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When a salesman talks price to you
Ask him about QUALITY
When he talks quantity . . .
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Ask him about QUALITY

QUALITY..

When he talks merit to you . .

Ask him about QUALITY

That’s the
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ood Day!

I'm J. H. Wethey!
manufacture Condensed Mince Meat, and

how much of everything is needed to make

and you may be sure I use my knowledge
to the best of my ability, That's why
there is so much of my brand sold.  Are
you getting a share of the profits? I
would like you to. Hundreds of others
are making lots out of it, so, why not you ?
You can if you like. Better make a try.
Send in a trial order, you'll be surprised
how quickly you sell it. Remember the
brand, ¢ Wethey’s Condensed Mince

Meat.”

J. H. WETHEY

St. catharides, Ont.

have done so for many years. I know just

the best Condensed Mince Meat on earth,

grocery eetabhsii
character that mll not

Mr. Magee beheves in patxomzing iower pfovipeg indlutries
xfthcyproducegend ”;i.ll, ve us a chance
to prove our claim that BOSS LUNC MILK BISCl
which we are the sole manufacturers in Canada, possesses the
'same unsurpassed qualities that have sent: the anpual pmduetwn
in the United States up to 30,000,000 ibg

We have given you just one testimonial, We could £l pages
with them, from pleaced customers as well as frcm merclmats

Remember—A" dehg:xons Lunch Biscuit at a popuht price.
Only the best materials go into our gmgh. .

z

'Queen Bisauit Go
ST. JOWN, N.B,

(We manufacture over 500 Wﬁf sm““m.)‘ B o
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It Costs
No More.

is misunderstood in Salt.

Best

Because

Purest.

Scientific methods of the day prove that the Vasmim‘_?

No More.

The word i best <

Process, and that process only, makes a uniform, pure, sparkling Salt Cryatal W g =
have the only plant in Canada for supplying Salt made by the Vacuum: Pr
Thus, Windsor Salt is doubly refined, cleansed, purified, dried. ~ #As | pure as’ sor -
Salt ” is the trade phrase from which 'the quality of all o;her sg.]ts is judged “ Bgst

E
E because purest.” : ‘ Gl - |

Windsor Salt

Leadmz thlesdm senm. X Nl
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Stower’s
Lime
Juice

is an honest pro-
duction from the natural
fruit—West Indian Limes.
Concentrated, hence of
great strength.  Once
opened it keeps perfectly.
Absolutely free from any

musty flavor.

“ A friend in need and
a friend indeed.” Cools
the blood and increases

the vitality.

Keeps customers in
pleasant temper and in-
clines them to pay their
bills in hot weather.

Maypole
Soap
Dyes.

The modern
English Home Dye of
highest quality.

It washes and dyes
at one operation. The
colors are brilliant—sun,
water, air can’t fade them.
A child can dye perfectly
with them.

Help a woman econo-
mize and she'll spend more
money for necessities at
your store.

“ A friend in need and

a true friend indeed.”

Lazenby’s
Jelly
Tablets

For quick,
easy, table jelly making—

especially in hot weather.

The ingredients used
are absolutely pure—the
name, * Lazenby,” guar-
antecs it. Highest quality
always—England’s nobil-
ity attests that.

They keep a woman
out of a hot kitchen, you
see — and women are
grateful for such sugges.
tions.

“ A friend indeed.”

AGENTS :
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F. H. Tippet & Co.,

A. P. Tippet & Co.,

Montreal and Toronto.

St. John, N.B.
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Greto's Crown Brand
[ lavormg [I-xtracts

all the other goods you sell—hence you gain when you
recommend them.

%
g
:

Each one (there are 4o different flavors) shows you a

many customers ask their Grocer for when they ask for

W Greig's Crown Brand.

The Greg Mfg. Company.

Robert Greig & Co., Agts., Montreal.
Trade i_
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good proﬁt—“good because the money you make is only
g the first of a series of profits that will follow from this one
source. Those * True to Nature Extracts "—that is what

are v
the extracts that give a woman confidence in the quality of }
!
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7/ k 3y John Mackay & Cos
2y, Kola Cafe S

handy now—it takes the place of those Cereal Coffees
P Zl that lack the real coffee flavor, and it nourishes the
70 S system perfectly—the extract of the Kola Nut has wonde:-

ful life sustaining properties.
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This extract of Kola, Coffee and Chicory wins trade
from Cereal Coffee drinkers who tire of weak substitutes
of wheat grains—and it wins pleasing profits for you at the
same time.

««««‘««0

Robert Greig & Co., Agts.,
Montyeal.
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Retail at

\' Slade’s = Butter Scotch

!

HOME WMADE DELICACY

ADE from Pure Cane Sugar and Fresh Butter. © The most delicious,
M pure and wholesome Candy ever sold. Invaluable for coughs and
sore throats.
Weekly sale in Great Britain and Europe, 50,000 TINS.

PURE AS THE CRYSTAL SPRING

Slade & Co., Limitea, 25 Leeds, Eng.

TRUE FRUIT" FOUNTAIN SYRUPY

Ve are the manufacturers of the above justly celebrated Syrups, so well and
favorably known to the trade throughout Canada.

C ru Shed Fru its and S y ru ps ?f():l:tg‘:])nﬂﬁ\or you want for your
Also ““ TRUE FRUITS ” BRAND POWDERED FOUNTAIN CHOCOLATE.

The best is always the cheapest in the end.
Use “ True Fruit ” and you will be satisfied as well as the customer.
Write us for Quotations.

J HUNGERFORD SMITH CO., &&is™  roronto, ot

Twelve Gold Medals

—HAVE BEEN AWARDED TO-

Gillard's New Pickle

for superior exceilence.
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6,000 Hotels and Restaurants

Throughout Great Britain use them on account of their peculiar merits.
Packed 2 doz. in a case. Single case lots, $3.40; 5 case lots, $3.30 per doz.

GILLARD’S NEW SAUCE l ol g 10

A Table Relish par excellence.

Wholesale Grocers
B.arre] lots of 12 doz, $1.75 3 m Cﬂﬂada.

Single doz. lots, $1.90

GILLARD & C0. ... London, England

S
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Combining those delightful, palate-tickling requisites which make it sought after by the
consumer. It simply needs an introduction.
Health, purity, convenience are the distinguishing features of the Aurora Ceylon ‘
Tea Package. l H.
wi
Retails at 35, 40, and 50 cents. il
there
not.
: & would
Agents H lt 0 t of De
W. H. GILLARD & C0., ... Hamilton, On.
bran
d
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Uncle
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Leaf’
would
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Sealed Sticky Fly Paper. have
his ol
The principal requirement of wedl,
. - o1 . ford
§t|cky fly paper is stability, while -t
in your stock as well as after it is toa ¢
opened for use. we 50
«Cl
Stability Tanglefoot possesses f,o:
in the highest degree; constang that ¢
and well directed experimenting sal;;::
have developed a paper very “y
nearly perfect and not approached the F
by anything in the line. ; T:is
t
Sell Tanglefoot and you will l?k:Iy
know that you are supplying the the b
: latest ideas and improvements as “i‘:
o soon as they are out. sulog
SEE THAT IT LOOKS LIKE THIS. 40 cents a Box---$3.40 a Casc. s
to tho
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Chis journal has the largest paid circulation and the largest adver-
tising patronage of any grocery paper in America. We prove it.

~—

Vol. Xil. (Published Weekly)

TORONTO AND MONTREAL, JUNE 24,

1898. ($2.00 per Year) No. 26

CHAT WITH A CANNED SALMON MAN.

with Mr. Thomas B. McGovern, of New

York. A good many readers of THE
CANADIAN GROCER know who he is, but
there are, doubtless, a good many who do
not. To those who do not know him I
would say that he is a member of the firm
of Delafield, McGovern & Co., who, when
I mention that they pack ‘¢ Clover Leaf’’
brand salmon, everyone in the grocery
trade willrecognize. Mr. McGovern is tall,
is good looking, and is a young man, not-
withstanding his white hair.

I HAD a pleasant chat a few days ago

Mr. McGovern’s visit to Canada was not
due to any desire to escape enlistment in
Uncle Sam's army, but with a view to cap-
turing orders in this country for ‘‘Clover
Leaf’’ - salmon, although I doubt not he
would do well capturing Spaniards. When I
saw him he was in Toronto, and appears to
have pretty well succeeded in accomplishing
his object. He had already beenin Mont-
real, and was heading for Hamilton, Brant-
ford and London.

‘“How have I done?’’ he said, in reply
to a question of mine. ‘‘ Well, last year
we sold in Canada double the quantity of
‘Clover Leaf’ that we did in 1896, and,
from what we have already done, we expect
that our sales will be doublethoseof 1897.""

*“ What do you know about the canned
salmon outlook on the Coast?’'’ I asked.

““Well, it is expected that the pack on
the Fraser river will be less than last year.

_ This is what we call the short year; but

what would naturally be a short pack is
likely to be discounted to some extent by
the hatcheries which your Government have
established on the Fraser."’

And then Mr. McGovern became
eulogistic.  ‘“ Your Government, through
the hatcheries are doing a good work. The
hatcheries it has established are far superior
to those which our Government has put into

operation. They are looked after better ;
and then the fishing laws are better en-
forced.”’

I smiled and asked : ¢ But what about
prices?”’

‘“Well, our quotations, free on board, on
the Coast areabout the same as they were a
year ago, but freight rates are about 10c.
per hundred pounds lower to Toronto, and
15c. lower to Montreal than they were last
year, which means that the laid down prices
to the jobber will probably be lower than in
1897. But pricesareat the moment firm. In
London, England, the market is higher, and
about a month ago a meeting of United States
packers was held at Puget Sound, when an
association was formed and prices advanced
for futures 2oc. per case, and they are keep-
ing the advance. Now they are trying to do
the samething in British Columbia, and the
packers of one of the brands for which we
are the agents have instructed us to withdraw
quotations until the outcome of this move-
ment has been ascertained. As you already
know, the price of canned salmon in Great
Britain is controlled by a syndicate."’

‘“Do you not find that there is a great
deal of low grade canned salmon on the
Canadian market ?'’ I asked.

““Ido; and I think it is a pity, for not
only does it tend to bear the market, but it
tends to affect the consumption of canned
salmon, some of it not being fit to eat. You
know the canned salmon industry in Canada

' is an important one, and your people ought

to guard it carefully. In the English
market the Fraser river salmon has practi-
cally driven out the Columbia river canned
salmon. A few years ago something like
80 per cent. of the Columbia river pack was
exported to England; last year I doubt
whether ten thousand cases out of a total
pack of half a million cases packed went to
that country. The Columbia river salmon

is of the chinook variety, and, although a
tew of this kind are to be found on the
Fraser, yet, the bulk of the pack there is,
as you, of course, know, sockeye. The
chinook is a pink salmon, and the flesh of
the sockeye is red. The chinook is also a
heavier salmon, running twenty-five pounds
to the sockeye's ten.’’

Then, as Mr. McGovern stopped to ** fire
up "’ hiscigar, [ remarked : * This decision
of the United States Government to put
canned salmon on the army ration list will
be a good thing for that industry in your
country ?’’

“* Yes, it will ; and for the canned salmon
in your country, too, indirectly. The first
order placed by the Government was for
four thousand cases. It is the intention of
the Government to issue canned salmon as
rations for the army two days per week,
each soldier to get a one-pound can each
day the salmon ration is issued. With
200,000 men in the field, you can readily
see the consumption of canned salmon will
be enormous. Canned salmon ration has
not yet been extended to the navy, although,
at the officers’ mess, canned salmon has
teen served for some years.”’

““I wonder,”” I said, in a sort of
meditative way, ‘‘why it is the United
States Government did not put canned sal-
mon on the ration list before ?’’

1 don’t know,’’ replied Mr. McGovern.
““There is no question about its being a
good food. A short time ago, we prepared
a table giving the nutritive properties of
various prepared foods. I dug up some
figures which I had in my possession, and
forwarded them to the authorittes. I am
not sure that I remember these ﬁgurés
exactly, but it was something like this : The
nutritive properties of canned salmon were
870 points, and of canned corned beef 1,120
points. My recollectionisthat, in the whole
list, corned beef was the only food product
which was higher in nutritive qualities than
canned salmon, all the others being below it.
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THE RISING SUN STOVE POLISH  aio

MORSE BROS., Proprietors, Canton, Mass.
For sale by all Wholesale Grocers; also the McClary Mfg. Co., London, Montreal, Winnipeg, Va.nconver s.nd Toronto.
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THE SUN PASTE STOVE POLISH

MARK REGISTERED
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E BROS. cANTO

S, LABOR

Canned salmon, I might say, is on the
ration list of both the army and navy in
Great Britain.”’

““ How will stocks in the United States
stand the demand onarmy ration account? "’

“ Well, there was not more than enough
to supply the demand at this season, and
these purchases on army account are, there-
fore, likely to exhaust spot stocks. Another
feature is this : We will have the Columbia
river salmon to fall back upon at first, but
it must be remembered that this is a high-
priced fish—higher than Fraser river or
Alaska salmon. Columbia river salmon is
now being delivered, I might say. Packing
on the Columbia river began on April 10,
and closes on August 10. On the Fraser,
the season begins July 1. In Alaska, the
packing season begins about the middle of
July, but shipment of canned salmon from
there do not reach San Francisco until
September; sometimes, in fact, till October.”’

Then Mr. McGovern opened his watch,
looked at it, snapped it and ‘‘ with a good
afternoon,’’ took his departure.”” OMAR.

PEPPER IN OLDEN TIMES.

Dr. Adolph Miller, of Philadelphia,’ pre-
sident of the Pennsylvania Mycological Club,
in a dissertation on the pepper plant, says
that during the middle ages, in Europe,
pepper was the most esteemed and import-
ant of all the spices. Genoa, Venice and
other commercial cities of central Europe
were indebted to their traffic in pepper for a
large part of their wealth. Its importance
as a means of promoting commercial
activity and civilization during the middle
ages can hardly be overrated. Tribute was
levied in pepper, and donations were made
in this spice, which wasfrequently also used
as a medium of exchange in place of money.
When the imperial city of Rome was be-
sieged by Alaric, the king of the Goths, in
408 A.D., the ransom demanded included

5,000 pounds of gold, 30,000 pounds of
silver and 3,000 pounds of pepper, illus-
trating the importance of this spice at that
time.

AMONG TORONTO RETAILERS.

This week I turned my foot-
Doclers steps northward, and had a
Satisfied. talk with the grocers in the
neighborhood of Bloor street on Yonge, and
the reports they give regarding the condi-
tion of trade are quite roseate. Francis
Simpson, 756-760 Yonge street, considered
business to be in every way superior to the
preceding year or two. The trade in that
section of the city, he thinks, is of a some-
what different nature to that in most parts,
inasmuch as a great proportion of the people
have aregular income, and are consequently
in a position to pay cash, or, at the furthest,
every month. This makes it possible to do
a large cash business, enabling one to do
more business on a lower margin. Mr.
Simpson'’s store is an excellent one for fruit
trade. It has, as the numbers indicate, the
frontage of three single stores. In the win-
dow is a large stand, slanting from three feet
inside the window to three or four feet out-
side, thus giving a fine view of the fruit on
sale. The stand is protected from the sun
by a large awning.

Robert Barron, 726 Yonge street, is mak-
ing this year some changes to increase his
trade in green vegetables. He has had
placed in one of his, large double windows
two troughs, about three inches deep, and
covering the whole floor of the window.
In the centre of each of these troughsis a
large spraying fountain, which keeps the
vegetables fresh. The idea of these spray-
ing fountains is not new at all, but, never-
theless, is one that is worthy of more con-
sideration than it receives from many
grocers.

David Bell, 702 Yonge street, is also
making some extensions. His business
has increased during the present season to
such an extent that he is now having a new
delivery wagon built. He says it is going
to be the finest in the street. Mr. Bell says
the best feature of business on Yonge street
north is, that one can get a good household
business, which results in large orders,

Yonge Street

without the necessity of cutting a half-cent
here or a cent there.

In connection with this section of the city.
I was impressed last Saturday with the good
judgment shown in, I think, every grocery
and fruit store on Yonge street, from Bloor
to Carleton. About seven o’clock each of
these stores had a large number of straw-
berry crates on display, so large, in fact,
that it looked as if they would not nearly
all be sold. But, at eleven o’clock, all of
them were sold out except two or three
dozen small boxes, with hundreds of people
still passing to and fro. It is a knowledge,
such as this, of the requirements of the
neighborhood that makes the difference be-
tween a successful and an unsuccessful
retailer. Of course, with the most experi-
enced, there is an occasional loss when
there is an exceptionally poor or good
demand, but a man should know his trade
well enough to strike it right about nine
times out of ten. THE RAMBLER.

NOVA SCOTIA LOBSTER CATCH.

The Nova Scotia Lobster season has been
satisfactory so far. Up to June 10 there
were 7,700 crates of live fish shipped this
season, as compared with 4,498 crates in the
same period, or 5,481 crates altogether last
year.

Shipments of canned lobsters up to the
same time amounted to $244,640, as com-
pared with $245,934 last year. The slight
decrease is caused by lack of shipping facili-
ties, as the pack has been greater. The
prices of the canned article have been $io
per case this year as compared with $g last
year,

HALIFAX GROCERS’ PICNIC.
On Tuesday, July 26th, the grocers of
Halitax will hold their annual picnic at
Watters’ Landing. It is expected to be a
big affair, as five trips will be made to the

grounds—two boats about g a.m., one about
11 a.m., and two at 1.30 p.m. A band will
be present. The profits of the picnic are to
be given to the Halifax Horticultural Asso-
ciation.
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Diamond
Crystal
Salt

LUCAS, STEELE & BRISTOL, Agents, Hamilton.

is free from ‘“Lime,” “ Magnesia,” and other
impurities. It combines ¢flavor, purity and

strength.” It is especially refined for Table pur-
poses. It is the purest and best in the world.
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Proving a great seller---has lots of merit---easily
worked.  Send sample order to

JAMES TURNER & (0, -  Hamilton

DAILY WANTS--

Condensed Coffee and Milk
Evaporated Cream
Condensed Milk

ot
«“« REINDEER” BRAND 8
8

“The Old Reliable”
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WE can...

supply your wants
with the . ..
Choicest of

CANNED GOODS

THOS. KINNEAR & CO.,

( Picnic Season

Choice brands Red Sockeye Salmon ; Lobsters (tall

and flat) ; Fresh and Kippered Herrings ; Potted Ham,*

Chicken, Beef, and Tongue ; Deviled Ham, Chicken,

Beef, Tongue,

and Turkey ; Boneless Turkey,

Chicken, Duck, and Pigs Feet; Chipped Beef, 1b.

and 1 1b.

WRITE US FOR PRICES.

TORONTO.

Wholesale Grocers,
49 Front Street East,

NEWFOUNDLAND HERRING
FISHERY.

HE herring fishery ranks third in the
list of the fisheries of the colony. The

reports of the operations of fishermen
in Placentia Bay—the locality where the
catching and curing are carried on on the
largest scale—during 1897, emphasize
strongly the immense value of this fishery to
the fishermen, according to The Fishing
Gazette. But, in this particular fishery, the
effects of bad methods of cure and reckless
operations are more evident than in the cod
fishery. They have practically ruined the
character of the product in the foreign mar-
kets, and made it well nigh impossible to
secure remunerative prices. With a failing
cod fishery and low prices, there is a louder
call for the intelligent development of the
herring fishery, in which direction the best
efforts of the more enterprising curers and
packers should be expended. In the reports
recently issued by the Fisheries Board, con-
siderable stress is laid upon the fact, that the
practice of selling the herrings in a fresh
or frozen condition at a very low price to
outsiders, is a source of great loss to the
community at large.

The 1897 herring fishery, particulary in
and around Placentia Bay, was one of the
best, as regards the number of fish taken,
on record ; but if, instead of selling the fish

in a frozen condition, the fishermen had
cured them in a proper manner, the finan-
cial results would have been far greater.
As it was, the outsiders reaped the benefit.
It is estimated that, if vigorously and skill-
fully worked, this fishery would in ordinary
seasons be worth $3,000,000. In the great
centres of the fishery—Bay of Islands, St.
George's Bay, Fortune and Placentia bays
—there has been no serious diminution of
the supply, though the seasons vary some-
what in productiveness from year to year.
The neglect with which this possible source
of wealth has been treated may be judged
of from the fact that the average annual
herring export does not exceed over 70,000
barrels ; whereas, if turned to proper
account, the product might be found com-
peting successfully with that of other coun-
tries in all the markets of the world. The
quality of the herring compares favorably
with that of any other, and the abundance
of the fish in and around the shores is such
that the supply may be said to be almost
inexhaustible.

In addition to other efforts on the part of
the Fisheries Board to improve and protect
the fishery, printed instructions for the pro-
per cure were widely circulated among the
fishermen. The reckless destruction of
herrings is prohibited under heavy penalties,
and also the pollution of waters. A standard

measure for the sale has been fixed, in
order to guard against imposition on the
part of purchasers. Under these and other
necessary restrictions, a small measure of
improvement has been noticed ; but con-
stant vigilance ig needed to secure the
enforcement of the rules. The advisability
of establishing two or more curing estab-
lishments, where the cure and packing of
herrings could be carried on by properly
instructed experts, and where herrings could
be kippered and made into bloaters, is
shown, and an object lesson would thus be
given the people as to the proper mode of
curing, and actual practical instruction im-
parted to those who desired it.

MONTREAL GROCERS’ PICNIC.

The Montreal Retail Grocers’ Association
held a special meeting on Thursday, June
16, to hear the reports of the different com-
mittees who have been entrusted with the
management of the annual picnic. About
twenty members were present. The secre-
tary acknowledged the receipt of many con-
tributions from the wholesale trade and
other friends of the association. As soon
as the list is complete it will be published in
THE CANADIAN GROCER.

The session was a short one and all other
business was laid over until the regular
monthly meeting.

A Perfect

Cheese.

Keep in a Cool Place.

None Better Made.
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PS (tall : “ With the thermometer standing at go I expect business

Ham,* to be dull ”—perhaps you say this on a hot summer day. As WE'VE said
ieken before, you can make business as dull as you want it to be. If you really want o
: to liven it up, you can do it with that warm weather cereal, Tillson’s Flake ; i
irkey, :
of, 1b. ! x .
Tillson’s :

ro.

BLOOD.

Flake Barley.

THE TILLSON CO’Y, LIMITED

Flake Barley in
25-pound wooden kegs.

: Barley — IT DOESN’T HEAT THE BLOOD.
Folks will eat it regularly for the break-
@ fast porridge once they try it. It invigorates
like Rolled Oats, but IT DOESN'T HEAT THE
§

Tilsonburg, Ont.

s

xed, in :
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ut con-
furf.lfhe INJUSTICE TO GROCERS. deluding poor, innocent citizens by giving NEW STORES STARTING.
isability : - : e
g estab- HE following appeared in a recent ignt welght: Sh?. g and dimaing bery C. W. Fraser has started in business as
i : f The Ki N s boxes, making six bags of potatoes out of grocer in Halifax
*king of 188000 e Kingston News : ‘* Dear five, and doing all sorts of ‘leetle’ things, :
roperly Mr. Brewster,—I, feel greatly inter- besides being a nuisance to citizens. Now, : N (.}raham has commonesl e
zs could ested in your letters, especially your chats 0 p oo e iy ik 1 a;n i d' as grocer in Prescott, Ont. :
iers, is with the groceryman. I was just thinking but I think it'is impossible to be too hard or’x James Wasd I commenced s mis u o
thus be how hard it is nowadays for the groceryman b 1o oo o oo ready-made grocers fruit-dealer, etc., in Fort Erie, Ont. :
node of to make ends meet. He pays a heavy ... proucter, it is hard for an honest McLaughlin Bros. have opened out as
ion im- :Lc’:r;s:;; }:ir:; ;L Z:u hk:o:; cz: (;t.ef:;keit:éa: groceryman to sell honest goods when the confectioners and t.nkers. Pres.cott-. Ont.
¥. §0068, Y spurious goods are allowed to be handled at Postmaster McKinnon, of Priceville, Ont.,
provement he makes the fine gets larger. 1 Ly o oy people as I have mentioned. has opened out a grocery store in that
NIC. have to make g100 profit each week to pay A lady told me a short time ago she village.
ociation ;en:l, taxes, msu.rance, clerk hire, for horse bought a bag of potatoes from one of these %
r, June i i etc.,hand £ 12t my clo]thes ] as dealers, and she had it weighed. She was A dozen women were pounced upon, one
nt com- mesle sach wesk out of the halpece. L B8 o just twelve pounds. Now, what is the after another, as they came off the ferry on
rith the Incky. PAnd why the cause of all these .o 1> | ynow several grocerymen who, a  Saturday night, and taken into the Windsor
About charges ? . S'm.\ply this: that 3 SEMA e years ago, hired married men, repre- Customshouse. Smuggled goods were found
: secre- siam. of individals from back of S'un- senting so many families, but who now hire ~ concealed on their persons to the value of
ny con- down have come to town and are shooting  boys. Hoping you will soon find a remedy about $10 each. Addresses of the ladies
S sad .here and there like torpcdt.) boats peddl- for the evils, I am, were taken, witha view of prosecuting them.
AN ing from door to door, selling cheap—but ‘* ANOTHER GROCERYMAN."' —Windsor, Ont., Record. :
shed in
1l other D
| O you Kno
i gl y W that the average Grocer does not make enough profit ?
All Pure Gold Goods pay you very well indeed.

BESldes , the Company assist you to sell their goods.
v S Why' then, not give us a chancé to help you lift up the ratio of profit ?

SELL GOOD, PROFITABLE LINES ONLY.

e. PURE GOLD MFG_ OO_, sissFom s, . | ORONTO
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L I V E S Our Travellers will be pleased to show

you our “‘Special Design’’ Fancy 5-=1b. Tea Can- Chin
«“ SELECTED > and ister. Lithographed in three colors and embossed in" .th

the ti

“MAMMOTH gold. Undoubtedly the handsomest package ever offered i

in 8 0z, 10 0z, 16 0z. and 18 oz in Canada. Sells on sight. unles

will
Fluted and oval bottles. s
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bette

THE DAVIDSON & HAY, LIMITED, whoesatearoces. TORONTO ot

ing il
with
busin

THE phrase is becoming somewhat of a plant

POTENCY OF CONCENTRATION. fectly still for five seconds, and he promised ADVERTISING TO CONSUMERS.

66 EE a great lawyer like Rufus that he would not stir, but alas !—he moved.
S Choate,”” says Dr. Storrs, *in a The consequence was, that where Lord
case where his convictions are Brougham should have b_een there? was only To be sure, there is much virtue in distu1
strong and his feelings are enlisted. He A blar, So stands the view to this hour. employing a style of advertising that will mena
saw, long ago, as he glanced over the box, ““There is something,”’ remarked Miss reach the class who arethe eventual users of with
that five of those in it were sympathetic =~ Martineau. ‘‘very typical in this. In the the particular article advertised. Atthe same officiz
with him; as he went on, he became picture of our century, as taken from the time, it must be remembered that every oldCl
equally certain of seven ; the number now life by history, this very man should have retailer has a large number of customers “tion 1
has risen to ten ; but two are still left whom been the central figure. But, owing to his who will accept his word for anything they indus
he feels that he has not persuaded or mas- want of steadfastness, there will be forever buy, against all the advertising that may be result
tered. Upon them he now concentrates a blur where Lord Brougham should have published from January to December. John dividi
his power, summing up the facts, setting been. How many lives are blurs for want Jones may advertise his soap for years, and and (
forth anew and more forcibly the principles, of concentration and steadfastness of pur- spend thousands of dollarsin inducing some and e
urging upon them his view of the case with pose.”’ housekeeper to ask for ‘‘ Jones’ Soap.”’ to the
a more and more intense action of his mind When she goes to the store and asks for it, tea in
upon theirs, until one only is left. Like the her grocer, whom she has known for years, e
blow of a hammer, continually repeated and who handles Smith’s Soap, which is tion i
until the iron bar crumbles beneath it, his brought to his attention through his trade busin
whole force comes with ceaseless percussion paper, will say to her with a smile: ‘“ My have
on that one mind till it has yielded, and dear Mrs. , I cannot really advise you great
accepts the conviction on which the pleader’s to use that soap. It has been tried, and has and :
purpose is fixed. Men say afterward, ‘He not given satisfaction. Here is something portai
surpassed himself.” It was only because that I can recommend, however.”” And increa
the singleness of hi.s aim gave unity, i'nter'lv- acquired, while theirs had glided away from Jones, who has advertised to the consumer, Assoc
sity and overpowering energy to the mind. their recollection.” —Pushing to the Front. makes no sale, while Smith, who has used the of thi
«Daniel Webster,”’ said Sydney Smith, s e trade journals and reaches the storekeeper, Japan
gets the business. contr(
PERSONAL MENTION. The point we make is simply this—that the te
the element of the effect of the advice and over 2
suggestion of a known and trusted family law tc
merchant is too often overlooked. It may under
have as much, or possibly more, weight with in T
the buying public than the advertisements maint
that go direct to the consumer. This is, of be ex:
course, assuming that competing articles are from 1
of equal merit, as a large percentage of them prope
Mr. John Pinder, of Montreal, was in are at the present time. the Ui
Toronto this week. ’ Advertise to consumers by all means, but “ additi
. £ : e R at the same time do not overlook the tre- to Jaj
history or literature, and actually outlived mendous effect of gaining the eye and ear i S
his own fame. SEEDS RAISINS BY WHOLESALE. of the taan who can infSuses were seles the Ja
Miss Martineau says : ‘“ Lord Brougham W. Northrop, the inventor of the North- than all the ‘‘advertising to consumers’’ portar
was at his chateau at Cannes when the rop fruit dresser, is adding to his facilities in all the ¢ family’’ publications in the Gover
daguerreotype process first cameintovogue. for cleaning fruit a large power raisin country. ; expen
An artist undertook to take a view of the seeder, with a capacity of two tons per day, H. P. Ecka;ﬂ;_& Co. have just received countr
chateau, with a group of guests on the bal-  for which he has secured the patent rights 5 shipment of Amalies currants in half- ducted
cony. He asked his lordship to keep per- in Canada. 4 cases. this ar

chestnut, says St. Paul Trade Journal. conte

‘] resolved, when I began to read law,”’
said Edward Sugden, afterwards Lord St.
Leonard, ‘‘to make everything I acquired
perfectly my own, and never go on to a
second reading till I had entirely accom-
plished the first. = Many of the competitors
read as much in a day as I did in a week ;
but at the end of twelve months my know-
ledge was as fresh as on the day it was

*struck me much like a steam-engine in
trousers.”’

Mr. T. O. Leonard, of Detroit, repre-
senting the Kingsford's starch, was in
Toronto on Tuesday and Wednesday on his
usual monthly business visit.

As Adams suggests, Lord Brougham, like
Canning, had too many talents; and, though
as a lawyer, he gained the most splendid
prize of his profession, the Lord Chancellor-
ship of England, and merited the applause Mr. E. B. Eddy, of The E. B. Eddy Co.,
of scientific men for his investigations in  Limited, Hull, Quebec, is in Toronto this
science, yet his life, on the whole, was a week.
failure. He was ‘‘ everything by turns, and
nothing long.”” With all his magnificent
abilities, he left no permanent mark on
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CHINA’S TEA TRADE.

HE following is taken from The N.Y.
T Commercial Advertiser : ¢ Speaking
the other day, of the effect on the
China tea trade of the present complications
in the Far East, a well-known authority in
the trade said :

‘¢ « It appears to be probable that China,
unless she wakes up and does something,
will gradually lose her tea trade. China
teas of the finer grades are certainly as
good as any other teas in the world, if not
better, but the greater energy of the virile
and progressive Anglo-Saxon men who con-
trol the Indo-Ceylon tea industry is mak-
ing itself felt. With unlimited capital,
with the use of machinery and with modern
business methods, the Anglo-Indian tea
planters are having a ‘¢ walkover’' in the
contest with China. Racked by internal
disturbances, verging on a revolution,
menaced by foreign powers and threatened
with dismemberment, her public men and
officials sunk to the lips in corruption, poor
old China apparently has neither the inclina-

“tion nor the time to protect and foster her

industries and commerce. The ultimate
result will probably be that China will be
divided up by Great Britain, Russia, France
and Germany, and that European capital
and energy and business methods will come
to the rescue of the already imperilled China
tea industry.

¢ * With the Japanese, however, thesitua-
tion is different. Of great enterprise and
business push, these Yankees of the east
have learned a lesson from their loss of a
great portion of their European tea trade,
and are now thoroughly alive to the im-
portance of holding what they have and
increasing it. The Japan Tea Traders’
Association, which is practically a branch
of the Department of Agriculture of the
Japanese Government, has now complete
control of the tea industry of Japan. All
the tea planters of that country, numbering
over a million altogether, are compelled by
law to belong to the association, which is
under the immediate control of a committee
in Tokio. This committee, in order to
maintain the quality, examines, or causesto
be examined, every package of tea exported
from the Empire. At the presenttime, Japan
proper exports one-half of the tea used in
the United States and Canada. With the
addition of Formosa, which now belongs
to Japan, this large proportion is increased
to two-thirds. This is a vast business, and
the Japanese are thoroughly alive to the im-
portance of retaining it. ‘A year ago, the
Government appropriated $400,000, to be
expended in advertising Japan teas in this
country. - Negotiations are now being con-
ducted - which, if successful, will increase
this amount to upward of $2,000,000. I am

also informed that tea-rolling machinery is
rapidly supplanting hand work in Japan,
and, as the Japanese are, besides, and in
contradistinction to the Chinese, one of the
cleanest people in the world, it will be
readily seen that the Ceylon and other
Indian tea planters have their work cut out
for them in seeking to displace Japan tea in
the American market. It 1s an interesting
struggle.’

“‘On the general subject of tea andits pre-
paration, the gentleman quoted said: ‘It
is said that the United States of America
consumes the poorest teas in the world. This
is caused partly by a lax enforcement of the
pure food laws, and partly by the fact that
Americans are not really good judges of tea,
and do not demand the best. Another
contributory cause is, no doubt, the ignor-
ance and carelessness of many dealers who
handle the fragrant herb. The tea plant
is a very delicate one, and its product,
the tea of commerce, is equally deli-
cate, yet in thousands of stores in this
country teas are kept in open boxes or bins
in close proximity to fish, vegetables, butter,
cheese and other interesting, but unpleasant
smelling articles of commerce. Evenif tea
is kept away from foreign odors, it ought
not to be kept in stock in open packages.
A certain proportion of its strength and
flavor is sure to escape if the air can get at
it. The ideal, indeed the only sensible way
for the dealer to handle tea, is in small, air-
tight packages which can be sold unbroken
to the retail customers. These packages
preserve the delicate strength and flavor in-
tact until the tea is required for consump-
tion.

¢ “In China and Japan the artof properly
making tea is an important part of the female
education. Indeed, everyone, from the
highest to the lowest, seems to be well
versed in this important matter.  The fol-
lowing recipe for making tea was written by
the Chinese Emperior Kien Long, who de-
parted this life in 1799 : ‘‘ Place over a
gentle fire a well-seasoned and long-used
vessel filled with the pure water of melted
snow. . Boil it long enough to turn alobster
red and then pour it upon the leaves of the
choicest tea in a tea pot of the finest pro-
celain. When the thick cloud issuing from
it becomes a fine mist floating upon its sur-
face, pour it into the cup and drink it off.
This precious liquor will drive away every

care. The delicious state of quietude pro-
duced by such a beverage must be felt and
cannot be described.”” ' "’

HAD TO GET A NEW WAREHOUSE.

The Fairbanks Co. which has been doing
business throughout Canada for over 4o
years finds its trade increasing to such an
extent that it has recently decided to open
an extensive warehouse in Montreal, from

which place all Canadian orders can be
filled with even greater despatch and satis-
faction than heretofore. The large building,
No. 749 Craig street, has been secured, and
extensive alterations and improvements
made, enabling the company to use the four
flats and basement to the best advantage.

It is proposed to carry, and have always
in stock, a full line of scales, asbestos disk
valves, asbestos packed cocks, store and
warehouse trucks, portable forges, factory
and mill supplies, etc., and all goods sent
trom this branch will be inspected, and
orders filled according to Canadian require-
ments.

The company manufacttire_s about 7,500
modifications of weighing-machines, and
will make a special effort to meet all require-
ments. One of the latest improvements,
which will be of interest to many, is a scale,
the beam of which prints tickets registering
the weight of the load upon the platform,
thus doing away with all possibility of mis-
take, and keeping a record for future refer-
ence.

One of the features of interest to visitors
to the warehouse is a display of the numer-
ous gold, silver and bronze medals awarded
the firm from all the leading exhibitions of
the world, certifying, as they do, to the high
quality of its goods.

THEY ARE GOOD PICKLES.

An exchange in an article on pickles,
says: ‘‘Famous among the American
brands are the goods manufactured by
Williams Brothers & Charbonneau, of
Detroit, Michigan. Their product is enor-
mous. The quality of all goods of their
manufacture is second to none in the world.
The style of their packages is unique and
elegant. Their business is conducted on a
very extensive and broad plan, which in-
cludes raising cucumbers and other veget-
ables and fruits on immense farms, which
are models of modern agricultural develop-
ment. From the farm to the glass bottles
in which they are sold to the consumer, all
the labor of raising, salting, pickling and
packing, is done by this great house on
their own premises. From the planting of
the seed to the shipping of the produet,
constant care and vigilance places Messrs.
Williams Brothers & Charbonneau in an
enviable position among the pickle manu-
facturers of the world. Their line of pickles,
preserves, mustards and condiments, are
justly famous among dealers and cousumers
everywhere.’’

A. E. Richard & Co., of Hamilton, are
the selling agents for these goods for
Canada. The quantity distributed by them
this season, has, they say, been enormous,
averaging about 5oo cases per week, and
the demand is increasing.

i e s et e
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NEW JAPAN TEAS.

We have now 1n stock and arriving

New Season Japans, ranging from
eighteen to thirty-five cents.

H. P. ECKARDT & CO.

Wholesale
Grocers

TORONTO

WASHBOARDS
CLOTHES PINS
CLOTHES LINES
TUBS

PAILS

CHURNS
BUTTER PLATES
BUTTER TUBS
BUTTER PRINTS
BASKETS
SCOOPS

And all Grocers’ Sundries

|
11
1
I
|

|
!

Sold and highly
recommended by
all leading gro-

I&%Mgl
Matches

ZAN]

The H. A. NELSON & SONS CO0., Limited

...MONTREAL, QUE.
56 and 58 Front West,JTORONTO.

snmgle room

-

No 18 %
TODHUNTER

DEARBORN &
FORBES BROS., Montreal.

Notice.

Having introduced our-
selves, we now wish to make
a few claims.

Your first consideration na-
turally is—to buy the best mill
at the lowest price.

We Claim to have the
easiest and quickest Grinders.

We Further Claim to
have the most effective and
accurate Adjustment.

We Again Claim that our
Grinders will give you the
longest service.

And for all this you pay
nothing extra, even though
we have patents on our mill.

MITCHELL & CO., Toronto
CO0., St. John, N. B.

Coles Manufacturing Co.

PHILADELPHIA, PENN'A.
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WHEN WRITING ADVERTISERS

PLEASE MENTION THAT YOU SAW

THEIR ADVERTISEMENT IN THIS PAPER

CANADA LEFT OUT IN THE COLD.

HE cable announces that in the new
T treaty which Germany is making

with Great Britain, the Dominion of
Canada is to be denied the privilege of
sharing in its provisions.

In taking this stand, Germany has, doubt-
less, been actuated by the spirit of retalia-
tion because Canada was instrumental in
inducing the British Government to re-
nounce the treaty of 1865.

It is to be regretted that the German
Government is inclined to be revengeful
over the matter. It is undignified and un-
becoming a great civilized nation.

Canada, when she induced the British
Government to renounce the Belgian and
German treaties of 1862 and 1865, respec-
tively, was actuated by no desire to injure
either of these countries. Her motive,
purely and simply, was to be freed from
the provisions of treaties made before the
Dominion was born, and which prevented
her, a self-governing colony, from accord-
ing tariff preferences to the Mother
Country.

But, even had the German Government
been willing to accord, under the new

treaty, favored nation privileges to Canada,
as to whether we would have accepted them
would have depended upon ourselves, for
some years it having been the policy of

the British Government, when making

treaties with foreign countries, to provide
that the Dominion could refuse or accept
them at will.

Since 1880, Canada hasrefused to accede
to no less than thirteen treaties which the
British Government has entered into with
foreign nations. The last to which she
refused to accede was that with Japan,
signed by the Imperial authorities a couple
of years ago.

The treaties to which, since 1880, she has
acceded are only two, and they were with
Muscat and Uruguay.

As a purchaser of Canadian products,
Germany does not rank high. Last year,
the total exports to that country only
amounted to $1,045,432. In 1896 they
were $757,331,and in 1895 $626,976. And,
although among Germany's customers Can-
ada only ranks about sixteenth, yet this
country is a much larger buyer of German
products than the latter is of Canadian pro-
ducts, the Dominion in 1897 importing $5,-
785,546 worth from that country.

Great Britain is incomparably above all
other nations Germany's best customer.
According to the last returns we have to
hand, the exports from Germany to Great
Britain were valued at 675,522,000 marks,
while the next in order was Austro-Hungary,
with 373,912,000 marks. Of Germany's
total exports, between one-fourth and one-
third are to the British Empire.

CANNED MEATS LOWER.

A reaction from the phenomenally high
prices which have for some weeks been ruling
on canned meats has begun.

The reduction began with the United
States packers, and this week the packers
in Canada have followed suit.

The reduction in the price of Canadian
canned beef is 15c. on I's, 35c. on 2's,
$1.25 on 6's and §1.50 on 14’s.

The wholesalers are now quoting as fol-
lows : 1's, $1.55 to $1.60; 2's, $2.80; 4's,
$5.75; 6's, $8.75 to $9 ; 14’s, $20.

Under the new quotations the prices of
Canadian meats are stll materially below
those of the United States product.

SUGAR UNSETTLED.

HE sugar market has been rather un-
settled during the past week and still
continues so. The chief influence in

producing this condition is the heavy dis-
position of beet abroad, prices on that staple
having dropped fully 6d. since June g.

Last week, both present and next month'’s
shipments were quoted at gs. od., whereas,
this week, present month is offered at gs.
7%d., and next month, gs. 8 d.

Cane continues steady, for there is little
of it offering, but it is the fluctuation in beet
that exercises the most influence on the price
of Canadian refined.

This condition, and the fact that agents
of foreign sugar take advantage of every
fluctuation in the raw market to offer goods,
keeps domestic refiners on the watch, so
that no business may slip away from them.
As a result, Canadian standard granulated
was marked down 1-16c. per pound this
week. This is a declinein the past fortnight
of 3-16c. per pound.

With regard to foreign sugars, it is
understood that offers of English sugar, in
bags, is being made at 3%c.; and German
and Dutch sugars at 4c.

Demand at the refineries is rather quiet
at the moment, though it is expected to pick
up soon, as the preserving season will com-
mence in a short time.

CANNED VEGETABLE FUTURES.

HE decision of the Canadian packers,
at the meeting held in Toronto last
week, to fix the price of tomatoes at

8oc., of peas at 75c. and of corn at 7oc. has
induced some talk but no business.

The prospects for the present season are
for a large yield. And this naturally does
hot help matters as far as the packers are
concerned.

But the greatest deterrent to business in
futures is the price. Last year, the bulk of
the tomato pack sold at 65c. per dozen.
Peas opened at 6o to 623%c., and corn
at gs5c.

Then, before the packers met last week,
some of the wholesalers contracted for the
bulk of their season’s supply of tomatoes at
70c. per dozen.

Wholesalers do not deny that they may
ultimately have to pay the prices asked by
the packers, but, in the meantime, they prefer
to wait developments.
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HOW TO START A CASH BUSINESS.

ASH stores are springing up all over

C the Dominion. Some are new stores,

and some are old stores which are
forsaking the credit for the cash system.

THE CANADIAN GROCER is, from time to
time in receipt of letters courting sugges-
tions as to ways and means of inaugurating
the cash system, both from those who are
going into business for the first time, and
from those who are already in business, and
desire to adopt the more modern system.

Thesame modus operandi would scarcely
be applicable to all cases, but there are cer-
tain principles which may be referred to,
and which may be of some help in the
premises.

The merchant who will find the greatest
difficulty in adopting the cash system is un-
questionably he who is already in business
and has been following the credit system.
_Most of his customers have probably been
dealing with him for years, and many of
them have probably been getting three, six,
ortwelve months’ credit. How to get them
confermed to the new order of things is the
problem to be solved.

The giving of credit, and the accepting of
credit, is a habit, and habits are not easily
broken, especially when they have been
years in operation. There is a song which
says ‘* Don’t get in the habit of it,”’ and it
applies to the credit system as well as to
other things which are evil in their tend-
encies.

In departing from the credit system, and
conforming to the cash system, some cus-
tomers are certain to be lost. Some will
be lost because of their inability, fancied or
real, to pay cash. Otherswill belost because
their dignity will be touched by the new
order of things.

Obviously, then, a careful intelligence
should be exercised. The change from
credit to cash should not be made suddenly.

It would be the height of folly for a
merchant to decide on Saturday night that
when he opened his store on Monday morn-
ing not an ounce of goods should cross his
counter unless the cash or its equivalent
He would lose half his
customers ; and it would serve him right.

When a merchant has decided to throw
overboard the credit system and take on

was first in his till.

board the cash system, he should give his
customers at least one month’s notice.

As a preliminary step, he should an-
nounce his decision in the advertising
columns of his local paper. Then, a per-
sonal letter to each of his customers, setting
forth his intentions, would materially help
in the premises. In the store, a hanger
might be placed, announcing that on and
after a certain date the credit system would
be discarded and the cash system inaugu-
rated. And then, on every opportunity, the
merchant and his clerks should speak to
customers of the proposed change and dilate

upon its advantage to the customer.

The most careful of merchants who do a
credit business annually lose money from
bad debts. And every dollar so lost is so
much added to the cost of doing business,
which, in turn, must be borne by the goods
which are sold.

These are facts which, in letter, in adver-
tisement, and in conversation, should be
pointed out out to customers.

The merchant who does a cash business
is in a position to sell his goods at a lower
figure and still make as good, if not better
profit than his competitor who sells on
credit. And he is expected to sell cheaper.
If he does not his efforts will be sadly handi-
capped.

Let him put himself in the place of his
Would he buy from A for cash
if, other things being equal, he could get

customers.

the same things from B at the same price and
secure from one to twelve month’s credit ?
Of course he would not.

The department stores are enabled to sell
at the close figures they do because their
business is carried on wholly under the cash
system.

Country merchants who adopt the cash
system are, in this particular, therefore, on
an equality with their great deparment store
And out of this fact they
should make all the capital they possibly

contemporaries.

can.
While it is not as essential that persons
just starting into business and under the

cash system should take as much pains to

acquaint the public with the fact, as those
who are leaving the credit for the cash sys-
tem, yet it is essential, nevertheless,

The new merchant is different from the
old merchant in one important particular :
He has no customers whom, in adopting the
cash system, he has to mollify. But, like the
other, he has need to advertise, and adver-
tise well. If not, his chances of success are
poor. He, too, like the merchant going
from credit to cash, will find it necessary to
show the consuming public that by selling
for cash he can do better as far as prices
are concerned, than he could if he adopted

the credit system.

There are, doubtless, some now doing a
business who deem that the best
policy would be to gradually give up the

credit

credit system, and not do so at one fell
stroke. In other words, they would continue
giving credit to the good customers, but add
no more to their list, new customers being
compelled to pay cash.

Perhaps, in some instances, this would be
the better plan to follow. But a merchant
would have to decide this for himself. It
might and it might not be satisfactory. It
would, at any rate, be unsatisfactory if Mr.
Brown knew that Mr. Smith was getting
credit at Jones’ while he, notwithstanding
his good financial standing, was denied it.

But perhaps the experience of an Eastern
He de-
dided to have two prices—one for credit and

Ontario merchant might be cited.
the other for cash customers. He adver-
tised this fact, and in the rear of his store
kept suspended a large sign announcing the
fact to every customer who entered the store.
He experienced some difficulty at first, but
eventually he began to be understood.
Finally, however, he discarded altogether
the two-price system and confined himself to
one, the cash price, for he had adopted the
cash system.

Some people have -asked questions in
regard to coupons and trading stamps as
helps to doing a cash business. = We could
not recommend them. They are, at best,
but a temporary expedient, and unsound in
business practice.

Success can only be really obtained by a
Let him
have fair capital as represented in brains

man managing his own business.

and money, relidble goods in his store,
ideas and energy in himself, and he will be
successful under either the credit or cash
system, but especially under the cash
system. :
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THE TEA STANDARDS.
HE Hon. W. Paterson, Minister of
T Customs, has this week been paying
a good deal of attention to the pro-
posed changes in the method of testing tea

" imported into the country.

On Tuesday he was in Toronto to consult
with the trade in regard to the matter, and
a conference took place in the Board of
Trade building.* There was a good attend-
ance of wholesalers and brokers.

It was pointed out to the Minister that to
put standards into effect at this time of the
year would be most inadvisable. In March
last the importers had been given to under-
stand that no changes in the method of
testing tea would be made this year. On
the strength of this the trade had placed
import orders for tea, large quantities of
which would not arrive for several months
hence. Therefore, to fix standards now
would be an injustice. The proper time to
do so would be in January.

That night Mr. Paterson returned to
Ottawa, and on the following day (Tuesday),
in response to invitations which had pre-
viously been sent out, he held a conference
with tea importers from different parts of
Canada.

There were present: Messrs. T. H. Esta-
brooks and W. R. Miles, St. John, N.B.;
Alex. Anderson and P. S. Doyle, Montreal ;
T. C. Bates, Ottawa : T. McPherson, M.P.,
Hamilton ; F. Dane and James Ince,- To-
ronto.

The immediate putting into effect of
standards was again deprecated, and the
concensus of opinion was that January was
the most suitable time. Against the adop-
tion of the United States standards the im-
porters strongly urged. And in support of
this contention it was pointed out that under
the law in operation across the border fine
and high priced teas had sometimes been
rejected. One lot, for instance, of broken
Pekoes and broken Orange Pekoes, the first
cost of which was 28c., had been rejected
at one of the United States ports of entry
and afterwards sold at a sacrifice in To-
ronto. It was held that the duty of the
Government was not to keep out low priced
teas, but to keep out spurious and injurious

teas.
It was also urged that the standards
should be fixed by experts, and that they

should be prepared in December, going into
effect the following month.

In order to provide for the inspection of
teas for the present season, this recom-
mendation was made : That samples of
Japan teas invoiced under 12c., China
black teas under gc., China greens under
1oc., and Indian and Ceylon teas under
10c., should be submitted to an expert at
Ottawa for examination by the infusion
test, all teas above these prices to be passed
without this test being applied, except when
it was deemed necessary to do so.

When the proposed tea standards went
into effect, the Minister was urged that an
expert be appointed at each of the chief
commercial centres, whose duty, in case ot
a dispute with the regular expert at Ottawa,
would be to revise his inspection and report
thereon to the Department. :

Hon. Mr. Paterson expressed a strong
desire to fall in with the views of the tea
trade, but, of course, did not say what
would be the final outcome of the repre-
sentations. The trade came away with a
high opinion of Mr. Paterson.

It is when trade conditions are bad, not
when they are good, that business men are
most zealous for good business methods.

STRAWBERRIES CHEAP.

As was noted in these columns, a large

crop of Oakville and Niagara strawberries
was anticipated this season, but none of the
dealers and few of the growers tully realized
the abundance of the crop till the immense
receipts in Toronto sent prices tumbling all
round last week. The fine rain on Sunday
and Monday had a wonderful effect, and
strawberries are now more plentitul than
they have been for years. This can best
be realized by comparison of prices.

The prices ruling this week are about 3 %
to 5c., while the range last year was from 6
to 10c.; in 1896, 6 to 8c., and in 1895, 8 to
12C.

The low prices have made it useless to
ship very poor stock, so the average quality
this year is easily higher than in former
years.

If some people used their heads as often
as they do their feet they would do more
and better work, and that without any greater
impairment of vitality.

DROPS FROM THE EDITOR’S PEN.

Don’t do what will not pay you morally
or financially.

Discreetness is as essential in business as

it is in politics.

When a commercial traveler is on the
road he is on business.

Goods, like men, must have a good repu-
tation to be successful.

If you would be successful do what you
can, not what you would like.

System, no merchant can exist without,

but o’ermuch of it is injurious.

Every day of rest ought to add a week to
the existence of those who partake of it.

Bad business methods will work a hole
that will, in time, sink the biggest business

afloat.

When men cannot see eye to eye with
each other it is sometimes fist to fist that
they get.

Business men do much forthe politicians,
but it is little the politicians ever did for the

business men.

Young Leiter is lighter in pocket through
his wheat speculating collapse, but heavier

in experience.

A man may be rich in money, but if he
is poor in character it is very little credit
that he will get.

If a man does not set some value upon
himself, how in the world can he expect
that other people will.

When a man resorts to dishonest methods
it1s an evidence that he has not brains

enough to be wise.

When a merchant treats his customers
well it is not a logging chain that he requires
in order that he may hold them.

‘“ Remember the Maine,’’ cry our cousins
to the south., Yes, it is always well for
merchants to remember the main—thing,

If all purposes in life were attained by
first efforts, few, if any, great men would
there be to-day in business, science, politics
or religion.

g

T




16

THE CANADIAN GROCER

n E. B. Eddy Company, tinic

HULL, CANADA.

Is the Leader in the

MATCH BUSINESS
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HINTS TO BUYERS.

This department has become so popular that many more
notices than there is space for are received every week.
In future only important items of information will be
inserted. Contributors are requested to send news
only, not puffs of goods they handle, or the arrival
of standard goods that everyone has in stock, or that
they are offering goods at close figures, or that they
have had an unusually large sale this season.

GUNN, BROS. & CO. have re-

D cently booked orders from a num-

e ber of new customers for their

‘“ Maple Leaf '’ brand of smoked meats and
lard.

One small dealer had 57 calls in one day
for ¢ Enameline.”’

T. Kinnear & Co. report a good trade in
““Crown '’ brand mustard.

H. P. Eckardt & Co. have a shipment of
Valencia shelled almondsto hand.

W. H. Gillard & Co. are handling
‘“ Beaver’' and ‘‘Crown’' fruit jars, all
sizes.

Upton'’s marmalade, in 1-lb. glass, has
been a big seller with The Davidson & Hay,
Limited.

A shipment of imported Japan, polished
Patna and Java rices is to hand with T.
Kinnear & Co.

Young Hyson, points, and gunpowder
teas are being offered in variety by Lucas,
Steele & Bristol.

A carload of selected Valencia raisins is
offered at specially close prices by The Eby,
Blain Co., Limited.

The Davidson & Hay, Limited, is show-
ing some fine values in Ceylons, Pekoe
Souchongs and Pekoes.

Domestic sardines, ¥'s, in oil, and 3’s
in mustard, are constantly in stock with The
Eby, Blain Co., Limited.

Attention is called to the attractive book-
lets Lucas, Steele & Bristol are distributing
with their ‘* Diamond Crystal’’ salt.

Now in stock with W. H. Gillard & Co.
‘“ Leader’’ cut tobacco g’s, a 5c. package
of good qualtity and attractive appearance.

Warren Bros.
stock an exceptionally choice bright raw
sugar, which they are offering at a low
figure.

Fruit sugar during the season is one of
the specialties of The Eby, Blain Co.,
Limited. It is ground by their own
machinery.

The Davidson & Hay, Limited, is show-
ing an exceedingly handsome 5-lb. tea can-
nister, in which it is packing special blends
as required.

*‘The sale for ‘Kolona’ pure Ceylon tea
is steadily increasing with our customers,
and we are pleased to say that their num-
ber is increasing every week. Weattribute
this to the facts mentioned in our announce-

& Co. have taken into.

ment in this week's issue, to which we draw
the attention of the trade, and respecting
which we shall be glad to answer all
enquiries for quotations, etc.,’’ say The Eby,
Blain Co., Limited.

Lucas, Steele & Bristol report a good sale
for their Crystal beverages. They prepay
freight and freight on empties returned in
5-case lots.

Pineapple, new pack, in 1-lb. flat, oval
tins, ‘‘Extra Bahama'' grated and tri-
angular cut, is in stock with The Eby,
Blain Co., Limited.

Just in store with W. H. Gillard & Co. a
large shipment of Gillard’s new pickle
which this firm have had such a successful
run on for several years past.

Lucas, Steele & Bristol are sending out
with their “L.S.&B.”” and ‘‘ Empire”
coffees, simple directions for making coffee,
which should be appreciated by their cus-
tomers.

¢“ Clearing prices '’ for California prunes,
peaches and apricots are moving out the
balance of The Eby, Blain Co.’s stock at a
lively rate.

Nearly all the coffee now sold by grocers
is of good quality, but is spoiled in making.
Few people, especially those in hotels, un-
derstand it. Lucas, Steele & Bristol urge
that cold milk should never be used.

The Davidson & Hay, Limited, has to
hand this week a large shipment of Spanish
olives, packed expressly for themselves
under their own brand. ¢‘Buyers can fill
their requirements in all grades at rock
bottom prices,”’ say the firm.

TWO WINDOW DISPLAYS.

Two windows recently described by a
writer on grocery topics, appeared as

follows :
A SOAP DISPLAY.

In this display there was a wall extending
right across the window, and made up of
washboards, packages of washing powder,
and other washing materials. Inthecentre
of this wall were two pillars of soap, in be-
tween which was a regular wooden gate,
swinging on hinges, and marked, ‘‘Gateway
of cleanliness.”” On top of each pillar was
a bucket, with cotton batting on top to re-
present soap suds. The floor of the window
was a white gloss starch, and set into this
was a pathway of white and mottled castile
soap leading to the gate.

A COFFEE DISPLAY.

All kinds of coffees were displayed in this
window but a leading feature in the display
was a sort of fort formed with the different
brands of package coffee with the prices
hanging in front. From this fort of coffee
protruded several water pipes with apples
wrapped in tin foil discernable at their
mouths, to represent cannons ready to be
fired. A label in front proclaimed ‘‘ Death
to high prices."’

FEMALE CLERKS.

ROFITS are getting so small and ex-
penses are increasing in a ratio so out
of keeping with the business done

that many grocers are contemplating em-
ploying female clerks, claiming that they
can do all the work except the lhfting and
order deliveries. This is, of course, on the
presumption that the wages will be less than
men must be paid. And yet the grocery
clerk (hours of labor considered) is paid a
very small wage. Too bad that these labor
men who agitate for short hours and high
wages for clerks cannot see that the first
essential to these desirable reforms is a good
profit on goods sold. Ninety-five per cent.
of those agitators will buy their goods at
some cut-rate store, departmental concern
or supply house. The inevitable result will
be that men will be displaced by women as
clerks. A reform to be effective must con-
template all the questions that enter into the
solvment of a hard commercial problem.—
Commercial Enquirer.

MR. MARCEAU GOING TO EUROPE.

Mr. E. D. Marceau, of L. Chaput, Fils &
Cie, Montreal, sails on the ss. Umbria from
New York on Saturday, 25th inst., for a six
weeks’ trip throughout England, Ireland
and France. He proposes visiting London,
Liverpool, Manchester, Dublin, Glasgow,
Paris, and other trade centres, and will
combine business with pleasure. THE
CANADIAN GROCER wishes him a pleasant
and successful trip.
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A BOOM IN PORK PACKING
FACTORIES.

HERE is one other particular in which
Canada is likely to be benefited by
the popularity of its pea-fed bacon in

Great Britain, besides the actual consump-

tive demand for it, and that is by the
starting of pork-packing factories in this
country by British capitalists.

Within the last few weeks, representatives
of British syndicates have been in Nova
Scotia, New Brunswick, and Ontario, look-
ing for favorable sites on which to start
these factories.

Already a company, with a capital of
$150,000, is seeking incorporation for the
purpose of starting a factory at Brockville,
Ontario, work on which will be started as
soon as a site is secured. Then, a member
of a Liverpool firm is looking for a site in
Western Ontario, on which it is prepared to
erect a $50,000 building, and is trying to
induce Ballantyne & Sons, of Stratford, to
join him in the enterprise.

In New Brunswick, a joint-stock company
is being organized, with a capital of
#100,000. The site of the proposed factory
will, in all probability, be on the Strait
shore. Nova Scotia is likely to have a
pork-packing factory at Middleton, on the
Yarmouth and Annapolis railway.

In Charlottetown, P.E.I., the unremitting
exertions and intelligent enthusiasm of Mr.
Packenham, of Dublin, Ireland, are meeting
with the appreciation they deserve, and we
expect, in the near future, to see a practical
result from his efforts.

Stouffville, again, is not far behind, and
we hear of $40,000 being raised in ten
minutes at a farmers’ meeting lately, to
start a joint stock company for the same
purpose.

The increased demand for good bacon
and pork, has led to a corresponding im-
provement 1n hog raising. Mr. Brethour,
of Burford, is said to produce the best
Yorkshire bacon hogs in Canada. He
proposes making a study of the bacon trade
in England, and is certain to make a success
of it, as he has studied all its branches in
Messrs. Davies’ and Fearman's houses, than
which there are no better in the Dominion.
Mr. Brethour says that the demand for
thoroughbred hogs is excellent; he finds
difficulty in supplying them.

Canada is gaining a reputation in Great
Britain for its bacon, akin to that which it
now enjoys there for its cheese. This
reputation has been built up by pea-fed
hogs, and, itis to be hoped that the Federal
and the Provincial Governments and the
pork-packers will hand in hand take
steps to prevent this reputation being sullied

through the ignorance or carelessness of
hog-raisers.

That a warning is necessary is obvious.
Not only corn-fed, but, even grass-fed pork
is being marketed. No one can prevent
farmers feeding corn, grass, or even glass
to their hogs if they so desire, but some
vigorous and efficient means should be
taken to see that the bacon of hogs so fed
does not cross the Atlantic. Canada can-
not afford to jeopardize its export bacon
trade because a few people are short-sighted
enough to feed their hogs with food, which,
while it may fatten them, will kill the trade
which is now so promising.

QUEEN CITY OIL CO, MOVING.

The headquarters of the Queen City Oil
Co. has been moved from 30 Front street
to the new building at the northwest corner
of King and Yonge streets, where the com-
pany will occupy the entire top flat.

The founder of this company, Mr. Samuel
Rogers, commenced business about 22
years ago, and already the product of this
company reaches to every section of On-
tario, involving an immense amount of
business, embracing not only the output of
the Sarnia Oil Co., but the Canadian agency
of the Standard Oil Co.

For the expeditious handling of this large
business, branches have been established at
Hamilton, Ottawa, Brantford, Belleville,
Brockville, Kingston, Napanee, Port Hope,
Peterboro’, Owen Sound, Orillia, Midland,
London, Berlin, Woodstock, St. Thomas
and Fert Erie.

A NEW WASHBOARD.

The progressive dealer is always on the
look-out for something new and attractive
for his-customers. New goods draw new
trade and retain your regular customers. A
new line of washboards is being placed on
the market ; something that will give satis-
faction and not fall apart after once using.
No backs to come off, or warp and twist out
of shape. The framework is constructed
from selected hardwood, and has a patent
ventilating feature to allow the water to
drain off, and prevents becoming water-
soaked, and corroding of zinc, as happens
so frequently. The new line is manufac-
tured in ten grades, with single and double
surface, and improved tops. Every board
is warranted if branded ‘* Boeckh.”” Write
to Boeckh Bros. & Co., Toronto, for cata-
logue and prices.

H. P. Eckardt & Co. are offering special
value in select Valencia raisins.

H. P. Eckardt & Co. are offering gallon
apples and 2-lb blueberries at a very low
figure.

PEDLARS’ LICENSES.

HE Toronto Retail Merchants' Asso-
ciation and the Toronto Retail Gro-
cers’ Association are using every effort

to have the licenses of pedlars doing busi-

ness in Toronto increased, the assdciation{
claiming that the pedlars do not pay a just

share of taxation for the amount of business

they do.

On Thursday of last week the meeting of
the property committee of the city council
was attended by a large number of grocers,
lﬁtchers, etc., and by representatives of the
pehlars. The grocers asked that a charge
of g50 for a two-horse wagon ; 30 fora
one-horse wagon and g15 for a hand-cart
be charged, instead of the present general
rate of 10, and that the license for hand-
baskets be reduced from $2 to $1.

The property committee talked long, but
adjourned without taking any action.

They were to have met on Tuesday of
this week, but, in the absence of the chair-
man from the city, they did not do so.

The Toronto commission merchants in-
tend backing up the retailers,and the follow-
ing petition is to be sent from the commis-
sion merchants to His Worship the Mayor,
and to the members of the Toronto City
Council :

GeNTLEMEN,—In view of the proposed changes in the
market building, we, the undersigned ratepayers of the
City of Toronto, humbly beg to draw your attention to the
fact that unless some measure is adopted, whereby farmers,
hucksters and other vendors of produce are compelled to
come to the market to dispose of their goods, in our opinion
the money expended in making said alterations will be in
vain. Consequently, we, the undersigned ratepayers of the
City of Toronto would petition your honorable body so to
legislate, that outsiders offering their wares for sale, oft
the market, will be compelled to pay a license, to put them
on equal footing with Lusiness houses contributirg to the
taxes of this city. As it now is, much loss is entailed to the
city, and we, as business houses, are put to a great disad-
vantage and actual loss, on account of the loose way this
part of the business is conducted.

SALES AT CHEESE BOARDS.

HE following offerings and sales were
made at the various cheese boards
during the week :

London, June 18.—133 boxes of May and
3,525 boxes of June cheese were offered ;
210 boxes were sold at 7 1-16c.; 340 at

73c.; 255at7 3-16c.; 935 at 7}c.

Cornwall, June 18.—854 boxes of Cana-
dian and 242 boxes of American were
offered. The Canadian sold at 73;c. and
the American at 7c.

Cowansville, June 18.—2,470 boxes of
cheese and 46 boxes of butter were offered ;
352 boxes of cheese sold at 7}c., 1,122
boxes at 7 3-16c., and 537 boxes at 7c.
Twenty-one boxes of butter sold at 163 c.

Belleville, June 21.—1,360 boxes white,
and 175 boxes colored were offered ; 545
boxes white sold at 73{c.; 135 boxes white
and 175 boxes colored were sold at 7 3-16c.

Ingersoll, June 21.—1,525 boxes offered,
and 575 sold at 7 %c.

Campbellford, June 21.—1,170 boxes
white and 8o colored offered, and 720
boxes sold at 7 g-16c. and 100 boxes at
7%¢.

Madoc, June 2I. — 915 boxes white
offered ; 700 boxes sold at 734c.
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Quality Talks

When you can offer the consumer the best Condensed Milk obtainable, in

BALDWIN’S EXPORT BRAND, at a very reasonable price. Why not

improve your trade and please the public ?

Try a sample order—1 Case, 48 Tins; 16 oz. net each. Prices furnished by any Jobber,
or write us direct.

Rose & Laflamme, agens, - Montreal. |

CADBURY'S SICADBURYS .
CHOCOLATES | COCOA

‘The LANCET says:— \ The ANALYST saysi—

“
“CADBURY’s repre- NG C':DBIURV" is the
Ypical Cocoa of

(Absolutely Pure)

ARE sents the standard AND i
SIMPLY of highest Purity.” > f"&:"::: » e MEXICAN

DELICIOUS 2 NG ITIS CHOCOLATE

AND ARE ABSOLUTELY PURE, _ ‘‘A PERFECT FO0D,” HAVE

PACKED THEREFORE BEST. . THEREFORE BEST. AN
SPES(IJARLLY The MEDICAL MAGAZINE says i— EN%I;I:-IISUS

CANADIAN :f?ﬂi’f.‘.’.fi’:’;}"s'uﬁ?ﬂﬁ{'tS"b’l g shmenty ALL OVER THE

MARKET. £ It isnotdark in liquor like rnose prepared with Alkali. WORLD.

Agents: MESSRS FRANK MAGOR & CO., st somnse. MONTREAL

IN ADDITION TO OUR USUAL SPRING IMPORTATIONS OF SOME OF
THE LATEST AND MOST SELECT PATTERNS IN ;

Uinner Sets, Tea Sets, and loilet Sets

from most of the celebrated manufacturers, we are pleased to inform our customers
that our stock for Fall trade is now complete in

LAMP GOODS AND LAMP TRIMMINGS OF EVERY MAKE.
A Trial Order Solicited.

Prices as low as the lowest.

The John L. Easmd (o,

L:mxted

339 and 34l St. Paul Street

4. MONTREAL
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TRADE CHAT.

N early closing by-law was intro-
A duced into the Colborne, Ont.,

council last week, but was aban-
doned owing to its ‘“knottiness,’’ as a local
paper puts it.

C. E. Lister intends to start a creamery
at Chatham.

Butter making has commenced in the
Coldwater, Ont., creamery.

The Lindsay, Ont., cheese board, is talk-
ing of establishing a creamery there.

The cheese factory at Tignish, P.E.L, is

e completed, and will be running in a short
time.

The store and stock of ]J. N. Spenard,
Three Rivers, Que., was damaged to the
extent of §1,000.

There is a good demand for flour in the
West Indies, and large shipments have been
made to Barbadoes, Martinique, and other
points.

On Friday, last week, Wray & Hawk-
shaw's flour mull at Lucan, Ont., was
burned. The insurance amounted to
$4,500.

W. H. Lewis, auctioneer of the Ottawa
Fruit Exchange, has resigned his position
owing to disagreement with the directors of
the exchange.

The total receipts of creameries in Elgin
County, Ont., last year were §109,610, dis-
tributed among three creameries, Tilson-
burg, $31,250 ; Malahide, 36,456 ;
Harrietsville, $41,904.

H. W. Mann, of Bridgetown, Baibadoes,
West Indies, has made arrangements in
Halifax for a series of shipments of cattle and
sheep from that port to Bridgetown.

Mr. E. B. Smith, of Smith & Burton,
wholesale and retail grocers, Brandon,
Man., had his face badly burned with
carbolic acid, which he had mistaken for
eyewash.

The Brandon creamery is doing a thriving
business. Already over 10,000 pounds of
butter have been manufactured, about 1,000
pounds of which have been sold there, the
balance going to British Columbia markets.
The daily output of the creamery is from
four to seven hundred pounds, which is
much in excess of last year.

“Mistuh Pinkley,”” said Miss Miami
Brown, ‘* what is dis here diplomacy "’

«“ Well, I dunno whether I kintransparify
the question so’s you'll see frooit. But ef
de lan'lord come ’'roun’ foh de rent an’ I
says 1 ain’ gwineter pay, why, I gits put
out. But ef I tells 'im to come 'roun’ nex’
week, an’ nex’ week, an’ nex’ week tells
’im ter come 'roun’ ag’in, an’ so on, dat's
diplomaLy."—\Vashington Star.

EMPIRE
TOBACCO
CO’'S

<. COLUMN

If the Retailer

will examine the percentage
of profit on his tobacco in-
vestment he will sell only
Tobaccos manufactured by

EMPIRE TOBACGO GO.
y N
a

U

oA ar
SNOWSH

are our Leaders, and
all Wholesale Grocers
handle them.

Empire Tobacco
,

BROCK'’S BIRD SEED E E =
This well known and reliable
brand is the best and cleanest in

the market. Each packet con-
tains acake of Bird Treat, greatly appreciated
by the bird-leving public. All wholesalers,

NICHOLSON & BROCK - TORONTO,

7
“\‘7%‘.“
v X

32 Years ago

we started the manufacture of sheet
metal builling materials, and this long
experience enables us to offer intending
builders all thatis desirable in Steel Roof-
ing, Steel Sidings, Steel Ceilings, etc.

We give You

the benefit of our long experience—
any of our big catalogues—and up-to-
date information on these goods on re-
ceipt of a post card.

>

The Pedlar Metal Roofing Co. 8

OSHAWA, ONT.

.

¥

v Do reood

N.B.—20 years in use and everybody well
satisfied with the Old Favorite.

. e
TRADE MARK gﬁ

All respectable grocers from the Atlantic to the Pacific
keep it for sale, because it pays to do so, there being
no old, unsaleable stock in ‘ Horseshoe
Salmon.” _

Every consumer should use it because it is the BEST
and every can is warranted good, or money returned ; so
take no other, and be happy.

This Brand is packed from the finest
Fruer}-&ver Sockeye Salmon, by

J.H.TODD & SON,

Victoria, B.C.

Who are also packers of the well and favorably known
brands of Beaver, Columbia and Tiger, all
guaranteed zood Red fish.
AGENTS .
Geo. Stanway & Co., Toronto, Agents for Ontario.
W. S. Goodhugh & Co., Montreal, # % Quebec.
J. Hunter White, Esq., - St. John, N.B.
Agent for Eastern Provinces.

GRANBY, QUE.

Tees & Persse, Winnipeg, for Manitopa and N.W.T.
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ONTARIO MARKETS.
ToORONTO, June 23, 1898.
GROCERIES.
“YTHE feature of the wholesale grocery
r trade this week is undoubtedly the
sugar market, quotations for which
are 1-16 to }4c. lower than they were a week
ago. The demand for sugaris gradually
improving, although the Canadian refiners
are not yet feeling the benefit of it to any
material extent. The fixing of the price by
the packers of tomatoes, peas and corn for
the coming season’s output is the only new
feature in the canned goods market. Teas
are quiet, Ceylons being the only descrip-
tions for which there is anything like a good
demand. Coffees are quiet. Currants are
easier in the primary market, and locally
the demand is fair, with prices unchanged.
In nuts, the only feature is the high price of
Tarragona almonds. Syrups and molasses
continue dull. Canned beef is lower by
from 15c. to $1.50 per case. Trade gener-
ally is not as good as wholesalers would like
to see it.
CANNED GOODS.
The feature of the canned goods market
is the fixing of prices, by the Canadian
Packers’ Association, on tomatoes, peas

* and corn, for the coming season. For

tomatoes, the price is 8oc., for peas, 7sc.,
and for corn, 7oc. No business, however, as
far as can be learned, is being done at
these figures, especially as some whole-
salers have contracted for tomatoes at the
price the packers are now asking for corn.
There have been some offers of new
pack strawberries at $1.30 per dozen, but
the figure appears to be too high to attract
buyers. By no means the least of the
features is the decline in the priceof canned
beef, packers’ prices beiny all the way trom
15C. to $1.50 per dozen lower, according to
size. Salmon is the most active line in
canned goods, the demand for it being
good. With the advent of green fruits, the
demand for the canned description is falling
off. Wholesalers’ selling prices of all kinds
of canned goods, except meats, are much
as before.
SYRUPS AND MOLASSES.

There is practically nothing doing in
either syrups or molasses. Advices from
New Orleans state that the market there is
quiet, with buyers and sellers apart in their

views.
SUGAR.

The condition of the sugar market during
the past week has not been satisfactory.

Prices have experienced another reduction
of 1-16¢c. perlb., and, in the lower grades of
yellows, even !§c. reduction is to be noted.
No. 1 granulated is now down to 4 j§c. per
Ib., and No. 2 domestic and imported
granulated are quoted at 4 7-16c. per lb.
A new classification of yellows has also
been put into operation, there now being a
No. 3at 3 13-16c., and a No. 2 at 3% c.
The latter figure is also the price of import-
ed yellows. The wholesalers report the de-
mand much better, but refiners’ agents are
doing very little yet. Fresh shipments of
foreign granulated are this week being taken
into warehouse by the Toronto wholesalers,
which, no doubt, in part explains the small
business which the refiners are doing. An
improved demand from this out is anti-
cipated.
NUTS.

The strength of the Tarragona almond
market is still being maintained. To-day
old crop would cost 10c. per Ib. to lay down

L o ol ol D e Do L T 1

For Prices Current See
Pages 34 and 35.

B0 B B B @@ v @8 BrSr®
here, and new, for shipment in September,
would cost the same figure. Prices, com-
pared with a year ago, are 30 per cent.
higher.

<>

COFFEE.

The local market is quiet and unchanged.
Fluctuations in exchange continue to in-
terfere with business, and easier advices
from Europe do not tend to add to the
strength of the market.

TEAS.

Ceylon teas are still selling well on the
local market. The Londonmarket has been
showing good values in these teas for three
months past. Prices there have a little
higher tendency, all fine liquoring teas be-

ing keenly competed for at };d. to 1d. per

lb. advance. The Ceylon teas which are
receiving the most attention on the local
market just now are medium grades, which
are showing unusually good value. Japans
are coming forward more freely, although
a cable from .Yokohama states that
there was no room on the Empress
of China, which sailed on the 16th
inst, for teas for Canada, all on board being
for the United States. This will make
Japan teas scarce on this market. The teas
coming forward show good liquor, but there
is not much business being done. China

teas are neglected. Most, if not all the teas
shipped from Toronto to the United States
appear to have got across the border before
the war revenue bill went into operation.
FOREIGN DRIED FRUITS.

CurRrANTS—The currant market is easier
in Greece. Locally, there is not much
doing on importation account, but retailers
are still buying fairly well.

VALENCIA Raisins—A few lots have
changed hands, but it is now too late to
allow of any import trade being done.

PrRUNES—Are still neglected, and nom-
inally unchanged in price.

CALIFORNIA FRruiTS—It is now between
the seasons, and there is practically nothing

doing.
GREEN FRUITS.

The receipts of strawberries continue as
large as ever, and they are selling briskly.
The stock offered has been of comparatively
good quality, and prices are steady at a
small range running from 3% to 5c. per
box." Gooseberries are now coming i1n
plentifully, and are selling from 20 to 4oc.
per basket. Canadian cherries are arriving
now in fair quantities, the prices quoted being
60 to 75c. per basket. The supply of bananas
is better this week, and prices are easier.
Mississippi tomatoes are arriving in moder-
ate quantities at about §1.25 per case. Cali-
fornia plums are coming in well, and are
readily purchased at $2 to $2.235 per case.
California navels and Messina oranges are
off the market, and Mediterranean sweets
and California seedlings are offered in about
equal quantities. The hot weather isgradu-
ally driving the poorer quality of lemons off
the market, and, as the demand continues
good, the best qualities are advancing in
price. Pineapples are still scarce and prices
are practically unchanged. New potatoes
are arriving from the United States and are
selling in 100-lb. bags at $2.

BUTTER AND CHEESE.

BurTER— Receipts of dairy tubs have
been large, and, as the demand is small, a
steady accumulation is noted. The hot
weather has, however, reduced the receipts
of large roll dairy butter, and the demand
for creamery prints is better, causing a
firmer feeling, and an advance of Jc. in
the latter. At country points II to II3c.
is paid for dairy tubs and prints, 15¢. for
creamery tubs and 16 to 16%c. for cream-
ery prints, f.o.b.

CHEESE—The feeling is firmer at fac-
tories, prices at cheese sales reaching as
high as 734c., while 7%c.is a common
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what time and experience have proved to be best.

It pays, for this reason, to buy and sell SURPRISE SOAP.

For many years it has been the standard.

BRANCHES—

MONTREAL : Board of Trade Building.
TORONTO : Henry Wright & Co, 51 Colborne St
WINNIPEG : E. W. Ashley.

VICTORIA : La Patourel & Co,

THE 8T.

Don't Experiment

The demands of business to-day
gives little time for experimenting.
It doesn’t pay.

Let the others do it.
the actual results with proof.

With Soap

Push and sell what’s advertised—

A

You accept

CROIX SOAP MFG. CO.

8T. STEPHEN, N.B.

figure this week. The wholesale price in
Toronto is unchanged at 73{c.
COUUNTRY PRODUCE.

Eces—The delivery is not quite as free
as it has been, and, as the demand keeps
brisk, an advance of »c. is noted, the
ruling prices now being 10 to 11c. Offer-
ings outside are moderate, the price now
being g} c. f.o.b. country points.

PoraToEs—The market is weak. Car-
load lots are quoted about 45 to soc., but,
as the new potatoes will soon be in, dealers
are not anxious to buy, considering it risky
to purchase any quantity at these figures.
The price asked on the street ranges from
50 to 55C.

DrIED AppPLES—Nothing doing.
nominally 2% to 3%c.

EvAPORATED AppLES—There is a steady
feeling, with prices at gto gc. per Ib.

Beans—Business is dull. Hand-picked
are firm at ggsc. to $1, while ordinary
beans are quoted all the way from 6o to 8oc.

Ho~Ney—Nothing doing. No change in
prices.

VEGETABLES —Green peas, butter beans,
beets and carrots have declined materially.
Rhubarb, spinach and asparagus are dearer.
We quote as follows: Rhubarb, 15
to 25c. per doz. bunches; onions, sc.
per doz. bunches ; lettuce, 10 to 20c. doz.
bunches; radishes, 10 to 2oc. doz. bunches;

Prices

cabbage, new, per doz., 50 to 6oc.; parsley,
10 to 15c. doz. bunches; cucumbers, short,
40 to 6oc, per doz.; long, $1 per doz.;
watercress, 10 to 15c. per doz. bunches;
gardencress, 10 to 15c. per doz. bunches ;
spinach, 25c. per bush.; asparagus, 4oc.
to 6oc, per doz.; green peas, Canadian,
8oc. per bag; Canadian butter beans,
#2.75 per bush.; beets, 20 to 3oc. per doz.;

carrots, 20 to 3oc. per doz.
PROVISIONS.
A good, steady trade is being done in all

lines, with no special features to report.
Prices are firm in tone, but unchanged
throughout.

GB.A[N;KFLD-UB, BREAKFAST FOODS.
GRrAIN—AII grades of Ontario wheat have

declinqﬁ 3 to 4c. during the past week. We
quote 0\1{ cars outside as -follows : Wheat,
red winter, 82 to 83c.; white winter, 80 to
81c.; goose, 8oc. The street market is
quiet. We quote as follows : Wheat, old
white, 83c.; red, 82c.; goose, 7i1c.; peas,
5Ic.; oats, 31% to 33c. Thereis no barley
or rye offering. No. 1hard Manitoba wheat
has declined 10c., and is now quoted at
#1.05 per bush.

FLour—Decline of goc. in ‘Manitoba
and 25 to 4oc. in Ontario flours are noted
this week. We quote: Manitoba patents,
$5.50 ; Manitoba strong bakers’, $5.10;
Ontario patents, $4.75 to $4.85; straight
roller, $4.25 to $4.35, Toronto freights.

BREAKFAST FooDps —Business is quiet,
Rolled wheat bas declined 5oc., and stand-
ard oatmeal and rolled oats 30c. We quote:
Standard oatmeal and rolled oats, $4.00
in bags and $4.10 in bbls.; rolled wheat,
$3.00 in 100-lb. bbls.; cornmeal, $2.75;
split peas, $3.75 ; pot barley, $3.75.

HIDES, SKINS AND WOOL.

Hipes — The feeling is firm, with an all-
round advance of 1c. to be noted. We
quote : No. 1, gc.; No. 2, 8c.; No. 3,
7c.; cured, 9} to 10C.

CaLFskINS—Dealers consider prices too
high, and are not anxious to buy. We quote :
No. 1 veal, 8 Ib. and up, 10c. per Ib.; No. 2,
8c.; dekins, from 30 to 35c. ; culls, 15 to
20c.

SHEEPSKINS—Nominal.
over. Lambskins, however,
demand at 3oc., and shearlings, at 2oc.

WooL—The market is slow, country
dealers considering the price low, while the
city jobbers claim it is too high. Unwashed i/
is selling at 10 to 11c. and fleece at 16 to

16%c.
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FISH.

The demand has quieted down some-
what. Prices are unchanged. We quote :
Fresh salmon trout, 6c.; fresh white-
fish, 6 to 64c.; steak trout, 7c.; fresh pike,
5c. per lb.; fresh perch, 4c. perlb.; fresh
herring, 3%c. to 4c. per lb.; Labra-
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GOLDEN CROWN CANNED

LOBSTERS

1898 pack, ‘now booking orders.
Golden Diamond Canned Blueberries.

W S. LOGGIE C0., Limited, Chatham, N.B.
(25)

FOR SALE_ Choice Prime Beans.

Evaporated Apples.

Apply JAS. R. SHIELDS & CO.
Board of Trade, TORONTO

J.Y. GRIFFIN & CO.

Wholesale Produce

..and...

Commission Merchants

Correspondence solicited. Consignments
handled to best possible advantage.
Prompt returns.

131 Water St. P. 0. Box 28
VANCOUVER.

OYAL JUBILEE OIL

Is the Best Burning Oil
in the Market.

ROYAL OIL COMPANY

SOLE MANUFACTURERS

Geo. Anderson, Manager. - Toronto

CANADIAN

Manufacturers and S8hippers who are not repre-
sented in

WINNIPEG

Will do well to correspond with me.

E. NICHOLSON

124 Princess Street, Winnipeg, Man.
Successor to W. F. Henderson & Co.

Wholesale Commission Merchants and
Brokers.

16 years’ experience.

Established 1882.

Strawberries.  Strawberies.

Fresh Arrivals Daily.
Also full lines other FRESH FRUITS.

> MAIL ORDERS

receive caretful attention.

Toronto

Clemes Bros.

dor herring, $5.50 per bbl. and $3 per
half-bbl.; Digby herring, 55c. per bundle
of five ; split herring, $5 per bbl
and $2.75 to $3 per half-bbl.; bone-
less codfish, 3% to s5c. per lb.; pure
cod, 6% to 63 c. per lb.; fresh water herring
(heads off), $2.50 per keg; ciscoes, $I;
haddies, 5% to 6c. perlb.; fresh haddock,

5c. per lb.
SALT.

Business is active. Prices are unchanged.
We quote as follows : Carload lots, $1.05
per bbl., and 65c. per sack; less than
carload lots, $1.10 per bbl.,, and 7oc. per
sack. At the wells we quote: F.O.B,,
barrels, 75c.; sacks, 45c.

MARKET NOTES.

Eggs are Y c. dearer.

Hides are %c. per lb. higher.

Creamery prints are );c. dearer.

Canadian refined sugars are 1-16c. perlb.
lower.

Japan teas are lower in the primary
market.

Canadian canned beef is from 15c. to
#1.50 per case lower.

Manitoba flour has declined s5oc. and
Ontario flour 25 to 4oc. this week.

Rolled wheat has declined j5oc., and
standard oatmeal and rolled oats, 30c.

D. Gunn, Bros. & Co. have an unlimited
demand for choice dairy butter, and would
be glad to hear from any holders. They
want it while still fresh and sweet.

Rutherford, Marshall & Co. exported a
shipment of creamery butter to Great Britain
last week, and are sending another car this
week. They are also handling a large
quantity of dairy butter. They report a
healthy market for both dalry and creamery.

QUEBEC MARKETS

MONTREAL, June 23, 1898.
GROCERIES.
THE chief feature of the grocery situa-

tion is the unsettled feeling in refined

sugar, refineries shading granulated
another 1-16c. this week, though the jobbing
range is not yet altered. The offers of
foreign refined sugar account for the un-
steadiness of the market, as the refiners
watch every fluctuation of the market for
raws. Tea hasruled quiet and steady after
the excitement of last week, and other lines
of groceries furnish nothing new, the volume
of business in all lines being fairly satisfac-
tory.

The Following Brands
Manufactured by

The American Tobacco Co.

OF CANADA, Limited.
Are sold by all the Leading Wholesale Houses

CUT TOBACCOS . . .
OLD CHUM.
SEAL OF NORTH CAROLINA.
OLD GOLD.

CIGARETTES ———

RICHMOND STRAIGHT CUT.

SWEET CAPORAL.

ATHLETE, DERBY

SARNIA =

Equal to the best American Water White Oil. Test
it and be convinced. Genuine is branded Saraia
Water White. Wholesale only by

The QUEEN CITY OIL OO Limited.
TORONTO, ONT

THE TRADE BUILDERS OF B.G.
OKELL & MORRIS’ GOLD MEDAL BRANDS

OF PUR Preserves, Pickles, Ketchups, Vine-
gars, Confectionery, Candied Peels

We guarantee the purity of |
our manufactures. |

Works :
VICTORIA, B.C.

THE MANITOBA
PRODUCE AND GOMMISSION CoY.

WINNIPEG, MAN.

Wholesale Dealers

PROVISIONS OF ALL KINDS

Consignments Solicited.

DON'T PAY FREIGHT
ON WATER

CONCENTRATED GRAPE WINE
VINEGAR, best and most economical
Vinegar made. One gallon Concentrated
makes 25/27 gallons Standard Vinegar—
Great saving in weight and freight. Write
for sample.
Agents—
W. H. SEYLER & CO.
Room 100, Board of Trade, TORONTO
Agents for HEINRICH FRANCK SOHNE & CO.
German Chicory, Coffee, Extracts and Essences
LUDWIGSBURG, GERMANY. FrLusHING, NY

EGGS and
BUTTER

IN BIG DEMAND.

SHIP TO ———m—

RUTHERFORD, MARSHALL & CO.

CommissionjMerchants
Toronto.

G.F&JGALT

42 SCOTT STTORONTO

F’ACKER

- /BLUERIBBONTEAS
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CANNED GOODS.

There has been a firmer feeling in canned
vegetables, and a trifle higher prices have
been realized in several cases for round lots
of goods. Tomatoes have brought $1.15 to
$1.20; corn, goc.; peas, 85 to $1, and
beans, 8oc. Enquiry is also noted for
canned fruits, especially strawberries, which
are quoted at $1.35 to $1.40 in 3-lb. tins in
straight invoice lots, but no new contracts
have yet been closed. In canned salmon
the situation is still a purely speculative one
as no news of a definite nature is at hand
from the Coast, and prices on new stock are
not quotable.

SYRUPS.

Demand for syrups is limited, and stocks
rather larger than they were in first hands.
Refiners, however, are still asking the same
price at the factory for round lots, viz. 2 ¥%c.
per lb.

MOLASSES.

There is no new feature in the molasses
market. No cable advices of an important
nature have been received from the Islands
lately, and, though planters have been bid
11c., they are said to be holding for 12c.,
and refuse to take less. Locally, trade is
quiet, being confined to the sale of an
occasional small lot at the basis quoted
previously, the guild holding prices firm.

SUGAR.

The market for beet sugar has continued
unsettled, a further decline of ¥ to 1}4d.
being noted this week, as compared with a
week ago. The easiness in beet has exer-
cised a depressing influence on local prices,
and refiners have shaded granulated another
1-16c., compared with last week. Yellows
are unaltered as yet, and jobbers’ prices on
granulated are not changed from last week,
4 7-16c. being asked in 10-bbl. lots, and
4%c. in less quantities. Raw is reported
inactive in New York, fair refining at 33 c.
and centrifugal, g6 test, 4 5-16c. At Lon-
don, cane was cabled dull but steady, Java
12s. 9d. and fair refining 11s. 9d. Beet
was dull and lower, the present month’s de-
liveries being 1}%d. lower, at gs. 7%d.,
and next month’s 3d. less, at 9s. 8% d.

COFFEE.

The market remains firm at primary

McLauchlan’s Graham Crackers

In 1lb. packages. Retail for 1oc. These Biscuits are manufactured
from the choicest ingredients, and packed with neatness and care.
Grocers can recommend them with perfect confidence.

J. McLauchlan & Sons,

Owen Sound

points, but business is quiet here, and
values remain as last quoted.
TEAS.

The tea market has ruled rather quiet
since the excitement noted last week. Some
small lots of new crop Japan have been
arriving, however, and have been placedat
19 to 20c. It is considered a remarkable
fact by many commission men that, despite
the admittedly bare condition of the market,
buyers appear to be in no hurry about
supplies in Canada.

SPICES.

Spices rule strong on outside markets,
and there is nothing particular to report
locally.

RICE.

While easiness is noted on outside markets
in rice, there has been no change in local
quotations. Demand has ruled fair, and
prices steady all round.

NUTS.

Advices from primary markets on nuts
are firm in the extreme, but there has been
little or nothing done here yet for forward
importation. In a local way, jobbing prices
are unchanged.

DRIED FRUIT.

California raisins have moved'in a quiet
way at steady prices.

There is nothing new to report in Valen-
cia fruit, the small stocks of which are very
firmly held.

Currants are quiet and unchanged, little
movement being noted.

The only prunes moving here are Cali-
fornia sorts, which are stiff.

Evaporated fruit of all kinds is quiet and
steady. Figs are as last reported.

GREEN FRUIT.

The fruit trade has had a moderately
active week. Strawberries have been ex-
tremely plentiful, and sold at 2 to 3c. per

quart box. Cherries range from 75c. to $1
per basket for Canadian and $1.40 to $1.80
for Californian. Cucumbers are in good
demand at $3 to $3.25 per bushel. Pine-
apples are scarce and rather firm at 15c.
each. Tomatoes are quiet at $2.75 per
carrier, California apricots and peaches
arrived for the first time this season, and are
selling at $1.75 to $2, as to grade.
DRIED APPLES.

Dried and evaporated apples are un-
changed.

COUNTRY PRODUCE.

EcGs—This market was without any
new feature. The demand was fair for
small lots to fill actual wants, and prices
rule steady. We quote ; Fancy selected
stock, 10 to 10}4c.; ordinary run, g to
9%c., and No. 2 stock, 8 to 8}5c. per
dozen. The receipts to-day were 1,107
cases.

BeanNs—Beans are neglected, and the
market is quiet and about steady at gsc. to
#1 for primes, and at g$1.05 to $1.10 for
choice hand-picked per bushel.

HoNEy—Business in honey is dull, and
the market is featureless. We quote : White
clover comb, 11c. to 12c. ; dark do., 8 to
1oc.; white strained, 6c. to 7c., and dark,
4 to 5cC.

MarLE PrRopucTt—The demand for maple
product is slow. We quote: Syrup in
wood, 4% to 43 c. per lb., and in tins at
45 to soc., as to size. Sugar, 6 to 6Xc.
perlb.

TaLLow—Quiet and unchanged.

PoraToEs—Stocks light and of poor qual-
ity. Prices steady.

Hops—Dull, at 12 to 14c. for good to
choice, and 8 to 10c. for yearlings.

PROVISIONS.

There was no change in the local pro-
vision market, except that that the feeling
in hams was rather easier, owing to the

BE SURE AND GET

BRIGHTON
TOMATOES

THISTLE
BRAND

~ Canning Co.
. New Process

GARDEN

GROWN

\

i ]
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iy Are now arriving daily. As this season’s pack has
been very short, and our supply 1s rapidly diminishing,

intending purchasers should order at once.

r qual-

j0od to

It does not pay to buy cheap lobsters at any price.

e “ICE CASTLE” 1s a brand that you can depend upon.
to the Put up by
We can also supply Mackerel Lj. W. W/NDS OR
and Fi Haddie, 1898
™ nd Fisnan Haddie, | MONTREAL

Packer of “ICE CASTLE” Brand of Canned Lob-
sters, Salmon, Tomatoes, Corn, Peas, Beans,
Peaches, Pears, Plums, Pumpkins, etc., also To-
mato Catsup, Sauces, Evaporated Vegetables.

N s Henry Wright & Co., Toronto.

Agents | A. E. Richards & Co., Hamilton. ::
( C. E. Jarvis & Co., Vancouver,
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CLUB BLEND COFFEES

The following extract is from a letter recently received from one of the largest jobbers
in the Maritime Provinces :—*‘¢ The blend of Coffee we get from you suits us

to perfection.”
OUR CLUB BLENDS ARE ABSOLUTELY THE BEST IN THE TRADE.

S. H. Ewing & Sons,

Importers and
Manufacturers

SAMPLES SENT ON APPLICATION.

Montreal

increased supplies, and prices in some cases
have been shaded 4c. per lb. The de-
mand for smoked meats is still good and a
fair amount of trade is doing. Pork and
lard are quiet and without change.
We quote as follows: Canadian pork,
$16 to $16.50 per barrel; pure Cana-
dian lard, in pails, at 874c. to 83{c. ; and
compound refined at 5}4c. to 53c. per
Ib.; hams, 10%c. to 11%c.; and bacon,
113 to 12c. per lb.
FLOUR, GRAIN, ETC.

There was no improvement in the grain
market. The demand for all lines was
slow, and business continues dull. The
feeling in oats was again weak, and prices
scored another decline of 2c. per bushel,
with holders offering No. 2 white, in store,
at 32c.  All other lines were nominally un-
changed.

The feature in the flour market was the
decline of 25 to 35c. per bbl. in the price of
Manitoba grades of flour, which is in sym-
pathy with the recent decline in grain. The
demand is still of a very limited character,
and the market is dull. Ontario brands
are 25c. down, also. We quote: Winter
wheat patents, $5.75 ; straight rollers, $5.25
to #5.40; bags, $2.45 to $2.50; Manitoba
patents, $6.15 to $6.40, and strong bakers’,
#5.75 to $6; extra, in bags, g§2.25 to
$2.30.

There was no change in feed, but the
market continues quiet and featureless. We
quote: Ontario winter wheat bran, $12.50
to $13 ; shorts, $14to $15 per ton in bulk ;
Manitoba bran, $13 to $13.50; shorts,
$15 to $15.50, and moullie, $17 per ton,
including bags.

In sympathy with the recent weakness in
the market for oats, prices for meal have
declined 2oc. per bbl., rolled oats now being
quoted at $3.85 to $4. per bbl., with holders,
in some cases, even disposed to shade these
prices in order to make sales.

CHEESE AND BUTTER.

Cheese continues to gradually appreciate
in price on this side, with but little en-
couragement in the shape of response from
Britain.  In fact, as we pointed out before,
values are being fixed for June cheese
entirely irrespective of what British buyers’
views are, for those who do respond to the
currentadvances do so very reluctantly, and
only for small quantities. It has become,
therefore, a question between speculaors
who have bought June cheese, and put up
the price, and the British buyers which
shall meet the other. At presentit is a
drawn battle. Trading Monday at the wharf
involved 5,000 boxes of (QQuebec cheese, and
various prices were named, ranging from
63 to 7%c. It is learned on pretty good
authority, however, that 7c. was the ruling,

which is an advance of ¥ c. per pound over
a week ago. In Ontario, cheese values are
purely nominal, but holders asked 7%c.,
and in some cases more from people who
were looking around the market to find out
what they could pick up.

Butter was quiet, and though high prices
have been paid in the country, and also on
spot, the ruling range is 16% to 163 c. for
creamery, for there was plenty of stock
available at that price. Otherreports stated
that in some cases private cables had ad-
vanced limits 6d. per cwt. In one case
also 17c. was paid, so that the market is a
rather irregular one.

MONTREAL NOTES.

Hams are »c. lower than they were
under freer offerings.

Refiners have reduced the price on
granulated sugar another 1-16.

The speculation in June cheese continues,
and prices are advanced ¥ to Yc. per lb.

First arrivals of California and Canadian
cherries were received this week and sold
well.

The first large sales of new crop Japan

tea were made here this week, cousting
wholesale grocers 19 to 2oc. per lb.

Mr. Canning :
am more than pleased with it. I will not forget to mention it when in

PEL I

Armeda Tea Packer and Simplex Mixer

Said Mr. Northrop, of Northrop & Co., wholesale grocers, Saint
John, N.B. :—

London, Eng., this summer.

Write for Prices.

A. H. CANNING & CO,,

Toronto, Can.

Your Tea Packer is a marvel of completeness, |
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IRD BREAD and Cottams Seed, manufac-
tured under six patents, Reliable standard
goods; nothing to approach them for popularity

and value. All wholesalers.
County. Pure and Wholesome,

WINE geicovnscs

$2.50 per case; 80c. gallon.

THE AMHERSTBURG VINTAGE C0. 45

burg, Ont.

POTATOES

IN CAR LOTS, BUY NOW.

WM. HANNAH & CO.

Board of Trade.

Made from QGrapes grown In Essex

TORONTO

Commission

DAWSON Gt

FRUIT, PRODUCE AND
COMMISSION MERCHANTS,

Cor. Market and Colborne Sts.,

TORONTO.

California Navels
California Seedlings
Messina Lemons

Seedlings are now arriving in Good Condition and are tak-
ing the place-of Valeucias. Our Lemons and Navel Oranges
were never better.

AUCTION SALES

Write us for particulars of sales. We are makin,
efforts to make these sales mutually profitable.
held every Wednesday.

We attend personally to all consignments of Fruit and
Produce.

McWILLIAM & EVERIST

Wholesale Commission Merchants,
25 and 27 Church St.,, TORONTO, Can.

SHORT
ROLLS

This line of Bacon is sugar
cured exactly as the cele-
brated ‘‘Star Brand” Hams
arecured. They are boneless

special
hey are

and as casy to cut as a roll of
butter. They are the cheapest
goods on the market.

F. W. FEARMAN

Pork Packer HAMILTON

LOOK OUT FOR THE—T™w

"CLAN BRAND

Best package Tea on the market.

BALFOUR & CO.

Hamilton

FANCY -

ROYAL
MILLS
INDIA BRIGHT
JAVA®

ROYAL ,
JAPAN GLACE
POLISHED
IMPERIAL SEETA .
IMPERIAL GLACE

RICES

D. W. ROSS CO.

Agents

THE MOST NUTRITIOU8 COCOA.

EPPS’S

GRATEFUL—COMFORTING

COCOA

In labelled Tins. 14 1b Boxes.

Special Agent for the entire Dominion, C. E. COLSON &
8ON, Montreal. In Nova Scotia, E. D. Adams, Hail-
fax. In Manitoba, Buchanan & Gordon, Winnipeg.

FIRST QUALITY

Dak Dash Chuns

WHITE SPRUCE

Butter Tubs

PARCHMENT

Butter Paper

Also complete lines of Woodenware, Brooms,
Brushes, Paper, Paper Bags, Twines, etc.

WALTER WOODS & CO.

HAMILTON.

E. T. STURDEE

Mereantile Broker,
Manufaeturers’ Agent,

ST. JOHN, N.B. Erc, ETc.
Wholesale trade only.

HAMS

BACON

LARD

SHORT CUT PORK
MESS PORK

The Wm. Ryan Co. Limited

COWAN’S

Hygienic Cocoa

Royal Navy Chocolate

AND

Famous Blend Coffee

are the favcrities with all grocers.

THE COWAN €O, LimeD  TORONTO
FOR THIS WEEK

Special Prices on

Breakfast Bacon
Shoulder Hams

Take advantage of this and
write for quotations. . . .
(0.

0. GUNN, BROTHERS &

Pork Packers
TORONTO, ONT.

Fancy Oranges,
Lemons and Bananas.

£nd all kinds of Foreign and Domestic Fruits.

Direct Importers and
Commission Merchanis

HUGH WALKER & SON ”

GUELPH, - ONT.

Send along your orders as
you are doing, which will
receive best attention and
prompt shipment.
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NEW BRUNSWICK MARKETS.
OFFICE OF THE CANADIAN GROCER,
St. JoHnN, N.B., June 21, 18q8.

HERE is little life in the wholesale
T grocery business. The rapid decline

in flour and other lines has made
people very backward buyers. The berry
season is about here, as the large quantity
of empties passing through from the Ameri-
can buyers to different parts of the country
is proof. For some years this business,
particularly in raspberries and blueberries,
has been large. It 1s said that this year
the American Government will charge a
duty of 1c. per quart. What effect this will
have is yet to be seen.

OiL—This is a quiet season. Dealers
require but light stocks, and are well sup-
plied. In cod oil, receipts are light, and
perhaps a little more could be used, but
it would not take much to overstock the
market. a

SaLT—The cargo which has been landing
during the past week has found but a fair
sale, the larger quantity having to be put in
store. While there is not likely to be any
further arrivals for some little time of Liver-
pool salt, there is a steamer on the way with
a small cargo. So at least no higher prices
are looked for, and, if bought to arrive, no
doubt figures could be shaded. In Can-
adian salt there is the regular movement.
Prices show no change. We quote :
Liverpool coarse, 45 to 48c.; English fac-
tory-filled, goc. to g1 ; Canadian fine, §1
per bag; cheese and butter salt, bulk,
$2.50 to $2.60 per bbl.; 5-lb. bags, $3 to
$3.25 per bbl.; 10-lb. bags, $2.85 to $3 per
bbl.; 20-lb. wood boxes, 20c. each; 10-lb.
wood boxes, 12c. each; cartons, §2 per case
of 2 doz.; English bottled salt, $1.25 to
$#1.30; mineral rock salt, 6oc. to $1.

CANNED Goops—While there is no large
sale, a fair demand is noted. Values in
canned meats have shown quite a falling off.
As our dealers, however, bought at the
early prices, they still stand to make a fair
profit. The salmon market is thought to
be in better shape. Both the Inglish and
American Governments have included them
in their army supplies. This and the high
prices of meats have very much improved the
sale. The local market shows no change.
Vegetables show firm prices, but hardly as
good as expected. Peas are, perhaps, the
finest line. In grated pineapple there is
quite a sale at this season.

‘GREEN FRuUIT — During the summer
months this is always a busy line, both be-
cause it is the season of demand and
because stocks spoil so quickly. -Nearly all
lines are now on the market except perhaps

pears. California apricots, peaches and

plums have been received and prices are
quite low for first arrivals.

Oranges range

rather higher, but quality shows no improve-
ment, Lemons still have quite a wide
range in price and quality. Bananas are
firm; supplies while quite large are not as
free as usual at this season. Pines are
firmly held with limited sale. Strawberries
are now being received from Ontario, and
native berries will soon be to hand.
Rhubarb is plentiful and low in price.

Driep Fruits—Business is very quiet.
In raisins values are low. There are fair
stocks stillin this market. While outside
it is said currants are easier, there is no
change here ; stocks light. There isa fair
demand for cleaned currants. In prunes
and apricots wholesale men are not buyers,
as the season is late and they prefer to work
off present stocks, which, however, arelight.
Dried apples are dull. Wholesale grocers
cannot help taking a few from country
dealers, and they find it very difficult to re-
sell. In evaporated, sales and stocks are
both light. In onions, Egyptian are about
the only grade on hand ; prices rather
easier.

SuGArR—The market shows no change,
though local trade, perhaps because of the
decline in other lines, look for lower prices.
Sale have been light, but with the coming
in of July, better business is looked for.

MoLasses—There is \s;illka}eésier feel-
ing, but many seem to think that, at least,
in regard to Porto Rico it is only temporary,
claiming that the trade will have it and that
further supplies will be difficult to get. The
price of Barbadoes cannot but affect the
market, however. Small quantities of New
Orleans continue to arrive.

Propuce—Except, perhaps, in eggs, this
is also an easy market, and even they only
hold their price because of rather light
arrivals.  Butter, being very plentiful, is
low, but to get a first-class article is much
more difficult than one would suppose.
Cheese sells slowly ; the presence of quite
a few old tends to lower prices.

Fisu—Large arrivals of dry fish have
been the order of the day. In cod, how-
ever, this has had very little effect on prices,
as stocks were low and large, or, at least,
very large, and further arrivals are not
looked for. With pollock, however, prices
are much lower, as there is limited sale.
While the stock of smoked herring is quite

light, the prices still hold low. Pickled
fish show but little movement. In
fresh fish receipts are light. Gaspereaux

are about over ; about 6,000 barrels were
pickled, or rather made into alewives, for
which, as yet, there is little sale. In shad,
the spring catch, which is now over, was
large, and prices ruled low. Quite a quan-
tity were pickled, and are now being
offered. In salmon, though season is now
well entered upon, the catch is light, and

not over one-quarter of what it was this
time last year ; prices rule firm, and will, if
arrivals donot improve, go higher. Lobsters
are hardly seen. There are fair receipts of
mackerel. We quote : Large cod, $3.50 to
$3.65 ; medium, $3.50 to $3.60 ; pollock,
$1.35 to $1.45 ; Grand Manan pickled
herring, $1.85to $1.95 per 4-bbl.; smoked
herring, 7 to 8c. per box ; Canso, pickled
#5 per bbl.; boneless fish, 334 to 4%c.;
cod, 6 to 7c.; finnan haddies, 4 to 4%c.;
fresh Gaspereaux, 4oc. per 10o.; fresh
halibut, 6 to 7c. per lb.; shad, 10 to 12cC.]
salmon, 12 to 14c.; %-bbl. shad, $4.

ProDUCE—There is but limited business.
Prices, particulary pork, are quoted lower.
There are but light stocks here. In beef,
there is fair sale at rather easier prices.

FLouRr, FEED AND MEAL—It is here the
chief trouble is. The bottom seems out,
particularly as far as the local market is
concerned. There are many who feel rather
firmer figures will rule as soon as the some-
what panicy feeling gets over. Oatmeal
shows lower figures, as does cornmeal, and
in oats thereis quite a falling off ; buyers
are very backward. Beans are dull, and
lower prices are asked, western holders
being more anxious to sell. Feed keeps
scarce, though rather more bran is being
offered. Split peas are about out of the
market, and it is almost impossible to get
any. We quote as follows : Manitoba flour,
$6 to $6.20; best Ontario, $5.25t0 $5.50 ;
medium, $5to $5.25; oatmeal, $4.30 to
$#4.40 ;cornmeal, $2.15 ; middlings, $20 to
$22; bran,$18to $19; oats, 42to 45c.; hand-
picked beans, $1.05 to $1.10 ; prime, goc. to
#1 ; yellow eye beans, $1.75; split peas,
$3.80 to $3.90; round, $3.25 to $3.40; pot
barley, $3.50 to $3.75; hay, $8.75 to $9.00;
timothy seed, American, $1.75to $2.15; do.,
Canadian, §2 to $2.40; mammoth clover, 7 to
7Y%c.; alsike, 73 to 8%4c.

ST. JOHN NOTES.

W. G. ]J. Cosman, retail grocer, St. John,
has assigned to T. H. Bullock.

T. A. Anderson, lumberman and ice
dealer, offers a compromise of 35c. on the
dollar.

The grocers’ picnic will be held, if present
arrangements prevail, on the last Tuesday
in July. Proceeds will go to the park fund.

Counterfeit one dollar Dominion of Canada
bills have been seen in the city of late.
Merchants would do well to keep a sharp
lookout.

Furness, Withy & Co. are adding two new
steamers for their service between London,
Halifax and St. John. Particular attention
is being given to the comfort of passengers.

P.E.I. local fnarkets are quoted as follows:
Potatoes are showing quite a decline.

T
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PARAGON CHEESE
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W PUH“Y and Your clothes are all prepared by an expert— ..

' T\ | why not your.food ? “ Heinz's Baked Beans with
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Others of our Popular Specialties are : s\ﬂ

You can make no mistake when you order Paragon
—because of no uncertainty in its usg—quality always Tomato Chutney Evaporated Horse Radish
the same—The best that can be produced. Tomato Ketchup Tomato Soup

Baked Beans with Tomato Sauce |

T. D. MILLAR CHEESE CO. ||™ ™o\ e v

INGERSOLL, ONT. Hudon, Hebert & Cie., Montreal.

FRANK MAGO I .
K MAGOR & CO Montreal MEDALS-- 2N

Agents... { A. E. RICHARDS & CO. - Hamilton.
S PARIS )
JOSEPH CARMAN - . Winnipeg. ! OHIOAGO arl?vgyfﬁg%islv £

:?I’,ﬁ'{ CEto. Keystonetrade -mark.

ROSE’S
L.INE JUICE

Is

~ The Original & Genuine Brand. |
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- THE STANDARD FOR PURITY AND EXCELLENCE.

Being the product of absolutely the finest cultivated Lime Fruit in the
* World, it is the best procurable.

new
don,

Montreal.

Canadian Agents : LAW, YOUNG & Co.,
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TRapg maRK"
WINN & HOLLAND

MONTREAL PUREST THAT
SOLE AGENTS CAN BE MADE
FOR CANADA [

Soda

BRUNNER, MOND & Co.'s

Bicarbonate of Soda
Crystals
Concentrated Sal Soda

BEST IN
THE MARKET

Ao

Caustic Soda

Bleaching Powder

Pure Alkali

Potatoes, 30 to 32c.; oats, 4oc.; hay, $7 to
$7.50 . eggs, 814c.; hides, 5%4c.; pork, 5%
to 6¢.; Island flour, $2 to $2.50.

W. R. Miles was appointed, by the board
of trade, to represent St. John at the meet-
ing of the Board of Customs, held in Ottawa,
June 21, to discuss the question of making
new tea standards.

Percy B. Evans, who is so well known
throughout these Provinces, as traveler for
C. N. Bostwick & Co., is now in the whole-
sale grocery business for himself. His many
friends wish him success.

Wheelmen are much pleased that the
difficulties over the admission of tourists’
bicycles into Canada and the United States
have been removed. Early in the season
it looked as if the arrangements of the last
few years would not be renewed.

Said Mr. Tilton, of the brokerage house
of Smith & Tilton, to THE GROCER : *‘* We
are finding an improved sale for English
goods, as for the past few weeks dealers
have been holding orders so as to get the
benefit of the extra 4 rebate after July 1."’
All representatives of English houses make
the same report.

The annual meeting of the Sussex Board
of Trade was held last week. The follow-
ing officers were elected : Murray Huestis,

reelected president; J. A. Humphrey,
treasurer; John P. Robinson, secretary.
The matter of a condensed milk factory for
Sussex was discussed, but with no definite
result. The matter will have further con-
sideration.

MANITOBA MARKETS.
WINNIPEG, June 20, 18g8.

HE weather is very hot, with frequent
T showers of rain. Growth during the

past week has been astonishing, es-
pecially to new arrivals from other countries,
who are not accustomed to see the business
of raising a crop done in such a hurry.
Produce of all kinds is coming in freely,
and, in the matter of vegetables from local
market gardeners, the supply is fully two
weeks ahead of last year. Business con-
tinues good, and active preparations are
being made for the great summer fair.
Every available room in many of the hotels
was engaged as early as the first week in
June, and hotelmen are advertising for
lists of rooms in private houses.

CANNED Goops—This market presents
some changes and an increase of activity.
New strawberries were offered this week,
and, judging from the energy with which
they were pushed by local brokers, the pack
is large. The price of new goods is $3.25
per case, and those to hand are a very fine

sample. The stock of old goods was
limited, and will not be affected by the new
pack. The next articles to come in will be
June peas and raspberries, but it is too early
yet to predict a price. The tomato market
continues easier, though it is difficult to say
that there is an actual change in price, be-
cause all houses are not selling at the same
figure. There is no question that the fact
of fresh vegetables being in larger supply,
cheaper, and of better quality, has materially
aftected the sale of tomatoes. Asparagus
has been on the market for weeks, and is
now retailing at two bunches for sc. New
caulifiower, cabbage, tomatoes, cucumbers,
and the like, are to be had at reasonable
figures. Stocks of canned goods in the east
would seem to be in second hands ; the fac-
tories have very few, and the eastern holders
seem anxious to realize. Corn remains
firm, though it has been offered a little more
freely this week.

EvapPORATED Frurrs—Dried apples are
offering freely with lower tendency. Evapor-
ated are still firm at the old figure of 1034 to
1ic. California evaporated fruits are offer-
ing freely, particularly apricots, in expecta-
tion of the new crop being on hand some
two or three weeks earlier than usual.

CorrFEE AND TEAs—Are without change
for the week.

To be given away free to our
customers

positively makes no dust. sal :
gross, $2.25. Write for circular giving full particulars.

The Alpha Chemical Co., Berlin, Ont.

A record breaker in the sale of Stove Polish—over 1,000 gross of
Sunlight Black Lead sold to the retail trade alone inside of two
months, and still the sales increase.

A Chance of a Lifetime

to get a gold watch and a music clock free.
to sell and push Sunlight Black Lead, the best Stove Polish in the world, and
For sale by all the wholesale trade,

Try it, it’s a seller.

All the trouble it means to you is

Price, per

To be given away free to our
customers

I PP PP PP PPPrrvr L T r VY Y eV N N %2 2% 22229




THE CANADIAN GROCER 31

:&”““““““”W“‘““”MV}

T HERE 1s no satisfaction or
money In selling a poor
article. But there is good satis-
faction and good money In
selling a first-class article.

RICE’S
PURE SALT

is perfect Salt---pure---uniform

o
o
g
o
o
:
§ in grain, clean, dry, and packed
§
i
o
§
¢

022222292222 %2% 2% 2%2%%9%%%2% 2

in bright and attractive pack-
ages and every one guaranteed.

PUT UP FOR ALL PURPOSES.

[r————

Sole Manufactur

The NORTH 'AMERICAN CHEMICAL CO. §

Limited

erfoonl Goderich, Ont.
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RICE—A small consignment of Japan is
now in transit and will sell at 6};c. per lb.

SuGar—Is steady, with very fair demand,
but syrups are offering more freely. The
decline in price, however, is slight. Quota-
tions are 23% to 3c. per lb., according to
quality.

CureD MEATS—The burning of Armour’s
packing houses has not affected the market,
but lovers of ‘¢ Star’’ hams and bacon
will have to content themselves with some-
thing else for a short time. The decline in
the American market has not yet caused
any change of price here, and this market
is still irm with a2 good demand. Quota-
tions are as follows : Dry salt extra short
clear, 83 c.;dry salt clear smoked, g¥c.;
dry salt long clear, g} c.; hams, 11} to
12c. according to average ; breakfast backs
and bellies 11% to 12c,

LArRD—Is firm and the market good.
Pure $1.95 ; composite, $1.45.

MatcHEs—AIl grades of matches have
gone up 25cC. per case.

CHEESE—There has been a slump in
cheese during the week and it is now
quoted at 7to 7%c., f.o.b. The make is
large. MacLaren is putting in a small stock
of “Imperial’’ potted cheese in cold
storage, so that dealers will be able to get
it at any time in first-class condition. This
will be a convenience as this is a favorite
article on this market.

BurTter—Offerings for the week have
been very large. Quality of creamery is
much improved. Marketis a little uncer-
tain and 16c. at factories is the best figure.
It is thought that it may even go lower
owing to a lower tendency in the DBritish
Columbia market. Dairy butter is coming
in abundantly, and extra choice is worth 11
to 11%c. at country points.

EcGs—Are in demand, and the price has
stiffened to 11 %4 c. Winnipeg. The supply,
however, is increasing.

GREEN Fruir—Market is well stocked.
Bananas are still scarce and dear, though
the price is not so bad as a slip on my part
last week made it appear. The price is $2
to $2.50 per bunch, not $2.50 to $3.50, as
quoted. Oregon strawberries are of the
past ; their season was brief, but very satis-
factory. It will be a week before the more
northerly States begin to send forward.
Cherries, Royal Ann’s, arein from Oregon,
Washington, and Idaho, very finein quality,
and are quoted at 31.50 to $1.75 per 10-lb.
box. Apricots are $1.75 to $2, and the
quality, so far, is poor. On the other hand,
the Alexandria peaches are exceptionally
fine. Price, $1.75 to $2; plums, $2.50 for
20 lb. box. Oranges show quite a range of
prices, but for really good fruit the price is
$3to $4. Lemons show a decided upward
tendency, and are bringing $4 to $4.50 per

box. Tomatoes from Southern Illinois are
now on the market, at $1.75 the 4-basket
crate ; cucumbers, $1 per box.

ADVANCE IN FREIGHT RATES.

An advance in freight rates to the west is
to take place on Saturday next, which will
affect Ontario and Quebec manufacturers
and merchants who do a business with
Pacific Coast points. The Transcontinental
Freight Bureau, embracing all the western
roads, have issued a new tariff, effective on
the 25th, from Chicago to the Pacific Coast,
in which rates on a number of commodities
have been advanced from 20 to 25 per
cent., and this, of course, means a similar
advance on the through rate from Canadian
points. The roads doing the through busi-
ness are the Canadian Pacific, the Great
Northern and the Northern Pacific. The
advance in all dry goods is quite 25 per
cent., while rates on machinery and stoves
will be 20 per cent. higher. There are also
advances on metallic shingles, whiskey,
high wines and spirits in wood, and on ales
and porter, the latter two if in lessthan car-
loads. The rates on furniture remain the
same.

OUTING FOR PICKLE MEN.

The employes of the H. J. Heinz Co.,
pickle manufacturers, etc., Pittsburgh,
Pa., have annually an outing to some of
the pleasure resorts near that city. This
year they hold their outing at Ross Grove,
going there on Saturday, July 2. THE
CaNADIAN GROCER cannot accept the
invitation to be present, but it hopes the
day will be fine and the amusement
abundant.

A NEW GROCERY STORE.

J. Shields & Son, grocers, have dissolved,
Frank Shields retiring, J. Shields continuing
under the old style. Frank Shields, in
partnership with his brdgher, William, has
opened up a grocery storefgt the south-east
corner of Church and Carlton streets, under
the style of Shields Bros.

CAUGHT STEALING GROCERIES.

The way of the thief in Toronto is hard.
On Saturday evening two thieves entered
the warehouse of Park, Blackwell & Co.
and stole some hams, but before they got
home they were arrested by the police on
si:spicion and were in the cells even before
the robbery was reported to the authorities.

The same evening a man was discovered
opening a large box of coffee, and, as he
could give no reason for his possession of it,
he was arrested. It was later discovered
that the Cowan Chocolate Co.’s premises
had been entered and the coffee stolen from
that place.

SITUATION VACANT.

ALESMAN WANTED CALLING ON GROCERS
" and confectioners to sell a well-known specialty on
liberal commission. Apply, L. care of GROCER. (25)

DRINK : : :

.+ Chocolate for Breakfast

It invigorates MIND and BODY
whereas Tea and Coffee

SLOWLY RUIN THE NERVES

CHOCOLAT MENIER
o NEVIER
]

But to get a good
cup of Chocolate,
you want to use
the best of all

VANILLA . .
CHOCOLATES

CHOCOLAT MENIER

And not that cheap stuff sold as
sweet chocolate, which lacks purity
and becomes injurious.

-«
Ask your grocer for Chocolat Menier

The world-renowned French Vanilla Chocolate

HERDT & CO. 13st. John st. Montreal

General Agents for the Dominion

BRANCH HOUSE:

40 Yates St Victoria

A. BRENCHLEY

Manager
Representatives at
REVELSTOKE
AND F

NELSON, B.C.

30 and 32 Water St.

~Cold-Storagc

At Revelstoke, B.C.

The warehouse belonging to the Dominion Govern-
ment has been placed under our charge, and is open
for the products of the Northwest at reasonable rates.

R. STEWART & CO.

Wholesale Provision Merchants

VANCOUVER, B.C.

I ; Guaranteed to keep in all climates

Hon. §

E.B.(
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Perhaps You Wonder

how it is our sales of “*OWL BRAND ” CONDENSED MILK have

increased so enormously in the short time we have been manufacturing. @
Well ! It 1s just because we have surpassed all the old established firms
in the production of Condensed Milk. Ours is not only richer in fat
but it excels all others in uniformity of finish, indicating the utmost

care in its manufacture.

THE CANADA MILK CONDENSING CO., Limited,

ANTIGONISH, N.S.

THE DOMINION BANK

Capital (paid-up).......... 81,600,000
Reserve Fund............. 1,600,000
DIRECTORS
Hon. Sir FRANK SMITH W. INCE. W. R. Brock.
President. Epwarp LEADLEY.

E. B. OsLEr, M.P. WiLmot D. MATTHEWS.
Vice-President. A. W. AusTIN.
Heap OFFicE TORONTO
AGENCIES
Belleville Cobourg Lindsay Orillia
Brampton Guelph Napanee Oshawa
Seaforth Uxbridge Whitby Winnipeg

Montreal
TORONTo—Dundas street, corner Queen.
Market, corner King and Jarvis street.
£ Queen slreel corner Esther street.
g Sherbourne street, corner Queen.
“ Spadina avenue, corner College.
Drafts on all parts of the United States, Great Britain
and Europe bought and sold.

Letters of Credit issued available at all points in Europe,
China and Japan.
R. D. GAMBLE, General Manager.

The “ Grocer’'s Standard ” is the Favorite.

This celebrated Refrigerator took Prize and Diploma
at Montreal and Ottawa Exhibitions, 1897. Send
for Catalogue and Price List.

C. P. FABIEN *“*yoNgsdie >

If You Handle Them
You Know

THAT ‘_~¥A s

Sterlmg

BRAND

Pickles, Jams, Jellies, Saueces,
ete., are deservedly popular. They
are prepared by

T. A. LYTLE & CO.
TORONTO

Vinegar Manufacturers,

Haw Sugar

EXTRA CHOICE
BRIGHT PORTO RICO
PRICE EXCEPTIONALLY LOW

Warren Bros. & Co.

TORONTO.

Put up in Twin Cakes 12 oz. each, 100 in box,
and 3-lb. bars 20 bars in a box, all wrapped with
a paraffin waxed wrapper.

Quotations furnished on application. See our
list of premiums given in exchange for ‘‘Ivory Bar"’
soap wrappers.

Brantford Soap Works Co., Limited

Manufacturers of
**IVORY BAR " and other Standard Prands of Soap

Extra Choice

Hams Bacon
Pure Lard
Mess Pork

PARK, BLACKWELL & (0, Lumites

Pork and Beef Packers,

TORONTO

Sugar

Dutch Granulated

100-LB. DOUBLE BAGS.
SHIPMENTS NOW IN STORE.

PERKINS, INCE & Go0.

TORONTO.

Positively
IT"S GOOD COFFEE

Comparatively
THERE'S NO BETTER

Superlatively
IT'S THE BEST

. ul_L
-ll -n-u
COFFEL.

STRICTLY PURE.

GO!‘!‘EE

c |-n-m
houid on drisl susia 103 Mg repetaiim 8 eding e,

Sourben for Broakfast. for Banqust. the Best.

TOBHUNTER, MITCHELL & 0.

Noted for the best and most uniforialy rossted Cotfves on the
markel Being packed ia wir Ught ces. they retain thawr
original Bavor and aroma for any reasonable time

—_—

Better try it
You can’t do better.
ONONCHORONONORONORORORORGE

26022980
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June 23, 1895, PROVISIONS N CO[
This list is corrected every Thursday, and the quotations herein given are for Montreal, Toronto, St. John, Manitoba —
the cities of Montreal, Toronto, Hamilton, London, St. John, N.B., Halifax, Winni- Quebec, Hamilton, Halifax, and B.C.
peg, Vancouver and Victoria. The prices are solicited for publication, and are of [ (o0 aroor Ottawa. London. l ac
such guantities and qualities as are usually ordered by retail dealers on the usual Long clear bacon .................. 7% 8 8% AN bE 2 8% 934 €
terms of credit. Smoked Meats— P ]
4 Breakfast bacon . 12 11}% BB it i pentien 5 - abdris 12
Goods in large lots and for prompt pay are generally obtainable at lower prices. Rolls . 5 9 83 9 9% 10 9 103
1 1 V4 g x 9
All quotations for staple products are under the direct control of the Ediwrs’ .’s{lﬁ)uuli‘der hams = 10%¢ 113,2 "s)y lé’/g lgbﬁ lﬁ R 129%
who call daily upon all the leading houses in the principal centres. A O S R S N SRR i WSS, 11 g S e RN 12
11 meats out of pickle 1c. less.
Barrel Pork—
SUGAR Canadian heavy mess L1650 1700 1600 1650 1650 17 00 16 00 16 50
o short cut . 16 00 16 50 ...... 1700 1650 1750 1650 17 00
Montreal, Toronto, St. John, Manitoba Clear shoulder mess ......... . wovee  eove 15 00 = L R R
Quebec, Hamilton, Halifax. and B.C. Plate beef ............... 1250 18 00 ll 00 i1 50 1606 17 00 e Teel iz Hagsath
Granulated ( Redpath, St. Law-  Ottawa. London. Lard, tierces, per Ib . . 8! 8 8 9%
PORBE) oitvenisns B 45, 45 14 54 5l TIOB 2o conrieonssionssnnvorasranins [saaree - - 100G B BN B IS e Ciese.
Granulated, Acadia... 4916 ... S : Pails ... 10
German (Canadian ) bbls 4716 4% Compound, Pails 8
* tmxpunuln bags Shortening, in 60-1b. tubs ...... ... .. . T TH o e e
Dutch, bags ...... e aieissassises  serenei NONE NV TSROy o DrCISOS ORE et i i D B RO, B R e Shaee s T iseaes
l’urhlump hll 5% o
h\lrai,ruun«l Icing, bhls > 6 60
Powdered, bk LR 6 6 6’ ()mngea Cal. navels, per crate 3 50 400 3
Cream.. 4 N IR S o California seedlings... ..... ... 3 00 2
Extra bright 3! i 4 e Mediterranean sweets 2 300 32 2
Bright coffee. R o - Messlna. 3% and ¥ bxs . Eaoy AT S 1
Light yellow . 4 4 g Blood, 5 boxes .... g & R
No. 3 yellow 3 3% Luuum, Messhm per box 2 50 27 3580
No. 2 yellow . S “ Sorrento, 300°S .. ........ ... 200 480 - .
Demerara ... . 5 Bananas, per bunch 1 50 2 00 15 225 1
IMPOHOA FOHOW, ..oc.ccocvivomecnin sponar. wsommry IR e BN BIRC " iicics | | emeabni | esaess | whvess Apples, per bbl. 5 00 8 00 400 700 3
Pmeupples eack = 2 (l:)
cases,
SYRUPS AND MOLASSES rw sttt it T
Syrups— Gooseberries, per basket 40
Dark .... SRR T O S Cherries, per box ......... 7
Medium.. 32 3 3l Tomatoes, 4-basket carrie 125 2
Bright.. 37 3% 3% Onions, Egyptian, per sack 0 2
Honey .. 40 - & Bermuda, per case 225 2
w  52ih 100
" 38-1b. pails..... 140
Molasses— 2
New OFlesns. ......ccccoceeenriveee wones 31 27 2% D Brazil .. 14 12 12} 12% 15
Barbadoes 8 25 29 ’}‘uleucm shellled ul,mun ll-ll e e 25 .:g
P i 2% 25 E 32 arragona almonds 2
f{:ﬂél}:‘w " Shne .SS ‘zr, i: Peanuts (roasted) 10 9 10 12 .
T S D SRR L 2 T N ¢ (green) .. 9 s e
( uooauuls perz.uk 4 80(()) 35 4 00
T do: 70
TEAS l,renuble wl::inuw 12 12 13
Black— Marbot walnuts ... 10 9 10 KForeig
Congou—Half-chests Kaisow, Bordeaux walnuts 9 9 10 Currs
Moning, Paking ..... $0 12 060 §0 l’ $0 60 11 40 35 40 Sicily fllberts 9 8 10 A
Caddies Paking, Kaisov 14 40 50 15 40 2 356 Naples filberts . 11 10 11 “
Indian—Darjeelings . .. 35 b5 .«;5 55 30 50 13 20 Pecons.......cco-x 11 11 12 “
Assam Pekoes ... 20 40 20 40 18 40 R R “
Pekoe Souchong . 18 25 18 25 17 - N CE RN “
Ceylon—Broken Pekueﬂ 35 42 35 42 34 40 40 Pepper, black, ground, in kegsy "‘
Pek 20 30 20 30 20 30 32 palls, boxes 12 15 12 14 14 15 13 15 i
17 35 17 35 17 35 28 o in 5-1b. cans 15 16 14 15 15 R |
s Cirbang = “ whole......... 11 13 11 13 12 13 10 15 e
Gunpowder Cases,extra firsts 42 50 42 I St Pepper, white, ground, in kegs, l)i:?e
Half-chests, ordinary firsts. 22 28 22 SRR KR pails, boxes . 18 26 18 24 2 26 25 35 Fi
Young Hyson —Cases, sifted, 252 “ 5-1b. can S 22 20 26 20 2 e i e g8
extra firsts . . S 50 42 5 S, 008 S ER0) 17 25 17 24 22 ‘ “
‘ases, small leaf, 35 40 35 40 (,mger, Jamaica. 20 25 18 25 20 25 5
Half-chests, ordinary 22 38 22 38 15 20 14 35 18 20 s
]{Alf(,hl:alh seq 5 17 19 17 19 25 30 25 30 25 30 Pini
thirds 15 17 15 17 25 40 20 40 18 20 7
& common ... 13 14 13 14 C rusm tartar, French 25 7 px} 25 p. 22 o
Ping Sueys— “  best 28 30 25 30 25 e B T ST “
Young Hyson-% LhC\ls firsts 28 32 28 32 Allsplce '............... 15 17 13 16 13 14 18 20 “
seconds 16 19 16 19 “
Halflmxu liml% - 5 28 32 28 32 7
seconds 16 19 16 19 “
J)q)uu - Canadian 15 BB s Rais
i4-chests, finest May pu.kmgs 38 40 38 40 38 40 Sarnia water white. 17 19 e
Choice 32 36 32 36 35 456 T T A R AR A SRR SR | S g I SRRl =
Finest 28 30 28 30 American wate 19 21 R
s Fine..... 25 27 25 27 ErelvSASIEat, DK .. ........; IR M o B S N Lk o
Good medium. ]2‘.7 :;‘4 "2‘2 % B
Medium...... 9 20 9 =
Good common 16 18 l;i 8 R 3 COUNTRY PRODUGCE Dome
Common .... 13 15 134 15 15 20 Eggs, fresh laid 1 1 >
o gae = gs, fresh laid . 10 104 l(l 11 9 9 10 15 A
Nagasaki, Jz- 16 22 16 22 . Ponltry—chicke 5 8 o 60 60 95‘ ...... B
Oolong.. 14 15 14 15 Geese, per Ib. . 5 6 100 Cal. F
s % "““""“‘1“ L go: =39 Ducks, per pair. v e 50 100 Apr
Biftings . % 1 L A Turkeys, per Ib. 8 10 - = 10'C 18
~ %ume—l-[arc;s, per pair. é‘oi 30 e 25 30
\ oney, comb, per doz 1 17 90 150 1 50 175 Pea
WOODENWARE s light color, l(ilu-lh gm; 7 8 6 6% 7 8 3
Pi ¥ v “ 5 and 10-1b. tins 7 A 7 8 10 Y
POIn SR o e L LS 180 “ BUCKWHERE .oovcrerrs o A 3 1 5 gt T v v
“ 2hoop, * No.? } gg } g * per pound. Cotg
«  3hoop, “ =
“ a-mmg, painted, No. 2 140 1 ‘40 RICE, SAGO, TAPIOCA
ot o s A Rice—Standard B . 37 390 By a% semg 3
“ ) g’ b 50 5 50 Patna, perlb . e b b4 b 6 i
2 “« 3 $80 ... 4 50 Japan....... 6 6% 6 6}4 5 6 Minet
: ]mperlgl SeeL:n 5 6 4% 6% b 6 Lunc
HEIER BOPMIBN.............0c0v00.0  oises. , exboee 44 43 4 5 .
BUTTER AND CHEESE Java, extra . 6 7 6 6ig 6 7 Engll
Sago. ... . 3% 4 3% 4% 5 6 Camy
Dairy, large rolls, perlb 12 12% 156 16 17 19 Taploca . 4 4% 3% 4% 5 6 St
pound prints }2)94 llg }a l7 ............ SODA P
of tubs, best .. 2% 5 B s B o
“  tubs, second grade 104 11% 13 15 18 2 Soupt
Creamery, tubs ... 16 164 17% A AR 20 Bi-carb, standard, 100-Ib. keg... 225 2560 22, 250 230 240 150 17 Slice(
o prints 17 18 18 N Sal soda, per bbl.. 70 % 70 80 86 90 i
e tokans bveviorsaonssevs s | R L M 7% 8 8% 10 Sal sods, per keg 9% 100 9% 100 9% 100
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A Drummer Speaks

mm} #Copy of letter from a salesman of a i ekt ok e il
d B.C. : . in this journal is on file at our office, and

£ leading Montreal grocery firm. will be produced on application.
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Montreal, June 4th, 1898.

Messrs., Chase & Sanborn, Montreal :

Gentlemen,—On my arrival home this evening your esteemed
Savor of 1st inst. was handed me, for which please accept thanks.

1 beg to assure you the sale of your coffee will never be neglected, as
I consider I am doing a favor to our customers in getting them to handle

your Coffees instead of the poor coffees they are sometimes induced to buy. l

I am, gentlemen, yours very truly,
R

B

Chase & Sanborn, s« Montreal cre.

15
30
15
5
- FRUITS COFFEE
Montreal, Toronto, St. John, Manitoba Montreal, Toronto, St. John, Manitoba
Quebec, Hamilton, Hailfax, and B.C. Quebec, Hamilton, Halifax. and B.C.
Foreign— Ottawa. London. meen— Ottawa. London.
Currants, Provincials, bbls.. 6% 6 53 6 5% 6 7Y - -;"_! 2 23 28 25 30 H %
6-bbls 5% 6 6 6% 6 7 7% 7 31 30 25 30 2 2%
----- “ Filiatras, hhlﬂ 6 6t 5% 6% % Rio o 11 12 12 13 10 10%
----- g 14-bbl 6l 6% 63 5% 6ls 8 Plantation Ceylon 29 31 30 29 31
“ “ ms 614 6l 614 6% i Porto Rico . 24 28 25 24 28
“ “ 14-Cas 614 6 6 7 615 7 Gautemala 24 26 25 24 2%
R . S speoSs A e ' 7 6 7 Jamaica... 18 2.! 20 18 22
i G RS ST T L S 63 7 6 7 Maracaibo . 20 13 | AR e
...... : ::' i N CANNED GOODS
* Y 7 7 . :
ib Vostizzas, case 8 s B 8 Apples, 3's .9 9 §$100 ... $095 $100 §110 $2 50
Dates, boxes. 6 b 5 6 & gallon: 240 2 7 $2 25 2 30 2 60 2-7 .t 3 50 \
35 Figs, 4-crown 12 1 1 12 Blackberries, 2's. 140 170 140 170 150 18 325 - 350
------ @ 5.crown . 13 13 12 13 Blueberries, 2's . 80 90 75 85 85 9% 200 250
“ 7-crown 14 14 13 14 70 95 7” 95 g 9% 18 200
“  9-crown 16 16 16 17 .90 1500 2z 95 =g 90 215
S - g ¢ e - 25
~y 2 o
Prunu;, bphlnx Bs ...... 2 é*ﬁ 10 12 L 19 T e l;; 12 g s
------ “ i e T e T extra sifted 12 14 12 12 13 1 50 i
Lo & “‘l"""““';‘,” = i Hos e i Pears, Bartlett, 2 15 175 150 175 170 180 3 50
0 “ “  e0's.. 8 % 8% 7 8 “ “ s, 22 240 200 240 2 2 40 5 50
“ “ 70's £ 7t 71z 7 8 Pineapple, 2's... 210 240 240 25 17 2 40 5 00
“ “ 80's .. 7 64 7 7 i 0 25 260 25 260 25 260 5 00
“ “ 5 6" 6% 4 5 Peaches, 2's ! 75' 190 1 4)8 Hb' ‘1,;8 é‘,’“ éﬁ
........ “; ot “ 3's 260 27 20 2 Bt
RMSHH }::igl:)ctllust(:xrlrksml g g.» 1.,; ;}" g g e Plurs, green es, 15 15 13 15 130 160 300 350
“ Selected . 5% 63 5 6 6 7 X “  Lombard ..... 13 150 120 150 130 150 osass
“ Tayers.. 6 7 fiF 6L 8 9 8 “  Damson, blue 110 130 100 140 110 130 =
“ Sultanas . 9l 12 8 127 10 12 9 Pumpkun 3s...... 5 85 70 80 90 100 50
“ Cal. L.M., §-crown. 7 8 - 7y 6 6 7 H gallon, 22 210 22 210 2% 00
“ 4-crown.. 7% 8% £ 8 7 7% 8 814 R,uapherrlgq 2's ‘l 90 140 17 1 §0 1 90 00
Domestic— & i » Stmw:wr‘:'leg‘. 2 i’- (1)9 160 : I‘I } s I’ (1)9 50
5 3 314 7 3 3V N 7 Succotash, 2's (R 5 0 D
54 Appn, 3511&:‘332&” S g}(, 10 10 1‘5%5 11 12 Tomaloes, 3's 12008 1 120 13 130
Cal. Evaporated Fru ‘ Lobster, talls 2 W 295 2 2 _,_(_) :’. :0 2 60
Aprl(:uth 50-1b, boxes.. 9 10 9 9} 9 10 ‘“  flats 27 300 1 175 125 1 _§9
25-1b. boxes . 9 16 9} 15 11 16 Mackerel ..... L8 136 1 13 110 125
“ cartons ... 13 14 12 13 13 T Sulmon Bo(,ke)e lﬁ\lls } 133 } ‘.;,g 1 130 } gg } ‘:;..(5)
P 2 14 ~E ST R T Tl T S R e B R R e D e
L, e o o « «  Horseahoo. 120 125  un. 128 e 125
G T o e “ Clover) talls ... 120 o
8 4 Leaf )flats ... 145
bt Cohoes........ 3 9 100
$155 §160 $160 $175 $300 § 25  Sardines, Albert, 4 'S, 104 11
...... 2 80 2 50 27 27 300 21
3 L A R e e e 5 O ey R R S &% bporlsmen, 4'S. 11 12
o o8 875 9 00 8 76 9 25 8¢ 15'8 19 20 )
“ % -1b. 25 WAl 2000 2000 2100 e key upemr, % 10 11 {
Minced callops, 2-1b. can . 2002 o 260 27 280 L 3% 16 18 i
Lunch tongue.l -1b. can.. 350 37 320 32 32 33 ¢ ()lh€l bmnds 23 35 !
2-1b. can.. 650 740 6 75 7 00 5 80 6 00 o ,ﬂ' 23 25
English brawn, l 1b. can 260 29 27 2 80 27 2 80 ¢ “ 13 33 36
(,u.mp sauqage, I°1b. can.. 240 250 260 250 8 American, 54 4 5 !
o 2—lh can.. 400 425 400 400 ¢4 o Do Thge s 9 11 |
150 200 150 140 150 “ Mustard, ¥ size, cases |
2 3 00 2 20 225 2 30 50 tins, per 100 . 900 1100 {
1 1 80 180 17 180 Fruit in glass Jars......ccovvveiciis oves weene |
175 4 350 .. 450 42 45 O st tine b rintchesaatnsss aansa s (Facosas i
i sae; SANERE I T Kippered Herrings 140 150 i
""" 280 298 ... Herring in Tomato Sauce 13 145

e
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TRADE IN OTHER COUNTRIES THAN OUR OWN.

CURRANTS IN LIVERPOOL.

N English paper in regard to the
A Liverpool market says: Further

forced sales of currants have stimu-
lated the demand, the attractive values of
Gulph having induced buyers to operate
with a little more freedom. Provincial fruit
is again, easier, and is difficult to sell at the
decline, its value not being useful when
compared with the better growths at from
2s. to 3s. more money. The statistical
position of currants is so strong that the
season seems bound to wind up with a
higher range of prices, and such a position
generally means a fairly high opening level
however good the prospects may be of
plentiful supplies and reduced prices as the
season advances. With these circumstances
in view a reasonable good working stock at
present values is at least prudent.

SULTANA RAISIN OUTLOOK.

The market for Sultanas is in rather an
unusual position. The larger holders, who
control probably three-fourths of the remain-
ing stock, are firm in their ideas that pre-
sent rates are fully justified by the shortness
of stocks, both in Smyrna and in England,
and by the unfavorable reports of the grow-
ing crop. It must frankly be admitted that
these same gentlemen were correct in the
views which they took in the commence-
ment of the season, and that what was then
regarded by the English buyers as being an
extravagant range of values, has proved to
have been justified. Whether or not they
will again be found to have come to correct
conclusions must, of course, remain to be
proved, but it must be admitted that it seems
likely to be the case. So far as the im-
mediate momentis concerned, however, the
demand from the dealers is so small that the
few merchants, who have for one reason or
another had to force sales, have had to do
soat a very marked decline. and, for the
time being, have spoilt the market for the
larger and the stronger holders.—Produce
Markets’ Review.

CANNED GOODS IN ENGLAND.

Although business has again been some-
what limited, signs are not wanting that
stocks of many articles in the retailers’
hands will before long need replenishing.
The market is full of inquiries for cheap
apricots and salmon a little below market
value. Both these articles are difficult to
obtain, and, although buyers are confining
their purchases within as small limits as
possible in the hope of inducing a reduction,
prices continue to steadily harden. Although

P

it is too early to form an opinion of the sal-
mon pack for 1898, it is generally expected
that it will be much smaller than last sea-
son. Prices asked for British Columbia
fish, although still moderate, arein advance
of those now ruling. Quotations for Alaska
salmon on the spotshow an advance of fully
6d. per case, and some sales have been
effected, though not to any extent. Sardines
have sold freely at a slight reduction, the
rate of exchange having been very favorable
to this country. A reaction has now taken
place, and it is doubtful if recent purchases
could be repeated. Some lobster of 1898
pack has been landed, but the quality is
poor : choice descriptions will probably not
be available for a few weeks. Forward
sales, principally for the Continent, will
absorb the earlier arrivals, so that the sup-
ply is likely to be short ot requirements for
some time. Meats have sold slowly, and
the full advance asked by packers has not
been paid, as stocks in dealers’ hands have,
up to the present, proved sufficient for the
limited demand.—DProduce Markets’ Re-
view, London.

BRAZIL COFFEE MOVEMENTS.

The crop movement of Brazil coffee to
June 11, with comparisons, is as follow :

Bags.
Receipts at Rio July 1, 1897, to June 11, 1898....4,193,000
SRIDETHINE M THOY . o o+ coincnin s L sy R 5865 3,408,000
T T T RO S A S BRUE Ll s R 2,266,000
Receipts at Santos July 1, 1897, to June 11, 1898.. 6,050,000
SINEEMERN IB0T. . o vinisniosssienassepiae 4,964,000
SABENE IR IRE6 <. . .o sanais esias AopdE b imae's 2,043,000

TEA IN THE UNITED STATES.

A fairly large volume of business has been
transacted in lines, as dealers generally
have been in the markets as buyers to re-
plenish the supplies which they are market-
ing with the retail trade, the latter having
come in the market as a free buyer, stimu-
lated by the placing of an import duty of
1oc. per lb. on tea, and they have paid full
values. There has also been considerable
business transacted in alarge way, and sales
for the week include 50,000 packages For-
mosa and Amoy, 12,000 packages Congou
and 3,000 packages Pingsuey.—-N.Y. Jour-
nal of Commerce.

THE PRUNE CROPS.

Regarding the situation in prunes on the
Coast, The California Fruit Grower says in
its last issue: ‘* A few prunes are changing
hands at previous quotations. The over-
land movement is light at this time. Es-
timates place the stock held in the Santa

Clara Valley at from 50 to 75 cars. The
shipments from San Jose for week ending
June 4 were 147,800 pounds. The outloo
in the Santa Clara Valley for the growing
prune crop is good, and estimates at this
time place the output at from 35,000,000 to
55,000,000 Ib. Some of the leading
guessers say one-half to two thirds of a crop,
others say as many prunes as last year. It
is a little early to estimate the prune crop,
but in a general way reports indicate that
the crop of the State will be a fair average
one, possibly not so large as last year, but
large enough for all purposes. The prune
crop of Europe promises well at this time,
and, with favorable weather, a large output
of French and Turkish prunes may be ex-
pected.”’

SALMON PACKING IN THE U.S.

In its issue of June 10, the San Francisco
Trade Journal says of the salmon situation
on the Coast : ‘* There is a very active de-
mand for Alaska pinks and Oregon cohoes
and silversides. This call is cleaning up
spot quite fast. The feature of this year's
business is the phenomenal run on Puget
Sound sockeyes. The call is from theeast,
north, and south. It is stated that over 75
per cent. of the estimated pack has been
contracted on the basis of 85c. for talls. It
is thought by the trade that more have been
sold than will be canned this season. In
Columbia river there is a steady movement
in carload lots, as heavy buyers had placed
their orders earlier in the season. Sacra-
mento river is slow, and why it is hard to
say, for it is equal to the Columbia river.
The run on the Columbia river continues
below that at the corresponding time in
1897. Strong efforts have been made at
Washington to have salmon placed on the
army ration, and, if reports are correct, with
success, for we hear that the Government
has placed an order for 3,000 cases of red
Alaska with the Alaska Packers’ Associ-
ation, and 3,000 cases with Griffith-Durney
Co. The price named is 87c. for talls and
g6c¢. for halves.”

The majority of the fruit canning factor-
ies havé commenced canning, the start being
made with strawberries last week.

The London Advertiser states that Mr.
Whitworth, 2 member of one of the largest
firms dealing in pork and bacon in Liver-
pool, Eng., is looking for a site upon which
to establish a pork factory, the construction
of which is expected to cost $§50,000. The
Advertiser claims London to be the best
centre for such a business.

ON(
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others, consumers want, and
for which Grocers can offer no substitute without injury to their trade.
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EFFECT OF THE DUTY ON TEA.

HE following is from the New York
T Journal of Commerce : ‘“ As has al-
ready been reported, a duty of ten
cents per pound is imposed on tea by pro-
visions of the war revenue bili. Consider-
able difference of opinion exists among
importers, brokers and tea merchants as to
whether the duty of 1oc. will stop the im-
portations of the low grade teas. Some
hold that no more of the lowest grades can
be brought in here and handled profitably
at the duty of 10c. per pound. Others
think that the duty, causing a higher
price for all grades of tea, will drive a large
mass of consumers from the better to the
poorer qualities. Wholesale prices will be
advanced from 4 to 7c. per pound, accord-
ing to the basis taken, and the retail price
will go up about 10c. per pound.

‘A member of a prominent tea import-
ing house said recently : *The duty will
help the trade on the better grades of teas.
When it does not pay people to do anything
they will not do it, and as soon as the im-
porters of the lowest grades find they can-
not have those qualities laid down here at a
figure that will yield them a profit, when
the duty is taken into consideration, they
will not import these teas, but turn to higher
grades. This will materially improve the
general quality of the goods to be offered
on the market and turn many consumers
from the poorer to the better qualities. A
taste once formed for the better grade, the
consumers will be loth to again use poor
qualities, and, in my opinion, the duty will
create a larger permanent market for good
teas and shut out poor lots.’

““ Mr. Thomas Phelan said : ‘It remains
to be seen whether this 1oc. per pound
duty wiil shut out the lower grades of
teas. It will have a tendency to do so, it is
true, for importers, left to themselves,
would prefer to import the higher grades of
tea, as the percentage of duty imposed on
such teas 1s less than on the lower grades,
but if there is 2 demand for the lower grades
they will be imported. The retailers for the
past year have been selling large quantities
of low-grade teas, which shows there is a
very good demand for them at present, and
I am inclined to think that many users of
tea will hesitate in paying the higher prices.
This duty of 10c. may even have the effect
to increase the demand for the lower grades,
for the increased price at retail will put the
better qualities out of the reach of many
consumers and compel them to take lower-
grade teas at the same price they have been
paying.’

«Mr. S. W. Gillespie said : ‘ The whole-
sale price will be advanced on account of
the duty, the amount of the advance de-
pending on the basis taken. Some teas will

advance 5c. per pound, others 6c., and still
others 7c. per pound. Very few of the lowest
grade teas will be imported while the present
duty remains in force.’

““ Mr. Frank S. Thomas, president of the
Montgomery Auction and Commission Co.,
said : ‘In my opinion this duty will create
a larger demand for the lower grade teas.
The lowest retail price at which tea was sold
before the duty was effective was 25c. per
pound. This will be advanced to 33c., so
that while the duty is effective that figure
will be the lowest at which tea can be pur-
chased at retail. The highest retail price at
which tea was sold before the present duty
was imposed was 75c. per pound ; that grade
of tea will now be advanced to 85c. per pound.
Of course these figures are average market
prices. Exceptional qualities of tea are sold
at retail about 75c. per pound, and there
may be bargain sales at 2oc. per pound for
poor qualities.

‘“+ Now, assuming thata consumer has
been paying 6oc. per pound for tea, he
goes to his retailer and finds the price of
that tea advanced to 7oc. per pound. He
does not wish to pay more than 6oc. per
pound, and so takes a grade of tea that was
soc. before the price was advanced, still
paying 6oc. forit. Of course, the wealthier
classes will pay the advance, but I think the
majority of consumers will take the lower
grades at the same prices they have been
paying. On the poorest quality of tea, of
course, the increased price will have to be
paid. The lowest price at which tea could
be laid down here before this duty was im-
posed was 10c. per pound. Itis now 2oc.
per pound.’’’

““The tea inspector of the appraiser's
stores has rejected about 50,000 cases dur-
ing the past year, but, owing to the new
regulations regarding standards, which went
into effect last May, a considerably better
quality of tea has been coming here of late.
Another effect of the new rules is that it has
stopped, to a very large extent, the eprrta-
tion of very low grade teas by the nativesin
China, who, at one time, were sending a
very poor quality of Pingsueys. The tea
inspector when seen recently said that he
thought the effect of the duty of 1oc. per
pound would be to turn a large number of
consumers to a lower grade of teas, not
necessarily the poorest, but to the medium

grades. The cost of some of the lowest
grades here during the past year was from
10 to 18c. per pound. Of course, no duty
has been levied heretofore.’’

ADVANCE IN FEATHER DUSTERS.

THE CANADIAN GROCER has been advised
by Boeckh Bros. & Co. that prices on
feather dusters, of all kinds, have advanced
considerably during the past week. The
cause of the advanceis attributed to scarcity
of feathers. :

TOMATOES LOWER IN NEW YORK.

There has been a marked decline in the
price of spot tomatoes, both here and in
Baltimore, during the past few days, which
is generally attributed to liberal offerings
and the small demand, prices being 5 to
15c. per dozen less here than a week ago,
according to seller, brand, and variety.

The requirements of the Government,
which were expected to be very large, have
not come up to expectations, it is reported,
and the demands of general consumers have
been somewhat disappointing, While stocks
of spot goods in first hands have, for some
time past, been held to be exceptionally
light for the season, it would now appear
that the supply left from last season is much
larger than was generally believed. The
effort to dispose of this surplus before the
advent of the new packing season, now near
at hand, is said to be responsible, in a large
measure, for the break in prices. A week
ago sales on the spot of Jerseys were men-
tioned at $1.15 cash, while to-day, goods of
the same or similar packing, arereported to
be procurable here at 1. On Marylands,
the price has declined from $1.05 to 97 %c.,
though on some brands $1 is demanded.

It is intimated in some quarters that the
decline in prices is due to speculative in-
fluences. Some dealers in spot goods state
that supplies here are not more than a fifth
of what they were a year ago. It is rumored
that some sellers having made contracts
with the Governinent are now trying to
cover and are bearing the market with that
object in view. On the other hand, the in-
difference of buyers is said to be the chief
cause of the depression.

Baltimore mail advices state that the re-
sult of the decline in prices in spot tomatoes
has been a larger business than for several
weeks past, but the New York market con-
tinues unresponsive. — N. Y. Journal of
Commerce.

APPLES IN MISSOURI

‘« Apples will be scarce this year,’’ says
J. C. Evans, president of the State Horti-
cultural Society of Missouri. ‘‘ The crop is
now gone on the old trees. The prospect
for apples early in the season was good, with
the exception of the Ben Davis and Johnson
varieties. These varieties bore beautifully
last year and exhausted their nutriment.
They did not bloom this year. At the time
the fruit buds should have formed last year
it was very dry and the trees lacked vitality
to form them. The extreme cold and
damp weather this spring prevented those
which did from maturing. There will be a
larger crop in the eastern than in the western
part of the State. The peach crop will be
spotted, dependent on altitude and ex-
‘posure,”— American Grocer. )
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A SHOP-STARTER.

VER in England they have the
professional  ‘* shop-starter,”’ or

‘‘pusher-off.”’
something about his methods in Pearson’s
weekly, from which the following is taken :

You must have the shop fitted attractively,
and see that it is on the right side of the
road, and boom it thoroughly. Nothing so
important as having your shop on the right
side of the road—that is to say, the side on
which most pedestrians pass. And that’s
the sunny side. In streets running from
north to south, the east side is the best ;
while in those stretching east and west, the
north side is the best. Many a capable
business man has failed for no other reason
than that he has not paid proper attention
to the question of the side of the road.

A shop cannot be too well lighted ; the
brighter the light the greater the attraction ;
and here is presented a curiosity in things
human, for when people see a brightly-
lighted shop they will gather round it like
moths, and, very often, won’t move away
until their pockets are burned.

Everything in the way of trimmings
should be made particularly attractive—
neither glaring nor offensive to the eyes, but
just sufficiently effective. The thing is to
draw attention to the window, and promin-
ence given to any other feature detracts
from that and is a mistake. After all, the
window is the main thing.

There are many methods of calling atten-
tion to a newly-opened shop—some of them
suitable in one neighborhood and some in
another. Not a bad speculation is the en-
gaging of a2 band to play on the opening
night of, say, a grocer’'s shop in a working
district. It wouldn’tdo, though, in a middle-
class neighborhood. I pushed off success-
fully in Nottingham, a little while ago, a
grocer's shop on these lines. The band
played for the first four Saturdays, at a cost
of £1o, but a good connection had been
built up before the fourth Saturday came
round, notwithstanding the comparative
failure of one or two other similar businesses
in the neighborhood. 1 started a business
in Leeds once for a young firm, and got
them to give away a handsome dinner ser-
vice, worth four guineas, to the customer
who presented at the end of the first month
the greatest number of checks, which were
given with every article worth sixpence or

One of them tells-

more. It sent the business up safely. But
on one occasion the police in another town
interfered with this idea, claiming thatit was
a lottery. That did more to advertise the
business than the service itself, the gift of
which was got through all right.

A cheesemonger's I started in a similar
way, only I gave away six eggs with every
pound of bacon for the first week. In
Blandford 1 opened a cigar and tobacco
shop for a young married couple, and got a
connection together for them by selling
ounce packets of tobacco at half price for
the first week. An enterprising London
drapery salesman took it into his head to
open a country public, and he commanded
almost instantaneous success by giving away
half-ounce twists of tobacco with every glass
of ale—my suggestion—for a month.  The
second week he augmented this gift with a
pincushion for the customer to take home to
his wife, which put the lady on good terms
with her husband and ¢ The Romping
Kitling."’

IN THE LONG RUN.

IT is to be presumed that when a man buys

a store, stocks it and opens its doors for

business that he has some intention of
staying there for.a while, says Trade Maga-
zine. Nearly all merchants are in business
to make a living and acquire a competency,
and do not move of their own accord unless
with a view of bettering their conditions.
They are working not for to-day or to-
morrow, but for the years to come. They
can only afford to build solidly, therefore,
if they would realize their ambition.

These are facts to be borne in mind these
days, when there are so many who do not
scruple to stoop to disreputable methods in
business for the sake of temporary profit.

There are ‘‘schemes’’ and ‘‘plans”
and ‘‘methods’’ without number, all of
which are widely advertised as sure to in-
crease business. It is safe to say that fully
halt of them are essentially dishonest, and
even a large percentage beneath the dignity
of an honorable man. It is just as true
that go per cent. of them are ephemeral,

resulting at the most in a little temporary
business, which is followed by a most
pronounced reaction.

How about the men who are everlastingly
adopting these methods? Their stores are
crowded for a while.

How long?

They make a great noise in the commun-
ity and seem in a fair way to sweep every-
thing before them.

How long ?

They start in the race at a great speed
and go rushing towards the goal in a way
that promises sure success.

How long ?

Just long enough for the people to tire of
their sensationalism or discover their dis-
honesty. It sometimes takes a year or two,
but usually they are off for pastures new in
a much shorter time.

They may worry the legitimate merchant
for a while, but he should never allow their
apparent success to tempt him to adopt any
of their methods.

The man who is in a community to stay
must be straightforward, honest, natural.

It's the ‘‘long run’’ that counts.

RETAIL GROCER MARRIES.

On 1sth inst., E. S. Haines, grocer, St.
Mary’s, N.B., was married to Miss Ida M.
Grey, of St. John, N.B. Mr. Haines is
quite popular in St. Mary's, and he and his
bride were given a reception. THE CANA-
DIAN GROCER sends congratulations.

SCARCITY OF FISHERMEN.

Malcolm & Windsor, Limited, write from
Steveston, B.C., as follows: ‘*The only
news of interest at the moment is the scar-
city of labor on the river for this time of
year ; fishermen do not seem to be coming
around in the same numbers as in former
years.’’

Japan Tea.
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LAPORTE, MARTIN & CIE.

IMPORTERS AND WHOLESALE GROCERS
Agents in Canada for ————nEENENY

“Princess Louise”

“P. Richard’s” Brandy.
72 to 78 St. Peter Street, MONTREAL.
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“Vietoria” Japan Tea. §
“Mitchell’s”” Whiskeys. §




N\

\‘

THE CANADIAN GROCER

BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

ARADIS & JOBIN have been appointed
P curators of Nester Desilets, general
merchant, St. Stite, Que.

Robert Strang, baker, Montreal, has
assigned.

W. T. G. Cosman, grocer, St. John, N.B.,
has assigned.

Wm. C. Harper, grocer, Amherst, N.S.,
has assigned.

Thomas J. Hayes, trader, Bay St. George,
Nfld., is offering 25c. on the dollar.

Carmichael & Co., grocers, Tottenham,

nt., have assigned to G. P. Hughes.

J. E. Murgatroyd, general merchant,
Smithville, Ont., has assigned to John B.
Brant.

W. Y. Cannon, general merchant, Shar-
bot Lake, Ont., has compromised at 2oc. on
the dollar.

PARTNERSHIPS FORMED AND DISSOLVED.

Lalande & Frere, grocers, Montreal, have
dissolved.

Pouliot & Co., grocers, Quebec, -have
registered dissolution.

W. T. Ware & Co.,
Montreal, have dissolved.

Hurtubise & Frere, grocers, St. Henri de
Montreal, have dissolved.

George R. Hutton and James E. Hutton
have registered as partners under the style
of Hutton Bros., grocers, Montreal.

J and M. ]J. Taylor have registered part-
nership under the style of John Taylor &
Co., of the Morse Soap Works, Montreal.

Co-partnership has been registered by
James A. and Donald F. Fraser under the
style of Angus Chisholm, grocer, New Glas-
gow.

Victor Gervais and Victor Reeves have
registered as partners under the style of
Gervais & Reeves, confectioners, St. Hya-
cinthe, Que.

Edmond Guerin and Joseph Gendron
have registered as partners under the style
of Guerin & Gendron, confectioners, St.
Hyacinthe, Que.

Henri Thorn and Emile Loiselle have
registered as partners under the style of
Thorn & Loiselle, cheese and butter factory
owners, St. Angele, Que.

Lockerby Bros., wholesale grocers, Mon-
treal, -have dissolved, Wm. W. Lockerby
retiring, and the business being continued

cheese exporters,

NEW RECRUITS

are added every day to
the army of consumers

who want Clark’s Meats.

ARE YOU STOCKED ?

ORANGE MARMALADE
Have you tried Upton’s
Gilt Edge Brand ?

Put up in 7-lb. Wood Pails, 7 and 5 lb. Cans, and Glass Pots that retail

at 1oc. each.
Edge goods.

It will pay you to ask your wholesale house for these Gilt

THOS. UPTON & CO., Hamilton

GRIMBLE’

English
Malt

Sit GOLD ¥edas SZIINT EG AR

GRIMBLE & CO., Limited., LONDON, N.W. ENG.

by David L. and Alex. I. Lockerby under
the old style.

SALES MADE AND PENDING.

W. T. Harris, grocer, etc., Chatham,
N.B., is selling out.

The assets of J. M. A. Blanchette, St.
Louise, Que., have been sold.

The assets of Pelletier, Fils & Cie.,
general merchants, Fraserville, Que., have
been sold.

John McLeod, general merchant, Ymir,
B.C., has sold out his grocery stock to the
Des Brisay Jobbing Co.

The assets of Boydell & Davis, general
merchants, Robinson, Que., are to be sold
at auction on the 2gth inst.

CHANGES.

Ed. Ray, confectioner, etc.,
has sold out to Mrs. Butler.

J. W. Vaughan, grocer, Wolfville, N.S.,
has sold out to H. W, Davison.

The Roland Farmers’ Elevator Co.,
Roland, Man., has been incorporated.

George Castonguay has registered as pro-
prietor of Laroche & Co., grocers, Quebec.

The Winnipeg Lodging and Coffee House
Association, Winnipeg, has been incor-
porated.

Treffle E. Grenier has registered as pro-
prietor of the firm of J. A. Grenier & Co.,
fruit dealers, Montreal.

Ymir, B.C.,

J. A. McNaughton, general merchant,
Lakeside, Ont., has been succeeded by
Young & Co.

S. McWilliams & Co.,
and grocers, Crystal City, Man.,
succeeded by R. Parker.

John C. Lombard, general merchant
Little Brook, N.S., has registered consent
for his wife, May Lombard, to do business
in her own name.

John A. McNeil, general merchant, Little
Glace Bay, N.S., has registered consent for
his wife Catherine ]J. McNeil, to do business
in her own name.

FIRES.

furniture dealers
has been

J. C. Williams, grocer, Freelton, Ont.,
has been burned out.

Mary Spooner, grocer, etc., Fort William,
Ont., has been burned out.

Lyon & Co., confectioners, Fort William,

nt., have been burned out.

The factory of Robert Arnott, manufac-
turer of cheese boxes, Peterboro’, Ont., has
been burned. Loss, $2,500; partlyinsured.

DEATHS.

Manus S. Holden, of Holden Bros.,
general merchants, Shelburne, N. S., is
dead.

Lobster fishing in Kent County, N.B., has
been a failure this year.

Is Honest Goods and just
the Thing on Which to
Make or Extend a Busi-
ness.

McLAREN’S

DOKSFRIEN

BAKING POWDER .

The Best Grocers make
a point of Keeping it
always in Stock.
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ST. JOHN, N.B., GROCERS’ PICNIC.

At a meeting of the Grocers’ Association,
of St. John, N.B., arrangements were com-
pleted for the annual picnic on the last
Tuesday in July.. Two bands are to be
engaged, and all the boats necessary to
carry every person wishing to go will
be chartered. The proceeds are to be
given to the park fund.

BUSINESS FOR SALE.

USINESS FOR SALE IN THE CITY OF LON-
don ; dry goods, boots and shoes ; established thirty
years ; small stock, rent low ; reason for selling, retiring
from business ; price right to responsible party. R. A.
Jones, London, Ont. (tf)

The Ontario Mercantile Agency
(Limited)
18 Wellington Street East, TORONTO.

Collects accounts anywhere. Fees for current ac-
counts 10 per cent. ot amount collected. No fee
less than 1. Prompt returns. Report to you
monthly. Referencesgiven. Try us.

GOX'S GELATINE zrautwortss.

ESTABLISHED 1725.

Agents for Canada:
C. E COLSON & SON, Montreal.
D. MASSON & CO.. Montreal.
ARTHUR P. TIPPET & CO.,
Toronto, St. John, N.B., and Moatreal

Not only are the sales of

WHITE
MOSS
COCOANUT

increasing, but the ter-
v ritory in which it is sold
now extends from the Atlantic to the
Pacific, so that all retailers should be able
to obtain a supply from their nearest
jobber.

Should your jobber be out of *“ White
Moss,” write direct to

THE CANADIAN COCOANUT CO.
MONTREAL.

\_ HIGHEST /

PAILS
TUBS

And Wood Packages
FOR
Lard, Candy, Spices,
Pickles, Syrup, etc.
Manufactured by

The Wm, Cane &
Sons Co., Limited
Newmarket, Ont.
BOECKH BROS. & COMPANY
Sole Agents, Toronto

QUALITY

Always Uniform in Strength.

ABSOLUTELY PURE.

DWIGHT'S

No digging out of the keg, no loss in
weight, no strings and paper bags neces-
sary. Customers can be waited on in

less than half the time.

JOHN DWIGHT & CO., Manufacturers.

For sale by all wholesale Grocers in Canada.

TO KEEP CUSTOMERS

You must use them well. You can’t give them better tea
than ours. We guarantee MONSOON to give satisfaction.

THE MONSOON TEA CO., 7 Wellington St. W. - TORONTO.
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CROSSE & BLACKWELL

Candied and
Drained Peels

C. E. COLSON & SON, MONTREAL
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HIS REPORT A GOODLY ONE.

R. W.D. ROBERTS, who for nearly
M a year has been with G. F. & J.

Galt, Winnipeg, has been in To-
ronto for a few days. ‘‘Trade,”’ he said,
““is good in Winnipeg. Soitis in Van-
couver. In Victoria, the Klondyke trade
has petered out for the time being, but
ordinary business is still fairly good in Vic-
toria. You know that city has got an
established trade. Business is quietin New
Westminster.  Taking British Columbia
generally, trade is good throughout the Pro-
vince. While I was on the Coast I took a
trip on the Stickine river. I went up on the
second trip of the first boat. When I
reached Glenora there were only about 300
people there. I was only there five days,
but when I came away there were nearly
3,000 people there.”’

The spice mills started in Winnipeg by
the Messrs. Galt are doing well, Mr.
Roberts said, an enlarged plant already
being necessary. ‘‘Blue Ribbon '’ tea was
also doing well, and the firm was introduc-
ing it in Tacoma and other United States
Coast cities.

FLOUR IN HALIFAX.

Flour in Halifax is to-day nearly g1 a
barrel lower than the highest point during
the recent boom. Flour that would have
brought from $6.25 to $6.40 a month ago,
good Ontario 8o per cents., for instance,
can be had to-day in car lots at $5.40, or a
shade lower. From 75 cents to a dollar
lower than a month ago is a fair statement
of the Halifax flour market.

Stocks are light. Most of the dealers are
holding a mere hand-to-mouth stock, and
have a smaller quantity than for two years,
a satisfactory condition in a falling market.
Reports come that on the western shore
stocks are rather heavy, especially at such
points as Shelburne, Lockeport and Liver-
pool. Rumor has it that some merchants
at these places bought from a Boston house
at pretty good prices, just before the decline.
Generally speaking, it will be found the best
policy to patronize Halifax houses. Their
experience in buying flour from Boston on
this occasion may bring home this connec-
tion to some of the western shore mer-
chants.

The general impression seems to be that

elsewhere in Nova Scotia, as in Halifax, the

rule is comparatively light stocks.—Herald,
Halifax, June 17.

A large number of Chinamen and
Japanese have secured work in the Fraser
river canning factories. They will make
the tins for the season’s pack.

ANADIAN ADVERTISING is best done
by THE E. DESBARATS ADVERTISING
AGENCY, MONTREAL.

Amongst an Army of
Competitors

Has an ‘“ Acceptable Individuality,”
established by its incomparable
Quality and general all round good-
ness of make-up.

“PICK THE WINNER FIRST”

Experiment
Afterwards
This is Good Business Wisdom.

SALADA TEA CO.

Toronto, Montreal, Buffalo, Cleveland,
Pittsburgh, Boston, Detroit, Rochester.

Evaporated
Vegetables

( s FOR SOUP
Always Ready
Always Delicious

Specially adapted for Miners’ and Sailors’ use.
Samples sent on application.

Kerr Vegetable Evaporating Co.

Limited
KENTVILLE, NOVA SCOTIA

SIWEREGH LIME it

equal to any made in the world.

Regular size bottle, pints....... vocvvesenn. $2 75 per doz.&\
Apollinaris bottles, splits .... ..... ...... 1.00 per doz

Order through wholesale Druggist or Grocer.

E. FIELDING, Agent
34 Yonge St., TORONTO

THE MODERN GROCER

Being the largest
makers of Refrigera-
tors in Canada, we
make several lines of
Grocers’ and House-
hold Refrigerators in
various styles and
sizes. Modern in de-
design, with best prin-
ciple of dry cold air
circulation, best insu-
lation, and zinc lined.
Why buy a home
made or poorly made
article when you can
get an up-to-date Re-
frigerator for less
money ? For prices
and description send
for catalogue.

Knowles, Ham & Nott Co., Limited
BRANTFORD

'“\CHOCOLATE

Q D JOHNPMDIT:

ASK FOR

MOTT’S

- |7
TO HER MAJESTY QUEEN

Geo. J. Fo

Dewar's Famous Scotch

Can be had from . . . .

R. H. Howard & Co.

U . y
@ WKR.S Perkins, Ince & Co. Adams & Burns
PERTH Toronto.
HlSK James Turner & Co., Hamilton, and all first-class houses.

ADANVIS’

Turti FRUTTI

The Best Gum and the Best Seller.
FREE__Send for picture hangers to decor-
ate your window. Address

ADAMS & SONS CO., 11 and 13 Jarvis St., Toronto, Ont.

{
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Blind Mans
TO
*; | is what those grocers are play- || |
xé’d ing who are groping around for | |
Dollars with the | |
g cheap, trashy, unclean teas of | ?
= China and Japan.
>

Y ou will have Dollars to throw
away 1f you sell only Ceylon
and Indian teas---They are easy
to sell because they are cleanly

S

ch
made, pure, healthy, and eco-
o nomical, and they please your
customers --- If you do not
I 4 43 handle these teas, do so and
be wise.

Ont.
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pERSONS addressing advertisers

will kindly mention having
seen their: advertisement in The
Canadian Grocer.

Subscribers wanting goods or special
quotations on anything anywhere in Canada
at any time, can get them by mail or wire
by corresponding with THE CANADIAN
GROCER, Toronto or Montreal.

akville Basket Co.

MANUFACTURERS OF

2, 3 bushel grain and root baskets,
, 3 satchel lunch baskets.

2, 3 clothes baskets.

1, 2, 3, 4 market baskets.

Butcher and Crockery baskets.

Fruit packages of all descriptions.

-
N

For sale by all Woodenware Dealers.

= OAKVILLE, ONT.

Reads every paper in Canada and clips therefrom all articles
of a business or personal nature of interest to subscribers in

this department.

Politicians can obtain from it everything the papers say about themselves on any subject
in which they are interested. Business men learn of new openings for trade, pointers to sell
goods, addresses of people likely to become buyers, tenders wanted, stocks for sale or wanted,
reports of new industries or stores, etc.

TERMS—#5 per hundred clippings; $40 per thousand, payable in advance; but a yearly
contract will be found the most satisfactory.
We have also lists of firms in every branch of trade in the Dominion, the professions, club

members, society, etc., and we are prepared to address and mail circulars or letters to these
at any time.

The Press Clipping Department, Board of Trade, Montreal

T Blr) Goodds Sevien~

ELLS what to buy and how to sell it; gives a
regular course of Window Dressing, Store
% Management, Advertising; describes all new

goods, etc. What more do yod want? One Pointer
from a single copy should net you at least Two
Dollars. Twelve copies, Or one year, should net you
Twenty-four Dollars. This is a fact, and the reason

CLUBBING RATES we have subscribers. .

The Dry Goods Review and
The G b g SB‘OO N . Send for Samples.

THE DRY GOODS REVIEW

TORONTO... « « « « MONTREAL

oo e ATLANTIC 10 PACIFIC

FAC SIMILE OF CASK{LABEL.

-
Brewery, Bristol, England. -

PURNELL’S

PURE
PLAIN and SPICED

MALT VINEGARS

AGENTS

St. John, N.B.—W. S. CLAWSON & CO.
Montreal—J. M. KIRK, Imperial Buildings, St. James St.
Toronto—J. WESTREN & CO., 61 Colborne St.
Hamilton—JOHN W. BICKLE & GREENING.
Winnipeg—A. STRANG & CO., Portage Avenue.

Vancouver, B.C.—C. E. JARVIS & CO., 10! Holland Block.

(
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Current Market Uuutatinns for Proprietary Articles.

When We Talk _—=

Keen'
-—Muatord

We know what we are talking about.

QUALITY and DEMAND know nothing better

The GROCER who handles KEEN’S is ALIVE.

D.S.F.

June 23, 1898.

Quotations for J)ropnemry articles, brands,
etc., are supplied by the manufacturers or
uents. who alone are responsible for their
accuracy. The editors do not supervice them.
If a change is made, either an advance or de
cline, it is referred to in the market reports
as a matter of news, whether manufacturers
request it or not.

BAKING POWDER.
PURE GOLD.
5 lb. cans, 1 doz. in

................ 19 80
4 lb cnna, 1 doz. in
................ 16 00
”3“) cann. 1and 2
0z. in ¢! 10 50

16 oz. cans, 1 b snd s

4 0z. cans, 4 and 6 doz, m case. . 5
10cent Can. ,cvvvnivniiinirniiriianiiies

Cook’s Friend—
Bize 1 in2 nud 4 doz boxes ...........

Pound tins, 3 doz. in case
oz. tins,
oz, tins, 4 ** - -
1b. tins, 35 * = ceeeeeeeen

Diamond— W. H. GILLARD & CO.

1 1b. tins,2 doz.in case
Ib. tins, 3
Ib. tins, 4 ** “
MAPLE LEAF BAKING POWDER,
8; 25

THE F. F. DALLEY CO, ‘
lever Crenm. % 1b. tins, 4 to 6 doz. per ?gz

1 lb t,mn. 2 to 4 doz. cases.
Kltchen Queen, % 1b, tins, 4 to

lb t.ma, 4 t.o 6 doz. cases

l’ib tins, 2 to 4 doz. cases ..

English Cream, glass tumblers’
l;}Ib jellies .

Ib. jellies ........

1b. Crown sealers .

s ;:'mu-ov—oc .Nit-i k-1
RRRIAGBE 88

JERSEY CREAM BAKING POWDE

’{; anze, 5 doz m case

1/2 “ 3 “ “

a9 w “

BLACKING.
P. G. FRENCH BLACKING. per gros
/, No.
THE F. F. DALLEY CO.
Englmh Army Blacking V 088 cases 00
No. 2 Spanish s ne
No. 3 “ “ 450
per doz.
No. 5 Spamsh Blackmg. ‘/1 gross cases 720
No. 10 9 00
Yucan 0il Rlacking, 1 doz. cases, liquid 2 00
New York Dressing, 1 doz cases........ 075
Spanish Satin Gloss, **  * ... ..... 100
escent Ladies’ Dressing, 1 doz. cases. 1 75
Spanish Glycerine Oil Dressing......... 200
BERRY'S ENGLISH BLACKING.
No. 1 Bronze Tins, per gross........ $ 260
Ng. 2 Bro;:ze Tu}ln. per gross = o g ‘4;8
o g “ “ 000

No. lena.ull‘elledTipn ::

THE ALPHA CHEMICAL CO..

Shoe Dressing— in %4 gross cares. Per Grose
French Oil in_3-d 2

Patent Svove Polish—

Packed in % gross cases
Sunlight Liquid, ¥4 gross cases... 10 30

2 50 Qulckahme Pipe Varnish........
A 3 3(5] % gross cases pressed top n8.
“ o 450

Stove Polish—

0z. cases...... $ 22 00

Q u ickshine
Relmble Shoe Dress- Polish

’ \ Reliable Paste..

Electric Crown
Paste .........

French Castor Oil...
Alpha Chemical Co.
Refined Sweet Oil... 9 00
Alpha Chemical Co.
urpent.me .......... 780
Moody’s k‘\ o n-Corro-

in ¥ gross cases.
rench Blackmg, Eo 5 900

United Servwe
BlackingNo.4 8 00

United Service
Blacking No.
] & S AT 425
Patent Leather
Polish No. 1%, 9 00
Waterproof
Dubbin No.4 900

per gross .
Alpha Metal Polish No.2 ......... 900 Vi R824/
ec Q\\u m\; 3nd tor
Sunlight Lead Bar.............. 42 cheapness s prepa - ,
valion \s truly uarvalled.

6-0z. bottles Sun Paste, 5c. rize, /4 grosa boxes..

Moody s Black Per gros |
Le d . S Rising Sun, 6 ounce cakes, -half-gross |
gross case b xes {
Refmble Stove Rising Sun, !
Pipe Varnisk boxes !
14 gross cases Sun Paste, 10c.

12

900
6 00

8 00
780




S

S [ ————— i —

46 THE CANADIAN GROCER

ST AR oosssrionson | .

Our leaders, Edwardsburg Silv

Benson’s Satin, are the laundry-maid’s

er Gloss and
best friends.

They’re bound to please where’er they go---their

sure to have

repeat orders for them---that’s a regular thing with

all our brands. Keep well stocked.

-+ Cardinal, Ont.
900000000000 0000000000 00000000000000900

L 4
i equal 1s still out of sight. You are

:
L d
$
The Edwardsburg Starch Co., vimits. §

Per g?‘o 8 THE F. F. DALLEY CO. CHEESE.
THE F. F. DALLEY CO. Dalley’sSpanish Bird Seed, 401b. cases 0 06
- Dalley’s Bird Seed, 40 1b. cases. ...... 0 06% 222
NICHOLSON & BROCK et
Brock’s Bird Seed .................... 007 e
Norwich Bird SBeed...........ccooc0uues 006 S asie
Maple Leaf Bird Seed......... ...... 005 S
Bird sea- gravel, IOc pkts., 24 m case 0 06 Fizislis
48 03 SN N
CORN BROOMS S22
CHAS. BOECKH & SONS. . per doz- rHg e
Carpet Brooms— net. g888
o Impenn.l ext.rs ﬁne, 8, 4 strings.. $3 65 3; -88
7, 4 strings.. 3 45 i
o “  6,3strings.. 325 ER
* Victoria,” fine, No. &, 4strings.. 3 30 DEDS
e = 7.4!t.rmglu 310 —
“ . 6, 3strings.. 2 90 §=3E
* Standard,” select, s. 4strings.. 290 SSET
7 o 7,4strings.. 275 Il
Tiger Stove Polish, % gross cases.... $9 00 - he e, 3strings.. 2 €0
e Elox o o 5.3strings . 2 40
Stove Vumnh 4 oz. bottles.. 1w
e 6 oz, bottles... .. 1 2° BLUE.
Boston Brunswick Black, 8 oz. bot’s.. 175 EEEN'S OXFORD. per 1b.
nam = In singls box lote 0 17
E oline In 10 box lots or over. 0 16% Z
Reckitt's Square Blue -1b. box.... 017 S
Reckitt's Square Blue, 5 box lots.... 0 16 i
< :8:
ame |I ne CHEWING GUM. AyTs MILLARS ROYAL "
F ADAMS & SBONS 00. perbox zZmTUT p,RAGDN g
Tutti Frut.(m 36 5c. bnr:a”b 'l 2 f'; 2: ] -i- P “‘ 5
v in cream pitcher! c bars Pt | - )
"Wﬁ . **(in sugar %owl 5c bars 125 EEce ANADUN ! f w
S2a. s 5 *‘(in glass jar) ll55<:pk .. 375 =N )
Pepsin Tutti Frutti (in glass jnrﬁlS 8

LT T omu..:q Pnnnu Chsx a

B RN Lo esnesssia 37 LL CANADE
Pepsin 'I‘um Frutti, 23 5c pwkueﬂ 075
Round Pepsin, 30 5¢ packages........ 100
Cash R.eg'l.st«er. 39050 m nnd pkgs.. 15 00
Cash Box, 160 5¢c bars................ 6C0
T\:ﬂ"fg&{j&ﬂ Case, 180 5c bars N CHOCOLATES & COCOAS.
No. 4-3@osnn Eh COND .. - ses n _ond DRCKRES....coco0coersnssissses
R:; é_g gg:gg :g x S; gO Variety Gum (with book in each box) Cocoa— EPPSS. perl -
BIRD SEEDS B:z‘;lﬁ "Iﬁffis};'i.;i; fenerentaces 100 Case of 141bs. each.............. 035
Sanr Cosfil & 00 PR plegea it reits 4 Smaller quantities..’.............. 0 37%
‘“Cottams,” with Patent Bu*d Bread 007 Fﬁmmuon Gum (English or French CADBURY'S.
Warbler, with Song Restorer........ 0 05 wrappers) 115 1c pieces. . 5
Belgian, with Bird Improver......... 005, Mexican Fruit, 36 5c bars. . . 132 . Frank Magor & Co., Agents.  per doz
International, with Bird Treat. o 05} Sappota. 150 1c pieces..... . 090 Cocoa essence, 3 oz. packages........ $1 65
German X, with Cuttlefish Bone. ... . 0 04 Orauge Snppou. 150 lc pieces. . . 07 per 1b
German, with Cuttlefish Bone.. 0 044 Black Jack. 115 1c pieces............ 075 Mexican ohooolnte. % and % 1b. pkgs. 0 40
Tondon Bird Seed, bulk 25 Ib. cases. . 0 04 Red Rore, 115 10 DIECeS. . ............ 075 Rock Chooolwe, 040
Bird Gravel, 10c. , 24 in case,.... 006 Magic Trick, (English or French " b ins 0 42%
Bird Gravel, 5c. lﬁ in case...... 003 wrappers) 115 1c pieces............ 075 Cocoa Nibs, 11-1b. tins.. . 03

TODHUNTER, MITCHELL & CO.’S.

Chocolate—
French, %'s—6 and 121bs........
Caraccas, %'s—6 and 12 Ibs. .
Premium, %;'s—6 and 12 1bs
SBante, 14's—6 and 12 Ibs..
.Dlnmon& %'s—6 and 12 i
Sticks, gross boxes, each ......
Cocoa—
Homeopathic, 1/4,5 8 and 14 lbs

ear! ..
London Pearl, 13 an.d 18 "" v
Bulk IR DOROB. 2 0vasorserasases >

]
4
2
=

<] oCooce ~ooocod
5828 25 nulRe SWRLWE

=

r
Royal Cocoa Essence, packages...... 1

BENSDORP'S ROYAL DUTCH COCOA.
A l.b4 Lins, bo'x‘es e d?'z.. 3

-2

Ralston He&lth Club boxes 61bs.....

per box

$2000 So02

1 case
lot.
per case. per p

$032 $031

per case.

8o

0 case
lots.
200 00

CHOCOLAT MENIER.

Vanilla—per 1b.

4 hxs, of 12 packages

18 bxs. to the case....

Croquettes—

Yellow wrapper..........

Pastilles—

FRY'S.

Chocolate— per lb
Caraccas, ‘/u. 6-1b. boxes ........ 042
Vanille, 24'8...... co0ccscescs 42

w Gold Mol west Vs, 61bbxs 29
Pure, unsweetened, 32's, 6 1b. bxs. 0 42
Fry's * Diamond,” }4's, 14 Ib. bxs. 0 24
Frys "Monognm. ’s, 141b. bxs. 0 34
0:

40

50

25

Cocoa— per doz
Concel‘:'t.rnbed, '8, 1 doz..!n box.. 2
. MR A
Homeopathic, 524‘1, 141b. boxes ..
¥ 1bs. 12 1b. boxes

REGKITT’S Blue and Black Lead

ALWAYS CIVE YOUR
CUSTOMERS SATISFACTION

134

!

s
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The Toronto Biscuit & Confectionery Co., Limited, are putting on the market
e a Biscuit that every grocer ought to handle. It is called

t +- WHERT MEAL

Besides being very palatable, it is invaluable for invalids and persons with weak digestion. Include a
tin in your next order.

™ TORONTO BISCUIT & CONFECTIONERY CO. wumme,

:n“monnownwoéz

A. W. Porte, President. 7 Front Street East. Toronto. S. R. Parsons, Vice-President
JOHN P. MOTT & CO.'S. TODHUNTER, MITCHELL & co.’s perdoz ‘‘Acme” Pellets, fancy boxes (40)
(R. 8. McIndoe, Agent, Toronto.) Excelsior Blend............... 8 33 EEOPFF'S FAMILY GELATINE. per box ..... R 150
Motts Bropared Gocos..... .. 8% Suwowa R L 10
Mott's thi Cocoa(‘/ )ioacs 033  Jersey W 028 “ Tt el e 115
Mott’s Breakfast Cocoa in tins)...... 045 Laguaya * . 025 1 Red, sreer 0:05 ey . cans 150
Mott’s No. 1 Chocolate............... 030 Rajah Blend... cee 021 P\mty Llconce. 200 sticks 145
Mott’s Breakfast Chocolate .......... 028 Mochaand Java ... coee a.. 032 cox 8 S 100 sticks 073
\ Mott’s Oaraccas Chocolate. .. 040 0ld Government Java... 030 032 034 1 Quart size, per doz ............ i e ce, large cent sticks, 100 in box... 075
Mott's Diamond Chocolate........... 023 EXTRACTS. per doz 2 Quart 8ize, *° ........enee Sveis = 1330
Mott’s French-Can. Chocolate........ 018 Dalley’s Pure Fruit Extracts, 3% oz. MINCE MEAT
Mott's Navy or Cooking Chocolate. .. 0 28 bottles, all AAVOrS ................ $2 00 I URATED FIBRE WARE >
%oz&u gocoa glllbﬂ: 3 032 Dnllel a’l‘ropionl Extracts, 2 oz. bottles e ND * Wethey's Gondenneg 3p3r gross, net. 310 80
ott’s Cenoa Shel T RS S e =
] Vanilla Sticks, per gr “ 0980  palley's Fine Gold Extracts. 3 oz. bot- R e
Mott’s Confectionery Chocola 021 043 tles, all AaVOrs.....coo00 cvus 125 é pail, 6 gt . 8335
Mott's Sweet Chocolate Liquors. 0 19 cl‘)) 30 Crown Brand (Robert Greig & Co.)— tar Su-natrd 2 % MUSTARD.
? COWAN COOOA AND CHOONIATS 1 oz.Bottle, per doz. 2 gg Bound-mo%mmed fir 75 COLMAN'S OR KEEN'S.
{ Hygienic Cocoa, % lb. tins, per doz.. $3 75 o 24 Tubs 1 30 per doz
! Cocoa Essence, ¥, Ib. tins, per doz. .. 2 35 200 abs, NO.1.....evvuvueeiinnns 1 .
Soluble Cocos, No. 1 bulk, perlb.... 020 5 Bot.t:le = % 83 el 5 1 g D.S.F., lb t’t‘l‘:]’s
/ Dismond Chscolate, 12 5. boxes “ Glass Stop'r ** 350  Fibre Butter Tubs (30 ibs) 80 i
025 P
o f L (D “ 700 Nestsof 3............. 85 In Jar
030 Kee'l‘en 1?‘0 4 % Durham, 41 lll;). ]I.I;B. pel:‘jll' ....... = 8 ;g
j 0 35 e S i ver doz
8. / ANUT. MIKPAOS: 10 oiisiiatssivines 65 i $ee
o CoCo Wuh Buml, fattottons ot & e Ib ting. 0 ooioiiocenas 145
per CANADIAN COCOANUT CO,
. 030 ’ round bottoms . 50 FRENCH MUSTARD
035 o White Moss Brand— R Handy Dish........ 25
T 030 % 1b. Packages, 15 or 30 Ib. cages.... 027 obert Greig & Co., Montreal, Agents. Water Oloset Tanks 00  Crown and_(nobm Greig & Co.)
. 026 | G 021 Y I Tine: boxes S im DubPuadol % per per
J 1 . “" “ . “" s i e . g = 5
. (11 gg i N “ 029  L1b. Tins, boxes 1d0z. .............. 870 - Barrel Goverssad 475 g&"{x"ﬁ"'d $ 755% g:erbhl{ug.. }1 g
i %' '/é &% " 10 T “ 029 FOOD. per brl  Railroad or Factory Pails. 47 Meaium oo 10 80 c,.:;mej g 21 00
.03 Ve e NG S T | e, 0:90 ROBINSON'S BARLEY AND GROATS. Large...... 1200 g:‘gu Bowl 22 00
uilE— r doz.
A g g ;‘Vhlt.tlf Mg:n_, 10, 15 or 29 Ib. .o e Pat.eut. Bnrley. ‘;l/,Ill)) tins pel 25 JAMS AND JELLIES. Spoon...... 18 00 dy...... 20
‘eather Strip, e 1b. tins . 2
: g :1“8) i Roobon, o Groste, % 1 . SOUTHWELL'S GOODS.  per doz. THE F. F. DALLEY Co.
Ll Special Shred, ' 11b. tins Frank Magor & Co., Agents. Dalley’s Mustard, bulk, pure, per Ib..
. 140 Orﬁv.:olggéic'd 12, 20 % DALLEY'S 307“‘ 87‘""“0 SELY- gg‘é‘é‘z Orange Marmalade............ = 150 Ds.lley = M“‘g"d % Ib. tm, ﬁ"" in
§ A2.40 Special, : Buckwheat Flour ZV, lb packages, i Chent JellyMarmalade 180 DalleysMuat,ard % 1b. tins, 4 doz. in
© 450 STANDARD COCOANUT MILLS. 3 doz. T e B 12 %";:‘{}:,"’ W.F. Jam g 83 CAS€, PET AOZ.. . evenerrnsreesas 100
L8 5(])b Efgigfgﬂfgl&ﬁed --------- {g % Pancake Flour. 2 1b. packages, 3 doz. o Aprg::ot; L e 17 Dnllbeg & S\;g:rl%ne Durham Mustard ik
. / Standard LBE o Bmouli*rié{x'r.' 31b. packages, 3 doz . iy ko SR ik vﬁ}g tins, 4 doz.in case, perdoz.... 068
acar .o
..................... Red Currant Jell 275 s
]S)}?:slltn‘lgtsedm packages . ‘l% llg Grahun F’lour, '4'ib. packages, 3 doz. o (All the above fn 11b. clear glass pots. } i per"doz..:...' """"" ? g
Cream xﬂreddud, A lbs e 29 Bread and Pastry Fiour. 2 Ib. pac k- = 14 Ib. glass tumblers. ....... . 07
NIER Ao oo B R YR | LicoRICE. ooy B BT i i
: COFFEE. pecib, GELATINES. Tl Pl ST %?50
JAMES TURNER & CO. 5-1b. boxes, wood or psfer. per I s 40 Celery Salt, 20z. bottles, "
3 3 T v e Y e ro:g.ezqz R 1% Ty bo“s‘ & Cores, gl o e
Bl - TEEEE Rl P R R SNSRI LR = *‘Ringed” xes, per lb........ " ttles,
Y 020 (Sold by all wholesale grocers.) "Acmge" Pellets, 5 1b. cans, percan.. 2 00 m;{)ps °Elre£oz..?.z....f’..f. sver

T,

Try a case of ———

Boston Laundry Starch

ke

a b
N

. 42

. 42

s 29

b 0% )

*pex dox ! This starch excels all others for imparting a hard
; 2‘58 . polish to Cuffs, Collars and Shirt Fronts.

. 82 .

SOLD BY

The F. F. Dalley Co., Limited - Hamilton, Can.

GTION

i
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LAUNDRY STARCH CULINARY STARCH

There is nothing better made “than We guarantee the quality of our

LILY WHITE GLOSS in CHALLENGE PREPARED' |/}
1-1b. and 6-lb. packages. CORN. [tis unsurpassed.

Brantford Starches make neat. attractive shelf goods, and their quality will win and retain custom.

s

1/',
i
i
i

THE BRANTFORD STARCH CO., Limited,

Selling Agents for the Celluloid Starch Co., New Haven, Conn.

BRANTFORD, ONT.

PICKLES---STEPHENS’

A. P. TIPPET & CO., AGENTS.
per doz.
e 230

STARCH.

EDWARDSBURG STARCH CO., LTD.
Laundry Starches

Brantford Gloss— I
1 1b. fancy boxes, cases 36 lbe. 0754
Brantford Cold Water Rice Starch—
1b. fancy boxes. cases281bs.... 0 09

Orange Label, retml abB0e: 2l 042
Gold Label, G e 58
Tenns. 3 per cent. off 30 days.

e 51,
(P:.lt:ﬁxen stoppers (pml’f)) g 1(\::“‘111\; ’]“.lt.tu(\’lrllf;luL cartoon ll)) 8;)/. Canadisn Klsctrio Stavoh— CROWN BRAND.
Silver Gloss, 6-1h. draw- hd bu)t,s 007 packages in cage............. 300 (Ceylon in lead packages)
Silver Glo Culinary Starch—Challenge Prep. Corn— Wiiolesale Reitai
Edwardsburg D. Dkgs., boxes 40 lbe........ 005%  Red Label, 1.1b. and } 635 050
chronio p;(}: g R S 0061, Blue Label, 1-1b. and 058 040
silver RN JIORES S N mee e * Green Label, 11 018 02 &
No T Whice, ; “SALADS " GEYLON. Sepate. 6% 0% :
Benson's Enam 0f 2 .
Culnmr%‘.SLathv ; OBACCo~.
W. T. Benson & Co.'s Prep 0€! EMPIRE TOBACCO CO.
Canada Pure Corn......... 057} Foreign— i 5
1 Rice Starch— R 'yal Oak, 2x 3, Solace, 8s.......... 038
por hiox Edwardsburg No.1 white,1-1b.cart. 0 09, Something Good, rough and ready,
Casc Of ] lbs. (L"u‘-‘“u‘“r 60 pl},'S’\ 3o Edwardsburg No White or e e N B 0 61
e ¥elbs.( ) 300 Blue, 41b, JUmMPS...ocic0i000i00s Something Good, rough andready, 7s 0 60
“" and % Ibs. (containing . KINGSFORD'S OSWEGO STARCH Golden Plug, 3x6, 3%e8.....0..ccnn.. 066 i
30 11bs. and €0 % 1b. packages).. 3 5 Domesue ¢ he\uug—
Case of 5¢. p'kgs (containing 96 p kgs. 300 Green Label, 1s and %¢.......... 022 030 Currency, 13%; oz. bars, spaced 9z,
sSOA Y i Blue Label, 1s and %s and ¥4s... 0 30 040 (1%t thetb)....... . 08
Red Label, 1s and veie.... 036 050 Patriot, 2x6, Navy 53
Gold Label, %8.......0000evecnss 044 060 Old l‘nx. Narrow 12s. 7
Terms. 30 days net. ;l»\tl IBuLklle Lnuhl .
g o T nowshoe, 10°; o
RAM LAL'S (lead packages) (12 t» the 1b)
L i e ot Snow-hoe, pound bars, spaced 6s,.... 044
Cut Smoking—
Leader, 9'z,in 3 1b. boxes (10 Lxs. in
RIS Cratrs samiearenels piatat bisars  aioie <2 5
; : WOODENWARE. 3
40-1b. boxes. 11b. pkgs., 008 g per Ao :
SILVE < 6-1b. boxes, sliding covers urnm:tn Assovureay Pun THE E. B. EDDY CO. ;
GLOSS (12-1b. boxes each crate) 0 08% < MANUFACTURED ON THE ;
3 Ganocws o luoia Washboards, Planet. 160
1 box and less than 5...... cossecssses 4 00 PURE— wu. boxes, 1. pack... .. 07 . y vy : " x 140 i
5 boxes and upward...e.eveseeeasonne 400 16 3-1b. boxes.. 0 07 “ 195 &
J Z & uaw each 60 1- ll:s .......... 035 TR 0 S el e
Freight prepaid on 5 box lots. 1.0, l,uddmgq' custards, ete. “ 60 ,/ ”)s ) Specml Globe.. 150
OSWEGO 40-1b. hoxes, 1-D. = o S ) O L e
CORN STARCH.| packages.... 0 074, 0 36
UNTARIO | 38-1b. to 45-1b. l;ux:a,
STARCH | 6bundles ............ 0 06 i ol y
STA Parior ...
BARRELS | pilver Glose... ot Red Paror . i
s bafety No. 1. wall box 140 150 A

BRANTFORD SOAP WORES CO.
Ivory Bar” is putupin 1 lbs., 2 6-16 lbs.,

Z 0 042,
3-1b. bars, 60 lbs. in box : 10 and 12 oz. cakes, o : : s * wax stems 320
10in box; Twin Cake, 11% oz each, 10010 “355; Fariooua, cases 35108 .. 0 5% MiGors s o e 265
10X, 3 ' S cees A
. “ " Bbls., 1751hs 0 047 Ceylon T 1-1t d Yo-lb. lead kets
Quotations for ‘‘Ivory Bar” and othe - o eylon Tea, m h. and Y%-lb. lead pac _
brands of soap furnished on application. Li{f%}g x(‘},’fosg 0 04% black or mixed. BRYANT & MAY.
A. P. TIPPET & CO., AGENTS Kegs, extralargecrystals.100lbs. 0 0¢';  Black Label, 1-b., retail at 25c..... 019 Robert Greig & Co., Agents.
per gross 1 1b. fancy cartoons, cases 361bs. 0 07!} 4-1h, . 02 No. 9 Safety, per gross......... 3200 2
............. 12 0 61b.draw-lid bx. 8 incrate, 481b. 0 07'; Blue Label, ru A0S e 3 o 110 ¥
ack 18 00 6 1b. tin enamelled cannisters, Green Label 2 Tiger, 500 L
10 per cent. dm ount on gross lots. 8 incrate48lbs ............ 9 07'; Red Label R = 2 00 ]

THE BRANTFORD STARCH CO., LTD.

Laundry Starches—
Canada Laundry, boxes of 40 1bs..

No. 2, slide box 2 80
43 No. 3. capital.... 275
Flnmera‘ =hde boxes

8

8
ROCON KOS
R8LES

cery, Drug and Confectionery trades.
Licorice, all sizes ; Acme Licorice Pellets ;
cans or glass jars; A B C Blocks:; Purity & Dulce Brand one cent sticks ;
Bundled Licorice Root, etc.
Mint Puff-Straps and Navy Plugs.

Established 1845.

In PLIABLE

YOUNG & SMYLIE

BROOKLYN, N.Y.

We manufacture everything in the Licorice line carried by the Gro-
We might mention—Y. & S. Stick

Y. & S. Licorice Lozenges, in

Licoricg, Triple Tunnel Tubes,

Write for illustrated catalogue.
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s the average allowanice to a pound of butter.
-,but_tjer, sgl \ N's—is retailed in small quantities for about

a .ﬂund Barrel lots cost considerably less.
: _can there be by using anything com-

m.slst on havm*f ""{-{;_aleman S Salt.

he poorest butter-maker in Canada A to use it.
The richest cannot afford to do without it. Our best customers
are. large users, _who do busmess profitably and economically.

The Dealer s Po.sltlan.

: Grocers with a good farmers ‘trade sell a lot of common
barrel salt for general farm use. If nothing better is kept in
stock, their customers have to worry along with it for butter-
makmg, or get the proper thing elsewhere. There is every
 reason to believe that a grocer can sell more or less Dairy Salt
with every barrel of common salt. It pleases the consumer and
pays the dealer a good proﬁt‘

Coteman S Cheese Salt

3

Thls is another spec:alty in which every dealer in a
~cheese-making district has an interest.  First-class makers prefer
it to anything else, Special prizes are offered at the Exhibitions

_for cheese salted with Colemans Cheese Salt. erte us for
further partlculars

"?fe;,aﬂaad Lots

R T B

Assorted with any of the above grades, together with table
, and common saIt, a8 requnred We ship promptly.

CLINTON

The very best
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