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OXFORD ■ 
'BLUE \

The only argument to advance to a critical customer as 
to the superiority of one laundry blue over another is

“ KEEN’S 
OXFORD BLUE
madam, allows of no comparison. It stands 
alone and above all others in quality.”

FOR SALE BY EVERY JOBBER iN CANADA

Franh Ma^or (0. Co., 403 St. Paul Street, Agents for the Dominion, Montreal

Merit alone has made
BENSON’S “PREPARED” CORN

AND

EDWARDSBURG “SILVER GLOSS” STARCH
The Leading cooking and laundry starch in Canada. Fifty 
years of the public's confidence speaks more for value than 
tons of printer’s ink. For sale by every jobber.

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858

Works, Cardinal, Ont. 164 St. James St., Montreal, P.Q.>3 Front St. East, Toronto, OnL
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SOMETHING
NEW

R i/; SOMETHING
NICE

WRITE FOR QUOTATIONS

^SUPERIOR BRAND
il

THROUGH HANDLING WHICH 
THE GROCER’S PROFITS WILL 
RECEIVE A GREAT IMPETUS.
THE PICNIC SEASON IS NOW 
ON AND THE NECESSITY FOR

MacLAREH’S IMPERIAL SPANISH
OLIVES

IS PLAINLY APPARENT

MaoLAREN IMPERIAL CHEESE CO., Ltd., TORONTO

EB$ES
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As Supplied 

to

His Majesty 

the King

lime Juice

DEUCIOUS HEALTHY 
&• REFRESHING

As Supplied 

to the British 

House of 

Commons

“Stowers” Lime Juice Cordial
Few persons would pur

chase plain Lime Juice if 
they once tried a bottle of 
STOWER’S LIME JUICE 
CORDIAL, which is all 
ready for use, blended just 
right to suit the taste of the 
most fastidious, and so con
venient.

LIME JUICE CORDIAL 
is one of the most popular 
drinks. It is delicious— 
quenching thirst—keeps the 
blood and digestive organs in 
an excellent state.

STOWER’S LIME JUICE 
CORDIAL is prepared 
from the freshly squeezed 
juice of the Lime Fruit, with 
every impurity carefully re
moved. It will not ferment 
and is sweetened with the 
best refined loaf sugar.

NO MUSTY FLAVOR

I
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Montreal Office

mu**'** *

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

FACE TO FACE BUSINESS
1 am on the job all the time. Why not 

give me a trial ?
Grocery and Confectionery Brokerage 

my Specialty
G. WALLACE WEESE

Manufacturer* itepreric illative. 30-32 Mam Kart
Let'» get close and talk it over Now HAMILTON

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers’ Agents. Cars Distributed, Warehoused and
1 orwarded. Warehouse on Transfer Track. Busi
ness solicited.
Phone 15» SASKATOON,
P.O, Box 257. Western Canada

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT

Agents tor Grocers’ Specialties and VI hoksale
Grocery Brokers

TORONTO. Ont. DETROIT, Mich.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S.

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
can give clone attention to few more first-class 

agencies. Highent references.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more first-class lines

ON SPOT
1 CAR FINEST ENGLISH 

GLUCOSE
Testing 45 degrees.

Prices Submitted on Application.
LIND BROKERAGE CO.

23 Scott Street Toronto

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

•and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77» BOND 2»

Write us for a Price on a

Car of Tomatoes
I xi west Prices and Finest

Goods Packed

W. H. MILLMAN & SONS
CANADIAN AGENTS

TORONTO

Merchants, Manufacturers 
and Shippers

We desire correspondence with you 
if you want active representation in 
the West. We give special attention 
to Grocers’lines, and have salesmen 
covering the West.

Good track alorage.
Advances made on consignments.

J. D. Brack. &t Co.
Wholesale Brokers

WINNIPEG

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL

Kish, Oils, Beans, J Vas ami 1'rmluti'
Ag« nts : “ Royal Crown"" Skinless Codfish 

Representing Morris Co. Chicago. l*ork ami land.

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importers ami exporter*. Prompt and « ar«-ful at 

tentiofi to all hunim-tt* Highest Canadian uml foreign 
references. < 'aide address : “Macnab." Kt. John's.

Codes : A.Ii.C, 5th edition, ami private.

WINNIPEG STORAGE
TRACK WAREHOUSE

Con- ignmunts Hdieitcd, stored and reshipj»ed to order

K. J. JOHNSTON
Wholesale ( tomminsion Broker.

Box Yi'i u in ni peg. Rcfeience, Bank of Connue ce

WATSON & TRUESDALE
(Successors to Stuart, Watson & Co.)

Wholesale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies .Solicited.

STORAGE IN OTTAWA
We offer every modern convenience. Largest 

warehouse in Ottawa Valley. Fireproof, low insur
ance rates, direct communie ition with a!l railways 

tracks to the door. Centrally located.
Secure Our Low Kates.

Dominion Warehousing Co., Ltd.
52 Nicholas Street, Ottawa

J. R. Routh, Manager.

G. C. WARREN
Box 1036, REGINA

Manufacturers' Agent and Commission Merchant. 
Direct Importer of all grades of pure Ceylon Teas, 
and Grocery and Drug Specialties. Dealer in 
Coffees, Spices. Mustard, etc. Established 
eleven years. More line? desired

D. McL. BROPHY
414 St. Paul St. Montreal

Broker and Manufacturers' Agent.
Open to represent one more up-to date house desirous of 

utilizing my excellent connection with 
the grocery trade.

Correspondence will receive prompt attention.

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agents.

Established 1885,

To

Brokers and Manufacturers' 
Agents

Your business card on this page will keep 
your name and field of operations before 
Manufacturers, Importers and others 
looking for responsible representatives.

It costs you little and means much to you 
if you are looking for agencies.

Write for particulars to

THE CANADIAN GROCER
Montreal Toronto Winnipeg

D. STAMPER
GROCERY AND FRUIT BROKER

AND MANUFACTURERS' AGENT
Goods Stored and Distributed

Warehouse, City Spur Track.
P.O.Box 793 MOOSE JAW. SASK.

W. G. PATRICK & CO.
Manufacturers’ Agents 

end
Importers

29 Melinda Street, Toronto
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Your last chance—
Just another week’s selling at the rate of last week's sales and we will 
have to withdraw the “ SPECIAL SELLING PROPOSITION ” on

“ANCHOR”
CANNED SALMON

--------- “ The finest Fraser River Red Sockeye ”----------

GET BUSY—-Get your orders in at once.

EBY-BLAIN, LIMITED
Wholesale Grocers MONTREAL

Worth Di^estin^
Mit. Grocer,

Have you ever stopped to think over the question as to which of the most 
popular Package Teas gives you the best returns ? Compare our prices against other 
package teas you are handling. We think you will soon see, with the popularity Blue 
Ribbon Tea has with the General Public to-day, that, if you are not handling out
lines, it would he to your advantage to do so.

‘25c. grade costs you ‘20c. for 1 lbs.
•25c. “ “ “ ‘21c. for i lbs.
30c. “ “ “ ‘24c.
35c. “ “ “ ‘25c.
40c. *• “ “ 30c.
50c. “ “ “ 95c.
00c. “ “ “ 4‘2c.
80c. “ “ “ 55c.

*1.00 “ “ “ 70c.

THE BLUE RIBBON TEA CO , Limited
266 St. Paul St, MONTREAL
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THE A 1 SAUCE
A Fine Tonic and Digestive.
An Excellent Relish For 
“FISH, FLESH cr FOWL."

Simply A 1.
Pleases everyone.
The Public WILL have It.
Sold all over the world.

For full particulars and prices write our Agents :
general agent—h. HUBBARD, 27 Common at., Montreal 
THE WEIR SPECIALTY CO., 561-563 Yonge St., Toronto 
J. READ, St. John, N.B.
R. T. TINN, 337 Hasting. St. W., Vancouver, B.C.

n 0 A A/ e% Pvnifort to H.M. tki King, Mayfair Works, Vauihi
tSMAnlU Ck LrU., london - eng

LIMITED

ACCOUNTS 
ACKNOWLEDGED,

INSPECTED 
AND ACCEPTED 

AS CORRECT
All accounts carried by the McCASKEY REGISTER SYSTEM are acknowledged accounts.
l-edger accounts contain an element of uncertainty, as they are not accepted as correct until statement is ren

dered and comparisons made with invoices, which causes delays and oftentimes disputes and slow collections.

With the McCASKEY TOTAL FORWARDING REGISTER SYSTEM your customers get a complete bill 
and statement combined with every purchase, the acceptance of which is an acknowledgment of its 
correctness.

The McCASKEY handles all accounts with but one writing. It insures accuracy. It pleases your customers. 
Ii keeps accounts down to a reasonable amount. And as a collector It simply pulls In the cash.

Don't have a shadow of doubt. Don’t give your customers a chance to dispute your accounts. Keep them in 
the right way—-the McGASKEY WAY.

Ask us for information, it’s tree.

THE McCASKEY REGISTER COMPANY, Cor. Hudson and Rebecca Sis., Hamilton, Can.

4
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Getting Off to a Good Start 
Often Wins the Race
It’s the same in business competition. The Western Canada market 

is a profitable one, the people were never more prosperous, nor the 
general outlook more reassuring. Thousands of settlers are taking up 
land every day.

The Western Market is growing all the time. Like a healthy, well 
fed youth it cannot help it—it’s natural.

Have you something worth selling to either the retail or wholesale 
trade? Let us assist you in getting your share of the business. Our 
facilities are unequalled; our rates are reasonable.

CORRESPONDENCE SOLICITED

RICHARDS & BROWN
Wholesale Commission Merchants 

314 ROSS AVENUE WINNIPEG, MAN.
We have our own large track warehouse in the heart of the wholesale district.

ROWLEY’S
Valencia Raisins and

Almonds
ARE THE BEST

/UJLH 1 J 111 :

Wm. C. Christmas, Montreal; E. T. Sturdee, St.John, N. B. ; Grant, Oxley & Co., 
Halifax, N S.; Eugene Moore, Toronto; W. H. Escott, Winnipeg;

J. A. Kavanagh, Hamilton, Ont.

5



TUK CANADIAN' G R OCR R.

DAY BY DAY
All steady and permanent growth is 
slowly attained. It is the little things 
that count that tell materially- in 
the upbuild and strength of any cause.
In the line of pure foods we do not 
overlook the smallest detail that will 
contribute to the quality and purity of

OLD HOMESTEAD BRAND 
Canned Fruits and Vegetables

We obtain the finest raw material 
that can be anywhere procured. We 
have one of the largest, cleanest and 
most modern factories. Our methods 
of processing are sanitary and pro
gressive and when the finished pro
duct reaches you your customers and 
yourself can depend upon the highest 
quality. Our guarantee is at the 
back of every tin.

ORDER FROM YOUR JOBBER

The Old Homestead 
Canning Co.

Picton, - Ontario
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The above is a view of the four storey extension that we 
are making to our Jam Factory.

The building is of reinforced concrete throughout and is 
absolutely fire proof.

The kitchen will be finished in white glazed tile, and 
everything possible has been done to maintain the record 
already established for absolute purity and cleanliness.

This view emphasizes better than words the great 
popularity of the E.D.S. Brand Jams and Jellies and the big 
national demand that they enjoy.

E. D. SMITH 
EXTENDS 
FACTORY

Millionaire Wholesaler says Trade

Advertising is a Money-Maker
(London, Ont., Correspondence).

'T'homas Martindale, a millionaire wholesale grocer of Philadelphia, and a 
native Londoner, was the guest of honor at the Canadian Club 

luncheon at the Tecumseh last week, and gave an address on “ Advertising 
as a Money-maker.”

In the course of his remarks he said that in the United States whole
sale grocers confine their advertising to weekly or monthly trade papers.

“Trade paper advertising,” he said, “is to be commended, as trade 
papers exist primarily to help in promoting the interests of the particular 
trades they represent, and they generally are filled with the latest trade 
news, advice, statistics, etc., pertaining to their respective fields. Besides, 
it stands to reason that such advertising ought to be profitable in thus being 
directed right at the wholesaler’s prospective buyers.”
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Kops’ o Kops’
( Non-Alcoholic)

Ideal Summer Beverages
Scientifically brewed from the finest Kentish Hops, retain

ing the healthful bitter principle derived from Hops only. 
They are, nevertheless, non-alcoholic and non-intoxicating.

There are no more wholesome, salutary, palatable 
beverages than these.

Possess distinct tonic and stimulating properties.
If you did not try them last Summer, we should like 

to make arrangements to supply a sample lot.
THE BEST FOR YOUR TRADE.

^ ANO

WARRANTED PURE

ALE
GUARANTEED
brewed

FROM THE .ÿiî'j

(CANADIAN AGENTS—-Hudson's Bay Co.. Vancouver. B.C. W. L. Mackenzie & Co., Ross Ave., Winnipeg.
Kenneth H. Munro. Coristinv Bldg.. Montreal. Royal Stores. St, John's. Nfld.
W. L. Mackenzie & Co.. 606a Center St.. Calgary.

KOPS’ BREWERIES, London, S.W., England

Crystal Sugars

Retailers throughout Canada handle them. 

You deal direct with the factory.

Standard, Fine, Coarse, Berry, Powdered. 

The best for PRESERVING.

Always the same, the best.

Let us send samples with quotations.

Sugars that always satisfy.

Uniform Grain.
Gains customers for you.

A trial convinces.
Remember! It is dollars in your pocket. 

Sold strictly on the merits.

MANUFACTURED BY

The Wallacebuig Sugar Co., Limited 
Wallaceburg, Ont.

SNAP SELLS
It is a great big trade 
builder and has held 
its place as the fore
most Hand Cleaner 
against all kinds of 
attacks. : : : :

Order from your Jobber

THE SNAP CO., Limited
MONTREAL CANADA

Map c
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A WORD TO THE WISE
Before placing your order for 1909 pack, bear 

in mind that not only are

ESSEX BRAND CANNED GOODS
equal in quality and appearance to the best 
Brands on the market, but in selecting this 
Brand you have the decided advantage of getting 
just what you want, in the sized packages suit
able for your trade.

ESSEX BRAND COMPRISES
FRUITS AND VEGETABLES of all kinds in 2’s, 3’s and gallon tins.
CATSUP in 10, 12 and 16 oz. and quart bottles ; 2 lb., gallon tins, 

and jugs.
JAMS of all flavors, 12, 16 oz. glass; 5, 7 and 30 lb. pails.
APPLE BUTTER in 3 and 5 lb. stone jars.
APPLE JELLY in 1 lb. glass jars.
PORK AND BEANS in 1, V/2% 2 and 3 lb. tins, plain and with Tomato 

Sauce.

BESIDES WE CAN FURNISH
TOMATO PULP, regular; TOMATO PULP, finished ; APPLE PULP, 

APPLE JUICE. Packed in good oak barrels.

OUR SPLENDID ASSORTMENT ENABLES US TO SUPPLY ALL YOUR 
WANTS, WHETHER THEY ARE LARGE OR SMALL.

You Want Protection—We Want Your Trade.

THE ESSEX CANNING & PRESERVING COMPANY
ESSEX, ONTARIO

LIMITED

9
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Don’t Allow Y ourself to be Misled
Chocolate “ Bordo ” (formerly Bordeaux) will hereafter be sold under the new 

registered name. Many manufacturers are trying to make this specialty, but the nearest 
they have yet come to it, is to copy the old name.

Remember there is as much difference between “Chocolate Bordo” and these 
imitations as there is between Cucumbers and Bananas. It isn't the way they are 
shaped or wrapped, it’s the way they are made; that inimitable flavor and consistency 
which has made Chocolate “Bordo” such an overwhelming success.

Remember this fact when the imitators offer you a substitute.
Buy and sell the original which is manufactured only by

The MONTREAL BISCUIT CO.. MONTREAL
Manufacturers of BISCUITS AND CONFECTIONERY 

Ask any leading jobber in Canada for this Specialty or write us direct.

Buggy Egg Crate

BUGGY egg CRATEr*nm . JH
WALTER WOODS

WlNNlÇEC i LCO
:>WAp4

Everybody Says So :
“Just the thing ” “Been looking for this ” 

“ Well, how simple ” “So handy”

Every Dealer Should Have Them

Walter Woods & Co.
Hamilton and Winnipeg

All Royal Mills
are

G u a ra nt eed
Every manufacturer who has 

confidence in his product 
should be willing to guarantee 
it. If he isn’t there’s some
thing wrong.

ROYAL electric 
coffee mills are as 
good as brains and 
money can make 
them. That’s why 

we have confidence in 
them.

Every ROYAL elec
tric coffee mill that 
leaves our factory is 
fully guaranteed. Can 
you afford to buy any 
other kind ?

A style for every store 
Sold on easy monthly payments 

The best mill in the world at the least cost to >ou.
Write to-day for a free copy of our latest catalog.

The A. J. Deer Company
719 West Street - Hornell, N.Y.

TWO CENTS PER WORD
You can talk across the continent for two cents 
per word in a Canadian Grocer Want Ad.
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CURRANTS
We are proprietors of

“ AFRODITE” brand, the best AMALIAS 
currant on the market.

“NARCISSUS,” fine FILIATRA currants.

You’ve tried the rest— 
now try the BEST Tea

Cooper Cooper & Co.
are offering their world-famous 

“Tea Plant" Blend of
“NAUSICAA,” fine FILIATRA cleaned 

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA 
Currants.

TEAS
at the following Popular Prices :

40—50—60 cents per lb.
We aim to give the trade the best grades 
of currants obtainable from season to season.

Packed in air-tight V2 lb. canisters 
under our own “Tea Plant ” label.

We solicit the opportunity to quote on 
your CURRANT needs at all times.

50 YEARS’ REPUTATION
CANADIAN REPRESENTATIVES: CANADIAN AGENTS:

Green & Co., 25 Front St. East, Toronto, Ontario.
D. Stamper, P.O. Box 793 Moose Jaw, Sask.
Clawson & Co., 11-12 South Wharf, St. John, N.B.

W. H. ESCOTT, Winnipeg.
J. A. KAVANAGH, Hamilton and London.

GREEK CURRANT CO.
260 West Broadway. - NEW YORK
THE LARGEST CURRANT HOUSE IN GREECE

Cooper Cooper & Co., Limited
Head Office 71-73 Tooley St., London Bridge, S. E. 

London, England

BULK PICKLES

BULK VALUES
The Lytle bulk pickles, done up in assorted size pails 

have no matchable value on the market to day.
That’s a plain, blunt way of stating a hard fact.
Write us direct for attractive quotations.

Quality Pickles these

The T. A. Lytle Co., Limited
Sterling Road Toronto, Can.

MASONS

OK
SAUCE

The one sauce possessing that piqu
ancy^ of flavor and uniform 
quality that makes it always 
the same. Splendid profit for 
the dealer, 33^%.

CEO. MASJN & CO., LTD.
Sole Manufacturers, London, Eng. 

Sole Cauadian Agents:

S. T. Nishimura & Co.
MONTBEAL

■=ST=UK

SUB AGENTS :
Toronto, Ont. Gao. Stanway & Co. 
Hamilton, Ont. James Somerville 
Ottawa, Ont.—Mackenzie & Co. 
London, Ont. Wm. G Coles & Co. 
Quebec, Que.-The F. Abel Co. 
Kingston, Ont.—James Craig

'Cal

I

I
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is without a peer in the 
Canadian market.

No tea is more exten
sively advertised or better 
known.

Good tea is a magnet 
which always draws trade.

Ridgway’s Tea will be a 
trade winner for your store.

CANADIAN OFFICE. 
VANCOUVER, B.C.

Agents—Richards ft Brown, 314 Roes 
Avenue. Winnipeg. Man.

No Oder

ILm'Zl Common Sense
VI/ « c / Roechee and Brnd-Bug» 

( Rat* and M/ce

All Dealers ind 381 Queen St. W., Tirtiti, Oat.
Dealers find Common Sense a very good seller, for 

the reason that it gives general satisfaction and each 
customer tells others about same Write for prices.

Vf NCENTELLI
ft CO.

ANTWERP, BELCIUH 

THE OLDEST CSRSICAH MAKES8 OF

CANDIED PEELS
Specialities

CITRON, LEMON, ORANGE
Drained, Cut and Candled 

Prices and Samples on Application

R. B. COLWELL
Representing In 
Nova Scotia 

Maritime Dairy Co
Sussex Mineral Springs Co. 

Ingersoll Packing Co. 
Asepto Mfg. Co.

Ebony Polish Co.
E. D. Smith

Also Dealer in Butter, Eggs and 
Cheese. Consignments solicited. 
Highest market prices guaranteed. 
Quick turnover and prompt returns. 

CORRESPONDENCE REQUESTED

266 Barrington St.
Halifax, N.S.

TEA;
Its History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is * practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tes 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description 
0. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
8. World’s Production and Con

sumption.
10. Tea Culture, « Probable Ameri

can Industry.
Mailed to any addret* on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOS DEFAITHENT

The Maclean Publishing Co.,
10 Preet St. East, • • T010NT0. CAR.

ESTABLISHED 1849

BRADSTREET’S
Capital and Surplus, $1,500.000

Offices Throughout the Civilized World 
Executive Offices : Nos. 346 and 348 Broadway, 

New York City, U.S.A.

THE BRADSTREET COMPANY gathers Information 
that reflects the financial condition and the controlling 
circumstances of every seeker of mercantile credit. Its 
business may t>e defined as of the merchants, by the mer
chants, for the merchants. In procuring, verifying and 
promulgating information no effort is spared, and no 
reasonable expense considered too great, that the results 
may justify its claims as an authority on all matters affect
ing commercial affairs and mercantile credit. Its offices 
and connections have been steadily extended, and it 
furnishes information concerning mercantile persons 
throughout the civilized world.

Subscriptions are based on the service furnished, and are 
available only by reputable wholesale johbiug and mauufac 
turing concerns, and by responsible and worthy financial, 
fiduciary and business corporations. Specific terms may be 
obtained by addressing the Company at any of its offices. 
C orrespondence Invited.

CALGARY. ALTA. 
LONDON. ONT. 
HALIFAX. N3.
ST. JOHN, N.B. 
OTTAWA. ONT. 
WINNIPEG. MAN.

HAMILTON. ONT 
MONTREAL, QUE. 
QUEBEC. QUE. 
TORONTO, ONT. 
VANCOUVER, B.C.

-OFFICES IN CANADA-

THOS. C. IRVING. General Manager 
Western Canada. Toronto

Try a business card in 
The Canadian Grocer.

SHIRRIFPS

ORANGE MARMALADE
They Represent Highest 

Quality

WE GLADLY QUOTE PRICES

Imperial Extract Company
mi o r*

XTOroi

iMPtklAL
StOT< :l

SHIRRIFF'S

Concentrated Fruit Essences
They Possess Excellence 

Unequalled

SHIRRIFF’S LEAD ALWAYS

18-22 Ghurch St., Toronto, Can.
12
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British Columbia 
Buyers

PLEASE NOTE THAT

TODHUNTER, MITCHELL & CO.
TORONTO

Can supply your wants for their 
well known lines of Coffee, 
Cocoa, Chocolate

FROM VANCOUVER

Write Our Agent»

W. HARRY WILSON & CO.
VANCOUVER

Lines That 
Will Sell Well 
Right Now !

Successful Merchant» 
who have stocked the good» 
of the Taylor & Pringle Co., 
Ltd., declare that they sell 
much better than the or
dinary, and are thoroughly 
satisfactory in every way. 
Here are our leaders :

Queen
Quality

Pickles
Sweet, Mixed and Chow

Bulk Picklee, all sizes ; 
Tomato Catsup, Worcester
shire Sauce, Pure Apple 
Cider, Cider Vinegar.

iUeenOjuaiit'

(Yue I iuX)V *
(PICKLES,
T*vLOfl8,pmNClECO

NSound Ont

NON-ALCOHOLIC WINES IN PINTS AND QUARTS 
AND IN BULK IN KEGS

German Sauer-Kraut Pickles in Brine.

RYAN & HOOPER, Toronto Agents

Taylor & Pringle Co., Ltd.
Owen Sound, Ont.

Good Coffee BEST
Coffee better than the average.

Coffee euperior to others.
Coffee so exquisite in flavor.

according to Webiter’s Dictionary mean»

EXTREME OF GOOD

That people want it again—and 
again. That’s what

Aurora Coffee
is. The best money can buy. It retails 
st 40 cents and leaves you a margin 
for yourself that is worth while— 
something to justify your buying 
the brand and introducing it to your 
customers. Don’t lose this chance.

W. H. GILLARD & CO.
W/io#eea/e Qroomrm Co free Importer»

HAMILTON

Applied to Molasses it means

GINGERBREAD
In Tins, 2’s, 3’s, 5’s, 10’s

ALSO IN BULK

There are plenty of Goods nearly as good, 
but remember there is only one BEST.

It requires very little extra effort to speci
fy Gingerbread when ordering from your 
wholesaler? but it means a lot to your 
customers in extra quality.

Dominion Molasses Co.,
umris

Branoh Houf—Sautt «te. Afar/e

————————

Halifax, - Nova Sootla
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PANCAKE HOUR SALES
ARE NOW IN ORDER

THE CONSUMER PREFERS

BRAND

WHITE

MADE UNDER A SPECIAL FORMULA FROM CHOICE 
RICE, WHEAT AND CORN. FAR SUPERIOR TO 
OTHER BRANDS AND JUST THE THING FOR 
SUMMER USE.

ORDER NOW

WHITE SWAN SPICES & CEREALS, LIMITED
TORONTO

#'■........ ' 1 """A

BAT OCR’S 
LIMC JUICC 

CORDIAL

“A high-grade lime juice 
cordial affording the dealer 
a fair profit.” The opinion off 
a large dealer on Batger's 
Lime J uice Cordial.

HOSE A L AFLAMME, LTD.
Igents

MONTREAL and TORONTO

—

WAGSTAFFE’S
Fine Old English

Pure Orange Marmalade
Season 1909, now ready.

WAGSTAFFE’S
Jams, Jellies and

Sealed Fruits
are better than the imported. 

Once tried, always used.

WAGSTAFFE, Ltd.
Pure Fruit Preservers

HAMILTON

You Should Subscribe to the 
Financial Past

Real Reasons Every one of Them

It is reliable and readable,
Its information is accurate and authoritative.
It tells the truth all the time.
It is a guide to investors, lenders and borrowers.
It gives the latest financial news.
Its special articles are practical.
It is endorsed by the leading financial authorities.
Its editorial comment is based on facts.
It stands for sound investments.
It gives the facts about Cobalt.
Its trade statistics and real estate reviews are com

prehensive and dependable.
Its weekly summary of stock fluctuations is the most 

complete published in Canada.

Single Copies, 10c. at all News Stands. $3.00 Per Year

The Financial Post
10 Front St. East, Toronto, Ont.

Montreal Winnipeg New York Chicago 
Paris London
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BRAND
SIGN OF PURITY

Vegetables and Fruits
OUR PROPOSITION FOR 1909 IS 

WORTH WAITING FOR

Our Cabinet Long Distance Phone 596 at your service free.

BALFOUR. SMYE & CO. Headquarters for Fancy and Staple Groceries
HAMILTON. ONT.

Nothing Just As Good

WONDERFUL SOAP
LEADS IN PURITY AND VALUE

That is why the careful housewife demands 

it and that is when the progressive grocer 

finds that it pays him to stock it. It is no 

slow-selling, space-occupying commodity 

but a quick, reliable, dependable article that 

builds profit and establishes connection and 

forms a pleasant relationship between seller 

and consumer. :: :: :: :: :: ::

Don’t forget our famous Crystal Soap Chips.

SEND FOR QUOTATIONS

The Guelph Soap Company
GUELPH................................................ONTARIO

POLISH

What “The Lancet” 

says :
“Cobra" Boot Polish has just 
been analysed by Dr. Hd. 
Nihaul, Professor of Industrial 
Chemistry at the University of 
Lieue, and he has recognised 
that the Polish does not contain 
lamp-black or any acid sub- 
s'ance. I his is important so 
far as the preservation of the 
leather is concerned, hut from 
the health point of view the 
Polish does not close up the 
pores of the leather, so that the 
feet keep fresh and cool.

Stptembt r tith. I b*05.

SHOE POLISH
from the health point of view

"COBRA” Polish instantly commends itself 
to those who appreciate the difference between 
health preserving, hygienic shoe dressing which 
keeps footwear in good condition, and the de
structive compounds made of acids, oils, 
treacle and soot known as "Blacking."

Lay in a little stock of CORRAS

STOCKED BY

Charles Parsons & Son
79 Front Street East

Toronto

JAPAN TEAS
New Crop Teas are Now on Hand

S. T. NISHIMURA & CO.
MONTREAL and JAPAN

15
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Two lines the 
good store al
ways has

IT does not take the intelligent merchant long to realize that 
* there is just one way to make a success of his business — 
by selling only such goods as are known to be reliable. Take 
any outstanding dealer in Canada, and you’ll find that a rigid 
insistence upon the highest quality procurable in every line 
has put him in the position he occupies to-day. Look round his 
store and you’ll see that he gives prominence to such goods as

Borden’s Eagle Brand Condensed Milk 
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto
Scott, Bathgate & Co., Winnipeg, Man. Shallcrou, Macauley A Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

The demand for

BANNER and PRINCESS 
Brands of CONDENSED MILK

is steadily increasing on ac
count of their fine flavors. 

You have tried the rest 
Now try the best.

We sell direct to retailers.
WRITE FOR PARTICULARS

John Malcolm & Son
ST. GEORGE,.......................ONTARIO

YOUR CUSTOMERS ALL

□llKnow This Package

o
COi*i'tan Condensing compaw*

Ontaoio. CamaOa

It is in your own interests to have it in stock.

The Canadian Condensing Co.
CHESTERVILLE, ONT.

GENERAL SALES AGENTS .—S. H. Ewing A Sons, 
MONTREAL

m i m
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SAUCE
,v.

—good for Customers good for
H.P. Sauce is such capital value and we spare no pains to acquaint the 

•*' with this fact.
It is in big and constantly growing demand.
And offers you a generous profit—That’s why it is certainly

THE SAUCE FOR YOU
W. 6. Patrick A Co.. Toronto and Montreal. R. B. Seeton & Co., Halifax, N.S.
W. H. Escott, Winnipeg and West. Ellis A Co., Ltd., St. John's, N.F

Kelly, Douglas A Co., Ltd. Vancouver, B.C.
MIDLAND VINEGAR CO., Ltd. BIRMINGHAM AND LONDON, ENG.

• • *

public

When everybody is 
talking salmon you 
holler :

Quaker Brand 
^Salmon !--=

You can be quite sure that 
you will get the best, because 
only the finest salmon front 
the Fraser and Skeena rivers 
find their way into the tins 
hearingthe Quaker Brand label.

PRICES FROM

Mathewson’s Sons
Wholesale Grocers

203 MoCIII Street - - Montreal

! GOUDRON
D’HUILE DE

FOIE DE MORUE
De MATHIEU

tsregtsd# aOtut*vCsusd*» tt

MATHmrs 
Syrup of Tar

- —AS»—

GOD LIVER OIL
---- — Ml :

ReçbWlS U WaUam^lprt. U. 4.
arid Otiawe. ’Cerrada.

4. L MATHIEU,

MAftlNCHULLi
Quebec

■WjBSl

■V w : « i

WHY YOU SHOULD SELL

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil 
REASON NO. 3 

It is not a secret feke medicine
It contains no dope, nor 

anything else that is in
jurious. It is just a scientific 
combination of pure Cod 
Liver Oil and Syrup of 
Beech Tar.

Therefore, in selling 
Mathieu’s Syrup you are 
promoting the welfare of 
your community, and also 
aiding in the war against 
diseaseand death. Mathieu's 
Syrup is the best thing for 
Coughs, Colds, Bronchitis 
etc.

Mathieu's Nervine Powders 
another simple family medieu 
ment that is very good for 
headaches.
dust look over your stock and 
send ns your order.

J. L. MATHIEU CO., Props., 
SHERBROOKE, P.Q.

-Sold by wholesale trade everywhere 
Distributors for Western Canada:

Foley Bros., Larson & Co., Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver.

L. Chaput, Fils & Cie., Wholesale Depot, Montreal.

A. Brand That Means Much

CANADA FIRST
It is the leading, purest, richest and most digestible product in the line of evapor
ated cream that any grocer can carry. We help to make its merits known by 
extensive advertising, and the quality of the goods does the rest.

Order from your wholesaler

AYLMER CONDENSED MILK CO.. Limited
AYINEK. - ONTARIO
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A “Special" in FINEST SOCKEYE and 
SELECT RED SPRING Salmon

TO RETAIL AT 10c.
SEE OUR TRAVELLERS

The Davidson Si Hay Ltd., Toronto

Addition of cold water only, 
makes Delicious Lemonade.

Put up in attractive 8 oz. and 4 
oz. tins to sell at 25c. and 10c.

Important Trade Announcement

St. Lawrence 
Crystal Diamonds

The St. Lawrence Sugar 
Refining Co., Ltd.

MONTREAL

To Quench Big Thirsts
Your customers will thank you these hot days for calling their attention to a proposition
like our COLD SPRING LEMONADE POWDER
Splendid seller at good profit. A money winner you should have these dog days.

GET A SAMPLE 
AND PRICES 

FROM

S. H. EWINQ & SONS, Montreal and Toronto

In order to more largely distribute and 
•nsure the introduction of

to all Retail Merchants, we have decided, 
until further notice, to sell this high- 
class table sugar at the ordinary advance 
over Granulated. This now brings to 
the front CRYSTAL DIAMONDS 
at popular prices, the perfection of lump 
sugar in quality, color, and also uniform 
in shape.

SOLD HI ALL WHOLESALE GROCEHS

The Name is the 
Guarantee

The
Canada Sugar Refining 

Company, Limited
MONTREAL, OLE.

Granulated Sugar

18
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“Reduced in Price but not in Quality.”

Mason’s
Number One 

Sauce
To Sell now at 15c. per Bottle

Prepared by GEO. MASON (The Original)
From Londonf Eng,

The Mason, Miller Company, Toronto, Canada

In CORNETS and 
ICE CREAM SPECIALTIES

We are ready to fill your 
orders promptly.

The DOMINION WAFER CO.
Importers from the largest factories in 

the world.

42 St. Vincent St., Montreal
Tel. Bell, Main 1310

FLICO
Acla^i

THIS

3 ft .

Halt' Avtual Size.

II

THE FLYCATCHER 
THAT EVERYBODY IS 
TALKING ABOUT NOW !

OF ALL JOBBERS 
OR FROM

T. A. MacNab & Co.,
St. John’s, N.F.

W. S. Clawson & Co..
St. John, N.B.

Mac l.aren Imperial Cheese Co., 
Toronto.

Mingate Chemical Co., 
Notre Dame St. VV„ Montreal, 

(i. C. Warren,
Regina, Saskatchewan. 

Standard Brokerage Co., 
Vancouver, B.C.

foRONT°l

ENGLISH

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mlnoe Meat 
Put up In Vt. gross oases

Bulk in 7-lb. Pails, 
zi doz. in crate.

25-lb. Pails and 75-lb. Tubs.
Capacity one ton per hour. 

Sold by all wholesale dealers.

The CAPSTAN MFC. CO., - Toronto, Ont.

“COME-BACK” QUALITY!
That’s the quality you desire. Marmalade of 

that kind helps to build up your trade.
John Gray & Co.’s Scotch Marmalade possesses 

a distinctly individual quality which makes it 
especially popular with particular people.

The fine profit it yields makes it a favorite line 
with the progressive grocer.

SEND KOR A FREE SAMPLE

SNOWDON & BORLAND,
34 GUARDIAN BUILDING - - MONTREAL.

AGENTS :

GROCERS !
Keep up-to-date—Order

“SOCLEAN”
THE DUSTLESS SWEEPING COMPOUND

The article that has proved a good seller.
Sold hy your w holesaler or

THE HARNETT-R1DOUT CO.,
MANUFACTURERS, TORONTO

EASTERN SALES AGENTS 
Manufacturers Sales Co.. 311 Itirks HIU’k MON I KEAI

McLEAN’S
WHITE MOSS COCOANUT

The package with the monkey 
on it—that’s what the people 
are asking for.

YOU should be able to supply 
them with it. ARE you ?

Made only by

The Canadian Coooanut Co., Montreal

CLEANS
WMIU MOSS

(UtOANlIT

The Salt That Satisfies
--------------------------------  IS THE--------------------------------

Purity Brand
There is no salt to equal it in Purity, Dry

ness, Strength and Excellence.
PLACE A TRIAL ORDER WITH US

The Western Salt Company, Limited
Mooretown ^ Ontario
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Classified Advertising
Advertisements under this beading, 2c. per word for 

first insertion. Ic. for each subsequent insertion.
Contractions count as one word, but five figures <ss 

$ 1,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to eost to cover postages, etc.

Yesrly Contrsct Rites.
100 words each insertion, 1 year.......... $30 00

“ “ 6 months... 1 7 00
3 months ... 10 00

50 44 41 1 year............ 17 00
4‘ “ 6 months... 10 00

25 44 44 1 year............ 10 00

PERIODICALS.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB 

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

CANADIAN MACHINERY AND MANUFACTUR 
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu

larly, and also aee that it is placed in the bands of bis 
engineer or superintendent. Every Issue Is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” inserted free for subscribers 
to the GROCER. “Machinery for Sale” advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

COMPLETE information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $1.00 
per annum. Address, 10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE is the most popu 
1er periodical of its kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and Interesting articles appear 
iag in the other magazines and periodicals of the 
month. The cream of the world's periodical press is 
too valuable to overlook. BUSY MAN’S is on sale a. 
all news-stands Better still, send $2 for one year's 
subscription. Mail it to day. THE BUSY MAN’S 
MAGAZINE. Toronto

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It ia mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

WANTED.

MEN selling on commission, or men whose time is 
not fully employed, should become our agents. 
The Canadian Grocer, Dry Goods Review, Hard

ware and Metal, Printer and Publisher. Bookseller 
and Stationer, Plumber and Steamfitter, Canadian 
Machinery and Power House are all well known and 
highly regarded trade papers, with a large circulation 
throughout Canada, United States and Great Britain. 
The circulation must be maintained and increased. We 
pay large commissions to men who push for new sub
scribers. If you can do anything in this way write the 
Circulation Department, giving references. The Mac- 
Lean Publishing Co., Toronto.

WANTED Industrial agent for thriving western 
town. Must be a capable organizer, able to in 
spire big commercial ventures and to write lit

erature that will attract attention. A newspaper man 
would be preferred, but only high class applications 
will be considered. Salary $2,500 to start, $3,000 
second year and there is practically no lim-t to money 
provided the man can 44 make good." Answer in con 
fldcncc,14G. H.,*‘ care the MacLean Publishing Co., 
Montreal. (26p)

ADDING MACHINE.

ELLIOTT-FISHER Standard Writing-Adding Ma 
chines makes toil easier. Elliott-Fisher Limited, 
513, 83 Cnlft St. W 'Montreal and 129 Bay St., 

Toronto,

FOE SALE.

FOR SALE-Patent Agate Balance Brass Scale, most 
accurate scale made. Write to Box 365, Walker- 
ton, Ont. (24p)

IN TRURO, Nova Scotia, a double store 58 x 65 
feet, four stories. Lot large, with plenty of room 
for extension. One store fitted as up-to-date gro 

eery ; the other as wholesale gents’ furnishings, hats, 
caps, etc. Also suitable for wholesale dry goods de
partmental store, or for manufacturing purposes. 
Building fitted with steam heating, elevators, plumb
ing,etc. Price about two-thirds actual cost. Grocery 
business of long standing and in healthy condition, 
could be sold with property if desired. For further 
particulars apply to P. O. Box 326, Truro, N.S. (24p)

AGENCIES WANTED.

A VANCOUVER Commission Broker desires com
munication with eastern or British firms or 
manufacturers wanting western representation. 

Box 314. THE CANADIAN GROCER, Toronto.
(27p)

AUG. DUBRU, Rotterdam, Holland, dried fruit 
commission agent, wants relations with first-class 
packers and shippers of Canadian dried apples 

and other dried fruits. (26p)

BOOKS FOR THE GROCER.

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods set forth In this book—which is spec

ially written for Orooere—on bow to make grocery win
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in its 14 
chapters and 30 Illustrations. Price $2.00, postpaid. 
MacLean Publishing Co.. Technical Book Dept., 10 
Front St. E.. Toronto

SALES PLANS—This book is a collection of 333 
successful plans that have been used by retail 
merchants to get mere business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front St. E., Toronto.

TEA BLENDING as a fine art. by J. M. Walsh. 
This work is especially designed for the use and 
instruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and ludicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid. MacLean 
Publishing Co., Technical Book Dept . 10 Front St. 
E„ Toronto.

COFFEE, its history, classification and description, 
by J. M. Walsh. This interesting and instruc
tive book deals with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2 00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E., Toronto.

THE GROCERS’ MANUAL-Ncw edition, enlarged 
and illustrated, 1188 pages. All about Groceries, 
Provisions, Fruits, Spices, Drysalteries, and 

Chandlery, their sources, varieties, manu*.ic*--e, adul
teration, &c. Specimen pages free. W CUwes & 
Sons, Ltd., 23 Cockspur St., London, S W.

CUT DOWN YOUR PRINTING BILLS one half 
by installing a “ Writerpress.” Your office g:rl 
or boy can with it print your circulars, price lists- 

etc., at the rate of 1500 to 2000 copies per hour. 
Best machine ever made for printing facsimile type4 
written letters. Prints from printers™ type, half-tones, 
etc. Reta'I stores could greatly increase their busi
ness by using a Writerpress to run off circulars and 
letters sending them out to their customers and prob 
able customers announcing special sales, etc. Send 
for illustrated catalogue and samples. The Canadian 
Writerpress Company, 33 John St. South, Hamilton, 
Ont.

DICTATING to the Dictaphone saves 50 per cent. 
We will prove it to you if you will send us a post 
card for full particulars. Toronto Phonograph 

Co., Limited, Dictaphone Dept., 40 Melinda Street, 
Toronto, Canada. (tf)

TrEEP AN ACCURATE ACCOUNT of your em 
IX ployes’ time. The Bundy Autograph Time Re

corder is the ideal Time Recorder for retail 
merchants. It is the only machine where one employe 
cannot register for another, as each employe signs his 
name and the employer knows the signatures of his 
men. Whether you employ a few or hundreds of 
hands, we can supply you with a machine suited to your 
requirements. Write for illustrated catalog. Inter
national Time Recording Co. of Canada, Limited. 
Office and Factory, 9 Alice Street, Toronto.

I IVE BUSINESS MEN insist that their business 
\j correspondence be typewritten. Keen, progres

sive merchants find personal typewritten letters 
bring the best advertising results. They are secret, 
individual, powerful business getters. The Light 
Touch MONARCH is especially attractive to the 
merchant. Write for interesting literature. The 
Monarch Typewriter Company, Limited, 98 King St. 
West, Toronto, Ont. (tf)

_ NATIONAL CASH REGISTERS were aold 
/,Z1 / during May 1908. That’e 2,047 more 

9 than was sold during May 1907. The 
National Cash Register Co., F. E. Mutton, Cana 
dian Manager, cor. Yonge Street and Wilton Avenue, 
Toronto, Ont.

SAVE 50. OF THE COST OF HANDLING 
merchandise by instalVng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage is on the ceiling and greatly 
facilitates the loading of cars, drays, etc., and for 
handling goods in and about the warehouse and fac
tory, reduces the cost of labor because far less ware 
house help is required. Systems for all kinds of 
businesses, large or small. Write us for illustrated 
catalog. W. D. Beath & Son, 193 Terauley Street, 
Toronto. (tf)

The wales visible adding and listing
MACHINE is superior to any other machine for 
these reasons, among others Visible Printing, 

Flexible Keyboard, Column Space Bar, Automati- 
Clear Signal, Adjustment for Carbon Copies, Elimi 
nating Keys, enabling the operator by the mere pres 
sure of a key to add without listing or list without 
adding. 30 days free trial to responsible people. 
Write us for free illustrated catalogue. Adder 
Machine Company, Wilkesbarre, Pa.

YOUR CHEQUE CAN’T BE RAISED to any 
amount above that which you intend it to cover if 
you use the PROTECTOGRAPH. This device 

stamps a line such as “Not over ten dollars, $10," 
wi hacid proof, indelible ink which penetrates right 
through the fibre of the paper. This device is being 
used by 90% of the Banks of Canada and the United 
States,as well as the treasuries of both countries. 
Write for full particulars and price. W. E. Parker 
& Co., Sole Canadian Agents, 37 Yonge Ar-ade, 
Toronto. Ontario. f28

COUNTER CHECK BOOKS.

TEA, its history and mystery, by J. M. Walsh- The 
contents of this practical and exhaustive work 
include cultivation and preparation ; adulteration 

and detection ; arts of testing, blending and preparina ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid. MacLean Publishing Co., Technical Book 
Dept., 10 Front St. E-. Toronto.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete «ample and prices. The Ontario 

Office Specialties Co., Toronto.

EXPORT Tg*f>fr'DEPARTMENT.

MISCELLANEOUS

A MARKET OF BUYERS, backed up by money to 
spend, is open to you in the Busy Man’s Maga
zine. Every territory in Canada is represented 

If you have something to sell, something you want to 
buy, a condensed advertisement in the Busy Man’s 
Magazine will put you in touch with the classes you 
want to reach. Four cents per word will carry your 
message from Atlantic to Pacific. Send copy of your 
advertisement along with order to cover cost of inser 
tlon. Your announcement will appear under a special 
heading. Busy Man’s Magazine, Montreal, Toronto, 
Winnipeg.

Messrs. Gordon, McDonald & Co., 6-7 Cross Lane, East, 
cheap, London, invites correspondence, either from Export 
ers of Canadian produce or Importers of general groceries 
From their long experience in Glasgow, Liverpool, and Lon 
don, they have a wide and comprehensive knowledge of both 
trades on every side. All goods imported paid cash against 
documents. References to Montreal firms with whom we 
have done business for many years Cable address. " Dona 
ble." Codes—" A B C," fifth edition, Riverside and Adams

DAVID SCOTT 4k CO.
Established 1878. 10 North John Bt.

Liveepool, England.
Splendid connections and references. Try us with • shin 
Bent of CANNED GOODS. ’

I, A—ewtttifc, Uorpwl.
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Baking Powder ""
Uniform quality is the keynote of success in this line.

FOREST CITY BAKING POWDER has been the standard for over a quarter of a century 

PACKED IN 6-OZ., 12-OZ. and 16-OZ. TINS ORDER THROUGH YOUR JOBBER OR DIRECT FROM

Gorman, Eckert & Co., Limited
LONDON High-Grade Food Products WINNIPEG

\P>RANQ
REGISTERED

The recollection of QUALITY 
remains long after the price is 
forgotten. It will pay you there
fore to furnish your customers 
with the best in the market. Y ou 
can do this in BROOMS by 
handling

KLONDIKE, JUBILEE 
and STERLING

Manufactured by

STEVENS-HEPNER CO.
LIMITED

PORT ELGIN, - ONTARIO, CANADA

“Gentlemen, it’s Quality.”

WE HAVE THE GOODS— 
THEY ARE RIGHT

and give you a sure and large 
margin of profit.

TWIN BLOCK MAPLE SUGAR
(Per Case, $3.00)

IS MORE POPULAR THAN EVER

CONFECTIONER! SPECIALTIES
Twin Block Maple Sugar is only one of our 
high-class lines. We have other particularly 
attractive specialties, all winners, quick 
sellers. Each and every one fully described 
in our catalogue, FREE for the asking.

ADDRESS.

Sugars & Canners Limited, - Montreal

COFFEE ESSENCE

ALWAYS READY!
ALWAYS PORE!
ONE STANDARD 

QUALITY !
TO BE HAD OF ALL 

WHOLESALERS

UNQUESTIONABLY THE VERY BEST 
THOMAS SYMINGTON (B. CO. EDINBURGH
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To the Trade:
When You Are Selling

CEYLON
TEA

It is Absolutely Necessary that You Should Lay 
Particular Stress on the Fact that it

MUST BE JUDGED 
BY CUP QUALITY

And You Should 
Show Customers

HOW TO PREPARE IT
So as to Fairly Test This

The Tea’s appearance won’t especially commend it; 
nor will a poorly made infusion.
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F amous
Dayton Scales
The Scale with the Guarantee, and the Guarantee backed up

by our Canadian Factory

The scale that saves time, money and worry. The Dayton is 
the only scale that is fitted with an automatic thermostat, 
which regulates the scale in every temperature. No 
other scale maker can use this wonderful invention, as we 
have all patents on it. Remember, the Dayton Scale 
fitted with the automatic thermostat is always right.
Hot or cold weather makes no difference with it.
Other scales may change in cold weather or hot 
weather, but the Dayton does not.

We say to the merchants of Canada : “The Dayton 
Scale will positively stop the giving of overweight.”
We can prove it to you. The thousands of merchants 
who have bought Dayton Scales prove this every day.

There are more Dayton Scales sold than all other com
puting scales combined. There is a reason for this,
and the Dayton Scale is acknowledged to be the finest scale in 
the world.

When you buy, be sure you get the finest, and remember the
Dayton costs no more than the cheaply made grade of 
computing scales offered on the market to-day.

Send in your card, and we will have a scale demonstrated to 
you. You will be under no obligation to buy it.

Do not buy the imitation. Buy the original famous 
Dayton Scale.

The Computing Scale Co. of Canada
Limited

164 King St. West - Toronto, Ont.
LONG DISTANCE TELEPHONE MAIN 2204

Thecompiiting 86ALE 60.
-•*- DAYTO V. OHIO -O.S.A ■-<—
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THE DEALER
who in building up a coffee trade puts in 
Chase & Sanborn s High Grades for a 
foundation has started on the right road to 
hold and increase his coffee business.

Chase & Sanborn
The Importers MONTREAL

PACKARD’S
“SPECIAL”

SHOE DRESSINGS
Give the Retail Grocer a

Larger Percentage of Profit
than staple lines of groceries 

EVERY PACKAGE GUARANTEED 

If your wholesale dealer does not keep it in stock, write us.

L. H. Packard & Co., Ltd.
PACKARD BUILDING

9 to 17 St. Antoine St., - MONTREAL
MANUFACTURERS OF HIGH-CLASS

SHOE DRESSINGS

Oiildrc

FRENCH GLYCERINE 
A Liquid Self Polisher, Retails at 10c.

BLACK “O”
A Liquid and Paste combined 

Retails at 10c. Tin.

•NTAINhoJJ
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ORIGINAL LANGLEY WARE

MADE

CANADA

Because It Has “No Springs
The “TOLEDO” is the most reliable, sensitive, accurate 
and durable scale ever made.

IT NEEDS NO THERMOSTAT.

Because it has no springs it is not affected by changes in 
temperature, therefore always gives correct results.

It never gets out of balance.

Gives correct weight and values instantly and automatically. 

Stops the giving of over-weight.

Avoids the danger of giving short-weight and losing 
customers.

Stops the losses due to mistakes in figuring prices.

Saves money, labor and time.

Because it has no springs it gets for the merchant every 
cent to which he is entitled.

It bears the sign, “HONEST WEIGHT.”

You cannot afford to buy any other scale, because the 
Springless Toledo will outwear any other scale on the 
market.

Toledo Computing Scale Co., «K;
PHONE MAIN 4720

Offices at Montreal, St. Thomas, Calgary, Edmonton and Vancouver

MADE IN ALL SIZES

FRENCH COFFEE FILTERS

BROWN

AND

GREEN

WARE

HOT WATER MUFFIN PAN

WRITS FOR NEW ART GOODS ILLUSTRATIONS AND QUOTATIONS 

Brltlmh Columbia and Yukon Territory Agents
Wm HARRY WILSON <& CO. Vancouver

Sole Agente for Canada
CARVETH A COMPANY

GOO Llndeay Building, Montreal

Made In 
three Sizes t
8 Inches,
9 In ches, 
and
10 Inches.

ROWATS’
still hold the Premier 

Position for

Imported Pickles 
and Olives.
Enquire of your wholesaler for our
New 12 oz. Bottle Pickles 
which retails at 10c.

ROWAT & CO.
GLASGOW SCOTLAND

AGENTS IN CANADA :
Snowdon & Ebbitt, 325 Coristine Building, Montreal 

Ontario and Quebec.
F. K. Warren, Halifax, N.S.
F. H. Tippett & Co., St. John, N.B.
C. E. Jarvis & Co., Vancouver, B.C.
Nicholson & Bain., Winnipeg, Edmonton, Calgary

25
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Free Trip to “Toronto 
National Exhibition”
and Return, with Six Admission Tickets thrown in for Good Measure.

To anyone, living in Canada, who sends us new, full-year, paid-in-advance subscriptions as per 
schedule below, will be furnished Free First-Class Railway, or Steamship, Transportation (as preferred) 
to Toronto and Return, over any Canadian Railway, or Steam oat Line, together with Six Regular 
Admission Tickets to the Toronto National Exhibition this fall. Tickets good during the Exhibition, 
subject to the regulations of the transportation company issuing them.

Begin now. There is still time to earn this outing. Subscriptions may be sent in any time 
before July i5th. The remaining time before the fair is required to complete arrangements for travel
ing accommodation for those who are coming.

There is no competition, or other element of chance or risk about this offer. The distance you 
reside from Toronto Regulates the number of subscriptions you must send. When you have sent that 
number _> ou may rest assured that our undertaking will be carried out to the letter. The regular rail
way time-tables will be used to determine the distance, which is to be calculated by the shortest pas
senger route. By consulting your railway time-table you will get this information, or we will supply 
it. Should you fail to secure the full number of subscriptions required, proper remuneration will be 
made by sending you, in lieu of the tickets, their pro rata equivalent in cash.

Notify us early of your intention to accept this offer; for convenience you may use the form 
below. This offer is open to ANYONE, whether a subscriber or not.

THE BUSY MAN’S MAGAZINE, 
io Front St. East.

Toronto, Ont.
Gentlemen :

I hereby accept your offer of “Free, First-Class Transportation to the Toronto National Exhibition and Return; 
together with Six Regular Admission Tickets to the Fair-Grounds," in consideration of which I will send you the number 
of new, full-year, paid-in-advance subscriptions to The Busy h/ an’s Magazine, indicated by my X, on the schedule below.

I reside no further from the city of Toronto than is shown in the schedule opposite my X.

Miles trom 
Toronto.

N mber of Murk

Name ____
25 to 50 3
51 1"0 5

101 150 7
151 200 9 ----------- Street201 250 11
251 300 13
301 350 15
351 400 17
401 450 19 Town
451 500 21 .
501 600 23
601 70 25
701 800 28 Province - . .. .
801 90o 31
901 1000 34

1001 1100 57
1101 1200 40 My Ticket to be Via :
1201 1300 43
1301 1400 47
1401 1500 50
1501 itioo 53 ------------ Railway
1001 1700 56
1701 1800 59
1801 1900 63 1
1901 2000 66 Boat Line2001
2251 2500 80
2501 2750 80
2751 i 3 00 97

Write plainly ; ibis will insure immediate ecknowledgment ol your communications sod sole sod prompt delivery ol your tickets.

Kroni every Province in Canada we have Candidates for this trip. Most of them are progressing splendidly in the work; some have 
already won the tickets. Are you a Candidate ? Why not ?
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A Live " 1
There are certain lines that sell so slowly 

they don’t pay rent for the space they take 
up. And the more space a line takes up 
the more rent it eats up therefore when 
purchasing a bulky line like flour you 
should be doubly careful to avoid the 
“slow” brands and select a “live member.”

PURITy FLOUR
is well and favorably known from the Atlantic to the 
Pacific. It has a reputation for quality and uniformity 
second to none. Certainly, the sales for this brand have 
reached a record-breaking pinnacle and are steadily in
creasing. Grocers who realize the value of quick turn
overs appreciate Purity—the “ live member.” That’s 
why we expect to receive an order from you by next mail.

“More Bread and 
Better Bread

Western Canada Flour Mills Co., Limited
Toronto Montreal St. John, N.B. Winnipeg Brandon

27
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FOUND!
The Publishers of Busy Man’s, always on the alert for the greatest value possible in 

the prizes they offer, have happily struck on a genuine “scoop” for the rider who 
knows and appreciates a good wheel.

MODEL 88, “IMPERIAL"
Regular Option

frame 22-inch................................................... 20, 24 and 26-incli
finish......... Black
Chain.......... 3-16 inch. Block.
Gear.............77................................................................72. 80. 87.
Hand'e-toar.No. 20, Adjustable.
Pedale......... Rubber 3,4-inch...................................3%-inch or 4,‘2-inch Rat Trap.
Cranks ...7-inch.
Saddle No. 15.......................................................No. 14. 11.17.
Tiree.............1%-inch Dunlop.................................. 1 5-8-inch Dunlop or Hartford single tube
Wh’ele.........28-inch, with striped rims.

T his cut shows the "Imperial”, Model 88. made by the Canada Cycle & Motor Co.. Ltd. Toronto, 
equipped with Hercules, or New Departure Coaster Brake. See specification for details of its strictly 
high class ensemble.

This wheel or Ladies' “Impérial”. Model 87, «same material and equipment) will be sent to anyone sending 
only 32 new full-year, paid-in-advance subscriptions to Busy Man's (two six-months or four three- 
months subscriptions will count as one full-year order).

You may have your choice of any height of frame from 20 in to 26 in. ; any gear from 72 to 87, any of four 
designs of saddles ; 1 1-2 in. or 1 5-8 in. Dunlop or Hartford single tube tires.

This wheel is worth hustling for. and any hustler can win it in a few weeks ; only 32 subscriptions make 
it yours. Fill in the attached slip and send it to us and we will send you a sample copy of Busy Man's 
Magazine, and order book.

THE BUSY MAN’S MAGAZINE

The Busy Man's Magazine.
10 Front Street East.

Toronto. Canada.
Gentlemen; 1 would like to win one of the Imperial Bicyles you offer for 32 new, paid-in-advance 

subscriptions to Busy Man's. Please send me sample copy and order book, and I will do my best to win. 
I agree to report progress once a week.

Name

Street

Place

\

2,i
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YOU CANNOT AFFORD
to stock your shelves with Teas that will not 
sell and do without

SALADA1
'■4

the quick seller. The Tea your customers want— 
the Tea that everybody drinks. Send your order 
to us now and watch your Tea sales grow.

I

TORONTO AND MONTREAL
INDEX TO ADVERTISERS

This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his 
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 

endeavor to have the index as complete as possible.

Adamson. J. T., A Co.............................. 2
Allan, Robt., Co........................................ 2
Allison Coupon Co.................................. 66
American Dressing Co............................ 12
American Tobacqu Uo.................... . 53
Aylmer Condensed Milk Co .................. 17

B
Baker, W tiler, & Co .............................  52
Balfour, timye * Uo................................. 19
HutgerACo............................................... 14
Beamsville Preserving Co....................... 7
Beardwood Agency ................................ 66
Benedict, F. L.................................   52
Berry, Wm .............................    53
Bickle, J. W., A Greening...................... 63
Blue Ribbon Tea Co................................. 3
Borden Condensed Milk Co........................16
Bovril. Ltd....................................... . 61
B ack & Co ............................................... 2
Bradstreet’s...............................................  12
Brand & Co .....................................   6
Bristol, Geo. A Co......... outside back cover
Brophy, D. McL.....................    2
Brown Mfg. Co........................................ 19
Busy Man s Magazine............................ 36

c
Canada Sugar Refining Oo. ............. 18
Canadian Oanners............................. 36, 37
Canadian Ooooanut Co............................ 19
Canadian Condensing Oo........................ 15
Capstan Manufacturing Oo................... 19
Cargill. H .................................................. 50
Carr AOo ..................................................  53
Garter-Orurae Oo....................................... 47
Carveth A Co ............................................ 25
Ceylon Tea Ass n...................................... 32
Chase A Sanborn..................................... 21
Christie, Brown A Co ........................... 63
Clare A Little ..................................... 2
Clark, W ................................................... 61
f'lawson AOo........................................... 2
“Cobra" Polishes.....................................  15
rollings, H. A Co.................................... 56
Colwell, R. O ....................................... 11
Common Sense Mfg. Co.........................  12
Computing Scale Oo................................  23
Connors Bros....... ...................................  63
Constant. H. ..................   52
< ooper Cooper A Oo........... .................... 11
Cote, Joseph............................................  58
OPWinOo................   64
Ooi. J. Ad................   55

Dawson Commission Co...................... 62
Deer, A. J. Co...........................................  l'J
Dignard, Ltd............................................. 53
Dominion MmImup. Oo........................... 13
Dominion Wafer Co................................. 19
Dominion Warehousing Co.................... 2
Downey, W. P........................................... 52

Eastern Canning Co ............................... 62
Eby-Blain Limited .................... 3
Edwardsburg Starch, outside front cover
Enterprise Mfg. Co................................... 68
Escott, W. R ..................................... 51
Essex Canning Co .................................. 9
Eatabrooks, T. H ..... ..........................
Eureka Refrigerator Co.......................... 68
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Brantford ^Grocers and Their Business Methods
One Maintains There are Too Many Grocery Stores in That 
City—Present Profits Smaller Than Formerly on Account of 
Competition—New Book Keeping Systems — Should Merchants 
Obtain Security From Creditors?

Staff Correspondence.
Brantford, June 10.—Are there too 

many grocer) stores in Brantford f Are 
llie profits now obtained more than they 
used to be f

J. T. Wallace, a Colborue St. grocer 
answers the first in the affirmative and 
I lie latter in the negative.

“Thirty-five years ago about the 
time I began business here, he told a 
representative of The Canadian Gro
cer," i was making better profits and 
inertc money than 1 am now.

"What is the reason for this f” was
■'Competition. Brantford has too 

many grocery stores for her population. 
The newspapers have all been telling 
about what a gold-mine there was in 
Brantford and the result is that dozens 
have Hocked in here and opened stores. 
We have been overrated.”

Mr. Wallace in giving figures stated 
the estimated population was 20,000 
ami to supply these people with the 
necessities of life there were btl grocers. 
Calculation shows that the grocery 
stores supply an average of about 333 
persons or about 50 families with an 
average of ti persons.

"For instance, about 30 years ago 
we sold tea at $1.25 which cost be
tween forty and fifty cents ; now we 
sell the same tea for fifty-five cents and 
it costs us thirty cents. We used to 
sell eight lbs. of granulated sugar for 
a dollar now it's eighteen and 20 lbs. 
for the same money.

“Package goods have taken the place 
„f bulk to a great extent and of course 
it means less work. We had more work 
to do years ago, but our profits were 
larger.” , „

‘‘But the assortment has extended, 
was ventured.

“Well, yes, but not very much,” said 
Mr. Wallace. "There is probably a bet
ter assortment in breakfast foods which 
aids our sales but otherwise 1 don't 
think there is any great improvement.

‘It’s a good thing to advertise our 
city, but the papers shouldn’t overrate 
it. A large number of those who were 
attracted here by rosy prospects have 
failed,” was his passing comment.

Mr. Wallace’s remarks are indeed in
teresting in comparison with" those of 
some of the United States Senators, 
who complain that retailers nowa
days are the cause of any unreasonable 
prices to consumers.

New Bookkeeping Method.
Brantford is blessed by being a first- 

rate manufacturing centre in addition 
to being the hub of a good farming dis
trict. Eagle Place is practically built 
up of mechanics’ residences and fac
tories and several corner grocery stores 
are located there to catch that section 
of the trade.

J. Peachy is the proprietor of one of 
them and is modern in many particu
lars having three large show windows 
and handsome new bin fixtures equipped 
with several mirrors.

Mr. Peachy for a long time was
troubled with delays inside the store in

the payment of accounts by the 
mechanics on and alter pay days in 
the factories. lie had in vogue the 
“pass-book” system which meant that 
every purchaser from a family who had 
an account, had to bring the book 
every time a visit was made to the 
store. The purchases were marked in 
it and were also kept track of in the 
store.

“This got to l e an awful trouble,” 
explained Mr. Peachy. “Often they 
would neglect to bring the pass-books 
;md we had to he careful in making out 
their accounts. The store used to he 
tilled with people waiting to pay and 
besides several complaints were heal’d.

“The system I’ve got now, practi
cally eliminates this. 1 use counter
check books, having one for every credit 
customer. The balance is always car
ried over to the next page when a new 
order is taken and totalled up with 
the amount of that order. In that way 
every customer knows exactly what he 
owes before coming to the store and if 
he doesn't have the paper with his 
last order the amount can easily be 
obtained from the duplicate in his 
check-book.”

The counter-check books are arranged 
alphabetically in a large rack and lit
tle trouble is occasioned in looking 
after them. Mr. Peachy claims to be 
the first in Brantford to adopt this sys
tem. There are a few conservative cus
tomers who will not comply with these 
regulations and he allows them to do 
as they wish, but he finds the majority 
are well satisfied.

Favors Ontario Association.
Another enterprising corner grocery 

in Eagle Place is that of Huffman and 
Craig. The present proprietors have 
been there about three years and have 
worked up a good trade despite the 
fact that prior to their entering the 
store the business had changed hands 
three times in a year.

John Craig, one of the firm, is an 
advocate of the carrying of confection
ery in suburban districts—districts that 
are located some distance from the ex
clusive confectionery stores. He is 
also a believer in associations, and 
thinks that a grocers’ association for 
Ontario would tend to produce better 
trade systems and to procure more in
telligent legal arrangements.

That little trade goes past Brantford 
grocers to the large mail order houses 
is the opinion of John Kew. Although 
young in years he has a splendid gro
cery and meat business in Eagle Place 
and it is all the more creditable since 
it has been built up through his own 
energy and enterprise.

He told of an incident connected with 
the mail order business which should 
be of interest to all retailers and which 
goes to show that service is sometimes 
lacking.

Recently a friend sent to the mail
order section of a Toronto depart
mental store for a coat ordered from 
the catalogue. The cash of course ao-

30

companied it, but for some days there 
was no sign of the coat. A “stirring- 
up” letter was dispatched, and the ex
cuse mailed back that the order had 
been filled but that it had gone astray, 
presumably somewhere in Quebec. 
Eventually a coat did arrive, but it. 
was not according to catalogue and 
was promptly returned with the request 
that the mail-order house do the same 
with the money.

Mr. Kew declares that Brantford 
grocers can sell just as cheaply as the 
Toronto department, stores and that 
they do.

Are There Fools Among Grocers?
“1 was talking to a banker the other 

day," remarked (ieo. Bickeli, another 
local grocer,” and he happened to ask 
me about collections. I told him they 
were slow.

“ ‘Grocers are fools,’ ” he said “ ‘to 
gi\e goods without security. Send 
them along to us and see if they can 
get money from the banks without the 
best of security,’ and 1 think he is 
right.

“He maintained that the best course 
for grocers to follow was to give no 
credit to any who looked suspicious.

“This new collection system,” said 
Mr. Bickeli, “is scaring a few of the 
slow pays and a number have already- 
paid old accounts to prevent a visit 
from the official collector."

Mr. Bickeli carries soft drinks during 
the summer season and as his store is 
located some distance from the city’s 
centre he does a good trade in these. 
He has a neat corner grocery with 
modern equipments in the manner of 
scales, book-keeping system, meat 
slicers, etc.

A Yearly Half-Holiday.
A half-holiday every week all the year 

round and constituted by the govern 
ment is a proposal made by Janie» 
Demming, manager of the grocery de 
partment of J. C. Struthers & Co. He 
claims that if such were in force uni
versally just as much business would 
be done and a little respite from work 
would be secured. This would be appre 
ciated by clerks who have to work to 
all hours on Saturday nights and tend 
to produce better service from them.

“Municipalities sometimes make la» 
to this but they are not binding,” said 
Mr. Demming. “The government would 
have to pass the law.”

Besides a grocery store J. C. Struth 
ers & Co. carry dry goods, boots am 
shoes and meats. Mr. Struthers aim 
at giving good service to his customer 
and is always obliging. These he hr 
lieves are necessary qualities to th 
successful salesman.

Every morning the delivery men r 
the Struthers’ store take orders froi 
their customers and the goods are sei 
in the forenoon. This is appreciated b 
many who do not care to visit tl 
store and who have no telephones.

A. Coulbeck, president of the Bran 
ford Retail Grocers’ and Butchers’ A 
sociation is much interested in the m 
collection system. He points out th. 
the money is beginning to come in ev. 
before the collector commences 1 
duties. The knowledge that an offici 
had been appointed to do the wo 
was no doubt the cause.
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Selling by Weight Becomes Law in Some Plac e

Measures Discarded by Grocers and Scales Only Allowed to be 
Used in Selling Specified Articles—A Few Articles Struck Off 
the Original List at Jobbers’ Request.

By John W. Lux, President Minnesota li. G. A.

Selling by weight is a proposition 
which I lie grocers of the Twin Cities, SI. 
Paul and Minneapolis, have for some 
lime considered and have fell lo estab
lish such system would prove desirable 
and useful. Retailers have in the course 
of I heir transactions found that buying 
and selling by measure afforded oppor- 
I unities for certain annoying impositions, 
for which the only cure that seems prac
tical is lo change the system ; to no long
er buy or sell various commodities by 
measure, but in place of that lo adopt a 
uniform method of using weights.

11 is realized that "selling by weight” 
may have a tendency to very materially 
change the fabric and foundation of 
commercial enterprises, and that a move
ment to produce such changes and instill 
a different system ought not to be under
taken without serious and careful consid
eration. It has been suggested and 
agreed that a State law be secured, if 
possible, for the reason that a few deal
ers or communities would be powerless to 
effect a change from measure to weight 
that will reach and remove the evil. The 
general feeling has been found to be 
in sympathy with a movement that will 
not ask a procedure so radical as to 
demoralize or upset the course of the 
markets nor trench upon the rules and 
laws laid down to regulate inter-state 
commerce.

The assistance of our Minnesota State 
Association was invited and committees 
appointed from the local associations to 
confer upon the preparation of a bill for 
a State law to require selling by weight. 
After conferences by this committee a 
form for a “selling by weight” law was 
agreed to and given publicity through the 
newspaper. The first section of the bill 
is as follows :

Section 1. The following named 
vegetables, agricultural products, ar
ticles of food and other goods, wares 
and commodities, to wit: dry beans, 
dry peas, green beans, green peas, 
spinach, beets, carrots, parsnips. 
Irish potatoes, sweet potatoes, white 
turnips, rutabagas onions, tomatoes, 
butter, lard, sugar, tea, coffee, green 
apples, cranberries, bananas, wheat, 
oats corn, hay, straw, mixed feed 
clover seed, broom corn seed, sor
ghum seed, rye, buckwheat, hemp 
seed, rape seed, barley, millet, Hun
garian grass seed, timothy seed, coal, 
charcoal blue grass seed, orchard 
grass seed, red top seed, plastering 
hair, lime and cement, shall here
after be marketed, bartered bargain
ed for, vended and sold in the State 
of Minnesota by avoirdupois weights 
only ; and no person, persons or cor
porations shall hereafter market, 
barter, bargain for, vend or sell any

vegetable or vegetables, agricultural 
product or products article, or arti
cles of food or either or any of the 
goods, wares or commodities herein
before mentioned and described, in 
the State of Minnesota, in any other 
manner than by avoirdupois weights. 
Provided, however, that fresh vege
tables with green lops may be sold 
by the hunch or count and shall not 
he required to he sold by avoirdu
pois weights.
Another section provides, as the 

penalty for violation id' the act, $1(1(1 
Hue, or imprisonment not exceeding 
ninety days.

Wholesalers Favorable.
A number of the wholesale produce 

men were asked to give opinions on the 
idea of the “selling by weight” law and 
its classification of commodities. All 
spoke favorably of the “selling by- 
weights,” saying that it was right in 
principle, but all the jobbers insisted 
that four of the items of the classifica
tion should be taken from the bill, these 
being green apples, cranberries, sweet 
potatoes and tomatoes. With those com
modities stricken out of the State law, 
as national legislation could only deal 
with those articles, they were ready to 
co-operate with the retail dealers.

At the time of writing this statement 
the proposed “selling by weight” bill 
has not become a law, but there is the 
expectation that it will, with the omis
sion from the classification of green 
apples, cranberries, sweet potatoes and 
tomatoes. At all events, the agitation 
in Minnesota for the adoption of the 
“selling by weight” system has called 
out responses which have come to our 
State Association headquarters, an inci
dent showing that New York, Ohio, Wis
consin and other States are ready to 
accept the system as a relief, if it may
be adopted under conditions that will 
benefit and impose no hardships.

It is evident that what has been done 
in Minnesota is practical as well as pro
gressive; a movement that is welcomed 
as a relief from existing burdens, shut
ting the door against practices savoring 
of dishonesty and carrying into effect, 
by the law of the land, “the square 
deal” as a business maxim of the highest 
worth. That is what “selling by- 
weight” will give the grocers of our 
State and everywhere it may be adopted, 
a chance will be afforded to live and do 
unto others as they wish to be done by.

None of the wholesale grocers of Tor
onto will be attending the convention 
of the Wholesale Grocers’ Exchange in 
Victoria this month. The distance they 
claim is too far.

TO MAKE PRICES UNIFORM.

Grocer Suggests That Manufacturers In- 
Voice Goods at Retail Prices.

By M.M.
As was announced recently, owing 

to the advance in wheat and flour, bis
cuit maufaeturers have raised their 
prices one cent a pound. This means a 
good deal to the manufacturer, hut Imw 
iloes this affect the retailer? Such little 
advances steal so quietly on the grocer 
that lie may scarcely notice it, and yet 
this has recently occurred in so many 
of the goods he is handling, that he can
not afford to overlook them.

The difficulty the retailer meets with 
is the fact that it looks small to his 
customers to charge 1c more on a sale, 
and iu many cases rather than do this he 
loses the 1 cent. These 1 cents, however, 
in a month’s sales amount lo consider 
able money and al the end of the year 
the profits are disappointing-. Many 
articles which used to sell lo the retail
er at 80 or 90 cents a dozen, and which 
gave him a fair profit by selling at 10c 
each, are now costing him $1.00 a dozen 
and lie still sells them at 10c.

Some of the retailers may raise the 
prices of biscuits lc a pound, but others 
may continue to sell at the same prices, 
and unintentionally force his competitor 
to drop to the old figure. Would it not 
be better if the biscuit men as well as 
other manufacturers would invoice their 
goods at retail prices and take off "JO 
per cent, discount for the retailer's 
profit. This would give the retailer a 
profit of 25 per cent, all round, and all 
would sell the goods at the same price.

This is a matter that might be con
sidered by the retailers.

ANOTHER CO-OPERATIVE SOCIETY
The Canadian Provident Co-operative 

Society, with head office in Toronto has 
been given an Ontario charter to do a 
general merchandising business. The 
provisional directors are: John Douglas, 
laborer ; Alexandria Easton, plumber; 
George Wylie, and Alexander Hope, 
teamsters; Walter Atkins, stoker; An
drew Law, tailor; William Worthington, 
carpenter, and James Nelson, mechanic.

CORN EXCHANGE BUILDING SOLD.
Robert Meighen, president of the Lake 

of the Woods Milling Co., Montreal, con
firmed the story published in The Cana
dian Grocer recently, to the effect that 
the companv had purchased the old Corn 
Exchange Building, on St. Sacrament 
Street, opposite the Board of Trade 
Building, for which $50,000 was paid. 
Mr. Meighen stated that another storey 
would be added to the building. The 
company will use the entire third floor 
for the accommodation of their office 
staff, but the rest of the building will be 
rented to business firms, and, perhaps, 
one portion of it to some business mens’ 
club.
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Increased Business from Price and Show Cards

Seldom is Anything Displayed in Lindsay Grocer’s Store With
out Them—Written Chiefly by the Clerk — Newspaper Space 
Used to Advantage—A Fruit Window Which Sold the Goods.

That price ticket and show card writ
ing is rapidly taking hold of the present 
day merchants is a claim tiiat needs no 
big demonstration to prove. The value 
of window and interior cards as selling 
assistants is becoming widely known and 
converts are being made every week.

“I honestly think that those cards are 
one of the best features I’ve got in my 
business," is the way that L. A. Pri- 
meau, a Lindsay grocer, describes their 
use.

For fruit displays in the window, Mr. 
Primeau always uses them and he does 
a splendid business in that line. Every 
Saturday in the fruit season he makes a 
special display and price tickets occupy 
prominent positions.

"You see," he said opening a drawer, 
"we keep all we write in there and re
plenish the lot whenever it is necessary 
to establish a new price. We have show
cards which are handy for Easter, 
Christmas and other seasons of the year 
and they are always on hand. 1 find 
that passers-by invariably stop to read 
the show cards ; of course tln-y look at 
the price tickets too and in that way 
I’m sure we get considerable trade 
which otherwise would pass by the 
door.”

A show card which he recently showed 
in his window and which is here repro
duced shows the ability of Mr. Primeau 
and his clerk to think out bright, catchy 
compositions. “Every cent counts if

paper space regularly and he finds that 
advertising there pays well.

ile attends diligently to store equip
ment and contemplates adding silent 
salesmen for confectionery, etc. He re
cently added pastry and is w'orking up 
a good trade in that line.

Window dressing is another feature of 
the Primeau store. Fruits are often dis
played and the work is accomplished 
neatly and attractively, always result
ing in increased sales and as this is the 
object to be obtained the right idea 
must have been secured.

TO CHECK PRICE CUTTING.

Limit the Minimum Selling Prices Says 
Convention Delegate.

Portland, O., .lune 15.—The claim 
that slashing of prices made retail 
failures was forcibly advanced at the 
convention here of the Retail Grocers’ 
Association. Flank B. C'oonolly, chair
man of the committee on “Mainten-

s

juntCnofce
l Fruits

Price ’Tickets and Show CardsFruit Display in E. A. Primeau’s Window, Lindsay, Ont., Showing Value of

KZ23

These tickets as the illustrations in
dicate are made at little cost. Mr. 
Primeau’s clerk attends to providing 
them and all that is necessary are card
board, some small brushes and different 
colored paints. The ability to write the 
tickets well can only be acquired with 
practice. Development comes rapidly 
and by comparison between some of the 
cards written recently and others a 
short time ago the development can 
easily be seen.

Mr". Primeau believes that price tickets 
should be used on nearly all goods dis
played in the window and as many as 
possible inside the store.

you buy your groceries at Primeau’s," 
reads ihe card and at the same time the 
"saved coins" are dropping into the 
money bag. This card is easily made 
from ordinary card board and coarse 
screened cloth. The latter is pasted on 
over the rectangular hole in the card 
and the coins glued onto it. The letter
ing is done with paint in two colors— 
black and white—the hand and money 
bag being yellow.

Uses the Newspaper.
Mr. Primeau does not pin his faith en

tirely to price tickets for the develop
ment of his business. He uses news-
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ance of the Retail Selling Price by th 
Manufacturer” severely critized tin 
average price cutter, stating that hi 
was a creature of short life '-In 
leaves behind his failure many anxiou 
creditors.

His report in part was as follows :
"Realizing that this plan is one u 

immense proportions and very fa 
reaching in its effects, both immédiat 
and because of possible resulting con 
plications, your committee decided t 
proceed cautiously in explaining to t! 
manufacturer the necessity of his pr< 
tecting the legitimate retail groci 
against the piratical price cutter.
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“The price cutter in most instances 
enters a community ami after a tem
pestuous existence of a few short 
years, goes out of business leaving be-

mbkrcHA

Price Ticket Used by L. A. Primeau, 
Lindsay, Ont.

hind as a remembrance of his foolish 
methods an at my of anxious creditors 
and hundreds of retailers whose busi-

Pricc Ticket Vsed by L. A. Primeau. 
Lindsay, Ont.

ness was crippled by their attempts to

save their trade by meeting his dis
honest competition.

“With that idea in mind we sought 
to educate the manufacturer as to his

Price Ticket Vsod by L. A. Primeau, 
Lindsay, Ont.

rights and obligations to the retailer 
who distributes his products each day, 
sometimes without enough compensa
tion to cover the cost of doing busi
ness.

“As chairman of that committee I 
took an opportunity while in New York 
after the Boston convention to call 
upon several of the leading manufac
turers of staple articles handled in 
many communities by the retail grocery 
trade at a loss, when the cost of doing 
I usiness is considered and found them 
interested.

“The recent conference in New York 
city of representatives from the retail- 
eis, wholesalers and manufacturers ac
complished a great deal as a preliminary 
towards bringing about a mutual un
derstanding between all. It must be all 
understood that a manufacturer who 
makes a pretense of protecting the re
tail selling price on his goods is worse 
than the manufacturer who is not do
ing anything towards it. on account of 
the fact that he was misrepresenting 
his position to the retail trade and 
should be so notified.

“Price protection along these lines 
presents the only general, legal and

practicable plan yet presented to the 
trade for insuring profits. It does away 
with illegal conspiracies and depends on 
business principles and not on good 
fellowship and mutual promises that 
are never any stronger than the weak
est member of the association. Our 
national association can devote its ef
forts to no better cause for the benefit 
of the retail grocery trade of the Unit
ed States than to urge its State and 
local associations in every section of 
the country to educate their members 
to make it worth while for the the 
manufacture to give them this protec
tion.’’

ANOTHER FALLS IN LINE.

Pcnetanguishene Merchants Adopt Col
lection System Similar to One 

in Guelph.
Pcnetanguishene, June 15.—The retail 

merchants of Penetanguishene have 
found for some years that they have
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been called upon to carry accounts and 
give credit to customers who make no 
aim to pay their accounts when ren
dered. During the winter months es
pecially. these applicants for credit be
came numerous and the general result 
was that the merchant has been called 
upon to grant what is in many eases 
nothing more or less than charitable 
donations. While recognizing that 
“Charity covereth a multitude of sins." 
the merchants here have decided for the, 
future to cultivate a deeper commercial 
instinct and endeavor to surround 
themselves with a more thrifty class of 
customers and it is believed that by 
doing away with the present wide open 
system of giving credit that in time the 
laboring man especially will become 
more thrifty fix not having his weekly 
wage practically spent before it is 
earned as i- now too often the case.

After holding several meetings which 
were well attended by all the most 
prominent merchants it was decided to

invite I). A. Seroggie of Guelph, to 
come here and assist in forming a 
local organization. This gentleman 
came and on the evening of June 9th 
gave an instructive address on what 
was being done in many other places 
along the lines of merchants organizing 
for protection in the matter of giving 
credits.

As a result of this meeting it was re
solved that an association be formed 
to be known as the Penetgnguishene 
Retail Merchants’ Association, organ
ized for the purpose more especially of 
regulating and curtailing of credits. 
The usual officers were elected and a 
systematic method will be adopted 
whereby it is hoped to minimize the 
loss the merchant has hitherto been 
put to' by the unsatisfactory methods 
of giving credit in the past.

Ohaput Fils & Lie., Montreal, will close 
their business place on Thursday. June 
24, it being St. Jean Baptiste Day.

Novel Show Card Which Attracted a flood Deal of Attention.

EMBRY CENT

”r|ME:AUS
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INSIDIOUS FORM OF BLACKMAIL.
In a revent issue of a trade newspaper 

i here was a report in one column, of a 
meeting of retailers at which a commit
tee was appointed to wait upon the 
wholesale trade for donations to a pic
nic, which was to be held this sum
mer. In the very next column of the 
same paper was a report of a meeting 
of retailers in another town in which 
strong exception was taken to the de
mands which were from time to time 
made upon them for donations to various 
organizations, which was designated as 
being “absolutely obnoxious.”

What is sauce for the goose should be 
sauce for the gander. The whole sys
tem is wrong. Every tub should stand 
ii|xin its own bottom. It is nothing but a 
species of hold-up. When a customer, 
he that customer either consumer or re 
I ai 1er, attempts to obtain donations to 
picnics and other social functions from 
those from whom they buy their supplies, 
i he practice is an insidious form of black
mail.

With the retailor largely lies the 
remedy, la?! him refuse either to hold up 
or to be held up.

. THE RETAILER AS CULPRIT.
Under the above caption the Literary 

Digest in its issue of June 5, gives a 
summary of the discussion in the Unit
ed Stales Congress, as well as in some 
of the newspapers on the question as 
to who is responsible for alleged high 
prices of commodities to consumers.

A few weeks ago Senator Hale as
serted that ‘"it is the jobber, the retail
er, who puts up the price,” and that

“we are at the mercy of the middle
men and retailers.” Senators Flint and 
Smoot and others later returned to the 
charge, asserting that the retailers and 
department stores of the country are 
making exorbitant profits.

In the face of the facts that the re
tail trade have no organization in which 
to fix prices and that competition is so 
strong, these statements by the Senators 
are nonsensical. It is plain that in or
der to establish unreasonably high prices 
fur any line of commodities, combination 
and suppression of competition among 
sellers are absolutely necessary. Nei
ther of these at present exist, so that 
little reasoning power is necessary to 
understand that the retail trade is not 
responsible for any undue prices that 
may from time to time be in vogue.

During the recent presidential cam
paign in the United States, both parties 
favored tariff reduction, but it seems 
that, it is now a case of “drawing a. red 
herring across their paths” by blaming 
the retailer in order to obtain excuses 
for increasing the tariff.

The retailers of the country are in
dignant, and are justified in being so. 
at this effort to make them responsible 
for conditions occasioned by the tariff, 
and as the Los Angeles Express points 
ont. “about to be made additionally un
just by an increase of 10 per cent, in its 
average ad valorem rates.”

No one doubts that competition con
tinues to rule with unabated force in the 
retail trade, making statements to the 
effect that this section is the cause for 
any unreasonable price, appear ridicu
lous.

THE MERCHANT AS BENEFACTOR.
In these times when retail merchants 

have to compete with the large depart
mental stores continually receiving fav
ors from public officials and with the 
co-operative stores trying to push their 
way to the front, there is every reason 
for an educational campaign among the 
farmers and mechanics.

In former years when the country was 
in its younger days, when the pioneers 
were hewing houses from the standing 
forests and planting grain among the 
stumps, the merchants were their main
stay. Such is yet the case particularly 
in the northern districts which settlers 
have just begun to populate. One of the 
first men on the scene is the retail mer
chant. He supplied in the )lden limes 
and now supplies in these districts the 
necessities of life.

For years the retail merchant hat car
ried the farmer and mechanic. Whenever 
a year of depression came and the faint
er through failure of the crops had little 
money to spend he went to the mer
chant for credit. This is true in the 
present as well as in the past. If the
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grain yield this season should by any 
mischance become a failure merchants 
everywhere would again have to carry 
thousands of farmers. During the recent 
trade depressions many would have 
starved had it not been for the help of 
the retailers.

The retailer is the go-between, the 
money lender who gets no security on 
his loans. People to whom the bank or 
ordinary money lender refuses to lend, 
obtain credit from the merchant. He is 
the charity institution on the street 
corner. Yet when these same people 
have a little money they send it to the 
mail order houses leaving their benefac
tors in times of trouble and depression 
to obtain what they need to meet their 
accounts, the best way they can.

These same people will, when any to 
operative store promoter comes along, 
spend their cash in taking stock expect 
ing impossible dividends.

Unfair as this appears, yet it is ac 
tually the case and the only remedy lies 
in the merchant himself. Some have 
tried and triumphed. Every retailer has 
got to boom his own business by thor
oughly acquainting the public with the 
quality and assortment of his goods. 
He must watch the competitor in the 
big city instead of the one across the 
road. He can educate by quiet talks 
where he knows the seed will fall on fer
tile ground. He has some splendid talk
ing points and must make the best of 
them all.

In these days of competition he has 
got to be on the alert.

ST. JOHN IN BOASTFUL MOOD
St. John, N.R., is in a rather boastful 

mood these days. It is over the result 
of the winter port trade for the season 
of 1908-09. This boastfulness is not 
without reason, for the winter port sea
son, which ended in May, is a record 
one. According to a statement just is 
sued by the Board of Trade the exports 
for the six months ending with that 
month were $24.i>4fi.840. This is not only 
over $1.900,000 larger than any preced 
ing year, hut it is about. $14,000,000 in 
excess of the same period ten years ago.

No one begrudges St. John its success. 
The people of that city are enterprising 
and have not been satisfied with the as
sistance which the Federal Government 
gave them in order to improve the facil
ities of their port to accomodate ocean 
steamers, but they have put their hands 
in their own pockets and put them in 
deeply in order to bring about the de 
sired end.

Business men who, like those in St. 
John, help themselves, arc entitled to tin- 
assistance of the Federal Government, 
for the nation as well as the immediate 
locality derives benefit from a port like 
that of St. John.
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ESTABLISHING FOOD STANDARDS FOR CANADA.

The Canadian Grocer learns upon high
est authority that food standards are 
about to be established in Canada.

Consideration is being given to the 
whole matter at present by the Depart
ment of Inland Revenue, of the Domin
ion Government, which has charge of 
such affairs.

Chief Analyst A. McGill, who has been 
working upon the new standards for 
some time, is at present in Europe, but 
the work has advanced sufficiently to en
sure its being carried through, and upon 
Mr. McGill’s return, further definite ac
tion is likely to be taken.

Undoubtedly the idea of the Depart
ment of Inland Revenue in making this 
move is to protect the honest manufac
turer and dealer, and the consumer, and 
the newly made standards will be very 
slearly defined, so that there can be no 
doubt as to what they mean.

Realizing the serious nature of the 
work undertaken, the Government work
ed, and is proceeding very cautiously in 
the establishment of the standards.

No changes which might be called rad
ical in the extreme will he introduced, 
but, without a doubt, unscrupulous manu
facturers will be forced to retire from 
the field, nr to market goods of purity 
and honest value.

In short, the new standards will call 
for food products up to certain well de
fined. established tables. Practically all 
food stuffs is use to-day, will be covered, 
including meats, fresh, salted, pickled, 
smoked ; oysters, canned meats, vege
tables, fruits; dried fruits, sugar, molas
ses, syrups teas, coffees, spices, lard, ex
tracts, condensed milk and all other milk 
products, ice cream, dried vegetables, 
evaporated apples, jams, marmalades, jol
lies, pickles, catsup, maple syrup, maple 
sugar, confectionary', honey, cocoa vine
gar, fruit juices, wines and liquors.

The objective of the Government is to 
secure for the honest dealer and the con
sumer, honest goods. In the past, any 
attempt at deception through various 
methods has been ever frowned upon, 
sometimes punished, but not always. In 
the fututre deception of any kind will be 
severely dealt with.

The danger which might be done to 
commerce by too strenuous action in the 
arranging of standards has been an ever- 
present thought with the Government, 
and with the idea of precluding any such 
disastrous consequences, the Department 
has been in close touch with the leading 
manufacturers in various lines. While 
the opinions of these business men will 
carry weight, they will not influence the 
Government in establishing standards

which will accomplish the desired effect 
—the ensuring of honest goods.

One result of the new standards will 
be the dropping of the word “cream” as 
a name for evaporated milk, which will 
be forbidden, and “Evaporated Cream” 
will no longer be sold. Provided the 
milk product is properly labelled— 
“Evaporated Milk” it may be offered 
for sale.

Tea standards, in the sense they arc 
understood by tea merchants, will not be 
established. The new ruling will pro
vide that teas conform in kind and 
country of production to the names under 
which they are sold. Standards for in
dividual grades from various places of 
growth will not be arranged, which is 
regrettable.

The use of standard preservatives will 
be allowed, but any which are at all in
jurious to the health, or which have not 
been proved beyond doubt to be harmless 
will be strictly forbidden, as will any 
preservative tending to deceive one as to 
the quality of the food.

The experience of other countries hav
ing food standards will be employed to 
the advantage of the Canadian People, 
and drastric changes which may have 
worked havoc elsewhere will be avoided, 
or very seriously considered, before ac
tion is taken.

If everything can be prepared in time, 
the law establishing the Canadian Food 
Standards will be enacted at the next 
session of Parliament.

in the fact that they have no awnings 
with which to protect their goods. Rut 
if window displays are going to give a 
prestige to the store, if they are going 
to improve its appearance and if they 
are going to enhance the sale of goods, 
there is only one course to follow- get 
an awning.

In addition to allowing windows to 
he dressed with goods that may be af
fected by the sun, an awning produces 
a more inviting appearance, especially 
on a hot sultry day, as it aids in keep
ing the store interior cool and refresh 
ing.

The cost of an awning would be more 
than met by the benefits above men 
tinned.

AWNINGS AND WINDOW DIS
PLAYS.

Present-day retail merchants are few 
who will claim that window displays have 
no place in the modern store. They arc 
recognized by those who have made a 
feature of them to be among the best 
advertisements possible, and no grocer 
can afford to neglect this portion of his 
publicity scheme. Examples can be sup
plied by the score relating to the suc
cesses meichants have made with their 
windows. They must be attractive and 
clean and if possible original. Selling 
power is the mark to be aimed at.

The complaint frequently is heard, 
especially from merchants in country dis
tricts, that window displays cannot be 
made use of on account of damage done 
by exposure of goods to the rays of the 
sun.

They are probably justified in unit 
dressing their windows under these cir
cumstances but they have an available 
remedy which should not be over-looked 
in view of the fact that window trim
mings is practically a necessity. These 
merchants claim that the trouble lies
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A WIDE AWAKE GROCER
That readers of The Canadian Grocer 

benefit from our market reports is evi
denced by the following from one of mir 
correspondents :

One of the subscribers in 
reading his Grocer noticed a 
forecast on the currant crop 
and at the first opportunity 
placed an order for a heavy- 
stock. Needless to say the ad 
vance in price occurred and the 
subscriber, who reads his paper 
wore a broad smile that hasn’t 
worn off yet. His profits on 
that one deal were well up in 
the three figures dollar column.

Market reports as they appear in The 
Grocer arc secured from the best author
ities—from those who are constantly in 
touch with both the foreign and home 
markets, and they can be relied upon. 
The greatest care is exercised in obtain
ing quotations and giving the market 
conditions. That these arc correct is 
shown by the fact that our figures have 
been on various occasions used in the 
law courts as authentic and also taken 
by the governments. We advise a care
ful perusal every week.

MAINLY ABOUT OURSELVES.
During several years past The Gro 

cer has found its circulation in South 
Africa increasing steadily, without any 
effort on our part. Now our readers 
form quite a considerable number of the 
most progressive class of merchants, and 
we have decided to open a subscription 
campaign very shortly that will cover 
this field systematically and thoroughly. 
The extension of The Grocer’s circula
tion into South Africa and many oth
er countries as well, carries with it very 
material benefits for the firms doing an 
export business,
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Why pay fancy prices for imported 
Catsup when you can obtain as good or 
better quality at very much lower prices?

Aylmer Tomato Catsup
is the best value on the market.

Aylmer Tomato Catsup
has been for years, and still is, the standard

for all Catsups.

CANADIAN CANNERS
LIMITED
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Some Interesting Ontario Grocery Correspondence

Potatoes Cheaper in Lindsay—Peterboro Society Decides to 
Discontinue Soliciting Prizes From Merchants for Picnics—
Grocers’ Association in London 
Book Contract Going to The T.

PETERBORO
June 16.—Sergt. Walter Moore, of the 

.">7tli Regiment, has had a varied exper
ience since lie purchased a small grocery 
shop a few months ago. He is an em
ployee in the C. G. E. works, and in ihe 
early spring decided to go into the gro
cery business. He purchased a little 
business in a suburban part of the city 
and during the day his wife attended to 
the customers, who now and then came 
in. gradually more frequently. Then 
came an enticing offer to go with the 
t'anadian team to Risley. He had made 
the trip on a former occasion and came 
to the conclusion that if he went this 
year, it would mean the loss of his gro
cery business. He decided to give it his 
best attentions and to forego the trip to 
England. He has been progressing favor
ably. until one day during the past week 
his little son came home from school 
rather ill and it was later found to be 
rather serious. He himself is home from 
work. Circumstances of this nature 
would destroy the ambitions of the most 
optimistic, but it is likely that Mr. Moore 
will continue to conduct his small gro
cery business.

The price of potatoes on the market 
last Saturday was down to $1.00 practi
cally its old price. It is likely that it 
will remain there until the new samples 
are received.

The merchants of Peterboro are pleas
ed with the action of St. Peter’s Total 
Abstinence Society in determining not to 
solicit prizes for their annual excursion. 
In former years the T.A.S. always re
ceived a large number of donations from 
the merchants, who generally have had 
to bear the brunt of excursions. The re
sult was that their long list of sports 
was made possible by the generosity of 
the store proprietors. This picnic is un
doubtedly the largest of the year, and is 
held on Dominion Day. There will be a 
change this year. The committee know 
that the soliciting is a practical holdup 
and have acknowledged it such. They 
will discontinue it, but will accept any 
gifts the merchants or business men wish 
to offer. The society has many friends 
and they do not want to refuse anything 
that may afford the donor a pleasure in 
giving.

•Tas. R. Hell received the announcement 
of the convention of Retail Merchants 
to be held in Rioekville this week. 
Mr. Bell was one of the most en
ergetic of the local merchants to form 
an association in Peterboro. but for some 
reason his efforts have not been accom
panied by permanent results. It cannot 
be attributed to his work, however. A 
spirit of apathy ha* been apparent in the

Enter Protest Against School 
Eaton Co.

attitude of many of the most influential 
business men.

Although Aid. Gillespie, of White & 
Gillespie, grocers, has not stated it di
rectly, The Grocer’s representative has 
the best of grounds for believing that the 
firm has made a success of their dairy- 
supplies, which they handle extensively. 
This is really a sideline and yet it is 
considered a good one. The other day 
Mr. Gillespie stated that he had disposed 
of a large number of cream separators 
throughout the country and that this 
year there has been a tendency among 
the farmers to improve their dairy equip
ment. This has been very marked, and 
for that reason the firm has met with 
splendid success this year. They have 
depended upon their experience in the 
past and upon the good name they have 
won among the dairying section of the 
farmers by former business relations.

The confectionery season is now enter
ing. It arrives with the lemon, banana, 
lime juice and other summer specials, 
which are now beginning to be largely 
demanded.

Capt. A. F. Holmes, representing E. W. 
Gillett Co., Limited, was in the city on 
Monday paying his regular business visit 
to the grocers.

The wife of II. J. Mountjoy who con
ducts a grocery store at 209 Stewart St., 
died suddenly on Saturday night. She 
had been in usual good health during the 
day but between 5 and 6 o’clock took a 
hemorrhage, passing away shortly after
wards. The family has been in Peter
boro about a year. The remains were 
taken to Hampton for interment.

Olive C. Bissell, son of W. II. Rissell 
of Brockville. was united in marriage to 
Miss Irene Mallory, of Rrockvillc, on 
June 3rd. Mr. Bissell is at present living 
in Peterboro. where he has his head
quarters as the representative for the 
Ogilvie Flour Mills Co.

LINDSAY.
June 14.—Potatoes have been a strong 

feature lately on the local market. Prices 
eased this week and the farmers are now 
bringing their potatoes into town by the 
waggon loads to sell. Previously the 
farmers were too busy seeding, etc., to 
bring the “murphies” in, but they arc 
not so busy just at present and the po
tatoes are plentiful. The result is that 
the price has dropped 15c and 20c per 
bag.

This has been a banner season for 
pineapples, and one merchant stated that 
lie has sold more pineapples this season 
than any other season in history. The
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prices have been reasonable, and the 
quality of the pineapple the very best.

Thos. Brady has a window-full of var
ious kinds of pickles, sauces, etc., which 
is attracting the eye.

Butter has taken a big drop during the 
last few days and is very plentiful.

Your correspondent asked J. E. 
Adams, of Adams’ Bros., what he 
thought of the idea of weighing eggs and 
selling them by the pound. He did not 
commit himself, as he was aware of the 
fact that sometimes the merchants and 
also the customers had to pay the same 
price for small eggs as they did for the 
larger ones but at the same time did 
not know whether it would be feasible 
to inaugurate the method of selling eggs 
by the pound.

Ilay by the bale is very scarce.

LONDON.
June 14.—Trade is fair in both whole

sale and retail lines and there is not 
much change in prices. There is a little 
more demand for refined sugar, which 
will further increase with the advent of 
the strawberry season. There is a good 
wholesale demand for seeded raisins and 
prunes, both of which show an advancing 
tendency.

The matter of the new school readers 
was taken up at last week’s meeting of 
the Retail Grocers’ Association, and a 
motion was unanimously carried instruc
ting the secretary to write the Minister 
of Education and the member for Lon
don. Hon. Adam Beck, protesting against 
T. Eaton & Co., being allowed to use the 
school books as an advertising medium, 
and declaring the association’s opinion 
that the readers should not be used for 
advertising purposes. Certain whole
sale houses being accused of selling to 
consumers, it was decided to advise them 
to keep out of the retail business. It was 
also decided to advance the price of lard 
1 cent, which was fortunate, seeing that 
next day the wholesale price went up Jc.

Robt. Tait, who for many years has 
been “on the road” for the McCormick 
Manufacturing Co., has been appointed 
manager of that company’s Ottawa 
branch establishment. In view of his 
leaving this city, a number of his friends 
assembled in the rooms of the Weslern 
Ontario Commercial Travelers’ Associa- 

’•iii. Masonic Temple, on Saturday and 
presented him with a handsome traveling 
bag. Wm. Turnbull presented and read 
an address, the presentation being made 
by Secretary Alf. Robinson. The ad
dress was signed by the following names: 
J. T. Green, F. E. Harley, R. E. Davis. 
W. Smithson, C. W. Nichols, A. J. Bean. 
Wm. Lind, E W. Hannah, A. E. Ferte, 
Wm. Pegler, Wm. Turnbull, H. J. Colia- 
more. Wm. H. Harding. M. F. Irwin. W.
L. Underwood, Wm. Gray, W. R. Grant, 
R. A. Brown, S. P. Allen. G. M. Adams, 
W. J. Taylor, Chas. H. Firth, J. T. John
son, E W. B. Ezrdley. A. E. Barbour. P.
M. Millman, Alf Robinson.

Fruit growers arc looking for an im
mense crops of strawberries this year 
and the first instalment will be in the
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grocery stores this week. Dealers sai
llie berries now coming in from the 
United States are up to the average for 
I his season of the year, but housekeep
ers seem to prefer the home-grown art
icle. The vines are loaded and the fruit 
will be ready for picking any time this 
week. Give us not too much dry weather, 
with a sun not too hot, and there will be 
an overproduction of strawberries, said 
one dealer. It might be that berries 
would in some eases he found no: worth 
picking, because of an oversupplied 
market.

I'M. and Wm. Masuret were tendered a 
eoinplimentary banquet at the Grigg 
House on Wednesday night of last week. 
Gol. A. M. Smith presided and on behalf 
of the Wholesale Grocers’ Association 
of the city presented Ed. Masuret with 
a handsome traveling bag, and William 
Masuret with a gold-headed umbrella. 
The Colonel expressed his regret that 
they were retiring from business in Lon
don, and he hoped that wherever they 
located that they would be successful.

Flour went up another ten cents per 
ewt. wholesale, this week.

The game of baseball on Wednesday 
of last week between the grocers and 
policemen resulted in a tic. The peace 
preservers strengthened themselves for 
the occasion by ringing two old-time 
experts on the diamond- Harry Fowler 
of the Advertiser, and City Treasurer 
Hell. Hut for that the game would have 
been easy for the grocers.

TORONTO.
.lune If).—Wriglcy Bros., grocers, cor

ner Bluer and Markham Sts., have sold 
I lic-ir building and transferred their 
grocery stock to the store at the corner 
of Simcoe and Richmond Sts.

Vasey and Wilcox, grocers, have re
moved from the store they recently oc
cupied on Bloor SI. to 1102 Rloor St. 
West.

C. 1,. Dean, 496 Rloor St. has bought 
out Mr. Graham and with his methods 
is bound to have a share of the trade in 
that locality. A number of new stores 
are going up which, when all are occu
pied will make that a busy part of Uni 
city.

.1. L. Casey who moved from Yonge 
St. to 628 College St. is pleased with his 
change. Business is coming his way and 
he knows how to lake care of if.

Alex. Davis 462 Rloor St., thinks a 
great deal of good could be done just 
now if the Retail Merchants Association 
would send circular letters to every house 
in tire city urging them to be more 
prompt in their payments to the retail 
stores, tx> enable them to meet their 
shorter terms of credit with the whole
salers.

B. A. Belyea, a veteran grocer of 38 
years’ experience, accompanied in busi
ness by his accomplished daughter, has 
come from Southampton and is now in 
possession of the store lately occupied 
by McLeod & Son, 698 Spadina Ave. 
Although ripe in experience, and not 
young in years, his alertness and active

movements show that he is in the prime 
of his life and quite in his best to swing 
business his way. His great activity, 
cheerful disposition and his “Know 
how” will no doubt make him one of the 
leading grocers in that part of the city.

D. H. Dobbin has bought out G. II. 
Cooper, corner of Huron and Sussex Sts. 
Mr. Dobbin is a thorough grocer, having 
received his early training in the retail 
Store with his father and afterwards 
spending eight years with the boys on 
the road representing Balfour, Sniye & 
Co... of Hamilton, wholesale grocers. 
This gives him an excellent qualification 
to do a first class grocery trade, which 
will soon be appreciated in that part of 
the city.

There are still a few grocers who are 
so far behind the times that they actu
ally, without seeing how others sec them, 
with some degree of pride say that they 
have no time to read the “Canadian 
Grocer. ’ ’

W. L. Brown, Sorauren Ave., is one 
of those who think the retailers should 
start a wholesale fruit business of their 
own.

J. Coad, 100 Sorauren Ave., is a new
comer to the city and he may well con
gratulate himself in securing a store in 
that growing part of the city. His store 
is up-to-date in every respect, and with 
the push and skill which he is able to 
command, his business will soon measure 
up with any of his competitors.

A. Newland, is one of the lucky 
grocers who secured one of the new 
stores on Roncesvalles Ave. He comes 
from Church St. with three years ex
perience and with his natural ability 
and pluck is bound to push to the front. 
He has every good duality required to 
make him a winner. He will keep choice 
groceries, fruits and confectionery with 
an ice cream soda fountain as an extra 
drawing card.

\V. J. Snell. 2165 Queen St. East, 
known as “Snell’s Grocery” is a marvel 
of excellence and beauty. Before you 
enter the store you are attracted by the 
taste displayed in arranging the window. 
Inside from the manager down to the 
smallest article everything seems to wear 
a smile, and dresses in its very best. 
With an ambition for higher attainments 
h ■ has cowtvaeted for a new and elab
orate electric sign, which will attract 
the thousands of people on their way to 
the park.

•I. Skelton, 2012 Queen St. East, one 
of the east end grocers, thinks if he did 
i ot get the “Canadian Grocer” the “cob 
>.eb -a «. 11 ] « I be over his door.” With tie 
"elp he gits from it, he can easily gold 
his own with any and all of his competi
tors and do his share of the business.

P. M. 1). Whitelock, 1961 Queen St. 
East, claims to be the pioneer grocer of 
the east end. He is doing well and 
prides himself in allowing his name to go 
on the black list intentionally as a mat
ter of principle. He is opposed to the 
blacklisting plan, he says.

Pizer & Smith, Queen St. East, have 
no time to read the “Canadian Grocer” 
as they are too busy looking after their
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own business. Up-to-date grocers know 
that this is not wisely looking after one's 
own interests for it is neglecting the 
most important needs in business.

B. G. Bell, 691 Broadview Ave.. comes 
from Trenton, and secured his corner at 
a bargain. He has since been offered 
$500.00 advance, but he wants to make, 
it his home. He spent his boyhood days 
behind the counter and the last 20 years 
on the road. He has had plenty of travel 
and now feels contented to stay at homo, 
and do his best to give good service to 
his customers.

Furniss Bros. arc opening a new store
with entirely new goods; at 747 Hiroad-
view Ave. These voulur men have had
experience with several of the lei iding
grocers in the iidty and th • re fore ifilter
upon their new under t:akin g with good
prospects. The,y intend to h a mile gen-
ci ries, provisions and fln wers

BRACEBRIDGE
•Tune 16. Saturday the stores all look

ed tempting with large displays of fruiti- 
such as strawberries, pineapples, ban
anas, oranges, etc. Every indication 
points to a bumper crop in strawberries 
this season in this section.

Farmers throughout Muskoka arc bad 
ly in need of rain and unless it comes 
soon the hay crop, which the farmers in 
this district greatly depend on. will be a 
failure.

The staff of Hutchison Bros., grocers, 
were entertained on Friday evening last 
on the lawn of D. T. Hodgson. One of 
the pleasing features of the evening was 
the solo rendered bv George Hole, the 
accountant for that firm.

Prices on Saturday for farm produce 
were: butter 17c per lb.: eggs, firm at 20c. 
per doz. : potatoes showing a reduction 
in price, selling at $1.00 per hag.

GUELPH.
•Tune 16. The annual excursion to the 

Ontario Agricultural College, which ar
rive daily during the month of .Tunc, are 
now in full swing; but as to whether 
the influx of visitors, which these exisur- 
sions pour into the city, materially assist 
the trade or not is a matter for opinien. 
Of course the resturants de a flourishing 
business as also do the small ware stores. 
On Saturday, the ordinary huiness was 
augmented by the three excursions from 
Toronto and surrounding destricts ami 
naturally a big day’s business was the 
result. In fact some of our merchants 
go so far as to say that Saturday’s turn
over was the largest this year. The day 
was fine and some very pretty fruit dis
plays were noticed. Geo. Williams with 
California cherries, did a apod business. 
He also had an effective window of pre
served fruits and jams.

A. Groom and W. H. Fielding are each 
showing a good selling line of toilet 
snap. A. Groom has also a very nice 
array of lime juice, which lie reporte a* 
selling well.

J. A. McCrea has an attractijv-e window 
display of china.

t.
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Notes from the Maritime Provinces and Quebec
Ship Orders Groceries From Halifax Retailer by Wireless Tele
graphy—Ontario and Manitoba Flours at Same Price in New 
Brunswick.

CHATHAM
June 16.—The urgent need of the re

cently inaugurated debt collection 
scheme is emphasized by tin- fact that 
accounts against over 11 Hi liftèrent debt
ors have already been placed in tin- 
hands of the collector. Against many of 
these there is more than one account, 
the highest record against ;viy single 
debtor being 11 accounts. This was the 
report presented at the R.M.A. uniting 
last Tuesday evening, after the collec
tion scheme bad been only a few weeks 
in existence. Though listing the ac
counts, mapping the city into routes end 
other incidentals have taken much time, 
the collector is already making regular 
calls, and has date- with 51 debtors, 
while about till has alrcaily bien col
lected, in addition to amounts paid 
direct to merchants which will total far 
more. Some difficulty has been ex
perienced in convincing debtors that the 
association is really in earnest, but 
this is only a temporary trouble. A 
difficulty in connection with disputed ac
counts was referred to the association, 
many debtors having claimed that the 
amounts were incorrect, ft was recom
mended that in such cases the collector 

. instruct tin- debtor to show his bona 
fides by calling on the merchant with a 
view to adjustment within a week. At 
the end of that time, if the debtor 
doesn’t put in an appearance, the matter 
will be once more in the collector's 
hands. The feeling i- that most of these 
“disputes” arc merely devices to gain 
time. A means of effectively handling 
country collections was another diffi
culty. In many instances 75 per cent, of 
a merchant’s had debts will he outside 
<ity limits. It was ultimately decided 
to experiment with a mail system of 
dunning, though the point was effectively 
raised h> Veter Cunningham that month- 
h dun nets were useless, and that to 
show the debtor that business was 
meant, would require a series of pro
bably seven letteis, steadily increasing 
in sharpness, at intervals of about a 
week. President West man was inclined 
to favor personal calls, and thought 
that by mapping out definite routes in 
the country the time and trouble involv
ed could he reduced to a minimum, while 
the expense of horse hire, otherwise an 
insurmountable item, could be eliminat
ed by individual merchants lending the 
collector the use of their horses and rigs 
time about. It was felt that the addi
tional expense inevitable in any ease 
would justify the charging of a small 
percentage on country collections. If 
the mail system doesn’t work, further 
methods will have to he devised. A 
committee comprising Peter Cunning
ham, Paul Blonde, A. 1). Westman, 
Harry Andrew and Win. Anderson was 
appointed to lake charge of the entire 
matter

The past week has not been as busy 
as many grocers expected, owing to the 
failure of home grown strawberries to 
arrive While late, the crop looks good. 
Though the handling of the berries is 
largely a mailer of “turnover,” the 
profit comes in the sale of sugars and 
.iars. Incidentally, most of the import
ed berries have "come in in boxes fitted 
with “false bottoms,” and market ven
dors are protesting, claiming that owing 
to this fact the imported berries are not 
full measure, while the law requires 
• hem themselves to sell nothing hut full 
boxes.

HALIFAX.
June 15.—Business conditions are re

ported in a satisfactory state through
out the Province, and the prospects ere 
excellent for their continuance. Euor- 
im us quantities of mackerel have struck 
i .> along t lie coast, and I lie* fishermen in 
some districts are reaping a harvest. 
Willi lisli plentiful lots of money is pul 
in circulation and good times follow, as 
the fishermen spend their earnings libei 
ally. So far this week nearly 200.IMU 
fresh mackerel have linn landed al Hali
fax a id thousands of barrels have been 
iced and shipped fresh to the I Tilled 
Stale- market. Besides lar quantities 
are being put in cold storage for tlie fall 
trade. On the Cape Breton coast the 
fishing is also good. Besides large quan
tities of mackerel. Hie bids are bring
ing in good catches of haddock. The 
Lunenburg hank fleet have nearly all 
returned ami Hie spring catch totals 
over twenty thousand quintals. Codfish 
are in better demand and the price lias 
advanced. Last year codfish sold for 
.f.l.fiO per quintal, while this year they 
are bringing tfô.lMI, and may si ill go 
higher.

The Norwegian fishery Ibis year is also 
n purled lo he good, Ihc ealeli being 
much larger Ilian last year.

The first big lobster shipment of Ihc 
season to London and Havre, will go 
forward this week on the Furness line 
steamer Shenandoah, which will lake 
from 15,000 to 20,000 eases.

Probably the first order for groceries 
ever received in Halifax by -wireless 
telegraphy came lo llenlzell’s Limited, 
last week, when they received an order 
by Ihc Marconi system for ships stores 
from a steamer inward hound, which at 
tin- lime was several hours from Halifax, 
The goods were quickly hustled to the 
pier, and the steamer sailed again on the 
following morning with the supplies on 
hoard.

MONTREAL.
June 15. -The first annual meeting of 

the Dominion Orchards Company took 
place June 9, on the farm of the com- 
panv. at Rougemont, Que. An encour
aging report was presented to some 
twenty-eight of the shareholders who 
were present from Montreal. It was 
shown that the acreage in strawberries 
and raspberries had been materially in
creased. Fifty acres were now planted 
in these berries. Besides, seven acres 
were planted in tomatoes, four in 
celery and seven in wax beans. The 
strawberry patch was reported as be
ing large enough to yield a carload a 
day during the height of the season, the 
first two weeks in July. It. was de
cided to increase the size of the hot
house, which at present covers about an 
acre. Officers were re-elected by ac
clamation as follows : President, .7. M. 
Fortier ; vice-president, .7. F Mc7vean;
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secretary, R. 8. Bell; directors, Wm. 
Bell, J. P. ( hoquette, S. M. Iaike.

Jas. B. Campbell, sales manager 
American Can Company, Montreal, was 
in Ottawa last week.

Fred Hodge, with Chase & Sanborn, 
Montreal, was in» Ottawa and Colling- 
woud the latter part of last week.

Wm. Galbraith, Montreal, was in Ot
tawa last week. |

('. W. Gregory, {.ales manager-W. D. 
McLaren, Limited, Montreal, makers of 
Cook’s Friend Baking Powder, was in 
Three Rivers and other Quebec points 
this week.

S. T. Nishimura & Co., Montreal, re
cently renovated their offices, at 55 St. 
Francois Xavier Street, and are now 
in possession of handsomely fitted, mod
ern quarters.

Robert Meighen, president of the 
Lake of the Woods Milling Company, 
Montreal, who has just returned from 
Europe, expresses the view that the 
business men of the Old Country are 
loo prone to neglect business for the 
sake of sport, and he notices a tendency 
in the same direction among the 
youth, and even the older men, of Can
ada. Mr. Meighen thinks that while the 
old proverb : “all work and no play 
makes Jack a dull hoy,” may he true, 
there is, nevertheless, such a thing as 
overdoing the playing.

Lt.-Col. W. H. Schneider has gone to 
camp with his regiment, the tith Duke 
of Connaught’s Royal Canadian Hus
sars.

ST. JOHN.
June 15.—For the first time in the 

history of the grocery business in New 
Brunswick. Ontario and Manitoba 
flours have been selling at the same 
price. An advance of fifteen cents in 
Ontarios on Monday put the price ex
actly the same as Manitobas, $7.15 a 
barrel, wholesale, or $7.10 to $7.50 re
tail. Most of the local jobbers had 
pretty good supplies on hand before the 
advance started some time ago and 
they arc consequently reaping a re
ward for their foresight. The price 
of biscuits, of all kinds, was advanced 
hv the local manufacturers on Satur
day, the 12th instant, the reason as
signed being the increase in the price 
of flour and mixing ingredients.

In view of the proposed tariff changes 
in the flnited States, among which is 
said to he under consideration a pro
posal to increase the duty on potatoes, 
the announcement made a few days ago 
that the steamship service between 
this port and 77avana, Cuba, will be 
resumed about September first, is of 
considerable Interest. 1 William Thom
son & Co., shipping agents have an
nounced that the steamer Mantinea. 
which is much larger than the steamer 
formerly on this route, will be put on 
the service and it is expected that 
trade between this province and Cuba 
will he given quite an impetus. Dr. 
E. S. Kirkpatrick, Canadian trade 
commissioner to Cuba, in writing to 
merchants here states that there is a 
good opening there for trade in pota
toes, hay, oats, etc.
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Authentic Information on Western Conditions

Short Weight Butter Discovered at the Coast — Potatoes go 
Higher Than Ever—Fifty-Pound Butter Packages in Export 
Form to be Exhibited in Winnipeg.

VANCOUVER.
June 15.—Short weight in one pound 

butter bricks has been discovered by 
ttie executive of ttie Vancouver Entail 
Grocers’ Association, and James Roy 
file secretary, lias sent out letters to the 
members of the Association, acquainting 
them of the fact and jmlrng them -m 
their guard. Over till ditfc vut lois u| 
butter, put up by creameries anil grocers 
who brick their own Initie -, have been 
carefully weighed in about 20 different 
stores. They were weighed in three and 
four pound lots, and only two in's cant" 
up to the requirements. Tim worst cases 
were one of three pounds, which weighe I 
two pounds, twelve ounces, and another 
of four pounds, which weighed three 
pounds eleven ounces. It is the inten
tion of the Association to use every 
means to stamp out this injustice to the 
grocer and the consumer, and co- 
tion is asked. “I knew before we were 
iqi against it,” a grocer remarked, “be
cause it was impossible for any man to 
sell in three pound lots at the prices 
cp'.iitcd unless lie were losing money. 
Guslomcis have stated that they could 
gel butter at oilier places at a better 
price, and though I have hinted at short 
weight, they thought [ was objecting 
only because I could not do as well. Now.
I have this letter to show them.”

Potatoes are up, away up. Ashcrofts 
are now quoted at $t>0 per ton, and locals 
iii from $50 to $55. That is higher than 
i.n;, one thought they would reach, and 
< ven at that high ligure, they are almost 
riiohlainable. One grocer said that lie 
went to llie commission men and man- 
a«;u| to get two sacks, when he had 
orilcis for many more. And these re
tailed at $d.5tl. This is something mi
lliard of in the local market. What’s 
more, it will lie a monlli before good new 
potatoes are in at a price to even equal 
the high price of the old ones. A month 
or more ago when it was stated that new 
potatoes were behind their lime, The 
Grocer was doubled, 1ml the price now i.- 
ahuost double wluil it was then. Now 
potatoes were as low as six pounds for 
25c, and now they are retailed at three 
for 25c. Warm weather lias now set in, 
and growth will lie hurried along.

McLeod & Clarkson is the name of a 
new commission firm who have, taken 
over the confectionary end of the busi
ness Lf the Standard Brokerage Co., 
which has several angencies. II is the 
intension of McLeod & Clarkson to make 
specialties of olives, jams and old count
ry mustards and catsup, representing 
Farrow, of Peterboro, England.

A recent visitor was E. I). Morton, of 
E. and D. Morton, pickle and jam manu
facturers, of London, England. On bis 
way east, he was accompanied by the

reprisent alive here G. A. Stone, who is 
now in wes.ern Alberta.

Wes. Molfatt, until recently a clerk in 
the grocery department of W. U. Xle- 
gaw’s store, Vernon, has left for Calgary, 
where he will remain a short time before 
proceeding East.

There is a very large call fur British 
Columbia strawberries from the prairie 
provinces, hut there is not enough fruit 
to s the demand. Orders have been
received in Revelstokc for 1.000 In xcs 
from Calgary and Edmonton, while the 
Victoria Fruit Exchange lias contracted 
for three carloads. Prices to-day are 
high, the lowest retail ligure being 25c. 
per box or two for 45c. Las, year the 
local growers averaged about ten cents 
per pound, and this year much higher 
will lie netted, though the liiinl returns 
may not lie more, since the amount is not 
so large.

J. B. MiicEwan. cheese and Initier ex 
pmter i f WeUingtun, New Zealand i> 
mi the coast, with a view In increasing 
the trade between Canada and New Zea
land. As pointed out in these columns 
before, what is lirst necessary is cold 
si orage accommodation in the hunts. Lit 
this cannot lie secured without a subsidy 
to the operators of the steamship line 
Mr. MacEwan states that New Zealand 
could supply Canada with mutton, but
ter and cheese, as well as heel" products, 
hut development of the trade is prohibit
ed, since proper shipment facilities .aie 
not obtainable. Mr. MacEwan is a Can 
ailiaii, hailing from Stratford, Ontario, 
and will revisit his old hume. He settled 
ill New Zealand liflcen years ago.

WINNIPEG.
. I line 15. An interesting exhibit in 

the butter department at the Winnipeg 
industrial exhibition, to ho held from 
July 10 to 17, will he that of two 
packages of creamery butter of not less 
than iii t y pounds each, to he put up 
in export form. This butter is to he 
shipped to Winnipeg from outside points 
to arrive not later than June IS, when 
it will be placed in cold storage until 
July 11, then moved to the grounds 
and judged. Special consideration will 
he taken *as to the condition of the 
package, and a first prize of thirty 
dollars is offered. It is obvious that 
this prize is given in order that the 
standard quality of export butter 
might be raised. Considering the fact 
that much damaged butter has been 
delivered on foreign markets, and also, 
that many creameries have been built 
all over western Canada during the 
past two years, it is timely that such 
a contest as this should be inaugurated. 
It is hoped that many butter exporters 
will take advantage of this exhibit, 
and that the worthy purpose of the 
donor of the prize will be realized.

A business deal of importance was 
consummated at Rapid City. Manitoba, 
on .lune !>, when the grist mill formerly 
owned by George McCulloch & Sons, of 
Souris, was taken over by a company 
from Brandon. The purchase price was 
in the neighborhood of $25,11110, and in 
future the firm will be known as W. .1. 
Lindsay & Co. The new proprietors 
contemplate making considerable im
provements. In addition to the Pour 
milling they propose to establish an 
oatmeal mill and general elevator busi
ness, anil may build a -pur from the 
railroad to facilitate shipping.

MANITOBA MARKETS
iCorrected b\ Telegraph).

I’l (INTERS 
Apricots Very scarce.
Dates Reduced.
Fork and Beans Advanced.
Cm rants Scarce.
Winnipeg. June 17.- The local trade 

was never in a mote tlourishing condi
tion. Wholesalers have been pressed 
with orders lor several weeks and they 
are preparing tor a heavy seige during 
the exhibition when it is expected that 
many merchants will conic in from var
ious points in the west. The beautiful 
wc.ither has been a splendid asset to 
tbe retail trade, anil the counter cus
tom lias greatly increased. Green 
Iruits anil vegetable.-- have been selling 
heavily during the past week, and the 
market prices arc slight Iv changed. We 
quote an advance in some pork and 
I cans which is the second advance 
within ten days.

SI GAR The B. C. lelinerivs seem to 
be endeavoring to monopolize the mar
kets in sugar at present. The follow
ing prices prevail, but a decline may 
be expected soon.
M .»*• roat ami D C. grauulat <'1, in .. ...... 6 90

" in Backs................................ 495
" yellow, In bbla......................................... 4 tO“ " in flacks......................................... 4 55

Wallat eburg, in bbls............................................. 4 93
" in aanba.............. ............................ 4 tO

B,G. gunnies granulated, 5-18's to bale, per cwt .... 4 95 
" " Mu's " “ .... 4 95
" icing. .......................................................... 5 60bar sugar....................................................... 5 60

Icing sugar in bbls............................................... 5 60
11 in boxes............................................. 5 80

" " in small Quantities.............................. 6 03
Powdered sugar, in bbls........................................  5 :t5

" " in boxes..................................... 5 55
in small quantities....................... 5 85Lump, hard, in bbls.............................................. 5 90

" " in 4-hbls............................................ 6 01" “ in fon.lh oasee...................................  5 93

SYRUP AND MOLASSES The mar
ket on molasses has become much 
firmer. Syrup as usual is quite tirm 
anil sales continue good.
Syrup "Crown Brand," 3-lb tine, per 2 doz. case 

" " 5-lb tins, per 1 "
10-lb tins, per àr ..20-lb tins, per J

2 35
1 8J
2 65 
1 70

1 barrel, per lb.............................. 0 C4
“ " Sugar syrup, per lb....................... 0 04

Beaver Brand, 2 lb tins, per 2 doz case.......................... 3 30

" 10 - " Î " ......................... 3 60
" 20 .* " f " ......................... 3 40

Barbadoes molasses in i-bbls, per lb .........................  0 041
Porto Rico molasses in t-bbl*.. n«r gal ........................ 0 60
Beaver Barbadoes molasses. 1 bbl., per gal.................. 0 5$
Gingerbread molasses, * bbl., per gal ........................... 0 40
New Orleans molasses, J-bbis, per gal ....................... 0 36

FOREIGN DRIED FRUITS. Cur
rants and apricots arc very scarce on 
local market, and the prices are linn. 
Dates have declined from 7c to 51 c 
lier lb.
Smyrna Sultana raisins, uneleaned. per lb.................  0 67

“ " " cleaned, i er lb.................... 0 08$
Trcaor's Valencia rttislns, f.o.s. p?r case, 28 s............ 2 05

' ' " 14e .......... 1 06
" selects " 18 s............ 2 25

1
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* '* M M 14 a........... 1 IS_
Ui«n H a........... I »

'• lie........... 1 U
Californie raUine.oholoe seeded In l-lb.paokegw

per paokege................................ • 06f
m •• fmoy seeded In 1-lb. paokegee

per paokaf e................................ 0 #6J
" " ohcîoe seeded in 1-lb packages
- - fBcraSTHb " e9H

per package............................... i 071
Raisins, S crown muscatels, per lb............................... 6 65

- 4 m " " .................................. 0 041
Prunes 90-10U per lb .....................................................  6 0Ï

" 80-90 " ................ e 06
•• 7040 •* .......................................X* .... I 046
•• 60-70 “ ............................................  #061" 88 " :::: i9
" 10-40 M ............................................ 0 89

Sfcrer prunes.....................................................................  I 08
Currants, unoleaned, loose phok, per lb....................... • 074

“ dry cleaned Ftijitrae, per lb.......................... 0 08
" wet cleaned, per lb........................................... 0 084
" FUiatras in 1-lb okg dry cleaned,per lb .... 0 f fe|

Pears, per lb...................................................................... 0 061
Peaches, standard, per lb..............................................  0 07|

" choice ................................................................ 0 01
A priceu, standard, per lb.......... .................................. 0 134

" choice, per lb.................................................... 0 lfj
Plums, black pitted, per lb.......................................... 0 lit
Nectarines, per ;b............................................................ 0 00l
Dates, new. per lb......................... ................................ 0 0'|

MAPLE PRODUCTS—Stock is get
ting low in syrup. The market is 
firm in syrup and weak in sugar.
Sugar, per lb................. ......................................................  6 134
Syrup callous 4 dux to'c-se, per case........................ 6 60

| " ldoi U/eaae. " ........................ 7 80
" i " 1 doe to case M ......................... 7 59

I'OT AND PEARL BARLEY—Prices 
ate firm this week
Pot barley, per sack .......................... ....................... 8 70
Pearl barley, per sack...................................................... 3 90

per V» sack................................................ 8 05

QUAKER OATS—The following 
prices prevail. Sales are heaqy.

Family #<e ......... ............................................ ............ 5 00
Uuaker oau. 86 packages..............................................  1 50
Quaker toasted cornflakes, 24 pkgs.............................. 2 00
Petiijt hn breakfast food, 18 pkgs................................. 2 25
Puffed rice in bbls per lb............................................ U 82

COKNMEAL—The market shows a 
slight weakness at present. The half 
sacks in some instances have soM for 
$1.05. We quote the advanced price of 
last week.

Cornmeal, per sack .................................................  2 10
" per 54 sack .......................................................... 1 10
" per bale (10,10 s)................................................. 8 40

ROLLED OATS—On account of the 
competition among the millers a 
slight break has been made in the 
prices this week. The prices reached 
the point where outside millers found 
they could profit by shipping in, and 
local millers were compelled to reduce.

Rolled oau, 80 lb sacks, per SO lbs............................. 2 ■*>
" 40 " " 60 ............................. 8 56
•• 30 ** ** 60 ............................. 8 60
•• I M “ 60 ............................. 8 90

WALNUTS—Prices are firm.

Shelled Walnuts, in boxes, pa lb....................................0 26
" small lou, per lb.................................0 28

" Almonds, in boxes, per lb:................................. 0 28
small lots, per lb............... ................  0 SO

HONEY—The market is weakening.

Honey, 2à lb. tins, in case ‘ 4........................................ 8 65
- I ’ " 12 ....... ................................  8 75

TI BS—These prices are firmer than 
they have been for some weeks.

iùddy s tube. No 0 per dozen ..................................  11 25
11 11 •* 1 1 1 ....................... ............. 6 10
.......................8 - •*   7 50
........................8 " ” . ..................................... 6 «0

nette of 3, No. 0, 1, 8, per nest ---- 8 35
** " 3, No. 1,8, 3 per uest — 1 66

............................... 4. No. 0,1,2, 1 per nest t 86

BEANS—1‘rices are very firm and 
rfiere is a marked scarcity of the white 
variety.
3 lb picker, per bushel ...............................................  2 67
1'nine white, per bushel ................................ ........... 2 5J

RICE AND TAPIOCA- Market cuii- 
t Kues week.

Japan ice, per lb.............................................................  0 044
i-atua “ M . .......................................................... 0 014
Itfu-oon rice, per lb........................................................ 0 fi3|
T .|i .oea, per lb.................................................................. 0 01

< ANNED GOODS — The advanced 
price of applet, remains firm. The mar

ket is quite weak in almost all other 
lines.

GREEN FRUITS AND VEGETA
BLES—The trade has been heavy and 
markets are good. Prices are some
what lower this week.
Tomatoes, Mississippi, per ca e.................................  1 50
Lettuce, perdoz............................................................ 0 30
Radishes, per dox.......................................................... 0 80
Parsley, per doz.............................................  ............ 6 30
Oranges, per box..................................................  S 51 4 00
Lemons “   4 60 5 50
Bananas, per bunch..............................................  8 50 S 50
Strawberries, per case, 84 qU....................................  3 60
Pineapples, per crate................................................... 3 £0
Rhubarb, per box...................... ................................... 2 01

MEATS—We quote a further advance 
on pork and beans. The meat market 
is firm.

EGGS—The demand for eggs has 
been heavy and the price has been kept 
up. It was expected that the Manito
ba fresh laid would he as low as 16è 
cents according to the production. To
day they are jobbing at 19J cents.

BUTTEIt—We quote creamery at 22c 
being lc lower than last week. The 
dairy product is not marketing well. 
This week it has been about 13c per 
pound.

QUEBEC MARKETS
Montreal, June 17, 190!).

Beans continue to be the feature of the 
market, further advances having been 
recorded since last week. Prices have 
now reached the level which puls beans 
among the luxuries of life. Peas are 
steady this week. Tapioca is slightly 
firmer, but no advance has occurred lo
cally. Black and while peppers are re
ported as being higher abroad, but no 
changes have been made bv local houses. 
Prices submitted to agents by California 
packers would indicate that the trade 
will be supplied with apricots this year at 
higher figures, while peaches will be low
er. Butter has advanced. Canned goods 
are being cleared up gradually, tomatoes, 
si raw berries and raspberries being prac
tically the only lines now held in 
quantity. Some nominal figures have 
been quoted by salmon packers, but 
prices are not yet out. Sugar is 
steady the local market not having 
followed recent New York fluctuations. 
Molasses is quiet.

Trade on the whole is not as brisk as 
ii should he at this time of year. With 
navigation u|>en everywhere, good roads, 
and indications of a tine crop, business 
should he much more satisfactory than 
it is. ft is difficult to account for the 
present state of affairs, unless through 
the fact that prices are high on almost 
all lines.

SUGAR. — Changes in the United 
Stales markets have not been followed 
by the Canadian refiners, prices having 
been quite steady. Business being trans
acted, while not up to expectations, is 
satisfactory. A considerable quantity of 
Scotch and beet sugars is being disposed 
of among the trade at present.
Granulated, hage............................................................. 4 |r>

" 20-lb. bags....................................................  4 es
• Imperial........................................................ 4 20
“ Bearer........................................................ 4 2)

Paris lamp, boxes, 160 It*................................................ I 46Tjîÿy............................................  8 68

Red Seal, boxes............................................................ 0 35
Crystal diamonds, bbls...................................... 6 36

" " 106lb boxes..........................! .... 6 46

4»

“ " SO lb "
is lb. ••

" " 5 lb. cartoons

-fituëm —

No. 8 yellow..........................
Ne. 1 " ..........................No. 1 “ bags....................
Bbls. granulated and yellow may be had at St.- above bag prices.

SYRUPS AND MOLASSES—Jobbers 
report fair business in syrups. Recent 
advances, some say, have resulted in a 
falling off in business. Other houses do 
not find sales lower, but larger, on tin- 
contrary. Old orders for molasses are
being filled from recently arrived car
goes, but thee is not a great deal of new 
business passing. Price slaughtering 
which was so common a few weeks ago, 
resulted in everybody becoming well sup 
plied, making present transactions small.
Fancy tiurbadut s molassen, puncheons...........  U 38 U 40

“ barrels .............U 41 U 43
half-barrels............ 0 43 0 45

Choice Barbadues molasses, puncheons...........  0 41 0 43
M " barrels................. 0 44 0 4»

“ half-barrels .......... u 46 0 48|
New Orleans..................................................  0 88 0 8t«Antigus ...............................................................  0 80
»»eite Bloc ............................................................  0 40
Corn syrups, bbls.................................................... 0

*' 4 bW|.....................................................  0 osé" 4-bbB.....................................................  0 081" 3S4jb pails...............................................  1 75" 851b nails................................................ 1 IS
Oases, I lb Uns, 1 dflz per oaee...............................  1 40

“ e-lb. " 1 dot. " ................................ 8 75
:: M - tte : :::::::::::::::::: :::: IS
DRIED FRUITS.—Some house have 

sent quotations, to local agents, on Cali
fornia apricots and peaches. Apricots, 
according to these figures, will be higher 
this year, while peaches will be very low. 
It is likely that quotations will be made 
to the trade next week. Other lines are 
quiet, dealers being anxious for the op
ening up of the active season, in August.

TEA.—The first arrivals of new Jap
ans, small though they were, were quick
ly taken up. Jobbers, in some instances, 
did not feel interested, owing to the 
prices asked being too high, hut, on the 
whole, no trouble was encountered in 
placing the quantities which came in. A 
fair volume of business is being transact
ed in all teas.
Choice»»......................................................... 0 40 0 [0
Choice........................................................... ‘0 86 0 37
Japans—Fine ...............................................  0 31 0 35

Medium .........................................0 85 0 18
Good common................................... • 82 0 86Common......................................  0 20 0 81

Oeylon — Bfpfèn Orange Pe koe......................  0 81 0 40
Pélôe»...............................................0 f0 0 81
Pekoe tiouohongi ...........................  0 20 8 22

Indie—Pekoe Souohongs .i............................  0 19 0 20
Oeylon greens—Young Hysons......................... 0 20 0 15

dan powders............................. 0 19 I 22
Ohlne greens— Pingsney gunpowder, low grade. .0 14 0 18

~ " pee lee/... • 23 0 80" " pinhead... I 10 0 50
COFFEE.—A good summer business is 

being transacted in coffee at unchanged 
prices.
Moohe.................................
glo.^No. T...........................

0 184 e 16 
. 0 00 0 11 

• II 0 II

SPICES.—Black and white Kingapor 
pepper is firmer, though no advances l<
cully have occurred, 
rather quiet.
Peppers, bieck.......

~ white.......................
Ginger, whole ...............

,r Cochin .............
Gloves, whole ................
Olpvee, ground...............
Oreem of terter ..............AlUpIr-...........................
Nutmegs.........................
Oinnemon.ground..........

'• whole...........

Other spices

Per 1U
0 14 0 Jo
0 20 0 $7
0 15 • 8
0 17 o E
0 11
0 20 is
1 h e V
• IS on
o so 0 M
0 18 • 18
0 14 0 16
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The Increase of Home Consumption of Cheese
Insufficient Curing Claimed To Be The Cause Of The Slow 
Demand From Canadian Consumers—Difficulties To Overcome 
To Remedy Conditions.

By J. W. Wheaton.

Canadians are not cheese-eaters. 
Cheese with them is more of a luxury 
than a slap e article of food. The aver
age consumer in ilie city buys cheese 
in small quantities, a pound being con
sidered a pretty large portion to secure 
from the grocery at one time. If the 
family is not large and its members are 
not fund of cheese, this pound of cheese 
will often become dry and unpalatable 
before it is eaten. This lessens the de
sire to buy more cheese, and in other 
ways the rnnsumplion of cheese is not 
encouraged.

In (treat Britain, where the great 
bulk of Canadian cheese is consumed, 
il is used as a staple article of food by 
many people, chiefly the working classes, 
though the lower prices for meat, con
sequent upon the large importations of 
dressed meals from the Coiled States 
and other countries, has induced more 
consumption of this food by the lower 
classes, • which is taking the place of 
cheese to some extent. There is still, 
however, a good demand for cheese, as 
is shown by the high prices that have 
ruled for the past year or two. Though 
meat prices have been lowered, it is 
doubtful if they are sufficiently low to 
place meat on a par with cheese, if the 
food value of the two products are com
pared.

A quart of good milk is claimed to 
be equal in food value to a pound of 
meat, and one pound of well-ripened 
cheese contains as much nourishment for 
the human body as two and one-half 
pounds of the best beef steak. On this 
basis, milk at 12c a quart and cheese 
at 20 cents a pound are among the cheap
est of foods. And yet the average con
sumer in Canada will cheerfully pay- 
18 and 20 cents for a pound of steak 
and grumble if be has to pay 15 or Hi 
cents for a pound of cheese. If the food 
value of the two products were consider
ed in the buying, a pound of cheese 
should be worth 50 cents, when good 
beef steak sells at 20 cents a pound.

Home Consumption Slow.
With these facts as to the food value 

of cheese before us why is it that its 
consumption is not increasing more than 
it does in Canada? There has been 
some increase during the past few years, 
due to increase in population and the 
immigration of so many people from the 
old land, who have been accustomed to 
use cheese in large quantities. But the 
amount consumed by the average Can
adian has not increased very much.

It is estimated that we consume in 
Canada in the shape of milk, butter, 
cheese and condensed milk over two- 
thirds of our total dairy production. The 
amount of cheese consumed is hard to

ascertain, but we may conclude that it is 
only a small proportion of this estimated 
total. It should and can be greatly in
creased. Moreover, it is important that 
it should be increased. Had Canada’s 
exports of cheese during the past couple 
of years kept up to the same level of a 
few years back, it is safe to say that 
the market would have been overdone 
and more or less demoralized.

The consumption of cheese in Ureal 
Britain is not increasing and excepting, 
perhaps, the past year, Canada has been 
sending over as much cheese as can be 
well taken care ot. Any largi increase 
in the make, therefore, means more 
cheese than the export market can handle 
to advantage.

Dairymen are looking to the home 
market for an outlet' and if the con
sumption of cheese were what it ought 
Jo be. they should not look in vain. B\ 
increasing home consumption of cheese 
an industry is being fostered that is 
bringing in millions of dollars everv 
year in to this country.

Improper Curing One Cause.
Aside from the average Canadian be

ing* naturally not a cheese-eater, there 
ate other reasons why home consump
tion has not largely increased. One of 
them is the class of cheese that is placed 
on the home market. One general fault 
that it has is that it is not efficiently

cured. fhe average age of tlie cheese 
found on the consumer V table, is from 
one to two months. It is often newer 
than this during the summer months, 
when only a few weeks elapse between 
the time when it is made and when it is 
sold out in small quantities over the 
grocery counter.

Such stuff does not deserve the name 
of cheese. It is tough, curdy and hard 
to digest. No matter how well made it 
may be, it is not a wholesome food at 
this stage. A well-made cheese, proper
ly cured and cared for in the interval, is 
nut at ils hvsi till ,it is at least a year old. 
It then has that tine mellow texture and 
is in a condition to be eaten by even a 
chronic dyspeptic without doing him any 
harm. Its nourishing qualities are at 
I he best and cheese at this age becomes 
an article of food that the more one 
consumes the more one wants lo con
sume.

Many people have a wrong impies 
sion about old cheese. They have bought 
cheese that was old and were almost 
overcome by the sharp taste and strong 
flavor it had. The trouble has been that 
much of the cheese sold on the home 
market, has been the “culls” of the 
factories, or cheese that had some defect 
and were not suitable for tlie export 
trade, fuis cheese, it' too moist or made 
from bad-llavored milk will ofter de
velop a rank, strong flavor when old. In 
the past there has been much of this 
class of cheese on the home market and 
many consumers have the impression 
that all old cheese has the same char
acteristics. A well-made, well-cured 
cheese properly cared for will not have a 
strong rank flavor or taste. It gets bet
ter the older it becomes, up to two or 
three years. In fact, many cheese eon-

WHEN YOU HAVE MADE A BAD INVESTMENT.

One of the hardest things a bus 
iness man is called upon to do is 
to accept a great loss when he has 
made a mistake without trying to 
get his money hack by the same 
means that he lost it. He says 
to himself, “Well, I am going to 
keep that thing up long enough to 
get my money back, and then I’ll 
quit.” But as a rule it is a mis
take to continue in a thing which 
your judgment condemns.

When you are convinced that 
you have made a mistake, that 
you have entered into some busi
ness relationship or have gone 
into something which you should 
have kept out of, cut it off as 
quickly as possible.

Many a man has made the fatal 
mistake of continuing in a bad 
venture trying to get his money 
back. Most business men find that 
when they make a mistake, no 
matter how great the loss or how 
unfortunate, the best thing to do 
is to apply the heroic treatment, 
amputate the diseased limb, not 
try to palliate the symptoms with 
medicine.

A New York business man told 
me that be made an investment 
outside of bis own business a few 
years ago, and that it did not 
turn out well, but that he was so 
determined not to lose any money, 
and to make it win, although it. 
was a business which he knew 
practically nothing of, that he 
kept putting in more and more 
until he found that he had over 
two million dollars in the venture. 
He had made this money in his 
own business, which lie knew all 
about, and after he found he had 
made a mistake in the new ven
ture, when people laughed at him 
for bis failure, bis pride was 
touched, and he determined to 
show them that he could win out 
even in a business which was for 
eign to his training.

fie said that his experience had 
taught him two lessons : to keep 
out of things which he knew noth
ing about ; and when lie found he 
had made a mistake, no matter 
how i"Teat the loss, to take his 
medicine and quit immediately. 
Success Magazine.
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imisseur» consider a cheddar cheese Hot 
ai it» beet until two years old. It then 
lias a line rich taste and mellow texture 
that makes it one of the most palatable 
and nourishing foods on tiie market.

Improvement Noticeable.
The quality of the-ebeese offered oil the 

home market has, however, very much 
improved of late years due to improved 
methods of making and the fewer in
ferior elieese that are being produced 
in the factories. One rarely finds in the 
grocery to-day tile bad-llavored and 
badly made cheese of a few years back. 
The general quality is much better. One 
thing it lacks and that is sufficient cur
ing. If it were kept in the factories a 
few months longer or belter still, if it 
were cured under proja-r conditions in 
the factory for a month and then boxed 
and placed in some cool storage for six 
months or a year before using, the aver
age cheese retailed over the counter to
day would be much more wholesome and 
palatable. Hut the trouble is. who is 
to bear the expense of holding the cheese 
for several months until it is ready for 
market ? The average factory is not in 
a position to do -o excepting it lx- the 
last month's make of' the season, which 
can be ki pi for considerable time pro
viding conditions are favorab'e. which 
they are not in many factories. During 
the making season, most factories are 
obliged to ship cheese when a month or 
two old to make room for the new pro
duct, which is continually being made.

The solution of the difficulty seems to 
be with the wholesale produce dealer. 
Hut will it pay him to buy cheese and 
hold it for six months or a year before 
distributing it to his customers? On 
April HU. cheese was quoted on the coun
try cheese boards at 111 ye to 11 5-ltie 
|>er lb., on the same date dealers in Tor
onto were quoting new cheese to the 
trade at life and ld'ljr per lb. Is this 
margin of l:*jc to 2c, between the buy
ing and selling price, sufficient to enable 
the wholesale distributor to hold cheese 
in storage for several months till it is 
properly ripened ? Measured by the 
margin which the middleman in Great 
Britain gels, it is. Of course, he handles 
hiurli larger quantities, and. therefore, 
can do it on a smaller margin of profit.

Then there is the question of the lips 
and downs of the market. Cheese 
bought to-day may cost u cent or two 
more than it will a few months hence, 
and then again it may cost less. There 
is a chance about it that may work both 
ways.

There is this to lie said, however, that 
I some svsti in of lio'ding cheese until it 

is pnqierlv ruled were devised the con
sumption of cheese on the home market 
would be largely increased and the 
dealt r would, in the long run. be able to 
handle much larger quantities. It is 
true that many people, prefer new 
cheese, due largely to their experience 
with the so-called old cheese that has 
been on the market, not being satisfac
tory. But this prejudice would soon be 
overcome if the right kind of old cheese 
were put on the market, and a perman

ent and increasing demand for this class 
of food would gradually be developed. 
The time scents opportune for some en
terprising dealer to take up this propo
sition. By being first in the field lit 
would eventually command the trade.

Relative Values of Cheese.
It has been the custom in the past to 

buy fall made cheese for holding foi
lin' winter’s trade. While cheese made 
during September and October is always 
of good keeping quality, it usually sells 
at a higher price than any other month’s 
make of the season. June cheese is in
variably of good quality, and if proper
ly cared for can he held for consider
able time. The cows are on full grass, 
there is the largest flow of milk of the 
season, and the price, considering the 
quality is usually lower than for any 
other month’s make. When the hot 
weather of July and August conics, clean 
flavors are hard to get. April and May 
cheese made largely from fodder-fed 
eows has not the good keeping qualities 
of the other months. But well-made 
June cheese, properly cured, can be 
stored to good advantage and would be 
in its prime about Christinas time.

We know more about curing cheese and 
holding if for future use than we did 
a few years ago. Willi proper storage 
facilities there is mil much risk in the 
undertaking. Cured under modern cool- 
ciiring rendition. I lie percentage of 
shrinkage is reduced to a minimum, and 
t iie quality of the product improves with 
age. If more cheese of this character 
were put upon the market, there would 
lie less conusniption of fancy imported 
cheese, and an important home industry 
w. eld lie strengthened.

SALES BY MEASUREMENT.

United States Paper Considers This An 
Ancient System.

In view of the article which appeared 
in the special number of The Grocer, on 
ilie substitution of the weigh scales for 
measures, the following from the To
ledo Blade will be read with interest :

It is remarkable that commerce, or
dinarily so sensible and so ready to wel
come savings of time and energy and 
money, should stick so closely through
out I lie centuries to the ancient systems 
of measurement. To sell articles by the 
bushel when solemn court rulings are 
necessary to define what a bushel is. by 
I lie barrel when trade associations have 
heated discussions before they can agree 
on the proper size of a barrel, by the 
basket when a city inspector must watch 
ilie baskets in the market place with 
suspicion—all this seems not merely 
ridiculous, hut wasteful and unbusi
nesslike.

“The sellers of this Slate—and doubt
less of all the Stales are agreed that the 
commodities of the food markets, with 
the possible exception of berries, should 
be sold by weight. This is the only rea
sonable method of sale, saving that con
stant fluctuation between the purchases 
of yesterday and those of to-day, be- 
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tween the bushel of Jones and the bushel 
of Smith. The inconvenience of an 
alteration in method could be only 
temporary. The benefits apparent ought 
to make market people and commission 
men, farmers and consumers, eager to 
accept the momentary confusion and 
have it over with.”

Win. Nimmo, general merchant, Kav 
cnsw<mkI, < till., is advertising his luisi 
ness for sale.

POSITION WANTED.

MOSITION WANTED Traveler having fifteen years 
1 connection in the Maritime Provinces calling on 

groczrs, provh ion and general store trade, is open 
for engagement. For particulars address “Traveler,” 
Box 532, Halifax, N.S. (24)

Reputation
That

Counts
must be reputation for 
merit. Fels-Naptha soap 
is not only known every
where, but it is preferred 
everywhere to other 
soaps. All our advertis
ing wouldn’t have made 
such a success if it had 
not been backed up by 
the merit of Fels-Naptha 
soap.
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An Effective Introduction
Almost Equal to a Sale

How can the Eastern manufacturer, jobber, merchant and shipper bring 
his wares to the attention and consideration of the hustling people of 
the West?
That’s our business—the line in which we specialize ; the problem we 
solve for you.
We have the requisite experience, insight and facilities for placing your 
goods throughout the entire Prairie provinces—opening up new avenues 
of trade for you. We know the West and have three large track ware
houses—at Winnipeg, Calgary and Edmonton.

CONSULT US ABOUT THE MATTER

NICHOLSON BAIN
Wholesale Commission Merchants and Brokers

CALGARY WINNIPEG EDMONTON
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Street It NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bannatyne Ave., East
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LOBLAW

Get The Best

CREDIT
SYSTEMS

TheCARTER-CRUME COMPANY, Ltd
TORONTO and MONTREAL

COUNTER CHECK BOOKS

R. B. Wiseman & Co.
WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholeeale Brokere

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in
terested, we will gladly furnish you with a list of satisfied 
customers.

Reference—San* of Ottawa, Winnipeg

123 Bannatyn• 
Avonu. East
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EASIFIRST
Is ihe way out of all your lard troubles.
Let us show you. It is Absolutely pure 

Shortening, Positively Unvarying in Quality.
Made under Government inspection in 

Canada’s finest packing plant.

Hack of every pound is the money- 
back Guarantee of

GUNNS LIMITED,
WEST TORONTO 

Ontario

Every
Man, Woman and 
Child in Canada

Knows

REINDEER
It stands for the Purest, Richest 

Condensed Milk.
It carries the most Businesslike 

and attractive proposition.
It will pay you to get it.

Til Truro Coilmil Milk Co., 111., Truro, N.S.

HAMS AND 
BACON
are cheaper than any other meat foods 
offered in to-day’s markets. Beef is very 
scarce, and is going to be higher. The 
Boneless Bacon which we are curing to-day 
is reasonable in price, taking into consider
ation the very high value of all food 
products. There is absolutely no waste, 
and it forms one of the most economical 
and nutritious foods that you can offer 
your customer or usa yourself.

MADE UNDER GOVERNMENT INSPECTION.

F. W. Fearman Co.
LIMITED

HAMILTON

YOU ARE NOT

Gambling
When you order our

Hams
Rolls

Backs
Breakfast Bacon

They bring repeat orders

The Wm. Ryan Co.
LIMITED

70-72 Front St. East Toronto
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Produce and Provision Situation of the World
Hog Prices Again Higher and Products Advance — Butter 
Plentiful and Prices are Easier—New Cheese Coming on the 
Market.

The slight decline in the price of 
hogs didn’t last long and the figures 
have again returned to their former 
height. Hogs are firm at $11.00 for 
dressed and $7.75 live weight f.o.b. 
at country points. .The farmers hold 
the situation and the moment packers 
drop the price, they hang on to their 
pigs. The local demand, as well as for 
export is active with a very firm feel
ing. Liverpool quotes lard 3d. and 
bacon (id. higher. By all appearances 
the lovers of the favorite breakfast 
bacon, and for ham and eggs will have 
to pay long prices for some time. There 
is nothing cheaper in sight.

Butter is plentiful and one thing at 
least that can be bought at a reason
able price. Large quantities are go
ing into cold storage. This has the 
effect of regulating the market, and 
from causing a slump.

Eggs are keeping firm, with no sign 
of a decline in sight.

The new make of cheese is coming on 
the market, but it trickles in very 
slowly and is not sufficient in quantity 
to affect the firmness in prices.

MONTREAL.

PROVISIONS.—A very strong feeling 
in the provision market is evidenced by 
the advances which are recorded this 
week, llogs continue scarce, and the re
ceipts being so light makes it difficult 
for packers to fill orders for all the pro
ducts of hogs, hence the advanced quota
tions.
Compound Lsrd—

Tierces, 376 lbi.................................................................. 0 10J
Parchment lined boxes, 6u lbi ......................... 0 tOt
Tub-, 50 lbe........................................................................ 0 101
Wood palls, 20 lbs. net................................................... Oil
Tin pails, In eases........................................................... 0 1 |

Heavy short cut pork, in bbls............................................. 26 00
«elected heavy clear fat back p "k................................. 26 5J
Very heavy clear pork........................................................... 26 no
Plate beef, 100-lb bbls......................................................... 8 00

" 200 " ................................................. 16 5U
•• 300 •• ................................................ 22 60 ?3 00

Pure Lard—
Tiercee, 376 lbe.................................................................. 0 131
Boxes, 60 lbs., grained................................................. 0 13}
Tub«, 60 lbe., " ................................................... 0 !4f
Pads, wood, 20 lbe., parchment lined.....................  0 16
Tin pails, 20 lbs., gross.................................................. 11 14$
Cases, tins, 10 lbs. each................................................. 0 161

•• " 5 " ................................................... 0 1FÎ
'• - 3 " .................................................. 0 15|

Dretsed hogs, frei-h killed................................................. 12 1 0
Br. t aeon .................................................................................. 0 164
Windsor I aeon................................................................   OKI
Roll bacon................................................................................... 0 15$
Prime hams................................................................................ 0 U J

BUTTER.—A firm tone in the butter 
market is noticeable Ibis week. Cream
ery prices are a little higher than they 
were a week ago. On two boards last 
Saturday, St. Hyacinthe and Cowans
ville, 4,000 packages changed hands. Lo
cal demand is good.
Creamery, solids, lb................................................................ 0 23
Creamery prints............................................................. 0 234
Dairy, tube, lb................................................................. 0 17 0 17*

CHEESE.—There is a little old cheese 
left, which is being used up gradually by 
the local merchants. New cheese is ar
riving in larger quantity every week. 
Prices rule steady.

New eh es°, ar*e.......................................................0 2) 0 12|
“ twins........................................................... u i2i 0 13

Old cheese, large ......................................................... 0 15* u 16
" twins ...................................................  0 164 0 16
“ small..............................................................0 151 0 16

EGGS.—Receipts arc increasing week
ly, but warmer weather would be wel
comed, as it is still a little too cool for 
large shipments to be expected from the 
country. Prices are steady, with demand 
satisfactory.
New laids ........................................................................ 0 19 0 194
No. 2 ............................................................................... 0 15 0 II

HONEY.—No change in prices has oc
curred. The market is dull.
White clover comb tumey........................................... 0 13 0 15
Buckwheat, extracted.................................................  I 68 0 09
Clover, strained, bulk, 30 lb. tins........................... 0 10 011

TORONTO.

PROVISIONS.—-The slight drop in the 
price of hogs last week has fully recover
ed, and tlie market is keen with a short 
supply. The local demand still continues 
to absorb about all that is available and 
very little is left for export.

Loyg clear bacon, oer lb........................................ 0 13 8 131
Rmpkôd breakfast baoon, per lb.......................... 0 16| 0 16
Boll bacon, per lb.................................................... 0 12 U 121
Light hadisper 10.......................................................• 15 0 1£>|
Medium nàma. per lb...................................... e 16 0 16»

e hams per lb.......................................  0 13 6 111
llier hamp, pqr lb ..........................................  0 11 0 U|
\ plain, pè/Th.................................................. 0 17 0 171

pea meal......................................................  0 171 0 18
Heavy mess pork, per bbl................................ 21 0u 21 5J
Short out, per bbl................................................... 24 60 25 00
Lard, Heroes, per lb................................................................ U 139

" tubs "   0 13$
' pells "   o Î4
" Mnu>ounds,Perlb.......................................... 0 081 0 11

Dressed hogs......................................................................... 11 O0
Live hog. f.o b......................................................................... 775

BUTTER.—The best butter in the year 
is usually made in June and this year on 
account of the cool weather the quality is 
excellent, and the yield large. With the 
splendid cold storage equipments, all the 
surplus goes into cold storage, where it 
is held in good condition for later use. 
Owing to tlie large receipts prices are 
about 1 cent lower.

Ver lb.
Fresh c •uu-*rtr print............................................ G 21 ■ 22
Farmers'separator b itter.................................... 0 19 0 20
Hairy w lnt?t Choice................................................. 6 17 0 18
Large rolls................................................................... 0 18 0 17
Baking butter....................................   0 13 0 16

CHEESE. The cheese market is firm, 
hut no visible change in miees. The 
make is large, but the feeling is that 
prices will be maintained.
Cheese, large, prime................................................................. 0 14

'* twins, .........................................   0 14J
" new................................................................................ 0 13

POULTRY.—The supply of poultry is 
increasing, and prices are lower. Spring 
chickens are now selling at 30c a lb. 
This looks cheap, but a few years ago 
would have been entirely out of reach. 
Fowl arrive in good condition and at a 
slight decline are picked up quickly.
Early spring chicken, alive per b............................. 0 ?0 0 36
Young chicken, dressed, per lb................................0 16 0 18
Hens, per lb., dressed.................................................. I 14 0 16
Turkeys, per lb.. l"rge............................................ 0 15 0 16

“ medium young.................................................. 0 16 0 17
Ducks........................................................................................... 0 15

EGGS. In spile of the larger shrink
age, dealers are keeping up their prices
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firmly, in the country, in order to secure 
the immense quantities required for pres
ent use and at the same time to put in 
cold storage for next winter.
Freah eggs............................................ ..................................... q * o

MAPLE SYRUP.—This article is not 
receiving any attention, in fact, is out of 
season. Honey will soon take its place, 
but it is too early to know anything 
about the coining crop. Some interesting 
information may be expected shortly.
Map'e syrup, in bulk, imperial gallon.................. I 8i 0 93

“ “ in tins, “ “ ................... 1 oO 1 lu
" sugar, per lb............................................................ u 09

A LOSING GAME.
Investigating Wall Streei, Gov. 

Hughes’ committee found plenty of dif
ference of opinion about remedies, and 
even about facts, but some of the testi- 
rnoney to which they listened has a de
cided general interest for the country. 
A Stock Exchange member of 40 years’ 
standing stated that every one who en
ters Wall Street, except as a broker, 
loses. In a partnership contract to pre
clude a junior’s speculating, this man 
made a bona fide offer of $5,000 for the 
name and address of every verified win
ing customer of any Wall Street house 
—provided only that the customer had 
so traded for two years as to make his 
account an ‘‘active” one. Another, for 
12 years a member of a prominent 
brokerage house, stated1 that in all this 
time, after very broad operations, not a 
single customer ever took out a dollar 
of net winnings. An ex-broker stated 
that a 10-year search covering scores of 
trading friends and acquaintances, as 
well as the records of five brokerage 
houses and one bucket shop, failed to 
find a single net winner. Most brokers 
estimate that between! 00 and 08 per 
cent, of customers lose. As praoticallv 
every marginal trader loses, every 
bucket-shop and Wall Street house has 
a complete new list of customers in from 
three to five years.—Collier’s Weekly.

APPRECIATION OF THE SPEC
IAL GROCER.

The annual spring number of 
The Canadian Grocer has just 
been published and has been re
ceived by the many Peterboro 
customers of this popular trade 
journal. From the cover 
through to the last pages this 
number is entertaining to the 
average reader and particularly 
profitable to the grocers for 
whom it is intended. The cover 
design has been chosen with 
taste and is very effective. The 
articles in the spring number 
are nearly all of a special na
ture. and in most cases are 
stories of how grocers have 
made successes of their busi
ness, or of some particular 
lines of it. There are two 
stories of Peterboro men. 
Messrs. R. C. Braund, White 
and Gillespie. Peterboro grocers 
have expressed themselves as 
much pleased with the special 
number.—Peterboro Examiner.
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Canadian Trade Changes of Recent Occurrence
Merchants Who Have Bought and Sold During Past Few Weeks 
—Assignments and Meetings of Creditors.

Ontario.
<i. II. I'm 11er. "Hirer. Tun min. luis suM

i. K. II. Dulililn.
A. It Meriles-, merchant. Alnnmte. 

Unt lias assigned.
.la.- ilingras. merchant, He<|«‘]i-r, 

Uni., lias assigned.
S. I„ Siiuire, general merchant. Villa 

Suva. Ont . vtas burned nut recently.
lien McTaxish, general merchant, 

laivalee. Unt.. is retiring from business.
Will. Niininn. general inereliaiil Hav- 

eii'ivnuil. Unt.. advertises his Inisiness 
for sale.

V. F. Kuly. grucer and Hum & lied 
inelelianl. I.i.mlun. lias h"cli sneeeeded 
In .1. W. Kedy.

.Ilie stui'h ul llif est all- ul liarilner iX 
I ii„ general inerelianls Keiinra. Uni., 
lias lleell Sold.

•I. H. Cruft. griH-er and hardware 
uurein.nl. I.iineliuiise. Uni., lias sulil In 
II. K. I’ulkiiighorue.

W. Ilnlilnrl. win lesale and retail |im- 
visinii inereliaiil. Turmitu. lias suld his 
Inisiness In anetiun.

A nil'lling in the erediluis ul lisilall 
iV <ii.. linker and run feel inner. I’rtrr- 
Immngli. is ealleil fur the I7lli insl.

■I. A Siniili, who fur several yea is 
luis lu en leading salesman fur Hume 
Uns. < 'aiii|ihf llfunl. Uni., and tieurge 
llaig. «lu» lias held a similar pusiliun 
m I'. < i.rkeix *s -lure, have |nirehased 
the gneerx sleek and Inisiness ul the 
ale It. S. Shaniniii. id lh.".l luxvn.

Quebec.
The Castle Hlend Tea Co.. Montreal, 

have dissolved.
,11is. Xaulin. general ineriduinl. lands 

Que., lias assigned.
.1. A. Tremhlay. general merehant, 

Itli Que.. has assigned.
•I. A. Arseneail. general inereliaiil.

Huissean Leblanc. Que. lias assigned.
.1. It. Chari rand, general inereliniil. 

Sie. Marthe, Que., has eumprumised.
Vezeau and Frere. general merehants, 

Cheneville. Que., meeting of creditors.
S. .1. Carver & Co., wholesale gro- 

eei -, Montreal, have registered.
I sane Smiluxiteh, grucer, Montreal, 

had hi- stuck damaged by lire recently.
lindhnut & Co., wholesale grocers, 

( "hicout mi, Que., has uhtained a char
ter.

Haddock Un-, général inerelianls, 
Karnslun. Que., have dissolved |inrtlier- 
sliiji.

A. Nault & Suns Co., general mer
ehants, Manixxaki. Que., has obtained a 
charter.

.1. It. McQuat. general merchant. 
I.ai'hute. Que.. is offering his business 
fur sale.

11. W. Axer. Mues Hiver, Que., général 
Inereliaiil. sustained loss by fire Iasi week

insured.

Tin- assets of .1. A. Tremblay 4c Co., 
general merchants. La T ligue. Que., have 
heeii sold.

Western Canada.
The Calgary <irocery Co., lias sold 

to .1. Inglis.
l'avilie 4c Eastern Tea Co., Montreal, 

have dissolved.
II. Allniit. grocer, Victoria, B.C.. has 

sold lu K. Millar.
l'oojier Bros., grocers, Vancouver, 

have sold lo 1'. tiranl.
Williams 4c Scott, grocers. Nokomis 

S;,sk.. have dissolved.
I'eimingtoii 4c Woodward, grocers,

Victoria. B.C., have dissolved.
.1. 4c It. (iadsden, general merehants, 

W inni|ieg. have closed their store.
The assets of .1. A. l’lourde 4c Co., 

grocers, Montreal, liaxe lieen sold.
Carr Bros., general store, I'arksville, 

B.C., has sold lu T. T. M. Custanee.
It. Seharffe. grocer and fish dealer. 

Vancouver, B.C., has sold to W. Blair.
Freeman 4; Sutton. Vermilion, Alta., 

have bought stock of W. F. II. Thoinii- 
son.

Win. Binning, general inereliaiil, Liims- 
«leii, Kask., has sold lo If. rl'. Baker 4c 
Co.

■f. Ifourie. leaker 4c eonfeel inner, 
I'rilice Allierl. Sask., has sold lo Hoy 
Taylor.

lieu. Hi ay. general merchanl, llrays- 
viUe. Man.. Inis heeii sueeeeded hy Clius. 
M urray.

T. I). Carmichael, general merehant, 
Fort Coulange, Que., was burnt out 
recently.

•I. Hannsek. Leolield, Sask.. general 
inereliaiil. Inis been succeeded hv 1'aul 
Wilde.

Wylie Bros., Ias-lie. Sask., general 
merehants, have been Succeeded hv !.. 
A. Wylie.

Holstein Bros., general inerelianls, 
Canora 4c Itaddisson, Sask.. have sold 
their slock.

A. II. Wylie general merehant, Theo
dore, Sask.. ha- sold his Leslie brunch In 
L. A. Wylie.

A. Mather 4c Son, general merchants, 
Asquith, Sask., contemplates retiring 
from business.

A meeting of creditors has been held 
ni' Kelly Bros., general merchanl», 
Watertown, Sask.

F. Fowler 4c Co., grocers and butch
ers. Moose .law, Sask., have been suc
ceeded by Edmondson & Best.

The Dominion Trading Cue, general 
inerelianls. Dominion City. Man., are 
succeeded by I'earlman & Weingarden.

I lie St nai l hum Trading Co., general 
merehants, Dominion City. Man., has 
been succeeded by Ihe 'Dominion City 
Trading Co.

BASKETS
Yon can make money as well as 

oblige your customers If you handle 
our

Butoher Baskets,
Clothe* Baskets, 

Grain and Root Baskets 
anti Patent Strawhoard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.

TOMATOES
AND

GALLON APPLES
One car of each cheap 

Quality guaranteed the finest
F.O.B. ONTARIO

W. H. ESCOTT
BROKER

WINNIPEG MANITOBA

BARRELS
For Flour, Butter or packing any kind 
of merchandise, manufactured and for

H. CARGILL CEL SON
CARGILL, ONTARIO

SALT
Car lota of Fine, Medium or Coarse,
In Barrels, Sacks or Bulk. 

TORONTO SALT WORKS 
126 Adelaide Street E., Toronto

SP&AUUfe

CANNING MACHINERY CO.,
CHICAGO. ILL., Ü.S.A.

If you are looking for trade with Irish mer
chants there is one paper that can put you into 
touch with buyers, and that is

The Irish Grocer, Drug, Provis
ion and General Trades’ 
Journal,

10, Garfield Chamber», Belfast, Ireland

50



THE CANADIAN GROCER.

______"AND___________
POWD ERiD

LYE

ILLE TT

Just Read the Directions !

GROCERS -
get familiar with the many uses of

GILLETT’S LYE
and recommend it to your customers for making soap, cleaning of all kinds, and as a 
disinfectant. It’s a sure trade bringer. REFUSE SUBSTITUTES and the various ‘Must 
as good” kinds. They may cost you a few cents less per case, but do they pay yon as well 
as the old reliable the standard—GILLETT’S LYE. ?

EIMT
WINNIPEG. TORONTO. ONT. MONTREAL.

f'

GILLETTS CHEMICAL WORKS ESTABLISHED 1652. ■i ïy: :

Beans Have Doubled 
in Price

during the past few years, as every deale1" 
knows.

This has made the slight increase in 
cost of

CLARK'S 
Pork and Beans

necessary. Farmers and others understand 
this and the sale of these goods will go 
on just as freely as ever.

ONLY EXPLAIN TO THE CUS
TOMER who does not understand WHY 
the price has been increased.

Wm. Clark, Montreal
Manufacturer of

HIGH-GRADE FOOD SPECIALTIES.

REMEMBER

BOVRIL
is invaluable in the kitchen 
in the summer

It saves time, labor and fuel and also provides 
many nourishing and appetising dishes.

A one pound bottle is a nice addition to an 
order and a timely suggestion will often secure 
it. Bovril is especially useful in the country 
house, the camp, picnics, etc.

In order to ensure ample supplies of prime 
beef for our needs we have just acquired 
9,261,400 acres of pasture land in the northern 
territory of South and Western Australia and 
438,076 acres in the Argentine Republic. We 
have now over 200,000 head of horned cattle on 
these estates and that number will be largely in
creased.

The estates are more than half the size of 
Nova Scotia.

BOVRIL LTD.
27 St. Peter St., - MONTREAL
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Western Travelers Seek Lower Railway Rates
Several Reforms to be Requested by the British Columbia 
Knights of the Grip—Baggage Rates, Hotel Accomodation, In
cluding Fire Escapes, Discussed and Resolutions Passed.

Vancouver, B. ('., .lune 11.—This was 
commercial travelers' week, the first 
time that the wholesale hows have 
given their men seven days oT at the 
same time. 1’ was inaugurated on Mon
day with a luncheon tendered by the 
wholesale men and returned v.itii a 
smoker In the travelers, a" which many 
matters of mutual interest vire dis
cussed. On Thursday, i early al. the 
travelers and many others took the 
st camel Ma km a to Seattle to attend 
the Kail, returning on Sunday.

11 A. Stone, of Gault Bros., Limited, 
President of the Itoaid of Trade, occu
pied the i hail at the luncheon, when 
about 150 were present. Speaking as an 
employer, lie staled that the Commer
cial Travelers' Association had done 
muvh good for the wholesale men. The 
cause of the traveling men in nearly 
every ease became the cause of tin 
wholesalers, and win n unity was effect
ed, strength came also.

K. E. Jamieson, of the Canadian Rub
ber Company, introduced the first reso
lution, calling for the appointment of a 
committee to secure lower transporta
tion charges for British Columbia tra
velers He pointed out that Toronto 
travelers coming westward could go 
through to Victoria at two cents per 
mile, ordinary larifi, while the liritisli 
Columbia man had to pay three cents. 
On a trip of li.iifiO miles, the Ontario 
traveler had a $MJ advantage over the 
Coast drummer, the Manitoba man $15, 
and the Alberta and Saskatchewan tra
veler, $10. Taking into consideration 
the fact that there were 1,000 travelers 
doing busines» in British Columbia

towns, this meant a large financial dif
ference. Moreover, in six months of the 
year, the Eastern man had a special ad
vantage in the tourist rates and could 
travel at 1J to 1J cents per mile. Be
sides, he had full stop-over privileges, 
an added advantage over the Coast tra
veler, who is without this benefit. A. 
B Macfarlane seconded the resolution.

The question of excess baggage rates 
was brought up by E. B. McMaster, of 
McMaster A- Sons, wholesale clothiers. 
This also threw the eastern and western 
men into comparison, much to the ad
vantage of the former. Mr. McMaster 
stated that the excess rate on baggage 
was 121 per cent, on a first-class fare, 
that is to say the Eastern man pays 
12J per cent, on a two cent rate, while 
their western confreres are assessed the 
same percentage on a four cent rate. 
His resolution was to the effect that the 
wholesale men he asked to lay the ques
tion before the Railway Commission, in 
conjunction with the Vancouver Board 
of trade. F. .1. Lumsden, was seconder.

Hotel Accommodation.
E. K. Gerster proposed that the Asso

ciation name a committee to draw up a 
progressive policy regarding hotel rates 
and accommodation. '1 he objection in 
this case was that in some of the out
lying towns third-class accommodation 
was given, hut the rates were for first- 
class or even higher. This committee 
could receive the complaints from the 
men affected and then deal with the 
hotels. He hoped the wholesalers, who 
were also affected, would assist.

In seconding the resolution, E. .1. 
Stollard dealt with the fire escape ques

tion, showing that while the licence act 
expresscly called for their instalment, in 
very few cases was it obeyed. Fire es
capes were made compulsory in Sas
katchewan and Alberta, and he would 
like to sec the same done in British Co
lumbia.

Livery and transfer charges were 
handled by A. R. Macfarlane, who mov
ed a resolution calling for action by a 
committee with a view to remedying the 
evil. J. It. McIntosh was seconder. Mr. 
Macfarlane gave instances of excessive 
charges in Greenwood, where a charge of 
$7.50 was made for a drive of four 
miles to Rhoenix, and $5 for a trip down 
the hill. In Cariboo, $10 a day was 
charged for a single rig, and in Ashcroft 
$1 was charged for taking a Hunk across 
the street and back.

These resolutions went over• to the 
evening session, when they were unanim
ously adopted after short discussions, 
and will he handled by the following 
joint committee : W. J. McMillan, 
wholesale grocer ; R V. McLennan, 
wholesale hardware ; Henry A. Stone, 
wholesale dry goods ; travelers, William 
Burke, H. M. Burritt, E. B. McMaster 
and B. E. Jamieson.

The smoker proved enjoyable, among 
I he items on the programme being : 
comic songs, T. Jones ; recitation, H. 
Mc K el vie , song, J. Collins ; costume 
song, E. Dwyer ; blindfold boxing, A. B. 
Kelly and B. Douglas ; song, II. M. Bur
ritt ; Chinese monologue, II. MeKelvie. 
A bread race, participated in by several 
of the travelers, was a feature of the 
evening. AI the conclusion of the smok
er, supper was served to the hundred odd 
present.

WHITE DOVE
BRAND

(.VTSUI/v

i5j*owstY Monrdt»^

Almond Paste

Cocoanut
SATISFIES EVERYBODY

W. F*. DOWNEY
MONTREAL

SUOHARO’8 OOOOA
1*1» I» Ihc acaaoa 10 push SUCH ADD'S CO- 
COA. From bow oo cocoa will be la demiae 
dally. Ii pays lo aall Iba best. We guaraniad 
SUCHARD'S cocoa égala»! all other makes 
Delicious la flavor ; prices lust right.

FRANK L. BENEDICT * CO., Montreal 
Agsais.

Cl! rmCUSE tet HIES IIIBEIIIIIES

Vermicelli, etc.
Strictly French Manufacture Guaranteed

Manufactued at
82 Beaudry Street MONTREAL

OPEN TO BUY
From 5 to 10 Cars Choice Cooking Peat

Cl*>an and While
Quebec’s leading Flour and Grain 

House.
C. A. PARADIS, Dalhougie St., Quebec

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

52 V Awards la Europe aad America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab
solutely Pure—free 
from coloring matter, 
ctiemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require

ments of all Pure Food Laws.

Registered, 
U.S. Raioe.

Walter Baker & Go., Limited
Established mo, Dorchester, Mass.
Branch House, 86 8t. Peter St.

MONTMAL, CANADA
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Ten Good Reasons why you
should push Christie's Biscuits

1. Bucausc you know Christie’s Biscuits
are the best.

2. Because the people of Canada know tliev
are the best.

p Because we are telling the people, through 
our advertising, just why they are the 
best.

Because the goods will stand behind, and 
justify, am claims that we can make 
to you, or you to your customers.

5. Because, for the sake of your reputation, 
you cannot afford to recommend any but 
the best goods.

Christie, Brown

(1. Because Christie's give you a larger turn
over, and greater aggregate profit, in 
your biscuit department.

7. Because Christie’s Biscuits sell much 
easier than any others and satisfy \our 
customers better.

b. Because Christie’s are, and always haw 
been, the standard line in Canada.

i). Because Christie’s Biscuits draw the par
ticular trade—and hold it.

to. Because Christie's Hist nits sell 
more than biscuits.

& Co., Limited

DAILY CAPACITY 30,000 LBS.

-

Oignard
Limited

BISCUIT
MANUFACTURERS

MONTREAL

“LUCERNA”
IMPORTED

Swiss Milk Chocolates
will surely please your customers.

To buying agents for certain districts special terms 
are offered.

Write us for samples prices, etc.

LUCERNA ANGLO SWISS MILK 
COHOCLATE CO.

214 Princess Street, - - Winnipeg

Vj j W-AlO-iH

•JCft' .1

x-------.. | i

FINCERiraiJ

Family trade is more desirable than transient 
custom. In handling

CARR & CO.’S BISCUITS
you are assuring yourself of the confidence of 
your best trade. These biscuits are unap
proachable in every respect of superior quality.

ASK OUR AGENTS FOR THEM.

CARR & CO CARLISLEx-"rilxlx ENGLAND
AGENTS:

Wm. H. Dunn, Montread and Toronto, Eastern Provinces
Hamblin 4k Brereton, Winnipeg, Port Arthur to Alberta
L. T. Mewburn 4k Co., Ltd. Province of Alberta
The Standard Brokerage

Co.. Ltd., Vancouver, B.C., British Columbia
T, A. MacNab 4k Co., St. John’s, Newfoundland
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You Can Very Easily Work Up a 
Snug Little Trade In

î&crfUôu/rupi,
•lust gut your customers who are 

not already using them to try a single 
package.

That will be 
pretty sure to 
make them regu
lar users, to their 
satisfaction and 
your profit.

NELSON’S
Litters Patent

POWDERED GELATINE
is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EM8COTE MILLS, WARWICK, ENGLAND

The above can be bad from any of the following agents :
The Smith Brokerage Co., Ltd., St. John, N B 
Watt, Scott & Goodacre, PO. Box 1204, Montreal.
J. L. Watt 4c Scott, 27 Wellington St. Eaat, Toronto.
W E. Ashley, Winnipeg.
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B.C.

Canadian made Ucorice,
AD
^nutactun^j

IUmanu. Ueaata Ok
Montreal.

SOFT MINTS—50. boxes.
ACME PELLETS—5-lb. tins.

M. 4 R. WAFERS- 5c. bags, 
and a complete line of LOZENGES, ETC.

Hard and Soft Llcorloe Specialties
Appropriate for the confectionery, grocery 

and drug trades.

Price Lists and Illustrated Catalogue on request

AGENTS

ONTARIO, R. S. Mclndoe, 54 Wellington St. E., Toronto
PROVINCE OF QUEBEC and MARITIME PROVINCES 

W. H. Dunn, 394 St. Paul St., Montreal 
MANITOBA, E. W. Ashley, 123 Bannatyne Ave., Winnipeg

VANCOUVER. J. F. Mowat A Co., 354 Water St.

All the year round

CANADA MOTT'S
He better No better

Checolite

~ rf.OTl s ^

DIAMOND
CHOCOLATE

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer’» moit ready sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <9b Co.
Halifax, N.S.
BELLING AGENTS:

J. A. Taylor R. 8. Mclndoe Joe. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucks R. G. Bedlington
Ottawa Calgary
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THE CANADIAN GROCER.

Flour, Cereals and Confectionery Department f*|

Confectionery Season in Full Swing—Cereals Firm in Price- 
Advantages Gained in Maintaining Proper Storehouse for Flour.

The confectionery season lias now ar
rived in earnest and as most grocers 
are now handling it they should make 
ha) while the sun shines. Those who 
feature it in their business are just now 
displaying it in their most attractive 
methods using handsome showcases and 
selling quality goods.

The cereal market is again on the 
verge of an advance. With scarcely half 
a dozen car loads of wheat in Ontario 
and a scarcity in the west there is lit. 
tie wonder. Oats have reached the 
phenomenal ligure of till cents (Toronto), 
so that rolled oats are linn.

Those grocers who deal in Hour and 
cereals will he interested in advice given 
hy a professor in the Iowa State Col
lege on storerooms, lie says : “In 
your warm, damp storerooms and cool, 
damp storerooms your hist Hour de
teriorated at the rate of 1 to 2 per cent, 
per month. Your poorer Hour deterior
ates at the rate of :t to t per cent, pel 
month. Klour stored in such places be
comes sourer as time goes on, and the 
rubbery nature becomes dead, or the 
dough is rotten in texture. It is not the 
miller’s fault this time, hut the fault of 
your storehouse where too much acid is 
formed, and increased acid breaks down 
the quality of your Hour hy destroying 
the proteids of it. The effect that 
storage under such conditions has upon 
the starches of Hour has not yet been 
satisfactorily determined, hut doubtless 
these important components of flour are 
equally affected. But what does this ac
tually mean to the baker? It means 
that where lie should get 320 sixteen- 
ounce loaves to the barrel of flour he 
gets only about too loades. Such a 
state of returns will materially reduce 
his net profits out of a quantity of 
stored Hour.

MONTREAL.
KI.OLIIt—There has been another ad

vance in Hour since last week, and the 
present very high quotations tend to 
keep down the volume of business, which 
is not large anyway. Kxport business is 
very slight.
Wipter wheat pateuta................................  6 8J 6 85Straight rollers......................................... • f>J 6 flO

Household,.... :::::: :.v: : : : : : : .v.v::.v:.:6.#0 VâSanqre....................................................... 6 ooMinitoh» spring wheal, patents........................... 6 SO" strong bakers...... ............. ................ 6 80Tire Boses............................... ................... 6 30Harvest Queen.....................  ....................... 5 80
ROLLED OATS—Xo changes have oc

curred. Some wholesalers are still sell
ing at old ligures, despite the recent ad
vances, in order to reduce their stock 
for the summer months. There will not 
he a great deal done in this line until 
the fall now.

*1, bags............................................ 3 16
:::: 315_] oommeal. 98-lb haw X X X . XX. .... 2 inBolted cornmeal, 100 lb bags.................... 1 fc5White oorumesl...................................... 2 00 2 05Rolled oate bags.................................. 2 9n“ bbls............................................  6 0S

FEED—Business is quiet, and prices 
have not changed.
Ontario bran............................................... 22 00Manitoba aborts............................... j 24 Oo1 bran.................................   23 InMoulllle, milled..................................... Es 06
,,w,aour...........................................  165 185

TORONTO.
KLOUR—Although no advances are 

quoted in Hour this week the market is 
strong in view of the ligures at which 
wheat is standing. Wheat during the 
week was an uncertain commodity. Last 
Friday in Winnipeg it opened at $1.3t-j* 
going up to $ 1.311 and closing at $1.35. 
On Monday and Tuesday similar up-and 
down conditions prevailed so that mil
lers scarcely knew where they were at 
The local demand for Hour is keeping up 
well although sales are made in small 
lots. There is some demand from the 
old country hut little from the Maritime 
l’rovinees. Millers say there is not much 
money in Hour these days. Wheat is 
scarce in Ontario and one miller neliev 
ed that there couldn't he scraped up live 
ear loads in the whole province. I'ms 
peels for a good yield this year are 
splendid.

Manitoba Wheat.
let Hâtent................................................................. 6 20 6 40
2ûd Patent........................................................... ....... , yo 6 111
Strong bakere.........................................  .................r. 70 5 fcl)

Winter Wheat.
Straight roller........................................................................... I 20
Fyeenta..................................................................................... ti 4j
Mended...................................................................................... 6 03

CEREALS—On account of nanufae- 
turers being practically unable to obtain 
wheat in large quantities prices of rolled 
wheat are likely to advance. One manu
facturer advanced prices on Monday in 
cents a barrel and more may he expect 
ed. Oats have reached the high price of 
(12 cents delivered in Toronto so that 
rolled oats are firm at prices quoted 
with the prospects for an advance, lie 
maud for both these products is good 
hut for oatmeal it seems to have fallen 
away somewhat with the warm vvea 
ther.
Rolled wheat, car load.......................................................  } f,0

oats " ............................................... 2 75
Oatmeal, carload..................................................................... oo
Rolled wheat in barrels, 100 lb*....................... XX 3 7u

" oats in bags, per bag 90 1 be . ..........................2 90
Oatmeal, standard and granulated, in bags 98 lbs.........;; 20

FEATURES POTATOES.
M. McCollum, Brampton. Out., sue 

ci eded Mr. Mel Unit t some time ago and 
is May last purchased the building lor 
$ll,40(l cash. He also purchased the Hour 
and feed business carried on hy McKellar 
across Hie road from his grocery store, 
lie carries the best stock in Ontario and 
Manitoba Hours and is making a good 
success out of his business, llis stole 
is a handsome one and well equipped. 
Mi. McCollum features potatoes and the 
sales in this line amount to a/ enormous 
quantity per year.

Jas. Dresser, grocer, Winnipeg, has 
been suceeded by Owen 11 lights.

\\. K. (Iraliam general merchant, 
Broderick, Sask., lias assigned to (’has. 
t la rton.

The Hedley-Shaw Milling Company 
has been granted a lease of the East 
Elevator duck at Port Colborne, Ont., 
and will commence the erection of 
large mill in the near future.

KBfflBasra
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People.

makers

The Moone> 
Biscuit and Candy

COMPANY, LIMITED

STRATFORD, - CANADA
: II

When asked for GELATINE supply 
COX'S and you cannot go wrong 
it Is PURE and will do its work 
WITHOUT FAIL.

Canadian A<enta J. & G. Cox
C. B. Colson & Son, Mostreil Lid
D. Bu», » Co.. Cordis Mills
i.B.TIppol * Ce.. IDlNIUiei
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HINTS TO BUYERS

Tin- vast majority of people regard
Information supplied by sellers but lor which 

the editors of The Grocer do not necessarily 
i old themselves responsible.

An indii.it i y xvliirli while not new is 
>vl m iti infancy in Canada is the 
inaiiufaetiirc of those waxed papers 
whieh are used in the wrapping of can- 
diei, glum and confections. Most peo- 
ple haidly give the wrappers a second 
giancc when unravelling them from 
pm chased sweetmeats, hut the making 
of the papei is ipiite ail interesting and 
intiV.ate proce.-s, and commands as 
mueh attention as the manufacture of 
tin sweetmeats themselves. There arc 
hut three fa-toiies making these papers 
in Canada, and all ol them are located 
in Toronto. ITohahiv the largest is
that "I I ll hrailshavv &. Co., who 
claim to supply 75 per cent, of the 
waxed papers used in the Dominion. 
W.ixeil papers aie made from the host 
ipiaiities of ti-sue. impoited from Ifii- 
tain. because the mills of Canada and 
the I niteil Slate- do not as yet turn 
out such high grade stock. The tissue 
comes in vvehs l:ke the stock for a 
new-papei. Formerlx it was the eus 
loin lo employ a numhei of girls to do 
the waxing hv hand, hut now an al 
most lifelike machine does the work 
automatically." The paper is fed 
through the waxer much similai to a"

printing-press. From the web the tis
sue passes through two rollers which 
straighten out all wrinkles; through a 
pan ol hot wax, in which it remains 
for live second-, through a set of cold 
steel rollers, which crush out the super
fluous wax and at the same time cools 
and hardens it; and then over an a'ir 
roller which thoroughly hardens it. At 
the other end of the machine the waxed 
paper is rolled in a web exactly as 
when it entered the waxer. The paper 
is now ready for the printing press, 
which is a combination web and 
Cordon. The paper passes off the web, 
halts a moment to get the impression 
and then passes on. Another machine 
takes the printed vvehs, cuts them into 
cross sections ; and a third machine 
cuts these sections into the small 
squares ready for the candy wrapper. 
The enormous capacity of these ma
chines max lc judged by tin- fact that 
a couple of them turn out at a very 
low cost a million of these little pi int 
ed waxed sheets in a day.

HOME OF OLIVE OIL.
Kditor Canadian (irocer,—Referring lu 

ilie issue of 'I hr Canadian (Irocer of the 
7tli ultimo, we notice on page :IU a pal 
agrapli referring to olive oil under the 
lu ading of “Dishonest Macaroni Labels ." 
From the statement made a reader 
might eoiii-lude that olive oil whieh can

not be legitimately labeled “Lucca" is 
of an inferior quality Imt this not a 
fact although it may lie quite true that 
in the remote past the oil produced at 
Lucca was lletter prepared than at other 
places but for many years it has been 
considered that the very finest olive oil 
made is the “Huile de I’rovenec." In 
support of the claim to superiority of 
this oil, we may point to the fact that 
many well known producers quote, higher 
prices under tlie description of "Huile 
de Provence" than for “Lucca."

IL GILBERT NODUS.

WM. BERRY LTD.
MANCHESTER and LONDON, ENG

Wax-Waterproof
Shoe Polishes

Dominion Agent

SIDNEY LEAR, 77 York St., TORONTO

TO WHOLESALE TRADE
Buy your

Whole Spices, 
Coffees, 

Sardines, etc.,
from

H. COLLINGS & Co.
16 Philpot Lane, E.C. 
LONDON, ENGLAND
“Repeat Orders the Rule”

Quality always right Shipments prompt

Agents in MONT REAL, Mr. 1. Russell Murray 
“ KINGSTON, Mr. C. de Carteret,
“ TORONTO, Mr. James Haywood.* 

HAMILTON, Messrs. John W . Biek.
& Greening.

“ LONDON, Mr. Geo. H. Gillespie.
“ WINNIPEG, Mr. W. H. F.scott.

established 1856

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

ANCHOR Holidays

Users of ANCHOR BRAND FLOUR 
always enjoy an outing, because they 
do not fear return to HOME DUTIES; 
its quality invites work and makes 
BAKING DAY a pleasure. 12

Anchor Brand Flour
Manfd. by Leitch Brothers Flour Mills, Oak Lake, Manitoba.

WILSON’S
FLY PADS
Annual sale many times larger than all 
other Fly Poisons combined.

RETAILERS’ PROFIT VERY LARGE.



When is Flour Efficient
From the Retail Standpoint ?

N EFFICIENT man must do 
more work than he is paid 
for.
r If a man does $2,000 

worth of work a year and earns $1,- 
000, he is efficient. If he only does 
$800 worth, lie is an inefficient ma
chine and will come to grief—likewise 
the store that employs him.
!i You see, it is not the price of a 
man, or of a flour, or of anything 
else that matters. It’s the dkidends 
earned on the price paid, 
fl The real cost of a flour is not mere
ly what you pay the miller. It is that 
plus selling expenses and other fixed 
charges often lost sight of. There
fore, a flour brand that only clears 
cost is not good flour. Its efficiency 
is z-e-r-o, its consumption being equal 
to its output.
1 If FIVE ROSES takes 
more a barrel 
to reach your 
counter, but 
once in your 
store pays in 
profit and good-

icill 50 per cent, additional in the an
nual turnover—is it not a better in
vestment than “near good” stuff, 
which, in spite of loiver first cost. 
barely clears actual cost, while fail
ing uterly to realize the mighty 
claims of the seller or the expecta
tions of the buyer?
1i Which, think you, is the more ef
ficient ?
Ü Believe us, it is not a question of 
price nowadays—it never is. Price 
may bring a “one-time” customer to 
your store, but there’s only one mag
net to draw that customer back- 
valtie received. And when she gets 
to know FIVE R( )SES’ excellence, 
the keenest bargain hunter in your 
district wouldn’t take any other flour, 
not even as a gift.
1; Just as a stitch in time saves 
nine, FIVE ROSES in time will 

save nine times 
its cost — and 
the time is 
noiv, isn’t it, 
Mr. Grocer?

a trifle

Lake of the Woods Milling Co.
LIMITED

MONTREAL AND WINNIPEG

FIVE ROSES FLOUR
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Troubles Experienced in Debt Collecting
Lack of Promptness The Outstanding Abu e—An Actual In
stance of a Collector's Series of Visits To Secure Payment on 
a Small Undisputed Account—Value of Co-operation in Sett
ling Trade Disputes.

By M. Moyer.

In my last article 1 made the state
ment that lack of promptness was the 
chief abuse of the credit business. The 
actual losses through tinoolleclablc ac
counts amount to comparatively little 
» lien compared with the loss of time, 
which is wasted through this depraved 
and infamous habit.

I will now give an instance of a re
tail merchant as it actually happened 
ir Toronto.

The bill of an account less than •fi.'i.OII 
was handed to a grocer for payment, lie 
look it and made the promise that he 
Voiild attend to it. In about three weeks 
after, the same aceount was presented 
again. This time lie made an a|ni!ogy 
and requested the collector to call on 
Thursday the following week. Promptly 
on time the latter was there. With an 
innocent smile, the grocer made the ex
cuse that he had forgotten about it. and 
that he should call the following Tues
day. Again promptly oil time the col lee- 
loi made Ids' appearance.

This happened to be a day alter a 
holiday and for that reason he decided 
that the collector must call again ; lie 
was tin'll asked to call auv time lie liap- 
(Miied to collie a round that way. 'I he 
next visit was on a Saturday morning, 
and lie found the grocer sitting on a box 
with apparently nothing to do, and not 
a customer in sight. As soon as he enter
ed the door the grocer called his atten
tion to the fact that this was Saturday, 
and therefore too busy to pay an 
account.

The next trip happened to bring the 
collector there on the following Friday 
at about .') o’clock P.M. This time he 
was a little rutiled and told the collector 
that he should know better than to come

this detestable practice it runs into fig
ures beyond comprehension.

Why then should such a state of af
fairs continue ? Is the Toronto Whole
sale Fruit, Produce and Provision Asso
ciation right in taking action against 
this exjiensive monster and adopting 
stringent methods to out a slop to it f 
P must be admitted that they were justi 
fil'd in attacking this evil, but it is |K>ssi- 
blc they may have made a mistake in 
antagonizing those who were prompt in 
their payments. We shall leave that 
with themselves.

Business men, however, should learn 
that where two interests are concerned, 
both parties should be consulted, espec
ially when they are dependent on each 
other. If I his were always done there 
would lie less I i.iiddr i xperieneed in 
the trade in general.

Enforcing of Promptness.
The difference between cash and credit 

i.- simply the difference in the method 
ot enforcing promptness. In selling for 
cash one lakes no chance but enforces 
promptness on I he spot before he allows 
the goods to leave the store.

Some sell on credit, but in order to 
force the buyer to be prompt he holds 
a lien on the goods. Hut with decent 
people this is not necessary. Their word 
is taken as sufficient. If a man there
fore obtains credit on his decency, lie 
should be voluntarily prompt, or lie has 
no right to that privilege and his credit 
shoo'd immediately cease. Disappoint
ments may happen, that a man may not 
be able to meet his obligation, but that 
docs not prevent him from being prompt 
to meet the ease in a businesslike manner.

ALL ABOARD
CET READY TO SUPPLY THE 

DEMAND FOR

GREAT WEST
CUT PLUG

SMOKING and CHEWING 
TOBACCO

SALES INCREASING DAILY

D. McDOUflAU & CO., filasg»w, Scot.

CLAY
PIPES

Those made by 
MoDOUOALL

ere peerless. Insist upon 
hewing them.

ASK FOR THE CELEBRATED 
BISCUITS

JOS. COTE Wholesale Tobacconist 
186-188 Hie St. Paul Importer

EXCLUSIVE SOLE AGENT

For sale by all Leading Grocers
G. N. Pichet

Tel. Up 2076 TaL Eaat 6064
YOUNG S PATENT PIPE

is Seven Shapes
W. J. GRANT

Sole Asset for Ceeado
506 Lindsey Building, MONTREAL.

at that time of the day when groeers 
were always busy. He was therefore 
indignant and somewhat annoyed and 
ipiite naturally the col lector who bad 
made MX trips already begged his par
don for trespassing on bis valuable time 
and left to eall again. The aeeount is 
u< l paid yet but it is promised to In- 
paid next Monday.

Causes Immense Losses.
Now ibis man is not a dead beat, lie 

does not dispute the account, lie is not 
a poor mail : lie lias I lie money to pay it, 
and lie is willing to pay it at some other 
time, but not now. How much of that 
small account is left after the time is 
considered during which lie s|X'iit in call
ing for it ? But Ibis is onlv I lie first 
loss. This man who was trying to collect 
this account may have owed somebody 
else and not being able to collect it, bad 
t i disappoint bis creditor as well. When 
i ne mini's to figure mit the losses through

BLACK WATCH
The Big Black Plug 
Chewing Tobaooo.

Already a Big Seller

Sold by all the Wholesale Trade
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The only machine that cuts the ends. Over 500 sold 
in Canada last year. Every grocer and butcher should 
have one. The price is low. Sold on monthly payments,

Write us for illustrated booklet of testimonial*.

HOWARD BROS.
Canadian Agent» Brantford, Canada

WALTER D. MOODY
9 Mr. Moody analyzes the science of his profession with 

precision.
9 He indicates the weak points which the salesman is heir to.
9 He suggests ways to overcome them.
9 He shows how to cultivate the essential qualities of a sales

man.
9 His title to proficiency in this subject is backed by an 

abundance of native business acumen, ripened by Twenty years of 
observation and experience as Travelling Salesman, European 
Buyer, Sales Manager and Employer.

9 He has recently been made Business Manager of the Chicago 
Chamber of Commerce; the largest body of business men in the 
world.

9 While the supply lasts we will mail a cloth bound copy of 
“ Men Who Sell Things ” to anyone sending us one new paid-in- 
advance subscription to this paper.

THE MacLEAN PUBLISHING CO.
Subscription Department

TORONTO - CANADA

THE STERLING SLICER MEN
WHO
SELL

THINGS

SLICES PERFECTLY

COOKED HAM, BACON
and all boneless meats

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT WHY NOT?

“Tuckett’s Special”
the new 10c. plug is the latest

Order from Your Wholesaler

M«,ui.ctur=d imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited
sseiiTos. eeseei
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Strawberries
A few cases Canadians, coming 

forward. Next week will see quite 

heavy arrivals—crop will be heavy 

and good. Send in your orders.

California Navels are about done 
will now be receiving Late Valenicas, 

and from all our reports, crop is of fine 

quality and prices lower than ever 
before —expect trade will take them 

in large quantities, as keeping qualities 
are good.

Have, as usual, full stock of Cuban 

and Florida Pines, Tomatoes, Cab

bage, Beans, Potatoes, etc.

m
25-27 CHURCH ST. - TORONTO

Canadian Fruit, Vegetable and Fish Markets
California Fruits Auctioned in Montreal — Seventy-Two Car
loads Arrive in Toronto in Three Days—First Canadian Straw
berries on the Market—Potatoes Easing off in Price — Fish 

• Trade Good.

28
Years and

Ue*r<j

continue
to be the Standard of 
Lemon Perfection.

AGENT :

J. J. McCabe
32 CHURCH ST,

TORONTO

MONTREAL.
GREEN FRUITS. — New California 

fruits are the feature of the market this 
week. A couple of cars, the first of the 
season, arrived Monday and were auc
tioned off to the wholesale fruit dealers. 
Prices were not high, considering that 
the fruits were the first to arrive. Peach
es, apricots and plums made up the ears. 
California pears are not yet in season, 
but should be here about July 1. Lower 
prices on California cherries are expect
ed next week. Half a car is due to ar
rive at the end of this week which 
should result in a drop of 50c or 75c in 
prices, as this supply will be on the 
market for next week’s demand. Those 
watermelons which were awaited for so 
anxiously have arrived and are moving 
out satisfactorily. Bananas are a little 
firmer this week. Home strawberries 
will be shipped into Montreal, beginning 
on Monday. These will come from all 
points in the Niagara Peninsula and as 
far west as Windsor. Grape fruit is 
scarce and high. Georgia peaches are 
now quoted, $4 a crate. Oranges are 
steady. Lemons are still quoted at old 
figures, with demand slow, owing to the 
weather being too cool.
Oranges, California navels...................................Î 5) 3 f 0

" blood*............................................. 4 25
" " late Valencias..................... 3 50 3 75
" Valencias................................................. 4 50 6 10
" Cubans.......................................................8 25 8 50

Lemons, crate................    8 00 3 fO
Peaches California, box.................................................. 2 00

" Georgia, perorate............ ................................ 4 00
Apricots, Celi'orn a, per crate..........................  1 76 1 00
Plume California, p r crste................................  8 25 2 60
Cherries, California black, per box.....................  2 76 3 f 0

“ white, “   2 7-5
StrawLsrries, imparted, p r basket.................... 0 12 0 17
Watermelon», each ................................................... 0 40
Grape fruit, per box................................................  3 25 6 00
Bananas crated, bunch ..............  ......................  1 61 2 26
Pineapples, Cuban, crste... ...............................  8 15 8 40

" Florida, crate................................................  2 25
Cranberries, per crate...................................................... 4 76
Apple», Spies. XXX, bbl........................................ 7 00 7 50
Cocoanuts, bag— .........................................   4 fO
Limes, per box ..................................................................  1 CO

VEGETABLES.—Texas tomatoes are 
now on the market, replacing Floridas. 
the last of which have arrived. The qual
ity and price of the Texas ianges about 
the same as for Mississippi. Tomatoes, 
cabbage and cucumbers are oceuping 
chief attention. The price of cucumbers 
lias declined very considerably, as will 
be noticed. Increased receipts of Ber
muda onions has resulted in a drop in 
the price of them. New carrots, Mont
real, are now on the market. Rhubarb, 
lettuce and radishes are very plentiful. 
Canadian spinach is quoted this week 
50c a box.

• 76
IS) 
1 M 
ITS 
1 00 
1 <0 
l ro i so s OS 
1 7S 
I 00 
0 75 
I SO

Mushrooms, lb......................................................................

Florida tomatoes, crate..............................
Mississippi tomatoes, small flats..............
Leaks, ieaen..................................................
Fannin, bee.................................................

Asparagus, doz .................. .....................
Canadian asparagus, basket.......................

............. 3 00

Cauliflowers, do*......................................................... 2 00
Paralay, doz ........................................................................

6o

Savory,perdos....................................................... .... 060
Celery, doz .............................................................. 1 25 l 50
watifr oreee, large bundle#, per bunch doz................. 0 75
Canadian spinach, box..................................................... 0 tO
Green Mppars, crate.......................................................  3 60
Beete.Ug......................................................................... l 25Qsnw.be*.........   ,oo
New canots, dozen bunches.........................................  1 00
Lettuce, early..................................................................  0 40
Radishes, dps...................................................................  0 10
Bone reoiVL per lb......................................................... • 15
Montreal potatoes, bag.................................................. 1 15
Boston lettuce. (Montreal).............................................. l 00
New Brunswick potatoes................................................ 1 10
P K I potatoes, bag................................................ 1 10 1 80
New potatoes, bbl...........................................................  5 60
Onions, large beg, lb....................................................... 0 S\

“ Egyptian ...........................................................  0 f-3
'* Bermuda. 50 lb. crates...................................... 1 25

Turnips, bag............................................................  0 CO 0 70
String beans, basket...................................................... 2 50
New cabbage, crate................................................ 1 76 2 00
Shallots, doz. bunohei............................................ 0 05 0 10

FISH. — Fresh mackerel is arriving 
very freely and lower prices, by 2c, rule 
this week. This is the season when they 
are most plentiful. Gaspe salmon is al
so coming into the city in quantity, and 
the market for it also is easier. —Among 
the other lines which are easier in pHce 
might be mentioned shad and brook 
trout. Brook trout is coming in quite 
freely these days. Dressed bullheads and 
perch are very scarce, owing to the fact 
that the season for them is practically 
over. Perch is not quoted now. Halibut 
is still arriving in quantity and the 
market is steady. Haddock and cod are 
low, too. Plenty of lake fish are offer
ing. Grass pike and sea trout are up in 
fresh fish, and live lobsters and soft 
shell crabs have also advanced. All 
frozen salmon is higher.

FRESH
Haddock, shore, per lb..............................................  0 04
Steak cod. per lb.......................................................... 0(5
Graze pike, round........................................................  0 08
Halibut, per lb............................................................. 0 09
Dressed pereb............................................................... 0 10
Dore............................................................................. 0 13
Mackerel....................................................................... 0 08
Sea trout...................................................................... 0 10
I^ake trout....................................................................  0 10
Wbit» fish ..................................................................... • 10
Dressed bu lheads ( Barbotte), par lb.......................  0 10
Sea base, per lb ..........................................................  0 10
Gaspe salmon............................................................... 0 17
Roe shad, each ............................................................ 0 40
Buck shad, each ....................................................... 0 2/
Brook trout................................................................... 0 20
Flounders ................................................................... 0 10

SMOKED
Haddles 16 lb. bxs., per lb.......................................... 0 07|
Kippered herring, per box.......................................... 1 10
Lsr- e bloaters, per box............................................... 1 10
Smoked herring, small boxes...................................... 0 18
Smoked salmon, sugar cured, per lb.......................... 0 25

SHELL FISH
Select bulk oysters, per gal.......................................... 1 50
" Sealshipt" se’ects, per gal...................................... 1 90
Live lobsters, per lb ............................................0 11 0 14
Boiled lobsters, per lb.................................................  0 12
Soft shell crab#, doz...................................................... 1 25

FROZEN
Steak cod, lb.................................................................. 0 04
Halibut, per lb.............................................................. 0 08
B.O. salmon, red, per lb............................................... 0 10
Qualla salmon, per lb................................................... 0 03
Fall salmon, per lb......... ........................................... 0 08
Dore, round, winter caught, per lb............................  0(8
Large wblteflsb, per lb. ............................................ 0 08
Small " M ................................................ 0 C6

SALTED AND PICKLED
Labrador herrings, half barrel.................................... 8 80
B O. salmon, half brie.................................................. 9 00
No. 1 mackerel pails................................................... 2 00
No. 1 mackerel, half b> Is............................................  8 00
Labrador sea trout, brls.............................................. 11 50
La* rador sea i f out, half bbls....................................  6 60
Skinless ood, 1001b. case*.................. .............. 6 26
Boneless ood, in blocks, 5%, 6, 8, • and 10 cants per lb.
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TORONTO.
GREEN FRUIT.—The fruit market is 

certainly humming. The days are not 
half long enough in which to do the busi
ness. Five cars of fruit are sold to 
every one last year at this time of the 
year. Seventy-two cars arrived in three 
days last week, and all were handled and 
disposed of. Never were pineapples so 
cheap and this accounts for the enor
mous consumption. Cars and cars of 
strawberries have been sold before ours 
are ripe. From 11 to 3c a box is paid 
to the Government for the privilege of 
eating “American” berries. A few 
baskets of Canadian berries have arrived, 
for which 25c a box was asked, but they 
were not sold at that. Within a week or 
ten days our own strawberries will be 
in abundance. A car of California 
pears, peaches, apricots and plums is on 
the way and will arrive here within a 
few days.
Apples, Spies............................................................. 6 10 7 50

" Russtts ..........................................................  3 10 4 10
" Baldwins....................................... .... 4 CO 6 0.
" Greenings.....................................................  4 00 6 50

Oranges, Cal Valeutia.............. .......................  2 75 3 0
" California nave s .................................... 3 ou 3 50
“ Mexican............................................................ 2 <0 2 fO
“ Palermo bloods, half cases .................... — 2*5

Lemops, Messina ..................................................... 3 15 3 50
Bananas........................................................................ 1 7 » 2 25
Grape Fruit, Florida, box.......................................... 5 00 5 60
Pineapples, Florida, crate ....................................... 2 00 2 25
Strawberries, Maryland.......................................... 0 13 1 15
Cherries, Cal ................................................ 3 00 3 21

VEGETABLES.—Vegetables of everv 
description are a riving in large quanti
ties. Tomatoes and cabbage are the prin
cipal lines. Lots of new potatoes are 
here which on account of the abundance 
of old potatoes are selling slowly at $5.50 
to $0.00 a barrel. Old potatoes are a 
little easier, but the market is unsettled. 
Dealers are trying to find out what quan
tities are still held by the farmers, on 
which depend the prices until the new 
crop comes in. One of the strong indi
cations that potatoes will be lower, is the 
fact that the cars which are contracted

MR. DEALER,-
If you wire, phone or mail 

us your orders for

which are
NOW IN SEASON

you can depend upon having 
your order filled at lowest 
market prices promptly and 
carefully, as we exercise great
est of care in the selection of this 
most luscious fruit from the 
choicest berry patches of the 
Hamilton fruit district.

Stevens &8oloman
Shippers of Osaadlan Fruits, eto.

Hamilton, - Ontario
Phone» 2700 and 090

CALIFORNIA
APRICOTS PEACHES

PLUMS CHERRIES
We Expect Our First Car to Sell at Auction Early this 

Week. Expect Prices to be Reasonable.

WHITE <6 CO., Limited
Wholesale Fruit and Produce

TORONTO

VERDELLI
My Packing and Grading of Lentous are 

unexcelled. Last car Fresh Cut just in, fine 
quality. Verdelli arrive first week in July. For 
general satisfaction mention my name when 
ordering Lemons.

“BUSTER BROWN”
FOLLINA BROS.. Packers W. B. STRINGER, Agent

PINEAPPLES
Fancy Colored Fruit, All Sizes 

PLENTIFUL and CHEAP

iTAMnv/R1PE TOMATOES
,ancMripe bananas

NAVEL and MEXICAN ORANGES
Quality Excellent

Send us your orders. PRICES RIGHT.

Hugh Walker & Son
GUELPH ONTARIO

:g

« i
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509 ^34183
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for, are all overloaded. An ordinary ear 
of jjolatoes is about 40(1 bags, but if they 
aie brought .jus; before an expected drop 
they come in with about 600 bags anil if 
they are bought before a rise they come 
wit'll from 200 to 300 bags. These are 
among the "tricks of the trade.” The 
first car of watermelons have arrived 
and sold at 00c each.
Beet*, Csuadiao, old, per bag.........................

Florida, new, per dozen...................
Parsnips, per bag ..............................................
Potatoes, Ontario, per bag............................ .

" Bermuda, per bushel.....................
“ per barrel.........................

“ Texas, " .......................
Onions, Canadian. dried, bag........................

" Spanish, crate.........................................
“ Bermuda, per case ...............................
" Egyrtian, per sack of 112 lbs — 

Tomatoes, Floridae, per crate 6 baskets. .
Mississippi per crate 4 baskets

Carrots, per bag ..........................................
new, per bunch .................................

Cabbage. Florida, new.........................  ........

Radishes, per dozen .........................................
Lettuce, per doz ................................................
Bp nach, per bushel..........................................
Egg plant, per doz........................... ......
Green peppers, per doz.......................................
Cucumbers, per hamper.................................
Asparagus, per basket,.................................
Green ooio e.........................................................
Rhubarb ................................................................
Beans, green .......................................................

Peas, per hamper.................................................
Corn, per doz-n..................................................
Cress, per basket ................................................

0 45 0 Su 
1 00 1 8» 
1 00 1 25
1 CO 1 10
2 00 1 50 
7 25 7 60 
• 59 • 00
1 35 1 60 
5 0J 5 55 
.... 1 60

3 50 3 75
2 60 3 00 
1 00 1 50 
.... 100

1 20 
1 50 1 76 
0 50 0 60 
0 40 0 45 
.... 0 30 
.... U 78 
.... 3 «O 

1 00 
1 00 2 25 
1 60 1 75 
.. 0 25
0 25 0 3) 
.... 1 2* 
.... 1 75 .... 2 00 
.... 0 20 

. .... 0 76

FISH The fish market is steady with 
a good demand. Fish arrives in good con
dition. but scarcely enough to meet the 
demand. Trade >s active and quite satis
factory.
Herring, medium, per lb., fresh caught ............ 0 06 0 06
Wbi'efisb free caught...................................................... 0 10
Trout. ‘ '• ...................................................... 0 10
Cod. fresh eaught   0(8
Halibut, fresh caught ............................................... 0 10 0 10
Haddock, fresh caught ... .......... *............................ U 07
Pike ........................................................................................... 0 06
Perch .......................................................................................... 0 0/
Carp .. ................................................................................... 0 «13
Yellow pickerel..................................................................... P 03
Sea salmon ........................................................................  0 ’7
Mackerel each......................................................................... 0 2>

HIGH PRICE AGITATION. 
Winnipeg Press Blames Wholesalers and 

Retailers For Existing Fruit Prices.
Winnipeg, June 15. -Considerable agi

tation has been aroused by the local 
press during the past few weeks, over 
the high price of fruits and vegetables 
on the western markets.

It is to lie regretted that the press 
did not ii.-e its valuable space- to better 
advantage than to attack wholesalers 
and retailers lor making an undue pro
fit on these lines. The press had an 
excellent opportunity to agitate fol

lower transportation rates and a re
duction in duty, hut such a thing was 
not attempted. The wholesale fruit 
men of the city have been negotiating 
for some time to have the duty on 
strawberries reduced during certain 
months of the year, and it is expected 
that this will he effected next year. It 
is expected also that cheaper transpor
tation will be brought about for next 
year and if these two reductions are 
made strawberries may be cheaper to 
the consumer in future years. At pre
sent it will be impossible to get 
cheaper berries. On Saturday they 
were jobbing at $3.50 per ease of 24 
quarts and the quality is the poorest 
that retailers handle.

The Hood River becries will shortly 
lie on the market and these are the 
best berries grown on the continent. It 
will he surprising if these berries sell 
for less than $1.00 on the local market. 
Ilritisli Columbia berries will soon he 
coming, hut the quantity produced is 
so limited that very few will reach 
Winnipeg, and certainly not at a lower 
ligure than the southern grown. Neither 
is the quality of the B. C. berry tempt
ing enough to warrant any competition 
among local buyers in order that a 
cheaper berry might be put on the mar
ket.

It is surprising also that the press 
did not refer to the successful attempts 
made to grow fruits in this province. 
This is the real secret to the cheaper 
fruit problem. It is not impossible to 
grow strawberries in this province as 
many people think, and reports from 
the horticultural societies throughout 
the province show that a good crop of 
strawberries will he harvested this year 
in Manitoba. As the science of fruit 
cultivation advances it will he possible 
to produce berries much earlier in the 
season than they arc t.eing produced 
at present. However the market for 
southern grown berries will always he 
good in the early spring months.

Another reason why import berries 
or fruits of any kind will not be easily- 
cheapened, is the fact that consumers 
here demand the very best fruit that

is produced. It is possible to get 
southern berries that will job at three 
dollars and less, hut the consumers 
would not lift them. The same is true 
of bananas. local retailers will not 
handle anything but the very best 
bananas grown. It is certainly a credit 
to the trade that this is so, hut the. 
point remains that if the consumer 
wishes the best he must be willing to 
pay for it.

ft is safe to say that there is a bet
ter quality of fruits and vegetables on 
the Winnipeg market, than in any 
other city in Canada, and it is doubt
ful if the same quality of fruits which 
are handled here would be cheaper on 
any other market in this country.

TRADE NOTES.
The assets of .1. A. l‘lourde & Co., 

grocers, Montreal, are advertised for 
sale.

Cray Bros., Lakefield, Ont., have 
sold their grocery business to I). 
Cain formerly of Bobcaygeon, Ont., 
who took possession on June 16th.

The American Sugar Refining Com 
pany last week sold its coffee business, 
known as the Woolson Spice Co., to 
Herman Sielcken, of Crossman So 
Sielcken, coffee importers, New York. 
The Refining company had taken , over 
this business 12 years ago to compete 
in the coffee trade with the Arbuckles 
who had entered the sugar business.

SSASOM MOB-9

Dried Apples
Shipment» Solicited

Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

If you have any FRUIT or other Produce to dispose 
of ship It to us; wo oan not you good prices.

THE DAWSON COMMISSION CO., TORONTO

'7 '

sjujio O/iyv CA/VA//ASG CQr

[ -S/t/to.

BALAKLAVA
SARDINES

The height of perfection in canned Sardines. 
Their high quality and popular price 

ensure steady sales.
THE BRAND FOR YOU TO PUSH

Canadian Agents; C. A. Chouillou Sc Cie„ Montreal; Green Sc Co., 25 
Front St. E., Toronto; D. C. Hannah, London, Ont.; Jos. Somerville, 
Hamilton; Boivin Sc Grenier, Quebec. Que.; H. M. McBride, 312 
Roes Are., Winnipeg, Man.

The Eastern Canning Company
PORT CANADA, N.B.

Û2
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BRAND

Lobster
Our sole attention 
is given to the 
production of a 

choice canned lob
ster. We have no 
other business. If 
we cannot give you 
the regular quality 
you require, no other 
packer can.
1909 prices now out 
for Europe and Am 
erica.

Fred Magee
PRODUCER 

Port Elgin, N.B., and 
Pictou, N.S. Canada

*
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BRUNSWICK

may be all right in 
poetry but if you 
didn’t call it a rose 
you couldn’t get the 
price

So With Imita 
tion Sardines.
The Famous

“KING

THE CANADIAN GROCER.

Are Your Sales of Domestic
Sea Foods Increasing ?

IF NOT, WHY?
Perhaps you are not handling a brand known 
and celebrated for its quality. Try the

Celebrated Brunswick 
Brand----- --

HERE IS A LIST OF WHAT THEY EMBRACE :
1-4 Oil Sardines, 3-4 Mustard Sardines, Kippered Herring, Herring in Tomato 
Sauce, Finnan Haddies, both oval and round tins, Clams, Scallops.

STOCK YOUR SHELVES WITH THEM THEY ARE A REMUNERATIVE LINE FOR YOU
THEY WILL GIVE YOUR CUSTOMERS PERFECT SATISFACTION

ALWAYS DEPENDABLE

CONNORS BROS., Limited, BlacK’s Harbor, N.B.
AGENTS—Grant. Oxley Sc Co„ Halifax, NJ5. ; C. H. B. HiUcoat, Sydney, C.B. ; J. L. Lovitt, Yarmouth, N.S. : D. Rattray Sc Sons, Quebec : Leonard 

Bros., Montreal ; Arthur M. Loucks, Ottawa ; C. De Carteret, Kingston ; James Haywood, Toronto ; Chas. Duncan, Winnipeg ; R. G. Bedlington Sc Co., 
Calgary ; J. Harley Brown, London, Ont.

‘A Rose by any other name 
may smell as sweet”

Brand
Norwegian Sardines 
has established he

By Sp.ci.1 royal permission reputation as the
purest, sweetest, finest and best packed Sardine 
on the market.

That is all, but it’s enough to make them sell. 
STOCK “KING OSCAR" SARDINES

J. W. Bickle <Sb Greening
(J. A. HENDERSON)

Canadian Agents, HAMILTON, ONT.
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AN ENTERPRISING GROCER.

Peterborough Merchant Pleases His 
Customers and Makes Good Money 

Out of Sprouting Onions.
By J. M. Donovan.

If it may be any advantage to retail 
merchants I shall explain a scheme that 
I have more than doubled my money 
on and while it may not be timely for 
this year it may nevertheless, be inter
esting and of some value to those in 
the grocery business. At any rate I 
wish some one had told me of it some 
years ago.

We all have more or less loss from 
onions sprouting early in spring, if in a 
warm or damp place and many are piled 
together. They become soft and mushy 
and are not saleable and, of course, must 
bo thrown away. Now how the idea 
came to me is that I have a small garden 
in rear of my shop property and last 
spring as usual I threw out many onions. 
A little latter on as the weather got 
fine enough, so as to permit putting any
thing in the ground T put out some of 
my sprouted onions, and to n^y sur
prise in a week or two, I had some deli
cious and tender young green onions.

The large part of the onions peeled off 
easily, and the larger the onion the more 
prolific. I have got as many as six nice 
green onions from one and they were

far superior to the first green onions on 
the market, they being too tough. The 
next to follow are the green potato on
ions, that are not in it with the ones I 
speak of for tenderness.

The value to me is easily understood 
when how I came by them and the money 
1 made is taken into consideration. Three 
or four large onions make a nice 5c 
bunch, which otherwise is a total loss.

I had these onions two months ago and 
my customers were delighted with them, 
they being a treat at that time of the 
year. I still have them, but wound up 
my last box this week it holding about 
half peek of the sprouted onions and 
netted me about 40c. I have replanted 
them four or five times and have kept 
three boxes on the go since I started.

I now come to the most interesting 
part of the scheme. You might ask how 
ii would be with a person having no gar
den. I claim he doesn’t need any. I did 
not use mine this spring for that pur
pose. I think they do better inside at a 
window. Last fall before the frost set 
in, I put inside a box full of garden 
earth to try the inside plan this spring. 
I thought last fall that onions were go
ing to be scarce, the season being so dry. 
I laid in a large supply and they proved 
to be a better crop than was anticipated. 
Not having a good place for onions, I 
had more than ever sprout, having a 
larger quantity. I started cutting the 
sprouted tops off the more firmer ones

and planted the softer ones. They were 
sprouting so fast I had to get the third 
box. I find the marmalade boxes best, 
they not being very deep, and about the 
time the third box is planted the first is 
almost ready to pull and when all is 
out of the first box and I have more 
onions to go in, I fill it up again after 
taking out some of the earth first to 
throw around the onion after it is set on 
the loose earth.

By doing this I have not lost one 
onion and now wish I had more sprouted 
ones to put in as they come up very fast 
after they are sprouted and my money 
comes back quicker and more of it than 
if I were obliged to sell them at 25c 
per peek, which was the case the first 
winter.

EXCELLENT FOR MANUFAC
TURERS.

(From Printers’ Ink.)
For those manufacturers who 

sell only through jobbers, how
ever, there is a most excellent 
way to assert their individual
ity,—by advertising to the
trade through good trade 
papers, as well as to the con
sumer. This method *is bdtmd— 
to be used more and more. It 
is a business-like co-operative 
plan which the jobber cannot 
but welcome.

Good Lobsters 
Always Sell • • 

• •

But if they are of indifferent qual
ity they stick on the shelves and, 
when they are finally sold, they 
hurt the reputation of the vendor.

It is a simple matter to get the 
best lobsters when you buy, selec
ted, the delicious, firm meat so 
delectable always. Just specify

Golden Crown Lobsters
or

Golden Key Lobsters
YOUR JOBBER HAS THEM

W. S. LOGGIE CO., LIMITED
SOLE PACKERS

ChaLham , - - - • New Brunswick

I OFFER

200 BAGS SPANISH 
SHELLED PEANUTS

For Prompt Shipment from origin.
Prices and Samples on Request.

Andrew Watson, Importer
91 Youville Square, Montreal

Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue. If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight- 
from-the-shoulder-talk, and that is the rea
son why condensed ads are so productive 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent grocers, who are on the look-out 
for favorable opportunities to fill their 
requirements.

TRY A CONDENSED AD IN 
THE CANADIAN GROCE*
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THOS. UPTON
PRESIDENT AND GENERAI MANAGE R

THE J. UPTON CO., LIMITED
MANUFACTURERS OF

JAMS. JELLIES, MARMALADES. ETC.

W J BRIGGER.
Secretary treasurer

Telephone No. 495

FACTORY. 19 TO 37 DELAWARE AVENUE

HAMILTON. ONT. May 21, 191 9

The Canadian Grocer,
Toronto, Ontario.

Dear Sirs :
We have been advertising in the Canadian Grocer for a num

ber of years but never realized the good work you are doing until 
last Fall when the writer took a business trip through the North 
West and British Columbia.

Your journal seemed to be well thought of by the retail 
grocers, and many of them, especially in Vancouver and Victoria, 
took the trouble to mention that they had seen our ad in the 
Grocer.

This was appreciated by us as it is rather difficult to know 
just what class of advertising is giving us results. However we 
are now satisfied that your journal is an excellent medium for 
any manufacturer to use who wants to talk business to the whole
sale or retail grocer of Canada.

Yours truly,
The T. Upton Co. , Limited

per
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THE MAXIMUM 
OF EFFICIENCY

?

e
IN THE GROCERY Ask yourself these questions.

is within the reach of 
every practical merch
ant who will carefully 
study the particular re
quirements of his trade.

Do you want
— a grocery clerk

—a driver

—to buy a store

“WALKER BIN” 
FIXTURES

WILL HELP 
WONDERFULLY

—t o sell your own 
business

—any new fixtures, 
showcases, counters, 
scale or desk

—a position as clerk

as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

—as manager, buyer

— a position as 
traveller ?

Tn < BUSINESS 
m„T0 PROFITS 

( PRESTIGE

Write for Illustrated Catalogue :
% “Modern Grocery Fixtures”

Try a want ad. in

The Canadian Grocer
It costs you only 2 cents 
per word for first inser
tion, 1 cent per word for 
subsequent insertions.

The Walker Bin and
Store Fixture Co.,

LIMITED The Beardwood Agency
BERLIN, ONTARIO enjoys the entire confidence of most 

of the large wholesale houses in
Eastern Canada.

Designers and Manufacturers of 
Modern Store Fixtures

What we are doing for them we 
can do for yçu.

Send us yoihr Overdue Accounts 
and let us prove Vur superiority.

DEPHESEIT«TI«EI

Montreal : Ken-oth H. Mum.. Corltli.i luilding
Manitoba : Watson * Iiutsd.lt Winnigt, Mie, 
Saskatchewan and Siberia : J. C. Stokes, leiinbrfask

The Beardwood Agency
313 Niw York Life Building

MONTREAL
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COMMON SENSE SAYS
Use ’em

A man wants credit. If you think he is good 
give him a $10 Aliison Coupon Book Ha\e 
■ im sign the receipt or note form in the front of 
the book, which you tear out ard keep i barge 
him with 510 —no troi b!e. Wien he buy s a 
dime's worth, tear oft a ten cent coupon, and so 
on until he b *ok is used up. Then he paxs the 
$10 and gets another b «ok. No pass h oks, no 
charging, no lost time, no errors, no disputes.

ALLISON
COUPON BOOKS

Manufactured by
ALLISON COUPON COMPANY, Indianapolis

Order them from 
yonr jobber.

They enable you 
to handle credit cus
tomers with scarce
ly any risk a id make 
disputes and mis- 
und« r>ta< dings im
possible. They co-t 
very litt e and pay 
for t’le-i selv< s man) 
time* ver. Can 
you a ord to dw 
without them?

^BSORBINE
Removes Bursal Enlargements, 
Thickened, Swollen Tissues, 
Curbs, Filled Tendons, Soreness 
from any Bruise or Strain, 
Cures Spavin Lameness, Allays 
Fain Docs not Blister, remove 
the hnlr or lay the hume up. $2.00 s 
bottle, delivered. Book 1 D free.

ABSORISINE, JR., (mi.nklndfl.00 
— bottle.) For Synovitis, Strains, Gouty 
Leumatic Deposits, Varicose Veins, Varico- 
Hydrocele. Alloys pain. Book free.

. YOUNG. P D F., ?04 Temple St., Springfield. Mass.
LYIAKS Ltd., Xontrt*al, Canadian Agent».

When writing to advertiser», 
kindly mention having seen the 
advertisement in this paper.

BOY WANTED
TO START IN BUSINESS FOR HIMSELF.

We will establish YOU in a good-paying busi
ness of your own.

Profits right from the start, and Prizes.
No money required to begin.
We will mail *o you FREE 5 copies of our 

publication.
These can be sold and will provide the 

capital for the next week’s supply.
The work is easy.
You be sure to write at once and we will send 

you 5 copies for next week and everything 
necessary.

Tlie Maclean Pub. "
10 Front Street ba,„ TORONTO, CANADA
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BUY

Star Brand
COTTON CLOTHES LINES

---- AND----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

F or Sale by All Wholesale Dealers.
BBS THAT YOU GET THEM.

Fisher Electric Coffee Mills

"«««cur
N2I25

are made in Canada and are 
under a Canadian guarantee. 
They are beautiful in style and 
finish, simple in construction, 
efficient and inexpensive in 
operation, easy to install- and 
in a few words—cheaper and 
better than any Electric Mill on 
the American Continent.

Manufactured by

The A. D. Fisher Co.
Toronto Limited

NEED A COFFEE MILL 1
Why Pay FANCY PRICES 

For One ! !

Elgin National 

COFFEE MILLS
40 STYLES

COST LESS.
GRIND FASTEST.
MOST SIMPLE AND EASY TO 

RUN.
HAVE FORCED FEED AND 

STEEL GRINDING PARTS. 
BEAUTIFULLY FINISHED.

A HIGH GRADE MILL 

AT LOW COST.

Ask any of the following Jobbers for our Catalogue,

WINNIPEG-G. F & J. Galt (and branches) ; The Codville Co, 
(and branches) ; Foley Bros, and Lanson (and branches). 

VANCOUVER -The W. H. Malkin Co. Ltd. ; Wm. Braid & Co. 
HAMILTON—Jas. Turner & Co. ; Balfour Smye & Co. ; MacPher- 

son, Glassco & Co.
TORONTO Eby Blain Ltd.
LONDON - Gorman Eckert & Co.
ST. JOHN, N.B.—G. E. Barbour Co. ; Dearborn & Co.

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

TEA LEAD
Seat Incorrodible

Buy "PRIDE of the ISLAND" Brand
as extensively used for ye ms past by most o' the hading packers 

of Tea in Canada

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated,” London. 
A.B.C, Codes used 4 h and 5th Editions.

LIMEHOUSE, 
LONDON, E , ENQ.

Canadian Agents : ALFRED B. LAM BE ji SON, TORO N T O . 
.1. H V N T E R WHITE, ST. JOH N, N B. 
CECIL T. GORDON. MONTREAL.

A to 10 lb. BAGS
MCGREGOR'S

PATENT BAG HOLDER
Holds all sizes. Get our prices.

KILGOUR BROS-
19 Wellington St. W..t, . TORONTO

Show Case
The best show case 
made in America for 
the money.
Price, $4.50 per foot

f.o.b. Detroit

W. H. ESCOTT
141 Bannatyne Avenue, 
Winnipeg, Selling Agent

No. 100.
This case is finished in golden oak — Beveled plate top 
—Shipped K.D.—

Made by

Michigan Show Case Co., Detroit, Mich.

old summer time.’

A Bunch of Hotness!
Sunshine attracts-except in the warm da>s of the “good 

Then it is shade that draws one. 
If you have a neat awning shading 
your store front the cool, inviting ap
pearance of your place will attract 
trade. A dealer who is up-to-date in 
matters of this sort will be particular 
about his groceries. That’s how 
people reason.

For Prices on Awnings ask:

THOS. SONNE, Sr.
193 Commissioners Street 

MONTREAL

6 7
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The LATEST
“ Enterprise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power 
make these new “ Enterprise” Pedestal Mills bV far the best on the 
market to-day. They are Direct Connected. They lose no power in 
transmission. The grinders are on the motor shaft. The double Mill 
shown here, No. 0852, is for alternating current ; can also be furnished 
for direct current. One Mill is iitted with tooth grinders which cut 
the coffee, the other mill fitted with ribbed grinders for pulverizing. 
Each hopper holds six pounds. The Mill will granulate 3 pounds of 
coffee per minute, and pulverize l pound per minute. The cans or re
ceivers are enclosed as a protection against dust. The Mill is self
cleaning. This compact, graceful 1 H.P. Mill is already in great de
mand. We invite correspondence and will send facts, illustrations and 
prices of our 45 sizes and styles of Rapid Grinding and Pulverizing 
Mills on request.

We supply grocers also with Meat and Food Choppers, Self- 
Measuring Pumps and Faucets, Smoked Beef Shavers and 
other “Enterprise” Specialties. You should have our latest 
catalogue. If you haven't it, write.

The Enterprise Mf£. Go. of Pa. Philadelphia, u.s.a.

21 Murray Street, New York 438 Market Street, San r rancisco

CUT BRASS STENCILS
Stencil Inks Stencil Brushes

Crayons and Marking Pencils 
Rubber Stamps

EVERYTHING FOR THE SHIPPER

Oil Board
Fibre Board for Bradley Stencil Machines

PROMPT SERVICE BEST VALUES

Hamilton Stamp & Stencil Works, Ltd.
HAMILTON, ONTARIO

Canada Agents

BRADLEY STENCIL MACHINES

EUREKA
The word stands as an ex. 
pression of triumph and 
discovery in a

REFRIGERATOR
since it stands for the best 
and most economical make 
on the market and one 
which certainly

LEADS THEM ALL
for perfect dry air circulation, style, finish, convenience 

and appearance.

WRITE US FOR PRICES AND CATALOGUE. DO IT TO-DAY

EUREKA REFRIGERATOR COMPANY, UNITED
54-56 NOBLE ST, TORONTO, CANADA
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QUOTATIONS FOR PROPRIETARY ARTICLES
liking Powder.

W. H. BILLARD à 00.
Diamond—

Mb. tins, 1 dox In case.....................
Mb. tins, 8 " .....................
I-lb. tins, 4 " " ...................

IMPERIAL BAKING POWDEB.

$2 00 
1 25 
0 75

Caeee.

tdOL.i......

Sizes.
.... 10a ...............
.... 6-ox ...........

Per doz. 
... 90 85 
... 1 75

8-doz............. .... 18-ox .......... ... 3 40
... 10 50

t-doi.............

—_ MAGIC BAKING POWDER

LBrismSTSB? Cun SUm. Per dos.

Per case

ROYAL BAKING POWDB* 
oUde k m Uus. 

Royal—Dime ... $ 0 96
“ è lb............... t 40
“ 6 os............ 1 96
' à lb................. it 66
" lio...........  8 85
' I lb............. 4 90
' 81b................. IS 60

5 lb ......... 22 85
Barrels—When packed in 
barrels one per cent, dis
count will be allowed.

CLEVELAND'S BAKING POWDER.

Cleveland's—]
Sixes. Per Doz.

| lb................. ............... 1 S3lox...............
& lb................. ............... 8 45
13 ox ............ ............... 8 70
lib.................
8 lb.................
61b.................

Unsweetened Chocolate— Per lb.
Plain Bock. |’e k à's, oakes. 12-lb. bn 0 36 
Perfection chocolate. £0c size, 2 dozen

b xes. per dozen........ ..................... 1 80
Perfection Chocolate, 10c size, 2 and 4 

dozen boxes, per dozen..................... 6 90
Sweet Chocolate—

Queen's Dessert, l’s and à's, 12-lb. bxe.,
per lb .................... . ................... i

Queen s Dessert, 6’s, 12-lb. boxes.........
vanilla, j-lh., 12-lb. boxes, per Id.........
Parisian, 8's...........................................
Royal Navy, fs | s. boxes, per lb — 

Diamond, 7’s, 12-lb. boxes, per lb.......

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and coooanut cream, In 
è-lb. pkgs., 2-doz. in box, per dwzen 9 91

Confections— Per lb-
Milk chocolate wafers, 6-lb. boxes 0 35
Maple buds, 5-lb. boxes....................
Chocolate wafers. No. 1, 6-lb. boxes 
Chocolate wafers, No. 2,
Nonpareil wafers No. 1, "
Noopare 1 wafers, No. 2, "
Chocolate ginger, 5-lb. boxes ..........
Milk eh-oblate, 5c bundles, per box..
Milk chocolate, 5c cakes, per box —

BEMSDORP'S OOOOA

4. P. MaoLaren, Imperial Cheese Co., 
Limited, Agente, Toronto.

10c. tins, 4 dox. to case.......perdez.. $ .90

I" *' 4 " " .... " 2.40
" " > " " .... " 4.76
' ” 1 " " .... ’* 9.00

EPPS 8.

Agente, O. E. Colson * Son, Montreal 
in 1,1 and 1-lb. tins, 14-lb. boxes, per

lb...................................................... 0 86
Smaller quantities ..............  .............  0 87

JOHN P. MOTT k 30.'8.
R. S. Molndoe, Agent, Toronto, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Jos. E. Huxley, Winnipeg.
R. J. Bedlington & Co., Calgary, Alta. 

Standard Brokerage Co., Vancouver, B.O.

Condensed Milk.
BORDEN S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Cases. Doz.

"Eagle" brand (4 doz).................... 96 00 $1 60
"Gold Seal" brand (4 doz) ..........  5 00 1 25
" Challenge" brand (4 doz)............  4 00 1 00
Evaporated Cream—
“ Peerless” brand evap. cream— 4 70 1 20

" hotel size......................  4 90 2 45

barrels—When packed in barrels one per 
cent discount will be allowed.

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Baking Powder—

1-lb. tins, 3-doz. in case, per doz......... 2 CO
i-ib. " " ;; .........
{•lb. “ " " ......... 0 8

Blae.
Kee^s Oxford, per lb..........................90 17

_ 110-box lots or case 
Qlllett's Mammoth, | gross box.,

Oert&ls

0 16 
2 00

WHITE SWAN 8PIC i S 
AND CEREALS LTD. 
White Swan Breakfast 

Food, 2-doz. in case, 
per case, $3.00 

The King's Food, 2-doz.
in case, per case, $4.80 

White Swan Barley 
Crisps, per doz., $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dos., 91.00.

White Swan Self-rising 
Pancake Flour, per 
dor. 910).

White Swan Wheat Kernels, per dor, 91.40. 
White Swan Flaked Bice, per dox., 91.
VMM Swan Flaked P*ae. n**» dm. SI.

Ohoeolstee and Cocoas
THE COWAN OO., LIMITED.

Cocoa-
Perfection, 1-lb. 
tins, per doz... . 9t 50 

Perfection, |-lb.
per doz................. 1 40

Perfeotion, i-lb.,
per doz...............  1 30

Perfection. 10c size 0 90
" 5-lb. tins

per lb.................... 0 37
Solu le, bulk, No.
1, per lb............... 0 20

Soluble, bulk, No.
2, per lb...............  I 18

London Pearl per lb..............................  0 22
Special quotations or Cocoa in bbls., 

kegs, etc.

Per II

Individual size Jars,., 
per doz............. 1 00
Imperial holder—
Large size,doz. 18 00 
Med. size “ 17 00 
Small size " 12 00 

Roquefort- 
Large size, doz. 2 40 
Small siee, " 1 40

Elite, 10c size 
(for cooking),

doz.........<J
Prepared 

cocoa, |'s 0 28 
Prepared 

Vi s .........0 28

Mott's breakfast cocoa, 10c. size 90 per dz.
“ breakfast cocoa, *’s..................  u 38
" " " l'e................... 0 38
" No. 1 chocolate, | s................... 0 32
" Navy " |'s....................  0 29

Vanilla sticks, per gross............ 1 00
" Diamond chocolate, |’s............ 0 24
" Plain choice chocolate liquors 0 32 
" Sweet Chocolate Coatings__ 0 20

WALTER BAKER A CO., LIMITED.

Premium No. 1 chocolate, | and |-lb.
cakes ...................  90 38

Breakfast cocoa, 1-5, Î, |, 1A 5-lb. tins 0 41 
German Sweet chocolate, | and i-lb.

cakes, 6 lb. boxes........................... 0 28
Caracas Sweet chocolate, | and i-lb.

oakes, 6-lb. boxes..........................  0 36
Auto Sweet chocolate, 1-6 lb. cakes,

3 and 6 lb. boxes........................... 0 36
Vanilla Sweet chocolate, 1-6-lb. cakes

6-lb. tins......................................... 0 47
Soluble cocoa (hot or cold soda

1-lb. tins...................................  0 88
Cracked cocoa, i-lb. pkgs.. 6-lbs. bags 0 34 
Caracas tablets, lvO bundles, tied 5s,

per box........................................... 8 00
The above quotations are f.o. b. Montreal

Coooanut.

Bi__
In 16 

boxes. ^

TRURO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
per case (4 doz. )...............................94 00
Reindeer " brand per case (4 doz.)__6 10

JERSEY CREAM
ft

Confeotion.
THE COWAN CO., LTD.

Cream Bars, 60’s, assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, " 1 35

" " lOo oakes, 36inbox " 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33 

" No. 2, " "0 25
Maple Buds. 5-lb. boxes, lb................ 0 36
Nut Milk Chocolate, i-lb. cakes, 12-lb.

box, lb................................................  o 40
These prices are F.o b. Toronto.
MaoLarsn’s Imperial Cheese Co. Ltd

Imperial Peanut Butter " Bobs, " the 
Perfect Confectionery.

Large size, cases, 15 cartons.........93.50 each
Small " " 50 " ......... 3 60 "
Assorted, cases, 26 small, 12 large 3.55 " 

Net 10 days.

Coupon Books—Allison's.
For sale in Canada by The Eby Blain Co. Ltd. 
Toronto. O. O. Beauchemis k File. Montreal 

92. 93. 95. 910, 915 and 920.
All same price one size or assorted. 

UN-NUMBERED
Under 100 books.............................. each 04
100 books and over.......................... each fSi
500 1 ooks to 1000 books...................... (j1

For numbering cover and each coupon 
extra per book % cent.

Cleaner.

Coffees.
EBY, BLAIN OO. LIMITED.

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House......................................... 90 32
Nectar ............................................... 0 30

. Per 4ox. 
4-oz cans 9 0 90
6-ox " J JJ

10-ox. " l K

Suart - J 75
allon " io 00

Wholesale Aget t 
The Davidson k Hay, Limited, Toronto

Bxtraet ot Beef.
LAPORTE, MARTIN k Oil, LTD.

•Vita ’ Pasteurized Extract of Beef. Per case 
Bottles 1-ox, case of 2 doz ............23 20.. 2 •• .. j .. - -

" 4 " " 1 " ..
" 20" •• i " ..
" 20" "1 " ..

Empress 0 28 
0 .6 
0 25 
0 22 
0 20 
0 18 
0 17 
0 17| 
0 14

Duché ___
Ambrosia...........................................
Plantation ........................................
Fancy Bourbon..................................
Bourbon.............................................
Crushed Java and Mocha, whole...

" *' " ground.
Golden Rio........................................

Package Coffees 
Gold Medal 1 and 2 lb. tins, whole

or ground.........................   0 80
Cafe, Dr. Gourmet’s, 1 lb. Fancy

Glass Jars, ground ..................  0 SO
German Dandelion, | and 1 lb. tins,

ground....................................... 0 22
English Breakfast, 1 lb. tins, ground 0 18

THOB. J. LIPTON retail wholesale 
Lipton’s "Special" blend 

coffee, 1 lb. tins, ground 
or whole.............................  0 40 0 80

WHITE SWAN SPICKS AND CEREALS LTD.

White Swan Blend.

3 00
4 50 
4 75 
9 00

Infints’ Food.
Rob’nxon’i patent barky |-)b. tins .... 91 *5 

* " t-lh. tlm— I i
' groats |-b tic*.... 1 |i 
' lb rln . .. I 15

'Mephisto" and "Purity’1 

Lobsters.
Canned

CANADIAN COOOANUT OO., MONTREAL.

Packages— 5c., 10c., 20 and 40o. packages 
packed In 15 lb. and 30 lb. cases. Per lb.

1 lb. packages........................ .............. 0 26
lb " ... ................................0 27

ib. " ................... ............... 0»
1 and I b. packages assorted.......... 0 261
} and | b. " " .... 0 27|

, packages assorted In 5 lb. boxes 0 28
.... 0 19

" In 5,10,15 lb. oases 0 80

I» corns
it tQsrat sail» co

1-lb. decorated 
tins, 32c. lb 

Mo-Ja, l-lb.tins 
30c. lb.

Mo-Ja, l-lb.tins 
28a lb.

Mo-Ja. 2-lb. tins 
Me. lb.

Cafe desJSjjioures—1-lb. fancy glass Jars, per 
i-lb. amber glass Jars, 

It* 8 tumblers). 9* o per dox

Flavoring Kxti aeto.
sHiRRirr’8

1 oz. (all flavors) doz. j 00

dox, 93.TO
l’Aromatique

yDll

3 00 
3 71 
5 

10 
18

scounts on application.
Cafe_____

per do*, 94. 
Presentation,

15 lb. palls and 10, 15 and 60 lb. 
^ ^ Palls Tins Bblx

Fly Pedi. Best Shredded............ 0 18 0 16
Special Shred ............
Ribbon.........................

0 17
0 19 ...

0 15 
0 17

Wilson’s Fly Macaroon................... 0 17 0 16
Pads, Inboxes of Desiccated.................. 0 16 0
60 10a packets,
99 per box, or

White Moss in 5 and 10 lb. square tins. 21c
three boxes lor
2 80.

WHITE SWAN SPICKS AND CEREALS LTD.

White Swan Coooanut—
6 boxes.... 2 75 Featherstrip, pails.... 0 16

Shredded..................... 0 15

THOMAS WOOD * OO.

"Gilt Edge" in 1 lb.
tins...................... 90 13

"Gilt Edge" in 2 lb.
tins...................... 0 32

Canadian Souvenir 
1 lb. fancy litho
graphed canisters 0 30

Uni end Jellies,
BATGER'S WHOLE FRUIT STRAW!»BRY JAM

Agents, Rose a Laflamme, Montreal and 
Toronto.

1-lb. glass Jar, screw top, 4 doz., per dos 2 20
THOMAS J. LITTON 

Prices on application.
x. UPTON * oo.

Compound Fruit Jamt- 
13-ox glass Jj Jars, 1 dox in case, per dox 91 00
Mb. tins* 1 dox In case.............per lb. 071
5 and 7-lb. tin pails, 8 and 9 palls in

crate.................................... per lb.
7 wood palls, I pails in orate, per lb .

Cheese —1

In packages 2-ox., 4 os., 8-os., lb. 0 21

Large size jars, per doz.. 
Mediui * 1__Bum size Jars,
Small sise jars.

98 26 
.. 4 80 
. 2 40

Sib. wood
mpound Fruit Jell lee—

13-ox .glam Jan, 1 dox In case.per doz.
|-lb. tins, 1 dox In case per lb...........
7 wood palls. 6 pails In crate, per lb

• 07 
0 07
0 Oil
1 00 0 07*
o or
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RISING SUN 
STOVE POLISH

SUN PASTE 
STOVE POLISH
K irfwi

iends—Not Growlers

MORSE BROS., Props.

RISING SUN Stove Polish in Cakes never 
comes back to you with growls from the house
keeper. It is always made up to the same high 
standard, maintained for forty years, and it is 
always just right. That’s why we have the thou
sands upon thousands of grocers pushing it 
everywhere. Grocers don’t wish to run the risk 
of losing a good customer by passing out an in
ferior stove polish, which is wrong more often 
than it is right. RISING SUN makes friends for 
you and for us in every household where you put it.

Canton, Mass., U.S.A.

Every Progressive 
Grocer Handles 
this Shoe Polish

tes®
^ciooiti!

The General Public Buys It more 
and more for Its Worth, Wear 

and Brilliancy.

T11» F. F. Dailey Co. Ltd. rrV,"'

BLACft JACK
“THE WONDERFUL PASTE FOR FAMILY USE.”

TRY IT.
BLACK JACtf
^rÜVt POL'5.*1

%-lb. lias—3 dot. in cite.

SOLD BY 
ALL

JOBBERS

the
SHOE
POLISH
of
QUALITY

PETERS’
POLISH
A line of shoe polish 
that has created great 
enthusiasm among 
those selling and 
using it.

Write and get the 
sale of it for your dis
trict. It is a money 
maker.

M. Peters,
617 Queen St , West 

Toronto

STILL TO THE FRONT
BLACK LEAD, THE OLD RELIABLE FORM OF STOVE POLISH

“JAMES DOME”
the best brand on the market. An article of real merit. All Lead. 

No Dirt or Dust. Gives a lasting, brilliant, easy shine.
W. G. A. LAMBE & CO., Canadian Agents
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BANISH
“BLUE MONDAY”

SELL

SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
t^UNNY MONDAY is made almost entirely from 

vegetable oils with enough ammonia incorporated to 
make it cleanse quickly and thoroughly, with less rubbing 
than ordinary laundry soaps.

yOUR CUSTOMERS should try it 
and avoid the aching backs which 

cause “Blue Monday.”

SUNNY MONDAY
tAVFt LABOR, TIME, CLOTHES 

FUEL, TEMPER, MONEY
THERE IS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR 1 ROUBLES.’

Per lfr
I 4b. wood pall-........................... 1 0 061
Pure assorted jam, 1-lb. glass jars, 3

doz In case .......................................  1 75

Jelly Powders
IMPERIAL DESSERT JELLY

Pure
* AND

Delicious

THE ROBERT OREIU 
COMPANY.

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

True Fruit Flavors 
Cartons each I Doz .

Assorted flavors—gross 10.75. 
MacLaren Imperial Cheese Oo.. Limited-

füy ELL-0
çz&y The Dainty Dessert

Assorted Case, 
Assorted Case, 
Lemon

Contains 4 dc \$3.60 
Contains 2 doz..$l.

List price
' Shirrifl's” (all 
flavors), per doz. 0 
Discounts on ap

plication.

Lari.
N. EG rA.IRBAN K OO. BOAR* 

LARD COMPOUND. 

Heroes....|0 104
1-bbls.........0 1 11
Tube .60 lbs. 0 10|
10-lb. Palls. 2 20 
10-lb. tins.. 2 10 
Cases 5-lb.. 0 114 

" 5-lb.. 0 101
" 10-lb.. 0 104

Llccrioe lozenges, -lb.glass jars.... 1 '%
" " 10 5-lb can-............. Ï 50

" F-»<ty " llcortoo ?r. sticks ......... I 4~
I'M v-v- . , Ç >3

D«!o Urw cent sticks 153 h b<^x . ,

Lye (Concentrated)
GILLETT8 PERFUMED. Per case

1 case >f 1 dozen .................................... $3 60
3 rase? of 4 dozen ....... ................. S '0

«#*«• or ni'tre ...................... . 3 10

Marmalade.
T. UPTON & co.

12-oz. gl-BS jar*, 2 doz. ense . per doz $1 CO 
16-oz. glass jan, 2 do • in case " 1 40
In 5 and 7-lb. tins and 7-lb. pails per lb. 0 07 
Pint Sealers (21 oz. ), 1 d< z in case, per 

dozen.................................................  2 00

8HIRRIFF BRAND

"Imperial Scotch”—
1- lb glass, doz... 1 56
2- lb “ “ .. 1 80
4 lb. Una, “ .. 4 &
7-lb “ " .. 7 S5

"Sbreddrd-
1- lb. glass, doz....... 1 90
2- lb " " .... 8 10 
7-lb. tins, " .... 8 25

6*X. CHARLES

Orange (Straight) 
Raspberry (Straight)

(Straight) Contains 2 doz. 41.80 
(Straight) <Contains 2 doz. $1.80 

Contains 2 doz..$1.80

F.O B. Montreal.

QknSSft___________
Peach' (Straight'Contains 2 doz..$l .80 
Weight 7 lbs. to caseT/relght rate, 8d class.

Soap
The GENUINE. Packed 100 Bars to case.

CUNNH 
“easi first” 

LARD
COMPOUND.

Tierces ... 0 1l 
Tubs 0 104 
20-1 h. pails, u luj 
20-lb. tin1*.. 0 10 
10-lb. “ 0 101 
Mb. “ " V l 
3-1L. “ 0 11

THOMAS J. LIPTON
Prices on application

8T. CHARLES CON 
17 -• * DENSING CO

PRICES :
St. Charles Cream- 
family size, per case
....................... $470
Ditto, h >tel, 4.90 
Silver Cow Mill 5.00
Purity Milk----4.7 0
Good Luck__ 4.v0

Mustard
COLMAN S OR KEEN S

D.S.F..4-1U. tins.................... per doz. $ 1 40
“ 4-lb tins.....................
“ 1-lb. tins..................... “

Durham 4-lb. jar..................  per jar
“ 1-lb. jar...................

F.D. 1-lb. tins..................... per doz.
“ 4-lb. tins..................... "

Olive OU
LAPORTE, MARTI > & CIE., LTD. 

Minerva Brand—
Minerva, qts. 12 s.................

“ pis 24 s .................
" 4-pts. 2ls . .......

Sauces
PATERSON S WORCESTER SAUCE 

Agents, Hose & Laflamme, Montreal end 
Toronto

i-piut bottles, 3 & 6 doz., per doz...........0 90
pint " 3 dez ................................  1 75

2 50 
5 00 
0 75 
0 25 
0 85 
1 45

$ 5 75 
6 50
4 15

THOMAS J. LIPTON 
Prices on application

Soda
COW BRAND

■üY'lMîïiJUs

4

i than 6 c III

Li tries
RATIONAL LTOOBf nv- "o

54b. boxes, wood or paper....per lb. w R
Fancy boxes (96or 50 stloks)---- per box 1 «**
"Ringed " 54b. bOMB.............per |b.1 9.4t
" Aom" pellets,64b. cans....percan 1 CC 

" M (fancy boxes 40) pot box 1 ->0 
Tar lioorloe and ïolfl wafers, 5-lb.

SPRATTS PRICK LIST 
Mited Bird Set ds, 1-lb pkls., 3 d zen

ca<ei per doz ...................$0 .45
Parrot Food. 4 lb pkts., 1 doz carlo’ s 1 45 
Parrot F od, 2-lu. pkts 1 35
Bird Cag-t Sand, about 14-lb. bags, 4-

grosscases,per doz............... .... 0 30
B rd Cage Grit, ab^ut 14-lb. bags, 4-

grosi cases, per doz.......................... 0 30
Mince Meat

Wethey's condensed per gross net.. $13 no 
*' peicase cl t dor net . ... 3 f0

Case of 1-lb. conta'n- 
ing 60. naekages, per 
box, $3 00
Case of 4-lb. con
taining 120 pkgs. per 
box. $3.(0
Case of 1-lb and 4-lb 

s ’ containing 30 1-lb. 
and GO 4-lb. pk ■ per 
box $100

Case of 5c. pkgs. containing 96 pkgs. per 
box, $3.00

MAGIC BRAND Per COS
No. 1, cases 601-lb. packages.............  $27
No 1. " 120 4-lb. "   2 75
No * “ 80 l lb- ' \ • 75No* Mi-lb. " }......... 8
No. 5 Magic soda—cates 100- 10-oz. pkg
1 case.................................................  2 7^
5cases  ...................................................  2 7k
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Wood’s “Canadian Souvenir” Canister Coffee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled qua'ity as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring. 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

THOMAS WOOD CO. LIMITED
No. 428 St. Paul St. Montreal

Sosp is a Wsshing Fowlers.

A. t TZPPST 4 CO., AgaatS.

waypols soap, colcn 
~ M blaok ..

Oriole soap..................
Gtoriola soap..............
ài/aw hat DOlUfc. . .

per gr?««cI0 *C 
15 89

.. - iv a
U 08

" t *

6 doz. to

30 daye.

1 Box Pnce 
. $4 0.SURPRISE 6 Box Price 

$3.90

Freight paid 
on 6 box lots.

Blaine be 
Ruing Be

Steve Polish
Per groat

Bnn, 6-os. oaket, igroes boxes $6 50

r s£ ravir
iVox ma V

yre»» -
A VtAy uan»e\\a&1

JAMES' DOME BLACK LEAD

lyiep
BDWABD6BÜRO STARCH OO.. LTD.
"Crown” Brand Perfection Syrup.

Barrels, 700 lbs......... ................  0 028 per b.
Half-barrel». S50 lbe.................. 0 03* "
1 barrels, 175 lbs ....................... 0 0?| "
Paila 35 lbe.................................. 1 30 each

" 38* lbe.............................. 1 80 "
Plain tins, with label- Per «»•

11b. tins. 1 doz to case................ 1 80
6 * 1 " ” ............... 3 85

1C •* I •• - ............... 1 75
W " | " .............. 1 70

(6,10 and 90 lb. tin» hare wire handle».)

LAPORTE, MARTIN 4 OXE, LTD.
Japan Teas—

Victoria, hf-c, 90 lbe........................... 0 95
Princess Louise, hf-c, 801b»............. 0 19

Ceylon Green Tea»—Japan style—
Lade, oases 80 lbe................................  $ 15
Duohese, oases 60 lbe......................... 0 19

Starch
icv _l»jsua0 rr-uioa CO. limits d.

, tndry Siaroiee— per It
So. 1 Wo<'* or oiue, 44b. j»r -•« $0 07 
*n » " " S-ib. " 0 07
Canada laundry............................... 0 u6
Silver gloss, 6-Id. draw lid boxes 0 08 
dllvni gloss 64b. tin osnlstSW.... 0 08 
£d wards «liver gloss, Mb. pkg- C 07* 
K*ge stiver glots, large crystal.... 0 17
Benson i satin, l-!b larrons........  0 7*
So » white, b;,L. and kegs....... 0 0* *
..a-fcds White «loss, 14b. p»ce 3 6* 
’►s», • * -«-a •-! per bcxl 50 ;o 3 00 

.ivU .try v ai r
l'en» n * Oc. • Prepares* Out .... 3 07*
*5• nsda Pure O *rc......................... Of*

Kui Starch—
Kdwardsborg So. 1 wb te. *4b. car. 0 10 

" - 1 " or blue,

SEA 4 ED IT ROB WORKS, LIMIT»»

Ontario ind Quebec.
Lanndry Sta’obet—

Canada Laundry, boxes of M>4o SC 06 
a. me Q:ose Btanb- 

14b. oartons boxes of 40 ib .. ti 6* 
#!. est Qustit White Laund-f - 

1 lb. OLurere, oases ••{ *lib .. : 061
Barreto, mi lb.................. .9 7|
» Ms tsi ih.............   I j.

Lil White Gloss—
l lb. fancy oar tons, oases 80 lb. 0 J8
6-lb. toy trunks, 8 to case.......... 0 08
Mb. enameled tto oacliters, I

incase..................................... 0 08
K.egs, ex. uryetais, a00 lb............. 8 07

Brantford (Hoes—
Mb. fanas boxes, oases 88 lb..... $0 01 

Oa ad lac Electrio Starch—
Joies of 40facof pk*x. pa* os*r I 80

CEYLON TEA

Teas
THE

"BALADA"
TEA CO.

Whole al 9 Retail
«rows Label. I s and *s........ $r 36 $0 80
Green Label, I s ana .......... 0 37 0 35
Bine Label, l'a. |‘s. |'i and * « 0 10 0 40
Wed T-**'•! er<1 4 -   0 8» 0
Gold Label, 1‘b and ^'s.. ’ 44 80
Red-Gold Label. %'■................ 0 65 0 80

EMPIRE 
PACKAGE

*pl*r'3H TXA
Gag b 30 and 
50 lbs. each—

____  Blaok. Mixed,
and Green 
Ceylon.

25c...................................... Is. 20c ; *s, 21c.
30c......................................... 1b and *s, 23c.
40c.........................................  Is and *b. 28c.
50c........................... .......  la and *s, 35c.
75c...........................la and *s, Vulcan, 50c.

100 lb. lots freight paid.

BLUE RIBBON
TEA CO-

MONTREAL

Yellow Label, Is...

Green Label

W6Ram Lals 
Pure 

Indian Tea

gTHOMASg
WOOD 4 OO.

Montreal and

Pink Label l's and *'s 
Gold Label Is and* a 35c.

Wholesale Retail 
30c 40e.
I6e. 60c.

Lavender Label l’s and *'s 42o. lOo.
Green Label l's and *'s 50c. 76c.

Canisters
Gold Tins, 5 s 35o. 1.76 50o . 2 60
Gold Tins. 3's 85c. 1.05 50c. 1.60
Gold Tins, l's 36c. each 60c. each
Gold Label. *'» U8c ea. 36 lb. 26o ta 60 lb. 
Red Tins. *'■ 36c ea 70 lb. 6Cc es. 1 00 lb. 
Red Tins, l's 18c ea. 72 lb. 16c ea. 1.00 lb

M1LAOAM»
TEA.

wholesale
Wood’s Primrose, per lb.... 0 40 0 (

" Golden Rod............. 0 35 0 j
" Fleur-de-Lis............. 0 30 0 1

Pack In *-lb. tins. All grades—either 
blaok, green or mixed.

MINTO BROS.,
66 Front St. East

Blaok creen,mixed, *».............0 70^ ........ $H
................8 44

. lbe. 4 *a. 0 40
is. .............0 3$

1 lbs. 4 *s. 0 86
lbsTV-.. 0 80

0 89 
098 
0 94

1 lbe,

1 00 
0 $0 
0 $0 
0 60 
0 60 
0 50 
0 40 
0 40 
0 10 
0 80

We pack Japans In all 
prices. We pack In 60 and 
delivered prices.

i&sib*,cilL'

0L0NA
EYL0N

Ceylon Tea, to 
1 sod *-lb. lead 

_ea, blaok 
er mixed.

m, 4-os. cakes, gross box os 4 60 
a. inc ■toe, I----- —,4-groacboxes, .t 10 00

She Psets Be. rise, i-gross boxee 3 or

El is Labi, is.........................
Orange Label, l's and *'e .... 
.«in l.ebal. »•
Brown I*bel l's and i’s ....
Brown Label. *’s ..................

Label, l's and *'s .... 
Red Label, *'»..

BIDGWAYB.
................................. .............. .................. .................................. .......... .............. London, Vancouver Winnipeg and Ceylon.
For charges for inserting quotations in this dept, apply to Advt. Manager, The Canadian

on 0 96 
0 93 0 40 
0 20 0 21 o a o 40 o a o 40 o a o bo o a o «

Blaok Labti, 14b.. retail at ao............«10
Bine Label retail at I0o.....,.*.. fi L*

Tobacco.
IMPERIAL TOBACCO COMPANY OP CANADA, 

LIMITER—EMPIRE BRANCH.
Chewing—Black Watoh5s......... ............... 36

Black Watch 11s..................................  38
Bobs 5b and 10b...................................... 38
Bully 6a. ................................................. 44
Currency 6%s. and 10s.......................... 38
8 tag 5».....................................................  38
OVTFox 12a............................................. 44
Pay Roll Bars 7%s............................... 86
Psy Roll 7s............................................. 56

Plug • moking—Shamrock 6s., plug or bar 46
Rosebud Bars 6s.................................... 48
Empire 5s, and 10s................................ 36
Amber 8s. and 3s.................................... 60
Ivy 7a..................................................... 60
Starlight 7s........................................... fO

Out Smoking—Great West Pouches, 7s.. 61
JOB. COTE, QUEBEC.

Cigars
St. Louis (union), M0...........................  $33 00
St. Louis, 1-40 .......................................... 36 00
St. Louis, 1-100...............   36 00
Champlain, 1-20....................................... 35 00
Champlain, 1-40............................................ 34 00
El Sergeant, 1-M..................................... 66 00
El Sergeant, 1-40 ................................. 55 00
El Sergeant, 1-100 ................................... 65 00

Out tobaccos.
Petit Havana,*, 1-12—1-6................................ 0 40

OoM'iOholMlIlxtan, W, Un.................j «

" m rib " :::::::: ï «
nreen Label 
R d Labe’, 
u range La> el 
Gold Label

0 80
Oil
0 *

Vetertaary Semeilei,
w. ». Toute

Abeorblne, per dot..............................
AbeorMne Jr., per done.................

Tenet
BortlteM.ldoi.leenl.pkf,.......
otUett’ienn reM I dee. ta eta.

Grocer, at our nearest office

•78
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Sell Seeds That Feed—

SPRATT’S
MIXED

BIRD SEEDS
SPlim'S PATENT, Ltd., LONDON, ENG.

Comprise only such seeds as are known to be 
adapted for songsters to improve their health 
and develop their singing powers. They are 
properly cleaned and correctly balanced; 
always give the highest satisfaction, and the 
thoroughly satisfied customer is the most 
profitable one that a dealer can have.
Ask your jobber for them. Packed in boxes 

containing 3 dozen 1-lb. packets.

NONT REAL-13 St. Thereee St.

Sanitary Cans
For Hand Filled Goods

Tomato*. Stringl.s. Bean», Asparagus. Spinach, Etc.. 

Apples. Poaches, Pears. Plums. Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Good» of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black
berries. Sour Charrias, Blueberries, Beets, Rhubarb, Etc.

“ The Can Without The Tap Hole ” 
“ Bottom Like The Top "

Write for Samples

Sanitary Can Company, Ltd.
Niagara Falls, Ontario

When your customers 
appeal for your advice 
and judgment, or, in 
other words, “leave it to 
you’’—it is always 
safe to tell them that

“COW" BRAND 
BAKINC SODA

is undoubtedly the purest, strongest, best 
and most economical baking soda put up. 
Our reputation is behind every package.

Every jobber eells it.

CHURCH & DWICHT
MANUFACTURERS

MONTREAL

lilWKIdbBra

DWIGHT’S

BAKING SODA

OAKEY’S The originel sod eely («Mttt
Preperetion tor Cleeeln» Cab 
lerj, <4. end Is. Os ul it ms

'WELLINGTON »
KHIFE POLISH

JOHN OAKEY «SONS,Unites
Manufacturer» of

Emery, Black Lead, Bmery, Blass ami 
Flint Cloths and Papers, ate.

WtOiiltN li, Inin, Emlii
agent:

Queen City Water 
White Oil

GIVES PERFECT LIGHT

The most economical high-grade oil cyst 
sold in Canada.

FOR SALB BVBRYWHBRB
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Haying not far off Canned Fruits
A big crop likely The quality ol

SALT WETHEY’S
LAUREL

will be required BRAND
How is your Stock? speaks for itself.

Do not buy without consulting us.

VERRET, STEWART & CO. Get our prices.

MONTREAL J. H. Wethey, Ltd.
ST. CATHARINES, ONT.

xfeSfe.K ------------------

PICKLES
AND

OLIVES
4

Free Phones
Use

Freely

At Special Prices.

GEO. E. BRISTOL & CO.
Wholesale Grocers

Hamilton, Ontario

A W<

Montreal : 711-7M Eastern
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