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If your customers are thoughtful 
housekeepers they will know of

Robinson’s Patent Barley
Ralmed on It.

If they don’t know of it, you 
will do them a service by tell
ing them of it, and at the same 
time make a good profit on the 
sale of the goods.

WRITE US FOR PARTICULARS

Frank Magor & Co., 403 St. Paul St., MONTREAL, Agents for the Dominion

i The Selling of SYRUP is an Easy and 
Profitable Thing When It is

CROWN BRAND

Table Syrup
FOR SALE BY ALL JOBBER».

that is offered to your customers. CROWN BRAND TABLE SYRUP 
is the most perfect product of Corn. As a syrup it is clear, clean, golden 
in color, delicious in flavor and perfect syrup consistency. You cannot 
buy a better syrup and should not want to sell any other corn syrup.

EDWARDSBURG STARCH CO., Limited
ESTABLISHED ISIS

S3 Front St. (net, 
Tseewro, ent.

Works,
caaonML, ent. HeWTMSi, P.Q
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Halite*,

I. a MelNfOE, Agent 
Montrfliil Do pot 21 bah6^m|im a*®UnOUUUMrf VMf

M. BRAYLEY, Agent
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y. 4s. HHHII
SCUDDER STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZENGES, ETC.

and a complete line of
Hard and Soft Licorice Specialties.

Price Liât» and Illustrated Catalogue on request.

National Licorice ‘
Brooklyn, N.Y.

Toronto Depot, I8# #|||geh Street,

We are prepared for

SPRING TRADE
with a splendid ^assortment of the Standard 

Gradest

Extra Chpipe Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrnp, Choice Barbados 
Grocery.

SEND FOB SAMPLES AND PRICES

Dominion

ft

CANADA’S STANDARD
FOR

REFINED SUGAR
)

Manufactured by

mi
CANADA CUBAN REFINING CO.

mane

Montreal

 V'i - ■ -,
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There’s Money In It.
There’s a large business to be done in 

Burton’s All-Healing Tar Soap.
a 1, It is a pure high-grade antiseptic soap

1. The ideal soap for Doctors, Surgeons,
a Dentists, Medical Students and Nurses.
^ With this class of people it sells largely.
A 3. Every home is visited by sickness or
™ accident ; therefore Burton’s All-Healing 

Tar Soap has a place in every home.
™ 4. For cleansing the hair and scalp it is

very beneficial.
™ 6. It is used by many of the. leading

hospitals throughout Canada.
™ 6. It bears a good profit and is a good

seller.
™ Vital reasons why you should sell

Burton’s All-Healing 
Tar Soap

One of the excellent lines manufactured by
Albert Soaps, Limited, Montreal
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Doubt
Less

“Earn More” 
“Earn More” 
“Earn More”

and
“Earn More” 
“Earn More”

Earn
More

Earn more money by buying goods of standard 
value—Doubt less when choosing. Think more of quality than 
price. How about those dusty, dirty, Hy-specked packages up 
there on the shelf? What did it, quality or price ? “Doubt Less 
and Earn More.”

Sell Goods of Known
Quality

44Shell” Soap

"SHELL BRAND
(LA COflUILLEl

Containing 67 per cent- 
of pure oil as against 60 per cent, 
in ordinary brands. Packed and 
shipped in cases and boxes in bars 
of 1 pound each and upwards. 
Pressed Cakes in boxes also. 
“Earn More” by selling it.

Cox’s Gelatine
Best and goes farthest—always produces sure 

results. Oldest and most trustworthy. Quality always the same 
—always highest quality. In powdered and shredded form.

Codou’s Macaroni
Made only from the real Taganrog Russian 

Wheat—no other wheat produces quality so superb. Full weight— 
unvarying quality. Every package tastefully packed and labelled.

ARTHUR P. TIPPET & CO., Agents

1
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* BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

■ARBAOOBS, W I.

JONES & SW A N
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Joneswan, Barbados.
Codes used—Lieber s, Western Union, A. B. C., 

Watkins' Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. B. ; Mitchell & White- 
head, Quebec ; Rose & Latiamme, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiae.

CHARLOTTETOWN. P.E I.

HORACE HASZARD
IMPORTER of Refined_and Raw Sugars, Barbados
-----------------  Molasses, Flour and Commeal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 
----------- famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX,

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

M005B JAW.

THE MOOSE JAW FRUIT & PRODUCE GO.
D. STAMPER, Prop.

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

nONTREAL.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 28.

J. H. MAIDEN
425 St. Paul Street, MONTREAL
Manufacturers* Agent and Commission Broker.

Domestic and Foreign Agencies solicited. 
Special attention to introducing New Lines to 

the Trade.

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers’ Agent 

and Jobber,
1483 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies- 
Correspoi dence Solicited. Highest References.

BANANAS
exclusively the year round.

Best fruit Properly crated Lowest prices

JOSEPH BROWN &. SONS
29 and 31 Youville Square 

Montreal

TORONTO.

W. G. A. LAM BE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT:
Agents for Grocers’ Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com

munications to our head office.
26 Front St. East, Toronto

Ask us for prices on

EVAPORATED 
APPLES

W. H. MILLMAN & SONS
Grocery Brokers 

TORONTO

W. G. Patrick & Co.
Manufacturers' Agents

and
Importers

29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers' Agents and Importers 

48Va Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

C- E. KYLE 8. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and 
Manufacturers' Agents

27 Front St. E., Toronto
Highest references Commissions solicited

QUBBBC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, GRAIN
Demesne and Foreifn Agencies Solicited. 

Hochelaga Bank Building, 
QUEBEC.

WINNIPEO.

DO YOU wi.h to extend your buelnes. to thl.
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correepondence solicited. Eatabliahed over 12 jesre

George Adam & Co.
Wholesale Brokers and Oemmleelen Merchants

Winnipeg, Manitoba

STUART WATSON
Manufacturers' Agent and Whole

sale Commission Broker.
Winnipeg, - Man.

Highest References. Correspondence Solicited.

W. A. TAYLOR
BROKER and -WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing 

Agent.
Union Bank Block, Rooms, 722 and 723

Winnipeg, Man.
Correspondence Solicited. Highest References.

(Comtinaed on png* 4.)
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IM
Early May

JAPAN

Drop us 
a Card 
for
Samples
and
Quotations

We have just passed Into stock an invoice showing very handsome style and excellent draw-

You’ll do well to stock up with

JAMAICA
CRYSTALS RAW SUGARS GROCERY

BARBADOES

Under present market conditions, these are particularly good buying at our present quotations—

If you are looking for a really good IMPORTED ENGLISH MALT VINEGAR

YOU SHOULD SELL---
CASES 3 DOZ REP. QUART BOTTLES

-It has QUALITY
TRY A CASE WITH YOUR NEXT ORDER-

The EBY, BLAIN CO., WHOLESALE GROCERS

LIMITED, TORONTO

TRADE WAS
NEVER BETTER

with us, than it is now

WHY?
Because the extraordinary quality of our Blends, 
and the manner in which we prepare them for 
retail sale is unequalled.

The Blue Ribbon Tea Co., Limited
12 Front East, Toronto



Manufacturers’ Agents—Continued.

WINNIPEG

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green and ulack teas of all grades, 
and coffees. Will act as manufac
turers' agent in other lines of 
merchandise.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan.”
Storage facilities. Correspondence solicited

R. B. WISEMAN & CO.
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen.

Centrally Located.

Can handle a few additional lines.

Here’s an excellent chance for a 
merchant to buy a second-hand 
counter at a reasonable price.

The top is walnut, the front and 
sides oak.

Size, 2 feet, 2 inches wide; 3 feet 
deep ; 15 feet long.

THE MACLEAN PUBLISHIN6 CO., Limited
10 FRONT ST. EAST, TORONTO

ASHLEY & LIGHTCAP
Storage.

Manufacturers’ Agents and Wholesale Commission Brokers
Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 

Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

Gr\r\~l—T DATUr ATC brokers and' com-OVyJ I I , DA I rlLaA I L. UU. mission merchants

Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada
Correspondence solicited with firm* wishing representation ini his market or wishing their goods sold on com

mission to the jubLing trade. Be t reft rences.

“CRYSTAL BRAND" VEGETABLE PARCHMENT1
LESS, WATERPROOF, PURE,CLEAN 

IT FOR BUTTER WRAPPERS

Canada Paper Co,
TASTELESS, ODORLESS, WATERPROOF, PURE,CLEAN 

JUST RIGHT FOR BUTTER WRAPPERS
SAMPLES AXD PRICES 
FOR THE ASKING. TORONTO LIMITED MONTREALJ

...ESTABLISHED 1849—

Capital and Surplus, $1,500 000. Offices Throughout the Civilized World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.3.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the «’«m troll i ig ci re urn-.ta n es of every seette r of mercantile credit. Its business may be defined as of the 
merchants, by the merchants f >r the merchants. I11 procuring, verifying and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have
...... - steadily extended, and it furnishes information concerning mercantile persons throughout the
civilized world.

Subscriptions are based on the service furnished, and are available o^ ly by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial t du ci ary and btn-im ss < oiporations. 
Specific terms may be obtained y addressing the Company at any of its offices. * Correspondence Invited.

-OFFICES IN CANADA

CALGARY, ALTA. 
HALIFAX. N.S. 
OTTAWA, ONT.

HAMILTON. ONT. 
QUEBKO, QUE. 
VANCOUVER, B C.

LONDON, ONT. 
BT. JOHN. N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO, ONT.

THOS. C. IRVING, Gea. Man. Western Canada, Toronto.
4

G. F, SUTTON, 
SONS & GO.

King’s Cross

LONDON, EN6LAN0
CANADIAN «GENTS: 

MACLURE & LANGLEY, UN 
154 hail SI., Toronto

30 Hospital St. Montreal

THE CANADIAN GROCER

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
representative in Winnipeg. Travellers call

regularly on the Wholesale and Retail Trade in 
\V esternus tern Canada.

Highest references and financial responsibility.

CHINESE Starch
The best money maker in your store 
Write for particulars—

OCEAN MILLS, - MONTREAL

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

The address Is 168 Fleet 8t., 
London, England)

The cost is only 6c. per week. (Annual sub
scription. including postage, $4.80)

Moreover, regular subscribers are allowed to 
advertise without charge in the paper. See the

VICTORY
DINNER RELISH

is the sauce for 
every dinner 
hot or cold, and 
the sauce for 
every Grocer,
large or small. 

Awarded 16 Medals

SPECIFY IT 
IN YOUR NEXT 

ORDER.

--_

230
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LeadersSjKJ
Câtlâdâ FirSt (Aylmer)

Little Chief (Picton)
Log Cabin (Trenton)

Horseshoe (Bowibys)
Kent (Chatham)

AlltO (Canadian Canners)

Canadian Canners limited
- J

5



Prejudiced in Favor
of Old Homestead Canned Goods is every housewife who has 
displayed before her the handsome, richly lithographed package of 
Old Homestead Canned Goods.

She doesn't know for a fact that because the label is a beauty 
that therefore the contents are delicious. But she rightly infers 
that a firm so careful with the label they use, will likewise be 
particular with every other detail in the canning business, and the 
result—perfection.

That is the reason we advise all retailers to bring

OLD HOMESTEAD BRAND 
CANNED GOODS

to the front. They will bear inspection. Inspection means atrial 
order, and a trial order means a permanent user of Old Home
stead brand. It means greater consumption of canned goods, 
more sales and greater profits for you.

Old Homestead Brand Canned Goods will better repay 
pushing on your part than any other brand, because they are 
thoroughly reliable, always delicious, will please your customers, 
will sell more readily and more largely than any other brand.

Insist on Having Old Homestead, the 
Brand of Quality.

TiTe Old Homestead Canning Co.
PICT ON, ONT.



Our Factory now boasts the 
most up-to-date equipment for
making Catsup in Canada. We
also have one of the best Cat
sup Cooks on the Continent.

For the last four weeks we 
have been buying tons and 
tons of the very finest Rose 
Tomatoes. These have been 
washed, scalded, peeled and 
seeded,then have gone through 
the process of making them 
into Crest Brand Tomato Cat
sup. Nothing of the delicious 
flavor of the ripe tomato has 
been taken away, and our 
chefs blending of the spices 
and condiments has given it 
an appetizing piquancy that 
cannot be equalled.

Put up in large 14-oz screw- 
top bottle, with an except
ionally pretty label, it makes 
one of the most attractive 
packages ever put on the mar
ket. We guarantee its purity, 
and the absolute cleanliness 
of our factory and methods 
makes its wholesomeness be
yond dispute.

Packed in cases of two doz., 
$1.00 per doz. f.o.b. Montreal.

THE OZO CO., LIMITED
MONTREAL
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Batgers 
Whole Fruit 
Strawberry 
Jam

THEY

Show 
a Nice 
Profit

Batger & Co., London, England, 
with over 150 years experience, to
gether with the finest Garden 
Strawberries England can produce, 
are to-day manufacturing Straw
berry Jam by the most modern 
methods, in a factory where clean 
liness comes first. As a result we 
are offering you a first-class reliable 
article, a jam that every Good

Give 
Satis 
faction.

Grocer in Canada can sell to his 
customers, knowing that it will 
give the satisfaction that builds up 
trade.WHY?

ROSE & LAFLAMME
MONTREAL and TORONTOBecause they are

CANADA’S BEST
ROSE & LAFLAMME, - - MONTREAL

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND
MAPLE SYRUP

has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

AGENTS,
MONTREAL.

When buying your

Valencia Raisins
Ask your Wholesaler 

for these Reliable Brands

MANQUES, DOMENEGH & CO,
M. D. db. CO.” s!,tcial Fancy Quality S

“ W. Abel” *Standard Quality

4 Cr■ Layers 
Selected 
Fine Off Stalk

They will please you
AGENTS—

ROSE & LAFLAHHE
ROSE * 

LAFLAMME

'-Mi
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YOU CAN DOUBLE
Your tea-trade by bringing to the notice of your customers

Ceylon Tea
This is being proven every day by thousands of grocers

throughout Canada.

Make “SALADA” your leader and see what it
will do for you

Prices and samples from

The “SALADA” Tea Co., Toronto or Montreal

GILLETT’S LYE
The Good Cleaner.

GILLETT’S LYE
is a good cleaner, it cleans 
thoroughly, whether the dirt is 
visible or invisible.

Grocers can recommend Glllett's Lye, 
it's a trade bringer to your store.

Glllett’s Cheminai Works, Established 1852.

'COMPANY LIMITeU
.■m. wewiQow_______ »» |

DERtD
LYE

iy.ETr;
y. >!.

•• MADE IN CANADA " PICKLES AND RELISHES

(WPP

Not only because ** Made in 

Canada," but that none better 

are made anywhere is the reason

“STERLING”
BRAND

PICKLES
have won favor among Canadian 

people everywhere and are sell

ing favorites with all grocers.

Buy From Your letter or Hired

THE T. A. LYTLE C0.^d
TORONTO, CAN.

9
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WINNIPEG and CALGARY
The distributing centres of Western Canada

1 K *

■I

TO MANUFACTURERS AND SHIPPERS

DEAR SIRS,—

What are you doing to secure a foothold in the rapidly 
increasing trade of Western Canada. Do you want to establish 
your name ar,d your Brands now in this Great West. If so,
do not put it off till to-morrow and allow your competitors to 
take advantage of your delay, but write us at once. We offer 
you our services as wholesale commission merchants and 
brokers, and can also distribute and store cars of general 

merchandise at reasonable rates.

We will be pleased to quote any firm in Canada, Great 
Britain or foreign countries prices of Rolled Oats, Oatmeal or 

Mill Feed, cost and freight or c.i.f. any point.

We are, Yours truly,

Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
Established iW2.
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The Handsome Label on ' ' Brand ” ÿg
The label is sometimes an index of the people behind the pack. The laliel on

brand*Canned Goods
indicates that The Lakeside Canning Co. is a model of cleanliness, 
has an eye for the attractive, and is justly proud of ltiverdale Brand.

You had better book your orders now.
--------- WRITE or WIRE -----------

The Lakeside Canning Company, Limited
Wellington, - Ontario

VALENCIA
RAISINS

ASK your Jobber for

RIEKA'S “Maple Leaf” brand

D. RATTRAY SONS
AOENTS

Quebec Montreal Ottawa

h

1
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DO 1-ZAVE you any customers who, while buying most of their 
household necessities from you, don’t buy COffOO at

YOU
your store ? Why is it ? Simply because they think better 
coffee can be got somewhere else. Just to meet this condition
we have specially blended and packed in handsomely embossed 
one-pound tins a coffee SO good that, if once tried, these eus-SELL turners who now go elsewhere for coffee will buy that also 
from you with the rest of their goods.

COFFEE QUR White Swan blend is a coffee for particular people
It so pleases popular taste that nothing else seems quite

?
a

as good. It is a coffee that makes trade and keeps it. Try 
a sample lot and see how your coffee sales will grow.

W

THE ROBERT GREIG COMPANY
LIMITED

White Swan Mills,
TORONTO

Ready ?
There's going to be a big demand for

CAMP
COFFEE

Customers everywhere—yours among the rest are deter
miner! to try it. Once they have tried it, they will be even 
more determined to use it regularly. “ ('AMP ” Coffee 
is the safest stock you can buy never 
deteriorates in price or quality ; never 
wastes : always dries credit to the seller, 
ami gives full satisfaction to the buyer.
Js your stock of “('AMP” Coffee 
READY?

K. Patkr.son & Sons, 
Coffee Specialists, Glasgow.

Agents :
ROSE & LAFLAMME, 

MONTREAL.

Gmiis|
Coffee

tÿ.cü'l

ROWATS
The name that applied 
to

PICKLES-nd

OLIVES
means

Quality the best 

Profit satisfactory 

Business increasing

You can’t wish for more.
All jobbers.

12
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RED ROSE
is one of the oldest brands of Indo-Ceylon 
Tea on the Canadian market. There are a 
great many brands, some claiming to be as
good as Red Rose.

Do any of them EVER CLAIM TO BE BETTER?
IF NOT, WHY NOT?

BUY A POUND
of Red Rose Tea and compare it with any 
other Tea at about the same price, and 
you will know why it is an acknowleged 
Standard that competitors everywhere try 
to match.
Are you satisfied with their “matches,” 
or do you prefer to handle the tea that they 
admit cannot be beaten. The one they can
only try to match?

T. H. Estabrooks
Tea Importer and Blender

I^i w m n d v I TORONTO, ONT.JOhn. N.b. Branches , WINNIPEG, MAN.

13
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SEEDED RAISINS
We can give you lowest quotations on these for either 

present or future delivery

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

f

Nature does not produce, nor 
Science prepare a tea more perfect

than

Japan Tea
Pure, Clean,
Fragrant, Healthy and 
Nourishing

The wise grocer studies the Tea question -

-

HORSESHOE SALMON
NEW GOODS. Is tall, Is flat, 'As Hat.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO ûlld PETERBORO

14
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^Canning Co.

“Quality Regardless 
of Price”

IM Bloomfield, 
ont.

siüisass

This motto peculiarly applies to our Cream 
of Sugar Corn, which in selection, careful 
handling, ingredients of syrup, is made to cost 

much more than the ordinary brands put on the market, but is sold at a very slight advance in 
price over the ordinary brands. Now, what is true of our Cream Sugar Corn quality 
is also equally true of Farmers' Brand of Canned Peas, Corn, Beans, Tomatoes, 
etc. These are all delivered from our own fields to the factory, and packed fresh the same 
day as they are gathered.

Proof of dealers’ and consumers’ appreciation being that though our 1906 PacK doubles 
that of 11)05, but very little of the former remains to be sold. We solicit a small trial order that 
you may be in the swim with dealers who are buying our goods.

The FARMERS’ CANNING COMPANY, Limited
BLOOMFIELD, ONT.

“EDINBURGH’S PRIDE”
EVERY BOTTLE OF

Symington’s
“Edinburgh"

Coflee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand.

Our ESSENCE OF COFFEE AND CHICORY
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 4 Co.
EDINBURGH

Agents—W. B. BAYLEY A CO.
Oar. Church and Oolbome Ota. Toronto.

The Strike is still 
spreading

It's the only strike that has tin- 
approval of employer and em
ploye, and the public

It’s the strike of

Our Matches
We cannot turn them out fast 
enough. If you haven’t tried 
any ask your jobber, or write us.

The Improved Match Co.,
Hood Office : 

BOARD OF TRADE, 
MONTREAL.

Limited

Factory:
DRUM MON DVILLE, 

P. Q.

16
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A.nd

She Trusted You!
Loss of confidence

begets loss of trade it’s a good tiling to keep on the sate side of the “Woman of 
the house.” When you told that woman last week that a particular kind of Salt 
(not Windsor Salt) wouldn’t cake and was pure, she believed you.but she didn’t know 
you made a little extra profit on the Salt. She trusted you and later found out 
her mistake.

Next Time Give Her

Windsor Table Salt
— the Salt that set

he standard of quality for other salts so many years ago. “Windsor”—the 
tpure, white Salt. Give her Windsor Salt and you can he absolutely sure 
that whatever you may say about it will be SO absolutely. That woman 

will keep on trading at your store.

7he Canadian Salt Co., Limited
IVindsor. Ont.

CAPSTAN BRAND

High-Grade Tomato Catsup
Put up in 10-oz. and 20-oz. bottles of a 

new design, and is very attractive.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

We guarantee this Catsup to give perfect 
satisfaction.

Ask your wholesale Grocer for it or see 
our travellers’ samples.

The CAPSTAN MFC. CO., Toronto, Ont., Can.

or PURE GOODS ONLY

N,cHsrro&TurBiiocK
TORONTO, CAN.

a ,^-v FEED YOUR STORE *
I----- ON GOOD ARTICLES ■ •"*

You cannot have a substantial 
business without substantial 
articles.

NICHOLSON’S 
MINCE MEAT

has stood the test of time. It has 
always been the Best. It always 
will he the Best.
We are just going to tell you to stock up

B. * B. JELLY POWDER 
a. A B. ICIBO POWDER 
* â B PUDDIRI 
B. â B. VEPIQUICM TAPIOCA 
BROCK’S BIBO SEED

NICHOLSON & BROCK, 9 Jarvis St., Toronto, Oat.
Hi
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Good Coffee
Good Trade 
Good Profit

FOR THE MAN 
WHO SELLS

CHase CËL 
Sanborn’s

HIGH-
GRADE

COFFEES

Chase & Sanborn
The Importers, MONTREAL

VALENCIA RAISINS 
SULTANA RAISINS 

CURRANTS
For Import----
Write for Quotations to

THOS. BELL, SONS & CO.,
MONTREAL

17



CHE CANADIAN GROCER

The Season for Coffee
If there lias been anything wanting in your coffee trade that has puzzled you, give up worrying. 
Write us for samples of our “CLUB" and “PBIECE OF WALES” brands. These brands 
of coffee will do for you what they have done for others—increase your coffee trade.

S. H. EWINQ & SONS
96-104 KINO ST., MONTREAL TORONTO BRANCH, 29 CHURCH STREET

Telephone Bell Mein 66. Telephone Mein 1171
MerohenusH. Telephone orders receive prompt attention.

Cleanliness is a mighty 
important factor with the 

Napanee Canning Co.
All the floors in our factory are made of 

cement. The ceilings in our factory are very 
high. A first-class sewer runs direct from 
our factory to the river.

These virtues cannot do other than this one thing : 
produce perfect sanitary conditions for putting up

tt CANADA’S PRIDE
CANNED FRUIT and VEGETABLES

Have you ordered our delicious Tomatoes, 
our delicious Corn ?

WM. GALBRAITH & SON,
Sole Agents for Montreal.

NAPANEE CANNING CO., Limited
W. A. CARSON, Manager Napanee, Ont.

WILLIAM GALBRAITH & SON
WHOLESALE GROCERS

68 MoQILL ST., MONTREAL
We control the sale of

u CANADA’S PRIDE ” CANNED GOODS
FOR nONTREAL 

The Best# In the Dominion.

18



To Make Good Pickles
USE

Tartan and Red Feather 
8PICE8

Imperial VINEGAR

SIGN OF PURITY Brand

Stock Now
WACSTAFFE'S Sealed Fruits, 

in glass
WACSTAFFE'S Jams,

In glass

ALL NIUE FRUIT and SUGAR

if You Want the First FIGS in Canada
send us your orders for shipment on arrival, four 

row, five row boxes, and 24-inch and 3-inch Figs in 24s, and 48s. We also have earliest 
new Sultanas, Shelled Almonds, and a large assortment of Malaga Table lîaisins, all des
criptions. These come by fast steamer. New Prunes arrive October, new Seeded Musca
tels arrive October. We got in right on these goods. See our travellers before placing 
your order.

When in a hurry phone 596, our long distance number. 

BALFOUR, SMYE & CO., Wholesale Grocers, HAMILTON

I

I

TERMINAL STORAGE WAREHOUSE
HE most modem, beat equipped, absolutely Fireproof Public Storage Warehouse on the continent. Bonded and free. Heated throughout by the 

hot blast system.
Now iu course of construction In the centre of the city. Will be ready to receive consignments August 1st, next Railroad sidiug direct into building; 
Deliveries and transhipments to all Steamship Lines, Railroads, and Merchants in the city and vicinity.
Special facilities for the storage of Canned Goods, Wines and Spirits, Tea and Coffee, Fleur and Grocers' Sundries.

cen to a minimumLowest rates of Insurance. Ratage and deterioration redu
Customs. Storage, Cartage, Transhipping and Delivery of Goods, Insurance and Warehouse Receipts arranged by one company, by one Letter

facturera when dealing with a com nan v of large financial resnonsibilLess worry for merchants and manufacturers when dealing with a company of large financial responsibility. 
For information please communicate with the

TERMINAL WAREHOUSE <6 CARTAGE CO.t LTD.
12-38 Grey Nun Street, MONTREAL

». *•
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Currants
Currants

Currants
GREECE’S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE, 
MINERVA, ATHENA

OUR SPECIALTY is CURRANTS. The best 
growers in Greece—from the best districts in Greece— 
supply us. Our goods are about per pound higher 
in price, and one cent per pound belter in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear—ever think of it? Our travellers will tell you. 
We are the largest dealers in currants in Canada.

W.H.GILLARD & CO.
HAMILTON

Wholesale Grocers Importers of Fine Fruits

Another Car
of our celebrated

“Bargain 
Molasses ”

just to hand in barrels and halves. 

Quality our First Consideration.

LUCAS, STEELE & BRISTOL
Wholesale Crooere,

HAMILTON, ONT.

“ANTITIS PEPPER”
Packed in 2, 4, and 8 oz., 

1 lb. and 7 lb. Tins.The New Pepper

KING OF ALL PEPPERS
Guaranteed absolutely a pure blend

of Finest Peppers
Specially Selected

Carefully Ground. Scientifically Prepared
Write for particulars and samples, to

ANTITIS PEPPER CO.,
Trial Orders Solicited

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen
tatives in the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

The Retail 
Storekeeper

Who is endeavoring to run 
a 20th century store cannot 
afford not to advertise; 
neither can he afford to 
advertise injudiciously.

Successful 
Advertising
flow to Accomplish It

was written especially for 
retail storekeepers by a 

man who has proven himself to be a thorough master of the
subject.

There is not a dealer in Canada to-day using advertising space who 
can afford to be without this valuable work.

Plant this Book in your Business 
and it will Bring Forth Dollars

THE MACLEAN PUBLISHING CO.
MONTREAL TORONTO WINNIPEG

iSL'GT-SSITl
Iaimkhsim;

III VTOMl'i.NI 
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Triangle Brand

. -- .-^'i—

THE CANADIAN GROCER

FALL 1906
Prices in all lines of goods required for Fall and Winter trade are advancing all along the line. The prudent, 

careful, keen buyer is now booking to get in before the advance.
We purchased at the lowest opening prices in all lines. Our travellers have full 

information as to market probabilities and quotations for shipment on arrival of new goods.
Our supplies are all coming by quickest routes, and will arrive as soon as any on 

the market*.

One Quality—the Best
Evaporated Apples, Cases

“ “ Half Casesas aï.ca"“t* ) =1-- .=« »»■!««««
EUeme Figs, |Va I 2Q.lbi l0_ib-i U oz boIe,

“ « 2’s I 14-oz- parchment wrapped strips
Commadre Figs 
Turkish Natural Figs 
Washed Vleena Figs in baskets 
Prunes, all sizes, in 25 and 50-lb. boxes 

“ in 3-lb. cartons

Seeded Muscatels, 12 oz. and 16 oz.
Malaga Raisins, y3-boxes, ' ,-boxes and 1-lb. cartons 
Sultanas. Royal 

" Imperial
Lemon Peel 'Triangle, " turned down boxes and tins 

“ “ "Beaver," candied, boxes
Orange Peel, "Triangle." turned down boxes and tins 

“ “ "Beaver." candied, boxes
Citron Peel, "Triangle." turned down boxes and tins 

“ “ "Beaver." boxes
Cut Mixed Peel, ts-lb. and 1-lb. drums 
Salmon,"Maple Leaf," "Clover Leaf," "Eagle," "Cascade

JAMES TURNER & CO., HAMILTON, ONT.
LIMITED

RIVI NC
Essex Brand
«. 8PEU-6

BUSINESS

»m> pmxgaiii hm »

■ J*»» fek,,,,,.
TSsKtSy

4#( fi $Ii t
Itii »’Üuk ^ni, giîiTpm» ^u«x | mu
I ■

YOU and your CUSTOMER are both getting a bargain when you buy the 
ESSEX BRAND.

YOU will secure good steady PROFITS and your customer absolute 
SATISFACTION.

Our factory is situated in Essex, the BANNER county for Tomatoes, Corn 
and Fruit of every description and we are putting the utmost value into all our 
goods.

We ask you quite confidently for your trial order as we know the (JVAL1TY 
of Essex Brand and are convinced that we will be giving you the BEST on the 
market.

The BEST always pays, especially when, as in this case, it costs no more.

THE ESSEX CANNING AND PRESERVING CO.
8 Wellington St E., TORONTO, Can.

Factory at Eaaex, Ont.
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ALLSPICE, GROWING AND MAKING
One of the Best Known Spices and is Produced Almost Wholly in Jamaica— 

Other Sources—The Pimento Groves a Favorite Resort of Natives— 
ho« ;he Bernes are Harvested and Cured.

To all in the trade the spice common
ly known as "allspice” is very familiar, 
says Ivor Ktheriligton in the Tea and 
Coffee Trade Journal. The name is 
merely a conventional trade term for 
the small, cured berry of the pimento 
tree (Eugenia pimenta) ; and tlie suite 
is so called because of its flavor \e- 
sembling a compound of cloves, cinna
mon and nutmeg. The tree is indigenous 
to South America and the West Indies, 
although it has been introduced into 
Ceylon and other spice-growing coun
tries ; but the West Indian Islands, es
pecially Jamaica, arc the principal place 
of production. In fact, this spice is al
so known to the trade as “Jamaica 
pepper,” though 11 is lar more aromatic, 
having a real llavoi which can hardly be 
accredited to the simply pungent pepper.

Eugenia pimenta is a handsome, .mod
erate-sized trie, reaching at maturity a 
height of about 1U feel, with the glossy, 
dark green leaves of the myrtle family. 
The essential oil of pimento, which gives 
the flavor, is present in the leaves, as in 
some other spice trees, and these when 
crushed and broken give out a strong, 
aromatic scent.

Jamaica the Centre.
Jamaica, as stated, is the centre of 

its cultivation, and one writer in li!)2 
stated that there were nearly lU.UUb 
acres of pimento trees under cultivation 
in the island. If a plantation be near a 
town it usually forms a favorite resort 
for the inhabitants, who love to saunter 
along the “pimento walks.”

There is little cultivation required for 
the plant, and in Jamaica it seems to 
thrive without much attention.

Seed, to be used for sowing, has to 
have the external pulp removed by 
washing, and then dried before it will 
freely germinate ; otherwise the pulp 
dries to a hard outer covering or skin* 
and hinders germination for a long time. 
Hut most of the trees in Jamaica are 
naturally sown m bird droppings.

The Tree and its Berries.
Writing in ( undall’s “Jamaica in 

11)04,” Mr. Roxburgh says :
“In Jamaica, where labor of a kind is 

comparatively cheap, we can gather in 
the spice at a price which allows of con
siderable profit to the grower and yet 
gives the laborer a very fair wage for 
his time. An erroneous idea respecting 
pimento is that it will not grow if 
planted by hand, but must be dropped 
by birds on the giound. The birds cer
tainly are very fond of the ripe berries 
and it is a fact that nearly all our pi
mento trees arc planted in this way, but 
it is a great mistake to suppose that it 
is necessary for the seed first to be 
planted by a bird, for if a ripe seed is 
washed and cleared of the external pulp 
and then planted it grows readily.”

The pimento trees come to a fruiting 
age at about ten years old, but it is an
other six to eight years before it is full 
bearing, and then it lasts for a lengthy 
period of years, giving its crop regular
ly. The flowers are on racemes or in 
small bunches, and when these are fer

tilized the fruit forms small, green ber
ries in bunches. It is interesting to note 
that pimentos are of two kinds, known 
as the male and female trees, the latter 
of which alone bear fruit. It is main
tained by some that the male, or barren, 
trees are useless and not necessary for 
the fertilizing of the blooms on the 
fruiting trees ; but others differ from 
tnis and slate that if the males are cut 
down the yield on the fruiting trees is 
diminished.

Harvesting the Berries.
The berries darken in color as they 

ripen, the green changing to olive brown 
and finally to a shining black. The essen
tial oil giving them their flavor ,is most 
abundant just before they are fully ripe, 
and it is then that they arc harvested. 
The plucking of the bunches of berries is 
done by boys, who climb the tree armed 
with long crooked sticks. They break 
off the small fruiting branches, dropping 
them to the ground, where they are 
gathered in baskets by women and child
ren. The tree is thus pruned by the pro
cess of gathering the berries, and with
out being thus “thrashed” or “broken” 
will not produce abundant crops.

Process of Curing.
The baskets of berries on being 

brought to the factory are spread out 
on cement or paved courts, called the 
barbecue, such as are used for drying 
cacao beans on cacao plantations. Here 
they are exposed to the heat of the sun 
for drying, and are thoroughly dried and 
cured in eight to ten days, being turned 
or raked over each day. No lain must 
touch the drying berries, and they must 
be taken in or protected from dews or 
moisture at night. Wet damages the 
berries, spoiling the bright brown color 
which is the mark of good quality. The 
berries are thoroughly dry when they 
rattle on being shaken, the kernel being 
loosened from its woody shell. They are 
then stored until the whole crop is cured 
when they are passed through a fanning 
machine for clearing out ail dirt, dust, 
twigs, dried leaves, etc.

Average Production.
“The average production of pimento 

in Jamaica,” says Mr. Roxburgh, “is 
about 50,(>UU to 110,000 bags of about 
150 pounds weight per annum for the 
whole island. When sold in the island, 
the price is calculated per 100 pounds, 
and the average price for the past five 
years has been 15s. per 100 pounds. We 
have known pimento during the last 
twenty years as high as 10s. per 100 
pounds, and for a good many years 25s. 
to 2!>s. ruled as the value. Plantation 
pimento will, of course, always fetch a 
higher price than settlers’ produce, ow
ing to the quality being superior—not 
from any fault on the part of the spice 
itself, but from the careless manner of 
curing on the part of the settlers, as a 
rule.”

A very high value was formerly set 
upon pimento berries, probably because 
they were difficult to obtain in Europe. 
The name “pimenta” was given to the
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spice by the old Spanish navigators, who 
thought it resembled in appearance and 
pungent taste the peppers of Spain. It 
was known in Britain in the early part 
of the seventeenth century, for the 
writer Parkinson says it was “being ob
truded for amomum, so that some more 
audacious than wise put it in their com
positions instead of the light,” showing 
that food adulteration is no modern 
trick. Parkinson’s “Amomum” is proba
bly the Cardamom spice. Allspice is now 
a very general ami favorite flavoring 
agent in the l nited States and Europe, 
for it is inexpensive and wholesome.

RAPID TRANSIT DESIRABLE.

Council of Board of Trade Think Trade 
Requires it.

A meeting of the council of the Board 
of Trade, Montreal, was held September 
IJ, E. II. Matheson presiding. A letter 
from one of the members was read, 
which advised application to the Mont
real Street Railway Company to in
crease their surface tracks. The city- 
had grown considerably, and the traffic 
demanded more car lines. The writer 
suggested that it might be a good thing 
for the board to agitate for either ele
vated or underground tracks, or both. 
The council will take the matter up at 
a future meeting.

Notification was received from the 
British Chamber of Commerce, Paris, 
stating that a special Canadian section 
had been arranged with the object of 
lievoting special attention to the 
Franco-Canadian trade. The chamber is 
of the opinion that there is in France a 
splendid field for Canadian manufactures 
and products.

A report was submitted by the dele
gates sent to the Chambers of Commerce 
of the Empire recently held in London. 
Full details of the work done were 
given.

The council decided to send a letter of 
thanks to the Postmaster-General for his 
prompt action in making arrangements 
for an additional mail from Canada to 
the Old Country on Saturdays.

BOILED ‘ ROAST’’ BEEF.
American canned roast beef will con

tinue to lieai the label of “ roast beef” 
m (withstanding the fact that it is really 
boiled beef. This decision was reached 
alter the matter bad been fully con
sidered by President Roosevelt Sen
ator Hopkins, of Illinois, and Thomas 
Wilson, general manager of the Nelson 
Morris Packing Co., of Chicago. The 
method of preparing canned roast beef 
is to parboil the meat fifteen minutes 
and then put it in cans and sulhject it 
to steam beat for three hours. It is of 
particular value to the packers to keep 
the term roast beef, otherwise Austra
lian and South American packers, who 
had copied the method would protit by 
the American packers being forced to 
abandon it. The cans may be labeled 
as roast beef; it must also be stated on 
the label how the contents were prepar
ed and cooked. The decision was en
tirely satisfactory to the paeke’s.
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BRIGHT TALK ON THE WINDOW
A Feature of Window that May be Made Profitable—Get Thinking About the 

Store Window—Interior of a Halifax Store—Some Ideas 
on Store Ventilation.

hast week the subject of window eards 
was broached in this page. Here are 
some ideas compiled by an American 
editor:

Show capdSSw—the windows and plac
ards injjfe windows and thionghont the

have the people leading your ads you 
are in a fair way to get part of theik 
business.

In (lie days of old Rameses, king of 
Egypt the grocers and saloonkeepers 
used a sign something like this:

dignified and progressive in gentility. 
Note these two:

“Pay for it Now, and You (let it. and 
So He We."

“Thank You; We Knew You Would 
Not Ask For Trust.”

Here are a few more that will attract 
a little attention and cause a little 
laugh, if nothing more.

“Trust Makes Enemies— We are 
Looking for Friends.”

A salt innkeeper in a Massachusetts 
town places a large card bearing the

«• ->
U.t 1»

Looking at the accompanying illus
tration the reader is in the store of (’. 
E. Cheat & Co., Halifax, N.S., and thou
sands of Canadian Grocer readers will he 
hundreds of miles from home. This 
rapid transit of the imagination via the 
optic neive is neither unpleasant nor 
unprofitchle. “As far as the east is 
fiom the west,” said the Psalmist, whose 
■knowledge of distance was limited to 
Bible geography; what would he have

IN A HALIFAX GROCERY.

said hail he been a Canadian f Hut the 
enchantment i f distance is for the pur
pose of reproducing this picture. Choat 
& Co. are hustling grocers of the pro
gressive ty|ie. A little while ago they 
renovated their store throughout, put in 
hardwood Homs, metal ceilings, new 
counters with pivotal bin and silent 
salesman front. “Our stall' now num
bers eight.” said a member of the firm to 
a Grocer representative recently, “and 
we are kept busy all the time.” The

business of the firm has increased and is 
increasing \cry rapidly.

If giocers looking at this picture have 
a suggestion of a better arrangement of 
the stock, or part of it, they could in- 
crea-e the value of the illustration to 
the owners ol the store and the readers 
ol The Grocer by wi itiiiir and telling the 
editor about it. If groceis could often- 
er look into other stores it ought to tend 
stri ugly to improve the standard of their 
store keeping.

store may be made attractive and use
ful. Where the merchant has a sense 
of the witty, combined with busilics^ 
tact, lie may make these cards and plac
ards very bright and excite more or less 
curiosity as to what he will do next 

“Ten Hollar To:m,” of Cliiea'n, is 
the most expert card merchant in the 
business. When the daily procession 
passes Tom’s windows, the crowds stop 
and read its latest signs. When you

“To Trust To Bust—No Trust-No 
Bust.”

Saloon men adopted from this the 
holder document:
“To Trust To Bust—To Bust is llell— 
No Trust No Bust—No Bust No Hell.”

Occasionally this somewhat profane 
placard appealed:

” In God we Trust—All Others Cash.” 
In modern times the cards are more
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following in his window every Saturday 
night :

“Gel li To-Night. Hoys We Must 
Close To-Morrow.”

A barber across the way. evidently 
favorably impressed with the liipior 
store rani, places this one in his window 
each Saturday night:

“Belter have a shave to-night. Boys.
(Continued on page -ti.)



EDITORIAL The Canadian Grocer

KgflHjHp]
Established - - • 1886

Thc MacLean Publishing Co.
Limited

JOHN BAYNE MACLEAN President
Publishers of Trade Newspapers which circulate in 
the Provinces ot British Columbia. Alberta, Saskat
chewan. Manitoba, Ontario, Quebec, Nova Scotia, 
New Brunswick, P.E. Island, Newfoundland and 
abroad.

CANADA-
Montrbal - - - 283 McGill Street

Telephone Main 12Ô5 
Toronto - - - - 10 Front Street East

Telephone Main 3701 
Winnipeg - - • 611 Union Bank Bldg.

Telephone 3726 
F. R. Munro

Vancouver - Geo. S. B. Perry
St. John, N.B. . 7 Market Whart

J. Hunter White
GREAT BRITAIN—

London .... 88 Fleet Street, E.C.
Telephone Central 12960 

J. Meredith McKim 
Manchester - - - - 92 Market Street

H. S. Ashburner
FRANCE-

Paris - Agence Havas, 8 Place de la Bourse

SWITZERLAND—
Zurich ..... Louis Wolf 

Orell Fussli & Co.
Subscription, Canada and United States, - $2.00 
Great Britain 8s. 6d., elsewhere - - 12s.

Published every Friday.

C*bl. Address { Adscript Canada*.'

NEW ADVERTISERS.
English Embrocation Co., Montreal. 
Halifax Cold Storage Co., Halifax, N.S. 
Thorne, Hy & Co., Ltd., Leeds, Eng.

A BUSINESS MAN FOR MAYOR.
In the attitude oi the fire insurance 

companies towards the acceptance of 
risks in Winnipeg the citizens of the 
western metropolis have a practical ex
ample of the results that are sure to 
follow when the direction of thc affairs 
of a great and growing city is entrust
ed to a number of professional politi
cians. Thc fire insurance companies arc 
afraid of Winnipeg risks because of the 
inadequate water supply and thc water 
supply is not what it should be for thc 
simple reason that the men in charge of 
tlie civic administration were not big 
enough to plan for the future. For 
years the leading business men of 
Winnipeg have shirked their civic re
sponsibilities. When pressed to stand 
for election to the city council they 
have answered that they could not 
spare thc time, and, as a result, the 
control of affairs lias fallen into incom
petent hands. The civic administration 
for years has been marked by vacilla
tion, hesitation and unnecessary delay, 
with the result that the extension to 
the various public services has not kept 
pace with the rapid growth of the city. 
The inadequate water works system is 

»

not the only example of the inability of 
the council to realize the necessity of 
providing for the future and, in a word, 
the civic administration has been one 
of blundering incapacity. Affairs have 
been badly muddled.-

Now the management of the affairs of 
the most rapidly growing city in Van 
ada is a task that requires trained 
ability of the highest kind. The posi
tion is no sinecure, it demands a busi
ness man of proved ability, tried in
tegrity and indomitable energy and re
source. Happily the citizens of Winni
peg seem to realize this truth at last.

In the present civic crisis the citizens 
in general are turning to J. H. Ash
down, and on all sides is heard the re
mark that if only Mr. Ashdown were 
mayor a thorough civic housecleaning 
might be expected and a broad progres
sive businesslike administration would 
undoubtedly be inaugurated. A nan 
of broad outlook and proved business 
ability of the highest type, Mr. Ash
down is undoubtedly the man whom the 
people of Winnipeg desire to “honor,” 
and whose assistance is required at the 
present juncture.

Will Mr. Ash’down consent to be a 
candidate ? We do not know. He is 
not the class of man who seeks popu
larity or who desires public office, and 
to be mayor of Winnipeg would neces
sarily involve great personal and finan
cial sacrifice on his part. But Mr. Ash
down has always shown himself a pub
lic spirited citizen—witness his effective 
work on the Transportation Commis
sion and on the Water Commission—and 
it may be that if he is shown convinc
ingly that his fellow citizens want him 
for mayor, and that it is essential that 
some one should inaugurate a business
like administration of the affairs of 
Winnipeg—it may be that he will con
sent. to make the big sacrifice that the 
acceptance of the position would in
volve. Winnipeg needs the services of 
Mr. Ashdown, and it is to be hoped 
that she will succeed in convincing him 
of thc fact.

COMING TO THE FRONT.
Canada is rapidly coming to the fore 

among thc nations of thc world. Thc 
<tay has passed when those upon the 
other side of the water on hearing of 
Canada conjure up in their minds pic
tures of a savage country, populated hy 
people who are scarcely civilized. Rather 
does the name bring before them a 
country which gives promise of develop
ing into one of the greatest of nations. 
The mention of the name to a business 
man arrests his attention. Never before 
has this country been given as much at
tention. As a convincing proof of the 
interest taken in the Dominion by busi
ness men of other countries, it is but 
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necessary to look up the trade inquiries 
from abroad received by the Department 
of Trade and Commerce at Ottawa. That 
department is in receipt of an average 
of one thousand inquiries a month from 
business men in Great Britain and else
where. When this is considered — over 
thirty inquiries a day—and compared 
with the number of inquiries received a 
few years ago, some eight or ten a 
week, the growing interest displayed in 
Canada is at once manifest. Up to the 
end of August this year there have been 
received over eight thousand inquiries, 
as compared with three thousand during 
the same period last year. And it must 
be remembered that these inquiries re
ceive the best attention of the Govern
ment, which encourages them. Quite 
frequently the inquiries are for agents 
wanted, and result in the appointment 
of a Canadian representative. Again, 
some foreign firm wishes to hear front 
houses in Canada desirous of placing 
their goods on certain foreign markets 
as yet uncovered by them. These are 
only instances known to every merchant, 
but the volume of such inquiries cannot 
but show that the Dominion of Canada 
is rapidly acquiring an enviable place 
among the commercial countries of the 
universe. Her wonderful growth, par
ticularly in the west, is attracting the 
attention of the world. Her commercial 
development this past few years has 
been astonishing, compelling outsiders 
to sit up and take notice. Business men 
are beginning to see in Canada a coun
try possessing apparently unlimited pos
sibilities in a commercial way, and are 
anxious to get in on the ground floor, 
as it were, to share in the general pros
perity.

FISH AND GAME PROTECTION.
A valuable and public spirited work is 

being done for all sections of the coni 
munity by thc Ontario Fish and Game 
Protective Association, of which Mr. A. 
Kelly Evans, of Toronto, is the ener
getic secretary. To the hardware and 
grocery trades, however, the work is of 
particular interest, and where local as
sociations are formed merchants can 
well afford to help along the movement 
to the extent of active membership at 
least. The platform of the association 
deals with many important interests 
and is worthy of considerable study.

(a) . That game, fish and game, 
Ihiough tlie attraction they form to 
tourists are a most valuable financial 
asset to the province and that therefore 
their protection should be encouraged.

(b) . That the food fish in our waters 
should he conserved and regulated tor 
the good of thc masses of the people and 
not wasted or used for the benefit of one 
small class of the community.

(c) . That certain game birds and song



The Canadian Grocer EDITORIAL

nml insectivorous bit ils aie an immense
ly valuable frieml to the farmer in des
troying harmful insects, weed seeds, ro
dents, etc., and the lack of knowledge 
by the public on such subjects should lie 
combatted steadily,

(d) . That the wild lands of the prov
ince suitable In garni* and the waters 
suitable to game fish should be ever kept 
the property of the public and that the 
association must always endeavor to pre
vent the acquisition by individuals or 
groups of individuals of large tracts 
of teiritory for the purposes of forming 
private game preserves.

(e) . That the association should have 
no connection with |xilitics or any poli
tical party.

Canada is favored in having splendid 
hunting grounds and fishing waters, and 
by wise regulation the supply of game 
and fish can be kept up and the tourist 
trade developed to a much greater ex
tent that at present. In this tourist 
trade there is profit not only for the 
supply merchants in the larger cities, 
but also for the local merchants in the 
lake districts. One Toronto grocer 
issues an extensive catalogue and makes 
a large annual profit on its trade with 
campers, hunters and fishermen, while 
several Toronto handware and sporting 
goods dealers find their trade in fishing 
tackle and shooting materials one of 
the best paying branches of their trade.

The development and perpetuation of 
fish anti game means an increased popu 
lation in the Summer resorts and re
mote districts where sport is most 
easily found. This means an increased 
consumption of canned goods,' cereals 
and other foodstuffs, as well as addi
tional hardware for the cabins and 
cottages erected. Extra labor will be* 
required to erect these buildings and 
manufacture canoes, boats and launches 
for use in the rivers and lakes. Even 
the farmers will benefit by the increased 
demand for the products of the farms 
and factories.

The proper regulation of the taking of 
food fish in our lakes by fishermen and 
fishing companies also has its interest
ing possibilities, and the association 
does well by including under its pro
tective wing commercial fish and useful 
birds. Much educational work is pos
sible pointing out the dangers of de
stroying such valuable friends of man
kind, and the information given on these 
subjects in our public schools might be 
extended considerably to the advantage 
of both students and parents.

In declaring for non-political action 
and in favor of conserving the public 
domain the association protects itself 
against being used by political wire
pullers, in addition to maintaining a 
principle which will win the apprecia
tion of all citizens desiring to see Can
ada continue, as it now is, one of the 
happiest spots in which to enjoy life to 
be found on the world’s map.

BANK SOUNDS A WARNING.
A period of prosperity such as has 

been experienced in Canada for some 
years past is not an unmixed blessing 
That is to say, while it affords wonder
ful opportunities for betterment to men 
iif shrewdness and foresight, it also in
creases the temptation to spend pro
digally money which is easily made. Go
ing a step farther, it also creates an in
clination to assume financial responsi
bilities, to borrow money in unusual 
amounts, because prospects for meet
ing these obligations a|ipcar to be good.

•A mania for speculation is another 
circumstance attending “good times.” 
In the Great West this has been carried 
almost to an extreme in these days of 
rapidly advancing land values. Mer
chants frequently complain that far
mers instead of using the proceeds of a 
season’s harvest to reduce their liabili
ties, sink them in land speculations, 
buoyed up by the hope that theyi wipl 
quickly realize large profits.

Similar conditions prevail in the east. 
Expansion is everywhere the watchword. 
Those who cannot enlarge their capacity 
on their own resources have found the 
banks competing with each other to sup
ply the necessary money, and debts have 
been incurred which would cripple many 
of these expansionists should the 
“growing time” receive a sudden check.

Under the circumstances, a memoran
dum which was recently sent out to 
branch managers by the general manager 
of a leading Canadian bank will be of 
considerable interest and we feel justi
fied in repeating it, tor the benefit of our 
readers.

This well-known financier speaks as
follows :

“Now that the time is drawing near 
for the harvests of Ontario to lie mar
keted, I consider it an op|mrtune time 
to draw your serious attention to the 
existing conditions of business in all 
its branches throughout Ontario, and 
to impress upon you the fact that the 
management of this institution insists 
that you exercise the utmost caution in 
the granting of credits, and unceasing 
watchfulness over credits already grant
ed, during this period of what might be 
termed a ‘revel of prosperity.’ Mer
chants. manufacturers, rattle buyers, 
grain merchants, and, in fact, all classes 
of the commercial community are appar
ently straining at the leash of credit 
and it is the duty of every hanker, not 
only to his bank, but to the country at 
large, to judiciously control this finan
cial impetuosity. I would have you 
isee that as far as possible the returns 
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for all goods maiketed this Winter go 
to reduce your customers’ existing lia
bilities, urging on them to ‘put their 
■house in order' while this jieriod of rich 
production lasts, and to exercise economy 
■in order to start with greatly lessened 
liabilities next Spring, in case bad har
vests should be Canada’s lot next Fall.”

EDITORIAL NOTES.
The coming Spanish olive crop is re

ported by U. S. Consul Bartleman, at 
Seville, to lie in excellent condition, 
with prospects for a good average har
vest.

• • •

There is talk of the West Indian 
sugar planters establishing a refinery of 
their own in Canada, because they think 
the present refiners deprive them of the 
benefits of the tariff preference.

Technical education for clerks and as
sistants in the grocery and provision 
trades is making rapid headway in Eng
land. It is carried on largely by local 
societies in the various towns and cities. 
The Manchester and Salford Society has 
been going two years and the classes 
have been attended by 400 students. One 
of the founders of this society, W. P. 
Itowman, has donated a prize of £500 to 
he competed for throughout England two 
years hence. The prize will be given in 
the form of a thoroughly equipped gro
cery store.

• . •
Canada’s sales of food stuffs to Great 

Britain last fiscal year were pretty sat
isfactory. The quantity of bacon de
creased because of the scarcity of raw 
material. Following are two years’ fig
ures :

1905 190ti
Cheese ......  $20,194,211 $34,800,90*
Butter ...... 5,568,999 6,802,008
Bacon ...... 12.UO.817 11,568,619
Canned meats. .. 8,525,250 1,349,880
Wheat, bushels.. 11,280,107 36,027,692
Cattle ............... 11,079,065
Eggs ................. 660,610 418,463

In addition to the Brazil Government’s 
valorization law to control the price of 
coffee, it is said the railroad interests 
of the State of Sao I’aulo, the largest 
coffee producing state of the republic, 
have got together and decided to so 
regulate traffic, as to limit deliveries at 
the seaboard to exceed 1,000,000 bags 
a month. The coffee market, how
ever, seems to rely more upon the as
surance of Lord Rothschild that money 
for the $75,000,000 loan to carry valor
ization into effect will not be forthcom
ing.

■
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HERE AND THERE WITH THE TRADE
Happenings Among Foodstuff Dealers From the Atlantic to the Pacific—News 

of Your Brother Grocer in all the Provinces.

BRIGHT TALK ON THE WINDOW.
(Concluded from page 2.1.)

Then You'll Look Like Somebody on 
Sunday. ”

In a butcher shop the owner displays 
this sign:
“You Save Money Here. You’ll He 

Out If You Don’t Come In. You’ll He 
Jn if You Trade With Vs.”

A fish dealer has this sign in his win
dow :

“Our Fish aie Weighed Without the 
Seales.”

A grocer in a Connecticut town, hav
ing been visited by thieves three times 
within a month, placed this sign in one 
of his windows where the light showed 
it up clearly:

“There Is NO MONEY IN The Safe 
or Register, l'lease 1)0 NOT Hreak 
The Doors or Windows As They Cost 
Money. If You Must (let In. Call Fi r 
The Key at 10 L street, It Is Yours 
For The Asking-.”

SILENT SALESMEN.
The vital principle of successful re

tailing is to “show tile goods.” It has 
keen frequently said that “goods well 
dis) laved are half sold.” The negative 
< f this would be, “goods poorly display
ed will not sell well.”

With the passage of the years the 
necessity for the display of merchandise, 
recognized with each succeeding day, 
has led men into the manufacture of 
store fixtures as a business, thus dis
placing tin- carpenter, who was about 
the only maker of fixtures counters, 
.-hchirg. cl<-. in the years that ha\l- 
gnne.

It matters not in what line of mer
chandising you are engaged, it is 
ncevssaiy to show the goods.

When a shopper goes to the city or 
country retail store the goods must he 
placed where they may be examined.

Goods frequently sell themselves and 
the high grade modern fixtures that 
display an article to such advantage 
that the passerby stops to. examine it 
and perhaps, as frequently happens, to 
enter the establishment and purchase 
the article, is an inexpensive, silent and 
\et aggressive salesman, working over- 
hours unci "ainingty for the estab
lishment.

With a steady advance in the art of 
merchandising the retailer has come to 
recognize the show windows as the very 
best “fixtures” to show goods to the 
passing throngs. Salesmen cannot ex
ert their art in disposing of merchandise 
until the “prospect” enters the store. 
The window is a coaxer of trade, it is a 
begetter of business. And the up-to- 
date merchant uses it to the utmost.

The decoration of the show window 
has brought out the art of the maker of 
fixtures for this department, just as 
the necessity for the display of certain 
lines inside the establishment has given 
him ideas and suggestions for interior 
fixtures.—Commercial Bulletin and N: 
W. Trade.

T. Kinnear, Toronto, was in Peter- 
horn last week.

Colgan & Wilson, grocers, Dundalk, 
Out., have gone out of business.

A cold storage plant for the halibut 
fisheries is about to be established at 
Nanaimo, B.C.

Williams & Purcell, Seaforth, Ont., 
sucerssois to B. B. Gunn, aie preparing 
for a big Fall trade.

Boyd, llickling & Co.. Flesherton, 
Out., are dissolving partnership. Mr. 
Boyd will ei nliniie the business.

Armand Chaput, ol L. Chaput, Fils àa 
t ie, Mi ntli al, was last week on a busi
ness trip to Quebec and district.

Durham, Out., is enjoying a boom. The 
C.P.H. is building east to Teeswater and 
west to Preston to connect up their lines.

IjCW Walsh, with John Welsh, St. 
Mary’s, Out., took in the Toronto Ex
hibition and got as much of it under his 
hat as most of them.

F. S. and Mrs. Ford. Mitehell, Ont., 
were in Ti u nto at the recent millinery 
openings. They didn’t neglect the whole
sale gnu-ers either.

Ed. Walsh, of Walsh Bins., Stratford, 
tint., and his nephew, Sandy Walsh, 
were in Toronto. Exhibition week anil 
saw tie wholesale trade.

.1. Paltisi n. Fergus, was in Toronto 
Exhibition week and saw most of his 
wholesale friends. Everybody, they say, 
is always glad to see “Jimmy.”

W. T. Stenherg, formerly a grocer in 
London, now a traveler for Mitvell & 
Co., manufacturers of grocers’ sundries, 
Toronto, was in Toronto on Saturday.

Kennedy Bros., Georgetown, Out., 
are building a new block adjoining their 
piemises. It will be occupied by the 
Bank of Commerce.

W. R. Smith, of Seaforth, Out., suc
cessor lo the late A. Young, says trade 
with him is very good and the outlook 
for the Fall is satisfactory.

R. Robertson is the latest addition to 
the traveling staff of T. Kinnear & Co., 
wholesale grocers, Toronto. I lis terri
tory will he the North Shore.

Couch & Schneider, Mitchell, Ont., 
have been making extensive preparations 
for the Fair. They know what is good 
for the community and push it along.

Norman Gates, Galt. Out., was married 
i li Labor Day to a lady of St. Cather
ines. They havjj^witnrneiL from their 
wedding (rjpr'aud Vonn/in is again at 
work.

Jim. MeEachren, Inglewood, after a 
few days visiting in Toronto and Hamil
ton is concluding two or three weeks’ 
holidays on the shore of Lake Simcoe, 
near Beaverton, Ont.

A. E. Wenger, Ayton, Out., is putting 
a new glass front into his store and 
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making other improvements. When the 
work is eon pleted the store will be one 
of the finest in Northwestern Ontario.

R. E. A. Stinson, Moorelield, (hit., has 
been in Toronto making purchases for 
his Fall trade, which promises to lie bet
ter than ever.

The Jamieson Confectionery Co., Galt, 
Out., have leeently purchased the whole
sale. retail and manufacturing business 
of Campbell & Spittal. Extensive im
provements are being carried out.

W. Biggar, formerly with MeFarlnne, 
Stafford & Co., Markdale, Out., is open 
ing a grocery of his own in that thriv
ing village. Mr. Biggar is enterprising 
and pri giessive and is sure to succeed.

A Kingston, Ont., despatch states 
celery-growers’ report that the crop this 
year has been greatly damaged by 
blight. It has been in evidence for two 
years. One grower stilted he would not 
sell $20 worth out of 7,000 plants.

Peter Amleison’s marvellous ten store, 
Guelph, Out., is leputed among travelers 
lo he one of the nicest stores in Western 
Ontario, and .Yr. Anderson has the re
putation-one of the Cp-to-Diites; any
way he keeps his store ill line shape.

M. McCollum, Brampton, Ont., 
while in Toronto recently is re|Hirted 
lo have ordered a size larger hat. It’s 
like this : They have a girl of live, hut 
the first lioy arrived lately, lie’s a dan
dy, and if any one doubts it ask his pa. 
Charlie is very convincing on the sull
ied.

\V. R. Cole, Mitchell, Out, is a star 
I owlvr ami is delighted at the success 
that has attended the Mit-hellites this 
season. They wi n several trophies ami 
were one of the few clubs to bold their 
own against the gentlemen fro n the Old 
Country.

A. I). Kirby and W. H. Wherry, De
troit, and W. Bong, Dr. James Sampson 
and A. H. Clarke, Windsor, have been 
incorporated as the San Diego Fruit Co. 
with share capital of $150,00(1. The 
head office of the company will lie at 
Windsor.

Albert Ahrens & Co.. Chicago, are re
ceiving from three to six eats of Cana
dian turnips per day, and will continue 
until the season is over. Mr. Ahrens 
says the stock is very fine this year, ami 
meets with a ready sale.—Fruitman’s 
Guide.

Aid. W. H. McClarty. a lending gro
cer of Owen Sound. Out., is one of the 
busiest men in the trade. Last wee!;, 
•when seen, he hadn’t time to talk he 
was so taken up with haloing to m ike 
the Owen Sound Exhibition bigger and 
better than ever. Tt was lie got the |ier- 
forming elephants that were the chief 
attraction before the grand stand at 
Toronto. The gioeer alderman knows a 
good thing when he sees it, sure ’nough.

(Additional notes on page 45.)
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CENTRAL CANADA EXHIBITION
Great Fair at Ottawa—Some Needed Improvements—Large Attendance and 

Many Interesting Exhibits—Management are After the 
Dominion Fair Grant for Next Year.

The Inhibition of the Central Canada 
Fair Association held at Ottawa, Sept. 7 
to 15, closed its doors upon the best 
attendance since its organization. A 
number of new and large buildings had 
been erected, notably the new Dairy 
liuilding and the auditorium, the latter 
no doubt the largest and best arranged 
public edifice of its kind in Canada. 
While the Exhibition directors are to be 
commended upon the improvements in 
I heir latest buildings they are certainly 
open to censure for neglecting the 
giounds proper. The Fair has gone be
yond village and township shows aud it 
ia high time that the management paid 
attention to laying out the grounds ip 
proper roadways, sidewalks and paths. 
Another, and still more chilling sight is 
I he patehed-up, ungainly and ugly grand- 
stand. Such a monstrosity might well 
lie made the sport of a charitable lion- 
lire some night with Chief Prévost and 
his brigade on hand to protect the other 
buildings. On the other hand the fine 
Main Building is a credit to the asso
ciation, barring the inefficient ventila
tion. This was a complaint on the part 
of nearly every exhibitor and must be 
remedied in the future. There are ample 
opportunities, with the lovely park and 
canal hank and pond, at hand for mak
ing the Fair grounds an ideal show spot. 
The management as; ire for the Dominion 
Fair grant of 1907.

cess of those of previous years and on 
the whole were most satisfactory and 
front an educational point of view, high
ly instructive. A process building is

canal have outlived their usefulness. The 
attendance was large and Secretary E. 
McMahon and Treasurer T. Cameron 
Bate were busy officials throughout the 
Exhibition. To these gentlemen The 
Grocer representative is indebted for 
many kindnesses. Next year, it was 
stated, the public would find many im
provements and as the Central Canada 
Exhibition is an established event and 
an annual outing for the whole of Eas

Central Canada Exhibition, Ottawa—Comfort Soap.

As regards the exhibits proper, the 
immlier shown was given out as in ex

Central Canada Exhibition," Ottawa—Battle Creek Health Food Co.

tern and Central Canada, the greatest 
encouragement should lie given to these 
gentlemen, the president and diiectors, 
in their iflmls to make the Ottawa Fair 
the Mecca for all Canada.

Pugsley, Dingman & Co., Toronto.
Pugsley, Dingman & Co., Toronto, pro

prietor» of Comfort Soap, have had 
many and handsome exhibits at Can
ada's leading Exhibitions, lint the one 
at the Central Canada Fair in Ottawa 
tl(id year will stand out as a rare 
achievement of artistic arrangement ami 
effective advvirising. A glance at the 
photo will show the excellent |M>sirion of 
the display, the huge liar of Comfort 
Soap in the centre, the guessing of the 
weight of which was attempted by thou
sands every day. And tae effort to gauge 
the weight of the monster rake was 
worthy the thought of all as the five 
handsome premiums for the w inneis were 
valuable enough to make the short- 
weight guessers en\ ious. The cottage in 
the centre in bright and cheerful colors 
and draperies wr.a hung with an ai ray 
of the handsome premium pictures that 
go to savers of Comfort Soap wrapiiera. 
As at the Sherbrooke Fair, visitors 
brought thousands of wrappers for re
demption of pictures. silverware, 
jewelry and useful household articles. 
F. 1). Cockbnrn, Montreal repicscnta- 
tive, assisted by the two Eastern On
tario and Ottawa representatives, the

also a necessity, as the wiml-tossed, un
protected sheds along the banks of the
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Central Canada Exhibition, Ottawa—Motard, Fils & Senecal. Central Canada Exhibition, Ottawa—Melagama Tea.

Motard, Fils & Senecal, Montreal.
The exhibit of Mote id, Fils & Senecal, 

Montreal, located in the Main Building, 
drew to itself the attention of visitors 
in a manner that should prove advan
tageous to the company. Its singularity 
consisted in being the only exhibit of 
the famous wine of the Trappist Fathers 
of Oka, P.Q., known as “Vin Phosphate 
au Quinquina.” This tonic wine, for 
which Motard, Fils & Senecal are sole 
agents throughout the world, is coming 
rapidly to the front as an almost indis
pensable article to sufferers from anae
mia, asthma, rheumatism and stomach 
troubles. Its endorsation by leading 
physicians places it at once in the cate
gory of indispensable tonics, and the 
grocery and wine merchants will find it 
to their advantage to recommend and 
sell it. Messrs. Motard, Fils & Senecal

latter of whom being the designer of 
the booth, worked like the proverbial 
beaver to keep up with the inquiries 
for premiums, guessing slqis, while a 
number of most satisfactory orders were 
secured from visiting merchants. That 
“Comfort Soap was all right” was evi
dent on all sides, and the entire dis
play in its conception ami artistic ar
rangement well deserved the Exhibition 
Association’s diploma for the best design 
and exhibit in the class.

Battle Creek Health Food.
Near lhe eastern entrance of the 

Main Building the exhibit of the pro
ducts of the Battle Creek Health Food 
XV, Limited. Canadian factory. London, 
Out., was one of the most striking, al - 
tractive and best patronized booths. Tile 
arrangement was one that brought out 

R'Jsj 'i* foods, Life

9F.P

ducts, are especially prepared as a food 
for invalids, dyspeptics and infants, and 
eaten with cream or fruit juices, make a 
unique and healthful diet. Granola is 
a health food pure and simple, and is a 
mixture of the most nutritive grains, 
thoroughly worked, dextrin! zed and 
granulated, and its introduction by the 
Battle Creek Health Food Co., Limited, 
has received the praise of the most em
inent physicians and nerve specialists. 
Put up in 1-11). cartons to retail at 15e., 
it is a line that should interest profitably 
every grocer. In their search for healthy 
articles of diet, the Battle Creek Health 
Food Co., Limited, have not hesitated to 
ut tuck the drinking customs of the pub
lic and after a thirty years’ close study 
of the effect of tea and coffee drinking 
on the human system, have secured in 
their caramel cereal coffee a substitute

Chips, flranose Flakes, Grauose Bis
cuits, Granola and Caramel cereal coffee. 
These foods, so extensively advertised 
throughout tlie United States and Can
ada, have received the most favorable 
consideration on the part of the con
sumer, and the grocery trade of Canada 
is extending its support to them ill a 
manner that is not only profitable to 
itself hut also a reflection of the con
sumers’ appreciation. Life Chips, a 
blend of the choicest white Winter 
wheat toasted and mixed with best qual
ity of malt, contains body and brain- 
building elements, and as a breakfast 
food is a necessity to every well con
ducted household. Served with cream 
and sugar by the young lady demonstra
tors, it elicited highly commendatory re
mains. Granose Flakes and Granose 
Biscuits, two dainty, flaky wheat pro-

for the nerve-racking tea leaf and cof
fee bean. It is a purely cereal prepara
tion of different grains producing a very 
fragrant, flavory and rich beverage, hav
ing the appearance and general charac
teristics of coffee without its deleterious 
effects on the body and brain.

The exhibit was designed by and was 
under the direct personal supervision of 
E. A. Shoebotham, the representative of 
the Battle Creek Health Food Co. He was 
assisted by Mrs. Taylor, the company’s 
head demonstrator, and a staff of three 
young ladies, whose training assisted in 
placing the qualities of the various pro
ducts appreciatively before visitors. The 
leading grocers of Canada can make no 
mistake in placing these excellent foods 
on sale. Same are obtainable from the 
leading grocery jobbers from Halifax 
to Vancouver.

also displayed the famous Fournier & 
Co. Brandy (V. Fournier & Co., Cognac, 
France) whose reputation is world-wide, 
it I icing a celebrated medicinal brandy 
and possessing properties that appeal 
to every connoisseur and epicure. Since 
the introduction of this cognac by Mo
tard, Fils & Senecal, the demand has 
increased in a remarkable degree, the 
trade judging it to he of especial merit 
and favor. Orders for both the Vin 
Quinquina and Fournier cognac art- 
shipped from the Montreal warehouses 
of Motard, Fils & Senecal, ft Place 
Royale. The American agency for Vin 
Phosphate au Quinquina is at Rouse’s 
Point, N.Y., from which point the wine 
has been introduced and placed on sale 
in Boston, New York, Providence, Wor
cester, Springfield and other Eastern 
States business centres. Inquiries from
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American merchants will receive atten 
n if addressed to Rouse's Point, N.Y

Dairy Building, occupied a prominent 
position, being located at the right hand 
side of the main entrance. The display 
of the company’s products was splen
didly arranged and showed in an ef
fective maimer the maple sugar confec
tions, maple sugar syrups, etc. The put
ting up of maple products in this way en
sures livgenic conditions that njipeal to

L. H. Packard & Co., Toronto
Near the eastern entrance of the 
,in Building, in the large central aisle, 
> located tlie booth of L. II. Packard 
Co., limited, Montreal, whose shoe 
i-lies and slide dressings have been

Central Canada Exhibition, Ottawa—L. H. Packard & Co.

long on the Canadian market as to 
heroine a household word. The land is 
revered with Packard’s shoe shining
• lands and particularly in large cities is 
ii evident that people use Packard’s 
sine dressings. The booth, which was

charge of James William Strike, 
.clvrrlising manager, and 11. Walter 
li.dy, representing the company between 
ij i live and Winnipeg, and well did they 

, ii must rat e the quality of their Blaek- 
1Tan-0 and Flench glycerine. With 
Muir selling privileges ihe demand for
■ ack-0 was remarkable, and although 

i,|ile stock was thought to have
inn provided, it was fourni necessary 
in «iie for more supplies. Packard’s 
■■in* dressings are growing into greater 
*"ior day by day and as only the very 
I ■ .it materials are used in their manu- 

" lure an absolutely safe polish is al- 
a.vs guaranteed. “The grocery trade 

! find Black-0 a winning 10c. shoe 
ish,” said Mr. Strike. “The only 

• ••■title seems to be that we cannot keep 
i with our orders, despite the fact 

dun I,. II. Packard & Co. have to-day 
'I ' largest ami best equipped shoe dress- 

ami polish plant in Candida.’’
Canada Maple Exchange, Montreal.
Vs usual at Dominion and Provincial 

i liihitions, the Canada Maple Ex-
■ muge, Montreal, exhibit was one of 
H" must striking. At this Fair, the
• liihit, which was located in the new

the consumer. In addition lo the maple 
cream chocolates, maple cream frosting 
cremo, etc., the Canada Maple Exchange 
have received ali ETAOIN 8HRDLU h 
have secured the sole control of the out

er. The cheaper grades of maple syrup 
are guaranteed to be made from pure 
Beauee County sugar and the fact that 
the demand for same is growing rapidly 
is an evidence of their good qualities. 
The brands of the Canada Maple Ex
change have obtained a reputation that 
extends not only through Canada, but 
also in England, South Africa and other 

. foreign countries. The booth at the 
Ottawa Fair was designed and arranged 
by Mr. Ilanam, local representative, and 
with the assistance of several sales
ladies a large business was done.

Minto Bros., Toronto.
The only exhibit of tea at the Canada 

Central Fair was that of Minto Bros.* 
“Melagama.” The booth in the centre 
aisle of the Main Building xfas one so 
unique and strikingly attractive that it 
in itself drew to it constant crowds. 
Aside from the booth effect the sampling 
of Melagama tea was an event to every 
lady visitor ami houseketqier attending 
the Fair, ami the merits of the tea were 
appraised at high value. One of the 
features of the Imotli, ami a splendid 
idea, was the lady fortune teller, clad 
in a blight Mother lluhhard costume let
tered with the legend “Melagama tea.” 
Many a fortune she was called upon to 
decide with the lingering tea leaves, the 
greatest fortune to all being that the 
drinking of Melagama tea was essential 
to succès.-, ami health ami happiness. The 
reception that Melagama tea has met in 
Ottawa and Ihe Valley towns must lie 
Haltering and satisfacuny to Messrs. 
Minto Bros., and F. ,1. White, pro
prietor, whom The drover met during 
the week, expressed himself meet iqi- 
timisticaliy as to the future prospects 
in Eastern Canada. W. Men, re
présentât ive, and who designed and plan
ned the booth ami campaign during the 
Fair, was most assiduous in his efforts 
to show the public the good tea that 
Melagama is. It is a feather in his cap

Central Canada Exhibition, Ottawa—Canada Maple Exchange.

put of the Quebec Maple Co., whose pro
ducts number, among others, the 
“Habitant” brand of Huaiice County 
maple syrup. Many dealeis have a de
mand for a cheap line of syrup, and the 
Canada Maple Exchange is in a position 
to supply their requirements in a man
ner to satisfy every dealer and cunsum-

29

that his booth was awarded the diploma 
for best display and design. Assisted 
by Mrs. Brown, chief demonstrator, amt 
two young ladies, lie gave to visitors lo 
the Fair the closest attention. That pro
fitable results will follow is a foregone 
conclusion, (loud work with good goods 
always wins out.



The Canadian Grocer. CLASSIFIED LIST OF ADVERTISEMENTS.
baking Powder-

Giliett, E.W., Co., Toronto.
McLaren’s. W. D., Montreal.

Biscuits. Confectionery, Gum, Etc
Cowan Co., Toronto.
Jacobs, W. & R., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauehlan, Sons fit Co., Owen Sound. 
Mooney Bis<uit fit Candy Co., Stratford 
Mott, John P., 4 Co., Halifax. N.S. 
National Licorice Co., Brooklyn. N.Y. 
White t andy Co., St. John. N.R. 

Brooms and Brushes.
Woods. Walter, fit Co., Hamilton.

Canned Goods
Balfour, Sin ye & Co., Hamilton. 
Belleville Canning Co, Belleville Ont. 
Bloomfield Packing Co., Bloomfield, Out. 
Canadian Canners, Hamilton.
Lakeside Canning Co., Wellington, Ont. 
Manitoba Canning Co., Grande Pointe,
Nàpitiee C'a min ' C v. N'apan e. Ont. 
Old Homestead Canning Co. Piet on. 
Turner. James fit Co., Hamilton, Out.

Cans Tin
Acme Can Co., Montreal.

i ash Registers
National Cash Register Co., Dayton, O.

Cash Hales Books.
Carter-Grume Co., Toronto.

Cheese Cabinets.
WalkerBin and Store k ixture Go.,Berlin

Ctgars, Tobaccos» Blc.
American Tohaoeo Co.. Montreal 
Cote. Joseph. Quebec, Que.
Empire Tonacoo Co., Montre;.!. 
McDougall, D., 4 Co., Glasgow, Scot 
Payne, J. Bruce, Granby, Que.
Tuckett. Gee. E. & Son Co.. Hamilton

Clothes Lines-
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates
Baker, Walter fit Co., Dorchester, Mass. 
Cowan Co., Toronto- 
Dunn, Win. H., Montreal.
Epps, James, At Co., London, Eng. 
Isjwney. Walter M , Co., Boston, Mass. 
Mott, John P.. fit Co., Halifax, N.b.
I'eter s Chocolate, Montreal.
Thorne, Hy , fit Co., Le ds, Eng. 

Computing Scales- 
Computing Seale Co., Toronto.
Toledo Computing Scale Co., Hamilton. 

Concentrated I/ve- 
Giliett E. W., Co., Toronto.

Condensed Milk and Cream
Borden's—Wm. H. Dunn. Montreal 
Truro Condensed Milk Co., Truro. N.S.

Counter Check Books. Etc■
Allison Coupon Co., Indianapolis, Ind. 
Carter-G'rume Co., Toronto.
Crain, Roll a L., Co , Ottawa

Cordials-
Batger a, Rose & J>afiainme, Montreal. 

Crockery, Glassware and Pottery 
Gowana, Kent & Co.. Toronto 

Dairy Produce and Provisions
Clark, Win., Montreal.
Dawson Commission Co., Toronto. 
Fearman. F. W.. Co., Hamilton.
Graham Bros , Kinmount, Ont, 
MacJ<areu linvenai < :he*->*»> 1 •> . Toronto 
Montreal Packing Co., Montreal.
Park. Blackwell Co.. Toronto.
Powt -, B H , Halifax, N.S.
Rutherford, Marshall At Co., Toronto. 

Ryan, Win., fit Co.. Toronto.

Acme Can Works ...............................  62
Adam Geo fit Co............................... 2
Admiirou. J. T.. 4 f'-o 2
Albert Soaps.............  inside front cover
Allison Coupon Co..............................  57
Amencafi Tobacco Co   5ti
Ant-tie Pepper Co...............................  2J
Ashley 4 Li-hti ap...............................  4
Atlantic Fish Co.................................. 51
A 'iburn Orchards...................  <9
Ball* nr, Smye fit Co................  19
Baltic Creek Health Food Co............. PI
Bell, Th »., fit Co ................................  17
Boyd Thus , 4 Co................................... 66
Brarlslreet ............................................. 4
Braid. Wm., 4 Co ..........................  • 67
Brown, Joseph fit Sons ...................... 2
Campbell s. R.. Soria... inside back cover
Canada Paper Co................................  4
Canada Sugar Refining Co ............ K

inside front cover-..
Canadian Canners.......................
(Canadian Press Clipping Bureau. G/..

in ide buck cover
Canadian Salt Cu...............................  16
Capstan Manufacturing Co.................  16
Carman, Joseph................................... 4
Carrier. P W....................................... 2
Carter-Crufne Co....................................63
Chase 4 Sanborn..................................  17
Clark. W ................................................ 40
Codville-tleorgeson Co........................ »>
Col beck, Her ry ...................................  *6
Coles Manufacturing Co........................62
Colson. C. E.. 4 Son.. outside back cover
Computing Scale Co............................  62
Connors Bros.......................................  51
Cowan Co............................................... 54
Cote, Joseph ........................................ :>9
Cox. J. 4 G..................................... • *>'
Crain, Rolla L., Co.............................. 61
Davenport, Percy P ..   35
Davidson 4 Hay.................. ..14
OawHf.n Commission fV> .......... 49
De Ybarrondo, J. V., 4 Co.................. 50
Dominion Molasses Co.outside fi ont cover
Doughty, A. C., 4 Co............................. 66
Dunn, Wm. H......................................... 66

Financial Institutions <ft* Insurance
Bradstreet Co.

Fish
Atlantic Fish Co., Lunenburg, N.S. 
Connors Bros.. Black'k Harbor, N.B. 
Halifax Cold Storage Co., Halifax, N.S 
James, F. T., Co., Toronto.
Loggie, W. S. 4 Co., Chatham. N.B.
Me William 4 Everist. Toronto.
Millman, W. H , 4 Sons, Toronto. 
Northrop 4 Co., Halifax, N.S.
Windsor, J. W., Montreal.

Flavoring Extracts - 
Capstan Mfg. Co., Toronto, 
imperial Extract Co., Toronto.

Fly Pads-
Wilson, Archdale, Hamilton, Out. 

Foreign Importers 
Boyd. Thus., 4 Co., Liverpool, Eng. 
Colbeek, Henry, Newcastle-on-Tyne Eng. 
Doughty, A. C., & Co., London, Eng. 
Gaitskell. J. H., Liverpool, Eng.
Gregs m, W C., 4 Co., Liverpool, Eng. 
Little, Geo., Manchester, Eng.
Murray, Oswald 4 Co.. London, Eng. 
Rapp, Herman, 4 Co., Liverpool, Eng. 
Seoti, David, 4 Co., Liverpool, Eng. 
Vincentelli, P. 4 F., Antwerp.
Wickes, Hamilton, 4 Co.. London. Eng 

Fruits—Dried, Green, and Nuts- 
Brown Bros. 4 Sous, Montreal.
Davidson 4 Hay, Toronto.
Dawson Commission Co., Toronto 
De Y Barrondo, J. V.. 4 Co., Bordeaux,
Gibb, W. A., 4 Co., Hamilton.
Gillard, W. H . 4 Co., Hamilton Ont. 
Hilborn, W. W., Leamington, On . 
James, F. T., Co., Toronto.
Kinnear, Thos., 4 Co., Toronto.
Lucas, Steele 4 Bristol, Hamilton. 
McWilliam 4 Everist. Toronto.
Ozo. The, (Company, Moi treal.
Rattray, D., 4 Son, Montreal.
Robinson, O. E., Ingersoll.
Smith. E. D., Winona, Ont.
Stringer, W. B., 4 Co., Toronto.
Tippet, A. P., 4 Co., Montreal.
Turner, James, 4 Co., Hamilton.
Walker, Hugh, 4 Sou, Guelph.
Warren Bros. 4 Go., Toronto.
White 4 Co.. Toronto.

Gelatine.
Cox. J. 4 G., Edinburgh, Scotland. 
Nicholson 4 Brock. Toronto.

Grain, Flours and Cereals-
Greig, Robert, Co., Toronto.
Hamilton Saratoga Chip Co., Hamilton. 
Kirouae, Nap. G., 4 Co., Quebec.
Leitch Bros. Oak Lake, Man.
Mackay, J , Co., Ltd., Bowmanville, Ont 
McFall. A. A., Bolton, Ont.
McLeod Milling Co., Stratford, Out. 
Nicholson 4 Bain, Winnipeg.
Nicholson 4 Brock, Toronto.
Peter boro' Cereal Co , Pelerboro', Out. 
Quauce Bros., Delhi, Out.
Tanguay, Alf. T , 4 Co. Quebec.
Western Canada Flour Mills Co.,Toronto 
Wils »u, W. H., Co. TilJsonburg, Out. 
Woodstock Cereal Co., Woodsto :k, Ont. 

Grocers— Wholesale- 
Balfour, Smye 4 Co., Hamilton.
Barbour, G. E.. Company. St. John, N.B. 
Battle Creek Health Food Co.. Battle 

Creek, Mich.
Bell, Thos.. Sous 4 Co.. Montreal.
Canada Brokerage Co., Toronto.
Codville-(ieorgeson Co., Winnipeg. 
Colson,C. E. 4 Son, Montreal.
Davidson 4 Hay, Toronto.
Eby, Blain Co., Toronto.

Eckardt, H. P.,4 Co., Toronto.
Gillard, W. H., 4 Co., Hamilton. 
Kinnear, T., 4 Ob., Toronto.
Lucas, Steele 4 Bristol. Hamilton. 
Turner, James, 4 Co., Hamilton.
Warren Bros. 4 Co , Toronto.

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson 4 Co., London, Eng.

Interior and Exterior Store Fittings-
Walker Bin 4 Store Fixture Co., Berlin

Jams Jellies, Etc
Batger s -Rose 4 Lafiamme, Montreal. 
Good willies Rose 4 Lafiamme, Mont real 
Smith. E. D., Winona. Ont.
Southwell 4 Co.—Frank Magor 4 Co., 

Montreal.
Upton, Thos., 4 Co., Hamilton. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., 4 Co., Winnipeg, Man. 
Adamson. J. T„ Montreal.
Ashley 4 Li(htcap, Winnipeg.
Carman, Joseph, Winnipeg, Man.
Carrier, *\ w., Quebec.
Dawson Commission Co.,Toronto. 
Dominion Brokerage Co., Calgary, Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J. W., 4 Co., Halifax N.S. 
ilasz.ard, Horace, Charlottetown, P.E.I. 
Hughes. A. J., Montreal.
Kyle 4 Hooper, Tor into.
Ijambe. W. G. A., 4 Co., Toronto 
MacLaren Imperial Cheese Co., Toronto 
Maiden, J. H., Montreal 
Millman, W. H., 4 Sons. Toronto.
Moo.^e Jaw Fruit 4 Produce Co., Moose
Nicholson 4 Bain, Winnipeg.
Radford, Herbert, Winnipeg.
Rutherford, Marshall 4 (Jo., Toronto. 
Ryan, Wm., Co., Toronto 
S ott, Bathgate, 4 Co., Winnipeg. 
Stevens, H. J., Montreal.
Taylor, W. A., Wi unpeg.
Thompson. (». B., Winnipeg, Man.
Tippet, A P. 4 Co., Montreal.
Watson, Stuart, Winnipeg, Man. 
Wiseman, R. B , 4 Co., Winnipeg.

Matches•
Improved Match Co., Montreal.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co , Montreal.
Lytle, T. A., Co., Toronto.
Nicholson 4 Brock, Toronto.
Wethey J. H.. Ht Catharines.

Office Supplies-
Copeland Chatterson Co., Toronto.
Crain, Rolla L., Co , Ottawa.
Universal Systems, Toronto.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., 4 Co., Toronto.

Pass Books, Etc- 
Allison Coupon Co., Indianapolis. Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
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Sutton, O. F., Sons 4 Ooondon. Kim 
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Oakey, John, 4 Sons, London, Eng.
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Toronto.
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Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt.
Canadian Salt Co., Windsor. Out.
Gray, Young 4 Sparling, Wingham, On 
Toronto Salt Works. Toronto.

Soap.
Albert Soaps, Montreal.
St. Croix S >ap Co., St. Stephen, N. B.

Soda—Baking -
Church 4 Dwight, Montreal.

Starch-
Edwardsburg Starch Co., Cardinal, On 
Ocean Mills, Montreal.
St. Ijawrence StarchCo., Port Credit.

Sugars, Syrups and Molasses.
Canada Sugar Refining Co., Montreal 
Crosby, The Molasses Co., St John. N. I 
Dominion Molasses Co., Halifax, N.S. 
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Lucas, Steele 4 Bristol, Hamilton. 
"Sugars’ Limited, Montreal.
Tippet, A. P., 4 Co., Montreal.
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Balfour, Smye 4 Co . Hamilton.
Braid, Wm., fit Co., Vancouver, B.C 
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Chase 4 Sanborn, Montreal. 
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Salada Tea Co., Toro., and Montreal 
Symington, T., Edinburgh,Scot.
Truro Condensed Milk Co., Truro, N.S 
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White, Cottell 4 Co., London, S.E.
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Woods, Waiter, A Co., Hamilton.
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THE CANADIAN GROCER

Markets and Market Notes
QUEBEC MARKETS.

I i .HCTUATIONS— 
lllce—Advanced.
Kish—Kevised.
( Hmmts—Advanced.
Kvaj'iirnted apples—Declined l-2c.

Montreal, Sept. 20, 1906. 
I’rade is in a healthy condition, and 

ica complaints as to lack of business 
,ic heard around either wholesale or re- 

i ni es shments. The upward Den-,' 
<1. nçy in grocery lines is still noticeable 
more so iu certain lines than in others. 
The dried fruit market ularlv il
lustrates the tendency of the trade at 
president. California raisins have been 
udxaneed, while Valencias are such that 
iu, one cares to say anything about them. 
i iu ranis are higher than at the time of 
mir last report, while nuts continue their 
lli-lil. Canned goods prices foi terna
ires and corn are not yet out, as it was 
lbought they would he by this time. 
II, wcver, everybody has a story to tell 
as In what prices are going to he, hut 
in, person is in a position to state for 
a certainly what figures will ride. There 
has been on change in sugar since last 
report, and jobbers say they are doing 
a good business. Molasses is unchanged, 
while coffee is little diffeient to what il 
was last week. Spices remain about the 
-aine. Tea presents no new feature 
oilier than the advance in flavoring Cey
lon blacks. Evaporated s are eas-
:i r Ibis week, as is also honey, lfice 
as been advanced ten cents since Iasi 

i • port.
There is said lo he little trouble in 
aking collections, jobbers being quite 
itislied with the way the money is eom- 

,.g in.
i ANNKD GOODS— Contrary to ex
piations prices were not given out on 
finaloes and corn as a result of the 
ding of the cnnneis last week. Il 

iiXupi be said that there is a great 
‘disappointment in I lie trade in 

i,sci|iience, but nevertheless merchants 
oc desirous of having prices as soon as 
"ssihle. Many wish to buy in these 
oes, but prefer waiting for the new 
|'i es. to taking old stock at figures now 
ding. Rumors as to the probable price 

i tomatoes are still going the rounds, 
et y person has his own version of the 

malion, so that it is hard to learn any- 
iing definite and at the same time an- 
luritative. As a matter of fact there 

probably nobody in a position to 
peak of prices with any degree of cer- 
linly, since the canners themselves did 
"l deem it advisable to fix them when 
icy met. It is likely that lists will 

■ out in ten days or so at most, be
ne which time it would be difficult to 
ate anything in the way of reliable 
formation. In the meantime there is

no surplus of old stuck on hand, fish, 
and salmon in particular Itcing scarce.

Uroup Group 
No. f No. 2.

Cherries—
2's, red, pitted.............................................. 2 to 2 22$
2's, red, not pitted..................................... 1 75 1 72*
2'a, black, pitted........................................ 2 25 2 22$
2'b, black, not pitted................................  1 75 1 7z|
2'a, white, pitted........................................ 2 40 2 37$
2'b, white, not pitted.................................  1 00 1 87$

Currant*—
Red, heavy syrup........................................  1 80 1 77$
Red preserved...................................................... .....
Black, heavy syrup......................................  1 90 1 87$
Black, preserved...................................................

Gal. applea........................................................... 2 77$ 2 75
Gooseberries—

Heavy syyup................................................ 1 90 1 87$
Gallons, eiaudanl................................................. 6 50

Lawton berries—
Heavy ayrup........................... ............................ 6 50
(«allons, standard................................................ 5 50

Peaches—
Yellow, flats 1$........................................... 1 70 1

“ " 2............................................. 1 90 1 87
“ M 2$............................................ 2 60 2 F7,
“ “ 3............................................. 2 85 2 32]

whole 2.............................................  2 37$ 2 35
White............ 2............................................... 1 75 1 72$

" ............ 2$..............................................  2 50 2 47$
" ............3................................................  2 70 2 67$

Pie................. 3............................................... 1 27$ 1 to
Pie, not peeled, gal..................................... 3 57$ 3 55
Pie, peeled.............................. .................. 4 52$ 4 50

Flemish beauty 2......................................... 1 65 1 62$
“ “ 2$......................................  1 97$ 1 95
M “ 3.......................................... 2 12ft 2 10

Bartlett............ 2.........................................  1 80 1 77$
" ............ 2$........................................ 2 17$ 2 15
" .............3 .........................................  2 32$ 2 30

Pie..................... 3......................................... 1 27$ 1 to
Pie, not peeled.. 3.........................................  3 80 3 77$
Pie, not peeled, gal.....................................  3 27$ 3 25

" gal......................................................... 2 50
Pineapples—

2's, sliced................................................................ 2 to
2 s “ grated............... ................................ 2 35
3 a M whole................................................. 2 50

Plums-
2's, Damson, light syrup..................................... 1 00
2's " ,T heavy syrup...................... 1 20

Gals. “ " standard............................. 2 95
2's “ I«out bard, light syrup................... 1 05
2's '* *" heavy symp......................... 1 35
2$ a........................................ ............................. 1 62$
3 • ........................................ ............................. 1 90
Gals. *' " standard.............................. 3 15
2's “ Green Gage, light syrup.............. 1 15
2's '* “ heavy syrup................ 1 47$

Gals. ' " standard ................... 3 45
2'b " Egg, heavy symp............................ 1 52$
2$ s " P " ......................... I 80
3s ............................... ......................... 2 10

Raspberries—
Red, light syrup ................................................... 1 50
Red, heavy syrup........................................ 1 75 1 72$
Red, gallons, Klundurd....................................... 5 50

“ " so* id pack....................................... 8 50
Black, heavy syrup..................................... 1 75 1 72$
Black, preserved..........................................  1 90 1 87$

Black, gallons, standard ......................................... 5 25
•' " solid packed ................... ...... 8 25

Strawberries —
2’s, heavy synip............................................... 2 (*) 1 97$
2's. preserved................................................  2 15 2 12$
Gallons, standard............................................... 6 to

VEGETABLES
Asparagus—

2 s, tips........................................................... 53$ 2 50
Beets, sugar........................................................ 0 85 095

BeS?!Tirax.......................................................  $0 85 |0 83$
2 s, refugee.................................................... 0 85 0 82$

Corn—
2 lb. tins, per doz.........................................0 85
Gallon, per doz............................................  5 00

Peas —
2's, standard (No. 4).................................. 0 85 0 82$
2's, early June (No. 3)............................... 0 95 0 92$
2's, sweet wriuked (No. 2)..........................  1 00 0 97$
2 s, extra tine sifted (No. 1).......................  1 25 1 22|

Pumpkins—
3-lb. tin».............................. ................................... 0 80

Rhubarb
es preserved................................................ 1 17$ 1 15
3's, preserved. ............................................  192 190
Gallons, standard....................................... 265 262

31

Spinach—
2 s, table.......................................................  1 42$ 1 40
3's, table....................................................... 1 82$$ 1 80
Gallons, table...............................................  5 02 5 00

Squash—
3-lb........................................................................... 1 00

Tomatoes -
3-lb. tins, per doz................................................. 1 20
Gallon tins, per doz........................................... 3 02$

FISH
Lobster, tails ..................................................................... 3 50

1 lb. flats .......................................................... 3 85
M $ lb flats............................................................. 2 00

Mackerel ................................................................. 1 00 1 35
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-lb. Tails, 5 eases ami over, per doz...............................  1 55
1-lb. “ leas than 5 cases. “ ........................... 157$
1-lb. Flat, 5 cases and over, “ ........................... 167$
1-lb. “ less than 5 cases, " ........................... 1 70
Arrow brand, 7$ cents less.

t
lb. “ 5 vases and over, " ........................... 1 00
lb. “ less than 5 cases, " ....................... 102$
aw Inlet.

$-lb. Flat, 5 vases and over, “ ........................... 0 95
rib. “ less than 5 vases. “ ........................... 0 97$
''Thistle buddies, 4 doz. 1-lh flats, tier doz................ 1 20
Canadian kippered herring. 4 doz. oval*, per doz........... 1 UU

fresh herring iu tomato sauce, 4 doz
ovals. i»cr doz...............................................................  1 00

Canadian plain herring, per doz................................... . 1 00
Scotch kippered herring, per doz......................... 1 35 l 40

“ herring in tomato sauce, per doz............. 130 135

SI G AH Yeiygiod Iiumui—s lui- lie,mi 
ilmie limier Iasi week"- advance iu pr.ee. 
Country orders for Kali trade arc veiy 
gi ml, while hi sines- in the city is also 
satisfactory. The only complaint mailc 
by johhvrs is that they cannot obtain 
the sugar to make deliveries, hut I hi- i- 
lieing gradually remedied with the com
ing forward of supplies.

Granulated, bbls................................................................84 to
" $ bbls ..........................................................  4.‘5
M hags............................................................... 4 35

Parts lump, barrels ......................................................... '• iti
" " half-barrels.................................................. 5 05
" “ lioxes, 1U0 Ills..... ..................................... 4 95
" “ boxes, 50 Ha.................................................. 5 05

Extra ground, bbls.......................................................... 4-4)
' " 50-lb. Unes............................................ 4 90
M " 15-lb. boxes...........................................  5 00

Powdered, bbls................................................................. 4 t<0
“ 501b. boxes ..................................................  4 SO

Phoenix.............................................................................  4 10
Bright coffee...................................................................... 4 20

“ yellow................................................................... 4 25
No. 3 yellow......................................................................  4 25
No. 2 " ......................................................................  1 10
No. 1 " bbls................................................................  4 00
No. 1 " bags................................................................ 3 9

SYHl'l'S AND MOLASSES Molas
ses is iiuchanged, the market Ising 
about firm. Tlieie arc some who arc sur
prised that the stale of raw sugar has 
not affected the market. To date, how
ever. the advancing tendency of this 
article lias not lieen tell in the molasses 
inadket.

Syrups arc picking up for Kail and 
some good orders have lieeti liooked re
cently.

Bsrbsdoss, In puncheons.................................................. U 30
11 iu bsrrels.........................................................  0 321
11 in helf-tmrrele ................................................. 0 33|

NewOrlesne................................................................ 0 88 0 35
Aotlglh................................................................................. 0 30
Porto Rico............................................................................. 0 «0
Oom syrups, bbls.......................................... .....................  0 01.

" f-bbls.................................................................. 0 Otl
" 9M-lb. psila........................................................ I 15
“ 85-lb. psitt......................................................... I O'1

Cases, 8-lb. tins, 8 «lot. per case...................................... I*
" Mb. “ 1 do». 11 ...................................... 8 40
“ 10-lb. 11 4 dor 11 ...................................... 8 «5
- 80-lb. “ Idol “   IK

TEA There is very little tliât is new 
ill the tea market at present. The mil) 
feature this week is the advance in Cey
lon blacks. Cable advices ft mu the is
land say that there has been an advance 
of a penny a pound on flavor)' black». 
Ceylon and Indian greens are a little

12
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dearer. There is a good inquiry for all 
grades of Japans, including siftings ami 
tannings. Of the latter two there is 
very little held, however. China greens 
are going very well at about last week’s 
ligures, while blacks are on the quiet 
side.
Jspan»—Kine .......................................................... JJM 030

Medium ...................................................  0 30 JJ"
Common................................................... 0 13 0 15

Ceylon—Broken Pekoe ......................................... 0 25 0 38
Pekoea.......................................................0 1# u M
Pekoe Souchongs.....................................  0 15 0 20

Indian—Pekoe Souchongs............ -..................... 0 15 0 18
Ceylon greens-Young Hysons ........................... 0 17 U 18

Hysons .......................................0 lb u /
Gunpowders ..............................0 13$ 0 14

China greens—Pingsuey gunpowder, low grade. 0 11 0 15
“ “ pea leaf 0 19 0 Lt
“ “ pinhead.... 0 28 0 32

COFFEE—Coffee continues about nor
mal. Business in the city is picking up 
considerably, while country accounts are 
beginning to show interest in the arti
cle. (Mocha is slightly higher in the
primary market, but other lines are 
nominal.

................. 8 iPiS
MMha......................... ................................... 019 022
Rio. No ?.................................................................... 2 10* o i?

SI'J CES There has been practically 
no change in spices since last report. 
Consumptive demand is very good on 
general lines, while there is an upward 
tendency in peppers and ginger.

Per lb.
Feppem, buck...... " V." V." I ; 11. | i I i1 ! 111111 8 S °0 2

. 0 16 0 244 
0 17 0 17$Ginger, whole.

Ginger, Cochin................................................... „ -
Cloves, whole...........................................................  0 17 0 32
Cream of tartar........................................................  0 25 0 30
A 11b nice ...................................................0 12 0 15
Nuimwe.:.:::..................................... 0 30 0 55

FOREKIN DRIED FRF ITS— Prices 
are still upwards inclined in nearly all 
lines. Valencia raisins are unsettled. 
Watt, Seott & Coodacre, in their report 
of September IS. say of the situation:

Shippers of Valencia raisins are very 
conservative in accepting orders, ami 
will only act in a cautious manner; 
while we have no positive advance to 
report, it would not surprise us to see 
one at any moment. Sultanas are 
strongly held at the latest advance. The 
prognostication of our last circular ie- 
gardiug currants is verified by an ad
vance of 1-ti per ewt. to-day, with a 
strong market. We have advised our 
ftiemls to secure fruit from the very 
o|>ening and we still do so. The .lacnnti 
(the last direct steamer) will reach 
Patras about 20th, so prompt action is 
necessary.

<'alifornia raisins are advancing, be
ing' now half a cent above the opening 
price. The market is strong according 
to ail vices received. Packers are troubled 
by lack of labor. The wet weather will 
pioduee a noticeable effect on prunes of 
the cheaper grades, and buyers of these 
linear may be prepared to meet with 
damaged stock when making their pur
chases. Tu nuts, the upward tendency 
continues. Shelled almonds are now 
quoted 30c. to 30 1-2e. ; shelled walnuts, 
24 1-2c.: grenohlvs. 14r. : Tarragona al
monds, 14 l-2r. to 15e.; Brazils, 10 1-2r. 
to 17c.; filberts, 0 l-2c. to 10c.. and 
French walnuts from 9 l-2c. to 10c.
Valencia Raising—
Fine off-stalk, per lb.......................................................... 0 05
Selected, per lb.................................... .............................. °
Leyen, ............................................................... 0 06

Detee, Hfclioweee, per lb ..............................................  0 06
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Californian Evaporated Fruits—
Apricots, per lb........................................................... 0 13$ 0 14
Peaches, “ .............................................................  0 124 u 14
Pears, “ ..............................................................0 13$ 0 15
Malaga Raisins—
London layers.....................................................................  2 25
" Connoisseur Clusters ”.................................................... 2 50

“ “ J-boxes.......................................... 0 80
Royal Buckingham Clusters, ’ i-boxes......................... 1 10

“ “ boxes............................  3 50
“ Excelsior Window Clusters,”....................................... 4 50

•• » " is....................................  13
Californian Raisins—
Loose muscatels, fancy seeded, in 111). pkgs. ... 0 091 0 094 

“ “ « hoiee seeded, in 1-lb. pkgs— 0 08j 0 09$
" “ 2 crown.......................................... 0 073 0 08
“ “ 3 crown........................................... 0 Ofc* 0 09

" 4 crown..............................................................
Prunes— Per lb.
30-40s....................................  0 091 0 092
40-508...........................................................................  0 08* 0 09
50-608 ...........................................................................  0 08 0 081
60-70s............................................................................ 0 071 0 08
70-806 ........................................................................... 0 07 0 071
80-90s...........................................................................  0 06 0 (Mil
90-lOOs....................................................................................  U 06
Oregon prunes (Italian style), 4U-50s................................ 0 081

“ “ 50-608 ............................. 0 07*
Oregon prunes (French style), 60-70a............................ 0 071

“ “ 90-1008 .............................. 0 06
" “ 100 120s............................ 0 05

Currants—
Filiatras, uncleaned, barrels.........................................    0 06
Fine Filiatras, per lb., in cases............................... 0 061 0 07

“ cleaned........................................... 0 07
“ in 1-lb. cartons.......—?____  0 07*

Finest Vostizzas “ ..............................................  0 06* 0 07*
Amalias “ ........................................................ 0 06
Sultana Raisins—
Sultana raisins, peril)............................................... 0 061 0 08

“ “ 1-lb. carton............................................... 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes.................................. 0 13
Four crown, fancy, 10-lb. boxes......................................... 0 09
Three crown................................................................ 0 J7* 0 08
Glove boxes, fine quality, per box................................... 0 10
Fancy washed figs, in baskets, per basket..................... 0 20

“ pulled tigs, in boxes, per box.............................  0 22
“ stuffed tigs, “ “ .............................. 0 28

12-oz. boxes.................................................................  0 061 0 07
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LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Sept. 20, 1906. 
BUTTER No cha ge in market situation. 
CHEESE—Prices slightly higher. Demand very

EGGS —Nothing new. Prices hold steady.
PROVISIONS—Sales of smoked meats continue 

fair to good. Prices unchanged, Dressed 
hogs quoted $9.50 to $9.75 per luU lbs.

EVAPORATED APPLES- The mar
ket this week is easier in tone. Dealers 
are quoting 8c., at which price there is 
fair business passsing.

RICE AND TAPIOCA Rice has been 
advanced len cents. This is I he fea
ture of this market, otherwise there is 
nothing new. Trade is fair to good. 
Tapioca is not. in very strong demand, 
owing, of course, to the high price asked.
B rice, in 10 hag lots........................................................... 3 25
B rice, less than 10 hags....................................................... 3 35
CC rice, in 10 bag lota.......................................................... 3 15
C C rice in less than 10 bag lots....................................... 3 25
Tapi oca, medium nearl.............................................  0 071 t 03

BEANS— Beans continue unchanged. 
Spot stocks are just about cleaned up. 
Prices are firm.
Choice prime beans....................................................  1 55 1 60
Lower grades................................................................  1 50 1 55

HONEY Honey is easier this week 
than it has been for some time. Trade 
passing is not as large as it might he, 
but dealers feel that it is very good.
White clover comb honey................................................... 0 14
White clover, extracted tins............................................... 0 09
Buckwheat............................................................................. 0 OS

MAPLE PRODUCTS-There is little 
change this week. The market is rath
er firmer, if anything, but prices are un
changed.

82

Maple syrup, in wood, per lb..........
“ in large tins................

Pure Townships sugar, per lb----
Pure Beauce County, per lb............

..................  0 051 0 »
.................. 0 061 0 07
.................. 0 07$ 0 Oh..................0 (M-

ONTARIO MARKETS.
FLUCTUATIONS—

Sugar—Still firm.
Dried Fruit—Scarcer.

Toronto, Sept.. 20, 1900
Business is generally good in the go 

eery and foodstuff trade, with no m 
features. The interest in dried fruit 
continues and eack week the market i 
barer. There are solfie indications i 
a panic) feeling among the retailei 
showing itself in the manner of thn 
buying. There is of course the possi 
bility that this market may go short 
and the opinion is strong that prici 
will not go lower, at anyrate not until 
after the heavy demand for Christina 
trade; yet the wholesalers here ai 
buying very sparingly, and the caution 
would advise the retailer to go slov 
also. There are reports of retailei 
buying at the present high prices pretl 
heavily of fruit so poor that a little 
while ago they would not have had it 
at any price. The gain is not with tii. 
risk.

New pack corn and tomatoes are in 
all the jobbers’ hands, hut prices ai 
not yet forthcoming. The packers want 
to see the end of the pack. A sudden 
frost might put the cover on in a 
hurry.

Sugar is less interesting, not to sin 
easier. Collections are pretty satisfit" 
tory.

CANNED (i(M)DS—No changes are n 
ported and prices on corn and tomatoi 
are looked for daily to launch a bit 
trade. Initial shipments of the nexx 
pack of sockeyes went out this week.

SUGAR—Due it is said to reassurim 
news from Cuba, European beet turned 
easier on Monday and went from Id- 
id, the Saturday price, to 9s. 104*1 
Tuesday, however, showed a recovery t.. 
10s. The market in New York is still 
firm, and there are very few offering- 
The recent course of the market ha- 
been as follows :

Sept. 12.—European beet, 9s. Ifid 
f.o.b. Hamburg, equal to 4.0fic. dut\ 
paid New York for centrifugals 90 d 
grecs.

Sept. 13.—European beet, 9s. I ltd 
f.o.b. Hamburg, equal to a shade nr 
4.09c. duty paid New York for centri 
fugals 90 degrees.

Sept. 14.—European beet, 10s 3d 
f.o.b. Hamburg, equal to 1.10c dutx 
paid New York for centrifugals 90 ih 
grees.

Sept, 15.—No change.
Sept. 17.—European beet, 9s. lOJd 

f.o.b. Hamburg, equal to 4.07c. dutx * 
paid New York.

Sept. 18. — European beet, 10s., f.o.b 
Hamburg, equal to 4.10c. duty paid 
New York for centrifugals 90 degrees.

Willett &, Gray, at the end of last 
week said : “The immediate end of tin 
insurrection would scarcely recover tin 
losses already occurred, while the fact 
of its occurrence at all will tend to set 
the island backward several years in it 
prosperity. Sugars therefore of tin 
world must be considered as on a low 
basis generally and liable to a mon 
marked improvement than has taken 
place in years. As bearing upon th< 
present situation in Cuba the parallel 
case of the Spanish war may be cited.
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The crop of 1904415 was 1,031,097 tons 
:,nd the anticipation for 1895-90 was for 
1,300,000 tons. Under the proelama- 
i inns and acts of the insurgents in de
stroying the cane lields a million tons 
of this disappeared and only 231,180 
tons were made.”

The total stock of Europe and Am- 
, rira is 1,737,794 tons, against 1,191,- 
l.vj tons last year at the same uneven 
dates. The increase of stock is 446,312 
ions, against an increase of 462,406 
tons last week. Total stocks and 
artoats together, show a visible supply 
of 1,987,794 tons, against 1,681,482 
tons last year, or an increase of 306,- 
.il'2 tons.
Pari» lumps, in 50-lb. boxes.............................................. 5 13

" in 100-lb. " ........................................... 6 03
Ht. Lawrence granulated, barrel».................................... 4 48
Redpath’» granulated......................................................... 4 48
Acadia granulated .......................................................... 4 43
Berlin granulated...............................................................  4 38
Phoenix................................................................................ 4 48
Bright coffee........................................................................ 4 28
Bright yellow........................................................   4 33
No. 3 yellow................................................   4 33
No. 2 "   4 18
No. 1 M .....................................................................  4 08
Granulated and yellow, 100-lb. bag» 5c. lea» thanbble.

SYRUPS AND MOLASSES - Low 
grade molasses are scarcer in the prim
ary markets, but thus far there is no 
change in quotations locally.
Dark...............................................................................................
Medium 0 33 0 35
Bright ......................................................................... 0 38 0 42
Corn syrup, bbl., per lb....................................................... 0 0$ 1

" à-bbla “ ...................................................... 0 63
“ keg» M ...................................................... 0 0

1" 3 gal. pail», each ..............................................  1 40
" S gal. " " ..............................................  1 00
“ 3-lb. tin» (in 8 dox. case) per case................... 1 65
" 5-lb. •' (in 1 " ) " ............... 8 40
" 10-lb. M fixa & " M ............... 1 3*
M 10-lb. M (In I " | H ..................... 125

Molasses—
New Orleans, medium.............................................. 0 30 0 35

" ' à bbl».....................................  0 30 0 35
Barbadoea, extra fancy............................................  0 40 0 50
Porto Rioo.................................................................... 0 45 0 60
West Indian...............   0 30 0 35
Maple »vrup—
Imperial qts........................................... ............................. 0 871
1-gal. can».............................................................................. 0 95
5-gal. can», per gal................................................................ 100
Barrels, per gal................................................................... 0 75
:Vgal. Imp. brand, per can.................................................. 4 50
1 gal. " per caee.................................................  5 10
égal " " .................................................. 5 60
Qts. " " .................................................. 8 00

TEA—Prices in primary markets are 
tinning up on improved quality coming 
lurward. Locally low grades are re
reiving some more attention. Mc- 
\ let-king & Co. in their review of the 
Lindon market for the month of Au
gust say :

"‘Although the quality from Darjee
ling and Assam was generally good, and 
uf a few marks specially so, it did not 
iMPt'oach the exceptional level register
'd during August of 1905. There was a 
wry strong demand for everything of 
-land out character, and the average 
prices made by the teas from those two 
districts were close up to the level of 
\iigust last year. The quantity offered 
it the close of the month proved too 
great for the demand, and there was 
-lack bidding with a fall registered on 
most kinds. The demand for poor and 
indifferent liquoring sorts was very 
limited, and those continued to recede 
in price.’’

W. J. & II. Thompson's mail advice 
Horn Izindon, of Sept. 6, says :

“The statistical position of Ceylon 
ha is shown by last month's Izindon 
figures to be steadily improving, for 
the stocks in bond on 31st August were 
-ume two million lbs. less than in 1905, 
md, though imports were smaller, 
clearances were 400,000 lbs. ahead of 
the corresponding period last year; in 
view of these facts the slightly lower 
average price now obtainable is appar

ently entirely due to the reduced quota
tions for common tea. On the other 
hand, heavier deliveries of Indian tea 
have failed to keep pace with the in
crease in imports, with the result that 
stocks at the end of last month were 
fully 8,000,000 lbs. in excess of 1905—a 
somewhat unsatisfactory position, 
especially when it is remembered that 
the poorness of the quality compared 
with last year's standard has been to a 
great, extent responsible for the fall of 
over Id. per lb. in the average price.”

COFFEE—Izieally the market is un
changed. The speculative market 
abroad has experienced a drop, but au
thorities continue to assert that prices 
for the real article are going higher. 
Speculators in a body, it is said, are 
on the shut side, and the Brazil crop 
has suffered severely from drought.

DRIED FRUITS—Primary prices on 
Turkish natural figs have advanced one 
to two shillings within a week. The 
price of Comadra tigs, a Portuguese va
riety, is unchanged, but in view of the 
general advance on all fruits it is 
thought not unlikely they will follow 
suit. Locally, Sultana raisins are prac
tically unobtainable. The market for 
the new crop continues firm and there is 
no indication of any backward move
ment. Currants are somewhat of an 
enigma. High prices are not thought to 
be justified by the natural conditions, 
hut the advance continues nevertheless. 
The situation is not a natural one, the 
first factor after the crop being the re
tention law of Greece. The Valencia 
raisin market continues firm without in
dication ot any concession in price. The 
local market is practically bare ot 
prunes. One house has some Austrians 
and a quotation is made for them, but 
the other quotations are merely nomi
nal.
Prune», Santa Clara—

Per lb.
30-100»,50-lb boxes .... 3 07 ------- -
30-90» “ .... 0 07 1 50-60»
70-80» “ 0 07i 0 07| 40-50»

30-40»

60-70». 50-lb boxe» 0 071 0 08 
------ 0 08| 0 09

0 10| 0e3t
Austrian prune», 950»...............................................0 C6| 0 06^

Note—25 lb. boxes ic. higher.
Candied and Drained Pee la—

... 0 11 0 11 j Citron.....................0 18 0 80
Orange.................0 114 0

Elemee, per lb... 
Tapneta, “ ....

................................  0 10 0 14
......................................... 0 044

Californian evaporated, ........  0 14 0 17
Pear»—
Californian evaporated, per lb............................ ........... 0 13

0 06 0 06*
Currents—
Pine PUlatrae.... 0 064 »>P Voetlxsas.
Patras.................. 0 07 0 074
Cleaned Je. more.
Raisin»—
Sultana........................................................................ 0 10 0 13

" Fancy...............................................................................
" Extra fancy....................................................................

Valencia», selected................................................... 0 07 0 074
Seeded, 1-lb packet», fancy..................................... 0 10 9 19l

•' 12 ox. packets, choice........................................ 0 08|

0 06 Fard» choioeet— 0 08 0 10j
Date»-n»iioww....... — -- - --
Rain............................. 0 04 " choice.................. 0
Domestic evaporated apple»........................................... 0 13

NUTS—Nuts of all kinds arc firm at 
the existing prices. As high as 32c. is 
being asked for shelled Valencia al
monds.
Almond». Tarragona, pei lb.................... 0 14

Form ice tta ........................................... ? 19*
" shelled Valencia»........................................ 0 26

Walnut», Grenoble, .....................................• }H

" shelled...................................................0 36
FUbert», per lb..........................................................  0 694
Pecan», per lb..............................................................0 14
New Brazils, per lb................................................   0 144

(The following quotation» on peanut» are for sacl
green. For roasted add 3o.)
Selected Spanish. ................ .........,........................
A V», tenu*™ rod «un. ...........................................
Virgin!» ^ .........................................................

0 15 
0 14 
0 32 
0 15 
0 11 
0 28 
0 104 
0 17 
0 15 
I lot»,
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SUITES—quotations arc unchanged :
Per lb.

Pepper», blk .............................................................  0 16 0 20
white...........................................................  0 25 0 30

Ginger.......................................................................  0 18 0 35
Csaeia.............................................................................. 0 35
Nutmeg.................................................................... 0 45 0 75
Clove», whole............................................................ 0 20 0 3')
Cream of tartar........................................................ 0 25 0 3.»
Allspice.....................................................................  0 22 0 28

whole....................................................... 0 17 0 30
Mace...................... 0 85
Mixed pickling apices, whole..............   0 15 0 20
Cinnamon, whole....................................................  0 17 0 20

“ ground .................................................. V 20 0 82

HONEY The supply is vvty limited 
and, as eX|s‘ctetl, |irioes are evusiderahly 
over last year. Honey, however, is a 
luxury and as prices advance the de
mand falls off and |>eople turn to other 
things. This is recognized by the trade 
and prevents heavy buying when prices 
are high, quotations for choice stock 
are:
Honey, strained. 5 to 10 lb tin».............................  0 11 0 114

“ “ 60 lb tine..................................... 0 10 0 104
'* in the comb. No. I, per doz...................  2 00 2 25
*• “ No 2, M .................. 1 75

Thvsv prices are for strained honey 
2e. to 3e. higher than last year, and for 
honey in the comb 50c. to 75c a dozen 
higher. There is very little comb honey 
on the market.

RICK AND TAPIOCA—Prices are un
changed hut fitni

Per lb.
Rice, stand. B.......................................................... 0 03* 0 031
Rangoon..................................................................  0 03$ o 03|
Patna........................................................................ 0 06 0 064
Japan....................................................................... 0 06 0 07$
Java......................................................................... 0 06 0 07
«ago................................................................................... 0 07
Carolina rice..........................................................  0 074 0 10
Tapioca, medium pearl........................................  0 07 0 074

" double goat ...................................................... 0 07$

DRIED FISH—Prices are unchanged.
Boneleae tiah, per lb.......................................................... 0 06
Cod flab, 1-lb. brick»................................................ 0 07
Quail-on-toast, per lb............................................ 0 Q5| 0 60
rlitched end flan. case» of 100 Ibe.................................. 6 50

WOOL AND HIDES—Rendered tallow 
is quoted je. lower. Otherwise prices 
are unchanged. The market is quiet.

“ " • No. 2..................
cow», No. 1................. .................. 0 12

“ * “ No. 2..................

Oalf skins, No. 1, city*..................................

Rendered tallow, per lb...............................
Pulled wools, super, per lb...........................

" " extra " .........................
Wool, auwaahed fleece......... ........................

" washed fleece ................................
............ a 16

N. B. MARKETS
St. John, N It., Sept lit.

The markets generally have not shown 
much change since last report. A fair 
volume of Fall trade is in progress. The 
root and grain crops in this province 
will be short this year, owing to the 
drought. The lumber trade continues 
active. In the wholesale trade there is 
considerable interest now in green and 
dried fruit and canned goods. In the fish 
market there is no change except that 
smoked herring are quoted higher at lflc. 
to 10|c. Cheese and butter continue at 
a high level.

Oil,—There is no change in quotations 
in this line. The demand tor burning 
oil is increasing as the Autumn ad
vances. Gasoline is still in good demand 
and stocks light. In other oils business 
is quiet.

SALT—The price of coarse salt here 
is governed by the price in England. 
Last year the price was 53 cents ex 
ship here. Last Spring the combine was 
broken, with the result that the price

38
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'i ll to 17 cents. It lias for some time 
now been 111 cents, and this will con
tinue for the present season. As the 
English combine has patched up its dif
ferences, higher prices are expected for 
next season. There is a fair volume of 
t rade here.

CANNED GOODS—Corn is very low7 
in stock and in few hands in this mar
ket. Tomatoes and peas are firmly 
held. Salmon are very strong, and prices 
are stiller than in the Spring. Trade 
generally is fairly active. As before 
stated, sardines are a light pack this 
season and oysters also scarce.

GREEN FRITT — Regarding apples, 
the fruit inspector here states that Nova 
Scotia (iraven»teins and Pippins are not 
up to the mark this year, and it looks 
as if the proportion of Np. 1 would be 
about one in four. Winter apples look 
well. Some Ontario apples have been

received here. Ontario grapes, pears and 
peaches are now on the market. On
tario plums are rather high for this 
market, but Nova Scotia supplies a few. 
Some California grapes are still arriv
ing, at reasonable figures. Oranges and 
lemons are in fair supply at firm prices. 
There is a good trade in bananas.

DRIED FRUIT—Higher prices are ask
ed at the coast for California prunes 
and both loose and seeded raisins. Fair
ly good stocks had been purchased for 
this market before the advance. The 
currant market is reported decidedly 
strong. American SiJverskin onions in 
bags are now on the market, and may 
be landed here almost as cheap as Cana
dian. The tendency is therefore a little 
easier.

SUGAR—There has been an advance 
in price in sympathy with other mar
kets. Dealers here are well supplied.

WESTERN ASSOCIATION NEWS
" The Canadian Grocer " the Official Organ.

Address all communications for this department to The Canadian Grocer, 
511 Union Bank Building, Winnipeg, Man.

Midsummer lias long been known as 
the “silly season,” the time for seaside 
flirtations which run their brief and 
passionate course, seldom or never re
sulting in matrimony, the time when 
the magazines are filled with the lighter 
class of fiction supposed to be suited to 
the literary tasfes of the people during 
a foolish part of the year, the time 
when the newspapeis are at a loss for 
news of interest and when as a conse
quence their otherwise dull pages arc 
filled with improbable but interesting 
stories which masquerade as fact but 
are really the product of the fertile 
imaginations of reporters and news 
editors at their wits’ end for “fea
tures.”

With the beginning of September mid
summer is a thing of the past, according 
to the calendars, hut the hottest weath
er of the year came in the early part of 
1 lie month, and it is therefore not sur
prising to find a Winnipeg contemporary 
still suffering from the effects of the 
“silly season.”

In a silly editorial this contemporary 
goes out of its way to cast doubts upon 
the fact that Ibis paper has been ap
point ed, and is at the present time, the 
officially recognized m'edium for news of 
flic Retail Merchants’ Association of 
Western Canada. In a very foolish edi
torial which reveals considerable editor
ial excitement caused by the extreme 
heat, the assertion is made that otir 
contemporary seeks no “puppet” title, 
but is best qualified to be given a “pup
pet” title. The rash remark is made by 
our contemporary that it has the au
thority of the leading officials of the 
association for the statement that they 
recognize no paper as their official or
gan. Evidently some of the officials 
have been testing the credulity of a 
credulous reporter during the “silly 
season,” and this editorial is the result. 
The trade are too well aware of the re
lations existing between the association 
and The Canadian Grocer (and of the 
reasons which led to the establishment 
of this relationship) to be at all dis
turbed by the editorial in question.

During the hot weather and before the 
opening of the Fall trade association 
business has also been quiet. Secretary 
Coulson has visited several country 
points helping to adjust local differences 
and assisting in effecting local organiza
tion. Money is reported “tight” in all 
quarters and perhaps this is not the best 
time of year to press for the collection 
of fees ; hut it must not be forgotten 
that the association is helpless without 
the “sinews of war,” and that the fees 
of many members are still unpaid.

• . •
A splendid example of the benefits 

which it is possible to derive from a 
strong local organization of dealers is 
furnished by the success of the associa
tion of the retail grocers in Winnipeg. 
Winnipeg grocers are now meeting regu
larly and giving each other information 
that is of great value. Poor pay cus
tomers are now pretty well known and 
the “delinquent list” is kept up to date. 
Members wonder now lmw it was that 
they did not have their association 
years ago.

MANITOBA MARKETS

(Market quotations corrected hy telegraph up to 12 a.m. 
Thursday, Sept.20, 1906.)

General business continues very active 
with few changes in price. Money is re
ported “tight,” and it will be some lit
tle time before conditions will be much 
improved by the marketing of the crop.

VANNED GOODS—New season Good
wills goods are now on the local mar
ket and quotations will be noted below. 
We quote :

FRUITS.
Group Groups 
No. 1. N0.2&3

Apples—
gallons, per doz....... .....................................  3 35 3 30
3-lb. *• .................................. 2 75 2 70

Cherries—
red pitted, per 2-doz. case ....................... 4 73 4 78
red unpitted, " "   3 73 3 78
black pitted, “ "   4 73 4 78
white pitted, " "   5 03 5 08
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Currants—
new. red, 2 doz. cases oer case............ .. 3 83 3 88
black “ “ ............ .. 4 03 4 08

Gooseberries—
.. 4 53 4 58

2's, F. B., per 2-doz. case ....................... 3 53
3 s, " “ ....................... 5 04

Peaches —
2’s “ ....................... .. 4 08 4 03
3 s " ....................... .. 6 14 6 09

Damson, I s " ....................... .. 2 13 2 08
Lombard, l's " ....................... .. 2 23 2 18
Greengage, l's “ ....................... .. 2 33 2 28

Pumpkins—
3's " ....................... .. 2 09 2 01

Pineapples—
2's, sliced, 2 doz. cases, per case ......... 4 20
2's, whole, “ “ ......... 3 75
24’s, whole, " " ......... 4 602 a, grated, “ “ ......... 4 40

Raspberries —
red (new) " .............................. 3 78
black (new) " .............................. .. 3 73 3 78

Strawberries “ .............................. ... 4 80 4 75
6 80

Goodwillie's Goods.
Strawberries, per case................................... 3 10
Red raspberries, per case.............................. 2 60
Red cherries, “ ................................ 2 60
Red currants “ ................................ 2 60
Blackcurrants “ ................................ 2 60
Law ton berries " ................................ 2 60

VEGETABLES.

golden wax, “ .............................. .. 1 93 1 88
refugee, " .............................. .. 1 98 1 93

2's “ .............................. .. 1 98 1 93
Peas—

(No. 4) 2’s " .............................. .. 1 93 1 98
(No. 3) 2's " .............................. .. 2 13 2 18
(No. 2) 2's sweet wrinkle........................ .. 2 23 2 28
(No. 1) 2's extra tine sifted..................... 2 78

Succotash—
2's " ............................... 2 58

Beets—
2 08

sliced, “ ............ .................. 2 28
whole, 3-lb., “ ............................... 2 64

2 84
Spinach—

2 s, per doz........................................ ....... .. 3 08 3 13
3's ' ................................................. 4 09

11 10
Asparagus per doz......................................... 2 89
Tomatoes-

All groups, per case .............................
Beans, golden wax................................. ........ 1 98

“ refugee.................................................. . 1 93 1 98
“ cryst al wax.......................................... 2 18

FISH.
Salmon, Fraser River aockeye, per case... . 7 25

" Skeena River, " “ . 7 10
" River's Inlet, “ " . 6 85
" Red Spring, " “ . 6 30
" humpback, " —

. 5 50
“ Clover Leaf " . 7 20

(Prices are for delivery in October November.)
Lobsters (new), 4-lb. flats, per case................................ 16 50

" “ $-lb. tails, per case ..............................  10 50
“ “ 1-lb. tails, per rase............................... 15 00
" " “ flats, per case................................15 50

MEATS
Pork and beans (V.C.P. Co.), l'e, per doz..................... 1 25

“ " 2 s, “   1 90
“ 3 s, “   2 60

Clark's 1 lb. plain, per case.............................................. 2 30
1 85
2 40

tomato sauce, per case............................. 2 30
" “   1 85
" "   2 40

Chili ‘ “   2 25
- ;* ............................. 195
............................   2 35

Soups (Van Camp's), per doz..........................................  1 25
Canned chicken (Man. Can, Co.) per doz.................... 3 25

" turkey " “ ............... 3 25
“ chicken (Aylmer), per doz.............................. 3 30
“ " (Delhi), " .............................. 3 20
“ turkey (Aylmer)................................................. 3 30
“ " (Delhi).................................................... 3 20
" duck (Aylmer) ................................................. 3 30
“ " (Delhi)......................................................... 3 20

Corned beef " 2's "   2 80
" " 1*8 "............................ 1 60
“ Man Can. Co. 2's per doz.   2 50
“ *' “ l’s “   1 35

Roast beef (Man. Can. Co.), 2’s, per doz......................  2 50
“ “ la “ ....................... 1 35

(Clark’s), l’s, per doz.................................... 1 55
“ “ 2’s. “     2 65

Potted meats, $ g, per doz................................................ 0 55
Veal loaf (Libbey’s), 4 lb., per doz................................. 1 25

Ham loaf 

Chicken loaf

lib.
41b.
lib.
41b.
lib.

(Aylmer), l’s, 
Sliced smoked beef (Libby's),

2 50
1 25
2 50 
1 85....  .....................  3 50

Lunch tongue (Clark's), l’a, " .................................... 3 45
3 00 
1 80 
3 10 
3 35
1 45
2 50
3 06 
3 10 
3 25
1 50
2 65

tlb. tins, per doz. 
lb. f

Chipped 4-lb. tins, 
1-lb. tins,

" “ " 1-lb. w____
Sliced bacon, “ 1-lb. tins, '*

“ “ 1-lb glass, "
Corned beef (Clark’s), 1-lb. tins, per doz.............

“ “ 2-lb. “ ” ..............
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....... 3 83 3 88
4 08

4 58

....... 3 58 3 53
5 04

....... 4 08 4 03

.......  6 14 6 09

.... 2 13 2 08
....... 2 23 2 18
....... 2 33 2 28

2 01

4 20
3 75
4 60
4 40

....... 3 73 3 78

....... 3 73 3 78
....... 4 80 4 75

6 80

2 60
2 60
2 60
2 60

....... 1 93 1 88

....... 1 98 1 93

....... 1 98 1 93

....... 1 93 1 98

....... 2 13 2 18

....... 2 23 2 28

....... 2 73 2 78

.... 2 63 2 58

2 08
2 28
2 64
2 84

.... 3 08 3 13
.... 4 04 4 09

11 10
2 89

.... 1 93 1 98

.... 1 93 1 98

.... 2 13 2 18

...................... 7 25

...................... 7 10

...................... 6 85

...................... 6 30
....................... 4 00
.....................  5 50
...................... 7 20
November.)

...................... 16 50

..................... 10 50

..................... 15 00
...................... 15 50

......................  1 25
.................... 1 90
.................. 2 60

...................... 2 30

...................... 1 85
..................... 2 40
.....................  2 30
...................... 1 85
...................... 2 40
.....................  2 25
...................... 1 95
.................... 2 35

...................... 1 25
...................... 3 25

................  3 25
...................... 3 30
...................... 3 20
...................... 3 30
.....................  3 20
...................... 3 30
.....................  3 20

.............. 2 80
................ 1 60
.................. 2 50
................ 1 35

..................... 2 50
...................... 1 35
...................... 1 55
...................... 2 65
...................... 0 55
...................... 1 25
...................... 2 50
...................... 1 25
...................... 2 50
...................... 1 85
.....................  3 50
...................... 3 45
...................... 3 00
erdoz......... 1 80

" .... 3 10
“ ... 3 35
“ .... 145
“ .... 2 50
“ .... 3 06
“ .... 3 10
“ .... 3 25

. . . . . . . . . . . . . . . . . . . .  1 BO
................... 2 66

SUGAR—As noted last week in our 
telegraphic market corrections, sugar 
has been advanced the. per cwt. We 
quote :
Montres! granulated, in bble..................................... . 5 00

“ in sacks........................................ 4 95
" yellow, in bble....................................................  4 60
" “ in sacks..................................................  4 55

Wallaceburg, in bbls.................................................. . 4 90
" in sacks..................................................... 4 85

Berlin, granulated in bbls ............................................  4 90
" " “ sacks............................................ 4 85

Icing sugar in bbls.......................................................... 5 60
n “in boxes.......................................................... 5 80
** " in small quantities....................................... 6 20

Powdered sugar, in bbls.................................................. 5 40
" '* in boxes................................................. 5 60
“ “ in small quantities.............................. 5 85

Lump, hard, in bbls......................................................... 5 70
" “ in i-bbls........................................................  5 70
“ “ in 100-lb cases.............................................  5 70

Raw sugar...........................................................................  4 50

SYRUPS ANI) MOL ASS KS—As not
ed last week, there has been a slight ad
vance in Crown brand syrup. We quote:
Syrup "Crown Brand," 2-lb tins, per 2 doz. case — 2 25

" 5-lb tins, per 1 “ __ 2 <0
“ “ 10-lb tins, per à " ___ 2 65
" " 20-lb tins, per f “ ---- 2 6)
" " | barrel, per lb................. .... 0 031
" " Sugar syrup, per lb................  0 03*

Barbadoes molasses in *-bbls, per gal........................... 0 40
New Orleans molasses in bbls, per lb........................ 0 031
Porto Rico molasses in *-bbls., per lb.......................... 0 04i
Blackstrap, in bbls., per gal............................................ 0 31

“ I “ " ........................................... 0 33
“ 5 gal. bets., each...................................... 2 25

COFFEE—Rios continue very firm in 
price. We quote :
Whole green Rio, per lb.........................................0 111 0 12

“ roasted " per lb................................................. 0 161
Ground roasted Rio.......................................................... 0 16
Standard Java in 25-lb. tins, per lb.............................. 0 33
Old Government Java in 25 lb. tins, per lb................. 0 32

“ " Mocha................................................... 0 32
Imperial Java, in 25 lb. tine, per lb............................... 0 29
Pure mocha " " “ ............................. 0 25

“ Maracaibo................................................................ 0 19
Choice Rio.......................................................................... 0 17
Pure “ ..................................................................... 0 161
Seal Brand (C 4 8) in 2-lb tins, pe> lb.......................... 0 32

................................. l ib “ “ .......................... 0 33
Local Blende:—
Mucha and Java in 2-lb. tins, per lb............................ 0 23

“ “ Mb. n ......................... 0 24

MATCHES—
Per case

“ Telegraph," .................................................................... 4 95
“ Telephone ”................................................................... 4 85
‘ King Edward "................................................................ 3 65
‘ Head Light ".................................................................  4 40

" Rising Star ".................................................................. 5 90
Eagle"............................................................................. 2 05

" Victoria".......................................................................... 3 25
" Silent,' 200's...................................................................  2 30

500 s.................................................................... 4 90
‘Comet"............................................................................ 2 25

FOREIGN DRIED FRUIT-Muscatel 
raisins have been advanced Jc. per lb. 
for November delivery. Revised prices 
for present delivery from old stock will 
lie found below. We quote :
Sultana raisins, bulk, per lb........................................... 0 091

" cleaned, “ .......................................  0 11
" llbpkgs “ ....................................... 0 13%

Table raisins, Connoisseur clusters per case.............. 2 60
" extra dessert, ........................ 3 40
“ Royal Buckingham, “ .............. 4 00
" Imperial Russian * ............... 5 25
" Connoisseur clusters, 1 lb pkgs. per

case (20 pkgs)...................... ................... 3 35
" Connoisseur clusters, boxes Hi lbs). ... 0 80

Valencia raisins, f. o. s ......................................... 1 75
" ‘ selected................................................ 1 85

" '* layers.................................................... 2 10

California raisins for November deliv
ery.
i alifornia raisins, muscatels, 2 crown, per lb... — 0 09

" " “ 3 " ............... 0 091
" “ “ 4 “ ............... 0 081
" “ choice seeded in f-lb. packages

per package.................................  0 07%
‘ “ fancy seeded in f-lb. packages

per package................................ 0 071
" “ choice seeded in 1-lb packages

per package................................  0 09%
" fancy seeded. 1-lb. packages,

per package................................  0 09f
California raisins, spot shipment.

difomia raisins, muscatels. 2 crown, i>er lb.............. 0 081
“ “ " 3 * ............... U 09

" “ 4 •• ............... 0 091
chtece seeded in f-lb packages

iper package ........................... 0 071
“ fancy seeded in f -lb. packages

per package.............................. 0 08
" choice seeded in 1-lb packages

per package..............................  0 091
" fancy seeded, 1-lb. packages

p*r package..............................  0 091

Prunes, October delivery.
•une» 10J-120 per lb........................................................... 0 061

" 90-100 " ........................................... 0 07*
“ 80-90 " o 081
*• 7mo •• oo8

Prunes 60-70 “     0 04
“ 5060 M   0 09*
“ 100-120 per lb....................................................... 0 09|
" 90-1U0 "   0 06
“ 80-90 “   0 062
“ 70-80 “   0 064
“ 60-70 “   0 061
“ 50-60 “   0 071
“ 40-60 “    0 071

Currants, uncleaned, loose pack, per lb...................... 0 064
" dry cleaned, Piliatras, per lb............................... 0 06%
" wet cleaned, per lb—...................................... 0 061
" Piliatras in 1-lb pkg. dry cleaned, per lb___ 0 071
“ Voetizzae, uncleaned......................................... 0 06*

Hallowee dates, new per lb.............................................. 0 061
Pigs, cooking in tape and sacks..................................... 0 OH

" “ boxes...................................................... 0 06*
Apricots, choice, in 25-lb. boxes,per lb.............. .... 0 18
Apricots, standard in 25-lb. boxes, per lb................ 0 17
Peaches, choice, per lb...................................................... 0 171
Apricots, choice (new delivery about August 1),

per lb............................................................................... 0 22
Apncots. standard (new delivery stout August

1). lier lb......................................................................... 0 21|
Peaches ...............................................................................  0 16}
Pears, choice (halves), per lb.......................................... 0 16

“ standard " 14 .......................................... 0 15
Plums, choice (dark pitted) per lb................................ 0 14|
Nectarines, choice..............................................................  0 16

CANDIED PEELS—
Lemon, per lb....................................................................... 0 104
Orange "    0 10*
Citron "   0 181
Mixed, in 1-lb drums per doz......................................... 2 10

NUTS—As noted last week, almonds 
have been advanced. We quote :
Almonds, per lb...................................................................  0 12*

" (shelled), per lb.................................................... 0 30
Filberts ................................................................................ o 10
Peanuts, ..............................................................................  0 104
Jumbos.................................................................................. 0 12*
Walnuts, new,Grenoble», per lb...................................... 0 15*

" " Marbou ,r ............................................ 0 13*
“ " shelled, “ ............................................ 0 32

Pecans, per lb........................................................... 0 15 0 16
Brazils, per lb....................................................................... 0 15

SPICES-
GROUND SPICKS.

Pepper, black, in 10 lb boxes, per lb................ ... 0 18
white, " 5 “ "   o 25

Cayennepepper, in 2 and 5 lb. tins, per lb.................... 0 30
Cloves, in 5 lb. boxes, per lb............................................. 0 22
Cassia, " " "   0 12
Allspice. “ M “ ................................. 5 11* 0 15
Ginger. In 10-lb. boxes, per lb......................................... 0 13
Mixed spice, in 5-lb. lioxes, per lb.................................. 0 20
Mace, in 5-lb. boxes, per lb.............................................. 0 70

WHOLK SPICKS.

Black pepper, per lb ........................................................ 0 13
White pepper, per lb......................................................... 0 25
Cinnamon (ordinary), per lb..........................................  0 18
Cinnamon (extra choice), per lb.................................... 0 24
Nutmegs, per lb .............................................................. 0 25
Cloves according to quality).................................. 0 14* 0 25
Ginger, por lb....................................................................... 0 10
Allspice, per lb.......................................................... 0 08* 0 10
Mace, per lb......................................................................... 0 70
Mixed spices, for pickling................................................ 0 12

4-oz. packets, per doz......... 0 75

HONEY—
Clover honey 1-lb glass, 2 doz. in case, per doz ........... 2 00

“ “ 5-lb tins, 1 doz. in case, per tin.................. 0 50
“ “ 10-lb tins, 8 in ease, per tin......................... 1 00
*' " 60-lb tins, per lb............................................ 0 07

Fancy comb honey, 2 doz. to the case, per doz......... 2 50
“ ** " " per case......... 4 75

New honey, 5-lb. tins, 1 doz. in case, per case............... 6 75
“ 10-lb. tins, 6 in case, per case...................... 6 40
" 60-lb. tins, per lb............................................. 0 10

BUCKWHEAT—Quoted as before at 
$1.70 per half sack.

RICE, TAPIOCA AND SAGO — 
Tapioca is firmer and a further advance 
is not improbable. We quote :
Japan rice, per ,b., cwt. lots............................................ 0 05i

" “ 50-lb. lots......................................... 0 054
Rangoon rice, per lb.................. .............................. 0 04 0 044
Patna " “ ......................................................... 0 04|
Tapioca, per cwt........................................................ 7 50 7 75
Sago, per lb. ...................................................................... 0 04*

POT AND PEARL BARLEY—
Pot barley, per sack............................................................. 2 30
Pearl barley, per half sack (49 lbs).................................. 1 65

“ “ sack......................................................... 3 30

BEANS—White beans, hand picked, 
arc quoted at $2.05 per bus., the 3-lb. 
picked at $1.80, and the 5-lb. picked at 
$1.75.

NOVA SCOTIA MARKETS
Halifax, N.S., Sept. 18, 1906.

The grocery markets continue quite 
active, trade being good all around with 
prices steady. Dried fruits are very 
scarce and the prices high. Valencia 
layer raisins are quoted at 8c. and 9c.,
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a ml the price of Sultanas is higher than 
ever before. New canned goods are very 
slow in arriving and jobbers are at some 
loss to understand the present condi
tion of affairs. Poultry is not very 
plentiful yet. and the stock marketed 
brings high prices, chickens and ducks 
selling at one dollar per pair for fair 
sized birds. Fresh |M>rk is also scarce. 
Beef is in fairly good supply, but lamb 
is scarce, being quoted at 10c. and lie. 
The first shipment of Nova Scotia aj>- 
ples was made during the close of the 
week when the steamer Ixmdon City 
took 3,500 barrels for London direct.

FRUIT—Native apples are coming on 
the market more plentiful, but the stock 
offered for sale is of very poor quality. 
It is thought that the late varieties will 
be lie tier. Gvavensteins will be scarce 
this season and it is expected that the 
best quality will bring very high prices. 
Dealers are still complaining of the 
high prices and the scarcity of oranges 
and lemons. Jamaieas aie worth about 
$S |ier barrel and Valencias $6 for 200 
count. Lemons are $9.50 per ease. Cali
fornia Bartlett pears are $5 per box. 
American Bart let ts $5 to $7, per barrel 
and Nova Scotia the. same. Cranber
ries aie now on the market and are sell
ing at $3.50 per bushel. _Notwithstand
ing the early re|Mirts regarding the 
shortage in the plum crop, a great quan
tity was marketed this week. The 
cheap varieties, such as Moore’s Arctic, 
are selling at 30c. to 40e. per basket, 
while the better varieties, like Lombards, 
green gage and egg plums are quoted at 
50c. to 60e. j>er six-quart basket. 
Bananas are selling at $1.75 to $2. 
Potatoes advanced in price during the 
week, paused by the partial failure of 
the crops raised by local farmers who 
supply the market until the late crop ar
rives. They are quoted at 70c. p£r 
bushel.

BUTTER AND EGGS—Both butter 
and eggs aie moving upwards and the 
prices are expected to go still higher be
fore the close of this month. The re
ceipts of both are very limited just at 
present, and with the approaching ex
hibition the demand will lie heavy. There 
is very little good dairy butter on the 
market now and what there is available 
is quoted at 21 e. to 22c. Creamery is 
quoted at 25e. and large tubs of fair 
quality are worth 20c. There' will he 
very little local made dairy butter plac
ed on the market while the exhibition 
is on. Eggs of fair quality are quoted 
at 20e. and guaranteed strictly fresh 
eggs are fetching 25e to 30v in small lots, 
the latter price being obtained by the 
market people who come to the city once 
a week to retail their stock.

FISH —There is considerable move
ment of fish just now and the market is 
a little unsettled. High prices are be
ing quoted hy those who hold codfish 
in stock. One firm has refused an offer 
of $6 per quintal for a thousand quin
tal lot.

W H. Stone, Winnipeg, was in To
ronto this week and called upon The 
Canadian Grocer.
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TRIP FOR THE WORKERS.

Toronto Retail Grocers’ Association Re
ward the Active Ones.

The Toronto Retail Grocers' Associa
tion cleared in the neighborhood of $2HU 
on their annual picnic. This success was 
attained only In much painstaking effort 
on the part of some members of the 
committee. To show appreciation of the 
work done a resolution was passed at 
the last meeting of the association that 
$100 be devoted to giving the deserving 
members an outing, and \ iee-Vhainnan 
Snow appointed a committee to name 
the deserving ones. The little company 
took their outing last week end. It con
sisted of a trip to Alexander Ray and 
return by the splendid R. & 0. steamer 
Toronto. They left Toronto Saturday 
afternoon and returned .Monday.

Those who went were : Tlios. Clark, 
Fred Thorne, .1. S. Bond, F. W. John
ston and Mrs. Johnston, President R. 
Van Loon, Vice-President R. 13. Snow, 
R 11. Stewart, David Bell, D. Ranter 
and I). .McLean. II. I). Kelly and V. T. 
Cootes were among those selected to go 
but were unable to get away.

Tlicv all had a very enjoyable time and 
were enthusiastic in" their praise of the 
comforts afforded on the steamer To
ronto.

CONDENSED OR “WANT’ 
ADVERTISEflENTS

Advertisetr.e its under this heading. 2c. a word first 
nsertion ; 1 c. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case van this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.
100 words each insertion, 1 year........................ S30 00
" “ “6 months................. 17 00
" " “ 3 months................ 10 00

§0 " "1 year .....................  17 00
" “ " 6 months................ 10 Of
12 " " 1 year......................  10 00

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box ioi, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (f tf. )

AGENCIES WANTED

Dunn Pork Factory For Sale
OBALED TENDERS, marked “Tender for Dunn 
^ Pork Factory." will be received by the undersigned 
up to noon on WEDNESDAY. 10th October next, for 
the factory buildings, plant and premises of the F. B. 
Dunn Packing Company (Limited) situate on the line.of 
C.P.R. at Fair ville, about a mile from the city ot Saint 
John, N.B. The works arc new and up-to-date. The 
goodwill of the business and all tools and delivery 
wagons included with the property ; also a supply of ice 
now in store, sufficient for the ensuing seasons’ opera
tions. Ice is obtained from a pond on the premises in 
quantities sufficient for the business. The highest or 
any tender not necessarily accepted. For further par
ticulars apply to the undersigned.

Dated at St.John, N. B., ôth Sept. liHMi 
BARNHILL. EWING A SANFORD,

Solicitors

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

FOR

SAUER - KRAUT
AND

Pickles in Brine
Write TAYLOR & PRINGLE CO., Ltd., 

Owen Sound, Ont.

OVER THE 100,000 MARK.
Following is a copy of a letter receiv

ed by the New York branch of the 
Salada Tea Co., and speaks for itself.

Saluda” is always forging ahead.
Toronto. Sept. 14, lOOfi. 

Messrs. The “ Salada Tea Co.,
IPS West Broadwav.

New York. N. Y.
Dear Siis. You will be glad to bear 

that al last we have gotten over the 
hundred thousand pound mark for one 
week, including black, mixed and green 
tea. ' One week recently we put out 100,- 
70!) lbs., and every ounce of this was in 
•"Salada” packets. We hope before 
very long to keep up to this rale every 
week.

As tlie total importations of tea into 
Canada during 1 lie past fiscal year, end
ing June 30. l!MHi. were twenty-five mil
lion pound.-, we will do this year close 
on one-liftli of the entire tea business 
of ( 'anada.

Yours 11 uly.
P. C. LARKIN'S tV CO.

A GENTLEMAN with considerable experience 
in manufacturing business and manufacturers' 

agencies, and possessing a good connection 
among the grocers, druggists and confectioners of 
Montreal, desires to obtain the Montreal agency 
for one or more firms selling to the above-men
tioned class of trade. Al references as to charac
ter and ability. Address at once “ Nagroch " 
care of Canadian Grocer, Montreal Office.

COMMISSION MAN—Headquarteis Vancouv
er, requires some good agencies. Box 123. 

Canadian Grocer.

C^OOD Canadian agencies required by energetic 
y man with best personal connection in Bristol 

and district. Reply “ Bristol,” care of MacLean 
Publishing Co., 88 Fleet St., London, E.C., Eng.

POSITION WANTED.

GROCERIES. PROVISIONS—Foreign and Co
lonial—Patent medicines, wines and spirits. 

Englishman, having had seventeen years’ first- 
class experience, wants position as traveler, mana
ger, or head counterman. Age 32. Good ad
dress. Good references. Distance no object.
Thomas Lee, Queen’s Hotel, Vegreville, Alberta.

HIGHEST PROFITS ABSOLUTELY SURE
Wanted—Agents for the sale of a first-class Food 

Preparation, highly recommended by authorities.
FOB PARTICULARS ADDRESS 

O.F. 1170. care Orell Fussli Publicity, Zurich 
(Switzerland.)

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

PERCY P. DAVENPORT
622 McIntyre Block, - - WINNIPEG, MAN

Square your accounts

WHEN YOU WANT TO PLEASE YOUR CUSTOMERS GIVE THEM

Gold Standard Baking Powder
“GUARANTEED THE BEST"

Manufactured from the purest high grade materials, so exactly proportioned that its 
pure, wholesome strength never varies. The best of cooking is the inevitable result 
of its use. Let us send you a trial shipment.

The C0DVILLE, GE0RGES0N CO., Limited, - Winnipeg, Man.
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Produce and Provisions

CHEESE AND BUTTER BULLETIN.
Out last week’s cheese puzzle is being 

rapidly solved by a substantial further 
advance in market prices. There seems 
to be no pressing demand to cause this 
new advance, but it seems quite evident 
that September made cheese have been 
sold “forward” and these contracts 
must he filled at any cost.

This has been truly a remarkable sea
son. Prices have ruled high right along. 
Everybody engaged in the cheese busi
ness on either side of the Atlantic has 
been timid to operate for higher prices 
and many operators sold goods ahead, 
expecting declining prices in the near 
future. instead we had steadily ad
vancing markets and the “short sales” 
have been a losing game all along the 
line.

We have pointed out the real situation 
in these articles right along, viz., a very 
much decreased production of milk, on 
account of the unusually prolonged hot 
and dry Summer, and an increased con
sumption of cheese on account of the 
canned meats scare in the United King
dom.

Recent cable advices report lower mar
kets in Great Britain, but in the face 
of this our markets show a substantial 
advance in prices, which simply adds to 
the puzzling situation, and it means 
that if the cheese are really wanted in 
Great Britain, the importers there must 
pay current market prices here to ob
tain the goods.

On September 1 the stocks of cheese 
in London, Liverpool and Bristol were 
reported at 337,UOU boxes against 222,- 
UUU boxes last year, showing an accumu
lation of 115,000 boxes, but the con
sumptive demand is still on and our 
stocks in Canada arc fully that much 
less.

Our receipts in Montreal were last 
week 81,402 boxes of cheese and 21,014 
packages of butter, against 00,775 boxes 
of cheese and 25,306 packages of butter 
for the same week of last year, or a to
tal since May 1 of 1,623,116 boxes of 
cheese and 486,111 packages of butter, 
as compared with 1,581,381 boxes of 
cheese and 587,508 packages of butter 
for the corresponding period of last 
year.

Our exports were last week 61,467 
boxes of cheese and 12,156 packages of 
butter, against 50,125 boxes of cheese 
and 26,500 packages of butter for the 
same week of last year, or a total since 
May 1 of 1,405,077 boxes of cheese and 
203,368 packages of butter, as compared 
with 1,344,385 boxes of cheese and 428,- 
545 packages of butter for the corres
ponding period of last year.

The above figures mean increased re
ceipts of cheese in Montreal of 41,735 
boxes, increased shipments of 151,592 
boxes, leaving 100,857 boxes of cheese 
less in stock in Montreal than a year 
ago. In butter we find a decrease in re
ceipts of 101,307 packages and a decrease 
in shipments of 135,177 packages, leav
ing 23,780 packages more in stock in

Montreal than at the same time last 
year.

With approximately 110,000 boxes of 
cheese ledh in store in Montreal and 
115,000 boxes more in store in the three 
principal centres in Great Britain, the 
statistical position regarding visible 
supplies is not much altered at present, 
but last year’s Fall make of cheese 
was undoubtedly larger than what we 
can expect this year on account of the 
enormous shrinkage in milk, and adding 
an increased consumption of cheese this 
year, the situation seems decidedly 
“bullish” and higher prices seem in
evitable.

Butter is also in a puzzling position. 
It has been cheaper, comparatively, than 
cheese the whole season, yet stocks have 
accumulated here over last year as 
prices have been above an export basis, 
in spite of a much reduced make, but 
the weather in European countries sup
plying Great Britain with butter has al
so been hot and dry this season, and oui 
short shipments of 135,177 packages so 
far this season may soon be felt so that 
further orders will be sent here.

THE PROVISION SITUATION.
The quantity of Danish bacon being 

marketed in England at the moment is 
less than at the same time last year, 
and the indications are that for a few 
weeks they will run fairly light in 
quantity. After that the reports that 
come from Denmark are to the effect 
that there will he a lot of hogs market
ed there, which will mean a lower price 
for bacon. In Ireland a larger number 
of hogs than ordinary are being market
ed on account of the potato crop short
age. The tendency will be to get them 
off this to other feed. Ireland's output 
has been from 25 to 30 thousand hogs 
a week, of which b or 10 thousand were 
cured and the rest shipped live to 
Great Britain for slaughter. That 
means probably a million hogs in the 
island for which the owners will be 
seeking a new food.

Then, again, the quantities of bacon 
coming from Belgium and Central 
Europe are larger than usual. Trade 
conditions in England and the demand 
for bacon, all things considered, is 
good. The factor that has made the 
market disappointing and upset the 
calculations of Canadian packers, has 
been the increased supplies of American. 
The consumption of bacon over in Eng
land has been remarkably good, stimu
lated as it has been by the decrease in 
the consumption of canned meats, the 
sale of those products having fallen off 
almost entirely. The people have re
turned to bacon, and consumption has 
been greater than in any Summer in re
cent years. It has now, however, been 
sufficient to absorb the American bacon 
on the market. There has not been, as 
a result, what would be called a firm 
market this Summer. The Canadian 
packer has been steadily above the mar
ket in the cost of his raw material any
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where from one to ten shillings per 
cwt. during the past season.

There is, of course, an increased 
quantity of hogs being taken all the 
time for domestic put poses, which has 
materially helped to decrease the ex
ports of Canadian bacon. The number 
of hogs utilized now for the domestic 
trade in Canada is now running about 
5 to 8 thousand a week the year 
through. Six or seven years ago this 
number was only a thousand. The to
tal killings in Canada have been run
ning from 15 to 20 thousand a week, 
which means that a very important 
percentage of it is going into Canadian 
trade. The demand for Canadian meats 
has been active and has resulted in the 
price of hogs being unduly stimulated.

The immediate situation is that the 
packers are getting almost no hogs in 
Ontario. Conditions are probably na
tural, farmers not having had time 
since threshing to get hogs ready for 
market. Receipts at the packing houses 
have been less than ever before in Sep
tember. Advices are. however, that, 
beginning next week, there will be more 
hogs to come out. but there will be no 
liberal supplies for 5 or b weeks to 
come. That would seem to indicate 
that prices will remain pretty nearly 
the same as they are for some time. 
For export the price of hogs is still 
too high, but the packers hope that the 
small quantity of Canadian bacon on 
the English market 6 weeks hence will 
lead to higher prices, but that depends 
on the supplies of Danish and American.

OUR LONDON, (ENG.) LETTER.
lainduii, Sept. 5, 1906.

A large quantity of Canadian butter 
has recently reached this market in a 
very bad condition. This is a matte- 
w liivli calls for most thorough investiga 
lion. 1'or if Canadians are determined, 
as they say they are. to build for them
selves a reputation for their butter over 
here, they will have to do a great deal 
better than they are doing at present. 
There are. it is readily admitted, certain 
Canadian shippers, whose butter is of a 
veiy high standard, indeed a butter ex
pert told the writer tluit he had handled 
Canadian butter equal to the best Dan
ish, but this fact is far from being suf
ficient to establish a first-class reputa
tion. There must Ik- greater uniformity 
in quality. There are certain Canadian 
faetoi ics, who are persistently turning 
out mouldy butter, and it is such as 
these that arc undoing the good work 
done by those Canadian factories whose 
reputation is favorably known in Britain. 
The names of the culprits are known, 
and, it may he said, their butters have 
been examined by the Canadian Govern
ment inspector here in London, and the 
matter will he taken up further in Can
ada. The Canadian officials w ill be do-
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BUTTER, CHEESE, EGOS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 A ft GYLE STREET, HAUFAX, N.S.

3AL.T SALT
Tabic, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels. Land Salt.

0. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AGENTS FOR THE DOMINION SALT ACENCV

WILSON'S
4pJlv Pads
Every country store should 

stock them, because 
every housekeeper 

wants them.

BUTTER-" EGGS
------WE ARE------

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWEB PB0VIE0H.

MerM, Manlall 1 Ci.
Wholesale Predace MershaeU,

TORONTO.

ROOMS
B^RUSHES
m^ASKETS

II/OODEN 11/ILLOWWare Ware

Paper Bags i |
Wrapping Paper | g 

Grocer’s Sundries

WALTER WOODS & GO.
Hamilton and Winnipeg

ing neither more nor less than their duty 
in watching the defaulting shippers very 
closely, and in seeing that no mouldy 
butter is sent this way.

Canadians know best themselves how 
this evil can be prevented. In the first 
place, all factories should see to it that 
their refrigerating apparatus are cool
ed, not by ice, which damps the air, but 
by cool air, which can be regulated in 
temperature to suit occasion. Of course 
there w/ll be those who will argue that 
this involves no small expense, but it is 
a question of reputation versus small ex
pense, and as reputation means ultimate 
success it is not difficult to see which 
alternative to chouse.

If Australia can sent to the British 
markets butter free from mould, why 
cannot Canada? The Canadian Govern
ment should have greater powers in the 
supervision of creameries, in the same 
manner as the New Zealand Government 
has control over its butter exportation, 
and nothing should be permitted to pass, 
about which there is any doubt. When 
a man in London buys No. 1 New Zea
land grade he knows he is getting a first- 
class article.

A London importer of considerable 
standing and practical experience, has 
declared his opinion that in Canada the 
cream is not collected sufficiently fre
quent. It should be gathered at least 
three or four times a week. The diffi
culty of these frequent collections is not 
being overlooked but in an industry of 
such vital importance to Canada’s com
mercial standing, details of this kind 
should be carefully studied. To mix 
Monday’s cream with Wednesday’s 
cream is, on the face of it, a very bad 
principle.

To quote once more a London import
er, “We feel, as regards ice in the 
freight cars, that this is a mistake. The 
car's should be refrigerated in one way 
only—by cool air. Canadian butter de
serves greater care both in transit and 
in making, for it is of an excellent tex
ture.”

CURE FOR MOULDY BUTTER.

Government Inspection—G. A. Putnam’s 
Comments on London Letter.

When shown the letter of the Cana
dian Grocer’s London, England, corres

pondent regarding mouldy butter, G. A. 
Putnam, Toronto, superintendent of Far
mers’ Institutes for Ontario, agreed al
most entirely with the writer. He said:

“Yes, we should have Government in
spection at the point of export. I don’t 
see how we can be certain of uniformity 
in our goods and high quality unless we 
have some method of Government inspec
tion either at central points throughout 
the provinces or at the point of ship
ment. Butter should be graded, and if 
the future is to be considered, a mini
mum standard should be fixed. Any
thing below that standard should not be 
allowed to be shipped out.”

“We are doing all that we possibly 
can with our facilities, to better the qual
ity, but since the introduction of cream 
separators, it seems impossible to get 
the quality as line as it was a few years 
ago. The leason is that the creamery 
men are making butter at as low a price 
as they can and they are gathering the 
cream only a few times a week, in some 
eases only twice. What can you ex
pect? Unless you get a raw material 
right you cannot expect to get your but
ter right. The real cause of the trouble 
is the lack of quality in the raw ma
terial. This is partly uue to the pro
ducers not taking proper care and partly 
to not gathering the cream often enough. 
Blame, too, rests with some of the 
cretamery men who are not clean and 
particular enough in the handling Vf 
their milk. It is not so much the case 
now, but at one time separator agents 
told farmers that separators need be 
washed out and scalded only every other 
day and that the rest of the time rincing 
would do. I believe it is possible bo get 
all our creameries to put out a good 
quality of butter. Our Ontario butter 
is not as good as Quebec butter because 
down there they gather the whole milk, 
cream and all, just as we used to do 
here and the creamery has control of 
the cream from start to flush. ”

“Is it possible to go back to the old 
system of collection in Ontario?” Mr. 
Putnam was asked.

“We could probably by that means, 
get a butter that would bring a cent or 
two moie, but the farmers would rather 
take one or two cents less and have the 
sweet milk for his calves, and likewise 
save the increased cost of hauling the 
milk to the creamery.”

You Should Handle

Clark’s Sliced Smoked Beef
BCCÜUSe every can is guaranteed to be ot the first quality. 
Because of its fine Flavor and Texture.
Because it will please your customers and a pleased customer is 

the best advertisement you can have.
Because it is canned by the most perfect and cleanly method 

known.
Because its price is within the reach of all.
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ECC CASE FILLERS

‘ • -

NEW LAID EGGS
to bring the highest market price

MUST BE PACKED
in clean, fresh Fillers.

These can be obtained from

The Miller Bros. Co., Limited
Manufacturers of Egg Case Fillers 

30-38 DOWD STREET

MONTREAL
Board Mills and Filler Factory at GLEN MILLER, ONT.

THE

Manitoba Canning Co. Ltd.
GUARANTEES

ALL ITS TINNED MEATS

Corned Beef, Roast Beef, 
Chicken, Tongue, Potted 

Meats, etc.

YOU RUN NO RISK

SELLING AGENTS

Unison & Bain, Galloway & Parnell
WINNIPEG and CALGARY VANCOUVER

é

SWEETENED

co*ocnsE0”*Tlkco
T*u*0 NOVA SCOT»

REINDEER
Condensed

MILK

PURE MILK
JERSEY li

Sterilized

CREAM

JERSEY CREAM

condensed
»*URONOVâ5COH*-

UNSWfcBTENBD

TRURO CONDENSED MILK CO., Limited
TRURO, R.S.

Oval Wood Dishes
Clean, Strong 

and Inexpensive
FOR

BUTTER, LARD, MINCEMEAT, 
PICKLES, and a dozen 

other Grocery Lines.
Make a clean, neat package. Never leak ; never go 

to pieces.

Your customers will congratulate you on them.

18,000 now ready for shipment. We can 
fill all orders promptly just now.

Write or wire for prices. You will find them 
reasonable.

GRAHAM BROS., Kinmount, Ont.
Agent for Maritime Provincea

W. S. CLAWSON & CO.
11-12 South Wharf St., ST. JOHN, N.B.
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PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—With prices unchanged, 
the situation remains as it was last 
week. Locally there is some trade pass
ing in a jobbing way, but otherwise 
things are inclined to be quiet. Export 
business is very small, where any is 
done.
Lard, pure tierces .................................................0 11? 0 12

“ ............................. 56-lb. tubs 0 Hi 0 111
" .........20-lb. pails, wood (10*) 0 Ilf 0 12
" cases, 10-lb. tins,60 lbs. incase 0 12

“ 5-lb. " .... 0 12A
“ " 3-lb. " .... 0 121

Lard, Boar's Head brand, tierces, per lb................. 0 09
“ " *-bll., per lb.......................... 0 091
“ " tubs........................................... 0 092

Cases, 20 3-lby tins, per lb.............................................. 0 10
" 12 5-lD. tins “ .............................................. 0 09Z
M 610-lb. tins “ .............................................. 0 09?

20-lb. wood pails, each ................................................ 1 90
20-lb. tin pails, each....................................................... 1 SO
Wood net, tin packages, gross weight—
Canadian short cut mess pork.........................  §22 50 $23 00
American short cut clear ................................. 22 00 22 50
American fat back.............................................. 23 00 23 50
Breakfast bacon, per lb............................................... U 15*
Hams...................................................................... 0 14* 0 16
Extra plate beef, per bbl..................................... 12 50 13 00

BUTTER—This week the market is 
quiet but firm, with unchanged prices. 
Prom England the demand is slow, par
ticularly has it been so during the past 
two weeks. Until that market moves 
one way or the other, we shall not like
ly see much alteration in the prices 
here. Shipments have not been heavy, 
showing that export orders have not 
been numerous. ,
Choicest creamery, salt.........................................  0 23* 0 23?
Medium creamery.................................................  0 22? 0 23
Western dairy......................................................... 0 19 0 19%

CHEESE—Another advance has oc
curred, and with the marketing of the 
September make, continued high prices 
are looked for. While stocks in England 
are accumulating, here they are less 
than usual, shipments having been very 
liberal right along this season. Present 
prices are expected to be maintained, if 
not improved upon, as the trade seem 
to think there is a lot of September 
cheese sold for forward shipment, on 
which orders will have to be filled. Ship
ments during the past two weeks have 
been on the light side, but this, appar
ently, has not been sufficient to curtail 
the upward movement in prices.
Onlarioe..................................................................... 0 13* 0 13*
Townships.................................................... .... o 13 u 13*
<juebe f« .................................................................... 0 12? u L*

EGGS—During the past three weeks 
the market has remained practically 
without a change. This week is the 
third, and prices quoted are just about 
the same as were asked three weeks 
ago. Selects bring 2Uc. to 21c., while 
No. 1 will bring 17Jc. to lf>c. Consump
tion is just about equal to receipts.

TORONTO.
PROVISIONS—What changes in 

prices there aie this week are downward 
and they are not very important. Long 
clear jiea meal backs are somewhat eas
ier. Short cut is $1 a barrel less. Lard in 
tierces has backed up l-4c. The con
sumptive demand continues pretty good. 
Packers argue that even at the high 
prices pork products are cheaper buying 
than fresh meat.

Long clear bacon, oer lb................................ 0 12*
Smoked breakfast bacon, per lb.................... 0 15
Roll bacon, per lb.......................................... 0 12*
Small hams per lb............................................0 15*
Medium hams, per lb.................................. 0 15*
Large hams per lb.................................................
Shoulder hams, per lb.............................................
Backs, plain, per lb.................................................

“ pea meal............................................  0 17

0 13? 
0 17 
0 13 
0 16 
0 16 
0 15 
0 11* 
0 17 
0 18

Heavy mess pork, per bbl....................... ............ 21 50
Short cut, per bbl........................................... 22.00 23 00
Lard, tierces, per lb............................................  0 11 0 11*

" tubs “ ................................................ 0 11!
' pails " .........................................0 11? 0 12
" compounds, per lb........................................... 0 09

Plate beef, per 200-lb. bbl................................. 11 00 12 00
Beef,hind quarters............................................  8 00 8 59

front quarters..........................................  3 00 5 00
" choice carcases..........................................  6 50 7 50
“ common....................................................  5 00 5 5U

Mutton........................................................  0 07% 0 08*
Lamb...................................................................... 0 11 0 11*
Hogs, street lots................................................ 9 00 9 50
Veal.......................................................................U 07 0 10

BUTTER—The situation this week
is little changed, but the market is firm. 
Hot weather is drying up the pasture 
and conditions generally are unfavor
able to milk production. The supply 
of choice dairy is limited. The domes
tic demand for butter continues good.

Per lb.
Creamery prints................................................  0 25 0 26

1 ' solids, fresh........................................ 0 23 0 23*
Dairy prints, choice.............................................. 0 21 0 23

“ tubs, choice............................................... 0 2) 0 21
Baker's butter....................................................... 0 17 0 18

EGGS—Prices continue as a week 
ago except for bakei s, which are cheap
er. A run of that class of stock last 
week carried the price to near 12c. Re
ceipts continue fair and quality has 
improved. Shrinkage also is less.
Eggs (new laid) ....................................................... 0 18 0 18%

“ bakers ........................................................... 0 14* 0 15

CHEESE—The demand is good and 
prices are merely following the lead of 
the cheese boards.

Per lb.
Cheese, large ........................................................... 0 13*

“ “ twins................................................0 13? 0 14

FOWL—Deliveries are not large as 
yet. Drives are about as last week.
Old fvwl..................................................................... u 08 0 09
Young ducks ..................................................... 0 «8 0 69
Spring chickens.......................................................  0 10 0 11

ST. JOHN, N.B.
PROVISIONS — Barrelled pork and 

beef are steady, but fresh beef if easier, 
and the like is true of lamb and fresh 
pork. Smoked meats and lard are 
steady. Some western fresh beef is 
coming on the market. It is said by 
some farmers that because of short 
crops in some sections of the province 
more than the usual number of live 
stock will be marketed this Fall, but 
this may be far loo gloomy a view of 
the situation.
Mess pork, per bbl ... 
Clear pork. " —
Elate be f. “ ....
Domestic beef, per lb 
Western be. f,
Mutton, “
V. al.
Pork, ’

Rolls “
Lard pure, tu" s, “

Refined lar ,tubs__

$23 00 »13 50
2>J 0; 23 cO
13 50 14 fO
0 05 0 t«l
0 07 0 08*
0 05 0 06*
0 07 0 08

0 i.9
u 19

0 14 0 16
0 12 0 14
0 12 0 12*
0 12!., o n
0 09* 0 09*
0 09* 0 10

BUTTER—The high price is maintain
ed and there is practically no cheap but
ter of any kind in this market.
Creamery butter..................................................... 0 24 0 26
Best daily butter................................................. 0 2' 0 23
Good dairy tubs 0 18 0 2J

CHEESE—The market is very strong 
and stocks light. It would be very diffi
cult to pick up anything at less than 
13Jc.
Cheese, i er lb. 0 13* 0 14

EGGS—Henery eggs sell at a flat rate 
of 25c. The whole market is very firm.
Eggs, strictly fresh.................................................  0 25 0 25

“ fresh.................................................................0 18 0 20

WINNIPEG MARKETS.
BUTTER—Creamery butter prices are 

unchanged from last week. Supplies are 
liberal. We quote :
Finest fresh creamery, in 56-lb. boxes..........................  0 20

" “ in 28-lb. boxes......................... 0 20
“ " in 14-lb. boxes............................ 0 20
“ " in 1-lb. bricks (eastern)........... 0 23
“ “ * " (western)..........  0 21

Produce houses arc paying 11 Je. per 
pound for good dairy butter.

CHEESE—
Finest Ontario, large........................................................ 0 141

“ Manitoba, large............................................................0 13?
“ “ twins  0 13?
“ “ small   0 14
LARD—The tierce basis is now 12r. 

per lb.
1'ierce basis, per lb................................. .............. 0 12

Small packages take the following advance :
50-lb. tin cans, per lb ................................................ 0 00*
20-lb. tin pails, in 80-lb. cases, per lb......................... 0 008
10-lb. r> in 60-lb. “ ......................... 0 00?
5-lb. " 11 " ......... ................ 0 00Î
3-lb. " “ ** ......................... 0 01
20-lb. net white wood pails, per lb.............................. 0 00?

CURED MEATS—
Hauis, selected stock, special mild cure .....................
Backs,' “ “ “ .....................
Hams, luht, 10 to 18 average........................................

“ medium, 14 to 16 average....................................
*' heavy, 20 to 30, for slicing.................................
" heavy, s&inned 20 to 30 for slicing.................

Pi« nic hams, light, choice, 6 to 8..................................
Shoulders light, choice .................................................
Breakfast bacon, clear, bellies, light,8 to 10.........

" “ clear bellies 12 to 14......................
Clear backs, b bacon light...............................................

b bacon 12 to 14.........................................
Spiced rolls, long if in stock...........................................

Dried beef ham sets.........................................................

0 18
0 22':.
0 lS’o
0 17'£ 
0 17 
0 16!'. 
0 17 " 
0 13*
0 11 
0 1S>
0 17 
6 18 
0 17*
0 18 
0 13 
0 12

Smoked hams boned and rolltd, 2;. per lb. additional.
DRY SALT MEATS.

Bacon, dry salt long clear ...........................
“ smoked..................

" " “ boneless backs,...
Shoulders " " .................................

0 13* 
0 14* 
0 13?

BARREL PORK.
Heavy mess pork, boneless, per bbl............................

“ “ “ per * bbl..........................
Standard mess pork, per bbl............ ... .........................

PICKLED GOODS (COOKED).
80 lbs. 40 lbs.

Pig's feet...........................................  4 50 2 30
Pig’s tongues...................................  14 50 7 5U
Boneless hocks.................................. 8 50 4 50
Sweet pickled spare ribs, not cooked,per lb................

“ hocks, “ “ ...............

24 00 
12 10 
24 50

15 lbs. 
1 20 
3 00 
2 00 
0 04 
0 05

EGGS—Produce houses arc poying 
17 Je. per dozen for fresh eggs delivered 
in Winnipeg.

LIVE STOCK IMPORTERS.
The Canadian Live Stock Exporters’ 

Association held their annual meeting in 
the Board of Tcadc Building, Montreal, 
last week, and elected I he following of
ficers : President, R. Ironside ; 1st 
vice-president, W. Levack ; 2nd vice- 
president, C. Coughlin ; treasurer, D. 
A. Campbell ; secretary, Ü. Alunro ; R. 
Bickerdike, J. W. Dunn, W. W. Craig, 
E. Snell, W. 11. Dean, II. Gilchrist, 
John Sheridan, Alex. McIntosh, Jos. 
Luness, A. C. Sparrow, F. Hunnissett, 
and John Brown.

NOTES.
Wilbur Gordon, Tweed, Ont., has se

cured a patent for a cheese vat support.
A capitalist has offered to put up 

$4.000 to start an abattoir and pork 
packing plant in Areola, Sask., if five 
others will add $2,000 to amount.

With the object of meeting with the 
wishes of the members of the dairy
men’s association and of exporters, the 
Provincial Government of Quebec has 
erected the new dairy school building at 
St. Hyacinthe. It -has been furnished 
with the most modern machinery and is 
claimed by the people in Quebec to be 
one of the finest and best fitted build
ings of its kind in America.
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GROCERY TRADE IN OTTAWA
Some Finit and Vegetable Prices at the Capital—Proud of Cheese Quality—An 

Opening for California Raisins—Grocers' Association— The 
Exhibition—Trade Notes.

Business with retaileis is reported 
life brisk ever since the first of the 
ninth, quite, a change having taken 
ace compared with July and August. 
At present there is a scarcity of hut- 
r; prices are ranging high. Creamery 

l iucks, 25 l-2c., solids 25c.. dairy in 
i lis 21c. to 25c. for choice. The cheese 

aiket is still firm, a shortage of the 
, ilk supply has been felt dining the 

st week partly owing to the Exhibition 
. id also a falling off in quantity rece v- 
, I.

Oil the local market potatoes are scll- 
ivg from 75c. to 85c. this season, owing 
i so much dry weather the run~ is small, 
i here is also a prospect of a shortage 

vegetables for Winter use. 
flic past week has seen an over-abun

dant supply of peaches, receipts being 
heyi lid the regular demand, so hat prices 
■ hopped on the local exchange fiom 75c. 
in 85e. to 50c. and 60c. for No. 1 Craw- 
11a ds. and from 45c. to 50c. to 25c. and 
•tor. for No. 2. This week, however, the 
market is expected to become better. 
Drapes, both Concord and Niagara have 
la m selling at 22c. to 26c. Rogers. 30c. 
in 35c. Apples, No. 1 stock. $2.50 to 
'.'.75; No. 2, $1.50 to $2.00. Plums arc 
wry scarce and when offered bring about 

."ir. to 65c. Bananas are plentiful and 
I"ices very low according to quality.

The opening price for raisins is 
a iiaiulary to retail buyers, and al- 
h .ether will have the effect of dealers 
handling and pushing California paek- 
ii-i stock.

Dn the local cheese hoard. Friday last, 
a re 2 011 boxes were boarded, SOS 

« . le and 1.113 colored; practically all 
v re sold excepting some 200, which ar-
11 ni late. The price at this sale was 
a advance on the pievious week, being
12 5-Se. and 12 11-16c. against 12 3-4c. 

'ome 04 cheese that was on exhibition
a' tlie Fair was offered separately and 
h ight 12 5-Sc. for 56 packages and 
1 11-16 for the balance. This goes to
•'I w that the quality of cheese hoarded 
ai Dttawa is of the highest grade.

‘he Retail Grocers’ Association held 
ii regular meeting last Wednesday, but 

ing to it being Exhibition week the
i iidanee was small and nothing of im- 
r ’ance was done. It was decided to 
6 up the Saturday closing at the 
ii' regular meeting on the 26th inst., 
ai with the whole of rhe grocery trade
ii lie ci tv to be niesent. whether mem- 
la of the association or not.

here is talk of the Ottawa grocers 
h ing a pure food show this coming 
V iter.

lie Oilmoiir Hotel, Banks street, a 
E e well known to the traveling publie, 
"■ completely gutted by fire on Fri- 
(1; night last. So quick did the flames 
sl ad that nothing was saved, not even 
tli lintel register. Up to the present

time some five or six people are miss
ing, but as it was inqHissible to start 
clearing the debris until to-day, owing 
to the smoldering ruins, the actual loss 
of life is unknown and it is doubtful if 
it will ever he found who perished ow
ing to the records being destroyed. Hv^el 
accommodation is fairly well crowded at 
all times in Ottawa so that this catas
trophe n Hikes matters orse.

The Central Canada Exhibition is over 
and the usual comments are to he heard, 
tn one respect the attendance was all 
that could lie desired. Everv day was 
ahead of pievious years. Tlie changes 
made in the plan of entertainment satis
fied most people, whilst others were 
disap|Hiintvd. One feature that certain
ly "’fls not what it might have been was 
the main building, and it is to this build
ing that the crowds mostly go. Some of 
the exhibits were identical as they have 
been for years, ft is unexplainable why 
more Canadian manufacturers do not 
take advantage of the oppoitimity of 
displaying their goods at so important 
a point as Ottawa is fast becoming, and 
whose exhibition ranks next to Toronto 
in attendance and attractiveness.

Messrs. Pi m ost & Allard, wholesale 
grocers, received a carload of Saluda 
tea last week, which was loaded on the 
Transport Co’s wagons and carted 
through the principal streets to their 
warehouse. It proved quite an attrac
tion. to the public. It is getting to l«e 
a frequent occurrence for Mcssts. Pro
vost & Allan! to receive Salada this way.

Bryson. Graham & Co. have taken over 
the grocery department in connection 
with their store, which was recently 
owned and operated by the late John A. 
Bryson.

W. H. Sevier, of the Montreal hianeh 
Canadian Grocer, was in the city for 
exhibition.

display your stove polish.
Tlie hint of Fall in the air should be 

a suggestion to the wide awake grocer 
to get ready for the stove polish trade. 
Within a week or so hundreds of thou
sands of stoves will be set up throughout 
Canada and fresh stove polish will be re
quired in the majority of cases. Stove 
polish is a small thing in itself, hut the 
grocer who hustles can make it amount 
to a tidy sum. Care should he taken, 
however, that the polishes sold contain 
no explosives. Every Fall the news
papers contain accounts of disastrous re
sults from using inflammable stove pol
ishes. The manufacturers of “Rising 
Sun” and “Run Paste” stove polishes 
have always made a strong point of 
the thorough safety and reliability of 
their polishes, and the increasing sales 
of these lines would go to show that 
the point is one that has weight with the 
public.

CALIFORNIAN GOODS HIGH.

Opinion of Representative of Packing 
House on the Coast.

“Owing to conditions out on the 
C oast, 1 think all Californian goods will 
he high this year.” So s|mke a repre
sentative ol a large packing house in 
San Francisco, when interviewed by the 
Grocer.

”ln the first place.” lie continued, 
“the markets in Camilla and the States 
are absolutely hare, which is not often 
the case, and consequently arc in a very 
receptive condition. Then, there i- sure 
to lie a strong demand for Californian 
raisins this year owing to th.- fact that 
Valencias opened at a high .figure, and 
appear to be keeping up. With |ierliaps 
the exception of apricots, our crops this 
year have been good. Prunes have turn
ed out wonderfully well, although there 
may by some little trouble about them 
owing to the scarcity of lalmr. Raisins 
are a good crop, and sufficient to take 
care of ordeis. Peaches are good but 
migtht have liven better. Estimates of 
the fais n crop turned ovt to he >>o 
large and now the estimate generally ac
cepted is about fifty thousand tons. Of 
this amount probably half is now hook
ed. Demand for Californian raisins and 
prubes has been larger this season than 
for years. As I have already said, 
Valencias opened high and buyers na
tif ally looked elsewhere for stork when 
this price continued held. More than 
• ne Californian hot se i> eo-i plrtcly sold 
up for September. October and Novem
ber delivery, refusing m lake any busi
ness at all for shipment before the end 
of the last named mont ii. Prunes, 1 
think, have liven as low as they are go
ing to he this season. Buyers were in
clined to hold off at first, Imt are com
ing forward, now that prices have be- 
pun to climb.”

“Nuts continue upward in t-ndenvy. 
and 1 can give you no better idea of the 
situation than by tilling you I have been 
ordered to desist making hookings of 
walnuts although the firm has hud prices 
out hut ten days. As regards sal i on. the 
pack this season is the smallest in 
years.

“Yes, the Ran Francisco earth;u:\ke 
naturally affected the trade oi t there 
very much. The | tickets te’t it. tun, hut 
it is just now that the .jobbers are be
ginning to feci ils effect nmst. Having 
no warehouses or other place to store 
their goods, 1 e-id-s poor transportation 
t’ac lilies. I he jol I us arc in a quandary. 
Then, th s hh ek on the railways is a 
great nuisance which cannot he helped. 
From Ran Ft au-ism to Los Angeles and 
to Portland the blockade extends The 
railway con panics ate doing the best 
they can to solve the problem, and will 
succeed in time. As it is. many houses 
are loading cars standing on tracks laid 
alongside their temporary quarters 
Business men arc working under ver> 
adverse conditions. There arc stri’ cs 
i n every hand, and these affect business 
very materially. Then the scarcity i f 
labor is a problem which is giving those 
on the Coast much thought.”
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FLOUR AND CEREAL FOODS

Wheat is Higher and the Opinion is Held that the Bottom has Been Touched 
—Change in Flour Quotations—News of the Trade.

The opinion is livid In some grain men 
that the lowest prive for Canadian 
wheat this season lias liven passed.
Western wheat is now coming east in 
considerable <|nantit i»*s, 2nd cars or so 
a day leaving Winnipeg. Hut the farmers 
are "not selling. Thousands of western 
farmers can now ship their grain by the 
carload. A car reaches Winnipeg, is 
graded, goes on to the elevator at tort 
William ar For I Arthur. The farmer 
takes his bill of lading to his local bank 
and gels what advances on it he needs.
He is still holding his wheat if the mar
ket doesn’t suit him, and he has the 
money, too. This is modern business 
organization.

Within the week the Chicago market 
spurted up. Wednesday of last week the 
opening was litige., and the closing the 
same. Thursday it opened at 70 and 
closed at 70^ Friday opened at 70’ 
and closed at 711 ; Saturday opened at 
71J and closed at 71 ; Monday opened at 
71J and closed at 70| ; Tuesday it open
ed at 70-1 and closed at 712, Je. below 
the highest for the day.

MONTREAL MARKETS.
GRAIN—Oats aie higher this week by 

one cent. The advance is caused by the 
scarcity of spot holdings, trade is rath
er quiet at present, being ,iusl between 
seasons. No new grain has yet arrived 
in Montreal, while nearly all old crop 
has been cleaned up. leaving the export 
market practically bare.
No. 4 barley, store ........................................................ n ïa\
Rejected barley, store.................................................... v
No. 2 white oats " ................................................... ® SS
No. 3 white oats ' ...................................................  X “2
No. 4 white oats “ ....................................................  ^
No. 3 yellow corn " ................. ..................................  £ £y.
No. 2 reas. basis 78 per cent, points........................... 0 114

FLOUR—Since Iasi report there has 
been an all-round decline in Ihe price of 
Hour. For some little time past there 
has been considerable cutting going on, 
so that the lower juices are not received 
altogether in the light of a surprise. 
Trade is said by millers to be picking 
iqi wonderfully well. Exjiort inquiry is 
strong, while home consumption is in
creasing every week.
Winter wheat patenta.................................................. 440 470
Straight roUera..............................................................  J 4 20

Straight rollers, bags, 90 per cent...............................  1 75 200
Royal Household.................................................................. 4 Jjj
Gleuora.................................................................................  " •H'
Manitoba spring wheat patents........................................ * * '

'• strong bakers............................................... ••••
Buckwheat flour............................................................  * 00 2 1U
Five Roses ........................................................................... 4 40

ROLLED OATS— Rolled oats has 
advanced thirty-five cents. Dealers say 
that buyers have been holding off in the 
hopes that something would turn up to 
their benefit. Owing to crop reports, 
however, it is thought they will come 
forward mote readily now, especially 
since holders have put up the price, a- 
if feeling that there is something in the 
current rumors about the crop this year 
not being as large as that of last.
Fine oatmeal, bags   ................................................2 20 2 40
Standard oatmeal, bags ......................................... 2 40 2 50
Granulated " " .......................................... 2 «0 2 50

Rolled oats, 90-lb. bags.................................................... 2 20
“ 80-lb. bags.................................................... 1 95
•' bbls.................................................................... 4 L5

Choice boiling peas ..................................................  1 10 1 10

FEED—The situation Ibis week jire- 
senls no new features. Bran is in ex
cellent demand, hut millers cannot meet, 
orders owing lo the scat city. Prices
are steady.
Ontario bran...................................................................... 18 50
Ontario shorts..........................................................  21 00 22 00
Manitoba shorts........................................................ 21 00 22 00

" bran..........................................................  18 00 18 50
Mouillie, milled......................................................... 21 00 24 00

" straight grained......................................  25 00 28 00
Feed flour .................................................................. 125 130

J1A A' Locally Hie feeling is a little 
easier than last week. Farmers are 
willing lo be tempted and in some cases 
have accepted juices a shade lower than 
formerly. The Montreal market is said 
to he practically the highest in America 
and for that matter in the world, at 
piesent. If the easier tone felt this 
week continues this will not long be the 
ease.

The tone of the markets in the U.K. 
is firm, but prices are still too low for 
good exjiort trade from Canada. Liver- 
jiool quotations average 70s., London 
jirices rule from 72s. to 73s., while on 
ihe Bristol market from Offs, to fils, is 
obtainable.
No. 1.....................................................................................  11 oo

•• 2   10 25
Clover mixed .................................................................... 9 00
Clover, pure................................................................. 6 00 fi 23

TORONTO MARKETS.
GRAIN—The market is a shade higher 

but not a great deal of business is do
ing.

(F.o.b. Georgian Bay points.
No. 1 hard........................................................................ 0 79
Manitoba wheat, Northern No. 1................................. 0 78

" " " No. 2.................................... 0 75*
“ “ “ No. 3, nominal................. 0 70

Red. new 11 per bushel. 78 per cent, pointa .. 0 71 0 71 à 
White new ‘ “ “ “ ..0 704 0 71
Mixed,new “ " “ " .. 0 70 0 71
Spring, nominal “ “ “ ....................
Goose, “ “ ................................................ 0 65
Barley, No. 1, “ .........................................................

“ No 2. “ ................................................ 0 49
“ No. 3x, “ ................................................ 0 476
“ No. 3, “ ................................................ 0 45

Oats, new “ ......................................... 0 324 0 33
•• “ new '* ........................................  0 314 0 32

FLOUR—These quotations arc upon a 
different basis this week in the effort to 
make them more useful to the retail 
grocer.
Pure winter wheat per bbl in sacks..................... 4 2) 4 30
85 per cent patents “ "   3 75 3 80
Straight roller “ “ .........,.........  3 65 3 7C
Blended...................................................................  3 80 3 99

These flours are all put up in paper 
sacks if required, but for small sizes 
10c. to 20c. additional is added. The
export flour business is picking up.

CEREALS—Quotations are slightly
lower than last week.
Uatmeal, standard and granulated, carlots, on

track, per bbl............"............................ nominal 4 40
Rolled wheat in boxes, 100 lbs........................... " 2 25

“ " 50 lbs.....................................“ 1 25
Rolled oata, standard, c&rlota, per bbL, In bags .. " 3 75

" " " " " in wood.. " 4 00
'• " " for broken lot# in wood " 4 25
** “ “ broken lots in bags “ 4 10

accepted a position as traveler for the 
same company. John Ford assumes the 
jiositiou of manager at 'freherne.

There is considerable talk “on the 
street’’ in Montreal about a supposed 
milling deal which is to be put through 
by two big milling companies and un 
elevator company in the west. Nothing 
definite lias been given out, however, 
and it is probable that the talk is noth
ing more than rumor.

A company, formed by farmers in 
Western Canada with a view to mutual 
profil, has been organiz.ed under the al
literative title, Grain Growers’ Grain 
Co. Jt is jirojiosed to sell the stock In 
8,(100 farmers distributed from Port Ar
thur and Foil William to Edmonton. [I 
is said that 3,000 farmers have signified 
their intention of taking stuck.

T. J. Elliott, miller, Williamsford. 
Out., has purchased the premises occii- 
jiicd by Liddingham & Corlett. As a 
result this enterprising firm has dissoh 
t-d partnership. Mr. Liddington will 
continue in other premises in Williams 
ford, and Mr. Corlett has purchased I In- 
general store business of the late Hugh 
Wilson at Cannington, Ont. Mr. El
liott’s general store manager will be 
M. D. McClure.

The big Fall rush of wheat to the east 
at Fort William and Port Arthur is on 
and it may be said without exaggeration 
that never before in the history of these 
ports has there been handled anything 
like the volume of freight traffic that is 
converging here at the jiresent time. 
From the west ajvproximately 200 ears 
of new wheat are arriving daily at Fori 
William alone, and to Port Arthur about 
100 carloads.

Edmonton and Calgary are going to 
get the flour trade of China, says John 
MacDongall, a leading merchant of Ed 
monton, who has recently returned from 
a tour around the world. He also ex 
plaiins hiis preference for China ovi 
Japan as a possible field for the flou 
trade, because Japan is colonizing Man 
ehuria with the idea of growing her ow 
wheat. She is meeting great success i: 
this line and in a few years there will 
he no market for foreign flour in .Tajiai

CEREAL NOTES.
Chas. B. Keighley, former manager of 

Ogilvie’s elevator at Treherne, Man., has
44

HAVE NOT DECIDED.

C. M. A. Executive Undecided About 
Exhibit on SS. Cambroman.

Last- week the eSecutive of the Can. 
dian Manufacturers’ Association held 
meeting, and one of the chief topics - 
conversation thereat was whether or m 
it was advisable to exhibit on the S..1- 
Cambroman. This boat, as mention 
in The Grocer some time ago, will lea\ 
England in November for a tour of ti 
British colonies throughout the wovl 
It will be a practical show room cn 
taining samples of British art and man 
factures. It has been asked of the ( 
M. A. that they take space for an e: 
hibit. Space would cost £3 a foot, am 
£250 would be charged for a represent 
live traveling with it. There was muc 
discussion but no decision was arrivt 
at, and so the matter stands.
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HERE AND THERE WITH THE 
TRADE.

(Continued from page 26.)
Wm. A. Hill, a Toronto baker, lias 

sold out.
D. Joron, a Montreal grocer, has com

promised.
J. A. Shepherd, a Winnipeg grocer, has 

closed down.
Chas. A. MacSwecn, of Leamington, 

Ont., has sold out.
Crawford & McGarry, pork packers, 

Montreal, have dissolved.
A. M. Cowling, of Colhorne, Ont., has 

sold out to Bradd Bros.
Elmer Titswort, baker, Lacombe, 

Alta., has been burnt out.
Martin W'oodburn, a hotel proprietor 

in Nanaimo, B.C., is dead.
Deschamps & Fortier, grocers, Grand 

Mere, Que., have registered.
The bakery of Jas. Tapp, St. Thomas, 

Ont., has been damaged by fire.
E. H. Ruttan, general merchant at 

Tupperville, Ont., has sol^ out.
O. E. Webb, baker and confectioner at 

Ai Isa Craig, Ont., has sold out.
Mrs. P. Fleischer, grocer, Montreal, 

has registered as P. Fleischer & Co.
The general store of A. M. Campbell, 

at Lacombe, Alta., has been burned.
O. Brochu & Co., owning a general 

store in Beauceville, Que., have sold out.
Julius Bros., confectioners, Winnipeg, 

Man., have advertised their business for 
■sale.

M. Gaudet, owning a general store in

St. Jacques L’Achigan, Que., has sold 
out.

Fred Campbell, general merchant at 
Lacombe, Alta., is retiring from busi
ness.

Charles Knight, a butcher in Calgary, 
Alta., has been succeeded by llcwer 
Bros.

J. Martel &. Son, manufacturers of 
aerated waters, Montreal, have dis
solved.

J. Abramovitch & Co., owning a res
taurant in Montreal, Que., have regis
tered.

The American Machine Telephone Co., 
of Brantford, Ont., have obtained a 
charter.

A. -Poirier & Co., butchers, etc., at 
Montreal, have announced their assets 
to be sold.

W. H. Lucas, owning a general store 
and bakery in Shaw ville, Que., has been 
burnt out.

Mrs. Joseph A. Brunet, fruit dealer, 
Montreal, has registered as J. A. Bru
net & Co.

M. H. Denton, general merchant at 
Camilla, Ont., has advertised his busi
ness for sale.

Strong & Daupliinais, general mer
chants at Belle River, Ont., have dis
solved partnership.

S. A. McGaw, manager of the Western 
Canada Flour Mills Co., Winnipeg, was 
in Toronto last week.

D. B. Robertson, a joint proprietor 
with Mr. Rudge in a hotel at Fort 
Simpson, B.C., is dead.

Herbert C. Robinson, merchant at

Postville, Out., will have a meeting of 
creditors on the 21st inst.

Herbert Robinson, a merchant at Post- 
ville, Ont., has assigned his business to 
Matthew Clements.

F. J. Penis, grocer, formerly of 271 
Dundas street, Toronto, has moved to 
721 King street west.

The death occurred at Cocagne, N R, 
on August 2D, of Louis Legere, of Go- 
guen <fc Legere, general merchants.

The Stanford Market, owned by Jos
eph Stanford and O. Henry St. Onge, of 
Montreal, has been registered.

D. L. Chauvin, owning a general store 
at Comber, Ont., advertised his stock to 
be sold by auction on the 14th inst.

Thomas Thirsk & Son, general mer
chants, Ferry Point, Alta., have been 
succeeded by Campbell & Pennington

McCabe & Stinson, groceries and pro
visions, at Haileybury, Ont., have as
signed their business to Richard Tew.

The St. Lawrence Provision Co., of 
Lachine, owned by John H. Martin and 
George E. Chambers, have registered.

E. A. Schmidt, Montreal, has return
ed from a business trip to Renfrew and 
other points in the Ottawa Valley.

J. Esdras Martel and Theodule Mar
tel, aerated water manufacturers, Mont
real, have registered as J. E. Martel & 
Frere.

Alex. Fraser, Port Edward, Ont., con
templates going out of the grocery busi
ness as soon as he can dispose of his 
stock.

Goodwin & Finley, owning a general 
store in Point tie Bute, N.B., have dis-

THIS IS THE BRAND 
THAT SIGNIFIES THE 
BEST BREAD FLOUR 

IN THE WORLD

Made entirely from the very choicest 
selected Manitoba Hard Wheat in the 
most modern and best equipped milling 
plant in the Great Dominion.

PURITy FLOUR
is the perfect standard of Patent Flour 
for Bakers’ and Household use.

Western Canada Flour Mills Co„ LIMITED

tfwnw

Mills at

WINNIPEG, GODERICH 
and BRANDON

Toronto Office :

Long Distance Phone Main 6060. 
Phone in your Orders at our expense.

“HOUSEHOLD"
CANADA FLAKES

25C.
A piece of Fine China

in Every Package.
The China consists of bread and butter 

plates, cream jugs, etc. Each one 
would sell readily at 10c. 

and more.

THE BEST FOOD 
THE BEST SELLER

<(No Hunan Hand tonebes CanadaFl^es11
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solved partnership. Mr. Finley con
tinues.

F red Rollins, Sterling, Ont., has 
moved into larger premises to better ac
commodate his rapidly increasing busi
ness.

William Galbraith A Sons call atten
tion lo the special values they are offer
ing in California seeded and muscatel 
raisins.

W. J. McDonald, Reserve, C.B., is 
building a new store which, when com
pleted, will be one of the finest in that 
section of the country.

V\. H. Chamberland & C’o., tea mer
chants at Grand Mere, (Jue., have dis
solved partnership. Mrs. VV. K. Cham
berland has now registered.

Hain A Co., general merchants, Mid
way, B.C., have assigned their insurance

iHE CANADIAN GROCER

to E. B. McDennitt, of Nelson, for pro 
rata distribution to creditors.

Sylvester K. Fraser and Norman L. 
McDonald have formed a partnership to 
be known as the Fraser Co., to carry on 
a grocery business at Sydney, N.S.

Samuel Pierce, general merchant at 
Sturgeon Falls, Ont., has assigned his 
business to Jus. G. Strong. There will 
be a meeting of creditors on the 25th 
inst.

M. P. Richardson, who a number of 
years ago conducted a grocery business 
in Truro, N.S., but of late years has 
been in the employ of the I.C.R., is 
dead.

H. F. Baker, West India representa
tive of Crosse & Blackwell, was in 
Montreal this week on his way back 
from a trip across Canada to the Paci-

U A. McLANDRESS, WM. McLANDRESS,
West Lome, Ont. Dutton. Ont.

Successor» lo D. McKillop & S- n. Dealer» in all kinds 
of Crain. Word. Live Stock. Wood and Coal, Screened 
and Graded Pea Bean* in car lot* a specialty

WANTED
Choice boiling Peas in two-bushel bags ; 

also, good malting Barley. Send samples 
with prices delivered Montreal.

H. J. STEVENS,
126 Board of Trade, Montreal.

Mill Feed always wanted.

Receivers and Shippers
FLOUR, GRAIN, MILL FEED, SALT 

and FRESH FISH
Willing to act as Agents for Canned Goods Mauu- 

acturere or Grocers’ Supplies.

means a better trade 
for the grocer.

Flours are the better 
kind. A trial order 
will convince you.

Mixed cars if you want 
them.

LEITCH BROS
OAK LAKE, MANITOBA

who arc open for a situation are requested to 
register their names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertising department.

EXPERIENCED ADVERTISEMENT WRITERS

We’ll supply you with the best 
grades of Flour at the fairest 
prices.

Write, Phone or Wire.

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.

CORONET ROLLED OATS
Are the result of fifty years experience in milling oats. You 
are making no experiment when you handle them.
Write for quotations.

BARLEY
Right Quality, Right Prices

lit'. A Grocer representative met Mr. 
Baker iu the offices of C. 13. Colson Ac 
Son.

Wm. Jones, confectioner, baker and 
fruiter, Ponoka, Alta., has sold his busi
ness on account of Mrs. Jones’ indiffer
ent health. The purchaser is L. B. 
Matusch.

Bezanson & Thompson, general mer
chants, Mahone Bay, N.S., have added 
to their equipment a delivery boat for 
the accommodation of their customers 
across the water.

Sibbald & Stewart, grocers, of Grav- 
enhurst, have assigned to N. L. Martin. 
The liabilities are about $6,000, and a 
meeting of the creditors will take place 
on the 26th inst.

J. II. Dunlap, formerly traveler for 
J. H. Harris & Co., wholesale grocers, 
Moncton, N.B., has resigned his position 
and opened a mercantile brokerage 
agency at Moncton.

1 rank Stinnett, grocer, tjueen street 
vast, Toronto, was married to a Hamil
ton girl Monday, of last week. Their 
\V tilling 'trip vva; to a imn'iar of the 
American lake cities.

Clarence Smith, of Burbridge <® Co., 
the London tea merchants, is now in 
Canada in the interests of his firm, lie 
will go as far west as Winnipeg. Mr. 
Smith has been coining lo the Dominion 
twentv years.

Archie Northmore, who has been con
nected with several establishments al 
Guelph, Ont., for several years, has gone 
to London, Ont., to accept a responsible 
position with the wholesale grocery firm 
of Scandrett Bros.

In Sydney, C.B., retail stores close 
two evenings in the week during July 
and August, hut should pay day at the 
steel plant fall on one of fliose days 
the stores remain open. The clerks are 
agitating for three evenings a week.

Those looking for a good powder fm 
the extermination of roaches and other 
insects will find Peterman’s Roach Food 
as good as there is on the market. It 
is put up in j, £ and 1 lb. packages. 
S. H. Ewing Ac Sons, Montreal, arc 
agents.

In Brantford, Out., on September II 
an incipient fire started in the basement 
of G. W. Series’ grocery store on Col- 
borne street. The firemen arrived 
promptly and soon had the fire extin
guished. Beyond damage by smoke the 
loss was very slight.

A BI6 ADVERTISING CAMPAIGN
has brought the "Battle Creek 
Idea” before consumers. Our 
goods are theoriginal health foods.
We Manufacture

Life Chips 
Granose Biscuits 
Granose Flakes 
Granola
Caramel Cereal Coffee

Are you stocked?

The Battle Creek Health Food Company,
Limited

Canadian Factory and Office, LONDON, OUT.
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---- Ready to Ship Promptly-----
AWAITING YOUR ORDERS

Aranda Chordi Spanish Onions
Crates, reputed 50 lbs.,

Terms : Net within 30 days, no discount, F.O.B. Montreal.

The Very “Finest” Fraser River Red Sockeye Salmon

Gazelle Brand
Cases 4 doz. 
1-lb. tall tins, $1.70
Freight prepaid on 5-case lots to any Railway 

Station in Quebec and Ontario.

Terms : Net within 30 days, no discount.
a'ïP1

Bon Ami; Cleans and Polishes 
Glass, Metal, Wood

wârToJ
The Best Cleaner Known.

Cases, 3 doz., $1.19 per dozen,
F.O.B Wholesaler’s Shipping Point.

Lots of 5 gross, $13.40 per gross,
delivered to any Railway Station lrom Halifax to Vancouver.

HUDON, HEBERT & CIE., LIMITED
Montreal

THE MOST LIBERALLY MANAGED FIRM IN CANADA

47

h



FRUITS, VEGETABLES AND FISH The Canadian Grocer

CRANBERRIES
(CAPE CODS)

SWEET POTATOES
(JERSEYS)

JAMAICA ORANGES
(NEW STOCK)

VERDELLI LEMONS
(LAST CAR)

These are all new arrivals and 
Fresh Stock.

Valencia Onions 
Canadian Onions
Write for our prices.

Canadian Fruits in Baskets 
PEACHES PEARS GRAPES

PEACHES
If you want Peaches of fine quality, write 
me for prices. All telegrams phoned out 
to our fruit farm.

IV. IV. HILBORN,
Phone 83 Leamington, Ont.

Night eervlee.

BASKETS
We make them in all shapes and 
sizes. We have

Patent Stranrtooard Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

THE...

Oakville Basket Co.
Oakville, Oat

FRUITS, VEGETABLES AND FISH
Business Continues Heavy Without Unusual Changes in Prices—New Lines of 

Fall Fish Coming in, but Hot Weather is yet Against Demand.

Fruit has been passing into consump
tion in Canada in greater volume this 
season than ever before. This is the 
unanimous opinion of the leaders in the 
fruit trade. Next week at latest the 
peach crop will be on the ebb, though 
much good fruit is yet to come. The 
grape harvest in Ontario is just nicely 
under way and the crop promises well. 
The apple crop is still in the making, 
but the outlook is encouraging for a 
good average crop. There will be no 
such yield as in 1896, when the trees in 
Ontario averaged 94 barrels of fruit. 
There has been no indication of it from 
the first. Plums have been the only real 
failure this season and it is not unlikely 
that some California fruit will be pre
served in Ontario. They come in crates 
holding a basket and three-quarters and 
will sell at $1.50. The cranberry season 
is just opening. The crop promises well 
both as to quantity and quality. Ja
maica and Valencia oranges are arriving 
freely.

The vegetable markets have developed 
no unusual features and prices have 
varied but little.

The fish market is still waiting for 
cool weather, though the oyster has 
made its appearance.

MONTREAL MARKETS.
GREEN FRUITS—Trade is brisk in 

most lines .this week. There has been 
considerable business done with mer
chants in the country, while city trade 
is getting larger as people get home 
from the Summer resorts and their holi
days. Lemons are lower this week, as 
are also bananas. The latter are more 
plentiful than they have been for some 
little time past. The quality of the 
stock offering is first class. The cool 
weather has made it necessary for deal
ers to use their ripening rooms to a cer
tain extent. Spanish onions have been 
advanced, and are likely to advance 
again as the crop is short and the de
mand heavy.
Late Valencia 01 anges, per box
Dates, per lb...............................
Bananas, fine stalk....................

" jumbos......................
Cocoanuts, per bag of 100.. . .
Apples, bbl...........................
New apples, baskets...........
Crab apples, per basket.......
New lemons.........................
Limes, i er hundred.............
Peaches, per box.................
Pears per box ..................
Canteloupes, per crate.......
Jamaica oranges, per bbl...
Western melons..................
Spanish Onions, era* es.......

“ 56 lb cases,

5 00 
2 00

6 50

1 50
1 25
2 25
5 00
1 25
2 50

6 00 
0 05
1 75
2 00 
3 60 
5 50 
3 00 
0 40 
050 
7 00
1 50
2 00 
2 00 
3 00
5 00
6 00
1 30
2 75 
0 75

DRIED APPLES
HIGHEST PRICES PAID 
FOR BRIGHT QUARTERS

THE W. A. GIBB CO.
7 and 9 Market Street, 

HAMILTON

Blueberries, 22 quart boxes......................
Lawton berries.........................................
Jamaica grape fruit, box..........................
Canadian plums, per basket.....................

" peaches " .........................
" grapes, champions, per basket.

Almeira grapes, per bbl..............................

.... 2 25 

.... 0 10 

.... 650 
1 00 1 25 
0 40 0 60 
0 50 0 75 
0 20 0 35 
4 50 5 00

VEGETABLES—Prices have been very 
steadily maintained throughout the 
week. Business passing is fairly large, 
dealers reporting good demand from 
most sections of the country. Corn is 
selling in good quantities at prices 
quoted, while there exists a good de
mand for cucumbers, carrots and beets. 
Some really excellent tomatoes are now- 
offering at prices which are very reason
able, considering the quality of the 
goods. Fair trade is passing in cab
bage.
Parsley, per doz. bunches........
Sage, per doz............................
Savory, per doz.........................
Green peppers, per basket.......
Montreal cabbage, per doz — 

“ tomatoes, basket..
Turnips, per doz..................
Water cress, per doz................
Lettuce, per doz.......................
Spinach, per bbl......................
Cucumbers, per doz................
Celery, per doz........................ .
Potatoes, per bag.,................
Sweet potatoes basket..........
Beets 3 doz.............................
Carrots, per 3 do/......................
Wax beans, per bag.................
Green beans, per bag..............
Corn, per doz...........................

0 20 0 25

.... 0 50 
0 50 0 75 
.... 0 35 
0 65 0 75 
0 25 0 5 ) 
.... 0 75 
0 15 0 50 
.... 2 00 

0 10 0 15 
0 25 0 50 
1 00 1 16 
.... 2 00 
.... 4 50 
.... 0 25 
.... 0 2> 
0 50 0 60 
0 50 0 60 
0 07 0 124

FISH—Dealers report continued im
provement in the state of trade. Orders 
from points in the country are larger in 
volume than they have been for some 
time past. City trade is also beginning 
to be noticeable in its improvement. In 
looking over the quotations it will be 
seen that several lines are out of the 
market this week, while new stock is 
being quoted to take their places. Fresh 
salmon is scarce, but orders in frozen 
fish are easily filled as stocks are large. 
Lake trout is arriving in good quantities 
and trade is brisk. Dore is also coming 
in. Pike has not yet appeared but sup
plies are expected next week. New Lab
rador herring in barrels and half barrels 
are now offering. Skinless cod is lower 
this week. In smoked fish kippers may 
be said to be arriving freely. Haddies 
continue in small supply.
Fresh haddock, express, per lb ..........................
Fresh steak cod " “ .........................

“ halibut “ “ .........................
Lake trout " “ .........................
Brook trout, “ " .........................
Sea trout, “ “ .........................
Dore, per lb. “ “ .........................
Flounder.*, " “ ...........................
Small sturgeon............. " ..........................
Fresh frozen fish—

B.O. salmon, per lb........................................
Gaspe (chilled) salmon..... .............................
Dore, per lb.....................................................

Smoked fish—
New kippered herring, per box....... ...........
New haddies, in 15-lb boxes, per lb ............
Smoked herring, in small boxes, per box.......

Oysters and Lobsters—
Standards, per imp gal ..............................
Oyster pails, pints, per 100...........................

Prepared fish—
Boneless cod, “ Favorite,’' 1 and 2-lb.bricks

“ fish, 2-lb. bricks, per lb.................
" fish, 25-lb. boxes, per lb...............

Skinless cod, large, per case .........................
Scotch cured herring, 25 lb. kits.......................

0 04% 
0 06 
0 08% 
0 i8% 
0 20 
0 12 
0 11 
0 10 
0 08

0 09 
0 16 
0 09

1 25 
0 07% 
0 12

1 50 
0 90 
1 25

0 06 
0 05% 
0 04% 
5 25 
1 00

Salt and pickled fish—
Labrador herring, per bbl...................................... 6 00

" “ per half bbl..................................  3 25
" " per pail........................................  0 80
" salmon—
" “ in bbls..
“ " in A bbls
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TORONTO MARKETS.
I<’HU IT—Among commission men the 

impression prevails that the height of 
i lie peach season was passed last week. 
This week the market here is a little 

slimier and the price, according to size,
, olor, quality, quantity and pack, varies 
from 30c. to $1.25 a basket. They might 
lie divided this way : Small Crawfords, 
{lie. to 40c. ; good whites, the same ; 
.,iod medium Crawfords, 50c. to 70c. ; 
fancy Crawfords, 35c. to $1.25. Grapes 
are coming forward in fair quantity, but 
ilie maximum does not appear to have 
been reached. The market for all fruits 
is keeping up well in Toronto this year. 
Last week at Leamington grapes were 
selling for 15c. that in Toronto were 
bringing 25c. Jamaica oranges are now 
coming to hand.

i irangee, l»te Valencias. 96 s, 112’e, 286 a................  4 00 6 25
I.ctuons, Messina, 300's 360's, per box....................  7 00 8 50
l.imes, per crate....................................................... • ••, 1 80
Apples, Duchess and Astrachan, per basket......... 0 25 0 35

Fall, per bbl .............................................2 CO 2 50
“ Spies XXX, per bbl...................................................
" * XX. per bbl.......................................................
" Baldwins, XXX, per bbl.............................................
“ " XX. per bbl............... . ........................
“ other Winter varieties. XXX, per bbl........................
•• •• XX, per bbl...........................
“ farmers'.per bbl..........................................

bananas, per bunch..................................................  1 25 J 3o
lied bananas per bunch..........................................  2 20 2 50
Pluma, per basket ................................................  0 75 1 10
Peaches, per iiasket........................................ •.......  0 35 1 -5
Pears, per basket ...................................................  0 35 0 75
Watermelons............................................................  0 25 0 30
Cautaloupes, Canadian, per basket......................  03o 040

" Canadian, per case.............................  0 40 0 7o
" Rocky fords, per basket ..................  0 55 0 60

Crapes, small baskets..................   0 25 0 35
larse baskets.............................................. 0 45 0 00

t'rabbs, per basket.......... ....................... ............... 0 30 0 40

VEGETABLES—Valencia onions are 
arriving freely. Sweet potatoes of very 
good quality arc coming to the market 
and the demand is good. Prices are 
about normal with a natural downward 
tendency just now. Growers of Cana
dian onions are said to be holding hack 
for higher prices because for a year or 
two back they sold too cheaply. The 
commission men think the growers will 
miss it again this year. Tomatoes con
tinue to arrive at the market in large 
quantities. Citrons and spinach are add
ed to the list.
New potatoes, Outario, per bag ........................ 09U 1 00
Sweet potatoes, per barrel.......................... .................. 3 75

“ large bbls, 3 bu«h...................................... 4 50
Onions, Spanish, per large case .................................  2 75

" silver skins, pickling, per basket — 0 75 1 0)
" Canadian, per bag..................................  1 00 1 15

Cabbage, new Canadian, per doz............................ 0 30 0 4»
Wax and green beans, per basket........................ 0 40 050
Beets, new, per bushel......................................  0 30 0 40
Carrots, Canadian, per bushel.............................  0 4U 0 50
Lettuce, per doz. bunches................. .*.................. 0 21 0 25
Radish, per doz..................................  0 20 0 25
Cucumbers large, per basket ...............................  0 15 0 25

“ gerkins, per basket..........................  0 50 1 00
Mushrooms, 1-lb. boxes, per lb..................................... 0 75
Beans, white, prime, bush...........................................  1 75

‘ “ hand-picked, bush............................... 1 k0
“ Lima, per lb.......................................................... 0 07

Tomatoes. Canadian, per basket.......................... 0 25 0 3)
Watercress, per doz. bunches.......................................  0 25
Kggplant......................................................................... 0 2»
Peppers, green, per small basket......................... 0 40 0 60
Parsley, per doz........................  0 20 0 25
Turnips, per bushel........................................................ 0 4)
Mbit, per doz..........................................................  0 15 0 20
Cauliflower, per doz............................................... 1 00 150
Celery, Michigan, per doz. bunches...................  0 40 0 50

“ Canadian " " .................... 0 40 0 50
Squash, per doz .................................................. 1 00 1 25
V egetable marrow, per doz ................................ 0 35 050
C.reen corn, per doz................................................ 0 10 0 12
Leeks, per doz ...............................................................  0 25
Pumpkins per doz.................................................. 0 75 1 00 .
Citrons, per doz............................................................... IMr*
Sjiinach, per bushel .....................................................  0 \C

KISH—Under I he influence of the warm 
weather the lish business hesitates about 
launching out upon the Fall trade. Prices 
are unchanged. Labrador herrings, fin
nan liaddie and oysters are added to the

OYSTERS AND FINNAN HADDIE
Long Island Native Oysters are in a class by themselves.

Used by all first-class restaurants and best retailers. Large, 
clean and solid.

Syda & Cousins’Haddie. Scotch cured. Known for years 
as the best on the market. Sought after by competitors.

We control the above two lines—if you want the best 
try them. Just as cheap as poorer quality.

WHITE £> CO., LIMITED
TORONTO

Branch at HAMILTON

GROCER!
You've heard about 23 and that it means SKIDOO ! Well, ST. NICHOLAS 

Homeguard Kicking or Puck Lemons never have to take a back seat, 
let alone skidao, when compared with other brands.

W. B. STRINGER & CO., Sole Agents - Toronto

We have the first choice car
- LABRADOR HERRINGS

in half barrels, No. 1 stock, 93.25 per half barrel.
Write us for quotations on other lines.

THE F. T. JAMES COMPANY, Limited
Wire, Phone,

or Mai/ your Orders TORONTO 76 Co tho rno St 
33 Church St,

Now is the time to order your

CANNING PEACHES
THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO

Cor. West Market and Oolborne Sts.

BANANAS, WATER MELONS,
ORANGES AND LEMONS

And all kinds of
FOREIGN AND DOMESTIC FRUITS

Send urn your order

HUGH WALKER A SON
ESTABLISHED 1861 GUELPH, ONT.

PEACHES
Guaranteed Uniform.

Car Lot* A Specialty. Small Order* Promptly Filled.

AUBURN ORCHARDS, - - Queenston, Ont.
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list. All the new lines show fine quality 
and about normal prives.
Fiesh hallibuL ........................................................ U U U 13
Haddock, fresh caught, per lb..................................U U6 U 064
Fresh cod, per lb. .......................  U 07 0 08
Fresh lobsters, boiled, per lb...............   0 18 0 20
dhrimps per gal........................................................  1 OU 1 2u
Whitefish, per lb............................................................. 0 10
Salmon trou , per lb...............................................  0 08 0 09
Ciscoes, per basket.......................................................... 1 25
Perch, per lb.......................  .................................. 0 05 0 16
Herring, large, per lb...................................................... 0 08

medium per lb................................................. 0 04
Brook trout, per lb....................................................... 0 25
Pike, p r lb............................................................... U 05 0 06

GOLDEN DIAMOND CANNED 
1906 BLUEDEBBIES

We are now booking 
orders at opening prices. Please 
ask us for prices.

W. S. LOGGIE CO., Ltd-
CHATHAM, N.B.

Blue fish, per lb.................................................................
FrcSii macKtrel............................................................... 0 20
Eastern salmou, per lb .................................................
Finnan haddie, per lb.....................................................
Oysters, per gal................................................................
Labrador herring, per half bbl.......................................

0 10
2> 

0 LU 
U 18 
1 75 
3 25

FISH BATING HABIT.
To increase the consumption of fish 

in Canada is essential to the develop
ment of the industry. It could easily 
he done if there were more men like thv 
Toronto traveler who when on the At
lantic coast gave the following inter
view to a Maritime paper:

“A tiling that has surprised me very 
much as I travel through the provinces 
is the large amount of meat and the 
small amount of tisli served to traveling 
men by the hotels. I expected when I 
came down here that, in a tisli coun
try. we would get fish as often as we 
felt like it. but instead 1 lind that it 
ligures small, except in certain houses. 
One of the latter is the Royal at St. 
John, another is the King Edward at 
Halifax. 1 had a boiled kippered herr
ing at the latter a few days ago that was

DRIED FRUIT, I HANDLE SPECIALLY FINE LINES OP

CURRANTS, Cleaned and otherwise, VALENCIA RAISINS, SULTANAS, FIBS, and DATES
Direct from my own houses in the countries of production. Goods packed under private brands 

if desired, according to buyer’s wishes.
Rxpresented by— Toronto, P. L. Mason * Co.

Halifax, N.S., E. D. Adams Winnipeg, Jas. Carmon
St. John, N.B., J. Punter White Victoria, h.C., H. Donkin 
Montreal, D. Rattray & Sons Vancouver, C. E. Jarvis & Co.

TH. J. PSIMENOS.
4 Cullum SI., E.C. LONDON. EW6.,

J.VdeYBARR0ND0&C?
Successors to James Violetta C?

IMPERIAL PLUMS IN BOTTLES
or TUI OLD t WILL INOWKSKAUDsi 

R? ROSE CHOICE | 
SUPERIOR EXTRA j 

EXCELSIOR

WALNUTS IN SHELL fc SHELLED 
GREEN PEAS OLIVE OIL 

MUSHROOMS SARDINES At
EXCELSIOR F LOR

Shippers Also of

All Canned 
Vegetables, 

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

“E. D. S. BRAND"

JAMS
arc declared PURE by the best authority 
in the land—the Government analyst.

Bulletin 119 (June, ’06) which you 
can get from the Inland Revenue Depart
ment, Ottawa, proves my assertion. 

IV/// you Write for a Copy and Read It ?

My agents are W. G. Patrick & Co., Toronto; W. 
H. Dunn, Montreal; Mason & Hickey, Winnipeg; 
W. A. Simonds, St. John, N.B.; A. & W. Smith, 
Halifax, N.S.

E. D. Smith’s Fruit Farms, Winona, Ont.

Ô0

better than the best piece of beefsteak 
L ever lasted. It was nicely cooked, and 
1 couldn’t help thinking at the time that 
if every hotel man in the country would 
go in for similar dishes, the public who 
live at hotels would be healthier and the 
consumption of fish, as a diet, would be 
greatly increased. Occasionally ] hear 
traveling men say they don’t like fish, 
hut I can tell I hem that had they tasted 
that kippered herring 1 got at the King 
Edward their opinion would undergo à 
change.”

NEW LINES OF FISH.
An opening lias been made in the Fall 

and Winter fish business. The F. T. 
James Co. have received a car of Labra
dor herrings. They are No. 1 stock in 
half barrels and will sell at $3.35. They 
report also the opening of the seasftn on 
oysters. The quality is good and prices 
are much the same as last year. Some 
finnan haddie are already on the market 
and they and other smoked fish will 
soon be in full swing.

FRUIT NOTES
LeMoiue Bros., fish merchants, North 

Sidney, C.B., have purchased a property 
there for $16,000.

Owing to a shortage in fruit baskets 
it is feared there will be a heavy loss in 
peaches this year, the Crawfords being 
ready. This is due mainly to I lie XYii- 
liams Co., in Thorold, Ont., closing 
down their basket forge.

It is announced by the Department of 
Marine and Fisheries at Ottawa that as 
a result of the woik of the Scotch herr
ing curing expert, J. J. Cowie, a new 
industry will be established in Nova 
Scotia in the curing of Spring herring, 
heretofore used only as fertilizer. It is 
said $10 to $12 //''barrel can be had for 
them in New York, cured as Mr. Cowie 
cries them.

Because of t Ipe small pack of sockeyc 
oil tile Pacific Coast this year, dog sal
mon, which are miming very freely, will 
it is said, be packedsin considerable num
bers". Vntil a few years ago dog salmon 
were thrown away, then a few were 
packed for the SouthV African market 
and the Japs took to salting them for 
shi) ment to .Japan. This year, because 
of the high Japanese protective tariff 
since the war. for the protection of the 
home industry, they will pay only Sc. 
Tlie avenge price obtained by the fish
erman thus far lias l ien 8c.

A St. Jehu’s, Nfld., exchange says: 
The Atlantic Fish Co, a Canadian con
cern. the manager of which is Mr. XV. 
Duff, of Lunenburg,.son of \\r. Duff, of 
Carlionear, has recently established a 
branch at Bay of Islands and intends 
packing 7,000 bairels of herring there 
lIds Fall, for export to Canada and Am
erica. This will be a big factor in the 
question of the disposal of the catch of 
herring tai'cen by gill net fishing, from 
which the Americans are virtually ex
cluded, and it is said that some other, 
mercantile concerns there and in his city 
will also go into the business.
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•NOT- A - BONE - IN - 777’

“ACADIA”
CODFISH

PUT UP IN

ACADIA
2-lb. Non Porous Wooden Boies, 2 doz. to crate 
I-lb. Tablets, 20 lbs. to case 
English Strips, 30-lbs. to case 
Selected Skinless (whole cut), 40-lbs. to case

THE MOST POPULAR LINE 
OF PURE BONELESS COD
FISH ON THE MARKET.

Sold by leading Wholesale 
Grocers and fish dealers.

SEND FOR FURTHER PARTICULARS

m ATLANTIC FISH COMPANIES, Limited
Head Offices: LUNENBURG, N.S., CCM.

A. H. BRITTAIN & CO., Agents Quebec and Ontario, Montreal
H. S. CONNOR, Agent, N.W.T., Winnipeg, Man. CHAS. MILNE, Agent, B. C., Vancouver, B.C.

FINNAN HADDIES
THE FAMOUS

“BRUNSWICK
BRAND”

is now on the market. Strictly new pack.
Every tin guaranteed. The large sales 

prove they are all right.

Send in your orders while we are packing.

Connors Bros., Limited
Black’s Harbour, N. B.

& Shipments Now Arriving Æ?

NEW PA.cn

Horse Shoe Salmon

Sevres

TRADE MARK REGISTERED

<x; - <

SAlTO

Secure Supplies
While Obtainable

J. H.Todd & Sons
Victoria, B.C.

PACKERS

IMmli buteri cm «Utile «uetillon Ira*
6M. Stun) A Co., Tom to, 1er Do tins. C. F. TMepou, Wluipu, MaoitoM 
W. 1 Beodlup A Co., Mutroel, ÇmOk. J. Hoatir wills,StJoM, Low Prmci

61



\

FRUITS, VEGETABLES AND FISH The Canadian Grocer

AFTER THE BANANA TRUST.
The United Fruit Co., of Boston, 

through whom the bulx of the Canadian 
trade gels its bananas, is being sued by 
the American Banana Co., under the 
Sherman anti-trust law on a #2,000,000 
damage claim. Under the Sherman law 
the injured pai ty may collect triple dam
ages. so that the alleged liability of the 
United Fruit Co. is $6,000,000. The com
plainants received a large tract of land 
between Costa Rica and Columbia and 
started growing bananas, but their large 
force of workmen was forced to quit 
work by Costa Rican soldiers, at the in
stigation. it is alleged, of the United 
Fruit Co! The crop was ruined. In ad
dition. it is alleged a shipload of ban
anas wete seized and the company were 
discriminated against by the United 
Fruit Co., who operate a line of steamers 
between Central America and the Unit
ed States.

FLORIDA ORANGES.
Florida oranges have commenced to 

move from the state in carloads and a 
conservative estimate of the season's 
crop of oranges and grape fruit would 
be between 3,500,000 and 4,000,000 
boxes.

Mr. High, a well known fruit dealer of 
Jacksonville, Fla., reports that the grape 
fruit are much larger than last season, 
and of a better quality, that the oranges 
are mostly bright.-, but later will rust 
and will then be known to the dealers

as the golden russet, wmch is as good 
as the blights in flavor. This season’s 
crop is ten days earlier than last year 
and the fruit is atUjai fine condition and 
will be moving rapidly by Oct. 15.

PRUNES CLIMBING, TOO.

Advice to» J. L. Watt & Scott Indicates 
Strong Market.

The J. K. Armsby Co., Chicago, in an 
advice to J. L. Watt & Scott, Toronto, 
under date of Sept. 10, says:

Gentlemen,—The prune market in 
California is considerably stronger, ow
ing to the heavy increased demand 
from American buyers and the 
unusually heavy demand from 
foreign buyers. Our foreign agents 
cable us that the French prune crop is 
running from 25 per cent, to 30 per 
cent, short of the early estimates; that 
the market is from 10 per cent, to 15 
per cent, higher and is advancing very 
fast : consequently, prices on California 
prunes are out of line in comparison 
with French prices; in other words, 
much cheaper, which explains the heavy 
foreign demand.

Possibly some of our American buy
ers do not realize that the prices of 
French prunes dominate the European 
market, when the French crop is short 
or prices high, the foreign buyers all 
look to the California article to supply 
their wants and year in, year out, big or

l
little crops abroad, the foreign buyers 
take more California prunes than the 
American buyers. Furthermore, the 
shorts in California who figured that the 
market would never stop declining, are 
tumbling over themselves to buy goods. 
.Many of the eastern buyers had the 
same opinion as the California shorts, 
with the result that they are coming 
in fast. The whole situation indicates 
a gradual advancing market during the 
Fall. There is a large crop in Califor
nia this year but it has not been gather
ed and curing conditions during the Fall 
may play a very important part in the 
deal. We have had bad weather before 
and it is not impossible for the present 
California crop to be cut in two. The 
bulk of the operators have sold their 
full shipping capacity to a finish. We 
are practically at a point where it is not 
a question of price hut simply ability 
to get goods out. There is shortage in 
Califoinia of box shook, owing to the 
sailors’ and water front strike in San 
Francisco. There is a shortage of 
labels, owing to the destruction of the 
lithographer’s plants. There is a tre
mendous shortage of help; consequently 
the California operators are doing busi
ness under about every difficulty it is 
possible to put up against them.

The people who piocrastinate much 
longer will get their prunes about next 
January, as December delivery will lie 
the earliest that any operator will take 
their business.

SPECIAL OFFERING NEXT WEEK
Boneless Cod. Ill 25-lb. boxes; assorted 1 and ‘2-lb. blocks.

Pickled Herring-. Large bright Nova Scotia fish ; brls. and half-brls. 

Golden Rule Sordines. Old and new style, also patent opening cans.
All Guaranteed New Stock. Right Prices. Wholesale Only.

J. W. WINDSOR, - MONTREAL
HANDLERS OF LARGEST ASSORTMENT OF CANNED GOODS IN CANADA

HALIFAX COLD STORAGE CO., Limited
Successors to E. M. BOUTILIER

OurOcean Brand HADD,ES’ bloaters, kippered herring, mild- cannot |,e
__  CURED SMOKED SALMON and KIPPERED MACKEREL M

Correspondence Solicited. HALIFAX, Nox/a Sooth

52



THE CANADIAN GROCER

EFFECTIVE ADVERTISING
Some of She Essentials—The Writing of an Ad—Much Depends upon the Print
er-Individuality Counts----- Harmony With Store Policy—Value of System.

his talent towards getting balance, 
chasteness, etc.

Advertisements in manuscript look a 
hundred per cent, better when written 
within a ruled space. The edge of the 
paper is clear and the rudiments of a 
design is suggested. It does not mat
ter what size of an advertisement you 
are going to write, rule off a space with 
your lead pencil (larger than the space 
you are going to have in the paper be
cause your writing will “spread" more 
than type) and wiite within that space. 
Of course, when the compositor is hel|tcd 
in this way, and the particulars are 
legibly written, a proof is not abso
lutely necessary.

Must Have an Individuality.
Make your advertisements distinctive. 

Do not take too much notice of what 
competitors are saying, for then their 
expressions ate apt to get intermixed 
with your own. It would be impossible 
for me to suggest to you ideas that 
wi i Id be individuality. The moment 
they left me they would cease to have 
an individuality. I cannot talk through 
you and neither ran you talk through 
your clerk. Hut a theme satisfactory to 
you can lie taken up by a elenk and it is 
surprising how much of your individual
ity can be wrapt around it. Z 

You never take much notice of how 
other merchants talk to customers. 
Each merchant has his own way. Why 
shouldn’t it he the same when it comes 
to advertising in a newspaperf If von 
approach your patrons in an off-hand 
way in the store adopt an off-hand style 
of writing. If you employ clear-cut busi
ness tactics as a store salesman let the 
same characterize your advertisements, 
and so on.

From having seen some half dozen of 
their adveitiscments I believe I could 
select certain merchants’ announcements 
even if their names were not on them. 
Nothing but the individuality id' tin- ad
vert ;scr pervading his writings could 
enable me to do that. It is because 
writers select first one style and then 
another that their advertisements are 
robbed of impressive characteristics. 
And it is because other merchants choose 
to be themselves always that the people 
entrust their confidence to them.

Must Agree With Store Policy.
There is a great tendency in modern- 

day publicity, to misrepresent goods. It 
grows u|M»n a writer to exaggrnte vir
tues and gild weaknesses. Hut while 
plausible statements read nicely, truth
ful statements usually get the business. 
By being moderate in your newspaper 
enunciations you keep in belter tonvhiü 
with your store—maintain liarmo. y be-J1 
tween your outdoor and indoor policies.! 
as it were. Did you ever notice howl 
certain goods have bee,, advertised withf] 
tremendous enthusiasm and how the 
clerk who sold them was lifeless: Thefl 
enthusiasm of the advertising was not! 
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A good deal has been s lid and written 
about preparing adveitisen cuts, but to 
I lie retailer, in the small town especial
ly, looks and addresses do not always 
appeal. When the capital is small the 
methods are necessarily small. It is 
principally to the merchant of small 
capital, therefore, that these remarks 
will be addressed.

You are not going to spend much 
money on advertising because you have 
imt got it to spend, and you aie going 
m be solicitous about results. Also you 
have no time to look into “reason why" 
styles except that you hope to develop 
along this line by persistent practice.

Any person who has a knowledge of 
I lie English language can write, though 
there are a number of people who write 
without that knowledge. The number of 
words necessary for everyday conversa
tion has been placed at 3,000. Ostensibly 
this means plain language, but the num
ber or size of words is never as im- 
poitant as the way the words are form
ed into clauses, then into sentences. And 
clarity of statement is so essential to a 
-iiccessful interpretation of an advertise
ment that it is well worth some study. 
Hy “study" I do not mean the perusing 
of books or the probing into theories, 
but simply working with a consciousness 
of weakness, holding to the task with 
ihe conviction that “anything will not 
do."

If you can, in your store, convince 
I copie that your goods are meritorious, 
v< u can convince them of the same thing 
through the press and reach an infinitely 
larger number of people. It is a matter 

f presenting what you have for sale in 
i lie b.cst light.

Must be Well Set.
The value of artistic typography has 

ecu both over-estimated and uinler- 
siimated. The writer who goes to the 

i rouble of marking type names all over 
is copy puts too high an estimate on 

typography, and the writer who never 
sks to see a proof puts too low an cs- 

’ nuate on it.
A good deal can be entrusted to the 

average compositor. He knows more 
.limit type and display than the average 

I writer. When a writer has served his 
ime in the composing room and made 

oil use of the knowledge gained he is 
hie to talk authoritatively.
Hut the real trouble arises not so 
neb from leaving the choice of type to 
m compositor, but from leaving every- 

hing to him. Perhaps he gets a piece 
i wrapping paper on which is scrawled 
ome names, some prices and general 
lutements. The compositor has first to 
i/e the copy up, next to make it out, 

■ml last to display it advantageously. 
Now, the fact is an ad writer can map 

nt his advertisement as he wants it to 
: | ear in print. When he does this lie 
' *>s the compositor a good chance to 
1 vet suitable type faces and to devote

misplaced, Inti some of it might have 
been engendered into the clerk.

It is absolutely necessary that sales
men should follow the wording of the 
advertisement to the letter. 1 have 
gone into a store where a clenk has con
fessed he didn’t know certain goods were 
being advertised at a certain price. 
In agine the amount of business -uch a 
clerk would personally gather in!

Must Follow Up Systematically.
That sounds like mail-order house 

phraseology, doesn’t it.' Hut by “fol
low up" I mean that you should form 
some estimate of sales made from adver
tising and should always Ik- preparing to 
push another line of gooivs “next week."

What you w ill principally be governed 
by is reason, and while this somewhat 
limits your scope, you can accomplish a 
lot by being timely. The moment it is 
npp.oitune, advertise certain lines, then 
pass on to others. Articles that sell at 
a very low price, and sell ipiite frequeut- 
ly. will not have to be advertised to any 
great extent unless your com|ietitor 
makes some move.

If you ate announcing a -|ieciul sale 
through the papers you can form some 
estimate of what the announcements did 
for yen by looking into the orders. If 
you think the patronage extended to you 
was not representative, then it is time 
to get out a circular.

You cannot |ierfoct your advertising 
policy, but you can and ought to know 
if you are appealing to the people by
way of “needs."" if you are presenting 
your ease in the best light, and. most 
important of all. if you are gradually 
but surely building up a |iermanent list 
of eustomeis.

ADLETS.
Don’t wait till to-morrow. I’m your 

ad in to-day.
Rhyme and reason—l:e sure of the 

reason.
Remember, all's well that begins well 

as well as ends well.
Don’t forget consistency is a jewel in 

advertising.
Follow the lead—but he sure it’s the 

right lead. A.A.B.

SOME FANCY ADVERTISING.
Some first-rate specimens of the print

ing, embossing and writing arts un
being mailed to their friends and cus
tomers by the Copeland-Chatterson Co.. 
Limited, Toronto. J. S. O’lliggins, ad
vertising manager, prepared both the 
composition and drawings. A tty-leaf in 
brown and green extends an invitation 
to visit the company’s offices, where 
paper and ink and the services of a 
stenographer will In- at guests’ disposal. 
An ivory white embossed card is devot
ed to an analogy between the mosquito 
—cause of uncomfortable nights ; small 
worries—cause of uncomfortable days. 
A folder is given over to Grocer’s Sales
man’s Creed, and a coverlet boasts one 

!or two of the “C.C." phrases. As has 
[been noted before in this paper, Copc- 
land-Chatteison’s advertising matter is 
[well worth preserving. It you didn’t re
ceive a batch send in a request for 
Ithem.
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However itjmay be with other Cocoas, you can make 
a fair profit in selling Lowney’e, and we promise you 
that we will create a larger and larger demand for 
Lowney’s every year by generous and forcible advertis
ing as well as by the superior and delicious quality of 
our product.

In Lowney’s dealers have a guarantee against any 
cause for criticism by Pure Food officials.

THE WALTER M. L9WNEY CO. of Canada, Limited
165 William St., ... MONTREAL, CAN.

COWAN’S COCOA
Meple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,
Cream Bars, and
Cowan’s famous Milk 

Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

■OTT'l:
N* better 

Cbeeelete

CANADA!
Ne better

Ceuntry

You don't have to make 
comparisons when selling

MOTT’S
Chocolates

“DIAMOND” and 
“ ELITE” brands

All brands of Chocolate sold in 
Canada are compared with

MOTT’S

John P. Mott (EL Co.
HALIFAX, N.S.

SILLING AGENTS:
J. A. TAYLOR R. B. MaINDOE JOS. E. HUXLEY 

Mowtseai. Tososto Wiivinn

WEBB’S

CHOCOLATES
High-class goods for 
High-class grocers.

The largest and finest line of packages 
and Christmas novelties in the Dominion.

The HARRY WERR CO., Limited
31-35 Buohanan St., Toronto
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SOMETHING IN A NAME.
\ bill in equity has just been filed in 

n> Chancery Court of New Jersey by 
alter Baker'•& Ch., Limited, of Dor- 

nestcr, Mass., the old chocolate manu
el urers, against a recently organized 
ew Jersey corporation—the Walter K. 
ikcr Chocolate Company—and Walter 

Baker, of Newark, one of the incor- 
nators.
The bill alleges that Walter K. Baker 
is been engaged in the hotel and li<|uor 
lling business on the outskirts o! 
ewark, and that the company incur- 
,i,ited under bis name is engaged in a 
heme for selling chocolate upon the 
pillai ion of the well known house of 
alter Baker A: Co., and the reputation 
lias established for the name “ljakpr” 

in that line of business. .

EASTERN APPLE CROP.
A gentleman l'mm tile Annapolis Val- 

h v. Nova Scotia, states that the apple
i ,up this year, while not exceptionally 
large in quantity, is of line quality. Anil 
I lie quantity will be greater than iasl 
\ ear’s.

The Boston Chamber of Commerce, in 
il - annual preliminary report of the air- 
1,le eiop, says that a canvass of the New 
I upland States shows that Fall varieties, 
aie in excess of last year; Winter varie
ties. however, do not promise to be quite 
a- plentiful. The supply of Baldwins 
will lie smaller than last season.

In Western New York the en»p will he 
."ai per cent, greater than last year, while
ii the Hudson River district the crop 
will he one-half of last year. The Michi
gan crop will lie heavy, and in the mid- 
da west the crop will |it- exceptionally 
huge and mostly of the Ben Davis var- 
iviy. West Virginia and Virginia will 
produce 25 per cent, of last year’s crop, 
and California and Oregon will turn out 
about the same as in 1905. The Cana
dian crop will be somewhat in excess of 
lust year, and Fall varieties will he 
| i.miful, hut Baldwins will probably lie 
in no greater supply than last year, 
fi at Britain will produce a moderate 
i i p. while Europe’s crop will be depid- 
c in excess of last year. With scarce
ly an exception, the quality of all the 
ai les this season promises to be tine. 
S, lions reported as producing less than 
In year are unimportant when compar
ée with other localities, and the total 
fi vest is expected to lie greatly in ex- 
" of last year.

TWENTY YEARS OF PRUNES.

G wth of American Industry—Crop and 
Curing.

lore then 100,900,000 lbs. of prunes 
ii eaten yearly in the United States. 
I >r to 1886 the supply came almost 
» illy from France and the Dauubian 
I ' Hires, anil sold under the désigna- 
li of French or Turkish prunes.

(•cording to What to Eat, most of 
tl American prune supply is from the 

•s" hern part of California. In Santa

Clara County alone there are it,700,000 
tiv:s growing on 57,000 acres, 100 to the 
acic. The quantity of piune» raised 
there exceeds 110.000,000 llis., more than 
enough for the requirements of the whole 
country, but the excess is needed to siqi- 
plv the export demand.

In September the fruit ripens and is 
gathered by spreading sheets under the 
trees and shaking the branches. The 
green fruit is taken to the warehouse, 
where it is graded in size ami passed 
through a boiling hot liquid, in which 
process it is cleaned and the outer'bkin 
softened. It is then spread out in trays 
eight feet by three feet in size and ex
posed to the heat of the sun for three to 
eight days, depending upon weather con
ditions.

Ten thousand trays of fruit spread out 
in one unbroken tract may he seen in 
Santa Claia in the drying season. When 
sufficiently cured the prunes are stored 
in seynrte bins and then- allowed to 
sweat, Ibis process taking front 10 to 
-0 days, when they are ready for mar
keting.

MALAGA CROP SHORT.
Cables received last Saturday, at New 

York, from Malaga stated that a regular 
panic prevailed in the raisin market 
there on account of the discovery of a 
heavy shortage in the crop. The re
ports stated that a large portion of the 
expected output had been destroyed by 
rain and named prices so high as to lie 
hardly understandable by the trade here.

GRAPES AND PEACHES.
The grape output of the Niagara dis

trict this year will be about 4,000 foils, 
says the St. Catharines correspondent of 
the Toronto News. lie continues:

At piesent there are about one thou
sand acres of land in Lincoln, Welland 
and Wentworth counties planted m 
grapes, each acre yielding an average of 
about four tons. The acreage and yield 
have doubled in a few years, and there 
is no telling what the jHissibilitics of the 
future may be.

A good percentage of the grapes grown 
around here are used for immediate con
sumption, and for transforming into 
jelly, but the biggest part of them are 
shipped to Quebec Province to he con
verted into wine.

The grape crop this year looks splen
did, and as in the ease of every other 
fruit hut plums, which are scarce, the 
yield will perhaps break ail previous re
cords.

A gentleman who travels extensively 
through the district told the News cor
respondent last evening that there is a 
tremendous peach crop this year. Though 
the dty weather kept hack growth of the 
fruit, leaving peaches smaller than us
ual, the trees are fairly loaded down, 
the quantity more than making up for 
the discrepancy in size.

“The Cost Takes 
Away the Taste”

We were the first people who 
were able to get the desir
able highness in soda biscuit 
quality without taxing the 
people for the ascent.

iffiBXDBairifS l

are democratic in price, aristo
cratic in quality.

My, if other makers could 
only say this !

When you sell Perfections you 
will not have customers say
ing “ The biscuits were all 
right, but what an outrage
ous price ! ’’

3-lb. Cards or Tins

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

>111 JOBBERS

Sugars Limited, Montreal
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W. &. R.. JACOB &. CO.
SPECIALTIES 

King’s Own Mixed 
Puff Cracknel 
Veda Oatmeal 
Kiel Fingers 
Glacier Wafer 
Milk Chocolate 

Finger
Butter Cream 
Polo
Macaroons
Marie

WILSON BROS.,
Wharf Street,

VICTORIA, B.C.

DUBLIN, IRELAND

BISCUIT MAKERS
LIMITED

HIGH
CLASS

For Over Fifty Years.
OUR PRODUCTS rank high among the

BEST BISCUITS IN THE WORLD
and are distinguished for their good keeping qualities. We have such variety 
that no taste is left uncatered lor—no biscuit need forgotten.

BISCUITS IN HALF-POUND PACKETS. (Packed in large tins). We wish to 
draw your special attention to these packets. By this method of packing, the 
biscuits are preserved in much better condition than if loose in the tin, and any 
handling of them is avoided. You can serve out at once a correctly weighed 
packet without loss from breakage, and your customer benefits by obtaining 
fresher and crisper biscuits.

OUR AGENTS will be happy to send you samples with full particulars regard
ing prices, etc.

AGENTS:

C. & J. JONES,
424-5 Union Bank Buildings, 

WINNIPEG.

KENNETH H. MUNRO,
324 Cor/s tins Buildings, 

MONTREAL.

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Made

Switzerland

IsfËSTLÉ’S
CHOCOLATE

Richest in 
Cream

LAMONT, CORLISS & CO., tm£\r.
11 COMMON ST., MONTREAL

UIHM'THIXHI

L K MON

Shirriff’s Extracts
Are the kind any grocer 
can sell with pride.
Hadn’t you better take 
a pride in your sales ?

Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

■ 4:.

wo

INCERSOLL, CANADA—FACTORY

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World'» Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PBEFBKABLB TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
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THE INCOMPARABLE “CAMP.”
There was a time —and that but a few 

Hundred years agi me—when the Eng
lish Parliament levied a ta 
pence per gallon on all coffee in •«!.* t lie 
sold. I.e.t who will bewail the passing

8PRAQUE

CANNING MACHINERY CO.
CHICAGO, ILL., U.8.A.

IT’S A MONEYMAKER
every time, but you will 
never know it if you never 
try it. Catalog tells all.

KINGERY MFC. CO. 
106 E. Pearl St., Cincinnati

:rks in for- 
charge up” 
small par
ti disputed 
) k entries, 
i have to 
customer's 

i him.

$300

They Cost 
Something, 
Of Course.

But enough Allien 
Coupon Books to last a 
ye.tr won t cost as much 
ns the amount you will 
lose by the carelessness 
of your 
getting to “ 
numerous 
chases; 
pass - boo 
where you 
allow your 
kick, or lose

IF A MAN WANTS CREDIT
ior 910, give him e 910 Allison Coupon Book, cbsrge 
him with 910, snd there you ere. No trouble at ell. 
If he buy, a plug of tobacco for ten ceuia. Just tear 
ofl a ten-cent coupon—that's all. And so on for all 
bis purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIMB LOST. NO 
KICKINO. There are other Coupon Books, of count, 
hut why uot have the best! Let us send you s 
free sample.

For Sale in Canada by
THE EBY, BLAIH CO., Limited, TORONTO.
C. 0. BEAUCHEMIN A FIL8, MONTREAL.
WM. T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

of these good old days; we, personally, 
are glad to lie ipiit of them.

Coffee is undoubtedly growing in the 
publie favor, growing fast; but, even 
yet. we are lint half intake to the pos
sibilities lhat lie within this eup of cups.

The fact that so much coffee is man
ed in the making aeeoiints, to a great 
extent, fui onr sleepy appreciation of the 
leverage, wliieh, under ideal renditions, 
stimulates the flagging nerves, cheers 
the drooping spirits, does us all manner 
of good and no vestige of harm.

Housewives do not generally grasp the 
fact thet boiling utterly spoils roller. 
To boil coffee for an indefinitely long 
period say ten to fifteen minutes,—is 
almost as" had as t" boil tea leaves, throw 
away the liipior, and eat the leaves minc
ed up with butter, pepper and salt, as 
did that bewildering old lady who lived 
in the days of our great grandmothers.

The careful housewife of to-day is apt 
lo stew her coffee, thinking, good soul, 
that she is drawing out the flavor. How 
little she knows that the essential vola
tile nil, which gives to coffee its de
lightful a ruina and exquisite flavor, is 
vanishing up the chimney or diffusing 
itself upon the air of the kitchen all the 
while I lie coffee is boilin«r.

Messrs. |{. I’ateisun & Sons, coffee 
specialists of Glasgow, have long had 
iipiui the British market, and have now 
introduced into this country, a really 
delieions coffee—a revelation of ease and 
economy to all true lovers of this de
lightful beverage.

“Camp” coffee, as Messrs. I'ateisun 
mine their specially, retains its full 
fragrance and freshness for any length 
of time in any climate. Not the least 
advantage of this most highly enjoy
able “Camp” coffee is that il requires 
no vimking whatever, merely tile addi
tion of boiling water.

I'repnred from the purest and linesl 
coffee herr.es, undei the most approved 
modern processes; of guaranteed uniform 
strength, flavor and quality, il is impos
sible that those who try a buttle of the 
incompaiable “Camp” should lie other 
than delighted with it.—Contributed.

GRATEFUL
COMFORTING

IN 14-LB. LABELLED TINS. 14-LB. BOXES.
____ -JPOJW *£??*• ,#*: «"tire Dominion, 0. 1. COLSON A SON, Montreal.

la Nova Scotia, «. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A GORDON, Winnipeg.

THE MOST AA/^AA 
NUTRITIOUS

Cultivate your Biscuit trade by ordering
McLAUCHLAN'S

Cream Soda Biscuits
^oLAHONLAN â «0NI CO. Limited, Manufacturers, OWEN I0UNN, Canada.

(

Why do you lmy imported

Orange 
Marmalade 

or Jams
when you can buy

UPTON’S
just as good, if not better, 
than most of the im|Kirted. 
UPTON is the old reliable 
and the oldest established 
Marmalade maker in Canada.

lu introduction to the

•Tim
Sixty rears 
400

COX’S
GELATINE
celebrates in 
1M6 the Stull 
anniversary of 

public.

FIRST In 1815 in strength an.l purity.
and first still after all these years.

Canadian Agents : J. A 0. COX,
O. B. Colson k Son, Montreal
D.Maaaon k Co.. Gorfl#e Mills,
A. P. Tippet 4 0o.. - EDINBURGH
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My Record
for fairness in cigar dealings is national in its scope.

Wherever you see cigars, knowledge of J. Bruce Payne and 
his Pebble and PhCUTCLOh is not far off.

It has .taken me years to get “close” to the grocery man but 
now I am there for good—if right treatment of my customers and 
good old-fashioned honesty will keep me there.

I want to add you to my list of friends. I want to gain your 
confidence.

Let us talk the Cigar question over !
You start.

J. BRUCE PA YNE,Limited. GRANBY, QUEBEC
CANADA

FALL IS A GREAT TIME FOR THE PIPE
It’s an absolute truth that over eighty per cent, of your towns

men will have pipes going about this time.

The hot weather has passed and any smokers who quit for the 
“heat” reasons will now be back on the job and as happy as larks.

The tobacco used by these smokers must be bought some
where—will that be over your counter ?

T. & B.—That’s Right 
Orders—That’s Right

THE CEO. E. TUCKETT & SON CO., LIMITED
HAMILTON, O A IN ADA
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TOBACCO EXHIBITION.

Some Interesting Features of the Show 
Now on in, New York.

The Tobacco Exhibition in New York 
would be an interesting place for every 
handler of tobacco. The New York 
Commercial says of it :

Smokers will have an opportunity of 
judging which is the better and best of 
tobacco, by visiting the Tobacco Trades 
Exposition at the Madison Square Gar
den, where 108 exhibitors will try to 
prove the superiority of their goods in 
the ensuing fortnight.

This is the first exhibit of independent 
tobacco growers, manufacturers and 
dealers, and if the crowd that tilled the 
garden last night is any criterion, the 
show will be a success. As_ the visitor 
enters the garden and pays 50c., he im
mediately makes money. Attached to 
his ticket are seven coupons, each one 
entitling him to a package of 25c. 
cigarettes, a 10c. cigar or a package of 
smoking tobacco. On the whole he gets 
*1.35 worth of smoking material, rang
ing all the way from "Mrs. Miller's Best 
Chewing and Smoking" to cigarettes, 
such as are said to be smoked by the 
King of England.

One finds entertainment on every 
hand. An Indian band from the Gov
ernment reservation at < Immdaga plays 
excellent music, while Turkish girls, 
Parisienne girls, and cigarette-making 
girls from other countries strive for the 
prize in the cigarette-rolling race. A 
Virginia tobacco plantation, with gen
uine southern darkies, attracted a 
great deal of attention, particularly 
when the negroes stopped working to 
indulge in singing and buck-dancing.

The ideas in the booth building are 
all clever. A large English cigarette 
linn has built a reproduction of Wind
sor Castle, a native Sumatra hut has 
been imported for a tobacco house of 
that island; Cuban and I’orto Rican 
houses are plentiful. The most artistic 
work of the whole exhibition perhaps, 
is the large meerschaum pipe, the carv
ing representing the landing of Colum
bus. This is a magnilicent piece of 
work.

Finally the cigar-smoking contest, 
that is held three times every evening, 
is worth the price of admission itself. 
This is held on a raised platform and 
is open to all, the contest lasting one 
hour, and the prize of a box of cigars 
goes to the man who can smoke the 
greatest number in that time.

Many of the old men can smoke like 
an engine burning soft coal, while the 
beardless youth knowing only his pallid 
cigarette strives to his utmost to cope 
with the black Havannas, only to grow 
paler with each puff until the perspjra 
lion comes and the cigar drops from his 
trembling lingers.

THE CANADIAN GROCER

THE STREET DUST NUISANCE.
A novel street-cleaning appliance is at 

present in use in the City of Washing
ton. It consists of a hand sweeping ma
chine, which is worked somewhat on the 
principle of the carpet sweeper. The 
city employs 115 men, who work with 
hand-brooms, while 75 men o|>erate hand- 
sweeping machines.

Each man handling one of these 
sweepers is required to sweep 10,0(H) 
square yards of pavement, going con
tinually over the area during the day and 
depositing the sweepings at stated dis
tances along the curb. To every swee|>- 
er there is a bag carrier, equipped with 
a pick-up machine, gathering the swee|>- 
ings in bags.

This device is a two-wheeled vehicle, 
holding a bag upright, and tilted with a 
scraper attached to the handle resting 
on the ground, and when tilled inverted 
into the sack. The sacks, when tilled, 
are collected by the 10 wagons owned by 
the depariment, and hauled to the public 
dumps, of which there are eight.

Each sweeper is also provided with 
a sprinkling pot holding live gallons, 
with which he is required to sprinkle 
the area before sweeping. The force is 
divided into six districts of about equal 
extent, with 35 men in each. Every dis
trict is in charge of an inspector, pro
vided with a bicycle, whose duty it is to 
see the work properly done and make a 
daily} ro|M>rt> of men employed, area 
covered and number of loads of sweep
ings removed.

The Industrial Transport & Storage 
(to. has been incorporated by Ontario 
charter with share capital of $25,00(1. 
The provisional directors are Geo. 
Cleaver. ('. E. Rowell, Geo. Thurlow, 
and II. B. Sprout, Woodstock ; Scott 
Gillespie, Toronto.

TOBACCO LEAVES.
linde Sam's smoking outlay last year 

was nearly $300,000,000. It included 
over 7,089,337,207 cigars. The United 
States have led in tobacco-growing 
since the dav when tobacco was used as 
currency in Virginia. To-day they raise 
just six times as much as their nearest 
competitor, Russia, and one-fourth the 
world's whole crop.

SWEET
QAP0HAL

s*ttr

Cigarettes
STANDARD

OFTHE
WORLD

Sold by ell leading Wholesale Houses.

Insist upon having them.
D. McDOUGALL&SON. Glasgow,Scotland.

McDOUOALL

IT PA YS TO INVESTIGATE

Smokers' Sundries from
JOS COTE

Importer of Pipes, Havana Cigars, 
Wholesale Tobacconist

186-188 St. Paul St.
QUEBEC

Han't forget that this Hrm is the leader for 
Leaf Tobacco in Canada.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It's a Trade Bringer.

59



THE CANADIAN GROCER

FREIGHTS AND CHARTERS
Shipping Business Pretty Good at Pres ent—Movement of Grain Scarcely Be

gun as Yet—Some Apples in Outgoing Cargoes—Low Water 
Still Causing Inconvenience.

This week ha.- hrongnt forth !e.v 
changes in tlie shipping siluation. Busi- 
iH'.-s generally is vary good, cargoes leav
ing the port of Montreal being of fair 
,-ize.

Low water in the harbor ami rivers, 
of course, prevents hosts being loaded 
as they have been in previous seasons 
when such conditions did not exist. The 
end of last week the water in the harbor 
was 2b feet li inches deep. This neces
sitated the rest riel ion of outgoing boats, 
according to size. Take the Victorian, 
of the Allan line, which cleared Septem
ber I I. for instance; this vessel was re
stricted to 24 feet U inches.

Cheese has not been moving out very 
well recently owing to market conditions 
Butter has been somewhat the same. Al
though prices on the latter are a little 
lower, demand has not berm any larger 
on that account. Nevertheless, there are 
some shipments going forward in both 
lines which are fair to good in size.

Theie is not a great deal of grain be
ing shipped a| the present time. Wheat, 
which may be called the staple line, is 
just between seasons. The amount in 
the elevators of the port is not large. 
Olil crop wheat is almost cleaned up, al
though there is still some held. It is 
yet a little too early for the new wheat, 
which will not begin to arrive for ship
ment in earnest until about the emf of 
this month. Barley, oats and other 
grains are moving out to a certain ex
tent. but trade is not latge.

Apples are commencing to occupy a 
place in outgoing boats. Several ship
ments have been made during the past 
week or two. which show that there is 
some inquiry from the other side. The 
crop of apples in England, however, is 
siiHicienl this year to tai'ie care of all 
trade until the lime our Fall apnles are 
ready for expoit, which will not be for 
some little time yet.

There have been no changes in the 
rates this week.

The Kgwanga, of the Kldcr-Dcmpster 
line, with a cargo of sugar from the

West Indies, docked at the St. Lawrence 
sugar refinery last week.

it is remarked in shipping circles that 
the number of sugar boats at riving in 
Montreal this season is larger than last 
year, considerably. To date, according 
to reports from McLean, Kennedy & 
Co., and Klder-Dempster & Co., whose 
I oats are engaged in this trade, the num
ber of boats, anil the tonnage, entering 
the port this season are in excess of 
last year.

The Sarmatian, of the Allan line, clear
ed for London and Havre, with a gen
eral cargo on September 14.

The Manxman, of the Dominion line, 
with a general cargo, left for Bristol on 
the same day.

BEATING THE PEDDLER.
At the recent annual meeting of the 

retailers of Pennsylvania a speaker, Mr. 
Bloom, of Sunbury, on the peddling 
question said :

“Years ago when any man took an 
active interest in anything they called 
him an enthusiastic worker ; later on 
they called him a crank, and to-day they 
call him a fanatic. That is what the 
Sunbury people call Bloom on the ques
tion of peddling. The business of your 
town belongs to you, not by right of 
possession or inheritance, but because 
you pay your tax on occupation as a 
merchant, you pay your tax or license 
for being a merchant. You are expected 
to head the list on all subscriptions for 
any and all charitable purposes. You 
are the financial backbone of your town. 
You have invested your money in mer
chandise and are giving your time to 
serve the people. Is it light for peddlers 
to come in and do the business that be
longs to you '! There is a remedy. Have 
your borough or city council pass an 
ordinance that carries a penalty without 
a license for each and every one, includ
ing ytKir own merchants. Make the fee 
high enough that it will not pay the 
peddler to take out a license. Go to 
your county courts, have a man licensed 
as a county detective. By having this 
officer, the cost of suits outside of attor

neys’ fees, if you lose the case, will fall 
upon the county. Get your merchants 
together and agree to stop soliciting or
ders from house to house. Cut down 
your expenses of this employe. Notify 
your customers of this change and have 
them come to your store. Educate your 
people to this new order of business, and 
in two years’ time you will not have a 
peddler where you now have thirty. This 
is the experience of the Sunbury mer
chants. And what we have done you 
can do. By doing this you protect your
selves and protect the unwary or the 
“easy mark.’’

Mr. Bloom here gave an illustration of 
where a peddler had come into his store, 
purchased a lamp and sold it at a con
siderable profit. Continuing he said : 
“There are thirty-five merchants in Sun
bury doing business who were there 
when 1 went there, hut of all that vast 
number hut two quit business, retiring 
with a competency. I attribute that 
to the fact that you sell your goods 
without a profit.”

ALLSPICE GROWERS COMBINE.
Herbert L. Northey, of Kingston, Jam

aica, told an interviewer in Montreal re
cently that the growers of allspice, or 
pimento, hail formed an association to 
secure themselves an increased share of 
the price paid by consumers for their 
product. Allspice is grown almost ex
clusively in Jamaica.

“Though substitutes for allspice,” 
said Mr. Northey, “have been and can he 
manufactured—chiefly by the combina
tion in proper pro|K>rtions of pep|>er, 
cloves and cinnamon-none of them can 
compare with the real article. Foreign 
consumers will therefore he always 
ready and will even lie eom|ielled to pur
chase pimento, unless the prices are run 
up to an unnatural figure.

“Although very little pimento has 
been sold in New York of late, the manu
facturers drawing upon their reserve 
supplies instead of buying more, they 
will soon be compelled to follow the 
market in Europe, and buyers are even 
now preparing to pay- 5 and ü l-4r. a 
lb. instead of 4 and 4 d-8<\, as was the 
custom before the fondation of the syn
dicate. This is proof conclusive of its 
good effects, ami the advance will not 
stop there. Before long the price will go 
to 5 and f> d-4c. per lb., and even tic.

QUALITY and PRICE!
These are the two points to consider when buying your cigars.

IIOGEN MOGEN and ROYAL SPORT
FIVE CENTS TEN CENTS

These are the cigars which will give the greatest satisfaction.
QUALITY—The very finest. PRICE—The very best consistent with the quality.

The SHERBROOKE CIGAR CO.
SHERBROOKE, P.Q.



STORE SUPPLIES

$17.75
This is not a special price. It is the price we have always 
charged for our

Monthly Account System
never more, never less. It is the same to every person. An 
outfit consists of

1 Current Binder, size 14 x 11, in Corduroy 
and Leather

1 Set of Index with Leather Tabs 
1 Canvas Day Book Binder 
lOOO Sheets in Duplicate, size 14 x 11

I he above price includes sufficient pen or pencil carbon for 
the number of sheets ordered and allows division of sheets 
with one, two and three billheads as desired.

1 his system will save a retail merchant one-half his book-keeping time.
Write us for further Information.

The Ro/ia L. Crain Co., Limited
Ottawa, Canada

Winnipeg Office :
11 Nanton Block, Main St.

Che Canadian Grocer

Toronto Office :
18 Toronto St.

Montreal Office :
74 Alliance Bldg

tell us wr give too good 
value in our

Wall Papers
for the price we charge. Well, 
perhaps we do. It’s character
istic Of the STAUNTON 
LINE. We give value so 
you can make good profits.

See our samples. You will 
find them better than ever.

STAUNTONS Limited What a Difference It Mahes
When y ou look up at a ceiling and, instead of seeing 
smoky plaster, see beautifully designedWall Paper 

Manufacturers

METAL CEILING
Thats the aesthetic point! Then tl ere is the sam 

tary point. Metal Ceilings are more healthful than 
plaster or wood Then there is the financial point. 
Metal Ceilings need never be repaired They last forever.

IF TOUR STORE NEEDS THIS CEILIH6 TOO SHOULD GET IT
METAL SHINGLE A SIDING CO.. Limited

PRESTON, ... ONTARIO

I

!l
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A MODERN GROCERY
FITTED WITH “WALKER BINS"

GEO. A. VICK & SONS, ORILLIA, ONT.
Walker Bln Fixtures Alake an Old Store New

They so change Us appearance end display the stork so cleanly and 
iuv.tinply that everything tempts the appetite. Everything in sight, 
too, under glass, and protêt ted from dust, insects and tasters.

There is no way to so effectively display roods as with

“WALKER BUMS”
Booklet for the asking. It s worth the little trouble it takes to 

write for it.

THE WALKER BIN & STORE FIXTURE CO , limited

BERLIN, ONTARIO
Representatives

Manitoba : Stuart Watson. Winnipeg Saskatchewan and 
Alberta:-The H. W. Laird Co., Limited, Regina. Sa.sk.

DO YOU PREFER AN

Automatic Pendulum Computing Scale

$575

to any other style ? If so be sure to 
get the best and at the same time 
the cheapest— Wo have It.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar
anteed by us.

No Loose Weight on Pendulum. 
I'u!l Capacity Thirty Pounds.
Each Pound Same Width, on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain 

Vi. w.
Plate Glass 

encloses Pcndu-

A Most Beau
tiful Fixture.

Tne “ Dayton ”
Send a postai to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO

PC Electrically Driven 
LULLO ^— Coffee Mills.

GRANULATOR. PULVERIZER.

m f i

Single and Double Grinder
Pulverizing and Granulating
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee bc- 
fcrc it enters I he grinders, thus 
reducing wear of grinders and sav
ing current.

Our Grinders Wear Longest

Height, 2U in.
Length, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacity.
Granulating l ibs. per 

minute.
Pulverizing % lb. per 

minute.
Capacity ot Iron Hop

per*, 5 lbs. of Coffee.

We make 25 other styles 
and sizes of Grocers’ 
Counter Mills, Floor 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
Nos. 1615-1635 Worth 23rd St. PHILADELPHIA, PENN., ILS.A.

Agents :
Todhunler, Mitchell & Co., Toronto. Forbes Bros , Montreal.
Dearborn & Co., St. John, N.B. Gorman Eckert & Co., London, Ont.

Busy, Busy, Busy
Cans are rushing.

Get your supplies in—Don’t 
wait until the last moment

We are running full capacity 
and are anxious that you get 
your orders in early. Don’t 
delay. We want to satisfy 
you.

Order Now!

vlcme Can Works
MONTREAL
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo" is a money saver because it posi

tively stops the giving of overweight.
A time savei because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade brmger because it indicates to the customer 

n plain figures the correct weight of the article he is 
buying.

It is honest b-uh to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont

A a 1/ n II • ft The original and only Genuine 
11A K I I It Preparation for Cleaning Cut- 
U.TIXL I V lery. Id. and la. Canisters

‘WELLINGTON’
KNIFE POLISH

JOHN OAKEY A SOUS, Limit.d
Manufacturera of

Emery, Black Lead, Emery, Glasi and 
Flint Cloth* and Papers, etc.

Wellinitn Mills, London, Inland
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

. . Deceived . .
is the Grocer who imagines that the “one- 
color’’ counter check book is the lateet 
thing out.

We make a

Counter Check Book
SPECIAL DUPLICATING

Two Colors of Paper
Shall our Representative Call?

The Carter-Crume Company,
LIMITED

TORONTO and MONTREAL

ELECTRIC POWER COFFEE MILLS

nsHtfl cur
Na 107

This small cut illustrates another 
of the designs we make.

Fitted with Vi-HP. Motor fur
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pul ver
ses Vk pound per minute.

Makes neat, attractive store fii- 
ture. Saves time and labor— 
increases profits.

Wrltm tor Catalog and pricos

THE A. D. FISHER CO., LIMITED, - TORONTO

“LION”
BRAND

PIJTZ TRIPLE EXTRACT

Metal Polish
LIQUID AND PASTE

For polishing all kinds of metals "Lion" Brand 
Putz Triple Kxtract Melal Polish has no equal. Put 

up in liquid and paste form. Has a ready sale

Exceptional terms to retail grocers. Send us a 
postal.

SOMETHING THAT WILL GIVE 
YOU LARGE PROFITS

English Embrocation Co,
MONTREAL, QUE

TRADE NARK

Show Cards
Have you ever realized llie valuable advertising space you Have 

in your show window that you van talk to thousands of pavsers-by 
by attractive show cards and prive tickets?

We invite your inspection ot the finest line ever made n Canada. 
Suitable for any business.

Our <--page Catalogue, giving illustrations, is free to all 
interested.

The flartel-Stewart Co., Limited
Montreal, Canada

WILL BRING NEW CUSTOMERS TO YOUR. STORE.

SOLD BY ALLTRY IT
JOBBERS

%-lb. tin» - * do». In cue

BLACK JACK
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HERE IT IS**"
T he Best Corn Meal Made.
The kind your customers have 

wanted for years.
It is made of the choicest yellow 

corn by the most perfect milling pro
cesses known. It is uniformly granulated, 
absolutely pure and free from hulls and 
specks. Such is

QUAKER BEST CORN MEAL
It is sold only in sealed 3-lb packages.
This is the kind of meal it will pay you to sell,

Mr. Retailer. The beautiful carton in which it is 
packed attracts your customers and saves you the time 
and trouble of weighing our bulk meal —saves paper, 
twine and loss, too, but best of all

IT YIELDS YOU A GOOD PROFIT

Don't delay but order a supply of 
Quaker Best Corn Meal from 

your Jobber to-day

The Quaker Oats Company
Successors to

The American Cereal Co.

PETERBOROUGH. ONT.
04
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

esponsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
3rocer, at our nearest office.

Sept. 20, 1908.

Baking Powder.
ook'i Friend— Her d u
ne 1, In lend idea, boxes........ $2 40
" 10, In 4 dos. boxes......................... 2 10
" 1 In 6 "   0 80

In 6 "   0 ?0
In 4 "   0 4ft
tins, 1 doe. In oese.................... S 00
Ins, " " ...................... 1 40
" | “ '• .................... 14 00

W. H. OILLABD à OO.

Diamond—

lb. tins, 1 do*. In uase . 
i-lb. tins, 3 " "

lb. tins. 4 “ "

.......................... S3 UH
................... 1 IS

.................... 0 78

Blaek Lead.

Reck it t s, per box..................................... |1 15
Box contains either 1 gross, 1 os. siae;

1 irmws. 1 ns., or 1 gross, 4os
Reckitt'a Zebra paste. 1-gro. boxes, $10.20
per gross.

JAMBS' DOME BLAOE LEAD.

6a sise......................................................$1 40n -i «**........ .................... i so
AMERICAN PURE FOOD COMPANY.

Borax "Queen.''

40-oz. ca««e, 4 doz........................................ 0 40
8-oz. “ 4 " .....................................  U 50

Oaraooas. kX Mb. boxes. 
Vanllla,is ...
"Gold Medal,
Pure, unsweetened, i 
Frv'e “Diamond," 4 
Fry's "Monogram,'' i'e, 14-lb t

" sweet, i'e, 6-lb. boxes 
lened, 4's, 64b. boxes 
rad," 14-lb. boxes 
tram," gs, 14-lb boxes

Concentrated, I s, 1 dos. In box .

J s, 14-lb. boxes . 
's, 11 lb. boxes .

IMPERIAL BASING POWDER.

Cum. SUes. Per dos

' lÜÎ" .............. 10a ............. ,. $0 85
.. 1 75

.................. 12-ox. ............
.................. 13-os..................

........... 341b................... .. 10 50
; ioi

OCEAN MI LLP. Per doz.

"610 Baking Powder, 4 lb., 4 doz. 
“ " lib., 5 doz..
“ I lb., 3 doz.

Borax, 4 lb. packages, 4 doz.

... $0 45 

... 0 90 

... 1 35 

... 0 40

Lot T____ _______
Conditions ? per cent. H 

30 days,

freight paid.
*,0days; net

Cornstarch, 40 pks. in a case . 
Freight pain 5 p.a!0 days.

MAGIC BASING POWDER.

Cereals.
Wheat 08,14b. pkgs., per pkg.... 0 Ue 

“ 7-lb. cotton bags, per bag.

PETERBOROVilH 

CEREAL CO.

Canada Flakes,
“ Standard " 
case, 3615 s
................. $1 40
5-case lots. 4 30 

Canada Flakes, 
“Jumbo"

an.ada

EPPS'S.
Agents, C. E. Colson A Son. Montreal. 

In 4, 4 and 1-lb. tins, ll-lb boxes, per
lb. ....................................................... 0 35

Smaller quantities . ....... 0 37
BBMSDOBP S OOOOA 

A. F. MaoLaren, Imperial Cheese Co., 

Limited, Agents, Toronto.
lb tins, 4* dos. to osse........per dos., $ .90

1 " “4 " “ .... " 140

JOHN P. MOTT 4 CO. 8.

R. 8 Molndoe, Agent, Tom* i'

J. A. Taylor, Montreal. 
Joe. E. Huxley, Winnipeg.

Diamond sweet chocolate—
6-lb. hoxee. 11 bxe. in case, l ib. pkgs 29r. 
If-ih. boxes * boxes Ip oese. 1 'b rr«v $2 
6-lb. “ 12 “ “ fc-lb. “ tic.

Oo’d Medal i hocolate rowder—
5 lh tirs 10 tins in ease......................... 36e.
10 lb. tins, 10 tins in case........................ 33c.

XXXX chocolate rowder
5-lb tine, 10 tins in vase...........................35c.
10-lb. tins, 10 tins vase....................... 25e.

TOBLER8 MILE CHOCOLATE.

5c. sticks, per box (40 sticks!.............. 1 50
10c tablets or croquetts(vDl.............. 150
20u. “ Ml............... 2 42

Condensed Milk
BORDEN a CONDENSED MILE CO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz

“ Eagle" brand (4 doz.).................$6 00 $1 50
" Gold Seal brand (4 doz )........ 5 00 1 25
"Challenge " brand (4doz.)......... 4 OC 1 «0
Evaporated cream -
“ Peerless hrsnd *vap. cream.. 4 75 l 20

” hotel size...................  490 245

2125 s 
4 90 

Canada Flakes, 
"Jumbo" 
5-case lots. 4 80

Freight prepaid.

BOTAL BASING POWDER.

Sizes. Per Doz

fc .>*1—Dime.................. .
4 |b........................

..................... $ 0 95

..................... 1 41

..................... 1 9
•• 4ib. „.................. ..................... 2 55
' 12 os..................... ..................... 3 85

" l lb........................ ..................... 4 90
311........................ ..................... 13 60
511...................... .

Choeolates and Cocoas

TÎ1K COWAN CO., LIMITED.

Perfection, l-Uk, per doz...................$2 40
1 lb., " .................. 1 30

" 10c. size “ ................ 0 90
“ 5-lb. tins per lli ................ 0 37

Soluble.No 1.5 ami. 10-Ib.tins,per lb 0 20 
'* No.2 5 and 10-Hi. tins," 0 18

Special limitations for cocoa in hbls.,kegs,etc.

Chocolate—
oven's lb-s*crt. f i and 4» per lb.. #0 10 
V»n.llw t -........................... . .... i v
Parisian 8s per lb...............................0 30

sweetened for household

$0 30 
0 25 
0 22

Per lb.
Elite, | s.....................................................$0 30
Prepared cocoa, i s to | s ....................  0 28
Mott s breakfast cocoa, i s.................... 0 38

" “ “ I s.................... 0 35
“ No. 1 chocolate, 4 a....................  0 30
“ Navy " 1*..................... 027
“ Vanilla sticky per gross .... 1 00 
" Diamond chocolate, is and 6's. 0 33 
" Onnfe tionery chocolate, 21c. to 0 31 
“ Swee «hocolate liquors.30c. to 0 34

WALTER BAKER k CO , LIMIT ED.

Per lb
Premium No. 1 chocolate, 12-lb. boxes $0 36
Vanilla chocolate. 6-lb. boxes.............. 0 47
Herman sweet. 6-lb. boxes .............. 0 26

Per lb.
Breakfast ooooa, L 4, 1 and 5-lb tins 0 40 

* ** pigs., 12-lb. boxes

TKVEX) CUMiKNHED MILE OO., LIMITED.

‘•Jersey*' brand evaporated cream
per case (4 dt»x.)..................................$4 65

' Reindeer brand per case (4 dox). .. 5.60

jËnEYÙÉÛi
’^T«îr>v

«s -»

Cracked ooooa. 4-lb. 
Caracas sweet ohoooiai 
Caracas tablets. 100 bui

6-lb. boxa 
as. tied Se,

rule—When packed in barrels one per 
ent. discount will be allowed.

The following 
purposes :CLEVELAND B BAEINO POWDER.

Sixes. Per Dos Royal Navy is and |a, per lb. 
Diamond.
Special Diamond, | s 

8's,

The following unsweetened : 
Perfection, i s, per lb

0 30
'Tat cakes per lb......... 0 30

Is -When packed in barrels one per 
nt. discount will be allowed Icings fur cafct-

Cliocolate, white pink, lemon, orange, 
almond, maple and cocoanut « ream in
<-lb. pkgs., per doz.......................... 0 9 1

Chocolate, white, pink, lemon, omnge 
almond, maple and cocoanut cream, in 
1-lb. boxes, per dox....................... 1 75

T. EINNEAR « CO.

< a Brand
us, 2 dox. in case........................$1 20

2 “ " ............................ 0 80
4 " “ .......................... 0 45 1 onfecuons— IV* dos.

Cream bars, 60 in box, per box.........  1 8 •
6 in box. per doz. boxes 2 2 >

Mb bxs., 12 bxs. in 
6-lb. bss.. 12 bxs. in

1 Oxford, per lb............................ fll If Chocolate ginger, per lb.................... 0 30
“ n 4 lbs., per doz... 2 25

Crystalized " | s, periloz. boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb................................ 0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb........................................................... 0 25
Milk chocolate, 36 in box, per box... 1 36 

36 in box. per doz. cakes 0 35

a 10-box lots or 
u,i Square Blue, 13-lb. box 

' ts Square Blue, 5 box lots
t ■ Mammoth, 4 gross box. 

rue." in 100 2-ceut. pieces in box..........................$1.25
6-lb. bxs.. 13 bxs. in case, 4-lb. tins..36c. 
6-lb. bxs. 13 bxs., in case, 4-lb. tine—35a 
6-lb. bxs.. ISbxs. in case. ilb.*oo irdlngto

per box
Soluble - hocolate (hot or cold soda)

Vanilla chocolate wafers, 48 to box,
per box............................................... I 56
The above quotations are f.o.b. Montreal.

WALTXE M. LOWNET OO.

Vanadiau Branch,165-171 William at. Montreal

Breakfast oocoe— Per lb.
6-lb screw top cans, 10 cans in case. 36c. 
12-lb. boxes, tt boxe» lu case, 1-lb. uns. 36c 
6-lb. boxes, 12 boxes In case. 4-lb, tins. 36.. 
6-lb. boxes, 12 boxes In caee.4 lb. tins 36- 
6-lb. hoxee, 12 boxes in case, l-S-lb.tlnr .40c.

Sweet chocolate powder—
5- lb. tine, 10 tine in case......................  25o.
12-lb boxes, 6 boxes in esse, 1-lb. tins36a
6- lb. boxes, 12 boxee In case, 4-lb. tine 26a 
6-lb. boxee, 12 boxee In case, 4-lb. tins 38c

MVikgr 30c. "

6-lb. bxs., 13 hxE In case, 4-lb. pkgs. .38a 
100 2-cent pieces in box, each............$1 25

Coffees.
JAMK8 TURNER R OO Per 1

«......................................................... #U a
Pamsaons....................................................... o 21
Cairo.............................................................. 0 20
Blsiar.......................................... v 17
Old Dutch Rio........................................... o 12|

s. D. marosau, Montreal. Per lb
“Old Crow " Java..........................................$u 36

“ Mocha................................... 0 274
“ Condor " Java ...............................  0 3U
Arabian, Mocha . .................................. 0 30
15 year old Maodhellng Java and

hand-picked Mocha............................  0 50
1-lb. fancy tins choice pure coffee, 48

tine per case........................................... 0 20
Madam Huot'ecoffee, Mb. tins.............. 0 33

” “ “ 2-lb. tine.............. 0 62
100 lb. delivered In Ontario and Quetiea
Rio No 1..........................................................  0 15
Condor 1. 40-lb. boxes..............................  45c

" IL 40-lb. boxes..............................  434a
" III, 80-lb bos*............................. 874a
“ IV. 10-lb. boxee.......................... Ma

B. H. 4 A. E SWINGX
Per lb

Mocha and Java coffee. In 1-lb tine, 30
lb cases..................................................... 32

Mocha and Java coffee. In 3-lb tine, 30-

ChMie.
Large else jam—per doz.

Small else jars........................
Individual else jars..............

Imperial holder—Large else
Medium rise ..........................
Small else.................................

Roquefort—Large else...........
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Have you noticed our large and effective advertising 
beginning in September issues of papers like Ladies 
Home Journal, W oman’s Home Companion, Good 

Housekeeping and a lot of others of the same class ? We help you sell RISING SUN Stove Polish 
in Cakes and SUN PASTE Stove Polish in Tins. You make a good margin of profit on both. 
The goods have earned a deserved reputation for merit at the head of the list. There you have 
it—goods of highest merit, affording good profit, backed with liberal and efficient publicity.

ADVERTISING. 

MORSE BROS., Props. - Canton, Mass., U.S.A.

• "®eo^-c5ë65»îL,l‘t^

“EAGLE” brand 
Condensed Milk

More people have been told about the merits of

BORDEN’S BRANDS
Are you looking for a share of this trade ? 
Stock the goods and be ready for the call.

IWOlArf"
CheaM

WILLIAM H. DUNN, Montreal and Toronto,
Scott, Bathgate & Co., Winnipeg, Hao.

Shallcross, Macaulay & Co., Vancouver and Victoria, B.C.

“PEERLESS" brand 
Evaporated Cream

(Unsweetened)

For Sale by 
all jobbers

E X F=» O R T TRADE DEPARTMENT
Firms Abroad Open for Canadian Business

THOS. BOYD & CO..
18 Kino St.. LIVERPOOL, 

are open to receive all kinds of Ca nadia n 
Produce. Highest references Wide 
connections. A. B. C., 4th and 5th ed.. 
Western Union and Libber's Codes T. A 
" Boyd."

This space S15.UÛ per year.

HENRY COLBECK
N KWCASTLE-upon-TVNE. 

invites consignments of green and dried 
fruits. Newcastle is the ceutreof one > f the 
largest miningaud industrial districts in the 
United Kingdom, with a population of up 
wards of 2,000,' 00 within a 20-mile radius.

A. C. DOUGHTY & CO.
Head Office, 39 East cheap, LONDON 

Provision Importers 
Invite consignments of Bacon. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address: Avouching, London. Codes: 
A.B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

LONDON is the CAPITAL 
- f th * BRITISH EMPIRE, and will 

; lak any worthy productions of her chil- 
! <Ven aero 8 th** seas.

JAME8 EVERETT A CO.. Grocers Agents. 
38 (li lower St. LONDON. E.C., ENG. 
do business with all ihe best buyers Bend 
ih« m Komethinif tn a II._______________

J. H OAITSKELL * CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

This space 815.0b per ear.

W. C. GREGSON & CO.,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

GBORQB LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Euoh, Bacon, Apples, 

Poultry.

JAMBS MARSHALL
Aberdeen, Scotland, 

invites cor sign merits of Canadian Pro 
duee, gives personal attention to hand
ling of same, and guarantees prompt re 
turns Reference Clydesdale Bank, 
Aberdeen. Codes- A.B.C. 4th and5th Eds.

OSWALD nURRAY A CO
Merchants and Manufacturers' Agents 
53 Gracechurch Street. London, England 

Are open for Agencies for Canadian pro
duce (fruits, pulps, Ac.) aueh at are u ed by 
Confectioners and Jelly makers, and ar* in 
touch with all these firms in the United 
Kingdom. First-class references.

Cable Address "Rapp, Liverpool"
HERMAN RAPP fc CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 

Liberal advances on consignments.

DAVII) SCOTT A CO.
Est. 1878. 10 North John St., Liverpool 
Enuland. Splendid connections and 
references. Try us with a ahipmeu of 

CANNED GOODS.
T. A.-Scottish, Liverpool.

This apace $15.00 per year.

OEO. RAHSAY WARD,
53 Limes Grove, Lewisham, England. 

Solicits representation of Canadian shippers 
of Hams, Cheeses and Canned ‘-oods to 
canvas for orders from large English whole
sale buyers. Extensive connection. High
est references and security.

HAMILTON WICKES A CO.,
Canned Goods Brokers, Eahtcobap, Lon. 
don, sad Victoria Street. Liverpool- 
Reports and valuations made >n Canned 
Meats, Fish,Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

James Methven, Son & Co., ILSïïEï.Eno
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

PO T? \T\ n /'>r\n -f nl 1 i Makers and Exporters of Candied Peels.. Ol F. V lllL'Clllvlll Daily capacity of our plant : ten thousand lbs 
Telegraphic Address—"VINCENTELLI," Antwerp. A.B.C. Codes.

General Agencies wanted for Belgium, Alsace, lorraine and Switzerland. Reports 
and va nations made on fresh or canned fruits, fish, pork and beef meats.

Best attendance on consignments. Hiohebt Bane References

RECKITTS blue ZEBRA PASTE}
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WM. BRAID & CO., SKSiASB

BRAIDS BEST COFFEE
is winning its way into Canadian homes on merit, w hich 
is the result of careful selection of the bean, and scien
tific blending, imparting a flavor rich and smooth, which 
is instantly recognized by the consumer.

ONCE USED ALWAYS USED
Packed in 1, 2, 5, 10, 25 and 60-lb. air-tight cane, also in barrels.

BRAID & GO., Vancouver, B.G. BRAID'S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Coupon Books—AUiion'i.
Kor sale In Canada by The Eby Blain Co., 

Limited, Toronto. O. O. Beauchemin à 
Fils. Montreal.
•1, *3, $3, $5. $10 and $30 books.

Un- Covers and 
num Coupons 

be red. numbered
lu lota of less than 100

books, 1 kind assorted 4c. 44c.
100 to 500 books.................... 34c. 4c.
100 to 1,000 books................. 3c. 3èo.

Allison's Coupon Pass Book.
i» 00 to $3 00 books ................ 3 cents each

5 00 books................................... 4
10 00 "  54 M
15 00 "  64 "
30 oo " ..............................n
J5 00 " 8 "
so oo " ......................! i.'ii ••

Cleaner.

- 4-oz. cans $ 0 90
0 MRMNtfpW 6-oz. " 1 35

“ 1 85i HT 'V^CUAIICR Quart " 3 75
Gallon " 10 00

Wholesale Agent 

be Davidson à Hay, Limited, Toronto

W FIj Pads.
Wilson's Fly Pads, in boxes of 

50 10c. packets, $3 per box, or 
K ' \ three boxes for $8.40.

Bode’s Brands of Chewing Gum.
RETAIL PRICE LINT.

.. , , „„ Per Box
bodes Menthal " Pepsin Guui, 40

0 i kgs. to the box....................... $1 5
«iodesCrushed Prat Uum, 36 5-eent

vkgs. to the b'kx.................................. 1 00
< *.le s Pepsin Gum, 23 5-cent pkgs to
the Imx..................................... ........... o 75

'• >de s Cbulets in 3-lb. boxes, guaran
1 \-<l 300 to the pound ........................ 14
ie a Chulets, 60 5-eent pkgs. to the 

-‘rloon.............................. per cartoon 10

Infants’ Food.
Ro Pinson's patent barley |-jh- Uns — $1 to

groats 4-lb- tins.... 1 to 
" " I-»b tins. .. 3 33

Jams and Jellies.
SOUTHWELL'S 0001)8. Per d'l*

Frank Magor A Co.. Agents.
Orange marmalade............................... $1 50
Clear jelly marmalade .. .............. 1 80
Strawberry W. F. jam......................... 2 00
Raspberry " "   2 00
Apricot “ "   1 75
Black currant “ ........................... 1 75
Other jams....................................$1 55 1 90
Red currant jelly................................ 2 75

T. UPTON A OO.

Compound Fruit Jams—
13-ox. glass jars, 3 dox. in case, per dox. $1 00
3-lb. tins, 3 dox. in case..............per lb. 0 074
5 and 7-lb. tin pails, 8 and 9 pails in

crate...  ......... . per lb.
7 and 14-lb. wood pails.............per lb.
30-lb. wood pails .

' Fruit Jellies—Compound ]___________
13-ox. glass jars, 8 dox. in case, per dox.
2-lb. tins, 2 dox. In case per lb.............
7 and 14-lb. wood pa lia, 6 pails in crate 

per lb.
30-lb. wood paila........................... "
Home Made Jams-absolutely pure— 
1-lb. glass jars (16-os. gem) 3 dox. in

case..........................per dox $1 60
5, 7, 14 and 30-lb. pails, per lb...0 09

Lard.
THE N. K. FAIRBANKS CO. BOARS 

LARD COMPOUND.

Tierces .......................................
4-bbla............................................
Tubs............................................
Cases, 34b. tins..........................

'• 5-lb. “ .........................
“ 10-lb. •• ..........................

30-lb. wooden pails....................
30-lb. tin pails............................

Wood net, tin gross weight.

0 07 
0 07
0 U6f

1 00 
0 074
0 07
0 064

1 90 
0 12

$0 08 
.0 79 
. 0 09 
. 0 09 
. 0 09 
. 0 09 
. 1 83 
. 1 73

Licorice.
NATIONAL LIOORIOE OO.

5-lb. boxes, wood or paper—per lb. $u 40 
Fancy boxes (36or 50 sticks)—per box 1 25
"Ringed” 5-lb. boxes............ per lb. 0 40
" Acme " pellets, 5-lb. cans—per can 2 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans..................................... per can 2 00
Licorice lozenges, 5-lb. glass jars— 1 75

'* 30 5-lb. cans............. 150
*' Purity " licorice 10 sticks............ 1 if

" 100 sticks......... 0 73
Duloe large cent sticks, 100 in box................

Lye (Concentrated)
OILLETT'S PERFUMED. Per case.

1 case of 4 dos.........................................$3 60
3 cases of 4 dox........................................$3 50
5 cases or more .................................... 3 40

Mince Meat.
Wethey's condensed per gross net . ..$12 00 

per case of dox. net......... 3 00

Mustard.
OILMAN'S OR EBBM S.

D.8.P., lb. 
** 4-lb.

1 lb.
Durham 4-lb.

................per dos.$l 40

................ 2 50

................ H 8 0$
4-lb. 1st....................... perler. 0 75
1 lb. jar......................... OS

F. D., 4-lb. tins........................ per dox. 0 85
" 4-lb. tins........................ 1 15

B. D. MARCEAU, Montreal.

..per lb.$0 S 
•. '* 0 35
.. - C 33i
per jar IS

OS

..per lb.

" Condor," 111b. boxes
4-lb. Una.................
•4b. Has..................
I lb. tins..................
4-lb. jars................
14b. jars................

Old Crow,” 114b. box
4-lb. tins............................... per lb. S
Ub. tine................................ 0 8
I4h. tine............................... 0 334
$4h Jeie.............................. perler 0 70

Orange Marmalade.
T. UPTON 4 OO.

13-ox. glass jars, 1 dot case—per dox. $ 1 00 
Home-made, In 1-lb. glass jars " 1 40

In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 07 
Golden shred marmalade, 3 dox. case.

Per dox.......................................... 1 75

Saratoga Chips.
MRS. KOPEK'S SARATOV A CHIPS.

36 large size pkgs., per case.....................$; 40
73 small “ “ “ ...................... 40
Assorted 18 s ami 36 s................................... 5 40
In bulk Bills., 50-lb., per lb....................0 25

" 4 bbls., 25-lb. ................ 0 25
Terms 3u days uet, or 1 per veut, k days.

Sauces.
Worcestershire, Holbrook s. small,

per doz......................................... $2 15
Worcestershire, Holbrook's, large,

per doz..................................... ........ 3 00
I «es* than ease lots. 10b. and lie. dox. extra

•oda.
OOW BRAND.

Case or 1-lb. contain 
iug 60 packages pe 
oox, $3 00.

Case of 4-lb. loon 
taining 130 pkgs. 
per box. $3 0A 

Case of 1-lb. aud |- 
lb. (containing 3C> 
IT», and 60 Jib 

pkgs h per box. $3 U0 
so of 5c. pkgs. containing 96 pkg* L i-* 

box. $s ua

BAKING SODA

MAO 1U BRAND

Per case
a, 60 1 lb. packages..............$3 «5

IS 4-lb. ............................. 3 76
I » 1-lb. - 1 . „\604-lb. " /........... 1 75

No. 6 Magic soda-cases 10O-10-ox. pkgs.
1 case........................................................ 1 85
5 cases................................................  ... 3 75

No. l.c 
No. 3. 
No. 3,

Boap and Washing Powders
A. P. TIPPET S OO., Agents.

Maypole soap, colors.. 
" " black.

Oriole soap..................
G loriots soap................

pur xrossSlO » 
,r 15»

I■

67
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THOMAS WOOD & COi n
IMPORTERS AMO WAITERS \ I

BOSTON. MASS / \\

WOODS

Character—Personality
One may develop “ character ” which is shown in his personality. He be
comes a marked man one possessing distinctive traits.
Distinctive qualities also mark the sucessful commercial commodity, as in

WOOD’S COFFEES
These reach the high-water mark, and invite the most searching ci iticism 
from the best posted Grocer.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL,

Starjh
(bWAKDBBU&O STARCH GO., LIMITZD 

Laundry BLarchee— Per
No. 1 White or blue, 4-lb. oar ton. 9 0 C- , 
No. 1 " " 5-lb. " 0 CtiJ
Canada laundry................................  0 Ufi
Bilrer glow, 6-lb. draw-lid boxe». 0 074 
au ver gloss 6-lb. tin ( aoisters— 0 07 J 
Edward s silver gloss, l-lb. pkg. 0 07* 
Kegs silver gloss, large crystal— 0 0U
Rnnson s satin, l-lb. cartons.......  0 07i
No. 1 white, obis, and kegs.......  0 Or l
Canada White Gloss, l-lb. pkgs... 0 0? . 
Benson ’s enamel — per box 1 25 to Ï 50

Culinary Starch—
Benson * Co.'s Prepared Corn— 0-07^ 
Canada Pure Corn ........................  0 0? ï

Rice Starch—

Ed wards bur» No. 1 white, l-lb. car. 0 10

AMERICAN PURE FOOD COMPANY. 

Japanese Starch.
Case

1 case, 5 doz...............................................$5 00
5 •' 5 “ ............................................ 4 85

Lot 5 cases, freight paid.

CORN STARCH “ROYALTY.

12-oz. use, 4 doz........................................0 50
Lot 10 cases, freight paid.

vi. WTKORD STARCH WORKS, LIVHTI-D 

Ontario and Quebec.

Laundry Starches—
..uada Laundry, boxes of 40-1 b. $0 05 

A me Gloss Starch—
l-lb. cartons, boxes of 40 lb....... 0 05i

F ,.e«t Quality White 1 a indry—
Mb. Canisters, oases <»» 4Mb— 0 05£
tarrels, 300 lb...................... . . 0 05

a t-gs, 100 lb........................... .. 0 05

I .ni a b:te Gloss—

: lb. fancy cartons, cases 30 lb. 0 074
•-lb. toy trunks, 8 in case.......... 0 071

V enameled tin canisters, 8
In case......................................... 0 971

ex. crystals, i00 lb............  0 00j

i rant ford Gloss —

l-lb. fancy boxes, cases 36 lb.......$0 071

Canadian Electric Starch—
Boxes of 40 fancy pkgs., per case 3 50

Celluloid Starch—
Botes of 45 cartons, per case.... 8 50

urinary Starches—
Challenge Prepared Corn—

l-lb. packages, boxes 40 lb......... 0 05£

No. 1 Brantford Prepared Corn— 
l-lb. packages, boxes 40 lb.......... 0 07

Crystal Malse Corn Starch— 
l-lb. packages, boxes 40 lb.......... 0 07

BAN TOY HT A ROD. 

pkgea, cases 5 doz., per case.. 4 75

<T. LAWRENCE STARCH CO., LIMITED.
Ontario and Quebec.

Culinary Starches—
Sl Lawrence corn starch, 40 lb . 0 07 
Durham corn starch. 40 lb............  0 054

laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 

“ 3-lb. cartons, 36 lb..
200-lb. bbl..................

“ 100-lb. kegs................
Canada Laundry, 40 to 46 lb......
Ivory Gloss, 8-6 family pkgs., 48 lb

“ l-lb. fancy, 30 lb.........
large lumps,100-lb kegs 

Patent starch, l-lb. fancy, 88 lb.. 
Akron Gloas, l-lb. packages. 40-lb

U 051 
0 051 
0 05 
0 05 
0 05 
0 07 
0 07 
0 06 
0 07 
0 05

OCEAN MILLS.

Chinese starch,
Ser case of 4 

o*., 94, less 5 
per cent.

J. & J. COLMANti, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free)

No. 1, Ijondon— Per lb.
In papers of 4 to 5 lbs...........

Blue, white or assorted. 
In Pictorial Cardboard Boxes—

... 6£c.

4 lbs. net weight............................ ... 8àc.
1 lb. gross weight ......................... ... 8|c.
è lb. gross weight ......................... ... ibc.J lb. gross weight .........................

Buif Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight ..............................  9*^

Stove Polish.

4\wâb\\"\^ anû \ox

i taXxw vs \tu\h

Per gross.
Rising Sun, 6-oz. cakes, 4-gross boxes 98 60 
Rising Sun, 3-oz. cakes, gross boxes 4 50 
Sun Paste, 10c. size, l-gross boxes — 10 00 
Sun Paste, 5a size, f-groas boxes— 6 00

Syrup.
" GROWN " BRAND PERFECTION SYRUP.

Plain tins, with label—
8 lb. tins, 2 doz. in case----- ------ 1 $5
6 1 1 " "   8 4 j

10 " J " 14   2 3-
30 " I "   8 25
(10 and30 IK tins have wire handles.)

small’s brand—Standard.
5 gal. tins, per can................................. 4 40
1 " " per case................................. 4 90

.....................   5 45

.....................   5 70

Teas

xA LA DA CEYLON

Wholesale.

........  90 »
.......... 0 31

_______ and is...........  0 23
Blue Label, l’s, *'s, is and |’s 0 30
Red Label, I s and *’s...............  0 36
Gold Label is..................... 0 44

Brown Label, I s..
'* ** is..

Green Label, l’s and {

Retail 
90 35 

0 36 
0 30 
0 40 
0 50 
n to

LUDELLACEYLON, 
AND I'S PKUM.

Blue Label, Is........................... 90 184 90 26
Blue Label, *’s........................... 0 19
Orange Label, l’s and *’s ---- 0 21
Brown Label, l's and is ....... 0 38
Brown Label, is ...................  0 30
Green Label, l's and |'s........  0 36
Red Label, *'s.......................... 0 40

0 35 
0 30 
0 40 
0 40 
0 50 
0 60

MOTHERH 
FAVORITE 
MELAOAMA

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed, 1 lb...... 0 18 0 25
4 lbs......  0 19 0 25

“ " 1 lbs. * 4s . 0 20 0 30
“ “ 1 lbs,. 4s&ls. 0 28 0 40
“ " 1 lbs, 4 4s. 0 35 0 50
“ “ 1 lbs. & 4s. U 40 0 60

3 p.c. off 30 days or 3 months.

KOLONÂj
pUREÇ^-LONTEAj

Ceylon Tea, In 
1 ana 4-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retail at 25c............  90 19
“ - è-lb.. " " ............ 0 20

Blue Label, retail at 30a......................  0 22
Green Label. " 40c....................... 0 28
Red Label. " 50a......................  0 36
Orange Label, " 60c....................... 0 42
Gold Label, " 8fa......................  0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label, 
Crimson “

Wholesale. Retail.
I's.. 0 20 0 25
[a... 0 22 0 30
Vs- • 0 25 0 35

Blue iH.t's,1)
s. i’s 0 30 0 40

;'s . .. 0 36 0 50
Gold I s, Vs, i s... 0 44 0 60

All grades, either black, green or mixed.

UK RIBBON 
CO. .TORONTO

Wholesale. Retail.
Yellow Label, l’s and is........  0 20 0 25
Green Label, l's and |rs......... 0 22 0 30
Blue Label l's and i s........... 0 25 0 35
Red Label,l's.4's,is and i's.. 0 30 0 40
White Label, l’s, i's and J's.. 0 35 0 50
Gold Label 1 s and i’s........  0 42 0 GO
Purple Label, i’s ana Js......... 0 55 0 80
Embossed, i's and i’s............  0 70 1 00

Ram LaiTs

INIIAS

Cases, each 60 l-lb.

120 è-lb

rTV

"CROWN " BRAND
Wholesale. Retail

Red Laoel, l-lb. and i«..............90 36 90 60
Blue Label, l -lb. and à»................ 0 18 0 40
Green Label, l-lb........................  0 19 0 25
Green Label. *■...........................  0 90 0 85
Japan, la...................................... 0 19 0 IF

k. d. MARCEAU, MontreaL 
Japan Teas—

11 Condor " I 40-lb. boxes........ I
•' II 40-lb. boxes............
" III 80-lb. boxes.........

EMD AAA Japan, 40 lb " at.............
" AA 40 " .............

Blue Jay, basket fired Japan, 70 lbs.,
" Condor ” IV 80-lb. " ..............

" V 80-lb. " ..............
'• XXXX 80-lb.boxes-----
" XXXX 30-lb. " ....
•' XXX 80-lb. " ....
" XXX 30-lb. " ....
" XX 80-lb
" XX 3C-lb M ....
“ LX 60-lb. per case, lead 0 27à 

packets (25 l's and 70 i's) .... 
Condor " Ceylon black tea in lead packets 

Green Label, is, is and Is.
60-lb. cases............... retail 0 27| at 0
Grey Label, is, is and Is,
60-lb. cases..............retail 0 30 at 0 28
Yellow Label, is and Is,
60-lb. cases ..............retail 0 36 at 0 26
Blue Label, is, is and Is,
50-lb. cases ..............retail 0 40 at 0 30
Red Label, is, is and Is.
60-lb. cases ..............retail 0 50 at 0 34
White Label, is, is and Is.

ttall at 0 4060-lb. cases 7.. .retail 
Black Teas—"Old Crow” blend—

Bronzed tins of 10,25,60 and 80-lb.
Na 1...................................per lb. 0 36
No. 2................................... »
No. 8................................... 0 »
No. 4................................... " 0 30
No. 5................................. ** 0 174

Tobacco
THE EMPIRE TOBACCO OO.. LIMITED.

.Smoking—Empire, 4s, 6a and 12s— 90 46
" Amber, 8s. and 3e.............. 0 60
“ Ivy, 7s................................... 0 60
" Rosebud, 7s........................ 0 51

Chewing—Currency, 12s. and 6is— 0 46
" Old Fox, 12s........................ 0 48
" Snowahoe, 6is.................... 0 51
" Pay RoU. 7is....................... 0 66
" Stag, 10 oz........................... 0 45
“ Bobs, 6s. and 12s................ 0 46
• “ 10 oz. bars, 6is........  0 45

•' Fair Play, 8s. and 13e — 0 53
•• Club, 6s. and 13s................ 0 46
" Universal, 13s.................... 0 47
" Dixie, 7s............................... 0 56

Vinegars.
e. d. maroeau, Montreal. Per gal 

HMD, pure distilled, highest quality.. 90 324
Condor, pure distilled......................... 0 27a
Old Crow................................................. ? «Si

Special prices to buyers of large qoaotltl»i

Yeast.
Royal yeast, 3 doz. 5c. pkgs............. 9J }J
Gillet t s cream yeast, 3 doz. In case... .1 10

<>8



A SLIGHT 
DIFFERENCE

IN PRICI ON A CHEAP ANTICtl UNI

Sal Soda
■NOOUI NOT COUNT, WHIN QUALITY 10 CONMOCNEO

BRUNNER MONO & CO'S.
ENGLISH SAL SSOA

is the PUREOT, contains LEANT MOMTURE and
. therefore COM FURTHEST of aqy 

Washing Soda soldi

WINN & HOLLAND, LIMITED
AUNT* MONTREAL

“GLOBE," with Pmrookttor.

This pot speaks for itself. When tea 
is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sizes of this, also 
The Champion Tea Pot. Send for price 
list. '

R. CAMPBELL’S SONS
HAMILTON POTTERY

HAMILTON, ONTARIO

TEA HINTS
FOR RETAILERS

By JOHN H. BLAKB

YOU should sets copy of this book 
to-day—it tells aU there U to 

tell sheet Tea.
How TO Tot Teas.
Where to But Tele.
Bulk r. Package Teas.
How to Establish a Tea Trade.
Tea Bleotihg, etc., etc.

stb payee ; moth.
Pries, postpaid, -

; MPt.
THE CANADIAN CMtyCEI

11 Trent Street Rapt, • • Terente

THE PEOPLE OF

JAMAICA
era now buying things in thy 
United States which they ought 
to buy in Canada. They don’t ; 
know what we can da A small 
advertisement in the

KINGSTON
GLEANER"
might bring inquiries. Better 
write for rates to

I.9.STKWART, Hellfe*.

is Honest Goods and 
;ust the Thing on Which 
o Make or Extend a

McLAREN’8

You are Interested 
In Something

Whj met get tke beet items tÀnt 
•re printed en the subject*

We read and ctio thousand» of newspapers 
every week — therefore we can
speedily and economically for « 
speech, lecture, essay or anything else g| 
up-to-date information and more of it than 
competitors are likely to get.

Term»—100 Clipping», $ 5.00 
250 13.00
500 M 23.00 

1.000 40.00
Send for our Booklet which fully 

die scope of the dipping industry.

CANADIAN PRESS CLIPPIN6 BUREAU
Ml Meow Street, I

Telephone Mai. MSB.
U Front St. B., Toronto, Téléphoné Main 1701

The Beet Grocers make 
a point of keeping a 
always In Stock.



THE CANADIAN GROCER

Fruit Jars
Lots in Stock

IMMEDIATE SHIPMENT
GET PRICES NOW

GOWANS, KENT & CO.
LIMITED

TORONTO

We want you to sell

WETHEY’S
Condensed Mince Meat

It has been tried in every 
particular for twenty years and 
NEVER FOUND WANTING

3 doz. in a case. Sold by Every Jobber

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

C. & Be
Crosse & Blackwell’s Marmalade

/, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Crosse & Blackwell’s Fresh Fruit Jams
/, 2, 4 and 7-lb. tins and 1 and 2-lb. glass jars.

Agents :

C. E. COLSON & SON
lO St. John St., MONTREAL


