mo
lasses ? Generally the trade feel it is 
molasses, and entitled to the low duty. 
Some, fearing the competition with 
Porto Rico molasses, favor the syrup 
idea. The decision of the customs is 
awaited with interest.

Fish.
There is a good sale for frozen cod 

and pollock, and fair supply. Frozen 
herring in demand but supply light. It 
is said there is a good catch of fish, but 
American buyers at the islands pay big 
prices and get the goods. Dry fish, 
while high, hardly as firm. Pickled 
herring scarce and high. Smoked hold 
firm. Prepared smoked fish are selling 
quite freely.

N. S. Markets.
Halifax, January 30, 1906.

The grocery markets are in a healthy 
condition and collections are good The 
market is well supplied with all season
able fruits. Malaga grapes are still on 
the market, and find a good sale. Some 
dealers are selling them at retail for 15 
cents, while others quote them at 2u 
The quality is pretty much the same, 
and it seems rather difficult to under
stand how there is any money in them 
at the first mentioned price. Jamaica 
oranges are in good supply and the de
mand is good. The stock is first-class, 
and they are selling at retail for 25 
cents per dozen, which price is consider
ed very reasonable. They are quoted at 
$5 per barrel repacked.

Fruits.
The demand for apples is rather light, 

the high price keeping the consumer 
from buying. Baldwins, Spvs and Gold
en Russets are quoted at $3.50 per bar
rel. The fruit is marked No. 1, but it 
is below the average. Many of the com
mission houses have large stocks on hand 
and some of the jobbers have been forced 
to send the cullage to the auction 
rooms. It is stated that there are large 
holdings of Nonpareils in some of the 
storehouses in the Valley, but they will 
not likely be placed on this market be
fore next month. Other varieties have 
been pretty well cleanjd up.

Vegetables.
There is a good supply of vegetables 

on the market. Potatoes are a little 
firmer, as the vessels at the wharves 
have been closed for the Winter. Prince 
Edward Island Calicoes are now quoted 
at 38 and 40 cents per bushel, and New 
Brunswick at $1.50 per bag. Turnips 
are 90 cents per bag of 150 pounds, car
rots $1.25 per bag, beets $1.50, parsnips 
$1.75. Cabbage is becoming a little 
scarce, and is now selling from 50 to 60 
cents per dozen.

Produce.
The recerpts of eggs and butter are 

improving slightly and the market is a 
little easier. There has been a drop in 
the price of case eggs, they being now 
quoted at 21 cents. Nearly all the case 
eggs on the market are from Prince Ed
ward Island. The price of butter is still 
about the same. Prints are quoted at 
25 to 26, small tubs the same, solids at 
25. and rolls at 23. Cheese keeps very 
firm, and the tendency now is that it 
will advance still higher. The price 
quoted here is 131 for large and 14 for 
small. The market is almost bare of 
fresh killed poultry Dealers say that 
good stock cannot be procured at any 
price. There is a lot of poultry in cold 
storage here, hut the price is high and 
the dealers do not care about handling 
it.

It

■
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Window and Interior Displays

A FORT WILLIAM STORE.
The rapidity with which Canada is 

growing is fully exemplified in the ad
vance made in the grocery trade. The 
■small, untidy, indifferent looking store 
is fast giving place to the up-to-date 
store of to-day. Prominent among those 
towns which have gone ahead are the 
sister towns of Fort William and Port 
Arthur, conveniently situated at the 
head of the great lakes, and thus with 
undoubted opportunity.

Our illustration thib week is of the in
terior of one of the older stores of the 
former town, and we are indebted to 
Mr. W. F. Hogarth for its production, 
who sent us the photo. This store is 
27 by 25 feet and is lighted by electri
city. It is fitted up with most of the 
modern improvements for the economy of

Mr. Hogarth has been in the business 
for upwards of twelve years, and is now 
the possessor of a well established, sub
stantial patronage. At the rear of the 
store is a 40x25-foot storeroom for re
serve stock, a room absolutely necessary 
for the proper conducting of a good 
business.

WINDOW ADVERTISING.
Try to dress the window in a style 

entirely different from that of every win
dow display in the vicinity. If the gro
cers round about think that breakfast 
foods or crackers are the very nicest 
things to show, do not follow meekly in 
their tracks. If the others show pyra
mids, you show horizontal designs ; if 
they display a flat arrangement of goods 
you make your display perpendicular. If

cilities are so convenient as to save 
time.

There is order and harmony combined 
with attractiveness throughout.

The store is clean and all food pro
ducts are carefully preserved from con
tamination with dust and dirt.

This sanitary quality is so well appre
ciated that people are well content to 
pay a little more for their groceries in 
order to trade at the store whose goods 
always look well.

The story of there being no money in 
the grocery business is silly.

The real grocer who thinks with his 
head instead of his lungs knows better.

He knows by running a modern store 
and with the quality policy added he 
can’t help but make good.

Interior of the*'store of W. F. Hogarth, Fort William.

labor and utility of display, and is al
together a sample of a modern, pro
gressive store.

The excellent arrangement of shelving 
for crockery stands prominently out im
mediately the customer enters, and at 
the same time is sufficiently back not to 
appear awkward. Crockery has become 
such an important feature in the grocery- 
store that ample provision for this de
partment is an absolute necessity.

The double showcase on the right is 
also an excellent idea, and provides a 
secure show for finer class goods, one, 
say, for confectionery and one for to
bacco.

you have tried Autumn leaves and Au
tumn vines and flowers for a while, go 
suddenly to the other extreme and show 
a bare window , as regards all trimmings 
and decorations, for it is necessary to 
avoid slavish copying of one’s own suc
cesses as well as the successes of neigh
bors. Originality is the most necessary 
quality in advertising, and especially the 
window-dressing branch

MAKING THE GROCERY ATTRAC
TIVE.

There is a last word and it involves a 
strictly modern idea—good fixtures.

A grocery equipped with modern store 
fixtures is a store whose arrangement is 
a constant source of satisfaction to the 
dealer, his clerks and his trade.

The goods arc well displayed and fa-

THE SUNNY WINNIPEGGER.
Frank G. Carpenter in Minneapolis 

Tribune : I like these Winnipeggers. 
They are so pushing, strenuous, enthus
iastic and happy. They claim their city 
has the best climate on earth, and they 
would not exchange the biting winds of 
the prairie for the kissing zephyrs of 
New York, Boston or Washington. They 
prepare for the season. Just now every 
Winnipegger who can afford it has on a 
grey overcoat made of coon skins The 
fur is long, and it stands out like the 
bristles of a hot hog. This doubles the 
size of the wearer. It makes him look 
at least a foot broader, and, as it is 
long, at least six inches taller. He adds 
to his height by a fur cap, which can be 
pulled down over his ears. This makes 
him still bigger. Indeed, the town just 

7 now is peopled with furry giants, who 
are breathing out smoke, for the frost 
congeals the air from their nostrils, so 
that it rises like the vapor of an in
cipient volcano. The women here also 
dress in furs. Their cheeks are blushing 
under Jack Frost’s amorous kisses, ami 
the ozone of the atmosphere paints their 
eyes bright. Thev look too sweet to be 
the wives and daughters of the giants 
beside them, but we doubt not the fact 
when thev open their mouths and begin 
to talk about Great Winnipeg.

VISITING WINNIPEG.
J. Meredith McKim, who has during 

the last eight years been manager of the 
London fEng.) office of the Maclean Pub
lishing Company, is in Winnipeg this 
week visiting the local office of the com
pany. and getting in touch with trade 
conditions in the metropolis of Western 
Canada. He will be in Winnipeg for sev
eral days.—Winnipeg Telegram.

A canner exceedingly canny,
One morning remarked to his granny, 

“A canner can can 
Anything that he can,

But a canner can’t can a can, can he ?’’
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POSSIBILITIES OF A
The ojster industry of the Maritime 

Provinces is capable of being developed 
beyond any other branch of the fisher
ies. With laws which would permit the 
enlistment of capital, the present paltry 
production of less than $200,000 annual
ly would, in live years, increase into 
millions.

In the bays which indent the coast line 
of the three provinces along the Strait 
of Northumberland and the Gulf of St. 
Lawrence, is a vast area of the finest 
oyster producing bottoms in the world. 
From the extreme north of New Bruns
wick down the coast to the most east
erly point in Cape Breton, as well as in 
the great bays which bisect Prince Ed
ward Island, oyster producing territory 
abounds, as well as in many of the es
tuaries in other parts of the province. 
Here Nature produces unaided an oyster 
which excels in flavor and commands the 
highest market price.

When the writer was in New York last 
winter it came to his notice that the 
Waldorf-Astoria, the finest hotel on the 
continent was importing the famous 
Malpeques at a cost of $22 a barrel. 
When it is remembered that New York 
is the centre of the oyster industry of 
the United States, where the celebrated 
Blue Points can be had for seven or 
eight dollars per barrel, it will be seen 
that the Canadian oyster must have very 
superior qualities.

• • •

In the year 19U3, the last for which 
oilicial figures are at hand, the total 
quantity of oysters produced in the 
Maritime Provinces was i)6,571 bushels 
of a value of $160,7t5. Of these the 
greater, quantity, 54,009 bushels, value 
$01,665, were produced in Prince Ed
ward Island, the production in the other 
provinces being : New Brunswick, 37,410 
bushels, value $62,350 ; and Nova Sco
tia, 4,062 bushels, value $6,770. As 
showing the wide distribution and great 
extent of the natural oyster beds the 
quantity in barrels gathered in 1903 in 
the several localities is of interest.

• • •
The production in Nova Scotia at 

the several places was as follows : Hiver 
Uennis 260 barrels, Little Narrows 43 
bbis., Baddeck Bay 6 bbls., East Bay 8 
bbls.. Tracadie 108 bbls., Tatamagouche 
200 bbls., Malagash 619 bbls. In New 
Brunswick there were produced at Cara- 
quet 650 bbls., Shippegan 100 bbls., Mis- 
cou 6.0 bbls., Neguac 1.250 bbls., Bay du 
Vin 3,008 bbls., Chatham .1,200 bbls., 
Richibucto 860 bbls., Buctouche 2,200 
bbls., Cocagne 6,000 bbls., Shediac 1,500 
bbls., Botsford 2,000 bbls., Sackville dis
trict 1,000 bbls., total 12.470 bbls. In 
Prince Edward Island in the same year 
were produced at Narrows 1,800 bbls., 
at Grand River 950 bbls., Richmond Bay 
2,800 bbls., Summerside 250 bbls.. Trav
elers' Rest 3,150 bbls., Carleton 200 
bbls., Malpeque 2,250 bbls., Brae 298 
bbls., Bedeque 910 bbls., Lots 5 and 6 
340 bbls., Wellington 400 bbls., Tracadie 
3,025 bbls., New London 100 bbls., Point 
Prim 350 bbls., Wheatley River 150 
bbls., Lot 65 1,150 bbls., Bay Fortune 
10 bbls., total 18,333 bbls.

That the yield should be as great as 
the above, shows what a foundation 
exists for the creation of a vast indus
try.

GREAT INDUSTRY.
It must be remembered that the above 

oysters were produced by nature unaided 
by cultivation, and absolutely without 
outlay by capitalists. It should also be 
remembered that the natural oyster is 
as inferior to the cultivated in like 
waters, as the wilderness apple is to the 
products of the well cared for orchard, 
and that the yield of oyster bottoms can 
be increased by culture in the same man
ner that the straggling native apple 
trees of the valley have been supplement
ed by almost continuous orchards with 
their large annual production. In the 
State of New York there are few nat
ural oyster beds, the product being al
most entirely the result of planting and 
cultivation. Yet last vear the waters of 
New York State—which perhaps, do not 
exceed in extent the available grounds 
in P. E. I.—produced seven million dol
lars’ worth of oysters.

e e e

It is not an exaggeration to say that, 
given the necessary capital and the ne
cessary legislation, in 30 years’ time the 
oyster industry of the Maritime Pro
vinces would be as extensive and as 
valuable as the codlisherv. This is the 
one industry in which there is no uncer
tainty as to a market. Canada imports 
annually over a quarter of a million dol
lars’ worth of bulk oysters from the 
United States. With the rapid increase 
in population, the home requirements 
must steadily enlarge. The English mar
ket is open for an unlimited export 
trade.

• • •

Oyster planting is the placing of small 
or “seed” oysters upon bottoms which 
are favorable to their growth. Planting 
adds greatly to the value of the oysters 
as they grow more rapidly, and are of 
better quality when thus scattered, than 
they are upon the natural beds. In a 
recent experiment, $13 worth of small 
oysters yielded, after they had been 
planted two years, oysters which were 
sold for $114. Oyster culture consists of 
the cleaning of water areas, and dis
tributing over them large quantities of 
old oyster shells which catch the “spat” 
floating in the water from the natural 
beds and propagate and grow upon the 
old shells. At the present time no old 
shells are laid down and the greater part 
of the “spat," having nothing of a suit
able nature to attach to, floats into the 
ocean and never becomes productive.

e e e

In talking this matter over not long 
since with a leading citizen of Summer- 
side, Prince Edward Island, he said : “If 
the Provincial Government will give me 
the exclusive right to the oyster beds of 
Bedeque Bay, I will form a company to 
cultivate them, and will pay annually 
for the privilege a sum equal to the to
tal revenue of the province." Until the 
local legislatures of the several provinces 
take action and nass measures under 
which property rights may be acquired 
in lands under water, the oyster indus
try will be prosecuted in the present de
sultory, ineffective and ruinous manner.

“Do you keep fresh eggs ?”
“Yes sir.”
“Well, you’d better keep these and sell 

the fresh ones."

PERSONAL NOTES.
Mr. H. P. Eckardt left Toronto on 

Thursday on a trip to the Mcdiivrran- 
ean. Mr. Eckardt is accompanied by 
his family and expects to be away till 
May.

J. E. Linihan, of Buflalo, N.Y'., presi
dent of Eeg-u-scc Cereal Company, was 
in Toronto last week visiting the trade 
in company with Mr B. H. Blakeslcc, 
Canadian manager. Mr. Linihan ex
pressed himself as being very much 
pleased with the outlook in Canada.

Mr. W. P. Uowney. Montreal, left 
Montreal Thursday, Fcbruarv 1, for Eu
rope, sailing via Halifax Monday per 
steamship Parisian to Liverpool. Mr. 
Downey, who represents a number of 
prominent English manufacturers of gro
cers’ and confectioners’ socciatties, will 
visit Liverpool, Gloucester, Bristol, also 
Paris and Nice, France.

TRADE CONDITIONS IN KENTVILLE
This has been a queer Winter. We had 

four weeks good sleighing in December 
and onlv four inches of snow. Merchants, 
however, all report a good trade. This 
month has been, as voit know, too much 
Summer and I am afraid bad for future 
hay and fruit crops. To-dav the ground 
is bare of snow, while a year ago there 
was so much snow that we had neither 
trains nor mails.

Many of the Boards of Trade hold 
their annual meetings this month Our 
local board is still alive and Mr. Creed, 
the secretary of the Maritime Board of 
Trade, is doing good work for that or
ganization and is as active as ever.

Business in the town is rather quiet 
just now on account of local causes, but 
the outlook for the future is alt ri’-i 
In the Valiev times are good and every
thing is in good shape.

M. G. De W

HE KNEW ONE THING.
They call him “Barney the Blunderer” 

because he made so manv mistakes. He 
had been working for a coal dealer 
about six months, and was an earnest, 
honest soul, but he did not seem to 
learn anything concerning the details of 
the business.

One morning, after having delivered 
coal to two wrong addresses, he was 
rather short and crustv in answering a 
regular customer, so th- oronrietor dis
charged him, saying “Go to the office 
and get your money. I’ve been as pa
tient with you as I could be. but you 
are too thick-headed to ever learn any
thing.”

"All might, sir,” answered Barney. 
Mebbe Oi’m t’ick-headed, as yez say but 
Oi’ve learned wan t’in*r. annawav."

“If you have really learned one thing, 
and learned it well. I’ll not discharge 
you,” said the proprietor banteringlv. 
“Now tell me what you have learned.”

“Oi’ve learned, sor, that siventeen 
hundred makes a ton in this place," re
plied Barney, and he went bark to work

FATE OF A FAMOUS MILL.
The famous old mill at Corfe Mullen, 

near Dorchester. England, which is men
tioned in the Domesday Book, and has 
probably been worked ever since, has 
ground its last sack of flour. In future 
it is to be used for pumping water 
through the mains which supply Poole

19
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WESTTHE GREA

WESTERN ASSOCIATION NEWS
« The Canadian Grocer ” the Official Organ.

Address all communications for this department to The Canadian Grocer,
511 Union Bank Building, Winnipeg, Man.

General interest is being manifested 
by dealers throughout the country in 
the approaching annual meeting of the 
Retail Merchants’ Association of West
ern Canada. It is now almost a year 
since the association was formed in the 
Trades and Labor Hall, Winnipeg, al
most in fear and trembling, and perhaps 
not the most sanguine merchant present 
at those lirst meetings really expected 
that the next annual meeting would show 
the substantial progress which has been 
made during the year. Practically the 
entire trade of Manitoba outside of Win
nipeg and Brandon has been enlisted, 
and a secure footing has been gained in 
the two new provinces. Undoubtedly 
the membership list is larger than was 
expected one year ago.

But the work has not been confined 
merely to the enrolment of new mem
bers, although that is the necessary pre
liminary. ’lire secretary has organized 
marry portions of the west into separate 
association sections, each with its owtr 
officers, and separate arrangements as 
to handling of produce and prices of 
staple lines in which cutting had for
merly been prevalent. In this way the 
various sections have been shown a 
method of helping themselves and set
tling their own difficulties in their own 
way.

A few unreasonable complaints have 
been received b’’ The Canadian Grocer 
and by the secretary of the association 
from merchants who fail to realize the 
extent of territory which Mr. Coulson 
has had to cover. A merchant in Well- 
wood, Man., wrote Mr. Coulson recent
ly, somewhat as follows:

Well wood, Man., Jan. 10, 1906. 
“Mr. W. A. Coulson, Winnipeg.

“Dear Sir, —Some time last August 
we paid you $5.00 for membership fee 
in the Retail Merchants’ Association 
on the understanding that this district 
would be organized some time in the 
near future. (5o far there has been no 
move in that direction, although dis
tricts on all sides of us have been or
ganized. We still believe in the or
ganization as a move in the right direc
tion and we would like to know when 
you are going to organize this district. 
If you have no intention of doing so we 
would like you to remit us our $5.00 at 
an early date. Why can’t you organize 
this district before going west Î

“Yours, etc.”

Now The Canadian Grocer makes no 
pretensions to special knowledge of the 
particular circumstances of this case. It 
is a matter between Mr. Coulson and 
the complainant, but it might.'.be well 
at this juncture to point out that there 
is a limit to what any one man can do. 
Mr. Coulson has messages from dealers 
in all pa its of the west, and he cannot 
possibly respond to all the Macedonian 
calls for help. Sections have been or
ganized in places where the dealers were 
most ready and willing to render assist
ance. ffhe secretary is doing the work 
of three or four men and it is inevit
able that some places should be appar
ently overlooked. Immediately after 
the annual meeting the parts of Mani
toba yet unorganized will be visited by 
I he secretary in order to put them in

CONVENTION DATES.
Remember the Convention dates. Manitoba 

Hall, Winnipeg (opposite Eaton’s), February 
13, 14 and 15 ; ‘1 30 and 8 p.m.

line to handle the Spring produce to ad
vantage.

* * •

'fhe association has also grappled 
courageously, and in most places with 
an encouraging measure of success, with 
the long credit problem. It would not 
be correct to say that in all places the 
recommendations of the association res
pecting the closing of all accounts on 
Nov. 1 and the absolute refusal of credit 
until April 1, have been carried out in 
their entirety; but it is undoubtedly 
the ease that in the majority of towns 
and villages where the merchants have 
been organized, a marked improve
ment has been already experienced. The 
best possible proof of this has been fur
nished Mr. Coulson by the merchants in 
a number of Manitoba towns. Com
plaints had been received thatt they 
were not keeping their agreement. Their 
answer was to submit their books for 
inspection by the secretary. Surely no 
stiimger proof could be desired.

NEW YORK GROCERS’ OUTING.
Frank W. Meyer, president New York 

Retail Grocers’ Association, was among 
the many delegates at the National Re
tail Grocers’ Association at Niagara

40

Falls last week. For some years past 
Mr. Meyer’s association has made an 
annual trip to Canada, their trip to 
Ottawa two years ago being a notable 
one. Mr. Meyer informed the represen
tative of The Grocer that he had just 
completed arrangements for their trip 
in 1906, which will include a visit to 
Toronto and the Ontario highlands.

ABBREVIATED MARKET NOTES
WHINING.

Sugar—Declined 10c,
Evaporated Apples—Advanced %c, per lb.
Dried Apples—Advanced %ct per lb.
•taroh—Advance of %c. in laundry starch and %l', 

in corn starch.
Hallowee Dates—Advance 34e. Per lb.

Manitoba Markets
(Market quotations corrected by telegraph up to 25 a.m. 

Thursday, February 1, 1906.)

General grocery business is quiet this 
week and values show little change. 
Continued mild weather has had an ef
fect on business the reverse of beneficial, 
and the movement of goods is very light. 
Sugar dropped last week 10c. for all 
grades and all points, but the change 
came on Friday, too late for publication. 
Some lines of starch have been advanced 
and details will be found below.

Canned Goods—There are no new fea
tures in the canned goods market and 
values are steady at the figures last 
quoted. Prices are:

Group Groupe 
No. 1. No 1 A 2.

FRUITS.
Applets

gallons, per doz............................................. 2 60 2 55
5-lb. “ .................................. 2 13 2 08

Cherries _
red pitted, per 2-doz. case .......................  4 33 4 28

Currants—
new. red, 2 doz. cases, per case................  3 48 3 43
black “ “   3 83 3 78

Gooseberries
new ** "    4 08 4 03

Lawtonberries
*• “   3 83 3 78

Pears
2’s, F. B., per 2-doz. case ..............
3 s, “ “ ..............

Peaches
2 s “ ...............
3‘h “ ..............

Plums
Damson. I s “ ...............
Lombard. I s " ...............
Greengage, I s " ...............

Pumpkins
3 s “ ...............

Pineapples
2’s, sliced, 2 doz. cases, per case .
2 s. whole, " “
24’s, whole, " “
i s, giated, " "

Raspberries
red (new) “ ......................
black (new) “ ......................

Strawberries

3 58 
, 5 00

4 08 
6 14

2 13 
2 23 
2 33

3 53
5 04

4 03
6 09

2 08 
2 18 
2 28

2 09 2 01

3 63 
3 53

golden wax, 
refugee, 

Beets
3 s

Corn 2 s 
Peas

(No. 4) 2s 
(No. 3) 2 s 

Succotash
2 s

Tomatoes
3 s

VEGETABLES
3 33 3 28

1 88 
1 93
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Salmon, Fraser River sookeye, per case..................... 6 25
“ Hkeena River, “ “ ...................... 6 00
“ River s Inlet, " M .............................. 5»
“ Red Spring, " " ...................... & Î5
" humpback, “ ....................... 3 75
" oohof#, "   4 85
" Clover Leaf, Fall delivery, 1 to 4 caser........... 6 30
“ “ “ 5to9cases. .... 6 30

Pork and beans (V.C.P. Co.), l’s, per doz................... 1 2$
•• “ 2 s, “ .................. 1 90

Soups (Van Camp's), per doz..........................................  1 25
Boneless chicken, lb. tins, per dos.............................. 2 75

Canned chicken (Man. Can, Co.) per doz.................... 3 25
" turkey “ “ ....................J K
“ chicken (Aylmer), i»er doz.............................. 3 30
“ “ (Delhi). “ .............................. 3 30
“ turkey (Aylmer)..................................................  3 3U
“ “ (Delhi)................................................... 3 30
“ duck (Aylmer) ................................................. 3 30
“ “ (Delhi)......................................................... 3 20

Corned beef “ 2’s “ ....................2 75
“ " Is " ..................... 1 55

Roast beef (Man. Can. Co.), 2's, per doz.......................w 65
“ (Clark’s), Vs, per dos.................................... 150

Potted meats, |'s, per doz................................................ 0 55
Veal loaf (Libbey’s), ^ lb., per dos................................. IK
Ham loaf " lib. " 125

“ “ I lb. " ......................................  2 50
Chicken loaf " 1 lb. “ ...................................... 1 85

lib. M ...................................... 3 50
Lunchtougue (Clark's), l's, " ...................................  3 00

“ (Aylmer), l's, " ....................   2 90
Sliced smoked beef (Libbey's), 1-lb. tins, per doz......... 1 80

" " " 1-lb. tine, " .... 3 10
*• •• •• 1-lb. glass, “ .... 3 35

Chipped " “ 4-lb. tins, “ — 1 45
" " 1-lb. tins, ---- 2 50

" - •• 1-lb. glass, " .... 8 06
Sliced bacon, “ 1-lb. tins, “ .... 3 10

1-lb glass, " .... 3 35
Corned beef (Clark's), 1-lb. tins, per doz.....................  1 50

“ " 2-lb. “ “ ....................... 2 65
Lobsters (new), |-lb. flats, per 8-doz. case.................... 16 00

" “ 1 lb. tails, per 4-doz. case..................... 10 35
“ " 1-lb. tails. M '  14 50

Sugar—Prices have declined 10c. per 
cut. fur all grades and all points in the 
west. We quote revised list as follows:
Montreal granulated, in bbls...............................  4 85

" " in sacks........................................ 4 80
“ yellow, in bbls.................................................... 4 45
" " in sacks.......................................   4 40

Wsllaceburg, in bbls................................................... . 4 75
" In sacks..................................................... 4 70

Berlin, granulated in bbls ............................................ 4 75
•• “ " sacks...........................................  4 70

" " in email quantities.............i....................... 6 0S
Powdered sugar, in bbls.................................................. 5 35

“ '* in boxes................................................  5 45
“ " in small quantities.............................. 5 70

Lump, hard, in bbls......................................................... 5 55
** " in 4-bbls....................................................... 5 70
" " in 100-1 u cast*............................................  5 55

Raw sugar.................................................................... 4 35 4 50

Syrups and Molasses—Corn syiups 
are reported in good demand, hut there 
is little demand for molasses. Prices 
are quoted as follows:
Syrup "Crown Brand," 3-lb tins, per 2 doz. case — 3 15

" 5-lb tins, per 1 '* — 2 60
" " 10-lb tins, per 4 " .... 3 50" " 30-lb tins, per ( " .... 3 40
" " 4 barrel, per lb............................. 0 031
" " Sugar syrup, per lb...................... 0 034

" Kairomel ” syrup, 2-lb. tins, per 3 doz. case............ 2 30
" •• 10-lb. *.......................... ï.‘. Ï.Ï. 2 40
" " 30-lb............................................... 2 45

Barbadoes molasses in 4-bble, per lb............................. 0 04
New Orleans molasses in 4-bbls, per lb.... :................ 0 021

" " in barrels.................................... 0 021
Porto Rico molasses in 4-bbls., per bbl........................  0 044
Blackstrap, in bbls., per gal............................................ 0 31

" § " " ...........................................  0 33
" 5 gal. bats., each...................................... 3 35

Coffeie—I»cal coffee trade is quiet, 
and sales are of average volume. We 
quote as follows:
Whole green Bio, per lb.................................................. 0 104

' ** roasted, per lb.....................................  0 15
Standard Java in 25-lb. tins, per lb.............................. 0 33
Old Government Java in 36 lb. tins, per lb.................  0 32

" " Mocha................................................... 0 33
Imperial Java, in 2b lb. tins, per lb...............................  0 39
Pure mocha " " " ............................. 0 25

" Maracaibo................................................................ 0 19
Choice Rio..........................................................................  0 1/
Pure "   0 I6|
Seal Brand (O 4 8) In 2-lb tins, per lb.......................... 0 32

......................... " 1-lb " " ..........................  0 33
Local Blends:—
Mocha and Java In 3-lb. Uns, per lb............................ 0 33" " Mb. ^ ......................... 0 24

Cocoa—There is a good demand for 
eoeoa at the piesent time and prices are 
steady. We quote as before:
Epps 4 lb package, per lb................................................ 0 33
Fry's 4 lb " Homoeopathic, per lb.................... 0 30
* Jib ** tins concentrated, per dos...........  2 40

Mott’s Soluble, in bulk, 124 lb tins, per lb................... 0 19
Cowan ' in 10-lb tins, per lb........................................... 0 15
Mott’s Homoeopathic, les ............................................. 0 35
Van Houten’a. $ s, per doz............................................... 2 86
Baker's, in 4-lb tins, 4-lb tins, per lb.............................. 0 42

Chocolate—We quote:
Baker's unsweetened, per ........................................... 0 36
Menier, i s, per lb............................................................ 0 to
Mott's Diamond, | and 1 per lli ................................. 0 22
Fry's “ T‘ T‘ " .................................... 0 324

Marmalade - We quote:
Marmalade (C. fcB.), 1-lb. glass, per doz....................... 1 80

" “ 7-lb. tins,' per lb.........................................0 OS
" " 4-lb. tins, "  0 104
" (Upton’s), 7-lb. pails, per pail........................  0 50
" " 1-lb. glass, " .......................  1 20

Jam—Prices continue as follows:
C. 4 B. jams in 1-lb tins, assorted, per doz....................1 66

“ " “ strawberry, " .................... 1 85
“ H ** raspberry, " ....................3 g
" “ glass, assorted, .................... 2 05
w M u raspberry, " ....................I g
" " strawberry, .................... 2 JU
" " 7-lb. tipi, assorted, per lb......................0 12
" “ " raspberry, “ ....................0 134

Upton's jam in Winnipeg), per pail..............................  0 50
in Brandon), " .............................. 0 50

" in Calgary), " ................................. 0 52
“ In Lethbridge), “   0 57
" in Edmonton), " .......................... —0 60

Tea—Quoted as follows:
Oungous, M. 12, halt chests, per lb................................. 0 12
" " cads, per lb.............................................  0 13

11 S.O.P and 1114, half cheeu. per lb................ 0 15
“ “ '• cads, per lb.........................  0 16
“ A.A.N., In cads, per lb..................................... 0 19
•• J.A.P.. No. 1, H ............... .................. 0 25

Ceylon, bulk, per ib.......................................................... 0 18
*‘ Pekoe P H.T., in i chests, per lb....................... 0 18
“ broken Pekoe. No. 62 in cheat., per lb........... Dll
•• " No. 414 end 418, “ .... 0 20
•• “ No. 412. in chests, “ .... 0 22
•• “ No. 57, “ . .. 0 25

Gunpowder, in qosrtercheeu .per lb............................  0 26
Youug Hyson, in t chests, per lb.................................... 0 26
Scented Orange Pekoe, in cads, per lb.........................  0 2b

Foreign Dried Fruits—Some changes 
will he noticed in the prices quoted be
low. Hallowee dales have heen advanc
ed l-2c. per lb. The prune list has 
been revised and changes will be noted 
in the quotations of [«ears, apricots and 
.peaches. We now quote as follows:

................................ 0 61

................................ 0 06
.............................. 0 096

Sultana raisin», bulk, per lb

" 1 lb pkgz “
Table raisin». Connoisseur clusters, per case.............. 2 60

" extra dessert, *...................  3 40
“ Royal Buckingham. "   4 00
" Imperial Russian *   5 25
" Connoisseur clusters, 1 lb pkgs, per

case (30 pkgs).......................................... 3 35
" Connoisseur clusters, boxes (5| lbs). 0 80

Valencia raisins, f. o. s .........................................  1 35 1 50
" " selected.......................................  1 60 1 75
" " layers...........................................  1 70 1 85

California raisins, muscatels, 2 crown, per lb............  0 09
" " " 3 " ............... 0 094
" " " 4 " ..............  0 10
" " choice seeded in |-lb. packages

per package................................. 0 094
** " fancy seeded in 1-lb. packages

per package ................................ 0 094
“ " choice seeded in 1-lb packages

per package ................................ 0 11|
“ “ fancy seeded, 1-lb. package»,

oer nackaae................................ 0 12Prunes, 90-100 per lb.^.................................................  0 064
" 80-90 ------
" 70-80
" 80-70
" 5040
" 40-60
" choice silver, per lb........................................... 0 10)
" silver, per lb.......................................................  0 08*

Currants, uncleaned, loose pack, per lb....................... 0 051
" dry cleaned, Fillatras, per lb......................... 0 06
M wet cleaned, per lb........................................... 0 064
" Fillatras in 1-lb pkg. dry cleaned, per lb .... 0 07
** Voetiazas, uncleaned.......................................  0 064

Hallowee dates, new per lb........................................... 0 064
Flea, cooking In taps and sacks.................................. 0 044
^ " " boxes.................................................... 0 04f

Apricots, choice, in 25-lb. boxes,per lb......................... 0 131
Apricots, standard In 36-lb. boxes, per lb.............. 0 121
Peaches, choice, per lb.................................................... 0 131

" standard *...................................................... 0 12i
Pears, choice (halves), per lb........................................ 0 16

" standard " " .......................................... 0 15
Plums, choice (dark pitted) per lb................................ 0 11
Nectarines, choice............................................................ 0 13

" ......................................................... 0 06|
••   0 071
" ......................................................... 0 07!•• ........ ...........................  o oel
•• ......................................................... o 081

Candied Peels—Trade is quiet 
at unchanged prices. We quote:
Lemon, per lb.....................................................................
Orange “ ..............................................-..................
Citron " .................. .............................................. —
Mixed, in 1-lb drums per dox....................................... 2 30

Nute—We quote:
Almonds, per lb. .............................................................. 0 134

(«nellsd), per Ib.................................................. $30

now

0 11 
0 ll| 
0 IS

Filberts 
Peanuts, . 
Jumbos.

0 10 
o 114 
114

Walnuts, new,Grenoble», per lb................................... 0 154
" " .Mar bets ,r.......................................... 0 13*

Pecans, per lb.......................................................... 0 15 0 IS
Brazils, per lb................................................................... o 15

Starches—An advance has been an
nounced in several lines of stareh. Com
mon laundry starches have been advance 
i-<l about l-2e. |>er lb. anti corn starch 
lias been marked up l-4v. |>er lb.

Spices—Frites art- quotetl as fol
lows:

UhOl'ND SMt'llt
Pepper, black, in 10 lb boxes, per lb............................ 0 18

" white, "5 " " ............................  0 35
Cayenne pepper, in 2 and 5 lb. tins, per lb.................. 0 30
Cloves, in 5 lb. boxes, per lb.......................................... 0 23
Ca«sia, " “ " .......................................... 0 12
Allspice, " “ " ................................. 5 114 0 15
Ginger, In 10-lb. boxes, per Ib....................................... 0 13
Mixed spit e, in 5-lb lioies. per lb ......... 0 20
Mace, in 5-lb. boxes, per Ib ........................................  0 70

WHOLE SPICES
Black pepper, per lb......................................................... 0 13
While pepper, per lb ....................................................... U 25
Cinnamon (ordinary), per lb........................................  0 18
Cinnamon (extra choice), per lb...................................  0 34
Nutmegs, per lb .............................................................  0 25
Cloves according to qoality)................ ................. 0 144 0 25
Ginger, por lb....................  ........................................... 0 10
Allspice, per lb......................................................... U 1*4 0 10
Mat e, per lb......................................................................  0 70
Mixed spit es, for pickling.............................................. 0 12

4-oz. packets, per doz — 0 75

Rice, Tapioca and Sago — I‘rices are 
steady at the figures quoted last 
week. We quote:

Rangoon rice, per lb........................................ .. 0 03| 0 031
Patna " " ......................................................... 0 04$
Tapioca, per ewt................................................................ 5 50
Sago, per lb......................................................................... 0 04

Pot and Pearl Barley—No change in 
[iriees, which are as follows:

Pot barley, per sack................................... .................... 2 30
Pearl barley, per half sack (49 lbs)................................ 1 65

“ V sack....................................................... 3 30

Evaporated and Dried Fruits—
Kva|iornted apples have liven advanced 
to 11 :t-4e. per lb. in 50-lb. boxes and 12 
l-4e. per lb. in 25-lb. boxes. New dried 
apples in 50-lb. boxes are quoted now 
at 9c. per lb.

Beans— New white beans are still 
quoted at $2.(k« [«er bushel.

Woodenware—We quote:
Butter tut»*. wooden hoops, 2 iu nest, per ue«t 0 42 0 45 

" " 3 hoops. 2 in nest, per nest 0 70 0 73
Butter wire hoops, 2 hoops in nest, per nest............  0 63

“ “ 3 hoops in nest, per nest 1 00 1 25
Pails, 2 hoops, per do .................................................... 1 95
Pails, tibre, per doz................................... ...................... 3 25
Wash tubs, common and wire hoot»,per nest of 3__ 2 00

“ No. 0, per doz — 41 00 
“ No. 1, per doz. .... 8 75
" No. t per doz........  7 50

" " No. 3................................................ 5 40
Nests of Noe. L 1 and 3 . . .... 190 

Butter taxes, per nest of 3, to hold 14.28 and 56 lb .... 0 56
3. to hold 14 and 281b........... 0 26

Butter tuta. tibre and cover, per doz......................... 4 00
Butter moulds, fur 1-lb. bricks, per doz....................... 1 85

Honey—We quote:
Clover honey 1-lb glass, 2 dox. in case, per doz........... 3 00

•' " 5-lb tin», 1 doz. in case, per tin................ 0 50
" " 10-lb tins, 8 in case, per tin....................... 1 00
" " 60-lb tins, per lb..........................................  0 «

Fancy comb honey, 3 doz. to the case, per doz. .... 3 50
" " " " per case.............. 4 75

New honey, 5-lb. tins, 1 doz. in case, per case.............  6 75
10-lb. tins, 6 incase, per case................  6 40

" 60 lb. tins, per lb........................................  0 10
Glass Fruit Jars —Prices for the sea

son of liMlô-tHi are quoted as follows:
Glass fruit jars, pints, per gross..................................... 7 75

" “ quarts, per grow................................... 3 73
** " half gallons.................................. — 11 75

Salad Dressing— There is some de- 
n and still at following prices:

Durkec a. per 2-doz. caee.................................................. 7 00
Royal, small, per doz........................................................ 2 85

r* large " ......................................................  4 75
Vinegar (0. IB.), bottles, pints, per doz..................... 1 10

“ " quarts, " ...................... 1 10

Sauces—Quoted as follows:

WoroWMBhira, L* à Perrin. 1 pint, per do. ....... S3 66
" dints, ......... 6 00

" White s $ pints H ...........S g
- Patera’. | pint* " .........  }g
“ " pinU " ..........1 g

Bwmoe of tochoiiw IG * B I, per do.......... v-. .... Jg
Yorkshire reltoh (Oooo*ll à BickhouMl. per do. .... 1 II

41



The Canadian Grocer THE MARKETS February 2, 1906

GOOD TRADE 
FOLLOWS 
6000 COFFEE

There is no other line in 
your store which requires 
more of your attention than 
your coffees. A particular 
customer will soon discover 
you if your coffee is the best.

We can help you build up 
your coffee trade. We buy 
only the finest qualities of 
green coffees, roast them 
right and ship you exactly 
what you order and ship it 
to you fresh roasted.

Gold Standard Java and 
Mocha, “ The Chaffless 

Coffee,” in one and two 
pound tins, is one of our
blends. Write for prices 
now.

CODVILLE 4 CO.
WINNIPE6 and BRANDON
-----------  MANITOBA ------------

EASTERN MANUFACTURERS 
AND SHIPPERS
Keep in touch with the

WINNIPEG TRADE
We sell all lines handled by the

Wholesale Grocers
Write or wire us your offerings

NICHOLSON ft BAIN, WINNIPEG,
Whelatait s»«l rrtm rr | ». I*. Rerchints,

Established 1882
First-class storage for all kinds of goods.

Buckwheat—Quoted as before at $1.70 
per half sack.

Breakfast Cereals—Prices are steady 
at last week’s quotations. We quote :
Rolled Oata, 80-lb. sacks, per cwt............................. 2 15

40-lb. ** “   2 2)
20-lb. “ “   2 25
8-lb. ** “   2 55

Corn meal, in sacks................................................... 1 85
" in i sacks.................................................. 1 80

Fish and Oysters—We quote :
Lake cuperior trout.......................................................
Gold eyes.........................................................................
Blue tish .........................................................................
Mackeiel.........................................................................
R» d Snapper...................................................................
B C. Salmon....................................................................
Halibut..................................................'.........................
Wh te tish (L. Winnipeg), per lb..................................
P.ckerel.................................................... ......................
Finnan haddie..............................................................
“ Ha fax ’ brand salt cod, tish cakes 24-1'b................
“Acadia" “ “ “ 2-I’m................
“ Bluenose " “ “ “ 20-1 "s................
“ Acadia " “ 2-lb. boxe».........................

“ “ 4-1 h. boxes.........................
“ “ shredded,24cartoons,perbx ....
“ “ “ bulk, in 15-lb. bxs........

Large Labrador and Nfld.salt herrings per lUU lb —
*• “ “ per 2«.-lb. pail----

Salt mackerel, in 20 or 30-lb. pails...............................
Smoked halibut slrii s...................................................
Kippered gold * yes, per doz..........................................
Yarmouth bloaicrs, 60 in box. per box.......................
Lobsters, fresh boiled, pe, lb........................................
Caviare, extra, small jure, per jar.................................
Frog legs. 6 doz in box, per doz..................................
Oyst- re, selects, per *.al................................................
Standards, per gallon ..................................................

0 09 
0 03 
0 18 
0 121 
0 15 
0 09 
0 081 
0 07 
0 151 
0 03» 
0 08 
0 071 
0 '8 
0 07 
I. 09 
0 09 
2 00 
0 08 
4 00 
1 20 
0 121 
0 11 
0 45
1 50 
0 25 
0 40 
0 40
2 25 
2 01

Green Fruits.
Bananas are beginning to come in re

gularly now and they are quoted at 
$3.00 to $3.50 per bunch. Mild weath
er is facilitating shipments of all kinds 
of fruits. We ouote :

ORANGES AND LEMONS.

Fancy California navels, 126's, per ra*e.......................
“ “ “ 150's to 250's, p*>r case..........

California lemons, 200's and 360’s, per case.................
ONTARIO WINTER APPLES. 

Northern spies^XX^. per bfol...........................................
Rivsets. per hbi................................. .............................
Alméria grants per keg.................................................
Winter pears (B.C ), per c°He.................................. .
Cranberries, (Jexserj), per bbl.....................................

Vegetables.

S3 50 
4 00 
6 00

84 50 
6 U0 
4 50 
6 50 
3 50 

12 00

We quote :
VEGETABLES.

Valencia onions, (large cases)......................................$160
Snanit-h onions, |»er case....... ..................................... 1 28
Native onions, per lb................................................. 0 03

vUNUENSHU OR “WAIN I
ADVERTISEHENTS

Advertisemt its under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

ARTICLES WANTED.

SMALL quantity of Indian grass wanted. State 
price. Box 107, CANADIAN GROCER. [ ]

AGENCIES WANTED.

VANCOUVER firm of manufacturers' agents is 
» open for a few good lines ; highest references. 

Box 119, Vancouver. [i=J

BUSINESS CHANCES.

FOR SALE—General stock, including horses, 
tigs and fixtures in a prosperous town 3 500 

inhabitants. Eastern Ontario ; a good, smart grocery 
business ; well established ; stock, #7.000 ; turn
over. #23,000. Address, Box A, The Canadian 
Gbocer. [7]

AGENTS WANTED.

BY an Alberta wholesale grocery house, a 
specialty man for teas, coffees, and specs ; 

ground. Alberta and part of B. C. ; a large salary 
to a gilt-edged man. Apply with copy of testi
monials (no other letters answeied) to Drawer Z. 
Calgary. [5]

dCRYSTAL
_ mm

Sawyer’s 50 Years 
the People's 

! Choice.

CRYSTAL 

See that Top Blue.
For the

Laundry.
DOUBLE 

STRENGTH.
Sold In 

Sifting Top
Boxes.

Sawyer"» Crys
tal Blue gives a 
Lerubful tint and 
if Mere, the color 
to linen, laces and 
goods that are 
worn and faded.

II |ms twkt 
«a far as otbtr 
Bluet.

Sawyer Crystal Blue Co.
67 Broad Strost,

BOSTON - - MASS.

M. F. EAGAR & SON, JSSSU
HAUFAX, Nova Soot la

The GRAY, YOUNG & SPARLING C0„ Limited
Salt

Manufacturers
Granted the highest WINGHAM
award» In competition .. ... .
with other make». Established 1871

ARE YOU
GETTING YOUR SHARE

of the

LARGE BUSINESS 
OFFERING In ALBERTA ? 

IF WIT Wliteus"Is NUI Secure our aervlôaa.

Eicslltat Storage lecenwlallea. Csrreipaedesce Mlcltsd.

EXPERIENCED traveling salesman is open for 
position ; desires territory west of Winnipeg 

on account of business connections in Alberta ; 
experience mostly in grocery line ; bes> of refer
ences. Address, P.O. Box R. R., Edmonton, 
Alberta. [«]

NICHOLSON, BAIN ft JOHNSTON
Wheleaala Ccasmlsslon Marchants and Brokers 

OALQARY, ALTA 
■ l6B0L»ei A Bill, WlBBIPBB, Ml.
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Gem Jars
The prices which we quoted in last week’s Grocer 

have proved quite interesting, and as a consequence we 
have booked a very large business. However, we think 
there are more orders coming to us yet, and lest some 
may not have seen our offer, we again repeat :

Crown Brand
Wine pints, $5.50 gross Imp. pints, $5.75 gross

“ quarts, 6.00 “ “ quarts, 7.00 “
64 y2 gals. 8.00 “ “ X gals., 10.00 “

For shipment now. Terms, net cash 15 days

Salmon
Here’s another line that should command the atten

tion of buyers, because we can assure you that good 
Salmon at this price will not be plentiful two months 
hence, even if there is a little of it lying around to-day.

Choice quality pink Salmon, ^ 
tall i8........................... j

H. P. ECKARDT & CO.
WHOLESALE GROCERS

Cor. Front and Scott Sts.,
43
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Smoked Hams 
Smoked Backs 

English Breakfast Bacon 
Rolled Bacon

With the close of the poultry season, 
smoked meats now in good demand.

Our Mild Cured Meats give best of 
satisfaction and are trade holders.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS LIMITED

TORONTO
TELEPHONE M 3860

Brains Rule 
This World,

Packers 
with Brains

— at —

Grande Pointe
Manitoba

CORNED and ROAST BEEF
1 and 2-lb. Tins.

BONELESS CHICKEN 
BONELESS TURKEY

1-lb. Tins.

WESTERN GROCERS «wor, WESTERN INDUSTRIES
For sale by all Western Jobbers.

— PACKED BY —

THE MANITOBA CANNING CO., LIMITED
GRANDE POINTE, MANITOBA

NICHOLSON A BAIN NICHOLSON, BAIN * JOHNSTON 
Winnipeg, Man. Calgary, Alta.

So/e Western Salem Agente

BUTTER
If you have Butter to Sell, we can dispose 

of it for you promptly and at good prices.

If you want to Buy Butter, we can give 
you extra choice stock.

DAIRY or CREAMERY 
ROLLS or SOLID

Prices are right, Quality is right. 
Send us your orders.

F. W. FEABMAN GO.,
HAMILTON LIMITED

ALWAYS PREPARED
to furnish prices on car lots or less in

BUTTER—Creamery and Dairy 
CHEESE—Cheddars and Flats (twins) 

EGGS—Fresh and Pickled
OUR MOTTO :

Prompt shipment and one quality, namely, the beet

The J. A. McLean Produce Co., Limited
EXPORTERS and WHOLESALE DEALERS 

7J-7I-77 Celberse Street

Toronti
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Produce and Provisions

CHEESE AND BUTTER BULLETIN
The elections in Great Britain eei- 

ininly interfered with the business in 
cheese. There is still a total absence of 
, nlers, but the situation this year is 
-n very strong that there is no weakness 
in the market in spite of this lack of 
demand at present. iWe have still three 
months of non-production ahead of ns 
and it is calculated that llteie is hard
ly more than about 110,000 boxes of 
cheese unsold in Canada ; any new de
mand coming on would very ipiickly al>- 
-nvh this. Of course there are probably 
nhout 20(1,000 boxes still here, or say 
about 170,000 boxes sold, hut not ship
ped out; hut even this quantity is a 
mere trille for the regular consumption 
in the U. K., es|»eeiaily when the light 
.-locks in first hands in Great Britain, 
and the light holdings of retailers there 
are taken into due consideration. Sup
plies are certainly short, prices are high 
ami this may curtail the consumption to 
a considerable extent, lint consumption 
needs to he curtailed or tlieie will he a 
famine. There is certainly a limit to a 
rise in prices of any article of food, as 
other goods may take its place, if clieap- 
ci and, therefore, within easier purchas
ing power of the great masses of consum
ais.

Meanwhile, the situation on cheese is 
a very strong one and it is not likely 
that the holders of the small available 
supplies will get nervous and part with 
their goods at a sacrifice. ,

Good work is being done at present 
ni I he different dairymen’s conventions.

The twenty-fourth annual meeting of 
I lie Province of Quebec Dairy Associa
tion was held at St. Lin, Que., a few 
days ago and pioved decidedly success
ful.

(Inc of the most important matters 
brought before the meeting was the re- 
-Irietion of small, unsanitary factories 
mi by incompetent men. The consen- 
ns of opinion was that these factories 

injured the trade and retarded the pro
fess of the industry. The farmers un

animously expressed the desire that 
-lips should be taken by the Govern
ment to prevent the ojieration of fae- 
inries by incompetent and inexperienced 
men. A resolution was adopted, recom
mending that the Government be peti
tioned to pass a law authorizing the 
ncoi potation of daily produce factories 
ml licensing cheese makers.

Mr. J. A. littddick, the Dominion 
"a,ry Commissioner, gave an interest-

g account of his trip to Europe, and 
'■scribed the condition of the dairy in-
is|ry in the various countries he visit

'd. Canadian butter, lie said, stood next

in reputation in England to the Danish, 
which was considered as the highest 
standard. In some instances Canadian 
butter had sold as high as the Danish 
product. All interesting fact, which he 
had noticed, was that some countries, 
which used to compete with Canada in 
supplying butter to England, now had to 
impoit supplies themselves as a result 
of changed conditions. This left a 
larger market for Canadian goods, and 
Canadians should see that they got their 
full share of the extra business.

Mr. Kuddick also called attention to 
the fact that improvement in the but
ter trade meant improvement in the 
cheese trade as well. It had been proved 
that when prices for butter were high, 
there was less cheese made than usual. 
This had the effect of strengthening the 
cheese market and bringing higher prices 
to the farmers.

Next week an interesting convention 
is to he held at Cowansville. This dis
trict is getting more and more a butter 
centre, and pastures are fine, and the 
fanners arc undoubtedly progressive, 
and, as hogs are sorely needed to build 
up our Canadian provision tiade, it is 
easier to raise them in a butter produc
ing section, and the Eastern Townships 
are handy to the Montreal market. The 
once famous Eastern Townships cheese 
may give way to the more famous East
ern Townships creamery butter, and the 
district may at the same time supply 
I lie much needed Canadian hog.

THE PROVISION SITUATION.
There has been very little develop

ment in the provision situation since 
our. last report. Trade has been any
thing hut satisfactory; demand has not 
been by any means excessive.

The class of hogs coming to hand is 
considered most unsatisfactory, and do 
not warrant the high prices now ruling. 
It is clearly evident that the pork pack 
ing industries are in a somewhat awk 
ward fix at the present juncture. Trade 
will naturally recover itself very short
ly and what will be the result is easy 
to see. With the export trade good and 
the large parking houses using all they 
can control to keep that market sup 
plied, the home trade will have to suf
fer considerably.

There is a dark prospect before the 
packing industries, unless some radical 
change takes place promptly. Already 
the output is seriously curtailed, be
sides which the present cost of hogs 
practically precludes any development 
of export trade. The market in England 
has already reached a point for Can
adian bacon which removes it from 
popular demand. The farmers’ side of
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the question, important as it no doubt 
i-. has practically blinded the eye- of 
the Government to the great and im
portant issues as stated on the com
mercial side of the question.

OUR LONDON LETTER
By Our Own t *• irrvepotkl-nl.

January 20, liloti.
Butter. The past week has been a 

very unsatisfactory week in every re
spect. The market lias developed from a 
very weak to a positively stagnant one, 
ami holders arc endeavoring to effect 
sales at considerably reduced prices. In 
spite of this concession, however, buy
ers are apparently convinced that im
porters can still be forced down to low
er offers, and are therefore disinclined 
lo accept at the present quotation. The 
demand having thus collapsed, sellers are 
finding themselves hampered by consid
erable stocks, of which they would be 
glad to dispose if they could. Apart 
from this question of price, the general 
elections have adversely affected the 
trade by keeping many members from 
the butter markets.

Under these circumstances, it is not 
surprising to find that Australian 
choicest has gone d >wn 2 shillings this 
week, finest 2 shillings. New Zealand 
choicest 3 shillings, finest 2 shillings. 
The Danish committee has lowered the 
Copenhagen quotation by a further six 
kroner.

Cheese.—The features of the market 
for cheese during the past few days have 
been very much the same as at the time 
of our last report. One or two sellers 
have shown an inclination to accept one 
shilling less, but on the whole they are 
holding out in the confident expectation 
that the demand will wake up some
what before long. Inquiry aim ngst the 
retail trade, however, seems to show 
that that branch of the business have 
sufficient stocks on hand, although they 
certainly have been buv mg very cautious
ly of late, to keep them going for a 
week or ten days to conte It is clear 
that thev object to the high prices now 
ruling—1 Is. per ewt. dearer than at this 
time last vear—and it remains to be 
seen whether they or the importers will 
be forced to give way.

The demand for Canadian cheese has 
been very slow, owing, it is said, to 
the fact that large supplies were pur
chased early in January. To-day (Jan
uary 2(1) choicest Canadian is realizing 
(il and 65 shillings, choice 62 and 6d 
shillings.

Bacon. In the matter of price, this 
market continues on a firm basis, sup
plies still being exceedingly short. In 
the middle of the week Canadian pea- 
fed bacon went up in price 4 shillings 
all round, bringing it to 62 shillings. It 
is noticeable, however, that the demand 
is growing weaker as time goes on, 
owing to the fact that the consumptive 
demand is not at all good, a fact which 
buyers do not altogether regret, as 
bacon is affording but little profit to 
them. The consumer, too, is being ask-
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ed a very tall price. Both Irish ami 
continental killings have been small, and 
this fact has led sellers to believe that

they can force prices still higher. It is 
difficult to believe, however, that such a 
policy will be a success.

PROVISION AND DAIRY MARKETS.
MONTREAL.

Provisions.

The provision market shows a firmer 
tone this week. Owing to the continued 
and increasing scarcity of live hogs pack
ers have been forced to advance their 
prices Dressed hogs, fresh abattoir 
killed, are quoted at $111 to $10.25 per 
HMi lbs., while country dresseil are $K.75 
to $9.50. llams have been advanced je 
to Ac. per lb. and lard is also firmer 
Poultry is selling moderately well and 
though the weather is soft there is little 
complaint of damaged stock
Lard, pure tierces .................................................  9 ??*......................... 56-lb till* .... Oil

“ .........20-lb. pails, wood (lOfl .... 0 111
“ cases.lO-ib. tins, 60 lbs. incase Oils
•• •' 5-lb. “ .... 0 11!

“ 3-lb. “ — 0 111
Lard. Boar's Head brand, tierces, per lb...........  0 07Î

" " 1-tierces, per lb—.............  0 06
“ " 60-lb. fancy tubs—... .... 0 08

Cases, 20 3-lb. tins, per lb.......................................  0 082
“ 12 5-lb. tins " ....................................... 0 08
“ 610-lb. tins “ ....................................... 0 08’

20-lb. wood pails, each ............................ -............. j 6o
20-lb. tin pails, each................................................ 1 55
Wood net, tin gross weight—
Canadian short out mess pork.............................  620 00
American short cut clear ............................ 19 00 20 00
American fat back................  19 00 21 00
Breakfast bacon, per lb.................................  • ■ - - 0 14
Hams............................................................  0 121 0 131
Extra plate beef. per bbl............................. ...11 50 12 00

Butter.
Butter market though dull is steady, 

owing to the renewed spell of mild 
weather. Business is quiet, as is usually 
the case, and dealers do not look for any 
marked improvement for some weeks. 
Holders are not disposed to sell freely 
in consequence. Stocks are fairly good 
and equal to local requirements. In the 
export way trade is dull and some ex
porters are offering local dealers.
Choice creamery.............................................. 0 23
Finest creamery.............................................. 0 221 0 22Y
Good to fine creamery....................................0 21$ 0 22
Western dairy ............................................... 0 2^ 0 20$
Manitoba dai y............................................... 0 *9$ a no,
Fancy Townships...................................................  0 23d
Fresh dairy tubs............................................  0 20 0 2*>$
Fresh rolls......................................................  0 21 0 21$

Cheese.

The cheese market shows no change. 
Firmness is the underlying tone of the 
market. Exporters are looking forward 
to renewal of foreign demand, but owing 
to the weak condition of the 1'nited 
Kingdom market prospects for an early 
improvement are not bright. (Quota
tions aie still around Id to l'Tjc.

Eggs.
The mild weather lias produced a good 

supply of eggs and a consequently easier 
market. Stocks generally appear to he 
larger than was at first estimated. 
I’lices this week are around :
Cold storage................
Pi.kl.d.........................
Selects..........................
Fresh laid, guaranteed.

. U 17 0 18 

. 0 17$ 0 18$ . 0 21 n 2Î 
, 0 25 0 27

0 11 
0 07! 

12 50 
8 00 
5 50
7 00 
5 0J 
0 09 
0 11$ 
0 10 
9 25
8 75

TORONTO.
Provisions

Since our last report there is little 
change to note in the prevailing condi
tions. Arrivals are still slow to hand, 
and quality not over fine. Actual trade 
done seems to be of limited volume, al
though demand has an active tendency. 
There has been an advancing tendency on

afl readily selling lines, and quotations 
are revised accordingly. Hogs are diffi
cult to procure and continue firm at 
quotations.

Long clear bacon, per lb...................................... 0 11
Smoked breakfast bacon, per lb........................... 0 14
Roll bacon, per lb.........................................  0 11 0 12
Small hams per lb................................................. 0 13$
Medium hams, per lb........................................ 0 13
Large hams per lb............................................... 0 12
Shoulder hams, per lb........................................... 0 10$
Backs, per lb......................................................... 0
Heavy mess pork, per bbl.................................  18 00
Short cut, per bbl................................................. 21 50
Shoulder mess pork, per bbl........................ 14 50 15 00
Lard, tierces, per lb............................................... 0 10$

;; tube •; ............................................... o ioj

" compounds, per lb................................. 0 07$
Plate beef; per 200-lb. bbl...............................12 00
Beef, hind quarters.......................................  6 50

" front quarters........................................ 4 50
•' choice carcases.....................................  6 00
" common.................................................  3 £.0

Mutton................................................................ 0 08
Spring lamb...........................................................0 11
Veal .......................................................................
Hogs, street lots............................................  9 00

” dressed, car lots.......................  8 50

Cheese.
The cheese situation continues an ex

ceedingly strong one. In country points 
makings are practically for local con
sumption, very little finding its way in
to the open market. With storage stocks 
held hy large dealers, and foreign mar
ket.s reporting holdings as below pre
vious estimates, there appears every 
prospect of continued strength.

Per lb.
Cheese, large...............................................................  0 13$

" twins .............................................................. 0 14

Butter.
There is no new feature lo report. Ar

rivals continue to be satisfactory and 
many factories are well settled down to 
straight work. Demand has been good 
and prices remain firm at previous quo
tations.

Per lb.
Creamery prints......................................................... 0 25

1 ' solids, fresh.............................................. 0 23$
Dairy prints....................................................... 0 21 0 22

“ in tubs..................................................... 0 18 0 21
“ large rolls................................................ 0 29 0 20$

Eggs.
Egg stocks are being drawn upon heav

ily. New laid have been coming in much 
more freely, although not sufficient lo 
give anv marked feature in the situa
tion. The warm weather has material
ly stimulated production. Demand con
tinues good for new laid, with a falling 
off in storage and pickled, stocks of 
which are showing depletion.
New laid eggs, per doz. (nominal)............................ 0 23
Fresh “ “     0 *9
Pickled “ “   0 18

WINNIPEG.
Butter.

Prices for first-class creamery butter 
are very firm, hut there is little demand 
for the poorer qualities. The really 
fancy article is commanding a good 
price. We quote prices to the retail 
trade as follows :
Finest fresh creamery, in 56-lb. boxes............... 0 25 0 26

“ “ in 28-lb. l»oxes .............. 0 25 0 26
“ “ in 14-lb. boxes................  0 25 0 26
" “ in 1-lb. bricks.............. 0 28 0 29

Produce houses are quoting from 19c. 
lo 20c. per lb. for No. 1 dairy delivered 
in Winnipeg. The fancy article will com
mand even higher prices, but the market 
is glutted with the poorer qualities. The

mild weather has had the effect of in
creasing the supplies of country huiler 
offering.

Lard.
We quote prices as last week :

Tierce basis, per lb................................... .............  0 lOj
Small packages take the following advance :

50-lb. tin cans, per lb ............................................... 0 001
20-lb. tin pails, in 80-lb. cases, per lb...................... n
10-lb. r' in 60-lb. “ .....................
5-lb. " “ “ ......................
3-lb. *’ “ “   0 01
20-lb. net white wood pails, per lb............................  0 00$

Cheese.
All grades are in good demand We 

quote as follows :
Finest Ontario, large...................................................... 0 14

“ Manitoba, large................................................. 0 13“
................................. 0 14

Wp quote :
Cured Meats.

SMOKED MEATS.

0 14

Hams, selected, stock, special mild pure.................
Backs,' " “ " .................
Picnic, " " “ .................
Hams, sugar cured, assorted sizes...........................

" heavy, 20 to 30...........................
Picnic, " assorted sizes...........................
Shoulders, “ ...................................................
Bacon, “ a breakfast bellies,.......................

" breakfast backs.......................
" “ Wiltshire sides........................
" " spiced rolls, long......................

Manitoba butts .........................................................
“ “ skinned.............................................
" “ boneless and rolled.......................
'* rolls, boneless.........................................

DRY SALT MEATS.
Bacon, dry salt long clear

smoked...............
boneless backs,...

Shoulders"
BARREL PORK.

Heavy mess pork, boneless, per bbl......
" “ “ per $ bbl —

Standard mess pork, per bbl.................
“ “ " per $ bbl..............

0 15 
0 15 
0 14 
0 09$ 
0 13 
0 12$ 
0 G91 
0 08 ! 
0 14 
0 14 
0 15$ 
0 10 
0 09$ 
0 10 
0 11 
0 11

0 11 
0 12 
0 12 
0 06$

17 00 
9 25 

16 50 
9 00

15 lbs
1 25 
3 00
2 00 
0 04 
0 04

PICKLED GOODS (COOKED).
80 lbs. 40 lbs. 20 lbs.

Pig s feet....................... 5 50 3 00 1 60
Pig's tongues................ 14 50 7 50 4 00
Boneless bocks............... 8 50 4 50 2 53
Sweet pickled spare ribs, not cooked,per lb..........

,r hocks, “ " .........
Eggs.

Produce houses are paying 26c. per 
dozen for strictly fresh eggs.

ST. JOHN, N.B.
Provisions.

In harvel |>ork, market is very firm. 
Inn sales are light. Beef shows a range 
in price: it is quite fieelv offered, Inn 
then- is little demand. Smoked meals 
are very firm at full figures. Canadian 
I in re laril about out of the market ; il 
is not lo lie had : American supplies flic 
narkel; pi fie keeps high. Refined lard, 
while showing a small advance, is still 
low, ami lias a good sale.. In meats, 
ffieef continues low; business is dull. 
Lamb and million quite Him. Veal is 
little seen; when offered it brings a 
good price. Pork is still high. AN e 
quote
Mesa pork, per bbl................. ..............• • S19 00
Clear purk.
Plate l 
Domestic beef, per lb 
Western beef, 
Mutton,
Veal.
Pork.’’

Rolls,’
Lard, pure, tii s.

Butter.
Prices are ral her lower 

generally, easier. For best

#20 00
20 CO
14 0U

0 05 0 06$
0 09»

0 (6 0 07
0 08

... 0 i9 U 10
0 f9$
0 14
0 13

... Oil 0 12
0 12 0 12$

... 0 (>8 0 l>8$

... 0 08 0 09

and market
stock.
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rice still askt‘il.
„i-t first-class stock.
^reamery butter.......................
Beet dairy butter.....................
iood dairy tube.........................
Pair .......................

The difficulty is to 
We quote:

..............................  0 35 0 38

............................  0 33 0 24

..............................  0 30 0 33

.............................. 0 18 0 20

Eggs are also 
to more freely. 
M*en the highest

case stock .

Eggs.
lower; supplies coining 
It is thought we have 
prices. We quote :

.......................................  0 25 0 35.............. ......... 0 21 0 22

Cheese.
Twins have rlie local demand, hull 

lunces asked. Stock light. We quote:
Cheese, per lb............................................................ ® ** 0

THE WORLD'S EGG SUPPLY.
The Irish egg trade of the past season 

lias been a very satisfactory one. The 
quality has been exceptionally good, and 
high prices have ruled throughout.

Danish eggs also experienced a good 
demand, and shipments were cleared 
promptly each week at remunerative 
prices for the shippers in Denmark.

As fat as the Canadian egg business is 
concerned, owing to the high prices rul
ing in I he Spring, fewer pickles were put 
away, and prices for fresh eggs were 
kept up throughout the year. The de
mand has been exceptionally good, and 
no surplus stocks were left over from 
week to week. The quality has been the 
best experienced for some years back.

The past season in Russian eggs will 
generally be looked upon as an excep
tionally unsatisfactory one, as doubtless 
exporters as well as importers have in 
many cases deficits to show on the sea
son’s transactions. Owing to the great 
heal in Russia last year the quality of 
ilie eggs deteriorated considerably. The 
reaction in the business was hastened on 
by the strike of the dock and railway 
men in August. Numerous complaints of 
had quality and the apprehension of fur
ther disturbances brought about a com
plete slump in the demand. In the au
tumn trade dragged on very unsatisfac
torily and unprofitable until the end of 
September, when the quickly diminish
ing supplies of Russia caused several 
advances to follow in quick succession 
in I he London market. Finally the great 
scarcity of grain, owing to the had har
vest, has to he taken into consideration, 
as real corn eggs were practically never 
on I he market.

OUR BUTTER EXPORT.
Canada’s trade agent in Manchester 

states that the exports of Imiter from 
Montreal for the season just closed 
amounted to 573,449 packages, being an 
increase of 83,449 packages over lt)04 
and 2.'I5,172 over 1903. I Iood prices 
were realized tight through the sea
son, the a vet age advance over the year 
previous being twelve to fourteen shill
ings per cwl. A much better market 
for Canadian creamery butter has ex
isted this year than ever before. The 
quality has been satisfactory, and at 
no time in the season has there been so 
much butter stored as in former sea
sons. pottle creameries are still shi|i- 
ping buffer of lower grade than ought 
to lie the ease.

Exercise and Good Eating
build up bone and muscle.

Clark’s Pork and Beans with Chili Sauce
contain all the natural food elements 
in proper proportion for body building.

' OF PURE CHOICE GOODS ONLY

MANUFACTURED.
NICHOLSON “St BROCK

TORONTO,CAN

Save Your Money
Buy

Nicholson’s Mince Meat
It's cheaper than the bulk goods, besides it sells better.

Order Nicholson’s next time.

Five lines you ought to stock up.
R. 4 1. JELLY POWDER H. 4 B ICIRO POWDER
HI PUDDIRE H. è B. VERIQUICK TAPIOCA

BROCK’S BIRD SEED

NICHOLSON & BROCK
9 Jarvis 8t., TORONTO, ONT.

Table. Dairy and Cheese Salts. Fine and Coarse 
Salts in Sacks and Barrels. Land Salt.

0. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AGENT» FOR THE DOMINION SALT A0EN0Y

SAUSAGE
Royal Cambridge and Purity 

brands lead all others. A trial 
order will not only convince, 
but will increase your trade and 
put money In your pocket.

The WM. RYAN CO., lMe<
70 end 73 Front St. I., Toronto,

BUTTER>;‘EGGS
BUYERSWand SELLERS

Correspondence solicited from 0STABI0, 
MANITOBA and L0W1B PK0TIBCIE

Butchers, Merchants and Hide
Dee Should write to CARROLL 8. PAGE. Hyde
Dlivers Park. Vt., U.S.A., who wishes to purchase 

J their Hides, Calfskins, Sheep Pelu, Tallow
and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

MerM, Haitian & Cl.
Wholesale Predate MerthaaU.

TORONTO.

White Spruce

BUTTER TUBS
10-20 30-50 lb.

EGG CASES AND FILLERS
Order now, for delivery later,

» win Pay You

WALTER WOODS & CO.
Hamilton and Winnipeg.

Persons addressing advertisers will 
kindly mention having seen their ad
vertisement in The Canadian Grocer.
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BUSINESS AND ASSOCIATION MEETINGS
The Editor will be glad to receive reports and notices of any business meetings 

of interest to the readers of The Grocer— short, gossipy and instructive.

NORTH SYDNEY.
At the annual meeting of the Hoard of 

Trade the following officers were elected 
for the ensuing year : President, Hon. 
,J. N. Armstrong ; vice-president, E. J. 
McCollough ; secretary-treasurer, J. W. 
Mann. Members of the executive—J. P. 
Brennan, Robert Musgrave, J. W. In
graham, K. !.. Kelly, .1. C. Robertson, 
V. W. Lovett, J. J. Dooley.

A vote of thanks was passed to the 
retiring officers and executive, special 
reference being made to .John Yooght, 
who has been seriously ill in England. 
On motion of F. L. Kelly a resolution 
was passed similar to that of the Hali
fax hoard asking for a Government bonus 
for steel shipbuilding.

PETROLIA.
The Petrolia branch of the Retail Mer

chants’ Association held its first annual 
meeting in the council chamber on Wed
nesday, January 17. President Geo. 
Primmer was in the chair. After read
ing minutes of last regular meeting, 
which were adopted, the secretary read 
several communications, which on mo
tion were ordered received and tiled.

It was then moved by Mr. G. S. Pit
kin, seconded by Mr. A. McDermand, 
that the committee appointed at last 
regular meeting to interview the mayor 
re early closing by-law, be further em
powered to wait on the new council 
relative to securing enforcement of the 
law. Carried. The committee is com
posed of Messrs. Mann, Snivel}' and 
Ford.

The treasurer’s report was read and 
adopted, and a general discussion then 
took place on the work done by the Do
minion association during the pa si year.

The election of officers resulted as fol
lows : President, Geo. Primmer ; first 
vice-president, H. Mann ; second vice- 
president, C. R. Policy ; treasurer, G. 
S. Pitkin ; secretary, R. S. Ford.

After appointing a committee to col
lect the fees from members, the meeting 
adjourned.

OTTAWA.
The annual meeting of the Ottawa 

Board of Trade was held on the 21th 
ult. in the Board of Trade rooms. Mr. 
Denis Murphy, the president, presided. 
The various annual reports were read 
and the election of officers for the ensu
ing year took place, and resulted in Mr. 
Denis Murphy, president ; Mr. J. W. 
Woods, first vice-president ; Mr. P. 
Whelen, second vice-president, and Mr. 
(’. A. Douglas, treasurer, being re-elect
ed by acclamation.

The reports were read and adopted.
There was considerable discussion over 

the report of the civic committee. This 
committee, of which Mr. J. R. Reid is 
chairman, in their report called atten
tion to the lack in Ottawa’s industrial 
development. The belief was freely ex
pressed that if Ottawa made as much of 
an effort to get industries to locate here 
and offered equal inducements, the city 
would develop much more rapidly. Par
ticular attention was desired to be call
ed to this at the time when Mayor

Ellis’ proposal for a greater Ottawa was 
fresh in the public mind.

Several present disagreed with some 
of the views expressed in the report, 
contending that Ottawa could not get 
many industries no matter what induce
ments were offered. Mr. J. W. Woods 
stated that Ottawa was bound to be
come the Washington of the north in 
every respect, but it would never become 
an industrial centre. The fact of the 
Government being centred here and 
spending $<>0,000 each year in beautify
ing the city would raise the value of 
property for residential purposes, but 
at the same time prohibit the location 
of large industrial concerns. A mere 
monetary inducement or free sites or 
exemption from taxation would not at
tract large concerns, because Ottawa is 
not a city of artisans or cheap labor. 
Again, he argued that the great develop
ment of the west called the companies 
to locate more westward, as in most 
cases the goods manufactured would be 
to a great extent shipped to the Cana
dian west.

The report, with a very slight amend
ment, was adopted.

Before the meeting concluded the of
ficers present who were elected by ac
clamation expressed their thanks for the 
honor again conferred upon them.

The meeting then adjourned.

SASKATOON.
The annual meeting of the Board of 

Trade, held on the 22nd ult. in Cairn’s 
Hall, was marked by a strong deter
mination on the part of the hundred 
members present to be equal to the 
large opportunities which arc looming 
up before Saskatoon in 1906.

Considerable interest centred in the 
election of a president for the board. 
Mr. F. R. Oliver and Mr. W. A. Coul- 
tbard were the nominees : on the ballots 
being counted Mr. Oliver was declared 
elected by a majority of eight votes. F.
E. Harrison was made vice-president,
F. M. Brown secretary, A. E. Young 
treasurer.

The council were instructed to consid
er ways and means for a commissioner 
of the Board of Trade who should devote 
his entire time to the work of serving 
the town.

On a motion of W. A. Coulthard the 
board decided to ask the council for $2,- 
000 for 1906 to be used in furthering the 
general interests of the town.

Criticism was made of the high freight 
rates charged by the C.P.R. on the 
Prince Albert line. Mr. Alex. St. Lau
rent on behalf of the company said that 
on through freight the C.P.R. gave a 
rate of 20 cents a hundred to the east 
coast whereas the C.N.R. charged 24 
cents from Langham. He advised the 
board to interview Mr. Lanigan this 
week in regard to matters in general. A 
deputation was appointed in accordance 
with the suggestion.

WELLAND.
The following have been elected mem

bers of the Welland Board of Trade for 
this year : President, Geo. C. Brown ;

vice-president, Geo. II. Burger ; secre
tary, John McCaw ; treasurer, J. S. 
O’Neal. Council—John Goodwin, W. 11 
Crowther, Geo. W. Sutherland, O. 11. 
Garner, J. J. Sidey, C. II. Hanson, J. 
H. Crow and Mr. Duff.

BANQUET OF THE O. V. G. AS
SOCIATION.

It was a festive company that gather
ed around the tables in the dining hall 
at Webb's last night. The annual ban
quet of the Toronto branch of the On
tario Vegetable Growers’ Association 
was the lode stone which brought to
gether the most representative gathering 
of the members in the history of the as
sociation.

George Syme, jr., president Toronto 
branch Ontario Vegetable Growers’ As
sociation, presided, while seated to the 
right were Hon. Nelson Monteith, Minis
ter of Agriculture ; Mr. Emery, presi
dent Ontario Vegetable Growers’ Asso
ciation ; George Syme, sr. ; Herman 
Simmers ; II. B. Cowan secretary, and 
Tom Rennie.

To the right of the president were W. 
F. Maclean, M.P., Hon. J. W. St. John, 
Archie Campbell, M.P., and Joseph 
Rush.

Among the vegetable growers present 
were Thomas Delworth, W. Hamilton, 
W. Elford, Jas. Alford, R. Steel, T 
Barton, J. G. Brown, Jos. Rush, jr., 
Jas. Allen. H. Hurrell, S. Leggatt, E. 
Seeley, W. Mosely, Mr. Lankin, W. 
Cruickshank, J. McKay, R. McKay, R 
Summers, Robert Barker, G. Nicholson, 
W. H. Lucas, It. Reid, J. Hoskins, \\ 
J. Jennings, A. Shuler, W. G. Carter, 
R. Punnett, J. C. Callicott, E. Mead, 
J. E. Guthrie, J. Williamson, and R. 11. 
Guthrie.

Responding for the Dominion Parlia
ment Mr. Maclean entered into a discus
sion of the relative merits of an ad 
valorem as compared with a specific 
duty with special reference to the wants 
of market gardeners. With a high pro
tective duty to the south it was impera
tive that the industry be guarded in a 
moderate degree. The duty of the Gov
ernment at Ottawa was to frame a duty 
to suit the changing conditions with re
spect to the arrival of fruits and vege
tables. A sliding scale could be adopteil 
which would meet all the exigencies of 
the case, while inflicting no loss upon 
the country.

Mr. Campbell opposed the imposition 
of specific duty on vegetables as inimical 
to the best interests of the country. The 
Government would afford some measure 
of relief at the approaching session.

“Ontario Vegetable Growers’ Associa
tion,” proposed by Frank Reeves, was 
responded to by H. B. Cowan, Mr. Em
ery and Thomas Delworth.

“Provincial Legislature,” proposed by 
Mr. Hamilton, was responded to In 
Hon. Mr. Monteith and Hon. Mr. St 
John.

Co-operation, declared the Minister of 
Agriculture, was the keynote of the sit 
uation. The association was one of the 
most successful offsprings of the new 
Government. The Minister made the im
portant statement that the Government 
were considering and would shortly es
tablish an experimental station in a 
more suitable location than Guelph.

Hon. Mr. St. John urged co-operation, 
and assured the association of every
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sistance in the power of the Govern
ment.

“Municipal Institutions” brought re
plies from Reeve George Synie and 
Councillor George Henry.

“Our Guests” was coupled with the 
names of Herman Simmers, Tom Rennie 
and Joseph Rush. The committee in 
charge were M. Hamilton, K. Klford, T. 
Delworth, George Syino, jr., and Frank 
Reeves.

N. B. WHOLESALE GROCERS’ 
GUILD.

A meeting of the Wholesale Grocers’ 
Guild of New Brunswick was held in the 
Hoard of Trade rooms, St. John. The 
matter of delegates to a meeting of the 
Dominion guild was left with a commit
tee, and there was discussion of matters 
which might be brought before the Do
minion guild. Other business of the 
meeting was private. Among those pre
sent were A. H. K. Randolph, of Freder
icton, and J. F. Kdgett and J. H. Har
ris, of Moncton.

White & Co., Limited, Tot onto ami 
Hamilton, wholesale fruit and produce iui- 
I orteis and auctioneers, held their first 
annual meeting of shareholders at their 
offices, (i4 Front East, Toronto, Jan. Jï. 
The report presented coveted a period 
of seven months, being the elapsed 
time since their incoiporation, and was 
most gratifying to the slmieholders. At 
a subsequent meeting id' the directois 
Mr. James Langskill, Toronto, was elect
ed president, Mr. George Aeltescn, 
Goderich, vice-president, and W. 11. Gas
pard, manager and secretary-treasurer.

The company have enjoyed a most suc
cessful season. Mr. Andeisoit, manager 
of the Hamilton hraneh, was also piesent 
at the meeting.

HOLBROOKS, LIMITED.
On January 5, after the annual con

ference of the representatives of Messrs. 
Holbrooks, Limited, the annual dinner 
of the managers, travelers, and clerical 
staff took place at the Acorn Hotel, Bir
mingham, England. The company num
bered about seventy.

Mr. A. II. Thompson, managing direc
tor, presided, and Mr. Callard, director, 
also attended.

After the loyal toast a capital musical 
programme was gone through, most of 
the items being rendered in first-class 
style. In the humorous portion Mr. 
Sands evoked much merriment by the 
exceedingly funny manner in which lie 
presented the characters represented.

Mr. Callard, in proposing the toast 
“The Travelers," extended a heartv wel
come, and remarked how nleasant it was 
to meet them all at this festive season, 
coming as they did from every part of 
the country.

Mr. Bridgens responded, and in a 
humorous speech showed that although a 
traveler’s life might not be all sunshine 
and smiles, there was a good deal out
side of the prosaic to be obtained by 
those who, in moving about, kept them
selves fullv alive as to what was going 
on around them.

The company dispersed after having 
spent one of the most enjoyable meet-
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ings since the institution of these Christ
mas gatherings.

During tie evening it was remarked 
that iu the company present there were 
twelve persons whose connection with 
the company averaged a period exceed
ing 25 years, a fact upon which the gen
tlemen referred to are to be congratu
lated.

GREEK CURRANT SITUATION.
The following review of the currant 

situation has come to hand from Han
cock & Wood, Fatras, Greece, and is of 
special interest at the present moment :

“In consequence of the charter granted 
last July to the Privileged Company for 
the Protection of Currant Production 
amt Trade, business in the article iu 
this country has been carried out under 
novel conditions. It will be remembered 
that, in return for several important 
concessions granted to it, the company 
guaranteed minimum prices for the vari
ous growths which, according to the 
average exchange ruling during the last 
six months, are equivalent to 13s. fid. 
f.o.b. in quarter-cases for the lower 
kinds, 1-ls. fid. for the medium sorts anil 
15s. fid. for finest quality ; these prices 
the company is compelled to pay to any
one tendering said description of cur
rants and is debarred from exporting 
them excepting in the shape of wine or 
alcohol, unless circumstances admit of 
their being resold locally to exporters at 
the price of drachmae ltitl per mill, 
which at to-day’s exchange is equivalent 
to 17s. f.o.b. in quarter-cases. In addi
tion, the company is compelled to ad
vance four-fifths of the guaranteed prices 
to anyone depositing good merchantable 
dry currants into its warehouses, which 
are established in all the currant dis
tricts, charging only ti per cent, per an
num interest ; said fruit is returnable 
to the depositor on payment of the ad
vance, but he has the option, before the 
new crop is harvested, of declaring that 
he wishes the company to retain it at 
the guaranteed price of the growth to 
which it belongs. It will be readily un
derstood that many growers have avail
ed themselves of this privilege, for it 
enables them to cover their immediate 
financial requirements, still retaining 
possession of their fruit, which they have 
the option of selling on the open market 
or to the company.

“At the end of December, 30,80(1 tons 
had been handed over to the Privileged 
Company in return for the retention 
warrants ; the company pays nothing 
for this fruit, hut it is not allowed to 
export it excepting in the shape of wine 
or alcohol, and this, of course, is one of 
its principal assets ; 28.000 tons had
been deposited against advances, and 
1,600 tons had been sold outright at Un
guaranteed prices, about 75,000 tons 
have been exported to various consuming 
markets, leaving 25,000 to 30.000 tons 
still in growers’ hands, or say 53,000 to 
56,000 tons still disposable.

“Owing to the novel conditions pre
vailing there has been, throughout the 
season, no pressure to sell and prices 
have undergone hut slieht fluctuations, 
the decline in the rate of exchange being 
principally responsible for any changes 
there may have been. The company’s 
charter covers a period o( 20 years and 
dealers in the article are assured, as 
long as it exists, that currants cannot 
be sold profitably from this country un-

4t)

der the guaranteed rates and that any 
important fluctuations are unlikely."

BUSINESS PERSONALS.
Mr. Win. R. Stewart, representing the 

Hamilton Cotton Co., Hamilton, Ont., is 
in Montreal this week.

Mr. John Bowers, formerly of T. B. 
Kscott &. Co., is now with Edward 
Adams <V Co., wholesale grocers, Lon
don, Out.

Mr. ('has. Butler, of liie purchasing 
iiej ritnieni of Chase & Sanborn. Boston, 
«as a visitor to the Mont leal hraneh 
dining ilie week.

Mr. David Grierson, of the Wee Muc- 
Givcgor Co., Toronto, «as a caller upon 
the trade in Montreal this week. Demoii- 
sl-aljoiis of his company's products are 
being made ill several of the leading 
shies.

Mr. J. B. Ilaviland has resigned his 
position as superintendent of the Mooney 
Biscuit «V Candy Co.’s factory, Strat
ford. lie will leave the city io engage 
in the wh desale and retail confectionery 
business in 1’ort Huron, Michigan.

Mr. R. S. Mr Indue, one ol‘ Toronto’s 
list 1 iiowii ginevry brokers, was met by 
The fllonr on St. 1‘aul street. Montreal, 
last Tuesday." Mr. Melndve re|mrts 
- in d business and favorable prosjieets 
in all lines, notably Win. Clark’s and 
Itovril.

W. T. Howard and Geo. Howard, gro
cers, Isabel street, Winnipeg, have left 
for their old home, Garrison House, 
Rothdowny, Queens county, Ireland, 
where they tplcnd to spend three months 
looking up relatives and old acquaint
ances, after an absence of twenty-four 
years.

John Horne, who for several years has 
been sales manager for Campbell Bros. 
A" Wilson, of Winnipeg, was transferred 
last week to Calgary to assume the 
management of the branch in that town. 
Caul Johnson succeeds him in Winnipeg. 
Mr. Johnson will have charge of the 
buying department in addition to his 
new duties as general sales manager.

Mr. George W. Cameron. Ottawa, late 
of the A. K. Mills Company, has been 
appointed western representative for J. 
Hirsch A Co., cigar manufacturers, of 
Montreal, lie will make his headquar
ters at London, Ont. Mr. Cameron is 
one of the best known young men of 
Ottawa and very popular, his genial 
manner having gamed him hosts of 
friends. An ardent lover of athletic 
sport, especially hockcv. lacrosse and 
football, he is known as one of the best 
informed men on affairs of those 
branches in Ottawa ami for years has 
seldom missed an important game.

Mr. E. E. Oiding, manager of the Ko- 
hola Sugar Co., in kohola, Hawaiian 
Islands, is in Pictou county visiting 
friends ami relations and is at present 
the guest of his sister, Mrs. John T. 
McQueen. It is nineteen years since Mr. 
Oiding left the farm at Pine Tree, a 
young man with the western fever. He 
went into Hie sugar business, making a 
careful study of the growing and manu
facturing. and is now looked upon as one 
of the masters in the trade. From his 
good appearance one would judge that 
life in the Sandwich Islands was par
ticularly to his taste.
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START 
RIGHT NOW
“ Have you Orange 

Meat?” Often that ques
tion is asked in grocery 
stores only to receive the 
“ I-have just-run-out” or “ I- 
will- be-getting-some-next- 
week” replies.

The intermittent way of 
ordering supplies is not the 
successful way.

Start right now to incul
cate the Orange Meat
habit. Just treat Orange 
Meat as you would sugar, 
butter, etc.—have a goodly 
quantity in stock all the 
time.

Orange Meat is here 
to stay. Be sure of that. 
Orange Meat will con
tinue to be the best breakfast 
food on the market. Be sure 
of that, too.

It is to your interest to 
sell all the Orange Meat
you can.

So start right now to be a 
regular buyer.

The habit is a profitable 
one.

Agents in Montreal : R. B. Hall 4 Sons. 
Agents in Winnipeg : Scott, Bathgate 4 Co.

Tie Frontenac Cereal Co.
Limited

KINGSTON, ONT.

Flour and Cereal Foods

We cannot report great tilings by any 
means during the week under review ; 
trade has been of only moderate inter
est. The general conditions throughout 
the Dominion since the holiday season 
have been those of uncertainty and in
activity.

There has been a slightly better de
mand from the eastern provinces, and 
although the business is not nearly so 
good as is generally looked for at this 
time of the year, the slight improve
ment is regarded as an indication of a 
better demand later on.

The export trade has again fallen Hal. 
Prices on the English market have con
siderably weakened, and fallen to a point 
at which ofliers are distinctly unremuner- 
ative and in consequence dealers are re
fusing trade.

The domestic trade continues fair and 
quite what is expected at this season. 
Many firms carried heavy stocks for the 
holiday season, which they are naturally 
anxious to work off, the continued weak
ness of the market being a pregnant fea
ture in making hesitating buyers.

The very mild Winter, the record for 
December being the highest temperature 
in over twenty years, and the light fall 
of snow have awakened inquiry as to the 
condition of the growing crops. A 
prominent man who is familiar with the 
best wheat districts of Ontario gives it 
as his opinion that no harm has been 
done so far. There has not been suffi
cient severe frost to injure the growing 
plant. The heavy fall of snow which 
appeared to be general throughout On
tario the latter part of the week will 
afford more protection to the growing 
wheat than it has bad so far this Win
ter.

A report from Winnipeg is received to 
the effect that the condition of Fall 
wheat in Alberta is first-class. The 
acreage is reported as being largely in
creased as compared with that of 1905 
and the progress of the plant is good in 
every instance.

PRICE SCHEDULE WITHDRAWN.
The Oatmeal Products Millers’ Asso

ciation has come to an end, having been 
unable to meet the competition of two 
or three large millers who remained out
side the combination. The announcement 
of the breaking up of the association 
came in the form of a brief telegram 
which was sent out to all the members 
from the head office in Toronto. The 
message read :

“Price schedule has been cancelled un
til further orders.”

This means that the members of the 
association are once more at liberty to 
sell to anyone at any price they may 
choose and in any way they may choose.

Before the inauguration of the asso
ciation there was so much cutting of 
prices in the rolled oat trade that many 
millers found it hard to make a profit 
and at best the business was a very un
certain one. The smaller millers in the 
country who had their supplies of oats
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driven right up to the floors of their 
mill by the farmers could easily under
sell the larger firms who bought their 
supplies by the carload and bad to pay 
freight and other incidental expenses. In 
years when the export trade was dull 
some of the larger millers could hardly 
make enough to keep their establish
ments running on account of the keen 
competition for the local trade and the 
cutting of prices down to the smallest 
margin of profits.

The association was founded to pro
tect the larger millers about three years 
ago. The plan of organization was very 
cleverly worked out, attention being 
given to every detail of the business. Its 
failure was caused by the fact that sev
eral large firms were unwilling either to 
enter the combine or be bought up.

The number of oatmeal milling com
panies in Canada at the time of the 
formation of the combine was about 
thirty. The combine included about ten 
of these. The remainder with the excep
tion of two or three were paid a fixed 
rate per annum, according to the capa
city of the mill, to manufacture no oat
meal products whatever. The combine 
virtually rented these mills and closed 
them up, though the millers were allow
ed to manufacture patent breakfast foods 
or cornmeal if thev wished to do sc

AMERICAN CEREAL CO’S NEW 
STOREHOUSE.

With the completion of the new addi
tion to the American Cereal Company’s 
plant, the home of Quaker Oats at Pet- 
erboro has an increased floor space of an 
acre, and the storage facilities are 
greatly enlarged.

The estimated cost of the work is 
placed at $31),ODD. The new building is 
five storeys in height, and its dimensions 
are 100 by 83 feet. It is of a most sub
stantial character throughout, and is in 
every way adapted to the purpose in
tended, i.e., for storing the products of 
the cereal and flour mills. The floor 
space is about one acre, and even this 
big addition will not be found too much 
as cthe demand for the mill products, 
anti, consequently, the output, is increas
ing daily.

In addition to these big departments, 
the American Cereal Company will, in a 
short time, commence the manufacture 
of puffed rice, a new product that will 
be made with the carefulness and skill 
that have made famous other articles 
turned out by the company, and that 
should achieve the popularity gained by 
Quaker Oats. The machinery for its 
manufacture will soon be ready for use

About 500 employes are at work in 
the various departments at the present 
time, and the interior of the buildings 
presents a very busy spectacle.

With the new addition, the amount of 
ground covered by the buildings is near
ly two acres, and the total floor space 
is estimated by Contractor Langford at 
ten acres. The department used for stor
age purposes is 240 feet by 80 feet. The 
mill is 135 by 90 feet, the dry house 60
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“MADE IN CANADA”

The Beet Cereal Food to Eat, and 
the Beet Cereal Food to Sell le

Shredded 
Whole Wheat,

It is made in two forms, Shredded Wheat
BISCUIT and TBI80UIT.
TBISCUIT is a CRACKER, not a “ break
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
for which the common white cracker of com
merce is used.
Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Canadian Shredded Wheat Go.,
NIAGARA FALLS CENTRE, ONT. LMM

Just a Trial Order

Sutcliffe-Muir Milling Co
Moosomin, Sask.

Gold Crown” Flour

That’s all we want, 
your customers

once, they will ask you for it again. 
It is a trade winner.

If you will give

riPSTANJIAM
ÜÇTendlish V

Sou***®

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up In V4 gross cases

2-lb. Pails, 2 du. in Crate 
“ yi “ “

25-lb. Rails. 75-lb. Tubs.
>2-Barrels and Barrels.
Ask Twi Wholes,Is Grocer 1er It.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

<A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbla. per day.
Delivered prices on application.

1

Mi Huron M Voila Milling Co.
LIMITE»

GODERICH, > ONTARIO.

THE

Pilot Mound. Man.

Eastern
and

LBS Western 
Buyers

of

Car Lots 
ROLLED 
OATS

Wire or write us 
for prices on

The reliable and well-known

BUFFALO BRAND
Clean and Sweat

MANUFACTURED BY

THE DOW CEREAL & MILLING CO.
Pilot Mound, Manitoba

NICHOLSON & BAIN, Winnipeg, Man.
■ole Salee Agents
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by tiU feet, ami the engine room is 50 
by 80 feet. In addition to these build
ings, there is the elevator, which is 150 
by 80 feet, and the cleaning house, 50 
by 80 feet. The buildings range from 
five to eight storeys in height.

The office staff of the company will 
have fine new quarters in the south-east 
part of the new addition. The dimen
sions of the offices will be 85 by 32 feet, 
and they will be furnished and equipped 
in a most modern manner.

FLOUR AND CEREAL FOODS

THE BEST

ADVERTISEMENT

The very best reason you can 
give to your customers why 
lhey should buy RALSTON 
HEALTH FOOD is your own 
recommend. Have you tried 
it on your own breakfast 
table ? That will settle the 
matter. You can sell it then.
You can see the unbroken 
germs—the life of the wheat in 
everv taste So easy to cook 
—just five minutes.
We will be glad to have you 
write us about Ralston.

THE TILLSON COMPANY
Limited

TILLSONBURG, - ONTARIO

Receivers and Shippers
FLOUR, GRAIN, MILL FEED, SALT 

and FRESH FISH
Willing to act as Agents for Canned Goods Manu

facturers or Grocers' Supplies.

The McLEOD MILLING CO., Limited 
Stratford, - Ontario.

Solicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in
crease of business to all concerned.

MAPLE
SYRUP and SUGAR
Something everybody enjoys. Our

STONY CREEK and ROYAL brands
are becoming more popular every day, because they 
lead the world in quality and price. For sale by

Imperial Fruit and Produce Co.
Winnipeg, Man.

Provost & Allard Forbes Bros.
Ottawa, Ont. fiontreal, Que.

T. KENNEY & SON.
Hellertoo, Que.

At a banquet given at Peter- 
bum by Warden Johnston, Mr. 
Robert Stewart, treasurer of the 
American Cereal Co., was quoted as au- 
tln rity for the statement that if the 
company were sure that the Trent Canal 
would be completed within a few years, 
they would erect in Peter boro a Hour 
mill with a capacity of 5,(100 barrels 
per day. Cheaper carrying rates by 
water, direct from Fort William, of 
wheat, and of the finished product to 
tidewater, are factors in determining the 
company’s action.

MONTREAL MARKETS.
Flour.

■More than the usual dullness lias char
acterized the week’s trade. Inquiries 
have been few, and sales small, so that 
dealers seem to lie justified in their as- 
>eitiun that trade is almost at a stand
still. Prices have remained stationary, 
and, aside from its sluggishness, the 
market shows no feature.
Winter wheat patents.........................................  4 40 4 70
Straight rollers....................................................  4 00 4 20
Extra.................................................................  4 10 4 40
Straight rollers, bags, 90 per cent.......................... 2 00 2 10
R- -yal Household........................................................  4 80
GJenora...................................................................... 4 40
Manitoba spring wheat patents..................................  4 70

“ strong bakers............................................... 4 20
Buckwheat flour............. ............................................ 2 10

Grain.
Tilings a re veiv quiet in the grain 

market this week, except for the good 
demand for oats. This is perhaps tlie 
one bright spot of the situation in a 
season which is notoriously slow. All
ex store:
No. 4 barley............................................................ 0 47J
No. 2 white oats..................................................... 0 40j
No. 3 white oats .................................................... U 39J
No. 3 yellow corn .................................................  0 52 J
No. 2 peas, basis 78 per cent, points....................... 0 80

Rolled Oats.
Conditions are, if anything, more dis

appointing than last week. Goods are
moving vet y slowly so that even at a sea
son which is always dull, sales are scarce
ly up to expectations. Pi ices are un
changed.
Fine oatmeal, bags............................................ 2 20 2 30
Standard oatmeal, bags .........   2 30 2 40
Granulated “ “   2 20 2 25
Rolled oats, '*    2 25 2 30

“ ........................................................ 5 10
“ 90-lb. bags................................................ 2 60
“ 80-lb. bags................................................ 2 45

Feed.

Bran is very hard to gel, and this 
condition will probably not lie relieved 
for a month or more. Other lines are 
extremely sluggish, scarcely any demand 
being shown. Dealers have not amend
ed their piiees since our last report.

Ontario bran..................................................... 17 00 1? 50
Ontario shorts..................................................  20 00 21 00
Manitoba shorts...............................................  19 50 20 00

bran ................................................ 18 00 18 50
Mouillie, milled................................................ 21 00 24 00

" straight grained................................ 25 00 28 00

A. A. McFALL

Miller and Grain Merchant
Bolton, Ontario, Canada,

Write for Samples and Prices
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Hay. i
The hay market is unchanged. Tl, 

feeling is easy and supplies are plenlifu 
and offerings liberal. No. 1 and goo, 
No. 2 aie firm at our quotations. Tin 
local demand is good, while export i 
somewhat easier.
No. 1 ............................................................................. 8 50 9 oo

" a ..................................................................... 7 25 7 ».
Clover mixed ............................................................ 6 00 6 50
Clover, pure.................................................................  5 50 6 Ou

TORONTO MARKETS.
Flour.

There is little improvement to repon 
in trade conditions; demand is slow aim 
uninteresting. Some competition has 
been going on in selling prices, appar 
eutly with the idea of stimulating 
trade, but the only apparent effect has 
been to give lower quotations. Expoi ! 
inquiries have been good, hut few sales 
have been effected. The Liverpool mar
ket has set itself against present quo
tations, and prices offered are much lie 
low what dealers are prepared to accept.
Manitoba wheat patenta, per bbl. in bags..................... 4 30
Strong bakers " " ....................... 4 10
Ontario wheat patenta " “ ........... 3 60 4 00
Straight roller " “ ....................... 3 50

Grain.
Trade has not been over active since 

our last report ; arrivals have been slow 
to come in. At outside points reports 
denote only fair deliveries at the mills, 
and tend to show that farmers are dis
posed to market only a poition of their 
giain, a good deal being held back for 
expected developments. In most lines 
prices have firmed up a little, as will In- 
seen from quotations.

All on track Toronto.
Manitoba wheat. Northern No. 1 ............................ 0 86 0 861

“ “ " No. 2.............................  0 83 0 84
" “ “ No. 3............................. 0 814 0 82

Red, " per bushel................................................... 0 75J
White, ‘ “ ..............................................  0 79
Mixed “ ............................................................ 0 78
Barley “ ....................................................  0 43 0 491
Oats, new, “ ....................................................  0 35| 0 36 J
Peas “ ............................................................ » 79
Buckwheat " ....................................................  0 524 0 53
Rye, per bushel, “ ...........................................................  0 70

Breakfast Cereals.
The delivery of grain for breakfast 

cereals is reported as fairly good at
most points thioughout the provim e. 
Trade, however, is disappointing even 
at this season, which is always consid- 
eied a falling one. Prices are unchang
ed ai the decline reported in our last.
Oatmeal, standard and granulated, carious, on

track, per bbl....................................... ........................ 4 80
Rolled wheat in boxes, 100 lbs........................................  2 25

“ “ 60 lbs................................................... 1 25
Rolled oats, standard, carlots, per bbl, in bags........... 4 55

......................................................... in wood........... 4 75
" " " " for broken lots .... 4 95

ST. JOHN, N.B.

Flour, Feed and Meal.
In flour, a steady business. There seems 

rather less confidence in the market. Oat
meal is somewhat lower and very dull. 
Oats unchanged. Cornmeal is lower. 
Beans are firm, white beans ranging 
higher than yellow eyes. In seeds, there 
is some interest; prices will be high this 
year. American timothy and Canadian 
clover chiefly sold.
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Figure it out for yourself
“ Full weight In every package "

EGG-O-SEE, the green package cereal, is the highest grade cereal food 
in the world. It gives the consumer what he pays for and leaves the 
retailer the profit he should have.

Just because Egg-O-See is a straight business proposition, no Coupons, no

RETAILS AT

15c.
PER PACKAGE

2 for 25c.

Our price to the retail trade :

$3.60 per Case of 36 Packages
Ei. Jobber's Store, in single case lets.

$3.50 in 5-Case Lots or Over
Freight paid to any paint in Ontario, Quebec or Maritime Provinces.

Order through your Jobber

EGG-O-SEE CEREAL CO.
43 SCOTT ST.,---------TORONTO

B. H. BLAKESL.EE. CANADIAN MANAGER

Premiums, no deals of any kind.

RETAILS AT

PER PACKAGE

2 for 25c.
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Green Fruits and Vegetables

Are prepared to quote

Special Prices
on

Domestic Onions
If you are interested write—

Fresh Arrivals,
CELERY,

BANANAS,
LEMONS,

CALIFORNIA NAVELS, 
MARMALADE ORANGES, 

MEXICAN ORANGES, 
LETTUCE, SPINACH, 

SWEET POTATOES,

25-27 Church St., TORONTO

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make prompt 
remittance.

THE W. A. CIBB CO.
Packers and Expoters

67 Market St., HAMILTON

BASKETS
We make them in all shapes and 
sizes. We have

Patent ««.«w Berry Box 
Grain «»<* Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

THE . . .

Oakville Basket Co.
Oakville, Ont.

A week of extreme quietness has been 
the condition ruling. No feature of par
ticular note is reported.

In the Maritime Provinces the leading 
feature has been the apple trade, and 
that is reported as falling slow. The 
complaint seems to be of inferior fruit. 
The local fruit has not been up to the 
standard, and western fruit is said to be 
turning out badly, and not at all equal 
to prices paid. Any really good fruit is 
fetching high prices.

Montreal reports very little activity. 
Gram- fruit has been a little exciting on 
account of arrivals not keeping pace with 
demand anil a consequent stiffening of 
prices.

Cranberries are pretty well depleted 
and any arrivals at whatever points are 
fetching high prices. The vegetable sit
uation is unusually dull. It is expected 
to be quiet at the close and opening of 
the year, but should begin to move 
quickly after. At present, however, life 
is absent. Some imported cabbage have 
come on the market and are showing 
good quality.

WRAPPING APPLES IN PAPER.
The apple shipments from Ontario and 

Nova Scotia points continue this Winter 
in somewhat increased quantities to pre
vious seasons and almost every steamer 
leaving St. John for London, Liverpool 
and Glasgow carries away several car 
loads (about 180 barrels to the car).

The packers of apples in Ontario at 
this time of the year seem not to be 
much rushed and have leisure to wrap 
each apple in paper, and as they reserve 
the choice of (heir orchards for this 
style of shipping the goods prove very 
attractive when in nice clean boxes. One 
steamer left Halifax a few days ago 
with 10,000 barrels of Nova Scotia ap
ples.

FRUIT-GROWERS RESOLVE.
At the annual meeting of the New 

Brunswick Fruit Growers’ Association 
in" Fredericton on the 26th, instruc
tive addresses were delivered by Presi
dent John C. Gilman, Prof. Macoun, of 
Ottawa, and others. A resolution was 
passed recommending that the Ontario 
barrel be made the standard for Canada.

The committee recommended for dis
cussion at the fruit growers’ convention 
to be held at Ottawa, the extension of 
cold storage and refrigerator car sys
tems.

That express companies be brought un
der the supervision of the Railway Com
mission.

That the use of barrels below legal size 
lie prohibited.

That the Department of Inland Reve
nue take steps to prevent the adultera
tion of fruits and jellies.

That nurseries be inspected for danger
ous scales and insects.

That the Federal Government be urged 
in every way to safeguard ami develop 
our export trade.
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It was decided to make a fruit exliih 
lion the annual feature in connectii 
with meetings.

INSPECTORS FOR DOMESTIC 
MARKET ti.

The Retail Merchants’ Associât h 
of the city of Toronto, sent a depi 
talion to see the Board of Con in 
with a request that council appoint 
fruit inspector for the city, whose bus 
ness it would be to attend at the mai 
ket amt inspect fruit arriving in the cit 
to see that the classiiication was right 
and that the fruit on the top of thi 
package was a fair sample of it all tin 
way through.

They had with them A. McNeil, chin 
Dominion fruit inspector, who explaimu 
tiiat tlie Government looked after in 
spection of fruit for export amt localh 
at distributing centres. To appoint in 
specters locally, such as the retail met 
chants wanted, would involve an im
mense cost.

The board decided to get a report 
from Dr. Sheard before coming to a dv 
cision.

EFFECT OF MILD WEATHER ON 
FRUIT.

W. H. Bunting, president of the Nia 
geva Fruit-Growers’ Association, ami 
Robert Thompson, a. leading grower in 
the Niagara Peninsula, report that while 
hopeful regarding the fruit outlook, 
were free to admit that conditions f.en 
critical in tlie extreme. It is thought im 
actual damage to tlie buds lias so far 
developed, but a continuance of xvann 
weather would necessarily he attended 
with disastrous results.

Advices from over the fruit area in 
dieate great anxiety among tlie grower- 
consequent upon the remarkably mild 
weather.

A ROYAL DECORATION FOR U. S 
FRUIT DEALER.

Joseph Digiorgio, as he is known in 
the land of his adoption, or Giuseppe Di 
Giorgio, as the Italians know him, ha- 
just received official notification from 
Rome that he has been decorated b\ 
King Victor Emmanuel with the ordei 
of the Chevaliers of the Crown of Ital> 
the most coveted distinction in the gii 
of the Italian ruler.

The decoration is the direct gift of Hi
king and is in recognition of the (listin 
guished commercial success of Mr. Di 
giorgio in America. No amount 01 
wealth or influence can obtain this liono: 
for any who may eye it with greedy in 
tentions. Deeds pay the price, ami tin 
decoration lias in the past most general 
ly been bestowed for valorous conduct 01 
particularly high diplomatic achieve 
ment. Blood and birth are of no aval 
for the prize.

Mr. Digiorgio came to New York In 
years ago when a mere bov. He applied 
himself to the fruit business, and su
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n istereil its details that within a year 
le was entrusted with the American 
a ency of a large Sicilian fruit house. In 
I In he located his headquarters in Hai
ti note.

two years later he organized the Mon- 
uiiental Fruit Co., and then adversity 
a plied her tests to hint. First he lost 
a ship at sea. Then other vessels en- 
i mitered difficulties which delayed their 
a rival and the lost time was suflicient
i spoil the fruit in their cargoes. He 
jii.miied to offset these disasters with 
if. her arrangements, hut the plans were
ii set and he was confronted with the 
i .ist discouraging conditions.

lie had confidence in himself, however, 
,f nl there were others who had confidence 
l him, and they got together and form
el the Cantanzaro-Digiorgio Importing 
l ii. This prospered and built up an 
I'.inminus business. About a year ago 
iiic big Atlantic Fruit Co. found him in 
ine forefront of its ranks, lie took a 
Illuminent part in the battle with the 
I niled Fruit Co., with which concern 
Ins company is now said to have an al
liance. The Atlantic has some 15 ves
sels which ply between coast ports and 
i lie West Indies. Mr. Digiorgio is but 
il years of age.

MONTREAL MARKETS.
Green Fruits.

Trade is very quiet, and, indeed, there 
i> next to nothing doing. Market condi-
i ions remain much the same as last 
week, the only changes of note being in 
Jamaica oranges, which have advanced 
7;i cents per barrel, and Jamaica grape 
fruit, which is up 75 cents per box. 
This is accounted for bv a good demand 
with small receipts, and it is expected 
iliât the next arrivals will be sold at 
ilie same price. One of the leading com
mission firms will have two cars of 
Mexican oranges this week. They will 
probably sell at from $2.25 to $2.511, as 
Hie quality is good. Good sales of ap
ples were made early in the week at
ii mu $2.25 to $.'1.10.
Onmgva, Florida, case ..................................
T mgeriiied.......................................................
Novels...............................................................
lutes, per lb....................................................

ananas ..................................................................
• coanuta, per bag of 100..............................

irnaica grape fruit, per box.......................

! mons, per box ............................................
: luiaiea oranges, per bbl..............................

« 1 rapes, Almeria, extra fancy Longkeepers

“ Choice..................................................
• ranberrit-s, N. S., nominal .....................

Cape Cod, “ .....................
aiiish onions, cases....................................

Vegetables.
Business is very dull, with everything 

. .igging. Commission merchants, as 
«II as the Bonsccours market dealers, 
ie feeling a slackness that is due large- 
v to the weather, hut also, though to a 
mailer extent, to the municipal elec- 
•ons, which are engrossing the public 
ind just now. No stir is expected in 
c vegetable market until the middle of 
bruary.

We quote :
• aloes, per bag ...........................

1 srsley, per doz. bundles..............
0 75 
0 35 
1 00
1 00
1 00
0 75
5 00
2 75
0 90
3 00

Turnips, bag.................. ................ 0 50 
0 75
2 00
0 50

.... 4 50 

.... 3 00 

.... 3 00 

.... 0 041
1 15 2 35
3 75 4 00 
.... 5 50
4 fO 5 00
2 25 5 03 
.... 2 50 
.... 5 26 
.... 7 00 
.... 6 50 
.... 600 
.... 20 00 
... 25 00 
.... 2 75

SHIPPERS
of DAIRY PRODUCE using this market. Don’t over
look us. We have trained, experienced men in charge of our

Butter, Egg and Poultry Department
thoroughly in touch with the best trade to obtain best results.

MODERATE RATES OF COMMISSION CHARGED

TRY US WITH YOUR NEXT CONSIGNMENT

WHITE & CO., LIMITED
Wholesale Fruit and Produce

Branch at HAMILTON TORONTO, ONT.

. Full line! Fruit. Fish and Oysters.

Reduce Express and Freight Charges by ordering Fish. Oysters and Fruit jointly

Ote F. T. JAMES COMPANY, TORONTO
33 Church St., 76 Colborne St.

FRESH CAR CABBAGE. $2 50 brl

While this is not exactly true it is about the only term that can be used to fairly 
convey the superiority of the keeping qualities of St. Nicholas Lemon*.

W. B. STRINGER fia CO.. Agente. Toronto end Montreal.

W. B. STRINGER

CALIFORNIA CAULIFLOWER—Carload just received, S4.00percrate. 

CALIFORNIA CELERY—Another carload, $4 ôO to $4.75 per crate.

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters: TORONTO

FANCY CALIFORNIA CELERY.—$5.00 case.
SPANISH ONIONS—Large case, $3.00.

“ “ Small “ 1.00.
EX. FANCY NAVEL ORANGES—At $3.25 box.
FANCY ALMERIA GRAPES —At $5.50. Only a few left.
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LET THAT LABEL 
BE YOUR GUIDE

You haven’t got $25.00 to waste on fines ; 
neither have you any customers that you are 
particularly anxious to lose.

When ordering Jams, etc., just see that you 
specify clearly,

E. D. S. BRAND
When you get the goods be sure “E. D. S.” 

is on the Label, and if it isn’t don’t take them. 
“E. D. S.” on the label is “ safety. ” It means 
the Jams, Jellies, etc., are pure, pronounced 80 
by the Government analyst, guaranteed by 
E. D. Smith.

The Eby, Blain Co., Limited, are Toronto agents for my 
Jams, Jellies, etc.; Wm. H. Dunn, agent for Montreal and 
Province of Quebec ; Mason & Hickey, 108 Princess St.. 
Winnipeg, agents for Winnipeg and the Northwest ; Lucas. 
Steele & Bristol, agents for Hamilton ; W. A. Simonds. 
agent for St. John. N.B.: A. & W. Smith, agents tor 
Halifax. N S.

E. D. Smith’s Fruit Farms, Winona, Ont.

FRESH ARRIVALS THIS WEEK
Car Fancy Bananas 
Car Extra Fancy Lemons 
Car Extra Fancy Navel Oranges 
Car Fancy Sweet Sonoro Oranges

Never mind what the other fellow's prices are. 
you can depend upon WALKER’S to be 
right, and the quality too.

HUGH WALKER & SON, ""Sir Guelph, Ont.

TRADE'
MARK,

This design a guar 
antee of quality.

“CRYSTAL BRAND” VEGETABLE PARCHMENT]
TASTELESS, ODORLESS, WATERPROOF, PURE,CLEAN 

JUST RIGHT FOR BUTTER WRAPPERS

Canada Paper Co.SAMPLES AND PRICES 

FOR THE ASKING. TORONTO limited MONTREAL!

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognized as the highest grade oil manufactured.

WHOLESALE ONLY
THE QUEEN CITY OIL COMPANY, Limited, - TORONTO. ONT.

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON & CO.
INOERSOLL

Established - -

Boston lettuce, per doz................ .. 1 00 1 25
.Sweet potatoes, per basket..........

per bbl.................
............ 2 00
............. 5 00

< ele y. per crate ............................ ............ 4 75
Spinach, per bbl..............................
Cucumbers, per doz........................ ............. 3 00
New potatoes, per bbl....................
Mushrooms, per lb.........................
Brussels sprouts, per quart...........
Carrots, per bag...............................
Horse radish, per lb........................

ONTARIO MARKETS.
Green Fruits.

The market has been particularly slow 
since our last report. No feature of in
terest has developed, and no change of 
importance has transpired. Lemons have 
further recovered from the slightly 
downward tendency. California oranges 
are still arriving and showing better 
conditions. Valencias are easier.
Oranges, California. 96 s to lUO's, per box................  3 25 3 50

“ 250's to 288's " ........................ 2 7?
‘ ' Mexican, 96's to 250's, per box................... 2 00 2 35
“ Florida, 98's to 216's “ ........................... 3 25

Valencia, 420’s, 714’s, per case................. 4 25 4 50
Marmalade, 200’s, per box....... ,,..................... 2 .*0

Lemons, Messina, 300's 360's, per box ,..J............ 2 25 2 75
drapes, Almeria, per barrel......................................  6 00 6 50
Cranberries, fancy Jersey's, per barrel, nominal ... 13 00 

“ “ “ per case. “ .... 4 50

Apples, fancy spies, per box...................
11 “ greenings, per box..........
“ Winter varieties, per barrel.......
“ cooking, per barrel.....................

Bananas, per punch, firsts ....................
“ “ Jumbos ................

Pineapples, per ease................................
Grape fruit, Florida, 46's, 96's, per box . 
Tangerines, Florida, fancy § strap.......

Vegetables.

3
1
2
4 
4

150
1 40
3 75
2 75 
2 00 
2 50 
5 00 
5 00 
2 75

Particularly slow and unin ten mg 
lias been the condition ruling 01 the 
wholesale market. Imported cabi ,ges 
have been received and are quot* at 
$2.25 per barrel.

We quote :
Potatoes, kiln dried sweet, bushel hamper
Potatoes, per bag............................................
Onions, per bag..............................................
Onions, Spanish, per small crate.................

" large cases............................
Cabbage, per bbl. (imported).......................
Cauliflowers, domestic, perdez....................
Beets, per bushel.............................................
Carrots, per bushel.........................................
Lettuce, per doz. bunches ...........................

“ imported, per doz............................
Radish, per doz...............................................
Cucumbers, hothouse, per doz.....................
Mushrooms, 1 lb. boxes, per 11».....................
Celery. Californian, per case.......................

“ pony case.......................
Beans, white, prime, bush............................

“ " hand-picked, bush................
“ Lima, pe-lb.......................................

Tomatoes, Floridas, 6 ba-ket crates..........
" extra choice, 6 basket crates...

I< 2 00 
0 > I 00
1 t 1 30

1 GO
... <00
A- jS5o I 1 25

0 50 
.... 0 50 
••• 0 30
0 3 û 40 
0 £■• 0 60
2 Of, 2 25

"80 
4 50
2 75 

.... i 75 

.... 1 90 

... 0 061 .... •> on
I 25

HOW THE NUTMEG GROWS
The nutmeg is the seed kernel ol the 

nutmeg tree which grows in the M.lay 
archipelago, and is known to botanist? 
as the myristii a fraerans. This nee, 
which is from twenty to thirty fen in 
height at maturity, resembles the |iear 
tree in the shape of its leaves and t. nit. 
Its flowers are like those of the lily of 
Ihe valley and exceedingly fragrant.

The fruit is about the size of the 
peach and is edible. It breaks open in 
halves when ripe and exposes the -eed, 
partially enveloped by a bright scarlet 
covering or aril Ins, which, when dried 
turns yellowish brown and is called 
mace. The seed proper has a thin -hell 
and the kernel at first is smooth but be
comes wrinkled in drying.

The nutmeg tree begins hearing about 
eight years after planting the seed, and 
continues to yield for seventy-five y. ars. 
The average product per tree is about 
five pounds of nutmegs and one and a 
half pounds of mace.

While like many tropical tiees. the 
nutmeg has ripe fruit upon it at all -ca
sons, there are three principal pc: iods 
of harvesting, viz., July, when the iriiit 
is most abundant, though it yields thin 
mace ; November, when the maci is 
thicker though the nutmegs are smaller: 
and March, when both nutmegs and 
mace reach the greatest perfei ion. 
though as this season is dry the pro
duction is not great.

After nutmegs are gathered and tip
ped of their outer coverings, they arc 
placed upon gratings over slow fire- and 
dried at a low heat (not over 14" de
grees Fahrenheit) until the kernel rat
tles freely in the shell—an oner, tion 
which takes about two months. The 
shells are then broken and the ke nels 
dipped in milk of lime to render tent 
safe front the attacks of insects, as veil 
as to destroy their power of germ iat- 
ing. They are then packed for export 
in tight casks which have been thon ab
ly soaked and coated on the inside ith 
lime wash.
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1er barrel. 
I..............

bos .........

96's, per box . 
Y i strap.......
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3 n
2 75 
200 
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CHINA 
CUTLERY 
LAMP GOODS CROCKERY „=

Unprecedented Values in the Finest Goods
Our travellers are now out fully equipped with the choicest range of samples on the market, many of which 

cannot be duplicated in Canada. Don’t miss seeing them.

THE CASSIDY CO-
JOHN L. MONTREAL LIMITED

To Wholesale Grocers of Canada

GET BUSY
is our Motto for 1906 and we want your 
orders for Canned Sea Foods :

i Oil Sardines (Sanitary can) 100 tins to case 
i Oil Sardines (Hand made) 100 " 
i Mustard “ “ 100 “
i Tomato “ “ 100 “ “
| Mustard " " 50 “

Also Herring in Tomato Sauce, Kippered 
Herring, Kipperines in Cartons and Tins, 
Clams, etc. Every tin guaranteed. Price 
lists and information furnished promptly 
on request. Write or wire your order to

CONNORS BROS., Limited
BLACK’S HARBOR, N.B.i_________________ _______

The Most
Delicate Flavor 

and Purest

Olive Oil

Largest Sale 
in the World King

Oscar
Sardines

___________ ask your wholesale house-----------------

JNO. W. BICKLE & GREENING
HAMILTON, ONT.

Canadian Selling Agents.

j ln buvjng CANADIAN SARDINES
j be sure and order the “GOLDEN RULE” brand.

Packed only by THE McDONALD PACKING CO., FAIRHAVEN, N.B.
Packed with the greatest care in the new solderless tins. Each and every can guaranteed.
You take no risk, and your profit is good and sure.
Every first-class jobber and retailer should have them, 

v Insist on getting “The Golden Buie’’ brand.

J. W. WINDSOR, £•<£££ MONTREAL
67



The Canadian Grocer February 2, l*!-..;

Progressive Retailing

CARE OF EMPLOYES IN MODERN 
STORES AND FACTORIES.

in the great race for wealth, in 
the .struggle of every day life to till 
each moment to its utmost in order 
to accomplish many things, the average 
man of business rarely considers the lit
tle things that may mean a great deal 
of comfort to his employes.

In the large business houses of Eng
land it is customary to serve tea or 
coffee every afternoon at four o’clock.
In Spain luncheon, and in some instances 
breakfast, is served to the workers, and 
they are permitted to enjoy a siesta of 
two hours in the middle of the after
noon, and though they work later to 
make up for the rest, still such a re
laxation supplies them with a newly 
gathered force of energy with which to 
pursue their labors.

In New York several of the larger 
firms have begun to realize that, if only 
from a business point of view, it is pro
fitable to minister as much as they can 
to the worker’s comfort, and in several 
large factories there are some office ac
commodations that would make men of 
a few generations back open their eyes 
in surprise. Perhaps it is the employ
ment of so many women and girls in a 
large business that has prompted this 
kindness.

In one of these buildings there is a 
charming little dining room for the use 
of the young women employed.

It is not compulsory that they take 
advantage of the kitchenette ; they are 
at perfect liberty to have lunches else
where if they choose. As the "hash 
house’’ in the neighborhood of the com
pany’s building, however, is not desira
ble, and the restaurants are too expen
sive, nearly every one lunches in the 
building.

Lunch in these buildings is a sort of 
continuous performance from twelve 
noon until about three in the afternoon. 
The dining room is, of course, not over
large, and as there are a number of^ 
young women in the company’s servictf; 
they must take lunch in relays. In one 
corner of the dining room stands a 
small ice-box On a warm day it is 
very nice to be able to open this box, 
just as you might at home, and take 
from it cold meat and fruit. The room 
is furnished in mission style, pleasing 
pictures decorate the walls, the table is 
rarely without flowers and the Venetian 
blinds, half drawn, lend a mellow, soft 
light that suggests rest and comfort and 
makes one quite detest the thought of a 
restaurant lunch. A three-burner gas 
stove makes it possible for the girls to 
have just about what they want to eat, 
and a well filled china closet is supplied 
with dainty service for the table.

Now, in some of the banking houses 
the employes are served with lunch by 
the institution, but the heads of one 
down town firm hardly thought it right 
to do this, for a young woman i,1 rather 
proud and the service might he misin

terpreted by some. As this is the case, 
every morning the errand boy “goes to 
market,” buying just what each young 
woman wants for lunch.

The building stands near the river, and 
almost at any time of day you may find 
the roof cool and pleasant. Here a lit
tle frame Summer house with a canvas 
top has been built, and no matter how 
hot the day the breezes from the river 
make it a place of comfort.

Oftentimes the men eat their lunches 
up here, ami spend the entire noon hour 
under the canvas, where they may read, 
talk, smoke and be fanned by the cool 
breezes that blow up the bay, seated in 
comfortable chairs.

In one of the William street office 
buildings tea and coffee after the Eng
lish fashion aie served every afternoon 
at four o’clock.

This tea and coffee making is a ques
tion of some importance to the clerks 
of the office, for when the custom was 
introduced it was decided that each man 
must try his hand in the culinary de
partment for a week’s time.

There are bread, butter, cheese and 
preserves served with the coffee and by 
the time four o’clock comes they are 
more than welcome to the tired em
ployes.

The service in this office is not as 
elaborate as is that of another house ; 
here it is a matter of men and business 
pure and simple, for there is but one 
woman in the office and she is kept busy 
at the telephone board. Sometimes the 
coffee boils over, sometimes the tea gets 
a little boiling, but on the whole it is 
pretty good, for the young woman at 
the switchboard has written instruc
tions reading like this :

“One tablespoonful of coffee to each 
cup of water and one spoonful to the 
pot. Pour cold water over the coffee 
and let it come to a boil. Don’t boil 
it.

"Boil water for the tea, and then to 
the pot put in about three teaspoonfuls 
of tea. Don't let it boil.”

Perhaps it is in the large department 
stores that there has seemed to be a 
greater increase in consideration for the 
employes than in other places of busi
ness. Of course the great number of 
women employed in the stores has some
thing to do with this, but ten years 
ago, or even within a shorter ueriod, 
one did not find all the comforts that 
are now supplied for the saleswomen.

One of the stores in town has a unique 
arrangement—an emergency hospital— 
and many times it is put to use. This 
room is fitted up as comfortably as any 
bedroom in a private house. There is a 
well supplied medicine chest and a train
ed nurse is in attendance. There is also 
a house doctor, so in case of illness he 
is immediately called. In a store in 
which over two hundred women are em
ployed it may be imagined that such a 
room is almost necessary, although in
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days gone by employers seemed not ■ 
realize the real need of kindness to ll,. 
help.

Here there is also a class for you 
women who have been deprived of 
chance in life to learn certain thin 
about the care of their clothes, for > 
necessity for earning a living tat. 
away nearly all opportunity of learm. 
many necessary things.

In the rest room, when the girls 1 
off duty,” there is a woman who teaci 
them to sew. This means that e<i 
girl may bring her wearing apparel 
the store, and there, when she has 
opportunity at noon, may learn, w 
the assistance of a skilled workwom. 
to make her own clothes and m„ 
them correctly.

An hour seems but a short time 
learn much, but in this time a girl u 
complishes a good deal, and if she u 
sires may come early in the mornii 
and spend her time in sewing.

The New York Telephone Company 
probably more careful to its women ei 
ployes than is any other company in i. 
city. For a woman to sit all the hou. 
of a day at a telephone switchboard 
wonderfully exhausting work, and n 
these girls everything is made as con 
fortable and easy as possible. Each h. 
her own private locker for her clothe 
which affords her room to hang In 
street skirt, which is general!'" exchan, 
ed for a workday habit. There are re 1 
rooms and retiring rooms for those wl.n 
do not feel well and desire quiet anil 
total absence of voices. The iliniiu 
room is furnished with polished top 
tables, a matron is in attendance and 
makes the tea, coffee and chocolat, 
which are supplied free by the company 
while the girls bring their eatables.

The day of the cash boy and girl i- 
almost over. Still, in a few of tin 
stores of the city these little wage can 
ers answer, more or less energetical!) 
to the X:all of “Cash !” and the rap of 
the saleswoman’s pencil.

In one of the stores there is a chain, 
for every boy and girl to obtain an edu 
cation, at least a sort of schooling that 
will put their minds in training and 
help them to think.

In this store there are many little 
boys employed. A greater portion of 
these children have been denied a prop, 
schooling, and the owner of the stoi. 
realizes that without a proper amour 
of education, without a training of hi 
young mind to methodical thought, it i 
pretty hard for the boy to work wei 
when he becomes a man.

For this reason a morning school i 
opened in the store, and an hour and 
half before the time of opening the dooi 
to customers finds every boy in his chai 
before the teacher.

In this school the boys are given It 
sons in arithmetic, writing, spelling 
reading and geography, and the interes 
ing point of it all is that the boys see: 
exceedingly eager for their work, ai 
though it is not compulsory that tin 
attend, there is rarely ever a boy al 
sent from the class.

Some of the business houses in tl 
city are certainly bending every effort 
give their men and women a fair chain 
and in nearly every case the employ, 
finds that his employes appreciate tl 
kindly things done for them, for 
comes not as a charity, but merely . 
a help to the worker.
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“I do not doubt,’’ said a member of a 
nsiness corporation that serves lunches 
,i its employes, “that in time all of the 

iUlgC houses will do this ; the men seem 
!, fvel more refreshed after lunching 
.uielly in our dining room, and then 

, t her going out for a walk or reading 
,n the rest room, than if they frequent- 

i restaurants with their rush and 
,iise. It is, all in all, a comfortable 
,lan ; the heads of our firm, even, have 

‘ tu-ir dining room and prefer lunching 
: here rather than going outside.”

Such are some of the little things 
lone to lighten the load of bread win
ces, and a generous spirit seems 

spreading among employers, who see

a ■ 1/rUlA The original and only Genuine 
f IA K T Y A Preparation for Cleaning Cut- 
UfilX* I V lery, 6d. and ll. Canisters

'WELLINGTON1
KNIFE POLISH

JOHN OAKEY S SONS, Limited
Manufacturera of

Emery, Black Lead, Emery, Olais and 
Flint Clothe and Papers, etc.

WiKto Ml, Moi, îmtlaii
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

thaï it is only just lo promote the com
fort and happiness of those under them.

“I want to complain of the flour vou 
sent me the other day," said Mrs. 
Newliwed, severely.

“What was the matter with it, 
ma'am ?" asked the grocer.

“11 was tough. Mv husband simply 
wouldn’t vat the biscuits made with it."

ShirrifFs
Flavoring
Essences

stand for long experience, 
high quality, absolute relia
bility. They sell well now 
because they have been be
fore the people for years.

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu
facture and technical applications of 
chemistry.

If you hive 
Money to Burn
Why! Go burn it. There 
is lu times more sat s- 
fdvttion in b ur n i n g 
money than in losing u 
in driblets, through 
carelessness of clerks 
or disputed accounts- 
Who that has pass, 
book ‘ customers has 
not bad accounts dis
puted sud partially re
pudiated ? The best 
way to avoid all com
plications and misun- 
derstandlug is as 
follows.

IF A MAN WANTS CREDIT
or $lo, give him a $10 Allison Coupon Hook, charge 
him with $10. ami there you are No trouble at all 
If he buys a plug of tobacco for ten cents, just tear 
otT a ten-eent coupon—that’s all. And i-o on for all 
his purchases up to limit of the book NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING There are otherCoupon Books, of course, 
but why not have the best1.' Let us send you a 
free sample.

Per Sale le Canada by

rnt CSV, SLAIN CS., Limited, TeSSNTS. 
c. e. BtAucntMiN * riLB, hbntbcal.
Wtl. T. SLOANt, WINNIPEG, HAN.
ALLISON COUPON OO., Manufacturer,.

Indlanapolla. Indiana.

EXPORT TRADE DEPARTMENT.
FIRnS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con
signments of Apples and Fruits of all 
kinds. Beet references, connection and 
experience. R. C. HALL 4 CO.. 
Monument House, Monument Squabs 
London, E.O.

DAVID SCOTT A CO.
Est. 1878. 10 North John St., Liverpool, 
England. Splendid connections a 
references. Try us with a shipmen of 

CANNED GOODS.
T. A —Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Etuis, Bacon, Apples, 

Poultry.

HAMILTON WICKBS A CO..
Canned Goods Brokers. Kastcheap. Lon. 
don, and Victoria Street. Liteepool- 
Reports and valuations made >n Canned 
Meats, Fish. Fruit and Vegetables. Consign
ments handled. Correspondence so licked.

JOHN LETMBM A SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

ORIFPIN A CULVERWELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
▲Ll Food Products. Correspondence 
invited. References given. Write us. 

139 Redcliffe St., Bristol, Eno.

B. BIERMANN A CO-
FRUIT AND PRODUCE BROKERS.

5th Ed ARC. Code.
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

QEO. R. HEEKER & CO.
11 and 12 Bedford Hotel Chambers,

Covent Garden,
LONDON. W C. - - - ENGLAND

European representatives and 
distributors, Earl Fruit Co., 

California, U.S.A.
Specialties,

FRESH. DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Liebers.

JAMES MARSHALL,Aberdeen, Scotland,
is always ready to handle consignments of 
Canadian produce. Alierdeen Is a develop
ing market. Won’t you at least give it a 
trial? Others did so, were satisfied, and 
conticue shipping. Personal attention. 
Prompt returns.

Cable Address “Rapp, Liverpool 
HERMAN RAPP * CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 
Liberal advances on consignments.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., "Acriton, Liver
pool/’ Code, A. B. G, th Ed.

A. C. DOUGHTY & CO.
Head Office, 20 Kastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address: Avouching, London. Codes: 
A. B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

Telegraphic Addres», "Fondants, London.'
A. B. 30WERBUTTS * CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers: Hill 4 Sons, 66, West Smithfiel

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck & Schlpmann, •

Commission Agents and Merchants.

This space $15 per year

THOS. BOYD A CO.,
28 Kino St , LIVERPOOL,

are open to receive all kinds of Canadian 
Produce Highest references. Wide
connections A. B. (X, 4th and 5th ed., 
Western Union and Libber s Codes T. A.
" Boyd

WHITELEY, nUIR & CO., IS
We handle consignments 

CHEESE ai
We sell cost, freight and insurance.

London, Liverpoo

Victoria SI., Liverpool, England
of CANADIAN MEATS,
»D BUTTER.

Western Union Code.
L, Glasgow.

J. H QAIT5KBLL A CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best price»—prompt 
returns. Write us. Established 1883.

Thii spsoe MO per ycer. Salter & Stokes
IMPORTEES 0

CHEESE, BUTTER, E 
Reference, London City and Midland R

g St. W. Smithfield, T Urinr
tral Market. R.O., 1^011(1011, H,Ug
F CANADIAN
QOS AND POULTRY.
ank, West Smithfield. We buy outright
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JACOBS’
BISCUITS

Don't forget the name, nor 
overlook this line of imported, 
biscuits. Made in Dublin, 
and packed specially for 
export trade. No finer line 
of fancy biscuits in the 
world Remember the name 
“JACOBr

Manufactured by

W. & R. JACOB & CO.,
Canadian Agents ;

* Kenneth H. Munro,
324 Coristine Bid. Montreal 

C. <fc J. Jones Bros., 
424-425 Union Bank Building 

Winnipeg 
Wilson Bros.

Wharf St. Victoria, B. C.

Limited

DUBLIN,
IRELAND

STEWART’S I
DELICIOUS

Chocolates and Bon-Bons
PURE and WHOLESOME

SPECIALTIES :
FINE CHOCOLATES BON-BONS
MARSHMALLOWS
TURKISH DELIGHT
ALAKUMA
PAN WORK
HARD BOILED GOODS
MINT LOZENGES
COUGH DROPS
ACID FLORAL and FRUIT TABLETS

THE

STEWART COMPANY
LIMITED

TORONTO

x>

CANADA:
N* better

Country

WOTT-S:
Ne better 

Cbetelete

If you carry in stock..,

Motts
Chocolates

“Diamond” and “Elite” brands, 
you can offer your customers the 
BEST and MOST SATISFACTORY 
lines made.

They are ready sellers and are
“MADE IN CANADA”

JoHn P. Mott CSL Co.
HALIFAX, N.S.

BELLING AGENTS:
J. A. TAYLOR R. S MoINDOE JOB. E HUXLEY 
ïotruu Tobokto Wineiree

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO
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GIVE CONFECTIONERY A SURE 
PLACE.

Nearly all grocers handle eonfection- 
i v lo a certain extent, and it is projier 
nat they should do so. Some, perhaps, 

into the line too far, and thus usurp 
art of the true confectioner’s business ; 

! ut there are far more that do not go in- 
ii far enough. To be up to date, a g ro
ar should not neglect the confectionery 

■ Ivpartment of his business.
Biscuits, cakes and candies are lines 

a Inch a grocer should certainly handle. 
Besides the ordinary kinds, a good var
iety of sweet cakes and fancy biscuits 
,liould he kept in stock.

In the lines of candies, etc., it is rath- 
tr difficult for the grocer to decide just 
how far to go; the varieties are so many 
ibat the picking out of the best lines 
fur the grocery business requires some 
forethought.

The reason that a grocer should go 
more into confectionery is not only be
cause of the profit to be derived out of 
I lie line itself, but because of the advan
tages it can he put to in a grocery 
stoic. In the first place, I lie appearance 
of a store can be greatly improved by a 
display in the confectionery line. A neat 
looking showcase displaying a few of the 
most staple lines of confectionery, placed 
in a prominent i>ositioii, brightens up a 
store wonderfully.

Some grocers—perhaps not very many 
—go into the novelty line. They have 
a showcase in which are displayed sun- 
diy articles, such as pins, needles, lead 
pencils, pens, etc.

Now, would it not be far more appro
priate to the grocery trade to devote 
Hint showcase to confectionery f Of 
course, it would ; pins and needles are 
surely very foreign to the grocery busi
ness.

Besides the inappropriateness of it, the 
appearance is far from being good ; a 
showcase of such goods seems to be out 
of keeping with the rest of the store. 
Another advantage of having a confec
tionery department ill a grocery store is 
that, if the grocer gets a large order 
from some person, he may have some
thing suitable to put in “for the chil
dren.” There is no better way of get
ting at the heart of the parent than 
through the child. That little bag of 
candies, or whatever it might be, has 
great influence with the mother ; and 
being thus influenced she, in all prob
ability, will go back to that store to 
make a similar purchase.

THE ART OF SAMPLING.
It is remarkable the results which will

accrue by judicious sampling of a given

district. First aud foremost the store
keeper must be certain of his article. It 
should be the best" of its kind, no second 
grade goods. The giving of a poor 
article will kill trade, not make it. 
Second. It should be neatly and attrac
tively gotten up. The first impression 
is the lasting one. Given an attractive 
sample, the recipient expects a good 
thing—the first move in the direction of 
success. Third. Do not fail to have 
the name, address, and price clearly iq>- 
on it.

Suppose you try this with your con
fectionery. A good corner of the street 
at the busiest time of the day ; a neat, 
lastv confection handed to the passer-by 
by an equally neat and well-dressed boy- 
wit h a well-worded notice of the fact in 
your usual advertisement space in the 
local journal, and you will welcome the 
result. A successful candy dealer in the 
United States lias built up a large busi
ness in this wav.

A GOOD ADVERTISEMENT.
Piivale John Allen takes a deep in

terest in the advertising business. Ad
vertisements that he deems exception
ally good he cuts out and pastes in a 
scrap book. As he was showing this 
scrap book to a guest one day he said:

“But the best ad. I know of is not in 
here. For it wasn’t written, but spoken. 
It earned its originator some thousands 
of dollars, yet I can never show it. T 
can only describe it, and description fails 
to do it justice.
! |“It was the work of a clothier in 
Nashville. He had, with his partner, 
the first establishment in town, and the 
business of the firm was considered very 
piosperous. The two men had married 
sisters and their relationship was more 
than friendly. Hence the greatest sur
prise overtook Nashville when the jun
ior partner suddenly took out a sum
mons and hauled the senior into court.

“ ‘The senior partner is mining the 
business,’ gossip said. ‘He is getting 
softening of the brain, or paresis, or 
something of that sort. Now is the height 
i f the Spring season, when they ought 
to be making money hand over fist, but 
the senior partner’s cracked methods are 
spoiling everything.’

“So all Nashville took a tremendous 
interest in the ease, and, on the morn
ing it was called, the courtroom was 
crowded as in a murder trial.
“The junior partner’s complaint was 

presented strongly and directly. He 
wanted an injunction to restrain the 
senior from selling below cost. He show
ed that goods were being sacrificed at 
a fraction of their value, and he asked

61

The Canadian Grocer

Tell
Your
Customers

There's nothing nicer than

PERFECTION 
CREAM SODAS

Canada’s Prime Favorites

They are dainty delicacies for 
particular people.

They are made from the 
premier flour, cream and butter by 
the Mooney Process—the faultless 
process.

ÈffiïïŒMfS'
I PERFECTION

H1 EB9$o^al
% 1* MOONEY BISCUIT A CANDY CO 

STRATFORD CANADA

are all the name implies — PER
FECTION. No grocer tries to get 
along without them unless he 
wishes to miss custom.

ORDER A CASE

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal

...
...

. .
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Every grocer has a call for Maple Syrup and Maple Sugar.
When you get a demand from your customers see that you have
the genuine, absolutely pure and unblended

Grimm Pure Maple Syrup
Buy this Brand.

THE GRIMM MFG. CO.,

Fortify yourself against 
inclement season.

VAN HOUTEN’S

Write Us for Particulars.

Manufacturera of Champion 
Maple Sugar Evaporator and 
Maple Sugar Makere’ Supplice Montreal

Best and Coes Farthest 

The Ideal Winter Beverage

Grocers make friends by recommending it.

There is money and satisfaction in handling 
Van Houten’s.

_ . . IJ.L. Watt & Scott,Dominion Agents j o/4TT Scott & Goo
TORONTO

Watt, Scott & Goodacrz MONTREAL

What Makes 
Them Sell

Do you keep close tab on the way your sealed fruits, 
etc., sell ? If you do, no doubt you find that with jams 
and marmalades the greatest demand is for sterling 
goods.

Southwell’s
Jams and Marmalades
have a reputation for being the purest and most delicious 
jams and marmalades possible to obtain. That re
putation is always lived up to. Without the excellences 
which have made the reputation, Southwell’s Jams and 
Marmalades would be like any other jams and marma
lades. With the exellences they are different from any 
others—better.

FRANK MAGOR & CO.
Canadian Agents

MONTREAL

CABINET MAPLE SYRUP
SUPERIOR TO ALL OTHERS

Ask your jobber for Cabinet Maple Syrup. Do not allow him to substitute an inferior article because it is cheap.
WE QUOTEt

6 1-gal. tins to cese, wine measure, $4.50 per case 24 pints to case, wine measure, $2.50 per case 
12 ^ -gal. “ “ “ 4.80 “ 12 qrt. bottles, 2.40 "
24 V\ -gal. “ “ “ 4.80 “ 5-gal. tin, Imperial measure,1 to ease, 3.80 "

We prepay freight on lota of 3 cases or more.

If your jobber cannot or will not sell you Cabinet Maple Syrup, mail your order to our address, you will be sure of 
prompt shipment and fresh goods.

THE MONTREAL MAPLE CO.
88 GREY NUN ST., MONTREAL, QUE.

fid
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that this ruinous trading he stopped, 
test ruin ensue.
“The defendant’s lawyer, an able fel

low, secured an adjournment for three 
weeks.

“On the announcement of this ad
journment the junior paitner gave a 
loud groan. He leaped to his feet, and 
i uslied out like one demented, shouting 
us he went, ‘Merciful heavens, then the 
.-arriiicc must still go on!’

“I don’t need to tell you how much 
business that firm did in the next three 
weeks. ’’—Exchange.

TORONTO W. O. HOCKEY LEAGUE.
Owing to the mild weather, no games 

were played in the Toronto Wholesale 
Grocers’ Hockey League last week. The 
standing of the league to date is as fol
lows :

Won Lost
T. Kinnear & Co.................. 2 0
Grocery Brokers ................. 1 0
Canada Grocers, Limited... 1 0
II. P. Eckardt & Co............ 0 2
James Lumbers .................. 0 2

HE GOT THE MONEY.
The British battleship Dominion sailed 

on Saturday afternoon, the 26th ult., 
from Halifax under sealed orders. Just 
as the ship hauled out into the stream 
an amusing incident occurred. James 
Clarke, a city grocer, who had delivered 
a supply of groceries to the ship, was 
unable to get a settlement with the 
.ship’s grocer before the gangway was 
hauled in. He refused to leave the ship 
without his money, and when the tardy 
sailor paid up the battleship was a hun
dred yards from the shore. Clarke, how
ever, was not daunted. He clambered 
down the torpedo net guards, jumped 
overboard, and swam ashore, amid the 
cheers of the tars and the crowd on the 
pier.

INCREASED ASSESSMENT.
B. C. canners are much excited over a 

tremendous increase in assessment by 
the Provincial Government. The increase 
amounts to from five hundred to one 
thousand per cent. According to the 
canners. for nineteen canneries last year 
an average of $10,000 was taken, the 
total assesment being $990,000. The new 
assessment makes a total of over one 
million dollars, and one cannery alone is 
assessed for $150,000. The canners 
charge that the new rate has been ar
ranged right in a good year, when there 
is a large stock on hand.

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co., Ltd.
The Oldest end 

Largest flanutecturers #1

PURE, HIGH GRADE
COCOAS

AND

YOUR CUSTOMER
May not know 
that

COX'S
GELATINE
has been on 
the market for 
sixty years.

If you tell 
her this, 
add that

and

STRENGTH and PURITY
have always been Its leading qualities, she will 
applaud your recommendation of a good article.

J. â G. COX,
Ltd

Gorg/a Ml Urn, 
EDINBURGH

Canadian Agents :
O. K. Colson * Son, Montreal 
D. Masson k Co., "
▲. P. Tippet à Oo., M

CHOCOLATES
Registered. 

V. 8. Pat. 0&

Ne Chemicals are used in their 
manufacture.

Their Breakfast Cocoa is abso
lutely pure, delicious, nutritious, and 

costs less than one cent a cup.

1 heir Premium No. i Chocolate, put up in Blue 
Wrappers and Yellow Labels ie the best plain
chocolate in the market for family use.

Their Oermen Sweet Chocolate is good to ea 
and good to drink. It is palatable, nutritious and health 
tul ; a great favorite with children.

Buyers should ask tor and make sure that they get the 
genuine goods. The above trade mark is on every 
package.

Walter Baker & Co., Ltd.
Established 1780.

Dorchester, Mass.
Bnmeh Nom—, Mot Peter SL, Montre—, See.

W. G. GUILD TO FACE THE MUSIC.
Crown Attorney Washington, of Ham

ilton, will proceed against the Wholesale 
Grocers’ Guild on February 6. The 
charge is that H. C. Beckett and Geo. 
E. Bristol, of Hamilton ; John I. Dav
idson, of Davidson & Hay, Toronto ; 
Joseph F. Eby, of Eby, Blain & Co., 
Toronto ; Thomas Kinnear, of Thomas 
Kinnear & Son, Toronto ; Thomas B. 
Escott, of London, and W. L. Craig, of 
Kingston, did in the years 1898 to 1906, 
in the city of Hamilton, conspire, com
bine, agree and arrange one with the 
other or others of them, with the Cana
dian Sugar Refining Company, Limited ; 
the St. Lawrence Sugar Refining Com
pany ; the Acadia Sugar Refining Com
pany ; the St. Lawrence Starch Works ; 
Brantford Starch Works ; Edwardsburg 
Starch Works ; Empire Tobacco Com
pany, Limited ; W. C. McDonald ; the 
International Brokerage Company ; the 
Pacific Selling Company ; the Force 
Food Company ; the Peterboro Cereal 
Company. Limited ; the Canadian Salt 
Company ; Crosse & Blackwell, Limit
ed ; Canadian Canners, Limited ; Sim- 
coe Canners Company ; Canada Gro
cers’ Company ; Aylmer Canning Com
pany ; Trenton Canning Company ; the 
Boulter Canning Company ; Thomas 
I.alor ; the Eastern Brokerage Company, 
Limited, and other firms and corpora
tions to the complainant unknown.

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

MoLAUCHLAN À SONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

A QUICK, STEADY AND PROFITABLE 
ACCOUNT FOR AMY DEALER. 
ADVERTISED EVERYWHERE.

Special Wholesale Agents Howe McIntyre k Co.. Montreal, Que.; D. H. Rennoldson, 
Montreal. Que.;'Thoe. Davidson k Co., Quebec. P.Q.^The_ F. J. Castle Ca, Ottawa, Ont.;_Tbe
Davidson & Hay, Limited. Toronto.Ont.; Balfour k Co., Hamilton, Ont.; Edward Adam» k Co.,
London, Ont. W 8. Clawson. 8t. J *“ " “ *-----“ ~J " — ” “ ~—
here Co., Winnipeg, Man.; Kelly, 1

St. John, N.B.; Jaeon 8. Creed, Halifax. N.S.; The Paulin Cham- 
, Douglas k Co., Vancouver, B.C. SEND FOR A -i V VIPL

LAM0NT, CORUM *IC0., Agents, 17 Common CL, MONTREAL
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BUSINESS CHANGES.
John Daze, grocer, Arnprior, Ont., as

sets sold.
L. P. Pepin, grocer, Montreal, Que., 

assets sold.
Nap. Boutiiillier, grocer, Montreal, 

(/ue., assets sold.
Eugene Piclier. ilaiiy supplies, Quebec, 

Que., assets sold.
Poupart & Laurendeau, grocers, Mont

real, Que., registered.
Labrosse & Therien, grocers, Montreal, 

Que., have registered.
J. VV. Meloche, general merchant, 

Montreal, Que., assets sold.
1). Gonley, cigars, etc., Montreal, Que., 

effects sold at bailiff's sale.
Hunter <V Thomas, general merchants, 

Poster, Que., have dissolved.
Robert H. Gordon, grocer, Toronto, 

has sold out to A. Miller.
K. J. Near, agricultural implements, 

Atwood, Out., has sold out,
V. Thibault, general merchant, Saya- 

bec, Que., has compromised.
F. Bois, general merchant, St. Louis 

de Ha Ha Station, assets sold.
J. S. Merklev, flour, feed, etc., Finch, 

Ont., is offering compromise.
Alex. Draper, grocer, Toronto, Ont., 

has sold out to G. E. McKee.
D. Ducharme, grocer, Magog, Que., 

Chart rand <k Turgeon, curators.
Lakeside Meat Co., grocers and butch

ers. Foster, Que., have registered.
F. W. Brown & Co., grocers, Calgary, 

Alla., have assigned to E. G. Peseod.
John Boligan, grocer, etc., Hamilton, 

Ont., has sold out to John Turnbull.
J. H. Maunder, general merchant, 

Cambray, Ont., is giving up business.
James Brickley, tobacconist, St. John, 

iN.B., has assigned to C. H. Ferguson.
Frank A. Stephen, grocer, Montreal 

(St. Louis), C. A. McDonnell, curator.
Carter, Galbraith & Co., wholesale gro- 

<eis, Montreal, Que., dissolved.
G. Lafortune <fc Co., provisions, Mont

real, Que., dissolved, A. Lafortune regis
tered.

Forest Freres, wholesale and retail to
bacconists, Montreal, Que., have regis
tered.

Smith, Fischel & Co., cigar manufac
turers, Montreal, Que., A. W. Bonham, 
curator.

J. Bilodeau, confectioner, Edmonton, 
Alta., has sold out to Maissoneuve & 
Terrault.

J. D. E. Lafond, general merchant, 
Frelighsburg, Que., has assigned to H. 
Lamarre.

|H. W. Jacobs, cigars, Vancouver, B.
C., has sold Vancouver business to XV 
Wilzinski.

P. Massicotte & Co., grocers, Mont
real, Que., have assigned to Chartrand 
& Turgeon.

E. A. Tremblay, general merchant, St. 
lrenee, Que., voluntary assignment to V. 
E. Paradis.

Burrard Canning Co., Steveston, B.C., 
lias been succeeded by Burrard Canning 
Co., Limited.

James Harris, grocer, Canterbuiy, N. 
B., stock advertised for sale by tender 
to 6th inst.

THE CANADIAN GROCER

D. J. Davies, general merchant, 
1 hamesville, Out., has sold out to G. 
O. Gardner.

Albert M. Vail, general merchant, 
Newbmy, Out., business advertised for 
sale by tender.

XV. J. Dodds, general merchant, Cale
don, Ont., stock, etc., advertised for 
sale by tender.

P. Maheux, general merchant , St. 
George East, Que., V. E. Paradis ap
pointed cuiator.

(). Desjardins, general merchant, Otter 
Lake, Que., has compromised at 35 
cents on the dollar.

A. Desjardins, grocer and baker, St. 
Therese, Que., assets were to have been 
sold on the 31st ult.

E. XX". Lewis, grocer, XX’roxeter, Ont., 
stock, etc., adveitised for sale by auc
tion on the 5th inst.

!.. H. Thouin (est. of), grocer, Mont- 
rtal. Que., meeting of creditors was to 
luxe betn on the 30th ult.

H. W. Legate, general merchant, La- 
belle, Que., meeting of creditors was to 
have been on the 31st ult.

P. Maher, general merchant, St. Guil
laume Station, Que., assets were to have 
been sold on the 1st inst.

LeBlanc & Uaza (estate), general mer
chants, Comber, Ont., stock advertised 
to be sold on,the 25th ult.

The Great XX"est Trading Go., Limited, 
general merchants, Yorkton, Saskatche
wan, retiring from business.

A. McGowan, general merchant, St. 
Ours, Que., -meeting of creditor’s was 
to have been on the 31st ult.

William Carter, grocer, Montreal, 
Que., absentee, meeting of creditors was 
to have been on the 1st inst.

Jos. Campeau, general merchant, St. 
Agathe Des Monts, Que., assets were to 
have been sold by the 1st inst.

Ant. Garneau, sr., general merchant, 
Pont Rouge, Que., has assigned to V. 
E. Paradis, provisional guardian.

XVoolsev & Lcfeaux, produce, -etc.. 
Revelstoke, B.C., have been succeeded bv 
XX’oolsey, Lefeaux & Go., Limited.

Emile Dupont, general merchant, 
Notre Dame Du Lac, Que., assets were 
to have been sold on the 2nd inst.

Ghas. Choquette, general merchant, 
Village Rjehetieu, Que., meeting of 
creditors was to have been on the 31st 
ult.

Mrs. Solomon Rotman has registered 
under the style of Fisher Freres, gro
cers and dry goods dealers, Montreal, 
Que.

E. Dumas, general merchant, Notre 
Dame du Lac, Que., has assigned. Le- 
faivre & Taschereau, provisional guar
dians.

The Vair Produce Co., Toronto, Ont., 
have dissolved partnership. James Vair 
retires and John C. Craig continues un
der same style.

Martin Hardy, grocer, Newmarket, 
Ont., has assigned to T. H. Brunton, 
meeting of creditors was to have been 
on the 27th ult.

Robert Brooks has sold his gro
cery business at Palmerston, Ont., to 
W. H. Nicholson, of Forestviile, an
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old Palmerstonian, and possession wi 
be given some time during February.

C. M. A.’s RESOLUTIONS.
Following ate the resolutions whirl, 

the Canadian Manufacturers’ Associate 
will bring before the congress of Chan, 
bets of Commerce of the Empire to fa- 
held in London, England, July 2.

Imperial Preferential Trade.
Whereas, resolutions adopted in r* 

cent years by important commercia. 
bodies throughout the British Empin 
have declared their belief that mutua 
preferential trade measures between th< 
component parts will effectually pro 
mote the unity and prosperity of tin 
Empire.

Whereas, this belief is strengthened b. 
the conditions existing in international 
trade competition, by the growth of tin 
British dominions as producing and cot, 
suniing powers, and by Iheir need fui 
further development.

Therefore be it resolved, that this 
Sixth Congress of Chambers of Com
merce of the Empire urges upon His 
Majesty’s Governments in the United 
Kingdom and in all British dominions, 
the advisability of arranging at an early 
date, to their mutual benefit ami satis
faction. reciprocal trade measures with 
the other portions of the Empire.

Patents, Copyright and Insolvency.
That whereas, it is desirable for the 

promotion of trade and the safety ot 
commercial interests within the British 
Empire, that the laws governing im
portant features of commercial life 
should be harmonious and reciprocal.

Therefore be it resolved, that this 
Sixth Congress of Chambers of Com
merce of the Empire recommends that 
immediate steps be taken through a 
joint conference of Government repre
sentatives to establish within the Em
pire uniform and equitable laws respect 
ing copyright and insolvency.

Special Trade Representatives.
That whereas, it is desirable in the in

terests of British commerce and for tin- 
unity of the Empire that many of the 
goods now imported by British domin
ions from foreign countries should In- 
purchased from British sources, and al 
so that Great Britain should increase 
the amount of her purchases from the 
other portions of the Empire.

Therefore be it resolved, that this 
Sixth Congress of Chambers of Com
merce urges upon His Majesty’s Govern
ments in the United Kingdom and in all 
British dominions, the necessity of ap
pointing special trade representatives it. 
every other important market within tin 
Empire, to encourage the development ot 
such reciprocal trade.

Weights and Measures and Currency.
That whereas, with the progress of in

dustry and the Ueveloument of tradi 
throughout the world, the establishment 
of uniform systems of weights and meas 
ures, and currency, becomes more and 
more desirable and necessary.

Therefore be it resolved, that this 
Sixth Congress of Chambers of Com
merce of the Empire recommends the 
appointment bv the Imperial Government 
of a Royal Commission, who shall in
vestigate and if possible recommend uni
form systems of weights and measures 
and currency, to be adopted throughout 
the British Empire.
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JUSTICE OF ESTABLISHED PRICES
By O. A. Keyser, in National Hardware Bulletin.

Co-operation for profit—that expresses 
lie underlying principle of all inercan- 
i le associations.

Every business man is in business to 
make money. If conditions become 
-nc*li that the money-making possihili- 
i irs of a business are jeopardized, im
mediate steps are taken to remove 
iliose conditions altogether or to limit 
i heir hanufnlness.

The worst enemy of profit is undue 
. ompetition. When my competitor ac
quires .such an advantage over me 
ilial my chances of making money 
are limited or imperilled, 1 must en- 
ileaver to overcome my competitor’s 
prestige or remove myself from the 
-ohere of his competition.

There are two sure ways by which 
ilie retail dealer can overcome unfair 
ompetition: first, by selling goods 

which his competitor cannot get; sec- 
mil. by selling goods which his com
petitor cannot sell at less than a cer
tain fixed price.

Since the retailer must buy manu
factured goods, it is evident that he 
must look to the manufacturer for as- 
-i-lanee in keeping certain goods out 
f the hands of his competitors and for 
-tahlishing fixed minimum prices. It 

I-. therefore, evident that the retailer 
aeeds the co-operation of the manufac
turer.

Right here it may he said that the 
manufacturer is not forced to distrib
ute his goods through any 
lianael. He may have reasons to 

place the distribution with one or more
• lasses of trade. If lie finds that course 
must advantageous to himself, lie "ill 
doubtless continue in it. On the other
and, if the class of trade with which 

lie had entrusted the distribution of 
ids goods does not do the line justice 
or does not appreciate the privilege of 
listrihuting the line, the manufacturer 
- not compelled to limit his output 

io that particular class. However, the 
manufacturer is only too willing to co- 
perate with the distributor who will 
'•eiprocate hv pushing his line.

As far as the retail trade is concern-
• d, the manufacturer will be a friend 
a a foe—just as retailers in general 

iccide. If the retail storekeeper, 
for instance, appreciated the policy of

manufacturer who keeps his article 
nt of the hands of catalogue houses and 
-dablishes minimum retail prices, it is 
uitural that this manufacturer will 
uiitinue his policy anil co-operate with 

lie retail storekeeper as much as pos- 
iblc.

In establishing prices, the manufac- 
urer must bear several things in mind.

; le must price his line with respect to

its intrinsic value. He must vary the 
price according to diffeienees in freight 
tariff. He must fix prices that will in
sure a profit to himself and at the same 
time leave a good margin of profit for the 
dealer.

If the prices are just and fair accord
ing to these conditions, the dealer 
should at all times see to it that the 
prices are not violated either by him
self or by his fellow tradesmen. Since 
minimum prices are established hv the 
manufacturer for the protection of the 
retail dealer, it is only reasonable that 
I lie manufacturer should expect the 
retailer under all conditions to respect 
these prices. To violate a liberal |wd- 
icy is, to say the least, a small and un
grateful act. It belittles a dealer in 
his own eyes and in the estimation of 
his business associates.

Sometimes a dealer excuses his 
price-cutting on a certain article by 
saying that Rill Jones, up the street, 
offered that article below the mini
mum price. Such an excuse is a poor 
one and shows lack of thought on the 
part of the dealer who makes it. Why 
not write to your jobber or the manu
facturer before meeting a cut price? 
Perhaps the matter can he soon adjust
ed. Your price-cutting doesn’t remedy 
matters, but makes things worse.

For instance, Bill Jones, up the 
street, sells an article below the mini
mum price. Now, John Smith thinks 
that lie has to meet this price. Rill 
Jones, not to he out-done, makes 
another cut. Then John Smith fol
lows suit. Soon Bill gets his selling 
price down to cost and John has to sell 
at a loss to go him one better. Now 
wait, gentlemen. What good docs it do? 
If yon have to sell at cost or below, why 
not close up yonr shop and go into re
tirement before yonr savings are ex
hausted in this game of cut-throat com
petition.

Re reasonable. When a manufac
turer will leave nothing undone to in
sure a profit for you, don’t spoil the 
whole thing by slashing prices into 
smithereens, Ask the manufacturer 
to arbitrate the matter, and he will he 
only too glad to do so.

The manufacturer of a patented ar
ticle -has a legal right "to enforce the 
maintaining of the prices which have 
been established by him. Patent rights 
are granted in order to encourage the 
making of useful inventions. The on
ly profit that an inventor gets out of 
his invention is that which come» 
from having the sole right to manu
facture and market it. If an inventor 
were not protected in this matter, he 
would not have any inducement to

6.5

think out problems and appliances that 
promote the welfare of humanity in 
general.. The iuvenor is a public bene
factor and deserves a reward for his 
effort.

Now, if everyone could manufacture 
a new invention as soon as it is placed 
on the market, what incentive would 
inventors have to think out new ap
pliances? It is to place a premium up
on invention that the (lovevument 
vives the patentee of an invented pr- 
ticle a monopoly as far as the making 
of that article is concerned.

Furthermore, of what value would this 
monopoly he to the patentee if he could 
not profitably market the article which 
lie had invented ! Suppose that the 
trade in general would slash the price 
until there would lie no profit in distri
buting it to the public. What good 
would it do the patentee to manufacture 
his invention if its selling price has de
generated to the cost of production f 
It therefore stands lo reason that the 
patentee’s monopoly must include the 
marketing of his invention.

It has been decided by the U. S. 
courts that the manufacturer of a pat
ented article has the right, by nature 
of his monopoly, to establish and main- 
lain arbitrary prices on his patent. 
Whoever \iolates the established prices 
is an infringer and liable to a damage 
suit for infringement.

At first thought it may seem that such 
a law is a violation of the seller’s lib- 
erly. hut such is not the case. A dealer 
is free to distribute the patented article 
in the prescribed manner or leave it en
tirely alone. By accepting the agency 
for a patented article, the dealer ac
cepts all the conditions along with it. If 
lie docs not like the conditions, he is at 
liberty to decide that lie will not act as 
a distributor of the article.

This is no hardship. It is a protec
tion. The dealer knows that his profit 
is assured by law, and, if his competi
tor violates the prices which have 
been established, recourse for satisfac
tion may he taken to legal procedure. 
The manufacturer is in this way em
powered to make the handling of his pro
duct advantageous to the dealer who 
wants to do a straight business with 
clean profit.

The retail dealer who takes advantage 
of a manufacturer’s co-operation is wise. 
Your strongest ally in settling questions 
now confronting the trade is the man 
who makes the goods which you sell for 
a livelihood. Don’t lose sight of this 
fact. By your reciprocation, encourage 
the manufacturers whose liberal selling 
policy means coin in yonr till.

909^
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“Some makers call me a tobacco crank, but 
the men who smoke my cigars are thankful 
I am such."—J. Bruce Payne.

After all, the cigar-smoker is dependent on the conscientiousness of the cigar-maker as regards “ cigar value."
Once a reputation is won and cigars are selling nicely, it is so easy to cut off a little quality here and a little quality 

there,—and receive more profit.
The man who makes his cigars as good to-day, when he has the people with him, as he made them in the days 

when he was trying to get the people with him, is the ideal cigar-maker, is he not ?
Yet such is the policy I follow, and by such a policy the

Pebble and Pharaoh
Cigars are made. The tobacco used has to please me—my standard—and the cigars themselves have to suit me—my 
taste.

Do you wonder I am called a “ crank "? Do you wonder why the best trade of the country has come to me ? Do 
you wonder why, on the above evidence, I ask you to enlist as a Pebble and Pharaoh salesman.”

“ 1000 of my cigars assorted on the best terms"—will you consider the offer?

J. BRUCE PAYNE, Limited, Mnfrs., - Granby, Que

The Powers Behind the Tobacco Throne
3. The way it is advertised.

If tobacco is advertised by the makers it will not have to be advertised by the retailers. 
That makes quite a difference in the division of profits, doesn’t it ? We advertise

T.&B. 
throughout the country to create sales for you.

Smokers ask for T. & B. You have just got to keep up your stock and that is all.
The preliminary work is done outside your store.

In other words, we take less profit and give you more sales.
Grocers who sell the best-known, best-liked tobacco-—T. & B.—are provident grocers. 

Ask yourself why.
I

The Ceo. E. Tuckett & Son Co., Limited j
UmimIUan An^aiiSa

:
ï
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Tobaccos, Cigars and Accessories

A SMOKE STORY.
X well dressed young man stood in the 

. n way of one of Chicago’s temples of 
amerce, smoking a cigar. A benign 

, i;i gentleman who was passing thought 
I saw an opportunity for a little mis
sionary work and accosted the young 
i, Uciw with : “Pardon me, my young 
i . lid, may I speak to you for a mo- 
i; i ni ?” The young man readily assent- 
i .i and was asked how many cigars he 

uoked in a day. He answered that he 
used from five to eight. “And what do 
i In \ cost vou?” continued the old gen
tleman. “Oh, from fifteen cents to a 
i|uniter each,” was the reply. The old 
gentleman, thinking he had sufficient 
material for his argument, then said :

Young man, do vou know that if you 
were to stop smoking, and properly in
vest the money thus spent, by the time 
you are mv age you could own one of 
these large buildings ?” The young man 
In surprise asked, “Did you never 
smoke?” “No, sir!” exclaimed the 
other as he thumped his walking-stick 
upon the sidewalk, “I am seventy-five 
years old, and proud to say I have never 
smoked in mv life.” “Do you own any 
of these buildings ?” continued the young 
fellow. “No,” was the answer, “I do 
not ” The young man replied, “I do.”

HEAVY CONSUMPTION OF TOBACCO
in the tobacco and cigar industry the 

tinted States has enjoyed a record- 
breaking year. The generally prosperous 
conditions of the country have been re- 
Ilei led in the steadily increasing con
sumption of cigars, cigarettes, manufac
tured tobacco, little cigars and snuff, 
and m the closing months of the year 
manufacturers of cigars and cigarettes 
have found it literally impossible to keep 
pace with the demand.

The increase in the production of 
i igarettes has been simply phenomenal. 
In spite of adverse legislation, which 
made the manufacture, sale and con
sumption of cigarettes illegal in certain 
stales, the total output for the year 
pi omises to exceed by considerably more 
than a billion that of 1904, which had 
shown an increase of some 43,000,000 
o r the number produced in 1903.

i'he cigar product of the United States 
h the first ten months of 1905 was 5,- 

s.820,$63, against 6,708,505,599 for 
t twelve months in 1904, but as the 
‘ ‘•put for November, 1905, brings the 

1 al probably not far from the seven 
t- •inn mark, it is safe to assume that 

- n the official returns are available 
: ■ v will show an increased production 

many million cigars during the year 
Iim5.

> ÙNESTY AND UPRIGHTNESS WIN
lie cigar business is a business to be 
ducted on business principles of hon- 

v ■ and fair dealing, writes W. F.
■v roe in considering employments for 
n who work. Gambling is no acces- 

y to the conduct of a proper cigar 
v re. No store of the kind ever built, up

a solid business with the dice box or the 
slot machine. Rather, these have ruined 
many bright prospects. Naturally, they 
are likely to drive awav the best type 
of customer by their associations, and 
more vitally still they attract the atten
tions of employer and employes until the 
customer waiting at the counter in front 
to make a legitimate purchase is over
looked and goes out, never to enter the 
place again.

To a great extent the prospective ad
venturer into the business should have 
been “born to it.” It is doubtful if the 
best tea taster in the world can tell an 
intelligent layman how he tastes tea in 
judgment of its quality. It is much the 
same with the cigar expert. Yet the 
man of average intelligence can learn the 
business if he will, and learn it well. 
But before any young man goes into the 
cigar and tobacco business he should 
benefit by an apprenticeship to the busi
ness.

A QUESTION OF HABIT.
I hat smoking is but a question of 

habit ami education, Mr. Walter A. 
Schiffer convincingly demonstrated be
fore the U. S. Ways and Means Com
mittee the other day by an illustration so 
apt that it deserves to be reproduced 
again. He said :

I attended a social function in Rome 
some three years ago, and after a very 
fine dinner, the host passed around a box 
of fine Havana cigars. My neighbor at 
my right, an Ameiican who had lived in 
Italy for a number of years, declined the 
fine Havana cigar, and took out of his

pocket an Italian Regie cigar, called a 
Virginian, made entirely of Kentucky 
tobacco, and informed me he was so used 
to smoking Italian cigars (which are 
notoriously bad) that he did not care to 
smoke anything else, regardless of qual
ity, showing that smoking is a question 
of habit and education.

SWEET
CAM HA!CAmbai

CltMETtfSClGMEItfS
STANDARD

OPTHB
WORLD

Sold by all leading Wholesale Houses.

CLAY PIPES
A perfect article. Sell it.

Insist upon having McDougall s.

D. McDOUGALL i CO., Glasgow, Scot.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

-
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Eat More'
CHEESE

exposition, vaoi ;

m Ik

*i m

'«■ *

» t m

f MacLARENs

.va ma e.

GOOD ADVICE

A. F. MacLAREN IMPERIAL CHEESE CO.
Head Office : TORONTO LIMITED

We sell every kind of cheese—Get our prices for Canadian Large Cheese, Flats and Stiltons (colored and white).

Direct importers of
Roquefort Camembert Neufchatel Edam Gruyere

Limburger Gorgonzola Pineapple Oka, Etc., Etc.

MK A T cannot cum pa re in 
nutritive value with well- 

made, whole-milk cheese. 
“Imperial” Cheese is wholesome 
and nourishing. It sustains and 
stimulates. It is easily digested 
and assimilated. It is a perfect 
food.

Mac Laren’s
Imperial Cheese
has a rich, appetizing, delicate 
fla\ or that satisfies and delights 
the most exacting taste. It adds 
a zest to any dish it is served 
with. There is nothing so good 
in tli e w a y of c h e e s e a s 
MacI.aren’s “Imperial" Cheese.

P.u l.cil in dainty, sealed opal jars, 
it is protected from every soune of 
contamination. Alwaysc lean.fresh 
and soft. It spreads like butter.
V ill not dry, sour ■ r 1 e onie stale 
• ".uod all the way through. Ready 
t" serve at any time, from liasty 
Inn: h !" finest feast. Your gr<-i er 
has it from 10i. up.

A. F. Mac Laren Imperial Cheese Co., Lid. ' 
Detroit, Mich., Toronto, Can.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for 

, crting quotations in this department apply to Advertising Manager, The Canadian Grocer, at our nearest office.

tVb. l, 1*6
stations tot proprietary articles, brands, 

i are supplied by the manufacturers or 
», i, ta, who alone are responsible for their 
• racy.

Baking Powder.
nmonia Powder—

K o " brand, 48 5c. pkgs., per case... .$1 75 
17 10c pkgs, " .... 1 00

" 1086c. pkgs, " .... 1 75
C k b Friend— Per dos.
8i 1, in 1 and 4 dos. boxes...............$2 40

tO, in 4 dos. boxes........................ 8 10
S, in 8 “ ........................... ON

13, in 6 "
S, In 4 “

. ad tins, 3

0 80 
0 70

........................... on
Pt nd tins, 1 dos. In case.................... 8 00
12 - tins, " " .................... 8 40
5 .U. " i " - ...................... 14 00

W. H. OILLARD A OO.
iiiimond—

Ml, tins, a dos. in case.................... .. fa 00... ..... *isi-ii l ins, S 
1-li tins, 4 " ..................... 0 75

IMPERIAL BAKING POWDER.
« mes. Sixes. Per dos.

fdui..................... 10a ................|0 86
3 doz...................... 6-os.   1 75
1 dux....................... 13-os.   8 50
3 doz...................... 13-os.   8 40

dm...................... ÿb   10 50
J-des.. ........ 19 75

JERSEY CREAM BAKING POWDER.
Sue, 5 dos. incase............................. $0 40

" 4 " " ............................ #18
" S M " ... ........... . ISa " •• ................ . as

OCEAN MILLS. Per dos.
()< K.iii Baking Powder, 4 lb., 4 doz__ $0 45

" " | lb., 5 doz— 0 90
„ " " 1 lb., 3doz.... 1 35

Borax, i lb. packages, 4 doz.... 0 40 
Cornstarch, 40 pks. in a case .. 0 78 
Freight paid 5 p.alO days.

MAOIO BAKING POWDER.

Per dos. 
- #0 40 
. 080 
. 0 75 
. 0 96

Buyal-Dime......................................... I 0 95
1 43 
1 95a 55

........................................... 3 85
Utk.............................................. 4 90
3 lb............................................... 13 60
51h...................................................S3 3»

• Is When packed in barrels one per
■cot. discount will l»e allowed. 
CI.KVELSND'H BIKING POWDER.

Sizes. Per Doa
................*0 93

lib.................
0 oz.................. ................ 1 90
lib..................
Î2 ox. ............ ................ 3 70
lib....................
3 lb.................... ................. 13 20
5 lb....................

I :vls--When packed in barrels one per 
ent. discount will t>e allowed.

" VIENNA” BAKING POWDER.
Per doz.

1 tins, 4 doz. in box.............................#2 35
tins, 4 doz. in box.......................... 1 25

i tins. 4 doz. in box........................... 0 75
“KINO ” BAKING IN)WDEB.

rases, 2 doz.................................... 82 40
- " 4 “ ......................................  1 50

“ 4 " .......................................0 90
Lot 5 cases, freight paid.

EAGLE BAKING 
POWDER

Per dos.
Oases of 484a tins #0 46 

" 48-10a tins 0 75 
" 9445a tins 3 38 
" 48-36a tine 9 36

Bite.
Keen's Oxford, per lb............................ #0 17

In 10-box lots or case.................... 0 16
Beckitt’s Square Blue, 13-lb. box .... 0 17 
Beokitt's Square Blue, 6 box lota .... 0 16
Qillett's Mammoth, ft gross box........... 9 00
Nlxsy’s "Germs, ” In squares, pei lb. 0 16 

" In bags, per gross 1 36 
'• 11 in nenner boxes,
according to sise.................. . OU 0 10

I. m. douglas k 
CO.—Laundry 

Blue».
, ' Blueol - 10-lb.
I boxes containing 
I 50 pkgs., 4 squares
I each.........per lb. 16fte

"6«*pphire i4-lb. 
boxes, ft lb. pkgs.
per lb.. ............... 121c
** Union -14-lb. 
boxes, assorted 1 
k 1-lb. pkgs., per 
lb............................ 10c

Blsek Usd.
Reckitt s, per box..................................$1 15
Box contains either 1 gross, 1 oz. size;

1 gross. 2 os., or 1 gross, 4 oz.
Beckitt's Zebr paste, ft-gro. boxes, #10.20

JAMES’ DOME BLADE 
LEAD.

6a sise..
Per 6°5

9 50

AMERICAN PURE FOOD COMPANY. 
Borax "Queen."

0-oz. case, 4 doz ......................................... U 4U
8-oz. “ 4 “ ........................................ U 50

Lot 7 vases, freight paid. 
Conditions ? per cent. 10 days; net 

30 days.

Cereals.
Wheat 08, 3-lb. pkgs., per pkg..........  0 08

" " 7-lb. cotton bags, per bag.

Choeolatee and Coeoae.
THE OOWAN OO., LIMITED.

Hygienic, 1-lb. tins.............per dox. 86 76
" 1-lb. tins.................. " 3 50
" J-lb. tins..............  " 3 (X)
" fancy tins.............  " 0 86
" 5-lb. tins, for soda water

fountains, restaurants, eta, per lb. 0 50
Perfection, 1-lb. tins, per dos.......... 3 40
Ooooe Essence, sweet, 14b. tins,

dos.......................  9 56
Chocolate—

Queen's Dessert, 1's and ft's...........#0 40
M   0 43

Mexican Vanilla, l's and l’s............. 3 36
Boyal Navy Bock, " * ............. 0 30
Diamond, " " .............. 0 35

H rs........................ o ai
Icings for cake—

Chocolate, pink, lemon color, lbs... .#1.75 
Orange, white and almond, ft-lbs... . 1.00

Confections— Per dos.
l bars, large boxes..................... #2.26
" smaU "  1.86

i ginger, lbs....................... 8.75

(lbs......................... 135
lb. boxes ...............125

-lb. boxes...............1.10

ms
per lb.

Oaraooas. l’s, 6-lb. boxes...................#0 42
Vanilla, l's ......................................... 0 41
"Gold Medal" sweet, l's. 6-lb. boxes 0 29 
Pure, unsweetened. 1%, 64b. boxes 0 43 
Fry’s "Diamond," ftV 14-lb. boxes 0 34 
Fly’s "Monogram," is, 144b boxes 0 94

Ooooentrated, |>ldos.ilu. ••

Per dos.
I dos. bi box .... 3 40 

.... 4## 

.... I 36
Homoeopathic, is, 14-lb. boxes................

" is, 13 lb. bone................
■'■ Cocoa, oass of 14 lb., per IK .. •

SBMSDORPS OOOOA

A. F. MaoLaren, Imperial Cheese Co., 
Limited, Agents, Torento.

lb tins, 44 dos. to case.......per dox., # 90
1 " " 4 " M .... 140
ft “ M 1 M •' .... •• 175
1 " '* 1 H •« .... •• loo

M CHUD's CHOCOLATE AND COCOA.

Per box
Milk», 36 s (36 tablets in a box)............... #2 25

“ 24 8 ( 24 tablets in a box) ___ 3 00
\ ehua, 24 8 (24 tablet* in a box) ............ 3 U)

Per dox.
Milka Croquettes..................................... .. sj 2f,

Per lb.
Economique, in j and J lb. rakes..........ÿü 32
Premium, unsweetened............................ u 35

St GUARDS ROU BLE COCOA
Per d«»x.

i lb. tins (4 doz. Ill a l*«x)........................... #2 25

{lb. tins (2 doz. in a box) ........................ 4 2)
lb tins (1 doz. in a box).....................  7 80

JOHN F. MOTT A OO. B.

R. 8 Mclndoe, Agent, Toronto.

mo- 1-. Per lb.
Prepared cocoa, fa to is ....................  o 28
Mott a breakfast cocoa, l a.......... o 38

.. K V . , “ l's- - -.......... 0 35
No. 1 chocolate, J'a..................... o 30

“ N»vy " I a.....................  0 27
VauUla sticks, per gross ......... 1 00
Diamond chocolate, ft's and 6'a. 0 23 
Confectionery chocolate, 21c. to 0 31 
Sweet chocolate liquors..20c. to 0 34

WALTER BAKER Ago., LIMITED.

Premium No. ichocolate. 13-lb. boxes pFx*
V an ilia chocolate, 6-lb. boxes............. 0 47
German sweet, 6-lb. boxes ............. o 36

Per lb
Bnaàlut ooooa, l. L 1 ud 6-lb un. 0 «0 
Cracked ooooe, Mb pUga. 18-tb. brae, «33 
Oeraoee met ohooolete, 6-lb. boiee 0 «7 
Oeracee tablet,. 100 bundle,, tied 5»,

per box................................................ 3 qq
Soluble chocolate (hot or cold soda)

1-lb. cans.............................................  0 43
Vanilla chocolate wafers, 48 to box,

per box.............................................. 1 55
The above quotations are f.o.b. Montreal.

WALTER M. LOWEST OO.

Canadian Branch 530 St. Paul 8t. Montreal 
Breakfast cocoa— Per lb

13-lb. boxes, 6 boxes in case, 1-lb. tins. 40a 
6-lb. boxes, 13 boxes in case, 4-lb, tins. .40a 
13-lb. boxes, 6 boxes In esse, (lb. tins. 40a 
6-lb. boxes, 13 boxes In case, >lb. tins. 43a 
6-lb. boxes, 13 boxes In case, 1-5-lb. tins 44

Sweet chocolate powder—
5- lb. boxes, 13 boxes in case, 4-lb. tins. 33a
6- lb. boxes, 13 boxes in case, Vlb. tins. 34a

Premium chocolate—
6-lb bxa, 13 bxa in t 
13-lb. bxs., 6 bxa in <
6-lb. bxs., 13 bxs. In 1 
13-lb. bxs., 6 bxs. in

Medallion sweet chocolate—
8-lb. bxs., 84 bxa In case, 4-lb. pkgs...44a 
6-lb. bxs., 13 bxs. in esse, (-lb. pkgs. 44a

84b. bxa, 94 bxs. in case, ft-lb. pkgs ... 36a 
6-lb. bxs., 13 bxs. In case, HbTpkgr 35a

Vanilla sweet chocolate—
8-lb. bxa 34 bxs., In oass, 4-lb. pkgs. >3a 
6-lb. bxs., 13 bxa In case, ft-lb. pkgs. 33a

Tld-Bit chocolate—
6-lb. bxa, 13 bxa n case, 4-lb. pkgs. .80c. 
13-lb. bxa, 6 bxa in case, f-lb pkgs. 80a

Diamond sweet cbooolate- 
64b. boxea 13 bxa In case, ft-lb. pkgs 33o. 
134b. boxes, • boxes In case, ft-lb. pa

Condensed Milk.

brand, cases 4 doa, per case #6 00 
evap. cream, op. 4d. " 4 66

BORDEN S CONDENSED MILK GO.

Wui H Dunn, Agent, Montreal & Toronto.
Cases. Doz.

“ Bagle " brand (4 doz. )....................#6 00 #1 50
“Gold Seal brand (4 doz.i........  5 00 1 25
“Challenge brand (4doa)_____ 4 00 1 00
Evaporated cream -
' Peerless " brand evap. cream. 4 75 I 20

“ hotel size.......................4 90 2 45

TRURO CONDENSED MILK A CANNING 
OO., LIMITED.

’Jersey" brand evaporated cream
per case (4 doa)..................................u 65
Beindeer ” brand per case (4 doz). .5.60

THB KEY, SLAIN OO., LIMITED.
Jo biÿ- Pw lb
Club House.............................................  0 S3
Boyal lava .. ....................................... 0 81
Boyal Java and Mocha.................. 0 81
Nectar........................................... 0 30

SSS:;:::;:;:::::::::::::::..... SS
Ambrosia................................................. 0 25
Fancy Bourbon,....................................’ 0 20
High Grade package goods—

Gold Medal, 2-lb. Lina........................ 0 30
Gold Medal l ib. tins.......................  0 81
Kin Hee, 1-lb. tins.............................. 0 80
Cafe Dee Gourmets, ground only, 1-

lb. glass Jars..................................... 0 SO
English Breakfast, ground only 1- 

lb. Una............................................. 0 If

JAMES turner A oo. Per lb
Mecca............................................................go yj
Damascus................................................   0 36
Chile................. ....................... . oao
Sirdar...................................................... n 17
Old Dutch Bio......................................... 0 194

a d. marceau, Montreal Per lb
d Crow " Java...........................................go 25
" Mocha................................ 0 36

" Condor " Java.....................................  0 80
" Mocha.................................. 0 30

15 - year - old Mandheling Java and 
hand-picked Mocha 0 m

l-lb. (»ncj tin, choice pure ooffee, II
tins per case.................... 0 90

Huot's coffee, l-lb. tins !!.!!. 0 81
_ - “ “ 6-lb. tine............. 0 60

100 lb. delivered In Ontario end Quebec.
Rio No. 1....................................................0 15
Condor L 40-lb. boiee........................... 45c.

" II. «Mb. boiee.......................... SMo.* m, 8Mb. boita............................SC
“ nr. 60-lb. bone.......................... 3657

e. u. k a. a. ewi.Nu s.
Per

Mocha and JanooMea, In Mb Una, 5».
Iboaaea................................................ a

Mocha and J.T» coffee, In S-lb tin. SO-
lb oeeee................................................ »

Cheese.
Imperial—Lane die Jam. ...per doa. $6 »

Medium «lie jam...................  " 4 50
Small lire Jan......................... * 1 45
Individual lire Jan............  - 1 OO

Imperial holder —Lane die " 11 66
Medium die ........................... - y 00
Small die................................ - UN

Roquefort— Lane die.......... - I 40
"   ' INpita 89c. Small die

69
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Batger’s
gp* ( s, BL—i

Put up in a high-grade, and attractive looking 
glass jar. made from the finest English garden 
strawberries, retaining their natural form and 
flavour—such is Batger’s Strawberry Jam. In
clude a case of 4 doz. in your next order from your 
wholesaler. You will be fully satisfied with the 
results. They will be interesting and profitable.

WHole Fruit

It Retails for 20c.
AGENTS :

Rose & Laflamme
Montreal and Toronto

Strawberry Jam

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “ Imperial Brand 
Maple Syrup ” on the label—all 
the trouble comes of the other 
half.

Which “ half” are you selling ?

ROSE & LAFLAMME, Agents, Montreal

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

r“-
S . M1

-1-

As Pure as the Purest 
As Sweet as the Sweetest

Equal to Any for All Purposes

ASK FOR IT

ONTARIO SUGAR 00., Limited, - BERLIN, Ont.
70
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BRAID’S BEST COFFEE
Roasted or Ground, Packed in 1-2-5-10-25 and 50 

lb. Tins, also in Air-tight Fanoy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID'S BEST COFFEE.

Write Us for Samples

BRAID & CO., Vancouver, B.C.

Coupon Books—Allison’s.
Kur sale in Canada by The Eby Blain Co., 

Limited, Toronto. C. O. Beauchemin * 
Kila. Montreal.
#1, to. «3, ts. (10 ud (30 book*

Un- Govern and 
num Coupons 

bered. numbered
lu lots of leas than 100

books, 1 kind assorted. 4c. 44c.
KJO iu 500 books.................... Sic. 4c.
100 to 1,000 books................. Sc. Sic

Allison's Coupon Pass Book.
« 1 0U to S3 00 books ................ S cents each

r- 00 books..................................4io oo " .......................... 54 ••
15 00 " .....................................a
20 00 " .....................................74 ••
25 00 " ..................................I
50 00 " ......................................IS ••

Cleaner.
Per do*

i. mS'Wi;s*nniae 4-ox. cans $ 0.90
ImAVHMNPI 8-°z- " 1 35

'It 10-ox. 1.86
I 9uSrl. ,H5

Xi.'i Davidson à Hay, Limited, onto

Fly Pads.

Infants’ Food.
Rib n son's patent barley è-lb. tins .... $1 25 

" " " 1-lb. tins.... 1 16
groats 4-lb. tins.... IK 

•• " 1-lb tins. .. 2 25

Jams and Jellies.
Southwell'S ooods. Per dox 

Frank Magor A Co.. Agents.
Orange marmalade.................................$1 50
Clear jelly marmalade....................... 1 80
Strawberry W. F. jam......................... 2 00
Raspberry “ "   2 00
Apricot " “   1 75
Black currant “ ............................ 1 75
Other jams.................................. |1 55 1 90
Red currant jelly ............................... 2 75

T. upton a oo.

Compound Fruit____
12-ox. glass jars, 2 dox. in case, per dox. $1 00
2-lb. tins, 2 dox. in case..............per lb. 0 07
5 and 74b. tin pails, 8 and 9 pails in 

crate.......................................per lb. 0
7 mirl 14-lh «nrul nnik nar Ih 0

2-lb. tine. 2*dox! in case per IbT........... 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 061
30-lb. wood pails........................... " 0 06$
Home Made Jams-absolutely pure—
1-lb. glass iars (16-oz. gem) 2 dox. in

Lye (Ceneentrated).
qillbtt's pb&tumkd. Per case.

1 case of 4 dox......................................... $3 60
3 cases of 4 doz........................................$3 50
5 cases or more .................................... 3 40

Mince Meat.
Wethey's condensed, per gross net . ..$12 00 

per case of doz. net......... 3 00

Mustard.
COLMAVS oa KEEN a.

D.8.P., lb. tins......................per doa$ 1 40
** 4-lb. tine.................... - I 50

l ib tins ................... “ 5 00
Durham 4-lb. jar.......................per jar. 0 75

M 1-lb. jar........................ ,f 0 25
F. D., i-lb. tins........................ per dox. 0 85

" i-lb. tins................... " 1 46
E. d. MAKOEAU. MontreaL

"Condor, 111b. boxee-

tlb. tine............................... per lb.$0 35
lb tins.................................. - 0 36

Old Crow," 13-lb boxes—

(lb. tins................................per lb. *
lb. tins............................... " 0 S3
lb. tins............................... “ 0 114

Orange Marmalade.
THS BBT. BLAIN OO., LIMITED.

'Anchor'' brand 1-lb glass..
- " quart gem jars .

r. upton * oo.

lJ-o/.. glass Jars, 2 dox. case. . per do*. $ 1 00 
Home-made, in l ib. glass jars ** 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 Q6| 
Golden shred marmalade, 2 doz. case,

Per doz.......................................... 1 75

Pieklee
STEPHENS 

A. P. Tippet 4 Oo., Agents

Cere bo, ult, per doi. pk«* « do* In
I....................................................... (1 «

—* Case of 1-lb. oontau

uli e oo.11" pelCase*'o* 4 lb 
taining 120

Ceee £ end 4-
lb. (containing * 
l i t and 80 i-lbtkIVGSO

BBWI^BI^^tain& 96 pkgaV get 
■box, $3

Orange Meat
Oases, 36 15c.

$4.50
5 oas- lota... 4.40 

(Freight paid.)
Oases, 90 25c.

110
6 case lots.... 110 

(Freight paid.)

No. 1. cases, 60 1 lb. packages............... $2 75
No. 1, " I2u 4 lb. '*   1 76
Kn , .. 130 1-lb.
«0.3, \60 4*lb
No. 6 Magic soda-cases 100-
1 case........................................................ 2 86
'oaass........................................................ 2 75

un s Fly Pads, in boxes of fifty lu cent 
$3 per box, or thrpe boxes for

^■1» pkgs
hIi »■!**
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Brands that for purity, uniformity and hygienic perfection are unequalled in the world are

BORDEN’S
“EAGLE” BRAND 

CONDENSED 
MILK

IN

They are no “ skim milk ” products — 
Always reliable and profitable—For
sale by all jobbers

WILLIAM H. DUNN,
Scott, Bathgate & Co.. Winnipeg, Man.

- E,
EYA*X*,t8

(reaM

“PEERLESS ” 
BRAND 

EVAPORATED 
CREAM

MONTREAL AND TORONTO
Shallcross, Macaulay it Co-, Vancouver and Victoria, B C.

Soap and Washing Powders
A P. tippet & OO., Agents.

Maypole soap, colora............ per gross!10 20
" " black................ ,r 15 30

Oriole soap............................... " 10 20
Gloriolasoap........................... " 12 00
Straw hat polish.................... * 10 20

BABBITT'S.
Babbitts “1776" 

6-oz.pkgs.S3.50 per 
box. 5 boxe sa 
freight paid and 

gThalf box free, if Babbitt’s “Beat
soap, 100 bars 
S4 10 per box. 

Potash or Lye, bxa
each 2 doz., $2 per box.

WM. H. DUNN AGENT.

CHASER 
____ SOAP

Does the Work

CHASER SOAP.

. #2 40
Special quotations for quantities.

(Fair bank)
GOLD DUST WASHING POWDER.

24 25c. packages ......................................$4 65
5010c. "   3 90
100 5c. "   3 90
100 10c. cakes (Glycerine Tar Soap).... 6 50
100 10c. cakes (Sanitary Soap) ...............6 50
100 5c. cakes (Fairy Soap) ...................  3 90
100 5c. cakes (Capco Soap)...................  3 90
100 5c. cakes (Scouring Soap)................ 3 90
100 5c. bare (Santa Claus Soap)...........  3 80
100 5c. bare (Clairette Soap).................. 3 65
100 5c. bars (Mascot Soap).................... 3 45

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
is included in a five-box assortment a box of
25 10c. packages or 50 5c. packages of Gold 
Dust washing powder will be included free, 
freight prepaid.

Starch.
EDWARD8BÜRG STARCH OO., LIMITED. 

Laundry Starches— per lb.
No. 1 White or blue, 4-lb. carton.! 0 061
No. 1 " " 8-lb.
Canada laundry...............................
Silver gloss, 6-Id. draw-lid boxes.
Silver gloss, 6-lb. tin canisters.... 
Edward's silver gloss, 1-lb. pkg.
Kegs silver gloss, large crystal—
Benson's satin, 1-lb. cartons......... « v.
No. 1 white, bbls. and kegs......... 0 06
Canada White Gloss, 1-lb. pkgs... 0 051 
Benson’s enamel__ per box 1 25 to 2 60

0 „ 
0 05
U 071 
0 07 
0 07 
0 06 
0 07

Culinary Starch—
Benson A Co.’s Prepared Com— 0 07
Canada Pure Com ......................... 0 Qt*
Starch—

Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps....................................  0 081
AMERICAN PURE FOOD COMPANY 

Japanese Starch

1 vase, 5 doz. ..........................................  $5 00
5 “ 5 “ ............................................ 4 85

Lot 5 eases, freight paid.
CORN STARCH 

12-oz. ease. 4 doz

BRANTFORD 8TAROH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Oanada Laundry, boxes of 40-lb. $0 041 
Acme Gloss Starch—

1-Ib. cartons, boxes of 40 lb....... 0 051
Finest Quality White Laundry—

3-Ib. Canisters, cases of 48 lb---- 0 051
Barrels, 200 lb.............................. 0 06
Kegs. 100 lb.................................. 0 06
Lily White Gloss—
1-Ib. fancy cartons, cases 30 lb. 0 071
6-lb. toy trunks, 8 in case.......... 0 071
6-lb. enameled tin canisters, 3

in case......................................... 0 071
Kegs, ex. crystals, i00 lb............  0 06$

Brantford Gloss—
1-lb. fancy boxes, cases 361b.......  80 071

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case__ 3 50

Culinary Starches—
Challenge Prepared Com—

1-Ib. packages, boxes 40 lb.........  0 051
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 06$
Crystal Maise Com Starch—

1-Ib. packages, boxes 40 lb.......... 0 06$
8AN TOY STARCH.

10c. pkg es, cases 5 doz., per case— 4 75
8T. LAWRENCE STARCH OO., LIMITED. 

Ontario and Quebec.
Culinary Starches—

St. Lawrence com starch, 40 lb . 0 064
Durham corn starch, 401b.".......... 0 05$

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 055

“ 3-lb. cartons, 36 lb.. 0 05$
" 200-lb. bbL............ 0 05
•• 100-lb. kegs........... 0 06

Canada Laundry, 40 to 46 lb........  0 04
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-lb. fancy, 30 lb..........  0 07
“ large lumps,100-lb kegs 0 06

Patent starch. 1-lb. fancy, 28 lb.. 0 07 
Akron Gloss, 1-lb. packages, 40-lb. 0 05

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5

J. & J. COLMAN’S, LIMITED.

Rice Starch—
Packed in cases of 56 lbs. each (cases free) 

No. 1, London
Per lb.

In papers of 4 to 5 IDs....................... 6jc.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight.................................. 8*
1 ib. gross weight ..............................
i lb. gross weight ..............................
$ lb. gross weight ............................... 10c.

Buff Starch, for Curtains. Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight ............................ 9$c.
Stove Polish.

Per gross.
Rising Sun, 6-oz. cakes, |-gross boxes $8 50 
Rising Sun, 3-oz. cakes, gross boxes 4 50
Sun Paste, 10c. size, l-gross boxes__ 10 00
Sun Paste, 5c. size, $-gross boxes.... 5

N THE
W. H. DUNN, AGENT.

Enameline No.O 38 
4,bxs.,ea. Sdz. 

Enameline No.O 66 
6, bxs.,ea.3 dz. 

Enameline 
liquid, bxs.ea.O 80

Blackene, 5-ib.Q 10
cans, per lb.. 

Enameline stove dressing, per doz....... 0 70
Syrup.

" CROWN " BRAND PERFECTION SYRUP.
Per case.

Enamelled tins, 2 doz. in case............ $2 40
Plain tins, with label—

2 lb. tins, 2 doz. in case................  1 90
6 " 1 " " .......... 2 35

10 " à " “ ......... 125
10 " | " ......... 110
(10 and in lb. tins have wire handles.) 

small’s brand—Standard.
6 gal. tins, per can.................................. 4 40
1 11 " per case.................................. 4 90
1 " “ "   5 45
$ ‘ • “   5 70

MOTHER'S FAVORITE MELAGAMA TEA 
put up in 3J, 60 and 100 lb. boxes.

Wholesale Retail.
Black, green, mixed, 1 lb.....  0 18 0 25

à lbs......  0 19 0 25
1 lbs. à is.. 0 20 0 30

1 Us.. isAis. 0 28 U 40 
1 lbs, A is. 0 35 0 50
1 lbs. A is. 0 40 0 60

3 p.c. off 30 days or 3 months.

Teas.
BALADA CEYLON.

Wholesale. Retail 
Brown Label, ............................ 00 *} IJ) $

Green Label, i s and is —••••
— ......................... fs and $■
___________ _______________  OH 030
Blue Label, l’s, is. fs and *a 0 » 0 40
Red Label. I s and is............... 0 88 0 50
Gold Label, is...................... 0 44 0 80

, ÏÔLÔNÀI
[PureÇ^-lohTea T

Ceylon Tea, in 
1 and ilb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at 26o.............80 1»
" “ Hb.. " " ............. 0 »

Blue I*bel, retail at 80c........................ OH

8$

ROYALTY.

Lot 10 eases, freight paid.

XOT ÙVXÛ \OX
tVewpuess Xros vteV>a - 
taXm ft VruVn awwaWtA

Oases, each 60 1-lb................................ an «
" 80*-Ib....l

“ “ 80 Lib..../ ..................... 0 86
- " !» ilb................................. O»

LUDELLA CEYLON, 1'8 
AND *'8 PEGS.

Blue Label, is........................... 80 18* 80 26
Blue Label, fs............................. 0 19 0 25
Orange Label, l's and fs .... 0 21 0 30
Brown Label, l’s and fs ......... 0 28 0 40
Brown Label, fs ...................... 0 SO 0 40
Green Label, l’s and *'■..........  0 35 0 50
Red Label, *’s............................. 0 40 0 60

“CROWN" BRAND
Wholesale. Retail

Red Laoel, 1-lb. and *s............ 8 0 36 80 50
Blue Label, 1-lb. and *s............... 018040
Green Label, 1-lb........................ 0 19 0 25
Green Label, *s........................... 020 Q 25
Japan, Is...................................... 8 19 0 16

e. d. MARCEAU, Montreal 
Japan Teas—

“Condor" I 46-lb. boxes............  80 42i
" II 40-lb. boxes............ 0 37*
" III 80-lb. boxes.........  0 321

EMD AAA Japan, 40 lb " at........... 0 30
" AA 40 14 ............. 0 27*

Blue Jay, basket fired Japan, 70 lbs., 0 25
" Condor ’’ IV 86-lb. ,r .............. 0 27*

" V 80-lb. " ..............  0 25
'• XXXX 86-lb.boxes____ 0 21*
" XXXX 30-lb. " .... 0 22*

XXX 80-lb. u .... 0 19
“ xxx ao-ib. " .... o 2o
“ XX 80-lb. • .... o 18
M XX80-lb. M .... o 18*
" LX 60-lb. per case, lead

packets (25 l’s and 70 *’■) 0 25 
" Condor ” Ceylon black tea in lead packets 

Green Label, $e, *s and Is,
60-lb. cases............... retail 0 16 at 0 20
Grev Label, $s, *e and Is.
60-lb. cases..............retail 0 10 at 0 23
Yellow Label, *s and Is,
60-lb. cases..............retail 0 36 at 0 26
Blue Label, $s, *■ and Is.
50-Ib. cases ..............retail 0 40 at 0 30
Bed Label $*, *s and Is.
50-lb. cases..............retail 0 50 at 0 34
White Label, $s, *■ and Is,
60-lb. cases..............retail at 0 40

Black Teas—" Old Crow " blend—
Bronzed tins of 10,25,60 and 80-lb.
No. 1................................... per lb. 0 36
No. 2................................... " 0 30
No. 8................................... " 0 26
No. 4................................... •' 0 20
No. 6................................... " 0 17*

Tobaeeo.
THE EMPIRE TOBACCO OO., LIMITED. 

Smoking—Empire, 4s, 6s and 12s.... 80 46
" Amber, 8s. and 3s............... 0 60
!! I*f. ........................... 050

- . Rosebud, 7s........................ 0 51
Chewing—Currency, 12s. and 6*s__ 0 46

“ Old Fox, 12s...........TT.... 0 48
" Snowshoe, 6*s..................... 0 51
** Pay Roll, 7*■...................... 0 56
" Stag, 10 oz........................... 0 45
" Boha, 6s. and 12s............... 0 45

" 10 oz. bars, 6*s........ 0 45
“ Fair Play, 8s. and 13s___ 0 53
“ Club, 6s. and 12a.............. 0 46
" Universal, 13s..................... 0 47
" Dixie, 7a.............................. 0 56

Vinegars.
E. D. MARCEAU, Montreal Per gal 

EMD, pure distilled, highest quality.. 80 32*
Condor, pure distilled........................... 0 27*
Old Crow.................................................. 0 23*

Special prices to buyers of large Quantities
Yeast.

Royal yeast, 3 doz. 5c. pkgs. In case.. .81 06
Gillett s cream yeast, 3 doz ........ 1 06
Jersey cream yeast cake, 3 dos. 6o,,,‘ 100 
Vtotoria 3 doe. So.... 100

M 8 doa lQo .. 1»
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It is more prejj table and pleasant te handle 
this class of goods in package than in bulk,
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We read and cfip thousand* of newspapers 
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SA VE MO NE y
by writing to-day 
for our price on

OLD ENGLISH
MINCE MEAT

“Ready-to-use,” packed in 
7-lb., 14-lb., 28-lb. pails ; 66-lb. tubs ; 

half-barrels and barrels.

Write us sure. You never 
know what you can do until you 
try.

We pay cash for dried apples. 
Have you any ? Write us.

J. tl. WETtlCYy Limited
ST. CATHARINES, CANADA

1
Preserved Ginger,

C&B
Ginger Chips, Sweet Stem Ginger in 7-lb.

boxes, Plum Puddings, 1 -lb., Q-lb., 3-lb. and 4-lb. tins.

C. E.
M

1 & Son
Lgents.

Colsor
ONTREAL, A

Cold Decorated 
Glassware

Several good assortments in 
different styles of this good 
selling line ready for im
mediate shipment.

Write for particulars.

60WANS, KENT & CO.
LIMITED

TORONTO


