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Meats i/egetable Milk

Syrup Fish Paint Etc.
PACKERS’ CANS

'Open Top Sanitary Cans

and

Standard Packer Cans with Solder-Hemmed
~ Caps

A. R. Whittall Can Company, Ltd.

MONTREAL
Established 1888
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CANADIAN GROCER

Every Grocer Should Know

{(edar

Polish |
Should experience the satisfaction

of its USE

AVE you ever used O-Cedar
Polish?

Have you ever tried it on your auto-
mobile, piano, furniture or floors?

You cannot be as enthusiastic about
0O-Cedar Polish as this product calls
for, unless you have seen with your
own eyes, the wonderful results you
can obtain from its use on your car
or furniture.

F your automobile or some treasured piece of fine furniture has acquired a
I dull and lifeless look, try some O-Cedar on it. ' Get a piece of cheese-cloth,
wet it with water, wring it until moist, pour on O’Cedar Polish until cloth con-
tains as much O-Cedar as water—then go over the surface to be cleaned. Note
the soft, soapy lather—see how this lather cleans the surface and brings up the
beautiful color or grain of the wood.

INALLY polish with a dry piece of cheesecloth—note how

easily the water and polish not used in bringing up the
lustre are removed. Now rub the dry back of your hand across
the surface—see what a dry, hard, surface you have—OQO-Cedar
cannot collect dust.

After you have had the above experience, how can you keep
from selling O-Cedar Polish to your customers?

CHANNELL CHEMICAL COMPANY

LIMITED
i 369 Sorauren Avenue

TORONTO

CANADIAN GROCER, published every Friday. Yearly subseription price, $3.00. En d as d-el tt Office, Otta: second
class matter, July 5, 1912, at the Post Office at Buffalo, under the Act of March 3rd, .ltl‘l”?“ S ;
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CANADIAN GROCER

No waste of words,
no precious moments lost
in selling the housewife
any of the

MILK PRODUCTS

Sixty years of Borden purity, sixty years of
Borden reputation, sixty years of extensive
Borden advertising have so built up the pub-
lic confidence in Borden Milk Products that
sales are fully made before the customer
enters your store.

Such confidence as this is continually creating new
trade and making every prospective buyer a satisfied
and regular customer.

Ask your wholesaler to replenish your stock to-day.

Borden Milk Co.,Limited

Leaders of Quality
MONTREAL VANCOUVER
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Not only from the standpoint of

quality, but also as a profitable
article of merchandise.

“Marigold” Oleomargarine is
made by Morris & Company, Chi-
cago, and is one of the most popular
brands in the States. It is rapidly
demonstrating its worth in Canada, too, and is being used in those homes where only
the best of foods are permitted to enter. We can give you prompt delivery.

We are also distributing agents for ‘“Kingnut’’ Nut Butter.
Send your enquiries to

THE BOWES COMPANY LIMITED, TORONTO

SOLE AGENTS FOR ONTARIO FOR MARIGOLD OLEOMARGARINE '
WHOLESALE DISTRIBUTORS OF ‘ KINGNUT NUT BUTTER

DOMINION BRAND

Vegetable Tomato Soup

This favorite of discriminating housewives—a line you can push with
confidence—packed in our own, Canadian factories.

Spaghetti with Tomato Sauce

Recommend them strongly—once your customers are acquamted wnth

this line a reminder is all that is necessary. Display it on your
GOES IN counter.

~~BEFORE-—
THE LABEL Pork and Beans

ritious, delicious. No trouble to serve.

Tomato Soup

Its delicious flavor of ripe red tomatoes appeals to every taste. Be
sure to carry a good stock of this popular line.

Ask Your Jobber or Write Direct

DOMINION CANNERS LIMITED

HAMILTON - CANADA

|
A staple article of diet—Sells to all classes, at all seasons—Rich, nut- I
|
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|
|
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|
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F lGURE lT OUT

foryourself, Mr.Grocer.
How many cans of

" CLARK’S Pork and
Beans can you sell for §
every one you sell of
other brands? How
much more profit,
therefore, can you
make by handling

CLARK’S
PORK AND BEANS |

which have the best
reputation and the

} largest sale 1n Canada?
Clark’s Pork and Beans
have the highest quali-
ty, are economical and
well advertised.
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Prepared
in
Copper
Kettles
Boiled
in
Silver
Pans

THE Most MoDeRN AND Up-To-DATE FRUIT
PRresSerRVING FACTORY IN CANADA

WAGSTAFFE’S

NEW SEASON’S 1919

CELEBRATED SEVILLE
Orange Marmalade

Now Ready for Delivery

Containing all the essential oils that
give such a piquant zest to a Real
Orange Marmalade.

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED

Pure Fruit Preservers

HAMILTON CANADA
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Story for Week Dated May 9, 1919

WHEN THE WOOD PULP BECOMES E. B.
EDDY COMPANY PAPER. '

MOST wonderful perhaps of all the processes by
which The E. B. Eddy Company transfprm trees
into paper is the stage at which the thin, watery
wood-pulp emerges from the “stuff chest” through
a strainer, and comes to a long narrow box tpe
width of the paper making machine with all its
great array of rollers.

From this narrow box the pulp flows steadily on
to a wire screen belt woven of fine meshes of cop-
per wire with as many as sixty or seventy meshes
to the inch. This mesh belt is sometimes as long as
seventy-five feet, and in width is about 150 inches
or more. It travels steadily over a set of rollers
and just where the pulp arrives upon it the belt
has a little shaking motion from side to side. This
motion is for a very important purpose. It has the
effect of making the tiny fibres in the wood pulp
interlock like the fingers of your right and left
hand. This cleverly devised interlocking gives the
tensile strength to the paper.

Through the meshes of the moving screen the
water drains off the pulp, and the pulp becomes
more like a thick, moist sheet. At the end of the
belt farthest from the stuff chest there are vacuum
boxes over which the belt has to pass. These suck
still more of the water out of the pulp. Now the
sheet of pulpy paper is ready to leave the wire
screen belt on which it has been travelling quite
rapidly as it loses its moisture. It passes through
the couch rolls, one of which is felt covered, and
over another woollen felt it travels into the firm,
smooth grasp of the press rolls. This squeezes out
the moisture most thoroughly for there are a great
many rollers to pass through. Towards the end of
its progress through the rollers the paper comes to
a set of steam heated rolls which dry it till it is
firm and crackly, just like everyday paper, but it
has still to proceed through the smooth, heavy
pressure calender rolls from which it emerges real
finished paper, smooth, strong and beautiful of
surface, to be rolled up and packed for shipment.
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A Shipment of E. B. Eddy Company

‘““ Eddystone”’ Newsprint.
HERE is a shipment of E. B. Eddy
Company news-print loaded on an
auto-truck ready for transfer to the
printing presses which devour it by the
mile. Every particle of paper in these
great reels of it has been wood-pulp
poured out like water, washed and
strained, and rolled and dried, and
calendered. And still farther back in
their history, every one of these great
reels of paper has been part of a tree
felled in the forest, floated down river
channels and rapids, sawn and ground,
and pulped by the Eddy Company pro-
cesses of which you have read.

e

T

——

N

W

/




CANADIAN GROCER May 9, 1919

Tell Them To Serve It
To The Children

Talk to the mothers about the whole-
some, likeable qualities of Curling
Brand Orange Marmalade as a spread
for the kiddies’ bread.

Show them, too, how economical
Curling Brand is in these days of
soaring butter prices. Its delicious-
ness makes it a welcome addition to
meals, lunches, parties or picnies.

Curling Brand Seville Orange Mar-
malade is good for every member of
the family because only sound, juicy
fruit and pure cane sugar are used in
its manufacture.

The “Curling” label guarantees a
first-class product.

St Williams Fruit -Preservers, Limited

SIMCOE AND ST. WILLIAMS, ONT.
REPRESENTATIVES:

Maclure & Langley, Limited

Montreal TORONTO Winnipeg
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Daily Arriving

KLONDYKE QUARTS

STRAWBERRIES,
Extraordinary Fancy

N l:.W POTATOES

Made in Canada
by
Canadian Workmen

CABBAGE ;

© WAX BEANS il
i GREEN BEANS :
% CARROTS Eureka Principle
£ BEETS Cold Dry Air Circulation
.‘: CUCUMBERS PATENTED 1886, 1900, 1910, 1914, 1917.

: SPINACH I Absolutely Reliable
A ASPARAGUS

Built to last a Lifetime
| Write for our New Catalog

ORANGES, ETC.

McBRIDE BROS

House of Quality
35 Church St - Toronto

Canadian Food Control Licenses Nos. 3-027 and 3-028

Eureka Refrigerator Co., Limited
Head Office : Owen Sound

Branches : Toronto, Hamilton, Montreal

—

We specialize on

CANNED FISH

of all kinds
We have on spot :

Salmon, Crayfish, Shrimps, Finnan Haddie,
: Mackerel, Clams, Clam Chowder

We are now booking lobsters for future delivery.
Prices and samples on request.

J. W. WINDSOR, LIMITED

MONTREAL

7

EUREKq
REFRIGERATORS

are




SALMON CUTTING MACHINES

Could you give addresses of manufac-
turers of salimon cutting machines, such as
used in British Columbia Salmon Canneries,
also approximate price ?—G. P. Eagan, Pres-
cott & Duckworth Streets, St. John’s, New-
foundland.

Answer—Letson & Burpee, Ltd., 172 Alex-
ander St, Vancouver, B.C.; Crossley Lead
Machine Co., Erie, Pennsylvania; Gulorosen
Sales Corp., 17 State Street, New York,
N.Y.; The Canadian Fairbanks-Morse Co.,
Ltd., St. John, Montreal or Toronto, Ont.
We are not posted as to prices; better make
enquiries of firms given above.

RE INCOME TAX

Kindly advise (1) if a firm doing business
as partners will have to fill out income tax
papers in the name of the firm or will each
individual have to make out separate
papers? (2) Do they have to fill out papers
if the total profits for the year do not
exceed $4,000, both partners being married?
~—Haylman Bros., Westville, N.S.

Answer—(1) Income tax papers should be
made out in the name of the individual or
their individual holdings. Partnerships are
not taxable as such; (2) Yes, it is advisable
to make out papers showing what your
profits are.

AMERICAN GROCERY & CONFECTION-
ERY JOURNALS

Would you kindly give me the names and
addresses of the principal grocery journals
and confectioners’ journals in eastern part
of U.S.A.?—Enquirer, Montreal.

Answer—Confectionery: Sweet’s Atlantic, -

Georgia; Confectionery Journal, Cincinnati,
Ohio; Western Confectioner, Seattle, Wash.
Grocery: Modern Merchant and Grocery
World, Philadelphia, Pa.; The Tradesman,
Farnan Bldg.. Omaha, Nebraska; The Mod-
ern Grocer, Chicago, I1l.;: The New England
and Grocer Tradesman, Boston, Mass.

ABOUT THE CONSUMERS’ ASSOCIATION,

WINDSOR, ONT.

Do you know anything about the Con-
sumers’ Association, Windsor, Ont.? How
can they sell goods at such prices?—P.E.IL

Answer—This Association makes a heavy
cut on two or three lines, but makes up
the difference by selling inferior goods at
high prices. You cannot buy the cheap
goods without also buying the ones that
show a profit to them. They also charge a
membership fee that shows them a profit.
That is how they make this offer. We would
strongly advise every merchant to let their
customers know the true inwardness of this
Association. A complete discussion of the
matter appeared in CANADIAN GROCER

CANADIAN GROCER

-Enquiry Department

HEN you become a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be of any
assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out and mail to us
if you want to know where to buy a certain product, agents for any particular line, manufacturers of a special article, ete. '

SHIPPERS OF CANNED LOBSTER AND
MILK

issue qf Feb. 22 and further reference was
made to it in the issue of March 26, 1918.

BUYERS OF MEAT

Kindly give us the names of Montreal
firms purchasing beef, pork, mutton, fowls?
Names of Boston firms purchasing eggs?—
Guy & Denton, Rossway, N.S.

Answer—Probably the following large re-
tailers might be interested: Stanfords, Ltd.,
Montreal; Lamb’s Market, Ltd., 328 Uni-
versity, Montreal; Beaver Hall Market, 318
Dorchester St., Montreal; Henry Gatehouse
& Son, 348 Dorchester St., Montreal. Bos-
ton Produce Dealers: Lewis Mears & Co., 33
South Market St. and Geo. A. Conklin.

WHOLESALE NOVELTY FIRMS

Please inform me of some wholesale firms
in Canada from whom I can buy novelties?
—J. H. Bonner, Antigonish, Nova Scotia.

Answer—G. R. Gregg, York St., Toronto,
Ont.; Novelties, Ltd., 100 Wellington Street
West, Toronto; Will P. White, Ltd., 65
Simcoe St., Toronto, Ont.; Wrinch & Me-
Laren, 77 Wellington St. West, Toronto,

Ont. i
CLERKS’ ASSOCIATION

The retail clerks of this town are form-
ing themselves into an association, and I
understand such an organization already
exists in Toronto. Could you furnish us
with the address of the secretary or some
officer of this association?—A. C. Carruth-
ers, Midland, Ont.

Answer—Some time ago there was an
association of this kind in Toronto, but it
disbanded some time ago.

EGG POWDER ANg CORN STARCH

Where can I purchase the following in
bulk: dried egg powder and corn starch?—
Specialty, ————.

Answer—Canada Starch Co., Ltd, 45
Front St. East, Toronto, Ont.; St. Lawrence
Starch Co., Ltd., Port Credit, Ont. Dried

Egg Powder: Bowes Co., 58 Wellington St. .

East, Toronto; Harold F. Ritchie & Co., 10
McCaul St., Toronto; W. G. Patrick & Co.,
51 Wellington St. W., Toronto.

MAKERS OF FIREWORKS
Please give me the names of Canadian
makers of fireworks, firecrackers, etc.?—
H. E. Munroe, Westville, N.S,
Answer—T. W. Hand Fireworks Co., Ltd.,
611 King St. West, Hamilton, Ont.; G. A.
Holland & Son, Montreal, Que.

MAKERS OF MILK BOTTLES
Kindly let us know from what manufac-
turing company we could procure glass milk
bottles by the gross?—H. M. Shaw, Perth,
Ont.
Answer—Dominion Glass Co., Ltd., Beaver
Hall, Montreal.

May 9, 1919

Please give us the names of shippers of
lobsters and other canned goods, canned
milk, ete., willing to apg:int distributing
agents for England.—J. Morrison, Son
& Jones, 20 Eastcheap, London, Eng.

Answer—Lobsters and Canned Fish: A.
Boutilier & Co., Centerville, Ont.; Neville
Canneries, Ltd., Halifax, N.S.; Connors
Bros., Black’s Harbor, N.S.; W. S. Loggie &
Son, Ltd., Chatham, Ont.; Shaw & Ellis,
Pocologan, P.E.L.; Booth Fisheries Co., St.
Andrews, N.B.; B, Sutton Clarke Co., Ltd.,
St. George, Ont.; Stewart Fish Canners,
Ltd., St. Peters, Rich. Co.; Roberts, Simp-
son Co., Charlottetown, P.E.I. Canned Fruits
and Vegetables—The Dominion Canners,
Hamilton. Milk List—Borden Milk Co., 130
St. Paul St., Montreal, Que.; Malcolm Con-
densing Co., St. George, Ont.; Carnation
Milk Co., Aylmer, Ont.; ing Provision &
Storage Co., Brockville, Ont.

FEDERAL BAKING CO0.S SYSTEM

I am interested in the Federal Baking
Company’s System of baking. I understand
there is a plant of this description in Tor-
onto, and would it be very much trouble
for you to find out something about them?
Are they selling machinery outright? Any
information you can give me about this
company will be very much appreciated.—
H. Malcolmson, Chatham, Ont.

Answer—The Federal Baking Co., Tor-
onto, operate two stores. Their system is to
bake their cakes, bread, ete., in view of the
passerby on the street. One of their stores
is on Yonge St., not far above Queen, the
other being on Bloor St. W. They use ro-
tary ovens with glass front so that their
products can be seen right in the oven.
They do not sell machinery as far as we
can find out. There are a namber of firms
in Toronto and elsewhe manufacturing
baking machinery, including the Fletcher
Mfg. Co., also C. Wilson & Co., both of
Toronto.

MANUFACTURERS OF CASH CARRIERS

Would you be kind enough to give us the
names of firms making cash carriers?—John
McCorvie & Son, 142 King St., Chatham,
Ont.

Answer.—Gipe Hazard Store Serviee Co.,
Ltd., 118 Sumach St., Toronto, Ont.; The
Lamson Co., Boston, Mass.

IN SASKATCHEWAN—YES
Can retailers in Saskatchewan sell flavor-
ing extracts over 2 oz. size legally '—W.
Worsfold, Box 417, Maple Creek, Sa!k..
Answer — There are no restrictions
against this in Saskatchewan.

CANADIAN GROCER,
143-153 University Avenue,
Toronto.

Address

For Subscribers
INFORMATION WANTED

Please give me information on the following:
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The Finest Spread
for Bread

A delicious line. Made
from selected hand-
picked, blanched pea-
nuts.
Healthful, nutritious
and palatable.
Physicians recommend
it for children.
Wl:en you sell a cus-
one ean of
WAN’I‘ ORE Peanut
Butter you will sell
her many more.
Its goodness will keep
it repeating and you
make a good profit on
every sale.
Ask your jobber for
it. or write direct to

R L F owler&Co., Ltd.

Manufacturers
SASKATOON
License Ne. 15-241

Imperial Rice Milling

Co., Ltd.

VANCOUVER, B.C.

W eareoffering thebestvalue

in Rice on the Canadian
market to-day.

CANADIAN GROCER

A Palatable

Tonic Wine

Made from extract of
beef and carefully se-
lected Port Wine.

Dr. Chiron’s
Invalid Tonic

is as palatable and as
exhilarating as the
wines of former days.
The only difference is
the percentage of alco-
hol.

A clean, wholesome,
blood-enriching home
beverage that you can
honestly recommend.

The Wholesale Grocery
Trade handles it.

BROTMAN BROS.

Manufacturers

WINNIPEG

Chas. Lauder Co.

95 and 97 Ontario Street

Toronto

Wholesale

Confectioners

FINE CHOCOLATES
CENT GOODS

We can give you satisfactian
WRITE FOR PRICES
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SNOWCAIP|| DpESICCATED

- PILCHARDS COCOANUT

DeleCtable ! We import direct from our own

d mills at Colombo, Ceylon, and stand
an behind the quality of our goods.
The prices we quote are rock-

Dalnty bottom. Let us quote you on your

H d next requirements.
an Our agents are:

Packed Tees & Persse, Ltd.,, Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse of Alberta,
Ltd.,, Calgary, Edmonton. Newton A. Hill, Toronto,

Ont.; E. T. Sturdee, St. John, N.B,; R. F. Cream &
Co., Ltd., Quebee, Que.; J. W. Gorham & Co., Halifax,

The Nootka N.8.: C. T. Nelson, Victoria, B.C.
3 Packing Co.,Ltd.
= NOOTKA, B.C. Dodwell & CO., Ltd.
R Importers & Exporters
EXCLUSIVE DISTRIBUTORS. ; \7ANCOUVER

Dodwell & Co., Limited

VANCOUVER, B.C.

4 ‘ﬂ;\u* Your Customers Will Like
GO LUMBIA ALBATROSS

BRAND

PILCHARD

It is a wholesome and delicious Sea Food
and with the prevailing big demand for

fish .dealers will find Albatress Brand
Pilchards a quick-mover and a good
money-maker; too, %

\Y.Q! tl H0TgO0 U NDICANNINGREOH:
e '; T Clayoquot-Sound Canning Co., Ltd.
» & S J. L. BECKWITH, Agent
VICTORIA - B.C.

SN California Lemons
Wholesale houses are respectfully
requested to enquire for prices on and Early Vegetables
carloads of Siam and Japan Rice.
Telegraphic messages sent ‘“col-

lect” will be accepted. L E M 0 N B RO S.

We Invite Correspondence

S. LOWRIE

825 Powell St. Vancouver, B.C. Owen Sound, Ont I
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The service department of Canadian Groecer
will gladly assist manufacturers at home and
abroad ‘in making arrangements with the
firms in all parts of Canada whose announce-
ment appear on this page.

BRITISH COLUMBIA

Squirrel Bran

PEANUT
BUTTER

C. T. NELSON

GROCERY BROKER
1656 Hibben-Bone Bldg., Viectoria, B.C.
In touch with all British Columbia whole-
salers and jobbers, and can place your line
to best advantage. Live men calling on

§ VANCOUVER

KELLEY-CLARKE CO.
VANCOUVER, B.C.
GROCERY AND SALMON BROKERS
MANUFACTURERS' AGENTS

Offices also at Seattle, Tacoma and Spokane,
. Wash.; Portland, Ore.; San Francisco, Los
Angeles, Cal.; Boise, Idaho; New York City.

The Robert Gillespie Co.

Importers and Exporters

323 Homer St., Vancouver
Live Salesmen cocering Alberta and B.C

M. DESBRISAY & CO.
Salmen Canners and Manufacturers'
Agents
VANCOUVER, B.C.

Our organization

Our salesmen get results.

North West Trading Co., Ltd.

Importers of Australian
and Oriental Produce
SALMON BROKERS

DOMINION BLDG. VANCOUVER

WE CAN HANDLE A FEW
MORE GOOD LINES

May we include yours among the quality products
we are now successfully representing in tgic field?
Particulars from

J. L. TORRY & CO.
Importers and Exporters VANCOUVER

EXCELLENT FACILITIES FOR
SELLING AND DISTRIBUTING

FREE and BONDED
WAREHOUSE

CAMPBELL BROKERAGE CO.
860 CAMBIE ST. - - VANCOUVER

SAY YOU SAW IT
IN CANADIAN GROCER
WHEN WRITING TO
ADVERTISERS

Interested in the
B.C. Market?

We can place one or two
good Specialty lines.

Our firm has back of it a
15 years’ success reputation.
We have a staff of aggres-
sive salesmen . and first-
class storage and warehous-
ing facilities.

Write us if you want real
representation.

Little Bros. Ltd.

VANCOUVER

The next time you want a
clerk, be sure to advertise in
the “Wanted” Page of CaNa-

piaN Grocer. You will
receive inquiries from the
livest clerks in the Canadian
grocery trade, because read-
ing CANADIAN GROCER is a
test of the clerk’s interest in
his business.

Mention this Paper When Wnting to Advertisers

FISH PASTE
in 4 oz.
GLASS JARS

K
)
3
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| A. M. Maclure & Co. |

MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS

CANADIAN GROCER

The service department of Canadian Grocer
will gladly assist manufacturers at home and
abroad in making arrangements with the
4rms in all parts of Canada whose announce-
ments appear on this page.

WESFERN PROVINCES

Wholesale Grocery Brokers ’
Commission Merchan

its
410 Chamber of C , Winnipeg
Personal attention given to all business entrusted
to
Selicited. | Established here 1900,

Correspondence
GEORGE ADAM & CO.

May 9, 1919

ALEX. BAIRD LTD.

Manufacturers’ Agents
300 Montreal Trust Bldg.

WINNIPEG, MAN.
Correspendence Selicited

MAN’F’S. AGENTS
GROCERY, DRUG AND
CONFECTIONERY
- SPECIALTIES

C. H. GRANT CO.

Wholesale Commission Brokers and
Manufacturers’ Agents
810 Confederation Life Bldg.," Winnipeg
We have the facilities for giving manw-
facturers first-class serviee. .

Wholesal

Te McLay Brokerage Co.

Merchants and Brokers
Write Us Regarding Your Account

Winnipeg

WHEN WRITING TO ADVERTISERS
KINDLY MENTION THIS PAPER

TRACKAGE

STORAGE
DISTRI-
BUTION

Watson & Truesdale, Winnipeg

Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They
get the business, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers’ Agents

Donald H. Bain Co.

WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.

Ample capital—and the reliability that goes with it.

A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.

Every branch a business in itself, directed by capable, experienced
managers.

All varieties of Food Products.

If you want results get in touch with us.

‘Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
g ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENGLAND
Canada Food Board License Ne. 6- 450
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MANITOBA i ALBERTA
SASBSKATCHEWAN Brokers WESTERN ONTARIO

'H. P.PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufactu_rera ‘wan{ing. active and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and an 'oI.d-
established comnection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

The Largest

in Western Canada

We are the Ilargest Storage
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated Ware-
house. Excellent Track facili-
ties. The Western House for
Service.

Williams Storage Co.
WINNIPEG
and
Winni Warehousing Co.

ame Ave. E., Winnipeg

.  From Port Arthur
We represent some of the best manufacturers and will give your line the same attention
= to the Rockies we represent, among other lines, Jireh Food Co., Jas. Epps & Co., Ltd., and Kerr Bros.

SIX HOUSES IN WESTERN CANADA

. H. BSCOTT CO., LIMITED Winnipeg, Man. W. H. ESCOTT CO., LIMITED Calgary, Alta.
:.nl.'mco.mm Saskatoon, Sask. W. H. ESCOTT CO., LIMITED, Fort William, Ont.
W. H. BSCOTT CO., LIMITED Regina, Sask. W. H. ESCOTT CO., LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS.‘ MANUFACTURERS' AGENTS,IMPORTERS
Consigrments Solictied HEAD OFFICE: 181-183 Bannatyne Ave. East, WINNIPEG Write Us
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The House of
Scott-Bathgate Co., Limited

Founded on Service, Integrity and Reliability.
Have an organization equipped to introduce your
products in Western Canada.

Manufacturers should write us.
Address

149 Notre Dame Ave. E.,, Winnipeg

OnTholob

STORAGE DISTRIBUTING FORWARDING

D. J. MGCLOOJ &Co. W. L. Mackenzie & Co., Ltd. Ma &“hmcf'“'_;. :d Distributing
-nl c'c::.t; Bn':or Head OIﬁce' WInnipeg CA. am Bldg., Edmonton, Alberta

AD DIST IBUTORS, CARTAGE
Branches at AND REHOUSEM

Regina, Saskatoon, Calgary, Edmonton Free dl ‘JSloulc

ﬂoon--‘ﬂ 000 sq. feet.

EL ROI-TAN PERFECT

When Writing to Advertisers Kindly
Mention this Paper.
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The service department of Canadian Groeer ”h
will lhdly assist manufacturers at home and ”1 H‘
abroad making arrangements with the il
firms in lllmofl‘ da whese
ments appear on this page.
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T. M. SIBBALD & SON

GROCERY BROKERS
Agent for KELLOGG'S Toasted Cornflakes
Another Agency Solicited

311 KINGST.E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY
LIMITED
Manufacturers’ Agents
Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

H.D. MARSHALL

Wholesale Grocery Broker

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents

LOGGIE, SONS
& CO.

Merchandise Brokers and
Manufacturers’ Agents

Grocery, Drug and Con-
fectionery Specialties

OTTAWA MONTREAL HALIFAX

and Importers
51-53 Wellington St. W., Toronto

32 Front Street
ONTARIO

Foy Building, -
TORONTO -

When Ordering Your
Next Stock of Jams

Consider what an
advantage it will
be to identifyv your
store  with such
widely known and
well proven lines

as

Jams
Jams

Furnivall’s

are quality

— quality  fruits,

pure cane sugar

and made by ex-

- perts in a factory
'Unuw‘u'-"t‘-’ that is 100 per

WAmicton. onTARIG: cent. up-to-date.

FURNIVALL-NEW,

Limited
Hamilton Canada

Canada Food Board License,
Ne. 14-167

AGENTS - The City of Ottawa and the Lower Provinces (except
Cape Breton): Messrs. Geo. Hodge & Son, Ltd., Montreal, Que.
Ontarie; MacLaren Imperial Cheese Co.,, Ltd., Toronto. Ont.
Maniteba: H. L. Perry Co. Winnipeg, Man. Hamilten: R. M.
Griffin. Cape Bretem, N.8.: O. N. Mann, Turnbull Bldg., Syd-
ney, N.S.

Remember

that Laundry Blues vary in strength,
color, and bleaching properties.
Inferior kinds leave unsightly marks
on linen.

OCEAN BLUE has a reputation for
safety and perfect results—due to expert
treatment in every stage of its manufac-
ture.

You will have no complaints from even
your most particular customers if you
sell them

OCEAN BLUE

In Squares and Bags
Order from your Wholesaler

HARGREAVES (CANADA) Limited.

The Gray Building, 24 & 26, Wellington Street, W., Toronto.

Western Agents: For Manitoba, Saskatchewan &
Albert: W. L. Mackenzie & Co., Ltd., Winnipeg,
Regina, Saskatoon, Calgary & Edmonton. For Brit-
ish Columbia and Yukon: Creeden & Avery, Rooms 5
and 6, Jones Block, 407 Hastings Street West, Van-
couver, B, C.
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‘The service department of Canadian Grocer
will xladly assist manufacturers at home and
abroad in making arrangements with the
firms in all parts of Canada’ whose announce-
ment appear on this page.

I
H ‘h

ROSE & LAFLAMME THE S. G. BENDON
S UTILITY CO.

Commission Merchants
Grocers’ Specialties Brokers and Commission Agents

MONTREAL TORONTO 30 St. Francis Xavier St., Montreal BOARD OF TRADE BUILDING
Canadian Food Centrol License Nos. 6-236/7/8 Our Motto: Always at Your Service MON']'REAL

Paul F. Gauvreau

C. B. HART, Reg. Whlessl Brokar J. L. FREEMAN & ©0.

FLOUR, FEEDS AND CEREALS

84, St. Peter Street, Quebec Br
oo b At L T "
Grocery and Chemical Brokers l‘ﬂl qﬁ.n'uue.' w..ﬁll':pe?nt::eu?r T - |a.m = Montreal

Commission Agents

MARITIME PROVINCES

HOWE, MeINTYRE Company ‘““""c...“'c'r'ﬁu"?c"ﬁf’" o GAETZ & CO.

Grocery Brokers, Importers and Manufac- Wholesale Grocers, Millers Agents MANUFACTURERS AGENTS AND -
W Agaes. rs Flour, Cornmenl and Feods GROCERY BROKERS

Manuf
91-93, Youville Square, Splendid connections with Western
MONTREAL CANADA P ators snd P.EL Prodess Dealess. 47-49 Upper Water St., Halifax, N.S,

MANUFACTURERS OF FOOD PRODUCTS

Let us market your foods in the Province of Quebec.. We guarantee the best of service.
References, Royal Bank of Canada.

Genest, Genest, Limited, > Montreal

Man Left You, Did He ?

And for the life of you you don't know where to If you wantéd a blacksmith, we wouldn't recommend

find another to replace him. Well, our advice to f‘nﬁﬁ%‘:"w‘inmm;‘:w ¥ Safing

you—and it's good advice—is: Find him by adver- know of a better or chea way of li-

tising—a small condensed advertisement in CAN- ;l:h“ the ": ::dc:NADu GBOC:?'. . ~
e way e man you wan look
ADIAN GROCER. ll:mi where he is likely to be found—in the grocery
usiness.

Rate is 2 cents a word first insertion and 1 cent per word each insertion.
Five cents additional per insertion when replies are to be sent to Box Number in our

care.
Send your advertisement and remittance to

Canadian Grocer Want Ads.
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SEASON 1919

Many of the restrictions upon the exportation of our prodlict_ions during the
war have now been removed, and others are about to be rescinded.

We hope shortly to again be able to ship to our Canadian friends our

“Old English Xmas Pudding,” packed in tins and basins.
Silver Medal. Cream Stilton Cheese.

Particulars and enquiries from Eton & Co., Winnipeg; Hamblin Brerelon, 256 Lemoine St., Winnipeg; Chapman, Montreal.

TUXFORD & NEPHEWS, MELTON MOWBRAY, ENGLAND

Buy

Golden Sheaf
Brand

A Fast Seller with
Big Profits

Vol-Peek is the most rapid seller you
can place on your counter. It sells -
on sight. Our bright colored display

MACARONI
VERMICELLI
SPAGHETTI
It’s Good

Made from the best of Semolina
Wheat and Pure Spring Water.

Nutritious, Apbetizing, Nourishing
Order from your Wholesaler.

Sole Sales Agents:
McLaren Imperial Cheese Co.
TORONTO MONTREAL
GOLDEN SHEAF CO., Limited, Montreal

stand will make many sales for you.
Vol-Peek mends kitchen utensils at
Y2 cent per mend. Pots, pans, tin-
ware, graniteware, copper, aluminum,
etc. [Easily applied, sanitary and
guaranteed satisfactory.

Sold and advertised all over Canada.
Write to-day for a display stand of

24 packages, $2.25. 60% profit for
you. :

Order through your jobber or direct to—

N. NAGLE?& CO.

(Owning and operating Vol-Peek Mfg. Co.)
BOX 2024, MONTREAL, CANADA

PUREJMAPLE SUGAR AND SYRUP

New ‘sug
backed
our Agents.

REPRESENTATIVES:—W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary, and Edmonton ; Oppenheimer Bros., Lim-
ited, Vancouver, B.C.; 8. H. P. MacKenzie & Co., 33 Yonge St., Toronto, Can.; J

. W,
Maple Products Company, Limited, 5 Justice Walk, Church Street, Chelsea, London, S.W.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED

ply will be on the market soon—order your supply now. Our goods are
y a written guarantee to be absolutely pure maple only. Order direct or from

Offices: 58 Wellington St. W., Montreal, Canada

m & Co., Halifax, N.8., and The Canadian
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RICE FLOUR

H ed lt h y This product, when blended Wh 0 l esome

with other flour, makes
and .- whiter bread and better and

. 7.  bread. You will be surprised =
Nourishing  at the difference it makes.  [Vulritious

Use anywhere from 10% to 20% Rice Flour.

Mount Royal Milling and Mfg. Co., Limited

. Agents: Mills at

D. W. Ross Co., Montreal Montreal and Victoria, B.C.

Quality ,me‘gm o & Varie’ty

The Shine That Lasts

Bostomian Cream. The ideal cleaner for kid and calf. Brown, gray, white, in fact, any other color or shade desired.
Gilt Edge Black Self-shining’ Dressing. The old reliable dressing for ladies’ and children’s shoes.

Shuclean. For white kid, cglf, buck and Nubuck leather. Will not harden the finest and lightest weight of leather.
Cleanall. The great succesyg for ing velvet, silk and" satin shoes and slippers, also fabries,

Quick White. Makes dirty ‘white canvas shoes clean and white. A well-known dressing.

Albo white cake canvas and buck dressing in metal box. 2 sizes. :

Neobby Brown  Paste Polish for brown shoes. Peerless Oxblood Paste Polish for red leather shoes.

Ask your jobber’s sslesman for complete catalogue with prices, or write us at Boston, Mass. US.A.
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Refuse Substituted Imitations
AGOOD product 1s

most always imita-
ted but never equalled.
Jealous competitors
watch its growth 1n
the public favor and
then endeavour.to rob
it of its prestige.

wellogy”

CORN FLAKES.

have been enjoying a big demand for over 12 years—
They are Canada’s Standard Cereal. Your customers are
being urged to make sure they get them in the

Red, White and Green Package

so you are advised to refuse all SUBSTITUTED IMITA-
TIONS. e Sl

Kellogg’s Toasted Corn Flakes are only mﬁiie in Canada by

The Battle Creek Toasted Corn Flake Co., Limited

Head Office and Plant: LONDON, ONT.
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JAMS
" "MARMALADES
PEELS
John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow.
Codes: A.B.C. 4th and 5th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE

Agents
Wm. H. Dunn, Limited, Montreal
Maritime Provinces and Western Canada

Lind Brokerage Co. Ltd., Toronto

All Can adian All-Canadian and All-Quality as

well.
M.lk P The equal of the most widely- adver-
l ro UCts tised imported lines and the superior
of many.

Made-in-Canada from Canadian milk
by Canadian Workmen, in a Cana-
dian factory, built and maintained
by Carfadian capital. :

So when you sell Maleolm Milk Pro-
ducts you are helping a genuine Can-
adian industry.

Keep the money at home. Support
home enterprise. Sell Malcolm’s—
the Milk products that will please
your customers.

THE

MALCOLM CONDENSING CO., Ltd.

St. George, Ontario
All-Canadian Condensed Milk Company
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Our entire 27 years reputation
goes into every packet of

"SALADA"

TEA

Each packet will yield precisely the same unique flavour that has made this
brand famous throughout North and South America. Not only have the
Canadian and American public learned to rely absolutely upon this state-
ment, but the demand for “Salada™ has spread throughout the South Amer-
ican Republics, and to many for-off climes—for instance, this week, we
will ship somewhat over 1,000 pounds of our finer grades to Mr. Carl
Hoepfner, Reykjavik, Iceland.

The Sign of Pur

The McCormick factory and trade-mark are internationally known—the MecCormick million-dollar factory is a
national institution. It is the home of the famous Jersey Cream Sodas. The McCormick watchwords are PURITY

and CLEANLINESS.
All discriminating buyers look for the McCormick trade-mark—because it represents the highest achievement

in the biscuit world.

The McCORMICK MFG. CO, LIMITED, London, Canada

ki MONTREAL OTTAWA HAMILTON KINGSTON
—— WINNIPEG CALGARY ST. JOHN, N.B. PORT ARTHUR

Canada Food Board Licences : 11-003, 14-166.




CANADIAN GROCER '

> i

12 KAMERAD!I |- =

=~

War’s
Declared!

on the Huns of
the Potato Fields

IKE the Great War this one will be
won by the side of right with the aid

of plenty of the best ammunition. Your
store should get into the fight as one of the
“Ammunition Depots” fully equipped with
the deadliest potato bug poison you can get—

Munro’s Pure Paris Green

(Government Standard)

This will help to put the treacherous potato bug
army in full retreat, and will prove a profitable venture
for you.

Paris Green is known wherever potatoes are grown as
the most effective poison for ridding potato plants of their
destructive enemies. No sales argument is required to sell it.
Just show a potato grower Munro’s Pure Paris Green and the
sale is made—and the bugs on his plants are as good as dead.

Get into the “Big Drive” with a full stock of Munro’s.

If your jobber can’t supply, order direct from the manufacturers

MCARTHUR. [RWIN, [azzeo

MONTREAL
Established 1842

May 9, 1919
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Why 1s Red Rose Tea

different from any other tea?

Because it is a blend of about a dozen different varieties of choice teas, chiefly
from the crack tea plantations of ASSAM.

Red Rose is a skilful blend of teas chosen by our tea experts to combine full
flavor, richness, strength and economy.

The enormous and growing demand for Red Rose Tea shows that our experts
know the kind of tea suitable to the taste of the Canadian people.

Only by taking the same teas and blending the same quantities of each variety
could you secure the same distinctive and successful tea as Red Rose.

This is something no grocer would attempt. The nearest he could hope would
be something nearly like it—and that is not worth while. It is too easy to procure
and to sell Red Rose.

T. H. Estabrooks Co., Limited

Montreal Toronto Winnipeg Calgary Edmonton

Manufacturers

Do you need

WE WANT AGENCIES FOR a good man?

FOOD
PRODUCTS

FOR THE PROVINCE OF QUEBEC

18 YEARS EXPERIENCE
Bankers - ROYAL BANK

Write us for information

NAP. MORRISSETTE

18 JACQUES CARTIER SQUARE
MONTREAL

Are you looking for a suitable partner, a
wide-awake clerk, or an aggressive salesman?

Our Want Ad. Page is the most direet, the
surest way to reach the man you want. The
men who will read your ad. in the CANADIAN
GROCER are men of ambition, keen-edged
fellows—the very best class from which to
select the man to fit in with your require-
ments.

And it only costs you two cents a word to
talk to these men through a CaNADIAN
Grocer Want Ad. Just two cents a word to
reach your man quickly!
Send along your ad. te-day. Ferms close
Tuesday cach week. Rates: %S¢ weord first

insertion, le word each subsequent inser-
tion; B¢ extra for Bex Neo. per insertion.

Send along your ad. to-day.

The Canadian Grocer
143-153 University Ave., Toronto
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Alwayé show Keen's

on your sales counter

A daily display of Keen’s is
worth while because the demand
is ever good and the profit on
sales is attractive.

To the housewife Keen’s Oxford
Blue is the standard of quality.
She is pre-disposed in favor of
Keen’s.

And the daily display will help
you cash in on this Keen popu-
larity.
One of these good looking

Counter Stands will keep your
MagOl‘, SOl’l & CO., Ltd. ,stocklof Kcenfs ‘:)nooiig.P 2

191 St. Paul Street W., Montreal 30 Church Street, Toronto

l)l:e YSALT

WORTH LIVING

IS SELLING FINE

Grocers are sharing in the benefits of our advertising. @Week after
week—month after month—the advertisements have appeared, telling
the story of Abbey’s Salt in a simple, conservative, convincing man-
ner.

That this advertising is bringing results is shown by the steadily-
increasing sales enjoyed by every grocer who handles Abbey’s Salt.

The Abbey Effervescent Salt Co.

MONTREAL
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Brand Name Not a Big Factor in Sales

Comparatively Few Users
Ask for Peanut Butter
by Brand Name

€6 HAVE never, ag far as I remem-

ber, been asked for peanut butter

by a brand name,” stated G. B.
Donnelly, King street, Hamilton, Ont.
“I buy the one that shows me the best
margin of profit, providing, of course,
that the quality is right, and I have had
no difficulty in selling it to my cus-
tomers. Moreover, I have changed the
brand when a better proposition offered,
and have changed my customers to the
new line without any difficulty.”

G. Glockling, King street, Hamilton.
sells at present , but has handled
other lines at different times. At no
time, he claims, did he have any diffi-
culty in selling the customer the line
he was carrying at the time.

Changed Trade in Few Weeks

James Osborne, Hamilton, for some
time past, handled one brand practically
exclusively. He had a number of Am-
erican customers who asked for this
brand. Recently, however, he began to
stock another line of Canadian manu-
facture that he believed to be equally
good, if not better. He stocked this line
in some quantity, and suggested it to
his customers. They were practically
without exception users of the other
line. Urging them to try it, he found
them willing to do so. As a result of
these suggestions, he states that about
half his sales are now of this line of
goods, and many of his customers, who
formerly always purchased the other
brand, are now as consistently asking
for this one, which he had introduced
to them.

Peebles-Hobson, King Street West,
Hamilton, handle two lines of peanut
butter, but the bulk of their sales ig in
one line. They buy the other line be-
cause they get other goods from the
same firm, and are well treated, but
they put their selling efforts behind the
one special line that represents the bulk
of their sales.

“We used to sell —— peanut butter,”
stated Post and Stewart, Barton St.,
Hamilton, but recently we have handled
another line, which we believe is the
best. It sells a little higher, but in the
long run proves itself the most satis-

In this series of articles definite
proof that the merchant is the most
important ageney in selling the goods,
has been abundantly supplied.

Here is an instance where a mer-
chant was the selling agent in eight
out of ten articles asked for—80 per
cent.

A representative of CANADIAN
GROCER was in the store of C.
Schaprin, 243 Clark Street, Montreal,
and was discussing this point, when
a traveller came in and entered the
discussion as to whether customers
always asked for goods by brand or
whether the dealer in most cases
elected them.

It was suggested that facts be per-
mitted to talk for themselves, and
that they should all take note of the
next ten articles asked for by cus-
tomers entering the store and see
how many were asked for by brand
name. This suggestion was accepted.
The result showed that two articles,
a canned milk and a breakfast food
were asked for by brand name. Eight
other articles - marmalade, coffee,
margarine, canned peas, sugar, flour,
canned tomatoes, and bacon—were
purchased without any suggestion of
the brand required, the merchant
selling the line he was pushing.

In how far does this percentage
hold? We would be glad to have re-
tailers answer this
their experience.

question from

factorv. We always sell this line and
have had no complaints from our cus-
tomers.”

It is interesting to note that the
original brand in this case has been, and
still is, extensively advertised. The one
recently adopted has never been given
any general publicity.

More Profitable to Buy Only One Kind

Wm. Carroll, Hamilton, finds that
only very seldom do customers ask for
any special brand. It is his experience
that they can sell any variety as long
as the quality is there. As a result,
they buy the variety that shows the
best profit, quality considered, and have
no difficulty in selling it in turn to their
customers. Having fourteen stores, he
finds it more profitable to buy only one
kind, and that in fairly large quantities.

Service a Factor

“We are selling only one kind of pea-
nut butter,” stated Eugene Brais, 709
St. Lawrence street, Montreal.

Merchant Changes Trade From
One Brand to Another,
Without Difficulty

“We find this brand is good quality,
and entirely satisfactory, and we handle
this instead of other brands, because
the manufacturer affords a service that
is convenient for the dealer. Several
times a week a supply is brought to the
store. In that way we can get what
we need, fresh, and as often as we want
it.”

The above comes from a local condi-
tion, but illustrates the important point
of service, which the grocer ig in a posi-
tion to fully appreciate, and which he
will appreciate if the same is extended.
Mr. Brais had been won to this line of
peanut butter, because of the interest
this company had taken in him. He
could buy other good grades of this
product, but the service feature fim-
pressed him strongly and was holding
his patronage. His customers were
glad to leave orders with him to fill,
supplying this brand which he had
chosen to sell.

Limoges Bros., Hutchison street,
Montreal, have a large grocery busi-
ness.

“What brands of peanut butter are
vou handling?” Mr. Limoges was asked
by a representative of CANADIAN
GROCER.

“We sell mostly It is excellent
in quality and flavor. We also sell
——, which is a good brand, too.”

“Why do you not push the sale of the
other brand more?”

“Well, we get other products from
this same firm, and they give us good
service. Their lines are very satisfac-
tory, and we feel like recommending
them to our trade. The one line may
be as good as the other, but we h-ave
been pushing the sale of the line first
mentioned.”

Here again service has been appre-
ciated. Tt was necessary for the brand
which this firm got behind to measure
up to a high standard, and, this being
the case, a well-maintained service did
the rest.

). Schafran, grocer, of 928 St. Lawr-
ence street, Montreal, had been sold on
—— peanut butter and is pushing‘ it.
They have confidence fn it as a high-
grade product. Their' customers un-
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hesitatingly leave the selection of the
brand with them, they state.

Quality the Great lnduee-eni

J. Millman and Co., Woodstock, Ont.,

handle two brandg of peanut butter, but
their sales in one represent the bulk of
their business, and have done so for
some 6 months. They sell this line
whenever possible, because they believe
the quality is in it, and it represents a
somewhat better profit to themselves.
It was the quality of the products that
induced the stocking of both lines rather
than any other inducement, and Mr.
Millman believes from his own experi-
ence that it is quite possible to sell any
line as long as the quality is there.

Store’s Advertising Developed Sales

The Paquet Company, Quebec, P.Q.,
carry three lines of peanut butter, but
the bulk of the sales are made in one
of them. This has been the case for
four years past. Mr. Debuc, manager
of the grocery department, gives ag a
reason for this circumstance, that the
advertising of the store can create a
demand for any quality product.

Wm. C. Mackie, Beamsville, Ont., has
handled only one brand of peanut but-
ter for two years past. He stocked it
originally, because none of his com-
petitors handled the line. Now he states
that three out of five of his competitors
also carry it,

It is again interesting to note that
the brand in question has had no gen-
eral publicity.

Few Purchase by Name

M. E. Bush, College street, Toronto,

handles mostly , though he also

stocks another brand in smaller quanti-
ties. He sells the first mentioned brand,

except in such few cases in which the-

other is asked for by name. He does
this because he believes that the other
is the best. “It is comparatively sel-
dom,” he stated, “that anyone asks for
this product by name, and when they
do, T am able to sell the brand I push
without difficulty.”

Specializing on the Product

The Imperial Grocery, College street,
Toronto, makeg a specialty of peanut
butter, yet only two brands are handled.
One of the brands represented about
three-quarters of his trade. The man-
ager stated it was his wholesaler who
first induced him to try thig line, and
he had found it so satisfactory that he
had specialized on it. He buys it in
bulk, and puts it up in glass jars him-
self. He can make this business show
some profit by buying in fairly large
quantities of one line, but it would be
impossible to show this same margin
of profit if the buying was scattered
over a larger number of brands. There
would be no particular advantage either
in such a system, as the store has found
that customers are quite ready to ac-
cept the opinion of the merchant as to
the quality of the goods sold.

“We carry three brands of peanut
butter,” stated Allan Snyder, Ronces-

3
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valles Ave., Toronto. “One of these
represents .merely. a nominal sale, and
of the other two by far the largest part
of our sales are in ——. We have
handled this line for several yedrs and
pgﬂt have grown familiar with it. I
use it myself also, and believe it is the
best quality on the market. As all these
lines represent practically the same
profit to us, it naturally follows that we
lay the emphasis on the brand we con-
sider best. In this case the line that
represents merely a nominal sale is the
product of one of the most persistent
general advertisers, and if it were a
matter entirely of consumer demand
that created sales, this brand might be
expected to be the favorite. The other
two brands have been given some gen-
eral publicity, with the bulk of the sales
probably going to the least advertised
line.”

D. Nicolson, Roncesvalles Ave., To-
ronto, states that he carries four brandsg
of peanut butter, but sells mainly ——.
If he is asked for any particular brand
that he carries, he naturally sells that
line. But this is not frequently the case,
as he finds that comparatively few peo-
ple ask for this line by brand. In every
other cuse, whether the customer asked
for some brand he did not carry, or
witether they merely asked for peanut
butter, he would give them ——, be-

Volume XII

cause he believes it to be the bast v'alue
at the money.

Manufacturer Who Co-operates Favored

The more these investigations are
pursued, the stronger becomes the evi-
dence that the retail dealer is a most
important factor in creating business
for any particular brand of goods. They
show that it does not pay a manufac-
turer to ignore the retailer; that the
manufacturer who co-operates with the
merchant in service, matter of profit-
margin, in giving full selling informa-
tion, and in maintaining quality, is the
one that secures the greatest assistance
from the dealer.

It is, of course, not good business for
a retailer to deliver to a customer a
brand of any article other than the one
asked for, unless he takes the matter
up with the customer and explains why
he ig doing this. The buyer is justly
entitled to an explanation. But our in-
terviews show that in connection with
the majority of foodstuffs, the cus-
tomer in at least more than 75 per
cent. of her purchases, does not specify
any particular brand. She is content
to leave the selections to the judgment
of the “family” grocer, whom she has
learned to depend upon and to consider
as an expert in his special line.

Stockdale Subjects at Western Conventions

Will Attend Both Regina and Medicine Hat Meetings of Retail
Merchants—Actual Problems of the Retailer
to be Discussed

Regina, Sask.,, May 8 (Soecial).—
Frank Stockdale’s lectures will be one
of the outstanding features of the an-
nual conventions of the Saskatchewan
and Alberta branches of the Retail Mer-
chants’ Association to be held in Regina
for Saskatchewan, Mav 13. 14 and. 15,
and at Medicine Hat for Alberta, June
3, 4 and 5. The greatest interest attach-
ing to his special series of instructive
lectures may be gauged from the follow-
ing partial list of points covered in his
proeramme under the various subjects:

“Meeting  To-day’s Compvetition”:
What to-day’s competition is; ° The
methods your competitors wuse: The
things you must do to meet them.

“Some After-the-War  Problems":
Buying the goods—the plan; Selling the
roods—-the ‘method; Pricing the zoods—
the profit; Holdinz down expenses.

“Opportunities in Retail Advertising”;
What advertising is; How it protects
vour trade territory; The advertising of
your competitors.

“Protecting the Home Town Front”;
Your town and you—and your store;
When the trade leaves town; When
brains, energy, and youth leave town;
Things that make towns grow and pros-
per.

“Salespeople of To-day and To-
morrow”: Changing “lookers” to “buy-
ers”; .Salespeople and store-waiters;

Suggestive selling: Selling service an
satisfaction. '

Frank Stockdale has spent the last
five years in the field investigating re-
tail merchants aad retail stores of every
kind and size. Before that he was en-
gaged in the retail business himself. His
talks are boiled-down reports of his ex-
periences and his investigations.

He is a “clearine house” for better
business ideas for he is in touch with
what retailers are thinking and doing.

Every merchant in Saskatchewan and
Alberta who c¢on possibly do so should
unhesitatingly attend these conventions.

—— e

FINED FOR ATTEMPTING TO IN-
FLUENCE A JUDGE

A public apologv in court, and costs
to the extent of $36, were required of
W. H. Bunting, former Dominion Fruit
Commissioner, by County Judge Camp-
bell. Mr. Bunting had written a letter
(marked “Confidential”) to the Judge,
asking, on the strength of a friendship
dating from boyhood, for judement in
a civil action in favor of a fellow-fruit
grower against a local canning concern.
The action in question was over a quan-
tity of strawberries.

While judgment was given for the
plaintiff it was for an amount already
paid into court by the defendant com-
pany.
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Dumping Clause as Applied to Syrup

British Manufacturer Takes Exception to Canada’s Regulation
—What the Commission of Customs Says
in Reply

a letter from a manufacturer in

the Old Country in regard to the
duty on syrup, and the operation of the
Dumping Act in regard to selling on
the Canadian market, The letter reads
in part:

“We learn that the Canadian author-
ties, by their interpretation of their
own Dumping Act, insist upon consider-
ing the home consumption price of syrup
as the duty paid price, and charge the
difference between the ordinary export
“In Bond” price and the home trade
duty paid price as a dumping duty when
goods are imported into Canada. Thus
the Canadian consumer of U. K. Golden
Syrup has not only to pay the Cana-
dian ‘duty but also the heavy U.K. duty
as well. We know of no other country
in the world where the authorities in-
terpret a dumping duty in this way, see-
ing that the whole of our syrup, in com-
mon with other syrups in this country,
is manufactured in bond.

“We regard this treatment as very
unfair to the mother country, and the
effect is that every country outside the
empire. which has a lower internal duty
than Great Britain, has a distinet ad-
vantage in the Canadian market even
after adding the small difference of the
so-called preferential tariff.”

This matter was put before Hon. John
McDougald, Commissioner of Customs,
and the following is his reply:

bad {00 S0 WS 2T “n'mr_ to acknowledge

C ANADIAN GROCER has received

receipt of yours of the 2nd inst. respect-
ing the interpretation of the Canadian
Dumping Act.

“In reply I enclose herewith covny of
memo No. 1812 B, and would refer you
to the second clause of Section 6. sub-
section (d), from which you will see
that syrup entitled to entry under the
British Preferential Tariff should not
have the excise duty taken into account
in figuring the dumping duty.

“On all goods not entitled to entry
under the British Preferential Tariff,
the excise duty is taken into account
in ealculating dumpine dutv.”

The clause in the Dumping Act re-
ferred to by Hon. Mr. McDougald is as
follows:

“The provisions of the Customs
Tariff, 1907, in regard to special duty
or dumping duty, are as follows:

“Sec. 6. In the case of articles ex-
ported to Canada of a class or kind
made or produced in Canada, if the ex-
port or actual selling price to an im-
porter in Canada be less than the fair
market value of the same article when
sold for home consumption in the usual
and ordinary course in the country,
whence exported to Canada at the time
of its exportation to Canada there shall,
in addition to the duties otherwise
established, be levied, or collected and
paid on such article, on its importation
into Canada, a special duty (or dump-
ing duty) equal to the difference be-

21

tween the said selling price of the arti-
cle for export and the said fair market
value thereof for home consumption;
and such special duty (or dumping duty)
shall be levied, collected and paid on
such article, although it is not other-
wise dutiable.

“Provided that the said special duty
shall not exceed fifteen per cent. ad
valorem in any case;

“Provided also that the following
goods shall be exempt from such special
duty, viz.:

(a) Goods whereon the duties other-
wise established are equal to fifty per
cent. ad valorem; :

(b) Goods of a class subject to excise
duty in Canada;

(¢) Sugar refined in the United King-
dom.

(d) Binder twine or twine for the
harvest binders manufactured from New
Zealand hemp, thistle or tampico fibre,
sisal grass, or sunn, or a mixture of any
two or more of them, of single ply and
measuring not exceeding six hundred
feet . » the pound.

“provided further that excise duties
shall be disregarded in estimating the
market value of goods for the purposes
of special duty when the goods are en-
titled to entry under the British Prefer-
ential Tariff.”

————

Montreal housewives received the wel-
come news on May Day that their milk
would cost them one cent per quart less
during the summer. This brings the
price down to 13c, which is still Ze.
above the prevailing prices of a year
ago. With many cents per pound less
for butter, there will be a welcome re-
lief all around.

An effective soap display window that might be advantageously used at this time of year

when housecleaning goods are in demand.
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New Bankruptcy Act is Now Before the House

Many Questions Being Asked by Members—Hon. Hugh Guthrie
Explains the Working of the Measure, Emphasizing
Its Quickness and Accuracy

HE new Bankruptcy Act, now be-

ing given its second reading before

the House, is occasioning a great
deal of discussion. Much of this centres
around efforts to make its action quick
and accurate. The new bill was intro-
duced by Hon. Hugh Guthrie and one
of the first comments he had to deal
with was that it was imperative that
there should be nothing haphazard
about the appointment of trustees and
that they should be good, honest, cap-
able men. Mr. Guthrie in reply stated
that the committee had dealt at some
length with this matter and that there
was some difference of opinion regard-
ing it among representative bodies of
Canada. It was decided that the trus-
tees should be appointed by the Gover-
nor in Council upon application of the
Secretary of State. A sufficient num-
ber of trustees are to be appointed
throughout Canada who will have a
limited territorial jurisdiction and they
wili be required to give adequate secur-
ity for the performance of their duties
and for the prompt payment over of
funds which come into their hands.

May Demand Order

An order for increased security may
be made upon application of the credi-
tors, he stated. The standing security
is $10,000.

Mr. Guthrie was asked if the act is
passed what will be the effect on the
local acts now in force, and stated that

all provincial legislation dealing with '

the subject of bankruptey would -in his
opinion become null and void. The basis
of the new bill, he said, is the English
Bankruptey Aect, although it wag not
possible to apply all sections of the
British Act here. The bill as it stands
he said was a modification of and ad-
dition to the laws of a good many pro-
vinces also.

As the act is a new departure, Mr.
Guthrie explained that it is not yet
know how many trustees will be nec-
essary throughout Canada. They were
not, he said, salaried officers, but their
fees will be voted by the creditors.

Should Get Interest

He was asked if any provision is made
in the bill for the payment of interest
upon the sum which the assignee is ob-
liged to deposit with the Secretary of
State. Mr. Jacobs who asked this said
it seemed to him that when such a cash
deposit was put up there should be some
provision whereby the .party would re-
ceive at least as much interest as the
owners of Victory Bonds.

“I think if the trustees puts up cash
security,” said Mr. Guthrie, “he certainly
ought to be entitled to a return by way
of interest, but I believe in practice, it

will work out in the form of guaran-
teed bonds.”

He stated that the Canadian Manufac-
turers’ Association and the Wholesale
Grocers’ Association, and other bodies,
had deemed that the question of the
selection of trustees was most vital. In
England, Mr. Guthrie stated, the trus-
tees are appointed by the courts, and he
was asked why the same system was not
adopted here. ;

He pointed out that one difficulty the
Committee had striven to overcome, was
the delay and expense in connection with
application to the courts.

Too Expensive

“One complaint that has come to us
from all over Canada,” he said, “is that
the expense of cases that go before the
court, notably the cases of companies
under the Winding-Up Act, is so great
and the procedure so tedious that cred-
itors become disgusted. An outstanding
case in British Columbia to-day is that
of the Dominion Trust Co. I believe
that 80 per cent. of their assets have
been expended in courts, liquidators and
the like. If one thing was impressed
upon the Committee more than another,
it was that we should avoid as far as
possible court procedure and court ap-
pointments.”

H. H. McLean said that he could not
understand the principle of taking the
control of the estate or of the assets
away from the creditors who own them,
and asked why the trustees as proposed
should be limited to a particular class.

How It Works

Mr. Guthrie stated, that it is not con-
templated under the Bill that the trus-
tee will be asked to carry on the busi-
ness. It was not the common exper-
ience, after an assignment takes place,
that the business is carried on, it is
wound up. One of the chief objects of
the Bill is to see that it is wound up
properly. It might have to be carried
on, but it was not planned that the
trustee should do this. The creditors
may appoint a manager. The insolvent
himself may be appointed by the cred-
itors. There is a special provision, he
stated, that the insolvent, who is the

man most familiar with the business,

shall be appointed if the creditors agree.
The largest creditors in the Dominion,
the Canadian Wholesalers, the Canad-
ian Manufacturers’ Association, and the
retailers, he stated, all passed favor-
ably upori the clause as it stands, and
did not approve of appointing anyone
as a trustee or of anything that might
open the door to the appointment of
friends of any man or set of men as
trustees or of anything not in the in-
terests of the creditors.

The discussion on the Bill is still in
progress.
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NO LOWER SUGAR LOOKED FOR
Refiner States Fixed Prices for Raws
And Higher Production Costs Will
Force Quotations Up

MONTREAL, April 8 (Special).—
“While the cost of refined sugar has re-
mained stationary the refiner costs to
producer have been increasing,” said F.
G. O’Grady, general manager of the
Atlantic Sugar Refining Co., Ltd, Mont-
real, to CANADIAN GROCER. Mr.
0’Grady pointed out that, among the
factors that were most outstanding in
the higher cost of production, that of
labor, was the biggest single contributing
item. Labor was in a very unsettled
condition, and instead of men being con-
tent to accept the same wages as had
obtained during the war period they were
insisting upon getting more.

“Coal prices have also been higher,
and this is one of the large items enter-
ing into production cost of refined
sugar,’ said Mr. O'Grady. “The selling
prices of refined sugars have remained
unchanged, and still the refiner is paying
more to produce.”

Mr. O’Grady sees no indication of
lower prices on sugar. In the first
place the price for raws is fixed, and all
operations have to be based on these
fixed quotations. The operation of this
control will continue for several months
at least, and some think that it might
be continued in force even longer, al-
though there was no definite indication
as to this.

The jobbers as well as the retailers
were not stocking up heavily, Mr.
0’Grady said. There was no big move-
ment, and the buying, while regular and
constant, was for limited quantities all
around. In effect, the refiner was carry-
ing the stock.

Asked if export business was not ae-
tive, Mr. O’Grady replied that there was
a considerable tonnage of sugar going
forward, but that this was being sold
under restrictions, and.that there was
little immediate encouragement, where-
by open, competitive selling could be
undertaken. It was this class of busi-
ness that the refiner preferred, and the
open market was much more desirable

and more satisfactory.
— P ————

NEW PREMISES FOR G. W.
GRIFFITHS & CO.

George W. Griffiiths & Co., manufac-
turers’ agents, Winnipeg, have moved
from Chamber of Commerce to 246
Princesg St.

PR A

FIRM MEMBER PROGRESSING

The trade will be pleased to know
that Mr. A. H. Brown, of Richards &
Brown., Ltd., Winnipeg, is progressing
favorably following his recent accident
in which he sustained a broken leg. He
is expected to be back at the office with-

in a week or so.
R -

GAIN 44-HOUR WEEK
Mr. Bull,’ managing director of the
Royal Crown Soaps, Ltd., Winnipeg,
announced last week that a 44-hour
week will be initiated in the Winnipeg
factory.
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MEMBER OBJECTS TO .ENQUIRY
CLAUSE IN WHOLESALE GRO-
CERS’ ASSOCIATION BILL

In the Private Bills brought up for
consideration in the House on May 2
was the Bill to incorporate the Can-
adian Wholesale Grocers’ Association.
Mr, McKenzie drew the attention of the
Government to the clause in the bill that
empowered the association to make en-
quiries under oath.

This clause of the bill reads as fol-
lows:

The association may, by by-law or
resolution, provide for the appointment
of committees of inquiry to inquire into
any matter affecting the manufactur-
ing, import, export, as well as internal
or domestic interests of Canada, as af-
fecting the grocery trade, and such com-
mittees may examine upon oath (which
oath any member of said committee is
hereby empowered to administer) any
party who appears before them, and the
evidence so taken may be used to assist
the association in arriving at a decision
with reference to the matter under con-
sideration.

Mr. McKenzie held that as formerly
all such investigations had been dealt
with by the Government, he did not
think that this clause should be allowed
to pass. He held that no body of mer-
chants had the right in their own private
interest to make investigations under
oath.

In this opinion Mr. Rowell concurred.
The bill was, therefore, permitted to
stand in committee pending further con-
sideration of this point by the Govern-

ment.
—_——

HAMILTON, ONT., RETAILERS HOLD
“GET TOGETHER” WEEK
Many Interesting Addresses and Instruc-
tive Discussions During the Business
Sessions, Concluding With a
Social Evening of a Unique
Character

Retailers’ Week in Hamilton last week
was one of the most successful of its
kind, both from the standpoint of profit-
able instruction and good entertainment,

as a means of fostering a “get together”
spirit. The opening night was given to
a retail selling demonstration, and a
practical talk by F. F. Stewart, of
Montreal, managing director of Cluett,
Peabody & Co.  This was followed by
- a discussion that was decidedly helpful
and instructive. Wednesday night was
featured by a talk by James Walley, of
Buffalo, an expert retail counsellor, and
the usual discussion. Sidney Wilson,
Cleveland, a successful storekeeper, was
the speaker on Thursday evening, and
on the concluding night, the evening was
given up to entertainment, commencing
with a banquet at 6.30. Ladies’ prize
contests, distribution of samples, un-
usual stunts by retail associations, vaude-
ville features, parody song contests,

.

’
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These Are

Marmalade Days

IF you are considering
making Marmalade this
‘year now is the time. The
supply of bitter oranges
available this year is very
limited indeed, owing to
export restrictions in Italy
and Spain.

This is our first supply to
arrive, and may be our
last. If you are inter-
ested, be sure to get your
supply early—better still,
TO-DAY.

We quote:

Finest Messina Bitter
Oranges, large size, fine,
firm, bright colored fruit,
the kind to assure successful
marmalade, per dozen, ..c;
5 dozen lots, $....

Luscious California Navel
Oranges, medium size, per
doz., . .cC.

We have also a good supply
of large-sized navels; these
are exactly the same qual-
ity, but they are even better
value at ..c a dozen. We
buy these oranges at lower
figures because their size
makes them expensive for
general use; they can be
profitably used for marma-
lade, however.

Lemons, either Italian or
Californian, fine, bright,
well - matured fruit, and
guaranteed from frost, per
doz., . .c.

Brown Bros.
100 Main St.

A useful specimen advertisement for this time of
year.

and an address by John D. Wells, editor
of the Buffalo News.

The arrangements for the convention
were in the hands of: Cam Bale, of Hab-
erdashers’ Association; U. L. Campbell,
secretary Druggists’ Association; J.
Culley, Electrical Dealers’ Association;
J. R. Dixon, Bicycle Dealers’ Associa-
tion; A. G. Gaul, Jewelers’ Association;
K. H. Green, Furniture Dealers’ Associa-
tion; “Bay” Hill, secretary Retail Gro-
cers’ Association; D. G. Shearer, of the
Stationers; Art Wilson, secretary Shoe-
men’s Association; A. J. Wright, presi-
dent Hardware Association, and others.

B

ESTABLISHED IN THEIR NEW
HOME

“Salada” Tea Company Have Inviti
Surroundings For E-ployeu—lfe-u
creation Grounds Among Them

The staff of the “Salada” Tea Com-
pany are now settled in their new home
on King street west, Toronto. CAN-
ADIAN GROCER some time ago made
reference to the fact that P. C. Larkin,
founder of the company, had purchased
the new site. The building is a four
storey one on a property that stretches
th.rough from King to Wellington sts.,
with space at both sides to ensure plenty
of light on all floors. These side spaces
are being turned into gardens that will
fnake an attractive setting for the build-
ing.

On the top floor is a large cafeteria,
that is being fitted up appropriately for
the use of the employees of the firm.
There is sanitary equipment on three
different floors and in the rear there is
a large lot that will be bordered by
flower beds that is to be used as a re-
creation ground for the employees.

The mechanical equipment for hand-
ling, weighing and packaging the tea
has been installed. On top floor there is
a large cutting and sifting machine that
cuts the tea as it arrives from the orig-
inal chests from Ceylon and India into
the regular size, and sifts from it any
foreign particles that may have found
a way into it. This machine, as all
others used in the process of blending,
has a vacuum attachment that draws off
the tea dust, that might give the in-
fused tea a muddy appearance. This
tea dust has some commercial value,
and is sold mostly to the Newfoundland
fishermen. It is interesting to note the
operation of the machinery. From this
floor the tea is carried in pipes to a big
blending drum. A certain number of
revolutions of this drum produces a uni-
form blend, and when this has been
reached, a shutter marked with the
name of the tea blended is opened and
the tea is carried down to plate glass
and nickel receptacles on the second
floor. From these it passes down to the
packing room, where it is weighed by
automatic machinery and wrapped in its
aluminum or lead foil. Then it is passed
to a labelling machine that in one opera-
tion puts the label on all four sides of
the package, which is then ready to be
boxed and shipped on order.

Each night the whole establishment
is dusted clean of any particles of dust
by means of a vacuum.

The “Salada” Tea Company has its own

bonded warehouse in its new home, that
permits them to move tea directly into
storage, and to get it out without
difficulties at any time. The executive
offices are exceedingly attractive, being
splendidly furnished.

Manufacturers are endeavoring more
and more to improve working conditions
for their employees and Mr. Larkin has
certainly made his new premises most
inviting in this respect.
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“Best Way to Make Money is Keep It!”

A Truism Well Exemplified By My *‘Amateur-Grocer” Friend—The Wisdom of
Money Out of the Business Demonstra ted—Paving the Way to Independence

MAN wise in the ways of finance,
A whom I have quoted more than
A once in these columns, once said

to me:

“Very little money would be lost if
men could realize that one of the best
ways to make money is to keep it. When
fishing for big interest, be careful that
you don’t swallow the bait.” :

One of the strongest things about that
remarkable statemefit which I published
last week was the piling up of $4,500 in
cash and a Canadian Victory bond by
that small grocer whose net earnings
Lad figured out to only about $1,0560 a
. year for the past six years.

He did not let me have all his figures.
I or example, I do not know how much
He has invested in that vacant land deal
to which he refers only once. Neither
do I know how many times he has paid
$100 on the mortzage. Nor yet has he
said what interest he pays on the mort-
gage. But the mortgage comes due very

soon now and he plans to pay it off.

: Suppose then, that the balance unpaid
now is $3,000. After he pays it, he will
have a clean surplus of at least $1,500.
Of that, $1,000 already is invested in
a Victory bond, as fine security as any
on earth, which pays him 5% per cent.,
or $65 a year. With care and on con-
sultation with his banker, he can put
out the remaining $500 at between 5
and 6 per cent. with perfect safety. To-
gether, then, these funds will earn him
$70 or $75 a year, or about $6 per month,
without thought or care on his part.

Wise to Keep Small

You will remember that he said he
would like to do things on a bigger
scale, but felt that it was wiser, con-
sidering his impaired health and his
years, not to attempt to do more than
he is doing now. ‘

Now see the beauty of the habit of
rigid accumulation carried out over a
series of years. This story sheds a new
licht on my contention that it is the
plain duty of every merchant to himself
and his business to draw money out of
his business and invest it in good secur-
ities.

This for the reasons that, under this
system, he is sure he is laying by some
real money, hence is piling up a com-
petence. Also, that thus he keeps him-
self scratching for capital in such a
way that he will figure more closely
and carefully; hence will become not
only a more conservative buyer but a
vastly better collector, and in a thousand
other respects a keener business man.

But see. now, how it works out with
this man. He would like to operate on
a larger scalee. Why? Because he has
a normally wholesome ambition. Now,
though he cannot himself directly under-
take to do more business, he is in a
position to enter into partnership of int-
erest with the biggest business men in

' By HENRY JOHNSON, Jr.

ithe country and share’' in their work.
Yes, even better than that; he hires
those men, on a contingent salary, to
work for him! For just as soon as he
buys sound bonds or seasoned stocks he
shares in the enterprises they have
built up, in the earnings they make, and
he has the advantage that they pay him
his share of those earnings before they
get a cent for their own work!

Grows Without Direct Effort

So now he is able to and does operate
on as wide a scale, as rapidly as his
accumulations grow, as he likes, mean-
time having his mind and body free to
devote steadily to his own little -grocery
store.

“0, but what’s 6 per cent?” somebody
says. Nor are you the first who care-
lessly and thoughtlessly have uttered
that foolish question. So let me tell you
one thing that six per cent., compounded
only every six months, will do.

The sum of $25 set aside every month
at 6 per cent. compounded every six
months will pile up a total of over $30,-
000 in 30 years. How much is $25 a
month? Is it not $300 a year? And if
it is $300 a year and we do it for 30
years, how much will we have laid by
ourselves? Figure it out and you will
find it is $9,000. So, in the 30 years,
tle 6 per cent. has accumulated $21,000
and over—without effort on the saver's
rart—in return for his faithfully laying
up less than a third of the total.

Next I hear somebody say that he
does not want to wait 30 years. That,
of course, depends on the point of view.
I took out my first life policy 27 years
ago. It was written on a plan whereby
I could withdraw it, or take part of the
dividends, or do a number of other
things in twenty years, and then auit
or continue for a further ten years. When
the 20 years rolled around, and they
rolled without much thought or care on
my part, I did not need the money. I
left it for further accumulations. When
it comes to me in another three years,
it will come as a wind fall, as purely
found money, because I have never miss-
ed the premiums paid.

The Little That is Never Missed

So it will be with the merchant who
lays by $25 a month. He will not miss
it. Further, by the very discipline to
which he subjects himself to make the
systematic accumulations, he will auto-
matically become a better business man
in every particular. Then, as life
stretches more and more behind him,
that goal which once was 80 years
ahead comes rapidly nearer. Say he
starts at 28. Will any man in fairly
good health who is nearly 58 admit for
1 minute that he is too old to enjoy a
competence of $30.000 when it is handed
to him at 58?7 Ask him—anywhere you
find him—and see!

“Despise not the day of small things!’
“Mony a little makes a mickle.”

Well-Balanced Self-Respect

‘Notice that this man said he had no-

telephone and no delivery, that he never
went after orders nor asked anyone to
trade with him; that he simply tries
Lo give sati ‘in quality and pﬁee
and does net cut rates.

Does this sound as if he were a htt.le

bit “independent?” It does not sound

that way to me, because it is very like
my own experience in certain respects.

One day, about 15 years ago, I gol
to thinking about our system of solicit-
ing orders. We sent out a very com-
petent clerk at 7 every morning, who
had to be hustled out, probably delaying
others which had been in for an hour
or more, and often resulted in dissatis-
faction becduqe late in spite of all we
could do.

Immediately, I figured out exactly
what tHat .system dost and what it
yielded. I figured the solicitor’s time
at about double what we paid him, be-
cause he was absent the time when he
could be of most use to us. Result was
we quit soliciting cold. kept the custom-
ers who would stay with us on the new
deal, lost those who would not stay—
and never resumed the system. There
was no “independence’” about our action:
There is none with my friend. He just
figures that there are certain limitations
beyond which he camnot go without
overtaxing his own capacity to get his
work done; and he has the wisdom not
to try to overdo.

Being free from a thousand vexations
of phones. deliveries and anxiety about
whether Biffkins is trading as much as
usual this month, he can concentrate on
service in his store and the general oper-
ation of his business. Note, too, that
“success succeeds.” It's mighty hard
to find fault with a small grocer who
needs three banks and a Government
bond to care for his financial assets!

True Independence
But I went over the ground of true
independence with you last week.  That
is a phase of this man’s unusual record
to which we well may give the closest
attention. For after all is said and
done, money is not everything and all
success is relative. To be able to look
the whole worid in the face hecause you
owe not any man is worth years of
patient toil, as any man will tell you
who has been through the real mill. So
I feel like ending this review with a
guotation with which I think, some-
how, that you will agree:
Thanks. thanks to thee, my worthy
friend
For the lesson thou hast taught,
Thus at the flamine foree of life
Our fortunes must be wrought;
Thus on its rinizing anvil shaved
Each burning deed and thought!

i
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Does Not Like “Cash and Carry” Plan
This Merchant Maintains That Business is Built on the Service Plan—Says That “Cash

‘and Carry” Will Not Lower Expenses—Elimination of Delivery

This article is from an address deliv-
ered by J. F. Thomas, a merchant in
Pierre, South Dakota, at a Retail Mer-
chants’ Association Convention. As it
takes a somewhat novel angle in regard
to the “Cash and Carry” idea, CAN-
ADIAN GROCER publishes it here for
the benefit of readers.—Editor’s Note.

The economic situation calls for care-
ful consideration of problems that con-
front the retailer. So much has been
said about efficiency, economy, elimina-
tion, conservation and what not, that the
average retailer does not know whether
he is in keeping with the times or not,
and in his endeavor to be patriotic and
loyal some of these things may have
been carried too far. This is easily pos-
sible.

Run Store to Capacity

One result of this agitation has been
to lead many retailers to try out new
schemes, some, no doubt, good, while
others have been of little value. Many
suggestions have been made and lots of
advice has been given the retailers as
to how to run their business in war time.
This advice has come from many sources,
and I believe given in the best of faith,
but in my estimation much of it has
been ill-advised and of little practical
benefit to the trade at large. For ex-
ample, we are urged to reduce delivery,
shorten credits, eliminate waste, to do
more with less, and a hundred other
things, all of which the good business
man has been doing all the time. For
my part I have only one way to run a
store, and that is up to its capacity.

I fail to see how the curtailment of
delivery could effect an economy if the
delivery system is to be maintained. I
will try and show you later that the
delivery system when properly operated
can be maintained at a cost that pales
into insignificance when compared to
the savings of the time of those whom
it serves. I recall reading a statement
from Mr. Selfridge, the great depart-
ment store man of London, last year in
which he said that although the war had
taken 10,000 of his employees he had not
found it advisable to curtail his delivery
—and I believe he would adopt any
system that would mean economy to his
<ommunity.

Cash and Carry

Another result of this agitation for
economy has developed to some extent
what is known to the grocery trade as
the “Cash and Carry” plan of merchan-
dising, that is, pay your money and get
the goods home any way you can.

Now it is this phase of war time
development that furnished our secre-
tary with the subject he assigned me
for this convention: “What Will Be the

Will Cut Down Business
By J. F. THOMAS

Status of the Cash and Carry Plan
After the War?” To begin with I as-
sure you that all I can do is to give
you my opinion, for as you know the
cash and carry idea has not had the at-
tention of the public very long and is
perhaps in its infancy, and while I am
frank to confess that I do not know what
its status will be after the war, I am wil-
ling to predict that it will remain in
its infancy. When I finally consented
to take this subject, and I did it because
our secretary couldn’t unload it on any
one else, I had not given it a moment’s
thought. In fact the cash and carry
idea has not worried me before the war
nor during the war, and will not worry
me after the war. I always believed
and still believe, that the sellers of ser-
vice will always be busy in any line of
endeavor.

~ No Good Reason For It

In thinking on this subject, however,
I have tried to figure out a reason for
the existence of the cash and carry plan.
My conclusion is there is no good rea-
son. The catchy phrase “Cash and
Carry” has of course created the idea
with some that it was a great step for-
ward along economic lines, but my
analysis does not support this idea. The
two words “Cash and Carry” are in my
opinion badly matched up, reminding one
of a horse and an ox hitched together.
Cash is all right and much to be desired
and the customer who pays cash is cer-
tainly entitled to the best of service,
which after all is the keynote of any
business. I have always .maintained
that a business institution of any kind
is entitled to recognition in any com-
munity only on the basis of the ser-
vice it gives to that community. I regret
only that the fellows who need to get
this vision are not here.

Now let us see what kind of service
the cash and carry store offers for sale,
and it will be well here to take into ac-
count the range of possibilities in which
it hopes to excel the service store. Of
course the only way to make a fair
comparison is to assume that the two
kinds of sellers are going to sell the
same amount of merchandise. It will
also be fair to assume that they will
both be operated to capacity. Now this
being true the cash and carry store is
at once placed in a limited field while
the service store is limited only by the
field of its vision, which with the wide
awake merchant is almost boundless.
For the cash and carry store to gain any
advantage over the service store must
sell goods much cheaper, or must sell
better goods for the same or less money.

I am not willing to admit that it can
do either.

Plan On Trial

Remember that we are assuming that
two stores operating at capacity are
endeavoring to convince a critical public
as to which is the more economical place
at which to have their wants supplied,
the one appealing to price, the other
service. The cash and carry plan fails
right here for to sell the same amount of
goods (which is impossible on account
of the limited field) it would more than
use up the cost of delivery in extra
salesforce to take care of the customers
that could be served by a well operated
delivery system. In support of this
statement I quote from p. 7, vol. 3, No.
1, Bulletin Indiana University.

“Elimination of delivery entirely would

,not attain economy for a community

or the retailer, for it would necessitate
his employing more clerks to take care
of the crowds at the store and would
entail expense and inconvenience for
the customer.”

If this is trué and I have contended
for years that it is, the cash and carry
plan would have approximately the same
operating cost as the service store and,
therefore, could not make good on the
price appeal.

Cash Only Feature

Now let us take up the cash side of
this plan, which is its only redeeming
feature. It shows up very little bet-
ter. Quoting from a table computed
by the Bureau of Business Research of
Harvard University, it has this to say:
“Credit is as old as civilization, and
costs one-half of 1 per cent. of sales,”
an amount so small that it could hardly
be reflected in the price. The cost
of delivery is of course greater than the
cost of credit but it is also a greater
factor in business, for it greatly in-
creases the field of activity. You could
hardly expect me to discuss the delivery
question withoat drawing my conclu-
sions from personal experience. We
know the cost of delivery and we are
convinced that if our delivery system
were discontinued to-day, and we could
sell the same amount of goods we are
selling (and that would be the only
fair assumption), our cost of operation
could not be reduced. In fact I am
firmly of the opinion that it would be
increased.

And this is not all. What of the
housewife’s time? Our delivery system
handles approximately 200 orders a day.
Two hundred housewives shopping in

Continued on page 33
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A SANE VIEWPOINT

HE danger of over-centralization, dangers re-

presented forcibly in the mail order corporation,
and the large co-operative associations are beginning
to be seen not only by the merchant of the smaller
community, but by certain other - clear-thinking
members of these communities.

Charles Stewart, ex-reeve of Ashfield, and him-
self a prominent farmer of Huron County, Ont., and
a member of the United Farmers of Ontario, has
this to say:

“I am opposed to the movement among farmers
to buy all their goods from the big centres. The
farmer needs the local merchant as much as the
merchant needs the farmers’ patronage, because, if
business places in small towns are wiped out. the
value of farm property will not increase.”

TELLING THE PUBLIC OF QUALITY

HERE are stores that take pride in the quality

of the goods they sell and in the service that
they give to the public, but in many instances a
great part of the public knows nothing much about
them. They may realize that the store is pleasant,
and that the service is courteous, but they may not
stop to think that this may not be the case every-
where. The store that gives this kind of service,
and sells this kind of goods, should keep this fact
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hefore the public. They are facts worth advertising.

- Many merchants are inclined to crowd their
advertising with the names of too many goods.
lLong lists of commodities have little selling value.
The customer wants to know something definite
about the goods, and it is a wise merchant who
tries to find out just what it is that the public would
be likely to ask about these goods, and answers the
unasked questions; it is a wise merchant, too, who
if he tries to keep his service a little ahead of his
competitors, lets the public know that his aim is at
all times to excel in that line.

Blowing one’s own horn, if not done too blatantly
and persistently, is a good thing. It interests the
customers, and it helps the merchant to put a value
on the services he is rendering.

THE GROCER AS AN EXPERT

HE doctor is generally recognized as an expert

on all matters pertaining to human health, the
lawyer on all matters pertaining to the law. But
unfortunately it does not always follow that the
grocer is recognized as an expert on the food he
handles. More often than not this is absolutely
the grocer’s fault. Those who depend on his service
are ready and anxious to believe that he is an expert
in his own line, but very often he will not give
them any oppgrtunity. Sometimes when the cus-
tomer questions him about goods, he professes a
large and complete ignorance, as though that were
really a virtue. He will not discriminate between
goods, announcing, broadly, that they are all about
alike. No one could believe him an expert. He is
the living negation of such an idea.

Fortunately, however, this tvpe of merchant is
growing daily more rare. Merchants are realizing
that the grocery business is as highly technical a
calling as any. He knows that he may make a
living, even with slipshod business methods, and
limited knowledge. But he knows, also, that it
can only bhe a bare living under such conditions
and that if he is to make a real success he must
make a study of his business, and he must know
his goods. He must know wherein one line of
goods differs from another. He must know the
process of manufacture that makes one produet bet-
ter than another.

He must have a full knowledge of his goods,
<o that no customer’s question need remain un-
answered. When the merchant becomes. fully con-
versant with all the details of the business, even to
knowing something regarding the most minor
article upon his shelves, then he has become a real
specialist, and is a real adjunct to the country. Any-
thing can be sold without salesmanship, if it is sold
low enough. But to maintain a business on a solid

level of profit requires three things—quality, service
and knowledge, and the last is not the least of these.
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Current Events in Photographs

T R

Will Try to Fly
Across Atlantic .

This is the first
photograph of the
Handley-Page
oversea plane and
shows the testing
of the engines.
The machine is one
of the most power-
ful yet' built and
will be one of the
largest 'machines
participating in the
Trans- Atglantic
flight.

THE “CASH AND CARRY” PLAN
Continued from page 31

person would ' consume approximately
one and one-half hours each, allowing
time for dressing and going to and from
the store, a total of 300 hours daily or
30 days per day, counting her time at
$50 per month, our delivery system
would result in a comunity economy of
$1,500 per month. If the cost of the
delivery system were charged direct to
the community they would have still 500
per cent. profit on the investment but
I think I have shown that is not as both
stores operate at the same cost.

Therefore: After the war, as before
the war, the real service store will en-
joy prosperity in keeping with the ser-
vice it gives to its community, which in
my opinion will be far in excess of the
recognition given the cash and carry
plan.

In conclusion, if I may venture a word
of advice to the retailers of South Da-
kota, I would say make your stores
real service stores and stop trying to
evade it by cash discounts, co-operative
delivery and other questionable schemes
and neither the cash and carry plan nor
any other plan will have any terrors for
you. . . . Build your business on merit
and your reward will be in keeping
with the efforts put forth.

Just imagine if you can those 200
busy housewives trudging through the
sweltering heat of summer or the cold
blasts of winter spending 30 days try-
ing, but failing, to do the work of a
couple of delivery boys who could better
accomplish the task with one-fifth the
expense, and call this economy? If you
can draw the mental picture which will
be the only way to get it, for the busy

housewife appreciates service and knows
when it is priced right, then ask your-
self what ought to be the status of
this extravagant cash and carry plan.

———

MR. SPARLING PRESIDENT OF RE-
TAIL TRADE BUREAU

The merchants of Winnipeg paid a
compliment to one of their number re-
cently, when they elected Fletcher Spar-
ling, general manager of the Hudson’s
Bay Company, as chairman of the newly-
organized Retail Trade Bureau of the
Board of Trade. J. W. Kelly, of the
McLean company, former president of
the Retail Merchants’ Association of
Manitoba, was elected vice-chairman of
the bureau at the same meeting.

S S

N. B. POTATO GROWERS ANXIOUS
OVER POSSIBLE REIMPOSITION
OF AMERICAN DUTY

Potato growers i the western coun-
ties of New Brunswick, the chief source
of supply for exports, are viewing with
some alarm the agitation of their com-
petitors across the international boundry
for the re-imposition of the duty on pota-
toes .The Maine growers allege that the
cost of production in Canada is less and
that they should be protected from cheap
competition. The New Brunswick grow-
ers cannot find where their production
costs are lower and point to the concrete
fact that they secure from 25 cents to $1
per barrel less from the American buy-
ers than is paid in Maine. However, the
New Brunswick potato men are not so
seriously concerned as they might have

been before Montreal and Toronto dis-
covered the desirability of their product
and opened up these markets. As the
average producer in New Brunswick en-
gages in diversified farming as well as
in potato growing, he would not be in-
clined to worry so much about the loss
of the United States market; in this he
is a bit more independent than the Maine
growers, who devote themselves almost
exclusively to their potato crops.

A PO SR
BISCUIT COMPANY TO REBUILD
The Montreal Biscuit Co. has, it is
stated, let a contract for the erection of
a new factory in Montreal, to replace the
one destroyed by fire last fall. It will
be recalled that a serious fire made total

destruction of their large plant, late in
the season, and rebuilding of the plant
then was not undertaken.

Plans call for a four-storey structure,
90 x 308 feet, the material to be brick.

The cost is given in the contract as
$£118,000.

——ee

WILLARD CHOCOLATE CO. TO

SPEND $175,000

An application was made some time
ago by the Willard Chocolate Company,
Ltd., Toronto, for a permit to erect a
large down-town' warehouse, to cost in
the neighborhood of . $75,000. Recently
the permit went through with an added

value of $100,000, the whole five-storey
structure to cost $175,000. The ware-
house will be erected at 445-447 Wel-
lington street west, near Spadina av: ..
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Maritime

The grocers of West St. John will ob-
serve Thursday afternoon as a weekly
half holiday this summer.

The half-holiday matter also was dis-
posed of with the decision to close the
stores at one o’clock on Thursday after-
noons during July and August.

Now that a plebiscite has voted down
the Mayor’s proclamation of daylight
time, it was decided that the stores
should return to standard time.

A. E. Smith, president of the Smith
Brokerage Co., Ltd., St. John, has left

for an extended trip to California; Mrs.

Smith accompanies him.

J. Alywn Tait has closed his retail
grocery store in Hampton, and has start-
ed in business in St. John, as agent for
various confectionery lines.

Among the new retail groceries in the
reconstructed district of Halifax’s north
end are those of A. A. Jones, who lost
everything in the explosion, and M.
Long, who is combining confectionery,
ete., with the grocery business.

The directors of the exhibition associa-
tion of Charlottetown, P.E.I, have an-
nounced that they will hold an exhibi-
tion this fall, beginning on Sept. 23.
and that it will be open to all Canada.

The retail grocers of Halifax will take
Wednesday afternoon off, during the
summer, commencing with the first of
this menth.

Owing to the extremely rough weath-
er. the lobster fishermen on the Nova
Scotia coast have met with little success
so far this season.

At a meeting of the Fredericton
branch of the Retail Merchants’ As-
sociation, it was decided to invite Frank
Stockdale to deliver a series of lectures
on merchandising during the summer.

Supplies of dried fish are reported
short in Halifax. The Cuban market for
dry fish is reported improved, an in-
sreased demand from the east end of the
island having cleared up the accumula-
tion in Havana.

On instructions of Lord Leverhulme,
of Lever Bros., Eneland. who now con-
trol the business, the St. Croix Soap
Manufacturing Co., Ltd.. of St. Stephen,
N.B., in future will run an eight-hour
dav. with half holiday on Saturdav.

Since the war ended there have been
continual incuiries reaching St. Johm,
from many distant places, for Canadian
fish so cured or packed as to stand a
long journey. Amoneg the latest inquir-
fes received bv the Board of Trade is
one from New Zealand, and another from
the Fiji Islands.

The proposal to observe public holi-
days on other dates when the days on
which they fall are not convenient days
to close was discussed, but was voted

S e e

down. Victoria Day will be observed by
the merchants on Saturday, May 24, and
other holidays as they fall due.

The MacMann Hotel block of build-
ings, consisting of the MacMann House,
stables and general store, conducted by
Fred D. MacMann, at Minto, N.B., in
the Grand Lake coal mining district,
were destroyed by fire recently. The
loss is $50,000. Insurance covers $9,000.

Quebec Province

A. Lesperance & Co., grocers, La-
Tuque, Que., have dissolved.

Desbien & Gauthier, grocers, LaTuque,
Que., have dissolved partnership.

Bibeau & Dufresne, general mer-
chants, Montreal, have dissolved partner-

_ ship.

- F, W. Anderson was in Montreal last
week representing the John B. Paine
Co., Toronto, Ont.

Lorenzo Biteau, Mrs. P. Burke, J. E.
LaFortune, all of Montreal, have regis-
tered grocery businesses.

J. S. Meyers, of the Peerless Cereal
Mills, Woodstock, Ont., was in Montreal
last week, calling on the trade.

J. H. Magor, of Magor, Son and Co.,
Limited, Montreal, returned this week
from an extended visit to England.

J. Armand Cote and Ad. Cote, Sher-
brooke, have been registered as grocers,
under the firm name of Cote & Frere.

Mrs. A Gravel and E. Norchessault.
general merchants, Fassett, Que., have
l():een succeeded by the Fassett Trading

o.

The branch store of Desire Cloutier,
general merchant, St. Narcisse. located
at St. Stanislas, was recently destroyed
by fire.

Duncan Cameron, city weigher and
gauger, of Montreal, is dead. Mr. Cam-
eron has resided in Montreal for many
years, and was identified with many
varied organizations and activities in
the city.

Montreal grocers who have applied
for licenses to dispose of such wines
and beers as are permitted under the
new act and to whom licenses will be
granted, will, it is expected, be given
these after the 10th of the present
month,

The Salada Tea Company, St. Paul
street, Montreal, extended a unique in-
vitation last week to a visiting actress,
and a few invited guests. Miss Elsa
Ryan, leading lady in the “Tea For
Three” Company, which was playing
here, was the guest of the afternoon,
and invitations bearing the phrase, “To
meet the famous actress, Miss Elsa
Ryan,” were extended by F. T. Shearns,
the local manager, to a few friends. The

CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page

office of Mr. Shearns had been trans-
formed into a dainty tea room, made
the more attractive by daffodils, which
were profusely in evidence. Tea was
poured by Miss Ryan.

Ontario

Thornton Baker, Exeter, has sold out.

C. A. Kelly, Hamilton, has sold to F.

Murray.

L. Curry, Foresters Falls, has sold to
H. C. Wilson.

M. N. Little, Toronto, is discontinuing
business.

T. R. Franklin, Toronto, has sold to
Notter Bros.

Fred Adams, Toronto, is advertising
his business for sale. :

John Armstrong, general merchant,
Kerwood, has sold out.

W. H. Trecker, grocer,
sold to D. H. Curtis.

W. H. Fricker, general merchant, Mill-
grove, has sold out.

Harley H. Sheriff, grocer, Toronto, is
discontinuing business.

Horton Masson, grocer, Shedden, has
sold to T. Halam Keiller

0. Evanovitch, grocer, Ottawa, has
been succeeded by D. Harley.

John Armstraqng, general merchant,
Kerwood, has sold to W, R. Pollock.

Wm. Kearney, Ottawa, has been suc-
ceeded by Larson’s Cash Grocery.

Adam Stewart, grocer and butcher,
St. Thomas, has sold to E. E. Hooper.

Howe & Richard, Ltd., grocer and
hardware, has been succeeded by Israel
Howe.

The Kenora Dairy Co-operative As-
sociation, Ltd., have recently been in-
corporated.

Hampton & Taylor, grocers, Toronto,
have dissolved partnership, W. C. Hamp-
ton continuing.

H. L. Albrecht, Newton, Ont., has sold
his business to Becker & Elligson, of
Brodhagen.

L. Lamoureux, grocer and butcher,
Sudbury, has been succeeded by Lam-
nureux & Prevost.

H. Farmer, C. E. Napthale, S. E.
Smith and Henry Taylor, grocers, all of
Hamilton, have sold out.

Norman Morrison, recently returned
from overseas, has joined the force of
the F. T. Hill Co., Highgate.

John Waddell has sold his grocery
business that he conducted at 55 Rail-
way Street, Stratford.

Prete & Elliot, groceries and fruits,
Sudbury, have dissolved partnership,
Mr. Prete continuing the business.

Rapley & McCorkindale have opened
a grocery store at the corner of Fourth
and Birch Streets, Collingwood.

Sarnia, hg,;
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WESTERN

W. A. Day, Wellmar, Sack., has sold
out,

J. J. Daley, general merchant, Ayre,
Sask., is dead.

P. Fraser, Preeceville, Sask., has sold
to McLean Bros.

R. J. Wood, general merchant, of
Alameda, Sask., is dead.

Hughes & Ritchie, general merchants,
Beverly, Sask., have sold out.

M. L. Munro, general merchant, Hew-
ard, Sask., has moved to Liberty.

J. Weinberg, general merchant, Leslie,
has sold to Gibbs & Segal Bros.

T. Gallagher, general merchant, Erin-
view, Man., has sold to R. S. Burns.

McEwens, Ltd., Fairmount, Sask., has
been succeeded by Edgar Browning.

A. 1. Griffith, general merchant, Togo,
Sask., has been succeeded by Waldman
Bros.

The estate of A. B. Purkis, general
merchant, has been succeeded by Mrs.
E. Brooks.

James & Baldwin, general merchants,
Tilston, Sask., have been succeeded by
J. S. Cosgrove.

John H. Armstrong, general merchant,
Bradwardine, Man., has sold to W. J.
Sheppard.

Wagner & Rail, general merchants,
Hayter, Alta., have been succeeded by
J. C. Eddy & Co. ;

Raymond Bros., general merchants,
Aneroid, Sask., have been succeeded by
O. R. Ball & Co. "’

H. Warkentine, general merchant,
Dalmenv, Sask., has been succeeded by
Jacob H. Gossen.

The Craik Mercantile Co., general mer-
chants, Craik. Sask., have become the
Craik Mercantile Co., Ltd.

The A. C. Beach Co., Ltd., general

merchants, Craven, Sask., have been suc-
ceeded by W. R. Scovill.
. E. W. Palmer, general merchant, Big
Stick Lake, Sask., has moved to Chaplin,
where he has taken over the store of L.
B. Burroughs.

B. M. Henderson Brokerage, Ltd..
Edmonton, Alberta, have been appointed
agents for Northern Alberta, for the
Dominion Salt Co. of Sarnia, Ont. Thev
will distribute both the “Century” salt
and their “Sifto” table salt.

ALSO IN SASKATOON
In the advertisement for Tees &
Persse, Ltd., Winnipeg, in the annual
Spring Number, through an oversight,
the name of Saskatoon was left out of
their list of branch houses.

RETAILER AND WHOLESALER TO
WORK TOGETHER
Wholesalers of Regina, Sask., are
pointing out to the retail trade that
there is a mutual obligation in trading
conditions. The retailer feels that the

wholesaler should not encroach on his
field, or associate in any way directly
with the retail trade. A number eof
wholesalers, admitting that contention,
point out in a circular that there is also
an obligation on the retailer to give a
preference to the men who respect their
wishes in this regard.

The circular issued by a number of
retail firms reads as follows:

Should Wholesalers be Retailers?

The Universal Answer by the Retail Tade Would be “No™

Adright . What sbout the wholcsaler who is not stighed with hs wholesale trade but
TAKES THE CREAM OF THE RETAIL TRADE AS WELL?

s be not your most dangerows and strongest competiter !

Ve has TWO PROFITS the WHOLESALE and the RETAIL to work on.

Vou say. “He does not cut prices.” perchaps wot, BUT WIS EXTRA PROFITS
PERMIT HIM TO PAY BIG RENTS, EMPLOY HIGH SALARIED RETAIL MAN-
AGERS AND SPEND LIBERALLY FOR WINDOW DISPLAYS, SHOW CARDS,
»TC

Are you helping any wholesaler 1o 45 these things *

Ave you buying fram any jobber wh . has retail stores and thus creating & profe for
W 10 e 10 Comprte Agaiast you .

1€ you Rave done this in the past, i ai-| Be because you have not sopped 1o conseder
the yuestion. 14 15 ot faie 16 the wholesaher who is satihed with bes feld -

Last but wot feast. Are not the whellesslers who confine themseives _sirictly to
whalecsale business WORTHY OF YOUR STRONG AND ENTIRE SUPPORT? Every
etader will readily snwwer “YES” to this question.

The Grocery section of the Reyina Retail Merchants Association passed the following
rendution last month &

“Resolved that members of the Retail Grocery Section be asked

1o pledge support 1o exclusive wholesalers, that is to say, whole-

salers who do not conduct retail stores.”

You will note rescltion does met 2pply 4o any particuler lne, but 10 sy Whelesaler
whether e sclls drugs.  hardware, tobaccon,  vonbvetionery, biscuits, boots sad shoes. i
fact the resolution is wide open 1t covers 3l branches of trade.

You rightly eupact the jobber 1o br very cnrelul and not sell Motehs, Grasm Growes's
Ovganisations, 4tc., in burm we claim (hat it 16 Fight fov the retailer 10 entend the enchusive Whole-
<aber the same prevection, AND PURCHASE YOUR GOODS FROM WHOLSALERS WHO
RESPECT YOUR WISHES IN THIS AND NAVE NO RETAIL CONNECTION.

The grestest curse 1o the regulae retall trade w many Cinies of the United Suates
« RETAIL STORES, KNOWN AS CHAIN STORES CONDUCTED BY A JORBER
BACK UP THE EXCLUSIVE WHOLESALER by srving setice foribwith, upes sny jubber
whe has retail stores. that is future your Suppont goes 10 the wholessles whe it satisfied with his
provent feld, snd the sholessle howses (without retad storer) WILL FEEL WARMLY
GRATEFUL FOR YOUR ACTION.

Mclasn Goocery C o Limined

P Wen. C:

Prei N
Uit P O e

Comaren & Honp.
P & C Berton

Combell Wison § Strathder.
Por Male

Scon Frunt Company,
Por Bulbmain

M. G, Seieh, Limied,
P B.G Sehh

o e P& Guiee

& Maton
!-h'-IA.H
MoNall & 3
M~ T.6

REGINA, SASK.

NEW FACTORY FOR BRETT MANU-
FACTURING COMPANY

Brett Manufacturing Co., Winnipeg,
which suffered heavy loss in a recent
fire, has opened new premises at Erin
and St. Matthew Streets, where manu-
facture has been recommenced. The
firm is in position to supply the trade
with all lines as formerly.

SIDNEY, B.C, CANNING PLANT
ACTIVE
1,500 Sacks of Clams Received in One
Day— Company Does Big Business
The Sidney Trading Co., Sidney, B.C,,
in addition to its large general store
business, conducts a clam canning plant
at the Beacon Arctic waterfront of that
place. ’
This industry, while already well
founded, is increasing rapidly owing to
the growing knowledge and appreciation
of clams as a food. At the present time,

this being the height of the clam can-

ning season, the factory 1s being run
night and day. On one day recently 42
boats unloaded their cargo, totalling

&

g
-
"

T
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1,600 sacks of clams at the cannery
yvharf. The operation of canning clame
is an interesting one.

; The clams are dumped from the bosts
into the cannery’s big storage bin on the
beach. From there they go up a chain
conveyer to the steaming barrels. In
these barrels they are exposed to live
steam for about ten minutes, which
causes the shells to open. They then
go to the sorting tables, where the meats

.-are separated from the shells and collect-

&d into shallow pans.. -

Follo‘:ving this operation the clams
are trimmed by hand and carefully
gleaned, and packed into tins. The tin
is then filled with hot clam liquor, which
is saved from the steaming barrels.

After having been sealed the tins are
taken to the steam cooking retort, and

- after a thorough cooking the tins are

cooled, lacquered and labelled; and are
then ready for shipment.

The average day’s run is 126 cases.

Tinned clams find a market as far
south as Australia, east to Montreal and
no'rth to Dawson, the Yukon territory
being a heavy consumer of clams.

During the autumn months the can-
nery also puts up large quantities of
tree fruits, and some tomatoes.

The board of management consists of
C. C. Cochran, A. L. Wilson and G. A.

Cochran, Mr. Wilson also acting as fore-
man.

COOPER STORE, SWIFT CURRENT.
SASK., ADOPTS NEW TIME

W. W. Cooper, the proprietor of W.
W. Cooper Company, Swift Current,
Sask., at a recent conference with the
employees of the store, adopted a new
system of closing. The clientele served
by the store being 100 per cent. a farm-
ing communitv the weekly half holidav
was not found to be satisfactory, As a
result of the discussion the W. W. Cooper
stores will, on and after May 5th.
close every week day of the year at 5.30
p.m., with the exception of Saturdays,
when the store will close at 9 p.m.

Starting on May 5th, it is the inten-
tion of Mr. Cooper to open his stores as
usual at 8 a. m. until the end of October,
and during the other months to open
at 830 am. In this way both patrons
and employees are served to the best of
aavantage, The matter of a half holiday
during the summer months or shorter
hours during the year was left to the
option of the employees.

The former store hours were 8 am.
to 6 pm. and 10 p.m. Saturdays. The
new time will therefore mean a saving
of 3 1-2 hours during the week, and 6
1-2 hours each week during the winter
months.
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Business Increased 67 Per Cent. in Year

Hudson Bay Company, Winnipeg, Celebrates 249th Anniversary — Grocer); Depart-
ment Shows Substantial Growth—Generous Use of Price Tickets; Goods
Within Customers’ Reach; Giving Service and Satisfaction Are

HERE is perhaps no more re-

markable organization in existence

in any part of the world than the
Hudson's Bay Company, which cele-
brated its 249th anniversary at its big
departmental store in Winnipeg during
the week of May 1 to 7. The importance
of the work accomplished by this com-
pany in establishing trading posts and
exercising severeignty over thousands of
natives and over thousands of square
miles of territory, for over two hundred
years is appreciated by all who are ac-
quainted with early ' Canadian history.
To commemorate birthday week, the
company issued a very small booklet
embracing a review of its operations
since 1670.

Of the more recent developments con-
cerning this company those affecting
the grocery department of the present
store as erected on Main Street in 1882,
are particularly interesting.

Approximately one half of the ground
floor space of the store, with separate
entrance from Main Street, is now de-
voted ‘ to groceries and kindred' lines.

Responsible Factors

Being situated on the ground floor,
rental costs, as charged against the de-
partment, are necessarily high, but. J.
L. Whalley, manager, states.that the
location is well worth its higher cost in
increasing business.

A Striking Increase in Business

It is interesting to note that the groc-
ery department of this store has shown
an increase in turrover of 67% for the
past year as compared for the same
period the previous year. Mr. Whalley
states that this increase is largely at-
tributable to the desire of the manage-
ment and of each clerk to give service
and satisfaction. The management of
the store has kindled a spirit of fratern-
alism among the emplovees, which re-
sults in giving better service to custom-
ers, thus furthering the company’s in-
terests and also the interests of the
clerks themselves.

60% of Business Over Telephone

Being an old established company, t.he
grocery department has the bulk of its

FEVECHN J X
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The Hudson's Bay Co. Store, Winnipeg. Note the way the goods are taken from shelves and displ

trade with families which have been cus-
tomers for many years. A test was re-
cently made, taking into consideration
the number of telephone calls, and the
business done, the result of which was
to show that 60% of the business was
from telephone orders. To cope with
this extensive telephone business six
girls are employed. There are thirty-
two employees in the grocery depart-
ment, and each one is outfitted in white.
The clerks are paid for any overtimg,
and each is a party to a mutual benefit
fund, into which: they-pay- %% of their
pay each month. In..return they are
given half pay in case-of sickness. Con-
genial working conditions such as these
are responsible for the interest taken by
the employees in the store’s customers,
and have been a big factor in the in-
creasing of business as outlined,

The grocery stock is turned over from
twelve to fifteen times yearly, while
provision stocks are turned sixty-five
times in this period. Mr. Whalley states
that he does not believe in cutting prices,

display of fruit and nuts in foreground. Provision department at the rear under baleony.
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but owing te the fact that this store is
located some -distance from he down-
town district it is sometimes found ne-
cessary to offer some inducement to
draw trade. v e o

Medium-Priced Line Sells Best

“A good, medium-priced line of groc-
eries sells best,” says Mr. Whalley. “We
cannot get the fancy lines at present, but
owing to the fact that our customers
have practised economy during the war,
there is little call for fancy goods.”

A glance around the grocery depart-
ment indicates that no mean importance
is attached to the adequate pricing of
individual articles on the shelves and
display cases-of this store.

“Goods with tickets on which are dis-
played the price where the customer can
handle them move fast,” says Mr.
Whalley. “The customer might have
only twenty-five or thirty cents in
change and does not want to be embar-
rassed by asking a clerk the price of an
article and find that it is slightly beyond
the extent of her small change.” Mr.
Whalley’s opinion is that every article
in the store should be displayed within
reach of the customer with a price ticket
on it.

Canned goods, soaps, preserves, teas,
fruits and packaged goods are the chief
lines handled in this way in the Hudson’s
Bay store. Wall cabinets with six
shelves each give an adequate display
of all stocks. These cabinets extend
throughout the depth of the store. A
section of short counters are used for
displaying the above articles within
easy reach of customers. After a test

it has been proved in this store that
" goods on these counters sell much more
rapidly than lines kept on the shelves,
and that in some cases, lines which were
very poor sellers while on the shelves
moved out rapidly when put on these
counters.

Trade Largely on Cash Basis

It is significant that though approx-
imately 60% of the business of the groc-
ery department is family trade, only
35% of this business is on a charge
basis.

There is little transient or “pick-up”
trade in this store, as it is located away
from a district in which this class of
trade is found. Mr. Whalley states that
as a department store his department
should cater more to the masses, but
that it is difficult to break away from
the class of trade which has been worked
up, and limited space in the present
premises also makes any change inad-
visable,

Fruits and Vegetables

In conjunction with the grocery de-
partment is a section devoted to fresh
fruits and vegetables. This department
employs its own clerks who are fully
acquainted with the lines handled. A
big increase in sales has been shown by
this department since it was moved
from the rear of the store to a location
at the front opposite the store entrance.
This department is not a self-sustaining
one but is responsible to the manager
of the grocery section.

During the war an overseas depart-
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ment “was instrumental in selling a~
large stock of groceries. A section was
devoted to the display of various™Bver-
seas lines drawn from each department
of the store, and as sales were made,
such goods were transferred by voucher
from the department to . whichz they
ordinarily belonged, and credit weft to~
the overseas section for.the sale, _

Provision Department

The provision department is also in
the grocery section, but is on a some-
what different basis to the other sub-
departments mentioned. In this case
the department, while responsible to Mr.
Whalley, is self-sustaining and must
pay its way. Unlike froceries, very
little provisions are sold over the tele-
phone, owing to the fact that custom-
ers purchasing meats and dairy pro-
ducts prefer to examine the goods. The
same generous use of price cards is
found in this department. The sanitary
handling of all lines of provisions is an
important feature, and closed showcases,
with all meats under cover, are to be
seen. Along the walls, in the rear, are
coolers, with glass fronts, which allow
of an effective display of provisions
while in the refrigerator. Orders given
in this department are taken on bills and
the customer pays the cashier, there-
upon returning with the receipted bill to
claim the purchase.

In the case of groceries the clerk is
enabled to be a little more obliging to
the customer in the matter of paying
bills. Owing to the comparative facil-
ity of paying the cashier from the groc-
ery department the clerk generally ren-
ders this service to the customer.

Delivery Orders Packed in Basement

Orders for delivery are all selected
and packed in the basement of the store
from complete grocery stocks on shelves
close at hand. The only exception to
this rule is where the customer selects
a certain variety of goods herself, in
which case the clerk attends to that part
of the order and sees that it is included
in the parcel as delivered. All goods
in the basement are priced for the con-
venience of packers. Here a large staff
of packers and checkers are employed,
and each parcel is checked .three times
before passing to the sorting room for
delivery.

To the prospective customer entering
the grocery section of the store from
Main Street, the effective layout of the
department is at once apparent. On the
centre left, opposite the entrance, is the
fruit department, with an attractive dis-
play of seasonable lines. On the extreme
left is the manager’s private office, in
rear of which is a counter devoted to
seeds. The counter of the grocery de-
partment extends from this point to the
rear, where the provision department is
seen. In the rear of the fruit section in
the centre left are located the display
counters for various lines bearing price
tickets, and within easy reach of custom-
ers. Cashier’'s desks are located con-
veniently. On the right centre of the
entrance is the candy department, with
the overseas department located in rear.
This department is now being disposed of
as there is little overseas trade being

37.

‘done in soldiers’ boxes. On the extreme

right is located the tobacco department.

Upon entering the store one is faced
with attractive displays of fruits, can-
dies and groceries. ‘Behind these - dis-
plays the goods are all within easy
reach, and each bears its price so that
the customer at once becomes interested
and feels at home. It is to a combination
of these and the other circumstances
dealt with herein, that the Hudson’s Bay
store attributes much of the success of
the grocery department during the past
few years of trying times.

et —

STEAMER SERVICE OPENS NEW
COFFEE MARKET

The fact that a regular steamer. .
service is now established between
Vancouver and Mexican and South
American Pacific ports opens up possibil-
ities in trade that should be of interest
to the Canadian merchants. In coffee
alone good business should be possible.
In 1917 Canada’s consumption and im-
port of coffee from all sources was over
17,000,000 pounds. Brazil contributed
ten million of this amount, and the rest
came from Guatemala and elsewhere.
The amount received from Mexico, ac-
cording to the Mexican consul-gener#l,
was a meagre one hundred and eighty
tons. 3

The one district of Soconusco, Mexico,. |
produces yearly over twenty million
pounds of coffee. This district runs
along the Pacific slope and adjoins
Guatemala. The sample ' of coffee,
in the estimation of many, equals,
if not excels, the Guatemala cof-
fee. The railway tapping this great
coffee district is Government oper-
ated, and in order to facilitate the mar-
keting of the produce from this district
the freight rates on this road are cut
considerably when the shipments are
destined for export through th+ main
port for this section, which is Salina
Cruz, province of Oaxaca.

The quality of the Soconusco coffee.
which takes its name from the piace of
growth, is well-known. At present most
of the crop is bought in Frisco, but be-
fore the war Germany took the entire
lot. The prices named in the Mexican
commercial papers at present for Soco-
nusco coffee average 78 cents Mex. per
kilo (about 2 1-5 lbs.) at Salina Cruz,
which is, as mentioned, the main port
of export for this destrict.

The coffee from Cordova district, on
the Atlantic side, is quoted at the same
time at 80 cents Mex. per kilo. The main
port of export from this district is Vera
Cruz, and is more convenient for export
to the Atlantic seaboard points.

At Tapachuila, Chiapas, the Chamber
of Commerce has a government char:er
making it a responsible body, and giving
it powers to execute orders from mer-
chants, and be of any assistance possible
in furthering export business. Through
the port of Vancouver there should now
be possible considerable business in cof-
fee, as well as vanilla beans, peppers,
cocoanuts and possibly later, bananas
and oranges.
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'WEEKLY GROCERY MARKET REPORTS |

“»-  Statements From Buying Centres

THE MARKETS AT A GLANCE

HERE is comparatively little of moment in
I the markets this weéek. Changes have
been of a more or less nominal charactqr,
though there is a general feeling of strength in
all commodities offered.
MONTREAL—Price changes for the week
are important on one or two
commodities and there are also some important
tendencies to the market.. Molasses has been
reduced by one jobber five cents per gallon all
around, and while this is the only definite
change announced for molasses, it is understood
that a nominal market prevails. Ground cloves
have been reduced and spices are generally on
an easy basis. Javelle water is lower in price,
and one line of baby comforters is lower by 5¢
per dozen. Green vegetables have been re-
duced, although ripe tomatoes are higher. Feed
oats are down. .

Among the advances made is one for oil
cake, which is up 10c per 100 1bs. Hay is much
higher, best grade selling at $36 per ton. Barley
feed is up. Lemons are higher and tea, coffee,
cereals and canned fruits are ruling very firm.
The bean market is steady and rice and nut mar-
kets remain on a steady and unchanged basis.
Prices hold high for maple sugar and syrup.
The sale of mill feeds is good and the flour mar-
ket is firm.

' Some lines of new goods are arriving from
week to week, gelatine, egg powder, etc., com-
ing to hand.

TORONTO——The packers’ strike and its pos-

sible effect on meat prices,
should it be prolonged, was the only feature of
outstanding importance in the grocery trade this
week. Fresh meats, both beef and pork, were

’ QUEBEC MARKETS

ONTREAL, May 7—Grocery markets are fairly satis-
factory, in the matter of sales, though many varieties
of goods are not selling as freely as the wholesalers

would like. Supplies of various goods are coming to hand,
some of these having been off the market for a long time.

quoted higher this week. In fact most com-
modities were firm with tendencies higher. Quo-
tations on Ontario potatoes have advanced to
$2.25 per bag. There is a great scarcity of
Ontario potatoes because of shipments to the
United States. Potatoes for seed purposes are
selling at even higher figures. New Florida
potatoes are now arriving and are bringing from
$6 to $10, according to grade. Dried fruits
continue scarce and strong in price. Canned
goods, too, are scarce, and indications point to
supplies being pretty well cleaned up before the
new crop comes on. Peas are an exception,
however, being in very fair supply.

Reports from primaries indicate further
advances on green coffees. As far as the Tor-
onto market is concerned, quotations are un-
changed, but all evidences point to very strong
levels prevailing for some time to come. Teas
are strong. Stocks of Javas that have been held
in rather heavy quantities are active, but the
bulk of the low grade teas have been pretty well
cleaned up.

All imported fruits are arriving in good
supply, and Porto Rico pineapples are quoted
slightly lower. Strawberries are still very high.
Rices are steady but the choice qualities are
hard to get. Beans are experiencing renewed
activity, and prices are fairly easy.

WINNIPEG—A further advance is recorded

this week in coffee, in keeping
with the recent trend of this market. The out-
look is for very high prices on dried fruits, with
prunes and apples scarce and high. There are
no seedless raisins to be had. A big range is
shown in current quotations on jam by various
jobbers. Tea is moving more rapidly and no
price reduction is expected.

provement in the movement from : the

the preserving season comes, and de-
mand from abroad develops, as it doubt-
less will, there may not be so much
surplus. The tendencies are all firm
and with the jobbers and retailers buy-
ing only as required, there is little im-

Lots of Sugar
-;...... l_?_u_t Sales Light

SUGAR.—That there will be plenty of
sugar for the trade if buying is not un-
necessarily deferred, is evident. When
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' lumps, barrels .
Paris lumps (100 Ibe.) ...
Paris lumps (50-1b. l-)

¥ b.)
Crystal diamonds, barrels

Crystal diamonds (boxes 100 Ibs.)..
Crystal diamonds (50-1b. boxes)..
Crystal diamonds (25-1b. boxes)..

Oil Cake up 10c;
Mineral Water Down

Montreal

OIL CAKE, MINERAL WATER.—An
advance is made by one jobber for
ground oil cake, 10c per 100 lbs. being
added to the price, and the new quota-
tion being $3.75 to $3.85, according to
quantity taken. This jobber has reduced
the price on Javelle water 10c per doz.
to 70c.

Peaches Scarcer;
Canned Goods Enquiry

Moeontreal

CANNED GOODS. — Enquirieg are
more frequent for supplies, and there
is a good domestic demand for canned
fruits especially. Export movement
continues to be made, and there is no
question about the market ruling firm
on nearly all lines. Advances for some
of the canned fruits will not be sur-
prising.

The jobbers are beginning to name
prices for canned lobster, and these quo-
tations will, it is stated, be higher than
ever before.

Canned Fruits—

Do., 2%s
Do., 25 (light syrup)
Plnecvpln (grated and sliced),

1 66
1175
5 25
190
40
3 00
320
3 00
280
2 60
300
37
29
8 25
190
3 60
4 50
220
245
200
420
2 60
42
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Beans Are F irm;
‘ Not V ery Active
entreal

BEANS. —Marketl are still quite firm,
and there is a seasonable, though small
movement. The better grades are not
so plentiful, some say, as the less valued
varieties, and it is probable that many
stocks will be reduced if export con-

tinues to develop.
Canadian, hnd-yioked. bush,
British Columbia

Peas, white soup, per bushel ...
Peas, split, new crop (98 Ibs.)..
Peas (blue)

Barley (pot), per bag 98 lb-....
Barley, pearl, per bag 98 Ibs..

W alnuts Scarcer;
Peanuts Fzrmmg
Mentreal.

NUTS.—Prices are steadlly stiffening
for best peanuts, and this is assigned
to a very active demand from many dif-
ferent sources, and to the fact that
southern growers are too busy, at the
present time, to market their supplies.
There is a reported scarcity of best
grade walnuts in the shell. General
tendencies are steadily firm.
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to above prices for broken lots.

Best Rices Firm;
Sales Are Made

Montreal

RICE, TAPIOCA.—Local markets are
ruling with a real firmness of under-
tone, and there is no great surplus, some
say, of the high-grade rices. The move-
ment has continued active, and prices
are likely to be maintained. Tapioca is
tnchatiged, and in seasonable demand.
Ice ll)‘;.ipo—lean (per 100 lb.) 11 25

cccwgmua®
258828

ot
R

Dried Fruit Not
In Great Demand

DRIED FRUITS.—Excepting prunes,

there is not a great deal of movement in
dried fruits. The demand hag been
good for prunes, and while some are
short of the various sizes, there is a fair
distxibution. There would seem to be a
tendem; to withhold the naming of
prices for this season’s delivery, until a
later date.
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Do., (28 8-oz. bxs)

Do., (12 10-0s. bxs)
FP‘kl (cooking), 60-Ib. boxes,

run

quiloor:nh (25-1b. boxes)—
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30-40s (25 1b.)
40-50s (50 1b.)
50-608 (50 1b.) ..
50608 (25 1b.)
70-80s (25 1b.)

Ground Cloves Down :
o szces Are Quiet

SPICES. -—There is but a small sale
for various spices, and markets are dull.
Price changes are apparently imminent,
and one jobber reduced his prices this
‘week on ground cloves from 75c¢ to 45c
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10 cents per b,

Molasses Down 5¢;
Syrups Steady
éi;i{_UPS.—One jobber

Montreal

MOLASSES,

has named lower prices this week on
This amounts to a reduction

molasses.
of five cents per gallon, and while
others do not claim to have made reduc-
tions, they admit that there is an open
market. This means that a more or less
nominal basis is ruling here.

Syrups are holding at the advances
of last week, and there ig a fair, though
limited amount of business,

CANADIAN GROCER

Jorn Syrup—

Barrels, about 700 lbs.
HAlf bbls.

aepananco e
SR535a5888
o

. pails, each
White Corn Syrup—
2-1b. tins, 2 doz. in case, case
5-1b. tins, 1 doz. in case, case
10-1b. tlm 14 doz. in case, case
20-Ib. tinn. 14 doz. in case, case

Cane Syl:;p Cnuhl) Dh-ond—-

;e
DONN
oot

P .-.--ggo:-q
2 sazi t 31

iz

age about 3¢ per gallon less.

Maple Goods High;
May Lower Later
Mon 1.
MAPLE PRODUCTS, HONEY.—Lat-

-est reports from the sap-producing cen-

tres of Canada are to the effect that
there is a fair, though not more than
an average yield of maple sugar. This
will mean, doubtless, that prices will
rale high, and that there will be a ten-
dency upon the part of the farmer to
hold out for high returns.

Honey is steadily held, and sold on
maintained basis here.
Maple Syrup—
13%-1b. tins (each)
10-1b. cans, 6 in case, percase . ....
i-lb.au.llhun.nr-.o .o

2%-Ib. eans, 24 in ease,
Maple Sugar (nomhul), mu lou RO
Honey, Clover—

$2 2
15 10
17 10

5-Ib. paile
Honcy—lhekwhe-t. tins or bbls..

Russia May Be
A Tea Buyer

Meontreal.

TEA.—AIll tendencies on best grades
of tea are firm. It is stated that the
first pickings of Japans will be very
high, and there ig likely to be a high
price also for the later pickings. Russia,
a large tea packer thinks, will be a
factor in the situation a little later on,
and if she begins to buy there will be
an immense tonnage used there. All
tendencies are of a firming nature. It
is freely stated that the large stocks
held in hand here, and elsewhere, have
been much liquidated, and that there
will now be a more extended buying by
the retailers. The movement is very
satisfactory, several dealers stated.
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No Price Relief
oi In Coffee Market

COFFEE COCOA-—The week has not
brought any further local change, ex-
cepting that the situation looks more
difficult all the time, as far as supplies
go. There is no-willingness to purchase
on the importer’s part, and the retailer
is also satisfied to buy as he can use the
product. There is every indication of
firmness ruling, and of higher prices
still prevailing.

The cocoa market is quite steady amr

-1

SN
-

Bulk cocos, 200-Ib. bbls.,
Do., 100-1b. bbls., Ib.
Do., 50-Ib, cans, .

Cereals Unchanged
Should Be Higher

CFREALS -——Whlle there has been no
change of price on rolled oats and corn-
meal this week, millers state that there
is every justification of higher prices
ruling. This is based on the strength
of the grain markets, and with the quo-
tations so high, selling is being con-
ducted on a close marginal basis. The
movement is very good, some state,
while others report this light.
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bags

Rolled oats (family pack.), ease
Rolled oats (small size), case ..
Oat Flakes (case 20 pkgs.)......
Rolled wheat (100-1b. bbls.)....
Porridge Wheat—

Packages, 36 in case

Packages, 20

pack.)
Rye llour (Can.). 98 Ibs.
Tapioea flour, Ib.

Flour Mills Busy,

M arkets Firmer
Montreal.

FLOURS.—The markets are quite
firm, and there has been a good deal
of Activity upon the part of the mills.
Taking care of domestic demand and of
the export business that has come to
hand is keeping the millers very busy,
and mills are running on full schedule.
Assurances are given, it is pointed out.
that there will be a continued export of
flour for some time, and on the basis
of a favorable return to the mills. The
undertone is very strong, and particu-
larly on winter wheat flour, which, in
some quarters, has again advanced.

AN O WINGLARRS Sneee PasaBaow
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Feeds Very Active;
Prices Are Held

Montreal. ——e
FEEDS.—The undertone of shorts and
bran is a decidedly firm one. . Offers
have come in from the United States for
supplies, and these are better, the mills
state, than the ruling quotations here.
The mills have not entertained these
. outside offers, however, to any extent,
as the local demand hag kept up. Grass
has not grown well, owing to the cold
and backward weather, and the farmers
and dairymen are, therefore, feeding ex-
tensively yet.
Shorts—

44 25

42 25
60 00
58 00

54 00
50 00

Hay At $36 Ton;
Oats Down; Barley Up

Montreal _—

HAY, OATS, BARLEY.—Prices have
reached a high-water mark on hay. The
supplies have been short, owing to the
poor dellvery from the country, roads
still being in bad shape. There is a
good demand, and the prices are likely
to be high, while delivery is so light.

Oat prices have dropped slightly this
week, while the prices on barley are
moved up two to three cents per
bushel.

g 3 o
. No.

Grain (wholesale priee- in car loh)—-
per 2,000-1b. $36

0 79Y%

125

124

127
Note- These prices are at elevator ‘and bags and
bagging are mn included.

Fewer Apples Here;
Lemons Are Up

Montreal ———
FRUITS.—There is
shortage of good apples and several
varieties are eliminated entirely this
week. The market is taking supplies of
the better grades at the high prices that
are being asked, and there is apparently
less variety in sight for the balance of
the selling season.
Lemons are somewhat firmer this
week, prices being marked up 265c¢ per
case to $4.50. Strawberries are ir active

an increasing

Jer Bairel

ussets

Apples (in boxes)
Bananas (fanecy large), buneh...
Cocoanuts, sack
Grapefruit (faney Porto Rieo) ..
Lemons (California)

CANADIAN GROCE
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Beans; Cukes Down

Montreal. —_—
VEGETABLES.—Prices . are lower on
cucumbers, and the supplies coming to
hand are much more profuse. Cabbage
is up, in barrels, and the crate price
is lower to $9.50. Oyster plant, Ameri-
can parsley, sweet potatoes and New
Brunswick potatoes are shaded below
the quotations of last week. Tomatoes
in crates are up to $8.50 this week. Arti-
chokes are available now at $2 per bag.
There is a fairly active market, but the
cold weather tends to keep prices up.

new string (Ameriean)

=
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bag (7
No. 1 Yellow (76 Tbs.)
No. 1 Red (76 Ibs.), crate ....
Red, 100 Ibl.. bag
Onion (Shallots), doz
Oyster Plant
Parsnips, bag
Parsley (C.nadian)
Parsley (American)
Potatoes, Montreal (90-Ib. bag)..
Potatoes (New Brunswick), bag.
Potatoes (sweet), hamper

Rhubarb, dos. ..
Spinach, box

Tomatoes, crates (llncy')
Tomatoes (choice), crate

228332833388 g 335228 RNS 83858522838

ONTARIO MARKETS

ORONTO, May 6—Market conditions are active during
the past week, with no particular features as regards

price changes.
tendencies, however, upward.

Sugar is Unchanged
and Supplies Are Ample

Terente.

SUGAR.—Quotations on sugar by all
refineries are unchanged. The move-
ment in sugar is a little slow at present,
but dealers generally express the opin-
ion that there will be no shortage this
year. Supplies are plentiful just now.
The strike in the Canada Refineries has
interfered with shipments from this
concern, but it is confidently expected
that it will be settled shortly.

St. La'wrence, extra granulated
Acadia Sugar Refinery, extra granulated. 10 16
Can. Sugar Refinery, extra granulated... 10 16
Dom. Sugar Refinery, extra granulated .. 10 16
Differentials: Canada Sugar, Atlantie, St.
Granulated, advance over
A lOc bnmll. 5c; gunnies,
5/20s, 25¢; gunnies, 10/10- 40c; cartons, 20/6s.
45¢; cartons, 50/2s, Gbe.
Differentials on yellow sugars:
bags 100 lbs., No. 1, 40¢; No. 2, 60c; No. 3, 60¢c:
barrels, No. l. 85¢; No. 2, 45:; No. 8, 5be.
Acadia granulated, advance over basis: gun-
nies, 5/20s, 40¢; gunnies, 10/10s, G50c;: cartons,
20/5s, 60c; eartons, 50/2s, T0c. Yellows same as
above,

Under basis,

Fancy Yellow Cornmeal
1s Quoted Higher
Torente.

CFRFALS-—-Fancy yellow cornmeal
was quoted higher by dealers in cereals
this week. The price now ruling is from
$5.25 to $5.50, Other quotations are un-
changed.

S]l?u.lc Bag Lots

Barley, pearl, 98s .
Barley, pot, 98s
Bar!

Cornmeal, Golden, 98s

The markets are generally firm, with

Do., fancy yellow, 98s
Corn Flour, white, 98s 4
Do., Gomnmmt standard, 98s

Peas, -pllt. 98s
Blue peas, Ib.
Above prices give range of quohtioul to th
retail trade.

OO -labhnNen
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Corn Syrups Stead y at
; Last Week’s Advance

MOLA?SFS SYRUPS—Com syrup
this week is steady at last week’s ad-
vance of 30 cents in cases, and of half a
cent per pound on bulk syrup. Prices
on molasses and cane syrups are un-
changed.

Corn Syrupe—
B‘mh about 700 Ibs., yellow,
Ib, $0 07%

Iblfbumll i4¢c over bble.: !‘&h Ke over
bbls.

C-iuo 2-1b. tins, white, 2 dos.
T 65
Cases, 5~Ib tins, white, 1 dos.
in case A 25
Cases, 10-1b. tins, white, 14 dos.
in case
Cases, 2-1b. tins, yellow, 2 dos.
in case
Cases, 5-1b. tins, yellow, 1 dom.
in case
Cases, 10-]b. tins, yellow, 3§ ds.
in case wiye b
Cane Syrups—
Barrels and balf barrels, Ib.. ¢ 08 .
la‘l:hbunls Kom&h.“hh.. %oov-

Cases, 2-1b. tins, 2 dos. in ease .... 700
Molasses—

Faney, Barbadoes, barrels .... 1 10 118
Choice Barbadoes, barrels o 10
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West India, bbls., gal.
West India, No. 10,
West lndh, No. 5, kegs

Potato F lour 15 Now
. Selling Lower

PACKAGE GOODS——The only change
this week in quotations on package
goods is that on potato flour in one
pound packages, which are now selling
at 16 cents, a decline of four cents on
the previous quotation.

PACKAGE GOODS
Rotl)loed Oats, 20s round, case ....

Shredded Wheat, 36s, regular, case ...

Porridge Wheat, 36s, regular, case ....
Do., Do., 20s, family, case..

Cooker Package Peas, 36s, case..

West Indies, 1%s, 48s

Cornstarch,

g3383nss

No. 1, 1b, cartons..

8.—‘
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Laundry Shreh in 1-lb. cartons
Do., Do., in 6-lb, tin eanisters
Do., Deo., in 6-Fb. wood boxes
Potato Flour, in 1-1b. pkgs.

Best Quality Rices
Are Reported Scarce

RICES — Good rices are reported
scarce, but available supplies of the
poorer qualities are ample. Quotations
show no change from last week.

13 00
11 26
13 50
11 00

o.e..oeonaou-u.mg

et
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Siam, second, per 100 Ihe. ..
Japans, faney, per 100 Ibe...
Japans, second, per 100 Ibe..
Chinese

Shelled Almonds Are
in Brisk Demand

NUTS—AI quotatlons on nuts are

very strong. There will now be scarce- °

ly any further supplies coming forward
until fall. All goods for Canada are
now either in transit or on spot. Wal-
nuts are reported a little short. Shelled
almonds are in good demand and shel-
led peanuts are firmer at from 17 to 18
cents. The shelled market is all very
strong.

Almonds, Tarragonas, Ib

Butternuts, Canadian, Ib.
Walnuts, California, ib.

: 9oecococe
P R83REnseR
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Peanuts, Spanish, Ib,
Do., Chinese, 30-32 to oz
Brazil nuts, 1b,

Canadian Canned Corn
; Advances to $2.35

CANNED GOODS—Ganned goSE. are
generally.. yery. -scarce. . In ve
tomatoes and corn have been pre

“‘¢leaned “up. Nothing is obhinable m

big blocks. Good Canadian corn is quot-
ed at $2.35 in cases of two dozen. There
is some very inferior American corn be-
ing offered around $2 and $2.10. Sal-
mon is also a scarce article. All sockeye
and reds are very hard to get, there be-
ing very little among the wholesalers.
Some dealers are asking as high as $5
for sockeye. In fruits, a few cases of
raspberries were offered this week at
$4.25 per case. Some California peaches

were also available around $5.50.
Salmen—
Sockeye, 1s, doz.
Rockeye. Ws. doz.
Alaska reds, 1s. doz.
Chums, 1-lb. talls ...... s
Do dox.

a3anRa8zes3R3a
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Turkish Figs Will Soon
= Be Available Again

DRIED FRUITS—Eleonted apples
are firmer this week. Dealers who have
them are asking 20 cents per pound. All
dried fruits are strong at unchanged
prices. They are almost unobtainable,
The announcement is made this week
that Turkish figs will, in the course of
a couple of months, be again on the mar-
ket. There have been no Turkish figs
during the war years. Dried peaches
and prunes continue in small supply.
Indications point to an early clean-up of
these lines. Reports from primary mar-

¢
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kets would indicate that quotations on
Thompson’s seedless raisins will be
high. The independent dealers in New
York were quoting 12 cents per

pound.
Apples, evaporated, Ontario ...
pitted

-
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Demand For Beans :
Continues Active

Torento.
BEANS—There is a very active de-

mand for beans at the present time.

Supplies are plentiful and prices are un-

changed.

Ontario, 1-Ib. to 2-Ib. pickers, bu. §....

Do., hand-picked
Japanese Kotenashi, per bush. .
bushel

Quotations on Teas
Show Variation
Toranta

TEAS—The mnrket for teas is very
firm, although there is a variety of quo-
tations among the various dealers, all
of course being according to the quality
of the tea offered. There appears to
have been a surplug of Javas, and these
have been offered down, the quotation
being rather general around 40 cents
per pound. Japan teas are likely to be
dearer, the market for the same being
just about to open. There have been
no importations from China. Some
Javas, of course, are bringing as hich as
60 cents, and Ceylons where available
from 45 to 65 cents per pound. Some
dealers state that the lower grade teas
are pretty well cleaned up.

® @ eeces
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Coffees on Primary
Markets Are Stronger

Terente.

COFFEE—Quotations on coffee at all
primary points again show advances. A
standard coffee such as Rio Seven, is
quoted at 18% and 19 cents at New
York, which means delivered in Toronto
and roasted here, 32 cents per pound.
Santos are 37 cents per pound roasted,
The better.
among wholesalers, are.selling mnd
55 cents per pound. Indications.axe.

the market will continue very strong

Coffee—
Java, Private Estate
Java, Olleovernment, Ib.
b

Maracaibo, 1b,
Jamaiea,
Blue Mountain Jamaica

h.b Anbhn 1b.

Sweet, Ib.

Peppers Show a
Downward Tendency

Terento.

SPICES—There is a downward ten-
dency in the market for spices. Peppers
are quoted lower, black peppers being
offered at 48 cents, Cream of tartar is

easier to the extent of 5 cents per pound.
v 26

&3¢

Cayenne ....
Cloves . .

Herbs — sage,
mint, savory,
Pastry

Marjoram

s —oce Q000
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PAprih b,
Nutmegs, selects, whole, 100, .
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Prices on Honey and
Maple Syrup Unchanged

HONEY —There is no change in the
market for honey. A shortage is re-
ported in receipts of maple syrup. Prices
are likely to be firmer on both honey
and maple syrup,

Basr gaoo:
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..,mtuh Winter Wheat Flour in e-rlud
t’glt» ;
“S/tort.r Have an
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CANADIAN GROCER

Bmk Demand For
s W inter I'loar

FLOUR.—Some denlers are quotmt
Manitoba flour at $10.85 per barrel in
carload shipments, while Ontario winter
wheat  flour is offered at $10.25. The
latter is stronger, it being a little scarce

in the face of a brisk demand.
FLOUR

shi mmﬂ“ track, bbl.

Active Inquiry

Teronte, e
MILLFEEDS—There is a very brisk
demand for shorts at the present time.
Offerings are freer now that the mills
are operating at capacity.
}:1 ;aor]ou. track

Shorts, per ton

Ontario Potatoes Have
Again Advanced
Teronte.

VEGETABLES—Ontario potatoeg are
steadily advancing in price. Dealers
quoted them this week at from $2.10 to
$2.25. Supplies are said to be small,
and consignments are being brought in
from the West. It is reported that ship-
ments of Ontario potatoes to United
States points have been rather heavv.
resulting in a shortage for the domestic
trade. = Florida tomatoes, fancy, are
hringinzg from $7.50 to $8.50. Heathouse
tomatoes are offered at from 20 to 45
cents per pound. New potatoes from
Florida, “Hastings,” white stock No. 10,
are now on the market. They are sell-
ing at from $6 to $10 according to grade.
In bushel hampers they are offered at
$3.75. Domestic vegetables, with the ex-
ception of potatoes, are steady. All im-
ported vegetables are big sellers. Cali-
fornia cabbage are easier this week, at

$8.50 per crate.

Asparagus, Cal.,, 12 large bunches
to case

Beets, bag

Cabbage, Cal., large crate

Cauliflower, Cal.,, per hamper...
Do., Oregon, large flat crate, 10

to 18 heads
Celery, Florida, 3s to 6s, 8s

P,
Potatoes, Onm

tau. E
Do., D

Do.. ndmom No 1, pef Ib... 0 20

Pineapples Are Eeasier .
With Increased Supphies

Teronto,

FRUITS — Quotations on imported
fruits show few changes as compared
with the preceding week. Porto Rico
pineapples are unchanged at from $6.50
to $7, but the price tendency on these
is towards lower levels. Receipts are
increasing.  Strawberries from Louisi-
ana, Arkansas and Tennessee are no:w
arriving. The pints are sellin~ at 23
cents and the quarts at from 40 to 45
cents. Grapefruit and lemons are un-
changed and bananas, while continuing.
in good supply, are steady in price. There
are still some Ontario Spys on t"e¢
Toronto fruit market, at from $11 to
$12 per barrel. Washington Winesans,
extra fancy, are selling at $6 per box.

Apples—
Do., Winesaps, box
Do., in barrels.

Spys

Bananas, per Ib,

Grapefruit—
Florida b54s
Cuban, 46s

Do., bds
Cllifornh

$6 00

~1® e
& "

seedless, 64s
80s,

Oramren
Cal[!ornh nnvels 100s
1

1o

Do., 200s, 216s,
Va'envias —
1508, 176s, 200s, 216s, 250s.
288s
3248
Lemons, Cal.,
Pineapples—
Porto Rico, 24s, 30s, case ....
Do., 86s, case
Strawberries, pints ....
Do., quarts
Rhubarb doz. bunches ...
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WINNIPEG MARKETS

this week showmg another cent a pound increase all

WINNIPEG May 7—Coffee prices continue to advance,

round. There is a very firm feeling in the dried fruit
market, and it is confidently expected that both prunes.and

dried apples will show further advance.

Rlce, too, shows a

very firm feeling, but tapioca is somewhat easier.

Further Advance
In Coffee

Winnipesg. _ : $
COFFEE—In keeping with the higher
market on coffee an advance of 1c per

pound has been made this week. The -
market is steadily advancing as the

siening of peace becomes more definite.

Green Coffee
Rio, No, 7
San




Prunes and Apples
Will Go Higher

DRIED FRUITS.—Tt —The new prices on
dried fruits are very high, especially on
prunes, apricots and peacbes and some
dealers are of the opinion that if pres-
ent quotations are held, very small quan-
tities of these fruits will come on this

market. As far ag futures are con. BoHey

cerned the situation is very unstable.

The opinion is quite gemeral that in.

sixty days’ time prumes and evaporated
apples will be worth a lot more money
than to-day. Stocks of apricots are get-
ting down pretty low with local job-
bers. There are no seedless raisins to
be had, owing to the rain damage to
this crop.

. boxes, per Ib. ...

. boxes, per Ib ..,

. boxes, per Ib. ...

. boxes, per Ib.....

. boxe- per by
r Ib..

020 0 22

Evaporated Apples, Ontario, 50s.
Peaches, choice, 25-1b. boxes....
Apricots, choice, 25-Ib. boxes...
Do., standard, 25-1b. boxes ....
Raisins—
Muscatels—
1 Crown, 25-Ib. boxes
Seeded—Bulk, 25-1b. boxes ....

Nuts Very Firm;
Slow Movement
Winnipeg.

NU’I‘S —All lmes of nuts are very
firm in primary markets. There is not
much movement in this market at pres-
ent, though it is expected this condition
will not exist very long. Jumbo pea-
nuts from Virginia, which have not been
much in evidence recently, are soon ex-
pected on this market,

Rice Very Firm;
Tapioca Easier

Winnipeg. —_—

RICE.—The market for better quality
rice promises to be very firm. Japan is
said to be on rice rations and there is
therefore no exportation from that soun-
try. Ordinarily, Japan exports large
quantities of rice and imports Korean
rice to take its place. For this reason
the better grades of rice will not be
plentiful. Tapioca prices are a little
easier this week.

Rice—
Extra fancy, Japan, 100-}b, b-cn
Fancy Japan, 100-lb. bags .
Siam, 100-1b. bags
Tapioca, Ib.
8ago, Ib.,
Less quantities

Plenty of Feeds;
Fair Demand

Winnipes. it

FLOUR, FEEDS, CEREALS.— Most
Western mills are continuing operations
on export orders. An abundance. of
bran and shorts is therefore assured for
some time. The demand is reported to

be not quite so good this week.
Government Standard Flour—
Cash earload prices

CANADIAN GROCER

To flour and feed men

To bakers

To lbnkeoul uyinc cash or
30 days, to
Do., less th-n ton lots ....

Credit Prices—
Manitoba points
Suhuhmn points

10 40
10 20

10 60
107

-
oo
g

Bran, B.C. and Vancouver Isid.
, B.C. and Vancouver Isd

8582 sncw
#8 8883 33538 3
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Bean Market

Continues Firm
Winnipeg.

BEANS.—This market is steady at
last week’s quotations and is maintain-
ing its firmness following the recent
slump. Prices are unchanged at $4.25
per bushel for fancy white beans.

Big Range in

Jam Prices
Winnipeg. -
JAMS.—A heavy consumptxon of jam

continues. That some jobbers are hold-
ing heavy stocks of jam is indicated in
the range of prices being asked, which
vary from 7c¢ to 8c per pail, according
to the size of the stock on hand. A
range of from 93¢ to $1.00 is being
quoted this week by various jobbers for
the same size and brand of jam in pails.

Canned Goods Firm;
Demand is Good

CANNED GOODS —All lines of can-
ned goods are very firm with the de-
mand remaining good, though the trade
will do well to watch the quality of
canned vegetables, as some poor quality
tomatoes, corn and peas are being of-
fered at cut prices. The consumption
of canned fruits is particularly heavy.
Canned pilchards are being favored in
place of better quality salmon, as at
present only the cheaper grades of sal-
mon are offered.

M6
325
3 95
5 80

Peas—
Standard, 24 x 2's
Toma'toes—
2%s, Can.
Peaches—
Heavy Syrup, 24 x 2s
Pears—
Light syrup, 24 x 2s

Plums—
Lombard, light syrup, 24 x 2s 3 70
Lombard, heavy syrup, 24 x 2's ...

Strawberries—

Tea is Mouing; .
No Reduction

innipeg.

TEA.—Tea ltocks are moving more
freely at present, owing to the fact that
the large stocks held by dealers are now
dwindling. The market in the East is
very firm and indications are that there
will be no redyction in price this year.
Freight rates may yield a little, but the

‘difference in the markets in the East

will more than cover any reduction in
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rates. Cheaper teas than the following

can be had, but they are of very in-

z::ior quality and only sold from sample.
042
044

0 48
0 50

Tomatoes Advance;
C abbage Scarce

VEGE’I‘ABLES — Florida tomatoes
have advanced and dealers report that
shipments are being received in very
poor condition. New cabbage is becom-
ing very scarce. Onions have also ad-
vanced this week, present quetations
being 7%c per 1b.

Onions, silvers and yellows, Ib.

Radishes, dosz.

Parsley, imported

Celery, Cal.,

Caulifiower, dos.

Potatoes, 10-20 bush. lots, bush.
Tomatoes, Florida

Onions, green, 10 doz. box ....

Asparagus, 10 doz. box

Rhubarb Declines;
Grape Fruit Scarce

Winnipeg. -

FRUITS—Strawbemes being received
are none too good as regards quality.
Some berries from Arkansas are being
quoted at $10.00 in 24 qt. baskets. Wash-
ington rhubarb has taken a further drop
in price this week to $3.25 per 40 1b. box.
Apples are becoming ‘very scarce and
are advanced in price. Grapefruit is well
cleaned up and higher prices are being
asked.

-
cavoWogeowran®on

22883838§3888358

Strawberries, 24-qt. basket ..

Rhubarb (Man. hothouse)
Rhubarb (Washington) fresh,
40-1b. box

Apples—

CHANGES IN STAFF OF RICHARDS
& BROWN, LTD.

Richard Howarth, who has been sell
ing for Richards & Brown, Ltd., Win-
nipeg, in the territory of northern Man-
itoba, has been transferred to southern
Manitoba, where he is well known. He
has been succeeded in the north by
Robert Alexander.

J. A. Kerr, who has been with Rich-
ards & Brown, Ltd., for a long time, and
who has had charge of the city, has
taken a territory for this firm. Jim is
one of the best grocers in the trade,
having spent all his life in it.

——

The friends of Joseph Ethier, alder-
man of Outremont, adjoining Montreal,
and general manager of Laporte, Mar-
tin, Limitee, Montreal, will regret to
learn of the loss of his wife. Mrs.
Ethier passed away on Sunday last at
her home in Outremont at the age of
51 years.
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

.prices being 47c.

St. John, N.B,, May 6.—A slump in
butter marks thls week’s changes in the
grocery trade here. A decline of 10c
per pound is istered in creamery at
from 53¢ to 55% Dairy is quoted at
from 48c to 50c and tubs at from 46¢
to 58c. Eggs are also lower, fresh eggs
selling at from 47c¢ to 48c, and cases
at from 41c to 43¢ per dozen. Ordinary
cornmeal is higher at from $3.70 to
$3.80. American clear pork is quoted
at from $566 to $60. Canned tomatoes
are offered at $3.90. Bad roads has
stimulated the price of- tomatoes, quo-
tations ruling at from $3 to $3.75. Lower
prices are expected before long. There
are no Canadian onions.
Flour, No. 1 patents, bbls.,
Cornmeal, gran., bags

Cornmeal, ordinary, bags
Rice, Siam, per 100

CL P
=8z

Sugar—
Standard, granulated

252 23

&2
¥

Eggs, case

Breakfast bacon

Butter, creamery, per lb.
Butter, dairy, per Ib.
Butter, tub

Margarine

Lard, pure,

Lard, compound

American clear pork

Beef, corned, 1s
Tomatoes, 3s, standard, case ....
Raspberries, 25, Ont., case
Peaches, 2s, standard case

-
=

&z22

g:

L3
3
e

Strawberries, 25, Ont., case
Salmon, ned. spring, cases

[t
S28%: 28328833

Peaches, per .
Apricots, per Ib,
Potatoes—
Natives, per bbl
Onions, Can., bag

Do., Bermuda, per crate
Lemons, Cal.
Oranges, Cal., cas
Grapefruit, case
Bananas, per lb.
Apples, box

0
9
0
0
0
0
0
0
0
o
0
0
0
4
3
8
]
4
2
4
8
1
]
8
0
0

.
o
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Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Sask., May 6.—Never before
has there been a season when egg prices
on the Regina market so nearly approach-
ed those at Montreal and Vancouver.
The egg market is very firm, jobbing

A A

This is due to the
heavy export demand. Few are being
stored. Everything is moving to Van-
couver or Montreal markets. The but-
ter market is reported to be gradually
weakening. All fruits remain high in
price. General groceries show practi-
cally no changes.

Beans, small white Japans, bu..
Bea: Ib.

¥

Sugar, pure cane, h
Cheese, No. 1 Ontario, large .
Butter, creamery

Apples, gal.,
Strawbe:

SRERRAR5SIBERESRS

Raspberries,

Peaches, 2s, Ontario, case

Plums, 2s, case Feve
Salmon, finest Sockeye, tall, case ....
Salmon, pink, tall, case

Pork, American clear, per bbl...

-
w o -00-==.' AN RRNONNNAROCOPPOOOOOTINO N

23 $3583¥: 2233

it
California oranges ....
Pineapples
Lemons

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., May 6.—To-day’s quo-
tation in lard is $20.70 on 3’s. Mostly
all cuts of bacon and some cuts of hams
are lc higher to-day. Eggs are $13.50
and some packers are going ahead stor-
ing in some quarters. 34c is being ask-
ed for large Ontario cheese. Evaporated
apples are 1c per pound higher. Crisco
has advanced 70c a case. C. & S. coffee
is now 50c for No. 1 grade. Choice
evaporated peaches are 25 to 26 cents.
Louisiana strawberries are now arriv-
ing in good quantities, pints selling at
$7 and quarts at $13.

—
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o
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#38 38122:823;3:5 28338
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Sugar, p;:n cane. granulated, cwt.
Cheese, No. 1, Ontario, large ...

-0
PR PO gOoOm

Corn, h.

Peas, 2s, mldnd case

Apples, gals.,, Ontario, case ...
Strawberries, 25, Ontario, case..

coeoe e oo
¥ ¥

40-5
Snlmon. pin, tall, case .
s.lmon. Soekm. hll eue

—_

@
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Onngel. navels
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WINNIPEG MARKETS
Continued from page 49

Fresh made creamery, No. 2...
Margarine

Poultry in Local
And Export Demand

POULTRY—Stocks of poultry are go-
ing into consumption in good quantities,
both for local and export trade.

W hitefish Advances;

Demand Improved

FISH —An advance of %c per lb. has
been made on whitefish this week. Fresh
salmon is coming forward in good quan-
tity at 30c per lb. Large receipts of
fresh halibut have also come on this
market during the past week. The de-
mand for fish is reported to be consid-
erably improved. There are no further
changes in sight at present, according
to dealers.

LAKE FISH
Whitefish (cleaned), Ib
Whitefish (frozen), Ib
Pickerel, Ib.
Pickerel Fillet, 1b.
Frozen Trout, b,
Round Jaekfish, Ib.

Dressed Jackfish, 1b, .... .
Frozen Goldeye, Ib. ....

Fresh Halibut
Frozen Halibut, Ib.
Frozen Salmon, Ib.

————ee

RETAILERS FORM WHOLESALE
COMPANY

A new wholesale grocery company
has been organized under the name of
the York Trading Co. with offices at
107 Front St. E., Toronto. The presi-
dent of the company is Robt. Dowson,
retail grocer, 801 Danforth avenue, and
the manager is James Vair. The share-
holders include a number of retail gro-
cers of Toronto. Further particulars
will appear in next week’s issue.
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Strike Ties Up Toronto Packing Plants

Some 3,000 Men Walk Out on Monday of This Week, and City and District Faces Pos-
sibility of Grave Shortage—No Reserve Stocks to Meet
Emergency

ITH the walkout of the employ-
‘; ‘/ ees of the various packing com-

panies in Toronto, a serious
situation arises.

For some time past it is known that
business has been done in more or less
of a hand-to-mouth manner. At present
prices of livestock there was no induce-
ment for packers to buy more than they
could dispose of in a very short time.
As a result the strike finds only a very
limited supply of meats in storage. There
are some stocks of beef that were: des-
tined for the export trade, but this is
not sufficiently large to materially af-
fect the situation.

Will Result in Shortage

The indications are, therefore, that
if the strike lasts over two or three days
that the city, and with it a large number
of communities in various parts of the
country that depend on Toronto pack-
ing plants for their supplies, will be en-
tirely without meats of any kind. Just
what effect these conditions will have on
prices it is difficult to state at this
early date, but if the strike lasts for any
length of time it will certainly be a dis-
turbing element on this market, as
people will, perforce, have to turn to
other foods to make up the possible de-
ficit in meats,

A continuance would also quickly af-
fect the live stock producer, and would
result in a marked decline in prices for
these products, and their probable di-
version across the line.

Packers Still Buying

Though the strike became effective
at 10 o'clock on Monday, there was yet
some buying on the Union Stock Yards.
The packers, while not eager to take
offerings, were anxious to cover the
shippers who had shipped in good faith,
and as a result some thousand head were
purchased after the strike was declared,
many of these being shipped to Buffalo.
This is hardly a condition that can con-
tinue however, and the only wise move
is, of course, to delay shipments of live
cattle and hegs to the Toronto market

until the conditions have righted them-
selves.

On Monday morning of this week,
some 3,000 men from the various pack-
ing plants of Toronto walked out. There
is some complaint on the part of the
men in regard to the matter of pay,
and some discussion as to the working
hours. The real reason for the strike,
however, seems to be the endeavor to
force the packers to recognize their
Union.

The Packers’ Position

During the latter part of March there
was a somewhat similar demonstration
that did not get, however, as far as a
strike. At that time the working hours
were reduced from 56 hours a week to
48 hours, and the men were apparently
satisfied. It was only temporary, how-
ever, and for some time past the present
difficulty has been brewing.

F. P. Megan, of the William Davies
Co., who has been chosen to represent
the packers, issued the following state-
ment last night:

“The packers have made every pos-
sible effort to avoid a strike. There is
no reasonable grievance as to wages,
hours of work or condition of labor. The
packers make no discrimination against
a man because he belongs to the union.
On the other hand they refuse to dis-
criminate against a man who in the ex-
ercise of his judgment decides not
to join the union.”

Mr. Megan continued: “Wages in the
packing house are more favorable than
in most other industries, provision is
made for adjusting all grievances, in-
creases have been made from time to
time to meet the increased cost of living,
hours of labor were reduced without any
decrease in wages, and the packing
houses are operated under Government
supervision and accordingly . must be
sanitary.”

The Men's Contention

The men, on the other hand, instance
conditions that they claim must be rem-

edied, and point to instances of what
they consider unjustifiable wage scales.

The Hon, Gideon Robertson, Minister
of Labor, is to meet the strikers in To-
ronto on Wednesday, and it is hoped
that some solution of the difficulties
may be reached at this meeting.

It is possible that the strike may be
a thing of the past before the CANAD-
IAN GROCER is off the press, but there
are no indications of any settlement at
the time of going to press.

P i

EUROPEAN MARKET FOR POULTRY

A French poultry expert, according to
advices received by the Canadian Trade
Commission, states that there is an ur-
gent need in France for 3,000,000 breed-
ing hens at present. It is estimated that
egg and poultry production there in the
last four years has decreased 50 per
cent. Over 6,000 hens have been given
by British traders to help the restoration
work in Northern France.

Conditions in Poland are said to be
such that hundreds of thousands of fowls
are wanted, and British experts are ad-
vocating that the newer breeds be at
once introduced into the devastated
areas.

The Trade Commission suggests to
poultry men and farmers a continuance
of the greater production campaign of
last year. The cheapening of feedstuffs
is in their favor.

Canadian exports of eggs in 1918
roundly totalled 4,000.000 dozen, one-half
the quantity exported sixteen years ago.
Great Britain alone, before the war, im-
ported 190,000,000 dozen annually.

a—— e
" ADVERTISED AT LAST

There was a man in our town,
And he was wondrous wise;

He knew that he could get along,
He would not advertise.

At last one day he advertised,
And thereby hangs a tale;

The ad was set in nonpareil
And headed, “Sheriff's Sale.”
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Produce, Provision and Fish Markets

QUEBEC MARKETS

ONTREAL, May 6—Rather a quiet condition prevails
this week in the Montreal produce markets, but there
is some business of a satisfactory nature passing.

Changes of price are made in several lines, and the most
important of these is that for butter, which has slumped mate-
rially, the price for choice creamery being 53¢ in prints, Few
looked for so big a drop. It is possible there may be lower
prices yet, for there will be a better and a freer movement
from the farmers to th2 various markets. Hog prices are
easier on the live only, and there may be lower prices soon on
dressed. On the other hand, beef is ruling with a firmer
undertone, but prices are unchanged. Lard is up again, and
this follows the definite tendencies pointed out in CANADIAN
GROCER last week. Margarine is steady and active. Cheese
is somewhat easier in tone, but no actual changes are made.
These may come in the near future when receipts improve
from the factories. Eggs are up one to two cents. Poultry is
firm and much is still exported. Fish markets are likely to
decline, the receipts of supplies being larger.

Lower Hog Prices;
Beef Market Firm
sontreal PRATERTE

FRESH MEATS.—One outstanding
feature of the week has been that of the
easier feeling with regard to hogs.
Prices lowered in this market to $21 to
$21.50 per 100 pounds. This was the de-
sult of lower country point quotations,
and the supply has also improved. Stock
coming to this market is reported to be
in good condition, and there is a fair
supply. Dressed hogs still hold at
$30.50-$31 per cwt. Fresh beef has been
in firmer market this week, and while
no actual advance has been made the
undertone is stronger.

Hogs, live
Hogs, Dressed—

Abattoir killed, small, 65-90 Ibs. 30 50
Sows (heavy) Ywis
Hogs (country dressed)

Fresh Pork—

Leg of pork (trimmed)
Loins (trimmed)
Tenderloins, Ib.

ribs

Fresh Beef—

(Steers and Heifers)

$0 27 $0 32 .Hind quarters.
015 0 20 .Front quarters.
0 40 0 4....

032 ... Ribs

016

(Cows)
$0 27
015

0 s IR e

Calves (as to grade) 018

Lambs-—30-40 Ibs. (whole carcass 1b.) ..
0 20

Ham Trade Fair; :
L At Held Prices

CURED MEATS.—No changes have
been made in the price of cured meats
this week and there is a fair volume of
business at the basis ruling. Cured hams
are still very popular, and there is a
godo sale for bacon. Altogether the
markets are steady and some look for a
better trade movement in the near fu-
ture. b

Cured Meats—
Hams—

Medium, smoked, per Jb.—
(We
12-1

Boneless,

Bacon—

Breakfast, per Ib.
Roll, per Ib

per b,

Long clear bacon, ton lots ....

Long clear bacon, small lots ..

FRE DO I o iciaisiniies
Barrel Pork—

Canadian short eut (bbl.)

Cleni:c fat backs (bbl.)

027
0 28

(40-50
63

60
Short cut clear pork (bbl.) ..
Heavy mess pork (bbl.

Bean pork (bbl.)

Cooked Ham Sells

On Same Basis
Montreal 7
COOKED MEATS.—With the excep-
tion of cooked ham there is very little
new business other than that expected
from week to week. Prices are maintained
and there is no quotable change. - Sup-
plies are adequate to meet trade require-
ments.

-
o
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Lard at 35 Cents
Makes High Record
Montreal

LARD. — Last week CANADIAN
GROCER said: “There is every reason
to expect that brick price will be 356¢
within a few days.” This prediction has
been sustained, the quotations made by

a7

the provision men this week being 35¢
for the one-pound bricks and the usual
differentials obtaining for the various
packages. The undertone is firm, under
active demand. :

0 83

bs, 3
Pails, 20 Ibs., per Ib. ....
Bricks, 1 Ib., per Ib.

No Upward Trend
For Shortening

Montreal

SHORTENING.—There has been a
steady business for this line, but little
new has developed. Prices have not
been changed, as with lard and at the
quotationg made a fair tonnage is pass-
ing out to the trade.

Tierces, 400 lbs., per Ilb.

PO B0 B o v iiiiiaaeisa
Pails, 20 Ibs., per Ib.

Bricks, 1 Ib., per'lb. ...........

Firm Basis Still

For Margarine
Montreal .
MARGARINE.—A fairly large busi-
ness has been done in margarine for the
past several weeks. This is partly at-
tributed to the high price basis reached
for butter. Best grades are selling at
38 to 38% cents for bricks of one pound,
and there is likely to still continue a
satisfactory demand from the consumer.
Stocks are in good shape.

Prints, according to quality, 1b. 0 35

0 388145
Tubs, according to quality, 1b. .... 0 34%%

Butter Descends
In Fast Order
Montreal e

BUTTER.—Even those most sanguine
in their belief that butter prices would
come down, did not expect the decided
slump that has been effected, the drop
being from 14c¢ to 15¢ per pound within
the past two weeks. This condition is a
direct result of large supplies from the
country and of a decreased buying, it is
said. Some expect that lower prices will
be named in the near future. One johber
reports that price offers from the States
make that a more profitable market.to
sell to at present.

Butter—

Creamery prints, fresh made..
Creamery solids, fresh made..
Dairy prints

Dairy, in tubs ,choice

C heese 1s Quiet;
: New Not Plentiful

CHEESE.—While many factories have
opened up throughout the country it is
noteworthy that receipts are not greatly
improved. From now on there should be
a big improvement, and if this comes
about prices may be more favorable.
There is a fair domestic trade and export
will likely be larger as soon as the com-




48

mission makes announcement regarding
the prices for the commg season.

One C ent Advance
Brings Eggs to s0c
Wontreal.

EGGS.—While the receipts of new-
laid eggs have been excellent, in fact
larger than ever, prices are well main-
tained, and there was an advance to 50c
per dozen. At this price the undertone
is firm and there may be no very low
prices if export demand and domestic
consumption continue as at present. Ii
is also pointed out that storage is now
responsible for a considerable lot of
eggs, the produce men putting away
stock for future use.

Fggs—
New-laids

Steady Selling
Keeps Poultry Firm

Montreal e

POULTRY.—Large export orders were
filled last week, it is stated, for poultry.
There is every indication of this business
continuing to come forward, for the near
future at least, and with the large ship-
ments that are made prices are bound
to be firm, while this drain on supplies
continues. There is a good local demand.
Receipts from the country are reported
as only fair.

Chickens, roast (3-5 lbs.)
Chickens, roast (milk fed)
Broilers (3-4 1b. %)
Brome Lake
Young Domestic
Turkeys (old toms),
Turkeys (you~«)
Geese ...
Old fowls (lnnu)
Old fowls (small)

Fish Prices Here
Tend to I.ower
Montreal

FISH.—With the receipts of fish from
the sea continually improving there is a
strong tendency for prices to saz. There
will be lower quotations, say the fish
dealers, and favorable market quotations
may be looked for. Fresh fish are also
expected to come to hand soon from the
rivers and lakes, but, as yet there is little
movement from those sections.

FRESH FISH

Ib.
Bullheads (dmnd)
Gaspereaux—each
Haddock
Halibut, Eastern ...
Halibut (Western)

ocoocooooOoOS

R

Live loblterl
Salmon (B.C.) per Ib, Red ....

FROZEN FISH

Gaspereaux, each
Halibut, lary: and chicken

cosoco®oocoo oo
o
H 1 HE ARt

®oo®gococ
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Dore
Smelts, No. 1, per Ib.
Smelts, No. 2, per Ib.

CANADIAN GROCER
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Codfish—
Codfish, large bbl., 200 Ibs..
codﬂnh.n' o. 1, medium, bbl.,

200
Codfish, No. 2, 200 Ib. barrel..
Pollock, No. 1, 200 Ib. b.ml

strip boneless

bu-) Ib.
Codfish (boneless) (24 1-1b. eartons)
Codfish (Ivory) (2-1b. bloeks, !O-Ib bx)
Boneless cod (2-1b.)
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Shredded codfish (12-1b. bex) ..

Dried codfish (100-Ib. bbl.) ...
PICKLED FISH

(Seowh cured), barrel. ll

Herrings
Scotia,

et
- Do
5588z83%32 283

= 10 00 09 08
oo RER

o
Cape Cod, per barrel
Batouche, per barrel
Sea.lops, gallon ....
Can No. 1 (Solids) .
Can No. 8 (Solids) .
Can No. 5 (Solids) .
Can'No. 1 (Selects) ...
Can No. 3 (Seleets)

ONTARIO MARKETS

ORONTO, May 6—All pork products show further
advances, in keeping with the sharp upward movement

in the market for live hogs.
week is also tending to hold the market firm.

The packers’ strike this
Eggs are in

plentiful supply now, and are being bought for storage pur-

poses.

Packers’ Strike
Has Bullish Effects

FRFSH MFATS—Advances are again
shown in quotationg on fresh pork, the
strong position of the market on live
hogs being responsible. The fact too
that over 3,000 packers in the Toronto
abattoirs are on strike will also have a
tendency to firm prices in all kinds of
meat. At the close of last week veal

was quoted easier and lamb was firm,

with no change.
FRESH MEATS
Hogs-

Dressed, 70-100 lbs., per ewt.
Live, off cars, pér cwt

Live, fed and watered, per cwt.
Live,

327 50

f.o.b., per cwt

Fresh Pork—
Legs of pork, up to 18 lbs...
Loins of pork, Ib.
Tenderloins, Ib.
Spare ribs, 1b. .
Picnies, Ib.
New York shoulders, 1b. .. ....
Montreal shoulders, lb.
Boston butts, Ib.

Fresh Beef—From Steers and Hdler-—
Hind quarters, Ib. 026
Front quarters, Ib.

o®Pcocoe
0o @
£ 1 fot et

024
013
0 34

b. 025

Cow beef quotations about 2¢ per
above quotations.

Calves, lb. 0

Lambs, whole, Ib. 0

Sheep, whole, 025

Above prices subject to daily ﬂuemﬂmu of the
markek

cooooc®
»n it d w
SEmone
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Further Advances on
Hams and Bacon

PROVlSIONS—The market in provis-
ions is generally stronger, and new ad-
vances are registered this week on
practically all lines. Ordinary break-
fast bacon is quoted at from 43 to 45
cents. Should the packers strike be pro-

Butter is weaker and sharp declines have occurred.

longed, it is more than likely that fur-
ther advances will be the result.
Hams

Skinned, rib in

Boneless, per Ib.
Bacon—

Breakfast, ordinary, per 1b. ...

Breakfast, fancy, per lb.

Roll, per Ib.

Wiltshire (smoked sides), b, ..
Dry Salt Meats—

Long, clear bacon, av. 50-70 1b.

Do., aver. 70-100 lbs. ..

Fat bneka 16-20, Ib,

Out of pickle, prices range about 2¢ per pouml
below corresponding cuts above.
Barrel Pork—

Mess pork, 200 lbs.

Short cut backs, bbl.,

Pickled rolls, bbl,

oo ©o© oo

56 00
63 00

50 00
e , lightweight.. .... 60 00
Above prices subject to daily ﬂuemﬂonl of the
market.

Price Tendency Higher
On Cooked Meats

COOKFD MFATS——Cooked meats
continue their upward movement in
prices. Roast hams are quoted as high
as 57 cents, while the boiled range from
53 to 54 cents. Shoulders, roast, with-
out dressing are bringing from 46 to 47
cents.

57 00

COOKED MEATS

Boiled hams, lb. .
Hams, roast, without dressing, Ib. 0 52
Shoulders, roast, without dress- i

o

$0 54
057

047
015

025

Meat Loaf with Maecroni
Cheese, b,

Choice Jellied Ox Tongue, lb.. 0 53

Pork and Tongue, 1b 034
Above prices subject to daily fluctuations of

the market.

024
0 52

Shortening is Half
a Cent Higher

SHORTENING—An advance of a
half to a cent per pound is shown on
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'quoutnom on shortening at from 27 to
28 cents per pound.
Shortening, tierces, 400 Ibs., Ib... $0 27 $0 28

l“n.‘dtlb. Mo%a per b, hllhenl;m‘g tierces ;
11%4:1%¢ higher thnrn de:m. . 2

Margarine Continues |
to Have Active Inquiry

MARGARINE—Pnces on margarine
show no change. There is a good de-
mand for the same, although it is ex-
pected that the strike in the Toronto
abattoirs may interfere materially with
the output of margarine dometﬁeally
‘manufactured.

Margarine—

1-b. prints, No. 1

Do., No. 2

Do., No. 8 )

%Iid- le per Ib. less than prints.

Sharp Declines in
: Butter Quotations
oronte.

BUTTER—The wholenle butter mar-
ket has developed weakness. Marked
recessions are shown in quotations at
the factories, and dealers’ prices to the
retail have declined from four to five
cents as compared with a week ago. As
the spring grows into summer. prices
are expected to go even lower. The out-
put is increasing, and the trade in an

export way is not so heavy.
Butter—

Creamery prints (fresh made).
Creamery solids (fresh made)..
Dairy prts, fresh separator, Ib..
Dawry prints, No. 1 K

0 55
0 53
0 50

Lard Jumps to 35
; Cents Per Pound

LARD—-DeaIers are quoting a higher
price on lard this week, at from 34 to
35 cents per pound. This upward
movement is in sympathy with the
stronger tendencies in the market for
live hogs.

Lard, tierces, 400 Ibs., Ib. ...... $0 34 $0 35

In 60-1b. tubs, Ye hl[her than tierces, pails e

higher than tierces, and 1-1b. prints, 2¢ higher
than tierces.

Egg Receipts Are Heavy;
Prices A re Unchanged

Teronto.

EGGS. —Recelpts of eggs coming
forward show considerable increase over
those of a week ago. Wholesalers are
buying them in the country at from 44
to 45 cents. Large quantities are being
bought for storage. Prices to the retail
trade are firm. New laids are selling
at from 48 to 49 cents, and the new
laids in cartons at from 50 to 53 cents.
Very few eggs are being sold in cartons.

New laids in ecartons, doz..... 0 50 0 52
New laids, doz. 0 48 04
Prices shown are subject to daily fluctuations of

the market.

Frozen Poultry Now
Supplying the Trade
Toerente. ———-
POULTRY—The demand: for poultry

is being met by cold storage supplies.
‘There are no fresh supplies coming for-

CANADIAN GROCER

ward. Quotations to the retdil trade
show no change as compared with a
week ago. - Fears are expressed that
a scarcity may develop in the poultry
market early in the summer.

Prices paid by eommhnll?ln men at Toronto:

ters, Ib.
Fowl, 4 to 6 Ibs, Ib..
Fowl, over 6 lbo, 1b.
I-‘ovl. under 4 Ibs., 1b.
'{chu under b5 Ibs.,

Demand For Frozen

: Fish Has Fallen Off

FISH—Trade in ﬁsh is qunet compar-
ed with a fortnight ago. It is sort of
between seasons, and the consumer has
grown a little tired of frozen fish, and
the demand for fresh fish has not taken
on any great activity as yet. Fresh
flounders are quoted this week, selling
at from 7 to 10 cents per pound. There
is no fresh halibut. Fresh lake trout
have a fairly good sale at 20 cents per
pound.

FRESH SEA FISH
Cod Steak, Ib. $0 $0 12

Do.. 09 010

010

025
010

Haddock, heads on Ib.
Halibut,  Ib.
Flounders, Ib.

FRESH FROZEN SEA FISH

Cod Steak, Ibs. 009

-
2

ES

o®ocococoePPocooee
T T L T P

FRESH LAKE FISH
Lake herring, Ib.
Ib.

e o
0. e
o

FROZEN LAKE F’ISB

Herrings, Lake Superior 5
Do., Lake Erie, Ib.

Mullets, Ib.

Pickerel,

H
&

Trou
Tulibees, 1b,
Whitefish, Ib.

09.0..00
- -3
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New Large Cheese Sell
at Lower Figure

Torento. g iy

CHEESE—The cheese market just
now is rather unsettled. A decision as
to whether the price will be controlled
by the Government this season, as was
the case the past two years, is being
keenly awaited by both makers and the
trade in general. There is now practi-
cally no old cheese on the market, the
new cheese coming forward freely. New
large cheese are quoted to the retail
trade at from 28%c to 29c.

Cheese—

Old, large

New, large

Stilton (new)

Twins 14e¢ 1b. higher than large cheese. Triplets
1%e huther than large cheese.

WINNIPEG MARKETS

WINNIPEG, May T7—Hog prices show still

further

advances since last week, having reached $21.2§.
Butter stocks are being rapidly cleaned up and there is

a very firm feeling in the market. '
Poultry stocks are going into consumption

in regards to eggs.
rapidly.

Hogs Very Firm;
Receipts Light
Winnipeg

PROVISIONS.—Hog prices have ad-
vanced to $21.25 this week, and the
market is very firm. Receipts are very
light. The United States markets have
reached their highest point in the last
week with an average price at Chicago
of $20.85.

Hama—

Dry Salt Meats—
Long clear bacon, light

Barrelled Pork—
Mess pork, bbl.

The same conditions prevail

Tubs, 50s, net
Pails, 20s, net

Cheese—
Ontario, large fresh
Manitoba, large fresh

Eggs Have Firm
Undertone
Winnipeg.

EGGS —Though prices have remained
steady in this market there is a firmer
undertone this week. Prices are un-
changed at 43 to 44 cents per dozen.

Butter Stocks
Rapidly Cleaned U p

BUT'I‘FR —Recelpts of creamery but-
ter are fairly light. All stocks are being
rapidly cleaned up. The market is firm

at unchanged quotations:

Butter—
Fresh made creamery, No.
cartons

(Continued on page 45)
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’ ; : VEGETABLES
W PROPERLY DISPLAYED
LARD T

We think lard is a good pur-
chase at present prices. Ask
our salesmen for prices or

come to us direct. We put it Jliiavere :

up in tierces, tubs, pails. 20- “'””_”; Y ‘ o i
/ TFFTCTFT

b., 10-lb., 5-1b. and 3-lb. tins, 2

also in one-pound cartons. = S
DISPLAY STAND and MIST MACHINE

: Keeps Vegetables Always Fresh and Inviting
Designed to meet the requirements of retailers of Green Vege-
earman O. tables and Fruits, and to minimize the loss of such goods by
keeping them FRESH and CORISP by the use of a very small
LIMITED amount of moisture.

Makes an attractive display of green garden truck in good,
Hamilton' Canada fmh crisp condition. The fine cloud of MIST floating over

the goods suggests cleanliness and coolness.

THE W. A. FREEMAN COMPANY, LIMITED

HAMILTON - ONTARIO
Branches at TORONTO MONTREAL WINNIPEG

More Necessary Than Your

Till or Cash Register—

/Get the right viewpoint on the refrigerator question. You
wouldn’t care to do without your till or cash register, yet you can
do without proper refrigeration and display much less. An
Arctic can often save you in the few months of summer more
than the convenience and safety of a modern cash register the
year through.

Why let the waste and sales-loss of former years be repeated
again this summer. Get an Arctic, with its active, cold, DRY air
circulation that not only keeps perishables fresh and saleable,
but(:i often improves the condition of goods. Write for catalogue
to-day.

& ccne

e o™ REFRIGERATORS AND DISPLAY FACILITIES

Generous display and storage space
equipped with adjustable shelves;

door of overlapping type, panels in JOHN HILLOCK & CO., LIMITED

:el:an.s;vhlte vitrolite ; very easy on d

X ze 46 inches wide, 28 inches Office, Showrooms actory George St.

deep, B4 inches high, shipping ¥ gy s ., Torento

weight 565 Ibs. Capacity sufficient AGENCIES :—A. Tilley, 86 Crescent St., Montreal; Geo. Cameron, Sparter St, Ottawa; J.

for the average store, Two larger McMillan, 200 Main St., Winnipeg; Western Butchers Co., Regina, Sask.: M. E. Watt 572
stock sizes if desired. Knox St, Vancouver, B.C.
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Ase.You Sure Thatt Yotr :Gustomss A Saﬁsﬁed?

You can be assured of this by supplying the well-known, the tried and true
brands. “EASIFIRST” is one of these—a tried and proven success.

Your customers ask for “EASIFIRST” because it is always uniform; there
is no uncertainty about results. ' “EASIFIRST” is a particularly good sum-
mer shortening because

it is not easily affected

by warm temperature.

THE MARKET IS STRONG.

Phone Junction 3400

GUNNS LIMITED

WEST TORONTO

‘Now is the
~ time you’will
really]

== appreciate

with PORK axD
f\ TOMATO SAUCE

The CANADIAN Open

If you have been wise and installed that “Can-
adian Cheese Cutter” on your counter you need
not worry about possible loss of profit from slow

prankvbeg ! ey paary Display and Recommend

You can abslolutel);v;‘el);lon i}s acc};llracy and quick- this popular food product. It is to
cutting qualities, ich will enable you to satis-

factor?ly handle any extra rush business. gﬁ:&;ﬁ:nt}?ﬁ:\:c &150’}_});;‘12“8%&)}?:5
“The Canadian” cuts clean and quick in 5¢, 10e, Beans are wholesome and nutritious
ihe e f,"“ ihces’ B 57 SWEEh WO W end appetizing, and above all-—-guaran:
one pound cuts. , Py
N ; teed to please. Money refunded if
No up-to-date dealer can afford to be without £ § t satisfied

the “Canadian.” Only $15.00. customer 18 not salisied.

ALL HEINZ GOODS SOLD IN CANADA

The Computing Cheese Cutter Co. ARE MADE IN CANADA /
57

WINDSOR, ONT.

—
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Have No Hesitation

e SMITH

‘Bluenose’ Butter i OASPI‘ $
it always om:l up in excellent shape, O

and its quality and flavor are remark- :

ably fine. Taste “Bluenose” yourself! SOLE PACKERS
Then you’ll feel more enthusiastic about z

it. Order from your grocer. Halifax . N.S.

SOLE PACKERS.
SMITH &°PROCTOR - HALIFAX, N.S,

' E;fe Pack

Waterproof | | g3 o

branded, guaranteed

oy goods. That’s why

Pa er i you ought to sell
p o)l COSGRAVE'’S

| PURE MALT VIN-

Shippers should know about it N7 EGAR.

Attractively Labeled
Bottles--2 Sizes.

WALTER WOODS & CO. Large Bottle 2;:1 . rmcss;““ Bottle 15c.

HAMILTON AND WINNIPEG | 1009 Pure Well Advertised
ASK YOUR JOBBER FOR IT

Good Profits for you on our

Bulk Teas

Bulk teas are our specialty. The lity
is there and the price is such as will give
you a decent margin of profit.

Ask for particulars.

Minto Bros.

! The 12 Dozen Crate
TORONTO
THE MILLER BROS. CO.,LTD.,32:3% bsvg s Originally Established 1873
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Our Goods

come perfect
to the consumer

Only the most carefully se-

ilected and sweetest fish
«caught in the famous Passa-
maquoddy Bay are used in
the packing of the Bruns-
wick Brand Sea Foods.

Our plant is operated under
the most ideal conditions,
and our goods come perfect
to the consumer.

If you are not already a
Brunswick Brand dealer,
order from this list:

% Oil Sardines
% Mustard Sardines
Finnan Haddies

(Round Tins)
Kippered Herring
Herring in Tomato Sance
Clams

CONNORS BROS., LIMITED

BLACK'’S HARBOR, N. B.

e T T
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darsh'’s |

To taste Marsh’s i |
Grape Juice is to
like it. ‘

People who buy
it once will buy
it again and
again,

It’s up to you to
recommend
Marsh’s with
avery grocery
order and win
new prestige and
profits for your
store.

TheMarsh Grape

Juice Company
NIAGARA FALLS, ONT.

The MacLaren Imperial
Cheese Co., Limited
Toronto, Ont.

Are You

Ontario Agents:

ROSE & LAFLAMME Led.
Montreal - Quebec

Showing This ?

YOU’LL FIND
MATHIEU'’S
SYRUP OF TAR

and

COD LIVER OIL

as good a seller as you
could wish to tie up to.

There is always a good
demand for this Math-

ieu line.

And a good

profit, too. Try a small

display.

J. L. Mathieu Co.

SHERBROOKE

PROPRIETORS

QUEBEC
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Every merchant needs accurate store
records for two purposes

. Every day he needs a complete, accurate record of his store
transactions to successfully control his business.

He needs these same figures every time his banker or
wholesaler calls on him for a financial statement.
He also needs them to know how much

money he is making, and what it costs him
to do business.

It will classify, add, and certify. It will
save- him work and reduce his expenses.

No merchant should keep records by hand

Every merchant can get a record of his
store transactions in two ways—slowly by
hand, or quickly and accurately by ma-
chinery.

A modern National Cash Register will
give him accurate, unchangeable records.

- that can be kept so easily by machinery.

A post card will bring full information
about how an up-to-date National will

‘take the drudgery out of keeping store

records. o
> . ?

The National Cash Register Company of Canada, Limited

Toronto,

Ont.

Offices in all the principal cities of the WQFHQ .
é e KIRNEeNdh
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Keep Your Stock Spotless

HERE is no feature of your store service more important than
the cleanliness of your merchandise. All customers prefer to
trade with the cleanest store. You cannot keep dust out of your
store, but you can effectively control it and keep it off your goods by

STANDARD
Floor Dressing

When you use the old-fashioned duster you merely displace dust,
whereas Imperial Standard Floor Dressing definitely /ays ana Ao/ds
90% of all atmospheric dust. Dust cannot rise where Imperial Stand-
ard Floor Dressing is used.

Imperial Standard Floor Dressing cleans and preserves the surface of
wood, linoleum and oil cloth. A single gallon suffices for 500-700
square feet of space and lasts for several months. It may be applied
with an ordinary floor sprayer.

Imperial Standard Floor Dressing will not only help you to keep a
brighter and more attractive store, but it will also bring you a new
source of business. Your store and stock will demonstrate to neigh- _
boring merchants its cleansing, dust-preventing qualities, and they
will want some, too.

- Imperial Standard Floor Dressing is sold in one
and four-gallon cans, also half-barrels and
barrels.

IMPERIAL OIL LIMITED

BRANCHES IN ALL CITIES

Pt - - s P PRI o
R RS N UV L by (LR b s i o bt S A VR
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By Appointment to H.M. King George V.

From War to Peace

The war restrictions on the ship-
ment of Biscuits having been removed,

[ Huntley & Palmers
‘ Biscuits

are once again being sent to all parts of
the world. They are of the same stand-
ard of

Unrivalled Quality

as in the past, and to prevent disappoint-
ment, the public should place their
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.

Biscuit Manufacturers

READING & LONDON
ENGLAND
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Field & Co.

(Fruit Merchants) Ltd.

40-41-42 KING WILLIAM ST.
LONDON, E.C.4, ENGLAND
Cables: *Loudly, London "

Codes (Private): A.B.C, 4th and 5th Editiens,
Western Union and Bemtleys.

Direct Shippers

Portuguese Sardines, French Sardines, Norwegian Bris-
ling, Sild, Herrings, &c; Dried Fruits, Currants, Dates,
Raisins, Evaporated Fruits; Almonds and Nuts of all
kinds ; Shelled and Prepared Almonds; Almonlike (sub-
stitute for Prepared Almonds); Shelled Walnuts and
Kernels ; Spices, Rices, Tapiocas, &c.; Confectionery,
Chemicals, &c.

Proprietors of

urban

ates

IN CARTONS. Cases each 60 nominat pounds

Taﬁ?:gt;

Whole Rice Custard
Barley Flake Custard
Sago Custard Semolina Custard

All ingredients in the packet. No Eggs, Sugar or Milk
required. A quart of water and a packet of Turban
gives a rich milky pudding for six persons. Cases each
6 dozen assorted. -

AT

INES

The Elite of the Sea

Guaranteed real Sardines, carefully packed in pure oil. Of high
grade quality and fine flavour. Attractive gold and blue labels.

Packed in fo'lowing sizes, 22 m/m. $-club. Nominal 10 oz..
12 0z and 18 oz. All with keys.

Special (‘'wotations upon Application

»

Ground Rice Custard
Tapioca Custard

-

CANADIAN GROCER
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 Supply
All

Colors

'Make More Sales

Carry the Complete Line

N Sunsef /
b SoapDyes 4

Twenty-two standard  colors, in-
cluding Black, Navy Blue and other
dark colors. Sunset colors are fast
and only one simple operation is
necessary to clean thoroughly and
dye all fabrics.

Sunset is a Real Dye, honestly and
extensively advertised, and sure to
please your best trade: all colors
can be supplied immediately. The
spring and summer demand will be
heavy—due to the high cost of
clothing of every sort. Be pre-
pared—order a gross packed in an
attractive counter display and let
it make sales for you. Sumset sell-
ing at 15¢ pays you more profit
than any other dye.

North American Dye
Corporation

New Corporate Name of SUNSET SOAP DYE CO.
Mount Vernon, N.Y. Toronto, Canada
Sales Repreventatives for U.S. and Canada :

Harold F. Ritchie & Company, Ltd.
NEW YORK TORONTO
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"The Big Stores

have to handle things that sell quickly; that do not need recommendations
on the part of their staff. They haven’t time for that sort of thing; they are
much too busy. And so it is that these busy stores of the country, handling
flour, have found that

PURITY FLOUR

(Government Standard)

is a good one to use as a leader. They have proved by test that PURITY
is the flour that“castomers will take and ask no questions.

Western Canada Flour Mills Co., Limited

Toronto, Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster,
Victoria, Nanaimo, Prinee Rupert, Nelson, Rossland, Goderich, Ottawa, Montreal, and
St.John, N.B.

The MacLean Business and Class
Publications in Canada

O SELL or buy from Canada such lines as machinery, hardware, food products, dry goods, books and stationery,
T paper, printing machinery and supplies and general merchandise of almost every description, raw or manufac-

tured, use or consult the MacLean Business and Class Publications, as per list below. For special information.
write the publishers. Concerning the quality of the MacLean publications let this copy of CANADIAN GROCER
which you hold in your lunds speak for all. The Maclean list of 15 publications is as follows :—

THE CANADIAN GROCER (Est. 1886) THE POWER HOUSE (Est. 1907) CANADIAN FOUNDRYMAN (Est. 1909)

HARDWARE AND METAL (Est. 1880) BOOKSELLER AND STATIONER (Est. 1884) PRINTER AND PUBLISHER (Est. 1802)

DRY GOODS REVIEW (Est. 1889) THE SANITARY ENGINEER (Est. 1907) THE FINANCIAL POST (Est. 1907)

MEN’'S WEAR REVIEW (Est, 1808) MARINE ENGINEERING of Can. (Est. 1910) MACLEAN'S MAGAZINE (Est. 1806)

CANADIAN. MACHINERY (Est. 1905) CANADIAN MOTOR, TRACTOR AND IM- THF FARMER'S MAGAZINE (Est. 1910)
PLEMENT TRADE JOURNAL (Est. 1919)

1
This fact may interest you: ngmely, the MacLean organization is the largest concern of its kind in the British
£mpire. The output of its mechanical department every working day is the equivalent of a 150-page publieation of
the size and type of this copy of CANADIAN GROCER.

Our London Office, 88 Fleet Street, E.C.

Also at: NEW YORK, BOSTON, CHICAGO, MONTREAL, WINNIPEG

3
For over 30 years the MacLean Publishing Company has maintained a fully-staffed London office, and has rendered British and Continental manufae
turers, shippers, and traders an invaluable service in many directions.

Specimen copies of the MaocLean publications will be cheerfully forwarded to all ssking for them.
Address us at London or Torontc.

The MacLean Publishing Company, Limited

143-153 University Avenue Toronto, Canada
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Made from the choicest _
‘ Sea Bloaters

Scotch Snack is a particularly delicious
sea food and one that lovers of quality will
thoroughly appreciate

Nothing more acceptable for picnics, camp-

ing, etc. Makes tasty sandwlches, salads and cro-
quettes.

Packed in glass jars. And quality guaranteed.

ARGYLL BUTE, 637 St. Urbain St., MONTREAL

Popular Brands

Canada’s foremost selling tobaccos have borne the “heart-shaped”
trade-mark since 1858. It’s the Macdonald guarantee of guality.

Plug Smoking O P TOMNA Plug Chewing
“British Consols” o s OF FINES(teey ] “Prince of Wales”
“Brier” s G5 A | “‘Napoleon”

“Black Rod” (Twist)

Every package we ship

carries the above trade-
Trade Mark mark. Trade Mark
Registered ' Registered

W. C. MACDONALD, REGD.

Established Over 60 Years
MONTREAL, P. Q.

After present manufactured stocks are exhausted, all our brands except “Twist” will
be put up in 10-1b. caddies.

Superior Table Syrup

CANADA'’S BEST

The Syrup with a delicious taste.
It is Superior in every respect as to

PURITY AND QUALITY = %
BAINES LIMITED - MONTREAL

AW, BARNUM, Wnnmpeg and Vancouver

e e e e — e e e e
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“Doubtless”™

There 1s' no substitute for G. WASHINGTON’S
COFFEE. :
Way back yonder somebody said, “Doubtless; the

Creator could have created a better berry than the
strawberry, but doubtless he never did.” '

No one yet has made a solub__le coffee equal to ‘Mr.
Washington’s wonderful coffee. :

G. WASHINGTON’S COFFEE WENT TO WAR

HOME AGAIN ; g 94 - BETTER THAN EVER
On the Market since 1909 At the Front since 1914

Neve; Sold Under Private Label

CANADIAN SALES AGENTS:

Groce;rs’ Specialty Company, 167 William St., Montreal, Canada

The finest quality tobacco

The men of your town who look for and

appreciate a chewing tobacco that is un-

questionably superior will find their antici-

pations fully met by the splendid texture
and flavor of King George’s Navy.
No_gooq grocer can afford to
omit this popular line from his
tobacco stocks.
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If iv's BUSINESS you want, Sir, H.P. Sauce will surely bring it along
H.P. is no shelf-warmer, it’s no sooner, on than it’s off

again—on again to gooci purpose, too, to your customers
and to you. :

Don’t TRY to do without

the Demand
Buy Right and BuyNOW

These Fruit Jars Produce Results
Extra Quality Rubber Ring in Each

;l The Names Are
5! Household Words
The Jars Household

Necessities

Secure Styles That
Reduce
Both Labour And

OAKEY’S
“WELLINGTON”

Clothes Pins QIS  KNIFE POLISH

The eriginal and only reliable prepara-
tion for Cleaning and Polishing Cutlery,
ete. .

An excellent pin that will :

please the housewife. You S John Oakey&Sons, Ltd.
can get a supply from any 2\ O i Manufacturers of Emery Cloth,
good Wholesale Grocer or A Black Lead, Glass Paper, &c.
Jobber. I0RN Gy SO LONDON, S.E., ENGLAND
The J. H. Hanson CO., Ltd~ ' o (Buaon . Gee. B. J.-xh::"::om-n.- Street
244 St. Paul St. West, Montreal ; - North, Hamilton. Outarie.
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SALT 1T rows

BEST FOR TABLE USE

Two Salt brands that speed up
your Salt Sales. They’re well ad-
vertised and hundreds more
housewives every month are com-
ing. to learn that SIFTO is “the
It that flows,” a delight to the
table. And that Century Salt—
pure and dmllnf and economical
—is the best all round household
salt. Stock them both.

CENTURY
SALT c:sr

price lists and full information will be promptly sent you.

DOMINIONISALT CO., Limited SARNIA, Canada

M-nuhc!um- and Shippers

GROCERS

ORDER3;YOUR STOCK OF
Champagne
de Pomme
NOW

It makes a delicious
drink. Put up in pint
bottles or splits. Recom-
mend it to your custom-
ers. Pays a good profit.
Easy to sell.

Order from your
wholesaler or

Cie Canadien Importations

140 ST. CATHERINE ST. E.

Montreal
We want Agents in Every City and Town.

FOR GENERAL
USE “

If your jobber cannotjsupply you we invite your inquiry, when

May 9, 1919

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $83.20
PER INCH PER YEAR

JAMS
DOMINION CANNERS, LTD.

“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only,

Screw Vav top Glass Jars, 16 oz
3 Per dos.

“AYLMER” PURE ORANGE
MARMALADE

Per dos.
Tumblers, Vacuum Top, 2

m 142
30’s Tin or Wood. one pail in
crate, per Ib. .. .. ........ 020

PORK AND BEANS
“DOMINION BRAND"

Per dos.
Individual Pork and Beans,
Plain, 76¢, or with Sauce,
4 doz. to case $0 8
1's Pork and Beans,

1's Pork and ‘Beans,
Tom. Sauce, 4 doz. to case 0
1's Pork and Beans, Tall,

la 3
1's Pork and Beans,
Tomato or Chili Sauce, 4
doz. to the case
1%’s (20 oz.) Plain, per dos. l
Tomato or Chili Sauce ... 1
s Pork and Beans, Plain,

2's Pork and Beans, Tomato
or Chili Sauce, Tall, 2 :

dos, to ecase
214" hn Plain, per dos..
Tomato or Chili Sauce ... L2
Family, Plain, $1.75 doz.: "Family,
Tomato Sauce, $1.96 doz.: Family,
Chili Sauce, $1.95 doz. The above
2 dos. to the case.

CATSUPS—In Glass Bottles

Per dos.
14 Pts., Aylmer Quality
Pts., Aylmer Quality

Per jug.
Gallon Jugs, Aylmer Qu-lityPI 662‘4,

Pints, Delhi Epicure
% Plnu. Red Seal

BORDEN MILK CO, LTD,
CONDENSED MILK

Terms, net, 30 days.
Eagle Brand, each, 48 cans..$9 25
Reindeer Brand, each

Gold Seal, Pu
M

Challenge Clover Brand, each

EVAPORATED MILK
St.: Chnrl. Bnnd. Hotel, each

cans

Peerless Brand, Family, each
48 cans ....

Si. Charles Bnnd small, each
42 cans

Jeney Bnnd. small, nch 48

Reindeer Brand, small, each
48 cans

Regal Brand, each 24 cans.

Cocoa, Reindeer Brand, large,
each 24 cans

Reindeer Brand, small, 48 cans 6

W. CLARK, LIMITED
MONTREAL

Compressed Co Beef—14s, $2.85;
1s, $4.85; $9.25; 6s, $34.75.
Lunch Ham-ll, $6. 95. 2s, $13.85.
Ready Lunch Beef-—1s, $4.90: 2s, $9.
English Brawn — 14s, $2.85; 1s,
$4.45; 2s, $9.25.

Boneless Pig’s Feet—14s, $2.85; 1s,
$4.45; 28, $9.25.

Ready Luneh Veal Loaf—14s, $2.40;
1s, $4.40.

Ready Lunch Beef-Ham Loaf—13gs,
$2,40; 1s, $4.40.

Ready Lunch Beef Loaf-—14s, $2.40;
1s, $4.40.

Ready Lunch Asst. < Loaves—14s,
$2.456; 1s, $4.45.

Geneva Sausage—1s, $4.35; 25, $8.75

Roast Beef—14s, $2.85; 1s, $4.75;
28, $9.45; 68, $34.75.

Roast Mutton—$6.95; 2s, $12.95:
square cans, $45.00.

Boiled Mutton—1s, $6.95; 2s, $§12.95,
$20.90; 6s, $45.

Bolled 8«(*4!. $4.80; 2, $9.25;

$34.
ellkd Vell—l;ﬁl. $3.25; 1s, $4.80;
Cooked hlpe—ll. $2.90; 2., $4.90.
Stewed Ox Tail—1s, $2.40; 2s, $4.40.
Stewed Kidney—1s, M.“: , $2.40.
Mince Collops—14s, $1.90; 1s, $3.85;
2s, $6.90.
Sausage Meat—1s, $3.90; 2s, $7.80.
Hash—14s, $1.90; 1s,
, $5.90.
Beef smk and Onions—%4s, $2.90;
1s, $4.90; 2s, $8.90.
Jellied - Hocks—2s, $9.90; 6s, $30.00.
Irish Stew—1s, $2.90; 2s, $5.80.
Cnnbrlkc Sausage—1s, $4.40; 2s,
$8.4
Bonnk- Chicken—1s, $5.90; 1la,

$9.00.
Bonohu Turkey — 4s, $5.90; 1ls,
$9.00.

Ox Tongue—3s, $3.90: 1s, $8.40;
13%s, $13.40: 25, $17.20; Sim,

70; G,
Lunch s, $5.90: 1s, $6.90.
Beef Suet—1s, $6.40; 2, $12.40.
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Looking
for a
Man?

Look for him where he should
be found—in employment in
the grocery business, the busi-
ness you yourself are in.

Advertise to get him., Use
a small classified advertise-
ment, to cost you 2 cents a
word. Put this low-priced ad-
vertisement in CANADIAN
GROCER—the paper read by
grocers and their men. Some-
where is the man good for
you to have. You may not
be able to attract him readily
from his present place. On
the other hand, he may be
looking for you. But fish for
him. Cast again and again.
The best men are hardest to
get.

What is a dollar or two spent
on finding the man you want
—if you get him?

Narrow your search. Use the
newspaper that searches out
for you among those where
he is likely to be found.

Make your advertisement
brief—like a telegram.

We provide a box number, if
you want your identity con-
cealed. And forward replies,
of course.

Rates.—Two cents per word
first insertion and 1 cent per
word each subsequent inser-
tion. Five cents extra per
insertion if replies are to be
sent to box number in our
care.

Canadian Grocer
143-153 University Ave.
Toronto

€ANADIAN GROCER

The quality of

HOEBROOKS

Imported

WORCESTERSHIRE
SAUCE

is beyond question

Erglaad

OU can get behind
Holbrooks T m -
ported Worcester-
shire Sauce with all
the enthusiasm you
are (‘upzlli]v of. It's
a winner from the
word go.

People who buy it
once will buy it
again. There’s a deli-
cate piquancy — an
exquisite ‘‘zest”’—to
every drop of Hol-
brooks that wins
approval from hard-
to-please-people.

~And you’ll ring up

a profit on every
Holbrooks Sale that
makes a continued
selling effort worth
while.

Holbrooks,"tl.l.t:l.

Toronto and Vancoﬁvor

Baker’s Cocoa
am! . Chocolate

MAKE AND
KEEP GOOD
CUSTOMERS

They are most

reliable goods

PR sold with a posi-

maor-manx  tive guarantee of

; purity and su-

perior quality ; put up in con-

formity with the Pure Food

!aws; are readily sold, giv-

ing a quick turnover of
stock.

MADE IN CANADA

WALTER BAKER . & CO. Limited
Montreal, Can. Dorchester, Mass.
Established 1780

By a competent organi-
zation which is wide-
awake to the necessity
of having these leakages
stopped.

We can handle this pro-
position in a proper busi-
ness like manner and
guarantee satisfaction to
all concerned.

Nagle Mercantile Agency
Westmount, M «rhrcsl, Cre.

SUMMER DRINKS
Made at home with
ADAMS’ ROOT BEER
and
ADAMS’ GINGER BEER

/ 25e. ADAMS’ LIQUID 20e

ROOT BEER.

W NI N RS

EASILY PREPARED AT SMALL COST

25c. bottles make 5 gallons and
15c. bottles make 2 gallons.

25¢. sizes $2.10 per dezen, $24.00 per gress.
15c. sizes $1.20 per dezen, $14.00 per gress.

Manufactured and for sale by
PARKE & PARKE, LTD.

MacNab St, & Markat Sq., Hamilton, Ont.
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Mince Meat (Tins)—1s, $2.90; 2s, 50¢ per 100 Ibs., to othe
$4.00; B5s, $12.90. 5-case lots or more. T points, on
Mince Mcat ulk)—58s, 17¢; 10s,
16¢c; 26s, 15; 50s, $15.
Chateau . Brand Pork and . Beans,
with Tomato Sauce—Ind., $1.05;
1s, $1.65: 28, $2.35; 8s, $3.50.
:vm. P]IIH”SIEGE—II!:‘..’:“G; 1s,
1.60; 2s, .30; 3, .30, 40 Ibs., Canada
Chateau Brand Concentrated Soups 40 Iba., 1-Ib v omede
—Celery, $1.25; Consomme, $1.25; White or Acme Gloss
Green Peas, $1.25; Julienne, 48 Ibbs., No. 1 White or Blue
$1.25; Mulligatawny, $1.45; Mut- Starch, 3-1b. eartons

ton Broth, $1.25; Ox Tail, $1.25;  100-Ib. k S
Pea, $1.25; Scotch Broth, $1.25:  200-Ib. bbls., No. 1 ::'l: G
e er ec Vegetable, $1.25; Chicken, $1.45; 30 Ibs., Ed R0
! Mock Turtle, $1.45; Tomato, i pkgs.
3 t‘ -

$1.25; Vermiceli Tomato, $1.25:
Assorted, WNo. 1, case, $135;
Soups and Bouilli, 6s, $13.25.

:‘ Clark’s Pork and Beans, Tomato
I eanut Sauce, Blue Label—Ind., 85¢; 1s,
$1.00; 1%s, $1.85; 2s, $1.90; 3s, large ©
| P T, P Taberted Enamel,
i s o (eold  water), per case... $.25
85¢; 1s, $1.00; 13%s, $1.45; 2s, * el
$1.90; 3s (talls), $2.50; 6s, $8; Cciuioid, 45 cartons, case.. 4.50

12s, $12.
Chili Sauce (red and gold label)—

ASK YOUR JOBBER Ind. 85c; 1, $1.00; 1%, $145;

Vegetarian Baked Beans and To-
mato Sauce—2s, $1.90.

Sliced Smoked Beef—s, $2.85; 1s,

OR $3.75; 4s, $24.

Canadian Boiled Dinner—1s, $2.35:
2s, $5.95.

Army Rations—Beef and Vegetables, Cox's Instant Powdered Gelta-
1s, $2.25; 2s, $4.95. tine ( size), per dos... 1 50

: | Spaghetti with Tomato Sauce with  Knox Plaf rkli
Montreal Nut and Cheese—Y%s, $1.85; 1s, $1.85 :'ll. l::ﬁl. : D'pl.ﬁ). :‘.rn.“h.““” L
$3.25. Knox Acidulated Gelatine

Tongue, Ham and Veal Pates—14s, (Lemon Flavor),
dos.

$2.30. pints,
Ham and Veal Pates—ls, $2.30. o

Smoked Vienna Style Sausage—14s,
Brokerage Co 7, Sy . rum cawaba sTAROH 0.
o Pate De Foie—%s, 75¢; 14s, $1.40. LTD., CROWN BRAND
Plum Pudding—Ys, $1.90; 1s, $3.86 CORN 8
Potted Beef Ham —%s, 75¢; s,

30 and 32 Jurors Street, Montreal, P.Q. ot Ys, T5c; Y%s, $1.0.

Potted Tongue—1%s, 75¢; s, $1.40.

Potted Game (Venison)—34s, Tbec:
148, $1.40.

Potted Veal—Ys, 76c; Y4e, $1.40.

Potted Meats (Assorted)—%s, 80c-
14s, $1.45.

Devilled Beef Ham-—%s, 75c; s,
$1.40. Beef—1Ys, T6e; s, $1.40.

Devilled Tongue — s, 75¢; Y%s,
$1.40. Veal—%s, Tbe; lgs, $1.40

Devilled Meats (Assorted) — I4s,
B0c; s, $1.45.

In Glass Goods

Fluid Beef Cordial—20 oz. bottles,
$10: 10 oz., $5.

Ox Tongue — 1%s, $14.50; 2s,
$19.70.

Lunch Tongue (in ziass)—1s. $8 .90

Sliced Smoked Beef (in mlass)—Ys.
$1.80: 14e, $2.80; 1s, $3.90.

Mincemeat (in glass)—1s. $8.25.
Potted Chicken (in glass)—%Ye.

$2.40.
Hem (in glass)—Ys, $2.40. Quarts, 1 doz.,
Tongue (in glass)—%s, $2.40: Gallons, 1§ doz., case ....
Venison (in glass)—%s, $2.40. * FOOD

Ments, Assorted (in glass)—$2.45. INFANTS
Chicken Breast (in glass) — We. MAGOR, SON & 0O, LTD.

20.h. Casen Refined Potato
Flour, 1-1b. pkgs.

228e ¥ 325228

;_.

8883-

$8.90.

Tomato Ketchup—8s, $2.20: 12
$2.75: 18s, $3.40.

Chili Sauce—10 ox., $3.26.

NUGGET BROOMS B R T Y

When a customer asks for Peanut Butter — s, $1.85: e,
“Nugget” Broom there must b: 3 $1.85; l.-.!l‘:.lg':ei_l pails, Bs, t
& reason for remembering the 12s. 24e: o : 50s,

NUGGET/BROOMS biace Py

are brooms of good reputation.
'A“;J'm as good” l‘llm“ will not v -y e »

Y women, who know the L8.F.
merits of a “Nugget: ang T T s IMPERIAL TOBACCO CO. OF
T, PR G N EMPIRE BRANCH
The quick turnovers from

o ¥ Durham, 1-Ib. jar, each ...
Nuﬁ—ln.ml will swell Durham, &1b. jar, each ...

one of the famous Keyston, CANADIAN MILK PRODUCTS,

Brand Brooms and Brushes.
Write for price and particu-
lars to the makers of ’t;.
mous Keystone line.

points, east
of and including Fort William.
Freight allowance not to exceed
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Thisbeautiful,
colored, easel
picture of the
$150,000 Li-
quid Veneer
Cow attracts
greal atlention
and sells Liguid

Veneer.

If you want

one, free, write

A 0 at once, as

N \ b our supply is
N limited.

BUFFALO SPECIALTY CO., 347 Elhcott St., BUFFALO, N.Y.

BRIDGEBURG, ONT., CANADA

MONSIEUR A. ESCOFFIER, the world-renowned
Chef-de-Cuisine of the CARLTON HOTEL, LON-
DON, has prepared, specially for export to CAN-
ADA, a selection of his most exquisite Chef-d’oeuvres
—SAUCES, SOUPS, PICKLES and CHUTNEYS—
which have made his name supreme in culinary art
amongst Royalty and discriminating epicures. Sauce
Robert is one of them.

SOME CERTAIN PROFIT EARNERS:
For Fish: Escoffier Sauce Diable. -
For Fish and Meats: Escoffier Derby Sauce.

For all Viands: Escoffier Sauce Robert.
Escoffier Pickles.
Escoffier Chutney.
Escoffier Tomato Chutney.

For Sweets: Escoffier Sauce Melba.

ESCOFFIER LIMITED, 6 Ridgmount St., London, Eng.

A.B.C. Code, 5th Edition.
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SPELLS THE SECRET OF SUCCESSFUL
F-R-E-S- BUSINESS IN

FRUITS AND VEGETABLES

A DISPLAY OF FINE, FRESH PRODUCTS OF THE BEST GAR-
DENS AND GROVES WILL CREATE SALES. THE PEOPLE WANT

FRESH VEGETABLES AND }*RUITS BUT THEY DEMAND THEM
FRESH EVERY DAY.

Let Us Supply Your Needs. We Have Now ARRIVING DAILY

STRAWBERRIES:—TENNESSEE KLONDYKES.

ORANGES:—SWEET, JUICY CALIFORNIA . VALENCIAS.

GRAPEFRUIT:—CALIFORNIA, IN HALF-CASES, BRIGHT AND
JUICY.

PINEAPPLES:—THE VERY BEST CUBAN FRUIT NOW HERE.

TOMATOES:—FLORIDA WEST COAST, EXTRA FANCY.

TENNESSEE CABBAGE, FLORIDA NEW POTATOES IN BARRELS
AND HAMPERS, CUCUMBERS, BEANS, BEETS.

PETERS, DUNCAN LIMITED

88 FRONT STREET, E. TORONTO
Branches : NORTH BAY SUDBURY COBALT TIMMINS

s i e -

TEAS

JAPANS. All advices from Japan state that market will be
higher than last season.

P We have in stock some of the finest qualities
imported at the lowest prices prevailing last
year.

CEYLONS

AND Some of the finest cup qualities in stock at lower
ASSAMS prices than present import cost.

W A postal card stating your requirements will
bring samples and quotations by return mail.

KEARNEY BROS. LIMITED

TEA AND COFFEE IMPORTERS
Established 44 Years
33 St. Peter Street Montreal
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Diamond Crystal Salt is easily the premier salt of America, if
not of the world. The manufacturers of this Salt have perfected
their product to such an extent that this make is now considered
the standard, both for table and dairy use. If you have not
handled it you are certainly missing a good one, for you can
take any of their lines and we feel perfectly safe in saying
they are all pre-eminent.

Diamond Crystal Table Salt is incomparable.

Diamond Crystal Dairy Salt will get better results for butter makers than
any other kind.

Diamond Crystal Cooking Salt will make better bread than any other brand.
This has all been proved by the most rigid tests everywhere. | '

~ Shaker Salt - case 2 doz. -
Diamond Crystal Table case 3 doz. -
Bbls. Diamond Crystal 150 -2s -
Bbls. Diamond Crystal 75-4s -
Bbls. Diamond Crystal 2s and 4s asstd.
Bbls. Diamond Crystal 24 -12s -
Bbls. D. C. Flake (or Bakers and Dairy use) 280 |b.

SEND US A TRIAL ORDER

H. P. ECKARDT & CO

WHOLESALE GROCERS
CHURCH STREET & ESPLANADE TORONTO

Canada Food Contreol License No. 6-312
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| FINEST CRYSTAL |
GELATINES
Powdered and Sheet

FINE LEAF GELATINE |

British Manufacture

OURY MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.

18 TORONTO ST., - TORONTO

EVERY DOG OWNER

throughout the World

Knows

SPRATT’S

DOG CAKES
PUPPY BlSCUlTS

Will you cater for
those in your town?

Ask your jobber for them or write for
samples and prices to

SPRATT’S PATENT LIMITED

Congress Street, NEWARK, New Jersey, U.S.A.
. 24-25 Fenchurch Street, London, England.

WM. H. DUNN, LTD., Montreal

BABBITTS
Soap Powder, case 100 pkgs...$5 66
Cleanser, ease §0 pkgs. ..... 3 10
Cleanser (Kosher), es. 50 pkgs. 8 10
Pure Lye, case of 4 dos.

JELL-O
Made in Canada

Asgorted case, contains 4 doz. $5 40

Weight, 8 Tbe. to cabe. Freight
rate second elass

JELL-O ICE CREAM POWDERS
Made in Canada

Assorted case, contains 2 dos. $2 70

Weight, 11" Ibs. to ease. Freight
rate second class
BLUE

Keen's Oxford, per Ib, ..... $0 24
In cases 12—12 Ib. boxes to

May 9, 1919

(Unsweetened Chocolate)
Supreme Ohoeohh. 12-Ib. box-
per

hch Chocolate, %s, 6-lb.
boxes, 28 boxes in case....

Diamond Chocolate, 14s, & and
12-1b. boxes, 144 Ibs., in case 0 32

Diamond Chocolate, 8s, 8 and
12-1b. boxes, 144 lbs. in case 0 33

Diamond Crown
28 cakes in box

CHOCOLATE CONFECTIONS

031

l.bu-hau.wlh
Crystallized Ginger, wm
80 boxes in case, per Ib.....

5¢ LINES

Filbert Nut Bars, 34 in bex, 80
boxes in ease
Almond Nut Bars, 24 In bex,
50 boxes in ease

Puffed lholun.uhh-.

Chosolate Bar,
24 in box, 50 boxes in case. 0 #6
Ionlllﬂ..uhh-.
50 boxes in ecase
6 :$ e

10e LINES
IApchud. 10¢, 1 dos=. in box,

Inuu.mdol.. .50 95
ledlllhm 10¢, 1 doz. in box,

50 boxes lnme.mh...”

A Request to Our Readers

You have often thought that some
friend or acquaintance would be in-
terested in articles which you have
read in CANADIAN GROCER. Obey
the impulse to pass a good thing

along.

It will be a pleasure to send sample
copies to your friends if you will send
us their names and addresses.
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PINEAPPLES

Finest quality, from Porto Rico, now

Daily Arrivals

. coming along more freely.

‘Strawberries TOMATOES

Aspar agus Repacked in our own warehouse and
Pineapples

all waste greens and spots taken out.

You get good, ripe fruit only. All

dy t 11.
Cucumbers st

Lethiuce CALIFORNIA GRAPEFRUIT

(SUNKIST)
Put up in boxes and half boxes (flats).
Fine Quality—Bright—Smooth Skin.

WHITE & CO., LIMITED THE HOUSE OF QUALITY
- Fancy Fruits and Vegetables HUGH WALKER & SON

TORONTO GUELPH, ONTARIO
Canada Food Board License No. 277 Established 1861

Send in your order.

Y

BT e

ustard that
ompels
ustom

It is the fresh, delicate, creamy
‘* home-made ”’ flavour of Freemans
Devonshire Custard that has made
it so popular in the British Isles.

TR T

Oversea Troops from the Dominion
who have returned home are bring.
ing with them many links with the Old Country,
one of which is a desire to taste again its delicate
and unrivalled purity.

Cow Brand
Baking Soda

A general favorite with every
discriminating housewife.

It will pay you well to disptay

FREEMANS orvonsure CUSTARD

in your store—it is such a ready seller and a very
profitable line to stock, al;o it will enable you to push
your canned and bottled fruits to great advantage.

Freeman’s Devonshire Custard owes its unrivalled
purity and flavour to the ideal conditions of clean-
liness under which it is

manufactured,
Write for trade terms and
particulars to the
WATFORD MFG.,, Co., Ltd.
Delectaland, Watford,
e £ Wagford
-y

R R R L R AR

Quality has made it so and the
service it gives confirms her in
the belief that Cow Brand Bak-
ing Soda has no superior.

Church & Dwight, Ltd.

MONTREAL

OB P

O L T AR

:
:
g
;
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A Lambton Creamery Co., Ltd...
Abbey's Eﬂerve-cent Salt Loggie, Sons & Co..
Adam, Geo., Lowrie, 8.
American Pad & Textile
Atlantic Milling Co., Ltd.
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‘ McArthur, Irwin Co. ....
B : McBride Bros.

Baker & Co., Ltd., Walter McCormick Mfg. Co.

Bain Co., Donald H, McLay Brokerage Co.

Baines, Ltd. MacCosham Storlxe and Dis-
Baird, Alex., tributing Co.,

Battle Creek Toasted Corn Macdonald Reg., W. C.

Flake Co. MacKenzie, W. L.
Bendon Utility Co.,, 8. G. ...... Maclure & Co., A. M.
Borden Milk Co. Maclure & Langley
Bowes Co. Macleod & Co., D. J.
Magor, Son & Co., Ltd
Malcolm Condensing Co
Mann & Co., C. A
Maple Tree Producers

C Marsh Grape Juice Co. .. ......

Campbell Brokerage Co. Marshall, H. D.
Canada Nut Co. Mathieu Co., J. L.
Cane & Sons, W. Midland Vinegar Co.

Ask your wholesaler to send
you a stock of these gloves

Brotman Bros.
Bute, Argyll & Co.
Buffalo Specialty Co.

The men of your
town need them.
They are strony,
serviceable and

comfortable and

Channell Chemical

Inside frnnt cover

Miller Bros. Co.
Minto Bros.

always give the
wearer 100 per
cent. value and
satisfaction.

There's a TAP-

Church & Dwight
Clark, W., Ltd.
Clayoquot Sound Canning Co... Morrisette, Nap.

Cockburn Co., F, D. Mount Royal Milling & Mh.
ATCO style and Co.
weight for every Computing Cheese Cutter 0.,
purpose. Show Connors Bros.

an assortment Cosgraves Pure Malt Vinegar..
in your windows.

Montreal Nut & Brokerage ...
Moore & Co., R. M.

Nagle Mercantile Agency
Nagle & Co., N. (Vol-Peek)
2 v National Cash Register Co..
Daocust & Co., H. (Canadian Nelson, C.
Importations) 2 Nootka Packing Co.

'l‘he Amcrican Pad and Davies Co., Wm...Inside back ¢over = North American Dye Corp. ...

Textile Company
Chatham, Ontario

She knows
Cane’s

Washboards

You don’t have to
stop to explain to
the housewife the
merits of a “Cane”
ENAMEL washboard. She
W,,‘,?j‘,'.'g“ knows from her own
experience or her
mother’s that Cane’s
Washboards are the
best she can buy.
All you do is hand over the wash board, tell
her it’s a “Cane” and collect your profit.
You should be able to show her these dif-
ferent Cane Washboards:

Diamond King—Glass rubbing plate.

Improved Globe—Zinc rubbing plate.

Original Globe — Extra heavy back

with Zine rubbing
plate.

Western King—Enamel washing plate.
Your jobber will supply you with these best
washboards as well as with Cane’s Rails, Tubs,
Clothes Pins and other woodenware.

The Wm. CANE & SONS Co., Limited

MANUFACTURERS
Newmarket Ontario

Dayton Seale Co. Back cover North-West Trading Co., Ltd...

Des Brisay, M. & Co.

Dodwell & Co.

Dole Bros. Hops & Malt Co...
Dominion Canners, Ltd.
Dominion Glass Co. ...
Dominion Salt Co.

Eckardt & Co., A
Edmonton & Petch .
El Roi-Tan, Ltd.
Escoffier,

Estabrooks,

Fearman, F.

Field & Co.

Fowler & Co.,
Freeman & Co.,
Freeman Co., W. A.
Furninll-New Co.

Gaetz & Co.

Gauvreau, Paul F.
Genest & Genest
Gillespie & Co., The Robt.
Gillard & Co.

Golden Sheaf Co., Ltd.
Grant, C. H.

Gray & Co., John

Gunns Limited

Hillock & Co. John
Holbrooks, Ltd

Huntley & Palmers, Ltd

1

Imperial Oil, Ltd.
Imperial Rice Milling Co.

K

Kavanagh Provision Co
Kearney Bros.
Kelly-Clarke Co,

Nutrient Food C

o

Oakeys, John, & Sons, Ltd..
Oury, Millar &

Parke & Parke
Patrick & Co.,
Pennock & Co.,
Perry & Co., H. L.
Peters, Duncan,
Pullan, E,

St. Willhml ant Preserves,

Ltd.
Scott-Bathgate Co.,
Sibbald & Co.
Smith & Proctor
Stevens-Hepner Co.
So-Clean, Ltd.

Tanglefoot
Thompeon, E. B.
Toronto Pottery Co
Toronto Salt Works

Wagstafle,

Walker, Hugh,

Washington Coffee, G.

Watford Mfg. Co.

Watson Bros. thinl & Pack-
ing Co.,

White & Co.

ite .
Whittall Can Co., A

Whittemore Bros.
Williams Storage Co.
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Overseas

CAKE

Put up in one pound packages.
Order from your jobber te-day.
VOGANS, LIMITED TORONTO

STONEWARE

Buy Now—Butter Crocks,
Jugs, Churns, Flower Pots,
etc. Ask for latest cata-

'ﬂn'l'm PdhryCo.

Do-lnlon B-nh Bldg.
TORONTO

W-muwlouhdhnrndwu‘-m
spacious warechouse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. cuIFF

WHITE-COTTELL’S
Best English Malt Vinegar

QUALITY VINEGAR
Whise, Cottell & Co., Camberwell, Landen, Eng.

Agent';
W. Y. COLCLOUGH, 53 Silver Birch Ave., Torente
Beach 2170

The LV PICKLE

Manufactured by

GILLARD & CO., LIMITED

London, England
An English Delicacy of High Repute

Magor, Son & Co., Ltd, 403 St. Paul Bt.,
(Place Royale), Montreal.

EDMONDSON & PETCH

Manufacturers of

E. & P. Awnings and Tents

THE BEST IN THE LAND
Write for Price Lists and Measurement
Charts. Address

OTTAWA, CANADA

Order from your jobber to-day.
“SOCLEAN”

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontario

WHY PEANUTS ARE SOARING

One of the reasons assigned for
the upward climb of peanut prices,
as pointed out by a large Montreal
dealer, is that of the larger de-
mand from Europe for supplies.
There was a good crop of these
nuts last year, but the demand has
been enormous. It was 3 pointed
out that one firm had recently dis-
posed of 1,100 carloads of peanuts
alone. Another reason given by
those in touch with the situation
in the South is that of the farmers
being too busy with other neces-
sary work, such as seeding opera-
tions, etc., to market the supplies
they now have on hand. With so
constant and insistent a demand
from all points and in many mar-
kets, the natural result is a firm-
ing of markets.

With demand likely to continue
still rather
scarce, and with the markets of

active, with shipping

Qhe world calling for supplies to
replenish stocks, peanuts promise
to rule with a strong undertone.

COCOANUT

For immediate or future deliveries.

E. B. THOMPSON

20 Front Street East, Torento

30 DOZ. CASE FILLERS
ONE DOZ. CARTON FILLERS
3-INCH CUSHION FILLERS
CORRUGATED FLATS,

The TRENT MFG. CO., Ltd.
TRENTON - - ONTARIO

contains shoeolate, milk and sugur in pow-
dered form.

Makes a delicious drink served het or seld.

GROCERS & BUTCHERS

Buy the Best

FANCY DRESSED POULTRY,
SELECTED EGGS, CHOICE DAIRY
AND CREAMERY BUTTER

C. A. MANN & CO.
LONDON, ONTARIO
“Canada Food Board License No. 7-078"

\ "J»(' RERS

yore & (°

Ship us your

BUTTER E(éGS POULTRY

We pay highest wholesale prices
KAVANAGH PROVISION CO.
Bleury Street, Montreal
Phones :
Uptown 4620, Uptown 4621, After 7 p.m. Upten 198

ANGI.EFOO

Eaeees
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Classified Advertising

Advertisements under this heading 2¢ per word
for first insertion. le¢ for each subsequent.

‘Where copies come to our care to be for-
warded, five cents must be added to cost to cover
postage, ete.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accom-
pany all advertisements. In no case can this rule
be overlooked. Advertisements received without
remittances cannot be ackae

lod. .3

FOR SALE

FOR SALE—BUHR PEPPER MILL, THIRTY-

inch stone. Buhr Coffee Mill, twelve-inch
stone. Holmes & Blanchard Co., Boston, manu-
facturers. For particulars write G. E. Barbour
Co., Ltd.,, St. John, N.B.

Fon SALE—-WELL ESTABLISHED GROCERY

business in a growing town, surreunded by good
farming country. Will sell or remt building.
Owner on seccount of ill health. Apply
Box 646, New Liskeand, Ont..

P‘OB SALE OR PARTNER—MORE CAPITAL

needed. For particulars write H. Tomkinson,
Grindrod, B.C.

I;‘OR SALE—NO. 1 CHOICE YELLOW DUTCH

Sets at 7 cents per Ib. fo.b. Hensall Station.
Ton lots or over 6% cents. Sacks at 10 cents
each. Sample on r t . Gascho & Son,
general merchants, Zurich, Ont.

BRICK STORE FOR SALE-25’ x 60, TWO

storeys. Doing business for thirty, . Stock
sold and moved away. Ideal location for general
business, including hardware, flour and feed. Pro-
prietor has retired. Apply E. Richards, Mel-
bourne, Ont.

FOR SALE — LEADING GROCERY BUSINESS

in live Western Ontario town of 500 population.
Stock and fixtures, $2,500, yearly turnover over
$24,000. Good reasons for selling. Box 622, Can-
adian Grocer, 143 University Ave., Torento, Ont.

TRANSLATIONS

Manufacturers’ Agents desiring English to French
translations will secure expert service at a mod-
erate rate by addressing Leon A. Archambault,
P.O. Box 135, Station B, Montreal.

WHITE COTTON

SUGAR LINERS
E-PUILLAN

TO
THE
TRADE

This Want Ad. page offers
opportunities to YOU'!

There were thirteen re-
plies received to a recent
advertisement on this
page, the results being

satisfactory to the adver-
sser.

CANADIAN GROCER
offers you Dominion-wide
circulation among the gro-
cery trade, which means
that this page is read by
Business men; men who
are as deeply interested in
the Grocery trade as you
are.

Advertisements are classi-
fied under, suitable head-
ings, so that they can be
located at a glance.

The cost is trivial—2 cents
per word  first insertion,
and one cent per word for
each subsequent insertion.
If you wish your replies
directed to a box, the
charge is 5 cents per in-
sertion extra, to cover
cost of postage.

Send your want ads along
and please enclose remit-
tance to cover, as it saves
unnecessary bookkeeping,
ete

WANTED

ANTED-YOUNG MAN WITH GROCERY
experience who can prepare literature and
write ad who - has

afforded - the
right party for advancement. In writing,
complete ce, age, names of previous
employers, references, etc. Apply Box 612, Cana-
dian Grocer, 143-158 University Ave., Toron

WANTBD—IXPIBIINGID GROCERY CLERK,

Ontario. State age, salary expected and ref-
erences. . x 606, Canadian Groeer.

MAN TO

WAN'I'I:D—A CAPABLE YOUNG
Must

take charge of grocery department.
have good experience, be clean cut, progressive
and keen for business. Enclose copy of reference,
state salary and when could come if accepted.
Smith & Chapple, Limited, Chapl Ont.

ANTED — MAN THOROUGHLY EXPERI-

Apply stating fully
to Box No. 2225, Post Office, St.
Montreal,

SALIS’IAN—IITUINID SOLDIER—IS OPEN

for position. Salary no object. Box 618,
Canadian Grocer, 143-158 University Ave., Tor-
onto, Ont.

WANTED—-YOUNG MAN, ENGLISH, MUST
know some French, have some capital, know-

ledge and experience ’I:hnmmml) nh:i:ll)

nd advertis to company,

- .“Pr.vhn of Quebec; o

growing »
retiring ; excellent mhmuy.

WANTID AT ONCE — MAN CLERK FOR
general store, not less than two years' experi-
ence. State salary MMAle to AL M.

WANTED — GENERAL STORE IN GOOD
country town within fifty miles of Toronto.
State terms. Box 624, Canadian Grocer, 143
University Ave., Toronto, Ont.

AGENCIES WANTED

“Dunedin,"” -

WHEN WRITING TO ADVERTISERS
KINDLY MENTION THIS PAPER

If you want anything
or have anything to
sell this will get
Yyou resulits.




Plain or
with
Tomato
Sauce

CANADIAN GROCER

A Live, Quick
Seller |
for Your Store!

Davies
Pork and Beans

are in growing demand day by day, because

—they are well advertised

—they are prepared from thé very
finest hand-picked white beans

—they are cooked to perfection

—they are low in cost yet high in
food value

—they are easily and quickly served

—they are a delicious, nourishing,
wholesome food that EVERYBODY enjoys!

Have You Placed Your Order Yet?

TORONTO

Canada Food Board Packers’ License No. 13.50




CANADIAN GROCER

DAYTON SILENT SLICER

We challenge the world to show its equal!

Improved ‘“‘Bulldog”
Clamp.

Swinging safety
gate, solid PBene-
dict nickel.

Damascus steel
blade, 14%" in
diameter.

Extra heavily tin- Y A S — AN Automatic ecarborun-
ned l]olid brass A " X 4 dum sharpening at-
feed plate. . g s R N

C = z o - 9 tachment with ecup
=‘ : : ey ? ; , B and bevel grinders.

Extra heavy pow-
er wheel.

Micrometer feed
gauge.

Quick and positive
feed or locating de-
vice.

Revolving pivoted
table.

Dayton Silent Slicer

Rear View

< ’ Slices in twenty varying de-
If It’s a Dayton, grees of thickness from 1/64
It’s Right!”’ of an inch to 14 inch.

Compact, sturdy, handsome
Here is a machine that no man in and graceful in appearance.
the meat trade can afford to be with-

. . 2 Dimensions: Width 27", depth
t. N 11 he if h 11 take th o s » 4
(t)x"xouble o:ow;md; its "},,I;",Iy val‘;,bli 21", height 19384°. Sold with

and exclusive features. It means or without pedestal. Height
that you get every cent of profit

that’s coming to you. It will attract of machine on pedestal, 54°.

more meat trade to you. It means a Standard finishes: Turquoise
square ' deal to the merchant. It

ot Rl g Blue or Maroon.
means efcien service 0 e cus- g "
tomer, Finest “S.K.F.” Ball Bearings

used exclusively.
Write to-day for terms

and prices. You need this : Sanitary Features

Dayton product NOW. No crevices or seams to

collect and retain
scraps, grease, etc.
Parts easily and quickly -
detachable.

Dayton Computing Scales
Royce and Campbell Avenues, Toronto, Ont.

Division lntcrnaﬂon-l Business Machines Co., also makers of International
Vice-Pres. and Gen’l. Mgr. Time Recorders and Hollerith Electric Tabulators.

Frank E. Mutton,




