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St. Lawrence Granulated
100% PURE CANE SUGAR

he barrels and bags

are now put up in
three different sizes of
grain.

BAGS ARE BRANDED
—RED LABEL FOR FINE GRAIN

—BLUE LABEL FOR MEDIUM GRAIN
—GREEN LABEL FOR COARSE GRAIN

BARRELS ARE BRANDED
—FINE GRAIN

—MEDIUM GRAIN
—COARSE GRAIN

The Grain Will Never Vary

@ CARTONS

A HANDY PACKAGE FOR EVERY-
BODY, PACKED IN 2 AND 5§ POUND
CARTONS, 100 LBS. TO THE CASE.
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Tastes Cood - Is Good

Pure and Wholesome

Molasses is a household commodity that holds an important place
on the majority of tables. A good molasses is something that

people never tire of—one can eat their fill of molasses to-day
and to-morrow it will be relished as much as ever.

DOMOLCO

is such a“molasses, made from best sugar cane, is pure and whole-
some. In demand the whole year round. Stock and sell it.

Put up in sanitary lever top tins:—No. 2’s—2 dozen to the case.
No. 3's—2.doz. to the case. No. 5's—1 dozen to the case. No.
10’s—14 dozen to the case. No. 20's—{ dozen to the case.

The Dominion Molasses Co., L.
HALIFAX, N. S.
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Who Wants to be
a Camel 2

It is a well-known truism that a camel can go eight
days without a drink. Nature does not allow human-
ity such a lengthy space between drinks. To drink
often is the demand of nature—and what drink is
more delicious and refreshing than ‘‘Stower’s’’ juice
of the Lime Fruit—the drink that keeps the blood
and digestive organs in excellent state.

As Supplied .“S]-OWER,S”

To His Majesty

digind Lime Juice Cordial
mme Jiuice Coraia
is preparéd from the freshly squeezed juice of the
Lime Fruit with every impurity carefully removed.
It will not ferment and is sweetened with the best
) refined sugar.
As Supplied

To The British House The grocer is the man to supply the demand for thirst

of Commons quencher, especially during the hot summer season.
Stower’s Lime Juice Cordial should be the leader of
every grocer who is desirous of having all the busi-
ness that should come his way.

Arthur P. Tippet & Company
Agents
Montreal i

Torontoe
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From Coast to Coast
HE 1S WORKING FOR YOU

NUGGET
POLISHES

\\\

Our poster for 1913 which is now being shown in
the principal cities and towns throughout Canada.

The “Nugget” Polish Co., Limited

9, 11 and 13 Davenport Rd. TORONTO, ONT.
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T Steps that _

lead to

SUCCESS

The Borden lines

of *“quality” milk

products lead the

dealer to greater

profits by quick

turnover and in-

creased business.

Borden’s Condensed

and Evaporated

Milks are the stepping stones in
the milk product market thatlead
via the short-cut way to business
success.

Every step in the producing is
conducted under perfect sanitary
conditions ensuring purity and
quality.

BORDEN MILK CO., LIMITED

“LEADERS OF QUALITY"”

MONTREAL

No. 2.Arcade Building, Vancouver
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J ohn. Gray & Co., Limited

Glasgow Scotland

1 Ib. Floral
Glass

Samples and Prices

Messina from

Maritime Provinces, Que-

Lemonade Powder | | s s

wan and Alberta, W. H.
Dunn, 396 8t. Paul Street,

Montreal; Toronto, Lind
excels because Brokerage Co., 47 Welling-

THE TRUE LEMON FLAVOR W0 Bei) S, ¥
IS THERE AND THERE IS s e bimethoon
NO MISTAKING IT. and Yukon, Kirkland &

2 & Rose, 312 Water Street,
It has a greater refreshing quality Vancouver.

than any other on the market to-day.

A little of it goes further than more

of the inferior brands.
: S e YOU CAN SAVE ONE DOLLAR A CASE
In spite of superior quality, it is just

as cheap and allows you a good

margin of profit. CHIVERS’ PURE ENGLISH
JAMS, ETC. 3

with us now:—

On all orders received for this line up to the 15th -
June, when our special introductory offer expires,
we will give the special introductory prices.

Chivers’ Pure Strawberry $2.00 doz.

|| - :’ Chivers’ Pure Raspberry $2.00 doz.
R sB Chivers’ Pure English Orange

J| "OSENHEIM & JONAS BB M lade $1.65 doz.

4 doz. cases

by plaging your order for

MONTREAL
'hanx?u‘&mmc
a8 -
| %ngmg _ o We have other sizes, 2s, 58 and T7s.
X > You should drop us a card for our rebuilding sale
prices on many lines. - Our CANNED SALMON

SPECIAL has brought us many orders.

ORDER RIGHT AWAY.

HENRI JONAS & CO. || Temwick Hendry &ECo.

Wholesale Manufacturing Grocers
MONTREAL Kingston, Ontario




ASk Your Wholesaler
For His ‘Special’ On

“Canada First”
Catsup
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Every Household and Travelling Trunk ought to contain a bottle of

ENO’S “FRUIT SALT”

it
o

,

§

Y oA
-'.’»\ FRUIT SALINE sx FRUITPOWOI®

HEALTH-CIVING

PLEASANT COOLINC
REFRESHING

& INVICORATINC

2/9

A gentle natural aperient that stimulates the organs of elimination.

A delightful sparkling draught that children like, that invalids can safely take without
fear of griping or weakening effects.

Travellers need this valuable preparation to prevent sea-sickness, train-sickness, and
illness caused by sudden changes of water or climate.

If. you suffer from Constipation, Biliousness, or Indigestion, the regular use of
p ’ g ’ g

ENO’S “FRUIT SALT”

will promptly correct the disorders and greatly improve your general health.

This world-famous aperient has been in use for
unrivalled.

forty years, and to-day stands

*¢It is not too much to say that its merits have been tested from Pole to Pole, and that
its cosmopolitan popularity presents one of the most signal illustrations of Commercial
enterprise to he found in our trading records.’’

Sold by Chemists and Stores throughout the World

Prepared only by

J. C. ENO, Ltd.,, FRUIT SALT WORKS,

London, S.E.

EGG PROFITS?

Certainly! If you eliminate miscounts, breakage, and then pack

and deliver your eggs in the least amount of time possible. What’s
the answer? @

STAR EGG CARRIERS AND TRAYS, of course—

They will do all of this for you, and we suggest that you let your
jobber supply you with enough STAR EGG CARRIERS AND TRAYS
to handle this season’s and the future’s big egg trade at the greatest
profit to you.

Remember also, that the STAR EGG CARRIERS you may have had
for some time, can be made as good as new by equipping them with new
STAR EGG CARRIER DIVISIONS at a very slight expense.

If you have not used STAR EGG CARRIERS AND TRAYS—ask
the grocer who is using them. He’ll quickly convinee you of their econo-

mical and time-saving features.

IF YOUR JOBBER CANNOT SUPPLY YOU, WE WILL.

Star Egg Carner & Tray Mfg. Co.

1500 Jay St. ROCHESTER, N.Y.
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is what

we claim

for

S

Ck’s Pork and eans

A REPUTATION which has been built
up by long years of experience in the
handling of only the highest quality
materials coupled with the most modern

and perfect system of cooking, 1s what
CREATES the demand for CLARK’S.

An extensive and carefully planned ad-
vertising campaign helps to KEEP UP
and INCREASE the demand.

IF YOU WANT THE BIGGEST AND THE BEST
TRADE, STOCK CLARK’S PORK AND BEANS.

W.CLARK, Montreal
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Preserved
Purity

GOVERNMENT ANALYSIS
PROVES THE PURITY

SEE BULLETIN No. 244
Perfection

e — Cheese Cutters

There is no other brand on the market with are made in
a higher reputation for absolute purity of

ingredients and pure fruit deliciousness Canada.
than the E. D. S. Brand.

E. D. 8. quality is backed by good publiecity
—these two forces make sales and repeat
sales a certainty.

Keep your stock well up in Raspberry
Vinegar at this time. E. D. 8. Brand is
pure and refreshing, the kind that makes
them come for more.

E. D. 8. Jams, Jellies, Marmalades,

Catsups, ete., are perpetual sellers. Consider Your Cheese

Made only by

. ® @ ®
E. D.Smlth&Son,lelted Sales Durmg Summer
WINONA - - ONTARIO
AGENTS :—NEWTON A. HILL, Tor- ] :
KRy whoptreals A Perfection Cabinet Cheese Cutter (with or with-
OLWELL, Halifax, N.S.; J. out pedestal) will solve the problem of cheese
RS, T handling in summer. The cheese cutter and eabinet
offer a double protection; the glass plate and knife
protect the eut portions and the cabinet proteets
the entire cheese and cutter from the dust and fly
nuisance.

The Perfection Cheese Cutter way is the sanitary and
economical method of handling cheese. Perfection
Cheese Cutters pay for themselves many times over
by accurately cutting every slice of cheese. No
overweight or pieces left to dry up and waste.

Write for catalog to-day.

The American Computing
Company of Canada

HAMILTON - CANADA
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Fresh British Columbia

€O
SALMON

PACKED BY
AncLo-Brrrisi CoLumsia Packing Co. Lo,

VANCouver, BC.

FRESH

H. Bell-Irving & Co.,
Limited (Agents)

Vancouver, B.C.

SALMON

Selected Fish

Early Run

More Than Ever in a Class
by Itself

One of our
12 new
models.
Wouldn’t
it be a
good idea
then to
look into
the Coles?
It ranks
with the
best and
meets your
price.

26 models
of electric
machines.

Makers of
Hand Coffee
Mills for
twenty -five
years.

COLES MANUFACTURING CO.
1615} North 23rd St. PHILA., PA.

AGENTS: Chase & Sanborn, Montreal; The Codville Co.,
Wlnnipoi; Todhunter, Mitchell & Co., Toronto; James
Turner Co., Hamilton, Ontario; Kelly, Douglas & Co.,
Vancouver, B.C.; L. T. Mewburne & Co., Calgary, Alta.

Rideau Hall Coffee

PERFECTLY BLENDED AND ROASTED

—the coffee that you need not hesitate to stock and recommend
to your best coffee-drinking trade. Put up in one pound and
25¢ tins omnly. Rideau Hall Coffee is famous for its delicious
flavor resulting from the perfect blending and roasting.

Gorman, Eckert & Co., Ltd.

LONDON, ONTARIO
Western Selling Agents, Mason & Hickey, Winnipey

9
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MODERN GROCERY EQUIPMENT

Adds an air of distinction to your store
—and
ATTRACTS TRADE.

The “Walker Bin” System

will save 259% of your floor space and
also. of your expense for skilled sales-
men.

Is this worth your consideration ?

We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co.,

LIMITED

Ontario l

REPRESENTATIVES:

Manitoba: Watson & Truesdale, Winnipeg, Man.
Northern, Sask.: North-West ‘l]wclllt) Co., Hsukntuon Sask.
Southern Sask., and Alta.: J. N, Smith, Box 695, Regina, Sask,
Vancouver: Western Plate Glass Co., 318 Water St,
Montreal : . Silcock, 33 St. Nicholas Street.
Maritime Provinces: R, R. Rankine, 4 Wright St., 8t. John, N.B.

TWO CENTS PER WORD |

with a Want Ad. in this paper.
You can talk across the continent for two cents per word

ROYAL
SALAD DRESSING

The Summer
time is salad
time

Warm weather is the signal
for people to discontinue
heavy, hot meals and for them
to resort to fruit, vegetable,
and cold meat salads.

Your best trade will appre-
cite Royal Salad Dressing for
its delightful, appetizing
flavor, for its keeping quali-
ties. It’s the dressing found
in the best cafes and homes.

For sale only by

The Horton-Cato
Mfg., Company

WINDSOR - ONTARIO

NELSONS

Crystal
o Leaf

CELATINE

; nt l\.l”! (1 N t

> \lt( }H N

can be ul;tuim'(f from

W.G.PATRICK & CO.
LIMITED

St Pul!lSI \1¢'1\lr‘1‘<1{
York St ’l;)f‘(v!\!(l
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( CHARLES BOND Limited .

Manufacturers of Fine Chocolates

BRISTOL, LONDON, MELBOURNE,
England. England. . Australia.

CARSONS LIMITED.

Manufacturers of Highest Grade Chocolates, Pastelles
and Cachous

GLASGOW, SHORTWOOD, LONDON, MELBOURNE,
Scotland. (Gloucester) England. England. Australia

Mr. J. P. Wright is in Canada and will advise our friends
before calling.

THREE VERY POPULAR BiscuiTts

P.F SHORTCAKE GOLDEN PUFF PAT-A-CAKE (reg'd)

Delicious shortbread biscuits. Very light and flaky. Dainty shortbread squares.
About 32 to pound. About 42 to pound. About 60 to pound.
About 325,000,000 sold first year. Over 425,000,000 sold in one year.

AGENTS : British Colmll‘tbh—'l:ecw H. M:_lkin Co., lélmited, Vancouver.
Winnipeg—Ruttan hipman, Fort Garry
Toronto—'nl:l'lmy Horne Co., 309 and 311 King St. 55..:, Toronto.
Ottawa and Eastern Canada—Frank L. Benedict & Co., Read
Building 45 St. Alexander St., Montreal.

PEEK, FREAN & CO., Limited, Biscuit Manufacturers

"LONDON - ENGLAND
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There is just ONE best way
to do anything

In the handling of ITS perfection is ac-
money or the knowledged by every
keeping of records nation on earth—212

different kinds of busi-

This is IT nesses have granted its

superiority over all
other systems for

Recording sales
Checking losses
Safeguarding profits

Protecting the integrity
of employer and employes

Warranting a square deal
to customers

Made in over 500 styles and sizes—each with a distinct difference and each differ-
ence based on the peculiar conditions of a specific busmess

No store is too small—no institution is too large to operate to the best advantage
without a National.

No matter who you are, what you do, or where you do it—if you handle money
or keep records, write and find just what sort and size of National Cash Register
is built to meet your especial requirements.

The National Cash Register Company

285 Yonge Street, TORONTO

Canadian Factory, Toronto
12
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You profit by selling
your trade the very best

Welch’s

Grape Juice

Canadian Grocers find Welch’s a profitable, quick seller

~ Ll
g Yy Yo S
‘rﬁ?ﬁg"“ XK 3
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Just as the retail grocer in the United in your community is a prospective user of

States has found Welch’s Grape Julce a pro- Welch's.
fitable, quick seller, so has the Canadian Welch’s is made of the pure juice of the
finest Concord grapes, with all of the deli-

grocer,
80, it you are not selling Welch's you are clous, tart, fruity flavor retained—a family

missing a big opportunity.
You will find_that you
nice trade on Welch's,

The Welch Grape Juice Company, Westfield, N.Y., US.A

'\‘k";v; ‘;4;%‘:;’}9 ’w-v" T'& T U _gt? R — : : gt
Tovac Saomy G500  FEGNS &0 'CRTh Sat

beverage for the old and the young.
, too, can bulld up a Write for prices and names of Canadian

because every family distributors.

UNIFORMITY is almost as

important as excellence. A
customer who has found a
thing that suits him, wants
to be sure of getting it again.
The reason Chase & Sanborn’s
goods hold customers is that
they are always the same.

CHASE &
SANBORN’S
COFFEES
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

WESTERN PROVINCES—Ceontinued.

Japan Teas on Spot
Congou Teas on Spot

Ask for samples.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers
Toronto, Ont.

Import—Export ‘Phones { oﬁ‘ﬁ'..’e‘.’losse

NORMAN D. McPHIE

MERCHANDISE BROKER
COMMISSION MERCHANT
MANUFACTURERS’ AGENT

Handling General Grocery, Spice and
Produce Lines

Federal Life Building

HAMILTON, - Ont., Canada

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers
77 York St. - Toronto

W.G. A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

THE MARSHALL
BROKERAGE COMPANY
MM LONDON, ONT

Gm.rynrohu. hlly

pped to act as agents for Brit-
mande

ORR & McLAIN

hnportcrld Buyers
Manufacturers’ Agents
Domestic and Foreign Agencies Solicited
807 Confederation Life Building, Winnipeg

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
toms Brokers and Manufacturers’
Agents. Cars Distributed Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your opportunity.

Saskatoon - Western Canada

Regina Office—1861 Scarth Street—Phone 2022
Cllun Office—222 North Avenue—Phone M. 6276
Office—656 Third Street—Phone 6858

W H EscottCo.,Ltd.

Wholesale Grocery Brokers
181 Bannatyne Ave., Winnipeg
We Carry Stock
PHONE US MAIN 6433
“We Have It"” “ 6434

AFTER 6 P.M, GARRY 2163

Lima Bean Grocers' Assoc.
California Lima Beans

Eastern Manufacturers Limited

Manufacturers’ Agents,
Saskatoon, Saskatchewan.
Cover Northern Saskatchewan completely.
The jobbing trade In Saskatoon, Yorkton,
North Battletord and Prince Albert is vis-
ited daily, We want to represent you in
this large and growing territory.

JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-
mission Biokers

WINNIPEG, MAN.

Covering Manitoba, Saskatchewan and Alberta.

We can give lmnomﬁu to a few more

first class lines, s ﬂ;:d Foreigh agencies
¢!

G.C. WARREN
Bex 1036,
nerobtal whSkisssa
BROKER and MANUFAOTURERS’
AGENT.

‘Trade Established. IS Years
Domestic & Foreign Agencies Solicted

WATSON&TRUESDALE
Wholesale Commissien Brekers and
Manufasturers’ Ageats
WINNIPEG - MAN.

Demestic and Foreign Agencies
Solicited.

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and Sth St.
EDMONTON - ALBERTA
Importers and Manufacturers’ Agents

We specialize in Biscuits and Candies
We are still open for a few good Agencles

H. G. SPURGEON

WINNIPEG
Wholesale Broker and Manufacturers’

Agent
Can British
adian, u-mruunu-u

23 Chambers of Oo-m
P.O. Bex 1M12.

Woollard & Starratt, Limited

Manufacturers’ Agents, Wholesale
Brokers and .mporters

Room 200, Bruner Block, First Street
West, CALGARY, ALBERTA.

Domestic and Foreign Agencies Solicited

The J.J. TOMLINSON CO.
WINNIPEG

Wholesale cne-r‘ Brokers.
om and Track Warehouse,
93 Alexander St. B.

Correspondence wselicited eon domaestic
and foreiga lines.

NORTH-WEST SPECIALTY CO.

Manufacturers’ Agents 7
Cover Saskatchewan completely. All
large centres visited monthly. %en for
agencies for all kinds of Store tures
-nd Specialties. Warehousing facilities.
Suite 109 Willoughby-Sumner Block
Saskatoon, Saskatchewan.

CONVENIENT, MODERN,
WAREHOUSING

at Ottawa, tracks at the door, connec-
tion with steamers. Fireproof. Hxcise
Boad Free. Write for low rates.
DOMINION WAREHOUSING CO.,
46-83 Nicheolas Street - - . Ottawa

When writing advertisers
| kindly mention having seen
|

the advertisement in this paper

14

FRANK H. WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER
757.759 Henry Ave., WINNIPEG

$
|
|
% 5

RUTTAN & CHIPMAN
WHOLBSALE GROCERY BROKERS

WACW.I-IIB' AGENTS
Fort Garry Court, Main BStreet.
Winnipeg - Canadg
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Manufacturers’ Agents and Brokers' Directory

Western Provinces—Continued.

(Continued.)

SIMPSON PRODUCE CO.

Winnipes WHOLESALE ¥ Man.

Produce and Provision'Merchants
Bakers’' and Grocers’ Specialties

Open For One or Two Good Lines
Trackage, Warehouse, Splendid Storage

LEADLAY LIMITED
332 Bannatyne Ave.,
Winnipeg, Man.

Grocer Brokers & Importen
“Eiffel Tower Lemonade.”
“Foster-Clarkes Cream Custard.

BRITISH COLUMBIA.

SHIP YOUR CARS TO
FERGUSON'’S SIDING

Cars continually loading for all eities in the West and Northwest.

Inland Revenue
Our siding is on G.T.P. and C.N.R,,
Railway. Cars

and Customs Bonds.
inter-switching with OPB and Midland
distributed carefully.

FERGUSON BROS., Warehousemen
123 Bannatyne Avo .+ WINNIPEG, Can.

We hlvo records in our vaults covering ten years’ satisfactory service.

McLEOD & CLARKSON

Manufacturers’ Acau and Wholesale
Commission Agents

883-¢ Camble St., V er, B.C.

Ql give strict attention to a few first-class
rocery Agencies. Highest References.

C. E. DISHER & CO.

WHOLESALE GROCERY BROKERS AND
COMMISSION AGENTS

CANNED AND DRIED FRUITS,
BEANS, SALMON

Viotorla VANCOUVER, B.C, Calgary

E. O. CORNISH

COMMISSION AGENT
Canned Goods a Specialty

821 Pender St. W., Vancouver, B.C.

O’Loane, Kiely & Co., Ltd.

WHOLESALE GROCERY BROKERS

CANNED GOODS, DRIED FRUITS, ETC
CANNED SALMON A SPECIALTY

‘We cover British Columbia and Alberta
Head Office Vancouver, B.C.
Reference : The Bank of Montreal.

The CAMPBELL BROKERAGE CO.
HBavefacturers’ Adents asd Commission Brokers.

We have our own h and track Shi,
stored and distributed. Can give special attention to
a (sw zood agencies.

857 Beatty Street

Vancouver B. C.

NEWFOUNDLAND.

T. A MACNAB & CO
ST, JOBN'
MANUFACTURERS' AGI 'rs
and COMMISSION MERCHANTS
Importers and exporters. Prompt aand
untul attention to all business. High-

est Capadian and hl‘l‘l
gnbln address: “Macnab,” St. John's.

STUHR'S
GENUINE CAVIARE,
ANCHOVIES N BRINE

(Salted Sardels).
In Tins'and Glasses.

““Please ask for our offer*’

C. F. STUHR & CO, HAMBURG,

OAKEY’S

Tlu original and only

Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON'’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

of

Emery, Black Lead, Emery, Glass

and Flint Cloths and Papers, etc.

Welllngton Mills, London, England

The CHAMBERLAIN-DOWNEY
Company, Limited.
Wholesale Jobbers & M ' A

Grocery, Confectionery and Tobacco Specialties.
Correspondence sollclte:lon Domestic and Forelgn
nes.

TRACKAGE AND WAREHOUSE,
1214 Homer Street, Vancouver, B. C.

A, B, C, bth edition, and private.

FIREPROOF WAREHOUSE

When writing advertisers, kindly
mention having seen the ad. in this
paper.

We solicit your business for Storage
and as Forwarding Agents.

The FIREPROOF WAREHOUSING
C0., LTD,, London, Canada.

Every Merchant who handles—

MATHIEU’'S

NERVINE POWDERS

The
J.L. MATHIEU CO.

Proprietors
Sherbrooke, P.Q.

Mathieu’s Nervine Powders

Syrup of Tar and Cod Liver Qil 18 a specific in all forms of colds.

knows that they sell themselves.
So effective are they in all cases
of headaches that when ' once
tried they are immediately re-
commended. Every merchant can
with perfect safety recommend
Mathieu’s Nervine Powders as a
perfectly safe and harmless rem-
edy in all cases of headaches. Any
merchant may try Mathieu’s Ner-
vine Powders at our expense, as
per coupon . attached. athieu’s

Please send regular box of Mathieu's Ner-
vlne Powders to the following address:—

With (Name of firm)
Street
City or town

15




THE CANADIAN GROCER

GROWN, ROASTED AND BLENDED FOR GROCERS WHO
VALUE SATISFIED CUSTOMERS
Royal Stewart Gordon ‘ Highland Lassle, Rob Roy

t] *

A Dblend of the g
BRAND Wighest ~ grade to |3 blead of high | end of good | Cheap 1n price but
s.thtv particular gn‘t and mﬁ;,f‘ym‘g. l(‘..rrws to retail at | worthy in quality.

op le.
THE SIGN OF PURITY 53 Ret.llls at 4be. Retails at 40c. 35c. To retail at 30e.

BALFOUR, SMYE & CO., muiscturing Grocer  HAMILTON

LASCELLES pE MERCADO & CO.

General Commission Merchants

KINGSTON, JAMAICA
EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

Push 8 and 16 oz. Bottles Keep a Good Stock

of Edwards’ Soups all the year
f Bo 'l round. Edwards’ Soups sell quickly
i A%y | because they are so widely advertised
—;they sell again and again because
they are so good.
f r pat nd
They are better value for your patrons a e b o B

give more profit for yourself Soups, and m, yw,,m,,,;,, .dmm
camwtn will

BOVRIL never spoils in any climate so there

need be no hesitation about recommending the
larger sizep. Hang up your Bovril sign. Bovril
sells well for summer cooking.

BOVRIL, LIMITED, Montreal ,..-f?.-?gﬂi

Montreal;
- N P




to a big one becmme lt Means a new en;oyment every time they
light one.  COLUMBIA CIGARROS are made from. choicest
leaves, which give them a fine aroma and a delightful taste. The
sales .of COLUMBIA CIGARROS are constantly increasing;
order at.onee to be ‘ready to.meet the demand.

i Hahdle’d_ by all the wglolesale trade.







THE CANADIAN GROCER

ekt

" Granulated

CANADA’S STANDARD OF QUALITY
. Red Label Blue Label Green Label

|

SMITH

Have No Hesitation

in recommendiog to your best customer

‘Bluenose’ Butter

AND
It always opens up in excellent shape, and
Elt_s qunlig and flavor are remarkably fine. PROCTOR
aste ‘Bluenose' yourself! Then you'll
feel more enthusiastic about reycom- SOLE PACKERS

mending it.

Halifax, - N.S.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.

THOSE WHO HAVE TRIED
VARIOUS KINDS OF JAM
COME BACK FOR CAIRNS’

w Housekeepers who have tried different brands of
Jam, including Cairns’ knows that there is actu-
ally none other as good as Cairns’ Scotch Jams,
4 Jellies and Marmalades.

Even Royalty appreciates the Cairns’ delicacies—
having supplied the tables of Their Late Majes-
ties Queen Victoria and King Edward, and are
now catering to King George V. by special
command.

- There are so many things

that can be cleéned with Brasso
Metal Polish. Not only all

Brasswork but anything made

& Sales are good and profits are good.

ALEXANDER CAIRNS & SONS
PAISLEY, SCOTLAND
Canadian Agents:

SNOWDON & EBBITT, Montreal

McLEOD & CLARKSON, Vancouver

of Tin, Copper, Pewter, Zinc,

and even Steel. If all your

Customers knew this—how

your sales would jump up.
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NEW SEASON’S JAPAN TEAS

are exceptionally favorable this year, both in quality

and price.

them their special attention.

Furuya & Nishimura

JOBBERS and RETAILERS should give

THE M°GREGOR BAG HOLDER.

" HOLDS EVERY SIZE BAG
FROM ¥ TO 10 LBS.

hangs rlﬁbt above the counter ready for use. Saves time,
space -and waste in bags. No hole punching or any extra
trouble whatsoever, simply lay the bags In their respec-
tive compartments. Quicker service a certainty. No up-
to-date store should be without one.

" Selling Agents for Canada: O. P, McGREGOR
KILGOUR BROS. Patentee and Manufacturer
21-3Wellington St. W. Tovoato 411 Spadina Ave., Toronto

TEA LEAD

(Best Incorrodible)
Buy “ PRIDE OF THE ISLAND’ Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: ‘“Laminated,’”’ London. LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E., Eag.

HUGH Lmt & CO. TOIONTO
Canadian Agents: . HUNTER WHITE, ST. JOHN, N.B.
CEOL T GORDON, MONTREAL

The Yellow Tin
The Ten Cent Tin

The TINthat TREBLES TRADE

GILMOUR'S HAND
CLEANER

We are not looking for huge profits, \\o put
tlo QUALITY in and while we ut “ours’

ut of every sale, you get “yours,” and
mml you, it’s a FAIR PROFIT

Get That Yellow Tin

THE GILMOUR CO.

604 Papineau Avenue, MONTREAL

Watson & Truesdale, Wi umd)e( rnr West-
em Provinces; Fenwick d Co.,
Kingston and District; F. E. Ituberge
Ottawa,

D. & J. McCALLUM

PERFECTION

SCOTCH WHISKEY

is known throughout the Canadian trade as the finest
flavored Scotch on the market. It hasn’t that smoky
flavor of most Scotch Whiskies. It represents cus-
tomer satisfaction and good profits.

Wm. E. Mcintyre, Limited

23 Water Street, St. John, N.B.
GENERAL AGENT

EVERY KNOWING COOK

will tell you that Cook's Friend Baking Powder always
puts the baking at its best. Cook’'s Friend hits the per-
fection mark for quality. Contains no alum or other
deleterious ingredients.

Cook’s Friend Baking Powder has been the leader for
over 50 years. Could you ask for a better credential as
to quality. Full satisfaction always, both to you and
your customers.

W. D. McLAREN, Limited
Ageonts

JOHN ). GILMOR .

MONTREAL
WINNIPEG, MAN,

“““ ""’“Kfs.mt fnus"ﬂ‘“‘“\

hnﬁlad , L—-qu-:‘ .u’
-;' ;

PREPAREQ ON coﬁ'&r CHEMICAL PRINCIPLES,

B, Mevir dip & wet specn 8 the POWDER.  Kaop it alwags tn & dry place.
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HAVE YOU BEEN AFTER THE
TEA PEDLAR?

“You can put him out of business if you try. Never as good a chance as

right now.

He is selling wretchedly poor tea, and having trouble with his'customers

Go after these customers that are rightfully yours, and sell them a stand-
ard brand of package tea like RED ROSE, a tea that the pedlar

cannot imitate nor buy.

One of your good clerks, with a package of RED ROSE Tea in his
hand, could in a couple of days bring in orders that would surprise, and

we are sure, greatly please you.
It’s really worth trying.

RED ROSE TEA

“is good tea”

AIM FOR GREATER
BUSINESS——

The dealer should aim for greater business to-
morrow. On the business done to-day—the
quality of the goods sold, the satisfaction given
—depends the business of the morrow.

In Jams, Jellies, Marmalades, Maple Syrup,
etc., L. & B. Banner Brand will put the business
on a sound basis for to-morrow—the quality
and price both satisfy.

Lindners Limited

840 Dufferin St., TORONTO
Phone Park 2086
REPRESENTATIVES :

The Amos B, Gordon Co.,  Toronto
Watt, Soott & Goodacre, Montreal
Western Office at Winnipeg

W. L, McKenzie & Co., Grooery
Brokers, Winnipeg, Regina.
Calgary and Edmonton,

OCEAN

BLUE

is a revelation to users.

A Laundry Blue
which whitens and brightens clothes
delights every woman.

Someone once called it
“ Perfection ”

and that's what they want,
isn't it ?

e
HARGREAVES, SANADS
33 Front Street E., TORONTO.
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To These

. When you hear a housewife
complain that the mustard is
bitter you can rely upon it
that it is neither

COLMAN’S or
KEEN’S MUSTARD

IN SQUARE TINS

They are always uniform in quality
and flavor and of superior strength.
The trade demands the best; these
brands supply it.

Magor, Son & Co.,Limited

Agents for the Dominion of Canada
403 St. Paul Street, Montreal
Toronto Office, 30 Church Street

- i |l LONDON | B
x

There is no doubt about it!

The Grocer who has a reputation for
quality-service
sells

BENSON’S PREPARED (CORN

for Culinary Purposes
and

SILVER GLOSS STARCH

for Home Laundering

THE CANADA STARCH CO., LIMITED

Manufacturers of the EDWARDSBURG BRANDS
Montreal Cardinal Toronto Brantford Vancouver




yours vrulye

Because money happens to be a
little tight is no reason why the mer-
chant should lag in his collecting
campaign. In fact, the opposite is
true. He should go after his own
with greater emergy, because .it is
harder to get, and he needs it to settle
his own accounts. In periods of fin-
ancial stringencies, the larger corpor-
ations who have established first class
collection systems suffer the least.
They get after their money with tact,
precision, and, if need be, force. The
retailer is entitled to his own, and he
should get after it systematically.

If requests for settlement are sometimes
expressed more plainly and vigorously than at
other times, it is because business require-
ments prevent the prolonging of credits.
indebtedness is past due. You have been given
& long time, much longer than was agreed upon,
and present ¢ircumstances are’such that your
assistance is such needed. Please give this
your immediate attention and oblige,

Yours truly,

Your

DEAR _

You have been repeatedly asked for a
settlement, but seem to have given these
requesip no attentien. If the amount is
not pald or in some way adjusted in the
next 10 days, you can blame yourself if such
proceedings are emtored as will eolleet 1t
Please save any trouble.

Yours truly,

In further rqp,,
your indebtedne
%0 rems
ors “Mn:cu that 3¢ 1 sti1) unpata

wish 1o .
1% muse Bake you any o
skt be insisteq upon tng o8t, bug
led at once. 1y Y thie olatm by

is n,

or ot

E owd you and nothy donrM to
fircessity demand,

T “.n.. L0 the matter of
has beoome fecessary

€ 18 askeq of you
Please be Proampy
Yours truly

Amount pu, s

Herewith are reproduced a series
of four letters that have been tried
and found useful by one merchant in
collecting accounts. These are num-
bered 1, 2, 3, 4, in the order sent out.
If the first does mot produce results,
the second i3 sent out. If this is in-
effectual, it 18 followed by the third
and fourth, but in only a few in-
stances 18 such the case. The major-
ity of fairly well-to-do people will see
the justice of the first two appeals,
making the third and fourth unne-
cessary. In cases where a merchant
hasz a large outstanding indebtedness,
some such system should prove bene-
ficial.

Speeding Up the Collection of Accounts

The System of One Merchant AWho Claims He Gets Good Results—Has Four
Standing Letters Beginning With a Mild One and Gradually Becoming
Stronger—A Duty Which Must Not be Shirked.

The collection of aceounts is net al-
ways a pleasant duty but it is a neces-
sary one, A business cannot go on for
long unless the money that is due it, is
fortheoming. The allowing of debts to
continue until they come within the ‘‘no
good’’ class is the downfall of many a
merchant. . A man should go strongly
after that which belongs to him. He
knows that when his own bills come
due, he has to meet them promptly and
in mﬁious method, he should give
his customers to understand the samec

thing.

When a bill becomes past due and
still remains unpaid, it generally takes
more than one attempt to ecollect it.
Some merchants have a follow-up sys-
tem of letters for this purpose. The
first one leads off mildly, but gives the
debtor to understand that the amount
is wanted. Gradually the letters are
made stronger. ’

Series of Dunning Letters.

Some have a series of as many as ten
letters, leading from the first mild re-
quest up to the climax. One dealer re-
ports quite good results from a series of
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four letters of the same nature. These
are reproduced herewith, and as they
have proven quite successful by the
merchant who drew them up, they ought
to help others.

Just at present money is tight and
many people are trying to. hold on to
No better time could
be selected for a strong aggressive col-
By getting after
money systematically, the dealer is
bound to make greater headway. Spas-
modic attempts are never very success-
ful.

what they have.

lecting eampaign.




Sparks from Anvil at Grocers’ Convention

Summary. of What Was Done And Said at the Assembly of Grocers From
All Over the United States—The Resjlutions Passed—OClearing House Pro-
by . Weight Recommended—

prosed to Handle All Complaints—Vegetables
Value of the Trade Paper.

In his address Arthur J. Giles, see-
retary of the Federation of Grocers’
Associations of Great Britain, brought
out the faet that there are no Euglish
grocers in poor houses there because
members of the British association,
when in need, are pensioned from the
henefit fund maintained by the organ-
ization.

- L -

That at least one good trade paper
be read by the grocer. trade discounts
be taken advantage of, care exercised
in the extension of eredits, and the
maintenance of a cost book, were points
elaborated upon by J. E. Linihan, pres-
ident of the American Specialty Manu-
facturers’ assoeiation.

L] - L

““The trade paper,”’ said

Jno. A. Green, ‘“has been a great fac-
tor in the evolution of retail merchan-
dising. The retailers of the country
owe much to trade journals,’’ said Mr.
Green. ‘‘While possibly the publish-
ers have felt that they are ecultivating
an unfertile field, we can assure them
that we fully appreciate their support
and encouragement.’’
- L ] -

President Jno. W. Lux in his intro-
ductory remarks denounced free deals,
urged that the confidence of the con-
sumer was the retailer’s greatest assct,
emphasized the importance of fighting
mail-order business persistently, mak-
ing every possible effort to further sup-
press attacks upon the retailers where
blamed for the high cost of living, and
suggested the amending of the anti-
trust laws to exempt retailers’ organiz-
ations as are the labor unions,

- - L]

One of the hot diseussions of the con-
vention eame on the resolution. for the
appointment by the Board of Trustees
of a man to take sole charge of the
Trade Relations Clearing House to be
established by the association. In this
clearing house, it is proposed to handle
all complaints of abuses on the part of
retailers, jobbers and manufacturers.
The resolution finally was turned over
to the Board without definite action on
the part of the eonvention.

L] - .

A Question Box was conducted and
among the decisions arrived at were the
following :—

Co-operative delivery was deelared to
be practical and Beinert, of Nehraska,
described the system in use in many Ne-
braska towns. .

Asked if manufaeturers should pay
for window displays, the answer was
‘‘ves.’’

Sale of vegetables by weight was de-
clared to be more profitable than sale

by measure.
L] » -

The change in the attitude of the
public press toward the retailer was
brought out by one speaker. The neces-

secretary -

CONVENTION RESOLU-
TIONS.

At the convention of the Na-
tional Association of Retail
G'rocers of the United States
held recently at St. Louis, Mo.,
many questions, vital and other-
wise, were discussed. Several of
these are of interest to the Can-
adian trade and a summary o
same will be of interest to all
association workers.  Resolu-
tions were passed approving the
protected selling price system;
opposing the sale by manufac-
turers of goods protected
against decline; approving the
sale of meats by net weights;
providing that the association
confer with the National Asso-
ciation of Credit Men to secure
a bankruptey act that will pro-
tect the retailer; opposing the
tax against the sanitary condi-
tion of store; continuing the
Oklahoma City plan of assess-
ment of states for a national
fund, when such assessments
are necessary; approving a plan
to abandon set speeches at the
next convention and turn the
meeting over to delegates, and
directing the Board of Trustees
to continue the fight for reduc-
ing the tax on oleomargarine.

A resume of some of the im-
portant talks and discussions
appear on this page.

sity of drawing a well-defined line be-
tween the jobber and the retailer so as
to establish permanently which is a job-
ber and which a retailer, he urged,
should be done at once. The suceessful
bringing together of the organized re-
tailer and the organized consumer could
be seen in a change of tacties in some
of the large cities, and referred to the
co-operative sales held in Chicago last,
a few months ago.

“*A knowledge of the goods handled
in the retail grocery store by the pro-
prietor of that store,”” said Wm. H.
Ukers, ‘‘was one of the essentials that
is too often entirely lacking.”” The
successful merchant he said recognizes
organization, system, a high sanitary
standard and service as the necessary
requirements for the conduet of a sue-
cessful business. The merchant who
caters to the public demand, who reads
his trade paper is the one most likely to
reap a profit from his business. Mr.
Ukers told the delegates a valuable ally
is had by the retail grocer in his trade
paper.

L] - L]

The attacks made upon the canning
industry during the past were depre-
cated by the president of the National
Canners Assoeciation, who stated that
every case of poisoning charged to the
eating of canned foods had been in-
vestigated, and had in each instance
heen proven unfounded. Quoting from
statisties, he made the statement that
during the next five years, the con-
sumption of canned foods would in-
crease sixty per cent.

- L *

‘‘Some of the excuses offered by the
manufacturers who diseriminate against
the small buyer,”” was on deeclaration,
‘“are that with the large selling expense
of handling the small business, the mar-
gin of profit possible to allow the re-
tailer was necessarily small.”’ In touch-
ing upon the mail-order business, this
man reminded that the mail-order
houses of the U. 8. did an annual busi-
ness of $250,000,000 as against that
represented by the retail merchants of
the country of $3,000,000,000. If quan-
tity price is right, he asked, who is en-
titled to it if not the class of merchant
that sells the larger quantity.

- ks L

The inter-dependence of the jobber
upon the retailer and the retailer upon
the jobber was emphasized by one of
the speakers, and the practicability of
the present system of distribution he
said was being demonstrated on every
hand.

‘“It is the jobber’s duty to earry for
the retail merchant the reserve stock so
that the retailer may buy in sueh vari-
ety and quantities as he is justified by
his business in doing,’’ he said. He
urged that greater interest be taken by
merchants in the welfare of their towns
and a full realization of the faet that
proper displays in the store are es-
sential in successful merchandising.




LEDGE FOR COUNTER CHECK
BOOK.

For preventing all acecount books and
tallies from eoming in contaet with
meats on the counters in the provision
department, the T. Eaton Co., Toronto,
have arranged small desk shelves at a
distance of about one foot above the
counters. These shelves are just large
enough to hold easily a salesman’s
check book. They are tilted slightly
upward, and provided with a ledge to
keep check book and peneil from falling
off. As the tops of the counters are of
marble, these desk shelves and supports
are also fitted out in marble so as to
harmonize better with the counters.
This kink keeps check books and meats
entirely separate and at the same time
provides a definite place for each sales-
man to keep his book and peneil.

L L *
KINK FOR SHOWING SAMPLES.

A miniature glass-front display bin
hanging in the window is one of the
kinks to be seen in the grocery store of

SULTANA
RAISINS

Vi

Drawing showing end of sample display case
to hang in the window.

Ed. Chatterson, 652 Yonge Street, To-
ronto.  This is about 5 feet long by
seven or eight inches in depth, and is
held in place by fine chains from the
ceiling and the frames of the window.
The idea of this hanging display is to
show samples of goods, as will be ob-
served from the accompanying cut. Last
week, for instance, granulated sugar,
Valencia and Sultana raisins, orange
peel, walnuts, almonds and loaf sugar
were shown, one sample in each of the
seven compartments. The display en-
closures have glass fronts, and at the
bottom of each is a narrow price tick-
et quoting the price of each line. The

Ideas Helping to Build Up Business.

samples are put in from the rear, the
back of the ecase being operated on
hinges as a door. This display fixture
hangs about five feet from the window
floor.

- - »

GOOD TALK TO THE HOUSEWIFE.

In a strong newspaper advertisement
on canned fruit under the heading:
‘“Purity, Quality, Delicacy,” The Me-
Kenzie Co., Kelowna, B.C., make use of
the following splendid talk:

““If you ask a friend home to lunech,
or have some one drop in for a meal
unexpectedly, there is npothing will
grace the table better than —— quality
fruit. The guest will have that happy,
satisfied feeling which is so essential,
and the housewife will be saved a lot of
hurry and worry as well. Always keep
a few cans on your pantry shelf.”’

Advertising like this is sure to get

results.
L] - .

ADVERTISEMENT IN VERSE.

In an advertisement which appeared
recently for A. Searsbrook, a Petrolea,
Ont., merchant, the following introdue-
tion in verse appeared under the head-
ing ““The Home of Quality Groceries’’:

The top noteh in Groceries we strive

to attain;

As we succeed our patrons gain;

When it eomes to selling things to eat,

In quality and price we’ll not be beat.

This was followed up by a lengthy
list of groceries with prices.

e o

DEVICE FOR EGG CANDLING.

Now that all eggs are beinz bought
by the ‘‘loss-off’’ system, it is import-
ant that each merchant provide himself
with some kind of candling apparatus
for candling all eggs as they come in
from the farmers. Several appliances
of this kind are readily obtained, but
the one described below is simple in
construection and has been found to
work fairly -satisfactorily. It ecan
easily be made as follows:—

Take a large bright tin pail similar
to.a 50lb. lard pail. In the bottom in-
sert an electrie light or a candle. The
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Time Savers and Good Money Makers. HHH

bright tin is altogether for reflection
purposes, causing an even distribution
of light in all parts of the pail. 1In
the lid cut as many cireular holes as
possible, each about 1 inch in diameter.

Upon receiving the eggs from the far-
mer place them in these holes, and
should there be any black eggs, the light
will immediately reveal them. The at-
tention of the farmer can be drawn to
these eggs and deduction made. :

Where large numbers of eggs are
hought in at one time, a few dozen can
be tested (an appliance of this kind:
tuking a dozen or dozen and-a-half at
once), and an average of all taken if
the farmer is unwilling to await the
whole process.

- - L

WOODEN VEGETABLE STAND.

Vegetables, if left in heavy packing
boxes, are often cumbersome to handle
and unattractive in appearance. Work-
ing under this conception, Wm. Foster,
grocer, Roncesvalles Ave., Toronto, has
introduced a kink by means of which he
keeps his vegetables before the eyes of
the consumer in a neat attractive form,

This illustrates stand on which baskets of
vegetables are displayed.

and displayed in such a manner as to
attract attention.

In the first place, instead of keeping
them in untidy-looking boxes, Mr. Fos-
ter has made use of large woven wire
baskets, after the style of office letter
baskets, one for each class of vegetable
displayed. These baskets he has ar-
ranged on a wooden stand, as shown in
accompanying illustration, so that the
whole presents in finished form a pyra-
midieal arrangement.

+

The Star General Store, Biggar, Sask.,
opened for business recently with Leo.
Katz as manager,
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View cf the Bottled Fruit Section in the Paquet Co.'s Grocery Department,
Quebs¢, P.Q.

Top Storey Location

Grocery Department of Quebec City Department Store Takes
Advertising, Advantages of Having Groceries Where Dust and
Talking Point—A Large Business Conducted on Scientific

NYONE who visits the large de-

partment store of the Paquet Com-
pany, Limited, in the City of Quebec (as
did a representative of Canadian Gro-
cer recently), and makes a tour of in-
spection through the building, is due to
get somewhat of a surprise on reaching
the top floor.

The location of a grocery department
up on the sky-line, when by all tradi-
tions it should be near the street, or
below it, is, in itself, unusual enough,
but, the biggest surprise of all is the
immense size of the Department. To
say that it is the largest grocery store
in the City of Quebee is not sufficient.
It is hard to say whether it is not
actually larger than the biggest gro-
cery store in cities with a much greater
population than Quebee, which has ap-
proximately 80,000 people to cater to.

In actual measurement, this fine gro-
cery section contains 5400 square feet
(135 x 40), and is well lighted by big
windows on two sides. The reserve
warehouse occupies a corresponding
area on the same floor of the building,
so that replenishing stocks is a very
easy matter, and the labor entailed in
the movement of goods is brought to
the irreducible minimum.

Have Warehouses for Canned Goods.

In addition to this warehouse, the
Company also maintains a speecial can-
ned goods warehouse on their property
at Hare Point, fronting on the St.
Charles River, where ecarload lots of
goods ean be unloaded easily, and
stock is moved from there as required.

Delivery System.

There are a few wrinkles known to the
modern grocer that are not in opera-
tion in Paquet’s grocery section. The
selling power of good display is worked
to the limit, and the floor space of the
department is utilized to the utmost
advantage in presenting merchandise in
a manner that helps very materially to
make quick sales.

Sample Room for Customers.

The well equipped ‘‘Sample Room’
is a very noticeable feature. Here
samples of all the lines earried in the
department are arranged in  logical

’

order, and the customer, comfortably
seated at a table, can give her order to
a courteous salesman, who, ean produce
for her instantly a sample of any goods
she mentions.

The location of the grocery depart-
ment has provided The Paquet Com-
pany with a very powerful selling argu-
ment of late. Taking advantage of a
series of editorials in one of the lead-
ing papers of the city, agitating against
the objectionable methods of exposing
foods to dirt and contamination prae-
tised by some of the stores in the city.

Caissitre
Vendeur No.

51359

Caissitre

Instructions

Division du Détail

En cas de Réclamation préscatez ce requ

01iLIOn 0 OETAM

DATE

Moatant payé

Ce regu est nul i tous les blanes
ne sont pas remplis

MR

5 1359 Nombre de Paguets

Veadeur No. .. Paquets inclus

l Chique No.

|

Reduced reproduction of form used by the Paquet Co. to imstruct delivery men so as to
prevent mistakes in delivery, A delivery receipt form is also sent out for
: customers to sign.
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Canned Goods Section. J.
BExtreme Right.

Increases the

Advantage of Newspaper Editorials on

Dubue, Maunager of the Department is on

Trade

Cleanliness—In the

Dirt From the Street Cannot Touch Them, Is Made Strong
Principles—S82mple Room For Customers—Transfer Card and

The Paquet Company’s advertising of
the grocery has featured very
strongly the immaeculate cleanliness of
the department.

The faet that it is far removed from
the street has been used as a very
powerful argument in this advertising
by pointing out that the dust and refuse
from the street cannot possibly con-
tuminate any goods exposed for sale.
As a matter of faet, the policy of the
company is to avoid exposing foods to
the air.

These ‘‘cleanliness talks’’ undoubt-
edly exerted a great deal of influence on
diseriminating buyers of Quebec City,
for the faet that the business in this de-
partment is steadily inereasing shows
that instead of being a disadvantage to
be on the top floor of the building, the
location is a big advantage on the side
of cleanliness. The department itself

section

is always spotless. The hard wood
flooring is frequently cleaned by serub-
bing instead of sweeping, and the par-
tieular housewife who steps out of the
clevator cannot fail to be impressed by
its appearance,

The department is under the manace-
ment of J. Dubue, a shrewd judge of the
markets, and a firm believer in the
principle of turning stocks over fre-
quently so that the freshness of all
zoods can be always guaranteed. The
almost entire absence of shelf-worn
goods in this department is mute evi-
dence of the good judgment shown in
cauging the tastes of the consumer.

The Paquet Co. have a unique system
for eliminating waste motion and time
in serving their customers.
of a ‘“transfer sales slip’’ or as they
term it a ‘‘correspondence slip,”’  the
customer makes her purchases in each

By means

| |

Drawing showing how goods are lrmniml on shelves prior to delivery.

is divided into 9
the num

arts and eac

are the

part into three sections.
r of an order is 693 it will be found in No. 3
section of the 9th division,

Each of 3 shelves
It for instance,

The last two figures

key number always.
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department. As each purchase is made
the salesman adds it .to the customer’s
slip and noting the number of this slip
n:arks same on the goods sold. These
goods are sent .to the delivery depart-
ment where the customer can get same,
or they ¢re sent to the shipping room
as advised by salesman on his duplicate
slip.

In the delivery <department is a series
of three shelves, each of which is divid-
ed into nine compartments by vertical
partitions. Each eompartment is sub-
divided into three sections each section
bearing a number. Any order is easily
and quickly located in its compartment.
Thus No. 987 is found in compartment
“7’7 and sub-section- ‘‘8’’. The last
two numbers on the order are the key
numbers

When the customer makes last pur-
chase the salesman waiting on her tears
off the duplicate and sends it to the
delivery department for checking pur-
poses.

Thus by this system the eustomer is
quickly served and the clerk’s time is
conserved. In delivering = *“C.0.D.”’
parcels a red label **C.O0.D.”’ is pasted
the goods stating amount of
0.D."”” and the number of parcels to
delivery.

on Q.

The grocery department is so large
that it was impossible to get a photo-
graph of the entire department and the
photographs had to be taken in sections.
In faet the accompanying two photo-
eraphs only represent a portion of the
department. Four altogether were
necessary to take in everything.
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BUSINESS CONDITIONS.

It is true that conditions in the grocery trade are some-
what quiet at the present time, but from inquiries among
the trade the fundamental basis is evidently sound, and
no alarm is expressed. People have to eat to live, so that
the grocery business we shall always have with us.

Wholesalers as a rule have been finding business rather
quiet since the first of the year. In some months they
have had inereases, but in other decreases, and on the
whole are perhaps breaking about even. But business,
they report, has been more difficult to get and collections
are not any too free.

On the other hand, there have come some splendld
reports from manufacturers. One firm told Canadian
Grocer that their increase has been 30 per cent. or more
each montl, since beginning of the year, except Febru-
ary, which was also well ahead. Although May figures
had not been totaled as yet, the increase would be even
better. Collections with this firm were just as good as
usual, but this may in part be due to their excellent
. collecting system.

There is, however, no apparent occasion for any alarm.
Both farm and fruit erops are looking excellent, and with
an adequate rainfall and warm weather, yields should be
unsurpassed and sound conditions would be sure to prevail.

—

THE THREE FOR A QUARTER ILLUSION.

Many grocers have the habit of selling 10 cent articles
at 3 for a quarter and 5 cent articles at 6 for a quarter
without thinking whether any money is being made or
not. It has become a habit with them and they simply
stiek to it.

Supposing, for instance, canned corn cost 90 cepts
per dozen. Sold at 10 cents straight, the gross profit is
30 cents or 259, on selling price. But if this same corn
is sold 3 for a quarter, $1 is realized making only a 10
cent gross profit or 109, on sales. This, of course, is
not sufficient to cover the cost of doing business, and
every time a quarter’s worth of canned corn is sold there
is an actual loss of from 3 to 6 per cent. on the turn-
" over. If 95 cents were paid for the eorn and it sold at
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3 for 25 ceents, the gross profit would be reduced to 59—
scarcely sufficient to pay for delivery expenses.

. Suppose too, laundry soap cost $4.05 a case. Sold at
5 cents straight the gross margin would be 95 cents mak-
ing 19 per cent. gross profit. But if this soap is sold at
6 for a quarter, the margin is greatly reduced. It would
only amount to about 11 cents on a case or less than 3
per cent. There is a difference of 169, which would

just about cover the expenses in the average large store.
Before continuing the practice of selling at 6 for a
quarter, ete., it would seem advisable for the dealer to
stop a moment to eonsider what he is getting from his
No one wants to work for nothing if he
And he should know whether he is or not.

investment.
knows it.

RGEESF SRR
DEFEATING THE TEA PEDDLER.

A few weeks ago an editorial on this page dealt with
the persistency of the tea peddler in getting business by
house to house canvas, and pointed out that the retail
grocer must study the problem eclosely if he is to win
out. There are many in the trade who realize the neces-
sity of aggressive methods because they are not getting
tea orders from all their customers.

Why not strike the peddler at his weakest point? In
few cases only is he able to maintain the quality and
flavor of the tea he sells. From the methods he employs
it is natural that such should be the case. Tea exposed
to the air loses something in flavor or strength and scldom
can it be sold twice exactly the same. At the same time
it is questionable whether sanitary methods always pre-
vail in blending and selling.

This condition of affairs is contrary to the tastes of
the majority of the consuming public, and to defeat the
peddler and get the trade, the retail grocer should strive
to overcome it. Let the dealer lay his plans properly.
He must sell his customers a tea of uniform quality and
blend and must coneentrate his energies to this one end.

The peddler knows that any good uniform blend of
tea is the stiffest opposition he has got. One was recently
heard to remark—and he is considered one of the best
salesmen on the road—that in a certain Ontario town he
only eould sell 275 lbs. in a week whereas in another he
had sold 600 Ibs. from house to house during the same
period. He explained that in the former the grocers
were all selling uniform blends in package form, whereas
in the latter those who did not understand blending tea
were attempting to do so with not any too good results
and all to his advantage.

Here then is one way to hold the tea trade. Sell
only teas that can always be duplicated. Customers ac-
customed to purchase tea of various flavors and blends
are liable to kick over the traces at any time and to buy
from the first peddler who knocks at the door.

sl

THE CANNED GOODS SITUATION.

Apparently there are quite a number of grocers who
have heavy stocks of canned peas yet on hand, as well
as some wholesalers. Last year there was considerable
speculation in peas on aeccount of the short erop and
many in the trade stocked up fairly heavily.

It will be remembered, Standards opened at $1.25 last
August and at this price have been selling around 13
cents. Some retailers are sacrificing their stocks at about
invoice cost, so as to have the decks cleared when new
prices come in, even if they have to sell at a loss. It
would seem that these heavy stocks would have the ten-
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dency to hold opening prices at a lower level than year
ago.

Canned corn and tomatoes are likely to be pretty
well sold up before arrival of the new pack, which is not
due until late in the year. Canned gallon apples, how-
ever, are different. Opening prices on these last year
were about $2.50 per dozen. The other day an Ontario
grocer bought them at $1.50.

If erops are favorable this year to fruits and vege-
tables, it is quite possible we may see comparatively low
opening prices on several lines.

—

AN IDOL SHATTERED.

Large Canadian daily papers and many individuals
have been ranting and roaring of late about what parcels
post would do in bringing the producer into closer touch
with the consumer. That the former would make more
money and the latter would save the profits of the
middleman, was their universal ery.

In the United States they have had parcels post since
January 1.. Many of the leading newspapers over there
offered the farmers their advertising space to find cus-
tomers in the cities for their butter, eggs and such other
stuff as they eould send by parcels post. These news-
papers have now discovered that the farmer wanted more
for his products than the prices the eity consumer could
buy them for at the retail grocery stores.

The idol of these papers have been shattered. They
have discovered that the consumer is going to buy in
the cheapest market, quality being equal and service
better, no matter what protestations or appeals wise edi-
tors may make. These daily papers have rapidly dropped
the ery of extortion raised against the middleman, and
in faet, one of the large Chicago papers has printed a
seathing rebuke to the farmers in connection with the
withdrawal of their offer of advertising. The result
is the retail trade in the United States is having a quiet
smile over the whole proceedings.

And conditions in the United States are much the
same as they are here.

.
A PUBLICITY BUREAU.

The National Canners’ Association of the United
States have a system whereby statements made -in the
daily press regarding ptomaine poisoning by canned
goods are carefully investigated. All items of this char-
acter are clipped and passed on to the secretary who
immediately gets the investigating machinery in working
order. In practically every case, it has been found that
the illness was not in any way due to eating eanned
goods.

Why should not retail associations follow this plan
also? Items appear in the daily press every day misre-
presenting the retailer. He is often accused of making
extortionate profits, of increasing the cost of living, of
holding up prices and doing. almost everything else con-
trary to moral and commercial laws.

If the retail association had an inquiry or a publicity
department to look into all these reports, and, where
found to be untrue, to see that the papers publishing them
made retractions, the trade would be considered in a
better light by the ignorant public. The masses do not
understand the methods of condueting a retail business.
No one understands these but the retailer himself. He
then, is the man to see that his business is protected
from the false and misleading statements so frequently
made in the publie press.

The past presldent of the Retail Merchants’ Associa-
tion of Ontario in his address at the convention some
time ago suggested a publicity bureau along the above
lines. It would seem advisable for every association to
look into this question.

—
STUDY FINANCIAL STATEMENT .

One frequently gets a new idea on aceounting by
studying the financial statements of large joint stock
retail' firms and mail order houses. Recently, for in-
stance, the annual report of Murray-Kay, Limited, Tor-
onto, for the year ending Jan. 31 was published which
showed some interesting figures and indicated some in-
teresting conditions.

While the gross profit on sales were larger than the
previous year yet the net profit was less on account of a
large increase in expenses. The report showed a gross
profit on sales of $651,889 as against $631,760 the year
before: which was the first year of combined operations
of the former Murray & Kay businesses.

The expenses were $27,000 heavier, so that the net
profit for the year dropped from $212,241 in 1911 to $204,-
375 in 1912. This is practically 14 per cent. earned on
the preferred stock as against the seven per cent. paid.
The profit for the year was appropriated as follows: To
reserve for bad and doubtful debts, $5,473; to reserve for
depreciation, $6,282; to written off catalogue account,
$20,000; to organization expenses written off, $5,000; to
dividends Nos. 6, 7 and 8, $77,096.25; to reserve for divi-
dend No. 9, $25,698.75; to balance to surplus account,
$64,825.80. Total, $204,375.

_ﬁ._—.
EDITORIAL NOTES.

If money is tight, there is all the more reason why a
debtor should get after his own.

» * *

The woman will go to the top storey for her groceries
if the invitation is strong enough.

e
There are now three distinet classes of eggs viz.,
newly laid eggs, fresh eggs, and eggs.
' O

Attack the tea peddler at his weakest point and he
very likely will suecumb sooner or-later.

* % *k

By ‘‘putting the punch’’ into the writing of the ad.
copy, the reader’s attention is easily secured.

* * %

Now that eggs are to be bought and sold on a quality
basis, will there be any bargain hunters after the
remnants ?

* %X %

Some dealers are talking of eggs being sold on a
weight basis. Then the hen that lays the big egg will
come into her own.

' Ge

One of the ‘‘Great Illusions’’ in the grocery store
is selling a 90 cent article at 3 for a quarter and thinking
a fair profit has been made.

* % %

With the month of June comes the opening of the
camping season. - The grocer should see that the pienie
baskets are well filled with goods from his store.




The Parable of the Lady and the Grocer

Getting after that Elusive Thing, ‘‘The Trade of the Town’'’'—How much is
Sometimes Desired but how Little is Willingly Paid for—The Peculiarities
of Some Human Beings—Better Day Dawning for Personal Credit.

Once upon a time there was a grocer,
who enjoyed a nice trade. He had a
nice store—the best in the town. Time
passed and the grocer planned a new
store, far finer and better than any in
the city.

The lady was the grocer’s customer—
that is for most things. She liked fine
goods, especially fine fruits and vege-
tables, and these the grocer kept; so she
hought most things from the grocer.

The lady was very enthusiastic about
the new store while it was a building.
One day she said to the grocer: ‘‘Oh,
Mr. Williams, if you will only do all
the nice things you say, your new store
will be a beauty! Then if you will only
put all your clerks into white coats—
why—why, Mr. Williams, you will have
the trade of the town!”’

Planned on Modern Lines.

The grocer was more than seven years
old, he knew a thing or two, so he did
not swallow quite all of what the lady
said; still he had some pleasure in
thinking that part of it might be true.
He did not go the whole hog, but he
went pretty near it. He laid out his
store on the most modern lines. Not
the least features were the big windows
which showed up the entire interior of
his store; and the tile floor. The win-
dows had the effect of placing the in-
terior right out in the street, so that the
store had to be kept clean.

So every night the grocer employed
a janitor who came in after business
liours and dusted the entire store, also
mopped the floor so it shone—not a
speak of dirt or dust anywhere!

Whenever the lady came to the store,
she admired it very much. She liked it
s¢c much as it was that she did not
mention the white coats—which were
not there. But the grocer noticed that
he did not get all her trade. The green
goods end of it was satisfactory, but
canned peas and other staple goods
were not ineluded. So he made inquiry
and found that she was buying those at
another grocer’s where she thought she
was getting them cheaper.

After a time, the grocer missed the
lady’s orders for a considerable period.

Found Price Difference.
Being a busy man, he did not inquire
at once why the lady no longer favored
him. But one day he did ask and the

*The writer of this article is one of the most success-
ful dealers on the comtinent. He has spent almost 3
retail business

in the and is well equipped
{:mq dlmeult::'hh

names of inquirers
letters are printed for

*By Henry Johnson, Jr.

lady told .him she had ‘‘been looking
around’’ and she found that often his
price on asparagus and some other
things was as much as two cents a
pound higher than what ‘‘some of the
little stores’’ echarged for it. Other
things, so the lady said, were equally
high at the groeer’s, ‘‘and you know
that all those little things mount up
into quite a big sum in the course of a
yvear.” ,

The grocer said he had nothing to say
about prices, other than that he knew
what it eost to run such a business and
render acceptable service; that in his
big business he needed to have certain
steady supplies; that, therefore, garden-
ers came to his store first thing in the
morning, so that he might always have
those special delicacies; that the garden-
ers going home might, and probably
often did, sell to other stores whatever
they might have left for less than the
erocer had paid—yet the goods be just
as good as his. So the best he could
hope to do was to continue to make his
store headquarters for the best at all
times.

Some Questions Not Asked.

The grocer was a wise man, who knew
the value of silence; so he did not ask
the lady whether she had visited the
cellars of the other stores where things
were cheaper; nor did he ask whether
those stores were always clean looking—
free from dust and dirt even on the sur-
face—No, he did not ask this. y

Also, being wise, he did not ask why
the lady did not buy her canned peas of
him; why she did not inquire to find
whether he did not sell those same peas

‘at the same price as the other grocer

asked. No, even though he knew that
he DID sell as cheaply as the other gro-
cer, he said nothing—out loud.

Again, being wise, he did not point
out to the ladv that it was her duty to
support a progressive store, where great
effort was made to safeguard the clean-
liness, the sanitary condition of her
foods, and that it might aetually pay
her to spend a little extra even on as-
paragus to insure and perpetuate such
cleanly eonditions as he had inaugur-
ated. g

An Analogy Undrawn.

And finally, being wise, he did not
point gut to the lady that there was just
as mueh difference in the value of his
fine store and service as there was be-
tween her fine house on the hill, over-
looking the lake, and a shanty loeated
on the marsh; nor that the lady, with her
income of thirty or forty thousand a
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year, would not miss the few cents
necessary—if the actual necessity did
exist, which fact he could question—to
insure the continnance of his better
store and cleanly serviee.

No, being wise, he merely said a few
things which need not be repeated here,
ending with ‘*What’s the use?’’

And being a philosopher as well as a
wise man, he formulated the following
axiom: ‘‘Much is wished for and de-
manded, but the cost thereof is gener-
ally protested.”’

Let us echo his closing thought on this
episode, giving due ecredit to puck:
““The poor being always with us, it is
pleasant to reflect that they are much
more tolerable than the rieh,”’

Securing Money Easier.

I am inelined to think that a better
day is dawning in the matter of per-
sonal eredit. Years ago it was a deli-
cate matter to dun a man—or a woman
—and to really ask anyone for mone .
was to give lasting offence.

That is the way it looks to me, as |
glance back over the years during which
I made many enemies through my in-
gistence on the prompt liquidation "of
monthly bills. During those vears my
one consolation—and I admit a very
tangible and satisfying one—Ilay in the
fact that my eredit losses were as light
as those of a wholesale grocer. It was
pleasing to refleet that, though many did
not like Johnson, Johnson's losses
through uncollectable aceounts were less
than two-fifths per cent.

Agreement Before Opening Account.

Nowadays all that is changed—at
least in our town. Now we advertise
that ‘‘Accounts of responsible parties
are solicited,”’ and when the parties
apply for eredit we make a frank ex-
amination of references, ete., before
opening the acecount.

We are perfectly free to state the
terms on which we expeet to deal. This
is a common way for me to talk: ‘“Yes,
Mr. Watkins, we certainly want all the
GOOD eredit we can get. We are, in
fact, hungry for that kind of business

‘and steadily solicit such. We want your

business. Our only insistence is that
the bill must be paid JUST AS
AGREED—between the first and fifth
of the month succeeding that in which
purchases have been made. We send
your bill to you promptly the first of
each month. It is due then, and we must
have the money promptly.”’

What is the general, present-day ex-
perience ¥




Current News of the Week

Quebec and Western Canada.

Pellerin & Frere, grocers, Montreal,
have registered.

Alex Grant, grocer, New Glasgow,
N.S., died last week.

Chas. Beach, general merchant, Cham-
cook, N.B., sustained loss by fire recently.

E. A. Britton, general merchant, Win-
dsor, N.B., is sueceeded by W. E. Forrest.

The Ruthman Packing & Provision
Co., Montreal, has been granted a Do-
minion Charter. T. B. Lyons is among
the incorporators.

W. T. Robson, of Montreal, now gen-
eral advertising agent for the C.P.R.,
and formerly representative of The Can-
adian Grocer in New York, was in Lind-
say last week attending the golden wed-
ding of his father and mother, Mr. and
Mrs. W. M. Robson.

Prof. E. E. Prince, fishery eommission-
er for the Dominion, was in St. John,
N.B,, last week, after having attended
the sessions of the Shell Fish Commis-
sion held at Moneton. The commission
will present its report in the near fu-
ture, and will recommend government as-
sistance for more advanced oyster eul-
ture and approval given of the poliey of
leasing government areas for oyster fish-
ing to private parties. :

Ontario.

Albert Heller, a Berlin, Ont., grocer,
died last week from pneumonia.

Louisa Jeeks, grocer, Swansea, Ont.,
is succeeded by Frank Williams.

N. A. Hill, grocery broker, Toronto,
Ont., has returned after a trip through
the West as far as Edmonton, Alta.

P. C. Larkin, of Salada Tea Co., To-
ronto, is on a trip to the Old Country,
accompanied by his wife and daughter.

Wm. Charles, of the W. G. A. Lambe
Co., grocery brokers, Toronto, is taking
a week's holiday in Niagara Falls, N.Y.

The Palmoline Soap Co., Toronto, are
engaged in installing machinery in the
plant they purchased recently on George
St.

W. H. Millman, of W. H. Millman &
Sons, erocery brokers, Toronto, Ont.,
was in Chatham, Ont., last week, on busi-
ness,

Kerr & Bird, general merclants,
Wingham, Ont., have dissolved, the busi-
ness to be earried on in future as John
Kerr & Son.

C. H. Crysdale in the groeery business
in Oshawa, Ont., until recently, was a
visitor to the Toronto office of Canadian
Grocer on Tuesday.

Instantaneous Cleansers, Limited, have

‘million of 6 per cent. first

in eonnection with
“additions to plants, eosting about $1,-

been granted a Dominion Charter to
manufacture 'shoe polish, metal polish,
ete. The head office is in Toronto.

E. J. Ryan, London, Ont., has joined
the selling staff of Balfour & MecLaren,
wholesale tea dealers, Hamilton. He
was formerly with R. Simpson & Co.,
Hamilton, and in his new position will
cover the same territory.

Charles Finlay, of the firm of Finlay
& Glover, Port Stanley, Ont., has been
appointed manager and seecretary treas-
urer for the Port Stanly branch of the
Producers’ Fish Company to suceceed S.
B. Elson, who has resigned to re-enter
the Sterling Bank.

An issue of bonds amounting to one
morigage
bonds of the Dominion Canners is made
improvements and

500,000. The Dominion Bond Com-
pany purchased the bonds.

R. G. Bowie, of Gorman, Eckert & Co.,
Ltd.. London, Ont., has recently left for
a trip to Spain in the interests of their
olive and pimento business. It is Mr.
Bowie’s intention, while abroad, to visit
Franece and Italy in connection with
their olive oil importing business, and to
return by way of Great Britain.

A quarterly dividerid of 1 per cent. on
the common stock and a bonus of 1 per
cent., payable July 1, has been declared
by the directors of the Shredded Wheat
Company. As a 1 per cent. bonus was
paid in January, the present action
places the common stock on a 6 per
cent. basis for 1913. In 1912 the com-
pany paid 5% per cent., paying a bonus
of 1 per eent. in January and 1% per
eent. in July.

Beginning last Monday, June 2, the
T. Eaton Co., Toronto, shortened the
working hours of their employees.  The
hours now are from 8.30 a.m. to 5 p.m.,
and from Sept. 1 to June 1 they will be
from 9 am. to 530 pm. The Saturday
half-holiday extends from May until end
of September. Formerly the hours were
from 8 am. to 5 p.m. About 6.500 em-
ployees will benefit. The company
claim that the shopping publie as a rule
do not eome down town in numbers be-
tween 8 and 9 o’clock, but that busi-
ness always picks up after nine. The de-
lays of street ears is another reason for
the change. The system in the T. Eaton
store alone must be responsible for mak-
ing possible the cutting down of working
hours. :

The Toronto office of Canadian Grocer
had a visit on Tuesday from an old
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friend in the person of John Forsyth, a
Dartmouth, N.S., grocer. In his native
town he trades under the name of For-
syth, Jr., and is well known to the Can-
adian trade as being one of greatest be-
lievers in the value of newspaper ad-
vertising and one of the best retail
writers of same. Several of his adver-
tisements during reeent years have heen
reproduced in Canadian Groeer. Mr.
Forsyth is west attending the Presby-
terian congress in Toronto and before
leaving for home will visit Buffalo.  He
makes these -trips to Ontario periodi-
cally, the last time being some three
vears ago when he attended the Na-
tional Exhibition. From what Mr. For-
syth says, the Eastern trade as well as
other parts of Canada has its competi-
tions in co-operative societies and chain
stores.
Western Canada.

McCoy & Wiggins, grocers, Calgary,
Alta., have sold their business.

The Minard Trading Co., Minard,
Sask., opened for business on Monday.

S. Schachter has opened a grocery de-
partment in his store at Rosetown, Sask.

Chas. Lamont, of Detroit, Mieclr., will
erect a soap factory in Weyburn, Sask.

The first general meeting of the share-
holders of the W. H. Eseott Co., Lid.,
was held at the head office of the com-
pany, 181 Bannatyne Ave., Winnipeg,
May 10th, for the purpose of passing of
by-laws, eleetion of officers:of the ecom-
pany and other business. W. H. Escott
was elected president and managing di-
rector; Dr. John Hutchinson, Viece-
President and T. C. Dawson, secretary &
treasurer.

Manufacturers and retail dealers of
FEdmonton, Alta., co-operated with the
Board of Trade in the made-in-Edmonton
exhibition, May 23 to 31. Twenty-nine
industrial firms were represented, the
manufactures ranging from ecigars to
building materials. F. T. Fisher, secre-
tary of the Board of Trade and the Ed-
monton Wholesale Merchants’ Associa-
tion, reports that the show was an un-
qualified success in every way, as it was
the means of acquainting thousands of
residents in Edmonton with loeally made

coods.

CATALOGUES AND BOOKLETS.

Theo. J. Ely Mfg. Co., Erie, Pa., are
distributing a leaflet in Canada illustrat-
ing their antomatic mop wringer and
galvanized iron bucket ecombined
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Writing Ad.Copy to Get Readers’ Attention

Important Part Played By the Heading and Introduction and the Lay-Out—
Should the Name be Placed at Top or Bottom?—COCriticism of Various Retail
Newspaper Advertisements Reproduced on Opposite Page.

‘“We all learn either by our own mis-
takes or the mistakes of others,”’ and
this truism holds good in a variety of
things of which ad.-writing and laying-
out the design for the printer to follow,
is one of the big things.

In recent issues have appeared arti-
cles on attractiveness, the value of
white space, borders, types, signatures,
ete., and though much more ean be said
along these lines, stress will be laid a
little more this week on these import-
ant phases—the heading and reading
matter with arrangement thereof.

The three column ad. of Woodside’s
of Saskatoon, Sask., in the collection on
opposite page, gives little chance for
eriticism. The heading though prob-
ably a trifle light is a statement that
will get the attention of the housewife
while the supplementing sub-head is
also good though it might have been
improved if the four rules had been
omitted. The ad. as a whole is nicely
arranged and each line is backed up
with a statement telling something
about it. The type also is a good face
and the same style was used through-
out. An ad. with a variety of types is
never attractive.

L] L ] L4

In the A. B. Johnston Co. (Nanaimo,
B.C.) ad. a number of suggestions might
be made. With rare exceptions it is
never good policy to put the name of
the firm at the top of an advertisement.
The name, except in a few cases, will
not induce probable customers to read
an ad.; a convineing heading must do
that. If the heading and the support-
ing statements convinee the buyer, he
will come to the store and therefore the
more important thing is to make the
goods appeal to the prospeet. Suppose
the portion of the ad. above the words
‘‘Specials’’ had been put to the very
bottom and some of the unnecessary
rules omitted and the heading instead
of reading just ‘‘Specials’’ put some-
thing like this ‘‘For your next meal get
some of our fish or meats at Special
prices,”” the drawing force of the ad.
would be improved considerably. The
name and underline eould be reduced
somewhat in size, merely keeping it in
halance with the heading.

* L ] L]

The West-End Grocery Co. (Vietoria,
B.C.) ad. would also be improved by
putting the name to the bottom and the
two feature articles Bacon and Ham

By R. W. Miller.

put above the other less impor‘tant
items on the list. Some ad. erities
would also be inelined to pass a eriti-
cism on the length and style of the in-
troduetory paragraph. This eounld, no
doubt, be made more effective if the line
of talk had been more directly on the
goods. For, as already stated, the
goods or prices must appeal to the
purchaser. This advertisement is, how-

ever well laid out.

L . L

The fish advertisement of Reid &
Haddoek (Regina, Sask.) is a very
bright little ad. for small space. The
heading ‘‘Just Arrived’’ seems to be
a trifle common and might have been
made a little stronger if the word
“‘Fresh’’ had been included, making it
read something like this ‘‘FRESH from
the Water’’ and then continued on with
‘A Shipment of Fresh Lake Trout has
just arrived.”’ ete.

. - .

The brevity of the heading in Beer &
Goff’s (Charlottetown, P.E.I.) Olive ad.
will also bear a similar eriticism. ‘‘A
tempting list of Olives’’ for a heading
would probably have made the appeal
a little stronger and as a still further
improvement some erities would be in-
clined to suggest the quotation of prices
in a list of this kind.

. . .

A heading such as ‘‘They taste better
in Early Spring’’ and a quotation of
prices would probably be advantageous
supplements to the ad. of H. T. Mur-
ray Co.

. . L

The ‘name’ and ‘grocery store’ at the
top of the Neil McPhee (Parkhill, Ont.)
ad. should be eliminated. The heading
‘‘Potatoes’’ is somewhat incomplete
and would have been improved if some-
thing had been said about quality. The
shortness of some of the lines makes
the edges of the reading somewhat zig-
zaggy which is not pleasing to the aver-
age eye. If about three-quarters or an
inech of white space had been allowed
between the reading matter and the
border, the lines of reading matter in
the centre would have been more com-
plete making a neat little square of
selling talk in the centre with the white
space to make it stand out.

. ® L]

The ad. of W. H. Seroggie, Limited,

contains a lot of interesting things for
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the average housewife. It seems to the
writer, however, that the whole thing
is a trifle ecrowded, a little smaller type
might have been used in the most of the
display or an extra column of  space
would have relieved the solidness. In
an ad. of this kind, if the prices are at-
tractive enough, as they appear to be
in this iustance, the interest of the
housewife will be obtained. A eclosely
crowded ad. in many instanees is in-
clined to look heavy to the average
reader and rather than wade through
the whole of it, it is sometimes not read
at all. In a big ad. it is always desir-
able to relieve the monotony and make
things appear short and snappy. The
Seroggie ad. is interspersed with suit-
able ecross lines but sufficient white
space is lacking to give a good effect.
When running a general ad. it is con-
sidered better copy to group together
all eatables and keep together all arti-
cles like soaps, washing powders, ete.
It is not necessary that they be elassi-
fied under separate headings, merely
keeping them together. Since ‘Serog-
gie’ is a well-known name in Montreal,
it maybe that their ads. are always read
by many whether the copy is laid out
according to Hoyle or not, and a person
not familiar with the name might be
inelined to rest his eye on a more at-
tractive space.
+
FORMING EGG CIRCLES.

To improve the quality of eggs as they
leave the farm, to do away with the
practice of holding eggs both on the
farm and in the country store and to
afford a medium for colleeting and mar-
keting eggs in any ecommunity, frequent-
ly and regularly, are the aims of the
Live stock Branch of the Department
of Agriculture of Ontario, in advoeat-
ing the formation of eco-operative egg
circles. Through the system proposed
it is the intention of these egg cireles
to insure to the consumer a new laid
egg of uniform quality at a reasonable
price.  Before joining the association
each member must agree to stamp each
egg he sends out with his own private
mark. Thus every egg may be identi-
fied when graded, and payment made
to the original holder strietly according
to quality.
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Grocery Prices
‘That Please the

Most Economical

JUST
ARRIVED

A SHIPMENT OF
Fresh Lake Trout weighing
112 to 2 Iba each, per

Woodside’s Week-end
Specials in Seasonable
and . Wantable Lines

HONEY
California Strained Honey,
absolutely pure
Glass jars, each - e

Comb ¥, vection e

STRAWBERRIES

Strawberries, fresh from the
south. YZ« ripe stock in
full quart boses.

Special perbox - -~ e

CASTILE SOAP

Splendid quality of this
purest form of soap, in
315 bars, esch - e

YOUR SUNDAY TREAT

armnved, so are perfectly
fresh. Regular 50c line.
Twenty different varie-
tes = Special, Ib. #0e

FRUIT and
VEGETABLES

Florida Grape Fruit, good
-uﬂu:w- - - 38

BISCUITS AT 15¢ Lb.

SEE OUR REGULAR AD. ON PAGE 13

Scroggie’s GROCERIES

REDUCE YOUR COST OF LIVING
PINEAPPLES Irom Cuba

Our patrons will remember our former big 19

Pinea Sales PINES from Cuba, regular
15¢ each, (large size 15c each) B for.. ..., o»
| BUTTER | _EGGS

= pe s 29 | ERETE 29¢

GRANULATED SUGAR

BEST WHITE GRANULATED SUGAR, 20 fbs. in 92

Green Mountain Potatoes $].90

90 Pound Bag. for............ AR

1
Navel Oranges, sweet and | [ F20Y Mcaroons, ib. 68

jucy,dozen - - - Bfe
r..«y’rlnu.nm. 3 ibe. 28e
Celery, large roia,

bunches, each - - -
Rbubarb, fresh in, 1b. -~ 10¢
Lettucs, Cacumber, Ripe Tomataes

JAMS
Pure i nd
b
Pertin- -~ - - B¢

SUNLIGHT SOAP, 6 Bars _20¢

BUTTER
Fresh Creamery Butter
Jibs.for -~ - S100

OLIVES — OLIVES
Here you will find the largest
assortment in the city, both
in sive of Olives and size of

bottle, at ree - pleas;
R s

FRESH
CREAM
DALLY

SPECIAL
PICKLE PRICES
Sour Pic! in bulk,
S.-'« N.x:: :xlh:..“::
Smngkkl-. in gallon jars
§ s O Co Picl
e e T
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Prompt Delivery Our Specialty. When in ¢ Hurry, Phone It

AR Jokineon Co. 134

2 The Busy Corner and Store that Serves You Best.

SPECIALS. SPECIALS.

e O &0 Kippewed Barving, § thae .. .. e

i
¥

fi
¥l

g

2for.. ..

MAGGI SOUPS "= 1w = 25¢
CHOICE TOMATOES 25,

3 M. oams, regular 15¢, 2 caas for . .,
| . .$1.48

A fresh lot Ses fn snd ey ase very

The H. T. Co.

o ——_—
Hing Btreet. Opp the Revere Mawss
Alwe Oosl, Wood, and Chasoosd.

Don't Forget Our Hardware t—Lawn Mowers, Rollers,
Garden Hose, Sprinklers, Wall Teots, Camp Stoves and Hammocks
AT OUR WHARF—Builder's Suppli Lnub(; Fibre and

p Bricks.  Feed and Grain—Ask for Our Prices.

“WEST-END”
GROCERY CO., L.

Phoses JO THE
2,88

ne LADIES
Not That We Blame Women

admire (hem for thew natural beennces and forerght a0 deciding
. e WEST END" 30 THEIR wore Ofien ey o wat
.

McPhee's Grocery Store.
POTATOES.

We received a carload of New Brunswick Potatoes
and are now able to All youf potato order.

Raisive. Regular 15c pht.
Frosh Prunes - Regular 11¢ Ib.
Mixed in Bulk Cocon, /; Ib. tins. Reg. 25¢ .

! , 30, Bweot Mi . e, Exchusive B IE
S et ST T g v '

W.H.Jerecgie

FINE WILTSNIRE BACON, b
PINE YORKSHIRE MAM.

i
|
|

y J J o iginal sizes about
ortisements run by retall grocers in Canadian newspapers. These are all reduced from thelr or
WD S 5 N s oge-half. and are criticized on opposite page.




Association News

Secretary Miller, of the Ontario Re-
tail Grocers’ Association, reports many
applications from eclerks for positions.
Letters from grocers seeking clerks are,
however, scarcer, and he is anxious to
hear from any who desire help, as he
believes he ecan readily fill many such
positions. He states that on the list are
several likely voung men, and asks,
therefore, that any grocer requiring a
sulesman write or phone him at once.
There is no fee as vet attached to the
Fmployment Bureau. His address is
632 Yonge Street, Toronto.

The grocers in an Eastern Ontario
town have heen having considerable dif-
fieulty latelv in connection with a co-
operative store buying sugar by the car
load. The matter was reported some
time ago to the seeretary of the Ontario
R. G. A, and a strong endeavor has
since been made to determine where the
sugar was purchased.

. L] L]

Recently a earload came through with
certain initials attached to the bill of
lading, apparently those of the shipping
firm, "and these were passed on to the
secretary. They were suspected to be-
long to a certain firm in Eastern On-
tario, but when Mr. Miller communi-
cated with the principals, he learned
they were not the right party. This firm
had absolutely refused to sell the co-
operative society, and stated that the
wholesale trade in their city were also
very striet in this regard. The sugar
then must have gone from some other
town or eity so far unknown to the re-
finers and the Retail Association.

The refining company have been co-
operating with the retailers in this re-
gard, and Secretary Miller states that
in future the company will request the
various wholesale houses to sign affi-
davits to the effect that they will sell
only as per contract. In this way he be-
lieves the sale of this sugar will be con-
fined solely fo the legitimate retail trade.

__ﬁ__
NOT AS OLD AS REPRESENTED.

In the article in last week’s Groeer,
regarding Gordon B. Drake, of London,
Ont., it was stated that he had been
connected with the groeery business for
33 years. This was in error and was
making Mr. Drake out to be older than
he really is. It should have been stated
that he was 33 vears of age and that he
has been associated with groceries sinee
he was 13 years old. Twenty vears ago
he started to work for A. Andrews, who
kept a groeery store opposite his pre-
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sent stand, so that although he is yet a
young man he has been for two decades
in the business.

+
GROCER’S GOLDEN WEDDING.

W. M. Robson, For Forty Years In
Business In Lindsay, Married
: Fifty Years.

On Friday, May 30, Mr. and Mrs. W.
M. Robson, of Lindsay, Ont., celebrated
the fiftieth anniversary of their wedding
day.
amongst the grocery trade;
been in business in the one town for
forty years. When he started in Lind-
say forty years ago it was necessarv to
haul in all goods by wagon from Port
Hope, so that in his time of business in
Lindsay Mr. Robson has seen very mark-
ed changes in the development of the
country.

Mr. Robson was born in England, in
the town of Ayton. From there he
went to Lille, France, and thence to

having now

W. M ROBERTSON, Lindsay, Ont.,
Who celebrated his golden wedding last week.

Australia at the time of the gold rush.
Leaving Australia he eame to Canada,
where he finally made his home, being
married in Bowmanville, Ont., and af-
terwards moving to Lindsay, where he
entered into the grocery business.

Mr. Robson is still owner of the busi-
ness which bears his name, but the man-
acement is in the hands of his son, E.
E. Robson. :

Besides taking an aetive interest in
the grocery trade, Mr. Robson is a flori-
culturist and a hortieulturist, being
president of the loeal horticultural so-
eiety. This has always been a hobby
with him, and he still supervises a
garden of five aeres.

F. E. Robson, grocery broker, Toronto,
who is a son, attended the celebration.
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Mr. Robson has been long known

Letters to the
Editor

Editor Candian Grocer.—I read with
interest that part of the Ontario Retail
Merchants’ Convention Report on *‘De-
lays in Freight Claims,’’ in a recent is-
sue of Canadian Grocer. Now the mer-
chant is nine times out of ten to blame
for delays in freight claims. Tt is ne-
cessary in making a claim for freight
shortage to send the invoice showing
claims, and the freight Bill of Lading,
not the copy, but the top sheet as signed
by the agent and shipper. Many whole-
sale houses only send the copy to their
customers and this does not answer in
making a claim on the railway.

We have had serious delays on this
account, so if the wholesaler or shipper
would send the straight Bill of Lading to
customers, there would be less difficulty
in getting claims adjusted. We must be
fair to the railway companies as well
as to ourselves. They have a right to
all particulars in making an adjustment.
The invoice, the straight Bill of Lading
and claim sent together generally brings
your money in a reasonable time.

GORIE & CO,,
Haliburton, Ont.

TWENTY YE.ARSAGO
Grocery Ti

Following items are from Canadian
Groeer of June 9, 1893 :—

‘“The Laing Packing and Provis-
ion Co. of Montreal, have obtained
charter of incorporation.’’

Editorial Note.—This firm is in busi-
ness to-day under the name of Mat-
thews, Laing Limited.

““The Tmperial Oil Co. of Petrolia,
is about to establish a storing and
barrelling station in Hamilton, and
is now looking for a site.’’

Editorial Note.—This is still another
of the old established firms in business
twenty vears ago as well as to-day.

‘“A. F. MacLaren, cheese manu-
facturer, of Windsor, Ont., has been
appointed one of the judges at the
World'’s Fair.”’

Editorial Note.—As announced in a
recent issue Mr. MacLaren is now head
of the Laurentia Milk Co.




Heavy Stocks of Canned Peas Still Held

For This Reason Lower Opening Prices Are Predicted For This Year’s Pack—
Sugar Market Steady and Marking Time—Prunes Advancing on Coast a.nd
Likely to Experience Even Further Advances.

QUEBEC MARKETS.
POINTERS,—
Sugar—steady, but weak.
Molasses—steady at new list price.
Peanuts—up 1je.
Imported Mushrooms—reduced
per case.

50e

Montreal, June 2.—Grocery markets
this week are pretty nearly devoid of
features and only price change to go
into effect was the advanee in the Guild’s
prices on Barbadoes molasses which was
reported last week.

Imported mushrooms were reduced 50¢
per case during past week.

Peanuts were advanced V¢ per pound
all round.

SUGAR.—Sugar market holds steady
at $4.30, but has weak undertone, and
trade generally expect a decline next.
Loeal market is not on a parity with
some other markets. The New York raw
sugar market is trifle firmer this week,
but with Wall Street in gloomy mood
it is not thought that any advance will
take place. Buying is still of hand-to-
mouth variety, and with the state of
affairs in the world’s markets and the
bumper production, lower prices seem
possible. But on the other hand the
nearness of the eanning season which is
a great sugar season must not be lost
sight of as this may have a strengthen-
ing tendency.

Beaver
lmnp-. boxes 100 1bs,
lumps, boxes 50 lh.

B
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MOLASSES AND SYRUP.—Slump in
molasses to the wholesale trade last week
bears out what has been contended in
these columns for the past couple of
months, and while there have been those
who looked at the matter in another
light, the outecome fully justifies our po-
sition. The slump is directly dune to
three things:

1st—Inereased produetion, or, to use
the traders term ‘‘the invisible supply.’’

2nd—Closing of the shipping season.

3rd—Little demand.

The high price of molasses and the

low price of sugar apparently formed the
combination that tended tv fower prices.
The planters that heretofore had pro-
duced only sugar this year took their
canes over to their neighbors and made
them into fancy Barbadoes molasses with
the result that instéad of the estimated
60,000 puncheons in Barbadoés the pro-
duetion will in all likelihood total 70,000
puncheons of faney molasses. This extra
production came as a distinet surprise to
those supporting higher prices and as
Barbadoes has no regular shipping ser-
viee, it is imperative to move the molas-
ses at once. As buyers refused to buy at
36c and the molasses had to be sold or
else the importers would haveto pay
storage charges which would amount to
11% to 2¢ per gal., the price was reduced
to get things moving. Import prices to-
day range from 3415 to 35¢ per zallon
and are considered a trifle weak at that
level.

The Wholesale Grocer’s Guild has ad-
vanced the jobbing price 2¢ all round
above the opening prices, but this was
expected as the opening prices were ex-
tremely low when based on to-day’s cost

of molasses.

For Island of

Barbados molasses in_ Montreal. Outside Points,
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DRIED FRUITS.—Owing to cheap-
ness of new fruits, dried fruits are not
selling rapidly. Prices are being main-
tained, however, under a steady, hnt
quiet trading.
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, per box
Glove® boxes, 10-0z., per box

Prunes—
2030 . .
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80-90 ...

9-100 .

Bosnia prunes . PN

TEA.—Demand for tea is inecreasing
which is a promising factor. New Japan
and China teas are arriving and._quality
of these new crop teas is reported ex-
cellent, but prices are about 2c¢ lower
than asked last year. It is rumored that
the erop of Pingsuey will be smaller this
year than usual although there iz no rea-
son advaneed why this should be. Sev-
eral shipments of tea were made to the
United States this week by loeal houses
who state that they obtained prices that
would yield them good profits.
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grades are get-
ting searce, due to winding up of season
and consequently prices are inclined to

he very firm. Other mild grades are
fluetuating a few points up and down,
but speaking generally there is no change
in market on coffees.

04
SPICE.—There is no change in spice
market worthy of note this week. Trade
is quiet and devoid of interesting fea-
tures.

Cara

B-tuin cinnamon
Cloves, whole
Cloves, ground ....
Cream of tartar

coosoo: cooecooccse
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RICE AND TAPIOCA.—Price of rice
and tapioea remains steady under quiet
trading. It is not likely that prices will.




fluctuate for some time to come on these
staples.
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Imported Caroline rice,
Imported Clmlllne rice, fancy
8280, e
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Seed, 1b.
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NUTS.—Peanuts have ad Ve
per pound under an increased demand,
but this is the only change in the price
of nuts this week.

Brazil
Filberts, Sicily, per 1b. ....
Filberts, . Barcelona, per B
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ONTARIO MARKETS.
POINTERS,—
Sugar—A steady, waiting market.
Prunes—Advanecing.
Table raisins—Cleaned up.
Spices —Firm.
Nuts—Advaneing.

Ca.nned Peas—Lower opening prices
predieted.

Toronto, June 4—Business during past
week has taken on much ‘brisker tone sp
that now some firms state they are kept
busy filling orders. One feature this
week has been an order by wire from
the West for 1,000 cases of tomatoes.
This is the first enquiry that this whole-
sale firm has had from the West for two
months. Such an order from a retailer
would indicate brighter prospects of
some kind.

Collections are reported in much same
condition as last week. Depending on
the district to which a firm sells; its eol-
leetions have been dull, or fair, but all
continue to express opinion that money
still holds tight and is likely to remain
that way until some assurance of the
new crop is given.

SUGAR.—Sugar market depends now
largely on European érop. Shonld this
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crop prove as full as anticipated, and
with Cuban erop now well harvested,
chances for a decline would appear bet-
ter. But should anything happen to Euro-
pean crop, and with preserving season
now coming on, prospects would appear
rather for.an advance.

Latest report from Europe stated that
there had been considerable rainfall.
Market went up yesterday, both in Eur-
ope and New York with a better demand
for refined. Prices, by some, are now
claimed to be below cost of produetion
which condition would not be likely to
hold for long.

Locally dealers anticipate a steady
market with no change either way until
there shall be some radical change in po-
sition. Demand is good, but buying all
of a hand-to-mouth character.

Visible supply of raws last week
showed an increase of 1,080,346 tons over
same week last year. Year ago refined
sold on this market at $5.35 per ewt.
(following a 10c¢ decline) as compared
with $4.40 to-day.

Extra granuisted, 2010, bags ..
Extra granulated, 51b, cartons
Extra granulated, 2-1b, cartons
Second grade granulated
IB':llow. bags

rrels of granulated and yellow will be furnished
bag prices.

P
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SYRUP AND MOLASSES.—As some
local wholesale houses have bought mo-
lasses since the advance was made to
them, they in turn would seem likely to
put their prices up to a corresponding
level in near future, especially cousider-
ing advance recently made from whole-
saler to retailer in Montreal. No change
however has been made as yet. Trade,
both in syrups and molasses is steady,
but with no startling feature.

>
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Per case,
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from
San Francisco advises that an advance
has been made there in price of prunes,
and that more are likely to follow. The

letter also advises that dealers get ac-
tive and secure business as prospects are
for a decidedly higher market.

Another feature this week is that all
Spanish table raisins have been tetally.
cleaned up. One local dealer states he
tried to buy from six New York firms,
but without sucecess, and claims that he
has never before seen such a decided
clean-up.

Report has it that a peach growers’
association has been formed at the coast
similar to the Raisin Growers’ Associa-
tion. If this be true, higher prices may
he looked for. Peaches now are consid-
ered cheap, cheaper even than for some
years.

Apricots—
Standard, 25-1b, boxes

Choice, 25-1b, boxes .
Fancy

ZE33% wug o

ostizzas
Shade dried Vostizzas
Cleaned, % cent more.

Dates—
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TEA.—Situation is, if anything, a
shade easier, owing to quality of Cey-
lons dropping off. Indians have not yet
started to come in any great quantity to
London auetion. Samples from Colom-
bo continue to prove uninteresting to this
trade, so that from that quarter business
is at a standstill.-

COFFEE.—Whole situation this week
seems slightly easier, owing, it is claim-
ed, to investigation into sale hy valor-
ization committee in Brazil. Low grades
on primary market at any rate are rather
easier, but no change worth noting has
heen made in milder coffees.
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SPICES.—Grades of white pepper
have declined about ¥4¢ on primary mar-
ket. Cloves are steady, but with a tend-
ency towards weakness right up to end
of year. Nutmegs are holding their
own, and dealers are looking for an early
advance. Mace on primary market is




slightly easier, but not to amount to any-
thing. Seeds continue excessively high.
Celery shows a weakening of about le
on primary market, but eardamcn holds
quite stiff. On this market prices all
contiinue firm. 3
5 and 10 Ib,
Tins,

EZZEEE?

RICE AND TAPIOCA.—Rice would
appear to be firming up again with pros-
pects even of an advance. In tapioca
there is no change locally, but primary
market appears to be moving upward,
London is high, and it would appear

a matter of time until New York come -

up to same level.

F

per 1b. .

per 1b,
, fancy,
Ib .

Brown, per 1b,
thhlh per Ib,
Bullet, double goat
A iium rin.l
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NUTS.—Peanuts continue to hold firm
with advanecing tendeney. Several firms
are now bringing in Japanese peanuts,
and some even Chinese. Japanese shell-
ed sell at about 8Se, and in shell for large
sizes and fine quality green at 91% to 10e,
and roasted at 1215 to 13 cents. Im-
porting both these Eastern varieties is
pretty mueh of an evperiment as yet.
Shelled almonds are now so searce that
they are practically off market.
In shell—

cceo
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Bordeaux .
, Grenoble ..
, Marbots ..,

Cornes ...

ccococos:;
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Walnuts,

CANNED GOODS.

TORONTO, June 4.—Retailers and
wholesalers are reported as pretty well
stocked up on canned peas. Sales have
been backward for some time, so that
with expeetation of a holdover, lower
prices for this year’s pack are antiei-
pated. Some even estimate the decrease
at 20 per cent. from last year. - Corn
and tomatoes are expected to be pretty
well eleaned up before new pack comes
in.

THE

MANITOBA MARKETS.

POINTERS :—

Roasted Peanuts—Advance 3/jc.

White Beans—Decline 10e.

Pearl Barley—Decline 40¢ per sack.

Winnipeg, June 4.—There has been
little change during the past week in
demand for staple lines, but on whole
business is considered to be improving.
However, retail merchants are by no
means heavy buyers. The ecity retail
trade is good.

Collections are still a little slow, but
no one seems to be worrying ‘much on
that account, and there are no com-
plaints of money being unobtainable at
the banks for any legitimate business
purpose. The wheat crop promises well,
although a little late.

Industrial conditions continue satis-
factory, and with all at work at good
wages there ean be nothing much wrong
with the present business situation, nor
cause for anything but confidence in
the future.

SUGARS.—We seem from all ae-
counts to be in for a period of compara-
tively low-priced sugar. The heavy
Cuban erop is in large measure respons-
ible for this, and pending tariff changes
are also affecting the market.

Extra standard granulated, per bbl..
Montreal yellow, g:r bbl.

B.C. yellow, per barrel

Icing sugar, per barrel

Powdered, per ba

Lumps, hard, pes

Sugar in sacks, 5 cents less.

SYRUPS.—Trade in syrups is dull,
as is usual during the summer months,
when butter is fairly plentiful and rea-
sonably cheap.

Com syru
J ns, per case .
8 lb.

lloln:u.mhew :;lﬁul:. gal.
Molasses, Barbados,
Maple syrup, quarts, per
Maple syrup, % gals.
DRIED FRUITS.—Trade in dried
fruits is quiet. Tropical weather and
a more abundant supply of green fruits
has shifted trade from dry to green.
Prices are steady since the advance re-
ported last week in prunes.
Prunes—
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COFFEES AND TEAS. —No further
changes are reported ‘» the tea and
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coffee market, and prices are likely to
be steady for some time.

Coffee—

®
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China blacks, choice
India and Ceylon, choice
Japans, May pi

Japans, choice

NUTS.—There is a little more active
trade in nuts with the advent of real
summer and outdoor sports. In peanuts,
roasted Jumbos have advanced 34 of a
cent.
Brazil .
Tarragona almonds ..
Peanuts, roasted, Jumbos
Peanuts, choice

Pecans
Marbot walnuts

oo oooece
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Shelled walnuts ..

BEANS.—Two important changes in
prices are announced in ecereals this
week. Beans are down 10c¢ per bushel,
and pearl barley is reduced in priece 35¢
per sack of 98 lbs. Trade is about nor-
mal. Hand-picked beans are practically

unobtainable,

Beans—
Hand picked
3 1b. picker

&R K&

Peas—
Split peas, sack 98 1bs,
Whole peas, bushel
Barley—
Pot barley, per sack 98 1bs.
Pearl barley, per sack 98 lbs
Wheat granules, bale of 1

W NW e
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NEW BRUNSWICK MARKETS.
By Wire.

St. John, June 3.—Fine weather is
helping local dealers. Trade is better,
camping and outing supplies being in de-
mand. Fruits are selling well, most lines
being cheaper. There is not mueh
change in staples. Dealers are not now
cxpeeting a change in flour since May
has gone past without one.

Buying in sugar is a little better on
account of approaching berry season,
but sales up to present have been light.
DLlealers expeet a drop. Stocks with re-
finers are said to be inereasing, but com-
ing of fruit season may rid them of same,
and stiffen prices.. Hence there is little
flurry with local dealers. . Molasses are
showing extra tone, but this is regarded
as only temporary. Millfeeds are weak,
and stocks heavy. American vegetables
selling fairly well. No native stock will
appear for some weeks yet. Native rhu-
barb is in good demand. Kggs and but-
ter are both firmer.
Bacon, roll
Bacon, breakfast
Beans, Austrian, bushel
Beans, yellow eye, bushel
Butter, dairy, per. b,
Butter, cmmery. per Ib.
Buckwheat, . bag
gy )
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Cornmeal,
Cormmeal,
fgommehu. b

y ennery .
ﬁour. Manitoba
Flour,
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No. 1 yellow
Paris lumps

FALSE ECONOMY.

The Canadian Grocer has a number of
subseribers in far off New Zealand: P. R.
Coiebrook, managing director of the
firm of Green and Colebrook, Limited,
Auckland, New Zealand, has been paying
particular attention to the ‘‘Leaks’’
column and sends in the following
items:

““We have frequently noticed new
hands drawing nails from packing cases
and saving them to use again. This we
consider false economy. When the time
occupied in extracting these, straizhten-
ing them, and the extra time taken in
redriving a straightened nail are taken
into consideration, we figure that the
total expenditure is fully twice that of
new nails. This side of the case we
point out to the new members of our
staff early in the term of their employ-
ment.

The collecting of odd ends of strine is
also ecommon amongst assistants. The
same remarks apply to this ease also,
and in addition, there is the uniidy ap-
pearance presented by parcels done up
with this string.

We . have also frequently found our
clerks sfanding on biscuit tins, rather
than go\ag Yo the trouble of getting a
step ladder: The tins invariably suffer,
and are rendered unfit to be refurned.
In this way a small part of a quite legi-
timate revenue is eut off.

3 onas,  on
A SILVER FISH AND A GOLDEN
INDUSTRY.

Norway finds its silver mines in the
sea, or rather in the long arms of the
sea which she calls her fjords, and which
vield to her yearly, millions of little
silver brisling, which are the founda-
tion of one of the most progressive in-

dustries in the world—The Norwegian
Sardine Industry.

Dotted along the coast in almost every
fjord between Stavanger and Bergen,
may be seen the little fishing’ villiages

which are the centres of the brisling

fishing industry. Each morning, if the
fishing is favorable, immense catches of
the glittering little fish, ecaught fresh
from the icy waters of the north are
brought into Stavanger, Haugesund and
Bergen, where they are immediately
dealt with in the canneries domiciled
there, and before nightfall are cured and
canned. So perfeet is the organization
of this industry that the fish which are
brought from their home in the deeps in
the morning are finally preserved and
sealed into their cans the same evening.
There are to-day nearly sixty sardine
canneries in Norway, of which forty are
situated in Stavanger, which was the
first home of the Norwegian Sardines.
The following statisties show the
growth of the export of the Norwegian
canneries during the last few years:—

2,346 tons

”

A unewly-married woman went into a
grocery store in a small town one day
and said to one of the elerks, ‘‘I bought
two hams here three weeks ago and
they were just fine. Have you any
more?’’ ““Yes ma’am,’’ replied the
clerk, ‘“we have eight or ten of them
hanging in the front of the store,’’
“‘Well, if they are off the same pig, I
will take three more,’”’ was the order
left by the charming young bride.

e B ——

A large assortment of greeu fruits on
the branech, consisting of plums, pears,
peaches, red currants and cherries, has
been received from Grimsby, Ont., by R.
Palmer, of White & Co., Toronto, this
week. This assortment shows the ad-
vanced state of the fruit erop, and
demonstrates that now that danger of
frost is well over the erop will most
likely be a heavy one.

B. C. Salmon Pack Statistics

Canned salmon is being offered at
from 10 to 30 per cent. reduction on
last year’s price. A big run of salmon
ic expected this year, and with heavy
stocks, still in packers’ hands prices are
being shaved to move the stocks before
the new pack comes in. The following

statisties will prove interesting, and
when it is taken into consideration that
with a pack of only 996,576 cases last
year that stocks in packers’ hands are
still heavy the question is, what will be
the result of this year’s paek, which is
estimated to be more than 1,500,0007

Totals

Fraser ....
Skeena ...
Rivers Inl
Nans
Outlying
Totals
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7.942
2.7
119.8

61.230
13.712
19

1.287
.23

12,451

762.201
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Comparison of salmon packs in British
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Columbia during the past five years.




FLOUR & CEREX

DEPARTMENT

Rolled Oats Advance 10 Cents Per Barrel

Wheat Continues to Hold up After Close of May Auction—
Mill Feeds Low and Weak—Cornmeal Expected to Advance

Shortly on Toronto Market.

July wheat in Winnipeg on Tuesday
closed at 96%&e or 1ge higher than same
day week ago. With backward condi-
tion of erop, two degrees of frost hav-
ing been registered in some parts of the
West last Monday, and with a smaller
quantity of wheat in the country than
last year, prospects bid fair for wheat
remaining steady, and flour holding firm
or even advancing.

In addition mill feeds are low and
weak. One Toronto dealer this week
states: ‘‘Though $17 and $19 are given
as prices on bran and shorts, I believe
that were anyone to buy in quantities
he could buy at $1 per ton less, and
some reports have been received of sales
from outside points at $16 and %18 on
track Toronto, and on track Kingston.
So long as this weakness continues, flour
is likely to hold firm or even advance
slightly.

Receipts of flour for the week in Mon-
treal were 75,284 sacks, as compared
with 78,280 for same week last year.
Exports of flour from Montreal for the
week were 100,508 sacks, as compared
with 52,658 for the corresponding week
of a vear ago.

MONTREAL.

FLOUR.—There is no ehange in flour
situation locally as prices remain firm at
last week’s quotations. Export business
is quiet and with a domestic consump-
tion of the ‘‘hand-to-mouth’’ variety,
millers here state that there is nothing
in market here to warrant them to ad-
vance prices. However, prices are firm
and with an improvement in demand,
higher priees might be seen, but there is
little to indieate anything of this na-
ture at present.
Winter wheat, fancy patents, in bags ..
Straight rollers, in
ﬂ:: :33 ::tlgﬁt utnu. in bags
Manitoba st bakers
Manitoba , in bags

CEREALS.—Rolled oat market ad-
vanced 10e¢ per barrel this morning
which is eulmination of strong tone pre-
vailing in market fier past few weeks.

P
838833

Rolled oats are now selling at $4.45 per
barrel. Demand for rolled oats is quiet.
Receipts of rolled oats for week in
Montreal were 500 sacks, as compared
with 2,370 sacks for same period last
vear. Export from Montreal of rolled
oats for the week were 850 sacks and
1,620 cases as compared with 8,823 sacks
and 3,750 cases for same period a year
ago, :
Rolled oats, in 25 sack lots
Rolled oats, in single bag lots
Rolled oats, in_ bbls.
Standard oatmeal, in single bag lots .
Granulated oatmeal, in single bag lo
Fine oatmeal, in single b .
(In 25 bag lots the price
Rolled wheat, in barrels
Hominy, in 9 Ib, sacks .. ov sena
Cornmeal, in 98 Ib, sacks . 185
Rolled oats. in cotton sacks, S¢ more,
MILL FEED.—Prices of mill feeds are
unchanged. Feature of week was re-
newed demand for bran from U.S.
points. There is no improvement in lo-
cal demand and stocks are still heavy
with prices rather weak and liable to go
lower unless stocks begin to move.
Bran, in car lots, per ton
Shorts, in car lots, per ton.

Mlddhnn, in car lots, per tonm.
Wheat moulee, per t

&8s
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is 10¢ lower.
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TORONTO.

FLOUR.—Millers are still of the opin-
ion that prices on flour are too low and
that an advance should be made. Some
are even attempting to stand off buyers
until they are in a position to judge
what new crop will be. An immediate
advance, however, would not
much owing to state of trade at
sent, and to faet that bakers’ wants are
all contracted for. While some millers
are firm in opinion that advance will be
made, still, now that it has held off as
long, they rather look to present prices
dragging on into July.

Wheat continues to hold up, prices for
July wheat on June 3 being 14 higher
than week ago. Dealers too, look for no
falling off, owing to backward condi-
tion of erop and to the small amount of
wheat in the eountry.

Business has been picking .up some-
what this week which is another faector
helping towards prices going up.

39

mean
pre-

T
55
35
85

. ‘domestie consumption. .. 4
er. domestic consumption.... 4
domestic consumption 4 515
CEREALS.—An advance of 10 cents
per barrel, or 5 cents per sack has been
made this week in price of rolled oats,
owing to increase of export demand,
difficulty of seeuring good oats, and to
low price on bye-products. Year ago
bye-products sold in neighborhood of
$20 per ton, whereas this year $10 is all
that can be obtained owing to abund-

ance of other feeds.

Oatmeal is now eoming in line for
export also. One dealer claims that this
is the first week since February that he
has sold any at all.

QOats are now high and firm, and
though demand is not likely to inerease
other conditions may cause even further
advances on rolled oats.

Cornmeal is firming up now also, and
it is thought that when present stocks
are exhausted, which will take a couple
of weeks vet, an advance will most like-
ly be made. This is advanee which has
been pending for some weeks but has
been kept back by surplus stocks in
hands of a few millers.

Rolled oats, 9 1b. sacks .

Rolled oats, 25 bags to car lots ..

Standard and zrnnulntwl oatmeal 10 per

cent. over rolled oats m 9's- in jute.

Rolled wheat, 50 Ib,

Rolled wheat, m-ll lnu wa.

Rolled wheat, 5 barrel to car

Cormmeal, 98 Ib, bags, bu lon best

qnality 1

Commeal 98 1b. bags, 25 bag lots, coarser .
es

nolled oats in cotton sacks 5 cents more.

MILL FEEDS.—Owing to dry weather
in many parts of Ontario, hay erop is
reported as short for season. No mat-
ter what the weather from now on,
dealers claim it will not make the hay
a heavy erop, and that this faet will firm
up bran and stiffen prices. There is a
possibility too of Eastern States coming
in, and this with even small inerease
from here would rapidly secoop np all
surplus and leave an excellent chance for
millers to put up their prices.

At present market is weak, reports be-
ing received of sales being made at even
less than $17 and $19.

small lots,

Bran, in car lots, per ton

Shorts, in car lots, per ton ..
Middlibgs, in car lots, per ton
Wheat moulee, in car lots, per ton
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Lemons Advancing with Warmer Weather

Pines Easier This Week, But Expected to Advance as Soon as
Florida Crop Begins to Arrive—Tomatoes Will Likely Take
Marked Decline Next Week—Strawberries Show Fine Quality.

GREEN FRUITS.—Apples are get-
ting searce, and good apples are com-
manding faney figures. Barrels of good
apples will bring $6 to $6.50. . Bananas
are cheaper, selling at $1.25 to $2. This
slump is due to unfavorable weather
and heavy stocks. It is not expected,
however, that price will remain long at
this figure. Prices are expected to ad-
vance generally in about two weeks’
time, if not before

Cherries are cheaper, selling at $2 to
$2.25. Lemons are higher, having ad-
vanced one dollar during past week, and
it is predicted that with a few days of
real hot weather price will jump to $7
or $8 per box. Lemons sold at $4.50 to
$5.50 early in week. Oranges are higher
and scarce. Late Valencias are com-
manding $6 per case, and even $6.50 for
particular fine qualit_v.

Apples—
Pigen Davis XX

Cooo-n

Grape fruit, lﬂo

Grape fruit, Cuban’ ....
L

CONMAOARINNUERRE WD -
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VE(:E'PABLES ~Demand for vege-
tables is improving and prices are
easier. New green corn is arriving, and
i of excellent quality. Price is $1 per
dozen ears. New cabbage is a little
higher, while old cabbage is off market.
Cauliflower .is a little cheaper, and is
now selling by the dozen instead of by
basket. . Price is $4 per dozen. Leeks
are cheaper at 75¢ per bunch. Curly
lettuce is cheaper at $1.75 a ecrate.
Strawberries remain same, selling any-
where from 10¢ to 20e, according to
quality and size of boxes. Canadian
onions are off market, but there is a big
demand for Egyptian onions. Over
2,000 bags of these onions were sold in
city last week. Old potatoes are a trifle
Ligher this weck owing to decreasing

supplies and increasing demand. The
stock of old potatoes is getting very
low, and as new potatoes are still rather
high the demand has forced prices of
old potatoes up a shade.

Asparagus, American, fancy,
Asparagus, Canadian, 11-qt. K-'m
Beans, wax, per hamper

Beans, green, per hamper

Beets, new, per doz.

Beets, old, per bag

Cabbage, new, crate of ¢ to 5 doz
Carrots, new, per doz. bunches
Carrots, old, per

Caulifiower, hothouse, per dozen
Celery, Bcrmudl small crate
Celery, Bermuds, large crate ....
Com, , per doz. ears ...

Egg_plant,
Garlic, per bunch
Horse radish, pe

—
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crate of 4 doz. ....
A ket of 4 Ibs.
Onions—

Egyptian, per Ib,
New, green, per doz. bun

Oyster plant, Canadian
Peppers, green, small basket

Potatoes—
Bermuda, new, per bbl,
Green Mountains, car lots,
uebec grades car lots, bu
uebec grades, small lots, ble A
'weet potatoes, basket
Radishes, per doz,
Rhubarb, per doz. bunches .
Spinach, per bbl.
Tomatoes, KFlorida, fancy, case
Tomatoes, Florida, choice, case
Tumips, per bag
Water cress, per doz. bunches

TORONTO.

GREEN FRUITS.—Cuban pines are
now almost finished. Stocks arriving in
New York are in too weak condition to
take any chances, and what are now ar-
riving here require to be repacked.
Trade is turning to Floridas, market on
which is strong and much higher. Prices
with introduction of Floridas are likely
to advance somewhat. Sizes are smaller,
but more sound.

Again, lemons are moving upward,
and it is claimed that only warm wea-
ther is required to cause famine prices.
Steamers with Verdelli lemons have
been delayed, and will not arrive as
early as expected .

Late Valencia oranges have been
firming up on coast, and are corres-
pondingly firmer here.

Florida watermelons are on market
this week, and show excellent guality.

43

Lettuce, curly,
Mushrooms,

co e
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Weight of each is about 27 to 30 lbs,
and selling price 50¢ to 65¢.

Strawberries now show fine quality
and larger sizes. ‘‘Punk’’ berries have
almost disappeared. First Ontario ber-
ries (24 qt. boxes) arrived on this mar-
ket Tuesday from Aldershot.

Bananas went down another 10e¢ on
primary market early in week, but are
expected to firm up very markedly be-
fore next week is over.

Apples—

Ben Davis, flrst giade,

Ben Davis, second grade,

Baldwins, per bbl.

Fancy imported, box
Bananas, per bunch
Cherries, California, l&nﬁd 13 rowed bxs.

Cocoanuts, per sack
Graj t—

per bbl.
per bbl,

andmn Cuban, all sizes, per case
Lemons, Messina

CONDAM R I O
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VEGETABLES.—Many lines have
disappeared altogether, and on others
prices have been changed. After next
week tomatoes are expected to be much
lower owing to Mississippi and Texas
beginning to ship.

Domestie lettuce and radishes ecom-
ing on market have greatly reduced
prices. Owing to secarcity, New Bruns-
wick potatoes have advanced greatly
and hold firm at higher level. Bermudas
have disappeared, and some stocks are
now coming from Baltimore to replace
them. Prices are somewhat easier.

Egyptian onions are about wound up
now, last shipment being expected next
week. Bermudas and Texas Bermudas
are in good suppl\ and selling well.

LT
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..At .
ettuce, dunntic hudl doz. .
Lettuce, domestic, case of 3 dos. ..
-hunmo-u per ib.

Onions—
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sack of 112 1Ibs.
Bunudu 50-1b. cratp
50-1b. crate i

Texas,
Be
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Season for Whitefish is Now Commencing

Lobster Pack Reported as far Below Average ﬁis Year—
Increased Demand for Live and Boiled Lobster the Cause—
Prices on Mackerel Easier at Coast.

MONTREAL.

FISH.—Even though there have been
severe storms on Atlantic coast, local
fish market is well supplied with fish
with possibly exception of brook trout,
whieh is keeping to deep water during
cool weather. Doree, pike, and Gaspe
salmon are coming in more freely with
result that prices are lower this week.
Haddock and cod are arriving freely
and prices quoted are reasonable. North
Shore salmon is expeected this week and
next, and as result, price has a down-
ward tendency.

Lobster pack is below average this
year and packing season is just about
over. While catch has been as good
this ‘year as last, supplies have been in
better demand in live and boiled state
and as there is more money in it for the
fisherman, they much prefer to sell
their eatches in that state. Market was
bare of lobsters before boats started
out and this tended to keep price of
live and boiled up. These two reasons
account for price of canned lobsters
being about 1214 to 15 per cent. higher
than last year. The cold storage houses
are beginning to lay in their winter’s

ly.
it FRESH FISH.

ELER B
cococcccococcse

ooo
=§83 STREGBLES - CSBESIBVSRERISBEEIRNESEES

P , dressed .
Whitefish, . per 1b,
FROZEN FISH.

Herring, per IM ﬂ.lh. medium
2

PREPARED FISH.
Boneless fish, in blocks, 20 Ib.
Dry Pollock, 100 1b. bundle, per
Pure cod ta nm hoxu.pnrlb
Pure cod, 3 Ib, r Ib.

Sh
eriwinkles,

Shredded cod, 2 doz. in box, per box
Boneless strip cod, 30 b, box, per Ib..
Pure skinless cod, 100 Ib, boxes, per b

SALTED ADP:‘D PXCKLED.

oi=a
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No. 1 mackerel, half bbls.
}q‘ckel trout, kegs

CHRORONOTWAND RN~

Eels, per 1

Bloaters,
Eels, per Ib,
ihddies, fan
Haddies,

s per
Kippers (smail), per box of 50 ﬂsh
Smoked salmon, per 1b.

CRUSTACEANS,
Crab meats, N

gal.
per bus,
Prawns, per gal. ..

Scallops,

Bulk standards, gal.,
Clams, per bbis,
Cape Cod shell oysters

TORONTO.

FISH.—Whitefish are now coming to
take first place amongst the lake fish.
Offerings are liberal, and throughout
the next month are expected to be even
more so. Trout are still in good supply
and moving freely. Herring and floun-
ders are in inereasing demand, as also
are pike and pickeral.

Halibut continues to hold first place
amongst all fish so far as quantities
sold are concerned. Stocks continue of
fine quality, rendering this fish most de-
sirable.

FROZEN FISH.
Roe shad, each

S

pe 1b.

blue,
Pickm yellow, per e

Pike, per 1b.

OO0 OoooCOoODOeD
8§8"53=335=BB san

Roe shad, each
Salmon, Restiguse, lb
Salmon, B.C.

, Der lb
Winkles, per bush,

PREPARED,
Cod, 2-1b. boxes, 12 to crate
Acadia cod, 2

CRNN © “MNONN ONMNO RCODOODDM
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FISH.—Weather has been unfavor-
able for fishing during past week, and
as result only (small catches are re-
ported at various points. For the first
time in several weeks market has been
almost bare of lobsters. This season’s
pack of canned lobsters is now being ex-
ported, one steamer sailing from here
for Boston recently taking 1,500 cases.

Mackerel are scarce. Cateh so far
this season is far below average. Price
however is a little easier.. As demand
for fish is light, supply of cod, halibut
and haddock is sufficient to meet all re-
quirements. ' Fresh salmon are now
coming in shortly.

ST. JOHN.

FISH.—Catch of shad was probably
most important feature of loeal fish
market during last week, but salmon
are now commencing to.arrive and will
soon replace former in interest. Prices
in both are firm as yet. Haddock and
cod remain about same, while gaspe-
reaux and smelt are a little scarcer.
Run on latter has begun in earnest, anl
will continue for some time. Large
catches are being reported about har-
bor and up river. Catches of salmon
are also increasing. Lobsters have been
more plentiful of late, and arrivals from
Nova Scotia have sold well. It was ne-
cessary for dealers to import more
heavily than usual from Nova Scotia of
late owing to storms along the Bay of
Fundy, which destroyed a considerable
quantity of gear owned by fishermen in
this provinee.




Fmduce ¢ Hrovisions

Eggs Are Now Bought on “Loss-off” System

Montreal now Enforcing Buying on a Delivered Basis—Egg Market Likely to
Rule Firmer as Result of New System—Provisions Show Slight Advance in

Toronto.

Probably item of greatest interest
this week is that all eggs are now being
bought in all sections on ‘‘loss-off’’ ba-
sis. Regulations are being fully en-
forced in Montreal, deduetions being
made for cracked, seconds, and rots,
and dealers are all attempting to en-
foree buying on a delivered basis. In
Toronto, however, not such a radieal
change has been made. Dealers are now
buying in same way as previously, only
charging back all rots. To work up to
huying on a delivered basis is the ulti-
mate aim, and an attempt is being made
to buy as many as possible now in that
way.

Meats have takeén on a firmer tone in
Toronto this week, and an advance has
been made in hams and breakfast ba-
con. Firmness appears the keynote, and
as hogs continue high, and with a secar-
city of meats even further advances
would not be surprising.

Butter is rather inclined to be easier
this weck owing to heavy receipts. De-
mand has again begun from the coast,
and several cars were shipped last werk
from Montreal.

On country boards cheese has heen
rising upward. Exporting is heavy and
causing prices to advance. Make, so
far, is elaimed to be less than that of
last year. Quality is fine, Western
cheese received being well cured and of
full grass flavour.

Following table shows receipts of but-
ter, cheese and eggs for the week on
Montreal market, with eomparisons:

Butter.
Week ending May 31, 1913.... 16,533 1 2,
Week ending June 1, 1912.... 15,688 4,

Season May 1 to May 31, 1913 54,719 99242 6976
Season May 1 to June 1, 1912 56,068 g 74,

—

MONTREAL.

PROVISIONS.—Only c¢hange in pro-
vision list this week is ‘‘cottage rolls’’
whieh have advanced to 20e. per lb., ow-
ing to a heavy demand and short stocks
of this particular cut. Demand for all
lines of smoked and cured meats is im-
proving especially for cooked meats.

Price of live Logs has declined a little

to $10.25 and $10.50 per ewt.,, and this

should tend to keep prices at their pre-

sent level. There is a steady tone to

entire list with little to indicate any

sudden ehange in prices.

HAMS—

Extra large sizes, 28 to 40 lba

Large sizes, 20 to 28 Ibs.,

l‘l:é'nn dlel selested wclchu. u to 20
per lb.

Extra nmnll sizes, under 12 lbs,,

Boned to 28

Rolled, large, 16

-
=

BACON~—
Bmkfut b‘eon. heavy, 14 to 20 Ib. ;ldec R

breakfast bacon
Wl gor bacon,
Wlndlor blcan

S‘pieed mll bacon, boneless, short, Ib..
iltshire bacon, 50 Ib. sides, Id
SHOULDERS—
Square shoulders, boneless, per Ib
Bquare shoulders, bone in, per Ib....
Cottage rolls, small, 4 lbs., per 1b
COOKED MEATS—
Rolled ham, small, skinless, boned, 1b..
Jellied tongue, 10 1b,, open tins,
Headcheese, per 1b.
English brawn,
Jellied hoel 6 b,
ckled P

Cooked
25 1b. Em).

DRY SALT HEATS—
Long clea

oo co® o0 © o0 OO

ﬁi ]| IER88 ;;; Eil uns ;B 8 B8 &

oo © ooooo

e
EX'S

ERF

Cases,
Cases 3 and 5 Ib. tins, wlb.
One pound bricks, 60 in case

COMPOUND LARD-—
Tierces

oCooeece oOoo0oo0oSe

:.I:llll'n
8% lﬂ!al’.‘l 8838888 ::igsizs! ii:

per
per Ib,
little pig

re pork
in Ths., per Ib

sa
Trlp. kits,

100 Ibs -
per g
., per 100

BUTTER.—Price of butter here re-
mains same, althongh it deeclined at
country points during past week. New
grass butter is arfiving, but demand is

$E oceccece

Live weight,
Dressed

quite heavy, taking all surplus stoek.
Storage houses are bidding for stocks
which tends to keep prices firm. On
Saturday butter declined 34 to le per
Ib. on Cowanville, P.Q. butter board,
anl 3ge on the St. Hyacinthe board.
Fresh creamery print

Creamery s olids

g e
Farmers’ separator butter S 8

chaice
ids

EGGS.—Price of eggs remain same as
last week with exception that eggs in
cartons are le higher, at 28¢. New reg-
ulations re purchasing egegs on the
‘‘quality basis,”’ went into effect at
first of week and packers are offering
22¢ F.0.B. Montreal on this basis in-
stead of 19¢ F.0.B. shipping points.
New basis will work out to betterment
of the trade generally and will give the
producer a better price for his eggs as
the wholesaler will not have to charge
up the loss in bad eggs to the honest
shipper, but this will be charged up to
the proper party. Storage men state
that the pack is heavier than last year
up to date, that lower prices have been
paid this year up to present, but now
they are on a par with last year. Some
think the lesson learned last vear seems
to be easily forgotten and that maybe
it will have to be learned over again,

New hld in 30 doz, case, doz........

; 0
CHEESE. —There is nothmg new to

report in the cheese market as prices

remain steady.

Cheese—

% Twin

TORONTO.

PROVISIONS.—Further advance has
been made in price of hams and bacon
again this week, owing to scarecity of
Logs and hog products. Hams are now
quoted at, light 20e, medium 20¢, and
large 18 to 18%%¢. Breakfast bacon has
moved up le also to 20 and 2le, as has
also boiled ham to 28 and 29e.




Hams and other produets, states one
dealer, ‘‘are so searce that we have

none above the demands of our own Cheese—

trade. There are no light hams now
going for les§ than 20 cents,”’

Lard holds firm, but as yet as shown
no advance.
HAMS—

Light,
\lulinmpepor b,

BAGK rﬁ per 1Ib, -..

oo o
ooC o000 oo

Pickled m lc less than smoked.
DRY BAL'I' IEA'I'S-

353 ges aea s

an 253 =i=5§ 88 ggﬁﬁ ii §=B 2R ;83

=
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BUTTER.—Too many ereamery
prints are now being offered for this
market. With good grass butter now
coming on, dealers advise creameries to
turn to solids, and also that country
merchants start to pack dairy butter in-
to solids. Some larger dealers have al-
ready commenced to store, and all are
anxious to get prices down to a level
at which there will be chance for specu-
lation,

Further reduction of about 1 cent per
Ib. on ereamery and dairy, and about
two cents on farmers’ separator, has
been made this week. Market tends to-
wands greater weakness..

Fresh creamery print
5::;"; uur‘;.tn‘r butter ..
solids
oz

EGGS.—Commencing June 1, dealers
began buying eggs by the *‘‘loss-off’’
system. As yet Toronto dealers are
buying by the old system, except that
all bad eggs are being charged back,
Jjust as shortage was formerly. To work
up to deduetions for cracked, No. 2’s
and rotten, and to buying all on a de-
livered basis, would appear the ultimate
aim, but these restrictions to the sel-
ler have not yet been all put into
force.

It is likely that this buying by the
““loss-off’’ system will tend to strength-
en the market, whether it causes an im-
mediate wdvance or not. At present
market is firm at from 20 to 23 cents.

Bepr—
Strictly new 1aid, per dos. (¥
CHEESE.—New cheese is rather fir-
mer this week for export, but local mar-
ket has not yet been particularly affect-
ed, owing to large stocks of old on
hand. Prices hold unchanged for good

THE CANADIAN GROCER

stock; and for poorer, show signs of
weakness owing to more new offering.
Oid: twime !
New, large . . 013% oM
New, twins 014 0 14%
POULTRY.—Little business is being
accomplished owing to this being be-
tween seasons. Broilers have not come
forward to any great extent, and are in
light demand, owing to high prices.

. 0l% 015
015 0

Hotel demand has not yet commenced,
inquiry being only from private indi-
viduals. Stoeks of frozen are liberal
and moving well.

Chickenny” dressed, 1. .

.Mh, 16,
dressed
Brof per Ib. .

C'hlclm_dreued per 1Ib, ..
Fowl, r;lre-ed per Ib,

ve
Sprlnx broilers, 1% 1bs, and ove

coeo cocococe
TERER RRESEG
coe ococeece
S83 pRr=sss

]
P
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Egg Buying Suggestions for Merchants

Farm Produce Dealers’ Association Have Begun Purchasing
on ‘‘Loss-off’’ System and Issue List of Instructions to
Country Merchants—Eggs Absorb Odors and Should be
Kept From Kerosene, Onions, Etc.

Commencing June 2, the large On-
tario and Quebee egg dealers began
buying eggs by what is known as the
‘“loss-off” system, a system by which
deductions from the sum total receipts
of eggs are made for all eggs which are
bad and unfit for food. This will re-
place the old ‘‘case-count’’ system
which up to the present time has been
general.

Repeatedly has discontent been ex-

< pressed with regard to the ‘‘case-
count’’ system, the chief objection be-
ing that eggs had to be purchased by
number without any regard to quality.

Such a system benefited the unseru-
pulous or careless producers to the ex-
tent that it made it possible for him to
work off inferior eggs and even some
entirely unfit for food. This was de-
trimental ‘in that it lowered the stand-
ard of eggs, causing the egg dealer to
pay less to the farmer, and charge more
to the consumer owing to his loss from
bad eggs and to expense from eandl-
ing. The loss then in the past has been
borne not by the dealer but by the pro-
ducer and consumer.

By the ‘‘loss-off’’ system an incen-
tive is given to the producer to produce
better eggs, to market them more regu-
larly and to be more ecareful about the
quality he offers; also to the ecountry
merchant to take better care of his
eggs, to turn them over as fast as pos-
sible, and to see that he receives as
mueh value from the farmer as he will
get from the dealer; and also to the
dealer to put a premium on high-grade
eggs and to grade his eggs into classes
aceording to quality.

Three grades in purchasing eggs have
been adopted by the members of the
Canadian Farm Produece Association,
namely :—.

New laids.—Eggs that are sound,
full, sweet, and not more than five days
old. -

Firsts.—Eggs which are sound and
sweet but have a limited shrinkage.

43

Seconds.—Eggs of inferior quality
but not bad.

Classifying eggs in this way is a first
step towards buying eggs altogether on
quality basis or probably even to buy-
ing eggs by weight instead of by count,
—a further step which is being agitated
for even now and which aceording to
some would be likely to be introduced
hefore any great length of time.

Following are some specific sugges-
tions to ecountry merchants and other
egg buyers issued by the Association:—

1. Buy in a ‘‘loss-off’’ basis and en-
courage other merchants to do the same.

2. Go further. Pay a premium for
quality and do not hesitate to condemn -
bad, dirty, small and broken eggs.

3. Insist upon the farmers furnish-
ing first quality eggs only.

4. Keep in mind the perishahle na-
ture of the produet, and do not hold
eggs.

5. Keep eggs in a cool place.- Never
expose them to heat from any source.
The sun and the stove often aet as
mammoth ineubators.

6. When shipping, pack earefully in
strong, clean cases and fillers.

7. Never keep eggs near kerosene,
onions, fish or any other strong smell-
ing substance, they readily absorb
odors.

8. When packing, carefully place a
uniform bedding of execelsior or other
cushion material in the bottom and top
of the ease.

9. If buying direet from the farmer,
make regular and frequent eollections.

10. Encourage the farmer to keep
better poultry, and more of it.

—O—r

LETTER ON SUGAR TARIFT.

Another letter has been received in
connection with the sugar tariffi but as
the question has already been fully dis-
cussed from both points of viewydt is
not necessary to reiterate what has al-
ready been said.
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.
ROYAL BAKING POWDER.
Sizes. Per doz.

Royal—Dlme
3%-1b.

6-o0z.

e
&

E28REES

Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2;
12-0%. tins, $1.60; 8-o0s. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 65¢c;
B¢ tins, 40c.

BORWICK'S BAKING POWDER

Sizes. Per dos. tins.
Borwick's %-1b. tins
Borwick’s %-1b. tins
Borwlick’s 1-1b. tins

COOK'S FRIEND BAKING

POWDER.

Cartons—
No. 1, 1-1b,, 4 dozen
No. 1, 1lb,, 2 dozen
No. 2, 5-0s., 6 dosen
No. 2, 5-0s.,, 8 doszen
No. 8, 2%-0s., 4 dozen..
No. 10, 12-0%., 4 dosen
No. 10, 12-0s., 2 dozen ....
No. 12, 4-0z., 6 dozen ....
No. 12, 4-0s., 3 dozen

In Tin Boxes—

No. 18, 1-1b,, 2 dosen

No. 14, 8-o0x,, 3 dozen

No. 15, 4-0s., 4 dozen

No. 16, 2%-1bs.

No. 17, B5-1bs. .... ...

FOREST CITY BAKING POW-
DER.

6-0s. tins

12-0s. tins ....

16-02. tins ....

BLUE.

Keen's Oxford, per 1b.
In 10-1b. lots or case ....

COUPON BOOKS—ALLISON'S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemin & Fils, Montreal, $2,
$3, §5, $10, $15, and $20. All same
price, cne size or assorted.

UN-NUMBERED.

Under 100 books ..each 0 04
100 beoks and over, each.0 08%
books to 1,000 books 0 08

For numbering cover and each
coupon, extra per book, 3§ cent.

CEREALS.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. In case, per case, $3.00.
The King's Food, 2 dos. In case,

per case, $4.80.

White Swan Barley Crisps, per
dos., $1.

White S8wan Self-rising Buck-
wheat Flour, per dozen, §1.

White Swan Self-rising Pancacke
Flour per dos., $1.

White Swan Wheat Kernels, per
dos., $1.50.

White Swan Flaked Rice, §1.

White Swan Flaked Peas,
dos., $1.

per

DOMINION CANNERS.

Aylmer Jams. Per dos.
Strawberry, 1912 pack ....$ 2 156
Raspberry, red, b'vy syrup 2 16
Black Currant
Red Currant ....

Peach, white, heavy syrup
Pear, Bart.,, heavy syrup 1 T7%

Jellies.
Red currant ....
Black Currant ....
Crabipple: c.co  vssis  sase
Raspberry and red currant
Raspberry and gooseberry.
Plum jam wa' dun
Green Gage plnm. nonolell
Gooseberry .... .... .
GRS oo vise weibe .

ases ases

sess see

L O N
gagas 88888

Marmalade.
Orange Jelly .... .... ....
BV B 2oii soni anneis
Lemon ....

B0 00
RE88RE

Strawberry ...
Black currant ......
Raspberry ....

14's and 30's per 1b.

Strawberry .... .... ...e
Black currant . . 0138
Raspberry .... .... .... 013

Freight allowed up to 26c per
100 1bs.

COCOA AND CHOCOLATE
THE COWAN CO,, LTD.
Cocoa—

Perfection,
Perfection,

1-1b. tins, doz..
14-1b. tins, doz.
Perfection, 3%-1b. 'tins, dos.
Perfection, 10c size, dos...
Perfection, 5-1b. tins, per 1b.
Soluble, bulk, No. 1, 1Ib. ..
Soluble, bulk, No. 2, 1b. .
London Pearl, per 1b.

Special quotations for Cocoa in
barrels, kegs, etc.

COCOO N
NE388R28

Unsweetened Chocolate—

Supreme chocolate,
1b. boxes, per 1b,
Perfection chocolate, 20c
size, 2 dos. In box, dos..
Perfection chocolate, 10c
size, 2 and 4 dos. in box
per dos.
Sweet Chocolate— Por 1b.
Queen’s Dessert, ¥'s and
14’s, 12-1b. boxes. .... ..
Queen’s Delurt. 8‘., 12-1b.
boxes .... ..
Vanilla, ¥%-1b., 6 nnd 12-1b.
boxes .... .
Diamond, 8's l nnd :I.2|b
boxes
Diamond, 6's ll'ld 1’-. e nd
12-1b. boxes .... ... A

Diamond, %'s, 6 and u-lb

©'s 12-

0 40
04
038
02

Icings for Cake—

Chocolate, white, pink, lemon
orange, maple, almond, cocoa-
nut, cream, in 3-1b. packages,
2 dos. in box, per dox.. 0 90

Chocolate Confections—per 1b.
Maple buds, 5-1b. boxes .. 0 37
Milk medallions, 5-1b. bxs. 0 37

Chocolate wafers, No. l.
5-1b, boxes ..., .. 3

031
Chocolate wafers,
5-1b. boxes

Nonparell wafers,
5-1b. boxes .... ..

Nonpareil Wafers , No 2.
5-1b. boxes ..

Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.

o2

Coffee drops, 5-1b. boxes ..
Lunch bars, 5-1b. boxes ..

Mlilk chocolate, 5¢c bundles,
3 dos. in box, per box. ..
Royal Milk Chocolate. B¢
cakes, 2 dos. in box, per
| ST S
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Nut milk chocolate, %'l, 6-
Ib. boxes, 1b. RS IA

Nut milk chocolate, “l. 8-
1b. boxes, 1b. .

Nut milk chocolnte. Gc burt.
24 bars, per box

Almond nut bars, 4 bars,

EPPS’S.

Agents—F. E. Robson & Co.,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N. 8.; Buchanan & Gor-
don, Winnipeg.

In %, % and 1-1b tins, 14-
1b. boxes, per Ib. .... ..

Smaller quantities

JOHN P. MOTT & CO.'8.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Haonum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.
Elite, 10c size (for cooklu)

aosen ..o <
Mott's breakfast cocoa, 2-

dos. 10c size, per dos. ....
Nut milk bars, 2 dosen in

5 bmkfut cocoa,

03

" No. 1 chocolate ....... 030
* Navy chocolate, %4's... 0 26

" Vanilla sticks, per grs. 1 00

" Diamond ¢!

" Plain ghomlh.o?'ol:t:' gy
lquors .... ... ... 2030

" BSweet chocolate coat-

INEB .cioi cis seve cies OB

WALTER BAKER & CO., LTD.

Premium No. 1, chocolate, ¥
and 3%-1b. cakes, 33¢ 1b.: Break-
fast cocoa, 1-5, %, %. 1 and 5-1b.
tins, 39c. 1b.; German's sweet
chocolate, %, and 3-lb. cakes,
6-1b. boxes, 26¢ 1b.; Caracas
sweet chocolate, 3, and 3-Ib.
cakes, 6-1b. boxes, 32¢ 1b.; Aute
sweet chocolate, 1-6 Ib. cakes, 6-
1b. boxes, 32c 1b.; cinquieme
sweet chocolate, 1-5-1b. cakes, §-
1b. boxes, 20c. 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 3de
Ib.; Cracked Cocoa, %-1b. pkgs.,

.6-1b. bags, 31c 1b.; Caracas tab-

lets, Sc cartons, 40 cartons to
box, $1.25 per box..

The above quotations are !ob
Montreal.
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ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

No Alum,No Lime Phosphate

THERE IS NO S8UBSTITUTE

MELAGAMA

We guarantee the sale
~of Melagama Tea and
Coffee or refund your
money—no further
argument 1S necessary

Just phone, wire or mail your
order now at our expense

MINTO BROS.

TORONTO

TEA and COFFEE




CONDENSED AND EVAPORA-
- TED MILK,

BORDEN MILK CO. LTD.

Bast of Fort Willlam, Ont.

Preserved— Per Case.
BEagle Brand, ea. 4 doz.....$6 00
Reindeer Brand, ea. 4 doz. 6 00
Silver Cow Brand, ea. 4 doz. 5§ 40
Gold. Seal Brand, ea. 4 doz.’ 5§ 25
Mayflower Brand, ea. 4 doz. 56 25
Purity Brand, ea. 4 doz... 5 25
Challenge Brand, ea. 4 doz. 4 76
Clover Brand, ea. 4 dos..... 475

BEvaporated
8t. Ch_nr)es Brand, small,

(Unsweetened)—

Peerless Brand, small,

8t. Charles Brand, Famlily,
OB BO8 Sy veii dhanes

Peerless Brand, F‘nmlly.
ea. 4 doz. o 390

Jersey Brand, anlly, ea.
B (. SEERREEH N

8t. Charles Brand, tall, ea.

4 60
Peerless Brand, tall,
LY RN R e

Jersey Bnhd, tall,

4 50
ea. ¢
4 50
8t. Charles Brand, Hotel,
ST R s seri vvis ve &2
Peerless Brand, Hotel, ea.
42
Jersey Brand, Hotel, ea.
3 dos. 4o
8t. Charles Bnnd ‘tllonl.
ea. % dos. .... .. "
“Reindeer” Coffee & Iuk
e & R RO
“Regal” Coffee and Milk,
L Y RSt 1
“Reindeer” Cocoa & Milk,
SR AN i i i 68D

425
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WHITE SWAN BSPICES AND
CEREALS, LTD.

WHITE SWAN BLEND.
1-1b. decorated tins, 1b. .... 0 36

Mo-Ja, %-1b. tins, Ib. ...... 0 82
Mo-Ja, 1-1b. tins, Ib. ..... . 030
Mo-Ja, 2-1b. tins, 1b. ..... . 03

Presentation (with tumblers) 28¢
per Ib.

MINTO BROS.

MELAGAMA BLEND.

Ground or bean— W.ﬁ.l’.
1and % .... 025
1 and % .... 082 040
land % .... .. .. 037 O0G®0

Packed in 30's and 50ib. case.
Terms—Net 30 days prepaid.

R.P.
LR

FLAVORING EXTRACTS.
SHIRRIFFS
B Quintessential.
1 ox. (all flavors) dos.....
2 ox. (all flavors) dos......
2% os. (all flavors) dos,...
4 os. (all flavors) dosz......

: Grape Juice, 12 qts. ......

THE CANADIAN GROCER

5 oz. (all flavors) doz
8 oz. (all flavors) doz
16 oz. (all flavors) doz.....

32 oz. (all flavors) doz.....
Discount on application.

CRESCENT MFG. CO.

Muapleine— Per doz.
2 oz. bottles (retail at 50c) 4 50
4 oz. bottles (retail at 90) 6 80
8 oz. bottles (retall at $1.50) 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00

GELATINE,
Knox Plain Gelatine (2 qt.
size), per doz.
Knox Acidulated Gelatine
(2 qt. size), per doz.

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
0 60
095
115
13
4 00
6 50

LAPORTE, MARTIN &  CIE,
L TD., MONTREAL AGENCIES,
BASSIN DE VICHY WATERS.
La Capitale, 50 qts.
8t. Nicolas, 60 qts.
8t. Nicolas, 60 pts. .... ..
La Neptune, 60 qts. .«
La Sanitas Spnklln‘. 50
quarts .
Claret, qu Crown w-
Claret, pts., Crown, 50- e
Claret, qts., Cork, 50s. ....
Claret, pts., Cork, 50s.
Champenoise, qts., Cork,
(.lnmpenolu. ptl,
Gos.
Chumpenol.e
1208 .
Lemonade Snvonrouu 60
qQts .. o
Lemonade, St. Nlcoln, 60
qts. s
Lemonade, Bt.

No. 1, 4 dos.
No. 2, 2 doz.
No. 3, flats, 2 doz. In case
No. 3, talls, 2 doz. In case
No. 6, 1 doz. In case

No. 12, 3% dos. in case....

in case

V-
8

G- ®
88588 888

Cork

Nicolas, 60

Lemonade, Bt Nlcholu. m

pts. .. vou  ones vvie SO
hmonade. Bt Nlcolu, 100

CASTILE BOAP.
“Le Soleil,” 72 p.c. olive oil

760

1b. bars. 1b. ......

-1b. bars, 1b. ......
“Le Lune,” 65 p.c. olive oil.
50 %-1b. pieces, cs. .. 385
. 12 3-1b. Bars. 1b. .... 0 08%
25 11-1b. Bars, 1b. .... 008

ALIMENTARY PASTES.
BLANC % FILS.
Mucaroni, Vermicelli, Animals,

Small Pastes, etc.

Box, 26 1bs., 11b. ........ 0 0TY%
Box, 25 1bs., loose .... .. 0 O7

DUFFY % CO. BRAND.

47T
500
47

Grape Juice, 24 pts. .... ..
Grape Juice, 36 splite ....

Apple Juice, 12 qts.
Apple juice, 24 pts. ...
Champagne de Pomme, 24 p
Motts Golden Russett—
Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts....
Sparkling Cider, 36 sp
Extra Fins, 100%
Apple Vinegar, 12 qts 2 40
These prices are F.0.B. Montreal.

Imported Peas “Soleil”

Per case

Tres Fins, 3 kilo, 100 tins 13 50
Fins, tins, % kilo, 100 tins 12 50
Mi-Fins, tins, 34 kilo, 100

o 0
8838 3883

T

Moyens No. 1, tins, %
100 tins
Moyens No. 2, tins, 3§ kilo,

Moyens No. 2
Frs. “Petit” Peas.
Fins, tins, % kilo, 100
Moyens, tins 34 kilo, 100..
Asparagus, Herlcots, ete.

MINERVA PURE OLIVE OIL.
Case—
12 litres

24 %-pints
Tins—
5 gals.
2 gals.
1 gal. 10s
208, 38 B8 oiiiiiacintion

CANNED HADDIES “THISTLE"”
BRAND.

A. P. TIPPET & CO., Agents.
Cases, 4 doz. each, fiats,
per case
Cases, 4 dosz each,

INFANTS FOOD.
Robinson’s patent barley,  3lb.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 34-1b. tins,
$1.25; 1-1b. tins, $2.265.

BOAR’S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO., LTD.

Tierces

Tubs, 60 1bs,

Palls, 20 Ibs. ...

Tins, 20 1bs. .....

Cases, 3 1bs., 20 to case..

Cases, 5§ 1bs., 12 to case..

Cases, 10 1bs., 6 to case..
F.0.B. Montreal.

MARMALADE,

SHIRRIFF BRAND.
“SHREDDED.”
1 1b. glass (2 ds case).$1.90 §1.50
2 1b. glass (1 ds case). 320 3.00
4 1b. tin (1 ds case).... 650 535
7 1b. tin (% ds case).. 8060 835

“IMPERIAL SCOTCH."

1 1b. glass (2 ds case).$1.60 $1.55
2 1b, glass (1 dz case). 280 2.70
4 1b. tin (1 ds case)... 480 465
7 1b. tin (% ds case)... 1.7 750

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins

w B Deiiiiiiiins 1 40
%I, vnviinnaes. 200
2D cevncesansns B8
B deveesssnsvanes” BB
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Durham, 4-1b. jar .....
Durham, 1-1b. jar

VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL

Fine.

4-1b. box “Special,” box.
8-1b. box “Special,” box.
5-1b. box “Standard,” box
10-1b box “Standard,” box
60-1b, cases or 75-1b, bbls,
POF DL osiuiiasiioivnbos
25-1b. cases, 1- lb pkgs.
(Vermicelli), 1b.

Globe Brand.
5-1b. box “Standard,” box
10-1b box “Standard,” box
25-1b. cases (loose), 1b..
25-1b, es. 1-1b. pkgs, 1b.

JELLY POWDERS.
JELL-O.

Assorted case, contains 2

Straight.
Lemon contains 2 dos
Orange contains 2 dos
Raspberry contains 2 dos..
Strawberry contalns 2 dos.
Chocolate contains 2 dos...
Cherry contains 2 doz
Peach contains 2 dos

-

e
82T 3

-

Weight 8 1bs. to case. Freight
rate, 2nd class.

JELL-O ICE CREAM POWDER

Assorted case, contains 2
dos.

Chocolate contains 2 dos... 3
Vanllla contains 2 dos..... 2
Strawberry contains 2 dos. 2
Lemon contains 2 dos..... 2
Unflavored contains 2 dos. 2 60

Weight 11 1bs. to case. Freight
rate, 2n0d class.

SOAP AND WASHING PFOW-
DERS,

SNAP HAND CLEANER.

30
T

3 dosen to DOX .....cvvuuee
6 dozen to DOX ....cvinneen
30 days.

RICHARDS PURE BOAP,

S-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richarde Quick Naptha Soap.

GENUINE. Packed 100 bars to
case.

FELS NAPTHA.

Prices—Ontario and Quebec:
Less than § cases..........$ 5,00
Five cases or more.. 49

A

SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO" INSECTICIDE,

118 gall, dos. .....vevveen 8 200
K-llll-.du. Vo bhenrissniees AN
gall,, gross lot ....... 2000




THE CANADIAN GROCER

THE WESTERNER’S DOLLARS ARE
AS GOOD AS HIS WHEAT

Are you in touch with the facts regard-
ing the immense amount of wealth that
has been brought into Western Canada
as the result of the enormous harvest?
Are you going to leave the demand for
your goods unfilled in Western Canada when you can place them on the
market here so easily? We handle accounts in Western Canada for the
Manufacturers of Europe, United States and Eastern Canada from our
five large warehouses, and with a large staff on the road. We guarantee
sales. Write to-day.
Nicholson & Bain, ik Srsee
HEAD OFFICE B - WINNIPEG, MAN.
Branches: LETHBRIDGE, REGINA, SASKATOON, EDMONTON, CALGARY,

L ARD Compare—

PTON’S
During the warm weather season the U O

nicest way in which to handle Lard,

both for yourselves. and your custom- PURE FRUIT J AMS

ers, is in the One-pound Carton.

Our Lard is branded ‘Star Brand,” with any jam on the market.
and is guaranteed absolutely pure. Put Then compare the cost.

up also in 3, 5, 10 and 20-1b. tins, 20 1b. Upton’s have all others beat a
and 60 lb. pails, and in tierces of 360 mile.

lbs. each.

Accept no substitutes.
Made under Government Inspection.

" T. UPTON CO., LIMITED
Fo w. FEAumgnMAN CO. Sales Dept.: Factory at:

St. Catharines, Ont. Hamilton, Ont.

47




“SOCLEAN.”
THE DUSTLESS SWEEPING
COMFPOUND.

25¢ Pail, 2 doz. in case (4%
1bs.) enlarged size

40¢ Pail, formerly 50c, 2 doz.
in case (8 1bs.)

76¢ Pall, formerly $1.00, 1
dos. in case (17 1bs.)....

“ANTI-DUST” SWEEPING
POWDER.

2 1b. tins, 3 doz. crates, dos. 1 40
5 1b. tins, 1 and 2 dosz,
CIALES, DOP GOF. i ivivsinivis 39

STARCH.

THE CANADA STARCH CO,
LTD.
EDWARDSBURG BRANDS
and
BRANTFORD BRANDS.

Boxes. Cente
Laundry Starches—

40 1bs. Canada Laundry....
40 1bs., Canada white gloss,

1 1b. pkgs. .06
48 1bs., No. 1 white or blue,

& Ib. carfons .....cviveas 4
48 1bs., No. 1 white or blue,

3 1b. cartons d
100 1bs, kegs, No. 1 white. .
200 1bs., bbls., No. 1 white .
30 1bs., Kdwardsburg silver

gloss, 1 1b. chromo pkgs. .
48 1bs., silver gloss, in 6-1b.

tin canisters 4
36 1bs., silver gloss 6-1b.

draw lid boxes J
100 1bs., kegs, silver gloss.

large crystals ............ d
28 1bs. Denson’s satin, 1-1b.

cartons, chromo label ..., .
40 1bs. Benson’'s Enamel

(cold water), per case....
20 1lbs. Benson's Enamel

(cold water), per case
Celluloid—Dbouxes containing

45 cartons, per case

Culinary Starch.

40 1bs. W, T. Benson &
Co.’s prepared corn

40 1bs. Canada pure corn
L YRS U RS 063
(20-1b. boxes ¥c higher.)

05%

BRANTFORD STARCH.
Ontario and Quebec.
Laundry Starches—

Canada Laundry—
Boxes about 40 1bs.

Acme Gloss Starch—

1-1b. cartons, boxes of 40

Ihs,

First Quality White Lumdry-_
3-1b. canisters, cs of 48 lbs .06%
Barrels, 200 lbs. 06
WOEE 2N DN, .. ciiseveceie 08

Lily White Gloss—
1-1b. fancy cartons, cases 30

1bs. 0T% -

6-1b. toy trunks, lock and
key, 8in case ............ 08
8-1b. toy drum, with drum-
sticks, 2 In case.......... 3
Kegs, extra large cryunll
................... 0
Cnnadhn Electric Starch—
Boxes containing 40 fancy
pkgs., per case
Celluloid Starch—
Boxes containing 45 car-

675
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Culinary Starches—
Challenge Prepared Corn—
1-1b. pkts., boxes of 40 1bs. .05%
Brantford Prepared Corn—
1-1b. pkts., boxes of 40 lbs. .07l
“C'rystal Maize” Corn Starch—
1-1b. pkts., boxes of 40 lbs. .07T%
(20-1b, boxes 34c¢ higher than
(40's.)

OCEAN MILLS, MONTREAL.

Chinese starch, 48, 1 b, per
case, $4; Ocean Baking Fowder,
3-0z. tins, 4 dosz. per case, $1.60;
4-0z. tiny, 4 doz. per case, $3.00;
8-0z. tins, 5 doz., per case, $6.60;
16-o0z. tins, 3 doz. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per Ib. Ocean blanc mange
48 B-0z.,, $4; Ocean borax, 48 8-
oz., $1.60; Ocean cough syrup, 36
6-0z,, $6.00; 36 8-0z., $7.20; Ocean
corn starch, 48 1-1b., $3.60.

SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetoble, Mutton Broth, Mulll-
gatawny, Chicken, Ox Tall, Pea,
Scotch Broth, Jullenne, Mock
Turtle, Vermicelll, Tomato, Con-

somme, Tomato.

No 1's, fjc per dozen.
Individuals, 45¢ per dozen.
Packed 4 dozen in a case.

SYMINGTON'S SOUPS.

Quart packets, 9 varieties,
doz.

Clear soups, in stone jars,
5 varieties, doz.

SBODA—-COW BRAND,

Case of 1-1b., containing 60 pack-
ages, per box, $3.00.

Case of %-1b,, containing 120
packages, per box, $3.00,

Case of 1-1b. and %-1b,, contain-
ing 30 1-1b. and 60 1%-1b. pack-
ages, per box, $3. Case of bc
packages, containing 96 pack-
ages, per box, $3.00.

0 9%
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SYRUP.
THE CANADA STARCH CO.,
LTD.
CROWN BRAND CORN SYRUP.

2-1b. tins, 2 doz. In case... 2 40
5-1b. tins, 1 doz. in case... 275
10-1b. tins, % doz. in case. 2 65
20-1b. tins, 3% doz. in case.
Barrels, 700 1bs,

Half barrels, 350

Quarter barrels, 175

Pails, 38%

Pails, 25 1bs. each

LILY WHITE CORN SYRUP.

2-1b. tins, 2 dos. In case... 275

5-1b. tins, 1 doz. in case... 810

10-1h. tins, 34 dos. in case. 3 00

20-1b. tins, 3 doz. In case. 2 95

(5, 10 and 20-1b. tins have wire
handles.)

BEAVER BRAND MAPLE
SYRUP.

2-1b. tins, 2 doz. in case.... 3
5-1b. tins, 1 doz. in case.... 4
10-1b. tins, % dos, in case.. 3
20-1b. tins, 3§ dos. in case.. 3
(5, 10 aud 20-1b. tins have wire
handles.)
Terms: 30 days net. No discount
for repayment.

Freight prepald on 5-case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far

00
5
90

; Queher, per case

as Sault Ste. Marie, inclusive.
To peints beyond North Bay
we prepay freight to North Bay
only.
MOLASSES,

THE DOMINION MOLASSES
COMPANY, LTD.

Gingerbread Brand.
2s8., Tins, 2 doz. to case.

Ontarlo. per case
Manitoba, per case
Saskatchewan, per case....
Atberta, per case

British Columbia, per case

BN NN -
5338888

DOMOLCO BRAND.
2s.,, Tins, 2 doz. to case,
Quebec & Ontario, per case
Manitoba, per cose
Saskatchewan, per case ...
Alnerta. per case
British Columbla, per case.

e N
c£8888

SAUCES.
PATHRSON'S WORCESTER
SAUCE.
%-pint bottles 3 and 6 dos.
RN, GOl ol aiaisaee $0%
Pint bottles, 3 doz., cases,

H. P. Sauce—
Cases of 3 dozen

H. P. Pickles—
Cases of 2 doz. pints.....
Casea of 3 doz, %-pints..

STOVE POLISH.

JAMES DOME BLACK LEAD.
fa size, gross
2a size, gross

NUGGET POLISHES. Doz.
Polish, Black and Tan .... 0 85
Metal Outfits, Black and
Tan

Card Outfits,
Tar

Creams and White Cleaner 1 10

Elack and

TOBACCO.

IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch, 6s...
Black Watch, 12s
Dobs, fs and 12s
Bully, 6s ...
Curreucy, 61%s and l2l
Stag, 5 1-3 to 1Ib
Old Fox, 128
Pay Roll Bars, T%s
Pay Roll, Ts
War Iorse, 6s
Plug Smoking, Shamrock, 6s,
plug or bar
Rosebud Pars, 0s
Empire, 6s and 12s
Ivy, Ts
Starlight, Ts
Cut Smokiug — Great Welt
Pouches, 88 ............. .se
Reganl Cube Cut, 9s

TEAS,

THE “SALADA” TEA CO.
East of Winnipeg.

Wholesale R't']

Brown FLabel, 1s and %s .25

Green Label, 18 and %s 27
Blue Label, 1s, %8, ¥s,
and %s ....... hvwe i
Red Label, 1s and %s .. 36
Gold Label, ¥s ........ 44
55

LUDRLLA CEYLON TEA.

Orange Label, %s

Brown Label, %s and 1s. 28
Brown, Label, s 30
Green Label, s and 1s .35
Red Label, %s

MELAGAMA TEA.
MINTO BROS.

45 Front St. BEast,
We pack in G0 and 100-1b,
All delivered prices.

"Wholesale R't’l

Brown Label, 1-1b. or %

Red Label, 1-1b, or %... .
Green Label, 18, % or % .
Blue Label, 1s, 3 or %. .
Yellow Label, 1s, 14 or 3% .
Purple Label, % only... .
Gold1 Label, 3% only .... .

JAMS AND JELLIES,
T. UPTON & CO.

Pure Fruit Jams-—Raspberry &
apple, Strawberry and apple,
peach and apple, plum and
apple, red currant and apple,
black currant and apple, cherry
and apple, apricot and apple,
gooseberry and apple, huckleberry
and apple, fig and apple, 12 oz.
glass jars, 2 dozen in case $1.00
per doz.; No. 2 tins, 2 dozen in
case, $1.90 per doz.; No. 5 tin
pails, 9 pails in crate, 37 1-2¢.
per pail; No. 7 tin palls, 6 pails
in crate, 52 1-2¢,_ per pail; No. 7
wood pails, 6 paills in crate,
521-2¢ per pail; 30 1b. wood.
pails, 7 1-4¢. per 1b,

Packed in assorted
crates If desired.

Pure TFruit Jellies — Rasp-
berry, strawberry, black cur-
rant, red currant and ‘pineap-
ple flavors, 9 - oz. glass
tumblers, 2 doz. in case, 96c per
doz,; 12-0z. glass jars, 2 doz. In
case, $1.00 per doz.; No. 2 tia,
2 doz. o case, $1.90 per dos.; No.
5 tin palls, ® palls In-crate, 37%e¢c
per pall; No. 7 wood palls, 6
pails In crate, 52%c per pall;
No. 7, tin pails 6 in. crate, 52%¢;
30-1b. wood pails, T%ec per ib.
Packed in assorted cases or
crates If desired.

Pure Orange Marmalade -—-
Guaranteed finest quality. 12-
oz. glass jars. 2 doz. In case,
$1.10 per doz.; 16-0z. glass jars,
2 aoz. In case, $150 per doz;
pint sealers, 1 doz. in case, $2.26
per doz.; No. 2 tins, 2 dos. in
case, $2 per doz.; No. 4 tins, 2
dos. in case, 35¢ per tin; No. 5
tins, 9 in crate, 42%c per tin;
No. 7 tins, 12 in case, §7%ec per
tin; No. ¥ wood palls, 6 in crate,
57°4c per pall* 30-1b. woed palls,
8¢ per 1b.

JELLY POWDERS,
WHITE SWAN SFICE AND
CERBALS, LTD.

White Swan, 15 flavors, 1
dor. in handsome counter
carton, per dozen ....... $0 %0
List Price.
“Shirriff"s” (all flavors), per
dos, sans
Discounts on npplleluon

cases.

cases or

YEAST,

White Swan Yeast Cakes,
per case, 83 doz. B¢ pack-
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Pineapples
Down to Rock Bottom

The quality is now at its best
and prices are low.

Get your preserving orders
together and send to us.

We guarantee the best pine-
apples leaving Toronto.

LARGE GRADE FINE COLOR
RIGHT PRICE

WHITE & CO., LIMITED

TORONTO and HAMILTON

STRAWBERRIES

We have fresh arrivals every day of the very
finest berries grown. If you want real bang-
up quality order from us.

TOMATOES

Quality Excellent—Prices Lower

PINEAPPLES

The season is getting over. Don't let your
customers leave it until too late.

All other fruits at regular market prices.

The House of Quality.

HUGH WALKER & SON

Established 1861

GUELPH and NORTH BAY

THE ARCTIC

Qives Perfect
Ciroulation
Of Cold,

Dry Alr—

keeping perishable goods
in perfect condition fo:
days in the hottest sum-
mer wedther. Cold air,
if it 18 not dry will not
keep perishable articles
fresh for any length of
time. The ‘‘Arctic’’ 1s
a well made, scientifica!-
ly constructed refriger-
ator—all styles.

Write for catalog.

JOHN HILLOCK & CO. LIMITED
TORONTO, ONTARIO

Agents in West: J. UPRICHARD - - Regina, Sask.
Qusbeo and Maritime Provinces : WOLF, SAYER & MELLER

PURE LEAF
Kettle Rendered Lard

has an Al record that’s hard to beat

Everything Elgin Brand is good, and we manu-
facture all lines of Pork and Pork produects.

We are making a speeialty this season of Old
Canadian Cheese. The cheese with the flavor.

We solieit your consignments for Cold Stor-
age. You will find our facilities are unexecelled.

Send for a Post Card Order Book.

The St. Thomas Packing Co.

LIMITED

Pork Packers and Provision Merchants, Pork, Pork
Products and Beef, Butter, Eggs and Cheese.

ST. THOMAS. ONT.

Wholesale Branches at Windsor and London, Ont.
Let us send you one of our Post Card Order Books.
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Those Who Know

Cane’s Washboards
Always Specify Them

Because They are Right in Price and
Give the Best Service

Cane’s Washboards stand in a class by themselves
for neat construction, quality and durabllity, and
pay an attractive profit.

Among the 13 different styles and grades you will
have one to meet every demand.

If you haven’t our catalog on
“Cane’s” Wash-day wooden-
ware, we will be pleased to
send you one.

WM. CANE & SONS CO.

LIMITED
NEWMARKET, ONT.

‘Rake in the .Dollars

Sell your customers the original,
and most effective hand cleaner on
B == the market,

e SN AP

5 ** Better than Soap "’

1S antiseptic

and positive-

ly will not in-

jure the most

sensitive

skin. Snap

will remove any dirt, grime,

grease, etc., and leaves the skin

smooth and soft. Stock well and
sell Snap. :

Snap Company
Montreal, um't:l ?

ROSE QUESNEL

A Pure Canadian Smoking Tobacco

specially selected and perfect in
every respect. Delightfully cool
and sweet in its natural fragrancy.

KING GEORGE
NAVY PLUG
A Chewing Tobacco

surpassing all others in quality and
flavor. Deliciously sweet and non-
irritating.

QUALITY backed up with exten-

sive advertising make them profit-
able to handle.

Rock City Tobacco Go. Limited
Quebec

Spring-Time Is Shoe
Polish Time

The almost permanent shine imparted by 2 in 1 shoe polish
bas made it the most popular of all

It contains no turpentine or any other leather-destroying
ingredient. y
Our extensive consumer advertising is of unlimited value
to you—keep your stock up to the demand.
Stock 2 in 1 for black
2 in 1 for white can¥vas or leather
1 in 1 for tan,

If you are not handling 2 in 1, write to-day to your jobber
for a trial order.

The F.F. DALLEY CO.,Limited

BUFFALO, US.A. HAMILTON, CAN.
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The Knowing
Dealer

recommends, pushes
and baeks up ‘‘Purity
Salt.”” Both ‘‘Purity’’
(free running) package
salt and ‘‘Purity’’ salt
in cotton bags. The re-
putation and superior
quality of these lines
make them easy to sell.

WESTERN
SALT CO.
LTD.

COURTRIGHT,

ONTARIO

CRATES

Carload just received

from the Patentee ---the
Wholesale trade Supplied
(and protected on price.)

Walter Woods & Co.

HAMILTON and WINNIPEG

THE ORIGINAL

As purveyed by appointment to the
House of Lords. As supplied to the
House of Commons, H.M. Navy &
Army, Government Offices and
Leading Hotels and Caterers lhrm
the World.

CAUTION — No connection with any
or company trading in |

THE MARK
OF QUALITY

An introductory size
and a certain leader to
the larger size. Price c S

GEORGE MASON & CO LIMITED,
LONDON, ENGLAND.

Represented by :—

The Lind Brokerage Co., 40 Wellington St. E., Toronto.

G. H. Gillespie, Richmond Street, London Ont.

J. T. MeBride, 62 Canadian Life Chambers, Montreal.

Nelson Shnkelpe-re Watkins, Limited, 860-864 Camble Street,
Vanocouver.

David Brown, 328 Smith 8St, Wianl , Man

W. C, Mullins & Co.. 25 King v BBy

Fen;:)llck Htendry & Co Wholesale Dlstrlbutors Klngstuu and

stric

QUICK
CLEAN

HANDY

TRY IT

‘ m J JOBBERS

%-1b. tins— ST “\ l, l‘()L_‘ A_‘r'l_

8 doxz. in case
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QUEEN
SQUARE
FRUIT
JARS

‘are  the biggest selling
Lightning Style Jars in
the United States and Can-
ada. This practical shaped
jar has been tried and test-
ed by thousands of house-
wives and has always been
found tight and true. You
will please your customers
and rake in a good profit
-—the fame of these jars will spread at once, and
a big trade will come your way. Insist on the

genuine. Beware of imitations. There is only
one “QUEEN.”

Manufactured by

SMALLEY, KIVLAN & ONTHANK

BOSTON, U. S. A.

For sale by all first-class dealers in Canada and
United States.

MEADOW CREAM
SODAS

Delicious and Crisp

The value to the merchant and the
satisfaction to the customer depends
very largely on the length of time
sodas stay fresh. Then, too, the
ready sale of the sodas ensures quick
turnover, and incidentally no stale
stock.

Meadow Cream Sodas retain their
crisp deliciousness indefinitely, and
therefore sell readily. Have you tried
them out? If not, introduce them to
your patrons now. Send to-day.

The
W. J. Grothers Co.

Kingston - - Ontario
THE BEST OF THEM ALL.

SOCLEAN

The Dustless
SWEEPINGCOMPOUND

It makes sweeping easy and
pleasant, disinfects the home or
store, and makes rugs and floors
bright and eclean.

‘‘SOCLEAN’’ gaves a lot of
dusting and will greatly aid you
in keeping your store in an
attractive condition.

Sold in pails for household
use, and in barrels for stores,
ete.

We supply you with transpar-
ent signs, cards, and counter
booklets. These are wonderful
selling helps.

SOCLEAN LIMITED, ToRonTo

The originators of the Dustiess Sweeping Compound in Canada

Agents for Western Canada—J. J. GILMOR & CO., Wisal-
peg. Agents for Montreal, BSUCKLING & CO. Agents
for Ottawa—W. R. BARNARD & CO.

MATCHLES
LIQUID GLOSS

Customers come back again and a
with ‘‘repeat’”” orders for Matchless
Liquid Gloss. They find so many uses
for it.

Cleans and disinfects
as well as polishes.

Unequalled for furniture, pianos,
hardwood floors (unwaxed), and all fin-
ished woodwork, as well as for linoleums
and oilcloths.

Splendid, too, for renovating automo-
biles and carriage bodies.

Put up in handsome litho-
graphed tins; also in half-barrels
and barrels. Write to any of our
agencies.

The Imperial 0il Co., Limited

Toronto Winnipeg Montreal
8t. John Halifax
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SAnGiior Brisin Fiotir

Satisfies Every Consumer

because of the fineness of
texture, flavor, and the fact
that it does not cost any
more than inferior brands,
some of which are heavily
advertised as the acme of
perfection. There is absolutely no guesswork
in Anchor Brand Flours, because they are
manufactured on a basis consistent with the
available high grade wheat harvested here
West. i
Test your trade with our free 3-lb. samples
and then make your purchases merit wins.

Leitch Brothers’ Flour Mills, Ltd.

“ ANCHOR BRAND FLOURS"”

Oak Lake, - - Manitoba

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

McVitie & Price, Limited

are now sending regular supplies of their
biscuits to Ontario, Quebee, Manitoba,
Alberta, Saskatchewan, British Columbia
and the Yukon Territory.

When you sell McVITIE & PRICE’S
Biscuits you are supplying your clients
with first-class goods noted for their ex-
cellence and absolute purity.

AGENTS:
Manitoba and Saskatchewan
RICHARDS & BROWN, James Street, WINNIPEG
Alberta
CAMPBELL, WILSON & HORNE, Limited, CALGARY
British Columbia and Yuken
KELLY, DOUGLAS & CO., Ltd., Water St., VANCOUVER

Litster Goods

are made good enough to guarantee.
They recommend themselves and sell
themselves wherever introduced. Is
the best any too good for your trade?

Litster Pure Food (&23

TORONTO

This is the Season for

Raspberry
Vinegar

From now on this popular drink
will be in demand daily. It pays
to sell the best. ‘‘Sterling
Brand’’ has a reputation among
the buying public that will make
it a decidedly profitable invest-
ment for any grocer.

Don’t waste any more time. Get
a supply in to-day.

Other ‘‘Sterling Brand’’ summer
drinks are Lime Fruit Juice,
Orangeade, and Grape Wine (un-
fermented).

T. A. LYTLE CO,

LIMITED
Sterling Rd., Toronto.
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“KING OSCAR” —
SiEE o || British Columbian
OSCAR” Fisheries, Limited

Sa/lmon Packers

SALMON FISHING
BRANDS:— FnEs“ STATIONS: —

“Location” Skidegate

“Dreadnaught” F | s I" Aliford Bay

By Royal Permissi .
Vo . “Aliford Bay” _ Cumshewa

You can offer “KING OSCAR” Sardines to your most
fastidious patrons “ltlmus thre le??t misgiving. The, ar;
of the highest quality and of uniform size, prepared an
packed under the most sanitary conditions, and with the Manufacturers of

most alnstlkiu care.
ot 68 QOCAK Bardines are puchad  the Samst yuaity e et
et Damcess Taks Gaventuge i out wilesipresd
n«tl?érnﬁug and introduce the real‘ssrdlnen of qunlipy in md RAT HSH on‘s
vou;h:;“:m help you win, Ask your wholesalers,
CANADIAN AGENTS OFFICES—
J. W. BICKLE & GREENING Bank of Ottawa Bullding 26 Viotorla St.
(/. A. Henderson) VANCOUVER LONDON, ENG.

HAMILTON, CANADA Telegrams ‘* Fishfoods '’ Vancouver

@@ R J YOU ARE THE MAN WE WANT

—that is, if we haven’t yet had the pleasure of
putting an

-3¢ ELGIN
Twenty-seven years of Eureka National Coffes Mill

. ]
n'frl‘.r.t'nn in your store. No mill can mateh the “‘Elgin” for

rapid grinding and easy running, and it is unsur-
Over a quarter century ex- passed for attractiveness and finish. Equped with

perience behind the manufacture special adjuster device and the new style force feed
of Eureka Refrigerators serves steel-cutting grinders.

Ask any of the following job-
well to make this line the Stan- bers for our illustrated cntglgm
dard of the Canadian Market, WINNIPEG—G.

and b hes) ; ' t: Cod%}'
ranc e e

Eureka on a Refrigerator is a 0. (and branches).

guarantee of perfection. The vu«comn.—‘ru W. H.

Eureka contains no zinc or Co > ilym Wm. Braid &
galvanized iron or other offensive luxn.'ron'—hms Turner &
material likely to conflict with Co.; Balfour, Im!‘o & Co.; Me-

I»horlon. (¢}
the Pure Food Laws. The TORONTO—Eby, Blain, Ltd.; B.
Eureka way is the dry cold cir- B. Hayhoe & Co.

culating air way, mNDON—Gomn. Bcekert & Co.

ST. JOHN, x.n.—o l Barbour
Co Dearborn & Co.

WRITE FOR CATALOGUE AND PRICES o . mliab—clmnbcll. wil-

MONTREAL — Canadian
Eureka Refrigerator Go., Lid. * TORONTO " R
Montreal Representative i s
JAMES RUTLEDGE - Telephone S+. Louis 3076 Woodruff & Edwards
Distributing Agents, WALTER WOODS & CO . Winnipeg || ° Co.
Agents at Fort Willlam, Hamilton, Calgary. Moose Jaw. Saskatoon 3 ELGIN, TIL., US.A.
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Pacific Coast Fish
Order your requirements from the

most progressive fish concern on
the continent.

The Canadian Fishing
Company, Limited

VANCOUVER, BRITISH COLUMBIA

Producers and shippers of all
varieties of fish — fresh, frozen,
smoked, salted and kippered.

Write us for prices and inform-
ation.

Quality and Service Unequalled

WARNING!

CRESCENT

TRapg jaRK"
SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English

manufacture—are being extensively offered for
sale in this country which are adulterated
with Glauber-Salts (Sulphate of ), & cheap
mt which is bnof..only elxilktiliely useless tflt:r

g purposes, but is even likely to injure the
fabrics with which it comes in contact. The
Adulterated Bod-CrmEaltho h nominall
lower in price than B R, ﬁlgmysr
SODA CRYSTALS, are in reality much dearer
owing to the large quantity of useless and injurious
matter which they contain.

BRUNNER, MOND & CO., LIMITED

WINN & HOLLAND, Agents
MONTREAL

IN THE GOODS

and

IN THE PACKING

are found those qualities which have given Canadian
sea foods so wide a market and the turnover, heavy
though it is, is annually growing.

No brand is so widely called for as the

Brunswick Brand

Our supplies—the choice of the fishermen’s catches,
together with long experience and modern equipment,
we are enabled to turn out the most perfect that can
be made.

Our plans always have been to co-operate with the
wholesaler and retailer and to give the consumer a
good article at a fair price.

Just look over your Stock, Mr. Grocer, and see what
‘“CONNORS’’ lines yon are short. Then order—here
is a partial list:—

1, Oil Sardines Kippered Herring
3/, Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(Oval and Round Tins) Scallops

CONNORS BROS., LIMITED

Black’s Harbor, N.B.‘

AGENTS:—G3rant, Oxley & Co., Halifax, NB8.; J. L.
Lovitt, Yarmouth, N.8.; Buchanan & Ahern, Quebec, P.Q.;
Leona 2 W. Huband, dtuwt.
Ont.; A, E. Richa ® , Ont.; J. Harley
Brown, London, Ont.; C. de Carteret, Kingston, Ont.; James
Haywood, Toronto, bnt.; Chas, Duncan, Winnipeg, Man.;
Shalleross, Macau Co., Calgary, Ahu.; Johnston &
Yockney, Bdmonton, Alta.; Shallcross, Macaulay Co., Van-
couver and Victoria, B.C.

» CONN

Qg Siais s .s e

Ny, _-ﬁll_m./
\--u-—-“‘.
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Three Lines You Should
Know and Introduce to
Your Customers

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will
bring you new customers and quick returns.

§t. George Evaporated Milk, 4 dozen in case - $3.60
Princess Condensed Milk, 4 dozen In case - - $4.50
Banner Congensed Milk, 4 dozen In case - - $5,26

Order them from your wholesaler or direct from
the factory. Delivered in 5-case lots to any point
in Ontario or East or Halifax. We will prepay
freight up to 50c. per 100 1bs.

.J. MALCOLM & SON
St. George Ontario

is the ideal chocolate for
cooking. and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S

r N
JOHN P. MOTT & CO.

The Taste for

the Olive Grows

The demand for olives is con-
tinually on the increase. As
the trade increases so the pro-
fits of the dealer increase. To
get the most profit and to give
* the fullest satisfaction you
must handle highest quality
" olives—

D. w. C.
SPANISH OLIVES

Only finest selected Spanish
Olives are packed in carefully
prepared brine—all sizes and
varieties.

Insist om getting D. W. C.
Olives.

ROWAT & CO.
Glasgow, Scotland

CANADIAN DISTRIBUTORS
Snowdon & Ebbitt, 325 Coris-
tine Building, Montreal, Que-
beec, Ontario, Manitoba, and
the Nerthwest; F, K. Warren,
Halifax, NB.; J. A. Tiiton,
St. John, N.B.; C. B. Jarvis
& Co., Vancouver, B.C.

HALIFAX, NOVA SCOTIA
\. 7

Stock of Special“Class”

gives dignity to the entire stock of a grocery. Even
though you use only moderate quantity of quality
goods, there is no wiser selection for you than

CARR'’S BISCUITS

GISCUYTS, g

With sueh
stock on hand
you invite a
trade that will
advertise _you
and make you
successful.

Carr’s Bis-
cuits are pack-
ed for export

“a_FINCER CREAMS
= in  air - tight

Prices.

————

CARR & CO. £Rcciano
AGENTS—~Wm, H. Dunn, Montreal and Teronto; Hamblin

& Brereton, Winnipeg and Vancouver, B.C.; T. A. MacNab
& Co., St. John's, Newfoundiand.
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he Pansy

BROOM

— the wear 1s there

This soft, pliable corn broom will
prove to be a customer satisfier, be-
cause the wear is there. It will out-
wear any three brooms on the market
and will therefore pay both you and
your customers best. The Pansy
represents the highest quality work-
manship.

The Nelson brooms
have a country-wide
reputation for hon-
est quality and su-
perior wor! nship.

We make all grades
of eorn brooms,
brushes and whht

and will be
to send cata o‘ne

H. W. NELSON & CO., Limited

TORONTO -

ONTARIO

“YOUNG-TOM”
WASHING POWDER

is the leading washing powder of
the Canadian West. It has no smell,
contains no harmful ingredients, will
not injure the skin. It washes
whiter, with minimum effort, and
will not injure the most delicate
fabrie.

‘“Young-Tom’’ Washing Powder is
popular wherever introduced.

Get in your order for this efficient
Washing Powder, also for Glycerine
Pumice’’ and ‘‘Tar’’ Toilet Soaps,
Laundry Soaps, etc. Satisfaction
always—one trial convinces—profits
good.

YOUNG-THOMAS SOAP

CO., LIMITED
REGINA - CANADA

Have You
Bought
Your
Supply of

ANTI-DUST

Sweeping Compound ?

There’s none better
It's the line you want
Has features all its own

Write

Sapho Mfg. Co., Limited

Montreal

Agents:—MacLaren Imperial Cheese Co., ILtd,, Toronto;
Lauro Chemical & Perfumery Co., Ottawa; Fenwick &
Hendry, Kingston, Ont.; Albert Dunn, 67 St. Feter St.,

Quebec City,
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THERE WILL BE A

Keating’s
Powder

YOU will be asked for it. ‘“Keating’s”’
kills EVERY Bug, Roach, Beetle, Moth,
Flea or Household Insect of any kind
coming into proper contact with it.
This statement is a fact based upon
scientific authority.

The 10¢, 20¢ and 35¢ tins are put up in
compact cartons, each containing 3
dozen tins, obtainable at any of the
usual wholesale houses.

'The advertising campaign is on. It
will run right through the summer,
and this year be larger than ever.

GUELPH %

Sbaps that do more work to
the bar with less
exertion

These are the soaps that give your
customers value for their money and
show you a good profit.

Look over the following list of soaps
and prices, then send in your order.
One trial will prove their merits.

Per case.
Wonderful Soap (100 cakes)...$4.15
Royal City Bar (24 bar)...... 2.85
Peerless Bar (30 bar)......... ggg

Standard Soaghgloo cakes)....
Crystal Soap Chips (100 pkg.). 3.75
Freight Paid 5 Case Lots.

Crystal Soap Chips (200 1b. bbls.)56¢
Freight Paid.

Yours for Quality.

GUELPH SOAP CO.

WHOLESALER’S ATTENTION

We quote for prompt acceptance on the following lines, F.O.B. Factory, usual terms

Corn 2’s
Golden Wax Beans, 2’s
Refugee Beans 2’s
Pork & Beans Plain or Tomato Sauece 1’s
Pork & Beans Plain or Tomato Sauce 3’s

------

.......................................................... 67%e per doz.
............................................ 656 i
................................................ 65 3
.................... 421 7
....................... 82 ”

Red Raspberries, Heavy Syrup (Packed in sanitary enamel lined ecans) 1.55 i

Lawton Bervies, He&VY BYFup . ... .. ciivavniveibisnsnnsrssissisos 1.30 A
LOWion Derriee. Prebelyed ;i viv v eriorsvokasaennysyvies ity e | RN
P 1 TR L R R WS NI SR MG M 6 B St i s LU S 1.20 e
B & G R S e R R e e 1.20 5
Gross Gaps Plums, JHOAYY BYFOD . it coissnroemenssoaiis poriesss 67, ¥
Red Pitted Cherries (Packed in sanitary enamel lined cans) .......... 1.556 g
Gooaabermien, HOAvE BYFD: < .. oiciidinsarssiasssrsnrssrrersans s 1.40 i

We make these low prices to clear our surplus stocks and make room for the new
pack. We are gradually selling these goods, and we would be pleased to receive your
enquiries by wire at our expense. All goods guaranteed No. 1 quality.

WE ARE MAKING ATTRACTIVE PROPOSITIONS ON THE 1913 PACK

OSHAWA CANNING COMPANY, LIMITED

Oshawa,

Ontario

ONTARIO




HE NAME FAIRBANK 12
MEANS SOAR/SURETY

FAIRY SOAP

FAIRY SOAP QUALITY. No better soap can be made; your customers
can’t buy better for five times the 5 cents they pay for it.

FAIRY SOAP ADVERTISING. The extensive advertising that helps the
sale of every Fairbank product has made the pure, white, sweet floating
oval cake known to women everywhere.

FAIRY SOAP SALE. Because of the combination of exceptional quality
and extensive advertising, all you need do is display Fairy Soap promin-
ently to enjoy a steady stream of profits from its persistent sale to pleased
customers.

‘‘Have you a little ‘Fairy’ in your home?’’

The N. K. Fairbank Company,
LIMITED, . s 'MONTREAL

e Joe b JU I L I U AR U 0 AU Jrire JUiE JU I P - b

QeaEp e i o dED @ e e @ aE» -

PACHARD’S
SHOE
POLISHES

A KIND FOR EVERY LEATHER l

All the popular 10, 15 and 25c. lines
in all colors. >

L. H. Packard & Co., Limited

MONTREAL




CLASSIFIEDADVERTISING

Advertiscments under this heading, 2¢. per
mmlt {or n;-nt insertion, lc. for each subse-

ent insertion.
.uContrlctlons count as one word, but five
figures (as $1,000) are allowed as one word,

Cash remittances to cover cost must ac-
company all advertisements, In no case can
this rule be overlooked. Advertisements re-
lcclved without remittance cannot be acknow-

here replies come to our care to be for-
warded, flve cents must be added to cost to
cover postage, etc.

BUSINESS CHANCES

CHINA BUSINESS FOR SALE—REGINA
has a population of 40,000, and this store
has no opposition whatever. Stock all new
within the last year. Owner has larger inter-
ests in another city, and finds it inconvenient
to look after both. You only get one chance
in a lifetime like this, so act promptly. Wire
or write, C. T. Woodside, Saskatoon, Sask.

WANTED

WANTED--WHOLESALE GROCERY LINES
for the Maritime Provinces, by an experienced
traveller with a good connection of years
&tnsndln(. ‘Address Maritime, Box 475, Truro,

. s
A FIRST-CLASS MAN WANTED FOR MAIN
line C.P.R., west of Sudbury to Kenora, Sud-
bury to Soo, etc. Don’t apply unless thor-
oughly acquainted with the grocery business.
Applications confidential. Apply Box 478,
Canadian Grocer, Toronto.

FOR SALE

NEW ARCTIC REFRIGERATOR, B8IZE
71t x 9 ft. x 10 £t. high (glp-to-dnte). bargain
for quick sale. Also new Toledo Beale. Apply
Box 322, Simcoe, Ont.

——————— L —

THE CANADIAN GROCER

COPELAND - CHATTERSON SYSTHMS —
Short, simple. Adequate to all classes of busi-
ness, The Copelan
Toronto and Ottawa,
MUDERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada’s largest
buildings—gives better results at lower cost.
“A strong statement” you will say. Write us
and let us prove our claims., That's fair.
Leach Concrete Co., Limited, 100 King 8t.,
West, Toronto.

GOOD STENOGRAPHERS ARE WHAT
every employer wants. The place to gt ood
stenographers is at the Remington Employ-
ment partment. No charge for the service.
Remington Typewriter Co., Ltd., 144 Bay St.,
Toronto.

PENS—THE VERY REST I’ENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England, W. J. G

Co., Limited, Torunto, are sole agents for
Canada. Ask your stationer for a 23c. assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE “KALAMAZOO"” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complica mechanism. Write for booklet.
Warwick DBros. & Rutter, Ltd, King and
Spadina, Toronto. tt

YOU CAN BUY A REBUILT TYPEWRITER
from us, We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20,00 each. We have also a large stock
of better rebullts at slightly higher figures.
Write for detalls. The Monarch Typewriter
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will Interest
you. Our holder, wi rtent carbon attach-
ment, shas no equal on the market. Supplies

SITUATION WANTED

CLAIM CLERK, AT FRESENT WITH A
rocery house, would entertain similar posi-
lon with another concern (small house pre-
ferred), anywhere in Canada. Thoroughly effi-
clent. Understands freight tariffs, etc., and
is first-class correspondent. Address (ﬂ-lm,
care of Canadian rocer, Drawer 840, Van-
couver, B.C.

GROCERY CLERK SEEKS POSITION
where good salesmanship and attractive dis-
Rl:;lw:.ottelld ::o an C:ﬁet. Glggd references.

rn town ary, monton pre-
:clx;-e‘ed. Apply Griftiths, 245" Smith 8t Win.

%
REPRESENTATIVES WANTED

A BIDE LINE FOR COMPETENT LES-

men—a commission of 25% will be %d to

uleun.et: no;!' nbl}leteyti eullln;t on drng.
con onery sto rough-
Strictly h h-crr:(:'e -

la t concerns In Canada.

cigar
out Canada.
factured b,

H. Jackson, Room
. Toronto,

y
Only men of ability need npgll" .GT’W” let-

ter only.
ton

SIDE LINES WANTED

TRAVELLER CALLING ON THE RETAIL
ltmiew:n: minel" dln “Northir:d Ontario would
good e line. ress A.

155, Tyme Tuiet Out. i

YOUNG MAN WITH CONNECTION AMONG
wholesale and retail grocers in Toronto is
open for one or more good Ifnes. Salary or

commission. Apply B
Torento. pply Box 477, Canadian Grocer,

COLLECTIONS

MERCHANTS—OUR SYSTEM WILL COL-

::(;t“zo;ur sl:ll:rvo? "lccog?u. nt; matter where
d. om fails, am

Brown & Co., Hamilton, Ontl., i s

MISCELLANEOUS

BUCKWHEAT F L O UR GUARANTEED
> nd nnnl?u-od by any mill Jin_the
solicits your orders. : i
DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
Mmmhyouwmmtnm‘oa.

stock ﬁlﬂl‘ space,

either as room or as extra
the same time

n space on
floor. Costs on}‘ 0. _ Write
catalogue “B.”" The Otls- Eleva
Traders Bank Building, Toronto. -~

for binders and month account systems.
si Limi Manufacturing
Stationers, ronto.

WAREHOUSE AND FACTORY HEATING
systems, Taylor-Forbes Copn&uu-lhd.
upplied by the trade throughout da. 0

HGRY BUSINESS BYSTEMS ARE DEVISED
to sult every department of e ness.
They are labor and time savers. uce re-
sults up to the nts of merchants
and manufacturcrs. from our nearest
By Ave 'Win:
y ve., n-
nlpe‘;tioa
BUSINESS-GETTING TYPEWRITTEN LET-
ters and real prin can be quickly and
easily turned out by Multigraph in your
own office—actual typewriting for letter-forms,
real printing for stationery and ulvmuln?
saving 26% to 75% of average annual print-
ing cost. Mul ph Sales Co.,
Limited, 120 Bay 8t., Toron

MOORE'S NON - LEAKABLE FOUNTAIN
pens. If you bave fountain pen troubles of
your own, the best remedy is to go to your
stationer and rchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than Jon pay for one not as
s)od. Price $2.50 and upwards. W, J. Gage &
‘0., Limited, Toronto, sole agents for Canada.
ADDING TYPEWRITERS WRI ADD OR
subtract in one operation. Elliott-Fisher, Ltd.,
Room 134, Stair Building, Toronto.

COUNTER CHECK IIOOKS—WRITE TUS
to-d:g. for samples, We are manufacturers
of famous BSurety Non-Smut duplicating
and triplicating counter check books, and single
carbon pads in all varieties. Dominion -
ter Co., Ltd., Toronto.

FIRE INSURANCE, INSURE IN TIIR
HARTFORD. Agencies everywhere in Canada.

THE NATIONAL CASH REGISTER COM-
'nny guarantee to sell a better register for
ess money than any other house an earth.
We can prove it ke us. The National
Cash Register Co,, 285 Yonge Bt., Toronto.

ACCURATE COST KEEPING IS RASY IF

Cost K It automatically
records actual time spent on each operation
down to a decimal fraction of an hour.
eral operations of can be recorded on one
card. For small firms we recommend this as

-Chatterson Co., Limited,

TANGLE-
FOOT

Gets 650,000,000,000 flies
a year—vastly more than all
ot{er means combined.

The Sanitary Fly Destroyer,
Non-Poisonous.

POSSIBLE CUSTOMER

is often made by bhaving
w1 just the particular thing
| he or she wants.

MAPLEINE

is a popular flavoring. Be
sure and have it In stock.

Order from your jobber,
or

Froderiok E. Robsea & 0.,

The Crescent Mf

SEATTLE. - W

SYSTEM
SAFETY
MORE PROFIT

Systematise the
Credit end of your
and stop
, #top
om-
ers, stop nung
chances. 0l
methods of ex-
tending credit
d lecti:

WORK
WORRY
LESS L0SS

Coupon Books
Here’s How They Work

When a man wants credit, give him an
Allison Coupon Book, and have him sign
form at the front, which becomes then
his promissory note to you. As he buys,
you tear out coupous, and when his book
is exhausted you can collect your note
or extend his credit for another book, as
you deem wise, o pass books, no
charging, no time wasted, no errors, no
disputes.

For sale everywhere by jobbers.
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Pure Canadian Tobacco

We can supply any quantity at right
price.
Glve Your Customers The Best,

Pipes and All Accessories.
J. A. FOREST
189 Ambherst St. MONTREAL

The
Canadian Milling Agency
FLOUR, GRAIN and Fertilizers of all kinds.
VICTORIAVILLE, - QUEBEC

We have:— The Highest Quality
The Greatest Quantity The Lowest Price

17,500 Barrels per day. Correspondence Solicited

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,

Evaporated and Canned Apples.
Ingersell, - - - - Ontarie

Established 1888.

A CARD WILL BRING PRICES

Our PAP.E‘R BAGS
WRAPPING PAPER

may please you more than what you are
using now. If so, you want it.

Write Teo-day.
couvn_:m & SAURIOL, Montreal

PICKLES
TOMATO CATSUP
Our local trade bas increased beyond
all expectation. The reason of course is
:’ll;fe value goods at remarkably reason-

prices.
H. Bourque & Son, Montreal

SHOW CASES
Store Equipment in General

We have originated some of the best
display devices in Canada. Can produce
the most elaborate showcase, neces-
sary, at a little lower figure than any-
body else.

S. Mennier & Son, Maisonneuve, P.Q.

WRITE TO ;

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal
if you are interested in Irish trade,

CIGARS MEAN PROFIT

Esreclnlly when you handle such ready
sellers as
Olympia
an
Ben Bey.

ED. YOUNGHEART & CO., Limited
MONTREAL

Coffee Agents Wanted

We want manufacturer’s agents In all
parts of Canada to Investigate our pro-
position. !

Package More than attractive
Quality. We act second to none.

Augustus Conte & Co., Montreal

GRATTAN & CO., LIMITED
ESTD. 1825
The Original Makers of

BELFAST GINGER ALE

Agents in Western Canada

EMERSON, BAMFORD CO.
842 Cambie Street VANCOUVER, B.C.

Biscuits and Confectionery
Big range from which to choose your
Christmas stock. Only the highest grade
goods made. Prompt attention given all
orders.

See Our Travelers.
THE AETNA BISCUIT CO., LTD., MON-
TREAL,

and Brokers Wanted
THROUGHOUT THE DOMINION FOR
WELL KNOWN OLD COUNTRY
TOFFEES PRESERVES
BOOT POLISHES HEALTH SALINE
FLY-CATCHERS, ETC.

Apply EPWARD KIDD & CO.
1080 Hamilton St., VANCOUVER, B.C.

SUCHARD'SCOCOA

The Highest Qumg
Most Reasonably Priced
*“ Quality "’ Cocoa.
On Sale Anywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

BAKE OVENS

el Ovens that can be
s]F:Y V(o] 108 anywhere.

OVENS Bread Racks, Proof Bozxes,
Pans and every ty
for the Bake Shop.

Write for General Catalog.
The BRANTFORD OVEN AND RACK CO., LTD., Brantford, Canada

Why not reap the
harvest of your
bad account
soeds? No need
to lose on them.

Every dollar you
leave on your books
is losing money for
you every day. You
are sowing the seed
of loss. ive us a
chance to collect all

our old accounts.

o collection — no
charge.

Write for terms.

THE NAGLE
MERCANTILE AGENCY

Westmount,Montreal,
Que.

A want ad. in this paper
will bring replies from
all parts of Canada.

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

“NO-DUST"”

MEANS NO DUST, NO GERMS

A strong. pleasant, disinfectant sweeping
compound, in bulk only

No-Dust Mfg. Co.

8 Market Sa., St. Jobn, N.B.

No other food product compares with Holland Rusk. It is
in a class by itself and will bring and hold trade for you.

Order from your jobber to-day.

HOLLAND RUSK COMPANY,
Holland, Mich,
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Truckinginisapleasure
with the

“RENFREW SCALE TRUCK”

Not only does the ‘‘Renfrew Scale’’ do the
full service of a truck but it offers to the
dealer the big advantage of weighing the
goods as they come in, thereby catching short
weights which very often become a big item
by the end of the year. The ‘* Renfrew Scale’’
is strong, accurate and reliable. Send for
prices. and particulars.

TalkingtothePoint

CLASSIFIED WANT ADS. get right
down to the point at issue. If you want
something, say so in a few well-chosen
words. Readers like that sort of
straight-from - the - shoulder - talk, and
that is the reason why condensed ads.
are so production of the best kind of
results.

CLASSIFIED WANT ADS. are always
noticed. They are read by wide-awake,
intelligent dealers, who are on the
lookout for favorable opportunities to
fill their requirements.

TRY A CONDENSED AD. IN

EPPS COCOA

““THE BEST EVER SINCE 1839"
IS MADE FROM THE FINEST
EPPS COCOA SELECTED COCOA BEANS AND
BY OUR SPECIAL PROCESS THE HIGHLY NUTRITIOUS
BUTTER OR OiL CONTAINED IN THE NATURAL COCOA IS
MADE SOLUBLE AND EASY FOR DIGESTION.

We have just received a supply of most attractive
advertising matter and samp'es.

Write to-day—for YOUR share.

SAMPLES AND SPECIAL ADVERTISING FREE

JAMES EPPS & CO., Limited, LONDON, ENG.
28 East Front Street Torente

JOHN DUNCAN & CO.

Representing
GEO. H. MACY & CO. e e
YOKOHAMA, JAPAN. 450 St. Paul Street
47 Place Youville

MONTREAL

SHANGHAI, CHINA.

HANKOW, CHINA,
TAIPEH, FORMOSA

Write for samples and quotations on Ceylon Green

Teas. We are making some special offerings

of spot goods.

COLOMBO, CEYLON.
CALCUTTA, INDIA.
IMPORT ORDERS SOLICITED.

LONDON, ENG.

A LASTING TASTE
OF GOODNESS

That is the chief characteristie of the
highest quality Molasses imported
into Canada under

PERFECTION
BRAND

Once tested, you can count on an in-
sistent demand for our

BARBADOS

Golden Molasses

Considering the extra superb quality,
price is thoroughly reasonable.

ASK YOUR WHOLESALER.

West India Co., Limited

MONTREAL
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MOLASSES

The market has been puzzling for past
number of weeks. Have you been hold-
ing offtf We have an exceptionally
large consignment now on the wharves
which we have procured at the right
price.

FANCY and

TEAS

JAPAN TEAS
560 Boxes of the very finest.
From 18e¢ to 50¢, in 5, 30, 40, 80 and 90
1b. boxes.

Fannings and 8iftings, from 10c¢ to 15¢,
in 70 lb. and 80 1b. boxes.
CEYLON AND INDIAN TEAS.
52 Boxes. Black.

From 23¢ to 42¢, in 50 and 90 1b. boxes,
and in 5, 30 and 50 Ib. sealed tins.
34 Boxes GREEN CEYLON.

From 15 to 25¢, in 80 1b. boxes.
CHINA TEAS.
259 Boxes.
IMPERIAL PEA LEAF PIN HEAD
From 15¢ to 18¢, in 30 and 45 1b. boxes.

CHOICE.

Be sure you get

‘““VICTORIA AND PRINCESS
LOUISE’” JAPAN TEAS.

Packed in 5, 30, 80 and 90 Ib.
boxes.

None better.

Always in stock: Package Teas:
“SALADA,” “LIPTON,”
“TAMILKANDE” Brands.

Write, Phone, Wire.

Laporte, Martin, Limitee

668 St. Paul St., - Montreal
Telephone Main 3766
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“Digest of the Mercantile Laws of Canada.”

Have you any out-

reference standing accounts

A ready
for merchants and you wish you could
their assistants in collect? This book

their daily business. will show you

HOW.

NEW EDITION—1913

No work published in Canada equals it for the Grocer

The entire work has been eritically revised, a considerable amount of new matter
added, and numerous cases and authorities have heen cited in support of the most
important points in the various Chapters. It is bound in the same dark green
cloth.

A veritable consulting library on this one line so universally needed.

Based on Dominion and Provincial Statutes and Court Decisions.

Indorsed by barristers, sheriffs, magistrates and conveyancers.

Recommended by the Ontario Institute of Chartered Accountants.

Used by more accountants, bankers and business firms than any other work on
the subjeet. Forwarded direct post free on receipt of price.

EASTERN EDITION, PRICE, $2.00
SPECIAL WESTERN EDITION, $2.50

To meet the needs of subscribers in New Ontario and the Western Provinees,
where land is under The Land Titles System of Registration, an Appendix of 16
. pages, containing a synopsis of the Land Titles Aets, has been added to our
regular edition, thus constituting a special ‘‘Western Edition.’”’ Price, $2.50.

Practical Bookkeeping

By James B. Griffith

288 pp., 140 illus. Cloth binding. Theory of accounts; methods of bookkeeping;

single entry and double entry; journalizing and posting; cash disecounts; bank
deposits; single proprietors’ and partners’ accounts; retail business; inventorys
departmental records; partnership accounts; books and forms used; aceounting
for commission and brokerage business; produce shippers’ books; commission
merchants’ books; storage accounts; special records. Price, postpaid, $1.60.

All orders pay- MONTREAL TORONTO WINNIPEG

able in advance. BOOK DEPARTMENT
: 143-149 University Ave. =

275 Pages

The MacLean Publishing Co., Ltd.

VANCOUVER

Grocery Advertising

BY WM. BORSODI

It contains suggestions for spe-
cial sales, bargain sales, cash
sales, ete.; ideas for catch lines
or window ecards, and many
hints for the preparation of
live advertising copy. A col-
lection of short talks, advertis-
ing ideas and selling phrases
used by the most successful
grocery advertisers.

Tea Hints for Retailers
By John H. Blake ’

This book, written by a prac-
tical tea man, contains infor-
mation which will be of great

value to every grocer. There
are ten chapters, one being de-
voted to each of the following
subjects:

HOW TO ESTABLISH A TEA TRADE

The Tea Gardens of the World.

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation
Order?

Bulk Versus Package Teas

Tea Blending

Price postpaid, $2.00.
24 full-page ﬂlut.r.ﬁ.ll

If remitting by
cheque make same
payable at par,

Toronto Toronto
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The ﬁow;er Safe Self-Measuring Oil Tank Can Be Kept in
a Convenient Part of the Store

because it is clean and there is no dripping of oil to stain the floor or spoil other articles of food. The
old style oil tank must be kept'in the shed or cellar, which necessitates leaving the store to draw oil.
The BOWSBER is equipped with an automatic cut-off that checks the flow of oil as soon as pumping
ceases, and prevents dripping; it does away with the nasty, oily measure and funnel. The Computer
shows how much to charge for, and the Float Gauge shows how much oil is left in your tank. In fact,

to sell oil in a cleanly and profitable way you need a BOWSER. Write for FREE BOOK full of
information about handling and selling oil.

S. F. BOWSER & COMPANY, Inc.

66-68 Frazer Avenue - Toronto, Ont., Canada

Made by Canadian Workmen and Sold by Canadian Salesmen.

Sales Offices in all Centres and Representatives Everywhere.

Original patentees and manufacturers of standard, self-measuring, hand and power driven pumps, large and small tanks, gasolene
and oil storage and distributing systems, oll filtering and circulating systems, dry cleaner’s systems, etc.
Established 1885,

Sanitary Cans
“The Can of Quality”

Tomatoes, Peaches, Pears,
Plums, Apples.

Enamel Lined Cans for Straw-
berries, Raspberries, Beets.-

Sanitary Can Co., Ltd.,

NIAGARA FALLS, ONT.
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f you have been working brain and body
I to build up a consistent flour trade and

feel discouraged to-day for lack of sup-
port, should you abandon a line that others
have made profitable?

Or should you concentrate that splendid
selling ability and industry upon FIVE
ROSES Flour?

Why should you work for a flour that
doesn’t work for you, Brother Grocer, when

Base your sellin 0 you can sell FIVE ROSES?
success on flour Every repeat customer should bring you

f-a cts  not on new reasox?s, new sellmg points, new causes
for enthusiasm to convince new patronage.
fine phrases.

It is a splendid flour indeed that not only
stays sold upon introduection but radiates
selling force wherever it goes, that intensi-
fies the salesmanship of whomever handles
it, either as buyer or seller.

Neither you, Brother Grocer, nor ourselves
alone could ever have carried FIVE ROSES
sales from 800 barrels a day to 11,500 unless

Montreal Toronto Z R g
Ottowes ol e the flour itself took firm root in the esteem

St. John Quebec of the housewife and there sowed the seed

Sudbury Keewatin
Winnipeg Vancouver of future sales.

Portage la Prairie

Daily capacity—11,500 ‘harrcls LAKE OF THE WOODS MILLING CO.
‘“The House of Character’” Limited
MONTREAL

WRITE NEAREST OFFICE




