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KEEN’S

OXFORD
BLUE

“KEEN’S” is a household word in every civilized country, and there’s a régulai Ueman 
for it that is unequalled by any other blue.

See to Your StocKs.

For Sale by all the Canadian Jobbing Trade

MAGOR, SON & CO., 403 St. Paul Street, MON FREAL 
30 Church Street, TORONTO

Agents for the Dominion of Canada

E^ARDSBUfcQ

- PEHBB
c°Rn sypu

Tell the Mother that Her
Kiddies

will like Crown Brand Corn Syrup on bread. Tel! her that

CROWN BRAND CORN SYRUP
is just syrup in its most [digestible form, that it is almost solid nourishment being 
higher in food value than other syrups, the children can eat all they want ot it.

# Fdwardsburg Starch 6
LIMITED

- CARDINAL-TORONTO -BRANTFORD -VANCOUVER
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Looked al any way you please,' no 
line of goods holds out the same
inducements to the Grocer as
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Jams,
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First, they are made from 
fruits in the world ~ "*
selected by expert* 
bottled in an pp-tp-date, 
tory, which ie a model i 
Second, the "UpN»< Une never
Woks,

advertising has
mand for these ponds ; «.nd third, 
selling “UptonV specialties invari­
ably leaves a sathmH^lSfth

r
ably leaves a
margin behind that makes uiuimg * 
pleasure.

Are yon featuring “Ujjfcfey 
If not, fall m line 
ones. * t.
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Protect Your Customers
Notice :—

A fish bearing an imitation of our name 
and registered trade mark viz.

THISTLE BRAND
is being offered and sold in Canada. We 
wish to draw your attention to the fact 
that anyone selling same is liable to crimi- 
nalfprosecution under the act below men­
tioned as well as anyone having same in 
their possession.

CHAP. 29, SEC. 446, ET AL, 
GRIM. CODE, 1902.

Everyone is deemed to falsely apply 
to goods a trade mark or mark who with­
out the assent of the proprietor of the 
trade mark applies such trade mark or
trade mark so nearly resembling it as
to be calculated to deceive.

Everyone is guilty of an indictable of­
fence who with intent to defraud

(a) Forges any trade mark; or
(b) Falsely applies to any goods any 

trade mark or any mark so nearly 
resembling a trade mark as to be 
calculated to deceive.

Everyone is guilty of an indictable 
offence who sells, or exposes, or has in 
his possession for sale any goods or 
things to which any forged trade mark 
or false trade description is applied, or 
to which any trade mark or mark so 
nearly resembling a trade mark as to he 
calculated to deceive, is falsely applied.

ARTHUR P. TIPPET & CO., - Montreal
Sole Agents for “Thistle” Brand 
Baddies, Kippered Herring, etc.

l
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Every grocer knows that Cowan’s Perfection Cocoa is a distinctly profit­
able article to sell. \ ou can increase your sales by telling your customers 
of the many different ways in which it can be used.

For Chocolate Ice Cream, for Chocolate Fudge, Puddings, Cakes, etc., 
Cowan’s Perfection Cocoa is unsurpassed.

THE COWAN CO., LTD., Toronto, Ont
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BORDENS
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

TSc^"
-lkc»

t*EW YORK U.

They are the best that 
Science can produce.

BORDEN’S CONDENSED MILK CO.
"Leaden of Quality" Eatabllahed 1857

Salea Offlcea and Agenclea:—

Mason (EL Hichey, Winnipeg and Calgary
WILLIAM H. DUNN

Montreal, Toronto and Vancouver

UNsweere^dt
Ml*'

EVAPORATED

By recommending these Brands 
you will please your customers.

GOLD DUST
GOLD DUST advertising sells GOLD DUST.
GOLD DUST cleansing power keeps GOLD 

DUST selling.
“Just try pushing GOLD DUST.”

"LET THE GOLD DUST TWINS DO YOUR WORK."

THE N. K. FAIRBANK COMPANY, MONTREAL
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. Up-to-date Grocer, your ambition is (or should 
be) to install an Electric Coffee Mill.

•X

When you do—get a good one, as 
good as you can afford.

If it’s an “Enterprise” it will be 
backed by the oldest and largest manu­
facturers of these goods in the country.

Note the style illustrated. The 
grinders are connected direct to the 
shaft of the motor. No belts or gears to 
litter up the store and make it look like a 
machine shop and fewer parts to wear.

Perhaps you'd be glad to look over a 
catalog of electrically driven Coffee 
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mfg. Go. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U. S. A.
21 Murray Street. New York 544 Van Neat Avenue. San Francisco

SANITARY CANS
FOR

r “Winter Pack”
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.

4
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WAGSTAFFE’S
FINE OLD ENGLISH MINCE 
MEAT AND PLUM PUDDING

NOW READY FOR DELIVERY
Q Made from the finest fruits and spices obtainable, in the most up-to-date sani­
tary factory in Canada.

Q Our goods may be a little dearer, but look at the quality.

Q Mince Meat, packed in 1-lb. 2s, 5s, 7s ; 25-lb. gold-lined pails, and 62-lb. tubs.
Plum {Puddings, packed in |ls, 2s, 3s, crocks. In individual 'cardboard boxes.

ORDER , PLEASE, FOR YHE SEASON
ONLY A LIMITED QUANTITY REINS PACKED

WAGSTAFFE, LIMITED
PURE ' FRUIT PRESERVERS

Hamilton ... Canada

^



Putting a Receipt in Every Parcel 
Benefits the Customer

It prevent» disputes. Prevents overcharging.
Prevents mistakes in change. Stops mistakes in 

charge accounts.
Insures a proper record of money paid on account.
Gives information about special sales and new lines of 

goods handled by the merchant.
Protects children and servants by giving them a 

receipt to take home.
Shows which clerk waits on each customer, and in 

case goods are exchanged proves the price paid 
and date purchased.

National Cash Register 
Receipts protect millions of 
customers daily against 
mistakes and carelessness.

Considering the material, work­
manship, and what they do, 
National Cash Registers are the 
lowest priced machinery made. 
They sell from S13.M to *87*.W.

Ask for complete information about the “Get a Receipt” plan. Write
THE NATIONAL CASH REGISTER CO., F-■ “ÜTTOy$SSSIfï«BS.toronT?

THE CANADIAN GROCER

89.0 JAN.il

*0 77.00

A.LABONTE
MONTREAL
GROCERIES

Return This Check 
In Case Of Error 
It Is Your Receipt

Putting a Receipt in Every Parcel 
Benefits the Merchant

It stops mistakes. Stops losses. Removes temptation. 
Increases trade. Increases profits.

BECAUSE It enforces a correct record of 
All cash sales. All credit sales.
All money received on account and all money 

paid out.
It wins the confidence of the public. Makes every 

sale advertise your business. Satisfies customers. 
Makes each clerk responsible for the way he serves 

customers.
Every merchant’s success depends on whether bis 

methods of handling his business gives the above 
results.

National Cash Register 
Receipts protect hundreds 
of thousands of merchants 
daily
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New 1911 Model 
Keith Account System

As convenient to operate as a 
roll-top desk.

FIRE! FIRE!
6 STORES BURN 

ACCOUNTS ALL SAVED 
THROUGH THE KEITH 

SYSTEM
A COMPLETE STORY IN 6 VOLUMES 

HERE IT IS
1. D. D. BOWERS, Liberty Center, Ohio.
2. A. F. BENDER, Cumberland, Md.
3. W. D. DICKEY &. SON, Springfield, Ohio.
4. GUSTAVE KRATZIG, Pittsburg, Pa.
5. J. KUMMER & CO., Uhrichville, Ohio.
6. THOS. H. CARROLL, Hartford, Conn. 
(Write any of the above parties if you wish to 
verify these statements.)

LISTEN !
One-writing. Self-Indexing. 

Fire-Proof.

PROOF

X SBM IXSSLl

T**r.

Every one of these merchants had large stores in which buildings with contents"were completely destroyed, but they all 
saved their accounts through the Keith Fire-proof System. , 31

This positive evidence of the fire-proof qualities of the Keith Systems actually spreads all over the United States, and yet, 
strange as it may seem, certain manufacturers of drop-leaf systems who would first sell their system and would then after­
wards sell you an expensive safe in which to store the accounts—call us fire-proof fakers.

They have an axe to grind.
We have given you facts backed by sworn affidavits, and we, therefore, feel safe in leaving this matter to your intelligence.
The fire-proof feature is only one of the many points of protection offered by the Keith System.

WRITE AT ONCE FOR CATALOGUE “H” FOR FULL INFORMATION

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 
1926 Depot St., FREMONT, OHIO, and HARTFORD, CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces.
Sydney McKeever, Box 843, Brockville, Ont.

7

“EUREKA"

H 5

Canada’s Scientific 
and Sanitary

REFRIGERATOR
HW There are H 

more Eureka
Refrigerators
in use in
Canada by 
Butchers.
Gro c e r s, 
Creameries, 
Hotels. Res- 
tiuranti.
Hosp itals.
Public Issti- 
tutions. etc.. 
than all other 
patented
Refrigerators 

gjp— combined. —

The shote is the strongest 
gaarsatee ef an article's 

seperior écrits.

WRITE FOR 
CATALOGUE AND 

PRICES.

Eureka Refrigerator Go., Ltd. 54SST
Montreal Representative

JAMES RUTLEDGE - Telephone St. Louie 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg 

Agents at Fort William. Hamilton. Calgary. Moosejaw. Saskatoon
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Advertisement Rock
Sticks of pure sweatmeat lettered right through with 

the name of your town or an advertisement of your store.
Pink’s Rock has an enormous sale in every holiday 

resort in England. You can do a big trade with it too.
Each stick is wrapped in tissue paper or packed in a carton.

Samplom and Prloom from our molo Canadian Dlmtrlbutorm

THE MANUFACTURERS' AGENCY COMPANY
Montreal, J. W. Windsor, 22 St. John St. 
St. John, N.B., S. Cecil Irvine, 48 Princess St.

Halifax, N.S., C. E. Creighton, Bedford Chambers.
Boston, U.S.A., Gen. Sales Office, 330 Board of Trade Bldg*

E.&T.PINK, London, Log.

i Cen s Per Package,

A Woman’s Pride Is In Her Home
It is a safe estimate that nine out 

of every ten of your customers are 
householders. Therefore, you are gaining 
their confidence by offering an article 
that will help them to keep sinks, bath­
tubs, glassware, etc., perfectly clean and 
sanitary with very little muscular effort.

LAWRASON’S 
Snowflake Ammonia

is your best stock to win the trade of the housewife. It is the 
largest five-cent package of ammonia on the market, besides being 
backed by a guarantee of $500 that it is the most effective.

Does it qualify for a place on your shelves ?

Order from Your Jobber.

S. F. LAWRASON & CO., London, Ontario
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TRADE

Handle McCormick’s
Jersey Cream Sodas !

There is both satisfaction and profit in offering 
McCormick’s Jersey Cream Sodas to your trade. 
For the name “McCormick’s" stamped on a biscuit 
stands for the utmost that can be produced 
in soda biscuits.

CRISP - TASTY - WHOLESOME
Just the goods your trade needs

Get in a full stock of McCormick's Jersey Cream 
Sodas and be ready to meet the big demand our 
advertising is creating.

Order from your nearest shipping point.

ORMICKS
FANCY JERSEY 11 VC 
CREAM SODA lO

FACTORY AT LONDON. WAREHOUSES AT MONTREAL, OTTAWA, HAMILTON, KINGSTON WINNIPEG AND CALGARY.

TAttCa

Chinese Starch
The Starch for Beautiful Work

Develop your starch trade by featuring the starch which 
gives complete satisfaction. “Chinese” is the starch that 
customers are so pleased with that they keep on re-ordering it

flR^RRRIRm
OCEAN MILLS

Montreal

There’s a constant demand in every household for a 
good bottle of Worcester Sauce. The kind that 
possesses that peculiar piquancy and gives a superior 
zest to any dish is

Adam & Co.’s Worcester Sauce
Prepared under conditions of most scrupulous cleanliness and efficiency, the ingredients are from an original 
recipe and guaranteed absolutely pure.

Canadian Agents • Alex. Tytler. Temple Building, London, Ont.; J. A. Crooks, Bedford, Halifax, Nova 
Scotia ; Kirkland & Rose, 312 Water St., Vancouver, B.C.; G. C. Warren, Regina, Sask.

PROPRIETORS ;

“ KIT ” Goffee Company, Govan, Glasgow, Scotland

IT SELLS ON MERIT

9
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When You Sell Soap
make sure

that you only sell

the Best

i.e.

“Canada’s Best”
which IS Soap.

Have you had particulars of 
our new Premium and Certi­
ficate system? If not, you 
should write right away. You 
will find it worth while.

The United Soap Co. of Canada
LIMITED

MONTREAL

THE WAY OF SUCCESS
in handling matches is to sell the 
best—the kind that light silently 
without sputtering or breaking, 
and give uniform satisfaction 
to the last match in the 
box. Matches of such 
quality delight the 
user and insure 
repeated pur­
chases.

THE 
DOMINION 

MATCH CO.,
LIMITED.

DESERONTO, ONT.

Or The Canada Brokerage Company. Limited, Toronto, Ont. 
The A. Macdonald Co., Winnipeg, Man.
Snowdon * Ebbitt, Montreal. Ouebeo.

A staple

■ 1like the
Dominion Match
promotes sales.

*
|m%——eût—

SIX GOLD MEDALS

5»<Müa=
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FOR USE (Imprvvtiby £jj" ^ j

J lb., i lb. and 1 lb. Tins. 
Economical and Reliable.

Beorge Borwlck & Sons
Limited

LONDON, ENGLAND
CaeaSai Lftlt : KEMMETH H. MUHRO, 333 

Cerium lellllii. HUTREtL

ALL GROCERS 
SHOULD STOCK

Borwick's
BAKING
POWDER

The original Bak­
ing Powder with 
a world-wide rep­
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar­
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso­
lutely free from 
alum, acid phos­
phates or deleter­
ious substances.

■
10

DON'T CRY OUT
OVER LOST OPPORTUNITIES
There are unique profit possi­
bilities AHEAD for every 
grocer who is featuring

BJELLAND’S
SMOKED 

HERRINGS 
IN BOUILLON

Only the finest small 
summer-caught herr­
ings are packed in our patent 
cans under the cleanest and 
most sanitary conditions, and 
their distinctive flavour has 
won for them Dominion-wide 
popularity.

Retail profitably at 10c. a tin.

Ask Your Wholesaler

John W. Bickle & Greening
(J. A. HENDERSON)

HAMILTON :: :: ONTARIO
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In your own 
interests A

Stand 
by ‘Camp’

It will introduce many new 
customers, and put money 
in your pocket. I rade is 
always good with ‘Camp/

Coffee
<£} V""M

co#

CAMP
COFFEE

Consistently popular — be­
cause consistently excellent. 
Makers : R. Rater son & Sons, Ltd. 

Cojjce Specialists, Ulasguzo.

SUPERIOR
riCKLES

PRCPARLD BY _
ROW AT & C9

itAMOW lUVlRPOOU

Stop and Consider
what it means to have 
lines which will make 
customers! Stock

Rowat’s
Pickles
AND

Paterson’s
Sauce

and you will materially 
strengthen your hold on 
your trade.

Rowat & Co.

Canadian Distributors

Snowdon & Ebbitl, 325 Coristine 
Building, Montreal, Quebec, 
Ontario, Manitoba and the North- 
West; F. K. Warren, Halifax, 
N.S.; F. H. Tippet & Co., St. 
John, N.B. ; C. E. Jarvis & Co., 
Vancouver, B.C.

lEAT.STEAJI5Cimzn.OI 
3. Gravies Game andS*

ATERSONaSO» 

WWVT tC°..r'
GLASGOW

Built For Permanence
CONSIDER 
CRITICISE 
COMPARE

Base your judg­
ment of the COLES 
models upon what 
you know—or can 
learn—of mills for 
which much higher 
prices are asked.
We will then be 
content to abide by 
your decision.
The COLES cata­
logue tells you just 
what you want to 
know about COLES 
mills. Write for it 
now.

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase & Sanborn. Montreal : The Codville Co.. Wlnnipee • 

Eby. Blain. Limited. Toronto; James Turner & Co.. Hamilton, 
Ontario: Kelly, Douglas & Co.. Vancouver. B.C.; L. T. Mewburne 
& Co.. Calgary. Alta.
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KO-KO-BUT Talk No. 2
We have shown you that KO-KO-BUT, the 
perfect Cooking Butter, is 100% pure and more 
economical than Butter or Lard. We now call 
your attention to our method of co-operating 
with the retailer.

Our Co-operation
We are daily creating a greater demand for 
KO-KO-BUT, and the best of retailers acknow­
ledge that we are acting squarely with them. If 
you will send us a list of your best customers 
we will forward every one of them a copy of our 
Cook Book. If you place a small order to meet 
the demand, we will place your name and address 
on each copy. Isn’t this fair?

Write Us To-day Don’t Fail

Dominion Cocoanut Butters
Montreal UM,TED

“KO-KO-BUT is not a Fad.”

No Advance in Price
for our Celebrated

Pearl Brand Maple Syrup
To those who are not familiar with 
our syrup we guarantee it superior 
to any other mixture syrup on the 
market, regardless of make or brand.
We will ship it to any point, prepaid 
to the extent of 40 cents per 100 lbs.

> Suggestion-^,ï.“5
the present season and clear your 
present stock of maple goods—then 
send us a trial order through your 
jobber.

We guarantee our goods to be per­
fectly satisfactory, or they may be 
returned at our expense.

Maples Limited
TORONTO .... ONTARIO

QUINQUINOL
^OC^hat is it ?

The most “up-to-the-minute” Stock 
Food on the market to-day. Has gained 
three diplomas at recent Exhibitions and 
has been highly recommended £y the 
Minister of Agriculture. f

One Dealer Wanted
in each town and advertising matter pro­
vided.

Quinquinol
is packed in gallon tins and is thus free 
from loss by vermin or moisture.

50% Profit.
$4.00 per doz. gallon tin». Retails at $6.00.

rite and Register

American Pure Food Co.
MONTREAL

NATION’S
GUSTABD
POWDER
& Egg Powder

S CENT PACKETS 
HALF-POUND TINS 
ONE-POUND TINS

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

AGENTS :
Ayre & Sons, Ltd.,

St. John’s, Newfoundland 
F. Coward, Toronto 

(For Ontario)
The W H. Escott Co..

Winnipeg, Man. 
McKelvie, Cardell, Ltd., 

Calgary, Alta. 
Distributors, Ltd., 
Edmonton, Alta.

W. H. Malkin, Ltd., 
Vancouver, B.C.

Sample free by post

12



THE CANADIAN GROCER

Weston’s Fancy Biscuits

* These lines are also put up 
in bulk, in plain or glass 

front tins.

S

Put up in small glass front tins — especially 
for the Christmas trade, in four varieties— 

Cocoanut Macaroons, Fancy Macaroons, 
King’s Mixed and Lady Fingers.

Weston’s 
Cocoanut 
Macaroons

You will find a warm confidence 
among your trade in Weston’s Bis­
cuits—based on the fact that they have 
been found unsurpassable in quality and 
flavor.

We solicit mail orders. You will find us 
always at your service to give you the closest atten­
tion and satisfaction.

Send for a trial order NOW, and make us prove our assertions.

George Weston, Limited
TORONTO

13
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WE BOUGHT SUGAR BEFORE THE. RISE
and bought heavily, too. We are thus able to offer Grocers in Canada our world-famed Scotch Marmalade at 
the lowest prices. You and your customers get the benefit of our big and careful buying.

John Gray C0L Co.’s Scotch Marmalade
is the acme of purity. Prepared only from fresh, ripe Seville oranges and pure refined sugar, it contains no 
Glucose nor preservatives. We have been making fine preserves in Glasgow for generations, and we stand 
back of every sale we make. Our guarantee of purity is on every jar.

Prices of this popular and quich-selling line from our Agents,
Marit'me Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St., Montreal. 
Toronto: LIND BROKERAGE CO., 73 Front Street East.
Ottawa E. M. LERNER & SONS. 11 York Street.
British Columbia and Yukon : KIRKLAND ROSE, 312 Water Street, Vancouver.

HOW WONDERFUL
it is in its doing towards turning the 
drudgery of washday into a veritable 
pleasure. Inexhaustive tests have proven 
it a sure and speedy cleanser for many 
and all kinds of fabrics, without injuring 
the most delicate.
Hard and pure. Wonderful Soap will do 
more work to the bar than any other soap.
The market is good for such a useful 
washday wonder, and the profit well 
repays you.

4,K FOR PRICES.

THE GUELPH SOAR CO.
GUELPH, ONTARIO

III
«aie•vv

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocks of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

St. Georrfe Evaporated Milk, * doz. ia case, $3.35 
Princess Condensed Milk, 4 doz. in case - $330 
Banner Condensed Milk, 4 doz. in case • $4.40

Order from your wholesaler or direct from the factory. 
Delivered in 5 case lota to any point In Ontario or East to 
Halifax.

J. MALCOLM CD. SON
ST. GEORGE - ... ONT

Tartan D — *■ «I Teas, Coffees, Spicea, Extracts, Baking 
I d I l d II DI <1 nil Powder, Canned Fruits and Vegetables 

Salmon and Sundries. Every tin and package guaranteed.

8{Stflf f 6 8 Jama, Jellies, Marmalade.

I mMAI'S 41 The above liaee are fully guaraeteedimperial Vinegar. far quality, appearaacaand tala.Brand
THE SION OP PURITY

BALFOUR, SMYE £> CO., HAMILTON
Phone 3585. Exehsoge to all departments.

14
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Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ­
ence and recognize the advantage to you of 
recommending " Redp&th" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘ Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in 1854 by John Rcdpath

This Mark on Every Box

I FmmtneLuidofSunshine

Means Quality 
Dried Fruits

The Highest Type of Packing 
The Finest Fruits

Place Order Now for 
Fall Delivery

All First-Class Jobbers Handle.

/ BUILT ON MERIT
The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
National Coffee Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.

Prompt shipments our specialty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. St J. Galt (and branches) The Codville Co. (and 
branches) ; Foley Bros., Larson * Co. (and branches). 

VANCOUVER The W H. Malkin Co., Ltd. ; Wm. Braid St Co. ; 
Kelley, Douglas St Co., Ltd.

HAMILTON—Jas.Tumert Go.; Balfour, Srnye k Co. ; McPherson, 
Glassoo k Co,

TORONTO—Eby. Blain, Ltd.
LONDON —Gorman, Eckert St Co.
8T. JOHN. N.B.—G. E. Barbour Co., Dearborn k Oo.
REGINA, 8ASK.— Campbell, Wilson St Smith 
MONTREAL—The Canadian Fairbanks Co. (and branched). 
EDMONTON, ALTA.-The A. MacDonald Oo.

MADE BY

Woodruff Edwards Co.
ELGIN, ILL., U.S.A.

MINCE MEAT OF QUALITY
Combined with Purity, is the outstanding 
feature of

4w which has proven lt- 
' self equal to the home

made product. Is 
made only of finest 

selected fruits, spices and peels, making it 
both delicious and wholesome.

Wj

This is a seasonable line for Fall trade and 
yields excellent profits to the retailer

Try a small order. Sure to produce results

THE T. A. LYTLE CO.
Limited

Sterling Road, - Toronto

15
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THE RETAIL STORE
that gets the business and HOLDS it, is the store that handles lines of the Best Quality. How many new customers do 
you get in a month ? How many do you LOSE ? Certain retail stores get a “name” for goods of high quality, THEIR 
business is permanent, just the kind of business YOU want I

YOU CAH GET IT by buying from •• US." Anything and everything needed in your business, bought for you right, from 
the right people and shipped to you promptly. The best manufacturers, firms that put out lines of the finest quality, 
are constantly making us their direct representatives for the West.

LET US HELP YOU towards permanent and increasing business.

RICHARDS <& BROWN, - - - WINNIPEG
Wholesale Commission Merchants

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin " Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
" MODERN GROCERY FIXTURES '• 

and let us give you an estimate.

Walkir Bin & Store Fixturi Co.
umui
*s: 1 

•eeksieWwei

tree! i V. 8. Silcecà, S3 Si. Ulcholee Street

LIMITED

Welsee â Treeeiele. Wteelpei. Mee.

™ llk*rU 1,6 Berlin, Ontario

DO YOU SELL

FOREST CITY 
BAKING POWDER

THOUSANDS DO, WHY NOT YOU?

You want the best, then buy FOREST 
CITY

PROFITS
Try our special Christmas offer.

1 c/s 6 oz. 6 doz. at 75c.
1 “ 12 “ 6 “ “ $1.25 
1 “ 16 “ 6 “ “ 1.75

and we will give you 1 doz. each size 
free and pay the freight to any On­
tario point.

Gorman, Eckert & Co.,
LIMITED

LONDON, Ont. WINNIPEG, Man.

Fresh Cow’s Milk - Evaporated
In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk
Absolute cleanliness and purity are preserved, and each can is guar­

anteed pure and fully sterilized.
You can stake your reputation on its purity and perfection. The profit 

is a good one See to your stocks to-day.
Made in Canada by Canadian*

THE AYLMER CONDENSED MILK CO., Limited Aylmer, Ont.
Head Office., HAMILTON, ONT.

16
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There is But One Brand
that will satisfy the desire 
of all classes of your trade 
for baked beans. Proper 
cooking of the highest 
quality beans, combined 
with just the right amount 
of flavoring ingredients, 
has made

Simcoe” Baked Beans
a popular dish with the classes, as well as 
the masses. “A Better Quality at a Lower 
Price.”

Baked Beans are an excellent substitute for 
potatoes, which are very high priced at the 
present time. Notwithstanding the high price 
for White Beans, the canned beans havd not 
been advanced in price and are continuing to 
please the lovers of this wholesome product.

11 Valuable Hints on Storing Canned Goods," 
an Interesting little pamphlet, is free for the asking

CAHNERS LIMITED, HAMILTON
ONTARIO

17
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Furuya & Nishimura
(JAPAN TEAS)

SHIDZUOKA - NEW YORK - CHICAGO - MONTREAL

L’ETOILE if : !
Macaroni Vermicelli ■*; Spaghetti

Are you selling a satisfactory amount of 
alimentary goods ? If not, the slackness may be 
due to the fact that you are not stocking the 
proper line. L___ I

L’Etoile gives satisfaction
and we strongly advise you to put it in a 
prominent position in your store or window 
display. The package is rich looking and the 
goods are richer.

WRITE FOR PARTICULARS

Cia Française das Pates Alimentaires
6-9 HARMONY STREET, - MONTREAL

ARE YOU INSURED
AGAINST ADULTERATION 

on the spices you handle ?

Tin Government Form of Warranty
is your only safe insurance, 

and is attached to every

TIN - PAIL - BOX - PACKAGE 
AND BARREL OF,

White Swan Brand of Spices
YOU ARB ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH 
EVERY SPICE PURCHASE YOU 
MAKE AND PLACE THE ONUS 
ON THE MANUFACTURER.

FARROW’S ‘A-!’ MUSTARD
THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW’S “A-1” has forced its way. Write your nearest 
agent for a sample tin. Compare the get up, the quality and the priee—then you’ll know the reason why I

CANADIAN AGENTS:-
V. G. PATRICK & CO., 77 York Street, Toronto; T.A.MACNAB & CO., Cabot Bldgs., St.John’s, Newfoundland; W. A. SIMONDS, 
89 Union St., St. John, N B ; RUTTAN & CHAPMAN, Fort Garry Court, Main St., Winnipeg; ROSE & LAFLAMME, 400 St. 
Pael St., Montreal; C. E. CHOATE & CO., Pickford & Black's Wharf, Halifax.
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“YOUR CHOICE*
Is often the way your Customers will leave it to you in supplying them with the best of quality.

ST. LAWRENCE GRANULATED
is absolutely the best quality you can buy, made only from Choicest West India Cane 
Raws, testing, 99®090 of Purest Sugar Quality. This is a sugar that will back your 
opinion and reputation for supplying and handling only the finest goods.

The St. Lawrence Sugar Refining Co., Limited
MONTREAL, QUE.

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS, LIMITED
Tel. Address! "Laminated,*'London. LIMEHOUSE,
A.B.C Cedes used 4th and Sth Bdltleas LONDON, E., ENG. 
Canadian Agents HUGH LAIIBE & CO . TORONTO

J. HUNTER WHITE, ST. JOHN, N.B. 
CECIL T. GORDON. MONTREAL

BRASS

OF EVERY DESCRIPTION/
AHEROD MACHINE & STAMPING/ÎXX 
WL C9 LIMITED

( ) /S.BRANTFORD ry\ () Jr" 
(IX ^CAN. -(/ )

TEA LEAD
(Seat Inoorrodiblm)

tVfcD PUHt

61UWOSE

Have No Hesitation
in recommending to your best customer

‘Bluenose* Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste ‘Bluenose* yourself! Then you’ll 
feel more enthusiastic about recom­
mending it.

SOLE PACKERS

SMITH & PROCTOR, - HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

THE PRIDE OF THE KITCHEN
is generally the stove. You can both please and satisfy your customer by supplying

JAMES DOME BLACK LEAD
A Stove Polish that will give absolute satisfaction all the time.

Pays a Good Profit Gives Great Satisfaction
W. G. A. LAMBE & CO., Canadian Agents, TORONTO
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Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist 
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
<h* Hisoosal of firms wanting agents or of agents wanting agencies.

—WESTERN PROVINCES----
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers
137 BAAvNEruTEYNE WINNIPEG

COVBRING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wholesale Commission Brokers saà 

Masslaotuma' Agents.

WINNIPEG, - MAN.
Domestic snd Foredam Asemeisa SetUrited.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Maeufacturers' Agent
Canadian, British and Foreign Agencies Solicited.

VI Chambers of Commerce. P.O. Box 1S12

WINNIPEG 
THE J. J. T0MLIN80H CO.

WHOLESALE GROCERY BROKERS 

Office and Track Warehouse, • 92 Alexander St. E.
Correspondence solicited on domestic end 
foreign lines.

FRAN It H. WILEY
MANUFACTURERS’ AGENT 

and

IMPORTER

757 Henry Ave., WINNIPEG.

WESTERN DlSTIlBUTeiS UNITE»
Wholesale Commission Merebahasts, Customs 
Brokers snd Msnufaeturers’ Agents. Cars Dis- 
tribatsd, Warefaoussd snd Forvardsd. Wsrsbonas 
on Transfer Trask. Business solicited. Our posi­
tion in your opportunity.

•AtKATOON, W1STEEM CANADA

—MOOSE JAW— 
WHITLOCK A MARLATT

Dtetztbutiag aad Forwardiag Agent». 
Warehouse on C.P.R. spur track. 
Prompt* os. and Satislactioa gwaraatead. 
Bataaaaa SoUdtad.

G. C. WARREN
Box 113ft, Region 

IMPORTER, WHOLESALE 
BROKER, end MANUFACTURERS' 

AGENT
Trad. FtaahHatfd 12 Years.

D.ra.mr ead F .1 lias Amda SolldUd

DISTRIBUTORS, LIMITED
P. O Drawer 86

EDMONTON. ALBERTA

Muiticarm' Aient., Cematlssl.. tier 
.heat., Warehnnasman.

Trask sonneotiOD wtkk sll Rallmeta.

- - - - - - - - - - - - - - TORONTO-- - - - - - - - - - - - -
HEADQUARTERS FOR

Evaporated Apples
When^wanting,]wire£ug 
fori quotations.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK & CO.
Mnaalertamt1 Agent»

and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Broker» end Agnate.
K»tebli.h« d IW

MacLeren Imperial Cheeee Co.
limited

AGENCY DEPARTMENT
Agents lor Grocers’ Specialties and Wholesale 

Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

On spot, all kinds nuts, in 
shell and shelled, at right 
prices.

LIND BROKERAGE CO.
72 Front St. Beet TORONTO

---- MONTREAL
FOR SALE

Cheap for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

snd Warehousemen

Ü St. Sacrament Street, Montreal
TEL. MAIN 771 BOND JS

----- MARITIME PROVINCES ___
J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery 
Brokers

HALIFAX . NOVA SCOTIA
We are open for a few high claaa specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS’ AGENTS 
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA
Flret-class frost-proof storage facilities. 

Correspondence solicited on Domestic aad 
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST.JOHN. N.B
Correspondence solicited with Housse 

looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Wershessemes

ST. JOHN, - - N.B.
Opss 1er s lew mers flrst-sisss Hess.

-NEWFOUNDLAND-
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

end COMMISSION MERCHANTS 
Imsortsn sod exportais. Prompt snd cental St­

's to sll Dwiom. Highest snd f—"—
Osbie sddram : "Msonsb," St Jotu 

: A.B.O, 6th edirtnn, sod primes.

- - - - - - - BRITISH COLUMBIA-------
McLEOD & CLARKSON

Msselssisrers'Assit» isd Whelsssls Cemmlseloi 
Assers

852 6 CABBIE ST.. TANCOOVEB. B.C.
Css sirs strist ettesiies te e few firat-eles. Gro­

cery As.sels». Highest ■efersse...

20



THE

MANUr ACTURERS’AGENTS AND 
BROKERS' DIRECTORY

(Continued.)

CANADIAN GROCER

- - - - - - - - - - - - - LONDON- - - - - - - - - - - - - - -
THE MARSHALL 

BROKERAGE COMPANY 
67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fully equip­
ped to act as agents for British. American 
and Canadian grocery lines. WRITE US.

The GRAY, YIUNG & IPARLIN6 CO , Limited
SALT

MA NU FA CTURERS
Granted the highest awards in com­

petition with other makes.

WINOHAM ESTABLISHED 1B71

THE PEOPLE OF

JAMAICA

Every Box a Trade
Prevail upon your custom­

ers to take a box oi

While Dove Cocoanut
as a trial. Its genuinely 
good quality will make it 
exceedingly popular, and 
serve you as a good trade 
bringer.

ere now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

I.C STEWART, Halifax

SUCHARD’S COCOA
This is the season to push SUCHARD’S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best. We 
guarantee Suchard’s Cocoa againet all other 
makes. Delicious in flavor. Prices just right 
FRANK L. BENEDICT A CO.. Montreal 

Agents

O. E. Robinson dfe Co.
Manufacturers and Buyers of Dried, 

Evaporated and Canned 
Apples

ImBormoll, - - Ontario
ESTABLISHED 1886

MOP- STICKS
3= OF DURABILITY ____

are the “TARBOX BRAND” 
No. 8 Plain Cloth Holder. \ S'.mped 
No. 10 Combination Brush / Heads 
Specify through your Jobber along 
with Self-wringing and Crank-wring­
ing Mops. Manufactured by

TARBOX BROS., - Toronto, Ontario

The demand is great—the 
prolit is good—Order NOW

W. P. Downey
MONTREAL, QUE.

---------------------:-------
y.

The BROWN i. the
Porfoct Bag Holder

Size required can be seen 
at a glance.
Handy, saves time snd 
therefore money.

For sale by jobbers every­
where. Ask your jobber

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.

WRITE TO
10 Garfield Chambers. Belfast. Ireland 

For Sample copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

if you are interested in Irish Trade

CLAY PIPES
The best In the world are made by

McDOUGALLS
Insist upon this make

D. MCD0U6ALL & CO., LTD., !B

SALT
CAR LOTS OR LESS Prompt shipments. 
Write us for prices. Phans order at our 

expense.
TORONTO SALT WORKS

TORONTO. ONT. GEO. J. CUFF. Manager

The
“Double Event

Package
is what many consumers 
call our “Club” Jelly Powd­
ers, because the carton con­
tains a rich and tasty jelly 
powder and a custard pow­
der which make a really 
delicious dish.

Have You Tried 
“Club”

Why not write for sample 
package and have your wife 
give them a trial? If she be 
pleased, well, your best cus­
tomers will also like them.

WRITE TO-DAY

S. H. Ewing & Sons
Montreal - Toronto

--------------- TO---------------

Brokers and Man­
ufacturers’ Agents

—Your business card on this page will keep 
—your name and field of operations before 
- Manufacturers, Importers and others 
—looking for responsible representatives.
It costs you little and means much to you 
If you are looking for egencies.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

21
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Sweetheart Brand 
Jelly

Makes a perfect Dessert.
Easily prepared and a favorite with all.

Trade-mark of QUALITY

Choice materials, finest fruit flavors, 
and perfect art in making, ensure our 
Jelly Powder a winner.

Your sales increased and satisfaction 
guaranteed.

I X L SPICE & COFFEE MILLS,
LIMITED

LONDON, - - ONTARIO

SAPHO
LINES WHOCDW*

y SttOAlTtS1

are the winning lines, Mr. Grocer, 
and should receive a fair share 
of your attention. Here are four 
of them. Look at cuts.

SCE35CBI
^AwurACTuWtO

SAPHO MFt< yitmoi

Liquid Bluing.
Household Ammonia. 
Anti-Dust Sweeping Powder. 
“ Mine Grasse ” Stove Polish.

Genuine Specialties—all of them.

ASK FOR PARTICULARS.

THE

Sapho Mfg. Co.
MONTREAL

Holds Your m Best Trade!

To make a dish more palatable, some sauce or relish 
is invariably used. Should the sauce not add piquancy to 
the dish—the grocer generally has to suffer. If you sell 
your customers

BRAND’S 
India or Mango Chutney
you may rest assured it will please the tastes of your more 
fastidious customers. Careful preparation in manufacture 
makes it a standard table relish and a delight to all.

If you have not India or Mango Chutney in stock, see 
to it to-day the business is bound to come—and the profit 
is good.

BOUILLON 
SEASON 
IS HERE

You can fill the want of your 
custom for a stimulating and 
invigorating, as well as healthful, 

drink at this season of the year by selling them

BRAND’S
BEEF BOUILLON

Being specialists in the manufacture of invalids’ 
foods, only the higher grade beef is used combined 
with a necessary perfection of cleanliness and purity.

Brat.d & Co.'s Beef Bouillon leaves a lasting 
favorable impression, by reason of the pleasant taste 
it leaves after drinking. A point that makes it 
superior to all other specialties of the nature.

STOCK NOW—AND GET THE COLD 
WEATHER TRADE.

BRAND & 00., Limited
Purveyors (o H.M. the Late Kind Edward VII.

MAYFAIR, LONDON, ENGLAND.
NEWTON A. HILL, 25 Front St. East, TORONTO. 

H. HUBBARD, 27 Common St., MONTREAL. 
McLeod & clarkson, vancouver.
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Less Than Three Weeks Till Christmas
You have just a short time left to get your stocks for Xmas and after-Xmas trade into 
shape, and you should consider the following lines most closely, as they are all in good 
demand just now, and carry a genuine guarantee of quality, from an up-to-date house
with an old-time reputation

A BARGAIN
A few boxes of "Princess” and “ Duchess" 

Malaga Table Raisins, 1910 stock, but in perfect 
condition, to clear at a very low price.

1911 MALAGA TABLE RAISINS
COUNTESS CLUSTER, 5i and 22-lb. Boxes.
PRINCESS CLUSTER, 5i and 22-lb. Boxes.
DUCHESS CLUSTER, 1-lb. packages, 20 to the 

case. 5A and 22-lb. boxes.
EMPRESS CLUSTER, 1-lb. packages, 20 to the 

case. 5A and 22-lb- boxes.

FIGS
Here’s a great Xmas seller. Get in a supply 

at our prices. Here is a nice profit for you. 

Mention the following brands when ordering.

CAMEL. 16-oz. and 10-lb. boxes, and 30-lb. 
bags.

ALLIOTTI. 12-oz. boxes.

COMMANDER. 33-lb. mats.

Valencia 
Raisins, 1911

California 
And Oregon 

Prunes
1911

SULTANA RAISINS
MISTLETOE—1-lb, packages 

EXTRA BRIGHT 
Loose

GRAND AND 
ROWLEY

ENGLISH PEELS
Lemon CitronOrange

7-lb. BOXES.
Take a timely hint and have plenty of peels 

in stock. You can never exactly gauge the demand 
so be on the safe side. Let us quote you. Prices 
are so reasonable, and goods so superior that you 
will be thoroughly satisfied.

NOW FOR NUTS
Look at this variety :—

MAYETTE GRENOBLE, TARRAÇONA, FIL­
BERTS, MARBOTS, PECANS, BRAZIL, PEA­
NUTS (Japanese "G” Bon Ton.) SHELLED 
WALNUTS, 55-lb. boxes.

YOUR SPECIAL ATTENTION
is drawn to the fact that we have just received a 

large shipment of Hallowee Dates, crop 1911. High 

quality. Loose and in 1-lb. packages,

CANNED GOODS INFORMATION
Le Soleil Brand has proven itself a general 

favorite. Always remember it when ordering 
imported goods. We can fill a few orders 
still for Canadian Corn, Peas, Beans and Fruits.

TIME MEANS MONEY. DELAYS ARE SERIOUS. ACT RIGHT NOW.

Laporte, Martin & Cie., Limited
MONTREAL

Wholesale Grocers. Wine and Liquor Importers.
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Banner Brand Jams
Everything that careful selection and sanitary handling and expert 

\ cooking can do to make jam as palatable as possible has been embodied 
in this well-known brand. •

/ Our expert process gives the customer jam with a delicious flavor,
and you have our guarantee to back up every sale.

Bond for Prlcos.

LINDNER & BENNER,
TORONTO

Western Agents—Laing Bros., Wholesale Grocers, Winnipeg

Some Christmas Specialties
China Ginger

Preserved Stem--pots, 1 and 2 lbs. 
Chylong Preserved, - 1-lb. pots.
Dry Sugared, - 1-lb tins.

FRENCH FRUITS
Crystallized Cherries and Assorted 

Glace Fruits in 1-lb. boxes.
Glace Cherries, Pineapple and 

Assorted Fruits.
Crystallized Cherries, boxes, 81, lbs.

Genuine Camenbert Cheese
Small sealed tins, 15c. line, $1.35 doz. 
Medium “ “ 25c. “ 2.10 “
Large “ “ 40c. “ 3.75 “

A SNAP IN PICKLES
MIXED, pails, 5 gals., - - $2 25 
CHOW, “ “ “ - - 2.75

Quality guaranteed. This is a 
genuine bargain.

SEND US YOUR ORDER FOR ANY OF YOUR CHRISTMAS REQUIREMENTS.

EBY-BLAIN, LIMITED, TORONTO

COOK’S FRIEND
BAKING POWDER

Contains

NO ALUM
24
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Ceylon Tea is used to uphold the 
unexcelled reputation enjoyed by

The Very Finest "SALAMI
* TF.A W$/

SALADA1
To fully satisfy your customers give them “ SALADA.” Each grade contains 
the finest tea possible and is of absolutely uniform quality.
And—Remember—The Sale is Guaranteed.

“SALADA” TEA COMPANY
MONTREAL TORONTO
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Adamson jit Co., J. T.............................. 20
Allison Coupon Co........................................ fit)
American Pure Food Co............................ 12
A r tushy, J. K .......................................... 15
Aylmer Condensed Milk Co...................... 16

a
Baker, Walter, A Co ................................... 61
liallour-.Smye a Co...................................... 11
Benedict, F. L...............................................  21
Bickle, J. W., A Greening.......................... 1 j
Borden Condensed Milk Co...................... 3
Berwick Baking Powder............................ 10
Bowser, 8. F. & Co........................................ 41
Brand A Co ...........................    22
Brown Mfg. Co ........    21

c
Campbell Bros. A Wilson.......................... 45
Canada Sugar Refining Co........................ 15
Canadian Coeoanut Co................................ 18
Canadian Postuni Cereal Co.................. 52
< Canadian Produce Co............................... I1.»
Canadian Salt Co.......................................... 66
( alelli, C. II...................................  16
Cie Française de Paten Alimentaires.. 18
Clark. W........................................................... 42
Clawson A Co ........................................ 20
Clements Co., Ltd......................................... 57
Coles Mfg. Co.................................................. 11
Connecticut < >yster Co................................ f,9
Connors Bros...................................... 61
Cowan Co .................................... 28 34 35
Crescent Mfg. Co ...    53

D
Dailey, F. K. Co ............................................ fig
Distributors, Ltd...........................................  20
Dominion Cannera, Ltd.............................. 17
Dominion Coeoanut Butters, Ltd........ 12
Dominion Match Co..................................... 10
Downey, W. P.......................  21

fc
Eby-Blain, Limited...................................... 21
Eckardt, H. P................................................. 41
Edwardsburg Starch---- outside front cover
Enterprise Mfg. Co....................................... I
Epps, James A Co ........................................ 46
Bsoott, W H. Co.. The.............................. 20
Eureka Refrigerator Co.............................. 7
Ewing & Sons, S. H .................................... 21

F
Fairbank Co, N. K........................................ 3
Farrow it Co., Jos....................................... 18
Fearman, F. W . Co.....................................  48
Fetch. J............................................................. 60
Furuya A Nishimura.................................... 18
Fussell & Co..................................................... 45

Q
Gillard, W. H., A Co...................................... 66
GiUett, E W , Co.. Ltd............................... .1
Gorham, J W., A Co.................................... 20
Gorman, Eckert & Co.................................. 16
Gray, John..........   11
Gray, Young At Sparling.............................. 21
Guelph Soap Co.............................................. If
Gunns, Ltd...................................................... 48

M
Halifax Cold Storage Co.......................... 59
Henderson. Thus .................................. 50
Herod Machine x Stamping Go.............. 19
Hotel Directory............................................. 68

I
Irish Grocer..................................................... 21
Isaac, Robert.................................................. 46
Island Lead Mills Co................................... 19
ÎXL Spice and Cereal Co.......................... 24

a
.lames, F. T..................................................... 51
James Dome Black Lead.......................... 19
lam**won I'nfTe#* Co....................................... 50
Jamieson, W. A............................................  54

K
Kit Coffee Co................................................... 9

L
Lake of the Woods Milling Co..............

outside back cover
Lambe.W.G A. ......................................... 20
Laporte, Martin & Civ..... ........................ 23
Lascelles do Mercado A Co......................

inside hack cover
Lawrason, 8. F. A Co................................... _8
Lemon Bros..................................................... 50
Lind Brokerage Co....................................... 20

Lindner & Benner .......................................
Lytle Co., T. A.............................................

Mo
MacLaren Imperial Cheese Co................
MacNab, T. A., A Co.................................
McCabe. J J .................................................
Met ormiek Mfg. Co.....................
McDougall, D., A Co...................................
McLaren, W. I).............................................
McLeod & Clarkson.....................................
McVitie & Price.............................................
Me William A Everist...................................

M

Magor. Son A Co............. outside front cov- r
Malcolm, Jno. St Son................................. 11
Maple Tree Producers............................... 17
Maples l.td ................................ .. 12
Marshall Brokerage...................................... VI
Mathewson's Sons......................................... '01
Mathieu, J. L., Co......................................... 61
Millman. W. H., & Mom.............................  151
Mooney Biscuit and Candy Co................ '•>
Mot t, John P. A Co .................................. 52

N
Nat ion, .1.............. .. .......... 1‘2
National Cash Register Co...................... 6
Nelson, Dale St Co......................................... 7
Nicholson A Rain .. . ... 17
Nickel Plate Stove Polish Co.................... 6'*»
Nugget Polish Co.............................

o
Ocean Mills...........................  9
Ontario Lantern and Lanin Co............... 05
Ontario Peoples Salt X Soda Co............. f>0
Oxo Company................................................. 11

p
Paterson. R..................................................... 11
Patrick, W (1. A Co.....................................  2.1
Perrin, DMA Co............ 62
Piekford A Black.............. inside back cover
Pink. EAT................................................... S

Q
Queen City Oil Co..............inside back cover

W
Reindeer, l.td................................................. -fS
Rice-Knight Co............................................. 45

24 Richaifls A Brown b-
15 Hotunsou A Co., u. r.   21

Rock City Tobacco Vo 65
RuwaL .v On ---- li
Royal Polishes............................. ‘7

St. Lawrence Sugar Refining Vu. .. E* 
21 Salad a Tea........................
21 Sanitary Can Co ................................... 1
2 1 Sapho Mi g to...................................
52 sili ei HR......................... 20
f-6 SimpU Account Salesbi.uk Co............... 7

Smith, E D..................................................
Smit h x Pi Mct.or....................... 15
Snap Co., Ltd..................... inside : .vk vu-, vr
Spurgeon, 11. U.................................
Star Egg Carrier À Tray Mfg Co
Stewart, I (• .....................  . . . 2j
Stringer. W. B........................ '7

Tarbox Bros...................... -I
Tilton, J A 21
Tippet, Arthur P . A 4 5 1
Tomlinson 15*. Th- .1 1 1
Toronto Salt Works*
Tuckett, Guo. E.. A Sou Cu. *' »

u
l nit e.i .>*ia|. 15* . . .............. 10
Vpton t o . lad . T . inside trout '<n.r

V
Yipond. Il P G

w
Wagstatfv Ltd..............................................
Walker Bin and Store Fixture t . V;
Walker, Hugh, A Son................................... 7*7
Warren, G. C................................................... 20
Watson A Truesdale................ 20
Wellington Mills.. .........inside back cover
W jst India Fruit Co........................... .. 57
W’estem Distributors, Ltd...................... 20
Weston. Ltd., George......................... 15
Wethey, J. H................................................ I -
White A Co...................................................... "7
White Swan Spice A Cereals, Ltd.. 18
Whitlock A Mariait...................................... 20
Wiley, F 11....................................... 20
Winn A Holland................. inside back cover
Woods A Co.. Walter............................ 67
Woodruff A Edwards .................



Creating Demand for Christmas Goods
Some Actual Experiences of Dealers Who Sell Goods Not Asked for—Instances 
of Elevating Standard of Goods Sold to Customers—Special Lines to Display,
Advertise and Talk up Between Now and Xmas—Give Special Attention to 
the Window.

Now that Christmas is only a little 
over two weeks in the distance, the 
dealer is in the thick of the holiday 
rush. In addition to handing out the 
goods asked for, he must give time and 
attention to creating demand himself, if 
he is to reap the best harvest.

The power of suggestion around 
Christmas is one that must be taken 
into consideration. Ai word from the 
dealer or clerk at the; proper time will 
sell some Christmas novelty, a pound of 
figs, a package of dales or will induce 
the purchaser to take a better quality 
article than she had originally asked for. 
One of the chief aimer (if every merchant 
should be to elevate ! the standard of 
goods sold. The purchaser will have 
to pay a bigger price but the satisfac 
tion secured will be worth it Good 
goods eliminate dissatisfaction

Raise Standard of Purchases.

Now is a splendid time to develop 
raising the standard of foodstuffs. People 
have usually more money to spend just 
now, or if they haven’t more, they 
spend more than they otherwise would 
They are susceptible to the persuasive 
appeals of the grocer and can frequently 
be induced to purchaie a higher class 
article than is their cinrtom 

The best grocers make this a strong 
plank in their platform 

“Yes, we have the lower priced 
sugar,” was a recent remark heard by 
the writer, “but for your Christmas 
baking I believe you will he well re­
paid by purchasing No. 1. You will be 
much better satisfied.”

Sold the Better Bacon.

Here is another: “We have some nice 
bacon at 25 cents. Yes, we have some 
at 22, the same as youj have been get­
ting, hut you are going to get more sat­
isfaction from the 25-ceint bacon than 
from the other. Notice! the regularity 
of the streaks of lean and fat, and the 
flavor too is superior.”

The result in both cases was purchase 
of the higher priced article. The price 
is generally forgotten if the quality is 
above the average.

Once a dealer begins to raise the stan­
dard of any article and sends home a 
satisfied customer, this task gradually 
becomes lighter Development is rapid, 
satisfaction is ensured with every sale 
and prospects for future business much 
brighter.

Besides elevating the standard of 
goods sold, the dealer must endeavor to 
create demand. The best method is by 
using personal appeals to back up a 
counter, shelf, show case or window 
display.

Effect of Personal Suggestion.

After the customer has given her regu­
lar order for tea, sugar, butter, etc., 
suggest something else, something sea­
sonable.

“Those Malaga grapes shown in the 
window there have a particularly nice 
flavor,” is one instance noted; “they are 
sound and sweet and I know you would 
like them.”

Here is another:—“We have a fine line 
of jams just in. This is a line we 
never carried before, but we have made 
a thorough test and find it superior to 
anything we have ever sold.”

In both cases sales were made because 
the dealer had something worth while 
and which he knew would appeal to cus­
tomers.

The Lines to Feature Now.

Where help in a store is not plentiful 
or when everybody is busy, the merch­
ant must rely on other influences. The 
power of an attractively dressed win­
dow is great as is also that of a con­
vincing advertisement in the newspaper. 
At present dried fruits, nuts, extracts, 
flour, plum pudding spices and peels 
should be given every attention. Show 
them in the window and talk them up 
in the advertising if you have not the 
time to personally refer to them. When 
Christmas Day draws nearer a little 
more attention should be given to or­
anges, confectionery, walnuts, almonds, 
Brazils, candy, Malaga raisins, mince­
meat, dates, figs, bananas, cranberries, 
cheese, bacon, poultry, Malaga grapes, 
etc. Sales of these lines Saturday be­
fore Christmas will be enormous and 
there can be no doubt that the dealer 
who has the most attractive way of 
offering them will reap the greatest bene­
fit

Confectionery Very Seasonable.

Candy and confectionery, will, how­
ever be a pacticularly good seller from 
now on. Many Xmas presents are 
boxes of choice confectionery and a good 
display will mean extra sales. Lines 
that can be thoroughly relied upon 
should be stocked so that satisfaction 
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will be guaranteed. Profits are goou 
and the line is well worth extra atten 
tion. Some dealers for a month before 
Christmas place a special clerk in charge 
of the confectionery counter so as to 

get the maximum result.

Talk up Malaga Raisins.

More attention should be given Malaga 
table raisins. These should be on al 
most everybody’s Xmas dinner table ami 
if some attention is paid to them sales 
can very easily be extended. Suggest 
them as a wholesome diet; show them 
in the window and call special note to 
them in advertising.

Every late Xmas window should con 
tain oranges. The Xmas eve stocking 
usually has an orange or two and the 
Xmas table is always adorned by them 
Bananas are a staple but their sales 
can be materially increased also.

Don’t Overlook Cranberry.

The Xmas turkey needs a number of 
accessories. There are spices for tin- 
dressing and cranberry for the sauce. 
Don’t neglect mentioning both and pat 
ticularly the cranberry. This is now 
practically the universal turkey sauce 
and suggestion is only needed in a great 
many cases to swing the customer's 
mind in favor of a purchase.

Sales can readily be increased in figs 
and dates. Now that the package at 
tide is on the market as well as 1 la- 
hulk, particular buyers are sure of a 
clean article. A feature should la- 
made of the individual boxes of figs I'm 
eating purposes. One or two open boxes 
in a conspicuous place will do a great 
deal Both dates and figs are health 
and there is little danger in givin 
plenty of them to children.

Talk Value of Nuts.

The nut department is a worthy one 
Nuts contain oils of value to the hod- 
and are considered a splendid food. Tla- 
most should be made of them for Christ 
mas, for while they are good sellers all 
winter and sellers the year round, no a 
is a splendid time to demonstrate their 
value. Don’t allow a customer to lea . 
the store without mentioning nuts. N‘ 
one can be offered at this season, and 
the chances for making extra sales are 
splendid.

Extracts in the Display.

Many Xmas windows now shown do 
not contain ’ extracts. The dealer
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should not forget them as they are an 
important ingredient for the baking. In­
clude them in the list of suggestions to 
vour customers and some will surely be 
found to adopt your suggestion.

Sell the Best Flour.
Flour is another article to push now. 

Lven if many people do not bake their 
own bread they take pride in the qual­
ity of their Xmas dainties and don’t 
usually trust them to the art of the 
laker or confectioner. Increase the 
sales of the flour you know to be the 
best in your store by window displays, 
advertising, and personal conversation. 
The fact has been demonstrated that the 
good dealer can increase the sales of 
any article he may be interested in. 
I'ick out the best brand of flour you 
have and sell it now. After the festive 
season customers will come back for 
more.

Good Displays in Fall Number.
By referring back to the fall number 

ui The Grocer (Nov. 3)—which everyone

If grocers would take the time to 
think about it they would be greatly 
impressed by the improvement in the 
quality and appearance of many of the 
articles on their shelves. There seems 
to have been a general movement to raise 
goods to a higher standard and manu­
facturer, retailer and consumer have all 
played their parts with a willingness 
that has been very helpful.

No More Water-soaked Oysters.
A great number of examples could be 

mentioned to show just what has been 
accomplished in this direction, but every 
department has been invaded with bene- 
licial results. Consider fish for instance. 
The water-soaked oyster is a thing of 
the past and the manner of display is 
about as sanitary as possible. The old- 
lime salt herring is almost forgotten 
and the bulk of the trade runs into bet­
ter lines and more appetizing.

Another example was noticed recently 
in dried fruits. Malaga raisins as pack­
ed by a certain Spanish packer, embrac­
ed practically all that could be desired 
in point of appearance and suggested 
quality. To begin with the box had a 
hinged top with a catch. It was a lit­
tle less than two feet long, about a foot 
wide, and several inches deep. The corn­
ers are rounded, the packing was in good 
taste as was also the lightographing on 
the outside of the lid. The raisins were

should keep on file—some Xmas window 
dressing suggestions will be observed. 
These are particularly good from some 
standpoints and no doubt will convey 
ideas that may be utilized. If special 
consideration is given to this depart­
ment, sales above what people origin­
ally thought of will undoubtedly be 
made. Care should be taken with the 
window. Boxes of dried fruit, bottles 
of extracts, oranges, etc., placed prom­
iscuously will not hold attention. The 
window should be symmetrical, clean 
and tidy. Bunches of holly, which can 
be secured from some of the advertisers 
in this issue, add to the appearance. A 
little money and time spent in decora 
lions tends to spread the Christmas pur­
chasing fever and to create a good will 
for the store.

Advertise for the early shopper, get 
the people coming early for their goods; 
crowd as much of the business into the 
next week and a half as possible and 
then throw all your energy and that of 
the clerks to creating demand among the 
late arrivals.

eight crown fancy Malagas and for fine 
large well colored fruit it would be dilli- 
cult to find better. This will suilice for 
dried fruits, but it is only one of quite 
a number of illustrations of what has 
been done to raise their general qual­
ity.

Selling Mincemeat a New Way.
Considering seasonable goods, see what 

has been done with mincemeat. The 
wooden pail and its ladle used to be 
the only method of selling. To-day 
mincemeat is sold in glasses and tins 
with probably a preference for the form­
er. A particularly tasty method is 
that of a firm who use a white porce­
lain container of various sizes, one be­
ing a little larger than a tumbler. It 
is very suggestive of cleanliness and ex­
ceptional quality.

Likewise, there is a good demand now 
for plum pudding in tins and linen bags 
and surely if anything might have been 
considered a doubtful success before a 
trial this might surely have been ques­
tioned. But the result has been quite 
the reverse.

And thus a wide range of articles 
might be mentioned. Look over the ar­
ray of preserved fruits and vegetables in 
glass, at the jams and marmalades. 
Scarcely an article has escaped this ele­
vation of standard.

On the question as to who is respon­
sible for this improvement, the first de-
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cision might be given the manufacturer 
He possessed an insight that encouraged 
him to raise the quality of his goods ii 
that were possible and especially to give 
more attention to their appearance. He 
must have also judged that the people 
were able to pay for the extra cost thus 
entailed. But the care in preparation 
for the market made on the mind of the 
purchaser an impression of quality, and 
the exterior appearance proved an as 
set in that there was the suggestion oi 
quality that could not fail to attract 
the attention of the customer.

Public Appreciates Appearance.
It might be shown, if it were neces 

sary, that some linns have lost ground 
by not keeping up with the present day 
movement. A traveler tor an interna­
tional company whose product has been 
given wide prominence recently told The 
Grocer of how a competing firm had 
practically taken over their trade. One 
oi the contributing forces to the,r cap­
ture oi the market was the care they 
gave the appearance oi their article and 
their attention to packing.

A grocer who uses selling power must 
have the assistance of an appealing or 
attractive appearance. It is one of his 
best assets in making sales, lie is han­
dicapped in the very beginning ii he has 
to overcome a certain reticence on the 
part of the customer caused by a none 
too attractiveness of the article. The 
manufacturer who provides for this fea­
ture lends a great co-operative influence 
to the retailer and the result returns to 
the former.

The purchasing public have apparently 
more money to-day than ever and they 
are willing to pay for quality in their 
foodstuffs. Grocers maintain that the 
cost of living has not increased through 
their trade and that the onus of blame 
for this question must be placed else­
where. Therefore, it would appear that 
even though manufacturers have shown 
more care in the preparation and pack­
ing of their goods the grocery bill of the 
people has not become heavier. Those 
who buy extensively of luxuries may not 
be included in this statement, but that 
is another matter.

Looking back over the past year there 
are visible signs of improvement in the 
grocery trade and the question of qual 
ity and suggested quality in exterior 
appearance and preparation for the mar­
ket has become more important than 
ever through the progress made during 
the past twelve months. Manufacturers 
who have taken a forward step in this 
direction have found retail grocers ready 
and willing to accept their products.

In this regard the year has been bene­
ficial both to the manufacturer and the 
retailer, and this co-operation should re­
ceive every encouragement by both par­
ties

Grocers Selling Better Quality Goods
Manufacturers Finding That the Dealer Uses His Selling Power 
to Push Attractive Goods of High Quality—Dealer Anxious 
to Give Satisfaction and Encourages Purchasing the Better 
Goods.
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Three Xmas 
Windows

Herewith are three suggestions for the 
floors of Christmas windows. These are 
all of simple arrangement and yet can 
be made attractive with a little care and 
attention.

Dried fruits, of course, must be con­
spicuous in at least one Christmas win­
dow. Prominent attention has been 
given them in accompanying sugges­
tions.

Arranging the Halt Wheel.
Figure I. is the half wheel with space 

between the spokes lilled with nuts and 
dried fruits as marked The words 
“Merry Xmas" may be made of rows of 
peel inlaid in cranberries, cranberries in 
Sultana raisins or loaf sugar in cur­
rants. Neat piles of oranges at the back 
corners raised as high as possible set 
oft this display nicely. If the window is 
large a background of open boxes of 
clean dried fruits on a keg of Almeria 
grapes could lie used. Spaces separating 
the difterent fruits can be made if slats 
covered with tinsel paper. The sides and 
back of the window would of course be 
much improved by addition of bouches of 
holly, mistletoe or other evergreen.

The Flag Design.
In Figure II. we have the flag design 

which can with little trouble be artisti­
cally arranged.

The diagonal bars will look pretty if 
each is filled with a row of oranges. A 
large window would accommodate two 
rows on bottom and one in centre on top. 
Lemons and grape fruit might be select­
ed for the horizontal and vertical bars. 
Brazils and walnuts on the left ; pea­
nuts and almonds on the right ; ligs and 
dates at top and currants and raisins on 
bottom complete the design.

The reference made to background and 
addition of evergreens in figure 1. ap­
plies here as well.

The Appropriate Star.
The Star design as shown in figure 111. 

is one often used and for the Xmas sea­
son is quite appropriate.

The points of the star might be filled 
with nuts of various kinds and the cen­
tre with table raisins. Currants, 
raisins, figs and dates placed in the 
corners of the floor will show these 
goods off effectively with oranges, lem­
ons, grape fruit, etc., surrounding the 
star.

N.B.—For other good suggestions on 
Xmas designs, see Fall Campaign Num­
ber, Canadian Grocer, Nov. 3.

FLC-. 1
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Make Your Plans Early for the New Year
Begin to Set Your House in Order—Take the Inventory Care­
fully, Honestly and Accurately—Build up a Surplus in Solid 
Cash and Add to Amount First of Every Month.

* By Henry

December is generally considered the 
time ot the grocer’s harvest. This be­
cause of the Christmas trade, which is 
usually so brisk as to make us almost 
believe first, that our .usiness is grow­
ing and, second, that the grocery busi 
ness is not such a bad trade after all. 
Long ago 1 exploded this idea so tar as 
l was concerned, because 1 found that 
m> July sales exceeded my December 
sales. Thus do actual figures help us out 
o. false impressions and notions based on 
tancy.

Sell off the Stickers.
But December is the right time to 

shape your store for the end of the year 
accounting. In that respect it is a most 
useful month. In it occur many days 
when things are slow, trade dull and 
there is lots of time for cleaning up. 
Do that. Spend all the spare time in 
shaping your stock so that it can read­
ily be counted, weighed and measured. 
In doing this you will find many things 
vou can bring forward and sell out. It 
is the golden time to get out stickers 
and these should be sold out at prac­
tically any price, to release the idle 
capital so you can put it to work again 
You will note that this suggestion is op­
posed to the general rule, which is to 
buy heavily, if not recklessly, in Decem­
ber, close the year with a lot of stock 
which can hardly be moved until the 
following Christmas, and then work 
through a gloomy January anil February 
with the feeling that “this is the slow 
season in any business—we cannot work 
up any enthusiasm again until spring.”

Be Careful of Over-stocking.
No : w-ork your stock down, not up. 

Remember that the three or four days 
of brisk Christmas trade will run to 
nuts, raisins, mince meat, ligs, candles, 
holly and kindred lines. Replenish your 
stock of such goods sufficiently, but do 
not buy enough to last even until the 
end. Better be just a little short of 
some things and have to buy from your 
neighbors than carry over a dollar’s 
worth of those goods. Of other lines, 
such as are more or less staple through­
out the year, postpone the buying, ex­
cept as you must have them for daily 
business. And remember that every 
sticker you clean out now will help to

•The writer of this article is one of llte 
most successful dealers on the continent. He 
has spent almost 30 years In the retail gro­
cery business and Is well equipped to answer 
questions and smooth out difficulties with 
which others may have met.

Johnson, Jr.

put you in clean condition to make 
January and February busy, profitable 
months, instead of periods of discourag­
ing somnolence. Fix your mind on the 
future pleasure of cleaning up with a 
small stock and some ready money on 
hand January 1, and you will be glad 
you figured tilings that way.

The inventory is a most important 
thing. It is so important that it should 
be taken oitener than is the usual cus­
tom, especially for merchants of limited 
ejpcrienee. Why should we stick to the 
custom of taking an honest account of 
stock only once a year ? When 1 first 
took hold of my store, eighteen years 
ago, I took inventory at once. 1 took 
it again in sixty days ; again in another 
sixty/ days ; then in four months. By 
that time I was so familiar with the 
workings of it that I was safe to take 
it annually, as I have done ever since. 
But, should we have a period of depres­
sion again, or should I find reason to 
question some of my results, I should 
not hesitate a minute about shoving in 
an extra accounting any more than I 
would neglect to count my cash to see 
if I had what I should have.

Merchants Cheating Themselves
It has been said that the meanest man 

is he who will cheat himself at a game 
of solitaire. That is going some, but 
there are numbers of merchants who an­
nually cheat themselves at inventory 
time. There is a peculiar temptation to 
make a good showing, so many points 
are strained, often unconsciously but oi- 
ten unconsciously but often also with a 
sort of guilty consciousness, to make 
things figure out well. And for what? 
It. is like going on a spree—feels pretty 
good while it lasts, hut one is pretty 
miserable on the proverbial “morning 
after." If you do not want any “rude 
awakening,” be honest with yourself in 
these matters.

There is no sort of danger that you 
will work yourself any permanent harm 
through underestimating any of your 
possessions ; but you can rapidly go 
broke through overestimating. For in­
instance : Suppose your figures show' 
that you have possessions which are 
worth $3,500 when, as a matter of con­
servative figuring, they would not show- 
up at more than $2,500, do you think 
for a minute that the $1,000 of fictitious 
value will not be revealed later on ? Do 
not deceive yourself, for it surely will. 
In the meantime, you will feel so good
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over it that you would not be human if 
you did not do some liberal, maybe 
reckless, things. But suppose, on the 
other hand, that you really have $3,500 
in property and have made out your lig­
ures on the basis of $2,500, do you not 
know—KNOW as an absolute certainty 
—that the extra $1,000 will come to the 
surface later on ? Indeed, you do ; for 
after a showing which is not so glow 
ingly happy as you had thought it was 
going to be, you will be exceedingly 
careful and conservative , with the re­
sult that you will inevitably not only 
conserve the hidden $1,00, but add to it 
for the next time of accounting.

Habit of Under-estimating.
I do not know how it happened, but it 

has always been my habit to underestim­
ate. I have consistently worked against 
my business in every way when taking 
account of stock and other property. 1 
am somehow like a friend of mine who 
put $5,000 into farm lands which pro­
mised big and rapid returns. Being 
wise, he carried that investment on his 
records at $1 valuation—wiped it all out 
as it were. Thus he was prepared be 
forehand for the period which followed— 
a time when farm lands seemed to be a 
drug on the market. But when the 
scheme worked out, as it did in after 
years, he got a good return [or his 
money, anil then he -hail not only the 
profit, but be found the original $5,000 
again. The first few years 1 handled 
the business of Johnson A: Son, 1 al­
most thought 1 must be a dub, because 
the showing w as so poor ; but it came 
along all right and 1 am glad I never 
worked any other way.

So be honest with yourself in this. 
Figure everything “down to the bone.” 
Leave nothing in your final accounting 
which will not show up later on at full 
value during the coming year.

If you follow these suggestions, you 
will be in shape to take the next step— 
begin to pile up a surplus in cash.

Really and actually, you do not make 
any money out of your business until 
you have that money to show—in CASH 
or its equivalent.

It is all right enough to have more 
stock, more fixtures, more accounts out­
standing than you had a year ago ; but 
it is CASH that really counts.

There is just one way to do this—pull 
out the cash regularly, systematically, 
invariably, just as you would pay rent, 
and put it away where you can get it 
any time—and then do not get it !

If your business amounts to $(1,000 a 
year, put away $25 per month. Do not 
stop to ask how you will do this ; just 
gather it up the first of every month and 
deposit it in the savings bank at 3 per 
cent, or 31 per cent.

(Continued on page 50.)
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Keeping Frost from the Store Window
Original Idea of a Smith’s Fall Dealer—Has Double Window 

on Lower Half of Outside of Plate Glass—Putty Joint Between 
Frame and Plate Glass—Leaves “Double Window” on Winter.

By Wm. Hyndman.

I was much interested on reading 
your article in Nov. 17 issue “Preven­
tion of Frost on Windows.”

Having solved this great difficulty 
some years ago, I would like to add 
my experience to your article. Seven 
years ago after having tried other meth­
ods which proved unsatisfactory, I had 
a frame made to fit on the inside of 
window frame against the plate glass. 
This was really a double window 4 feet 
high but placed inside I made a joint 
with putty at the top to prevent leak­
age from above running down between 
plate glass and the frame. This leakage 
came from top part of original window

The Grocer has already had assurance 
from a number of clerks and dealers that 
they will enter our Christmas window 
and ad-writing contests. Full particu­
lars of this was given on page 192 of 
our Annual Fall Campaign Number of 
Nov. 3, which every dealer no doubt has 
on file as a valuable trade directory.

The competitions are open to dealers 
and clerks. Photographs of windows 
must be sent to the publication office of 
this paper before Dec. 31. A contest­
ant may of course, enter as many photo­
graphs of this year’s displays as he de­
sires. Prizes for the window dressing 
competition are as follows:—

Towns and cities over 10,000 popula-

not covered by the short window I add­
ed. The top edge of the frame was 
beveled that the water would the more 
rapidly run down and be carried away 
in the usual manner at the bottom.

Changed From Inside to Outside.
1 found this method unsatisfactory as 

the putty joint separated from the 
plate glass, and the water from the up­
per part of glass ran down between 
causing ice to form. I then transferred 
the storm window to the outside and 
have had perfect results ever since.

I have this afternoon put this window 
in its place in the space of ten minutes 
where it will remain until spring.

tion, first prize, $5; second, $3; third, 
$2. First, second and third prizes for 
centres under 10,000 population will be 
same as above. All windows must be 
product of dealer or his clerk.

Prize of $5 for the best written and 
best displayed Xmas advertisement will 
be given. It must deal with Xmas 
goods. Clip it from newspaper, mail 
and briefly* outline your opinion of 
newspaper advertising.

• • •

N.B.—In sending photograph of win­
dow display don’t overlook description 
in writing of this window. See that 
your photographer gets you a good pic­
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ture. Don’t allow him to stand too fat 
away. Try to have him eliminate rr 
flections. Get a picture that will sho . 
up to advantage the details.

Address, The Editor, The Canadi.u, 
Grocer, 143-149 University Avenu, 
Toronto.

----#----

Turned Back the 
Clock to Allow 

of More Shopping
(By A. H Harvey.)

After the first week in December bust 
ness generally takes a spurt that nece 
sitates longer hours for the clerks as 
well as the grocers themselves. It is it. 
evitable. There are special holiday 
goods that must be brought out at.u 
made prominent, preparations must be 
made for the following day’s business, 
the store is usually given a festive ay, 
pearance and the great bulk of this work 
is usually done after hours.

It should be the clerk’s part to lend as 
much assistance as possible during thesv 
weeks, for after the new year opens busi 
ness will return to the routine. Deccu, 
ber brings the first skating, and outdo,u 
sports vie with socials in claiming the 
evenings of the average youth. A clerk 
may, therefore, feel disposed to consider 
his own amusement in preference to the 
welfare of his employer and refuse to rr 
turn for “overtime” work in the even 
ing.

He should remember that the whole 
winter lies before him and that the busy 
period extends through only a few week»

This is an occasion when he can do a 
little extra for his employer, and the 
average Canadian grocer will appreciate 
any willingness to assist at a time when 
as much business as possible should hr 
transacted. An interest in the busines» 
can be dishlayed by suggesting bright 
window, showcase and counter arrangi 
ment, and by generally entering into tl., 
spirit of the Christmas business with a 
whole-heartedness and energy that will 
be of real value to the employer. As a„ 
illustration, Christmas fell on Sunday 
few years ago and a grocery clerk 
knowing that his employer, who was a 
staunch observer of the Lord’s Da 
would lock the doors at midnight, tur. 
ed the minute hand back twenty-fir. 
minutes when the correct time wi­
ll.45 o'clock. He khew that Sant
Claus was delaying many purchasers at, 
thought it a shame to bar the door c.. 
customers that particular night. This t 
not fiction by any means.

The clerk should be interested enougi 
in the business to do his share in mak 
ing the last two weeks in the year tl.- 
first, financially.

Plan of Double Window Used by Smith’s Falls Dealer on Lower Section of the 
Plate Glass to Prevent Frost Excluding View of Display.

WINDOW DRESSING AND AD. WRITING CONTESTS
Xmas Season Presents Good Opportunities Which Should be 
Taken Advantage of—Twenty-five Dollars in Prizes.
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cities: it is he who is entitled to a big share in peopling 
those districts and therefore to the increase in value of 
the land. Eliminate the straight merchant from any 
town and what is left?

Parcels post is a scheme that will enrich the few mail 
order houses in the larger centres at the expense of the 
communities from which that few draw the earnings of 
the people that should legitimately remain at home.

Wire or write your local member immediately. Tell 
him to oppose parcels post legislation and give him your 
reasons. Defeat the bill before it gets through commit­
tee stage. If every member receives a dozen or two curt 
telegrams, he wili think twice before giving his influence 
to such a scheme.

SELLING PEEL AT A LOSS.
This is a pointed reason why some grocers fail and 

others remain poor.
A Montreal wholesaler calls the attention of The Gro­

cer to the fact that a retailer was selling orange peel at 
94 cents a pound Yet the best this wholesale grocer 
could quote to another jobbing firm was 101 cents. It 
seems that reports such as these must exist, but it is dif­
ficult to try tc understand why they should.

CARRY OVER NO DEAD STOCK.
Now is the time to get rid of all Christmas goods, 

novelties, etc., which will be practically unsalable after 
the New Year. Every dealer should make it a point to 
get behind these goods and encourage all his salesmen to 
do the same. When Christmas and New Year’s are over 
the general public will have spent practically all their ap­
propriation and will again fall back to straight, every day 
family necessities.

Make strong efforts, therefore, to sell all the straight 
holiday goods If you have to advertise a little more 
than usual, do so, if an extra window or counter display- 
will help, take the time to make one, and above all intro­
duce all the customers possible to the goods you are 
anxious to move out. Personal suggestions of this char­
acter are bound to sell in many instances.

Fetter spend some time and money now in selling 
these goods than have dead stock on hand after the New 
Year

"PARCELS POST IN THREE WEEKS."
‘‘That a parcel post system will be inaugurated 

within the next three or four weeks is the predic­
tion The World ventures to make at this date."
This appeared in The Toronto World during the week 

and should at once be given attention by every retail 
merchant in Canada As the World is likely to have 
some inside information into what the new Federal Gov­
ernment may do, the above intimation is serious. It 
should be a warning to retail merchants to at once voice 
their opinions strongly to local members on parcels post.

That the large mail order houses are behind the pro­
position and that they are the people more anxious to 
secure it than anybody else, is the firm belief of those 
who have gone into the question thoroughly. The mail 
order houses stand to gain everything and the retail mer­
chant to lose. Those members of parliament who berate 
on and bemoan the rights of the people on what they con­
sider economic questions, forget that the retail merchants 
are the backbone of the country. Wherever any new set­
tlement or district is opened, it is the merchant who first 
appears on the scene; he begins the erection of the first 

buildings which are the foundations of future towns and

VALUABLE OIL IN NUTS.
Nuts should have a large sale in winter. A Montreal 

wholesaler who has studied the matter states that the oil 
contained in nuts is a good article to help provide the 
Idood with material to counteract the cold. There are 
very few people, however, who take this sensible view in 
making their purchases.

This is one of the duties the grocer should strive to 
perform, the education of people in a real knowledge of 
the goods they purchase.

Of course, there will he a big trade in nuts for Christ­
mas, but the trade should not rest content with that flash 
of business and an effort should be made to continue 
sales.

EDITORIAL NOTES.
Great Britain, France, Germany and Italy are the 

European countries that have been the heaviest purchas 
ers of California prunes this year.

* * *

The King’s army in Canada is worrying over lack of 
funds to pay its grocery bills. This is due to the fact 
that when the late Government dissolved parliament to 
appeal to the electorate, the regular military supply had 

not been granted. The next pay day is Dee. 15. and hopes 
are expressed that something will he done.

* * *

Information fiom Smyrna mentions the formation of
a combination in the fig industry. It is stated that there 
only remains the securing of a charter for the corporation 
to make the plans complete. In future the growers in the 
interior will not be able to get fancy prices for their figs 
and raisins, as one buyer will take the place of the forty 
or fifty that represented the chief packing houses under 
the old conditions. Europe and America, it is further 
stated, will have to pay more for their figs and raisins in 
future and therefore fig packing will likely once, more be 
the profitable business it used to be.
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BANK OF MONTREAL
Proceedings at the 94th Annual Meeting 

of Shareholders.

The 94 th annual gvnvml meeting of the Shareholders of the Bank of Montreal was held 
Monday at noon in the Board Boom, at the Bank’s headquarters in Montreal.

Amongst those present were : Mr. B. B. Angus, Sir Edward Clouston, Bart.. Sir William 
Macdonald. Sir Thomas G. Shaiiglmessy, Messrs. I». Morrhe. H. V. Meredith. E. B; Green- 
shields. Hon. Bolx'rt Mackay. James Boss. W. Molson Ma< pherson. C. J. Fleet. K.C., I>r. 
il. B. Yates. G. F. < ’. Smith, Bev. G. H. Barker tLennoxvillet, C. II. Caban. K.C., William 
11 Evans. Hugh Baton. George Hooper, Henry Joseph. M. S. Foley, W. B. Miller. John 
Hamilton. George Durnford. < '. S. Garland, W. Blavkader. William St an way, Mr. Arehihald, 
c. Meredith. Mr. Alexander. Bartlett McLennan. James <'rathern, B. F. McCaffrey, John 
Beatty, II. Meredith Smith. II. Dobell, J. B. Learmont. John Batterson, II. B. Scott, C. W. 
Bm hanan. and James Skeoeh.

On motion of Mr. W. M. Macphersoii. the Bresident, Mr. B. B. Angus, was requested to 
take the chair.

It was then moved by Mr. C. J. Fleet. K.C.. seconded by Dr. H. B. Yates, that Messrs. 
G. F. C. Smith and Bartlett II. McLennan be appointed to act as Scrutineers, and that Mr. 
James Aird be the Secretary of the Meeting. This was carried unanimously.

THE ANNUAL REPORT.
ustoii. Bart., the General Manager of the Bank, was then called upon toSir Edward

read the annual report of the Directors to the Shareholders at 
meeting held 4th December, 1911 :

The Directors have pleasure in presenting tlie Report showing the result 
business for the year ended 31st October, 1911.
Balance of Profit and Loss Account, .‘list October, 1910 ........................................ $ 901
Profits for the year ended .‘list October, 1911, after deducting charges of

management, and making full provision for all bad and doubtful debts----- 2.270.518.75
Premiums on Now Stock ................................................................................................................. 365,077.50
Adjustment Bank Premises Account ........................................................................................ 3,400.000.00

$7,003.9*5.36

their 94th annual general 

of the Bank's 

789.11

paid

1st March. 1911 
lsi June, 1911 
1st Sept.. 1911

paid 1st Dec., 1911

360 000.00- 
300.000.00- 
360.000 00 
360.000 00

$1.440.000.00 
3.000.000.00

708.800.00 $5.14X.NN).00
Amount credited to Rest Account ....................................................
Amount expended on new Premises during year .................

Balance of Profit and Loss carried forward ...................................................................... $1.855.1X5.30
Since tin- last Annual Meeting. Branches have been opened at Grand Falls, Nfld.. West 

Summerland. B.< SufTield, Alta.. At ha liner. B.<\. Kamloops. H.6., and Port Haney, B.6.
At a Special Meeting of the Shareholders, held on 5th September. 1911. an Issue of 

XI.600000 new Uapital Stock was authorized, making the total Paid-up Capital of the Bank 
SI6.000.000. and at this date $1.013.000 of the New Stork lias been subsrribed for.

It has been derided to increase the Bank Promises Aeeouut to an amount which, while 
still thoroughly conservative, more closely approximates the value of our land and build­
ings as assets than did the former practice.

All 1 lie Offices of the Bank, including the Head Office, have been inspected during tbe 
yea r.

Bank of Montreal, 4th December. 1911.
(Signed) R. B. ANGUS.

President.
THE GENERAL STATEMENT.

Then General Statement at 31st October, 1911, was read as follows:—
LIABILITIES.

Uapital Stork ........................................................................................................................................ $ 14,887,570.INI
...................................................................................... $ 15.000.000.00
ivied forward .................................................... 1,855.185.36

Best
Balance of Profit

Unclaimed Dividends ...........................................................
Quarterly Dividend, payable 1st December, 1911

Notes of the Bank in cireulation .................
Deposits not bearing interest ........................
Deposits bearing interest ...................................
Bala lires due to other Banks in Canada.

$10,855.185 30 
1.508.01 

300.000 00

$ 15.914.054 00 
40.187.554.74 

135.538.201.10 
.... 175.087.44

ASSETS.
Gold and Silver coin current .................................................................
Government demand notes .........................................................................
Deposit with Dominion Government required by Act of 

Parliament for seniritj of general bank note circulation 
Dm* by agencies of this bank and other banks

in Great Britain ..........................................................  14.500.291.85
Due by agencies of this bank and other banks

in Foreign countries .............................................. 3.408.981.89
Call and short Loans in Great Britain and

Unthxi Stales .................................................................. 42.002.772.00

Dominion and Provincial Government Securities .......................
Railway and other Bonds. Debentures and Stocks ...................
Notes and Cheques of other Banks .................................................

Bank Premises at Montreal and Branches (Valued at 
Sil.OSSiOOO.OO. Land. $1,735.000: Buildings. $4.353.000» 

Current Loans and discounts in Canada and elsewhere (rebate
interest reserved) and other assets .............................................

Debts secured by mortgage or otherwise ........................................
Overdue debts not specially secured (loss provided for)___

Bank of Montreal. Montreal. 31st October. 1911.

17.216,( 

$32.104.’

197.816,.]

$229,920.

$ 9.027.050,47 
9.717.005.75

700.000 00

00.578.045.74 
075.479.94 

16, .134.307.86, 
7.013.395,71

104.445.885.47 

4.000.000 OO

$121.053.065.71 
188.204.43 
233.265 04

---- 121.474,535.18

$229.920.420 05 
E. 8. CLOUSTON.

General Manager.
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The President’s Address
The president, Mr. R. B. Angus, tin , 

moved the adoption of the Report, si 
onded by the Vice-President, Sir 1 
ward Clouston, Bart. The Preside 
said:

I beg to move the adoption of the l: 
port; and in doing so I have to call 
tent ion of the Shareholders to two n 
portant changes in the Annual Sta! 
ment.

The one that was authorized by \ ,i 
at the Special meeting of 5th Sept» 
her and subsequently approved by the 
Treasury Board, provided for an 
crease of the Capital Stock by $1,60' 
(WO—mainly with a view of extending u, 
that amount the right to increase the 
issue of notes in circulation. This ap­
peared to he urgently demanded, as ihe 
circulation oi this Bank has reached i ne 
legal limit, the amount of the paid up 
capital; and as other hanks were mm it 
in the same position, it was feared that 
a great scarcity of currency would s«->n 
be experienced.

Another considerable change in the 
Statement at this time will be seen in 
the treatment of Bank premises account, 
which for years had been represented in 
the comparatively insignificant sum a 
$000,000, notwithstanding the large ex­
penditure recently incurred for Bank 
Buildings and for providing suitable 
commodation for the increasing buslin e 
thromrhout the country. Your Directors 
have been frequently criticised for In. 
ing charmed the full amount of the cost 
under this head against the profits oi 
the vear. and it has been suggested th.it 
we should alter our system to confront 
to that of other Banks in the published 
statements. We have therefore had a 
conservative valuation made of the pro­
per tv which results in the figures now 
submitted, namely. $9.088,000, land > 1.- 
735,000 and buildings $4,353.000, and 
have taken hack less than half tint 
amount or $4,000,000—more adequalrh 
to represent this item in the balance 
sheet To adjust bank premises con-c 
quent.lv the sum of $3,400,000 has been 
apnlied and the balance carried forward

The colls on New Stock extend o cr 
a per-od of nine months and the p. 
ments being completed the capital v ill 
staod at $16,000,000, and the rest at a 
like amount.

On 15th Sentemher last we sustaii d 
a loss of $271,721.00 by burglan .it 
Nev Westminster, one of our import, t 
branches, where a considerable am<> .1 

• of money had been provided for the p 
ment of wages. A small portion so air 
has been recovered in addition to i/c 
insurance and the balance has been w i t 
ten off.

The business of the bank has I n 
fairlv prosperous during the year, 1 
thouirh the employment of spare fun 
in call and short loans, has been I s 
pnodnetive than usual, the prevail a 
rates having been extremely low in N t 
York and London during the whole | 
iod The ordinary deposits show .i 
trratifving increase, while those o a 
temporary character have to some 
tent fallen off. as we have been unw -I 
in." to encourage them at a higher r c 
of interest.

The money markets of Great Brit n 
and the Continent of Europe have ta it 
freelv of Canadian bonds and stoi 
municipal, railway and industrial. Tl. 
was a brief interval of dullness but tl..it 
condition seems to have passed and w 11

IÎ1
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vouched for securities are again in good 
demand. There is ample room for the 
employment of foreign capital in this 
rapidly developing country and it be­
comes the more imperative that no issue 
having any taint of doubtful value 
should be submitted to the foreign in­
vestor.

During the year under review Canada 
has enioyed a period of great prosperity 
in almost every department of trade and 
commerce and has undoubtedly added 
largely to ber permanent and productive 
wealth; although this has been more 
marked in the prairie provinces and 
British Columbia, Ontario, Quebec and 
the Maritime Provinces have not failed 
to participate.

The mining industry of British Colum­
bia has taken on a new life, although 
the prolonged coal strike has seriously 
interfered with the operation of the 
mines and lessened their product The 
mines in Ontario have been wonderfully 
productive. The iron and coal of Nova 
Scotia have had a large output and 
promise to be more profitable when their 
organization is more complete.

Manufacturers have been fully occupied 
and new industries of every description 
arc springing up in all parts of the Do­
minion.

In immigration from Europe and the 
United States Canada has attracted 
348,633 souls to her population, an in­
crease over the previous year of 56,369. 
This item alone represents a very sub­
stantial gain, the value of each immi­
grant in monev and property brought in­
to the country lias been variously esti­
mated, and in the aggregate we know 
it must be very great; but still more to 
be valued is the advantage of the advent 
of so many additional bands, mostly 
farm laborers, who repair at once to the 
lands which lie open to their enter­
prise.

The increasing immigration, the conse­
quent development of new acreage and 
the various climatic conditions make it 
difficult to estimate the result of the 
harvest For instance the generally ac­
cepted figures for last year ranged from 
80 to 05 millions of wheat, while the 
final outrun showed actually 118 millions 
in round figures. I have from a capable 
and well informed source the following 
estimate for this year: He says with re­
gard to the Western crops:

Early estimates made by competent 
judges were in the neighborhood of 200 
million bushels. However, since then, 
these estimates have been reduced to 
about 180 millions, owing to subsequent 
unfat orable weather conditions. While 
the quality this year, as a whole, is not 
all that could be desired, the average 
prices being paid for the lower grades 
are even better than the prices obtain­
able in many previous years for the 
higher grades, and consequently the net 
cash returns will be the largest ever ob­
tained from our Northwest.

When considering the effect of the 
wheat crop in relation to its influence 
on the prosperity of our Dominion, the 
value of the other cereals produced in 
our Northwest must not be overlooked. 
If we accept'the present estimates of 
the various important grains, which arc 
as follows:
Wheat ,.j .....................180,000,000 bushels
Oats .............   200,000,000 “
Barley ........................  35,000,000 “
Flax ........................... 7,000,000 “

the cash value to the farmer, at the 
average prices prevailing to-day, would 
be approximately over $235,000,000, no 
inconsiderable sum, considering that this 
is exclusive of the farmers’ receipts 
from various other sources, such as live 
stock, hay, root crops and dairy pro­
ducts.

Railway construction, especially in the 
Northwest, continues to manifest great 
activity; and while in its immediate ef­
fect it benefits the country by the expen­
diture of money and the employment of 
labor, where the lines are judiciously 
chosen, it prepares the way for settle­
ment and affords facilities for inter­
course and ready access to markets.

Most worthy of note are the extensive 
irrigation works in the Northwest by 
which the arid lands are converted into 
fruitful fields destined to become the 
homes of a large farming population. As 
to the ready made farms they cannot be 
supplied fast enough to meet the wants 
of would-be settlers. While the railway 
took the initiative in this enterprise, it 
is being followed by large landholders 
and capitalists, of Great Britain, who, 
from patriotic motives in some instanc­
es, arc making such investments with 
the view of supplying homes and giving 
a flesh start in life to the surplus popu­
lation of the Mother Country. Experi­
mental farms for the instruction and 
convenience of settlers are also of im­
mense advantage and are gradually be­
ing extended to every province of the 
Dominion.

A review of the various branches of 
trade and industry throughout the Dom­
inion is beyond my province, although 
the Bank in its widespread operations is 
vitally interested in the commercial life 
of the country, and touches it at every 
point. I, therefore, attempt but a brief 
summary.

The dry goods trade of 1011 has been 
somewhat unsatisfactory In the spring 
stocks were heavy and the demand light, 
this being to some extent a legacy of 
the previous year. But a decided im­
provement has set in with much better 
prospects.

In Canadian cottons a largely increas­
ed trade has been experienced with firm 
pi ices, and imports are gradually de 
creasing.

Early in the year also our woollen 
and worsted manufacturers suffered from 
the competition of foreign imports. 
Goods intended for the United States, 
where the markets were overstocked, 
were, according to Bradford reports, 
sold in Canada at a sacrifice, but that 
condition of things has been overcome 
and the mills are now well employed in 
goods for next season.

Indeed, competent authorities report 
the wholesale trade to be at present in 
a comparative!) nourishing condition 
and increasing in volume.

The iron and hardware trade and gro­
ceries arc said to be decidedly good, al­
though profits aro somewhat curtailed 
by excessive competition.

In boots and shoes a large and appar­
ently profitable business has been tran­
sacted, notwithstanding the high price 
of leather. A most remarkable change 
has taken place in the values of butter 
and cheese, as compared with those of a 
year ago. Farmers have been receiving 
3c more per lb. for cheese, and 5c to 6c 
more for butter. The advance has been 
realized on a considerable portion of
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the season’s make—indicating that the 
farmers have received at least $3,000,000 
more for their exports of dairy pro­
ducts than for the corresponding period 
of last year.

The hav-.crop of the Dominion for 1911 
was less than the previous year, but the 
farmers have realized from it a larger 
return by $2 to $3 per ton, and a good 
demand exists both in the United 
States and Great Britain

The export of cattle continues to 
grow less each succeeding year, this be­
ing due in a great measure to the larg­
er consumption of the home market and 
the increasing population both in the 
East and West.

The fisheries on our Atlantic Coast 
have been exceedingly prosperous and 
last year everyone who handled fish 
made money through the transaction 
The fishermen had the biggest catch and 
obtained the highest prices recorded 
This is true generally both' in regard to 
our Maritime Provinces and Newfound­
land.

With regard to tic Pacific Coast, the 
salmon pack is reported to have been 
an average one The market is active, 
and prices good. Other fishery condi­
tions are generally satisfactory.

Recent changes in the tariff of the 
1 ni ted States and the comparative 
failure of the water powers in that 
count ri have brought the pul)) and 
paper making in Canada into promin­
ence Several of our mills have been 
successful in their operations; and with 
mr extensive spruce forests and unsur­
passed hydraulic powers this industry is 
sure to find a natural development in 
this country

The lumber trade has been poor 
throughout the i ear especially in British 
Columbia, which has had to face the 
kcct competition of the Western States 
whose lumber has been forced upon the 
Canadian markets in conseouence of the 
almost complete paralysis of business in 
thei" own neighborhood In the East 
and espeeialh of late, there has been ex­
perienced a marked improvement both in 
export and local account In the latter 
there has been an unnreeedentedlv brisk 
and profitable demand in conseouence of 
the activitx of building operations

This leads me to remark upon the real 
estate transactions which in some dis­
tricts savor too much of speculation In 
Montreal and other large Eastern cities 
pi ices have long been in a measure dor­
mant, until recently when the public 
suddenly realized the necessity of pro­
viding homes and commercial buildings 
for the vastly increasing population 
Hence the rise in values which is not 
without justification

The business of the port of Montreal 
shows a healthv increase. The total 
quantity of grain exported during the 
season of navigation is about 29,388,359 
as compared with 26,349,514 bushels 
last season, while the exports of flour 
ha' “ almost doubled.

With the high prices of agricultural 
produce prevailing the farmers of Can 
ad.i have had a profitable year, which is 
reflected in the satisfactory condition of 
the general business in all portions of 
the Dominion.

There can be no more certain indica­
tion of the business activity and general 
prosperity of the country than the rail- 

(Continued on page 36.)
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O keep pace with the spirit of the advancing times 
is the aim of every business, large or small.

No finer example of progressiveness exists any­
where among Canadian industries than the busi­

ness of The Cowan Co., Limited, Cocoa and Chocolate 
Manufacturers, Stirling Road, Toronto. Established a 
quarter of a century ago, this business has grown up 
with, and kepi ahead of, the rapid strides of the grocery 
trade of the Dominion.

Its ideal location, its railway facilities, the modern 
plant, the finest cocoa and chocolate machinery in the 
world, the quality of its products, its 
liberal advertising and the progressive 
aims of the men at the helm, have all 
combined to make the name of COWAN 
a familiar and respected one among the 
Canadian trade.

Finest Machinery in Existence.
That there is no finer cocoa and choco­

late establishment in the world is be­
yond a doubt. To go through the fac­
tory and see the smooth operations of 
the immense machines is an education 
to anyone.

The machinery is the finest and most 
modem in existence to-day. It is prac­
tically all new and of the largest type.
Every known device for facilitating and 
j>erfecting the manufacture of the pro­
ducts of the company has been installed.
It is absolutely impossible for any man 
to purchase anything more modern.

With such a splendidly equipped fac­
tory one can easily understand the 
enormous amount of business done, 
which, it is stated, is close to a million 
dollars a year.

Planning to Build Again.
Nor is that all. When the present large factory, 

shown in the accompanying illustration, was erected some 
six years ay.o, it was thought to be large enough to cope 
with the business for many years to come.

But business has increased so rapidly since that time, 
that plans arc now under way for another large building, 
one about the same size as the present. This will be 
similarly equipped with the very latest in machinery and 
modern improvements and will insure an output double 
what it is r.t present.

The Shipping Facilities.
Situated as it is on the main line west of the Can­

adian Pacific Railway, and at the same time with the 
Grand Trunk Railway on the opposite side, the site is 
recognized as one of the best factory locations in To­
ronto. Railway sidings into a factory mean much in 
these days of advanced trade, and The Cowan Company,

Limited, have long since experienced the value and neces­
sity of then.

Business is done on a large scale by this company 
All supplies such as the raw cocoa beans, sugar, coal, 
etc., are purchased by the carload and a great part of 
their output leaves the factory in the same way.

The Largest Water Tank in Toronto.
The Cowan Co.’s Building is constructed of Mil- 

ton Pressed Briek. The Sprinkler System is installed
for fire protection and is fed by the huge tank which can

be seen in the illustration. This tank has a capacity of 
50,000 gallons and is the largest in the city of Toronto.

If fire should break out anywhere, the sprinklers are 
automatically brought into operation by the action of 
heat on certain portions of the piping. A perpetual 
stream of water immediately begins to play upon the 
flames.

The but'ding is further protected at night by the 
Patrol Signal Service. This is one of the modern per­
fected inventions which brings immediate aid, if through 
any mishap the night watchman tails to “touch the but­
tons ’ located in every department of the building, and 
which register the rounds of the watchman at the down­
town central station.

Hardwood floors are found throughout the entire 
building. On a visit through the establishment, one is 
struck by the cleanliness of these floors and the order of 
things existing everywhere.

Swing of Progressiveness P<rr
Past Progress, Present Standing and Future Pros 
Manufacturers—Extensive Factory Equipped witt
of Business Demands Greater Factory than has bee 1—E

ects
the

111
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A good idea may be gained of the capacity of this 
factory when it is known that there are 111,115 square 
feet of floor space. This is now inadequate, as stated 
above, to meet present conditions.

Employees’ Residences.
In other ways is the Cowan Co., Limited, more than 

keeping pace with the times. The firm has begun the 
erection of employees’ homes on its own property. Two 
pretty little cottages are located on the south, as seen in 
llie illustration and are occupied by employees. This idea

The immense steam plant, generating the power and 
operating the cold storage, is worth while seeing. In 
addition to steam power, motors were observed to be 
necessary on many machines to aid in turning out the 
many products of the company.

Prominent Men as Directors.

The strength of The Cowan Co., Limited, from a 
financial standpoint will be readily appreciated from the 
personnel of the directorate.

iæææææI®,

Tnrîrïfiri 
Si 5Ï •! ■ ii ii II II li
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The president is Dr. Elmore Harris, 
the eminent Doctor of Divinity, and also 
one of the largest shareholders in the 
Massey-Harris Co.

Charles T. Stark, of Jno. Stark & Co., 
and also a director of The Dominion 
Radiator Co., is vice-president, and H. 
N. Cowan is the Managing Director. Mr. 
Cowan is a son of the founder of the 
company, the late John W. Cowan, who 
established the business in 1886. Ever 
since its inception the present managing 
director has been connected with it. The 
authorized capital of the company is 
three-quarters of a million.

A National Business.

The Cowan Co., Limited, does business 
from coast to coast. Branches have been 
established in Montreal, Winnipeg and 
Vancouver, thus presenting every facility 
for promptly supplying the trade. This 
is still another testimonial of this firm’s 
ability to advance with the times and 
to keep more than abreast with commer­
cial conditions.

capacity of 
Toronto.

rinklers are 
! action of 

perpetual 
ly upon the

;ht by the 
modern per- 
, if through 
ich the but- 
uilding, and 
t the down-

the entire 
tent, one is 
the order of

of always having trusted employees close at hand in case
of fire, etc , belongs only to the most progressive manu­
facturers, and the fact that this company have adopted 
such an advanced policy tends to place it among the 
leaders in Canadian commerce.

Delivery by Motor Truck Likely.
A fine new garage and stable is now in the course of 

erection. A south and east view may be seen herewith. 
It looks as if the company intends establishing in Toron­
to motor truck delivery system.

Clean, comfortable dining rooms for both girls and 
men add to their pleasure and comfort. They include 
every facility for enjoying luncheon and provide against 
employes having to travel long distances for the midday 
meal In fact, it is plain to any observer visiting the fac­
tory that the employes of The Cbwan Co., Limited, are 
unusually well treated and protected.

Improvements to the factory and machinery are going 
on all the time The best and most modern equipment is 
the watchword There is nothing obsolete ; nothing that 
will retard the greatest output possible, and nothing that 
will tend tv. diminish the service rendered the trade. 
“The best that money can buy,” is the motto, as one can 
readily recognize from the hum of the great machines, 
their appearance and the ease with which they operate 
and turn out the Cowan products.

The Cowan Co., Limited, always in the forefront of 
progress, is pushing forward to still greater things. The 
new building under contemplation will be equipped with 
the latest machinery needed to cope with increasing trade 
from the Atlantic to the Pacific. Judging from the pro­
gress of the last 25 years, it needs no prophetic eye what­
ever to see this business continue to be in the forefront 
of Canadian industries at the end of the next quarter of 
a century.—Advt.
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Bank of Montreal Report.
(Continued from page 33.) 

way earnings, which are phenomenally
^I^regret to announce the retirement of 

Sir Edward S. Clouston, llaronet, from 
the General Managership of the Bank. 
After 47 years of service, 20 of which 
have been passed in the Chief Executive 
Office, it is natural that he should seek 
some relief from the arduous duties of 
that position. I am happy to say, how­
ever, that his mature judgment and great 
experience will still be available to the 
administration, when required, in the 
less strenuous office of Vice-President 

He will be succeeded by Mr H. V. 
Meredith, an able and well qualified of­
ficer, who will surround himself with 
such capable assistants as are always to 
be found on the staff of the Bank.

Sir Edward Clouston.
In seconding the adoption of the Re­

port, Sir Edward Clouston said:—
As the President has dealt with the 

general business of the country, I will 
confine the few remarks I make to the 
statement, a copy of which you have in 
your hands.

To meet the wishes of the sharehold­
ers, expressed at several of our meet­
ings. and to conform to the custom of 
the other banks in Canada, we have 
shown the amount expended on new bank 
premises during the year. We have also 
obtained valuations of all our lands and 
buildings, and 1 do not think we can be 
accused of overvaluation when we place 
the value in our statement at $4,000,- 
000, somewhat less than the value of the 
land alone. In fact, to the amount of 
$9,000,000 should be added the cost of 
uncompleted buildings, making it $700,- 
000 more. The increase of $3,400,000 
over former statements has been em- 
plo>ed partly to increase our Rest to 
an amount equal to our Paid-up Capital, 
and the surplus has been carried to our 
Profit & Loss Account. Speaking as an 
individual, and in no way as a mouth­
piece of the Board, I would not ad­
vocate increasing, in future, our Rest 
beyond the Paid-up Capital. I should 
always like to keep the Profit & Loss 
Account at its present amount, as a 
Reserve, to be used when the Directors 
might see fit to do so in the interests 
of the Bank, and any surplus profits, af­

ter full appropriations have been made,
I would suggest distributing among the 
Shareholders.

The shrinkage in deposits, as compar­
ed with last year, is accounted for by 
the fact that at that time we had very 
large special deposits, which were short­
ly after distributed. The regular de­
posit business of the Bank has been sat­
isfactory. The increase in our Loans 
is an evidence that our Canadian busi­
ness is steadily increasing. I think you 
will agree with me that the statement 
is a strong and satisfactory statement 

The President has mentioned that I 
have decided to retire from active Ex­
ecutive work. I have held the stage 
for a long time, for I find my service in 
the General Manager’s position is more 
than double that of any of my predeces­
sors. I have kept in mind, however, 
that while Corporations may go on 
forever, the men who manage them come 
and go, and with that in view I have 
always tried to arramre that the exit of 
anv one man should not in anv wav in­
terfere with the business of the Bank 
In passing over the reins of office to mv 
successor, I feel I am doing a good 
thing for the Rank and its Shareholders. 
Mr. Meredith has spent all his active 
business life in the service of the Bank, 
is familiar with its noliev, is trained in 
its traditions, and has been uniformly 
successful in his nrevious appointments 
I have no doubt he will be enuallv suc­
cessful in the high office to which he is 
called, and I am quite satisfied vour 
prouertv will he handled conservatively.

The ballot for the election of Directors 
was then proceeded with, and without 
much delay the Scrutineers annointed 
for that purpose reported the following 
gentlemen dulv elected, the old Board 
being re-elected :—

Messrs:—R R Angus, A Raumgarten, 
Sir Edward Clouston. Rart, E. R. 
Greenshields. C. R Hosmer. Sir Wil­
liam C Macdonald, Hon Robert Mac- 
kav. H V. Meredith, B Worriee. .Tames 
Ross. Sir Thomas Shavvhnessv, K.C. 
V O., Rt Hon T.ord Strathoona and 
Mount Rornl. G CMC,. G C V.O 

OFFICERS FT.ECTED 
At a meeting of the Directors held 

Inter, the Right Honorable l ord Strath- 
rona and Mount Roval. G.C M.G , O.C. 
VO, was elected Honorary President 
of the Rank. Mr R R Vneus. President, 
and Sir Edward Clouston, Rart., Vice- 
President.—Advt.

Prizes Given for Three Best Reasons
Should Merchant Accept Inferior Poultry From Good Country 
Customer at Price Paid for Good Poultry, or Not?—Grocer 
Reader Relates Interesting Experience.

The letter printed below from a reader 
of The Grocer brings up an interesting 
question, but by no means an uncommon 
one. It arises probably in every general 
merchant's and grocer’s store in the 
country where eggs, butter, poultry, 
etc., are bought from country custom­
ers. If the poultry is poor, unsalable 
stuff, but the customer offering it one 
who purchases freely, should the mer­
chant purchase it or not ?

Readers of The Grocer are requested 
to give their opinions as to whether the

clerk in the store mentioned in this let­
ter did the proper thing, and reasons for 
thinking so ; or whether he should have 
bought the chickens at the price named 
in the circular.

The Grocer will pay $1 to each of the 
three readers giving best reasons for 
their opinions. Here is the letter :—

Editor Canadian Grocer :—The fol­
lowing incident happened this week, 
and would you kindly give me your 
opinion regarding it, whether I acted
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wisely or not, through the columns 
of The Canadian Grocer ?

Our store is located in a good 
farming section with two other com­
petitors. We sent out circulars so­
liciting poultry during the winter 
months. We had a good market for 
nice dry-picked and bled chickens, 
etc., and were offering a cent more 
per pound than competitors. Two 
young women entered the store and 
told the clerk they had chickens in 
the buggv. The assistant was sent 
out for them and took them to the 
scales. He called my attention to 
them as he thought they did not 
look up to the mark.

I examined them, and they were 
the worst lot of chickens I ever saw, 
small, had been scalded and their 
necks broken instead of bled ; also, 
they were an unusual color and the 
flesh of some badly torn. I took 
them in myself and told the young 
women that we could not handle 
them at any price. I was very sorry 
that I had to reject them, and point­
ed out they were quite unsalable in 
the market we had, that we were 
pleased and willing to take all kinds 
our circulars asked for and that we 
were paving top-notch prices for 
good stuff only.

The young women made a few pur­
chases and left, and upon inquiring I 
found thev belonged to a family who 
had just begun to deal with us and 
were pretty good buyers. I never 
consulted the proprietor as he was 
busv with a traveler and I knew he 
put faith in my judgment, although 
he would have taken the stuff him­
self I still feel uneasv about it, and 
if it is not troubling von too much T 
trust you w.ill comply with my 
wishes.

A READER OF CANADIAN
GROCER.

SELLING PRUNES A NEW WAY.
The prune is no longer to be consider­

ed as a boarding house joke. The price 
alone raises it to a new standard, but it 
is now put forward as a dainty. Here 
is the proof : “Glace Prunes, stuffed with 
walnuts, from California. This is one 
of the most tempting and delicious ar­
ticles we ever sold yet. The demand 
for them is so great that the manufac­
turer never sends us all we order, ff 
you want a treat get a box of Glace 
Prunes stuffed with walnuts, price 90c 
per box.1'

This is the description given them in 
a Montreal grocer’s advertisement. Not 
only does it give the prune a higher 
standing in the fruit world, but it shows 
the writer possesses a fine idea of how 
advertising copy should be written.



Sugar Has at Last Turned Downward
Beelines 10c On Wednesday—First Downward Movement Since February Last 
--Second Shipment of New Crop Dates Lower in Price—Brazil Nuts Higher—
Broom Situation Continues Strong—Washboards Have Advanced—Citron Peel 
Higher in Montreal—Currants Not Plentiful in Winnipeg—Halifax Reports 
Strong Molasses Situation.

QUEBEC MARKETS.
Pointers :—
Sugar.—Down 10c.
Citron Peel.—Advance oi 2c.
Brazil Nuts.—Advance of 3c.
New Dates.—Price quoted lower. 
Canadian Chicory.—1'p now. 10 to 12. 
Montreal, Nov. 7.—With the close oi 

navigation wholesale grocers have de­
livered the most of the bulky goods that 
were on the order sheets in order to 
take advantage of the freight rate by 
boat. However, there is a general re­
port of extreme activity and it is fully 
expected that business will be good 
right through the holiday season. Some 
grocers in- the country delay purchases 
until the eleventh hour, others buy 
lightly and exhaust their supplies before 
the heaviest part of the rush and a 
large number of c:tv grocers, of the 
smaller means buy practically from 
hand to mouth. Thus, there will be a 
good general trade up to the first of 
the year at any rate.

A noticeable feature of this year’s 
business is the heavy demand for sea 
sonable goods. “The demand has been 
phenomenal,” said one wholesaler, and 
remarked that there must he a great 
deal of monev in the country. Cur 
rants, raisins, peel, and a long list of 
other goods are going opt in a stream; 
and it must be remembered that in the 
most cases prices are higher than usual 
In addition many luxuries are showing a 
new activity. For instance Malaga 
raisins are a feature of the season in 
themselves. One firm reports they have 
oversold on them. Another has done 
the same with figs and now reports an 
advance of one cent per pound. A rep­
resentative of one firm made the state­
ment, that thev expected their business 
for 3 months to amount to one million 
dollars. November showed them to be 
well over the required one-third and it 
is likely that their estimate will be 
reached. It is now assured that the 
vear will make a fitting close and the 
wholesale and retail trade should re 
ceive splendid returns for the season and 
the year.

Sugar.—The market declined 10 cents 
on Wednesday. This is the first decline 
since earlv in the year, and first change

" as lb. " ........................................... s ss
" " 5 lb. carton», each............................ 0 37$

Or y stal Diamond Dominoes, 5-lb. cartons, each.............. 0 37 5
ttxtra ground, bbla..................................................................... • 20

,r^ 50-lb. boxe».................................................. .. 6 10
" " 86-lb. boxes....................................................... 6 60

Powdered, bbls................................................................... — 6 CO
,r 50-lb. boxes............................................................. 6 20

Phpenlx........................................................................................ 5 75
Bright coffee................................................................................  6 50

So, 3 yellow................................................................................ 5 50
o. 2 " ................................................................................  5 50

So. 1 " uaga...................................................................... 5 35
bis. granulated and yellow may be had at 5c. 

above bag prices.

Syrups and Molasses.—A good demand 
is felt for syrups and molasses. These 
are seasonable and are holding their 
own in the face of a heavy holiday 
trade.
Fancy Barbados molasses, puncheons.................. 0 38 o 40

11 11 " barrels..........................  0 41 0 43
11 11 " half-barrels.................. 0 43 0 45

Oholoe Barbados molasses, puncheons.................. 0 34 0 36
" " " barrels........................... 0 37 0 39
" " " half-barrels..................  0 39 n 41

New Orleans....................................................................... 0 25 0 28
Aritlgua ...................................................................................... 0 30
Porto Bioo.................................................................................... 0 40
Com syrups, bbls......................................................................  0 038

" i-bbls....................................................................... 0 03}
" f-bbls....................................................................... 0 03!
" 381-lb. palls........................................................... 175
" 85-lb palls............................................................. 1 25

Oases, 2-lb. tins, 2 doz. per case............................................. 2 40
" 5-lb. " 1 doz. ‘ ........................................... 2 75
" 10-lb. " 1 doz. " ........................................... 2 65
• 20-1 b. “ $ doz " ........................................... 2 60

Dried Fruits—It is evident from the 
amount of business already transacted 
in dried fruits that the holiday trade 
will be exceptionally heavy in spite of 
rather high prices and the growing ten­
dency to purchase mincemeat, plum pud 
ding and fruit cake from the grocer 
Package fruits are being shown every­
where and currants in packages appear 
to he selling as well as raisins in this 
form Malaga raisins may be termed a 
“big seller” this year and generally 
speaking this fruit is of good size and 
color. Bosnia prunes have been arriving 
of late and the trade is now supplied 
with all the necessaries for the holiday 
business. This department remains 
steady with firm prices. New dates due 
in Montreal about, December 10th or 
1ltli are quoted lower than the first ar 
rivals These are from the S.S fiorjis 
tan and coming much later than the 
first shipments are thus quoted slightly 
lower.
Evaporated apricote.................................................... 0 2° n 94
Evaporated apples.......................................................n 10$ 0 Hi
Evaporated peaches....................................................nig flip
Evaporated pears............................................. 018 01°
Currants, fine filiatras, per lb., not cleaned........ n 07 p 071

“ " " ''leaned..............0 r7$ p OR
“ lib. package", fine filiatras, cleaned.. n ng‘ n p91
" Patras, per lb.............................................  n ng n npj
" Vostizzas. per lb....................................... 0 op$ n io

Dates, 1-lb. packages.................................................. 0 071 0 08
Dates, Hallowee, loose........................................................ 0 05fl
Fards .......... ................................................. O'11
Figs, 3crown. .. 0 07f 0 101 Figs.7 crown... ° 10 n 1R
Fies. 4 crown .. 0 08 0 lOf Figs, 9 crown... 0 14 017

5crown. .. 0 081 0 13 Comadre tigs.
for several weeks.

5 7K

Figs, r-crown. 0 09 0 14 
Glove boxes, 16-oz., per box..

about 33-lb mats 1 30
........................... 0 in*

1 40 
o 1U 
0 07}K Rf

" Imperial................................ R 80 Peiner—
n 16 n 18

p ifi......... ....... ’*• R il 40-60...................................... .................................. 0 14
60-60...................................... p 14
60-70....................................... n 13

Red R*al. In cartons, eaeh...................... .................................. 0 111
R 4R 80-90;;“;“........................... ............................  on n 111

" " 1*10 lb. boxes............ R RRi
6 65

no-vo..............................
Bosina prunes..............

..................................0 10 n n
0 09
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Raisins—
Choice seeded raisins.............................................  0 091 0 161

“ fancy seeded, 1-lb. pkgs...................0 10$ 0 111
" loose muscatels, 3-cruwn, per lb... 0 U8 0 08
11 " 4-crown, per lb.............. Q 09

Select raisins, 7-lb. box, per box..................................... 0 631
Sultana raisins loose, per lb............................................. 6 12
Sultana raisins, 1-lb. cartons.................................. 0 13 0 13
Malaga table raisins, clusters, per hoi .. 2 50 5 75i
Malaga table raisins, clusters, per } box ........ 0 80 1 90

Valencia, fine off stalk, per lb...........................  0 07i 0 L8
" select, per lb.............................................o 181 0 09
11 4-crowu layers, per lb...................... 0 081 0 09

Nuts.—.Jobbers have practically all 
their supplies for the Christmas trade 
and most retailers have received their 
orders Prices are steady and the de­
mand is heavy from those grocers who 
did not send in their orders earlier. 
Tarragona almonds are reported scarce 
and prices are expected to hold their 
own through the season. A sharp ad­
vance in Brazil nuts was announced on 
Tuesday by importers, and at the time 
it was unknown whether jobbers would 
follow or not. The advance foi first 
quality Brazils was exactly three cents 
over the former price. Thus, those who 
have already made their purchases are 
now three cents a pound ahead of former 
quotations. The reason is a scarcity of 
nuts and a heavy demand. Holders in 
New York are reported as having advis­
ed local representatives not to be too 
eager to take orders for the reason that 
the market supply is short.
In shell—

Brazils.........................................................
Filberts, Sicily, per lb...........................

" Barcelona, per lb...................
Tarragona Almonds, per 1b 
Walnuts. Mayette Grenoble", per lb

" Marbots. per lb............
* ‘ Comes, per 1b.................

Hungarian ..............................................
Shelled—
Almonds, 4-crown selected, per lb..........

" 3-crown " " ............
" 2-crown " " ............
" Mr HatnM standards n«*r 1h.. 

Valencia shelled almonds, new crop...
Cashews..............................................................
Peanuts—

American—
.Japanese roasted................................
Coon, roasted...........................................
Diamond G, roasted............................
Ron Ton, roasted...................................
Sun, roasted ...........................................
Spanish. No 1.........................................
Virginia. No. 1.......................................

Pecans, jumbo............................. ..................
Pistachios, per It'............................................
Walnuts—

Bordeaux halve-. bright....................
Ttrntrpno ................

.. 6 18 » 19 
.. 0 10* 0 13.. o m o 12
.. 0 1F$ 0 16* 
.. 0 151 0 17 

0 13 0 14.. c io n n 
.. r 131 0 15

0 55 0 37 
0 33 I 34 
0 31 0 31 
0 97 n 9.8 
0 33 0 35 
0 15 0 17

.... 0 081 
0 082 0 OR 
0 09} 6 091 
0 111 0 12 
.... 0 101 
.... 0 12 
0 13 0 IF 
0 18 0 20 
. 0 76

0 31 0 7=;

Peel—This rmrket is certainly firm 
before a heavy demand which will be 
felt at its height for some time. Prices 
are firm and citron is quoted by some 
at an advance oi two cents over last 
week’s figures.
T.emon........ 011 0 19 Citron . . C 16 0 17
Orange.... . . ' 0 n.} n l?l

Rice and' Tapioca —The market is fea­
tureless this week. Demand is steady 
and the situation remains firm

Rangeons—
Rice, grade B, bags, 251 lbs........................................  3 65 3 75

•• » " V0 lbs........................................ 3 65 3 78
“ “ 501b" ................................... 3 65 3 75
“ pockets. 2r lb" .... 3 75 3 85
“ 1 pocket". '21 Its................................ 3 90 4 00
" C.C., bag". 250 lbs...................................  3 55 3 65
“ " 1001b-......... .............. 3 55 3 65
«• ‘ fOlbs..................................... 3 55 3 65
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pockets, 25 lbs..................
t poekeU. 124 lb*............

..........3 65
............3 70

3 76 
3 80

Fancy Patna—
............3 85 3 95

Pearl ................. ............................. 4 30
4 70

Sparkle....................................................... ............4 70 4 80

Cryatol ..............................................................................  6 06 6 16

5 40
0 19

Brown Sago, lb ........................................... 0 07
Tapiooa, medium pearl, lb ................... 0 08
Seed, lb.......................................................... 0 08

Coffee— Just the same old firmness in 
the coffee market. Retailers who have 
held out have advanced prices in keeping 
with the primary market.
Mooh*................0 25 0 28 Santos................. 0 12 0 84
Bio...................... 0 21} 0 231 Maracaibo  0 S3 0 26i
Mexican.......... 0 25 0 28

Tea.—There is nothing specially new in 
teas. Conditions remain firm, prices are 
steady and high.

Ghotoeet.........................................................  0 40 0 60
Choice............................................................. 0 86 0 17
Bine.................................................................  0 30 0 36
Medium......................................................... 0 26 0 28
Good common.............................................  0 81 0 24
Common.......................................................  0 17 0 21

Ceylon—Broken Orange Pekoe...............................  021 040
Pekoee...........................................................  0 20 0 22
Pekoe Souchongs.......................................  0 20 0 22

India—Pekoe Souchongs.........................................  0 19 0 30
Ceylon greens—Young Hysons................................ 0 24 0 25

Hyson................................................ 0 24 0 26
Gunpowders...................................  0 19 0 35

China greens—Pingsuey gunpowder, low grade. 0 14 0 18
,r " pea leaf.. 0 30 0 So
" " pinhead 0 30 0 50

Peas and Beans —High prices prevail 
as explained in previous numbers. De­
mand is normal.
Split Peas, per bae. 98 lbs.............................................  3 80 4 00
Whole Pea*, ner bus , 60 lbs.......................................  1 80 2 00
Pot Barley. 98 lb bae'.............................................................  3 69
Pearl Barley. 98 lb. bag......................................................... 4 75
Beans, white, per bus., 60 lbs...................................... 2 45 2 55

Canned Goods.
Montreal. — Tomatoes are coming 

to be regarded as scarce in the United 
States. There are two reasons for this. 
Prices are higher and jobbers report 
light stocks. The market in Baltimore 
has been steady at 95c, but of late $1 
was quoted and some even demanded 
$1.05 Thus there have been numerous 
sales at figures showing a considerable 
advance. Locally canned goods are 
rather quiet Orders are still coming 
in but the bulk of the business was done 
for late boat shipment and the bulk of 
the retail trade should have supplies 
that will carry them well into the wint­
er.

Toronto —There is a present good de­
mand for canned goods. The fact that 
green goods are scarce, as well as 
vegetables, works for a better demand 
for canned vegetables than would other­
wise be the case. Canned fruits, jams 
and marmalades have become regular 
sellers and are moving out freely just 
now

If the situation in tomatoes here is to 
be gauged bv that across the line from 
where considerable supplies have been 
brought, it can be said to be stronger 
While not very long ago 3s in Baltimore 
could be had for 95 cents, now $1 024 is 
being asked.

Other lines hold a steady position.

ONTARIO MARKETS.

POINTERS—
Sugar—Down 10c cwt.
Dates—Second shipment lower.
Seeded Raisins—Lower.
Brazil Nuts—Advanced.
Walnuts—New crop at lower price.
Pot Barley—Now at $3.90 to $4.00 per 

cwt.
Washboards—Up 25 to 35c per doz.
Toronto, Dec. 7.—The greatest feature 

of the week has been the break in sugar 
which declined 10 cents per cwt. on 
Wednesday, the first marked change since 
Sept. 8th when this commodity reached 
the highest point since 1889. Up to 
Sept. 8th, it had been steadily on the 
ascent from early in February.

The bulk of the goods that are in de­
mand for the Christmas baking have 
gone out to the retail trade. There has 
been an excellent demand for currants, 
raisins, peels, spices, molasses, flavor­
ing extracts and other essentials. Now 
sorting orders for lines that the grocer 
has run short of or which he thinks he 
will need before the festive season will 
be coming in. There will be the finish­
ing touches, which are not in big de­
mand until the day is near, such as icing 
sugar, cake candies, mincemeat, etc. 
Oood sized orders are coming in for 
nuts of all kinds, confectionery, dates, 
figs and Malaga raisins. So far business 
has been of an appreciable volume and 
wholesalers are looking forward to a 
good wind up of the Christmas trade, 
and when the final count of the sales 
sheet is made, it is expected to show 
a goodly increase over last year.

Sugar —The expected has come at 
last. Sugar is down 10 cents per cwt. 
This decline announced late on Wednes­
day is the first downward movement in 
sugar since February last. The trade 
for some time have been operating on a 
hand-to-mouth basis and were carrying 
onlv small stock. It brings granulated 
in Toronto down to $5.85. The situa­
tion is still easv, but whether any furth­
er declines will take place this side of 
the new year is a question.
Extra granulated, bags............................................................ g gg

•• 20 lb. bags............................................... 6 96
Imperial granulated..............................................   6 66
Beaver granulated...................................................................... 6 66
Yellow, bogs ........................................................................... g 45

Barrels of granulated and yellow will be furnished 
at 6 cents above bag prices.

Extra ground, bris..................................................................... 6 26
" *' 504b. boxes................................................... 6 *6
•• 264b. boxes................................................... 6 56

Powdered, brls............................................................................  6 05
1 504b. boxes............................................................. « 05

'• 264b. boxes.............................................................  « 45
Red Seal, cwt............................................................................... 7 lo
St. Lawrence Crystal Diamonds.......................................... 7 60
Paris lumps, In 100-lb. boxes................................................... 6 76

” In 604b. ••   « 85
• In 264b. “  7 06

Syrup and Molasses.—A good season­
able trade is in evidence in syrups des-
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pite the rush of other lines at this time. 
Molasses hold the same steady position. 
There is an excellent demand for this
line at present.

Syrup*— Per esse
2-lb. tins, 2 doz.

Mb. tins, 1 doz.
. 2 75

10-lb. tins, 4 doz.
. 2 65

204b. tins, J doz.
,. 2 60

Barrels, per lb.........
Half barrels, lb. ...
Qtr. barrels, lb. ... . o nsjj
Pails, 3=4 lbs ea . .. 1 75
Pail*. 25 lbs ea . 1 25

Maple syrup—Compound
Gallons, fi to case ... 4 80
4 gals., 12 to case .. . 5 40

ieals., 2* to case — 5 40 
Pinte, 24 to case 3 00 

Maple Syrup—pure 
Ga lone, 6 to case— 6 61

Ss, 121" case.. 7 25 
24 In case — T 25

4 to case........ 4 00
Qt. bottles. 12 to case 3 50 

Molasses, per gal—
New Orleans,

medium.......... 0 30 0 35
New Orleans,

barrels............ 0 28 0 32
Barbados, extra

fancy.......................... 0 45
Porto Rico........  0 45 0 52
Muscovado.................. 0 30

Dried Fruits.—There is a good sale for 
various kinds of dried fruits. Retailers 
are filling up the hollow spots in their 
stocks for the Christmas trade. Raisins, 
currants and peels have been moving 
freely. The latter are inclined to scar­
city, especially in better quality, and 
prices hold firm.

As we stated would be the case, the 
second arrival of Hallowee dates has 
brought lower prices. Supplies from 
the first vessel were well taken care of. 
The third shipment is due to arrive in 
New York on Dec. 20.

Prunes are in the same position as a 
week ago. Seeded raisins on spot are 
again a little easier, hut late advices 
from coast denote slightly firmer feeling 
there. Valencia raisins and currants are 
both in steady position.

Dates, figs and table raisins are going 
out freely for the Xmas trade.

5 to 40. In 2Mb. boxes.................................. .................... 0 16
to Ml " '• ........................................................ 0 15

70 to 80. in 2<-lb. boxes....................................................... 0 10
80 to 90. in 25-lb boxes....................................................... 0 09*
90 to 100, in 25-lb. boxes..................................................... 0 09

Same fruit In 50-lb. boxes J cent lea*.

. 26 lb boxes.....................................................  0 23 0 24
____  " " ............................................................... 0 25

Candied Peels—
Lemon......................0 10 0 11 Citron.................... 0 15 0 17
Orange......................0 10 0 124
Fig*, 2 to 2^ lnehes, per lb.. ........................... 0__ . ..................... .................  0
Be* tigs .......................................................................  0
Dried peachee......................................................................0
Dried apples.. ................................................................. 6
Evaporated apples ...................................................... 0
Currant*—
Pine Fillatra*— 0 074 0 08 Vostlzzas................ 0 10 0 12
Patras.................... 0 08 0 084

Uncleaned 4c less

10 0 13 
04* 0 P4| 
04* 0 07 
17 0 18
00 0 09* 
094 0 104

Raisins—
Sultana................................................................................. 0

•• fancy.......................................................................6
" extra fancy......................................................... 0

Valencias selected.............................................................
Seeded, 1 lb packet*, fancy...............................................

" 16 ox. packet*, choice.........................................

New Dates—
Hallowee*—

Pull hoxe*..........
Half boxes.

il n li 
14 0 144 
16 0 17 
.. 0 084 
.. 0 09 
.. 0 081

o 074 
0 08

Package dates,
per 1 lb....................... 0 07*

Fards choicest.. 0 0910 101

Coffee.—No special or new features to 
report in coffee. The firmness Is main­
tained. The statistical position is 
strong, that is, as far as visible supply 
is concerned. Chicory holds at the pre­
sent price of 12 cents per pound.
Rio. mooted......... 0 22 0 23 Mocha, roasted. 0 30 0 32
Green Rio........... 0 20 0 21 Java, roasted... O 39 0 35
R»ntoe. roasted. n 94 0 95 Mexican................  0 97 0 2*
Waricaibo, ** n 24 0 95 Gantemalo.............. 0 24 0 25
Rngotas...........  0 26 0 27 Jamaica................  0 24 0 2^

Chicory......................... 0 12

Spices.—There is good sorting trade 
in spices. The present Christmas bak­
ing demand is responsible. There are 
no special market features. Nutmegs are
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s >5-0
H

15-lb 60— 70 70- 80
24-32 85-1 15
22-31 80— 1 05 90-1 15
22—29 75- 95 85-1 10
28—00
25—90

90- 00

22—29 65- 85 76- 95
50—60
35—60 90— 00 1 60—2 50
22-00 67- 75 80— 9j
29—00 90-1 05 1 05-1 15
17-27 65— 95 76—1 10
18-22 
16-Oj

75— 00 75- 00

slightly easier but practically unchang- 
ed- iUti

Allspice.....................
Cayenne pepper....
Cream tartar...........
Curry powder...........
Ginger.......................
Mace..........................
Nutmegs....................
Peppers, black.........
Peppers, white.........
Pastry spice..............
Pickling spice...........
Turmeric...................

Range for pare spices according to grade. Pails oriboxes 
2 cents per lo. below tins. Barrels 3 cents below tin i.
Mustard seed, per lb. in bulk ................................... o 12
Celery seed, per lb. in bulk.......................................... o 20
Shredded cocoanut, in pails........................... 0 19 0 22

Nuts.—Nuts are certainly in promin­
ence now. Orders are coming in ireely 
lor supplies tor the Xmas trade. Whole­
salers’ stocks are practically complete. 
This week there have been a number oi 
price changes and happily they have 
been mostly downward in keeping with 
new crop values. Bordeaux and Marbot 
walnuts are at lower price of new 
crop goods. New Grenobles are expect­
ed daily but the first heavy direct ship­
ment will not arrive for a week or 10 
days. Peanuts have eased off in price 
as suggested would be the case. Those 
who have been following up our market 
reports knew what to expect of Brazils. 
Prices are higher this week and are firm 
at the advance, for supplies are scarce.

Old shelled walnuts were pretty well 
cleaned up before the arrival of the new 
which are quoted . at 35 to 38 cents. 
January arrivals will be lower in price.
Almonds, Formigetta............................................ 0/15 0 15*

“ Tarragona............................................... ftp 15* U 16
" shelled.....................................................  U 31 0 37 «

Walnuts, Grenoble....................................................0 16* 0 17 i
“ Bordeaux....................................................0 12 ,.0 13 j
" Mar bote....................................................  0 13 0 14 (
" shelled, new............................................  0 35 0 38

Filberts....................................................................... 0 11 0 IKS
Pecans........................................................................  0 17 0 18j
Brazils......................................................................... 0 19 0 20
Peanuts, roasted...................................................... 10 0 13

Beans.—Prices are unchanged but well 
maintained. There is a good demand 
through the ordinary channels.
Prime beans, per bushel............................................  2 30 2 35
Hand picked beans, per bushel .................. .......... 2 40 2 45

Rice asd Tapioca.—There are no new 
features to either rice or tapioca. De­
mand is of an appreciable volume in 
both lines.

Pot and pearl barley continue to in­
crease in value. Not more than a 
month and a half ago pot barley was 
quoted at $3.50 per cwt. The present 
price is $3.90 to $4. Pearl is $1 per 
cwt. higher.
Standard B, from mills, 500 lbs. or over, f.o.b.

Montreal...................................................................... 3 to)
Rice, standard B............................................................... 3 75
„ Per lb.
Rangoon.......... 0 031 0 04
Fancy rangoon__  0 05
Patna................ 0 05* 0 06
Jspan.............. 0 05 0 07
Java................. 0 06 0 07
Carolina.........  0 08 0 10

corn at from $140 to $300 per ton. "‘1 
certainly don’t expect any decline,” 
stated one manufacturer. ‘‘Un the con­
trary 1 expect to see further advances 
alter the turn of the new year.” The 
trade well know where prices went to 
following the 1909 crop. In that year 
the acreage of corn in the United States 
was 55,514 acres. This year, it was 
only 49,395 acres and besides the latter 
part of the crop was poor, while there 
has been no help from foreign corn, as 
it has been a poor year in Hungary, 
Turkey and Italy. indications are, 
therefore, for continued strength in this 
rnaiket.

Washboards.—An advance of from 35 
to 35 cents per dozen according to 
grades has taken place in washboards. 
Manufacturers state that the increased 
cost of the material used in their manu­
facture is the cause. Prices are also 
higher in the Umted States. Lumber is 
higher, while zinc has also been advanc­
ing considerably during the past year.

Olive Oil.—Prospects for new crop 
olive oil still continue quite favorable. 
One report says “The demand continues 
very good; prices are unchanged, if any­
thing hardening, while sales of new crop 
have been made at figures slightly above 
those asked last week. It does not look 
as if we shall see a very low market 
this coming season, although prices are 
expected to be reasonable in view of the 
good crop expected.”

Sago, medimm
brown.......... 0 05* 0 06

Tapioca—
Bullet, double

goat....................... 0 08
Medium pearl. 0 06* 0 07
Flake......................... 0 08
Seed................. 0 OCi 0 07

Brooms.—There has been no further 
advance in broom prices but the market 
is still strong. Broom corn still holds 
at the high figure and it is reported that 
90 per cent, of broom manufacturers of 
Canada and United States purchased

MANITOBA MARKETS.

POINTERS.—
Sugar.—Steady.
Coffee.—Strong.
Currants.—Scarce.
Prunes.—Strong.
Beans.—Firm.
Winnipeg, Dec. 7.—Another week of 

mild weather has assisted materially in 
making up for cold spell two weeks ago. 
In spite of this, however, there are yet 
many thousands of bushels that will not 
be threshed till spring and as a result 
collections have been backward and 
many retail merchants have been carried 
over by large wholesalers.

Tone of market at present time is de­
cidedly strong for all lines, and in many 
cases advances are expected within the 
immediate future. In discussing this 
topic one wholesaler predicted an ad­
vancing market on all lines this winter. 
When asked as to present volume of 
trade being transacted he was very op­
timistic, and pointed out that general 
trade conditions were healthy, and that 
in spite of disappointment regarding 
collections, caused by delayed harvesting, 
orders were being received in large quan­
tities, which at same time were conser­
vative with conditions. This factor 
alone he claimed was very encouraging
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as it demonstrated that retailers realiz­
ed that in view of the prevailing situa­
tion they were not justified in asking for 
large credit. The main drawback at the 
present time was the serious blockage 
that was existing in the freight yards 
in the city of all railroads far the last 
three weeks. Conditions were not bet­
ter than last week and that cars were 
lying in the yards which should have 
been unloaded from ten days to two 
weeks ago. This neglect might be due to 
some extent to the eliort to get as 
many cars of wheat to head of lakes be­
fore navigation closes. This should have 
taken place on Nov. 3U, but an exten­
sion to Dec. 5 was granted by insurance 
companies, and in rush to get all vessels 
cleai before midnight of that date, other 
lines or freight are simply being ignored. 
After the close of navigation the price of 
wheat usually drops about three cents. 
To give some idea of the enormous quan­
tities of gram leaving the head of lakes 
it might be well to state that 3,095,UUU 
bushels were loaded out in the 34 hours 
preceding midnight of Nov. 30.

In the trade direct all lines are hold­
ing steady and few changes are neces­
sary. A rearrangement of prices will be 
noticed in some cases.

Sugar.—The situation in sugar is some­
what firmer than it was last week, and 
now that the Christmas season is on 
hand there is little chance of decline be­
fore the end of the year. Retailers have 
stocked up to supply the season’s de­
mands but they are still looking for low­
er figures and will not order more than 
enough to supply immediate demand. 
Prices remain unchanged therefore at 
last week’s figures.
Montreal and B.C. granulated, in bbls............................ ti 40

“ “ in sacks................... ................................ 6 35
“ yellow, in bbla..................................................... 5 50
“ " in sacks..................................................... 5 95

Icing sugar, in bbla................................................................... 6 75
“ “ in boxes (25 lbs.)................................................. 7 U0

Powdered sugar, m buis......................................................... 6 55
“ “ in boxes..................................................... 6 55
“ “ in small quantities.................................................  6 30

Lump, hard, in bbis................................................................. 7 25
“ “ in i-bbla................................................................. 7 35
“ “ in 10u-lb. cases.................................................... 7 25

Syrup and Molasses.—Steadiness con­
tinues to prevail in these lines and while 
no rapid advances are taking place, yet 
the market is likely to go higher before 
the winter is out. Prices being quoted 
by the largest wholesalers in town are :

Syrups—
24 2-lb. tins, per case.................................................................. 2 38
12 5-lb. tins, per case.................................................................. 2 78
6 10-lb. tins, per cate................................................................ 2 66
3 20-lb. tins, per case................................................................ 2 67

Half barrels, per cwt.................................................................. 4 00
Barbadoes molasses, in half barrels, per gallon............... 0 48
New Orleans molasses, half barrels, per gallon----  0 30 0 31

Dried Fruits.—An active demand still 
continues for all lines of dried fruits. 
New figs are active and moving freely. 
Prunes are perhaps of greatest interest 
this week and all indications point to an 
advancing market. One large wholesaler 
stated that 90 per cent, of the crop in 
California has already been shipped. Re­
sult is that this will mean bare market 
early in new year. Prices he predicted 
would range as high next spring for

;
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prunes as they were this summer. These 
conditions have been brought about by 
abnormally strong European demand. 
Two steamers had sailed from San Fran­
cisco for Europe last week each carrying 
about 500 carloads of prunes. Such a 
condition has never been known before 
and California growers are unable to ac­
count for it. As regards Mediterranean 
fruits the trade was watching the effect 
of the present Turco-Italian war with in­
terest. It is the opinion that if hostil­
ities continue much longer Turkey will 
order all exports to cease, which would 
consequently aflect the price of figs con 
siderably. All Mediterranean fruits will 
be scarce unless some change takes place. 
Prices prevailing at present are

New prusea. l‘er lb. 70-80s, 25b, B.p.........
90-KL». 25, B p.... 0 06 70-808, 10b, e p .
•M ime, lde, » p . .... 0 0* bO-708 25s, b p........
80-90b, 25b, s.p .... 0U8* 5O4i08.25e.ep
80-906, 10s, B.p.... .... 0 09* 40-5ue, 258, B.p........

New Figs—
Camel 3-crowo table tigs...........................

'■ 4-crown table ti*b................ ....................
“ 5-crown table tigs ............................
“ 6-crown table tigs, about 10 lbs..................

6- crown table fige, al>out 50 lbs..................
7- crown table tigs, about loO lbs...............

“ 9-crows table tigs, about 1U lbs........  ....
Emmanuel 3-crown..................................................

Club box figs

0 09 
0 IV 
u 09* 
• 10 e lit
0 10 
u 11 
U 1H
o i-| 
0 12* 
0 14* 
U lb 
0 0*4 
0 0:? 
0 09^
0 lu 
0 11 
0 06

Cooking Figs—
Choice boxes.........................
Half boxes...............................
Half bags..........................
Valencia raisins—

Fine, f.o.s., 28s., s.p., per box......
Fiue, selected, 28s , s.p., per box 
4-crown layers, 28b., s p., per box 
4-crown layers, 14s., s.p . per box. 
4-crown layers, 7s., s.p., per box 
Me plus ultra, 28s., s.p , per box. 
Currants-

Dry clean, per lb....................
Washes, lier lb.......................
1- lb. package............................
2- lb. package ....... .........

0 05* 
0 05*
0 04™

2 00 
2 10 
2 30 1 2 
0 58 
2 3;

U 071 
0 08 
0 06; 
0 17Î

Nuts.—Regular Christmas demand is 
already prevailing for all lines of nuts 
and all lines are moving freely. No new 
stocks have been added to market.
New Filberts, large. 0 11* Tarragona Almonds. 0 16*
Marbot Walnuts---- 0 131 Aberaness.................. 0 141
Brazil Nuts............... 0 18 Pecan Choice............. 0 17

Coffee.—Cofiee market is unchanged, 
demand remaining strong and prices 
holding firm.
Coffee, standard Rio. 0 17* Coffee, choice..................0 17

Coffee, extra choice.. 0 18*

Beans and Peas.—New prices are quot­
ed in beans and peas. The lines are ex­
ceptionally strong and the demand is
keen.
Beans, 3-lb. picker, per bushel .............................  2 55 2 65
Hand picked, per bushel .....................................2 7u 2 76
Peee, split. 100 lbs...................................................3 10 3 16

BRITISH COLUMBIA.
Vancouver, B.C., Dec. 7.—The season­

able .Japanese orange is on the market 
again, the first shipments having arriv­
ed this week. They are of good quality 

Ubis year, and give evidence of greater 
care in the orchards in the Orient. It 
looks as if the .Jap, ever quick to learn, 
tS1'profiting by the rejection of ship­
ments two seasons ago, because of infec­

tion by fruit pests. Prices are 5U and 
55 cents, retailing at 65 cents.

The price of eggs has climbed to its 
usual winter altitude, beyond the reach 
of the ordinary population. Strictly 
new-laid, the kind to be depended on, 
are not jobbed to a large extent, in 
many instances being sold direct to the 
stores. They are bought for 75 and 80 
cents, and retail at 85 cents. Selected 
retail at 40 cents, with a lower grade at 
35, the jobbing price being 32 and 33 
cents. The 40-cent brand are good for 
general purposes and there are large 
sales.

NEW BRUNSWICK MARKETS
St. John, Dec. 7.—General satisfaction 

pievails among majority of local whole­
salers regarding the increased trade of 
late, largely due to preparations lor 
holiday season. Money is circulating 
quite freely, and orders are steadily com­
ing in. Travelers in general report good 
business througli country centres ol 
province, as well as in other cities. All 
outlying districts have been supplied for 
the Christmas trade in so far as large 
orders are concerned, and dealers are 
gratified with the results. Retailers are 
now buying sorting up orders.
Bacvu........................ 0 15
Beane, hand 

picked, hue 2 50 2 66
Beane, yellow

eye, bus......... 2 60 2 65
Butter, dairy,

lb................  0 21 0 23
Butter, cream­

ery, lb......... 0 24 0 27
Bue k w b e a t, 

west, grey, bag 2 80 2 85 
Oheese, new, lb. 0 15* 0 16 
Currants, I s, lb. 0 08 0 08i
Canned goods— 
Beans, baked. 1 15 
Beans, string . 1 02*
Corn, doz....... 1 00
Peas. No. 4............
" No. 3.............
M No. 2............
M No. 1.............

Peaches, 2's,
dozen.......... 1 95

Peaches, 3's,
dozen.......... 3 00

Raspberries,
dozen.......... 2 05

Strawberries. 1 85 
Tomatoes....... 1 76

1 25 
1 05 
1 05
1 20 
1 25
1 30 
1 80
2 00

2 10 
1 90 
1 80

Clams.............  4 00 4 25
Oommeal, gran........ 5 25
Commeal, bags........ 1 80

" VJls........ 3 76

Kggb, hennery 0 4 > 0 45
Kggs, case---- 0 28 0 30
Fin. Haddies .. 4 40 4 50 
Fish, cod, dry... 6 25 6 50 
Flour, Manitoba 6 45 6 50 

" Ontario.. 5 60 5 65 
Ham.......................... 0 15
Lard, compound
ib.....................0 103 • 11

Lard, pure, lb... 0 131 0 13
Lemons, Messi­

na, per box.......... 4 60
Molasses, fey.

Barbados, gl 0 40 0 41
Oatmeal, rolled — 5 75
Oatmeal, std........... 6 35
Pork, domestic

mess...........  22 00 22 60
Pork, Ameri­

can clear.. 21 50 24 00
Potatoes, bbl 1 75 2 00
Raisins, Cal.,

seeded...........  0 10* 0 11
Rice,lb 0 03* 0 04
Salmon, case—
Red spring... 7 76 8 00
Cohoes.......... 7 25 7 50

Standard gran. 6 00 6 10 
Austrian " 5 90 6 00
Bright yellow.. 5 80 5 90 
No. 1 yellow... 5 50 5 CO 
Paris lumps .. 7 00 7 25

NOVA SCOTIA MARKETS.
Halifax, Dec. 7.—Orders now coming 

to hand for Christmas groceries are of 
good volume and trade this season gives 
promise of being excellent. Stores are 
making fine displays of dried fruits, and 
other goods for the festive season. All

Provision houses buying poul­
try are advising country mer­
chants to ship their turkeys 
early this month. One firm 
places date at not later than 
Dec. 19, as, it claims, there will 
likely be a slump in prices after 
that date.

the dealers have the goods, however, and 
they will get them out in good time. 
The sales of dried fruits so far is above 
the average, particularly Valencia rai­
sins, the stocks remaining in wholesale 
grocers’ hands being small. This has 
caused an unusually heavy demand for 
California muscatel raisins which are 
going to the trade at 8£ cents per 
pound.

Grocers' Letter Box
The Canadian Grocer solicite enquiries for 

this Column on Trade Queatioua. if yea de 
«ire the manufacturer of any line ef geode, 
where an article can be secured, etc., etc., 
irrite ns.

Editor Canadian Grocer :—Can you 
inform us through your Letter Box col­
umn of the names of independent can 
ners in Ontario.

We have perused The Canadian Grocer 
for a number of years and have derived 
many advantages from it for our busi­
ness.

W. DURANCE.
Hamilton, Ont.
Editorial Note.—Among the names of 

firms requested are the following . 
Essex Canning Co., P.sscx ; Oshawa 
Canning Co., Oshawa; .1. B. Orser, 
Bioomlield ; Church Bros., Picton ; 
• ino. McKay, Limited, Bowmanville ; 
London Canning Co., London ; Ontario 
Canning Co., Sarnia ; Vineland Can­
ning Co., Vineland.

Mr Manchee, of H. W. Nelson & Co., 
Toronto, was in Chicago last week at­
tending convention of National Broom 
Manufacturers’ Association of United 
States and Canada. There were over 
300 manufacturers of both countries.

Invitations are out for the smoking 
concert of the Toronto Retail Grocers’ 
Association to be held in St. George’s 
Hall, on Thursday evening, Dec. 14.

Wilson & Kenning,, Haileybury, Ont., 
have sold to Jacobs & Gordon.

The Standard Blend Tea Co. has been 
given charter by the Ontario Govern­
ment. The office is at Peterboro, Ont.

The National Packers’ and Machinery 
and Supply Association will held its 
annual convention in Rochester the sec 
ond week of Feb., 1912.

In the last issue of The Canadian Gro­
cer error was made in the two-page ad. 
of Sugars and Canners, Ltd., Montreal, 
who are well known in different parts of 
the country as the *'Always Something 
New” confectionery people. The popu­
lar line of mixed candy was given as 
selling at 7£ cents per lb. instead of 
84 cents. Readers when ordering kindly 
note.—Advt.
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NEW CANNING CONCERN.

Montreal Despatch Tells of Men Inter­
ested—Five Factories Con­

templated.
Montreal, Dec. 7.—(Special.)—There is 

a report here of the formation of a new- 
big canning company headed by C. H. 
Cahan and a number of Montreal capi­
talists. It is stated that 5 factories 
will be erected in Ontario. While there 
is nothing definite yet re the name of 
the company, rumor has it that it will 
he called the British-Canadian Canners’ 
Co., and that it will begin with paid up 
capital of $500,000 bonds, paying six 
per cent., and $750,000 of common 
stock. Those already identified with the 
company are C. II. Cahan, H. A. Lov­
ett, .John Black and Sir Henry Bate of 
Ottawa.

D. C. T. A. BANQUET.
Montreal, Dec. 7.—The annual banquet 

of the Dominion Commercial Travellers’ 
Association to he held in the Windsor 
Hotel, Monday, Dec. 18, gives promise 
of the usual brilliance with which this 
function has usually been accompanied. 
Among the public men who have signified 
their intention of attending are Sir Wil­
frid Laurier, Hon. Geo. E. Foster, Hon. 
C. .1. Doherty, Fred C. Lariviere, pres­
ident of the Chambre du Commerce,
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Montreal, and J. H. Burland, president 
of the Board of Trade.

Premier R. L. Borden has been invited 
and may possibly be present if his par­
liamentary duties do not prevent him.

ALBERTA MERCHANTS’ DEMANDS.

Want Practically all Exemptions Abol­
ished Where Debtors May Escape 

Debts.
Edmonton, Alta., Dec. 5.—The retail 

merchants of the province had a deput­
ation officially call upon Premier Sifton 
recently to present a petition which 
the) claim has been signed by every re­
tailer in the province. It pleads for the 
abolition of practically all exemptions 
under cover of which debtors are enable 
to escape paying their debts.

The retailers claim it was very well in 
the old days of the territorial councils 
to exempt a great many articles so that 
farmers and others could be induced to 
come into the country. The retailers 
say that to exempt all these articles 
now is to aid dishonest people to escape 
from paying their grocer and butcher 
hills.

The retailers think that farm imple­
ments, stock and land should only be ex­
empt from seizure when they are held 
and owned by a debtor actually living 
on and farming the land.

SOMETHING NEW IN MONTREAL.
Montreal, Dec. 7.—A week ago there 

was opened in Dupuis Freres, depart­
mental store, what is termed a model 
grocer department having for its motto 
“quality, economy and good service.” 
The firm’s avowed aim is to supply their 
numerous customers with the highest 
class food products at wholesale prices, 
plus a small percentage to cover cost of 
administration. H. B. Wylie, formerly of 
the grocery department of W. H. Scrog- 
gie, Ltd., has charge of the Dupuis de­
partment.

It is apparent that the new venture, 
like many others of the same - kind, is 
merely a form of advertising and is an 
illustration of what the ordinary retail 
grocer has to contend with.

XMAS CARD PHRASES.
New walnuts—every nut is full of meat. 
Taste the taste of these chocolates. 
Everything for the Christmas cake. 
Don’t forget to buy icing sugar.
These cake candies will set off your 

cake nicely.
Figs are both healthy and pleasing to 

the palate.
Bu> our assorted nuts.
Purchase your table raisins now. 
Poultry dressing for that turkey.
Of course, you want cranberry sauce.

New Season’s Goods
NOW IN STORE

RED SPANISH PIMENTOS, in tins
EXTRA MUSHROOMS, in glass

CHOICE FRENCH PRUNES, in glass 
BRUSSELS SPROUTS and

SPINACH, in tins

L. A. PRICE & COMPANY, Shipp«»
BORDEAUX, FRANCE

CHAPUT, FILS & CIE. Wholesale Importers

FANCY GROCERIES, TEAS AND WINES 
Distributors 

MONTREAL
* Si
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REMEMBER
Be ready to meet the extra demand that will 
be made for the very HIGHEST CLASS FOOD 
DELICACIES, during the coming Holidays.

Clark’s Paragon Ox Tongue
“Inglass Brand,” 1* and 2. In Cans, lè, 2 and 2$.

Juicy, sweet and without a rival for savouriness, 
has that tonguey taste which has made Clark's 
Ox Tongues famous and in demand from 
Halifax to Vancouver.

Clark’s Christmas Plum Pudding
THE VERY ESSENCE OF DELICACINESS

Clark’s Pork and Beans
WITH PLAIN, TOMATO AND CHILI SAUCES

W. CLARK, - MONTREAL
Manufacturer of the Celebrated MINCEMEAT 

put up in the NEW STYLE CAN. |
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Expenses and Leaks in Business
Their Relation to Profits—Grocery Business Looks Good on 
Paper and to Those Not Acquainted With Big Expenses and 
Leaks Which Cut Away Profits- Some Examples.

(By R. J. Young.)

The grocery business looks good on 
paper. That, perhaps, is one of the rea­
sons why clerks are often so anxious to 
get into business for themselves, after­
wards to be disappointed in results.

It may be the reason why consumers 
unaware of the large expenses and the 
many leaks, believe that the dealer dis­
pensing groceries has a gold mine. It 
is the incentive for many people to en­
ter the business who know practically 
nothing about it. For the simple reason 
that it looks good when figured on 
paper.

Prospects Were Rosy.
When I first enquired into the pros­

pects, I was delighted with the bright 
future which seemed to be ahead with 
very little èxertion. I was told by men 
in the business, that the profit on gro­
ceries averaged around twenty per cent. 
That may be pretty nearly true. It 
varies greatly with different dealers.

On beginning to figure on that basis, 
I reckoned on doing a $200 business per 
week. That would mean a profit of 
forty dollars per week. Figuring that 
expenses would be fifteen dollars, that 
would leave twenty-five dollars net pro­
fit. This, compared with the salary I 
was then receiving looked mighty big. 
Here’s how I figured out my expenses :
Rent of store per week ................. 5,00
Wages for assistant ....................  6.00
Keep of horse .................................. 2.00
Light, per week ..................................... 50
Heat, per week .......................................50
Advertising, per week ................... 100

Total ........................................... $15.00
Is Now a Wise Man.

I am wiser now in regard to the ex­
penses of running a grocery store and of 
the profit derived by the proprietor. In 
my expenses I had forgotten to figure on 
a few items. In making an estimate one 
should include rent, salaries, light, heat, 
advertising, delivery, management, sta­
tionery, printing, loss by bad accounts, 
wrapping paper, twine, decorations, fire 
insurance, deterioration of fixtures, tele­
phone, cost of collections and business 
tax.

To be exact, one might also add an­
other very substantial list, including 
brooms, cleaning, donations, newspapers, 
wagon grease, horse shoeing, nails, 
messengers, pencils, pens, postage, post 
office box rent, repairs, soap, telegrams, 
free cigars and candies, harness, extra 
help, broken goods and goods forgotten 
to be charged.

Proprietor’s Salary.
Then to top this, the proprietor must 

be given a salary, and take what is left 
as the return on money invested or de­
duct the interest on the amount invested 
and take what is left for salary.

Indeed, the grocery business is not 
exactly the dream which I figured it in 
my days as a clerk, nor the returns so 
encouraging

Watch the Leaks.
Besides keeping expenses at a minimum 

for the business done, the grocer must 
give special attention to the prevention 
of leaks if he would secure a Living pro­
fit. Not alone must the large and con­
spicuous leaks that drain away the 
store’s profits be closely watched, but 
also the smaller ones which through 
their relatively less importance are li­
able to be overlooked, but these same 
smaller leaks decide to a great extent 
the amount of total profit.

Poor buying is a source of consider­
able loss in many establishments. While 
the grocer should always aim to keep a 
complete stock, there is a difference be­
tween this and overbuying. It is prefer­
able to buy a too small amount than 
too large. Purchases should be gauged 
on previous sales of the article, consid­
ering always the prospects for an in­
crease or decrease in its sale in the 
future.

There is also the prevention of the ac­
cumulation of dead and unsalable stock 
in the store. If you purchase a case of 
a certain article and two packages stand 
on your shelf until they are not fit for 
sale, then you have made practically 
nothing or perhaps lost on the deal. Re­
member that the profit comes from the 
sale of the last package of every dozen. 
With that fact before you, use your 
salesmanship not, only to sell the eleven 
but the twelfth, for therein lies your 
profit. There is also much in knowing 
when to move an article regardless of 
cost. I believe that the first loss is 
the best.

Overweight in Sugar.
Carefulness in weighing is another es­

sential of the successful store. I was in 
a brother grocer’s store the other day 
when a clerk was weighing several pack­
ages of sugar. In the first place, he 
impressed one with the fact that his 
chief desire was to complete the work 
regardless of his employer’s profit. The 
counter, scales, and the floor, received a

43

liberal sprinkling of the valuable sweet- 
stuff. When he had finished, I placed 
three of the parcels on the scale and 
found the generous clerk had given cus­
tomers all the way from U to 1 ounces 
of sugar more than they were entitled 
to. In other words, he has cheated his 
employer of just that much, .lust an­
other example of the leaks that will 
creep into a business where every care 
is not exercised.

In the storehouse of the same store 
was observed a good many leaks. On 
first view one of the most prominent 
was a hole in a sack of grain which was 
allowing the profits, literally, to flow 
down the crack in the floor. At one side 
was a sack of peanuts, also with a hole. 
To this the clerks had given considerable 
attention, but in the w ay of helping 
themselves to the contents whenever 
they happened to pass. Farther on a 
bundle of paper bags had fallen out up­
on the passageway, and over these the 
clerks had trampled, making many un­
fit for use.

Catsup Lost in Sawdust.
Passing out of the storehouse I found 

a case filled with sawdust in which was 
still a bottle of catsup which the clerk 
in his hurry had neglected to unpack.

At one side of the backyard was a pile 
of broken boxes which the grocer was 
using as kindling instead of keeping them 
in good shape and selling the same. 
There was indeed plenty of evidence that 
the store needed a business doctor.

The grocery business is no dream. 
However, it will return a fair living pro­
fit to the man who is prepared to give 
it the necessary effort and attention, and 
who watches closely the expenses and 
the leaks.

RICE IMPORTS.
During the six months ending Septem­

ber, 1911. Canada imported 7,563,650 
pounds of cleaned rice. Of this, 4,101,- 
673 pounds came from Great Britain, 
2,387,935 pounds from Hong Kong, and 
485,012 pounds from the United States. 
Vncleaned, or unhulled rice comes in 
free. During the same six months, 31,- 
144,892 pounds were imported. United 
States sent only 1,300 pounds, Hong 
Kong 6,232,827, Japan 6,047,578, and 
other countries 18,863,187 pounds.

GUM AS MOUTH-CLEANSER.
Dr. Le Grand Kerr, of New York, a 

specialist in diseases of children recom­
mends the use of chew ing gum as a 
mouth cleaner. It is, he says, especial­
ly effective in infectious diseases where 
a child usually rebels against the use of 
cleansing lotions.
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The Handiness of ex®,
added to their downright goodness, leads the discriminating 
woman to use them in far larger quantities and with greater readi­
ness than old-fashioned meat extracts.

Make this handiness of 0X0 Cubes a strong point in your 
selling talk. Point out to her that there is no dipping with a 
spoon—no measuring—no waste.

With 0X0 Cubes on hand she is never at a loss for an 
appetizing, refreshing hot drink or a nourishing soup, and with 
them she can vastly improve the flavor and food-value of the 
warmed-up meat dishes which are so difficult to make tempting.

It’s worth while to push 0X0 Cubes, co-operate with the 0X0 advertising and 
get for yourself this rapidly growing 0X0 trade.

Put up in lOo. and 26c. Boxes

CORNEILLE DAVID (EL CO.
MONTREAL TORONTO WINNIPEG 
OTTAWA LONDON, ONT. ST.JOHN.N.B.

Accurate
Oil

Measure
Do you know that most hand measures in use to-day are too large— 

1 hey are. II you have one you are probably giving away a part, if not 
all, of your profit on each gallon. That’s Pure Loss.

To insure everybody a square deal buy a

BOWSER
Self-Measuring System

RETURN tat 
COUPON

It is guaranteed to give correct measure, U.S. Standard— 
;i cubic inches). That is fair to you and to the customer

S F.
vuuiv iiiviics/. i iirii is iaii lu y\ju auu lu me customer 

alike. Then it does away with measures, funnels, barrels, 1 am inter­
oil odors, contaminated merchandise, etc. It saves Space, Æ*ei“measur?ne 
lime and Money. The cost is so slight you can’t af- tenin'e”' plei,se 
fordtodo without one —They will pay for themselves. Æ s. .Humming com- 
Send the Coupon NOW for our Illustrated Catalog. It’s FREE oin'^obhgatioii’on'my

S. F. BOWSER & CO., Inc. - Fort Wayne, Ind. XZZ
Atlanta New York Boston Philadelphia Minneapolis Address

San Francisco St. Louis Dallas Chicago Toronto ^

=Just Arrived^
Italian Peeled Tomatoes

The quality is exceptionally 
high and absolutely superior 
to any other line on the market.

Haricot Vert,
Italian Canned Green Beans

Here is a line that is worthy 
of a place in your store Prices 
are wonderfully reasonable.

ALSO
complete assortment of
Italian Tomato Pastes

(Bertolotto and Ercole Brands)

% lb. 1 lb. 2 lb. 10 lb. 
and 20 lb. tins.

H. E. VIPOND
197 St. Paul St., - MONTREAL
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Its Flavor Leads to Sales
99“ROYAL SHIELD

COFFEE
By sheer force of merit, through perfect blending, giving it an exquisite 

flavor. Royal Shield Coffee has achieved a remarkable success in the 
Canadian market, and merchants all over the West, who introduce 

Royal Shield Coffee to their customers, are laying the foundation ot 
satisfactory repeat business, at the same time making a large 

financial gain.

Our stocks are now replete with Dried and Evaporated Fruits, Table 
Raisins, Figs, Nuts and Peels for the Christmas trade. Orders to any' 1 

of the following addresses shall receive prompt and careful attention.

Campbell Bros. & Wilson, Ltd., Winnipeg
Campbell, Wilson & Horne, Limited, Calgary 
Campbell, Wilson & Smith, Limited, Regina 
Campbell, Wilson & Adams, Limited, Saskatoon 
Campbell, Wilson & Horne, Limited, Lethbridge

ELEVEN GOLD MEDALS

FUSSELL’S CREAM
PURE, RICH, THICK EATING CREAM

(“GOLDEN BUTTERFLY” BRANDI

THE WHIPPING CREAM
Is better than “ Devonshire Cream”

In key opening sterilized cans, to sell at 
10, 15 and 25 cents.

Single Cream for Tea and Coffee
(“PURPLE BUTTERFLY” BRANDI

In key opening sterilized cans, to sell at 
15 and 25 cents.

No Preservative or Colouring Matter of any kind is used. 
Warranted to comply with the laws of this country. NO 
FEAR OF PROSECUTION. ABSOLUTELY PURE.

Guaranteed h keep good for 12 months unopened at all seasons
Sole Agents in Canada, frcyn whom Samples 

may be obtained:

Alexander Marshall, 144 Water Street, Vancouver. B.C., for British 
Columbia and Yukon District; Hamblin & Brcreton, Limited, corner 
Notre Dame and Victoria Streets, Winnipeg, for Manitoba and Sas­
katchewan", ,C. Fairall Fisher. 22 St. John Street, Montreal, for Quebec 
and Ottawa; McCarthy, Holloway & Reid. P.O. Box 1056, Edmonton. 
Alberta, for Alberta", R. B. Colwell, 265 Barrington Street. Halifax, for 
Nova Scotia.

THE

M
LIGHTING SYSjail

C^MAKES
\pLEASED 
ICUSTOMS)

Think of it from your customer*’ point of view. I’vople 
don’t know why they dislike a store, hut consciously or 
unconsciously, they avoid a poorly lighted one. Un the 
other hand, in a well-lighted store, customer* stay longer, 
do their shopping better and buy more.

1‘lease your customers and increase your sales by having 
the best lighted store in town. Il-K Lighting System will 
make it bright as day at a less cost than any other method 
of lighting, (an he installed anywhere—no matter where 
you live. You own your own gas plant, always ready to 
light. Each lamp produces from 500 candle power up. of 
pure white, brilliant light at an average cost of one cent 
per hour.

You need a light like this in your store. Write to-day lor 
Booklet “.M”—It’s free—a postal brings it.

Bice-Knight, Limited
TORONTO
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CLERK S CONDITION AND THAT OF YEARS AGO
Independence Existing Now Was Not so Prominent in the Old 
Days—A Conspiracy Among Clerks Which Ended in Failure.
By A. H. Harvey.

Grocers find a certain independence 
among clerks to-day that was altogether 
lacking in the trade two or three de­
cades ago. Looking back to the days 
when he was passing through his clerk­
ship the grocer recalls the long hours 
that were then the general rule, but now 
his clerks have no night work and when 
they are requested to give a little extra 
time it is not always done with the 
best grace

A grocer recently discussing this point 
remarked that when he was a clerk his 
employer was but little short of a 
czar Hours were long, and if a clerk 
demurred he was generally instructed to 
find other employment. This grocer 
had learned the business in the Old 
Country where he was apprenticed for 
four years to a grocer who paid him 
the princely! wages if 3s 6d a week 
However, the clerk had usually received 
a thorough training and he went out in­
to the world with an efficiency and 
capability that is said to be lacking in 
the present day product of the trade, or 
at least with quite a percentage of it.

Couldn’t Stand Their Ground.
The grocer recalled one occasion when 

a silent mutiny broke out among the 
clerks with whom he worked. There had 
been long hours and some of the clerks 
talked of walking out if their position 
was not ameliorated This grocer threw 
in his lot with the others but when the 
time came to carry out their plans, the

To-day, good clerks are scarce, and 
conditions are much improved. It is a 
noticeable fact that the inferior clerks 
are those who make the heaviest de­
mands. They over-estimate their im­
portance, possibly feeling secure in their 
position.

---- ------
PUSH GELATINE SALES.

Pointers on How Good Results Can be 
Accomplished.

By H. T.
How many sales of gelatine will you 

have during the coming holiday trade?
This question is suggested by the fact 

that to secure the best returns during 
the coming season the grocer must use 
his imagination in order to place before 
his customers as extensive a stock as 
possible. Gelatine is an article that 
goes into all but the poorest homes and 
is included or should be included in all 
Christmas orders. The grocer should 
remember that gelatine not only forms 
a part of many delicacies of the table 
but it enhances the appearance of the 
tables when just little things add to the 
charm of a home gathering.

But, gelatine has been mentioned only 
as an example of opportunities that are 
presented but of which full advantage is 
not often taken The grocer must de­
cide for himself what his programme is 
to be. He knows the limits of his stock 
and the character of his customers. He 
must play his own game.

But speaking of gelatine, it must be 
remembered that there is a wide demand 
for this article during winter. Little

social affairs in the homes are numerous 
and gelatine should have a fair trade 
Giving this and kindred articles an oc­
casional selling help in the form of a 
window or counter display will assist 
materially in bringing results.

POSITIONS WANTED

COFFEE EXPERT (with wide experience in green 
end roeeled coffees in buying, blending enc 
superintending roesting) desires position ss 

msnsger of coffee department in wholesele grocery 
or coffee firm. Winnipeg or West preferred. “ Coffee 
Blender,” Box 404, CANADIAN GROCER, Toronto

FINEST
ENGLISH KIPPERS

AND

EUROPEAN GAME
Ven Ison 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC, Ltd.
23 Gl. CHARLOTTE ST.

LIVERPOOL, England

HOW MUCH 
IS YOUR 

NAME WORTH ?
We are safe in saying that it will 
be worth a considerable amount 
to you if you determine to sell 
the best of goods all the time.

Macaroni Vermicelli
(“SWALLOW” BRAND)

should be stocked and pushed 
right now. You know the reason.

Make a point of asking for 
“Swallow”(ln French,Hirondelle) 
when ordering from your whole­
saler. You will get quality goods 
by specilying this brand.

TIh 6. H. Citelll Company, Ltd.
MONTREAL CANADA

ringleaders backed down and our grocer 
was the only one ready to act

Have you ever thought that a great many grocers needlessly limit
the sale of

MINCE MEAT
to the Christmas season and thereby suggest to their trade that 
mince meat is only good to eat at that particular time ?

Has it ever occured to you that these grocers are throwing 
away money just as much so as if they took cash from the till and 
threw it down the sewer ?

Think it over. It is worth while.

Is there one real good, live reason why it should be so ? 
Especially so when our mince meat is procurable.

J. H. WETHEY, Limited
ST. CATHARINES, ONTARIO
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YOUR GOODS KEPT 
PROMINENTLY BE­
FORE THE WHOLE­
SALE TRADE jS 3$

Manufacturers and Shippers
of Eastern Canada, Europe and the United States who 
wish to get in right with the trade-increase of booming 
Western Canada should avail themselves of the facilities 
and service we offer.

Our five large warehouses at the five main distribut­
ing centres of the West enable us to cot er the territory 
in an aggressive and thorough manner.

We have an unrivalled connection among the whole­
sale trade of Western Canada. May we push the sale 
of your grocery lines in this territory?

We call daily upon every jobbing house in Manitoba, 
Saskatchewan and Alberta, ensuring every product we 
handle heingkept prominently before the wholesale trade 
in a wholly effective way that no other house can offer.

It's Your Move

Nicholson & Bain
Wholesale Commission Merchants and Brokers
HEAD OFFICE - - WINNIPEG, MAN.

Winnipeg, Regina, Saskatoon, Edmonton, Calgary

|C the housewife asks you for something to pro- 
Ir duce a polish not a faint shine

HAND HER ROYAL POLISH
|P you want a line giving thorough satisfaction, 
Ir just

STOCK ROYAL POLISH
|P you want a profitable seller that every 
Ir household needs

IT’S ROYAL POLISH
IP your customers want a polish for brass and 
'■ metal

SELL THEM ROYAL POLISH
|P you are under the impression that polishes 
Ir deteriorate through time

EXAMINE ROYAL POLISH

IT IS DIFFERENT AND SUPERIOR TO 
ANY OTHER MANUFACTURE. THAT 
IS WHY IT IS THE LINE FOR YOU.

The Royal Polishes Company, 
Montreal

‘Pride of Canada’
Maple Syrup

is undoubtedly the purest on the 
market to-day. It IS maple. That 
is why you should have it to 
supply those customers asking for 
Maple Syrup.

THE ADVANTAGES

to you of handling this line in 
preference to others are numerous. You have 
the satisfaction of recommending Quality 
Goods. You have the pleasure of seeing your 
customer endorse your recommendation and 
still greater the satisfaction of selling more 
goods than formerly.

“PRIDE OF CANADA” and N-O O-T-H-E-R

The Maple Tree Producers' Assoc.
LIMITED

MONTREAL TORONTO
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’PON HONOR PRODUCTS 
Gunns Quality 
Wafer Sliced 

Breakfast Bacon
(No Rind—No Waste)

In attractive sealed one-pound cartons. A 

special cure of delicious flavor. Put up in 

any quantity.

Why not try a sample 
with your next order ?

GUNNS
Pork and Beef Packers, - WEST TORONTO

“If it’s Reindeer
Brand it’s Good.”
This is in the minds 
of all users of Con­
densed Milk or Coffee. 
Now tell your cus­

tomers about REINDEER CON­
DENSED COCOA. It contains Milk 
and Sugar. Always ready by simply 
adding boiling water. Average cost, 
one cent per cupful. Delicious bev­
erage after rink.

Manufactured only by

LIMITED

Truro, N. S. Huntingdon, P. Q.

Fearman’s “Star Brand” 
Lard

is good pure lard, made under 
Government inspection, put up 
in

Tierces 350 lbs.
Tubs 60 “ 
Wooden and 
Tin Pails 20 “

Tin Pails

1-lb. and 2-lb. cartons

10 lbs. 
5 “
3 “

Pure lard is in great demand. 
Prices are going to be higher.

ORDER NOW

F. W. Fearman Co.
UMITMD

HAMILTON

You’ll Never
On Helm's

Cocoanut

'À
m

ÜSf of Quality
Always greatly in demand for its exceptional 
flavor, pure white long shreds and full weighi 

package.

Canadian Cocoanut Co., Soie M»Ler., Montreal

“NUGCET” POLISHES
WILL NOT FREEZE

SHOW YOU A GOOD MARGIN OF PROFIT 

Price list mailed on request.

THE “NUGGET” POLISH CO., LTD.
TORONTO, ONT.
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Christmas Poultry in the Limelight
Dealers are Wondering How Supplies Will be—Look for Ample 
Offerings for Xmas—Turkeys Generally Small in Size—Diffi­
cult to Size up Live Hog Situation—Comparison of Feed and 
Product in Chicago—United States Eggs Come to Canada— 
Butter Holds Strong—Cheese is Steady.

With Christmas fast approaching, 
poultry and more especially turkeys are 
being brought into the limelight. Deal 
ers are wondering how supplies for the 
festive season are going to turn out. 
On the whole, they seem inclined to be 
lieve that supplies of poultry will be am­
ple. Turkeys, while rather scarce in some 
sections, are quite plentiful in others. 
While the quality is quite good, they 
will run into small sizes. This week 
from various parts of Ontario and Que­
bec, shipments are going west to supply 
the Xmas trade.

It is an important fact that as yet, 
at rivals of poultry at the various cen­
tres have been small. However, there 
is always an inclination to hold supplies 
until the near approach of Xmas in 
hope of higher prices. In many sections 
this was the case last year and quite a 
ilood came to market Christmas week. 
Country dealers generally make arrange­
ments with the surrounding farmers for 
their supply.

The tendency in live hogs is slightly 
stionger this week. Offerings at some 
centres have been rather stinted. The 
Knglish bacon market has also firmed up 
again. It is a difficult matter for the 
dealer to size up the live hog situation. 
Arguments are put up on one hand why 
the market sliquld strengthen and by 
others why it should not. It is claimed 
by some that the rather free movement 
that has been in order during the fall 
was brought about by the high price of 
feed and that this will he at the expense 
of receipts later on. Still this has been 
put forward for some time back and 
still at intervals receipts get heavy.

“A rather interesting situation is pro­
duced at present in the cost of feed 
stuffs and in the cost of products,” says 
a dispatch from Chicago. “The price of 
grain is nearly 5(1 per cent, higher than 
last year in both corn and oats. Prices 
for rough feed stuffs arc not correspond­
ingly as high, hut mill feeds of all kinds 
are considerably higher than a year ago. 
On the other hand, the price of product 
os lower than a year ago.”

The arrival of United States eggs at 
several Canadian centres indicates the 
size of storage stocks in this country 
and the general situation in eggs here. 
Prices are firm here and the same is al 
so true at the moment across the line. 
Fresh eggs are extremely scarce and are 
bringing high prices.

While stocks of butter on most mar­
kets are considered small as compared 
with last year, the tendency is firm.

Cheese is also steady under a strong 
statistical position.

MONTREAL.
Provisions.—The provision market is 

practically where it was a week ago 
Pure lard is in good demand with pork 
moving well. Live hogs are quoted at 
$6.10 this week, showing an advance.
Cure l»rd—

Bo*en, 50 lbs., per lb................................................ 0 124
Oaees, Lina, each 1C Ibe., per lb................ . . v 12 h

...................... 5 " " ............................. 0 12|
" " " 3 "   U 12!

Pails wood, 20 lbe. net, per lb............................... 0 124
Pails, tin, kO lbs. gross, per lb................................. u 11*
Tubs. 50 lbs. net, per lb.............................  0 121
Tierces, 325 lbs., per lb.............................................. 0 12
One pound bricks..................................................... 0 13

Ou I. pound Lard-
Boxes, 50 lbs. net, per lb......................................... v 0d5
Oases, 10-lb. tins, 60 lbs. to case, per lb................ 0 09}

" 5 ........................... " .............. 0 OH
" 3 "     0 OS}

Palls, wood, 20 lbs. net, per lb............................ 0 09J-
Pails, tin, 20 lbs. gross, per lb................................ 0 081
Tubs, 50 lbe. net, per lb................................. 0 f84
Tierces. 375 lbs . per lb...................................... 0 08J
One pound bricks................................................... 0 10

Pork—
‘ieavy Canada short out mess, bbl. 36-45 pieces __ 24 00
‘-lean pork..................................   17 50
•anada short cut back pork, bbl. 45-55 plect-n 23 00

Heavy short cut clear pork, bbl........................... 22 r/0
Clear fat backs................................................................. 23 00
Heavy flank pork, bbl ..................................... 22 00
Plate beef, 100 lb bbls.......................... 7 50

" 200 "   14 50
" 500 "   21 50

Dry Salt Meats—
Green bacon, flanks, lb.................................................. 0 11
Long clear bacon, heavy, lb.......................................... 0 104
Long clear baoon, light, lb .... 0 11%

Hams—
Extra large sizes, 25 lbe. upwards, lb.......................... 0 11}
liaiee sizes, 18 to 25 lbe., per lb.......................... 0 13
Medium eizee. 13 to 18 lbs., per lb............................... o 141
Extra email sizes, 10 to 13 lbs., per lb.............. DIG.
Bone out, rolled, large, 16 to 25 lbs., per lb..........  0 14*

" “ “ small, 9 to 12 lbs., per lb............. 0 15}
•treakfast bacon, English, boneless, per lb................ 0 14
Windsor baoon, skinned, backs, per lb....................... 0 10
-«Diced roll bacon, boneless, short, per lb__  0 12
Boiled ham, small skinned boneless............. 0 24
Hogs, live, per cwt.......................................... G 40

" dressed, per cwt................................... 9 25
Butter.—As has been hinted at in 

these columns of late, the butter market 
shows an advance in price this week. 
The supply of butter in store here 
shows a considerable decrease compared 
will, last year’s figures. Demand re­
mains steady. It is expected that the 
market will continue firm and that nich­
er pi ices will fie reached. Butter is dear 
in the United States and if the Oaf 
Country market goes higher the i .une 
prices will surely he raised
Creamery.............................................................................. 0 32
Dairy, tube, lb................ ................. 0 24 0 27

Cheese.—The market continues firm 
under a better export enquiry. Local 
demand is good and prices are unchang 
cd The export figures are reported 
slighth higher following the new export 

interest.
Quebec, large............................................................. 0 16 0 164
Weetern, large..........................................................  0 16 0 164

" twin».....................................................0 16 0 164
" small, 30 lbe......................................... 0 16 0 16)

Old eheeee, large......................................................0 164 0 17Ï
Eggs.—With Advent there should he a 

little keener demand for eggs. Receipts 
of new laids have been fair considering 
the time of the year. Prices are un­
changed this week and this market 
show's no feature.
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New laid»....».................... o SO

Honey.—The market remains unchang­
ed. There is a fair demand that is sea­
sonable. Prices are the same as form 
erly.
White clover, strained............................................................ 0 12
White clover, in comb. .. ---- 0 15
Buckwheat, strained.............. ............ ...... 0 16
Buckwheat, in comb................................................................  0 12

Poultry.—Poultry is one of the pro­
minent lines just now. There is a heavv 
trade passing with supplies fairly liberal 
and prices what may be termed moder­
ate when the high figures for other lines 
ate considered. It is difficult to form an 
idea of what the supply will he around 
Christmas and New Year's, but it is ex­
pected that the market will be up to 
the average. .lust now it is steady and 
active with prices reasonable.
Fowl...........",___ U It 0 12 Turkeys..................  .... 0 20
l ’hivkvns.............0 10 0 15 Ducks..............................  0 18
Geese................. 0 12 « 13

TORONTO.
Provisions —Trade is cm a moderate 

scale. Lard is moving freely. The pre­
sent busy baking season helps in the ex 
tension of its use, while the high price 
oi butter induced many housewives to 
substitute it whenever possible for but­
ter. The only change in provision prices 
this week is a one cent reduction m 
bicakfast bacon There is a general 
steady tendency to the heavier lines oi 
pork products.

A week oi rather stinted offerings lias 
shaped the price of live lings upward h> 
25 cents, present quotations at country 
points ruling a I $6.15.

-mokeil meats
Light hams, per lb.................................................... . U 15 0 16
Medium hams, per lb........................................... 0 Hi 0 i;t
1 urge hame, per lb.................................................... 11 0 15
Backs, plain, per lb....................... ................ .. u 17 0 18

" pea meal...................................... .......... u 20
Breakfast bacon, per lb........................................... .. 0 1 . 0 16
Roll bacon, per lb....................................................... 10; 0 11
Shoulders ..........................................................  ...... 10} 0 11

l’ickled meats 1 cent less than smoked.
Long clear bacon, per lb......................................... .. o m 0 12
Heavy mess pork, per bbl....................................... 00 20 00
Short cut, per bbl....................................................... 00 22 00
Cooked hams............................................................... .. 0 22 0 24
Lard, tierces, per lb................................................... .. 0 lli 0 nt

.. u 11} 0 ill
" palls " .................................................
" compounds, per. lb........................................

Live hogs, at ôôuntry pointa...............................
.. 0 09

0 12
0 09} 
G 15
6 75
9 25Dressed hogs... . ...................... 9 00

Butter.—Fresh creamery prints arc 
more valuable, by 1 cent per pound than 
week ago. The whole butter situation 
is quite strong and there are few if any 
dealers ready to predict easiness in price 
in the immediate future any way It is

WE WANT

Turkeys
LIVE OR DRESSED.

Canadian Produce Co., Limited
113 Jarvis Street 

TORONTO
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generally agreed that stocks of butter 
fall considerably below those of year 
ago.
hreeL creamery print...................................   0 33 0 34
Creamery solid»............................................................  U 29 • 30
Perm ere' separator Suiter............................................0 2/ 6 30
Dairy print», cfcoioe..................................................... 0 95 0 27
No. I tube or boxes........................................................ 0 23 I Î5
No. 8 tubs or boxes...........................................................0 19 6 21

Eggs—Some time ago we pointed out 
what could be expected of the egg mar­
ket. It will be recalled that we laid 
emphasis on the smallness of stocks put 
away during the summer months and the 
rapidity with which supplies were being 
cut into. The last week has witnessed 
the arrival of several cars of United 
States eggs on this market. While of 
course storage stocks are not cleaned up 
here, these recent imports denote the 
tendency of the market. Storage eggs 
are generally a cent higher this week 
while new laid, scarce and in keen re­
quest, are selling at a price which cer­
tainly puts them in the luxury class. As 
high as 60 cents is being asked for guar­
anteed new laids.
Btorage eggs .. ...............................................................  #87 § 2V
New l»id egge.................................................................. # 50 0 60

Cheese.—No further change is noted in 
cheese. Trade under the high price is 
routine in character. The same strong 
feeling still prevails.
Newuûewe— New twin».........  0 16 0 164
Large .................  0 154 0 1,1 Old Stilton»................ 6 17
Old cheese.................. 0 17

Honey.—There is a fairly good demand 
for honey and prices hold firm. Other­
wise there is nothing to report.
Clover honey, strained, 60-lb. tine............................. 0 12
Clover honey, No. 1 comb, 14 oz. perdoz...............2 50 3 00

Poultry.—It is general belief that on 
the whole, supplies of poultry for the 
Xmas season will be ample. At least, 
it is claimed by more than one house in 
touch with the situation that such is 
the case. The amount of poultry com­
ing forward at the present time is small' 
but there are plenty of inquiries, indicat­
ing that there must be considerable 
poultry in the background. It is hinted 
that perhaps the same holding back of 
supplies will be carried on as last year, 
causing a considerable rush to market 
at the last moment. Some houses are 
sending out word for shipments to be 
sent in early because it is not likely 
anything will be gained by holding ofi. 
Considerable supplies are being sent out 
of Ontario to the West to supply Christ­
mas trade there and of course the mar­
ket tendency will depend to some ex­
tent on the demand from that source and 
the amount left for the Ontario mar­
kets.

Turkeys at any rate will run to small 
sizes, although otherwise it is said the 
quality will be good. The high cost of 
feed will no doubt show itself in general 
poultry.

There is an easier feeling in fowl and 
chickens this week, as denoted by some 
houses. Some buyers of turkeys are of­
fering a slightly higher figure

The Canadian Produce Co. quote 
chickens, over 5 lb. each, milk fed and 
fat, 11c live, 15c dressed ; chickens aver­
age quality, 10c live, 12c dressed ; ducks 
young, over 5 lb., each and fat, 11c live, 
14c dressed ; hens, fat, 6c live, 8c dress­
ed ; turkeys, young, 9 to 14 lbs., well 
fed and plump, 18c live, 20c dressed ; 
geese, young, fat, 9c live and 11c dress­
ed ; pigeons, live only, per pair, 20c.
Fowl, lire........... e 05 0 «7 Duck», live 0 10 ell
Chicken, live.. . 0 18 0 09 Geese, live..................... 0 C9

Turkeys, live. . 0 15
Dressed poultry 2 to 3 cents over the above prices.

------- 4>-------
MAKE YOUR PLANS EARLY FOR 

THE NEW YEAR.
(Continued from page 29.)

If you have some pressing indebtedness 
which you must wipe out, do this any­
way—you can pay the debt with this 
money as it accumulates. The point is 
that you will, first, form the most va­
luable habit any man can form and, 
second, continue in this work after you 
are free from the debt.

Deposit the Cash Regularly.
If you are doing $12,000, lay aside $40 

to $50 per month. If your business is 
$20,000, put away $60 to $75. And 
whatever you start with, keep up that 
monthly amount, rain or shine, good 
times and bad You must make at least 
5 per cent, net on your sales, and the 
surest way to really make that propor­
tion is to pay out that proportion every 
month in this way. The reason I reduce 
the proportion on the larger business is 
because it is relatively harder to make 
a liberal profit on a big business than 
on a small one, because you cannot be 
so close, personally, to the bigger busi­
ness. But the cash resource of such a 
reserve will daily make you more able 
to realize in money the full possibilities 
of the bigger business, because you will 
daily become a better manager.

Lastly, do not say that you cannot af­
ford to have any capital lying around at 
3 per cent, or 34 per cent., because you 
can make much more in your business. 
Just fix in your mind this idea : “One 
of the best ways to make money is to 
KEEP IT.” We can talk about what 
you will best do with it after you have 
a little of it. I shall be glad to help 
you any time.

Lastly, please note that every word of 
this is based on my own, personal ex­
perience—so I know just what I am talk­
ing about.

----#----
The Regal Flour Mills have been in­

corporated with a capital of five hundred 
thousand dollars. The head office is in 
St. Thomas, Ont.

Calgary, Alta., has the prospects of 
getting a new cereal factory, The Mag­
netic Wheat Food Co., now operating in 
Halifax, N.S., are negotiating for a site 
there.

Apples! Apples!
GEORGIAN BAY DISTRICT

are putting up 
between seven 

and eight thousand 
barrels oi apples in the

Georgian Bay District
The Quality is No. 1

We invite correspond­
ence as to price on 
car-load lots.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario

HENDERSON

W. A. JAMESON 
COFFEE CO

Mail elder» promptly attended to.

Cor. Langley and Broughton St». 
VICTORIA, B.C.

Importer.

We alio carry e full line of TEAS,

Manufacturer.

Roaster» of High Grade
Coffee».

Proprietor, of

Headquarters for

Maple Flavor
Henderson’s Tri-Maple Flavor ia 

the beet there is made in Maple Flavor 
A good aeller and repeat order 

producer.
Sold in bottlea or in bulk.

Let us quote you prices 
and submit sample.

86-88 Fuite» St,
MaaufeeturiRg Chemist

New York
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Grocers: You make more profit by handling a good article that is guar­
anteed by the manufacturer and extensively advertised than by investing your 
money in some unknown brands with which you get a bonus of free goods and 
which your customers do not want at any price.

MAGIC BAKING POWDER
LT>H WHITEST I

Contains no Alum and conforms to the high standard (“«"L-ea* 
of Gillett’s Goods. EDm »»him

Magr
baking
powder,

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT

Winnipeg Montreal

Magic
baking
powdeb

WHY YOU SHOULD USE “BEACON” 
BRAND OYSTERS and BADDIES

OUR oysters are the only oysters that are shipped in a new, 
non-returnable package from the sea-shore to your shop.
Quite an improvement on the plan of getting oysters in a 

can that is returned again and again, and perhaps not properly 
cleansed—is it not ?
ID (SI
Every oyster is fully matured, nice and plump. The flavor is
unimpaired by “bleaching" or “watering.” Include a package 
in your next order to us.

m PI
AND DON’T FORGET THAT BEACON HADDIE

BJ (11
We have succeeded in getting our curers to produce an extra 
choice stock. Beautiful thick fish, with just the right amount 
of smoking to give them a flavor all their own.

THE F. T. JAMES CO., LIMITED
CHURCH AND COLBORNE STS., TORONTO

: ■
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CHnUti

“Elite”
true to its name, the beet cooh- 
ing end drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good
profits to the retailer.

Aik your jobber.

John P. Mott Co.
Halifax, N.S.
SELLING AGENTS :

J. lfi. Douglas Ce. R. S. Mcladee
Montreal Teres to

UT Joe E. Busier Tees fr Per see Jebneten àt Yockner 
Winnipeg Calgerr Edmeaten

Frank M. Hannon. Ottawa

BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada

MCVITIE & PRICE
are now sending regular supplies 
of their biscuits to Canada.

When you sell McVlTIE & 
PRICE’S Biscuits you are supply­
ing your clients with first-class 
goods noted for their excellent 
quality and absolute purity.

All goods packed in hermetic­
ally sealed tins.

AGENTS t Manitoba and Saskatchewan 
R1HA FES A BFGVh, James Street, WINNIPEG

Ontario and Quebec :
W. G. PATRICK A CO. TORONTO

The Steady, Increasing Demand for

POSTUM
since it was put upon the market, 16 years ago, is the natural result of the vast benefit it has done 
thousands, yes. millions of persons in all parts of the world.

Continuous, truthful advertising has pointed out the injury coffee does to many; and an easy, 
pleasant way to dismiss coffee ills.

People buy Postum and become steady users because they recognize its 
beneficial effects; and the grocer who supplies the demand enjoys the excellent 
profit generally better than on coffee—and the sale of Postum is guaranteed.

“ There’s a Reason ”
Attractive, easy-to-put-in Postum Window displays increase sales—sent 

prepaid to any grocer upon request.

CANADIAN POSTUM CEREAL COMPANY, Limited, Windsor, Ont.

*5£ÿi5ÂgË—
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Domestic Flour Trade Shows Briskness
Good Volume of Present Business in Flour—Little Buying 
Ahead—Export Trade Still Slow—Cereals Moving Freely—
Interest in Christmas Confectionery—Good Season, Both in 
High-priced Goods and Children’s Favorites—Assortments Sold 
by Some Dealers.

Domestic trade in Hour is on a good 
scale. Not that there is any abundance 
of contracts for future needs, for such 
business is particularly scarce as com­
pared with other years, but in the rou­
tine trade that is being transacted for 
immediate wants. Then with the Christ­
mas baking season in full swing, pastry 
Hour is moving out freely. Export de­
mand for flour continues on the low level 
reported during the past month. Cereals 
are selling well, the weather being favor­
able for their sale.

Weather in Argentine which is having 
its share in influencing movement of 
wheat prices is very fickle. However,
I he reports of damage by rain and frost 
were apparently taken with a grain of 
salt by wheat operators. Present re­
ports are of fine weather. Considerable 
Canadian wheat of the lower grades is 
being worked oil for export.

Although most dealers had orders in 
ahead for the greater proportion of tlieir 
Christmas confectionery, “filling in” and 
“assorting” orders are now coming for­
ward. Christmas is the big season of 
sale, for sweetmeats, not alone in the or­
dinary lines, hut also in the higher prie 
ed boxed goods this season perhaps iinds 
the largest sale of any time during 
year.

The variety of candies which children 
prefer will be big sellers. Some dealers 
make a specialty previous to the festive 
season of making up assortments of can­
dies which retail at different prices from 
25 cents as high up as they can sell. 
Sometimes these are placed only in the 
ordinary paper bags, while others have 
special boxes for the purpose.

MONTREAL.
Flour.—There has been no change in 

the flour market. Demand is steady and 
prices are in last week’s position. The 
local trade is. good, but out of town 
buyers appear to he supplied for the 
time being.
Winter wheat patenta, in bags....................................... 4 80
straight rollers, in bags...................................................  4 30
Manitoba 1st Spring wheat patents, in bags.............. 5 60

" straight patents, in bags................................ 5 10
“ strong bakers, in bags..................................... 4 90
" second, in bags................................................ 4 40

Cereals.—A good seasonable demand is 
felt for rolled oats with the market 
showing considerable activity. There is 
no particular change in conditions for 
the week and prices have a firm tone at 
present. As is natural to expect, the 
amount of business passing is quite 
heavy.
Fine oatmeal, bags............................................................ 2 86
Standard oatmeal, baga................................................... 2 86
granulated oatmeal, baga............................................. 2 86
Bolted oommeal, 100 baga............................................. 1 75

Rolled oats, jute bags, 90 lb.............................................. 2 60
Rolled oats, cotton bags, 90 lb .. ................................... 2 65
Rolled oats, barrels.............................................................. 5 45

TORONTO.
Flour.—There has been no perceptible 

change in flour situation in past week. 
Newr features are lacking. Manitoba 
wheat on this market went to 1.081 on 
Saturday last, highest figure yet record­
ed for present crop, but quotations just 
now tally exactly with those of week 
ago. Domestic trade is good, the near 
close of navigation having been respon­
sible for good sales during past couple 
of weeks.

Ontario wheat is lifeless and is likely 
to continue so until the break of the 
new year Exporters of Ontario flour 
claim they cannot get orders at figures 
which will permit a profit, hence export 
business is practically nil.

Manitoba Wheat
1st patent, in car lots............................................................. 5 50
2nd patents, in car lots................. ........................................ 5 10
Strong bakers, in car lots...................................................... 4 90
Feed flour, in car lots........................... .......................  3 00 3 20

Winter Wheat.
Straight roller............................................................................ 4 23
Blended.............................................................................. 4 50 5 00

Cereals—Cold weather is good for
rerral trade. Even now with the Xmas 
rush at hand, retailers find it good busi­
ness to feature this line.

With good consumptive demand, mil­
lers busily engaged in turning out the 
product and raw market holding firm, 
rolled oats continue in steady position 
whi’e same may also he said of the 
other lines.
Rolled oats, small lots, 90-lb. sacks................................. 2 60
Rolled oats, 25 bags to car lots....................   2 50
Standard and granulated oatmeal, 98-lb. sacks.......... 2 86
Rolled wheat, small lots, ItO-lb. barrels........................ 2 90
Rolled wheat, 5 barrels to car lots................................... 2 75
Cornmeal, 100-lb bags..............................  2 00
Rolled oats in cotton sacks, 5 cents more

ORANGE AND LEMON CROPS.
The orange crop of California made a 

gain of 145.4 per cent, during the decade 
between 18!lil and 1909, increasing from 
5,882,000 boxes in 1899 to 11,136,000 
boxes in 1909. The lemon crop increas­
ed from 871,000 boxes in 1899 to 2,716,- 
000 boxes in 1909. The production of 
oranges in Florida increased from 273,- 
000 boxes in 1899 to 4,853,000 boxes in 
1909 while the lemon crop in that state 
went up from 2,359 boxes in 1899 to 12,- 
.367 in 1909.

A shipment of 8,000 bushels of Ontario 
white winter wheat was sent to Eng­
land last week, w'hich is the first lot of 
Ontario winter wheat that has been 
exported during the past three years.
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| PERFECTION

fe r MOONEY BISCUIT & CANDY CO ! 
311__________ STRATFORD CANADA

ARE YOU GETTING 
YOUR SHARE

OF THE BIG TRADE 
DOING IN

the biscuit of unvarying quality, 
with its own crisp, rich creamy 
flavor, the

MOONEY
PERFECTION
Cream Sodas

If not, you are losing good 
profit and many sales. This is 
the popular biscuit of the select 
trade.

Send us a trial order. There 
is good profit for you.

The Mooney Biscuit
and Candy Co., Limited 

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA. 

SYDNEY.C.B. HALIFAX. N.S.
FORT WILLIAM, CALGARY

VANCOUVER. B.C. ST. JOHN S, NFLD.

MAPLEINE
(THE FLAVOR DE LUXE)

Fulfils all Pledges 
of Quality, 
Delicious Flavor 
and Maintained 
Selling Price.
Order i supply from your 
jobber, or—Frederick E.Rob­

son Co.. 26 Front St.
E.. Toronto.

The Crescent Mfg. Co.
SEATTLE. WN.

You can talk across the continent for 
two cents per word in a Hardware and 
Metal Want Ad.
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^Christmas Window-Dressing Competition^
AND

AD-WRITING CONTEST
Our Annual Christmas Window- 
Dressing Contest of 1911 is 
attracting considerable attention.

THE CONDITIONS
This competition is open to any 

dealer or clerk who is a reader of 
The Grocer. Window to be dressed 
with Christmas goods and arranged 
entirely by dealer or clerk.

Photographs must be in our hands 
by Dec. 31. See that photographer 
gets good picture, as much depends 
on this. Give description of win­
dow when sending photograph.

THE PRIZES
Towns and Cities 

Over 10,000 Population
Centres Under 

10,000 Population

1st -
*_

- - $5.00 1st - - - - $5.00
2nd - - - - $3.00 2nd - - - - $3.00
3rd - - - - $2.00 3rd - - - - $2.00

AD-WRITING
To the dealer or clerk who sends us best written original newspaper 

advertisement before December 31, a prize of $5.00 will be given Clip it 
from newspaper and briefly outline your opinion of advertising.

Decide at once to enter one 
or both of these contests.

ADDRESS

=THE EDITOR, THE CANADIAN GROCER
143—149 University Ave., TORONTO
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“Spell Purity” (i i E.-D.-S.’ P-r-e-s-e-r-v-e-d F-r-u-i-t ”
“E.D.S.” Preserved Fruit in the rightful sense does not spell purity. But were it applied 
only to Jams, Jellies, Catsup, etc., the one and only correct answer would be

“E.D.S.” BRAND
This is not an idle statement, but backed up by government authority, when upon 
Government inspection “E.D.S.” fruit preserves were pronounced 100r, pure. An

authoritative statement, such as this, Mr. Grocer, will aid you 
materially in first sales; the superior quality of the goods will hold 
it—and make “E.D.S.” brand your most profitable stock.

ofcccimo* Crabapple Jelly
is another model of the purity home that is drawing big trade. 
Put up in the same shaped bottles as Straw­
berry Jam.in all sizes, to suit every classof trade.

, Ont.Made r n Q u I Til at his own 
only by ■■ O III I I HI fruit farms

AGENTS—NEWTON A. HILL, Toronto ; W. H. DUNN, Montreal; 
MASON 6t HICKEY, Winnipeg ; R. B. COLWELL, Halifax, N S.: 
j. GIBBS, Hamilton.

We Paid One Man $128.00
In November

for securing subscriptions to MacLean’s Magazine, during his spare hours.

This man joined our circulation organization on October 30th. 1911.
He had no previous experience as a circulation salesman. He secured 
every subscription in his home town, which has a population of 2,300.

In every town in Canada there is a man who can make compara­
tively the same success. The men with enterprise, initiative and with a 
desire to hold a worthy place in the world’s activities, are the men we 
want to fill such positions.

We have a number of good openings at present. There may be one 
in your town. We pay liberally.

WRITE FOR FULL PARTICULARS TO

MacLean Publishing Company, Limited
143-149 University Ave., - - Toronto, Canada

55

9



THE CANADIAN GROCER

Christmas
fruits

Have full stock of all Season­
able Fruits, Vegetables, Nuts, 
etc.

Extra Fancy and Extra 
Choice California Navels, 
Florida, Jamaica and Mexi­
can Oranges, Dates, Nuts, 
Figs, Grapes, Celery, Hot 
House Tomatoes, Head 
Lettuce, Cucumbers, Holly, 
Holly Wreaths, etc.

SS-17 OHURCH ST. TORONTO 
are Largest Receivers

McWILLIAM

EVLRISI

EVERY
time you purchase a 

box of

“ St. Nicholas ”
or

“ Home Guard ”
Lemons you are 

getting the

B. L. O. E.
Best Lemons on Earth.

J. J. MoCABE
AGENT

TORONTO, : ONT.

Anticipate Big Xmas Fruit Trade
Dealers Expect Festive Season to Produce Large Sales of 
Fruits—Oranges are Big Leaders—Will be in Abundance for 
Xmas—Cranberries High in Price and Rather Scarce—Many 
Dealers Handle Specials at This Time—Potatoes Hold Firmly.

With Christmas only two weeks off, a 
good deal of attention is being directed 
to fruits. Retailers have already ar 
ranged or are now planning for their 
Xmas supply. Travelers for the fruit 
houses are busy throughout the country 
securing orders for the Christmas needs. 
Arrangements have been made by some 
houses for sending heated cars along cer­
tain railroad lines, thus giving the re­
tailer delivery of his goods at the freight 
rate and also making sure that they 
reach him without any injury by frost. 
Oranges are the big leaders for the 
Xmas trade, hut Almeria grapes, banan­
as, grapefruit, apples and cranberries 
also come in for a good deal of atten­
tion Dealers are anticipating a good 
volume of Christmas trade.

Oranges will he in good supply for the 
occasion. Navels are corning along free 
ly and are showing better color Kloridas 
are plentiful, while Jamaican fruit also 
adorns the eastern Canadian markets.

Cranberries are already high in price 
and not particularly plentiful, although 
the Christmas season always brings a 
big sale for them.

Main dealers around the festive sea 
son make a big specialty of such lines 
as celery, head lettuce, cucumbers, hot 
house tomatoes, mushrooms, etc People 
like to have something special for the 
Christmas table.

Potatoes, although without any special 
features, hold firmly on all Canadian 
markets.

MONTREAL.
Creen Fruits.—An increasing de 

maud for oranges is a feature of the 
trade Navels are not plentiful yet and 
the most of the purchases are being 
made of Valencias. Apples are steady 
and in good demand. Cranberries are 
naturally moving well at this time of 
the year. The week has not been mark­
ed by any special feature.

Huie....................S 50 S SO
Vmih-uw.......... 3 75 6 10
lial.l win, . . 4 *5 4 75
McTiitoKb min 6 (JO
Greening*........  4 25 4 60

Banunud, crated. 2 00 2 60 
Gocoanuu, bags. 4 00 4 60 
('ranlMjrricH.Cajie 

Cod, boxes 22 to
2tif|t*.................. 2 40 2 60

('ranlterricd, N.8. 
bl.l*............................... 8 60

Grape fruit, Flo­
rida, raw;.......... C 00 6 .50
Jamaica, cade............ 4 00

Grapes, Malaga, 
l>er keg f> 00 6 00

Grapes, Cal., box 2 CO 2 75
Lemons.................  .... 3 50
Limes, a box ... 1 25 1 60 

Oranges—
Navels...................  3 75 4 00
Valencia...............  5 00 6 50
Jamaicas, box ... 2 00 2 50
Mexican ........ 2 00 2 60

Pineapples—
Cuban, case........  3 50 4 00

Vegetables. — Potatoes still -cm am 
firm at last week’s prices with strength 
then' mentioned still remaining. Celery 
is moving steadily and will lind a good 
enquiry during the holiday season. On­

ions are prominent before the trade just 
now
Beans, green, hamper 3 00 Leeks, doz 1 50 IV,
Carrots, hag.................. 0 90 Onions —
Cabbage, doz................ 0 40 Spanish, crate............... 3 Vf;
Cauliflower, doz.......... 1 75 Half crate......................... 2 f. .
Celery, 6 doz to Canadian reds,

crate, per crate 4 00 4 50 100 lbs.......................... 3 liu
Cucumbers, doz.......... 0 60 Sweet potatoes,
Garlic, 2 bunches___ 0 26 per basket  2 00 2 . :
Green Peppers, Montreal pota-

bushel basket 1 75 2 25 toes, new, bag. 1 25 1 v.

TORONTO.
Cireen Fruits. — A moderate run 

tine trade in general lines of fruits is 
now in evidence. The cold weather is 
assisting in the sale of lemons.

There have been heavier arrivals of 
California navel oranges and prices have 
naturally weakened. Quotations rule 
this week from $3.25 to $3.75. Jamaicas 
are offered at $5 per barrel. Oranges 
are being given considerable attention id 
late.

Grapefruit is moving out fairly will 
California grapes are over and interest 
is now being directed to Almeria stock 
Cranberries are unchanged in price.
Bananas.............. 1 25 1 76

Lemons—
Messina,newcropS 00 3 50 
Limes, box.................. 1 50
8. A n?*nuvcls .. 3 25 3 50
Florida .............. 3 00 3 50
California navels3 25 3 75 

Grapefruit
Florida, case. .. 5 00 5 60

Jamaica, case............ 4 Do
Grapes, Almeria

per keg.. ........ 5 00 6 u<J
Cr an berri es,

Cape Cod. brl.10 60 11 i ■
Nova Scotia............ 8(0
Jersey long

kcejftrs............ 12 On
Apples, brl......... 2 25 4 00
Pineapples,case. 3 2f- 3 fu

Vegetables—It is now generally con 
ceded that there is no overplus of root 
productions such as beets, carrots, and 
onions. The yield of these lines in On 
tario was small, having been cut dov n 
by the drought. Already prices are 
quite high and from present indications 
will he maintained.

Potatoes are in the same boat. While 
there has been no further change in 
pi ices this week, present quotations are 
well maintained. The colder wcatln r 
has a tendency lo stiffen prices som. 
w hat.

APPLES
Handpicked Greenings

$2.50 per barrel delivered 
in Toronto in lots of 

14 barrels
Correspondence Solicited

Box 404, Canadian Grocer

66



THE CANADIAN GROCER
Boston cucum­

bers, doz. — 2 25 
Boston head let­

tuce, doz................... 1 76
Oaeadie* beet,

per ba«...................... • 76
Oebbe«e, Cana­

dian, dosen... 0 SO • 66
barrel........................ 1 76

Oarrete, bag. .. 0 80 0 90
Celery, per dos.......... 0 40
Caaliflovers. da. 1 25 1 60

Parsnips, bag .. 0 80 0 96
Onion*—

Spanish, case... 3 60 1 76
Spanish, i cases. 1 85 2 00 
Canadian, 75-lb. 

bags............................ 2 60
Potatoes, N. B.

stock, bag. .... 1 56
Potatoes, Onta­

rio, bag. .... 1 40
Sweet potatoes, 

hamper............ 1 75 2 06

YOU ARE SURE OF

FRESH TOMATOES
all winter. Mr. Grocer, and, furthermore, 
you will have no loss from thei decayed or 
crushed variety if you entrust us with your 
business. Write about

“CROWN” BRAND
OUTDOOR GROWN 

6 BASKETS TO THE CRATE
Each crate thoroughly examined 

before shipping.
All crushed Tomatoes removed. 
Weekly Shipments Guaranteed.

WEST INDIES FRUIT CO.
56 William Street, Montreal

FOR—
“Breen Mountains,” 

“ Delewares ”
or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clamants Company,
LIMITED

ST.JOHN, - - N.B.

24 CARS NAVEL ORANGES
RT OUR TORONTO AND HAMILTON HOUSES
is the amount we are handling this season for Xmas.

Royal Crest Brand Navels possess all the 
necessary qualities of a High-Class Xmas 
Orange, and the earliest and most matured 
to leave California.

IF YOU WANT THE BEST, BUY

“ROYAL CREST ”
Fancy Fruits. Also Fancy Holly

WHITE & COMPANY, LIMITED
TORONTO and HAMILTON

THE HOLIDAY TRADE
demands the very best quality that money can buy.
Let us look after your Xmas order and you will be 
able to satisfy the most particular.

ORANGES, LEMONS, BANANAS, 
GRAPE-FRUIT, CRANBERRIES,

NEW NUTS, NEW DATES, NEW FIGS, 
HOLLY, HOLLY WREATHS, EVERGREEN.

THE HOUSE OF QUALITY

HUGH WALKER & SON
Established 1861 GUELPH, ONT.

glTSTER BROWN
LEMONS

are carefully graded and packed and you should always order 
Buster Brown Brand for best general satisfaction. As we 
grow better we want better Lemons. This is the reason our 
orders are increasing. Your business will increase too by 
handling our pack. Mention the Brand or name FOLLINA.

FOLLINA BROS., Packers, Italy W. B. STRINGER, Sales Agent, Toronto
67
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Fish Oysters ï'iiMImi

Advent Gives Impetus to Fish Trade
First Special Fish Season Starts off With Good Healthy Stride 
—Good Season Anticipated—Fish Consumption in Canada has 
Apparently Been Increasing More Rapidly Than Production— 
Unusually Stormy Weather Interferes With Nova Scotia Catch.

Fish trade with the opening of Advent 
has taken on a good brisk stride. This 
week has brought a good demand for 
smoked and prepared lines \ as well as 
fresh frozen fish and this briskness is ex­
pected to continue for the next couple of 
weeks. Oysters are also moving freely.

A good season is anticipated, although 
prices are comparatively high. Supply 
of fish in Canada is apparently about on 
lçvel with demand, which would indicate 
that consumption has been increasing 
more rapidly than production.

Nova Scotia reports unusually stormy 
father and the catch of fish has accord­
ingly been small. The receipts of salt 
codfish in that province have also been 
rather disappointing.

QUEBEC.
MONTREAL—Firnt week of Advent 

has been accompanied by brisk business 
in practically all lines of fish. There has 
been a big demand for smoked and pre­
pared fish and the trade of past week 
should continue through next two, and 
after the new year opens there is expect­
ed a seasonable trade of large propor­
tions. The demand for fresh frozen fish, 
has been heavy and the representative of 
one firm stated that prospects are 
brighter than even this year. Prices are 
comparatively high and consumption of 
fish appears to have about caught up to 
production. It was stated that orders 
for some lines had been turned down be­
cause of supply being below the demand 
On the whole, however, orders are being 
well met and the trade is looking for­
ward to a continuation of conditions 
that promise a better season than last 
year and it was admittedly a good one. 
It has been said that the supply of fish 
in Canada is just about sufficient for 
demand, which means that its consump­
tion has been increasing more rapidly 
than production. Oysters have been giv­
en a new impetus during the past few 
days and are going out freely.

FRFBH
•M»k eo4, heed- Haddock, per lb 0 041 0 06

lew,per lb.... 0 06 I 664 Smelts, fancy............. 0 10

Haddock.............0 04
Halibut, per lb. 0 08
Herring, frozen,
per luU lish........ 1 70

Pike, round lb 0 05 
Pike, dressed & 

■headless, lb... 0 06
Steak cod....................
Mackerel....................
Dressed perch............
Dore or Pickerel 0 07

FROZEN
Round red salmon 09 0 10
Uaspe salmon..............

per lb.......................... V 18
Quallasalmon.. 0 071 0 08
No. 1 smelts, lb.......... 0 10
Ext ra smelts, lb___ 0 14

0 07 Lake trout, lb.............. 0 10
0 06 Tomcods, per brl___ 2 GO
0 11 White lish, large,
0 10 lb.......................... 06i 0 09
0 071 White Ash. small 0 06 0 061

0 041 
0 0b

1 80 
0 05 i

PREPARED FISH
Honeless cod, in blocks or packages, per lb___7, 8, 10, 11 12
Dry pollock, 100 lb. bundles, j*er bundle. ___ 6 00
Shredded cod, 2 doz. in box, per box.......................... .. 2 00
Skinless cod, 100 lb case......................................................... 7 CO
Dry cod, 100 lb. bundles, jier bundle................................. 7 00

SALTED AND PICKLED 
No.New green cod, 

per lb ... 0 044 0 05 
New Labrador her­

ring, per bbl............ 5 50
New I-abradur her­

ring, per half bbl... 3 15 
I,al»radur sea trout,

bills.............................  12 00
l>abrador sea trout,

half bills.................... 6 £0
No. 1 mackerel, pail. 2 00 
No.l mackerel. 4 fibls. 8 00 
Scotia herring, No.

2, bbl......................................
Lake trout, kegs____ 6 50
Choice mackerel,pail 2 00 
Mackerel, 4 bbls .... 8 00 
No. 1 green haddock, 

per font*................ 7 50

green pollock,
per 20< lbs................ 7 00

Salmon, B.C., red,bbl. 14 50 
Salmon, B.C , half bl. 8 00 
Salmon, Labrador, bl. 15 00 
Salmon, Labrador,

half bl........................ 8 00
Salmon, Labrador,

tres, 300 lbs.............. 21 00
Salt eels, per lb.0 064 0 07 
Salt sardines, bbls... 5 50 
Salt sardines, t bbls. 3 00
Sea trout, | brl.......... 6 50
Sea trout, bbls............ 12 00
Scotch herring............ 6 00
Scotch herring, keg.. 1 00 
Holland herring, 4 bl. 5 50 
Holland herring, keg 0 75

SMOKED
Smoked eels, per lb................................................................... 0 10
Bloaters, large, per box........................................................... 1 10
Yarmouth bloaters, fancy, per box................................. 1 25
Baddies, fancy, 15-lb. boxes, per lb.......................... 0 074 0 08
Fillets, fancy, 15-lb. boxes, per lb....................................... Oil
Herring, new smoked, per box............................................. 1 18
Kippers (small), per box of 50 fish........................................ 1 25

SHELL FISH
Oysters, choice, bulk, Imp. gallon...................................... 1 40
Oysters, bulk, selects................................................................ 1 60
Oysters, fancy cape, large bbls............................................. 9 00
Mal perdue Oysters, per bbl.........................................  8 CO 12 00
Solid meats—Standards, gal., $1.70; selects, gal., $1.90.

ONTARIO.
TORONTO—First week in Advent 

brought large flood of business to fish 
dealers, and general satisfaction is ex­
pressed at way trade has opened up. 
Among other things the weather has 
been favorable to handling fish with least 
trouble, and this assists a great deal in 
inducing retail grocers to take up the 
line. Frozen halibut is big favorite at 
present time and sales are heavy. Froz­
en and smoked fish in general are moving 
freely.

In quotations on oysters, there is a 
difference in what different firms regard 
as “selects," “straights” or “stand­
ards” as the case may be. This ac­
counts in some instances for differences 
in price. For straights, one firm quotes 
$1.75 for l’s, $1.70 for 3’s and $1.65 for 
5’s. Some others quote selects at the
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same price. This difference in standards 
is perhaps explainable by the fact that 
“selects" from one shipper or district 
may be inferior or superior to “selects" 
from another shipper or district. Sales 
in oysters so far this season have been 
good.

Sale of shell oysters in this market is
not large. Three bushel barrels are
quoted at $9 to $10.

FRESH CAUGHT FISH
Steak cod...................... 0 074
Haddock............  0 04 4 0 06 herring.......... 0 05 e 06

FROZEN FISH
Gold eyes...................... 0 05 Red salmon,
Pike................................ 0 05 0 10
New Pink sea salmon 0 09 Sea herring, lb............ 0 044
Whitefish............ 0 10 U 11 Sea herring, 55-lb. bx 2 25
Red salmon, Mackerel, lb................ 0 12

headless and 0 04
0 11 0 12

Halibut......................... 0 09
SMOKED

Kippers, per box 1 25 1 35 Cod, Imperial.............. 0 06 *Bloaters, ptr Pox.. 1 i 0 07
Finnan Haddie, lb.08 0 119 0 12
Digby herring, bundle 1 00 Ciscoes, basket.......... 1 25

PICKLED
Lake herring, per keg 4 00 Labrador her-
Oysters, selects, gal- ring, bbls. .......... 6 00

Ion.....................  1 70 1 75
Oysters, standards, gl 1 65 ring, half bbls.......... 3 25

NOVA SCOTIA.
HALIFAX.—There is not much change 

in local situation as regards receipts 
Unusually stormy weather has prevailed 
along the coast, and in consequence fish 
ermen have been able to secure little, 
with exception of some boats on the in 
shore grounds. Smelts are a little more 
plentiful and are selling well. The price, 
however, is high for these fish. These 
are selling at wholesale for 13 cents per 
bunch of twelve, and the fish are small

Dealers are greatly disappointed at re 
ceipts of salt codfish. Few fish are com­
ing along. According to advices receiv­
ed here the catch on the tiaspe coast 
this season is forty per cent, less than 
the average one, but the fishermen are 
making up for the shortage in the catrti 
by the abnormally high prices.

Export sales are fairly good, even at 
high prices ruling. Both Scotland and 
Norway are said to have contracted fur 
all available supplies, and shortage of 
French catch has made an exceptional! • 
good demand from the Mediterranean 
and there is no doubt but all the avail 
able fish in Nova Scotia and Newfound 
land will be marketed before new catch 
is obtained. There is not much doing in 
pickled fish. Some odd lots of shore 
herring are arriving and they are sellin. 
at fairly good prices. Some large ship 
ments of cured fish are now being made 
to the foreign markets.

Three vessels loaded with codfish sail 
ed from Lunenburg this week for the 
West Indies.

--ê--
The shipments of fresh deciduous fruits 

from California for 1911, have exceeded 
those of any previous year in the his 
tory of the fruit business.
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Your Advent Trade
in fish should be a large one if you feature the proper 
lines. You will make no mistake if you read over the 
following list and order right away. You can sell 
fish, and lots of it.

“Ocean” Brand BADDIES and FILLETS
Quick Sellers Good Profits Satisfaction

ARBROATH SMOKIES
Have you heard of this line ?

Write for particulars.
Quite a wineer.

“CANADA” BRAND
PURE BONELESS COD FISH

CANADA TABLETS, 20 1-lb. Tablets.
CANADA STRIP, 30-lb. Boxes, Whole pieces. 
CANADA CRATE, 12 2-lb. Boxes.
COD BITS, 25-lb. Boxes, Bulk.

We are somewhat behind in our shipments of CANADA 
CRATE and CANADA STRIP, but we can supply all other lines 
immediately. We must ask customers who have not received 
goods promptly to bear with us, as the demand has been unusually 
large.

Halifax Cold Storage Co.
47 William Street, MONTREAL

OYSTE

'■ ICE .

CHRISTMAS!
Is a time when it behooves the merchant to make sure that 
the people with whom he books his order are capable of taking 
care of him. You cannot be governed by promises. It is best 
to judge their ability by their past performances.
Do not leave the booking of your order until shipping time. 
Let us have your advice now, for at least a part of your needs. 
Advise when you want shipment to reach you, and we will 
make reasonable allowance for the congestion experienced by 
the Express Companies at that time.
“Coast Sealed” Oysters are carrying more quality than any 
oyster on the market this season, and in view of the fact that 
how often the consumers will use oysters in their homes, 
depends entirely on the satisfaction experienced in eating them, 
it is essential that you should obtain the best quality possible.
Kindly let us have your favor, which we will acknowledge on 
receipt, and advise you as to the date shipment will be made.

Connecticut Oyster Co.
Canadian Branoh : 50 JARVIS STREET, TORONTO, ONT.
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Methods Used in the Canning of Salmon
Big Change in Canning Methods in Recent Years—Machinery 
Now Extensively Used—Cleanliness One of the Big Features in 
the Work—Sanitary Canning Machines Now in Use—How the 
Salmon is Cooked.

The average grocer sells a good deal 
of salmon. It is with him a staple, all 
the-year-round seller. He knows perhaps 
the different grades from the best 
sockeys down through the red spring, 
cohoes and pinks, but perhaps is not so 
intimately acquainted with the methods 
especially those adopted recently which 
are used in canning this article.

Not so many years ago, says one 
writer, when a nice, juicy salmon start­
ed his journey through the average Pa­
cific Coast cannery he was destined to 
be passed through a good many yellow 
hands before he finally rested with mil­
lions of his fellows in the hold of a iime- 
juicer headed for the markets of the 
world.

From the time he left the water he 
was tossed from one Chink to another, 
cleaned, cut, packed, steamed, soldered, 
cooked, soldered again, and then labeled. 
It took a good many of those deft, 
clever hands to pack the millions of fish 
that went every year to the far corners 
of the world, and the matter of labor 
was always a big item to the packer.

Birth of the Iron Chink.
Then came the wonderful “Iron Chink" 

born of the brain of the unfortunate Ed­
mund Augustine Smith, whose tragic 
death in June, 1909, ended a career

THREE LEADERS
That Miketlw BBf»r Satisfied
Golden Breed Like Erie Ciscoes

Rich and sweet.
Special low price this week.

Golden Breed Neddies 
Neptune Brend Oysters

Solid Meats, are great.

Drop us a line and we will be pleased 
to send you quotations weekly.

JOHN FITCH
WHOLESALE DEALER IN 

FISH AND OYSTERS

120 Kinj Si. Wesl, Hamilton, Ont.
PHONES: Day 3647. Night 3477

When writing advertisers klnily men­
tion having seen the advertisement In 
thl# paper.

which would surely have meant much in 
labor saving machinery for canneries.

The “Iron Chink" took the fish .rom 
the moment they landed in the cannery 
and delivered them cleaner than any 
Chinaman ever delivered them, to the 
cutting knives, the cookers and all the 
rest of the human machinery.

This was about the last big change in 
the canneries till a year or so ago, when 
there was introduced as an experiment 
several lines of so-called sanitary can­
ning machines. These machines, which 
had been used with success in many 
other lines, had never been tried in the 
salmon canneries, and the result of their 
trial was watched with a great deal of 
interest by the big interests of the sal­
mon world.

This year has seen a thorough try-out 
of this method of canning, and so suc­
cessful has the experiment proved that 
many canneries will next year be using 
the new method of canning that waited 
before till the plan was more thorough­
ly tried out.

The new method is simple, yet withal 
so thoroughly practical that it appeals 
immediately to the men who are most 
interested in the big plants.

No Puncturing of Can.
There is no cooking followed by a 

puncturing of the can, as in the old

53 Awards In Europe and America

WALTER BAKER & CO.’S
® CHOCOLATE 
S* & COCOA

|V Our Cocoa and Chocolate
II wOh preparations are Abeo- 
01 nBl lately Pure — free from 
IM - IJIl coloring matter, chemical 
H mffW solvent», or adulterant» 

of any kind, and are 
Tnule-Mirk therefore in lull conform­

ity to the requirement» 
o! all Pure Food Law».

Walter Baker & Co. Limited
Established 1710

Montreal, Coo. Dorchester, Mm.

method, where many deft Chinamen 
were always busy soldering up the little 
holes that had been made to let out tin-’ 
steam and heat generated when the cans 
were sent through the cooker.

In the new system, as soon as the can 
are filled, they are sent through what i 
technically known as the exhauster, ,t 
flat, steam-tight box through which tin- 
travel very slowly in a temperature h 
212 degrees Fahrenheit. This cooks tin- 
fish somewhat, and in so doing expand-, 
the fish and the air in the cans so that 
when the cover is placed on immediately 
upon emerging from the exhauster, them 
is a tendency to draw the ends of the 
can inward as the contents cool.

The cans are then placed in racks in 
the usual method, trundled into steam 
retorts, where they are cooked for nine 
ty minutes at about 250 degrees Fall 
renheit. This completes the process of 
canning by the new method, a very sim 
pie process indeed when one looks back 
to the time when all this was done by 
hand and there were solder troughs, 
testing wheels, gibbering Chinks and 
waste everywhere.

---- ------
W E. Sutton, sample room manager 

of the Parsons, Brown Co., Toronto, 
met with a painful accident recently, the 
index finger of his right hand being had 
ly crushed. It was at first thought 
that amputation would be necessarv 
However, he was operated on at the 
General Hospital on Monday, and in 
place of the crushed bone a piece of 
ivory was inserted. Latest reports 
from his surgeon state that he is getting 
along as well as can be expected.
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When placing your order for Canned Fish, be sure you have the name right :

“BRUNSWICK” Brand
It is the finest brand obtainable, and may be relied on to give the fullest 
satisfaction.

By the “ Brunswick” modern, sanitary process of canning, the natural 
fish flavor is preserved to a remarkable degree

Keep a generous stock of 
excellent profit in selling them.

' Brunswick ” Sea Foods. There is an

Connors Bros., Limited
BlaclVa Harbor, N.D.

AGENTS—Grant, Oxley d* Co.. Halifax. N. S.; C. H- B. Hillcoat. Sydney, N. S : J. L. Loritt, 
Yarmouth, N.S ; Buchanan & Ahern, Quebec. P.Q-; Leonard Bros., Montreal. P.Q.; A. W. 
Huband, Ottawa Ont; A. E. Richards & Co , Hamilton. Ont.; J. Harley Brown, London, 
Ont; C. deCarteret. Kingston. Ont,; James Haywood. Toronto. Ont-: Chas. Duncan. Winnipeg. 
Man ; Shallcross. Macaulay Co., Calgary. Alta.: Johnston A, Yockney. Edmonton. Alta.; 
Shallcross. Macaulay Co.. Vancouver and Victoria.B.C.

ADVENT ADVENT

SALMON
Have you been supplied ?
High grade salmon is 
scarce now.

We are filling orders 
in rotation as received.

Mathewson’s Sons
MONTREAL __ _ _ _ _ _ _ _ _

ADVENT ADVENT

Money In Other People’s Coughs
A suggestion, when you 
hear a cough, that

GOUDRON
D'HUILE DE

FOIE DE MORUE j
De MATHIEU

Ssngfcrtt » Onati.CAoeds.tt ]

HATHIEUS
SYRUP

OF TAR AND 
COD LIVER OIL

MATHmrs 
Syrup of Tar

GOD LIVER OIL
«ft. Otùftft Cftnfth. ,

i. L MATHIEU,

is great for coughs and 
colds, will nine times 
out of ten result in a 
sale for you, and a cured 
cough for your custo­
mer. “Many mickles 
make a muckle.”

J. L. MATHIEU CO.. PROPS.
SHERBROOKE. P.Q.

Where fever accom­
panies a cold,
Mathien's Nervine Powders
the great Headache and 
Neuralgia cure, are very 
helpful. They break 
up the fever, stop the 
pain in bones, and give 
great physical relief.
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1911 Christmas 1911

An Assortment of

PERRIN’S
Attractive
FANCY

BISCUIT
Packages

and

Fruit Cakes
will be appreciated by your customers. Why not 
add an assortment to your Christmas Order?



THE CANADIAN GROCER

Master Mason
Does the name strike you ? Per­
haps yes, perhaps no, but the 
goods will certainly appeal 
to the men who deal with you. 
Why not announce the fact that 
you are open to fill their tobacco 
wants by making a tobacco 
display, the most effective 
announcement of all ?

Master Mason Chewing Tobacco 
Maple Sugar Chewing Tobacco 
King George’s Navy Smoking “

are all lines of sustained profit.

Write for Price Llet.

The Rock City Tobacco Co.
Quebec Winnipeg

It is put in the BANNER for YOUR PROTECTION

Banner BrA"8e Lamp Burners
MADE WITH

COVERED BASE

Does not collect dirt, dead insects, or inflammable 
material.

SOLD BY ALL JOBBERS

Ontario Lantern and Lamp Co., Ltd.
Head Office and Factory, HAMILTON, ONT. 

BRANCHES; MONTREAL. WINNIPEG AND VANCOUVER

MB*®!

Tuckett’s
Orinoco

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

„ TUCIiETT LIMITED
Hamilton, - Ont.
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CLASSIFIED ADVERTISING
Aivertieemsais aaisr ibis heailag, le. per weri lei 

first lesertles. Is. fsr sash eubseqaeai Issertiea.
Csstrsctlsss ••■si ss ess weri, bat flee figs res (ee 

11,600) sre sllowei ee ess weri.
Cash reelttaseee te sever east must aeeempesy ell 

eivertleesieBte Hi ne ease can this rats he everleekei. 
Advcrtlsemeats reeelved wltbeut remittance easset he 
acknowledged.

Where replies some te ear eere to be forwarded five 
eents must be added to cost to cover poetagee, etc

BUSINESS FOR SALE.

FOR SALE—Good general store business in Parry 
Sound District, stock about $4.000, doing good, 
safe trade. This is a snap. Good reasons for 

selling. Box 402. CANADIAN GROCER, Toionto.

SALESMAN WANTED.

A TRAVELING SALESMAN, acquainted with the 
wnolesale and manufacturing trades in the Mari­
time Provinces, to represent the MACLEAN 

NEWSPAPERS, looking after our advertising is this 
district. Good position for progressive young man. 
Apply, stating full particulars, THE MACLEAN 
PUBLISHING CO., LTD , 702 Eastern Townships 
Building, Montreal.

MISCELLANEOUS.

ADDING TYPEWRITERS writs, add or subtract Is 
one operation. Blliott-Fleher, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy h you
have a Dcy Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe can he recorded on one sard. Foremell firms we 
recommend this as an excellent combination—em­
ployees' time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply yon 
with a machine suited to your requirements. Write for 
tataiog. International Time Recording Company of 
Canada, Limited. Office and factory, 26 Alice Street, 
Toronto.

BUCKWHEAT Plour guaranteed pure and unsur­
passed by any mill In the Province. T. H. 
Squire, Qucensboro, Ont., solicits your orders.

Business-getting typewritten letters
and real printing can be quickly and easily turn­
ed out by the Multigrapb in your own office- 

actual typewriting for letter-forme, real printing for 
stationery and advertising, saving 25% to 75/. of 
average annual printing coat. AMERICAN MULTI­
GRAPH SALES CO., Limited, 126 Bay Street,

COPELAND-CHATTBRSON SYSTEMS - Short, 
simple. Adapted to all classes of business. The 
Copeland-Cbattereon Co., Lim'ted, Toronto and 

Ottawa.

MISCELLANEOUS.

COUNTER CHECK BOOKS-Write us to-day for 
samples. We are manufastursrs of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Cheek Books, and single Carbon Pads In 
all varieties. Dominion Register Co., Ltd., Toronto.

DOUBLE rear floor space. An Otle-Feneem hand- 
power elevator will doable veer fleer apace, en­
able yen to use that upper floor either aa steak 

room or aa extra selling space, at the eame time In­
creasing apace on yonr ground floor. Costs only 670. 
Write for catalogne 4,B. The Otle-Feneem Elevator 
Co.. Traders Bank Building, Toronto. Of)

EGRY BUSINESS SYSTEMS ere devised to suit 
every department of every business They are 
labor tad time aevere. Produce results up to the 

requirements of merehante and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage 
Are., Winnipeg; 308 Rleharde St.,Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere In Canada.

FROM NOW TILL THE END OF THE YEAR 
1 we offer unusually good bargalna In eecond-hand 

Typewrltera. They are carefully rebuilt, work 
and look like new, but the price Is a mere fraction of 
the original cost. Writs for catalogue. THE MON­
ARCH TYPEWRITER COMPANY, Limited. 46 
Adelaide Street West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the beet remedy Is to go to your stationer and 

purchase from him a Moore's Non Leakable Fountain 
Pen. This Is the one pen that gives universal satla- 
factlon and it coats no more than you pay for one not 
as good Price, $2.50 and upwards. W. J GAGE 
It CO., Limited, Toronto, sole agents for Canada.

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and beat prices. The Ontario 

Office Specialties Co., Toronto.

DENS—The very best Pens made are thoee manu* 
* faetured by William Mitchell Pens, Limited, 

London, England. W. J. Gage A Co., Limited, 
Toronto, are sole agents for Canada. Ask your sta­
tioner for a 25c. assorted box of Mitchell's Pens and 
find the pen to suit you.

Modern fireproof coNSTRuenoN-Our
system of reinforced concrete work—as success­
fully used in any of Canada's largset buildings — 

gives better results at lower cost, “a strong state­
ment" you will say. Write us and let us prove our 
claims. That's fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

THE Kalsmasoe" Loose Leaf Binder Is tbs only 
binder thst will hold lust as many sheets ee you 
aetnelly require end no more. The heck Is flex­

ible, writing surface flat, alignment perfsst. No ex-

fiosed metal parts or oomplleated mechanism. Write 
or booklet. Warwick Bros. A Rutter, Ltd., King end 
Spadlna, Toronto. (if)

COUNTER CHECK BOOKS—Especially made for 
the grocery trade. Net made by a trust. Send us 
samples of wbat you are using, we’ll send you 

prises that will Interest you. Our Holder, with patent 
•urban attachment has no equal on the market. Sup-

flles for Binders and Monthly Account Systems 
nslasss Systems Limited, Manufacturing Stationers, 
create.

THE National Cash Register Company guarantee 
to sell a better Register for leas money than 
any other house on earth. We can prove It. 

Make us. The National Cash Register Co., 285 
Yonge St., Toronto.

Keep in mind the dominant fact that 
mankind from its first appearance on the 
earth has been schooled by nature to 
look for eigne ; for invitations to tante ; 
for suggestions as to what to wear. Tell 
your story briefly, forcibly, truthfully, 
and address it through the proper media 
and you can successfully apply advertis­
ing as a means to increased distribution

TW7ARBHOU8B AND FACTORY HEATING 8TB- 
w TBMS. Taylor-Perbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, ana also ace that it Is placed in the hands of bis 
engineer or superintendent. Every Issue is full of 
practical articles, well calculated to suggest economies 
In the opeiation of a plant. Condensed advertisements 
for " Machinery Wanted" inserted free for subscribers 
to the GROCER. “ Machinery for Sale" advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-146 
University Ave., Toronto.

SALES PLANS—This book Is a collection of 333 
successful plans thst have been used by retail 
merchants to get more business. These include 

Special Sales Gstting Holiday Business, Co-opsrative 
Advertising, Money-Makisg Ideas. Contests, etc. 
Price $2.50, postpaid. MACLEAN PUBLISHING 
CO., Technical Book Dept., 143-146 University 
Avenue, Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLR 
IN ADVANCE.

MacLean Publishing Co.
143-141 University Ave., Toronto

Coffee, Its History, 
Classification and 

Description
B, Joseph M. Welsh

This is the most exhaustive, Inter 
eating end Instructive book ever pub­
lished on Coffee. It Is sttrectively written 
and richly illustrated, end should b« 
read by all who deal In or use Coffee. 
The contents include,

Cultivation end Preparation.
Commercial Classification and Dei 

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of th«. 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Testaient Rook Department 

143-149 University Avenue, Tarante
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QUOTATIONS TOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. oillard A oo.
1-lb. tine, 1 do*, in case................. *2 00
1-lb. tins, S “ •• .... IK
t-lb. tin* 4 “ “ ....... o 75

1MP1KI11 BAKING POWDER
BiMK Per dos.
lOo. .................. |0 85

„$-<>«•   1 76
12-oz.   3 40
2i U'.......................... 10 50
6-lb.......................... 19 BO

MAGIC BAKING 1'OWDIR 
Ontario and Quebec Prices 
ÇAses. Sizes. Per do*

4-dozen
Mom

WEIl A en a* SPIORS AMD CEREALS LTD.Wlla Baan D. kl__1».__ A_r IL
•8».lib. tint, *2, ll-oi Uni «ISO; go*, 
lira, $l.V'; go*, lira, 10c.; 4 or lira, 66c.; 
6c. tine, 40c.

Berwick's** 
Baking Powder

Berwick s 1-lb. tins 
" i-lb. tins 
" 1-lb, tins.

Per doe tins

_* —- f- Per uo* 
go 1,14b., 4 dos 3 40 
go. 1,Mb., S dos 3 60

!»o. 3,6-os., 6dos 0 N 
o. 8, Ms.,1 dos 9 16 
• i.igoa.idieie 
old. Igo*.,«d« 1 IS 

■o. 1« It — IS* | so

Me. U.H*.,,** 0 70 
No. 11,44*., Id*. 8 76 
In Tin Box*—

No. II, 1-lb.,Id*. 1 01 
No. 14, go*, 3 dx 1 76 
No. 16,44*., 44*. 1 10 
Mo.16.lA.lbs.... 7 86 
No. 17,6-lbs....... 14 60

FOREST CITY ESKIMO 
POWDER

Dozen
6 os. tins................ 0 76

13 os tins................  1 15
16 oz. tins................ l 75

Cereal ■
WHITE SWAM SPICES A 

CEREALS. LTD 
White Swan Breakfast 

Food, 3 do*, in case, 
_ per case $3.00.
The King’s Food, 3d*, in 

case, per case 94.80. 
White Swan Barley 
.Crisps, per do*. $1. 
White Swan Self-rising 
Buckwheat Flour, per 
dosen 91

White Swan Self-rising 
P a n ca k e Flour, per 
dosen 91.

White Swan Wheat Ker­
nel, per do*. 91.60 

White Swan Flaked 
Rice, per dosen 91. 

White Swan Flaked
DOMIKIO* O**O11

«do. !S
J 96 Jellies
1 S.64 currant.... 1 00
i » BUok ourrant... 1 16 
1 76 Oabapple.......... 1 46

Raspberry A red Plum........ i 70
Currant........1 95 Grape............. ..V. 1 &

Krapberreand M.nn*l*de
«ooaeberry.. 1 IU Oran«e Jelly.... 1 55

Plum Jam........... 1 55 Green Fig...................2 25
Greengage plum, Lemon .... 1 60

---- ! I® Pineapple... i.X l 95
Gooseberry........ 1 75 Ginger....................3 26

Pure Preserves—Bulk 
6 lbs. 7lbs 14 s A 30’s per lb.

.................. 0 1
................... 0 li

0 II

0 17 
0 16 
3 00

Special discount of 5 per 
..... . cent Allowed on five cases<r more of Magic Baking Powder."

BAKING POWDER 
Sises. Per Do* 

Royal-Dime.. 90 96
i-lb........ 1 40
*oz........ 1 96
i-lb........ 8 65
13-0*.... 3 65

" 1-lb........ 4 90
" 3-lb....... 13 60
" 6-lb........ 28 36

Barrels - When packed 
In barrels one percent, 
discount will be allow­
ed.

Strawberry .. 0 69 0 82 
Black ourrant. 0 59 0 82 
Rewfbem. .. o 59 o 83

allowed nP to 15c per 100 lbs.
Bins

Keen’s Oxford, per lb........................
In 10-box lots or case......................

Gillett e Mammoth, J-gross box.".
Oooor and ;nocoiate
™e noWAW CO.. LIMITED

Perfection, 1-lb.
tins, per do*— 94 50 

Perfec ion, 1-lb.
tins, per do*---- 3 40

Perfection, 1-lb.
tins, per do*---- 1 30

Perfection, 10c
size, per dox---- 0 90

Perfection, 6-lb.
tins, per lb. .. 0 37 

Soluble, bulk, No.
1, per lb............ 0 30

Soluble, bulk, No.
y ^ n . 2, per lb........... 0 18
London Pearl, per lb................................ 0 33

Special quotations tor Cocoa in bar­
rels, kegs, etc.

Unsweetened Chocolate-
Supreme choco­

late, l’s, 12-lb. 
boxes, |>er lb... 0 36 

Perfection choco­
late, 20c sise, 3 
do*, in box, do*. 1 80 

Perfection choco­
late, 10c size, 3 
and 4 doz. in 
box, per doz... 0 90

Auto .we.t chooolete, 4 lb. oaket, 5 Mid 6 lb.
. ,.lb \ v*m11» »»o«t chocolat., *-lb 

°e*e*4 6 lb. tine, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tin», 38c. lb; Cricked 

*,lli P5(F“- 6 bags. 32c. lb; Oaraca. 
tablets, luO bdla., tied 5s, per box 93.00 The 
above quotations are f.o.b. Montreal.

Cocoanut
CANADIAN COCOANUT CO., MONTREAL. 

Packages—5c., 10c., 20c. and 40c. packages, 
i AMM ke^ in 1Wh- ahd ^Ib. cases. Per lb.
1-lb. packages, White Moss .................. 0 26
-lb. packages, White Moss.................. 0 27
lb. packages, White Moss.
And j-lb. packages, assorted.!
And J-lb. packages, assorted.............
-lb. pac.kages, assorted, in 5-lb. boxes u zo 
-lb. packages, assorted, in 5-lb. boxes 0 29 
-lb. packages, assorted, 5.10, 15 lb cas 0 30 
Bulk­

in 15-lb. tins, 15-lb. pails and 10 25 and 50-lb 
k , PAils. Tins. Bbls. 

White moss, fine strip 0 12 0 21
Best Shredded............ 0 18
Special shred................0 17
Ribbon...........................o 19
Macaroon.......................o 17 . *
Dedicated.......................0 16 u it
White Moes in 5 and 10 lb. square tins, 21c. 

Condensed Milk 
sordbm’bcondensed milk oo.

Wm. H. Dunn, Agent, Montreal A Toronto.
Ragle Brand Condensed Milk___ 95 75 ^°4*5
Gold Seal Condensed Milk......... 4 75 1 20
Challenge Condensed Milk.!!!!*. 4 00 
Peerleee Brand Evaporated Milk

1 00

l <> W A \

five cent size (4 doaen). 
Peerless Brand Evaporated Milk

family sise.................................
Peerless Brand Rvaporated Milk

pint else (4 doaen)...................
Peerless Brand Evaporated Milk 

hotel else,

3 00 • 60 

3 50 0 90
4 40 1 10

5 70 1 86

Sweet Chocolate— "* *" " Per lb.
Queen’s Dessert, J’s and J’e, 12-lb. bxs. 0 40
Queen’s Dessert. 6’s, 12-lb. boxes......... 0 40
Vanilla, J-lb., 6 and 12-lb. boxes............  0 35
Parisian. 8’s, 6 and 12-11». boxes. ..__ 0 28
Diamond, 6’s and 7’s, 6 and 12-lb. boxes 0 34 
Diamond, J’s, 6 and 12-lb. boxes............  0 25

Icings for cake— 
Chocolate, white, 
pink,lemon, orange, 
maple, almond, 
cocoanut cream, in

i-lb. packages, 2 
ozen in box, per 
dozen............ 0 90

Chocolate
Confections—

Per lb. 
0 36

4- superior-f tVAPOHM®1*!

REINDEER, LIMITED 
"Jersey" brand evaporated oreem
•• » L4 do5®n)............................ 93 60
.. .m?eer,, krand’ oAse (4 dozen) 5 5) 

d t!$ r„ 5ondensed Coffee, case. 5 00 
tie indeer Condensed Cocoa, case.. 4 80

Mauls ~Uv4S, o-iu. ouïes.............................. 0 34
Milk medallions, 6-lb. boxes.................... 0 a6
Chocolate wafers, No. 1, 6-lb. boxes__ 0 30
Chocolate wafers, No. 2, 6-lb. boxes ... 0 36
Nonpareil wafers, No. 1 5-lb. boxes__ 0 30
Nonpareil wafers, No. 3, 5-lb. boxes__ 0 25
Chocolate ginger, 5-lb. boxes .......... 0 30
Milk chocolate wafers, 6-lb. boxes......... 0 36
Coffee drops, 6-lb. boxes.........................  0 36
Lunch bare. 5-lb. boxes............................ 0 36
Milk chocolate, 5c bundles, 3 dox. In .

box, per box.............................................. 1
Milk chocolate, 6c cakes, 3 dox. in box,

per box ............................................... 1 36
Nut milk chocolate, J’s, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, J e, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, 60 bars, 3i bars, 

per box......................................................  0 90

Agents — Willson &! Warden, Toronto ; 
Forbes A Nadeau, Montreal ; J. W. Gorham 
A Co.. Halifax, N.S.; Buchanan A Gordon, 
Winnipeg.
In J, J and 1-lb. tins, 14-lb. boxes, per lb 0 35 
Biualler quantities ....................................0 37

JOHN P. MOTT A 00.’■
G. J. Eitahrook 8t. John, N.B.: J. M. 

Douglas A Co. Montreal ; R. H. Me Indoe, 
Toronto; Jos. E. Huxley, Winnipeg; Tees A 
Persae, Calgary ; Johnson A Yockney, Ed­
monton ; Standard Brokerage Co., Vancou­
ver; Frank M. Hannum, Ottawa.

ST. CHAP

■T. CHARLES CONDENSING 
COMPANY.

_ „ Prices :
8t. Charles Milk, fam- 

tly size, per case__  93 61
Baby size, per case... 2 00
Ditto, hotel .......... 3 75
Silver Cow Mi k......... 4 93
Purity Milk................ 4 75
Good Luck.................. 4 00
Coffees

EBY-BLAIN, LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damn- 

proof bags and tins.
Club House.,..90 38 Ambrosia.......... 0 26
Nectar..............  0 30 Plantation........0 23
Empress...........  0 38 Fancy Bourbon 0 22

»—1— 0 20

Elite, 10c. size 
(for cooking) 
doz........... 0 90

0 38 
0 32

Mott’s breakfast cocoa, 10c size 90 per 
" breakfast cocoa, ^ e.....................  0 38

" No. 1 chocolate, J’s ................
" Nary “ J’s.....................
" Vanilla sticks per gross.........
" Diamond Chocolate, J’s...........
" Plain choice chocolate, liquors 
" Sweet Chocolate Coatings 

WALTER BAKER A OO., LIMITED.

0 24 
0 32 
0 30

» «uibb o»*»n * OO., LIMITE
Premium No. 1 chocolate,! and Jib____ ,

860. lb.; Breakfast cocoa, 1-5,1, J, 1 and 51b. 
tins, 41c. lb. ; German’s sweet chocolate, J and J lb. oakee, 6-lb. bxs., 36c. lb.; Caracas sweet 
chocolate, J and J lb. cakes,6-lb. his., 33c lb.;
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mpreas...........  0 38 Fancy B
Duchess............  0 27 Bourbon .......
Crushed Java and Mocha.....................

ground----
Package Coffees.

Gold Medal, 2 lb tins, whole or ground 
" 1 lb. tins, “ "

" " J lb. tins, " "
Anchor Brand, 2 lb. tine " "

" 1 lb. tins " ••
German Dandelion 1 lb. tins, ground 
_ , " J lb. tins,
English breakfast, 1 lb tins, •• 
Grand Prix, 1 and 2 lb. tins. •• 
Demi-Tasse, 1 and 2 lb. tins, " 
Flower Pov. 1 lb. pots, "

Oonieotione
IMPERIAL PEANUT BUTTER 

Small, flams .an
Medium, oaeea dosen................. ... w
Large, oaaae 1 dosen ....................3 75
Tumblers, oases 3 dozen................ 1 $6
36-lb. pails.........................................0 16 lb

0 18 
0 13 J

0 30 
0 31 
0 38 
0 31 
0 32 
0 26 
0 28 
0 18 
0 30 
0 30 
0 33

.........? 96 doaen.........1 80 ,r

SWAN SPICES AND CEREALS LTD 
White Swan Blend.

0 L_ 
0 26J 
0 27J 
0 28

1-lb. decorated 
tins, 33c lb. 

Mo-Ja.J-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

0 17 
0 17 
0 16 
0 15 
0 17 
0 16

Cafe des Epicures- 1-lb. fancy glass jars, per 
doz , $3.60

Cafe l’Aromatique—1-lb. amber glass tare 
per doz., 94

Presentation (with tumblers) $3 per doz.

Ground or bean—
W S P. R.P.

0 30
9 49

----1 30s and 50-lb
Terms—Net 30 

days prepaid.

I 96

Cheese—Imperial
Large size jars, dos.........................
Medium size tars,
per doz ........... 4 60

Small size Jars, per
des......................... 3 40

Individual size jars
per doz................ 1 00

Imperial holder—
Large size, doz. 18 00 
Med. size, doz. 17 09 
Small size, doz. 13 00 

Roquefort— 
iRrge size, do*. 8 40 
Small sise, dos. 1 40

Canada Cream Cheese—
In carbons, each 1 doaen.....................  0 10
Large blocks, dosen.............. s 10
Medium blocks, dosen............  ' \ 30

Cream
fubhellAoo.lvd 

Loudon, Eng.

"Golden Butterfly" 
Brand Cream, 8 doe 
10c. size, oases 97.69

"Golden Butterfly" 
brand Cream, 8 doe 
15o. size, cases $11 N

JUPureRicmiJ
^‘«ickC*
ft-—

Coupon Books-AUUon'i
For *le In O*o*d* by The Bby Bl.ln n.ln Toronto. 0. O. a»uoh««u i mi j*',

an same price one size er asserted. 
UN-NUMBERED

Under 100 books............
100 books and over
600 books to 1000 boohs ’ „

Infant*’ Food

tBoblraon', ratent bsrle*.
Ib tira. $725 ; Mb Uni,
1.35, Kobuuon's patent

rsts, J-lb. tins, $1.36 ; 1- 
tins, $2.36.

FlaTOrtng Extract* 
sHiRRirrs

• ••agh H

1 oz. (all flavors) doz. 1 00
2 
3J "
4 "
5 " 
8 " 
16 " 
33
Discount on application.

OREftOBHT MF0. OO.

Mapleine.
Per das.

3 oz. bottles (retail
at 50c )............ 4 gg

4 oz. bottles (retail
at 90o.)............. g gg

8 oz. bottles (retail
at $1 50). . Ig gg

16 oz. bottles (retail 
„ at $3).... . 14 ng
Gal. hoirie* (retail 

At 930)............... U

: ?'

igHe
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POFPFF High Grade Coffees are up several cents per pound, but we will 
* < contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. G1LLABD (XL CO.. Whol.s.l.re HAMILTON. ONT.

IN EVERY LOCALITY
Ontario Salt,

has made a place for itself permanently in the 
hearts and affections of the housewife, and 
through them in the thoughts and minds of all 
classes of your trade.

With a demand so sure, every local source 
of supply should be adequately stocked.

For prices, etc., address

The Ontario People*» Salt & Soda Co.
LIMITED

KINCARDINE ONTARIO

SATISFIED CUSTOMERS

are all those to whom you sell

Black Knight Stove Polish
The brilliancy of polish and its lasting qualities 
are features which will not be found in any 
other stove polish.
The polish comes quickly and goes slowly. It 
will not stain the hands.
Put up in attractive boxea. Feature this attrac­
tive line—your profit is assured.

Or dor from your Jobbor

The F. F. DALLEY CO., Limited
Hamilton, Canada, and Buffalo, N.Y.

In the sections where the choicest 
Canadian Butter is made, you will go 
a long way before you find any but

Windsor
Butter Salt

Practically every pound of prize- 
winning butter at the Dairy Exhi­
bitions is made with Windsor Salt.
No [other salt is good enough. No 
other salt sells.

THE CANADIAN SALT CO.,
LIMITED

WINDSOR, ONTARIO

BLACK JACK

QUICK

CLEAN

HANDY

K-ih Has- *
S dee. hs sase.*

THY IT

HOLD BY

JOBBER•
^tovTpoli^V-
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f-----

Brooms Brooms
“BROOMS OF QUALITY”

are hard to get.
W W. &, CO BRANDS are made up to the mark, always. Our customers 

know this and out Factory runs lull time on “Quality” account.
TRY A SAMPLE SHIPMENT

WALTER WOODS & CO.
HAMILTON WINNIPEG

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper.

Glare's pork
AND BRANS

in Tomato Sauce

No. 1, 4 doz.
incase.... 0 60 

No. 2, 2 doz.
incase.... 0 90 

No. 3, flate, 2 
doz in case 1 0 

No. 3, tails, 2 
doz in case 1 25 

No. 6,1 doz.
incase— 4 00 

No. 13, à doz. 
incase— 6 50

LAPORTE, MARTIN « OO., MONTREAL. 
AGENCIES. THESE PRICES ARE 

F.O.B. MONTREAL. 
IMPORTED PEAS "SOLEIL"

Sur Extra Fins..........
“ " tins

Extra Fins 11 j
Tree Fins " !
Fins 
Mi-Fins
Moyens No. 1 " <
Moyens No. 2 “

▲sparagùe, Haricots, etc.
MINERVA PURE OLIVE OIL.

Matts Golden Russett—
Sparkling Cider, 12 qts................................ 5 00

" “ 24 pts............................... 5 50
Apple Vinegar, 12 qts................................. 2 50

Pastes.
THE C. H. OATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

“Swallow Brand” (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Cut, Small Pastes assorted, Melon 
Seeds, Animals, Stars, Alphabets, Alphatiets 
Mit-dle.

Cases of 25 package», 1 lb..................... 0 06
Cases of 25 lbs., loose.............................  0 05)
Egg noodles, cases of 50 pkges., )-lb. 006) 
Egg noodles, cases of 10 lbs., loose.. 0 06
Lasagnes, cases of 10 lbs., loose......... 0 06
Marguerite, all varieties, pkgg. only. 0 05

100 Boxes...................................................... *44 00
24 No. 3 Jars.............................................. 33 60
12 No. 5 Jars.............................................. 27 60

L KAIKBANK CO. BOAR 8 HEAD 
LARD COMPOUND.

Montreal

Os re ale.
Per case

flacons, 40 Bon. 11 00
kilo 100 tins 15 50
.. 100 " 15 10
" 100 “ 14 00
•• 100 •• 12 50
•• 100 “ 11 00
•• 100 " 10 00

100 '• 9 50 
, 8 75

F.O.B.
Tierces, lb 0 10 
20-lb. pails $2 10 
20-lb. tins. *2 00 
60-lb. tubs 
per lb... 10)
3-lb. tins,
20 to case 
per lb... 0 11
5-lb. tins,
12tocase, per lb.

10-lb. tins 6 to the v-ase, per lb

24 pints................ 6 25
24 (-pints............4 26
Tins—

(gals., 20s..........13 50
gal., 48s 8q. .17 00 
gal., 48s Ed.. .15 50

BMltras..............6 60
12 quarts............ 6 75
Tins—
6 gals., 2s........ 83 00
8 gals., 6s........39 00
I gals., 10s.......86 00
) gals., 80s....... 86 00

BA88IN DE VICHV WATERS.
IjS Capitale, 50 qts........................................ 6 00
La Neptune, 60 qts....................................... 6 00
6t. Nicolas, 60 qts............................................ 7 00
La Sanifcas Sparkling, 50 qts........................ 8 00

" “ 100 pts......................... 9 00
" •• 100 splits.................... 4 00

Vichy Lemonade Savoureuse, 50's......... 7 50
CASTILE SOAP

Le Soleil," 78 pee-cent. Olive Oil
Casa 86 lbs., 11 lb. bars.................... 0 07) lb.

“ 12 lbs., 8) lb. bars................. 0 08) lb.
" 50 lbs., fib. bars.................... 3 50 ease
" 200 lbs., 3) oz............................. 3 76 case

II La Lune,” 66 per cent. Olive Oil
Case 25 lbs., 11 lb. bars.................  0 07 lb.

" 12 lbs., 8J lb. bars................ 0 08 lb.
" 50 lbs., fib. bars .................. 3 36 case
" 100 lbs., 3) or. bars................ 1 80 case
" 800 lbs., 3) oz. bars................ 3 40 case

Alimentary Pastes, Blanc k Fils, Macaroni, 
Vermicelli, Animals, Small Pastes, etc.

Box, 26 lbs., lib...........................................  0 07)
" 25 lbs., loose........................................ 0 07

DUFFY k OO. BRAND.
Grape Juice, 18 qts......................................... 4 75

" 34 pts......................................... 5 15
36 splits.................................... 4 75

Apple Juice, 12 qts........................................ 4 50
_ “ 84 pts......................................... 4 75
Champagne de Pomme, 18 qts.................. 5 00

^ " 84 pts................. 5 50

Grape Nuts—No. 22, 
Pist Toasties—No. T 
Postum Cereal—No. 0

1)0; No. 23, $4.60.
.85.

2.25; No. 1, $2.70.

r^rce, 36 s. 
Gusto, 36 e........ ILLETr

“ EAKIFIRST 
SHORTENING

Tierces.. 0 09) 
Tube... 0 09}
80-lb. palls. 0 10 
10-lb tins 0 09) 
10-lb. " 0 101
6-lb. " .........
8-lr. “ 0

1-lb. cartons
Concentrated).

eiLLETTfe 
PERFUMED LYE 

Ontaric^Biid Quebec

Per case 
1 case of 4 doz $3 ot 
3 cases of 4 doz 3 4»
5 cases or more 3 3?

Mustard Marmalade.

D B F., i-lb. tii 
" ( lb. tii
“ 1-lb. tii

tins 2 50
___ tins 6 00

F.D., )-lb. tins.. 0 86

OOLMAN8 OR BERN'S
Per doz. Per doz

tine 1 40 F.D.. i-lb. tins 1 46 
Per jar

Durham, 4-lb. jar 0 76 
•• 1-lb. far 0 26

IMPERIAL PREPARED MÜ8TARD
Small, oases 4 dozen.......................... 0 45 dozen
Medium, cases 2 dozen..................... 0 90
Large, oases 1 dozen..........................1 3ft

Canned Baddies, “Thistle” Brand
A. P. TIPPET k OO., AGENTS

Oases 4 doz. each, flat*, per case.......... $5 40
Oases 4 dox. each ovals, per case......... 5 40

8HIRRIPF BRAND 
* Imperial Scotch "—

1- lb. glass, doz... 1 55
2- lb. glass, doz... 2 80 
4-lb. tins, doz.. . 4 65 
7-lb. tins, doz. .. 7 36

' Shredded"—
1- lb. glass,doz... 1 90
2- lb. glass,doz... 3 10 
7-lb. tins, doz— 8 26
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Vermicelli and Macaroni.
!.. Sl'INELLI C'Y, MONTREAL.

4 lbs. box “ Special ”.............
8 lbs. " ‘ ................

0 22
0 44

5 lbs. “ “Standard'.......... 0 27)
10 lbs. “ “ .......... 0 55
60 lbs. cases or 75 lbs. bbls___ 0 05
25 lbs. cases 1 lb. pkgs( Vermicelli) “ 

Globe Brand.
0 06

5 lbs. box “Standard'’............ . per box 0 30
10 lbs. “ “ ............ 0 60
25 11*8. cases (loose)..................... ;:per.!b- 0 06
25 lbs. cases, 1 lb. packages... 0 06)

Jelly Powders

JELL-0
The Dainty Dessert

Assorted Case, Contains‘2 doz..*1.80
Lemon (Straight) Contains 2 doz..$1.80 
Orange (Straight) Contains2 doz..$1.80 
Raspberry (Si raig I it) Contains 2 doz..$l>0 
Strawberry (Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$1.80 
Weight 8 lbs. to case. Freight rate, 2d class.

Jell

kICE CREAM PDWOlft
FOR MAKING ICE CREAM

Assorted Case, Contains 2 doz- *2 àü 
Chocolate (Straight) Contains 2 doz- 2 5C 
Vanilla (Straight) Contains 2 doz- 2 50 
Strawberry(Straight) Contains 2 doz- 2 5o 
Lemon (Straight) Contains 2 doz.. 2 59 
Unflavored (Straight) Contains 2 doz. 2 50 
Weight 11 lbs. to case. Fr’ght rate, 2d class.

IMPERIAL JELLY DKHWEBT

T r u i F*uit Flavors 
Cartons mCm I Doz .

Assorted flavor»—gross 10.75.



THE CANADIAN GROCER
•oep »Bd Wienieg Powder,

For sale by sll grocers, 
p. tippet * oo., loivn

10 80 c HIM LSI
\U 04 ST^KH

WORTH

WEIGHT

COLD

6 doz. to
Ooean borax, 48 8-os

Lily White Glow—
14b. fancy cartons, oases 80 lb. 0 07
64b. toy trunks, 8 in case..............  0 08
64b. toy drums, with drumsticks

8 In ease..............................
Keys, ex. crystals, 100 lb. 

ittord Glow—
\ lb. fancy boxes, cases 86 lb.... 

Canadian Electric Starch—
Boxes of 40 fancy pkgs.,per e

0 074 
0 061
007

I 00
_________JUJ

Montreal
Chinese starch, 48 

1-lb., per case 04.00; 
Ocean Baking Pow­
der, 3-oz. tine. 4 doz 
per case, $1.60; 4-os 
tins, 4 doz per case, 
$3 00 ; 8-ox tine. 6 
doz. per case, $6.60; 
16-oz tins, 3 doz per 
case, $6 76; 64b tine 
10 tins a case, $7.60; 
14 b. bulk, per 86, 60 
and 160 lbs., at 15e 
per lb. Ocean blanc 
mange, 48 8-oz., $4 :

$1.6J; Ocean oough

Cretin Tartar.
OILLETT'H CRKAM TARTAR 
Ontario and Quel>ec Prices.

i-lb. paper pkgs., 4 doz. in case...............$1 00
|-lb. paper pkgs., 4 doz. in case............. 3 00

i t'l }—~a. 'Z
i-lb. cane with screw covers, 4 doz. in
> cane............................................................. $2 20
1-lb. cans with screw covers, 3 doz. in

case........................................................... 4 10
Per lb

5-lb. eq. canisters, i doz. In case......... 0 33
10-lb. wooden boxes.....................................0 ?0' *
25-lb. wooden pails..................................... 0 30

100-lb. kegs...................................................... 0 28%
860-lb. barrels................................................  0 28

syrup, 36 6-ex.. $6 00 , 36 8 ox, $7 30; Ocean * Ü Mb., $3 60.

6-oaee lots (delivered), $4.16 each, with 30 
bare of Quick Naptha as a free premium.

WBM

Soups
CHATEAU BRAND 

CONCENTRATED SOUPS

Vegetable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomate 
Consomme Tomate

No. l’x 95c. per dozen 
Individuals, 45c. per dozen 
Packed 4 dozen in e case

SYMINGTON’S SOUPS

Quart packets, 9 
varieties, dozen 0 90 

Clear soups in 
stone jars, 6 
varieties, d- zen 1 40

Case of 1-lb. contain­
ing 60 package* per 
box $3.ue.
Case of %-lb eon
taining 116 packages
per box S3 uG 
Case of fib. sad 44b 
containing SO 14b.

Ones of So. packages, containing 96 packages, 
per box $3.00.

MAGIC SODA

Ontario and Quebec Pric es. Per case 
Case No. 1, 60 1-lb. packages . i 1 case $2 85 

15" Î 75
('see No 3, 130 *4b.

c*~N" » ( S31 îb
Case No. 6, luU 10-ox

M
■■{Ie 2 85 

2 75 
2 85 
2 75 
2 90 
2 $0

4m-

SAPHO MPG. CO., LIMITED, MONTREAL. 
“SAPHO" INSECTICIDE.

1-10 gall ..doz 2 00 1 gall........ dox 19 23
{ gall.........  “ 6 00 1-16gall., gross
1 gall............ “ 10 80 lot.............. SO 00

k" ANTI-RUNT” SWEEPING POWDER
Size No. 1, 3 doz. crates, per doz.......... 81 50
No 2, 1 and 2 doz crates, per doz---- $3 00

Liquid Biuinz. 90c. per dox. Liuuif* 
mouia. 90c. per doz. Both put up in 
gated paper shipping boxes.

•Mtfall
IDWA8DUUM STARCH OO., LIMITED 

Boxes Cents
contain laundry Starches per lb.
40 lbs. Canada Laundry.................................. 0 054
40 lbe. Canada white glose, 1 lb. pkgz. 0 06 
48 lbe. No 1 white or blue, 4 lb. cart’s 0 061
48 lbe. No. 1 white or blue, 31b. oart'e 0 06!

100 lbe kegs. No 1 white.......................... 0 061
800 lbe bbls , No 1 white......................... 0 061
80 lbe. Ed wards burg silver gloes, 1 lb.

chromo packages.....................................  0 071
48 lbe. Silver gloee, in 6 lb. canisters.. 0 071 
38 lbe. Silver gloes. 6 lb. drew lid boxee 0 071 

100 lbe. kegs, Si ver gloes, large crystals 0 061 
38 lbe Benson s satin, 1 lb. cartons,

chromo label........................................ 0 071
40 lbe Benson’s enamel (cold water)

per oaee ............................................ 3 00
80 lbe Ben«on s enamel (cold water)

per caee............  .. ................ 160
Celluloid -Boxes containing 48 oart’e,

per oeee.................................................. 3 60
Culinary Starch

140 lbs. W T. Benson k Oo.’e oele-
~ braved prepared ooro.   0 071

f 40 lbe. Canada pure oom starch......... 0 05
f1*) !h. boxe* !c. higher) 

BRANTFORD HTARCH WOKEN, LIMITED 
Ontario and Quebec.

•yre»
lDWitDUrtO STARCH OO., LTD.

Grown Brand Com Syrup 
8-lb. tine, 2 dox. in case, lier eaee — 1 40 
54b. tine, 1 dox in oeee, per oa*e— Î 75 

10-lb. tine, % dox. in caee, per oaee.... 2 66 
804b. tin*, 1 doz. in oeee, per oaee.... 2 60
Barrels, 700 lbe ..................................................0
Half barrels, 360 lbe......................................... 0
Quarter barrels, 176 lbe................................. 0 03j
Pails, 3* 1 75 

1 26

10- * ww l
(6, IS and 86 lb. I

Canada Laundry, boxee of 46 lb.. 6 06 
home Gloe* Starch—

14b oartone. boxee of 46 lb......... 6 06*
Ftoeet Quality White LNMidry—

84b. oanieterm, caeee of 46 lb.... 6 06*
Barrel* 800 1b..................................... 6 ft
Ke*. 160 lb......................................... • m

OXO OUBRB

dozen tins
$ u 96

10 cubes
60 cubes

100 cubes. 81 50
OXO (Liquid)

$ 1 00

11 85
18 10

Teas
THE

' SALAD A" 
TEA OO.

Wholesale Retail 
East of Winnipeg only.

Brown Label, 1 » and à *..............$0 25 $0 3ij
Green Label, 1 a and *’s............. 0 27 o 3c
Blue Label, I s, * s, *’e and *’e. 0 80 0 40
Red Label, 1 ■ and * ■.................. ose q 50
Gold Label,*’*.... ...................... 0 44 0 60
Red-Gold Label, * ■..........   o 66 0 80

Bottles 
1 doz 1 oz.

1 doz 8-oz.... 
1 dox 16-oz...

CANADA FIRST

The Aylmer Con­
densed Milk 

Oo., Ltd.

_ , „ Per ease
Canada First 

Even. Cream 
family size . 8 66 

Canada First 
Evap. Cream

_ . „ _ medium size 4 80
Canada First Evaporated Cream, hotel

sise.........................................................................  ye
Canada First Evaporated Cream, baby

sise................................................................. goo
Canada First Condensed Milk................. ! 4 56
Beaver Condensed Milk.............................. 4 00
Rosebud Condensed Milk..........................4 35

DOMINION MOLA88E8 00.
, . Gingerbread Brand (Toronto)

1 s—3 dox to caee.............................. ... $2 85
3'e—2 doz. to case .............. .. $2 86
—, — —_ , WINNIPEG
5° î— £?nB* Î <?oz- CM®*. per doz.......... 1 08
£j° c m?nB* ? ^oz c*»®*. per doz........ 1 67
No. 6—Tins, 1 doz cases, per doz.......... 2 98
5°‘ J?nB’ È 4°z <*ee*. per d<>z........ 4 83
No. 20 Tins, t doz. caees, per doz........ 10 90
Palls— 1 e. each.......................... n 62
Pails—2 e, each ..............................0 96
Pails—5’s, each ...................................... ] ' 2 10

DOMOLCO BRAND.
... » Maritime Provinces and Ontario:
2e, 2 doz. caee per doz.................... ......... $1 35
3’s, 2 doz. case, per doz.......... •..............  1 96
5’s, 1 doz. case, per doz.............................. 3 75
10 s, * doz. case, per caee...........................  3 40
2u s. i doz. caee, per case.......................... 3 05

Western Prices-Sudbury to Victoria
2 s, 2 doz case, per doz.............................. 1 60
3’s, 2 doz case, per doz.............................. 8 35
5e, 1 doz. ca«e, per doz .... . .......... 4 60
10’s, * doz case, per case ' " 4 15
20 s, * doz. caee, per case ......................... 3 86

8*0046
PATERSON’S WORCESTER SAUCE 

*-p*nt bottles. 8 end 6 dossn oaeas, doe 6 86 
Pmt bottine, I dosen caeee doe.............. 176

H P. Sauce — Per dosen
Caees of 3 dozen........$1 90

H P. Pickles
Cases of if dosen pinte 3 35 
Caees of 3 doz. * pln-e 1 26

Pails, 264b*., each.................................
Lily White Oom Syrup.

Plain tine, with label- Per eaee
2 lb. tine, 2 dox In eaee......................8 66
6 " 1 " "  S 00

10 " * " M  8 90
80 M $ - "  Î 85

6. 10 and 80 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Oaee

lb. t ne 3 doe In oaee............................$8 60
6 " 1 " .......................... 4 OO

— ~ “ 186
.......................... 810

tine have wire handles) Nugget Polishes.
'k and 1Polish, Black anT Tan 

Metal Outfits, Black and Tan 
Card Outfit*. Black and Tan 
Creams and White Cleaner...

Minimum re­
selling prices 

$0 10 
0 26
1 15
2 25

Minimum re- 
sellii^ prices

0 36 
0 65 1 10 
1 76

EYL0N
Blue Label, » s.....................................U 21 6 81
Blue Label, is ..............................  0 86 8 16
Orange Label, l’e and ft'e...........  0 88 0 30
Brown Label, 4’ and *’x............... 0 88 40
Brown Label, * s................................0 80 0 40
Green Label, le and *’■..............  0 36 0 60
Red LabeL * s.................................. 0 0 60

HOLBROOK S IMPORTED PUNCH SAUCE. 
t L , . Per dozen
Large, packed in 3-doz. caee..................$2 26
Medium, packed in 3-doz case.................. 140
HOLBROOK* IMP. WORCESTERSHIRE SAUCE 
_ ,, . ^ , .. „ . Perdozen
Rep. % pinte, packed in 6-doz. caee___ 2 25
Imp. % pints, packed in 4-doz. eaee .. 3 15
Rep. quarts, packed in 2-doz. case........ 6 60

stove Polish
JAMB* DOME BLACK LEAD 

6a else, ero** H40 le aise, gross. $8.50

MELAGAMA Tlâ

MIN TO BROS ,
46 Front St. East

We pack in 40 an 4 
100 In. caeee. AD 
delivered prices.

Wholesale Betel
Brown Label, 1 lb. or *............... 0 86 0 30
Red ................. “
Green “
Blue '*
Yellow •'
Purple "
Gold •'

1 lb. or X............. 0 87 OSS
la, * or 1............. 0 10 0 44
Is, * or g............. 0 86 OH
le. * or *............. 0 40 OH
* only..................... 0 66
t<3$ only .7.7.*........ 0 70

6 H 
1 H

Ceylon Tee
64b. 1

Biaek Label, 14b., retail at 860......... $0 80
Black Label, * lb.. retail at 86c, 0 II
Blue Label, retail at 30o.......................... DM
Green Label, retail at 40o........................ 4 H
Red Label, retail at 60e............................ 4 34
Brown Label, retail at 60o...................  0 *6
Gold Label, retail at SOe........................... 4 H

Jams and Jellies
T. UPTON a OO.

Compound Jams —red raspberry, strew- 
berry, peach, plum, red currant, black cur­
rant, cherry, go- seLerry, blueberry, apricot, 
huckle: erry. 12-oz. glass jars, 2 doz. in <-an#, 
$1 per doz.; No. 2 tin,2 doz. in caee, $1. 90 iwr 
doz.; No 0 tin pails 9 pails in crate, 37js<; per 
pail; No. 7 tin pails, 6 pails in crate, 52i<\ per 
pail ; No. 7 wood paib, 6 pails in orate, fiüjc. 
per pail ; 30-lb woodpaiis, 7Jc. per lb. 1’eck- 
ed in assorted cased or or «tes if desired

Compound Jellies — raepb- rry, strawberry, 
black currant, red curra-1. pineapple. 12 oz. 
glass jars, 2 doz. in caee, $1 per doz.: No. 2 
tin, 2 doz. in case, $1.90 ner doz ; No. 6 tin 
psils 9 pails in crate, 37|c. per pail; K‘. 7 
woodpaiis, 6 pai s in orate 52*c. per pail; 
30-lb. wood pails, 7*c. per lb. Packed in 
assorted cases or crates if desired.

Pure Orange Marmalade—guaranteed fin­
est quality. 12-oz gla*s jars 2 doz. in case, 
$1.10 per doz.; 16-oz. glass jars 2 doz. in case, 
$i.50per doz.; pint scalers, 1 doz. in rave, 
$2 2Sper doz.; No. 2 tins, g doz. in case, $2 
per doz.; No. 4 tins, 2 doz. in case 32c. per 
tin ; No. 5 tins, 9 in case, 40c. per tin ; N 7 
tins, 12 in crate, 56c. per tin; No. 7 wood 
pails, 6 in crate, 5dc. per pail ; 30-lb wood 
pails, 7Jc. per lb.

Jelly Powders.
WHITE KWAN MINUS 
AND CEREALS, LTD.

White 8wan, 15 
flavors, 1 doz. in 
handeomecoimtei 
carton, per doz., *0c.
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IMPBRIAI TO BA OOO COMPANY OP CANADA, 
r.TMTTWTV— IMV<RI BRANCH.

Chewing—Black Watch, 6e ..............................  44
Black Watch, 12s............................................. 46
Bobe, 6s and 12s ............................................. 46
Bully, 6e.................................................................. «4
Currency, 6*e and 12e....................................... 46
Stag, 5* to lb........................  38
Old Fox. 12s ........................................................ 44
Pay Roll Bars, 7*8 ........................................... 66
Pay Roll, 7s........................................................ 66
War Horse, 6*......     43

Plug Smoking—Shamrock, 6s., plug or bar 64
Rosebud Bar*. 6e............................................. 64
Empire 6e and 18s............................................ 44
Ivy, 7*.......................................................................10
Starlight, 7s .........   60

Cut Smoking—Great West Poaches, 8e___ 66
~ 1 Cube Out, 9s................................................  70

List price.
"Shirriff’s" (all 
flavors), per dox. 0 90 
Discounts on applica-

Yeast
Ontario and Quebec Prices.

Royal Yeast, 3 dozen 6-cent packages.. $1 15 
Gillett’s Cream Yeast, 3 dozen in box.. 1 15
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SODA
Drains, 336 lbs.

“ 224 lbs.
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Barrels, 336 lbs.
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“ 112 lbs.
“ 100 lbs.

Casks, 660 lbs.

Montreal
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White Oil
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No PP eak Link There

m-mLIMITED V<rn/r oncrcFIVE ROSES

Soe how it works, Brother Grocer.
A woman is ready to buy from you 
•50 bags a year, maybe more.
But she will not purchase the 50 bags 
unless the last bag be as good as the 
ones that have gone before. 
if the first bag be right—and the sec­
ond—and the ninth—
She purchases the tenth with con­
fidence.
Your sales keep increasing, you see. 
Your profit is continuous—because of 
Steadfast Quality.
But if the tenth bag be bad, will she 
purchase the eleventh?
Will you continue filling her flour re­
quirements?
No—your chain of profits snaps at 
the tenth purchase.

No Profits Lost
You have profited only on ten bags 
when you might have profited on the 
total amount of her yearly purchases. 
Don’t you see NOW what Uniformity 
means to flour sales?
If sales are greater than ever, it’s be­
cause FIVE ROSES flour yields uni­
form results both in store and kit­
chen.
Each bag or barrel starts a chain of 
Permanent Profits.

Five Roses is packed to suit your 

trade in barrels and halves. Also 

in bags of 7, 14, 24, 49, and 98 lbs 

Daily capacity, 16,500 barrels.

And each sale is a sturdy link, win 
out flaw or weakness.
This also is true, that the constai 
effort made in the big mills out We i 
to maintain the integrity of FIX i 
ROSES, assures to YOU permanent 
of profits.
This is the only flour that is un 
servedly guaranteed—
Simply because it needs no guari. 
tee.
Sell quality, Brother Grocer, not 
one barrel, or two barrels, but in 
and every barrel.
Sell FIVE ROSES—sell it NOW. 
Write your Jobber—or our neai 
office.
ACT I

LAKE OF THE WOOT>S MILLING COMPANY, LIMITED
“ The House of Character ”

Montreal Toronto Ottawa London St. John Keewatin Winnipeg VancoiiA

cXot £B1eaehed cXot Slended

995^57968149


