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THE CANADIAN GROCER

COCO FRUITINE

•

An absolutely pure extract of Cocoanut. Can be used with great 
advantage in every species of cooking and pastry.

Pure, - Nourishing, - Economical, - Palatable
Superior to Lard—Equal to Butter.

ADDED TO THIS, IT IS MOST AGREEABLE TO THE TASTE.

A PURE VEGETABLE BUTTER

Free

Sample

on

application

The QUALITY of COCO FRUITINE is quite remarkable.
First—It is superior to Butter, Oil or Lard, owing to its extremely 

delicate teste and flavor.
Second—It is peculiarly nourishing, being superior to any other 

similar product.
Third—It is extremely easily digested and assimilated by the most 

sensitive stomachs.
Fourth—Owing to its great richness and purity, it is more economical.

Packed in l/£ kilo, tins, 1 kilo, tins, 5 kilo, tins, 25 kilo. tins.

ARTHUR P. TIPPET <®L CO.. - - Sole Agents for Canada

TRADE MARK

CeiFejji

Free

Sample

on

application

••



THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following Is a representative list of reput
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER .HALIFAX, N.S.

REPRESENTING LEADING 
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.
Manufacturera’ Agents and Grocery 

Brokers.
Wsrtheesuea

ST. JOHN, - - - N.B.
Opes tor e lew were flrel-clece Mice.

W. G. PATRICK & CO.
Manufacturers' Agents

end
Importers

77 York Street, Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX. N.S.

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
ean give close sttention to few more flret clem 

egeooiee. Highest reference#-

Get our Prices for

IMPORT

Raisinss Currants
MacLaren Imperial Cheese Co.

Limited
AGENCY DEPARTMENT

Agiote 1er Grocers' Specialties and Wholesale 
Grocery Broken

TORONTO, Ont. DETROIT, Mich.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77» BOND *

W. H. Millman & Sons
Wholesale Grocery Brokers 

TORONTO

RAW SUGAR ON SPOT
Barbadoes, Muscovado, Jamaica 

Light and Dark Crystals

Lind Brokerage Company
71 Front St. E.. Toronto

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND
MANUFACTURERS’ AGENTS

cad COMMISSION MERCHANTS 
Importers sod exporters. Prompt end eersful at

tention to eU Datineee Highest Osnsdlen end foreign 
references. Coble eddrem: "MeeoetV St John's

Oedee : À.B.O. tth edition, end privets.

Agency required for Canned Goods, Etc.

The HARRY HORNE CO.
Grocery Brokers end
Menufecturere’ Agents.

3W-311 King St. West. - . Toronto

Good warehouse and distributing facilities.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

G. C. WARREN
Box 1IU, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years.

Domestic end Foreign Agencies Solicited

WATSON & TRUESDALE
IBaoeeaeora to Stuart, Watson h Go.)

Wholesale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agendas BoUdted.

WESTEKN DISIB1BUI0BS LIMITED
Wholesale Commission Merchahants, Customs 
Brokers end Manufacturers’ Agents. Cars Dis
tributed. Wsrehoused sod Forwsrded. Wsrehouse 
on Transfer Trssk. Business solicited. Our posi
tion is your opportunity.
SASKATOON, WESTERN CANADA

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agcata.
Fete Wished IMS

—WINNIPEG—
H. G. SPURGEON

Who'esale Broker and Manufacturer*' Agent
United Kingdom and Fore gn Agencies Solicited.

23# Chambers of Commerce. P.O. Box 1812

BUCHANAN & AHERN
Wholessls Cswalaslse Bsrchsots ul laHrl.n

QUEBEC. P.O.
Groceries, Provisions, Segcr», Meloooee, Dried 

Frail nd Null, Grsli, Mill Feed,
Pish, Fish Oil, Etc.

Csrrssposdcscs Solicited. P.O. Box *

If yea are looking for trade with Irish merchants 
there is ee# paper that caa pat yew la touch with 
buyers, and that ie

The Irish Grocer, Drug, Provi
sion and General Trades' 
Journal.

10, Garfield Chambers, Belfast, Ireland

DO YOU WANT REPRESENTATION IN

WINNIPEG
Where Business is Booming ?

BAWLF, DAVEY & CO.
Wholesale Grocery Brohers.

TRY A
CONDENSED AD.

IN THE
CANADIAN GROCER.

When writing advertisers kindly men

tion having seen the advertisement in< 
t % ’ *

this paper. f

DISTRIBUTORS, LIMITEDP. O. Drawer ft
EDMONTON. ALBERTA 

Manufacturers' Agent*. Commission Mar
cha» ta, Warehouseman.

We sell direct from the Menafecturer to the
Track connections with all Railroads.

a



THE CANADIAN GROCER

J. F. Eby,
President.

Hugh Blain,
Vice-Pres.

TALKING ABOUT SPICES
We are showing two lines “SELECT” and “FANCY”

Mixed Pickling Spice
Conceded by all who have seen them to be 

superior to anything else offered

Our “ ANCHOR ” Brand Mixed Pickling Spice
in 5c and 10c cartons are the best value on the market

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

WRITE US FOR SAMPLES AND QUOTATIONS

u

Here is a 
complete circle 

of merchandising value in 
handling

Blue Ribbon Tea
Gives a good profit, 

is an easy seller 
and

satisfies the consumer.

»

BLUE RIBBON TEA CO., Limited MONTREAL, CANADA
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Every grocer knows that Cowan’s Perfection Cocoa is a distinctly profit
able article to sell. You can increase your sales by telling your customers 
of the many different ways in which it can be used.

For Chocolate Ice Cream, for Chocolate Fudge, Puddings, Cakes, etc.,
Cowan’s Perfection Cocoa is unsurpassed.

THE COWAN CO., LTD., TORONTO, ONT.
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Sweet
Wrinkle
Peas

HE Sulphate of Copper used in pro
ducing that vivid green color you 
have observed in some lines of Im
ported French Peas is distinctly in

jurious to health and kills the flavor of the 
peas. That's why we never use it.
You will find our Sweet Wrinkle Extra 
Sifted Peas more tender and better in flavor 
than the best imported French Peas you 
ever tasted.
This is one of our finer grades upon which 
you can make a much better profit than on 
our lower-priced lines.
A little judicious promotion of our better 
quality peas among your good customers 
will increase your profits considerably and 
add greatly to your customers' satisfaction. 
Try it.

Dominion Canners, Limited
Hamilton, - - Ontario

5



Good Currants
----------- mean ------------

Good Profits
If you buy cheap currants of poor quality, you will be 

obliged to sell them cheap, or perhaps cheaper, and your 
margin will be a problem rather than a profit.

An indication of quality, and your protection is the name

MEYER
on the case. Our good name we value before anything. 
We pack currants from all districts, but only the very best 
sound fruit from any district, and on all we are proud to put 
our name, because we know that money can buy no better.

A great many wholesale grocers in Canada import 
Meyer s currants, some import them to the exclusion of all 
others. There is a reason for this—a good reason. Ask for 
them. When you get them see that the name is on the case.

W. Meyer & Co.,
------------------- Limited ----------------—

Patras Greece



THE CANADIAN GROCER.

The Demand 
Keeps Growing

gM

PI

HO some people the success 
* of PURITY flour seems 

phenomenal. When it was put 
on the market three years ago 
few believed it would ever enjoy 
its present enormous demand.
But Canadian housewives soon 
discovered that

jRiry fl'oi
was far above the average in 
quality. They found that they 
could make “ Adore Bread and 
Better Bread” with it than they 
ever did before. They found it 
absolutely reliable. They proved 
it the best value for their money. 
That is the secret of the success 
of PURITY flour. That is why 
such a huge demand exists to
day—why grocers find it such a 
big seller.

JR

SEND YOUR ORDERS TO

Western Canada Flour
Mills Company, Limited

Ionite Montreal Winnipeg St. Jehe, I.B. Goderich Irendon

^^X
wo

nv# HWP)6> ‘wiO \5*
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THE CANADIAN GROCER

THREE SELLERS

AND 
AUti 

TRADE 
KEEPERS

OUR BIOOEST ASSET
Give your customers

Balaklava Brand Baked Beans
And you can rest assured that the merits of these goods

will bring repeats and satisfied customers. 1

Write us for Information and Prices. Your Interests are Ours. |i

THE EASTERN CANNING CO., Port Canada, N.B.
Oakadiaji Aoiht®—Green à Co., John Street, Toronto ; D. O. Hannah, London, OnV; O- Wallace Went, Hamilton ;
H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson A Bain, Winnipeg, Western Agents ; Martin A Robertson, Vancouver, B. 0.

8



THE CANADIAN GROCER

A Your Profit and Reputation
alike demand that you should handle “quality" 
goods, and

Z “KOOTENAY” BRAND
Jams and Jellies

will fill every requirement of your best class customers. They are made 
solely from the freshest, luscious Kootenay Fruits and Pure Cane 
Sugar, and are handled in a factory that is scrupulously clean and right 
up-to-date in its methods. Feature our STRAW
BERRY JAM with whole berries, and the real natural 
fruit flavor. Write us to-day for details.

JELLIES
IN TINS AND > 

BOTTLES /

Our 5-lb. tins are extra rapid sellers. Try a few cases.

Donnelly, Watson 6 Brown, Limited /
AGENTS

and VANCOUVERCALGARY

Buy
the Powder

with a
Pedigree

“ 50 Y ears of Satisfaction”
IS THE PEDIGREE OF

COOK’S FRIEND [ 
BAKING POWDER V*”*"*.

When you handle Cook’s Friend you take no 
chances with the Pure Food Laws, and are 
sure of perfect satisfaction to your customer. 

Stock up NOW

W. D. McLaren, Limited
MONTREAL

9
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Qoaages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.
Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis & 

Son, Vancouver, B.C.

d d * ^ * or sow*** 1 *c

bearrhe$ign»h>rs- /yyw

^ fi°^?CÔNDENSfD^
-MwYORK U_SA-

Put these lines out 
where everyone who 
goes into your store 
will see them. It will 
help your trade.

condehsB-^

Borden’s Eagle Brand Condensed Milk 
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto
Mason A Hickey, Winnipeg, Man. Shallcrose, Macaulay A C., Vancouver, Victoria, Nelson and Calgary

IO



THE CANADIAN GROCER

SellerA Quick

Baird's
sauge

• SCLE PROPRIETORS •

Johnston, Baird & Co.. Glasgow, Scotland

IT SELLS!
It’s being brightly 
advertised in On
tario's best dailies.
It's got the quality 
to back up every
thing we say for it. Just stock “Century Salt”—best for 
table, best for dairy —and your customers will keep it 
moving. We deliver quickly.

Write off to-night for our Price List

Dominion Salt Company, Limited
Manufacturers and Shippers, SARNIA, ONTARIO

Allots Mtdin & Langley. Ltd., 12 Front E., Tor onto-604 Lindsay Bldg, lit (real 
W. L. McKenzie & Co., Winnipeg ; H. Robertson & Ce., Vancouver and Victoria

Pummoj
SOAP
n
IMONDAYP

Fairbanks Famous Five
Your stock is not complete without Fairbank’s Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder
Fairy Soap (for Toilet and Bath)

“ Glycerine Tar Soap
Sunny Monday Laundry Soap (contains no rosin)

“ Pummo Soap

Half Box Gold Dust free with each 5 box purchase.

WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY
MONTREAL, CANADA

11
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SELL

A rj

Handle 
Satisfaction-Givers !

Here*» the full line of Richard» Profitable Soap»

Richard» Pure Soap — Quick Naptha Soap — Snowflake
Soap Chips

Ammonia Powder—100% Pure Lye —Toilet Soaps
‘Chey mill increase your business and hold the best class of trade for you.

Aseet for Ham il ten and Toronto :

A. HUTCHINSON, Orniod Mf*. Co.
76_Colborne Street 

TORONTO

Cut this out for Reference

BRITISH COLUMBIA 
COMPANIES ACT 

1910
We are prepared to act as principals 
for companies desiring to do business 
in British Columbia without such 
companies assuming the responsibili
ties and obligations imposed by the 
above Act.

This Act, which came into force July ist,
1910, requires the registration or licensing 
of extra-provincial companies doing busi
ness in British Columbia, the payment of 
fees set forth in the Act and the filing of 
statements, together with particulars of all 
mortgages and charges created by an 
extra-provincial company.

Shallcross, Macaulay & Co* Ltd.
Branches at Victoria, Vancouver, Nelson, B. C., 

and Calgary, Alberta

TRACI *SUs

Ml f.-ST|»lü

Any Broom bearing the Keystone 
trade-mark can be relied upon to 
give satisfaction, and you can place 
it in the hands of a customer with 
an assurance that there will be no 
complaint about its wearing quali
ties. If, however, you desire to 
handle the very best that can be 
produced, select the

“Klondike” and “Jubilee”

Manufactured by

Stevens-Hepner Co., Limited
Port Elgin, Ontario, Canada
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aiooi/i!

Branch: Sault Ste. Marie

^4»

BIGGER AND BIGGER SALES
That's the tale you’ll have to tell if you are featuring

AURORA COFFEE
because superior merit and better value are bound to win. 
“Aurora” is the coffee with that exquisite aroma and flavor 
which guarantees repeats. It is the best that money can buy 
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD CQ. CO., « Hamilton, Ont.

Do You Use

Extra Granulated and other 
grades of Refined Sugar ? 
They represent perfection in 
Sugar Refining.

Manufactured hy

The Canada Sugar Refining
Company, Limited, Montreal, One.

COUNTER
CHECK
BOOKS

Write for sample» and prices; 
we are now in a position to give 
better service, with no advance 
in price.

r. N. BURT CO., Ltd.
TORONTO - MONTREAL

Phene Main 2811 Phone Uptawm 8962

JAPAN TEAS
We can accept a few more import orders for low grade at reasonable price. 
Jobbers, who have not yet given us their order, please write for samples at once.

S. T. NISHIMURA <& COMPANY
MONTREAL and JAPAN

13
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"THtr---------Grocers territory,
of Northern Ontario!
Freight Rates eat up your 

legitimate profits.

WE REACH -

Avoid this 
Unnecessary 

Expense
UDBuivr

Our Customers 
are doing so ;
Why not you?

The Young Company
LIMITED

North Bay and Sudbury

A FOOD LUXURY
IS BOUGHT FOR 
ITS QUALITY

ATT Flour, meat, sugar and salt are staple ne- 
■“ cessities, but pickles, condiments and 

sauces are luxuries.
tf]j No one buys these luxuries except to make 

food taste better and add zest to appetite. 
Hence, if the quality does not please, there 
will be no repeat orders.

HEINZ 57 VARIETIES 
PURE FOOD PRODUCTS

have been approved by the public for forty 
years and their popularity is growing. Supe
rior quality is the reason.

Heinz Products are free from Benzoate 
of Soda and all other drugs. They are 

safe to sell and guaranteed to please your cus
tomers, or money back.

H. J. HEINZ COMPANY
Members of Ameri<4^ Association for the 
Promotion of Purity in Food Products

be wise in TIME !
Your pickle trade can be made a large and profit
able one if your pickle quality is right ! Be wise 
and handle pickles of proved worth—

Sterling

The
T. A. Lytle

Company
Limited

Sterling
are made by a 
is one long tale

+

Pickles

STERLIN6 ROAD 
TORONTO 

ONT.

Pickles
process which 

of care, clean
liness and skill in manufacture, and are a line 
you can recommend without hesitation.

STOCK UP WITH “STERLING" BRAND

PUSH
Shirriff’s Flavouring Essences

? Because they have every quality an essence should possess 
VV ■■ T ■ -STRENGTH, PURITY, FLAVOR. If your Jobber can- 

not supply you, write us direct.

Imperial Extract Co., 8-10-12 Matilda street, Toronto

h
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The kind that is different !
There’s a “something” distinctive about 
the flavor of our RED LABEL SODA 
CRACKERS that commends them to 
your particular customer. No soda biscuit is at once so crisp, fresh and appetizing.

We are also makers of all kinds of dainty and high-grade biscuits.

TELFER BBOS., LIMITED, - COLLINGWOOD, ONT.
Branches: - Toronto, - Winnipeg, - Hamilton, - Fort William

THREE THINGS ARE REQUIRED OF

COUNTER CHECK BOOKS
They must be

Convenient, 
Speedy and 
Safe

By Convenient, we mean they must 
be of such style as to be handled 
easily.
They must permit of fast work on the 
part of the clerk.
They must produce good copies.

The most Convenient, the Speediest and the Safest 
Counter Check Book is made of

Surety Non-Smut Paper
We make Surety Books in duplicate and triplicate. In the 
duplicate book the original is of white paper, coated on 
the back with a non-smutting carbon, the duplicate is of 
yellow. In the triplicate both the original and duplicate are 
white, coated on the back, the triplicate being of yellow.

Every Copy is 100 Per Cent. Perfect
There are no loose carbons to become wrinkled or torn or 
to give poor copies. We make many other varieties of 
Counter Check Books, and will be glad to quote prices 
upon application. ,

Dominion Register Co., Limited
Manufacturers of

The McCaskey Account Register System

Toronto, Ontario

To Sell or Not To Sell
THAT IS THE QUESTION

you are always 11 up against ” when 
ordering ! Are you selling

ÀSEPTÔ
(SOAP POWDER)

(The enemy of dirt).

It is positively unequalled for every kind 
of cleaning work, and the economical wife 
likes its price as well! A 5-cent packet 
makes two gallons of soft soap, or four 
gallons of liquid soap. Try a case.

Order from your jobber

Asepto Manufacturing Co.
ST. JOHN, N.B.

Agents—Rose & Laflamme, Ltd., Montreal

Agents for Ontario :
Messrs. W. B. Bayley & Co., Toronto 

Agents for Quebec :
Messrs. F. L. Benedict* Co., Montreal hfON*

TO BM HAD OF ALL 
WHOLBMALBHB

ALWAYS BEADY! 
ALWAYS PE!
01 STANDARD 

QUALITY !
UNQUESTIONABLY THE VERY BEST 

THOMAS SYMINGTON <0. CO. EDINBURGH

COFFEE ESSENCE
15
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Brand

We have Specials in—

Salmon, Canned Goods 
and other lines

See our travelers or phone at our expense

BALFOUR, SMYE £» CO., = HAMILTON

GRANULATED
end

GOLDEN YELLOWS
Made only from Pure Cane Sugar
The Trade will appreciate the advantage of our machine 

sewn bags if they will follow these instructions in opening 
them

Cut off the shortest chain dose to the side 
of the bag, and pull out the single thread.

This is a quick operation and leaves the bag in perfect 
condition.

The SI. Lawrence Sugar Refining Co., Ltd.
Montreal

6QUDR0

UVEKOit
aÿs iis.sw.easiw.p.â

"4

MATHIEU’S 
SYRUP

of Tar and Cod Liver Oil

MATHIEU’S 
NERVINE POWDERS
are the safest sellera 
amongst all the cold cure 
and cough remedies on 
the market.
The eele hes increased enor

mously—
Thousands of testimonials attest 

their wonderful value—
They never become dead stock— 
They afford dealera a good profit*- 
Those who once uae thern^m'ake 

them a housejmld-rfrinfïïy— 
Dealers who do not carry them 

simply lose sales that go elee- 
wherc.

As the demand will be continuous for 
some months order a good 

supply now.
Sold by all wholesale dealers.

AND

J. L1ATUBD Cl., Frspi. 
SUUIMKE, P.Ç.

1)1.tribu Lori 1er Western Osnsde :
FeUrlrM,UiH>tCt. WhelweW Grew, and Ce.fection.ra,

LOwAFIitCk.meUnleDwiMeWr«J.

CANADA FIRST EVAPORATED CREAM
THE RICHEST
BY GOVERNMENT TEST 

See Bulletin No. 208, Dept, of Inland Revenue

Manufactured and Guaranteed by Canadians

THE AYLMER CONDENSED MILK CO., Limited, AYLMER, ONT.
16

i



THE CANADIAN GROCER

• *• %%•• • V#ViVi'i'iViViS iViVh »'» »**% • * tV„\

If it’s PROFITS you want, Sir-
Don t overlook the claims of H.P. SAUCE

A reliable article, an ever widening demand, and most 
generous margin for YOU. Get H.P. into stock—quick!

ts- %
o

S«eV1.,

Vv<>: ^
y»"n
■tXve ’

An Exceptionally Pood Thing-- 

Widely Advertlsed-Low Priced
This is the kind of merchandise that means big, 
continuous sales. And that is why you should push

“Snowflake” 
Powdered Ammonia

n
it is the only 5-eent package of Ammonia on 
the market. And we are showing your cus
tomers, by a particularly vigorous advertising 

campaign, how it does save 
soap and make housework 
easy. By delaying y o u v 
orders for Snowflake you are 
handing business over to your 
competitors. Better send in 
yç>ur order now.

S. F. LAWRASON 
& CO.

London, - - Ontario

Lawrason’s

Saves 90 Pei
ForHou!

London Canada

The Commercial Account Register

pjjrtraciq

The Only System 
that will nt the 
ordinary safe.

Besides CUTS OUT 
bookkeeping, thus saving 
work of one man in or
dinary store.

Collects your accounts

Saves disputes with 
and pleases 
customers

Pays for itself in 
a few months.

YES! We have
imitators, but with• B .... ... . . ... ,out our patents "°0*s °‘ sheets take out and lit any sale.
and patent Improvements some of the so-called
systems are of little value.

THE COMMERCIAL
has stood the test for years, with frequent scientific im
provements. It has no equal on the market.

Drop us a postal for calalogue and testimonials of Can
adian merchants.

COMMERCIAL REGISTER CO. 
178-180 Victoria Street - - Toronto, Ont.

We would be glad to quote any merchant low prices for Counter Ch ck Bocks.

The West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS. PRICES. ETC.

305 St. Nicholas Building, MONTREAL
17
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ITE SWA|\|

Coffe
J AVAiCH A » 

SWANSPtCty
TOPO"’°'

Cereals

WHITE

THE COFFEE THAT HAS A 
REPUTATION TO BE PROUD OF

WON
SIMPLY ON MERIT

EVERY GROCER WHO HANDLES IT
KNOWS ITS WORTH

“Pansy” and “Daphne”
(FANCY) (CHOICE)

SEEDED RAISINS and 
EVAPORATED FRUITS

are put up in 
California, and 
have nosuperior. 
The fruits are 
carefully select
ed and attract
ively packed by 
men who know 
their business. 
You will not go 
astray in order- 
ingthese brands.

GUGGENHIME & CO.
California

Agents i—Rose & Laflammr, Lid , Montreal; K. D. Adams. Halifax, N.S. ; W. S. 
Clawson & Co.. Si. John. N.B. ; H. D. Marshall. Ottawa, Ont. ; C. L. Marshall. To
ronto. Ont. ; Geo. H. Gillespie, London. Ont.; G. B. Thompson, Winnipeg. Man. ; 
Sballcross, Macaulay & Co.. Calgary, Alberta: Dominion Brokerage Co., Edmonton. 
Alta. ; H. Donkin Ac Co.. Vancouver. B.C.; H. Donkin At Co-. Victoria. B.C.

tF’pwE»:

il AnLH >N

•

WOODRUFF & EDWARDS CO., Elgin, Illinois
V- J

Durability

Fast
Grinding

17T /^TXT national
H/JL/VJlIN COFFEE MILL

to a place of prominence in your store. The “Elgin 
equipped with the new style force feed steel grinders, and
has special adjuster device for regulating the grinding, 
ornament and attraction to any store.
Ask any of the following jobbers for Descriptive Catalogue :

WINNIPEG —G. F. * J. Galt (and branches); The (Jodville Co. (and 
branches); Foley Bros., I.arson k Co. (and branches). 

VANCOUVER The W. H Malkin Co., Ltd.; Win Braid A Co. 
HAMILTON—Jas Turner k Co ; Balfour, Binye k Co.; McPherson, 

Glaseeo k Co.
TORONTO- Eby, Blain. I td 
LONDON—Gorman. Eckert k Co.
HT. JOHN, N.B.-G. E. HarliourCo.; I>eartiom k Co.
REGINA, 8ASK. Campliell Bros à Wilson.
MONTREAL—The Canadian Fairlianks Co. (and branches.)

Ail

of the features 
mend the

These are some 
which recom-

Finish

Easy
Adjustment
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Your Business Barometer
will stand at “SET FAIR” if you are hand
ling goods which bear the stamp of quality !

In no department is this of such vital im
portance as in your sardines.

You will have no anxiety on this score if 
you handle

King Oscar
BRAND

SARDINES
the purest, sweetest 
and best packed fish 
on the market.

Canadian Agents

J. W. BICKLE&
GREENING

(J. A. Henderson)

Hamilton - Ontario
lr Ifwle/ lerel hielnlei
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FROM PALACE TO COTTAGE
the palates of particular people are being delighted 
by drinking

TWINING’S TEAS
(in packages only)

They are the most reliable of all package teas, as 
witness the bona fide warrants granted to Twining's 
by the Crowned Heads of Europe. A line to recom
mend and sell to your particular customers.

CANADIAN AGENT

HAROLD RITCHIE
8 Matilda Street, - TORONTO

GINGERBREAD
BRAND

A Molasses that Increases your sales. 
THREE reasons for it:
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed in tins—2’a, 3’s, 5’a, It’s and 2l’s; 
pails—I’s. 2’s, 3’s, 5’s gals, and in barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The Dominion Molasses 
Co., Limited

HALIFAX NOVA SCOTIA

McLean’s
“The Name”

M'ims
wmu moss

(U((M!T

AND THE PACKAGE 
TO THE RIGHT

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

AGENTS WANTED

MORE LIGHT MEANS 
MORE BUSINESS

If you are looking fora steady, bril
liant white light in your home, store, 
hotel or church, get in touch with us.

Our apparatus is absolutely safe, is 
better than electricity and city gas, 
and safer than coal oil or candles.

Write for circular and apecial price 
to merchant direct.

MacLAREN CEL CO.
Gaaoline L'gfiting System* 

MERR1CKVILLE, - ONTARIO

Not an Enterprise 
for the “Quitter ”

“If there is one enterprise on earth," says John 
Wanamaker, ” that a * quitter * should leave 
severely alone, it is advertising. To make 
a success of advertising one muSt be prepared 
to Stick like a barnacle on a boat’s bottom.

“ He muSt know before he begins it that 
he must spend money—lots of it.

“ Somebody must tell him that he cannot 
hope to reap results commensurate with his 
expenditure early in the game.

“ Advertising does not jerk ; it pulls. It 
begins very gently at first, but the pull is steady. 
It increases day by day and year by year, 
until it exerts an irresistible power.”
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Pickles
—but

only one kind 
that makes you 
wish you could 
eat some more

ROWAT’S
Sauces and Pickles

p'rrs-i;

' -Wy.

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Walker Bin" Outfit is a “Necessity” to the 
Modern Grocery

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures.”

Walker Bln & Store Fixture Co.
Uaailoba: Wataoa & Traeaiale.Wieeipei, Mae. 
Saskatchewan a ad Alberta; J.C Stokes,

■eiiaa, Sask.
Iloatreal; W. S. Silcock, 33 St. Nicholas Street

Berlin, Ontario

A QUICK SELLER 
AT A GOOD PROFIT

The
Connoisseur’s

Choice

Rowat & Co.
Glasgow, Scotland

Canadian Distributors : 
Snowdon & Ebbitt, 325 
Coristine Bldg., Mont
real, Qjebec, Ontario, 
Manitoba and the North
west; F. K. Warren, 
Halifax, N.S. ; F. H. 
Tippett & Co., St. John, 
N.B.; C. E. Jarvis & 
Co., Vancouver, B.C.

lEAr.STEAjacimm.oi
xGiwŒsüAMiA>e5e

mar

faOmAf.éaaaiiia aa'jbiko 

*rmr/* /w me MawaNir

’ATERSONaSOW
8WAT*C?.w'w"*

GLASGOW

Women prefer using MINUTE TAPIOCA be
cause of Its obvious advantages as a summer 
dessert.
It requires no soaking—fifteen minutes’ cooking
produces a delicious tapioca pudding
It is extra good value for the money—one package

MINUTE
. MMt.u wa

m

ALWAYS READY

TAPIOCA
NO SOAKING

makes six full quarts of a 
pudding that is nourishing 
and delicious, and that pre. 
sents an unusually smooth 
and dainty appearance on 
the table.

And MINUTE TAPIOCA
is absolutely pure—put up 
In the world’s largest and 
most sanitary tapioca fac
tory.

Aik your Jobbar for 
MINUTE TAPIOCA

Minute Tapioca Co.
Orange, - Mas*.
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Khox
PROFIT
FOR THE
GROCER

f*p(.

GelZhnE
ICHARLES B.KNOX CO

JOHNSTOWN NY USA

QUALITY
FOR HIS

CUSTOMER

The Big Sale of Knox Gelatine
is easy to understand. Not only are its quality and purity sure to please the consumer, but it makes a 
pint to a quart more gelatine per package than other kinds. We have kept it extensively advertised to 
make it easy to sell. We’ve won the support of grocers everywhere by making it profitable to sell. 
There's a good margin for you between what it costs you and the 15c. per package you get for it. 
KNOX GELATINE means lots of profitable sales to pleased customers—PUSH IT.

Charles B. Knox Co., Johnstown, N. Y.

Give the Tomato a Chance
Pack your Tomatoes in the Tomato 

Can made for Tomatoes.

Adapt the Opening to the size of the
Tomaté, not the Tomato to the

size of the Opening.

Pack Whole TomatOCS, not Crushed
Fruit.

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.

Mu Am. Patent.
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FACTS ABOUT 
ADVERTISING

By The Advertising Manager

ii.

It is admitted that as a “traveling 
sign." which would go into almost 
every store of any account, in every 
city, town and village in Canada, an 
advertisement in The Canadian Grocer 
would he a good investment.

Suppose you go farther than mere
ly "Telling who you are and what you 
want to sell," by giving the people 
you want to sell to some good sound 
reasons why they should buy from 
you.

• • •

Without presenting a selling talk 
to the dealer you could not long con
tinue in business.

• • •

If you had never presented a sell
ing talk to the dealer you would never 
have made a start in business.

• • •

So long as you continue in business 
you must have a selling talk for the 
dealer.

• • •

Through The Canadian Grocer you 
can deliver this selling talk to almost 
every good grocer in Canada at a

cost of about i cent for e'^ry 20 of 
them that you reach.

• • •

Readers of The Grocer arc dealers 
whose buying power makes their 
trade, individually or collectively, very 
desirable. They are the best mer
chants in every section of Canada. 
Their purchases amount to over $200,- 
000.000 annually.

see

These merchants read The Grocer 
every week, not for entertainment, 
but because it pays them to do so. The 
information they get from it has a 
real dollars and cents value to them. 
Get your travelers to ask them about 
it.

• • •

With a serious interest of this sort 
ready to be focused on your selling 
talk, the manufacturer or wholesaler 
who cannot make a space in The Gro
cer pay many times what it costs must 
have something lacking in his reasons 
for asking the dealer to buy his goods.

• e e

Next week we will go a little far
ther into the possibilities of advertis
ing in The Grocer.
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As yet unrivalled

White Dove 
Cocoanut

The friend of 
every cook.

THB PEOPLE OP

JAMAICA
•re now buying things In the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement In the

KINGSTON
"GLEANER”

might bring Inquiries. Better 
write for rates to

1.0. STEWART, Halifax

W. P. DOWNEY
MONTREAL

Wo Odor

SLUfZi Common Sense
If II I © / Itoaohoo and Bod-Bug* AILLO \ Rato and Mfoo
111 Dalian ad 381 Qsmi St. V., Tmiti, Oit.

Dolan and Common Sonne o very good eeller, tor 
the neeon that tt girm general eaUetaetion and each 
ooetomer telle othen about tame. Write for i '

STANDARD CEDAR SHINGLES
Extra................$2 20 Clear.................... *175
2nd Clear........ 1.40 Clear White ... 1.30

Extra No. 1..........65c.
AND ALL LUMBER 

A. C. Landry, Ste. Flavle Station, Que.

GEORGE & BRANDAY
Established 1879

Shipping and Commission Agents
Dealer, in Coffee, Cocoa, Pimento, Hidee, Honey 

Wax, Sugar, Rum, etc., etc.
KINGSTON. - JAMAICA

I In «w of awe 
mdoorUood T

Arm you Ini
llnoo that arm

A Feet Card will bring you j 
Hot and full Information.

Don't forgot to mon Don thla

---- WARMINTON’S-----
Shipping Specialties 

STRAPPING. CLUTCH NAILS. PAIL B00IS. ETC. 
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

QUIT LOSING !
What’s the use of sticking to anything that 
is continually causing you loss ? If your 
credit customers are the source of the 
greatest loss to you, why not try the ONE 
way to make them a safe, profitable 
ASSET ? You can do this by adopting the 
All'son Coupon book System, which has 
proved its worth to hundreds of progres
sive merchants all over the country.

Allison to:
systematize credit accounts, simplify collections, 
mease the customers and eliminate arguments. 
They cost but little and pay for themselves many 
times over.

HOW THEY WORK
A man wants credit. 
You think he is good. 
Give him a $10 Alli
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with $10 —No 
trouble. When he 
buys a dime’s worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Book s 
are recognized every
where as the best.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

Mr. Dealer
When anybody mentions 

picnics or traveling

be sure they take a can of our

M i; 5

Fon picnic Pfi# 
craucllCP^ ' 

HOL lopy 
scenen'

Cold Spring 
Lemonade Powder

along as it is

The Only Summer Drink.

S. H. EWING & SONS
MONTREAL and TORONTO

CHINESE 
STARCH

Quick Salea. 
Satisfaction. 
Large Profit.

No Dead Stock
G»t Prictt

OCEAN MILLS
MOMTAMAL

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

air
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OUR GUESTS
"IÂ7E cordially invite our customers and friends to 

* * pay us a visit during the Eucharistic Congress 
celebration in Montreal. We offer them the use of 
our offices where they will find facilities for their 
correspondence and the reception of their friends 
and acquaintances. Laporte, Martin & Co., Ltd.

VICHY LEMONADES
have scored an immense success with consumers in Canada. The best 
brands are named “La Savoureuse" and “ La St. Nicholas,” and we can 
recommend them without restriction. During the hot weather there is 
nothing more pleasant than a glass of either of these two lemonades.

Laporte, Martin & Co., Limited MONTREAL

THE LARGEST SAUCE FACTORY IN THE WORLD

naaaaannannfl»aaadiosoaa®]]9'-S|S
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Holbrook's
Wjrjesterihire

Sauce
Punch
Sauce
Pure
Malt

Vinegar
Pure

Pickles

Local Agents
Quebec

J.R. Renaud 6c Co 
Montreal 

F. L. Benedict & 
Co.

Winnipeg 
Richards&Brown 

Regina
Campbell Bros. & 

Wilson 
Calgary

Campbell, Wilson

Vancouver 
Kelly, Douglas 

6c Co. 
Victoria 

Wilson Bros.
Halifax 

Bauld Bros 
St. John, N.B. 
Barbour 6c Co. 

Fredericton, N.B. 
Randolph 6c Son 
Charlottetow n. 

P.E.I.
Carvell Bros.

HOLBROOKS LIMITED Canadian-American Branch Manager
40 Scott St., Toronto, Canada. H. GILBERT NOBBS

The Condensed Ads. in Hard
ware and Metal bring results

IT III 11 I njlVVAII to watch our Condensed
1 WILL rMÏ TUU Ad- columns Ttfre•re many money-making

positions there. You may find just what you want.
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THE ONLY 
WAY CEYLON TEA

Yes—positively, the only safe and lasting way to increase your Tea sales 
and earn actual profits, is to stock and push

SALADA
The Tea that is always in demand, and the one and only brand that is never 

sold to Departmental price-cutters or Peddlers.
PUT IT RIGHT ON YOUR FRONT COUNTER 
AND GIVE IT A VIGOROUS PUSH. IT WILL 
PAY YOU BETTER THAN ANYTHING ELSE 
YOU ARE HANDLING.

Samples and wholesale terms on application “ Salada,” Toronto, Montreal.
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Why One Merchant Figures Profits on His Sales
Henry Johnson, Jr., Gives His Opinions on the Much-Talked-of Method — To 
Base Gain on Cost and Expenses on Sales Makes Profits Look Large and Cost 
of Doing Business Small, he Says—This Dual Method of Figuring Fools the 
Merchant, he Maintains.

By Henry Johnson, Jr.

A firm in Alberta asks me why 1 fig
ure cost of doing business and profits 
on the sales instead of on the cost ? There 
are a number of excellent reasons, ami I 
shall try to indicate some of them.

1. The fundamental thing in business 
is that we “know where we are 
at.” If we figure profit on cost 
and expense on sales, we stand as 
the man with one foot in a boat 
and the other on the pier, and we are 
very liable to be “spilled in the drink.” 
All of us figure our expenses on our 
sales, do we not ? At the end of any 
year, when you have figured things up, 
if you are asked what your expenses 
were, you would arrive at your conclu
sion something like this:

“I did a forty-thoiisand-dollar busi
ness, and my expenses, all told, were 
$14,800—twelve per cent!” You might 
be able to report that you had made some 
money—and you might not. If you could 
not so report, the chances are that your 
trouble was the dual standard of figur
ing. If you could report net gain, that 
might be an indication of good fortune 
—showing you had succeeded, in spite 
of your straddle; but more likely it 
would be because you figured rightly.

Makes the Gain Look Big.
To figure profit on the cost is to fool 

ourselves by making our gain look big, 
while to figure expense on sales is to 
make expense look small. Let us take 
an example. Let us suppose your ex
pense is actually 12 per cent.—which is 
moderate enough for any retail grocer— 
and let us say you have done a $10,000 
business. Let us say you have added 25 
per cent, to cost. Surely it looks as if 
you should realize 13 per cent, net gain. 
But do you f In order to get $10,000 
by adding 25 per cent, to cost, your 
goods must have cost you $8,000, be
cause 25 per cent, of $"8,000 is $2,000, 
making the total of $10,000. All right. 
Twelve per cent, of $10,000 is $1,200. 
If you take $1,200 from $2,000 you will 
have $800 left—not $1,300. as you might 
have expected. It makes quite a differ
ence, you see.

But let us suppose a case not so for
tunate. Let us imagine that you, like 
so many other grocers, really had not 
kept very accurate account, 'but had al
lowed things to go along rather blindly, 
hoping that 12 per -cent, would cover 
your expenses. And let us further sup
pose that your expense was actually 
10 2-3 per cent. And let us still further 
suppose that you thought you would 
“content yourself” with a 20 per cent, 
margin, and so had added only 20 per 
cent, to cost. How would you then come

out ? Let us see. Twenty per cent, of 
$8,000 is one-fifth of $8,000, or $1,600. 
showing total sales of $9,600; 16 2-3 per 
cent, of $9,600 is one-sixth of $9,600, or 
$1,600—leaving you with $8,000, and 
without one cent of profit. If this seems 
far-fetched, let me assure you that this 
is just what is happening in dozens of 
grocery stores throughout the country, 
and the owners thereof are wondering 
where the loose screw is located.

How One Can be Easily Fooled.
2. You often hear men, on both sides 

of the counter, unfortunately, make the 
statement that a certain article makes 
1116 per cent., or 110 per cent, profit; 
and they think that surely they arc 
“safe” with such figures. Let us see. 
Artificial vinegar costs fi cents, and sells 
for 25 cuits—that is surely pretty good, 
as it looks like 425 per cent, profit. But 
12 |wr cent, on 25 cents is 3 penis, leav
ing a net margin of 16 cents, which is 
the money you actually get ; whereas 12 
per cent, on 6 cents would only be .72 
cent, and you should show, according to 
your way of figuring. 18.18 cents net pro
fit. Such figures lead one sadly astray, 
because you are NOT doing business on 
this gallon of vinegar for ,72-cent. but 
for 3 cents—which is “some different.” 
This is an extreme case, as you well 
know, hut it will indicate to you how 
badly you would get fooled on any item 
on which the gross margin was less— 
as most gross margins are in the gro
cery business. I have before me an item 
from a trade journal, wherein an ex
ample is made of a vinegar which costs 
17 cents and sells for 30 cents. The 
margin is stated to be 76% per cent— 
figuring on cost, again. Twelve per cent, 
on 17 cents is 2.14 cents; hut 12 per 
cent, on 30 rents is 3.60 cents; and it is 
12 per cent, on the selling price with 
which you have to deal.

Some time ago I saw a circular which. 
guaranteed to “save 200 per cent, of 
your ice” through a certain refrigerat
ing device. My question was. “Does 
that device make ice? If not. how ran 
you make such a statement ? You can
not save out of a given quantity of ice 
more than the total.” I found that out 
of 100 pounds of ire, this device saved 
66 2-3 pounds, so the saving was actual
ly 66 2-3 per cent.

The Risk That is Run.
In merchandising the total is the 

amount for which the goods are sold. 
The total of anything is 100 per cent, 
of that thing. Therefore, 100 per cent, 
of anything you handle is all of it. 
When you sell a dollar’s worth of goods.
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a certain proportion of that dollar—the 
selling price—is gross profit ; of that 
gross profit a certain proportion is ex
pense: and the remainder is net profit. 
The only “safe and sane” method is to 
figure both expense and profit from the 
same end of the problem. To do other
wise is to fool yourself and run the risk 
of going to the bad.

By my method—which is the method 
of every wholesale grocer and every big 
merchant from Marshall Field down
ward—you can know what you are do
ing; and you cannot know by any other 
method. And by this plan I find that 
the vinegar costing 6 cents and selling 
for 25 cents, pays a gross margin of 64 
per cent.; the oilier, costing 17 cents and 
selling for 36 cents, pays a gross margin 
of 43 1-3 per cent. You can see how 
much less likely 1 am to fool myself on 
these conservative figures than is the 
man who works his profils on cost.

• • •

You may feel that this knowledge is 
of little use to you since you “have to 
handle” a good many things as you are 
handling them now, whether there is any 
margin in them or not. But do you ?

What the Salesman Says.
If your expense of doing business is 

16 2-3 per cent.—and that is honestly 
and truly the expense-ratio of unnum
bered grocers who are not altogether 
aware of it—and a salesman offers you 
an article at $1.50 per dozen which is 
to be sold at 15c. a package, what will 
happen f He says that this item pays 
you 20 per cent, profit, which means 
that you sell for $1.80 per dozen. If 
you figure the old fashioned way, you 
will listen to his story, stock this article 
and push it—because “it pays you such 
a. nice margin over your expenses.”

If you figure my way, you may fee! 
compelled to stock the article, but you 
will hide it as much as possible amt push 
the sale of something on which you really 
do get 20 per rent., or better. For, on this 
basis of cost, this article pays you ex
actly 16 2-3 per cent., which equals 
your expense, and leaves you nothing 
over—and if enough of you tell the 
salesman this fact, yo|k will make an 
impression after a while.

An article which sells for 15 cents 
cannot cost you more than $1.44 per 
dozen, laid down in your store, if it is 
to pay you 20 per cent. And. as a mat
ter of fact, such an article should pay 
you 25 per cent., so should cost not to 
exceed $1.35 laid down. Then it would 
pay you to push it, and such an article 
as I referred to-would have been a bet-
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A Window Dressed to Attract the Trade of Campers, Cottagers and Tourists.
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ter seller all along had' this policy been 
adopted or been forced on the makers 
by the retailers.

They Demanded 25 Per Cent.
It is such careful study that results in 

1 lie demand from the retailers for better 
margins. A well-known manufacturer 
entered St. Paul and Minneapolis some- 
lime ago. where the grocers are well or-

Kingston, Ont., Sept. 8.—In dressing 
his window recently J. S. Henderson, 
whose grocery and liquor store is known 
us the “Italian Warehouse,’' paid par
ticular attention to the season.

As the Limestone City is located in 
proximity to a large summer resort, 
Mr. Henderson conceived the idea that 
a camping scene would he a good draw
ing card. He therefore had his window 
transformed into a minaturc country
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ganized. He had to make his proposi
tion to the president of the Retail Gro
cers’ Association. And he was puzzled 
by the insistent demand that “we must 
have 25 per cent, on the selling price be
fore we will push your goods. ” But 
the deal was made on that basis, through 
the accurate knowledge of that progres
sive 'band of retail grocers. Truly, edu
cation “helps some!”

scene as shown by the illustration here
with.

To the left is a tent in front of which 
is a small body of water floating a 
toy sailing yacht. Farther along is a 
bridge across the stream and in the 
background are evergreens making the 
whole a realistic scene. Of course since 
the photograph of the window could not 
very well show up the floor as well as 
the sides and top, the picture repro

duced here scarcely does justice to the 
work of the artist. The general appear
ance and efficiency of the window, how
ever, might have been improved had the 
baskets and boxes of fruit and vegeta
bles not been placed on the sidewalk in 
front. The one detracts from the other 
and divided attention results.

An Attractive Front.
The attractive front of the Hender

son store also deserves notice. The cut 
only shows a little more than half of it 
but indicates to advantage the big 
plate glass windows and the high-class 
sign. The emblem above is suggested 
and the part shown illustrates that it 
is a handsome one.

The public generally want to deal in a 
store which first of all has a good ap
pearance from the outside. Then if the 
interior is clean and attractive, the ser
vice adequate and the quality of the 
goods high, there is little chance of 
losing customers.

A Bermuda onion grower wants to 
prevent Texas growers from using the 
term Texas Bermuda onions. He claims 
that while they are grown in Texas and 
from Bermuda seed, still they are not 
Bermuda onions. He says he will take 
the matter to the courts.

Window Designed to Attract the Campers’ Trade
The Henderson Store, Kingston, Recently Showed a Country 
Scene, Which Attracted Attention — Tent, Water, Sailing 
Yacht, Bridge and Trees Used by the Artist—Value of a Store 
With a Handsome Front.

1



Practical Methods Used in Retail Grocery Stores
An Edmonton Retailer Tells Why He Opposes Quantity Price—How St. John 
Retail Firm Advertise Their Coffee Grinder—A Widespread Business Built Up 
In Quebec—Vancouver Commission Men Want to Sell Grocers Butter in Ad
vance.

Against the Quantity Price.
Edmonton, Alta., Sept 8.—Referring 

to an item which appeared on the “Prac
tical Methods’’ page ot The Grocer last 
week from Summerside, P.E.I., regard
ing quantity price, a local grocer ex
pressed his opposition to it.

He claims that the quantity price is 
the cause of many failures in the retail 
trade to-day.

“For instance,” he says, “a traveler 
comes along and sells me 5 cases of this 
or that allowing me a shade better price 
or some other inducement. I probably 
buy 3 cases more than I actually need ; 
another comes along and sells me 10 
cases at the favored price. I buv more 
than I need of that and several other 
articles : Within 30 days the bills arrive 
and I have to meet them, yet I may not 
have turned over an eighth of the goods 
bought. I have dead stock on my hands 
for a long time and I have to meet these 
payments with money received from 
other goods, if I have any. If I haven’t 
the banks press me for payment ; I wor
ry, lose sleep and do not put the proper 
spirit into my work. This leads to 
worse and finally I have to make an as
signment.

“The quantity price I think should be 
left alone by most grocers unless they 
are positive that the market is going 
up,” he added, “and then too much 
money should not be put into one article 
—better get a better assortment.”

Advertise Their Coffee Grinder.
St. John. N. B., Sept. 8.—No doubt 

many readers of The Canadian Grocer 
know of cases where customers have 
gone into a grocery store and asked for 
a pound of “fresh ground” coffee and the 
clerk has received the order with a look 
as much as to say “Why can’t you 
take- what is already ground and save 
me the trouble of grinding,” or he has 
gone after it grumbling audibly that 
some customers were a nuisance. This 
attitude is not pleasant for the customer 
or is it likely to result in an increase in 
that merchant’s coffee trade Possible 
it was some such thought that inspired 
the F. E. Williams Co., local retail 
dealers, to send out to customers and 
prospective customers the following cir
cular printed in neat form :

Our clerks “smile” when you ask 
them to grind your coffee !

We have installed the latest elec
tric coffee mill, which makes it pos
sible for us to grind your coffee just 
like you want it, and the pleasure 
is ours. Two things are most impor
tant for the making of a good cup of 
coffee. Quality—and proper granula
tion. We carry the very best grades 
of coffee, selected and blended for 
their cup value, and we have the mill 
to grind it to suit the pot you are 

using. Trust us with your coffee or
ders and “see the difference.”

A Big Business Built Up.
Ste. Flavie. Que., Sept. 8.—Probably 

one of the largest general stores east of 
Montreal is that of A. C. Landry at Ste.

Flavie Station. It was founded in a 
comparatively small way five years ago, 
the nucleus of the business having been 
established at Grand Metis, about a 
quarter of a century ago. The evolution 
has been gradual until to-day the busi
ness requires an immense staff and the 
premises cover many acres of land and 
include five complete warehouses in ad
dition to the main general store on the 
main street of Mont .Joli. The big store 
is a hive of activity and is handsomely 
fitted up with counters and shelves, plate< 
glass windows and splendid offices. The 
stock includes dry goods, groceries, 
hardware, boots and shoes, furniture, 
plumbing supplies, harness, fish oils, 
lumber, tobacco, fire extinguishers, corn, 
coal, lumbering supplies, carpets and oil
cloths ; in fact it would be impossible in 
this space to detail the articles carried 
The trade extends for miles around and 
it is a common expression all over east
ern parts of the province and even in the 
West “Ask Landry; he’s sure to have 
it.” A considerable trade is carried on 
with the West in produce of all descrip
tions such as beans, peas, evaporated ap
ples and flour.

A specialty is made in all cases of 
quality and price. As the firm is so im
mediately under Mr. Landry’s personal 
supervision not a thing is going on that 
he does not know about. Louis Goupil 
who has had a long training under Mr. 
Landry is the manager. He watches all 
modern systems of business advancement 
and buying. Every department is in the 
best of order and so much activity is in 
vogue that immense turnovers are the 
rule.

Prompt deliveries have assured him a 
large and growing list of customers who 
have the knowledge of everything being 
guaranteed to be just as it is represent
ed to be

Ste Flavie is in the heart of a splendid 
agricultural section and the business has 
sound support.

Mr. Landry has recently been instru
mental in organizing an extensive foun
dry and machine company in Ste. Flavie 
known as the Mont Joli Foundry and 
Machine Co.. Ltd. He is one of the di
rectors of this institution.

Butter Orders in Advance
Vancouver, B. C., Sept. 8.—Commis

sion men here are approaching grocers 
with a view to placing orders for butter 
in advance, quoting what they claim to 
be special prices. They state that Unit
ed States buyers are buying butter large
ly in Eastern Ontario shipping from 
Montreal, which they say will mean that 
there will be a scarcity in the western 
market. Much of the butter used here 
in the winter time comes from the east, 
and with this supply cut off it will mean 
high prices. As it is, the eastern butter 
is bricked, put under special labels and 
sold in many cases for local, with al
most the local price. Vancouver may be 
able to secure some relief if it needs any 
by getting in butter from Australia and 
New Zealand. If the agitation is suc
cessful to have Australian liners call at 
New Zealand ports en route to this city 
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it will facilitate shipment very much 
from the latter country in lines such as 
butter, canned meats, mutton, etc.

If orders are placed now, butter is of
fered at 29 cents lor delivery in Sep
tember ; 29i cents in October and 38 in 
November. The current price of eastern 
butter is 28 to 294 cents. Local is quot
ed wholesale at 30, and is expected to 
go up any time.

Eliminated the Hello.
London, Ont., Sept., 8.—London gro

cers, and merchants generally, have cut 
out the telephone “hello.” It may al
most be said truthfully that the whole 
city of 'phone users have banished it as 
out of date. The practice of answering 
a telephone call by repeating the name 
of the store or firm has been in vogue 
for a long time in a few offices, but 
within the last week or two, assisted by 
newspaper publicity, hundreds of people 
have adopted it, even at residences.

The method of saying “Ranahan’s !" 
or "Scandrett’s !” in preference to 
“Hello !” “Is that Ranahan’s grocery?” 
“Yes.” etc., needs no argument in its 
favor, either from the standpoint of the 
customer, or the clerk who has possibly 
had to excuse himself from waiting on 
someone to answer the call.

An odd feature of the thing is that 
many people are slow to “get on to” 
the short cut, and for a time persist in 
asking : “Is that So-and-So's ?” imme
diately after being assured that it is So- 
and-So’s.

Subscriber Asks 
as to Legality of 

Adding Interest
An Alberta subscriber writes :

“We are a little doubtful as to the 
correct or legal method of attaching 
interest on overdue accounts. We 
charge 8 p.c. interest after 30 days; 
now if a customer owes us $100 
which is over due are we justified 
in adding $8 at once or at that 
rate per annum T Our notices sim
ply state that we charge 8 p.e. in
terest on overdue accounts.”
Editorial Note.—The Canadian Grocer 

obtained legal advice on this question 
and finds that a merchant could not 
charge 8 p.c. or any other rate of in
terest regardless of the length of time 
the account is overdue. It must be a 
certain rate per annum or per month, 
etc. Therefore if a $100 account is 
overdue 1 month and 8 p.c. charged, the 
merchant could legally. collect only one- 
twelfth of $8 interest or 66 2-3 cents.

It may be added here that according 
to the Usury Law the maximum rate 
of interest that can be charged on a 
loan is 1 p.c. per month or 12 per cent, 
per annum. Anything above this is 
illegal in Canada, and cannot be col
lected.
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CANNED PEAS ADVANCE.
This week’s market reports show a 

general advance of from 5 cents to 15 
cents per dozen in Canadian cajined 
peas. The biggest advance is in the 
Standard grade, group A, which is now 
quoted to the retailer at $1.10 instead of 
97y2 cents.

The cause is, of course, due to the 
shortage in the supply of the lower 
grades of peas. Many retailers have 
stated that they cannot obtain nearly 
tlie quantity of Standards they would 
like.

Peas at $1.10 means that there will 
he no profit in retailing them at 10 
cents.

FLOUR GOES DOWN.
Flour went down during the week 30 

cents per barrel. This was not unex
pected by many in the trade, although 
others could not see it a week ago.

In last week’s issue it was pointed out 
the effect the new estimates of the wheat 
yields in the west were having on the 
market. A month ago reports were so 
bearish that the estimated yield went 
down several million bushels below what 
it actually should have been. The pres
ent estimate is more than 100,000,000 
bushels. The effect of this, also the good 
crops in Ontario, and the fact that the 
world’s shipments during the week end
ing Tuesday, were some 2,000,000 bushels 
greater than the preceding week, all 
tended to bear down the market. The 
movement of grain in America is also 
much more rapid than a week ago. These 
are the chief reasons ascribed for the 
decline in flour.

YIELD OF NIAGARA FRUIT.
From recent reports gathered from the 

Niagara Peninsula it is learned that the 
fruit crops on the whole are good, but 
that they do not quite come up to those 
of last year.

'Fruit growers say that peaches are 
about three-fourths of last season’s 
crop; native plums about one-half; Ja
panese, one-eighth, and pears about two- 
thirds. Grapes are reported to be three- 
fourths of a year ago, and apples about 
one-half.

The general impression is that the 
above are conservative estimates; in fact, 
some growers say that their crops of 
peaches, pears, plums and grapes will 
yield better than a year ago. One even 
reports that apples will be a better crop. 
From these statements it is seen that 
the general yield is below last year, but 
it is believed that the increased acreage 
will make up for any shortages.

With regard to prices, there is little 
prospect of them ruling lower than last 
year; they are likely to go the other 
way, in view of the extending markets 
for Niagara fruit.

ONTARIO’S GOOD CROPS.
A glance at the figures given out by 

the Ontario Department of Agriculture 
on the crop yields, and published else
where in this issue, indicate that farm
ers in that province have experienced, 
on the whole, an unusually good yield

The yield of fall wheat this year is es
timated at 19,705,837 bushels, which is 
almost 4,000,000 more than in 1909. The 
acreage of course is almost 100,000 more 
but the average yield is estimated at 2 
bushels in advance of 1909. With regard 
to spring wheat, the total advance is 
some 210,000 bushels and the average 
per acre is increased 2 bushels.

The acreage in barley is decreased 
slightly this year but the average yield 
per acre is 2 bushels in advance of last.

The oat crop is a splendid one. The 
increase over last season is estimated at 
10,000,000 bushels, the average increase 
per acre being 3 bushels. Peas show a 
decline but hay and clover are away be
yond 1909.

Ontario should therefore be a prosper
ous province for the year to come ; this 
will be welcomed by aggressive merchants 
as well as manufacturers because it 
means better business to those who get 
after it progressively.

SELLING BELOW COST.
When will retail dealers learn to know 

the exact cost of goods ?
Another instance of a so-called “re

tail grocer” in a large Canadian city 
selling below cost comes to our notice.

This is what he was doing : He bought 
Worcestershire sauce at about 19 cents 
per bottle and was selling it at 10c. 
As a result he naturally garnered in
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most of the Worcestershire sauce trade 
in his district until his attention was 
called by a traveler to what he was 
doing.

“I always thought that all those 
sauces retailed at 10 cents,” he inno
cently explained.

He had nobody to blame but himself 
in the matter. If he had studied his 
invoice carefully he would have dis
covered that he was paying $2.25 per 
dozen. Instead of that he blindly put 
on his retail price '“thinking” that all 
sauces sold at 10 cents.

It is gratifying to know that such 
merchants are wearing few, particular
ly those who have had some experience 
in retailing, but it goes to show that 
ignorance of cost is still prevalent in 
some places.

FIGURING PROFITS AND EX
EXPENSES.

Arnold Bros., general merchants. 
Black Diamond. Alta., write as follows:

“Having for the past 3 or 4 
years subscribed to your valuable 
trade journal, The Canadian Grocer, 
we desire to express our apprecia
tion for the knowledge we have 
gained on vital questions and for the 
general usefulness of the paper.

“We are particularly interested 
in the articles referring to “The 
Cost of Doing Business,” but we 
cannot understand why profits and 
expense should be figured on the 
selling price.”
This question was referred to Henry 

Johnson, Jr., who has now become fam
iliar to readers of The Grocer, and in 
this issue, he explains why he thinks 
profit and expense should be figured on 
sa'es and not on cost.

No doubt quite a number of grocers 
disagree with him; he would be glad to 
hear from any of these with their rea
sons and he would also appreciate any 
criticisms on his article.

Those sent through The Canadian 
Grocer will be handed him. in confi
dence if desired, and a further discus- 
siuii of this important subject provoked.

It is reported that the new pack of 
peas in Indiana has nearly all gone into 
jobbers’ hands.

It takes years to develop a distinctive 
store character. Has your store one ? 
It is not a matter of such moment in 
what line you develop it, but your store 
should be pre-eminent in at least one 
tiling. To have the “best” and always 
the best in any one line will give you an 
anchor by which to hold the buying pub
lic. This can never be done in a month 
or a year. It has to be fostered and 
advertised continually from year to year, 
and even then you must be always on the 
qui vive that no one takes it away from 
you.
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Weighing Wooden Containers Becomes Unlawful
Law in Cleveland Says This Must Not be Done in Selling But
ter, Lard, etc.—A Bermuda Onion Grower Threatens Trouble 
—Winnipeg After Methods Dealing With Those Who Give 
Short Weights and Measures— Other Items Done in Brief for 
Busy Merchants.

Over 300 wholesale tea dealers are do
ing business in London, Eng., alone.

Have you noticed a general tendency 
in the world of business to an endeavor 
to reach out to a higher moral plane? 
Business men themselves have remarked 
it. and the individual can do his share 
to promote it, if he will.

The man who has no bad debts in his 
books has an advantage over his neigh
bor who suffers from that form of com
mercial disease. He does not have to 
make allowance for an expense of that 
kind when estimating his total cost of 
doing business. He can offer his cus
tomer slightly better inducements by 
this advantage.

The weighing in of wooden containers 
with purchases of butter, lard, etc., will 
be considered an infraction of the law 
in Cleveland. Ohio, and the authorities 
are after dealers who follow this prac
tice.

The mayor of Winnipeg recently com
missioned one of his staff to Chicago to 
study the methods employed there to 
correct the short-measure and light
weight evil. It is expected that they will 
be adopted in whole or in part in Win
nipeg.

The Retail Merchants’ Association of 
Canada are considering the advisability 
of asking for legislation to punish those 
who falsely advertise goods.

At their recent convention the Cana
dian Rakers passed a resolution request
ing the authorities at Ottawa to make 
is compulsory that all flour manufac
turers in Canada brand all their flours 
for home consumption with the word 
“bleached” or “unbleached,” as the 
ease may be.

The Detroit Retail Grocers’ Associa
tion has decided to incorporate, thus re
lieving every member from individual 
litigation, should any difficulty ever 
arise.

In Iowa the grocers’ associations look- 
after legislation before the members are 
elected. The secretary of each associa
tion sends out a circular reminding the 
srocers to interview the candidates in 
order to learn their views on proposed 
legislation that will protect the retailer 
in the collection of accounts for family 
necessities, adding: “Now is the time to 
place this candidate on record in favor 
of some legislation, and if you find a 
candidate, absolutely opposed, then it is 
your imperative duty to work for his

defeat.” That is the way things arc 
done with those who would sit in the 
Iowa Legislature.

When the grocer knows how much it 
is costing him to do business he is start
ed in the direction of success.

If the wages of grocery clerks in the 
west become general at $100 a month it 
will not be long until the eastern stores 
will go a-begging for assistants.

Almost Fainted at 
Reply of the

Telephone Girl
The retail merchant has to endure 

many trials, but one of the most provok
ing is lack of tact and thoughtfulness on 
the part of his assistants. One grocer 
—a reader of The Canadian Grocer— 
had employed a telephone girl who gave 
a splendid example of how not to be 
thoughtful of her employer’s business.

He tells an amusing story about her. 
One of his best customers had been 
buying considerable poultry and the 
chickens she had received were fro.n 
cold storage. The grocer knew they 
were good and the woman never com
plained—and she claimed to be a good 
judge of poultry. At any rate she 
wanted a couple of ducks not long ago. 
but the grocer after many attempts 
was unable to get anything but cold 
storage ducks, and he did not like to 
try them. He instructed the girl to 
telephone the customer and tell her 
spring ducks were an impossibility that 
day. The conversation was something 
like this :

“We have tried all over town, Mrs. 
Blank, and can get nothing but cold 
storage ducks and we did not think vou 
would care for them.”

The customer was one of the rather 
haughty kind ; she replied : "I am so 
sorry. We thought ducks would be a 
change, but I couldn’t think of taking 
anv from cold storage.”

“Why you have been getting cold 
storage chickens all summer,” the girl 
replied, and the proprietor happening 
to hear the remark, nearly fainted.

The woman was very angry and be
ing suspicious of everything, it was 
only a short time until she went else
where. This is an actual happening re
lated by the grocer himself in giving 
an example of some kinds of clerks.

TRIP OF QUEBEC RETAILERS.

Visit Big United States Cities for New 
Ideas and Information.

Toronto, Sept. 8.—About forty grocers, 
members of the grocers’ section of the 
Retail Merchants’ Association of Que
bec Province, passed through Toronto last 
week on their way home after an exeur- 
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sion trip to New York, Atlantic City, 
I’hiLadelphin and other cities below the 
border, where they gleaned a lot of 
solid knowledge. While in Toronto they 
were the guests of the grocers’ section. 
Toronto branch of the R.M.A., and were 
also entertained by Christie, Brown & 
Co., through whose factory they were 
shown, and by whom they were also en
tertained at dinner at the St. Charles.

J. A. Dore chairman of the grocers’ 
section. Montreal branch, R.M.A., ex
pressed the appreciation of the visitors 
fur the courtesy they had been shown 
and the warm reception they had re
ceived. They were so pleased with the 
entire trip that they suggested that 
Montreal, Quebec, Toronto and other cit
ies unite next year for a big excursion 
of retailers, and the matter will be fur
ther considered during the coming year.

WEEKLY TRADE CHANGES.

New Proprietors in Old Stores—Those 
Who Have Made a Success— 

Others Who are Just 
Beginning.

Ontario.
Arthur Lavis, grocer. Hamilton, Ont., 

has assigned.
Rave & Baker, grocers, Ottawa, Ont., 

have opened for business.
The assets of W. M. and D. H. Duclos. 

teas, etc., Ottawa, have been sold.
Quebec.

J. B. Bedard, of J. B. Bedard & 
Freres, wholesale grocers, Quebec, Que., 
is deceased.

Western Canada.
T. J. Grant & Son have opened a gro

cery business in Winnipeg.
,T. R. Fenner has opened a general 

store at Stornoway, Sask.
Semple Bros, have opened a general 

store at Hartsburg, Sask.
S. L. Nanthrup has opened a grocery 

business at Calgary, Alta.
F. P. Switzer, grocer, Lacombe Alta., 

has sold to A. J. McLaughlin.
S. & G. Tuff, grocers, Lethbridge. 

Alta., are succeeded by Tuff & Squires.
George Richardson, grocer, Wain- 

wright, Alta., has sold to A. C. Arm
strong.

TALE ABOUT A TRAVELER.
A good story comes from Kingston. 

Out., and about a grocery traveler too.
Recently while in the Limestone City 

he took a run on the car out to Lake 
Ontario Park. It was a hot day and 
while enjoying the invigorating lake 
breezes he wondered why anybody ever 
left Kingston to obtain fresh air.

Later on, however it grew dark, as it 
sometimes does in Kingston, and in wan
dering about the bushes he suddenly 
came to a stop by tumbling over some
thing alive. After begging pardon, etc., 
he discovered it was one of the donkeys 
having a quiet nap. Fortunately he hit 
the head-end or he might have done the 
parachute act. (For further information 
apply to Jim, the grocer.



The Markets—Canned Peas Jump to Higher Prices
Recent Advance Was Not Unexpected With the Supply of Standard Exhausted 
—Sugar is Weak and a Decline May be Announced at any Time—Evaporated 
Apples are Likely to be High—Molasses are Weaker in Price But Nuts are Firm 
Although the Demand is Not Heavy.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS
POINTERS—

Sugar—Weak.
Cuffee—Firm, with brisk sale.
Nuts—Firm. Walnuts (shelled) higher.
Dried Fruits—Very firm.

Montreal, Sept. 8, 1910.
Retailers are beginning to feel the 

I'lfects of so many visitors in town for 
I lie Congress, and report that in many 
rases extra clerks have had to be taken 
on. Although the jobbing trade has not 
as yet felt any great difference, it is 
perhaps too early to expect it, as the 
retailer has to feel the pull on himself 
before laying in increased supplies. How
ever, by the end of the week replacement 
orders will undoubtedly have to be plac
ed in many lines, and things will boom. 
Already accommodations in the city ar2 
almost impossible to obtain, and they are 
daily becoming more so.

The damp weather prevailing has put 
somewhat of a damper on things, but 
still all the principal plans are being 
carried out.

The dried fruit and nut situation are 
still of absorbing interest to the trade, 
and supplies are being laid in wherever 
possible, as there seems to be a certain 
advance in all lines in view. All prices 
for future delivery of new crop goods 
are higher.

Sugar—The raw market continues to 
show a decided weakness, and as a result 
the New York refined prices have gone 
down. As yet there has been no change 
in local refined prices, but the situation 
is regarded as weak. Should present 
conditions continue there seems little 
dmibt that a drop will occur. However, 
in some of the best informed quarters 
there seems to be little fear of the nec
essity of such action.

Jobbers report slow sales, but with a 
slight improvement noted in the past few 
days.
Granulated, bags................................................................ 6 05

«Mb. bags..................................................... 6 16
" Imperial......................................................... 4 99
M Bearer...........................................................  4 90

Perle lump, boxes, 100 lbe.................................................  6 85
........................ 60 lbe.................................................. 6 95
......................... X lbe.................................................  6 15

l, In cartons, each................................................  0 35
napds, bble...................................................... 6 75
^ 100 lb. boxée........................................ 6 85

eOlbt "   6 95
10 lb. "   6 15

_ " " 6 lb. cartons, each......................... 0 374
Crystal Diamond Dominoes, 6-lb. cartons, each........... 0 37*

" " X4b.boxee................................................ 5 90
Powdered, bbls.................................................................... 5 30

" 60-lb. boxes..................................................... 5 F0
Phoenix...............................................................................  6 50
Bright eoffee........................................................................  6 00
No, S yellow........................................................................  4 90

Bbls. granulated and yellow may be had at 6o. 
above bag prices.

Syrups and Molasses — Syrups have 
been showing signs of life of late that 
are welcome both to the manufacturer

and the jobber. Trade is at present 
brisk, and seems likely to continue to 
be so for some time to come, as the 
number of repeat orders show.

There has been a slackening in the 
demand for molasses, which has been 
somewhat puzzling to the trade, as the 
weather has been exceptionally cool for 
this time of year. However, it may be 
only a temporary lull.
Fancy Barbadoee molasse*, puncheons................036 0 38

" barrels........................  0 38 0 39
" " " half-barrels,...............  0 40 0 41

Ohpiee Barbados* molasses, puncheons................ 0 31 0 33
" “ " barrels........................  034 0 36
" “ " hall-barrels................. 0 84 0 38

New Orleans................................................................ 0 37 1 28
Antigua............................................................................... 0 30
Porto Rico............................................................................ 0 40
Corn eyrupe, bbls...............................................................  0 403

" 4-bbls...............................................................  0 031
" J-bbls............................................................... 0 031
“ 384-lb. pails..................................................... 1 80
“ 25-lb. palls...................................................... 1 30

Oases, 2-lb. tins, 2 doz. per case....................................... 2 50
" 5-lb. “ 1 doz. “   2 86
" 10-lb. “ 4 doz. "   2 75
' 20-lb. “ J doz. “   2 *0

Tea—The demand for Japans eontin- 
ues very good, and that for black dev
ions fair. China green seem to be almost 
devoid of interest at present though a 
few sales of the better grades are re
ported. The market shows a healthy 
tone, however, and the prevailing ten
dency is upward.
Choicest..................................................................... 0 40
Choice......................................................................  0 35
Japans—Fine.......................................................... 0 30

Medium...................................................  0 25
Good common...........................................0 21
Common....................................................0 19

Ceylon—Broken Orange Pekoe............................ 0 21
Pekoes.......................................................0 20
Pekoe Souchongs...................................  0 20

India—Pekoe Souchongs..................................... 0 19
Ceylon greens—Young Hysons............................  0 20

Hyson.............................................0 20
Gunpowders..................................0 19

China greens—Pingsuey gunpowder, low grade. 0 14
“ pea leaf.. 0 20 

" " pinhead.. 0 30

0 50 
0 37 
0 35 
0 28 
0 23 
0 21 
0 40 
0 22 
0 22 
0 02 
025 
022 
0 22 
0 18 
0 30 
0 50

Coffee—There is a considerable in
crease showing already in the demand 
for coffees. All lines are feeling it and 
from present indications roasters seem to 
be assured of a busy season. After the 
summer deadness of the coffee market, 
such a change is a welcome one indeed. 
Prices show a slight firmness in the 
primary market, particularly Rios.
Moohs..............  0 181 0 25 Santo,...............  0 II 0 IT
Rio, No. 7....... 0 10 0 12 Maraoaibo........0 15 0 18

Spices—Jobbers report a falling off to 
a certain extent in the brisk trade they 
have been doing for some time past in 
spices. As yet the manufacturers have 
not seemed to be affected by it, but if 
it continues to drop they are sure to feel 
it to some extent.

Prices continue firm.
Per lb.

Ailaploe..............0 13 0 IS
Cinnamon, whole 0 16 0 18 

" ground 0 15 0 19 
ores, whole... 0 18 0 30 
ores, ground . 0 20 0 25 

Cream of tartar. 0 23 0 32

Per lb.
Ginger, whole .. 0 15 0 20 

Cochin 0 1? 0 20
Mace........................... 0 75
Nutmegs........... 0 30 0 60
Peppers, black. .0 18 0 18 

r' white . 0 30 0 25

Dried Fruits — Inquiries have been 
plentiful of late, much more so than the 
present stocks can comfortably take
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care of. Prunes seem to be especially in 
demand. Valencia raisins are reported 
scarce.

Reports from Smyrna regarding the 
fig situation are bullish. European 
countries have been much heavier pur
chasers than usual, and in the primary 
markets there the price has been ad
vanced fully lc.

In currants the primary market contin
ues to advance steadily, and it seems a 
certainty that there will be an advance 
to the retailer before long.

The date situation is still strong, but 
there seems to be no such immediate 
prospect of £n advance as was thought.
Currants, fine filiatrae, per lb., not cleaned................ 6 06#

" “ cleaned........................ 0 06*
“ Patras, per lb........................................ Ô 074 0 08

Vostizzas. per lb................................... 0 08 0 09
Prune#—

40-60.................................................................................... 0 06
SMO.................................................................................... 0 08
60-70...................................................................................  0 07
70-80................................................................................... 0 064
•0-90...................................................................................  0 or
80-100.................................................................................. 0 06*

Raisins—
Australian, per lb., (to arrive)..........................  0.084 0 01
Old seeded raisins...............................   0 90

“ fancy seeded, 1-lb. pkgs........................... 6 09
" loose muscatels, 3-crown, per lb... 0 074 0 08

4-crown, per lb... 0 084 0 09
" sultana, per lb.................................. 0 07* 0 10

Malaga table raisins, Rideau clusters, per box. .... 2 26
Valencia, fine off stalk, per lb.................................. 0 06

“ select, per lb............................................... 0 06
" 4-crown layer», per lb................................ 0 06

Nuts—Shelled walnuts are up. They 
are now quoted at 36 and 37$c. This 
is a high water mark for these for some 
years past, and it looks as if the short 
crop reported in France will not tend to 
lower prices. Reports from New York 
indicate a bare market there, and local 
dealers have little left.

Tarragona almonds have gone up in 
the primary market, and to the United 
States retailer, but as yet no change has 
taken place locally.

The pecan situation is at present in
teresting the local trade. Reports as to 
the crop are conflicting, but the general 
opinion is that while prices will be firm, 
little change is likely to take place.

Sicilian operators in filberts seem to 
have the situation well in hand, and a 
higher range of prices seems a certainty.

The nut market, as a whole, is an ad
vancing one, and crops of almost all 
lines will likely be short.
In shell—

Brazils...................................................................  0 13* • 14*
Filberts, Sicily, per lb......................................... 0 10 0 12

“ Barcelona, per lb......................................... 0 10J
Tarragona Almonds, per lb................................ 0 14 0 16
Walnuts, Grenoble*, per lb................................. 0 13 • 14*

“ Mar bots, per lb.............................I 13* 0 13
" Comes, per lb....................................... 0 111

Shelled—
Almonds, 4-crown selected, per lb.........................  0 33* 0 36

n ^Ctowu “ ........................... 0 314 0 *
" 2-CTOwd " M ................................... 09

(In BhgB), standards, per lb.................... 0 36 • ST
Cashews......................................................................... 0 16 • If
Peanuts—

Spanish, No. 1... 
Virginia, No. 1..

Pecans, per lb............
Pistachios, per lb.......
Walnuts—

Bordeaux halves. 
Broken*..............

.... 0 13
0 13 6 16.... 0 66
....... • 76

• 36 • 174



the Canadian grocer

Evaporated Apples—Little good stock 
is left on the market, but it is a signi
ficant fact that all which appears is 
eagerly snapped up at good prices. In 
fact it looks as if this year, with several 
evaporators closing down, that the gen
eral range of prices will be higher than 
last year, as there is always a steady 
demand from certain quarters.
Evaporated apples, prime................................................ 0 OS

Beans and Peas—Prices are well main, 
tained at the recent advance, and it looks 
as if the high level attained would be 
not much too high for the new crop. 
The market is a comparatively bare one 
at present and buyers are having trouble 
in filling their requirements.

Peas are firm at former quotations, 
and in fair demand.
Ontario prime pea beans, bushel....................................  2 40
Peas, boiling, bag............................................................. 2 60

Rice and Tapioca—The rice market 
shows a slight improvement this week, 
hut principally in imported Patna rices. 
The primary market shows fairly firm, 
but no material change has taken place. 
It is hardly cold enough as yet for rice 
to take up its usual winter populartiy.

Stocks of tapioca are light, but they 
are still sufficient to entirely cover all 
demands made on them. Prices are firm, 
but unchanged.
Rice, grsde B, bags, 250 pounds....................................... 2 90

" - “ 100 »   2 90
•* M " 50 **   2 90
“ “ pockets 25 pounds........................................ 3 00
" " * pockets, 131 pounds..................................... 3 10
“ grade c.c., 250 pounds......................................... 2 80
" “ 100 " .............................................. 2 80
" “ 60 " .............................................  2 80
" “ pockets, 25 pounds................................ 2 90
•* M * pockets, lit pounds............................ 3 00

Tapioca, medium pearl...........................................  0 06| 0 06

CANNED GOODS
MONTREAL.—Canned peas are up. 

The market has been very strong of late, 
and this change has been looked for for 
some weeks past. This year’s crop is a 
sma’l one. and the demand is on the in
crease. It is said that practically no 
gallon peas have been put up this year 
owing to the shortage.

The general demand for all vegetables 
is good, and seems to vary little from 
week to week. Prices are firm in all 
lines.

Fruit trade is not so good as last week 
though several jobbers report a fair de
mand.

In fish, salmon presents the feature. 
Trade in this line is brisk. Some of the 
high grade new pack has appeared on 
the market.

Meats have been selling briskly.
Pees, standard, dozen ...........................................
Peas, early June, dozen.........................................
Peas, sweet wrinkled, dozen ....... .......................
Peas, extra sifted, dozen........................................
Pumpkins—3 lb., 01.00; gallon, 03.00.

... 1 90

Tomatoes, dozen (Ontario and Quebec) ....... .... 1 00

.... 1 70*

.... 165
Peaches, 3's, dozen..................................................
Peers, 2*a, dozen....................................... ...........

Plums, Greengage, dozen ...................................
Plums, Lombard dozer..........................................
Lawton berries, 2‘a, doTen.......................................

Clover Leaf and Horseshoe brands salmon—

.......... 1 60
.... 1 00 
.... 1 00
2 02* 9 85

2 20 2 22*
Mb. flats, per dozen................................................
l-lb. flats, per dozen ...............................................

Other salmon— 
Humpbacks, dozen 
Cohoes, dozen
Red Spring, dozen ................
Red Sockeye, dozen..............
Lohater Futures— 

l-lb Aau, dor, «2.40; Mb. 
Mb. flats, dor, 94.50. 

Compressed corned
beef, Is.................... 2 00

Compressed corned
beof. 2a.................... 3 35

Engliab brawn, 2a__ 3 15
Boneless pigs' feet, 2a 3 15 
Ready lunch real loaf
Ta7..........................  1 60

Ready lunch real loaf
Is.............................. 2 60

Roast beef, la............ 2 0u
Roaat beef. 2a............ 3 35
Stewed ox tall, la— 1 60 
Stewed kidney, la. 1 50 
Stewed kidney, 2a— 2 65 
Minced ooUops, la... 1 40

.... 1 00
1 40 1 50 
1 75 1 80 
1 90 2 00

tails, dor, 11.25.

Minoed collopa, 2a... 2 50 
Corned beef hash, la. 1 60 
Corned beef hash, 2a. 2 80
Jellied hooka, 2a....... 3 50
Jellied hocks, 6s....... 10 00
Paragon ox tongue,1*T..........................  7 50
Paragon ox tongue, 2a 8 50 
Paragon ox tongue,

2*a............................  9 50
Paragon lunch tonguela7..........................  4 00
Tongue lunch, la....... 3 50
Sliced amoked beef, à» 1 50 
Slicedamokedbeef, la 2 50

TORONTO. — Locally, canned goods 
are quite firm and peas particularly so. 
In regard to the latter, prices are high
er, in some grades by fifteen cents above 
the opening price. The whole tendency 
is upward. The demand is fairly good 
in some lines in view of the heavy de
mand for the new vegetables. The fu
ture of the canned peas market is un
doubtedly upward judging from the un
animous statements heard among the 
jobbing trade. Salmon is in good de
mand with prices steady but unchanged.

VEGETABLES Per dot
G

Asparagus tips, 2 *..........................................
“ “ (tall*) 2 a................................

Bean*, Golden Wax, 2 *................................
" Midget*, 2*..................
•' 3*.........................

‘ ‘ Refugee or Valent ine (Green) 2 a. 
'* Refugee Midgvts 2 s .....................

Beet*, sliced, blood red. 2 *...........................
“ whole, blood red, 2 * ....................
“ sliced, blood red, 3 *..........................
“ whole, blood red. S'*....................
" whole, Rosebud, 2 *...........................
............................. 3 s............................

Pea*, Standard, size 4, 2 s ....................
“ Early June, size 3, 2 * ....................
" Sweet Wrinkle, *ize 2. 2 *...................
“ Extra fine sifted, size 1, 2's..................

Spinach, table, 2's...........................................
M ** 3*..........................................“ " ........................

roup B Group A
3 60 2 63
?. 50 2 52
0 90 0 93
1 25 1 27
1 35 1 37
0 60 0 92
1 25 1 27
1 35 1 37
0 95 0 97
0 95 0 97
1 30 1 33
1 35 1 37

1 35
1 50i'ôà 1 10

1 15 1 Î0
1 20

1 721 1 76
1 25 1 271
1 75 1 77
5 00 6 02$

FRUITS
Cherries, black, not pitted, heavy syrup, 2'a 1 50 1 52

black pitted, heavy syrup, 2's.... 19) 192
*' red. not pitted, heavy syrup, 2’s. 1 50 1 62
“ red pitted, heavy syrup, 2‘s............ 1 90 1 92
“ white, not pitted, heavy ayrup, 2’s 1 60 162
“ white pitted, heavy syrup, 2's------ 2 0 2 02
“ red pitted, gal.   8 50 8 f2

Rasplierries, black, heavy syrup, 2 s............... 1 75 1 77
“ black standard gal..................... 7 01 7 02
“ red. heavy syrup 2‘s................... 1 75 1 77
“ red, standard gal............ ............  7 00 7 02
" red, solid pack, gal....................  9 25 9 27

Rhubarb, preserved, 2‘s.................................... 1 60 1 52
“ 3 s ...................................... 2 25 2 27

" standard, gal .................... 3 25 3 27
Strawberries, heavy syrup. 2‘s. . 1 471 1 50

Clover Leaf and Horseshoe brands salmon :
Mb. talk, dozen 2 '2* 2 05 
|-lb. flats, dozen 1 27$ 1 30 
Mb. flaU. dozen 2 2 ) 2 221 
Other salmon prices 

are:
Humpbacks, doz 0 95 1 10 
Cohoes, per doz. 1 50 1 55

Red Spring,doz....... 1 85

Lobsters, halves,
per dosen....... 2 00 2 25

Lobsters, quar
ters, per dozen — 1 40

WINNIPEG—All canned goods are 
moving freely. The following quota
tions hold rigidly on this market andi so 
far as the trade has learned here there 
is little possibility of a change. The de
mand is hard to satisfy at present since 
stocks are low in every corner of the 
west. The supplies from the east are 
generally abundant. .

VEGETABLES

Asitaragus tips, 2‘s..........................................  2 64
„ (tails) 2‘s..................

Beans, Golden Wax, 2‘s..................
„ „ Midgets, 2s...
!, Refugee or Valentine (Green) 2's. ___
„ Refugee Midgets 2's.......................... 199
„ .. 3’s.......................

Beets, sliced blood red, 2'a.............
,, whole blood red, 2's.......................... 1
„ sliced, blood red, 3's.......................
„ whole, blood red. 3's........................
,, whole, rosebud, 2's.........................
.............................3 s................................

B Group.
2 66*
2
1 061

. 1 39 1 41,

. 1 57 1 58
1 04 1 07

. 1 3» 1 411
. 1 57 1 M>1

1 09 i nt
. 1 52 i'sit

,. 1 57 1 69
1 38
1 72

Teas, Standard, sise 4. 2'a............................  1 00
„ Early June, size 3. 2‘s........................... 124
,, Sweet Wrinkle, size 2, 2's.................... 1 29
„ Extra fine sifted, size 1, 2'a................ 1 86*

Spinach, table, 2's......................................... 1 39
.. .. 3'a......................................... 1 97

„ gal......................................... 5 66
FRUITS

Cherries, black, not pitted, 2‘a.....................  1 64
„ black pitted, heavy ayrup, 2's— 2 04
„ red, not pitted, heavy syrup, 2's.. 1 64
„ red pitted heavy syrup, 2’s.......... 2 04
„ white, not pitted, heavy ayrup, 2’a 1 74
„ white pitted, heavy ayrup, 2's----- 2 14
,. red pitted, gal................................. 9 05

Rasplierries, black, heavy syrup, 2's........... 1 89
,. black standard, gaL................ 7 55

red, heavy ayrup .................... 1 89
„ red standard, gal..................... 7 66

red, solid pack, gal.................. 9 88
Rhubarb, preserved, 2‘s..................................  1 64

.. .. 3 s ................................ 2 47

.. standard, gal.................................. 3 80
StrawlierrieS, heavy syrup.............................  1 61 i

liais1
is
5 57*

1 66* 
206 
1 66 
2 06
1 76
2 16 
9 07
1 91 
7 57 1 « 
7 67 
0 81 1 66
2 49
3 82 
1 64

ONTARIO MARKETS
POINTERS—

Sugar—Weaker.
Canned Peas—Quoted at advance.
Molasses—Prices declined.

Toronto, Sept. 8. 1910.
Probably the feature of the general 

grocery markets this week is the condi
tion of the sugar market. At the time 
vf going to press there is a noticeable 
weakness due to the influence of out
side markets. Raw sugars have declin
ed recently, and in New York refined 
sugars declined ten cents. This bas had 
its effect on Canadian refined, and it is 
believed that it is only a matter of time 
until a decline is noted. Trading is 
good and a large quantity of sugar is 
passing through the trade, but it is only 
from hand to mouth buying, as no one 
wants to go into it heavily under present 
conditions. It is generally understood 
that the demand for sugar will continue 
good for some time as the later fruits 
seem to be weil up to the average.

The situation in dried fruits shows 
raisins a little easier, but not much at
tention is being paid to that. Trading 
has not improved. The statistical posi
tions remain unchanged, and but little 
weakness in the primary market. The 
price of raisins in the market is practi
cally where it was a week ago.

Molasses are reported slightly lower, 
and in canned goods there is a general 
tone of strength with peas quoted higher. 
Nuts are firm, but there is but little spot 
demand.

Sugar—The sugar market gives evi
dence of unmistakable weakness. Buy
ing is merely hand to mouth, and yet 
the total volume of business is reported 
large. Raw sugars have declined and 
refined sugars in New York recently 
dropped ten cents. This has had a weak
ening tendency in Canadian sugars, and 
the consensus of opinion is directed to
ward lower prices. The indications are 
that the new crop will be large, although 
nothing definite in this regard has been 
announced. The demand for sugar is 
still good and it should be strong for 
some time yet.
P»ris lumps. In l(XMb. boxes..................................

“ to 50-lb. •• .....................................
M to 164b. " ....................................

Red Beal.....................................................................
at. Lswtmh* "Omul DUmendt" burab........

•• -

Dominos,
9» lb. boussiitS

, «06 
« 16 I» 7 10 

. 106 

. 6 «6 
4 00 

. 0 16 0 35
IS
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THE CANADIAN GROCER

Redpeth extra granulated....................................................6 20
Imperial granulated..................................................... 6 00
It Lawrence granulated, barrels....................................... 6 30
Dearer granulated, bags bnlr................................................6 00
Acadia granulated (bags and barrels)................................6 10

! i°>
Brlgàt eofle,............................................................................ 6 10

le. 1 "  4 90
SnirnUUd Md fellow, 10Mb. bento, lee then btte.

Dried Fruits—The position of currants 
and raisins has not materially changed 
during the week with the exception that 
raisins are a little easier. It will be 
remembered by those who have carefully 
followed the market that currants open
ed about 21s. and they have steadily ad
vanced until now they are selling for 
as high as 28s. 6d. In other words the 
price is approximately between $6.75 
and $7 a cwt. This is the trend of 
the currant market as far as first ship
ments are concerned. The new crop is 
30 per cent, smaller than last year’s, and 
is estimated at 130,000 tons, which to
gether with the old crop will be far be
low that which will be required for the 
total universal consumption.

Raisins are a little easier if anything, 
although it is felt that this condition has 
no particular significance at this stage.

Valencias are likely to be high if the 
reports that have been sent out are sub
stantiated to the full. Sultanas are
high. Currants are dear and likewise figs 
and in sympathy with this condition it 
might be expected that raisins would be 
high. In addition to this influence there 
is the fact that the crop is much lower 
this year than usual. According to one 
authority Sultanas have doubled their 
price within the past three years, and 
are now quoted much above last year’s 
figures. There has been some buying, 
but not to any great extent.
Prunw—

«0 to 40. In 25-lb. bom.
40 to 60 
10 to 40
00 to 70 " " ..
TO to 00toute
•ou too

Per
. 0 11 0 111 
. 0 08) 0 99 
. 0 06) 0 971 
. 0 06 0 97 
. 9 05) 0 961 
. 0 08 0 96 
......... 0 961

0 14 0 15
........  0 16
. 0 17 0 10

fruit In 60-lb. boxes ) cent lees.
................................... .’.....................

Onoioe, 25 lb boxes...................................
Fancy, “ " ....................................

1 end Drained Peela
099 0 11 Qtron................9 14 0 17
0 111 0 121

per lb..........................................................  0 08, 0 10
“ 0 OS) 0 04

0 03) 0 04 
0 08 0 061 

........  0 08

0 061 0 09. 0 07 0 97) Voetlzzas.. 
... .......... 0 071 0 08
Undganedio • »

Sultana....................................................................... 0 06) 0 07|
•• fancy............................................................. 0 07 0 06

' S* ' 8»
Uo*. *' ......................................... 0 08

8&. 0 00 0 Mi IvixMwt. I 10

Syrups and Molasses — As far as 
syrups are concerned there is not much 
doing yet although it is expected that it 
will not be long now until business be
gins to show an improvement. Molasses

are qaoted lower, however, but there is 
not yet much activity.

Maple Syrup—
Gallons, 6 tocai

Quarte, 24 
Pinte, 24

Syrups—
2 lb. tine, 2 doc.

6 lb. tins, 2 doz.

10 lb. tins, ) doz.

«lbjtae.idôfc
Barrels,per lb.. 
Half barrels, lb.

... 2 60

... 286

... 2 76

... 2 70 0C ■ 0 (

4 80 
6 40 
6 40
3 00

New Orleans,

Quarter “ " .... 0 03|
PaDs, 381 lbe.ea.......... 1 80

" 26 " " .... 1 30

medium....... 0 26
New Orleans,

bbls-................ 0 24
B*rb*doM,«xtrm
Portoltlco........ 0 45
Muscorada........

0 46 
0 62 
0 30

Rice and Tapioca — Trade in these 
lines is about in the same position as a 
week ago. Demand is improving, but 
has not yet reached any appreciable fig
ure.

Per lb.
Rio., nul B............................................................0 oat 0 M
Standard B. from mills, 500 lbs. or over, f.o.b.,

Montreal.......................................................... .... 2 80
Rangoon..................................................................... 0 03 0 03)
Patna..........................................................................0 061 0 061
Japan..........................................................................  0 04$ 0 06
Java...........................................................................  0 06 0 07
Carolina.....................................................................  0 10 0 11
Sago...........................................................................  0 061 0 00
Seed tapioca...................................................................... 0 06
Tapioca, medium pearl............................................ 0 05) 0 06

Nuts—Business in nuts is only normal. 
Prices are firm, but the demand is not 
varying much.
Almonds, Forznlgetta....................................................... 0 11

“ Tarragona................................................ 0 12) 0 13
" shelled................................................... 0 32 0 36

Walnuts, Grenoble............................................................ 0 131
“ Bordeaux........................................................... 0 11
“ MarboU............................................................. 0 12
" shelled...................................................  0 33 0 35

Filberts.......................................................................0 11 0 1'
Pecans........................................................................  Û 16 0 j
Brazils......................................................................... 0 13 0 1
Peanut*, roasted................................................... 0 08 0 121

Spices—Jobbers report good business 
in spices. Prices are steady, and the 
demand shows that the retailer is receiv
ing a heavy call. There is still much to 
be done in spices, as the season will ex
tend right up into November.
Peppers, black.. 0 16 0 18 Cream of tartar. 0 25 0 28

white. 0 22 0 25 
" whole,

black...................... 0 If
Peppers, whole,

white....................... 0 23
Ginger................ 0 20 0 25
Cinnamon.........0 21 0 13
Nutmeg.............  0 20 0 30
Oloree, whole... 0 12 0 35

Allspice.............. 0 14 0 16
•' whole . 0 14 0 16 

Mace, ground... 0 75 0 80 
Mixed pickling 

■piece, whole.. 0 15 0 16 
Cassia, whole... 0 20 0 25
Celery seed................ 0 24
Turmeric................... 0 20
Curry powder........... 0 30
Mustard seed. ..015 0 18

Evaporated Apples—Prospects are for 
higher prices. The apple crop is small, 
and it is practically certain that there 
will not be a large amount of apples 
evaporated this season.
Evaporated apples............................................................  0 07)

Beans—Prices for new beans are hard
ly worth mentioning yet. If the crop is 
not hurt by recent rains it should be 
fairly large, but the estimate is not up 
to last year’s figures.
Prime beans, per bushel..................................................... 2 10
Hand-picked beens, per bushel....................................... 9 26

MANITOBA MARKETS
POINTERS—

Advances — Dried fruits, rolled oats, 
beans.

Firm—Sugar and syrup.
Winnipeg. Sept. 8, 1910.

The heavy output of the general line 
of grocery stocks is severely clashing 
with the heavy transportation of wheat 
to the east. Merchants, as usual, did 
not prepare for the extra fall rush of 
grain by ordering on time. As a con
sequence many stocks are reported low, 
and merchants are facing the difficulty 
of getting supplies at a time when they 
are most needed. The railways are do-
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ing all in their power to handle all 
freight, both east and west, but the mer
chants could have avoided much of the 
present difficulty.

A combination of circumstances is 
soaring many prices. The market was 
never so firm as it is at present. Crop 
conditions everywhere are not the best, 
and this has particularly helped to ad
vance rolled oats, and dried fruits from 
California.

When it is remembered that the ex
port demand on all lines of goods is in
creasing with the betterment of all inter
national trade relationships, and also the 
fact that each week witnesses an in
creased population in Western Canada 
to the extent of from two to six thou
sand. it is little wonder that the mar
ket prices are going up. The stocks 
that are required for new stores alone 
tend to make a general scarcity of 
goods. It is probable that higher prices 
will yet be quoted within a few days.

Sugar—A stronger market rules this 
week, and as the preserving season closes 
in, the sugar ordering is better. The 
market in the west will likely be held 
firm.
Montreal end B.C. granulated, In bbls........................... 8 65

" " In seeks........................................  6 60
" yellow, to bbls............................................. — 5 26
" " In seeks.................................................... 6 20

Icing sugar, In bble.......................................................... 6 25
“ “ In boxes......... ................................................ 6 45

" In small quantities........................................ 6 45
Powdered sugar, In bble................................................... 6 05

“ 7 In boxes.................................................... 6 25
" " in small quantities................................. f 40

Lump, bard. In bbls.......................................................... 6 55
" " tok-bbto..,..................................................  6 65
" " In 100-lb. cbeee............................................ 6 55

Foreign Dried Fruits—All new goods 
have not arrived yet, but the situation, 
has been relieved and the shortage has 
been made up pretty well. Valencia rais
ins are off the market entirely, and when 
the new stock arrives the quotations will 
range around $2.30 per case. All the 
markets are high in accordance. Fancy 
seeded in 1 lb. package are 81 cents, 
which is a high figure. Currants are all 
up. as are also peaches, pears, and apri
cots. The California crop has panned 
out scarce, when all demands, home and 
foreign, are satisfied. Figs are off the 
market, and wholesalers await the ar
rival of new crop stocks.
Smyrna Sultana raisins, un cleaned, per lb............

" " “ cleaned, per lb..................
California raisins, choice seeded in )-lb. packages

per package.........................
" " fancy seeded, in f-lb. packages

per package.........................
" choice seeded in 1-lb. packages

per package........................
" " fancy seeded in 1-lb. packages

per package.........................
Raisins, 3 crown muscatels, per lb............................

M 4 “ “ " ........................
Prunes—

251b.bx,90-100,lb .... 0 06) Prunes, 50-60 “
" 80-90 " ___ 0 07 Prunes, 40-50, lb
" 70-80 "___ 0 07) Silrerprunes.ac.
" 60-70 "___ 0 08) to quality.......

.0 07 0 12 

.0 09 0 13

....... 0 06)

....... 0 06)

....... 0 07 *

....... 0 08)

....... 0 06

....... 0 061

.... 0 08J 

.... 0 091

0 10) 0 13)
Currants uncleaned, loose pack, per lb.........................

" dry, cleaned, FUiatras, per lb.........................
" wet, cleaned, per lb..........................................
“ FUiatras, in 14b. pkg. dry, cleaned, per lb...

Pears, per lb................ 0 10 Nectarines, lb............
Peaches, stand- Dates, per lb.,

ard, per lb.............. 0 09 Hallows, bulk —
Peaches, choice......... 0 10 Dates, packages
Apricots, stand- 30 in case.................

ard, per lb................ 0 16 Peel, lb , lemon ....
Apricots, choice “ "orange....

per lb,.....................  0 16) " eltren. 0 14
Plums, pitted.lb 0 11 0 12)

0 07) 
0 07) 
0 08 
0 08) 
0 12

0 05)

0 06) 
0 10 
0 11 
0 18

Syrup and Molasses—The summer out
put of syrup was weak, but fall stocks 
are giving out well. Wholesalers are
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DIRECTORY OF

Manufacturers, Manufacturers* Agents,
Brokers, Etc.
BRITISH COLUMBIA

Condensed Ads
McLEOD & CLARKSON

on page 60Msnufeetarere’ Agente end Wholeeele Commission 
Agente

Cen give etriot ettention to e few flret-eleee Qre- 
eery Agenciee. Hlgheet Refereneee.

Wholesale Manufacturers1 Agents 
Correspondence Solicited.

F. R. MclNT98H & CO.
Vancouver, B.C.

VICTORIA
FRUIT GROWERS* ASSOCIATION

The lergeet peckers end shippers of flrst- 
olees Fruits of ell kinds In British Columble.

OFFICE AND WAREHOUSES
COI. WHA1P AND YATES STS. • VICTOHA

Bren oh et 140 Weter Street, Venoourer.

WILLIAM W. DUNCAN
Broker and Manufacturers' Agent

Free and Bonded Warehouses

VANCOUVER - VICTORIA

SLATER BROS.
Wholesale Manufacturers’ Agents 

P. O. Box 645
VANCOUVER, - B.C.

Correspondence Solicited

R. ROBERTSON d. V. ORIFFIN

R. Robertson & Co.
012-913 Dominion Truet Bldg

V ANCOOVEt, B.C.

Wholessle Brokers 
010CEUES, rtODCCE, Fl DITS, MAINS

Importers and Exporters
Reference— Benk of Mont reel.

Write us for lnformstion shout B.C. trade.
Osble Address—"Robin," Venoourer.

Codes—▲ C, 6th Edition ; Revised Economy ; Modem 
Eoonomy ; Utility end Dowling's.

Do you went lire representation? 
We are in touch with the trade.

Andrews Si Nunn
MsnefecNrers' Agents e ■ d 
Wholessle Commission Merchsnts

Codes—A B O 6th Edition, Western Union

615 Dominion Tnaet Building 
VANCOUVER. B.C.

Correspondence High eel
Solicited References

W. A. JAMESON 
COFFEE CO

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Importers and Roaster» of High Grade 
Coffees.

Manufacturers and Proprietors of

carry a full line of TEAS,

/’'kNE of the most successful 
^ retailers of late years 
says : “When a firm advertises 
in trade papers it is getting 
into good company. As 1 pick 
up one of a dozen of these 
periodicals here in my office, 
and glance through it, I find 
that the best people, the suc
cessful firms, are represented 
in such a way as to reflect 
their importance in the trade.”

If it were possible to employ a traveller who 
could call on 7,000 of the best dealers all through 
Canada every week, what salary would you figure 
he'd be worth—even supposing he did nothing 
more than go in and shake hands with these dealers, 
under such circumstances they’d be glad to see him.

Would he be worth $200, $300 or $500 per 
week? Many a house would pretty nearly let him 
fix his own salary.

To the Manufacturer or Wholesaler
Equip an advertisement in this paper 

with a verbal handshake for every dealer in Canada, 
and a frank, brief, pointed talk about your goods and 
you add a traveller to your staff who will make 7.000 
calls a week for you at a salary of $4 to $8 a week- 
less than you would pay a first-class stenographer.

Of course this traveller won’t displace any of 
your regular salesmen, but he will help them to sell 
more goods and open up more new accounts.
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Quality Built Business

“is good tea”
8|The remarkable success of this package is the wonder and admiration 

of the trade. This success is the best guarantee that it will pay 
you to recommend Red Rose to your best customers.

7 Front Street East,
Toronto, Ont. 

31$ William Ave., 
Winnipeg, Man.

Branches T. H. Estabrooks
ST. JOHN, N.B.

WedIBvD

TASTE

TASTE

FROU

FROU

Again we say—
TASTE THE TASTE OF

FROU-FROU
THE WORLD S GREATEST WAFER

Canadian Distributors

MacGreegor Specialty Co.
TORONTO : ONTARIO
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endeavoring to make up for the small 
trade of the summer by placing a good 
quantity throughout the west. Prices 
are unchanged, although the market on 
raws is strong. Molasses is going out 
better, and as the season advances the 
trade will improve.

Syrups—
24 2-lb. tins, per esse......................................................  2 23
11 5-lb. tins, per esse......................................................  2 60
6 10-lb. tins, per esse.............................................. ...... 2 56
3 20-lb. tins, per esse..................................................... 2 60

Half bbls., per lb............................................................. 0 03’
Bsrbsdoee mollisse in i-bbls., per gel.......................... 0 60
Gingerbread molasses, i bbls., per gal......................... 0 50
New Orleans molasses, * bbls.. per gal......................... 0 36

Nuts—The nut trade is excellent, and 
no higher prices are expected just now. 
Each fall, merchants order freely in all 
kinds of shelled nuts, but this season 
is to be a record one. Almonds are 
particularly popular and stocks will 
rapidly be depleted. The filbert market 
is strong at 12è.
Shelled Walnuts, In boxes, per lb................................  0 36

“ . “ small lots, per lb.............................. 0 36
" Almonds, In boxes, per lb............................... 0 15
" '* small lots, ner lb i tti

Peanuts, Virginia, per lb............................... 0Ü 0 13
Filberts, per 11»............................................................... 0 12|

Tapioca and Sago—Prices are held 
moderately and goods are going out well. 
Supplies from Greece are growing less, 
and next year higher prices will rule.
P*«rl teplooa, per lb..............................................  0 OS! 0 06
Sl«o, per lb........................................................... 0 04; 0 05

Beans—The price of beans came down 
too soon and the crop was almost all 
consumed before much territory was sat
isfied. Most of the stock is going to 
the east, and when the west demanded a 
large quantity the price went up about 
twenty cents. The demand everywhere 
is even better since the strong market 
that is at present ruling.
34b. picker, per bushel................................................... 2 35
Hsnd picked, per bushel................................................ 2 45

Evaporated Apples—The trade is quiet 
and moderate salés are being made. The 
market will not be lower on new stuff 
and the present quotations are quite 

' unchanged.
25-lb. !»ox, per lb .......................................................... 0 10
50-11» l»ox, per lb.............................................................  0 09}

23f cents. There is little change in 
bacon, which is 314 cents, the figure at 
which it has sold for some weeks.

Grocers are anticipating a shortage of 
butter during the coming winter, as 
outlined in last week’s letter. There is 
no way to prepare for it, and when the 
time arrives there will be nothing to 
do but get along as welll as possible.

In the fruit line there is a large 
amount of California fruit on the mar
ket. Plums are quoted at about $1.25 
a crate and are mostly preferred to the 
local fruit at from 65 to 85 cents. The 
California box goes about seven pounds, 
and the local about four and a half, but 
the latter does not keep well. The re
tailer, having no cold storage, is at a 
disadvantage for he suffers loss when 
the fruit spoils. Plenty of cantaloupes 
are offered at $4.25 a crate, averaging 
40 or 45 to the crate. This is a pop
ular vegetable, but is a bad keeper and 
there is little in it for the retailer if 
stock does not go out rapidly. A little 
frost was reported last week and the 
report has gone out that the late pota
toes were damaged a little. The story 
is a little early, but it will doubtless 
be taken advantage of by the commis
sion men. With the crop in Alberta 
below the average there will be a good 
demand for potatoes, but present indi
cations are that the supply will be fair 
if not better than that.
8user, étendard

granulated........
Sugar, Imported . 
Ve3. retains, lb.. . 
OaL " " . ^
Currents............ 0
Dried aprieote.. 0 
Flour, Standard,

bbl.....................
Com meal, p. 100

lbs........................
Beans, per lb. .. 0 
Rice, par ton... .66 
Tapioca.per lb.. .,
Apples, box.......2
Applea.CalOrav. 2 
Canteloupes, crate* 
Evaporated

•Pplee..................
Butter, Eastern 

dairy in tubs.. ..

5 80 
5 25 0
0 07

06} 0 07 
06} 0 08 
11 0 13

... 7 40

... 2 60 
^ 0 04* 
00 76 00 
... 0 03} 
75 3 00 
25 2 50 
... 4 25
.. 0 06i

.. 0 28

Butter, Eastern 
dairy, oboine 6 28 0 29| 

Butter, local
creamery............... 0 30

Eggs, Eastern... 0 26 0 30
Eggs, local........  0 42 0 46
Cheese, Ontario 0 14| 0 15} 

M Manitoba — 0 14
Bacon............... 0 25 0 311
Ham, cooked... 0 23 6 23!
Lard, pure................. 0 184
Lard, compound — 0 174 

Potatoes—
Ashcrofts, ton. .20 00 25 00 

Canned Goods—
Peas, Early June .
Tomatoes...............
Com........................
Apples. .................
Strawberries..........
Raspberries............... 2 024
Canned salmon........ 6 50

1 35

ALBERTA MARKETS.
Calgary, Sept. 8, 1910.

Commeal and other cereals have 
taken a jump in price because the crops 
in some of the western provinces arc 
not as good this year as was anticipat
ed. Commeal is higher in price by 
twenty cents a hundredweight. Prunes 
have risen in price from four and a half 
to six and a half cents a pound. The 
markets in the other commodities is 
practically stationary. The demand for 
canned goods has not commenced to 
any extent as yet. The latest prices 
are :
Apples, per box.......
Butter, loral, cream

ery choice, lb.........
Beans. |*er lb ...........

Currants...................
Commeal. 100 lb> ..
Che<*ae, Ont..............

" Manitoba. . 
Canned Goods 

Peas. Early June.. 
Evaporated Apples . 
Eggs, local, 30 dz. case 
Flour, standard, per 

bbl...........................

1 80

0 25 0 in; 
0 22 
0 084 
2 75 
0 15 
0 144

1 25
0 11 
7 50

Ham, cooked............ 0 30
Lard, pure................ o 174

" compound....... 0 14
Potatoes

Local, per ton....... 14 00
Ashcrofts, per ton. 40 00 
Gal Burbanks, ton 50 00

Prunes .........6} to 0 034
Rahims

Valencia, lb.. .7 to 0 064
California.............. 0

Rice, per ton............  80 06
S|«£ar, std gran.......  6 04

“ imported....... 5 94
Tapioca, per lb. .7 to 0 14

BRITISH COLUMBIA MARKETS.
Vancouver, Sept. 8,1910. 

hlaniti arc a little easier in this week’s 
quotations, being priced at from 23 to

NEW BRUNSWICK MARKETS.
St. John, N.B., Sept. 8, 1910.

In llie local market last week, On
tario flour declined 20 cents a barrel. 
The price is now $0.85 to $6.05. On Sat
urday, Manitoba followed and dropped 
30 cents. It is now quoted at $6.75 to 
$6.85. In all other branches the market 
remains firm.

The Dominion Exhibition opened here 
on Saturday last, with a fine display of 
industrial, agricultural and horticultural 
exhibits. The showing of live stock is 
partcularly fine. The fair will be 
brought to a close on September 15.
Sugar—
Standard gran. 5 30 
Austrian " 6 20
Yellows........ 4 70

Flour, Manitoba 6 75 
“ Ontario.. 6 85 

Commeal, bags. 1 60 
•* bbls. 3 15 

Oatmeal, bbls.. 6 50 
Std. oatmeal... 6 10 
Buc k wheat, 

west, grey, bag 2 90 
Val. raisins, lb.. 0 06} 
Cal raisins,seed

ed....................0 06
Currants, 11?....

5 40
6 30 
6 10 
6 85 
606 
1 60 
3 25 
6 60 
6 20

3 00 
0<*i.

:st

Peaches, 2*s,
dozen........... 1 75

Peaches, 3s,
dozen..........  1 86

Baepberriee,

36

Strawberries..........
Rloe.lb............. 6 684
Beans, hand 

picked,bus.... 2 26 
Beans, yellow

eye. bus.........  S 60
Cheese, new, lb 0 14 
Lard, compoundlb...............f 14
I^rd, pure, lb... 6 17

1 65
1 66
1 86 
1 f5
• 064

I 30
• 66
0 14

Pnrom, lb......... • Mi « M
MoI.mm, for 

BsrUd* el 0 SO 0 SI 
But*r, dairy.

lb............  lit eto
Butter, «mm-

•ry. lb......... MS « M
Km. ne» laid •* 0 *
Km. case............... 0 It
Potato*, old. 1 25 IN 

“ now, bui 0 18 0 80
Va*. A'T. .... I 171
“ No. S.............. 1 S3
“ No. S.............  1 30

No. !.. 1 771
darn.dot.... 0 SO 0M
Tomato*, ti IN 1 06

........ ................... 018 0 St
Pork, domestic

mees............  27 10 26 00
Pork, Ameri

can otaar... 86 00 26 66 
Salmon, case 
Red spring .. 6 60 6 71
Oohoee.......... 6 00 IS

1 10 1 60
”<504, dry........ 6 00 4 *
Herring, salt,

bbls.... 4 71 6 66
Bloaters, box... 0 66 0 60 
Harbour sal

mon, lb.................. 0 16
Fresh Gasps-

... 100

Statistics Show
Ontario’s Crops to 

be Above Average
The following statistics of the princi

pal field crops of Ontario for 1910 show 
the acreage as compiled from individual 
returns made by farmers to the Ontario 
Bureau of Industries and the yields as 
estimated by an experienced staff of cor
respondents, who give probable yields ac
cording to conditions on August 15th, 
1910 :

Fall Wheat—713,473 acres will produce 
19,705,837 bush., or 26.5 per acre as 
against 663,375 acres 15,967,652 bush, 
and 21.1 in 1909. The annual average 
for 28 years was 20.8

Spring Wheat—129,319 acres 2,133,456 
bush., or 18.8 per acre as against 135,- 
161 acres 2,223,567. bush, and 16.5 in 
1909. Av. 15.9.

Barley—626,114 acres 18,214,183 bush, 
or 29.1 per acre as against 695,262 acres 
18,776,777 bush and 27. in 1909. Av. 
27.7.

Oats—2,757,933 acres 100,061,428 bush 
or 36.3 per acre as against 2,695,585 
acres 90,235,579 bush. and 33.5 in 
1909. Av. 35.6.

Rye—95,397 acres 1,608,352 bush, or 
16.9 per acre as against 94,661 acres 1,- 
573,921 bush, and 16.6 in 1909. Average 
16.4.

Peas—403,414 acres 6,718.989 bush, or 
16.7 per acre as against 381,609 acres 
7,613, 656 bush, and 20. in 1909. Aver
age 19.4.

Beans—49,778 acres 909,936 bush, or 
18.3 per acre as against 45,029 acres 
826,344 bush, and 18.4 in 1909. Average 
17.2.

Hay and Clover—3,204,021 acres 5,- 
476,420 tons or 1.71 per acre as against 
3,228,445 acres 3,285,145 tons and 1.20 
in 1909. Av. 1.45.

The acreages in other crops for which 
no estimates as to yield have been made 
are as follows : buckwheat, 194,913 ; 
corn for husking, 320,519 ; corn for silo, 
326,627 ; potatoes, 168,454 ; sugar, 
beets, 26,879.

Canadian grown grapes from the Ni
agara Peninsula are coming on the mar
ket. They will, of course, not be here in 
abundance for a couple of weeks Jkt.

The Hamilton Retail Grocers’ Associa
tion have decided not to hold their an
nual “hump" this year. They mayiavc 
a smoker or concert during the winter 
instead.

Have you looked over the available 
side lines for your store lately f There 
are other goods that you could sell at a 
profit without increasiifg running" ex
penses.
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OPPORTUNITY
—| IS KNOCKING AT YOUR DOOR! «—

The chance of your lifetime is now offering to place your goods on the 
booming Western market ; there is money here to spend on just the 
goods you manufacture. Take time by the forelock and let us handle 
your wares for you on a reasonable commission basis. We will give 
you sound advice as to trade conditions, demands and opportunities, 
and you’ll find our service conscientious and thorough.
Our large track warehouses at the leading strategic business points 
offer unequalled facilities for shipping and storage.

Write us to-day, advising fully what you luive to sell !

-I NICHOLSON & BAIN -
WHOLESALE COMMISSION MERCHANTS AND BROKERS

WINNIPEG REGINA EDMONTON CALGARY FORT WILLIAM
Storage for all classes of merchandise. Cars distributed from,Calgary, Winnipeg, Regina, Edmonton and Ft. William

A Pointer for Every Grocer
There is one royal road to profit in the 
handling of foodstuffs, and that is the high
way named “PURITY.”

“E.D.S.” BRAND
Jams, Jellies and Catsup
will bring satisfaction to your customers and profit 
and repeat orders to yourself because of their 
absolute purity—100% pure, as certified by the 

Government Analyst. Satisfy yourself be
fore pushing “E.D.S.” Brand that our claims are true. Write the Department of Inland 
Revenue for Bulletin 194. This will set aside any doubts you may have had as to the 
absolute purity of “E.D.S.” Goods. Keep your shelves well supplied with “E.D S.” Brand.

Made by E. D. SMITH, at hie fruit farms, Winona, Ont.
AGENTS—N. A. HILL, 25 Front St. E., Toronto; W. H. DUNN, Montreal; MASON & HICKEY, Winnipeg; 

R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.

Æ
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GUNNS
Cooked Meats
Are Appetizing Trade Winners

THE LIST INCLUDES

Cooked Hams, Rolls, Jellied 
Ox Tongue, Jellied Lunch 
Tongue, Jellied Hocks, Head 
Cheese, English Brawn, 
Bologna, Ham Bologna, Blood 
Puddings, White Puddings,
New England Ham, and others

MADE UNDER GOVERNMENT 
INSPECTION

GUNNS PORK AND BEEF PACKERS 
LIMITED TORONTO

Short Rolls
While prices for Hams and 

Bacon are high, and may be 
higher, we can offer the trade 
a splendid line of Short Rolls at 
very reasonable prices. These 
are new-cured goods ; very 
mild sugar cure and boneless. 
Smoked or out of pickle.

Write, wire or phone us 
for quotations.

F.W. Fearman Co.
LIMITED

Hamilton

REINDEER
Coffee

With Milk and Sugar

Breakfast Bacon
That mild, sweet, crisp bacon you are looking 
for to give your customers satisfaction and 
build up a steady trade.

Ryan’s Hams j Bacon
ARE ALWAYS RELIABLE 

WE WANT YOUR REGULAR SHIPMENTS OF

No trouble to prepare 
Just add Boiling Water

Tki Triro Coiinstl Milk Ci„ LliHii, Tnn, N.S.

Butter, Eggs, Poultry
AND ALL KINDS OF FARM PRODUCE

THE WM. RYAN, LIMITED
Pork Paokero and Wholesale Produoe Merchants 
Packing Houses 70-72 Front It. East

FERGUS TORONTO
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Prices Higher for Butter and Eggs this Week
Production of Eggs has Diminished Slightly and Demand is 
Steady—Market in Butter and Cheese is Firm — Supply of 
Milk Continues Plentiful—Scarcity of Hogs Sends up Prices, 
Although in Some Lines of Pork Products Prices are a Little 
Easier—Poultry is Arriving Freely, in Good Condition and at 
Lower Prices—Spirit of Unrest in Honey Market.

The various markets have shown slight
ly higher prices this week, but few es
caping from the upward tendency. But
ter, eggs and cheese are firm and the 
same condition is found in the provision 
market. In the case of the latter the 
primary market shows a scarcity of live 
and dressed hogs which largely on tnat 
account were quoted considerably higher 
over the prices of a week ago. Mont
real and Toronto have had thousands of 
visitors during the past ten days and in 
those cities increased demand for many 
lines of general provisions has been re
ported.

The production of milk throughout the 
country continues rather heavy but there 
is, nevertheless, a stronger tone to the 
butter and cheese markets. Demand for 
both keeps up but butter is not being 
shipped in as good condition as it might 
be, jobbers reporting that it often comes 
soft and in other respects the quality is 
sometimes not all that it might be. In 
some localities cheese factories are be
ginning to close down for the season and 
in others, especially the cast, cream is 
being largely shipped across the border. 
With the remaining factories the output 
is still heavy and the season should finish 
well. The quality of Canadian cheese 
this year, particularly that from On
tario is reported good and the export 
irade continues at a normal figure 
Montreal report shows that the receipts 
for the year are slightly in excess of 
last year’s.

Eggs are higher, it being generally re
ported that production is declining al
though as yet not to any great extent. 
Opinion is divided as to whether the 
higher price will hold.

Poultry is coming in freely now and 
prices have dropped. It is apparent that 
supplies in the country are rather heavy 
and receipts should be much larger in 
the near future.

There is a little firmness to the honey 
market but not much business is doing. 
There is a feeling that prices as now 
quoted arc somewhat high hut producers 
do not agree with this. Supplies are 
coming in pretty freely and present 
prices are not considered by jobbers as 
likely to remain unchanged On the 
other hand bee-keepers say that the to
tal production scarcely comes up to a 
year ago and that soon all honey will be 
out of their hands.

MONTREAL.
Provisions.—The provision market 

shows absolutely no change from last 
week cither in prices or volume of busi
ness Trade is fair at former quot
ations.
Pure Lard—

Boies, 60 lbe., per lb.................................................
Oeeee, tine, each 10 lbe., per lb..............................

................................. 6 " “ ............................................M 3 " *' ...................
30 lbe. net, per lb................................
lbe. groee. per lb.................................
net, per lb..........................................

Tierces, 376lbe., per lb..............................................
Tube. 60 lbe.

Compound Lard—
i, 60 lbe. net, per lb......................................... 0 13
, 10-lb. tine, 60 lbe. to case, per lb................ 0 142

• ...................................... .............. • 136
• ........................... " .............. 0 14

PaUe, wood, 20 lbe. net, per lb................................. 0 121
Pell», tin, 30 lbe. groee. per lb................................
Tube, 60 lbe. net, per lb..........................................
Tierces, 176 lbe., per lb............................................

Pork—
Heavy Canada short eat meee, bbl. 36-46 pieces .... 28 50
Sum, short out book pork. bbl. 45-56 pieoss19 00
a Mr fit book,................................................................. 11 00
Hoot, Honk pork, bbl..................................................... H 00
Pint* beef, 100 lb bbl,..................................................... 9 M

“ KM "   18 00
“ *» " ..................................................... 18 60

Dry Bolt MmU-
Qreen beoon, Book,, lb................................................... 0 16
ta>6 oleor beoan, beery, lb......................................... » 15
Loosoleer beeee, light, lb ......................................... net

litre lerge sise* M lbe. upward* lb........................... I 111
Lerge eUee. 11 to ■ lbe per lb..................................... 0 II
■élue sises. Il te 11 its . per lb................................ «11
litre imeU sises, 10 te 11 lbe., per lb......................... 0 31
•eeeeut, rolled, lerge, 16 to ■ lbe., per lb................ 0 30

" " «pin, «toUlbe , per lb............. 0 21
Weekfeet beeee, English. boneleee, per lb................ 0 11
Windsor beeee, itinned, book», per lb....................... 0 11
MOM reU beoon, toneless, ihort, per lb................... 0 18
■eg* live, per ewt..........................................................  09 25

" e—e —t ewt.................................................... u 00

Butter.—Receipts are dropping off at 
present and as a result prices arc -f,c 
higher Matters look bright in the coun
try however, and there should be a 
large increase of supplies in the near 
future. It is not likely that any reduc
tion in price will be made, as dealers 
claim they are not getting enough for 
their goods, considering the price they 
have to pay for them.
New milk creamery.................................................  o 25 0 264
Dairy, tubs, lb........................................................... o 23 0 23
Fresh dairy rolls...................................................... o 21 0 23

t’heese—There is a firm undertone to 
the cheese market at present though 
matters are practically unchanged from 
last week. There has been some foreign 
inquiry, but nothing to speak of. As 
the close of the navigation season ap
proaches dealers expect that the late or
ders will boom things considerably.

Receipts for the week are slightly in 
excess of the corresponding week last 
year.
Quebec, large.........
Western, large.......

twing.
Old cheese, large.. !

30 lbe.

6 111 
0 llj 
0 12 
• 12 
0 13

Eggs—New laid eggs arc now selling 
at a two cent, advance over last week 
This is no doubt due largely to the in
crease in the city’s egg eaters hv the 
Eucharistic Congress now in progress. 
Thousands of visitors arc in the city, 
and the problem of feeding them is help
ing out the grocer in all sections of the 
city.

The advance in eggs is not likely to be 
permanent, as receipts are slightly higher 
than last year’s, and conditions in them
selves would not warrant such an ad
vance.
Newlaitla...............  0 30
Selects................................................................................. 0 2">
No. 1 ................................................................................ 0 21

Honey —Plenty of both buckwheat and 
white clover are being offered but buyers 
arc holding off, claiming that there is no 
shortage, and prices must go lower be
fore they will lay in their supplies.

The quality ol this year’s crop is un
questionably high, an#l with no prospect
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of any serious shortage, it looks like a 
better year for the consumer than was 
at first thought.
Whit* clover comb honey..............................................  0 16
Buckwheat, extracted.....................................................  • Oil
Clover, strained, bulk, 30 lb. tine................................... I 10
Buckwheat comb.............................................................. I 111

TORONTO.
Provisions—Prices are firmer this 

week. In the live hog market there was 
a sharp advance from $8.25 to $8.fi0 and 
in Toronto as high as $9 is being paid. 
Hogs are scarce and there is keen com
petition among packers to get sufficient 
supplies. These are not forthcoming in 
large enough quantities and it is pos
sible that prices will go higher before 
the top is reached. This has had an ef
fect upon pork products together with a 
strong demand just now. There is a 
good volume of business. In some lines 
in which there is temporarily a good 
supply prices are a little easier" but this 
market on the whole is firm and is likely 
to remain so.
Loux oleer beoon, per lb..........................
Smoked breakfast beoon, per lb............
Pickled shoulder........................................
Roll beoon, per lb.......................................

............  0 19 I 20
......................  0 134

Médium heme, per ................................
Lerge hems, per lb....................................
Cooked hems .............................................
Fresh shoulder hams.................................
Shoulder butte............................................
Heels, plain, per lb...................................
Heevy meet pork, per bbl........................

...................... #19*

:::::::::::: Si?*
.....................  0 13
.....................  e 20

............ 31 00 17 n
Short out, per bbl......................................
Lerd, tierces, per lb...............................................woo 81 do

" pells " ..................................
compounds, per lb.........................

Live hogi, at country points.................
Live hogs, local.....................................

............. i is o 13*

Diwseod hors............................................

Butter.—Butter advanced a cent during 
the week. The market is firm with the 
demand good. Reports from the country 
arc to the effect that pastures are good 
but jobbers state that stocks are not ar
riving in the most satisfactory condition. 
Some of it is too soft and there is some 
that is rancid. The weather has not 
been conducive to improving the shipping 
conditions but it is believed that not 
sufficient care is taken at the packing 
end. Some of the dealers state that the 
facts would scarcely lead to a stronger 
market but it is strong and there is no 
weakness insight.

eerj pitot............................................ 1151 0 36
--------- ■ «■pemtor butter..............................................  6 14
Delrr Print* oftolns............................................... 0 19 0 21
No. 1 tube or here................................................. o 11 0 10
No. 3 tube or boi*......................................... 0 18 0 19

Eggs—A slight decline in the produc
tion of eggs lias been noticeable of late 
ami during the week there has been an 
upward tendency to prices. It is ex
pected that by the first or second week 
in October the supplies will be pretty 
nearly exhausted, and the trade will 
have to call in some of the storage goods 
for part of the demand. The demand 
during the week showed an iniprovemen;.
Selects.........................................................................  0 14 0 15
Fresh eggs, do,..... ........................................... ........ 0 12 0 23
Second gride, dot...................................................... 0 19 0 21
Chipe, dos.................................................................... 0 17 1 18

Cheese—The cheese trade at present is 
inclined to he quiet. Prices are a shade 
higher. Production to a certain extent 
has been falling off. Old cheese is still 
to he had here and there. Its quality is 
excellent, but there are only a few houses 
with supplies.
New cheese— Twine..............

Urge.............. 0 111 0 121 OM- het-ev.................. 0



ANCHOR brand

An
all-the-year-round 

Success I

Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.
Light, crisp, unsweetened and digestive—a highly 

appreciated substitute for toast or rusk—excel
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not 
only win you new customers, 

but retain them.
Huntley & Palmers, Ltd.

Reading 
Eng.

Lard—The lard business is much im
proved. and the change is welcomed. The 
past summer has been a disappointment 
since poor quality butter has taken its 
place to a great extent. Prices are rul
ing as follows.
Pure, 20-lb. pails............................................................. < a« h 3 10

“ 3-lb. tins. 60-lb. cases.................................................. 0 35
“ 5-lb. tins, 60-lb rusts.................................................. 9 30
“ 10-lb tins, 60-lb. eases............................................... 9 25

fO-lb. tut is, eavh............................................................... 8 00
Compound. 20-lb. pails, per pail ................................. 2 75

3-lb tins. 6G-lh. cases*........................................ 8 35
" 5-lb. tins, 60-lb. rases......................................... 8 30
“ 10-lb. tins. “ ........................................ 8 2-5
“ 50-lb. tubs, eaoh..................................................... 6 75

Butter—The butter market is firm at 
20 cents this week and supplies have 
dropped off considerably. No. 1 dairy 
is 23 cents. Higher prices are not ex
pected.

Eggs.—During all the years that job
bers have been in business here the egg 
supply was never so scarce. It is re
markable that eggs have to be brought 
from the east at the first of September. 
There is room for improvement in poul
try and egg production in this province. 
Eastern eggs are jobbing at 26 cents and 
Manitoba eggs are selling at 23 cents.

Cheese—Manitoba cheese is having a 
good sale due to the advantageous price 
at which it sells over the Ontario pro
duct. All cheese experts are aware that 
the Ontario product is more scientifically 
made than any other cheese on this con
tinent. The Dutch cheese alone is sup
erior to the Ontario, and this, of course, 
is largely a matter of taste. Manitoba 
cheese is good quality this year, however, 
but it is only just that manufacturers 
should inform the retailer where the pro
duct is made. The freight is said to 
be the chief reason for the higher price 
of the Ontario cheese. The following 
prices rule.
Manitoba larg« . lb ... 0 11J Ontario twins, lb. .. 0 13J 

“ twins, lb... u 12 *• large, lb........ 0 13

John Wright, miller, Owen Sound. 
Out., died last week just after he had 
returned from a trip to the Old Coun
try.

Poultry—Supplies are coming in free
ly now and one result has been to re
duce prices. It is expected also that 
the bottom has not yet been reached as 
the country is just beginning to send in 
its supplies in anything like large quanti
ties. With the laying season about over 
increased supplies of old hens may be 
expected. The quality of the present re
ceipts of chickens is good.
Spring broiler», live......................................................... 0 11 9 12
Hens, per lb.live............................................................  0 10 0 11
Turkeys, per lb., large, dressed................................0 17 6 18
Spring duck, lb., live...................................................  0 C9 0 16

Honey—Prices are a little higher. Sup
plies are coming in rather freely, but the 
consumption has not yet reached large 
figures. However, the trade is beginning 
to stock up, and up to the present the 
business has been fairly good. The 
quality of the new honey is good, and 
the most of the samples look good.
Clover honey, estraoted, 60 lb. cans.......................0 10 0 lCj

" 10 lb pails..................................... 0 12
•' " “ 51b pails.................................. OUI
“ “ oomb, per dozen...................................2 U0 2 50

Buckwheat honey, lb............................................................. 0 07

WINNIPEG.

ANCHOR
BRAND

FLOUR
is pure, wholesome and reliable at all times. It is 
quite diffeient from ordinary flour and will make 
the most of your baking. 18

Manfd. by Leitch Brothers Flour Mills, Oak Lake, Man. 
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baking IowdeI
MAGIC

syiivtvi
WHITEST U6HTÇ2

BAKING POWDER
We advise both Jobbers and Retailers to 
purchase these goods in proper quantity to 
secure special trade discount Price list 
mailed promptly on application.

E. W. Gillett Co. Ltd.
TORONTO, ONT.

WINNIPEG - - MONTREAL

♦♦♦♦♦
♦♦♦
♦♦♦

♦♦♦
♦♦♦♦♦
♦♦♦
♦
♦
♦

OPPORTUNITIES
Be sure that the investment you 

wish to make is sound. Our series of 
articles upon the various forms of securities 
as investments and how to judge them 
is especially valuable to you. Read the 
article on “ Real Estate as an Investment" 
in the August 27th issue-

You are often in doubt as to 
choice of investments and would benefit 
by independent and reliable advice. If 
you deal in stocks, bonds, Western farm 
lands, mortgages or real estate, etc., you 
will find The Financial Post of Canada 
of value.

Sample copy free on request.

Jlddress :

THE POST
Montreal Toronto | j Winnipeg

A Low-Priced Food
-------------------------  WITH --------------------------

High-Priced Value
Clark’s Pork and Beans are
always good.

Compared to the high cost of 
butchers’ meat they have ex
ceptional value.

You can heartily recommend
Clark's Pork and Beans on
two grounds—goodness and 
economy.

Wm. Clark - Montreal
Manufacturer of High-Grade 

Food Specialties
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Retailer’s Reasons for Opposing Quantity Price
He Claims That Average Grocer Becomes Overstocked—Be
lieves That Assortment is More Valuable—Favors the Con
tract Selling Plan—Quantity Price has Some Good Features.

Toronto. Sept. 8.—“Under the quau- 
tity price the average grocer is almost 
bound to become loaded up with a stock 
of goods that will require considerable 
time to dispose of,” is the opinion on 
this question offered by F. J. Holloway, 
King St. West.

“He is induced to buy them by the 
prospect of getting them at a reduction 
on the regular price and this prospect 
is glowingly set forth by the represent
ative of the wholesale or manufacturing 
firm until the grocer agrees that he has 
got to have them. This ties up pro
bably more money than he could afford 
to put into this line, part of which 
might have been used for other pur
chases.

“It is not long until a traveler front 
a competitive firm comes along with a 
similar line of goods, but made by his 
firm. The second may be as popular as 
the first. The second traveler talks 
quantity and a reduced price and the 
chances are that the grocer falls in with 
this idea. Here he is then with double 
the quantity of this stock, enough to 
last for months.

Might Have Had Assortment.

“Therefore I believe that the quantity 
price is responsible for buying too heav
ily by grocers who may be able to af
ford it all right, but whose monev might 
have been put to better use for a better 
assortment had it been equally divided 
among other goods.

“And again, having got an overdose 
of these goods and at a fairly low price 
there is a temptation to cut the price 
to the consumer, a temptation to 
which far too many grocers succumb. 
Now, following tactics of that kind, 
how much better off are they than if 
they had purchased a smaller amount 
of goods and sold them at the ordinary 
profit. Possibly, by the quantity price 
they may be enabled to turn over more 
goods, but if they have cut the price, 
I cannot see that they have made any 
appreciable gain.

“Thus the principal reason for buying 
the goods at a quantity price has prac
tically been defeated by their subse
quent actions.

“You will understand that I am con
sidering this from a general standpoint 
and not from what I may do myself. I 
believe that the quantity price idea has 
its good features but I know that it 
occasions conditions in business like 
those mentioned above.

Likes Contract Price Plan.

“■‘I would like to see the contract sell
ing price plan in more general use than 
it is, on proprietary articles. There 
are some objections to it of course, but 
on the whole it has the tendency to put 
the trade in general on a secure basis. 
When a grocer stocks up with goods 
bought under a special quantity price 
the way is prepared for difficulty. 
Should he become short of finances, the 
price of the “quantity” goods is 
apt to bç sliced, and the trade

of the community is affected. 
Under ideal conditions, the quantity 
price may well be advocated, but there 
arc other phases of the grocery business 
just as important and just as necessary 
to success.”

The Cutting of 
Prices Annoying 

the Soo Grocers
Sail It Ste. Marie, Sept. 8.—Consider

able interest is being taken at the pres
ent time by the members of the grocers’ 
section of the Retail Merchants’ Associa
tion of Canada, in the outcome of a 
price cutting case that lias been taking 
place at Sault Ste. Marie. A retail firm 
who have recently moved from the Unit
ed States into Canada are attempting to 
attract custom by cutting the prices of 
staple lines of goods. They have been 
offering seven bars of a particular soap 
for a quarter, a price that practically 
eliminates all thought of profit. And 
this is but one of many practices in the 
cutting of prices. What annoys the gro
cers most has been the fact that one of 
the members has boasted that he will 
show Canadians how to do business, and 
the grocers know that the plan he has 
adopted will cause him to lose money, 
which he would probably hope to make 
up again as soon as he had succeeded in 
making the customers of the grocers be
lieve that he could sell goods at a price 
lower than the rest.

It is well known that grocers have 
been insisting that manufacturers of 
staple goods should make the retailer re- 
s|H-ct honest trade customs, and some 
here have stated that if the manufac
turers of the lines that are being cut do 
not protect them they will discontinue 
handling the goods and will also discon
tinue buying from those wholesalers who 
have been supplying the price-cutter.

The case has been fully reported to 
the head office in Toronto, and the Do
minion secretary has upheld the action 
taken by the grocers of Sault Ste. 
Marie.

Growth of Bean 
Vines Deceiving; 

Shortage in Crop
Chatham, Ont., Sept. 8—Further re

ports received from various sections of 
the bean growing district largely con
firm previous indications of a shortage 
in the crop Not only will the yield fall 
far short of what was predicted earlier 
in the season, but it may fall short of 
the 860,000 bushels which was last year’s 
approximate yield.
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Reports from Tilbury and the territory 
southwest of Chatham where the acre
age of beans is comparatively light state 
that the crop is only fair. Further east, 
at Cedar Springs, the statement is : 
“Beans look very fine from the road, but 
iarmers claim the yield will be small, as 
they are not podding heavily.” In South 
Harwich, one of the most important 
bean growing districts, the crop is re
ported light. Here beans may not aver
age more than from five to ten bushels 
to the acre. While the vines are heavy, 
the crop will be light. A Blenheim re
port states that beans will be only half 
a crop in the immediate vicinity of that 
town.

In northern Harwich, however, the 
beans will be the best crop ot the season, 
from present reports, weather conditions 
throughout having been more iivorable 
there than elsewhere. Bothwell, where, 
however, the bean acreage is 'nnpar- 
atively small, also reports the crop in 
excellent condition and harvesting al
ready in progress.

Reports from the Ridgetown and Mor
peth district arc similar to those from 
Blenheim. Matthew Wade, who is in 
charge of the government experimental 
plot at Morpeth, accompanied I’rof. 
llowitt of the O.A.C. recently on a trip 
through the bean fields. Mr. Wade says 
there is a deceiving growth of vines, and 
that the podding is not up to last >ear, 
although the last two weeks have great
ly improved conditions Mr Wade thinks 
the crop for 1910 will hardly equal that 
of last year, though in his opinion it 
will not be far behind.

B. C. SUGAR QUESTION AGAIN.

The Problem of Protecting the Retail 
Trade Against Price Cutting 

Will be Discussed.
Vancouver, B.C., Sept. 8.—At the reg

ular general meeting of the Vancouver 
Retail Grocers’ Association oil the 13th 
instant, the question of sugar will again 
be discussed. The ultimatum has been put 
up to the B.C. Sugar Refinery Co. that if 
it will not protect its own product from 
being sold at cut prices by departmental 
stores and other dealers, the association 
will act for its members and bring in 
sugar from China. The association has 
been pressing the company and time was 
asked, so it was decided to give until the 
13th. There is no indecision as to what 
will be done, as matters now stand.

Milton McEwan, Collingwood. Ont., 
lias opened a grocery store in the prem
ises formerly occupied by Cummings & 
Knott, in the Finley Block.

The brick store and dwelling on the 
corner of Charlotte and Duke Streets, 
Kt. John, N.B., occupied by Alderman 
John W. Van wart, under the name of 
Vanwart Bros., was sold last week to F. 
E. Williams, of F. E. Williams & Co., 
wholesale and retail grocers and pork 
packers. Alderman Vanwart has ar
ranged to move next spring on the ex
piry of his nresent lease, to a store on 
the opposite corner, which he owns. He 
is now having plans prepared for a com
plete remodelling of the premises and 
will have a thoroughly up-to-date estab
lishment.
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I Grocers Take No Risk
^ — -=r-

Post 
Toasties

mPoundof
Postum 

■—■—5ï.î“_««fcîï ^Limited

«*

\#

%

>/A

9;
i

Post
In Stocking

Toasties
The superb flavour of this food—its unvarying Standard of 
Quality—together with heavy, persistent advertising, keep 
Post Toasties Always Moving.

Good Profit—Sale Guaranteed !
Attractive Post Toasties window displays increase sales. Sent carriage prepaid to any grocer 

upon request—a postal card brings it.

Postum Cereal Company, Limited, Battle Creek, Michigan.

Becoming the Housekeeper’s Choice
LYNCH’S 

Quality Biscuits
prove the Grocer’s easy seller an<l 
profit-maker and sell at favorable 
prices. We make a specialty of sbtplc 
lines.

Here are some of our leaders, which 
always reach you crisp and fresh :

Creamalt Sodas Seed Sugar
Family Pilot Fig Bars

Graham Wafers Crimp Sugar
Ginger Snaps Lemon Creams

LYNCH’S LTD.
Sydney, N. S.

Manufacturers of Biscuits, Confectionery & Bread 

and at
Stellarton Halifax

Fred A. Milligan, Manager . Frank A.Gillia,Manager

Yon should have them in stock.

selected
" 7Ü- ., •$0DWI LL/ft

Order from jour Wholesaler.
Agents ;

ROSE & I.AFLAMME, Ltd., MONTREAL and TORONTO
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Flour Declines 30 Cents a Bbl. at One Step
Follows Weakness in Wheat Market, Just as One of The Gro
cer’s Informants Said it Would a Week Ago — Rolled Oats 
Market is Strong, and in the West is Quoted at an Advance,
With Prospects for General Higher Prices.

In last week's issue of The Grocer 
i wo opinions were given on the probable 
movement of the Hour market, and 
while it was impossible to predict what 
would take place it was pointed out 
that the market was bearish and that 
the general feeling pointed more to a 
decline rather than to higher prices in 
the Hour market. One miller made the 
statement that flour would have to drop 
fifty cents before it reached a satisfac
tory level for those concerned.

Karl.v this week a decline of thirty 
cents a barrel was announced by a num
ber of leading mills and all have fol
lowed suit. It was to have been ex
pected that alter prices had been boost
ed by stories of failure that were not 
fully boine out, with improved condi
tions the prices which had soared would 
fall back to earth again. That is just 
what has occurred, but there were no 
striking indications that the decline 
was so near at hand.

There has been no particular feature 
to the wheat market during the week. 
In spite of reports that arc not exactly 
encouraging, Russia is still exporting 
grain, but the majority of the samples 
show a quality that is not up to the 
standard. It scents that not only is the 
Russian crop below that of last year, 
but the quality is apparently of such a 
character that Russia will not be the 
governing factor in the position as she 
was last year. From present condi
tions in France there should be a fair 
demand from that country for some
time. The countries with bumper crops 
this year arc not those that were so 
blessed last year.

I In the whole, while the world’s wheat 
crop has fallen beh'nd that of last year 
it is not smaller than the average for 
the past five years. The C'.I’.K. report 
recently stated that 75 p.c. of the crop 
on branch lines north of the main line 
has been cut and that in the main har
vest weather is fairly favorable. In the 
northern parts of all three western pro
vinces the threshed crops show a larger 
yield than estimated and the grade is 
better than was expected.

Regarding the condition in France it 
has been estimated that it will require 
one hundred million bushels of wheat to 
-apply the requirements during the pre- 
sent year. Large quantities of 1909 
wheat are now being delivered by the 
farmers. Kxport demand has improved 
to some extent. New crop wheat is al
ready being rushed east, and a recent 
report from Montreal states that al
most all the ocean liners are carrying 
grain every day from that port and 
fresh cargoes of last year’s crop are ar
riving from the Upper Lakes and more 
is on its way down in the many lake 
ships. Elevators are now practically 
empty and in this way it seems cer
tain that the next few weeks will see 
plenty of terminal facilities available 
for the first cargoes of the new Cana
dian grain.

TORONTO.
Flour.—Local millers reduced their 

flour prices this week in keeping with

the general movement and in some 
quarters the decline was not at all un
expected. The lack of supplies of On
tario grain at country points malvts 
trade rather dull locally. The new 
prices are as follows :

MiuutuUw Wheat.
In I'kicm, in car lot®........................................................... b 9U
Sud in oar lot®........................................................... 6 40
liront hakwrv, jn car lots.................................................. 5 2-1
F#*M flour, in <tar lot®................................................... 3 10 S 30

Winter Wheat.
Straight roUer.................................................................... 4 15 5 25
Patent®..............................................................................  4 80 5 35
Blended.............................................................................. 5 00 5 15

Cereals.—The rolled oats market is 
strong and under the influence of higher 
prices in other quarters an increase 
here is not altogether unexpected. Add
ed to the fact that the western oat 
crop suffered severely is the knowledge 
that the rolled oats season is again 
coming to its own and prices are not 
likely to hold much longer at their pre
sent figure.
Kollvd oaurt, email lot®. 90 b. sack®................................. 2 45

“ " 25 bags t« • uar lot®........................................... 2 35
Rolled wheat, small lots, 100 lb. brls................................ 3 10

" “ 25 brls. to car lot®........................................ 3 00
Standard and granulated oatmeal, 18 lb. sack®........... 2 70

WINNIPEG.
Rolled Oats.—The market is up twen

ty cents and may go higher according 
to present indications. The oat crop in 
the west is a failure in many places 
and all the crop there is will be held 
for stock food. .Jobbers’ affirm that 
there may be no limit to the advance, 
since goods can be marketed at almost 
any figure.
Rolled oat®, 80 lb sacks, per 80 lbs................................... 2 20

“ 40 “ "40   1 13
“ 10 *\ " 20 ..................................... 0 60
•• 80 " (8,10®),......................................... 2 60j

MONTREAL.
Flour.—Flours are down 30c this 

week, and are apparently very stron; 
at the decline. Sales are improving al
most daily, and millers report consid
erable proportion of export orders. The 
cause of the decline is not entirely un
derstood, but it is ascribed here to 
competition among the trade.
Winter wheat patente, Ut>l................................................... 5 45
Straight rollers, bb................................................................. 5 50
Extra, bbl.................................................................................... 5 25
Manitoba spring wheat patents, bbl............................... 6 00

" strong baker®, bhl............................................... 5 50

Rolled Oats.—The rolled oats market 
shows very little change from last re
ports. There is a weaker feeling in the 
market here. Sales have been rather 
slack, except for export, where trade 
has been fair.
Fine oatmeal, bag®,
Standard oatmeal, bags..............
Granulated " " ..............
Ooladunt oommeal. 98-lb. bag®
Bolted oommeal, 100-hag®........
Rolled oat®, bag®, 90 lh...............

2 70
2 70 
2 70 
2 10
1 90
2 45 
5 10

Leon Gabonry, grocer. Quebec. Que., 
was a visitor at the Canadian National 
Exhibition this week. The business of 
which Mr. Gabo it ry is the head was 
founded in Quebec city in 1820. and is 
therefore one of the oldest in Canada. 
It has been conducted for 90 years by 
.3 generations—grandfather, father and 
son.

HB ij

There’s a difference 
in the taste of a 
“Perfection” Cracker 
which distinguishes 
it from every other 
Soda Biscuit.

The difference be
gins by the better 
mixing of the choicest 
materials, and by the 
better baking of the 
biscuit in modern 
sanitary ovens.

The difference is 
protected and pre
served for your cus
tomer by the pack
age of the biscuit, 
which effectively re
tains the freshness 
and excludes all dust 
and dirt.

Replenish your stocks 
to-day.

The
MOONEY BISCUIT 
& CANDY CO., LTD.

Stratford and Winnipeg

Pleine

Citation

MAPLEINE
( Maple Flavor)

This is a strictly high-grade 
maple flavor, made of absolute
ly pure materials, and possesses 
the genuine rich flavor of the

One ounce of Mapleine makes 
a gallon of delicious syrup. 
For manufacturing purposes it 
is positively unexcelled.
Send tor Free Sample

jfrtbtritft €. Robson 
& Co.

26 Front St, E., Toronto

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

)
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“Beaver” Brand

Valencia Raisins
PACKED BY

Mahiques, Domenech & Company
DENIA, SPAIN

LEAD ALL OTHER BRANDS
Owing to weather conditions in Spain this year, the Valencia Raisins 
will probably not average as large in size of fruit as usual.
This means that the lower grades will not give the satisfaction that 
high'grades will. To ensure a satisfactory Valencia Raisin Business 
this year, order the Best—Specify “ BEAVER" Brand and see^hat 
you get it.

Malaga Raisins
When you order your MALAGA TABLE RAISINS or 
“Blue Fruit," you want to secure the finest quality.
The undersigned packer, whom we represent, last year 
shipped far and away more raisins to Canada than any 
other Malaga firm.
I his is a sure proof that his raisins are appreciated at their 
true worth.
Stocking this brand ensures satisfactory sales and satisfactory 
profits.

/

JOSE SEGALERVA
MALAGA—SPAIN

Ask your wholesale for Segalerva Brand. /
Rose&Laflamme

Limited
Montreal -Toronto
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Why aren’t
YOU

getting your 
Share

P

usoirrenso

^MILLING

T <”

%vrsml

X
I' you arc conqieting with two others, your 
share is not necessarily a third.

It may lie all, Brother Grocer—or nothin". 
“Your Share?”

It’s exactly what you are getting, to he sure.
Work hard, earnestly, persistently, and your share will 
come to you fourfold—it is simply bound to.
One day John Wanamaker—probably the greatest liv
ing retail merchant—said to Sheldon, the formulator 
of the Science of Successful Salesmanship:
“If I can serve the public better than any other mer- 
“chant in this community, the people will make a beaten 
“path to my door.’’
If, Br'cr Grocer, we continually harp on the selling 
advantages of FIVE ROSES flour, it's simply because 
we want to increase YOUR profitable sales.
We want you to expand Your Share of the local profits. 
Only in this way can we hope to multiply our own. 
No, it is not an entirely selfish motive—we are both 
hugely interested in widening FIVE ROSES distri
bution.
Since, you see, your trade will lie better served in a 
flour way ; your own sales will be larger, more fre
quent, more constant.
You don't want the “one-time” sale which never rc-■ |>eats.
Besides, your time and reputation are too valuable to 
be wasted on vain attempts to smooth away the com
plaints of flimsy quality.
Don't be satisfied with the sales the other fellow can 
spare you, the sales he doesn't want.
That isn't your share, as we see it. You are ambi
tious, you want more, still more.
Why don't you go after it with better service, better 
flour?
(Jet the business-building sales—don’t let competition 
secure a foothold—sell FIVE ROSES, Br'er Grocer. 
Twill inspire you with irresistible enthusiasm, ’twill 
make you compel bigger business.
In the store ’twill do this for you as it is doing it 
every day for others—your competitor, maybe.
In the kitchen, at the sewing circle, ’twill do mis
sionary work for YOU.
FIVE ROSES will make you win.

Lake of the Woods Milling Co., Limited, Montreal

WHY DON'T YOU SELL
FIVE ROSES FLOUR ?
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“BORDO”
Chocolates

We do not like to boast, but 
we certainly do not think that 
there is another chocolate equal 
to our “ Bordo ” in America.

Read on
We have such confidence in 

the goods, that we will guaran
tee the sale of this Specialty.

There is a reason
“Bordo” is something en

tirely different to any other 
line ; both in ingredients and the 
unique flavor that has never 
been equalled.

After you once stock this line, 
no urging on our part is neces
sary.

Read on
One trial will settle the choco

late question for you.
Packed : 5 lbs. boxes.
Costs you 25c., sells at SOc.lb. 

Remember we guarantee 
the sale

Send along your order to-day.
Trial order. Express pre

paid.
Samples at least will cost you 

nothing, and a line of enquiry 
will bring you all details.

" Originators "
MONTREAL

“ The House of High Quality "

TRUM ILK
is FULL CREAMED CANADIAN MILK IN POWDER FORM

M I LKSTOCK
IS FINEST SEPARATEDiMILK IN POWDER FORM

1 liese products are made by the latest and most up-to-date process 
at our own plant in Oxford County, are free from chemicals, preserva
tives or adulterations, and are the most convenient form in which milk 
can be got. For sale by all wholesalers. For further particulars 
aoply to the

Sole Manufacturers

Canadian Milk Products, Limited
MAIL BUILDING, TORONTO

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

Oval Butter Dishes
Write us for Prices

Graham Bros. A Co., ammownt, out

MAPLE SYRUP!
Small's Maple Leaf Brand

is the Stsnderd the world over. 
CANADA MAPLE EXCHANGE 

Montreal

WINES! WINES! WINES!
Port, Sherry, Malaga, Burgundy, Moselle, 

Madeira, Native, etc.
DRAUGHT OR CASE GOODS 

We are Specialist» in Clarets and Sauternes
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 SL Lawrence Boulevard Montreal

WINDSOR SALT
CAR LOTS OR LASS, Prompt shipments 
Write us for prices. Phone order our expense

TORONTO BALT WORKS
TORONTO, ONT. Oso. J. Cliff, Manager

W. H. ESCOTT
WHOLESALE

Grocery Broker
141 BANNATYNB AVENUE

WIKNIPEG
COVERING

MANITOBA ."d SASKATCHEWAN
CORRESPONDENCE SOLICITED

52 Highest Awards In Europe and Aserta

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab
solutely Pur b—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind. 

ResletereF and are therefore in full 
u.s.rac o*. conformity to the require

ments of all Pure Food Laws.

Walter Baker & Go., limited
EstabHshee. i7so, Dorchester, Mass. 
Branch House, 86 St. Peter St.

MONTREAL, CANADA

ROLLED OATS
FLAKED WHEAT and OATMEALS

Bass or Barrels. Oar or Broken Lots.
WRITE FOR QUOTATIONS.
Prompt attention to all orders.

J. W. EWEN - Uxbridge, Ont.

* SUOHARD’S OOOOA
* Ikl.l.tb. ...... ta pa.h SUCHABD'S CO.
I CO*. Free lew eo ..... will b. I. denied
I Belly. I< ber» t« ..II ib. ben. We (a.r.iie. 
I SUCHABD S ..... .iiii.t .11 ether e.b..
. D.II.I.i. I. Hirer ; price, le.t right.
* FRANK L. BBN1DIOT * DO., Montrwal
» Af.lt.,

THE HODGSON GUM CO.
M« St. Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Prices. Write for Samples 

and Quotations.
We make special brands to order.
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AO the year round

Mott’s
“Diamond" and “Elite”

brand» of

Chocolate
are the grocer's most reedy sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <B> Co.
HsBtax, N.S.
BILLING AGENT» :

J. A. Taylor R. ». Mslndoe Jes. E. Huxley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. Louehs R. O. Bedllngten
Ottawa Calgary

Make a note of the brand—Y &|S—on our 
Pepsin Gum. This brand—Y. & S—has been 
used by us and our antecedents for forty years 
on the best known stick licorice in the United 
States and Canada. It means just as high 
quality when used on our chewing gum. Four 
flavors : Licorice, Peppermint, Wintergreen 
and Spearmint. Each piece wrapped singly, 
5 pieces to package, 20 packages to box. 
Order a trial box, assorted, if required, from 
your jobber.

National Licorice Go.
MONTREAL

»•' ^ ■ r. ■ ___ t

W
» iZs ?

^ *'
•^FINGER CREAHi>

h CAP USir'
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Fresh 
Supplies 

of

Carr’s Biscuits
are received frequently by their distributing agents in Canada, 
and ALWAYS IN CARLOADS.

The retailer can therefore rest assured of the absolute freshness 
and condition of every biscuit he buys. Carr’s biscuits reach the 
grocer in as crisp a condition as when they leave the factory.

Get hold of, and retain the family trade by means of Carr’s 
specialties.

Ask our agents for them

Carr & Co., Carlisle, Eng.
Order from Agents—Wm H. Dunn. Montreal and Toronto ; Hamblin & 

Brereton, Winnipeg : L. T. Mewbum & Co., Ltd., Calgary ; Standard Broker
age Co., Ltd., Vancouver. B.C.; T. A. McNabA Co., St. John s, Newfoundland.

By Iliyil Liltm Hint

NELSONS
POWDERED GELATINE

Ii e perfectly pure Gelatine In powder form, 
ready for Immediate uae, without aoaking.

NELSON’S
Gelatine and Liquorice

LOZENGES
Should be In your confectionery department.

G. NELSON. DALE & CO.. Ltd.
IMBOOTg MILL», WARWICK, INGLAND

Tk. «key. ua k. kid tree lay •! Iki tollivlai i|iaM i 
Tki Sallk Br.kingi Ce., Ltd., »t. ilka, N.B.
Witt, Biett ft Ondiiri, P.O. Bn Hid, Miitr.il.
1. L. Witt ft Suit, 17 Willla«tei It. lut, Tireiti.
W. Aikliy. Wlul.t».
Oil. A. Steal, 14 till if Cun Billdlifi, Tmiivir, B.O.
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PEACHES
Early Crawfords 
and Early St. Johns

Place your orders now 
for what you want.
Bartlett Pears 

Finest Kinds of Plums 
Grapes

This week will be a premier week 
for Canadian Fruits.

DON’T FORGET

25-27 CHURCH ST. TORONTO 
are Largest Receivers

A Word 
of Advice !

If anyone tries to 
persuade you that 
“ St. Nicholas ” or 
“ Home Guard ” are 
second to any brand 
or brands of Lemons 
—shun him—he is no 
friend of yours, and 
it’s a question if he 
should be at large.

J. J. McCABE
AGENT

32 Church Street, Toronto.

Peaches are Now the Feature of the Fruit Market
Shipments axe Coining in Freely and Present Price is Satis
factory—One Dealer Asserts That he Does not Expect Prices 
to go Lower Than They are Now — Cantaloupes are Plentiful, 
but the Demand has not Kept Pace With Production — Apples 
are but a Small Crop and Prices are Likely to Reach High 
Figures This Winter—Tomatoes Moving Freely.

Peaches are now the chief factor in 
the fruit market. The varieties arriv
ing now are rather plentiful anil the re
sult is that shipments are heavy. A 
dealer who recently visited the fruit 
district states that the later varieties 
uV (leaches are likely to lie a smaller crop, 
and he is advising his customers not to 
depend too much upon a later crop. 
Apples arc just about what was said of 
them and the crop in many districts is 
a big disappointment. Prices are likely 
to reach a high figure this winter.

Cantaloupes are plentiful, but some 
one is not making much of an attempt 
to educate the people into eating them. 
They are now at a low price and any 
one could purchase them. Pears are 
coming along satisfactorily and are in 
good demand. Tomatoes have reached 
a low quotation and the volume of 
trade is heavy.

MONTREAL
Green Fruits.—Fruit men report a 

disappointing market this week, com
pared to what they expected. How
ever it may lie that the buyers are only 
holding off to see just what quantities 
will lie needed for the out-of-town cus
tomers expected. At anv rate, prices 
are still fairly firm, and the minute the 
market shapes an advance in many 
lines is looked for. It may Vic only 
temporary, however, and likely will be.
Apple», 1,1,1...........1 i«i 3 60
Bananas crated.

bunch .............. 2 00 2 25
Blueberries, l»ox.......... 0 75
Blueberries,large .... 1 75
Cranberries, bbl..........12 00
Cocoanuta. bags.......... 4 25
Grain**, Delaware

crate............................ 2 60
Limes, per box.............. 125
Cali. Malagas.............. 2 7R
Tokay*............................ 3 00
Lemons.................  4 25 5 00

Musk melons, per
basket......................... 3 60

Melon*,Montreal 
Itasket................v. 00 8 00
Oranges—

California, late
V*alenc ias.........  4 00 5 00
Pineapples—

Florida*, case.............. 5 50
Plums, rratt*— 2 25 2 75
Peaches................ 1 50 1 75
Pears............................... 3 60
Pears, bbl.................... 0 00

Vegetables.—The vegetable market 
shows a higher range of prices this week 
but in spite of the number of visitors 
in town trade has not greatly increas
ed. Tt seems eertain that by the end 
of the week this influence must be felt, 
and the sooner it comes the better, say 
local men.
Beans, green,

basket................ 0 50 0 75
Beans, wax.......... 0 40 0 50
Beets, beg . 0 75 0 90
Carrots, bag........ 0 75 0 90
Cabbage, new, dz 0 40 0 50
Celery, dot......... f 40 0 60
Cauliflowers,

Montreal......... 1 00 1 50
Corn, doz.............. 0 08 0 15
Cucumbers, bkt. 0 35 0 50
Garlic, 2 bunches__ 0 25
Green Peppers,

bag........................  1 00

Lettuce -
Montreal,doz— 0 40 r 00
Boston................... 1 00 1 25

Onion»— ,
Spanish, ease*............ 2 50
Potatoes, bbl ............ 2 25
Parsley, doeen............ 0 15
Parsnip»,new, bag 0 75 0 90 
Radishes, doeen

hunches...........  0 20 0 10
Rhubarb, dot . 0 25 0 30
Spinach, bbl ............ 3 50
Tomatoes. box.. 0 35 1 00 
Turnips, new, 

bag...................... 0 75 0

TORONTO.
Fruit.—A study of the local market, 

leads one to believe that the chief busi
ness is being done these days with 
peaches, pears, cantaloupes and plums 
and if appearances rount for much a 
good business is doing. The dealers 
themselves state that business is favor
able and although the crop is not quite

50

as large as last year, according to var
ious reports, still the total volume of 
business it is believed will be well up 
to the average. A wholesaler who had 
spent several days in the Niagara pen
insula district asserted his belief that 
when the present crop of early Craw
fords had run out the succeeding varie
ties would not be as plentiful as those 
which arc now offering. Plums, he said, 
arc going to be below the average. At 
present there is a good demand for 
plums. He could not sec any lower 
prices in peaches or plums. Grapes arc 
promising a good crop and while there 
arc a few of the early varieties even 
now on the market, they should begin 
to come more freely by the middle of 
next week. Cantaloupes arc plentiful, 
hut the* demand seems to be in a 
groove. While the production is heavy 
and the price is within everybody's
reach there is not an increasing demand 
to keep the market clean.

l-emons arc moving none too briskly, 
but the dealers have not yet given up 
hope that the season is going to come 
back. Reports regarding the new crop 
in Sicily indicate fairly healthy condi
tions. Prices for futures are quoted 
one shilling above the opening price a 
year ago. no doubt for the reason that 
\ oidelli stocks have held a high position 
during the past summer,
A mil»**, Dutches*

bbl....................  2 25 2 75
Apple**, C h ii a- 
Bdian, basket.. 0 30 0 40
Cananae.............. 1 60 2 O0
Blueberries, bas 1 35 1 66
Cantaloupes, Canadian

Crate................ 0 75 1 25
Basket.............0 35
Itoekjf F .. r d,

GrajteH. case— 2 50 
Early < ’anadian, 

basket.............. 0 40
Grape Fruit—

California......... 3 75 4 75
Lawton Berries.......... 0 10

0 85

0 75 
2 75

0 till

Lemons—
Verdelli...................... 5 00
Limes, box.................. 1 25

Valencia...........  4 50 6 00
Peaches 

Early Canadian 
Mat boskets.. 0 40 1 00 
Leno covers.. 0 60 0 76

St. John.............. 0 50 1 Co
Pears, box.................... 3 50
Pears, Canadian

l-asket.............. 0 30 0 75
Pears, Hart let te

basket.............. 0 50 0 75
Pineapples, case — 4 00 
Plums, bask ... 0 35 0 75 
Watermelon, ea. 0 30 0 40

Vegetables.—Tomatocs arc in heavy 
demand for pickling purposes and there 
is for similar reasons a good demand 
for cauliflower, cucumbers, celery, etc., 
which is likely to last for some time. 
Tomatoes are about as low in price as 
they are likely to go and the present 
supply seems to be coming in freely. A 
good crop of potatoes is generally re
ported. There are no particular fea
tures to the vegetable market at pre
sent outside of tomatoes and a good 
steady business for the smaller vegeta
bles.
Beets, doz.......... 0 25 0 30
Been», wax, per 
11-Qt basket 0 16 • 15 

Cabbage, case
Canadian....... 1 00 1 50

Carrots, Cana
dian, doz................. 0 30

Cauliflower, dz.. 0 75 0 85
Celery, Itasket............ 0 40
Cucumbers, has 0 SO 0 25 
Lettuce, 0 a n a-

dian, head___ 0 25 0 30
Onions—

Spanish, large.. 2 25 2 50

Ontario......................... 1 00
Potatoes, Onta

rio, new, bag. • 75 0 80
Parsley, per doz

bunches.......... 0 25 0 30
Radishes, doz............ 0 25
Green peppfers,

11-qt. basket.. 0 35 oAO 
Tomatoes, Can., 

basket 11 qt... 0 25 0 30 
New turnips, per 
11-qt. basket............ 0 50

WINNIPEG.
Green Fruits.—The trade has reached 

big proportions this week and the con
sumption everywhere is heavy. The
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distribution throughout the west has 
not improved over that of previous 
years, but the trade has been satisfac
tory. F’rices are moderate and some 
lines are being of! the market soon. 
The local trade for preserving has im
proved, but the bulk of goods are for 
immediate use.
Apple*. Ont, fey.

Ouches*, hnl............. 5 00
Annies, Wash.,

Iiux................................ 1 Î5
Italian»*,....................... 2 50
Blueberries, lb............. 0 12
BlackberriM,ca*e ... 5 00 
« antaloupe, Oal — 7 00 
i rah apple*, box.... 2 50

Cocoanuts, doz........... 0 90
Lemons, Cal.................. 9 00
Peaches, Craw

ford's, case................ 1 60
Pear*, caae...................  3 25
Orange*, Val
encias............................  6 50

Plums, blue, Cal 
case...............................  1 00

Vegetables.—Prices a,rc firming up as 
l lie season closes. The trade has hee.i 
good and supplies continue to go out 
well, most of the stuff quoted is local 
grown.
Butter beans, lb — 0 07
i arrots, doz----- 0 2*
('ahbage, new,lb .... 0 03
Celery, doz................... 0 60
< tv-umber*, doz___ 0 30
lettuce, doz................. 0 40
Mint, doz....................... 0 3)
iinions, green, 

j»er dozen................... 0 20

Onion*, im-
0 03

Potatoes, new,lw .... 1 Of»
Parsley, per doz.......... 0 Y>
Radinh, dozen............. 0 30
Rhubarb, lb................. 0 04
Tomatoes, crate .... 1 25

The Imperial Baking Vo., Ltd., Ham
ilton, lias been given an Ontario charter 
to manufacture baking materials, bisr 
cuits, etc.

OYSTERS
Start the season by ordering

LONG ISLAND NATIVES
absolutely clean and sanitary.

Large and delicious. Shipped in 2, 3 and 5 gallon tins. 
Packed in crushed ice. Fresh daily.

WHITE ŒL CO., Limited
Wholesale Distributors Fruit, Fish and Oysters

Toronto end Hamilton

Musk Melons 
Rocky Fords

We ere large shippers in this line.

Grapes
Sample is fine and our prices right.

Peaches
Crawfords—large supply.
Bartlett Pears 

Plums
Fancy etock.

Late, firm stock
Tomatoes

Wire, phone or mail your orders to

Stevens 4 Soloman
nd Shippers of 

CANADIAN FRUITS 
Miens, letOand 1 Tee

HAMILTON, ONT.

We are Big Receiver» of Canadian Fruit»

P
and Vegetable»

EACHES 
EARS 
LUMS

Now arriving in 
large quantities 
every day

All of good quality and at reasonable prices

ORANGES
FANCY
LEMONS
at lowest prices

SEND US YOU ft ORDERS

and BANANAS

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

“They Wanted The Best”
That’s why during the last three months the retail trade in Ontario sold 
45,000 of our Lemons per day. Did you get your share of this 
business ? These same customers are buying more. Keep supplied 
with our brands—increase your lemon trade.

W. B. Stringer, Follina Bros.,
Canadian Sales Agent. Packers, Italy.

Our Brands—“Lord Beresford,” "Hiawatha,” “King George,” “ Buster Brown,” 
“Dominion” “Waterseller," “Mercury.”

5i
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Preparations Under Way for the Oyster Season
Prices are Not Yet General and the Demand Has Not Yet Be
gun to be Felt, But the Trade is Getting Ready for a Better 
Business Than Ever Before—In the Meantime the Present 
Demand is not Being Overlooked—Scarcity of Fresh Fish Im
proves the Trade in Frozen Varieties.

There has not been much improve
ment in the supply of fresh fish for gen
eral markets, but in some localities there 
has been a slight change for the better. 
Dealers state that the season is at hand 
when a much healthier tone should be 
felt in the market. Supplies should 
come in more freely and a heavier de
mand is expected. On account of the 
scarcity of fresh fish there has been bet
ter business for some lines of frozen 
fish.

Oysters are beginning to be demanded, 
hut the season is yet quite young. Deal
ers are more engaged in preparing for 
the beginning of the real activities, and 
there is every indication that the oyster 
business will be heavier than ever 
throughout the Dominion this year. New 
principles are actuating the trade and 
new methods providing for quality stocks 
is a business sentiment that is showing 
itself in every department of trade. 
More money will be spent on marketing 
oysters, on displaying them and on ap
pealing to the consumer thus increasing 
the demand. It can scarcely be said that 
this new era is beginning now. The 
present feeling was manifested a year or 
two ago. and has been gradually growing 
and the change is noticeable in the pres, 
ent character of the oyster business.

Toronto, Sept. 8.—The marekt has 
changed but little of late. Mackerel are 
done and the heaviest demand is still 
where it was a few weeks ago. An im
provement is noted among the trade who 
are looking forward to better supplies 
and a better market in the near future. 
The demand for oysters while there has 
been some already is still ineonsequental. 
The season has opened, but it is still too 
warm. However, the preparations go 
merrily on, and it will not be long until 
everyone is equipped and ready for the 
season’s business.

All! but 
Salmon trout..

FRESH CAUGHT FISH
0 10 Staak cod.................... 0 0«
0 11 Perch........................... 0 07

Haddock..White fish.........0 12 0 IS
Herring...................... 0 00

FROZEN LAKE FISH
Pike................................ 0 07 Whitefiih, frozen —

OCEAN FISH (FROZEN)
Herring, per 100.......... 1 50 Salmon, pink, per lb..

" red................

0 07

0 08 
0 09

SMOKED, BONELESS AND PICKLED FISH
Acadia, tablets,

box.......................  1 60
Acadia, 2-lb. l*>xea, pr

crate...................... 2 40
Bonelew Digbys. l*»x 1 00
Codfish, Bluenoee, " 1 40
Cod steak, per lb......0 07

Cod, Imperial, per lb.. 0 05
Fillets, per lb..............  0 11
Haddie, Finnan.........0 08
Halifax. 1-lb bxs., pr.

crate........................... 3 12
Quail on toast, per lb.. 0 05

MANITOBA.
Winnipeg, Sept 8.—Pickerel and Jack 

fish are coming from Lake Winnipeg in 
good quantities, but all other fresh lines 
are brought from Prince Albert and Ed
monton. The frozen fish trade has 
greatly improved since the fresh fish 
have become scarce. Frozen whitefish 
are popular. Prices are expected to

gradually advance until next season’s 
fishing commences on Manitoba waters. 
Reports are that fish of many descrip
tions are abundant in local waters, and 
some of the present restrictions may be 
removed next year.
Halibut.................... . 0 re
Salmon Trout.......... 0 11
Whitefish................ . 0 w
Haddock.................. . n 06
I»ake Frozen—

Goldeye*.............. 03|
Yellow Pickerel . . 0 07
Pike....................... . 0 03|

Whitefieh............... 0 09
Smoked-

Bloater*. basket... 1 50
Fillet*, lb ......... 0 20
Haddie, Finnan... 0 08 
Herring. Digby, 

bdl*......................  0 95

BRITISH COLUMBIA.
Vancouver, Sept. 8.—Last week and 

this week a scarcity of halibut is re
ported. The peculiarity is that it comes 
directly after a surplus in the market. 
Two or three weeks ago, the boats of 
one company were bringing in more than 
could be handled with comfort. Last 
week, hardly any came to hand, and this 
week the Kingfisher got in with 10.000 
pounds, a mere tubful in comparison to 
the usual load. The wholesale quotation 
is three and a half cents, while the re
tail is ten cents, a profit of six and a 
half cents per pound. The wholesale 
figure has gone as low as two and a half 
cents, but no reduction was made in the 
price to the consumer.

This same company sent out fifteen 
cars of halibut in one train last week for 
the New England market.

The salmon close season is now on on 
the lower coast, but fresh salmon is 
in from the north. It jobs at eights cents 
per pound. Silversides or cohoes are 
mostly in evidence just now.

Smoked goods will be coming in about 
two weeks, and while there will be full 
lines, the stock will be principally sal
mon and halibut. The market for thes
is principally west of Winnipeg, though 
occasionally an odd carload or two are 
sent to Toronto and Montreal. In the 
west there is a steady and strong demand 
for smoked fish, and the trade is large 
in kippered herrin» and bloaters.

Some frozen fish were shipped to 
Australia on the last boat. It is expect
ed that market will develop, and that a 
good trade will be done there. Different 
products may be interchanged, which will 
facilitate the growth of commerce.
Codfish, per lh........... 03 Salmon, froth............ 0 08
Halibut,perlh........... n 03$ Smelt*, iter lb........... 0 03
Herring, pr lb..........._ 0 03

Dried Apples
Shipments BellcttaJ

Settlement» Prempt

W. A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

Some of Your
customers, Mr. 
Grocer, would 
just as soon buy 
a carlon of 
F els-Napt ha; 
they can afford 
to buy ten bars, 
and conven
ience would 
prompt them to 
do so were you 
to solicit it.

Why not turn 
that much pro
fit ?

Highest price paid for

DRIED APPLES
O. E. ROBINSON A CO.

ESTABLISHED !•••

Ingersoll - Ontario
WenU pen Urn ear WeeUp Chenier

aaag"", ..sssamsssss

Lemon Bros.
Owen Sound, Ont., end Seult Ste. Marie 
Wholeeele FRUIT, FISH end PRODUCE

remmleetee Merchants. e»J 
Denier. I. HIDES. WOOL anj EAW FURS
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BONELESS COD
Our Guaranteed Pure Boneless Cod is 
what every grocer needs to uphold his 
store reputation in the line of prepared fish.

There are no bones. It is clean and wholesome. 
No scrap is used. Packed in 30-lb. boxes only.

Ask your wholesaler for it, or write direct to

The Halifax Cold Storage Co., Limited
(Selling Branch)

45 WILLIAM STREET - MONTREAL

Frozen Sea Food For Sale
Frozen Fresh SMELTS, packed in boxes 

of 25 lbs.
Frozen Fresh Atlantic SALMON.
Frozen Fresh Atlantic MACKEREL.
Frozen Fresh Atlantic ROE SHAD.

Above can be shipped Dally by Expr099 dur
ing the balance of the summer season. 
Shipments leaving Chatham at night are due in 
Montreal the following night and in Toronto and 
Ottawa and other interior points the following 
morning.
Daily shipments of the above can be made dur
ing the winter season per freight.
We are open to book immediate orders for 1910 
Golden Crown 1 lb. tall lobsters.
We are sold up on lobsters 1910 pack in flat 
cans. At prooont we are not booking 
furthor orders on 1910 Golden Diamond 
canned blueberries, owing to prospect of short 
pack.

Any orders entrnsled to ns will be syprecisfed 
end will hire oer csrefel ettention.

W. S. Loggie Co., Limited
CHATHAM, N.B.

Quaker Brand 
Salmon

Your trade needs a consist
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
WMesele Crowrs

101 MoCHI Otreet - • Montreal
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Letting the Day Take Care of Itself, or System ?
Writer Points Out That Small Retailers, Like Department 
Stores, Should Plan Ahead—System Tends to Keep Down Ex
penses and Makes Things Run Smoothly — Arresting the Old 
Methods.

By A. H. Harvey.

halt to the old methods and if he has 
any ambition to plan his daily work 
before that day dawns.

The idea is practical. Not only de
partmental stores follow it, but the 
ambitious grocery stores as well—those 
that are more than holding their own 
and the average retailer should be able 
to take it unto himself.

Should a grocer endeavor to plan his 
work day after day with the idea of 
reducing it to a system f This ques- 
t ion is brought up because the general 
custom is lo let the day tak*> care of 
itself. The grocer knows he will be in 
the store to ''see after anything that 
may crop” up, using his own words, 
and there is no necessity of planning 
in that ease.

lie will admit that the big stores 
plan their daily work almost a week 
ahead. But they are big stores. With 
them system is an absolute necessity. 
The grocer’s system consists in getting 
his customers' orders every morning, 
filling them and delivering them in 
good time. What more is required of 
him ?

Good for all Stores.
It all depends with the grocer him

self. If he is satisfied under his pre
sent conditions and with the amount of 
business he is doing then nothing more 
need count. But if he wants to do 
more business, to reduce his store man
agement to a smoothly running business 
granting that everything else is sound, 
one of the first resolutions he should 
make is to formulate some practical 
system. If system is good for the big 
stores why should it not benefit him. 
small though his business is beside the

other. Would it not be improving me
thods and would it not put more pleas
ure in the work if the grocer had his 
little map of the next day all before 
him. Of course, the best of systems 
sometimes meet with obstacles that 
block them at times, but this is the 
exception not the rule. Like everything 
else that is new, it will probably be 
difficult to arrange at first, but once 
under way it will improve of itself.

Duties of the Morning.
The morning in a grocery store is in 

most places the busy period of the day. 
In the average store, the dust that 
settled during the night is removed 
from counters, show eases, etc., after 
the floor has been swept. The morning 
mail must be looked over, and every
thing must be in readiness for the first 
orders. Then it is rapid moving until 
the noon hour.

System can be worked into the pre
paring and delivering of orders, etc., 
and in fact throughout the whole day 
a regular routine may be followed. Just 
what should be done depends upon the 
individual store. What would apply to 
one store would not be applicable to 
another. The battle is won if the store 
needs a system and the proprietor real
izes it ; when he determines to call a

DOMINION MILLERS' OFFICERS.
Toronto, Sept. 7.—The Dominion Mil

lers’ Association held its annual meet
ing last week in the Board of Trade 
rooms. A report was adopted asking the 
liominion Government to take over and 
i perate the terminal elevators at For! 
William anil Port Arthur.

The offeers elected are:—President, 1> 
II. Wood. Hamilton; 1st Vice-President. 
S. K. Stewart, New Hamburg; 2nd Vice- 
President, A. Noble, Norval; Secretary- 
Treasurer. ('. B. Watts, Toronto. Ex
ecutive t’ommittee—Messrs. J. 1). Fla- 
velle, Lindsay; George E. Goldie, Toron, 
to; J. I. A. Hunt. Ixmdon; A. C. McLeod. 
Stratford; 11. L. Rice, St. Mary's, and 
Hod ley Shaw, of Toronto.

TRADE NOTES.
Canada's first big apple show will lie 

held in Vancouver from Oct. 31 to 
Nov. 5.

E. M. Walcott, of the West India ('<>.. 
Montreal, is associated with C. S. Bick
ford. of Bickford & Black, in connection 
with the British Guiana exhibit at the 
Canadian National Exhibition.

Your Stock Must Bo Fresh

Connecticut Oyster Ccmpany

if you desire a big, brisk and entirely profitable 
oyster trade. And you will get nothing but 
fresh, well-grown stock if you buy

“Coast-Scaled” Oysters
This cut shows the “Coast-Sealed" Carrier. 
Note the sealed container. It is packed at the 
coast with fat, lull-flavored oysters, all of which 
are lour years old, an age at which oysters 
attain their prime, and then it is SEALED.
It remains sealed until it arrives at your store. 
Inside you will find nothing but OYSTERS- 
none of that muck which adds to weight and 
bulk but which cannot be sold—Jutt purC, 
free#», fut. Juicy OYSTERS with the de
lectable sea tang absolutely unimpaired.

Note how your customers come 
back lor more and more.

WRITE US FOR PRICES AND PARTICULARS.

Showing Container Seeled end Reedy to be Placed 
in “Coast Sealed" Carrier.

88 Colborne Street Torente
Head Office MILFORD , Conn.
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When customers ask you for 
Good Butter, that you can re
commend, just give them a tin 
of this—

SHiThiHoCToes :
^Venose S

L et them taste and know that at 
last they have found what they 
wanted. Every can makes a 
customer for you.

Smith 68= Proctor
HALIFAX, N.S.

Your best customers will buy

“Concord” Norwegian Sardines
because of their distinctive and delicate flavor, 
and because there is an absolute guarantee of 
purity of contents given with each tin.

Each tin Is provided with a spare lid for use 
after the tin has been opened.

“CONCORD” SARDINES will more than 
please your better class customers, and will prove 
a remunerative line to handle.

Can*»*'

LIST OF AGENTS:
R. S, Mclndoe, Toronto; A, H. Brittain dc Co., 
Montreal ; W. A. Simonde, St. John. N.B.; 
Watson & Truesdale Winnipeg ; Radigar & 
Janion. Vancouver and Victoria, B.C.

Quality

The next time you are wanting Canned Fish, be sure 
your Jobber has the name right:—

BRUNSWICK BRAND
This will be your guarantee that the contents of each 
can will be such that you can confidently recommend 
them to your customers. Sea foods, owing to the 
greater care which is now bestowed on their selection 
and packing, are growing in favor each season. 
See that you are fully stocked with BRUNSWICK 
BRAND to meet the coming demand.

CONNORS BROS., Limited
BlacK*s Harbor, N.B.

AGENTS—Grant. Oxley db Co., Halifax, N.S. ; C. H. B. Hilleoat, Sydney, C. B. ; J. L. Levitt, 
Yarmouth, N.S. ; Buchanan db Ahern, Quebec t Leonard Brea* Montreal ; A. W. Hubandi 
Ottawa ; C. Do Carteret. Kingston; James Haywood, Toronto; Chan. Duncan. Winnipeg; 
ShaDweee. Macaulay,db Co, Calgary. Alta.; J. Harley Brown, London, Out.: Johnston A 
Yockoey, Fdmsnten. Alts.
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Wind Up Wednesday Half Holiday with Big Picnic
London Retailers Have the Best Picnic of the Season in Their 
District—About 4,000 People in Attendance — Some Unique 
Contests in the Ring—The Jefferies-Johnson Fight a Popular 
Event—Grocers Defeat Bakers in Ball Game.

London, Out., Sept. 8.—The closing 
Wednesday half-holiday of the season in 
London was marked by a grand picnic, 
held at Springbank, under the auspices 
of the Retail Grocers’ Association on 
Wednesday, August 31.

The London retailers have had for a 
long time a reputation for “doing” 
things, and this outing was no exception. 
It was estimated that 4,000 people as
sembled at the picnic park, and they 
were entirely satisfied with the manner 
and method with which the affair was 
conducted.

There was fun from start to finish. 
The rube band deserves special mention 
here for the inspiring music which they 
permitted to float through the exhilirat- 
ing atmosphere. The 26th Regimental 
band lent some of its members for the 
occasion. '

The committees soon got the crowd 
at work. Ed. Ryan, Harry Ranahan, 
Tom Shaw, Tom Ranahan, J. A. Mac- 
Farlane, E. Bodkin, K. L. Elliott, G. B. 
Drake, W. F. Paul, W. T. Mullins, C. 
W. Summers, Tom Janes, R. A. Ross, 
M. A. Young, Cyril Hayes, T. Vincent 
and a score of others helped keep things 
going.

To begin with, the rube band an
nounced the big event far and wide when 
they left the corner of Dundas and Rich
mond Streets at 1.30 in a big ear, headed 
for the park down the river. At the 
park, officials stepped into the large 
roped arena in front of the pavilion and 
announced that the “circus was about 
to commence.”

A Variety of Events.
The running races for boys and girls 

were the first on the programme. Re
maining events were varied by the vari
ous specialties, all of a comic nature, 
and which made a decided hit with the 
crowd.

Harry Ranahan occupied the centre of 
the ring, and through a megaphone an
nounced the events in order. William 
Gorman, with his sunny smile, was allot- 
ed, amongst several others, to pick the 
winners. Tom Shaw and Tom Ranahan 
were responsible for the bookings. Fred 
Willis and Fred Turville held the rope 
for the runners. William Turnbull, 
Charlie Mountjoy, Bert Masuret, Archi
bald McPherson, Chancey Smith and 
Harry Fowler, were judges. Manager 
Johnny McGraw Paul looked after the 
ball team. P. C. Handysides and Garnet 
were there to see that the law was ad
hered lo in every respect. “Dad” Rich
ards was right there at the coaching line, 
while Clyde Nopper—and his—were seen 
among the many faces on the hill. Wee 
Barney McCann was there, too. Tom 
Gillean’s melodious voice was heard an
nouncing the boxing contest through a

megaphone. For the reason that the 
picnic was being held in the county, 
Squire Chittick thought it advisable to 
be on hand.

R. A. Ross and G. B. Drake deserve 
special mention for the manner in which 
they attended to the refreshment room. 
What they do not know about service 
in the store—judged by the way they 
handed out the eatables and drinkables 
—is not in the dictionary.

For World’s Championship.
The Johnson vs. Jeffries fight was the 

feature of the specialties, and to have 
seen the parody at Springbank yester
day was almost as good as having seen 
the origial at Reno. Jack Anderson, as 
Johnson, and Charles Myers, as Jeffries, 
made a suitable pair for the big tight. 
Anderson’s black garb made him a good 
second for the champion himself, and 
Myers did even better than Jeffries, as 
far as points were concerned. Harry 
Ranahan and Dick Woods were seconds 
for Johnson, and W. T. Mullins and Ed. 
Ryan for Jeffries. Immediately after 
l he big cowbell had jingled to mark the 
conclusion of each round, the seconds 
would rush to their men, and with 
towels, sponges and air pumps provide 
the cooling treatment. Unlike the orig
inal tight, Johnson fell to the ground in 
the fifth round, having been knocked 
out by a swift upper cut to the left jaw, 
and was unable to rise before being 
counted out. Each round brought roars 
of laughter from the crowd, and when 
the defeated Johnson rose slowly to his 
feet and was kissed by his “wife” he 
hobbled off to the dressing-room, ap
parently realizing that the world’s cham
pionship honors were his no longer.

Things looked serious when, just as 
the fourth round was about to com
mence, P. C.’s Handysides and Garnet, 
led on by Sergt. Birreil, jumped into the 
ring and made an unsuccessful attempt 
lo stop the fight. They were hurriedly 
ejected from the arena by the strong 
hands of Barney McCann and Tom Gil- 
lean and others. Ten minutes later, 
when the sounds of laughter had died 
down, the tight was resumed and com
pleted by the band’s rendition of the 
Dead March in Saul, played out of re
spect for the defeat of Jack Johnson.

They Were Elusive Buns.
The bun-eating contest provoked any 

amount of laughter. Several dozen small 
boys lined up, each one opposite a big 
sugar-coated ‘bun dangling from a string. 
When the word was given the boys, with 
hands behind them, began a slaughter 
on the buns, but for once they were 
forced to eat slowly. The buns refused 
to remain in one place, and persisted
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in wandering all over the faces of the 
eaters, leaving behind the sugar stain.

The watermelon contest was almost as 
interesting, but the large slices of fruit 
were found to be easier eating than the 
buns, and were much more quickly dis
posed of.

Hitched Dobbin to the Cart.
To the tune of the “Old Grey Bon

net,” Teddy Carter, as the farmer, 
strolled out onto the grounds with a 
forkful of hay, and after spreading it 
in farm fashion, he returned to the 
stables, hitched up the old grey horse 
lo a dilapidated half-phateon buggy and 
drove down to Dover, followed by the 
rube band and the rubes.

The comic make-ups. who manufac
tured fun for all, were W. Tierney, 
clown; Jim McCormick, Highlander; 
Chas. Boyce, soldier; Roy Moore, nurse 
girl; Russell Grover, comic boy; Wesley 
Wood, overgrown girl; Jos. Manning, 
overgrown boy; Robert Temple, coon 
girl; R. H. Readhead, policeman, and 
Del. Wood, Fiji Island native.

Stale Ball Players.
Tiie Bakers’ cake was dough when the 

Grocers finished with them in the base
ball game. The trouble was, they 
“kneeded” more help. They were light
weight ball tossers all right when up 
against the tea and sugar men and lost 
the game 5 to 1. It was seven innings 
long and actually a bun-feed for the 
Grocers.

The teams were:—
Bakers—Berry. If.; Doudell, ss.; Craig,

р. ; Langford, rf. ; Emery, 2b.; Myers,
с. ; Bradley, 3b.; McGillvary, lb.; Cook, 
cf.

Grocers — Vincent, cf. ; Pierie, c. ; 
Janes, 3b.; Doherty, ss. ; Shaw, 2b.; 
Brady, lb.; Eccleston, If.; Perkins, p.; 
Ashplant, rf.

Of the races and other contests, the 
following are worthy of mention:

Members of R. G. A. race—1, A. 
Franklin; 2. Geo. Eccleston; 3, Cyril 
Hayes.

Grocery Clerks—1, V. Odrnns; 2, R. 
W. Crotes; 3. J. McPhail.

Grocery Drivers—1. W. Davis; 2, R. 
Simmons; 3. W. Wanowen.

Travelers’ race—1. H. Wilkins; 2, 
Sam Logan ; 3, Ard. Brown.

Boxing in Barrels—1, Harry Ranahan; 
2. R. Simmons; 3, L. Haines.

Committee race—1, M. A. Young; 2, 
C. Hayes; 3, Harry Ranahan; 4. T. 
Ranahan.

Presidents’ race—1. Harry Ranahan; 
2, W. Mullin; 3, J. Diprose; 4, J. Has
kett.

The officers of the Retail Grocers’ As
sociation are: C. W. Summers, presi
dent; J. Haskett, 1st vice-president; T. 
Janes, 2nd vice-president; Thos. Shaw, 
treasurer; Cyril Hayes, secretary.

W. B. Hood, late of Dundee, Scotland, 
has become partner in business with C. 
R. Hickman, grocer. Lonsdale Ave, 
North Vancouver, B.C.
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Reach Out For The 
Sealshipt 

Oyster System
because it guarantees you a bigger oyster business at 
bigger profits than you ever had, made certain by our 
wonderful selling helps and price-protecting arrange
ments.

The primary idea of the Sealshipt System is to 
deliver oysters to the consumer with all their natural 
freshness and sea flavor. But we have done more 
than that. We have increased the dealer's profits

and fixed a minimum margin under which no SEALSHIPT AGENT can cut, and thereby changed the 
oyster business from a money-loser to a money-maker for the grocer—a big money-maker.

YOU MUST MAKE 25% PROFIT 
HANDLING SEALSHIPT OYSTERS

Now is the time to arrange for a SEALSHIPT AGENCY. 10,000 grocers have found it means more 
business at better profits. The newspapers have the public interested on the subject of food purity. 
SEALSHIPT OYSTERS have been highly endorsed by all Pure Food authorities. Add to this the 
effect of our extensive magazine advertising, which has never hesitated to tell the public, your customers. 
the truth about oysters, as well as the absolute purity, freshness and full flavor of SEALSHIPT OYSTERS. 
Our advertising also urges people to go to the Sealshipt Agent for their oysters.

WE’LL HELP DRAW CUSTOMERS 
INTO YOUR STORE FOR SEALSHIPT OYSTERS

Perhaps the greatest aid to the success of the SEALSHIPT SYSTEM is the local advertising help we 
give you. We’ll supply you with advertisements to use in your local papers, a blue and white steel sign 
and muslin signs for your store front, transparent signs for your door or windows, and arrange with you 
for the instalation of a clean, white and blue transparent Scalshipticasc for the storing and display of 
SEALSHIPT OYSTERS—a fixture that's a feature of all our advertising, and brings SEALSHIPT 
OYSTERS to the minds of all who see it. Remember — “WE HELP YOU SELL SEALSHIPT 
OYSTERS.”

Write us NOW for catalogue and full details of SEALSHIPT OYSTERS.

Sealshipt Oyster System

South Norwalk. Connecticut
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Sarnia Grocers’ Picnic Broke the Record of 1909
This Was the Sole “Accident” of the Day — Exceeded Last 
Year’s Event in Numbers by About 1.500 People — Grocers 
Down Knights of the Grip in Ball Game—Banquet to the De
feated Concludes the Outing.

Sarnia, Ont., Sept. 6—The Sarnia Re
tail Grocers’ Association picnic like some 
other things improves with age. This 
vear the outing was another grand suc
cess and incidentally a little better than 
the best. The electric railway returns 
Showed that the increase over 1900 was 
more than 1,590 souls, the total estim
ate of those on the Lake Huron l’ark 
grounds being 0,000.

Not only did the picnic improve in 
numbers but also in good fellowship 
among the grocers—something always 
desirable to obtain. It tended to bring 
each member into personal contact with 
the others and to cause them to leave 
behind them any petty, personal pre
judices that any may have entertained 
before the outing.

As stated above there was a big crowd 
in attendance ; they began their pilgrim
age to the park in early morning and 
before 10 o'clock there was food enough 
to feed a battalion of a thousand men.

Rural Section Represented.
Not only did the townspeople turn out 

but farmers and their families drove in 
to see the fun and to breathe in the sea- 
breezes for a day. This the grocers were 
glad to see because they arc ever anx
ious to work in harmony with the 
brawny tillers of the soil.

The fireworks began early Shortly 
after nine o’clock a procession was form
ed on the market square. The parade of 
elaborately decorated wagons, bicycles 
and other vehicles was headed by an 
auto containing Alby Robinson, of Wood- 
stock, master of ceremonies, and the 
officers of the local association, Peter 
t'lark. Stanley Williams, .las. Galbraith 
and S. E. Cornell.

Following came the Sarnia band, and 
then the decorated wagons, etc , the 
rear being brought up by the fire team. 
The procession was about one quarter of 
a mile long.

The awards -in connection with the 
parade went to the following :

Rest decorated wagon—.1 .1 I.angan
Rest decorated gardener’s wagon—S 

L. Clark.
Rest decorated bicycle—Harold Telfer
Automobile—.I Van Alstyne.
One of the big features of the sports 

was the baseball game between the gro
cers and travelers with the former 
emerging victorious—10 to 7. The gro
cers put in a winning battery but never
theless it took them all their time to 
hold their own. The travelers’ batterv 
was Harry Robinson (Alby’s son), and 
C. E. Cowley.

All Kinds of Races.
The running races, too, afforded con

siderable amusement. They were of the 
circus variety and held everybody in at
tention. Among them were the follow
ing

Grocery Roys—1, Clifford Barnes ; 2, 
N. Wiles ; 3, E. Gibson ; 1, H. Wake
field

Grocery Clerks—1, Fred Walker : 2, C. 
Barnes ; 3. Cherjev ; 4, O. Jacklvn.

Grocery Drivers—1, Martin Rose ; 2, O. 
Horning ; 3, X. Lindsay ; 4. T. Hippel.

Grocery Drivers—1, A Cheney ; 2, W. 
McNeil : 3, A I.angan ; 4, H. Zinc

Travelers’ Three-legged race—Crawford

and Cowley ; Fraser and Backus ; Mc
Nutt and Robinson.

Then there were tea and soap races of 
various kinds all of which assisted in the 
fun and which also tended to make a 
bigger demand for soap in Sarnia.

The only “accident” \jthat, was expe
rienced during the day was a broken 
record. All past events were superseded y

Banquet to the Travelers.
The grocers wound up their picnic with 

a banquet to the grocer travelers at the 
Lake Huron hotel, at which S. E. Cor
nell, president of the association, pre
sided. A jolly time was spent The 
hotel management had made every pro- 
\ision for their entertainment, and this 
finishing touch was appropriate Such 
renowned entertainers as Billy Dore, of 
Hamilton, and Billy Sherwood were 
there and enough is said. John Dillon, 
of London, was among the speakers and 
“did himself proud” in a neat speech. 
The w-hole affair was a good success hut 
better is expected next year.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
Seldom, if ever, has a table delicacy 

met with such success as 11. P. sauce; 
seldom poi-ha|»s lias any sauce so well de
served it. H.P. is undoubtedly some
thing better than one usually finds. H. 
P. has a distinctive flavor obtained from 
the rich eastern fruits and spices to 
which with pure malt vinegar it owes 
its origin. It is a thick, fruity, delicious 
sauce, a sauce that not only gratifies the 
appetite, but awakens it; a sauce that 
makes unpalatable dishes palatable and 
unattractive viands attractive. Those 
who visited the Canadian National Ex
hibition no doubt saw the attractive dis
play of this sauce, where sample bottles

were given away. The dealer should 
realise that this will considerably aug
ment the demand for H. P. sauce.

“The Secret of Delicious Desserts 
Easily Made” is the title of a particu
larly attractive booklet issued by The 
Pure Gold Manufacturing Co., Toronto. 
This Imoklet gives a large number of re
cipes for the industrious housewife and 
illustrates the labels on the packages and 
bottle in their original colors. All the 
recipes given have been tested in a high 
class hotel, and the results were entirely 
satisfactory. The booklet is certainly 
one worth having and will be sent to 
any address on application to The Pure 
Gold Manufacturing Co., College St., 
Toronto.

Toll Your Cuatomera 
That ;

SHAMROCK
BIO PLUQ

SMOKING TOBACCO
Whan out novor drloa up or 

bmoomom hard. Tho loavoo 
aro eo firmly packed that tho 
plug romain» troah and molat

CLAY
PIPES

Those made by

McDOUGALL
arc peerless. Insist upon 

having them.

D.MCD0U6ALL& CO., Ui, Glasgow, Scot.

■reiaoi

CANNINC MAOHINIRY SO.,
OHICAOO. ILL . O.B.A.

Black Watch
The Big Black Plug 
Chewing Tobacco

"A Trade Brlnger"

•Id by ell the Wholesale Trade
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Have you written yet for
a Sample of “Wondershine?”

As you already know, ‘‘WONDERSHINE’* is that truly wonderful silver cleaner 
that removes tarnish without rubbing.

We are spending $10,000 to advertise it to your customers, and we will allow 
you a profit of 50%.

YOU MUST WRITE US
if you want further particulars of our proposition, samples, prices, and our new 
“ Selling Plan.”

There never has been anything like “WONDERSHINE” on the market, and we 
have demonstrated already that it can be sold by mail without the assistance of road 
salesmen. Again we emphasize the fact that you must WRITE us for particulars.

WRITE A CARD TO-DAY TO

The Household Convenience Co
14 King Street East, Toronto

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special ”
the new 10c. plug is the latest

Order from Your Wholesaler

“mu,‘ctured Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.
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Classified Advertising
ACCOUNTS WANTED.

TWO GOOD ACCOUNTS WANTED-Two manu- 
facturcrs requiring representation in Montreal 
are requested to write. Box 359, CANADIAN 

GROCER, Toronto. Wants independent canner par
ticularly. (35p)

MALE HELP WANTED.

WANTED—Repreaentative to handle new lines in 
ahoe, floor, metal polishes, etc., in every city 
and town in Canada. Address Box 90, Halifax, 

N.S. (36)

BUSINESS CHANCES.

PR SALE—Grocery business, large corner store in 
growing locality ; well established, splendid con
nection, big order trade ; annual turnover $20,- 

000. Must be aold Immediately. Good reaeons for 
•ailing. Address Bo* 334, CANADIAN GROCER. 
Toronto. (tf)

RENT OR SALE -A first-class store for hardware 
and tinsmith at Crysler, Ont. One opposition. 
Public would need one more. Includes living 

apartments. Reasonable price. Apply to H. A. 
DUPUIS, Embrun, Ont. (36)

BUSINESS OPPORTUNITY.

PR SALE — An old established manufacturing 
business of grocers' and confectioners' sundries, 
comprising such lines as flavoring extracts, 

icily powders, catsups, fluid beef, egg products, etc. 
Reason for selling-winding up estate. A good pro
position to the right man. Small capital only neces
sary. Write ESTATE LYON SILVERMAN. 313 
Notre Dame St. East, Montreal. (37)

REPRESENTATIVES WANTED.

PROBABLY the most talked about machine le Can- 
ada Is the Halner Book-keeping Machine. It 
combines In one machine the caeh and credit 

register, time recorder and account register. Repre
sentatives wented everywhere. Write for our proposi
tion. Book-keeping Machines, Limited, 424 Spadlea 
Avenue, Toronto. (tf)

MISCELLANEOUS.

Automatic computing scales - the
ANDERSON. Worth knowing .bout, especially 
the Iraprovemcni. end price. Not in i combine. 

V. F. HARRIS, Gencrsl Agent, Windsor, Ont. (37)

ADDING TYPEWRITERS write, edd or subtree! In 
one operstlon. Elliott-FIsher, Ltd., Room 314 
Steir Building, Toronto.

ANT men who bee erer loot money lo the meile bee 
bed ecceeion to leere by pelnful eiperlonce thet 
the oily proper wey to remit money In by Domin

ion Express Money Order, end Foreign Drefte. If 
loet or delered In the mille, e prompt refund leerriog- 
ed or new Order leeued wltboet further eberge.

Accurate cost keeping is easy ii you
hive e DeyCeet Keeper. It eutomiticilly records 
ectuel time spent on eech operetlon down to the 

decimel friction of in hour. Severil ooemtlone of 
lobe cen be recorded on one cerd. Foremen firms we 
recommend this es en excellent comblnetlon—em
ployees’time register end cost keeper. Whether you 
employ e few or hundreds of bends we cen supply you 
with e mechlne suited to your requirements. Write for 
cetelog. Internetionel time Recording Compeny of 
Cenede, Limited. Office end fectory, 26 Alice Street, Toronto.

BUSINESS MEN, professions! men, merchents end 
church workers, find innumereble uses for 
Fulton Sign snd Price Merkers. The Fulton 

Rubber Type Compeny ol Ellzebeth, N. J.. ere mekers 
of Ink Pede, Detere end Business Outfits ol high 
quellty. Sold by ell etetioners. A. R. MecDougell 6 
Co., Toronto, Cenedlen Agente.

COPELAND-CHATTERSON SYSTEMS - Short, 
simple. Adepted to nil elieeee ol business 
Cepelsod-Cbettereon-Crsln, Ltd., Toronto end 

Ottswe. (tf)

MISCELLANEOUS. MISCELLANEOUS.

COUNTER CHECK BOOKS-Eepeelnlly msde fer 
the grocery trade. Not made hy a trust. Send ue 
eamplee of what you are uelng, we'll eend you 

prlcee that will Intereet you. Our Holder, with patent 
carhon attachment has no equal on the market. Sup
plice for Binders and Monthly Account Syeteme. 
Business Syetema Limited, Manufacturing Statlonere, 
Toronto.

SAVE SOX OP THE COST OP HANDLING 
merehandlee by Inetall'ng a Beath System of 
Overhead Carriers. Saves valuable floor apace 

because the trackage la on the celling. Syeteme for 
all kinds of businesses, large or email. Write ua for 
Illustrated catalog. W. D. Beath à Son, 103 Ter- 
auley Street, Toronto. (if)

DOUBLE your floor apace. An Otle-Feneom hand- 
power elevator will double vour floor apace, en
able you to uee that upper floor either aa stock 

room or as extra selling apace, at the same time In
creasing space on your ground floor. Costs only $70. 
Write for catalogue “B.” The Otis-Feneom Elevator 
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every buelnese. They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturera. In
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258S4 Portage 
Ave., Winnipeg; 308 Richards St..Vancouver.

ELIMINATE FIRE RISK, save Insurance, reduce 
maintenance costs and aave money on your actual 
building work by using the Kahn System of Fire

proof Construction. Used In many of the largest 
business premises on this continent. Write for cata
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd., Walkervllle, Ont.

ERRORS AVOIDED, LABOR SAVED-Using the 
” Shou-perlor” Autographic Register. Three 
copies Issued at one writing. 1st, Invoice ; 2nd, 

Delivery Ticket ; 3rd, Charge Sheet perforated for fil
ing. No handling of carbons. High grade printing 
and neat Invoices. Make full enquiry. Autographic 
Register Co.. 191-193-195 Dorchester StJE., Montreal.

(tf)

EVERY Retail Merchant should write for a copy 
of our flnelv illustrated catalogue of rebuilt 
typewriters. It shows the best typewriter bargain* 

ever offered in Canada. Moreover, it contains facts 
on retail advertising intensely Interesting to retail 
merchants. It is free. The Monsrch Typewriter Co., 
Limited. 98 King Street West, Toronto, also Montreal, 
Hamilton, London, Ottawa.

CAMPLES FREE—Write us to-day for free samples 
v of our new two-oolor Counter Cheek Books— 

white snd yellow leaves. We mske Check Books 
endfold end sldefeld, single and triplicate pade. 
Lowest prices. Dominion Register Compeny, Ltd., 
100 SpsdlneAve., Toronto.

THE Kalamazoo” Loose Lesf Binder Is the only 
hinder thst will hold lust ee msny sheets ae you 
actually require and no more. The back Is flex

ible, writing surface flat, alignment perfeet. No ex
posed metal parte or complicated mechanlam. Write 
for booklet. Warwick Broe. à Rutter, Ltd., King and 
Spadlna, Toronto. (tf)

THE METAL REQUIRED In a Modern Concrete 
Building. Our special facilities enable ue to 
produce at minimum cost Concrete Reinforce 

mente, Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrcte Metal Lath. Complete atock, quick 
delivery. Before deciding write ue for catalogue and 
prlcee. Expanded Metal and Fireproofing Co., Ltd., 
Fraser Ave., Toronto. (tf)

WANTED—A splendid opportunity for dealers te 
handle the beat combination Duplicating, Ad- 
dreeelng and Offlee Printing Machine on the 

market. Exclusive territory. Send name and addrees, 
giving occupation and refcrencee, to the Canadian 
WriterpresaCompany, Limited, 33 John St., Hamilton, Ont. (if)

TW7AREHOUSE AND FACTORY HEATING SYS- 
” TEMS. Taylor-Porbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

WHEN buying bookcaaee insist oa having the beet 
on the market, “Macey Sectional Bookcasea.” 
Carried In stock by all up-to-date furniture deal

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturera, Ltd. General offices, Wood
stock, Ont. (if)

Fire insurance, insure in the hart-
ford. Agencies everywhere In Canada. (tf)

GET THE BUSINESS-INCREASE YOUR SALES. 
Uae Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print

ing. Saves you 25% to 75% of your printing bill. 
Multigraph your Office Forma; Letter-heada ; Circular 
Letters. Write us. American Multigraph Sales Co., 
Ltd., 129 Bay Sf., Toronto. (tf)

HON EY — Everybody wants the beet. My 1910 crop 
of pure White Clover extracted now ready for 
deliver?. Write for prices. CHAS. T. ROSS, 

15 Liverpool St., Sherbrooke, Que. (43p)

YOU ean dleplay your goods to better advantage 
through the uee of up-to-date fixtures. We are 
epeclalleteln the planning of etoree and offices. 

Our catalogue conta'ne Illustrations of many new 
features and several handsomely equipped etoree and 
offices. Shall we eend you our catalogue J? Jonea 
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto. 

e (tf)

YOU DON’T buy a National Cash Register—it 
pays for itself. Saves money. Prevents mis 
takes. We can prove it. National Cash Register 

Co., 285 Yongc Street, Toronto.

PERIODICAL DEPT.

IP YOU have been afflicted with one of thoae foun
tain pens that won’t write when you want It to, or 
leaks when you don’t want It to, give It away to one 

of your poor relatione and buy a Moore Non-Leekable 
Fountain Pen and you will be happy. Consult your 
stationer. W. J. Gage & Co., Toronto, eole agents for 
Canada.

ITAY’S FURNITURE CATALOGUE contains 160 
AX pages of fine half-tone engravings of newest dé

signé In carpets, rugs, furniture, draperies, wall 
papers and pottery, with cash prices. Write for a copy 
—It’s free. John Kay Company, Ltd., 36 King St. 
West, Toronto.

IfODERN FIREPROOF CONSTRUCTION. Our 
IV1 system of reinforced concrete work—ae success
fully used In any of Canada’s largest buildings— 
glvee better résulté at lower cost. A etrong state
ment” you will say. Write ue and let ue prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West, Toronto.

THE BUSY MAN’S MAGAZINE le the moat popu 
lar periodical of he kind. Why? Because each 
Issue contains a strong list of original articles of 

Interest to every Canadian. It also reproduces the 
most timely. Instructive and Interestlngartlclea appear
ing In the other magazines and periodicals of the 
month- The cream of the world's periodical presa la 
too valuable to overlook. BUSY MAN’S le on eale at 
all newe-etende. Better still, aend $2 for one year’s 
subscription. Mall It to-day. The Busy Man’s Magas
ine, Toronto.

TECHNICAL BOOKS.

SALES PLANS—Thle book Is e collection of 333 
eucceeeful plane that have been ueed by retail 
merchants to get more business. These Include 

Special Sales, Getting Holiday Buelnese, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 143-149 University Ave., 
Toronto.

OUR NEW MODEL le the handiest for the grocer, 
operated instantly. never gete out of order. Send 
for complete sample and beet prices. The Ontario 

Offlee Specialties Co., Toronto.

CCOTCH PLAID STATIONERY la the latest ere- 
^ atlon for bualneaa and society correapondenee.

Paper and envelopes present a finished linen 
surface, most agreeable to the pen touch. Leading 
•tatloners have It. Write for samples. The Copp, 
Clark Co., Ltd.,Toronto. (tf)

6o

CANADIAN MACHINERY AND MANUFACTUR
ING NEWS, $1 per year. Every manufacturer 
uelng power should receive this publication regu

larly, and also eee that It la placed In the bande of Ble 
engineer or superintendent. Every laeue la full of 
practical articles, well calculated to suggest economies 
In the operation of a plant. Condensed advertisements 
for Machinery Wanted ” Inserted free for euhecrlhere 
to the GROCER. 11 Machinery for Sale” advertise
ments one cent per word each Insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave , Toronto.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Dl»m -lid W. H. OILLARD * GO.
•-•U. un», 1 dc*. .mm*......... . ...
É-1D. tins, 8 ' " ......................
Mb. tin- •

IMPERIAL BAKING POWDER 
Cases.

•3 00 
1 15 
0 75

Per doz-
10c. .. $0 85
6-oz. .. 1 75

12-oz. .. 3 50
l?-oz. .. 3 40
24 lb. . 10 50
5-lb. .. 19 80

MAGIC BAKING POWDER
Cum:». Sizes. Per doz
C dozen 5<\ .... $0 60

.... 0 75
4 " 6 “ .... 1 00
4 " 8 " .... 1 30
4 12 " .... l so
2 “ 12 " .... 1 85
4 16 " .... 225
2 " 16 " .... 2 30
1 “ 2Ub .... 5 00
1 “ 5-lb .... 9 50
2 “

1 " i« - I fe-'i UG

Boya:—Dite
.. I»...6 0S...
;; 4iu..
" 1* OS..
" 1 lb ...
"lib..........
M 6Ih ...

Barrels— Wh- n packed In 
barrel# one r*r reoL dis
count will be allowed.

CANADIAN CAXNER8, LIMITED
Aylmer Jains Peach...................1 80

Per do* Pear....................  1 70
Strawberry........  1 90 Jellies
Raspberry..........  1 90 Red currant___2 40
Black currant... 1 80 Black currant... 2 40
Red currant....... 1 80 Crabapple........... 1 70
Raspberry A red Plum................... 1 70

currant........1 80 Grape...................  1 70
Raspberry and Marmalade

gooselHirry.. 1 80 Scotch................. 1 10
Damson plum. Orange Jelly__1 75

«toneless__  1 70 Green Fig........... 2 25
Greengage plum, Lemon ......... 1 80

stoneless— 1 70 Pineapple..........2 25
Gooseberry........  1 90 Ginger..................  2 25

Pure Preserves—Bulk 
5 s à 7's per lb. 14's ft 30 s per lb.

Strawberry................ 0 11   0 If
Blackcurrant.......... 0 11   0 11
Raspberry..................0 II ......................0 11
Other varieties....... 0 19  0

Freight allowed up to 25c per 100 lbs. 
wnrrr «w * w erir-pit AND rw H » A L8 T.TD 

White Swan Baking Powder 1-lb tins, 3- 
doz. in case, |2 dor..; 1-lb. tins, $1 25 doe.; 
1-lb. tins, 80c dot.

Cartoons— Per dot 
No. 1.1-lb, 4 dot 2 40 
No 1.1 lb..2 do* 2 50 
No 2,5-or., 6do* 0 80 
No. 2, 5 oz.,3dnz 0 85 
No. 3,21-ot., 4 dz 0 45 
No. 10.12-oz., 4dz 2 10 
No. 10,12-os.,2dz 2 20

No. 13,4-oz.,6 dz 0 70 
No. 12,4-oz.,3dz. 0 75 
In Tin Boxes—

No 13.1 -lb.,2dz. 3 0 
No.14,8-oz.,3 dz 1 75 
No. 15,4-oz.,4dz. 1 10 
No. 16,21-lbs.... 7 25 
No. 17. Mbs....... 14 00

Elms
n’s Oxford, per lb............................  0 IT

In 10-box lofes or mm......................... 6 16
QUlett's Mammoth. Across box............. 1 00

Chocolates and Cocoas
THE COWAN OO., LIMITED 

Cocoa-
Perfection, 1-lb. 
tins, per dot.... $4 50 

Perfection, 4-lb.
per dos___  . 1 40

Perfection, 1-lb.,
per dos.......... 1 30

Perfection, 10c size 0 90
" Hb. tine

per lb............. 0 37
Solu le, bulk. No.
I, per lb........ 0 SO

Soluble, bulk. No.
S, per lb........ 0 18

.... 0 33
in bble.

London Pearl, per lb... 
Special quotations < Cocoa

S|MH*ial discount of 5 |**r cent, allowed on five 
i-asi s or more of “Magic Baking Powder.”

rvwuse 
•'N box 
S 0 96 

. 1 40 

. 1 95 

. 1 66 . 8 86 

. 490 

. 18 80 
fl SR

maple and ooooanut cream, in 
l, ados, in t4-lb. Dkgs., i-dos. in bos, per dosen 0 90 

Confections— Per lb.
Milk chocolate wafers, 5-lb. boxes.. 0 36
Maple buds, 5-lb. boxes.........................  0 36
Chocolate wafers. No. 1, 5-lb. boxes 0 30 
Chocolate wafers. No. 3, " 0 25
Nonpareil wafers, No. 1, " 0 30
Nonpareil wafers. No. 8, " 0 26
Chocolate ringer. 5-lb. boxes................. 0 30
Milk chocolate, 5c bundles, per box.. 1 35 
Milk chocolate, 5e nakee, per box.... 1 36 

epph'b.
Agents, C. E. Colson ft Son, Montreal.

In J, 4 and 1-lb. tins, 14-lb. boxes, per
l b ................................................... 0 35

Smaller quantities............................... 0 37
JOHN P. MOTT ft oo.'a.

R. S. Mclndoe, agent, Toronto ; Arthur M. 
Louck», Ottawa; J. A. Taylor, Montreal; J. 
B. Huxley, Winnipeg ; Tees ft Persee, Cal
gary, Alta.; Standard Brokerage Co., Van
couver, B.O.; Q. J. Estabrook, St. John.N.B.

Elite. lOo else 
(for cooking I 

dos .........0 90

Mott’s breakfast oocoa,10o. sise 90 per dz.
“ breakfast cocoa, *'■................... 0 38

" 4 'e..................  0 38
' No. 1 chocolate, | s.................... 0 83
' Navy i s.....................0 39
' Vanilla sticks, per gross.............  1 00
" Diamond chocolate, |'s............ 8 34
" Plain choice chocolate liquors 0 33 

Sweet Chocolate Coatings .... 9 30
WALTER BAKER ft CO., LIMITED.

EOREHT CITY BAKING 
POWDER

Dozen
6 oz. tins......................  0 75

12 oz. tins....................... 1 25
16 oz. tins......................  1 50

Cereals
WHITE SWAN SPICEH AND 

CEREALS, LTD.
White Swan Breakfast Food 

3 dot. in case, per case 
$3.00.

The King’s Food, 3-doz. In 
case, per case $4.80 

White Swan Barley 
Crisps, per dos. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dos. $1.

White Swan Self-rising 
Pancake Flour, per 
dos. $L

White Swan Wheat Ker
nels, per Aoa. $1 40 

White Bwen Flaked
JSiTJSV».,
rw vm 4m. K M

Premium No. 1 chocolate, J and 4 lb cakes, 
35<\ lb ; Breakfast cocoa, 1-5, J, 4. 1 and 5 lb. 
tins, 41c. II». ; German a sweet chocolate, 4 and 
j lb. cakes 6-lb. bxs., 26c lb.; Caracas sweet 
chocolate, 4 and i lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 ll>. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), i lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 1U0 txtis., tied 5s. per box $3.00. The 
above quotations are f.o.b. Montreal.

GOCOftUUt
CANADIAN COCO AN UT OO., MONTREAL.CAMAUIAN uuwajiui w., aonina4L.

Packages—5c., 10c., 20c. and 40c. packages, 
packed in 15 lb. and 30 lb. cases. Per lb

1-lbTpackages ...... ........................
rlb. packages.................................

Condensed Milk
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal ft Toronto.
Oases. Dos.

Eagle Brand Condensed Milk.... $6 00 1 50
Gold Heal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen). ___  2 00 0 50
Peerless Brand Evaporated Cream

family size................................. 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen).....................  4 80 1 20
Peerless Brand Evaporated Cream

hotel size......... .......................... 3 70 1 85

Unsweetened Chocolate— Per lb.
Plain Rock. |’e ft 4's, cakes. 13-lb. bxs 0 36 
Perfection chocolate, 80o size, 1 dozen

buxes, per dozen.......... ........... — 1 8ti
Perfection Chocolate, 10c size, 3 and 4

dozen boxes, per dozen........................... 0 90
Sweet Chocolate—

Queen's Dessert, 4*s and 4'i. 13-lb. bxs.,
per lb...................................................$°

Queen s Dessert, 6's, 13-lb. boxes......... 0 40
vanilla, 4-lb., 13-lb. boxes, per Id......... 0 36
Parisian, 8’s................................................. 0 30
Royal Navy, 4's. 4s. boxes, per lb.... 0 30 

Diamond, 7a, 13-lb. boxes, per lb..... 0 34 
" l'i " " " .... 0 36
•' g's " » .... 9 88

letnge for oaks-
Ohooolate, white, pink, lemon, orange,

_ TKmii <-OK dunked mii.k CO., limited 
“Jersey" brand evaitoruted cream

jmt i-asf (4 dozen)............................$3 50
“ Reindeer" brand, per « aw- (4 dozen) 5 0U

JERSEY CREA*
ft

m
Coffee».

EBY, BLAIN OO. LIMITED.
Standard Coffees.

Roasted whole or ground. Packed In amp- 
proof hags and tin*

Club House... .$0 32 Ambrosia.......... 0 25
Nectar..............  0 30 Plantation........  0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............ 0 26 Bourbon.............0 18
Crusted Java and Mocha, whole... 0 17

" " " ground.. 0 17|
Golden Rio............................................ 0 14

Package Coffees
Gold Medal, 1 and I lb. tins, whole

or ground..................................... 0 80
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jan. ground .................... 0 90
German Dandelion, 4 and 1 lb. tins,

ground.........................................  0 23
Engliph Breakfast, 1 lb. tine, ground 0 18
WBÎTB SWAN SPICES AND OIRBALS LTD.

Whits Bwmn Blend.

1-lb. decorated 
tins, 33c. lb 

MojJijHb.tinr

Mo-Ja, 1-lb. tins 
S8o.lb.

M^lb.tin.« come Wi

Cafe des Epl< 
do*., tie.

Cafe I'Aj’omatlqi.o—1-lb. 
perdus., $4.

1-lb. fancy glass jars, per 
ber glass Jars,

tStori with 8 tumblersl. $10 per dos

THOMAS WOOD ft OO.

"QIU Edge" In 1 lb. ^ 

"Gilt Idge" la 8 lb.

0 26 
0 27

....................................... 0 28
lb. packages, assorted.............  0 264
lb. packages, assorted------- .. 0 274

lb. packages, assorted, in 6 lb. boxes. 0 28 
lb. packages, assorted, in 6 lb. boxes. 0 29 
lb^jwckagee, assorted, 5,10,15 lb. cas. 0 30

In 16 lb. tins, 15 lb. palls and 10,35 and 50 lb. 
waXM. Pails. Tins. Bblz.

White moss, fine atrip 0 13 0 31 0 17
BwabMM.............;w .... o;
SpooUlBtnd ...............«11 .... 0 1»
MtoSKe................... • *! ... «IT
Desiccated..................... 18 .... 9
WfetMlbw In 1 ul 10 lb. wuu. tin., Ho.

vain m* mont in omiu in.

Ornlln BmtmIi 
1 lb. (ti -
mtknt
1 lb. fnnov Utho-mi wMn

Chense.-impwisi 
Large ill. Jm, doi..

88 $3 38
OO OO OO- ww wo oo a

£'l
«-! sa as aa
* eo oo oo 1 «

"g iiiiiiî*
•6= Sr

IÏ : : 5S5
- ti

a
tieftbOObAuns 

THZ COWAN OO., LTD.
Cream Bara, 6c s, assorted flavors, box 1 80 
Milk Chocolate ti licks, 36 in box, " 1 36

10c cakes, 36 in box “ 3 55
Chocolate Wafers No. L 5-lb. boxes, lb. 0 33 

No. 3, " "OM
Maple Buds, 5-lb. boxes, lb.................  0 St
Nut Milk Chocolate, 4-lb. cakes, 18-lb.

box, lb.................................................... • 40
These prices are F.o b. Toronto.

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen....................... 0 95 dozen
Medium, cases 3 dozen..................  1 80 “
Large, rases 1 dozen .....................  2 75 "
Tumblers, cases2 dozen................ 1 35 "
25-lb. pails........................................ 0 15 lb.

Coupon Books- Allison's 
For sale in Canada by The EbyBlaln Co Ltd 
Toronto. O. O. R#»aur.hemi* ft Fils. Montres 

82, 83, $5, 810, $15 and $30.
All same price one size or asserted 

ny-NCMBlRED
Under 100 hooks.................................each 04
10U books and over............................ eaeh C$4
500 hooks to inirf) bonks ........................... «-3

For numbering cover end each coupon, 
extra per hook %oent.

Infants’ Food
Ro inaon’e patent barley,
Hb. tins. 81.25; 1-lb. tins,
$2.25; Robinson’s patent 
mat*, 4-lb. tins, $1.25 ; 1- 
lb. tins, $2.25.

Flavoring lxtrsets
SHiRRirre

1 os. (all flavors),dos. 1 00
3

5 "
8 h
16

8 35
Medium site jars,
per dot................. 4 50

Small size jars, per^ ^
InÏÏvidûid tire'jars
per dot............... 1 00

Imperial holder- 
Large size, doz. 18 00 
Mel size, do*. 17 00 
Small size, doz. IS 00 

Roquefort- ^ _ ^
1 40

Lftrge size, doz. 
Small size, doz.

1 76 
8 00 
3 00 

" 8 75
" 180 
"10 08

«" "1100 
Uisoounts on aenl*earton

CRESCENT MEO. CO.
Mapleine Per doz

2 oz. bottles (retail at 50c.)................... 4 20
4 oz. bottles (retail at 90c. ).................. 6 80
8 oz. bottles (retail at 81.50)................ 12 50

16 oz. bottles (retail at S3)..................... 24 00
GaL bottles (retail at $30).....................  14 50

Milk Powder
CANADIAN MILK PRODCCTS, LTD , TORONTO 
Trumilk, full cream, per case (4 doz), 41b

tins..........................................................  4 80
Milk*lock (cooking milk), per case (4 doz)

4 lb tins.....................................................4 80
Jams and Jellies

BATGER'8 WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose ft Laflamme, Montreal and 

Toronto.
1- lb. glass jar, screw top, 4 doz., per doz. $2 20

T. UPTON ft co.
Compound Fruit Jams—

12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tine, 2 doz. in case, per lb............ 0 074
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07
7 wood pails, 6 pails in crate, per lb... 0 07
30-lb. wood pails, per lb........................... 0 06f

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. in caee, per lb.............. 0 074
7 wood pails, 6 nails In crate, per lb— 0 07
30-lb. wood pails....................................... 0 06!

Bonpe
JOS. CAMPBELL OO., CAMDEN, N.J.

Soups (condensed)—No. 1 cans, all kinds 
per dozen $1.30. Chicken soup, $1.36 per 
dozen. Pork and Beans, with tomate 
sauce or Boston style—No. 3 cans, dos. 6140. 
Tomato Ketchup — Bottles (10c. else only) 
dos. $1.40. Tabasco-Ketchup.— Bottles (lie 
sise only) dos. $1.40 Chili Sauoe-Bottlee 
(10c sise only) dos. $1.40. Master* (Draper 
ed)—With spoon (nswj Aoa. $1.40; no. 18 
jars, dos. $1.46.

W. CLARK'S 
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beane, with toma
to sauce or plain 
individual, 50 eta.;

To. 1,90c.; No. 3. 
\36; NaS, |L7$

Canada Cream Che^aa— o. S,$19ds



THE CANADIAN GROCER

ALWA YS RIGHT. Aï^
Stove Polish is just right every time you sell it, 
snd the boxes sre slwsys filled full. You hsve 
no complsints coming sfter you psss it over your 
counter. Why not mske friends for yourself ss 
well as for us by selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back
Ia. ....

RISJNG&UN 1SUWPASTF

A ■F.”- 7g,_ ^
^ mS sggjjg gjgr^xygg

MORSE BROS., Props. - Canton, Mass., U.S.A.

T'H 0 1 N * ON,''

Fortify Your Position
as a grocer by adding to your shelves2 in 1

The World’s Best Shoe Polish
It produces a brilliant, lasting polish 
and is, moreover, waterproof.
“2 in 1 ” is a popular favorite and 
sells all the time.

See to Your Stocks.

The F. F. Dailey Co., Ltd.
HAMILTON, ONT., and BUFFALO,N.Y.

BRANDS

|“BANNER” & “PRINCESS”
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St. George Evaporated 
Cream
lUmMlad)

The most sanitary conditions are ob
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 

who handles them.

J. MALCOLM & SON
»T. CEORCE,

•NT.

Talking to the Point
CLASSIFIED WANT ADS get right 

down to the point at issue. If you want 
something, say so in a few well-chosen 
words. Readers like that sort of straight- 
from-the-ehoulder-talk, and that is the rea
son why condensed ads are so productive 
of the best kind of results.

CLASSIFIED WANT ADS are always 
noticed. They are read by wide-awake, 
intelligent grocers, who are on the look 
out for favorable opportunities to fffl 
their requirements.

TOY A CONDENSED AD IN 
IN THIS PAPER

MOUSSINE DOG and PUPPY CAKES
are entirely different from all 
others and are quick sellers.
If you are stocking Dog Foods, 
write for particulars and free 
samples ; I will interest you.

SOLE IMPORTER

AI N DR E Vi Vi A T80M
•f VOUVILLM AQUAHÊ, MONTHKAL

6 2



THE CANADIAN GROCER

BROOMS OF QUALITY 
make them ! "YOU should sell them!

your ours a.
and keep our factory going on FULL TIME

A postal will bring you information.

Walter \flfoods & Co.' — Hamilton and Winnipeg

QUALITY
When enyone went* 

s high-dee* household 
refrigerator they elweye 
buy the Hem ft Nott 
make. Our grocer re
frigerators ere made on 
the same principle. That 
means the best.

Sold by leading hard
ware dealers, or write 
to us.

HAM & NOTT CO.
Limited

BIANT VOID CANADA

Tea Lead,
Seat Incorrodible

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,
Tel. Address* "Laminated,'* London. LIMEHOU8E,
À.B.C. Cods* used 4th and 5th Editions. LONDON, E., ENQ.
Canadian Agents ALFRED B. LAMBK A SON. TORONTO

J. HUNTER WHITE, ST. JOHN, N.B. 
CECIL T. GORDON, MONTREAL

OCEAN MILLS 
Montreal

Chinese starch, 48 
1-lb., per case $4.00 ; 
Ocean Baking Pow
der, 48 M>z., $1.40; 
48 4-ot, $1 90; 60 8, 
oz., $4.50 : 36 1-lb.- 
$3.76:48 1-lb. pkg., 
$4,101-lb. tins. $5; 
loose 25 lb*., $1.75; 
Ocean blancmange, 
48 8-oz., $4; Ocean 
borax, 48 8-oz., 
$1.60; Ocean cough

3T2£r#*:
Ocean com starch, 481-lb. $160.

Jam Per lb.
30-lb. wood pails....................................... 0 06|
Pure assorted jam, 1-lb. glass tare, two

dozen In case..................................... 1 75
Jelly Powders

IMPERIAL DMIH JILLT

True Fr u -t Fi avohs 
Cartons mch I Do7

Pure
K AND

Delicious

ai»;1

Prices— Ontario and Quebec :
Ivess than 6 cases.......................................$5 00
Fire cases or more..................................... 4 96

Fly Pads.
WILSON'S FLY PADS

In boxes of 50,10c.; pack
ets, $3 per box ; or three 
boxes for $180; 6 boxes 
$175.

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 do a. in 
handsome counter 
carton, per doz., 90c.

' Purity ” licorice, 10 sticks.................... 1 45
" “ 100 sticks.................. 0 73

Dulc, large cent sticks, 100 in box..................
Lye (Concentrated)

OILLETT'S 
PERFUMED LYE

List price.
“Shirriff's” (all 
flavors), per doz .... 

Discounts on applica-

\LLETr Per case 
1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
5 cases or more 3 35

Lard
m. e. PAIRSAJTE OO. MOAE'S 

LARD COMPOUND.
Heroes....$0 131 
fcbbls. .... 0 13}
Tabs .60 lbs. 0 13}
10-lb. Falk. 1 80 
XMb. ttns.. 1 70 
Oases Mb.. 0 146 

" Mb.. 0 132 
11 10-lb.. 8 141

P.O.B. Montreal
OÜNNB

"easifirst v
LARD
COMPOUND.

Heroes.... 0 12J
Tubs.........0 13
30-lb. pails. 0 
30-lb. tins.. 0 
10-lb. " 0 
Mb. " 0 
Mo. " 0 

1-lb. cartons 14
Lioorlot

NATIONAL UOOaiGN OO.
Mb. boxes, wood or neper, per lb......... $0 40

15 
ÏS

k TT", i oo
. 4b. die «on..... 1 H
INtw........ !■

Marmalade
i. vpton a OO.

12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars. 2 doz. in case,

Kr doz. $1.45; 5 and 7 
tins and 7-lb. pails, 

per lb. 7|c.; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

■H1RR1FF BRAND
"Imperial Scotch"—

1-lb. gbue, dos... 1 66 
Mb. " " ..in
Mb. tins, " ..4 06 
Mb. •• " .. 7 n

'Shredded"—
1-lb. glass, doe..... 1 90 
Mb. " " .... I 10
Mb. ttns, •• .... I»

Cereals.

i
D.8.F. ,1-lb.

J-lb.
1-lb.

DBN8INO OO 

PRICES :
St. Charles Cream 
family size, per cast
...................... $3»
Baby size, per
_?ate............. 2>
Ditto, hotel, 3.7< 
Silver Cow Milk 4.5 
Purity Milk....4.2 
Good Luck__ 4.U

Mustard
OOLMAN’S OR KEEN'S
tins.................... per doz. $ 1 j
tins..
tins., 6 00 

0 76

58
1 46

Durham 4-lb. jar................... per jar
" 1-lb. Jar................... '*

F.D. Mb. tins.......................per dos.
" t-lb. tins...................... "

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen.......................  0 45 dozen
Medium, cases 2 dozen................... 0 90 “
Large, cases 1 dozen....................... 1 35 •«

OUTS ou
LAPORTE, MARTIN A CIE., LTD.

Minerva Brand—
Minerva, qta. 12's......................... $ 5 75

L pts. 34 b .......................... 6 80*• f-pta.S4's.......................... 4 16

SascM
PATERSON'S WORCESTER SAUCE

4-pint bottles, 3 and 6 dozen cases, doz 0 90 
Pint bottles, 3 dozen cases, dos............ 1 76

Soda
OOW BRAND

Case of 1-Ib. contain- 
WiPJokagea, per 

box, $800
~ * -lb. oon-
i_e5. »E«e per

Owofl-lb mdt-lb.
H 14b.

*m Uoorioo ao4 tola wtfon.
Qtap. NaU-No. a. R.00; No. O, K5C. 
Port ToArtle-No. tj,

ta pkgm. oootAlnhn M pkga

WAOIC BRAND Per CAM
No. 1, OAOM «0 Mb. pockoma............... y eo
Nat, " ISO 14». T ............ M0
w. o • /» Mb. •• f , «■a*1 in,4b. * t ............ ’*
Ho. 6 Magie soda—cases JDO -KLos, pkgs.
loses............... ........... ...........................  168
lews..... ................................... l «

63



THE CANADIAN GROCER

TRADE MARK BRAND

i 'V °

WOOD’S

HOLLANDER
COFFEE

Fragrant, Pungent, 
Dollolouo /

REQI6TERED

77*e C ho lot at of the 
Choloe.

Imported and Routed by

THOMAS WOOD CO., LIMITED
No. 428 8t. Paul 8t. Montreal

Soap and Washing Powders
A. P. TIPPET 4 CO., AGENTS

Maypole soap, colors, per from......... $10 20
Maypole soap, black, per gross......... 15 30
Oriole soap, per gross..........................  10 20
Florida soap, per gross .................... 12 00
Straw hat polish, per gross................ 18 20

$3 80

•7 90

1 i*ox, price

5 box, price 
$3.90

ux,">s

PURE
> < > /v V

Silver gloss, ______________
Silver gloss, 6-lb. tin canisters

0 07; 
0 
0
0 06’

------ j pkgs..........  0 06
Benson s enamel, per box... 1 50 to 3 00 

Culinary Starch—
Benson 4 Co a Prepared Com.......
Canada Pure Corn.................

Rice Starch—
Ed wards burg No. 1 white, 1-lb. car 
Edwardsburg No. 1 white or blue 

BRANTFORD STARCH WOKKH, LIMITED
. „ „ Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40 lb 
Acme Gloss Starch—

1-lb. cartons, boxes of «0 lb....
Finest Quality White Landry-
ilb ••• «-.«IBarrels, 900 lb..................... n 06
Ksgs, 100 lb................ . 0 06

Lily White Glosa- ..........
14b. fancy cartons, oases 30 lb. 9 071
J-lb. toy trunks, 8 in case............ 0 09
•4b. toy drums, with drumsticks

ijfcjMMçkaga*omh36lb.... • 07|

0 071 
0 05ft

0 10 
0

0 O'.ft 

0 06 

0 (6ft

Baxes of 40 fancy pkga, per oaee 9 00 
Canned Haddlee. “ Thistle" Brand

ru if f TIPPET 4 OO, AGENTS
Oases 4 dox. each, flat*, per case.. 86 00a4 dox. each, gnliger7Se.;.\\\ | £

Store Polish
Per gross

Rising Sun, No. 1 cakes, ft 4 ftgrs. bxs. $8 50 
Rising Sun. No. 3 cakes, gross boxes.. 4 50
No. 5 Sim Paste, ft gross boxes.............. 5 40
No. 10 Sun Paste, ft gross boxes............  9 0U

JAMES DOME BLACK LEAD 
6a size, gross, $140. 9a rise, gross, $2.50 

Boot Polish
PACKARD'S BOOT 

AND SHOE 
POLISHES

Mon-Ami, $9 gross; 
Black “O." $9 gross; 
Large Combination, 
$20 per gross ; Pony 
Combination, $10; 
French

Starch
EDWARDSBVRO STARCH OO., LIMITED 

Laundry Starches— p„ lb
No. 1 white or blue,4-lb. carton... $0 06ft 
No. 1 white or blue, 3-lb. carton... 0 064
Canada laundry........... “ —

(loss, 6-lb. draw-
.................... 0 06ft
lid boxes.. 0 071

- , --—------- -------- .nisters....... 0 071
Edward s silver gloss. 14b. pkg ... 0 071
Kegs silver gloss, large crystal....... 0 06ft
Benson ■ satin, 14b. cartons........... 0 07*
No.i white, bob. and kegs.. “ “
Canaflb white gloss, 1-lb. pkf

Whole isle Ratal L
Brown Laoec l'e and ft........... . $0 10
Grass» 7 abaft, I s and ft s *....... On o 16Btea UbM, lUi /i and ft s • II • 40 
Red LatsLl e aed ft’a............ OH • W
Gold Label, %'s..........
Red-Sold Label, %'e...

• 44 
0 66

CEO. B. BRISTOL 4 OO., 
Hamilton, Ont.

0 66 
6 80

■MPIBB 

tsa

gw' » ui
60 lba. each— 
BUok. Mixed.

£L0,*,n
H.......Y.Y.Y....... ’u**4!
fie. ".‘.'l,'end Lr 94■

là Ik lew freight pelt

Omega Label, I , .eg f, .... I M
•R»-LebeL 1 •............. ........... | m

gw wpu
LArOBT*. ILABTUr â 0», LTD.

Mm» “3* IS., soibi :
Orloe Owe T

i&zz:
Pure Gold Jelly Powder.................\ 90 cents

" “ ““ I Powder / per dot.Gold Salad Dresring I

BLUR RIBBON
TRA OO., 

MONTE»AL

ÿ Pat. Lea. (

•ymp
BDWABDSBURB STARCH OO., LTD.
“Crown” Brafcd Perfection Syrup.

Barrais. 700 lba........................... 0 081 per h.Half barrels. 160 lbs.................. 0 51 "
1 barrels. 178 lbs........................  0 0$| M
halls Bibs.................................. 1 SO each

" «ft lbs... ....................... 1 » *’
- —A with label- reVÎ>

llb.44M.9doa. In case................. 1 60
• ' 1 " " .................S •»

........ 9 76
„   1 70
I lb. Une bass wire handles. 1

Tea»

"BALADA" 
TEA OO.

U............................ __
" fts.....................on

Green Label. Vs and h 8 94Bh* Label. I s and fa...... 0 B

EâWÈil
in ft-lh tins.
or mixed.

THOMAS WOOD 
4 OO., LTD.

Montreal and

Wood's Prim
—as2e£o.Und 

tell 00c.; Golden 
Rod, 36c. and 60c ; 
Fleur-de-lis, 90c. 

. „ , - and 40c. Packed
All grades either black, green

P-r do* 
.... $0 90 
.... 180
Per case

.... $7 20

FlnkLebel liudl. W^T,‘ *£?'
liied ( a Me. Me.

LAreoder Label ll ml )■ 47 c. Mo.
OwcUbti l'i -d t. 60= «I

Gold Tin., 6 . 
Gold Tina, Si 
Gold Tin., l a

•So. 1.76 
Me. 1.16

60o tee
50c. 1.60

GeldLabel, i'a lie*. 3d lb. Me * 60 lb. 
g-d Tint»* Steee. 701b. 60e e.. 1001b. 
B#dH»e,i’i lie* 711b. Me * 1.00 lb.

oillbtt a can. t.dtab 
Wb. peperpkgt,4dottooeM.
fib. paper pkg., 4 dot toe*..

H*>- pap.rpkg.1 
I dot fib. paper pkgt/
Hbw» with acrev cor.ii, 4 dot to*'**1"

Ub. cens irlùi .ere wcor.rtSdoé. to ** °°
°***............................................................... 3 73

5]b:Mt2.‘dol.,n.”w;;;-gK
........... ”edSBUbbSeb.........  ...........................

, 0 75

HILAUAMA TEA

Winnipeg
•3 c
« 10j Quaker

the (IL’AIIR OATS OO.

5*ï Vb ’nw: pu»«l"ïbLt, 34X1*1 
Quaker Tuaeted Com Flak* 36X (11 cam 
lou, 1 cam free, delivered) 1W, SJ cam lota, 
ft case free, delivered) ; Banner oats. 30's (with 

pack in60and premium) 4.10; Saxon oat*. M’s, (with premi fotosm All um) 4 10; Pwttijohn breakifast food. If ^2 B
IVITffl ItriPPR A lu t *■/< I Kiu/m II f ■ <td'. «M.U____—1____ . .

46 Front St. Bast
We 
100
delivered prices.

green, mixed, Is..............
Wholesale

lbs. & fts
Mbs.'A fts' 
lib.. Is, fts

Mbs.... .

0 10 
0 55 
0 44 
0 40 
0 38 
0 $*» 
0 30 
0 25 
0 24

Apite^biKuits. 3 B0 ; Saxon wheat food
BfUU

00 
0 80 
0 60 
0 60 
0 60 
0 50 
0 40 
0 30 
0 30

. Ceylon Tea, in 
1 and ft-lb. lead 
packages — black 
or mixed.

I Label, 14b., roteU aft Be......... $• »JWK fib., retell *4^.........  I S
IebeL reun st3«e........................ 4 34

grw lAbel, reUll at 46e..................... t to
gad Ubel. retail at 60,....................... | *
gr°” reUUatMe.................... I 43
Gold Labti, retail A4»....................... .. 4 U

Tobaeoe.
IMPERIAL TOBACCO COMPANY OF CANADA 

LIMITED EMPIRE BEANCE.
Chewing-Black Watch, Is.........  44Black Watch, i5mTT7.....................   u

Bobs, 6sand 19s............. .........
Bully, 6§.......................... . . . ;..................2

Sra.^r4.11!:.......
oidnE. is,..................................... 2

Empire, is...S
Ivy,7e.,

Out 8mS| Oie, WHi

least
_____  _____________________ _ ________________ EoreJ Tmm, 3 dot I o*t pkn

For charges for inserting quotations in this dept, apply to Advt. Manager,*The Canadian Grocer, at o^TneÎTertlfflei“
«111
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of t/ie

ontreal ; «wpf ■

'»■■•■■. II. *-.f. 2-;

i%2 ....
If you have anything to ship

•0 cents

to the West Indies we will ;1 :- 
handle it promptly and. get . 
you the top price.

Jobber. .<HO MAS WOOD 
4 GO., LTD.

Montreal end
Boston.

|Wood’i Prim 
,»«. per pound 
missels 40c., re 
J SOC.; Golden 
xt 36c. end 60c ; 
bur-de-Us. 30c 
d 40c. Pecked 
er bleck, green

If you.are a manufacturer and viJ
« ‘ C ’* •'V'VndT' V « ‘Aa/id6i3wish to place your goods 

on the West Indian ntarfcetsi*-^ 
our travellers will do it fof you. f

% WÊ&Miü1 :*W' M
y you want information of ÿ v?'4*

P**r do*
. |0 90

p 1 80

... $7 20
Per do* any kind about the Weit v ?t-jall .a. -4 doe. in

Indies do not hesitate to5 dox. in eagth, purity and reliability
- ‘"v> ' -

See to your stocks. It’s 
always in demand.

SE^ltWaaPK&.^-:a>aaMaRwai

write us for it.Per lb

k 36'a(or2-18s 
rith premium 
tel. Mi, 1 40 
peel. Mi, 1.90 
I Si's, (11 ce»e 

; Si ceae lot*, 
beU, M a ( with 
h (with premi 
food, li e 2 26 
on wheel food 
3.60; Hominy 
ha. each, 21c lb

Port of Spain
iNTREAL

■Mr’Tk
■■r-

V OF OAF A DA,
Ianch.

• Pk*-

dueeebee. U

a Ha

Wm&
vKS....? -.vjfc'i.-»:ËfÿS®
-

mmm.

-Ae
*

*/ «film

Mi

ni 1U

* *:»

iawea»fcKi>.
«*HSB38

Jfe : gBBH ». • '

|f /w
■7*- v;

ryiWi
’./ta-a:
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Fall in

Stock

What of it? 

Verret, Stewart & Co.
Wrapped in sanitary padtagea

Absolutely dust-proof.
3 dozen to a case.

Montreal

St. CATHARINES, ONTARIO

"Once we had a tittle booklet for retail detrac
tion. Casually and meekly we mentioned it te The Grocer 
without the foreknowledge of our own agents throughout 
the Dominion. Immediately oar agencies naked tor sup
plie» to meet the demand of the readers of The Grocer. 
■Adi letters came, and postals cane for a rpouth alter 
thet- tesue from people we had never heard of «More. 
Sere, The- Grocer knew a lot of pceple we didn't know 
and a lot of people knew The Oroeer who didn't know us, 
or; somehow, didn’t know a* exactly as we wanted them

"At a time when no aaleaman could hope to eee him 
the dealer eagerly reads trade news, profit news, news of 
price changes And advertising is news. So he reads the 
advertising too. If he doesn't, then the advertiser is at 
fault. The Grocer introduces you to its reader»—it’s now 
up to you to plead your own case.

“Do the merchants rend the ads 1 Well our salesmen 
report many references to our copy lit the course of Inter
views. Prospects called on tor the first time seem fam
iliar with our selling potato. Scant adopted sugges- .
lions made, m naves wiling RgPiM part ol the to know us.
salesman’s wo*, interests the huywjlllbke he hasheen "Eight thousand Interviews « times n year for *800. 
called on, makes Mm Impervious to Ghenp^Mia Because Yee, I consider It an lavnetment ef the gilt-edged type, 
he Is a tnowing' retailer. , *

“We have received inuuiries from British Columbia, "But you mpst stay with it. It is like every other 
irofc the West Indies even, Prince Edward Island, New- advertising-no pldce tor a quitter. It’s a year or noth- 
fat+UmdV Ontario, Quebec, end Ceanfian parte remote, mg. It to even more important than consumer advertieli* 
This to the reach of The Gi'bcer. And it foes where it —it secures distribi/tion, ’without which a moderate gen- 
vodMn’t pay a salesmen to go unless he were sure of an eral appropriation brings in nothing bttt bills .. And, you 
order. know, scratch a retailer and you find a hundred families."mgm
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The Advertising Manager of what is 
the Largest Firm in Canada 
Grocery Line Writes as Follows:
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