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THE CANADIAN GROCER

COCO FRUITINE:

An absolutely pure extract of Cocoanut. Can be used with great
advantage in every species of cooking and pastry.

Pure, - Nourishing, - Economical, - Palatable
Superior to Lard—Equal to Butter.
ADDED TO THIS, IT IS MOST AGREEABLE TO THE TASTE.

A PURE VEGETABLE BUTTER

Free AR ™ Free

Sample & ‘ Sample

on on

application application
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The QUALITY of COCO FRUITINE is quite remarkable.

First—It is superior to Butter, Oil or Lard, owing to its extremely
delicate taste and flavor.

Second—It is peculiarly nourishing, being superior to any other
similar product.

Third—It is extremely easily digested and assimilated by the most
sensitive stomachs.

Fourth—Owing to its great richness and purity, it is more economical.

L A et - s B TR SRS

Packed in ¥4 kilo. tins, 1 kilo. tins, 5 kilo. tins, 25 kilo. tins.

ARTHUR P. TIPPET ®. CO,, - - Sole Agents for Canada
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
Moatreal Office the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colweu W. S. CLAWSON & CO. W. G. PATRICK & CO.

BROKER HALIFAX, N.S. "“"“““““"‘B Agents and Geocery Manufacturers’ Agents
REPRESENTING LEADING g and
MANUFACTURERS, SUCH AS Warehousgmen Importers

- T. JOHN, - - - .B.
E' D' Smlth Lowneys TOblel’s . Open for a few meore first-elass lllu.N " 77 York Streeto Toronto

J. W. GORHAM & CO. Get our Prices for MacLaren Immg‘gl Cheese Co.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery IMPORT AGENCY DEPARTMENT
Brokers Ageats for Grocers’ Specialtiss and Wholesale
WAREHOUSEMEN Grocery Brokers

xo fire closs atction o fuw mors reiam Haisins an d curra“'s TORONTO, Ont. DETROIT, Mich.
FOR SALE RAW SUGAR ON SPOT

Barbadoes, Muscovado, Jamaica

Cheap for cash, Fruit Cleaning Plant W. H. Mlllman & SOllS Light and Dark Crystals

with Date Press. In good running order.
Wholesale Grocery Brokers Lind Brok
J. T. ADAMSON & CO. TORONTO S gy

Customs Brokers NEWFOUNDLAND Agency required for Canned Goods, Etc.

T. A. MACNAB & CO.
—— ST_JOHNS. _ “NEWFOUNDLAND | The HARRY HORNE CO.

MANUFA AG!
— and COMMISSION MERCHANTS Grocery Brokers and
exporters. Prompt and careful at- Manufacturers’ Agents.

Importers and
27 St. Sacrament Street, Montreal tention w-ﬂm mm': ?'n.gll‘ordcn 39311 KingSt.West. - - Toronto

TEL. MAIN ™8 BOND Codes: A,B,O, 5th edition, and private.

Good warehouse and distributing facilities.

ROBERT ALLAN & CO. G. C. WARREN WATSON & TRUESDALE
MONTREAL Box 1036, Regina (Buocessors to Stusrt, Watson & Oo.)
IMPORTER, WHOLESALE s s
Gonassi Comembuion SRRSO | SOKES, aoi MANUPACTURERS'|  Mmhoimms Apmts
Representing Morris Packing Co. AGENT WINNIPEG, - MAN.

. i Trade Established 12 Years
Pork and Lard—Finest Quality Domestic and Foreign Agencies Solicited Domestic and Foreign Agencies Solicited.

WESTERN DISTRIBUTORS LIMITED W.G.A.LAMBE&CO. |— WINNIPEG—

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis- TORONTO H. G. SPURGEON

tributed, Warechoused and Forwarded. Warehouse 4
on Transfer Traek. Business solicited. Our posi- Who'esale Broker and Magufaciurers’ Agent
United Kingdom and Fore gn Agencies Bolicited.

tion Is your opportunity. Grocery Brokers and Ageats
SASKATOON, - WESTERN CANADA | Established 1086 ? 238 Chambers of Commerce. P.O. Box 1812

BUCHANAN & AHERN If you are looking for trade with Irish merchants DO YOU WANT REPRESENTATION IN
Wislessle Conmission Sershants sed Iupertors there is one paper that can put you in touch with

QUEBEC, P.Q. SRR 3 WINNIPEG
The Irish Grocer, , Provi- Where Business is Booming ?

romgs, PItteen Bomr Jggoss Ored sion and General Trades’
Fish, Fish OIl, Ete. Journal. BAWLF, DAVEY & CO.

Correspondence Sellelted. P.0.Box ¥ 10, Garfield Chambers, Belfast, Ireland Wholesale Grocery Brokers.
DISTRIBIJ'(I;(D)T.RS LIMITED

When writing advertisers kindly men- EDMONTON, ALBERTA
CONDENSED AD. Manufacturers’ Agents, Commission Mer-
IN THE tion having seen the advertisement in{ chants, Warebousemen.
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THE CANADIAN GROCER

J. F. Eby, Hugh Blain,

President. Vice-Pres.

TALKING ABOUT SPICES

We are showing two lines “SELECT” and “FANCY”

Mixed Pickling Spice

Conceded by all who have seen them to be
~ superior to anything else offered

Our “ANCHOR” Brand Mixed Pickling Spice

in 5¢c and 10c cartons are the best value on the market

EBY-BLAIN, LIMITED

Wholesale Grocers TORONTO

WRITE US FOR SAMPLES AND QUOTATIONS

Hereis a
complete circle
of merchandising value in

handling

“BlueRibbon Tea”

Gives a good profit,
is an easy seller
and
satisfies the consumer.

BLUE RIBBON TEA CO., Limited

MONTREAL, CANADA
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Every grocer knows that Cowan’s Perfection Cocoa is a distinctly profit-
able article to sell. You can increase your sales by telling your customers
of the many different ways in which it can be used.

For Chocolate Ice Cream, for Chocolate Fudge, Puddings, Cakes, etc.,
Cowan’s Perfection Cocoa is unsurpassed.

THE COWAN CO., LTD., TORONTO, ONT.
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THE CANADIAN GROCER

Sweet Sy
g 7 /lzz/rr{/((/_}';(
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Wrinkle

Peas

HE Sulphate of Copper used in pro-
ducing that vivid green color you
have observed in some lines of Im-
ported French Peas is distinctly in-

jurious to health and kills the flavor of the

peas. That’s why we never use it.

You will find our Sweet Wrinkle Extra
Sifted Peas more tender and betterin flavor
than the best imported French Peas you
ever tasted.

This is one of our finer grades upon which
you can make a much better profit than on
our lower-priced lines.

A little judicious promotion of our better
quality peas among your good customers
will increase your profits considerably and

add greatly to your customers’ satisfaction.
Try it.

Dominion Canners, Limited
Hamilton, - - Ontario




THE CANADIAN GROCER

Good Currants

mean

Good Profits

If you buy cheap currants of poor quality, you will be
obliged to sell them cheap, or perhaps cheaper, and your
margin will be a problem rather than a profit.

An indication of quality, and your protection is the name

MEYER

on the case. Our good name we value before anything.
We pack currants from all districts, but only the very best
sound fruit from any district, and on all we are proud to put
our name, because we know that money can buy no better.
A great many wholesale grocers in Canada import
Meyer’s currants, some import them to the exclusion of all
others. There is a reason for this—a good reason. Ask for
them. When you get them see that the name s on the case.

W. Meyer & Co.,

Limited

Patras - - Greece




THE CANADIAN GROCER.

The Demand
Keeps Growing

TO some people the success
of PURITY flour seems
phenomenal. When it was put
on the market three years ago
few believed it would ever enjoy
its present enormous demand.
But Canadian housewives soon
discovered that

PURITY FLOUR

was far above the average in
quality. They found that they
could make ‘‘ More Bread and
Better Bread’’ with it than they
ever did before. They found 1t
absolutely reliable. They proved
it the best value for their money.
That is the secret of the success
of PURITY flour. That is why
such a huge demand exists to-
day—why grocers find 1t such a
big seller.

SEND YOUR ORDERS TO

Western Canada Flour
Mills Company, Limited

Toronto  Montreal  Winnipeg  St. Johs, N.B.  Gederich  Brandon
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THE CANADIAN GROCER

INISCUITS

SATISFIED CUSTOMERS

OUR BIOOEST ASSET
Give your customers

Balaklava Brand Baked Beans

And you can rest assured that the merits of these goods
will bring repeats and satisfied customers. }

Write us for Infermation and Prices. Your Interests are QOurs.

THE EASTERN CANNING CO., Port Canada, N. B.

OArapiaN AouNTs—Green & Co., John Street, Toronto; D. O. Hannah, Londen, Ong’; O. Wallsce Weese, Hamilton;
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson & Bain, Winnipeg, Western Agents ; Martin & Robertson, Vanocouver, B. 0.




THE CANADIAN GROCER

"“KBUTENAY’} Your Profit and Reputation

| alike demand that you should handle
/ goods, and

“quality”

W/ “KOOTENAY” BRAND

Jams and Jellies

will fill every requirement of your best class customers. They are made
solely from the freshest, luscious Kootenay Fruits and Pure Cane
Sugar, and are handled in a factory that is scrupulously clean and right

up-to-date in its methods. Feature our STRAW-
BERRY JAM with whole berries, and the real natural
fruit flavor. Write us to-day for details.

Our 5-1b. tins are extra rapid sellers. Try a few cases.

Donnelly, Watson & Brown, Limited

AGENTS
CALGARY and VANCOUVER

JAMS

AND

JELLIES

IN TINS AND
BOTTLES

“50 Years of Satisfaction”

IS THE PEDIGREE OF

COOK’S FRIEND
BAKING POWDER

Stock up NOW

MONTREAL

the Powder
with a

Pedigree

When you handle Cook’s Friend you take no
chances with the Pure Food Laws, and are

sure of perfect satisfaction to your customer.

W. D. McLAREN, Limited

9
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The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE S
William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.

Put these lines out
where everyone who
goes Into your store
will see them. It will
help your trade.

NEw YORH U.SA: “NSweerexey conpENSED
:
Borden’s Eagle Brand Condensed Milk

and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co., Vancouver, Victoria, Nelson and Calgary
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It’s being brightly
advertised in On-
tario’s best dailies.

It's got the quality

to back up every-

thing we say for it. Just stock ““Century Salt’”’ —best for
table, best for dairy —and your customers will keep it
moving. We deliver quickly

Write off to-night for our Price List SAUQ I :

Dominion Salt Company, Limited JOHNSTON, BAIRD & G0 CUASGOW, Sectors
Manufacturers and Shippers, SARNIA, ONTARIO | ™=

Agonts :—Maclure & Langley, Ltd., 12 Front E., Toronte—604 Lindsay Bidg., Motfreal
W. L. McKenzie & Co., Winnipeg ; K. Robertson & Co.,Vancouverand Victoria
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Fairbank’s Famous Five

Your stock is not complete without Fairbank's Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder
g Fairy Soap (for Toilet and Bath)
Glycerine Tar Soap

Sunny Monday Laundry Soap (contains no rosin)
Pummo Soap

‘e
.“

‘“
Half Box Gold Dust free with each 5 box purchase.
WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY

MONTREAL, CANADA
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Handle
Satisfaction-Givers !

Here’s the full line of Richards Profitable Soaps

Richards Pure Soap — Quick Naptha Soap — Snowflake
: Soap Chips—
Ammonia Powder — 1007, Pure Lye — Toilet Soaps
They will increase your business and hold the best class of trade for you.
Agent for Hamilton and Torontoe :
A. HUTCHINSON, Omand Mfg. Co.

76_Colborne Street
TORONTO

Cut this out for Reference

BRITISH COLUMBIA
COMPANIES ACT
1910

companies assuming the responsibili-
ties and obligations imposed by the

1910, requires the registration or licensing
of extra-provincial companies doing busi-
ness in British Columbia, the payment of

produced, select the

statements, together with particulars of all

Any Broom bearing the Keystone

for companies desiring to do business give satisfaction, and you can place
. in British Columbia without such

it in the hands of a customer with
an assurance that there will be no

complaint about its 1 i-
e s iy omp wearmg.quah
i ties. If, however, you desire to
' This Act, which came into force July ist, handle the very best that can be

[ o ” 6¢ 3 9
fees set forth in the Act and the filing of Klondlke and Jubllee

mortgages and charges created by an

. extra-provincial company,
i Manufactured by

Branches at Victoria, Vancouver, Nelson, B. C.,

{ | Shallcress, Macaulay & Co., Ltd. Stevens-Hepner Co.,Limited

and Calgary, Alberta ; Port Eldn’ Onhrio, Canada

S EEEEE———
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Branch: Sault Ste. Marie

Do You Use

Extra Granulated and other
grades of Refined Sugar?
They represent perfection in
Sugar Refining.

Maaufactured by

The Canada Sugar Refining

Company, Limited, Montreal, Que.

BIGGER AND BIGGER SALES

2100 47 N ! - That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
““Aurora” is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD ®@. CO,, n

Hamilton, Ont.

COUNTER
CHECK
BOOKS

Write for samples and prices;
we are now in a position to give
better service, with no advance
in price,

F. N. BURT CO.,, Ltd.
TORONTO - MONTREAL

Phose Main 28511 Phone Uptewn 5962

JAPAN TEAS

We can accept a few more import orders for low grade at reasonable price.
Jobbers, who have not yet given us their order, please write for samples at once.

S. T. NISHIMURA @ COMPANY

MONTREAL and JAPAN
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Our Customers

Grocers | TERRITORY.zx

of Northern Ontario!

WE REACH are doing so;

Freight Rates eat up your
legitimate profits.

Avoid this
Unnecessary

Why not you?

The Young Gompany

Expense

A FOOD LUXURY

IS BOUGHT FOR
ITS QUALITY

Flour, meat, sugar and salt are staple ne-
cessities, but pickles, condiments and
sauces are luxuries.

No one buys these luxuries except to make

food taste better and add zest to appetite.
Hence, if the quality does not please, there
will be no repeat orders.

HEINZ 57 VARIETIES
PURE FOOD PRODUCTS

have been approved by the public for forty
years and their popularity is growing. Supe-
rior quality is the reason.

Heinz Products are free from Benzoate

of Soda and all other drugs. They are
safe to sell and guaranteed to please your cus-
tomers, or money back.

H. J. HEINZ COMPANY

Members of Ameri& Association for the
Promotion of Purity in Food Products

PUSH

North Bay and Sudbury

am————

BE WISKE

Your pickle trade can be made a large and profit-
able one if your pickle quality is right!
and handle pickles of proved worth

IN TIME!

Pickles

O LA = | e

STERLING ROAD

T. A Lytle

Company

Sterling

are made by a

| Pickles

process which

is one long tale of care, clean-

liness and skill in manufacture, and are a line
you can recommend without hesitation.
STOCK UP WITH “STERLING” BRAND

Shirriff’s Flavouring Essences

WHY?

Because they have every quality an essence should possess
—STRENGTH, PURITY, FLAVOR.

If your Jobber can-
not supply you, write us direct.

Imperial Extract Co., 8-10-12 Matilda Street, TORONTO
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mers The Kind that is different !

30 ;

There's a ‘‘something” distinctive about
the flavor of our RED LABEL SODA
CRACKERS that commends them to

your particular customer. No soda biscuit is at once so crisp, fresh and appetizing.

rou?

lmna"y We are also makers of all kinds of dainty and high-grade biscuits.

TELFER BBOS., LIMITED, - COLLINGWOOD, ONT.

udbury Branches : - Toronto, - Winnipeg, - Hamilton, - Fort William

E! THREE THINGS ARE REQUIRED OF To Sell or Not To Sell

srofit-

COUNTER CHECK BOOKS | |~ o

kles you are always “‘ up azainst’’ when

ek al :
They must be By Convenicnt, we mean they must ordering! Are you selling
be of such style as to be handled

Convenient, easily.
Speedy and They must permit of fast work on the
i Safe part of the clerk.
They must produce good copies.

.lNG Ru‘n The most Convenient, the Speediest and the Safest

Counter Check Book is made of S
RONTO Surety Non-Smut Paper ( OA'IEe eli.g XPER)

We make Surety Books in duplicate and triplicate. In the

duplicate book the original is of white paper, coated on E s3os E -
UNT' the back with a non-smutting carbon, the duplicate is of Itis positively unequalled for every kind

yellow. In the triplicate both the original and duplicate are of cleaning work, and the economical wife
white, coated on the back, the triplicate being of yellow, likes its price as well! A 5-cent packet
Every Copy is 100 Per Cent. Perfect makes two gallons of soft soap, or four

There are no loose carbons to become wrinkled or torn or gallons of liquid soap. Try a case.
to give poor copies. We make many other varieties of
Counter Check Books, and will be glad to quote prices Order from your jobber
upon application.

Dominion Register Co.,Limited Asepto Manufacturing Co.
ST. JOHN, N.B.

Manufacturers of
The McCaskey Account Register System

Toronto, Ontario Agents—Rose & Laflamme, Ltd., Montreal

Agents for Ontario:
Messrs, W, B, Bayley & Co., Toronto

i et ALWAYS READY'
ALWAYS PURE
ONE STANDARD

COFFEE ESSENCE  winr:

UNQUESTIONABLY THE VERY BEST
WHOLESALERS - THOMAS SYMINGTON @ CO. EDINBURGH

15
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We have Specials in—
Salmon, Canned Goods

*B RAND and other lines

See our travelers or phone at our expense

BALFOUR, SMYE & CO., 5= HAMILTON

IR GOSNV, & 7Y

RENgw-

k%

B

MATHIEU’S
SYRUP

of Tar and Cod Liver 0il
MATHIEU’S
NERVINE POWDERS

are the safest sellers
amongst all the cold cure
and cough remedies on
the market.

s

ofs

e T
IR T s e

s - Ao .00 0000 . 0 0.0 00 .0 0 0 00 0.0
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GRANULATED
GOLOEN YELLOWS

Made only from Pure Cane Sugar

The Trade will appreciate the advantage of our machine
sewn bags if they will follow these instructions in opening
them :—

Cut off the shortest chain close to the side
of the bag, and pull out the single thread.

This is a quick operation and leaves the bag in perfect
condition.

The sale has increased enor-
mously—

Thousands of testimonials attest
their wonderful value—

They never become dead stock—

They afford dealers a good profig.-
Those who once use the ake
them a house| y—

Dealers who do not carry them
simply lose sales that go else-
where.

As the demand will be continuous for
some months order a good
supply now.

Sold by all wholesale dealers

AND

J. L. MATRIEU CO., Props.
SHERBROOKE, P.(.

Distributors for Western Canads :

The St, Lawrence Sugar Refining Co., Ltd, TN v = e
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Winnipeg, Edmonten, Vancouver.
unmal L. Chaput, Fils & Cie, Whelssale Depot, M

| T

N

CANADA FlRST EVAPORATED CREAM
THE RICHEST

BY GOVERNMENT TEST
See Bulletin No. 208, Dept. of Inland Revenue

Manufactured and Guaranteed by Canadians

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT. \
e ——— A
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If 1t’s PROFI you Want Slr——
Don't overlook the claims of H.P. SAUCE

A reliable article, an ever widening demand, and most
generous margin for YOU. Get H.P. into stock—quick!

An Exceptionally Good Thing-- | || The Commercial Account Register
WidelyAdvertised--Low Priced TP enat witl he che

ordinary safe.
Besides CUTS OUT
bookkeeping, thus saving
work of one man in or-
dinary store.

This is the kind of merchandise that means big,

continuous sales.  And that is why you should push

Collects your accounts

(0 ””
SnOWflake Saves disputes with
Powdered Ammonia and pleases

customers
It is the only 5-cent package of Ammonia on
Pays for itself in

a few months.

the market. And we are showing your cus-
tomers, by a particularly vigorous advertising

campaign, how it does save YES! We have
soap and make housework imitators, but with« : -
L ; l. : F . . out our patents Books of sheets take out and fit any safe.
awrasons easy. By delaying you: and patent improvements some of the so-called
orders for Snowflake you are systems are of little value.

THE COMMERCIAL

has stood the test for years, with frequent scientific im-
vour order now. provements. It has no equal on the market.

Drop us a pgstal for calalogue and testimonials of Can-
adian merchants.

handing business over to your

competitors. Bettec send in

S. F. LAWRASON
& CO. COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

We would be glad to quote any merchent low prices for Counter Ch-ck Bocks.

Sonitn Eanaie London, - - Ontario

~ 2= West India Co., Ltd.

The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Bulldmg e

MONTREAL

17
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“Pansy”’ and “Daphne”

(FANCY) (CHOICE)

SEEDED RAISINS and
EVAPORATED FRUITS

are put up in
California, and
have nosuperior.
The fruits are
carefully select-

ed and attract-
| ively packed by

Bl men who know
their business.

THE COFFEE THAT HAS A @8 Vou will not go
REPUTATION TO BE PROUD OF . ‘ _ M| astray in order-

WON i ingthesebrands.
SIMPLY ON MERIT GUGGENHIME & CO.

California
EVERY GROCER WHO HANDLES l'r M.nll:—kou& Laflamme, Ld., Montreal; E. D. Adams, Halifax, N.S.; W.S.

Clawson & Co., St. John, N,B.; H. D. Marshail, Ottawa, Ont.; C. L. Marshall, To-
ronto, Ont.; Geo. H. Gillespie, London, Ont.; G. B. Thompson, Winnipeg, Man.;
KNOWS lTs WORTH Shallcross, Macaulay & Co., Calgary, Alberta: Dominion Brokerage Co., Edmonten,

Alta,; H. Donkin & Co,, Vancouver, B.C.; H, Donkin & Co., Victoria, B.C.
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Durability ‘ Finish
" s - Your Business Barometer

will stand at “‘SET FAIR” if you are hand-
ling goods which bear the stamp of quality!

FaSt ' Easy In no department is this of such vital im-

portance as in your sardines.

ﬁrindiﬂg N - ‘ Adjustment You will have no anxiety on this score if

you handle

King Oscar

3 ] BRAND
These are some 2 ; " 7 of the features

CrAN [ o et SARDINES
|
ELGIN 57
COFFEE MILL the purest, sweetest

to a place of prominence in your store. The ““Elgin" is and best packed fish
equipped with the new style force feed steel ;.‘rmdv.rs and
has special adjuster device for regulating the grinding. An on the market.
ornament and attraction to any store.

S OIS

Ask any of the following jobbers for Descriptive Catalogue :

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co. (and
branc hm Foley Bros., Larson &(,n (and branches)

VANCOUVER -The W. H. Malkin Co.; Ltd.; Wm Hrull&Cu
IIAHILTU\ Jas T wrner & Co.; lhlluur Bmyr & Co.; McPherson, . N
& Ce

Tn}u)\Tu F!, Blum Tud

LONDON —Gorman, Eckert & Co
ST. JOHN, N.B.-G. E. Barbour Co.; Dearborn & Ca
REGINA, SASK. - Campbell Bros I. Wilson

MONTREAL—The Canadian Fairbanks Co. (and branches.)

Canadian Agents

(4. A. Henderson)

WOODRUFF & EDWARDS (0., Elgin, Illinois Mamilton -  Ontarlo

By Specia/ Royal Pormission S
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4 /Sell\
Twining’s

Teas!/

FROM PALACE TO COTTAGE

the palates of particular people are being delighted
by drinking

TWINING’'S TEAS

(in packages only)

/
4

They are the most reliable of all package teas, as
witness the bona fide warrants granted to Twining’s
by the Crowned Heads of Europe. A line to recom-
mend and sell to your particular customers.

CANADIAN AGENT

HAROLD RITCHIE

8 Matilda Street, - TORONTO

McLean’s

“The Name"

4

AND THE PACKAGE
TO THE RIGHT

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:
No. 1—A Strong Baker
No. 2—Body

No. 3—Flavor

Packed in tins—2’s, 3’s, 5's, 10’s and 20’s;
pails—1’s, 2’s, 3’s, 5’s gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominlon Molasses

Co., Limited
HALIFAX - NOVA SCOTIA

MORE LIGHT MEANS
MORE BUSINESS

If you are looking for a steady, bril-
liant white light in your home, store,
hotel or church, get in touch with us.

better than electricity and city gas,
and safer than coal oil or candles.

Write for circular and special price
to merchant direct.

b MacLAREN ®. CO.

Gasoline Lighting Systems
AGENTS WANTED = MERRICKVILLE, - ONTARIO

Our apparatus is absolutely safe, is’

Not an Enterprise
for the “Quitter”

“If there is one enterprise on earth,” says John
Wanamaker, ‘““that a ‘quitter’ should leave
severely alone, it is advertisingg To make
a success of advertising one must be prepared
to stick like a barhacle on a boat's bottom.

“He mu$t know before he begins it that

he must spend money—lots of it.

“ Somebody must tell him that he cannot
hope to reap results commensurate with his

expenditure early in the game.

“ Advertising does not jerk; it pulls. It

begins very gently at first, but the pull is steady.

It increases day by day and year by year,
until 1t exerts an irresistible power.”




Many
Kinds
of

Pickles

—Dbut

only one kind
that makes you
wish you could
eat some more

ROWAT'S

Sauces and Pickles

The
Connoisseur’s
Choice

Rowat & Go.

GClasgow, Scotland

Canadian Distributors :
Snowdon & Ebbitt, 325
Coristine Bldg., Mont-
real, QQiebec, Ontario,
Mauitobaand the North-
west; F. K. Warren,
Halifax, N.S.; F. H.
Tippett & Co., St. John,
N.B.;: C. E. Jarvis &
Co., Vancouver, B.C.

THE CANADIAN GROCER

A Strong Combination:

UTILITY
CLEANLINESS
ATTRACTIVENESS
A “Walker Bin" Outfit is a ‘‘Necessity” to the
Modern Grocery

Write for Illustrated Catalogue
‘““ Modern Grocery Fixtures.”

Walker Bin & Store FixtureCo.

LIMITED
REPRESENTATIVES: -
Magitobs: Watson & Truesdale, Wisniped, Wan. . °
Saskaichewas sad Alberta: 4.C S:.ulu. . " Bel'llﬂ, Ontario
edine, Sask.

Mostreal; W.S, Silcock, 33 St. Nicholas Street

I

A QUICK SELLER

AT A GOOD PROFIT

Women prefer using MINUTE TAPIOCA be-
cause of Its obvious advantages as a summer
dessert.

It requires no soaking—fifteen minutes’ cooking
produces a delicious tapioca pudding

It is extra good value for the money—one package
makes six full quarts of a

pudding that is nourishing

ol

AN N

sents an unusually smooth

the table.

———- WOITERLD Uy

And MINUTE TAPIOCA
is absolutely pure—put up
in the world’s largest and

O T B

SALSNY

tory.

Ask your jobber for
MINUTE TAPIOCA

ALWAYS READY

APIOCA

NO SOAKING

O S OSSN ENSSS RS S

and delicious, and that pre.

-
MINUTE 7| and dainty appearance on

most sanitary tapioca fac-

Minute Tapioca Co.

Orange, - Mass.

-
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I_l_\_e Big §31_<3 o_f Knox Gelatine

is easy to understand. Not only are its quality and purity sure to please the consumer, but it makes a

pint to a quart more gelatine per package than other kinds. We have kept it extensively advertised to
make it easy to sell. We've won the support of grocers everywhere by making it profitable to sell.
There's a good margin for you between what it costs you and the 15c. per package you get for it.

KNOX GELATINE means lots of profitable sales to pleased customers —PUSH IT.

Charles B. Knox Co., Johnstown, N. Y.

Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size ok
Tomats, not the Tomato to the
size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.
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FACTS ABOUT
ADVERTISING

By The Advertising Manager

I1. cost of about 1 cent for e~ery 20 of
It is admitted that as a “traveling them that you reach.

sign,” which would go into aimost .

every store of any account, in every Readers of The Grocer are dealers

city, town and village in Canada, an whose buying power makes their

advertisement in The Canadian Grocer trade, individually or collectively, very

would be a good investment. desirable.  They are the best mer-

. e . chants in every section of Canada.
Suppose you go farther than mere- Their purchases amount to over $200,-

Iy “Telling who you are and what you 000,000 annually.

want to sell,” by giving the people e o o

vou want to sell to some good sound These merchants read The Grocer

every week, not for entertainment,

but because it pays them to do so. The
3l information they get from it has a
real dollars and cents value to them.

: _ . Get your travelers to ask them about
tinue in business. i

reasons why they should buy from
you.

Without presenting a selling talk
to the dealer you could not long con-

.

If vou had never presented a sell- With a serious interest of this sort
2 va v > ~11Q0 ’ celly
ing talk to the dealer you would never ready to be focused on your selling
have made 2 start in blisiness. talk, the manufacturer or' wholesaler
e who cannot make a space in The Gro-
2 Y . ; cer pay many times what it costs must
So long as you continue in business ! " LR
& < - have something lacking in his reasons
vou must have a selling talk for the ¥ : i
deal for asking the dealer to buy his goods.
dealer. .
. . L L . L

Through The Canadian Grocer you Next week we will go a little far-
ther into the possibilities of advertis-

ing in The Grocer.

can deliver this selling talk to almost

every good grocer in Canada at a

1
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As yet unrivalled B s i Mr Dealer
wnitc DOVC JAMAICA When anybody mentions

picnics or traveling

are now buying things in the
United States which they ought

Cocoanut e
‘ RINGSTON
“GLEANER"

might bring inquiries. Better
te for rates to

I. . STEWART, Hallfax

The friend of
every cook.

—— WARMINTON’S——

Shipping Specialties

W. P. DOWN EY STRAPPING, CLUTCH NAILS, PAIL HOOKS, ETC.

Save expense to shipper

MONTREAL J. N. WARMINTON
2 207 St. James St., - MONTREA],

QUIT LOSING!

g"‘..m up Common Sense What's the use of sticking to anything that

is continually causing you loss? If your

K'LLS { :m%“.“'. credit customers sre the source of the COld Spring

A1l Dealers and 381 Queen SL. W, Torwnts, Oaf.| | Say.to make” them 3 "sate.” profiable
2 . W., Torants, Ont. way to make them a safe, profitable
ASSET?_ You can do this by adopting the L d P d
Dealers find Oommon Bense & very good seller, for All'son Coupon book System, which has emona e oW el'
the W£#m‘m ;‘"‘ each proved its worth to hundreds of progres-
L SRstomer Sells ot — — sive merchants all over the country.

be sure they take a can of our

along as it is

]
The Only Summer Drink.
STANDARD CEDAR SHINGLES BQOks S. H. EWING & SONS

2nd Clear ;.. 140 Clear White. At e, singilly st MONTREAL and TORONTO

ease the 8 AN
AND ALL LUMBER ey cost but little and pay for themselves many

times over.
A.C.Landry, Ste.Flavie Station, Que. HOW THEY WORK

A man wants credit.

You think he is good.

Give him s $10 Alli-
Goupo

GEORGE & BRANDAY

Established 1879 A
Shipping and Commission Agents Y = == Quick Sales.

Dealers in Coffee, Cocoa, Pimento, Hides, Honey P B P ; . o Satisfaction.
Wax, Sugar, Rum, etc., ete. (¥ TUPhOV buys & dime's worth, u Large Profit

KINGSTON, - - - JAMAICA SR v of s teaben B Bost Eack

Geot Pricss

Are you Interested In any ef the Z " 5 g " Vi OCEAN MILLS
advertised A - —
lines that are ? - = MONTREAL
A Poet Card will bring yeu priece
list and full Informatien. For sale by the jobbing trade everywhere, When writing advertisers nndly men-

Den’t forget %o menten this Manufactured by Allison Coupon Company.
paper. Indianapolis, Ind. - tion having seen the advertisement in
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OUR GUESTS

<

WE cordially invite our customers and friends to
pay us a visit during the Eucharistic Congress
celebration in Montreal. We offer them the use of
our offices where they will find facilities for their
correspondence and the reception of their friends

and acquaintances. LarorTE, MARTIN & Co., Ltd.

VICHY LEMONADES

have scored an immense success with consumers in Canada. The best
brands are named ‘‘La Savoureuse” and ‘‘La St. Nicholas,” and we can
recommend them without restriction. During the hot weather there is
nothing more pleasant than a glass of either of these two lemonades.

PUT
AND
PAY

o - B . G | YO_U
Laporte, Martin & Co., Limited MONT REAL

THE LARGEST SAUCE FACTORY IN THE WORLD
Holbrook’s

Local Agents

Worcestershire

Sauce

Punch
Sauce

Pure
Malt
Vinegar

Pure
Pickles

HOLBROOKS LIMITED Canadian-American Branch Manager

40 Scott St., Toronto, Canada.

Quebec
J.R.Renaud & Co
__ Montreal
F. L. Benedict &

Co.

Winnipeg
Richards &Brown

Regina
Campbell Bros. &
Wilson
Calgary
Campbell, Wilson
& Horn
Vancouver
Kelly, Douglas
& Co.
Victoria
Wilsun Bros.
Halifax
Bauld Bros.
St. John, N.B.
Barbour & Co.
Fredericton, N.B.
Randolph & Son

Chlrll,onetow n,

Carvell Bros.

H. GILBERT NOBBS

The Condensed Ads, in Hard-
ware and Metal bring results

IT WILL PAYYOU

to watch our Condensed
Ad. columns. There
are many money-making

positions there. You may find just what you want.

24
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Yes—positively, the only safe and lasting way to increase your Tea sales
i and earn actual profits, is to stock and push

IISALAB A!l

The Tea that is always in demand, and the one and only brand that is never
sold to Departmental price-cutters or Peddlers.

PUT IT RIGHT ON YOUR FRONT COUNTER
AND GIVE IT A VIGOROUS PUSH, IT WILL
PAY YOU BETTER THAN ANYTHING ELSE
YOU ARE HANDLING.

Samples and wholesale terms on application “ Salada,” Toronto, Montreal.

INDEX TO ADVERTISERS

ldwd-hua Starch....outside front cover
Esoot 4 SR PGSR Rose & Lafiamme
Rowat & Co

MacGreegor Specialty
gwxhb, T.A., & Co.
oOabe, J. J
a McDougall, D., ¥
George & Branda; MacLaren Imperial Cheese Co
Co.. . inside front co\'%

Financial Post .,

.M Spurgeon, H. G
s Stevens-Hepner Co, .
gt‘:vem & Solomon

Magor, Frank outside front cover

1 Gnhlﬂl:h&a e - i JDom:réz‘hsCo . 46
G ime & Co. £ .

! Maple Ex . Junns Led. voer 38 Mathewson's Sons....

] Mathien. J. L., Co....

Halifax Cold Storage Co
Ham & Nott.. ...
gdm, H.J.,Co

Horne, Harry, Co .
Household Convenience Co.
H. P. Bauoe
Huntley & Palmer
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Imperial Bxtract Oo.. 4 Nicholson & Bain. .
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Why One Merchant Figures Profits on His Sales

Henry Johnson, Jr., Gives His Opinions on the Much-Talked-of Method — To
Base (ain on Cost and Expenses on Sales Makes Profits Look Large and Cost
of Doing Business Small, he Says—This Dual Method of Figuring Fools the
Merchant, he Maintains,

A firm in Alberta asks me why 1 fig-
ure eost of doing business and profits
on the sales instead of on the cost? There
are a number of excellent reasons, and |
shall try to indicate some of them.

1. The fundamental thing in business
is that we ‘‘know where we are
at.”” If we figure profit on cost
and expense on sales, we stand ag
the man with one foot in a boat
and the other on the pier, and we are
very liable to be ‘*spilled in the drink.”’
All of us figure our expenses on our
sales, do we not? At the end of any
vear. when you have figured things up,
if you are asked what your expenses
were, you would arrive at your conclu-
sion something like this:

“] did a forty-thousand-dollar busi-
ness, and my expenses, all told, were
$14,800—twelve per cent!’” You might
be able to report that you had made some
money—and you might not. If you eould
not so report, the chances are that your
trouble was the dual standard of figur-
ing. If you eould report net gain, that
might be an indication of good fortune
—showing you had sueceeded, in spite
of your straddle; but more likely it
would be because you figured rightly.

Makes the Gain Look Big.

To figure profit on the ecost is to fool
ourselves by making our gain look big,
while to fizure expense on sales is to
make expense look small. Let us take
an example. Let us suppose your ex-
pense is actually 12 per cent.—which is
moderate enough for any retail grocer—
and let us say you have done a $10,000
business. Let us say you have added 25
per cent. to cost. Surely it looks as if
vou should realize 13 per cent. net gain.
But do you? In order to get $10,000
by adding 25 per cent. to eost, your
coods must have cost you $8,000, be-
cause 25 per cent. of $8,000 is $2,000,
making the total of $10,000. All right.
Twelve per cent. of $10,000 is $1,200.
If vou take $1,200 from $2,000 you will
have $800 left—not $1,300, as you might
have expeeted. It makes quite a differ-
ence, you see,

But let us suppose a case not so for-
tunate. Let us imagine that you, like
so many other grocers, really had not
kept very aceurate account, but had al-
lowed things to go along rather blindly,
hoping that 12 per <cent. would ecover
vour expenses. And let us further sup-
pose that your expense was actually
16 2-3 per eent. And let us still further
suppose that you thought you would
““econtent yourself’’ with a 20 per eent.
margin, and so had added only 20 per
cent. to eost. How would you then ecome

By Henry Johunson, Jr.

out? Let us see. Twenty per cent. of
$S,000 is one-fifth of $8,000, or $1,600.
showing total sales of $9,600; 16 2-3 per
cent. of $9,600 is one-sixth of $9,600, or
$1.600—leaving you with $8,000, and
without one cent of profit. If this seems
far-fetehed. let me assure you that this
is just what is happening in dozens of
grocery stores throughout the ecountry,
and the owners thereof are wondering
wiiere the loose serew is located.

How One Can be Easily Fooled.

2. Yon often hear men, on both sides
of the counter, unfortunately, make the
statement that a certain article makes
100 per cent., or 110 per ecent. profit:
and they think that surely they are
“*safe”” with sueh figures. Let us see.
Artifieial vinegar costs 6 cents, and sells
for 25 cents—that is surely pretty good,
as it looks like 425 per cent. profit. But
12 per eent. on 25 eents is 3 cents, leav-
ing a net margin of 16 eents, which is
the money you aetually get; whereas 12
per eent. on 6 cents would only be .72
cent, and vou should show, according to
vour way of figuring. 18.18 cents net pro-
fit. ‘Such figures lead one sadly astray.
hecanse you are NOT doing business on
this allon of vinezar for .72-eent, bul
for 3 eents—which is **some different.’’
This is an extreme case, as you well
know, but it will indicate to you how
badly you wonld get fooled on any item
on which the gross margin was less
as most gross margins are in the gro-
«ory business. I have before me an item
from a trade journal, wherein an ex-
ample is made of a vinegar which cosis
17 eents and sells for 30 eents. The
margin is stated to be 7614 per cent—
ficuring on eost, again. Twelve per eent.
on 17 eents is 2.04 eents; but 12 per
cent. on 30 cents is 3.60 cents; and it is
12 per cent. on the selling price with
which you have to deal.

Some time ago I saw a cireular which.

enaranteed to ““save 200 per ecent. of
vour ice'’ through a ecertain refrigerat-
ing deviee. My question was, ‘‘Does
that deviee make ice? If not. how ean
vou make such a statement? You ean-
not save out of a given quantity of ice
more than the total.”” T found that out
of 109 pounds of iee, this deviee saved
66 2-3 pounds, so the saving was actual-
ly 66 2-3 per cent.

The Risk That is Run.

In merchandising the total is the
amount for which the goods are sold.
The total of anything is 100 per cent.
of that thing. Therefore, 100 per ceni.
of anything you handle is all of it.
When you sell a dollar’s worth of goods,

26

a eertain proportion of that dollar—the
selling price—is gross profit; of thai
gross profit a eertain proportion is ex-
pense: and the remainder is net profit.
The only ‘‘safe and sane’’ method is to
fizure both expense and profit from the
same end of the problem. To do other-
wise is to fool yourself and run the risk
of going to the bad.

By my method—which is the method
of every wholesale grocer ‘and every big
merchant from Marshall Field down-
ward—you ean know what you are do-
ing; and you cannot know by any other
method. And by this plan I find that
the vinegar costing 6 eents and selling
for 25 eents, pays a gross margin of 64
per cent.; the other, costing 17 ecents and
selling for 30 cents, pays a gross margin
of 43 1-3 per eent. You can see how
much less likely I am to fool myself on
these conservative figures than is the
man who works his profits on ecost.

. . .

You may feel that this knowledge is
of little use to you sinee you ‘‘have to
handle’” a good many things as you are
handling them now, whether there is any
margin in them or not. But do you?

What the Salesman Says.

If yvour expense of doing business is
16 2-3 per cent.—and that is honestly
and truly the expense-ratio of unnum-
bered groecers who are not altogether
aware of it—and a salesman offers you
an article at $1.50 per dozen which is
to be sold at 15e. a package, what will
happen?  He says that this item pays
you 20 per cent. profit, which means
that you sell for $1.80 per dozen. IT
you figure the old fashioned way, you
will listen to his story, stoek this article
and push it—because ‘it pays you such
a nice margin over your expenses.’’

If you figure my way, you may fee!
compelled to stock the article, but you
will hide it as mueh as possible and push
the sale of something on which you really
do get 20 per cent., or better. For, on this
basis of cost, this article pays you ex-
actly 16 2-3 per eent., which equals
vour expense, and leaves you nothing
over—and if enough of you tell the
salesman this faet, yow will make an
impression after a while.

An artiele which sells for 15 cents
cannot eost you more than $1.44 per
dozen, laid down in your store, if it is
to pay vou 20 per cent. And, as a mat-
ter of fact, such an artiele should pay
you 25 per cent., so should eost not to
exceed $1.35 laid down. Then it would
pay vou to push it, and such an artiele
as I referred to-would have been a bhet-
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They Demanded 25 Per Cent.

[t is such careful study that results in
the demand from the retailers for better
margins. A well-known manufacturer
entered St. Paul and Minneapolis some-
time ago, where the grocers are well or-

THE CANADIAN GROCER

ganized. He had to make his proposi-
tion to the president of the Retail Gro-
cers’ Association. And he was puzzled
by the insistent demand that ‘‘we musl
have 25 per cent. on the selling price be-
fore we will push your goods.”” But
the deal was made on that basis, through
the accurate knowledge of that progres-
sive band of retail grocers. Truly, edu-
cation *‘helps some!”’

Window Designed to Attract the Campers’ Trade

The Henderson Store, Kingston, Recently Showed a Country
Scene, Which Attracted Attention — Tent, Water, Sailing
Yacht, Bridge and Trees Used by the Artist—Value of a Store

With a Handsome Front.

Kingston, Ont., Sept. 8.—In dressing
his window recently J. S. Henderson,
whose grocery and liquor store is known
as the ‘“Italian Warehouse,”” paid par-
ticular attention to the season.

As the Limestone City is located in
proximity to a large summer resort,
Mr. Henderson conceived the idea that
a camping scene would be a good draw-
ing card. He therefore had his window
transformed into a minature country

i

scene as shown by the illustration here-
with.

To the left is 5 tent in front of which
is a small body of water floating a
toy sailing yacht. Farther along is a
bridge across the stream and in the
background are evergreens making the
whole g realistic secene. Of course since
the photograph of the window could not
very well show up the floor as well as
the sides and top, the picture repro

duced here scarcely does justice to the
work of the artist. The general appear-
ance and efficiency of the window, how-
ever, might have been improved had the
baskets and boxes of fruit and vegeta-
bles not been placed on the sidewalk in
front. The one detracts from the other
and divided attention results.

An Attractive Front.

The attractive front of the Hender-
son store also deserves notice. The cut
only shows g little more than half of it
but indicates to advantage the big
plate glass windows and the high-class
sign. The emblem above 1s suggested
and the part shown illustrates that it
is a handsome one.

The public generally want to deal in a
store which first of all has a good ap-
pearance from the outside. Then if the
interior is clean and attractive, the ser-
vice adequate and the quality of the
goods high, there is little chance of
losing customers.

A Bermuda onion grower wants to
prevent Texas growers from using the
term Texas Bermuda onions. He claims
that while they are grown in Texas and
from Bermuda seed. still they are not
Jermuda onions. He says he will take
the matter to the courts.

FINE wh=

A Window Dressed to Attract the Trade of Campers, Cottagers and Tourists.
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Practical Methods Used in Retail Grocery Stores

An Edmonton Retailer Tells Why He Opposes Quantity Price—How St. John
Retail Firm Advertise Their Coffee Grinder—A Widespread Business Built Up
In Quebec—Vancouver Commission Men Want to Sell Grocers Butter in Ad-

vance.

Against the Quantity Price.

Edmonton, Alta., Sept 8.—Referring
to an item which appeared on the ‘‘Prac-
tical Methods™ page of The Grocer last
week from Summerside, P.E.I., regard-
ing quantity price, a local grocer ex-
pressed his opposition to it.

He claims that the quantity price is
the cause of many failures in the retail
trade to-day.

‘““For instance,”” he says, ‘‘a traveler
comes along and sells me 5 cases of this
or that allowing me a shade better price
or some other inducement. 1 probably
buy 3 cases more than I actually need ;
another comes along and sells me 10
cases at the favored price. I buy more
than I need of that and several other
articles: Within 30 days the bills arrive
and I have to meet them, yet I may not
have turned over an eighth of the goods
bought. I have dead stock on my hands
for a long time and I have to meet these
payments with money received from
other goods, if T have any. If I haven’t
the banks press me for payment ; I wor-
rv, lose sleep and do not put the proper
spirit into my work. This leads to
worse and finally I have to make an as-
signment.

““The quantity price I think should be
leit alone by most grocers unless they
are positive that the market is going
up,”” he added, ‘““‘and then too much
money should not be put into one article
—better get a better assortment.”

Advertise Their Coffee Grinder.

St. John, N. B., Sept. 8.—No doubt
many readers of The Canadian Grocer
know of cases where customers have
gone into a grocery store and asked for
a pound of ‘‘fresh ground’’ cofiee and the
clerk has received the order with a look
as much as to say :—"“Why can’t you
take- what is already ground and save
me the trouble of grinding,”” or he has
gone after it grumbling audibly that
some customers were a nuisance. This
attitude is not pleasant for the customer
or is it likely to result in an increase in
that merchant’'s cofice trade Possibly
it was some such thought that inspired
the F. E. Williams Co., local retail
dealers, to send out to eustomers and
prospective customers the following cir-
cular printed in neat form :

Our clerks ‘“‘smile’”” when you ask

them to grind your cofiee !

We have installed the latest elec-
tric cofiee mill, which makes it pos-
sible for us to grind vour coffee just
like you want it, and the pleasure
is ours. Two things are most impor-
tant for the making of a good cup of
coffee. Quality—and proper granula-
tion. We carry the very best grades
of cofiee, selected and blended for
their cup value, and we have the mill
to grind it to suit the pot you are
using. Trust us with your coffce or-
ders and ‘‘see the difference.”’

A Big Business Built Up.

Ste. Flavie, Que., Sept. 8.—Probably
one of the largest general stores east of
Montreal is that of A. C. Landry at Ste.

Flavie Station. It was founded in a
comparatively small way five years ago,
the nucleus of the business having been
vstablished at Grand Metis, about a
quarter of a century ago. The evolution
has been gradual until to-day the busi-
ness requires an immense stafi and the
premises cover many acres of land and
include five complete warehouses in ad-
dition to the main general store on the
main street of Mont Joli. The big store
is a hive of activity and is handsomely
fitted up with counters and shelves, platet
glass windows and splendid offices. The
stock includes dry goods, groceries,
hardware, boots and shoes, furniture,
plumbing supplies, harness, fish oils,
lumber, tobacco, fire extinguishers, corn,
coal, lumbering supplies, carpets and oil-
cloths ; in fact it would be impossible in
this space to detail the articles carried
The trade extends for miles around and
it is a common expression all over east-
ern parts of the province and even in the
West ‘“Ask Landry; he’s sure to have
it.”” A considerable trade is carried on
with the West in produce of all descrip-
tions such as beans, peas, evaporated ap-
ples and flour.

A specialty is made in all cases of
quality and price. As the firm is so im-
mediately under Mr. Landry’s personal
supervision not a thing is going on that
he does not know about. Louis Goupil
who has had a long training under Mr.
I.andry is the manager. He watches all
modern systems of business advancement
and buying. Every department is in the
best of order and so much activity is in
vogue that immense turnovers are the
rule

Prompt deliveries have assured him a
large and growing list of customers who
have the knowledge of everything being
guaranteed to be just as it is represent-
ed to be.

Ste. Flavie is in the heart of a splendid
agricultural section and the business has
sound support.

Mr. Landry has recently been instru-
mental in organizing an extensive foun-
dry and machine company in Ste. Flavie
known as the Mont Joli Foundry and
Machine Co., Ltd. He is one of the di-
rectors of this institution.

Butter Orders in Advance

Vaneouver, B. C., Sept., 8.—Commis-
sion men here are approaching grocers
with a view to placing orders for butter
in advance, quoting what they claim to
he special prices. They state that Unit-
ed States buyers are buying butter large-
ly in Eastern Ontario shipping from
Montreal, which they say will mean that
there will be a scarcity in the western
market. Much of the butter used here
in the winter time comes from the east,
and with this supply cut off it will mean
high prices. As it is, the eastern butter
is bricked, put under special labels and
sold in many cases for local, with al-
most the local price. Vancouver may be
able to secure some relief if it needs any
by getting in butter from Australia and
New Zealand. If the agitation is sue-
cessful to have Australian liners call at
New Zealand ports en route to this city
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it will facilitate shipment very much
from the latter country in lines such as
butter, canned mecats, mutton, etc.

If orders are placed now, butter is of-
fered at 29 cents for delivery in Sep-
tember ; 294 cents in October and 30 in
November. The current price of castern
butter is 28 to 293 cents. Local is quot-
ed wholesale at 30, and is expected to
go up any time.

Eliminated the Hello.

London, Ont., Sept., 8.—London gro-
cers, and merchants generally, have cut
out the telephone ‘‘hello.”” It may al-
most be said truthfully that the whole
city of 'phone users have banished it as
out of date. The practice of answering
a telcphone call by repeating the name
of the store or firm has been in vogue
for a long time in a few offices, but
within the last week or two, assisted by
newspaper publicity, hundreds of people
have adopted it, even at residences.

The method of saying ‘‘Ranahan’s !”’
or ‘‘Scandrett’s!” in preference to
“‘Hello !” “Is that Ranahan’'s grocery?"
‘““‘Yes."” etc., needs no argument in its
favor, either from the standpoint of the
customer, or the clerk who has possibly
had to excuse himself from waiting on
someone to answer the call.

An odd feature of the thing is that
many people are slow to ‘‘get on to”
the short cut, and for a time persist in
asking : “Is that Sv-and-So’s ?”’ imme-
diately after being assured that it is So-
and-So’s.

Subscriber Asks
as to Legahty of
Adding Interest

An Alberta subscriber writes :

‘““We are a little doubtful as to the
correct or legal method of attachi
interest on overdue accounts. e
charge 8 p.c. interest after 30 days;
now if a customer owes us $100
which is over due are we justified
in adding $8 at once or at that
rate per annum ¥ Our notices sim-
ply state that we charge 8 p.c. in-
terest on overdue accounts.”

BEditorial Note.—The Canadian Grocer
obtained legal advice on this question
and finds that a merchant could not
charge 8 p.c. or any other rate of in-
terest regardless of the lemgth of time
the account is overdue. ¥t must be a
certain rate per annum or per month,
ete. 'Therefore if a $100 account is
overdue 1 month and 8 p.c. charged, the
merchant eould legally collect only one-
twelfth of $8 interest or 66 2-3 cents.

It may be added here that according
to the Usury Law the maximum rate
of interest that can be charged on a
loan is 1 p.c. per month or 12 per cent.
per annum. Anything above this is
xlle(i‘a:] in Canada, and cannot be col-
lected.
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ONTARIO’'S GOOD CROPS.
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decline in flour. As a result he naturally garnered in
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sauces retailed at 10 cents,”
cently explained.

in the matter.
invoice carefully he
covered that he was paying $2.25 per
Instead of that he blindly put
on his retail price “‘thinking’’ that all

dozen.

store character.

most of the Worcestershire sauce trade
in his district until his attention was
called by a traveler to what he was
doing.

“I always thought that all those

he inno-

He had nobody to blame but himself

sauces sold at 10 cents.

It is gratifying to know that

If he had studied his
would have dis-

such

merchants are wearing few, particular-
ly those who have had some cxperience
in retailing, but it goes to show that
ignorance of cost is still prevalznt in

some places.

FIGURING PROFITS AND EX-

EXPENSES.

Arnold Bros, general merchants,
Black Diamond, Alta., write as follows:
““Hgving for the past 3 or 4
vears subseribed to your valuable
trade journal, The Canadian Grocer,
we desire to express our apprecia-
tion for the knowledge we have
zained on vital questions and for the
zeneral usefulness of the paper.
““We are particularly interested

in the articles referring to

**The
Cost of Doing Business,”” but

we

cannot understand why profits and

expense shonld be figured on

selling price.”’

This question was referred to

the

Henry

Johnson, Jr., who has now become fam-
iliar to readers of The Groecer, and 1n

this issue, he explains why he

thinks

profit and expense should be fizured on

sa'es and not on cost.
No doubt quite a number of
disagree with him: he would be
I

agrocers
eolad to

hear from any of these with their rea-
sons and he would also appreeciate any

eriticisms on his artiele.

Those sent through The Canadian

Groeer will be handed him, in

dence if desired. and a further

confi-

discus-

sion of this important subjeet provoked.

It is reported that the new paek of
peas in Indiana has nearly all gone into

jobbers” hands.

It takes years to develop a distinetive

Has your store one?

It is not a matter of such moment in
what line you develop it, but your store
should be pre-eminent in at least one
thing. To have the ‘‘best’’ and always
the best in any one line will give you an
anchor by whiceh to hold the buying pub-
lic. This ean never be done in a month
or a vear. It has to be fostered and
advertised continually frem vear to year,
and even then you must be always on the

you.

qui vive that no one takes it away from

i
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Weighing Wooden Containers Becomes Unlawful

THE CANADIAN GROCER

Law in Cleveland Says This Must Not be Done in Selling But-
ter, Lard, etc.—A Bermuda Onion Grower Threatens Trouble
—Winnipeg After Methods Dealing With Those Who Give
Short Weights and Measures— Other Items Done in Brief for

Busy Merchants,

Over 300 wholesale tea dealers are do-
ing business in London, Eng., alone.

Have you noticed a general tendency
in the world of business to an endeavor
to reach out to a higher moral plane?
Business men themselves have remarked
it, and the individual ean do his share
to promote it, if he will.

The man who has no bad debts in his
books has an advantage over his neigh-
hor who suffers from that form of eom-
mercial disease. He does not have to
make allowanee for an expense of that
kind when estimating his total eost of
doing business. He can offer his eus-
tomer slightly better inducements by
this advantage.

The weighing in of wooden containers
with purchases of butter, lard. ete., will
be eonsidered an infraction of the law
in Cleveland, Ohio, and the authorities
are after dealers who follow this prae-
tice.

The mayor of Winnipeg recently ecom-
missioned one of his staff to Chicago to
study the methods employed there to
correct the short-measure and light-
weight evil. Tt is expected that they will
be adopted in whole or in part in Win-
nipeg.

The Retail Merchants’ Assoeciation of
Canada are considering the advisability
of asking for legislation to punish those
who falsely advertise goods.

At their recent convention the Cana-
dian Bakers passed a resolution request-
ing the authorities at Ottawa to make
is compulsory that all flour manufac-
turers in Canada brand all their flours
for home eonsumption with the word
‘‘bleached’’ or ‘‘unbleached,”’” as the
case may Dbe.

The Detroit Retail Groeers’ Assoecia-
tion has decided to ineorporate, thus re-
lieving every member from individual
litigation, shonuld any diffieulty ever
arise.

In Towa the grocers’ associations look
after legislation hefore the members are
elected. The secretary of each assoeia-
tion sends ont a eirenlar reminding the
grocers to interview the ecandidates in
order {o learn their views on proposed
legislation that will proteet the retailer
in the ecollection of aceounts for family
necessities, adding: ‘“Now is the time to
place this eandidate on record in favor

of some legislation, and if you find a
candidate absolutely opposed, then it is
vour imperative dnty to work for his

defeat.”” That is the way things are
done with those who would sit in the
lowa Legislature.

When the grocer knows how much it
1s costing him to do business he is start-
ed in the direetion of suecess.

If the wages of grocery eclerks in the
west become general at $100 a month it
will not be lonz until the eastern stores
will o a-begging for assistants.

Almost Fainted at
Reply of the
Telephone Girl

The retail merchant has to endure
many trials, but one of the most provok-
ing is lack of tact and thoughtfulness on
the part of his assistants. One grocer
—a reader of The Canadian Grocer—
had employed 3 telephone girl who gave
a splendid example of how not to be
thoughtful of her employer’s business.

He tells an amusing story about her.
One of his best customers had been
buying considerable poultryv and the
chickens she had reeeived were fro.a
cold storage. The grocer knew they
were good and the woman never com-
plained—and she claimed to be a good
judge of poultry. At any rate she
wanted a couple of ducks not long ago,
but the grocer after many attempts
was unable to get anything but eold
storage ducks, and he did not like to
tryv them. He instructed the girl to
telephone the ecustomer and tell her
spring ducks were an impossibility that
day. The conversation was something
like this :

““We have tried all over town, Mrs,
Blank. and can get nothing but ecold
storage ducks and we did not think vou
would ecare for them.”

The customer was one of the rather
haughty kind ; she replied: “T am so
sorry. We thought ducks would be a
chanee, but T eouldn’t think of taking
anv from cold storage.”

“Why wvou have been getting ecold
storage chickens all summer,” the girl
replied, and the proprietor happening
to hear the remark, nearly fainted.

The woman was very angry and be-
ing suspicious of everything, it was
only a short time until she went else-
where. This is an aetual hanpening re-
lated by the grocer himself in giving
an example of some kinds of elerks.

TRIP OF QUEBEC RETAILERS.

Visit Big United States Cities for New
Ideas and Information.
Toronto, Sept. 8.—About forty grocers,
members of the groeers’ section of the
Retail Merchants’ Association of Que-
hee Provinee, passed through Toronto last
week on their way home after an exeur-

30

sion trip to New York, Atlantic City,
Philadelphia and other cities below the
border, where they gleaned a lot of
solid knowledge. While in Toronto they
were the guests of the grocers’ section,
Toronto branch of the R.M.A., and were
also entertained by Christie, Brown &
Co., through whose factory they were
shown, and by whom they were also en-
tertained at dinner at the St. Charles.
J. A. Dore chairman of the grocers’
section, Montreal branch, R.M.A., ex-
pressed the appreciation of the visitors
for the courtesy they had been shown
and the warm reception they had re-
ceived. They were so pleased with the
entire trip that they suggested that
Montreal, Quebee, Toronto and other eif-
ies unite next year for a big exeursion
of retailers, and the matter will be fur-
ther eonsidered during the eoming year.

WEEEKLY TRADE CHANGES.
New Proprietors in Old Stores—Those
Who Have Made a Success—
Others Who are Just
Beginning,

Ontario.

Arthur Lavis, grocer, Hamilton, Ont.,
has assigned.

Baye & Baker, grocers, Ottawa, Ont.,
have opened for business.

The assets of W. M. and D. H. Dueclos.
teas, ete., Ottawa, have been sold.

Quebec.

J. B. Bedard, of J. B. Bedard &
Freres, wholesale grocers, Quebee, Que.,
is deceased.

Western Canada.

T. J. Grant & Son have opened a gro-
cery business in Winnipeg.

J. R. Fermer has opened a general
store at Stornoway, Sask.

Semple Bros. have opened a general
store at Hartshurg, Sask.

S. L. Nanthrup has opened a grocery
business at Calgary, Alta.

F. P. Switzer, grocer, Lacombe Alta.,
has sold to A. J. MeLaughlin.

S. & G. Tuff. grocers, Lethbridge,
Alta., are suceceeded by Tuff & Squires.

George Richardson, grocer, Wain-
wright, Alta., has sold to A. C. Arm-
strong.

TALE ABOUT A TRAVELER.

A good story comes from Kingston,
Ont., and about a grocery traveler too.

Recently while in the Limestone City
he took a run on the car out to Lake
Ontario Park. It was a hot day and
while aenjoying the invigorating lake
breezes he wondered why anybody ever
left Kingston to obtain fresh air.

Later on, however it grew dark, as it
sometimes does in Kingston, and in wan-
dering about the bushes he suddenly
came to a stop by tumbling over some-
thing alive. After begging pardon, ete.,
he discovered it was one of the donkeys
having a quiet nap. Fortunately he hit
the head-end or he might have done the
parachute get. (For further information
apply to Jim, the grocer.
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The Markets—Canned Peas Jump to Higher Prices

Recent Advance Was Not Unexpected With the Supply of Standard Exhausted
—~8ugar is Weak and a Decline May be Announced at any Time—Evaporated
Apples are Likely to be High—Molasses are Weaker in Price But Nuts are Firm
Although the Demand is Not Heavy.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS

POINTERS—

Sugar—Weak.

Coffee—Firm, with brisk sale.

Nuts—Firm. Walnuts (shelled) higher.

Dried Fruits—Very firm.

Montreal, Sept. 8, 1910.

Retailers are beginning to feel the
c¢ffects of so many visitors in town for
the Congress, and report that in many
cases. extra elerks have had to be taken
on.  Although the jobbing trade has not
as yet felt any great difference, it is
perhaps too early to expeet it, as the
retailer has to feel the pull on himself
hefore laying in increased supplies. How.
ever, by the end of the week replacement
orders will undoubtedly have to be plac-
ed in many lines, and things will boom.
Already accommodations in the eity arz
almost impossible to obtain, and they are
daily becoming more so.

The damp weather prevailing has put
somewhat of a damper on things, but

still all the principal plans are being

carried out.

The dried fruit and nut situation are
still of absorbing interest to the trade,
and supplies are being laid in wherever
possible, as there seems to be a certain
advanee in all lines in view. All prices
for future delivery of new crop goods
are higher.

Sugar—The raw market continues to
show a decided weakness, and as a result
the New York refined prices have gone
down. As yet there has been no change
in local refined prices, but the situation
is regarded as weak, Should present
conditions continue there seems little
doubt that a drop will occur. However,
in some of the best informed quarters
there seems to be little fear of the nee-
essity of such action.

Jobbers report slow sales; but with a
slight improvement noted in the past few
days.
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Syrups and Molasses — Syrups have
heen showing signs of life of late that
are welcome both to the manufacturer

and the jobber. Trade is at present
brisk, and seems likely to continue to
be so for some time to come, as the
number of repeat orders show.

There has been a slackening in the
demand for molasses, which has been
somewhat puzzling to the trade, as the
weather has been exceptionally cool for
this time of year. However, it may be
only a temporary lull.
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Tea—The demand fm Tapans contin-
ues very good, and that for black Cey-
lons fair. China green seem to be almost
devoid of interest at present though a
few sales of the better grades are re-
ported. The market shows a healthy
tone, however, and the prevailing ten-
dency is upward.

Pekoe Souchongs.
India—Pekoe Sounhong
Ceylon greens— Youn. ysons. .

cCoocoocooocooooe
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Gunpowdan
Ohina greens— ng:uey [unpowder, low
pea lea
» - wmud
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Coffee—There is a econsiderable in-
crease showing already in the demand
for coffees. All lines are feeling it and
from present indieations roasters seem to
be assured of a busy season. After the
summer deadness of the coffee market,
such a change is a weleome one indeed.
Prices show a slight firmness in the
primary market, particularly Rios.
Mochs......... 018 0325  Santos......... 014 017
Rio,No.7.....010 012  Maracaibo..... 015 018

Spices—Jobbers report a falling off to
a certain extent in the brisk trade they
have been doing for some time past in
spices. As yet the manufacturers have
not seemed to be affected by it, but if
it continues to drop they are sure to feel
it to some extent.

Prices continue firm.

T,

Dried Fruits — Inquiries have been
plentiful of late, much more so than the
present stocks can comfortably take
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Currants, fine filistras, per 1b., not cleaned
= i ‘" cleaned....

SHREEBBBTLURRRUE LY

care of. Prunes seem to be especially in
demand. Valenecia raising are reported
scarce.

Reports from Smyrna regarding the
fig situation are bullish. European
countries have been much heavier pur-
chasers than usual, and in the primary
markets there the price has been ad-
vanced fully le.

In currants the primary market eontin.
ues to advance steadily, and it seems a
certainty that there will be an advance
to the retailer before long.

The date situation is still strong, but
there seems to be no such immediate
prospect of gn advance as was thought.

Patras, per Ib
" Vostizzas, perlb............ :

ooocCcco

SRR3R FRARINS 88

Aunrﬂhn. per 1b,, (to arrive)
0Old seeded raisins
= fancy seeded, 141b. pka o
ot loose mumoell, 3crown, per lb..
4-crown, per lb..
" sultans, pe
Malaga table raisins, Rnduu clusters, per box. ....
Valencu. fine off stalk, per lb
select, per Ib.
4crown layers, per 1b

Nuts—Shelled walnuts are up. They
are now quoted at 36 and 373c. This
is a high water mark for these for some
vears past, and it looks as if the short
crop reported in France will not tend to
lower prices. Reports from New York
indicate a bare market there, and local
dealers have little left.

Tarragona almonds have gone up in
the primary market, and to the United
States retailer, but as yet no change has
taken place locally.

The pecan situation is at present in-
teresting the local trade. Reports as to
the crop are conflicting, but the general
opinion is that while prices will be firm,
little change is likely to take place.

Sicilian operators in filberts seem to
have the situation well in hand, and a
higher range of prices seems a certainty.

The nut market, as a whole, is an ad-
vancing one, and crops of almost all
lines will likely be short.

In shell—

, per b..
Comel. perlb

¢-crown selected, per Ib
“-aovn

-
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in hu). lundndl. perib...
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Evaporated Apples—Little good stock
is left on the market, but it is a signi-
fieant faet that all which appears is
eagerly snapped up at good prices. In
faet it looks as if this year, with several
evaporators closing down, that the gen-
eral range of prices will be higher than
last yvear, as there is always a steady
demand from certain quarters.

Evaporated apples, prime...........cccvviinivnns onn

Beans and Peas—Prices are well main-
tained at the reecent advanece, and it looks
as if the high level attained would be
not much too high for the new erop.
The market is a comparatively bare one
at present and buyers are having trouble
in filling their requirements.

Peas are firm at former quotations,
and in fair demand.

Ontario prime pea beans, bushel..............c.0 «ooe
PR BRI DI <. nrorosos oo ovossmunen U g it et

Rice and Tapioca—The rice market
shows a slight improvement this week,
but prineipally in imported Patna rices.
The primary market shows fairly firm,
but no material change has taken place.
It is hardly eold enough as yet for rice
to take up its usual winter populartiy.

Stocks of tapioca are light, but they
are still sufficient to entirely cover all
demands made on them. Prices are firm,
but unchanged.

"
“
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CANNED GOODS

MONTREAL.—Canned peas are up.
The market has been very strong of late,
and this change has been looked for for
some weeks past. This year’s erop is a
sma'l one, and the demand is on the in-
crease. It is said that praetically no
gallon peas have been put up this year
owing to the shortage.

The general demand for all vegetables
is good, and seems to vary little from

week to week. Prices are firm in all
lines.

Fruit trade is not 3o good as last week
though several jobbers report a fair de-
mand.

In fish, salmon presents the feature.
Trade in this line is brisk. Some of the
high grade new pack has appeared on
the market.

Meats have bheen selling briskly.
Peas, standard, dozen
Peas, early June, dozen
Peas, sweet wrinkled. doun

Peas, extra sifted. d
Pumpkins—3 1b., $1. 00. gallon, $3.00.
Bo-nn.douu
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e Suced smoked beef, is
collops, 1s. Sliced smoked beef, 1s

TORONTO. — Loeally, eanned goods
are quite firm and peas particularly so.
In regard to the latter, prices are high-
er, in some grades by fifteen cents above
the opening price. The whole tendeney
is upward. The demand is fairly good
in some lines in view of the heavy de-
mand for the new vegetables. The fu-
ture of the eanned peas market is un-
doubtedly upward judging from the un-
animous statements heard among the
jobbing trade. Salmon is in good de-
mand with prices steady but unchanged.

VEGETABLES Per doz.
Group B (:rma;’: A

2 52

g

A!pumgun tips, 9.
talls)
Btum Golden Wax, 28
Mldgel- s

BT
L
-
°F

“

a2 Refugee or Vlle-m ine (Gree n)?l
s Rafuﬂl' ll'ktlnax

Ituu sliced, blood red, 2's
whole, blood red, 2's
2 sliced, blood red, 3's
*  whole, blood red, $'s
:. rhnle, Rnu bud 2'u
l’eu Standard, size 4, 2n
Early June, size 3, 2
Bweet Wrinkle, si
Extra fine sifted,
Spin‘u’h. ul_»le, s
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Cherries, black, not pitted, heavy syrup, 3's
black pitted, heavy syrup, 2's..
red. not pitted. heavy syrup, Ts.
red pitted, heavy syrup, 2's
white, not pitted, heavy syrup, 3's
oy white pitted, heavy syrup, 9s....
“ red pitted, gal.
Raspherries, black, heavy syrup, 2s.
black standard gal..
red, heavy syrup 2's
s red, standard gal.
" red, solid pack, gal..
Rhuharl- prese rved, 28
3s

NNZNSISITIISLIE

NRIHIIII

standard, gal
Strawberries, heavy syrup, s

COlover Leaf and Horseshoe brands salmon :
1-1b. talle, dozen 2 2 )M Red 8 ,doz
lb flats, dozen 1 27 e

b. fists, dozen 2 2) 2 22]
Oﬂur salmon prices

Eunpboch.doz 09 110 Loh-un. quar-
Cohoes, per doz. 1 50 155 ters, perdozen .... 140

3 0D Pt €D o et S et OO D ot et et et et
ARRENBASALBRILE
It G D et 1D oy e o et O D e Bk et e et

200 225

WINNIPEG—AIl ecanned goods are
moving freely. The following quota-
tions hold rigidly on this market and so
far as the trade has learned here there
is little possibility of a change. The de-
mand is hard to satisfy at present sinece
stocks are low in every corner of the
west. The supplies from the east are
eonerally abundant.

VEGETABLES Per doz.
Group B Group A
Asparagus tips, 2's
W« _(talls) 2's.
H-nm ‘Golden Wax, 27'- .

=R

A Relugw or V.lenlmo ((-m n)
w Refugee Midgets 2's

whole blood red, 2's .
sliced, blood red,
whole, blood red, 3’
vhole. rosebud, gt-
" L

L L L

S8

Peas, Btandard, size 4, 2's .
w Early June, -uaa s,
+ Sweet Wrinkle, size 2, 2'
" Extra fine sifted, size 1, 2
Spinach, table, 2!

2328

0t et bt ot e Bt
0ttt ot ot

=
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" "

Cherries, blach, mmh I e e
" eavy syrup, 2s.
o red, not pitted, heavy syrup, 2 5.
» red pitted heavy syrup, 2s......
" white, not heavy nmp.?l
" white pitted, heavy syrup, 2s..

Raspt Mblul:dh 2
pberries, unz :({rup. s
gal.

" .u,.a..tl"“’

red, solid pu‘k gal
Rhubarb, preurved. 2- .

standard, nl
Strawberries, heavy syrup. .

ONTARIO MARKETS

POINTERS—

Sugar—Weaker.

Canned Peas—Quoted at advance.

Molasses—Prices declined.

Toronto, Sept. 8. 1910.

Probably the feature of the general
grocery markets this week is the eondi-
tion of the sugar market. At the time
of going to press there is a noticeabl:
weakness due to the influence of out-
side markets. Raw sugars have declin-
ed reecently, and in New York refined
sugars declined ten eents. This has had
its effect on Canadian refined, and it is
believed that it is only a matter of time
until a decline is noted. Trading is
good and a large quantity of sugar is
passing through the trade, but it is only
from hand to mouth buying, as no one

wants to go into it heavily under present
conditions. It is generally understood
that the demand for sugar will continue
good for some time as the later fruits
seem to be well up to the average.

The situation in dried fruits shows
raisins a little easier, but not much at-
tention is being paid to that. Trading
has not improved. The statistical posi-
tions remain unchanged, and but lttle
weakness in the primary market. The
price of raisins in the market is practi-
cally where it was a week ago.

Molasses are reported slightly lower,
and in canned goods there is a general
tone of strength with peas quoted higher.
Nuts are ﬁrm but there is but little spot
demand.

Sugar—The sugar market gives evi-
dence of unmistakable weakness. Buy-
ing is merely hand to mouth, and yet
the total volume of business is reported
large. Raw sugars have deeclined and
refined sugars in New York recently
dropped ten cents. This has had a weak-
ening tendency in Canadian sugars, and
the consensus of opinion is direeted to-
ward lower prices. The indications are
that the new erop will be large, although
nothing definite in this regard has been
announced. The demand for sugar is
still good and it should be strong for
some time yet.

Paris lumps, in 100-1b. boxes
“ in 0D,

TLDBRVHRBRTILTR  FRBRVRR

0 00 40 =3 et =T e 2D D e 0D et D bt
S838RRSSSSEIREES

G DD o B0 et = P D DD Bt 1D 4 0D et

>
=

——maaanm~anas
BBRERRNEAER

vt v et ot i TS BB Pt



S=2guRE

N -t Bttt B
TNt ot ot ot ot

o
=3
-

BLADBRAVHRBEZIRTRY  TRVRVRR

ot G 0 90 D) 3 et 3 1 €D DD Pt 1D et 1D et
e
QBGE]

DD bt D g et 3 bt €D DD et DD P D et

)
-
=

KETS

. advance.

Sept. 8. 1910.
f the general
is the condi-
At the time
a noticeabla
lence of out-
. have declin-
York refined
This has had
ed, and it is
atter of time
Trading is
7 of sugar is
but it is only
1, as no one
under present
y understood
will continue
e later fruits
verage.
fruits shows
not much at-
hat. Trading
atistical posi-
ind but Kttle
market. The
ket is practi-
. ago.
lightly lower,
- is a general
juoted higher.
but little spot

et gives evi-
ikness. Buy-
uth, and yet
s is reported
declined and
‘ork recently
s had a weak-
n sugars, and
s direeted to-
dications are
rge, although
ard hag been
for sugar is
e strong for

BBRERRREA5R

RS RARANR
2882558288

Dried Fruits—The position of eurrants
and raisins has not materially ehanged
during the week with the exception that
raising are a little easier. It will be
remembered by those who have carefully
followed the market that currants open-
ed about 21s. and they have steadily ad-
vanced until now they are selling for
as high as 28s. 6d. In other words the
price is approximately between $6.75
and 87 a cowt. This is the trend of
the currant market as far as first ship-
ments are concerned. The new erop is
30 per cent. smaller than last year’s, and
is estimated at 130,000 tons, which to-
gether with the old erop will be far be-
low that which will be required for the
total universal consumption.

Raisins are a little easier if anything,
although it is felt that this condition has

no particular significance at this stage.

Valencias are likely to be high if the
reports that have been sent out are sub-
stantiated to the full. Sultanas are
high. Currants are dear and likewise figs
and in sympathy with this condition it
might be expected that raisins would bz
high. In addition to this influence there
is the fact that the crop is much lower
this year than usual. Aecording to one
authority Sultanas have doubled their
price within the past three years, and
are now quoted mueh above last year’s
figures. There has been some buying,
but not to any great extent.
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Bame fruit in 50-1b. boxes } cent less.
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Syrups and Molasses — As far as
syrups are concerned there is not much
doing yet although it is expected that it
will not be long now until business be-
ging to show an improvement. Molasses

THE CANADIAN GROCER

are qwoted lower, however, but there is
not yet much aectivity.

Rice and Tapxoca — Trade in these
lines is about in the same position as a
week ago. Demand is improving, but
has not yet reached any appreciable fig-
ure.

Nuts—Business in nuts is only normal.
Prices are firm, but the demand is not
varying much.

coocoooOo0o0e
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Spices—Jobbers report vood business
in spices. Prices are steady, and the
demand shows that the retailer is receiv-
ing a heavy call. There is still much to
be done in spices, as the season will ex-
tend right up into November.

Peppers, black.. 015 018 Cream of tartar. 0 35

“ white. 0 35 Allspice 14

Mace, ground... 0
M1 xed pickling

Curry po
Munurd seed

Evaporated App]es—Prospects are for
higher prices. The apple erop is small,
and it is praectically certain that there
will not be a large amount of apples
evaporated this season.

Beans—Prices for new beans are hard-
ly worth mentioning yet. If the erop is
not hurt by recent rains it should be
fairly large, but the estimate is not up
to last year’s figures.

m b
Hand-picked beans, per bushel

MANITOBA MARKETS

POINTERS—

Advances — Dried fruits, rolled oats,
beans.

Firm—Sugar and syrup.

Winnipeg. Sept. 8, 1910.

The heavy output of the general line
of grocery stocks is severely clashing
with the heavy transportation of wheat
to the east. Merchants, as usual, did
not prepare for the extra fall rush of
grain by ordering on time. As a con-
sequence many stocks are reported low,
and merchants are facing the difficulty
of getting supplies at a time when they
are most needed, The railways are do-

33

ing all in their power to handle all
freight, both east and west, but the mer-
chants could have avoided much of the
present difficulty.

A combination of circumstances i3
soaring many prices. The market was
never so firm as it is at present. Crop
conditions everywhere are not the best,
and this has particularly helped to ad-
vance rolled oats, and dried fruits from
California.

When it is remembered that the ex-
port demand on all lines of goods is in-
creasing with the betterment of all inter-
national trade relationships, and also the
fact that each week witnesses an in-
creased population in Western Canada
to the extent of from two to six thou-
sand. it is little wonder that the mar=
ket prices are going up. The stocks
that are required for new stores alone
tend to make a general scarcity of
goods. It is probable that higher prices
will yvet be quoted within a few days.

Sugar—A stronger market rules this
week, and as the preserving season closes
in, the sugar ordering is better. The
market in the west will likely be held
firm.

Montreal and B.C.

Icing sugar, in bbls

DRBARRNRND v
QARASUGREEHRBRSK

Foreign Dried Fruits—All new goods
have not arrived yet, but the situation
has been relieved and the shortage has
been made up pretty well. Valencia rais-
ins are off the market entirely, and when
the new stock arrives the quotations will
range around $2.30 per case. All the
markets are high in accordance. Faney
seeded in 1 lb. package are 83 cents,
which is a high figure. Currants are all
up, as are also peaches, pears, and apri-
cots. The California erop has pannedl
out scarce, when all demands, home and
foreign, are satisfied. Figs are off the
market, and wholesalers await the ar-
rival of new erop stocks.

Bmyma Bulummeim uncleaned, per 1b 7 013

cleaned, per Ib. 009 013
California raisins, ohowe seeded in ! -1b. packages i

0 06
0073

k SaGesesis .o 008}
Raisins, 3umwnmmoeh per Ib.. 3%{

Pru

251b.bx.90—lm.lh ... 006} ST
“ BELCD Prunes, 40-50, Ib .... 0 09§
007} Silver prunes,ac.
0 08} to quality.

d, loose pack, per lb..

, el

3 eaned

lis :u.ln l% pkz dry, cleaned,
Nectarines, 1b

Peel, lb lemon ... 010
0 16} R ST AT
Plums, pitéed.ib 611 0 13}

Syrup and Molasses—The summer out-
put of syrup was weak, but fall stocks
are giving out well. Wholesalers are
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THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

VICTORIA, B.C.

Cor. Langley and Broughton Sts.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest kers and shippers of first-
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES

COR. WHARF AND YATES STS. - VICTORIA
Branch at 140 Water Street, Vancouver.

Wholesale Manufacturers’ Agents
Oorrespondence Solicited,

F. R. McINTSSH & CO.

Vanceuver, B.C.

WILLIAM W. DUNCAN

Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bomded Wareh

VANCOUVER - VICTORIA

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-913 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for informstion sbout B.O. trade.
Cable Address—" Robin,” Vancouver.
Oodee—A O, 6th Edition; Revised Economy; Modern
Eoconomy ; Utllity and Dowling's.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hanufacturers’ Agfents and
Wholesale Commission Merchants

Codes—A B O bth Edition, Western Union
615 Dominion Trust Building
VANCOUVER, B.C.

Correspondence out
Bolicited References

MclLFOD & CLARKSON

Manulasturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to & few first-slass Gre-
eery Agencies. Highest References.

NE of the most successful
retailers of late years

says: ‘“When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

SLATER BROS.
Wholesale Manufacturers’ Agents
P. O. Box 645
VANCOUVER, - B.C.

Correspondence Solicited

The
Condensed Ads.

on page 60

will

interest you

fix his own salary.

Canada every week, what salary would you figure
he’d be worth—even supposing he did nothing
more than go in and shake hands with these dealers,
under such circumstances they’d be glad to see him.

Would he be worth $200, $300 or $500 per
week 7 Many a house would pretty nearly let him

To the Manufacturer or Wholesaler

If it were possible to employ a traveller who
could call on 7,000 of the best dealers all through

Equip an

advertisement in this

paper
with a verbal handshake for every dealer in Canada,

and a frank, brief, pointed talk about your goods and
you add a traveller to your staff who will make 7.000
calls a week for you at a salary of $4to $8 a week—
less than you would pay a first-class stenographer.

Of course this traveller won’t displace any of
your regular salesmen, but he will help them to sell

more goods and open up more new accounts.

34
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Qua

“is good tea”

W The remarkable success of this package is the wonder and admiration
of the trade. This success is the best guarantee that it will pay
you to recommend Red Rose to your best customers.

7 Front Street East,
Toronto, Ont.

315 William Ave., Branches =
WInnlpegv Man.

T. H. Estabrooks
ST. JOHN, N.B.

WEotiD Again WC Say_ WEotiD
M ,
| TASTE THE TASTE OF |

FROU-FROU

THE WORLD’S GREATEST WAFER

4
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I
FROU
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Canadian Distributors

MacGreegor Specialty Co.
TORONTO : : ONTARIO
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endeavoring to make up for the small
trade of the summer by placing a good
quantity throughout the west. Prices
are unchanged, although the market on
raws is strong. Molasses is going out
better, and as the season advances the
trade will improve.

Syrupe
R R . . . ;o coeshosssssnssrvissnstir ol
18 51b. tins, per case. ..
6 10-1b. tins, per case
3 20-1b. tins, per case
Half bbis., per Ib

Barbadoes molasses In §-bbls., per gal. .
Gingerbread molasses, § bbls., per gal.
New Orleans molasses, § bbis., pergal........... .... 036

Nuts—The nut trade is excellent, and
no higher prices are expeected just now.
Each fall, merchants order freely in all
kinds of shelled nuts, but this season
is to be a record one, Almonds are
particularly popular and stoecks will
rapidly be depleted. The filbert market
is strong at 123.

Shelled Walnutas, in boxes, perlb. ..
= - small ::‘a. per Ib.

COOMMLLW
2E23HTY

Peanuts, Virginia, per 1b
Filberts, per 1L

coeeceo
SRRNgEs

-

Tapioca and Sago—Prices are helil
moderately and goods are going out well.
Supplies from Greece are growing less,
and next year higher prices will rule.

R P T v vihs soniioiionione aals 0058 006
M i RIS 004 005

Beans—The price of beans came down
too soon and the erop was almost all
consumed before much territory was sat-
isfied. Most of the stock is going to
the east, and when the west demanded a
large quantity the price went up about
twenty cents. The demand everywhere
is even better sinece the strong market
that is at present ruling.

$1b. ploker, perbushel........................... .... 235
HMI phkct. per bushel 2145

Evaporated Apples—The trade is quiet
and moderate salés are being made. The
market will not be lower on new stuff

and the present quotations are quita

unchanged.
e & R ARSI S OIS e O | 010
-1b box, per 1b

ALBERTA MARKETS.

Calgary, Sept. 8, 1910.

Cornmeal and other cereals have
taken a jump in price because the erops
in some of the western provinees are
not as good this year as was anticipat-
ed. Cornmeal is higher in price by
twenty ecents a hundredweight. Prunes
have risen in price from four and , half
to six and a half cents 3 pound. The
markets in the other commodities is
practically stationary. The demand for
canned goods has not commeneed to

any extent as yet. The latest prices
are :

Apples, per box ..., 18 Ham, cooked. .. . 030
Butter, loecal, cream- Lard, pure L 0174
ery choice. 1b. ..... 0925 compound..... 014

Beans, perlh ......, 0 4] Potatoes

con e 022 Local, per ton..... 14 00
Currants 0 08} Asherofts, per ton. 40 00
Cornmeal, 100 1bs 27 Cal Burbanks, ton 50 00
( hfn-w, Out 015 Prunes ¢ 6l to 003}
Bl ?(unlnlm 0 14} Raisins
Canned Goods Valencia, 1b...7 to 0 08,
_Peas, Early June 125 California 0 lﬂt
Evaporated Apples on Rice, per ton 80 00
Eggs, local, 30 dz. case 7 50 Sugar, std gran..... 604

imported ..... 59
Tapioca, perlb..7 to 0 14

BRITISH COLUMBIA MARKETS.

Vancouver, Sept. 8,1910.
Hams are a little easier in this week’s
quotations, being priced at from 23 tq

THE CANADIAN GROCER

233 cents. There is little change in
bacon, which is 314 cents, the figure at
which it has sold for some weeks.

Grocers are anticipating a shortage of
butter during the coming winter, as
outlined in last week’s letter. There is
no way to prepare for it, and when the
time arrives there will be nothing to
do but get along as welll as possible.

In the fruit line there is a large
amount of California fruit on the mar-
ket. Plums are quoted at about $1.25
a crate and are mostly preferred to the
local fruit at from 65 to 85 cents. The
California box goes about seven pounds,
and the local about four and a half, but
the latter does not keep well. The re-
tailer, havine no cold storage, is at a
disadvantage for he suffers loss when
the fruit spoils. Plenty of eantaloupes
are offered at $4.25 a crate, averaging
40 or 45 to the crate. This is a pop-
ular vegetable, but is a bad keeper and
there is little in it for the retailer if
stock does not go out rapidly. A little
frost was reported last week and the
report has gone out that the late pota-
toes were damaged a little. The story
is a little early, but it will doubtless
be taken advantage of by the commis-
sion men. With the crop in Alberta
below the average there will be a good
demand for potatoves, but present indi-
cations are that the supply will be fair
if not better than that.

Buger, standard Butter, Eastern

granulated. ... .... 58 dairy. choioce.. 0 28 0 29}
STr. Imported 52 Butter, looal
Val raisins, 1b.. .... 0 Creamery ..... .... 0%
Cal v waee W Eggs, Eastern... 026 030
PNURS. .o oco e 0053 0 07 Eggs, local. ..... 2 046
Ouwrrants. ....... 0 0 Cheese, Ontario 0 14§ 0 15§
Dried aprieots.. 011 013 “  Manitoba .... 014
Flour,Standard, @ Bacon.......... 02 031

BB seiivetas v on 740 Ham, cooked... 023 023

Commeal, p. 100 Lard, pure...... .... 0

B coinsansas oia 26 Lard, compound 0174
Beans, per Ib. .. 0 08} 0 04} P

m”.‘uouaoo Asherofts, ton. .20 00 35 00

Tapioca,perlb.. .... 034

pples, box.. ... 2 300
Apples,Cal Grav. 2 2 5
Canteloupes, crate ... 4 35
Evaporated

B ssss o5 sive 084
Butter, Eastern

dairyin tubs.. .... 025

NEW BRUNSWICK MARKETS.

St. John, N.B., Sept. 8, 1910.

In the loeal market last week, On-
tario flour deeclined 20 cents a barrel.
The price is now $5.85 to $6.05. On Sat-
urday, Manitoba followed and dropped
30 cents. It is now quoted at $6.75 to
$6.85. In all other branches the market
remains firm.

The Dominion Exhibition opened here
on Saturday last, with a fine display of
industrial, agricultural and hortiecultural
exhibits. The showing of live stock is
parteularly fine. The fair will be
brought to a elose on September 15.

Bugar— Penches, 7,
Standard gran. 530 5 40 dozen....... 175 185
Austrisn 520 530 Peaches, 3,
Yellows........ 470 510 oo, 185 398
our, lmwb.g?s ga Raspberries,
v 0. . o o%es o8
Cornmeal, bags. 1 160 Btrawberri }ﬁ
” bbls. 315 325 Rioe,Ib.. .... * 6 034
8id catimeal.. 610 630 " plobedmus”
oatm .o ..
Buckwheat, Bum,ycllo"” o
.grey,bag 290 3 00 eye, bus...... 150 8
Val. raising, Ib.. 0052 0 068 Cheese, new, 1b 0 14 0 14
- . com;
[ 008 0 Weses sose su06 014 01
Ourrsnts, Ib ..., .... 0:‘ Lard, pure, Ib... 0 17 elﬂ

w
[=))

006§009  Bacon.......... 018 0%
Pork,domestic
o3 mess........ 70 B0
Pork, Ameri-
0% oan clear... 36 00 26 50
case
oM Red 650 o715
gg QOoboes....... 0 %
53 dosen....... 190 1%
OCanned 1174 Mﬁ)." 30 4
TS ..., 18 e 478 508
.~ " R T | Bloaters, box... 085 090
M:‘:L 09 })7“" H"bol‘;,"d' 01
Tomatoss, ds 180 105 FrenGaspe
resux, owt.. .... 100

Statistics Show
Ontario’s Crops to
be Above Average

The f[ollowing statistics of the princi-
pal field crops of Ontario for 1910 show
the acreage as compiled from individual
returns made by farmers to the Ontario
Bureau of Industries and the yields as
estimated by an experienced stafi of cor-
respondents, who give probable yields ac-
cording to conditions on August 15th,
1910 :

Fall Wheat—743,473 acres will produce
19,705,837 bush., or 26.5 per acre as
against 663,375 acres 15,967,652 bush.
and 24.1 in 1909. The annual average
for 28 years was 20.8.

Spring Wheat—129,319 acres 2,433,456
bush., or 18.8 per acre as against 135,-
161 acres 2,223,567 bush. and 16.5 in
1909. Av. 15.9.

Barley—626,144 acres 18,214,183 bush.
or 29.1 per acre as against 695,262 acres
18,776,777 bush. and 27. in 1909. Av.
27.1.

Oats—2,757,933 acres 100,064,428 bush.
or 36.3 per acre as against 2,695,585
acres 90,235,579 bush. and 33.5 in
1909. Av. 35.6.

Rye—95,397 acres 1,608,352 bush. or
16.9 per acre as against 94,661 acres 1,-
573,921 bush. and 16.6 in 1909. Average
16.4.

Peas—403,414 acres 6,718.989 bush. or
16.7 per acre as against 381,609 acres
7,613, 656 bush. and 20. in 1909. Aver-
age 19.4.

Beans—49,778 acres 909,936 bush. or
18.3 per acre as against 45,029 acres
826,344 bush. and 18.4 in 1909. Average
17.2.

Hay and Clover—3,204,021 acres 5,-
176,420 tons or 1.71 per acre as against
3,228,445 acres 3,285,145 tons and 1.20
in 1909. Av. 1.45.

The acreages in other crops for which
no estimates as to yield have been made
are as follows: buckwheat, 194,913 ;
corn for husking, 320,519 ; corn for silo,
326,627 ; potatocs, 168,454 ; sugar,
heets, 26,879.

Canadian grown grapes from the Ni-
agara Peninsula are coming on the mar-
ket. They will, of course, mot be here iu
abundanece for a couple of weeks yht.

The Hamilton Retail Grocers’ AssBeia-
tion have decided not to hold their an-
nual ““hump’’ this year. They may*%ave
a smoker or concert during the winter
instead.

Have you looked over the available
side lines for your store lately? Therc
are other goods that you could sell at a
profit without increasifg running" ex-
penses,
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= OPPORTUNITY

e IS KNOCKING AT YOUR DOOR!

The chance of your lifetime is now offering to place your goods on the

booming Western market; there is money here to spend on just the

goods you manufacture. Take time by the forelock and let us handle

Js to your wares for you on a reasonable commission basis. We will give

\verage you sound advice as to trade conditions, demands and opportunities,
and you'll find our service conscientious and thorough.

the princi-
11:;1(10”?33:{ Our large track warehouses at the leading strategic business points
the Ontario offer unequalled facilities for shipping and storage.

e yields as
stafi of cor-
le yields ac-
ugust 15th,

Write us to-day, advising fully what you have lto sell!

vill produce

T NICHOLSON & BAIN

7,652 bush.

1al average WHOLESALE COMMISSION MERCHANTS AND BROKERS
's 2,433,456

zainst_135,- WINNIPEG REGINA EDMONTON CALGARY FORT WILLIAM

and 16.5 in

4,183 bush. s Storage for all classes of merchandise. Cars distributed from,Calgary, Winnipeg, Regina, Edmonton and Ft. William
35,262 acres
1909. Av.

4,428 bush.
t 2,695,585
d 335 in

2 bush. or
b1 acres 1,-
9. Average

39 bush. or There is one royal road to profit in the
2 res . o . -
509. Aver- handling of foodstuffs, and that is the high-
R o way named “PURITY.”

15,029 acres
9. Average

| acres 5,-
as against L} e | ]

s and 1.20

]
“been made Jams J8||IBS a“d CaISII[l
been made
t, 194,913 ; y

rn for silo,
4, sugar, will bring satisfaction to your customers and profit
and repeat orders to yourself because of their
om the Ni- : absolute purity—1007, pure, as certified by the
f“b:hﬁe;’;“i‘: Government Analyst. Satisfy yourself be-
:eeks .t : ' fore pushing “E.D.S.” Brand that our claims are true. Write the Department of Inland
rs’ AssBeia- 1 Revenue for Bulletin 194, This will set aside any doubts you may have had as to the

d thei‘ an- absolute purity of “E.D.S.” Goods. Keep your shelves well supplied with “E.D.S.” Brand.
y may%have
the winter

made by E. D. SMITH, at nis fruit farms, Winona, Ont.

e available AGENTS—N. A. HILL, 25 Front St. E., Toronto; W. H. DUNN, Montreal; MASON & HICKEY, Winnipeg;
dy? There R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.
Id sell at a ‘

. "
unning" ex-
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GUNNS

Cooked Meats

Are Appetizing Trade Winners

THE LIST INCLUDES

Cooked Hams, Rolls, Jellied
Ox Tongue, Jellied Lunch
Tongue, Jellied Hocks, Head
Cheese, English Brawn,
Bologna, Ham Bologna, Blood
Puddings, White Puddings,
New England Ham, and others

MADE UNDER GOVERNMENT
INSPECTION

GUNNS roRK AND BEEF PACKERS
LIMITED TORONTO

REINDEER

Coffee
With Milk and Sugar

No trouble to prepare
Just add Boiling Water

Short Rolls

While prices for Hams and
Bacon are high, and may be
higher, we can offer the trade
a splendid line of Short Rolls at
very reasonable prices. These
are new-cured goods; very
mild sugar cure and boneless.
Smoked or out of pickle.

Write, wire or phone us
for quotations.

F.W. Fearman Co.

LIMITED

Hamilton

The Truro Condensed Milk Co., Limited, Truro, N.5.

e e s

| Breakfast Bacon

That mild, sweet, crisp bacon you are looking
for to give your customers satisfaction and
build up a steady trade.

Ryan’s Hams: Bacon

ARE ALWAYS RELIABLE

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Poultry

AND ALL KINDS OF FARM PRODUCE

THE WM. RYAN, LIMITED

Pork Paokers and Wholesale Produce Merchants

Paoking Houses 70-72 Front 8t. East
FERGUS TORONTO
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Prices Higher for Butter and Eggs this Week

Production of Eggs has Diminished Slightly and Demand is
Steady—Market in Butter and Cheese is Firm — Supply of
Milk Continues Plentiful—Scarcity of Hogs Sends up Prices,
Although in Some Lines of Pork Products Prices are a Little
Easier—Poultry is Arriving Freely, in Good Condition and at
Lower Prices—Spirit of Unrest in Honey Market.

The various markets have shown slight-
lv higher prices this week, but few es-
caping from the upward tendency. But-
ter, eggs and cheese are firm and the
same condition is found in the provision
market. In the case of the latter the
primary market shows a scarcity of live
and dressed hogs which largely on tnat
account were quoted considerably higher
over the prices of a week ago. Mont-
real and Toronto have had thousands of
visitors during the past ten days and in
those cities increased demand for many
lines of general provisions has been re-
ported.

The production of milk throughout the
country continues rather heavy but there
is, nevertheless, a stronger tone to the
butter and cheese markets. Demand for
both keeps up but butter is not being
shipped in as good condition as it might
be, jobbers reporting that it often comes
soft and in other respects the quality is
sometimes not all that it might be. In
some localities cheese factories are be-
ginning to close down for the season and
in others, especially the east, cream is
heing largely shipped across the border.
With the remaining factories the output
is still heavy and the season should finish
well. The quality of (anadian cheese
this vear, particularly that irom On-
tario is reported good and the export
trade continues at a normal figure
Montreal report shows that the receipts
for the year are slightly in excess of
last year’s.

Eggs are higher, it being generally re
ported that production is declining al-
though as vet not to any great extent
Opinion is divided as to whether the
higher price will hold.

Poultry is coming in ireely now and
prices have dropped. It is apparent that
supplies in the country are rather heavy
and receipts should be much larger in
the near future

There is a little firmness to the honey
market but not much business is doing.
There is a feeling that prices as now
quoted are somewhat high but producers
do not agree with this. Supplies are
coming in pretty f{reely and present
prices are not considered by jobbers as
likely to remain unchanged. On the
other hand bee-keepers say that the to-
tal production scarcely comes up to a
vear ago and that soon all honey will be
out of their hands.

MONTREAL.
Provisions.—The provision  market
shows absolutely no change irom last
week either in prices or volume of busi-
ness, Trade is fair at former quot-
ations.
Pure Lard—
Boxes, 50 Ibs., per Ib :
Oases, tins, each 101bs., por Ib.

;:‘I.ll:: a lltl’.lbm net, pornl’b..

n, . gross, per lb. ..
Tubs, 50 bs. not,"por Ib
Tieroes, 3751bs., per 1b

e

=

cococooe
ko B ot ek ot ot ok
TNOR T O T Tt

Com d Lard—

£xu, 50 1bs. net,

hsos, l%lb. tl.x_u, &E‘, to case, per 1b..

Palls, 'ooﬁ 201bs. net, per b
Padls, tin, 30 1bs. gross, per |
[ubs, 60 lbs. net, per ib.
Tierces, 375 lbs., per Ib. .
Pork—

vOt.mdtlhonmzmcu, bbl. 3545 pleces ....
7]

ocecooece
T =

a3
8

Butter.—Receipts are dropping ofi at
present and as a result prices are ic
higher. Matters look bright in the coun-
try however, and there should be a
large increase of supplies in the near
future. It is not likely that any reduc-
tion in price will be made, as dealers
claim they are not getting enough for
their goods, considering the price they
have to pav for them

New milk creamery

025
Dalry, tubs, Ib
dai

0 254

(*heese.—There is a firm undertone to
the cheese market at present though
matters are practically unchanged from
last week. There has been some foreign
inquiry, but nothing to speak of. As
the close of the navigation scason ap-
proaches dealers expect that the late or-
ders will boom things considerably.

Receipts for the week are slightly in
excess of the corresponding week last

Eggs.—New laid eggs are now

at a two cent. advance over last week
This is no doubt due largely to the in-
crease in the city's egg eaters by the
IKucharistic Congress now in progress
Thousands of visitors are in the city,
and the problem of feeding them is help-
ing out the grocer in all sections of the
city.

The advance in eggs is not likely to be
permanent, as receipts are slightly higher
than last year’s, and conditions in them-
selves would not warrant such an ad-
vance.

white clover are being offered but buyers
arc holding off, claiming that there is no
shortage, and prices must go lower be-
fore they will lay in their supplies.

The quality of this year’s crop is un-
questionably high, and with no prospect

39

of any serious shortage, it looks like a
better year for the consumer than was
at first thought.

White clover comb honey

Buckwheat, extracted

Olover, strained, bulk, 0
Buckwheat comb

TORONTO.

Provisions—Prices are firmer this
week. In the live hog market there was
a sharp advance from $8.25 to $8.60 and
in Toronto as high as $9 is being paid.
Hogs are scarce and there is keen com-
petition among packers to get sufficient
supplies. These are not forthcoming in
large enough quantities and it is pos-
sible that prices will go higher before
the top is reached. This has had an ef-
fect upon pork products together with a
strong demand just now. There is a
good volume of business. In some lines
in which there is temporarily a good
supply prices are a little easier but this
market on the whole is firm and is likely
to remain so.

bacon,

SINBEUNECEEEEE

853
eec2N®coccoeseccae
o ot et

e

k4

o

pails .

eompounds, per Ib. ..
Live hogs, at country points.
Live hogs, local

Butter.—Butter advanced a cent during
the week. The market is firm with the
demand good. Reports from the country
arc to the eflect that pastures are good
but jobbers state that stocks are not ar-
riving in the most satisfactory condition.
Some of it is too soit and there is some
that is rancid. The weather has not
been conducive to improving the shipping
conditions but it is believed that not
sufficient care is taken at the packing
end. Some of the dealers state that the
facts would scarcely lead to a stronger
market but it is strong and there is no
weakness insight.

018 019

Eges—A slight decline in the produe-
tion of eges has been noticeable of late
aml during the week there has been an
upward tendeney to prices. It is ex-
pected that by the first or second week
in October the supplies will be pretty
nearly exhausted, and the trade will
have to eall in some of the storage zoods
for part of the demand. The demand
during the week showed an improvemens,

(Cheese—The cheese trade at present is
inclined to be quiet. Prices are a shade
higher. Produetion to a eertain extent
has been falling off. OId cheese is still
to be had here and there. TIts quality is
excellent, but there are only a few houses
with supplies.
New cheese—

Twins. ..
011§ 012}  Oldcheese
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Poultry—Supplies are coming in free-
Iy now and one result has been to re-
duce prices. Tt is expeeted also that
the bottom has not yet been reached as
the eountry is just beginning to send in
its supplies in anything like large quanti-
ties. With the laying season about over
i inereased supplies of old hens may be
' expected. The quality of the present re.
ceipts of chickens is good.

] Spring broilers, live...... N R T 011 912
T R e s PR ow on

Turkeys, per 1b., large, dressed....... ...017 018
DRI T TR 5 s ans snosossainbovsnmny 009 010
: ! Honey—Prices are a little higher. Sup.-

plies are coming in rather freely, but the
consumption has not yet reached large

0 T YT WA 7 ST M ST Lk

H fizures, However, the trade is beginning
54 to stock up, and up to the present the
o . A
¥ business has been fairly good. The
.i! quality of the new honey is good, and
Ah the most of the samples look good.
"‘,.~ Clover honey, extracted, 60 Ib. cans...... ...... 010 010}
H o & “ 10 Ib pails = 012
o Slb. pails l h
. o *  eomb, per dozen..... l o d
iH Buckwheat h‘nne).lh a 't e year'roun

WINNIPEG.

L.ard—The lard business is mueh im-
proved, and the change is welcomed. The
past summer has been a disappointment
sinece poor quality butter has taken its
place to a great extent. Prices are rul-
ing as follows.

Success !

Huntley & Palmers

Pure, 20-1b. pails * ceesee. ¢ach 3 10
- 3-1b. tins, 60-1b. cases...... b IS | B «
fEas o o reakfast Biscuits
10-1b. tins, 60-1b. cases .. ....... .ooiviiiiiians 925
EOlb t SR c o pseosamenios e 800
Compound DR DO .oocoocvoiine 27
) - 1=, 60 cases’ . 8 35 l bo . l
510 i, 8010, canen. L e A real biscuit novelty.
5 BRI . v o s s g 675

Welcomed wherever introduced.

Butter—The butter market is firm at
26 cents this week and supplies have
dropped off considerably. No. 1 dairy
is 23 cents. Higher prices are not ex-
peected,

Eggs.—During all the years that job-
bers have been in business here the ece
supply was never so searce. It is re-
markable that eggs have to be brought
from the east at the first of September.
There is room for improvement in poul-
try and egg produetion in this provinee.
Eastern ezes are jobbing at 26 eents and
Manitoba eggs are selling at 23 cents.

Cheese—Manitoba cheese is having a
good sale due to the advantageous price

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new customers,
but retain them.

Huntley & Palmers, Ltd.
Reading
Eng.

. i at which it sells over the Ontario pro- S
11 duet. All cheese experts are aware that
' the Ontario produet is more scientifically
| made than any other cheese on this eon-

tinent. The Duteh cheese alone is sup-
erior to the Ontario, and this, of course,
is largely a matter of taste. Manitoba
» is zood quality this year, however,
but it is enly just that manufacturers
should inform the retailer where the pro-
duet is made. The freight is said to
be the chief reason for the higher price
of the Ontario cheese. The following
prices rale,

ANCHOR
BRAND
FLOUR

gl 911 Ontario twina, 1b. .. 013 is pure, wholesome and reliable at all times. Itis
quite diffezent from ordinary flour and will make
the most of your baking. ”

John Wright, miller, Owen Sound,
Ont., died last week just after he had
returned from a trip to the Old Coun-

try. Manfd. by Leitch Brothers Flour Mills, Oak Lake, Man.
40
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1

BAKING POWDER

We advise both Jobbers and Retailers to
purchase these goods in proper quantity to
secure special trade discount. Price list
mailed promptly on application.

E. W. Gillett Co. Ltd.

TORONTO, ONT.
WINNIPEG - - MONTREAL

0000000000000 00000000000000000000(0000000000000
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$
$
:
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—OPPORTUNITIES—

Be sure that the investment you
wish to make is sound. OQur series of
articles upon the various forms of securities
as investments and how to judge them
is especially valuable to you. Read the
article on “‘ Real Estate as an Investment”
in the August 27th issue.

You are often in doubt as to
choice of investments and would beneht
by independent and reliable advice. If

you deal in stocks, bonds, Western farm
lands, mortgages or real estate, etc., you

will ind The Financial Post of Canada

of value.

Sample copy free on request.
Address :

THE FINANGIAL POST

L _Montreal Toronto . .] Winnipeg

0000000000000 900000000000000000000000000000

|

A Low-Priced Food

WITH

High-Priced Value

Clark’'s Pork and Beans are
always good.

Compared to the high cost of
butchers’ meat they have ex-
ceptional value.

You can heartily recommend
Clark's Pork and Beans on
two grounds—goodness and
economy. :

Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties
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Retailer's Reasons for Opposing Quantity Price

He Claims That Average Grocer Becomes Overstocked—Be-
lieves That Assortment is More Valuable—Favors the Con-
tract Selling Plan—Quantity Price has Some Good Features.

Toronto, Sept. 8.—*Under the gquan-
tity price the average grocer is almost
bound to become loaded up with a stock
of gzoods that will require considerable
time to dispose of,”” is the opinion on
this question offered by F. J. Holloway,
King St. West.

“He is induced to buy them by the
prospect of getting them at a reduction
on the regular price and this prospect
is glowingly set forth by the represent-
ative of the wholesale or manufacturing
firm until the grocer agrees that he has
got to have them. This ties up pro-
bably more money than he could afford

to put into this line, part of which
might have been used for other pur-
('h{l\k‘,\‘.

“It is not long until a traveler from
a competitive firm comes along with a
similar line of goods, but made by his

firm. The second may be as popular as
the first. The second traveler talks
quantity and a reduced price and the

chances are that the grocer falls in with
this idea. Here he is then with double
the quantity of this stock, enough to
last for months.

Might Have Had Assortment.

“Therefore 1 believe that the quantity
price is responsible for buying too heav-
ily by grocers who may be able to af-
ford it all right, but whose money might.
have been put to better use for a better
assortment had it been equally divided
among other goods.

““And again, having
of these goods and at
there is a temptation

got an overdose
a fairly low price
to cut the price

to the consumer, a temptation to
which far too many grocers succumb.
Now, following tacties of that kind,

how much better off are they than if
thev had purchased a smaller amount
of goods and sold them at the ordinary
profit. Possibly, by the quantity price
they may be enabled to turn over more
goods, but if they have cut the price,
T cannot see that they have made any
appreciable gain.

““Thus the prineipal reason for buying
the goods at a quantity price has prac-
tically been defeated by their subse-
quent actions.

“You will understand that I am econ-
sidering this from a general standpoint
and not from what I mayv do myself. 1
believe that the quantity price idea has
its good features but I know that it
occasions conditions in business like
those mentioned above.

Likes Contract Price Plan.

“I would like to see the contract sell-
ing price plan in more general use than
it is, on proprietary articles. There
are some objections to it of course, bhut
on the whole it has the tendency to put
the trade in general on a secure basis.
When a grocer stocks up with goods
bought under a special quantity price
the way is prepared for difficulty.
Should he become short of finances, the
price of the ‘‘quantuity’” goods is
apt to be sliced, and the trade

of the community is affected.
Under ideal conditions, the quantity
price may well be advocated, but there
are other phases of the grocery business
just as important and just as necessary
to success.”

The Cutting of

Prices Annoying
the Soo Grocers

Sault Ste. Marie, Sept. 8.—Consider-
able interest is being taken at the pres-
ent time by the members of the grocers’
section of the Retail Merchants’ Associa-
tion of Canada, in the outeome of a
price cutting ease that has been taking
place at Sault Ste. Marie. A retail firm
who have reeently moved from the Unit-
ed States into Canada are attempting to
attraet enstom by eutting the prices of
staple lines of goods. They have been
offering seven bars of a partieular soap
for a quarter, a price that praetieally
climinates all thought of profit. And
this is but one of many praectices in the
cutting of prices.  What annoys the gro-
cers most has been the fact that one of
the members boasted that he will
show Canadians how to do business, and
the groeers know that the plan he has
adopted will eause him to lose money,
which he would probably hope to make
up again as soon as he had sueceeded in
making the customers of the groeers be-
lieve that he eould sell goods at a price
lower than the rest.

It is well known that grocers have
been insisting that manufacturers of
staple goods should make the retailer re-
speet honest trade customs, and some
here have stated that if the manufae-
turers of the lines that are being cut do
not proteet them they will diseontinue
handling the goods and will also diseon-
tinue buying from those wholesalers who
have been supplying the price-cutter.

The ecase has been fully reported to
the head office in Toronto, and the Do-
minion seeretary has upheld the aetion
taken by the grocers of Saunlt Ste.
Marie.

Growth of Bean
Vines Deceiving;
Shortage in Crop

(‘hatham, Ont., Sept. 8.—Further re-
ports received from various sections of
the bean growing district largely con-
firm previous indications of a shortage
in the crop. Not only will the yield fall
far short of what was predicted earlier
in the season, but it may fall short of
the 860,000 bushels which was last year’s
approximate yield.

has
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Reports from Tilbury and the territory
southwest of Chatham where the acre-
age of beans is comparatively light state
that the crop is only fair. Further east,
at Cedar Springs, the statement is:
‘‘Beans look very fine from the road, but
farmers claim the yield will be small, as
they are not podding heavily.”” In South
Harwich, one of the most important
bean growing districts, the crop is re-
ported light. Here beans may not aver-
age more than from five to ten bushels
to the acre. While the vines are heavy,
the crop will be light. A Blenheim re-
port states that beans will be only hali
a crop in the immediate vicinity of that
town.

In northern Harwich, however, the
beans will be the best crop ot the season,
from present reports, weather conditions
throughout having been more i:ivorable
there than elsewhere. Bothwell, where,
however, the bean acreage is -“nnpar-
atively small, also reports the crop in
excellent condition and harvesting al-
ready in progress.

Reports from the Ridgetown and Mor-
peth district are similar to those from
Blenheim. Matthew Wade, who is in
charge of the government experimental
plot at Morpeth, accompanied Prof.
Howitt of the O.A.C. recently on a trip
through the bean fields. Mr. Wade says
there is a deceiving growth of vines, and
that the podding is not up to last year,
although the last two weeks have great-
ly improved conditions. Mr. Wade thinks
the crop for 1910 will hardly equal that
of last vear, though in his opinion it
will not be far behind.

B. C. SUGAR QUESTION AGAIN.
The Problem of Protecting the Retail
Trade Against Price Cutting
‘Will be Discussed.

Vaneouver, B.C., Sept. 8.—At the reg-
ular general meeting of the Vancouver
Retail Groeers’ Assoeiation on the 13th
instant, the question of sugar will again
be discussed. The ultimatum has been put
up to the B.C. Sugar Refinery Co. that if
it will not proteet its own produet from
being sold at cut prices by departmental
stores and other dealers, the associatioa
will aet for its members and bring in
sugar from China. The association has
been pressing the eompany and time was
asked, so it was decided to give until the
13th. There is no indeeision as to what
will be done, as matters now stand.

Milton M¢cEwan, Collingwood, Ont.,
has opened a groeery store in the prem-
ises formerly oeccupied by Cummings &
Knott, in the Finley Block.

The brick store and dwelling on the
corner of Charlotte and Duke Streets,
St. John, N.B., occupied by Alderman
John W. Vanwart, under the name of
Vanwart Bros., was sold last week to F.
E. Williams, of F. E. Williams & Co,,
wholesale and retail groecers and pork
packers. Alderman Vanwart has ar-
ranged to move next spring on the ex-
piry of his present lease, to a store on
the opposite corner, which he owns. He
is now having plans prepared for a ecom-
plete remodelling of the premises and
will have a thoroughly up-to-date estab-
lishment.
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THE CANADIAN GROCER

In Stocking

Post

Toasties

The superb flavour of this food—its unvarying Standard of
Quality—together with heavy, persistent advertising, keep
Post Toasties Always Moving.

Good Profit—Sale Guaranteed !

Attractive Post Toasties window displays increase sales. Sent carriage prepaid to any grocer

upon request—a postal card brings it.

Postum Cereal Company, Limited, Battle Creek, Michigan.

Becoming the Housekeeper's Choice
——

LYNCH’S
Quality Biscuits

prove the Grocer's easy seller and
profit-maker and sell at favorable
prices. We make a specialty of staple
lines.

Here are some of our leaders, which
always reach you crisp and fresh:

Creamalt Sodas Seed Sugar
Family Pilot Fig Bars
Graham Wafers Crimp Sugar

Ginger Snaps Lemon Creams

LYNCH’S LTD.

Sydney, N. S.
Manufacturers of Biscuits, Confectionery & Bread

and at
Stellarton Halifax

¥red A Milligan, Manager . Frank A. Gillis, Manager
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The
Fresh
Fruits
are
care-
fully
selected
Their
delici-
ous
flavor
appeals
s
every-
body

You should have them in stock.

Order from your Wholesaler.
Agents ;

ROSE & LAFLAMME, Ltd., MONTREAL and TORONTO
I S S =SS s
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THE CANADIAN GROCER

Flour Declines 30 Cents a Bbl. at One Step

Follows Weakness in Wheat Market, Just as One of The Gro-
cer’'s Informants Said it Would a Week Ago— Rolled Oats
Market is Strong, and in the West is Quoted at an Advance,
With Prospects for General Higher Prices.

In last week’s issue of The Grocer
two opinions were given on the probable
movement of the flour market, and
while it was impossible to predict what
would take place it was pointed out
that the market was bearish and that
the general feeling pointed more to a
decline rather than to higher prices in
the flour market. One miller made the
statement that flour would have to drop
fifty cents before it reached a satisfac-
tory level for those concerned.

Karly this week a decline of thirty
cents a barrel was announced by a num-
ber of leading mills and all have fol-
lowed suit. It was to have been ex-
pected that after prices had been boost-
c¢d by stories of failure that were not
fully borne out, with improved condi-
tions the prices which had soared would
fall back to earth again. That is just
what has occurred, but there were no
striking indications that the decline
was so near at hand.

There has been no particular feature
to the wheat market during the week.
In spite of reports that are not exaectly
encouraging, Russia is still exporting
erain, but the majority of the -amples
show a quality that is not up to the
standard. It seems that not only is the
Russian crop below that of last year,
but the quality is apparently of such a
character that Russia will not be the
governing factor in the position as she
was last year. From present condi-
tions in France there should be a fair
demand from that country for some
time. The countries with bumper crops
this vear are not those that were so
blessed last vear.

On the whole, while the world’s wheat
crop has fallen behind that of last year
it is not smaller than the average for
the past five years. The C.P.R. report
recently stated that 75 p.c. of the crop
on branch lines north of the main line
has been cut and that in the main har-
vest weather is fairly favorable. In the
northern parts of all three western pro-
vinces the threshed crops show a larger
vield than estimated and the grade 1s
hetter than was expected

Regarding the condition in France it
has been estimated that it will require
one hundred million bushels of wheat to
supply the requirements during the pre-
sent vear. Large quantities of 1909
wheat are now being delivered by the
farmers. Export demand has lmpro\c(f
to some extent. New crop wheat is al-
ready being rushed east, and a xzgcent
report from Montreal states that al-
most all the ocean liners are ecarrying
erain every day from that port and
fresh eargoes of last year’s erop are ar-
riving from the Upper Lakes and more
is on its way down in the many lake
ships. Elevators are now practically
empty and in this way it seems cer-
tain that the next few weeks will. see
plenty of terminal facilities available
for the first cargoes of the new Cana-
dian grain.

-—

TORONTO.

Flour.—Local millers reduced their
flour prices this week in keeping with

the general movement and in scme
quarters the decline was not at all un-
expected. The lack of supplies of On-
tario grain at country points makes
trade rather dull locally. The new
prices are as follows :

Mauitobs Wheat.
Ist Putens, in car lots
3ud Putent, in car lots....
Rtrong bakers, in car lots
Peed flogr, in car lots

Winter
Straight roller
Patents.
Blended.

(uml~~~Thr\ rolled oats market is
strong and under the influence of higher
prices in other quarters an increase
here is not altogether unexpected. Add-
ed to the faet that the western oat
crop suffered severely is the knowledge
that the rolled oats season is again
coming to its own and prices are not
likely to hold much longer at their pre-
sent figure.

K;lh-d vmls, small lots, 90 'b. sacks
25 bags Lo car lots
Rolledwbe-_l small lots, 100 1b. br

25 bris. to car lots
Standard and granulated onlmul 8 1b. sacks

WINNIPEG.

Rolled Oats.—The market is up twen-
ty cents and may go higher according
to present indications. The oat crop in
the west is a failure in many places
and all the crop there is will be held
for stock food. Jobbers’ affirm that
there may be no limit to the advance,
since goods can be marketed at almost
any figure.

Rolled oats, 80 Ib. sacks, per 80 Iba
2 @ et g

" 80 “" (8,10s),

MONTREAL.

Flour.—Flours - are down 30c this
week, and are apparently very stronz
at the decline. Sales are improving al-
most daily, and millers report consid-
erable proportion of export orders. The
cause of the decline is not entirely un-
derstood, but it is aseribed here to
competition among the trade.

Winter wheat pluuu L SRt

tnuhébrlouon. bb . el

llnlwb. spring wheat (-nunu bbl.
strong bakers. b

Rolled Oats.—l‘ho rolled oats market
shows very little change from last re-
ports. There is a weaker feeling in the
market here. Sales have been rather
slack, except for export, where trade
has been fair.

Golddust cornmesl, 88-1b. bags
Bolted cornmeal, 100-hags. .

Leon Gaboury, grocer. Quebec, Que..
was a visitor at the Canadian National
Exhibition this week. The business of
which Mr. Gaboury is the head was
founded in Quebee city in 1820, and is
therefore one of the oldest in Canada.
It has been conducted for 90 vears by
3 generations—grandfather, father and
son,
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- PERFECTION
CR by |

1* nooNEY BISCUIT 4 CANDY. C0
STRATFORD CANADA

There's a difference
in the taste ot a
“ Perfection” Cracker
which distinguishes
it from every other
Soda Biscuit.

The difference be-
gins by the better
mixing of the choicest
materials, and by the
better baking of the
biscuit in modern
sanitary ovens.

The difference is
protected and pre-
served for your cus-
tomer by the pack-
age of the biscuit,
which effectively re-
tains the freshness
and excludes all dust
and dirt.

Replenish your stocks
to-day.

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford and Winnipeg

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple.

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is pesitively unexcelled.

Send for Free Samplie
Ffrederick €. Robson
& Co.

26 Front St, E., Toroato

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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M
“Beaver” Brand

n © 31 3

-~ LA e e g R -

Valencia Raisins

PACKED BY

Mahiques, Domenech & Company
DENIA, SPAIN
LEAD ALL OTHER BRANDS
Owing to weather conditions in Spain this year, the Valencia Raisins

will probably not average as large in size of fruit as usual.

This means that the lower grades will not give the satisfaction that
high?grades will. To ensure a satisfactory Valencia Raisin Business
this year, order the Best—Specify “BEAVER" Brand and see that
you get it.

alaga Raisins

When you order your MALAGA TABLE RAISINS or
“Blue Fruit,” you want to secure the finest quality.

The undersigned packer, whom we represent, last year
shipped far and away more raisins to Canada than any
other Malaga firm.

This is a sure proof that his raisins are appreciated at their
true worth.

Stocking this brand ensures satisfactory sales and satisfactory
profits.

JOSE SEGALERVA
MALAGA—SPAIN

Ask your wholesale for Segalerva Brand.

Rose & Lgfjamme

Montreal -Toronto
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\X’ hy ;
aren t I you are competing with two others, your

share is not necessarily a third.

It may be all, Brother Grocer—or nothing.
“Your Share?”
It's exactly what you are getting, to be sure.

Work hard, earnestly, persistently, and your share will

R R A A AN o

. come to you fourfold—it is simply bound to.
ettln Our One day John Wanamaker—probably the greatest liv-
g g y ing retail merchant—said to Sheldon, the formulator
of the Science of Successful Salesmanship:
“If I can serve the public better than any other mer-
Share “chant in this community, the people will make a beaten
“path to my door.”

If, Brler Grocer, we continually harp on the selling
advantages of FIVE ROSES flour, it's simply because

I A AR A st ee s D VO,
° < S

e

we want to increase YOUR profitable sales.

We want you to expand Your Share of the local profits.
Only in this way can we hope to multiply our ozn.
No, it is not an entirely selfish motive—we are both
hugely interested in widening FIVE ROSES distri-
bution.

Since, you see, your trade will be better served in a
flour way; your own sales will be larger, more fre-
(quent, more constant.

You don’t want the “one-time” sale which never re-

© peats.

Besides, your time and reputation are too valuable to
be wasted on vain attempts to smooth away the com-
plaints of flimsy quality.

Don’t be satisfied with the sales the other fellow can
spare you, the sales he doesn’t want.

That isn’t your share, as we see it. You are ambi-
tious, you want more, still more.

Why don't you go after it with better service, better
flour?

Get the business-building sales—don’t let competition
secure a foothold—sell FIVE ROSES, Br'er Grocer.
"Twill inspire you with irresistible enthusiasm, ‘twill
make you compel bigger business.

In the store ’twill do this for you as it is doing it
every day for others—your competitor, maybe.

In the kitchen, at the sewing circle, 'twill do mis-
sionary work for YOU.

FIVE ROSES will make you zwin.

Lake of the Woods Milling Co., Limited, Montreal

wAly>> ~  WHY DON'T YOU SELL
o FIVE ROSES FLOUR ?

REGISTERED
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“BORDO”

Chocolates

We do not like to boast, but
we certainly do not think that
there is another chocolate equasl
to our ‘‘ Bordo’’ in America.

Read on

We have such confidence in
the goods, that we will guaran-
tee the sale of this Specialty.

There is a reason

‘“Bordo”’ is something en-
tirely different to any other
line ; both in ingredients and the
unique flavor that has never
been equalled.

After you once stock this line,
no urging on our part is neces-
sary.

Read on
One trial will settle the choco-
late question for you.
Packed : 5 Ibs. boxes.
Costs you 25c., sells at 50¢.1b.

Remember we guarantee
the sale

Send along your order to-day.

Trial order. Express pre-
paid.

Samples at least will cost you
nothing, and a line of enquiry
will bring you all details.

The Montreal Biscuit Go.

* Originators "
MONTREAL

““The House of High Quality

THE CANADIAN GROCER

TRUMILK

IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK

IS FINEST SEPARATED;MILK IN POWDER FORM

These products are made by the latest and most up-to-date process

at our own plant in Oxford County, are free from chemicals, preserva-

tives or adulterations, and are the most convenient form in which milk

can be got. For sale by all wholesalers. For further particulars

aoply to the

Sole Manufacturers

Canadian Milk Products, Limited

MAIL BUILDING, TORONTO

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

Oval Butter Dishes
Write us for Prices

Craham Bros. & Co., xinmount, Ont.

MAPLE SYRUP!

Small’'s Maple Leaf Brand
is the Standard the world over.

CANADA MAPLE EXCHANGE
Montreal

WINES! WINES! WINES!

Port, Sherry, Malags, Burgundy, Moselle,
Madeira, Native, etc.
DRAUGHT OR CASE GOODS

We are Specialists in Clarets and Sauternes
Write, Wire or Phone

THE ST. LAWRENCE GROCERY
395 St. Lawrence Boulevard Montreal

—

52 Highest Awards In Europe and America

| WALTER BAKER & C0.'S

2 GHOCOLATE

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PURE—free
§ from coloring matter,
chemical solvents, or
adulterants of any kind,
and are therefore in full
conformity to the require-
ments of all Pure Food Laws.

Walter Baker & Co., Limited

Establishea 1780, Dorchester, Mass.

Branoh House, 86 St. Peter 8t.
MONTREAL, CANADA

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order our expense

TORONTO SALT WORKS
TORONTO, ONT. Gro. J. OLirr, MANAGER

ROLLED OATS |

Bags or Barrels. Car or Broken Lota.

WRITE FOR QUOTATIONS.
Prompt sttention to all orders.

J.W. EWEN . Uxbridge, Ont.

W. H. ESCOTT

WHOLESALE

Grocery Broker

141 BANNATYNE AVENUE

COVERING
MANITOBA an« SASKATCHEWAN

CORRESPONDENCE SOLICITED

SUOHARD'S OCO0O0A

ﬂla!o the season to push SUCHARD’S CO.
COA. From now on cocon will be in demand
daily. It pays to sell the best. We guarasntes
, SUCHARD’S cocos against sll other makes
Delielous in flavor; prices just right,
g FRANK L. BENEDIOT & ©O., Montreal!
Agents,
Sy . A B > e e

THE HODGSON GUM CO.

898 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

We make special brands to order.
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THE CANADIAN GROCER

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity bave made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halitax, N.S.

BELLING AOINT.

J. A, Taylor R. 8. Mgind Jes. E. Huxiey Arthur Nelsen
Montreal Toronto Winnlipeg Vancouver

Arthur M. Loucks R, Q. Bed!l
Ottaws nl&l-"
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{ FINCER CREAMS/,»

& ﬁcU\‘s
Garr's Biscuits

are received frequently by their distributing agents in Canada,
and ALWAYS IN CARLOADS.

The retailer can therefore rest assured of the absolute freshness
and condition of every biscuit he buys. Carr’s biscuits reach the
grocer inas crisp a condition as when they leave the factory.

Get hold of, and retain the family trade by means of Carr’s
specialties.
Ask our agents for them

Carr & Co., Carlisle, Eng.

Order from Aznm -Wm. H. Dunn, Montreal and Toronto : Hamblin &
Brere l m, Winnipe L. LT \h whurn & Co., Ltd., Calgary : Standard Broker-
age Co., Ltd., Vancouver. B.C.; T. A. MeNah & Co., Bt. John's, Newfoundland.
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Make a note of the brand—Y &JS—on our
Pepsin Gum. This brand—Y & S—has been
used by us and our antecedents for forty years
on the best known stick licorice in the United
States and Canada. It means just as high
quality when used on our chewing gum. Four
flavors : Licorice, Peppermint, Wintergreen
and Spearmint. Each piece wrapped singly,
5 pieces to package, 20 packages to box.
Order a trial box, assorted, if required, from
your jobber.

National Licorice Co.
MONTREAL

Lotters Pateat

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO, Ltd.
EMSOOTE MILLS, WARWICK, ENGLAND

The above san be nl from any of the fellewing ageats:
'rn Smith Broke Ltd,, 8t. Joha, N.B.
Watt, Seott Gootiere 3.0 Bor 1504, Momiresl.
‘ L. Watt & Seott, 37 'clllnnn 8t. Rast, Torents.
Ashley, Winsipeg
Geo. A, Stene, 34 [ans ol "Court Bulldings, Vaneouver, B.C.
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PEACHES

Early Crawfords
and Early St. Johns

Place your orders now
for what you want,
Bartlett Pears
Finest Kinds of Plums
Grapes

This week will be a premier week
for Canadian Fruits.
DON’T FORGET

25-27 CHURCH ST. TORONTO
are Largest Receivers

Peaches are Now the Feature of the Fruit Market

Shipments are Coming in Freely and Present Price is Satis-
factory—One Dealer Asserts That he Does not Expect Prices
to go Lower Than They are Now — Cantalouves are Plentiful,
but the Demand has not Kept Pace With Production — Apples
are but a Small Crop and Prices are Likely to Reach High
Figures This Winter—Tomatoes Moving Freely.

Peaches are now the chief factor in as large as last year, aceording to var-
the fruit market. The varieties arriy ions reports, still the total volume ol
ing now are rather plentiful and the re- business it is believed will be well up
sult is that shipments are heavy. A to the average. A wholesaler who had
dealer who recently visited the fruit spent several days in the Niagara pen
district states that the later varieties insula district asserted his belief that
of peaches are likely to be a smaller erop.  when the present crop of early Craw-
and he is advising his customers not to fords had run out the succeeding varie-
depend too much upon a later ecrop. ties would not be as plentiful as those
Apples are just about what was said of which gre now offering. Plums, he said,
them and the erop in many distriets is are going to be below the average. At
a big disappointment. Prices are likely present there is a good demand for
to reach a high figure this winter. plums He could not see any lower

Cantaloupes are plentiful, but some prices in peaches or plums. Grapes are
one is not making much of an attempt promising a good c¢rop and while there
to educate the people into eating them. are a few of the early varieties even

A Word
of Advice'

If anyone tries to

persuade you that
*“St. Nicholas” or
‘““Home Guard”’ are
second to any brand
or brands of Lemons
—shun him—he is no
friend of yours, and
it’s a question if he
should be at large.

J. J. McCAB

AGENT
32 Church Street, Toronto.

They are now at a low price and any  now on the market, they should begin
one could purchase them Pears are to come more freely by the middle of
coming along satisfactorily and are in next week. Cantaloupes are plentiful,
good demand. Tomatoes have reached but the® demand seems to be in 2
a low quotation and the volume of aroove,  While the produetion is heavy
trade is heavy. and the price is within evervbody’'s
_ reach there is not an inereasing demand
MONTREAL. to keep the market clean. g

{ = g [.emons are moving none too briskly,

Green  Fruits.- ]l'\llll( l men IL"!""' 4 but the dealers have not vet given up
xl|~j|]i|mlmmg} m.n} (-t. this \\‘]‘*' . ]‘{*”f hope that the season is going to come
pared to what they expected. ow- !;:\rL, A“"'"'”\ regarding the new erop
ever it may be that the buyers are only  jn Sicily indicate fairly healthy condi-
holding off to see just what quantities tions. Prices for futures are quoted
will be needed for the out-of-town ecus one shilling above the opening price a
tomers t‘v\l_n-rh-d. At anv rate, prices  year ago, no doubt for the reason that
are still fairly firm, and the minute the Verdelli stocks have held a high position
market shapes an advance in many during the past summer,
lines is looked for. Tt may be only  Apples Dutchess Lemons—

" : S e L . > B oiiis 225 275 y i
temporary, however, and likely will be. Apples, Cana Limes, box..... ....
Apples, biil. ..... Musk melons, per Bdian, basket.. 030 0 40 Oranges—

Panancs crated, basket 380 Cananas........ 160 200 Valencia .

bunch Melons, Montresl Blueberries, bas 1 35 1 50 Peaches
Bituchiorsion hus hasket. . .. 600 800 Cantaloupes, Canadian Early Canadian
Blueberries, large Oranges— Irate....oooone 075 12 Flat baskets.. 0 40
Cranberries, bbl. .... California, late Basket . . . 07 Leno covers.. 0 60

14
0 :‘
Cocoanuta, bags. Valencias 00 Rocky Ford, 8t. John........ 050 100
Grapes, Delaware Pieapples— 5 basket...... ! Pears, box.. o B0
07

P

g ®’8:

crate Floridas, case Grapes, case. ... 5 Pears, Canadian

5

: S ;

Limes, per box Plums, crate 24 % Early Canadian
* 1

hasket. ... 040 060 ars, .
Grape Fruit— b 't )50 075

5

)

i} California...... 375 475 Pineapples.case .... 4 00
Lawton Berries, .... Plums, bask.... 035 075

Vegetables.—The vegetable market S Watermelon,ea. 030 0 40
shows a higher range of prices this week Vegetables.—Tomatoes are in heavy
but in spite of the number of visitors (]vm aind for pickling purposes and there
in town trade has not greatly inereas- 1§ for similar reasons a good demand
ed. Tt seems certain that by the end fOr ¢ “”.]'ﬂ“.“"’r- cucumbers, celery, ete.,
of the week this influence must be felt, ,“)”"h is likely to last for some time.
and the sooner it comes the better, say l'omatoes are about as low in prico as
local men. they are likely to go and the present
Beans, green, Lettuce supply seems to be coming in freely. A

ket R L \Iunuul,-loz. 040 60 ood crop of potatoes is '_’(‘n('r'I]]_\ re-

-
g

Cali. Malagas Peaches
Tokays
Lemons. .........

82

Pears
Pears,

LI B O DR

75
L
6 00

Beans, pr ? ported. There are no particular fea-
e ?_o-m«h ".T"’ NEE T tures to the vegetable market at pre
(:1';:‘710:."'“.?1}: ! P:'r:]‘:;,‘do‘ll-\:j ' ais sent outside of tomatoes and a good
Coenlifiowers, Parsnips,new, bag 0 75 steady business for the smaller vegeta
Montreal .100 £ Radishes, dore: bles.
Corn, doz .008 015 hunches. ......
o b bkt 0 35 Rhubarb, doz .. 3 Beets, dnr - 0,5 030 Ontario. . ... FOOTEE i
Jucumbers, | g Spinach, bbl ... .... 3 Potatoes, Onta-
Garlic, 2 bunches 2 Tomatoes, box K blli'l 'l 15 085 rio, new, bag. 075 0 80
Green Peppers, Turnips, new, b ORES-- 150 Parsley, per doz
T SR R 000 wion 07t ¢ Oarrots, (;"l']'.‘ bunches...... 030
&djll&dn d .... 030  Radishes, doz... .... 025
ulifiower, dz.. 085 Green peppers X
“elery, basket.. . ... 0 40 ‘035
TORONTO. Cucumbers, hun')’o 025 11qt. basket.. § 35 940
g Lettuse, Oa na- Tomatoes. Can,,
Fruit.—A study of the local market dian,head.... 025 030 basket 11 qt... 025 0 30
»e > slieve . » c¢hie 1- Onions— New turnips, per
leads one to believe that the chief busi- . JOweww=. = .0, 11-qt. basket
ness is being done these days with
peaches, pears, cantaloupes and plums
and if appearances count for much a WINNIPEG.
good business is doing. The dealers Green Fruits.—The trade has reached
themselves state that business is favor-  big proportions this week and the con
able and although the erop is not quite sumption everywhere is heavy. The
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Bananas, ...

Blackberries,case. ... 500  enciss.......... .. .
('antaloupe, Cal ....
Crab apples, box.... £ . il i e

zood and supplies continue to go out Large and delicious. Shipped in 2, 3 and 5 gallon tins.

crown.

Butter beans, 1b ....
Carrots, doz....

Cabbage, new,lb ...
Celery, doz..... ....
Cucumbers, doz ....
Iettuce, doz. .......
Mint, 4o ...... ..o
Onions, green,

cuits, ete.

THE CANADIAN GROCER

distribution throughout the west has
not improved over that of previous

vears, but the trade has been satisfac-
tory. Prices are moderate and some
lines are boing off the market soon.
The local trade for preserving has im-
proved, but the bulk of goods are for

ymmediate use.
\pples, Ont , fcy.

Puchess,bbi. - ... 500 Lemons, Gal. ... 9 Start the season by ordering

' LONG ISLAND NATIVES

MK .cvoosne
Vegetables,—Prices are frmiing op a8 absolutely clean and sanitary.
the season eloses. The trade has beea

Blueberries, 1b.

well, most of the stuff quoted is loecal

Onions,
ported......

Potatoes, new,bs ....
Parsley, per doz. ....

Packed in crushed ice. Fresh daily.
Radish, dozen.. ....

R WHITE @. CO,, Limited

Tomstoos, orate ... Wholesale Distributors Fruit, Fish and Oysters
The Tmperial Baking Co., Ltd., Ham- i
er:‘_ Iulll;p(l)rolt-in gi‘\l‘r:nm;n (()n\ari:» charltltl')r Toronw and Hamllt’on

o manufacture baking materials, bis-

EELEY 113
28¥3RNS

o
8

per dozen..... ....

MUSk Melons We are Big Receivers of Canadian Fruits
Rocky Fords and Vegetables

We are large shippers in this line. EACHES \I Now arriving in

Grapes

Sample is fine and our prices right. EARS - large quantities

..Foaches -
rawfords—large supply.
Bartlett Pears LUMS CYey o
Plums All of good quality and at reasonable prices
Fancy stock.
Late, firm stock F A N C Y
Tomatoes ORANGES LEMONS and BANANAS
Wire, phone or mail your orders to at lowest prices

Stevens & Soloman SEND US YOUR ORDERS
Growers and Shippers of

Phanes 1900 and 700 HUGH WALKER & SON

HAMILTON, S ’ (Established 1861) GUELPH, ONTARIO

‘“They Wanted The Best”

That's why during the last three months the retail trade in Ontario sold
45,000 of our Lemons per day. Did you get your share of this
business ? These same customers are buying more. Keep supplied
with our brands—increase your lemon trade.

W. B. Stringer, Follina Bros,,

Canadian Sales Agent. ; Packers, Italy.

Our Brands—*“Lord Beresford,” ‘‘Hiawatha,’’ ‘‘King George,”” *‘‘ Buster Brown,”
“Dominion’’ ‘““Waterseller,”” ‘‘Mercury.”
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Preparations Under Way for the Oyster Season

Prices are Not Yet General and the Demand Has Not Yet Be-
gun to be Felt, But the Trade is Getting Ready for a Better
Business Than Ever Before—In the Meantime the Present
Demand is not Being Overlooked—Scarcity of Fresh Fish Im-
proves the Trade in Frozen Varieties.

There has not been much improve-
ment in the supply of fresh fish for gen.
eral markets, but in some localities there
has been a slight change for the better.
Dealers state that the season is at hand
when a much healthier tone should be
felt in the market. Supplies should
come in more freely and a heavier de-
mand is expected. On account of the
seareity of fresh fish there has been bet-
ter business for some lines of frozen
fish.

Oysters are beginning to be demanded,
but the season is yet quite young. Deal.
ers are more engaged in preparing for
the beginning of the real aectivities, and
there is every indication that the oyster
business will be heavier than ever
throughout the Dominion this year. New
principles are actuating the trade and
new methods providing for quality stocks
is a business sentiment that is showinz
itself in every department of trade.
More money will be spent on marketing
oysters, on displaying them and on ap-
pealing to the consumer thus inereasing
the demand. It ean scarcely be said that
this new era is beginning now. The
present feeling was manifested a year or
two ago, and has been gradually growing
and the change is noticeable in the pres.
ent character of the oyster business.

Toronto, Sept. 8.—The marekt has
changed but little of late. Mackerel are
done and the heaviest demand is still
where it was a few weeks ago. An im-
provement is noted among the trade who
are looking forward to better supplies
and a better market in the near futur:.
The demand for oysters while there has
heen some already is still inconsequental.
The season has opened, but it is still too
warm. However, the preparations go
merrily on, and it will not be long until
everyone is equipped and ready for the
season’s business,

FRESH OAUGHT FISH

FROZE\ LAKE FISH
‘Whitefish, frozen.... 003
OCEAN FISH (FROZEN)
Herring, per 100 5 Bdmon n(nk perlb.. g g

SMOKED, BONELESS AND PICKLED FISH

Acadia, tablets, Cod, lmp.hl perlb.. 0 05
box 160 on
Acadia, 21h. boxe s, pr

0
crate . .24 Halifax, 11b bxs., pr.
Boneless I)h\by- hox 1 00 crate 31

Codfish, Bluenose, *“ 140  Quail on toast, per Ib.. oos
Codlmk.pcrlbv... .00 5

MANITOBA.

Winnipeg, Sept 8.—Pickerel and Jack
fish are coming from Lake Winnipeg in
good quantities, but all other fresh lines
are bronght from Prince Albert and Ed-
monton. The frozen fish trade has
greatly improved since the fresh fish
have become searce. Frozen whitefish
are popular. Prices are expected to

gradually advance until next season’s
fishing commences on Manitoba waters.
Reports are that fish of many deserip-
tions are abundant in local waters, and
some of the present restrictions may be
removed next year.

Halibut ...... Whitefish 0

Salmon Trout........ Smoked-

Whitefish . snens : Bloaters, basket... 1 £

Heddock . Fillets, 1b .0

Lake Frozen— Haddie, Finnan_.. 0
Goldeyes . . 0034 Herring, Dllhy.
Yellow Pickerel .. 007 B 55 o 550 S |

Seeis 0 03}

BRITISH COLUMBIA.

Vancouver, Sept. 8.—Last week and
this week a scarcity of halibut is re-
ported. The peeculiarity is that it comes
direetly after a surplus in the market.
Two or three weeks ago, the boats of
one company were bringing in more than
could be handled with eomfort. Last
week, hardly any eame to hand, and this
week the Kingfisher got in with 10,000
pounds, a mere tubful in ecomparison to
the usunal load. The wholesale quotation
is three and a half cents, while the re-
tail is ten cents, a profit of six and a
half eents per pound. The wholesale
fizure has gone as low as two and a half
cents, but no reduction was made in the
price to the consumer.

This same company sent out fifteen
ears of halibut in one train last week for
the New England market.

The salmon close seascn is now on on
the lower eoast. but fresh salmon is
in from the north. Tt jobs at eights eents
per pound. Silversides or cohoes are
mostly in evidenee just now.

Smoked goods will be eoming in about
two weeks, and while there will he full
lines, the stock will he prineipally sal-
mon and halibut. The market for these
is prineipally west of Winnipeg. thongh
occasionally an odd earload or two are
sent to Toronto and Montreal. Tn the
west there is a steady and strong demand
for smoked fish, and the trade is large
in kippered herrine and bloaters.

Some frozen fish were shipped to
Australia on the last boat. Tt is expeet-
ed that market will develop, and that a
good trade will be done there. Different
produets may be interchanzed, which will
facilitate the growth of commerce.
Codfish. perlbh.. ... (1] Salmion, fresh

Halibut, perih. . A n34 Smelts, per 1b..
Herring, pr 1b

Dried Apples

Shipments Belicited

Prempt

W.A. GIBB COMPANY
HARILTON
JAMES SBOMERVILLE, Manager

Some of Your

customers, Mr.
Grocer, would
just as soon buy
a carton of
Fels-Naptha;
they can afford
to buy ten bars,
and conven-
iencle would
prompt them to
do so were you
to solicit it.

Why not turn
that much pro-
fit ?

Highest prioe pald for
DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario’

Would '-EUUWQ&TM

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie

Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and
Dealers in HIDES. WOOL and RAW FURS
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BONELESS COD

Our Guaranteed Pure Boneless Cod is
what every grocer needs to uphold his
store reputation in the line of prepared fish.

There are no bones. It is clean and wholesome.

Pached in 30-1b. boxes only.

No scrap is used.

Ask your wholesaler for it, or write direct to

The Halifax Cold Storage Co., Limited

(Selling Branch)

45 WILLIAM STREET -

- - MONTREAL

ros.

ult Ste. Marie
d PRODUCE
s, and

d RAW FURS

Frozen Sea Food For Sale

Frozen Fresh SMELTS, packed in boxes
of 25 lbs.

Frozen Fresh Atlantic SALMON.
Frozen Fresh Atlantic MACKEREL.
Frozen Fresh Atlantic ROE SHAD.

Above can be shipped Dally by Express dur-
ing the balance of the summer season.
Shipments leaving Chatham at night are due in
Montreal the following night and in Toronto and
Ottawa and other interior points the following
morning.

Daily shipments of the above can be made dur-
ing the winter season per freight.

We are open to book immediate orders for 1910
Golden Crown 1 1b. tall lobsters.

We are sold up on lobsters 1910 pack in flat
cans. At present we are not booking
further orders on 1910 Golden Diamond

canned blueberries, owing to prospect of short
pack.

Any orders entrusted to us will be appreciated
and will have our careful attention.

W. S. Loggie Co., Limited

CHATHAM, N.B.

SR aily

Quaker Brand
Sa/mon

Your trade needs a consist-
ently high-class of canned
goods. You cannot afford to
allow inferior grades to go to
your customers.

One trial and yourself and
your patrons will both insist
on QUAKER BRAND.

Mathewson’s Sons

Wholesale Crooers

202 Moci sraat - - ._:.=J
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Letting the Day Take Care of Itself, or System ? iy oiition o pian his daily " work

work
hefore that day dawns.

Writer Points Out That Small Retailers, Like Department The idea is practical. Not only de-
Stores, Should Plan Ahead—System Tends to Keep Down Ex- partmental stores follow it, but the
penses and Makes Things Run Smoothly — Arresting the Old ambitious grocery stores as well—fhose
Methods. that are more than holding their own

By A.

Should a grocer endeavor to plan his
work day after day with the idea of
reducing it to a system ? This ques-
tion is brought up because the general
custom is to let the day take care of
itself. The grocer knows he will be in
the store to ‘‘see after anything that
may crop’’ up, using his own words,
and there is no necessity of planning
in that case.

He will admit that the big stores
plan their daily work almost a week
ahead. But they are big stores. With
them system is an absolute necessity.
The grocer's system econsists in getting
his customers’ orders every morning,
filling them and delivering them in
good time. What more is required of

him ?

Good for all Stores.

It all depends with the grocer him-
self. If he is satisfied under his pre
sent conditions and with the amount of
business he is doing then nothing more
need count. But if he wants to do
more business, to reduee his store man-
agement to a smoothly running business
eranting that evervthing else is sound,
one of the first resolutions he should
make is to formulate some practical
svstem. 1f system is good for the big
stores why should it not benefit him,
small though his business is beside the

e and the average retailer should be able
Harvey. to take it unto himself.

sv. Would it not be improving me-
‘l’lllt:lls and \\:].ul(l 1r: not put Imun- Lplvuy DOMINION MILLERS’ OFFICERS.
ure in the work if the grocer had his Toronto, Sept. 7.—The Dominion Mil
little map of the next day all before |gys’
him. Of course, the hest of systems ine last week in the Board of Trade
l\:l)(l)](m“:ll‘lt::n TIWIKim\:-.:.'hl;t‘l‘:,\:zzi“zs “lll:«‘ LORTON: A "“'l"'” was adopted asking the
exception not the rule. Like everything [lominion ‘li'\'('l'lll.lll‘lli to take over and
olse that is nmew, it will probably be ¢(perate the terminal elevators at Fort
difficult to arrange at first, but onece William and Port Arthur.
under way it will improve of itself. The offeers elected are:—President, D
Duties of the Morning. B. Wood, Hamilton; 1st Viee-President,
S. R. Stewart, New Hamburg: 2nd Viee-

s o the buny riod of thed I’resident, A. Noble, Norval; Seeretary-
most places the busy period o olRy. e e Pl e
In the average store, the dust that l“"f‘}“'("‘ L. 4“' W ‘l\""{ ‘IV““;"“]’; I<ll\
settled during the night is removed ccutive Committee—DNMessrs. .. 1). a

Association held its annual meet-

The morning in a grocery store is in

from counters, show cases, ete., after velle, Lindsay; George E. Goldie, Toron.
the floor has been swept. The morning to:.J. I. A. Hunt, London: A. C. MeLeod.
mail must be looked over, and every- Stratford: H. L. Rice, St. Mary's, and

thing must be in readiness for the first  jledley Shaw. of Toronto.
orders. Then it is rapid moving until :
the noon hour.
System can be worked into the pre TRADE NOTES.

paring and delivering of orders, etc., Canada’s first big :ll'I’I(‘ show will be
and in fact throughout the whole dav .44 in" Vancouver from Oct. 31 to
a regular routine may be followed. Just Rl e : >

what should be done depends upon the K 3¢ Walcott of thie West India Co..
individual store. What would apply to M e -.l g 3 o l. C. S ll" 'l‘.
one store would not be applicable to 3 onireal. 1s assoelated with L. B, liek-

another. The battle is won if the store ford. of Pickford & Black, in conneetion
needs a system and the proprietor real- With the British (iuiana exhibit at the
izes it - when he determines to eall a Canadian National Exhibition.

Showing Container Sealed and Ready to be Placed 88 Colborne Street Toronto
in “Coast Sealed” Carrier. "m mlo. = .II.FIIID Ll = “nn.

Your Stock Must Be Fresh

if you desire a big, brisk and entirely profitable
oyster trade. And you will get nothing but
fresh, well-grown stock if you buy

“Coast-Scaled” Qysters

This cut shows the ‘'Coast-Sealed’ Carrier.
Note the sealed container. Itis packed at the
coast with fat, full-flavored oysters, all of which
are four years old, an age at which oysters
attain their prime, and then it is SEALED.
It remains sealed until it arrives at your store.
Inside you will find nothing but OYSTERS

none of that muck which adds to weight and
bulk but which cannot be sold—just pure,
fresh, fat, julcy OYSTERS with the de-

lectable sea tang absolutely unimpaired.

Note how your customers come
back for more and more.

WRITE US FOR PRICES AND PARTICULARS.

Connecticut Oyster Company

ot
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nd if e has Your best customers will buy

i daily  work

Ny When customers ask you for “G d,, N . .
:g‘»;h'ntn” Good Butter, that you can re- oncor mwema" sammes
RPN commend, just give them a tin

because of their distinctive and delicate flavor,
e — of this— and because there is an absolute guarantee of

e _ purity of contents given with each tin.
Jominion Mil

annual meet- ! R i 0 Each tin is provided with a spare lid for use

ard of Trade e after the tin has been opened.

ted asking the 313§ Y .

take over and | G e “CONCORD” SARDINES will more than

ators at For S 2 please your better class customers, and will prove
sy a remunerative line to handle.

~President, )
"iee-President,
irg; 2nd Viee-
;1‘1; Secretary-
g g Let them taste and know that at

ioldie, Toron

A. C. MeLeod. last they have found what they
S wanted. [Every can makes a
s, customer for you.

show will be
Oct. 31 to

°
est India Co., Smlth @ Proctor R. S, MClndéls:Ogil:GiNLs Brittain & Co.,

aontnll& : :I-ISm&ndl. St. J'olh; N‘Ba“;
- »ok- tso! ruesdale innipeg ; iga
lill C. : I. I :: k HALIFAX, N-S. Ju.llon?VAncouver and Victoria, B.C. % g

I conneelion
'xhibit at the
tion.

"l.n C‘noea

[crs o \ The next time you are wanting Canned Fish, be sure
/3 your Jobber has the name right:—

BRUNSWICK BRAND

This will be your guarantee that the contents of each
can will be such that you can confidently recommend
them to your customers. Sea foods, owing to the
greater care which is now bestowed on their selection
and packing, are growing in favor each season.
See that you are fully stocked with BRUNSWICK
BRAND to meet the coming demand.

CONNORS BROS., Limited
Black’'s Harbor, N.B.

AGENTS—Gras Olhv& Co., Huhhx. N.S.; H. B. Hilleoat, Sydney, C. B.; J. L. Lovitt,
Yarmouth, N. Buchanan & A cincd Leonard Bros. Montreal; A. W. Huband,
Ottawa ; C. Do Carteret. thm Jn-u -yvood. Toronto; Chas. Du
Shalleross. M ] Ce., Calgary, Brewn, Load

Yockney, Edmonton, Alta.
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London Retailers Have the Best Picnic of the Season in Their
District—About 4,000 People in Attendance — Some Unique
Contests in the Ring—The Jefferies-Johnson Fight a Popular
Event—Grocers Defeat Bakers in Ball Game.

London, Ont., Sept. 8.—The closing
Wednesday half-holiday of the season in
London was marked by a grand pienie,
held at Springbank, under the auspices
of the Retail Grocers’ Association on
Wednesday, August 31.

The London retailers have had for a
long time a reputation for ‘‘doing’’
things, and this outing was no exeeption.
It was estimated that 4,000 people as-
sembled at the pienic park, and they
were entirely satisfied with the manner
and method with which the affair was
conducted.

There was fun from start to finish.
The rube band deserves special mention
here for the inspiring musiec which they
permitted to float through the exhilirat-
ing atmosphere. The 26th Regimental
band lent some of its members for the
oeecasion. °

The committees soon got the crowd
at work. Ed. Ryan, Harry Ranahan,
Tom Shaw, Tom Ranahan, J. A. Maec-
Farlane, E. Bodkin, K. L. Elliott, G. B.
Drake, W. F. Paul, W. T. Mullins, C.
W. Summers, Tom Janes, R. A. Ross,
M. A. Young, Cyril Hayes, T. Vineent
and a secore of others helped keep things
going.

To begin with, the rube band an-
nounced the big event far and wide when
they left the corner of Dundas and Rich-
mond Streets at 1.30 in a big car, headed
for the park down the river. At the
park, officials stepped into the large
roped arena in front of the pavilion and
announced that the ‘‘cirecus was about
to eommence.”’

A Variety of Events.

The running races for boys and girls
were the first on the programme. Re-
maining events were varied by the vari-
ous specialties, all of a comic nature,
and which made a decided hit with the
crowd.

Harry Ranahan occupied the centre of
the ring, and through a megaphone an-
nounced the events in order. William
Gorman, with his sunny smile, was allot-
ed, amongst several others, to piek the
winners. Tom Shaw and Tom Ranahan
were responsible for the bookings. Fred
Willis and Fred Turville held the rope
for the runners. William Turnbull,
Charlie Mountjoy, Bert Masuret, Archi-
bald McPherson, Chancey Smith and
Harry Fowler, were judges. Manager
Johnny MeGraw Paul looked after the
ball team. P. C. Handysides and Garnet
were there to see that the law was ad-
hered to in every respect. ‘‘Dad’’ Rich-
ards was right there at the coaching line,
while Clyde Nopper—and his—were seen
among the many faces on the hill. Wee
Barney MeCann was there, too. Tom
Gillean’s melodious voice was heard an-
nouneing the boxing contest through a

megaphone. For tne reason that the
pienic was being held in the eounty,
Squire Chittick thought it advisable to
be on hand.

R. A. Ross and G. B. Drake deserve
special mention for the manner in which
they attended to the refreshment room.
What they do not know about service
in the store—judged by the way they
handed out the eatables and drinkables
—is not in the dictionary.

For World’s Championship.

The Johnson vs. Jeffries fight was the
feature of the specialties, and to have
seen the parody at Springbank yester-
day was almost as good as having seen
the origial at Reno. Jack Anderson, as
Johnson, and Charles Myers, as Jeffries,
made a suitable pair for the big fight.
Anderson’s black garb made him a good
second for the champion himself, and
Myers did even better than Jeffries, as
far as points were concerned. Harry
Ranahan and Dick Woods were seconds
for Johnson, and W. T. Mullins and Ed.
Ryan for Jeffries. Immediately after
the big cowbell had jingled to mark the
conelusion of each round, the seconds
would rush to their men, and with
towels, sponges and air pumps provide
the eooling treatment. Unlike the orig-
inal fight, Johnson fell to the ground in
the fifth round, having been knocked
out by a swift upper cut to the left jaw,
and was unable to rise before being
counted out. Each round brought roars
of laughter from the crowd, and when
the defeated Johnson rose slowly to his
feet and was kissed by his ““wife’’ he
hobbled off to the dressing-room, ap-
parently realizing that the world’s cham-
pionship honors were his no longer.

Things looked serious when, just as
the fourth round was about to com-
mence, P. C.’s Handysides and Garnet,
led on by Sergt. Birrell, jumped into the
ring and made an unsuccessful attempt
to stop the fight. They were hurriedly
¢jected from the arena by the strong
hands of Barney Me¢Cann and Tom Gil-
lean and others. Ten minutes later,
when the sounds of laughter had died
down, the fight was resumed and com-
pleted by the band’s rendition of the
Dead March in Saul, played out of re-
spect for the defeat of Jaek Johnson.

They Were Elusive Buns.

The bun-eating contest provoked any
amount of laughter. Several dozen small
boys lined up, each one opposite a big
sugar-coated bun dangling from a string.
When the word was given the boys, with
hands behind them, began a slaughter
on the buns, but for onece they were
foreed to eat slowly. The buns refused
to remain in one place, and persisted
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in wandering all over the faces of the
eaters, leaving behind the sugar stain.

The watermelon contest was almost as
interesting, but the large slices of fruit
were found to be easier eating than the
buns, and were much more quickly dis-
posed of.

Hitched Dobbin to the Cart.

To the tune of the ‘“Old Grey Bon-
net,”” Teddy Carter, as the farmer,
strolled out onto the grounds with a
forkful of hay, and after spreading it
in farm fashion, he returned to the
stables, hitched up the old grey horse
to a dilapidated half-phateon buggy and
drove down to Dover, followed by the
rube band and the rubes.

The ecomic make-ups, who manufac-
tured fun for all, were W. Tierney,
clown; Jim MeCormick, Highlander;
Chas. Boyee, soldier; Roy Moore, nurse
zirl; Russell Grover, comie boy; Wesley
Wood, overgrown girl; Jos. Manning,
overgrown boy; Robert Temple, coon
girl; R. H. Readhead, policeman, and
Del. Wood, Fiji Island native.

Stale Ball Players.

The Bakers’ cake was dough when the
Groeers finished with them in the base-
ball game. The trouble was, they
‘*kneeded’’ more help. They were light-
weight ball tossers all right when up
against the tea and sugar men and lost
the game 5 to 1. It was seven innings
long and actually a bun-feed for the
Groeers.

The teams were:—

Bakers—Berry, If.; Doudell, ss.; Craig,
p.; Langford, rf.; Emery, 2b.; Myers,
c.; Bradley, 3b.; MeGillvary, 1b.; Cook,
cf.

Grocers — Vineent, ef.; Pierie, e.;
Janes, 3b.; Doherty, ss.; Shaw, 2b.;
Brady, 1b.; Eecleston, If.; Perkins, p.;
Ashplant, rf.

Of the races and other contests, the
following are worthy of mention:

Members of R. G. A. race—1, A.
Franklin; 2, Geo. Eeccleston; 3, Cyril
Hayes.

Grocery Clerks—1, V. Odruns; 2
W. Crotes; 3, J. MePhail.

Grocery Drivers—1, W. Davis; 2, R.
Simmons; 3, W. Wanowen.

Travelers’ race—1, H.
Sam Logan; 3, Ard. Brown.

Boxing in Barrels—1, Harry Ranahan;
2, R. Simmons; 3, L. Haines.

Committee race—1, M. A. Young;
C. Hayes; 3, Harry
Ranahan.

Presidents’ race—1, Harry Ranahan;
2, W. Mullin; 3, J. Diprose; 4, J. Has-
kett,

The officers of the Retail Groeers’ As-
sociation are: C. W. Summers, presi-
dent; J. Haskett, 1st vice-president; T.
Janes, 2nd vice-president; Thos. Shaw,
ireasurer; Cyril Hayes. seeretary.

R.

Wilkins; 2,

'

2
Ranahan; 4, T.

W. B. Hood, late of Dundee, Secotland,
has become partner in business with C.
R. Hickman, grocer, Lonsdale Ave,
North Vaneouver, B.C.
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Sarnia Grocers' Picnic Broke the Record of 1909

This Was the Sole ‘‘Accident’’ of the Day — Exceeded Last
Year’s Event in Numbers by About 1,500 Peonle — Grocers
Down Knights of the Grip in Ball Game—Banquet to the De-

feated Concludes the Outing.

Sarnia, Ont., Sept. 6.—The Sarnia Re-
tail Grocers’ Association picnic like some
other things improves with age. This
vear the outing was another grand suc-
cess and incidentally a little better than
the best. The electric railway returns
thowed that the increase over 1909 was
more than 1,500 souls, the total estim-
ate of those on the Lake Huron Park
grounds being 6,000

Not only did the picnic improve in
numbers but also in good fellowship
among the grocers—something always
desirable to obtain. It tended to bring
each member into personal contact with
the others and to cause them to leave
behind them any petty, personal pre-
judices that anv may have entertained
before the -outing

As stated above there was a big crowd
in attendance ; they began their pilgrim-
age to the park in early morning and
before 10 o'clock there was food enough
to feed a battalion of a thousand men

Rural Section Represented.

Not only did the townspeople turn out
but farmers and their families drove in
to see the fun and to breathe in the sca-
breezes for a day. This the grocers were
glad to see because thev are ever anx-
ious to work in harmony with the
brawnyv tillers of the soil

The fireworks began ecarly. Shortly
after nine o’clock a procession was form-
od on the market square. The parade of
elaborately decorated wagons, bicveles
and other vehicles was headed by an
auto containing Alby Robinson, of Wood-
stock, master of ceremonies, and the
officers of the local association, Peter
('lark, Stanley Williams, Jas. Galbraith
and S. E. Cornell

Following came the Sarnia band, and
then the decorated wagons, ete., the
rear being brought up by the fire team
The procession was about one quarter of
a mile long

The awards -in connection with the
parade went to the following :

Best decorated wagon—.J. .J. Langan

Best decorated gardener’'s wagon—S
I.. Clark

Jest decorated bhicvcle—Harold Telier

Automobile—.J. Van Alstvne
One oi the big features of the sports
was the baseball game between the gro-
cers and travelers with the former
emerging victorious—10 to 7. The gro-
cers put in a winning batterv but never-
theless it took them all their time to
hold their own. The travelers’ battervy
was Ilarry Robinson (Albyv’'s son), and
C. E. Cowlev

All Kinds of Races.

The running races, too, afiorded con-
siderable amusement. Thev were of the
circus variety and held evervbhody in at-
tention. Among them were the follow-
ing :

Grocery Boys—1, Clifford Barnes : 2,
N. Wiles; 3, E. Gibson; 4, H. Wake-
field

Grocery Clerks—1, Fred Walker ; 2, C.
Barnes ; 3, A. Chepey ; 4, 0. Jacklvn

Grocery Drivers—1, Martin Rose ;: 2, O
HMorning ; 3, N. Lindsay ; 4, T. Hippel
Grocery Drivers—1, A. Chenev: 2, W
McNeil ; 3, A Langan ; 4, H. Zinc
Travelers’ Three-legged race—Crawford

and Cowley ; Fraser and Backus; Mc-
Nutt and Robinson.

Then there were tea and soap races of
various kinds all of which assisted in the
fun and which also tended to make a
bigger demand for soap in Sarnia.

The only ‘‘accident’” ‘that was expe-
rienced during the day was a broken
record. All past events were superseded.,

Banouet to the Travelers.

The grocers wound up their picnic with
a banquet to the grocer travelers at the
I.ake Iuron hotel, at which S. E. Cor-
nell, president of the association, pre-
sided. A jolly time was spent. The
hotel management had made every pro-
vision for their entertainment, and this
finishing touch was appropriate. Such
renowned entertainers as Billy Dore, of
Hamilton, and Billy Sherwood were
there and enough is said. John Dillon,
of London, was among the speakers and
‘‘did  himself proud’ in a neat speech
The whole affair was a good success but
better is expected next vear

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Seldom, if ever, has a table delicacy
met with such suecess as I P. sauce:
seldom perhaps has any sauce so well de-
served it. THL.P. is undoubtedly some-
thing better than one usually finds. H.
I’. has a distinetive flavor obtained from
the rich eastern fruits and spices to
which with pure malt vinegar it owes
its origin. It'is a thick, fruity, delicious
sauece, a sauce that not only eratifies the
appetite, but awakens it; a sauee that
makes unpalatable dishes palatable and
unattractive viands attractive. Those
who visited the Canadian National Ex-
hibition no doubt saw the attractive dis.
play of this sance, where sample bottles

were given away, The dealer should
realise that this will econsiderably aug-
ment the demand for H. P. sauce.

““The Secret of Delicious Desserts
Easily Made’’ is the title of a particu-
larly attractive booklet issued by The
Pure Gold Manufaeturing Co., Toronto.
This booklet gives a large number of re.
cipes for the industrious housewife and
illustrates the lzbels on the packages and
bottle in their original colors. All the
recipes given have been tested in a high
class hotel, and the results were entirely
satisfactory. The booklet is ecertainly
one worth having and will be sent to
any address on application to The Pure
Gold Manufacturing Co., Colleze St.,
Toronto.

Tell Your Customers
That ;

SHAMROCK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard., The Jeaves
are so firmly packed that the
plug remalinsfresh and molst

These made by

CLA l McDOUGALL
plPES are peerless, Insist upon
having them.

D. McDOUBALL & CO., Ltd., Blasgow, Scot,

AFRAGUE

CANNING MACHINERY 80.,
OHIOAGO, ILL., U.8.A.

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade
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Have you written yet for
a Sample of “Wondershine?”

As you already know, “WONDERSHINE " is that truly wonderful silver cleaner
that removes tarnish without rubbing.

We are spending $10,000 to advertise it to your customers, and we will allow
you a profit of 507..

YOU MUST WRITE US

if you want further particulars of our proposition, samples, prices, and our new
‘“ Selling Plan.”

There never has been anything like “ WONDERSHINE” on the market, and we
have demonstrated already that it can be sold by mail without the assistance of road
salesmen. Again we emphasize the fact that you must WRITE us for particulars.

WRITE A CARD TO-DAY TO

The Household Convenience Co.

14 King Street East, Toronto

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”

the new 10c. plug is the latest

Order from Your Wholesaler

Henufactred Imported Leaf Exclusively

The (Jeo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.
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Classified Advertising
ACCOUNTS WANTED.

WO GOOD ACCOUNTS WANTED—Two manu-
facturers requiring representation in Montresl
are requested to write. Box 350, CANADIAN

GROCER, Toronto. Wants independent canner par-
ticularly. (35p)

MALE HELP WANTED.

WANTED-Reprnenu\ive to handle new lines in

shoe, floor, metal polishes, etc., in every city
and town in Canada. Address Box 90, Halifax,

N.S. (36)

BUSINESS CHANCES.

R SALE—Grocery business, large corner store in

growing locality ; well established, splendid con-

nection, big order trade; annual turnover $20,-
000. Must be sold immediately. Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (th

ENT OR SALE A first-class store for hardware
and tinsmith at Crysler, Ont. One opposition.
Public would need one more. Includes living

apartments. Reasonable price. Apply to H. A,
DUPUIS, Embrun, Ont. (36)

BUSINESS OPPORTUNITY.

'OR SALE — An old established manufacturing
business of grocers’ and confectioners’ sundries,
¥ comprising such lines as flavoring erxtracts,
lelly powders, catsups, fluid beel, egg products, etc.
Reason for selling—winding up estate. A good pro-
position to the right man. Small capital only neces-
sary. Write ESTATE LYON SILVERMAN, 313
Notre Dame St. East, Montrea!l. 37)

ROBABLY the most talked about maehine in Can-
ada is the Hainer Book-keeping Machine, It
combines in one machine the cash and credit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposi-
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto, (n

MISOELLANEOUS.

UTOMATIC COMPUTING SCALES — THE
ANDERSON. Worth knowing about, especially
the improvements and price. Not in a combine.

W. F. HARRIS, General Agent, Windsor, Ont, (37)

DDING TYPEWRITERS write, add or subtract In
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

NY man whe has ever lost money in the mails has
bad occasion to learn by painful experience that
the only proper way to remit money is by Demin-

lon Express Money Orders and Foreign Drafts. |f
lost or delaved In the mails. & prompt refund isarrang-
ed or new Order issued without further eharge,

ACUURATE COST KEEPING IS EASY if you
have s Dey Cost Keeper. It automatically records
actual time spent on each operation down to the
decimal fraction of an hour. Several operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can supply you
with a machine suited to your requirements, rite for
catalog. International Time Recording Company of
%lnldl. Limited. Office and factory, 290 Alice Street,
oronto.

BUSINEbS MEN, professional men, merchants and
church workers, find innumerable uses for
Fulton Sign and Price Markers. The Fulton
Rubber Type Company of Elizabeth, N.J., are makers
of Ink Pads, Daters and Business Outfits of high
quality. Sold by all stationers. A. R. MacDougal] &
Co., Toronto, Canadian Agents.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (tf)

THE CANADIAN GROCER

MISOELLANEOUS.

MISOELLANEOUS,

OUNTER CHECK BOOKS—Especially made for
the grocery trade, Not made by a trust. Send us
samples of what you are using, we’ll sead you

prices that will lnterest you. Our Holder, with patent

carbon attachment has no equal on the market. Sup-

plies for Binders and Monthly Account Systems.

?nuluu Systems Limited, Manufscturing Stationers,
oronto.

OUBLE your floor space. An Otis-Fensom hand-
power clevator will double your floor space, en-
able you to use that upper floor either as stock

room or as extra sclling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue **B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tn

EGRY BUSINESS SYSTEMS are devised to suit
every department of every business. They are

labor and time cavers. Produce results up to the
requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Obio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

roo! Construction., Used in many of the largest
gnllneu premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

ERRORS AVOIDED, LABOR SAVED-U-In* the
** Shou-perior” Autographic Register. hree

copies issued at one writing. 1st, Invoice ; 2nd,
Dellvery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. High grade printing
and neat invoices. Make full enqulrg. Autographic
Register Co.. 191-193-195 Dorchester StJE., Mon:r:)-l.

t

VERY Retail Merchant should write for a copy
of our finely illustrated catalogue of rebuilt
typewriters, It shows the best typewriter bargains

ever offered in Canade. Moreover, it contains facts
on retail advertising intensely interesting to retail
merchants, Itis free. The Monarch Typewriter Co,,
Limited, 98 King Street West, Toronto, also Montreal,
Hamilton, Loadon, Qttawa.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere In Canada.  (tf)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (t1)

ONEY—Everybody wants the best. My 1910 crop
of pure White Clover extracted now ready for
delivery. Write for prices. CHAS. T. ROSS,

15 Liverpool St., Sherbrooke, Que. (43p)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want It to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moere Non-Leakable

Fountain Pen and you will be happy. Consult your

Emlo;er. W.J. Gage & Co., Toronto, sole agents for
anadas.

AY’'S FURNITURE CATALOGUE contains 160
pages of fine half-tone engravings of newest de-
signs in carpets, rugs, furniture, draperies, wall

papers and pottery, with cash prices. Write for a copy
—it’s free. John Kay Company, Lid., 36 King St.
West, Toronto.

system of reinforced concrete work—as success-

y used in any of Canada's Iir'ul buildings—

‘“A strong state-

ment” you will say. Write us and let us prove our

elaims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODBRN FIREPROOF CONSTRUCTION. Our
ul

gives better results at lower cost.

SAV! 50X OF THE COST OF HANDLING
merehandise by instali'ng & Beath System of
Overhead Carriers. Saves valusble floor space
because the trackage is on the ceiling. Systems for
all kinds of bul-uu;]nr” orsmall. Write us for
illustrated catalog. . D. Beath & Son, 193 Ter-
auley Street, Toronto. (tn)

AMPLES FREE—Write us to-day for free samples
of our sew two-color Counter Cheok Books—
white and yellow leaves. We make Check Books

endfold and sidefold, single and triplicate pads.
Lowest prices. Dominion Register Company, Ltd.,
100 Spadina Ave,, Toronto.

HE * Kalamaz00” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back Is flex-

Ible, writing surface flat, alignment perfest. No ex-
posed metal parts or complicated mechanism. Write
for booklet. Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tn

THE METAL REQUIRED In a Modern Conerete
Building. Our special facilities ensble us to
produce at minimum cost Concrete Reinforce-
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery, Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toroato. (tn

ANTED—A splendid opportunity for dealers te
handle the best combination Duplicating, Ad-
dressing and Office Printing Machine on the

market. Bxclusiveterritory. Send name and address,
ving occupation and references, to the Canadian
riterpress Company, Limited, 33 Joha St,, Hamll-

ton, Ont. (tn)

WAREHOUSE AND FACTORY HEATING SYS-
TEM Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canads. (tf)

HEN buying bookcases insist on havingthe best
on the market, “‘Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal

ers. Illustrated booklet sent free on request. Canada
Furniture Manufacturers, Ltd. General offices, Wood-
stock, Oat, (tn

YOU ean display your goods to better advantage
through the use of up-to-date fixtures. We are

specialists in the planning of stores and offices.
Our catalogue conta’ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our “"Iovf” Jones
Bros. & Co,, Ltd., 30-32 Adelaide St. W., Tor(omo.

tf)

OU DON'T buy a National Cash Register—it
pays for itself. Saves money. Provents mis
takes. We can prove it. National Cash Register

Co., 285 Yonge Street, Toronto.

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE Is the most popu-
lar periodical of its kind. Why? Because each

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instruotive and interestingarticles appear-
ing In the other magazines and periodicals of the
month. Thecream of the world's periodical press Is
too valuable to overlook. BUSY MAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mall It to-day. The Busy Man’s Magaz-
Ine, Toronto.

TECHNICAL BOOKS.

ALES PLANS—This book is a eollection of 3338
successful plans that have been used by retall
merchants to get more business. These include

Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making Ideas, Contests, ete,
Price $2.50, postpaid. MacLean Publishing Co.,
Technical Book Dept., 143-149 University Ave.,
Toronte.

UR NEW MODEL is the handiest for the grocer
operated instantly, never gets out of order, Sen
for complete ump]c and best prices. The Ontario

Office Specialties Co., Toronto.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $!1 per year. Every manufacturer
Illl: power should receive this publication regu-

larly, and also see that it Is placed in the hands of his
or superintendent. Every issue Is full of

COTCH PLAID STATIONERY is the latest cre-
ation for business and ety corr d
Paper and envelopes present s finished linen

surface, most agreeable to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Ltd., Toronto. (18

6o

practical articles, well calculated to su, t economlies
‘l the operation of a plant. Condensed advertisements
or ** Mlchhulz Wanted ” Inserted free for subscribers
to the GROCER. ‘' Machinery for Sale’’ advertise-
ments one cent per word each Insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Uuniversity Ave , Torente.
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Baking Powder
Diammd  w. H. GILLARD & CO.
P Hlu.ld-.~ R TP

o=
ane

g
g

wem®
$g&'&§‘

Cases.
4-dozen
3-dozen...
1-dozen...
3-dozen...

-dozen...

MAGIC BAKING POWDER
Cascs.  8izes. Perdoz

R
€

€ T OD 0D et et it et
LILREBLEERR

BAKINF
uw fR

anrey: 1"T

©r cCAse

6-07 '”l"’
g wl
18 ~) S
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Bpecial discount of 5 per cent. allowed on five
cuses or more of “Magic Baking Powder.”

- tae am.mw FUWUER
ser, Fr: Do
‘0'.:-—[:#‘.0 o

- VA,
“elrassaze

L2l

Rarrels— Wh-n packed
barrels one per rent.
oonnt will ba allowed.

CANADIAN CANNERS, LIMITED
Aylmer Jllnl o
Per doz
Strawberry......
Raspberry.......
Black currant .

Raspberry & red
currant.... .
Raspberry and
gooseberry. .
Damson plum,
stoneless. ..
Greengage plum,
stoneless. ... 1 7
Gooseberry......

Black currant. ..
% r.h.pple

Strawberry. .

Blac! kcurnm.

()‘h-runetleﬂ ) 0
Freighbt allowed up t.o 25( per 100 1ba.

WRTTE SWAN YPIORA AND OFRYALS LTD
White Swan Baking Powder -1-1b. tins, 3-

doz. in case, ¥2 doz.; §-1b. tins, $1.25 doz.;

i-1b. tins, 80c doz.

LY Z AT

Cartoons— Per doz  No. l! 4-0z.,6dz070
No.1,1db,4doz 2 40 No.12,4-0z.,3dz. 0 76

No. L11b.,2dnz 2 50
No 2,5-07.,6doz 0 80
No. 2, 5-0z.,3doz 0 85
No. 3,2}-0z.,4dz 0 45

In Tin Boxes—
No.13,1-1b.,2dz. 3 - 0
No.14,802,3dz175
No.15,4-0z.,4dz. 1 10

No.10,12-0z.,4dz 2 10 No. 16, 2}-lbs....
No.10,13-0%.,2dz 2 20 No. 17,5-1bs

FOREST CITY BAKING
POWDER

6oz tins .....
12 oz. tins .
16 oz. tins .

WHITE SWAN BPICES AND
CEREALS, LTD.

‘White Swan Breakfast Food
2 doz. in case, per case

Whlmu.ls Self-rising
wan
Pancake Flour, per

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Blue
Koen's Oxford, lb we 017
lnw-hoxlo-':.n 018
Gillett's Mam: $-aross box.. .. 300

Ohocolates and cooon
THE OOWAN 00., LIMITED

London Pearl, per 023
& Bpoohl qmuonl or Cocos in bbls.
U.n,' ed Chooolate— Per Ib.
Plain Rock, ¢'s & §'s, cakes.13-1b. bxs 0 36
Perfection chocolate, 200 size, 3 dc

.eeooeeg
BRRESn:

B3

orange,
-. cnun.
tldu. in box, per dosen
Oonl P

Milk chooolm 'dcn. 5-1b. boxes
Maple buds, 5-1b.
Chocolate wafers, m l. S-Ib boxu
Chocolate waters, No. 3,
Nonpareil wafers, No. 1,
Nonpare:l .3,
Obocolate

Milk chooo

Milk chooolate, 50 rakes, per box

EPPS'S.
Agents E. Colson & Son, Montreal.
In ! {nnd 1-1b. tins, 14-1b. boxes, per %
1o

:-:-eeoecco;.‘_e
#RERERERRT S

Smaller quantities
JOHN P. MOTT & Co.'s.

R. 8. McIndoe, qsm. Toronto ; . Arthur M.
Loucks, Ottawa; J 'I‘ulor. Mon(.re-l, J.
E. Huxley. Winnig ; Tees & Persse, Cal-
gary, Alta.; Sta Broke e Co., Vm
couver, B.0.;G.J. mbmk,sc John .B.

St
for ng
o dos ...... 090

g

Ion ‘s breakfast cocoa,10c. sizse 90

eee-—eeoe‘
BURIVARE

WALTER BAKER & CO., LIMITED.

Premium No. 1 chm.olne 5 :nd qn. cakes,
35¢. 1h.; Breakfast cocos, 1-5,} and 51b.
tins, 4le. 1h.; German's sweet chooolne jand
1 1b. eakes 6-1b. bxs., 26c. 1b.; Caracas sweet
chocolate, § and } 1L, cakes, 6-1b. bxs., 32¢ 1b.;
Auto sweet chocolate, § 1b. cakes, 3 and 6 Ib.
bhxs., 32c. 1b.; Vanlla sweet chocolate,
cakes, 6 1b. tins, #4c. 1b.; Falcon cocoa
orcold soda ), | lllP’: %inu. 338c2c lll{,; (,‘Cr.u
cocos, § 1b. p 6 1b. bags, . 1b.; Tacas
lahleu‘ 10 hdﬂl tied 5s, per box $3.00. The
above quotations are f.0.b. Montreal.

Cocoanut
CANADIAH COCOANUT 00., MONTRBAL.

kages—5c., 10c., 20c. an.
e T 1b. ahd 30 10, cases

)
®
=
=2

w8 cococecoceco
5 SBBNRENK

F

15 | Ib. tins, 15 1b. pailsand 10,25 and
Do finestrip 013
osamen 1

o000
e bt bt ot bt
e -

WHITE SWAN SPIONS AND CEREALS L¥D,
Bwar
ees snessseces 918

R ‘ ‘

S

Oondensed Milk
BORDEN'S CONDENSED MIL
Wm. H. Dunn, Agent, Montreal

le Brand Condensed Mﬂk
Gold Seal Condensed Milk..
Challenge Condensed Milk
Peerless Brand Evaporated Cream
five cent size (4 dozen).
Pee;lea lur-nnd Evaporated Cream
ami
Peerless Brand Evaporated Cream
pint size (4 dozen)
Poerless Brand lh-ponudOn-
hotel size

TR RH CONDENSED MILK €O, LIMITED
“Jersey” brand evaporated cream
per case (4 «lu/e Inl
* Reind

CLANGD ”
“'lunl'

¥

»[LZV,V‘ &’l.::!

EBY, BLAIN CO. LIMITED,
Standard Ooffees.
Roasted whole or V‘o\md Packed in amp-
proof aod tine
Club House....

Golden Rlo...,....

Gold Medal, 1 md.‘lb. dnl. whole
or ground.

Oate, Dr. Gonmozl. iib. P‘ncr
Glaas Jars, ground .

German Dlgda on, § and’

Breakfast, 1 ib. tins, ground 0 18

WHITE SWAX SPICES AND CJREALS LTD.
White Bwan Bl

1-lb. decorated
tins, 3%. Ib

lo—JA[ #-1b.tine

S0c. 1b.

Mo-Ja, 1-1b.tins
28¢. Ib.

Iﬁsh:-lb. tiny

Oafe des Epicures—1-ib. fancy glass jars, per
Oahhf atigue—I1-ib. amber glam jars,

A , with 8 blersl, §10 per dos

THOMAS WOOD & 08.
"Gllluc'"hllh.
tIng...oceneeceee. 9088
"onuu- 0.

...----.u...

TR |,

Cheese.—Lmperial
Large size jars, doz.. 8 35

W.S.P. Ret. P,

Ground or

Net 3 days prepaid.

“
“

Packed in 30s and 50-1b. cases

Terms-

U0B.00..vas
THE COWAN CO., LTD,
Cream Burs, 60's, assorved ﬂnvun box
!nll Ch: Mbliw ﬂuckl. 36in bux, *
0Oc cakes, 36 in box **
Chbocolate Wl!erl No. 1, 5-b. . boxes, Ib.

No.
Maple Buds, 5-1b. box
Nl;:) Milk Chocolate,
X,
These prim- are F.o b. Toronto.
IMPERIAL PEANUT BUTTER

Medium, cases 2 dozen.

Large, cases 1 dozen ..

Tumblers, cases 2 dozen .

25-1b. pails 01
Coupon Books—Allison's

For sale in Canada by The Eby Biain Co Ltd
Torontn. 0. 0. nchemis & Fils. Montrea

$2, 83, $10, $15 and $20.
All same prioe one rize or 8380
TN-NUMBERED
Under 190 books .
0U books and ove
lﬂ) Looks to 1000 bon! L3
cover and esch coupon,
ocent.

For num
extra per hook *

Infants’ Food
Ro' maoncfnuznt barley,
-1b. tins, $1.25; 1-1b. tins,
; Robinson's p.t.em.
groats, 4-1b. tins, 81.25;
1b. tins, $2.25.

Flavoring Extracts.

CRESCENT MFG. CO.
Mapleine

2 oz. bottles (retail at 50c.)
4 oz. bottles (retail at 90c.)..
8 oz. bottles (retail at 150)
16 0z. bottles (retail at
Gal. bottles (retail at

Milk P

CANADIAN MILK PRODUCTS, LTD , TORONTO
Tmmnlk full cream, per case (¢ do:). b

J;m and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & mme, Montreal and

Toronto.
1-1b. glass jar, screw top, 4doz., perdoz. $3 20
T. UPTON & CO.
Compound Fruit Jams—
12-0z. glass iars, 2 doz. in case, per doz. 1 00
2-1b. tins, 2 doz. in case, per l1b
5and71b. tin pails, 8 ‘and 8 pails in
crate, per b
7 wood pai GDmlA in crate, per lb...
30-1b. woodpnih.per b
Compound Fruit Jellies—
12-0z. glass jars, 2 doz. in case, per doz..
2-1b. tins, 2 doz. in case, per 1b..
wood pails,
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ALWAYS RIGHT. vist:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’'s SUN
PASTE. Just push it and see them come back
for more.

Fortify Your Position

as a grocer by adding to your shelves

2 in 1

The World’s Best Shoe Polish

It produces a brilliant, lasting polish
and is, moreover, waterproof.

“2 in 1” is a popular favorite and
sells all the time.

See to Your Stocks.

The F. F. Dalley Co., Ltd.

HAMILTON, ONT., and BUFFALO,N.Y.

Talking to the Point

CLASSIFIED WANT ADS get right
down to the point at issue. If you want
something, say so in a few well-chosen
words. Readers like that sort of straight-

son why condensed ads are so productive
of the best kind of results.

CLASSIFIED WANT ADS are always

TRY A CONDENSED AD IN
IN THIS PAPER

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unswestened)
The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.

Lines that mean much in profit
and reputation to every grocer
who handles them.

J. MALCOLM & SON

ST. CEORCE,
..tl

i

SOLE IMPORTER"

MOLASSINE DOG and PUPPY GAKES

are entirely different from all
others and are quick sellers.
If you are stocking Dog Foods,
write for particulars and free
samples; I will interest you.

ANDREW WATSON
91 YOUVILLE SQUARE, MONTREAL

e s S T A

iir

| Iy

Less
Five
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+ SUN BROOMS OF QUALITY

s PASTE

Ef,:eéloE WE male them! YOU should sell them!

)urself. as o
YOUR e hemt OURS o

and keep our factory going on FULL TIME
s A A postal will bring you information.

Walter Woods & Co.: Hamilton and Winnipeg

QuALITY | || Tea Lead,

When snyone wants
a high-class household
refrigerator they always
buy the Ham & Nott

make. Our grocer re- “ - , )
menrn | “Pride of the Island
means the best. Manufactured by BRAND
 So14 b lesding hard- ISLAND LEAD MILLS LIMITED,
to us. Tel. Address: “Laminated,” London. LIMEHOUSE,

HAM & Noﬂ CO. A.B.C, Codes used 4th and Sth Editions. LONDON, E., ENG.

Canadian Agents ALFRED B. LAMBE & 8ON, TORONTO

Limited
J. HUNTER WHITE, ST.JOHN, N.B.
BREANTFORD  CANADA OEOIL T. GORDON, MONTREAL

Best Incorrodible

MILLS 'Pumy hcoriee. 10 sticks. .
oc,;{::,_",d — WHITE SWAN SPICE 100 sticks. . ST. CHARLES OON
AND CEREALS, LTD  Dulc, large cent sticks, 100 in box..... DENSING OO
White Swan, 15 Lye (Concentrated)
flavors. 1 doc. in
handsome counter

PRICES:
8t. Charles Oream.
family uu.percu.a

£
7

GILLETT'S
PERFUMED LYE

Per case

1caseof 4 doz §3 0
3casesof4doz 3 40
5 cases ormore 3 35
OCOLMAN'S OR EEEN'S

Shirrift's * (all D.%.F }bd

flavors), per do:
Discounts on applica-
tion.

S
NG
\
\

0
Pure assorted jam, 1-1b. glass iars, two
dozen in case
Jelly Powders

. 3
IMPERIAL DESSERT JELLY E.D. blh. tml

Lard IMPERIAL PREPARED MUSTARD
N. K. FATRBANK 00. BOAR'S HEAD Small, cases 4 dozen..............
¥D. Medium, cases 2 dozen >
olve oii
LAPORTE, MARTIN & OIE., L’
Minerva Brand— e
Minerva, qta. H’

B tl)tl- l:'l

'ATERSON'S WORCESTER SA U
|nt boct.IansS and 6 dozen euel‘.‘dg:l 0%

Assorted flavors—gross 10.75. < seee bottles, 3 dozen cases, dos. . 176
a >
The GENUINE. Pw?od 100 bars to case. e

I&m‘looﬂ-lh lnd‘-lb.
) Licorice ; ; .,'Onnolh.pku.mtunhslphu.w
Prices— Ontario and Quebec £ / box, $3.00
Less than 5ca868..........cc000000nee - ¢ A B

...................... Fanoy DOE K. « JrA naimmnh

b. e
MMN 100 lMkap.
L R s6

BONE, i covirs: vainss-sotorsoisrinons




TRADE MARK BRAND
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AYEL N AR
J‘),,},,}, y 'y' ’)‘
Wiy o W

Fragrant, Pungent,

WOOD'S e

- .| HOLLANDER
COFFE

The Cholcest of the

Dellclous ! Choloe.
Imported and Roasted by
THOMAS WOOD CO. LIMITED
e — No. 428 8t. Paul 8t. Montreal
Soap and Washing Powders ool o ST heih HC g
A. P. TIPPET & CO., AGENTS ﬁ::‘jn' gm_ .§o. ;m“.‘u':)::. .z: % Brown Label, 1's and §'s ::
M 1 , colors, per gross...... $10 20 ng Sun, No. 8, g % Label. ~“ H
Marpoie ton, ko o830 N0 T b e ™ L4 Gl i -

Floriola soap, pergross ...... oo
Straw hat polish, pergross..........

Freight pd.
on 5bx. lot

Starch
EDWARDSBURG STARCH CO., LIMITED
Laundry Starches— Per Ib
No. 1 white or blue, 4-1b. carton...
No. 1 white or blue, 3-1b. carton. ..
Canads lsundry. .................
Silver gloss, &lrz draw-lid boxes. .
Sliver gloss, 6-1b. tin canisters. . ...
Edward's silver gloss, 1-1b. pkg. ... .
Kegs silver gloss, large crysta.
Benson’s satin, 1-1b. cartons. . .
No,J yrhite, bbls. and kegs.. ... ..
Can white gloss, 1-1b pkgs. .. ..
Benson's enamel, per box 150t0
Culinary Starch—
Benson & Co's. Prepared Corn
Canads Pure Corn
Rice Starch—
Edwardsburg No. 1 white, 1-1b. car. o110
Edwardsburg No. 1 white or blue.. 0
BRANTFORD KTARCH WORKS, LIMITRED
Ontario and Quebec.
Laundry Starches—
Canada Laundry, boxesof 401b = 0 05}
Acme Gloss Starch—
1-Ib. cartons, boxes of 40 1b..... 0 06
Pi;lubt Quality White Lastndry—

wocecccoccoc®
SEII3288

£8 =88

o
S

1-1b. fancy cartons, cases 30 1b. 0 gi

&1b. toy trunks, 8 in oase...... ..

6-1b. toy drums, with drumsticks
Sincase........ So g 073

, OX. crystals, 100 1b. . ......
Brantfoed Gloss— -

i Ib. fancy boxes, cases 361b.... § 07
Oanadian Electric .

Bexes of 40 fancy pkgs., per case 3 00
Canned Haddles, ‘'Thistle” Brand

A. P. TIPPET &k ©O., AGENTS
Onses 4 doz. each, fiste, per case. .. .. 85 00
Oases 4 doz. each, ovals, per case.. s

For charges for inserting quotations in this dept. apply to Advt. Manager, The Canadian

JAMES DOME BLACK LEAD =
6a wize, groes, $2.40. 2a size, gross, $2.50
Boot Polish ‘
—— PACEARD'S BOOT
AND SHOE
POLISHES
. Mon-Ami, $9 gross;
Black “'0," §9 gross;
Large Combination,

oss; Pony
gm’ﬁm"g%‘ $10;
French rine,
&m.m m
per gross.
Syrup

EDWARDSBURG §TARCH 00., L¥D.
. % P.ﬂ-donosmu

Bius Lebal, T bu. ¥ sod i

Red Latel 15804 ju

Gold Label, %'s. .

Red-Gold Label, 3%’
We pack in6)and
100 [b. cases. All
delivered prices,

........ 010 100

0 55 0 80

04 060

040 060

....... 038 o5
085 05

s, 48 030 040
025 03

0% 03

Ceylon Tea, in
1 and §-1b. lead
packages — black

Biuelabsl i%.ccoiiiiiivieeee. W W °

64

Victoria, ht,®1lbs ......... ...... 0
Pﬂmlo&.hl-e.llb- ....... .0

Ceylon Green Tess—Japan style—
,onses 80 1bs ...... ..., lf
BOIDE..cvinr wannns 9

Pure Gold Jelly Powder........... %0 cents
Gold Salad Dressing Powder | perdos.
Pnnom.mwo

THOMAS WOOD
& 00, LTD.

Montreal and
Boston.

=? and 40c. Packed
in §1b. tins. Al grades either black, green
or mixed.

GILLETTS CREAM TARTAR

Pordoz
-1b. paper pkga., 4 doz. in case. . . ... ..
tlb- paper pkga., 4 doz. incase........ 1

4 doz. b,
340z $1b. paper ies Jassorted. ... 87 20

Perdoz
#Hb. cans with screw covers, ¢ doe. in

THE QUAKER OATS 00,

Winnipeg prices—Quaker 36's(or2-18's
$3. case; er o&a, N0's, (:&hrnlum
4.10; Quaker Best Y. Commeal, ¥'s, 2.40

um) 4.10; Pettijohn :
Apitezo biscuits, 34's, 3.50 ; Baxon wheat food
3.25; Cracked

s, 2 wheat, 34's, 3.50; Homi
Wholesale Retail 24's, 240 Puffed rice, bris., 25 lbs. m.wrl%

Tobacoo.

IMPERIAL TOBACCO COMPANY OF OANADA,

LIMITED-EMPIRE BRANCH.
Chewing—Black Watch, 6s. ... 4“4
Black W | Ny 45
Bobs, 6s and 13s. . z
1% -
Siag 4 2ha " ¥ “
Pay ; .‘3
'ay
1 ]
g g
e i
Empire, 6 .. .-
Ivy, s =
mm—onn ..

Y Sdor Soentpkys. ..... 15
m’la:-leh case .} 15

Grocer, at our nearest office,
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Grocery Line Wntes as Foﬂom

"Atutimewheanomeonldhopetomm
the dealer eagerly reads trade mews, profit news, news of
price changes. And advertising is news. So he reads the
advertising too. i he doesn’t, then the advertiser is at
fault, The Grocer introduces you. to its readers—it’s now
up to you to plead your own case.

“Do the merchants read the ads?’ Wenourlnom
mwnmmyrdmbﬂmﬂ“&emd
views.
iliar with our selling poiuts.
tions made. THS. m‘-ndllu,
salesman’s w ,Mtb

O i - reoe Lastog S g G e

e —— AT

s T

he is & ‘Emowing’ retailer. .
“We have recejved m ftM




