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PURE—HEALTHFUL—PROFITABLE

Crown Brand Corn Syrup

S3 Front St. East, Toronto, Ont.

You can be sure of an increased volume of Syrup Sales and a large 
amount of profit if you are featuring

It is a line to which special attention has been given to insure quality and 
is a rich, refreshing syrup that never fails to please.

Why not give “CROWN BRAND” greater 
prominence? It will pay you handsomely.

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 18S8

Works, Cardinal, Ont. 164 St. Jai

Robinson’s Patent Barley

M AGOR, SON & CO

has a world-wide reputation as a health-giving and nourishing food and is 
a line particularly suited to the needs of infants and invalids

Why let the druggist have all the selling of this profitable article?

It is right in your line and is in general demand for family consumption.

Write for Samples and Particulars or 
Ask Your Jobber for ROBINSON S.

Agents for the Dominion of Canada

MONTREAL
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THE CANADIAN GROCER

Macaroni
Vermicelli
Spaghetti The peculiarly desir­

able qualities of Taganrog 
(Russia) wheat impart to 
the Macaroni, Vermicelli, 
Spaghetti and fancy pastes 

made by Codou of France, a delicacy and flavor 
unlike any others—the quality is superb.

Added to that is the dependency of expert 
workmanship furthered by the aid of a model 
factory. With the definite purpose of securing 
the “BEST” insist upon having “Codou’s.”

Look for the Name

“CODOU”
on the package—it assures and guarantees satis­
faction. It is the stamp of reliability—the seal 
of goodness—the real and genuine. With it in 
your stock you are certain to avoid complaints. 
“Codou” that is the name to think of.

Arthur P. Tippet 
& Co., Agts.

8 Place Royale, Montreal 
84 Victoria St., Toronto

Order Now

Made in
France
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Montreal Office

Manufacturers' Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer Is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

THE MARSHALL 
BROKERAGE COMPANY 

67 Dundas St., LONDON, ONT.
Wholesale Grocery Brokers. Fully equipped 
to act as agents for British, American and 
Canadian grocery lines. WRITE US.

W. S. CLAWSON & CO.
Manufacturera’ Agente and Grocery 

Brokers.
Wiraboaumci

ST. JOHN, - - - N.B.
Opel for • lew more flret-oleee lloeo.

MacLaren Imperial Cheese Co.
ritnlrral

AGENCY DEPARTMENT
Axants tor Groove Specialties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery 

Brokers
HALIFAX . NOVA SCOTIA
We are open for a few high class specialty 

lines

CURRANTS
To Arrive

Filiatras, Cleaned and Uncleaned 
Finest Vostizzas

W. H. Millman & Sons
Wholesale Grocery Brokers 

TORONTO

JUST ARRIVED IN STORE 
Shipment Sevan’s extra selected 3 crown 
Shelled Almonds, also Bordeaux Whole 
Halves Extra Shelled Walnuts.

PRICES RIGHT
Lind Brokerage Company

72 Front St. East - - TORONTO

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Frees. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND »

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers’ Agents 
and Importers of Groceries and Specialties 

WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESPONDENCE

NEWFOUNDLAND
T. A. MACNAB & CO.

W yr.JOHN’a NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importera and exportera. Prompt and careful at­

tention to all burinera Highest Canadian and foreign 
reference. Cable address : "Macnab," St. John's

Codes : A,B,C, 6th edition, and private.

WATSON Sc TRUESDALE
(Successors to Stuart, Watson * Oo.)

Wholesale Commission Brokers and 
Manufacturers’ Agents. 

WINNIPEG, - MAN.
Domestic and Foreign Agencies bob at ted.

WBSTEIN DISTElBUTeiS LIMITED

Wholesale Commission Mercbshsnis, Customs 
Brokers and Manufacturers’ Agents. Cars Dis­
tributed, Warehoused and Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi­
tion is your opportunity.
SASKATOON, WESTERN CANADA

G. C. WARREN
Box 1036, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Eatabliabed 12 Year..

Domestic and Foreign Agencies Solicited

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker aad Manufacturers’ Agent
Canadian. British and Foreign Agencies Solicited.

22t Chambers of Commerce. P.O. Box 1112

DISTRIBUTORS, LIMITED
P. O. Drawer W

EDMONTON. ALBERTA

Manufacturers’ Agente, Commise le* Mer­
chants. Warehousemen.

Track connection with all Rallroedri

If you are looking for trade with liisb merchants 
there is one paper that con put you in touch with 
buyers, and that is

The Irish Grocer, Drug, Provi­
sion and General Trades’ 
Journal.

10 Garfield Chamber», Belfast, Ireland.

W. G. A. LAMBE Sc CO. 
TORONTO

Grocery Brokers and Agents. 
Eatabliabed 1*6

A. Francois Turcotte
COMMISSION MERCHANT

Room IS, Morin Block 
Quoboo, - Canada

Ono or two more agonolom vrantod
FIRST CLASS CONNECTION

When writing advertisers kindly men­

tion having seen the advertisement in

this paper.

BUCHANAN & AHERN
Vbaleaale lerawlratee M• reheat! sad lnperlare

QUEBEC. P.Q.
Groceries, Provision., Sugars, Molasses, Dried 

Frail tad Nuts, Grata, Mill Feed,
Fleb, Flab Oil, Etc.

Cerreepeadeaee Solicited. P.O. Box *
—MOOSE JAW— 

WHITLOCK Sc MARLATT
Distributing and Forwarding Agente. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guaranteed. 
Business Solicited.

W. G. PATRICK Sc CO.
Manufacturera’ Agente 

«ad
Importera

77 York Street, Toronto
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NEW MAPLE SYRUP IN STORE
“ PRIDE OF CANADA” guaranteed absolutely pure.—5 gallon tins—Get our 
quotations for immediate shipment.

u PEASBELGIAN’
CANNED r A C—MOYENS—$8.00 per case.

You will find these a ready seller—Exceptionally good value.

a snap in TOOTH PICKS- HARDWOOD 
‘DOUBLE POINTED

CASES —100 packages each, 1000s, $2.50 a case.
You double your money on every package—ORDER NOW.

EBY-BLAIN,LIMITED
Wholesale Grocers Toronto

BORDEN’S
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

Bene eh* Owe

’<1^Itu,

^ t,°j^toNOENStoHÏVHCOL

By recommending these Brands 
you will please your customers.

They are the best that 
Science can produce.

TrADE MARK REGISTER60

BORDEN’S CONDENSED MILK CO.
** Leiden of OuaUtr” Established 1857

SELLING REPRESENTATIVES

Meson CQ. Hickey, Winnipeg and Calvary 
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver

unswei
evaporated
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GOLD DUST is sold before you stock it, because your customers know what it will do and
every one of them has read our slogan

“Let the Gold Dust Twins do your
work”

GOLD DUST_sells itself—you don’t have to “talk it up,’’ we DO THAT In 
our advertising and the thousands of women who USE it TALK FOR IT, too. 
You can sell a customer her GOLD DUST and six other articles in the time 
it would take to tell her about some other washing powder, and she’ll always 
buy GOLD DUST and be pleased with it. Don’t talk yourself into trouble by 
“pushing ’’ powders that have no standing—just SELL GOLD DUST.

MADE BY

THE N. K.rFAIRBANK COMPANY, MONTREAL

EN T E R PR ISE

“ENT ERPRISE’ ’Easy-running Coffee 
Mills do not crack or crunch—they 
grind to any desired-size fineness.

All parts are interchangeable, and when re­
quired, a new set of grinders can be readily 
put in at small cost.

Every Mill is built under our own patents; 
by our own experienced, expert mechanics 
and carefully inspected, resulting in the well- 
known, dependable “Enterprise” quality.

We manufacture mills to meet every possible requirement—hand, 
steam or electric.

You cannot afford to install a mill without first studying our 
comprehensive line.

Complete catalog mailed on request.

The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U.S.A.
21 Murrey St., New York. 544 Van Neae Avenue, San Franciaco.

4
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National Cash Registers afford the quickest and safest known method of 
recording every sale and of automatically issuing a printed receipt. Each 
receipt is consecutively numbered and dated, shows the amount of the trans­
action and clerk’s initials. Duplicate record is kept inside the machine where 
only the proprietor can get at it. You need this protection. Why keep 
on “trying to get along without it”? Write for booklets and price list.

NATIONAL CASH REGISTER CO.
F E MUTM?£ger for Can,da 285 Y OttgC St., TorOIltO

Successful Merchants 
Put a Receipt in 

Every Parcel
Why 
Don’t 
You?
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A McCRAY
Refrigerator Display Case

will sell your goods. It is not only a display case, but also a practical refrigerator. 
You know by experience that goods well displayed are half sold. The use of this case 
will enable you to display your dairy goods and delicatessen to the best advantage and

will keep them clean and fresh.
We manufacture Refrigerators and Coolers for residences, groceries, markets, hotels, 
clubs and florists. Catalog for any of these lines will be sent free upon request.

Write to-day for our Catalogue No. 67, which shows McCray Refrigerators, Display Cases and
Coolers of all kinds and sizes for groceries.

McCRAY REFRIGERATOR COMPANY
Please address all correspondence to the 

Factory. Kendallville. Indiana. 231 Lake Street, KENDALLVILLE, INDIANA

The American Can Co.
are ready to quote you prices on

Tin Cans of all kinds
for all purposes

FRUIT and VEGETABLE CANS,
SYRUP and OIL CANS,

BAKING POWDER CANS,
SPICE CANS, COFFEE CANS,

MEAT CANS, TEA CANS,
LARD PAILS, JAM PAILS, 

" ETC., ETC.

Plain Tin or Decorated Tin

MONTREAL, QUEBEC - HAMILTON, ONTARIO
6
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^XAVOR

The gum that is
good all îhrough

SOLD BY ALL JOBBERS IN THE UNITED STATES &
CANADA
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Sheldon Will Show You How
More money, bigger salaries, bigger profits, are all the result of 
better salesmanship. If you will spend a few minutes of your 
spare time with Sheldon to master the 
fundamental principles of how to sell 
your product or your services to best 
advantage in the best market, you can 
immediately put yourself on the way 
to more money

Salesmanship is the Secret
Sheldon wants to point the way for you to a better understanding of business 
laws-he wants to send you a FREE copy of The Sheldon Book if you will 
agree to read it. This book is a key to the Sheldon Courses in Salesmanship ' 
Business Building and Man Building. You can place yourself in reach of a 
copy merely by a request. Make it now and learn about a royal road 
to more money. Write to-day for your FREE copy.

The Sheldon School, 1148 Republic Building, Chicago, Illinois

SANITARY CANS
FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK. .* *

Sanitary Can Co., Ltd.,
Niagara Falls. Ont.

8
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“MAYBELL
CEYLON

TEA

IN DECORATED 5 and 10 lb. CBESTS

All in sealed lead lined packages.

T//"/

EH

Prices
5 lb. boxes (8 to a case) 24c. lb. 

10 lb. boxes (4 to a case) 23£c. lb. 

50 lb. hall chests 20c. lb.

Perfect in quality, convenient in quantity, attrac­
tive in appearance, moderate in price, satisfac­
tory in profit. The ONE tea proposition that 
can win back your tea trade from the peddler.

Terms: Net 30 days f.o.b. Toronte.

CANADA BROKERAGE COMPANY
LIMITED

Toronto - Canada

IN CASE OF FIRE
would your accounts be protected, or would they burn as 
common ordinary merchandise ? Your records are the most 
valuable assets you have and if they are burned you will 
know how it feels to have cold sweats at night.

The KEITH System
will protect your accounts against fire without costing you 
one cent.
Pretty broad statement, but it’s so, because your brother 
merchants all over the country tell us it works out the few 
dollars you put into it in the beginning several times over 
in the course of one year.
On account of that numbering feature it's a regular watch dog 
against leaks. It’s simple, too all done with one writing.

S*nd for Full Information.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 
1926 Depot Street, FREMONT, OHIO, and HARTFORD. CONN., U S.A.

VICTOR ARCHAMBAULT. 28 Bridge Street, SHERBROOKE, QUEBEC, Representative for Quebec and the Maritime Provinces

NEW 1911 MODEL

FIRE PROOF

The hood rotates on and off of front of 
cabinet from an axis at the top with the 
same convenience attached to operating 

a roll-top desk.

Our Catalogua Explain*.

9
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Made in one end two dozen sizes.

The carriers are made of strong white wood and will stand hard usage for years. 
The trays which hold the eggs in the carrier during delivery serve also as a dish 
in which to leave the eggs on your customer’s table. The STAR EGG TRAYS 
are the best ever for your ad. Find out about it. Ask your jobber and write us. 
There’s a lot in our booklet “NO BROKEN EGGS.” It’s free to you.

Star Egg Garners are licensed under Canadian Patent Ne 96566, te be used only with trays supplied by us Manufacturers, 
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent 
rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER 3L TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

THE CANADIAN GROCER

FOR SAFE EGG DELIVERY
Designed and manufactured especially to protect eggs during
vehicle delivery.

Stop Rreakage 
Save Time

Stop Miscounts 
Save Money

mss ages

The Best, The Sweetest 
and The Cheapest 

Free Lathering Soap 
in the Market.

GUARANTEED GENUINE 

William Gossage & Sons, Ltd., Widnes, Eng.
Agent»:—Arthur B. Mitchell, Mitchell*» Wharf, Halifax, N.S.: C. E. Jerri» & 

Son, Vanceuver, B.C.
ii m 
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RED
CROSS
BRAND

HARM

PORK
and

BEANS

The Size for You to Feature
is our

3’S FAMILY
This package of “Red Cross’’ Beans is having an 
abnormal sale, because the quality is superb, and 
the can contains more beans than 3’s flat and at a less 
price.

“Red Cross’’ Beans are entirely hand-picked, processed 
with the greatest care, and handled in a factory that 
is a model of sanitation and cleanliness.

For unvaried quality, delicacy of flavor, and generous 
quantity ‘Red Cross’ Beans are unrivalled. Your 
jobber handles them.

SEND ALONG A LIBERAL ORDER TO-DAY.

DOMINION CANNERS, Limited
HAMILTON, CANADA
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EXEC
STRENGTH

FLAVOR
PURITY

TRADE

Save Time and Money ! I
YOU, Mr. Saskatchewan and Western Grocer, 
can save time and money dealing direct with 
us—time, because you get the promptest deliveries from 
our Regina and Prince Albert Houses ; money, because 
you save considerably in freight charges, and obtain the 
benefit of car load rates.

Look into the proposition we have to offer you ! We carry large and 
complete stocks of all lines, and are quoting the closest prices.

Write U • To-day

CAMERON & HEAP CO., Limited
IMPORTERS AND WHOLESALE GROCERS

Regina, Sask. Fort William, Ont. Kenora, Ont. Prince Albert, Sask.
V_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Have You Had a Sample Tin?
Orsi’s Concentrated Tomato Extract
-------------------- SUN BRAND--------------------
is preferable to canned or fresh tomatoes because:—It has the flavor characterstic of 
the Italian fruit. It is of greater economic value. It is prepared by a PATENT PRO­
CESS. It does not deteriorate but retains its delicious flavor through any length of time.

Note these very reasonable prices :—
1 case of 1O0 18-oz. tin• for 918.00. You oan got *yours” out of ovory «a/e.

DROP US A POSTAL.

AGENTS FOR CANADA:

Enquiries from all 
of Canada outside 
of Ontario to our 
Montreal office.

Specialists in Italian Products

Enquiries from 
Ontario to our 
Toronto office.
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SOMETHING NEW 
DAINTY, TASTY and 
UP-TO-DATE p,lN3

c? R>
BISCUIT

Improve
Increase your store

Your Store Interior !
efficiency and augment your profit by installing a

HOBART
COFFEE GRINDER

It is a necessary adjunct to every up-to-date store, 
and is a handsome ornament to any business.

Provided with automatic release an effective 
protection against accidental damage to motor.

Guaranteed to be the fastest and most efficient 
coffee grinder on the market.

All parts are of selected materials and perfectly 
made and fitted.

May we give you further information? It is 
free for the asking. Write us to-day.

W. A. Freeman Co., Ltd.
Hamilton, Ont.

13
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Brand
THE SIGN OF PURITY

BALFOUR, SMYE & CO..

When booking Canned Goods remember the 
quality and individuality of TARTAN BRAND, 
the pioneer which has stood the test of time. 
Our travellers have full data. If they do not 
call on you, a postcard will bring full information.

Exchange to all departmenta.

HAMILTON
Phone 3595.

FOREST CITY
BAKING POWDER

THE STANDARD 
FOR 25 YEARS

6 oz. tins, 75c. doz. 
12 oz. “ $1.25 “ 
16 02. " $1.50

Manufactured by

GORMAN 
ECKERT & 
CO., Limited
Lindon ind Winnipeg

Durability

Fast
Grinding

These are some 
which recom-

Finish

Easy 
Adjustment

of the features 
mend the

NATIONAL 
COFFEE MILL

'Wholesalers HAMILTON. ONT

ELGIN
to a place of prominence in your store. The “ Elgin " is equipped with the 
new style force feed steel grinders, and has special adjuster device for 
regulating the grinding. An ornament and attraction to any store.

Ask any of the following jobbers for descriptive catalogue :
WINNIPEG—G. F. k J. Galt (and branche») : The God ville Co. (and 

branches); Foley Bros , Larson k Co. (and branches). 
VANCOUVER The W H Malkin Co. Ltd ; Win. Braid k Co 

Kelley, Douglas A Co., Ltd.
HAMILTON- Jas Turner A Co.; Balfour, Smye k Co., McPherson, 

Glassco and Co.
TORONTO Eby, Plain, Ltd 
LON DON—Gorman, Eckert k Co.
ST. JOHN, N. B.-G. E Barbour Co.; Dearborn k Co.
REGINA, dASK. -Campbell, Wilson k Smith.
MONTREAL—The Canadian Fairbanks Co. (and branches). 
EDMONTON, ALTA The A MacDonald Co.

WOODRUFF & EDWARDS CO., ELGIN, ILL.

Z"'1 C* 1717 High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. G1LLARD <KL CO.,
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ST CHARLES MILK

St. Charles Evap­
orated Milk

as a quick seller has no peer.
It assures you good profits.
Now is the time to stock up 
with St. Charles Brand.

Every oan /« guaranteed

St. Charles Condensing

1NGERSOLL. ONT., CANADA

ST.CHAPUjiT.CHAPU;

jql
î*PÔK»ÂfËb><Iti

Rowat’s
Goods

Sell!
The Connoisseur’s 

Choice !
Cater for your par­
ticular customer by 
featuring

lEAT.sitAiacimm.Qi 
3. Gravies Game andSci

trtvu* fjtaw or m

•atersonasoi
DWATaC?.,*/*. 

GLASGOW

Rowat’s Pickles
EQUALLY GOOD FOR
TOILET, LAUNDRY, BATH OR 

SCRUBBING

This is the exceptional claim we 
make for

Wonderful Soap
And hundreds of housewives throughout 
the Dominion will back our claim.

We are now wrapping each cake of 
“Wonderful’ Soap, instead of putting 
six cakes to a carton as formerly, and 
the attractive wrapper we are using can­
not fail to gain attention.

“Wonderful” Soap is the best soap for 
your profit and reputation. It is always 
safe, sure and speedy.

Write for details of our dealer-helper- 
selling plan.

The GUELPH SOAP CO.
GUELPH ONTARIO

AND

Paterson’s Sauce
They are 

‘quality’ goods 
which never 
fail to satisfy.

ROWAT & CO.
8LAS80W, SCOTLAND.

Canadian Distributors, — 
Snowdon & Ebbitt, 325 
Coristine Bldg., Montreal, 
Quebec, Ontario, Manitoba, 
and the North-west; F K. 
Warren, Halifax, N.S.; F. H. 
Tippett & Co., St. John. N. 
B.; C. E. Jarvis &> Co., Van­
couver, B.C.

16
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—OR RETIRE?
there’s no standing still in business

-otv'^’ê* X\VA tJ5*
It’s lines like H. P. SAUCE th$t make for progress. fc Iff
Good Value, Good Profit and Good Advertising-some of you are doing V»v„V^oM^è.
great things through H. P. Sauce. Now how about you? ?'«!’eSSSSfc.

1% '

t»e

“For Old Acquaintance Sake” 
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE”
WILL SUIT YOU BETTER

WHITE SWAN LYE
Shows you a profit of 50 £ 
and gives your customers 
much more for their 
money than other brands, 

and is

Guaranteed Absolutely Pure
Sold from Ocean to Ocean

ON MERIT

w E are issuing a very attfac- 
tive Cook Book contain­

ing a number of recipes which 
will be found very useful to 
the housewife. These are 
being placed in the cases of 
Molasses now being sent out, 
and we would ask the mer­
chants to kindly see that they 
are placed to the best advan­
tage. This will assist the 
dealer to increase his sales 
of the now popular GINGER- 
BREAD BRAND MO­
LASSES.

The Dominion Molasses Co
LIMITED

HALIFAX, NOVA SCOTIA

FRESH COW’S MILK IN ITS MOST PERFECT FORM
For infants and invalids - safer than fresh milk on every occasion.

CANADA FIRST EVAPORATED CREAM
holds pride of place.

The extra care, perfect cleanliness and skill given its manufacture insure a uni" 
form quality which makes it a very satisfactory line to handle. The sterilizing process 
it undergoes positively destroys all bacilli and renders it superior to fresh milk.

Mide in Canada by Canadians

THE AYLMER CONDENSED MILK CO., Limited,
Head Offices, HAMILTON, ONT.

16
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S. T. NISHIMURA & CO.
have closed out their holdings of last year's

JAPAN TEAS
except a few lines which would interest 

ready purchasers.

THREE OF

CANADA’S PERFECT FOOD 
PRODUCTS

ST. GEORGE EVAPORATED MILK 
PRINCESS CONDENSED MILK 
BANNER CONDENSED MILK

Week by week we have improved 
the quality of these popular brands 
until we have produced a product 
on which it is difficult for science 
to improve.
These favorite brands are made 
from absolutely pure, freshy clean 
Brant County milk with the addi­
tion of pure cane sugar.

The grocer who pays strict attention to 
these lines will daily promote his sales 
and gain new customers. Our prices 
will show you good profits.

ASK YOUR WHOLESALER 
FOR SAMPLE ORDER AND 
PROVEOURSTATEMENTS

J. MALCOLM & SON
ST. GEORGE, ONT.

ONION SETTS
Choice quality yellow Denver 
Onion Setts

5c. lb.
Condition and quality guaranteed. 
Send for sample.
This is a real bargain, do not delay.

H. J. ASH
44 CHURCH ST., - - TORONTO

After All, Good Quality Counts Most and Pays Best

CANADIAN REPRESENTATIVES |

“SKIPPER SARDINES”
are good quality and they possess besides an alluring daintiness, delicacy and 
delicious flavour, not always to be had even in good things. Cosily packed in 
pure Olive .oil, they are atemptation and a delight. Do not confuse with the 
old sorts, they’re different. They sell and pay to sell. Key opening tins, 
beautifully labelled and parchment wrapped.

Sole Proprietors: ANGUS WATSON & CO., Newcastle-on-Tyne, England
Kenneth H. Munro, 333 Coristine Building, MONTREAL Hamblin & Brereton Ltd., WINNIPEG 

and VANCOUVER Jas. B. Sciater, ST. JOHN'S, NEWFOUNDLAND

17
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----- PUSH THIS LINE------
Every time you introduce to your customers a line that really does lighten labor you make another friend. That’s

why so many live grocers push hard on

ASEPTO SOAP POWDER
“THE ENEMY OF DIRT”

It is a genuine germ destroyer. It is also the most economical soap powder made, it makes your customer's money go farther

ASK YOUR JOBBER

- - - - - - - - - - ASEPTO SOAPS, Limited, ST. JOHN, N.B_ _ _ _ _ _ _
Get New Trade !

and keep it by pushing the sale of Minute 
Tapioca. Just tell your customers this: 
By using

Minute Tapioca
a delightful, dainty and wholesome dessertis

MINUTE

ALWAYS READY

TAPIOCA
NO SOAKING

ready in fifteen minutes. 
Minute Tapioca is perfect­
ly pure. It is made in the 
largest and most sanitary 
tapioca factory in the 
world. Six quarts to a 
package.

Amk your Jobber tor 
Minute Tapioca

Minute Tapioca Co.
Orange, Mae*.

Canadien Representatives 
Canadian Specialty Co , Toronto 

8. B. Hall & Son, Montreal 
W. S. Clawson, & Co , St. John, N.B.

BAIRD’S
WORCESTERSHIRE

SAUCE

Bairds

fit-.

is
DELICIOUS
It makes the plainest fare 
appetising, and makes 
delightful to the palate 
the flavor of Fish, Meat, 
Stews, Soups, Gravies, 
Curries and Salads.

Low in Price 
High in Quality

A genu Heel ore ft Langley. Ltd., 11 Front Street Eut. Toronto 
-W4 Lindsay Building. Montreal W. L. McKansU ft Oo.. Win­
nipeg ; R. Robertson ft Co.. Vaneouver and Victoria.

•y Spacial royal, permissiez

MADE
SARDINE STAVANttR

THAT FAMOUS

THE LINE OF SUSTAINED PROFIT
Especially in your brands of Canned Fish, care in selection is essential! And 
you'll find

“KING OSCAR” BRAND
NORWEGIAN SARDINES

always uniformly pure, sweet and well packed. They are genuine satisfaction- 
givers and profit-producers.

It will pay you to feature “King Oscar” Brand.
Ask your wholesaler for them

John W. Bickle & Greening u. a. Henderson) Hamilton, Ont.

18
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GOUDRON
D'HUILB PE

FOIE DE MORUE
De MATHIEU

; Eertgiutt * Otn»a,Cio«dâ,ti, 
W*shtogic*.E-V.

MATHIETTS
Syrup of Tar

60D UVER Oil

COHXllCHf

■ïb&HittfxF:5SS£ÊSSi.\‘k

“THE BURNING QUESTION”
This can be quickly and satisfactorily answered by you to every user of Stove Polish.

JAMES DOME BLACK LEAD
supplies a lasting, brilliant polish that does not burn off. Creates no dirt or dust.

IT PAYS A GOOD PROFIT.
W. G. A. LAMBE & CO., Canadian Agents, TORONTO

19

SEIZE THIS OPPORTUNITY! 3S£f ær&i&SS

QUAKER BRAND S
at 2i cents per dozen under the opening prices for Fall Delivery.

Order now and save five cents a case.
Our travellers will be round to see you ; or write us.

MATHEWSON’S SONS :: P.O. Box 2360, MONTREAL

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911.
Am pleased with the new Commercial Register 

which I purchased of you. I used the old one over three 
years, and while it was in good order, it became too small 
for my increased business.

1 have examined others, but still think yours takes 
the lead.

G. H. KNOWLES

Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont

The
Only
Account
Register
THAT will fit 

any safe.
T HAT takes 

little counter 
space. Sheets art out and fit any safe

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil

MATHIEU’S
NERVINE POWDERS
are the safest sellers 
amongst all the cold cure 
and cough remedies on 
the market.
The sale has increased enor­

mously—
Thousands of testimonials attest 

their wonderful value—
They never become dead stock— 
They afford dealers a good profit— 
Those who once use them make 

them a household remedy— 
Dealers who do not carry them 

simply lose sales that go else­
where.

As the demand will be continuous for 
some months, order a good 

supply now.
Sold by all wholesale dealers

AND

J. L. MATHIEU CO., Props. 
SHERBROOKE, P. Q.

Distributors for Western Canada:

Foley Bros., Larson * Co., Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton, Vancouver

L Chaput. Fils * Cie„ Wholesale Depot, Montreal
—
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Pure Goods Bring Increased Custom (Give Your Customers

Extra Granulated Sugar She doesn’t take kindly to substitutes for

nor to the grocer who fills her salt order 
with anything else but this bag, with 
this familiar trade mark on it. Most of 
the housekeepers in Canada agree with 
her too

and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ­
ence and recognize the advantage to you of 
recommending Redpath" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘'Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in 1854 by John Redpath

TO THE WHOLESALE TRADE i

West India Go., Limited
305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbacb, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker dt Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Aak u9 for price* before filling 
your order* for the oomlng season

The Canadian Salt Go.
LIMITED

Windsor - - Ontario

Eureka
Represent the 
highest attain­
ment in the sani­
tary handling of 
foods by the 
Grocer.

The result of 25 
years devoted ex­
clusively to the 
one line of work.

The Eureka 
Patented system 
is an absolute 
guarantee against 
Dampness and 
Foul Air, and there 

is nothing made that will keep your goods as well.

West India Co., Limited

.
-

HI

Send for New Catalogue.

Eureka Refrigerator Co., Ltd
56 Noble Street, Toronto

-

7934

778463



■■H

ill

Kitchener Pork & Beans
All products bearing this Brand are 
equally wholesome and delicious. 
Insist on our label when buying 
PORK and BEANS. t Contains only 
those ingredients endorsed by the 
Canadian Government.

Delicious
Appetizing
Satisfying

Our beans are all selected hand­
picked stock, and carefully prepared 
in 1, 2 and 3 lb tins, in plain or 
Tomato Sauce.

If Price and Quality interest you, 
write us at once.

The Oshawa Canning
Co., Limited

OSHAWA :: ONTARIO

You Invite Your Custom­
ers' Fullest Confidence

by telling them frankly the ad­
vantages of different lines of 
goods.

CLARK’S
MEATS

have so many excellent qualities 
that their sale is assured, if the 
grocer knows just how good 
they are and lets his customers 
know what he thinks.

Wm. Clark, - Montreal
Manufacturer of High Grade 

Food ipeoialties

COOK’S “Farm Cream” Sodas
Made from the finest flour, 

delightfully crisp and delicious 
Lightest on the market.

BAKING POWDER

The Leader for 50 years
----------  and ----------

STILL THE BEST

RAMSAYS LIMITED
29-31 Vitre St. W. 

MONTREAL

w. d. McLaren, limited
Montreal

High-Grade Sweet Biscuits
Particularly made for 
particular people.

Writo for Information to above address
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WHITE DOVE 
COCOANUT

is the best possible !

Has no equal for 
quality. Always gives 
satisfaction and leaves 
a good profit margin.

W. P. DOWNEY,
MONTREAL

THE PEOPLE OF

JAMAICA
are now baying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

The W. H. ESGOTT GO.
WHOLESALE

. Brokers
187 BANNATYNE AVENUE

WINNIPEG
COVERING

MANITOBA SASKATCHEWAN
CORRESPONDENCE SOLICITED

IPB **

“Too Mussy 
For Me”

As between an open bale of dates, 
half sold, and a pile of cartons of 
Dromedary Dates, which, if you 
were a consumer, would you be most 
attracted by?

If you say only the bulk dates, 
wouldn’t you be even apt to be re­
volted by their mussiuess and buy 
none?

That’s exactly why so many peo­
ple haven’t eaten dates, though they 
like them. It also explains the 
enormous sale DROMEDARY 
DATES have attained. They are 
the finest fruit we cau buy, to be­
gin with, and they’re packed in the 
most scrupulously neat fashion, 
wrapped in oiled paper and then 
packed in cartons. The natural de­
mand for them has been increased 
by the enormous advertising we 
have done in magazines read by 
your customers.

All jobbers.

We also pack ROYAL EXCELSIOR and
ANCHOR BRAND package dates.

The Hills Brothers Go.
Beach end Washington Sts., NEW YORK

Hi GRAY, YOUNG A SPARLING CO., UeitM
SALT

MANUFACTURERS
flrtnUB the highest awards In compete 

with other makes.tlon wl

WINOHAM ESTABLISHED 1871

ÜJ1ÏÏI Common Sense
|fff fO/ Roaahaa ana Bad-Buga 
eiLLO V Rats ana MM

All Inilm nod Ml |mi It. V., Tnrinti, Oat.
Dealers Rod Common Sense a very good eeUer, for 

the reason that It gives general satisfaction and eaeb 
<m*4omor tells other» abont same Write for prior»

22

Now is the time for you to secure 
a supply of something rich in the 
jelly line, something you can 
strongly recommend to your cus­
tomers and sell at a good profit.

“Double Event” 
“Double Event” 
“Double Event”

Club Jelly 
Powder

should certainly have a 
prominent place on your 
shelves. The package will 
please all the more because 
it contains not only the 
jelly but also a powder for 
sauce.

Spent/ a minute or two In 
dropping ue a postal.

Don't fall.

S.H. EWING & SONS
Montreal and Toronto

CHINESE
STARCH

HAVE YOU 
A STOCK? 

GREATSELLER 
ALL THE TIME.

GET PRICES

OCIAN MILLS
MONTREAL

EW3
Mr. ..JH

When writing advertisers kindly men­
tion this paper.

7373

38

903^20



MR. GROCER—This is the salt 
that is winning public attention 
and favor. Best for table. Best 
for dairy. Stock it and see it sell! 
First, get our price list. We 
ship promptly.

DOMINION SALT COMPANY, Limited 
Manufacturers and Shippers 

SARNIA, ONT.

Your particular customer will always buy

MASONS
No. 1 SAUCE

once he has tasted it, because 
there’s a piquancy and flavour 
to it that give a zest to even the 
plainest fare. Recommend it 
strongly.

Its ingredients are of absolute 
and guaranteed purity, and it is 
made in a Canadian factory that is a 
model of cleanliness and efficiency. 
The sauce is made from the famous 
MASON old English recipe.

Send for samples and prices.
There’s room on your shelves, 

Mr. Grocer, for a satisfaction- 
giver like

No. 1 SAUCE

MASONS LIMITED,
25 Melinda Street, Toronto

Agents wanted where not represented.

QUEEN QUALITY 
Pickles,

Tomato Catsup 
and

Worcester Sauce- 
a Universal Sause

TAYLOR & PRINGLE CO., LIMITED
iOWEN SOUND, ONTARIO

DON’T LOOK FOR TROUDLE !

They are noted for their 
purity and flavor, and 
never fail to add a zest to 
even the plainest fare.
All ingredients are select­
ed with the utmost care, 
and the composition of 
our goods is one long tale 
of skill and cleanliness.

Write for discounts and prices.

There’s plenty in store for 
the average retailer without 
seeking more. Feature lines 
of known repute 1 In the 
line of condiments sell—

BRUSHES
are now among the most seasonable lines 
and if you wish to start the season right 
you will put in such leaders in Kalsomine 
Brushes as our

POLAR 
ARCTIC 
KRACKER 
KLINKER

In scrubs and all household brushes our 
genuine solid back goods are unequalled.

Stevens-Hepner Co., Limited
PORT ELGIN ONTARIO

4541
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A HANDY PACKAGE
Forty half cartons to the case, done up in an attractive carton 
to sell to the consumer at a popular price,

25 Cents a Package
Crystal Diamond Lump Sugar

This package is now on the market and can be secured 
from all jobbers. IT PAYS A GOOD PROFIT.

THE ST. LAWRENCE SUGAR REFINING COMPANY, Limited, MONTREAL, P.Q.

A Safe A CoedA SureA Clean
MethodProfit PurchaseStore

à . 13*1

If you want these advantages in your oil department buy a

HOLBROOKS
LIMITED

of Birmingham, England
Sole proprietors of

The “HOLBROOK” Brand 
Norwegian Smoked Sar­
dines in pure Olive Oil.

“SWAN" Brand Pure 
English Pickles in 20oz. 
tall, square bottles with 
patent stopper.

And

HOLBROOKS

BOWSER
Self-Measuring System

It measures the oil accurately, computes its value and counts the gallons 
pumped. No measures, no funnels, no offensive oil odors. Clean 
hands, clean oil, clean store and clean profit.

Just drop a card and say “Send me book 
No. 5.’’ You can't invest a cent better.

S. F. BOWSER & COLimited
66-68 Framer Ave., TORONTO, ONT.

V

WORCESTERSHIRE

SAUCE
Canadian Offices :

40 Scott St., TORONTO, ONT.
Mnagir : H. GILBERT HOBBS.

When writing advertisers kindly men 
tion having seen the advertisement in 
this paper.

Winnipeg

BRANCHES:

Hamilton Fort William

ALWAYS REACH YOU FRESH
You can’t be too particular about the freshness of your 
biscuit stock—stale biscuits will antagonize your most 
friendly customer. Protect yourself by ordering

TELFER’S GRAHAM WAFERS
and other plain and fancy biscuits. We GUARANTEE every 
tin to reach our customers fresh, crisp and wholesome.

TELFER BROS., Ltd., ■ Collingwood, Ont.
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THE RECOGNIZED STANDARD.

ENGLAND’S PREMIER LEMONADE.

lf Of, 'J'JartW
3:l,UOusllmtoh^

No Grocer in England considers his stock complete 
unless it includes a supply of

EIFFEL TOWER LEMONADE
The time is fast approaching when no 

Canadian Grocer also will consider his 
stock complete unless it includes a supply of

EIFFEL TOWER LEMONADE.
Why not be the first to introduce it to your 

customers ? They will gratefully appreciate your 
enterprise.

Retails in Sc. packets. Also in 10c. and 20c. enamelled tins.
Agente : W H. MALKIN Co., Vancouver, for British Columbia.
The HARRY HORNE CO.. 30 King St. West. Toronto, for Ontario - 

Agencies open for progressive Firms at other points.

Address FOSTER CLARK Ltd., Maidstone, England.

ambrosial

LEMÇNA1

Good Service Makes Friends 
For Lawrason’s Snowflake Ammonia

$500 GUARANTEE
LIES BEHIND THE STATE­
MENT THAT THIS AMMONIA 
IS EQUAL IN PERFORMANCE 
TO ANY OTHER 
SELLING FOR 
DOUBLE THE 
PRICE.

GIANT

Lawrason’s

London Canada

Progressive Grocers
handle only those goods which are 
found by test to be superior. Other 
brands will hurt their trade.
You will never regret your first 
order of

Lawrason’s
Snowflake Ammonia

IT IS THE BEST

S. F. Lawrason & Co.
LONDON : ONTARIO

25
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What People Demand
YOU WILL FIND 

PROFITABLE

Moody’s Preparations
Include Polishes, Washing Powders. 
Preservatives and Household Chemicals 
of many sorts, among them being

KLENZINE AMMONIA WASHING 
COMPOUND

ROYAL BLUE
RELIABLE BORAX 

ANTY DRUDGE
ROYAL MEDICATED 

CHLORIDE OF LIME 
HALF TIME SHOE POLISH 

QUICK SHINE STOVE POLISH

Write for Particulars and Prices

Alpha Chemical Co., Limited
BERLIN : ; CANADA

Sell Mushrooms
There’s Good Money in it

We are arranging with one leading 
grocer in each town to handle our 
mushrooms during the coming season.
As the supply of these dainties very 
seldom equals the great demand, the 
men who secure a local agency for 
our product are sure of big sales at 
extra good profits.
Better write us to-day for full par­
ticulars before your competitor closes 
for the exclusive rights in your locality.

WRITE US TO-DAY

Canadian Mushroom Growers
Limited

LINDSAY

PEEK, FREAN’S

PAT
A

CAKE
BISCUITS

PEEK, FREAN CO.,
LIMITED

LONDON, - ENGLAND

S

® u
ENGLAND’S 

LEADING 
FRUIT SAUCE

26 years’ reputation, and the only 
sauce backed up by a purity guar­
antee of

1000 GUINEAS
Sell» at 15 cent» and 25 cents 
BE WARY OF IMITATIONS

8
GEO. MASON CO.

LIMITED
Sole Manufacturers - LONDON, ENG.

Canadian Agents — DARBY & TURNBULL 
179 Bannatyne Ave., WINNIPEG

ONTARIO
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CANE’S WASHBOARDS and

“NO, THANK YOU, MA’AM, 
I won't need a new wash-

DIAMOND KING and will 
last a long while yet '

DIAMOND KING - The king of all wash­
boards, best English glass rubbing plate, 
in selected wood frame, lock corner, 
splendidly finished.

WASHDAY WOODENWARE
are designed to meet every need of 
every housewife in a way that will more 
than satisfy.

From our catalog you can select exactly 
the style and grade best suited to the 
use of your customers. The prices and 
finish vary widely, but the 
merit is always there.

Cane’s Goods sell well 
because they wear well.

The
WM. CANE & SONS CO.

LIMITED

NEWMARKET, ONTARIO

When you sell a customer unknown brands of 
coffee you have to make the whole sale.

Chase & Sanborn’s
COFFEES

are half sold when you put them on your
shelves.

CHASE C& SANBORN
MONTREAL
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Profit by the Reduced Prices 
of this Special Sale

We offer at very advantageous prices for immediate delivery or 
for the opening of navigation the following merchandises:

840 Oases Imported Alimentary Pastes, of Blanc & Fils, just consigned to our warehouse. Complete as­
sortment.

300 Oases Assorted Teas: Japan. (Ireen and Black Ceylon, Gunpowder and Siftings. Samples supplied on 
request.

We specially recommend the “Victoria” and “Princess Louise” Brands.
500 Oases French Peas, Francois Petit & Co.
250 ( uses Lecourt Mushrooms of A. & L. Lehucher, Paris.

1000 « uses Imported Canned Vegetables and Fruits of the “Soleil” Brand.
FRENCH PEAS “Soleil,” String Beans “Soleil,” Flageolets “Soleil.” Medleys of Vege­
tables “Soleil,” Asparagus “Soleil,” Spinach “Soleil.”
“Soleil” SOUPS: Julienne, Printaniere, Cherfil. Puree of Tomatoes, etc.

1000 Cases VICHY WATER, from the following Springs:
ST. NICHOLAS.
NEPTUNE.
CAPITALE.
SANITAS (Sparkline).

800 « uses VICHY LEMONADES
“La Savoureuse.’ *
“St. Nicholas.”

Assortment of SHERRY WINES from the celebrated firm of liiez Hermanns, of Jerez de la Frontera, 
Spain.

To Arrive—Barbadoes Molasses
1500 Tons “ Fancy” Quality.
1000 Tons “Choice” Quality.
200 Tierces. 400 Barrels. Superior Quality Guaranteed.

For all information, quotations, etc., write, phone or wire at our own expense.

Laporte, Martin & Co., Limited
Wholesale Groceries, Wines and Liquors

Montreal
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CEYLON TEA

Most any one can sell a customer any kind of a Tea “once.” 
self-same customer continuously, unless giving the best pos­
sible uniform value for the price charged, which of course 
means “SALADA.” Not because we are egotistical enough 
to think so, but because the success of our 19 years’ expe­
rience on these lines has proven it so, yes, and beyond all 
debate.

The Annual Sale Now Exceeds 23 Million 
Packets-and Still Growing.

But no one can possibly sell this

You take no risk in handling 

“SALADA,” because we definitely guar­

antee the sale of every case you pur­

chase from us, and will, at any time, 

exchange or refund the invoice cost 

on any “SALADA” you may desire to 

return to us. No “Buts’’ or “Ifs.” 

We will pay on demand, and also be 

responsible for return freight charges.

-Where is there another firm with

the courage to duplicate this offer •
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A Peculiar Situation in Brockville
Complications That Have Been Making a Web of Difficulties for Two Grocers.
Differing Over the Rent of a Store for One Month — Circumstances Which 
Seem to Have Placed One of Dealers in Position Where Competitor Can Assess 
Heavy Charges—Two Experts Answer the Problem.

How much is the occupancy of a store 
worth for a month ?

“Why just the price called for in the 
lease," you reply

Yes, quite right, but how much is it 
worth when your competitor in business 
owns your store, and you have rented 
his, and when his lease runs out a month 
before yours, and he has no place to go 
in the town and wants to continue in 
business ?

“Oh ! that's a horse of an entirely dif­
ferent color," you say.

So it is, sure enough, and yet that is 
just the proposition two business men in 
Brockville, Ont., are worrying over at 
the present time, or were, when this 
was being written. Only this particular 
case has one or two features that add if 
anything to the complexity of it all

The Brockville Case.
But let's to details. On the principal 

business street in Broc«vule two grocers 
have been competing lor business for 
some years. Their stores are situated 
almost opposite to each other. The one 
probably has a slight auxantage in size 
on the other, but the latter again “has 
it” on the former in regard to location, 
so the stores may fairly be deemed equal 
as to value. Bear with me yet a little 
while, lor this history would be inex­
cusable were it not for the linish of it. 
About two years ago one of these gro­
cers, William Lorimcr, bought out the 
building in which is located the business 
establishment of the other, A. E. 
Shaver. The latter has a lease which 
dies not expire until the middle of May 
next, while, Lorimer’s period of occupa­
tion is due to end on the middle of this 
month So there is just a month be­
tween them. Now Shaver has leased 
l.orimcr's store and is entitled to pos­
session in April Lorimer still wishes to 
keep on in the business and there seems 
io be available at the moment no other 
store suitable to his needs. Probably 
the reader has begun to sense the diffi­
culties and peculiarities of the position.

The Vexing Question.
When a representative of The Canadian 

tirocer called at Mr. Shaver’s place 
some days ago, that dealer was deeply 
immersed in the problem Said he: “1 
wish >11 r paper vxould settle this thing 
for me, lay down some rule whereby I 
can estimate the amount 1 should be en­
titled to charge Mr. Lorimer in the 
event of giving up my store to him for 
this month. I know that 1 hold the 
whip hand, and although the Good Book 
says, in a sense, that we are to love 
our competitors in business, 1 feel that 
it is simply business for me to get all I 
am legitimately entitled to. I have been 
to Mr Lorimer and have explained the 
position in which I find he stands, but 
he doesn’t seem to see eye to eye with 
me in the matter. My rent here is $20 
the same as his. and all he says he is 
willing to do is to indemnify me for my 
rent and pay me a bonus of $5. or allow 
me $25 in all That I consider ridicul­

ous." And Mr Shaver began to unroll 
the scroll of the situation to try and 
show why he held that view.

Further Complications.
“Just listen a moment," said he. “I 

think this is my advantage." lie reiter­
ated the circumstances oi the lease and 
then added : “1 have a wife and daugh­
ter whom 1 can put in this store and 
keep it open until the middle oi May, 
with them selling my goods, and 1 can, 
at the same time, take possession of Lor- 
imer’s store, stock it up and operate 
it myself, cornering the trade to a de­
gree. Lorimer has no other place to go 
although 1 believe he is negotiating with 
another grocer in another part of the 
town for the purpose of securing half his 
floor space to hold his goods. I don’t 
know how he is going to come out in 
that, but," he questioned triumphantly. 
“How much should I charge Lorimer ? 
Tell me, please, if you can solve the rid­
dle. I consider it a nice question. It is 
one at least the like of which 1 have 
never felt called upon to decide before."

It surely is, as Mr. Shaver puts it, “a 
nice question," but like nearly all ques­
tions it can be solved. Upon Mr. 
Shaver’s solicitation The Grocer has 
gone into the situation and here lays 
down on expert advice the law that ap­
parently should obtain. Of course nei­
ther party need feel bound in the least 
degree to accept the ruling.

One Answer.
H. C. Carson, a Fellow of the Royal 

Statistical Society, an exclusive British 
organization, whose business, as the 
name implies, is in statistics, who is 
one of the expert writers on higher busi­
ness questions for The Financial Rost, 
looks upon it in this wise. Says he : 
“According to the circumstances you re­
late Mr Shaver surely holds a strong 
position, and can demand from Mr. Lor­
imer almost any sum in reason. Of 
course I am assuming that he only 
wants to claim his just due, and not as 
Shylock once put it ’"a pound of flesh.’ 
There are not many precedents to base 
a ruling upon so I will deal with it as 
a simple business problem.

“Now Lorimer, it appears, cannot se­
cure possession of Shaver’s establish­
ment to continue business until one 
whole month after the lease of his own 
store expires. He has no place else to 
go and wishes to keep up his trade. 
Shaver, on the other hand, seems to be 
in the way to have two stores for the 
month if he wants them. How much is 
the service worth to Lorimer ?

Two Things to Consider.
“Well it seems to me two things only 

have to be considered. These are : the 
amount of profit which would accrue to 
Lorimer during that month were he in 
business, and the amount of damage 
Shaver could work to the future business 
of Lorimer d>d he operate both stores 
as he seems to be in a position to do. 
That’s the whole situation, or so it 
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would appear So, to carry the pro 
blem further. Shaver would appear to b< 
entitled to assess Lorimer the amoun 
of his net profits of a month’s business 
for his moving would not interfere 
greatly with his trade, plus an amoun" 
for damages—dollars and cents, whir 
Shaver could inflict upon his competito 
by closing him out and running botl 
stores.

“Not knowing the volume of Lorimer’ 
business I cannot of course strike an 
amount to be paid and so 1 am prevent 
ed from calculating the damage whiel. 
Shaver could work on Lorimer’s trail, 
during the month. If 1 could it pro 
bably would not be fair to do so, a 
that is not a matter for me to decide 
Still that seems to me to be the onlx 
possible view to take of the matter ow 
ing to the complexities of the positim 
in which the two now find themselve 
Besides, there is still the ray of hop. 
for Lorimer that he may be able to hap 
pily complete the negotiations with tha 
other grocer Shaver speaks of, and s. 
nullify all the advantages of Shaver 
position. Did he but secure that floor 
space, he would have Shaver in the pu 
sition where logically that gentleniai 
could only hope to secure his month . 
rent, and a little more for interruption 
of Lorimer’s trade. That would be in 
view on the matter" concluded Mr. Cai 
son.

Another Answer.
The Grocer did not rest there but car 

ried the question for still another tes' 
to W. R. Levack, of the MacLean Rub 
fishing Company, a chartered accouni 
ant, and accordingly a recognized an 
thority on such matters of valuation 
also, of course, a disinterested partx 
The issue in all its aspects was laid hi 
fore him, for consideration.

The answer of Mr. Levack was precise 
ly the same as that given by Mr Cai 
son. He could see nothing else for ii 
but that Lorimer could in all fairness h. 
charged for the profits of the twelfth 
part of the year, and also assessed fm 
probable injury to his business durim 
that balancing month. “Of course," 
said Mr. Levack, “the offer of Lorimei 
to allow Shaver a bonus of but $5 fo; 
his vacating those premises, is trifling 
It is, in fact, insignificant before tin 
amount which I would feel called upoi 
to pay, even if not with the best cheei 
in the world, did I but find myself in hi 
position. It is a very nice question," In 
added smilingly.

So The Grocer has given the answei 
to the question which Mr Shaver ha- 
asked. The entire case has been treated 
disinterestedly and there is in the rul­
ing herein laid down as has been said be­
fore no thought of its being binding in 
the slightest upon either Mr Shaver, or 
Mr. Lorimer. But it may tend to clear 
the air, and may also have a tendencx 
to solve the troubles of other men in 
like situation. Any way Mr. Shaver has 
had his answer to ‘what is it worth V



Proposes Clubs to Save the Grocer
Proposal of Canadian Retailer Who Believes Business is Go­
ing to the Dogs—How the Country Would be Divided — The 
Method of Securing Membership and Finances — The Arm­
chair Fellowship Talks—Advantages to Dealer, and the Ulti­
mate Ideal.

A club for grocers !—has a nice homey 
,ing to it, hasn’t it? Makes you think 
,! big soft leather chairs, and pipes and 

, !i things ; and that is precisely what 
is designed to make you think of. 

Discussing grocer’s troubles in general 
with The Canadian Grocer last week, a 

anadian dealer suggested this idea as 
■lie one and only means of getting re­

nters together in harmony for the talk- 
,i,g over of troubles peculiar to the 
,ade. In no other way, lie said, had 

i.e hopes of ever really getting the in­
dividuals going to make up the great 
.liny of dealers throughout the country, 
in air their innermost troubles to sym­
pathetic listeners of his craft so that 
Die best results for all could be at­
tained.

Not a Small Scheme.
His is not a small scheme, not by any 

means. He would have his clubs estab­
lished in all the great Canadian centres. 
These would draw their membership 
from the smaller towns and cities and 
country districts in which they were 
situated. Members from the country 
could take a train into the selected city, 
drop casually into “the club,” and talk 
shop, with other members who had 
•happened” in likewise for precisely the 

same reason as our country friend:—to 
get pointers, and, mayhap, advices. But 
let us tell of the scheme in his own en­
thusiastic way so that the reader may 
get the soul of the idea.

“In my humble opinion,” began the 
dealer, “we never will get ahead as a 
body until we get a solid, harmonious 
membership across the whole Dominion. 
1'liat, of course, is always the idea of 
all promoters, union anil lodge dream­
ers. It may be only a dream now, but 
I’ve been giving the matter a great deal 
of thought,—have been talking it over 
with other dealers, and I believe it can 
be done, and done easily.

“Take Toronto for an example. As it 
is one of the greatest cities in Canada, 
one of the clubs would be located there. 
Now then, start off by issuing stock— 
miy at $5 a share, one of which would 
suffice for membership—and sell as many 
as you can in the city, and, say, all 
through the western and part of north­
ern and eastern sections of the Province 
of Ontario. I’m supposing that “lost 
merchants to whom the idea is explain­
ed, would take at least one share, and 
I’m equally certain that a great many 
of them would take two or more shares. 
I don’t think you would have to hang 
on a guarantee of interest or promise of 
dividend to those shares, at least not 
at the outset.

room, refreshment room, and so on, and 
if you have enough space fit up a few 
bed rooms, for the convenience of out- 
of-town members. But there must be 
no bar. I don’t think the boys would 
call for one, and if we had one it would 
probably defeat the objects that called 
the club into being. Now,” he declared 
triumphantly, “there you have mem­
bership, funds and building, or nucleus of 
one. Precisely the same plan should be 
followed, say in Montreal, Halifax, Win­
nipeg, Vancouver, Hamilton, London, 
and so on That’s the complete scheme

The Best Results.
“Following out the natural order of 

things you would have a certain amount 
of enthusiasm in each of those centres, 
you’re bound to have it because the 
boys are being given something for 
their money, and something, too, that 
they appreciate. Because they appre­
ciate it they will use the rooms, and 
that use of the rooms is exactly what 
we want. Get a bunch of our fellows 
together, each one with a lot of trouble 
and ideas under his hat, and you can 
bet your last dollar something would 
happen. It’s my belief that something 
would be in the best interest of the 
trade. I can see, or imagine I can, a 
good many cut-throat business proposi­
tions going up in tobacco smoke, and a 
fair trade sentiment engendered that 
will go a long way toward improving 
business conditions. People have only 
to secure harmony to get results.

“There now, I’m hoping you have got 
that picture of one club, which of course 
it is proposed to extend until instead of 
a few rooms in a building we have a 
structure of our own, with business 
quarters to let. You have heard of the

fellowship idea; now let us carry it fur­
ther. Supposing a traveler comes to
town, telephones me and says: ‘B------- ,
I want to see you; when can you come 
down?’ I say when, and get" there—to 
the club. “What is it now ?” with 
an expressive gesture—“it’s the
hotel and other things. That, in my 
humble opinion should be sufficient to 
make most merchants take to the club 
idea instantly. It surelv appeals to 
me.

The Profits.
“Let’s sum up the profits. You have 

a suite of rooms where you can feel wel­
come every night. You can get ideas 
and help to aid you not a little bit in 
working out your own business salva­
tion. That too, instead of a cold for­
mal, slimly-attended meeting of tired 
men, once a month or so. You will have 
cheerful business conducted cheerfully, 
and you can meet the necessary travel­
ers in pleasant surroundings. There 
would have to be regular officers and 
meetings, but that wouldn’t work any 
hardship because it would only mean 
changing from one chair and one room 
So much for one club But couldn't you 
have a joint committee covering the 
whole, a government based on a plan 
similar to the solid-rock basis of the 
government of this Canada of ours, with 
each club enjoying its own autonomy but 
sometimes the big “Boss” stepping in 
with a word or two for the general good 
of the order Now, there’s the scheme, 
what will they do with it ?” he finish­
ed.

What is the trade going to do with 
it?

Word was received by telegraph from 
our Winnipeg office, just at press time, 
that the Dow Cereal and Milling Com­
pany’s plant at Pilot Mound, Manitoba, 
had been destroyed by fire. Nicholson 
& Bain are shareholders, and act as their 
agents in Winnipeg, and at other centres 
in the West. The loss is estimated at 
$70,000.

The Building.
“So far, so good. There you have 

your membership, and a considerable 
supdIv of funds. Now, to continue. 
With the cash collected from the Toron­
to district, you can go ahead and secure 
your quarters. If you have not enough 
money to rent or construct- a whole 
building, take part of one for a starter. 
Fit it up as a lounging room, board THE EGAN STORE IN ST. THOMAS, ONTARIO.
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Profit Figured on Capital Employed
Views of St. Catharines Reader on Recent Article Dealing With Figuring Pro­
fits—Admits Dealers are Losing Thousands and Thousands of Dollars Through 
Inability to Reckon Profits on Sales, but Contends Mr. Johnson’s Views are 
Wrong—Correspondent Right and Wrong—An Interesting Controversy.

'By Henry Johnson, Jr

1 copy below an article from the St 
Catharines Standard which indicates 
that one man radically differs from me 
in relation to figuring profits. Others 
have differed from me in this ; but. in 
the vernacular, they have not been 
•‘very much.” This gentleman, however 
is “a foeman worthy of my steel” in 
that he knows a good deal of his sub­
ject It delights me to read his commu­
nication because I am sure we shall all 
get something out of this discussion.

Both Right and Wrong.
Mr .Jamieson is right and wrong. He 

is strictly right as a mathematician and 
as a lexicographer But text books and 
dictionaries are ever and always behind 
human development—naturally must be. 
since the one records the development of 
knowledge and the other the evolution 
of language Turn to “kodak,” for ex­
ample ; and studv the history of “quiz.” 
Then go still further and trv to imagine 
what future dictionarians will sav re the 
historv and meaning of the verb “(tol 
queer.” Arithmetic properly deals with 
practical problems and such problems 
are different as the requirements of hu­
manity differ from period to period 
"Figurine" such as fulfilled all renuire- 
ments of retailers of two generations 
back cannot do for us to-day because 
«•••nditions have changed and our needs 
must he served by better methods

The Point in Dispute.
But the demonstration of all th’s will 

tave too much space this week, so I shall 
onlv insert the specific problem to which 
Mr Jamieson refers, so you may have 
all the ooints before you Here it is— 
copied from page 30 of our issue of 
March 10 :

“Take the figuring of profits, for 
instance The text books used in our 
schools certainly were never written 
by successful men of business If 
they were they would never contain 
such examples as the following : ‘A 
man buys a horse for $50 and sells 
him for"$75, what percentage of pro­
fit docs be make? Answer 50 per cent ’ 
You will find in every arithmetic 
such examples. No more fatal and 
misleading ones were ever penned 
They lead the student to think of 
the percentage of profit in an entirely 
false manner and cause many busi­
ness men to think they are making 
much larger profits than thev reallv 
are. This makes them prodigal of 
expense and often leads to a failure 
which with a better knowledge of 
percentage could have been avoided.”

Right Way to Figure.
“Suppose a man to have in con­

templation the sale of a horse on the 
basis of the above transaction. A 
broker approaches him and offers to 
conduct the negotiation He asks a 
commission of 33 1-3 per cent

“Now, the owner of the horse, 
having a " profit of 50 per cent in 
sight, agrees to this, and the broker.

having completed the transaction.
renders a bill as follows :

Sold one horse ................... $75 00
Commission, 33 1-3 p.c......... 25.00

Due seller ................................$50.00
“The seller's books would show a 

profit of 50 per cent, entirely eaten 
up by a commission of 33 1-3 per 
cent. Not good figuring, is it ? Still 
that is the way nine-tenths of our 
smaller merchants figure which fact 
often accounts for their being small.

“Now, there is only one way to 
figure a merchandise profit, and that 
is on the sale, not the purchase. 
Find out what percentage of the sale 
is profit ; govern yourself according­
ly, and you will not go astray. Had 
the seller of the horse followed this 
rule, he would have found his profit 
to be 33 1-3 per cent , and would not 
have made the mistake of giving it 
all to the broker.

“There is a great mistake made in 
ever considering the profit as made 
on the investment or on the cost of 
an article Some teachers dispute 
this statement. but let th»m aiV anv 
successful wholesale merchant what 
he thinks, and see that he will say 
Most of the" hold that figuring that 
way precludes success.”

Here is Mr. .Jamieson’s criticism :
“Figure always from the se'Vng end ” 

The above article in The Canadian Gro­
cer of March in was shown to me, and 
mv opinion asked thereon.

To mv mind, the attitude of the writ­
er is entirely wrong It >s quite true, 
as he says, that manv business men are 
losing hundreds and thousands of dollars 
without knowimr it, on account of mis­
conception on their part of the proper 
method of figuring the percentage of pro­
fit It is not true, however, that thev 
suffer this loss because thev do not figure 
the profits on the sales. The trend of 
the article may be cleaned from the fol­
lowing example given bv the writer He 
savs that if a man sells for $fi an ar­
ticle which cost, him $5. he is making a 
gain of one sixth, or 16 2-3 per cent

Defining Profit.
Chambers’ Dictionary defines profit as 

the gain arising from the employment of 
capital. Therefore, if I had a house that 
cost me $4.000 and I sold it for $5 000 
I have gained $1 000 on an employment 
of $4.000 capital That is. Î have gain­
ed 25 ner cent Bv the method describ­
ed in The Canadian Grocer. I would af­
firm that I had gained $1 000 on a sale 
of $5 000. or that I had gained 20 ner 
cent Now. even at the moment of sell­
ing mv total canital emnloved was onlv 
gt non and it was onlv through a nrofit 
of $1.000 on mv original capital that I 
increased mv capital to *' nno it is he- 
vond mv comprehension that a business 
man should make the assertion that mv 
canital employed in working un and con­
summating this sale was $5.000 If it 
were I have not increased my capital one
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dollar by the sale, and am in no better 
position than before.

Profit is Only Profit.
Thus a profit of 25 per cent., for in­

stance, cannot under any circumstances 
means anything else than a profit of 5 
per cent, on the value invested. In the 
case of the horse with cash value of $5w, 
sold for $75, the owner of the horse in­
vested $50, on which investment he 
would receive a dividend of $25, suppos­
ing he had sold the horse himself. Ti.e 
broker, on the other hand, puts throui.h 
a transaction valued at $75, on which 
investment made by the new owner, l.e 
charges a commission of 33 1-3 per cent 
amounting to $25. It stands to reason 
that the point of view of the owner of 
the horse and that of the broker must 
be different. The owner pays $25 out of 
the cost value of the horse to have him 
sold. That is, he pays 50 per cent, com­
mission to make a gain of 50 per cent 
which nets him merely the cost price 
Since he has engaged the broker to sell 
the horse for him, he has at no time 
even theoretically, been entitled to the 
$75, and hence he could not by any pro­
cess of mathematical reasoning come in 
the conclusion that he was paying 25 
seventy-fifths or 33 1-3 per cent, com­
mission.

Another View.
Supposing that instead of the owner 

engaging the broker to sell the horse, 
the new owner had paid the broker $25 for 
effecting the purchase. The latter wouid 
then be employing a capital of $75 in the 
purchase, and hence he gives the brok, r 
25 seventy-fifths, or 33 1-3 commission 
His point of view, however, is entirely 
different from that of the first owner

Again, suppose a man buys a share of 
stock of the intrinsic value of $100 He 
however, pays $110 for the share. He 
afterwards sells the stock so as to gam 
10 per cent. According to the method 
advocated by Mr Johnson, he must sell 
the share for $122.22. In other words, 
on an investment of $110 he receives a 
premium of $12 22. or bv investing $h 0 
in similar stock, he receives a premium 
or profit of $11.11. Bv what stretch of 
imagination can a profit of $11.11 on an 
investment of $100 be considered a gam 
of 10 per cent. ? The whole principle 
enunciated bv Mr Johnson is a contra­
diction of the essentials of cost accoutr­
ing.

Wrong and Right.
Some merchants say, “Yes, but we al­

ways find our expenses for rent, fuii. 
lieht, etc., as certain percentages of our 
sales, and would it not therefore be cor­
rect to figure our profits also on ti e 
basis of our sales ?” Our answer to this 
is that two wrongs do not make a right 
It is all very well for the merchant in 
figure out what percentage of the sales 
is spent for rent, if he wishes to find 
what proportion the rent is of the total 
amount received over the counter—that 
is. of the volume of business transacted 
hut this is merely a problem which pr< 
bably excites the curiosity of the mer
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chant. If he wants to find out the true 
percentage spent for rent he must of ne­
cessity figure it out on the basis of the 
value put into the business—that is, on 
'he cost of the goods.

Is End Justified?
The fact that the merchant may reckon 

his expenses on the basis of his sales, 
which has been shown to be an incorrect 
method, does not justify his second er­
ror in reckoning his profits also on the 
basis of the sales.

The gist of the whole article in the 
magazine appears to be that if the mer­
chant has not a proper education in the 
subject of percentage, he should adopt 
an incorrect method which is simpler, 
and which by his using it in a mechan­
ical way, may save him from a loss 
which he might have sustained owing to 
his lack of knowledge of percentage In 
other words, we return to the old ques­
tion, "Does the end justify the means ?” 
Would it not be better for the merchant 
to take a few private lessons, or in some 
other way acquire a correct understand­
ing of the subject of percentages and 
profits and in this way accustom him­
self to the point of view of his broker 
as well as to his own. keeping in mind, 
in every instance, that the profit made 
hv anv individual must be reckoned on 
the capital employed in the particular 
transaction bv that individual

C. E. JAMIESON.

London Dealers 
r? Want Another Big 

•Trade Week in May
London Ont.. April 13.—Trade-in-Lon­

don week, the first of its kind, is past 
and t^e results, reported at a meeting of 
the London Retailers’ Association on 
Monday night arc so distinctly encour­
aging that it was at once decided to 
lio'd another. The date was fixed as 
Mav 3 to 8.

Rainy weather prevailed nearly all last 
week, and undoubtedly kept from the 
city hundreds of people who had planned 
to make purchases here In spite of 
this, the merchants interested, embrac­
ing many branches of trade, express 
themselves as well satisfied and anxious 
to see another trade-in-London week 
held.

"There is no doubt that it brought in 
a lot of business.” said II. A. Komnass. 
secretary of the association, to The Can­
adian Grocer. "One thing sure, we will 
not he able to arrive at the amount 
for the reason that many people secured 
receipts for just enough of their pur­
chases to get. the railway fare refund 
and after that did not trouble with 
them. It is significant that many people 
asked when the next Trade-in-London 
week was to be.”

The method of refunding, Mr. Kompass 
stated, worked out well. Customers se­
cured from the merchants receipts for 
the amount of the purchases. For a to­
tal of $20 or more, railway fare up to 
05 miles was refunded in cash by a clerk 
in the Home Bank, on presentation of 
the return half of the customer’s rail­
way ticket. To customers from a dis­
tance of more than B5 miles, return rail­
way fare for 65 miles was allowed. The 
refund office was open from 9 a m. to 
6.30 p.m.

The preservation of the receipts made 
it easy, of course, to divide the expense

among the members, so that those bene­
fiting little paid out but a small share 
of the refund money.

The visitors last week came from all 
over the Western Ontario peninsula— 
Brantford, Guelph, Walkerville, Chatham, 
Ridgetown, Sarnia and Wingham. In 
all, 89 places were represented by buy­
ers.

One of the essentials of an up-to-date 
grocery store is frequent stock taking, 
for by no other means can a merchant 
properly tell whether he is making or 
losing money. He should know whether 
he is making a fair profit, not only on 
the business in general, but in every 
department and article which is sold, 
and a careful watch has to be kept on 
the business to assure this.

Merchants are gradually adopting 
methods by which they are able to tell 
exactly the standing of their business, 
but there still are many who if asked 
the money they made last year, would 
he as astonished as if you had asked 
them how many grains of granulated 
sugar they had sold or some equally odd 
question.

Some Things to Know.
There are dealers who know little 

about some things upon which the suc­
cess of the business to a large extent 
depends, and who drag along from year 
to year, possibly getting a living, and a 
little more. They arc making but little 
interest on the capital invested, if any. 
and allot themselves no salary for their 
work. They do not know how much 
money they have tied up in their busi­
ness, the amount of their expenses, the 
amount they owe. or are owed, or anv 
of those things that are essential to 
modern merchandising.

Such a dealer should frequently lake 
stock that he may know exactly where 
he stands. Only in this way can he 
keep tab on his business and secure a 
fair profit. Thus he ascertains the 
amount of his resources over liabilities, 
and when next he goes over the stock he 
knows the increase in resources over 
liabilities. Knowing the value of the 
sales for the year, he knows whether he 
has received à fair profit or not. If he 
has not there is something wrong, which 
ought to be adjusted at once. Expenses 
are too high or there is some leak in 
the business that is eating up the pro­
fit. Unless he takes stock he will not 
know whether he is making a profit or 
not, and therefore w'ill not find the 
cause of loss. It is not worth while 
to engage in business for a simple liv­
ing. There is no incentive to grow un­
less the outlook is for better things and 
for an improvement in financial condi­
tions.

Get Down to Departments.
Not onlv should he know whether tin- 

whole business is paying but he also 
should know the facts in connection 
with each department. Is fie securing a
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Besides arranging for the next Trade- 
in-London week, the association has de­
termined to offer cash prizes to those 
making the largest purchases, in addi­
tion to the refund above referred to. The 
idea of this is to induce those coming to 
record all that they buy, and enable the 
members of the association to see the 
exact amount of new business.

fair profit from his meat, and from bis 
fruit? Does he know whether he is or 
not? If he does not. it will be to his 
benefit to find out. In this regard, an 
Ottawa merchant recently had the fol­
lowing to say:—

“Although an annual stock-taking is 
necessary in order that the merchant 
can accurately ascertain hoxv his busi­
ness stands, it does not show whether 
all departments arc paying a profit.

“Once in a while I keep account of 
some particular department of my 
store to find if it is paying the profits 
that it should. To do this I first take 
stock of that particular department, 
keep account of all goods added as 
well as all sales made. In a month’s 
time I take stock again and can tell 
whether this department has been pav­
ing a profit and how much.

"This can be done without verv 
much trouble and a merchant need only 
do it for two weeks if he wishes as 
that will give him a good idea of how 
matters are going.

“Last year I kept account of mv 
meat department and found that if 
was barely paying a profit. After a 
careful examination as to the reason 
for this, I changed my method of keep­
ing meats so that thev would not dev­
out while in stock and also installed a 
meat slicer and when I again looked 
into this department I found it was 
paying me a good profit.”

Be Sure of Profit.
This necessity of looking sharp after 

profits cannot be urged too strongly on 
the merchant, for it is necessary, in a 
successful business, to obtain a fair pro­
fit on everything sold. With every 
article he sells he should be convinced 
that he is making money. How much 
profit did he make on that last cheese 
lie sold? Did he make a profit at all or 
did he lose money on it? He bought it 
at 131 cents per pound. There was 84 
pounds in it or at least that is the 
amount that was charged to him Did 
he weigh it to find out? That is the 
first step. Suppose he did not and sold 
it at 15 cents per pound. He would 
figure that he made 1-1 cents per pound 
or $1.26 on the whole cheese, while like­
ly he sold at a loss. A cheese cannot 
easily be cut up and the original weight 
secured. If you take a whole cheese and 
cut it into only ten pieces, there will be 
a certain amount of loss and how much 
larger the loss must be when the 84- 
pound circle is cut into pound and half 
pound pieces.

Stock Taking: The Business Man's X-Ray
How the Dealer Can Take Thought to Himself and Discover 
How Every Department of His Establishment is Working in 
Regard to Returns—Necessity of Profit on Everything Sold—
Ottawa Merchant Gives Experience.

By J. \Y. Bryans.



Instant Sellers in.
OFFEl

The JVla^le
Here we are in tlie midst of the Maple Season.
—live lines, calculated to win and hold trade, an<

Crystallized Maple Gems—A new winner ! Crystallizing process prevents the Maple 
Cream from getting hard; in fact, as the piece ages, it becomes softer. Assorted designs, 
fish, sunflowers, stars. Great value ! Retails 25c. lb. Pails 17 lbs. net. Price $2.70.

Maple Hearts—Just the thing at this season. A line 
that has the confidence of the people, who have 
always found it a true Maple Cream. Sure sellers. 
Retails :20c. lb. Pails 18 lbs. net. Price $2.25 pail.

OLD FASHIONED CHOCOLATES

Sweeping everything before them ! No one can come 
up to the quality we offer. A 1 chocolate, 
unparalleled centres, just what the youngsters 
call “some class.” Profit makers. In half gross 
boxes, 98c. a gross.

Place your order now.

Ask your jobber for these lines, or forward us a tni 
We pay freight on 5 pail (or case ) and ova

SUGARS & a
Everything in Maple Syrup and Maple i

M0\
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of C da.ana
we are in the lead with fast selling specialties 

t dollars into your pocket at the same time.

Best Mixture Sold

" tor five packages, with your wholesaler s name. 
rs- Eight half gross boxes constitute a case.

MERS, Limited
ti;e Manufacturer as well as the Retailer

VEAL

Maple Buttons—These are the goods the people want 
—the Maple Specialties, you, as a progressive 
dealer desire to handle. Real Maple. Put up in 
pails, 20 lbs. net. Retail at 20c. lb.

Nut’y and Fruit’y Creams—Have no parallel. Former 
is a delectable maple confection with assorted nuts 
in each piece. Latter, delicious maple pieces Ha­
vered with pure fruits. Both put up in 17 lb. 
pails net. Retail at 20c. lb. Price $2.25 pail.

MIKADO MIXED

Superb mixture, absolutely free from sugaring. Good 
assortment, jellies, creams, peppermints, fancy 
rocks, etc. In 32 lb. pails. Costs you 7jc. lb., 
delivered to your store in 5 pail lots.
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It is stated that the management of 
the respective branches of the company 
will continue in the hands of its present 
officers, and that the business of the 
Davidson & Hay, Limited, will continue 
to be operated under that name.

Jobbers Interested in Price Decision
Judgment of Supreme Court Restraining Medicine Concern 
From Fixing Prices, to Consumer, Regarded in Grocery Circles 
in New York as Highly Significant—Some Look for Reduc­
tion in Prices—History of Case.

New York, April 13 —Local wholesale 
grocers and inanufactarers are deeply 
interested in the decision handed down 
last week by the Supreme Court of the 
Vnited States in the suit instituted by 
the Dr Miles Medical Company against 
.John D. Park & Sons Company.

Primarily calculated as referring to 
the drug trade, the decision, according 
to big wholesalers here, will be even 
more far-reaching in effect upon the gro­
cery business Breakfast foods, soaps 
and kindred articles are mentioned, and 
it would appear that the big jobbers re­
gard this case in the light of a test be­
tween manufacturer and distributor, no 
matter what the class of goods con­
cerned They say that as the manufac­
turers of the goods is restrained from 
setting the price at which the article 
must go to the consumer, lower prices 
will be the result, contending that one 
cause of the high cost of living was to 
be attributed to this action by the 
maker in setting the price to the con­
sumer.

Wholesaler Speaks.
Harry Balfe, of Austin Nichols, stated 

he was much pleased with the decision 
and that it meant a great victory for 
his and other firms who had been fight­
ing the specialty manufacturers for 
years “Grocers,” said he, “are going 
to derive great benefit from this decree, 
because it holds void all contracts made 
by manufacturers restricting the sale of 
their goods at specified prices.”

The drug men think that the effects of 
the decision will not be particularly ter­
rible in their case. As most of the pa­
tent medicine firms no longer compel the 
distribution of their goods at set prices

History of the Cases.
The Miles-Park suit commenced with a 

proceeding instituted by a patent medi­
cine concern. Senator Root was in the 
beginning retained as counsel for Park, 
but upon his elevation to cabinet rank,
• Judge Alton B. Parker was retained in 
his place This to show the importance 
in which the issue was held 

On January 22. PI07. the case came up 
for argument before the Vnited States 
Circuit Court of Appeals at Cincinnati, 
Justice Lurton presiding The oral argu­
ment submitted by Judge Parker, as 
well as the brief, rested the defense on 
the ground that the contracts described 
in the complaint, by which the manufac­
turer attempted to control the prices of 
his product, not only in the hands of the 
wholesaler, but in those of the retailer, 
and finally fix the price which should be 
paid by the consumer, constituted a 
combination to restrain trade and pre­
vent competition, and were, therefore, 
void

The position was fully sustained bv 
the court in an interesting opinion writ­
ten by Judge Lurton 

The case was taken to the Supreme 
Court of the United States, but counsel 
for Hartmann, as well as for the Drug­
gists’ Association, reached the conclu­
sion that a system of “consignment con­
tracts” could be devised which, while 
accomplishing the same result, would,

nevertheless, have apparent support in 
authority. So counsel for Hartmann 
moved to dismiss its own appeal in the 
Supreme Court of the United States and 
brought an action for the Dr. Miles Med­
ical Company based on modified con­
tracts. The demurrer interposed was 
sustained in the lower court and again 
in the Circuit Court of Appeals, Sixth 
District, and was argued in the Supreme 
Court on the 5th and tith of January 
of this year, Justice Hughes handing 
down the majority opinion on Monday

IŒTAII.KKS ANGKY. 
April 13.—At the last

IIA MILTON
Hamilton, 

meeting of the Ile ta 11 Oroeers' Asso­
ciation there was a lively discussion 
as to the legality of lines recently 
imposed l»y the magistrate upon cer- 
tail retail groi-ers for driving on the 
wrong side of the street. ,1. O. 
Carpenter thought he had not re- 
ceived justice In his case, and .7. A. 
McIntosh declared that some who 
were enforcing the law never drove 
a horse and so were not capable of 
judging whether the law was being 
observed or n ft. It was proposed at 
first to send a deputation to the next 
council to protest, but later on it 
was decided to consult a solicitor on 
tiie matter.

It was decided to hold a picnic 
again this year, but the time and 
place were left in the hands of the 
executive committee to decide. The 
executive committee Is to report to 
the association at its next meeting. 
The picnic committees were appoint­
ed so that they might start right in 
with theii work. The following are 
I he committees appointed anil their 
chairmen: Transportation, J. O. Car 
lien 1er ; refreshments. A. G. Bain: en­
tertainment, J. A. McIntosh ; games, 
John Forth: printing. W. Smye.

Five new grocers were received as 
new members into the association, 
and John Forth was elected to the 
executive to fill the vacancy made by 
the retirement of Mr. Almas.

EATON’S FOR CALGARY.
Calgary, Apr 13.—Business circles 

here were startled considerably when the 
announcement was made a few" days ago, 
that the T. Eaton Company, Limited, 
of Toronto and Winnipeg, would estab­
lish a large catalogue store in this city. 
Parties deemed reliable are responsible 
for the information and so the story is 
regarded as true.

WHOLESALERS AMALGAMATE

Sudbury Firm Purchases Control of 
Davidson & Hay.

Toronto, Apr. 13.—The announcement 
of the amalgamation of two important 
interests in the wholesale grocery l ade 
of Ontario is made this week It is the 
purchase of the capital stock of the 
Davidson & Hay, Limited, Toronto, by 
the interests controlling the Young 
Company, Limited, of North Bay and 
Sudbury These two businesses, accord­
ing to the men interested, are brought 
together for reasons of mutual better­
ment and the geographical advantages of 
distributing locations.
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Grocer Letter Box
The Canadian Grocer will be pleased 

to receive request} for information from 
any of its readers, but questions should 
be kept as brief and made as clear as 
possible. The full signature is neces­
sary, although it will not be used, if so 
desired.

Editor, Canadian Grocer.—Can you 
give me some method of removing paint 
from glass without scraping or destroy- ' 
ing the surface of the glass ?

“GROCER.”
Brandon, Man., April 8.

Editorial Note—The appearance of 
many windows has been destroyed by 
people attempting to remove paint the 
wrong way. The following methods will 
allow of its being done without damage 
to the glass :

To clean old signwork off stationary 
glass, such as fixed panes in windows, 
doors, etc., mix and boil a thin paste of 
ordinary Hour. Then add to this con­
centrated lye, sufficient to make it good 
and strong. This will form a solution 
of the consistency of ordinary paste. 
Apply and remove several coatings, al­
lowing about a quarter of an hour be­
tween applications, scrape off with a 
wall scraper or ordinary putty knife. 
Then sponge it, and rub with whitening 
and water. When this is sponged off, 
chamois and polish with a piece of clean 
cheese cloth or tissue paper. If the 
glass is unmounted, provide a bath of 
strong lye solution in some suitable re­
ceptacle Allow the glass to stand in 
this solution until the paint is destroyed 
when removed rinse in clear water and 
wipe dry with sawdust Rub with dilut­
ed ammonia and whitening, dry again 
with sawdust, and finish by polishing 
the same as directed in the first process 
given above.

Editor, Canadian Grocer.
Could you give me an inexpensive 

method of displaying dried fruits, so 
that they will not dry out ?

“CANADIAN DEALER.” 
Saskatoon, April 7, 1911.

Answer—Canadian Dealer brings out 
a question which is of interest to most 
dealers, the display of dried fruits. 
When they arc shown in the original con­
tainer, the top, exposed to the air, dries 
out considerably causing a certain less 
in weight and spoiling the appearance of 
the fruit. Of course the drying out may 
be eliminated by placing in show cases. 
All grocers can not afford this for their 
dried fruits but many dealers have glass 
covers for the dried fruit boxes, which 
keep the fruit from drying and also ex­
cludes the dust, impressing customers 
with the cleanliness with which the store 
is conducted. These covers arc made so 
they may be fastened on any box of the 
same size.



THE CANADIAN GROCER

The Canadian Grocer
Established - - 1886

THE MACLEAN PUBLISHING CO.. LIMITED 
John Bayne MacLean - President

Publishers of Trade Newspapers which circulate in 
the Provinces of British Columbia. Alberta. Saskat­
chewan, Manitoba, Ontario, Quebec, Nova Scotia, 
New Brunswick, P.E. Island and Newfoundland

Cable Address : Macpubco, Toronto. Atabek, London, Eng.
OFFICES

CANADA—
montre A i. Rooms 701-702. Eastern Town­

ship Bank Building. Telephone Main 1255 
Toronto 143-149 University Avenue

Tele, hone 7321 Main 
Winnipeg 511 .Union Bank Building

Telephone 3726
ht. John, n.b. W. E Hopper

UNITED STATES
NEW YORK

GREAT BRITAIN

R. B. Huestis 
115 Broadway, New York, N Y 

Telephone 2282 Cortlandt
London 88 Fleet Street. E O.

Telephone Central 12960 
E. J. Dodd

FRANCE
paris John F. Jones à Co.

3lbis Faubourg Montmartre

all, as if it were not the most expen­
sive method, by a big margin, doesn’t
it. n

Sit down and ponder, some evening, 
on the benefits to be derived from the 
sampling of Chicago, and the using of 
twenty-two full newspaper pages in 
every paper respectively. It seems to 
us you wouldn’t have to think long, be­
fore you came to the conclusion that 
the advertising, reaching practically the 
entire population of the State of Illin­
ois, would be by far the most bene­
ficial to the firm concerned. Of coure it 
would! People are reading advertise­
ments to-day. But they should he well 
written and changed often.

EARLY CLOSING IN ST. THOMAS.
Subscription, Canada and United States 92.00 
Great Britain, 8s. 6d. Elsewhere, 12e

PUBLISHED EVERY FRIDAY

A DROP IN FLOUR.
Montreal and Toronto mills announce 

Ibis week a reduction of thirty cents a 
barrel in the price of all grades of 
Hour.

This drop was not unexpected, for 
I lie reason that trade in this line has not 
been overly brisk for some time. It is 
said to be calculated to improve condi­
tions, and may work to that end.

Some millers say the reason for the 
cut is to be found in the rail and water 
rate from the West, which is to go into 
effect soon. Others say the weak wheat 
market of several weeks past was the 
moving cause. But whatever the cause, 
it is probable the reduction will have 
the effect of inducing a considerable 
volume of business.

SAMPLING AND ADVERTISING.
One of the greatest authorities on 

publicity in the United States made the 
statement recently that it cost five cents 
a family to a wholesaler to sample a 
town, and that if Chicago be taken as 
the example the equivalent in expense 
would have given the advertiser in 
question twenty-two full pages, in all 
the newspapers of that city.

Maybe he was wrong on his figures 
but it doesn’t appear likely, for the 
aforesaid reason that he was one of the 
country’s greatest experts in the busi­
ness. But even if his estimate was out 
just a little, isn’t there food for 
thought there for every dealer! Just 
think of it,—five cents a family!

How many times when putting an 
ad. in the local newspaper, do you up­
braid yourself for the extravagance, 
t hinking, without thought, that it is the 
most expensive way of getting your 
name before the public! It seems after

Apparently the wave of early closing 
which has been sweeping over parts of 
the west has reached Ontario, it being 
reported that some of the retailers of 
St. Thomas desire to close up their 
places of business a little earlier than 
they have been accustomed to in the 
past.

Last week, a petition signed by 
twenty-five of their number was pre­
sented to the city council, asking that 
a by-law to give the necessary author­
ity, he passed. They asked to have the 
stores closed by 7 o'clock, on all even­
ings save Wednesday and Saturday in 
each week, on days preceding holidays 
and during December. The council re­
ferred the matter to a committee for 
a report.

It is significant that the name of not 
a single grocer is included among those 
on the petition.

VALUE OF THE SMILE.
Not all of us appreciate the commer­

cial value of a smile. It is much greater 
Ilian some of us think.

On the other hand, not all of ns ap­
preciate the commercial loss of a 
grouchy disposition. It also is much 
greater than some of us think.

No matter what the cause, it does not 
pay to be always growling, even if it be 
only at the clerks. A customer has not 
the key to your life and so does not 
know just whether you were justified or 
not. She only thinks, and says: “My, 
what a man—always looking for 
trouble!’’ and gives your store a wide 
berth whenever she can.

But look at the man who deals in 
laughter and good-nature. People are 
glad to frequent his establishment, be­
cause he makes them feel the better for 
it. There is no atmosphere of blue de­
jection, as in the case of the grouch. 
Everything looks as if the rain never 
came, nor the storms. It is a real differ­
ence that can be felt and good nature is
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the asset deciding the balance in favor 
c.f the man with the laugh.

It was old Doctor Johnston who once 
exclaimed testily : ‘ ‘ Look up my man, 
look up; you only see mud when you 
look down, and growl!”

APRIL FOOLS.
On April First morning many a lit­

tle chap was smarting under a keen 
sense of injury because some one IN 
A POSITION TO KNOW BETTER, 
had greeted him with the saluation 
“April Fool," upon his returning from 
some fruitless quest at their behest.

There is an object lesson in that, for 
every merchant. Let him beware that 
a reputation for FOOLING be not earn­
ed by him. Let him take thought to 
himself and to his methods, and ascer­
tain of a surety that nothing he is do­
ing is calculated to deceive.

Probably the most fruitful source of 
trouble will be the advertisement. You 
have not the slightest right to say things 
that are not true in the columns of the 
newspaper. It is no excuse for you to 
say: “Oh, well, I didn’t say it; they 
can’t hold me responsible.” But you 
did say it; and they do hold you re­
sponsible. Even if the editor, or some 
one connected with the paper wrote 
part of your advertisement you are the 
one responsible for its wording. If a 
woman buys something in you store 
that had been misrepresented, she 
wouldn’t think of the editor of the 
paper at all; and it wouldn’t do you any 
good to think of him either.

Don’t, Mr. Dealer, be an APRIL 
FOOT, this year or any of those to 
come.

The Militia Department has decided 
that the annual training camp for West­
ern Ontario shall be transferred from 
London to Goderich, the country town of 
Huron, and London dealers do not seem 
to take kindly to the change. There 
seems to be cause for indignation, as 
writers have calculated that it means a 
loss of $400,000 to the Forest City.

KIND WORDS FROM ST. JOHN.
V. J. Brown, our general circula­

tion representative In New Bruns­
wick, writing from St. John, under 
date of April 8th, quotes W. A. Sim- 
onds, wholesale grocer, as saying: 
“1 consider The Grocer a necessity In 
my buainess. By following The 
Grocer's line of argument on the 
sugar market 1 bought at exactly the 
right time. 1 am agent in St. John 
for C.C.C. Sardines and got this 
through The Jroeer also."

The editor of The Grocer appreci­
ates tbi, compliment Mr. Simonds 
pays to The iroeer, but would like 
to Imprt ss on readers of this paper 
that our policy is not to advise them 
when to buy or sell, but rather to 
give them facts and conditions and 
allow them to judge for themselves.



Latest Review of Grocery Markets
The Sugar Situation About the Same—News of Cuban Output is Awaited —
Trade is Quiet—Retailers are Well Supplied — Evaporated Apples are Scarce 
and High—Big Crop of Prunes is Expected—Syrup Engages the Attention of 
the Trade.

See also Provisions, Cereals and Fruit, Pages Following

QUEBEC MARKETS
POINTERS—

Olive Oil—Price up from 5 to 10 p.c. 
Evaporated Peaches—Advanced Ac. 
Shelled Walnuts—Slight reduction ;

price easier.
Tarragona Almonds—Ac advance.
Montreal, April IT—Business has been 

saved from a touch of quietness by the 
new business of the Easter season 
Wholesalers are inclined to look philos­
ophically at the slightly easier feeling 
now apparent. The new year up to the 
present has been in advance of other 
years, according to the general report, 
and because of the breaking up of the 
roads and for other reasons the tempor­
ary lull is not altogether unexpected. 
Easier, and the season following it, 
brings a great deal of new business and 
is considered one of the best to the 
trade

One of the advances noted this week 
is in olive oil The increase is from 
five to ten per cent above the former 
quotations From the reports received 
this advance is not much of a surprise 

In dried fruits the situation grows 
stronger as the supplies become lighter 
The price remains firm or firmer be­
cause of the shortened supplies, not be­
cause the demand is so keen Prunes 
are in short compass and with several 
other lines, are not carried by a num­
ber of local wholesalers When the price 
prevents the retailer selling at two lbs 
for twenty-five cents, it is held that 
tIns is too dear and the houses referred 
to emphatically state that they are out, 
if not entirely so, at least to a consid­
erable extent

The market is not particularly inter­
esting, owing to the breaks in the usual 
routine, and the holiday spirit that is 
universal
•Syrups and Molasses—Market is prac­

tically unchanged Syrups have received 
a heavy demand and a good trade has 
been passing in molasses. The future 
requirements have not yet been met 
lienee a partial explanation for the pre­
sent business

Maple syrup is more plentiful this 
week and is being rather freely offered. 
The average of the quotations ranges 
from $1.10 to $1.25 per gal , with new' 
maple sugar at from 13 to 11 cents a 
pound Weather conditions have im­
proved and reports state that the run
of sap has been more copious The de­
mand is good.
MoIshkm, to arriTe, oar load lota............................  0 161 0 391
Wmamj Barbedoæ molaene, pwofcaooa..........  «Il s 33

»rW........................0 St • 36hatf-barrela,.......... • 14 i ISa PWMfeaooi .........  Ml I 11
•• 13

W«v OtIhu................................................................§ U MAaMgea..................................................... m
Peri» Blee............................................................................ % a
Oor® eyrupe, bbls..........................................  o OS" fr-bbls.......................................... # w*

;; i*ui......................... 1 ”
Oaaaa, Mb. Una, I do*, per oaa»....................................... in" Mb. " 1 das. .................... i so- iMb. - imb. •• \«•• *jb - {«as. - $ «

Sugar —The local market is steady 
under practically unchanged conditions. 
The principal feature at present is the 
fact that buyers are oil the market, the 
business now going over being rather 
light The primary market is reported 
rather quiet and for the present it is 
not expected that the price will change. 
Those in the business here do not see
any special tendency toward immediate 
change.

« 50
4 60
4 3»

ever.......................................................... 4 85
rsftohqw.boi-.lMtb........................................................ 141

” •• nibs!-............................................... ■
Bed deal, In outoaa, etch OTWOldUmond».^..

50 lb.

jj|£r:

IK:

40
• 50 0 86
6 20 
6 30 
I 40 I 60
• I7i
• ni
4 96

Crystal Diamond Dominoes, 64b. cartons, each.
•Être ground, bbls............................................................
^ ,r^ 504b. boxes...........................................  ... 5 00

“ " 164b. boxes..........................................  ... 6 86
Powdered, bbls............................................................. ... 4 71

“ Mmd. boxes................................................ ... 4 96
car.ispiitooffee....................

yellow....................

4 50
4 45 
4 35 
4 26 
4 10BMs. granulateS*and yeliow may be had at So. 

shore bas nriow.
Dried Fruits.—The holdings of prunes 

among the wholesale grocery firms are, 
according to report, extremely light A 
reason given for this attitude towards 
the dried fruit market is that both 
prunes and evaporated apples may be 
termed the poor man’s fruit As a gen­
eral rule people of means are not heavy 
buyers. 1 fence when the price reaches 
such a figure that either of these fruits 
cannot he profitably sold at two pounds 
for twenty-five cents, then according to 
the views of one house, it is time to 
let them alone. It is said that at the 
present quotations the demand is light 
Supplies are limited, thus combining 
conditions that tend toward a light 
trade It is generally reported that 
evaporated peaches are up this week 
They have been firm all along, strength­
ening as evaporated apples decreased in 
quantity. Some of the lines of prunes 
that are exceptionally scarce are. 50 to 
00’s, 70 to 80’s, 80 to 90’s and 90 to 
100’s The 100’s and over arc likewise 
short in some of the local firms.
Evaporated apricots...............................................  0 18
Evaporated applet ................................................• 131
Evaporated peaches.................................................0 2l|
Oorrante, line Wlatrae, per lb., oot cleaned..............

oieaoe*...............  0 08*
Patras, per lb........................................ | OS*

...........................................0 05Dates.
Fards .
Figs, S crown. 
Figs, 4 crown.

0 08
crown. .. 0 ib

0 03*
0 09 
0 11

Pigs, 6 
9 i

.0 11 
. 0 18

•M0
7MD

0 18* • 14
......... 114
.......... I 12
......... I 13

i 12*
=» :::: JS*
100 and over...................................................................... 0 09
Bosnia prunes.................................................................. ill

14b

Nuts.—There have been several changes 
reported among the local wholesale 
houses in regard to nuts. Shelled wal­
nuts are generally quoted at lower 
prices than have been prevailing. Tar­
ragona almonds are slightly higher 
G renobles are a little firmer and one 
line of peanuts is easier. The break in 
shelled walnuts is believed to be the 
result of holding supplies at a high 
price, So that people refused to buy and 
demand was curtailed. That is one view 
and may be the correct. As to Brazils 
they seem to be exceedingly scarce and 
are not expected to arrive for some 
time. Demand for nuts is quite normal 
and while supplies may have warrant­
ed the high prices that have been pre­
vailing it is rather freely held by some 
that the demand of late has not been 
sufficient to hold them at the figures to 
which they had attained.
I. ah.ll-

... « IS I 11 

... I 111 • IS

............. 6 164

... • 141 • III 

... I 17 • II 

... I 11 I II
TIB.........................................  I Hi

h«Bwn a^MMd. pw lb.......................... Ill I 17
wee „ " ...........................MUM».. mi innr mi

rib..
«aruâs&s;.!,*......

!! îBBimGomes, p<

|«»tTw» 
ini begs)

Peenule
American—

Bon Ton, roasted...........................

«Danish. No 1................................................................
Virginia, No, 1................................

Pecans, 3 orown, per lb.......................
Pistachios, per lb....................................

.................... 0 17

Walnuts—
Bordeaux halves............................

0 07 
0 081 
0 07f 0 11* 0 10 
• 11 
•uo is
• 76

0 21 
0 16* 
0 121
MTj
• 99
• 09• 10 
• 06 
0 11 
111
0 14

", loo#* muscatels, 8-crown, per ib. ! 
«ai. , _,, 4-orown, per lb..Select raisins, 74b. box, per box.......................
Malaga table raisins, closure, per bex...........

Valencia, fine off stalk, per lb.......................
select, per lb....................................
4-are wn layers, per lb............ .

38

Broken».......................................................... . Ml Ml
G renobles ........................................ ............................ o 17

Rice and Tapioca.—The latest reports 
in regard to tapioca indicate pasitions 
of strength. Two weeks ago on eof the 
local houses reported a decline in med­
ium pearl, but others fail to see how 
such a step could have been warranted. 
This market has shown but little varia­
tion in a long time and even now con­
tinues to show the strength that has 
thus far maintained it.

• 10
11§ 
s II 8 M 
S 81 
8 01 
8 SO 
8 01 
I II I U o or,
• IT 
0 (5*

Teas —The market continues firm 
with the number of orders arriving quite 
satisfactory. Firmness is reported in 
almost every kind of tea and the de­
mand is fairly well divided.
J* ....... • M....... • 86

• 80

Hoe, grade B, begs, 160 pounds.......................;; ;; ;; 100 ;; ..........................
ckeUff j“•aso

Brown sago.....7.........7...^.^?!?^............ *6 04*
Teoleea, medium peerl.............................................0 «5*
Seed.............................................................................. 0 5*

Pekoe.

........... Iff....... I#
• 17
i8

ÎS 
• 16
Î8

.117 • SI• m....... .. •».......m in...... Ill iso
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afton grw-VotiM HyWl..........

Gunpowders..............

pinhead

0 14 9 IS
0 24 0 11
0 19 6 36
0 14 6 11
• » • 8ft
6 10 • 60

Spices —This market is steady with 
but few changes. Ground cloves are re­
ported down bv a slight margin. Gen­
erally speaking, however, it is unevent­
ful.

Per lb
Allspice .... 9,Î !5 
Cinnamon, whole® 16 0 18 

" ground 0 18 0 19 
Cloves, whole .. • 28 0 35 

" ground.. * 21 0 35 
Cream of tartar 0 2i 0 32

Per lb
Ginger, whole.. 0 20 0 30 

T‘ Cochin 0 17 0 20
Mace.............................. 0 76
Nutmegs............. 0 30 0 60
Peppers, black . 0 16 0 18 
Peppers, white. 0 SO 0 16

CANNED GOODS
Montreal —The market has not chang­

ed materially. Canned apples are 
dwindling.in number, but not in price. 
In fact, in that regard they are moving 
the other way. There has been a some­
what better feeling in practically all 
lines of canned goods in anticipation of 
a good Master trade. The quotations 
for future canned lobster for June and 
July delivery are being quoted and are 
marked rather high as was really ex­
pected in view of the crop scarcity.
Apples, gal........................................................
Fees, standard, down ............................
Pmi, early June, 4osep.........................
Peas, sweet wrinkled, down....................
Pew, extra sifted, down........ ■ • • -----
Pumpkin*—S lb., 95o., gallon, SS-09-
leans, down.............................................
Own, down.............................................. .
Tomatoes, down (Ontario and Quebec)
Strawberries, down............... .............
Barberries, 1’s, down .........................
Peaohes, I s, down .............................
Peaches, S’s, down...................................
Pears, fi, down.....................................
Pears, S’s, down.
Plums, Qreengaee, down .................................
Plume, Lombard down....................................
Lawton berries, l's, down.......... ......

Clover Leaf «nd Horseshoe brands saisioi

3 25 ,3 50 1 1) 
1 23 1 2) 1 3C
... 1 9 '

1 VO l 00 
1 45 
1 90 

.... 1 774 
1 90 

2 87| 2 90 
.... 1 80 

1 40 1 671 
1 00 1 «

1 35

1 40

1-lb. tails, per dozen................................................................. 2 0711 3ljjib
1-lb.

flats per dozen..
flats, per dozen................................................................. S 26

Other salmon—
White salmon....................................................................1 10 1 15
Humpbacks, dozen................................................... 1 25 1 40
Cohoes, dozen................................................................. 1 60
Red Spring, dozen................ ...................................... 1 65 1 75
Red Sockeye, dozen .................................................... 1 85 S 10
Lebeter—

4-lb. flats, dosen, 8140. 8S.8S; 1-lb. tails, down, 82.60 $4.76 
1-lb. flats, dozen, 85.00, 35.10.

Com pressed
Compressed chined 

beof, 2s......................
,brswn'*k<.

S 00

S 16
1 IB 
I 15
1 BO

1 60 
1 00 I 16

Lions,*... I0U 
sf hash. Is. I 60
•f hath,*. 1

11 6

!n

Minced colli
Ctomed beef____ _
Corned beef hash.
Jellied hooks,*........
Jellied hooks, 6s........
Paragon ox tongue,Ue...................
Paragon ox tongue, * 
Paragon ox tongue,3te...................
Paragon lunoh tongueIs....................
Tongue lunoh, Is........
Sliced smoked beef,4s 
Sliced smoked beef. Is

7 60• 60
• 60

4 00 
1 60
1 60 
1 60

Ready lunoh veal loaf
Is.................................

Beast beef, Is.............
Boast beef. *..............
Stewed oxtail. Is —
Stewed kidney, Is—
Stewed kidney, *—
Minced oollope. Is...

Toronto.—Traiie continues normal with 
dealers operating on a hand-to-mouth 
basis. Some firms report an improve­
ment in the movement of canned fruits 
hut it is not very marked. Singapore 
pineapples are firm at prices ranging 
from $1.50 to $1.05 for l£’s. They have 
also soared in the general upward ten­
dency in canned goods in the past year. 
One dealer quoted Hawaiian at $2.35 
for 2s, which he stated was an advance 
of about 20 per cent, over prices ruling 
a year ago.

▼■«■TABLES Car do.
Group B Group ▲

Asparagus tips, l’s. tails ................................ 1 114 2 66
Beans, Golden Wax, l's...................................... 6 17* 1 00

y IdgeU, 3 s....................
?' " l’s......................................

Refugee or Valentine (Green) S’s.
;; Refugee Midget* I s...

Beets, siloed, blood red, f 
" whole, blood red, !
" siloed, blood red, 1 
" whole, blood red, L _ 

whole, Rowbud, S’s 
" " “ S's.

,T I'ft...................... 1 874
d, S’s.............................. 6 974
d, S’s ............................ 0 071
d, S’s.............................. lSSl
d, S's...................... 1 174

it» iii
1 I7f 1 08

1 30
1 171 1 40
1 171 1 08

1 30i 874 1 40
• r 1 80
• IT 1 88
1 lit 1 881 «1i 1 48

1 30
i M

mi in

Carrots, S’s.............................................................. 0 974 1 00
om, S’s................................................................. 6 95 1 974

*' fancy, 2’s ........ .................................... 1 05 1 074
" on cob, gal ............... ................................... 4 774

Peas, Standard, size 4, S's................................ 1 35 1 40
“ Early June, size 3, 2’s ..................................... 1 60
“ Sweet Wrinkle, size 2, 2’s...................... 1 60
“ Extra fine sifted, size 1, 2's................................ 1 874

Pumpkin, 3’s......................................................... 0 974 1 00
” gal......................................................... 3 02% 3 06

Spinach, table, 2’s................................................ 1 274 1 30
“ “ 3’s............................................... 1 774 1 30
" " gal.............................................. 6 024 6 06

Tomatoes, 2's ....................................................... 1 05 1 074
“ S’s.......................................................... 1 40 1 50
" gals.............................................. J 75 6 024

Turnip#, 3’s.............................................................. 1 124 1 16

FRUITS
Apples, standard, 3’s....................................................... 120

" ” gal.................................... S 5 i 3 60
Blueberries, standard, S’s................................. 1 274 1 30

" gal.................. 6 27$ 6 30
Cherries, black, not pitted, heavy syrup, 2's 1 524 1 55

“ black pitted, heavy syrup, 2’s___  1 924 1 96
“ red, not pitted, heavy syrup, 2’s. 1 62* 1 66
" red pitted, heavy syrup, 2’s...........  2 17* 2 274
" white, not pitted, heavy syrup, 2’s 162 1 65
" white pitted, heavy syrup, 2's___  2 024 2 05
" red pitted, gal. .......... .. 8 52* ti 55

Gooseberries, 2's. heavy syrup.................................... 1774
Lawtonberries, 2’s, heavy syrup...................... 1774
Peaches, 2’s, white, heavy syrup.................. 1 874 1 90

“ 2’s, yellow, heavy syrup ............... 1 87Î 1 90
Raspberries, black, heavy syrup, 2’s___ 1 77* 1 80

“ black standard gal............ 7 024 7 05
“ red, heavy syrup. 2's................. 1 77* 1 80
" red, standard gal. 7 02* 7 05
“ red, solid pack, gal.................... 9 27* 9 30

Rhubarb, preserved, 2s.................... 1 52- 1 55
" 3s.............................. 2 2Ï 2 1)

standard, gal ...................... 3 50 3 69
Strawberries, heavy syrup, 2’s. 1 774 1 80

Clover Leaf and Horseshoe brands salmon :
1-lb. tallz, dozen 2 06 2 07* Cohoes, per doz...........1 771
4-lb. flats, dozen 1 30 1 32* Red Spring.doz......... 1 87*
1-lb. flats, dozen 2 22* 2 25 _ , . , ,
Other salmon prices Lobsters, halves,

are: per dozen........  2 b5 2 76
Humpbacks, doz 1 30 1 35 Lobsters, quar-
Pinks................. 1 30 1 35 ten, per dozen ---- 1 60
Northern River Sockeye......................................................... 1 96
Chicken..........................  4 01 Soup, 2's .............. 1 90
Turkey............................  4 00 Soup, I s ......................... 1 46
Ducks..............................  4 00

ONTARIO MARKETS
POINT MRS—

Beans.—Slightly easier.
Evaporated Apples.—High ami scarce 
Canned Pineapples.—Firm.
Toronto, April 13.—A steady trade is 

being done in groceries on this market, 
although it shows little improvement 
over last week. The Master season has 
been responsible for more activity in 
some lines, but it has not increased the 
total volume of business to any extent 
After Master the trade will likelv swing 
hack into regular channels, and with the 
added attention which dealers will give 
housecleaning articles after Master, 
wholesalers arc looking forward to a 
good spring trade.

The opening oi .navigation will also 
mean an increase in business to local 
dealers through that source.

The situation in sugar is about the 
same as a week ago. The last grinding 
of the Cuban crop has commenced and 
news of the probable output is awaited 
by the trade. Locally the trade is quiet 
as retail dealers arc well stocked for 
the moment.

The supply of evaporated apples is ex­
tremely short, and 15 cents per pound 
is asked by holders. At this figure the 
demand is small, sales only being made 
for special trade. In the country dis­
tricts where there are supplies of dried 
apples, they are taking the places of 
“evaps” to a certain extent, while an 
improvement in the sales of canned 
apples is noted.

Canned pineapples are steady at pre­
sent prices which have advanced with 
the general trend of the canned goods 
market. A steady trade is going in 
jams, marmalades and similar lines.

Sugar.—The general situation in sugar 
shows little change from a week ago, 
raws after a week’s movement, within a 
small margin, being at about the same

3!)

level. The market is now awaiting de­
velopments, with eyes on Cuba, where 
the winding up of the cane crop has 
started. The trade in refined continues 
quiet and retailers seem well supplied. 
Total stocks and afloat together show a 
visible supply of 3,(>21,511 tons, against 
3,321,075 tons last year, an increase of 
303,409 tons.
Extra granulated, bass.......................................iOiV baia..............................................
Imperial granulated.............................................................
Beaver granulated..................................................................
Yellow, bags ......................................................................

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, brli..................................................................
" " 50-lb. boxes...................................................
" “ 26-lb. boxes...................................................

Powdered, brls.........................................................................
1 50-lb. boxes............................................................

11 25-lb. boxes............................................................
Red Seal, cwt...........................................................................
St. Lawrence Crystal Diamonds.......................................
Paris lumps, in 100-lb. boxes...............................................

in 60-lb. " ...................................................
’ in 48-lb. ” .................................................

4 60 
4 70 
4 40

4 20

5 00 
5 20
5 36 
4 80
4 80
5 20 
7 10 
7 60
6 50
5 60
6 80

Syrups and Molasses.—Corn syrup 
still enjoys a good steady demand, but 
more attention is being given to maple, 
both canned and new The quantity of 
pure new made arriving on this market 
is not large and is ranging from $1.15 
to $1.25 per gallon Molasses shows no 
change.
Syrup»—
2 lb. tins, 2 doe.

5 lb. tins, 1 doz.

10 lb. tins, * doz.

40 lb, tins, 4 doz.

»frrels, per lb..
all barrels, lb. 

Quarter " ”
rails, 484 lbs. ea..M M - ..

4 46 

4 60 

4 19

at tup
Gallons, 6 to oaae 

■* 14

W
New Orleans,

medium........
New Orleans,

bbla-..................
Barbadoae,extra

Porto Rico........
Mueoefado........

6 40I t« i 00

0 )0 0 85

0 18 SI

.... 0 tt 
0 it 0 53
.... 0 30

Dried Fruits.—There are no special 
features to the dried fruit market this 
week, hut firmness continues Reports 
from California say that prospects seem 
to warrant a bumper prune crop this 
year Prices have already been quoted 
for these and while in comparison with 
present prices they might he considered 
low, still they are higher than the open­
ing prices for an ordinary year. Prunes 
on the local market are getting in still 
smaller supply and high prices are affect­
ing the amount of trade considerably. 
( In the whole, considering high prices, 
there is a fair trade passing in dried 
fruits.

•0 to 40, in 364b. boxes. 
40 to 60

8 to 60 
to 70

10 to 80 " " ..............
0 to 90 " •« ................

40 to 100 " " .............. ..................
Same fruit in 50-lb. boxes * cent less.

0 141 0 141 
0 13! 0 14 

......... 0 13
.... 6 124 
.... 9 12

. 0 1C* 0 11
0 10 o 104

Lndard........................................................................ 0 16 0 164
■oioe, 25 lb boxes..................................................... 0 16 0 17
6noy. " "   0 19 0 25

Candied Peels—
Lemon.....................  0 09 0 11 Citron.................. 0 16 0 17
Orange.....................  0 10 0 124
*^6lemes, per lb.

1! inches............. 0
2 ” .....  0
2* " ............. 0 01

0 084 0 104 
94 0 12

24 ” ... ....0 114 0 124
11 " .......... 0 Ilf 0 1S|
Umbrella boxes..0 12 0 14

fed peaches..................................................................  0 10
led apples....................................................................  G 09

0 04 0 044 
0 044 6 06

Qurrants- 
Ftne Filial 
Patras....

6 104 
0 094

0 07* 0 08 Voetiszae................ 0 10 0 12
atrae.................... 0 08 0 08*

Undeaned *o lass 
Baleine—
Sultana..............................................................................6 10 9 11

" fancy..................................................................... 6 11 0 13
“ extra fancy......................................................... 0 14 6 16

Valencias selected....................................................... 0 08 0 08*
Seeded, 1 lb packets, fancy......................................... 0 084 0 09

*' 16 oz. packets, choice...................................... 0 074 6 08
" 11 os " "   0 07 6 074

Bairs.............................. 0 04|
Dates— Package dates,

Hallowees— per lib........... 0 064 0 061
Full boxes.......... 0 05 0 05* Fards choicest.. 0 10 0 10*

Coffee—Dealers state that coffee sales 
are keeping as large as usual, even un-
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der the higher prices which are now 
being asked, compared with a year ago. 
One dealer said : “I am well satisfied 
with my cofiee business and think the 
amount of the trade is just as large as 
before prices started to go up. There is 
one fact that is noticeable though, and 
that is a change in the quantity of each 
grade sold 1 find that the volume of 
the trade is gradually being shifted from 
the lower grades which used to be in 
prominence, to the better quality. The 
rise in the lower grades have been much 
greater than in the higher. A year ago 
Rio was worth 12 to 13 cents, while 
now it is up to 18 to 20, while Java 
which a year ago was 27 to 30 cents, 
is now ranging at 27 to 33 cents.”
Rie, reeeied....... u IS • 2 j
Green Rio 6 1 011
fenUta. roeeted 0 2 1 0 21 
MenmJbo, " • 21 • 14
Bogotes ...... 0 23 0 15

Moots, rotated. V * 0 SI 
Jsrs. resets*.. • If S SI
Mexicen..................... • 25
Qsutemalo......... # 22 0 24
Jemaloa.............. 0 30 #21
Chicory....... ................. 0 12

Spices.—Just the usual steady demand 
spread well over the whole list. Prices 
show no change. Firmness is reported 
in the primary market for such lines as 
cloves and peppers.

▲nspt*.................
Oinnsmon............
Oayenee pepper

Cream tartar.. 
Curry powder.. 
Ginger...............

a A AÉ Zi F x|
H

e 14 • 11 • 17 0 76 • #0
0 S4 0 36 or o eo 0 9#
0 23 • 24 • 3# 0 9# 0 9u
0 *4 0 25 #27 • #0 0 90
0 36 • 1# • 28 0 90

0 26 ....
0 22 0 14 • 3# 0 #0 • 33

• 84 1 76
0 30 1 9# 3 00

0 1* C 16 0 17* # 76 • 90
0 24 0 25 6 36* 1 00 1 10
0 23 • 24 e te o so 0 90
• 16 0 IS • 18 #76 • 71

• 16
In bulk • ii
bulk so

Peppofffblaok ..
Pepper, white..
PWriZng spice.

Mustard seed, p
Celery seed, per

Rice and Tapioca—Just a normal 
amount of business is being done Prices 
show no change.
Standard B, from mills, 600 lbe. or over, f o b.

Montreal.............................................................................. 3 00
Per lb.

irot
is*
0 07 
0 11

Rice, stand B
Rangoon.

Sago, msdlmm
brown........... 0 06* 0 00

Tapioca- 
Bullet, double

goat......................... #08
Medium pearl. 0 06* 0 01
Flake........................... 0 01
Seed 0 OR* • 01

Nuts.—No great improvement is shown 
in this trade. A report from Spain says 
that the Tarragona almond crop has
been damaged by the severe winter. An 
exchange notes an easier feeling in 
Brazils in the primary market due to 
heavy arrivals, stimulated by the high 
prices prevailing. No new crop has yet 
arrived on this market.
Almonds, Formigetta 0 16 0 16

" Tarragons'.......................................................... • 16
•• shelled IM 138

Walnuts, Grenoble................. .............. 0 16* 0 10
" Bordeaux.................................................................. 0 14
•* Msrbots.................................................................... 0 II
•• shelled..........................................................  0 39 0 40

Filberts................................. 0 12* 0 13
Pecans............................. . I 18 0 21*
Brazils........  ............................................................  0 13 0 20
Peanute, roasted ........................................................... 0 09* 0 12*

Beans.—A slightly easier feeling is 
noted in beans The demand of late has 
not been so heavy A difference of opin­
ion exists as to the quantity of beans 
in the country.

• kaua.................................. l * î uu
plakW baaaia, pm tm*al.................................  I* «16

Evaporated Apples —Prices of evapor­
ated apples have reached what is almost 
a prohibitive level, and as high as 15 
cents is being asked by some firms for 
what little supply there is left on the 
market.
»r.,^<rf •ppim..........................................................  e l«i • 15

1

MANITOBA MARKETS
Pointers—

Gallon Apples—Advanced.
Prunes—Stocks practically cleaned up.
Sugar—Still firm.
Nuts—In good demand
Owing to the continued mild weather 

the spring business has opened with a 
rush and there is a heavy demand (or all 
lines of groceries, as well as canned 
goods and syrup These latter two hav­
ing had an exceptionally good sale this 
season owing to the scarcity and high 
prices of evaporated apples.

Stocktaking by the wholesale firms is 
practically completed, and dealers are 
able once more to give their entire at­
tention to the filling of orders which 
continue to arrive in large batches. 
Stocks from the manufacturers are ar­
riving to replenish those lines in which 
the wholesalers found themselves on the 
short side.

Sugar—Telegraph dispatches from New 
York state that raw sugar is much firm­
er and notwithstanding the fact that 
with the opening of navigation there will 
he a reduction of six cents per cwt. in 
freight rate, it is expected amongst 
wholesalers that sugar will move up­
wards rather than downwards The pre­
sent situation is rather interesting. 
Prices on the local market, lioweper, re­
main unchanged from last week’s quo­
tations.
Montreal and B.C. granulated, In tide........................ 5 15

“ iu sack»............................................ 4 4Ü
“ yellow, in bbls...................................................... 476
•' “ in sucks.................................................  4 70

Iring sugar, in bbls................................................................... 5 76
•* “ inboxes................................................................. 5 95

*' in small quantities ....................................... 6 40
Powdered sugar, in buls......................................................... 5 56

in boxes ..................................................... 6 75
“ in small quantities.................................. 6 10

Lump hard, in bble........................................................ 6 06
“ * in i-bbls......................................................... 6 15
*• " in 100-lb cases.................................................. 6 05

Dried Fruits —A heavy demand still 
continues for all lines. Apricots have 
taken another bound upwards and are 
retailing at 17 cents per pound. The 
market on prunes is practically cleaned 
up and only odd sizes can be secured 
now. Prices obtained by wholesalers 
vary in this line according to the stocks 
they hold While it is a little early to 
forecast prices of a growing crop yet, 
advices from California state that the 
crop will be fairly large this year, and 
coming on an empty market should re­
sult in opening price remaining at fairly 
high figures.
Smyrna Sultana rataini, upclegned. UÇJ Silt

0 071

0 V7i

0 001

Syrup—American syrup advanced two 
points yesterday, equal to 3 cents per 
case. Orders have been fairly numerous 
during the last week, trade in this com­
modity being larger than in former 
years No change has, however, taken 
place in prices here yet.

Synipe—
24 2-lb. tins, per oese.................................................................  1 96
13 6-lb. tins, per case................................................................. 3 33
• 104b. tins, per caw................................................................ 3 31
3 30-lb tins, per case............................................................... 8 33

Half bbls., per lb......................................................................... 0 03*
larbadeee molaeeee In *-bbti , per sal................................ #60
Hew Orleans molaeeee, * bbls., per gal.............................. SI6

Beans and Peas—An active market is 
still existing and wholesalers are still 
having trouble in supplying the large 
orders which continue to arrive. Al­
though the market is reported to be ad­
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vancing no change has been made yet. 
Whole peas are still quoted at $2.35
Bean*, Hu. piuaer, per Uusnei............................................. a 10
Hand picked, per bushel......................................................... 3 20
Peas, split. 100 lbe .................................................................... 2 85

Tapioca and Sago—A steady demand 
still exists for both these lines and 
prices are quoted as follows :
Paari tapioca, per lb........................................................ 0 06} 0 56
gape, per lb............... ................................................... 0 05 a i 6
Peerl barley. 66 lb. reck.......................................................... 3 6a
Pol barley, 96 lb rack..................................................  .... 3 55

Coffee.—A fluctuating market is still 
prevailing but prices remain unchanged 
on the local market and demand is in­
creasing.
Coffee, standard Rio— 0 16 Coffee, choice..............0 16

Coffee, extra choice. 6 17

Shelled Nuts—Wholesalers predict a 
scarcity of shelled walnuts, and on the 
strength of this jobbers are said to be 
laying in about six to eight months’ 
supply. Prices are unchanged

NOVA SCOTIA MARKETS.
Halifax, April 13 —Dealers report a 

substantial decrease in the price of all 
pork products. Lard is now quoted at 
12£ cents, pork (clear backs) at $22.50 
per barrel; rolled bacon, 13c; and sides, 
ltiic. Hams are 14 to 16 cents.

Eggs are coming in good supply and 
the price is dropping every day. Some 
dealers were selling fresh laid stock to­
day at 18c per dozen. A further decline 
in the price is looked for next week.

The supply of butter in sight is not 
heavy. Little new stock is reaching the 
market, and prices are a fraction firmer. 
They will likely remain so, as weather 
conditions are backward.

Tomatoes have been advanced from 
$1.30 to $1.50 per dozen. All canned 
goods are in demand, and sales of dried 
fruit, such as evaporated peaches, pears, 
and apples are heavy. Stocks of Valen­
cia raisins are becoming light, but the 
California product will be along soon.

Potatoes continue firm and stocks arc 
light.

There is practically no poultry on the 
local market. All of it coming from 
Ontario.

Jobbers report a good volume of 
orders coming in for house cleaning sup­
plies, particularly from the country dis­
tricts.

NEW BRUNSWICK.
St. John, April 12.—In view of the 

fact that the price of wheat has fallen 
off considerably, lately, in the Chicago 
market, jobbers here are looking for a 
drop in price at any time. It is the 
general opinion that the position of the 
flour market is weak.

In the produce market eggs are coming 
in freely and fresh laid stock are selling 
at 20 to 22 cents per doz., and in ctse 
at 18 cents.

Butter is unchanged, the quotations 
ranging from 20 cents, in tubs to 32 and 
24 for rolls.

Maple products are coming in fairly 
well, though the price is still high, sugar 
selling at 15 to 16 cents per pound and 
syrup at $1 to $1.25 per gallon.

Potatoes have advanced to $2 and $2.25 
per barrel, which is the record price 
this season. Seeded raisins have ad­
vanced and are now quoted at 081 to 
.091 cents, while clusters are $2.35 to 
$3 per box. Fancy Barbadoes molasses 
is also higher being quoted now at 28 
to 29 cents per gallon.

i
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INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
.John Pither and his son, G. J. Pillici', 

who were originally the owners o£ J. 
Pither, Limited, oi Uxbridge, England, 
mushroom growers, have started busi­
ness in Canada at Lindsay, Ontario. 
Messrs. Pither have been in the business 
ui growing mushrooms for some thirty- 
live years, and if not the largest were 
urst among the very largest growers of 
mushrooms in the United Kingdom, 
they have now completed at Lindsay 
une of the largest plants for growing 
mushrooms on the American Continent, 
and will endeavor to supply the Can­
adian trade. Mushroom growing seems 
lu be in its infancy in this country, and 
it would appear that there is a splendid 
ipening here for producers of these de­
lirious table delicacies.

Ventilation and light make the new 
building of Ramsays, Limited, Mont­
real, a veritable sunshine bakery. Peo­
ple, nowadays, want to know, for in­
stance, that the biscuits they buy are 
made, not only of the best materials, 
but are also made under the very best 
conditions. This thorough and sensible 
investigation is what is requested bv 
ltamsays, Limited, makers of ‘‘Ramsay’s 
Farm Cream Sodas," and other high- 
grade biscuits. This company has a fine 
big factory at Nicolet and Duquette 
Streets, Hochelaga, with a door space 
ui some 25,000 square feet. Plane arc 
■ilready under way for an addition which 
will practically double the present space

This extension will be used for prepar­
ing ‘‘Ramsay’s Chocolates" and ‘‘Im­
perial Syrups," now being manufactured 
at 29 Vitre Street. Ramsays Limited, 
will prepare only one grade of biscuits, 
the best that the purest and richest ma­
terials can produce, and fully equal to 
anything made abroad. “Ramsay’s Bis­
cuits" come “right from the oven to the 
table," which insures them being fresh 
and crisp. The president of the company 
is James Ramsay, Esq., of Ramsav 
Bros., Vancouver, and the vice-president 
is Geo. H. Ramsay, Esq., of Montreal.

The Crystal Sealing Company, of 
Chicago, makers of machines for saving 
both the time and money of retailers,

have opened a Canadian office in To­
ronto, and have been successful in plac­
ing their device out among the trade. 
Their machine is calculated to eliminate 
the use of twine in parcelling goods.

Two or more rolls of gummed tape, of 
varying widths and strength and each 
800 feet in length, are placed in an ela­
borate metal holder, feeding out by hand 
between a moistening roller which re­
volves in a porcelain-coated pan. Two 
inches of this gummed tape will bind a 
package more securely than ten times 
the quantity oi twine. The advertise­
ment of any dealer can be printed upon 
the tape, so that his name goes out on 
every package.

Meadowsweet Cheese Co., oi Montreal, 
will shortly remove from 592 St. Paul 
St., to more commodious premises at 
21 Bonsecours St. This cheese has met 
with considerable success since it was 
placed on the market no doubt due to its 
delicious creamy flavor. It is done up 
in a very neat and attractive package 
and retails for 10c, the numerous gro­
cers at present stocking it finding it a 
rapid and profitable seller.

Fred A. Verey, Toronto, who has re­
presented the Edwardsburg Starch Co., 
Cardinal, Ont., for many years is sever­
ing his connection with this company to 
go into business for himself.

POSITION WANTED.

SPECIALTY TRAVELER open for engagement to 
represent a firm west of Winnipeg. Fully ex­
perienced in grocery business and can furnish 

first class references. Box 382. THE CANADIAN 
GROCER, Toronto.

Dried “Oats are the most 
Nutritious of all
Cereals”-ir:r.:;^"

Open a package and Afiwi-fcl,
the New Flake

* ewihnriil

Tillsoris Oats 'sOats
Pan-Dried : A Feed—Net a Fad

15 MinutesCook.

‘Z**»*

gggg; g

The Pulling Power of Good Ads !
Did you ever figure out, Mr. Grocer, just what it means to handle goods with 
which the public are already familiar? And

TILLSON’S dpra£d OATS
have obtained a deserved and widespread introduction from our very extensive 
billboard and consumer advertising.
This border is composed of some of the forceful consumer ads. at present 
running.
And remember we not only create the demand for you, but we guarantee the 
“repeats” because TILLSON’S OATS are unrivalled in quality and flavor.

Get wise and stock up with TILLSON'S to-day

Canadian Cereal G8l Milling Co., Limited
Head Office, LUMSDEN BUILDING, TORONTO
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Grocers’ Attention
is called to our special

30 Day Trial Offer
AT

$45.00 FOR OUR REGULAR $75.00
Self-measuring Coal Oil

Pump and Tank.
We offer 50 of these pumps 

thus, as an advertisement, and 
with the object of introducing 
our pumps generally.

SEND FOR PARTICULARS TO

Self - Measuring Pumps
LIMITED

53 Richmond Si. E. TORONTO

The Ladies look
around 

Your Store
for a Cabinet 
like this

If they don’t 
see it they take 
it for granted 
that you don’tsell

DYOLA
ONE OVERALL KINDS0FG00t*|

And it’s the 
Home Dye
they naturally 
want on account
of its Perfect 
Results

which are Positively Guaranteed. Over 126% Profit on 
ALL DY-O-LA you sell. Ask your Wholesale House 
about it or drop us a postal.

The Johnson-Richardson Co., Limited,
MONTREAL, CAN.

A TRADE-WINNING LINE!
Good matches make friends that will 
put all the family trade your way. Sell

s\ifI$0N
lU SILENT

I# MATCH.
/>V

/P/7A//A//0AS A/A/'£'// ZX.», osss^.-tv. s*s. '

DOMINION SILENT MATCHES
the best matches for you to handle for 
satisfaction and profit.

Write for Details and Prices.

The Dominion Match Co., Limited,
Deseronto, Ont, or

Canada Brokerage Co., Ltd., TORONTO

Aubin’s Patent CASINET REFRIGERATOR
is the most up-to-date. Its 
construction is the best com­
bination ever put on the 
market in a Refrigerator.

Dry Air Ventilating 
System

Best of insulation.
Made in 10 sizes

Highest Awards — Silver 
Medal. Quebec : Diplomas. 
Montreal. Ottawa, Toronto.

C. P. FABIEN, MONJ^AL-
TORONTO REPRESENTATIVES :

Stewart & Co., 122 Wellington Street West.

Don’t hesitate to recommend and etook

McLean’s
Cocoanut

IT’S A QUALITY ARTICLE THAT NEVER FAILS 
TO PLEASE

The Canadian Cocoanut Co., Sole Maker., Montreal

M'ltAINS

(UKJANill

LESSST" S3
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Manufacturers, Manufacturers' Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO. TRY A

Importer» and Roasters of High Credo 
Coffee* Condensed Ad.

Manufacturers and Proprietor» of
“Futtir-LI(kt” Brut Biklig Powder

IN

We alee earry a fall line ef TEAS, Canadian Grocer
SPICES, etc.

Mall erdera promptly attended to.

Cor. Langley and Broughton St*. 
VICTORIA, B.C.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The Condensed Ads. In this
The largest packers end shippers of flrst-

OFFIOE AND WAREHOUSES

Paper will bring good results C01. WHA1F AND YATES STS. - VICT01IA
Branch et 140 Water Street, Vancouver.

“ We will never be buried 
with the unknown dead— 
we ADVERTISE. There’s 
the whole thing in a nutshell 
— we ADVERTISE ; and, 
therefore, we CANNOT be 
unknown.”

McLEOD & CLARKSON
Meeufaeiarera’ Agents end Wholesale Commleelea 

Agents
144 WATE1 ST., VANC0UVB1, B.C.

Can give strlet attention to a few flret-elaee Qro­
tary Agencies. Highest References.

THE
"WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
“ MODERN GROCERY FIXTURES ” 

and let us give you an estimate.

W WALKE.R W|

Z paten teozk A
F WALKE.H ^ 
PATENTEE
k -BiNS- A

Walker Bin & Store Fixture Co.
LIMITED

IBPU8HVTATIV181—
Maalleba : Valaee ATreeedele, Wlaalped. Mae. 
laahalehewaa and Alberta i J. 6. Stakes,

lerflaa, Sadi.
■eetreel i W. S. Sllceck, 33 St. Micheles Street

Berlin, Ontario

You have room on your 
shelves for our new pickle

O-EAT-A

SWEET PICKLES
A line which is certain to have an abnormal sale 
during the next few months. The line is purity 
personified, has a real ‘quality’ snap and leaves 
you a good profit margin.

Ast us for a sample bottle and try 
O-BAT-A Brand yourself.

The T. A. LYTLE CO., Ltd.
STERLING ROAD, TORONTO
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Maritime Store 
Produced After

Years of Effort
“1 began business thirty-four years ago 

in a small store 20 x 24 feet," said W. 
R McMillan, president of the McMillan 
Co., Ltd., of Durham Centre, N.B., to 
The Grocer recently 

It was with just a little exhibition of 
business pride that Mr. McMillan gave 
voice to the above statement He had, 
as he stated, started out in a small way 
—“in a small store 20 x 21 feet”—but

now, as the accompanying illustration 
shows, Ins establishment seems to have 
most of the evidences of substantial suc­
cess

Hut to continue. He says: “I kept 
adding to the old building as my busi­
ness grew, until the store was 48 x 4R 
feet on the ground Fifteen years ago I 
added lumbering and milling to my other 
trade Three years ago. I turned the 
husifiess into a joint stock company with 
a capital of $60,000. This last was done 
to give my employes an opportunity to

WILSON’S
FLY PADS

Pay Retail Grocers a 
profit of 665 to 85%.

Sold by All Wholesale 
Grocers

acquire a financial interest in the busi­
ness. We offered to sell $200 shares to 
our men at par, but only two have taken 
advantage of it so far We have repeat­
edly refused to sell stock to individuals 
not our employes."

There is the story of a life-time of 
striving, told in a paragraph. Readers 
will be able to imagine just how slow 
and hard was the evolution Mr. McMil­
lan and his associates wrought in their 
business during all those long years.

The new store, he says, covers over 
12,000 feet of floor space. It has a 
frontage on the highway of ninety-one 
feet, and four plate-glass windows have 
been installed to take fullest advantage 
of this position. Within are to be found 
some modern fixtures, also, and a glance 
at the counters will disclose the work­
manship of a firm which is pushing for­
ward a new' idea. In another issue more 
may be told of the business of this hard­
working maritime merchant.

With the house cleaning season at 
hand, stocks of cleansers, mops, brooms 
and soaps should be looked to and well 
displayed about the store. The window 
should not be forgotten.

Don’t take every customer’s word for 
it that So-and-so is cutting below you in 
price. There are dishonest customers 
now and then.

SUCHARD’S COCOA
• push SUCHAEDS

_______ Froes sow on Cose* will be In
tenues 4nUr. Il pens to noil the beet. We 
Sue rentes Sec herd's Ceese agetnet all ether 
makes. Delleleme In Saver. Prises lust right. 
PRANK L. BENEDICT * CO., Montreal

ESTABLISHED 1849

BRADSTREETS
Office# Throughout the Civilized World

OFFICES IN CANADA :
Calgary, Alta. 
Edmonton, Alta. 
Halifax, N.8. 
London, Ont. 
Ottawa, Ont.
St. John, N.B.

Vancouver. S.C 
Hamilton, Out. 
Montreal, Quo.
?uobec, Que.

orente, O t. 
Winnipeg, Man.

■apetation gained by long year# of vigor 
•onseientlous and successful work.

THOMAS C. BV1NI, General Manager 
Western Oanaba

TORONTO

When writing advertisers kindly men­
tion having seen the advertisement in
this

By Royal

f .»)!

V) ' ‘Z’bAtt-
I i'l‘

■Vt -f ,4
■«à

Letters Patent

NELSONS
0^1

LOZENGES !
► 4
4 ¥

Should bv in \otir rmilvclionvry <► 
dt-purimviil. >«

¥ 4

C. NELSON, DALE & CO., LTD., |
WARWICK, ENGLAND. K
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A Phenomenal Development

DO you realize that almost every week witnesses the birth of a new town in 
Western Canada, and still the people are pouring in? How about the grocery 

lines you make and ship ? Are they being pushed adequately out West ? We can 
help you to greater profit in this exceptional market because we have the experience, 
sound commercial knowledge, insight into Western conditions and financial stand­
ing that make for success.

We maintain large track warehouses at the five leading distributing points in 
Western Canada, and are thoroughly acquainted with the Western wholesale trade

We make daily calls on every jobbing house in Manitoba, Saskatchewan and 
Alberta. This ensures every product we handle being kept prominently before 
the wholesale trade in a wholly effective way that no other house can offer.

Write us for full details mentioning what you have to ship.

NICHOLSON & BAIN,
HEAD OFFICE, - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

Delivering the Dozen ! When dealing with standard lines that 
are always in demand, a little persuasion 
will often sell 12 articles instead of one.

“E.D.S,” Brand Jams and Jellies
The Standard of Purity in Fruit Preserves.

find a regular place on the grocery 
order of every family who has once tried them, and it costs you no more 
to deliver a dozen at a time than one. Get wise to this simple means of 
moving stock more rapidly. In the case of “E.D.S.” goods their purity 
and flavor are such as to guarantee the “repeats,” and the acceptance 
of your suggestion will surely result in bigger sales ! Try it.

El V • i 1 at his own Fruit Farms. D. Smith, Winona, Ont.
Agents—N. A. HILL, TORONTO ; W. H. DUNN, MONTREAL ; MASON & HICKEY, WINNIPEG ; 

R. B. COLWELL, HALIFAX, N S. ; J. GIBBS, HAMILTON

Made
only

by
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' GUNNS
QUALITY HAMS

The seal of Public Approval. 
“Appetizing and Satisfying.” 
Always Sweet, Tender and 
Juicy. One of the many’PON- 
HONOR products of the 
HOUSE OF QUALITY—

GUNNS LIMITED
WEST TORONTO

EASTER
The Easter Season comes this year 
about the middle of April. It will 
soon be here. How is your stock of 
Hams and Bacon? Easter marks the 
opening of the season for the demand 
for Hams, both smoked and cooked, 
and also for Breakfast Bacon. Let 
us have your order now so that your 
supply may be in stock ready for the 
demand and requirements of your 
Customers.
All Meats made under Government 
Inspection

F. W. Fearman Co.
LIMITED

HAMILTON

Tbu1KNSCD MIL* CO l
-^ÜttO.NOVA SCCTI»-

[PfNSEP^

The Babies Eat What 
is Given Them

The child cannot choose like the grown­
ups. The choice of food for the infant 
rests with the parent. Give the babies

Reindeer Brand 
Condensed Milk

It is pure, sterilized and free from germ 
life—carries none of the infection liable 
through raw milk.

Breakfast Bacon
That mild,'sweet, crisp bacon you are looking 
for to give your customers satisfaction and 
build up a steady trade

Ryan’s Hams
ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Poultry
AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

TEe Truro Condensed Milk Co., Limited
TRURO, N.S. HUNTINGDON, P.Q.

i

Packing Houses 70-72 Fronl St. East

FERGUS TORONTO
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Improvement in Provision Trade
Easter Has Brought Better Demand—Dealers Expect Trade to 
Show More Life—English and United States Markets Easier — 
Live Hog Prices Lower—Eggs Plentiful, With Good Demand- 
Butter a Shade Easier.

There is an improvement in the pro­
vision trade this week which is appre­
ciated by dealers alter the slackness 
noticeable during Lent and all are look­
ing forward to a good spring trade.

The English market is easier again 
this week, while the Chicago market is 
also a little off. This has been reflect­
ed on the Canadian markets, where with 
only a normal supply, the price of live 
hogs has been reduced 25 cents to the 
hundred pound. This causes a fraction­
ally easier feeling in provisions, but no 
changes in price have taken place.

The receipts of eggs continue large and 
prices are somewhat easier. Farmers 
are rushing them to market for the 
Easter trade. However, the demand 
will drop off a little after Easter and 
dealers believe that if supplies keep up, 
slightly lower prices may be seen.

The butter market feels to a certain 
extent the receipts of new made, which 
are arriving and an easier feeling is 
noticeable. While from some centres it 
is reported that the old make of butter 
has been well taken up at other places 
large supplies are reported. The demand 
at present seems to be for first grade 
only so that difficulty is found in dis­
posing of any that does not measure 
well up to the required standard. Fu­
ture prices depend to a large extent on 
the arrival of new made.

Cheese is inclined to quietness, but 
has lost none of its firmness, as stocks 
held in all centres are not large. The 
honey market is unchanged and quiet, 
the trade in maple syrup detracting at­
tention from it.

MONTREAL.
Provisions.—The feature of the mar­

ket this week is the increased demand 
from all parts of the country. Prices 
have remained steady, a fact that has 
lent encouragement to the trade. Orders 
have been decidedly liberal, showing 
that the retail trade look forward to a 
good demand. While the market is gen­
erally reported steady it has responded 
slightly to the new business and a 
slightly stronger feeling. Business 
should continue to be good after Easter.
PureTjtrd—

Bom, 60 lbs., per lb................................................. U 116
OBaee, tips, each 1C lbe., per lb.............................. 0 12

" " 6 M " .............................. 0 124
" " " 8 " " .................. 0 121

Psile, wood, 20 lbe. net, per lb................................ 0 121
rafls, Up. SO lbe. gross, per lb................................. Oil
Tube, 50 lbs. net, per lb........................................... 0 llj
Tierces, 376lbe., per lb.............................................. 0 114
One pound bricks .................................................... 0 Ilf

Compound Lard-Boxes, 60Tbs. net, per lb......................................... 0 10g
Oases. 10-Id. tins, 60 lbs. to case, per lb................ 0 105

" 6 ...................................... ............... 0 10i
M 8 " ................................................ 0 11

Pails, wood. 20 lbs. net, per lb........................... 0 1
Pails, tin, 20 lbs. gross, per lb.......................  0 10 0 1
Tube, 60 lbe. net, per lb.......................................... 0 1
Tierces, 876 lbe.. per lb............................................ 0 101
One pound bricks.................................................... 0 11$

Pork-Heavy Canada short out mess, bbl. 86-46 pieces .... 22 60
Bean pork...................................   16 60
uanada short out back pork, bbl. 46-66 pieces........... 23 no
Clear fat backs................................................................. 24 50
Heavy flank pork, bbl .................................................... 22 00
Plate beef, 100 lb bbla..................................................... 8 76

" S00 "   17 00
" 100 " ..................................................... 26 00

Dry Salt Meats—
Boiled ham, small, skinned, boneless........................ 0 23

" " large, skin on roll...................................... 0 20
Green baoon, flanks, lb................................................... 0 11

.v.::::::::: :::: S îï*

Extra large sizes, 26 lbs. upwards, lb........................... 0 11
Large sizes, 18 to 25 lbs., per lb.................................... 0 13$
Medium sizes, 13 to 18 lbs., per lb................................ 0 In
Extra small sizes, 10 to 13 lbs., per lb—.................. 0 16
Bone out, rolled, large, 16 to 25 lbs., per lb................ 0 15

" " " small, 9 to 12 lbs., per lb.............. 0 16$
Breakfast bacon, English, boneless, per lb................ 0 15
Windsor bacon, skinned, backs, per lb....................... 0 17$
Bptoed roll bacon, boneless, short, per lb................... 0 15
Bbgs, live, per cwt.................................................. 7 25 7 40

,T dressed, per cwt........................................... 9 50 9 75
Country dressed bogs, per cwt ...........................8 ''U 9 0)

Butter.—The local market feels to a 
certain extent the receipts of the new 
creamery. Some lots of this hotter 
from the townships have been received, 
and while it is finding a certain trade 
there is a good demand for last season’s 
later makes. The price of the new 
creamery is lower than that which 
opened 1910. The market is inclined to 
be unsettled as the result of the new 
and old makes meeting just now. The 
holdings of the latter are not heavy.
New milk creamery.................................................. 0 26 0 27
Dairy, tube, lb........................................................... 0 22 0 23
Fresh dairy rolls.................................................................. 0 23

Eggs.—The local price has dropped 
another cent during the past week, 
owing to the continued heavy receipts. 
Demand has also been heavy and for 
that reason business has been on a sat­
isfactory basis. The present price at 
country points is said to be lower than 
at any time during the past two years. 
Easter is expected to bring a brisk busi­
ness and the grocers and provision 
stores are prepared for the best.
New laids................................................................... 0 17 0 19
Select»......................................................................... 0 22 0 13

Cheese.—The market is inclined to 
quietness. Supplies are limited practi­
cally to the new make except for those 
dealers who may still be holding some 
of last season’s stock. The present de­
mand is ordinary. The value of last 
season’s make amounted to $20,000,000 
which, considering the various condi­
tions, is viewed as a fair showing.
Quebec, large..................................................................... Oil
Western, large................................................................... 0 14

" twins............................................................. 0 14
" small, 20 lbs................................................. 0 14

Old cheese, large................................................................ 0 16

Poultry.—There is no change in this 
market. Supplies are not heavy, and 
the demand is proportionate.
Fowl................... 0 14 0 15 Ducks.................0 17 0 19
Geese.................0 14 0 15 Turkeys............. 0 20 0 21
Chickens................... 0 18

Honey.—Jobbers report only a pass­
ing demand for honey. The market has 
been quiet, and nothing has occurred 
during the past week to disturb it.
White clover comb honey...................................... 0 15 <* 1C
Buckwheat, extracted.....................................................  0 08$
Clover, strained, bulk, 30 lb. tins...................................  010
Buckwheat comb.............................................................. 0 12$

TORONTO.
Provisions.—Easiness in the English 

market is responsible for a further re­
duction in live hogs this week of 25 
cents which following upon last week’s 
drop of 20 cents, goes to supply easier 
feeling in the provision market, al­
though prices show little change. Short 
cut port in barrels has been reduced and 
now ranges at $23 to $21. Lard follow­
ing the trend of tne hog market also 
exhibits an easier tone. Trade in provi­
sions shows improvement this week and
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after Easter is expected ta be more 
favorable than during the Lenten season.
Long clear bacon, per lb..........................
Smoked breakfast bacon, per ib............
Pickled shoulder........................................
RoU bacon, per lb.......................................
Light hams, per lb.....................................
Medium hams, pw lb................................
large hams, per lb.....................................

............  0 16 0 17$

............  0 09$ 0 11*

............  0 12 0 12$

Fresh shoulder hams.................................
Shoulder butts..........................................
Backs, plain, per lb..................................

“ pea meal.........................................
Heavy mess pork, per bbl......... .............
Short’cut, per bbl.....................................
Lard, tierces, per lb................................. ..............  0 11$ 0 11$

" compounds, per lb.........................
Live hogs, at country ptfints................
Live ho*ft;wSKÏ.........................................

............. 0 10 0 11

Dressed hogs.............................................. ..............  8 50 9 00

Butter.—Butter exhibits a little easier 
feeling this week and some firms are 
quoting at a reduction. Arrivals during 
the past week have shown some improve­
ment, while it is reported that all is 
not of the best quality. As to the 
amount of old butter held on this mar­
ket, differences of opinion exist. The 
demand for best quality is good, but 
some difficulty is being found in reducing 
stocks of the poorer grade.

Per lb.
Fresh creamery print......................... 27 0 29
Creamery solids.................................... 24 0 26
Farmers' separator butter.................. ..................0 25 U 26
Dairy prints, choice............................ ..................0 22 u 23
Fresh large rolls..................................... ................  0 20 0 21
No. 1 tubs or boxes............................... .................. 0 19 0 20
No. 2 tubs or boxes..........................' .. 17 0 18

Eggs.—The price of eggs this week is 
slightly easier, ranging around 18 cents, 
with some firms asking t cent more. 
The receipts have been large with a cor­
responding increase in demand for the 
Easter trade. With the large arrivals 
which are expected to continue, dealers 
believe that prices may show a further 
slight reduction when the Easter de­
mand has vanished.
New laid eggs.................................................................... 0 18

Cheese—Trade in cheese remains rath­
er quiet with no change in prices.
New cheese— New twins................. 0 14$

Large......................  0 14 Stiltons............. 0 14$ 0 15
Old cheese....... 0 14 0 15

Honey.—“Trade is at an extremely 
low ebb in honey,” said one dealer. 
“People are not asking for it, their at­
tention for the time having been turned 
to maple syrup.”
Clover honey, extracted, 60 lb. cans.....................0 10$ 0 11

" " " 10 lb pails.......................  0 11$ 0 12
“ " " 5 lb. pails............................... 0 12
" " oomb, per dozen................................ 2 00 2 50

Buckwheat honey, lb............................................  0 06$ 0 07

Poultry.—There is little trade in any 
line of poultry. Prices are steady and 
unchanged.
Chickens, dress- Geese,dressed.. 0 13 0 14

ed.................0 16 0 18 Hens, dressed.. 0 13 0 14
Ducks, dressed . 0 14 0 15 Turkeys, dressed 0 20 0 12

Storage, 2 cents lower.

WINNIPEG.
Provisions —Trade in provisions has 

been rather light during the last 
few weeks. The Lenten season 
which is just about over has 
had a rather quieting effect on 
the market in meats, but with the ap­
proach of Easter an optimistic view is 
again present and all look for a decided 
increase as soon as this period arrives. 
The lard market is still weak and prices 
are declining, although no change has as 
yet been made on this market. The 
price of live hogs took a fifty cents per 
cwt. decline during the week, but ship­
pers are endeavoring to raise the price 
again with the result that a war is be­
ing waged between dealers and shippers.
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A lew changes in the prices will be 
noticed :
Hams. large....................................
Hamc, medium.............................
Brea à fa* bacon, bellies............
Breakfast bacon, back*...........
Shoulders........................................
Long rolls .................................
Short rolls.....................................
Long clear sides, per lb ..........
Boneless backs, per lb................
Mess pork, per bbl.....................
Mess pork, half bbl.....................
Tomato sausage, per lb..............
Pork sausage.................................
Beefe usage .. ................
Lard, in tierces, lb....................
50-lb. tuba......................................
20-lb pails ................................
10-lb. pails, in cases.................
5-lb. pails, in cases...................
3-lb. pails, in cases...................

Compound, 2 -lb pails 
Steers heifers, abattoir killed
Hind quarters...............................
Fore quarters .............................
Dressed mutton, fresh, lb-...*
Dressed hugs................................
Dr. esed real, fresh killed........

24 50

CHIEF IN THE FAR WEST.

Sketch of Man in Charge of Subscrip­
tion Work for MacLean’s.

II Hodgson, who has been in charge 
for three years of the subscription work 
of the MacLean Publishing Company in 
the Provinces of British Columbia and 
Alberta has had an ideal training for 
our work.

He began his business career as a 
clerk in a retail store in South Africa 
and there is no better training for a 
young man than is to be found in a few 
years behind the counter in a small 
store More men have laid the found-

H HODGSON,
Who has had Charge of MacLean Pub­

lishing Subscription Work in British 
Columbia and Alberta for the 

Past Three Years, With Head­
quarters in Vancouver.

ation of their success there than in any 
other experience.

From Africa, Mr. Hodgson came to 
Canada and was ior some years in the 
retail news business in Winnipeg. See­
ing a good future in subscription work 
he joined the Collier’s Weekly Staff. In 
his travels throughout the North-West he 
saw the MacLean Publications every­
where and came to the conclusion that 
with the rapid growth of the West there

was a good prospect for him. He applied 
and was appointed to the staff

TO PROTECT SEED BUYERS.

Minister of Agriculture Introduces Bill 
At Ottawa.

A proposed amendment to the Seed 
Control Act, that has been referred to 
the agricultural committee at Ottawa, 
provides That no person shall sell, of­
fer, expose or have in possession for sale 
any seeds of timothy, alsike, red clover 
or alfalfa, in or from any receptacle un­
less marked with the designation of the 
grade of seeds and come within the re­
quirements prescribed for each such de­
signation.

Hon. Sydney Fisher, minister of agri­
culture, speaking in reference to this 
clause said : “We provide for the grad­
ing of timothy, alsike, red clover or al-

A. O. LANDRY
JOBBER

STE. FLAVIE STATION 

Making specialty of wholesale I
Crooertee, Fleur, train, Provisions, Cto.

1 RICE-KNIGHT

LIGHTING SYSTEM
Mr. Grocer—
If you could make your store more 
attractive, cheerful and Inviting 
with a pure white light of lntenae 
brilliancy, that would display your 
stock to better advantage and 
would suggest to your clerks to 
keep your etock neat and clean— 
that would make your store as 
bright as day and cost you lees 
than you pay at present for a poor­
ly lighted store—wouldn't It pay 
you to Investigate such a light y 
The R-K System of Lighting costs 
leas than gag or electricity, Ta easy 
to operate, requires little attentlou 
and la permitted by all insurance 
companies. It is need and recom­
mended by thousands of Canadian 
merchants. Let us tell you more 
about It—Write to-day for Booklet 
"M"—e postal brings It—It’s free.

RICE-KNIGHT, LIMITED
TORONTO. CANADA

falfa seeds under different standards of 
quality. Under the existing act there 
was a standard for No. 1 and then an­
other standard up to which all grass 
seeds had to go. Seed merchants put on 
their seed that it was up to the govern­
ment standard, and the farmers were 
tempted by that into believing that this 
was a high standard fixed by the govern­
ment to ensure very good seeds ; where­
as, as a matter of fact, it was a stand­
ard fixed as a minimum below which no 
seed could be sold. We now wish to 
grade the seeds, extra No. 1 ; No. 1 ; 
No. 2 ; No 3 ; etc.”

WINDSOR SALT
OMR LOT9 OR ilM. Prompt shlpmsals. 
Write ■■ for prleoe. Pheoe order our ezpeoec.

TORONTO BALT WQRKM
TORONTO, ONT. Obo. J. Cliff, Mabaobb

Credit Selling—and 
Getting the MONEY

Credit business is as good as 
cash trade—if you con get your 
money promptly. The customer 
who is slow in paying can be put 
on what is practically a cash basis 
through the use of

Allison kk:
HOW THEY WORK

JUST
Give him • $16 All! 
•on Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with flO. — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cant 
coupon, and so on 
until the book is used 
up. Then he pays 
the S10 and gets 
another book. No peessvjsrserrors, no disputes. 
Allison Coupon Books
are reoogniaed every 
where as the beet.

For sale by the jobbing trade everywhere. 
Manufactured by Allie on Coupon Company, 
Indianapolis, Ind.

æmt

iSfcltjJ
■-ri'

Y»

A REVOLVING
DISPLAY STAND

Filled with green vegetables at this time 
of the year would be simply irresistible, 
and your sales would be increased; goods 
saved from waste and profits doubled.

LET US TELL YOU ABOUT IT.
Galeeburg Cornice Worker

93 Cox Street. GALESBURG. ILL.
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SHOP " -•-lôxUr tmm

Your customers demand goods of known value, and the 
attempted substitution of the “just as good” brands will 
not be attractive to most people. Quantity does not neces­
sarily mean quality. The quality of Gillett’s Lye is too 
well known to be compared with the imitations that are 
offered to the trade from time to time. The observing 
dealer finds that the consumer of to-day demands quality in 
their goods regardless of the size of the package. The pro­
fit on a well-known and well-advertised branded article of 
standard quality is more lasting and satisfactory than on the 
“just as good” kinds, which at their best are but imitations - 
cheaply made from low grade materials. Such goods can, and 
should be sold at a low price ; and even though an increased 
quantity is offered, an attempt to substitute a poor quality 
article for Gillett’s Lye may result in the loss of valued 
customers.

“GILLETT’S LYE EATS DIRT”

G-I-L-L-E-T-T-’-S L-Y-E E-A-T-S D-I-R-T
49

The best cleanser known 
and the best known cleanser.

§PESlfslj|IlS?
EYE

E. W. GILLETT COMPANY LIMITED.
TORONTO, ONT.

M0NT1EALWINNirEG
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“Elite”
U Mttirll tatter

Clicilili

true to its name, the best cook­
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere
AND IN ADDITION good
profits to the retailer.

Ask your jobber.

John P. Mott (ft Co.
Halifax, N.S.
SELLING AGENTS:

J. M. Douglas fit Co- R. S.iMcIndoe
Montreal Toronto

Jos E. Huxley Tees & Persse Johnston & Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannum, Ottawa

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

MCVITIE & PRICE’S
BISCUITS

Your best customers want them 
and they yield a generous profit.

All goods packed in hermetic­
ally sealed tins.

AGENTS for Manitoba and Saskatchewan :

RICHARDS a BROWN, 314 Roea Avenue, WINNIPEG
AGENTS for British Columbia and Alberta :

DONNELLY, WATSON & BROWN, Vancouver * Calgary

SURE PROFIT
Grape-N uts

Sales are Guaranteed
Retailers run no risk in stocking Grape-Nuts. Steady 

demand is maintained by continuous, judicious advertising 
of the excellent quality of the food.

Grocers who like quick sales, good profit and satisfied 
customers push Grape-Nuts.

“THere’s a Reason”
Canadian Postum Cereal Company, Limited, Windsor, Ont.

Compound
« Wheat.*“*«». tit ««'‘You.

Limite Y y

f°OD

50
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Flour Down Thirty Cents Per Barrel
Most Mills Join in Announcement—Drop Not Unexpected 
Because of Continued Low Price of Wheat—Reduction Prob­
ably Hastened by Lowering of Rail and Water Rate, Which is 
Expected in Few Days—Wheat Slightly Firmer.

An announcement of a reduction of 
30 cents per barrel in flour is made by 
most mills this week. This drop in 
price was not unexpected, as the posi­
tion of the wheat market has seemed to 
warrant lower values for some time 
and it may have been hastened by the 
fact that the rail and water rate on 
spring wheat from the West will be re­
duced in a few days.

Business in flour, is not brisk but it 
is hoped that this lower level will pit 
more life,into the market. Son.' export 
business was done at the en i of last 
week but it is not steady. S' ill, most 
mills are kept fairly busy with ihe de­
livery of present contracts.

Wheat has reacted slightly from the 
low level which it reached last week, 
the market showing strength because the 
l nited States government report proved 
less rosy than expected. The govern­
ment report estimates the condition of 
growing wheat at 83.3 per cent., which 
is said to be sufficient to ensure a crop 
of 500 million bushels.

A difference of opinion as regards the 
future movement of wheat still exists. 
One dealer said, “I think the upward 
reaction of about one cent from prices 
ruling a week ago will only be tempor­
ary. It is agreed that the supplies of 
wheat in the world are extremely large 
and as the prospects so far for the 
growing crop have been quite satisfac­
tory I cannot see anything but easiness 
in future wheat prices.”

Another dealer expressed a view that 
was nearly the opposite. He said : “I 
think wheat at the present price is 
worth the money. Conditions of the 
growing crop will rule to a large extent 
the future prices of wheat. So far crop 
conditions have been extremely favor­
able—could hardly have been more so— 
and better conditions, or even a con­
tinuance of those existing now can hard­
ly be looked for.”

Cereals are unchanged, with no special 
features noticeable at present. Trade 
on the whole continues normal.

MONTREAL.
Flour.—The local flour market is down 

30 cents per barrel this week, a reduc­
tion which was not at all unexpected. 
The wheat market has been ruling weak 
for some time and the fact that the rail 
and water rate on spring wheat from the 
west will be reduced in a few days is 
responsible for the drop. Demand is 
only normal.
Winter wheel petente, bbl. 

' " -olleiwbb.... 
t let spring 
straight ( 
strong ’ 
second

Straight r........ . .................................................................
Manitoba 1st spring wheat patente, bbl.................... 6 30

t patents, bbl.................................... 4 80
bakers.................................................. 4M

Cereals—The demand for rolled oats 
is still fairly good. The market is at 
present inclined to be quiet and presents 
no special feature of interest.

Ftau eetmeal, bee,..................................... « -,
Standard oatmeal, bass............................ » n=
Granulated " ™............. ................................  2 li
Bolted oommeal, 100-bags...............
Miedoeu,......JS

..................... .................................... 4 40

TORONTO.
l’lo.'.r.—The drop in flour lias at last 

taken place and this week quotations 
have been reduced 30 cents per barrel, 
bringing 1st patents down to $5.10. 
The continued low values in wheat for 
the past month has seemed to warrant 
lower prices but no announcement was 
made until Monday of this week. Trade 
continues quiet.

Manitoba When
tstPstsat. In ou lot,..................................... 5 in
lo4 Patent, In oar iota....................... . an
Strang baker», In oar loti............................. ................... 2 ÎX
Paed floor, in oar lot,.............................................. j'(j(| g aa

, . „ Winter Wheat.
Straight roller......................... 4 ,,
Patente...........................   2 in

Cereals.—There are no features what­
ever to the cereal market this week. 
While it is reported that some mills are 
shading prices sliglitv in rolled oats, no 
reduction is looked for by most firms. 
Cornmeal is steady.
Rolled oute, am all lofca, 90 lb. sacks............................ 2 05

X bags to car lota....................................... 1 95
Standard and granulated oatmeal, 18 lb. sacks.......... 2 25
Relied wheat, small lota, 100 lb. brla......................... t 75

" " S brie, to car lota........................ "" j 65
Cornmeal, 100-lb. bags............................................ 1 70 1 80

A COAL OIL WAR.

Grocers and Hardware Men at Variance 
in Western Ontario Town.

Lucknow, Ont., April 13.—Grocers and 
hardware men of Lucknow are engaged 
in a price-cutting war over coal oil. For 
many years the two hardware stores by 
which the village is served did prac­
tically all the trade in this line, and oil 
sold at 20 and 25 cents per gallon for 
Canadian and American, respectively.

Recently, however, the grocers “cut 
in” on the trade; a new co-operative 
delivery system, with which the hard­
ware men are not associated, resulted 
in a diversion of trade in the grocers’ 
favor, and Canadian oil is now quoted 
by them at 12 cents per gallon, Ameri­
can at 14.

VALORIZATION COFFEE DOUBLED.
Last Saturday, while the New York 

coffee dealers, at least a goodly portion 
of them, were wondering at the secrecy 
maintained by those in charge of the 
selling of the 300,000 bags of valoriza­
tion coffee allotted to New York for 
April, a sudden decision was reached by 
the valorization men to double the 
quantity and give New York all she was 
entitled to under both sales —(One April 
first, and one laeer on in the month.) 
The sale was made on a basis of 12} 
cents for Santos fi. The given reason 
for grouping the two was that it would 
probably dispel all feeling of uneasiness.
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Once
Again
let us draw your atten­
tion to the fact that 
MOONEY’S PERFEC­
TION CREAM SODAS 
are distinguished by a 
superior degree of light­
ness and crispness.

This means money to 
dealers who specialize 
on Mooney’s.

The Mooney Biscuit 
& Candy Co., Limited

FACTORIES AT

Stratford, Out, Winnipeg, Man.

1
| PERFECTION

” MOONEV BISCUIT & CANDY CO 
STRATFORD CANADA

MAKE MONEY WITH

MAPLEINE
Mapleine is a new and de­
lightful flavoring.

Put it in your stock—the 
demand for it is large and 
growing. We keep it 
constantly before the con­
sumer. All you have to 
do is to sell it

Jfrebmcfe <E. Robson
& (£0., Sales Agent» 

26lFront St. E., Toronto
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LYNCH’S BISCUITS ARE
SOCIAL FAVORITES

They are attractively done up and arrive at your store 
as crisp and dainty as when they leave our ovens.

Creamalt Sodas —Family Pilot - Graham Wafers—Ginger 
Snaps —Seed Sugar—Fig Bars—Crimp 

Sugar - Lemon Creams

Lynch’s Limited—Sydney,N.S.

Packer’s
Celebrated

Chocolates
New Goods, New Packages, New Centres 

specially manufactured for the 
Canadian Trade.

Our Mr. J. P. Wright will be at the QUEEN’S HOTEL, TORONTO,

in a few days, with a full set of samples of the latest productions.

PACKER & CO., Chocolate Manufacturers, BRISTOL,
England

House
old enough to 

have a reputation, 
young enough to 

be abreast 
of the 
times.

WmmiMmIW/////7//WMmllll

The North Queensland Meat Export Go., Ltd.
WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND

MANUFACTURERS OF

Canned Meats, Extract of 
Meat, Etc.

OF FINEST QUALITY

SPECIALTY :

Boiled and Roast Beef
in I lb., 2 lb. and 6 lb. tins, lull weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, So/e Agent, 19 Eaetcheap, London, E.C., Eng
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WONDER-SHINE
A profitable’artide for every 
grocer—50% profit.

That’s WONDER-SHINE the new silver 
cleaner.
Now, the other two points that interest 
every dealer are : —
Quality-to know that the quality is 
right, and
Popularity—popular goods are easily 
sold.
We know the quality is right or we
would not be spending $10,000 in 
advertising WONDER-SHINE.
And this extensive advertising 
means popularity.

WONDER-
■Shines,
.ST SILVER 

GOLD;h.c.c:

-PLATED WARE
REMOVES TARNISH INSTANTLY 

WITHOUT RUBBING

We are advertising judiciously —carefully 
educating the Canadian Housewife to the 
“ WONDER-SHINE way ” of cleaning silver — 
the popular way.

WONDER-SHINE saves the busy house­
wife time and toil—cleans silver, gold 
and plated ware without rubbing.

Write for free full size package and 
our new “ Selling Plan."
Just a post-card with your name 
and address to-day.
WONDER-SHINE means permanent, 
satisfied customers and increased 
profits.

Household Convenience Co., Ltd., Toronto, Canada

TESTED
iGEDtnumoi
TESTED

MONEY ! MONEY !
Can be made by poultry raising 
either by yourself or your customers. 
Why don't you interest your country 
patrons and point out the economy of

Incubators and Brooders?
Everyone you sell will meanordersfor 

Poultry Requisites 
THINK WHAT THAT MEANS
English and American Incubators and 

Brooders from $8 56 up
Drop a postal for fuHor Information

A. CORISTINE
119 Place D’Youville MONTREAL

es

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

Has Cut Out all the ‘Kicks'
No. 8

Improved
MOP STICK
îositively will not scratch polished 
ioors, ami combines in a remark 
ible degree durability, good ap­
pearance and effectiveness Pei 
feet in every detail.
Retailing at 15c.. leaves you 

50Z profit.
Many will sell in the country 

towns at 25c.
We guarantee nothing- could not 
unless we controlled the use
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GASTOLS
WE HAVE IT AT LAST ! !

GASTOLS
For many years attempts have been made to put up CASTOR 
OIL in such a form that children will not shudder at it and 
mothers spend valuable time in futile efforts to make them 
swallow the hateful dose.

Try “ GASTOLS”—The New Way—In Chocolate Blocks
Absolutely Ho Taste of the Oil Traceable.

How pleased your 
customers will all 
be when you tell 
them about

CASTOLS
The idea of no 
more spoon-feed­
ing will surely 
make them happy.

By stocking this 
discovery of 
Modern Science 
you will make new 
customers, as your 
name, as well as

CASTOLS,
will become a pass­
word in the house­
hold.

CASTOL
hocolate 
• ndy

is a pleasant sweetmeat
is acceptable to the weakest stomach 
is the delight of children

AND GUARANTEES RESULTS.
Packed in 1 gross and l/t gross display tins.

SOLE CANADIAN AGENTS:

SNOWDOH & EBBITT, 325 Coristine Bldg., Montreal
Lid ol Firms sellinj “ ASTOLS" in Oaebec, Ontario, Manitoba and the North West:

The National Drug & Chemical Co. of Canada, Ltd., Montreal ; Lymans Ltd., Montreal ; 
Lyman-Knox Co., Ltd., Montreal ; Howe, McIntyre Co., Montreal ; Hudon, Hebert it Cie.. Ltd., 
Montreal ; Laporte, Martin & Cie., Ltd., Montreal ; J. B. Renaud St Cie., Reg., Quebec; The 
Denault Grain &t Provision Co., Sherbrooke ; J. G. Whyte St Son, Ottawa; S. J. Major, Ltd., 
Ottawa ; W. G Craig it Co., Kingston ; Warren Bros & Co., Ltd, Toronto : Geo E Bristol 

&. Co., Hamilton ; Maycock & Toms, Winnipeg ;
Cameron it Heap, Ltd., Regina, Saak. ; The Codville 
Co., Ltd., Saskatoon, Sask.; The A. Macdonald Co.,
Edmonton, Alta ; G. F. it J. Galt, Ltd., Calgary, Alta. CASTOLS
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Maple Time is Money Time
We are now ready to supply you with new 1911 Maple 

goods, all of which are guaranteed absolutely pure. The 
members of the

Maple Tree Producers’ Association
which is composed of farmers owning groves in the famous 
Eastern Townships, the finest Maple district in Canada, are 
now busy tapping and thç sap is of the richest quality.

PRIDE OF CANADA
MAPLE SYRUP AND MAPLE SUGAR

tlPLE SYRUF

NEVERHAS A SAMPLE BEEN 
FOUNDADULTERATED.

This is the line for you. It is the pure line. Send along 
your orders. They will receive prompt attention.

The Maple Tree Producers' Association, Limited
Waterloo, Que.

Montreal, 58 Wellington Street Toronto, 512 Dundas Street
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Tomatoes
STRAWBERRIES 
NEW CABBAGE 

CELERY

Do not forget to have your 
orders in earlydor Easter, we’ll 
have full supply of new vege­
tables

ORANGES 
LEMONS 

PINEAPPLES 
STRAWBERRIES. ETC.

Ml WILLIAM

Mc. ^ E.
EVEKIST

28-27 CHURCH ST. TORONTO 
are Largest Receivers

Remember
-st........

Lemons
ARE AS FINE AS EVER

BUY THEM.

J. J. McCABE
AOENT

TORONTO, ONT.

Trade Increases as Easter Draws Near
Both Fruits and Vegetables are Going Out Better This Week 
—Weather Has Been More Favorable—Business in Tomatoes 
Continues Steady—Firmer Feeling in Market—End of Florida 
Celery Shipments—Still Some in Storage at Canadian Centres.

With the continuance of mild weather 
a better feeling has been developed ill 
both fruit and vegetable markets. Deal­
ers do not begin to really push these 
lines until the weather settles. Hut the 
Faster demand is also responsible for a 
good deal of this increased business this 
week.

The shipments of Florida celery for 
this season arc finished. Considerable 
stocks arc held on some Canadian mar­
kets to supply the demand for a while, 
and as these holdings grow short, some 
may be imported from those United 
States markets which are well supplied. 
Later there may be some shipments re­
ceived from Michigan.

The trade in Florida tomatoes contin­
ues steady and a firmer feeling is notice­
able in the market. The crop this year 
has not been as large as at first expected. 
Then railroad service said to be bad, 
made tilings still worse. Crates could 
not he got in, nor the fruit sent out 
promptly. The congestion is over now 
but the earlier crop was not all market­
ed.

Oranges show no change in price and 
the market still continues steady. There 
has been a big crop of California fruit 
tills year, the shipments from Southern 
California up to March ‘28th amounting 
to 16,845 cars, as compared with 10,966 
cars last year. Shipments of late have 
been quite large, hilt a good demand has 
kept the market steady. More oranges 
arc going out this week to supply the 
Faster trade.

Strawberries are more satisfactory in 
price and the trade shows some improve­
ment. Bananas have also had an in­
crease since tin- weather became milder. 
There has also been an improvement in 
the demand for imported vegetables this 
week for the Faster trade.

MONTREAL.
Ilreen Fruits. There is no special fea­

ture to the fruit market this week. 
There is a slight improvement in the de­
mand for general lines such as oranges, 
apples, etc., although apples are ruling 
rallier high for the average householder. 
Strawberries are fairly prominent but 
the price is still too high for the gen­
eral public.
Apple., bbl........... 6 00 0 00
spu-s......................  7 00 S 00
tt»uaoae craved,

Cranberries, bbl. 10 00 11 00
Çraubcrrie», bxs. 4 00
Coco emits, oa*s. 4 25 4 60
Crape fruit, Flo. 3 50 4 26
Lemons........................... 3 0#
Limes, e box ................ 1 60

Gel navels.................... 3 0U
Valencia............... 4 00 4 26
Meiioan .............. 2 00 2 25
Tangerines.................... 4 00

Flortdae/case .. 4 00 4 26 
Strawberries, Flo­

rida. qt. box... 0 40 0 50

Vegetables.—The Easter demand has 
had a good effect on the market as is 
shown by the heavier orders that have 
been received. Asparagus is being asked 
for to a greater extent and local dealers 
expert that the price which has prevail- 
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ed of late will be exceeded, owing to the 
fact that supplies are not heavy. To­
matoes are also being consumed to a 
greater extent and are one of the prin­
cipal vegetables in demand just now.
Asparagus, boxes

of 2 doz.......................  12 00
Beans, hamper.. 4 50 6 00
Beet*, bag............ .... 1 00
Carrots, bag........ 0 76 1 00
Cabbage, doz.... 0 60 0 60 
Cabbage, bbl. .. 1 00 1 60
Cabbage, crate............ 2 5<i
Celery, Florida............ 4 00
Cauliflowers, Cal ,

half crate.......... 1 75 2 00
Cucumbers, doz. 2 75 3 00
Garlic, 2 bunches___ 0 25
Green Peppers,

small basket ___ 1 25
Leeks, doz.......... 1 75 2 00

Lettuce—
Cuily lettuce, box 1 50 1 75

Florida lettuce,
hamper........................ 3 76

Boston, box......... 2 25 2 60
Onions—

Spanish, orate .   3 00
Ked, bags 100 lb ,

per lb.................. 0 04
Potatoes, bag 1 00 1 10 
New Bermuda

potatoes, bbl 7 00 8 00
Sweet potatoes,

hamper — 3 25
Parsley, crate............... 3 00
Parsnips, bag. .. 1 00 1 16 
Radishes, dozen

bunches............. 0 50 0 76
Spinach, bbl 4 50 6 00
Tomatoes, crate 2 50 2 75 
Turnips, bag___ 0 76 0 tiU

TORONTO.
Green Fruits.—The warm weather 

this week has put more life into the fruit 
trade, while the Easter demand has also 
acted as a help in this direction. Tiima- 
loes are enjoying a steady trade at prices 
ranging around $2.50 to $2.75 while the 
amount of business being done in 
oranges is quite satisfactory. Straw­
berries are offered this week at 30 cents 
per quart with Louisiana pints bringing 
14 to 16 cents. Pineapples are a little 
more in evidence on the market but the 
trade at present prices is rattier inactive.
Apple», bbl........ 3 60 6 50
Apple», boi----  1 75 2 oo
Bsuai1RS.............. l 60 2 00
Oocoanuta, sack 4 00 6 00 

Grape FVmt—
Florida per caw 3 50 3 75
Jamaica, case.. 2 75 3 Ou 
Cuban.................. 2 75 3 00

Le mona­
cal forriia..........  3 60
Messina..............  2 76 3 00

Lirnee, box.................. 1 26
Orangee-

Navels, large. 2 75 3 (JO 
Navels, small... 00 3 26
Pineapples crate 4 00 4 60 
Strawberries, qt 0 30 
Louisiana, pt . .0 14 0 16 
Tomatoes, case 

of 6 baskets 2 60 2 75 
Rhubarb, doz.............. 1 cU

Vegetables.—The continued milder 
weather and the approach of Easter is 
responsible for an improvement in the 
vegetable trade. Some price changes 
are noticeable. The firmer feeling in 
cabbage, noted last week, lias turned in­
to an advance with old Canadians now 
quoted at $1.50 to $1.75. Louisiana beets 
are up 25 cents and are bringing $1.25 
per dozen. Boston head lettuce have 
been raised to $4.50 to $5.00 per hamp­
er, while Boston cucumbers are down to 
$2.00 per dozen. Scarcity of stocks lias 
boosted prices of potatoes, which have ris­
en this week under a scarcity, and $1.10 
for Ontarios and $1.25 for Dele wares is 
asked. However, dealers think that On­
tarios will not rule much over $1.00, 
there being only a temporary shortness 
of supplies, but Delawares are conceded 
to be really scarce. Florida cabbage is 
offered on the market this week at $2.75 
per crate and Bermuda onions at $4 00 
per crate.
Beebe, Loin etuis

doz.. ......................... 125
Oansdisn beet,

bag................... 0 60 0 76
Cabbage, old, pr

bbl.....................  1 60 1 76
Cabbage, 1 ton

lots, ton................18 00
Cabbage, Florida 

crate........................... 2 76

Lettuce, C a n a-
dlan, heed----  0 40

Boeton head let­
tuce, doz.................. 1 26

Boeton head let­
tuce, hamper. 4 60 6 00 
Onions—

Spanish, large.. 1 90 3 00
Spanish, i-cases 1 66
Yellow, per bag 1 76 2 00
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Oerrots, Cana­

dian, bag......... 0 50 0 60
Carrots, Louie-

ania, doz.................... 1 00
Celery. Florida, 

case 8'b, ti's, 4's 1 50 3 00 
Cucumbers, Bos­

ton, doz .................. 2 00
Endive, 12 heads___ 1 uu

Potatoes, Onta­
rio, bag.......... 1 00 1 10

Delawares.................. 1 25
tiweet, hamper.......... 2 25
Parsley, per doz 0 7o
Parsnips, bag............ U 60
New turnips, p r 
11-qt. basket.............. 0 50

STORE HINTS.
Don’t let lack of experience frighten 

you out of attempting new plans. If 
you never make any experiments, you 
may never make any mistakes, and you 
will just as surely never make any suc­
cesses either.

Food displays need to be appetizing 
and always timely. A word about each 
kind of goods and the price, often makes 
new customers.

I’roper lighting of both store and win­
dow is highly, important. A window 
must be well lighted for no one w ill stop 
to look into a poorly lighted one.

Price cards save the answering of 
many questions and often make sales to 
customers who dislike for some reason 
to enquire prices on goods even in which 
they are interested.

BANANAS
We are. headquarters for 
fancy Bananas---are handling 
only the choicest fruit reg 
larly.
A good supply at all times.

Try us with your next order.

Pineapples, Tomatoes, etc.

WHITE ŒL CO., Limited
HAMILTON TORONTO

The best season for seeds is approach­
ing and the grocer should start to make 
his displays. The country merchant 
should not forget the chances for the 
sale of seed potatoes.

Many merchants are selling large quan­
tities of molasses to farmers for the 
feeding of cattle and horses. Molasses 
meal is also asked for more.

The Faster season is a good time to 
push holiday goods. There is no reason 
why nuts should not be sold as freely as 
at Christmas time. Candies and fruits 
should be given prominence, at this time.

The country merchant during the 
spring months should be able to work 
up a good trade in calf meal It is a 
good side line for the farmer's trade.

With the appearance of waggons, mer­
chants should stock a small quantity of 
axle grease. It will prevent the cus­
tomer from going to another store for 
it.

As the mud disappears from the 
streets, people wrill be discarding their 
rubbers and it is a good time to feature 
boot polishes and brushes.

Fresh Arrivals
Strawberries Pineapples Tomatoes 

Grapefruit
Oranges Bananas Lemons 

Asparagus Rhubarb Cucumbers
Everything in Greens—Fresh every day

The House of Quality

HUGH WALKER & SON
(Established 1S61) GUELPH, ONTARIO

BU STER brow n
LEMONOLOGY

With your knowledge of Lemons you are aware that 
it is advisable at this season of the year to discrim­
inate in buying Lemons. Exercise this knowledge by 
mentioning in your order? Follina Bros. Pack.

W. B. STRINGER, Sales Agent FOLLINA BROS., Packers
67
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Fish - Oysters

Fish Trade Is Making Its Final Bid
Demand for the Last Week of Lent is Good—Increase in Ar­
rivals of Fresh Fish—Halibut and Haddock are the Leading 
Lines—Trade for the Season is Satisfactory to Dealers—Will 
Likely Steady Down Now.

More activity is being shown in the 
Ijsli trade this week, and the Lenten 
season is winding up with fair business 
passing The number oi lines of fresh 
bsli arriving is increasing and all are 
linding a good sale on the different mar­
kets. Among the leading lines of fresh 
fish being offered are halibut and had­
dock Fresh salmon is being offered on 
some markets, but prices are nearly 
prohibitive. Prices on the whole remain 
quite steady.

Dealers seem to be quite satisfied with 
the volume of fish sales during the 
Lenten season. There was a slight 
slackness about the fourth week, but 
that was to be expected after the large 
trade during the opening weeks. On the 
whole the trade compares favorably with 
last year.

QUEBEC.
Montreal.—Fresh fish lias been arriv­

ing more freely and is linding its place 
on the market. There are still fairly 
liberal supplies of frozen fish which have 
not been affected by the warm weather, 
owing to the fact that they have been 
carried in cold storage. Among the 
leading lines of fresh fish are halibut 
and haddock including a fancy shore fish 
that is popular. Fresh pike and dore 
are beginning to arrive but the close 
season for dore or pickerel begins 
April 15. Shad are coming in more free­
ly and prices are now reasonable. The 
stocks of prepared hsli are still enjoying 
a good demand but it is expected that 
henceforth frozen fish will find the great­
er bulk of the demand.

FRESH
liu.d<lf < k, j»er lb .... 0 06 Halil.ut, express
Haddock, fancy 9 10

shore, prr I- .... u u7 Salmon, per lb........... 0 22
httak cod head- hbad, bucb.each .... 0 15

0 67 Pike, per lb................. 0 08
Dore, yellow, lb.......... 0 12

FROZEN
Codfish ............0 93 0 93! Mullets (carp) 0 03 0 04
Dore, winter caught, Flounders, brl .......... a oo

l*r.v ........................ 9 tU Sal men, B.C.redO 01* g 09
Haddock...................... 6 83 Gasps salmon..............
Halibut, per lb. o 07* 8 98 • lb
I'ike, dressed à 

headless, cases 
160 It* . peri b 0 06* 0 07 

Grass p*e.......... 0 84 0 85
»ve*S «*4 .......... 9 93* 8 04
Mackerel............6 11 0 12

Quelle salmon.. 0 07 
He. 1 Smells, boxes, 

10 and 16lbs. each. 
WhiveMsh, large,

lb..........................8 87
Wklteftah, small. 8 06

SALTED AND PKJELEJ)

8 07

0 071
8 86

Labrador sea trout,
bbls.............................. 1

Labrador sea trout,
half bbls.................... 6 60

No. 1 mackerel,pail.. 2 00 
ft bbls.. 8 00 

No. 1 pollock, bbl ... 8 00 
Scotia herrings, No.

Î, bbl ...................................
iaak* trout, half bbl. • 00 
Choice mackerel

half pail.................... 2 00
Sea trout, ! bar. .... • 50

12 60
Salmon,B.C.,red, bbl 14 00 

" " pink, bbl 12 00
" Labrador, bbl 18 00
;; ;; *bbu iso

300 1b..........................! 21 80
Salt eels, per lb.......... 8 07
Salt sardines,20 lb. pis 108
Scotch herring............ • 60

" 77 kes 106
Holland herring,! bbl 6 60 

keg 8 T6

SMOKED
Bloaters, large, per box, 80s................
Haddies ...............................................
Herring, new smoked, per box..........
Kippered herrine, per box, small___
New filleU, per lb..................................

1 10 
8 07 
8 2» 
1 00 
0 11

SHELL FISH
Shell oysters, bbl .choice............................................ 11 80 IS 88
XXXShell Oysters................................................................... 18 80
Lobsters, live, per lb................................................................  6 36
Oysters, choice, bulk, Imp. gal.............................................. 1 48

" bulk, selects .......................... 1 60
Solid meate—Standards, gal., $1.86 ; selects, gal., $2.

PREPARED FISH
Boneless cod, in blocks or packages, per lb......... 6*. 7,
Shredded cod, 2 doz. in box, per box.................................
Skinless rod. 100 lb. raw*........................................................
Dried ood, medium, 108 lb. drum........................................
Dried cod. large, bundles........................................................
Dried cod. medium, bundles................................................
Dried haddock, medium, bundle........................................

9, 10 
2 00 
6 75
T 00 
6 00 
6 00
I 60

NEW BRUNSWICK.
St. John. — Stormy weather last 

week was responsible for the rather 
meagre supply of fish on the local mar­
ket. All kind of fresh fish were scarce, 
though with the weather clearing it was 
expected that the present week would 
see the arrival of some good catches

ONTARIO.
Toronto.—The last bid oi the entire 

season is being made among the fish 
dealers this week, and more activity is 
shown than during the past two weeks. 
Following Easter the trade will likely 
settle down to its usual steady propor­
tions, after a Lenten trade that all 
dealers seem to he well satisfied with. 
White fish and herring are added this 
week to the list of fresh caught, on this 
market. Smelts, tullibees, bloaters and 
kippers have been about cleaned up. 
Vrices are unchanged, except for reduc­
tions on lines which different firms want 
to clear out. Pickled lake herring that 
are left are being offered at prices rang­
ing around $2.80, the usual price being 
$.1.80 to $4.00.

FRESH CAUGHT FISH
Steak cod.......... .......... 80S Fresh caught white.. 12
Fresh halibut.. .......... 0 10 Fre/h caught herring 0 1*9

Haddock.............  «0» 6 07
FROZEN FISH

Geideyee........... Sa Ik en trout.............. 0 12
Hall bat............. . 8 08 6 10
Lake Saperior herring 8 03! 0 09
Pike.................... ............0 85 Y.llow pickerel 8 68!
Pink sea salmon 8 06 1 06 Mm leu.......................... 0 04
Round red " .... 0 89 Bluefleh ........................ 0 18

SMOKED, BONELESS AND FinKT.ro FISH
Acadia 8-lb. bxx

perorate.................... 6 40
Shredded ood............ 2 16
Ood, Imperial, per lb.. 8 86
Fillets, per lb................ 8 11
Haddie, Pitmen ___ 6 87ft

Oysters, extra 
selects, gal.... 

Oysters, selects, g
1 26

UlS
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'lekled lake ha: 
lMlb kw..........7." 2 10

Quail an fcaaek, per lb.. 0 It

NOVA SCOTIA.
Halifax.—Fish is in fairly good sup­

ply on the local market, several inshore 
bankers having arrived during the week 
with good fares. The halibut is of fine 
quality, but the haddock are poor, being 
thin. This, however, is about the usual 
condition of these fish. The lobster 
situation shows little change, both as 
regards prices and catch. There has 
been a small increase in the shipments 
from Nova Scotia to Boston. Some 
small-sized lobsters are offered for sale 
here, but the price is practically prohi­
bitive. Early American bankers are 
returning to Gloucester, and Boston 
with fairly good fares. One vessel that 
arrived this week had 93,000 pounds of 
cod and haddock, and another had 70,- 
000 pounds. These vessels sold their 
haddock for $2.85, and $4.00 for their 
large cod.

Fresh salmon, taken from the rivers 
of Western Nova Scotia are being ship­
ped from this province to the United 
States market. The number of fish 
taken is small, but the salmon are 
bringing from 75 cents to one dollar per 
pound in the large cities. None are of­
fered in the local market as the price is 
prohibitive.

Sales of oysters are reported good, 
the stock offering being nrincipally Am­
erican in bulk. Smoked haddies are 
scarce, but kippers, salmon, bloaters, 
and fillets are in good supply. The 
sales of fillets show a gradual increase

NEWFOUNDLAND.
St. John’s.—The fishing on the south­

west coast has been quite good, par­
ticularly around the waters of Rose 
Blanche, and most of the people daily 
secure good catches when they get on 
the grounds, but operations are consid­
erably retarded by had weather. It is 
said that people from St. .Jacques, 
Grand Bank, Belloram, Fortune, and 
Rose Blanche will not begin bank fish­
ery operations this year before the last 
of April or first of May which is rather 
later Ilian usual Fishing schooners are 
being fitted up and crews gotten togeth­
er to start as soon as possible.

MANITOBA.
Fish —As is always the case at this 

time of the year trade in this commo­
dity lias been exceedingly active during 
the last three weeks. The first fresh 
fish of the season arrived on the market 
during the week in very limited amounts 
in the form of fresh salmon, and is be­
ing sold at 18 cents per pound. Prices 
are unchanged from the opening of the 
fasting season.

FISH (FROZEN!
Western white ish (split), per lb...............................
Western white fish (round), per lb............................
Halibut, per lb..................................................................
Salmon, par lb...................................................................
8ea herring, per lb................................ [ X.................
Mackerel, per lb .........................................................
Tommy co<l, per lb.. ...................................................
Pickerel, per lb............................................................
Jacktish, per lb.................................................................
Fresh goldeyes, per lb....................................................
Haddocks, per lb.............................................................
Market cod, per lb.........................................................
Steak cod, per lb....................... ......................................
Flounders, per lb...........................................................
Mullet, per lb.....................................................................

.... 0 07! 

.... 0 07 

.... 0 08 

.... 0 09 
... 0 06 

0 12 
0 05 

.... 0 07* 

.... o 03! 
0 06 
0 06 

.... 0 05* 

.... 0 071 
0 06 
0 03

SMOKED FISH
Kippered herring, per box..................................................... 2 00
Smoked Salmon, per lb........................................................... 0 20
Holland herring per keg....................................................... 68
Fillets of haddock..................................................................... 0 12
Smoked cod................................................................................. 0 12
Labrador herring, % barrels................................................. 4 25
Bloaters, per box....................................................................... 150
Smoked goldeyes, dozen......................................................... 0 50
Finnan haddies......................................................................... 0 08
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In the Long Run
QUALITY Counts and you will find that by recommend­
ing only the best and choicest of fish you will establish 
a good sound business.

What about FILLETS ?

°f 'mean we Boutilier’s Smoked
They guarantee repeats and allow you a good1 margin of 
profit.

The lines that 
please are the 
lines for you.

HERE THEY 
ARE

O /BaddiesC /
E BRAND—-Kippers 
a \,
N ^ Bloaters

If Your Wholesaler Cannot Supply You Write Us Direct 
NOTE CHANGE IN ADDRESS

* | | • g» 1 1 Oa SELLING BRANCHHalifax Cold Storage, 47 William Street, Montreal

SARDINES
In Oil NEW PACK

The attention of the trade is directed to our NEW PACK. 
Sardines in Oil and Herring in Tomato Sauce.

Our exacting methods for obtaining only "the best 
fish make our

“Brunswick” Brand Sea Foods
The Brand of Quality

for leading Canadian dealers.
Get in touch with us or our agents throughout 
Canada for prices and information about the NEW 
PACK Sardines and Herring. There is guaranteed 
Satisfaction and Profit in them for you. .

CONNORS BROS., Limited,ÎBIaek’s Harbor, N.Ï.
m ^AGENTS—Grant. Oxley & Co., Halifax. N.S.; C. H. B. Hillcoat. Sydney .~C.B. ; J. c 
Lovitt. Yarmouth, N.S. : Buchanan & Ahern. Quebec : Leonard Bros.. Montreal : A. W‘
Huband, Ottawa : C DeCarteret. Kingston : James Haywood. Toronto: Chas. Duncan*
Winnipeg. Sh dicross. Macaulay fit Co.. Calgary, Alta, ; J. Harley Brown, London. Ont. :
Johnston fls Yockney. Edmonton. Alta.
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The very latest in 
Smoked Fish

Get in a supply. 
They’re Boutilier’s

: a 
i1 |

j *, i

HERRING
In Tomato Sauce

Quauty

teSAsiÊBM



THE CANADIAN GROCER

Care for the Storeroom as Well as Store
How Carelessness of One Type of Clerk Plays Havoc in the 
Stock Room—Delineation of Several Methods—Some Sugges­
tions for the Overcoming of This — Inducing the Hurrying 
Clerk to Think for the Future.

(By J. W. Bryans.)

Carefulness and neatness in clerks, 
about the store proper, is a trait to be 
appreciated, but there are clerks who 
while most careful in this particular, are 
utterly indifferent about the appearance 
of the other parts of the establish­
ment, sections not open to the general 
public, but which play an important 
part in the general well-being of the 
whole store.

This type of helper will rush to the 
storeroom, turn two or three boxes or 
bags over in getting what is wanted and 
leave them in that position.

In a few minutes he goes out again 
for some five pound bags, and there be­
ing some other size on top, he throws 
them on a nearby box, secures the five 
pound bags, and rushes back to the 
store.

How It Ends.
This goes on until the storeroom is in 

a very jumbled condition and until what 
is wanted can be secured only with a 
great deal of trouble, while, if he care­
fully replaced the goods each time, 
everything would have been in order and 
it would haie been much pleasanter for 
the clerk, it takes very little time to 
keep the stock well arranged, and saves 
goods from damage, while it also makes 
an orderly impression upon visitors. It 
also makes work for the clerk much 
easier. If he would but stop for a 
moment when on one of these wild 
dashes, and think what a simple mat­
ter it would be to keep the stock in 
good shape, he would, no doubt, at once 
resolve to carefully replace goods in the 
future It is not that clerks are rushed 
that this state of affairs exists, but be­
cause they get into the habit of store­
room carelessness easily, and then find 
it hard to break. It would be greatly 
to their advantage to do so.

Placing Goods.
Something might also be said about 

the proper placing of goods when they 
are received in the storehouse. “A 
place for everything and everything in 
its place" should be the ideal in the 
arrangement of goods in the storeroom 
Some planning and exercise of judgment 
will do a lot in lessening future work 
I)o not pile yellow and granulated sugar 
together so that you will have to pull 
a bag of white sugar down to get at a 
bag of yellow. Have a pile for each 
and when you want a bag you can go 
and get it without any trouble. In the 
same way pile each make of flour se­
parately so that when you want a parti­
cular brand, you will merely have to go 
to its pile and get it.

Storing Canned Goods.
When a shipment of canned goods is 

received in the fall, I have seen clerks 
pile tomatoes, peas corn and fruits all 
together. The whole winter long each 
time a case of canned goods was wanted 
it was necessary that several cases be 
disturbed to secure the required variety 
Planning and thinking, not only of com­
pleting the work at hand, but of saving 
trouble in the days to come makes the 
work of a clerk much easier.

It might also be well to speak of an­
other phase of storeroom work, and that 
is placing goods so that they will not 
be damaged. Do not pile goods that are 
liable to leak on top of other goods 
which it might destroy. One illustra­
tion of this, is where molasses or syrup, 
which are liable to leak, are placed on 
other goods. Care should be taken that 
cases of syrup, molasses, etc., are piled 
right side up Then, too, instead of al­
lowing brooms to lie around the store­
room and the straw to become damag­
ed, a rack can be put up in a short time 
that will keep them in first-class condi­
tion and also give more space in the 
storeroom

There are many such little things that 
will arise from time to time, where a 
little thought and effort on the part of 
the clerk will keep goods in the store­
house from becoming damaged.

THIS WEEK'S TRADE CHANGES.

Items of Interest Concerning the Gro­
cery Trade in Canada.

ONTARIO—W. A. Pringle of Bee ton, 
has sold his general store to W. T. 
Stewart, of Shelburne.

Geo. Hacquoil, grocer, Fort William, 
has sold out.

Eli Smith, of Barrie, has sold his 
grocery business.

Thomas McGinnis, grocer, of Belle­
ville, deceased.

Ralph C. Fraser, grocer, Fort William, 
has assigned.

W R Smith, grocer, Seaforth, suf­
fered loss by fire

A W Rennie, grocer, London, has 
sold to Riordan Bros.

•I Hill, grocer, North Bay, has taken 
K Wilson into partnership.

W W Mann’s general store at Stitts- 
ville, was destroyed by fire

Mrs. M E. Cox, general merchant, 
Harley, succeeded by Cox Bros.

A. H. Foote, grocer, Fergus, has open­
ed a branch store in that town.

H. F Rerdux, grocer, Tillsonburg, has 
sold to Loren Hicks, of Cornell.

Henry Simpson, general merchant, 
New Sarum, has sold to Brown & Sav­
age.

The stock of Glynn & Co., grocers, 
Ingersoll, has been sold to McLeod & 
McBain.

W Albert Day has purchased the gro­
cery business of Culver Brothers, corner 
Scott and Mary Sts , St. Thomas.

The assets of George St. Armand, 
general merchant, Sandy Bay, have been 
sold.

QUEBEC.—The assets of Dumais & 
Co., general merchant, Matane, have 
been sold

The assets of Omer Lefrancois, general 
merchant, St. Anne Des Monts, have 
been sold

A. D. Ingraham has purchased the 
grocery store of Harrington, Ltd., Syd­
ney, N.S.

John Hennessey, grocer, Harbor Grace, 
Nfd., declared insolvent.

W W. French, Harbor Grace, declared 
insolvent.

MARITIME PROVINCES—McKenzie 
& Sutherland have purchased the general 
store of D. C. McKenzie, Westville, N.S.

WESTERN CANADA.—Burley, Cur­
rier Ltd., general store at Portage La 
Prairie, Man., suffered loss by fire.

S. Kalmbach has commenced a general 
store at Irvine, Alta.

Pepper Bros., are opening a grocery 
store at Calgary, Alta.

Enos Harvey has opened a general 
store near Kronau, Sask.

Richard McCullough "rocer, Winnipeg, 
succeeded by McCullough Bros. ,

The grocery store of A. Youngmen, 
Calgary, was destroyed by fire.

Campbell & McTavor are opening a 
general store at Lea Park, Alta.

King & Stevens have opened a grocery 
store at North Vancouver, B.C.

Farmer's Trading Co., general mer­
chants, Wynyard, Sask., dissolved.

The Westbourne Trading Co., general 
merchants, Westbourne, Man., dissolved.

The MacLanes Grocery Company have 
started business in Vancouver, B.C.

Johnson Bros., general merchants, 
Zeal and ia, Sask., sold to J. W. Holtby.

The Glen Ewen Trading Co., general 
store, Glen Ewen, Sask., loss by fire.

F. W. Shoecraft & Son are opening a 
grocery and hardware store at Ralph, 
Sask.

Indredason & Co., general merchants, 
Cypress River, Man., sold to C. J. Mc- 
Glocklin.

M. Rotstein & M. Porgamanek, gen­
eral merchants, Yorkton, Sask., have 
dissolved partnership.

A number of the merchants of Ker- 
robert, Sask., have agreed to close 
their stores at six p.m.

FLORIDA FRUIT CROP.

London Dealer Says It Will Be Small, 
Owing to Lack of Rain.

London, Ont., April 13.—A local fruit 
dealer, who has just returned from sev­
eral weeks in the South, reports that 
the Florida fruit crop will be small this 
year, owing to lack of rain, none having 
fallen from the first week in January 
till last week. With wind and hot sun. 
he said the trees were almost dead when 
they should have been blooming.

The vegetable crop is large this year. 
The tomato yield has been so great, he 
said, that the East Coast Railway was 
sw'amped, while thousands of crates of 
tomatoes spoiled. The celery crop was 
also large, and the yield of watermelons 
from Florida will be heavy.

Chas, Chaput, of the wholesale grocery 
firm of Chaput, Fils et Cie., Limited, is 
spending five weeks at New York and 
Atlantic City.

Peterboro, Ont., is to have a 
library voting contest according to one 
of the newspapers of that city.

John A. Gunn, of Gunn, Langlois & 
Co., Ltd., Montreal, has been spending 
a few holidays in Atlantic Citv with his 
family.

F. M Moffat, managing director, 
Gunns, Ltd., West Toronto, is in the 
Old Country an a two months’ trip. He 
will likely return about Jfay 1.

The R. Stirrett Company, Petrolea, 
have installed cash carriers in their gro­
cery department.
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CIVIL SERVICE CO-OPERATION.

Rules and Regulations Under Which Fe­
deral Association Will Operate.

Ottawa, March 30.—Throughout the 
whole civil service, it is said, a circular 
letter has been distributed in behalf of 
the newly-incorporated Civil Service Co- 
uperative Supply Association. These 
circulars state that as soon as the mem­
bership is sufficient, it is proposed to be­
gin business in the supply of staple gro­
ceries. Other lines are to be added as 
soon as the trade warrants.

Rules and regulations to govern the 
organization have been drafted. These 
have been printed in pamphlet form and 
distributed among the members. Each 
member is required to pay an initial fee 
of $2 and to buy one debenture at $5. 
There is no share capital. Business is to 
he conducted on a cash basis, all goods 
to be paid for when ordered or deliver­
ed, at current retail prices. After de­
ducting running expenses, the net pro­
fits are to be divided among the members 
in proportion to the value of their pur- 
chases. _____

READY-MADE CARD PHRASES.
Tomatoes—not fresh from the garden, 

but which taste like it.

This cleanser is a good thing to have 
around during house cleaning.

A new broom sweeps clean.

Washing ammonia helps in the work.
Keep a supply of soap on hand.

We can’t do your housecleaning but 
we can supply the goods.

These olives are true palate ticklers.

Best brand breakfast bacon.

All kinds of pickles, and all good.

These prunes are superior in size and 
flavor.

This marmalade for the morning meal.

Excellent flour for home-made bread.

Syrup and pancakes—a delightful
treat.

Among the members of the London, 
Ont., Retailers’ Association, which is 
conducting a “Trade in London” week, 
and refunding railway fares to all visi­
tors from points in a 65-mile radius who 
purchase at least $20 worth of goods 
are John Diprose, grocer ; London 
Crockery Co.; Scandrett Brothers, gro­
cers; George Peters, baker and confec­
tioner. The majority of the members, 
however, are dry goods dealers, shoe 
men, etc.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO 

Established 1886 
INGERS3LL - ON ARIO 

Would you like our Weekly Circular ?

BY THE CARLOAD
We have now

BANANAS,
TOMATOES, 

CABBAGE, 
and CELERY

arriving regularly in car­
load quantities, and we 
are in a position to serve 
the trade with all require­
ments.

Order now for these ready sellers.

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

Wholesale Fruit, Fish and Produce 
Commission Merchants, and dealers 

in Hides, Wool and Raw Furs.

BUY

Star Brand
Cotton Clothes Lines

AMD

Cotton Twine
Cotton Un** are as cheap as Steal or Manila and much better

Far Sale by All WHeleeele Dealer».
■IS THAT TOD BIT THEM.

FOR METAL SURFACES
of every description, there's no polish you can 
handle that gives the same satisfaction as

ROYAL POLISHES
They give a brilliant, lasting polish in 
the least time, with the least labour, 
and will not scratch the finest surface.

A Real Profit-Producer 
Order a Supply To-day

Royal Polishes Go., Montreal

BLACK JACK
QUICK, CLEAN, HANDY

SOLD BY ALL
JOBBERS

GA STl
POU

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially adapted for the grocer Made 
with plate glass front and double selected glass sides, white 
tile floor and white opal top. Shelving is of plate glass and 
case in birch or oak as desired. A handsome, effective fix­
ture. Perfect circulation of cold, dry air
Representatives in West : Ryan Bros.. 147 Bannatyne Avenue* 

w Winnipeg, Man., Donn­
elly, Watson & Brown, 

Calgary. Alta.

Write for Catalogue and 
Details

John Hillock & Co.
Limited

Toronto, Ontario
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Grocer's Encyclopedia—The Pineapple
Some Interesting Facts About the Delicious Dessert Fruit Now 
Coming Upon the General Market—How it Originated and 
Where Transplanting Has Been Attended With Success—The 
Size of the Plant and Its Manner of Growth.

Usually when one thinks of pineapples 
it is to pine trees that the mind un­
consciously turns, assuming as its name 
implies that the fruit is really the “apple 
of the pine.”

As a matter of fact there is nothing 
majestical about the pineapple plant. A 
tuft of long stiff sharp-pointed leaves, 
about 12 in number—it grows from 2 to 
4 feet high. From the middle of this 
tuft springs a short stem bearing a 
single fruit stalk At its top is found 
a crown of small leaves which can easily 
be trained into a new plant And that 
is all Each plant produces only one 
“apple” and then dies leaving behind a 
number of shoots to transplant and keep 
up the supply.

Native to South America.
Still it is a delicious dessert fruit A 

native of South America, it has been 
transplanted at various times and is now 
successfully cultivated in most tropical 
countries, and particularly in Madeira, 
Canary, Zanzibar, Natal, Singapore, 
and the Indies, where they grow wild in 
most hedgerows. But in the Bahama 
Islands off Florida, in the Atlantic 
Ocean, the pines are regularly raised in 
fields, in immense quantities The pines 
thrive best in rich, warm, moist, sandy 
land, which after being used four or five 
vears, requires a long rest

Methods of Cultivation.
The methods of cultivation are really 

primitive, or at least were so up to the 
last year or so. As many as 20.000 
plants were crammed into an acre of 
ground The crop is ready in from 18 
months to two years from the time of 
planting When ripe the apples are cut 
and carried on the heads of men and 
women to the nearest beach for ship­
ment Most of these Bahama apples, 
go, it is claimed, to Baltimore canning 
factories They are coarse but are good 
travelers

But the pineapples coming to this 
country seem to he improving in qualitv 
every vear and the demand for the fruit 
is steadily increasing It is more 
trouble to prepare the "‘annie" for table 
than is the case of either the orange or 
the banana, and probahlv that is the 
reason whv it is not even more venerallv 
used But. more and more find their 
wav to household cellars everv summer 
in the shane of preserves, and. as the 
methods of “nutting down” improve 
and the real merits of the fruit assert 
themselves, the growth of sales will he 
greater each vear The rine raw fruit 
contains verv powerful digestive onces 
This is also true of the preserved which 
is considered better when at least a 
vear old.

Season Coming On.
The pineapple season is now coming on 

and the merchant should trv to increase 
his sales in this line Bv telling custom­
ers of its digestive qualities ■ interest­
ing them, bv telling where and how thev 
are grown : instructing them ip the best 
method of preparing he sho"'d he able 
to take a stride forward in this trade

One writer tells how best to eat what 
he calls : “the king of fruits." He says 
that it should he noticed the pine has a 
fibre running from centre to circumfer­
ence, and to have it tender, it should be 
nicely pared, and all the eyes cut out. 
After this has been properly done slice 
the pine vertically : keep turning the ap­
ple and slicing off the outside until the 
core is reached Thus you may eat the 
fruit without fear of a sore mouth from 
the spear in each eye, and it will also 
be tender and juicy, because cut across 
ihe fibre.”

Canada receives her pineapples largely 
from Florida and the West Indies, al­
though some from California, Hawaii 
and Mexico are received.

HINTS FOR GROCERS.
A consumer of average intelligence, on 

entering a grocery store, encounters an 
atmosphere—gets an impression. What 
does she get in your store?

It pays for clerks to know the names 
of customers, and it also pays to have 
the clerks known by name to as many 
of their customers as possible.

As the weather grows warmer, people 
frequent the streets, and for that reason 
more time should be spent on fixing the 
window, so that it may be attractive.

In order that your business may have 
a “Good Will” asset you must possess 
the confidence and the friendship of 
your customers.

The merchant who regards the cash 
discount as a little thing is obviously 
lacking in a right sense of proportion. 
The cash discount is one of the biggest 
things in merchandising.

Never Ron Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

CLAY
PIPES

Those made by 
MoDOUQALL

are peerless. Iasist upon 
having them.

D. McDOUBALL & CO., Ltd., 6li$|ow, Scot,

SPRAGUE
CANNING MACHINERY CO.,

CHICAGO, ILL., U.8.A.

TANGLEFOOT

THE ORIGINAL PLY PAPER
FOR 25 YEARS THE STANDARD 

IN QUALITY.

ALL OTHERS ARE IMITATIONS

Black Watch S?
The Big Black Plug 
Chewinj Tobacco

"A Trade Brlnger"

•eld by all tbe Wholesale Trade
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MAPLE SUGAR

TOBACCO

Rock City Tobacco Go.
Quebec - end Winnipeg

THE CANADIAN GROCER

BANNER" 1911

Cold Blest Lantern

Tuckett’s 
Orinoco 

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

TvcKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCIÎETT LIMITED
Hamilton, .... Ont.

Have you seen it P 
Hold your orders till you have.

For Sale by All Jobbers.

Ontario Lantern ft Lamp Co., Limited
Hamilton, Ont.

New
Well!

Solid 
Brass 

Burner !

Supplied
with

Wicks!

Hand­
somest
Lantern
Made!

Give
Your

Customers
the

Best!
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CLASSIFIED ADVERTISING
Advertisements under this beadles, 2e. per werd fei 

first insertion, le. fer eaeh subsequent laaertiee.
Ceetraetleee eeuet ae eae word, bal five figeree (ae 

$ 1,$$0) are allowed as one word.
Caab remlttaaeea to eover coat must accompany all 

advertiaemeeta. In no ease can this rule be overlooked. 
Advertisements received without remittance eaenet be 
acknowledged.

Where replies come to our care to be forwarded five 
eenta must be added to coat to cover poatagea, etc.

BUSINESS CHANCES.

FOR SALE-Well equipped grocery, lerre turn­
over, Walker bins, up-to date stock. Will sell 
building or stock and fixtures. In live Western 

Ontario railroad town. Owner going West. Box 
380, CANADIAN GROCER. (16)

COMMISSION LINES WANTED.

GROCERS requiring the services of a man with 100 
per cent, executive ability, coup’ed with a prac­
tical knowledge of buying and selling, acquired 

by over 20 veare’ practical experience, should com­
municate with Box 379, ChNADIAN GROCER, 
Toro-to. (16)

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract In 
one operation. Elliott-Fiaher, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe can be recorded on one card. Forsmall firms we 
recommend this as an excellent combination—em­
ployees'time register and coat keeper. Whether you 
employ a few or hundreds of bands we can supply you 
with a machine suited toyour requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

BUCKWHEAT Flour guarenteed pure and unsur­
passed by sny mill In the Province. T. H. 
Squire, Qieenaboro, Cm., solicits >cur erects.

COP ELAND-CHATTER SON SYSTEMS - Short, 
simple. Adcptcd to all elassea of business. 
Copeland-Chattereon-Crain, Ltd., Toronto snd 

Ottawa (tf)

COUNTER CHECK BOOKS— Especially made for 
the grocery trade. Not made by a trust. Send ua 
samples of what you are using, we'll send you 

prices that will Interest you. Our Holder, with patent 
oarbon attachment has no equal on the market. Sup­
plice for Blndcra and Monthly Account Systems. 
Business Syetema Limited, Manufacturing Stationers, 
Toronto.

COUNTER CHECK BOOKS-Write ue to-day for 
samples. We are manufacturera of the famoua 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads In 
all varieties. Dominion Register Co., Ltd., Toronto.

OUR NEW MODEL lathe handleat for the grocer, 
operated Instantly, never gets out of order. Send 
for complete aample and beat prices. The Onterlo 

Office Speeleltiee Co., Toronto.

DOUBLE year floor epeee. An Otle-Penoom hand- 
power elevator will double your floor apece, en­
able you to uae that upper floor either ae stock 

room or ae extra selling space, at the same time In­
creasing spsce on your ground floor. Costs only $70. 
Write for catalogue “B. The Otis-Feneom Blevstor 
Co., Trsdere Bsnk Building, Toronto. (tf)

RETAIL MERCHANTS AND OTHERS WITH A 
limited corrcsp mdence will find It to their ed- 
vantsge to write us for catalogue of epeclel bar­

gains in rebuilt Typewriters. We heve all the well 
known makes, takei ae psrt payment on the MON­
ARCH, and at the prices we offer them, they are 
aJmirkable bargains. THE MONARCH TYPE­
WRITER COMPANY, Limited, 46 Adelaide Street 
West, Toronto, Ont.

MISCELLANEOUS.

EGRY BUSINESS SYSTEMS ere ie.Ued te sell 
every department of every business* They ere 
labor and time as vers. Produce results up te the 

requirements of merchants end manufacturera. In-

iulre from our nearest office. Egry Register Co., 
•eytomOhlo; 123 Bey St., Toronto; 238% Portage 

Ave., Winnipeg; 308 Rlcberde St.,Vancouver.

Fire insurance, insure in the hart
FORD. Agencies everywhere in Canada.

Make money and save money with the
Multigraph. It does multiple typewriting end 
real printing, 1,200 to 5,000 «beers an hour; 

geta new business with form letters or printed adver­
tising ; saves 25 per cent, to 75 per cent, of printer’» 
charges on stationery and forme. American Multi­
graph Sales Co , Ltd., 129 Bay St., Toronto.

MOORE’S NON-LEAK ABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the be*t remedy ie to go to your etationer and 

p ircha*e from him a Moore's Non-Leakable Fountain 
Pen. This is the one pen that gives universal satis­
faction and it costa no more than you pay for one not 
as good Price, $2.50 and upward». W. J. GAGE 
& CO., Limited. Toronto, sole agente for Canada.

DENS—The very beet Pens made are those manu- 
* factured by William Mitchell Pens, Limited, 

London, England. W. J. Gage 6 Co., Limited, 
Toronto, are sole agents for Canada. Aek your eta­
tioner for a 25c. assorted box of Mitchell’» Pens and 
find the pen to suit you.

INDISPENSABLE in office, store, home— Canadian 
Almanac, 1911 —a National Directory. Complete 
classified Information on every subject of Domin 

ion interest. Full postage, customs, banking, insur­
ance, legal, educational, newspaper, army, clerical, 
governmental, particulars of leading institutions end 
societies. Paper cover, 60c.; cloth, leather back, 75c. 
All stationers, or sent postpaid on receipt of price by 
The Copp-Clark Co., Ltd., Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con 
tsins 160 pages of fine half-tone engravings of 
newest designs in carpets, rugs, furniture, drap­

eries, wall papers and pottery with cash prices. Write 
for e copv—it’s free. John Kay Company, Limited, 
36 King St. Weet, Toronto.

Modern fireproof construction, ov
system of reinforced eencrete work—as success 

fully used In any of Canada's largest buildings— 
gives better results at lower cost. *A strong state- 
ment” you will esy. Write ue end let ue prove our 
claim*. That's fair. Leach Conerete Co., Limited. 
100 King St. Weet. Toronto.

THE “Kalamazoo” Loose Leef Binder le the enly 
binder that will bold lust an many aheets ae yeu 
actually require and no mere. The beck Is flex­

ible, writing eurfece fiât, elignment perfect. Ne ex­
posed metal parte or complicated meebeniam. Write 
for booklet. Warwick Bros. A Rutter, Ltd., King end 
Spadlns, Toronto. (tf)

TW7AREHOUSE AND FACTORY HEATING SYS 
w TBMS. Taylor-Forbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

YOU DON’T BUY a National Cash Register—it 
pays for itself. Saves money. Prevents mis­
takes. We can prove it. National Caab Register 

Co , 285 Yonge St., Toronto.

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year, every mannfecturer 
using power should receive this publication regu­

larly, and also eas that ll la placed In the hands of hie 
engineer or superintendent. Every Issue Ie full el 
praetleal articles, well calculate)! to suggest eeonomlee 
In the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” Inserted free for enbecrlbere 
to the GROCER. ‘Machinery for Sale” advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, I4I-I49 
University Ave , Toronto.

SALES PLANS—Thle book Is • collection of SIS 
suceesaful plane that have been used by retail 
merchanta to get more business. These Include 

Special Salea, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideaa, Contesta, ate. 
Price $2.50, postpaid. MacLean Publishing Co., 
Teehnleal Book Dept., 143-146 University Ave., 
Toronto.

NOTICE TO MANUFACTURERS.

CANADIAN TRADING COMPANY wlehee to an 
nounce that they are open for business In Winn! 
peg and desires to get in touch with manufactur 

era and exporters of high class grocery lines. Address 
11, Bank of Hamilton, Winnipeg.

PERIODICAL DEPT.

THE MACLEAN'S MAGAZINE I» the most pope- 
1er periodical of Its kind. Why? Beoauee eaeh 
issue contains a strong Hit of original artlalea of 

interest to every Canadian. It aleo reproduces the 
most timely, Instructive and interesting articles appear­
ing in the other magazines and periodicals of the, 
month. The cream of the world's periodical press la 
too valuable to overlook. MACLEAN’S le on eele at 
all newe-atanda. Better still, send $2 for one year's 
subscription. Mail It tw-day. The Maclean's Magas­
ine, Toronto.

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for' 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. oillard * oo.
1-lb. tine, 2 doz. in case.......................$3 00
4-lb. tins, 3 “ " ................... 1 25
|-lb. tins. 4 “ “ .................... 0 75

ncramiAL baking powder

Sizes. 
10c.

............  6-ox.
1-dozen................. 12-oz.
S-dozen................. 12-oz.

Per doa 
.. #0 85 
.. 1 75 
.. 3 60 
.. 3 40 
.. 10 50 
..19 80

MAGIC BAKING POWDER 
Ontario and Quebec Prices 
Oases. Sizes. Per doz

6c..........$0 60
4-oz .... 0 75

Mue
Keen's Oxford, per lb............................. 0 17

In 10-box lots or case....................... 0 16
Gillett’s Mammoth, 1-gross box............ 2 00

Chocolates and Cocoas
THE OOWAN OO., LIMITED 

Cocoa—
Perfection, 1-lb.

21-lb.
5-lb.

6 dozen
4

24-lb
6-lb

Î •' 12°''f- P|I<3S9
1 " 16 “ I 46 00
Special discount of 5 per 
cent, allowed on five cases 

or more of “ Magic liuking Powder."

BAKING POWDER 
Sizes. Per Doz 

Royal—Dime.. 60 95
‘ 1-lb........ 1 40

" 6-oz........ 1 95
“ 1-lb........ 2 55
“ 12-oz... 3 85
“ 1-lb......... 4 90
“ 3-lb........ 13 69
“ 5-lb......... 22 35.

Barrels-When packed 
in barrels one percent, 
discount will be allow­
ed.

WHITS 8W AN SPICES AND OKRVALB LTD
White Swan Baking Powder—1-lb. tins, 3- 

dos. in case, 62 doz.; |-lb. tins, 61.26 doz.; 
4-lb- tins, 80c doz.

Oartoon»— Per doz 
No. 1,1-lb., 4 dos 2 40 
No. 1,1-lb., 3 doz 3 60 
No. 2,5-os., 6doz 0 80 
No. S, 5-ox.,Sdos 0 86 
No. 8.34-oz., 4 dx 0 46 
No.id, 13-ox.,4dz 3 10 
No. lQ.lS-oa..3dx 3 90 No.l

Aylmer Jams
Per doz

rawberry........ 1 96
spberry.......... 1 95

‘i currant... 1 96 
®t.... 1 75 
f k red

1 96
gooseberry.. 1 80

Plum Jam.......... 1 66
Greengage plum, 

■tODSMH.... 1 16 
Gooseberry........ 1 75

tins, per dos... . 65 50 
Perfection, 4-lb.
per dos...............  140

Perfection, 4-lb.,
per dos............. 1 80

Perfection, 10c size 0 90
" 5-lb. tins

per lb............... 0 37
Soluble, bulk, No.
1, per lb........... 0 30

Soluble, bulk, No.
1, per lb........... 0 18

London Pearl, per lb..........................  0 22
Special quotations on Cocoa in bar­

rels, kegs, etc.
Unsweetened Chocolate— Per lb.

Supreme, |'s and I s, cakes, 12-lb. boxes 0 35
Perfection chocolate, 20c size, 2 dozen

boxes, per dozen..............................  1 80
Perfection chocolate, 10c size, 2 and 4

dozen boxes, per dozen ..................... 0 90
Sweet Chocolate— .

Queen’s Dessert, J's and 4 *. 12-lb. bxs.,
per lb.....    6 60

Queen’s Dessert. 6’s, 12-lb. boxes... 0 40
Vanilla, 4-lb., 12-lb. boxes, per lb... 0 35
Parisian, 8's   0 28
Royal Navy, 4's, 4's, boxes, per lb... 0 30
Diamond, 7’a, 12-lb. boxes, per lb ....... 0 24
Diamond, 4's, 12-lb. boxes, per lb .. 0 25

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, 
in 4-lb. pkgs., 2 doz. in box, per dozen 0 93 
Confections— Per lb.

Milk chocolate wafers, 5-lb. boxes... 0 34
Maple Duds, 5-lb. boxes...................... 0 36
Chocolate wafers, No. 1, 5-lb. boxes— 0 30 
Chocolate wafers, No. 2, 6-lb. boxes.... 0 25 
Nonpareil wafers. No. 1 5-lb. boxes— 0 30
Nonpareil wafers, No. 2, 5-lb. boxes---- 0 25
Chocolate ginger, 5-lb. boxes .........  0 30
Milk chocolate, Fc bundles, per box ... 1 35 
Milk chocolate, 6c cakes, per box...... 1 35

EPPS 6.
Agents, O. E. Colson ft Son, Montreal.

In 4,1 and 1-lb. tins, 14-lb. boxes, per
lb....................................................  0 35

Smaller quantities............................... 0 37
JOHN P. MOTT ft CO.'».

G. J. E*tabrook. St. John, N.B.; J. M. 
Douglas ft Co.. Montreal; U. 8. Mclndoe, 
Toronto ; Jos. E. Huxley, Winnipeg; Tees ft 
Persse, Calgary ; Johnson ft Yockney, Ed­
monton ; Standard Brokerage Co., Vancou­
ver; Frank M. Hannum, Ottawa.

No. 12,4-oz., 6 dz 0 70 
No.l2,4-oz.,3dz. 0 76 
In Tin Boxes—

No. 13,1-lb.,2dz. 3 00 
No. 14,8-ox., 3 dz 1 76 
No. 15,4-oz., 4 dx. 1 10
No. 16,34-1 ba__ 7 36
“ 17,6-lbx. ------.14 00

FOREST CITY BAKING 
POWDER

6 ez. tins................ 0 75%
12 oz. tins................  1 25
18 oz. tins................ 1 50

Cereals
WHITE SWAN SPICES & 

CEREALS, LTD. 
White Swan Breakfast 

Food, 2 doz. in case, 
per case $3.00.

The King’s Food, 2 dz. in 
case, per case 64.80. 

White Swan Barley 
Crisps, per doz. 61. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen 61.

White Swan Self-rising 
Pancake Flour, per 
dozen 61.

White Swan Wheat Ker­
nels, per doz. 6l.40.®.-<_ 

White Swan Flaked 
Rice, per dozen 61. 

White Swan Flaked 
Peas, per dozen 61.

DOMINION CANNERA. LIMITED
Peach...................1 80
Pear..................... 1 70

Jellies
Red currant__ 2 00
Black currant. ..215

currant.... 1 75 Orabapple.......... 1 45
)barry * red Plum..................1 70-------. « Grape.................1 86

Marmalade 
Orange Jelly.... 1 65
Green Fig.......... 2 26
Lemon..............1 60
PbkMKde.......... 1 96
Ginger..................2 26

_ Preserves—Bulk 
.lbs. 7 lbs 14 s ft 30’s per lb.

Strawberry .. 0 69 0 82 .......... 0 104
Hack currant. 0 56 0 IS .................» 0 10*
Baspbem. .. 6 69 0 82 ............. 0 10$

WNjhl aliens* up te l»o»a> 1Ü lbs.

packed in It 
.-lb. packages
lb. packages........................................ 0 37

t-lb. packages. ....................................
1 and 4-lb. packages, assorted.............
4 and 4-lb. packages, assorted.............
Lib. packages, assorted, in 5-lb. boxes 
Lib. packages, assorted, in 6-lb. boxes 
t-hxj)ackages, assorted, 5,10,15 lb cas
In 15-lb. tins, 15-lb. pails and 10 25 and 50-lb. 
boxes. Pails. Tins. Bbls.

White moss, fine strip 0 12 0 21 0 17
Best Shredded............0 18 .... 0 17
Special Shred..............0 17 .... 0 16
Ribbon.........................0 19 .... 0 15
Macaroon.................... 0 17 .... 0 17
Dedicated.................... 0 16 — 0 16
White Moes in 5 and 10 lb. square tins, 21c.

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Cocoanut—

Featherttrip, pails..............................  0 15
Shredded.............................................. 0 15t?Va!3mges.lot..4*s..»«s..lb. ... •#

Condensed Milk
BORDEN’» CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal ft Toronto.
Oases. Doz.

Eagle Brand Condensed MUk.... 66 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed MUk........  4 00 1 00
Peerless Brand Evaporated Milk

fiveoentsize(4dozen)... . 2 00 0 60 
Peerless Brand Evaporated Milk

family size............................... 3 50 0 90
Peerless Brand Evaporated Milk

pint size (4 dozen).................... 4 80 1 20
Peerless Brand Evaporated Milk

hotel size................................. 3 70 1 86

TRURO CONDENSED MILK CO., LIMITED
“Jersey” brand evaporated cream

per case (4 dozen).......................... $3 50
“ Reindeer" brand, per case (4 dozen) 5 25 
“ Reindeer" Condensed Cofit e, case. 4 80 
“Reindeer" Condensed Cocoa, case. 4 80

JERSEY Cream
fc

Elite, 10c. size 
(for cooking) 
doz.......... 0 1

Mott's breakfast cocoa, 10c size 90 per dz.
" breakfast cocoa, 4.a.................... 0 38
" “ “ 4’s.................... 0 38
" No. 1 chocalate, 4’».................... 0 32
“ Navy “ 4 s...................... 0 2fi
“ Vanilla sticks, per gross............. 1 00
“ Diamond Chocalate, 4’s............. 0 24
“ Plain choice chocalate, liquors. 0 32
" Sweet Chocalate Coatings........ 0 20

WALTER BAKER ft GO.. LIMITED.
Premium No. 1 chocolate,* and 4lb. cakes, 

35c. lb.; Breakfast cocoa, 1-6,*, |, 1 and 5 lb. 
tins, 41c. lb.: German’s sweet chocolate, 4 and 
4 lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, 4 and 4 lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdls., tied 5s, per box 63.00. The 
above quotations are Lo.b. Montreal. 

Cocoanut
CANADIAN COCOANUT CO., MONTREAL.

Packages—5c., 10c., 20c. and 40c. packages, 
sked in 16-lb. ahd 30-lb. cases. Per lb.

0 26

Coffees
EBY, BLAIN CO. LIMITBD.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House — $0 32 Ambrosia..........0 26
Nectar........... 0 30 Plantation........ 0 23
Empress.... 0 28 Fancy Bourbon 0 22
Duchess.... 0 27 Bourbon............0 20
Crushed Java and Mocha.................... 0 18

“ ground— 0 184
Package Coffees.

Gold Medal, 2 lb. tins, whole or ground 0 30
“ " 1 lb. tins, “ " 0 31
“ “ 4 lb. tins, “ “ 0 32

Anchor Brand, 21b. tins “ “ 0 31
“ “ 1 lb. tins “ “ 0 32

German Dandelion, 1 lb. tins, ground 0 26 
“ 4 lb. tins, *' 0 23

English breakfast, 1 lb. tins, " 0 18
Grand Prix, 1 and 2 lb. tins. “ 0 30
Demi-Tasse, 1 and 2 lb. tins, “ 0 30
Flower Pot, 1 lb. pots, “ 0 22

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Blend.

ifwîrVi Nxteoeeei teiM to P

0 28 
0 264 
0 27$ 
0 28 
0 29 
0 30
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Cream

■Been*
humRioM

FU88KLL*<X>., LTD 
London, Eng.

"Golden Butterfly" 
brand Cream, 8 doz. 
10c. size, cases $7.70
“Golden Butterfly" 
brand Cream, 8 doz. 
15c. size, cases $11.5u

Coffee.

Ground or bean—
W 8 P. R.P

1 and jk 0 25 0 30
1 and ik 0 30 0 40

0 35 ( 50
Packed in 30s and 50-lb

Net 30
days prepaid.

1-lb. decorated 
tins, 32c lb. 

Mo-Ja,4-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

Cafe des Epicures—1-lb. fancy glass jars, per 
doz , 63:60Cafe VAromatique—1-lb. amber glass jars, 
per doz., 64

Presentation (with 3 tumblers) 610 per doz.
Cheese—Imperial

Large size jars, doz................................... 8 25
Medium size jars,
per doz................. 4 60

Small size Jan, per
des........................8 40

Individual size Jan
per dos................. 1 00

Imperial holder—
Large size, doz. 18 00 
Mel size, doz. 17 00 
BwnaM else, doz. 11 00 

Roquefort—
LÂrge sise, doz. 2 40 
Small sise, dos. 1 48

Canada Cream Cheese-
In carbons, each 1 dozen.................... 0 90
Large blocks, dozen............................  2 30
Medium blocks, dosec........................ 1 30

Confections
IMPERIAL PEANUT BUTTER

SmaU, cases yen.....................  0 96 dozen
Medium, cases dozen................... 1 80 "
Large, cases 1 dozen...................... 2 76 "
Tumblers, cases 2 dozen.................. 1 35 “
25-lb. pails........................................ 0 15 lb.

Coupon Books—Allison’s
For sale in Canada by The Bby Blain Oo. Ltd. 
Toronto. O. O. Beauchemis * Fils. Montreal 

62, 63, 65, 610, 615 and 620.
All same price one size or assorted ■

UN-NUMBERED
Under 100 books...............................each 04
100 books and over...........................each 034
500 books to 1000 books..........................03

For numbering cover and each coupon 
extra per book % cent.

Infants’ Food
RoVinson’s patent barley, 
Lib. tins, $f.25 ; 1-lb. tins, 
62.25; Robinson’s patent 
groats, 4-lb. tins, $1-25 ; 1- 
lb. tins, $2.25.
Flavoring Extracts

8HIRRIFFS

1 oz. (all flavors) doz. 1 00
2 ................................1 75
24 ............................... 2 00
4 “ " “3 00
5 " " " 3 75
8 *..............................5 50
16 “ ' “ 10 00
32 “ ‘ “ 18 00
Discount on application.

CRESCENT MFO. OO.

Mapleine__ .Per doz
2 oz. bottles (reta 1 at 50c. fTT.............. 4 50
4 oz. bottles (retail at 90c.)................. 6 80
8 oz. bottles (retail at 61.50)............... 12 60

16 oz. bottles (retail at $3).................... 24 00
Gal. bottles (retail at $20).................... 15 00

Jams and Jellies
BATOBR'8 WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose ft Laflamme, Montreal and 
Toronto.

1- lb. glass jar, screw top, 4 doz., per doz. $2 20

T. UPTON ft co.

Compound Fruit Jams—
12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per doz.........  1 80
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................  0 07*
7wood pails, 6 pails in crate, per lb... 0 07$
30-lb. wood pails, per lb......................... 0 07

Compound Fruit Jellies—
12-oz. glass iars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. in case, per lb. .......... 1 80
7-lb. wood pails, 6 pails in crate, per lb. 01 f 
30-lb. wood pails.................................... 0 07

Soupe
CHATEAU BRAND 

CONCENTRATED SOUPS

Ve: etable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato
No. l’s, 95c. per dozen. 
Individuals, 45c. per dozen 
Packed 4 dozen in a case.

:

: illsf
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ALWA YS RIGHT.pISe
Stove Polish is just right every time you sell it, 
end the boxes ere slwsys filled full. You heve 
no complsints coming sfter you psss it over your 
counter. Why not meke friends for yourself ss 
well es for us by selling the stove polish which 
slwsys plesses the housekeeper? That’s SUN 
PASTE. Just push it end see them come back 
for more.

MORSE BROS., Props. - Canton, Mass., U.S.A.

A
Brilliant
Lasting
Polish
—Quick•
There is no more satisfactory Stove Polish 

you can handle than

BLACK KNIGHT 
STOVE POLISH

It comes quickly and goes slowly and is 
warranted not to stain the hands.

A rapid seller and splendid profit-producer, 
especially at this time of year. Order to-day.

“KIT”
Coffee Essence

INSTANTANEOUSLY makes a 
cup of the most delicious and 
fragrant coffee that can possibly 
be desired by the most particu­
lar consumer.

KIT COFFEE essence Is a bev­
erage of such pure and delight­
ful quality that It is very diffi­
cult for science to produce a 
preparation that will prove JUST 
so pleasing and satisfying to the 
many users of good coffee.

Every package of Kit Coffee contains a guarantee of abso­
lute purity, is very attractive in appearance, and most 
appropriate for the better class of trade.

6-ox. bottles, retailing at 20c, cost $1.56. 
10-ox. bottles, retailing at 86c, cost $8.00. 

Place an order to-day with your wholesale grocer.

F. F. DALLEY CO., Ltd.
Hamilton, Can. Buffalo, N.Y.

Agent, for Ontario, THE HARRY HORNE CO., TORONTO.

Kit Coffee Co., Govan, Glasgow

NO KITCHEN COMPLETE WITHOUT

'

KOKOBUT
PURE COCOANUT BUTTER.

Delicious flavor. Is much more economical to use than 
animal butter. 12 oz. of “ KOKOBUT ” being equal to 16 ox. of 
any other cooking material.
Absolutely pure, never becomes rancid and keeps indefinitely. 
Highly digestible and nutritious.
Unrivalled for frying, cooking and pastry.
Every housewife wants "KOKOBUT” and you can do a very 
profitable business if you will only tell your customers about 
it Packed in 1. 5. 10. 20. and 50 lb. packages and tins.

Sole Meeefeclsrers

COCOA-NUT BUTTERS. Limited
206 Papineau Avenue, MONTREAL
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"PERFECTION”
CHEESE CUTTERS 

are MONEY-MAKERS
for the GROCER—We know they will do 
the work—and guarantee them.

Walter Woods & Co., Hamilton
Winnipeg

LAPORTE, MARTIN & CO., MONTREAL. 
AGENCIES. THESE PRICES ARE 

F.O.B. MONTREAL.
IMPORTED PEAS ' SOLEIL"^

our Extra Fins.........* flacons, 40 t ou. 10 60
tins $ kilo 100 tins

Lye (Ooneentrated)

Extra Fins 
Très Fins

Mi-Fins 
Moyens No. 1 
Moyens No. 2 
M oyens No. 3

100
100
100
100
100
100
100

Asparagus, Haricots, ebc. 
MINERVA PURE OLIVE OIL. 

Case— Case-
12 litres............  6 50

14 50 
14 00 
12 60 
11 00 
10 00 
9 60 
9 00 
8 25

12 quarts . 
Tins—
6 rfals., 3s.
3 gals., |g . 
1 gals , 10s 
1 gals., 30s

, 6 76
24 pir 
24 *-p

...33 00 
.29 00 

...26 00 
...26 00
VICHY WATERS.

St. Nicolas, 60 qU.......................
I.a Neptune, 60 qts.

BLUE,

LAUNDRY

(Moody's
Royal)

3 Squares, in neat carton......... per lb. 0 16!
6 lbs. in a box. 5 boxes in a crate.

lints................ 6 25
-pints...........4 26

Tins—
* gals., 30s........ 13 60
à gal., 48s Sq. .17 00
* gal., 48s Rd . IS 60

7 00 
> 00

Ooean bom, 48 8k>z.'wau UUIt*, O-VZ.I ei.Oli, wewi UVU«U
yrup. 36 6-01., 38 00; 36 l-oz., $7.20; Ocean 

corn staroh, 481-lb., $3.60.

0 074 lb. 
0 08$ lb. 
3 60 case 
3 75 case

Lt Capitale, 10 qts.................................... 6 00
La Sanitas Sparkling. 50 qts.................... 8 00

" " 100 pts..................... 9 00
•• “ 100splits.......... 4 00

CASTILLE SOAP
" Le Soleil,’’ 73 per cent. Olive Oil
Case 26 lbs., 11 lb. bars..................

“ 12 lbs., 1$ lb. bars..................
50 lbs., | lb. bars..................

«* 300 lbs., S* os............................
La Luns,” 66 per cent. Olive Oil

Case 25 lbs., 11 lb. bars............... 0 07 lb.
----- ». bars................  0 08 lb.

. bars ................ 3 26 case
100lbs., 31 oz. bars............... 1 80 case
100 lbs., 3$ oz. bars................ 3 40 case

Alimentary Pastes, Blanc k Fils, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 25lbs., lib....................................... 0 07$
25 lbs., loose.................................... 0 07

DUFFY k CO. BRAND.
Crape Juice, 12 qts...................................  4 75

“ 24 pts................................... 5 15
*• 36 splits ..................-........ 4 T5

Apple Juice, 12 qts..................................  4 50
" 34 pts................................... 4 76

(.campagne de Pomme, 12 qts............... 5 00
r' " 24 pts...............  5 53

M atts Golden Russett—
Sparkling Cider, 12 qts............................. 5 00

“ “ 24 pts............................ 5 60
Apple Vinegar, 12 qts.............................. 2 50

RICH STARCH " REMY."
( aie 50 lbs., 2 lbs.......................per lb.

” 50 lbs., 1 lbs....................... “
160 lbs., $ lbs....................... “
200 lbe., $ lbs....................... **

Brl. 240 lbs..................................
Keg 120 lbs.................................. “
J span Teas—

Victoria, half case, 90 lbe............  0 25
Prlncees Louise, half case, 80 lbe 0 10 

Ceylon Green Teas—Japan style—
Lady, cases 60 lbe.......................... 0 18
Duchess, cases 60 lbe.................... 0 19

OCEAN MILLS

iLORIOE-UKt

nmr OILLETT’e 
PERFUMED LYE 

Ontario  ̂and Quebec

Per case 
1 case of 4 doz $3 50 
8 cases of 4 doz 3 40 
5 cases or more 3 35

Lira
N. K. FAIRBANK CO. BOAR’S HEAD 

LARD COMPOUND.

Tierces $0 10* 
4-bbls .... 0 10* 
Tubs, 60lbs 0 10* 
20-lb. Pails 3 15 
20-lb. tins 3 05 
Cases 31-b 0 11* 

“ 5-lb.. 0 11$
“ 10-lb.. Oil

F.O.B. MontreaL

CHLORIDE OF LIME.

(Moody’s Royal)

Per doz.
1 lb. Carbonized

Fibre packages 0 85 
* lb. Carbonized

Fibre packages 0 45

(Moody's Anty) Extra 
Fine.

Handy Sifter, top 
package, doz. 0 85 

1001b. Kegs ..lb. 0 05* 
300 lb. Barrels “ 0 05

Marmalade.
T. UPTON k GO.

12-ot. glass jars. 3 dozen 
case, per doz. $1 ; 16-oz. 
glass jar». 2 do*, in case, 
per doz. $1.46 ; 6 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c.; pint sealers 
(24 oz.), 1 do*, in case, 
per dozen $2.25.

SHIBRIFF BRAND 
" Imperial Scotch “—

1- lb. glass, doz... 1 55
2- lb. glass,doz... 2 80 
4-lb. tins,doz.... 4 65 
7-lb. tins. doz. .. 7 36

“ Shredded
1- lb. glass,doz... 1 90
2- lb. glass,doz... 3 10 
7-lb. tins, doz— 8 35

Cereals.

0 08 
0 08 
0 08 
0 08 
0 07* 
0 07*

QUICK8HINB STOVE POLISH.
No. 10, Fancy tins, tall shape.......doz. 6 85

3 doz. in wood box.
HALF TIME SHOE PASTE

(Moody's Extra Fine)
4 doz. in wood box................... per doz. 0 85
1 doz. in carton, 11 in wood box '• 0 75

HAND CLEANER (Moody’s Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 85

KLKNZINE AMMONIA 

POWDER (Moody's)

?

Grape Note—Ne. 38, $3.00; No. 38. $4.90
Poet Toaetiee—NoTtS$116.

Jelly Powders
IMPERIAL DEMERS JELLY

"EASIFIBBT"

COMPOUND.

Tierces.... 0 10
Tubs......... 0 10*
20-lb. pails. 0 10* 
90-lb. tins.. 0 10 
10-lb. " 0 10f 
5-lb. " 0 11 
3-lb. " 0 11

1-lb. cartons 11*
Llcorlee

NATIONAL LICORICE OO
5-lb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (36 or 50 sticks), per box.. 1 35
"Ringed" 6-lb. boxes, per lb.................. 0 40
"Acme" pellets, 5-lb. cans, per can— 2 00 

" (fancy bxs., 40), per box 1 60 
Tar lioorioe and tolu wafers, 5-lb. cans,

per can.............................................. 3 00
Lioorioe losengee, 1-lb. glass jars......... 1 76

" " « Mk ... l ie
1 Purity " licorice, 10 sticks....................  1 46

" " 100 sticks................... 0 73
Dulo, large cent sticks, 100 in box..................

Mustard
COLMAN’S OR KEEN'S

Per doz. Per doz
D.8.F., *-lb. tins 1 40 F.D.. *-lb. tins.. 1 46 

" *-lb. tins 2 50 Per jar
" 1-lb. tins 5 00 Durham, 4-lb. jar 0 76

F.D., *-lb. tins.. 0 85 " 1-lb. far 0 25
IMPERIAL PREPARED MUSTARD

Small, cases 4 dozen.......................  0 45 dozen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen....................... 1 36 "

Gum

Chinese staroh, 48 
1-lb., per case $4.00; 
Ocean Baking Pow­
der, l-oz. tins. 4 doz 
per case, $1.60; 4-oz 
tins, 4 doz per case. 
S3 00; S-oz. tins, 5 
doz. per case, $6.60; 
16-oz tins, 8 doz per 
case, $8.75; 64b tins 
II tins a case, $7.60; 
1-lb. bulk, per 25, 60 
and 250 lbe., at 16e 
per lb. Ocean blanc 
mange, 48 8-oz., $4: 

$1.60; Ocean cough

Washing Compound—
Doz.

-, 1* lbs.. 0 90 
i, 10 oz... 0 45 

Packed 3 doz. in wood box

Large size, 1 
Small size, '

won

!uSS

Assorted flavors gross 10. 76.
lOgp

The GENUINE. Packed 100 bars to case.

Sauces
PATERSON’S WORCESTER SAUCE 

pint bottles, 3 and 6 dozen cases, dox 0 90 
int bottles, 3 dozen cases dot............ 1 76

Soda
OOW BRAND

Case of 1-lb. contain­
ing 10 packages per 
box $3.u0.
Case of

»OVlI*TÎ¥î£

ST. CHARLES CONDENSING 
COMPANY.

Prices :
St. Charles Milk, fam­

ily size, per case.... $3 61 
Baby size, per case... 2 00
Ditto, hotel................ 3 75
Stiver Cow Mi k......... 4 60
Purity Milk................ 4 25
Good Luck.................. 4 60

Prices—Ontario and Quebee :
Lem than » eags^..................................

67 eeeee,e,eee..................
$5 00

. 4 96

Case of %-lb. con­
taining 120 packages 
per box $3.00.
Case of 1-lb. and *4b 
containing 30 14b. 
and 60 %-lb packages 
per box $3.00.

Case of 6e. packages, containing 96 packages, 
per box $3.00.

MAGIC SODA
Ontario and Quebec Prices. Per case

No. L cases 601-lb. packabv=>... j 1 case 85 
\5 " 2 75

Mo. 2, '* 120 *-lb. " l case 2 85

Wo*. /30 lib- “ II case 3 85
"°-®> \60i-lb. “ ..15 3 75
No. 5 Magic soda—cases 10O— 10-oz. pkga.
lease..T................................................... 2 90
(cases......................................................... 2 80
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The Season when Appetites Need Coaxing !
Your customers are buying a greater quantity of

PICKLES, SAUCES, RELISHES, JAMS, PRESERVED FRUITS
and other delicacies to tickle the palate.

Be Prepared. Look over Stocks.
We have the very goods you require, and can supply promptly at closest prices.

Write us To-day for Details.

THE YOUNG COMPANY, LIMITED - North Bay and Sudbury

BRANTFORD STARCH WORKS. LIMITED

Ontario and Quebec.
Laundry Starches—

1-lb. cartons, boxes of 40 lb.......  8
Finest Quality White Laundry—

5- lb. canisters, oases of 48 lb.... 0
Barrels. 300 lb............................... 0
Kegs, 100 lb.................................. ‘

Lily White Qloee—
14b. fancy cartons, oases 10 lb.
6- lb. toy trunks, 8 in ease............
6-lb.' toy drums, with drumsticks
Kegs, ex. cry étais, ioô lb.............

Brantford Gil
1 lb. fancy boxes, cases 36 lb.... 

Canadian Electric Starch-
Boxes of 40 fancy pkgs., per case

Canned Haddlos. “Thistle” Brand
A. P. TIPPET t CO., AGENT#

Cases 4 dox. each, flat», per case......... $6 00
Cases 4 dox. each orals, per case........  6 00

Beaver Brand Maple Syrup 
2 lb. tins, 2 dox in case
A !! 1 “ "

(5, 10 and"20 lb. tins hare wire handles)

tea OO.

Wholesale Retail
Brown Label, l's and |'s........... $0 26 $0 30
Green Label, l's and |'s........... 0 27 0 36
Blue Label, I s, * s, fs and à *. 0 30 0 40
Red Label, l's and fs............... 0 36 0 60
Gold Label, l's........................... 0 44 0 60

* ~ " libel, |s.................. 066 0H0Red-Gold Lab

EYL0N

Soap and Washing Powders

For sale by all grocers.

Maypole soap, colors, per gross.........$10 20
e soap, black, per gross......... 16 30

Oriole soap, per gross..........................  10 20
Floriola soap, per gross .................... 12 00
Straw hat polish, per gross................ 18 20

8 dox. to 
boxF^

6 dox. to
CANADA FIRST

SO dan.
The Aylmer Con­

densed Milk 
Co., Ltd.

Per
Canada First 

Evap. Cream 
family size. 

Canada First 
Evap. Cream 
medium size 

Canada First Evaporated Cream, hotel

Canada First Evaporated Cream, baby

Canada First Condensed Milk 
Beaver Condensed Milk 
Rosebud Condensed Milk

Stove Polish Per gross
Rising Bun, No. 1 cakes, | k igra. bxs. $8 50 
Rising Bun, No. 3 cakes, gross boxes.. 4 60 Brown Label, 1 lb. or5-ca.-.e lots (delivered). £4 15 each, with 2U 

bars of Quirk Naptha as a free premium Red

Blue
Yellow
Purpl
Gold

1 lb. orNo. 5 Bun Paste, I gross boxes.............. 5 40
,i gross boxes............. 9 00No. 10 Bun Paste

4
t twatarts ut toi

«VMM TO6 -
Hfruro a VnAn

RICHARDS
Virgo
»teev\v\n 6t*i Pure asforted jam, 1-lb. glass Jirs, two

dozen i t case.....................................  1 76

WHITE 8WAN SPICES 
AND CEREALS, LTDJAMES DOME BLACK LEAD

6a size, gross, $2.40. 2a size, gross, $2.60 White Swan, 16 
flavors. 1 dox. In 
handsome counter 
carton, per dot.. 90c.

EDWARDSBLBO STARCH CO
Laundry Starches—

No. 1 white or blue, 4-lb. carton 
No. 1 white or blue. 3-lb. carton

■PerJ

mf051 
p 071 
0 07$ 
fc 07| 
0 06$

Ë
EDWARD9BVRG STARCH CO., LTD 

Crown" Brand Perfection Syrup
Barrels, 700 lbs............................ 0 031 per lb.
Half-barrels, 350 lbs.................... 0

barrt-ls, 175 lbs.......................... 0
alls, 26 ibe.................................. 1 20 each

38| lbs........ ...................... 1 70
Lily White Com Syrup.

Plain tins, with label— per
2 lb tins, 2 doz. in case.................. 2 6 j
5 M 1 “ “ ................ 2 8*

10 ' i “ " ................ 2 75
20 " $ " ................ 2 70

(5,10 and 20 lb. tins have wire handles)

Canada laundry
Md. draw-lid boxes..Silver gloss, 6-1

Silver gloss, 6-lb. tin canisters.......
Edwardsburg silver glose, 1-lb. pkg 
Kegs silver gloss, large crystal..
Benson's satin, 1-lb. cartons........... 0 07
No. 1 white, bbls. and kegs............ 0
Canada white gloss, 1-lb. pkgs....... 0
Benson's enamel, per box... 1 50 & 3 00 

Culinary Starch—
Benson k Go's. Prepared Com....... 0
Canada Pure Pom............................ 0

Ivy, 7s

Bhirrlff'a 
flavors), per 

Discounts on applica­
tion.20-lb. boxes, |c higher 

Celluloid—Boxes of 4o caicartons, per case 3 60

For «barges for Inserting quotations in this dept, apply to Airt

Blue lAbel, l's...,—
Orange Label, l‘e and fs......... 0 23
BlueLabel. Is...........................0 20
Brown Label. 1' and i's.............0 28
Brown Label, i s....................... 0 30
Green Label, l's and |'s...........0 35
Red Label. | s...........................0 40

0 II
0 30 
0 26 
0 40 
0 40 
0 50 
0 60

Oeylon Tea, in 
1 and l-lb. lead
packages — black 
or mixed.

Black Label, l-lb., retsil at 26c......... $0 20
Black Label, |-lb., retail at $6c......... 0 21
Blue Label, retail at 30c...................... 0 24
Green Label, retail at 40e.................... 0 30
Red Label, retail at 60c....................... 0 35
Brown Label, retail at 60io................ 0 42
Gold Label, retail at 80c......................  0 66

Cream Tartar.
UILI.ETT'8 CREAM TARTAR 
Ontario and Quebec Prices.

tlb. paper pkgs., 4 <!oz. in case...............$1 00
lb. paper pkgs., 4 doz. in case............. 2 00

Per case

|-lb. cane with screw covers, 4 doz. in
case...................................................... $2 20

l-lb. cans with screw covers, 3 doz. in
case..................................................... 4 10

Per lb
6-lb. sq. canisters, $ doz. In case.........0 33

10-lb. wooden boxes................................0 ?0%
25-lb. wooden pails................................ 0 30%

100-lb. kegs................................................  0 28$
3604b. barrels............................................. 0 18

MELAOAMA TEA

MINTO BROS.,
46 Front St. East

’ WepackinBOand
100 lb. cases. AU
delivered prices.

Wholesale Retail
....... 0 25 0 30
....... 0 27 0 35
....... 0 30 0 40
....... 0 35 0 60

0 60
... 0 55 0 80

....... 0 70 1 00

Per lb.

Per doz
H.P. Sauce, packed in cases of 3 doz. $1 90 
H.P. Pickle, packed In cases 2 doz. pts. 3 35 
H P. Pickle, packed In cases 3 dox |-pts 2 2

Tobacco.
IMPERIAL TOBACCO COMPANY OP CANADA, 

LIMITED—EMPIRE BRANCH.

Chewing—Black Watch, 6s.,
Black Watch, 11s..

andl2s...,Bobs, 6s 
Bully, Is
OuminojF^lts and Us............................
8ufiKÎi5h.ï.'"::.ï.v.v:::
Pay Roll Bars, 7|e...................................
Pay*>U,7s„............................................
War Horae, Is...........................................

ug Smoking—Shamrock, 6a., plug or bar.
BeeabudBara. le................................
Empira, Is and Us....................................
■tartkfct, fe........

Out Smoking—Great

Yeast
On ario and Quebec Prices.

_ east, 3 doz. 6 cent pk 
’■ Cream Yeast, 3 dox.

Manager, The Canadian Grocer, at our meareet offlee

pkgs......... $1 16»zTln box. 1 15
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THE CANADIAN GROCER

■ ■ ■
Keep in Mind

THAT THE BUSY 
SPRING-TIME IS 
AT HAND AND 
AVOID POSSIBLE 
DELAYED DELIV­
ERY BY ORDER­
ING YOUR SALT 
NOW.

VERRET, STEWART & CO.
LIMITED

MONTREAL

Your Customers Know—
AND WILL BUT

WETHEY’S
MINCE MEAT

IN ANY FORM

because they are acquainted with 
our quality and cleanly methods.

ARE YOU HANDLING IT?
We have condensed mince meat 
in cartons—also ready for use 
in enamelled cans and pails— 
also in wooden pails and tubs.
We have mince meat to just suit 
your trade—no matter what it 
may be.

WRITE US.

J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

The Canadian Grocer is Read and Studied at a 
Time Selected by the Dealer Himself : : : :
This is one great reason why this paper is found to be a 
high-quality advertising medium by many manufacturers.
The advertisements are read at a time when no traveling 
salesman could hope to get an audience with the dealer. In 
most cases it is on a Sunday afternoon when a comfortable 
pair of slippers and the pipe of peace form pleasant portions 
of the program.
Readers of The Grocer have a buying power conservatively 
estimated at $140,000,000.


