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‘At home and abroad

enjoys a unique re-

It is the most perfect
and satisfactory Blue

putation for purity. made.

i's money to you, Mr. Grocer, to malke it your leading laundry blue.

FRANK MAGOR & CO.,“*s;...* MONTREAL

Agents for the Dominion of Canada

Benson’s “Prepared” Corn

AND ———

Edwardsburg “Silver (}I;ss” Starch

They are purity personified, and are in demand by
up-to-date housewives throughout the Dominion. See
to your stocks. For sale by every jobber.

Edwardsburg Starch Co, Limited / _ !
33 Front Street East, Toronto, Ont. - . Works : Cardinal, Ont, ;:t'::::ovtl:::

164 8t. James Street, Montreal and Profit
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A Soap Which Everybody
Knows to be Good!

A

.

Why Bother With
Unknown Kinds?
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THE CANADIAN GROCER

4 One Aim
In Life

The Packers of the ‘“Thistle” Brand of
Fish aim only to produce
“ the best there is in

Canned Fish.

B
Canned Where
Caught

The “Thistle” Brand of Canned Haddies, Kippered Her-
ring, and Herring and Tomato Sauce, are canned right where
they are caught, at the water side. How better could you

preserve the natural richness and delicate flavor of the fish?
IMPOSSIBLE.

But that is not all, because Captain Austin has the un-
equalled skill of a life-time of experience. THERE IS NO
DIRT OR SLIME--NC UNCLEANLINESS TO BE
FOUND IN THE “THISTLE” BRAND. The reputation
of the foremost fish-curer in the country is at stake under
the label of the ‘“Thistle’”’ Brand.

BUY IT AND YOU BUY THE BEST

“Thistle” Brand Fish

Arthur P. Tigpet & Co, Agents

\ MONTREAL

TR
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

Live Representation !

Do not negleet the Eastern Townships.
Am open for another good agency. Know
the trade. Have three travelers,

E. H. BOWEN, SHERBROOKE, QUE.

Manufacturers’ Agent and Broker.

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more first-class
agencies. Highest references.

E. T. BUSINESS.

You, Mr. Manufacturer, can do a good deal larger
business in the Eastern Townships, if your lines are
g'luhcd by a live representative right on the ground

ou want someone who thoroughly knows the field
and to whom grocery business is not a Chinese puzzle.

15 Years on the Ground

S. ROBITAILLE & CO., Sherbrooke

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN 778

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen

ST. JOHN, - - - N.B.

Open for a few more first-class lines.

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof;
low insurance rates; direct connection all railways.
Convenient to pavigation, Centrally located.

Write for rates,
S rates for large quanti

ties
Dominion Warehousing Co., Ltd.
Ottaws

52 Nicholas Street, .
J. R. Routh, Manager.

If you want a price on
genuine Fraser River Sockeye,
handsome label, to arrive,

WRITE US.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

|

MacLaren Img:lrt:%l Cheese Co

AGENCY DEPARTMENT
Agents tor Grocers’ Spega.lﬁu and Wholesalc

TORONTO, Ont. DETROIT, Mich

ON SPOT
Spanish and French Shelled Peanuts. 1w«
and three Crown Shelled Almonds. Whol
Halves and Broken Shelled Walnuls
Shelled Filberts.

Quotations gladly furnished.

Lind Brokerage Company

73 Front St. E., Toronto

Manufacturers Take Notice 8

Are you satisfactorily represented in
Toronto? If not, let us hear from you
at once.

THE HARRY HORNE CO.

Wholesale Grocery Brokers and
Manufacturers’ Agents.

309-311 King St. West, - -

Toronto

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S. NEWFOUNDLAND

MANUFACTURERS’' AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
tention to all business. Highest Canadian and foreign

f Oable address: “Macnab,” 8t. John's.
Oodes: A,B,C, 6th edition, and private.

WATSON & TRUESDALE

(Buccessors to Stuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, B MAN.

Domestic and Foreign Agencies Solicited.

CLARE, LITTLE & CO,,
WESTERN DISTRIBUTORS
Wholesale Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warehoused and
Forwarded. Warehouse on Transfer Track. Busi-
ness solicited. Our position Is your opportunity,

SASK f

Western Canads

Canadian Manufacturers and Exporters

Are you aware of the fact that there are 4} millions
Irishmen prepared to buy Canadian Goods !

Don't you want some of this business?

You can get into touch with 5,000 distributors every
wecek by advertising in THE IRISH GROCER, DRUG,
PROVISION and GENERAL TRADES' JOURNAL,
thebest known general store and grocery paper in
Ireland. Write for sample copy and parti to

10, Garfield Chambers, Belfast, Ireland

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’

AGENT
Trade Established 12 Years.
Domestic and Foreign Agencies Solicited.

Prout, Simpson & Co.
Wholesale Produce Merchanis ‘

We are open to act as Selling Agents and
Distributors for few suitable lines.

GROCERS BUTCHERS BAKERS
Caavassed T'wice Weekly.

Splendid Trackage Warehouse. Low In
surance Rates.

WINNIPEG ; ; MAN. |

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1086

J. W. SNOWDON

Manufacturers’' Agent
4183 8T. PAUL STHEET
MONTREAL
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THE CANADIAN GROCER

ORDER NOW-—

You will soon need a full line of
Brushes, etc., for Spring House-
cleaning. We are well prepared to
fill your orders for all kinds of

BRUSHES

WHITE WASH
KALSOMINE
SCRUBS
STOVE
SHOE
OUR PRICES

We guarantee the Quality OUR VALUES

A Large Percentage

of our orders are ‘‘REPEATS”
which fact testifies to the
popularity of

Meat of Wheat

Where once Introduced It
qulickly displaces all
simiiar articles

It pays you a good

profit of every Brush we sell— UNEQUALLED
THE WESTERN CEREAL C0. | | EBY-BLAIN, LIMITED

Wholesale CGrocers, TORONTO

Here is a
complete circle
of merchandising value in

handling

" “Blue Ribbon Tea”

Gives a good profit,
is an easy seller
and
satisfies the consumer.

BLUE RIBBON TEA CO., Limited MONTREAL, CANADA

e e

...,__..._......




.
£
4
,
]
&

THE CANADIAN GROCER

Borden’s Brands
Do Build Trade—

Merchants who follow the policy of reserving the choice locations
on shelves and counters, and in their windows, for such standard
goods as Borden’s are those who win and hold the largest meas.-

,,4
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ure of public confidence.

Always keep Borden’s Brands to the
UNSWEETENED front.

Borden's Condensed Milk Co.

WILLIAM H. DUNN - Montreal and Toronto [
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Mason & Hickey, Winnipeg, Man. "9"""" Z w2
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Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

< 2PERRIN S&S

Our latest delicacy

LONDON Ask traveler for sample

I\:‘-:;, Lo & VTN '




a-
-l
ocations

itandard
5t meas-

& 4
BRINS d
—’/

s Gowpensea M

d¢%
o

i1l hereaffe" oost
‘r'::mL ageinst ™

ature- w
2l et

LI

NADA

THE CANADIAN GROCER

“AYLMER?”
JAMS, JELLIES
PRESERVES, etec.

Every Glass Jar or other package of “ AYLMER " Jams,
Jellies or Marmalades is Guaranteed Absolutely Pure, put up

from FRESH FRUIT when in season and FINEST GRANU-
[LATED SUGAR.

The flavor and high quality of “ AYLMER " Preserves
cannot be obtained in preserves made from pulp.

'NO PRESERVATIVES
NO COLORING

At every process cleanliness i1s reduced to a science.

“ AYLMER " New Season’s Scotch Marmalade and
Orange Jelly Marmalade now ready. Send in your orders at
once for stocks of these fine goods.

CANADIAN CANNERS

Limited
HAMILTON, - CANADA

e
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MAPLE

Syrup and Sugar

New stock now being received. Our reputation is a guarantee of
the true quality of every package which is shipped to you.

Twin Block Maple Sugar
$3.00 a case.

CONFECTIONERY : MOLASSES:
Walnutine Blocks (about % lb ).wlocaac SZ 00 . . .
Maple Lream Blocks g 1 2.00 NOte prices in the'e New Prices—

Net weight per pai per p‘ul &

Maple Cream Hearts 18-1b. $2.:5 panell to nght and 2-1b. tins, 36 to case $2.85
Maple Buttons..........ccc0nueen . 2.40 = R T I e e RN it
Maple Smacks.......... ...15-1b, 2.00 . TR TR ek S GGty e 2.85
i Bottens. . 7lb. 2 left. All lines are sea- ; i
Nutty Lcrcam: ]T~ ¥ 2 ‘.:,:3 DGR EE -~ ™ s silensaiaenaies 280
Fruity Creams . 2.25 v : o g
Bullc’r BORNE oo o oovbarsinsnssny ll% ib. 175 'onable .euer. now. R ® | " eincnien: 2.70
Assorted Cream Caramels........25- 3.25 DD B T T cisissiaesssivevinee 2.55

Also full line of Gross Goods.

Sugars & Canners, Limited

MONTREAL

SUGGESTI/ION:

You had best
order
immediately

.
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MEAT. STEAKS CuTLETS.
.GRAVIES. GAME AND

couver, B.C.

PROPRIETORS:

ROWAT & CO. GLASGQ scoriAND

CANADIAN DISTRIBUTORS :—Snowdon & Ebbitt,325
Coristine Building, Montreal, Quebec, Ontario, Manitoba
and the Norith-west ; F. K. Warren, Halifax, N.S.; F. H.
Tippett & Co., St. John, N.B; C. E. Jarvis & Co., Van-
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PURITY
FLOUR

A flour about which
more GOOD THINGS ARE
SAID than any other brand
on the market.

And why?

Because it makes ‘“more
and better bread.”

That’s all.

WESTERN CANADA FLOUR MILLS CO., LIMITED,

BRANDON.

TORONTO, MONTREAL, WINNIPEG, ST.JOHN, N.B,,
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“Nugget” Furniture Polish Tl

shows you a margin of 50 per cent. O

In
Paste Form

Sells at 10c¢

In
Paste Form

Sells at 10c

SSTEN = P PSS

N T N R AN ST 72

; ? Retails at & popular price, shows a big margin of profit, no loss from breakage.
: 4 Guaranteed absolutely free from acids and all injurious ingredients.
13 SIMPLE — CLEAN — QUICK — “A CHILD CAN USE IT.”
; Write for Samples and Prices.
i‘ L L] L ]
1 The Nugget Polish Co., Limited
2 : 22 Bedford Row, Halifax 67 Adelaide St. East, Toronto
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PACKARD’S

IT
wn | MON-AMI | <
MAKER - YOU

FOR 1047,

o moor BOOT POLISH Gonnddd

PRS- T L R Y

DL TR e Lo  SURLT D g A

,: .':4 ! 2 .o ’ . .
| S Mon-Ami QAUKAR S Mon -Ami e
. S . : . MOMN-AMI) 0
itk 4 gives the quickest, brightest M ON AM ' But three months old ; \
»: % 3 n‘1ost lfls‘ting and waterproof WATER ‘)% yet . Co
i ': 'é ! SHINE to all leathers. T pn\_\ ' sold by almost the entire
{ i s ‘ grocery trade of Canada.
SF B List Price, $9.00 per gross. N i A\
74 2. 7 g 7 &\\
5':‘ 3 }; i Discount in 1 gross lots, 257, Less quantities, 0 N . g Are you 1n line ?
.5 1 & list price. B\,:‘
,:.i *£: Terms 57, 30 days. If nOt———get busy !
.
:l“ A‘ ?} : a(:“r\(e-l‘::\d:o:’-czx::;ﬂ::\: ::i;u:i:f)mplete line of Boot and Shoe Polishes. EVERY PACKA GE GUARAN TEED ““
i ’ ; :
IR L. H. Packard & CO., Limited Packard Building, Montreal 5

Manufacturers of High Grade Boot and Shoe Polishes
Also Makers of the Famous Rapid Metal Polishes

L T

8




sh

orm
10c¢

g WD

Toronto

|

IT
sIVES
YOU
1047,
ROFIT

mi
1s old ;

1€ entire
Canada.

ne ?

usy !
'ANTEED

ntreal

The StOry ?W/“ %/ f«.\;
of AL 4

I\ /I/T“ :

7§

%

Cake of Ice /% Ibs 101bs 401bs

UT a hundred pound cake of ice in an ordinary refrigerator—see how long
P it takes to melt down to ten pounds, then nofice its shape. Put a hundred
pound cake in a McCray Refrigerator for the same length of time. You’ll

have about forty pounds left and it will be pointed instead of square. This is be-
cause the air in a McCray Refrigerator constantly circulates. The warmer
air in the refrigerator strikes the top of the cake first, and as it descends becoming
cooler, it does less melting. The circulation of cold air in McCray Refrig-
erators is as real as though caused by an electric fan. In ordinary refrigerators
the air lies stagnant around the ice instead of circulating. This and other secrets
of successful refrigeration are explained in our - ‘‘Catalog No. 66.”” Send us your
name on a postal card. We’ll send you ‘“Catalog No. 66,”” FREE.

McCray Refrigerator Company

131 LAKE STREET, KENDALLVILLE, INDIANA.

[ COOK'’S
FRIEND

ar
NO ALUM . stan \d overs £ <2

ALWAYS UNIFORM

3 (*) aﬁad&.

n
:nade feoe

cANADR - NO PREMIUMS

BAKING
POWDER
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Teas

QOur assortment of Japan Teas, Green Teas, “Gunpowder” and Black Teas, is complete in all our
different lines. We are ready to fill orders in all qualities required by the trade. We have the best
values in the various grades and our prices are in favor of the buyer. We specially recommend: Japan
Teas, “VICTORIA” and “PRINCESS LOUISE,” which are in great demand. These are choice
teas, the superior quality of which we absolutely guarantee.

Alimentary Pastes

(FROM THE FIRM OF BLANC & FILS)

We have in stock 2,000 cases of the famous Alimentary Pastes of the firm of Blanc & Fils, of
France, in one-pound packages, 25 pounds to the case, or loose. The assortment comprises Maca-
ronis, Vermicellis, Spaghettis, Noodles, Elbows, Lozenges, Celery Ribs, Letters, Animals, etc. Prices

are exceedingly low.
‘““Minerva” Olive Oil

Has the reputation of being one of the best oils made in France; it is, moreover, guaranteed
strictly pure by the municipal laboratories of Marseilles, which exercise a control over its manufac
ture and shipment.

This is the proper time to put in your stock.
For all information, quotations, etc., write, ’phone or wire to

Laporte, Martin & Co., Limited

Wholesale Groceries, Wines and Liquors MONTREAL

Al SAUCE

This sauce has been delighting the palate for
100 years, and is still giving a zest and relish to the
plainest and richest fare.

As a merchant you are interested both in quality
and profit. You'll find both satisfactory.

A1 Sauce will repay you well for any trouble you
may go to in giving it prominent display and asking
your customers to try it. Sample it yourself, though, first.

GENERAL AGENTS:

THOS. O. BAXTER, 27 Front St. E., Toronto H. HUBBARD, 27 Common St., Montreal
R. T. TINN, 337 Hastings St. W., Vancouver

We also make a full line of Meat Extracts, Essences, Soups and Potted Meats

BRAND & CO., Limited, &% London, England

Y W
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To Merchants

Take advantage of the advertising
we are now doing in the newspapers,
by posters and in homes.

Remy Starch Is Superior

ECONOMY  zo per cent. of starch economy cver all other kinds of starch.

FACILITY Remy's Rice Starch can be prepared with cold water. No
heating or boiling required.

WHITENESS Starch made from rice produces a much superior white than
starch made from wheat or corn.

SUPPLENESS Collars and shirts can be ironed supple and glazed only by
the use of rice starch.

Is sold onmly in boxes of }, 3 and 1 pound. We are agents in Canada for
La Societe des Usines Remy.

Laporte, Martin & Co., Limited

WHOLESALE GROCERIES WINES and LIQUORS MONTREAL

| DA ®. T. PINI

London England
STAND FIRST FOR PURE FOOD PRODUCTS

Jams
Marmalade
Candied Peel
Confectionery
PicKles Pepper Spices

FOR PRICE LISTS APPLY TO THE FOLLOWING AGENTS:

EDGAR J. FRANKLIN care Montreal Sar MONTREAL

l‘RED COWARD HERBERT J. CAVE J. W. SNOWDON JAS. H. MYLES
1 Grandview Ave. 1220 Alberni St. 413 St Paul St. P. O. Box 262, St. John
TORONTO VANCOUVER, B.C. MONTREAL NEW BRUNSWICK

e e e et et

11
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To The Retail Trade :

YOU ARE NOW PLACING YOUR ORDER FOR ¥

NEW PACK LOBSTER

This is an important article and you want to choose your stock carefully Don’t take any old brand
offered you—it will only cause complaints from your customers and give you trouble. Get the best
goods obtainable and insist on your order being filled with

ICE CASTLE BRAND

\We absolutely guarantee these g oods to b e unequaled. Only the choicest meat used and every tin i H
vuaranteed full weight. Get this brand and insure satisfaction to your customers.

BEAVER BRAND |

We recommend this as a straight-pack Lobster of high quality, and guarantee it equal (with the above i
exception) to any brand on the market. i

J. W. WINDSOR - MONTREAL

Packer of the Largest Variety of Canned Goods in Canada.
Western Representative - - - W. H. ESCOTT, WINNIPEG

Hobart Electrical Meat Choppers

Are the Stanrard of Quality from
the Atlantic to the Pacilic.

Bone Grinder Attachment

You Lost Six Dollars Last
Week if you sold 200 pounds
of bones for fifty cents.

They would easily sell for
Seven Dollars for Chicken
Feed.

Hobart Bone Grinders,
attachable

to Hobart
Choppers, are

making big
money for
Pleasfe Write Butchers

or
Catalogue. everywhere.

“eas: The W. A. FREEMAN CO., Limited, Hamilton, Ont. |

12
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Canana

Obtainable with or

without Tomato Sauce

Possess that ‘‘nutty’’ flavor
so delicious in baked beans.
Always uniform in quality
and sure to please exacting
customers.

We use only choice hand-
picked Canadian beans, and
the best pork—and our pack-
age is better from a point of

view of attractiveness.

How is Your Stock?

The Eastern Canning Co.
PORT CANADA, : N.B.

ANADIAN AGENTS—(. A. Chouillou & Cie., Montreal, Green & Co., 25 Front
Street East, Toronto; D. 0. Hannah, London, Ont.; G. Wallace Weese,
Hamilton; H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312
Ross Avenue, Winnipeg, Man.; Martin & Robertson, Vancouver, B.O.

After 9 Years’ Test and Its
Adoption by the World’s
Greatest Merchants

The Toledo Scale

Is Now the Recognized Standard.

1. ltis Automatic,

2. Itcontains No Springs.

3. Itis always reliable—notaffected by
temperature,

{. Guarantees Honest Weight,

5. Pleases Customers and Brings
Trade.

6. Saves Money, Timeand Labor.

7. Is Most Beautiful and Attractive

>UPZPO 2= MU

105 Styles and Sizes
for all kinds of Stores

PRICES $40 UP.

70,000 Now in Use

The Great Fair Store, Chicago, uses 100
Toledo Scales, and say:

**The 100 Scales you sold us —
are very satisfactory. They are
certainly money-savers on over-

we|¥hx.
*We satisfied ourselves the
Toledo Scale was superior to all
others,”

E. J. Lehmann, Vice-Pres

Scales of all makes taken in exchange
rebuilt and for sale cheap
Send for Catalogue, Free

Toledo Computiné
Scale Co.

Makers of Honest Scales
TOLEDO - - OHIO
OFFICES :

Toronto, 335 Yonge St.
Winnipeg. Edmonton, Calgary

NO SPRINGS

Your Business Barometer

will stand at *“ SET FAIR " if you are handling

goods which bear the stamp of quality!

In no department is this of such vital import-

ance as in your sardines.

You will have no anxiety on this score if you

handle—

King Oscar

BRAND

SARDINES

the purest, sweetest
and best packed fish
on the market.

Canadian Agents

J. W. BICKLE
& GREENING

(J. A. Henderson)
Hamiton -  Ontario
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QUALITY Never had a can of i
. When anyone wane milk returned to us yet ¥
retrigerator they always !
R B e B ond s Bt of Bovtenct Har
e ssiits s mealo o8 manufactured by J. Malcolm & Son, St. i
the same principle. That George, Ont., are the best brands that skill !
means the best. and science can produce. No dead stock !
; on your shelves if you handle these lines.
Sold by leading hlr.d- Cl
- dealers, or write Write for prices
i W.
HAM &NOTT CO., John Malcolm & Son, ! Gr
BRANTFORD  CANADA ST. GEORGE, - ONT. | =
i —
YOU CAN SELL [ | When You Buy F
THE
| FLY CATCHER | )
4 X all the time because it has
double the surface of sheet fly Extra Granulated Sugar, you secure the S
paper and lasts 3 times as long. results of the latest process, of modern
It causes no annoyance and machinery and of years of experience.
catches more flies than any other device.
B e —_———
Price per 100, $3.50 |
Over 25 Million sold last year. Monniustuoad by
WM. H. DUNN ” The Canada Sugar Refining A
MONTREAL AND TORONTO. §.Ls
Montreal, Que.
General Import Agent for Canada. “ Company, lelted, A, e
T‘\_?\.;il\\ﬁs o
It is to your own profit and credit ¥
to handle a superior brand of Jelly Powders, and you have solved this t'(i
problem of what to stock if your shelves hold ; *
1
SHIRRIFF'S JELLY POWDERS ,%
This well-known brand is always reliable, easy and quick to handle, and ‘g
Bl. retains in a large degree the natural flavor of the fruit. :‘
e i & ORDER FROM YOUR JOBBER b
(FRSFEERRY)
mememnercoll  [mperial Extract Co., 8, 10, 12 Matilda st, Toronto e
‘ 14
-
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Ccommands a Preference over all others.

AGENTS
Ww. 5 Clawson & Co., South Wharf, St. John, N.B.

to do busi on easy consignment terms

We ure op

Home, Sweet Home

is never so attractive as when clothes,
dishes, walls, floors, etc., have been
washed with

ASEPTO

SOAP POWDER

I'his Soap Powder is a sure seller. A
5c. packet makes 2 gallons of soft Soap, or
i gallons of liquid soap. Try acase. You
will be astonished how soon it is gone.

Order from your Jobber
Manufactured by the

ASEPTO MFG. CO.

ST. JOHN, N.B.

Agents—Rose & Laflamme, Limited, Montreal.

Made from the finest malted barley.

W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co.,26 Front Street East, Toronto. R. Robertson & Co., 912-913 Dominion Trust Bidg.,Vancouver,B.C.
J. W. Snowdon, 413 St. Paul St., Montreal

THE CANADIAN GROCER

ESTABLISHED OVER 200 YEARS

MALT

IS THE BEST

Write our Agents for Particulars

Thurston & Braidich

128 Villiam Street ®  NEW YORK CITY

Direct Importers of

VANILLA BEANS
TONKA BEANS
GUM TRAGACANTH
GUM ARABIC

Winnipeg Representative,

W. H. Escott Il

Wholesale Grocery Broker

141 Bannatyne Ave., East

= — —
—_—

ﬁ

gelling line.

THERE’S a reason why
Canada First Evaporated Cream

sells so well throughout the year. Customers know that the
process of manufacture is as perfect as care, skill and cleanliness can
make it, and the canning in air-tight sanitary tins, without the use of
acid or solder, uniformly safe.

Order from your wholesaler

HE AYLMER CONDENSED MILK CO., Limited, -

Stock and recommend this splendid

AYLMER, ONT.

-
C

I5
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MAPLE SYRUP | 2
1910 Run, Guaranteed Pure. Straight from the £
Sugar Bush. Nothing Finer

Cases 1-5 Gallon tins

Cases 6 Imperial Gallon tins, Each 13c,
Cases 10 Wine Gsllon tins, Each 10c.
Cases 10 8 Pound tins

SEE OUR TRAVELLERS OR 'PHONE 596, FREE TO BUYERS

A COLD CURE EVER: \

Dealer Can Recommi . I

To be able to recommend an ‘
because of its success in
makes selling easy.

MATHIEU'S
SYRUP ,

of Tar and Cod Liver 0l

has been a wonderful succes
The testimonials received i
roprietors tell of marveliou
housands of houscholds are n¢
without it.
Its sales have multiplied in ¢
community where it is sold
Dealers nev:r find it a slow scii
During the Fall and Winter sca.
large sales are assured.
Keep a good supply on hand
when ordering order also

MATHIEU’S
NERVINE POWDERS

which are necessary to reduce

GRANULATED
GOLDEN YELLOWS

Made orly from Pure Cane Sugar

and remove pains in cor
with colds.

J. L. MATHIEU C0., Prop:s
SHERBROOKE, P.(.

Distributors for Western Canada

Foley Bros., Luuw & Co., \‘Ylholoul} G‘;ocon and Confectioners

The St. Lawrence Sugar Refining Co., Ltd,,
Montreal

L. Chaput, Fils & Cie., Wholesale Depot, M

r——— {

PRINCE OF WALES PURE EXTRACTS POSSESS
REGAL QUALITY

That is why they are so popular with the housewife.
They please the most fastidious.

!
c
il
!
i
!

Every flavor in 2 o0z., 2} oz. and 4 oz. bottles.

S. H. EWING & SONS, Montreal and Toronto |

16
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r.»\re You Carrying The
Fmpress Brand?

Coffees, Spices, Flavoring
Extracts, Pure Jams
and Jellies

WE WANT YOU to do so.
IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

WRITE US

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.

making your store
attractive. Well

NVITE trade by

&

dressed windows and cases and carefully arranged
Machine-cut beads (patented)

goods lose half their effect under a cracked, discol-
“Classik’’ embossed steel ceilings and walls are not
«ly fire-proof and hygienic but very artisticand will
last forever. FEasily kept bright and fresh by wiping
th.
visible and erecting easy.
asily installed without interruption
:t catalog ‘A’ showing hundreds of

ored, unsanitary wood or plaster ceiling.

with a damp clo
make seams in

14

GALT, ONTARIO
WINNIPEG—DUNN BROS.

Galt ‘Classik Ceilings

)le for stores, schools and residences.

g v

nformation.

The Galt Art Metal Co., Limited

Quickly and

Tk AN

WHITE SWAN BAKING POWDER

CONTAINED NO ALUM

A MONTH AGO

CONTAINED NO ALUM

A YEAR AGO

CONTAINED NO ALUM

5 YEARS AGO

CONTAINS NO ALUM

TO-DAY
HANDLE GOODS THAT DON'T
CHAaNGE IN MAKE-UP, QUAL-
ITY AND COST, AND DON'T
PAY FANCY PRICES.

White Swan Spices and Cereals Limited
TORONTO

In replying to the above advertisement mention
The Canadian Grocer.

9/0

e /

p ENGLISH NEW Sgpg
E0low READY VMg,

/

<
r/r4)

s

WAGSTAFFE LIMITED, HAMILTON

e’

E xact Reproduction of
¥

The Most Modern & Up-to-date Fruit-Preserving Factory in Canada
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THE CANADIAN GROCER

Honestly Made

Here is a list of RlCHARDS

Quichk Naptha Soap
100% Pure Lye

can make sure of your full share of the family soap trade—a very con.

siderable item—if you are handling

Snowflalie Soap Chips

Guaranteed Pure

Profitable Soaps

Ammonia Powder
Toilet Soaps

Agent for Toronto and Hamilton : Mr. Hutchinson, Omand Mfg. Co., 76 Colborne St., Toronto

1
{

i

Ghe
“FEureka” Refrigerator

A Wrrite
Handsome for
Fixture Catalogue

The

“Fureka”

Patented
System

is by long odds the most satisfactory for grocers and

butchers. Merchants throughout the Dominion have

pronounced it the most economical and effective.

Eureka Refrigerator Co., Ltd.

56 Noble Street (Near Queen St. Subway)
TORONTO

i
L ¥
1
it
|
4
-

Sanitary Cans

For Hand Filled Goods

Tomatoes, Stringless Beans, Asparagus, Spinach, Etc.,

Apples, Peaches, Pears, Plums, Etc.

Sanitary Enamel Lined Cans

For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black-
berries, Sour Cherries, Blueberries, Beets, Rhubarb, Etc.

“The Can Without The Cap Hole”

“ Bottom Like The Top”

Write for Samples

Sanitary Can Company, Ltd.

Niagara Falls, . . Ontario

i

>'¢l

S 1.

APAN TEAS

Always best value at

NISHIMURA & CO.

MOTREAL AND JAPAN

18
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BAIRD’S

“Second-to-None”

Pickles

So called because they
are second to none for
value.

No other manufacturer

has produced a better
N pickle at the price, and
there are few as good.

GOOD, SOUND
VEGETABLES
and

PURE VINEGAR

Low Price
L High Quality

HNSTON, BAIRD & GO.

GLASGOW, SCOTLAND

Facts are Stubborn Things

and the fact that

‘orr H. P. SAUCE, it’s reasonable to suppose she wants H. P.—it’s also reasonable to suppose she is
ot going to be equally satisfied with something else. Lose that (5llSll)Ill(‘.l"s confidence and 59
_ou lose her patronage. But sell her H. P.—and you win her confidence—in you B 8
aid in the other goods you sell. Besides, youlmake a very satisfactory g GO ‘V‘b\“&:‘;.a“-

o
i U Con < S g
& ““\e
Set0®  WIn® gl

ﬁs°°"" q \““at

e P

.g‘s

W-

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:

No. 1 —A Strong Baker
No. 2-Body
No. 3—Flavor

Packed in tins—2’s, 3's, 5's, 10’s and 20’s;
pails—1's, 2’s, 3’s, 5’s gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.
The Dominion Molasses

Co., Limited
HALIFAX - NOVA SCOTIA

AURORA GOFFEE

is 80 much Superior to all the others is a valid reason why
you should handle it! The aroma and flavor of “Aurora’”
Coffee are unsurpassed, and its retail price, 40c., leaves
you a very good margin of profit. Stock up without delay.

W. H. GILLARD & C0., Hamiiton, Ont. BRANCH—SAULT STE. MARIE
. I
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THE CANADIAN GROCER

Canada.
a run.
Have the best.

Our Meadow Cream Soda Package is the Jargest made in ‘
That 1s one reason why this line is having such
It does not pay to get something just as good

The W. J. CROTHERS CO,,

| OUR I

Kandy Kid

PLANT

was completely destroyed by
fire Thursday, March 24th. We
will be in operation in THIRTY
DAYS AGAIN, and solicit your
orders for delivery about that
time. : : : -

Why not place future orders

NOW ?
Clyde Fuller & Bro.

WINDSOR - ; ONTARIO

Kingston, Ont.

Largest Package of Biscuits Made in Canad

Pickles that Please
the Palate |

All agree that Pickles i
a zest to the plainest fa
but too little care is it
taken of the pickle qual

The trade mark

STERLING
BRAND

on pickle bottles, is your guarantee, M
Grocer, of Purity, Quality and Skill
Manutacture.

Our process is one long tale of ca
cleanliness and up-to-date methods, an
the result, "STERLING BRAND,” is
line that vou can recommend witho
hesitation.

Send for prices.

THE T. A LYTLE CO,, LIMITED

BRITAIN’S BEST JAWNS:
£260 CHALLENGE

Issued in " The Grocer " (London), August 14
1909, (repeated October 2, 1909), which did not
elicit a single response

“ Weare prepared to deposit £250 against a
like amount that our New Season's Vacuum-
Bottled Jams, as sold by grocers to the public,
will surpass in excellence of quality and flavor
any Jams made by any other firm in the United
Kingdom, a8 sold by grocers to the public,which
are free from Chemical Preservatives, artificial
flavoring or coloring matters.

“Samples to be drawn from actual stocks
Leld by grocers.

** This challenge remains open until Sat urday,
October 9th, 1909.”
First British Vacuum Jam Factory

Duerr & Sons, Old Trafford, Manchester, Eng

McLean’s

White Moss Cocoanut |

is not the result of haphazard manu-
facture, but the culmination of many
years experimenting. It is the real
thing in cocoanut. Always look for
the name ‘““MclLean.”’ Itisthe dealer’s
guarantee.

{

The CANADIAN COCOANUT CO., Montreal :

|
4

¢
STERLING ROAD - TORONTO |

|
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51 GHARLES EVAPORATED CREAM

Tl

"n:’t‘,ﬁ‘

Retailers make no mistake in pushing the
sale of ST. CHARLES BRAND, as
orders always repeat. A quick seller
and trade-builder. Every can guaranteed.

Manufactured by

St, Charles
Gondensing Go,

“ Masufacturers of quality CREAM "’

INGERSOLL, ONTARIO [SAPORATED CRER)
; GANADA —

We know of no trade-
mark that covers
a prodact that is
nearer perfection, or
that is more univer-
sally used in Canada,
than the

Windsor
Salt

trade-mark, shown on
this bag.

‘Vindsor Salt is the only satisfactory salt
or a good grocer to sell.

the Canadian Salt Co., Ltd.

WINDSOR, Ontario.

Just
to
Please
the
Ladies

you should sell

DY-O-LA

The Guaranteed Qn_e Dye forLll kinds of goods
It’s the delight of all Home Dyers

Free Advertising

We have a splendid mutual
advertising offer for all who sell
this dye, Itis unique and means
money returns for you.

DROP US A POSTAL

and we will tell you all
about the proposition

The Johnson-Richardson Co., Limited
Box 2335 - MONTREAL

MADE IN CANADA

“Superfine Linen Record”

There is no feature of ad-
vertising that pays so well
as a Ledger made from a

good paper.
““Superfine Linen Record”
is a first-class ledger paper
Made by
THE ROLLAND PAPER COMPANY, LIMITED

MONTREAL, CANADA

SAMPLES SENT ON REQUEST

21




A

PRy
=

THE CANADIAN GROCER

We make a specialty of

Maple Flavor

For Manufacturers of Extracts
Syrups, Biscuits and Confectionery

STUART BROTHERS

Distillers Essential Oils, Etc.

NIAGARA FALLS CANADA

STORAGE IN HAMILTON

A new fireproof Storage Warehouse. 5
TRACK FACILITIES
Every convenience to reduce the cost of handlin,
Merchandise
IN BOND OR FREE
Lowest Insurance
Experienced Warehousemen
Accounts Solicited

Storage and Transfer Co., Limited

Hamilton - - - Ont

Saves time,
Saves money,
Saves you bags

grocer’'s store

KILGOUR BROS.
Wellington St. West TORONTO

- =
il ’MV
"""m—‘" @ DUSTIS A GENERAL VU]SAN |
l Hl STBGH[ BUT IT CAN BE AVOIDED BY USING
2 DUST BAN E
on sweeping day. ‘' Dustlane,” morc
the room and restores carpets aud rugs to their
freshness. The women swear by ** Dusthan
once they have used it. Get them on your side by

“Dusthane.” There's money in it for you

Dustbane Manufacturing (o
Boston, - Mass.

Canadian Factories: Wissiped, Manitobs, St. Jobs M. B

Ask Your Wholesaler for These Goods

§ A Canadian-Made
Polish of Highest
EfficiencythatYields
Big Profits.

THIS IS SELLING TIME!

LIQUID pBusn

FOR ALL METALS.

BLACRK JACH

QUICK, CLEAN, HANDY

BLACK JACHK SOLD BY
TRY IT. ] " ALL
Ovie pol!” JOBBERS

¥%-1b. tins—3 doz. in case.

DOME LEAD

There is no better stove polish to be had in the world than

James Dome Black Lead

Pays both Jobber and Retailer a Good Profit.

22
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Better and Cleaner Stock
Better Clerks
Better Serv.ce

Better Turn-over
Better Profits

things " from his business.

Tr
AL ERER

R AR E R EERREE R P |

A “WALKER BIN” INSTALLATION

marks the beginning of ** better things” in the grocery. Tt
means much to both the dealer and customer whose interests
are more closely associated than is often supposed

Better and More Satisfied Customers

Write for lllustrated Catalogue : ‘* Modern Grocery Fixtures.”

The Walker Bin & Store Fixture Go., Limited

Designers and Manufacturers of Modern Store Fixtures
BERLIN, - - ONTARIO

iS THE PACKER
OF

BRAND

AALLLLRAML Cocoanut and

Almond Paste

—than which

there are no
better.

—W. P. DOWNEY-

White Dove

it dries

[t means everything to the grocer who is looking for * big them up COMMonN Sense

_— S NS A 1

KILLS { gz‘::':::daﬁ;:ged-ﬂu‘.

All Dealers and 381 Queen $t. W., Toronto, Ont.

Dealers ind Common Sense a very good seller, for
the reason that it gives general satisfaction and each

ecnstomer tells othereabout same  Write for prices.

When writing advertisers kindly men-
tion having seen the advertisement in

= this paper.

ARCTIC

| Refrigerator

Itdoes not matter a great deal what
kind of a refrigerator you use. For
they don’t all refrigerate alike.

There are many good reasons why
your refrigerator should be an
ARCTIC

These reasons have to do with
the profi's you make from butter,
eggs and other perishables, and the
degree with which you are able to
satisfy your customers.

Arctic Refrigerators for All Purposes.

JOHN HILLOCK & CO.
Queen and George Sts., TORONTO

Agents for Western Provinces: Ryan
Bros., 147 Bannatyne Ave., Winnipeg

The White Mop Wringer

always proves a splendid seller, because
it does all we claim for it.

It never disappoints.  Wrings drier and
easier than any other device.

Each one sold is YOUR advertisement,
creating more sales.

Watch for TRADE MARK below; it

stands for excellence
Write for Details. Made in Canada.

White Mop Wringer Co.,

FULTONVILLE, 2 N.Y.
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WILL IT PAY?

This is the first question that is
asked by any merchant when
considering the purchase of mod-
ern store fixtures. The funda-
mental question is one of

ECONOMY

A device is economical if

It adds cleanliness,
It is a convenience,
It makes labor lighter
It makes labor more efficient
It reduces the labor item,
It saves time,
It adds safety,
It adds neatness,
It helps the appearance.

IT SAVES MONEY

Considered from these standpoints the

R e e

Have You Any
Credit, Cust.omers ?

Yes. Almost every grocer has, And
i’s a serious matter to avoid los:
Yet there is a way to make he creq;
customer just as good an asset and as
safe as the cash buyer.

Allison e

systematize credit accounts, simplify collectio

please the customer and eliminate arguments
'hey cost but little and pay for themselves ma;

times over.

HOW THEY WORK

A man wants cred
You think he i«
Give him a§10 A
son Coupon K
Have him sign 1)

in the front of |

him with §l0
trouble. When |

receipt or note foi

book, which you lr‘,
out and keep. Churg

buys & dime’s worti

WRITE FOR BULLETIN 5

is the greatest economy

OWSE, Self-Measuring Oil System

The *question is not “Can I afford it?"” be-

cause it will pay for itself with money that
was before wasted. It's simply up to you to investigate, The merchant who tries to see how
much he can really get by adopting modern methods is the one who pulls the largest trade.

. S. F. Bowser & Co., Ltd., Toronto, Ontario

tear off a ten o

coupon, and so
until the book is uk
up. Then he pay
the $10 and
another book. No s
books, no chargiig
no  lost  tin
errors, no  disputes

Allison Coupon B
are recognized o
where as the Lest

For Sale by the Jobbing Trade Everywhere
Manufactured by

ALLISON COUPON CO., 1ndianapolis, In

ESTERN B FIRE

ASSURANCE e
® ® * COMPANY. | MARINE

Heap Orrice—TORONTO, ONT.

$3,670,000
3,609,000

Assets over - -
Income tor 1906, over
HON. GEO. A. COX, President,

W. R. BROCK, Vice President
W. B. MEIKLE, General Manager

C. C. FOSTER, Secretarv

HOTEL DIRECTORY

HALIFAX HOTEL

HALIFAX, N.S.

THE GRAND UNION

The most popular hotel in
OTTAWA, ONTARIO.

James K. PaisLey, Prop

ACCOUNTANTS

Assignees, Chartered Accountants, Estate and
Jenk'ns & Hardy Fire Insurance Agents, 154 Toronto St., Toronto:

52 Canada Life Building, Montreal

dritish America AssuranceGompany

A.D. 1833
FIRE & MARINE

Head Office, Toronto

BOARD OF DIRECTORS

Hon. Gen A. Cox, President W. R. Brock, Vice-Presideni
Robert Bickerdike, M.P., W, B. Meikle, E. W Cox, Geo. A. Morrow,
D.B. Hanna, Augustus Myers, John Hoskin, K.C,,LL.D.
Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.(
Sir Heory M. Pellatt, E. R. Wood.

W, B. Melkle, General Manager; P. H. Sims, Secretary
CAPITAL - - . . - $1,400,000.00

ASSETS - - T - 2,182,753.85
LOSSES PAID SINCE ORGANIZATION 20.833,820.906

Star wérand

COTTON CLOTHES LINES ?

——AND—

COTTON TWINE

Cotton Lines are as cheap as Sisal or Manila and much better

4

Fer Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM,

ar

i'l th
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75,000 Gallon Pickles in Brine

This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.

Bonded Vinegar, Pickle and Spice Manufacturers.

You'll find us

ON THE SQUARE

for it is a square deal when you stock up

with SNAP !

We claim that for
removing dirt, tar,
grease or paint from

~weedl the hands SNAP is
s Ni‘— PN without a rival, and
- m"m =4 a generous public by
$'AND GEEANZZR! calling for more SNAP

amply backs up our
assertion.

PREPARED B

Y
AP camPAN

LiMIT
MONTEE

Surely you are not going to be left out
in the cold! Order to-day.

SNAP CO., Limited

MONTREAL

THE COMMERCIAL

That’s the Name!
Don’t Forget it!

THE ONE WRIT-
ING ACCOUNT /j
REGISTER ﬁ\ A
SYSTEM e
that cuts __—

out Book- *
keeping,

makes your col- < %%/
lections; pleases 7

your customers and increases your trade. Thou-
sands in use on the American Continent. Send

postal for catalogue and testimonials of Canadian

merchants that YOU KNOW.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

I HE WORLD’S BEST SHOE POLISH

—

HAMILTON, CANADA, - - AND

Men swear by it—Not at it

Lasts Surprisingly

Polishes Rapidly
Wears Off Slowly
Is Waterproof

No grocer can afford to be without this rapid seller.
It absolutely leads the field in shoe polishes.

The F. F. Dalley Co., Ltd.

- BUFFALO, N.Y.
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TIME TO ORDER
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‘CAMP’

COFFEE

fill their requirements promptly.

Always a strong seller, so it is good busi-
ness to have an adequate stock on hand.
Especially saleable to fishermen, campers,
picnic parties—but to householders, too.

Permit us to suggest the advisability of
ordering a good supply from your whole-
saler immediately, that you may be prepared
for the outing season. As sole Canadian
distributors wholesalers will find us ready to

Sole Canadian Agents:

ROSE &

LAFLAMME

LIMITED

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz tins, 75¢. doz.
2. * 85125 ¢
160z * $1.50 *

Manufactured By

GORMAN
ECKERT &
CO., Limited

London&Winnipeg

Montreal Toronto

®

ENGLAND'S
LEADING
FRUIT SAUCE

26 years' reputation, and the only
sauce backed up by a purity guar-
antee of

1000 GUINEAS

XSells at 15’ cents and 25 cents
BE WARY OF IMITATIONS

George Mason & Co., Limited
- - LONDON, ENG
SUB-AGENTS:

ole Manufacturers -

ole Canadian Agents Toronto, Ont.—Geo. Stanway & Ce
Hamilton, Ont. — James Somerville
S' T’ N'Snlnul‘ & Co‘ Ottawa, Ont. —Mackenzie & Co
London, Ont.—Wm G. Co'es & Co
MONTREAL Quebec, Que.—The F. Abel Co
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Fi_lre Ruined Tﬁ

Although seriously inconvenienced by
the fire which occurred in our Toronto Ware-

house, Monday morning, we expect to be
able to fill orders with reasonable prompt-
ness. Our Montreal Office will assist us as
much as possible, but we must ask your for-
bearance during this crisis.

Tuesday morning the building was placed
in the hands of the carpenters and painters.
Everything is being put in order with all
possible speed. We expect everything to be
in full working order early next week.

Of course every pound of tea in stock at
the time of the fire was ruined by smoke, fire
or water. Every pound will be emptied out
and sold as Bulk Tea. We would not think

of allowing it to go out as “SALADA.”

THE “SALADA” TEA COMPANY i
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Westerner's Ideas of What Fake Advertising Is

Address Given Before Retail Merchants’ Association at Winnipeg—Recognized
Legitimate Advertising Channels and Those That are Doubtful — Newspaper,
Circular, Program, and Hotel Register Mediums Considered.

The >!1h'jm'1 selected for me this even-
g is “‘Protection of Retail Merchants’
Orgauizations™ and at the first glance
it would seem to be one that the aver-
age merchant ecould discuss with a
great deal of satisfaction partieularly
if he were allowed to relieve his feel-
ings by saying in plain words what he
actually thinks of the various fake
propositions that are presented to him
from 1ime to time.

Jut when the >1hju'] 1s more 4-:1;_\1'!.\
looked into it is somewhat diffienlt to
draw a distinet line between what is
considered  “‘legitimate” advertising
and what might be termed **fake.’’

In  order, therefore, to make a
division between the legitimate or re-
inunerative advertising and the elass we
ave desienated as fake advertisineg 1
shall spend a few minutes in outlining
the reeognized forms of good advertis-
ing.

In the first place let me point out to
you that advertising in the broad sense
of the term is summed up in the one
word *“Information.”” and that any form
of publicity that does not eonvey the
desired information to the ]:)'l»]w('ﬂ\l'
purchaser is sure to prove a finaneial
loss. I know of no better adviee to
offer to the writer of advertising copy
than to direet him to apply the ““in-
formation”’ test to his manuseript be-
fore he sends it to his medinum of pub-
lieity and ask him to remember that all
copy s improved by ‘“dispensing with
the unnecessary and enlarging upon the
1~~4‘_H.17.".

Advertising generally may be divided
into  two  elasses—Specific advertising
and general publieity.

Specifie advertising is the form whieh
announces that a eertain artiele will bhe
sold at a eertain time or place for a
certain price.  This form of advertising
i= n=cd by the deparimental stores with
great suecess as their announeements of
to-day speeify the goods that they will
sell to-morrow and the attention of the
public is foeussed on comparatively few
articles at a stated time.

Specifie Advertising also ineludes all
proprietary articles sold at a recognized
price by many dealers and every mer-
chant uses this form of advertising when
he announces the sale of any particular
article of merchandise eontained in his
stoek.

It is quite evident, therefore, that any
announcement that ean be classed as
Specifie Advertising cannot be termed
‘“‘fake,”” provided, of course, that the
merchant is assured that the medium
of publicity adopted will reach the elass
of customers whom he hopes to directly
interest.

By W. J. Simpson.

The other form of advertising
General Publieity—is therefore the one
that we must look into to discover what
we have already designated as fake.

To enumerate all the various methods
of advertising that come under this
leading would exhaust not one but
several evenings; our ablest commereial
writers have written volumes on this
subjeet so we must only glanee hastily
at the most prominent or most used
examples.

Indirect General Advertising.

We will first eliminate all the good
advertising features that the suecessful
merchant adopts but pays for indireet-
ly sueh as: attractive show windows,
clean and bright store premises, stock
invitingly  displayed, courteous and
obliging salespeople, prompt delivery
and all the individual attentions that
favorably impress the eustomer and un-
consciously make him a walking adver-
tisement for the store,

We must also eliminate all kinds of
advertising whieh the merchant adopts
from personal choice or without soliei-
fation from outside sources such as: cir-
cular letters, dodgers, store signs, or
temporary painted signs used for show
cards, ete.,, or any other form of pub-
licity whiech he originates on his own
initiative.

FEvery retail merchant finds it neces-
sary to pay for general publicity at
certain seasons of the year without be-
ing too speeifie in his announcements.
For instance, the dry goods man advises
the publie that the new spring goods
have arrived; the milliner announces
that the display of Easter styles is at
its height; the hardwareman has every-
thing for a building; the grocer offers
seasonable food produets; the tailor and
haberdasher are proud of their up-to-
date stocks and so on.

Announeements of this character are
therefore considered as *“good business’’
and when properly placed should be pro-
duetive of good finanecial results.

It is on this question of proper plac-
ing that a great variety of opinion ex-
ists.

Favor to the Newspaper.

The daily newspaper columns are
favored by the great majority of mer-
chants; the billboard receive due atten-
tion by many in specific lines of trade;
the weekly and society papers are
liberally patronized and the results ob-
tained from these mediums are such as
place them outside the boundary of the
opprobrious term of ‘‘fake.’’

To summarize: I have endeavored to
show that specific advertising; store ser-
viee advertising; personal appeal adver-
tising; newspaper, periodical and bill-

a8

board advertising are all recognize:
without doubt as legitimate forms thu:
are more or less remunerative to th
vetail merchant.

Out of the forms of so-called pul,
licity that are left, we must look f.
those that may come under the ter
‘‘fake,”” and this presents a probley,
of no little diffieulty that is inereased I
the faet that we have admitted that all
forms of publicity have some value b
it much or little.

I therefore would measure the sitn
ation by this rule:

““That when the cost of any form !
publicity is sueh as to preelude an:
possibility of adequate returns that
are justified in refusing to enterrain it

Now this does not always mean il
the proposition is fake because mediumi-
which one man may ridicule may ha:
proved profitable to his neighbor.

I take it, however, that the forms w.
are endeavoring to denounce are thos
that have some semblance of a ‘‘hold
up’’ in connection with them.

We are all familiar with the Syud
cate who ecome here periodieally to e
ploit the hotels and merchants for thei
own pecuniary benefit.

We have all been approached by ti:
solicitor projecting a hotel register, iil
stand, writing table or what not, au!
have been very plainly told that unless w.
subseribe (I wont say advertise) to li-
proposition that the hotel keeper will
immediately withdraw his patronage

Therefore I say that any advertisii:
that is not econtent to solicit business u
the basis of ‘‘Value for the money,
but that threatens the eustomer or uses
ulterior motives ean very properly b
classified as ‘‘fake.’’

Program Publicity.

We have also to deal with what |
might term ‘‘donation advertising
which ineludes the various programs
ete., of societies who adopt this mean
of raising money to finance their con
certs or day of sports or some sp:cial
attraction they are promoting.

This question must be left to th
individual merchant to deeide b:caus
we cannot legislate to prevent these ap
peals and if the merchant is liable to
lose more by a refusal than the expens:
of accepting he ecannot afford to give
a refusal, but I think the amount ex
pended should properly be charged t:
donation aceount.

The solution of protection agains!
these insinuating forms of fake adver
tising to my mind is—‘Don’t patroniz
them.”’

If for personal reasons you do not
think it wise to take the onus of refusa!
on your own &houlders place it on the
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onlders of the Retail Merchants’ As-
iation.

| suggest that to make this a practical
sothod that a eommittee be appointed
. pass judgment on all forms of adver-
(;sing submitted to this association and
‘hen a doubtful propoesition is sub-
witted to any member of the associa-
.on he can refer the solicitor to our

immittee for its approval.

\ prompt notification by the mer-
~hant will place the committee on guard
i in a general way I should say that

protest from any of our members

wwht to be almost enough to warrant
lie committee in withholding their ap-

woval,

The title of my subject does not al-
low me to discuss the endless appeals
made to the merchant by charitable in-
stitutions.

Soliciting for Charity.

Charities and societies which often
cause the same feelings of annoyance
as are caused by the fake advertising
solieitor should be included in the in-
struetions given to your committee who
proposc to deal with this subject.

[ hope that your ecommittee will find
ways and means to at least limit our
losses that are due to the flotation of all
schemes of fake advertising.

Protection of the Profits of the Retaill Grocer

Ex-President of the London Retail Grocers’ Association Gives
His Ideas on this Question—Does Not Believe There are Un-
controllable Expenditures—Thinks the Retailer has Himself to
Blame for not Obtaining Fair Profits.

By E. J. Ryan.

[ a recent issue of The Groeer there
vas an artiele by a Hamilton retail gro-
cor, headed ““The Retailer’s Profit,”” in
vhich he paints a dark pieture of the
retail groeery business as it is to-day.

| certainly do not agree with him on
many points. Let us consider his first
point which he terms, ‘‘uncontrollable
cxpenditure,”’ such as telephones, rapid
delivery, and higher wages to poorer
help.

The telephone is the best and cheapest
ivestment any retail grocer ever put in
iis store. You ecan take more orders
over the phone in one hour than any
lerk ean do in ten hours’ soliciting, and
vith just as good results. TIf Mrs.
Jones, who is a customer of yours, and
¢ho has no phone, comes to your store
very week with her order, you get only
hat one order during the week. The
things she has forgotten and wants be-
fore she comes again, she buys from the
nearest groecer. If she had a phone you
vould get possibly three or four orders
during the week instead of one. T
vould like to see your ecorrespondent
throw out his phone and see how he
vould prosper. He would probably lose
cvery customer who has a phone in her
liome. How would he buy from the
vholesale houses with which he does
husiness? Tt would take four times as
long to personally order his fruits, gro-
ceries, spiees, ete., and while he was out
in all probability some eustomer would
come in who was very anxious to see
him.  Therefore, T think the telephone
is one of the cheapest and best invest-
ments any retail grocer can have.

Rapid delivery does not cost any
more than it did twenty years ago, ex-
cept perhaps the cost of horses and

agons, but one does not have to buy
them every year. We find it a very
convenient and effective way to send one

of the clerks with any parcel that is
wanted in a hurry and send the remain-
der of the order later. As most of the
clerks have bieycles they ean do this
errand much faster than a horse, and
without any extra expense.

Makes Soap Profitable.

Wages are higher than they were 20
vears ago not only in the groeery busi-
ness but in all other retail lines. Rents
have inereased some, also taxes, but
not so mueh as to dread stock-taking
time.

The retail merchant who sells soap at
six bars for 25¢ that costs $3.85 per
hundred (a gross profit of about 8% per
cent.), has himself to blame; he can hy
degrees put that soap out of his store
and sell some other make on which he
gets more profit. We make $1.25 per
hox on our 5-cent bars of soap. T think
any merchant ean do the same if he has
the backbone to say, ‘‘No, we eannot
se]l six bars for a quarter.”’

The other article to which your cor-
respondent refers is eanned beans which
cost 50c per dozen, and which he retails
at 5¢ per tin. We sell the same article
for 6e per tin or 20 per cent. more than
the Hamilton grocer. As soon as the
canner advaneced the prices we advance(d
ours and bonght another line which we
could sell at 5¢ and make 25 per cent.
profit.

T think any retailer ean do the same
thing. There is no reason whv he ean-
not aet the same as he says Mr. Van-
derbilt does with the publie. Yon eet
no thanks if von eive vour goods away.
(et vour fair profit. Tf you cannot cet
it on one line of goods, substitute an-
other that is as cood or perhaps better.
Talk quality. Give your eustomer cood
serviece. Join the Retail Grocers’ Asso-
ciation, if you have one in your town;

29 S

if not, talk it over with some of your
fellow grocers, and organize one so that
vou ecan talk over trade matters to-
eether. You will be surprised at the re-
sults. The fellow you|thought was
a cuiter and everything else that was
had, will be glad to meet you and rtalk
over things together and arrange to sell
cocds at a profit instead of at a loss.
Forget to Figure Cost.

You will find that new becinners
sometimes sell goods low because they
never fignre on the expense of doing
business until they ger aequainted with
other retailers and talk over trade mat
ters together. They soon see their mis-
take and are oulv too anxious to sell
coods at a profit.

There is no man in business for his
health, and the sooner he realizes that,
the better for himself. T would not sug
vest conferences  with  manufacturers,
but it might be a good thing te have
vour wholesalers come to the mectings of
the retail association and give the mem
bers their views on any subjeet of inter
est to the trade. T know our members
vet valuable information at our annual
banquet from the wholesale men who re-
spond to that toast. Tt could be done at
the oroeer’s meetines just the same.

As to the manufacturer, why when he
advancees his goods, the vetailer should
dolikewise. For instance, biseuit manu-
facturers advaneced the price of bisenits
one and one-half eent a pound about a
vear aco. We called a meetine of our
association and advanced all 18¢ lines
to 20e, all 10e lines to 12%¢ and so on.
We heard some complaints but we put
them where they belonged—to the mann-
facturer. We had a little artiele in our
loeal papers about the advanee in bis-
cuits, eonsequently after a short time
we heard no more complaints. We must
stand up for our richts.

The ¢rocers of London have eut ont
all coods ecosting one dollar per dozen
that is retailed for ten eents. We must
buy them for at least 93¢ per dozen. If
we cannot and have to stoek the line,
why we retail at 12}e.

USING COMBINATION COUNTERS.

There are a number of merchants whao
are usine a modern idea to promote sales
cf small artieles by means of the com-
tination method. For instancee they ad-
vertise two, three. four, ete., of certain
coods which sell for 25¢. One counter
or table is devoted to articles any two
of which sell for 25¢. while any 3 artieles
on another table sell for the same price
and so on. Tn the ease of a country
ceneral store as many as 12 small artieles
can sometimes be arranged to sell for
the shilline. Show eards announeine
this faet are used and ecare is alwavs
taken by the retailer to see that he is
making his fair profit when crouping
No <sales are made from these tables
for less than 25 cents. Ti is heing used
frequently to sell off surplus stocks of
Christmas toys and souvenirs handled
by most country general stores.
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Startling Losses Due to Overweight in Groceries

The Dollars and Cents That Steal Away Because Grocers do
Not Figure on What a Little Extra Weight Means — Careless
Clerks Aid in Increasing the Loss — A List of Articles on
Which Leakages are Likely to Occur.

By H. D.

Few men 1 the grocery bhusiness have
ever stopped to figure out what the giv-
ing of even a slight overweight by each
clerk to each customer amounts to at
the end of a vear. The figures astonish
ed even the men who furnished the data
for this article

Beginning with the supposition that a
i ounce is the average quantity of over
weight given in each article and that
half the clerk do pot give any ovel
weight, the other hali losing L ounce on
each sale, one can strike a fair aver
age, which was conceded 1o bhe low by
two of Montreal’s large retailers

Sugar 1s, ol course, the first article to
be considered. In large centres a pros
perous grocer wili find each of his clerks
1o average lorty sales ol sugar n a
day :

I'he 4 ounce loss for each makes the
total 20 ounces per day

In a year of 313 business days this
means 390 pounds ol sugar wasted by
one clerk, or at the present price of
sugar ($5.10), $19.89. Supposing there
are six clerks in  the stéore, and three
lose absolutely nothing the other three
as above tated, the total amount of
loss to the store is §39 .67 for the year

Tea 1s perhaps, sccond in the list. It
will average close to 40c. per Ih. Fol
lowing the above method of estimating
with this difierence, that only twenty
customers are served per clerk in a day,
it is found that ten ounces per day for a
vear amounts to  about §78.00. That
equalss $231 for the three clerks

Cofiee, by Tollowing the same process
of tguring., oniy using a dte grade as
the average, and twenty customers per
clerk as in tea causes a loss of $58.50
tor the one and $175.50 jor the three
CIeTKS

Look Small Separated.

These figures are not high for a store
in the large centres ;) in fact the per
centage of  loss o individual
higher than that used here as an exam
ple. In their simple form as individual
wastes they seem unimportant, but the
total puts a difierent light on the situa
tion

To give individual attention to every
article sold by weight in a grocery
would be beyond the space allotted, hut
a summary of some ol the every day
sales in certain lines will give a fair
idea of the whole

The following list averages ten sales
per day per clerk, and at an average
price of about 15 per lbh. It is: ewr
Fanls, prunes, ralsins, apricotls, rice,
nuts of all kinds, spices, lard, butter,
bacon. cheese, vatmeal, fish, poultry and
vegelahles

There are many others but too much
detail is unnecessary. The total loss hy
waste of  these articles for a year
amounts, at the foregoing figures, to
$219.38 per elerk, a somewhat large

In summing up ail the items the total
leakage
is found to be as follows

Three clerks *‘waste nothing per anaum

Three clerks waste :

Sugar $  59.67
Tea 231.00

cases, S

MecMullen.

Cofiee ...

" 175.50
Group ol items

6H8 .14
$1,127.31

Thus it will be seen that, with a total
of $1,127 31 each clerk is averaged as
responsible for $187.55, or 1-6 the ‘otal
amount. This is no slight loss ro any
arocer, however his business may be
prospering

Other Chances for Leakages.

Three additional items should not be
omitted. They are, wrapping paper,
paper bags and string.

A good wrapping paper costs 3ic per
Ih. and 1t is the experience of men long
in the trade, that a clerk will waste at
least one pound a day. This means
about $10.92 per year

A 30 Ib. paper bag is worth about one
cent while the 50 and 100 1b. bags aver-
age 21 cents. Seven cents per day is a
moderate estimate of the waste of each
clerk. This adds $21.84 to our list

Twine averages 20c  per 1bh. Broken
pieces, long ends leit on packages and
cenerally careless handling of  such a
cheap and constantly used article means
a daily loss of about 4 1b. per clerk in a
hig store In other words, $31.20 per

year. Multiplying each of these amou l
by three, for the three wasteful |, nl
the totals are :

BOIRY. ik o $ 191
Adding to this the $1,127.31 aln

estimated the total is $1,319 19 Lond:

$219.86 for each of the six clerks and fui
Why are Salaries Small? Dunda

special

In other words, a firm could aln. - ”'11 on
afiord to pay a clerk who did not w. A i1
anything, one third more salary. [ 9 |“..
true enough that clerks in grocery st i

¢ . . satn
are not as highly paid as in some o1 e

. el
lines of business, but there are reu :'“I,'“ i
in this connection. The above should tention
well thought over ing th
A little extra care at the scale 1,,‘,“.
in wrapping and tying parcels will !unl
show up, and the better the proiit l’l‘l
! (
the firm, the hetter the salaries cuipl " ‘,;
ers can afford to pay, and will pa s _'
the men who use them right 'tl'li“ :
-~
“Do as you would be done hy,”" i ” :
2 appedi
old, but a good motto to follow anl
s ity gk such
T'he small town grocer will of cou 2
’ . , fruits
have pretty close to the same percentave the |
of loss as his city cousin, but (i laree |

amount will be in proportion to th ril
of the bhusiness 3

It is well worth the time of an ‘]IP‘\'
to-date grocer to look further into L
matter and do some figuring for hin cli e
Ii he keeps his eyes open there will b whea
plenty of examples of the waste indicut lare
ed in this article i

are |

Things That Shouldnt Be

| )///:le )
> 4/41’/ //’/
— | )

B -

Live, Modern Grocers Never Appear Indolent Around a

Store to Invite

the Camping of ‘Old Fogies’ on the Counters. This is Too Frequent in Country
Establishments and is Often Observed Kven in City Stores.
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THE CANADIAN GROCER

[nterior Arrangement on the Scientific Plan

The Fixtures and Architecture of a New Store With Special
Congideration for Sanitary Conditions, Quick Bervice and At-
tractiveness—Warehouse and Cellar Construction in Harmony
With the Remainder—Deliverying Done From the Rear.

Londos, Ont., April 14.—In building
and fu hing their new store at 250
pundas St., T. A. Rowat & Co. made

ovision for systematic retail-
scientific plan.

special

g ot

A fir-t lanee at the photograph re
produced  here indicates  cleanliness,
neatns vood accommodation and con-
venic for rapid and adequate ser
vice. 1 planning the store special at-
tentic > given to system in arrang
ing th iterior, not only of the store
propet ut of the warehouse, basement
and other storage rooms.

The re is fitted with counters of
birch-wood  and  with modern bin fix
tures i sanitary proteetion to stoek.
These | are dust-proof and always
appear tilled. In the top row are kept
such ds as rice, tapioca, dried
fruit creals, ieing sugar, ete., and in
the bottom  row there are about 18
large bins for teas and coffees, while the
spice drawers  run along the middle.
These  fintures are faced with bevel
plate liss fronts and are ball bearing.

The sugars, oatmeal, cornmeal, rolled
wheat . and other ecereals are kept in
large bins underneath the counters at
the rear of the store where all orders
are made up fn|‘ (]t‘,]i\'('l‘\‘.

P .

Mg
.y

't
s 1 .1
'

e i

On one side to the front in an at-
tractive show-case are kept samples of
all bottled goods and of confectionery.
The case is fitted with sliding doors to
promote of easy access. Next to this
are package goods and cereals.

The biscuit department—and about
125 different kinds of Dbiscuits are
handled—is situated to the right of the
entrance and to the front. On the
shelving following are canned fruits,
vegetables and fish.

System in the Cellar.

In the warehouse at the rear are car
ried all heavy case goods. In the cellar
which runs the complete length of the
store is a special vegetable department
at the back, into which potatoes are
slid so that they do not have to be
carried through the store.

The front portion of the ecellar is
stored with cheese and imported bot
tled goods.

The second and third floors are used
as stock rooms where all broken cases
and light goods are stored.

The delivecing and “receiving of goods
is all done from the rear.

The interior fixtures include one of
the latest electric coffee grinders and a

meat-cutting machine. Two telephones
are used in the store and the order bus
iness over the phone is large.

The T. A. Rowat & Co. business was
established about 25 vears ago. The
firm aims to get the high-class trade
making a specialty of teas and coffees
and has another store in London some-
what similarly fitted to the one de-
sereribed.

IN CANNERS’ MERGER.

Two more canning coneerns have join-
ed the reecent merger of Dominion Can
ners, Ltd., according to latest reports.
They are the Burlington (Canning (Co.,
Burlington, Ont., and the Farmers (an-
ning Co., Bloomfield, Ont.

TRADE NOTES.

Charles S. Philips, a St. John, N. B,
retail grocer, was fined $2 last week, in
the police court because one oi his clerks
allowed a horse attached to a delivery
wagon to stand on the sidewalk. Mr
Philips claimed that the police discrim
inated against him

The store of Demers Bros,, St. An
toine and Green Ave., Montreal, was
broken into Monday unicht. The ecash
register was opened and the burglars had
done up a bundle of goods ready for
removal, when the police arrived. The
two hoys eaptured were but 15 and 18
vears old respeetively.

An Interior View of The New Store of The T. A. Rowat & Co. London, Ont.
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FUTURE BUTTER MARKET.
From present appearances there will
be no serions deelines in butter priees
This mayv bhe attiributed to many
o whieh are exportations of
o ¢ borderland to the Unit

s, due 10 the

lowering of the

) year, and the hmmense armies
of settlers that are continually coming

from the Old Country and from the
I"nited States

These people have all 1o
{

e fed and they will not materially as

sist, this year at

of butter

jeast, in the produetion

The demand for good butter is al
ways good and if the guality improves

prices are more than likely to hold firm

SELL BRAZIL NUTS NOW.

New Brazil nuts are eoming on the
market and, of course, are at their best
or eating purposes.

In past years grocers have not attempt-
ed to sell Brazils until the antumn, and
hy that time the spring nuts have he-
come somewhat stale. They have just
now a good talking point in selling.
drazils when they are fresh and good
o eat.

There is considerable nourishment in
uts and this is another assistance to
in the advertising and display-
ing of them, as well as being another
zood talking point. The same applies, of
kinds of nuts, which
should be sold just as well now as later

zroeers

CONrse, to a

the year.

THE CANADIAN GROCER

PEDDLERS BECOMING AGGRES-
SIVE.

The peddlers of Toronto are showing
a 2ood example to grocers in Canadian
towns and eities. They are uniting to
offset legislation, whieh they elaim is un-
fair to them.

The ““unfairness’ of this legislation
will, of eourse, he questioned by retail
agrocers; who have to pay heavy taxes—

usually mueh more than a peddler with
fwo or three assistants—in order to do
business at all.

Retail groeers are neeessities.  Ped-
They simply go from
house to house and sell a few goods on
make biz profits. and the
housewife has eventually to go to the

dlers are not.

whieh they

store for the remainder of her house-
hold necessities.

A lieense fee of $10 on each p('n]l“t'l'
never more than $30 a
year-—is nothing eompared with the high

renis and taxes which a Toronto groeer

and assistant

has to pay to do husiness. even if hoth
with the same capital.
Who then

coffers of the munieipality in compari-

heain

contribntes more to the

son to the bhenefity they receive? Tt is
certainly not the peddler.

If merchants who are losing from un-
fair encroachments of competitors do not
look after their own interests, it is safe
to say that no eity eouneil will. Tt is,
therefore, up to the groeers in all parts
of the eonntry to keep a watchful eye
on the peddler.

WHERE THE PROFITS GO.

liosses through the giving of over-

it hy groeers must aggregate up in

to the thousands every year in Canada.

It may be assumed that every mer-
chant who has his share of eustomers.
hut who eventually fails, is obliged to
give up his business on account of the
small leaks in the store-—-and one of these
leaks is giving over-weight.

The attention of the trade is ealled to
an article appearing elsewhere in this is-
sue, showing to what extent the givine
of a slight extra-weight in bulk goods
will amount to during a year in a large
business. The fizures were ecompiled
from actual statements of a retail gro-
cery firm and are startling in their im-
port. -

They o to demonstrate the importance
that shonld be attached to eonrreet weigh
ing in order that this leak be eliminated.
Merchants should take a dollars-and-
cents view of the situation and apply
the proper remedy. While at the time
the giving of an extra half-ounce may
appear a mere drop in the bucket, it
must be rememher-1  that that half-
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ounce on every order every dus
year is going to eat up profits

Secientific methods in weichi
solution.

DATE OF THE SPRING NUWM I}

Readers of The Canadian
he interested in knowing thu
Spring Numher will be issued

From the faet that this nun
partienlarly with the Scienee
ing, it will he the bhest and mos
from a praetical standpoint
ever have heen presented to th.
Canada.

It will deal with practics
phase of modern retailing 1]
rant the most careful attenti
merehant in the Dominion.

MUST PROVE FRAUDULENT
TEM.
Matters of law relating
tion are partienlarly interest
trade at the present time. |
the aetion of Bovril, Ltd.,
the Superior Court at Maontr
the presiding judge said: *|
cannot be granted when ane <
fenee has been eommitied. |
cannot attaek hotel and restau
ers on aceonnt of such eases. |
prove a frandulent system, o
remedy would he worse tha

TO RAISE QUALITY OF BUTIER

The Grocer has long contend
improve the butter and egg hus
the standpoints of all eoncer
must he an edueational eampa
seouree of the trouble.

For years farmers have bec
stale eggs to market along w
Some have been fnrning
butter and merchants have heci
ing it, paying the same prices
2ood butier; all of which tend-
moralize the ege and butter situa

Wrors
egas.

Tt has just been announeed tha
Commissioner J. A. Ruddick is i
ing an educational eampaign an
makers of butter, having for it-
the improvement of the ereamery
try in ‘Canada. Tt is to consis
series of experiments at ereameri
at the farms.

Mr. Ruddick is a strong heli
practical demonstration. This
ohserved from his efforts in con
with the eool-euring of cheese, wli
done so mueh for the cheese indi-

There are defeets in the prodi
butter, and if these defects can
moved or even partially removed
aid Canada in regaining her expo

13
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While we produce just as much butter
s we ever did, if we better the quality

that the export demand will be en-
qanced, we can easily increase the out-
yut, beecause Canada is by nature an
rrienltural and dairying ecountry.
The dairy commissioner is working
long eorreet lines when he seeks to
Jace the butter business on a better
plane by edueation at the points of
manufaeture.

CONSIDERATION FOR TRAVELERS.

While it is admitted by men who
Lnow that old methods of merchandiz-
ing are rapidly being supplanted by
more up-to-date methods, would it not
e in order to suggest some improve
ments which concern the traveler in
his daily duties ?

Waste of time is waste of money, and
ii any person with a mathematical head
should figure out in eash value all the
time which is lost by travelers waiting
in stores to cateh the attention of the
buyers, it would likely run up into
millions.

Travelers never expect to get the at-
tention paid to customers, but when
the buyer gets busy cleaning up just at
the time the drummer opens the door,
and keeps busy doing what he would
not have done at all had the traveler
not appeared, then there is something
that should be eliminated.

He is supposed to call ; the merchants
look for him, and he is entitled to
prompt attention so as not to waste
his time. Very often a train is missed
and a whole day is lost through the
thoughtlessness of the merchant. This
carelessness is keenly felt by all trav-
elers, and now since so much is being
done to improve and raise the standard
of mercantiling this should be an oppor-
tune time to call the attention of the
merchants to this matter about which
almost all the travelers have just cause
to complain.

The lot of the traveler is not an easy
one at all times and through an im-
provement in the direction of giving
them a more cheerful reception and
more prompt attention, the road would
he made much easier to travel.

UPROOTING CURRANT VINES.

As readers already know, the report
that the Greeks are uprooting currant
vines in Greece, is true. This is being
done with a view to reducing the erop
so as to keep up the prices. Tn faet, it
is intended to destroy enough eurrant
vines to reduce the erop 25 per ecent.

This is certainly a poor method of ex-
tending an industry and is probably

THE CANADIAN GROCER

Justice Magee says : “If you sent
your servant to market to buy a
horse and there he meets with a man
who offers him a horse at $150 and
says, ‘If you will buy this horse at
$150 T will give you $10 of it to
yourself ; and you need not have any
compunetion about it, because 1
would not let your master have it
for less than $150. And your ser-
vant gets it for $150 and puts the
$10 in his poeket, vou can recover
that $10 from vour servant It is
yvour money, not his, because it was
made out of the transaction which
he was earrving on with some per-
son else for you ; now, that is eclear
law. So, a commercial travler sent
out by a house here in (C'anada to
buv goods for that house in the
States, and he mav be offered a
commission by a person in respect to
the goods he buys. When he comes
back to Canada, if the transaction
ever hecomes known, he is liable to
pay over that money to his em-
ployers. He has no right to be paid
at hoth ends, unless it is known.
This question of double ecommissions
has for a long time past bheen auite
too ecommon, and has been permeat-
inc to a larege extent the commer-
cial life of the eountrv. So much is
that the case that last vear the
Dominion Government nassed an act
makine it a eriminal offence to take
a double eommission.”’

("anada.

THE BENCH ENDORSES VIEWS OF THE CANADIAN GROCER.

His Lordship, Justice Magee says it is illegal for a commercial traveler
to accept a secret rebate. The Secret Commissions Act makes no distine-
tion between receiving and giving a secret commission.

The Canadian Crocer is pleased to know that its position has been so
fully endorsed by such an eminent authoritv as .Justice Macee.
especially . pleased beeause it tends toward honesty in business
should. therefore, be hailed with pleasure by every

Let us see whether the other half

of the act is not just as binding on
the giver of the secret rebate as it
is on the receiver. Clause (b) reads
as follows: ‘“‘Being an agent, cor-
ruptly gives or agrees to give or
offers anv gift or consideration to
any arent as an indueement or re-
ward or consideration to such agent
for doing or forbearing to do, or
for havine after the passing of this
Act done or forborne to do. any act
relatine to his principal’s affairs or
business, or for showing or forbear-
ing to show favor or disfavor to
anvy person with relation to his
prineipal’s affairs or business.”

Tt must be evident from the above
that the obiect of the law is to pre-
vent the seller from ecivine a secret
commission. So that the traveler
who eives a seeret rebate or other
consideration is clearly violating the
act.

So far as the liability of the mer-
chant who accepnts the secret rebate
is eoncerned. claunse (d) covers that.
Tt reads : “FEverv verson who is a
party or knowinglyv orive to anv
offence under this act shall be euilty
of such offence and shall he liable
upon eonviction to nunishment here-
inbefore provided for by this see-
tion.””

So that a merchant who accepts a
secret  ecommission or eonsideration
is euilty under the provisions of the
act and liable to the penalties it
imposes.

We are
and it
honest merchant in

unique in history. Most countries pride
themselves in the large size of any in-
dustry and seek to develop it further
by findine new markets in other parts
of the world.

Why should not the eurrant exporters
of Greece do the same? By a systematie
and ageressive advertising eampaign
they could easily extend the consumption
of currants even in the present large
consuming eountries.

Tf the dealer in interested in eurrants
and knows their food value and the uses
to which they ean he put, how to handle
them to the best advantage, ete., it is
evident that he will take a greater inter-
est in their sales.

At the present time enrrant growers
are heing reimbursed to the extent of
almost two and a half millions of dol-
lors by the Chartered Company, through
the Greek Government, on aceount of the
uprooting of vines.

If this sum were utilized in eduecating
the dealers and eonsumer, as to the value
of currants, very soon there would be
more currants used and growers would

33

not he obliged to snbmit to a retrogres-
sive measure to maintain fair priees for
their produet in order to perpetuate the
industry.

AS ASSISTANT TO SALESMEN.

Advertising introduces the goods and
paves the wav for the salesman.

Advertising insures for the traveler a
respeetful hearing when he arrives.

Advertising brings orders when the
salesman is not on the ground.

Advertising makes the merchant re-
spect the firm and the salesman.

Advertising cements the friendship
between the house and the merchant.

Advertising tells the merchant what
the salesman forgets to mention.

Advertising supports the salesman in
his statements to the merchant.—
Anonymous.

When you are working for a man, oc-
casionally ask yourself whether if you
were the employer you would hire a
man like vourself. Tt is a sure way of
getting a move on yourself.—Beach’'s
Magazine,
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Practical Methods Used in Retail Grocery Stores

St. John Grocers’ Method of Getting Fresh Eggs—Guelph Clerks Want Sum-
mer Half-holiday—Retailer in Vancouver Discusses Grocers’ Profits on Con-
densed Milk—A Show-card With a Conversation—Watching a Business to Pre-
vent Loss by Dead-beats.

Encouraging Fresh Eggs.

St. John, N.B., April 13.—Several of
thie local dealers are handling eggs put
up in pasteboard boxes—one dozen in a
box—each box sealed and containing the
name of the producer. The eggs are
guaranteed fresh, and as each box is
marked, the dealer is enabled to lay the
blame for any stock that is not up to
the mark, where it belongs. The idea
seems to be meeting with mueh sueceess.

Clerks Want Half Holiday.

Guelph, Ont., April 14.—The question
of the usual Thursday half-holiday was
taken up at the first meeting of the
Clerks’ and Salesmen Association.

Those present were enthusiastic over
matters pertaining to the assoeciation’s
welfare and much good is expected to
follow as a result of the meeting. The
question of the Thursday afternoon elos-
ing was discussed at length. The meet-
ing decided they would again petition
the merchants for the usual holiday, and
steps toward this end were taken. The
members- thought that it is in the inter-
ests of themselves and their employers
that the holiday should be granted. They
feel that they are in a better position to
do a full week’s work when they have
the half day of rest and change. The
officers elected for the ensuing year
were: Hon. Pres., Belmore Maedonald
and D. G. Hood: Pres., Jack MeKenzie;
Viee-pres., Jos. Duignan; See.-Treas.,
Geo. Freeland: Exeecutive, R. S. Rob-
inson, E. G. Hicks, H. Farrow, Fred
Reid, Frank Pepper. J. Benallick and B.
Cosford.

Retailer’s Profit on Condensed Milk.

Vanecouver, B.C., April 13.—“Van-
couver retailers,”” said one the other
day, ‘““suffer by the increase in the priee
of condensed milk. With a jump of
40c a case, there will be a profit now of
about 50¢ a case, unless the retail price
is raised. If this is done, there will be
a big objeetion raised by the customer,
and it is probable that in most instaneces
the figure will eontinue to retail at two
cans for 25¢.

“This is too low altogether, for it
means giving the manufacturer and
wholesaler the benefit of the retailer’s
facilities for handling. It has been the
practice with some of the jobbers to
offer one case free in ten with a cer-
tain quantity, but it is announced that

this is to be stopped, and straight prices
are to obtain without any such induce-
ment.”’

A Conversation Window.

St. Thomas, April 11.—A conversa-
tion window in connection with a reeent
candy display has attracted consider-
able attention.

The eonversation is of the familiar
““Mamie’’ variety. The display itself
comprises a number of plates of high
grade chocolates and other lines of con-
fectionery, tastefully and neatly ar-
ranged. To a number of these plates
cards are affixed, each bearing a sent-
ence of what purports to be a conversa-
tion between a couple of girls.

‘“Say, that’s swell eandy!”’

‘“Ain’t it, though?’’

‘“Bet it must have cost you 50c a
pound.’’

‘“Not on your life!”’

““You don’t say.”’

““‘Sure, Mike.”’

““Where d’you get it?’’

““Why, at store. They’ve
got a hundred kinds to choose from, all
just as good as this.”’

““Say. I’ll drop in to-night and buy
some myself. TIt’s bully.”’

Though the English of the conversa-
tion may be somewhat eolloquial, its eol-
leguialism seems merely to add to the
genuineness of the effect. The idea is
one adaptable to pretty nearly any line
of goods, and some ingenious conversa-
tions probably will he worked up by
merchants who take advantage of it.
The ‘‘conversation’’ seems to interject
into the window display a personal ele-
ment otherwise lacking. The above con-
versation may, of eourse, be improved
upon.

Close Tab on Credit Customers.

Toronto, April 14—M. Hollingshead,
896 Bloor St West, has gradually chang-
ed his business from a eredit to a cash
basis, and he claims to have done it
without lessening his trade, and secarcely
losing a customer. He is also earefully
cutting out the practice of going out
after orders. He claims that if a store
is kept right, and the customers treated
as they should be, they will come to the
store to do their buying. While under-
going these changes, he says, his trade
is inereasing, maintaining that there are
different ways of treating and serving
people. and that the true way of building
up a business is on fair methods. This
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is a matter that many grocers do not
understand, and they even do not think
that they have anything to learn. They
cut and slash prices, neglect their stores,
miss the patronage of their neighbors,
and eventually ‘“go under.’’

Displays on the Sidewalk.

Peterboro, April 14—A loecal eitizen
has written to the press calling atten-
tion to grocers displaying goods on the
street. He writes in part: ‘“‘If the
council want to turn their attention to
a matter of real usefulness they can
find it in compelling the grocers through
out the eity to keep their goods off the
sidewalks. People when they buy gro
ceries want to get them eclean, and as
free from tubereulous and anthrax germs
as possible. With all the dirt from the
sidewalks and the street blowing con-
tinually over fruit or vegetables, not to
speak of other possibilities of filth ac-
quirement, it is a wonder that people can
care to take chances in purchasing from
the open baskets at grocery stores for
their home needs. [

““If there is a by-law relating to such
matter it seems about time to see now
that the warm weather is eoming, that
it is rigidly enforeed.”’

Prejudice Against Case Eggs.

Fernie, B.C.. April 13.—A grocer in
Fernie tells of a rather amusing in-
stanee which illustrates the ignorance of
one member of the econsuming public. A
lady of the ‘‘pernickety’’ type asked
for a dozen eggs, and as he was about
to get them out, a new consignment was
brought in, whereupon he said: ‘‘T’ll
give you a dozen of these out of this new
case, they are strietly fresh, having
just arrived.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>