
AUGUST

«■P*

P- » Jm’r

MARITIME NUMBER

Canadian Grocerm *

THE MACLEAN PUBLISHING CO., Limited
MONTREAL TORONTO WINNIPEG

PICTURESQUE YARMOUTH. WHERE MET THE MARITIME HOARD OF TRADE.



THE CANADIAN GROCER

rT_AHERE is no item on a grocer’s shelves 
* that more readily stamps the class of 

goods he handles than Flavoring Extracts. 
In the mistaken idea that it is more profit­
able for them, many grocers will sell inferior 
grades of flavorings, but the housekeeper is 
not long in finding it out, and, feeling that 
she has not been fairly treated, is apt to take 
her trade away.

It never pays to handle inferior grades 
of food products the best is always cheapest 
and most profitable in the end. That is why 
Greig’s Flavors have enjoyed the confidence 
of thousands of housewives for so many 
years. They are made so pure and strong 
that a little goes a long way This fact, 
together with our long and successful expe­
rience in manufacturing, enables us to state 
with absolute assurance that the WHITE 
SWAN flavors will satisfy the most exacting. 
It is not possible to make better goods.

Samples and quotations cheerfully sent 
on request. We want your trade.

The Robert Greig Company,
LIMITED

White Swan Mills, TORONTO



CIRCULATES EVERYWHERE IN CANADA
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A Weekly Newspaper Devoted to the Grocery. Fruit. Provision
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Robinson’s Patent
Is a Steady Seller 
With the BEST TRADE
Your store is the finest in the town. And, 
therefore, you are or should be selling

ROBINSON’S
PATENT BARLEY

Liberal sampling among your customers 
os receipt of list addressed to

Frank Manor A Co., - 403 St. Paul St.» Montreal
Agists 1er tbs Dominion

Barley

Raised on It.

CHRISTIE’S BISCUITS
have stood the test of fifty years. Are you carrying a full line ? If not it will 
pay you to do so.

Nothing but the best and purest ingredients are used in their manufacture.
When in Toronto call at the plant and see how Christie’s Biscuits are made. It will 
interest you.

. BROWN & CO.
TORONTO and MONTREAL. Limited

-M.H ' 1 ■■» ■
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Peacock Brand
Mince Meat

THE SEASON IS ON
OET IN YOUR SUPPLY

PEACOCK BKAKD MINCE MEAT is de­
licious. Marvellously low in price. If you will 
send in a trial order to-day, we will see that you 
get the goods quickly. Send along the order.

THE BATES MFC. CO., LIMITED
9-11 Franc!» St., TORONTO.

,UJU
rAvAVAv/,

Brunner Mond 4 Co.’s

WASHING
SODA

Drums, 336 lbs. Barrels, 336 lbs.
“ 224 « Bags, 224 “
•« 112 “ “ 112 “
.< loo •* » 100 “

Concentrated Sal Soda
Casks, 560 lbs.

Winn & Holland
Montreal

SOLE AGENTS FOR CANADA.

\1

A GUARDIAN

of your interests and 
a guarantee of safety 
to your customers is

Baking

“COW BRAND
manu­

factured or uniform quality, because its 
materials are absolutely pure—so much 
for the safety of your customers. For 
the dealer it is a safe, Steady and sure 
profit-maker.

these faote In mtnd and enter “MW BRAND.”

CHURCH A DWIGHT, LIMITED,
Manufacturer», - - MONTREAL

National 
Licorice Co

ISMYUE^

V. * 8., SCUDDER and M. & R. Breads of 
PURE STICK LICORICE, Acme Licorice Pel­
lets, M.& R. Wafers ia bags, Licorice Lozenges, 
and a full line of Licorice Specialties, Includ­
ing the celebrated soft licorice lines sold under 
the Company’s brands as follows : THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

we jrimi
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You want the best

&gSkelley’s Griffin
Dried Fruits

This is the one famous brand
of California Fruits that never varies in its one standard of quality 
—the highest. Seeded Raisins, Prunes, Dried Apricots and 
Evaporated Fruits of all kinds. Sell the “Griffin" Brand and you 
sell the best. Sell it and you’ll hold your trade. SeU it and you’ll 
gain new trade- you'll gain it and you'll keep it.

Prunes.
“Griffin”

Brand.
Large, black, meaty Prunes with small stones 
and fine flavor. Cured and packed with the 
greatest care. Packed where they grow. 
“ Fine goods "—fine because of the great

regularity with which they maintain their 
high reputation. Not packed in bulk and 
then re-packed, but sent right through in the 
original package.

“Easter”
Brand.

Seeded Raisins.
Clean and perfectly cured. Sound fruit always. You should 

place your orders now for prompt delivery. Ask your whole­
saler. Insist on having the “Griffin” Brands. They satisfy.

Sold by Leadlag Wholesalers.

ARTHUR P. TIPPET & CO., Agents,
8 Piece Royale, Montreal
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MANUFACTURERS’ AGENTS AND BROKERS' DIRECTORY.

BRANDON, HAN.

GROCERIES FOR THE WEST
We will have a car leaving Toronto and Montreal 

about once a month.
Have you got something you wish to ship in 

these cars?
We will reship, sell or store for you. Write us.

Wilson Commission Co., Limited
Brandon, Man.

CALGARY.

The Best Salesman
is the Man on the Spot. Don’t Con­
tinue to be Over a Thousand Miles Away 
from your Buyer. Communicate with us, 
and have your Business Transacted by 
reliable Brokers on the Spot.

Excellent Storage Accommodation.

TORONTO.

W. 6. A. LAMBE & CO.
TORONTO.

Grocery Brokers and Agents.
Establithed 1665

C. E. KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS’ AGENT
27 FRONT ST. E., TORONTO
Highest references. Commissions solicited.

NICHOLSON, BAIN A JOHNSTON
Wholesale Commission Merchants and brokers

CALGARY, ALTA.
NICHOLSON • BAIN, WINNIPEG. WAN

HAnlLTON. ONT.

Long Distance Phones
Office 715 Horse No. I6S6

W G. Patrick & Co.
Manufacturers’ Agents

and
Importers.

29 Melinda St., TORONTO

Norman D. McPhie .

58 1xin<; St. E.

BROKER and 
Commission Merchant

HAMILTON, ONT.

HALIFAX, N.S.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest referent es.

MONTREAL

A. J. HUGHES
Wholesale Grocers' Broker, Manufacturers Agent 

and Jobber,
1483 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References'

J, T. & CO.
Customs Brokers 

and Warehousemen

U St, Sacrament Street, “
Tel Main 776 Bond 28.

Successful Advertising— 
How to Accomplish It

By J. ANGUS MacDonald—a volume of 400 
pages packed full of good stuff for advertisers. 
Price $2.00.

Sent postpaid upon receiptof price.
TECHNICAL BOOK DEPARTMENT. 

Mac-lean PUBLISHING CO., Limitbu, Toronto.

INDEPENDENT CANNERIES
When von want Independent prices for Vanned 

Goods, phone, wire or write us, as we 
have some of the best brands in 

Canada to offer.

W. H. MILLMAN & SONS
GROCERY BROKERS

TORONTO
VANCOUVER, B.C.

J. MCA. CAMERON
Manufacturer and Wholesale Commission 

Agent
Correspondence Solicited

VANCOUVER, B.C. P.0. Box 912
Reference - Bank of Hamilton

The Vancouver Warehouses, Limited
STORAGE

you so that you can supply your customers in any part ot 
Btitish Columbia

Consign your cars to us.
Correspondence invited.

24 COROOVA STREET E., VANCOUVER, B.C.

Radiger & Janion
VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and 
COMMISSION BROKERS

Uorrespondenc Solicited. 
>rth America, Victoria.

Reference — Bank of British

WINNIPEG.

CALGARY STORAGE
In a new brick block centrally located.

Dingle <& Stewart
Winnipeg, Man, Calgary, Alb.

COMMISSION BROKERS.

REGINALD LAWSON
MANUFACTURERS’ AGENT and 

WHOLESALE COMMISSION BROKER

UNION BANK BUILDING

Solicited"**00*”8 WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers’Association 
Union Bank Block, Booms 722 and 723

Winnipeg, Man.
Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson
Manufacturers’ Agent and Whole- 

sale Commission Broker.

WINNIPEG, MAN.
Highest References. Correspondence Solicited.

GEORGE ADAM & CO.
Wholesale Grocery Brokers and 

Commission Merchants, 
WINNIPEG, - - MANITOBA.

The big crowd is heading for Western Canada. Get 
them buying YOUR goods. You can do 

go by corresponding with US.
Members Western Wholesale Brokers’ Association,

CANNED SALMON
1905 PACK

Wire or write ua for prices :
Fraser River Sockeye 
Skeena River Sockeye 
River's Inlet Sockeye 
Red Spring S.
Cohoes
Humpbacks

Handsome Labels. Quality first-class. Prices right We 
want the trade of eastern retailers whu purchase car lots.

NICHOLSON A BAIN, WINNIPEG,
Wholesale Comtrliibn Merchants and Brokera.

Branch House :
NICHOLSON, BAIN & JOHNSTON

CALGARY N W.T.

ST. JOHN'S N.F.

THOMAS B. CLIFT
Broker, Commission Agent, Auctioneer and Notary Public 

Commercial Chambers, Water St.
ST. JOHN’S, N.F.

A warm welcome extended to all Heads of Depart 
rnentB and Commercial Travellers 

from foreign countries.

2

2964
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SALT
KINDS

*
*
4.**»**»****»<

No trouble to give information.

VERRET, STEWART & CO.,
MONTREAL

t

THE PICKLING SEASON
Turns the thoughts toward what to “put 
up” and brings up the vexing Vinegar pro­
blem. There is nothing perhaps regarding 
which the customer must rely so implicitly 
on the merchant as the purchase of vinegar.
A dealer can secure and hold confidence by 
recommending

HEINZ WHITE 
PICKLING VINEGAR

It is distilled from sound grain, and is, therefore, en­
tirely free from the solid particles of vegetable matter 
which start fermentation in fruit vinegars. This, 
coupled with the fact that it has the right strength, 
makes it

BEST FOR PICKLING PURPOSES.

H. J. HEINZ CO.,
Pittsburgh, O.S.A.

v*** S
4 •V. Toft'*

’ FrF!

,1,11, y m

No mistake is made when

STERLING
Brand

PICKLES
are offered a customer.

There’s something appe­
tizing about these pickles 
that has won them favor 
in all parts of the Do 
minion

Made in Canada by

The T. A. LYTLE CO., Limited
124-128 Richmond St. Toronto, Can.

No. 3 (Household), Retail Price, 65c,

ROSE AUTOMATIC GRINDERS
DIRECTIONS

1. Stand the Grinder on a table, holding it upright with one hand. as shown 
in cut, and do not change its position while using. *J. Run the knife blade 
through one of the slots, its edge resting between the metal dise and einerv 
wheel, as shown in |cut. d. I se some pressure and run the b’ade its full length 
forward and backward quickly a few times, which grinds one side. 4. Place the 
knife blade in the other slot and repeat the operation.as at first, which grinds the 
other side of the blade.

LIBERAL DISCOUNTS TO AGENTS AND DEALERS.

GET FURTHER PARTICULARS FROM

THE ONTARIO SUPPLY GO., OWEN SOUND, 
ONT. Rose Automatic Knife 

Grinder, No. 5.



THE CANADIAN GROCER August 26, 19Ô6

As distinctively characteristic as the wonderful 
Empire of Japan and its people are the

Teas of Japan
—Teas of other lands possess certain qualities inherent 
—to all teas—such as a modicum of flavor, aroma— 

teas of some “ boomed ” districts possess undesirable 
features, astringency and bitterness.—

The Teas of Japan
possess all the good qualities and none of the 
poor—this is the result of the most careful 
study, preparation and grading, and no 
amount of imitation can ever produce the 
naturally flavored Teas of Japan. )

ilMemory is built of the 
bricks of attention.'9

We want to ask you 
to let your attention 
linger onfL Paterson's 

Camp Coffee 
Essence
So that when you are buying Coffee 
your memory will serve you faithfully.

ROSE & LAFLAMME, 
Agents, Montreal.

I\ PICKLE 
JOKE

A little nonsense is like 
Flett’s Pickles—relished by 
the best of men.- That’s why 
they sell so well ; and re­
member, the best advertise­
ment of Flett’s Pickles is 
never printed.

ROSE & LAFLAHHE
Agents. —- ——nONTKEAL
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W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

20th Century 
Account 
Keeping.

Don’t think because 
your grandfather made 
money 50 years ago 
with old style keeping 
of accounts, YOU can 
do so. Times have 
changed, and if you 
would be successful 
you must watch your 
credits. Why use the 
old style pass book 
with your credit cus­
tomers? Be modern. *
See here—

IF A MAN WANTS CREDIT
(or f 10 give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon -that's all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK NO WRITING. NO TIHB LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample

For Sale In Canada by
Tilt rev, BLAIN CO., Limited, TOBONTO. 
C. O. BEALCIttMIN * FILS, MONTREAL. 
WM. T. &LOANE., WINNIPEG, MAN.
ALLISON OOUPON CO., Manufacturers.

Indlanapolle, Indiana.

44

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

••

Want Axis.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in­
sertions. Contractions count as one word, 
but five figures (such as 81.000) may pass 
as one word. Cash remittance to cover 
cost must in all cases accompany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 6 
cents additional must be included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure
MaolEâe PUBLISHING CO., Limited 

Montreal and Toronto.

..ESTABLISHED 1849.

Capital and.Surplui, 91,600,000. Office» throughout the Civilised World
Exeoutive Offices : Hos. S46 and 34$ Broadway, New York City, USA

THE BRADSTREET COMPANY gathers Inhumation that reflects the fluam ial condition ami 
the controlling circumstances of every seeker of mercantile credit. Its bueinese may be lieffned a. of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort la spared, and 110 reasonable expense considered too great, that "the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit Ite offices and connections have 
been steadily extended, and it furnishes Information concerning mercantile persons throughout the 
civilised world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale. Jobbing 
and manufacturing concerns, and by responsible and worthy ffnaucial fiduciary anil business corporations 
Spécifié terms may be obtained by addressing the Company at any of its office». Correspondence Invited

-------OFFICES IN CANADA-------
HALIFAX ,N.S. HAMILTON, ONT. LONDON. ONT. MONTREAL. QUE
OTTAWA, ONT, QUEBEC, QUE ST. JOHN, N B TORONTO, ONT
VANCOUVER, B.O. WINNIPEG, MAN

TH0S- C. IRVING, Gen. Man, Western Canada Tarante-

THE

« VAMPIRE ” 
Spiral flycatcher

THE “Vampire" Spiral Fly- 
m catcher consists of a small 
closely-wound Spiral, covered 
with a sticky material, and her­
metically sealed in a short tube: 
By simply pulling out one end 
the Spiral is elongated and 
forms the most effective Fly­
catcher known:

This article is a quick seller 
and carries a large profit: It is 
CLEAN, SIMPLE and EFFEC­
TIVE: As a window show it 
draws crowds. No POISON. 
No LEAKAGE.

LABELS IN ENGLISH OR FRENCH
SEND FOR FREE SAflPLB 

«OLE MAKEBS:

KAY BROS., Ltd., Stockport, England
SOLI AGENTS FOB CANADA :

The LEEMING MILES CO., Limited, Montreal

Why is Purnell's English Pure Malt Vinegar superior 
to all others ? BECAUSE it is brewed from the 
finest selected malt and absolutely free from any- 
added acids or admixtures, which are so injurious to 
the human system. ORDER TO-DAY.

Purnell’s English Pure Malt 
\ inegar

makes delicious pickles and delightful salads 

y p q J J 1 g Sauces and Pickles are
on top for quality.

PURNELL, WEBB & CO, LTD.
BRISTOL, ENGLAND

Established 1760.

Write to our Agents for Prices and Samples.

Charlottetown, P. E.l. .Horace Haszard, S. Side tjueeti Square 
Halifax. N S. E. St <» Tucker, 1 Bedford Row 
8t. John, N.B. Roliert Jardine.
Toronto. Ont. J. Westren. 630 Ontario Street 
Montreal, P.tJ. A J. Hughes. 1483 Notre Dame Street 
Winnipeg, Mud. Ashley A Thompson. 159 Portage Avenue East 
Vancouver, B. C.--C. E. Jarvis & C<>., Holland Block 
Hamilton, Ont. Bickie & Greening

5
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Well Joined ■ ï
Well joined !
Perfectly joined !
Just the essentials for 

success ! You ought to be glad 
of the privilege of selling

r
CEYLON

Public
Favor

)

-TEAS
Made many a grocer a happy 
man. Tided many another over 
d faculties. Why ? Because
these grocers could always count 
on the “call.” You say : “Yes, 
but other teas have stability and 
favor also.” Right you are—to 
a certain degree. Other teas,
no doubt, “ try ” to be “ best.”
Public “try” to “like ” them.
Can’t do it. Luck’s against
these teas.

CEYLON
TEAS

<

Tea

have simply got the preroga­
tive—Special Growth, Special
Taste, Special Flavor. Too bad 
for other teas ! Cannot be
helped. No use your bemoaning 
the inevitable Better cheer
for the victor,

Stability CEYLON
TEAS

They have been good to you 
anyway.
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MINTO BROS., Telephone Main 3S3

F. J. WHITE,
Manager

DIRECT TEA IMPORTERS AND BLENDERS
TO THE PUBLIC :

As Canada’s Greatest Exhibition is fast approaching we this week remind our numerous patrons of the 
fact that we most respectfully invite you all to visit our exhibit in the Manufacturers’ building and have with us a cup 
of that most delicious beverage MELA-GAMA TEA, admitted by thousands to be the most invigorating of any on the 
market to-day. Our young ladies will be pleased to serve you and hand you sample.

“ White's Special ’’ X, XX, XXX, is attracting considerable attention and is forging ahead to soon be a 
leader. Don’t fail to write us regarding your wants. We assure satisfaction.

55 Front St. East, TORONTO, CANADAWarehouse and 
Salesrooms i

+♦ ♦♦♦ +•♦♦♦♦♦♦♦♦♦ ♦♦♦♦♦♦ ♦ 4 •

DURING YOUR VISIT TO

Toronto Exhibition
AUGUST 26th to SEPTEMBER 11th, 1905

FAVOR US WITH A CALL We will be pleased to have you pay a visit to oui Olikes and Mills at 116 Jarvis 
Street—It will he a pleasure for us to welcome our old friends, and make new ones

A. M. PIPER & CO., 116 Jarvis St., - TORONTO, ONT.

Made in Canada
These words are the key to the success that every true Canadian heartily desires for this lair Canada 

of ours !
Why should we buy goods of any description that are made in a foreign country ? The making of foreign 

goods does not give employment to our artisans. It does not retain money in this country.
Why use Foreign Salt? We have CANADIAN SALT that is superior to any foreign salt that is made. 
Why not help build up Canada by using

Canadian Sait
and thereby employ Canadian labor, Canadian works, and Canadian capital ?

Demand of your wholesale grocer Canadian Salt, and if he does not keep it write to us for prices and 
samples

ADDRESS

THE DOMINION SALT AGENCY
LONDON, ONT.

Telephone No. Offices : 2nd FLOOR MERCHANTS' BANK BUILDING.
1971 Entrance on Queen’s Avenue.
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r
you biv going to tit up a grocery store, 

don't do it until you find out just what 
Walker Bins are.

your store is beginning to show signs of 
wear and tear, make a new one out of 
it by putting in Walker Bins, 

you are getting a lot of damaged and 
soiled stock, get rid of it. You'll have 
no more if you put in Walker Bins.

Walker

Bins

The Maple Syrup
that passed through the recent 
test of purity at the Inland 
Revenue Department, as

WRITE FOR BOOKLET

The Walker Pivoted Bin and Store Fixture Co. GENUINE
HEAD OFFICE : 516 Board of Trade, TORONTO

♦ ;

it-

Maple Syrup
was

GRIMM’S
It’s always the same—
We buy only the best and 
guaranteed pure syrup—
We are not blenders—

Send for sample lot and prove it yourself.

THE GRIMM MFG. CO.
Manufacturers of Champion Maple Sugar Evapor­

ator and Maple Sugar Makers' Supplies

MONTREAL

GROCERS
LOOK TO YOUR INTERESTS

Antiquated ideas and 
old books are a loss of 
money.

OUR

MONTHLY ACCOUNT SYSTEM
of bookkeeping is just 
what you want. 
Accounts are always 
ready for customers. 
Write for circular and 
îurther information.

The ROLLA L. CRAIN Co., Limited
Ottawa, Ont.

Branch Offices:

Toronto : Montreal : Winnipeg :
18 Toronto St. 74 Alliance Building 54 Princess SI.

COLES Electrically Driven 
Coffee Mills.

Single and 
Double 

Grinders
Pulverizing

and
Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear of 
grinders and saving 
current.

Our Grinders 
Wear Longest

GRANULATOR. PULVERIZER.

No. 66
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing lA pound per minute.

Capacity of Iron Hoppers, 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills 

and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
No.. 1615-1635 North 23rd St. PHILADELPHIA, PENN., U.6.A. |

Agents:
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal. I
Dearborn * Co., St. John, N.B. Gorman, Eckert A Co., London, Ont. I

8
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Windsor

must not be confounded with 
ordinary Salt. In quality, it is as high above the common
Salt of trade as can be imagined. It won’t cake—it is 
pure, white, dry. There is no impurity in it because of 
the care taken in manufacturing. It is sifted, not ground. 
Every particle of it is a separate Salt Crystal. It pays to 
sell Windsor Table Salt, because it is so good, clean, pure—
it is all Salt.

The Canadian Salt Co., Limited 
Windsor, Ont.

Think of it!
Coffee is one of the most important articles in your 

store. It is your best advertisement, too.
For, good Coffee, backed by many years’ reputation

for uniformity and purity, will do more than anything else
towards winning customers who will be loyal to yôur store.

The standard to-day is CHASE SANBORN'S
High-grade Coffee.

CHASE & SANBORN
The Importers, Montreal
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PARADISE AND HAYCASTLE CURRANTS
Greece’s finest productions. Grown in a specially favored district. Imitations and the “just as 

g jod ” kind are legion.
You don’t need an imitation when you can get the genuine. Your customers are pleased, 

your trade and profits increased, by handling Paradise and Haycastle Currants.

SOLE AND ONLY AGENTS FOR CANADA

W. H. GILLARD & CO., HAMILTON,
Wholesale Grocers, Tea and Coffee Importers.

ON GUARD
It may be a good idea to close the door after the horse has disappeared.
Cut you loose your horse all the same ; and once gone, he may never come back.
In like manner the Grocer’s trade “ makes itself scarce ” unless properly protected.
Place a good faithful guard on duty at the doorway. The strongest detail you can select is

WOOD’S COFFEES
CANADIAN FACTORY and SALESROOM

No. 428 ST. PAUL ST., - MONTREAL.

NONAS WOOD & CO.
IMPORTERS AND MASTERS

BOSTON. MASS»'

WOODS

&55§é

Handle Goods 
That Sell

Y our time, capital and shelf room are too precious to 
waste on goods that are uncertain sellers.

flathieu’s
Nervine Powders

and

MATH I HU’S SYRUP OF TAR 
AND COD LIVER OIL
are among the best things that sell.

Because nothing sells more quickly, except perhaps 
bread and butter.

Because nothing is more appreciated by sufferers.
Because they are advertised largely and consistently. 
Because they bear a handsome profit.
Be ready with a good stock of these remedies for the 
batch of Colds, Sore Throats and Neuralgic Pains 
which the Fall brings.

J. L. Mathieu Co., Limited
PROPRIETORS

SHERBROOKE, - - QUE.

TEAS
Geyloya Ceylon -i» lead packages.
BeC Brand In fancy tins.

Coronation 
King’s Royal

Blends in bulk.

Have no Equal for Quality, 
Flavor and Economy.

Warren Bros. & Co.
Toronto

10
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Manufacturing and Distributing Industries of
the Maritime Provincesr

THE interests of the Maritime Prov­
inces are, generally speaking, the 
same; they have the same advan­

tages and the same drawbacks. Climatic 
conditions arc the same, unless St. John 
may claim distinction on account of the 
fog. They were settled about the same 
time, and the early settlers were large­
ly of one nationality. We would expect, 
therefore, that they would stand shoul­
der to shoulder, that here, at least, 
there would be no room for petty rival­
ries and jealousies.

While the Provinces have not yet 
reached that ideal state “where none 
was for the party but all were for the 
state,” the tendency of the last few 
years has been towards union. Every 
citizen should be loyal to the interests 
of itis own city, town, village or Prov­
ince, but there is a larger patriotism 
than this, and at times local interest 
must he sacrificed for the good of the

United States. The young men look on 
the west or the New England States as 
a very Utopia. One way to induce the 
young men to stay in their own Prov­
ince is for the business men to be more 
optimistic, to lay more emphasis on the 
advantages which must accrue to the 
Maritime Provinces both from their na­
tural resources and from their geograph­
ical position.

In population, the east has still the 
advantage. Nova Scotia has as large a 
population as .Manitoba. British Colum­
bia and Northwest Territories combined. 
Winnipeg and the west have received 
more free advertising than any other 
portion of the world. We have heard so 
often of the growth of this section of 
the Dominion that we have come to be­
lieve half the population of Panada lies 
west of the Great Lakes. We have 
placed the telescope horizontally across 
Canada, and have looked at the west

The Maritime Provinces have a great 
advantage in importing goods either 
from Great Britain, United States or 
West Indies. Both Halifax and St. John 
have open ports the year through, and 
so make a large saving by avoiding a 
high railroad freight. Moreover, they do 
not have to order so far ahead or keep 
such a large stock as do wholesalers in 
the west.

In the west the yield of wheat acts as 
a barometer for all lines of trade. In 
New Brunswick the lumbering business 
is the magic hand of the barometer. In­
activity in the lumber trade means poor 
business generally, anil if extending over 
more than one year a number of failures 
is the inevitable result. This year the 
lumbering business has been very slow 
in opening up, and wholesalers, general­
ly. are looking for the silver lining in 
what seems to be a very dark cloud In 
Nova Scotia, fishing and mining are tin1
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The Beautiful City of St. John.

whole country. To take an example; in 
case the Maritime Provinces were united, 
would St. John be willing to make 
Halifax the capital, or would Halifax 
acquiesce in the capital being located in 
New Brunswick? There can be no unity 
of the Provinces, either geographically 
or in spirit, until each Province and each 
city is willing to give way at times to 
its sister Province or city.

In this connection, the Maritime Prov­
inces can take a" lesson from the west, 
and it might be worth while to contrast 
the eastern and western sections of Can­
ada.

The most noticeable difference to a 
casual observer is the confidence or in­
difference manifested by so many business 
men in the east. There are, of course, 
many excepeions to this, but it is a 
fact that this lack of enthusiasm is 
causing many young men to leave for

through the small end, and at the east 
through the large end. As a matter of 
fact, the Maritime Provinces have a 
population of about 800,0011. while Mani­
toba and the west, have only 500,000.

There is a great difference, too, in the 
distributing trade. In the east it is 
seldom wholesalers have to ship goods 
farther than two hundred miles, and the 
bulk of the business is done within a 
much smaller radius. Front both St. 
John and Halifax a great deal of the 
shipping is done by boat. In fact, this 
is so great a factor that wholesalers of 
Halifax do practically no business with 
Bay of Kundy ports, while St. John does 
very little with certain parts of the 
Nova Scotia coast line. The freight 
rates by water arc very low, and as 
boats leave for these parts every day, 
wholesalers are able to give prompt de­
livery.

dominating industries. Twenty or thirty 
years ago ship chandlery was llie big 
line, not only in Nova Scotia, but also 
in New Brunswick, but this has general­
ly diminished, although three large 
wholesale hardware firms in Halifax 
still devote a good deal of attention to 
ship chandlery.

A few years ago many wholesale gro­
cery and provision firms handled con­
siderable quantities of ship chandlery. 
This was probably due to the fact that 
they sold fishermen canned goods and 
food supplies and, having established a 
connection with these men, gradually 
came to sell sails, pulleys, rope, and the 
smaller fittings for wooden ships.

The days of the building of wooden 
ships are past, but there is no reason 
why at some future date the Maritime 
Provinces should not occupy the same 
proud and prominent place in building
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sleel ships that they once held in build­
ing wooden ships. The Maritime Board 
of Trade Look a very strong stand on 
this question and will send a delegation 
to Ottawa to urge the Government to 
offer some inducement in the way of 
bounty to induce firms to erect plants 
for the building of steel ships.

The general store business is an im­
portant factor in the Maritime Prov­
inces as it is in the west. For this rea­
son many of the wholesale hardware and 
metal firms carry a number of lines 
which would properly belong to the 
wholesale grocery trade. These general 
stores in many cases do a large business, 
some of them carrying over $20,000 
stock.

With regard to manufacturing facil­
ities, the Maritime Provinces are much 
better off than the west. Coal, which is 
usually one of the largest items of ex­
pense, may be had in either of the three 
Provinces almost direct from the mines. 
Haw material may he imported by wa­
ter, thus securing low rates. However, 
a good deal of the raw material used in 
manufacturing is found right at home, 
and is as easily secured as the coal. 
Labor is cheaper than in the west, and 
there is no scarcity of skilled workmen 
in the Maritime Provinces. These ad­
vantages should more titan make up for 
the handicap of the freight rates to

neetions traversing the whole western 
and southern portion of the continent.

tit. John, however is ambitious, and 
aims at carrying not only Canadian 
trade, but United titates as well. The 
distance from Chicago to Liverpool is 
shorter vis tit. John than via New York.

Through rates of freight via tit. John 
are as low as any rival route. This, 
coupled witn the fact that safe carriage 
and prompt despatch arc assured, has 
attracted considerable trade to tit. 
John in live stock, dressed meats, dairy- 
produce and eggs.

It has been said dressed meats via tit. 
John reach their destination in a more 
marketable condition than through any 
other port. This is due to the climatic 
condition which makes St. John more 
adaptable for transhipment of perishable 
goods than the ports farther south.

tit. John is ideally situated for a 
manufacturing and distributing centre. 
It is not only able to import by water, 
hut has the additional advantage.of be­
ing able to ship by water to the major­
ity of the retail trade.

In the pages that follow a detailed ac­
count is given of the leading wholesalers 
and manufacturers. In most cases the 
men at the head of these firms have 
built the business up themselves, and it 
is largely owing to their energy and 
foresight that St. John occupies the

seiit out of tit. John. At that time, he 
related, he was employed by F. Hathe- 
way & Co. He told Mr. Hatheway he 
thought a good trade could be worked up 
by selling tea in packages. Mr. Hathe­
way was somewhat skeptical at first, 
but agreed to give it a trial. Mr. Mc­
Lean spent a week or getting his 
stock ready and then started out to dis­
pose of it. It proved to be a success, 
and the package tea business soon came 
to be an important item in the business 
of F. Hatheway & Co.

Flour is not as yet handled in paper- 
bags in the Maritime Provinces, but is 
sold by the retail trade in barrels and 
half barrels. There is no doubt flour in 
paper bags would be as popular in the 
east as it is in Ontario and the west. 
The difficulty, however, is in the ship­
ping. The most of the shipping out of 
tit. John is done by water and the paper- 
bags would not stand the rough usage to 
which thev would be subjected in loading 
and unloading.

The package system, however, is as po­
pular in the Maritime Provinces as in any 
part of Canada. This system, whether 
it be in connection with teas, cereals or 
flour, has come to stay, and we may 
expect each year to have articles which 
are now sold in bulk trade-marked and 
sold in packages. One wholesale grocer- 
in Halifax made the sweeping statement
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Plant of Dominion Molasses Co.. Limited. Halifax.

either Ontario or the West. A few 
firms, however, are able to compete suc­
cessfully with Ontario firms for western 
business, as the railway companies give 
a very low through rale.

Teas, sugars, molasses, confectionery, 
condensed milk and fish products are the 
principal lines in a grocery way that 
hud their way from the Maritime Prov­
inces to Western Canada.

ST. JOHN.
For the last ten years tit. John has 

carried on an energetic campaign for re­
cognition as the Winter port of Cgnada. 
in 1895 the Canadian Parliament de­
cided to subsidize lines of steamships to 
run between St. John and Liverpool, 
and to employ the existing service be­
tween St. John and London. Since that 
time the business men of St. John have 
not been idle and a large portion of the 
trade which had been carried on through 
United States ports has been diverted to 
a Canadian port. St. John has excel­
lent railway connections with the west­
ern part of Canada. The Intercolonial 
Railway has entry into Montreal over 
its own rails, and connection is made 
there with the Grand Trunk system. St. 
John is the Atlantic terminus of the 
Canadian Pacific Railway, with its main 
line running direct to the Pacific Coast, 
and with its numerous brandies and con-

proud position she has to-day in the 
Maritime Provinces.

There are few large buildings in St. 
John such as are being erected in Win­
nipeg. The wholesalers in St. John 
started with a small building and just 
enough capital to keep their credit good. 
As their businesses grew they added a 
wing to the original building or else 
secured a warehouse nearby. In this 
way some of the larger firms have ware­
houses in all parts of the city. Con­
siderable time must be lost by these 
firms and they must at times be con­
siderably inconvenienced by this arrange­
ment. No doubt in the near future a 
number of these firms will erect com­
pact buildings. Emerson & Fisher have 
been the first to move and last year 
they erected a vxery fine building; a view 
of which is shown on another page. The 
most of the large wholesale grocers in 
St. John are young men. This is some­
thing we would hardly expect to find in 
a city as old as St. John. These men 
have been successful in accomplishing 
what in many cases takes a lifetime to 
achieve.

St. John is a great tea centre—in fact, 
the dealers in St. John will tell you it 
is destined to be the tea centre of Can­
ada. Mr. McLean, manager of the Vim 
Tea Co., has the distinction of having 
put up the first “package tea” to be

la

that if he had money enough he would 
trade-mark everything he sold, as it 
would be a guarantee of cleanliness and 
quality. He did not probably mean this 
to be taken literally, but wished to ex­
press very strongly his approval of * 
package and trade-marked goods.

It would almost seem to a casual ob­
server that St. John had more whole­
sale houses and commission agents than 
necessary. For the population it serves 
it has more than any othcr’city in Can­
ada. Some of them do a small business, 
however, and one man who has been in 
business on the wharf for years, inti­
mated quite seriously that he was not 
anxious to increase his business. He 
made, he said, about $1,500 per year 
from his business and he had only one 
man to look after. Why, then, should he 
wish to extend his business when he had 
enough to live on? He had no ambition 
to be rich, and an increase of business 
would mean an increase of trouble and 
worry to him. We mention this little 
incident as it is typical of a class of 
business men in the Maritime Provinces. 
True, only of a small class, for the men 
who arc doing the large share of the 
trade have to exercise just as much fore­
sight and energy as their conférés in the 
west. There is, however, in both St. 
John and Halifax a class of wholesale 
and commission agents who merely buy
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when the market is low, but who make 
no effort to do a steady business the 
year through. They have a few friends 
who send in their orders and this is the 
extent of their business. For it is a 
fact that friendship counts for more in 
the Maritime Provinces than it does in 
the west. A connection in the Maritime 
Provinces is hard to secure, but once 
obtained it is just as hard for your 
competitor to take it away.

W. M. Barlow.
This firm commenced business in 1891, 

under the name of McCavous & Barlow. 
In 1893 the name was changed to Wil­
fred M. Barlow. From 1883 to 1891 Mr. 
Barlow' W'as with Thos. Gorman. He 
has no travelers on rhe road, but does a 
cash business.

Geo. S. De Forest & Sons.
This is the second oldest wholesale 

grocery house in St. John, having been 
originally established in 1848. In 1888, 
Clarence W. and H. W. De Forest, two 
sons, were taken into the firm. In 1894, 
Geo. S. De Forest died, and the business 
was carried on by the two sons till 
1901, when the partnership was dissolv-

the market. This is their Ontario 
flour. The Manitoba flour is called the 
“Red Rose.”

They have also a cereal food called 
“Gritz," a Canadian food put up in five- 
pound sacks.

In 1903 the firm became a limited com­
pany and took in four travelers, Jos. A. 
Marven, I). W. Puddington, C. S. E. 
Robertson, and W. L. Harding.

Thos. Gorman.
For thirty years Mr. Gorman has been 

in the wholesale grocery and fish busi­
ness in St. John. He had only been in 
business two years when he was burned 
out in the1 great conflagration of 1877. 
He rebuilt, however, immediately, and 
his business has grown with the city.

“Index Blend” teas and “Gold Coin” 
flour are his leaders and both are vouch­
ed for by the merchants as being first 
class. As one merchant remarked: “You 
can depend on these lines for quality as 
you can depend on Mr. Gorman himself, 
and that is saying a good deal.”

Mr. Gorman started business in a 
building 20x50 ft. He has now twice as 
much space, and in addition has two 
large four-storev warehouses at the head

half. Both partners were about the 
same age, twenty-two years. Perhaps 
their success is accounted for by the 
courage shown by these two lads in 
launching out in a business about which 
they knew so little. Mr. Schoffield re­
lated a very amusing incident which 
took place when they moved to the 
north wharf. They had ordered a man 
to put up 13 in large letters on the win­
dow. He brought down the letters, but, 
as it was Friday, he hesitated about 
putting them up. Mr. Schoffield, how­
ever, told him to go on, and then pro­
ceeded to write some letters; but as he 
wrote down the date he noticed it was 
the thirteenth day of the month. This 
set him thinking, and as he counted up 
the staff he found it also consisted of 
thirteen members. And yet in the face 
of this the firm have succeeded and have 
now four travelers on the road, viz. : H. 
L. Doane, M. Atkinson, T. H. Cochrane 
and G. McConnell.

John Sealy.
Mr. Sealy’s interests are varied, for, 

besides doing a large fish business in 
St. John, he has also a large general 
store at Grand River, Gaspe County,

•51 »
JLfW

I i ?

Picturesque Old Halifax. Looking Across the City and Harbor from the Citadel.

ed, II. W. De Forest taking the “Union 
Blend” tea business and Clarence W. 
De Forest taking the wholesale grocery 
business. He is now applying for incor­
poration, and the firm will be Geo. S. 
De Forest & Sons, Limited.

Imported cigars from Havana and Ja­
maica and “Honeysuckle” teas and cof­
fee are their specialties.

W. F. Hatheway Co., Limited.
This business was established in 1878 

by W. F. Hatheway, who is still the 
president and manager of the firm. Fif­
teen years ago Mr. Hatheway introduced 
a system of co-operation which has 
proved very successful, not only to the 
firm, but to the employes as well. Tea 
girls, porters, clerks, in fact all classes 
of employes have stock in the company. 
This, of course, increases their interest 
in the company and at the same time 
enables them to get together a neat lit­
tle sum of money for a “rainy day.”

“Tiger Brand” tea is their specialty. 
Mr. Hatheway claims to have been the 
first to start a private label for flour. In 
1884 he put his “Golden Eagle” brand

of the wharf. He also has another, ware­
house for heavy goods on Water street.

Mr. Gorman has always given his per­
sonal attention to his business and he 
deserves the success he has won. He 
was born in St. John and has practical­
ly been in the grocery business all his 
life.

Jones ft Schoffield.
Jones & Schoffield are one of the 

younger firms in the wholesale grocery 
business of St. John. They commenced 
business in 1897, occupying the building 
on the south wharf where Bennett Bros, 
now are. In 1901 they moved to 13 
north wharf and there they have remain­
ed. In 1902 they purchased a warehouse 
in Nelson street and started a branch 
warehouse in Campbellton.

A peculiar thing in connection with 
this firm is that both Mr. Jones and 
Mr. Schoffield had had practically no 
experience in the grocery business when 
they started in 1897. Mr. Schoffield had 
been in the New Brunswick Bank and 
never worked a day in a grocery store. 
Mr. Jones had been with Geo. S. De- 
Forest & Sons for about a year and a

13

Quebec, M. .1. Ahern being in charge 
He also controls the Beaver Herbert 
Trading Co., in which over one hundred 
men are employed.

Mr. Sealy has been on the wharf since 
18.76.. In 1883 he took a trip around the 
world, and in 1886 started in business 
for himself.

He does business all over Canada and 
a large and increasing West Indian trade, 
shipping such varied lines as cheese, 
potatoes, flour and even shingles.

Northrop ft Co.
This St. John firm commenced business 

in 1883 and went under the name of II 
W. Northrop. In 1890, I. H. Northrop 
was taken in as a partner, when the 
name was changed to Northrop & Co. 
In 1890 Mr. H. W. Northrup dropped out 
and Mr. I. H. Northrup has carried the 
business on himself.

The firm started with very little capi­
tal and its success is. therefore, due to 
the intelligence and industrious work of 
the two brothers.

Royal Standard Hour is one of their 
specialties. This is an all-Manitoba



THE CANADIAN QROCHR August 25, 1905

DILLON BROS.
Grocers, Wine and Spirit Merchants
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We offer a well selected stock at lowest prices consisting of

Clarets, Liqueurs, Ports and Sherries
Scotch, Irish and Rye Whiskies 

Brandies and Gins
Bottled Ale and Stout

Barclay & Perkins London Stout
In wood and bottle.

Pabst & Everard’s Lager
Cantrell & Cochrane Ginger Ale 

Seltzer, Apollinaris, Radnor 
and White Rock Waters

Angostura, Orange, John Bull and 
Cocktail Bitters

French and Italian Vermouth 
Bran^oT'"8 Champagne

Sole selling agents for the famous whisky

M Scotland’s Best ” In bond or duty paid.

Also a full line of

Staple and Fancy Groceries
French and Canadian Goods in glass and tins

Try

Dillon’s Special or British Blend Teas
If there Is anything good we get It.

Telephone 213

71, 73,75,76,78 and 80 Sackville Street
Halifax, N.S.
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flour, sold in bbls. or J-bbls. Brown’s 
clams is another line which this firm 
handle in large quantities.

L. G. Crosby.
I,. (1. Crosby, who is making a spe­

cialty of molasses at St. John, N.B., is 
well known, having been in the West 
Indian business for twenty-five years. 
Mr. Crosby is a native of Yarmouth,N.S.,

MARITIME PROVINCES

several cars of the N. K. Fairbank Co.’s 
goods.

Associated with Mr. White is his 
father, H. B. White, who is manager of 
his large and growing business in cheese 
and butter factory furnishings, in which 
he carries the only full assortment in 
the Maritime Provinces. Mr. White 
makes a specialty of cream separators, 
and is the Maritime, depot for the Shar­

Dillon Bros'. warehouses. Halifax, both corners being occupied h> this firm.

where he started in the West India 
shipping business in 1888, but has been 
located in St. John for• the past ten 
years. He has made frequent trips 
through the West Indies, and is thor­
oughly conversant with his business. 
For some years he has been one of the 
largest importers of molasses in Can­
ada. Mr. Crosby also exports large 
quantities of Canadian products, such as 
lumber, shingles and flour, to the West 
Indies.
J. Hunter White, Merchandise Broker.

Mr. White is a St. John boy who has 
always been connected with the whole­
sale grocery trade, having been associat­
ed for many years with one of the large 
wholesale grocery houses. Since 1893 he 
has been in business for himself, acting 
as a manufacturers’ agent, etc., selling 
principally to the wholesale grocery 
trade, although doing some business with 
the other wholesale houses, particularly 
in drug and hardware lines. Having a 
connection throughout New Brunswick 
and Nova Scotia, he has been successful 
in building up a large trade. Among the 
houses represented by him are such well- 
known firms as the J. K. Armsby Co., 
San Francisco; S. Hanson & Son, Lon­
don; Maconochic Bros., London; the Is­
land Lead Mills, London, Eng.; Jose 
Segalerva, Malaga, Spain; Aughinbaugh 
Canning Co., Baltimore; the Gwaltney 
Bunkley Peanut Co., Smithfield; Bennett, 
Day & Co., New York; N. K. Fairbank 
& Co., Montreal; the A. F. MacLaren 
Imperial Cheese Co., Toronto; L. Schepp 
Co., Toronto; R. J. Graham, Befleville, 
and others.

Having a frost-proof warehouse in the 
very centre of the wholesale district of 
St. John, Mr. White gives considerable 
attention to Customs House work, for­
warding and storage, and also for some 
houses collects their local accounts. In 
this way, among others, he represents 
D. McDougall & Co., Glasgow, Scot­
land, and is also the distributing agent 
for the Diamnod Flint Glass Co., of 
Montreal, and regularly carries in stock

pies Separator Co. Mr. White is the 
representative of The Grocer in St 
John.

Baird & Peters.
One of the largest wholesale grocery 

houses in the Maritime Provinces is I lia I 
of Baird <k Peters, Ward street, St. 
John, N.B.

This firm was organized in 1K8H by 
John II. Baird and C. H. Peters, the 
latter being the present head of the

The Canadian Grocer

accommodation. Mr. Baird’s death or 
curred in 1893, and was a serious loss 
to the firm; but Mr. Peters had the 
faculty of gathering about him clevei 
and capable young business men, and the 
trade of the house continued to expand.

Four years ago it was decided to 
make a specialty oi tea, which had pre­
viously been carried only as a general 
line. A warehouse was secured on the 
south wharf and a blending, packing and 
labelling plant installed, under the direr 
lion of a tea expert-. The firm at once 
became large importers and blenders of 
tea. But the rapid growth of rliis 
branch and a corresponding development 
in their general business rendered en 
larged premises once more necessai > 
They secured the xel> large warehouse 
just across Ward street from that in 
which their grocery business was carried 
on, and last Spring took possession m 
it. removing their tea branch to tin- 
warehouse thus made vacant.

But it was found desirable to take ai 
other step in advance, and the tea liusi 
ness was organized as the Vim Tea Co 
named after a very populai blend they 
had put on the market when they hist 
made teas a specialty

Before removing their grocery depart 
ment to the new warehouse, the latter 
was thoroughly renovated, and new 
ollices constructed, which are conceded 
to be among the handsomest in Canada, 
if not on the continent in this branch of 
trade.

Bail'd A- Peters claim to he the largest 
molasses importers in the Province 
Last year they imported no less than 
9,338 packages, or nearly a million gal 
Ions.

The firm employ si\ travelers in then 
general grocery, six in tea and two in 
the department of smokers' supplies 
They arc now discussing the desirability 
of putting in a plant to manufacture

The White Ca»d\ Co. Building. St. John.

firm. Mr. Baird was one of tbe pioneer 
travelers of the Lower Provinces, and 
Mr. Peters had received a thorough 
training in the grocery business. They 
established themselves in a warehouse 
and offices on the south wharf, but in 
1889 removed to larger premises, in a 
four-storey building on Ward street. 
Their trade grew from the very start, 
and soon they needed more warehouse

grocery specialties, as the next forward 
step. The record of the house has been 
one not only of continuous, but of rapid 
growth and success.

T. H. Bstabrooks.
The success of the tea trade of T. 11. 

Estabrooks is remarkable. Mr. Esta- 
brooks began business on his own ac­
count in May, 1894, with one clerk, in a
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small store on Dock street, St. John. 
Koi the first live or six years the trade 
in tea occupied only a portion of his 
attention. To-day he has one of the 
lines! tea warehouses in Canada, em­
ploys ox er seventy persons, has seventeen 
travelers on the toad, has branch houses 
in Toronto and Winnipeg, and his “Red

ST. STEPHEN.
Ganong Bros., Limited.

About thirty-six years ago Ganong 
Bros, began business in St. Stephen as 
manufacturing confectioners. They have 
always manufactured a complete line of 
candy, although they state that the

peg and Vancouver. Their business has 
increased over 50 per cent, in the last 
two years.

The firm consists of G. W. Ganong and 
Arthur D. Ganong. G. W. Ganong is 
the member of Parliament for Charlotte 
countv.

MONCTON.
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F. P. Reid & Co.
This Moncton, N.B., firm was estab­

lished in 1891 as a wholesale grocery 
firm. They were burned out in 1897 and 
erected their present building in 1899. 
Their main building is 90x50 ft., and 
four storeys high. In addition to this, 
they have four small warehouses, all 
close together. They ship by both boat 
and rail. They have an I.C.R. siding 
close to their building, and for their 
river business they have two boats of 
their own. Mr. Reid died in 1902, and 
the business is now carried on by :Mr. 
J. W. Y. Smith and Mr. I. F. Edgett.

“Nectar” tea and “Pyramid” lard, 
spices and flour are their specialties. 
They have a branch warehouse in Camp- 
bellton for their North Shore business. 
Their travelers are: Chas. I,. Carter, 
Jas. P. Whelan, and W. H. Sharpe.

HALIFAX.

Acadia Sugar Refinery. Woodsidc Plant.

Rose” tea is sold from Newfoundland lo 
Vancouver. From the moment when he 
first devoted Ins whole attention to the 
tea business, importing, blending, and 
packing teas, the growth of his trade 
has been phenomenal.

A little over a year ago Mr. Esta- 
brooks erected a new warehouse. The 
new building consists of five-storeys 
with the basement, and is located on a 
corner of one of the principal streets of 
the city near the Intercolonial Railway 
station; a cut of the same appears in 
Mr. Estabrook’s advertisement in this 
issue of The Grocer.

White Candy Co.
This firm was established in 1891 by 

Mr. Thomas White, who had had some 
twenty-six years’ experience in the 
wholesale and" manufacturing confection­
ery business.

The firm manufactures a full line of 
confectionery from penny goods lo high- 
grade chocolates and caramels, and in 
1900 received the medal from the Paris 
Exposition for their exhibit of high- 
grade chocolates.

Their present building consists of four 
storevs, and basement, has 40 feet front­
age and extends 100 feet to the rear.

Mr. White has always looked after the 
dipping of the chocolates himself, this 
being the most important part of the 
manufacturing of high-grade confections.

Mr. White claims the people of the 
Maritime Provinces, owing to the prox­
imity to Boston, are better able to ap­
preciate high-grade chocolates than are 
the people in any other place in Canada. 
This compels the manufacturer to put 
out the very best goods.

The firm have been gradually extending 
their business, and have now an excel­
lent connection in Winnipeg. They are 
represented in Montreal by J. S. Creed, 
Board of Trade Building, and in Winni­
peg by A. L. Moran.

quality of their high-grade chocolate has 
steadily advanced.

They were incorporated in 1891, and 
erected a fine brick building in 1895, 
which was destroyed by fire. Another 
building was built and this was again 
destroyed by fire. They immediately re­
built, and have now one of the finest

manufacturing plants to be found east of 
Montreal.

“G.B.” chocolates are their specialty. 
This is their high-grade chocolate, and 
the initials “G.B” are stamped on every 
chocolate as a guarantee of quality.

The firm arc doing business in all 
narts of Canada, having offices in Que­
bec, Ottawa, Montreal, Toronto, Winni-

The wholesale business of Halifax is 
largely confined to Nova Scotia, New 
Brunswick, Prince Edward Island and 
Newfoundland. Some firms have exten­
sive business connections in the West 
Indies and Bermuda. Trade with the 
West Indies has shown special progress 
during the last few years. The exports 
from Halifax and St. John show a large 
increase in agricultural products and 
manufactured goods. Canadian flour is 
growing more and more in favor with 
the West Indies as well as other lines of

mill products. Boots and shoes, corn 
brooms, box material, paper, paints and 
cordage are finding their way to the 
southern markets, and in return Canada 
is taking largely increased quantities of 
sugar, cocoanuts, cocoa, coffee, pimento, 
hides, etc.

All Canada is proud of Halifax harbor. 
Here the water is so deep that the

I

Acadia Sugar Refinery, Richmond Plant.
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G. E. BARBOUR COMPANY, Limited

Wholesale Grocers
Importers Manufacturers

PROPRIETORS :
Maritime Spice and Coffee Mills

DEALERS IN

Sugars, Molasses, Salt Fish, Flour, 
Provisions, Dried Fruits, Staple 
and Fancy Groceries, etc.

MANUFACTURERS OF

“Acorn" Brand Pure Spices, Coffees, 
Baking Powders, Flavoring Ex­
tracts and Package Specialties.

1 OFFICE AND SALESROOM, 11-12 NORTH WHARF f

ST. JOHN, N.B.
17
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LEST YOU FORGET
We would remind the trade that we carry a full and complete stock of

Staple and Fancy Groceries
. . INCLUDING . .

<; Beef Flour Molasses Tobacco Cigarettes :
t PorK Meal Sugars Cigars Pipes

Breakfast Cereals, Jams, Jellies, Pickles 
and Fancy Shelf Goods

We pride ourselves on keeping our stock always fresh and up-to-date, prices right 
and satisfaction guaranteed. Prompt attention to orders is our specialty.

If You Give Us One Order You Will Give Us Wore.

Ü J. FRANK CROWE (EX CO.,
213 and 215 Lower Water St., HALIFAX, N.S.

If our traveller does not call on you, drop us a line and your interests shall receive our prompt attention.

\ MOLASSES
4i A large and fresh stock of the following brands always on hand.

! PORTO RICO. Î
* ----------------------------------------------------- — i

1 Cintron Brand (Fajardo) Extra choice Molasses. \
! Bravo & Co. Brand (Mayaginz) Extra choice Molasses.
1 BARBADOS. I
i Jones &. Swan Brand (Barbados). \
I Jones & Swan Brand fancy Molasses. \
t All the above goods are direct importations and quality guaranteed the best. 8
♦ 8
« Write or wire for Quotations.

L. G. CROSBY,
ST. JOHN, N. B. I

t PRICES ALWAYS RIGHT. |
« Office—7 Nelson St.

PRICES ALWAYS RIGHT.

18
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I Warehouse of J, Frank Crowe & Co., Halifax.
•-WÎ- -5T

the advantages have been purely com­
mercial, but the time may come when 
the life and independence of the whole 
nation will depend on the fortification 
of Halifax.

The supremacy of England and Ger­
many as the leading manufacturing 
countries of Europe has resulted in the 
possession of their extensive coal fields, 
and of a navy powerful enough to pro­
tect the interests of their trade vessels. 
The New England States still hold su­
premacy in manufacturing and distribut­
ing trade of the United States. We may 
therefore expect Halifax to be one of 
the best distributing points in Canada 
for sea-borne commerce.

Tendency for the last few years has 
been for many manufacturers either to 
sell direct to the retailer instead of 
through the jobber, or put their own 
trademark on the goods they manufac­
ture. The argument is that the manu­
facturer must first interest the retailer 
in his goods before the jobber will handle 
them, and that when he has gone to the 
expense of making the goods known to 
the retailer he might as well have the 
profit instead of dividing it up with a 
middleman. There is much to be said 
for and against this argument, but the 
jobber must always be the medium 
through which imported goods are to be 
distributed. The manufacturer in Can­
ada has his whole organization to look 
after his Canadian business. Moreover,

wide and extensive connections among 
the retail trade, is the one man avail­
able. Halifax, therefore, with its ex­
cellent harbor and its wide steamship 
connection, has the very best facilities

H. W. Wentzell & Co.
One of the finest wholesale warehouses 

in the Maritime Provinces is that of H. 
W. Wentzell <k Co., Halifax. They start­
ed in business in 1887 on Water street, 
when the firm was known as Wambolt <Vi 
Wentzell. In 1889 the partnership was

Offices of the Pickford & Black Co., Halifax.

for imported goods. It is for this rea­
son we see more foreign goods in the 
wholesale warehouses in Halifax than in 
any other city in Canada.

Many years ago ship chandlery was the 
line to which not only wholesale hard-

dissolved and the business has been con­
tinued up to the present by Mr. Went- 
zell under the name of H. W. Wentzell 
& Co.

Quite recently they moved into new 
quarters—a solid brick building, 85 x

largest vessel can come in close to shore, 
and the harbor is large enough to float 
the whole of the British fleet of war­
ships. It would be hard to overestimate 
the commercial favor of such a harbor 
to any nation. Up to the present time

he is familiar with the needs of the 
country and the idiosyncracies of the 
people to whom he must sell. The for­
eign manufacturers, on the other hand, 
must depend on some firm to look after 
their interests, aad the jatijar^with his note how some of the firms, as the ship fXC, 1 U ISJ Rffcndlery line decreased gradually,

i n nl.liQi- liuoc HIqoL- Hrnc fnr

ins ta

ware but provision firms as well de­
voted most of their attention. Wooden 
ships built and rigged up in the Mari­
time Provinces were to he found all 
over the world. It is interesting to

ked in other lines. Black Bros., for 
tance, have worked into the fish 

,ww "curing business and have had marked 
/^^^UtiCsss with their Halifax and Acadia 
v*<reDrands of package codfish. Halifax is, 

indeed, a great fish centre for the Nova 
Scotia Coast and in this connection has 
developed an important trade with the 
West Indies, trading fish and other food 
products for the sugar, molasses and 
rum of the Indies, which from Halifax 
is sent all over the Dominion.

Halifax has many advantages to offer 
manufacturers. There are from twelve 
to fifteen miles of waterfront yet not 
used, and suitable sites for manufactur­
ing plants can be procured at very rea­
sonable prices. The rate of taxation in 
Halifax is very low and the manufac­
turer improving his plant to the extent 
of say $30,0110 or $10,000, will not be 
taxed one cent for the improved value. 
Halifax has excellent railroad and 
steamship connections. It is served by 
four different lines of railway, Inter­
colonial, Dominion Atlantic, Canadian 
Pacific and the Southern Railroad, which 
has just recently been built. Another 
line is to be built shortly to run along 
the eastern coast. There are also three 
large steamship lines plying between 
Halifax and distant points. The Allan 
line to Liverpool and Glasgow, Pickford 
<ic Black steamers for Bermuda and the 
West Indies, and the Plant line to 
Boston and New York. There is also a 
monthly steamship service direct to 
Havre, France.

Below we give short accounts of a 
number of the leading wholesale and 
manufacturing industries located in 
Halifax.
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A Business Built 
On the Solid Rock 

Of Quality *NED
ISO) ^0

THIS IS THE LARGEST BISCUIT 
AND CONFECTIONERY FACTORY 
IN THE MARITIME PROVINCES

It was not always so, for it was once a very small affair ; 
and it would not be so to-day, except for the fact that its 
policy has always been to make quality the foundation of its 
appeal to consumers. Beginning in a small way it grew “from 
less to more,” as the poet says, “and from more to more,” 
until now its products are familiar in every part of the Mari­
time Provinces and even further afield. We claim that in 
Moirs Biscuits and Confectionery the con­
sumer gets the best value that the best materials and the best 
manufacturing methods can afford. People may get goods 
they will have to pay more for, but nothing they will like 
better, line for line. We are not the least bit afraid of 
comparisons and would be pleased to enter into correspond­
ence with merchants anywhere who may be interested in 
knowing what we can do for them.

MOIRS, United,
=iHALIFAX , N.S. -

210, formerly known as the Kenney 
Block—purchased over a year ago from 
the Kenney estate for $20,000. It con­
sists of four floors, all lighted by elec­
tricity with electric freight elevators in 
the rear and many other modern and up- 
to-date conveniences to correspond.

H. W. Wentzell A: Co. are direct im­
porters and have their own bonded ware­
house. Their success is largely due to 
their up-to-date business methods, and 
they do practically a cash business. 
They employ some forty hands, includ­
ing six regular outside travelers. They 
claim to have the largest stock of gro­
ceries in Nova Scotia and have a repu­
tation for handling goods at a very close 
margin. One of their specialties is the 
“Three Star” brand tea, which is wide­
ly advertised and has an extensive sale 
in the Maritimes. Mr. Wentzell is also 
the largest shareholder in the Cape Bre­
ton Wholesale Grocery- Co., of Sydney, 
C. B.

Acadia Sugar Refining Co.
Sugar refining began in Halifax im­

mediately following the adoption of the 
National Policy, the first sugar being 
placed on the market early in 1880. At 
that time three refineries were built in 
the Maritime Provinces, one at Monc­
ton, and two at Halifax. In 1893 these 
were merged into one company under the 
name of the Acadia Sugar Refining Co. 
The refinery at Moncton was destroyed 
by fire in 1896; the other two, situated 
at Richmond and Woodside, have worked 
continually since that date.

The raw sugar used by the Acadia 
Sugar Refining Co. is imported exclus­
ively from the British West Indies, and 
the regular steamers running between 
Halifax and the British West Indies 
have the bulk of their space on the in­
ward voyage taken with sugar for this 
refinery.

The company’s offices are at the come* 
of Duke and Hollis streets, Halifax, and 
in Glasgow, Scotland. The directors are 
as. follows: Tlios. E. Kenney, chairman; 
Wiley Smith, Robert E. Harris, and T. 
M.Cutler, secretary, all of Halifax ; W. 
I). Gillies, Alex. S. Brand, Wm. Hender­
son, and D. Brand, secretary, all of 
Glasgow, Scotland, and Wm. F. Hum­
phrey, of Moncton, N.B.

Payzant & King.
Payzant & King have fbcen in the 

wholesale grocery business since 1862. 
Their territory is confined to Nova 
Scotia. Owing to the rapid development 
of their business they have increased the 
size of their warehouse no less than 
three times. At the present time they 
are situated at the corner of Bedford 
Row and Sackville street. The personnel 
of the firm is made up of L. S. Payzant 
and L. K. Payzant.

Black Bros. & Co.
The firm of Black Bros. & Co. was 

founded by W. A. and S. Black as early 
as 1815. In 1830 the firm name became 
Black Bros.; in 1854 it was changed to 
Black Bros. & Co., and in July, 1903, 
to Black Bros. & Co., Limited. The 
present directors are: C. J. Troop, 
president; G. S. Troop, vice-president 
and manager; W. S. Troop, secretary, 
and R. P. Butler, treasurer. In Sep­
tember, 1904, they gave up their hard­
ware business, and since then have dealt 
exclusively in fish, with headquarters at 
La Have. They have also branches at 
Mecca! ina Island and Mutton Bay, Sau- 
genay County, Quebec, their head office 
being at Halifax. Black Bros. & Co.’s

20
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package fish, “Halifax,” “Acadia” and 
“Blue Nose” brands, are all well known 
throughout the Canadian trade.

B. B. Seeton ft Co.
R. B. Seeton & Co. date their business 

existence from 1875, when the firm was 
organized by Robert B. Seeton, who died 
in 1900. Since then the business has 
been carried on by R. M. Symons and 
R. H. Seeton, who conduct a wholesale 
grocery business under the firm name of 
R. IT. Seeton & Co. Their ulliees and 
warehouse are situated on Bickford & 
Black’s wharf.

Bauld Bros, ft Co.
This pioneer wholesale grocery firm 

date from I860. Win. Bauld was the 
founder, and with his half-brother, John 
Gibson, carried on business in the early 
days under the name of Bauld & Gibson. 
Later, Wm. Bauld, jr., was admitted to 
the firm and in the year 1880, Henry G. 
Bauld. Since then the three senior 
partners have died and the junior part­
ner, Henry G. Bauld, has carried on the 
business, which was started seventy- 
four years ago. Bauld Bros. & Co. 
carry one of the largest assortments of 
groceries in the Maritime Provinces and 
make a specialty of tea.

Pyke Bros.
Pyke Bros, recently celebrated their 

fifth birthday as manufacturers’ agents 
in Halifax for staple groceries. Since 
1900 the development of their business 
has been phenomenal and at the present 
lime thev occunv a large warehouse ex­
tending from Hollis to Water streets, in 
which they keen large stocks to supply 
the wholesale trade. Among the west­
ern firms renresented by them are Chris­
tie, Brown & Co., the N. K. Fairbank 
Co., Libby, McNeil & Libby, B. L. 
Schenn Co., the St. Lawrence Starch 
Co, Collingwood Meat Co., Swift & Co. 
and the Postum Cereal Co.

Chas. H. Harvey.
Mr. Harvey is one of the pioneers in 

the grocery and fruit trade of the East­
ern Provinces, having made his first sale 
when he was seventeen rears of age. He 
started in business in 1879 on Sackville 
street, which premises he has occupied 
ever since. He does a big trade with 
the West Indies and is a large importer 
of West Indian and Mediterranean fruits 
and produce. He has also established a 
big business connection throughout New­
foundland and the Maritime Provinces, 
and has a large sale among other things 
for his special brand of tea known as 
“The Crescent.”

Dillon Bros., Halifax.
Dillon Bros, have been in the grocery 

business in the Maritime Provinces for 
upwards of fiftv years. The firm was 
organized in the first place hv Patrick 
Dillon and twenty vears later it was 
handed over to his sons. .John. William 
and Denis, who gave it the firm name 
of Dillon Bros., which it has retained 
ever since. The present members of the 
firm are: D. C. Woods and H. B. Mac- 
kasev. Dillon Bros, have two fine ware­
houses on Sackville street, which are 
elegantly fitted out. They make a spe­
cialty of fancy French groceries and 
high-class wines. For many years thev 
have had a contract for supplying H. M. 
ships of war calling at the port of Hali­
fax.

Bryant ft McDonald.
Bryant & McDonald started in business 

as tea merchants in 1900, but had the 
misfortune to be burned out in Septem­
ber last. A fine new building has re­
placed the old one and is fitted out with 
every modern appliance required by an 
up-to-date wholesale warehouse. They 
report a satisfactory trade throughout 
the Maritime Provinces and Quebec, es­
pecially in a package tea of “The Three 
Crown” brand.

Billman, Chisholm ft Co.
This enterprising firm occupy a large 

three-storey brick warehouse on Hollis 
street, Halifax, where they started busi­
ness in 1892. James Billman and John 
S. Chisholm are the principal members 
of the firm and do a large business as 
wholesale grocers throughout the Mari­
time Provinces.

I. B. Shaffner ft Co.
About ten years ago, Ingram B. 

Shaffner and James Adams started in

business on Barrington street as whole­
sale merchants in hay, flour, feed, etc. 
A year later they bought a large build­
ing on Water street—their present 
premises—from which point they conduct 
one of the largest businesses in their 
line in the Maritime Provinces. They 
have a branch establishment at Elms- 
dale, N.S., and do an extensive business 
in the West Indies, Newfoundland, St. 
Pierre and other foreign ports. Their 
biggest seller is “Ogilvie’s Royal House­
hold” floûr.

John Tobin ft Co.
John Tobin & Co. enjoy the distinc­

tion of being one of the oldest grocery 
firms in Canada, having started the 
business in 1825. Their present fine 
warehouse on Water street, Halifax, is a 
sure indication that they are still en­
joying a first-class patronage from mer­
chants in the Maritime Provinces.

Dominion Molasses Co.
While not one of the oldest business 

firms of Halifax, the Dominion Molasses 
Co. are easily one of the most progres­

sive. Their manufacturing plant is new 
and up-to-date and the company have 
won an enviable reputation in catering 
to the requirements of the Canadian 
grocery trade. The organization of the 
firm dates from 1901. when the molasses 
business of H. R. Silver was taken over; 
since then their trade has developed 
rapidly, and at the present time it ex­
tends from Halifax to Vancouver. All 
the standard brands of molasses are 
handled bv the company in addition to 
their private brands. These have secur­
ed a strong position among the retail 
trade, namely, “Beaver,” “Porto Rico,” 
“Fancy Trinidad,” “E. M. Co.,” all of 
which are too well known throughout 
Canada to require further reference.

An illustration on another page shows 
the, company’s premises at Dartmouth, 
opposite Halifax. The plant is devoted 
exclusively to the molasses business and 
contains every modern appliance for 
handling goods in a clean, economical 
manner. The business of the firm is con­

ducted from the head office, Halifax, 109 
to 111 Upper Water street.

Moirs, Limited.
One of the foremost manufacturing 

establishments in Halifax city is that 
of Moirs, Limited, who produce biscuits 
and confectionery and supply a large 
percentage of the bread, cake and pastry 
sold in Halifax. It commenced as a 
bakery many years ago and was conduct­
ed in a small way for some time, pro­
ducing the kind of bread known in those 
days as “baker’s bread.” It occurred 
to this management that if they would 
produce bread as good as the home-made 
article they would not only capture the 
best part of the bread trade then exist­
ing, but would create more by inducing 
people by the quality of their product 
to give up making bread at home This 
they set out to do, and how they suc­
ceeded will be understood from the fact 
that they make and sell 40,000 loaves, 
every week. They were also producers

Black Bros." Factory at LaHave.

1
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RETURNED
SEP SO 190»

/y

“■ ' ' and Caramels
STRICTLY FIRST-CLASS

....Received Medal at Paris, 1900.

Put up in 1-lb., ^-lb. and 10c. boxes, for fine 
retail trade. Put up also in 5-lb. boxes bulk.

RETURNED,
TP 90 190)

Correspondence invited from leading Grocers, 
Druggists and Confectioners in every town.

SAMPLES ON APPLICATION.

THE WHITE CANDY CO., Limited
ST. JOHN, N.B.

ircwmcs • J MONTREAL—J. S. CREED, Board of Trade. 
AUtiNuits . | WINNIPEG—A. L. MORAN, 62y2 Princess St.

August 25, 1905

of cake and pastry for city trade, and 
out of this branch grew their biscuit 
trade, which now extends all over the 
Maritime Provinces, and into outside 
markets as well. In this as well as in 
the bread department, they made quality 
the point to be arrived at, and they have 
had the reward which quality always 
brings, viz. apprecition and increasing 
patronage. When they commenced the 
manufacture of confectionery they un­
dertook to build up Itheir trade on exact­
ly the same principle, and they succeed­
ed. Their chocolates are first-class, and 
they have the reputation of manufactur­
ing the biggest and best piece for a 
cent that the market affords in the line 
of penny goods.

Hoirs, Limited, have also had their 
vicissitudes ; three times their plant was 
burned out, and on two other occasions 
they suffered from fires which partially 
destroyed their premises. Their last flic 
was on February 28, 1903, when the 
whole plant was destroyed, leaving only 
bare ruined walls and confused piles of 
brick and twisted iron. They were not 
daunted, however. The very next day 
they were producing bread as usual, hav­
ing rented various ovens, by means of 
which they were able to maintain their 
output. They promptly commenced 
manufacturing candy in another building 
and proceeded to rebuild. Within a few 
months they were occupying a new bis­
cuit and candy factory, the largest and 
best equipped in Eastern Canada. The 
firm also make paper boxes, and the 
capacity of their two box plants is suffi­
cient to supply not only the wants of 
their own business, but of a large clien­
tele of customers for their packages.

J. Frank Crowe & Co.
This successful wholesale grocery 

house dates from 1897 when Mr. J. Frank 
Crowe purchased the wholesale and re­
tail grocery business of A. M. Boutilier 
& Co. on Gottingen street, Halifax. Un­
der the new regime trade assumed big 
proportions, and about five years ago it 
was thought advisable to sell out the 
retail business and concentrate on the 
wholesale trade. About this time the 
firm were obliged to move into larger 
premises on Water street, formerly oc­
cupied by George A. Pyke & Son. In 
March, 1904, fire almost completely wip­
ed out their warehouse and stock, buf 
thanks to their commendable enterprise, 
the trade was occasioned only a tempor­
ary inconvenience. On May 1, 1904, they 
moved into their present commodious 
quarters at the head of City Wharf, 
Water street, and since that time to, 
date report business as having exceed­
ed their most sanguine expectations.

NEW SWEET-MEAT.
Sutcliffe & Bingham, of Manchester, 

England, are placing on the Canadian 
market an attractive sweet-meat in the 
form of “Jelly Cubes.” This confec­
tion has been on the English market for 
some time and, we understand, lias made 
a hit.

4455



A-gust 25, Ï905 TUB CANADIAN GROCER

Your Trade “ . ' the Very Best
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RED ROSE TEA, in the Maritime Provinces, has been the leader for many years. It gained its position against 
keen competition. Gained it by sheer force of quality—intrinsic worth.

When it was first put on the market it was the best tea that had ever been sold at the price.

To-day it is the best tea sold anywhere in Canada.
This is a fact admitted by every independent judge of tea—admitted by every tea salesman who tries to sell a tea 

which he claims is "as good as Red Rose.”

I have the same faith in good goods that I have always had—I have the same determination-that Red Rose Tea 
shall always be the best—a tea without an equal.

Order a case now. Your next order will come without being asked for.

T. H. ESTABROOKS, St. John, N.B.
Branches: TORONTO, WINNIPEG.
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SARDINES
Sardines are liable to be higher, as this year’s 

catch has been very limited. We have anticipated 
this, with the result that we have laid in a large stock 
of standard brands and we are therefore in a position 
to sell at old prices.

John Sloan & Co.
BellevilleToronto

THOS. GORMAIN
WHOLESALE OROCER

DRY, PICKLED and SMOKED

FISH
27 and 28 South Market Wharf, - SAINT JOHN, N.B.

TELEPHONE NO. 284.

Our Leaders : Gold Coin Flour and Index Blend Tea
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Eleventh Annual Convention of the Maritime Board of Trade
Yarmouth, N.8., August 16, 17 and 18, 1906

Hiieciitl Report by Our Own Representative.

DESPITE wet weather at the outset 
and a somewhat small attendance 
of delegates, the eleventh annual 

convention of the Maritime Board of 
Trade at Yarmouth, N.S., will go down 
to history as one of the most valuable 
and satisfactory meetings ever held by 
this important commercial organization. 
A stage has at length been reached in 
the career of the hoard when its mem­
bers have come to the conclusion that 
its functions should he more than de­
liberative. At the Yarmouth meeting, 
time and time again, speakers impressed 
on the board the need for action, and as 
a result, this year an important step 
has been taken hy the board and a per­
manent committee has been appointed to 
follow up and take action on the various 
resolutions passid.

I’tincc Kdward Island was prominently 
to the fore at the meeting and the pres­
ence of Rev. Father Burke contributed 
much to quicken the interest of the hoard 
in the efforts the Islanders are making 
to secure their pet project,—the tunnel. 
At the election of officers, another Prince 
Kdward Island man, t'aplaiu Joseph 
Read, was honored hy being appointed 
to the presidency.

Several important resolutions were put 
through. A fast Atlantic service, better 
train service throughout the Provinces, 
a legislative union of the Provinces, con­
federation with the West Indies, the cul­
tivation of tourist travel, steel ship­
building, the abolition of statute labor 
and the representation of incorporated 
towns in county councils, were among 
the subjects discussed.

The meetings were presided over by 
Past-President K. K. Spinney, of Yar­
mouth, who, together with Mayor Arm­
strong, the city council and the Yar­
mouth Board of Trade, did all in their 
power to make the visit of the delegates 
a pleasure. By way of entertainment 
they gave a drive about the city just 
prior to the Thursday afternoon session, 
while on Friday a most enjoyable trip 
to Barrington by rail and return by boat 
was provided.

As the place for next year’s meeting, 
Amherst was selected, as being a central 
place and one to which many delegates 
could come.

The Convention Opens.
In a steady downpour of rain, which 

has lasted since the preceding afternoon,
I he convention opened in Boston Hall 
soon after ten o’clock on Wednesday 
morning. President K. K. Spinney oc­
cupied the chair, and with him on the 
platform were Vice-President Joseph 
Read, Secretary Creed and Father Burke 
of A liter ton, P.K.I. About fifty members 
were present.

Before proceeding with the business of 
the convention the chairman called on 
Mayor Armstrong, of Yarmouth, and in­
troduced him to the delegates.

The Mayor’s Welcome,
Mayor Armstrong recalled having in­

vited the board to come to Yarmouth

last year at the meeting at Moncton. It 
was an additional pleasure for him to 
be privileged to welcome the delegates 
this year to Yarmouth. On behalf of 
the citizens of the town lie extended a 
most hearty welcome to all those pres­
ent and hoped that their sojourn in Yar­
mouth would be both pleasant and pro­
fitable.

Roll Call.
Secretary Creed then called the roll 

and the majority of the constituent 
boards were found to be represented. 
The list of delegates present was as fol­
lows:

Nova Scotia.
Amherst—K. B. Klderkin, C. Owen 

Thompson.
Annapolis—J. M. Owen, F. C. Whit­

man.
Beaver River—Herbert Rice.
Bennick—J. K. Woodworth.

YARMOUTH.
Historically, Yarmouth is one of the most interest- 

ng towns in the Dominion of Canada, as in point of 
time it is one of the oldest. While to-day it has lost 
much of its early splendor as a great shipping port, 
this deficiency has been somewhat compensated lor 
by a greater attractiveness in its appearance, which 
bids fair to make it one of the most pleasing tourist 
centres in the Dominion. Situated near the western 
extremity dt Nova Scotia, on an arm of the Bay of 
Fundy, it extends along a gentle slope for a con­
siderable distance east and west. It has direct rail­
way communication with llaifax by Dominion At­
lantic Railway, while it can also he reached by boat 
from Boston and other points.

At one time Yarmouth could boast of possessing 
the second largest tonnage of any port in the worldf 
having no less than 2HO.OOO tons afioat at one time. 
It was then world-famous. To-day its maritime 
interests are comparatively small and its industries 
are not very important. It is, however, a beautiful 
residential town, possessing attractive homes, beau­
tiful gardens, extensive hedges and excellent roads. 
Its leading hotel, the Grand, is one of the best ap­
pointed houses in the Provinces, and one where the 
tourists' lot is made extremely pleasant.

Canning—C. K. Starr.
Canso—J. B. Saunders.
Digby—Clarence Jamieson, K. F. L. 

Jenner, W. K. Van Blascum.
Halifax—J. K. DeWolf, A. Stephen, W. 

A. Major, A M. Bell, Hon. W. Ross.
K eut ville—M. (I. DeWolfc, C. W Web­

ster, Robert Harrington, W. K. Bolter, 
Wm. Yould, B. II. Dodge.

Kings Co.—J. A. Kinsman.
Loekport—Robert McDonald. 
Barrsboro—James W. Day.
Windsor—W. II. Roach.
Wolfvillt—J. I). Chambers, R. W. 

Starr.
Yarmouth—K. K. Spinney, B. B. Law, 

E. N. Armstrong, Arthur W. Eakin, 
Seymour C. Baker, W. D. Ross, R. S. 
Crawford, Augustus Claim, Willard M. 
Kelly.

Sydney, C.B.—C. B. Moore, S. B. 
Challoner.
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New Brunswick.
St. John—W. S. hisher, E. A A Idiot t, 

II. C. Tull, L. ti. Crosby.
Chatham—W. S. I.oggie, James Nicliol
St. Stephen—K. (,. Vrooni.

Prince Edward Island.
Alberton—Rev. A. K. Burke, John 

Agnew.
Summerside—Joseph Read, M. C B , 

Neil Sinclair, W. A Brennan.
Committee on Orders.

A committee to determine tike order in 
which the various subjects proposed b> 
the local boards should be discussed was 
named by the chairman and was com­
posed of .1. E. DeWolf, Halifax; F. C 
Whitman, Vuuapolis; E. B. Elderkin, 
Amherst; C. Jamieson, Digby, B II 
Dodge, Kent ville, J Kinsman, Kings 
County; J. Day, Barrsboro; W. H 
Roach, Windsor, R. Starr, Wolfville; W. 
Kelley, Yarmouth; S. B. Challoner, 
Sydney; I,, (i. Crosby, St. John, .1
Read, Summerside; Father Burke, Alber­
ton; E. (i Vrooni, St. Stephen; C. B. 
Moore, Sydney.

While the committee were absent from 
the hall, Secretary Creed read letters of 
regret from R. L. Borden. W. S. Field­
ing, I Ion. Senator Jusiali Wood, Saek- 
v i 1 le; B. (1 ilk ins, general manager D A 
R.; I). Bollinger, general manager 1C. 
R.; .1 M. Lyons, general passenger
agent, I.C.R.; Lieut.-Col. J. B Mac- 
lean, Toronto; the secretaries of the 
Montreal, Ottawa, Toronto and Hamil­
ton Boards of Trade and the Montreal 
Star and Toronto (Kobe.

Minutes of Last Meeting.
On motion of M. (!. DcWolfe, seconded 

by .1. M. Owen, the minutes of the last 
annual meeting at Moncton, as published 
in The Canadian Grocer and the annual 
report, were taken as read.

Report of Committee on Resolutions.
After a protracted session the com­

mittee on resolutions presented their re­
port. recommending the discussion of the 
following subjects:

1. Annapolis—The inspection of cooper­
age stock and a standard Ripple barrel.

2. Berwick—The necessity of an im­
proved railway train service between 
Halifax and that portion of the Ann­
apolis Valley west of Kent ville.

3. Halifax—Fast Atlantic steam ser­
vice.

1. Kent ville—Should not incorporai ed 
towns have representation in the council 
of municipalities?

5. Keniville—Municipal ownership of 
electric light plants.

li. Wolfville—Preservation of historic 
grounds.

7. Kings County—Is it desirable that 
the young men of the Maritime Prov­
inces between the ages of Hi and 21 
should be obliged to perform three annu­
al drills in the militia of Canada?

8. Sydney—The desirability of wider 
publication in Maritime press of reports 
of Canadian commercial agent-s abroad.

9. Halifax—Protection of inland fish­
eries.

111. West Prince—Subsidy for steam-
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ship to ply between ports on the north 
siile of P.K.L, Milamielii, Magdalene 
Islands and Sydnej.

ii. Pa its boro—Diversion of the Inter­
colonial by building a loop from Truro 
to Amherst, via Parr.sboro.

i 2. Amherst—The advisability of unit­
ing the three Maritime Provinces under 
one Government. I nion of the Mart- 
lime Provinces.

Pi. Amherst—The question of the ad­
visability of advertising by literature 
the advantages of the Maritime Prov­
inces as a desirable place of settlement.

What can be done to investigate and 
make better known the resources of these 
Provinces?

Co-operative efforts on the part of the 
Governments of 1 be Maritime Provinces 
to promote desirable immigration from 
huropc.

11. Hear Hiver—The necessity of urging
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ward Island the importance of improve­
ment in the common roads of the Prov­
inces, and to take steps to diffuse in­
formation on the subject, especially by 
the distribution of literature and the 
appointing of an official who shall con­
fer with the county councils and lecture 
on the subject in the various commun­
ities throughout his Province.

IS. St. John—Kecoinage by the Gov­
ernment of worn and mutilated Cana­
dian silver coins.

HI. Charlottetown, Southern Kings, 
Souris, Summerside and West Prince— 
Transportation between P. K. Island 
and the mainland.

Tunnel under the Northumberland 
Straits connecting P.K.L with the main­
land.

Better Winter communication between 
P.K.l. and the mainland.
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WEDNESDAY MORNING.
Secretary’s Report.

Amid applause the veteran secretary 
of the board, C. M. Creed, rose to pre­
sent his report as follows:
To the President and Members of the 

Hoard of Trade:
Gentlemen,— Your secret ary-trCasurei 

begs herewith to hand you his report for 
the current year. All the resolutions 
and recommendations passed at the last 
annual meeting were forwarded to the 
Ministers of the various Departments of 
the Federal Government, those concern­
ing the Local Governments were for­
warded to the Premiers of same. Copies 
of The Canadian Grocer containing the 
proceedings of the annual meeting were 
forwarded to all boards of trade in the 
Maritime Provinces, as also to the dele- 
gales to the meeting.
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Mvmbeis of iho Maritime Board of Trade in Convention Assembled at Yarmouth. N.S.

upon the Government the granting of 
adequate financial assistance to any 
company that will build a railroad from 
Caledonia in the County of Queens to a 
point on the D.A.K. at or near the 
mouth of Hear Hiver or to Digby, as 
may be deemed advisable, thereby afford­
ing railway connection to that section 
of Nova Scotia which is entirely without 
railway communication, and placing the 
towns along the route of said railway 
uiioii equal terms with other parts of 
the Province.

15. Halifax—Is it advisable to place 
the Intercolonial under a commission?

III,. St. John—Daily steamship service 
between New Brunswick and Nova 
Scotia via St. John and Digby.

17. Wolfville—Abolition of statute 
labor in Nova Scotia.

That the Maritime Board of ’Trade 
urge upon the Governments of New 
Brunswick, Nova Scotia and Prince Ed-

The tunnel from P.K.l. to the main­
land.

Daily Winter communication with the 
mainland.

20. Yarmouth—The advisability of the 
Government of the Maritime Provinces 
assisting local associations or boards of 
trade in promoting tourist travel.

21. Halifax—Steel shipbuilding.
22. St. John—Improvement in the Lon­

don steamship service.
23. St. John—Prohibition of export of 

pulp logs.
24. Sydney—Night express train be­

tween Sydney and Halifax.
25. —Advisability of confederating the 

Dominion of Canada and British West 
Indies.

26. Yarmouth—The advisability of the 
Dominion Government taking over the 
railways of Western Nova Scotia and 
making them a part of the Intercolonial 
system.

On October 28, in order to keep the 
resolutions passed at the annual meeting 
before the boards, they were printed and 
copies forwarded to each board, with a 
circular letter impressing upon them the 
necessity of calling the attention of the 
members of both the Dominion and Local 
Parliaments in their counties to them.

On December 21, copies of all resolu­
tions were forwarded to W. S. Loggie, 
M.P., Chatham, N.B.; J. J. Hughes, 
M.P., P.K.L; Dr. J. B. Black, M.P., 
Windsor; II. J. Logan, M.P., Amherst, 
and B. M. Law, M.P., Yarmouth, in ad­
vance of the meeting of the Federal 
Parliament in order that they could be­
come familiar with them. On January 
23, shortly after the opening of the Fed­
eral Parliament, copies of all resolutions 
were forwarded to all the members from 
the Maritime Provinces and also to sev­
eral of the Senators. The correspondence 
connected with the same, as also from
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the various boards, being too voluminous 
to read, are on the table for the inspec­
tion of the members.

Correspondence With the Board.
This has been conducted with vigor 

during the' year. Some of the secretaries 
have promptly responded to notices and 
letters, but the majority of them have 
been slow in answering, while some have 
never answered. It is hoped, however, 
the secretaries will be more prompt the 
coming year.

The subjects for discussion, notices to 
hoards of the annual meeting and rail­
way arrangements for delegates, were 
mailed to ithe boards affiliated and un­
affiliated.

The annual report was published as 
usual and forwarded to all the boards 
of trade in the Maritime Provinces, and
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wick, 6 boards, Chatham, Moncton, New'- 
castle, Sackville, St. John, St. Stephen; 
Prince Edward Island, 5 boajdsi Char­
lottetown, Summerside, Sourish Mon­
tague, Alberton; Nova Scotia and Cape 
Breton, 23 boards, Annapolis, Amherst, 
Antigonish, Berwick, Bear Hiver, Can­
ning, Canso, Chester, Digby, Halifax, 
Kentville, Kings Co., Loc-keport, New 
Glasgow', Pictou, Parrsboro, Truro, 
Windsor, Wolfville, Yarmouth, Louis- 
burg, Sydney, North Sydney.

Unaffiliated Boards.
New Brunswick, 2 boards, Fredericton, 

Woodstock; Nova Scotia and Cape Bre­
ton, Hi boards, Bridgewater, Dartmouth, 
Ilantsport, Lunenburg, Liverpool, Mid­
dleton, Pugwash, Steilarton, Westvillc. 
Glace Bay. Total membership of all 
boards 2,205.
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H. Armstrong, Esq., of Yarmouth, the 
corresponding secretary.

Accounts for the Year.
The accounts for the year are all pre­

pared, but as several boards will pay 
their per capita tax before the close of 
this day’s meeting they will be presented 
to-morrow for your approval and audit.

All of which is respectfully submitted.
CHARLES M. CREED, 

Permanent Sec’y-Treas.
On motion of Captain Read, seconded 

by C. Jamieson, the report was unanim­
ously adopted.

President’s Address.
The popular president of the Maritime 

Board, E. K Spinney, was heartily re­
ceived on rising to read his annual ad­
dress.

* »« -■
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Courtesy of Yarmouth Herald.

circulated generally as occasion pre­
sented.

New Boards.
During the year two new boards have 

been formed in Nova Scotia, viz.: Locke­
port and Bear River. 1 am also pleased 
to say that the Boards of Parrsboro and 
North Sydney have re-affiliated and are 
in line working order.

Unaffiliated boards have had every at­
tention paiil them, they have been writ­
ten to frequently asking them to affili­
ate, 1 also forwarded them copies of all 
resolutions passed at the annual meeting 
and copies of the annual report, and in­
vited them to send delegates to the an­
nual meeting.

Affiliated Boards.
The affiliated boards on the roll of 

membership are as follows: New Bruns-

Grand Hotel. Yarmouth, N.S., where Board of Trade met.

Chambers of Commerce.
The sixtii congress of Chambers of 

Commerce of the Empire will be held at 
London, G.B., in June, 19(16. An invi­
tation has been received from the secre­
tary, Kenric B. Murray, Esq., asking 
this board to send delegates and sub­
jects for discussion at said congress, to 
which a reply was sent thanking him for 
the invitation and informing him that it 
would be laid before the members at the 
annual meeting at Yarmouth, on Aug­
ust 16.

In conclusion, during the past year 
everything requisite has been done for 
the advancement of the board, at the 
same time doing all possible to assist 
your worthy president, and as usual the 
valuable assistance anil advice of M. G. 
DeWolfe, Esq., of Kentville, has been 
given, and also the able assistance of E.

Gentlemen of the Maritime Board of 
Trade :

Before proceeding to the subject of my 
address, 1 wish to avail myself of this, 
the lirst opportunity l have had, to ex­
press my thanks for the honor you have 
done me in electing me president of this 
most important body of commercial and 
professional men. 1 regret that this 
prominent position has not been placed 
in the hands of one more competent to 
discharge its duties, or who would have 
achieved greater results. I regard your 
generous act, however, as a compliment 
to the town of Yarmouth.

Y"ou will also permit me, on behalf 
of the Yarmouth Board of Trade to ex­
tend a most hearty welcome. I sincere­
ly trust that the time spent here will be 
well freighted with pleasure to your­
selves, and as a result of your delibera-
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lions a vast amount of good may be 
done to the Maritime Provinces in par­
ticular and to the Dominion of Canada 
general! v.

The discussion of l lie very important 
matters which will come before you sys­
tematically and vigorously, following up 
decisions reached by determined effort, 
must result in needed reforms and in­
creased prospérité.

The report of your secretary, Mr. V. 
M. Creed, whose efforts have been inde­
fatigable in the interest of the boards 
of trade of the Maritime Provinces, has 
been placed before you.

While the growth and extension of 
these boards have not been so great as 
we could have wished, yet there has been 
much encouragement in the fact that 
two new boards have been established 
and two others have become affiliated 
with the Maritime Hoard in the past 
year, and which now represents within 
its fold thirty-seven boards with mem­
berships aggregating nineteen hundred 
and eight y -live members.

We can look to the future with confi­
dence in anticipating the great influence 
they may exert on all important ques­
tions, voicing as they do the carefully 
considered views of the leading com­
mercial and professional element of the 
Marit ime Provinces.

Canada's Growth.
1 do not propose to take up much of 

your valuable time on tins subject, but 
simply desire to draw your attention to 
the fact that immigration has increased 
oui population during the past ten years 
by -1-18,(191. Of t his Kilt ope supplied 
28 I.Obt; and our neighbors to the south 
lull,505.

Nearly two-thirds of this particularly 
large increase to our population has 
taken place during the years PMt.'i and 
11)01, and statistics of immigration into 
Canadian ports during the present year 
give promise to exceed greatly that of 
t hi' past two years.

The financial report of the exports in 
190-1 shows an increase over that of 
1805 of $00,882,182, while the imports 
in comparison with similar dates show 
the enormous increase of $1 18,180,121.

Canadian Banks.
show a net jnerease from beginning of
1000 to .June 80, 1005, of
In paid-up capital ...................15,075,857
Net increase in reserve ...... 28,000,770
Increase in deposits . 227,800 721
Increase in current loans ... 208,875,150 
Increase in circulation .......... 88,210,751

The above statement shows : First, 
that Canada is regarded favorably as a 
permanent home for reasons of climate, 
resources and broad educational facili­
ties. Second, this fact has developed 
the enormous expansion of commerce. 
Third, the successful employment of 
capital is the natural outcome of com­
mercial prosperity.

Transportation.
Since your last annual meeting that 

second great national transcontinental 
highway, the Grand Trunk Pacific has 
made substantial progress. Corps of en­
gineers have surveyed a great section of 
the route which this important road 
will traverse. It will only be a few 
months before the work of construction 
will begin, opening up a new field for 
the further expansion and development 
of this, the most important colony of 
the Mother Country.

While the greater benefits arising from

the construction of this great national 
highway must necessarily accrue to the 
western Provinces, and while the trans­
portation question is of supreme mo­
ment to the whole Dominion, its import­
ance to Maritime Province interests, 
both for land and sea transit, cannot be 
overestimated.

Our coast line of 8.1100 miles, dotted 
with commodious ports with rail con­
nections. demand at our hands the im­
perative duty of unflinching vigilance to 
secure the material advantages to which 
our geographical position entitles us.

Hail connection is steadily increasing 
through the length and breadth of the 
Atlantic Provinces, and it is confidently 
anticipated that by the time the na­
tional transcontinental line is complet­
ed the internal arteries will supplement 
tin' "Teal main trunk system with up-to- 
date branches in each of the three Pro­
vinces.

The Halifax <V South Western Railway 
is alreadv circling the western portion 
of Nova Scotia and construction will be

Capt. J.osvph Read, Summcrside, P.K.J. 
President. Maritinif Board of Trade 1905-1)0.

well under way by next season on the 
eastern side of that Province, giving al­
ternate lines from Yarmouth to Sydney.

The heart of New Brunswick will be 
intersected by the N.T.It. and other con­
nections between Quebec and Moncton. 
The long-desired and urgently-needed 
communication between New Brunswick 
and Prince Kdward Island will round 
out the plan of twentieth century meth­
ods of transit to and from eligible trade 
centres at all seasons in this end of the 
Dominion. The coastal steam packet 
service gives evidence of continuous im­
provement-. Substantially every harbor 
and connect ini' vantage point is being 
brought in regular touch with the prin­
cipal supply centres of trade in the 
Maritime districts.

Business Interests.
In natural products the output 

throughout the Maritime Provinces lias 
been fairly well maintained. The catch 
of fish has not been up lo the ordinary 
average but higher prices have prevailed,

: 8

compensating lo some degree for the 
shortage.

An important paper was introduced at 
your last annual meeting discussing the 
importance of the Government taking 
active measures to preserve the lobster 
fisheries. While no action has yet been 
taken, I am informed the subject is un­
der t licit careful consideration and 
doubtless some course will be adopted by 
them to further this very necessary end. 
Kfforts should not he relaxed, as it is 
a matter of vital importance to those 
engaged in this lucrative industry.

The recommendations to establish 
freezing establishments anil fertilizing 
plants for abating the ravages of the 
dog fish have had the attention of the 
Ottawa authorities, and a better condi­
tion in both cases is hoped for in the 
near future.

The depressed condition of the lumber 
trade in Great Britain has had the 
effect of restricting the output of lum­
ber in sections catering to Ibis branch 
of supply. The South American and 
West Indian markets, however, are well 
maintained, with the result that the 
mills operating in this class of product 
are actively anil lucratively employed.

Coal mining progresses favorably, the 
large quantities now raised annually 
making it one of our leading industries. 
The gold from our gold fields shows a 
trifle lower result than the average of 
previous years, but with the introduc­
tion of new and up-to-date machinery 
much improvement is anticipated. In 
manufacturin'!' industries steady advance 
is well sustained, the operations of sev­
eral organizations assuming proportions 
entitling them lo the front rank in com­
parison with similar enterprises in any 
part of the Dominion. The distributing 
business, the West Indies’ trade, and 
different wholesale and retail trades have 
all enjoyed a profitable turnover, the im­
ports and exports of the three Provinces 
giving in nearly every instance fair all 
round averages in comparison with 
former years.

Tourist Travel.
The volume of tourist business in the 

direction of the Maritime Provinces 
maintains satisfactory averages. Some 
idea of its magnitude can lie gathered 
from the fact that the line of steamers 
plying between the I ni led States and 
Yarmouth carried to and from these 
ports last season over sixty thousand 
passengers. Statistics for this year 
are not, of course, complete, but 
during the past month the number of 
passengers arriving at this port was in­
creased by six hundred over the same 
month last year.

The scenic advantages and salubrious 
climate in our sea port Provinces are 
being gradually supplemented by hotels 
and Summer cottage accommodations in 
keeping with modern improvements, 
while entertainment and recreation show" 
marked improvement with each succes­
sive season.

By systematic attention to advertis­
ing and furnishing concise guide books 
and data, the tourist business has be­
come a recognized and welcome addition 
to the ordinary “between season” busi­
ness of many localities.

The aggregate of tourist expenditure 
in the Maritime Provinces now runs into 
several millions of dollars annually, 
clearly illustrating the advantages to be 
derived from well directed effort. This 
important question will come up for
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your careful consideration during the 
present session.

Steel Ship Building.
The ardently-desired establishment of 

steel ship building at some point within 
the Maritime Provinces to replace the 
former flourishing industry of wooden 
ship building has not yet materialized, 
although strenuous efforts have been 
made to make a commencement at Hali­
fax as an eligible locality. The post­
ponement of the granting of a bonus by 
the Dominion authorities at the recent 
session of Parliament is a source of re­
gret to the persons undertaking this im­
pôt tant national work, but further ef­
forts will he made to secure its realiza­
tion in the near future.

A modern steel ship building plant has 
been well described as the mother of 
nearly every other industry, and the ex­
pansion of population resulting has been 
marvelous, especially in the ship yards 
of Germany as the latest instance. The 
subject is doubtless an ambitious one to 
carry out, hut the enterprise anti de­
termination of the live business men in 
these Maritime Provinces will surely 
solve the problem at no distant day.
Chamber of Commerce of the Empire.
The London Chamber of Commerce has 

notified the boards of trade and com­
mercial bodies throughout the Umpire 
that the sixth Colonial Congress will lie 
held in London in .lune, 1 tlltfi. The last 
congress assembled in Montreal in lfllt'f, 
about five hundred delegates being in at­
tendance. Numerous impôt tant subjects 
will come up for discussion, some of 
which may well come within the scope 
of this board

Trade and tariff relations between- 
the Mother Country and its dependencies 
—the vital question of Imperial defence, 
codification of the commercial laws and 
customs of the whole Umpire in connec­
tion with hills of lading, consignment 
advances, etc., arc among the subjects 
for discussion suggested by the London 
t 'hamber.

The beneficial results accruing from 
these colonial conferences fully justify 
systematic endeavor to assist in develop­
ment of the movement to promote con­
centration of Imperial influence on 
twentieth century lines to meet the 
strenuous trade competition in evidence 
throughout the world.

The cordial reception of the Canadian 
Manufacturers’ Association in England 
recently is an object lesson, illustrating 
the far reaching benefits to be achieved 
by thorough combination in efforts to 
impress business circles in Great Bri­
tain of the great strides of progress 
taking place in all sections of Canada 
from year to year.

Maritime Union.
The rapid expansion of the western 

portion of the Dominion of Canada, 
demonstrated by the creation and ad­
mission of the Provinces of Alberta and 
Saskatchewan, emphasizes the import­
ance of safeguarding the status of the 
Atlantic Provinces on lines of co-opera­
tion, securing a due equilibrium of po­
litical influence. The prospect of a 
legislative union of the Maritime Pro­
vinces was one of the leading ideas sub­
mitted at the formation of the Maritime 
Board of Trade.

Economy in local administration and 
more substantial influence in the coun­
cils of the several Parliaments arc as 
potent factors to-day as they were a 
decade ago.
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In connection with this important 
question should also be considered the 
imperative necessity of our Federal Gov­
ernment arranging some basis by which 
Newfoundland can lie brought into union 
with Canada. The benefits accruing 
from such a result would be of incal­
culable value.

Fast Atlantic Service.
A slight improvement in I lie Atlantic 

mail service between the Mother Coun­
try and Canada is claimed from the re­
cords of the two new turbine steamers 
placed on the route in March and April 
last.

The first voyages of I he Victorian and 
Virginian from Morille to Halifax did 
not come up to expectations. But some­
what belter speed was accomplished by 
the Cape Race course up the Gulf of St. 
Lawrence to Rimouski—the last trip of 
the latter having reduced the time be­
tween Morille and Rimouski to six days

A test was made in lune of tla- 
chances of a more rapid and satisfactory 
Atlantic mail deiivei r by intercepting

i£. K. Spinney, Yarmouth, N.S. 
Retiring President Maritime Ilourd of Trade.

the Virginian off the port of North Syd­
ney and rushing the mails by special 
trains from that point. The result was 
a considerable improvement in the de­
liveries to the Maritime Province 
trade centres, but the deliveries beyond 
Rimouski were somewhat disappointing.

The running time of the special train 
between North Sydney and Montreal 
established a record, conclusively dem­
onstrating the great advantages to In- 
secured through landing the mails at an 
Atlantic terminal by steamers of modern 
speed. The subject will doubtless lu- 
one of those nominated for your consid­
eration, as in the case of each of the 
annual gatherings since the formation of 
the Maritime Board of Trade.

Insurance.
Excessive premium rates of lire and 

marine insurance have occupied the at­
tention of the Maritime Board of Trade 
for several years past, hut an all round 
satisfactory solution has not yet been 
reached.

An important paper was discussed be- 
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fore your board at one of your previous 
sessions urging upon the wholesale 
houses insisting upon their clients pro­
tecting themselves against losses by lire 
It is to be regretted that no practical 
results have followed the resolutions 
passed at that time. The subject is 
worthy of your earnest attention.

In addition to the increased and neces­
sary -.ecurity to tin- system of credit, it 
would lead to such improvement to tin- 
physical hazard that lower rates of 
premium would unquestionably result.

Some improvement has taken place m 
the rates on marine risks, due to tin- 
additional care given to our seaboard by 
the several Governments in increasing 
and improving the light and buoy ser­
vice.

The business of life insurance, which 
is of even still larger importance to Un­
people as a whole, also represents 
phases suggesting careful inquiry as to 
the safely of the invested funds repre­
senting tin- hard-earned savings of near­
ly every family in the land.

The overwhelming necessity of abso­
lutely faithful Government inspection 
applies to holders of policies in the 
Maritime I’roviuees as urgently as in 
other portions of the continent. (>u gen­
eral public grounds it is her ond doubt a 
subject demanding a certain amount of 
watchful consideration by representative
bodies.

Exhibition.
The Provincial and county exhibitions 

have been held throughout the Maritime 
Provinces as usual, resulting in healthy 
emulation and emlcavoi in the various 
loealit ies.

Next yea i the Dominion Industrial 
Exhibition will lie l.el.l in the Maritime 
Provinces, Halifax having been decided 
on as the location. To these fairs and 
exhibit ions we are undoubtedly indebted 
for the cslablishmen) of the Vgricul- 
tlirai College at Truro, ’.v the Dominion 
Government, under the able superintend­
ence of Professor Cummings.

In view of the establishment of a line 
of steamers In tween Canada and Mexico, 
opportunities are presented for trade in 
farm products and live stock in the 
West indies, as wall as in Mexico and 
South America.

The Maritime Stock Breeders' Associa­
tion has already takin steps to develop 
its business by holding annual auction 
sales, ilulv advertised in these new mar­
kets.

Wireless Telegraphy.
The installation of wireless telegra­

phic apparatus at Glace Bav . Sable Is­
land and flu-hudo Head, under the per­
sonal supervision of the distinguished 
inventor. Signor Marconi, clearly imli 
cates the importance of these geogra­
phical vantage points in the Atlantic 
Provinces, not only to the Dominion but 
to the marine interests of the Empire.

The successful operations of these 
wireless stations should also prove of 
substantial value to passing ships of 
every nationality and add to the pres­
tige of Canada as one of the foremost 
factors in utilizing this modern aid to 
the world’s progress.

Municipal Betterment.
A noticeable advance is taking place in 

many cities, towns and villages in tlu- 
Maritime Provinces in the better shape 
of roads and the installment of asphalt 
pavements, the cultivation of lawns in 
front of residences and numerous other 
improvements designed to further higher
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ideals of lit ilizing tin* conveniences ami 
comforts'to modern social needs.

Russo-Japanese War.
The war between .Japan and Russia 

lias continued without cessation since 
our last annual meeting. Although 
much more remote from the scene of 
conflict than our fellow Canadians on the 
Pacific Coast. we are fully alive to the 
dangerous complications liable to arise 
among 1 he great world powers, particu­
larly in maintaining neutral rights on 
the high seas, in which all Maritime 
communities are more or less interested.

The indications at present all seem to 
augur hopefully for peace, and it is much 
to be desired that the negotiations at 
Portsmouth, New Hampshire, so largely 
due to the well meant efforts of Presi­
dent Roosevelt, will, ere long, result in 
a complete termination of the war and 
the establishment of an enduring peace.

The shrewd diplomacy of King Kd- 
warri VII has brought about a better 
understanding with France, clearing 
away many former causes of difference.

Cordial co-operation between the 
Mother Country and the great American 
nation to the south of us will exert a 
powerful and almost overmastering in­
fluence in bringing about a cessation of 
war for many years to come, and the 
substitution of arbitration in its stead 
for the settlement of international dis­
putes.

All of which is respectfully submitted.
I-:. K. SPINNEY, President.

Referred to a Committee.
When the applause evoked by the ad­

dress had subsided, M. (i. DeWolfe rose 
and expressed his appreciation of the 
president's report, which he termed one 
of the best he had ever heard during his 
eleven years’ connection with the board, 
lie moved that the address be referred to 
a committee consisting of .1. M. Owen, 
Alex. Stephen and Father Burke, who 
would report at the evening session. The 
motion was seconded by .1. K. lie Wolf 
and carried.

The convention then proceeded to take 
up the subjects for discussion in the or­
der suggested by the committee.

A Standard Barrel.
F. C. Whitman, of the Annapolis 

Board, introduced the subject of a stan­
dard apple barrel and the inspection of 
cooperage stock. He thought there 
should be a standard-sized barrel for the 
whole Dominion. In Ontario, where the 
barrels were made from seconds and 
flour barrel staves, the size was larger 
than in Nova Scotia and the apple ship­
pers of the latter Province were con­
sequently laboring under a disadvantage. 
Mr Whitman explained that a committee 
front the Nova Scotia Fruit Growers’ 
Association had gone to Ottawa, and 
they had been promised a general meet­
ing next June, at which a standard bar­
rel would be established.

At present, conditions in Nova Scotia 
were most unsatisfactory. A large num­
ber of barrels were unfit for use and all 
sizes were utilized. The remedy was 
legislation along the line of uniformity. 
Every barrel should be subject to inspec­
tion; both ends should be planed; the 
name of the cooper should be stamped on 
the barrels and an inspector should visit 
the factories. Mr. Whitman suggested 
that under the Fruit Marks Act, the 
fruit inspectors should be required to 
watch the manufacture of barrels. He

presented a resolution lo the board along 
these lines.

Father Burke, president of the I’.K.l. 
Fruit Growers’ Association, in seconding 
the resolution, suggested leaving the 
working out of details to the Govern­
ment and resolving the resolution into 
the following form:

"That a uniform barrel he adopted for 
Canada and the material entering into 
its construction be placed under Govern­
ment inspection.”

R. W. Stan said that lie could not add 
much to what had been said, except lo 
emphasize how reasonable it was to have 
a uniform barrel lot the Dominion. Nova 
Scotia has passed an Act before Con­
federation for a minimum barrel, and 
now she had to compete with the large 
Ontario barrel. What should be im­
pressed was that the barrel should be a 
unit of measurement.

J. M. Owen thought the resolution 
should be worded to the effect that a 
standard barrel be made and no ship­
ments be sent from the Dominion except 
in standard barrels, lie would present

W. S. Fisher, St. John, N.B.
1st Vice-President Maritime Board of Trade, 1905-06.

an amendment that no apples be export­
ed from the Dominion in other than 
standard barrels and that suitable pro­
vision be made for the inspection of bar­
rels.

•I. E. DeWolf—“Why should there he a 
different standard for export and home 
consumption? 1 am prepared to support 
Mr. Whitman’s resolution, as a fruit in­
spector could do the work before the 
apple season begins.”

C. Jamieson suggested referring the 
several resolutions to a committee to 
draft a uniform motion, but this idea 
was overruled as establishing a dangcr- 
our precedent.

Upon Mr. Whitman accepting Father 
Burke’s revision of hi's original resolu­
tion, the motion was put to the meeting 
and carried unanimously.

WEDNESDAY AFTERNOON.
At 3.15 the convention was again call­

ed to order, when Chairman Spinney 
read a telegram from the Amherst Board
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inviting the Maritime Board to come to 
Amherst next year.

Improved Railroad Service
J. Iv Woodworth, of the Berwick 

Board, in introducing the resolution from 
his board (No. 2), pointed out that his 
district was being discriminated against 
by the Dominion Atlantic Railway in 
their train schedule. People living east 
of Kentville could go to Halifax or 
Sydney, spend the day there and return 
the same day. Business men west of 
Kentville could only reach Halifax by an 
afternoon train and must spend the 
night there. Mr. Woodworth also point­
ed out that the small fruits from the 
Valley were at a great disadvantage in 
reaching the Halifax market. Corre­
spondence with Halifax was also seri­
ously handicapped by the lack of trains. 
Kfforts to get the D.A.R. to remedy the 
trouble had so far been futile.

Mr. Woodworth moved the following 
resolution: “That in the opinion of this 
hoard, increased facilities for railway 
travel between Halifax and that portion 
of the Annapolis Valley lying west of 
Kentville should be provided.”

This was seconded briefly by J. M. 
Owen. The discussion was continued by 
several of the members.

M. G. DeWolfe took exception to the 
resolution as a local one. He thought 
the hoard should only deal with broad 
and general subjects, and regretted that 
the present resolution had not been am­
algamated with the general question 
raised by the Yarmouth Board on the 
subject of railway service, through the 
whole of Western Nova Scotia.

The chairman proposed deferring the 
settlement of the question until the 
Yarmouth resolution came up.

J. K. DeWolf saw no similarity be­
tween the two resolutions.

.1. K. Woodworth claimed his resolu­
tion was not a local one, as the inter­
ests involved were not local by any 
means, but concerned the welfare of the 
whole Province.

The resolution was carried unanimous­
ly.

Fast Atlantic Service.
A. Stephen, of Halifax, found it diffi­

cult to introduce this subject in any new 
way, as it had been up before the board 
for many years. The question now was, 
where did the hoard stand after all the 
resolutions that had been passed since 
Confederation. He thought but little 
progress had been made and hoped that 
the series of resolutions, which he was 
about to make, would result in some- 
definite good. The resolutions read as 
follows:

“Whereas the Atlantic mail service be­
tween the Mother Country and her pos­
sessions in British North America at the 
inception of Confederation was admitted­
ly the shortest mail route between the 
continents of Europe and America, hav­
ing been already in 1867 fully tested by 
the matured experience of over a quar­
ter of a century;

“And whereas in the negotiations in­
cident to merging the in tender! union of 
the Maritime Provinces into the larger 
compact between the two Canadian Pro­
vinces and their Atlantic neighbors a 
binding stipulation was agreed to in 
clause 145 B.N.A., to insure independent 
modern means of communication through­
out the Dominion for obvious national 
considerations;

“And whereas this stipulation in 
clause 145 B.N.A. was the one thing 
needed to maintain the established ad-
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vantages of the all-British mail route 
between Liverpool and Halifax through 
the construction of the railway between 
Halifax and (Quebec, afterwards known 
as the I.C.H., or the people’s road of 
Canada;

“And whereas immediately after the 
Act of Cnion the alteration of the At­
lantic mail route at first to Portland, 
Maine, and subsequently to an unsatis­
factory divided Summer anti Winter 
route has resulted in the transfer of the 
greater portion of the Canadian Atlantic 
mails through distant foreign avenues of 
communieal ion, the Post mast er-(ienera! 
of Canada having stated in Parliament 
that "jl! 1 .mm pounds of Canada's Atlan­
tic mail matter had been conveyed via 
New York in 1909, while only 117,(MM) 
pounds (largely parcel post) had been 
conveyed by the subsidized Canadian 
mail steamers, not withstanding our great 
geographical advantages;
“And whereas the rapid expansion of 

Canada's cereal areas in the Western 
Provinces forecasts an immense develop­
ment of transportation interest by land 
as well as by sea towards both hemi­
spheres, which transportation interest 
will be largely dependent on the control 
of national avenues of transit for mails, 
passengers and freight equipped on the 
most modern lines;

“And whereas the opportunity to con­
trol the shortest and quickest ocean 
communication between Kurope and Am­
erica , which was within the grasp of the 
Dominion, has been unaccountably ne­
glected by the governing powers in Can­
ada, to the amazement of successive 
viceroys and prominent statesmen and 
visilots from abroad, who find them­
selves practically compelled to avoid 
Canada's direct subsidized mail and 
passenger service, and seek the better 
transportation afforded by foreign ports;

“And whereas the recent l.C.K. speed 
tests between Sydney and Montreal con­
firm and emphasize the certainty of re­
gaining control of the shortest and 
quickest mail and passenger route be­
tween Kurope and America as soon as 
modern steamers connect ;

“Therefore, resolved that the Maritime 
Board of Trade emphatically urges upon 
the Dominion Government the paramount 
importance of stipulating in future At­
lantic mail contracts that steamers 
capable of competing with the swiftest 
liners on the Atlantic should be the only 
vessels eligible for mail service and that 
Canada’s expanding revenue justifies the 
appropriation of adequate subsidies for 
that purpose.

“And further resolved that the arrival 
and departure of the Canadian mails for 
Kurope shall be, as far as the Dominion 
of Canada is responsible, at one Cana­
dian port on the Atlantic coast line, ac­
cessible all the year round, in order 
that the mails between London and 
Montreal shall he delivered in from 120 
to 150 hours, with reasonable regularity 
at all seasons of the year.

“And further resolved that while it 
may be inexpedient to enforce binding 
stipulations as to the transatlantic 
course for mail steamers, the Maritime 
Board of Trade once more unreservedly 
endorses the chart of (’apt. C. O. Allen, 
submitted and approved at the annual 
meeting held at Sydney, Cape Breton, 
Aug. 20, 1902, as not only the shortest, 
but also the safest and most reliable sea 
route, year in and year out. for sub­
sidized Canadian Atlantic mail steam­
ers.”

Mover A. Stephen, seconder Jos. Head.
Commenting on these resolutions, Mr. 

Stephen said that after Confederation 
the Allan Line secured a subsidy from thi- 
fi o vein ment to carry the mails. These 
were landed at Portland until such an 
outcry was raised that the next con­
tract required a landing at a Canadian 
port. Halifax was selected as a port of 
call by the Allans, and the mails wen- 
landed there. Later mails were landed 
at Himouski in Summer, and this is tin- 
position to-day.

Mr. Stephen felt that the board was 
not active enough in this matter, and 
that resolutions were useless. Delega­
tions received attention from the Gov­
ernment, while resolutions were pigeon­
holed. 1 le hoped the hoard would send 
two or three well-informed men as far 
as the Pacific Ocean to address I he lead­
ing Canadian boards and secure their 
support, lie pointed out that much at­
tention was being given to securing quick 
communication with the west, while the 
connection with the Old Country was be­
ing neglected.

“What is the cause of the delay in 
the establishment of a fast mail scr-

A. M.| Hell,
2wl Vice-PrusiduntIMaritime Hoard of Trade.

vice ?” asked Mr. Stephen. “It is not 
a matter of such enormous expense. The 
Allans stand in the way, endeavoring to 
keep things as they are. They are get­
ting big subsidies for freight boats, flow 
long is this condition to last ? 1 think
it has lasted long enough. Let us sub­
sidize a service which will give us the 
quickest and best service.”

Continuing, Mr. Stephen pointed out 
how safe the route was and how rapidly 
mails could be delivered. While it might 
be doubtful whether New York would 
profit bv such a service, there was no 
doubt about Chicago and the Western 
States.

It was often asked whether the service 
would pay. That was not the question, 
hut rather would it benefit Canada ? 
This he believed it would do by adver­
tising the country and strengthening the 
ties between the Dominion and the 
Mother Country.

Mr. Stephen urged the sending of a 
delegation to Ottawa, and hoped the 
question would not be laid over by the 
board.

Captain Head, in seconding the reso­
lution, pointed out that it was not the 
present kind of boats that were requir­
ed, hut boats equal in speed to the best 
that come into New York harbor. The 
Government were trying to placate Can­
adians with small morsels now and then, 
hut Canadians required the best. They 
should stand on their rights, and when 
they asked for a fast Atlantic service 
show that they meant what they said.

S. P. Challoncr, Sydney, referred to 
the fact that Sydney was the nearest 
point to Kurope. Why should steamers 
go to Halifax, two hundred miles farther 
west ? In the récent experiment in land­
ing mails at Sydney, Sir Win. Mu lock 
selected that port because it was near­
est to Liverpool. When the mails were 
landed at Sydney they reached Halifax 
in HI hours. Later, when landed at 
Himouski, they were 21 .hours on the 
way. I Ic put in a plea for Sydney as 
the landing place for the mails, fcuitl 
thought that the resolution was restrict­
ing the Atlantic port to Halifax.

J. K. Di-Wolf denied there was any 
localism in the resolution, and held it 
should remain as it was.

A. Stephen said it was time to stop 
the antediluvian method of carrying 
mails up the Gulf. If they, were carried 
there Sydney was'all right, but there 
were considerable periods 'when Sydney 
was not accessible. The board stands on 
record as favoring the best all round 
route. ■,

The resolution was carried unanimous­
ly

Towns and County. Councils.
M. G. DeWolfe introduced the subject 

(No. I) showing how the incorporated 
towns paid more taxes in proportion 
than I he rest of I he county. It was a 
case of taxation without representation 
lie moved, seconded by Holier! Harring­
ton ;

“That in the opinion of the Maritime 
Board of Trade incorporated towns 
should have representation in the coun­
cils of the municipalities.”

.las. N'ichol, Chatham, X.B., referred 
to tlie law in New Brunswick and sym­
pathized with the incorporated towns of 
Nova Scotia.

.1. W. Day, Parrsboro, said that in 
Cumberland county there were four in­
corporated towns, which contributed 5H 
per cent, of the county’s expenditure. 
This called for some representation from 
the towns.

Captain Head explained conditions in 
Prince Kilward Island.

A. W. Kaki ns, Yarmouth, showed how 
Yarmouth was treated under the exist­
ing system. He was followed by Mayor 
Armstrong, who expressed grave fears 
about the efficacy of the remedy suggest­
ed. There would he difficulties about 
how the representation should be made.

M. G. DeWolfe asked if there were not 
cases when questions came up in the 
county council of interest to the town, 
of which the town never heard until too „ 
late. To this Mayor Armstrong replied 
there were such cases, but that the re­
lations between towns and counties were 
usually amicable.

Municipal Ownership.
J. W. Day of Parrsboro brought up 

subject No. 5.—the municipal ownership 
of electric light plants. He stated that 
Parrsboro was the first town in Nova 
Scotia to install its own electric light 
plant. It was now running 150 sixteen 
candle power lights on the streets of the
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town, as well as giving private service 
to the citizens. The revenue derived 
from the latter was at present only a 
little behind the total expense of run­
ning the plant, which was a very com­
plete one valued at $17,000. Mr. Day 
referred to the difficulty other towns en­
countered in taking over lighting plants 
from private ownership and then moved:

“That municipal ownership of electric 
light plants would be beneficial and in 
the best interests of the towns m the 
Maritime Provinces.”

The resolution was seconded by Cap­
tain Read.

W. S. Fisher, St. John, inquired of 
Mr. Day what provision was made at 
Parrsboro for wear and tear, and how 
they paid interest on their investment.

In reply, Mr. Day slated that they 
were able to pay about $125 for new 
equipment last year out of current rev­
enue and the interest on their loan was 
also charged up fo current expenses.

The resolution on being put to the 
meeting was carried unanimously.

Historic Spots.
J. I). Chambers, Wolfville, introduced 

this subject in an excellent speech, lie 
referred to the resolution along the same 
lines passed last year at Moncton, A 
committee had at that time been ap­
pointed to discuss the whole question, 
but no report had as yet been prepared.

Continuing, Mr. Chambers pointed out 
how tourist travel meant dollars anil 
cents to any country. The marking of 
spots of historic interest by monuments 
and stones gave a new interest to them 
and attracted the tourists. He believed 
that Canada should do its utmost to 
cherish the memories of the past, and 
moved that last year’s resolution be re­
affirmed.

S. P. Ohalloner, of Louisburg, second­
ed the motion, referring to the private 
efforts which were being made to raise a 
fund of $25,11110 to erect a monument at 
Louisburg to the English and French 
soldiers who had fallen there.

■ I. M. Owen gave some details about 
Hie preservation of the old fortifications 
at Annapolis.

The resolution being put to the meet­
ing was unanimously passed.

Annual Drills.
.1. Kinsman, of the King’s County 

Board, introduced the following resolu­
tion from his board : .

“That it is not desirable that the 
young men of the Maritime Provinces be­
tween the ages of 16 and 21 should be 
obliged to perform three annual drills in 
the Militia of Canada.”

In this connection Mr. Kinsman said 
this military service interfered with the 
work both of the farmer and the manu­
facturer, as young men of this age were 
the persons they relied on for their help.

J. E. Woodworth seconded the resolu­
tion, stating that the advantages to be 
derived from compulsory drills did not 
appeal to him. The drill became an­
tiquated in ten years. Facilities for 
training the youths of the country in the 
use of the rifle were more to the point.

R. W. Starr, as an old militia officer, 
held that every young man should know 
something about drill and the use of the 
rifle. The early days were the time to 
train soldiers and make them obey or­
ders.

M. G. DeWolfc saw good in both sides 
of the question, feeling that military 
training for the young was needed, but 
reafizing that to take youths away from
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the country's industries would interfere 
with the revenues of the country.

A. Stephen said it was absurd to 
bring up such a subject at the meeting.

J. D. Chambers advocated rifle clubs, 
and thought militarism was running 
rampant in King’s county.

J. E. DeWolf pointed out that they 
were discussing a question about which 
they knew little or nothing. They did 
not know whether there ever would be 
such a law.

W. S. Loggie, M.P., on being appealed 
to, said he had no information to give.

On motion the subject was deferred for 
consideration until the next annual meet­
ing.

Commercial Reports.
In speaking on this subject (No. 6) C. 

I*. Moore of Sydney explained that even
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“Resolved, that this Maritime Board 
of Trade do, and does hereby, request of 
the Maritime Province press that they 
publish each week such information as 
these trade reports may contain relative 
to Canadian trade and commerce, and 
that a copy of this resolution be sent to 
each and every newspaper in the Mari­
time Provinces.”

The motion was seconded by W. S. 
Fisher and carried unanimously, where­
upon the convention adjourned until 8 
o’clock.
WEDNESDAY EVENING SESSION.
When the delegates reassembled at 

8.15 a good attendance of members was 
present, quite encouraging the hearts of 
the officers. J. M. Owen, on behalf of 
the committee, appointed to draft a

Headquarters of Piekford & Black Steamship Line, Halitax.

though the Government supplied weekly 
reports from agents in all parts of the 
world, yet these were never made prom­
inent in the local press. He would re­
quest the press to give a wider publicity 
to these matters. The people were a 
little slow in advertising, and should be 
educated up to it.

He moved :
“Whereas, in the opinion of this Mari­

time Board of Trade the reports of Can­
adian commercial agents abroad, as pub­
lished hy the Department of Trade and 
Commerce, contain much information of 
value to Canadian manufacturers, to 
Canadian shippers and dealers in pro­
duce; and whereas, these reports con­
stantly present opportunities looking to 
the advancement of the export trade of 
the Dominion ;

81

vote of thanks to the president for his 
address, read a resolution which the 
committee had prepared. This was, on 
motion, adopted by the meeting. Presi­
dent Spinney replied briefly, thanking 
the delegates for their appreciation.

Steel Ship-building.
This important subject was introduced 

by J. E. DeWolf, of Halifax. In 1604 
the difficulty had been to get a uniform 
opinion as to what should be the neces­
sary protection, builders above the can­
als requiring more than those below. At 
a meeting last March, however, a resolu­
tion was drawn up and presented to the 
Government. Unfortunately the Govern­
ment had not dealt with the 
matter. Mr. DeWolf simply de­
sired to reaffirm last year’s
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lesolutiun iiml to lend the board’s sup­
port to the memorial presented to the 
Government. Extracts from the memor­
ial were read by Mr. De Wolf, who ex­
pressed a hope that the Government 
would yet take some action in the matter. 
J1 e moved :

“That the Maritime Board of Trade re­
affirms its resolution of Aug. IS, 1904, 
in favor of Government assistance to 
steel shipbuilding, and regrets that the 
Federal Government did not deal with 
this important matter during the last 

session of Parliament.
“Further resolved that this board ap­

proves of the memorial presented to the 
Government at Ottawa, March 'J.'i, 1905, 
by those now engaged or interested in 
steel shipbuilding and urges that early 
action be taken by the Government to 
grant the measure of assistance neces­
sary to secure the resumption of work in 
the shipyards now idle, and to establish 
other steel shipbuilding plants in Can­
ada. Also resolved that copies of this 
resolution attached to copies of resolu­
tion of 1904, be sent to all members of 
the Cabinet, as well as to all Maritime 
Province members of Parliament, and 
that each board here represented solicit 
the support of its representatives at Ot­
tawa toward securing the necessary Gov­
ernment aid.”

C. P. Moore, Sydney, seconded the 
resolution, remarking that Sydney was 
deeply interested in the question.

E. B. Elderkin, Amherst, said it was 
not a subject to be passed over lightly, as 
Canada needed the industry. He held 
that it was on just such a subject as 
this that the board should take energetic 
action. Pressure should be applied and 
pressure was needed to secure "rompt 
action on the part of the Government, 
lie did not see why the Provinces should 
not take the same position in steel ship­
building as they used to in wooden ship­
building.

J. E. IleWolf thanked Mr. Elderkin for 
his support and said that the Halifax 
Board (lid not intend to let the matter 
drop until it was settled.

Senator Boss felt that with unanimity 
and pressure the matter would receive 
better attention at next session. The 
Ministers had many weighty matters to 
consider at last session.

Father Burke recalled seeing Mr. 
Fielding at Ottawa soon after the dele­
gation of manufacturers interviewed the 
Government and at that time the Min­
ister was strongly in favor of helping 
tlie industry. Possibly it was for the 
reason given by the Senator that no ac­
tion was taken.

Speaking for St. John, W. S. Fisher, 
explained what that city had dene in help­
ing on the matter. He believed much of 
the work of the board was useless, lie- 
cause it was never followed up, and ad­
vocated the sending of' delegations to 
the capital. He admitted difficulties in 
making up delegations, but felt that ob­
stacles were not insuperable. He felt 
that the time was now most opportune 
for the men of the Provinces to make 
demands for those things they needed for 
their development.

M. G. DeWolfe said that with such

speakers as Mr. Fisher on a delegation 
success would be undoubted. But the 
Provinces had many champions at Otta­
wa and yèt why was it necessary to re­
affirm year after year resolutions on 
vital matters. He could not understand 
it, and believed a good strong delegation 
might do some good.

Captain Read pictured conditions to­
day and contrasted them with conditions 
a few years ago.

W. H. Roach of Windsor feared the 
resolution would be side-tracked again, 
and hoped that a delegation would be 
sent to Ottawa who would present such 
resolutions as were deemed important 
enough. He advocated a committee of 
three, one from each Province, who 
would deal with these questions.

E. B. Elderkin thought the matter 
should be crystallized immediately and 
a determined lobby be begun at Ottawa.

The resolution was then put to the 
meeting and carried unanimously.

P. E. I. Transportation.
Father Burke introduced the vital 

question of communication between 
Prince Edward Island and the mainland.

C. M. Creed, Halifax, N.S. 
Secretary Maritime Board of Trade.

After thanking the board for the oppor­
tunity of presenting the subject, Father 
Burke proceeded to discuss the proposed 
tunnel. The question of communication 
was constantly to the fore. The people 
of Prince Edward Island would not de­
sert the project until it was accomplish­
ed. Support was being received from 
many boards of trade in Canada.

Father Burke pointed out that Con­
federation was discussed in Prince Ed­
ward Island as early as 1864. The Pro­
vince, however, did not .enter Confedera­
tion in 1867, holding off until conditions 
should be made favorable for them. Ef­
forts were made time and again to get 
Prince Edward Island into Confedera­
tion. Sir George Cartier finally made a 
promise to give the Island adequate com­
munication, and the Island Province 
joined the Dominion. The terms of Con­
federation called for a daily steam com­
munication with the mainland. These 
terms have never been carried out, and 
it now became the duty of all Canadi­
ans to see that they should be. Father 
Burke trusted the Maritime Board would 
lend its support to the agitation.

He traced the methods of communica-
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lion since Confederation, all of which 
have been inadequate. Last Winter the 
Island was cut off for 59 days, and in 
other years for even longer periods the 
Island had been isolated. Some other 
means than navigation must be adopted. 
No one believed that continuous com­
munication could be kept up by naviga­
tion. One permanent system of com­
munication must be secuced, and that 
could only be secured by a tunnel under 
Northumberland Straits.

The project was not impossible. The 
distance was only 6£ miles, and condi­
tions were such as to make the work of 
construction very easy. This project of 
a tunnel had been before the people for 
twenty years. Famous geologists had 
found the strata under the straits most 
favorable for tunneling. Shale and clay 
existed there, and there would be little 
percolation of water. The tunnel, said 
Father Burke, could be built in five 
years at a cost not exceeding $10,000,- 
000. M. J. Haney of Toronto had of­
fered to undertake the work for that 
.price and to hand over the complete 
tunnel in 6 years. American contrac­
tors were eager to build the tunnel as 
a private venture.

Father Burke believed the payment of 
$300,000 a year interest would more 
than be justified in comparison with the 
present expenditure on ships. These 
cost annually $100,000 for depreciation, 
$100,000 for insurance, and the Prince 
Edward Island Railway lost $100,000 of 
business every year because it lacked a 
connection with the mainland. Accord­
ingly Father Burke moved :

“Whereas, the Province of Prince Ed­
ward Island entered the Canadian Con­
federation under specific terms as to 
continuous communication; and, whereas, 
such communication has not to this day 
been accorded to her; and, whereas, 
much loss and very great hardship is 
occasioned to her yearly in the Winter- 
season especially, owing to the want of 
permanent communication, her natural 
progress and the extension of interpro­
vincial trade being thereby greatly ham­
pered and handicapped; and, whereas, no 
Province of Canada, irrespective of size 
or population, should be without at 
least one permanent and efficient sys­
tem of communication, provided it can 
be afforded by the reasonable expendi­
ture of public money, since such system 
is essential to the intercourse of the 
the different parts of the Federation 
and lends greatly to up-build and con­
solidate them ; therefore,

“Resolved, that this Maritime Board 
of Trade in annual convention assembled 
request, and does hereby urgently re­
quest, the Federal Government to com­
plete the terms of Confederation with 
Prince Edward Island by the construc­
tion and operation as soon as possible of 
a railway tunnel under the Straits of 
Northumberland, the only sure, perman­
ent and adequate system of communica­
tion available; and, further resolved, 
that the system of navigation in vogue, 
pending the construction of the tunnel, 
be made as perfect as may be, the new 
ice-breaking steamer to be built being 
equipped with all the modern improve­
ments for such vessels, and by employ­
ing one of the fleet of ice-breakers on 
what is known as the western route.”

Captain Read, in seconding the mo­
tion, gave some practical information 
about tunnels, referring to tunnels in 
London, railway tunnels under rivers, 
where ferries used to run, and tunnels 
where bridges stood. He pointed out
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the heavy freight rates between the 
Island and Halifax, and the frequent 
handling of freight. If direct rail com­
munication could he secured, values in 
the Island would go up immensely. Then, 
loo, the tunnel was as necessary in 
Summer as in Winter.

I le showed how tunnels are built, re­
ferring to the Severn Tunnel, almost 
qui le as long as the proposed Island 
Tunnel. To-day a tunnel .could he built 
much more rapidly.

Still further he explained the need for 
regular communication with the main­
land in older to steady prices, and the 
necessity for having the Island food pro­
ducts put down rapidly in any part of 
New Brunswick or Nova Scotia.

The resolution, on being put to the 
meeting, was carried unanimously.

THURSDAY MORNING SESSION.
A. M. Bell brought up the subject re­

ferred to on the preceding day—the ne­
glect to follow up resolutions by the 
board—and introduced the following mo- 
l ion :

“That on the request of any board of 
trade in the Maritime Provinces, the 
president, or in his absence one of the 
vice-presidents, may appoint one or 
more delegates to represent the Mari­
time Board in any matter which has 
been favorably passed on by this board 
at any of its meetings, provided that if 
such delegate should not be immediately 
interested in the matter to be presented,

. his expenses shall be paid by the local 
board making the request.”

Father Burke believed there should be 
a jtCîvtijtnent committee to follow up 
resolutions. He suggested three men 
from each Province.

E. B. Elderkin seconded the resolution 
but believed a standing committee of 
one man from each Province, one of 
whom should be the president of the 
board, would be a good arrangement.

W. S. Fisher outlined a plan for a per­
manent committee, consisting of three 
men from each Province. The president 
and the two vice-presidents would be ihe 
senior members of the committee, and 
would be supported by two men from 
each Province.

The discussion was continued by M. 
G. DeWolfe, Senator Ross, and several 
other members.

Alex. Stephen considered a committee 
of three too small. He advocated a 
larger deputation, who would convince 
the Government that the Maritime 
Board meant business. He thought the 
delegation should be appointed immedi­
ately.

Father Burke, having consulted with
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Mr. Bell, introduced a revised resolution 
covering both suggestions. The follow­
ing prefix was added to the original re­
solution :

“That a permanent committee on 
resolutions, composed of three members 
from each Maritime Province, the three 
presidents being members ex officio, be 
appointed to carry on resolutions to the 
sources affected and further resolved.”

W. S. Fisher objected to the sending 
of local delegations.

J. M. Owen explained how cases would 
arise when local matters would have to 
be considered and local boards would 
have to take action. He believed the 
resolution was satisfactory.

• A. M. Bell considered that the resolu­
tion should be made as elastic as pos­
sible.

The revised resolution, being put to 
the meeting, was now carried unani­
mously.

Steamship Service.
On behalf of the West Prince Board, 

John Agnew introduced the subject of a 
steamship service for the northern ports 
of Prince Edward Island. At present a 
few schooners do the trade, but a good 
steamship would be most beneficial, lie 
moved :

“That the resolution passed at Monc­
ton last yacr, with reference to steam­
ship communication between Sydney, 
north ports of Prince Edward Island and 
the Magdalen Islands and Miramichi, be, 
and is hereby, reaffirmed."

S. P. Challoner seconded the motion 
on behalf of Sydney Board, believing 
such a service would be of considerable 
advantage to Cape Breton Island.

James Nichol, speaking for the Mir­
amichi District, pointed out the advant­
ages his section would derive from this 
service.

The question was put and carried.
Maritime Union.

W. S. Fisher regretted that the St. 
John member, who had proposed the 
subject, was unable to be present.

Speaking for Amherst, E. B. Elderkin 
said he was in much the same position 
as Mr. Fisher. He had no resolution to 
offer.

J. E. DeWolf suggested a large com­
mittee to draft a resolution, as the mat­
ter was most important.

M. G. DeWolfe saw no reason for put­
ting off the settlement of the question. 
It had been put off at Moncton, and 
should not be put off again. He read 
the 1303 resolution introduced at Char­
lottetown, and suggested passing it this 
year.

A. M. Bell moved that the considéra-
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(ion of the question be deferred, and a 
committee of three be appointed to draft 
a resolution.

Mr. Fisher seconded the motion which 
was carried. A committee consisting of 
W. E. Porter, Captain Read and W. S. 
Kisher was appointed.

I. C. R. Diversion.
In the absence of Mr. Day, of Parrs- 

boro, E. B. Elderkin introduced the 
resolution of the Parrsboro Board. At 
present the road from Moncton to Truro 
was over-taxed. A loop by Parrsboro 
would be only slightly longer and the 
grades less steep. Either the present 
road would have to be double-tracked or 
a new loop be built. The former al­
ternative was not a wise one. He ac­
cordingly moved :

“That this board press upon the Oov- 
ernment of Canada the importance of 
constructing a loop on the I.C.R. be­
tween Amherst and Athol to a point on 
the I.C.R. at or near Truro, and urge 
the said Government to immediately 
hold a survey of the proposed route to 
locate a line with a view to constructing 
the same.’’

A Commission for I. 0. R.
A. M. Bell stated that the Halifax 

delegate, who was to take up this sub­
ject, was absent and suggested passing 
it over.

Inland Fisheries.
A. M. Bell brought forward a resolu­

tion on this subject as follows:
“Resolved, that the Government of 

Canada be requested to ascertain by 
scientific investigation what measures 
are necessary to restore and protect our 
inland fisheries. That having obtained 
this report, it should be published and 
distributed as widely as possible, to the 
end that public opinion regarding this 
question may universally be aroused; 
and that subsequently such measures 
may be adopted as may be found to be 
desirable and practical in the light of 
the report and the discussion which may 
follow its circulation.”

Mr. Bell, continuing, said the matter 
was not sectional, nor should it be ap­
proached from the sportsman's stand­
point. He believed Nova Scotia was the 
natural nursery for fish, being one-fifth 
covered with water. He understood the 
Government had appointed a large num­
ber of inspectors at small salaries, who 
did not do their work properly. There 
should be proper protection. If the fish­
eries were only protected, sportsmen

would come to the Province and spend 
their money there.

J. M. Owen seconded the resolution. 
He believed the game wardens were not 
paid enough, lie cited instances of in­
fractions of the law and explained how 
the Nova Scotia fisheries were being de­
stroyed. He advocated a permanent com­
mission, believing the present system 
quite inadequate.

Senator Ross pointed out that there 
were laws, but they were not enforced. 
Complaints were made, but the culprits 
were never prosecuted. He thought if 
outsiders were appointed inspectors, 
there might be some improvement.

J. E. DeWulf asked why culprits were 
not interfered with,—simply because the 
game warden didn’t like to accuse his 
neighbors and for political reasons. Even 
the wardens broke the law. He thought 
the resolution did not go far enough.

Several other speakers discussed the 
question, which was unanimously car­
ried.

Chairman Spinney appointed the fol­
lowing committee: W. S. Fisher, E. H. 
Armstrong, Father Burke, Alex. Stehpen 
and M. G. DeWolfe, to nominate the 
officers and select a place of meeting for 
next year.

Better Steamship Service.
W. S. Fisher introduced the subject 

(No. 16). He thought there was no 
doubt there should be a better service 
across the Bay, to give access to the 
west. He moved:

“That this board reaffirm its position 
with reference to the desirability of se­
curing a daily steamship service between 
New Brunswick and Nova Scoria via 
St. John and Digby, and that the in­
coming executive be requested to again 
bring the matter before the Federal 
Government with an urgent request that 
this service be provided at the earliest 
possible date.”

Continuing, he remarked that some 
doubts had been expressed on the pos­
sibility of keeping up a daily service. 
He felt, however, that there might be 
considerable improvement.

The resolution was seconded by C. 
Jamieson, who said the difficulty was to 
get the company to give a better service 
for a larger subsidy.

J. M. Owen considered the resolution 
did not go far enough and thought a 
service to Annapolis could be instituted 
as well. He desired to have Annapolis 
added to the resolution.

President Spinney believed he was the 
originator of the movement. From the 
business standpoint, freight service to
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Western Nova Scotia was very inade­
quate in Winter. The matter had been 
discussed at Ottawa with the Minister 
of Commerce and should he prosecuted 
until it was an accomplished fact.

The question was put and carried.
THURSDAY AFTERNOON SESSION.

A Pleasant Drive.
No sooner had luncheon been disposed 

of than the delegates were taken in hand 
by the Yarmouth Hoard and given a 
drive of an hour’s duration about the 
town. The perfect weather, the smart 
turnouts and the genial hosts made the 
drive an ideal one, and on every hand 
exclamations of admiration were heard 
at the beauties of Yarmouth. The resi­
dences in the town are of substantial 
build and attractive architecture and are 
surrounded with broad lawns, gardens 
and hedges. The latter are the pride of 
the citizens of Yarmouth, and well de­
serve all the encomiums that were be­
stowed on them.

About 3.30 1he convention reassembled 
and business was resumed.

Abolition of Statute Labor.
K. W. Starr, of Wolfville, introduced 

the subject. lie explained that he was 
not the member selected to take up this 
matter and consequently had no resolu­
tion to offer. However, he believed it 
to be a subject worthy of discussion. 
He contended that it was better to em­
ploy skilled labor than to force every 
man to perform his share. It was an 
antiquated law and required amendment. 
So far as good roads were concerned 
everybody wanted them, but few knew 
how to get them. He thought that the 
money how being laid out on statute 
labor could be employed to much better 
advantage in securing good roads.

Captain Read suggested framing a 
resolution from the words of the subject 
on the programme, which was accepted 
by Mr. Starr. The latter accordingly 
moved :

“That the Maritime Hoard of Trade 
urge upon the Governments of New 
Brunswick, Nova Scotia and Prince Ed­
ward Island the importance of improve­
ment in the common roads of the Prov­
inces and to take steps to diffuse infor­
mation on the subject, especially by the 
distribution of literature and the ap­
pointing of an official who shall confer 
with the county councils and lecture on 
the subject in the various communities 
throughout his Province; and further, 
that statute labor in Nova Scotia be 
abolished.”

Captain Read seconded the resolution, 
explaining conditions in Prince Edward 
Island, where statute labor was abolish­
ed five years ago. A poll tax was now 
in force to make up for the deficiency. 
Under the present conditions, it did not 
take any more money out of the 
treasury now than when statute labor 
was in force. He explained the system 
in force at some length. With regard to 
advocating good roads, he referred to the 
literature issued by the good roads as­
sociations in Ontario.

E. B. Elderkin was doubtful about 
how an improvement could be brought 
about. He recalled that there was a 
Good Roads Association in Nova Scotia, 
which had been active a few years ago, 
but did not think much good had been 
accomplished, lie also questioned whe­
ther it would be possible to get statute 
labor abolished.

Speaking to the motion again, Mr 
Starr showed how there were difficulties 
in purchasing material for the roads, 
under statute labor, owing to the diffi­
culty of getting money. The discussion 
was continued by J. E. DeWolf, J 
Kinsman and others.

B. H. Dodge said it was a vexed ques­
tion on which he had a public and a 
private opinion. He explained the pres­
ent system in force in Nova Scotia. The 
chief objection to direct taxation was 
that the people preferred to give the 
labor rather than the money.

Senator Ross referred to the advantage 
the farmers in Ontario derived from bet­
ter roads. In the matter of. bridges the 
Province was well supplied. He advocat­
ed a system of direct taxation in place 
of statute labor.

Alex. Stephen, Halifax, offered a sug­
gestion that the Legislative Council and 
other useless institutions he abolished 
and the money be expended on roads.

Captain Read thought the trouble lay 
in the timidity of the politicians and 
yet they need have no cause to fear be­
cause the new system would soon prove 
cheaper than the old.

The resolution was put to the meeting 
and carried.

Recoinage.
H. C. Tilley, St. John, introduced the 

following resolution:
“That in the opinion of the Maritime 

Board of Trade, Canadian worn silver 
coins should be redeemed by the Govern­
ment, because,

“(1) The Government have received 
full face value for the coins; have made 
a very large profit out of their issue (on
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present issues the profit being about one 
hundred per cent.), and can reproduce 
from worn coins, coins of full weight at 
a comparatively slight expense;

“(2) Coins pass from the current to 
the uncurrent stage imperceptibly, and 
the circulation of worn coins, when not 
redeemable, induces a large amount of 
small deceit in the passing of the coins 
and lowers the public opinion of Gov­
ernmental management;

“(3) Great Britain and the United 
States redeem at the face and recoin 
their worn silver coins.”

Speaking on this resolution, Mr. Tilley 
felt that there was a great deal of de­
ception practised, which should not be 
allowed. He cited instances where coins 
were passed off for higher values than 
they were worth.

The motion was seconded by W. S. 
Fisher, St. John, in a brief speech. The 
St. John Board had recently passed a 
resolution on the sub’ect at the instance 
of the Toronto Board. The proposition 
was a very fair one and should be ad­
opted by the Government.

C. Jamieson brought up the resolution 
of the Digbv Board on the subject of de­
porting Newfoundland 20-ccnt pieces and 
asked that it he added.to the resolution 
before the meeting. This resolution read: 
“Resolved, that in the opinion of this 
hoard, the Government of Canada should 
deport alien silver specie of the denom­
ination of 20 cents and call in the pres­
ent Confederation silver of that denom­
ination.”

This was agreed to by Mr. Tilley and 
the question was put and carried.

Maritime Union.
W. S. Fisher reported for the commit­

tee appointed at the morning session, 
and introduced a resolution to the effect,

“That in the opinion of this board the 
time has arrived for a union of the three 
Provinces of New Brunswick, Nova 
Scotia and Prince Edward Island, and 
that a memorial to this effect be for­
warded to each of the Governments and 
that they be urged to arrange for a 
meeting of representatives from each 
Government at an early date.”

One idea brought forward by Mr 
Fisher was the growing power of the 
west, compared with the small growth 
of the Maritime Provinces. The question 
was what should be done to maintain 
the balance of power. The Provinces had 
helped in the development of the west 
and were now waiting for some share 
in the benefit. So far they had been
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somewhat disappointed. The great need 
was summed up in the one word “trans­
portation.” Better facilities for export­
ing the products of the west were need­
ed. To nationalize the ports, to make 
them easy of access, and to improve 
means of traffic were the objects to be 
aimed at. When it was realized that for 
six months of the year the Provinces 
were the sole exits for Canadian goods, 
the position was stronger than was 
thought. In union there was strength, 
and possibly in a union there would be 
greater possibilities for securing what 
the Provinces needed.

A. M. Bell seconded the resolution. He 
felt that the matter would be fully dis­
cussed and believed an economy in gov­
ernment would be secured by a union.

Senator Ross considered the matter of 
supreme importance. What was needed 
was to educate public opinion. He 
thought the three Premiers and their At­
torney-Generals should come together and 
formulate a plan of union, which might 
be put before the people.

Speaking for the Island, Captain Read 
was sure the people would need educa­
tion before they would come into a 
union, though the feeling would be differ­
ent if the tunnel were built.

E. B. Elderkin felt the matter was 
impracticable. The Provinces could not 
be brought together. He referred to the 
fact that in Prince Edward Island the 
tax rate was 2 mills. In uniting with 
Nova Scotia they would be subject to a 
far higher tax. He did not see how a 
union would give greater influence. It 
would reduce the number of members at 
Ottawa. He felt that the three Govern­
ments with all their machinery had more 
power and that the Provinces were fair­
ly well treated.

Jas. Nichol realized how foolish it was 
to have three Parliaments for a popula­
tion of 800,000, but failed to see how a 
union could be arranged. Some years 
ago it would have been easier, before 
the Parliament Buildings at Fredericton 
were built. On behalf of the people of 
New Brunswick, he invited the Nova 
Scotians to come to Fredericton and 
make it the capital of the united Prov­
inces.

M. G. DeWolfe produced and read a 
number of newspaper clippings illustrat­
ing public opinion on the question and 
showing how desirable union was. He 
believed that the young men of the Prov­
inces would feel prouder if they belonged 
to a larger portion of the Dominion and 
would be inclined to remain in the coun­
try.

Mayor Armstrong felt that the day for 
a union of the Provinces was passed in 
1867, and that the difficulties were now 
almost insurmountable. He held that 
moral suasion should be employed now 
and later on something might be done. 
He did not see how there would be any 
more influence exerted at Ottawa if there 
were a union than if there were not. 
More good would be done by a union of 
the business men of the Provinces in 
such business unions as the Maritime 
Board than by legislative unions.

Captain Read deprecated the idea that 
there would be no greater influence at 
Ottawa if there were a union. At pres­
ent the members from the Island exert 
little influence, but as members from a 
Maritime Province they would have a 
still greater influence.

In reply, Mayor Armstrong said that 
on all general questions the members 
from the Matitime Provinces stood to­
gether.

MARITIME BOARD OF TRADE

The resolution was carried with a few 
dissenting voices, and the meeting ad­
journed.

THURSDAY EVENING SESSION.
At 8.15 the chairman called the meet­

ing to order and J. E. DeWolf presented 
a resolution to the effect that the Mari­
time Board of Trade memorialize the 
Government to appoint a third member 
on the Dominion Transportation Com­
mission from the Maritime Provinces.

E. B. Elderkin seconded the motion, 
commenting on the lack of energy in the 
Provinces in pressing their claims. The 
motion was put and carried.

Sydney and Halifax Service.
S. P. Challoner of Sydney introduced 

the subject of a night service from Syd­
ney to Halifax. It was not a local 
question as some might suppose. Sydney 
was a great mining and industrial pro­
position, with several most important 
industries. It had consequently a direct 
interest for all the towns and cities of 
the Provinces. At present there are 
two trains out of Sydney, leaving at 7 
o’clock and 1 o’clock, one of which was 
not satisfactory for mails or for travel 
because of poor connections.

Mr. Challoner outlined how mails go 
and come from Sydney, showing the 
length of time consumed. Sydney and 
its neighboring towns did not ask for 
a third train, but wanted the one o’clock 
train removed and a night train substi­
tuted Such a night train would facili­
tate travel immensely in all directions, 
and give an improved mail and passenger 
service.

The resolution presented by Mr. Chal­
loner read that :

“Whereas, the inaugurating of a night 
express train service between Sydney 
and Halifax must prove of very great 
advantage to the business men of the 
Maritime Provinces, and a benefit to 
interprovincial trade interests gener­
al! v :

“And, whereas, such a service would 
admit of the best possible through con­
nection bv rail and water for all points 
west of Truro, Halifax and Yarmouth ;

“And, whereas, a night express train 
between these points would mean a great 
saving of time to travelers going both 
east and west ;

“And, whereas, such a service would 
stimulate tourist traffic to this Pro­
vince :

“Therefore, resolved that this Mari­
time Board of Trade do urge upon the 
Department of Railways that a night 
express train service between Svdney 
and Halifax be put into operation at the 
earliest possible moment, and that a 
copy of this resolution he sent to all of 
the Federal representatives for the 
Maritime Provinces, to the Minister of 
Railways, and to the several civic, cor­
porations throughout these Provinces.”

The resolution was seconded bv Alex. 
Stephens of Halifax. It was simplv a 
question of justice to Cape Breton. To­
day the island was in a position to de­
mand such a concession. Svdnpv had all 
the elements to make a great cit- and 
it was being built up rapidly. In the 
district other cities were growin" up. 
and the place was entitled to considera­
tion.

The resolution was passed without fur­
ther discussion.

Federation With West Indies.
The subject was introduced bv E. B. 

Elderkin of Amherst, who claimed the
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matter was of the utmost importance to 
the Maritime Provinces and the whole 
Dominion. The day must be looked for­
ward to when Canada would be a 
mighty nation, and it was time to 
round off Canada with possessions which 
would supply wants not to be supplied 
inside the Dominion. He believed the 
British West Indies would be willing to 
enter a confédéral') with Canada. Neith­
er Canada nor the Indies produced simi­
lar products, and an interchange of pro­
ducts would be of mutual advantage. If 
Canada did not take in the Indies, the 
opportunity would pass and the latter 
would join the United States. By tak­
ing in the Indies the importance of the 
Maritime Provinces would be increased. 
The ports of the Provinces would be the 
gateways for the passage of all Can­
adian products for the West Indian Is­
lands. He moved that :

“The Maritime Board of Trade at 
Yarmouth in annual session convened, 
respectfully ask the Federal Govern­
ment to take such action in the premises 
as will lead to the entrance of the Bri­
tish West India Islands into the Cana­
dian Confederation ;

“Further resolved, the secretary he, 
and is hercbv, instructed to forward this 
resolution to the members of the Feder­
al Government, and to the members of 
the Senate and the House of Commons.”

The resolution was seconded by W. S. 
Fisher of St. John. There was a strong 
desire among the islands to trade with 
Canada, hut they bad better connec­
tions with United States ports. The 
time was opportune to do something, 
as they would soon be united with some 
larger country, and this larger country 
should be Canada

W. D. Taunton, Halifax, corroborated 
the statements made about union senti­
ment in the islands. Since the adoption 
of the preferential tariff, the situation 
had been greatly strengthened. The 
system of Government was bad and was 
a heavy tax on the people, so that they 
would welcome relief by joining the Do­
minion.

• 1. E. DeWolf pointed out that the 
United States were monopolizing trade 
bid ween the Philippines and their home 
ports, and between their West Indian 
Islands and home ports, and he indicat­
ed that trade between Canada and the 
Indies would be of advantage to the 
Canadian marine and to Canadian ship­
building.

The resolution was carried unanimous­
ly.

A committee comprising Messrs. Fish­
er, Elderkin, Taunton and Read, was 
appointed to draft a memorial along 
these lines to be presented to the Gov­
ernment. The same committee was em­
powered to take steps to interest the 
people of the islands in the subject.

Advertising the Provinces.
Captain Read moved that the board 

reaffirm the resolution of last year and 
reappoint the committees then appoint­
ed, asking them to make a report at the 
next meeting of the board.

.1. E. DeWolf seconded the motion, 
•which was carried.

Tourist Travel.
A. W. Eakins of Yarmouth introduced 

the subject. For several years he had 
much tq do with advertising his part of 
the Province. He felt that the work 
was of sufficient importance to merit 
attention from the Government. Pro­
vided 10,000 tourists visited Yarmouth
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and spent at least $50 each, the benefit 
to the town would total $500,000. lie 
felt that the most effective plan which 
the Government could adopt would be to 
employ two or three experts to write 
up illustrated accounts of the Provinces 
to he inserted in the leading American 
magazines. He accordingly moved :
“That in the opinion of this, 

the Maritime Board of Trade, 
the several Legislatures of the 
Maritime Provinces should lake into 
consideration the expediency of appro­
priating some reasonably large sum of 
money and expending it in a compre­
hensive and systematic plan of publicity 
in the direction mentioned, or in assist­
ing the several local associations which 
are organized for the purpose of pro­
moting tourist travel.”

The motion was seconded by M. G. 
DeWolfe, who realized that the local 
efforts made by the various boards of 
trade were inadequate and should be 
supplemented bv Government aid He 
further hoped that better hotels and 
boarding houses would he opened, better 
conveyances provided, and no- overcharg­
ing indulged in. He read a letter from 
a gentleman in Dublin, in reply to his 
article in the 1905 Export Number of 
The Canadian Grocer, showing how lit­
tle the Provinces were known. Adver­
tising was the great remedy for this 
defect.

The discussion was continued by Sena­
tor Ross, W. S. Fisher, John Agnew, 
S. P. Challoner, and some others, and 
the resolution was passed unanimously.

was a more central point. The motion 
was seconded by J. Nicho'l.

Upon a standing vote being taken, Am­
herst was selected as the next place of 
meeting and E. B. Elderkin thanked the 
board for their acceptance of the Am­
herst Board’s invitation.

Father Burke moved that the thanks 
of the board be extended to the retiring 
president of the board, to the officers of 
the Yarmouth Board, and to all others 
who had assisted in making the present 
meeting a success, including the press 
and the mayor and council of Yar­
mouth.

The motion was seconded by Senator 
Ross and carried unanimously.

Speeches followed from E. K. Spinney, 
who replied both for himself and the 
press and Mayor Armstrong, after which 
President Read announced the names of 
the permanent committee to act as a 
delegation for the board when neces­
sary, as follows : 1*1. K. Spinney, Yar­
mouth; W. M. Jarvis, St. John; Father 
Burke, Alberton; J. E. DcWolf, Halifax;

New Officers.
Father Burke reported for the nomin­

ating committee, naming the following 
officers :

President—Capt. Read, Summerside. 
1st Vice-President—W. S. Fisher, St. 

John.
2nd Vice-President—A. M. Bell, Hali­

fax.
Per. Sec’v —('. M. Creed, Halifax. 
Auditor—M. G. DeWolfe, Kentville. 
Cor. Sec’y.—D. K. Currie, Summer- 

side.
On motion the report was adopted 

and the chairman introduced the new 
president to the meeting.

In a brief speech Captain Read 
thanked the convention for the honor 
conferred upon him.

Financial Statement.
C. M. Creed now read the financial 

statement of the association.
Yarmouth, N.S., August 17, 190"». 

The Maritime Hoard of Trade.
In account with Charles M. Creed.

Secret ary-Treasure r
To general exjiensus, 1905............... §191 47

Secretary's salary. 1905 ............. 17506
*316 47

Credit
By Balance on hand, 1904................. §156 04

Per captia Lax collected, 1905........ $210 00
Per captia tax uncollected, 1905— 63 20 273 20 429 24

Balance............................. §112 77
Examined and found correct.

M. G. DeWolfe,
Yarmouth, N.S., August 16, 1905. Auditor.

On motion the report was adopted.
Place of Meeting.

John Agnew invited the board to visit 
Summerside next year, and moved that 
Summerside be the next place of meet­
ing. The motion was seconded by 
Father Burke.

J. E. DeWolf moved that the invita­
tion from the Amherst Board be ac­
cepted, on the ground that Amherst

M. G. DeWolfe, Kentville. N.S.
IÉ25SEI_HTAuditorliMaritime |Board of Trade.

J. Nichol, Chatham; S. N. Rattenbury, 
Charlottetown; G. A. R. Rollings, Syd­
ney; J. Robinson, Moncton; A. P. 
Prouse, Murray Harbor.

The meeting concluded with the sing­
ing of the “National Anthem.”

SOME YARMOUTH CHICKENS.
Room 109 !

Who said Yarmouth was a dry town ?

B. 11. Dodge, M.P.P., kept the fun go- 
intr every time he rose to speak.

Past President Spinney is a capital 
entertainer, and he had everything just 
right—except the rain.

References to the presence of the rep­
resentatives of the MacLean Publishing 
Co. were greeted with applause. Thanks!

* •

There’s a nice Whist Club in Yar­
mouth, and through President Spinney’s
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kindness some of the delegates were en­
tertained there.

Secretary Creed was given a splendid 
opportunity to sing a song for the 
crowd at the opening session, hut he 
failed to rise to the occasion.

“May I ask the mover of the resolu­
tion,” said Captain Read, ‘‘if he means 
three drills a year for the boys or a 
drill for three years ?” (Laughter).

“I’m tlie old man yet," said 
‘‘Charlev” Creed amid wild applause as 
he thanked the convention for re-ap­
pointing him to the secretaryship.

M. G. DeWolfe was rather taken hack 
when his remark that the members at 
Ottawa didn’t get much of a reward for 
their services was greeted with laughter.

" . *

Senator Ross was an apologist for 
the Government whenever an accusation 
of neglect came up. His expression, 
“wearied with their long labors at Ot­
tawa,” evoked much comment.

Special thanks were tendered the Mac- 
1,can Publishing Co. for the attention 
they paid to the proceedings of the 
board. The company had three repre­
sentatives this year at Yarmouth.

The Grand Hotel came in for many 
compliments. M. G. DeWolfe said if 
only lacked an elevator and elevators. 
Another delegate claimed it was the 
best hotel in the Provinces.

Senator Ross told with great glee 
about his present of a 20-year-old bottle 
of Scotch last Christmas. He kept it 
until March 24. when he celebrated his 
golden wedding with it.

Captain Read Tells One.
“Tunnels are so common in England 

that people there wonder there are so 
few in Canada. Why, when they were 
buildine- the C.P.R. across the prairie, 
an Englishman came along and on see­
ing the work of construction exclaimed : 
‘I don’t, see how you can ever put this 
railway through; there won’t, he any 
funnels !’ ”

Senator Ross’ Sympathy.
“The way I feel towards Prince Ed­

ward Island is something like the way 
the Irish M.P. felt in London, when he 
encountered one night a big man lying in 
a gutter. ‘My man,’ said he, ‘I wish I 
could help you up, but, I can’t; so I’ll 
just lie down beside you and keep you 
company.* ”

Father Burke is Witty.
“When it comes to advertising this 

tunnel we may be accused of being like 
the fussy man who was traveling some 
distance on the railroad. He had a 
trunk in the baggage car, and every stop 
the train made he would rush into the 
car to see that the trunk was there. 
Finally the irritated baggage-man called 
out to mm, ‘I wish you were an elephant 
instead ol an ass, and then you’d al­
ways have your trunk with you. * ”
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Brantford Prepared 
Corn Starch

is a heavily advertised, staple Starch 
product that has fulfilled its adver­
tised promises.

Wise dealers know that they must 
carry BRANTFORD STARCH sooner or 
later-the sooner the decision the 
wiser the dealer.

Cooks are delighted with the prac­
tical, common-sense recipes on the 
packages, and consumers realize that 
there is a “bouquet” and flavor to 
food made with BRANTFORD PREPARED 
CORN STARCH that is deliciously dif­
ferent.

Don’t resist the inevitable, but put 
in a supply of BRANTFORD, and do it 
NOW.

Brantford Starch Works, Limited
Brantford, Canada

RUIN FAST !
You cannot get away 
from the fact that we 
have the best

— Wrapping—
— Paper —

and the best service. We’ll 
prove this on your first 
order and always after.
Send it along.

DOUGLAS & RATCLIFF, Limited.
TORONTO

Pickling Spice Quality
depends (1st) on the use of the best clean whole spices.

(2nd) on the proper proportion of each spice to bring out the best results.

S. 11. i A. S. Ewing’s “PRINCE OF WALES” Brand exemplifies these qualities and is put up in attractive 

open-face cartons, by the reliable firm.

s. h. & a. s. e:\aziino,
ESTABLISHED 1845.

Montreal Coffee £• Spice Steam Mill», 53 £» 53 Cote St., Montreal
Cor. Lagaucbetiere St.

THE SELLING OF LAUNDRY BLUE
may appear a small thing to you and the yearly turn-over unimportant. Try 
and keep a tab on your sales by handling the Best Blue made in Canada or out 
of it.

* *BLUEOL” The “ Never-streak Blue ”
—the result will surprise you.

It pays you better than any other Blue.
It pleases your customers better than any other Blue.
It is the only real satisfactory Blue made.

Order through your jobber. If he hasn’t It, write ue direct.

J. M. DOUGLAS <fc CO., - [MONTREAL
42
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SUGGESTED BY CONVENTION.
'I' HE Maritime Hoard of Trade, whose 

proceedings are fully reported in 
this issue of The Canadian (Ini­

cer, is a unique organization, a business 
man’s voluntary parliament, where mat­
ters of interest, local, Provincial and 
National, arc discussed with a refresh­
ing frankness, and to which the student 
of current thought may turn with con­
fidence for a trustworthy index of Mari­
time opinion.

The impression is received front at­
tending the meetings of the hoard that 
the members are very much in earnest, 
and a laudable enthusiasm for the ad­
vancement of the interests of the east is

everywhere apparent. If open to criti­
cism upon any point it is on a perhaps 
natural tendency to consider matters of 
purely focal interest of greater National 
importance than their sister Provinces 
may be disposed to admit, and a desire 
to shoulder the financing of these local 
projects upon the Federal Government.

These matters are, however, incidental 
and the questions of larger interest were 
handled in a manner that would have re­
lief ted credit upon a parliament whose 
members were under the line stimulus of 
an adequate indemnity.

A fast mail service is one of the ques­
tions discussed of general interest. It 
is, indeed, little creditable that in spile 
of our present subsidies, ôtil.UUO pounds 
of Canada’s Atlantic mail matter had 
been conveyed in li)U3 via New York, 
while only 147,01)0 pounds, largely par­
cel post, via Canadian ports. The de­
mand for firstr-class service in return for 
future subsidies was well advised.

The proposition for a union of the 
three Eastern Provinces, endorsed by the 
convention, was a step in the right di­
rection, and if local interests can he 
overcome the east would gain in strength 
and solidarity. Economies of adminis­
tration and a better choice of public 
men could be secured.

The resolution dealing with the plac­
ing of the Intercolonial Railway under 
a commission was, unfortunately, not 
discussed. There are many in Central 
Canada who are of the opinion that 
such a move would result in placing the 
Intercolonial on a paying basis. The 
views of those most directly concerned 
would he interesting.

The resolution passed a year ago, call­
ing on the Government to afford protec­
tion necessary to encourage the building 
of steel ships, was reallirmed, and it is 
to he hoped that in the tariff revision, 
so long promised, this important matter 
will receive due and sympathetic 
sidération.

The rounding off of Confederation h> 
the inclusion of Newfoundland and the 
West Indies, endorsed by the convention, 
affords food for thought. As to New­
foundland there is little question in the 
minds of Canadians generally and the 
Government could increase its prestige 
in no more signal manner than by the 
realization of this project. The inclu­
sion of the West Indies is a matter that 
has been given less thought. The idea 
is almost Imperial in its scope, and is 
extremely seductive, the fact that our 
Maritime friends, who are best acquaint­
ed with the conditions in the Island, 
have so enthusiastically endorsed the 
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idea argues for its feasibility. May the 
day hasten when we can speak of our 
Canadian Dominions beyond the sea.

A NOT IMPOSSIBLE TASK.

IT is to he hoped that the proposed 
reorganization of the Intercolonial 
Railway will be upon a business 

basis. In spite of the best efforts of the 
few good men who have occupied the 
portfolio of Minister of Railways, the 
Intercolonial has been managed alto­
gether too much in the interests of the 
politicians. This has been the case no 
matter which party happened to he in 
power. Men well-intentioned in both 
parties have tried to manage the road 
properly, but they have each in turn had 
to submit to the pressure of party ex­
igencies.

If the lion. Mr. Emmerson can intro­
duce a system of management similar to 
that employed by private commercial 
enterprises he will be entitled to the 
thanks of the country, while a stigma 
under which public railway ownership 
now rests would he remoxed. There may 
he a great deal to discourage him, hut 
there is also a great deal to encourage 
him. And the task is not, after all, a 
hopeless one. It can he done, if there is 
steadfastness behind the resolution.

PERNICIOUS BUSINESS LEGISLA­
TION.

THE business interests of Canada 
have of late been the victims of a 
series of Provincial Legislative 

abortions that have been aimed at that 
freedom of trade throughout the Do­
minion which was one of the great ob­
jects of Confederal ion. These ill-advised 
and futile measures have taken the form 
of taxes on commercial travelers, regis­
tration fees, and the like, and while 
yielding no great revenue have been 
vexatious in the extreme, tending to dis­
courage trade rather than to assist in 
defraying the expenses of Government.

A number of incorporated firms doing 
business throughout the Dominion have 
recently received notice from the Gov­
ernment of Nova Scotia that by a re­
cent Act of that Province they were re­
quired to pay a registration fee accord­
ing to the amount of their capitaliza­
tion. Some paid it, and others paid no 
attention to the notice. It is claimed 
that there the matter dropped, that the 
Act is ultra vires and the fee non-col- 
lectable. At any rate those that have 
paid the fee are making efforts to re­
cover the amount paid, and so far as 
known no steps have been taken to en­
force payment from delinquents.

If there is anything that mitigates the 
distaste mankind in general have for 
paying a tax it is the feeling that the
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impost is inevitable and is levied on all 
alike. Otherwise taxation becomes un­
bearable.

All Ibis system of petty taxation is 
wrong, and savors of the “octroi’’ 
duties of tile middle ages, by which each, 
locality sought to hedge itself around 
with a multiplicity of petty exactions 
directed against their neighbors, but 
which succeeded only in discouraging 
commerce and making life wearisome.

Nova Scotia is by no means alone in 
this regard—all the Provinces have 
sinned. Hut as in this case there seems 
no possibility of making the collection 
of the fee general it should be dropped 
altogether.

An early occasion should be taken for 
an inter-Provincial conference, at which 
this vexatious subject should receive at­
tention, and means be taken for the re­
moval of ail such barriers hi trade 
among the various Provinces.

Whatever their pretext, such extra- 
Provineial enactments are opposed to 
the Confederation principle, and should 
be abolished. They emphasize ■‘the ne­
cessity frequently urged by this paper of 
large] representation of business men in 
our Parliaments.

TECHNICAL TRAINING FOR 
CLERKS.

N this age of canned and package 
goods there is a danger of the 
storekeeper becoming merely an 

automaton for the distribution of goods. 
Latterly he is able to worry along 
with little or no technical knowledge of 
the articles handled. The fixing of 
prices has got beyond his control to a 
large extent, and even bis profits in 
many instances are practically arranged 
by the manufacturer. Many of the older 
men in the trade know what it is to 
have served an apprenticeship varying 
from three to seven years under a mas­
ter who had in all probability plodded 
along quietly, and was not only master 
of his men but an expert in his line.

Time has changed all this; a great 
deal of the detail which was formerly 
considered a necessary pari of the gro­
cer’s education is now done in the fac­
tory. What is more, there is a growing 
tendency among the trade to accept this 
state of affairs, and to consider that any 
man will do for a grocery clerk. As a 
matter of fact there never was a period 
when there was greater necessity for 'lie 
retail grocer to lie thoroughly convers­
ant with the technicalities of trade. A 
grocer is in that most important posi­
tion of standing between the producer 
and the consumer, and it is imperative 
that he should have an intimate knowl­
edge of the goods he handles. He should 
be prepared to till the position of honest 
advisor to his clients in such a manner

as will secure and hold their confidence; 
he cannot do this unless he first knows 
the A.11.(Vs of the goods lie is selling.

It is here that the importance of the 
technical education of the present gener­
ation of clerks comes in. True, the sys­
tem of teaching in force fifty years ago 
is no use to-day. The average grocer is 
not near enough to bis man to impart 
the necessary knowledge. Resides, many 
of the articles in a grocery store to-day 
were unknown a decade ago. The clerk 
is to a large extent thrown on his own 
resources, but given an honest desire to 
acquire knowledge of the trade, he will 
find ample means of acquiring much use­
ful information. The Canadian . Grocer 
has anticipated the need by giving 
“articles” from time to time on the 
origin and manufacture of foodstuffs and 
staple articles in the grocery trade.

A NARROW POLICY.
ANUFACTUUFRS west of Mont­

real are continually complaining 
about the policy of the Nova Scotia 
Government in exacting a royalty upon 
the coal mined in that Province, in con­
sideration of the protection accorded

A SPLCIAL INVITATION

\YV extend to our readers a hearty invitation 
to visit our Toronto ottives and make themselves 
at home during the National hxuosition. Our 
start' will he entirely at your disposal and will he 
glad to give \oti an\ information desired. Ke- 
memher. we are always

AT YOUR SERVICE.

them by (he tariff. This royalty, added 
to the great cost of transportation, 
makes the price of Nova Scotia coal in 
Ontario quite prohibitive, anil the result 
is that practically‘all the coal consumed 
in Ontario is imported from Pennsyl­
vania and Ohio. On this coal a duty of 
117 cents per ton is exacted, and it adds 
materially to the^eost of production in 
Ontario manufactories.

Now this duty was, of course, imposed 
to benefit the mines of Nova Scotia, hut 
the Ontario manufacturers claim that 
this result is not achieved in their ease, 
as the Provincial royalty prevents the 
eastern coal from being marketable in 
Ontario.

For a solution of the problem, two 
courses arc proposed. One is that the 
Nova Scotia Government should waive 
the royalty on coal shipped west of 
Montreal, which would enable it to com­
pete successfully with the imported fuel. 
Hut this question lias often been dis­
cussed, and the authorities in the eastern 
Province show no disposition to make 
such a concession. The other plan is to 
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remove the duty from coal coming into 
Ontario; hut this would give rise to 
complaints of unfair discrimination in 
favor of one Province.

The question is rapidly becoming an 
acute one, and the Ontario men arc using 
all possible means to secure a more 
equitable adjustment of the difficulty.

MEN WANTED.

I IF cry comes from the Great West 
lliât in spite of the thousands of 
men who have gone there to help 

gather the bounteous harvest the supply 
falls far short of the demand.

This state of affairs is likely to be 
repeated for some years to come. The 
grain-producing qualities of the west 
promise for a great while to increase 
faster than the army of workers and the 
machinery for gathering the harvest. 
This illustrates more than words can 
demonstrate the possibilities of the 
western prairies, whose fringe lias 
scarcely yet been touched by the agri­
culturist.

The scarcity of labor is not confined to 
the agricultural industry of the Great 
West. In Ontario there is also a scar­
city, although not to the same extent 
as in the newer and less settled parts 
of Canada. The Government reports re­
cently issued show this.

Nor are the growers of grain alone in 
experiencing a shortage in the, supply of 
labor. Manufacturers employing skilled 
mechanics also want more men of desir­
ed ability Ilian they can get. There 
may he a superabundance of incapables, 
but of men who know how to do things 
there is a dearth rather than an over- 
supply.

Canada wants men, hut they must he 
of the right type.

The time is not far distant when Can­
ada will follow the lead of Great Britain 
in the matter of educating the grocery 
clerk, namely, by opening technical 
schools. By such means clerks are able 
In acquire knowledge which would he 
impossible under other conditions. Many 
grocers considered experienced and well 
informed under the old regime, find it 
well wm Hi their while to refreshen their 
memories and gel hold of new ideas. 
Sons of tradesmen, after availing them­
selves of the advantages of technical 
training, arc found re-forming the busi­
ness established by their fathers on a 
distinctly scientific basis. The question 
of technical education is one of import­
ance to the business community at large, 
and calls for immediate attention; mean­
while it behoves each clerk to see to it 
that he leaves no stone unturned to 
thoroughly equip himself in regard to 
the knowledge of his trade.
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WESTERN ASSOCIATION NEWS 
AND TOPICS

WITH organization of the southern 
part of Manitoba almost com­
pleted, the association executive 

have a solid basis to build on. As good 
results of organization are seen in .South­
ern Manitoba it should be comparatively 
easy work to interest the merchants who 
remain outside the association. At the 
recent semi-annual meeting, Secretary 
Coulson remarked in reply to a question 
from some person that his strongest 
argument in approaching a merchant and 
asking him to join was the long list of 
members already secured. Kveryone re­
cognizes that the association has before 
it projects which can be successfully 
carried out in any district only as all 
the retail merchants in that district 
accord their support to the movement. 
Consequently there are many who are 
willing to join only when they are as­
sured that the “other fellow" is also a 
member. The large membership list al­
ready secured should help materially to 
overcome this very common objection.

A leading Winnipeg wholesaler, in' con­
versation with The Canadian Grocer the 
other day, explained the position .which 
he anil others in the wholesale trade 
take in regard to the association pro­
posals respecting the opening of new ac­
counts in towns which are thought to 
be well supplied already with retail 
stores. He agreed that it would be most 
unfair for any wholesale house to start 
up in business a new man in any town

J

J. I). Haine, Boissevain, Man., 2nd vi e-president Retail 
Merchants’ Association of Western Canada.

already well supplied with stores simply 
because that house was unable to sell 
to any of the merchants already in busi­
ness. lie would condemn any such policy 
as unfair to the retail trade. Hut there 
was another side to the story.

“In very many towns,” he explained, 
“the stores now doing business are not

as progressive as they should lie. The 
merchants are not up to date and, more­
over, they are very slow pay. They do 
a long credit business and we have to 
wait a long time for our mone> Now, 
suppose some live, up-to-date man comes 
here from the east, looks over the 
ground and decides to start in business 
in one of those towns. He comes to me 
with the cash to buy his stock Now. 
why shouldn’t 1 sell to him?"

evidently, to this question there are 
two sides, which can be argued at con­
siderable length. I’ei haps in the final 
analysis it is dangerous to make sweep­
ing statements or to lay down general 
rules. Kach case should he considered 
on its merits and each case requires 
careful consideration by the executive 
and by the wholesale trade.

\V. LcdouX, Arnaud. Man., member of Executive 
Retail Merchants' Association of Western Canada.

MB. A. M. PIPER.

TIIIO GROCKR has from time to 
time had the privilege of present­
ing to its readers photos of prom­

inent Canadian merchants, manufactur­
ers. anil men connected with the grocery 
trade, a feature much appreciated by its 
readers throughout Canada.

In this issue we present the portrait 
of Mr. A. M. Piper, of A. M. Piper A 
Co., coffees, spices and baking powders, 
etc., Ill) .Jarvis street, Toronto. Mr 
Piper may be said to have been raised 
anil brought up in the business which he 
so thoroughly understands and with 
which he has always been closely identi­
fied, and though still a comparatively 
young man he is thoroughly well known 
to the trade in Canada. Mr. Piper 
served his apprenticeship with the large 
and well-known Rochester, N.Y., coffee

and spice house, R. D. Van De Carr, 
where he remained seven years. In 1872 
he made bis first trip to Canada to 
Clifton, now known as Niagara Falls, 
re-shipping from that point his firm’s 
goods to all parts of the Dominion.

This was prior to the National Policy 
days. On the adoption of that policy by

X. M. Piper.
A M Pint v & Co . Tutonlo

the Government of Sir John A. Mac­
donald in 1878, Ml . Van De Carr opened 
up a branch in the city of Hamilton, 
tint., and Mr. Piper was placed in charge 
of the Canadian business. After four 
years in Hamilton the branch was 
moved to Toronto, with Mr Piper still 
as manager Aflei a veat he went with 
Todliunter, Mitchell A Co., as manulac- 
turer, and was in that capacity two 
years, when his health failing the firm 
gave him a position as traveler, and il 
speaks well for his work on the road 
when it is slated that be occupied the 
position for fifteen years

About Ibis time lie went into business 
on bis own account on Xilelaide street 
west, being joined in the venture h> Mr. 
l.angskill, one of Toronto's best known 
retail grocers, under the name of Piper 
A l.angskill. After six v a is. duiing 
which time Ins firm had built up a good 
trade, not only locally but in the out­
il mg districts, lie made an arrangement 
with Todliunter, Mitchell A Co., dispos­
ing of his business to his old firm and 
resuming a prominent position on the 
road.

tin January 1 last Mr. Piper severed 
his connection with Todliunter, Mitchell 
A Co., and opened up the factory at 118 
Jarvis street, Toronto. Here he has 
established an up-to-date coffee roasting 
and grinding factory, baking powders, 
extracts and spice mill, and is now se­
curing a goodly share of the trade. Mr. 
Piper’s knowledge of the business in 
every detail, combined with bis pleas­
ant and agreeable manner, brings him a 
welcome wherever be lias once done 
business. For many years Mr. Piper 
made periodical trips through the Mari­
time Provinces and l/uehec. and his 
manv customers in the east have ever 
fourni his word and conduct reliable, and 
if knowledge of business, experience on 
the road ami bard work make for suc­
cess, the firm of A M Piper A Co. will 
secure it.
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“MOUNT EVEREST” OF THE HIMALAYAS
Is the Highest Mountain Peak in the World, 
being 29,000 Feet Above Sea Level.
The 14,000,000 Packets Representing One Year’s 
Sale of “SALADA” Ceylon Tea would, if placed 
in a perpendicular line, Produce a Pyramid 
5,600,000 Feet in Altitude.
Or, 193 Times Higher than the Highest Moun­
tain in the World.
CAN YOU GRASP THE MAGNITUDE OF THE DEMAND FOR

"SALADA"
CEYLON TEA?

I

We ask you, as Intelligent Business Men, 
whether such a condition of affairs could pos­
sibly have been brought about without the aid 
of “SUPERIOR QUALITY?”
WE THINK NOT.

Wholesale Terms and other informa­
tion cheerfully furnished on application.

“SALADA,” Toronto or Montreal.
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Quebec Markets.
GROCERIES.

Muni real, Thursday, Aug. -4, 1005.
ri> IIE general condition of the groc­

ery jobbing trade is a quiet one. 
Business is not equal to that of 
last week. The fact that travelers 

have been off the road on holidays, and 
the harvesting operations of fanneis, 
have resulted in lighter orders from 
country points. The demand for sugar 
is not as heavy as it has been, country 
demand being small. Teas have shown 
good business and the generally limit 
prices and strong feeling of further en­
hancement in all grades and kinds of 
teas, has resulted in better business. 
The general opinion among the trade is 
that higher prices in teas are undoubted­
ly in sight during the next month or six 
weeks. The heavy shortage in Japans, 
particularly low grades, has provoked 
lively trade, and good demand. London 
and Colombo are both strong in Cevlon 
greens and blacks, and China teas also 
are stronger. Molasses and syrup are 
quiet. Coffees, firm and looking higher. 
Spices continue strong. Canned goods 
have been fairly active, deliveries of 
early orders being attended to by job­
bers. The speculation as to new prices 
on corn and tomatoes is interesting, and 
low prices are looked for. Weather 
conditions at present promise large crop 
and the cry of short pack is being dis­
counted by the trade. Certain it is that 
the restrictive prices of 1!HI4 are not 
looked for. Dried fruits are showing 
interest ami the near arrival of new 
dried fruit at low prices will tend 1,n 
stimulate buying. California dried fruits 
are high, and in prunes, small siz.es may 
be left out of consideration there are 
none under 50 to lilt's. Kish business 
is commencing to look up, ami the ar­
rival of the tirs! oysters is noted. Cod­
fish is scarce and high. Green fruits are 
fairly active, apples being prominent as 
well as pears. Bananas fairly plentiful 
at good prices. Flour is steady and feed 
scarce. Hay coming in slowly, farmers 
being too busy with harvesting. But­
ter, cheese and eggs are worrying deal­
ers exceedingly, alid the situation in 
these lines is decidedly unusual and puz­
zling.

Canned Goods—Trade is reported good. 
Orders for early fruits and vegetables 
are being filled by the trade. New prices 
of corn and tomatoes are not yet out. 
Some speculation is noted by brokers 
and jobbers, -and it is reported that both 
tomatoes and corn are being sold short. 
Speculation as to price puts figures at 
about 80c. for tomatoes and 7fi<\ to 72 
l-2c. for corn, and even under this is 
mentioned. If the fine weather holds it 
is expected large crops will be available.

A letter from one of the leading packers 
was shown us, in which it is stated that 
there will be sufficient of both corn and 
vegetables to fill all orders, and barring 
untoward weather, the pack will he, 
heavy. In face of Ibis, prices are looked 
to as being away under those of last sea­
son. The feeling in the trade is that 
these two lines will be listed to allow of 
retailing at three tins for 25c., a popu­
lar price, and one that would meet the 
approval of both jobber and retailer, and 
certainlv that of the consumer.

As regards canned salmon, despite the 
reported heavy run of soekeye and cor­
responding pack, prices askeil on the 
coast to-day are in most instances high­
er than opening prices of the season* 
Watt, Scott & Goodacre, in their report 
under date of Aug. 21, explain this an- 
atnolv as follows :

“The U. S. canners, in a desire to 
drive buying into Alaska Red channels, 
have fixed a price of $0 per case on Puget 
Sound soekeve. We have not beard that 
the U. S. Association are making olie 
price for home consumption, and another 
for export to G.B.; if not, it follows that 
the B. (’. packers have London market 
to themselves.
“Even should Great Britain leave a 

handsome balance in British Columbia 
at the end of the season, there is on re­
cord an order-in-council making Itlllli a 
close season for B. C. salmon. But il 
this legislation is annulled, there remains 
the far that lfftlti will in the ordinary 
course of events be a season of small

buying salmon 
fémi­nin re

Nu. 2. so so » 821

Ini
1 75
2 05
1 87 i2 in 
1 75 
1 H21 
1 40 
1 lîô 
1 85 
1 60 
1 75

0 95

rims.
“We do not advocate 

for 1!lllti-7 requirements, but 
ish things have been done.”

Ni'i’T

Beaux. Wax..............................................................S’Ml
Refugee Beans........................................................ 0 8.1
Currants, red, heavy syrup................................. 1 6J

“ “ preserved .................................. 1 fcO
“ ltlack, htravy syrup 1 77i
“ “ prt served.............................. 2 071

(loosedterries, heavy syrup.............................. 1 90
“ preserved .................................. 2 12$

Iaiwtonberries, heavy syrup............................... 1 lï\
'* preserved ................................... 1 95

Raspberries, red, light syrup............................. 1 424
“ heavy “   1 674

“ “ preserved.............................. 1 87$
" black, heavy syrup................... 1 621
“ " preserved........................ 1 77|

Sugar beets.............................................................#0 8
2's Asparagus Tips........................................................ 2 50
2's Beans, (lolden Wax.............................................. 0 80
2’s " Refugee or Valentine............................ 0 82*
2 s " Crystal Wax.............................................. 0 921
2's Peas, No. 4 “Standards” ................................ 0 82$

No. 3 “Early Junes".............................. 0 85
No. 2 “ Sweet Wrinkled "....................  0 95
No. 1 "Extra Fine Sifted".................. 1 30

2’s Table Spinach.......................................................... 1 40
Pears - Flemish Beauty, Bartletts and pic in

2, 2$ and 3 s................................................................... 8115 $8 20
Peaches White, yellow and pie, li’s, 2's, 2$'s, 3’s. 1 25 2 824

Gallon pears................................................................. 3 15 3 67$
" peaches...........................................................  3 55 4 50

Pumpkins, 3-lb. tins............................................................ 0 721
“ gal........................................................................ 2 50

3-11). squash............................................................................ 1 00
2’s Cherries, red, pitted.................................................... 2 20
2s ", red, not pitted ............................................... 1 75
2's “ black, pitted................................................... 2 20
2‘s “ black, not pitted.................. ........................ 1 75
2’s " white, pitted.................................................. 2 40
2's “ white, not pitted.......................................... 2 00
2's Currants, rfed, heavy syrup........................................ 1574
2's “ red, preserved................................................. 1 77$
Guis. " red standard.................................................. 4 75
Gals. “ red, solid pack.............................................. 7 00
2’s “ black, heavy syrup....................................... 1 75
2’s " black, preserved........................................... 2 05
Gals. " black, srandard.............................................. 4 00

2 s 2 s 
2's
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Gals. “ black, solid pack... 
2"s Gooseberries heavy syrup—
2's “ preserved.....................
Gals. “ standard......................
2's Lawtonbvrries, heavy syrup
2 s “ preserved.....................
Gals. “ standard.....................
2's Pineapple, sliced......................
2 s “ grated.

2"s Plums, Damson, light syrup .................. 1 un
2 s “ heavy syrup ................ 1 3U
•21s " 1 .71
3a 1 Si
Gals. ** “ standard...................... 2 95
2 s 1 auiibard, light syrup.............

*" heavy syrup ..................
1 if>

2 s i :ti
24 s “ 1 624
3 s 1 90
Gals. “ “ standard......................... :t 15

Green Gage, light syrup . 1 15
" heavy syrup........ 1 17;

2 Vs
3 s

1 72.4

Gals. * “ standard ............ 45
2s Egg. heavy syrup........................ 1 524
2‘s “ 1 so
3 s 2 10
2's Raspberries, red, heavy syrup.............. 1 40
2 s 1 60
Gals. “ standard....................... 5 00
Gals. - solid park .................... 8 00
2's Mark, heavy syrup..................... 1 35
2 s present'd.......................
Gals. " standard........................ 4 75
2's Rhubarl 1, preserved.................................... 1 15
3 s 1 11
Gals. “ standard........................................
2‘s Strawberries, heavy syrup. 1103 park .

2 624
1 47$

2's 1904 park . 1 69
2's preserved....................................
Gals. ‘ standard........................................ 5 50
Gals. “ solid park.................................... 3 50

8 00 
1 62$ 
1 85 
7 25 
1 57*
1 35* 
t 97*

2 35

New Canned Goods for 190,
Strawberries.

Group Group 
No 1 Nos. 2 & 3

2’s—Hvavv svrup $1.5 2.1 $1.50
2’s—Preserved ................ 1.671 1 65
Gallons—Standard ......... 5.27 4 5.25

Cherries
2’s—Red, pitted ....... . 2.024 ... 2.00
2’s—Red not pitted ..... 1.574 1.55
2’s—Black, pitted .......... 2.024... 2.00
2’s—Black, not pitted . 1.574... 1.55
2’s—White, pitted .......... 2.224 2.20
2's—White, not pitted 1.824 ... 1.80

Rhubarb.
2’s—Preserved ................  1.174..... 1.15
3’s—Preserved .................  1 s»2..... 1.90
Gallons—Standard . . .. 2.65 ..... 2.62

Asparagus.
2’s—Tips .........................  2.524..... 2.50

Peas.
2’s—Standard (No. 1) .624... 60
2’s—Early June (No. 3). 
2’s—Sweet Wrinkled (No.

.70 .... .674

2) ............................... .824... .80
2's—Extra fine sifted

(No. 1) ..................... 1.224.... 1.20
Spinach.

2’s—Tabic ............ 1,124... .. 1.40
3’s—Table ................. 1.824.... 1.80
Gallons—Table ............... 5.O24... . 5.00

Specifications of Groups.
Group No. 1 comprises following 

brands : Canada First, Little Chief, Log 
Vabin, Horse Shoe, Auto.

Group No. 2 comprises: Lynn Valley, 
Kent, Lion, Thistle, Grand ltivvr.

Group No. 3 comprises : Jubilee, 
While Rose, Deer and Globe.

Wholesale limited selling prices in 
salmon due to arrive in 1905 :
Horseshoe, 1 to 4 cases—Tails $1.574
Horseshoe, 5 cases and over—Tails 1.55

^
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Horseshoe,
Horseshoe,

eases—Flats 1.70
5 cases and over—Flats 1.674

to 4 cases—Tails. .. 1.574 
eases A over—Tails 1.55 

1.70 
1.674 
1.57 4 
1.55 
1.70 
1.67 4 
1.50 
1.474 
1.624

Maple Leaf,
Maple Leaf,
Maple Leaf, 1 to 4 cases—Flats.... 
Maple Leaf, 5 eases A over—Flats 
Clover Leaf, 1 to 4 eases—Tails. .. 
Clover Leaf, 5 eases & over—Tails 
Clover Leaf. 1 to 4 cases—Flats... 
Clover Leaf, 5 eases A over—Flats
Arrow, 1 to 4 eases—Tails ..........
Arrow, 5 eases and over—Tails ...
Arrow. 1 to 1 cases—Flats ..........
Arrow. 5 eases and over—Flats. .. 1.60

Terms (Net .‘10 days, or 1 p.c. 10 days, 
days, f.o.b. any wholesalers’ points in 
Ontario and Quebec.

Corn, 2-lb. tin?............................................................... »'l 2U
“ 2-lb. sucutash.................................................... 1 25

iallon corn .................................................................... 5 00
Tomatoes, 3-lb. 
(iallon tins ....

1 3U 
3 GU

Sugar — Trade iluring the past week has 
been fair, though a slight falling- off in 
demand is reported by t be jobbing trade.

market leaves the 
in the air. Coiin- 

smaller and detil- 
ii]i their rCquirc-

A n easier foreign beet 
possibility of a deeline 
try ofilers are getting 
ers seem to have sized 
incuts.
< .rauulated, obis.........................................................................§5 Of»

è-bbls................................................................. 5 15

Paris lump,boxes and bills............................................... 5 :0
" ’■ $-boxes and l$-bbls........................................... 5 63

Extra ground, bbls................................................. ............ 5 35
*■ “ 50-lb. boxes........ .......................................... 5 55
“ “ 25-lb. boxes.................................................. 5 65

Powdered, bbls...............................................................  5 15
“ 50 lb. boxes........................................................... 5 35

Phoenix......................................................................................... 4 95
Bright coffee................................................................................. 4 Si

" yellow.............................................................................. 4 SO
No. 3 yellow.................................................................................. 4 75
No. 2 *   4 GO
No. 1 “ bbls........................................................................... 4 50
No. 1 “ bags.......................................................................... 4 55
Raw Trinidad............................................................................... 4 50
Trinidad crystals................. ........................ 4 50 4 75

Syrups and Molasses Conditions are 
unchanged in molasses. A fair annmnl 
of bnsine.-s is turning over and I lie I ear 
that was prevalent lately that an advance 
would take place, lias not as yet ma­
terialized. (jetterai eoiiditions warrant 
earefit] study of the situation. Corn 
syrups are showing some improvement 
in demand.
Barbadoes, in puncheons........................................................ 0 35

“ in barrels.................................................................... 0 37i
“ in half-barrels............................................  0 3SÔ

New Orleans........................................................................ 0 22 U Jo
Antigua........................................................................................... 0 33
Porto Rico......................................................................................  0 45
Corn syrups, bbls................................................................................. U 02i

i-bbls............................................................................  0 021
" l-bbls.............................................................................. 0 03
“ 38$-lb. pails................................................................... 1 30
" 25-lb. pails................................................................... 0 90

Cases, 2-lb. tins, 2 doz. per case.........  ............................. 1 9U
" 5-lb. “ 1 doz. “ ........................................... 2 35
" 10-lb. “ $ doz. “ .......................................... 2 25
" 20-lb. “ | doz. " .......................................... 2 10

Teas — 'I'be situation in teas is report­
ed very much improved during the week. 
Brokers and jobbers alike say business 
is good and all feel that this condition 
is likely to improve. Japans are firm. 
Early ” g medium grade Japans
have advanced in the Vnited States dur­
ing the past few weeks ; in fact, first crop 
teas of all grades are firmer, due no 
doubt to shortage in settlements, and this 
will no doubt be fell in greater measure 
after the third crop lias been picked. Cey­
lon greens are firm, but show no change 
since last report. New pea leaf Chinas 
are arriving and showing fair ipiality, 
though in the opinion of some heavy deal­
ers, not as good cup quality as last year. 
China blacks steady and firm.

0 3'1 
0 :3

Good common ......................
Common..................................

0 18 
0 15
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Ceylon—Broken Pekoe ...............................................  0 25 0 38
Pekoes..................................................................  U 17 0 20
Pekoe Souchongs............................................... U 15 U 2U

Indian—Pekoe .Souchongs...........................................  u 15 U 18
Ceylon greens —Young Hysons ...............................  U 16 0 18

Hysons ............................................. U 14$ U 15
Gunpowders ................................... U 13£ U 14

China greens—Pingsucy gunpowders .................. 0 12 U 12
Congous—K akows................................................................... U 12

Pakling boxes............................................... 0 12 0 14

Coffees —Market lias strong tone, par­
ticularly in Kins, which show a slight 
advance in New York. It is expected 
that reliable statistical infotniation as to 
the liio and Santos crops will he out in 
a few weeks. In the meantime, the gen­
eral feeling is firm in coffees generally.
Good Coc.iLas ...................................................................  U il$ U 13
Cnoice “ ..................... i............................................... 0 12 0 13
Jamaica coffee...................................................................  U 10$ U 11
Java............................................................................ .... Ü 18 0 24
Mocha ..................................................................................  0 17 0 20
Rio.............................................................................................  -i W » 12
Santo?......................................................................................U 09, 0 12

Spices There arc no new advices to 
hand re nd\ anees in peppers noted last 
week, hnl New York is firm and strong!, 
iitul grinders are taking advantage of the 
higher outlook to get hold ol all they 
can. (linger and nutmegs also firm and 
show "ood business. Other lines un­
changed and featureless.

Per it.
Peppers, black.................................................................. ü 1G U 22

,, white ................................................................  U 25 0 30
Ginger...................................................................................  G 12 0 20
Cloves, whole ................................................................ G 17 0 30
Cream of tartar................................................................. G 25 0 30
Allspire................................................................................  G 12 0 In
Nutmeg's............................................................................... 0 25 0 50

Rice and Tapioca—No new features: 
trade is quiet and prices unchanged, the

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Aug. 21, 12.30 p.m.

BUTTER Market unchanged and dull some 
dealers looked for advance : no profit at presort 
high prier? ; good t o fine. 211c. to 22>- : choicest. 
22]c. in 22$e. and l’an- y Townships. 22+e.

CHEESE Market cniinues strong : export de­
mand lighter: Townships, lise.: t/uebfccs, ll{c i 
finest <)ntaiio, 11 j'e.

EGGS Finn market ; demand light ; country 
buyers still troubled I o i el supplies at profitable 
figures : have lo pay lfi£r. to 174c. for straight 
gathered stork.

PROVISIONS «/niei. but steady market : no 
change: live h -gs. supplies light, but equal to 
pa- kers" demands.

late advance and si rung tune in tapioca 
is being maintained. VVe quote :
B rice, in 10 bag lots................................................................... 2 95
B ri. e. les- than 10bugs.............................................................. 3 05
C rice, in 10 bag lots..................................................................... 2 85
C rice, in less than 10 bag lots.................... ........................... 2 95
Tapioca................................................................................. 0 03j 0 04

Foreign Dried Fruits—More activity 
is noticed among the trade in foreign 
dried fruits. As regards currants, the 
arrangement with the Bank of Athens 
liaviner now been completed, the market, 
lias assumed a steadier tone and consid­
erable business has been done during 
the past few days. Naturally, the price 
of currants is somewhat higher than it 
has hern during the past two years, Iml 
is still very moderate, more so, perhaps, 
than was expected, owing to the powers 
eonfeired by the Government upon the 
syndicate.

Raisins—Quite important orders have 
been given for Valencias for shipment, 
durimr the present month, as well as for 
first direct steamer at prices about -s. 
less than was paid last year for similar 
shipments. With an average crop these 
low prices seem to he appreciated by im­
porters, and it would not surprise us in
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view of the scarcity of fruit on this 
market and the natural active demand 
for new fruit, to see shippers increase 
their prices in the near future. It lias 
occurred in the past that the opening 
] trices were found to he file lowest of the 
season and history may repeat itself. 
First shipments via Liverpool were made 
on the LlOlli iust. and should reach here 
in about three weeks.

Walnuts—The small stocks remaining 
in France, of G renobles, have been cor­
nered by a Bordeaux shipper and prices 
have consequently advanced. Shelled 
walnuts a,tie practically in the saine 
position and the advance we 
some time ago is now ‘'un fait accom­
pli,” the marked having advanced about 
lie. per III. during the last month. Sicily 
Filberts seem to have touched bottom, 
and importers who took advantage of 
our advice to get their orders in early 
at the recent low prices are to lie con­
gratulated.

Dates are going to lie cheap this 
year, and it is expected that shipments 
will he made from Iiussorali early in 
October, and prices are expected lo open 
low.

As regards California evapor­
ated fruits, A. 1’. Tippel & Co. advise a 
stroller market, and crop far short of 
original estimate. Small prunes will he 
practically unobtainable, the largest 
quantity of fruit, running 50-60’s. Quota­
tions aie subject to change witliout 
notice.
Valencia Raisins
Fine off-stalk, per lb..................
Selected, per lb..............................

Dates
Dates, Hallowees, per lb ......
Californian Evaporated Fruits 
Apricots, per lb...............................

Malaga Rai ins
London layers................ ...............
“ Connoisseur Clusters .............

“ “ 1-boxes ..
“ Royal Buckingham Clusters,"

. 0 05 

! 6 07 

0 04

‘ Excelsior Window Clusters." .
is.

0 06 
0 06$ 
0 07$

0 04$

0 13$ 
0 10$ 
0 13

2 00
2 50 
0 80 
1 10
3 50
4 50 
1 35

Califo nian Raisins
Loose muscatels, per lb ............................... • • 0 07$ 0 08

” *■ seeded, in 1-lb. packages.............. 0 08 0 09
“ “ 2 crown..........................................................  0 06
“ “ 3 crown.........     0 06$
•* “ 4 crown........................................................... 0 08

• runes l>(-‘r lb.
3O-40s .......................................................................................... 0 t'8$
40-50*............................................................................................... 0 08
50 G ................................................................................................. 0 07
60-70s............................................................................................... 0 06
70-SGs...................................................................   0 06
60-90h............................................................................................... 0 05
90 100s............................................................................................. 0 05
Oregon prunes (Italian style), 4 -50s.................................. 0 08

“ “ 50 60s ................................ 0 07
Oregon prunes (French style), 60-70s.................................  0 06

“ “ 90 -10.1s .................... 0 04
“ “ 100-1208 ............................... 0 04

Currants—
Fil atras. uncleaned.................................................................. 0 04|
Fine Filiatras, per lb., in cases..................................  0 04$ 0 05

“ “ cleaned............................ 0 04Ï 0 0>|
“ “ in 1-lb. cartons................. 0 05$ 0 06

Finest Vostizzas “ ....................................................  0 06$ 0 07i
Amalias “ ............................................................... 0 06

Sultana Raisins -
Sultana raisins, per lb..................................................... 0 06$ 0 08

" “ 1-lb. carton....................................................  0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes.................................... 0 13
Four crown, fancy, 10-lb. boxes............................................ 0 09
Three crown...................................................................... 0 07 0 07j
Glove boxes, fine quality, per box ................................... 0 11
Fancy washed tigs, in baskets, per basket........................ 0 20

“ pulled tigs, in boxes, per box.................................  0 22
“ stuffed figs, " “ .................................  0 28

12-oz boxes.......................................................................... 0 06$ 0 07

Fish—A good and steady demand is 
reported for fresh fish of all kinds. Lake 
fish, however, continues scarce, specially 
white fish, dore and trout. As was an­
nounced last week, fresh Gaspe salmon 
is out of the market. Fresh haddock

2106

8820
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rbturnedI 
AUG 28 190 r

liasrit scratched yet!!! 30D
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A scouring SOAP The Best ScouringSoûpMâde
A METAL POLISH , (l2yrs«lmkt)

A GLASS CLEANER

2$
a, v C

all
Wears out n

RETURNED
AUG 28 190 ^

Cases of 3 Doz.
$1.19 per doz. or j$14.28 per gross.

F.O.B. Wholesaler’s shipping point.

Lots of 5 Gross
$13.40 per gross.

Delivered to any Railway Station from Halifax to Vancouver.
Terms : Net 30 days or 1 lO days.

Cleans 
all surfaces, 

Polishes all metals. 
Wears out neither.!

WURNEd
28 ion)

AGENTS IN 
CANADA:

1892 A i9°4

yY’s 2 omit’[k9il-
Hasrit scratched yet! ! !

Bon .
Ami

The Bestt Smmrnmigi
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AUG 28 ms'
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CLEANS
Woodwork Paint
Oil Cloth Kettles
Hath T-_bv Marble

CLEANS and 
POLISHES

W'indows
and

Mirrors

POLISHES
Nickel Steel
Brass Copper
Tin Aluminum

Hudon, Hebert <fc Cie., Montreal
THE MOST LIBERALLY MANAGED FIRM IN CANADA
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enjoys the largest demand of all lines, 
and seems to be plentiful enough. 
Dealers agree that the supply of fresh 
fish is just suliieient to meet require­
ments. Smoked fish is in fair demand 
and an improvement is shortly exported. 
In salt fish there is little doing. AVe
quote :
Fresh B.C. salmon................................................
Sword fish................... ...........................................
Black bass ............................... ............................
Fr.-sh mackerel. per 11* , « hilled .........................
Gaspe Salmon, per lb.............................................
Sturgeon................................................ ................
Dore, froth ...........................................................
Fresh while fish....................................................
Lake trout ............................................................
Brook trout............................................................
Choice select bulk oysters, per gal......................
Daddies..................... .......................................
Bloaters in boxes, 100 fish ...................................
Yarmouth bloaters, 60 fish per box...................
Smoked herring, per box. new............................
Fresh haddock, per lb...........................................
Fresh pike..... .......................................................
Fresh halibut........................................................
Fresh steak cod ................................................
No. 1 Labrador herring in 20-lb. pails................

“ “ “ liait bbl .......................
No. 1 Holland herring, per half bbl....................
No. 1 Scotch herring, “ “ ....................
Holland herring, per keg .................................
No. 1 salt mackerel, pail of 20 lbs.......................
Skinless cod (1001b. cases), per case..............
Boneless cod, 1 and 2-lb. blocks, per 11;...............

“ fish “ “ “ ........ - •
“ fish, loose, in 25-lb. boxes.................. .

Labrador salmon, half bbl...................................
" “ (200 lbs.) bbls.............................
“ “ (300 lbs.)....................................

l^ike trout, salt, 100 lbs.........................................
Sea trout in bbls, 200 lbs....................... •.............

“ half bbls...............................................
Marshall s kippered herring, per do/...................
Canadian tippered. per doz................................
Canadian i sardines, per 100........................
Canned cove oysters. No. 1 size, per doz............
Canned cove oysters. No. 2 size, per doz............

.... 0 15 

.... 0 10 

.... 0 12 

.... 0 09 

.... on

.... 0 09 

.... -0 10 

.... 0 09 

.... 0 10 

.... 0 20 

.... 1 50 

.... 0 08 

.... 1 00 

.... 1 10 

.... 0 10 

.... 0 04 

.... u OS 

.... U 13 

.... 0 05 

.... 0 80 
.... 3 00 
.... 6 50 
.... 6 50 
.... 1 00 
0 to 0 75 
.... 2 00 
.... 5 50 
.... 0.06 
.... 0 0'è
.... 0 oii
.... 9 00 
.... 17 00 
.... 24 00 
.... 4 50 
.... 10 00 
.... 5 50 
.... 1 40
.... 1 00 
.... 3 75 
.... 1 30 
.... 2 25

Country Produce.
Maple Products -No change to report 

since last week. The demand is still very 
quiet for both sugar and syrup. Prices 
firm and unchanged.
Maple syrup, in wood, per lb................................... 0 06 0 06i

“ in large tins.......................................... 0 07j 0 07$
Pure new sugar, per lb....................................................... 0 10
Pure Beauce County, per lb .................................... 0 06 0 07

Evaporated Apples Owing to a short­
age in tlie apple crop, and perhaps also 
to a slight improvement in demand, last 
week’s advance in evaporated apples has 
been maintained ; none are to he found, 
it is claimed, for less than 7e .per lb., the 
margin being from 7c. to 7 1 -2c. Dried 
apples, however, have seen no change 
and are still dull at 2 ]-2c. to 3c.

Beans The demand for beans has tak­
en a had drop and in consequence prices 
are now easier. A large jobber says that 
no offer is made in beans outside .of 
jjd.fjO. The stocks continue to he very 
light and fully equal to demand.
Choice prime beans............................................................... 1 66
liOwer grades................................................................. 1 40 1 50

Honey—The honey trade is practically 
the same as last week. New honey is 
coming freely, though not in large quan­
tities and there is some inquiry for it at 
quotations.
White clover, extracted tins...............................   0 07 0 07£

“ kegs....................................................  0 071 0 07|
“ comb,new........................................... 0 12 0 13

Buckwheat ..........................................  0 06 0 06}
Hops —Nothing of note to report ; the 

market is in the same dull condition. 
News of the crop, however, becomes 
more encouraging, it is now thought 
that there will be a large yield of hops 
which fart might improve the present 
uneasy situation. Prices are unchanged.
B.C............................................................................... 0 36 0 38
Choice Canadian........................................................... 0 25 0 30
Fair to good .............................................................  0 23 0 24

Feed—The feed market is this week 
in first-class condition. Although the 
demand was very good last week, it has 
nevertheless much improved. This is

due to inquiries front the country, where 
pastures, it is said, are poor and to the 
fact that very little hay is arriving. 
Both Ontario and Manitoba bran have 
gone up, while mouillie, which shares 
also this improvement, seems to hold 
firm. A\re quote :
Manitoba bran, in bags, per ton................................. 18 00

“ shorts.............................. .................... 20 00 21 0)
Ontario bran, in bulk.................................................... 17 00

“ .short* .................................................... 20 00 21 00
Mouillie.................................................................  24 00 27 00

Flour 'I'liis week’s trade in Hour is 
deeidely quiet. Millers report a small 
demand generally and some have taken 
forward steps ..ill reducing their prices. 
Exports do not seem to he in any better 
condition than for a few weeks past. This 
dragging condition has prevailed for 
quite a few weeks, although occasionally 
an improvement has looked near. Just 
at present dealers are much reserved in 
their nrophesies. AVe quote :
Royal Household ............................................................. 5 40
(lleuora ..................................................................... •••• £ 10
Manitoba spring wheat patents.............................. 5 40 b0

“ strong I takers........................................... 5 10 5 30
Winter wheat patents................».. ■ ....................  5 30 5 50
St raight rollers ........................................................  5 00 5 10
Extra . .   4 50 4 60
Straight rollers, bags, 90 per cent..........................  2 40 2 o0

Rolled Oats—The usual dullness pre- 
vails in I his line. Demand is limited 
both locally and abroad. In fact, ex­
ports are very small, while dealers re do it 
a very quiet local business in rolled oats 
as well as in oatmeal. Prices have seen 
a drop on account of this quietness. AVe 
quote :
Fine oatmeal, hags..................................................  2 83 2 90
Standard oatmeal, bags.....................................  2 70 2 7o
Granulated “ “   2 70 2 /o
Rolled oats, “   2 20 2 25

“ bbls.................................................. 5 2.)
“ 90-lb. lags..................................................... 2 50
“ 8 -lb. bags ................................................... 2 20

Hay—Receipts of hay are small, and 
consequently, local stocks light. A 
good demand is reported, however. The 
hay crop this year has been large, hut 
not especially fine in quality. Farmers 
are still busy in the country and do not 
bring in their new hay freely.

No. 1 new hay is not, to. he found on 
the market and No. 1 old is very scarce, 
and selling at $9. Medium grades are 
more plentiful, and at firm prices, as be­
low :
No. 1 timothy......................................................... ■■■■ ■*

“ 2 choice.................................................. i 09 7 c0
•• 2 “ ordinary ............................................  7 00 V 25

Clover......................................... ..............................  6 00 6 50
Clover mixed .......................................................... ^ *0 50

Ontario /Markets.
GROCERIES.

Toronto, Aug. 25, 1905. 
•T' UK general business conditions arc 

presenting a better aspect since 
1 our last issue; there has been a 

greater activity in receipt of orders, 
which points to the fact of depleted 
stocks, owing, probably, in measure to 
the report of the return of a number of 
the holiday folk. Prices of canned goods 
have been amended to suit revised can- 
ners’ prices, with demand showing slight 
improvement. Sugar lias been active, 
with reports from foreign markets show­
ing fluctuation and home prices firm. 
Syrups arc slow and no new feature to 
report. Coffee has shown more activity 
with prices firming.

There has been more demand for 
lea but little inclination is manifest 
to purchase beyond immediate need, ow­
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ing to the belief that the present high 
prices are not warranted by either the 
quality or the general conditions. In 
foreign dried fruits there lias been good 
business doing with prices ruling firm. 
Nuts are featureless. Rice and tapioca 
are quiet, with strong reports from 
primal points. Spices have made a dis­
tinct move, with good prospects. Kggs 
are arriving in mole abundance and firm 
prices are ruling. Fresh fish is well to 
the front and prices inclined to firm up 
for rise.

The wheat market is showing greater 
activity. Some export sales have al­
ready het'ii effected in Ontario Winter 
wheat, but not of sufficient account to 
establish a definite price. Flour lias 
been steady with former prices ruling 
firm, and trade of only small bulk. 
Cereals have been occupying attention, 
and oats have made an advance of 25c. 
The situation in hides is somewhat un­
satisfactory; prices have advanced with­
out apparent reason, and consequently 
buying is somewhat deranged. It is ex­
pected that prices will drop to a lower 
parity at early date.

Canned Goods—Trade in canned goods 
has remained inactive though somewhat, 
improved upon the previous week’s re­
port. Our quotations have been am­
ended according to the supplementary 
lists of new cannings, all other goods 
remaining unchanged. We quote :

Group Groups 
No. 1 2 & 3

Beans—
2’s, golden wax .............. $0.824 $0.84)
2’s, refugee .............................85 .82*
3’s ........................................  1.27J 1.25
Gals........................................ 3.771 3.75

Blueberries—
2’s, standard ..........................924 .90
2’s, preserved ..................  1.424 1.40

Cherries—
Gals., standard, not

pitted .............................. 7.02à 7.00
Gals., standard, pitted.. 8.52| 8.50

Currants—
2’s, red, II.S.................... 1.60 1.574
2’s, red, preserved ........ 1.80 1.774
Gals., red. standard ..... 4.774 4.75
Gals., red, solid pack . 7.024 7.00
2’s, black, il.S................  1.774 1 75
2’s, black, preserved .... 2.4)74 2.05
Gals., black, standard ... 5.-024 5.00
fiais., black solid pack.. 8.024 8.00

Gooseberries—
2’s. H.S...................................  1.90 1.87 4
2’s, preserved ................... 2.121 2.10
fiais., standard ..............  6.024 6.00
fiais., solid pack ............ 8.024 8.01)

Lawtonberries—
2’s, H.S.............................. 1.774 1.75
2’s, preserved .................. 1.95 1.924
Gals., standard ...............  5.524 5.50

Red Raspberries—
2’s, L.S. (Shafferberries) 1.424 1.10
2’s, H.S.............................. 1.674 1.65
2’s. preserved.................... 1.87 4 1.85
Gals., standard............. . 5.37 4 5.25
Gals., solid pack ............. 8.274 8.25

Black Raspberries—
2’s, Il.S..................... ...... 1.624 1.60
2’s, preserved.................... 1.774 1.75
Gais., standard ............... 5.024 5.00
Gals., solid pack ............ 8.27| 8.25

Peafl, standard, 2'b, group 1.........................
“ “ “ 2 and 3................
“ early June “ 1...........................
“ “ “ 2 and 3 ...............
“ sweet wrinkle, “ 1. ......................

“ 2 snd 3............. *.
“ extra tine sifted, 2's, group 1 —
“ " " “ 2 and 3.

Spinach, 2’s, group 1........................................
“ “ 2 and 3..............................
“ 3’s. group 1........................................
“ “ 2 and 3.............................

0 62} 
0 60 
0 70 
0 671 
0 82$ 
0 80 
1 22} 
1 20 
1 40 
1 82} 
1 80 
1 42}
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WE ABE AGENTS FOB:

Sir Thomas Upton’s 
Ph. Richard, cognac 
Chs. Couturier, cognac
Cardinal & Cie, Champagne, Rheims 

Vve. Amiot, Champagne, Saumur
BloKir4w Dkac Madeira and Malaga Wine 
Dianay DlOS., Port and Sherry Wine

Pollen & ZoOn, Gin and Liquors

Japan Teas, SSSiueh.
Ceylon Teas, iîîLs

La|>orte, Martin & Co’y
LIMITED

70, 72, 74, 76, 78, 80 St. Paul Street, 
9, II, 13 St. Helen Street, Montreal
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Asparagus, 2’s, group 1.................................-................... 2 o24
“ 2 and 3............................................ 2 aO

2s tips........................................... 2 75
Strawberries, heavy syrup, 2 s. group 1........................... 1 52

“ - “ “ 2 and 3................. 1 50
“ preserved, 2’s, group 1..................... • ••• 1 h7$
“ “ “ 2 and 3.................. 1 6c

Rhubarb, 2 s, group 1......................................................... \ ]7$
2 and 3.............................................. } }o

gal. group! ......................................................  2 tin
2 and 3.............................................. 2 02$

Tomatoes, 3's...............................................................  ■■■■ J %
Corn. 2 s........................................................................  1 00 1 10
Sliced beets. . .....................................................................  0 8o

“ 3s.................................................................... 0 *5
“ 1 ‘ whole ............................................................ 0 95

Pumpkin, 3’s....... .................................................................  0 75
squash.'".'.'.y.'.y.:::::............................................... \w
Golden waxed beans, 2 s........  ......................................... o ou
Refugee or Valent ine beans, 2 s....................................... 0 85
Crystal waxed beaus, 2's............................................... • • 0 924
Tomato sauce, I s................................................................ 0 50

“ “ 2's.............................................................. 0 18
“ “ 3's................................................................ 1 00

Chili sauce same as tomato sauce. _
Catsups, tins, 2's.........................................................  0 65 0 t>0

" gal................................................................. 4 o0
“ jugs.................................................................  •••• 7 70

Apples, standard, 3's.................................................  0.85 0 v0
" preserved, 3 s......................................................  •. 1 47$
“ standard, gal................................................  1 50 ! 90

Pears, Flemish Beauty, 2's............................................... 1 52$
- 11 “ 3 s................................................ 2 00
" Bartlett, 2's.............................................................. 1 87*

“ 3 s.............................................................. 2 82}
“ whites. 2's................................................................. 1 72}
» “ 3's.................................................................. 2 67 è

Peaches, pie, 3 s.............................................. ..................... 1 Op
Plums, Damson, light syrup, 2's...................................... 1 00

“ heavy syrup, 2's...................... ................ 1 30
44 3 s........................................ 1 85

“ Lombards, light syrup, 2's.................................... 1 05
“ “ heavy syrup, 2's.................................... 135
•• •' •• 3's.................................  1 90
“ green gage, light syrup, 2's.................................... 115
“ “ heavy syrup, 2's.................................  14/$
“ '• 11 3's................................. 2 00
“ egg, heavy syrup, 2'e..............................................  152$
“ “ “ 3 s................................................. 2 10

Pineapple, sliced, standard, 2's....................................... 2 35
“ extra “ 2's.................  .................... 2 47$
“ grated, “ 2’s........................................ 2 62$

Rhubarb, preserved, 2 s...................................................... 115
fiy.v.v.'.'.v.'.'.y..":::::::::: :::: 2624

Lobster, tails......................................................................... 3 50
" 1-lb. flats................................................................ 3 Si
" $-lb. flats.......................................................  •••• 2 00

Mackerel 1 00 1 25
Salmon, Sock eyes -

1-lb. tails, 5 cases and over.................................. 17/$
1-lb. tails, less than 5 cases................................ 1 80
1-lb. flats, 5 cases and over................................ 1 90
1-lb. flats, less than 5 cases........................  1 87$ 1 92
1-lb. flats, 5 cases and over................................. 1 17
5-lb. flats, less than 5 cases............................ 1 20

Chums.......................................................................... 0 95 1 00$
Salmon, new pack, fall delivery: Horse Shoe,

Maple Leaf. Clover Leaf.
1 lb. Tails. 5 eases and over, per do/.............................. 1 55
] 11- “ less than 5 cases, " ............................. 1 57*
1 11). Flat, 5 cases and over, ............................. 1 67$
1 lb. " less than 5 cases, “ ............................. 170
11b. “ 5 cases and over, “ ............................  1 00
$ lb. “ less than 5 cases, “ ............................. 1 02
Low Inlet.
$ lb. Flat. 5 cases and over, “ .................... 95
$ lb. “ less 1 ban 5 cases, “ .................... 9$
Sardines, French $'s............................................................ 0 14

“ Portuguese t’s......................................... 0 08 0 10
" P. & C.. 'is............................................... U 25 0 27
'• P & C., $’s.............................................  0 35 0 58
" Domestic, J’s........................................ ... 0 03r 0 04
“ Mustard, 5 size, cases 50 tins, per 100.... 8 00 9 00

Haddies, per doz.......................................   1 05 1 15
Haddies, per case.............................................  4 00 4 50
Kippered herrings, domestic.......................................... . 100

" imported...................................... 1 45 1 51$
Herrings in tomato sauce, domestic................................ 1 00

“ “ “ imported....................... 1 40 1 40
California ripe olives, tins, per doz................................  5 50
Corned beef, Is, per doz................................................... 1 40

- ^2s, "   2 Î0
“ 6s, “    7 60
“ 14s. "  17 50

Lunch tongues, per doz..................................................... 2 75
Potted mea‘8, is, “ ..........................................  0 47$ 0 50

$s. “ ..........................................  0 85 1 00

Sugar—The local sugar market lias 
been more active the last week, anil 
prices continue firm at previous quota­
tions. From foreign markets reports
are somewhat eccentiir. The linn tone
at. European points, which has develop­
ed at close of last week, proved of short 
duration. On Monday last cables de­
noted a decided fall on the London mar­
kets, with only slight recovering, mar­
ket closing with lower prices and 
steadier prospects.

The United States market for ‘1 re­
fined” is reported as steady with prices 
stiffening to firmness, refiners holding at 
present quotations. Few new sales were 
reported, hut a fair quantity was re­
moved on previous contracts. Some

heavy sales are reported of “raws” by 
the refiners at the present basis of quo­
tations. hut no authentic confirmation is 
reported. Our previous quotations still 
rule. We quote :
Pans tumps, ill 50-lb. boxes...................................... 5 73“ in 100-ib. “ ................................... 5 63
St, Lawrence granulated, barrels............................... 5 06
Red path’s granulated................................................ ü 08
Acadia granulated .................................................. 4 33
Serliu granulated...................................................... 5 03
Phoenix....... ..........................................  o C3Bright coffee............................................................. 4 93
Bright yeUow...........................................................  4 ('8
No. 3 yellow. ............ ............ ..............- - ............... 4 83
No. 2 "   4 68
No. 1 “   4 68Granulated and yellow. 100-11). bags, 5c. less than bbls.

Syrups and Molasses Home trade in 
these goods is of .small volume and un­
interesting. Prices remain without 
change. Reports from United States 
points denote small holdings with deal­
ers not pushing sales. Jobbers and 
bakers were inquiring against Fall sea­
son, and a limited business has been 
done. We quote :
Syrups—
Medium........................................................... 0 33 Ô 24
Bright ............................................................ 0 35 0 37
Corn syrup, bbl., per lb............................................... 0 02|“ $-bbls “ ................................................ 0 02$

“ _kegs " ............................................... 0 03
“ ‘3 gal. pails, each .................................  1 30
'• 2 gal. “ “ ......................................  0 90“ 2-lb. tins (in 2 doz. case) per case................  1 90
" 5-lb. " (ini " ) "   2 35
“ 10-lb. •' (ini “ ) ;;   a 25
" 20-lb. " (in | •' ) “   2 10

Molasses—New Orleans, medium...................................... 0 30 0 3o“ •' $ bbls..............................  0 3J 0 35
" open kettle...................................................

Barbadoes, extra fancy....................................  0 45 0 50
Porto Rico........................................................  0 42 0 48
West Indian..................................  0 32 0 35
Maple syrup— „

5-gal. cans, per gal.................................................... 1 00
Barrels, per gal....................................................... 0 75
5-gal. Imp. brand, per can......................................... 4 50
1-gal. “ per case........................................  5 10

Coffee—Trade in coffee lias been more 
active, and our previous quotations con­
tinue firm. The advices to hand from 
New York denote a firmer market. For
spot coffee the demand was active, hut
little business was transacted owing to 
the relatively high prices asked. In mild 
grades a firm market continued to he 
reported with good business done at full 
prices. The report of frost in the Bra­
zil area, and consequent damage to the 
crops was a factor in firming prices, and 
created a measure of activity on the 
speculative markets. We quote :

Per lb.
Green Rios, No. 7 .............................................  0 10 0 10$

" “ No. 6......................................................  0 11
“ “ No. 5...................................................... 0 11$
'• “ No. 4...................................................... 0 12

“ No. 3.................................................... 0 12$
“ Mocha ............................................... 0 21 0 23
" Java................................................... 0 22 0 35
“ Santos................................................  0 il 0 13
“ Plantation Ceylon...............................  0 26 0 35
41 Porto Rico....................................  0 22 0 25

Green, Guatemala........................................... 0 22 0 25
" Jamaica ............................................  0 15 0 20
" Maracaibo .........................................  0 16 0 23
Tea—There lias been a measure of ac­

tivity in tea sales since our last issue 
for stocking up purposes. It is consider­
ed, however, th»U present prices will not 
warrant heavy buying. The general 
opinion is that the London market ex­
citement is altogether unwarranted, and 
that a few weeks will see a steadier and 
easier market. The London market tor 
July experienced a brisk demand for all 
descriptions of tea, buyers showing great 
anxiety to replenish stocks, and had it 
not been for the heavy stocks accumu­
lated a much higher ratio of price would 
have resulted, considering that July is 
one of the smallest months for arrivals. 
Withdrawals for the month of July will 
be the highest in the history of the 
trade. The great demand is for high- 
grade teas. All teas showing good cup
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0 12 0 60 
0 19 0 40 
0 20 0 f"

quality are stoutly competed for at an 
advance of 4c-., while commoner grades 
are less keen at an advance of about lc. 
The London sales have been closed since 
our last issue, and no new reports are 
to hand. We quote :
Congou—half-chests, Kaisow. Moning,................

caddies, Pakling.........................................
Indian - Darjeelings, Pekoe souchongs................

“ Pekoes...................................
44 Orange Pekoes....................

Indian—Assam, Orange Pekoes .............................
- 44 Pekoes............................. ...........................

44 Pekoe Souchongs......................................
Ceylon—Broken Orange Pekoes............................

Orange Pekoes.......................................
Pukoed...........................................................
Pekoe Souchong.........................................

China Greens—Gunpowder, eases, extra first.......
44 half-chests, ordinary tirets 

Young Hyson, ■ ases, sifted, extra firsts 
44 cases, small leaf, firsts—
44 half-chests, ordinary firsts

seconds..........

common

0 25 
0 35 
0 25 
0 18 
0 16 
0 22 
0 22 
0 18 
0 14 
U 35 
0 22

0 30 
0 45 
0 40 
0 20 
0 18 
0 40 
0 29 
0 24 
0 16 
U 42$ 
0 28$

0 37$ 0 47 
0 30 0 37 
0 22$ 0 32$ .........10 22 
0 15

Pingsueys—Young Hyson, $-chests, firsts.
4 " seconds..
\ half-boxes, firsts...

Japan—| chests, finest May pickings.............
Choice..................................................
Finest................................................
Fine......................................................
Good medium...................................
Medium..............................................
Good common....................................
Common ............................................
Dust....................................................

. 0 25 

. 0 16 

. 0 25 

. 0 34 

. 0 31 

. 0 27 

. 0 24 
, 0 19

0 24$ 
0 17 
0 14 
0 30 
0 18 
0 30 
0 38 
0 36 
0 29 
0 27 
0 21

0 17 0 19 
0 18 0 19 
0 13 0 14 

. 0 06 0 » 8

Foreign Dried Fruits—There has been 
greater activity in the home market since 
our last report, and we are able to re­
port good business in Valencia raisins, 
with prospects advancing. Prices for 
new arrivals are ruling about le. lower 
than was obtained at opening of last 
season. Currants are getting active with 
every prospect of firm prices. We quote :
Prunes—

90-lOOs.................
80-90s............ .
70-80s..................

Candied Fee's—

Per lb. Per lb.
. 0 05 3 051 60-708 ......... .........  0 06$ 0 063

.. 0 05$ 0 05f 50-608 ......... .........  0 07 0 071

.. 0 C6 0 061 40-50s......... ......... 0 08 0 08$
30-408......... .........  0 09 0 10

Per lb. Per lb.
.. 0 19 0 10 Citron.................... 0 15$ 0 17

, 0 09$ 0 10$
Lemon....
Orange ...

pleines, per lb........................................................ 0 C8 0 0 13
Apricots -

Per lb
Californian evaporated....................................................... 0 15
Peaches—

Per lb
Californian evaporated..............................................0 11 0 13

California evaporated, per lb........................................... 0 13
Currants -

Per lb. Per lb.
Fine Filiatras__  0 04J up Vostizzas............. U 07 0 : 7$
Patras.................. 0 06 0 06$
Raisins— Per lb.

New selects .................................................................  0 05$ 0 06
Sultana.................... ................................................. U 05» 0 10
California, loose muscatels

3- crown............................................................................ 0 05
4- crown................................................................... 0 07 0 08

Dates—
Per lb. Per lb.

Halloweea...........0 4$ 0 05 Fards new choicest 0 09 0 l‘)$
Sain.....................  0 04 0 04$ “ new choice.........  0 09$

Foreign Nuts—Nuts have been partic­
ularly inactive since our last issue, am! 
there is no new feature to report. There 
is an upward tendency on primary mar­
ket for Brazil nuts. Walnuts continue 
to be reported firm, on confirmed news 
of shortage. Almonds too are firmer for 
spot buyers. We quote :

(The following quotations on peanuts are for sack lots,

Selected Spanish................................................................. 0 08|
A I s, banners and suns .................................................. 0 085
Japanese Jumbo’s............................................................. 0 08$
Virginia “   0 10

For sack lots roasted add lc. to above quotations. For 
small, 2c
Almonds, Tarragona, pei lb...................................0 12 0 12$
Walnuts. Grenoble, " .............................................. 0 12$

“ Bordeaux, “ ..................................... 0 09 0 10
Filberts, per lb..............  0 10
Pecans, per lb............................................................ 0 13 0 15
New Brazils, per lb................................................... 0 13 0 14
Cocoanuts, Jamaica, per sack.......................................... 4 50
Italian Chestnuts, per lb.................................................. 0 08

Rice and Tapioca—A quiet market is 
reported in these lines. No new develop-
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Retailers of Soap
I hose who h ive been in the business for 25 years or more know that the price 

of Baby’s Own So ip to the trade h is never changed. The retailing price, however, 
has gradually declined from 40c. to 30c. and even to 25c. a box. At that price 
the profit to the retailer is almost nothing.

That this state of affairs injures the sale of Biby’s Own Soap we are qsite 
sure, and while in the last five years its pro luction has doubl d we know that under 
other conditions it would have trebled or more. For us to cut our price would in 
no way meet the case. Ambitious dealers would at once, as they have in the past, 
announce a further cut in the price of Baby’s Own to draw custom for their other 
lines, and we would be pa>ing the price.

When the question of forming the business of Alfred Savage & Son into a 
joint stock company was discussed, one of the important factors which deci led the 
change was the opportunity it would afford to interest dealers in the manufacturing 
profit as well as their own end of all our lines.

A retailer owning a ft w shares in the business would surely push the sales of 
our products. So before offering the few shares which we have decided to sell to 
the public we are tendering them to the trade throngaoiit Canada.

Until Sept. 30ih no application will be considered exc> pt from dealers in soap. 
Not only will the dealer thus stand to profit from every sale he makes of Albert Soaps, 
but the increase in the market value of the shares will s. rely bem fit him.

Similar concerns in England and the United States have seen their shares 
increase from par to two or even three times their face value The issue*, howt ver, 
is limited, and first come fir.*t served It is hoped, however, that every shareholder 
in Alb rt Soaps Limited will be a handler of their goods. Prospectus containing 
full information will be mailed on request.

ALBERT SOAPS LIMITED
MONTREAL

MANUFACTURERS

BABY’S OWN SOAP, QUEEN S LAUNDRY BAR, MASTER MECHANICS' BAR,
ETC., ETC.
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ORDER 5 BOXES TO-DAY.

SURPRISE
Soap

The SI. Croix Soap Mfg. Go., St. Stephen, N.B.

The season is ap­
proaching when 
the demand for 
warm and cheer- 
i n g drinks is 
steady and regu­
lar.

MOKA RA is a home drink for every­
body. It is the best and 
cheapest substitute for Tea 
or Coffee on the market.

Shows the grocer a handsome profit.
Write for particulars and sample.

Mokara Mills
21, 23, 25 Cosford Street, - - MONTREAL

p»°Wf8
^ COFFEE 2

cheaper NEAITHIE8

iST mokaramîïls'
^„»r^DS,H0NTt,r

Trooo'
' VITALITY ..." ENERGY. 

VOURS A OLD WEAK

Our traveller, Mr. J. E. MMette, is 
now in the Maritime Provinces with full 
lines of our goods. Look out for him 
and remember that

Chinese Starch
Is a trade-winner for you. All our “Ocean Mills” 
goods show you handsome profits.

We Guarantee Quality of all our Goods. Dont be afraid to place an order. 
Special Prices to Wholesalers and Jobbers.

OCEAN MILLS - Montreal
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meats are reported from primary points. 
Foreign markets denote increased firm­
ness, with inclination to do business at 
the slightest break in quotations.

We cpiote:
Rice and Tapioca—

Per lb. Per lb.
Rice, stand. B... 0 031 0 033 Tapioca, staple.. 0 04 0 C4j
Rangoon............. 0 03g o 03$
Patna.................. 0 05 0 051 “ double goat — 0 051
Japan................  0 06 0 07 Carolina rice .... 0 08 0 081
Sago.................... 0 031 0 04 Louisiana rice  0 05 0 07

Spices—There has been a good steady 
trade since our last issue, with every in­
dication of good business ahead. Prices 
continue firm at previous quotations. For­
eign markets all point to continued firm­
ness, will steady trade. We quote :
Spices—

Per lb. Per lb.
Peppers, blk....... 0 18 U 19 Cloves, whole— 0 25 0 35

while__  0 23 0 27 Cream of tartar............ 0 25
(linger..................  0 18 0 25 Allspice..................  0 14 0 17
Cassia................... 0 21 0 25 Mace ..................... 0 80 0 90
Nutmeg..............  0 45 0 75

Dried and Cured Fish—There is still a 
small trade in these lines, at quoted 
prices, but generally the trade is unin- 
interesting. We quote:
Boneless fish, per lb.............................................................. 0 041
Cod tish, 1-lb. bricks .................................................. 0 06|
Boneless cod, per lb.................................................... 0 08 0 10
Quail-on-toast, per lb.......................................................... 0 06
Flitched cod fish, in cases of 100 lbs., per lb.............. 0 06

Country Produce.
Eggs—Eggs are coming to hand free­

ly, and in good condition, trade is fairly 
brisk at quoted prices.
New laid eggs, per «1o7, .............. ....................... 0 17A 0 18*

Evaporated Apples—Trade is reported 
as uninteresting with present quota- 
quotations nominal. We quote.
Evaporated apples..................................................  0 07 0 071

Beans—Beans are attracting little at­
tention, and quotations are nominal. We 
quote:
Beans, handpicked, per bush............................................. 1 83

" prime, No. 1 ........................................................... 1 65
, No. 2....................................................  1 53 1 60
per lb.................................................... 0 07 0 07*

Honey—Moderate arrivals continue to 
come to hand, and condition is reported 
as all that could be desired. Present 
quotations are ruling firm. We quote:
Honey, extracted clover, per ib............................... U t»7* 0 08

•• sections, No 1, per doz............................... 1 90 2 00
" " No. 2. “ .......................................... 1 65
“ Buckwheat, per lb.........................................  0 05 0 06
“ “ sections per doz.............................. 0 75 1 00

Fresh Fish—Fresh fish continues in 
good demand, with prices firming to ad­
vance. Arrivals are coming to hand in 
fine condition. We quote:
Fresh halibut, per lb..............

“ haddock “ ...............

“ cod steak, per lb.........
" lobsters, boiled,per lb. 
“ B.O. salmon, per 11»...

Shrimps per gal.......................
Whitetish, per lb...................
Herring, “ ..................
Pickerel "

.... 0 13 

.... 0 i»7 

.... 0 08 

.... 0 07* 
.... 0 25 
.... 0 20 

1 15 1 25 
... 0 08 
0 05 0 07 
0 07* 0 08

Grain, Flour and Bteakfast Foods. 
Grain—The market has shown greater 

activity since our last issue, and prices 
have again shown a more even tendency. 
Sales are reported for export of some 
Ontario Winter wheat. We quote :

All on track Toronto. 
Manitoba wheat, Northern No. 1 . 

“ “ “ No. 2..
“ “ “ No. 3..

Red and white, per bushel, old .

Barley " ........................
Oats, old, " ........................

Peas " new.......
Buckwheat " nominal. 
Rye, per bushel. " new — ,

1 08 1 
1 05 10 
0 89 0 .
0 82 0 83 
0 80 0 81 
0 50 0 52
0 43 
0 34 
0 71 
0 63 
0 64

0 43*
0 35 
0 72 
0 64
0 65

Breakfast Foods—Trade in cereals con­
tinues good, especially considering the 
time of year, new Winter wheat is now

to hand, and prices are firming up, roll­
ed oats showing an advance of 25c.
Oatmeal, standard aud granulated, carlots, on

track, per bbl................................................................
Rolled wheat in boxes, 100 lbs........................................

“ “ 50 lbs................................... ...............
Rolled oats, standard, carlots, per bbl., in bags...........

" in wood...........
" “ “ " for broken lots —

Rolled wheat, per 100-lb. bbl............................................
Oommeal..............................................................................
Split peas..............................................................................
Pot barley, in bags.............................................................

" in wood.............................................................

5 30 
2 90
1 50
4 75
5 00 
5 OJ
2 75
3 35 
5 U0
4 00 
4 25

Flour—Flour has been more active, 
with better prospects showing, hut the 
disposition is still to await future ar­
rivals. Prices meanwhile remain un­
changed. We quote as follows :
Manitoba wheat patents, per bbl. in bags............  5 00 55)
Strong bakers “ “   4 83 5 20
Ontano wheat patents “ “   4 40 4 60
Straight roller " “   4 30 4 40

Hides, Tallow, Skins and Wool The
market in hides has assumed an eccen­
tric attitude, suddenly jumping to a fig­
ure which n akes business pw,titles*, 
without apparent reason. No. 1 and 2 
have advanced l-2c. Lamb skins and 
pelts, 5c. to 10c., and country hides l-4e. 
to l-2e„ with similar advances all 
through. Trade is good, but arrivals are 
not coming to hand quick enough to 
meet demand. We quote as follows:
Hides, inspected, No. 1 per lb. ..

“ •• 2
Country hides, fiat, per lb...........
Calf skins. No. 1, sel eteti............

" " No. 2..............................
Lamb skins and pelt*..................
Rendered tallo w, per lb..............
Ünwashed wool, new clip, per lb.
Wool-washed fleece....................
Rejections........................................
Pulled wools, super, per lb............

.......  0 10
U 09* 

... 0 09 0 H.......  0 12.......  0 10
....................  0
... 0 04 00

. 0 25 0........  0
... 0 21 C
... 0 22 0

Your Profits 

come with your 

Customers'

Confidence

Sell them good goods. It 
pays you best, not only in the 
end but all the time. Quality 
goods mean business increases, 
more profit, success, and with­
out any trouble of returned 
goods and dissatisfied custom­
ers. Lion Brand Bulk 
Pickles have built their repu­
tation on the solid foundation 
of their Quality. They are, 
without question, the best 
bulk pickles made.

Everything is the best : 
Selected vegetables, w hole 
pure spices and a malt pick­
ling vinegar that is perfect.

Crisp, wholesome and 
apprizing.

They’ll sell.
$3.00 per 5 gal. pail

THE OZÜ CO., Limited 
Montreal.
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IS. B. Mark ets.
New Brunswick, Aug. 21, 1905.

TUKHE is improved business, though 
it might still be called quiet. With, 
however, the beginning of Sep­

tember Fall trade will commence. Not 
only is there the regular business of 
supplying the retail grocers in the city 
and throughout this Province, as well 
as a huge part of Prince Edward Island 
and Nova Scotia, but there is also a 
large business with those lumbermen who 
send crews into the woods. This is chief­
ly business in the heavy groceries. The 
accounts are large. Just now our tour­
ist business is large. August is the best 
month.

Spice—In spice the season of demand 
is just beginning. The market is tend­
ing tinner. Particularly is this true in 
cloves. There have been no cloves for 
a long time. <linger is still low and 
nutmegs are cheap. Cream of tartar is 
costing a shade lower.

Oil —in burning oil there is an im­
proved sale. The demand for Canadian 
burning nil is very small. Price of oil 
has been extremely low. In fact, oil was 
never so cheap as the present tank wag­
gon price. Lubricating oils are tin ding 
rather less sale as the season advances. 
There is a fair sale for paint oil

Burning oil. barrels. 17c. to 17 ]-2e.. 
tank wagon, 15c. Linseed raw, 52c., boil­
ed 55c. Turpentine $1.

Salt —in Liverpool coarse market has 
been well supplied this Summer, there 
being continued regular arrivals. Prices 
have ruled firm. Sales are good and 
this is the season of demand. Liverpool 
factory tilled has a limited sle. Cana­
dian tine is freely sold. There is in,- 
creased sale for fancy table salt prepar­
ed so as not to harden. Liverpool coarse 
salt. 02c. to 65c. Canadian fine, bulk 
bags, $1.15 Liverpool factory tilled. $1.10: 
Canadian tine bulk, barrels, $1.85 • Tra­
pani salt. 18c. to 20c. per bushel; Cana­
dian cheese salt. $2.25; Canadian fine, 
20-lb. boxes 23c., 10’s 14c. : Canadian 
butter salt. $2.20: barrels, 100-3 $3.30, 
60-5 $3.10, 30-10 $2.85 : cartons, cases of 
24, 60-5 $1.90.

Canned Goods —Many of our dealers 
are losing money on peas, as quite a 
quantity were carried over. New are 
extremely low. In spot corn and toma­
toes, prices are rather higher. Large 
quantities have been contracted for, both 
from association and outside packers. 
Fruits unchanged. In oysters, prices 
are firmer. Meats have a steady sale. 
New Spring salmon are here. This 
means rather lower prices. Lobsters 
hold at extreme figures. Domestic sar­
dines unchanged. Haddies, kipper and 
clams, only a fair supply. Scallops are 
scarce. Corn, $1.05 to $1.25 ; tomatoes, 
$1.30 to $1.35; beans, SOe. to 95c.; peas, 
65c. to 80c.; Flemish beauty pears, 2’s, 
$1.55 bartletts, 2’s. $1.70;' 3’s. $2.25; 
peaches, 2’s. $1.90; 3’s, $2.87 1-2; to 
$2.90 ; pumpkin, 85c. to 90c.; cherries, 
2’s, $2.35 to $2.50; salmon, pinks, $4; 
cohoes, $4.50 to $5.50; Springs, $5.75 to 
$6; lobsters, $12 to $13; sardines, 1-4’s, 
$3.75 to $4; haddies, $4; kippers, $4; 
clams, $3.75 to $4.

Green Fruit—Dealers are very busy. 
Bananas are still the backbone of the 
trade. Oranges, very scarce and high. 
Lemons are at almost extreme figures. 
There is a steady sale, but in small quan­
tities. Pears are high. Eastern as well 
as California stock now offered. Cali­
fornia plums are high. Quality line. 
Georgia peaches were a short crop. Cali­
fornios are high. Apples are still quite 
high. Melons sell slowly. Some grapes 
seen, but aie still high. ’The crop of 
Nova Scotia cherries was very small. All 
fiuits east are a light crop. Bananas, 
$1.50 to $2.50: oranges, California, $6.50; 
lemons, $8.00 per case, $6.50 per box ; 
tomatoes. 5c. per lb.; apples, $5; Cali­
fornia peaches, $2; pears, $4; plums, 
$2.50 ; melons, 60c.

Dried Fruits—This is a line of in­
creasing interest. California peaches 
and apricots have advanced rapidly. 
Prunes are higher and are much above 
last year. Old seeded are higher. While 
new California raisins are not quoted, 
full prices are expected. Loose musca­
tels are out of the market. Spot Valen­
cias are scarce. New will cost quite low, 
and the outlook is for good business. 
Malaga layers quoted about as last year. 
Loose, higher. In currants, old are high­
er : new will cost high ; market firm. The 
sale is for cleaned, chiefly in packages. 
Dates and tigs will be quite low. Peels 
about as usual. There was a wide range 
in the price of citron offered. Evapor­
ated apples are higher. The outlook is 
for full figures. Onions are a light 
stock. Valencias hold the market, prices 
firmer. Valencia onions, $2.50 to $2.75; 
evaporated apples, 7 l-2c. to Sc. ; Valen­
cia layers, 6 1 -2c. to 7 l-2c. ; loose mus­
catels, 3 crown, 7c. to 7 l-2e. ; seeded, 
8 l-2e. to 9 l-2c. ; currants, bulk cleaned, 
6 1 -2c. ; packages, 7c. to 7 l-2c. ; sultanas, 
7c.: prunes, 90-100, 25’s, 5c.; apricots, 
14c. : peaches, 12c.; dates, 4c.

Sugar—While the price has been ad­
vanced slightly, there is little confidence 
in the market. Stocks very light. Deal­
ers buy from hand to mouth. Some 
foreign granulated has been offered very 
low ; fair shape. Granulated, barrels, 
$5.10; bags, 5c.: bright yellow, barrels, 
$4.90 : second grade, $4.60; unbranded. 
$4.45.

Flour, Feed and Meal—Onlarios are 
again lower and it is felt Manitoba must 
follow. Difference is greater than for 
a long time. Oatmeal, while still high, 
is not so firmly held ; stocks large. Oats 
are rather lower. Cornmeal is higher ; 
a steady sale. Beans are unsteady in 
price, but are higher, though some have 
been able to import at shaded figures. 
Manitoba flour, $6.10 to $6.15 ; Ontario, 
$"5.05 to $5.10 ; oatmeal, $5.50 ; corn- 
meal. $3; hand-picked beans, $1.90 to 
$1.95.

N. S. Markets.
Halifax, N.S., Aug. 22, 1905.

REVIEWING the grocery trade 
since the opening of the year up 
to the present time, a member of 

one of the largest wholesale houses in 
this city said that business was now 
good; in fact it was beyond expecta­
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tions. The bad Winter and the back­
ward Spring very greatly affected busi­
ness, and he pointed out that during the 
month of February the Intercolonial and 
the Dominion Atlantic Railways moved 
freight only on a two or three days’ 
schedule, and this stagnated trade.

The markets are very slow at present. 
The Bank fish which have been made are 
coming in now more freely, and the last 
sale here ex-vessel was at $5.55. Heavy 
arrivals, however, will not be along for 
another month. Some shore fish front 
Newfoundland are also coming in, and 
are bringing from $5 to $5.50. Accord­
ing to advices from St. .John’s, New­
foundland, prices there are steady and 
unchanged. There is not likely to be 
any drop this month. The position of 
the market will he largely dependent on 
the size of the catch on the northern 
part of the (’oast of Labrador, from 
which there is no definite news at the 
present time. If the take by the float­
ers is about fair, the whole catch will 
be an average one, and even this will 
make a five dollar price for prime mer­
cantile. The northern floaters arc get­
ting more and more into the custom of 
bringing their fish home to make on the 
Newfoundland (’oast, and thus making it 
rank within shore, and tending to over­
stock the shore market and force down 
the price. The foreign markets are a 
little slow all around just at this 
time. The demand in the Portuguese 
and Oporto markets is light, and prices 
are low.

Canned Goods—Last season’s canned 
goods have all been cleared up, and the 
new pack is coining- to empty markets. 
The feature of the market at the present 
time is the low price of the new pack of 
peas. Standard brands are being quoted 
here at as low as 621c. a dozen. Local 
dealers have placed good orders this 
season.

Sugar—The demand for sugar contin­
ues good. Since .June 27 last there has 
only been one advance in the price. The 
increase was 5c. per 1(19 pounds, and 
this is considered something unusual in 
the preserving season. The demand 
may be said to be unusually heavy, and 
there is no indication of a change in 
prices. Holders of raw sugar are now 
more confident of the market. Quota­
tions here follow : Cut loaf, in bbls., 
$5.65; granulated, $5.10; Austrian granu­
lated, $5; bright yellow, $1.90; No. 1 
yellow, $1.60; unbranded yellows, $4.45. 
All net prices.

Hams and Bacon—On the local market 
hams and bacon have all been cleared up. 
Prices have been strong straight along. 
The supply has not been equal to the de­
mand, and at times there was a short­
age on the market. Hams are quoted at 
15c., and bacon at 12c. This has been 
an exceptionally good year for this 
class of goods. Teas and coffees are in 
good demand, with prices about steady.

BUSINESS CHANCES

PxR I NER w-inted with $2 000 capital in paying 
gr "Crry business in live Western Ontario 

city; stock and fixtures new; 1 ash busim ss ; sales 
$75 per day ; stock, $2,oco ; fixtures, wagons, 
horses, etc.. $1,000. Apply box X, The Cana- 
M vn Grocer, Toronto.

TENDERS will be received till September 1st fir 
retail grocery business of C. Mc I hargey, 

Stratf rd, Ont.; stock, $4,000 ; annual turnover 
$45.000 ; best stand in city. For particulars apply 
to C. Mcllhargey, Manager Stratford Wholesale 
Grocery Co.
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FISH X, OYSTERS
Fresh, Frozen, Dried, Green, Salted and

Prepared Fish

Oysters in Bulk and Shell 
Consignments Solicited

The largest and most up-to-date Fish Warehouse in Canada.
Prompt returns and best results.

LEONARD BROS.
References : 2°> 22> 24 artd 26 Avilie Square

BANK OF NOVA SCOTIA |AA| OMTDF'AI PO* BOX 639
R. G. DUN & CO. ^ 1 ’ ■ ■' I— LONG DISTANCE TELEPHONE

Montreal St. John, N.B., Grand River, Gaspe

THE BEST FI
FOR THE

LEAST MOI
LOUR
SIEY
matter where you try

In Up-to-Date Mill
You cannot buy any better flour than we make—nc

An Old Established Business with Ü

Our Brands 
of
Flour

TILLSON'S PRIDE 
DELIGHT 
WHITECOAT 
RAINBOW

Winter
Wheat
Blends
Manitoba Pat.

Rolled Oats, Flaked Wheat, Buckwheat Flour, Spill Peas, Pot Barley, Cornuieal
WE ARE MILLERS OF ALL THESE

MIXED CARS OUR SPECIALTY.

THE TILLSON COMPANY, Limited, - TILLSONBURG, ONTARIO
57
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THE OLD HOMESTEAD
people have made quality the first object of their efforts. For 

quality always tells in the end and, sometimes, as in the case 
of OLD HOMESTEAD canned goods, from the 

beginning.

Grocers who have worked late and early building up a 
good business know the importance of a reputation for just a 
little better goods than their competitors.

OLD HOMESTEAD goods just fitted their case. 
The labels were more beautiful, the tins more dependable, 
and the contents more delicious than any of the old brands. 

As a consequence,

OLD HOMESTEAD goods majde a strong hit with 
the consumer, and increased trade for the) retailer.

If you have never given OLD HOMESTEAD 
BRAND a trial, try them now. A small order will do at 
first, for larger will follow. Be sure you get OLD 

HOMESTEAD BRAND.

The Old Homestead Canning Co.
Picton, Ont.
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The Only 
Cooked

ÎÊTURI 
MG 28 The greatest success of all CEREAL FOODS

florj*?
r BETTER!

Than
.Meal

Cases 36 pkgs.
$4.50 c/s

Five case lots 
$4.40 C/S

Usual freight allowance

m “NORKA99

BECAUSE
“ NORKA ” has the flavor that never tires the palate.
“ NORKA ” gives the consumers full value for their money. 
“ NORKA ’’ pays the retailer a fair margin of profit.
“ NORKA ” is well advertised, thus creating and maintain­

ing an active demand—IT IS A SELLER.

INCLUDE A CASE WITH YOUR NEXT ORDER

neEBY, BLAIN CO., Limited
Sole agents for Canada and the British Isles. TORONTO

B. C. Markets.
Vancouver, B.C., Aug. 17, 1905.

RAPID as the expansion of the fruit 
growing industry has been in B.C. 
during the past two or hit9 

years, it by no means keeps pace with 
the vast market demand in the three 
Canadian west Provinces. A; Winn:- 
peg, and even further west, the remark 
is frequently made that B.C. does not 
give the people of the prairie citv a 
chance to try its fruit. The reason sim­
ply is that there is not enough fruit to 
go round. Down the main line of the 
C.P.R. as far as Regina, and on the Cal­
gary and Edmonton and the Prince Al­
bert branches, a considerable propor­
tion of B. C. fruit is now marketed. In 
fact, this year it is very noticeable that 
the fruit from Washington State and 
other U. S. points, is nearly displaced 
by similar varieties of fruit from B.C.

The peaches raised in the Okanagan 
are all being marketed in the Northwest, 
and they are of the very finest quality. 
A comparison with those from Califor­
nia results in a verdict in favor of the 
B. C. peach. It is juicy, luscious, and 
full-flavored. Firm of texture, it is yet 
as full of juice as a plum, though handl­
ing well and standing the shipment 
splendidly. This is but the second year 
that any quantity has been available for 
the market, but another year will see 
large additions to the quantities pro­
duced. Being raised on irrigated land,

the crop is independent of climatic con­
ditions and the number of orchards com­
ing into bearing is very considerable.

*

The work done by the British Colum­
bia Government in the past two years 
under the very able management of R. 
M. Palmer, of the Department of Agri­
culture, has placed B.C. before its na-< 
tural market in a proper light. It has 
shown that the varieties and the quality 
of fruit can be shipped from this Prov­
ince, and now the Northwest are look­
ing this way for their supplies. The 
work carried out by Mr. Palmer has been 
in the form of exhibits of fresh and pre­
served B. C. fruits at some of the lead­
ing Manitoba and Northwest exhibitions. 
Last year Winnipeg and Brandon were 
visited. This year both these places 
were favored with the handsome and at­
tractive fruit exhibits, and Indian Head 
and Regina were also visited. Mr. Pal­
mer, assisted by Mr. W. J. Brandrith. 
secretary of the B. C. Fruit-Growers’ 
Association, was in charge of the ex­
hibit. There was this year a much 
larger variety of fruit displayed for the 
reason that small fruits and cherries 
were later in their season, and apples, 
pears, plums, peaches and apricots were 
earlier. A very great range as to var­
iety was available. The exhibits through 
the three or four weeks of the campaign 
were refreshed from time to time by 
daily supplies shipped direct by growers. 
That which was in danger of going stale 
was sold at cost, and the people given
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a concrete illustration of the quality of 
the fruit of B. C.

Mr. Palmer, who has just returned, 
says that the campaign was in every way 
successful, and the splendid showing 
made is bringing the capacity of the 
Province as a fruit producer very strong­
ly before the people of the Prairie Prov­
inces. It merely remains for the grow­
ers in B. C. to continue as they have* 
started and they will capture the whole 
market, as soon as the supply enables 
them to do so.

For once more, and most authorities 
say for four years, the salmon run is 
over. The legendary fourth year of 
plenty has once more been well exem­
plified. Never was there a better run of 
fish. The regrettable feature is that nev­
er was there more waste. Millions of 
dead fish were floating on the waters 
of the Gulf. These were destroyed be­
cause the canneries could not take care 
of them in the heaviest portion of the 
run, and the fish would go stale. Some­
times it was the surplus of individual 
fishermen over the limit of 200 to the 
boat placed by the canneries. But un­
doubtedly part of the fault (the in­
dividual fisherman, of course, says all the 
fault) is to be charged to the fish traps. 
Thev swept with their great drag nets 
thousands at a haul. Scow-loads were 
said to have gone bad and to have been 
taken out to sea and dumped.

The serious feature of the salmon 
situation is that the prospects are that
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next year there will be a very light run. 
Also that 190S will be a poor run. Last 
year was extremel^_poor and in 1902 the 
run was but little better. The run of 
3903 being somewhat better than the 
other two years, making up the four year 
cycle, the ramiers think that 1907 will be 
better than the year 1900 and 1908. It 
was for this reason that the Dominion 
Government enacted the regulation to 
tuake a close season for the two years 
last mentioned. This will, however, be 
inoperative, because the Legislature of 
Washington State failed to enact co­
operative measures.

Settlement is progressing in Northern 
B. C. this year to an extent hardly to 
be credited. Up the Skeen a River and 
its branches, hardy pioneers have push­
ed their way in to valleys known to be 
fertile for farming as well as rich in 
coal, timber and minerals. The Premier. 
Hon. Mr. McBride, and the Minister of 
Lands and Works, Hon. Mr. Green, have 
returned from a tour of the northern 
part of the Province, which the Premier 
dubs ‘‘New British Columbia,” so great 
is its extent and so great the develop­
ment beginning. It is anticipated that 
in reaching the coast a line from the 
G.T.P. will cross this region, hence the 
attraction of so many prospectors and 
settlers there. They are preparing to 
go in for grain and cattle very exten­
sively and have a large area under set­
tlement.

WHOLESALE GROCER'S HOLIDAY.

MR. Hugh Plain, of the Eby, Blain 
Co., Limited, Toronto, is taking 
a well earned holiday through 

Quebec, the Maritime Provinces and the 
Eastern States, in company with his 
daughter. The Grocer had the privi­
lege. and pleasure of an interview at the 
Windsor, and a few hours of pleasant 
reminiscences were indulged in. Re­
cognizing in Mr. Blain one of Toronto’s 
leading merchants, and undoubtedly one 
of Canada’s best known figures in 
wholesale grocery circles, The Grocer 
took occasion to inquire into his views

on grocery conditions and trade matters 
in the West. Speaking of grocery af­
fairs, Mr. Blain said : ‘‘The general con­
dition of the grocery trade in Toronto 
and as far as my knowledge goes, of 
Ontario and the west generally, is most 
satisfactory, and the outlook decidedly 
encouraging for a good season’s trade. 
Crop conditions on the whole are good, 
trade is on a good basis, manufacturing 
steady and new industries springing up 
in a substantial manner. As regards 
my own city, I may say that Toronto

Mr. Hugh Blain,
The Eby-Blain Co., Limited., Toronto.

is assuming the position its geographical 
location entitles it to, that of the leading 
receiving and distributing centre of the 
products of the soil, and with the com­
pletion of the several lines of railway 
under construction by the C.P.R., the 
Great Northern and James Bay lines, 
will more than ever make it the centre 
of a vast trade. The serious fire which 
visited our city last year was a hard blow 
but the vitality of the commercial in­
terests of Toronto, with the enterprise of 
the business community, was strong 
enough to overcome the disaster, and to­

day the effect has shown itself in a 
greater and more substantial rebuilding 
in the visited section. It is this very 
commercial resiliency that makes Toronto 
great and augurs for a great future. It 
would be impolitic for me to make com­
parisons with your great metropolis, its 
position is well known and recognized, 
and the growth and prosperity of Mont­
real reflects itself upon the country.”

Reverting to the conditions between 
the iobbing and retail grocery trade, Mr. 
Blain stated that many of the questions 
that had been disturbing in the trade 
were eliminated and those that were still 
of a more or less frictions character 
would gradually be reduced and done 
away with. ‘‘It requires only a ra­
tional consideration of matters, a com­
mon sense consideration of the condi­
tions surrounding many of the retailers, 
to bring all these disturbing elements 
into line, and so place both the jobber 
and retailer on a footing where a rea­
sonable living profit will obtain. The 
calling of the grocer is one which at 
best is none too profitable for the amount 
of money invested, the hard labor, long 
hours and the natural risks of the busi­
ness necessary for its conduct, and it is 
in the interests of the trade generally 
that many of the changes introduced 
have been made, and I believe, eonseien- 
otisly are admitted as being positively 
beneficial by even those who were too 
prone to criticize the movement as one 
of caste or class. Trade is in a contin­
ual state of evolution and conditions that 
were logical twenty or even ten years 
ago, could not he accepted and workable 
now, and it is necessary that business 
men, both wholesale and retail, adapt 
themselves to such means and methods 
as are in keeping with prevailing con­
ditions. onlv by so doing can all inter­
ests be satisfactorily served."’

Mr. Blain and daughter spent Sunday 
and Monday in Montreal, departing for 
Quebec and the Sagnenay. The sight 
of the squadron of H. S. H. Prince Louis 
of Battenburg at Quebec will be one tak­
en in by them en route. Mr. Blain ex­
pects to be back in Toronto during the 
second week of the Exhibition, no doubt 
greatly benefitted by the tour.
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INCER80LL, CANA DA-FACTORY.

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World's Fair St. 
Louis, Mo., 1904. Proven the purest and best, 
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
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Results are more convincing than arguments.

Our blend of PICKLING SPICES gives best results.

TODHUNTER, MITCHELL & CO.,
7 East Front Street. TORONTO

NOT ONLY IN THE
MARITIME PROVINCES

but throughout the entire Dominion of Canada have

BOR
«Eagle” Brand 
Condensed Milk

DEN’S
AMDS

“Peerless” Brandand Evaporated Cream
obtained the favor of the trade. Quality alone has won this preference.

William H. Dunn, Montreal

r$É

Erb & Rankin, Halifax. N.8.
W. 8. Clawson & Co., St. John, N.B.

J08. IRVING, 92 Wellesley St., TORONTO Scott, Bathgate & Co., Winnipeg, Man.
Shallcross, Macaulay &Co., Victoria and Vancouver, B.C

To the Trade...
In Parry Sound, Nipissing and Algoma Districts.

We wish to advise the withdrawal of our late representative, Mr. 
Wm. C. Sutton.
As yet we have not made any arrangements for covering your 
territory, and may find it necessary to solicit your business by mail 
for a short time.
All business you may see well to favor us with will receive care­
ful attention, as to goods and prices and prompt shipment.
As soon as we complete our arrangements, will advise through 
these columns and by direct circular.

JAMES TURNER CO.
HAMILTON, ONT.

*4 !-H-14-H-l-l-l l-H H-l i I l l I I-l l-l l <-l-H-l+l l l l H l l l l l l l l H I I I-H-l-I-H H-I I I I I-l-l-l-f-l l-H
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FRUIT and PICKLES
*• Now is the time the housewives are putting up their Winter stock. See that you are ;
I! well supplied with the following : ;

Fruit Jars, all sizes, Rubber Rings, grey and white, Ten cent tins Bottling Wax, ready to use, !
One lb. cakes Paraffine Wax, ready to use, Whole Pickling Spice, A I values,

Parke’s Catsup Flavor, Imperial Vinegar, none better.
And to keep the flies away, Wilson’s, Smith’s and Bacon’s Fly Paper and Tanglefoot.

§ LUCAS, STEELE & BRISTOL, HAMILTON. \\

THE YEAST ON THE SQUARE— 
JERSEY CREAM Y EAST CAKES.

TO THE TRADE,—
We beg to thank you for your very liberal orders for Jersey Cream 

Yeast Cakes since the dismissal of suit against us by the Privy Council of 
England. We were totally unprepared for the large business, but have done our 
best by shipping part orders to keep you all supplied, and trust within the next 
*ew days to catch up with orders and ship same day received, as we are largely 
increasing our staff.

Again sincerely thanking you,
We remain,

Sincerely yours,

HAMILTON YEAST CO.

THE YEAST ON THE SQUARE- 
JERSEY CREAM YEAST CAKES.

THEY ARE AT IT AGAIN
Book your TARTAN Salmon and Canned Goods

before it is too late.
Long Distance Phone 596

BALFOUR & CO., - Hamilton, Ont.
62
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MANITOBA MARKETS
Special Report from the Winnipeg Office of The Canadian Grocer. 

Quotations corrected by telegraph up to 12 a.m. Thursday, August 24th, 1905.

BUSINESS continues very active in 
all branches of the wholesale groc­
ery trade, and local houses have 

no reason to complain of Mid-summer 
dullness. Values throughout are firm 
and particularly in foreign dried fruits 
there is a very strong tendency towards 
much higher prices this season.

Sugar—Prices continue steady at the 
figures quoted for several weeks hack. 
The local prices have not been affected 
by the speculative changes in New York. 
We quote :
Montreal granulated, in bbls....................................... 5 65

" " in sacks.....................................  o 60
“ yellow, in bbls..................................................  5 15
“ “ in sacks................................................ 5 10

Wallaceburg, in bbls................................................... 5 §5
*' in sacks.................................................. 5 oO

Icing sugar in bbls......................................................... 6 25
“ “ in boxes..........................   6 4p
" " in small quantities.................................... 6 85

Powdered sugar, in bbls................................................ 6 05
" “ in boxes.............................................. b 25
“ “ in small quantities............................ 6 50

Lump, hard, in bbls.......................................   6 35
" " in 1-bbls...................................................... 6 45
“ " in 100-lb cases............................................ 6 35

Canned Goods—Canned meats are in 
very heavy demand and salmon is sell­
ing well for September-October delivery. 
Prices are steady. We quote :
Apples, 3’s, 2 doz. cases, per case.........................  2 15
Cherries, red pitted, 2’s, 2 doz.......................................
Currants, red, 2 doz. cases, per case...........................

" black, “ " .............................
Gooseberries, “ “ ...........................
Lawtonberries, 2’s, “ “ ...........................
Pears (Bartletts), “ “ ...........................
Peaches, 2’s, “ “ ...........................

" 3’», ;; ;;
Raspberries, red, ^ ^ ...........................
Strawberries, heavy syrup. 2's, per case.......................
Plums, Lombard, 2 doz. per case..............................

“ green gages, 2 doz. case, percase....................
Pineapples, 2b, sliced, 2 doz. cases, per case.............

" 2’s, whole, " “ “ ..............
“ 2$'s, whole, “ “ “ ..............
“ 2 s, grated, “ “ “ ..............

Tomatoes, 3's, per 2 doz. cases.............................
Com, 2’s '*' “ ............................
Peas (No. 4), 2's, per case......................................

“ (No. 3), early June, 2’s ................................
“ (No. 2), Sweet Wrinkle, 2’s.........................
“ (No. 1), extra fine sifted, 2’s.......................

Beans. " " ..............................
Salmon, Fraser River sockeye, per case............

“ Skeena River, “ “ ............
“ River's Inlet, “ “ ............
“ Red Spring, “ “ ............
“ humpback, “ .............
“ cohoes. “ ............
“ Clover Leaf, Fall delivery, 1 to 4 case?.
“ “ “ 5 to 9 cases.

Pork and beans (V.C.P. Co.), I s, per doz...........
“ " 2's, “ .........
“ “ 3 a, “ .........

Soups (Van Camp's), per doz.

2 20

1 90

2 20 
4 28 
3 35 
3 75 
3 50 
3 35 
3 50 
3 75 
3 75
2 90
3 00
3 28 
2 35
2 50
4 25
3 75
4 50
4 50 
2 85
2 35 
1 48
1 63 
1 88
2 68 
1 95 
6 25 
6 00
5 90
5 75
3 75
4 85
6 30 
6 20 
1 25
1 90
2 60 
1 25

Picnic Supplies List—Selling briskly 
during the hot season. We quote :
Boneless chicken, lb. tins, per doz............ ................ 3 25

*• turkey “ "   3 25
" ducks “ “   3 25

Canned chicken (Man. Can, Co.) per doz..................... 3 25
“ turkey “ " ................... 3 25

Corned beef “ 2’s “ ................... 2 7£
“ " Is “ ..........:....... 155

Roast beef (Man. Can. Co.), 2’s, per doz....................... 2 65
“ (Clark’s), l's, per doz ..................................... 1 50
“ “ 2’s. “   2 65

Potted meats, $’s, per doz...............................................  0 55
Veal loaf (Libbey’s), 1 lb., per doz................................. 1 25
Ham loaf 
Chicken loaf

lib. 
I lb. 
1 lb. 
| lb. 
lib.

Lunch( tongue (Clark’s), l’s, “ .........................
Sliced smoked beef (Lilly's), 1-lb. tins, per doz.

14b. f
Chipped

1-lb. glass, 
1-lb. tins, 
Il­l-lb. tins,
1-lb. glass, “ 

Sliced bacon, “ 1-lb. tins, “
“ “ 1-lb glass, “

Corned beef (Clark’s), 1-lb. tins, per doz............
“ ' “ 2-lb. “ “ .............

Lobsters (new), 14b. flats, per 8-doz. case.........

2 50
1 25
2 50
1 85
3 05 
3 00
2 90 
1 80
3 10 
3 35
1 45
2 50
3 06 
3 10 
3 25
1 50
2 65 

16 001-lb......... .................................................
lb. tails, per 4-doz. case......... — 10 25

-lb. tails, “ " ......... .... 14 50

Lime Juice— Still some demand at 
following prices:

“Montserrat," pints, per doz.............................. 4 00 4 25
“ quarts, “   6 80 7 00

Local brands, pints. “   1 60 2 50
quarts, “   3 00 4 50

“ bulk, per imp. gal....................................0 65

Salad Dressings—Selling well at fol­
lowing prices :
Durkee’s, per 2-doz. case...................... ...................... 7 00
Royal, small, per doz......................................................  2 85

“ large. “   4 75
Vinegar (C. A B.), bottles, pints, per doz...................... 1 20

" quarts, “   2 10

Sauces—Prices are quoted as follows :
Worcestershire, Lea & Perrins’ $ pints, per doz........ $3 65

pints, “  6 00
White's j pints "  0 90
Paterson's $ pints “   0 90

pints “   1 75
Essence of anchovies (C. & B. ), per doz........................ 3 00
Yorkshire relish (Goodall & Backhouse), per doz........1 90

Macaroni and Vermicelli—Selling in 
10 lb. boxes at 6c. per lb. The French 
in 1 lb. packets, is now quoted at 8 l-4c., 
a slight reduction.

Spices—Prices are quoted again as 
last week :
Pepper, black, in 10 lb boxes, per lb............................. 0 18

11 white, “ 5 “ “   0 26
Cayenne pepper, in 2 and 5 lb. tins, per lb................... 0 20
Cloves, in 5 lb. boxes, per lb.......................................... 0 18
Cassia, “ “ "  0 15 0 18
Allspice, “ “ “   0 12$ 0 15
Ginger, in 10 lb. “ “  0 10 0 18
Mixed spice, in 5 lb. boxes, per lb............................. 0 20
Mace, in 5 lb. boxes, ptr lb........................................... 0 70
Black pepper, per lb...................................................... 0 IS
White “ “ .............................................. _.. 0 25
Cinnamon (ordinary), per lb..........................................  0 16$

“ (extra choice), per lb..................................... 0 24
Nutmegs, per lb ............................................................. 0 25
Cloves (according to quality) ............................. 0 14$ 0 25
Ginger, per lb.................................................................. 0 10
Allspice, per lb......................................................  0 8$ 0 10
Mace, per lb..................................................................... 0 70
Mixed spices, for pickling.............................................. 0 12

,r 4-oz. packets, per doz........ 0 75

Rice, Tapioca and Sago—There have 
been no further changes since last week. 
Tapioca is still very firm with a strong 
tendency to advance. The demand is 
heavy. Japan rice has been very scarce 
on the local market for some time, but 
new supplies are now available. We 
quote as last week:
Rangoon rice, per lb.............................................  0 03J 0 03$
Patna “ " ...................................................... 0 04$
Tapioca, per cwt..................................................... 3 70 4 15
Sago, per lb..................................................................... 0 03$

lastPot and Pearl Barley—Quoted as 
week at following prices :
Pot barley, per sack.........................

rley, per half sack (49 lbs)..Pearl
2 20 
1 65 
3 30

Syrups and Molasses—Quoted at fol­
lowing steady prices :
Syrup “Crown Brand,” 2-lb tins, per 2 doz. case 2 00 

,r “ 5-lb tins, per 1 “ 2 405-lb tins, per 1 
10-lb tins, per $
20-lb tins, per $
$ barrel, per lb. . 
Sugar syrup, per lb..

“ Kairomel " syrup, 2-lb. tins, per 2 doz. case..
“ “ 5-lb............................
“ “ 10-lb........................... .....
“ “ 20-lb........................... . ..

Barbadoes molasses in $-bbls, per lb.................
New Orleans molasses in $-bbls, per lb.............

“ " in barrels........................
Porto Rico molasses in $-bbls., per bbl.............
Blackstrap, in bbls., per gal................................

“ 5 gal. bats , each.........................

2 10 
2 50 
2 25 
2 25 
0 031 
0 03$ 
2 20 
2 65 
2 40 
2 45 
0 04

0 31 
0 33 
2 25

Coffee—There are no new features in 
the local coffee market. Prices are quot­
ed as follows :
Whole green Rio, per lb............................................... 0 10$

• 'j roasted, per $6...................... 0 13 0 15
Standard Java in 25-lb. tins, per lb..............   0 33
Old Government Java in 25 lb. tins, per lb................  I 32

“ “ Mocha................................................  0 32
Imperial Java, in 25 lb. tins, per lb.............................. 0 29
Pure mocha “ “ “ ...........................  0 25

“ Maracaibo............................................................. 0 19
Choice Rio....................................................................... 0 17
Pure ■**    0 16$
Seal Brand (C k S) in 2-lb tins, per lb......................... 0 32

........................ “ 1-lb n “ ......................... 0 33
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IT’S 
HOLBROOK'S

THEN WE 
KNOW. ITS 

GOOD "
This is the urxarumous 
opiruurx of all who haVe
tested MOLBROOKs

jiNE Worcestershire
Gfnp0dE0 SAUCE
//STEN!

You ft Customers L/ke It, 
Your Jobber Sells It.

YOU Sell It Too.
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CANNED FRUITS
We have been so busy discussing the Canned Goods’ situation in gen­

eral the past few weeks that we have neglected mentioning Canned Fruits.

We are very pleased to be able to say that Our Canned FlTIÎtS this 
season are the very finest that have ever been packed in this or any other 
country. [ Owing, however, to the very high prices we have had to pay 
this season for fruits (you know how much more you yourselves have had 
to pay for your fruits this season) and, also to the increased cost of sugar, 
we have had to make a slight advance in prices over last season, we could 
of course, have kept down the cost of packing by slack filling the tins and 
by using less sugar, but in conformity with OUr determined policy tO
pack only goods of the very best quality, we have filled the cans to
their capacity and have preserved the fruits in extra heavy Syrup. In 
this connection we may say that some packers have been accustomed to 
pack their fruits in a light syrup. We, however, have preserved our 
fruits in an extra heavy syrup, which means an extra cost for sugar of 
about 15c. per doz.

We consider it highly important that you should call the attention 
of your customers to the fact that all our fruits known as Heavy Syrup 
and Preserved, under any of our brands, are equal to the finest 
home-made fruits, and are ready prepared for the tables of the
most faStidiOUS. You should also draw your customers’ attention to the 
fact that we only accept for canning purposes fruits at their highest stage of 
perfection and when best fit for table use.

We guarantee our fruits to be absolutely pure and preserved 
with cane sugar only. Our fruits are also put up under perfect 
sanitary conditions and in a most scientific manner.

If you have not yet placed your season’s order for fruits you should do 
so at once, as the pack is limited and the demand is extraordinarily strong.

Housewives have come to realize that the canned fruits of the 
Canadian Canners, Limited, are cheaper in price and better in
quality than those preserved in their own kitchens. If you wish to in­
crease your trade in canned fruits, buy and sell Only brands such as :
Aylmer, Little Chief, Log Cabin, Bowlby’s, Auto, Simcoe, Delhi, 
Boulter’s, Lalor’s, Thistle, Kent, Lakeport, Schenck’s, Lowrey’s, 
Saylor’s Brands. Canadian canners, Limited, Hamilton.
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Local Blends: —
Mocha and Java in 2-lb. tins, i»er lb..........................  0 23

“ “ Mb. - ........................ 0 24

Cocoa—I*i ices are ((noted locally as 
follows :
Epps’ i lb package, per lb.......... ................................ 0 33
Fry's J lb “ Homoeopathic, per li>..................  0 30

“ Jib “ tins concentrated, perduz........... 2 40
Mott's Soluble, in bulk, 12| lb tins, per lb.................. 0 19
Cowan's, in 10-lb tins, per lb......................................... U 15
Mott's Homoeopathic, Js’s ..........................................  0 25
Van Houten's. j's, per doz............................................ 2 75
Baker s, in J-lb tins, J-lb tins, per lb............................ 0 42

Chocolate—Local houses are «(noting 
following prices:
Baker's unsweetened, per
Men 1er, I s, per lb........................

1's, “ ........................
Mott’s Diamond, J and A per lb

0 30 
0 35 
0 34 
0 22 
0 22i

Clark’s Meats Have Been Tested
And Found Satisfactory

Every Live Grocer prefers to buy goods that 
are advertised, that have been tested, that have 
a reputation and hold the confidence of the 
consumer. He Knows lie has everything to lose 
and nothing to gain by buying untried products.

Jam—Prices continue as ((noted last 
week :
U. Ai B. jams in 1-lb tins, assorted, per doz, 

‘ . “ “ strawberry, “
", " “ raspberry, “

•' “ glass, assorted, “
“ “ “ raspberry,
“ “ “ strawberry, “
“ “ 7-lb. tins, assorted, per lb
“ “ r “ raspberry, "

Upton's jam (in Winnipeg), per pail..........
“ (in Brandon), “ ..........
“ (in Calgary), “ ..........
“ (in Lethbridge), “ ..........
“ (in Edmonton). “ ..........

1 65
1 85
2 00 
2 Of* 
2 41) 
2 20 
0 12 
0 13t 
0 50 
0 52 
0 57 
0 57 

.0 60

Marmalade — Prices are <|ii<ite<l as fol­
lows :
Marmalade (C. & B. ), 1-lb. glass, per doz.

“ “ 7-lb. tins, per lb.. .
“ “ 4-lb. tins.
“ (Upton’s), 7-lb. pails, per pail .
“ “ 1-lb. glass,

1 80
1 50 
0 09o 104
0 50 
1 20

Nuts —Still <|iioted as follows
Almonds, per lb......................................................

“ (shelled), per lb.......................................
Filberts ..................................................................
Peanuts,................................................................
Jumbos...................................................................
Walnut , per lb......................................................

“ (shelled) “ ................................
Pecans, per lb........................................................
Brazils, per lb.........................................................

.... 0 124 

.... 0 28 

.... Oil 

.... 0 111 

.... 0 14 

.... 0 12 
... 0 25 

0 15 0 16 
.... 0 16

Foreign Dried Fruits -There is little 
tu add to the long resume of the situa­
tion in these columns last week. Almost 
every item in the foreign dried fruit list 
shows a strong tendency to advance. 
Currants have already been advanced 
and will go much higher. Raisins are 
firm and all indications point to higher 
prices for the new season’s crop. Apri­
cots and prunes are also advancing. We 
«(note-
California raisins, muscatels, 3 crown, per lb............. 0 064

.............................. 4 “ .............. 0 071
“ “ choice seeded in 3-lb. packages

per package.............................. 0 063
“ “ choice seeded in 1-lb packages

per package ...................... 0 08 0 081
“ “ fancy seeded, 1-lb. packages,

per package..............................  0 094
Prunes, 90-100 per lb.......................................................  0 043

“ 80-90 “   0 05
" 70-80 *•   0 051
“ 60-70 “   0 05Î
“ 50-60 “   0 06|
“ 40-50 “   0 074

Currants, uncleaned, loose pack, per lb....................
“ dry cleaned, Filiatras, per lb......................
" wet cleaned, per lb......................................
“ Filiatras in 1-lb pkg. dry cleaned,per lb — 0 07
“ Vostizzas, uncleaned..................................... 0 064

Hallowee dates, new per lb......................................... 0 051
Figs, cooking in bags, per lb................................  0 03| 0 04
Apricots, choice, in 25-lb. boxes, per lb..................... 0 114
Apricots, choice, in 25-lb. boxes,per lb.......................  0 103
Apricots, standard in 25-lb. boxes, per lb............. 0 10
Peaches, choice, “ “     0 121

“ standard “ "   0 12
Pears, (choice halves) “ “   0 121
Plums, choice (dark pitted) per lb..............................  0 10
Candied Peel—Lemon peel, per lb..............................  0 09

Orange “ ............................... 0 091
Citron ' ............................... 0 14

Teas—Prices are quoted locally as fol­
lows :
Congous, M. 12, half chests, per lb...............................  0 12

“ “ cads, per lb........................................... 0 13
“ S.C.P. and M. 14, half chests, per lb............... 0 15
“ “ “ cads, per lb........................ 0 16
“ A. A N., in cads, per lb................................... 0 19
“ J.A.P.. No. 1, “ ............................... 0 25

What are you going to do about it ?

All Grocers Should Stock
THE STAVANGER PRESERVING CO Y’S

Crossed Fish Brand
Norwegian

Smoked Sardines
Selected Fish -Pure Olive Oil-Patent Decorated Tin

TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo” is a money saver because it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs ypu nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

PICKLES
“Queen Quality” Pickles

nixed and Chow 
Bulk and Bottled

Our Swèet Pickles do not Sour, and our 
Sour Pickles do not Mould.

Taylor & Pringle Co.
limited

Owen Sound, Ont.
65

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED
O. E. ROBINSON & CO.

INQER80LL
Established - - !•••

COMMON SENSE
I» 11 | ^ [Roaches and Bed-Bugs
^,LLa l Rats and Mice

All Dealers and 381 Queen St. W.
TORONTO, ONT.

Dealers find Common Sense a very good seller lor 
the reason that It gives general satisfaction and each 
customer tells others about same.

Write for prices.
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NOTICE NOTICE NOTICE

JOBBERS Salesmen Only JOBBERS
Have you heard that BODE'S GUM CO. will give away

$10,000.00 IN PRIZES
on

December 31st, 1905 ?
WRITE FOR PARTICULARS TO

BODE’S GUM CO.,
28-30 St. George St., - Montreal, Canada

TAKE NOTICE!
There may be others just as good, but there is nothing better than

Bode’s Brands of Chewing Cum

ï
The rapid growth of demand for BODE'S BRANDS OF GUM 

is a proof of their superiority in

QUALITY, CLEANLINESS AND STYLE

BODE’S GUM CO.,
28-30 St. George St., - Montreal, Canada
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77s
Sixty Years 
Ago

COX’S 
GELATINE

SS celebrates in 
1905 the 60th 
anniversary

of its introduction to the Canadian public

FIRST in 1845 in strength and purity, 
and first still after all these years.

Canadian Agents :
C. B. Colson & Son, Montreal
D. Masson A Co.,
A. P. Tippet A Co., "

J. & 6. COX,
Ltd

Gorglo Mills, 
EDINBURGH

OAKEY’S The original and only Genuine 
Preparation for Cleaning Cut­
lery, 6d. and Is. Canisters

'WELLINGTON1
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

TeltlE Mi, " ' , Eilanl
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

EAGLE
BAKING POWDER

is a winner every time. It 
wins friends wherever intro­
duced. "Try a sample order.
We guarantee satisfaction 
with every package. Ask 
your jobber for prices.

AGENTS WANTED EVERYWHERE

J. H MAIDEN, Agent
MONTREAL

Doultrÿ; 
jTSH

Ceylon, bulk, per lb.......................................................... 0 18
“ Pekoe P H.T., in J chests, per lb...................... 0 18
“ broken Pekoe, No. 62 in chests, per lb.......... 0 18

No. 414 and 418, " .0 20
“ “ No. 412, in chests. ---- 0 22

No. 57. “ “ ... 0 25
Gunpowder, in quarter chests, per lb............................. 0
Young Hyson, in & chests, per lb.................................... 0 26
Scented Orange Pekoe, in cads, per lb......................... 026

Fish—Prices continue as quoted last 
week.
Lake Superior trout.................................. ...... 0 10
Gold eyes....................................................... “ ---- 0 03
Blue fish........................................................... “ .... 0 18
Mackerel........................................................... " — U 15
Red snapper..................................................... “ — 0 15
B.C. salmon..................................................... “ — 0 13
Halibut............................................................. “ .... Oil
White fish (L. Winnipeg), per lb.................................... 0 06
Pickerel................................................................................ 0 15
.Tacktish...............................................................................  0 04
Finnan Haddie.................................................................. 0 09
"Halifax ” brand salt cod, fish cakes 24-l's “ ---- 0 11
"Acadia" .......................... 20-1 s " .... 0 09
..Bluenose " “ " " 20-1 s " ---- 0 07
,, Acadia " " " 2-lb. boxes......... " — 0 09

M " 4-lb. "  " .... 0 09
" " shredded. 24 cartons,per bx.......... 2 00
" " " bulk, in 15-lb. boxs. ... 0 08

Large Labrador and Nfld. salt herrings per 1001b......... 5 00
" " " " per 20-lb. pail......... 1 20

Salt mackerel, in 20 or 30-lb. pails.................................  0 12J
Finnan Haddie, in 15 or 30-lb.boxes.............................. 0 08
Smoked halibut strips.....................................................  0 11
Kipperetl gold eyes, per doz........................................... 0 45
Yarmouth bloaters, 60 in box, per box ....................... 1 50
Lobsters, fresh boiled, per lb..................................... 0 25
Caviare, extra, small jars, per jar.................................... 0 40
Frog legs, 6 doz. in box, per doz..................................... 0 40

Evaporated Apples— As unfed last 
week, the evaporated apple market is 
very firm and new supplies from the 
east could not he sold at the prices now 
quoted to the trade. We quote :
Evapo-ated apples (choice). 50-lb. case.................... 0 OS

“ " (fancy). “ .................... 0 08j
Beans-Hand-picked beans arc still 

quoted at $2.10 to $2.If) per bushel, and 
the ordinary grade at $2.

Woodenware—Prices arc quoted as 
follows :
Butter tubs, woodeu hoops, 2 iu nest, per nest.. 0 42 0 45

" " 3 " " ............. 0 70 0 73
“ wire hoops, 2 “ “ ...................... 0 63
" “ 3 " " ............. 1 00 1 05

Pails, 2 hoops, per<loz........................................... ... 1 95
" fibre “ ...................................................... 3 25

Wash tubs,common and wire hoop, per nest of 3---- 2 00
“ " “ No. 0, per do 11 85
" " " No. 1, .... 9 50
" " " No. 2. .... 8 40
" " fibre, per nest of 3........................ 2 90

Butter boxes, per nest of 3, to hold 14, 28 and 56
lbs................................................................................... 0 56

Butter boxes, per nest of 2,to hold 14 and 28 lbs......... 0 29
Butter tubs, fibre and cover, per doz............................  4 00
Butter moulds, for Vh. bricks, per doz....................... 1 85

Buckwheat Flour— Quoted at $1.70 
per half sack.

Breakfast Cereals—Quoted as last 
week :
Rolled Oats, 80-lb. sacks, per cwt.................................. 2 40

40-lb. " " ................................ 2 45
20-lb. " " ................................ 2 50
8-lb. " “ ................................  2 80

Commeal, in sacks, per cwt ......................................... 1 85
" in à sacks. " ........................................... 1 90
Eggs—Produce houses are paying 18c. 

per dozen for strictly fresh eggs deliver­
ed in Winnipeg.

Maple Products— New maple syrup 
from the Eastern Townships in Quebec 
Province is selling at $5 for 5-gallon 
tins. Sugar in quarter and half-pound 
cakes is selling at $3 per 25-lb. box. 

Honey—Prices are as follows:
Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00

“ " 5-lb tins, 1 doz. in case, per tin............... 0 50
" “ 10-lb tins, 8 in case, per tin...................... 1 00
“ “ 60-lb tins, per lb........................................... 0 07

Fancy comb honey, 2 doz. to the case, per doz......... 2 50
“ “ " “ per case, — 4 75

The Canadian Grocer

CONDENSED OR "WANT” 
ADVERT1SEHENTS

Advertisements under this heading, sc. a ward 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as fi.ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

YEARLY CONTRACT RATES

100 words each insertion, 1 year.............................. $30 00
" 6 mouths........... 17 00
1 ‘ 3 months.....................  10 00
" 1 year ..................... 17 00
" 6 mouths...................... 10 OS

25 " " 1 year....................... 10 00

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address 
is wanted to call on the trade in Ontario ; no 

samples to carry; a very good opening for a retired 
or retiring general merchant who desires a light, 
healthy occupation, with good remuneration if 
successful; give references. Box 260. Canadian 
Grocer, Toronto. [astf]

WANTED.

FLOUR millers, situation by practical man; good 
references. Wilson, care Graham postoffice, 

Tilsonburg. [f]

BAKER, at once ; good on bread and cakes ;
must be steady ; state wages, with board; 

mixer in shop. J. Leece, Coldwater. [f]

GROCERY clerk wanted ; state experience and 
salary required ; also if any experience in 

crockery. Apply, with references, to C. Stephens 
Co., Limited. Collingwood. [f]

IMMEDIATELY, clérk for general store, to take 
1 orders in surrounding country, and deliver 
same ; give references, experie nee, and full parti­
culars. Charles Lowrey, St. David's, Ont. [f]

SITUATION WANTED.

BAKER, second hand, wishes situation. E. 
Band, 708 Somerset Street, Ottawa. [f ]

BAKER, good on bread and cakes ; would like 
a steady position ; strictly temperate ; could 

take charge. Harry Brand, Point Edward, [f]

Game

Any quantity of 
fish shipped.

AND
Oysters.

«y» PORTAGE AVE .
Address—Hall P. O. Box Tel,

MADE IN
CANADA

^ BRAND
MAPLE SYRUP

w,,B,mP«.V.,n. HAS A FLAVOR EQUAL TO FRESH GOODS DIRECT FROM THE BUSH.
67

C9C

1949



THE CANADIAN GROCER August 25, 1905

INDEPENDENT-SURE THING!

IT is easy to buy canned PEAS now at cost ; also very 
easy to criticise them, but it takes a lot of study and 

hard work to produce a satisfactory canned pea. We 
hope that every Packer is producing the best pea pos­
sible. This will do more to increase the consumption 
than the cost prices. We are doing our best to make 
the “AUTUMN LEAF BRAND” just right. We 
have a few thousand cases more of the medium grade 
peas to offer at prices that will forever eliminate the 
Hawker in that line.
“AUTUMN LEAF BRAND CORN.”—When 

it comes to nice fancy sweet sugar corn it is a ioo to one 
that we lead. Reasons why:—Our Manager learned 
the corn canning business with the world-renowned corn 
packer, J. W. Jones, of Portland, Me., commencing 
August, 1869, and followed the business from that time. 
He has a thorough technical knowledge as well as the 
practical experience of all these years, with and at the 
head of some of the oldest and largest Packers in the 
U.S., as well as with the most important Packer in 
Canada. If you want more proof, and the best 
line of canned corn, ask for the “Autumn Leaf Brand.”

The Frankford Canning & Packing Co., Limited
Independent F* rarikford

Packers Ont. A- H. ALLEN, Manager
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Business Changes

Ontario.

WO. GORDON, general merchant, 
('reunions,' has assigned to U. 

• Tew, Toronto; meeting of 
creditors held August 21.

(i. Weir, grocer, Carlelon 1’lace, has 
sold out.

.1. McKay, grocer, Hamilton, has sold 
out to (’. Rossi ter.

A lludgin, grocer, Toronto, has sold 
out to (’. A. Butler.

Yarn y A Meyers, grocers, Port |)o\er, 
have been burned out.

W. B. Scott, miller, Milford, has ad­
vertised his business for sale.

M. .1. Bailey, confectioner and fruiterer, 
Berlin, has advertised his business for 
sale.

K M. Maitland, confectioner, Peter- 
horo, has advertised her business lot- 
sale.

W. McGaughey, grocer and baker, Pem- 
broke, has sulTcted loss b) lire; fully in­
sured.

Walter Bros., general merchants, 
l.istowcl, have su He red loss by smoke 
and water.

.1. Clark A Co., grocer, baker, Hour 
and feed merchant, Woodstock, has as­
signed to Geo. Smith.

W. 1 locklev, general merchant, Proton 
Station, has assigned to W 1,. Young; 
meeting of creditors to lie held Aug. 25.

W. Cochrane, general merchant, Balti­
more and Burnlev has assigned to W. 
Ilarstone, meeting of creditors to he 
held Aug. 29.

Quebec.
K. Gagnon, grocer and liquor dealer, 

Quebec, is dead.

The stock of II. Picard, grocer, Mont­
real, has been sold.

The assets of Z. Brunt, grocer, Mont­
real, were sold Aug. IS.

Sharpe Bros, have registered as pro­
vision merchants, Montreal.

M. P. Dixon A Co., general merchants, 
Beebe Plain, have assigned.

The assets of M. I,. Rosseau, grocer, 
Montreal, were sold Aug. 2d.

The assets of M. Amy<>\ grocer, 
Montreal, are to he sold Aug. 25.

The assets of K. G i beau It. hay met 
chant, Ste. Martine, are to he sold

K. A. Waugh A Co. have registered as 
grocers and liquor dealers, Montreal

Gillespie A Co. have registered as 
wholesale grocers and wine merchants, 
Mont t eal.

Nova Scotia.
K. M. Boutilier, lish dealer, Halifax, 

has suffered loss hv lire to the extent of 
$5,111111.

McLeod A McDonald, general mer­
chants, Inverness, have assigned to (i 
(). Korsylit, ollicial assignee.

New Brunswick.
W. A. Koxvler, general merchant. Belle 

Isle Creek, is offering to compromise at 
511 per cent.

Manitoba and N. W. T.
P. W. Martin, general merchant, Mac­

Gregor, is selling out.
C. II. Kraus, grocer, Medicine Hat, 

has sold out to W .1. Brougham
A. K. Smalley. West bourne, general 

merchant, has sold out to P W Martin.
IIamelin Bros. A Co., general mer­

chants, Mclila, have sold the Lauder and 
Kindlay branches.

British Columbia.
('has. Richards A Co , general mer­

chants, Kcrnic; claims requested to i»e 
lilcil before Sept. 7.

TRADE
is there all right.

SYRUP OF MALT 
EXTRACT OF MALT

A cough cure and tonic 
respectively. Should be on 
your shelves. They are 
not expensive.

SEND FOR SAMPLE.

CEO. SLEEMAN, Guelph, Ont.
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THIN CASE LINING PAPER
«LL SUIS FOR SHOE CASES IFFIcIeVt

Canada Paper C°*SAMPLES AND PRICES 
FOR THE ASKING. TORONTO MON 1 REAL

Who doesn’t sell

YORK
Metal Polish? It has no 
equal. Can be had in liquid 
or paste ; is clean and bril­
liant. 10c. and upwards.

Send for Sample.

ANGLO-CANADIAN SUPPLY CO.
3 Wellington St. E., TORON TO

WE IMPORT
Canned Goods, Apples, Grain, Maple 
Syrup and all Canadian products.

WE EXPORT
English and Continental Groceries, Sweet­
meats. Oils, Colours, Chemicals, etc.

Let us hear from you.

T. B. BOWYER & CO.
89a Fenchurch Street, London. Eng.

THE STANDARD

Computing Cheese Cutter
INSURES PROFITS

IN CHEESE
1. —It cuts to accurate weight.
2. It computes precise money value.
3- It cuts without waste.
4. It preserves the cheese.

Every gixuvr an afford it.
No grocer can afford to lu- without it.

Price and Terms Right. Write for Folder.

THE WALKER PIVOTED BIN
AND STORE FIXTURE GO.,

516 Board of Trade Building. - TORONTO
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Established 1860

The Park, Blackwell Co.,
Limited

Pork and Beef Packers Provision Merchants
Lard Refiners Manfrs. Canned Meats

Toronto, Ontario

We are always in position to execute promptly all orders
for

Pork and Beef Products,
Canned Meats,

Lard, Butter, Eggs
and Cheese

If our travellers are not calling upon you write us for Price List and
send us your orders direct.

Quality always reliable. Prices right.
NOTE.—For the convenience of our Cape Breton customers we have established a branch 

warehouse with full stocks of meats, etc., constantly on hand.
$
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BUTTER

CHEESE

ECCS

DAIRY PRODUCE AND 
PRO VISIONS

BACON

LARD

HAM

CHEESE AND BUTTER BULLETIN
Montreal, Aug. 21, 1905. 

HERE has been another advance in 
the cheese market. Unfortunate­
ly, however, it seems as if this 

last, advance had again been too sudden 
and carried too far, and the consequence 
will probably be another dull spell until 
British importers get accustomed to the 
higher prices and again commence to 
send in their orders.

While the situation, as formerly point­
ed out, is undoubtedly strong, the high 
prices ruling at present are certainly a 
“stumbling block” for legitimate order 
business, and the more conservative 
dealers are commencing to show a de­
sire to sell their present holdings rather 
than add high priced stock to them; in 
fact it is not considered safe or good 
policy to stock up with goods at pres­
ent high prices for future demand, no 
matter how sound the situation may 
appear at present. There is a limit to 
the value of goods, and when any article 
which has been considered a necessity, 
becomes a luxury, the general demand 
falls into insignificance, and the it the 
available supplies ate hound lo meet a 
limited demand.

The supplies from Canada are un­
doubtedly a most important factor in 
the British cheese markets, but, after 
all, there are many other sources of 
supply to he considered. When our sea­
son of production ends a new season 
opens in the Antipodes, and thus it goes 
on. The British consumer may he 
obliged to pay a little more for his 
pound of cheese, and perhaps he may eat 
a little less to even up; at any rate it 
is well for merchants to act with cau­
tion when prices reach a point where the 
consumption might fall off.

Our stocks are still at a low point, 
hut while our recent shipments are now 
showing a decrease as compared with 
las't year, stocks in (heat Britain have 
lately shown a slight increase. On the 
other hand, our daily receipts are falling 
oil, and there is no doubt a considerable 
shrinkage in the How of milk. Present 
values may therefore be justified, but 
there does not seem to be much room to 
continue the upward movement in prices.

Butter has also advanced again. Re­
ports from the United Kingdom tell us 
that, butter has not been selling well; a 
considerable quantity has been carried 
over until it became stale, etc. This is 
unfortunate, but we have no control over 
it. If the British importer wishes to 
speculate for higher prices and over- 
holds his butter, it is his property, and 
he can do what lie likes with it. But if 
this deteriorated article is put on the 
market as finest Canadian creamery it 
may be said that our product may suf­
fer in reputation, and we may lose busi­
ness without any fault of ours. Our 
average quality of creamery butter, 
while it is fresh, is wholesome and

palatable, and it does not seem right 
that speculation should be allowed to 
ruin the reputation of our product.

From our present standpoint prices 
are not likely to recede, and, as butter 
is wanted, a good, fair trade should re­
sult. The British retailer may resort 
to cheap substitutes, as “Margarine,” 
but where butter is wanted such substi­
tutes will not till the demand.

Dairy butter continues lo be scarce 
and dear, and will probably remain in 
this position for the balance of lIn- 
season.

LONDON, ENG., PRODUCE LETTER.
(By Our Own Correspondent.)
1IE public holiday during the week 

of A tig. 10 lias had the effect of 
making the s|iot demand for but­
ter even quieter than usual, but. 

owing to the general shortage, good 
prices are being asked and, in most cases, 
realized. Naturally the retail trade is 
viewing the upward tendency with con­
siderable anxiety, and it remains to In- 
seen whether they will continue to buy at 
prsent stitlisli prices.

The London market has not responded 
to Canadian prices ; nor can it be expect­
ed to do so, owing to the upward leaps 
and bounds of quotations, and buyers 
have been compelled to recede. For in­
stance, to-day (Aug. 10) quotations on 
eastern creameries e.i.f. stand at 108s. 
as against 102s. a week ago, and those 
firms who were fortunate enough to pur­
chase at a lower figure then ruling have 
cleared out at a substantial profit. But 
at such a price it seems almost an imj- 
tfeasibility for merchants to make money, 
and unless stocks are very short Can­
adians will find it difficult to command 
tl.e prices asked for.

In the matter of quality, reports go to 
show that there is still considerable 
variation in quality, and this also de­
serves consideration. It is felt that, in 
course of time, Canadians will succeed in 
shipping butter of a more uniform qual- 
itp, and it might be said right here that 
if a milder butter can be sent along, it 
will be a decided improvement. Koine 
of the casks, casually inspected, are 
found as salt as brine. This refers morn 
particularly to the London market.

As to packages, there appears to be a 
decided preference for boxes over pails 
here, the former securing a saving of 
from one to two shillings in the handl­
ing. This does not mean to imply that 
pails do not give satisfaction, for, taken 
together, they give no cause for com­

plaint, although some districts ship bel­
ter than others.

The Danish market is unchanged to­
day and quotations are steady, the rapid 
advances of late interfering very much 
with the sale. Finest Danish butter is 
quoted at 120s. to 122s. New Zealand 
is expecting to realize high prices for 
butter also, having rapidly cleared off 
their last shipments over here some 
weeks back. This is evidently going to 
be a vear of great caution in the butter 
world here, for with confusion reigning 
in Russia, heavy calls from the contin­
ent on Danish supplies, and short sup­
plies from elsewhere, buyers, unless care­
ful, will be involved in heavy losses. 
As is always the ease in such situations, 
the speculative element is strong.

In regard to the question of the but­
ter supremacy on this side, about which 
some mention was made in The Cana­
dian Grocer of July 14, the palm would 
undoubtedly go to the country producing 
butter of the most uniform quality and 
weight, and the most regular supplies. 
The ever-varying demand of the world’s 
markets forbids regular supplies to this 
(ouutrv and gives birth to that sik-cu- 
latioii in which both quality and weight 
are often sacrificed, so that there seems 
little probability of any country ever 
being in a position to claim the palm as 
its own. But at the same time it must 
be fully understood that the public de­
mand, which after all is of paramount 
importance, will always bo for the best 
quality, and the country that neglects to 
turn out the finest grade will have to 
take a back seat. There are periods 
in every year when butter from each 
country shows improvment over others 
for the time being. A correspondent 
reports that he has seen New Zealand 
qual to Danish, and others coidd say the 
same, especially in regard to last season. 
F^r that matter, times have been—not 
seldom either—when Canadian butter 
has been voted “equal to any.” When 
salting, the limit should be from 2 per 
cent, to 3 per cent, of salt, for heavily 
salting simply means deteriorating the 
value, which in the long run is against 
the maker.

Last minute reports show that the 
bacon market is (inn, and prices are on 
the upward turn. Supplies are shorter 
than was expected from most sources, 
and. although there has been an advance 
of from 2s. to 3s. on Canadian, good 
sales are secured.

In cheese, the market is firm and ac­
tive. with an all-round shortage. There 
are very few fine Canadian left, and 
all classes of Dutch are taken up on 
landing. The general outlook is good.
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MILK.

Tills is the Condensed Milk Package the public 
throughout Canada recognize as a guarantee ot richness 
and purity.

It pays the Grocer to sell Milk that is sure to please. 
The reliable character of Reindeer Condensed Milk 

is the reason why so many grocers give it prominent 
shell-room.

TRURO CONDENSED MILK CO., Limited, TRURO, N.S.

ALWAYS PREPARED
to furnish prices on car lots or less in

BUTTER—Creamery and Dairy 
CHEESE--*' ' ' and Flats (twins) 

EGGS—Fresh and Pickled
OUR MOTTO :

Prompt shipment and one quality, namely, the best

The J. A. McLean Produce Co.,
EXPORTERS and WHOLESALE DEALERS

74*71-77 Celborae Street

— Toronto.

Limited 

PROFITS IN CHEESE

Mice, Insects, Dirt, Shrinkage, Samplers
The Enemies of the Grocer who sells Cheese.

Automatic Cheese Cabinets
keep the cheese as clean and fresh as when first cut, and preserve it from 
the ravages of mice, dirt and tasters.

Its operation is simplicity itself. Just lower the door and the cheese 
slides out, automatically, on its revolving base in position for cutting, 
retiring into the cabinet as promptly when the door is closed. The cheese 
is always temptingly in view, under glass.

PRICE The Cabinet is a very handsome glass, polished hard- 
■— — ^ wood display case ; a most attractive fixture.2)) / .O U Place one on your counter anti it will in- 

_ . crease your cheese sales and profits and
F.O.B. Factory pay for itself many times over.

Write for folder illustrating our single and double 
Refrigerator Cheese and Cheese Cutter Cabinets.

The Walker Pivoted Bin and Store Fixture Co.
Factory, BRAMPTON Head Office, TORONTO

| MAH*

ifNSBO

SHORT ROLLS
New, Mild, Sweet, Sugar-cured, 
Boneless, either Smoked or in 
Pickle, the very nicest and cheap­
est line on the market.

Hogs are undoubtedly scarce and 
high in price. Order now, before 
the prices advance.

F. W. FEARMAN GO.,
LIMITED

HAMILTON
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PROVISION AND DAIRY MARKETS.
TORONTO.

Provisions—The market has been fair­
ly good since our last, demand continues 
to advance, with little change in arrivals. 
Smoked breakfast bacon has advanced 
1c. Lard has again advanced l-4e. Hogs 
are slightly easier, purchases having been 
made at $9.75.

We quote for this week:
Long clear bacon, per lb.........................
Smoked breakfast bacon, per lb............
Roll bacon, per lb..................................
Small hams, per lb...................................
Medium hams, per lb...........................
Large hams per lb................................ .
Shoulder hams, per lb.............................
Backs, per lb............................................
Heavy mess pork, per bbl....................
Short cut, per bbl....................................
Shoulder mess pork, per bbl....................
Lard, tierces, per lb..................................

" tubs " ..................................
" pails " ..................................
" compounds, per lb...........................

Plate beef, per 200-lb. bbl........................
Beef,hind quarters..................................

" front quarters..................................
*' choice carcases................................
“ common............................................

Mutton......................................................
Spring lamb................................................
Veal ...........................................................
Hogs, street lots.......................................

........ SO llà
. 0 14 0 15
. 0 llà 0 12
........  0 14
......... 0 14
......... 0 13
. 0 10è 0 11 
. 0 15 0 16
........ 17 50
21 50 22 00 
14 50 15 30 
0 10 0 101 
0 101 0 10à

. 0 lüà 0 loi 

. 0 07$ 0 071 
12 00 12 50 
.8 50 8 75

5 00 5 50
6 00 7 00
5 00 6 00
.... 0 08

. 0 10 0 11 
0 07 0 09à

. 9 75 10 00

Butter—Arrivals of butter ave still 
enmimr in slowly, this fact with demand 
on a steady increase has resulted in still 
further stiffening prices, and creamer­
ies have made a further advance of lc.

All arrivals to hand have been sold 
for immediate consumption, nothing go­
ing into cold storage to increase, stocks. 
Available stocks have not been known 
to be so low for a long time. The pres­
ent conditions arc expected to continue 
until after harvest operations are com­
pleted, so that with the usual steadily 
increasing demand at this season, prices 
are expected to continue firm. We 
cpiote :

Per lb.
Dreamery prints.......................................................... 0 23

* ' solids, fresh.............................................. 0 22
Dairy prints.......................................................  0 19 0 20

" in tubs..................................................... 0 18 0 20

Cheese—The market in cheese contin­
ues to firm up in sympathy with the but­
ter situation, prices being"advanced l-4c. 
Home consumption is good, with foreign 
markets steady, owing to lower basis of 
the U. S. prices. The export market is 
not expecting any serious movement un­
til prices reach a more steady basis.

Per lb.
Cheese, large................................................................  0 111

" twins .............................................................. 0 Ilf

Cheese Board Report.
(For week ending August 22.)

Board. Boxes. Price.
Belleville......................... 0 IQ 0 11 5-16
Brock ville........................ o iii

0 11 5 16Cowansville .................... ............. 1,074 0 IQ
Russell.............................. 0 11| o inWoodstock....................... 0 lOf 0 loi
Stirling............................. 0 10 13 16
Citmpbcllford.................. ............. 1,350 0 10 13-16

.............. 780 0 10 15-16 0 11
Madoc............................... ............. 1.U00 0 11 0 11 1 16
Kingston.......................... ............. 1,075* 0 10 5 16
Tweed............................... 0 111
Perth...............................................5,350* (not quoted)
Listowel........................... ..............1,715» 0 111
Napanee........................... 0 11 1 16 0 111
Ottawa............................. 0 11 0 Ilf
Kemptville.......................
Farnham, Que................

............. 1,380* 0 11|

............. 182 0 11
Iroquois............................ ............. 1.060 0 11
Huntingdon, Que............. ............ 260* 0 11

* White and colored.

MONTREAL.
Provisions—There is no change in the 

provision market. Trade is fair, and the 
demand steady, both local and country. 
Fair trade is passing in lard. Hams 
and bacon are steady and receiving good 
support from local trade. Receipts of 
live hogs are equal to demand, though 
packers are not prepared to pay prices 
asked too readily.
Lard, pure tierces ....................................................... 0 10

'* ..............................5-lb tubs .... 0 101
" .......... 20-lb. pails, wood (101) .... 2 10
“ cases,10-lb. tins,60 lbs. incase 0 10?
“ " 5-lb. " .... 0 10i
“ " 3-lb. '* .... Oil

SALT SALT
TABLE, DAIRY AND CHEESE 

SALTS
FINE AND COARSE SALTS IN 

SACKS AND BARRELS
LAND SALT

C. R. COOPER

Toronto Salt Works
TORONTO, ONT.

AGENTS FOB THE DOMINION SALT AGENCY

FREE TO BUTCHERS

We are in receipt of a communicatios 
from C. S. Page, Hyde Park, Vt., whicn 
authorizes us to say to those of our readcr- 
who are engaged in the Butchering Busi 
ness, that if they will send him a postal card 
with their name and post office address 
thereon and say that they saw this notice in 
the Canadian Grocer, he will enter their 
names on his list of customers and send 
them free, postpaid, from time to time as 
issued, his Hide Bulletins, which give the 
ups and downs of the market on Beef Hides, 
Calf Skins, Horse Hides, Tallow, Bones, 
Cracklings, etc. Mr. Page has been in the 
Hide and >kin trade for more than fifty 
years and has the reputation of being re­
sponsible and reliable.

EXPORT TRADE DEPARTMENT.
FIRnS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. O. HALL & GO.. 
Monument House, Monument Squabs 
London, E.O.

DAVID SCOTT A CO.,
Est. 1878. 10 North John St.. Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Boos, Bacon, Apples, 

Poultry.

HAMILTON WICKES A CO.. 
Canned Goode Brokers, Bastcheap, Lon 
don, and Victoria Street. Liverpool 
Reports and valuations made on Canned 
Meats.FIsh.Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LBTHBM & SONS,
Leith. Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers; connection of 50 
years over all Scolland. Referenoes, Bank 
of Scotland, Leith.

GRIFFIN A CULVBRWELL, 
Brokers, invite consignments of general 
produce, especially Butteb, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us.

139 Redoutes St., Bristol, Eno.

B. BIBRMANN A CO.,
FRUIT AND PRODUCE BROKERS,

5th Ed. A B C. Code,
Oardipp, Wales.

APPLES AND ALL BINDS OP FRUIT AND 
PRODUCE.

GEO. R. nEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden.
LONDON. W C. - - - ENGLAND

European representatives and 
distributors, Earl Fruit Co., 

California, U S.A.
Specialties,

FRESH. DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

JAMBS MARSHALL,
ABERDEEN, Scotland.

Consignments invited of all kinds of 
Dominion new season's produce. Apples, 
Canned Goods, Provisions, Flour, Bran, &e.

Personal attentien and prompt returns 
guaranteed. Oablee, "Halcyon." Godes,

This space $15 per year.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London. E.C. T. A., "Acriton, Liver­
pool." Code. A. B. C., th Ed.

This space $15 per year.

Telegraphic Address, "Fondants, London.'
A. B. 50WBRBUTTS & CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers: Hill & Sons, 16, West Smitbfield

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubock & Schlpmsnn,

Commission Agents and Merchants.

THOS. BOYD A CO.,
IS Kino St., LIVERPOOL,

are open te receive all kind» of Canadian 
Peoducb. Highest references. Wide 
connections. A. B. O., 4th and 5th ed., 
Western Union and Lieber's Codes. T. A. 
"Boyd."

WH1TELEY, riUlR & CO., 15 Victoria St., Liverpool, England
We handle consignment* of CANADIAN MEATS,

CHEESE AMD BUTTER
We sell cost, freight and insurance. Western Union Code.

London, Liverpool, Glasoow.

Salter & Stokes,»”London, Eng.
IMPORTERS OP CANADIAN

CHEESE, BUTTER, EGGS AND POULTRY.
Beferenee, London City and Midland Bank, West Smithfield We buy outright.

73



Ihc Canadian Grocer. DAIRY PRODUCE AND PROVISIONS August 25, 1905

BUTTER
When you have one or 100 tubs 

write us for price

The WM. RYAN CO., Lmm
70 end 72 Front St. E., Toronto,

butter-eggs

buyers and SELLERS
Correspondence solicited from ONTABIO, 

MANITOBA and LOWEB PBOVINCES.

Rutherford, Marshall & Co.
Wholesale Produce Merchants,

TORONTO.

WILSON'S
FLY PADS
WILL CLEAR THEM OUT

BEWARE OF SUBSTITUTES

Stock the kind ihe housekeepers ask for. 
Avoid poor imitations.

Butter Tubs
BEST WHITE SPRUCE
50—30—20 lb.

ORDER. NOW

WALTER WOODS & CO.
Hamilton and Winnipeg.

Lard, Boar's Head brand, tierces, per lb... .... 0 06Z
“ “ i-tierces, per Id..................... 0
“ “ 60-lb. fancy tubs................... 0 07|

Cases, 20 3-lb. tins, per lb................   U 07?
“ 12 5-lD. tins “ ............................................ ° 07i
“ 6 10-lb. tins “ ............................................ J

20-lb. wood pails, each .................................... ......... }
20-lb. tin pails, each....................................................  1 *
Wood net, tin gross weight—
Canadian short cut mess pork........................ $19 OU $20 OU
American short cut clear ............................... 19 00 20 00
American fat back............................................. 19 00 21 00
Breakfast bacon, per lb....................................  • • • • 0 14
Hams..................................................................  0 13 0 1«£
Extra plate beef, per bbl................................... J1 50 12 00

Cheese—The cheese market is keeping 
operators interested. The high prices 
ruling and the condition of the English 
market does not make for profitable 
business by dealers. Activity is the lead­
ing characteristic of the market. The 
report that dealers cannot get orders at 
present prices would indicate the pres­
ence of short interests. Prices, 11 l-4e. 
for Quebec, 11 3-Sc. for Township, and 
11 l-2e. to 11 5-Sc. for Ontario.

Eggs—The egg market is firm in tone 
but unchanged as to our last prices. An 
improvement is shown in stock arriving 
due to cooler weather and the fact that 
liens are getting the benefit of the grain 
fields. Country buyers report having to 
pay 16c to 17c. for straight gathered 
stock, though in exceptional cases 15 
]-2c. was paid. Selects are selling at 
22c., No. 2 15 l-2e. to 16 1 -2c. and 
straight gathered 17 l-2e. to 18c.

Butter- Butter market is firm and 
steady. Trading is not heavy and buy­
ers complain of inability to get supplies 
at profitable prices. Fancy Township 
creamery is quoted at 22 3-4c., choicest 
22 l-4c. to 22 l-2c., and good to fine 
21 3-4c. to 22 l-4c.
Finest creamery.
Medium...............
Fresh dairy tubs

0 221 0 23 
0 22 0 221 
0 211 0 22 
0 17 0 181

MANITOBA.
Coamery Butter— Prices are un­

changed since last week. We quote 
following selling prices to the retail 
trade :
Finest fresh creamery, in 56-lb. boxes.....................   0 21

' i 28-lb. boxes ...................... 0 21......  0 21......  0 22
in 14-lb. boxes.. 
in 1-lb. bricks..

Dairy Butter—The future of the mar­
ket is uncertain, but in most quarters 
a decline is looked fyr. Local houses 
arc paying 14c. per lb. f.o.b. country 
points this week for No. 1 dairy.

Cheese—Prices are now quoted as fol­
lows :
Finest Ontario, large.....................................................  0 11Î

" Manitoba, large.................................................. 0 11
“ “ twins .................................................. 0 11*
“ “ small ...................................................  0 Ilf

Lard—We quote:
Lard, 50-lb. pails, per pail........................................... 5 25

" 20-lb. “ ,r ............................................... 2 15
“ 3-lb. tins, per case 60 lbs................................... 6 75
" 5-lb................................  f 60

Pure lard in bbls, per lb............................................... 0 10

Cured Meats—Prices are unchanged 
from last week. We quote:

SMOKED MEATS.
Hams, selected stock, special mild cure....................  0 15*
Bacon, “ '* “ ....................  0
i?. - ’ „ h !• n noPicnic, ....................  xHams, sugar cured, assorted sizes..............................  0 14

“ heavy , 20 to 30..............................  0 12j
Picnic, “ assorted sizes................................ 0 08
Shoulders, “ .................••••................................  0 08
Bacon, " breakfast bellies,........................... 0 14$

breakfast backs........................... 0 12
Wiltshire sides............................ 0 15$
spiced rolls, long......................... 0 12
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Manitoba butts.............................................................. ® ®9$
“ " skinned................................................  0 10
“ “ boneless and rolled....................... 0 11
“ rolls, boneless............... ............................. G 11

DRY SALT MEATS.
Bacon, dry salt long clear ..........................

“ “ " smoked................
*' “ “ boneless backs,...

Shoulders “ “ ...............................

0 10 
0 11 
0 11 
0 08

BARREL PORK.
Heavy mess pork, boneless, per bbl .... 

“ “ “ per $ bbl...
Standard mess pork, per bbl..................

“ “ “ per $ bbl.. .........

16 00 
9 00 

16 50 
9 25

PICKLED GOODS (COOKED).

Pig's feet............................  5 50
Pig's tongues ............... 14 50
Boneless bocks....................  8 50

40 lbs. 20 lbs.
3 00 1 60
7 50 4 00
4 50 2 50

Sweet pickled spare ribs, not cooked.ptr lb.......
,r hocks, “ “ ----

15 lbs.
1 25 
3 00
2 00 

. 0 04 
, 0 04

ST. JOHN.
Provisions—In barrel pork prices are 

higher, stocks are veiy light. Heavy 
mess pork can hardly he bought in the 
local market. There is a fair supply of 
clear. There is a wide range in qual­
ity. Beef also higher. Canadian is very 
scarce. In pure lard, western packers 
largely out of the market. Prices high­
er. Refined lias also been slightly ad­
vanced. In hams, prices quite high. 
Rolls scarce. Fresh beef is dull. Domes­
tic, is low and of hut fair quality. Lamb 
keeps at quite full price. Farmers are 
busy haying. Veal has hut a light de­
mand. Little offering, Mutton, dull. 
Pork lias little sale.

Mess pork, per bbl... 
Clear pork " ...
Plate beef " ...
Domestic beef, per lb. 
Western beef “
Mutton 
Veal
Lamb, each “
Pork **
Rolls
Lard, pure, tubs “ 
Refined lard? tutm ...

$18 50 $19 00 
18 00 20 00 
14 00 15 00 
0 05 0 Of,
0 08 0 081 
0 05 0 06
0 07 0 08
8 (X) 9 00
0 07 0 08
0 15 0 16
0 111 0 llj 
0 112 0 12 
0 081 0 m
0 081 0 09

Butter—Prices rather higher, particu­
larly for best grade. Supply of bent 
quality not large. There is always a sale 
for good butter, hut people keep mak­
ing poor stuff and wasting money and 
time.
Creamery butter. 
Best dairy butter 
Good dairy tubs.. 
Fair “

0 20 0 22 
0 18 0 19 
0 17 0 18 
0 16 0 17

Eggs—There is just a fair supply. The 
market is chiefly supplied from Prince 
Edward Island. Prices rather higher.
Eggs, hennery.. 

“ case stock
0 20 0 22 
0 17 0 18

Cheese— Advanced prices are asked. 
The make in these lower Provinces is 
light. Twins are in demand.
Cheese, per lb........................................................... 0 HI 0 12

FIRST FOR JAPAN.
The first shipment of Canadian cattle 

ever made to Japan will sail from Van­
couver to Tokio via the Athenian on 
Sept. 18 next. They will be used for 
improving the cattle breeds of Japan.

Casey & Macdonald, general mer­
chants, Balcarrcs and Coupar, have dis­
solved partnership.
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Blue Ribbon

If there is one thing more than another that a grocer ought to have it is a 
policy of continuity—continuous support of worthy goods, continuous rejec­
tion of unworthy goods.

Blue Ribbon
Ceylon Tea.

has done more for your sales than any other tea—made them stationary when 
before they used to fluctuate, corralled the fastidious buyers when before you 
could not please them. Let no one alienate you from Blue Ribbon Tea. 
Red Label Line, 40c.

The Comfort

Bed and Douche Pan

S*1* .<

Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses
MANUFACTURED BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT.

You Visit

MONTREAL
Sometimes, Don’t You?

Next time don't fail to see our 
samples of

CROCKERY
AT----------

401-402 Coristine Building

MONTREAL

BARNARD & HOLLAND CO.
N.B. Always glad to hear from you by mail
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Canadian Fruits
We are receiving daily

BLACK CAPS, LAWTONS, 
BLACK CURRANTS, PEACHES, 

PLUMS, APPLES, PEARS.

Canadian Vegetables
TOMATOES, CUCUMBERS, 

GREEN PEPPERS, EGG PLANT, 
CORN, CABBAGE, ONIONS.

TORONTO, ONT.

Foreign Fruits
ORANGES, LEMONS, BANANAS.

Sundries
SWEET POTATOES, LIMES, 

WATER MELONS.

Main 520. THAT H3 Front 
East.

the Trade is convinced of my ability 
to satisfactorily take care rf country 
fruit orders is pleasantly proven by my 
daily increasing Business. Try me

Ton snrm.
Fruit Broker, - - - - TORONTO.

GREEN FRUITS
AND VEGETABLES ^

TOMATOES. CUCUMBERS 
GREEN CORN, CABBAGE

Buy from the Grower and get 
absolutely fresh stock.

ridge hall fruit farms
E. E. ADAMS, Leamington.

FRUIT AGENCY WANTED IN BRITAIN
Green and Canned, not Jama 

House, with 20 yea re* connection, in N.E. 
of England wants sole selling agency for that district. 

Unimpeachable business and bank references given. 
Only first-class firms represented.

J. iv. LEAKE, - SCARBOROUGH 
30 BARWICK STREET

Tel. Ad. “Leake, Scarborough."

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make pcompt 
remittance.

THE W. A. GIBB CO.
Packers and Exportera 

6-7 Market St., HAMILTON

The fruit and vegetable growers of 
Hamilton held their third annual picnic 
at Brant House Bark, Burlington Beach, 
on Aug. 16.

A new building is under way in Berlin, 
Ont., on King street, between the Sehlie- 
man and Bose stores. When completed 
it will be occupied as a fruit store by 
I.ongo Bros.

In his latest report to the Department 
of Trade and Commerce, Ottawa, C. M. 
Kittson, Canadian Commercial Agent to 
South Africa, says South Africa imports 
a considerable quantity of box shocks 
for her productions of apples, pears, 
eggs, bananas, etc. Sweden at present 
monopolizes the demand, but there is no 
reason why Canadian manufacturers 
should not get a share of the trade if 
they will adapt themselves to the re­
quirements of South African importers. * *

*

Recent estimates made from present 
indications of the California citrus crop 
for next year point to a record-breaker. 
That there will be upwards of 35,000 
carloads is certain, and the aggregate 
may reach 40,000. The current year ends 
Oct. 31, with shipments that will total 
more than 30,000 cars, and the daily 
average now is about 20 cars.

If the estimates given prove Correct 
the crop next year will break the record 
by fully 5,000 cars, as the present sea­
son is doing by about 3,000 cars. Re­
turns for the shipments this season show 
that the Southern California Fruit Kx- 
shange will have distributed $7,000,000 
to growers for fruit shipped for its mem­
bers. Close calculation upon the out­
put for next season places the net 
amount that will come to the growers 
at about $12,000,000.

* . *

Reports to hand from the Niagara 
fruit district say that the peach crop is 
an abundant one. At the same time it 
must be remembered that the total num­
ber of trees at present under bearing is 
very considerably less than the total 
number of say two years ago. The hard 
Winter which followed that season was 
a very severe test and greatly thinned 
the trees; later still, the San .Jose scale 
added to the damage, so that while the 
crop pet acre will probably be satisfac­
tory, it is a debatable question whether 
in the aggregate the crop will meet the 
demand^ ~~tt is computed that hundreds 
of acres have been depleted in the man­
ner mentioned, so that what may be now 
considered an excellent crop must not be 
taken in comparison with the good crop 
of a few years ago. Besides this there 
are nearly twice as many canning fac­
tories doing business this year, so that 
it is very questionable whether prices 
will fall as low as was expected. The 
low price quoted at the present moment 
is for inferior fruit.

• *
The apple crop is a complete failure, 

owing to the insect pest. The yield,
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however, of plums and other fruits is so 
abundant that the scarcity of apples 
will hardly be felt.

The potato crop in the immediate 
neighborhood of Toronto is showing 
signs of rot on account of the late ex­
cessive rains.

Originally an excellent crop was ex­
pected, prospects were promising for 
abundance, and good prices were ex­
pected, but with the heavy rain condi­
tions have changed, and great disap- 
pointmrnt is the result.

The present outlook of the lemon mar­
ket is disquieting. The universal use of 
the lemon places it under the category 
of almost a household necessity.

The news, therefore, that spot stocks 
have been depleted for some time, and 
that available stocks from outside points 
have now become exhausted, make the 
situation for the moment a serious one.

It is not unusual for some fifty thou­
sand cases to change hands in Toronto 
alone in one week, and this is only about 
sufficient to keep the market steady and 
prices within reach.

From reliable sources we learn that 
California has quite stopped supplies, 
and that there are only about four thou­
sand cases afloat from the primal mar­
kets of Italy with which to replete the 
whole of the American continent—a mere 
drop in the ocean.

This being the situation, holders of 
lemons are not inclined to rush sales of 
the small stocks on hand. It will not, 
therefore, be surprising to see the mar­
ket reach fabulous prices before the new 
fruit arrives, which will not be before 
October.

ONTARIO MARKETS.
Green Fruit. •
Toronto, Aug. 24, 1905.

THE home market continues good, 
consumption is steadily advanc­
ing, the return of holiday folks is 

making a perceptible increase in trade. 
The scarcity in lemons is still an im­
portant feature. Californians are all 
gone, Italians are nearly depleted; there 
are only some four thousand cases afloat 
to supply the whole American contin­
ent. The demand for lemons is always 
a steady feature on market, and with 
these conditions it will not he surpris­
ing to see prices reach eight dollars be­
fore new season’s arrivals in October.

Bananas are easier on account of in­
creased arrivals. Domestic peaches are 
also coming in freer and prices have 
dropped for the larger fruit. Goose­
berries are now off the market. Law- 
tonberries have dropped. Canadian can­
taloupes are now quoted at baskets 40c., 
crates one dollar. Californian Tokay 
grapes are arriving in very good condi­
tion, and are quoted at three dollars and



August 9u, 1906 QREBN FRUITS The Canadian Grocer

three twenty-five. Other prices are un­
changed. We quote :
u ranges, late Valencias, per box..................
Lemons, Verdilli...................................................
Bananas, large bunches, crated.....................
Bananas, 8’s, per bunch, crated.....................
Bananas, 7-hand bunches, off track...........
Bananas, red, per bunch...................................
Peaches, California per crate.......... ..............

“ domestic, per basket....................
Pears. California, per box................................
Plums, “ per crate ..............

“ domestic, per basket,..........................
Tokay grapes..........................................................
Cantaloupes, Rockafords.per crate................

*• Indiana gems, per basket____
“ Canadian, baskets 4l'e, crates.

Watermelons, each .............................................
Huckleberries, per basket...............................
Apples, new, per basket....................................
Lawton berries .....................................................

5 00 6 00 
.... 6 50 
1 75 2 00
1 25 1 35 
0 75 0 i#5
2 25 3 50 
I 75 2 U0 
0 50 0 75
3 20 3 75 
1 75 2 00 
.... 0 50 
3 00 3 25 
... 8 00 
0 75 1 10 
.... 1 00 

0 30 0 35 
1 OU 1 15 
.... 030 
0 08 0 09

Vegetables.
The home trade is showing only very 

moderate activity. Supplies coming to 
hand are by no means too abundant, 
which alone accounts for the firm parity 
of prices. Domestic tomatoes are arriv­
ing more freely, witli the result that 
prices have steadied and are now firm at 
twenty to twenty-five cents. Jersey 
sweet potatoes are coming in in good 
condition, and are now quoted at $3.50 
to $4. Green pepper has dropped to 
50c. Other prices remain unchanged. 
We quote as follows :
Jersey sweet potatoes.....................................................
New potatoes, per bush..................................................
Onions, per doz. bunches ..........................................
Spanish onions, per small crate..................................

*' large cases...........................................
Cabbage, Canadian, per doz........................................
Cauliflowers, domestic..................................................
Tomatoes, domestic, per basket.................................
Beets, per doz. bunches ................................................
New radishes, per doz. bunches ..............................
Carrots, per doz. bunches ............................................
Cucumbers, per basket..............................................

" Telegraph, tier doz..............................
Outdoor lettuce, per doz. bunches ..........................
Waxed beans, per basket...............................................
Water Cress, per doz.........................................................
Parsley, " “ ........................................................
Mint, per doz bunches .................................................
Rhubarb, per doz. bunches...........................................
(ireen peppers, per basset...........................................
Kalamazoo celery, per doz..........................................
Canadian celery, per dozen..........................................
Egg plants, per dozen ...................................................
Vegetable marrows, per dozen....................................
(ireen coni, per doz.........................................................
Parsnips, doz. bunches...................................................
Squash, “ doz...... .......................................................
Leeks, " bunch.......................................................
Kohl-Rabi, per doz..........................................................

3 50 
0 50

0 76 
0 20

0 40
0 75

4 00 
0 60 
0 15 
1 00 
2 50 
0 40 
1 00 
0 25 
0 20 
0 20 
0 20 
0 25 
1 00 
0 20 
0 25 
0 25 
0 20 
0 20 
0 20 
0 5J 
0 50 
0 35 
0 75 
0 50 
0 08 
0 50 
1 00 
0 25 
0 50

QUEBEC MARKETS.
Green Fruits.
Montreal, Aug. 24, 1905.

The fruit market, according to dealers’ 
statements, is active and shows im­
provement over that of last week. This 
is due to the fine weather we have had 
for the last few days.

The total receipt of fruit seems to be 
larger, too, judging by the appearance of 
the stores, which are encumbered with 
all kinds and grades of domestic and 
foreign fruits. On Monday morning were 
sold by auction five cars of California 
fruits as follows: Bartlett pears, very 
best stock, $3.25 to $3.65; ripe pears, 
$1.25 to $1.80; peaches, $1.10 to $1.55; 
plums, $1.50 to $2.40.

Bananas are more plentiful owing to 
fifteen cars having arrived last week, in­
stead of eight for the previous week. 
Still it is not believed that the larger 
receipts will affect prices. The demand, 
though not active, keeps up well enough.

Lemons, scarce as ever and always in 
fair demand, are sold between $5 and $6, 
although $5.50 appears to be the lowest 
price. Oranges are not to be found at 
present on the Montreal market; some 
are expected soon, however, aad will 
probably sell at about $5.50 per box.

Apples are also in fair quantity. They 
are Duchess and Astrakan, and are 
worth from $3 to $3.25 per bbl. There 
seems to be a good inquiry for them. 
Montreal muskmclons, in fair lots, are 
selling between $7 and $10 per basket,

ARE YOU COMING TO THE EXHIBITION?
GREATER AND GRANDER THAN EVER.

When in the city be sure to visitas. We will extend 
to you the “Glad Hand.”

The Peach Season will then be in full swing. A good 
time to buy when here.

SPECIAL—A car fancy VERDILLI LEMONS, 300s and 300s, for 
the hot weather. CALIFORNIA PEACHES, TOKAY GRAPES, BARTLETT 
PEARS.

WHITE & CO
HAMILTON

34 York St.
Phono 1115

LIMITED

TORONTO
64 Front East.

Phono Main 4106

m. Stringer "Q

time you request your Dealer to furnish you with “8t. Nicholas” 
Lemons remember, you are asking for the finest quality—the most 
carefully packed and graded brand of Lemons ever offered for sale in 
Canada.

J. J. McCabe

W. B. STRINGER & CO. WHOLESALE FRUIT BROKERS.
61 Front Street East, TORONTO

DON’T OVERLOOK

TAM O’SHANTER BRAND CANADIAN PEACHES
Get prices to-day. It will be to your interest.

The F. T. JAMES CO., Limited, ’"mo*™”

Ship us your Live Chickens, Ducks and other Poultry also 
Butter and Eggs, if you want good prices.

THE DAWSON COMMISSION CO., LIMITED, WüSSTSJSSSm
Comer Weft Market and Colbome Streets, - TORONTO
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Order Them Sure
The E. D. S. Brand of Jams, Jellies and Preserves are

just as saleable for the Grocer in the Maritime Provinces 
as in the other Provinces. They have proven their right 
to be on every Grocer's shelf. Are they on yours ?

Win. H Dunn, agent for the City of Montreal and 
Province of Quebec ; Mason & Hickey, 108 Princess St.. 
Winnipeg, agents for Winnipeg and the Northwest.

The Eby, Plain Co., Limited, Toronto, Agents for 
Toronto.

E. D. Smith’s Fruit Farms, Winona, Ont.

DRIED FRUIT I handle fine lines of
CURRANTS, RAISINS, SULTANAS, FIGS and DATES
Direct from my own houses in the country of production. My specialty lies in Cleaned CurrZLIltS 
m 1 lb. Cartons and bulk packages. Goods packed under private brands. All communications 
to London House.

t^ p.L.m.So„&Co. TH. J. PSIMENOS Vondon'e:^'
St. John . Hunter White LONDON, Lng.

4 ■— ■ ' ■■■ —1
FOR JULY’S HOT WATEHER

Georgia Water Melons
California Valencia Oranges, “ Golden Orange " Brand ; Best

Orange Grown.
Fancy New Lemons, Fancy Ripe Bananas, and other goods. 

Prices and Quality Always Right.

HUGH WALKER & SON, GUELPH, ONT.

DO YOU WANT RELIABLE FRUIT?
1 can give it to you—a guarantee in every Crate, Basket, etc., “CROWN” 

Brand Fruit. Prices close; Shipments quick.
Write or wire for quotations on any Seasonable Fruit.

E. L. JEMMETT
GROWER, PACKER, SHIPPER, "CROWN" BRAND FRUITS

BEAMSVILLE, ONT. &

Cultivate your Biscuit trade Jj^fcrdering

McLAUCHSMB
Cream Soda Biscuits

McLAUCHLAN & SONS CO. Limited, Manufacturers, OWEN SOUND, Canada,

ÎNÊD----------IETU 
MIG 2 
f. 0*

Friends and customers call and 
see us in the annex at the Toronto 
Exhibition.
H. W. HUNT !l CO., - - Canadian Representatives

34 Church 8t., Toronto
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with an ordinary demand. Lake St. 
John blueberries, rather scarce and not 
much inquiry, sell at $1.15 to $1.25 per 
box. Prices arc generally about the 
■same as those of Iasi week. We quote:
Pears, boxes.....    3 50 4 00
Plums, crate............................................................  2 00 2 50
Peaches, box...........................................................  1 75 2 00
Apricots, crate......................................................... 1 25 1 40
Apples, bid........................................................................  3 25
Dates, per lb.....................................................  0 04£
California cherries, box................................................... 3 00
Bananas ..................................................................  1 75 2 15
Cocoanuts, per bag of 100 ................................................. 3 25
Pineapples, 24 to case...................................................... 5 50

30 to case...................................................... 4 75
Jamaica grape fruit, per box................................ 5 00 5 50
Florida grape fruit, per box...........................................  5 00
California navel oranges, per box.................................. 5 50
New Messina lemons 30us...........................................  6 00

“ “ “ 360's............................................ 5 00
Apples Winter varieties.......................................... 4 00 7 00
Sweet potatoes, per bbl.................................................... 3 50
Canteloupes, per crate ................................................... 6 00
Watermelons, each................................................. 0 30 0 35
Raspberries.............................................................. 0 10 0 12
Blueberries, per box............................................... 1 15 1 25

Vegetables.
Dealers continue to receive large lots 

of domestic vegetables, hut do not claim 
there lias been much improvement over 
last week’s trade. The demand is only 
fair and steady and stocks over supplied.

As before, the arrivals consist of cab­
bages, cucumbers, tomatoes, celery, etc. 
Prices for cucumbers and cabbage are 
easier on account of the big stocks car­
ried by local dealers.

Onions are not to say plentiful, there 
being only Spanish onions, which enjoy 
only a very moderate demand at $2 per 
case. New potatoes continue in favor at 
firm prices. We quote:
Canadian celery, per doz.   ................................ 0 25 0 40
Gieen ana wax beans, per bag.............................. 0 20 0 40
Bunch lettuce, per doz. bunches....................................  0 50
Canadian radishes, per doz. bunches............................. 0 05
Mint, per doz. bunches.....................................................  0 15
Parsley, “ *' ........................................... 0 25 0 35
Sage, per doz..................................................................... 1 00
Savory, per doz......................................  ........................ 1 00
Beets, new, per doz................................................. 0 12 0 15
Egg plant, per dozen...................................................... 2 00
Green onions, per doz.............................................  0 10 0 15
Green house water cress, per doz...................................  0 50
Cauliflowers, home grown, per doz...................... 1 00 1 50
Green peppers, per basket................................................ 0 75
Cranberries, per bbl........................................................... 10 00
New potatoes,bag.............................................................. 0 50
Montreal cm umbers, doz....................................... 0 10 0 15
Home grown cabbage, per doz.............................. 0 25 0 40
Tomatoes, basket...................................................  0 35 0 40
Spanish Onions, cases .................................................... 2 00

MANITOBA.
Green Fruits.

Winnipeg, Aug. 23, 1905. 
The local market is almost bare of 

some fruits. The quarantine in New 
Orleans has stopped shipments of ban­
anas and California small fruits are not 
coming forward very rapidly. We quote:
California Bartlett pears, per ease............................ 4 00

“ peaches, per case.........................................  1 65
“ Wicksen plums, per case.............................. 2 00

Washington pears ...................................   3 25
“ Italian plums (blue), per case ..................... 1 50

American Duchess apples, per obi.............................. 7 00
Late Valencia oranges, 120’s.......................................  5 25

“ - 150's.................................... 6 00
“ “ 170's to 250's............................. 6 50

Fancy Cal. lemons. 300 s and 360's............................. 10 00
10c. off in 6-case lots.

Pineapples, per doz.....................................................  2 50
Watermelons, per doz..................................................  6 00

Vegetables.
We quote:

Parsley---- “   0 40
Mint......... “    0 45
Native onions, per lb..................................................... 0 04
Carrots, per bush...........................................................  0 40
Beets, “   0 80
Turnips “ ....................*...... ....................  0 40
Potatoes “   0 65
Celery, per doz................................................................  1 20
Lettuce, per doz............................................................ 0 50
Radishes “   0 50
Cucumbers “   0 60
Green onions, per doz................................................... 0 40
Egyptian onions, per lb .. ....................................... 0 03J
New California caobage, per lb................................... 0 02
Australian onions, per lb............................................... 0 05
Bermuda onions, per case...........................................  2 00
New Potatoes, per lb...................................................... 0 02
Tomatoes, (Ontario) per basket...................................  1 50
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PICKLING SPICE
The Pickling Season now in full swing warrants your selling the best Spices obtainable. Our 
Whole Mixed Pickling Spice (19 varieties) is the best selected and finest on the market. Write 
us for sample and prices. Value will surprise you. Quality will please your customers.

S. H. EWING & SONS
86-104 KING ST, MONTREAL

Telephone Bell Main 65.
" Merchants 521

TORONTO BRANCH, 29 CHURCH STREET
Telephone Main 3171

Telephone orders receive prompt attention.

^COPÿ&>

White Dove 
Coeoanut

1 Retail Grocers should recommend this brand for its 
healthful and nourishing qualities.

A NATURAL FOOD ONCE USED, ALWAYS USED

Host Attractive Package on the market.

W.P. DOWNEY, 26 St. Peter St. MONTREAL

BKMtD

■aw rA-ÿsencraf

Why not handle the Best Goods, 
That give you the Best Profit, 
And that are the Best Sellers ?

That is

Capstan Brand 
Worcestershire Sauce

It Gives you 50% Profit.
Ask your wholesale grocer 
for it or write us for prices.

CAPSTAN MNFC. CO., Toronto, Ont.

R! ERA s
“BLUE LION” ,„d “MAPLE LEAF”

VALENCIAS
tè

Finest shippe^p^^ Spain

D. RATTRAY <8b SONS
CANADIAN AGENTS

Quebec Montreal Ottawa
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ANOTHER 
YEAR GONE

since last the delegates to the annual 
meeting of the Maritime Board of Trade 
met in convention. And during all that 
time some dealers have failed to try the 
trade-developing qualities of

ACADIA -W
Vf

PREPARED
CODFISH

Just a year of opportunity 
wasted. Don’t let another pass in the 
same way. This is a food too good, too 
delicious, too healthful, and too conven­
ient to remain on store shelves. It sells 
rapidly and bnps a large profit to 
the grocer.

BLACK BROS. & CO., Limited
HALIFAX, N.S., CANADA

AGENCIES:
A. H. BRITTAIN & CO., Board of Trade Building, Montreal 
REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C.

WORKS— LaHave, N.S.

FISHING STATIONS Mecatanl, Labrador
Mutton Bay, Labrador

i
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The Deep Sea Fisheries of the Atlantic Coast
HOW THE FISH ARE TAKEN

THE extent and value of the Atlan­
tic deep sea fisheries of Canada 
are little known in Western Can­

ada, except among those who are di­
rectly interested in them as fish dealers. 
It will be of interest to our readers to 
hear something of methods pursued in 
catching, curing and marketing this 
form of food, which is more and more 
entering into consumption all over the 
Dominion. People are now beginning to 
realize that in the codfish they can get 
the very best form of food, having near­
ly as much nourishment pound for pound 
as the best beef, and which can be pre­
pared in so many different ways that it 
is always a tempting dish.

fleet consists of about two hundred ves­
sels varying in size From fifty tons to 
one hundred and twenty tons, valued at 
about $1,000,000 and Employing about 
four thousand men and boys.

(1) Trawling.—This fishing is prosecut­
ed in vessels of about 100 tons, with 
from 15 to 18 men in each vessel. They 
begin to fit for the voyage about March 
15 each vear. The fitting consists of 
taking on board food for two months, a 
quantity of coarse salt, usually obtained 
from Trapani or Turk’s Islands, and a 
quantity of frozen herring, say 15,000, 
for bait. The last are stored in pens 
built in the vessel’s hold, and packed in 
ice.

1.000 hooks to the trawl. Each vessel 
will carry from 14 to 18 of these 
trawls according to the number of men. 
To each end of the trawl there is at­
tached a mooring rope, usually 00 
fathoms long, with a small anchor for 
mooring the trawl and a buoy with 
staff and flag to locate it by. Each ves­
sel carries seven or eight boats or 
dories, which rest into one another and 
stand on the decks amidship on both 
sides of the vessel. Two men and one 
trawl go to each dory.

The vessels sailing from Lunenburg in 
the Spring go to what is known as the 
Bank Queereau, La Have Bank, or Sable 
Island Bank. On arriving at the spot

A'Deep Sea Catch off Yarmouth (Courtesy of Yarmouth Herald. )

The three fishes that make up the bulk 
of value in the deep sea fisheries are (1) 
cod, (2) haddock, (3) hake. They are 
put in order of excellence, for while as 
fresh fish the haddock is decidedly su­
perior to the cod, as a salted fish the 
rod is much better, and as will be seen 
in the deep sea fisheries all the fish must 
he salted.

There arc three methods pursued in 
catching the fish—(11 trawling, (2) 
hand-lining, (3) trapping. On the At­
lantic seaboard the most important fish­
ing fleet hails from the county of Lunen­
burg, Nova Scotia, commonly called 
“The Gloucester of Canada.” This

Each vessel is fitted with a large 
Manila hawser, usually 91 inches in cir­
cumference and about 240 fathoms long, 
for anchoring on the banks. Rope is 
used as it has been found that chain has 
not the necessary resiliency, besides be­
ing too heavy. The trawl, so called, is 
made up of about 1,000 fathoms of 
tarred cotton line of about the thickness 
of a lead pencil, weighing 22 lbs. to 300 
fathoms—called the head-line. At every 
fathom of its length there is attached a 
much lighter tarred cotton line weighing 
hut 5 lbs. to 300 fathoms and one-half 
fathom long. To the end of this light 
line is attached the hook, thus giving

81

where the captain has decided to try, 
the vessel is anchored, her sails furled, 
anti what is known as a riding sail put 
up in place of the mainsail. The trawls, 
are then baited with pieces of herring 
and put in tubs four to a dory. The 
dories are then launched and proceed to 
windward to set the trawl. This is done 
by dropping the anchor with trawl and 
buoy attached, and while one man rows 
the other pays out the trawl, dropping 
the other anchor at the end. In hauling 
the trawl they simply pick it up by the 
mooring and under-run it, taking off the 
fish and re-baiting the trawl if the cap­
tain decided to stay on that ground. .
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The fish so taken are taken to the ves­
sel and forked onto the deck where the 
dressing crew awaits them. These con­
sist of header, th roater, splitter and 
salter. The throater cuts the throat, 
the header removes the head and en­
trails. saving the liver for oil, and the 
splitter splits flic fish down the belly 
to the tail and washes it in clean water, 
and the salter puts sufficient salt on it 
to preserve it until it can he landed for 
curing. The fish are then packed awa\ 
in the pens which hold sail until all the 
pens aie full of tisli and all tl.ie salt 
used, if she he lucky enough to get so 
many lish, which rarely happens in the 
Spring.

The first 01 Spring trip lasts until 
lune 1, when the vessel repairs to liei 

home port and unloads the fish, which 
are put into the hands of the makers or 
divers. She then puts out for the Sum 
mer trip, which lasts from June Hi to 
Septembei 5U, and is prosecuted in the 
same way. the only difference being in 
the fishing ground and bait. The scene 
usually shifts to the Grand Hanks of 
Newfoundland as the new ground and 

. caplin is used foi hait during June and 
part of July, and after that the squid 
is used when obtainable.

A good average catch for the season 
would be 1,500 quintals dry, or about 
J5O.O00 lbs. green. The total value of 
this catch in an average year would he 
about $1,250,000.

Hand-lining.—The preliminaries as to 
fitting, etc., are just the same in hand 
lining as in trawling, except that in the 
place of herring American clams packed 
in barrels are used until the squid 
come on the Hanks. These vessels carry 
from 11 to IK dories, each manned by 
one man, who fishes two hand-lines only 
weighing K lhs. to 500 fathoms. They 
use putty much the same fishing ground, 
though a number Of 1 hem go out the 
Gulf of St. Lawrence to tisli instead of 
on the Hanks.

Trapping.—This form of fishing is 
peculiar to the Labrador Coast where 
the lish run in schools. A trap is simply 
a large loom made of netting often oil 
fathoms square, with a door and a long 
strip of netting leading to the shore call­
ed a leader. The trap is set from 40 to 
50 fathoms off shore and moored with 
stout ropes and heavy anchors. The 
leader goes into the door-way and 
stretches Io the land. The school of 
fish following the caplin (a species of 
small herring) find the leader in their 
path and swim along it into the trap. 
When the fishermen wish to haul the 
I rap they take large boats alongside it 
and gradually haul the trap into them, 
thus collecting all the fish in a small 
area, when they are dipped out with dip 
nets. A peculiar feature about this 
fishery is that the fish will only trap 
for about two months, usually from 
June 15 to August 15, and after that 
what are known as the second run of 
lish must he taken with hand lines.

Various Methods of Curing.
The methods of curing the fish after 

they have been landed are practically the 
same no matter how the fish were taken, 
so that what is a description of one is 
a description of all.

Dry Curing.
The greater part of the catch of the 

Lunenburg fleet is dry cured by the fol­
lowing process : On arrival at "her home 
port the fare of each vessel is divided 
up in about 100 to 200 quintal lots and

given out to men who make a living 
from this part of the business, viz., the 
curing of the lish. The fish when landed 
are piled in a store in piles averaging 
about 5 feet in height by the size of the 
store in length. When the maker thinks 
the weather is suitable he proceeds to 
wash the fish out by hand. This is done 
usually in large butts or tubs with 
brushes in salt or brackish water. A 
good deal of judgment is necessary in 
deciding when to wash lish out, as 
should a damp spell of weather come and 
it should be found impossible to spread 
the fish in the sun for four or live days 
they become what is known as slimy and 
have to be washed over again.

When washed they are piled airain and 
weights put on them lo press the water 
out. After a day or two of this they 
are taken out and spread on the flakes, 
which are usually made of wooden slats, 
and there exposed to the sun and wind 
for about two days. Here again care 
must be exercised, for if the sun gets 
too hot there is danger of the lish burn­
ing and so losing a large proportion of 
its market value. At night they are 
gathered in piles on the Hakes and boxes 
made for the purpose put over them

After two days on the flakes the fish 
are again put in the store and piled as 
before. There they stay for a period of 
from ten days to two weeks. This is 
known as sweat pile treatment, for the 
salt in the fish causes them t€> soften up 
again.

After that jength of time they are 
again spread on the flakes for two days, 
and then are ready for market. Fish 
thus cured are marketed in the West 
Indies, South America, Spain. Italy, 
Greece, England, and to a limited ex­
tent in Canada.

Pickle Curing.
Another form of curing and marketing 

is what is known as pickle curing. In 
this the fish are taken from the vessel, 
thoroughly washed, and put in puncheons 
with salt and water. After being there 
for three weeks they are taken out and 
put on the flakes for two days. These 
fish are generally used for putting up 
the boneless codfish that is now so gen­
erally coming into use in Canada. When 
taken from the flakes they are put into 
the factory where men skin them and 
take the larger bones out; then they are 
handed to girls who, with tweezers, ex­

tract all the small bones. After that 
they are cut up and packed in various 
forms from a one pound cake to a hun­
dred pound box. This process enables 
the thrifty housewife to get good fish in 
small quantities, and also does away 
with the trouble of skinning and boning 
it at home, no small matter nowadays 
while the burning question of domestics 
is always to the fore.

The pickle curing process of marketing 
has been pursued in Gloucester and Bos­
ton for many years, but it is only re­
cently that it has been taken up in Can­
ada io any extent. Besides being a 
boon to the housekeeper, it is a decided 
convenience to the grocer, as it gives 
him small handy packages done up very 
attractively and on which there is no 
shrinkage in profits through loss of 
weight, as sometimes happens him when 
handling the whole fish.

Smoke Curing.
Another branch of tisli curing is smok­

ing. This belongs more especially in the 
shore fisheries, as smoked fish to be 
good should be put in the smoke house 
as soon as possible after being taken 
out of the water. Haddock, from which

are made the delicious finnan liaddie, and 
herring, from which are made bloaters, 
are the two fishes used principally in 
the process of curing. The smoked fish 
industry is growing every year, and now 
the Atlantic seaboard cannot begin to 
supply the Canadian demand. The last 
two forms of cured fish are sold in Can­
ada alone practically, though other 
markets could be opened for the first of 
them no doubt.

Another form of fish that is constant­
ly growing in favor in Canada is the 
shredded codfish. This is put up in 
dainty cartons of one-half pound each, 
and is largely used for making the popu­
lar fish ball and other breakfast dishes.

INDEMNITY FOR FISHERMEN.
The tribunal appointed in connection 

with the Anglo-French differences in 
Newfoundland has awarded indemnities 
amounting to $275,000 to French own­
ers. fishermen and sailors on the treaty 
shore. -----

A strong effort will be made by the 
cannery men of Washington State to se­
cure a $200,000 appropriation from the 
li.S. Government to build fish hatcheries 
on the Fraser River.

Fish Drying Vards_in Maritime Fishing Town.

si* «->

- >1z-

. t

82



August 26, 1905 FRESH AND CURED FISH The Canadian Grocer

NORTHRUP <6 CO.
wholesale Grocers, 
Flour, Fruit and

*

FISH
Kish is our specialty. VVe pride ourselves on the 
superior quality of our cures and the prompt 
attention we give orders.
If you want the very best in

Dry Cod or Pollock,
Smoked Herring,

Pickled Herring
or any other lineofcured fish, drop usa line. Our

Brown’s Canned Clams
are delicious and great sellers. Try a small order.

NORTHRUP & CO.,
23-24 South Wharf, St. JOHN, N.B.

Wholesale Grocers 
and Fish

HORSE SHOE SALMON

TRADE MARK REGISTERED

ALSO

SPRING SALMON—“Columbia” Brand. 
COHOES-“Tiger” Brand.

PINKS—“Sunflower" Brand.

“Jacques Cartier” Brand.

KACKEIl BV

J. H.Todd &
Victoria, B.C.
Wholesale buyers can obtain quotations from

Geo. Stanway 4 Co., Toronto, for Ontario. C. F. Thompson. Winnipeg. Manitoba 
W. S. Goodhugh 4 Co., Montreal, Quebec. J. Hunter White, St. John, Lower Provinces.

SALMON

Keep Your Mind on This Brand
THE PERFECTION OF CANNED SALMON

Place an order with your wholesaler quickly. 

We are sold up for this season.

ARROW tf The very choicest of second quality Sockeye 
Salmon. TRY IT, and you will find 

this statement correct.
BRAND

Toronto, 
Montreal, 
Quebec City, 
Hamilton, 
London,

WHOLESALE AGENTS

- Chas. E. Kyle Halifax,
J. Alex. Gortlon & Co. Kingston,

- Joseph Winfield Ottawa, -
- - Alfred Powis Winnipeg,

- D. C. Hannah St. John,

- Grant, Oxley <&. Co. 
Stewart Robertson & Co.

- J. Moffat Ross
- Ashley & Thompson

- J. Hunter White
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Lipton’s Jellies 
are put up in 
tablet form— 
simple calves- 
foot jelly com­
bined with the 
fruit juices.

POWDER 
No Poisonous Dyes 
No “ Medicated ” Taste

There is money in handling this line 
because it repeats so quickly—and the prices 
an1 right.

Try a sampling order from your jobber, 
or write about it to the Canadian agent.

J. S. CREED,
IS3 UPPER WATER ST., HALIFAX, N.S. 

or
BOARD OF TRADE BLDG., MONTREAL.

Delicious

contents of this 
Packet Mill make

OM£ PINT OF
II- Jëüx

ov*eXT\o**j-oW X

NOT

CANADA
No better 

Country
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MOTT’S:
No better 

Chocolate

Are You Selling Them?

Motts
‘Diamond” 

“Elite"
CHOCOLATE

Canadian merchants Have found 
MOTT’S Chocolates the most re­
liable and satisfactory goods in their 
line Always the same and always 
most profitable.

John P, Mott (SL Co.
HALIFAX, N.S.

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

THE BEST
Trade in your own town goes where 
the BEST goods are sold. . . .

STEWART’S
Chocolates and Confectionery

ARE THE BEST
Your customers want pure, 
wholesome sweets.
It will pay you to sell them what 
they want.

STEWART'S CHOCOLATES

J. A. TAYLOR 
Montreal.

MAKE CUSTOMERS

STEWART COMPANY
TORONTO

SELLING AGENTS:
R. 8. MoINDOE JOS. B. HUXLEY 

Toronto Winnifro.

LIMITED
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Window and Interior Displays Timely Hints 
and Suggestions

THE MID-SUMMER WINDOW.

THE midsummer and early Fall sea­
son for vegetables and green goods 
offers the grocer an excellent op­

portunity to lix up an attractive window 
display. The lirst thing for him to do, 
of course, is to have his store window 
clean; it should be washed and polished 
until it shines. Then he may proceed to 
arrange his goods in such a manner as 
will tempt the passerby to come in and 
investigate further. A customer always 
looks for perfect order and neatness in 
a grocery store. There should be a de- 
linite place for everything. For instance, 
fish should not be put in unpleasant 
proximity to articles likely to absorb 
foreign odors. A grocer knows which 
tilings should be kept apart and should 
see to it that they are not allowed to 
get mixed up.

Another objectionable practice existing 
among a great many grocers is leaving 
everything in the store exposed while 
the place is being swept. Crackers, 
vegetables and other things which are 
uncovered should be protected from all 
dust and always kept fresh and appetiz­
ing in appearance.

There is nothing which is more unat­
tractive or tends more to keep custom­
ers away than to leave in the window 
wilted or spoiled fruits and vegetables. 
If such are left in the windows people 
passing by naturally get the idea that 
the goods inside the store are in the 
same condition and will not go in. On 
the other hand, nothing adds so much to 
the appearance of a store as a neat and 
attractive arrangement of nice crisp, 
fresh vegetables in the window. They 
look appetizing and tempt customers to 
come in. Once they are inside there are 
a dozen things which can be called to 
their attention and it is no man’s fault 
if a nice order cannot be traced to the 
window display. Nearly all up-to-date 
grocers now have a fountain or spring- 
ling device in their windows in Summer 
which keeps their vegetables fresh all 
the time. This arrangement does not 
cost much and saves more in preventing 
fruits and vegetables from spoiling than 
it costs.

In the first place, nothing but the very 
best quality of fruit and vegetables 
should be bought. Customers can easily 
be educated to buy the best; they soon 
find that it is the cheapest in the end 
and will not ask for anything but first- 
grade goods. If half-spoiled fruits are 
bought they will not keep any time and 
will not be half disposed of before they 
will have to be thrown away.

When vegetables and green goods are 
not in season the windows can be made 
and kept attractive by a display of 
canned goods, preserved fruits and 
pickles. These can be arranged in a very 
attractive manner with a little care and 
planning.

Preserved fruits or pickles should never

be left in the window until they lose 
their color from exposure to the sun, 
for the simple reason that if customers 
notice this they will not care to buy. 
Two or three days is long enough to 
leave a display in the window, which 
sliould, moreover, be so varied that cus­
tomers will not tire of looking at the 
same display. The thing is to attract 
the notice of the passerby, and once this 
is got, to keep it at all costs.

The following additional suggestions 
will be found useful to the retailer dur­
ing August and September:

Make the store look cool and inviting 
and have the display in the windows, on 
the counters, and on the floor, of a 
character to whet the appetite. Don’t 
put cold weather goods on exhibition; 
they make people feel hot. Pickles are 
in order; not jams and jellies. Relishes 
are tempting. A clam cocktail, or the 
dressing to make one, is more alluring

than materials for hot beverages. Lem­
ons invite to refreshment.

A punch bowl of iced tea, another with 
iced coffee, and a service at nominal cost 
of grape juice, will win trade and popu­
larize the store. It is a question whe­
ther a nominal charge of two or three 
cents a glass is not better than a free 
service. People always appreciate what 
they pay for.

Do not be afraid of a free use of clean 
water on windows and store floor. Keep 
the latter well sprinkled. Screened doors 
and windows will keep out the insects.

To ventilate, keep up a circulation of 
air night and day. Keep the transom
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over the door open all night and a real 
window as well.

Now is the time to have store win­
dows and doors Well screened. A few, 
palms, ferns or blooming plants can he 
used to give an air of coolness to the 
store.

AGENCY FOR PATRAS CURRANTS.

Thos. B. (.'lift, St. John’s, Xtld., has 
been appointed sole agent for Newfound­
land for the long-established and well- 
known Greek currant shippers, Hancock 
A Wood, Patras. The trade treaty ne­
gotiated between Greece and Newfound­
land through Great Britain has been 
ratified, and both countries look for­
ward to an increased exchange of busi­
ness. Newfoundland has agreed to re­
duce the duty on currants entering the 
colony, while Greece has considerably

lowered its tariff on Newfoundland cod­
fish, salmon and other sea products. Mr. 
('lilt looks forward to good business in 
Greek products through the new treaty 
arrangements. Mr. (’lift’s principals are 
the only British currant house in Greece, 
Mr. Wood being also British Consul.

The Canadian exhibit at Pittsburg, 
Pa., is attracting .'(U.tMHi people daily, 
who talk about the great agricultural 
resources of Canada as if they would like 
to cross the border and take up farms 
on this side.

First of July Window Display—McDowell & Kinney, Vancouver.

'
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During the Hot Weather

VAN HOUTEN’S COCOA
Soothes the Tired Nerves

Mr. Grocer, please test this for yourself. Your customers will 
appreciate the suggestion also.

Dominion Agents { |JoTT&& Goom
Goodacrk, -

TORONTO
MONTREAL

Biscuits and Confectionery

CONFECTIONERY AS A STAPLE.

1_)liOFJT iü the lust consideration in 
establishing a store. To obtain 
this is the great endeavor of every 

trader, and niant aie the devices, some 
questionable, some otherwise, to which 
recourse is made. There is one feature, 
however, to which attention may be 
drawn, and which, if properly heeded, 
might be the means of giving to the 
grocer a revenue far in excess of the ex­
tra trouble and expense involved.

Many grocers carry their confectionery 
more as a side line than as a staple, 
and relegate these goods to an unim­
portant corner or shelf. Hy confection­
ery is meant not only sweets and 
candies, but all lines of cakes and bis­
cuits usually classed as household con­
fections.

During the past quarter of a century 
trade has gone under a complete revolu­
tion, and the "up-to-date" retail grocer 
will consider as his line anything that 
can lie ranked as a household necessity; 
such a man will carry in his store many 
a,line which his opponent round the cor­
ner cannot he induced to stock. The 
time has now come when confectionery 
in its fullest details—cakes, biscuits, 
sweets and pastries—must be considered 
a legitimate staple in the grocery trade, 
and the grocer, if lie is to keep on top, 
must now bring his confectionery boldly 
to the front, and see to it that lie not 
only has a few popular lines, but a full 
and complete line of all kinds of con­
fections.

(live your confectionery department a 
special place in your store and arrange 
it attractively to take your customer's 
eye, and with a little extra pushing you 
will soon have a department paying you 
equal to anything you carry, and which 
will attract to your store the young 
and coming generation, just the ones 
you want.

Further, when once your confectionery 
department is located, add a few small 
tables and chairs, and what is to hinder 
a judicious light refreshment being 
served, such as a cup of tea and a bis­
cuit? You have the tea, coffee and co­
coa; you have the cake and biscuits; 
why not use it as an additional attrac­
tion to your store—a paying one too? 
In England and continental cities many

a grocer runs a good side issue in the 
form of light refreshments, making his 
favorite blend the leader, and at the same 
time educating his customers’ palates in 
tea and coffee tasting. An instance is 
on record where a grocer gave up his 
shop parlor for this purpose and he soon 
had a room full nearly every afternoon, 
the very time he was usually quiet, and 
with a good revenue to boot. His sales 
of sweets and confections increased as 
well.

THE ART OF SAMPLING.
It is remarkable the results which will 

accrue by judicious sampling of a given 
district. First and foremost the store­
keeper must be certain of his article. It 
should be the best of its kind, no second 
grade goods. The giving of a poor 
article will kill trade, not make il. 
Second. It should be neatly and attrac­
tively gotten up. The first impression 
is the lasting one. Given an attractive 
sample, the recipient expects a gc-c i 
thing—the first move in the direction of 
success. Third. Do not fail to luive 
the name, address, and price clearly upon 
it.

Suppose you try this with your con­
fectionery. A good corner of the street 
at the busiest time of the day; a neat, 
tasty confection handed to the passer-by 
by an equally neat and well-dressed hoy 
with a well-worded notice of the fact in 
your usual advertisement space in the 
local journal, and you will welcome the 
result. A successful candy dealer in the 
Fnited States has built up a large busi­
ness in this way.

BRANCHING OUT.
H. H. MeColl, baker and confectioner, 

of Owen Sound, has just removed to new 
commodious premises, which have been 
specially built to suit the requirements 
of the business. In addition to a fine 
show shot), he has installed two large 
modern ovens, and all the modern equip­
ments for an up-to-date bakery. Sanita­
tion and cleanliness are features made of 
first importance.

/ The Flower 
of tHe

Biscuit Family is

PERFECTION 
CREAM SODAS

They are all the name implies. 
Quality above par, price below, 
create a flurry in any grocery 
store. Soon send to the wall 
“other makes.” Dealers tell us 
that

have nothing but good points, 
and those in plenty. What say 
you to the question of purchases? 
Give us a chance to show you 
where safe sales are yours. Give 
us a chance to-day. We can ship 
any quantity promptly.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.
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QUAKER SUGAR AND CREAM CORN
This is a fine we are now packing which we 
intend tc make cur main specialty. Packed 
from the finest Maine Seed, with the ears all 
selected, with the cans well filled with corn 
and net watery juice. We believe there is a 
future for an article of this class of goods if 
properly placed on the market and the atten­
tion of the consumers called to its superior 
merits. There is no line of goods packed in 
cans that varies so much as corn in quality, 
consequently there should be an opening on 
the market for a really high - class article, 
something in which the goods were not only 
at the tip-top but that every can could be de­
pended on to be of a high and uniform quality. 
This is what we daim for Sugar and Cream and 
the reputation of the Quaker is behind these 
assertions. While the contents inside of a can 
are of more importance than the oustide, it 
may not come amiss to say that these goods 
are sent out in very handsome embossed 
wrappers, far superior to anything we have yet 
seen from our competitors.

(To be Continued)

THE PACKERS OF QUAKER CANNED GOODS
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Many Men

ARE OF ONE MIND 
CONCERNING

Orange
Meat

t John T. James is a 
I general merchant at 
X Bridgeburg, Ont., and 
| unsolicited he thus
♦ wrote us :
♦

“ Enclosed find receipt for Ex- 
$ press Order for $1.00, sent for 
» advertising purposes, on account of 
X purchase of a cases of Orange 
£ Meat. We will give the goods full 
S display, hut one strong point in 
t selling Orange Meat is that we do 
£ pot carry any other cereal like it. . 
I ... I do not think we have lost 
X many sales by this as we never have 
£ any complaint about Orange Meat. 
» We use it in our own house and so 

can fully recommend it. We carry 
the large size, too, and have found 
no trouble from these ten-cent 
goods as yet. We can sell Orange 
Meat as long as it is kept up in 
quality.”

It will be “kept up.”

The Frontenac 
Cereal Co.iumited

KIHGSTON, ONT.

..........!— i r  —an 1      —n  

Flour and Cereal Foods

GOOD TIMES FOLLOW THE CROPS.
ITU Ontario wln-at already on the 

market and the work of har­
vesting the western grain crop 

getting under way, business men are be­
ginning to ask themselves the question, 
"How is trade going to he this Fall and 
Winter ?” The period of danger from 
rust, frost and wet weather is slipping 
away with lit lit* or no damage so far, 
and In the most conservative the yield 
is now placed at s l.llliil.uiiu bushels. 
Figured at I he very low average of ill 
bushels per acre and 75c. per bushel, the 
farmer's of the w i1 s I will probably real­
ize tli.'i,000,000 for their labors. It is 
dillieull to realize the far-reaching effect 
of such a sunt of money distributed 
among the population of a new country. 
Small wonder that the railroads oiler 
excursion rates at harvest time. 1 hey 
could well afford to carry twenty thou 
sand harvesters free of charge for lire 
sake of having the western grain crop to 
haul, to say nothing of the freightage cn 
what $ lid,000,000 will buy and lire indi­
rect advantage that accrues from com­
mercial prosperity.

The August report of the United 
States Government, which is generally 
regarded as a final summary of what the 
grain crops arc to he, forecasts the 
largest grain crops ever harvested in the 
republic. Wheat is estimated at 710,- 
000,000 bushels, or 100,000,000 bushels 
larger than in 1004; corn at 2,700,000,- 
ÜUU bushels, 230,000,000 bushels in ex­
cess of last year; and oats at 050,UUU,- 
000, surpassing the yield of 1004 by over 
50,000,000 bushels.

On the whole the farmers of Canada 
and the United Slates will reap a record 
harvest this year. As a class the farm­
ing community is among Hie most pros­
perous on the North American Contin­
ent, and it looks as if even better times 
were in store for them and for the trade 
generally.

A SEASONABLE HINT.
This is not the season for, ready sales 

„f cereals, a little later stocks will move 
1'ieely, and trade will hum. Ill the mean­
time, during the hot weather, it is well 
to ask what is being done with those 
package cereals which must be carried 
in stock. A place of storage should be 
found for them, cool and dry; they 
should never be stored ill a place where 
the sun can reach them. A shelf in the 
window or at the side of the store, may 
he an excellent place for show, but not 
so for storage if the sun reaches it. The
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continued heat oil the package, with the 
natural moisture of the grain is a fruit­
ful source of germination, and will have 
disastrous effects on the cereals. The 
stock will lie spoilt, bringing trouble and 
loss to the grocer. A little thought and 
«•are will avoid this.

N.W. FALL-WHEAT EXPERIMENTS.
In Southern Alberta the experiments 

in Fall wheat have proved in every way 
satisfactory, the turkey-red variety 
proving itself the best calculated to meet 
the local climatic conditions.

The experiments in Dauphin, Man., 
have been yielding some very fine speci­
mens, samples of which have been seul 
In the Dominion emigration office.

Experiments are to be made in the Gil­
bert Plains district of Manitoba this Fall, 
with the turkey-red variety. Althoug-h 
the Winter is a good deal ‘more severe 
than in Alberta, where it was so suc­
cessful, equal results are looked for.

MONTREAL BRANCH 0. M. A.
The Montreal branch of the Canadian 

Manufacturers’ Association held their 
annual nomination meeting last w'eek, 
and unanimously elected as their presi­
dent for next year, Lt.-Col. Jeffrey Bur- 
land, vice-president and general manager 
of the British American Bank Note Co. 
Mr. D. Lome McGibbon, general man­
ager of the Canadian Rubber Co., was 
elected vice-chairman, to succeed Lt.-Col. 
Borland.

Thre are twenty-five nominations for 
the new executive committee, of whom 
eighteen are to be elected by ballot this 
week.

RICE AS A FLOUR.
American millers are turning their at­

tention to the question of the manufac­
ture of rice Hour. In Germany and Hol­
land, and (in a lesser degree) ill Eng­
land, they have been converting rice 
into flour for a long time, hut it has 
never couie into great favor; it lias been 
i sed mainly as an adjunct to manufac­
ture such as “cones” for dusting, and 
like purposes. Experiments are undei 
way with a view to introducing it as a 
blend to wheat flour for bread baking. 
It is claimed that a properly made rice 
flour will produce bread of exceptional 
whiteness.

In the Southern Stales, millers have 
already equipped the factories with ma­
chinery for flouring rice, and it is ex­
pected by this means the rice farms will 
lie brought to a point of prosperity.

A party of bankers and grain men left 
Winnipeg Aug. 19 on a trip through the 
wheat section of the Canadian west.

V-*ii
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A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

I\*#

Lake Enron and " " ' Milling; Go.
LIMITED

GODERICH, > ONTARIO.

1

t.4

IS

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
LIMITED

Montreal

Del Ian Cents

mdmmu

Small leaks sap profit from your business. To stop these leaks and give you 
time to attend to the big features of your business—increase of sales, gaining 
new customers and proper management of your store — you must have system 
to take care of these details. System is as 
essential as capital. Business requires care­
ful study and encouragement of new ideas 
and mechanical devices to relieve you from 
all unnecessary worry and detail.

A National Cash Register does not cost 
as much as a clerk in consideration that you 
pay a clerk a certain rate per week indefinitely, 

i You pay for a National Cash Register from 
; the small leaks which it prevents.
j Let our representative call and explain our system to you.
]
1  Cut off Here and mail to tis today

NATIONAL CASH REGISTER COMPANY, DAYTON, OHIO
I own a_____________________________ . Please explain to-------------------------------------------------------------------------------------

me what kind of a register is best suited for my business. -----------------------------------------------------------------

This does not obligate me to buy. -------------------------------------------------------------------------------------

Leaks are Dangerous
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Tobaccos, Cigars, and SmoKers* 
Accessories

A DEPARTMENT FOR 
RETAIL MERCHANTS.

TOI’ACCO sales arc good. gradua I- 
lv iind decidedly inei easing <-iii-!i 
yenr; ihis year shows an advance 

mi >ales ol l lie same season last year. 
There is little question that the use of 
tobacco Inis e« me to slay. The question 
for the grocer to ask himself is, “Am I 
getting my full share of the trade?” To 
judge from l he small amount ol interest 
taken by the average grocer in his to­
bacco <!<-1>;i 11 incut. it would not do for 
him to expert to materially increase his 
turnover on the lines lie is going.

“Anything worth doing at all is worth 
doing- well. ” If it is worth while run­
ning a tobacco de|iariment, then have a 
t' haeeo department in right down earli­
est: run it as tit'-!e-date as your tea de­
partment. Set yourself to discover what 
are the lines in demand in your locality. 
Stock those lines, and find out all about, 
them, the chat after ot each, and the vii/
I tie •IV ■ lie in pa rt ieuliir. Vou "ill
I lieu In in a position to recommend the 
right In and to the right man. (let en­
thusiastic about your goods, be sure and 
have the best of its kind, believe in the 
• o' ds voui sel I and your customer will 
soon believe the same, and eatrli on. The 
world approves of an earnest man in 
business, and there will be little ditli 
culte in holding your trade if you know 
a ml believe ill the goods volt sell. If the 
grocer is indifferent to his tobacco goods, 
the customer will think I he goods aie 
indifferent, and the other fellow will 
get the trade.

Not only is there tobacco, 1ml there- 
arc many accessories to it, all hearing 
good profit, and a demand all ready at 
your door. Have them nicely displayed 
in a good light, and marked in plain 
figures. Many a customer from time to 
time wishes to make a present to a
II h ud. and a show like this will go a 
hui" wav to make him decide.

Then, there are the women folks, con­
stantly in and out of the store, they call 
often be induced to add I he husband’s 
tobacco to their weekly purchases, es­
pecially when I he grocer’s knowledge as 
to the im st suitable is thrown in. Your 
tobacco up; i 11unities are certainly great.

HISTORY OF TOBACCO.

TORACCO has had a very chequered 
history as far as its introduction 
into Hut ope is concerned. In Am- 

ctica its use is lost in antiquity, although 
smoking dried tobacco leaves is spoken id' 
as being in practice among the Indians of 
Hispaniola as early as 1526. Ft found 
its way into Europe in the year 1550; 
was introduced into England in the year 
1565 by Sir .1. Hawkins, and in 15711 it 
seems t" have been pretty general!v 
known tlrie. Erring the year 1506 it

was made famous by Sir Walter Raleigh 
and Sir James Drake. About this time 
its use was made the butt of the popular 
wits. The clergy strenuously denounced 
its popularity, and King James I. issued 
a pamphlet against its use.

Kings, popes and sultans are all found 
anttyed against it, and smokers of the 
soothing- weed were condemned to cruel 
punishments. In the canton of Iterne 
tin- prohibition of the use of tobacco was 
put among the ten commandments.

In Turkey smoking was made a capital 
offence. In spile of this category of 
denunciation and prohibition tobacco
smoking has la.... me the most extensively
used luxury in the world, from peasant 
to king.

TOBACCO CROP A VALUABLE 
ASSET.

A report which has come to hand re 
telling to the tobacco crops of Central 
and South America is interesting, not 
only as showing the development which 
has been made in that country, Imf as an 
example to Canada of the great inline 
(ary value of. a tobacco crop. Canadian 
tobacco cultivation can scarcely he said 
to have passed the experimental stage; 
yet Canadian leaf is gradually growing 
in favot as a blend with foreign growths.
(iiven the necessary amount of care in 
cultivation, coupled with the experience 
of past and future experiments, there is 
no reason why tobacco culture should 
not he to Canada a valuable and con­
tinually increasing agricultural asset.

The tobacco crop of Cuba for the year 
19U4 is given as thirty million dollars in 
value; about thirteen and a half million 
was exported as “leaf,” about ten 
thousand dollars' value was exported as 
“stems,” about twelve and a half mil­
lion as “cigars,” and four hundred and 
live thousand dollars as “cigarettes.” 
The export of “cut” tobacco amounted 
to over eighty-one thousand dollars, and 
tobacco “seed” to the value of upwards 
of three thousand dollars.

The tobacco crop of Mexico was esti­
mated as twenty million pounds. The 
exported tobacco is chiefly the produc­
tion ,of one State, namely, Vera Cruz, all 
of which goes to the European market 
Very little Mexican tobacco goes to the 
I idled States on account of the pro­
hibitive tariff. Almost all the exports 
are made of cigars and cigarettes, which 
accounts for the fact that a quantity of 
leaf tobacco is imported from Virginia 
for the purpose of blending with the na 
live leaf.

CONFIDENCE GAME.
The old familiar confidence trick has 

been worked with partial success in To­
ronto. _ '

During the past week a well-dressed 
man called upon most of the wholesale 
grocers, and with a degree of authority 
placed an order to lie sent to a well 
known In m in llrougham. The order was 
entered and in the conversation which 
followed the “artful dodger” succeeded 
in “drawing” the wholesaler for a mod­
erate amount. He did not find all the 
wholesalers good game.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.
W) It»
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We Can Afford It
Namely, to back up our goods with a money-back guarantee. 
We can afford it just because people are not asking for their money 
back. When we sell our cigars they stay sold, and we make our 
profit. If grocers everywhere sent their goods back we’d soon 
have to withdraw this good offer :

IVe are ready to send to any reputable grocer in Canada 
1,000 cigars, assorted as desired, express paid, on usual terms.
IVe are ready to refund invoice price for any unsold stock after 
three months.

Best to specify Pebble for a 5-center and Pharaoh for a 10-center

HAVEN’T YOU AN ORDER?

J. Bruce Payne, Limited, Makers, Granby, Que.

T. <Sb B. Virtues

T.&B. is a good tobacco. Smokers will tell you that. 
T. ft B. is a low-priced tobacco. We will prove that. 
T. ft B. is the ideal tobacco for a Grocer to carry. 
Facts prove that. T. ft B. will make a good trade for 
you. Any grocer will tell you that. Better get a 
supply of this T. ft B.

THE GEO. E. TUCKETT ft SON CO., Limited,
HAMILTON, ONTARIO.
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CIGARETTE TAX.
A report from Calgary says the immi- 

clp.il authorities are in favor of taxing 
sellers of eigaret tes At their last meet­
ing they recommended a fifty dollar tax 
on those who retail eiga ret tes in the city.

AMONG THE TRADE.
Champagne A- Miliaire have registered 

as tobacconists, Montreal.
(). Ilolzhausen, tobacconist, Vancouver, 

has been succeeded bv A. Miller.
K. McKenzie, tobacconist, Vancouver, 

lias been succeeded by das A. Anthony.
The employes of the Central Cigar 

Factor' I’rcston, had their annual pic­
nic at Puslinch Lake, Ont., on Satur­
day, the Pith inst

MR. THOS. B. GREENING BACK.
Mr. Thomas B. Greening, president of 

1 lie Pure I odd Mantifacl tiring < '<>.. has re- 
tin tied from his recent trip to England. 
Air. Greening went over and came hack 

i n the Ionian, and was delimited with the 
appointments on this fine steamer. On 
the return trip the Ionian brought hack 
tkfi second-class passengers, nearly all 
Scotch families, for the Northwest. Mr. 
Greening reports that they were a very 
superior class, intelligent, and all appear­
ed to have sufficient means and amide 
furniture to make comfortable homes for 
themselves upon their arrival. Evident­
ly our emigration agents are succeeding 
in interesting the better classes in Great 
Britain in the advantages offered by 
( anada.

SUCCESSFUL SERVICE.
The Canada-Ciiban-Mexican steamship 

service is proving successful. The sec­
ond vessel to sail from the port of Mont­
real will be the Dahomey, now on her 
way to Canada with a cargo of raw- 
sugar. The Dahomey will sail on or 
about August 26 for Cuba and Mexico, 
with practically a full cargo. For Cuba 
there will be paving blocks, hay and 
general cargo, and for Mexico the chief 
cargo will lie box hooks. The Dahomey 
«ill also load a considerable rpiantitv of 
salted fish at Halifax for the southern 
markets.

GLEANED FROM THE TRAVELERS.
J. Steeper, grocer and confectioner, 

Markham, has sold out to Mr. E. Toranee.
Kirk Bros., grocers, Braeebridge, have 

just completed large additions to their 
buildings, and are instaling new fittings. 
Thev also intend putting in a new store 
front.

I. B. Dingwall, city traveler for F. AY. 
Humphrey, Toronto, is resigning his posi­
tion. and will become a partner with W. 
T. McDonnell as wholesale produce and 
commission merchants, 62 Colborne 
street, Toronto. Until lately Mr. Mc­
Donnell ran a grocery store on Church 
street.

YY. Tot ton has just left F. AAr. Hum­
phrey, Toronto, to take an active part 
in the management of his store in Queen 
street east. The store at 10114 has been 
found too small. He is removing to 
more convenient premises al 1008. Ife 
intends also taking an agency for sick 
and accident insurance.

( '. Stevens of White & Co., Limited, 
Toronto, is leaving that company to go 
i n tin- road for F. Y\r. Humphrey, whole­
sale grocer.

Edward Keating, who has been inside 
man for E. W. Humphrey. Toronto, will 
take over the ground vacated by A\r. 
T« Hon.

COMPANIES INCORPORATED.

At 1/1’ BROS . LIMITED, Aultsville; 
shale capital, $10,000; purpose, to 
lake over the business of I. R. 

Ault A Sons, anil to carry on the said 
business as general merchants. The di­
rectors are: G. S. Ault, A. W. Ault, 
and A. E. Anil, all of Aultsville.

The Sarnia Cereal Co., Limited, of 
Sarnia; shale capital, $20,000; purpose, 
to manufacture and sell oatmeal anil 
other grain products, etc. Directors are: 
G S Rodger, of Toronto, and I*. Clark, 
W. 11. Hill, 1). McCart and S. E. Cor­
nell, all of Sarnia.

The Bates Mfg. Co., Limited, of To­
ronto; share capital, $100,000; purpose, 
to manufacture and deal in goods, wares 
and merchandise Directors: T. Bates, 
R. T. Duffy and A. G. Brown, all of 
Toronto.

Canada .lamaica Commercial Co., Lim- 
iten, of Toronto; share capital, $20-0,000; 
purpose, to carry on the business of a

land company with the usual powers and 
restrictions. Directors: R. T. Shiell, 
(i. C. Arnolt, E. Kewin, J. R. Adam­
son, J. G. Lohrman, G. C. Brown, J. 
L. Ross and A. W. Ilolmsted, all of To­
ronto.

The Atlantic Soap Co., Limited, of 
Toronto; share capital, $10,000; purpose, 
to manufacture and deal in soaps, oils, 
chemicals, etc. Directors: K. N. X’an- 
zant, S. Jardine, and I). G. Buchanan.

The Earle Co., Limited, of Creemore; 
share capital, $20,000; purpose to buy, 
sell and deal in general merchandise. 
Directors:A. Earle and J. Wilson, of 
Creemore, and W. J. Sykes, of Toronto.

A. A. Osborne ic Co., Limited, of 
Midland; share capital, $-10,000; purpose, 
to establish and conduct a general de­
partment store. Directors: C. E. Smith, 
A. A. Osborne, .1. L. Ferrier and R. L. 
Smith, all of Midland.

Merchants Premium Co., Limited, of 
Toronto; share capital, $10,000; purpose, 
to buy and sell furniture, crockery, 
bric-a-brac, etc. Directors: E. D. Ross, 
L. G. Ross and II. D. Read, all of To­
ronto.

SWEET
6*P0Ml

Remettes
STANDARD

OFTHE
WORLD

*otd by all Leadlne Wholesale House».

CLAY
PIPES

Those made by

McDOUGALL
an peerless. Insist upon 

having them.

D. McDOUGAlX & CO., Glasgow, Scot.

V 4111

A SHOW CASE FREE
If you give us a fair sized order for Hogen Mogen and Royal Sport Cigars. Is your cigar trade sick ? Then 

build it up with Hogon Mogen for a five center and Royal Sport for a ten center. We guarantee the quality 
and unhesitatingly state they are the best value in the market. It’s worth investigation and a postal will bring you 
full particulars.

THE SHERBOOKE CIGAR CO., limited.

U2
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BRAID’S BEST COFFEE

a*®»»
IJL^StetK''~HjJjJ

Roasted or Ground, Packed in 1-2-5-10-25 and 50 
lb. Tins, also in Air-tight Fancy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled. 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID’S BEST COFFEE.

Write Us for Samples

WM. BRAID & GO., Vancouver, B.C.

Quotations for Proprietary Articles.

, The Canadian Grocer, at our nearest office.

Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, Th
Aug. 24. 1905.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Ammonia Powder-
Bee " brand, 48 5c. pkgs., per case__ $1 75
“ " 27 10c. pkgs, " .... 2 00
“ M 10 25c. pkgs, " .... 1 75

Oook’s Friend— Per dos.
Size 1, in 2 and 4 doz. boxes.....................$2 40

" 10, in 4 doz. boxes............................... 2 10
" 2, in 6 "   0 80
“ 12, in 6 "   0 70
" 3, in 4 "   0 45

Pound tins, 2 doz. in case.................... 3 00
12-oz. tins, " " .................... 2 40
5-lb. " | " " ....................  14 00

W. H. GILLARD 4 GO.
Diamond—

1-lb. tins, 2 doz. in case.............................$2 00
j-lb. tins, 3 " "   1 25
S-lb. tins, 4 “ "   0 75

IMPERIAL BAKING POWDER.

Sizes.
4 dos...................... 10a
3 doz..................... 6-oz.
1 doz..................... 12-oz.
3 doz...................... 12-oz.
è doz..................... 241b.
à doz..................... 51b.

.. «0 85 

.. 1 75 

.. 3 50 

.. 3 40 

.. 10 50 
. 19 75

JERSEY CREAM BAKING POWDER.

Size, 6 doz. in case.............................  $0 40
" 4 " " ............................ 0 76
" 3 " " ... ..................... 125
" 2 M " ................... ... 1 26

OCEAN MILLS.
Ocean Baking Powder,

Per dos.
ivder, 1 lb., 4 doz---- $0 45
" 1 lb., 5 doz— 0 90
•• 1 lb . 3doz.... 1 25

Borax, 1 lb. packages, 4 doz— 0 40 
Cornstarch, 40 pks. in a case . 0 78

Freight paid 5 p.o. 30 days.

MAGIC BAKING POWDER.

Cases. Sizes. per doz
... 5a .... $0 40

4 " . .... 0 60
4 “ ... 6 " .... 0 75
4 " . ... 8 " .... 0 95
4 " . ...12 " .... 1 40
2 " . ...12 " .... 1 45
4 " . ...16 " .... 1 66
2 *' . ...16 “ .... 1 70
1 " .
1 " . ::: V* .... 4 10 

.... 7 SO
2 " . 
1 " . 
1 " .

12°*'

... 16 "

1 Per nn 
f «4 55

ROYAL BAKING POWDER CO.

Sizes. Per Dos.
Royal—Dime.......................................$ 1 00

I os.............................................. 2 25
..................................... 2 90
....................................  4 60
..................................... 6 75

_   15 50
eibi ...............................2550

I lb. ., 
12 os. 
lib. . 
31b. .

EAGLE BAKING 
POWDER

Per dos.
Oases of 48-5a tins $0 45 

" 48-100. tins 0 75 
" 24-25a Uns 2 25 
" 48-25a Uns 2 25

JAMES' DOME BLACK 
LEAD.

Sizes. Per Dos.
Cleveland's—Dime................................. • 1 00

4 lb....................................  2 80
12 os.................................. 4 26
lib..................................... 5 50

" 3 lb.....................................  15 00
" 5 lb....................................  25 00

" VIENNA ' BAKING POWDER.

1-lb. tins, 4 doz. in box............................$2 25
1-lb. tins, 4 doz. in box......................... 1 25
f-lb. tins. 4 doz. in box......................... 0 75

"BEK" BRAND BAKING POWDER.

" Bee ” brand, 48 6 oz. tins................ 83 50
" " 36 10 **   4 fO
“ " 24 16 “   4 50

“ Beaver " brand, 24 16 pks.................. 4 80

Blue.
Keen’s Oxford, per lb............................. $0 17

In 10-box lots or case .................... 0 16
Reckitt’s Square Blue, 12-lb. box___ 0 17
Reckitt's Square Blue, 5 box lots — 0 16
Qillett’s Mammoth, 1 gross box........... 2 00
Nixey’s "Cervus," in squares, pei lb. 0 16 

,r " in bags, per gross 1 26
'* " in pepper boxes,
aooording to size.................... 0 02 0 10

J. m. douglas à 
uo.—Laundry 

Blues.
" Blueol " 10-lb.
boxes containing 
50 pkgs., 4 squares
each......... iter lb. 161c
"Sapphire'" 14-lb. 
boxes, 1 lb. pkgs.
per lb....................121c
r* Union 14-lb. 
boxes, assorted 1 
k f-lb. pkgs., per 
lb............................ 10c

Blaek Lead.
Reckitt’s. per box........................ ....... $1 15
Box contains either 1 gross, 1 oz. size;

1 gross, 2 oz., or 1 gross, 4 os.

6a size. 
2a size.

Per 6°5
2 50

Borax.

“ Bee" brand, 5 os., cases, 60 pkgs___2 25
" 10os., cases, 48 ,r .... I 25

" " 16os., cases, 48 " .... 4 26
EAGLE BORAX.

Per do
Oases of 5-dox. 5a packages................ $0 45

“ 5-dos. 10a " ................. 0 90

Cereals.
Wheat 08, 2-lb. pkgs., per pkg..........  0 08

" " 7-lb. cotton bags, per bag. 0 181

Choeolates and Cocoas.
THE COWAN OO., LIMITED.

Hygienic, 1-lb. tins.............per dos. 86 76
" 4-lb. tins .................. " 3 50
" f-lb. tins .................. " 2 00
*• fancy tins..............  “ 0 86
" 6-lb. tins, for soda water

fountains, restaurants, eta, per lb. 0 50
Perfection, 4-lb. tins, per dos........  2 40
Ooooe Essence, sweet, 4-lb. tins,

dos....................... .................... 2 66
Chocolate— per lb.

Queen’s Dessert, 4's and |’s........... $0 40
" fe........................... 0 42

Mexican Vanilla, fs and &'s............. J 36
Royal Navy Rock, " '* ............. 0 30
Diamond, " " ............. 0 25

" 8 s.:..................... 0 21
Icings for cake— Per dos.

Chocolate, pink, lemon color, lbs....$1.75 
Orange, white and almond, 4-lbe... . 1.00
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BATQER S

CUT 
MIXED 

PEELS

No loss in weight, pre­
pared entirely by ma­
chinery, never touched 
by hand. Are asked for 
by the housewife, being 
ready for use as soon as 
opened. Are always 
fresh and tasty. They

WILL SHOW YOU A 
GOOD PROFIT and 

give satis 
faction.

Yt-lb. and 1-lb 
DRUMS

BE 
SURE

to include 
this in your

FALL ORDER 
FOR PEEL
from your jobber.

AGENTS
ROSE & LAFLAMME

MONTREAL
TORONTO

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND"
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

cf profit.

JE "in

ROSE & 
LAFLAMME,

1
AGENTS,

MONTREAL.

Uilll

Confection»— Fer doz.
Cream bare, large boxea.....................#2.25

“ email “ .................. 1 35
Chocolate ginger, Ibe........................... 3.75

" " fibs........................ 2.25
" wafers, fib. boxes ...............2.25
" " i-lb. boxes............ 1.30

krv'h.
Chocolate— per lb.

Caraccas, fs, 6-lb. boxes.................. #0 42
Vanilla, i’s ................. ............... 0 42
1 ‘Gold Medal," sweet, fs, 6-lb. boxes 0 29 
Pure, unsweetened, i’s, 6-lb. boxes 0 42 
Fry s "Diamond," fs, 14-lb. boxes 0 24 
Fry's "Monogram." i’s, 14-lb boxes 0 24

Concentrated,

Horn ceopai hie,

is, 1 doz. 
is,
l-lbs. "

Epps's Cocoa.
Smaller quantities.

i’s, 14-lb. boxes .. 
i's, 12-lb. boxes .. 

:ase of 14 lb., per lb.

2 40 
4 50

0 35 
0 37}

BKNSDOKEB COCOA

A. F. M&cLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

à lb tins, 44 doz. to case.......per doz., $ 90
1 " "4 " “ .... “ 2.40
è ■;i ••

4.75
9.00

JOHN P. MOTT 6 OO.’fl.

R. S. Mclndoe, Agen', Toronto.

voTi s ^
DIAMOND

CHOCOLATE

Per lb.
Elite, i's.....................................................$0 30
Prepared cocoa, f s to f s ...................  0 28
Mott's breakfast cocoa, i s..................  0 38

“ “ “ i’s..................  0 35
“ No. 1 chocolate, fs................... 0 30
“ Navy “ }'s..................  0 27
• ' Vanilla sticks, per gross.......... 1 00
“ Diamond chocolate, i’s and 6's. 0 23 
“ Confectionery chocolate, 21c. to 0 31 
" Sweet chocolate liquors..20c. to 0 34

WALTER BAKER 4 CO.,LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Aanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, i, 4, 1 and 5-lb tins 0 40 
Cracked cocoa, i-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 e,

per box ............................................. 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to box,

per box............................................ 1 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY CO.

Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case,4-lb, tins. .40c. 
12-lb. boxes, 6 boxes in ease,fib. tins. 40c. 
6-lb. boxes, 12 boxes in case, i-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, fib. tins. .32c. 
6-lb. boxes, 12 boxes in case, fib. tins. 34c.

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, fib. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case,Tib. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, fib. pkgs. .35c.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, fib. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, fib. pkgs. .44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, fib. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, fib. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, fib. pkgs. .32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. n case, fib. pkgs..30c. 
12-lb. bxs., 6 bxs. in case, fib pkgs. .30c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, fib. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, fib. pngs 23c.

Condensed Milk.
“ Anchor " brand, cases 4 doz., per case #5 00 

11 evap. cream, cp. 4d. " 4 65

Borden's Condensed Milk Co.
Eagle" brand......................................... #1 50
Gold Seal ” brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

two»1*"
(ream

m»'

TRURO CONDENSED MILK A CANNING 
CO., LIMITED.

"Jersey” brand evaporated cream
per case (4 doz.)................................ #4 65

" Reindeer ” brand per case (4 doz)__ 5.60

Coffee.
" Bee " brand, 1 lb. tins, cases, 30 tins 9 00 

“ " 2 lb. tins, cases, 15 tins 8 70
" Beaver ” coffee, 24-1 lb. pkgs............. 4 80
" Sun ” brand, 25 and 50 lb. tins—

Gem, roasted or ground.................... 0 30
Extra, " •'   0 26
Fine " *'  0 22
Fancy " "  0 lfl$

" Beaver ” (ground only compound).... 0 15

THE EBY, BLAINCO., UNITED.
In bulk— Per lb
Club House............................................ 0 32
Royal Tava............................................  0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon,.. J............................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins........................ 0 30
Gold Medal. 1-lb. tins.......................  0 31
Kin Hee, 1-lb. tins............................  0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................  0 30
English Breakfast, ground only 1- 

lb. tins............................................. 0 IP
jameh TURNER A oo. Per lb

Mecca.........................................................|0 32
Damascus............................................... 0 28
Cairo....................................................... 0 20
Sirdar..................................................... 0 17
Old Dutch Rio....................................... 0 124

e. d. MARCEAU, Montreal. Per lb
Old Crow” Java.................................... $0 25

*' Mocha.............................. 0 25
" Condor " Java...................................  0 30

" Mocha................................ 0 30
15 - year - old Mandheling Java and

hand-picked Mocha......................... 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case..................................... 0 20
Madam Huot's coffee, 1-lb. tins............. 0 31

" “ " 2-lb. tins------------ 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1.................................................... 0 16
Condor I. 40-lb. boxes........................... 45o.

" n, 40-lb. boxes......................... 42|c.
“ III, 80-lb. boxes.......................... 37|c.
" IV, 80-lb. boxes.......................... 35c.

8. H. A A. 8. EWING S.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases............................................. 32

Mocha and Java coffee, in 2-lb tins, 30- 
lb oases.............................................. 29

Cheese.
Imperial—Large size jars—per doz. $8 25

Medium size jars................ " 4 50
Small size jars..................... ' 2 40
Individual size jars............  " 1 00

Imperial holder —Large size '* 18 00
Medium size ....................... " V 00
Small size............................... " 12 00

Roquefort—Large size.........  2 40
Small size............................. '* 1 40

RECKITT’S BLUE ZEBRA PASTE
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No grocer ever worries about the selling qualities of

Benson’s “Prepared” Corn
or

Edwardsburg “Silver Gloss” Starch
because the merits of these lines have proved themselves 

the most reliable and trustworthy of any and all starches 

during nearly fifty years of sale.

Study the best interests of your trade by selling these lines.
For Sale by Every Jobber in Canada.

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1868

6* Freni St. lest, Werks i 184 St. Jeeies St.,
TORONTO ONT. CARDINAL, ONT. MONTREAL. P.Q. /

Coupon Books—Allison’s.
For eale in Canada by The Eby Blain Go-. 

Limited, Toronto. C. O. Beauchemin & 
Pila. Montreal.
$1, 92, $3. $5. S10 and 920 books.

Un Covers and
Coupons
numbered

In lots of less than 100
hered.

books, 1 kind assorted. 4c. 4Jc.
100 to 500 books................. 3Jc. 4c.
100 to 1,000 books.............. 3c. 3*c

Allison’s Coupon Pass Book.
11 00 to 3 00 books......... cents each

5 00 books....................... ......... 4
10 00 " ....................... .........5|
15 00 " ........................
20 00 " \....................... ......... 7l
25 00 " ........................ .........8
50 00 " ........................

'WSCLEANEW
iCiuei twerTNiec.

Davidson

BRUNSWICK5 _EasïBRICHT

The

Cleaner.
Per doz. 

4-oz. cans $ 0.90 
6-oz. " 1.35

10-os. “ 1.85
Quart " 3.75
Gallon " 10.00

Wholesale Agents 
Hay. Limited, Toronto.

Fly Pads.

«ya | ■

Infants’ Food.
aeon's patent barlef Lib. tins .... $1 S " " " I-lb. tins.... I S
" “ groats Lib. tins.. * “
" " 1-lb. tins..

. » 
1 * 
I H

Jams and Jellies.
hoi THWgLL'a good*. Per doz 

Frank Magor&Co.. Agents.
Orange marmalade..........................  .. 51 50
Clear jelly marmalade........................ 1 8J
Strawberry W. F. jam.........................  2 00
Raspberry “ “ ........................... 2 00
Apricot " “ ......................... 1 75
Blackcurrant “ ........................... 1 75
Other jams.................................... $1 55 1 90
Red currant jelly .................................. 2 75

T. UPTON A OO.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. $1 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 06J
7 and 14-lb. wood pails.............per lb. 0 06j
30-lb. wood pails......................... " 0 06J
Compound Fruit Jellies—

“12-oz. glass jars, 2 doz. in case.per doz. 1 00
2-lb. tins. 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails,6 pails in crate

per lb. 0 061
30-lb. wood pails........................... " 0 06|
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case...........................per doz. $1 45 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate.......................................per lb. 0 09

Lieorioe.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. fO 40 
Fancy boxes (36 or 50 sticks)—per box 1 25
"Ringed” 5-lb. boxes.............per lb. “ ‘n
"Acme” pellets, 5-lb. cans—per can 

" " (fancy boxes 40) per box
Tar licorice and Tolu wafers, 5-lb.

Licorice lozenges, 5-lb. glass Jars.... _
" " 20 5-lb. cans............. 150

" Purity ” licorice 10 sticks............. 1 4E
" " 100 sticks.............. 0 73

Duloe large cent sticks, 100 in box................

0 40 
2 00
1 50

2 00 
1 75

Lye (Concentrated).
gillett's perfumed. Per case.

1 case of 4 doz.........................................  $3 60
3 cases of 4 doz........................................ #3 50
5 cases or more ...................................... 3 40

Mince Meat. T. UPTON A OO.

Wet hey "s condensed, |»er gross net . ..*12 UU 
per case of doz. net......... 3 UU

Mustard.
C iLman's or keen's.

D.8.F., -lb. tins.......................per dos.# 1 40
'* à-lb. tins..................... 2 50

I-lb. tins ................... " 5 00
Durham 4-lb. jar........................per jar. 0 75

" 1-lb. jar......................... 0 25
F. D., 1-lb. tins.........................per doz. 0 85

1-lb. tins....................... " 1 45

1-lb. glass iare, 2 doz. case — per doz.$ 1 UU 
Hoiue-maae. in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 U6f 
Golden shred marmalade, 2 doz. case,

per doz........................................... 1 75

Pickles
STEPHENS’.

A. P. Tippet A Go., Agents.

Gement stoppers (pints)........ per doz.fl SO
Corked ,r " ............. 1 90

e. D. MARCEAU, Montreal. Salt.
11 Condor," 12.1b. boxes—

Mb. tins........................
I-lb. tins.........................
I-lb. tins.........................
4-lb. jars........................
1-lb. jars.......................

...per lb.|U 35 Gere bos salt, per doz. pkgs. (4 doz. in 
case) ........................................................ #1 45

Soda.
Old Grow,” 12-lb. box<

1-lb. tins...................
I-lb. tins...................
I-lb. tins.................
4-lb. jars.................
1-lb. Jars.................

.per lb. 

perjsr

0 25 
0 23 
0 221 
0 70 
0 25

Orange Meat.
Caaee. 36 15c.

packages.. .#4.50 
5 cas lota. ... 4.40 

(Freight paid.) 
Oases, 20 25c.

packages... 110 
5 case lots.... 4.10 

(Freight paid.)

cow BRAND.

/ButlW6S0P^s

Case of 1-lb.contain

Mssr- pw
Case of 1-b. (con­

taining 120 pkgs. 
per box, S3 OOl 

Case of 1-lb. a 
lb. (oontainii 
1-lb. and

pkgs),per box, 
Case of 5c. pkgs. containing 96 pkgs. 

box, S3 00.

60^-lb. 
r, S3 00. 
U h Per

MAGIC BRAND

Per case
No. 1, cases, 60 1-lb. packages............ | 2 75
No. 2, " 120 4-lb. " .............. 2 75
N- ». {SSfe " }...........»»
No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case........................................................ 2 85
5 cases........................................................ 2 75

Orange Marmalade.
THE BBT, BLAIN OO., LIMITED.

"Anchor” brand 1-lb. glam.....................fl 60
„ " quart gem Jars.......... 8 40

"BEE'' BRAND

brand, 8 oz., cases, 120 pkgs. ) 
" 10 oz., cases, 96 pkgs. V
" 16 oz., cases, 60 pkgs. ) $3 00
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Soap and Washing Powders.
A. P. tippet & oo., Agente.

Maypole soap, colore............per groee$10 20
,r " black.............. ,r 15 30

Oriole eoap..............................    " 10 20
Gloriola eoap......................... " 12 00
Straw hat polish........... . " 10 90

BABBITT’S.

Babbitt's ‘‘1776’ 
6-oz.pkge.S3.50 per 
box. 5 boxesa 
freight paid and 
half box free.

Babbitt's “Beat 
soap, 100 bars 
$4 10 per box.

Potash or Lye. bxe
each doz., $2 per box.

WM. H. DUNN AGENT.

CHASER 
___ SOAP

. Does the Work

CHASER SOAP.

case....................................................82 40
Special quotations for quantities.

(Fairbank)
<,<>*.D DUST WASHING POWDER.

24 25c. packages ................................. & 65
5 110c. “ ...................................  £ yu
1005c. “ ... .... ... ........ 3 00
100 10c. cakes (Glycerine Tar Soap)— b oJ
T'O 10c. cakes (Sanitary Soap) ............ ® 50
100 5c. cakes (Fairy Soap) ............. . ■ • 3 90
100 5c. cakes (Capco Soap)..................  3 90
100 5c. cakes (Scouring Soap)............... 3 90
100 5c. bars (Santa Claus Soap)........... 3 89
100 5c. bars (Clairette Soap)................. 3 65
100 5c. bars (Mascot Soap)..................  3 45

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
is included in a five-box assortment a box of
25 10c. packages or 50 5c. packages of Gold 
Dust washing powder will be included free, 
freight prepaid.

Starch.
EDWARDSBURG STARCH OO., LIMITED.

Laundry Starches— P®r lb.
No. 1 White or blue, 4-lb. carton.! 0 05 
No. 1 " " 3-lb. " 0 to
Canada laundry.............. .............. 0 04
Silver gloss, 6-Id. draw-lid boxes. 0 07 
Silver gloss, 6-lb. tin canisters— 0 07 
Edward’s silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal— 0 06
Benson's satin, 1-lb. cartons........ 0 07
No. 1 white, obis, and kegs........ 0 to
Canada White Gloss, 1-lb. pkgs... 0 toi 
Benson's enamel... .per box 1 35 to 9 50

Culinary Starch—
Benson It Co.'s Prepared Corn.... 0 061 
Canada Pure Com....................... 0 to|

Rice Starch—

Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-Ib. lumps.................................. 0 08*

•• Bee brand starch-
laundry, 64-12 oz. pkg. per case $5 00 

'• " 3212 “ peri “ 2 50
“ corn starch 40-16 oz. pkg, “ “ 3 U0

•• Sun ” borated starch, 40-16 oz, pk.
per case............................. — 3 00

•• borated starch, 50 box. 1001b. keg 0 06#
“ laundry " 50 " “ “ " 0 051

•• Gem " " " 100 & 200 lb. kegs 0 05*

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. $0 04i 
Aeme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05*
~ lest Quality White Laundry—

-lb. Canisters, oases of 48 lb__ 0 05*" lOO lh.............................. 0 06
lb.......................... 0 06

Lily White Gloss—
1-lb. fancy cartons, oases 30 lb. 0 07*
6-lb. toy trunks, 8 in case......... 0 07*
6-lb. enameled tin canisters, 8

incase......................................  0 07*
Kegs, ex. crystals, xOO lb............ 0 06*

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb.......fO 07*

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case— 3 50 

Culinary Starches—
Challenge Prepared Cora­

l-lb.packages, boxes 40 lb......... 0 to*
No. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb......... 0 06|
Crystal Maise Com Starch—

1-lb. packages, boxes 40 lb......... 0 06*

SAN TOY STARCH.

10o. pkges, cases 5 doz., per case.... 4 75

ST. LAWRENCE STARCH OO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence corn starch, 40 lb . 0 06* 
Durham corn starch, 40 lb............ 0 05*

Laundry Starches—
No. 1 White, 4-lb. oartone, M lb.. 0 toi 

“ 3-lb. cartons, 36 lb.. 0 05$
200-lb. bbl................. 0 05

'• 100-lb. kegs............... 0 05
Canada Laundry, 40 to 46 lb........ 0 04
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-lb. fancy, 30 lb.......... 0 07
“ large lumps,100-lb kegs 0 06

Patent starch, 1-lb. fancy, 28 lb.. 0 07: 
Akron Gloss, 1-lb. packages, 40-lb. 0 to*

iifcl'T !

Btove Foliih.

\\$x towitaftrtv) \ox
, tVeavness - '
\na\m \s \ta\n awwaWcA.^

Rising Sun, 6-ox. cakes, *-grose boxes
Risi ’ ---- —
Sun 
Sun

PW
ising Sun, 3-oz. cakes, gross boxes 4 50 
in Paste, 10c. size, *-groes boxes.... 10 00 
m Paste, 5c. size, *-gross boxes— 6 00

IN THE
W. H. DUNN, AGENT.

Enameline No.O 38 
4,bxs.,ea. Sdz. 

Bnameline No.O 65 
6,bxs.,ea.3dz. 

Bnameline 
liquid, bxs.ea.O 80 
3a<oz..

Blackene, 6-lb.O 10 
cans, per lb..

Bnameline stove dressing, per doz....... 0 70

■yrup.
" CROWN ” BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case.............$2 40
Plain tins, with label—

2 lb. tins, 2 doz. in case................  1 90
6 " 1 " " .................. 2 35

“ ................. 9 25
" ......................... 8 10

. tins have wire handles.)

/6, GOLD. S/LKCm
AND OTHtK,

10 •• 1 ‘
» “ l
(10 tod 20 lb. t

^T)TTON3
--"V4AWO.NI4

rOK ALL
HOUSEHOLD PURPOSES,

MANUFACTURED BY

i.E. SUTTON “S0N5 -&C?
05B0RME WORKS. BRArtDOfl ROAD,

KINGS CROSS, N. ”

small’s brand—Standard.

5 gal. tins, per can.................................  4 40
1 " “ per case................................ 4 90
*.................... .............................. 5 45
I................... ................................ 5 70

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5 
per cent.

Ten.
I BALADA CEYLON.

Wholesale. Retail

Brown Label, l’e........................ SO 20 SO 25
- “ * s........................ 0 11 0 26

Green Label, I s andjk's ....... 0 82 0 80
Blue Label, l’e, *’i, fs and * s 0 30 0 40
Red Label. I s and *'•............... 0 36 0 60
Gold Label. |s........................... 044 0 60

, :olonà|
I PURE Çg/LON TEA f

Ceylon Tea, in 
1 and *-lb. lead 
packages, black 
or mixed.

Black Label, 1-lb., retail at 25c.............SO 19
" “ *-lb.. " •• ............. 0 20

Blue Label, retail at 30c........................ 0 22
Green Label “ 40c........................ 0 28
Red Label. " 50a....................... 0 36
Orange Label, " 60c........................ 0 42
GoidLabel, " 80a....................... 0 56

Oases, each 60 1-lb.................... ...........SO 36
M 60 è-lb....\" 30 fib..../  ............. 056

- " UOHb................................. 0 38

LUDELLA CEYLON, l’S 
AND i'B PKGS.

Blue Label, l'e............................. SO 18* SO 96
Blue Label *’s............................. 0 19 0 26
Orange Label, l's and |’s .... 0 21 0 30
Brown Label, l's and |7s....... 0 28 0 40
Brown Label. *'s ...................... 0 30 0 40
Green Label, l's and *’s........... 0 36 0 60
Red Label l's............................. 0 40 0 60

"CROWN " BRAND

Wholesale. Retail
Red Laoel 1-lb. and *s.............S 0 36 SO 60
Blue Label 1-lb. and *s................ 0 88 0 40
Green Label, 1-lb........................ 0 19 0 85
Green Label *s........................... 090 085
Japan, Is................................. 8 19 0 86

e. d. maroeau, Montreal 
Japan Teas—

" Condor ” I 40-lb. boxes...............SO 42*
II 40-lb. boxes............ 0 37*

" III 80-lb. boxes.........  0 32*

3MD AAA Japan, 40 lb “ at.............  0 30
" AA ,r 40 " ............. 0 27*

Blue Jay, basket fired Japan, 70 lbs., 0 95
"Condor”IV 80-lb.   0 27*

" V 80-lb. " ............... 0 25*
" XXXX80-lb.boxes.... 0 2L
" XXXX 30-lb. " .... 0 22Ï

XXX 80-lb. " .... 0 19*
" XXX 80-lb. " .... 0 20
" XX80-lb. .... 0 18
" XX30-lb. " .... 0 18*
" LX 60-lb. per case, lead

packets (25 l’s and 70 *’■) G 25

" Condor ” Ceylon black tea in lead packets 
Green Label, *e, *s and Is.
60-lb. cases................retail 0 25 at 0 20
Grey Label, *s, *s and Is.
60-lb. cases..............retail 0 30 at 0 23

Sallow Label, *s and Is,
-lb. cases ..............retail 0 35 at 0 26

Blue Label, *s, *s and Is.
50-lb. cases ..............retail 0 40 at 0 30
Red Label, *e, *s and Is.
50-lb. cases .............. retail 0 60 at 0 34
White Label, *s,*s and Is,
60-lb. oases —.......retail at 0 40

Black Teas -"Old Grow " blend—
Bronzed tins of 10,25,50 and 80-lb.
No. 1................................... per lb. 0 86
No. 2................................... " 0 30
No. 3................................... " 8 26
No. 4................................... " 0 20
No. 6.................................... " 0 17*

Tobaoeo.
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 4s, 6s and 12s___SO 46
“ Amber, 8s. and 3e..............  0 60
“ Ivy, 7s................................... 0 50
" Rosebud, 7s........................ 0 51

Chewing—Currency, 12s. and 6*s___ 0 46
“ Old Fox, 12s........................ 0 48
“ Snowshoe, 6*s..................... 0 51
" Pay RoU, 7*s........................ 0 56
“ Stag, 10 oz........................... 0 45
'1 Bobs, 6s. and 12s................ 0 45

“ 10 oz. bars, 6*s........ 0 45
“ Fair Play, 8s. and 13e___ 0 53
" Club, 6s. and 12s................ 0 46
" Universal, 13s..................... 0 47
" Dixie, 7s................................ 0 56

Vinegars.
e. D. maroeau, Montreal. Per gal

HMD, pure distilled, highest quality.. SO 32*
Condor, pure distilled........................... 0 27*
Old Crow................................................... 0 13*

Special prices to buyers of large quantities

Yeast.
Royal yeast, 3 doz. 5c. pkgs . in case.. .SI 06
Gillette cream yeast, 3 doz ,........ 1 06
Jersey cream yeast cake, z. 6e.... I IS 
Victoria “ doz. 6c.... 1 86

I doe. Me... 1«

«-il
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CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pure Cane 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

for trice* cml eemtle* write t#

NOYA SCOTIA
Afeete

TSMNTSSCO. WIMM * es.
HAMILTONJOHN W. MOULT * SBKNINS,

JOSCMf CABMAN,

HALIFAX

DISTINGUISH
between fruit vinegar made from all kinds of apples at 
any old mill and fruit vinegar made from the pure 
fruit, by a new process, in a fully-equipped factory.

GOLDEN RUSSET VINEGAR
is to the cheap fruit vinegar what the cheap 
fruit vinegar is to the acid vinegar. Golden 
Russet Vinegar is in a class by itself. It can­
not be duplicated anywhere. Take none but 
Golden Russet. In three strengths : XXX, 84 
grains ; XX, 72 grains ; X, 60 grains. Prices 
proportionate.

THE W. H. WILSON CO., Limited
TILLSONBURC, ONT.

books

TEA HINTS
For Retailing 

Ur JOHN H. BLAK*
PART I.

The Tes of tbs World.
'«•from Lee!

the Orient.The Tee Haris
PART it.

Howto
to Place an Imports-

s Tea Trade.

8» pp.; Cloth.

Til lacteal

BASKETS
We make them in all shapes and 
sizes. We have

Patent ««# Berry Box
Grain Root Baskets, 

Clothes Baskets, 
Butoher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THM ...

Oakville Basket Co.
Oekwllle, Ont

Is Honest Goods and 
just the Thing on Which 
to Make or Extend a 
Business.
■ m. a sti.. urn . -n.1 . ! «ni.: -I-... ...  .

McLAREN’S
The Best Grocers make 
a point of keeping it 
always in Stock.

—SMI I I I ----- - -

32366^75
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Decorated Opal 
Deco Crystal Etched

The Fall rush on both lines has 

commenced, and we urge early 

placing of orders to avoid later 

delays.

If you don’t know the lines, write 

us to mail you a sample of our

American Beauty Vase
Retails for !Oc. each

G0WANS.KENT4C0.

a
IT'S REALLY ENJOYABLE

wholesome, appetizing Mince Meat that we make. 
It has a flavor that. the other makers cannot get and 
that your customers want. That is why you should 
sell

Wetkey’s 
Mince Meet

“ONE TRY SATISFIES’’

J. H. Wethey, Limited
$T. CATHARINES. ONT.

STANDARD PEELS
LEMON 

CITRON
7-lb. Boxes 7-lb. Tins 1-lb. Cartoons

NEW SEASON'S CANDIED AND DRAINED PESES

ORDER NOW
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More Money In Your Pocket
IS THE MEANING OF

Our Special Offer In Brooms
HAVE YOU SEEN THE NEW

PERFECTION BROOM?

OLD STYLE

It is no exaggeration to say that it represents the high 
water mark in broom making. It combines all the 
merits of the ordinary broom, and has, besides, a device 
which makes it just twice as strong and therefore twice 
as lasting as the ordinary broom. This device consists 
of a special handle, deeply inserted, with a cross wire 
at the end. This Secures absolute rigidity, and so does 
away with that weak point of the old broom, viz : work­
ing loose at the shoulder. Yet Perfection Brooms cost no 
more than other brooms. PERFECTION

OUR PROPOSITION_____
In order to convince you that the Perfection Broom is all we claim for it, 

send us a sample order for 6 dozen and we will prepay freight to the 
extent of 30 cents per hundred. If the goods are not satisfactory you 
may return them at onr expense.

PRICES : 3 string, $2.30 ; 4 string, $2.75

Every Perfection Broom sold means a satisfied customer, 
and your satisfied customers are your principal asset.

These Brooms are sold exclusively by

LIND, KERRIGAN & CO.
Wholesale Grocers, - LONDON, ONT.
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LASSES !
We are headquarters in GCMCldCl for all grades of Foreign

and British Island Molasses.

Our stock is now complete with the following assortment :

Extra Choice, and Fancy Porto Rico, 
Choice No. I, and Fancy Barbados, 
Specially Selected British Island, 

Antigua, St. Kitts,
Cuba, New Orleans,

and
Extra Fancy Trinidad for 
High-class Grocery Trade.

For samples and lowest market prices apply direct to the Head Office,
or to the following Agents :

C. E. PARADIS, CEO. MUSSON & CO.,
60 Cote Lamontagne,

Quebec, P.Q.
Toronto, Ont.

CEO. H. GILLESPIE,
London, Ont.

JOS. CARMAN, CALLOWAY & PARNELL,
Winnipeg, Man. Vancouver, B.C.

,he Dominion Molasses Company, Limited
HALIFAX,— Nova Scotia


