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IMPORTERS ....

Teas, Wines, g 
Liquors. Syrup, | 
Molasses. Fruit. I

AGENTS FOR THE CELEBRATED

QREENBANK LYE
RED HEART |

* * SOAP MAKER I BRANDS

Merchants are cordially invited to visit our establishment.

2, 4 and 6 de Bresoles St. 17 St. Dizier St. 
123 to 133 Le Royer St.

East of Notre Dame Church,

mv — Montreal xx
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Standard Goods ««Best to Handle

E. hazenby & Son
Established more than 100 years ago. Under the direct patronage of

5>nt.

Hi» Hoy&l Highness

The Prince of 
Wales.

His Excellency

Lord Aberdeen
The Governor General 
of Canada.

x

Mini WES 
Luiun»*

MUEIMUS

LEVER TOP. MOST HIGHLY CONCENTRATED. A I PICKLES.

And all the best families in Great Britain and the Colonies. The variety they manufacture 
and put up is very large. No grocer should be without them. These cuts show a few cf 
the lines that no grocer should be without.

^TRINITY j

London:

The
The

UZENBY S

superior quality of these goods can always be relied upon as unsurpassed, 
strongest testimonial In their favor Is that they are In the greatest demand 

they are best known. \

uwm

A. P. TIPPET & CO., MONTREAL. ST. JOHN, N.B. TORONTO.
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1Standard Goods ^BcsttoHftiullp

FOR

PURITY
FOR

►
STRENGTH

This brand is always reliable. Highest test 98,^% pure.

Made only 
by The UNITED ALKALI CO., Ltd., Liverpool.

“ New Process ” Soda, finest on the market.

Fry’s
MOST DELICIOUS

Pure Cocoas
and . . .

Chocolates
100 Prize Medal goods. It pays to sell them.

FAULDER’S Silver Pan

Jams and Marmalades - 1
ASLUMRivjaxsDro* auAUTT*cH8Arse»a»v HER ROYAL

MAJESTY** LETTERS I'ATBRTsaa^rjBBisssis, wm
*i otullt, 12S* • SnT.--T- -*VrT-T

contain no verdigris as fruit does 
xV not touch copper or brass during

manufacture, being made in Silver- 
lined Pans.

STANDS SECOND TO NONE.

Grocers would do well to keep all the above brands in stock.

^WASTERS#*

MACURQUARHT’S

Worcestershire 
Sauce . . .

A first-class article at a 
reasonable price.

INCREASES THE APPETITE.
AIDS DIGESTION.

Cox’s

Gelatine
REFINED
SPARKLING

For Strength 
and Purity, stands 
unrivalled.

ARTHUR P. TIPPET éc CO., Agents
MONTREAL TORONTO



■

THE CANADIAN GROCER

H. LAPORTE 
J. H. A. MARTIN

J. O. BOUCHER A. DELORME 
O. ET HIER

HOUSE FOUNDED IN 1870

LAPORTE, MARTIN & CIE.
Wholesale Grocers and 

. . . Importers of
Sole Canadian Agents tor

Wines, Liquors, Etc.
‘COUVERT" CHAMPAGNE P. RICHARD" COGNAC “ AMIOT " CHAMPAGNE

IEIJX

■ ck-U*

d*9Uu»y>y.
441 fRANCC.

SOLE PROPRIETORS OK THE CELEBRATED BRANDS OK

Japan Teas, “Victoria” and “Princess Louise"
Sole Agente for. In boxes of 5, 10, 20, 40, 50, 80 pounds.

Brandy . . “Richard”
Brandy . “C. Couturier ”
Brandy “F. Marlon fc tie.” 
Champagne . « Couvert ”
Champagne “ Vve. Amlot ”

Cigars.....................“ H. L."
Cigars . . . “ L. M. k tie." 
Claret . . “ Berton k tie."
Claret . “ M. Demelle fc tie." 
Scotch Whisky ** Mitchell fc Co." 
Irish Whisky “ Mitchell k Co."

Baking Powder** Princess” 
Soap . . “ Superbe ”
Soap . . . “Dollar”
Soap . . “L.M.&Cie.”
Soap . . . “ Leader ”

Soap 
Soap 
Soap 
Flour . 
Coal Oil

“ Desalaberry ” 
. “President” 
. “ Montcalm " 
. “ Princess " 
. “Princesse"

Orders by mail receive sjiccial attention. Samples and prices sent on demand.
SPECIAL AGENTS :

AU. T. N. CHASSE, No. 50 St. Paul Street, Quebec, P.Q.—For Quebec and vicinity. 
M. ET. SMALL, No. 104 Rideau Street, Ottawa, Ont.—tor Ottawa and vicinity.
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flARSHALL & CO.
Aberdeen, Scotland

ARS HAUL. & C
ism Curs*» * Export Fish Mc*cM*wrr

RDÈTn sc oJ

The recognized leading brands in all 
the markets of the world. . . .

Kippered

Herrings

HERRINGS IN TOMATO SAUCE

Fresh

Herrings

For sale by all leading wholesale 
and retail grocers. . . .

SHALL*
èn Preserve dProvi sionWksABERI

)>'i

Walter R. Wonham & Sons
Sole Agents for Canada Montreal
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Crosse &
Blackwell

Celebrated for . . .

JAMS, PICKLES 
SAUCES 
POTTED MEATS 
TABLE DELICACIES

£~Jf MONGO'

f o

Sold l»y —

ALL GROCERS IN CANADA.
Manufacturers by appointment to Her Majesty the Queen, 
H.R.H. The Prince of Wales and the Army and Navy.

*rQ$S

Jr jrek.li.

ISO
Years’
Record

Liquid las.e Blacking
Black and White Cream frr Patent Leather.

Russet Cream
For Brown Boots, Saddlery, Etc.

DAY & MARTIN ltd. Lond?““i
1 RTIN ft R0BERT80N,

Victoria and Vancouver,
for British Columbia XJ £X. X. UU iU-TIll 1 111 UIU* LiVôrpOOl

E. T. 8TUBDEE, St. John, H.B., for Maritime Provinces CHAS. OYDE, Montreal, for Ontario and Quebec.
TEES & PBHS8B, Winnipeg, for Manitoba and North-West Territory,
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vCONOC///,

«aMweSH

nVg'lJli

First Quality
Potted Meats

AND

C„)i Dit sillVT.R

jy^MEADMlSm WAB*I

tongue i,

Jams
Jellies
Essences
Marmalades

etc.

Fish Delicacies

^aajaegS

j .J til '■'IfMeit •' £

pmm

f*AU> t*1
TUlOMlM IM* J

.jimp >mmî: UjUUP-lP*^1
s^jjv-Tr!

^otalA Scotch

jaüï» ffIT

To be obtained through all Leading Wholesale Grocers.

ITaconochie Brothers
■3, LEADENHALL STREET LONDON, ENGLAND

For further particulars apply to agents :—

WRIGHT & COPP, Toronto SEETON & MITCHELL, Halifax, N.S. 
LIGHTBOUND, RALSTON & CO., Montreal
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The Only Matches
To be universally used in Canada will 
undoubtedly be the non-sulphurous.

Eagle Parlor 
Red Parlor 
Beaver
Wall-Box Safety 
Matches

The two first are put up in handy 
sliding boxes.

Red Parlors are put up in 
patent boxes that can be hung on the 
wall and utilized as match-safes.

Wall-Box Safeties are put
up in the same way as Red Parlors, 
and light only on the box.

All these may practically be called 
Perfect Matches; each demand has 
been met, all imperfection in their 
manufacture has been overcome, and 
they stand pre-eminently at the head.

The wood is culled from the finest 
of artificially dried pine.

The laboratory is perfectly equipped.

The chemicals are the purest.

There are no droppings of fire, and 
the match heads do not fall off.

Immediately the flame is extinguish
ed, the match becomes cold and dead 
and there are no embers.

Atmospheric changes have no effect 
on them..........................

SOLE MAKERS:

The E. B. Eddy Co. "J
Head Office and Factories : HULL, CANADA 
Branch Offices: MONTREAL and TORONTO

Agents: F. H. Andrews & Son, Quebec ; A. Powis, Hamilton ; J. A. Hendry, Kingston ; 
Schofield Bros., St. John ; J. Peters & Co., Halifax ; Tees & Persse, Winnipeg ; James 
Mitchell, Victoria ; Permanent agents not yet appointed for St. John’s, Nfld., Sydney 
and Melbourne, Australia.
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BUYING, HANDLING AND SELLING OF TEAS.

l$v W. J. Forman, Ingkksoll.

THE buying, handling and selling of teas constitutes trade, 
and the object of trade should be, and generally is, profit. 
There is profit in trade to some traders, and with wise methods 

employed there ought to be profit to all traders. Money 
has been made, and we 1 relieve can be made, by trading in 
teas ; and the difference between the trader who makes money 
out of tea, and the one who does not, is for the most part a 
difference of methods rather than a difference of men, although 
difference in men does count to some considerable extent. We 
therefore strongly urge, for an assured success, the use of the 
wisest methods in the buying, handling and selling of teas.

• It is an old saying tljat goods well bought are half sold. We 
think this is particularly applicable to teas, and believe that a 
large responsibility for the success of a tea trade depends on 
the buying. Much care, thought and attention must lie devoted 
here. The buyer should make a study of the different kinds and 
grades of tea, knowing the 
colors, forms, flavors, 
strength and weight of 
each respective kind. The 
man who buys his teas by 
simply chewing a small 
portion of one and then 
of another, or by breath
ing through a portion held 
in his hand, and then test
ing the strength and flavor 
by holding it to his nose, 
may sometimes buy well, 
but he is bound to be 
beaten in competition 
with the man who care
fully draws and compares 
his tea.

SAM ft.l NO

1 n selecting teas, he will 
have samples from the 
best of the different sources front which they can be obtained. He 
should carefully weigh each sample, placing in clean vessels, having 
each marked to designate the different samples. He should 
then pour on each the same quantity of freshly-boiled water, 
noticing how each sample draws, and with a clean spoon test 
the flavor of the leaves by smell, and the flavor and strength of 
the liquid by taste. Although we think strength an important 
point in the value of tea, we believe flavor to be still more im
portant, and think the buyer will wisely lie ready to sacrifice a 
certain amount of strength if he can thereby secure a finer, 
sweeter or richer flavor. Having found a tea to suit him in 
flavor, weight, strength and price, the buyer should buy in quan
tities proportionate to the amount of his trade. Care should be 
taken to guard against over buying, preferring rather to take the 
risk of being able to repeat, equal, or even better it, for it costs 
money and lessens profits to carry too much stock, whereas a 
light stock costs less to carry and will allow the buyer to take 
advantage of some of the many special offerings which are from 
time to time on the market. It will also allow him, as far as 
possible, to pay cash, gaining thereby not only the discount for

cash, but other advantages in the way of prices, terms, quantitit 
etc. On receipt of teas, all weights and tares should be checki 
by invoice,and also by weighing each package separately, rnakin 
claim for all shortages and allowing for all overweights. Tea 
should be carefully stored in a dry place, and care taken v. 
keep them free from all dampness, as they lose flavor and tie 
come musty when thus exposed. They should be kept in then 
original packages until tequired to be brought forward am 
opened for sale. When thus brought forward for sale the) 
should be kept as much as possible free from ex[>osure, and a 
good, tight, well-made tin box or chest, with a tight-fitting cover, 
is far preferable to the wooden chest with the cover removed 
and loosely put on, thereby allowing deterioration in 
flavor. Consumers should also lie encouraged to keep 
their tea in tight-covered tin or lead-lined caddies until 
safely placed in the pot, thereby conserving, as far as possible, 
all those properties which go to make a cup of good tea.

BI.ENIHNG.

Blending of teas is one of the most critical, if not the most
critical, parts of the whole 
trade. It has generally 
either one of two objects, 
or perhaps a combination 
of both : That is, to in
crease the profit or to join 
two or more qualities or 
flavors in one which shall 
be an improvement on 
either or any of its con
stituent parts. A good 
knowledge of teas with 
their respective properties, 
and great care and experi
ence, is required to do 
this wisely and well. 
When you have found a 
blend of teas which suits 
your trade and customers 
well, be wise and stick to 
it as long as your custom 
ers are pleased. Do not 

be continually experimenting with your customers’ tastes, or you 
may, like some good men before you, with liest intentions to im
prove their teas and keep their trade, experiment their trade away. 
If your customers have any fault to find or suggestion to make, 
wisely listen to what they have to say, and try to please their in
dividual taste in the way they indicate. It will [iay you to know 
and remember from time to time what that individual taste is.

CLEANLINESS.

It is an old saying that cleanliness is next tp godliness ; and 
it is assuredly a fact that cleanliness is^t-'great point in a suc
cessful tea trade. Have your store neat and clean. Have your 
samples shown always fresh and clean. Have your counters 
scrupulously clean ; your scales and weights bright and shining; 
your paper and bags something different from what you would 
have for sugar or salt fish, and, if possible, have a tea-mixer ; or 
if you tea must be mixed by hand let the hands be the cleanest 
of the clean. Be careful in delivering your teas to have them 
put up in neat tidy parcels, and, if nefcd be, in a box or basket 
by itself away from coal oil, cheese, butter, lard or fish. Let

Scene in a Ceylon Tea Garden.
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BRAND

Canadian Leaf 
Chewing Tobacco

Made in all size plugs. Cheapest and best.

F. W. HUDSON & CO., Toronto, Ont.
AGENTS FOR ONTARIO

WHITE US FOR SAMPLES
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WASHES

the most delicate fabrics 
without injury

Purifies and thoroughly 
cleanses
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J. T. LOGAN, St. John, N.B
MANUFACTURER
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your customers see that you care for their trade and that you 
desire to do it in a suitable and proper way, and the probability 
is you will get it and keep it.

FIXING THE PRICE.

Then as to fixing the prices of your teas : Do not imagine 
that all the stories you hear about the exorbitant profits on tea 
are true, and that it is a regular thing for dealers to add a 
straight one hundred per cent, profit on the cost price, and that 
if you only add 75 per cent, profit you will be sure to be below 
all competitors and capture all the trade. No, no; there are 
some dealers satisfied with 50 per cent, profit. I have actually 
heard of dealers who have been satisfied with even less than 
33*4 per cent., and they have done a good trade and made 
money. Many consumers are poor judges of the value of teas, 
and might be easily deceived, but some consumers are excellent 
judges of the value, and it is wise to fix the prices of your teas 
so as to be able to gain the trade of those who know, or think 
they know, their value. It is well also to have a stated reduc
tion in price for larger quantities, in lots of, say, five, ten or 
twenty pounds, and to make the saving in price an argument 
in inducing your customers to buy the larger quantities.

SELLING.

Having your teas well bought, properly cared for, and the 
prices wisely fixed, the work which means success to the dealer 
is half done; the selling of them—so as to continue the selling 
of them from time to time to the same person, and so as to add 
from time to time new customers and retain them, so as to 
build up and maintain a successful trade—is the remaining part 
of the work which requires much care and wisdom. Having 
put yourself in the position that you believe you are offering the 
people such good value for their money that you can afford to 
talk about it, do not fail to talk about it ; that is, advertise. 
Write bright, crisp advertisements. Catch the eye in some way ; 
in many ways. Then talk to them about tea—your tea. Reason 
with them kindly. Invite them to come and see you—to see and 
try your teas. Change your advertisement often as to matter, and 
keep at it until you have them all trying and buying your teas. 
Then keep at it to keep them buying your teas. Let them be 
bright and well written. Keep a supply distributed through your 
store, and when a customer buys a can of salmon or a bottle of 
pickles slip inside of your paper wrapper one of your dodgers 
telling about your teas. Keep displayed prominently in your store 
attractive signs, such as : “ We Sell Teas,” “ Try Our Teas,” “ The 
Cup that Cheers,” “ New-Season’s Teas,” etc., and others which 
might be suggested. Have in places where they will be sure to be 
seen and where they can be reached and tasted samples of some 

# leading lines with the prices attached. In your window dis
plays keep your teas prominently before the public in an attrac
tive way. Have done up in neat small packages samples of 
leading lines with prices marked. Find out from customers who 
do not buy tea from you what kind they use and price they pay, 
and enclose with their parcels a sample of your best at same 
price, calling their attention to it at the time, remembering to 
enquire at their next call how they liked it. If any fault is found 
try and rectify it in another tea, and give another sample, count
ing not the trouble if you can make a customer. Keep yourself 
well informed by subscribing for and reading the best trade 
journals, and there is no good reason why you should not make 
a success of buying, handling, and selling of teas.

CHANGES! IN THE FISH TRADE.

By W. A. R.

EVOLUTION and the transaction of trade under new a, 
ditions is the rule in the business world at present. The 

is no branch to which this applies more emphatically than ti 
interior Canadian fish trade.

Ten or twelve years ago it was the usual thing for Montre 1 
fish dealers to handle from 30,000 to 40,000 barrels of pickle 1 
fish in a season. This condition of affairs has been so entire! 
altered that when there are 3,000 barrels of pickled fish on tli 
Montreal market it is considered a glut.

In those days a big percentage of the entries at the Montreal 
Custom House came from the fleets of fishing schooners tha 
came direct from the barreling establishments with their cargoe 
of pickled fish. Improved communications and a more fasti 
dious palate educated to a taste for fresh fish, or fish special!; 
prepared, refuses to be satisfied with the coarse, pickled herrings 
etc., of our grandfathers’ days. Nowadays fish just freshly caught, 
with the ocean taste almost on it, can be delivered on tables 
hundreds of miles inland eighteen or twenty hours after being 
caught. This great fact, assisted by the many different kinds 
of prepared fish, smoked, boned and otherwise, that are offered 
to the consumer, has almost killed the trade in pickled fish.

In Quebec and Eastern Canada the consumption is largely 
supplied with fresh salt-water fish; which are shipped from 
St. John, St. Andrews and other points at 4 p. m., and 
delivered at Montreal, Sherbrooke, Quebec, and some points in 
Eastern Ontario also, early the following morning. These fish 
come through by express in iced cars from the seaboard during 
the summer months, one icing being found sufficient to land 
them fresh and sweet at their destination.

In the winter season the demand in Quebec is largely supplied 
with frozen fish, herring and mackerel principally, which is sent 
forward by freight. This supply of fresh fish naturally gets the 
preference in Quebec, but there is quite a demand also for finnan 
baddies, boneless cod, Yarmouth bloaters and kippered herring.

For their fresh fish supplies fish eaters in Ontario largely 
depend on the yield of the fresh-water lakes, such as trout, 
whitefish, bass, pickerel and sturgeon. Very little of these fish 
go east during the summer season, but in winter they supply a 
portion of the Quebec demand. They are exported to the States 
also quite largely.

Another source of sup
ply for fresh fish, both for 
Ontario and Quebec, is 
British Columbia. Salmon 
from that province is sent 
across the continent, kept 
constantly iced, by express 
and delivered in the east 
in six days. The carrying 
charge alone is 7c. per lb., 
but despite this fact there 
is a fairly large demand for 
these Pacific Coast salmon.
The great bulk of them 
not required by the can
neries, however, are taken 
by American buyers.

If Canadian capitalists were enterprising we 
would have a ship like this in a fast 

Atlantic service out of Montreal.

7
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TEAS
FRUITS
PICKLES

thelr ads. on
pp. 33, 34, 35
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Do You Want
To get the bulk of the family trade in your town ? If so, send in your order to 
EWING, HERRON & CO. for the following goods :

Pickling Spice, Allspice
Or any other kind of Spice.
We will give you nothing but the best, what everyone wants,

Durham Mustard
Rio, Mocha and Java Coffee

Whole or Ground. Blended or Separate. Sole agents in Canada for

Peterman’s Roach Food, New York.

, r- * ■

Trade Coffee and Spice Mills - Montreal.
579 and 581 St. Paul Street.

Do You Know
THE BEST PLACE

To buy the very finest 
kind of values in

Teas
AND GROCERIES ? ? ?

Well, I Should Smile-
W. H. GILLARD & CO., of 
Hamilton, are the up-to-date 
firm with the best goods money 
can buy, and the lowest prices.
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THE SCIENCE OF ADVERTISING.

Bv W. L. E.

Y NO means monopolized by medi
cine, geology, botany, astronomy, 
biology, ethnology, physiology, etc., 
is the use of the word science : Ac
cessories to business have become 
prefixed with it. We hear of the 
science of buying, the science of 
selling, the science of bookkeeping, 
and last, but not least, the science 
of advertising. It is this last- 

named science that I propose briefly to deal with.
To term advertising a science is not a misnomer. It is a 

science. It was not always considered important enough to be 
styled such ; but the greatest of our sciences were not deemed 
important enough at one time to be classed in the field of 
science. It was as men, and generations of men, investigated 
them that they became thus classified. With advertising it is 
the same thing. Advertising followed in the wake of the art of 
printing. But the science of advertising has not kept pace with 
the art of printing. And it was because the eyes of the people 
were holden that they could not see the advantages that accrued 
therefrom. Advertising was a thing not to be encouraged. It 
was merely throwing money away—and allow me to remark 
that, judging from much of the advertising of days of yore, much 
money was thrown away. This was, in substance, the way the 
majority of people argued. And 1 am free to confess that there 
are still some of this species extant ; but where they were once 
the majority they have become the minority, and a small min
ority at that.

.Much of this marked change has come over the commercial 
world during the last twenty-five years. During the last ten 
years the evolution has been particularly marked. In the large 
mercantile houses, retail as well as wholesale, there are men 
employed whose special duty it is to write the advertisements, 
while there are experts in the large commercial centres who earn 
their livelihood by designing and preparing for the press the 
advertisements of a series of firms.

With the recognition of advertising as a science is the 
further realization that it is one of the essentials to success in 
business, just as is bookkeeping, etc. And by and-bye it will 
be one of the subjects taught in the commercial colleges, as is 
the science of keeping books now.

The first essential to successful advertising is to make the 
announcement as attractive as possible. An advertisement 
something after this style may have some value if Jones & Co. 
happens to be a new firm :

Whether the firm adver
tising in this style is new 
or old the advertisement is 
of little or no value. Every 
grocer has sugar, tea, etc., 
in his store. The consumer 
does not need to be told 
where he can buy these 
things. What he is look
ing for is a place where 

he can get an article of particular quality or price, or variety. 
But granted that Jones & Co. is a new firm, it is obvious that

JONES & CO.
GROCERS, ETC.

49 Plank St. BLAKKVILLE
We keep in stock sugar, tea, raisins, 

currants, coffee, canned goods, etc., etc.

Call before going elsewhere.

LANDLR? A''

it is of little value to them or anyone else. Supposing the fir i 
is a new one, would not an announcement something like th 
have more effect ?

Announcement
Dear Madam,

We beg to advise that we have 
opened up a new Grocery Establishment 
in the Vaughn Block, next door to Stirrett 
& Co.’s dry goods store, and respectfully 
solicit your esteemed patronage.

t THE NEW t 
♦ GROCERY j

We trust that by keeping a 
good, clean stock of superior 
goods, and conscientiously em
ploying our best efforts to estab
lish a sound and satisfactory 
business, we may merit your 
valued support.

We purpose conducting our business 
on a strictly cash basis, as we feel that in 
doing so we can better serve the Interests 
of our customers and maintain a better 
stock.

Obediently yours,

The Ewing Bros.

As the character of a man is known by his works, so the 
measure of a merchant’s brightness can often be gauged by the 
character of an advertisement. The firm of Ewing Bros, is 
evidently composed of bright men. The arrangement of their 
“ad.” is excellent and the subject matter terse and to the 
point.

Before a man can be really termed an adept at advertising 
he must know how to construct his announcements. And this 
means more than the mere putting of words together. In a 
word, he should know how the advertisement should be “ set 
up ” by the compositor in order that the best results may be 
obtained. Therefore, in writing an “ad.” he should endeavor 
as far as possible to convey to the compositor the character ol 
the advertisement he wants : how it should be displayed, and 
what parts should be particularly emphasised. Many a good 
advertisement has been killed at its birth because of incompe
tence in bringing it forth.

An advertisement to be attractive must be interesting. Here 
are a couple of samples which may serve as ideas for ad smithing :

A Burglar 
Opens Safes 
With a Jimmy 
But we 
Open
People’s Hearts 
With

Hew Season's Salmon at 
OOc., Lobster at OOc., 
Valencia Raisins at OOc., 
Prunes at OOc., Currants 
at OOc.

What will the 
Harvest be ?

Is no longer a life question. It is 
settled, and so will be

Your
Husband’s
Opinion

Of your good judgment if you 
use our prime breakfast

Coffee

The above samples are simple, and are such that any mode
rately well-equipped country newspaper office can “ set up.”
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HOW SPICES ARE ADULTERATED-

OVERNMENTAL inspection and the cheap
ness of the pure article have done much of late 
years towards decreasing the practice of adult
erating food products. Still, as everyone knows, 
adulteration is still practised to some extent.

A few days ago I fell into conversation 
with a well-known spice manufacturer regarding this very sub
ject. Coffee, baking powder and pepper were the particular 
articles treated upon.

“In Boston, he said, in reply to a query of mine, “there is 
a concern which manufactures coffee beans. It is a large con
cern. The way in which it makes the artificial bean is, briefly, 
this : Cereals, such as peas and rye, are first roasted to the 
color of coffee. This done, they are reduced to powder by a 
milling process. The powder thus obtained is mixed with a 
small percentage of plaster of paris. The decoction formed 
from the union of the cereal and plaster of paris is next put 
through a machine, which molds it into beautifully regular 
roasted coffee beans, even the little white mark which is in the 
centre of the natural bean being faithfully reproduced. This 
manufactured bean sells in the United States at 3c. per pound. 
When mixed with the genuine roasted coffee the spurious bean 
cannot be detected until you happen to try one between your 
teeth. You will detect it then soon enough.”

“ The use of this bean makes easy, then, the reduction in 
the price of coffee,” I ventured.

“ Well, yes. The genuine whole roasted coffee, say at 30c. 
per pound,can be brought down to a pretty low figure when the 
manufactured bean is used.”

“ Is the spurious bean used much ?”
“ In the United States lately, on account of the higher prices 

obtaining for Rio coffee, there has been, I understand, an in
creased consumption of the made bean. These Boston made 
beans are brought into Canada occasionally, but the duty of 2c. 
per lb. and 10 per cent, ad valorem does not encourage its im
portation. Coffee is, of course, adulterated with other foreign 
substances besides the made bean. Acorns are used sometimes 
when the coffee is being ground. Acorns for this purpose come 
largely from Germany, and they can be laid down on this side 
of the Atlantic at about 4c. per pound. In the Southern States 
bullock’s liver is used a great deal in the adulteration of coffee, 
the liver being first dried and then worked into the coffee as it 
is being passed through the mill. Oh, no ; there is no liver- 
adulterated coffee in Canada. ”

Speaking of baking powder, my informant said : “Terra 
alba is probably more used than anything else in the adultera
tion of baking powder. There is any amount of stuff sold as 
cream of tartar that contains 10 per cent, cream of tartar, 50 
per cent, terra alba and 40 per cent. alum. The cost of terra 
alba is about ic. per pound. There, that is terra alba,” added 
my informant, as he pointed to a glassy-lookirfg clay pipe lying 
on a near-by desk. “ What is known as commercial pure 
cream of tartar often contains 10 or 12 per cent, of lime. There 
is, however, really pure cream of tartar on the market, and this 
can be got from first-class and reputable houses.”

“ What about pepper ?” I queried.
“One way of adulterating pepper is with cocoanut shells. 

The cocoanut shells are first roasted ; to what extent is deter

mined by the proportion of the darkness which is to be importe 
to the pepper. Buckwheat middlings and pea hulls are als. 
sometimes used. A great deal of the adulterated pepper tha 
is used in this country is brought in from the United States 
The adulteration of pepper is, however, not carried on to the 
extent it formerly was : where ten barrels of adulterants were 
formerly used, there is probably not more than one now, genuine 
pepper now being so cheap, while manufacturers are now watch 
ing each other so closely that it is more risky to adulterate. 
And this may be said of not only pepper, but of spices 
generally.”

COMMERCIAL TRAVELERS’ GRIEVANCE.

^^ \/OU may talk about a Kentuckian not knowing what 
I water is, but I’ll be blessed if a stranger traveling in 

certain parts of Ontario would not come to the conclusion that 
some of the people there did not.”

These somewhat strong words were addressed to me the 
other day by a commercial traveler of fifteen years’ experience. 
He is well known, and while he takes a little “ something ” for 
his stomach’s sake occasionally, he likes a tumbler of water 
without a stick in it better than he does when the stick is in it.

“ I am not joking,” he continued. “ I am speaking the 
truth. In country hotels north of Toronto you can seldom get 
water for any purpose. I declare you cannot in 75 per cent, of 
them. And this applies to hotels in towns of 6,000 as well as 
those in hamlets. Ask the girl waiting on the table for a glass 
of water, and she will look at you with as much surprise as 
would a waiter in a Kentucky hotel. ‘Water? ’ she’ll repeat. 
And if she does go to the pump and get it for you, you’ll be a 
sorry man, nine times out of ten, that you ever asked for water 
before she gets through with you : for the rest of the meal she’ll 
throw things at you as if you were a wild animal. Some of 
the girls do not know better : The onus is upon the proprietors. 
Now I like my porridge, but I’ll tell you I would rather forego 
my porridge than a tumbler of pure water before breakfast. In 
the bar water is as scarce as it is in the dining room. A tra
veler coming in from a long drive naturally wants a glass of 
water, but you’ll look for it in vain in the bar-room. Why, do 
you know there are lots of hotels where you can’t get water for 
your whisky. The bartender will tell you he has soda water or 
ginger ale if you ask for water. The rule I have adopted is 
this : If I want a glass of gin or whisky on retiring I first ask, 
‘ Have you any water ? ’ If the bartender says ' No ’ I take 
nothing ; if he says ‘ Yes,’ I take the whisky or gin just as the 
case may be. This is of course when I am sick. Then you 
go to your bedroom, and the chances are you’ll find the water 
jug empty. Complain about it, and you’ll be told that it was 
* full this morning.’ And should you happen to have caught a 
cold, as the result of a long drive, and wanted a pail of hot 
water, you’d have to want : You couldn’t get it to save your 
soul. I often get hot ; that is, my temper does.”

“ Goodness knows, there is plenty of water in the country,” 
I interposed.

“Yes, there is, but it is not in the hotels ; and when it does 
occasionally get in, it is seldom fit to drink, either because of a 
dirty well or a foul vessel. Why, my dear fellow, the little 
water that you do get in a country hotel has * bead ’ enough to 
say your prayers on. You don’t appreciate the joke,” he added ; 
“ we Catholics use beads in saying our prayers.”
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Montreal, Toronto,

A TALE OF SIX CITIES
Hamilton, London, Halifax, St. John.

MONTREAL, THE COMMERCIAL METROPOLIS.
Ky W. A. R.

F'KW branches of commerce bear so striking testimony to the 
advance in business methods as the grocery trade. The 

evolution in the past half century would startle the old grocery 
men of fifty years ago. One of the most noticeable and com 
mendable advances has been in the direction of beautifying 
business premises. The day of the old-fashioned dingy ware
house is gone by and now offices and sample rooms are re
splendent in plate glass and polished brass, so that the eye as 
well as the taste of a customer is appealed to. The premises of 
the leading houses in the trade in Montreal bear striking evid
ence to this fact. At the present time there are some thirty 
firms engaged in the business, either in staple and heavy grocer
ies, groceries and liquors or grocers’ sundries. These firms 
have from $3,500,000 to $4,000,000 invested in the business, 
and their individual turnover ranges from the million-dollar 
point down to $100,000 per year. A good idea of the aggregate 
quantity of groceries turned over may be gathered from the 
Custom House figures. These show that the total value of 
groceries, etc., entered for consumption at Montreal in 1894 
was $9,000,000. This means that the Montreal grocery houses 
handled these goods. They were not doing very badly there
fore on their investment of $4,000,000, especially as the goods 
of domestic manufucture handled, which must have amounted 
to nearly as much more, are not counted in the above amount.

During the past fifty years there have been many changes in 
business methods and practices. In the old days most of the 
wholesale houses in Montreal dealt in wines and liquors as well 
as groceries. Nowadays the houses that carry on a wine and 
liquor as well as grocery trade are the exception to the rule. In 
fact, if the French wholesale firms are left out of consideration, 
all the Old Country firms confine their attention to groceries 
alone. With the French firms, however, wines and liquors is an 
extensive and important branch of their trade. Forty or fifty 
years ago, in the golden days of “good, solid profits,” as a 
member of one of the oldest established firms put it, wines and 
liquors was an important branch with almost every house in the 
trade. Importers then got all their supplies from Great Brit
ain, and confined their attention to staples, such as sugars, teas, 
spices, etc. Many articles that are considered common neces
saries now were absolutely unheard of then. There was no 
canned goods, etc., to be sold on “close margins”; in fact the 
old leaders in the trade did not believe in doing business for the 
fun of the thing.

Many firms doing a large and profitable business in the 
forties have long since ceased to be known as active members of 
the trade. Perhaps two of the most prominent of these old 
firms in the years from 1845 to 1875 were Gillespie, Moffatt & 
Co. and John Torrance & Co. Both had ,their warehouses on 
St. Paul street near Custom House square; Other well known 
firms who flourished about the same period were Buchanan & 
Harris, Jos. Tiffin, Hutchins & Proctof (afterwards C. I). 
Proctor alone), and Rolrertson, Hutchins.& Co. This latter

firm, through its descendants, was practically in business unii 
a year ago. It was the predecessor and founder of the busines 
afterwards carried on by Robertson & Beattie ; Robertson 
Lightbound & Co., and, finally, I.ightbound, Ralston & Co 
who very recently wound up their affairs.

A few of the houses now in existence can trace back an ex 
perience of fifty years, and between the time that the “old 
guard” already referred to fell out of the ranks and the present da; 
quite a number of firms had a brief but unsuccessful existence 
Of the firms at present actively engaged in trade, that of J 
A. Mathewson & Co. has the honor of being the oldest. It was 
founded away back in 1834 by Mr. Samuel Mathewson, Sr., 
and in 1841 Mr. J. A. Mathewson, Sr., the present leading 
partner, assumed the chief direction. He now has his three 
sons associated with him. Next in point of age is the busines- 
now conducted by the firm of Hudon, Hebert & Co. The 
founders of this firm were E. and V. Hudon, who started in 
business in the year 1837. Kinloch, Lindsay & Co. take rank 
as the third oldest house in the trade. Mr. Kingan and the 
present senior partner, Mr. Kinloch, founded the business in 
1843. Mr. J. A. Mathewson, therefore, and Mr. Kinloch are 
the two patriarchs of the trade, but Mr. W. B. Lindsay, the 
latter’s junior partner, can remember how groceries were sold 
in the fifties and early sixties, lxickerby Bros, is another house 
that can date its life back over forty years. 1). Masson & Co. 
and L. Chaput, Sons & Co. are also qualified to Ire numbered 
with the “old guard.” Geo. Childs & Co. date back 31 years.

It is interesting to contrast the methods of buying goods in 
the old days, as described by the old-timers, with those in vogue 
now. Forty years ago a buyer had to stock up twice a year. 
Retailers came to town in the spring and fall, and placed their 
orders themselves. There were no railways or the indefatigable 
drummer to see that wants were supplied as required. It was 
the same with the jobber. He had to provide supplies for his 
business on the spring and fall fleets, and, naturally, those two 
periods meant lively times in the old days. Payments were 
largely by a system of barter.

Potash was the great equivalent for money in the forties and 
fifties. A country merchant came to town, bought his supply 
of stock, and then sent his jobber a lot of potash in return. 
The jobber sent this to the public store. It was graded there 
as firsts or seconds, as the case might be, sold at the ruling 
prices, and the amount realized either discharged the country 
merchant’s debt, or if not sufficient to do so was placed to his 
credit. The volume of this potash business, when the country 
was more wooded than it is now, may be gathered from the fact 
that in a single week the receipts frequently amounted to 5,000 
barrels.

There was no great hurry about collecting either in the good 
old days. Firms like Gillespie, Moffatt & Co. and John Tor 
ranee & Co. sent a collector around twice a year. Each firm 
had its own particular circle of customers, and as there appeared 
to be enough to go round, there was none of the cut-throat 
tactics frequently resorted to nowadays.
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TORONTO, THE QUEEN CITY.

By W. L. E.

NO need to be ashamed of its 
history has the wholesale 

grocery trade of Toronto. Of 
purely wholesale grocery houses 
in the “ Queen City ” there are 
eleven. This does not include, 

of course, the large number of grocery brokers, some of whom 
carry stock ; nor does it include the jobbing houses that sell to 
small storekeepers, farmers, etc. The aggregate capital of these 
eleven houses is nearly $1,500,000, or an average of $136,363 
each. And there is not a weak house among them.

The position to which the grocery trade of Toronto has 
attained is of comparatively modern development. There are 
men alive to-day who can remember when it was in its swaddling 
clothes.

Thirty-five or forty years is not a long time, and yet it is prac
tically during that period that the wholesale grocery trade of 
Toronto has developed to what it is to-day.

Forty years ago the wholesale grocery trade of Toronto was 
in the hands of a couple of firms. These firms were : F. & G. 
Perkins (now Perkins, I nee & Co.) and Howland & Fitch. 
Commercial travelers there were none in those days. What a 
void there would be were we to again suddenly lapse back into 
that condition of affairs ! I doubt that there is a merchant in 
the broad Dominion that would welcome it, nuisance and all 
as he may consider the drummer. His worst wish, probably, is 
that there were fewer of them. Country merchants in that day 
came to the city in person and bought their supplies. And I 
cannot refrain from remarking parenthetically that it is a pity 
they have now gone so much to the other extreme. In most 
instances, especially in the winter, purchasers took their goods 
away with them by teams. “ Frequently, in fact nearly always,” 
remarked an old-timer to me some time since, “ the storekeeper 
would come into the city with his load of farm and dairy pro
duce, which he had obtained in trade with his customers. His 
load disposed of, he would then visit the wholesale house, make 
his purchases, load them on his wagon or sleigh, and wend his 
way homeward.” There was no attempt at secrecy in those days, 
and there is no need of it to-day : the principal beverage these 
early storekeepers carried home was not that which cheers but 
does not inebriate, the chief beverage to-day : It was whiskey. 
And some of my old friends have repeatedly assured me that it 
was better than the whiskey of to-day. “ A man could drink a 
gallon of it and get up in the morning with a head as clear as a 
bell.” I am not speaking from experience. It is what I have 
been told.

The difference in values then and now is by no means the 
least of the interesting features of the grocery trade. Sugars 
that sell wholesale to-day at about 3J-4C. per pound were then 
worth 8 to 9c., and sometimes even 10c. White sugars worth 
4)^c. to-day sold at from 12 to 15c. per pound.

In regard to teas. The aim of the retailer in those days, I 
am imformed, was to get a tea that he could sell at 50c. per 
pound. “ That tea,” said my informant, “ was of about the same 
quality that now retails at 30c. But about the time of the re
bellion in the United States,” he added, “teas doubled in value.

In fact, I have sold Young Hysons at $1.10 per pound ai 1 
Gunpowders at $1.30 per pound.”

Seated under a shady tree one day, I was relating this pari 
cular conversation to an old friend of mine, when he remarked

“I can remember when tea retailed at $1 per pound 1 
country places, and yet people, especially the Irish, would ha\ 
it. And I can tell you this : there were no bad teas in thos 
days. Coffee beans then we used to brown in the fry-pan.”

Foreign dried fruits 40 years ago were also much highei 
than they are to-day. Currants ran up to 25c. per pound, an< 
it was difficult to get them at that price. The nice handy pack 
ages in which currants now come to hand were unknown in 
those days. The package then was what is known as the earn 
teel ; and it held nearly half a ton of currants. Bulky as thesi 
caroteels were, they kept the currants in good condition. Dur 
ing years of scarcity currants that were three and four years old 
were sold on this market, which, except for two or three inches 
around the outer edges, were in excellent condition. Currants 
were in these pre-railway days brought by vessels to the city and 
unloaded at the old market wharf.

Valencia raisins were a scarce commodity on the Toronto 
market four and five decades ago. The Sultana was the prin 
ci pal raisin then used for cooking. When Valencia raisins be 
gan to come into general consumption they ranged in price, I 
am told, from 9 to 12c. per pound. Forty years ago prunes, 
both Bosnia and French, were but little seen on this market.

The wholesale grocer of hall a century ago carried such a 
diversity of stock that he was in reality scarcely entitled to l>e 
termed a wholesale grocer. Wholesale general merchant, it 
seems to me, is a more appropriate term. Besides groceries, he 
handled spades, shovels, powder, shot, chain, nails, spikes, glass, 
putty, paints, oils and numerous other articles that are to-day 
foreign to a wholesale grocer’s stock.

But great as was the diversity of the wholesale grocer’s busi 
ness then, in volume to-day it is much larger, although less 
diversified. There is one thing, however : the profits were much 
greater and the expenses infinitely less.

“ You made a great deal more money then ?” I ventured 
one day in conversation with an old-time wholesaler.

“ Yes,” he replied slowly, “ we made much more money 
But there were failures then just as now.”

“ A great deal of business was done on credit those days, 
was there not,” I further queried.

“ O, yes ; a great deal. The bulk of the sales we made were 
on credit. Why, it was considered nothing unreasonable 01 
unusual for a man to pay 25 to 50 per cent, of his note whei 
it fell due and get a renewal for the remaining 75 or 50 pi 
cent, of his indedtedness. Present profits, I can tell you, woul 
never stand such custom. I do not think that more than froi 
5 to 10 per cent, of our sales were for cash, while at present 7 
to 80 per cent, are cash. Failures in those days were I thin 
relatively as numerous as they are now. And then, as now, con, 
plaints were common that there were too many in business.”

Speaking to an old shipper regarding freights he said : “ Ik- 
fore the railways most of our carrying was done by teams, ami 
the cost of carriage was not really so very much greater than it 
is to-day : The regular rate for 30 to 40 miles was 25c. per 100 
lbs. I remember that well.”
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THE PALACE REFRIGERATOR

Capacity
From 3 to 8 tubs, 
or from 200 to 
600 lbs. butter.

bottom space 12 to 
20 dozen bottles.

EXTRA CREAMERY &DAIRY
Over 200

Of them in use in 
the city of Mon
treal, and every 
one pronounces 
them

THE BEST 
IN THE 
WORLD.

Every grocer in the Dominion who considers his interests ought to have one of those refrigerators. 
Their usefulness is not their only merit. They are a handsome piece of store furniture. If you are 
thinking of getting a refrigerator for next season, write us for price list. We will fill orders as received and 
would ask you to favor us with them early, so that you can have your refrigerator delivered in good time.

C. P. FABIEN 3167 and 3169 Notre Dame St. MONTREAL
Proprietor and Manufacturer of Aubin’s Patent Refrigerator.
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ST. JOHN. THE LUMBER CITY.
Bv J. H. W.

IN a short article on the grocery trade of a city covering the 
changes of forty to fifty years it is hard to know where to 

begin. The faces to be met are almost all new. Perhaps Mr. 
Hall, of Hall <k Fairweather, is the man longest and still actively 
connected with this business in St. John. From year to year 
the faces change. Besides the house already named, those of 
Gilbert Bent and Geo. S. l)e Forest & Son are the oldest. 
Many large firms have passed away, and many have started and 
dropped out. The following are well remembered by the older 
ones : William Hammond. L. H. DeVeber & Sons, A. W. 
Masters, W. 1). & H. A. Austin, James Donville & Co., C. & T. 
Robinson, J. & W. F. Harrison, White Bros., Turnbull & Co., 
and others.

Then the manner of doing business has so changed. Fifty 
years ago takes us back to the time when all goods came here 
by water, and by sailing vessels at that. For the business of 
our city in general these were, however, good days, as our 
money was made, and in many cases made fast, in lumber and 
wooden ships, both building and sailing the latter. Then there 
were no telegraph, railroad, 
telephone, commercial traveler 
or broker. Business came to 
the merchant, the competition 
not being as keen as now.
Profits were better, and larger 
quantities changed hands in 
single transactions. In fact, 
there was what is to-day termed 
wholesale trade, with the op
portunity of getting goods daily.
Liquor was never as much kept 
by general dealers in St. John 
as elsewhere. And in later 
years, when, in many cities, the 
wholesale liquor and grocery 
business were combined, no large wholesale grocer in St. John 
was found carrying on the two. The larger part, of our goods 
came from the United States, although we brought in a great 
quantity of merchandise from England.

The first oil used in St. John was of Canadian origin, and 
was to some extent manufactured here. Cheese is largely a 
new line. Match manufacturing, too, is of recent origin. Per
haps nothing is more noticeable than the fact that the bulk of 
the goods now bought are Canadian, and in many cases manu
factured in our own province. The goods of to-day are much 
better and cheaper. Perhaps no new line is so widely known 
in the market as canned goods, business in which has developed 
wonderfully. l,et us look at some other goods. Take flour. 
First, it was such American brands as “ Reindeer ” and 
“Napier.” Then came such Canadian brands as “ Howland’s 
Choice ” and “ Tea Rose.” The quality of flour has much 
improved, while prices arc lower, though at all times prices have 
varied a great deal. Our best flour (Manitoba) is one of the 
new lines. In the old days almost equal quantities of rye and 
wheat flour were sold. Going back, say, twenty-five years, one 
of the largest flour dealers at that time, talking to me, said for 
three years they sold over 100,000 barrels each year, and sales 
of 500 to 1,000 were more frequently made than now, while in 
all lines it was much more easy to unload goods quickly. The

terms were three months’ note, with interest. In cornmeal, t 
was all American, while to-day the importations are very ligl. . 
The prices do not show much change. In sugar, the price is 
not one-third what it was. Much larger quantities of Wi 
India sugar were then used. Quantities were brought from th 
United States and England, while a large proportion of th. 
granulated, or white, sugar was Dutch. Now it is all Canadian, 
and very largely the output of our own province. In tobacco, 
the line has all changed. At first it was American, while now it 
is Canadian. An odd feature in the tobacco business is that 
one dealer for years had almost a monopoly, but, of late, others 
are working in. Vinegar was also early imported from the States, 
while now it is all Canadian, with a fair proportion manufactured 
in St. John. Prices now average about 10 cents per gallon 
lower than forty or fifty years ago. In fish the quantity handled 
is not nearly as large as, say, thirty years ago. And then a greai 
many more fish were cured here. The fact that less fish are now 
handled is accounted for when one remembers that St. John is 
not the distributing centre that is was then. There are many 
reasons why it is not. In the first place the many railroads take 
goods direct to the stores of the merchant through the province 
from first hands ; and then there are now other wholesale centres,

as St. Stephen, Fredericton and 
Moncton. These not only 
cause the volume of business 
here to be smaller, but many 
goods sold by merchants never 
come here, going direct from 
the mill or other first hands to 
the buyer. In apples the quan 
tity handled is also less. One 
merchant told me he had seen 
as many as nine thousand bar 
rels in the market-slip on 
schooners from Nova Scotia 
at one time. Now, such a 
thing is practically unheard 
of.

In the wholesale grocery trade the capital invested here 
would be somewhere about $500,000. It is very hard to make 
a close statement. Many merchants have made money, though 
it is a regrettable fact that many of the older and larger houses 
failed. But in most cases the cause was the placing of money 
in other ventures. Our own province is now supplying oui 
market with cheese ; and more this year is being made than the 
local market will be able to take care of. Matches is anothci 
article of which the demand is supplied by local manufacture.
1 fomestic packed pork and smoked meats are very largely used, 
and the quality, except heavy packed pork, is fully equal to any 
thing we import. A goodly quantity was imported in the past, 
which is now largely supplanted by the home article and it 
gives as good satisfaction. The best quality of ground spice- 
sold here is all, as a rule, the output of either Nova Scotia or 
New Brunswick mills.

We boast here of possesing, relatively, a greater number of 
fine grocery stores than any other city in the Dominion. In 
business methods we are well up to date. And in all move
ments in the Maritime Provinces for the organization of busi 
ness men’s associations, having in view the obliteration of out 
of-date systems and the inauguration of those newer and better, 
St. John, N.B., has not taken second place.

(Continued on page 30 )

A Scene near St. John.

‘.V.
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the kind 
that pays

When your customers ask for Chewing 
Gum give them the best—give them Adams' 
Tutti Frutti. It pays because it gives satisfac
tion and they ask for it again. They not only 
appreciate it as a genuine good article, but they 
appreciate your common sense in keeping an 
article so good. They call again—that’s what’s 
the matter. They tell your friends and their 
friends that what you keep is good.

Of course, you can keep cheaper goods, you 
can keep cheaper chewing gum, but------.

Our Tutti Frutti Glass Jar is a beauty. 
It’s useful ; it’s decidedly ornamental ; you get 
it free. Also our half-gallon Crystal Pitcher. 
If you want another of these get it from your 
wholesaler.

Your window : When you want to decorate 
it drop us a postal. We ll send you something.

ADAMS & SONS CO., 11 and 13 
Jarvis Street,

1

Toronto
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WHEN YOU BUY w

Washboards
See t/ftit you get the OLD and RELIABLE

Genuine

Globe
T5

i

PA T SEPT. /9 Zt> 1831.

Three
Grades^-

$1.30

$1.50

$1.75

. . . OUR . . .
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦

Genuine j S. B. \ Globe
(Solid Back)

/s without doubt the BEST VALUE.
Manufactured by Try them.

Walter Woods & Co.
HAMILTON
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WAY
From China

500 Half-Chests Cheap Congous 
400 Half-Chests Fine Congous 
600 Catties Pakling Congous 
100 Half-Chests Fine Ning Chows 
100 Half-Chests Fine Ching Wo’s

From India
125 Chests Assams ....

From Colombo
150 Half-Chests Fine Ceylons.

We have immense stock of Young 
Hysons, Gunpowders, Japans, Congous, 
Orange Pekoes, Assams, Ceylons in 
warehouse which we are prepared to 
sell at close margins.

On way—New Prunes :
Finest Off-Stalk. Selected. 
Layer Valencia Raisins : 
Blue Table Raisins ;

New Peels. Etc.
In Stock and Arriving

One car White Rose Salmon 
Part Car Lowe Inlet Salmon 

Part Car Maple Leaf Salmon 
One Car I lorse Shoe Salmon

Wu still lead as manufacturers cf COCO AN UT — without aid of Wholesale 
Grocery trade are able to sell all we can make. You cannot get old goods front us. 
Our Brands : Standard Cocoanut, Cream Cocoanut, Feather Strip Cocoanut.

m
Jersey Cream Baking 
Powder Still leads as the high-grade Baking 

Powder of Canada.

STANDARD AND BOSTON BAKING POWDER 
HOLD THEIR OWN.

Our Mustard Trade, Our Spice Trade, 
Our Coffee Trade Are All Right.

Old Flag Washing Compound will 
be heard from in 1896.

SEND FOR SAMPLES AND QUOTATIONS.

Luhsden Bros.
Wholesale Grocers,

Manufacturers HAMILTON, ONT.
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! Joseph Lottrell & Co. !
M A X L FACT l • K K K.S OF

XX
XX

680 to 686 
Albert Street

Biscuits,
Confectionery and 
Candied Peels

STE. CUNEQONDE
of Montreal

Grocers will be consulting their interests T 
in ordering their ^

Î Xmas Supply of Candied Peels *«5» +
•£» from us, the quality of which we guar- «$* 
•j» antee superior to most of the imported. «$•
4» 4»
5C ^ «I*

J. A. MATHKWSON 
W. 1$. MATHKWSON

S. J. MATHKWSON 
J. A. MATHKWSON, Jk.

ESTABLISHED 1834

Importers 
And . . 
Wholesale

GROCERS
202 McGill 
Street Montreal

The trade are cordially invited to partake of the following

ROYAL BILL OF FARE
Clark’s Soups . .

A full line of the ljest quality.

Clark’s Truffled Game Pates
Wild Duck, Partridge, Chicken, etc.

Clark’s Potted Meats
Of all kinds.

Compressed Corned Beef

Boneless Pigs’ Feet 
Yorkshire English Brawn 
Lunch Tongue, (W ' )Ox Tongue 
English Plum Pudding

In 1 lb. and 2 lb. Tins.

English Mince Meat
In Glass. In Pails. In Tubs. In Barrels.

The relishes supplied with the above are : Perfect Satisfaction Guaranteed, 
Fair Prices and Good Profits.

W. CLARK Montreal
Price List and (Quotations supplied on application. CANADA
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«

Black & Co. :
«

TRURO - NOVA SCOTIA *
•t

♦♦♦♦♦♦♦♦ «

r --------------------------------------- 1
j Canada Malt Vinegai 1
f AND SAVE DUTY ?

Wholesale Grocers, Dealers in Flour, «
Feed, Grain, etc. «

*
♦♦♦♦♦♦♦♦ «

? ?
We are manufacturers of

Î MALT
•-------------------------------------------------- f

Exporters of Raw Furs :
To Europe. d̂

$ IN CIDER, WHITE WINE AND PROOF. f
| ************ |

We buy every kind of fur caught from
Newfoundland to British Columbia. ^

Î Vinegar and Pickle Factory, Smythe St. ! 
| Office and Brewery, Robinson Place. f

BLACK & CO. 2
«

TRURO .... NOVA SCOTIA «
«

j mmmm j
^ Write for (Quotations. ^

| Thos. McCready & Son J
f ST. JOHN, N.B. f

....LOOK —

Brushes
Are an essential part of every ( irocery mail’s stock, 
and as we have in the past

l||

Manufacturers of all 
varieties of . .

BISCUITS AND 
CONFECTIONERY

The best of satisfaction to our customers by the 
fact that our prices are

I town and the quality of our goods equal to the 
best, we have no hesitation in asking you to
Send for Samples and Prices, feeling assured 
that a trial of our goods will place you on our 
regular list of customers.

We are 
constantly 
introducing 
new varieties

Jobbers please send tor 
samples ot specialties in 
penny goods, of which 
we have the best selling 
line in Canada

ileakins & Co. Montreal
313 St. Paul Street.

Meakins & Sons - - Hamilton. HALIFAX,

00549311
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“Good Thing, 
push it along”

'IMDIA

(JAPAN

~ ~vyr.

'/Zm-"*™

ZmM

The above diagram shows the types of the fastest yachts afloat, 
as well as of the old Chinese junks. There is as much differ
ence between Defender and Valkyrie and the old-fashioned junk 
as there is between the delicate, well-flavored, machine-made 
India and Ceylon Teas and the hand-rolled and lead-colored 
Japanese and Chinese article. The comparison is striking, you 
say ! Try the teas and be assured of the statement.
Insist on your wholesale grocer supplying you with

CEYLON
and INDIA

Three pounds of India and Ceylon Tea go as far as five 
pounds of China and Japan Teas.



reamESTABLISHED 1882 

TWO <2> STORES

H. H. Cossitt & Bro
BROCKVILLE, ONT

Foreign and 
Domestic

Confectionery
Fruits and Oysters

Consignments Solicited

C0«»ITT

’f» L*

THE CANADIAN GROCER

STAR BRAND I
t
; 
» t

iFinnan Haddie
Cured by .

D. <£ O. SPROUL
niahv. yv.S.

Thu alKivu llraiul won First Prize at the 
Inhibition held at Ihghy, Sept. 24th, 1895.

Ask your grocer for Star Brand Finnan 
Haddie and take no other.

PRICE LIST

DR. J. G. LAVIOLETTE’S 
SPECIALTIES

Retails at C“*‘

5.C. “
25c. “ 
25c. ‘

$1.60 doz. or $i3.on gross
“ 3S..0 “

I.60 “ l8.00 “
I.60 “ l8.00 “

Anti-Catarrhal Palm .....................

To

. B. —The above Specialties assorted in quantities equivalent to one 
gross >f Syrup of Turpentine, 25c size, $18.00 gross.

Terms: as usual

the Wholesale Trade Only : m gross of any of the above 
préparât ions, assorted (1 gross Syrup of Turiientine, large, equivalent 
to 2 gross small) $16.00 lier gross net, freight prepaid, subject to 
days draft from date of shipment. Not less than to gross at this

Sole Proprietor

J. Gustave Laviolette, M. D.
No. 232 and 234 8t. Paul Street

MONTREAL, Canada.
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The Grocer's Mechanical Department Managers.
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LONDON, THE FOREST CITY.
1ÎY AN Kx-< i ROGER.

THA'J1 little book of Bellamy’s has been called by critics a 
beautiful dream, and, like all such dreams, a vain anticipa

tion of the future. Were I to review the past, noting the won
drous changes, even during the last half century, and then reflect 
that every century, or part of a century, is but one of prepara
tion for the following one, and those changes are but forecasts 
of what is yet to come, I am almost tempted to think that Bel
lamy’s picture of a New Era may not be so shadowy after all.

lx.-t me take you back fifty years and review a few of the im 
provements in the grocery line of London and its neighborhood. 
At that time, in Western Ontario, the old log cabin store was 
still doing duty, though it was being superseded by the more pre
tentious frame structure. The log cabin store was a unique 
affair, built of logs hewn on the outside, the gables being clap- 
boarded, seldom lined or plastered on the inside. There was 
no lack of ventilation. The store fittings and equipments 
were primitive in the extreme, and like the store itself entirely 
devoid of paint. The shelving was made of rough lumber and 
supported by pegs driven into the wall. The counter was also 
roughly but strongly built and was generally used as a seat by 
the customers and loungers who frequented the store. Here 
they sat and discussed the topics of the day, many of them 
either smoking or chewing tobacco ; and when the crowd was 
unusually large, a soap box or a barrel of salt was pressed into 
service. The box stove occupied a central position and served 
the double purpose of heater and spittoon.

Groceries then only formed a part of a general stock, and the 
grocery stock consisted of tea, sugar, rice, raisins, currants, un
ground spices, salt, tobacco, snuff, indigo, madder, chalk, 
matches and whisky (the latter being a staple). The merchant, 
when engaging a clerk, did not inquire as to his activity as a 
grocery salesman, for if he could handle the other lines carried, 
the groceries would take care of themselves.

Such was the older brother of the departmental store of to
day, but the old chap was a business fellow, and kept his depart
ments well in hand, securing a profit from each, while his 
younger brother runs one department to advertise another.

When we compare the stores and stocks of fifty years ago 
with those of to-day we find that the improvement has been very 
marked. The old log or frame buildings have been replaced by 
beautiful, commodious structures, and the old 7 by 9 window by 
a handsome plate-glass front, while the interior fittings and 
equipments are not only convenient but, in many cases, very 
costly ; so much so, that the habitual lounger of old, finding

the surroundings so changed, has transferred his allegiance anil 
his presence to humbler quarters.

The London of to-day has good reason to be proud of her 
grocery houses. To my mind she has the finest all-round retail 
grocery stores in the Dominion. Toronto and Montreal have 
undoubtedly a few stores which surpass anything we have in 
Ixmdon ; but, taking it on the whole, I do not hesitate to claim 
for the “ Forest City” the premiership in this respect. London’s 
grocery stores look like grocery stores, and modern ones at that. 
Around the centre of the city you see few, if any, of those dirty, 
one-horse affairs that are to be met with in other cities. The 
Ixmdon grocer knows his business. This fact is exhibited by 
the manner in which he conducts his business and arranges his 
store. But while London’s grocers have made the stores, the 
country has made the grocers. What I mean is that London is 
the centre of one of the best agricultural districts of Canada, 
and it is to it that the farmers from a radius of twenty five miles 
come for the bulk of their groceries. The “ Forest City,” on its 
principal market days, is a scene not soon to be forgotten.

But great as has been the change in the grocery stores of 
London, the revolution in prices is not less marked. To estah 
lish proof of this it is not necessary for me to glance back more
than thirty years. Here are the comparisons :

Article. 30 years ago. Now.
Tea, per lb......................... — $0 50 $0 20

.... 0 75 O 40
“ “ ........................ O 5°
“ “ ............. .... 1 25 O 60

Sugars Loaf, per lb.......... .... 0 15 O 7
A “ .......... ----  0 12)4 ga . O 4 A
Raw “ .......... O 3 A
XXX “ .......... .... O 20 O 8-j

Valencia raisins. ................. .... 0 15 O
I .ayers.......................... . . . O 'o O 20
Currants.............................. ----- O 12)4 O 5
Rice.................................... ___ 0 8 O 5
Starch................................ ....... 012^ O 6
Matches.............................. — 0 25 O 12)4
Table salt............................ — 0 25 O 10
Bicarb, soda........................ ----- 0 12)4 O 5
Sal soda.............................. ----- 0 5 O *A
Salmon (canned)................ — 0 25 O 12)4
Lobster (canned)............... -----  0 25 O 20

Mackerel (canned)............ ..... 0 25 O IO

Canned vegetables, fruits and breakfast cereals can now lx 
found in all grocery stores where they were unknown 50 years ago

(Continued on page 36.)
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»
EA DEPARTMENT

o o o
We set out to win trade by giving 

our customers the kind of goods that will, 
in .the long run, tell to their advantage. 
This is what you want, “ isn’t it ? ”

Special attention is called to the 
fin© Clip quality of our Teas. We look 

more to this than fine appearance. We recommend 
the following to your favorable consideration :

1

Blend No. 13 in 70 lb. and 100 lb. cases.
Blend No. 14 in 70 lb. and 100 lb. cases.
Blend No. 15 in 70 lb. and 100 lb. cases.
Potmahoff in half-chests and Acme cases.
Mallapore in Acme chests.

?»•

When in the market write us for samples. We are 
always pleased to forward same.

All orders shipped same day as received.

Lucas, Steele <5c Bristol
WHOLESALE GROCERS AND IMPORTERS

Hillxvattee Tea 
Agents

73 McNab Street North

HAMILTON
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“KENT”
L

PACK
TOMA TOES

ONLY Perfect Fruit used in our factory.

Canning and Pickling Co.
of Chatham,

WE PRIDE OURSELVES ON THE
CLEANLINESS OP THE PLANT.

OTHER SPECIALTIES.

NOUGAT 
RAH AT LAKUHM 
ALMOND ROCK 
EL MAHNA

CMIOIM SPECIALTY CO., Toronto.

BUTTER SCOTCH
(The Celebrated Sweet for Children).

&ea££q/ vsAn&J

WORKS : LONDON. ONT.

MEDALS AND DIPLOMAS.

PARIS
SYDNEY
MELBOURNE

ROSE & LAFLAMME, Montreal.

Cough
3
3

Lots of “ between seasons ” colds going 
the rounds soon. Are you prepared for the 
demand for Cough Drops ?

b. r. p.
Cough Drops are pleasant to the taste, sooth- 
ing and effective in all cases of coughs, colds ^ 
or sore throat. Send for sample. ^

Toronto Biscuit and Confectioneiy Co.
TORONTO
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NEW

Supplement to THE CANADIAN GROCER.

Far Superior to Every Other Kind
Prepared only fromFinest Ingredients

Made bv G 1 HARD &Co London 1:nvi and

W. H.Gillard & Co wnff*fiSioST55: Hamilton, Ont
WesternSole Agents tor O nta RIO

li.'W'-ll 1 II II »•« llaoUt.'i. th.1
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Never in Your Life

WE LEAD THE VAN

CaRCFullv StLtCTtD
B» Thf GrOwIRS Ui U r n n
Bv Appo-ntmcnt - W H UhlARO & UO..- OOlE AGENTS , ,

for Canada 1 J

v •••*? ? -.■#««-»ij-.s' inm

Has such an opportunity occurred to give your customers exactly what 
THEY are after, viz The Largest, Richest and Finest
Mediterranean Fruits seen in years, at about the price of ordinary goods

OTHERS follow afar

GREECE’S 
FINEST 
PRODUCTIONS

a R AN D
vii ',»y YyBRAND

Choicest SeIMo Currants J^CLECTED (ÜRRANTS.

LARCruiLV SclCCTED

bv i»PO'NT«wi - W H Billard & Go..- Sou Agents
EieeaeHamilton.ONT pAMiLrgflA>a

Sultana and Malaga
(i Boxes and Boxes. )(ao lb. Boxes.)

Off-Stalk, Fine Off-Stalk 
Finest Off-Stalk, Selected 

Finest Selected
Extra Selected 

Extra Royal
Ondara Layers

Fine, Finest, Extra
Imperial London Layers 

Black Baskets
Choice Clusters

Imperial French Plums In 25 lb. Boxes 
Unicorn Prunes In 56 lb. Boxes

IQS . . .
Eleme Layers 
Turkish Delights 
Comadre in taps

Crosse & Blackwell’s 
York Confectionery Co.

W. H. 6ILLARD & CO. Hamilton, Ont.

Valencia Raisins

EELS

■ : j
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IT IS NOT NECESSARY
To Wear Bloomers

To DRINK
OUR TEAS

And thoroughly appreciate their sterling
qualities.

THOUSANDS OF MERCHANTS daily de 
light Canadian consumers with the grand
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FIGS IN CANADA.
By F. D. L. S.

MANY Canadians, but more especi
ally by those outsiders who are ac
customed to look upon British North 
America as a land of perpetual ice 
and snow, the statement that in 
some parts of the Dominion fruits 
and vegetables indigenous to tropi
cal or semi-tropical countries can be 
grown in the open air will be con
sidered surprising. Such, neverthe

less, is the case; for figs, exotic grapes, peanuts and yams or 
sweet potatoes have been for years, and are still, grown within 
our borders. Up to date these articles have been cultivated 
only for fancy’s sake by an enthusiastic horticulturist or two 
here and there, but, taking the experience of these as a basis for 
the assertion, it is safe to say that all four can be grown here 
at a commercial advantage.

When, hereafter, fig culture becomes an acknowledged thing 
in Canada there is one gentleman who will always be looked 
upon as the father of the industry—namely, Mr. Henry I’affard, 
of Niagara-on the-Lake. Mr. Faffard is an ardent gardener, and 
finds time outside of the hours he devotes to mercantile and offi
cial duties —for he is the chief druggist in the Niagara peninsula 
and Mayor of his town—-to give considerable attention to one of 
the prettiest and best kept little fruit areas to be seen anywhere. 
Into this garden, the fame of which has ledj such men as Lord 
Lansdowne and the late Senator Plumb to visit it, the writer 
the other day had a peep.

The first thing to attract my attention on entering was a row 
of beautiful dark-foliaged trees, varying from to to 14 feet in 
height, and spreading out their branches like banyan trees. 
When Mr. Paffard informed me that these were fig trees, and 
called my attention to the green and half-ripe fruit with which 
they were laden, I Irecame interested indeed, and asked for 
more information, which he very kindly gave, and which I here 
produce in part for the benefit of my readers.

About 25 years ago a citizen of Niagara by the name of 
Nash had some fig plants in tubs in his hot-house, which dur 
ing the warm weather he stood in the open air. Mr. Palfard, 
who even then had developed a penchant for fruit culture, see
ing these plants cramped in tubs and never coming to anything, 
determined to try the experiment of growing figs in the open 
air. He got some roots from Mr. Nash and planted them. The 
roots sprouted, the sprouts grew into trees, and in a couple ol 
years the trees bore their first fruits. The species he chose were 
the hardiest, and the earliest to ripen, viz., the White Ischia, 
and the Brown Turkey, and every summer for 22 years the 
trees have all borne a full crop. Each tree I should estimate 
bears two or three bushels a year, and a peculiarity about the 
fruit is that it comes to maturity and ripens continually from 
July until October, so that all summer long one can have de
licious ripe figs hanging from the branches ready to be plucked.

Mr. Palfard considers the fig tree the surest and most pro
lific producer he knows. It never misses a year, and it seems 
to Ire affected by no disease or insect of any kind. The only 
measure of precaution he takes is to bend down the ends of 
the branches every winter, and cover them with earth for fear of 
some particularly heavy frost. To facilitate this he each year

cuts out the bigger wood of the tree, leaving the younger 
branches to be fruitful and multiply, which scriptural injunction 
they faithfully obey, by the way. The fruit grows to the size .if 
an ordinary pear, and may be used raw, stewed or preserved .1 
sugar. To show how hardy the fig plant is it need only lie 
said that a small piece of the root of an uprooted tree, which 
was accidentally left in the ground, sprouted and became a tr e 
itself, and now bears good fruit every year. A piece of woo l 
cut from any part of the tree, in fact, if stuck in the earth, wii'l 
grow, after the manner of the Canadian willow.

Mr. Paffard has received diplomas and awards of merit for his 
figs from the Philadelphia World’s Fair and the Imperial Insti 
tute at London, and some of his fruit also attracted consider 
able attention at the Chicago Exposition. He is of the opinion 
that figs can be successfully cultivated on a large scale in am 
district where peaches can be grown, such as the Niagara pen 
insula, the counties of Essex and Kent and the Lake Huron 
peach belt.

In this same garden I saw some splendid specimens of ex 
otic grapes, of which Mr. Paffard is a successful cultivator. His 
finest exotics are the Black Hamburghs, the Bowood Mus 
cats, the Colden Chassilas, and the Chassilas de Fontaine 
bleau. Some single bunches of these measure ten inches in 
length, and weigh from 3 to 3lbs. The only pains he takes 
with these vines is to cover them with earth during the cold 
weather.

It is in this same Niagara peninsula that sweet potatoes and 
peanuts are successfully grown. The possibilities of this and 
other sections of Canada in this direction may be enormous, 
and we hope that some enterprising men will try their hand at 
raising at least one or two of the four articles of commerce we 
have mentioned.

IS YOUR STORE CLEAN ?
Few stores, remarks American (Irocer, are kept scrupulous!) 

clean. Is yours ? Is the floor as bright as soft soap, water and 
elbow grease can make it? A clean floor adds to the tone ol 
the entire store. It is the best paying sort of an advertisement, 
an index to the stock, and indicative of a high-class service. 
Have you noticed that heavy, damp, overpowering, musty odm 
that characterizes many stores when the door is first opened ol 
a summer morning? The stock has been shut up with a dirt) 
floor for ten or twelve hours ; the warm temperature and lack 
of circulation has made the atmosphere heavy and disagreeable 
A clean floor and a current of fresh air at night will avoid that 
trouble and keep the stock in perfect condition. It follows that 
the grocer who keeps his store bright also keeps scales, counter- 
and fixtures as bright as a new dollar. Try scrupulous cleanli 
ness as a trade winner.

A TALE OF SIX CITIES.

We are sorry to say that the copy for the completion of “A 
Tale of Six Cities” has not arrived up to the time of going I" 
press. Hamilton and Halifax are the two defaulting cities ; 01 
rather, the gentlemen who were assigned to write up the “ tab 
of each have failed to send their copy in on time.

It was our original intention to include Winnipeg, Vancou 
ver and Victoria on the list, but these will also have to be lei: 
to a subsequent issue.

GROWING
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We Will Move
In about a month to our own premises, No. 72 MacNab Street 
North, where all our friends will be made welcome.
Our New Warehouse has been designed especially with 
a view to the quick handling and shipping of goods.

ORDERS
Personal, Letter, Post Card, Tele
graph and Telephone promptly and 
carefully attended to. Our high
est aim is to serve our friends
well. A I GOODS and at 
Bottom Prices.

♦ ♦ ♦ ■1
TEAS

A specialty

Cup quality our first 
consideration.

AGENTS FOR

M
j*

LM

Upton's Teas, Hop Tea 
Darra Cherra Tea 

Le Roy Salt
Faulder's Marmalade 

Lazenby's Goods

♦ ♦ ♦

THE BEST SELECTED

Valencia Raisins Are shipped to England and 
are sold by sample -not 

brand. OUK AGfc.IV'T'S in London and Liverpool have orders It 1 
buy and ship us only prime fruit. Customers can rely on getting the 
best raisins in Canada from US. The same applies to Currants, which 
we clean before shipping.

Balfour & Company
mm mmmHtHHm tHtnmmX 

TELEPHONE NUMBERS
Sample Room 

439
Counting Room 

1269
Hamilton

;
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Handsomely 
boxed and 
labelled. WETHEY’S<vsed Mince

C°<v
A most healthful and 

^ delicious article
é

l
t 
U

Put up only from Finest Meats, Fruits and Spices by

J. H. WETHEY - St. Catharines, Ont.

Sells at a 
popular 
price

Sample cheerfully submitted.

Guaranteed strictly 
pure and wholesome
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I JAMES TURNER & CO. |
! HAMILTON, ONT. |

It’s Not So 
Much

how fluch You Pay
But It’s What You Get For What You Pay

Ask the energetic grocer the cause of his 
steadily increasing tea trade, and there is 
but one answer—“ We sell Ram Lai’s 
Pure Indian Tea, no other brand 
will please our customers.” These goods 
require no comment from us. 1‘he public 
have long sat in judgment upon this brand. 
The verdict is universal “ They outclass 
all competitors ; they are never used only 
to be appreciated.”

For years the question has been asked, 
“Is it not possible to procure a higher 
grade of coflee*than any of the brands now 
offering ?” ThatJ question we answered 
three months ago^by placing on the market 
the celebrated] "MECCÀ Brand, a 
selection of earth’s choicest productions.

At that time we had some doubts as to the accuracy of that answer ; to-day it is 
accepted as a universal fact. Every mail brings us, from all points of the Dominion, dupli
cate orders, attesting to the excellence of these goods. The popularity of the MECCA 
Coffee has surprised us in excess of all anticipations. We want every reader of Tiik 
Grocer to order one tin of these goods as a sample and be convinced. By handling this 
brand you will have a distinct advertising advantage over your coni|>etitors, who are com 
milling business suicide by endeavoring to palm off inferior goods. These goods are care
fully packed in 25-lb. tins. Sample sent by express, charges prepaid.

We are also controllers of the very popular brand of coffee, DAMASCUS, which 
is meeting with considerable favor and is of very fine quality. Ask for prices.
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SCOTLAND’S GREAT INDUSTRY.

HAVE any of the readers of The Canadian Gkocek ever 
lieard of the fishing village of Fraserburgh, in Scotland, 

founded in the sixteenth century by Sir Alexander Fraser, of 
Philorth, from whom it lakes its present name ? Its old name

MaconiiCiiii'. IIkos. View of Portion of Kinnaikd Head Works.

was Faithlic ; it is a thriving seaport and the centre of an expen
sive fishing district, and contains a handsome Town Hall, of 
1855, in front of which is the market cross, the Dairy mplc 
Hall and Cafe, containing a library, news room, public halls, an 
hospital, an academy, and several fine churches, and a floating 
population of 14,000.

File Town Hall is ornamented by a statue of Lieutenant 
General Lord Saltoun, a Peninsula hero, who commanded a 
battalion of Guards at Waterloo. The harbor is one of the 
most magnificent on the east coast, and has cost nearly 
three million dollars, and at present is lieing considerably 
enlarged.

The inhabitants are supported entirely by the fishing 
industry. A large fleet of 820 boats are sent out every 
day, and the writer saw more herrings in one day in this 
little village than he had seen in the whole course of his 
life. The fish, after lieing cured in the most complete 
and exacting system in the world, are packed in barrels 
and shipped all over the civilized world.

The most extensive and best equipped factory in 
Fraserburgh is owned by the Maconochie llros., whose 
advertisement our readers will notice on page 6. The 
two brothers, James and Archibald, commenced life, like 
so many of our successful business men in Canada, on 
railroad work ; but they were ambitious to make a name- 
in the world, and twenty-six years ago Mr. James founded 
the business in Fraserburgh, which has grown to be one 
of the largest fish-curing businesses on earth ; but, un
fortunately, this gentleman, after traveling 400,000 miles 
establishing agencies in Africa, Austialia, America, and 
many other important countries, became a victim to over work 
and pneumonia, and died this spring universally regretted and 
respected by his intimate friends and his 1,300 workpeople at 
Fraserburgh and I-owestoft.

The business is now carried on by Mr. Archibald Maconu 
chie, who joined his brother some years since and at whos. 
invitation I had the very great pleasure of going over the whol. 
of the factory at Fraserburgh. As our readers may be aware, 
fish curing and cleaning is not the cleanest of work, but I was 

much impressed with the wonderful cleanliness of the 
whole building after the curing process had lieen gone 
over. The whole ol the floors are of polished concrete. 
The buildings cover over 2^ acres of ground. I declare 
to you I could have eaten my dinner off these floors ; 
and I am about as particular as most people.

The average quantity caught during the fishing 
season of ten weeks is 75,000 tons. Of this quantity 
about 7,000 tons is used by Maconochie Bros., who, 
while they have never exceeded 100,000, have the capacity 
of turning out 140,000 tins of fish per day. To Germany 
and Russia alone the firm ships on an average one million 
of barrel herrings. Among other places in the world 
which take large quantities of Maconochie’s goods a re- 
Australasia and Africa. Canada, too, is now being nuin 
lie-red among the nations which show a liking for the 
product of the- Kinnaird Head Works.

There is not the slightest doubt that F'rascrburgh 
to a very great extent owes its prosperity and gradual 
rise to a very important fishing town, to the energy, time 
and money given to it by Maconochie Bros., who have- 
shown the greatest interest in all the people's welfare. 

Judging by the laughter and high spirits 1 heard in the town on 
the Saturday night, I should say this kindness was fully ap
preciated by a happy and contented people.

The herrings caught and cured in F'raserburgh are very much 
superior to those caught south. 1 believe this is result of the 
form :r place lieing on a point where the tides are stronger.

II any of our readers at any time are visiting Scotland it 
wo ild well repay them to visit this, what is considered the most 
magnificent fishing depot in the world. F'raserburgh is about 45

M aconouiif: Bros. - Fraserburgh Harbor ("leaning Herring Nets.

miles north of Aberdeen. By obtaining a tourist ticket from 
London you can return by Inverness. The scenery from there
to Perth and Carlisle equals anything to be seen in any country- 
in the world.
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MrWellington BoultIS 
SeniorMemberof the
WHO SOLD THIS TRAIN L(H 

OF CANNED GOODS

THIS TRAIN IS
FILLED WITH

Boulters’Reerless 
'Lion*' Brand

CANNED GOODS 
AND IS SENT 

FROM
Picton^Toronto

DIRECT TO
Victoria,b,c.

_ ^ -

W

THE LARGEST ORDER
OF CANNED GOODS EVER FILLED IN CANADA , 

WE ARE-'THE LARGEST PACKERS IN ALL CANADA

Boulter lSons, Picton.Toronto,& Demorestville



44 THE CANADIAN GROCER

CHICORY AND ITS USE IN THE GROCERY STORE.
By W. L. K.

yV-jVvA. REJUDICE has frequently deferred for 
1, years the general use of an article bene

ficial in its properties. Chicory is an 
example of this. In itself chicory is a 
health-giving herb; but in spite of the 
fact that it has been a mercantile com

modity for many generations, yet it is doubt
ful whether the average man and woman 
consider it anything but a thing to be viewed 
with suspicion. All the blame for this mis
conception does not lie with the jreople who 
are laboring under it. On the contrary, the 
onus is rather upon the early coffee manu
facturers who adulterated 1 their product with 

chicory, selling the same as pure. And as with the greater pro
portion of the masses the word “ adulteration ” is synonymous 
with “ deleterious,” chicory has obtained a signification with a 
good many the very opposite to what it should be.

I do not know when chicory first attracted attention as a 
food product. This, however, I do know from history : that 
its cultivation was introduced in England away back in 1780, 
and that its importation into that country began in 1832, the 
duty levied on it being the same as on colonial coffee. In those 
days the law stipulated that chicory and coffee must be sold 
separately. But in 1840 the admixture of the two was allowed, 
the compound to lie sold at a moderate price. And by the 
year 1850 it was estimated that 18,000,000 pounds of chicory 
was sold annually in England as a surreptitious substitute for 
coffee, while the total consumption was placed at 28,000,000 
pounds. In 1852 the mixture of chicory with coffee was again 
prohibited, but this prohibition does not appear to have been 
long-lived.

The chicory plant is indigenous to Europe. As a chicory- 
producing and chicory-using country, Belgium occupies the first 
position. There, chicory alone is used largely as a staple drink 
by the poorer class of citizens. Germany is also an extensive 
producer, and the Netherlands occupies a place among the 
chicory-exporting countries.

The chicory plant is cultivated in Canada, and while not 
nearly to the extent it is in Europe, yet there is probably more 
raised in this country than most people are aware of. The 
other day I had a conversation with a man who both raises and 
grinds chicory. He ventured the opinion that Canada con
sumed about 400 tons of dried chicory per annum. If his 
estimate be correct something like three-fourths of this quantity 
is produced in Canada. I am inclined to think, however, that 
he overestimated the quantity consumed in this country, and 
that what the Dominion does produce is about 50 per cent, of 
our requirements.

As far as I have been able to ascertain, chicory growing in 
Canada is largely confined to the Province of Ontario. There 
is a large chicory farm at Scarboro, five or six miles east of To
ronto ; and a friend of mine, a well-known naturalist, informs 
me that a few years ago a good deal of chicory was grown in To
ronto and suburbs. “ Around some of the old fence corners 
you can see the evidences of it in the little blue flowers that 
poke their heads up there,” he explained. Besides in York 
County, chicory-producing centres are to be found in Peel and

Huron Counties. Its cultivation has been attempted in theNortli 
west territories, but the results do not appear to have been sati-, 
factory. The trouble appears to be that it grows too rank an.i 
strong. lately chicory cultivation has been undertaken in tli 
vicinity of Montreal, but with what result I cannot say.

In Europe the chicory plant must be more productive than 
it is in this country. There, from what I can learn, the yield 
of roots ranges from eleven to fourteen tons per acre. In Can 
ada, on the other hand, about eight tons per acre appears to In- 
the average yield. This, when dried and roasted, shrinks down 
to about one and a half tons.

In Canada the planting appears to be done much about the 
same time as in Europe, the seed being sown in May. In order 
to the proper cultivation of the plant a great deal of attention is 
demanded from the grower. In its early stages care must be 
taken to keep the plant free from weeds, to accomplish which 
requires a great deal of labor.

“ I can grow five acres of wheat cheaper than I can one acre 
of chicory,” remarked a farmer to me some time ago who culti 
vated chicory in western Ontario. “ When you get a good crop 
of chicory it [rays well ; but it is an uncertain crop : We have 
had two tons to the acre and we have had but half a ton to the 
acre. It is a rare thing to get two tons to the acre. I would 
rather have a mixed farm than a chicory farm. Chicory, how
ever, is more profitable than wheat.”

Chicory seed is sown in drills after the manner of turnips. 
The harvesting takes place about October, when the roots are 
taken out of the ground with a plow made for this special pur 
pose. Sandy loam is the soil liest adapted for chicory. 1 )ur 
ing the process of growth care is taken to cut the flowers of the 
chicory plant before they run to seed. There are two reasons 
for doing this. The one is to give the root all the substance 
possible, and the other is to prevent the seed from scattering, 
for chicory growing wild is more to be dreaded than mustard.

Chicory is rich in saccharine matter, but before being roasted 
it produces a bitter white milk, similar to that of the dandelion

After being gathered the chicory roots are run through a 
cutting machine, which slices them up into small pieces. Then 
they are taken to the kiln and dried. It takes about four days 
for one kiln to dry a ton of roots. The dried product is sold 
to the coffee mills, where it is ground to a powder.

The cost of erecting a good chicory mill is about $3,000. 
“Of course,” said a chicory grower to me, “you can do it for 
less, but you cannot do it for much less and have it right.” The 
kiln building must tie of brick and fireproof, with wire netting 
floors. The temperature of the drying room requires to tie 
about 180 degrees.

In spite of what all former lieliefs may have been, it is now 
generally accepted that chicory, mixed in proper proportions, 
improves the quality of coffee. The grocery trade has long 
recognized this, and the consuming public are gradually awaken 
ing to the fact as well. And a great many more would also lie 
of this way of thinking if the proportion of chicory they have 
lieen getting, unknown to themselves, in their coffee was to lie 
suddenly cut off, they, of course, being acquainted with the fact.

I remember reading some time ago of a man who was always 
complaining to his wife that the coffee she made was not as good 
as he got at the club. It was not as pure. His wife bought 
pure coffee here and pure coffee there, but to no purpose. It 
was still not as good as he got at the club. In desperation, his
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CALIFORNIA FRUITS — 3 and 4 Crown 
Loose Muscatels.

Plums, (unpitted Egg) in 25-lb. Boxes 
Pears,
Peaches, Fancy,

Choice,
Apricots, Fancy,

Choice,
PRICE REASONABLE

Toronto

Prunes, 40/50 Fruit, in 25-lb. Boxes 
“ 5060 “ “ “
“ 60 70
“ 70/80 “ “
“ 80/90 “ “
“ Silver, in 25-lb. Boxes

QUALITY THE FINEST.

H. P. ECKARDT & CO., WHOLESALE GROCERS

London Brush Factory
Manufarlurer of

TH05. BRYAN

GROCERY and 
HARDWARE TRADE

Send for Illustrated Catalogue.

London, Canada.

; Blackstone Cigar Factory
i —
I VILLENEUVE & CO.
I 1200, 1202 and 1204 St. Lawrence St., 

MONTREAL

Manufacturers of the following • .
High Grade, Union Made Cigars :

ABERDEEN
MELROSE

MONTREAL BOUQUET 
BLACKSTONE

LITTLE BUCK

SUPERIOR TO ANY IN THE MARKET

Also, ABERDEEN, 10c., and LITTLE BUCK, 5c., Cigarettes

<3. HECTOR CLEflES,
Representative for Toronto, West and North

» Grasp these Facts!

:
To make MONEY is to please one's ('usl'Miter, 
and there is only one way of doing this, and that 
is by BUYING and SELLING the REST 
ARTICLE of a kind at the LOWEST RE 
MUNEKATIVE PROFIT. Now, if you have 
never stocked

i

You are, without doubt, neglecting this Golden 
Rule, as they are acknowledged by Friends and 
Foes alike to lie the

Best Table Jellies on the Market.
MADE IN Al l. FLAVORS AND HANDSOMELY WKAITED.

D. H. RENNOLDSON,
Sole Agent for Montreal. • 100 Foundling St.

L II

' W *1 i

Eben Roberts’ i
Invalid and Table Jellies 1
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The Canada Sugar Refining Co’y
LIMITED

HONTREAL

REFINED SUGARS AND SYRUPS
OF THE PUREST AND BEST 
QUALITY-BRAND

Certificates of Strength and Purity.

OFFICE OF THE PUBLIC ANALYST.
Montreal, September 9th, 1887. 

To the Canada Sugar Refining Co., Montreal :
Gentlemen,—I have personally taken samples from a large stock 

of your Granulated Sugar, “ REDPATH ” brand, and carefully tested 
them by the Polariscope, and I find these samples to be as near to ab
solute purity as can be obtained by any process of Sugar-Refining.

The test by the Polariscope showed in yesterday’s yield 99 90 per 
cent, of Pure Cane Sugar, which may be considered commercially as 
ABSOLUTELY l'URE SUGAR.

JOHN BAKER EDWARDS, P.L.D., D.C.L., F.C.S. 
Public Analyst for the District of Montreal, and Professor of Chemistry.

CHEMICAL LABORATORY,
Medical Faculty, McGill University. 

Montreal, September 9th, 1887.
To the Canada Sugar Refining Co. :

Gentlemen,—I have taken and tested a sample of your “EXTRA 
GRANULATP2D” Sugar, and find that it yielded 99 88 per cent, of 
Pure Sugar. It is practically as pure and good a Sugar as can be

Yours truly,
G. P. GIRDWOOD.

^ manufactured.

*
*
*
*\ti

t1l
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SEA FOOD
JC LEONARD BROS.

Wholesale Kish 
.Merchants

ST. JOHN, N. It., and 
MONTREAL, 1MJ-

Largest Smokers and Packers of Fish in Canada.
We make a specialty of Fibered or Shredded Cod, something new. 

“Ask your grocer for Leonard's.”
All grocers should handle our Finnan Baddies, Kippered Herring, 

and Yarmouth Bloaters.

Fresh and Frozen Fish 
in season Boneless Cod and Fish always 

in stock . . .

OUR BRANDS ARE RELIABLE-

IN
Everybody likes tapioca, but every 
woman hates to cook it when she 
requires to start to-day to make 
to-morrow’s dessert. Give 
her “ Instantaneous "

Needs no soaking 
and very little 
cooking.

\

&

O
and in 

fifteen minutes 
it is ready.

Ask your 
wholesale grocer for 

“ Instantaneous Tapioca" 
or order direct from

Howe, McIntyre Co.
MONTREAL

WHY
IT

SELLS?
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wife one day went to the cook at the club and explained her 
position. The cook revealed the formula of his “pure ” coffee. 
In this formula was a i>ercentage of chicory. After that the 
good wife had no more trouble in suiting her husband’s taste as 
to coffee.

In a work on the “Food of Izmdon,” an instance is cited 
where a coffee dealer objected, on conscientious grounds, to 
mix chicory with the coffee sold by him. Gradually he found 
his coffee sales diminishing. He was for some time unable to 
account for the decline ; but one day a lady saluted him with 
the remark : “ You do not sell as good coffee as your neighbor.” 
The dealer examined his neighbor’s coffee, and found that it 
contained chicory. With the next coffee he sold the lady in 
question he mixed chicory. “ Now your coffee is good,” she 
said. Then he experimented with his own family and again 
the verdict was favorable.

I have been informed that the much-admired coflee that is 
to be found in the French capital contains alrout one-third of 
the finest chicory. And 1 am told that certain Toronto restaur
ants, whose fame is known far and wide for the excellence of 
the coffee they dispense, use a proportion of chicory.

The question of mixing chicory with coffee is a nice one. 
l’he I letter way is, of course, to label the mixture what it 
really is. And yet by this means it is quite probable that a 
great many people, while not at all partial to pure coffee, would 
not buy the mixed article, and who, on the other hand, could 
be secured as regular customers if, unknown to themselves, they 
drank coffee in which a little chicory had been put.

It seems to me that what should govern the dealer in the 
matter of mixing chicory with coffee is motive : If he puts in a 
small [lercentage with the object of improving the flavor of the 
coffee, it is legitimate. If a large quantity, with the object of 
enhancing his profits, it is iiligitimate. I am . strongly 
of tlie opinion that the grocer, actuated by the former motive, 
who mixes a little choice chicory with his coffee will tend to 
popularize his coffee with his customers, and furthermore, build 
up, in the long run, a more profitable trade than he who adul
terates to make money.

RARE HAVANA CIGARS-

NF, of the prettiest and most tastefully arranged exhibits 
in the Main building of the Montreal Exhibition this 

year was made by Villeneuve & Go., manufacturers of some of 
the most celebrated brands of pure I lavana cigars. The general 
design of the exhibit was that of a square tent rising to a point 
in the centre of the ridge pole. This was elegantly draped in 
different shades of blue. In the centre a handsome silk ban
neret bore the escutcheon of Ford Aberdeen. The corners were 
decorated with prettily designed trophies of flags, and in the 
centre of the stall hung a fine shield consisting of a head of 
Lord Alierdeen, surrounded by a glory of the celebrated cigars 
bearing his name. The exhibit consisted of specimens of 
twenty-three brands of choice cigars, manufactured by the firm, 
including the widely known and populai brands, Aberdeen, 
Melrose, Blackstone and Little Buck. These cigars have justly 
achieved a widespread renown and are most popular amongst 
all lovers of a really good Havana cigar. This enterprising firm 
was established about two years ago, and has already, by means 
of supplying none but the best goods made from choice selected 
tobacco, steadily progressed until they have attained a promin
ent place in the front rank of Canadian and American cigar

manufacturers. All the tobacco used in the production of 
these cigars is purchased by the firm in Havana from the liest 
selected stocks of each year’s growth, and is inqiorted direct by , 
themselves. In their factory the greatest care is exercised in 
the stripping and manipulation of the tobacco, whilst a hundred 
and fifty skilled union cigar-makers are employed in rolling and 
packing. None but first-class skilled labor is employed in an> 
department, and the greatest care is exercised in the packing m 
the goods. The progress made by Villeneuve & Co. is phi 
nomenal ; in the short space of two years they have increased 
their output from a few thousand, comparatively speaking, to 
the immense number of four million and a half, and in all thin 
quantity they can make the proud boast that not one inferior 
cigar can be found. The tasteful display of Messrs. Villeneuve 
& Co. was the largest and finest exhibit of cigars ever yet made 
in the Dominion of Canada, and is significant not only of whal 
they have achieved in the past, but of what, by means of giving 
a first-class article for a fair price, they will do in the future.

For this exhibit and the cigars they were awarded the high 
est prize medal. Recently they began the manufacture of cigar 
ettes, which they are putting out under the brand “ Aberdeen,’ 
to sell at loc., and “ Little Buck,” to sell at 5c.

G. Hector Cletnes will open an office in Toronto, from 
which he will su[>erintend the sales to the trade in northern ami 
western Ontario.

NEW TEA-PACKING MACHINE.

Mr. Larkin, of 1*. C. Larkin & Co., packers ol Salada tea, 
has invented and patented a new machine for putting up pack
age tea. It was put into commission the other day. Last week 
I had the pleasure of seeing it work, and an ingenious machine 
it is, while it is at the same time simple and easily manipulated. 
With this machine two boys can, it has lieen ascertained, put 
up a little over two thousand packages of tea in nine hours. 
One boy wraps a sheet of tinfoil around a funnel-shaped instru 
ment, which the operator takes and thrusts into a cavity intme 
diately beneath the machine. Into this he quickly pours the 
stipulated quantity of tea, pulls one lever with his hand, which 
sends an iron press into the cavity where the tea has vanished ; 
simultaneously he presses another lever with his foot, when out 
comes a package of tea complete in everything tiut the label. 
Davidson & Hay, the liby Blain Co., and James l.umliers, of 
Toronto, and Hubert Galt, of Chicago, have ordered one each 
of these machines.

A DOG TRAIN
Delivering The Canadian Grocer in the far Northwest

,1 itil à
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THE

SYDENHAM GLASS COMPANY
MANUFACTURERS OK

Of Wallaeehuryr, Limited

Qreen Glass 
Goods OF ALL DESCRIPTIONS.

The famous “ BEAVER " Fruit Jars—finest jars ever 
offered to the Canadian trade. Jelly Jars. Baking 
Powder Jars.

Ale
Beer
Catsup
Pickle
Ginger Ale
Soda Water

Varnish
Blacking
Whiskey
Ink
Oils

Flasks and Prescription Ware
- OF ALL KINDS - - -I| ____________________________________

1 The Sydenham Glass Company
OF WALLACEBURG, Limited

The only modern up-to-date plant in the Dominion. Continuous l ank 
and Artificial Gas in all departments. We claim to be manufacturing 
the finest and best finished ware ever made in Canada. We are pre
pared to make prices right, and assure prompt shipments.

Write US for catalogues and terms before placing your orders.

e
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Up-to-date Merchants
J

Find It to their advantage 
to keep . . .

ONLY THE 
BEST LINES

The following are unsurpassed in quality and price :

“Crown Brand”
Flavoring Extracts,
French Mustard, Ketchup, 
Salad Oils, etc.

Wowntrec’s Celebrated 
“ Elect ” Cocoa, Chocolate 
and Confectionery.

Carr’s High-Class English 
Biscuits . .

As supplied tu H.M. The Vueen.

Bryant & May’s
English Safety, and Tiger 
Matches, Wax Vestas.

Kohinson & Wordsworth’s 
“Castle Brand ’’ Liquorice.

Pratt’s Poultry and Cattle 
Food.

Albany Caramels.

Mackay’s Kolacafe
lissenee of Kola, Coffee and Clileory.Craven’s Confectionery.

We don’t need to write an essay on the merits of our goods. They S|>eak for themselves.

Our travellers are now on the road witli a full line of samples in Staples 
and Christmas Goods.

See them before placing your orders.
If you have not received a copy of our monthly Prices Current drop 
us a post card and we will be pleased to send you one.

ROBERT GRE1Q & CO.
MONTREAL
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A BISCUIT FACTORY THAT MADE A TOWN.

H'
1 -4

1 VERY civilized man and woman has heard of Huntley X- 
Palmers’ biscuits : They are in the industrial world,

I » dally as applied to food products, what the Pyramids of 
„ vpt are in the list of the world’s seven wonders, one of the 

. i p-,1 prominent. But conversant as people are with Huntley Sc 
I' timers’ products, their 

pjuaintanceship with the 
ln-,tory of the firm itself 
.,iid the extent of its busi- 

. ss is limited. Therefore 
lirief article dealing with 

the firm’s history, etc., will 
not lie without interest to 
some of our readers.

The industry was found
ed by Mr Huntley in 1837, 
l,iit Mr. Palmer, the pre
sent head of the firm, be- 
, a me associated with him 
m 1841, four years later.
Mr. Huntley died in 1857, 
when the business was ear
ned on by Mr. Palmer and 
his two brothers, both of 
whom he at this time
look into partnership with him. Today Mr. Palmer has asso
ciated with him in the business three sons and three nephews.

When the original factory was built in Reading some 58 
years ago, it was with a view to its employing 50 hands. To
day the biscuit works, with such accessories as caqienters’ shops 
and engineers’ foundries, occupy more s|iace than the eye can 
take in from any available point of view. The works are situated 
on either side of the River 
Kennel, which is spanned 
liy bridges in order to 
facilitate access to the dif
ferent buildings. Branch 
lines of railway connect the 
several works, and over 
these there go out every 
day many tons of biscuits 
In all parts of the globe.

The different varieties 
ni biscuits made by the 
firm aggregate more than 
too, while in addition to 
these there are more than 
fifty different varieties of 
cakes. Some of these 
v arieties are simple enough, 
though not less dainty for 
all that ; and others are 
elaborate achievements of
the [lastrycook’s art, unsuqiassed for richness and delicacy. 
Among these may Ire named the firm’s wedding cakes, which 
are famous the world over. ( >nc of the firms latest novelties 
is the “ Dinner Biscuit.” This biscuit is similar in character to 
flic Breakfast Biscuit introduced alrout three years ago. It can 
lie used with soup, coffee, tea, cheese, or butter, without having

ItlKDSeVK VIKW <»f Rkading.

Ruins of Rkadim. Aioiky.

to Ire broken. It is most attractive in appearance, delicious in 
flavor, and, we think, will be found exactly to meet a want in 
the matter of biscuits. The “ Dinner Biscuit ” is the greatest 
novelty in this line that has ap[teared on the market for a long 
time. It has been welcomed with much satisfaction, and already 
has taken a position of favor from which it is not likely to be 
displaced ; and, if we are not mistaken, it will Irecome one of the

most popular of the firm’s 
~productions.

Mr. George Palmer, the 
head of the firm, may be 
said to have succeeded in 
building up not only an 
enormous business but a 
town as well : Reading 
largely owes its dimensions 
to his industry and lilieral- 
ity. One-twelfth of its 60,- 
000 imputation is employ
ed in hi> works. When 
Mr. Palmer set finit there 
the people numtiered but 
ih.ooo. But Mr. Palmer 
has done more than build 
up the population : His 
lilierahty has contributed 
more than any other influ

ence to build up and lieautify the town. And Reading is cer
tainly one of the best advertised towns in the world, for liesides 
Huntley & Palmers’ regular advertisements that are to lie met 
with everywhere, every biscuit sent out is an “ ad."

The fifty-acre |>ark which Reading (mssesses is the gift of Mr. 
Palmer. The handsome munici|ial buildings (mssessed by the 
town are largely the fruits of his munificence, and that of his

brother, W. I. Palmer. The 
historic granmicr school 
partly owes its present 
improved and enlarged 
condition to Mr. George 
Palmer’s efforts. The his 
tory of Reading is the his 
lory of Mr. Palmer. In 
him it has during the last 
fifty years practically “lived, 
moved and had its living,” 
He has served the town as 
school trustee, mayor, 
mendier of Parliament, 
etc., and is still solicitous 
for its welfare. That his 
efforts have not liecn un
appreciated may lie gather 
ed from the fact that on 
the celebration of his husi 
ness jubilee, in 1891, the 

citizens presented him with the honorary freedom of the 
borough and unveiled a statue of him in Broad street.

We attract hearts by the qualities we display ; we retain 
them by the qualities we possess. Study to acquire the 
desideratum.
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ssociation
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$5,500,000.00

ON THE
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Accumulative

. . Plan
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ONE CONDITION,
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The Payment 
of the Premium

GUARANTEE
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Insurance
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Reputation Good

For preparing neat and attractively Dis
played Advertisements. We have had 
a fight to show advertisers the value 

of good display. ♦ They caught on. ♦ We 
backed them up with the newest display 
Type and Cuts. ♦ Result : We have a 
larger number of enthusiastic advertisers 
than all the other grocery journals under 
the British Flag or any other flag.

♦ ♦

Neat •
Trim

Attractive
+ + + + +

Applies to everything that 
comes from the office 

‘ ofThe Canadian Grocer. 
Type, Presses and Workmen

♦ ♦ Up-to-Date ♦ ♦
and we make it our busi
ness to keep them so. Our 
Advertising Staff are always 
loaded with New Ideas, 
which are at your disposal.

We never vary the quality 
of our work. Our advertisers 
are paying for a good thing, 
and they must have it. ♦ 

Did you ever see anything 
leave our office that was 
not strictly first-class ? ♦ 

W e are easy to get along 
with. ♦ Don’t you think we 
would be nice people to dfr 
business with ? ♦ ♦ ♦ 

Come in and see.
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MEN IN THE SAMPLE ROOM.

'TMIE man in the sample room is by no means a sinecure.
1 Among the many factors necessary to the conduct of a 

successful wholesale giocery business the sample room man is 
one of the most important. He must, above all things, be a 
master of detail. A man may tie a good salesman, and as 
genial as a seraph, but if he is lacking in the matter of detail 
he comes short of the qualifying essential for the managership 
or head clerkship in a sample room. A train despatcher must 
have system and a cool head, but he needs not these qualifi
cations more than does the man who has to know the where
abouts of every traveler every day and practically every hour of 
every day. To the city grocer he is, of course, fairly well known, 
but to the country merchant he is little known, notwithstanding 
that indirectly he has had a great deal to do with him. On 
realization of this fact Thk Canadian Grocer decided to pre
sent, in the hall Number, the photographs of the men in the 
sample rooms. And our decision has been put into practice. 
The pictures in the gallery are not as complete as we would 
have desired. Hut it is not our fault : The onus is upon the 
sample room men themselves. Their excuses for not furnish
ing us with a photograph were various. One had married a 
wife and could not find time to “sit.” Another was so good- 
looking that his better half was jealous of country grocers’ 
daughters feasting their eyes upon him. Native modesty pre
cluded another. And thus were excuses advanced. Those 
who came to our assistance have our thanks. Those who did 
not have our sympathy. We are sorry to miss their good-look
ing faces from our gallery.

We present Captain James Adams, of Smith & Keighley, 
Toronto, in kilts. Not because he looks better in regimentals 
than in civilian’s garb, but liecause very few of those who 
have gazed upon his genial countenance have done so 
when his uniform covered his trunk and left bare his 
extremities. Mr. Adams first saw the light ol day on a

farm in Aberdeen, Scotland. And, tell it not in Gath, tl 
date of this event was September 6, 1842. His connection wiln 
the grocery trade began in 1856, when in the employ of a.i 
Aberdeen firm as an apprentice. Ten years later he remove. I 
to London, England, where he remained till 1870, in the Ma 
of which year he came to Canada, entering the old firm of Wm 
Ramsay & Co. as clerk. When that firm went out of business In 
transferred his allegiance to Smith & Keighley. That wu, 
twelve years ago, and it is to be hoped he will be there for .1 
few dozen more.

Fred Lumsden, who manages the sample room and offic. s 
of Lumsden Bros., Hamilton, commenced his career in tin- 
grocery trade by assisting his brothers to get out goo Is after 
school hours. That was when he was ten years of age, ami 
when his brothers were in the retail trade nearly 25 years ago 
Mr. Lumsden has been well grounded in the grocery trade. II. 
worked his way through the warehouse to shipper, eventually 
graduating into the position he holds to-day. Like all the 
Lumsden family, the subject of our sketch is a hard worker. He 
is popular with the trade, and, perhaps, it is largely owing to 
him the Lumsden Bros, do such a large business in their sample 
room. Ninety per cent, of their city sales are made iii tin- 
sample room, and out of their total trade of 1894, no less than 
$120,000 was made therefrom.

Charles Crozier is sample-room man for T. B. Kscott & Co., 
I .ondon, Out. He entered the firm’s employ about three years ago 
Previous to that he was with Park, Davis & Co., Detroit. II 
began with Kscott & Co. at the foot of the ladder, but he is 
now at the head, having rapidly worked himself up through tli. 
various grades. “ His ambition,” said a member of the firni 
“ is to know every part of the grocery business thoroughly, ami 
he is not afraid of work. As a salesman he is unexcelled.”

William Duckworth, who is the chief city salesman for Caw 
hill, Hughes & Co., Montreal, has had eleven years’ experience . 
the grocery business. He knows the city from one end to tli

Fred. LumsdenE. M ASSECOTTE Ale. G. FlemingA. Fleming A. Cardinal
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John T. Eadie Charles Crozier H. Small A. XV. Childs J. M. Dillon

.lier, having served his apprenticeship with the original firm of 
I orner, Rose & Co., who were the predecessors of Caverhill, 
k.ise, Hughes & Co. and Caverhill, Hughes & Co. Previous 
in his initiation he was in the railway business, in the general 
iilih cs of the (irand Trunk, but he thought that selling groceries 
was lletter. Mr. Duckworth is vice-president of the Montreal 
( 1 nicer y Travelers’ Association.

The chief city salesman for I.aporte, Martin & Co. is S. 
Rousseau. Mr. Rousseau has only been with the firm for alxmt 
six months. He is a graduate from the retail trade, however, 
.mil is [icrsonally acquainted with the great bulk of the city re
tailers. The lower west end of the city is a favorite stamping 
ground of his, and he gets lots of trade for his principals in that 
district.

The firm of Lucas, Steele X Bristol, Hamilton, have always 
prided themselves on the promptness with which all orders are 
filled. In these days, when the retail merchants buy more fre
quently than formerly, this is a most important point. The man 
who has contributed greatly to the firm’s success in this resjiect 
is the subject of this sketch. VV. T. Hall is a native Hamil
tonian. He received his early grocery training in the store of 
Mr. (1. Young, of Chatham, in whose employ he was for 
seven years. After spending three years with Mr. Heyward, of 
that town, he came to Haqttton and joined the staff of the firm 
in September, 1881. He Iras charge of the stock and ware
house, and it goes without saying that a man, to fill a res|xinsible 
(xisition of this kind, must be prompt, accurate, and jiossessed 
ol good executive ability. Highly esteemed by the firm, Ixith 
as a man and a prominent memlrer of their staff, and by his 
li llow-workers as an all-round good fellow, may he 
long continue to prosper.

One of the youngest sample room men in To- 
inntii is Frank M. Sloan, with John Sloan & Co.
Xfter going through the Model School three years 
ago, he entered the employ of the late firm of Sloan 
X Crowther as a junior, and by steadiness and 
industry qualified himself for the [xisition he now 
occupies since the change in the firm at the end of 
March last. He performs the multitudinous dû
tes devolving on a sample room man with great 

■ redit for one so young, Ixing only eighteen. By 
continuing in his present course a bright and 
, rosperous future should await him.

The photograph given herewith is that of A. (1.
: leming, of the sample room staff of H. I*, 
a kardt & Co., Toronto. Mr. Fleming is one of 

>ur brightest and most industrious young men.
I'hirty-three years have elapsed since he started on

his earthly career, and for more than half that time he has lieen 
identified with the wholesale grocery business. In 1877, at the 
age of fifteen, he entered the establishment of Smith X Keighley, 
Toronto, where he remained nine years, leaving the employ of 
that firm in 1886, after having represented them for a [x_tuh1 as 
city traveler and also on the road. The next seven years he 
traveled throughout Western Ontario for Lucas, Bark X" Co., 
now Lucas, Steele & Bristol, of Hamilton, Ont. In 18173 he 
returned to Toronto and became city traveler for IL B. Eck- 
ardt X Co. Just a year ago he assumed his present respon
sible [xisition in that firm’s sample room.

Alfred Childs looks after the city retail trade for (ieo. 
Childs X Co. Mr. Childs comes of a family of grix:ers, and 
has practically tieen brought up from a boy in the business. He 
is a son of the late (leo. Childs, who was one of the pioneers in 
the wholesale grocery trade of Montreal. He is a memlx-r of 
the Montreal (Irocery Salesmen’s Association and one of the 
popular young men in the trade.

W. H. Seyler, born in New Hamburg, County of Waterloo, 
June 17th, 1858, of Herman panmtage, commenced the study of 
the English language at the remarkably early age of six years, 
and became proficient enotq h in that complex conglomeration of 
every language under the sun to enter the classic halls of 
Up|>er Canada College at the age of fourteen. A four 
years’ course at that honored seat of learning eminently 
fitted the subject of our sketch to face the world “ sans 
peur et sans reproche.” Two firsts anti a third prize 
attest to his diligence at that institution. After a six months' 
graduating course at the British America Business College he 

entered the wholesale grocery establishment of 
Alexander Harvey X Co., Hamilton, remaining 
with that concern three and a half years. Having 
studied shorthand while with Harvey X Co. and 
desiring to enter a larger sphere of action, he left 
for New Vork in August, 1880, and entered llie- 
employ of Francis II. Leggett X Co., one of the 
largest wholesale grocery houses of the nietrojxilis. 
Here he remained but six months, having received 
a I letter offer Iroiu the foreign freight agent of the 
Erie Railway, in the city of Boston. Mr. Seyler re
mained with the Eric alxmt six months and engaged 
with the freight dc|>artmcitt of the Bcnnsylvania 
Railroad in that city. 11 ere, from stenographer 
he worked his way up in three years to the (xisition 
of chief clerk, which he held for three years, when 
he was forced to retire through ill health, followed 
by a severe attack of typhoid fever. On recover-

(('oiiliuuol 011 I’ajji- (14.)Capt-IJ .Adams

X
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RAM SAY

In i-lb. and Yt-lb. lead packages only. 

Lead-lined cases, each sixty lbs, assorted.
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* Special Brands Japan Tea Î
Goat Chop

&

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

nave you iriea ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦

Î VICTORIA BLEND TEA
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦| | ib. an(j \.2 lb. pkgs.

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦

We also blend teas to suit customers—put up in caddies and boxes. We 
carry large stock of General Groceries and Wooden Ware.

’’t,

iS T. Kinnear & Co.
&49 Front Street East

tl

î
l

Brooms a Specialty

:
TORONTO, ONT.
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Behind the times
Methods of making Salt cannot 
possibly produce as good an article 
as a process that is thoroughly

Up-to-Date

The Vacuum Process is the result of years of experience, scien
tific research and inventive manufacture of Salt, andability in the

Windsor
Salt

Is the only brand manufactured by thisIs the only brand manufactured by this system in 
Canada. That is the reason Windsor Salt is such

on salt made by the old “ open pan an improvement system.

Grocers—You can buy Windsor Salt for the same price as the 
common kinds, and have the satisfaction of pleasing your customers.

WINDSOR SALT can be ordered from any wholesale grocer in Canada in any 
of the following packages :

TABLE SALT in 5-lb., 10-lb. and 20-lb. wooden boxes. In 3-lb. and 5-lb. 
square cardboard packages, packed 3 doz. and 2 doz. per case, and in 4-lb. 
handsome lithographed round cardboard packages packed 2 doz. per case. 
In cotton bags, packed too 3-lb., 60 5-lb., 42 7-lb. and 30 10-lb. bags 
per barrel.

DAIRY SALT in 20-lb. cotton bags, packed 15 per barrel. In 50 lb. and 
200-lb. white duck sacks, and in paper-lined barrels, 280 lbs. net.

CHEESE SALT in 200-lb. white duck sacks, and in paper-lined barrels, 
280 lbs. net.

If you handle salt in car lots we can supply you with Windsor Fine Barrel and Sack 
Salt. Barrels 280 lbs. net, and in 50-lb. and 200-lb. sacks.

THE Windsor Salt Works - Windsor, Ont.
1
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The
Tasteful
Decoration of your store is a most valuable help to 

profitable selling of your goods—you 
know that. Nothing makes a finer dis
play than the up-to-date packages (hand-

I some and elegant) in which The Ireland
• Co.'s Delicious Breakfast Foods are
• packed. Particularly elegant are these

now Standard lines :

Desiccated Rolled Wheat
Desiccated Rolled White Oats

Desiccated Rolled Flake Barley 
Breakfast Hominy

Prepared Buckwheat Flour

nrm

If you would like to receive our 
I-h cm Price List, Invest One 
Cent ill a post card. bend it to the IRELAND co.

The IRELAND NATIONAL FOOD 00., Ltd.
\

Toronto
Toronto, Canada. 

OPERATING The largest and Most Complete Breakfast 
Cereal Food Mills m the Dominion.

Canada1»

Peerless AsKyonr unx or
for

Soft
n) OIL

SOAP
SCRUBBING,

Cleaning Varnished and Painted Surfaces.
J.H.FARR & C2 Mfrs., TORONTO:

D (
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<6 BUSINESS
ON

STRAIGHT
LINES"

is our MOTTO,—good goods for good 
money. We don’t sell Shingles, Boiler- 
Plate or Threshing Machines, but if you 
want anything in the Grocery line,
write us. If we can’t supply you—give 
it up. Letter Orders receive prompt and 
closest attention. Write and see for in
stance how quickly you can get a case of
our famous “ROYAL VONITSA”

CLEANED _ _ _ _ _ _ _
Price, 6 cts. lb.

The ^by, Rlain Company m
Wholesale and Manufacturing Grocers

TORONTO - - ONTARIO

9525
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ing his health he engaged with Eby, Blain & Co., of Toronto. 
This was in December, 1886, and he is still to be found 
in the sample room of the Eby, Blain Co., Ltd., of which 
joint stock company Mr. Seyler is a member. Mr. Seyler has 
not only a reputation as a salesman, but as a doctor of adver
tising as well, having, in addition to his duties as sample-room 
man, for some years written the Eby, Blain Co.’s advertisements.

El/.ear Massecotte, who occupies the position of chief sales
man for N. (Quintal & Sons, has been with the firm since 1891. 
Previous to that period he occupied a position of trust with M. 
Lefebvre & Co., the well-known vinegar manufacturers, and 
while in their employ worked up a connection among the re
tail trade that has been of value to his present employers. Mr. 
Massecotte was this year elected president of the Montreal 
(irocery Travelers’ Association.

A. Fleming, with J. W. Lang & Co., of Toronto, is another 
of the men in the sample-room who is conversant with the 
grocery trade from its “ A, B, C’s ” to its complicated intrica
cies. He was born, bred and educated in Toronto. He is 31 
years of age. When he took his initiatory step in the grocery 
trade he was 16, and his first employers were Eby, Blain & Co. 
lie was with that firm for seven years, and during that time he 
had a thorough drilling in every branch of the grocery trade, 
beginning as an office boy and passing through the.shipping 
room, onward and upward. Then heliad some experience in 
the United States, eventually entering the employ of j. W. 
l,ang. This was four years ago. His present position he has 
only been filling for the past few months. Mr. Fleming is atten
tive to business as well as genial.

A. Cardinal, who sells in the city for Hudon, Hebert & Co., 
has had an experience of 27 years in the grocery business. In 
1878, when quite a youngster, he learned all about groceries in 
the retail trade with P. Vanier. He worked there nine years, 
and then secured a position with N. Quintal & Sons, putting in 
three years with that firm. Five years ago he accepted an 
offer from his present employers, and has been selling to Mon
treal retailers for them ever since.

Twenty five years ago Mr. J. M. Dillon began with W. S. 
Smith, who then carried on a general wholesale and retail 
grocery business in London. In January, 1872, Mr. Dillon 
went on the road as salesman for Mr. Smith, and remained in 
that position until November, 1893. In 1879 Mr. A. M. 
Smith succeeded his father, and until 1881 was alone, then 
Mr. Dillon became a partner. He still traveled for the new

firm; and the success of 
the firm in Western On- 
taiio is largely due to 
the untiring efforts on 
his part to make the 
business grow. The firm 
have been in their pre
sent commodious quar
ters for ten years, and 
have enjoyed uninter
ruptedly a large and 
steadily increasing con
nection. Mr. Dillon is 
president of the Com
mercial Travelers’ Asso
ciation for the present 
year

GROCERS' INSURANCE PREFERRED.
By an'Underwritf.r.

PROBABLY of all the retail stocks, groceries are mo- 
acceptable to fire insurance companies, and this for tw 

reasons : First, liecause they burn less frequently than others 
and, secondly, when they do catch fire the salvage is likely 1 
be larger. There is no physical reason why fires should occii 
less frequently In groceries tnan in other stocks. Matches an 
one of the commodities furnished by every grocer, and man 
fires are caused by rats or mice getting at matches. A quantii 
of coal oil is also a requisite of every grocery store. Yet tiler 
is nothing so inflammable as these two articles in a stock of dr 
goods. But there is a moral reasop. Grocers succeed bettei 
than dealers in other lines, for the necessaries of life, such a- 
flour, tea, cheese and butter, are what they handle. A lati 
manager of one of our largest banks preferred grocery accounts 
to any other class of business. And as from 20 to 25 per cent, 
of the fire loss in Canada and the United States is caused b) 
incendiarism, it is obvious that the most successful business finan 
daily is the most desirable from a fire insurance point of view.

The second reason for the fire insurance companies’ prefer 
ence is more patent. A large portion of the stock consists of 
canned goods, and neither smoke nor water actually hurt the 
contents of them. Their commercial value is certainly some
what decreased. On flour in barrels there is also a large sal 
vage, if only wet—and nowadays in towns a large percentage of 
the damage is water damage—for the flour next the wood at once 
forms a paste and protects the rest. Barrels, after floating in the 
sea, have been picked up and good bread made of their con 
tents. Cheese and bacon also, if not actually burned, show 
some value.

O11 dry goods it is quite the contrary ; the smoke damages 
claimed for are 'Startling ; dry goods men have no limitation in 
making exaggerated claims, for the reason that most of them 
have no idea of the value of their stocks in a damaged condi 
tion, and at once jump to the conclusion that no woman wants 
a bonnet or a dress of slightly smoked material.

But even grocers, with all their advantages over other trades, 
can vastly improve their fire insurance record. Companies in 
France and England can make a bigger profit for their share
holders on a much lower percentage of premium to liability than 
they can on this continent. In F’rance the law is very severe 
with regard to arson, 
and a man has to prove 
that he has not set fire 
to his premises — not 
the authorities to prove 
that he has. The con
sequence is that every 
man is very careful.
Matches are not left 
lying round,and rubbish 
is carefully cleaned up.
Let every man in Can
ada tie as careful, and 
let the authorities have 
a sharp look-out for in
cendiaries, for when fires 
are less frequent the 
companies will gladly 
lower their rates.i—Our Canvasser Secures an Advertiser. 2 -The Advertiser Becomes Rich.
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D. Naismith, jr.Jas. L. Turner.

ESTABLISHED 1870
♦♦♦

TURNER, MACKEAND & CO.
WHOLESALE GROCERS

Direct Importers

Fancy - Staple Groceries
Sole Wholesale Selling Agents

Ram Lai’s Pare Indian Package Teas 
Leaf Brand Pare Indian Package Teas

Ningpori X Registered Brands 
Balikanda Pure Indian

Coolipur \ Bulk Teas

Turner, Mackeand & Co.
^ Winnipeg.

Seely’s Unrivalled Extracts 
Blooker’s Famous DutchCocoa
Franco American Food Co.’s 

French Soups
Franco American Food Co.’s 

Truffled Game Pates
Franco American Food Co.’s 

Royal Plum Pudding 1» n„,

All of the above the choicest 
goods produced.

WAREHOUSES
situated on the Transfer Rail
road Tracks. Special facilities 
for loading carload orders.

♦♦♦♦♦♦♦♦♦♦♦♦

Personal attention to Letter 
Orders.
Samples and all information 
cheerfully furnished.
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éé Open Pan Strong
Pure
Clean
Sifted

* Salt
Our process positively prevents any possibility of any unclean 
foreign matter remaining in OUR SALTS.

99% PURE
“ANCHOR” BRAND

TABLE SALT

No other salt is purer and many not so 
pure nor strong.

We Never Grind
. . . . Our Fine Salts

We Sift all fine grades.

♦♦♦♦♦♦♦♦

Our Coarse Salts for use in feeding 
stock and curing meats are very coarse 
and are much better than any other salt 
sold.

EE Fine
Table
Salt

Dairy
Salt

Butter and
Cheese
Salt

Packers’ 

Salt

1

The Estate of T. T. Coleman §
SEAFORTH - ONTARIO I
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THE MacLEAN PUBLISHING CO.. Ltd. 

Trade Journal Publishers.
and

Fine Magazine Printers.
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folios number over one-fourth more than that numtier, and how 
much more it will be we cannot tell. This has naturally re
sulted in an enormously increased tax ui>on every department. 
Our presses have been running night and day ; and still, at the 
moment, the end is not in sight. In order to bring the end in 
sight we have been compelled, we are sorry to say, to refuse 
several good advertisements within the last few days.

But, aside altogether from either the numtier ol the adver 
tisements, their appearance or their subject matter, there is one 
thing they indicate, and that unconsciously : They indicate the 
existence of better times, and that the men who have goods to 
sell are taking off their coats and making a “ big push ’’ to find 
customers for them. This is the most gratifying of all.

GREATEST RED-LETTER EVENT OF

EVERY autumn for the last five years The Canadian Gro
cer has issued a special number. Each of these special 

issues has been a red-letter event to the trade. And this red- 
lettering has become more pronounced with each year. It is 
scarcely necessary to remind the trade that this characteristic is 
in the present instance more marked than ever before.

If there is one particular in which the current issue is an 
improvement over its predecessors it is in regard to its adver
tisements.

In glancing over these pages the first thing that strikes one 
is that the manufacturers and merchants in this country, and 
the manufacturers and merchants in the United Kingdom and 
in the United States that are cultivating trade in Canada, are 
recognizing more fully than ever before that The Canadian 
Grocer is the medium through which they can best reach those 
whose trade they court.

Another thing that must strike the reader is the high degree 
of efficiency our advertisers have attained in the art of advertis
ing : They not only know what an advertisement should be, 
but they possess the ability to write it in order that it may 
be such.

As the advertisers did their part well, so did our mechanical 
icpartment. It put into effect with an artistic hand the ideas 

that advertisers desired to convey. Made them speak, as it were. 
The one was dependent on the other. But this fact we cannot 
gnore : To the advertisers belong the honor of providing the 
material for our “ ad.” experts to work upon, and which has so 
enhanced the beauty of the paper.

Some defects there may be. And for these we must apolog
ise, although the fault is scarcely our own : We had calculated 
upon issuing a 75-page paper, but at the time of writing the

TRADE RECOVERY IN CANADA AND THE STATES.

IT IS a common thing these days to hear people complain 
that there has not been that marked recovery in trade in 

Canada that there has been in the United States during the last 
three months.

This contention is not without reason : There has not lieen 
that marked recovery.

But those who take the pessimistic view overlook the fact 
that trade in Canada had not so much to recover.

During the recent period of depression, trade in Canada, at 
its worst, was not at as low an ebb as it was in the United States.

At no time was there anything ever approaching a panic. 
There was perfect confidence in our banks ; at no time did the 
people take their money out of the banks and put it for safe 
keeping in their stockings. There was perfect confidence in 
our currency. At no time was there any difficulty experienced 
in getting money from the banks to cash drafts, cheques, etc. 
No artificial means did we have to devise in order to keep our 
heads above water. Neither did our foreign trade show a 
marked decline. Nor did one of our railways pass into the 
hands of receivers.

How different in all these particulars it was in the United 
States is known to all men.

And, notwithstanding that the recovery in trade across the 
borders has been so marked as to elicit the admiration of the 
world, still to materialize have the normal conditions obtaining 
before the period of depression set in.

A substance that has shrunk abnormally will naturally have 
to expand more in order that the normal condition may again 
obtain than will that which has shrunk but little. And what is 
true of substances is equally true of trade.
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ABSORBED CANADIAN CIGARETTE FACTORIES.

HE absorption of the Canadian cigarette factories by the 
Tobacco Trust of the United States has been consummated. 

Practically all the cigarettes turned out in this country have 
been made by two factories, namely, Ritchie & Co. and the Ameri
can Tobacco Co., both situated in Montreal. There is a third 
factory, but it is small, and of comparatively recent venture. 
For some time one of the factories in question has been work
ing under a royalty.

Negotiations, having in view the final absorption of the two 
factories in question, have been going on for some time, but it 
was not until last week that the invoices sent out indicated that 
the deal had been finally consummated, and that the two Cana
dian firms in question had lost their identity and become united 
under one name, the American Tobacco Co. of Canada.

As a result of this absorption by the American Tobacco 
Trust there has so far l>een no change in either the system of 
dealing with the trade or in prices. And as to whether there 
will be yet remains to be seen.

Since November last the jobbers have been working under 
a rebate system, and as it appears to have given satisfaction to 
at least the wholesalers, they are hoping that it will be con
tinued, or at any rate only discontinued when something better 
is substituted. Meanwhile, the trade can only wait and see.

What is known as the American Tobacco Trust is one of 
the most powerful organizations in the United States. Tor an 
independent manufacturer to start up and deign to compete 
with it as to price is to court commercial death.

Men who yesterday had the temerity to start up and quote 
at a figure below that of the organization in question, have to
day found agents of the Trust swarming the ground quoting still 
lower figures.

In, order to kill a competitor in St. Louis, the Trust, not 
long since, sent up a balloon daily, which, as it floated over the 
city, distributed millions of cigarettes, no doubt to the delight 
of the cigarette smoker, but to the consternation of the offend
ing independent manufacturer.

As a result of the absorption of the Canadian factories all the 
manufacturing will hereafter be done under one roof.

DEPARTMENT STORES AND COUNTRY DEALERS

HE Toronto World of a recent issue advanced the plea that 
department stores were a good thing for the “ Queen City”, 

in that they induced people from outlying country villages and 
towns to come there and buy their goods.

This is a narrow and metropolitan way of looking at the 
matter. Two devils do not make an angel. The department 
store has probably come to stay, but it is an evil nevertheless. 
It would doubtless be a good thing for the farmer in the night 
to enlarge his own fields by removing his fences back a few rods 
into his neighbor’s farm. But what about the farmer who has 
lost a portion of his property ?

There is only a certain amount of trade to be done in the 
country. You cannot lengthen a blanket by cutting a piece off 
the bottom and stitching it on the top.

Every customer brought from Blankville to Toronto means 
a loss to the storekeepers of Blankville, and the ultimate bank- 
uptcy of at least some of them. Can this be a good thing ?

Scarcely. And if The World would only go a little deeper it0 
the question it would doubtless corne to the conclusion th.i it 
was not even a good thing for Toronto itself. Toronto is > ie 
of the leading wholesale centres in Canada, and the greater ie 
number of failures there are among the country customers ie 
smaller and weaker must necessarily be her wholesale hou- ,. 
And our contemporary, for its own sake, is zealous for e 
preservation of a branch of trade which brings grist to s 
own mill.

Toronto is not the Dominion. It is not even the cou: / 
of York. It is a city. And the welfare of the coun y 
merchants is her welfare.

The department store is an evil : It has bled to death ma. v 
an urban merchant ; it is now sapping the vital fluid of m< - 
chants in towns within a radius of many miles. And impolii : 
is it for The World to laud the cause of which this is the effci .

SUMS SPENT IN ADVERTISING.

While canvassing a man the other day for an advertisemi t 
our representative was told to “ get out,” and as he was getting 
out the man said : “You fellows are daylight robbers and you
can’t work me. Why, over a year ago I gave the------------
an advertisement for which they charged $10, and I nev r 
sold a dollar’s worth of goods through that advertisement. Il 1 
remember rightly, two men dropped in and asked to see the 
goods I advertised, but they did not buy ; they said the goods 
were too dear.”

Printers’Ink, just to hand, says: “ Buffalo Lithia Water will 
spend $60,000 next winter. Their advertising in the past has 
been extremely profitable.” This is better : “ The advertising 
of Hoff’s Malt Extract has been remarkably successful. The 
appropriation is to be largely increased this year—as much as 
$150,000 it is said.”

These amounts are nothing in comparison to the sums 
spent by Pears’ and hundreds of other successful advertisers.

A COMPUTING SCALE AND A DISHONEST GROCER.

The expose of a “ crooked ” grocer in an eastern Ontario 
town has demonstrated both that a good article can be used for 
illigitimate purposes and that its manufacturer can be made to 
suffer as a consequence.

In the town in question is a grocer who was recently selling 
so much sugar for a dollar that his competitors were out d; 
tanced in the race for business.

Suspicion was aroused, and it was by some means ascertai. 
ed that a dollar’s worth of sugar was no less than five pound 
short of the requisite quantity.

The authorities were made cognizant of the fact, and then 
was found that the grocer, by manipulating one of the compu 
ing beams, could give five pounds short weight and the sc., 
still be apparently in balance.

This led to the Government seizing all the scales there ha 
pened to be in the Customs Houses, and forbidding the furtli 
entry of the scale into Canada when equipped with the pat 
cular offending computing beam.

And so it has come to pass through the dishonesty of 1 
merchant that a certain scale, cannot come into Canada unit 1 
n what is practically a maimed condition.

L
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are tomatoes being cornered ?

I r IS mooted that a corner is being formed on canned to- 
1 matoes. How far this is true it is at the moment difficult 
to ascertain.

The Canadian Grocer has been investigating the rumor, 
hut as the rumor is confined to a limited circle, and as those 
within that circle are reticent, it has been difficult to ascertain 
ho» far the cornering idea has developed. Unless we are 
greatly deceived, our opinion is that it has not yet advanced 1k-- 
yond the theoretical stage.

Itut this we have discovered : An effort is being made to find 
the men and the means to engineer and put into practice a 
corner on canned tomatoes.

Who originated the idea is being kept a profound secret. 
All The Canadian Grocer can learn in this particular is that 
he is someone outside Toronto, but whether packer or jobber, 
not an inkling can be obtained.

The wholesalers we have sounded regarding the matter are 
only praying that what is now a rumor may become a reality.

It is the consensus of opinion that the conditions are favor
able to the formation of a corner. The pack of tomatoes is un
doubtedly of good proportions, but it must not be forgotten 
that it came upon a bare market. But probably the most favor
able condition of all for a corner is the fact that the pack in the 
United States is beyond peradventure short.

Whether as a consequence of the rumor in question or not, 
there is more confidence in prices than theie was a week or tun 
days ago.

DOMESTIC NUTS SCARCE.
It looks as if, in Ontario at least, home-grown nuts, like 

small fruits, were not very plentiful this year. Usually, before 
this late in the fall, considerable quantities of Canadian chest
nuts, hickory nuts, walnuts and butternuts are offered for sale, 
but practically none have appeared in Toronto this October. In 
fact, we think that a few small baskets of chestnuts comprise the 
total importations into that city. As a criterion of the state of 
things in the country, one outside shipper writes saying that 
whereas in former years he had on hand large quantities of nuts 
for shipment, he this season so far has got together only about 
half a bushel. The apparent scarcity keeps prices up, and just 
now quotations run from $6 to $7 per bushel. Such a price can 
not be relied on, however, as large receipts for one day would 
bring the figures down with a rush.

DESIRES EXTENDED TRADE WITH CANADA.

THE commercial treaty entered into between Canada and 
the French Republic has created a desire on the part of 

at least one other country to negotiate a similar treaty with the 
I lominion. That country is Italy.

At present our aggregate trade with Italy only amounts to a 
little over half a million dollars per annum. According to the 
Trade and Navigation Returns of 1894 we exported $109,188 
worth of goods to Italy, and imported therefrom $402,443 
worth.

What we take from Italy is principally oranges, of which we 
bruught in last year to the value of $330,810. Among other 
articles brought in were: Macaroni, $1,226; gloves, $2,214. 
1 he duty we collected on Italian goods aggregated $49,073. 

Our exports to Italy consisted nearly altogether of products

of the fisheries, out of the total $101,682 being thereof. Pro 
ducts of the forests we sold them to the value of $7,506. Of 
products of the mine or field we sold Italy nothing. And the 
same is to be said of animals and their products and manufac
tured articles.

If there is any mutual advantage to be gained by a com
mercial treaty lietween Canada and Italy, by all means let it be 
negotiated, let us grasp every opportunity of extending our 
foreign trade. But it is to be hoped that if such a treaty is 
negotiated it will not require nearly three years to ratify and 
put it into operation, as it was in the case of the French treaty.

Italy’s desire to negotiate a treaty with the Dominion piob 
ably had its origin in the fact that that country has not a favored 
nation treaty with Great Britain, and consequently cannot share 
with those countries that have the benefits that may l>e derived 
from trading with Canada under it.

SCARCITY OF LOW-GRADE JAPANS

IT was predicted about a month ago by The Canadian Gro
cer that there was a strong possibility of a famine in low 

grade Japan teas. As time passes this fact Itecomes more and 
more probable.

Cables this week to a Montreal firm of importers, who are as 
heavily interested in Japan teas as any other house in Canada, 
stated that the total settlements were 21,000 piculs in excess of 
these of last season, but that the settlements of teas costing 
from $14 down were 15,000 piculs less than last year.

All the increase, therefore, is in higher grade teas running 
from $15 upwards. In fact, everything points to the necessity 
of more ex[>enditure this year by the consumer of low grade 
Japan stock.

As already noted, the stock at primary points is away below 
last year, while the active demand for everything low-priced that 
is offering, both in Montreal and Toronto, shows that dealers 
generally are scantily supplied. Houses in Montreal, for instance, 
that had hundreds of boxes of low-grade Japans last season, 
have not a box this year. The great scarcity is made evident 
by the higher prices asked.

There is nothing to be had in Montreal from first hands at 
12C., the sole house that is known to have any of this class 
of tea demanding 13 to i3j£c., and the stock they have is 
light.

Shrewd jobliers state that before the middle of January not 
a box of Japan tea will be available around 14c., and that the 
consumer will have to turn his attention to teas costing from 
15c. upward. The supply of these is proportionately larger 
than last year, and no stiffening in their price is looked for.

GROCERY WINDOW SIGNS.
Only a few retail grocers use window signs. Many con

sider them too much trouble. This is a mistake. The atten
tion of a hurrying passer-by can be secured quicker by an 
attractive window sign than by any other factor, provided the 
sign is placed well toward the front of the window and says 
something. We don't, says a cantemporary, regard signs which 
mildly remark, “Prunes, 10 cents,” as window signs at all. 
They are imitations. Try a few real ones, and see how they 
work.

- -V- „ > •
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LOOK OUT FOR INFERIOR COHOES.

KRCHANTS who this season purchase cohoe canned 
salmon will need to exercise much caution if what is 

alleged in mail advices from the Coast be true.
It is alleged by well-known and reputable men in British 

Columbia, that a great deal of the cohoe pack will be of very 
inferior quality.

One of the correspondents declares that some of the can- 
n rs and he furnishes names—are even putting up “spent” 
sockeye salmon.

i'iiis latter allegation may be true, but one knowing what 
“ spent ” sockeye salmon are can scarcely conceive that even the 
most mercenary and unprincipled would dare venture to can 
them.

A gentleman who for some years had an active acquaintance 
with the canning industry in British Columbia, informs Thk 
Canadian Gkockk that “spent” sockeyes are fish which have 
got into the small streams and become thrown upon the banks 
to die. He, therefore, expresses his doubt regarding these fish 
being canned as alleged, but then, again, it must not lie forgotten 
that the firm which prefers this particular charge is one of the 
most reputable on the Coast.

Aside altogether from the quality of the fish put up, it ap 
pears that the tins used in some instances are those which have 
been held over for several years and brought down from the 
northern canneries to be used for the cohoe pack, limply tins, 
it must be remembered, are generally accounted useless after 
being kept in stock a couple or more years.

As these charges regarding inferior quality of fish came from 
more than one source it is obvious that there is some basis for 
them. And it behooves the Government, in the interest of the 
canners, in the interest of the public, to investigate the matter. 
The salmon canning industry of British Columbia is much too 
important to be allowed to be killed, even if those who threaten 
to destroy it are among those who should be the most concerned 
in its preservation.

OPPORTUNITY FOR EXTENDING COMMERCE.

OW that the treaty Itctween Canada and the French Re
public has at last become operative, it is to be hoped that 

manufacturers and merchants in this country will not be as long 
in trying to reap advantages therefrom as has been the case with 
the legislators in setting the treaty in motion.

The delays have been vexatious, and, in many instances, 
quite unnecessary. Nearly three years have passed since the 
instrument first received the attention of the Canadian Parlia
ment, and even with the delays that may be termed necessary, 
the treaty should have been in operation at least eighteen 
months ago. 'But the trouble is that both in the Cabinet and 
in the House there is wanting not only statesmanship but ordin
ary business common sense. If a merchant were to carry on his 
business after the same fashion as our legislators have this 
French treaty, he would be bankrupt in a short time.

I.et us for goodness sake show the French people that the 
business acumen in Parliament is not representative of the busi
ness acumen of the merchants and manufacturers of the country.

The goods of Canadian manufacture which have access to 
the French market under the minimum tariff are : Canned

meats, condensed milk, fresh water fish, eels, fish preserved in 
their natural form, lobsters, apples and [tears, fresh, dried or 
pressed ; preserved fruit, building timber, rough or sawn ; wood 
pavement, staves, wood pulp, machine-made common pa|xr, 
prepared skins, boots and shoes, furniture of common wood, 
flooring in pine or soft wood, wooden sea-going ships.

Not only are several of these lines among our staple maun 
factures, but France is an importer of them. Here, for instant > , 
are France’s imports in some of the lines enumerated in tin- 
treaty : Timber, $40,000,000; furniture and staves, $4,000 
000; lobsters, $1,000,000; salmon and other canned fish, $1,000. 

000; canned meats, $2,000,000 to $4,000,000; apples, $ 1,00c. 
000; condensed milk, $400,000; wood pulp, $4,000,000; papt 1 
$1,000,000.

To France and her colonies we last year sent about $125, 
000 worth of timber and lumlier. St. Pierre and the French 
West Indies took $4,216 worth of Canadian staves. Of canned 
lobsters France took 1,032,850 pounds, valued at $200,062, 
and St. Pierre, 11,788 [founds, valued at $1,054. Practically 
no canned salmon went from this country to France. I tried 
apples we sent to the value of $3,662; but of green apples tin 
returns show we only sent three barrels valued at $7. Si 
Pierre, however, was a lietter customer.than the [farent statu in 
this respect, taking 282 barrels valued at $782. Wood pulp wu 
do not appear to have shipped a dollar’s worth of to France.

Under the new order of things, with a minimum instead nl a 
maximum tariff applying to the Canadian goods stipulated in 
the treaty, an enlarged trade should be possible in the articles 
we already send to France, while an entrance into that counliy 
ought to be effected for some of the articles we do not now send 
there.

NEW BRUNSWICK FRUIT.

THE [fast season has not been a successful one to fruit 
growers in New Brunswick owing to the drouth, which 

has been the worst known for very many years. In fact, the 
St. John River has been lower during the past few weeks than 
ever before.

This had a particularly bad effect upon plums, which wen 
almost a failure.

In apples, though they were short, the shortage was not so 
much felt. Pile apples which seem best adapted to this climan 
are New Brunswick and Wealthy, but being soft fruits they an 
not fit for shipment. To lx1 sure, where they have arrived in 
England in good condition they have brought good prices ; but 
the risks of keeping, with the present facilities for shipment, at 
too great to encourage shipments.

The tariff shuts them largely out of the American market 
and even now the supply is greater that the local demand. 
The surplus is in many cases used in the making of vinegar. 
When proper cold storage is to be found in St. John and on 
the steamers, it will be a great benefit to our fruit growers.

Some few Gravensteins are grown in New Brunswick, and 
they are a nice, hard apple. No attempt was made to grov. 
winter fruit till within a few years. It is now shown that many 
kinds can be grown successfully, and this fall one grower show- 
splendid samples of Yellow Bcllflours, New York Pippins, Haas. 
Mackintoshes, Reds and Alexanders. One orchard of two acre- 
shows an average yield of 150 barrels to the acre.
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The Trade Revivai s Festival.

SALT IN CANADA.

IlY K.'U. I. S.

WHEN it is considered that airout 300,000 barrels of salt 
are annually consumed in the Dominion of Canada,

1 he importance of the industry may be realized. The produc- 
1 mu of Canadian wells totals each year in the neighborhood of 
I >3,000 barrels, and every twelve months something like 43,000 
barrels are imported from abroad. Thus 466,000 barrels are 
placed upon our markets lietween January and January. It is 
therefore easily seen that 166,000 barrels must lie exported every 
year or left unsold.

Salt is obtained in various ways. It is derived from sea 
water, from natural brine, from artificial brine formed by dissolv
ing salt rock and also directly from salt rock by crushing and 
grinding.

The method of obtaining salt from sea water is simple. The 
“ briny,” as a yachtsman would say, is allowed to flow through a 
« ries of tanks. In the first tanks all foreign solids settle, and 
tin- purified brine is carried into the succeeding reservoirs where 
evaporation takes place, and the commercial commodity is left 
in an encrusted form on the liottom. In Erance, Spain, Italy, 
Austria, and other countries this manner of solar evaporation is 
followed.

The separation of salt from sea water by the substitution of 
artificial for solar heat is carried on in some [lortions of North
ern Europe and the United States. Still another plan some
times adopted in taking salt from the sea is to reduce sea water 
to one degree I relow the freezing point, lly a repetition of this 
process the congealed liquid is removed, and the unfreezable 
deposit which remains is the preservative substance so generally 
nr use throughout civilized lands.

In this country as well as in other parts of the world salt is 
obtained from a rock formation usually found many feet below 
the level of the earth. Sometimes the rock salt is mined and 
brought to the surface in huge cakes, which are crushed and 
ground.

A process more generally in use, however, includes the sink
ing of wells to a considerable depth into the ground and the 
pumping of the brine covering the rocks to the surface. In 
other wells which are found to lie dry a double tube is sunk. 
W ater is then pumped down one pipe into the shaft, forcing the 
urine formed by the contact of water and rock up the other 
pipe into reservoirs fitted up for the purpose.

The brines thus obtained show different degrees of purity, 
t hese may be divided into two classes : Those which contain,

I resides common salt, chloride of magnesium, chloride of cal
cium, sulphate of magnesia and sulphate of soda, and those

which have in them chloride of calcium, chloride of magnesium 
and sulphate of calcium. The former are considered the purer, 
or, at least, the more easily purified.

After the brine leaves the wells the three processes most 
generally employed in heating it arc : (1) evaporation by 
fire ; (2) evaporation by steam, and (3) evaporation by 
means of the vacuum pan. The last named process 
is considered the best. liy means of it all lime, mag
nesium and other foreign substances are rein ived, and the salt 
is left pure. The brine, after remaining one to two days*in the 
settling tanks, is pumped into large vacuum eva|>orating pans, 
where it is subject to a moderate heat, which precipitates the 
salt to the bottom. Thence the salt is carried to dripping bins, 
and thence again to sorting bins, when it is rea ly for barrelling 
and bagging for shipment.

The human race seems always to have use 1 salt, and there
fore the earliest methods of manufacture anil sources of supply 
are not defined. Instruments discovered in the old mines of 
the Caucasus indicate that these were worked by man in the 
remote “stone” age, and mines arL known to have lieen in ex
iste tree in England at the time of the Roman occupation. The 
Indians of New York State obtained a supply front the salt 
springs which a hundred years ago furnished the inhabitants of 
I .ower Canada with what they wanted.

The first salt well was sunk in Canada as late as 1865. In 
that year the late Samuel Blatt, when Uiringat Coderich for oil, 
struck brine some hundreds of feet lielow the earth. This dis
covery resulted in the sinking ol many wells throughout West
ern Ontario and the establishment of the salt industry in that 
part of the country. Within a few years Coderich had about a 
dozen wells going, and there were one or more in operation at 
Clinton, Seaforth, 1‘arkhill, Ilensall, Sarnia. Mooretown, Kin 
cardine, lllyth, Itrussels, Wingham and Windsor.

Many of these have shut down now, however, some liecause 
of the falling off in quality of the brine owing to animal deposits 
in the beds, and some liecause of the decrease in demand con
sequent on over supply. Wells in Canada now in operation are 
located as follows : Codciich, Windsor, Seaforth, Clinton, 
I’arkhill, Kincardine, lllyth, Wingham and Brussels.

The wells at Sarnia and Mooretown have lieen shut down. 
A well was once sunk at Teeswater, but owing to the inferior 
quality ol the brine it was never operated. A farmer at High
land Creek, in Bickering township, a few miles east of Toronto, 
also once thought he would make a fortune as a salt manufac
turer. He made the experiment 18 years ago, but alundoned 
it after lMiring 1,800 feet into the earth. The owner still claims 
there is salt on his farm, and ho|ies to see a company operate it 
yet.
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MARVELLOUS VICISSITUDES OF AN ISLAND.

WAY to the south of Asia, and almost attached to the great 
Empire of Hindustan, lies the anciant Isle of I-anka.

Thousands of years ago, aye, thousands of years, perhaps, 
before our British ancestors, in paints and hides attired, unsuc 
cessfully resisted the Roman invaders, this island had inter
course with the Chinese in the far east, and the Arabians in the 
west. Tis hard to name a date so far remote that some of the 
arts, say pottery and architecture, were unknown to its people.

The Americans or Canadians, who are the heirs of the ages, 
are not really the inventors of many things which their skill and 
intelligence have greatly improved, cheapened and utilized. 
The < Chinese, who may have been as advanced 5,000 years Irefore 
the beginning of history as they are to-day, and if left to them
selves would be 5,000 years hence, were acquainted with the 
compass and the cantilever, with powder and printing, centuries 
before Columbus was born.

The ancient capital of I^anka, whose gigantic ruins are now 
lieing uncovered in almost impenetrable jungle, was founded, 
and with it the Buddhist religion in the island, some 500 years 
before our Christian era. The ruins of its vast temples attest 
the skill of its ancient builders.

A sacred tree, brought over there from India when a small 
plant, is still growing, and its history has been regularly recorded 
for nearly 2,500 years, by the devoted priests of a temple dedi 
rated to it. It is now the oldest historical tree in the world.

But L.anka was known, and its products utilized, at an earlier 
age, when a still more famous temple was built. I mean that of 
Solomon.

“ That uxorious king 
Who, beguiled by fair idolatresses,
Fell to idols foul.”

If in the recently discovered African mines we have found 
the source of Solomon's immense stores of gold, in 1-anka we 
recognize the souice of his ivory. So skilful, too, were the 
dentists of those early years, that the ivory trunks were extracted 
from the live elephant, and so effectually were the molar roots 
drawn, that, unlike the elephant of Africa and India, Lanka’s 
greatest beast has never since developed a large trunk, but has 
to lie content with a small protruding stump, which, like Mon- 
boddo's tail in man, merely indicates the what-has-been.

Passing over two thousand years or so—a short time in the 
life of those eastern countries—during which I^mka was ruled by 
its native king, or by invaders from the adjacent continent, and 
while its Titanic irrigation works, now mere monuments, were 
being constructed, we find the Portuguese ruling the islands dur
ing the 16th and 17th centuries. Then came the Dutch ; until, 
about the beginning of the 19th century, the English gained 
possession. The descendants of the Portuguese and Dutch are 
still numerous in the land.

About 1825, while I^mka had few Englishmen besides its 
civil and military servants, an enterprising soldier introduced the 
cultivation of coffee. His example was soon followed by his 
brother officers, and within the next ten years a large tract of 
land carried the fragrant bean.

The success of the young Englishman attracted capital to 
the island, and hundreds of coffee gardens were planted during 
the following thirty years. The island’s seaport became a 
place of great importance, and the planters a numerous and 
influential body. Roads were opened up, branching between

ranges of lofty mountains into all the lovely and fertile valleys, 
on whose slopes the grand primeval jungle gave way to the 
coffee tree.

Soon the railroad took the place of the road, with its thous 
ands of bullock carts.

Between 1865 and 1875 the exports of coffee ran from 750, 
000 to 1,000,000 cwts.; giving employment to a quarter of a mil 
lion of coolies—as the native laborers are called—or, with their 
families, perhaps finding sustenance for seven hundred thousand 
people.

About ’68 to ’70 a curious, rusty-looking powder was oh 
served on the leaves of the coffee plant in many parts of the 
island. At first little notice was taken of it ; then it became a 
curiosity ; and in time the attention of a famous scientific au
thority—the conservator of the island’s beautiful botanical 
garden—was attracted to the phenomenon. After close obser
vation the oracle spoke, and his utterances were a grave warn
ing : The stranger was pronounced to he a dangerous and 
insinuating parasite, which penetrated into the cells of the 
leaves, and prematurely destroyed them, while their functions 
in assisting the trees to mature their fruit were still unper 
formed.

At first little heed was given to the sage’s opinion. Manur 
ing was resorted to, and under the influence of good prices, ho[>c 
and faith, with an occasional note of distrust, which, when ex
pressed, was immediately hooted down, ruled until about 1876-78. 
By this time it was evident to many that the weaker portions of 
their garden were succumbing to the attacks of the parasite. 
Manuring no longer produced its old results ; crops estimated 
to be good in their early stage gradually dwindled during the 
months while the berries should have been maturing, until the 
actual out-turn grievously disappointed the poor planter.

Years before this, one gentleman of a botanical turn and a 
rare gift of foresight, had introduced the Cinchona and Another 
Tree into Lanka. He planted fields of those, and soon found 
they were well adapted to the soil and climate, and could Oe 
cultivated most profitably.

His example was generally followed, so far as Cinchona was 
concerned. Hundreds of millions of those trees were put out 
between 1870 and 1880. Those who planted them first reaped 
a splendid harvest, as the bark from which quinine was extracted 
sold readily at from three to ten shillings per pound. Great 
fortunes were anticipated by hundreds of planters—single trees 
of the best qualities being valued at thousands of pounds as 
seed bearers. The exports of bark went up by leaps and bounds, 
until supply exceeded demand, when prices fell rapidly. Quinine 
fell from eighteen shillings per ounce to two shillings, and even 
to ten pence ; bark from a five-shilling average per pound to 
five pence, and soon after became almost unsalable. Thus, 
another grievous disappointment befell the poor struggling 
planter. With household bills unsettled, and laborers’ wages in 
arrear, the interest of an ever-swelling mortgage became due 
with ruthless regularity every six months. Ruin and sequestra 
tion were the fate of many, while others strove bravely by hard 
work and strictest economy to stave off the evil day.

Meantime, attention was directed to that Other Plant which 
our far-seeing friend had introduced. Experimentally by many, 
and boldly and extensively by a few, its cultivation was at 
tempted. Early in the eighties it was recognized as a useful 
friend, which might help many whose properties lay in the zone
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Gratis... SAMPLES OF

Indian Teas 
Ceylon Teas 

China Teas 
-Nte Java Teas

Formosa Teas
IT WILL 
PAY YOU LUCAS, STEELE & BRISTOL

Hillwattee Tex Agents HAMILTON

Grand j 
Mogul j 
Tea

XCELS
ALL OTHERS

Aunt Polly sums» 
Pancake Flour

makes the nicest 1'ancakes, and retails only 
15c. a package. Two dozen in a case for 
$2.50 cash.

WM. TUFTS & SON, Sole Agents for British Columbia. T. B. ESCOTT & CO.
HOOD BROS. & CO., Sole Agents for Manitoba and N.W. Territories. Sole Agents for Canada and United States.

MAPLE LEAF Lowe Inlet 
Salmon # Salmon

Our first consignments of above brands are 
now in store. Write us or ask our travellers 
for prices.

JAMES TURNER 8 GO., Hamilton, Ont
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Manufacturers of

THE “CROWN BRAND” EXTRACTS.

CRESCENT BRAND

THE CANADIAN GROCER

French jVIustard
In Glass and in Bulk

ROBERT GREIG G. GO.
MONTREAL

BRANTFORD STONEWARE MFG. CO. LTD.

BRANTFORD, CANADA

-• Rockingham, Yellow, Bristol and 
Salt-Glazed Stoneware

Establlahod 1849 Incorporated 1894

Manufacturers of Water Filters, Water Pitchers, Poultry Water 
Fonts, Jtigs. Fruit Jars, J im Jars, Butter Pots, Cream Crocks, 
Churns. Pickle Jars, Flower Pols. Ginger Peer Bottles, Ink and Fur
niture Cream Bottles, Oval and Round Baking Dishes, Pie Plates, 
Stew Pots. Bowls, Tea and Coffee Pots, Bed Pans, Chambers, Cus 
pidores, Spittoons, Stove and Fire Brick, etc., etc , and all kinds of 
Stoneware for Domestic and Chemical purposes

Price List and Terms on Application

Our 20, 25 — 30 Cent
BROOMS CANNOT BE BEAT.

s/RDER ii^

DAISY, THISTLE »nd ROSE
And you will have the Rest Value in the market. On lots of 
5 Dozen assorted we will allow freight charges.

H. A. NELSON & SONS, Toronto and Montreal

BRUNNER, MONO & CO., Ltd,
NORTHWIOH, EISTO-L^ISriD

MANUFACTURERS OF

BICARBONATE of SODA
t,Ude

SODA CRYSTALS
REFINED and RECRYSTALIZED—The Purest and Cheapest in the Market.

WINIT &c HOLLAND

Of the Finest Quality.
In Barrels and Drums. 

Orders for direct importation from 
the Wholesale Trade only.

SOLE AGENTS FOR THE DOMINION OF CANADA
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DAVIDSON & HAY
Wholesale Grocers and Importers

3© YONQE STREET

TORONTO, ONT.
Mall orders given our best attention.

;

i

The Queen of Englanc
Has nothing better, purer, sweeter, on her table 
than you can have on yours, if you buy our

GOLD-DUST
CORNMEAL

E. D. Tillson, Tilsonburg, Ont.

YOUR CUSTOMERS
jtRsET D

DEN5ED Ml;
GoNDENSmoV

are worth your best efforts. They deserve good 
goods and honest service.

Give them the best Condensed Milk

“ JERSEY BRAND.il
If you art- interested in a scientific 

analysis of the different brands write for 
a copy of Prof. Bowman's Report. FORREST CANNING CO. HALIFAX. N. S.

*<
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to which alone it was then thought to be adapted. Gradually, 
with fear and trembling rather than faith, it was tried higher up 
the mountains and further down the valleys, and still its capa
bilities did not fail.

I

In 1885 it was known that those who had planted it during 
the seventies were surprised at their success, and it gradually 
dawned upon all that, from sea level near the equator to winter 
snow about 30 degrees north, and 7,500 feet elevation, one 
variety or another of this Heaven-sent plant would grow, flourish 
and pay handsomely. The moist climate of Lanka was found 
to be peculiarly suited for it. < heap labor helped greatly, and 
rapidly falling exchange was a godsend to a country with a 
silver currency.

Other countries slow to grasp improvements, wedded to old 
customs and not over cleanly habits, had been growing this 
plant, and exporting its products for centuries. Among them 
it was a family industry, as weaving of woolen and linen gar
ments was last century in England and Ireland. The children 
plucked the leaves. The elders rolled them by hand and dried 
them over charcoal when other household matters permitted.

In Lanka it was speedily recognized that machinery supplied 
the most economical and only cleanly way of manufacturing the 
article. It was universally adopted, both for rolling the leaf and 
firing the product.

In 1883 1-anka exported 1,000,000 pounds, and in 1895 it 
will export 94,000,000 pounds of this useful, refreshing and 
grateful household need.

Great Britian now uses the machine-made product of 1-anka 
and the adjoining continent of India almost exclusively ; where
as, a few years ago the hand-made article had complete posses
sion of every household. Other countries, chiefly Australia, 
Russia, the United States and Canada, which took only four 
and one-half million pounds from Lanka in 1891, will this year 
take seventeen, perhaps eighteen, million pounds.

Cleanliness is a factor in favor of the machine made pro
duct, as is also economy in time and money. A cup can be 
made in half the time, and with half the quantity of the raw ma

terial required when 
the hand made article 
is used.

I .anka is the ancient 
name of Ceylon, and 
the “other plant ” of 
the far-seeing planter 
is the Tea Tree, from 
the young and succu 
lent leaves of which 
the now famous and 
almost universally 
drunk Ceylon tea is 
manufactured. Medi
cal men are now pre
scribing a soothing 
cup of its extract to 
all whose brains arc- 
wearied by business 
troubles and to those 
whose digestion has 
been weakened by the

This is our canvasser. He refuses to use a bicycle— 
too slow for him, be says. coffee’s fragrant bean.

THE OYSTER INDUSTRY,

CONSIDERABLE activity in the oyster industry is being 
manifested in the Maritime Provinces, and the fact that 

the Malpeques, which dispute with the Jersey Blue Points lor 
first place among the oysters of this continent, are grown in 
Canadian waters would seem to warrant this activity.

Mr. Kemp, oyster expert of the Dominion Fisheries Depart 
ment, is at present engaged in examining the coasts of our lower 
provinces with a view to ascertaining their suitability for the 
extension of the oyster beds. He has spent some time in 
Prince Edward Island, and is at present looking over the coast 
of Annapolis County, Nova Scotia.

An evidence of the practical nature of the present movement 
is the fact that one of the largest oyster farms in the world is 
being established at Carleton, in the Baie des Chaleurs, by 1 
newly-formed Ouebec company. The bay contains 470 acn x 
or sufficient to permit of the breeding and fattening of 20,000,0 i 
oysters a year. The use of the bay at Carleton had been a, 
corded to the company by the Government, and at its mouth .1 
dam containing a number of sluice gates is being erected.

Although a very large percentage of the oysters consumed 111 
Canada come from Baltimore and Delaware, the Canadian salt 
oysters, the Malpeques, are in great demand in this country, 
and not only here, but also in England and the United State- 

The utter lack of protection for the oyster fisheries has 
resulted in a great diminution in the yield and a large increase 
in the price of these succulent bivalves. A rapid increase in 
the number of these Canadian oyster farms is looked for.

WHAT HAS CIRCULATION TO DO WITH IT?

A newspaper either pays an advertiser or it doesn’t, says 
Brains. You can find out easily enough whether the papers in 
which you advertise pay you, and which one pays you In-si 
When you have ascertained these facts, there is nothing more tu 
learn. Many merchants mouse around with a microsco|ie and 
a search warrant trying to find out the exact circulation of a 
newspaper, when, as a matter of fact, that isn’t at all what they 
want to know. A newspaper of 20,000 circulation may lie ol 
little use to you, while another of half that circulation may In 
just what you want.

Whether a paper will pay you or not depends very largely on 
the class of ircople who read it, and your business should In 
advertised most in the paper which goes to the most likely to 
patronize you. Your ads. should be written in a manner whi< ii 
will appeal to the constituency of the paper in which they are 
printed ; the same ad. ought not, in most cases, to be printed 
in any two papers.

CHEAP "JOHNS.”

Euitok Grocer,—Your editorial on the above and “Oi l 
Traveler’s ” remarks last week are pointers for the trade. At tie ■ 
time of the year a good many currants, raisins, peels, etc., an 
bought ahead by retailers, and you should have included tin 
class of travelers who find this out by fair or foul means, an 
then oflet similar goods at cost, or sometimes below.

C. H. Peebles
Hamilton, Oct. 15.
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WE ARE TAKING ORDERS “TO ARRIVE” FOR FOLLOWING

CANNED GOODS
Tomatoes, Corn Strawberries

Peas, Wax Beans Raspberries
Pork and Beans Peaches, Apples

Our prices
Are Salmon, Mackerel Etc., Etc.
Exceptionally
Low Lobsters, Pears ALL OF BEST KNOWN 

BRANDS ON MARKET

WRITE FOR QUOTATIONS BEFORE YOU BUY ELSEWHERE.

Laporte, Martin & Cie.
Wholesale Grocers stUet78 st". Peter MONTREAL

r
$ Hello there 

Hr. Grocer! TICKLERS

t

m

TRADE
WINNERS

tm iiii iiir^xcm

Paterson
Brantford

What about that g 
Christmas Candy ? $
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A RISING YOUNG POET.

rT,HE Toronto Board of Trade has a poet of no mean order 
1 in Thomas Mcl.aughlin as well as a chaplain in the person 

of John I). J-aidlaw. Mr. Laidlaw has stores in Northern 
Ontario which frequently call him away from the city for days 
at a time. He disappears and reappears without any warning. 
The grain men and commercial reporters only know that he is 
out of town hy finding his door locked for several days in suc
cession. Some weeks ago the following effusion was found 
pinned on the door of Mr. I.aidlaw’s vacant office by The 
Grocer representative in making his daily round among busi
ness men. Through pressure of other matter it has lain on 1rs 
desk since :

Old 1 )eacon I -aidlaw, good old man !
Why don’t you stay at home ?

The market is jtoing to the dogs 
While thus you sporting roam.

We tiied our best to keep wheat up 
Since you meandered hence,

But all in vain—in shine and rain,
It’s nearing fifty cents.

Give Barrie, Stayner, Shelburne loo,
A last and final shake,

Come back and keep the market up,
For your dear country’s sake.

It’s not alone the markets dull 
That’s needing your support,

The conduit’s burst—we’ve got a thirst—
And water must import.

So make a break from Simcoe Lake,
And fill your canteen well,

We’ll meet you at the station here.
For we’re as dry as---------

SOMETHING ABOUT “OPEN PAN” SALT.

IN 186y the old and well-tried “ Open Pan ” process of 
manufacturing salt was begun by T. T. Coleman at Seaforth, 

Optario. Many and apparently impassable difficulties were 
encountered before the operations were successful. To day the 
Estate of T. T. Coleman owns the “ Merchants’ ” Salt Works, 
Seaforth ; “International” Salt Works, Goderich ; the “ Kidd ” 
Salt Works, Dublin ; the “Enterprise” Salt Works, Brussels, 
and the “ Coleman ” Works, Seaforth ; a representation not 
surpassed by any operator in Canada. This result has been 
gained only by careful and deligent attention to the details of 
business. They make now a number of grades of salt, ranging 
from the finest flour salt to that about the size of pea coal for 
use by meat packers, etc.

The wells run down to rock salt to a depth of from 8oo to 
2,000 feet, and the brine is pumped through the tubes to the 
surface, where it is first allowed to settle to rid it of the natural 
impurities of the earth. Afterwards it is drawn off into open 
flat pans which are built over furnaces, and there by heat it is

evaporated, forming a pure crystal salt. The finest salt is must 
carefully taken from the pan, selected with great care, and p it 
aside to make those brands that are used on the table and fi r 
the manufacture of butter and cheese. This salt is put throu. i 
a drying kiln, and comes out looking like pure white sand, it 
is then carefully sifted into different grades, each grade having 
crystals of almost exactly the same size.

The “ Open Pan ” process enables the firm to supply , 
large coarse salt, much sought after for the purpose of cum, ; 
meats, freezing ice cream and salting cattle, etc., and in this su i 
they have an especially merited trade.

A VISITOR FROM CJÈYLON.

JH. RENTON, of Bosanquet & Co., London, Eng., and 
. Colombo, Ceylon, has been calling on a few of the leading 
tea houses in Canada, and dropped in to shake hands with Tin 

Canadian Grocer when in Montreal He is ex-chairman o! 
the Ceylon Chamber of Commerce, and, having extensive in 
vestments in that island, takes a deep interest in its trade.

He was much pleased with the progress Ceylon teas are 
makingjn Canada. From what he saw he was quite convinced 
that in a few years Ceylons would be used everywhere in place 
of China blacks. He also found in the States and Canada a 
growing preference for blacks instead of green, which meani 
that eventually Japans would have to give way to Ceylons.

In the States they were advertising extensively to introduce 
their teas and get people to use them instead of the inferior teas 
of other countries, as well as instead of coffee. It was becom 
ing fashionable over there to have afternoon teas, and Ceylons 
were being used. In Canada it was not necessary to spend as 
much money.

Mackenzie and the committee sent out by the Govern 
ment, after making careful inquiries, reported that The Cana
dian Grocer covered the entire Dominion thoroughly, and the 
advertising to the trade would be done through that medium 
only. Mf. Mackenzie, who was recently in New York, is anx 
ious to return to Ceylon, if he has not gone already. He hoped, 
however, h(e could bifinduced to remain a year or two, as he 
was a very atfle rpati, and was doing a great deal of good work 
for the Planters' Association in Canada and the United States.

Ceylon has not done much in coffee with Canada, simply 
because they produce only a limited quantity, and that of the 
finest. James Turner & Co., Hamilton, got most of what came 
to this country, and Mr. Mewburn had told him they could use 
ten times as much if Ceylon would only send it to them.

Mr. Renton sailed Saturday for Europe. He goes to Mos
cow and St. Petersburg before returning, to look over that 
country, which has recently become an important buyer of 
Ceylon teas in preference to Chinas and Japans.

FIRST PRIZE FOR FINNAN HADDIE.

1). & O. Sproul, who do an extensive fishing and canning 
business at Digby, N.S., were awarded the first prize at the 
Exhibition held there last month for their “Star” brand finnan 
baddies. They pay particular attention to handling, smoking 
and otherwise preparing them for the market, and make a special 
feature of this brand, staking their reputation on the quality. 
Nearly all the wholesale dealers now handle the “Star.” Buyers 
who caiyiot get their pack should write them direct.
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WHERE TABLE DELICACIES ARE MADE.

PEOPLE who take jam, and the like of it, for granted as com 
mon items of everyday dietary, and even grocers and factors, 
to whom a good line in such commodities means bus ness, 

can at best possess but a compartaively inadequate idea of the enor
mous resources and energies nowadays brought to bear in this par
ticular branch of manufacture. Years ago, what may be termed 
commercial jam, as opposed 10 the home made article, was consider
ed a somewhat doubtful production. With the progress of science 
and enterprise, and the organisation of factories on more intelligent 
lines however, vast improvements have been effected, and it is very 
much open to question whether the most capable, cleanly and deft- 
handed of housewives can at present produce jams which, taken on 
their merits, will bear all round comparison with those turned out 
by our leading manufacturers. Without claiming too much for the 
firm of Charles Southwell & Co. in this connection, we may reason- 
ab'y observe that from the outset of their career they have consist
ently identified themselves with the most progressive aspects of the 
interest, and are well known as having been pioneers in the adop
tion of a system and methods which have lifted it to its latter-day 
position of efficiency. The founder of the house, Mr. Charles 
Southwell, sen., is probably one of the oldest representatives of the 
wholesale confectionery trade at present associated with the Metro
polis. Leaving his native place (King’s Lynn. Norfolk) in 1844, he 
was initially apprenticed in London to his uncle, Mr. John Castell, 
a manufacturing confectioner of considerable standing in his day. 
Ultimately, this gentleman’s business became known under the style 
of Castell & Brown, and in 1863 (Mr. Castell having metnwhile 
died), Mr. Southwell was able to enter into partnership with Mr. 
Benjamin Brown, the twain continuing to trade conjointly up to the

Southwell & Co.'s Crrv Office.

time of Mr. Brown’s decease, which took place about a year later. 
For the next twenty-one years Mr. Southwell had sole control of 
the concern, finally severing his connection with it in 1885, when it 
passed into the hands of a limited liability company, formed for the 
purpose of carrying it on. Mr. Southwell thereupon elected to start 
a factory of his own, and, with this object, entered into agreements 
with his second son, C. Elmer Southwell, and with G. J. Langton 
and A. J. Timms, thus forming the existing firm of Charles South- 
well & Co. Extensive premises were acquired at Uockhead, to
gether with a large amount of adjoining wharfage and warehouse 
accommodation, constituting what is known as Springall’s Wharf ; 
and here operations were commenced on January 1, 1885. 
The factory consists of sixteen distinct buildings, ranging up to six 
floors high, and in consequence of the rapid growth of the firm’s 
transactions, every foot of space is now a consideration of moment, 
so much so, indeed, that numerous ingenious arrangements and ex
pedients have had to be resorted to in order to put available facilities

to the best possible advantage. Located on the first floor of what is 
known as Block A, is a capital plant of steam jacketted coppers, 
used for the boiling of Scotch marmalade. This article is one of 
Messrs. Southwell’s great specialties, and is a beautifu ly dear, 
well flavored preserve, produced from the pulp and rind of the best 
Spanish oranges. In making it, the pulp and sugar are 1.• .led 
separately, the shredded peel being added afterwards, by w hch 
means an exceptionally clear golden color is obtained. Oi. the 
same floor is the drop boiling room, equipped with se.eral 
furnaces, which, by the way, are the on y open fires about the p ..ce, 
all o her boiling operations being effected by steam. Adjoining, 
is the spacious room, devoted to the manufacture of Southwell’s 
celebrated “ Excelsior ” table jellies and blancmanges. The ingré
dients employed are of the most wholesome kind. On the third lioor 
of Block B two commodious rooms have been set apart for covering 
and tieing purpose ; ; whilst in another section of the works them is 
a third room used exclusively for the tieing up of jams for export 
This is a somewhat important feature, and one to which Messrs. 
Southwell have always extended special attention, each jar be ng 
carefu ly covered with parchment (tied down so as to be practically 
air tight), wrapped in buff paper, labelled and then sent to the pack
ing department. The fruit is not touched by hand from first to last.

The orange, lemon and citron peel departments, are among the 
largest in the kingdom. The fruits here requisitionel are imported 
direct from Spain, Sicily and Corsica, as the case may be, th: firm 
having been instrumental in breaking up the Leghorn monopoly of 
the Corsican fruit, and being thus in a po ition to procure the finest 
flavored citrons at first hand from the actual growers. Their re
sources in this respect are further buttressed by the circumstance 
that Mr. Southwell’s eldest son, Mr. Arthur C. Southwell, holds the 
offices of British Vice-Consul and L'oyd’s agent in Bastia, and is 
engaged largely in the exportation of citrons, and other Corsican 
products, to the English, Germ in and American mark :ts. There 
is a capitally equipped bakery,in which ratafias, biscuits, sponge cakes, 
etc., are produced, together with large sugar grinding, peel cult ng, 
almond blanching and grinding, and ginger and pine-apple preseiv- 
ing departments, over and above which there are innumerab'e suck- 
rooms, for jars, glasses, labels, parchment, twine and other material, 
besides engineers’, joiners’, tin box makers’, and packing shops. 
Messrs Southwell manufacture every description of the highest 
class jams, jellies, marmalades, candied peels, boiled sugars, 
lozenges, comfits, gelatine goods, sherbet, “ mixtures,” bak
ing powders, flavoring essences, cakes, biscuits and candy. 
They also bottle and crystallise pretty well every kind of 
fruit that grows, and are the sole makers of Southwell’s Lime Juice 
Cordial, Lime Juice Cordialetle, Lemon and Orange Squash, Effer
vescent Saline, Citro-Tartrate, and a variety of other well-known 
specialties. Their trade extends to every part of the United King
dom, the colonies, and the United States, and numerous o her dis
tant centres, and for local delivery purposes alone they find it ne cs
sary to keep a considerable number of horses and vans, and a large 
staff of drivers and attendants.

Quite recently Mr. Charles Southwell completed his fiftieth 
year in business as a wholesale confectioner, and, in commem ia- 
tion of the event, a number of his oldest employes presented an 
with a handsome silver bowl, bearing a suitable inscription, together 
with the names of the subscribers, and the date when they first 
enteied Mr. Southwell’s employ.

INSTANTANEOUS TAPIOGA.

Howe, McIntyre & Co., Montreal, have been doing .ell 
with a line of tapioca called “ Instantaneous,” for wh ch 
they have the sole agency. It has the advantage over ordinary 
tapioca in that it requires no soaking and very little cook. ng. 
One package will make a pudding for thirty. It make a 
delicious combination with fruits, jellies, etc. It is pure and in 
quality the very best tapioca.
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The People now realize that 
there is . . .

Only One Shredded Codfish
THAT’S

BEARDSLEY’S
o SHREDDED CODFISH

Many imitations at first were offered—but 
after all they were only imitations, and nothing like as good as 
the original. They could not stand the test. Beardsley’s 
Shredded Codfish has gone on increasing and increasing in 
popularity and sales each month. There can be only one reason 
for this, - V

. . TRUE MERIT ONLY . .
It makes the most delicious “ picked-up ” codfish, fish-balls 

and fish cream, and can be prepared for the table in ten to fifteen 
minutes.

Merchants are respectfully urged not to accept any imitation.
BEARDSLEY’S SHREDDED CODFISH is carried in
stock by representative wholesale grocers in Ontario and Quebec and 
the Provinces.

PREPARED AND GUARANTEED BY

J. W. BEARDSLEY’S SONS, - New York.
Makers of the Celebrated Acme Sliced Smoked Beef and 

Star Brand Boneless Herring



il ;

I » »• • * -

> » » »

£ **§UE0T * Ca 7

THE CANADIAN GROCER

THE ART OF WINDOW DRESSING.

PERHAPS it is because their facilities are limited, perhaps 
because their artistic taste is undeveloped, but whatever 

the reason, there are too many grocers who fail to make the en 
trances to their stores attractive. In the matter of window 
dressing they are surpassed by almost any other class of trades
men in the country. Hardwaremen, dry goods merchants, book
sellers, as a rule, contrive to give their shop-fronts a seductive 
appearance to the passer by, while the large proportion of gro
cers generally fail so to do. And yet they of all lines of trade 
should make their windows inviting.

Although all is not gold that glitters, the general public is 
inclined to follow the glitter and to judge of a store by its exterior 
aspect. And no wonder ! Who is there that does not prefer 
a neatly arranged shop to an untidy one ? Who is there that, 
given a choice between a smart-looking establishment, and one 
whose window- 
recesses consti 
tutea necropo
lis for flies, 
lieetles and 
other dead in
sects, does not 
choose the- 
former ? Who 
would not 
rather travel 
blocks out of 
his way to buy 
food for his 
table at a clean 
looking place 
than purchase- 
provisions at a 
dirty-faced 
shop round the 
corner ? W ho, 
in short, is not 
attracted by an 
attractive win 
dow, and re
pulsed by a re
pulsive looking
one? Unattractive windows are, as a rule, the result of care
lessness and lack of appreciation of the importance of window- 
dressing on the part of grocers. And there seem to be 
several distinct classes of these untidy merchants. Some pile 
their window spaces and darken their stores with ugly big tea 
chests or flour bags ; others litter these recesses with heterogen
eous masses of samples, and still others treat their windows like 
Old Mother Hubbard did her cupboard—let them go bare.

Instead of following any one of these courses they should 
put neither too much nor too little in their windows, and see 
that what they do exhibit is tastefully displayed. All displays 
should be seasonable, like advertisements in newspapers, and, 
above all, they should be neat and striking. If a grocer would 
attain success, let him have his premises bright and inviting ; 
let the street door open upon a clean, well-ordered interior, but, 
first of all, let him look to his windows. As a man’s face is 
generally an index to his character, so is the front of a shop,

Idea for Christmas Window.

as a rule, in keeping with what is to be seen within. A 
walk through one or two of Toronto’s chief retail thoroug 
fares, the other day, called forth these observations. Most -,f 
the grocery shops encountered presented a very unattractive a; 
pearance, but, we are glad to say, there were some exceptions i 
the rule.

On King street west, Michie & Co. have a window whi< 
has the advantage, anyway, of being neat and simple. A 
nicely-built pyramid of small green-colored packets of tea form 
the display.

Two very good windows are to be seen at MacWillie 
Yonge street emporium. One contains long bars of papei 
covered soap piled in the fashion of cordwood, while the othvi 
is arranged in a more elaborate fashion. The display in thi.-, 
one is very seasonable, consisting as it does of ingredients for 
pickling purposes. In the centre of the window in the fore
ground appears a cone-shaped pile of mixed spices, relieved by

a red pepper or 
two resting on 
its summit. 
Round this 
central monu 
ment to the 
housewife’s art 
are ranged con 
centric semi 
circles of bot 
tied vinegar, 
spices, pickles, 
etc. The back 
ground is filled 
with a number 
of neat cider 
barrels.

One of E 
S. Roberts 
windows has an 
attractive fea 
ture in the 
shape of a row 
of neat, clean 
pails, heaped 
respectively 
with dates, figs,

currants, raisins, sugars, tapiocas, and other such articles.
R. Donald, King street east, has a display of brooms in 

one of his windows, which is unique and striking. Hy fasten 
ing three brooms together a rude fan was made ; and a dozen 
or more of these fans were arranged—horizontally, perpendicu 
larly and on an incline—close against the plate glass window

W. McBryen, of Parliament street, has had a couple ot 
attractive but simple window displays lately. One was a terraci 
of the different kinds ol soaps he handles, with a background 
of the pictures issued by various soap manufacturers. The 
other was neatly arranged in little piles of canned goods and 
other seasonable «'ondiments on a bed of white sawdust.

An east-end grocer had an attraction in his window tin. 
other day, which, while it drew attention, rather drove away 
than induced custom. The blind was sufficiently drawn to ex 
pose a row of open chests of tea in the window. And curled 
up in one of these chests was a cat quietly enjoying a sun bath.
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AIRD'S STOCKING DARNER.r

he use of this little loom the finest table linen as well 
i.irsesl stockings can l»e more neatly and l»etter re- 

( lii.m by hand, and in one-twentieth of the time.
M i.i bronzed steel to sell at 25c., and pay nearly 50

...fit CANADIAN DEPOTS

E. C. Tinling, Blaiklock Bros.
WINNIPEG. MONTREAL

ORTHERN
ASSURANCE COMPANY

Established 1836. OF LONDON.

Capital and Funds, $36,465,000.
Revenue, $5,545,000.

Dominion Deposit, $200,000.

Can.Mian Branch Office, 1724 Notre Dame St., Montreal.

ROBERT W. TYRE - Manager.
O. E. MOBERLEY, Inspector.

THE PEOPLE'S

AW50N & CO.
WHOLESALE COMMISSION MERCHANTS

32 West Market Street, Toronto

Prompt attention given to all orders of Fruits, 
Oranges, Lemons, Apples, Nuts, - 

Figs, Dates, Oysters,
Haddies, etc.

Consignments of Fruit and Produce Solicited

There’s lots in it !
FOAM YEAST

It’s pure, it’s strong, it’s sweet, it 
meets popular favor, it makes 
money for you, and it’s made in 
Toronto.

THE FOAM YEAST CO., Ltd.,
TOEONTO

Building and Loan Association
(INCORPORATED)

Head Office - - London, Ont.

VVIu.n business is prosperous every merchant should 
put In a regular monthly sum in our Class “A” stock. 
It will be available when you need it most #3 deposit
ed iithly is estimated to mature a S500 certificate in 
7}; )turs. Larger amounts in like ratio.

St - uriiy, first mortgage loans—the basis of wealth.
M :iey loaned to buy a home, to build, to re-model the 

old house or pay off old mortgages.
^ ucies in all the principal towns and cities in

l V. tu for manuals and name of resident agent in your 

1 not delay. It will pay you.

Autumn
The Cider Barrel is 
losing caste . .

HIRES
Highest Prices 
Secured ..

Butter Eggs 
Honey Cheese 
Maple Syrup and Sugar 
Peas Beans 
Apples Potatoes

and all kinds of Country Produce.

•e sell the best ROLLED OATS 
•-.ud OATMEAL In Canada.

Feed, Bran, Oats, Flour, etc.

ROOTBEER
Takes the place it has occupied 
unchallenged for centuries.

Artificial preparations of Rootbeer are positively 
unwholesome and injurious. Sell Hires and 
take no chances......................

HOWE, MCINTYRE CO.
. 1 St. Paul St. and 9, 11, 13 and 15 St. Nicholas

——MONTREAL
T. J. COOKE & CO. ST PETE“ST Montreal

CANADIAN AGENTS
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Cowan’s POCOAS,
(jHOCOLATES, ^ IciNOS

are ABSOLUTELY pure

COZFZFZEjZES WALLAGALLA TEA, in lead packets, etc.

Orders solicited THE COWAN COMPANY, Ltd,
468 to 474 King St. West, TORONTO

|T. T. STURDEE
Mercantile Broker, 
Manufacturers’ Agent, 

st. john, n.b. Etc- ETc-

Wholesale trade only.

Cleaver s Toilet Soaps. 
Bensdorp’s Royal Dutch Cocoa. 
Pyle’s Pearline.

C. à E. MACMICHAEL,
40 Dock St., St. John, N.B.

The Bell Cigar
Is the leading 5 cent, and

Spanish Doubloon
The leading 10 cent smoke.

Manufactured TH£ BELL CIGAR CO.
St John, New Brunswick

PILKINGTON'S POWDERED CAUSTIC SODA
“BELL BRAND" >,. Ml, tins.

Dillon’s Baking Soda
“ BELL BRAND ” ill lb. packages.

A>k your wholesale grocer fur them.

•». * WillllliiB OËI.M, * !* A *

Any Wholesale Grocer in Toronto 6 
can supply you with

WINDSOR *
SALT :

AT THE FOLLOWING PRICES:

too js. pu bbl..........................................$2.6$
to 5S. “   2.55 jg
42 7$. “   2.43 »
30 los, ”   2.35 =_
15 -US, "    2.25 ^

4 do/.. 2-lb. pkgs., per case................. 140

This Salt is made by the modern “ Vacu- 
um" process. A Canadian product for 
Canadian consumers gg

TORONTO SALT WORKS *
TORONTO

Toronto Agents lor Windsor Salt Works ||

mu» & «jiiiiiiweSm! m.iiiiii». B

JVIADE TO 
GIVE LIGHT

Not for its beauty. It’s as good looking 
as any, but because it gives the most 
light, that’s why we recommend the

Mammoth Sizes for-----—
STORES
CHURCHES, Etc.

Go wans, Kent & Go., Toronto
v KoYAlWRM*! to HERMAjcsry
<30%

Medals. Medals.
V|V "mo(5V

186/

V, I3d9
>6(38.

1407 '«37. I»»'

Special Liqueur
Finest "Highland Whisky 

of great age.

ewar & Sons,
Distillers, Limited 

PERTH, Scotland

J. M.’Douglas & Co., Agents, Montreal.

JohnD
I (OffjCfS,
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1 here is only one Warehouse in Ontario where you can keep your goods for higher prices.
Apply W. H. LECK1E, Manager,

THE TORONTO COLD STORAGE CO., TORONTO, ONT.

is Honest Goods and just 
the Thing on Which to 
make or Extend a Busi
ness.

McLAREN’S

The Best Grocers Make 
a point of Keeping it al
ways in Stock.

r
How About 
Canned Salmon ?

If you are open for business in a line of first-class salmon, we want your 
address. Our pack cannot be excelled, and we are confident that 
Flag-Ship Brand will give your customers full satisfaction.

ROBERT WARD & CO., Ltd.
Sole Agents 

VICTORIA, B.C.

♦
♦
♦

Pacific Packing Co.
R. V. WINCH,

Manager. LULU ISLAND, B.C.

d
o

d
hi
4w
o

4a
o
0

Money
in it for you !

How ? By always shipping 
your produce to a reliable 
firm .md marketing while fr< sh 
in neat packages.

Roll butter
Cloihe each roll with clean 
butter cloth and pack tightly 
in baskets or half barrels, to 
command icady sale and best 
prices. Grade quality of but
ter Never put good and in
ferior in same package.

Poultry
Have all poultry dry picked, 
as scalding spoils the sale ; 
and starve one day before 
killing.

Selling prices to-ilay are :

P5
hiH

BUTTER, choice tubs— 16 to 17c. 
*' “ rolls.... 16 to 17c.

EGGS, fresh ........................  15 to 15'/.c.
CHEESE................................ 8 to 8‘Zv.
TURKEY» 8 to Sv.
GEESE 6 to 6%c
CHICKENS............................35 to 45c
1>UCKS..................................  50 to 65c.
HONEY, extracted............. 8 to 9c.

“ comb----per doz. ÿl.50 to $2

62 Front East, Toronto

id
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Imported Cheese

Safes for Retailers
This is a cut of Eire aiul Iturglar Proof Safe we 

make specially for Grocers, General Stores. Produce awl 
Provision Dealers, etc. It is made with solul welded 
angle iron frames, iro.i inside door which never breaks 
off hinges. One million changes in combination lock. 
We have been making tlii> special safe for twelve years 
and know exactly what is wanted. Fifteen sizes in 
stock. Write for price lists. Mention Tut ÜKuctCK.

S. S. Kimball 577 unug st. Montreal.

Our stock includes the following lines of Foreign and 
American Cheese, all of superior quality :

Roquefort, Swiss (Gruyere).
Edams (Holland), Gorgonzola,
Pine Apple, picnic and medium sizes, 
New England Sage Cheese, Limburger, 
Neufchatel, Brie, isigny, Camembert, 
English Stiltons, etc.

T. J. COOKE 6 CO. MONTREAL

545
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OTES
QUEBEC MARKETS.

Montreal, Oct. 17th, 1895. 

GROCERIES.

THERE has been an active volume of trade passing in general 
groceiies on this market dur ng the past week. Hus ness has 
not been checked by the advance in sugar, for trading was 

active. Syrups are scarce and firm, while a good demand bom 
country points is noted for molasses. Ror.o Kid are rither easier 
under Iresh supplies. Coffees and spiers a:e firm. Teas are very 
firm in tone. There is an absolute scare ty in low grade japans, 
and to replace stocks of it means an advance of 1 or 2c. per lb. De
mand for China and Ceylon teas has also been satisfactory. In 
dried fruit steadiness is noted, the cargo of the Escalona being 
promptly absorbed at steady prices. Prunes also rule firm in tone. 
Green huit is active and geneially steady, and in canned goods 
firmness in lobsters and mackerel is the dominant feature. Pay
ments are rather better than last week.

Sugar—The rise in price has been firmly maintained, and a 
good active trade, both from refiners’ and jobbers' hands’ is being 
done at the advance. There h is been a good movement for prompt 
delivery, but refiners refuse to contract ahead at current rates. 
Prices in a jobbing way are firmly held at 3J6 to 3j^c for ye lows 
and 4Hc- for granulated Prices at the refineries are '/i to jfc. 
below this price, but only for straight wholesale lots. All advices 
from outside markets tend to a continu ition of the firm feeling.

SYRUPS These are scarce and firm in sympathy with the s rong 
tone of sugar. Prices at the refineries are very firmly held; in fact, 
a large order would be handled with difficulty. We quote I to 
2 fir. per lb. as to grade.

Molasses—There is a good trade from jobbers' hands in 
molasses, and qui e a few orders are b ing rec eive f from the lumber 
mg regions. The feeling is rather easier on Porto Rico and No. 2 
Harbadoes stock, but prime No. 1 grade of the 1 it er is held firm. 
Porio Rico is quoted now at 34c. in car lots, and 35c. in sm .Her 
quantities, while No. 2 Harbadoes, received via New York, is offer

ing at 33c. in car lots and 34c. in a smaller way. Prime No. 1 I 
badoes goods are held firm at 37c.

Rice—There is no change in rice, for which th*re is a f.i 
go d demand. We quote • Japan, $4.30 to $450; crystal Jap 
$4.80 to $5; standard H, $3.43; C.C. sty e, $3.20; Patna, $4.37b 1 
$5, and Carolina, $7 to $7.50.

Spices—The market is firm on the whole with litt'e change ,1 
note, except a rather firmer feeling in nutmegs. We quote : Cre.,.u 
of tartar, 22X to 22)4c.; Penang black pepper, 8 to 10c.; wlum 
pepper, 13 o 15c.; cloves, whole, 10 to 20c.; cassia, whole, in :■> 
20c.; nutmegs, 60 to 90c ; J un lica ginger, 18 to 25c., as to grade

Coffee—There is little activity in this market, the only sal. , 
of importance being a few 200-ba4 lots of Rio and Maracaibo at 1 
to 20c. We qu ite green bean coffee : Maracaibo, 20 to 22c.; Rio 1 > 
to 20c.; Java, 24 to 28c ; Jamaica, i8>£ to 20c.; an l Mocha, 27'2 
to 31c.

Teas—The dominant feature of the tea market is the complete 
scarcity of low-grade Japan teas, which are exhausted here and c .111 
not be rep'aced except at an advance of 1 to 2C. per lb. Tins 
development bears out the prediction mule in The Canadiw 
Grocer over a month ago. Higher grades of Japan are in belter 
supply and the demand for them is not so brisk. China teas have 
met a fair demand at prices rang ng from 13 to 18c. Western 
houses have been free buyers of Indian and Ceylon teas here duriiih 
the past few weeks, and a; they are scarce holdc s are dispo.ed to 
ask more money. We quote: Japans, low grades, 14c.; medium, 
16 to 18c.; fine, 19 to 22c., and finest, 23 to 31c.

Dried Fruit.- As anticipated, Va'encia raisins have exhibited .1 
much firmer tone during the week, and for really good medium to 
fine brands prices are, if anything, a trifle firmer. The Escalona's 
cargo was promptly absoroed. Western buyers got most of tht 
stock, having bought it to arrive, and not more thin 10,000 pack 
ages were placed in Montreal. The.e cost jobbers all the way from 
3j^c. for ordinary offs'alk to 3Jfc for fine off stalk. 4^ to 4*,, 
for selected, and 5 to 5 Ve- for layets. Jobbing prices on Valenc 1.1s 
are now based on these purchases and are quoted firm, as fur her 
cables from Deoia speak of a strong market. We quote: Ordinal , 
off-sta'k, 3‘Ac.; fine ditto, 4c.; selected, 5c., and layers, 5 J4c per lb

PLEASE RETURN ANY

“SALADA”
CEYLON TEA

You have on hand if it is not 
giving you the best satisfaction 
of any tea you ever handled. 
Have the proprietors of any other 
tea the courage to duplicate 
this advertisement.

P. C. LARKIN & CO.
Wholesale- Agents,

26 Front St. East. 
and TORONTO

318 St. Paul St., MONTREAL

THE

Oakville Basket Co
MANÜFACTÜB1B8 OF

1, 2, 3 bushel grain and root baskets. 
1, 2, 3 satchel lunch baskets.
1, 2, 3 clothes baskets.
1, 2, 3, 4 market baskets.
Butcher and Crockery baskets.
Fruit package of all descriptions.

For sale by all Woodenware Dealer®

Oakville. Ont.

m, <-,a

GOLDEN
DIANA

Thu pick of the 
Canadian 
Vintage.

Manufactured by

Ontario Grape 
Glowing and Wine 
Mfg. Co.

St. Catharines, Ont.
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SELL ONLY THE BEST
If you buy a case of

(OLDEN finnan H6DDIES
You will have the best
Canned Haddies
that arc on the market

| nt ie.l'ion our sales ate incre ising :
BECAUSE EVERY CAN 
IS bUARANTEED . . .

Vhole-sale by

HUDON, HEBERT & GO.
MONTREAL

A BEAUTIFUL CRYSTAL PITCHER 
FREE WITH

Tutti Frutti
Ask your wholesaler for it. Send 
postal to us for advertising matter. 
Adams & Sons Co., 11 and 13 Jar
vis St., Toronto.

FISH *
WITHOUT A BONE.

Ordinary Boneless l‘"ish have some 
limit ■ m them, hut we now put up pure 
I mllisli in .{-pound Boxes

WITHOUT A BONE.
This is the best Kish (lacked in Can- 
aila, and very much sujierior to Kili- 
rud or Shredded Kish. . . .

JOHN SEALY - St. John, N.B.

ASK FOR

? DIAMON^^ 

CHOCOLATE^
JOHN P MOT T
, HAU.lXItS

MOTT’S

BROOMS. . . 
R 
O 
O 
M 
S

OUR BRANDS :

Imperial Gold Medal Victoria 
Bamboo Carpet Standard Leader

A variety of sizes in each line. Give us a trial order.
Freight allowed to Ontario points in 5 dor. lots.

CHAS. BOECKH & SONS
Manufacturers. TORONTO, ONT.

FIX THIS FACT IN TOUR MEMORY

JOHNSTON’S 
FLUID BEEF

. . STRENGTHENS

5
i

&

T A. LYTLE & CO.
TORONTO

Manufacturers 
. . .of

Pure
Pickling

Vinegar

You are chuck full of confidence when you are selling 
fruit that has liven cle-aiietl by the (iroevrs* Fruit Improver. 
You have the w hip li.uul and can please the most fastidious.

Would it not he wise for you to secure one of those ma
chines, and fall inline with the procession 1

They are used by grocers from ocean to mean, and when 
one is placed in a town other sales follow. Sufficient proof 
that they lill the bill.

PRICE, $12.00.

Kor sale by

W. P. RYAN
309 King W, Toronto, Ont.

John Mouat
WINNIPEG,

Northwest Representative.
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There are only a few Sultanas on the market and are all held in job
bers’ hands. Business is doing in them at 6-, as cable advices note 
an advance of 3s. in prices at primary markets. No further receipts 
of new California stock have been noted since those last reported. 
Advices from the Coast are very firm in tone and jobbing prices 
here are steady at 6c. for 3-crown, and 7c. for 4-crown loose mus
catels. Currants are firm and higher, if anything, on the oasis of 
cost of the receipts ex Lscalona. We quote: 3'Ac. in barrels, 4c. in 
half barrels, and 4 'Ac. in cases and half cases. Prunes maintain 
their firm feeling, advices from Prance ruling strong as ever. We 
quote: Ordinary,5 to 5>£c,and fine to choice, 8A toqj^c. Figs have 
been received in a small way during the week, and a somewhat 
lower range has been established on box figs, which we quote at 9 
to 15c., and bag figs, 4 'A to 5c.

Nuts.—The nut market is quiet. Advices from Spain are firm 
on Spanish nuts and walnuts. We quote : Brazils. 8 to 92.; shell
ed almonds, 18 to 25c.; Tarragona, 12 to 13c.; Grenoble walnuts, 12 
to 13c.; shelled ditto, 24 to 23c.; filberts, 6'A to 7 Ac.; and pecans, 8
to IOC.

Canned Goods. -Strength in canned mackerel and lobsters is 
the chief feature of this market. A small pack and light stocks are the 
visible causes. As to actual movement the market is quiet, the vo
lume of business passing being small. We quote: Lobsters, $6.50 
to $9 per case ; sardines, $8.50 to $10.50 ; salmon, $5 20 to $5 50 ; 
mackerel, $5; tomatoes, 80 1090c. per doz ; peaches, $1.9010 $3 per 
doz. : corn, 80 to 90c. per doz. ; peas, 85 to 90c. per doz. ; strawberries, 
$2.25 to $2.50 : raspberries, $2; greengages, $2 to $2.25 ;blue plums 
or damsons, $1 50 to $1.75; pineapples, $2.25 to $2.50, and 3 lb. 
apples, 90c. to $1.10.

Winks and Spirits—Trade in wines and spirits has been of 
the usual character during the week, a good volume of orders being 
noted, while some round lots of wines and Scotch and Irish whis
kies were placed for future delivery. The next direct steamer from 
Spain is expected to sail from Cadiz this week. The two Glasgow 
boats that arrived this week brought shipments of whisky to many 
firms both here and in the west.

GkKKN Fruit There has been a good active trade doing in 
all kinds of green fruit, and values are pretty well maintained on the 
whole. Oranges—Jamaica oranges arein light supply, and prices rule 
firmer at $7 per bbl. Apples Receipts of winter apples are heavy, 
but the market is well cleaned up. Fancy fall apples sell at $1.40 
to $1.75, snows $3, and winter apples $1.90 to $2.50, as to quality. 
Lemons—Stocks have been replenished during the week, and the 
strain of the previous high prices relieved. Business is doing to
day at $7 to $9 per case. Bananas—Furnish no change, ranging 
from 75c. to $1 25 per bunch. Grapes—Grapes are in large supply, 
but prices rule steady at 3 A to 5c. per lb., as to grade. Beaches— 
California peaches range from $1.2510 $1.50 per box. Spanish 
onions—Some good crates of the Kscalona’s cargo were put up at

auction, and only realized 17 to 30c. per crate. Naturally, this tie 
has changed the jobbing basis, which we now quote at 35 to 7.:, 
as to grade. Sweet potatoes—Sell steadily at $3.5010 $4 per bh1

Fish—There is no improvement to note in the line of fr. >h 
fish. Haddock is still in light supply and held firm at 4AC- per llx 
Fresh B. C. salmon are in over supply and difficult to move at 1 1.
A few cases have been salted but it has not relieved the glut. Wh.ie- 
fish and trout range from 6 to 7c. and halibut 10 to 12c. In pick:, ,! 
fish, No. 1 Cape Breton herring and Nova Scotia large, which ie 
in ample supply, meet a slow sale and prices are easier at $4.75 for 
No. 1 C. B , and $4.25 to $4 50 for U. S. large. No. 2 Labram.r 
salmon range from 13 to 13XC., and No. 2 B. C. do, ioAc- No 2 
large mackerel have sold at $17.50, but enquiry is small. No 1 
green cod are lifeless at $4.50 to $475. There is little to siy 
either in regard to prepared fish. Dried codfish are in small en
quiry at $4.5010 $4.75 per 100 lbs., and boneless cod at 6c. per Hi. 
Arrivals of smoked fish are considerable. Haddies are selling it 
f)'A to 7c.; Yarmouth bloaters, $1 per box ; kippered herring. $1.7,, 
and smoked herring 8 to 10:. Shell oysters of ordiniry grades are 
arriving freely and selling very low at $1 90 to $2 50 per bbl. For 
hand-picked stock we quote: Malpeque, $4.5010 $5; Caroquelie, 
$2.25 to $2.50 : Buctouche, $4 50, and Miramichi, $2.50

Country Produce—The egg market has continued firm In 
its tone, and prices are fully 'Ac- per dozen firmer than they weie. 
We quote 13 to 13 Ac. for choice can died stock and 11 to 11 Ac- fm 
ordinary stock. Potatoes are easy, large receipts having caused .1 
regular glut, and prices have declined 5 to 10c. per bag to 30 to 
35c., as to quail y. Beans —Tne demand for beans was slow, $1 10 
to $1.20 per bushel for hand picked in car lots, and $1.30 to $1.40 in 
smaller quantities. Hops—In hops business was dull at 5 to 9- 
per lb. for new, as to quality. Tallow was unchanged at 6 to 6jjr. 
for prime refined and at 5 to 5XC. for lower grades. Hay—The 
hay market at the opening of the present week developed a strongei 
tone, and pric;s have advan:ed shirply, siles of No. 2 being made 
on Monday at $10 and No. 1 at $12 per ton.

Provisions—There is no improvement in the loctl provision 
market, business being qu:et and of a jobbing character. Sales of 
compound lard in round lots have taken place at $1.27#. We 
quo'e : Canadian short cut, clear, $14 50 to $15 ; Canadian shnii 
cut, mess, $16 to $16.50 ; hams, city cured, per lb., 9 to 11c.; lard, 
Canadian, in pails, 9X to lojfc.; bacon, per lb., 9 to nc.; laid, 
com. refined, per lb., fix' to 6%c.

Flour and Meai.—The flour business is active, there being .1 
good demand from loral and country buyers at firm prices. 
We quote: Winter wheat, $3.75 to $4.15; spring wheat, pateni 
$4 15; straight roller, $335 to $3.50; straight roller, bags, $1 55 1 • 
$1.70; extra, bags, $1.40 to $1.50; Manitoba strong bakers’, $5.90 to 
$4. Business in oatmeal continues quiet and of a small jobbme 
character, at steady prices. We quote : Standard, bbls, $3.60 to

Dogs for 
Business Men

Irish Terrier Puppies for Sale From stock
that lt;v won first prizes in leading British and American 
shows. They are now the fashionable breed in Great 
Ihitain They are the must faithful companions, best 
watch dog-. (the Standard Oil Co. use them exclusively), 
for they will light until the last drop of blood in their dar
ing little hod it s in defence of their master or his property. 
No rats can live w here they are. They are excellent dogs 
or the woods, and very fond of the water.

KINKORA KENNELS
Importers and Breeders

p.O. Box 2179 KO. Box 2501
MONTREAL TORONTO
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THE UP-TO-DATE 

CLEANING SOAP.

Cleans quickly and . . .

DOES NOT SCRATCH
Try a Three-Dozen Case for $2.26.

For Sale by Grocers and Druggists.

OAKEY’S
-WELLINGTON'

KNIFE POLISH
The Original and only Genuine Preparation for 

Cleaning Cutlery.

John Oakey & Sons, limited,
Manufacturers of Emery, Black Lead, Emery and 

Glass Cloths and Papers, etc.

Wellington Mills, London, Englan I 
Representative in Canada : 

JOHN FORMAN, 650 Craig Slreti
MONTREAL
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MARK
J. Harley Brown, London ; J. A. Taylor, Montreal; I. E. Huxley, Winnipeg .
W. M. F. McLaughlin, St. John. N.B.

J. W. BEARDSLEY’S SONS, New York. U.S.A

lx i ,r the able in minutes.
king. No Boiling. No Odor.

Selling l

Established 1870Always 
Trustworthy

Telephone No. 471

JOHN HAWLEY
Provision and Commission Merchant

ESTABLISHED I 726.

Lard 
Apples

Butter
Eggs

.Raspberry Jam in I, < and 30 lb. Pkgs.

88 Front Street East, TORONTO Shortcut, Miss, and Clear Mess Poik.
C. Baron, Hams, Break. Bacon. Rolls ami 

Shouldei s.
Evaporated ami Sun-dried Apples.
New and Old Cheese, Beans, EtcWhite & Co. MAPLE SYHUH

TORONTO70 Colborne St.
Still lead for the

Toronto,
Pork Packer and 

Commission Merchant
Write for prices. A 

trial order will 
convince

ICommission Merchant and 
Wholesale Dealer in

FRUITS, VECEfflBlES, AND FISH •k !$>• V-
«1

t*

COX’S GELATINE
A it c s I'H fob Canada:—

K COLSON, Montreal.
1 M ASSON fc CO.. Montreal, 
a ItTHUB P. TIPPET & CO..

Toronto,St. John. N. B., and Montreal

’S COCOA
1-4 lb. Packets It lb. Boxes 

secured In tin.
S,K.-«ial Agent for the Dominion

C. E. COLSON - MONTREAL

W. N. LAZIER
Box 341. VICTORIA. B C.

Agent for . . .

Remington machine co.
Refrigerating and Ire Machines. 

Complete l'lants Installed foi all Purposes. 
Robb Engineering Co. Economic Boilers.

High Speed and Corliss Engines. 
Complete Plants Erected. All work 

guaranteed.

Cranberries,
Malaga Lemons, 
Jamaica Oranges, 
Sweet Potatoes,
Figs in boxes and taps.

Choicest of Fruits
Punctuality and Low Prices. Special attention gixett to 
mail orders during the Exhibition.

Consignments of Domestic Fruits, Ratter. Eggs, Honey, 
Beans, Poultry, solicited, which will at all times receive 
our careful attention.

Our sales of . .

Silver Star Soap
Are steadily increasing. No I letter 5c. cake on the 
market. Write us for prices ami terms.

GUELPH SOAP CO.,
Sole Manufacturers GUELPH. ONT.

ANTOINE S0LAR1
Head Oflicoa

GRAND VEZIR HAN
Smyrna

SPECIALTIES : Oranges. Lentous, Dates, , 
Ban.mas. Pineapples, Peanuts. Cocoanuts, 
Trout. White Fish, Baltimore Cabbage. Cucuut 
hers, New Potatoes, and Strawberries.

76 COLBORNE ST.
TORONTO. ONT.

Telephone I0U4

CLEMES BROS. - TORONTO

Importer and exporter of Dried 
Fruit, Smyrna Figs and Sul

tana Raisins
All orders executed at lowest prices.

Ham

The city lie sure and call al the ware
house. The business will lie wound 
up with little delay, by order of the 
liquidators. In meantime, desirable 
lines in Crockery ware, Glassware, 
China, I .amp Goods and Ornaments 
.it very s|>ecial prices.

Agent for Canada :

E. FIELDING
27 Front Street East. TORONTO

MARINE INSURANCE

The
Grant Open Policies to Wholesale Gro
cers and Importers at specially favor
able rates.

Pork

Y.m can Increase your trade l»> tiling 
Maple Leaf Brand if smoked meats. No 
loss or waste.

D.Gunn,Flavelle & Co
C0omkm,V.roenr,M.rch.n,. TORONTO

(ifcOttl.K Ml".WII.MAM.

JAMES A. SKINNER & CO.
(In Liquidation.)

6*. and 66 Wellington 8t., West, TORONTO.

Further partiriilars obtainable by applying 
to lioval Agent, or Vo

JAMES J. RILEY & SONS
Managers for Canada Mnptmal

TELEPHONE 645,

MCWILLIAM & EVERIST
V.KNKKAI FRUIT
Commission Merchants

26 and 27 Church street, 
TORONTO, ONT.

Consignments of IK LIT and PRODUCE SOLI
CITED. Ample Stoi.tge.

All orders will receive our hi st attention.

I’ KANk Ex must.
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$3.70; granulated, bbls., $3.70 to $3.80 ; rolled oats, bbls., $3 7° to 
$3.80. The demand for feed was good, and the market rules active 
and steady. We quote: Bran, $14.50 to $15; shorts, $16.50 to $17; 
mouillie, $20.50 to $21.50.

BUTTER—The butter market is strong, all stock in first hands 
being firmly heli. Most of the September make, however, has 
been gathered in and, as a good October make is anticipated, buyers 
are disposed to hold back. At 19XC. they are free operators, but 
sellers want 20c., and as some lots have realized that price, in fact, 
a little better, the latter are not in a hurry to sell. The Renfrew 
creamery has sold to Brice. The value of the purchase was about 
$7,00). A firm in British Columbia asked for quotations for three 
carloads of butter, but the company could not quote figures because 
it had not that amount in cold storage. We quote : Finest Sep
tember creamery, 19# to 20c.; Finest August creamery, 18 to 
i8#c.; Township dairy, 16 to 17c., Western dairy, 13 to 14c.

Cheese—Is firm and, if anything, a shade higher this week. 
As usual, buying on this side is leading the advance, for English 
offers are still below a parity with values here. Cables which came 
to hand Tuesday gave better limits by is. 6d. to 2s. than eight or 
ten days ago, and there were some best terms orders also, but on 
the whole prices here are too high for the bulk of the offers. Still, 
the fact that they have been received is an indication that Septem
ber cheese is wanted, and this fict in itself is an encouraging sign. 
The total contracts last week in the Brockville section were 40,000 
to 50,000, which means that very little of the last part of the season 
remains in first hands there. The same is the case at Belleville 
and i'eterboro’ to a great extent, and the inference to be drawn 
from the fact is that prices are more apt to advance than decline. 
At the wharf 4,000 Quebec cheese were offered on Monday. All 
were promptly taken, the ruling price being 8c., though a fraction 
more may have been paid for some lots. This is an advance of )4 
to )4c. on last Monday’s price, so that no more need be said of the 
disposition of the market. We quote: Finest Ontario, Septembers, 
8% to 8)4c.; finest townships, Septembers, 8% to8)4c.; finest Que
bec, Septembers, 8)4 to 8)4c.; August makes, 7)4 to 7yic.

ONTARIO MARKETS.
TORONTO, Oct. 17, 1895. 

tiltOCKltiKS.
RADE does not this week exhibit any strikingly new features. 
There is a nice volume of trade doing, although it is perhaps 
not as heavy as a week ago. This is due to the fact that there 

is scarcely as much sugar moving as there was, although even in 
this particular a good seasonable trade is transpiring. Canned 
goods are showing a little more activity than a week ago, but the 
turnover is still small. If anything, there is a steadier feeling in 
canned tomatoes. Teas are still fairly active and strong as to values. 
Dried and evaporated fruits are gradually attracting increased at
tention, as stockt are becoming more complete with seasonable 
goods. Payments are fair.

CANNED Goods—Canned tomatoes are steadier, partly on ac
count of rumored movement to corner the pack in Canada, fuller 
paticulars of which are given in our editorial columns. The de
mand for canned vegetables is a little betier than it was, but it is

still light and devoid of life. It is anticipated that as a result of 
the more than usually good quality of canned corn this sea- n, 
there will be an increased consumption of this article. The deni. d 
s still fairly active. We quote: Tomatoes, 77# to 85c.; cm a, 

75 to 85c.; peas, 85c., for ordinary ; sifted, 95c. to $1 ; extra sift. , 
$1.40 ; peaches, $2 90 to $3 for 3’s, $1 90 to $2 for 2’s ; raspbem. ,, 
$1.40 to $2 ; strawberries, $1.80 to $2.45, according to bland a I 
quality ; blackberries, $1.9010 $2.20; cherries, $2.40 to $2.45; app , , 
3’s, 85 to 90c.; gallons, $2 to $2.25 ; salmon, “ Horseshoe,” $1.35 ,
$1.40; “Maple Leaf,” $1.35; “ Lion,” $1.35 ; Lowe Inlet, $1.27 1 
$1.30, in tall tins ; cohoes, $1.15 to $1.20 ; canned mackerel, $1 .1 
$1.10 ; lobslers, $1.80 to $2.10, fir tall tins ; flats, $2.35 to $2.6, , 
half tins, $1.40 to $1.45; Canadian canned beef, t’s, $1.5 j 
to $1.60 ; 2’s, $2.50 to $2.65 ; 6’s, $8 to $8.25 ; 14's, $18 to $19. Cii 
cago canned beef, t’s. Si 75 perdoz.;2’s, $2.85.

COFFEE—Fine coffees of all kinds are scarce and firm. Local! 
the demand continues goad. We quote green in bags as follow- 
Rio (new season), 19 to 21c.; East Indian, 27 1030c. : South Ameri 
can, 21 to 23c.; Santos, 20 to 22'Ac.; Java, 28 to 33c.; Mocha, 30 to 
35c.; Maracaibo, 21 to 23c.: Jamaica, 21 to 25c.

Rice—The local market is quiet and unchanged. We quote 
“ B,” 3X to 3 Hc-i extra Japan, 5)4 to 5 ; imported Jap in, 5g tn
6)4c.; tapioca, pearl, 3)4 to 5>4c.

Spices—Pickling spices are still occupying the chief attention. 
We quote: Pure black pepper, 10 to 12c.; pure white, 18 to 25c. 
pure Jamaica ginger, 23 to 25c.; cloves, 1510 20c.; pure mixed 
spice, 25 to 30c.; cream of tartar, French, 25 to 27c.; ditto, best. 
28 to 30c. per lb.

Nuts—There is the usual seasonable trade doing at unchang
ed prices. We quote : Brazil nuts, 11J4 to 12 )4c. ; Sicily shelled 
almonds, 25 to26c.; Terragona almonds, 1410 iq)4c.; peanuts, 10 
to 12c. for roasted and 7 to r>c. for green; cocoanuts, $4.50 to $5 
per sack; Grenoble walnuts, 14 to 15c.; Marbot walnuts, 12 to 13c.; 
Bordeaux walnuts, 10 tn 12c.; Sicily filberts, 9 to 10c. for sacks and 
io)4 to tic. for small lots; pecans, 10 % to lie.

Su<;AR~There has been no material change in’the local situation. 
If anything, the demand is not as g >od as it was a week ago, although 
the quantity going out is fair for the seison. In New York there 
have been sales at recent highest quotations, but the bulk of the 
holders are unwilling to let their supplies go, anticipating further 
advances, while the refiners take willingly everything that is offered 
and look for tmre. The reaction in London and Paris is said to be 
due to more favorable weather reports on the continent, which might 
lead tothe modification of Mr. Gieseker’s estimate. At the momeir 
however, Mr. Licht still adheres to his original estimate of a shore 
age of over 1,000,000 tons in the beet crop. We quote: Granulated, 
No. 1, 4)4 to 4Xc.; do, No. 2, 4%c.; yellows, 3)4 to 3.85c.; Deme 
rara, raw, 3)4 to 3 >4c.

SYRUPS—Owing to the reduction in the price of corn syrup, 
there has been a good deal of this commodity se ling during tin: 
past week. In sugar syrups there is scarcly anything doing. Wi 
quote : Dark, 30 to 32c.; medium, 33 to 35c.; bright, 40 to 42' 
Corn syrup we quote as 'ollows: 2 gal. pails, $1 ; 3 gal. pails, $1.51- 

kegs, 3)4c. per lb.; half-bbls, 3c.; bbls., 2)ic.
Molasses—There is an increasing trade doing, although tin 

volume of bu iness is not of large proportions. Prices are as before

EDINBURGH SYMINGTONS

IS UNEQUALLED

ORDER
NOW

W. B. BAYLEY & CO., Wholesale Agents, 42 Front Street East, TORONTO
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English

Malt

Six GOLD Medals
GRIMBLE & CO., Ltd., LONDON, N. W. ENG

& Co. TorontoSamuel

.. OPART’S SPECIALTIES..
HIGH CLASS - - GREAT NOVELTY - - GOOD PROFIT

(MART'S PICKLE - and - ODART'S SAUCE
ODART & CO.. PARIS, FRANCE, AND LONDON, ENC.

Çû ce/J i
TEI.I.S what to buy and how to sell it ; gives a 

regular course of Window Dressing, Store 
Management, Advertising ; describes all new 

goods, etc. What more do you want ? One Pointer 
from a single copy should net you at least Two 
I lollars. Twelve copies, or one year, should net you 
Twenty-four Dollars. T his is a fact, and the reason 
we have subscribers

Send lor Samples

You can increase your trade by sup
plying your customers with clean, 
fresh, appetising, and at the same 
time cheap, Sausage. The cold 
weather is the time for them. Also

BRAWN, POTTED FEET,
HEAD-CHEESE, POTTED TONGUE, 

ETC., ETC.

F. W. FEARMAN
HAMILTON

1 For..........  I

25 cents\
We will mail you a valuable T 
little book on ♦

BUYING t
SELLING AND 

t HANDLING OF TEA
I
♦
X

CLUBBING RATES

The Dry Goods Review and 
The Canadian Grocer

This is a complete and use
ful work, which every grocer 
should have in his possession.

Thc MacLean Publishing Co.
2ti Front HI. Went, Toronto.

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦

DURABLE PAILS and TUBS. For STRENGTH,

"lllimuill

OF NEWMARKET, ONT.,
Tue goods are hooped with Corrugated Steel 

UiMips, sank in grooves in the staves and cannot
With

»ps. suns in grooves in tne staves and cannot 
- >ibly (all off The hoops expand and contract 
-h the wood. BEST GOODS MADE.

h presented by
Chat. Boeckh & Sons, Toronto,

H. A. Nelson & Sont, Montreal.

$3.00

THE DRY GOODS REVIEW
TORONTO .... .... MONTREAL

. McLEAN 6 CO.,
PRODUCE COMMISSION MERCHANTS,

17 Lolborne St.. TOROMO

Agents for the Chesley Creamery butter, which was 
awarded First l’riie at the last Industral Fair in 
Toronto.

Consignment solic ted of Kgg-, buiter, Cliee-e, 
Lard, 1‘oultry, and Fruit.

35 Years’ World-Wide REPUTATION

PURITY AND

FLAVOUR.

ooVsoirs
<?-£>0Ur
X * nij

c° With MILK, for 
CHILDREN d INVALIDS. 

Makes DAINTY DISHES for 
Breakfast, Dinner and Supper.

NO PA KET GENUINE 
WITHOUT THESE C. >0 
S/â ha TURES— /ZTffflf

SOLE AGENT FOR CANADA, Write for samples and quotations
JOHN A. ROBERTSON, Board of Trade Building, MONTREAL

1
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We quote : New Orleans, bbls., 30 to 32c.; half-bbls., 33% to 35c.; 
Barbadoes, bbls, 31 to 35c.; half-bbls., 33 to 37c.

Tea—There is no material change in the situation. The chief 
demand on the spot continues to be for Ceylon and Assam teas at 
from 17 to 2cc. There is a fair demand only for Japan teas, and 
low grades are scarce and dear. Green teas are still in good de
mand. We quote ruling prices to retailers : Young Hysons, 12 to 
18c. for low grades, 24 to 27c. for mediums, and 30 to 45c for high 
grades ; Ch na Congous, 14 to 18c. for mediums, and 25 to 35c. for 
high grades ; Japans, 15 to 20c. for mediums, 28 to 35c. for high 
grades ; Indians and Ceylons, 18 to 22c. for mediums, and 30 to 65c. 
for high grades.

Dried Fruit Local stocks of currants are now fairly com
plete, having been augmente i by the large shipments. The demand 
is fair. We quote : Fine filiatras, in half-bbls , 3)4 to 4' .; ditto, 
cases, 4 to 4 '4c.; ditto, half-cases, 4 )4 to 4 )4c ; Casalinas, cases, 
4% to 4c.; half cases, 5 to 5)4c.; Vostizza-', cases, 5)4 to 6c.; ditto, 
half-cases, 6 to 6)4c.; ditto extra fine, 6)4 to 7c. ; ditto, half-cases, 
7 to 7 )4c. Valencia raisins continue in demand. There is a little in
quiry for new season's California lo ise muscatels. We now quote : 
Fine off s'alk, 4)4 to 5c., according to brand; selec ed, 5% to 6c. Old 
fruit we quote as follows : Off stalk, 75 to 80c. per box ; selected, 
85 to $1 per box. California loose muscatels (new season’s), 4 crown, 
7c. ; 3-crown, 5 '4 to 5 )4c. per lb. Malaga raisins, new season’s, are 
quoted nominally as before : London layers. $2.20 to $2.50 ; extra 
dessert, $3 75 to $4 ; connoiseur clusters, $3 to $3.25. California 
prunes are n w offering, and we quote them as follows : 50-60 
to box, 9)4c. per lb.; 60-70 to box, 9c.; 70-80 to box, 8)4c. per 
lb. We quote Bordeaux prunes nominally at 4)4 to 6)4c. 
California evaporated fruits are beginning to be enquire! after 
again, shipments of new season’s goods having arrived. We quote : 
Pears, n)4c.; apricots, in boxes, 15 to 16c.; peaches, in boxes, 
12Xe- Cal forma figs are selling well, and they show excellent value 
this season. Other kinds are not receiving much attention yet. 
We quote : 14 oz , io)4c ; 10 lb., lo)4c. for 5-rowed, and 12)4c. for 
4-rowed ; 14 lb., lie.; 28 lb., 16c. Dates are dull and unchanged 
at 4#c. up.

Green Fruit—The feature in the market is the continued 
high price of lemons, though these are a little lower than last week. 
The receipts are n >t large, and the demand at quotations is small, 
retailers apparently holding off in the hope of lower figures. De
spite the fact that the call for cranberries is not as vet very marked, 
these berries, of which some Cape Cod are on the market, remain 
high in price. In fact, they are higher than last week. The apple 
crop s’.ill promises to be large, but other domestic fruits have 
ceased to come in. In oranges the only kind in the market are 
Jam licas, which hold their pri^e. Prices are : Lemons—Sorrento 
and Verdilla, in boxes, $9.50 to $10; Malaga-, in half chests, $10 to 
$10 50. Onnge,—Jamaicas, in boxes, $4.25 to $4.75; in bbls, $8 
10 $8.50. Bananas, $1 to $1.50 ; cocoanuts, $3 50 to $4 a sack ; 
cabbage, 75c. to $1 per bbl. ; Canadian tomatoes, 10 to 20c. per 
basket; green apples, $1.50 to $2.25 a barrel ; muskmelons, $1.75 
per bbl. ; grapes, 4 to 5c per pounr ; Canadian peaches, 75 to 85c 
per basket; Bartlett pears, $1.25 per basket; other grades, 60 to 
75c.; Spanish onions, 75 to 80c. per small crate ; Portugal onions, 
$2 per Urge crate; sweet potatoes, $3.50 per bbl.; cranberries, $9 to 
$10 per bbl. 4

Butter—There is an increasing demand for good bqtter, but 
poor qualities are unsalable. Prices are : Old summer dairy and 
store packed, 5 to 9c.; fresh prints, 16 to 17c.; fresh tubs, 15 to 16c. 
Fresh c eamery—Tubs, 19 to 20c ; pound prints, 21 to 22c.

Cheese Local buyers are still offering 7)4c. for August Can
adian makes, and 8c. for the balance of the season. Last August 
and September makes bring 10 to io)4c.

Eggs—Fresh eggs are higher and firm at 15 to 16c. per doz. 
Pickled are quoted at 13)4 to 14c.

Country Produce.--Beans—Have declined in price owing 
to plentiful stocks. Now quoted at Si.15 to $1.30. Dried apples—

Unchanged at 5)4c. per lb. Evaporated apples—Unaltered at 7c. 
per lb. Potatoes—Still offering at 25c. per bag by the carloa l.
Honey—S rained, in bulk, is still quo ed at 8 to 9c. per lb. In the 
comb honey brings $1.50 to Si.80, according to quality. Hops 
Are quoted : Canadian, 6)4 to 7j£c.; Pacifies, 14c. Dressed bee: 
veal and mutton by the carcase- A little easier in some lines. V 
quote : Beef, first-class, $7 per 100 lbs.( fair to middling, $5.501 1 
$6.50; rough and inferior, $4 to $4.50.V Lamb, 5 lo 5)4c. per In 
Mutton, 4 to 5c. per lb. Veal, 4 to 6%c. for first quality.

Provisions and Dressed Hogs—Packers have begun work, 
and hogs are coming in pretty freely. They are quoted at $5.15 t.i 
$5.25, and are likely to go lower. Products are a little lower in some 
cases. We quote : Dry salted meats—Long clear bacon, 6%c. for 
carload lots, and 7%c. for small lots ; backs, 7% to 8c. Smoked 
meats—Breakfast bacon, io)4 to 1 ic.; rolls, 7\o 7%c.\ hams, largt 
22 lbs. and over, io)4 to lie.; medium, 15 to 20 lbs, 11 )4c.; small 
hams, 11 to n)4c.; pickled, 10c.; backs, 10 to io!4c.; picnic hams
7) 4 to 8c. Lard—Pure Canadian, tierces, 7)4c ; tubs, 8)4c.; pails,
8) 4c. Barrel pork—Canadian heavy mess, $15 ; Canadian shorl 
cut, $16 ; clear shoulder mess, $13 50 ; shoulder mess, $13

FLOUR and Feed—Wheat is quoted thus : White, 66)4 to 
67)4c per bushel ; red, 66 to 66)4c.; goose, 55 to 56c. Oats, 
quoted at 28 to to 28)4c. per bushel. Barley, quoted at 35 to 41 < 
per bushel. Flour maintains a comparatively firm tone at last week's 
prices, viz.: Straight roller, $3 05 to $3 10 ; Manitoba, $3 90 to $4 
patents, $4 15 to $4.25.

Breakkast Foods—Are somewhat lower owing to the sea 
son’s I irge crops of grain. We quote : Stand ird oatmeal and 
rolled oats, $3 25 to $3 55 ; rolled wheat, $2.10 in 100 lb. barrels ; 
cornmeal, $3 ; split peas, $3.25 ; pot barley, $3 40

Baled Hay—Quoted thus : In carloads, $12 50; in small lots, 
$13.50 to $14.

Fish—Trade is very good and supplies are larger. Frozen 
lines will soon hold the market. Oysters are quoted at $1.25 
for standards and $1.75 for selects. We quote fish : Skin
ned and boned codfish, 6)4c.; boneless fish, 3)4 to 4c.; haddock, 5 
to 6c.; Labrador herring, $3.25 to $3 50 per half barrel and $5 50 to 
$5.75 per barrel ; Newfoundland herring, $2 50 per half barrel, and 
$4.5010 $4 75 per barrel ; fresh water salt herring, $3 per barrel : 
b ueback herring, 3c.; pike, 5 to 6c. per lb; flitched cod, 5c.; fin
nan baddies, 7)4c.; Digby herring, in bundles of 5 boxes, 11 c.; do., 
lengthwise, 10c.; large halibu1, 12 to 15c.; Georgian Bay trout, 6)2 
to 7c.; whitefish, 8 to 9c ; Kestigouche salmon, 20 to 25c.; British 
Columbia salmon, 12 to 16c.; mackerel, 20 to 25c ; steak cod, 6!2 
to 7)4c.; haddock, 5c.; black bass, 9 to io)ic. Fresh Lake Eric 
herring, $3 per hundred.

Salt— With trade fair, prices are : Barrels, 85c.; coarse sack- 
58c.; fine sàîkr, 602.; driry, $1 25 ; rock, $10.

Hides, Skins, Wool and Tai.low—Hides are weaker still 
than last week. Dealers are paying 7, 6 and 5c. respectively fm 
Nos. 1. 2 and 3 green, and asking 8)4 to 8>4c. for cured.

Sheepskins—Lambskins and shearl ngs remrin at 70c.
Wool,—Trade continues quiet. We quote ; Fleece combin,. 

from 23)4 to 25)4c ; rejections, 17)4 to i8)4c.; unwashed, 13)4 t 
l4Xc.

Petroleum—Trade is good and we still quote in 1 to 10 bid 
lots, imperial gallon, Toronto . Canadian, 16c; carbon safety, 181 
Canadian water white, 18c.; American water white, 20)4c.; phou 
gene, 21)4 to 22c.

NEW BRUNSWICK MARKETS.

Office ok The Canadian Grocer.
St. John, N. B., Oct. 17, 1895. 

Business has been more active during the past week. In whole 
sale grocery lines the coming into the city of the outside mercham 
tended to quietness, as they came for a holiday and not to buy good 
Merchants here did not like to trouble them, but wished rather M

(Continued on page 108.)

V, -.***,, "<<39
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OUR
SPECIAL
ADV.

INDIAN AND CEYLON
In lead packages only. I lb. and 1-2 lb. packages. 

Lead lined cases, each 60 lbs. assorted.

We carry a most complete slock of 
Fancy Goods and Jewelry. . . .

J. F. RAMSAY & CO.
WHOLESALE TEA IMPORTERS

14 and 16 Mincing Lane Toronto.
JU8T ARRIVING

Cuff anil Collar Huttons, Side Combs and 
Hairpins, Pipes, Purses, and General
Sntallwares............................

Semi for Catalogue.

Porter, Teskey & Co.
454 St. James St.

MONTREAL

“Instantaneous'’
Tapioca

♦♦♦♦♦♦♦♦♦♦

)()U WAIST 
SOMETHING NEW
I • please and interest the old customer 
and to attract new ones.

Instantaneous Tapioca will do all this 
.il more: it will please you with its sale.
Ordinary Tapioca requires soaking over 

i dit and long cooking. Instantaneous 
i eady in fifteen minutes.

Recipes by M. Francois Tanty, ex-chef 
Napoleon 111., for all sorts of dainty 

■ lies accompany each case.
•Sold only in packages. Order at once 

1 >ugh your wholesale grocer, or direct
I .m

HOWE, MclNTYRE CO.
461 8t. Paul Street

MONTREAL

Fine Fruit Tablets

KjJMNLTOIIlSM'
«l>ICIOUNSz^Z

PURE
FRUIT TÂBLtrsJj

ENGLISH FORMULA 
TABLETS

Have been our specialty 
and have been a success. 
Packed in elegant Flint 
Glass Jars, large glass 
stopper, the finest pack
age in the Dominion. 
Also in round jars, similar 
to English, but made two 
inches shorter to fit ihe 
ordinary shelf. A large 
variety. List of flavors 
and prices on application.

G. J. HAMILTON 
& SONS

PICTOU, N.S.

r/{. J HAMILTONiSONS,
PICTOU.N.S

PURE
FRUIT TABLETS

»
•a**®!'Sags1

mm

Batty & Co.
London, England

Batty's Nabob Pickles 
Ciown Pickles...
Batty’s Nabob Sauce 
Batty's Woiceslei Sauce

For Sale by Leading Wholesale Grocers
Canadian Agents :

J. A. GORDON A CO.. Montreal
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J OHN AULD . .
Proprietor

Corks and 
Bungs

Canadian Cork Cutting Co’y
BY PATH NT MACHINERY.

Office and factory: 642 Lauauchetiere, Cor. Chennevllle St.

Every «lesrript ion of Cork* on Hand ami Cut loonier: 
also Cork Wood ami Cork Life I'renervern. MONTREAL

Am. ok Haki» ani> Soi l Wooif Taps, Hi nos, Spiles, Caps.
hoi i i.in'. Wire x ni> Wax. Cork 1>kivin«. ani> Cappixo Machines, Capsules, &«•.

. . . Cane Bottle Baskets, Tin-Foil . . .

I.B.SHAFFNER &C0.
GENERAL COMMISSION 
MERCHANTS ♦ H al ifax

Flour, Oats. Grain, Cheese,
Feed, Hay, Butter, Etc.

Handled on Commission.

Liberal Advances made on Consignments.

PROMPT RETURNS References . . .
Halifax Banking Co.

Money

There 
Is

In handling a complete line 
of our fine ready-made

L
We buy the best materials at 
prices that enable us to sell 
the finished goods at very 
low prices. Watch for our 
salesman or send for samples. 
We know we can please you.

The THORPE MANUFACTURING CO.
Wholesale manufacturers of fine ready-made doth inn

25 Melinda St. - - Toronto.

The eloquence 
of Daniel Webster

If applied to our goods, would not convince you of their sup
eriority half as much as a personal examination. To say that 
they are absolutely pure and packed with closest attention to 
cleanliness and wholesomeness leaves much unsaid The 
goods themselves best proclaim their own virtues.

IKAIII. MASK

neats
fruits
Vegetables

Delhi Canning Co.
DELHI, ONT.

3
3
5

3
3
3
3

3i
3
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It is really true that

ONDON
HMUoUtUTT

Mustard
Has over One Hundred and Fifty- 

three Years Reputation
NO MISTAKE IN ' KEEN’S

" Victoria. linv. NIII I Mil tiesPouml t-ihi*. 3 doz. in 
| oz tins, 3 iloz. in ease 

luz tin*, 4
,’IB till*. «loZ. ill t'-MML

U. K. M AIITKK & SOS 
Burton* Bukina Powder 
lit sealer iars. 2 iloz. in i u*<

>. « si rings 
î. 1 strings 
ll. 3 strings

‘ Standard. select. 8. 4 strings 
* Siumlunl. jjjjjnl 7. 4 »t rings 

t» 3 strings 
3, 3 strings

CANNKI» (MMIIIH.

Tokosto, Get. 17. 1803. 
Hus list is corrected every Thursday Thu 

un: solicited for publication, uml un 
u< hqualitii sandqiiantilirs us un- usually 

i-ri <1 By retail dealer* on the usual terms 
In

-•ids in lur^e lot* uml for |irom|il |»uy are 
ally obtainable ul lower price* 

v >i • |notation* in tlioulvnurtiinrnlareunder 
lirvrt control of the Kditor. uml arc not 

i lor or ilovloreil By uny mamifaet uringoi

Polishing rust 
(3 iloz in Ih.x) 

In liotllv*
l in. scuicr jurs, i uoz 
I11 III. jelly jurs, 2 iloz 
14 II. 11 2 “ Polishing ( ream 

(1 gross vases) 
III l.otlll V. Nl

33 
2 23
1 ‘.«u

2 IB. fum y enamelled tins, 2 iloz 
Ih. tins, 2 iloz. in east 

• •11. ** 3 
Mil. " 4 

Gold Medal
lli. paper puvkuge. Ill Hi in Box

lilai kls-rrivs. JÎ 
Bluvls rrivs, 2

t lu i l ies, red puled. 2

Silled sell-el 
Kxtru sifted 

urs. Bartlett. 2 s’ 
Sugar. 2 

l’un apple. 2 s 
3 s

IVaiiics. 2 s .
3

luuis. Green Gages, 2 
IsiinBurd 
lluiiisnn Blm 

Pumpkins. 3 s
g;dl<

Kuspls-rru », 2 s 
Strawls-rries. choice. 2 
Suvvolusli. 2 
ToinuliH-s. 3 s

i.nix house unless given under their name,
mg resen. .1 to exclude such firms 

not furnish reliable information
BAKING POWIIKK.

w Drift

In Metal Tul

Small In patent stop|s rnl ls.ttles,
Kisingc uttuelieil ÿO Wl

No 1 I 33
2. ** |H-r gross. 25 Ulli ms, 4 doz in cast

2
I

It UII.I.XKH at, I t. . PKi.l’KIKTt.HM 
Diumoml

11 IB. tins, 4 oz. eases 0 f»71 -
•4 II. tins, 3 iloz ease*.......................... I 17
1 IB tins. 2 iloz eases . 1 08

HUM II III.XI KIM.
No. 4 

'i N..
•I No 8 
♦ No 10

KKKNVII I.KKMHlNti
No 7, 1 in 2iloz in l 
No 4, 1 or 2 doz. in Imx

*4 1*1 
4 30

À 23
V' m i

1 33
|H-r gloss

! »iilllinii.il _
lins, 4dug

3 
2

'.B, Boxes

1.1 MMI.KN lilins

BtwUni Baking I'owder, l-IB. tin*... >1 2

75
, I 33
I IBs » 23

per do/. Stundard Baking Powder, l IB li 
Jersey 1 'ream It kg Powder, U II

Si II
I'lU.WS PXIIISI X \ ll KSKINU

HI UK II XI»BLACKING.
ITHK III. 1.1» per iloz

IB. euiiH, 1 doz. ill
Kei-kitl S Itlaek la-ad, |s-r Ih.x

Kai h Box eontains either I gross, 1 
oz., *4 gro, 2 oz , or gro I

I » % Y X MAKTINs III. XI KINO

I Boxes of 3 doz. each 
No I size (4 gross to a ruse)
No. 2 size 3

No. :» size 2
KuiImm iI 97 4
Pints, A (ti doz, |s:r lA.l) .

B •
(MS

Bussei Pasti 
(3 iloz. in Ih.x)

No. 1. In tin.» ................................  $ 3 75
2 “ 5 63
3. w ......................................... 7 85

It asset ( 'num
(1 gross vases) per doz

No 1. In Ih.uK* .............................. 3 0»)

Silver Star Stove Pasti 
Dixons ('arBiirvt of Iron Htovi 

Polish. 7«K doz
BI.UK

tir.KN h oxniKi»
1 IB liai ki ts 
4 »

Itei kill s Si i nan - Blue, 12 IB Box 
Keekilt s Square Blue, 3 Ih.x lot*

COKN BID MIMS.

^ IB. euiis, 1 uml 2

lti oz. can*. 1, 2 uml 4

12 oz vans, 2 and 4

»z can*. 2 to 4 doz 
in

6 oz. run», 2 and 4 
doz. in caw

m
H 00 
6 uo

IT 3 aV ‘'

2 33 
1 23

>ri|im s. key oiH-iii-r. *,a*
Ktq. tine Fr eh. k op • . s Oil

..............................................o w;
« - •• •• ‘-S ÜW4

*ok s hrieml
1. in 2 and 4 doz. Ih.xum 

in 4 d z. Boxes
2. in 6 

12. in 6
3. in 4

» 2 40 
2 10 ( -ar|*-l Brooms 

" Imperial," extra tine, 8. 4 siting* 
•• “ 7, 4 string*

Sardines, other Brands i*-‘4 11 tl It, 
I* 4 C . Y* tin* 0 23 

•/, • - .... 0 33

9943



98 THE CANADIAN GROCER

1

A new cold water starch prepared especially 
for fine laundry work. It requires no boiling 
and is ready for use instantaneously.

Manufactured only by

Benson s Enamel 
Laundry Starch I

$%
g%
IITHE EDWARDSBURG STARCH CO.

whXsh;=,°'<nv " Cardinal, Ont. ^

Sardines, Amer.,

“ Mustard, % size, case»
50 tilth. per 100..........................  H

M A KS 11 A 1.1. Si IX).» HI JOT LA
Fresh Herring, 1-lh................... J
Kippered Herring. 1-11» \
Herrings in Tomato Sauce.... 1
Herrings in Shrimp Sauce 2
Herrings in Anchovy Sauce 2
lIcrringH a la Sardine 2
Preserved Bloaters...................... 1
Real Findon Haddock 1

CANNED MEATS
(CANADIAN) 

Comp Corn Beef, 1-11». cans

J 09 
) 11

I 15 
98 

I 90

Minced Callups 

Lunch Tongue

Knglish Brawn 
( ami» Sausagv

Sou|»s, assorti <1 

Soups and Boull.

CHEWING HUM.

AllANS Si HONM CD. per l»OX
Tutti Frutti, 36 5c bars.......................... $1 20
Pepsin Tutti Frutti, 23 5c packages .. 0 75 
Pejisin Tutti Frutti, in glass-covered

boxes, 23 5c packages .......................... 0 80
Horehound Tutti Frutti, glass to|»s, 36

5c packages.............................................. 1 20
Cash Register. 3905c liars and pkgs .. 15 00 
Tutti Frutti Show Case, 180 5c bars

and packages .......................................... 6 50
Glass Jar with Pepsin Tutti Frutti,

115 5c packages ...................................... 3 75
Tutti Frutti Girl Sign Box, 160 5c

bars and packages.................................. 6 00
Tutti Frutti Cash Box, 160 5c bars

and packages . ...................................... 6 00
Variety Gum (new), 150 le pieces ---- 1 00
Orange Blossom, 150 le pieces.............. 1 00
Flirtation Gum, 150 le pieces.............. 0 65
Monte Cristo, 180 1c pieces .................. 1 30
Mexican Fruit, 36 5c bars...................... 1 20
Sappota, 1501c pieces.............................. 0 90
Orange Sap|»ota, 160 le pieces.............. 0 75
Black Jack, 115 le pieces ...................... 0 75
Red Rose, 115 le pieces.......................... 0 75
Magic Tri. k. 115 Ic pieces...................... 0 75
Red Spruce Chico, 200 le pieces..........  1 00

CHOCOLATES & COCOAS.

CoilflHli. perdoz.
Beardsley's Shredded, 2 doz. pkgs---- 0 90

Sliced
Beef.
key, 2 doz.,
per doz. 32.85.

ItearilNley’H
lionclcHM i>er
Herring, do/

2 doz.... £l 44

itntistofct

CAPBUKYH. perdoz.
Cocoa essence, 3 oz. packages.............. *1 65

|s:r lb,
Mexican chocolate, % and % lb. pkgs. 0 40
Rock Chocolate, loose................................  0 37%

" 1-lb. tins........................ 0 40
Cocoa Nibs, 11-lb. tins................................  0 40

TOiniLNTKR, MITCHKLL dl CO.'H.
Chocolate per Ilk

French, %'s 6 and 12 lbs ............ 0 30
Caraccas, %'s 6 and 12 lbs.......... 0 35
Premium, %‘s 6 and 12 ll*s........ 0 30
Saute, %'s 6 and 12 lbs.................... 0 26
Diamond, %'s 6 and 12 lbs.......... 0 22
Sticks, gross boxes, each ................. 1 00

Homeopathic, %'s, 8 and 14 lbs.. 0 30
Pearl. 7............................. 0 25
liondon Pearl, 12 and 18 “ .. 0 22
Ris k    0 30
Bulk,in boxes........................................ 0 18

1st doz.
Royal Cocoa Essence, packages..........  1 40

Cocoa kits'. peril).
Case of 112 lbs each ...................... 0 35
Smaller quanti tics ............................ 0 37%

KRYH.
(A. P. Tippet St (Ut., Agents.) 

Chocolate
Caraccas, %‘s, 6-lb. boxes..............
Vanilla, %’s..........................................
"Gold Medal " Sweet, 6 lb. bxs.

0 42 
0 42 
0 29

Pure, unsweetened, %‘s, I» lb. bxs. 0 42 
Fry s " Diamond," %'s, 61b. bxs. 0 24 
Fry s " Monogram," %'s, 6 lb. bxs. 0 24 

Cocoa perdoz
Concentrated, %'s, 1 doz. in box.. 2 65

iii«.
Homeopathic, % s. 14 lb. boxes

% lbs 12 lb boxes.

5 00 
9 65 
0 
0

JOHN P. MOTT Si CO.'H.

(R. S. Mclndoc, Agent, Toronto.)
Moll 's Broma.................................. per lb. 0
Mott's Pre)>nrcil Cocoa .......................... 0
Mott's Homeopathic Cocoa (%'s)----- 0
Mott's Breakfast Cis:oa (in (ins).......... 0 45
Mott's No. 1 Chocolate .......................... 0 30
Mott's Breakfast Chocolate.................. 0 28
Mott s Caraccas Chocolate .................. 0 40
Mott s Diamond Chocolate.................. 0 22
Moll's French Can Chocolate.............. 0 18
Mott's Navy or Cooking Chocolate .. 0 27
Mod 's Cocoa Nibbs.................................. 0 35
Mott’s Cocoa Shells.................................. 0 05
Vanilla Sticks, per gross ...................... 0 90
Mott's Confectionery Clns-olulc. 0 21 0 43 
Mott's Sweet Chocolate Liquors. 0 19 0 30

COWAN COCOA AND CHOCOLAT* CO. 

Hygienic Cocoa, % lb. tins, per doz.. $3 75 
Cocoa Essence, % lb. tins, per doz.. 2 25 
Soluble Cocoa. No. 1 bulk, per 11» ... 0 20 
Diamond Chocolate, 12 11». boxes,

% 11» cake, per 11,.................................. 0 22%
Royal Navy Chocolate, 12 11». boxes,

% 11, cake, ,HT II. . 0 30
Mexican Vanilla Chocolate, 12 11». 

boxes, % II». cake, per lb.................. 0 35
WALTER BAKER & CO.'H 

Chocolate
Premium No. 1, boxes. 12 lbs. each.. 0 42 
Baker's Vanilla in boxes, 12 lbs. each. 0 50 
Caraccas Sweet, in boxes, 6 lbs each. 0 37 
Vanilla Tablets, 416 in box, 24 ls,xes

in case, |s:r box, net.............................. 4 20
German Sweet Chis olale 

Grocers' Style, in boxes, 12 lbs. each. 0 25 
Grocers Style, in boxes, 6 lbs. each.. 0 25 
Eight cake» In the lb., in bxs, 6 lbs. e. 0 25 

Soluble Chocolate
In canisters, 1 11»., 4 lb. and 10 lb---- 0 50

Breakfast Cocoa
In bxs, 6 and 12 lbs. each, % lb., tins. 0 49

COFFEE.

Green.
per II

Mocha.............................................. 0 28 0 30
Old Government Java .............. 0 30 0 33
Rio...................................................... 0 20 0 21
Plantation Ceylon...................... 0 29 0 31
Porto Rico...................................... 0 24 0 2s
Guatemala...................................... 0 24 0 2».
Jamaica .......................................... 0 21 0 22
Maracaibo...................................... 0 21 0 25

TODII(INTER, MITCHELL Si CO. 'H
Excelsior Blend .................. ....... 0 34
Our Own " .......................... 0 32

ïsiguàya " .......................... 0 2s
Mocha and Java................ 0 35
Old Government Java . 0 30 0 32 0 3»
Arabian Mocha .......................... 0 3..
Maracaibo...................................... 0 28

0 25
0 3o
0 27

!>KU<iS AND CHEMICAL*.
*0 02 *0 03

Blue Vitriol .................................. 0 06 0 07
Brimstone...................................... 0 03 0 03

Camphor.......................................... 0 80 0 85
Carbolic Acid .............................. 0 25 0 50
Castor Oil, 1 oz. Is»lllc, p gross 4 30

2............................. 6 0o
3............................. 8 4L................. 10 on

“ % pint " 12 on
Olive Oil, % pis , 2doz. to case

“ pints, 2 doz. to ease.
2 50

E|»snm Salts].................................. 0 02 0 02
Extract Is»gwood, bulk.............. 0 13 0 II

0 15 0 17
Gentian ........................................... 0 10 0 13
Glycerine, per lb.......................... 0 17 0 Is
Hellebore ...................................... 0 16 0 17

5 50 
0 26 0 30

Saltpetre.......................................... 0 08 4 0 0
Soda, Bicarb. |»er keg ............ 2 75 2 90
Sal Soda.......................................... 1 00 1 25
Madder .......................................... 0 12% .

EXTRACTS.



THE CANADIAN GROCER ‘.*9

CREAM SODAS See you handle our Cream Sodas in tin boxes. No more 
stale goods, no matter how long you keep them. Always 
nice and crisp. They are the product of painstaking people 
You won’t make any mistake in recommending them to your 
customers. Order a case at once. Put up by us only.

The Toronto Biscuit <£ Confectionery Co.
Henry C. Fortier 7 FRONT STREET EAST, TORONTO. Charles J. Peter.

I , u i, Brand (Greig &('-».)

■a,, ..FW&ffiY 1 OZ. London---- gross 6 UU
Sr.A-dEV 2 •• Anchor “ 12 00
Vt i TET/ 1 ‘ Flat Crown “ 10 80

2...................................18 00
2 •• Square .... " 21 00

*'2%“ Hound .... M 24 00
4 oz Glass Stopper.................... doz. 3 50
8..............................................  ‘ 7 00
Parisian Essence.......................gross 21 00
Ketchup, Fluted Bottles---- gross 12 00

Screw Toji ................ “ 21 00
“ S. At I. “ High Grade"

in:r doz .................. 3 50
IV|’|ier Bailee, |ht gross.................. 15 00

FLUID HKKF.
JOIINKTOM’M, MONTREAL.

Flui.l Beef No. 1, 2 oz. tins ..............$ 3 1*1
No. 2, 4 oz. tins ............. 5 00
No. 3, 8 oz. tins ............ 8 75
No. 4, 1 III. tins................  14 25
No 5. 2 IK tins 27 00

hi annual 2 oz. I Kittles............................ 3 00
4 oz. "   0 00
8 oz. “   9 00

16 oz “  12 75
Fluid Beef Cordial 20 oz Isittles ... 15 00
Milk Granules, in eases, 4 doz.............. 6 00
Milk Granules with Cereals, in eases,

4 doz .................................................. 5 C

FRUITS.
KOKKION.

(’miaul* Provincials, Kids ..
" V. Mils ..

Filiatras, Kids..........
" % I.KIs

" Pat ras, Kids..............
;; % Kids..........

VosLizzas, cases —
I’aiiarete. cases ..........................
Bales. Persian, lioxes ..............
I Kleme, 14 os......................

" Bill.
“ 1811.
“ 2811.

P .ues Bosnia, cases..............
Bordeaux......................

P ‘i -ms Valencia, off stalk..
Fine, off stalk (new)
Selected (old) ..........
Lagers (old)..............
Sultanas......................
Cal. Loose Musca

tels 50 IK. lioxes .. 
Malaga

I..... . Iziyers..............
Extra Dessert.................
Com. Cluster ..............

i nions Sorrento and Ver
dilla, boxes ..............
Malagas, half chest...

II *nges Jamaica. |s*r box__
Jamaica, |M-r lihl....

IMIMKSTIC.

|*rr IK. 
0 03U 0 04 
0 03 •„ 0 <H% 
0 04% 0 04% 
0 04*4 0 04 V, 
0 04% 0 05 
0 04', 0 OSG 

0 05'..
0 or.'/û 0 07% 
0 08 0 08Vs
0 04% o Of.
0 09 Û 10%
o 11% o 12%
.... 0 15

0 16 
0 04'.. 0 05 
0 05% 0 07 
0 04' " II 06'3 
0 03 * 0 03', 
0 05 0 05'/.
0 04% 0 Of. " 
0 04 0 06
0 05% 0 08

0 04 0 05%
2 20,H 2 Zi*
3 75 » 00
3 00 3 25

9 50 10 00 
10 00 10 50 

4 25 4 75
8 00 8 50

I ides, dried, |ht IK.................. 0 05Vi 0 06%
‘ cva|Niratcd...................... 0 07 007'

FOOD.
.in peas......................................................Ssae1"

Barley .................................................. 3 75
.rl Barley, XXX.................................. 6 50

KOHINMMN'h IIARLKY A NI» UROATH.

eat Barley, % IK 
f IK.

G mats, % IK. tii 
f IK tii

1 25
2 25 
1 25

OILS.

1 T Nails From Toronto
50 to 60 ily basis ..................
40 dy..........................................
30 dy..........................................

20 16 and 12 dy .............................. 2 65
10 dy...................................................... 2 70
8 and 9 dy .......................................... 2 75
6 and 7 dy 2 90
5 dy ...................................................... 3 10
4 dy A P.............................................. 3 10
3 dy A P 3 50
4 dy C P 3 ill
3«lyCP.............................................. 4 10

Horsk Nails
Canadian, dis. 55 per cent.

Hor.sk Shoes
From Toronto, per keg.................. 3 60

Screws Wood -
Flat-head iron, 80 ». e. dis.
Round-head iron, 75 p. e. dis.
Flat head brass, 77% P e. dis. 
Round-head brass, 72% p. e. dis.

WIN now Glass. |To llnd out what break 
any required size of pane come* under, 
add its length and breadth together. 
Thus in a7x9 pane the length and breadth 
come to 16 inches, which shows it to In- a 
first break glass, i.e. not over 25 inches in 
the sum of its length and breadth.)

1st break (25 in. and under).................. 1 15
2nd '* (20 to 40 inches)....................... 1 30
3rd “ (50 to 60 inches) 2 90
4th “ (51 to 60 inches) 3 20
5th " (61 to 70 inches)....................... 3 50
Rope

Sisal.......................................... 0 07 0 07%
A x BE

Per Ik»x ..................................  6 00 12 00
Shot

Canadian, dis, 17% per cent.
Il I NO KS

Heavy T and strap.............. 0 04% 0 05
Screw, hook and strap---- 0 03% 0 04

WtllTK Lkah Pure Asatstialioii guarantee.
ground in oil.

25 lb. irons ..........................................
No 1....................................................
No 2 ......................................................
No. 3....................................................

TiRI’KNTINK
Selected packages, pur gal. 0 39

Linhkki. oil.
Raw, ikt gal......................................
Boded, ” ......................................

Glck
Common |H:r lb .................. 0 07% 0 l#

INDUIIATKD FI liUK WAHK.

TIIK K. It. KI»I»Y Ot
% pail, 6 ot .................................................#3 35
Star Standard, 12qt.................................. 3 80
Milk. 14 .|t l 7 -
Roitml bottomed fire pail, 14 qt..........  4 75
Tulis, No 1 13 30

- “ 2 11 40
" " 3.................................................. 9 50

Fibre Butter Tubs (30 lbs)...................... 3 80
Nests of 3...................................................... 2 85
Keelers No 4.............................................. 8 00

* 1 7 INI
“ “ 6.............................................. 6 00
" “ 7............................................... 5 00

Milk Pans...................................................... 2 65
Wash Basins, fiat Isitloms .................. 2 65

“ “ roitml IhiUoiiis................ 2 50
Handy Dish.................................................. 2 25
Water Closet Tanks.............................   17 00
Dish Pan, No. 1.......................................... 7 60

......................  2 6 20
Barrel Covers and Trays ...................... 4 75
Railroad or Factory Pads...................... 4 75

JAMS AND JKLLIE8.
HOLTII WELL'S UINHIH.

2 26
Orange Marmalade 1 60

ID
Clear Jelly Marmalade............ 2 (Ml
StrawU-rry W F. Jam 2 30
Ras|»Urry 2 20
Apricot " " ............ 2 (Nl
Blackcurrant 2 (Nl

2 50 Other Jams 1 55 1 90
2 55 Red Currant Jelly 3 10
2 60 (All the aUivu in 1 lh. clear glass pots.

I.K'OKKK.
YOI’MU k SMYI.lt S LIST.

5-lb. Unes, wood or pa|KT, |>er lb___ $0 40
Fancy Unes (36 or 50 sticks) per Un. 1 25
“ Ringed’ 5 lb. Unes, per lb.. 0 40
"Acme" Pellets, 5 lit. earns, per eu - no 
"Acme" Pellets, fancy Unes (30 s),

per Ihix.................................................... 1 50
"Arme " Pellets, fancy pa|*-r boxes

(4s), per Ik>x............................................ 1 25
Tar Licorice and Tolu Wafers, 5 lb.

cans, per can ...................................... 2 00
Licorice lxizenges, 5 lit. glass jars____ 1 75

" " 5 lb. cans............... 1 50
" Purity ’ Licorice, 200 sticks.............. 1 45

" “ 100 sticks................ 0 72
Imitation Calabra, 5 lb. Unes, per lb. 0 20 

MINVK MEAT. 
Condensed, per gross, net......................... $12 00

MU8TAK1».
WLMAN'E OR KKKNS.

Square Tins
» S. F.. 1 II. tins..........................

" Vs lb. tins........................
" % lli. tins........................

Round Tins
v -

per II. 
$0 40

0 45

0 2.5 
0 27% 
0 75 
0 25 
0 80

|ht IK. 
0 04 % 
0 04% 
0 04% 
0 04

0 41

o
0 61

!>., % lb. tins................
" % II. tins
|| 4 lb. jars. per jar.....

" 4 lb. tins, decorated, p.t.
PKBNVII MVHTAKIt.

Crown Brand (Ureig 1 Co.)
Pony size, per gross..........................
Small Med "
Medium ** ..........

Tumbler ** ..........................
Cream Jug ** ..........................

III4 K, KT<
Rice |* r lb

A raeatt.................................. 0 03' -

Imperial St-vta
Extra Burinait.................. 0 03;„
Java Extra 0 06%
Genuine Caiolma 0 09%
Grand Duke........................ 0 06%

Sago .............................................. 0 03' :.
Tapioca o 113%
Goathead (finest imported)..............

1104 IT IIKKit.
Hire s Root Beer, per doz..............
Adams 10e size, |sr doz ............

" " " per pas
** 25e " per doz..................
" " “ |H-r gross ..........

Bryant ’s, 2 doz in box....................
" |K-r gross........................

STARCH
KHWAKHNHl HU HTAKfll Ut, LTH. 

Laundry Starches
No. I White or Blue, cartoons.... 1
Canada Laundry .......................... (I
Silver Gloss, 6 lb draw lid Unes

and fancy packages.................. I
silver Gloss, 6-lb tin e • imiwters ll 
Edwardsburg Silver Gloss. 1 lb

ehmmo itaekage.............................. 0
Silver Gloss, large crystali- 0
No. 1 White, bids and kegs 0
Benson s Enamel, |kt Un 3

Culinary Starch
W. T Benson k Co.'s Prepare.I

Corn .................................................. 0
Canada Pure Corn.......................... 0

Rit e Starch
Edwanlsburg No. 1 While, 1-11».

cartoons 0
Edwanlsburg No 1 While or 

Blue. 4 lb lumps II
TIIK HRANTM.RU KTARt II CI» . I.TI* 

Laundry Starches
Camilla l<aundry. boxes of 40 list. 0 
Finest Quality White Iziundry

3 lb. eartisins, vases 36 Him___ 0
Rids .175 list 0
Kegs. 100 His 0

Lily While Gloss
Kegs, extralargeeryslals.lOOlbs 0 
1 lh. fancy cartoons, eases 36 lint. 0

6 lb draw lit! Unes, 8 in crate
48 lli* .............. 0 07

Brantford Gloss
1 lb. fancy Unes, cases 36 llis. 0 07'.., 

Brantford Cold Water Rice Starch
lb. fancy Unes, eases 2811 *s___ 0 09

nary Starch
'hallcugf Pre|sxred Corn

0 06% 

U 07%

1 lb pkgs . Unes 40 il«s 
No 1 Pure Prepared Com 

1 lb pkgs., Unes 40 lbs

KIKlMUMUii US» BtiO KTARt II

9 00 
7 80

10 80 
12 ink 
18 (HI 
16 20 
12 00 
21 00

per II. 
0 03 % 
0 04% 
0 05 
0 05% 
U 04 
0 06 % 
0 10 
0 06* 2
0 05 
0 051..
0 06%

SILVER J 6-lb Une*, sliding covers 
GLOSS j (12 lh Uni s t-ach crate
n 1.1

OSWEGO 1 40 lb Unes. 1 11.. 
CORN STARCH ( package*

For puddings, eusiartls, t ie. 
ONTARIO! 38 lb in 4.5 1b Une*.
STARCH ( 6 IwwUce 
STARCH IN Mih U 
RIRRI 1 -> 1

107% 

» 07 %

5%
U6%

Brown & Polsunn Cornkloik.

$2 (Nl 
0 INI 

10 INI 
1 75 

.11 .*•
I 7-

10 INI

U5%
04%

07
07

07
06%
<M%

1 lb packages 
1011. Unes

8lT4i A It.

Granulated
" No 2

Parts Lump I.KIs and UNI II.

Extra Omuml M»l* It ènâ 
Powdered, bids 
Extra bright refined 
Bright Yt How 
Medium Yellow 
Dark Yellow 
Raw Deuierara .

e. |s*r lb 
0 04 % 0 04* .

3 75
3 Pi 
3 Ml

0 05-% 
0 06 
0 05', 
3 85 
0 03'..
0 03%
utn%
0 03%

1YKVIH A Nil MOI.ASSKS.

K\ R| lx |S‘r gallon

l»..k
hl.L
0 .Ml

% bids.
Medium 0 33 Il 3K

0 38 0 43Very Bright
Red|Mth s lloney

“ 2 gal ,-uU

0 53
0 50
1 35

** 3 gal 1 60

07%
06%

09

07%

04%

06%

(M-,

-;1.
(17

SURPR

1 Box izit...................................................... 5 e§
5 Box Isit. 4 <n)

Freight prepaid un 5 Un lots.

I*. M LAWHAMIN H NIAI»

Wuntlerful, ItN) bars. * $4 (Ml*
Supreme. 188 liars 3
Our Own Electric. BN) bars.................. 2 00
Sunflower, 100 liar»..................................... 2 00



100 THE CANADIAN GROCER

STARCH.... I
Pure Prepared Corn The Fines, 
Challenge Corn The Quickest sdie, 
Lily White Gloss The °,d Favorite.

BIR^HSTTIFOIRID STARCH CO., Ltd.
It it A.Vl> OKI i .SUAI1 WuitK.s < U.

Ivory Bur p« r l*>x.
2 0 If’ oz iiml 3 Hi. Ii.tr, 60 Hi Ç3 ."10
13'4 ill and 1 11. bar. 60 Hi 3 60
12 oz <akes, 100 <■ tikes in box . 4 13
10 U/ rakes. 100 rakes in Imx . 3 7f>

All wrapis-d with lithographed wrapper, 
printed with finest alkali proof ink «/nota 
lions of lower grades of all kinds of soap 
furnished on application.

til Kid'll HUAI' t o

Pure, 00 liars. 12 oz., |s-r box $3 00
Silver Star, 100 l.ars, 12 oz , per box 4 00
Royal ('ity. 3 lh har, per Hi 0 <Jf.
Peerless. V/.. II. I..,. 0 04 ,
Genuine Elevlric, 72 bars, per hox . 2 50

TEAS

"MAi.AliA < KVI.US
|MT 111

Green laln-1, r« tailed at 3*s 0 22
Hide " 40- 0 30
Red ÛOr 0 36
Gold " «>• .0 44

Term.', 31) days m i

Congou tu r lh per lh
Half ('hints Kaisow . Mon

ing. Puking 0 12 0 60
Caddies, Pakling, Kaisow 0 18 0 50

INIflAN

Darjeelings 0 35 0 55
Assam Pek«»cs 0 20 0 40
Pekoe Souehong 0 18 0 25

('EY LON

Broken Pekoes .......................... 0 35 0 42
1 0 20 0 40
Pekoe Souchong ............ 0 17 0 35

IIIINA CRKKNK.

Gunpowder
('asi-h,extra firsts.............. «> 42 0 50
Half ( Ti«.ists, ordinary

0 22 0 38

Young Hyson
Cases, siftetl, extra firsts. 0 42 0 fA)
Cases, small leaf, firsts . 0 35 0 4<)
Half Chests, ordinary

firsts .................................. 0 22 0 38
Half Chests, seconds .... 0 17 0 10

" " thirtls........... 0 15 0 17
“ “ eoinmon___ 0 13 0 14

1‘INti Hl’KYH.
Young Hyson

Half Chests, firsts.............. 0 28 0 32
" " seconds .. 0 16 0 12

Half Boxes, firsts.............. 0 2b 0 32
" ” seconds .... 0 16 0 12

JAPAN.
Half Chests

Finest May pickings.......... 0 38 0 40
Choice .................................. 0 32 0 36
Finest...................................... 0 28 0 30
Fine.......................................... 0 25 0 27
Good medium...................... 0 22 0 24
Medium.................................. 0 12 0 20
Good common...................... 0 10 0 18
Common .............................. 0 13*/a 0 15
Nagasaki, x/i chests Pekoe 0 10 U 22

“ " Oolong------ 0 14 0 15
" " Gunpowder 0 10 0 12
“ “ Siftings — 0 07‘/z 0 11

TOBACCO AND < IOA11S.

Rritish Consols, 4 s; Twin Gold
Bar, 8 s ............................................

Ingots, rough and reaily, 8 s 
laxurel, 3 s..........................................

Index, 7 s...........................................
Honeysuckle. 8’s ....................
Napoleon, 8 s ...................................
Victoria, 12 s ....................................
Rrunette, 12 s..................................
Prince of Wales, in caddies.

“ in 40-lb. boxes 
Bright. Smoking Plug Myrtle, T. & B.

3 s ................................................
Lily, 7 s............................................
Diamond Solace. 12 s ................
Myrtle Cut Smoking. 1 lb. tins
’,4 lb. plug, 0 lb. boxes................

oz. plug. 5-lb. boxes................

0 59 
0 57 
0 42
0 47 
0 44 
0 50 
0 50 
0 47 
0 44 
0 48 
0 48

Mt AI.P1N TOBACCO CO. 
While Burley Chewing Duly paid. 
Beaver, 12 oz . smooth, 3x12, 5c and

10c cuts, 12-lb. butts............................
Beaver, 8 oz. R. k R. 2x12, 5c and 10c

cuts, 12-lb. bulls......................................
Beaver, 16 oz., R. & R , 10c cuts, 2x12,

18-lb. butts ..............................................
Jubilee, 7% lh., chocolate, 15 lh.

Prince George, 8 s, 21-lh. caddies ... 0 47 
Teciimsvh, 9 to lh. (fancy chewing) . . 0 05 

Extra Black Chewing 
Gold Shield, 10 oz., 7 to lh., 20-lb.

butts .......................................................... 0 47
Black Chewing

Standard, 3rds, 4ths, 7s ami 12s, 20-lb.
packages .................................................. 0 45
Plug Smoking

Woodcock, 18-lb. caddies, 7s.................. 0 50
3rd.............. 0 50

Sunny South, 0s and 7s, 18-lb. cad
dies .............................................................. u 40

Solid Comfort, 0s, 18-lb. butts.............. 0 44
Special, 7 to lh.. 18 Ih cuddies.............. 0 42

Cut Tobaccos, Smoking
Silver Ash. 1 Otlis, 5-lb. boxes.............. 0 02
Puck, mixture, 1 9ths, 5 lb. boxes---- 0 70
Cut Cavendish. l -9ths, 5-lb. boxes__ 0 05

Fine ('tilChewing
Standard Kentucky, bright , 5-lb. pails 0 80
Apricot, dark sweet, 5 lh puils.......... 0 05
1 Terms, 30 «lays, less 2 per cent.

H. DAVIH 4t HOSH, MONTREAL.

Mud re E Hi jo, laird Eunstlowne
" Panetclas ............

“ ” Bouquet..............
" '* Perfectos ..........
" " laingfellow ... .
“ " Rcina Victoria .
“ ** Pins..........................

El Pa«lre, Rcina Victoria ............
“ Rcina Victoria Kspeeia
" Conchasdc Regalia
|| Bouquet ......................

" lamgfellow.................
" Perfectos .....................

Mungo, Nine....................................
Cable, Conchas ............................

" (Queens..........................
Cigurettcs All Tobacco

Cable ........................................
El Padre

Per M.
*00 00 
00 00 
00 00 
85 00 
85 00 
80 00 
55 00 
55 00 
50 00 
50 00 
55 00 
50 00 
80 00 
80 00 
36 00 
30 00 
22 00

7 00
1 00

Cigarette Tobaei-o
H. (’. N 1. 1 10,51b. Isixes..........
Puritan, 1 10 5-lb. boxes ..............
Athlete, |ier lb..................................

Plug Tnbaccns
Old Chum, plug, 4s, Solace, lti lbs.

......................... 8s, " Hi
........................8s, K k K 13*4
" " chew 7s, R. it R. 14*4
.............................7s. Solace, U'/u
...................................  8s, R it K. Hi
“ " “ 8s, Sohu;e, 15

" plug 8s, Twist,
3s. Solace

O. V 
O. V
o v
Derby
Derby

Athlete

la.
12s,
7s, ^ “

168*
S*
9

1 hi

0 58 
0 58 
0 58

0 51 ‘ 
0 51 
0 74

WOODEN WAHK.
Pails, 2 hoop, clear. No. 1..............

“ 3 ................................ ...............
“ 2.............................. 2..................
“ 3.............................. 2..................
" “ " painted ” 2. .

Tills», No U..........................................
“ 1..........................................
“ 2..........................................
“ 3..........................................

Washboarils, Globe.................. 1
“ Water Witch ..
“ Northern Queen ..
“ Single Crescent.
“ Double "
M Jubilee........................
“ Globe Jmnrovcd
** (Juick ami Easy
|| Worhl............................

THE K It EltltY «;• ».
Washboarils, PluucL ......................

" Waverly...
•• XX...............
•• X..............................
“ Electric Duplex

15 00 Mo|is and Hand es, combined 1 1
0 60 HOMINION CUT TOBACCO WORKS Butter Tulw___ 60 3 60
0 47 Butter Bowls, i rates assort d. 3 i.ii
0 50 ( Cigarettes Per M M alettes
0 70 Athlete .............................................. *7 50 Steamship (10 gross in ease).
0 70 Puritan .............................................. 6 25 Singh: ease and under 5
0 70

Derby .................................................. 4 25 5 cases, freight allowed . 3 lu
B < No 1 4 00
Sweet Sixteen .................................. 3 75 Matches 5 Case Dots, Single ( 'a.
The Holder 3 85 Parlor........ *1 70 *1 75

0 61 Hyde Park 10 50 Bed Parlor. 1 70 1 75
Cu Tobaecos Telephone . 3 10 3 30

0 61 Puritan, lOths, 5-lb boxes .......... 0 70 Telegraph 3 30 3 50
Old Chum. 9ths, 5-lb. boxes 0 75 Safety 4 00 4 20

0 61 Old Virginia, 1 10 lb pkg , 10 lb 3 00 3 lo
boxes .............................................. 0 62 Favorite . . 2 25 2 35

0 58 Gold Block, 9ths, 5-lb. boxes---- 0 73 Flamers ... 2 20 2 40

Licorice Goods SOME OF OUR 
LEADERS ARE :

Pure Calabria “Y&S” Licorice 
Licorice Pellets

Tar Licorice and Tolu Wafers 
Licorice Lozenges 
“ Purity” Penny Licorice

YOUNG & SMYLIE, - Brooklyn, N.Y.

fOORG 6 ^myuiE’s

Pu^eIp , ACmE
Licorice

^Pellets

TICK kfICORICE

5

416625
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1 We're Always at It"
TUAT is why we introduced Crushed 

Coffee into Canada.
That | S why we are turning it out in 

tons. '....................
That is we have equipped

the largest and finest coffee 
plant in Canada.

THAT IS WHY
We can sell you the lies! possible
brand of CRUSHED COFFEE at
2o els. |>cr |hiuihI.............................

WE HAVE TO BE AT IT-
IT’S OUR BUSINESS.

EUREKA
CRUSHED
COFFEE
1*. gallon pails -so » tu 
5 Ills, each ZUt. 10.

22c. lb.2 lbs each

No extra charge 
for pails. . .

PURE GOLDh’FG.CO 318:33 FRONTS! EAST. 
, TORONTO.

Be St. Lawrence Sugar Refining Co.
LIMITED

MONTREAL

Laboratory of Inland Revenue,
Office of Official Analyst,

Montkkal, April 8th, 1895.

l hereby certify that 1 have drawn, by my own hand, ten samples 
of the ST. I.AWKBNCK SUGAR UKl-’INIXti CO/S EXTRA STAN II- 
ARI> UKANULATKll SUGAR, indiscriminately taken from ten lots 
of about 150 bbls. each, 1 have analysed same, and find them 
uniformly to contain :

99io§ to 100 per cent, of Pure Cane Sugar
with no impurities whatever."

(Signed) JOHN BAKER EDWARDS, Ph.D., D.C.L.
Prof, of Chemistry and Pub. Analyst,

MONTREAL.
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WILSON’S REFRIGERATORS

C WILSON&SON.

SCALES, SHOW CASES. 8B5ft2JEhwe
C. WILSON & SOLT

76 Esplanade St. E., Toronto.

English Army Blacking
STANDS AT THE HEAD

Of all the Blackings made or 
imported into Canada

1st—A beautiful Jet Black Polish.
2nd— For a lasting po'ish.
3rd—For a quick shine
4th—For its leather-preserving qualities.
5th—For the universal satisfaction it gives to ihe 

users ol Blacking. Everybody th it tries it always speaks 
in the highest terms of its many good qualifies. It is 
the handsomest pai kage and the best Blacking in the 
world. Sold by all first-class dealers.

'icT\y^

THERE IS ONLY ONE Gelatine on the market to-day that is 
FREE from ODOR OR TASTE.

Knox’s Sparkling Calves’ Foot Gelatine
No. 1. Knox’s Sparkling (ieiatine makes 2 quarts.
No. 2. Knox s Crystalized Fruit Gelatine makes 1 quart. 
No. 3. Knox’s Acidulated Gelatine makes 2 quarts.

♦
♦
♦

Received the only Medal and Diploma at the Worlds 
Fair for Purity, Strength and Good Flavor. . . .

Sole Agente for Canada.____ ——

A. E. RICHARDS & CO., - CALEDONIA, ONT.

if Sr 
(COAi1(EMDœ;.Êg|

For Ealïïig & DrinKiig
Partly cfMalëria! Ùa 

*-;vDelioioiisnessoftff , 
IThvop Unexcelled i] '

for<§ale dîourdlùreii by Grocers d *

w
HE W YORK

MANUFACTURER OF.

COCOA
6-1‘u. Boxes 
j£lb. Tins

VANILLA CHOCOLATE
12-lb. Boxes
l/2 and #lb. Cakes

PREMIUM
FAMILY CHOCOLATE

12 lb. Boxes 
>£lb. Cakes

SUPERIOR COCOA AND CHOCOLATES
Can be procured from

Wright & Copp

Geo. Childs & Co.
MONTREAL

TORONTO

'StëS&
S&

StëS&
StéStëSK

iS'i
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Prices
WE QUOTE, SUBJECT TO CHANGE WITHOUT 
NOTICE, VIZ.:

SUGAR
Redpath and St Lawrence Refined

Yellows, from .... 31 sc. to 334c. per lb. 
Redpath Paris Lumps, 50-lb.

boxes .................................... 5 c- l^1" lb.
“ “ 100-lb. boxes 4 7sc. per lb.

Redpath Paris Lumps, Half
Barrels 5 c. per lb.

Barrels 4 “sc. jht lb. 
Redpath or St. Lawrence Granulated. 
Inquire if in want.

Dried Fruits Crop 1895
ON THE SPOT

,c. a lb.
Fine Off-Stalk Valencia Raisins 
“Alameda”. S74

Fine Off-Stalk Valencia Raisins
“Arguimbau ”........................... 4 c. alb.

Choice Vostizza Currants, in half
cases....................................... 4-)^c. a lb.

Sultana Raisins, good quality. . . S‘AC- a 11».
TO ARRIVE IN MONTREAL END OF OCTOBER

LAYER FIGS

7 Crowns, boxes reputed 30 lbs.$6.00 a 1h>.\. 
6 Crowns, boxes reputed 20 lbs. 2.40 a Ih>.\. 
5 (. row 11s, boxes reputed 10 lbs. 1.00 a box. 
4 Crowns, boxes reputed 1 2 ozs. 7 1c. a box.

CURRANTS
Provincials, Fine Quality, barrels 3 c. a lb.
Half-barrels.........................  3^«c. a ll>-
Half-cases............. .......................... 3^c. a lb.
Choice Vostizzas, half-cases. .. . 4.^0. a lb.

VALENCIA RAISINS
Fine Off-Stalk Alameda...........  34c. alb.
Fine Off Stalk Arguimbau. .. . 4 c. a lb.
Selected Arguimbau......... 5 c. a lb.
Four Crown Layers Arguimbau. 54'c. a lb.

Tarragona Almonds, in bags of
about 1 10 lbs............................. 104c. a lb.

Grenoble Walnuts, Pure May
elles, in bales of about 250 lbs 10 4c. a lb.

MALAGA RAISINS * c. * to.

Boxes reputed 22 lbs.. Mat 4 boxes 5 4' lbs. 
Extra Loose Muscatels $1*40
Imperial London Layers 1.75
Imperial Cabinets 1.90
Connoisseurs Clusters . . 2.20
Connoisseurs Clusters, 4 boxes 70
F'xtra Dessert Clusters 3.00
Extra Dessert Clusters, 4 boxes 90
Royal Buckingham Clusters 3 50
Royal Buckingham Clusters, 4 boxes 1.10 
Iir|>erial Russian Clusters 4.75

ALL ORDERS ALREADY IN OUR HANDS FOR FRUITS WILL BE EXECUTED
AT ABOVE FIGURES.

HUDON, HEBERT & CIE.
Wholesale Grocers and Wine Merchants 
41 St. Sulpice and 22 de Bresoles Streets Montreal
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STRATH 
aid PRESERVING GO.

Fruits, Vegetables
Jams and Jellies

^STRATHROY, GIST.

♦♦
♦♦♦♦

ONLY THE 

PUREST 

AND BEST 

HATERIAI.S 

USED

♦♦♦♦♦♦♦♦ 
♦♦♦♦

♦♦

Our 
Goods

art* Ixim* distributed

all over Canada
< hie lirm alone in 

British ( 'olumbia has just 
purchased over

5,000 cases.

♦♦
♦♦♦♦

♦♦♦♦♦♦♦♦

WHOLESALERS

EVERYWHERE

CAN

SUPPLY

YOU

The su|>eriority of our goods has been shown t>v the ever-increasing demand we have had and the large number of 
repeat orders. We maintain the highest standard of quality, and all goods bearing our label are guaranteed strictly 
pure and first-class. Comparison invited.

Strathroy Canning and Preserving Co.
C. E. JARVIS & CO., Vancouver, /.gents for British Columbia. STRATHROY, ONT

14398^
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Put up In I gal. Tins. 
Put up In Nu. 3 Tins.

soon A'-

Lobster
Salmon

Mackerel

Put up In No. 3 Tins.

I«x wri’lP* as

Ice Castle Brand
EQUAL TO ANY. INFERIOR TQ NONE,

({PATENTED.

THIS is the age of improvements, and as usual 
we are the first to secure anything that will im 
prove the I’ack and he a henelit to the trade 

I ll s machine does away with all soldering work and 
is' The Only One in Canada. No Solder, No 
Acid. The trade will readily appreciate this great 
improvement after hearing so many complaints alniut 
solder drops in the cans. All goods put up at this 
factory are sealed with this machine. Put up in No. 3 Tins.

Put up In 1 gal. Tins.
Put up in No. 3 Tins.

Sweet Corn 
Pumpkin 

Squash

fixANj ?
Extra

Put up in 1 gal. Tins. 
Put up In No. 3 Tins.

Put up in t gal. Tins. 
Put up in No. 3 Tins.

Put up In I gal. Tins. 
Put up in No. 3 Tins.

J. W. WINDSOR - Montreal, Que.
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All those 
who handle

IRPRISE
Soap

r
E
E
E

find therein the fullest satisfaction.
Its price and quality satisfy the consumer ; its ever 
increasing demand, profit, and quick sale amply 

^ satisfy the dealer, so that this popular and reliable
B brand knows no season of dulness.
E 
E 
E 
E 
E 
E
72 444 444 444 1U 444.144 4U 444 444 444 444 444 444 444 444 444 444 444 444 444 444 444 444 444 444 444 4441444 444 K

Branches THE ST. CROIX SOAP MFC. CO.,
MONTREAL : 17 hi. Nicholas St. 
TORONTO : Wright & Copu, 51 Colhornc St. 
WINNIPEG : E. W Ashley.

ST. STEPHEN, N. B.

fff nr nr m nr m m m m m m
i 

im nr m m m m
 m w w w w w nt w-ül
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iChNQHÇÇULÎtA
ilKNtM0CU.Tf«ca.

Grand MogulIu
GaA»i*o(AUn./

uuncM

Grand MoculTea

EXCELS ALL OTHERS

FINEST GROWN
1-2 AND I LB. AIR TIGHT PACKAGES.

T. B. ESCOTT & CO., - London, Ont.
SOLE AGENTS CANADA AND UNITED STATES.

323232323232323267323232
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NEW BRUNSWICK MARKETS. —Concluded from page 94.
please them, and the good result of this treatment is shown by the 
larger ordeis wh ch the travelers are now getting and the increase 
of good feeling between wholesalers and retailers. One or two 
failures that have lately taken pace lead The G ROC Ek toagiin 
urge the wholesale dealer, not only for his own g >od, but as web for 
the good of the retailer, not to permit credit to be so easily obtained. 
The present anxiety to sell goods not only tempts the honest man to 
enter business when he has no means and ought not to, but it also 
gives the dishonest man a chance to do wh it is no better ill in steal
ing—buy goods for which he does not intend to pay. Moreover, 
knowing he do-s not intend to pay for them, he brin 4s an unfur 
1 ompetilion to bear upon his more honest competitor by cutting the 
price of goods.

Oil. Prices show no change. In burning oil a better demand 
is reported, while lubricating Is more quiet. We quo e : Best 
American, 22#c.; be=t Canadian, 21 )fc.; prime white, I7>£c ; 
No iha ges for barrels.

SALT- A I <rgo of some 6 000 bags is daily expected. As this 
will contain some line, as the deman f is easier, and is the market has 
been well sup .lied during the past month by ihe arrival of two other 
cargoes, theie will be a fairly large slock held here. Prices show 
nochange. We quote : Coarse, 50 to 55c.; tine factory-filled, $1.10; 
5 lb. bags, $3 to $3 25 per bbl. ; 10 lb. bags, $2.80 to $3 per bbl.; 20- 
lb. boxes, 20c.; 10 lb. boxes, 12c.; cartoons, $2 per do/..; cheese salt, 
bulk, $2.70 per bbl.

Canned Goods.- There is a fair demand and stocks are 
larger than was expected. In oysters a large number of Baltimore 
hou,es aie not off:ring. The demand is, however, I ght heie owing 
to f esh oys ers being to hand. More Canadian pineapple is in the 
market than ever belore. In fact, this is about the first year any h is 
been offered. It is of particularly good qu dity. We qu ite : C irr, 
85 to 90c. ; peas, 93c. to $1 ; tomatoes, 90 to 95c.; gallon apples, $2 15 
to $2.25; corned beef, 2-lb. tins, $2.65 to $2.75; 1 -lb. tins, $1.60 to 
$1.65; oysters, 2’s, $2 to $2 25; l's, $1.60 to $1.65; peaches, j:s, $2 85 
to $3 ; 2’-, $1.93 to $2 ; pineapp e. C anadian pack, $2.3; ; salmon, 
Si . 45 to $1.50; lobsters, $1 75 10 $2; ha idles, $1.40; cl ams, $3.50 for 
4 doz. ; chowder, $3 for 2 doz ; scallops, $3.50 for 4 doz. ; Uigby 
chickens, $1.

Dried Fruit. Peels are daily expected. The larger quantity 
received here will be English goods. New French prunes are to 
hand. Buyers are rather sorry they bought so lighily, as the market 
has advanced and is so firm. Those to hand aie in three qualities 
the lowest priced ones being in kegs, the other two in 56-lb. boxes. 
No direct shipments of raisins have yet been received, and the pre
sent demand, which is not large, is being supplied from New York. 
No new layers have as yet arrived. A car ot Cal forma raisins has 
been consigned here, and the consigner h is placed the larger pro
portion subject to quality being satisfactory. They will cost the 
same as those quoted from New York. Owing to shortness in 4 
cr iwn goods they are qunled much higher as compared with 3-ciown, 
thin usual. Malaga fruit is to cost low. Dried apples are coming in in 
s nail uuantities from Nova Scotia, and there is a fair demand. It is 
understood some Canadian onionsairivmg here have not given the 
best of satisfaction, and the effect is felt in the prices. We quote : 
Currants, 1 -lb. cartoons, 7‘-4c. ; bulk, 6)4:. ; dried apples, S'A to 
6c.; evaporated apples, 7 '£ to 8:.; Sudani rnsins, 7 to 8c.; old Va
lencia, 4c.; layers, 5c ; London layers, $2.25; loose muscatels, s'A to 
6c. ; currants, bbls., 3# lo ji^c. ; hall cases, 3^ to 4 :. ; dates, 4 to 
4 34c.: prunes, 4 'A to S‘Ac-> tigs, II to 18c.; California evaporated 
peaches, 12 to 13c. ; do. apricots, 12 to 14c. ; do. pears, 12 to 13c. ; 
onions, $215 to $2 25 per bbl. ; new Valent ias, S)4c. ; keg prunes, 4 
to 4 Vr- > case, 4 % 1061-.

Dairy Produce—The egg market is in a most unsatisf irtnry 
condition here, prices being much lower than at other points There 
has been a great deal of trouble from bad eggs, and many shippers 
deserved the low returns they got. Not only do the eggs have to be 
culled over by the commission man, but in many cases the goods 
are relumed to him And the expense, trouble and dissatisfaction

to consumer, retailer and dealer, cannot be paid by the commis 
sion. P E L shippers say they cannot ship here as they can get 15 
cents at other places. Butter is firm for good. Cheese in early 
makes is easy, while later makes are held fairly firm. We quote 
Common daily butter, 16 to 17c.; dairy, 18 to 192.; new creameiy 
prints, 22c.; cheese, new, S)4 to 9c.; creamery, tubs, 20c.; eggs, 1,. 
to 12c.

Molasses—The demand for barrels is better, and there are fa 1 
stocks. A better dem ind is noted for syrups, and splendid values 
are shown. In Barb.idoes theie is quite a range of quality. The 
Porto Rico held here shows splendid value. We quote : Barba 
does, 32 to 34c.; Trimdid, 33 to 34--.; Porto Rico, 34 to 36c., bbls 
New Orleans, 32 to 34 :.; St. Croix, 29 to 302.; syrup, 35c.

Sugar—Stocks (particularly granulated) in stoie and to arrive 
are large, one inerchinl having 3,600 bbls. of granulated. Uppei 
Canadian refiners will not sell futmegand prices have advanced %c 
and are held firm. One pirty holding 1,000 bbls. of granulated says 
he will not sell a barrel under 5c., and that this price may come is 
the general opinion, th rugh not expected for some month:. The 
movement is good, outside dealers seeming to feel the position 
Go id values in yellows continue in request by wholesalers heie 
Although some sugar bought before the duty is still held, in almost 
all cases dearer sugar has been hindled win e the oiher lies. It is 
said it can be carried at the low figure of JLfc. lor eight months. We 
quote : Granulated, 4)4 to 4)4c-i yellow, s'A to 3#e; Paris lump,

to 5>ic.; powdered,s'A to s'Ac-
Fish—New sin iked herring are now to han 1. The market is 

dull, and 7c., ex vessel to dialers in large lots, is the highest point 
reached. There are still a number of old on the market. Grand 
Mman pick ed are rep irted higher, but there is no (hinge here 
In -Shelburne prices are low, with a good grade of fish to hand. Une 
of our local packers is putting up a pure cod in 3 lb. boxes to ium- 
pe e with the shredded. There is considerable complaint that 
the dry fish brought here are n it as dry as they should be. But 
as long as dealers will buy them the fUhennin will bring them. 
We quote : Fresh haddock, 2 to 2jjc. per lb.; dry, $1.50 ; large 
cod, $3 70 to $3.75 ; medium, $3.4510 $150; pollock, $1.40; bay 
herring, $1.25 to $1.30 per hafbbl.; Kipplmgs, $1.75 ; Wolves, 
$1.85 to $2 ; smoked herring, old, 5 to 6;.; new smoked, 7 to 8c.; 
Canso, $5 per bbl.; Birrmglon, $3 50 per bbl.; Digbychicken, 10,:.; 
shid, haif-bbl., $5 to $5.50; fresh, lor ; Grand Manan herring, 
half bbl., $1.40 to $1.45 ; Shelburne, $3 to $3.25 bbl., $2.70 hall 
bbl.; oysters, $3 per bbl.

Provisions—The demand is rather better, lumbermen buying 
largely. Pork is easier. American is much preferred to Canadian, 
except the local pack, which finds very ready sale at good 
prices. Canadian barreled beef is not in request. In lard 
prices are rather easier, with quite a range between different packers 
American is being offered very low, The local retail trade buy 
almost entirely New Brunswick packed lard. The demand for cot 
tolene is quiet, and compound lord is also dropping off in deniind 
We quote : Clear pork, $15.50 to $16 50; mess, $14 50 to $15; beel, 
$13 50 to $14; pure lard, <))4 to 10 •.; compound lard, 7)4 to 8 \

Flour, Feed and Meal—Flour is held firm with fair sales 
reported, and rather belter prices looked for. In oatmeal the price 
is again marked lower. Cornmeal is in large demand and local 
mills are rushed wuh business. The price is now lower than for 
many years. This low price is effecting the demand for feed and 
the prices are easier. It is expected beans, which are again marked 
down, wi.l be still lower. The quality of N.B. oats to hand is not 
what it should be, they being badly cleaned. It is too bad then 
saes should be so spoiled by carelessness in this way. We quote 
Manitoba, $465 to $4 75; best Ontario, $3 85 to $3 93; medium. 
$350 to $3.65; oitmeal, $350 to $375; cornmeal, $2 30 to $2 35 
middlings, $19 to $20 on track; bran, $18 to $19; hand-picked be ins 
$1.30; prime, $1.40; oats, 33 to 35c.; hay,$ioto $11.50; pot barley, $4 
round peas, $3.65 to $3.70; split peas, $3 70 to $3.80; native yellow 
eye bean, $2.



HYDE PARK . . 
ATHLETE . . . . 
PURITAN
DERBY ...............
SWEET SIXTEEN

DERBY PLUG 
TOBACCO

5 and 10c Plugs

K XIiK MANI X l»l Ni wimi>:

OLD CHUM PLUG and CUT and OERBY SMOKING TOBACCOS
•'■OÎ \V \V

MflgeBsa^MUIl

rKW5tTr5îw5ï^ïtiWAMAMAVA.

THE CANADIAN GROCER
BUSINESS CHANGES.

DIFFICULTIES, AsSlliNMKNTS AN 11 CoMPROMIsKS.—1„ J. 
Bennett, merchant, Admaston Township, Ont., has

, -ned to Wm. Mills.------TV. \V. Duncan, genera! store, Niles-
n, Out., has assigned to Allred Robinson, London. —E. 

\l |.,iw & Co., general store, Victoria Harbor, Ont., has
w-ncd to Jas. I*. Langley, Toronto. -----Xavier liilodeau, Jr.,

i.d store, etc., Baillargeon, Que., has assigned. -----Hector
I l„ i. grocer. Montreal, is offering to compromise at 25c.-----
1. L. Richardson, fruits, fish, etc., Windsor, ( >nt., has
, -nisi to Robt. Pinchin.------Geo. Dell, grocer, Strathroy,

(1 , , late of I'etrolea, has assigned to John l.enfesty. ----Henry
t, .i,|ln-rg, trader, Montreal, has assigned.------H. A. CiMi|ier &
1 ameers, Strathroy, Ont., have assigned to John H. Me 
jiii** -11 —Lockhart Nr Co., groceries and liijuors, Toronto, 
Inn- .issigned to K. R. (’. Clarkson.

1 11 anok-s —Cleophas Jodoin has started a grocery shop at

Montreal.— -Joseph Bergeron, grocer, Montreal, has ceased 
doing business under the style of II. Pochon jfc Co.— Levite 
Pepin is proprietor of the business of Joseph Theriault X' Cie, 
grocers, etc., Montreal. — Wm. Ruxton is proprietor of the 
Weslmounl Produce ("o., groceries and provisions, Montreal.
------J. H. I'rigon has commenced at St. Lite, Que., a general
store.

THE ROYAL FAMILY FEAST UPON IT.
Brown X’ Poison’s corn Hour, which has been on the market 

lor nearly forty years, still holds its place as one of the liest 
articles on the market. They supply the Royal Family with 
their goods, and claim their prices are much the same as other 
makers. Mr. John A. Rolierlson, Board of Trade building, 
Montreal, is their representative in Canada, ami w ill lie glad to 
furnish any information wanted. The lloui is made in Great 
Britain.

TO LET.

IN A CITY OF 10,1»» A PORK STORK WELL 
I tii li lip tor ihu business , will dispose with or with
out i cuts. going out ot the retail trade. Apply office
of itiiN paper. <45)

BUSINESS CHANCE.

is.XKK ( H.XNC'K. (OXVINi. TUOISSOI.I I ION)
i -1 good, live man, with from $4,000 to $n,...hi, 1,1 
m.wi.igiiig partnership in large, lir>t-cla>s, old-eNlab- 

p'tt ta>li, general httsiiie», in U sl town in Nortli- 
Ontario Only |>arl\ with experience, a good 

.11.111. buyer, and all round liuslki need write. Ad- 
iii iir>t instance, “Cash," care of Canadian tiko- 
l‘»i«-nlo. (42)

n°sootia fibred codfish
REPRESENTS the highest achievement in 
the art ol curing and preparing Codfish leaily 
for cooking.
NOTHING is used in this product but the 
finest of shore Codfish especially cured and 
dried (or it.
THE disagreeable odor usually considered 
to be a necessary evil to be endured while 
rooking Codfish will be found to be entirely 
lacking in this.

KV'ERY particle of skin amt bone being re
moved ami the water evaporated, theie is 
absolutely no waste The contents ol each 
package, therefore, is worth to the house
keeper about three Imres its weight in Cod
fish as ordinarily sold.
PUT UP in half-pound cartons, j doi. car 
ions 10 the case, and sold by the wholesale 
and retail grocers throughout Canada.

PARKER, EAKINS & CO. <"urvr> .nul I Kaler> in 
for II*une ami I mport YARMOUTH, NOVA SCOTIA

“ Varsity ”
High-Class 5c. Cigar.

La Cadena
Cream of the Havana Crop.

t La Flora, ioc. El Padre, ioc. ^

^ PRIZE MEDALS IN COMPETITION WITH THE WORLD. ^

fm UUUUtW4444UW44UUU4UU4U4iU4UUUU4U4UUt^
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NOVA SCOTIA MARKETS.

Office of The Canadian Grocer,

Halifax, Oct. 17, 1895.
HE grocers of this city have no society or guild of their 
own. The hardware and dry goods people have. The 

latter has only been in existence a few months, hut it is showing 
remarkable signs of vitality. At their last meeting they took 
the initiative in what may prove beneficial to the merchants of 
Halifax in general—a summer carnival in Halifax during the 
coming summer. The grocery trade will be asked to cooperate.

The weight of bread sold in Halifax is coming in for con
siderable discussion. A citizen writes to the press that he 
weighed two loaves sold him lor two-pound loaves, and found 
one to weigh 1 lb. 6 oz. and the other 1 lb. 12 oz. He also 
complains that the quality of coffee sold in many places in the 
city is “nothing but beans.”

Fishstuffs — Dry cod are still arriving very freely fortnightly 
from Newfoundland. A portion of these are bad weather fish, 
but the quantity of really firmer fish is quite large. The fall 
catch of cod on our shores is very good, but not sufficient to 
bring the catch, as a total, up to an average one. Fall herrings 
are in good supply, but good quality fish, suitable for the gro
cery trade, are wanting. No mackerel are as yet reported, and 
the prospects are poor for this fishery. Prices on salmon and 
mackerel have both advanced, and these articles now come 
under the head of luxuries.

Sugars—-The market is looking very strong for raws. A 
cable this week from I .ondon to the Acadia Refinery says the 
market is firm, with an upward tendency. Refined keeps strong, 
with good demand. Quotations are : Granulated, yel
lows, i'X to 3;4c- Owing to the scarcity of water at Moncton 
it is feared the refinery there will have to stop boiling. Moncton 
has had a very dry spell, and the city reservoir is very low.

Green Fruit—The green fruit market is quiet, with some 
items attracting aitenlion. Jamaica oranges are arriving freely 
and prices are moderate, the quotations being from $6.50 to $7 
per bbl. repacked. 1'he first Malaga lemons of the season are 
to hand, and the quality is very good. I .arge cases are worth 
from $10.50 to $11.

Etais—The egg market is slow, good stock jobbing at 13 
to 14c.

Produce—There is an abundant crop of potatoes on P. E. 
Island, but very few have found their way to this market as yet ; 
35c. is a fair quotation here to-day.

DOES ADVERTISING PAY ?
VV. H. Gillard & Co., of Hamilton, tea importers and whole

sale grocers, have some very attractive advertising in this week’s 
issue and a perusal of same is worthy the attention ol buyers. 
Since the inception of The Canadian Grocer this firm has 
occupied a place both in the advertising columns and in the in
terests of the paper ; recognizing the value of well distributed 
printers’ ink as an important factor in the furtherance of an up- 
to-date pushing wholesale house. The firm have been keenly 
alive to the advantage of placing weekly before their many 
customers, and the trade in general, the attractive lines they 
offer throughout the year, and appreciate the necessity of adver
tising only such goods as will reflect credit upon themselves, 
and be a source of pleasure to the retail merchant to handle. 
This year, as last, the firm are making a special feature of Medi

terranean fruits, and their shipments comprise many hundreds 
of tons of raisins, currants, (Paradise and Haycastle) fig-,, nuts 
and other seasonable goods which are in great demand fir the 
winter trade. Their tea department is flourishing and their sales 
largely in excess of any previous year, which they say is due to a 
careful study of the varied requirements of the tea drinking public. 
The firm import heavily from the countries of growth, having 
careful and special arrangements made with their foreign buyers, 
which ensures the shipment of teas best suited to this market.

AN ENLARGED SOAP FACTORY.
P. M. Eawrason, London, Ont., maker of “Wonduful,” 

“ Electiic,” and other soaps, has again been compelled to enlarge- 
his factory. This has relieved the congested state of the pre
mises, and consequently increased the facilities for both making 
and shipping Mr. Lawrason’s various soaps. The output is 
now about 1,500 boxes per week. Mr. Eawrason makes a line 
grade of toilet soaps in addition to his laundry soaps.

FOAM YEAST RISING IN POPULARITY
The Foam Yeast Co., which occupies a thoroughly equipped 

five-storey building on Esplanade street east, is one of Toronto's 
growing concerns. Its goods are beginning to be recognized 
as the equal of any on the market, and business is increasing so 
rapidly that the firm is not able just now to keep up with the 
demand. All goods are done up in enamelled tin boxes in 
different sizes, viz.: Packages containing 3 doz. 5c. cakes, and 
packages containing doz. 10c. cakes. The firm also put 
up for the lower provinces a wooden case containing 3 dozen 
ioc. cakes.

MATCHES TO GO UP-
The Canadian Grocer is informed that it is the intention 

of the manufacturers to raise the price of French matches 15c. 
per case. Our authority is good and the change may take place 
very shortly.

FIBRED CODFISH.
Parker & Eakins, of Yarmouth, N. S., curers and export 

dealers in fish for over a quarter of a century, are now placing 
upon the market a new article of diet, viz., fibred codfish In 
the preparation of this article great care is used. The choicest 
fish are selected, and, having been thoroughly cured and in
spected, are put up in neat half-pound packages and packed in 
cases containing three dozen. As Messrs. Parker & Eakins 
guarantee their fibred codfish, the trade will run no risk ord, ring 
from them, and will be sure of receiving a pure article and one 
that will give the consumer satisfaction.

VERY SORRY.
“ Procrastination is the thief of time ” someone has truth 

fully said. Market notes and many interesting items have been 
crowded out of this issue. We are sorry, but we cannot help 
it. It is now one hour before this last page must close, and 
although we have room for a few items, to be fair to all we leave 
every item out. At this moment we have eight pages in type 
which we cannot wait to print. If we missed the mail the I’ost- 
master-General would have a fit.



I'HE CANADIAN GROCER

Canned Goods 
Season 1895

Full assortment of all lines now in 
stock, including the

AYLMER CANNING CO.’S
FINE GOODS

‘‘Canada First” Brand
TOMATOES
CORN
PEAS AND BEANS

CHICKEN 
TURKEY, DUCK 
LUNCH TONGUE

ALSO THKIK

CANNED MEATS
AND

PIG’S FEET

Quality of above brand always reliable.

In Canned Salmon we have all the best brands, including 
Ewen & Co.’s “ Lion ” which has no superior.

John Sloan & Co.
WHOLESALE GROCERS

45 Front St. East TORONTO, ONT.
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A. F. MacLAREN &!C0.
TORONTO

Best Cheese
in the

World
the only cheese scor
ing too points (per
fection) at the World’s 
Fair.

Beautifully packed In

White Opal Pots

Not only leads, but out-distances all others.

MacLaren’s 
Imperial 

Cheese
It is 
the

♦♦♦♦

Leads All



ROBT. DAVIES, Manager ...THE... WM. ROSS, Sec’y & Cashier

Dominion Brewery Co.
LIMITED

BREWERS and MALTSTERS
MANUFACTURERS OF 
THE
CELEBRATED

\ Vhite Label 
Ale

India 
Pale Ale

AND

Amber Ale

XXXPORTER
Which is now taking the 

place of
the best imported.

^ OR the above brands we 
-4 hold Diplomas and 

Gold Medals when 
competing
against the celebrated 
brewers of the 
world.

nyamigM t 

<**6- -

QUEEN STREET EAST 
TORONTO

UR Ales and Porters 
are known and 
used from 
the Atlantic to 
the Pacific, 
and 
are in
general favor

♦ ♦♦♦♦♦♦

SK for them and see 
that our brand 
is on
every cork

♦ ♦♦♦♦♦♦

H1KRE ARK MANX 
IMITATIONS 
OF 
OUR 
WHITE LA HE I, 
SEE 
THAT

ROBT. DAVIES’
NAME
IS
ON EVERY 
LABEL

96?

Our Ales and Porter have lieen examined l>> the best analysts, and they have 
declared them pure and free from any deleterious Ingredients.
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