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THE CANADIAN GROCER

‘CANNED
by GRIFFIN

5
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Until you break the shell
of a nut you are wholly in the dark as to the quality of the meat
therein. A fair exterior often covers an unsatisfactory interior.
Quality depends largely upon reputation—you've got to be
guided by that. Be guided, then (if secking highest quality in
Canned Fruits), by these

three words, “Canned by
Griffin,” and you'll be
absolutely safe.

Gritfin & Skelley

Canned Fruits
and Asparagus

Canned Apricots, Canned Peaches,
Pears, White Cherries, Black
Cherries, Damson Plums, Egg
Plums, Golden Drop Plums,Green-
gages, Raspberries, Strawberries.
By the three words, “Canned by
Griffin,” you know these products
as safe canned fruits to buy

and sell.

by




THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manutacturers and merchants cannot expect to develop, maintain

i
f ;
i and get the best outof the Canadian market without the assist-
: | ance of local agents. The followingis a representative list of reput-
i able agents. The service department of the Canadian Grocer is at
! the disposal of firms wanting agents or of agents wanting agencies. W o Otfice
i Lt
: : " R B COlweu W. S. CLAWSON & CO. MacLaren lmmr‘gl Cheese Co.
’ x93 L] - °
Wl o BROKER HALIFAX, N.S. M'"“""‘""'B m“""" STy AGENCY DEPARTMENT
+1 : ors. N A-s &
: Z REPRESENTING LEADING Agsata tor Grocers' Specialtios and % bolesar:
i : ] MANUFACTURERS. SUCH AS R Warsbousemes 5 . oo”:"’ Beokers
: l : g SH s e NTO, Ont. DETROIT, Mich
o t - E‘ D' sm“h LOWI]CYS TObIE rs Open for o fow more first-elass lines.
; 1 : ON SPOT. Finest 4 and 5 Crown Table
i ¥ | J. W. GORHAM & CO. : Figs, 10 1b. boxes.
£ 4 JERUSALEM WAREHOUSE, HALIFAX.NS. | When you want a right |New Selected 3 Crown Shelled Almonds
g R Manufacturers’ Agents and Grocery . Prices Right.
i : . Brokers price. on Good Currants | [ind Brokerage Company
iy i ¥ | WAREHO N 2 : . K.. Torantn
i ol con orve e e for import, wire or T e, Yo
o W write us. WANTED
! :L-‘ : ';' . ‘ FOR SALE 2 A live firmin each of the Provinces
i 15 of Canada to take the selling con-
i:' ' i Cheap for cash, Fruit Cleaning Plant w. Ho Ml“mall & SOBS trol _of Invalid quld Beef_. Address
£ ¥ 1 with Date Press. In good running order. Wholesale Grocery Brokers replies to (Invalid Oxvil)
’. | 4 A f j J. T. ADAMSON & CO. TORONTO 309-311 King Street West, Toronto
¥ ‘ : '
i | A 5
4 ! Customs Brokers S ——. w ('E‘SOlfw&:wI&HE?Bf\LE
) { and Warehousemen T. A. MACNAB & CO Py :
e o ST. JOHN'S. ___ NEWFOUNDLAND Whitahte Oomuiuten Neiliess and
i L et — " -
i 2 | 27 St. Sacrament Street, Montreal Smpertors el ckpetions. Prsegt fetisueiat 50- WINNIPEG, - MAN.
g § ¥ TEL. MAIN 778 BOND 3 unuonwmm %-..MIN?S::‘" Domestic and Forelgn Agencies Solcited
1 Oodes: A,B.0, &th edition, and private.
e Wi ROSERT ALLAN & Co. G. C. WARREN — WINNIPEG—
' N MONTREAL
i Box 1036, Regins H. G. SPURGEON
: ! 4| % Genera] Commission Merchants IMPORTER, WHOLESALE Wholesale Broker and Magufacturers’ Agent
i’ §: l ! Green Cod. Skinless Cod, Herrings, Seal BROKER, and MANI;UFACTURERS' mC::-«n-n. British and Foreign Agencies Solicited.
1 i ' and Cod Oils, White Beans, Peas, etc. Ay B‘AnGE - Chambers of Commerce. PP Won 19
g ! 1f il | Domestic and Foreign Agencies Solicited DIS TED
R
i . WESTERN DISTRIBUTORS LINITED | — =~~~ oo 1 Rl
) S : .G. A.LAMB o EDMONTON, ALBERTA
;!ii' (s & b o B 32".‘.'.’1":‘5:r.?‘.f'i'}:'.'.ﬁ‘."‘cf:‘."'é'ﬂ'. Manufacturers’ Agents, Commission Mer-
| i ‘ S T s sy " b o shsls, Warelewbposms.
3 | } n irans . . s
11 8 ! B 45 tion is your opportunity. Groeery Brokers and Ageats We ul;::;ﬂtmw‘t.u::n:;c:l?vy? beRetai
P )1' SASKATOON, -  WESTERN CANADA | . . . ¢ s
BUCHANAN & AHERN If you are looking for trade with Irish merchant
i Viclnt Commin Marchonswd e | |5 s oog o s com vt 7w i s vt (Ao Francois Turcotte
Y QUEBEC, P.Q. The Irish Gmer' E Provi- COMMISSION MERCHANT
“ ’ hammcay :'::."&',"; é‘:{,‘,’;;,f,‘,‘,";:::f Bried .lllon and Gen Trades’ Room 16 Morin Block
?'A; ! ish, Fish Oll, Ete. o“ml. Q“ebec City, " Canada
3 Cerrsspondence Selicited. P.O.Box® 10, Garfield Chambers, Belfast, Ireland
- Open for one or two more agencies.
W. G. PATRICK & CO.
M. Allan Deans , Blact Tea Agency Wanted.
g GROCERY BROKER AND - g Aguan Good Openings here for
3 MANUFACTURERS’' AGENT Importers Lard, Oats, Boiling Peas.
¢ Bank of Hamilton Chambers, 34 Yonge St., Toronto
Domestic and Foreign Agencies Solicited. | 77 YOrk Street, Toronto| HAVE YoU ANY TO OFFER?
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THE CANADIAN GROCER

J. F. EBY, Pres.

HUGH BLAIN, Vice-Pres.
A chance

to get in right on Deeded Raisins

Freshly seeded 1909 crop. Fancy and Choice 16-0z. pkgs., at right prices

We are quoting very

low prices on New D ates Fards 4

Hallowee

“Webbfoot” Oregon Prunes

New crop—30/40, 40/50, 50/60, 60/70, 70/80
OUR PRICES ARE ROCK BOTTOM.

Wi Mixed Pickles

f.o.b. factory BMSRIRERS R

EBY-BLAIN, LIMITED

Wholesale Grocers TORONTO

Ram Lal’s Pure Tea

wins its way easily with high-class trade

BECAUSE

1t is carefully grown, expertly blended,
and sealed in lead packets, to retain all
its natural fragrance.

Ram Lal’s Pure Tea Co., Limited

MONTREAL, CANADA
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COWAN'S

VJ\AK

vepared
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TORONTO CANADA.

HERE are a good many housekeepers in every neighborhood who, if
they were not already using COWAN'’S Cake Icings, would do so if
they knew how good and how convenient they are. That means a profit-
able trade for the Grocer who develops it. Why shouldn’t you be the

one? With Cowan’s Cake Icings no eggs are required. The directions
are on the package.
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THE CANADIAN GROCER

“QUAKER”
BAKED BEANS

Quaker Beans, inthe new style of can—3’s, family size, in Tomato
Sauce or in Chili Sauce at the same price as plain—certainly is

. a winner. It’s a combination of quality and quantity thatappeals

very strongly to the average housewife. More beans to the can
than in 3’s flat! In Quaker Brand we use nothing but selected,
hand-picked beans, that have been grown right in the neighbor-
hood of our factories.

Scientific processing methods, coupled with extreme care in the
selection of all sauces and spices used, make this Quaker Brand
unalterably delicious and appetizing.

Dominion Canners Limited
Hamilton Canada




THE CANADIAN GROCER

Teas, Coffees and Spices

We have a LARGE assortment bought PREVIOUS to the advance. OUR FORMER Quotations attracted a
great deal of ATTENTION, and brought us INCREASED business.
SPECIAL QUOTATIONS ON NEW CROP TEAS FOR THE BALANCE OF THIS YEAR.

per pound.
500—3 chests and caddies Black and Green Teas cee «ss oe. @ 123 16 to 18¢c

|
350—3% chests JAPAN teas, good CUP QUALITY ... ......... @ 173 183 to 20c
100— chests HIGH GRADE EARLY PICKED Japan Teas ............. ... ... ... .... @ 25 28 to 30c
1,500—chests & 3 chests CEYLON Blk. Teas (good style & Cup quality) . .. .... @ 163 17 to 18ic
1,250—chests & 3 chests Cey. Green & Gunpowder Teas (extra W) .- . i daan e D BRI 0 206
300—% chests HIGH GRADE Ceylon Green & Black Teas .e. .. @ 25 28 to 30c

RO-SI-CO BLENDED TEAS in chests and 2 chests to retail at 30c and 40c per pound. These blends of Tea
are becoming very popular with the trade and show them good margin of profit.

WE CONTROL the agency for Ro-Si-Co blends.
COFFEES. Get our prices before purchasing elsewhere. Our Values speak for themselves.

Mail orders and inquiries promptly attended to.
. IMPORTERS OF TEAS,
Robert SlmpSOn 6 CO., COFFEES AND SPICES

Phone 3541. COR. GORE and HEWSON STREETS, HAMILTON, ONT.

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. « =

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.
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THE CANADIAN GROCER

“Make the Boy Happy.”’

This Sleigh Given Away Free!

With a 25-Box Order of

COMFORT SOAP

“IT’S ALL RIGHT.”

Malleable Bobs
Box 36 x 18

Strong and

Also given with a 10-Box Order and $2.00. Or given with a 5-Bex Order and $2.50.

Comfort Soap has the Larg-

est Sale in Canada

Why Not Sell the Soap
Most in Demand?

Five box lots and less than ten (with premium)...................... $4.15

Ten box lots and less than twenty-five (with premium)............. 4.05
Twenty-five box lots (with premium)........ R Sl B a e D T 405

Send for our Illustrated Price List.

Pugsley, Dingman @& Co., Limited

TORONTO

7
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We are telling the public in our news-
paper advertisements OXO is so econom-
ical and handy it saves dollars and cents.
We would impress on the trade that
there are many extra dollars to be made
out of the OXOtrade. Let us hear from

you and help yon to get your share.

CORNEILLE DAVID @ CO.

25 Lombard Street : : : TORONTO 334 Clarence Street : LONDON, ONT.
52 Nicholas Street : : : : OTTAWA b 41 Common Street : : MONTREAL

S
ORGONZOLA One of the choicest of Italian
CHEESE | makes of cheese.

Our first consignment just in.

Our cheese 1s made by GiovanN1 CoLoMBO,who was
awarded the Grand Prix at the Brussels Exhibition,
as well as the Gold Medal for Gorgonzola Cheese.

This brand is different from others in that it 1s 7ew.
It has not been in cold storage all Summer. Abso-
TO lutely fresh, and in perfect condition.

JOBBERS:
We can  Obtainable in tubs, one 20
quote you Ib. loaf to each tub.
very special
prices,owing INQUIRIES.—From Ontario,
to the size to our Toronto Office.

of our con- From rest of Canada, to our
signment Montreal Office.
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Educate your trade out of
buying dusty, far-from-fresh
bulk crackers. Push McCor-
mick’s Fancy Jersey Cream
Sodas — the finest sodas
baked anywhere—and make
bigger profits and gain more
friends. Packed only in five
and ten cent packages —'
not sold in bulk. !

!
This Cut Represents Our i"l

Fancy Jersey Cream Sodas

word for “delicious desserts.”
package and pays you a good, big profit—PUSH IT.

SURE SELLERS THE YEAR 'ROUND

KEEP THOSE SODAS ALWAYS IN STOCK

MSCORM ICKS

OF LONDON

Knox Gelatine Creates a Chain of Sales
and Ties Your Customers to You

Your customers will always buy KNOX GELATINE once you start

THE CANADIAN GROCER

McCormick’s are always
crisp, delicious, satisfactory.
Once introduced into a
household, that family will
want no other sodas. And
our advertising --- with the
rare quality we bake into
these sodas---makes the first

sale easy.

COUNT ON PROMPT DELIVERY
FROM OUR WAREHOUSES AT

Montreal Ottawa  Kingston
Hamilton Winnipeg Calgary

them because of its Purity and Quality and because it makes a pint to a
quart more gelatine than other kinds. It's easy to start sales because our

extensive advertising has made “KNOX GELATINE” the household

KNOX GELATINE sells at 15 cents a

Charles B. Knox Company, : : Johnstown, N.Y.

Branch Factory: Montreal, Canada

9
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THE CANADIAN GROCER

The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.

S e OSNE NS — o

%/ When You Sell
s Borden’s Brands—

You know when you sell a customer Eagle Brand Condensed

N o5% . . :
veds®|  Milk or Peerless Evaporated Cream, that you have sold the best the

‘rn -
L} —
deMayy =
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tbej , 24ditional protectionad®
"bearthe signature-

Lait 7
\ BOR \7 JEECIC co.
OEN: .. A
«_ ENS CONDENSED MIL" "
<~ NEW YORH U.S 8=

NF""‘ [
world produces. Merchants all through Canada find it profitable to

specialize on these brands, and besides, they get a lot of satis-

faction out of it as well.
HAS BEEN BEST FOR OVER 50 YEARS

The Original

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man.; Shallcross, Macaulay & Co.,
Vancouver, Victoria, Nelson and Calgary.
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AVE you written for our special proposition, which means more
profit to the Dealer ?

This good old Soap has been a household name for over fifty
vears, and the new bar improved, both in quality and appearance. is
making new friends every day. Sells Five (‘ents straight.

Don’t wait. Send a post card to-day to

The Richards Pure Soap Co., Limited, Woodstock, Ont., %

wholesaler

Stop Egg Breakage! ..

PATENTED
03

MAR. 10
CAN DEC. 19.°0S
ENG. APR. 14, 08

Retailers all over the world are using

Star Egg Carriers and Trays
For Safe Egg Delivery

They prevent Breakage and Miscounts.

Save Time and Customers.

We can show you how to make an extra profit of 1c. on every

MADE IN ONE AND TWO DOZ. SIZES
dozen eggs you deliver.

The STAR SYSTEM is cheaper to use than paper bags or boxes.
Write to-day for our booklet “NO BROKEN EGGS,” then order through your Jobber.
It will save you MONEY'!

Henry Ollman, Elgin, Ill., writes---
The STAR EGG CARRIERS and TRAYS that I purchased of you are the best ever. There is no loss of
carriers, or broken eggs, and I feel that they are the cheapest for any grocer who delivers by wagon.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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THE CANADIAN GROCER

I |
Grocers of Northern Saskatchewan!

You save freight when buying from
our new Prince Albert Warehouse—

You get the full advantage of the carload rate on all your
purchases—small and large.
Figure out how much freight charges add to your cost of

~STRENGTH doing business.
FLAVOR & Then communicate with us at our Prince Albert Warehouse
and see what a big saving you can make by placing all your

orders with us at this point.

YOUR INQUIRY WILL RECEIVE OUR IMMEDIATE ATTENTION

CAMERON & HEAP, Limited

Importers and Wholesale Grocers

PURITY REGINA, FORT WILLIAM, KENORA, PRINCE ALBERT,
GUARANTEED SASK ONT. ONT. SASK.

PACKERS OF

“TRIAN”

BRAND

BALAKLAVA BRAND
BAKED BEANS

have no superiors and few equals. They are put up in a
sanitary, up-to-date factory and the greatest care is
exercised to uphold their standard.

WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.B.

Oawantax Asmwvs—Green & Oo., Joho Strest, Torouto; D. O Hannah, Londen, Out.; G. Wallsce Weess, Hamilton ;

E D. Marshall, 197 Sparks Strest, Ostaws; Nicholson & Bain, Wi Western Agents ; Martin & Robertson, Vancouver, B 0.
% — — _J
e e e e e ot e e —
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A PERFECTION
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What
we would
like you to
answer for your
own satisfaction,
as well as ours, is
this: Would BLUE
RIBBON TEA ever
sell so steadily and largely
as it does if it did not possess

these two outstanding character-
1stics ?

Most economical
to the housewife

Best value for the
dealer to recommend

You cannot sell tea to-day unless it possesses these
features to some extent, and you cannot sell tea as
/ largely as we sell BLUE RIBBON TEA unless it
possesses these outstanding qualities in a very marked degree.

There are other features favoring

BLUE RIBBON TEA that

/ we need not dwell upon, but we
would gladly tell you about them.
/ .
/ The Blue Ribbon Tea Company
Montreal

. 2 - ’ N s
v 2 s g e o o e *rmmmm“*ﬂnW”*M
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AVE you written for our special proposition, which means more

profit to the Dealer ?

This is the Soap most women are going to choose, because it

softens the water, goes further,
warm. or hot water.

Don’'t wait. Send a post

and does better work in either cold,
Nells Five Cents straight.

card to-day to

wholesaler

The Richards Pure Soap Co., Limited, Woodstock, Ont., %

Built on Merit

The easiest running, quickest
grinding and most attractive
mill for your store is the

ELGIN
NATIONAL COFFEE MILL

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.
Prompt shipments our speci-
alty.

Ask anv of the following jobbers for our Catalogue:

\l\\lH( G }\lt alt (

ey

VANC I\Il 'l‘:‘.. Malk

H\\Hll“\ Jas Turner ) A
&1

TOR( \Iu Et

LONDON - G n

ST. JOHN \I :

REGINA, SASK.- Can

MONTREAL -The Canadian r (and branc

EDMONTON, ALTA he A \l l) nald Co.

MADE BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

The Mill They All Want

AND THE REASON WHY

Because it repre-
sents the greatest
real Value of Ma-
terial, Quality and
Workmanship at
the Lowest Price

Every Mill is ready
for immediate use
by simply attaching
it to your lamp
socket. Grinds two
Ibs. a minute and
can be adjusted
while the Mill is
running. Grinders
are of the best qual-
ity cast steel. Itis
furnished with de-
tachable hand crank
for use in emergen-
cies, so that the
iyrocer is never
without his Mill if
. ¢ the current gives
No. 40— D.C.—$65.00 oicg
No. 45—A.C.—$75.00

COLES MANUFACTURING CO.

1625 North 23rd St., Philadelphia, Pa.

AGENTS -Chase & Sanborn, Montreal : Todhunter, Mitchell &. Co,
Toronto and Winnipeg: Young Bros., Vancouver, B.C.: Wm,
Braid, Vancouver, B.C.: L. T. Mewburne & Co., Calgary, Alta.
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THE CANADIAN GROCER

ERFECTION is not

attained in a day.
It takes years of experi-
ment, experience and
expense to obtain a per-

fect article. We have
it in

OUR latest triumph

in perfect blending
and roasting. Your
customers demand the
best and “Rideau Hall”
will satisfy their de-
mand. Packed in 1-Ib.
tins only by

GORMAN, ECKERT & C(O.,

Ltd., _London, Winni;&g

Wake Up!!!
and Sell
Baird’s Sauce

The why and the

wherefore

of superiority in soap lies
of PURITY.

ASEPTO

SOAP POWDER

“The enemy of dirt”

in one test— that

qualifies A1 in this respect and is moreover a
very economical soap. An

BAIRDS

(ASTERSHRE 5

introduction of
ASEPTO into any household means constant
repeat orders.

‘‘‘‘ ; ORDER FROM YOUR JOBBER

ASEPTO MFG. CO.
ST. JOHN, N.B.

Agents :—Maclure & Langley, Ltd., 12 Front Street East,” Toronto

—604 Lindsay Building, Montreal ; W. L. I\I«-Ktjnzir' _& Co., Win-
nipeg : R. Robertson & ('o., Vancouver and Victoria.

THE LINE OF SUSTAINED PROFIT

Especially in your brands of Canned Fish, care in selection is essential! And
you'll find

“KING OSCAR” BRAND

NORWEGIAN SARDINES

always uniformly pure, sweet and well packed. They are genuine satisfaction-
givers and profit-producers.

It will pay you to feature “King Oscar” Brand.

Ask your wholesaler for them.

John W. Bickle & Greening

(J. A. Henderson) Hamilton, Ont.
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THE CANADIAN GROCER

THE WORTH OF

WHITE SWAN

perruMED 100 /o POWDERED
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS
OF AGGRESSIVE GROCERS

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR
CUSTOMERS WILL APPRECIATE 257, MORE w_
LYE FOR THEIR MONEY—AND YOU SECURE A
BETTER PROFIT.

IT SELLS!

R e et '
It’s being brightly
advertised in On-
tario’s best dailies.
It’s got 'the! quality

to back up every-

thing we say for it. Just stock ‘““Century Salt’’—best for

table, best for dairy—and your customers will keep it
moving. We deliver quickly.

Write off to-night for our Price List

Dominion 8alt Company, Limited

Manufacturers and Shippers SARNIA, ONTARIO

e for ™ SAUERKRAUT

Is dally Increasing

Ll

wZO=-»=H0Cco ®O™
= SO0 —ZEIv=I®»
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Place your order early

CAING DEPARTMENT

ONTARID SEED CO., sucosssors, WATERLOO, ONT.

A Strong Combination

UTILITY
CLEANLINESS
ATTRACTIVENESS
A “Walker Bin" Outfit is a ‘“‘Necessity’’ to the
Modern Grocery

Write for Illustrated Catalogue
‘““ Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

LIMITRD
REPRESENTATIVES: —

Masitoba: Watsen & Truesdale, Wisniped, Wan. o .

Saskaichewss and Alberts; J.C. Siokes, Berlin, Ontario
Redine, Sask.

Mostreal; W. S, Silceck, 33 $t. Nichelas Street
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THE CANADIAN GROCER

A PULL TURNS
ON THE LIGHT

Better than ele. tricity or city gas, cheaper than
coa! oil or candles. Steady, white, bri liant;
Y4 cent per hour for 500 candle power.

{ Lighted or extinguished by a pull of chain and
| regulated to any desired candle power in the
| same way.

!  Absolutely Safe, permitted by all i su-ance
companies. More Light Means More Business.
Delivered ready for any one toinstall.

Write now for circular and special price to
merchant direct,

For stores, homes, churches, hotels, etc. First
class agents wanted.

MACLAREN & CO,,

Gasoline Lighting Systems
MERRICKVILLE, - : ONT.

SAVE TIME & MONEY
OUR GUARANTEE

We will instal s System of Gipe Carriers
in your store; you use them TEN
DAYS, and if you do not find that
theygive you BETTER and QUICKER
HE&VI('E than any other WIRE
CARRIER, PNEUMATIC TUBES,
CABLE CARRIERS or CASH REG-
ISTERS, we will remove them at our
expense.

CATALOG FREE ¢

THE GIPE.CARRIER COMPANY
99 ONTARIO STREET TORONTO. ONT

EUROPEAN OFFICE IIE HOLBORN LONDON EC.ENG

Ak CARRIERS

BRANDS

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unsweetened)

The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.

Lines that mean much in profit
and reputation to every grocer
who handles them.

‘J. MALCOLM & SON

8T. GEORCE,
ONT.

Stop and Consider

what it means to have
lines which will make

customers! Stock

Rowat’s
Pickics

AND

Paterson’s

Sauce

and you will materially
strengthen your hold on

your trade.

Rowat & Co.

Canadian Distributors :

Snowdon & Ebbitt, 325 Coris-
tine Bldg., Montreal, Quebec,
Ontario, Manitoba and the North-
west; F. K. Warren, Halifax
N.S.; F. H. Tippett & Co., St.
John, N.B.; C. E. Jarvis & Co .
Vancouver, B.C.
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The Package of Quality!

ADIAN

wholesomeness of
WAFERS

Feature this line.

You can be sure of the flavor, goodness, quality and
every packet of GRAH
-if they come from Telfer Bros.

are golden-brown squares of nourishment, and always
reach you in a fresh and appetizing condition.

It pays!

Telfer Bros., Limited, Collingwood, Ont.

Branches : Toronto, Winnipeg, Hamilton, Fort William

New Customers

For You

Nothing
new trade,
handling

like getting

and KEEPING

and you can do both by

Minute Tapioca

PRGNS

B T

T o e

MINUTE

——- TS Uy

ALWAYS READY

TAPIOCA

NO SOAKING
I

LRSS

A

“CANADA
FIRST”

Women like to know a nice
dessert for dinner—one they
can prepare quickly and
without trouble.

Just show them how
they can make a nourishing
and delicious pudding
in fifteen minutes with
Minute Tapioca. You will
find you have a puller when
you begin to sell Minute
Tapioca,

Nothing like it—absolutely
the purest tapioca made.
Your jobber has it.

MIKUTE TAPIOCA CO.

ORANGE - MASS.
Canadian Representatives
Canad ar Soecralty Co, Toronte

4. 8. Hall & Son, Montreal

W. S, Clawson & Co.,
t. John, N.B,

They

AM

GROCEK

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

Its sales have increased
wonderfully everywhere.
Itis a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever,

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L. NATHIEU CO., Props.
SHERBROOKE, P.Q.

Nistributors for Western Osnada:

Foley Bros., Larson & Co., Wholesale Grocers and Confectioners,
Winnipeg, Edmonten, Vanceuver.

L. Chaput, Fils & Cie, Wholesale Depot, Meatreal

The most perfect substitute for Fresh
purity and quality of every can of
unreservedly guaranteed. Order from your jobber.

THE AYLMER CONDENSED MILK CO., LTD.

EVAPORATED
CREAM

AYLMER, ONT.

Cow's Milk it is possible to obtain. The
“Canada First” Milk are absolutely and

Head Offices, Hamilton, Ont.

18
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THE CANADIAN GROCER

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
““Aurora’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

Branch: Sault Ste. Marie W. H. GILLARD ®@. CO.,

The Sugar that has Stood the Test of Time

1 Hamilton, Ont.

Cut this out for Reference

Extra Granulated Sugar

to-day by the largest and best equipped Sugar
Refinery in Canada.

nothing but the best. We will stop business
when we stop doing that.

Extra Connaliied PARIS LUMPS fees set forth in the Act and the filing of
Extra Ground in 100‘.’5_0 a.flg:lsslb- ::,?xe- statements, together with particulars of all
Go‘;:::‘d;'e‘;fow. . :l:lt“;roof s sondh mortgages and charges created by an

The Canada Sugar Refining Co.,

All Grocers who have regard for the best
and most permanent custom will give ““Redpath™
Sugars first place.

BRITISH COLUMBIA
- COMPANIES ACT
1910

We are prepared to act as principals
for companies desiring to do business
in British Columbia without such
companies assuming the responsibili-

ties and obligations imposed by the
above Act.

First made in 1854 by John Redpath and

It is a matter of pride with us to turn out

This Act, which came into force July 1st,
1910, requires the registration or licensing
of extra-provincial companies doing busi-
ness in British Columbia, the payment of

extra-provincial company,

Shallcross,Macaulay & Co.,Ltd.

Branches at Victoria, Vancouver, and Nelson, B. C.,
Edmonton and Calgary, Alta., and Winnipeg, Man.

: Limited
Montreal, Can.

Established in 1854 by John Redpath

APAN TEAS

Jobbers please note that our season’s stock is diminishing
but still have a good assortment. Samples on application.

T. NISHIMURA @ COMPANY

MONTREAL and JAPAN
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THE CANADIAN GROCER

ALWAYS SELLS

Granulated Sugar sells steadily throughout the year, so here is an opportunity to please
your customers daily. In supplying

St. Lawrence
Extra Standard Granulated

you give positively the best sugar produced in the world.

St. Lawrence Sugar Refining Co., Ltd., Montreal
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Commercial Account Register |

Bookkeeping
Without Books

Used It Three Years

“In August, 1907, I put in
one of your No. 200 Account
Registers, and have had it /JG8}
n constant use ever 2
since—over three
years.

The Regis-
ter is in first-
class condi-
tion now. but trade
has increased and I
need a larger one.
Would you kindly let
me know if you could
make any kind of ex-
change with me?

Sheets lift out and fit any safe.

After examining several systems, I satisfied myself that yours is the
best, and I would not care to do business without it.”
Yours truly,

G. E. COON, Groceries, Flour and Feed
Eglinton, Ont., Oct. 1st. 1910,

INDISPENSABLE TO ANY MERCHANT
DOING CREDIT BUSINESS.

Send us postal for Catalogue and ful Informatien.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

Grocery Profit Insurance

{ You can get Insurance against many losses,

but none to prevent loss of profits.

] The best profit insurance is a stock of salable
goods; most of the losses result from ‘‘dead
stock.”

{ HEINZ PURE FOOD PRODUCTS are the
kind of goods that are ‘‘Safe to Buy” and ‘‘Safe
to Sell,” because always salable.

(] The 57 Varieties are every one guaranteed Pure
and guaranteed to please, or money back. You
take no chances when stocked with reliable brands

that are advertised and backed by their makers.

H. J. HEINZ COMPANY

New York Pittsburgh Chicago London

YOUR XMAS TRADE

You can make sure of giving satiéfaction and of reaping good profit if you are selling

SHIRRIFF’'S MINCEMEAT

Only highest quality ingredients are employed, and it is made in an ug-to-qate sanitary factory.
See to your stocks without delay. If your jobber can’t supply you, write direct

\ Imperial Extract Company, Toronto
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THE €ANADIAN GROCER

‘Why Not Go Ho‘meﬂ1

You can be freed of your book-
Keeping burdens!

You can learn more about your business in five minutes with

The McCaskey Gravity Account Register System

(First and Still the Best)
than you can in a whole day from day books, journals
and ledgers.  If it saves time, labor and money for the

f SIXTY THOUSAND MERCHANTS who
use it, it will do the same for you. Ask any user, or write

DOMINION REGISTER COMPANY

New location, 90-98 Ontario Street, Toronto
Agencies in sll Principal Cities

Manufacturers of the famous Surety Non-Smut Duplicating and
Triplicating Sales Books, and Single Carbon Pads in all varieties

INVALID OXVIL
— o

Used in large
Hospitals and re-
commended by
all the leading
Physicians,

Invalid Oxvilisin
a class by itself,
and as a stimu-
lant it is superior
to any seasoned
Fluid Beef.

THE PERFECT FLUID BEEF

INVALID OXVIL is made from fresh Beef only. and contains the
albumen and fibrine, together with the soluble extracts.

INVALID OXVIL is now being sold by all the leading grocers and chemists
in Canada on the strength of its Purity and Genuine Beef Flavor.

Manufactured and Guaranteed by

The F. L. BORTHWICK CO., Kingsland Rd., London, England

Write for Illustrated Price Lists to our Canadian Agents:

THE HARRY HORNE CO., 309-311 king st. W, TORONTO

"

place on

and details.

shelves! It is a real
satisfaction-giver
and leaves a good
profit to the retailer.

Send for samples

Good with
Fish, Flesh

or

Fowl

The purity of

ingredients of Mason’s No. 1 Sauce and the
skill and care given to its mixing have pro-
duced a Sauce that never fails to please the
palates of particular people.

No. 1" Sauce should have a prominent

Toronto

a1

Ll . .
Be Wise in Time!
== e STSeEee— =
There’s a snap and delicacy about
STERLING BRAND GOODS
has made them prime favorites with

your particular customers.

Are you making the most of this?
Are you ready to supply the demand ?

It will pay you real well to feature

Mixed Pickles

Lm. $terling Read

Toronto

the

Limited

25 Melinda St.

that

P L e S

R SO




THE CANADIAN GROCER

Cibbimers S5 JChrlstmas

No! They'll run you into bankruptcy

in a jiffy if you let them. And still 1

you can’t afford to get ‘“‘independent”” Wlll soon be hel’e
with this class of trade---it is good
money when it does come.

White Dove | | AlSORE e I the demand o

point the way to safety. They guard against loss;

they hold the credit customer in check ; save time,
money and trouble
The Cocoanut HOW THEY WORK S F IC ES

" - : nmg -k.:u M:l'r
that Sells. e Give him & $10 ALl

son Coupon Book

. Have him sign the

4 TE B 0 fomt o e 1 sure to be veryvy

YO l.l Can nOt £ A :;:;»:.n:h.l:‘)llvwgnh:x; ls b }
ﬁ—~ | AT S :':f:.fml‘:""_] When he large this y ear.
afford to be ot L et
coupon, and so on

s at until the book is u-fd
without 1it. | R Are you ready to
= . another book. No pass

books, n charging,
no lost time, no

' n m‘:na:u dlnn:l:: meet it ?
W. P. DOWNEY ZTr

arer
where as the best.

MONTREAL Maauiactured by Alisos Coupon Company. Check over your

Indianapolis, Ind.

I ——————————————————— stock and send us
SUCHARD’S COCOA A.C. LANDRY

This is the season to push SUCHARD'S 8TE. FLAVIE S8TATION, QUE.
COCOA. From now on Cocoa will be in

your order at once

demand dnsily. It vaycs to sell the best. We Jobber and Wholesaler in and AVvVOl d t h IS
guarantee Suchard’s Cocoa against all other

makes. Delicious in Aavor. Prices just right crooorln, "OUI’. Crain and Provisions
FRANK L. BENEDICT & CO., Montresl

Awents Open to buy Beans, Peas and Canned Goods rUSh-

= rage ety

F D

—

GEORGE & BRANDAY | CAMMEMBERT CHEESE

Established 1879 Le Gaulois Brand
Shipping and Commission Agents $3.00 a dozen, or $2.75 per crate of 5 dozen.

Dealers in Coffee, Cocoa, Pimento, Hides, Honey CAMMEMBERT — CAMMEMBERT s H EWING & SUNS
Wazx, Sugar, Rum, ete., etc Le Gaulois
KINGSTON, - - - JAMAICA | THE ST. LAWRENCE GROCERY v

395 St. Lawrence Boulevard Montreal

MAPLE SYRUP! THE HODGSON GUM CO.

SMALL'S brands are standard world over. 36 years 898 St. Lawrence St. MONTREAL
reputation. Wholesale Brokers carrying stock: Stan

dard Brokerage Co., Vancouver; Nicholson & Bain Makers of High Class Gums at
Winnipeg, Calgary, MacLaren Imperial Cheese Co
Toronto, T. M. Duche & Bons, New York and Man Popuhr Prices. Write for smPl“

chester, Eng and Quotations.
Canada Maple Exchange, Limited - Montreal We make special brands to order.

WINDSOR SALT] 7y, y, escorr oo, | [EEEEAEH]

A STOCK?
CAR LOTS OR LESS. P hi oL — u
Write us for prices. Phone o::':rmou.r e'x:’:::: WHOLESALE 2. GREAT SELLER

TORONTO SALT WORKS ALL THETIME.
TORONTO, ONT. Gmo. J. Ouirw, Maxaom sme'“ Broke[s A K K
WARMINTON’S 137 BANNATYNE AVENUE OCEAN MILLS

i
Shipping Specialties WI " "'PEG ! gL 4 > o MONTREAL
STRAPPING, CLUTCH NAILS, PAIL HOOKS, ETC.

Save expense to shipper COVERING P Sk
J. N. WARMINTON MANIOBA and SESKATCHEWAN When writing aavertisers kindly men-

207 St. James St., - MONTREAL " OCORRESPONDENCE SOLICITED :‘:: having seen the advertisement in
paper.

e e e TN

i

L i e

Montreal and Toronto
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FUSSELL’S
THICK GREAM

(COLDEN BUTTERFLY BRAND)
NOT A SUBSTITUTE
NOT EVAPORATED OR CONDENSED.

Is taken only from the richest meadowland milk, and you
get it in just that pure, rich state, scientifically packed
in tins only, without any sugar or chemical. It will
keep fresh anywhere and for any length of time.
Always insist on Fussell's,

Samples and particulars of :

E v 0.V | C. Fairall Fisher, 22 8t. John S
The W_H. Malkin Co., Vancouver, er, ohn St
for British Columbia, Yukon Montreal, for Quebec.
and West Alberta. The Harry Horne Co., 309 King St
West, Toronto, for Ontario
J. W. Gorham & Co., 251 Hollis St .,
Winnipeg, for Manitoba, Sas- Halifax, for Nova Scotia.
katchewan and East Alberta W. A. Simonds, St. John, for New
Brunswick, or

FUSSELL & 00., I.TD., 4 Monument 8t., London, Eng.

W. H. Escott, 137 Bannatyne Ave.

CANADIAN GROGER

Eker Bra:ﬂl

Sa/imon

Your trade needs a consist-
ently high-class of canned
goods. You cannot afford to
allow inferior grades to go to
your customers.

One trial and yourself and
your patrons will both insist
on QUAKER BRAND.

Mathewson’s Sons

Wholesale Crocers
202 MoClll 8treet - - Montreal

o mm———
i

CEYLINDO TEA

SATISFIES the most exacting tastes because IT IS
THE “BEST TEA” AT PQPULAR PRICES.

This choice whole leaf Indo-Ceylon Tea, free from
dust, is specially blended and packed in our Bonded
Warehouses, London, England, and is second to none.

Of guaranteed uniform quality, rich and fragrant as
used in Europe, it is an excellent advertisement of
good value for -any store to sell, and it will keep old
customers and obtain new ones.

We want permanent and future business, and if you
try this Tea, you and your customers will be satisfied,
as they will tell you THERE IS NO BETTER.

W. D. MIDMER & CO., “Canada,” LIMITED

New Glasgow, N.S., and London, Eng.

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.
THREE reasons for it:
No. 1—A Strong Baker

ACHINESE
{STARCH

HAVE YOU
A STOCK?

GREAT SELLER
ALL THE TIME.

GET PRICES

OCEAN MILLS

MONTREAL

No. 2—Body

McLean's Cocoanut

No. 3—Flavor

Packed in tins—2's, 3’s, 5's, 10's and 20’s;

You need Cocoanut. Why not stock the
best ?

The Canadian Cocoanut Co.
MONTREAL

MLEANS

WHITE MOSS

pails—1’s, 2’s, 3’s, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS
Be convlncedl now.

The Dominion Molasses

Co., Limited
HALIFAX = NOVA SCOTIA

=]
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THE CANADIAN GROCER

t
This is absolutely the most

unique soap proposition

yet put before you---

It’s to Help the Retail Grocer

We believe we have a plan for marketing "“Canada’s Best” Soap that
cannot fail. It provides for every contingency, includes the most
magnificent and effective premium system, and it takes ample care of
the dealer.

We can't tell you all about it here. There's too much to say.
We want you to drop us a card asking for full particulars about our

“C.B.” PREMIUM SYSTEM

ELABORATE---UNIQUE--- EXPENSIVE TO US

“C.B.” CERTIFICATE SYSTEM

A NEW IDEA IN THE SOAP WORLD

“C.B.” CARD SYSTEM

ALSO A NEW IDEA

Xmas Calendar Free

For every grocer who writes to us we
have a beautiful, especially lithographed
calendar, one of the nicest ever prepared
It is free to you for the askjng.

&3&‘&\38\“‘80525

Premium Book Free

One of the most expensive, original and complete books yet issued.
Send in your name for a free copy. It will give you an idea of what we
are doing to help the grocer.

United Soap Company of Canada

MONTREAL, CANADA




THE CANADIAN GROCER

The Best Value for the Money of any Preserves
in the World.

De Luxe quality at Popular Prices

CAIRNS

Alexander Cairns & Sons, Paisley, Scotland
New Season’s Pack

1-1b. glass, patent air-tight caps.

that
10st
of

say.

Cases, 2 dozen.
our

$1.90 per dozen, f.o.b. Montreal. Net 30 days. f

In any quantity, one case or a thousand cases.
Strawberry Jam i
Raspberry Jam : j
Black Currant Jam 3‘
Red Currant Jam !
Gooseberry Jam ?
Apricot Jam
Peach Jam : |
Greengage Jam
Damson Jam i
- Plum Jam
} to us we Raspberry and Currant Jam 5
'ographed Assorted Jam 3
ir prepared 1
s Scotch Orange Marmalade $1.50 per dozen

e VTR g

f Hudon, Hebert & Co., Limited

¢
ued. . , Montl'ea] E i1 b
we ‘ N The Most Liberally Managed Firm in Canada. 3
ESTABLISHED A.D. 1839

S——

ada
CANADA
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Christmas is Coming

Before Christmas make ample provision for the many
good things which your trade will buy with satisfaction and

profit. Our stock i1s complete and we can fill your orders
without delay.

We offer the best values from the best foreign pro-

ducers, such as

Piper-Heidsieck Champagne
The best vintage. First of all, un-
excelled.

Mitchell’s Irish and Scotch Whiskies
The best product of Ireland and
Scotland distilleries.

Sherry of Diez Hermanos
The most select wine of the sunny
land of Spain.

Clarets and Sauternes
From the cellars of the castle of
Vigneau & Cambours.

Port Wines
From the Real Companhia Vinicola
of Portugal.

Table Water ‘“ Sun Ray”

A crystal, pure, spring water.

Brandy “Ph. Richard”

A brandy made from pure wines.

“ Gold Finch” Gin

A liqueur with the exclusive guaran-
tee of Schiedan authorities.
Burgundy Wines

From the celebrated vineyard of
Morin, Pere & Fils.

Miller “High Life”

A select lager for select people.

Ginger Ale (Imported
Trayder's Brand.

Garnier Liqueurs

Liqueurs from France are pure and
superior in quality to any.

WISER’S RYE

We have a few cases of the 1895 production. No other distillery can offer such
old rye. Our ‘“ Red Letter” Rye is always standard and a favorite everywhere.

We offer the best prices on all these standard products.
Wrrite, wire or ’phone for quotations at our expense.

LAPORTE, MARTIN @ CO.,, LTD.

Wholesale Groceries, Wines and Liquors

568 ST. PAUL STREET

MONTREAL

Telephone Bell: Main 3766
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.

ong datings, free deals, or 5%
iscounts go hand-in-hand with
n and gy stocks :: 2 2 i

orders

Heavy stocks mean slow turnovers. discount—but worse still, the tea has deteriorated

~ 2 : S S€riouslty q Lty.
Slow turnovers mean deterioration, and in many eriously in quality

% cases absolute ruin to the goods. It is very unwise to keep any tea in stock more than
n pro

four months; in that time it will deteriorate in value

over five per cent.
stocks and frequent purchases of quality goods that With

Every advance in modern business is toward smaller

“SALADA” Tea you know just what you are
selling and how long it will take to sell it. Every

< < 1 tntq <
. . - S 1s € 1 atic C sS
An article that deteriorates as quickly as tea must t—ca purchaser is ensured plantation goodness and
freshness.

can be quickly and conveniently sold.

reach the consumer fresh. It can only reach the

; : Your money is not tied up. It keeps on the move.
consumer fresh by being moved quickly and often.

It earns more money for you. The freight is pre-

paid—the sale is guaranteed—jyou can return it any

If you purchase more than you can dispose of in
e guaran- k i S . ; L > 3
four months—interest on your capital eats up your time if you're not satisfied.

L Ry i e e p . TR
eyard of
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Merchants Didn’t Know Invoice Costs

Incidents Which Happened in a Country General Store Illustrating Haphazard
Methods of Doing Business—A Raw Oil Sale—Price of Rolled Oats Cut in Two
and Dealer Didn’'t Realize It Till He Had Lost Money—Sold Sugar Without See-

ing Invoice.

No one knows but a merchant himself
the trouble he frequently has with eom-
petitors not knowing what goods cost
when they come to make a sale. But
very often apparent losses to the former
are really blessings in disguise.

The writer was in a country store last
week—a village with a population of
about 200 and surrounded by a good
farming community—and watched an in-
cident of this nature with a great deal
of interest.

A farmer who was a regular ecusto-
mer pulled a long black bottle out of his
overcoat pocket and wanted to know the
cost attached to getting it filled with
raw oil.

Without waiting for a reply he re-
marked: *‘‘I ean get it filled ‘for 15
cents over at Tom’s.”’

Tom is a competitor around the corner.

““I couldn’t fi'l it for that money,”’

a long, black bottle out of
his pocket

replied the merchant,”” why it costs me
more than that.”’

The farmer persisted that he had got
it filled for 15 cents the last time and he
had brought it in to see if the merchant
could do the same.

““I know I ean get it for that price,”’
he said with emphasis on the know,
‘“and it holds more than a pint too.’’

““If that bott'le holds more than a
pint, Tom is losing money.”’

The customer insisted that it did.
The merchant decided to find out just
what that bottle would eontain and went
into the storehouse. The writer wateh-
ed him pour out the oil into a half-pint
measure and fill up the bottle. Tt held
1 pint and a little over a quarter of an-
other.

This was explained to the farmer and
he was told it would cost him 22 cents
which meant about 18 cents a pint or
about $1.40 a gallon.

Of course he didn’t buy, stoutly
maintaining that he could *get the bottle
filled for 15 cents.’

The merchant quietly advised him to
do so refusing to sell him the oil at a
price which meant an actual loss. And
there that transaction ended.

Sent Him Away Happy.

There happened to be several axes
lving on the counter which opened up a
new line of conversation.

**What are those axes worth?’’ in-
quired the farmer.

**A dollar a piece.”’

**1 bought an axe here some time ago
for a aollar and it was no good; it went
all to pieces in no time.”’

““Why didn’t you tell me about it be-
fore,”* replied the merchant, **I would
have split even on it with you. Ocea-
sionally every merchant happens to get
a poorly tempered axe but it doesn’t
often happen.”’

After a few minutes further eonver-
sation along similar lines the merchaunt
made him an offer of one of the axes for
60 eents, making it plain, however, that
it was purely in consideration of the
fact that the other axe had been a poor
one. He emphasized this so that the
farmer would be positive that he wasn’t
simply cutting prices.

The offer was aceepted. The custo-
mer went away pleased and the mer-
chant had made a profit on the axe be-
cause he had purchased it when axes
were cheaper. The farmer left to get
the oil frcm the eompetitor for 15 cents.
In a few minutes he returned and
bought some tobacco and other goods
mentioning nothing about the oil.

It is safe to assume that while away
he purchased nothing but 15 cents’
worth of oil which meant a loss to the
man who sold it and yet did not gain
him any more business. Diplomatie in-
dependence and salesmanship were in-
strumental in holding him.

A Rolled Oats Episode.

This same merchant knows of many

similar instances where his eompetitors

have aetually not known the cost of

zoods and have sold them at prices be-
low invoice cosis not even taking into
consideration expense of doing business.

“*One day,”” he told the writer, ‘‘one
of my eustomers came in to say that he
had just bought a sack of rolled oats
pretty cheaply. T askéd him where he
cot it and how mueh it cost him. He
happened to be standing in front of the
door when the competitor was selling a
sack of the rolled oats for $1, so he
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bought one on the spot and carried it
home on his shoulder.

“J said to him that he got it very
cheaply; he replied that that was what
he had thought and the reason why he
bought it. I pointed out too that it
oucht to have sold for about $2 instead
of $1.

“‘That day I asked several of my cus-
fomers if they wanted some cheap rolled
oats advising them that my competitor
was selling them cheaper than they could
be purchased anywhere else and that
they had better hurry up before he
found his mistake. e soon sold all the
rolled oats he had and there was a big
demand for more before he discovered
the eause. He had previously been buy-
ing rolled oats in barrels and he thought
that by cutting the price in two he would
be making money on the sacks at $1.
He hadn’t studied the invoice.

Didn’'t Enow Cost of Sugar.
‘* Another time,”” went on this mer-
chant, ‘‘a competitor began selling
sugar at a cut price. I found it out

The freight handler had an opportunity
to buy some cheap sugar, but .

from the driver who handled the
freight.”’

This village is located some miles from
a eity ang is without railway eonneection
so all the freight has to be hauled by
teams. The freight handler had casu-
ally asked the price of a sack of sugar
and in his estimation it was lower than
usual.

‘“He came over to me,”’ said the
merchant, ‘‘to find out my price. 1
told him and he intimated that I didn’t
know very much about sugar because
B———’s were selling it at so much
less, T have been in business a good
many years and explained that T be-
lieved T knew a little more abont sugar
than he did.

‘“Anyway he claimed that my price
was away up so [ advised him to go
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right over that minute and buy all the
sugar he could pay for — that he
wouldn’t get such a chance again. He
was going after another load the next
day and therefore was not inclined to
be in any hurry; he could get it any
time he said.

““ “You go right over now,’ I advised
‘“for by to-morrow he will have his in-
voice and will put up the price.’

‘““But he didn’t go. The following
night he was in my store again so I

asked him about the price sugar was
selling now.

‘i

‘T wish I had taken your adviece,’
he confidentially said; ‘it has gone up
sinee last night.” ”’

These incidents serve to illustrate
what some men do not know about their
own husinesses. Selling goods at a loss
is a poor enough poliecy at any time but
when a merchant doesn’t know it, there
15 something radieally wrong,

Exposing Co-operative Store Methods

Ottawa Man Gives His Reasons Why Right to Organize These
Joint Stock Companies Without A Charter Should Not be
Granted—Advises That an Eye be Kept on Each Individual
Member of Parliament—A Promoter’s Scheme, He Declares.

Editor Canadian Grocer.—Your refer-
ence to the probability of the Co-opera-
tive Bill, which has been defeated on
two occasions at considerable cost to the
trade of the ecountry, again being
brought before Parliament, should be
met in a different way than merely to
wait until some member c¢an be induced
by fair or unfair means to introduce it.
If the nature of the bill, and its objects
were understood by the people it would
be found that the provisions of the bill
are so entirely in the interests of a
number of promoters and so diametri-
cally opposed to the general interests of
the public that nobody outside of the
‘‘gang’’ would want it to become law.
Few members in the house would dare
introduce it.

The promoters of this bill evidently
sece a ‘*gold mine’’ behind it for them-
selves whieh they are endeavoring to
reach by trying to fool the buying pub-
lic with the idea that it would be to their
advantage. Fortunately, however, while
a great many can be fooled, there are
always some that eannot.

A Pertinent Question.

Suppose co-operative stores are such
a great boon to the publie as they ave
said to be and suppose these men who
are so anxious to secure this legislation
are sineere, why are they not starting
these stores when nothing stands in the
way exeept the small cost of a charter?
If these stores were so desirable and of
sueh a great henefit to the consuming
publie, surely a few hundred dollars
would not be a serious obstacle. But
when a few promoters are anxious to
send agents all over the land, to stir up
discontent, by what T elaim to be mis-
representation and seeure their subserip-
tion at a commission of 25 per eent.,
then it must mean a great deal to them.
Imagine what it would mean to have the
country invaded by smooth-talking
agents leading people to believe, who
know little of trade, that thev are be-
ing robbed by the merchants and that
they ean make larze savings through
the operations of the stores. Tmagine
too, an agent pocketing $1,000 out of
every $4.000 subseriptions.

Now also imagine these stores being

managed and eonducted by salaried men
who have no other intent in the busi-
ness than their salaries; imagine fur-
ther that by means of keen competition
the profits will by no means pan out as
stated; imagine onece more the disap-
pointment, the dissatisfaction and the
loss which will follow at least in nine
cases out of ten. The natural outcome
would be disaster. The rezular stores
would suffer during the time these so-
called co-operative institutions were los-
ing their money and the whole communi.
ty would be disorganized, disrupted and
paralyzed.
The Stores in England.

It is all very well to say that co-
Gperative stores are successful in Eng-
land, but while some have developed in-

THE CANADIAN GROCER

to gigantie concerns, the fact is that
many have failed and those which do
remain are by no means a benefit to the
people. It must also be taken into con-
sideration that conditions in Encgland are
entirely different from here. Iere the
country is sparsely settled and spread
over an immense area. while in England
it is the very opposite. Co-operative
stores have been tried in various parts
of the Dominion and nearly all have
failed, and they did so, not because they
had to pay the small cost of a charter.
but because they are not based on busi-
ness principles and therefore coulq not
be a suceess.  No finaneial authority
would recommend them as a safe invest-
ment. Viewed from a promoter’s stand-
point it looks different.  People, as a
rule, are not familiar with trade con-
ditions, and it is an easy matter to
make them believe that they would de-
rive great benefits, and induce them to
subseribe for stock. When this is done
the promoter gets his fat commission and
leaves for new pastures. A zood agent.
with a catehy scheme and profuse repre-
sentations would likely take $1.000 a
month as commissions from the pockets
of the ‘‘suckers’” among whom he
would operate.

To do this they are asking the zovern-
ment to give them special privileges in
passing a law to enable this ‘‘gang’’ to
‘do this work. Not only every merchant,
but every voter should keep his eye on
the member who represents his constitu-
eney and if he should support such leg-
islation to turn him down. good and
hard., at the next election. AMM

Ottawa, Nov. 30, 1910.

cn all Propositions.

Winnipeg, Nov. 30.—The Advertis-
ing Club of Winnipeg, met recently.
and  elected officers for the en-
suing year. C. A. Abraham. editor
“Winnipeg Telegram,” retiring pres-
ident, occupied the chair. W. T.
Devlin, representing the Retail Mer-
chonts’  Association, was appointed
on the Protection Committee of the
club.

The Protection Committee was ap-
pointed after a lengthy discussion
of clause 4 of the report of the exe-
cutive which was as follows :

“Your committee recommends that a
committee of five be appointed to pass
upon the merits of all advertising
schemes offered to the members of the
club. That this committee consist of the
president of this eclub, a member who is
also a member of the Retail Merchants’'

Association, another who is a member of

the Winnipeg Industrial Bureau, a wmember

of the Winnipeg Board of Trade, and also
one who is a member of the Real

Estate Exchange. It is proposed that

suitable cards be printed and placed in

the offices of the c¢lub members, stating
that before any proposition would be con-

PROTECTION AGAINST FAKE ADVERTISING.

The Advertising Club in Winnipeg Aims
to Save the City Several Thousands of
Dollars Every Year—Committee Passes

sidered it must have the apnroval of the thev offered many valuable sugges-
protection committee of the Winnipeg Ad- tionms.

vertising club. Tt would be the duty of
this committee to look carefully into the
merits of the proposition, and if worthy,
to issue a permit to the agent to be re-
cognized by advertisers who are members
of the club. Your executive believes this
plan will relieve the merchants and ad-
vertising public of Winnipeg of ma-v fake
schemes, and save to the city several
thousand dollars annually.”

Protecticn Committee : — Hugg
Ross, representing the Real Estate
Exchanze ; H. J. Hardie, Board of
Trade ; . F. Roland, Industrial
Bureau ; .J. J. Foot, representing
the Advertising Club ; W. L. Devlin.
Retail Merchants’ Association.

In the election of officers which
followed J. .J. Foot, manager Me-
Clary Manufacturing Co., was eleet-
ed president.

Over cne hundred new members
were admitted., and the club starts
the New Year with brigcht pros-
rects. E. S.. Horne and William E.
(ampbell, both former presidents of
the Kansas City Advertising Club,
were among those who spoke. and
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Advertising Educates the Advertiser

Digging down for First Hand Information Makes a More In-
telligent and Better Merchant—Interesting Facts About the
Coffee Bean and Salmon—The Art of Capitalizing Handicaps
and Its Advantages—An Example of the Value a Merchant Can
Make of Something New is Given in Uncolored Green Tea.

By Henry

This thought of education being ‘‘a
drawing out’’ will lead us just about as
far as we ean follow; and we have seen
that advertising is education. More-
over, like all other educational effort,
advertising educates the educator more
than the edueatee. Do you get that?
What I mean to convey is, that every
effort you make to educate another so
stimulates your own mental aetivity
that you get a reflex benefit, an added
exaet, analytieal knowledge that will al-
ways be wonderfully beneficial to your-
self. Hence, the greatest benefit of ad-
vertising is that it makes you a better
merchant.

Studying the Coffee Bean.

Let us study a little together. Let us
take a trip to Brazil and look into the
coffee question. We shall find, as a
starter, that eoffee grows in berries con-
taining two grains, or ‘‘beans,”’ norm-
ally flat on one side and convex on the
other, growing with the flat sides face
to face. There are, however, occasional
freak, or imperfeet berries which con-
tain only one bean; and that bean,
having nothing to support it but the
skin of the berry, becomes rounded and
in commerce is known as ‘‘peaberry.”’
This imperfeet berry matures the same
as any perfeet berry so that in the cup
its flavor, body and pungenecy is no way
distinguishable from the normal berries;
but its presence makes the coffee lack
uniformity of appearance. Thus, as
coffee, like many other things, is sold
measureably on its good looks, aside
from its drinking properties, these im-
perfections are sorted out and put into
a classification by themselves. Alone in
this way, peaberry looks normal and,
indeed, attractive.

If, now, peaberry were sold as a freak,
an accident, a eulling, peaberry would
have to be so!d for a lower price than
regular gradings, but it is not sold that
way at all. No: here comes in that fine
merchandising trick called ‘‘capitalizing
a handicap’’ and a defect is made into
a point of merit, so that peaberry, be-
cause of the limited supply, first sold at
a preminm and is now actnally eculti-
vated. This, through the study to
overcome a disadvantage, wise mer-
chants sharpened their wits and really
created a new department in the coffee
trade. The educator was educated.

Selling Sockeye Salmon.

Chinook salmon is the finest grade,
but there is never more than enough to
go around. Sockeye is next—rich. solid,
very red and just a shade less delicate
and flavory than Chinook—and there
is generally a good supply, though no
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surplus to speak of. How to handle the
problem, with a second choice only to be
had? Very simple, when you stop to
think. Omit all mention of Chinook and
talk up Sockeye to beat the band. You
have a great advantage in the popular
coneeption of salmon as red, for Sock-
eve is the reddest of all. All fish is the
handsomer and gains popular favor
through being flakey—and Sockeye
flakes beautifully, with large, clean-
cloven flakes. Richness is prized in
salmon; and, while Chinook is really the
richer fish, Sockeye has plenty of oil,
whieh is also probably more apparent to
the eyve than in the case of Chinook—
hence this point ean be exploited to the
limit.
Not Practicing Deception,

Maybe you will think that all this is
but a training in deception. Such, how-
ever, is not the case. If you, yourself,
know all these things and others of like
character, you will be able to tell your
customers the true faets. You ean
truthfully tell them about the ecoffee,
and its value. If one of the cultivated
varieties of peaberry is actually good
value, maybe somewhat exeeptional, you
will be the better able to say just why
it is better because you know the origin
of the variety; or, on the other hand,
you can tell the merits of your plain
Santos as opposed to a peaberry which
is not so good. Again, knowing about
salmon, you ecan tell the faets. If you
have Chinook, you have the best there
is, according to size and shape of pack-
age, and ecan exploit it fully and fear-
lessly. If Chinook eannot be had, you
can talk Sockeye on its merits, likewise
because you know what you are talking
about. As a matter of practice, how-
ever, your coffee knowledge does not
need to be passed to the customer as so
little eoffee is sold in the raw these days
and, in faet, only a small percentage
goes out unground; but knowledge wi'l
always be good for YOU as applied to
ANY of your goods. And knowledge,
through eonstant use and study of the
art of advertising, will gradually be
transmuted into what is better than any
assemblage of facts; for you will acquire
wisdom.

Advertise Pepper Quality.

Some day youn will discover that black
pepper is not only ‘“half p’s’’ and not
merely hot, but that it has many dis-
tinet flavors, depending on the district
whence it comes, the growth, ecuring,
selection, ete. This will lead you, in
your advertising, to lay stress on cer-
tain points about your special pepper
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with which the other fellow, down the
street, is not familiar.

In these days of much talk of purity
in foods, you will hear about the diffi-
culty of finding olive oil—a compara-
tively new comer in foods of general
use—that ean be depended on for pur-
ity. Then you will study olive oil for
awhile, because your advertising experi-
ence will have taught you that you must
dig, and dig, and dig, deeply into the
underlying whys and wherefores of all
things. You will learn that California
olive oil is one thing and Italian oil
another thing; not only as to flavor, but
as to chemical composition. This gives
you an advantage over the man who
does not know. You will talk, of course,
about the flavor and aroma of the true
oil from California or Italy; the pungen-
ey, ete., but what you may know through
careful study will have made you sure
of your ground.

An Uncolored Tea.

Why, only last week I learned of a
Ceylon tea which the importer deseribed
as ‘“green.”” It looked black enough to
me, and really was black in color; but
it was eured by a simple drying process,
like the Japan process, instead of being
subjected to a near-fermentation, which
is the proeess whereby all black teas are
cured. But note that I ecounseled the
importer to label his green Ceylon as
“‘uncolored,’”’ but not to eall it green,
for the reason that eonsumers would not
recognize it as green any more than the
consumer will know what yon are get-
ting at if you speak of ‘‘raw’’ coffee.

Now have I made it somewhat clear
why I say that advertising is education-
al to you and me? Why, it is the most
broadening study we can take up. Bet-
ter than that, or I should say fully as
important, is the faet that this ‘‘taking
thought’’ about our business will bring
joy to our hearts and put a song on our
lips on the grocery business. For it is
an eternal verity that nothing can be
earnestly studied without yielding
pleasure as well as profit to the student;
so the way to gain the view that the
grocery business is the finest, most
broadening, most dignified, most useful
calling in the world is to STUDY IT!

Send Messages to Mother.

And it eannot be studied in any way
so advantageously as through an earn-
est attempt to advertise it. This is the
way to become able to say something
“‘different’’ about your goods without
straining after effects. This is the way
to send a new message—not to Gareia
this time but—to ‘‘Mother’’ in your
evening talks. For instance:

“Unecolored’’ Ceylon Tea really
means unfermented—ealled ‘‘green’’
in trade circles. The partly- fer-
mented teas are dead black and to
many seem ‘‘bitter.”” If you have
not hitherto quite liked Ceylon tea,
try some of the uncolored; you will
probably find it ‘‘just right.”’—
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Beno Berman is Now a Retail Grocer in Montreal — Some of
The Obstacles He Had to Overcome—Methods He Has Util-
ized in Developing His Selling Power — Believes in Giving
Children Exactly What They Ask For.

The old saying that ‘‘it is an ill wind,
ete.,,”” is well illustrated by entering the
grocery store of Beno Berman, corner
of Van Horn and Park Avenues, Mont-
real. The Modern Supply Stores, as
they are known, are a credit, not only to
their owner, but to the grocery business
itself. The story of their inception and
growth reads almost like a romance.

Through the Boer war Mr. Berman
fought azainst the British, under Gen-
eral Botha, until the end. Left praetic-
ally penniless he decided to try other
fields, and eame to this country. Four
vears ago he eame to the coneclusion that
the grocery business offered as good an
opportunity for the pusher as any, and
accordingly made his plans. At first
the going was somewhat diffienlt, as lack
of capital, and knowledge of the lang-
uage were certain to make it. Where

there is a will there is a way, however,
particuarly in this ease, where the lan-
zuage was concerned, as Mr, Berman
was already master of five languages.
Sleeping Rooms for Employes.
Beginning with a small stand in one

Interior of Montreal Store Belonging to a Former Soldier in

of the outlying sections of the city, the
business has grown until now it oecupies
almost the whole of a large new build-
ing, and in addition has modern stables
in the rear for the accommodation of its
delivery service, and arangements for
the sleeping accommodation of the
clerks. Bare existence was all that eould
be drawn the first year, and ealeulation
was necessary even for that.

The section of the town was a new and
growing- one, and gradually customers
came. Once well under way the store
personality took affect, and they stayed.
Not only that, but they brought friends,
recommending the store and its methods
all through the neighborhood.

Early in the history of the business
Mr. Berman took up the question of ad-
vertising. = How to do the necessary
amount in the bhest way, and most econ-
omically, was a process worthy of the
thoughts of an experienced retailer. Tt
was solved by the personal weekly letter
to old and new customers. The husiness
grew beyond the possibility of this, but
it 1s still in operation by means of the
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Fought in Boer War Against the British

letter. By making this a bright, attraet-
ive list of goods and prices, and reasons
for dealing at the store, instead of at
the department stores down town, he has
succeeded in building up a very strong
position.

Gets Corporation Trade.

Not content with just the ordinary
run of business, he next went after some
corporation trade. The C.P.R. Outre-
mont section is now buying its supplies
from this store. Of course, this is by
no means the most profitable kind of
business, but it is the advertising given
the store among railroad employes, who
are thickly settled hereabouts, which
cives it value.

As to the store itself, the accompany-
ing cut will give some idea. Built for a
grocery store, the equipment 1is much
more complete than is ordinarily the
case. Extra wide plate glass windows
give possibilities of display that are be-
ing utilized to their fullest extent. Inm
each one the display is changed at least
once a week. Two doors add to the
front appearance of hospitable display.
and go to help the general exterior view
materially.

Unique Display For Tobaccos.

Inside there is system shown through-
out the store. Shelves are large and
cover three sides of the grocery section.
which is now kept entirely separate from
the meat section. Show cases are in

South African
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ceneral use in all parts of the store. In
this eonnection a case originated by Mr.
Berman is deserving of special mention.
This is one for eigars, cigarettes, tobae-
cos, and pipes. It is a movable, four
leg, glass stand, in which are four trays.
On these trays are arranged the articles
above mentioned. They can be readily
seen from the outside, as all sides of the
case are glass. Drawing out one tray is
a matter of a moment only, and then
the articles may be examined more elose-
ly. Humidor arrangements are inside to
keep the moisture at the proper stage,
and the display is very effective.

Mr. Berman is a great believer in hav-
ing the store systematized. In working
toward this he has placed his meat mar-
ket in an entirely separate section. Even
in the grocery seetion almost everyvthing
is subdivided. Groeeries naturally have
the largest but a considerable seetion is
laid aside for kitehen utensils and table
ware. Then his liquor department is a
large one, almost as larze as the grocery
seetion itself,

One of the best features of the store
is the large and ecomplete basement an
cellar. The floor is entirely of cement.
with perfeect drainage facilities in ease
any water should appear. The walls are
brick and the whole cellar is airy. dry,
and constrneted to meet the most exact
ing demands of the modern grocer.

Regarding delivery, Mr. Berman says
he believes thoroughly in spending
enough money on it to make it as com-
plete as possible. Many grocers in his
position would only have one wagon.
Mr. Berman has two. Not only that.
but he has built a modern stable, eement
and briek, in which to keep horses and
wagons. In building the stable he took
the opportunity to make ecomfortable
sleeping quarters abhove it for such of his
employees as wished to rent them. This
has been taken advantace of by several
of them, and they pronounce them ahead
of the average city boarding honse.

Children Get What They Want.

As to his store policy. Mr. Berman
has decided ideas. For instance as re-
cards children buying: Instruetion to
the staff are that ‘‘children must be
ziven exactly what they want, and more
care must be exereised to see that thev
zet it than for the older eustomers.”’
‘“The reason for this is plain,’’ said Mr.
Berman, ‘“Children are told to get a
certain artiele by their mothers. They
come home with a substitute., and are
not able, as the grocer micht be himself.
to explain its quality and advantazes
over the other. Naturally the mother
will think twice before sending to the
same store again.

A child ean do more damacge to
trade than most groeers think. An old-
er person ean exereise his own jndement
in buyving but the yvoungster only knows
that he must get what he was sent for
or report why he doesn’t. Tf the grocer
has substituted, well he only gets what
he deserves for substituting on a child.
Yet such shortsichted poliey is often fol-
lowed in the trade.”’
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Methods for Increasing Christmas Trade

What Some Westmount and Montreal Grocers Are Doing—A
Christmas Card With November Monthly Accounts — One
Dealer Anxious to Get His Telephone Customers Into the
Store—A Free Bunch of Holly—Another Makes A Specialty

of a Brand of Cheese.

Montreal, Dee. 1:—What are you do-
ing to increase your Christmas trade
this year ?

It is about time to have decided upon
vour plans, as it is not always easyv to
put good ideas into effect at the last
moment. Further, if you do not plan,
vou ecannot expect vour business to in-
crease as much as it should, simply be-
cause nothing which is left to run it-
self turns out as sarisfactorily as it
would were intelligent attenticn given
to it.

There is always a good deal said
about the window display for Christ
mas goods, but if displays in other
parts of the store are not correspond-
ingly attended to, the effect of the win-
dows will not be so great.

With the Xmas season approaching,
erocers should bear this fact in mind.
Fivery grocer believes in the advertis-
ing and selling value of window dis-
plavs, but not everv dealer realizes
that one of the main mechanical de
tails is to have evervthing serupulously
clean. Anv evidence of inattention to
stock either in window or store itself
has an immediate effeet on the average
ohserver, the very person to whom he
wishes to appeal.

Backs Up the Window.

E. .J. Ouinn, who controls a high-
class trade in Westmount, Que., is ga
strong believer in the efficacy of win-
dow dressing, and states that he does
not only use high-class goods in his
display, but also has an equally super-
ior guality of goods, artistically ar-
ranged inside the store to back up, as
it were, goods in the window.

By dint of handling only the best
class of groceries Mr. Quinn now caters
to a seleet clientele. Regarding the
handling of Xmas trade he stated that
for one thing he.gets supplies of the
finest fruits, vegetables, ete., from New
York and California.

“Tt pavs me to stock the best of
everything, especially,” he savs, “‘at
th's season. although T experience con-
siderable diffieulty with freight systems
and deliveries.”

A Card to Customers.

Jas. Graham, a new St. Catherine
St., Montreal, grocer, is this vear send-
ing out a neat little eard, which ealls
,'Hfonﬁnn to Qhr\ choire stock of hﬁ‘id:l\'
goods he is handline, and his fa«lities
for satisfactorily serving his patrons.
He makes special mention of high-class
food specialities which are likelv to be
purchased at Xmas time more than
other seasons. Fating raisins in at-
tractive ecartons, fancy cheese at high
nrices, the hest confectionerv, hiscuits
home and imported. all receive due
notice on his eard, while he does not
forget to tell of staples, such as raisins,
currants, eandied peels, ete., which are
n}xrchawd in such quantity at this
time.

Wants to See Customers.

Another grocer, when interviewed.
stated that he was anite confident of
disposing of an even larger stock of
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goods than last year, as he had arrang-
ed for the majority of his telephone
customers to come down and look over
his stock personally instead of ordering
over the phone for Xmas requirements.
“T arrange My Christmas novelties in
an attractive manner which catches
their eye,”” said he, ‘“They then pur-
chase articles they would never have
dreamed of had they given their orders
over the phone.”

The Westmount Grocery Co. have
found it a good idea to begin talking
Xmas to customers when taking orders
not only over the phone, but at the
counter, from the beg'nning of Decem-
ber. Tt has, in many cases, the effect of
educating them to get their Xmas
shopping over early. Consequently the
grocer and clerks are not subieet to the
strain caused by a rush, while people
have not to waste time waiting atten
tion at a crowded counter. Past ex-
perience has proved this to he the most
satisfactory method.

A Good Advertisement.

When questioned about the sale of
holly and evergreen, one grocer stated
he made a practice of giving each of
his enstomers a free bundle. He would
not think of charging for it as he real
ized that the gift was aporeciated much
more than ealendars which he had form-
erly snpplied.

C. E. Box, a West End grocer, is
lnoking forward to the Christmas trade.
He, too. believes in sending an attrac
tive eard, with his monthly statements.
and is careful to have a good supply of
all the articles quoted on his lists. His
Xmas ecard is a special one. Mr. Box
has a good demand for a special brand
of cheese all the vear round, but the
quantity sold at Xmas is remarkable,
and at this season he features this nar
ticular specialty. He has eustomers in
his own locality and in vanious other
portions of the eity.

A number of erocers do not seem tq
realize that plans made early for Xmas«
trade will allow them more time to at
tend to detail in store arrangement.

The Puritan Yeast Company, IL.td
with head office in.Toronto, Ont., ha-<
heen granted an Ontario charter to deal
in and manufaeture veast cakes, cereals.
stiices, ete. The ecanital stock totals
$100,000 divided into 100 shares of $100
each. The provisional directors are .T.
B. Hallworth, E. James and A. M
Bricht, of Toronto.

Mardel’s groceryv store, Norwich, Ont.
was foreibly entered on Sunday night
Nov. 20. by thieves who nried open his
desk and till and sueeceded in gettine
five dollars in cash. They also helped
themselves to bwuns, eakes, bread anl
cheese. Admittance was gained bv
breaking the glass in the front door.

A clerk in a St. TLouis erocerv store
gave » woman $3 worth of roods and
only charged her 45 cents. The nroorie-
tor chanced to notice the transaction
and investigared. The clerk confessed
to giving overweight and to under-
rh'xr;:ing.
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Practical Methods in Retail Stores

St. Thomas Dealer Thinks Bi-Monthly Wages to Railway Employes Would be

Detrimental—Minimizes Possibility of Garnishment — A Good Salesman Must
Know His Goods, Says Edmonton Merchant—A Grocer Who Gives Away No
Calendars—How Halifax Dealer Figures Profits — Merchants Take a Hand in

Cleaning Streets.

Against Bi-Monthly Wages.

St. Thomas, Ont., Dee. 1.—There is
considerable talk among the trade here
about the proposal advanced by railway
employes to have their wages paid bi-
monthly, instead of monthly as at pres-
ent. Mention of this, in fact, was made
in a recent issue of The Grocer.

While this is favored by many mer-
chants on the grounds that they would
be paid more regularly, others view it
with some alarm. Among the latter are
Moylan & Moylan, retail grocers, Talbot
St.

““If wages are paid bi-monthly,’’ said
a member of the firm, ‘“to my mind we
would be worse off than at present. You
know that the garnishee law at present
stipulates that the wages of a laborer
can only be garnisheed when he has
more than $25 coming to him.

““Now if a railway employe cets $50
a month, and he owes us $25. we can get
that now by garnishment. But if he is
paid bi-monthly, there is never any more
than $25 coming to him at one time, and
that prevents us from getting anything
at all.

““The law in New York state, T under-
stand is different,”” he added. ‘‘Over
there if a man owes money all one has
to do is to eall up the superintendent of
the division, or some other authority,
and tell him. He quietly tells the debtor
to pay up, and if he doesn’t, he has to
leave the job.”’

Salesman Must Know the Goods.

Edmonton, Dee. 1.—A local dealer in
commenting on the selling possibilities
of the dealer, states that in his opinion
one of the greatest requirements is the
knowledge of goods.

He does not think that any eclerk or
erocer ean sell new goods or raise the
standard of staples unless he thoroughly
understands them.

““Let a traveling salesman who has
made a suceess at selling drygoods,*for
instance, and who has even sold these
zoods over the retail eounter with the
best of sueecess, eome into my store, and
no matter what his selling ability is, he
would fall down as a superior salesman.

““A clerk in order to be a real sales-
man must have a good knowledge of tea,
sugar, butter, cheese ete. He must have
other qualities, of course, but he must
know the goods first of all.’’

Gives No Calendars.
Chatham, Ont., Dee. 1.—As the time
is again eoming around when retailers
distribute calendars, ete., to their ens-
tomers, it will be interesting to know

that many merchants here do not give
away anything of this nature.

Last year the Retail Merchants’ As-
sociation decided to eliminate these free
eifts to customers. Wm. Anderson,
orocer, in referring to this question,
states that he still adheres to this de-
cision.

‘“When a man makes only about 5
per c¢ent. net profit on his sales, he can-
not afford to give any portion of it
away,”” is the way he puts it.

What do other dealers think of his
decision?

Figures Profit on Sales.

Halifax, N. 8., Dee. 1.—“Some of us
retailers have no end of difficulty with
the traveler who tells us that we are
making 20 per cent. on an article that
costs us $1. and which sells for $1.20,’’
declared a merchant the other day.

““Why when it costs me 12 per cent.
at least to do business, it is quite simple
that I'm making no 20 per eent. on cost.
I may be making it on invoice cost, with
or without freight, but not on what the
article is aetually costing me before it
leaves my store.

““I have to point this out to the trav-
eler, and tell him that I’'m making but
16 2-3 per cent., because I figure my
profits on sales. I caleulate my expenses
on my turnover, and therefore to know
where T am at, T have to do the same
with profits.

“‘Figuring profits on invoice cost and
expenses on sales would cause quite a
mix-up,”” he affirmed.

Dealing With Complaints.

Calgary. Alta., Dee. 1.—When asked
what he considered the best method of
dealing with complaints, a local mer-
chant said that this was a question eall-
ing for discreet and careful tacties.

““When a” customer brings back an
article which she thinks is not, aceord-
ing to her understanding, exactly as she
expected or if it is defective, a dealer
should keep his temper,”’ he maintains.

““He should lock the case over, tak-
ing everything into consideration. Tt
may be a just elaim. Put yourself in
her place. Before you say a word as
to the merits of the case, decide in your
own mind what you are going to do, and
have the nerve to stick to it.

“‘For, if a merchant says to a custom-
er that he cannot allow for a elaim, and
then argue the matter and finally give
in, the customer has the same opinion
of him that she would have had. had
he refused to allow her anything in the
first place. and the chances are she will
think less of you.

‘It is probably best to be on the lib-
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eral side when a claim is made, but it
is undoubtedly proper for a dealer to
do what Le is going to do with as muech
despatch as possible, and without a
word of grumbling. Grumbling is what
drives the customer away — constant
grumbling on the dealer’s part.

““If a mevchant is going to replace the
poor piece of crockery or the spoiled
basket of fruit., do it with the grace of
a prince. If he is pleasant about it
the enstomer will think more of him and
will give him his business in the future.’’

Merchants as Street Clearers.

London, Ont.. Dee, 1.—TImpressed by
the eomplaints of women shoppers in re-
card to the muddy condition of the side-
walk on the south side of Dundas street.
hetween Talbot and Clarence, merchants
in this distriet took the matter of reform
into their own hands the other mornine.

This is one of the busiest parts of the
city, containing amonc others. Secand-
rett Brothers” grocery store, in the bloek
east of Richmond:; and in the block
running west to Talbot are Smallman
& Ingram’s, J. A. Wilson's butcher shop
and Russell Smith’s fruit store.

J. P. Cook went down his side of the
street with an agreement, which almost
everybody signed. and at 8 o’clock next
morning representatives of every place
of business in this section were out
armed with hose, brush and broom. to
inaugnrate a serubbine bee. The streets
have been torn up to install conduits
and " for repair work, and the mud and
clay had been tramped along the side-
walks unti] people would searcelvy use
that side of the street. ;

Not only sidewalks, however. hut win-
dows and store fronts were washed by
the hose and brush bricades. and even
merchants on the other side of Dundas
and in adjacent blocks eaucht the spirit
of the thing, and came out to clean up.

The city engineer will now likelv be
appealed to to eclear fhe mud off the
crossings, so that the cleaned sidewalks
may remain clean.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

With the approach of the holidavs,
everybody is thinking of gifts to buv
and are making plans to make glad
their friends. Are you keeping in line
with modern dealers, and are vou readv
to supply your trade with evervthine
that is best in the beverage line ? It
will certainly interest vou to read the
announcement of T.aporte, Martin &
Co., Ltd., in this issue. The line of
goods they advertise have a world-
wide reputation. They are all select
goods for select people.
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ANOTHER CO-OPERATIVE BILL.

The persistency with which F. D.
Monk, M. P., introduces Co-operative

Bills in the Dominion House of Com-
mons is to be commended, even if the
bills have few worthy features. L.a;t
week he gave notice of the introtlu@mn
of a bill presumably along sirlii]qr lines
to the one thrown out last year in com
mittee and the first one which reached
the Senate stage.

It is now up to the retail merchants
of every section of Canada to assert their
rights in a foreible manner. The best
plan of action to follow is to wire, write
or tell the member for your constituency
in the Federal Government that this bill
should not be passed and explain to him
whyv he shonld use his vote and influence
against it.

There is no good reason why promo-
ters should be given the privilege of es-
t{ablishing joint stoek firms of this nature
which do not have to secure a govern-
ment charter or be under government
control. On general principles, favors
to the few are to be discouraged and for
Co-operative Societies to ask the right to
form companies without having to pur-
chase a charter and thereby come under
sovernment control, does not even smack
of fairness.

This is a bill that every merchant
whether in Western or Eastern Canada
should oppose: and the opposition should
be voiced immediately.

A STRONG POTATO MARKET.

Dealers who are particularly interest-
ed in potatoes should keep a close
watch on the market movements. Re-
ports from all over Canada indicate
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that the supply is going to fall short est was $4.35 during the months of
of the demand and already prices are January and March.
going up.

It may be that farmers are holding
for better prices. In fact it was

ROOM FOR ADVERTISING.

thought this was the case a few weeks The tea commissioner for the Japan-
ago but later developments point to a ese Central Tea Traders’ Asssociation of
real shortage. Japan, was in Canada during the week

In New Brunswick, Nova Seotia and to find out why the imports of Japan
Prince Edward Island the situation is tea by Canada and the United States
quite firm. New Brunswick is import- had decreased from 10,000,000 to 5,
ing from Maine to supply Western Can- 000,000 pounds in the past 10 years.
adian demand. A Halifax dealer has He discovered that the cause was due
recently bought up 10,000 bushels and to the fact that Japan was not pushing
Montreal buyers have beem in Prince {he sale of tea on this continent like
Edward Island on a similar mission. companies in other tea producing

Potatoes are therefore on the upward countries were doing. When he goes
trend at the present time and deserve bhack home he will advise that an ad-
considerable attention. vertising eampaign be earried on here,
and that more attention be paid to qual-
LOSING 9 PER CENT. ON SUGAR. ity and price.

This is another instance of the value
placed on the power of advertising as a

There was a retail grocery dealer in
St. Thomas, Ont., last week selling No.
1 extra standard granulated cane- Selling agent. A nation will undertake
refined sugar at 20 pounds for the dol- It Just as did the government of Ceylon

lar. He advertised it in the window. when it decided to utilize the tea cess
for advertising purposess in foreign

lands some years ago. Everyone knows
the result of the ecampaign.

The cost of this sugar in that ecity
was $4.95 last week. The dealer was
therefore actually making 5 eents on
a turnover of 100 pounds, or 1 per cent. If a similar campaign were carried
on sales. Figuring that it costs him ©on by the Government of Greece, the
at least 10 per cent. to do business, he demand for currants would soon spread
was losing 9 per cent. on sugar alone— 50 that there would be no necessity of
9 cents on every dollar’s worth sold. any talk about uprooting the vines to
maintain prices. The coffee of Brazil
forms another example. If the erop is
extra heavy, coffee would go a-begzing
for buyers and return the growers little
money if the government did not buy in
the surplus.

Evidently he is either going out of
business or he is a philantropist on 1
little smaller seale than the Carnegie
tvpe.

Tt ic a pleasure to state, however,
that this case is an exception for St.
Thomas as the grocery dealers there The salvation for such eonditions ap-
have been accustomed to maintaining Pears to be a big, carefully executed
established prices pretty well. advertising eampaign in the most re-

ceptive countries,

ANOTHER DOWN FOR SUGAR.

Tt never rains but it pours. Sugar DIFFERENCES IN SALMON.
dropped another notch during the week, Here are a few simple facts about
the decline amounting to 10 cents per Sockeye, Cohoe, and Humpback salmon
owt. that every dealer ought to know.

On September 30 the price of stand Of the three, Sockeye salmon is, of

;'r)']m“'\"\‘::]r:“;‘: Egd‘“};;";”';‘r]m':“:‘:;“": course, the best. It has color and flavor
From that time sugar began to slump
until now it is $4.60 or 45 cents per
hundred pounds cheaper. Tt is now 5
cents lower thin at this time last year.

not common to the others. Cohoes are
paler in color and Humpbacks are more
so, therefore they are cheaper.

This season it is learned that packers
have been able to forward practieally 100
per cent. of Sockeye orders but only
about 40 per eent. of the others. Since

demand has warranted it. The visible ”N' hest ..~nlmnn gives the .hest sa.tisfat-—
supply of raws is away ahead of last tOD retailers should exercise their sell-

vear at a corresponding period and the 'NZ Power to sell it. Once the public has

continnons strine of drops has been been educated to purchase the better

quite natural. The statistical position Zcods, no further trouble will be experi-

still denotes weakness. enced. And then the inferior grades of
The $4.60 price menvioned is the low- Salmon will not last long if they are

est reached this year for standard cane Pushed very hard this year.

refined granulated. Last year the low- A broker told The Grocer recently that

“ .

The weakenng of this market has not
been unexpected. The condition of the
raw market as well as lack of brisk

)

J
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Spring salmon. Out at the coast he says
the best hotels and best families use
little else. This salmon is not uniform
in eolor—although it is in quality—and
this explains the reason why eastern
people do not demand it more often.
They think that because the color is not
always there, the quality must be that of
the Cohoe or Humpback.

Salmon, like every other article in the
store, ought to be thoroughly understood.
When it is, the dealer is able to utilize
his selling power with better effect. He
can not only inerease his sales but at the
same time raise the standard of quality
—two things to be always desired. They

mean better profits and greater satis-
faction.

THE SECRET OF ADVERTISING.

‘“‘In advertising one must lay the facts
before the public 1n a manner that
stimulates thought and mental debate so
that people may arrive by the usual
educational processes at conelusions of
their own, which, being reached by their
own reasoning powers, they will regard
ﬂ?l ir;resistible and settled for good and
all.

Those who read the article in a re-
cent issue by Henry Johnson, Jr., read
the above. Tt strikes the nail on the
head and means a great deal. It cer-
tainly is the key note in advertising.

In future arrange your copy in the
daily newspaper to bring about the re-
quired attention.

MARKING CHARGE CHECKS.

On all charge checks there should in-
variably appear not only the full name
of the person in whose name the account
stands, but also the full name of the
person who makes the purchase. If the
charge customer makes the purchase in
person, add on the line below her name.
““by self.”” If the purchaser is some
other member of the family, set down the
name correctly. Sometimes there are sev-
eral members of a family who buy on the
same charge account, and it is not suf-
ficiently definite to set down ‘‘daughter.”’
This is apparently a trivial matter, but
it sometimes turns out to be important.
Where bills are rendered at intervals of
thirty days, and are not always paid
promptly, the eustomer may easily for-
get one among many purchases. It is,
therefore, just as well, for the store’s
protection, to be able to state positively
by whom the purchase was made.

NEITHER HERDING NOR HOUND-
ING.

The daily and weekly newspapers

throughout the country are taking up

more enthusiastically than ever before

———tr—
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the work of developing a greater loyalty
in the matter of home trading. It has
been discovered that considerable pat-
ronage goes to the mail order house by
the business man himself. and that on
different sides the attitude assumed is
that it is a poor melon that isn’t ripe
on both sides. In other words, a man

in one line of business has to complain
of mail order trade, though he patron-
ize it himself, he has no right to object
if men who could use his goods, send
away to have their requirements filled.
In some towns there seems to have been
no attempt at co-operation among mer-
chants to deal with this problem.

WORK PROPOSED FOR BOARDS OF TRADE

If each merchant felt positive in his
own mind that there was no business
whatever going over his head to mail
order houses, a great weight would be
removed. True there are many who do
not give the eatalogue houses in the big
centres very many thoughts. They have
been able to offer their customers goods
of such a value as to persuade them
that nowhere else could they secure the
same or better for the money.

But in almost every town, village and
country community there are heard
complaints about money going direct to
mail order houses—houses which never
pay a cent of taxes in these places—and
the merchant is not only losing but the
community is becoming weaker.

Thorﬁ are two classes of people affect-
ed in §most distriets. There are the
farmers and the townspeople. The ques-
tion arises how ean each class be con-
vinced that it is to its own monetary
interests to deal at home? The argument
has been put forth that to confer on the
question with the farmer he must be
met at his institute or elub. The labor
men similarly eould be reached through
their unions but what about the remain-
der of the townspeople?

A prominent agriculturist—one who
holds an important position with a pro-
vineial government—says that the people
in the villages and towns send much
more money to the mail order houses
than do the farmers.

To stop this drain on the resources of
a community which benefits only the big
cities, he sugeests that the boards of
trade take up the matter. By holding
public meetings and announcing a sub-
ject sueh as ‘“Why the General Publie
Should Support Their Home Towns;’’
¢ Advantages in Spending Your Money
at Home to Yourself and to Your Com-
munity.’’ or ‘““How to Make Your Home
Town Prosper,”’ the citizens could be
tanght to buy solely from their local
merchants.

Speakers from neighboring towns
could be secured to give facts and figures
illustrating how money can actually be
saved.  Statisties could be presented
showing localities where mail order
house competition had reduced the popu-
lation, the standing of the community
and the value of the property; it could
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be demonstrated how villages and towns
are dwarfed from the present system of
sending money out of a community to
enrich another a hundred or two hun-
dred miles away.

But the question would have to be
treated on a sound business basis. Com-
plaining simply about mail order houses
selling lower than local merchants would
be of no avail. Figures must be quoted
pointing out where catalogue prices are
above those of the home merchants, the
quality being equal or superior. The on-
the-spot service which the ecatalogne
house cannot give could be pointed ou:.
The drifting away of young people and
the depreciation of property values are -
other items to be considered.

By such methods people could be
taught that they have been mislead by a
few paltry bargaius, often on inferior
zoods handed out as baits; that these
bargains are seldom included in ecata-
logues; that one must be in the city in
which the house quoting the alleged bar-
gains is situated in order to get them;
that they ean buy better zoods at home
at the same or lower prices; that the
value of their property is being depreci-
ated by sending out their money; that
it is not honest for them to pay the mail
order house cash for goods every time
and allow their own dealer who takes a
personal interest in serving them to
wait long periods of time; that these
catalogue houses pay no taxes in sup-
port of their municipalities; that the
great burden of taxes rests on the loeal
merchants and that the local merchants
are the nucleus of the community.

When these facts have been driven
home by a board of trade anxious to
built up the town by not only getting
new industries but by ecirculating more
money in it, then a greater prosperity
ought surely to follow their efforts.

Their meetings, of course., would be
given wide cireulation through the daily
press but care must be taken that there
should be no spirit of ‘‘knocking’’
shown. The matter must be presented
in a fair, business-like method—on a
dollars and cents basis—so that every-
one will be convineed of the sincerity of
the agitators in advising people to deal
at home.
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Markets—Advances in Canned Goods

General List Prices Increased 2} Cents Automatically on December 1st — Can-
ners have Disposed of All Their Stocks in Many Lines and Prices in Some In-
stances are Above the List Price and Jobbers do not Seem to be Eager to Sell
—Sugar Down Ten Cents—The Coffee Situation.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

ONTARIO MARKETS
POINTERS—

Spices—Several advaneces.

Coffee—Prices are higher.

Sugar—Decline of 10e.

Canned Goods—Up 23e doz.

Toronto, Dee. 1.—There is a feeling
among certain Canadian grocery jobbers
that the coffee market is not as strong
as the daily reports would make it. The
opinion is more or less entertained that
speculation is behind stories of short
erops. The trade is not denying these
reports rezarding the shortness of erops
but they have a feeling that the market
is being hoosted and the stories inflated
beyond their due. However, prices are
going up just the same and cvery day
brings confirmatory reports of strength.
although of late the market has shown a
slight weakness,

Some one has asked the question,
““Will there be the usual amount of
dried fruit sold this year,”” and another
has been inclined to give a negative
answer. The latter states that groeers
will have to “‘sell’’ their goods this
vear. That is, they will have to employ
more salesmanship on aceount of the
higher prices confronting the fair pur-
chasers,

It is passing among the trade even
that there is an ““insurgent’” feeling
among the women who are beginning to
think about their Christmas puddings
and cakes. The point is mentioned be-
cause several who handle raisins have
heard, not far from their own hearths,
statements that showed a feeling acainst
buying the usunal requirement of fruit .t
present prices.

Canned goods all advanced this week
as per schedule and it is well to note
that in many eases the wholesalers are
above even the new quotations.

Sugar is down again and at the ten
cent reduetion is eonsidered firm, al-
though there are jobbers who elaim that
in their opinions the hottom price has
not vet heen reached.

Sugar.—The deeline in the price of
sugar annonnced to the trade on Satur-
day was not unexpeeted. The drop this
time was ten cents. At the present
figure the market is eenerally consider-
ed steady but jobbers state that the bot-
tom had not yet been reached. Some of
the trade say that the price is now al-
most at the eost of production and the
margin left is not a big one.

Extra granulated, bags.....................o0el..L 470

. Wk b i i ‘%0
Imperial granulated.... ...... ... e A 455
Reaver granulated RN s 3:6% k5.0 . 455
Yollow, DOES.coc.-.vvocres covosonnrsnensss ‘s 430

Barrsis of granulated and yellow will be furnished
ot 6 cents above b J® prices.

Bx vound, brls............ AP 510
. - 50-1b. boxes............ : 530

o~ " 26-1b. boxes el 540
wdered, bris ...... P 49

. 50-1b. boxes........ i SRl |

” 25-1b. boxes..... 55 5 30
Red Beal,cwt................... 710
8+, Lawrence Crystal Diamonds.. .. & ¢ 760

.58
.570
. 5%

Paris lumps, in 100-1b. boxes .
o in8pb. ..,
i in3lb.

Syrups and Molasses. — Unchanged
conditions seem to still prevail. Trade
is quite satisfactory, but on the surface
there is nothing at present that indi-
cates any near change.

Byrups— Per case Maple Byrup—
21b. tins, 3 doz. Gallons, 6to case 1%
inosse........ .... 395 oL 540
§1b. tins, 1 doz. u " 540
G o5 00 5040 160 te, 4 3
10 1b. tins, § doz.
T NI 250 New Orleans,

20 Ib. tins, § doz. medium ..... 03 03
............ 24 New Orleans,
g:h.pmlb“”. L4 RGOV 028 032
If barrels, Ib. .... 803 B:rm..nl’l o
» Sl L R
‘alls, S84ibs.en. .... 170 Porto Rico. .... 045 082
SR 120 Muscovada. .... .... 030

Dried Fruits.—Seedless Valencias ar
easier and also dates. Fresh arrivals of
the latter were received this week and
no more are expected till about the 15th
of December and the price is not likely
to be changed then. Prunes are strong
and the primary currant market has ad-
vaneed a shilling recently, showing new
strength. A recent letter from Spain in
rezard to Valenecia raisins says growers
sell hut small quantities thinking they
will obtain higher prieces later on. The
trade has fallen off somewhat but it is
eenerally admitted that many markets
have not yet taken anything like their
usual supplies.  Some jobbers held off
not wishing to take a chance of heing
caught by the high opehing prices.

A

. 0154016
L0168 017

s o0 snovsens 009 011 Oitrom .......... 015 017
Orange............ 010 012§
Ples—
Elemes, per Ib B Y so..ten
11 inches .008 010 B OINSE 5 0
- S AR e 0 084 0 10} Umbrella boxes..0 12 0 14

. Sl RO 009012

BRI = s St nind sbachanes nonssns oassonnas sunans s 010 012
R i ¢
extra 4 6
Valencias selected...... 008 009
Beeded, 1 1b packets, fanocy 0 08} 0 09
E 18 oz. packets, choice 0074008
<1 12 03, - . 007 007k
Dates - B s 75 nins Jhnan 04
Hallowees — Package dates,
Full boxes...... 0 05} 0 05} per 11b. ... 0 064 0 067
Half boxes ..... 006 008f  Fardschoicest.. 0 09 0 10}

Spices.—This market is easily holding
its own. Mace is dearer and is likely to

36

remain so. Ginger is up, white pepper
is firmer, cream of tartar is decidedly
strong, cloves are quoted at an advance
and with but few exeeptions there is a
strong feeling in this market,

5 = S
=3 g8 s£; =9
2. 38 & 1878
g a2 a S
Allspioe.............. 014 015 017 075 080
Cinnameon.... . .. 034 035 021 09 09
Cayenne pepper. 0 024 02 0% 09
ROV oo 0e sovreonns 024 02 027 0% 0%
025 03 028 0% o
025
022 o0 02 08 0%
75 27
oo 030 199 200
018 016 017* 075 0%
024 0325 0 26 100 110
023 02¢ 0% 08 0%
015 016 g}g 075 076
Mustard seed, per 1b. in bulk

Coffee.—Prices have been elimbing of
late and the firmness in the market is
unweakened. True, there has heen a
slight falling off to the extent of a few
points, but following the streneth that
has been manifested up to the present
this is not expected to have any effeet
in stopping the upward movement. Tt
will be noted that prices show a big ad-
vanee on those that were quoted a few
months ago and it is fully believed that
under present conditions the npward
movement is likely to eontinue,

Rio, roasted. .. .. 018 020

Green Rio...... 015 016 Jarva,

Santos, rossted. .... 022 Mexican........ ....
Mancaibo, ' .... 020 Gautemole. R
Bogotas ....... 022 035 Jamaios........ ....

Nuts.—There is no apparent weakness
in the nut market. The demand for the
holidays is still keeping up but stocks
are about all out amoneg the retailers.
A decline in prices with the passing of
the holiday season is not looked for by
the trade, at least from present appear-
ances.

Almonds, Formigetta............ ........00 o0u 015 0}2‘,
- O RA AR S sonsDoarsns cok soawsie Aish 0
“  shell 2 0
Walnuts, Gren 0154 0 16
2 Bord . 014
" e
“ 3 039 040
Filberts. ...... . gineLs
s it
. L . SR

Rice and Tapioca.—The market is a
little firmer in rice. Demand is abont
normal. There is nothing partienlarly
eventful in this market.

Per Ib.
WB .................................. 003} 0 03}
B. from mills
Montreal i :3‘
Pataa....... 0
Japan.. anm
avs .. 008 007
o i $l
CAPIOCS, ... e eeesisnns .. 0.05) 008
m&pi;?ﬁumwl .......................... oos‘oaa

Evaporated Apples.—The market is a
little firmer. It is stated that stocks are
pretty nearly all in the hands of jobbers
anq retailers now. There is a slight in-
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crease in prices and some state that even
cleven cents is beine obtained.
Evaporatol BBIR. .. uviiiisisoisssnesse cisans 010 010}

Beans.—Prices are unchanged but the
situation is a c.hade stronger.

muu S ;a ”g
QUEBEC MARKETS
POINTERS.—

Refined Sugar.—Decline of 10c.

Canned Salmon.—Increase 23¢ from

1st Dee.

Canned Strawberries.—Inerease.

Montreal, Dee. 1.—The coffee markets
still command eclose attention. The ad-
vance has been no more radical than was
anticipated, and many believe that the
top has not been reached yet. and, there-
fore, many smaller dealers will be forced
from business.

With the demand for sugar limited
last week, and the S. and European
markets so unsettled, the decrease in re-
fined sugar was no more than was ex-
’H'(‘]i'(]_

From the 1st December there will be
a rise of 2le per dozen in all canned
voods. The demand for these lines is
<o unusually strong that jobbers do not
expect this inerease to have much effect
on the present satisfactory conditions,

Snear.—A weaker feeline developed in
the loeal market for refined suzar this
weck, and prices for all grades declined
10¢ per 100 Ibs. The demand of late
has been limited, and this, combined with
the unsettled nature of the U. S. and
Furopean markets, were probably the
reasons for the reduction.

vyer ....
th luﬂ)p. boxes, 100 lE. v
" % Ibs..
in cartons, each..
Drntn‘dl]nmondl bbh ......
50 1

above bag prioes.

Syrups and Molasses—There is still a
strong demand for syrups with prices
stationary. Molasses’ demand is slack-
ening acain, but will probably inecrease
with the opening of the Xmas trade.
'IIPQ Btrtg..dou mole'-. g:::hi:uul ..........

cscocoo
Rgeneny

Dried Fruits.—Advices received re-
cently from San Franeisco and other
packing points in California reflected a
strong feeling in the market for prunes.
At this period of the year, sellers gradu-

THE CANADIAN GROCER

ally make concessions to secure orders,
but this vear orders are hunting them,
and it looks as if there will be a rise
in prices hefore the spring sets in.

California seeded raising remain dull,
and the market has an easy tone.

Currants are in fair demand, and the
tone of the market is firm.

Dates are strongly inquired after, and
spot stoeks are clearing up. The ecargo
of the ‘““Bantu’’ is going off with a
hang, and quite a little business is beine
done.

Ourrlnu. fine ﬂllu.ru. per 1b., not c}:iu;ed ......... [ ]
s |
” Patras, perlb............... ...008 008
22 Vostizzas, per 1b, 009
L TR s e e BRI S BT 0 05
Figs, 4 crown. .. .... 009 Figs, 6crown. .. 011 012
* Serown. .. 010 011 " Yecrown... 013 014
Prunes—
DA .. o oo onissniesinsn By asessannber oot 012
40-50. v

Raiains
Che oice nedod raisins...... e svani BES
fancy seeded, 1-1b. E
= loose muncat,ela 3<:rown .0 0
a5 4-crown, per | RS 004
Malaga table raisins, clusters, per box .. 240 5 50
anencll fine off stalk, per AR SR R 0074
select, per ,eensss 0 08
» 4-crown layers, perlb.. 0 08}

Tea—The end of November marks
the elose of the fall season, and is re-
carded as one of the dullest of the
vear: vet business is a trifle better than
usual.

Cexlon greens are about exhausted.
and it i1s not likely that there will be
any more shipments until the New Year,
as prices on the other side are so hich.

The market for Japans remains un-
changed.  Although a steady demand is
reported, there is a tendeney to more or
less negleet tea, and pay more attention
to Xmas goods.

Choiocest 0 0 50
Choice........ - 037
Japans—Fine .. ... .03 035
.02 038
.081 09
Common ....... .019 o021
Ceylon— Broken Onnee Pel ..021 040
Pekoes ........ = g 0 g
Pekoe SBouchongs. o 0 0
India—Pekoe Souchongs .. ..019 o002
Ceylon greens— Youn. Kmm o L s
....... ..020 092
(lunpowden vo. B39 022
China greens— Pingsuey gunpowder, low Tndc. 0 % 01
5 = eaf.. 0 0
i i pinhead.. 030 050

Coffee—Coffee prices are unchanged
this week. In spite of the recent heavy
advances many spot men are telling their
customers that they expeet still higher
prices in the near future. Brazil is as
stiff as ever, and no coneessions on any
erades or charaeter of coffee are likely
to be made. The growing erop is short,
and as the crops in Brazil and at Europ-
ean points are held in strone hands, deal-
ers can afford to wait for higher prices.

Moohs......... 022 03 Bantos......... 018 021
Rio, No. 7..... 015 018 Maraoaibo..... 020 025
Mexican ...... 02 03

Spices.—The market presents po par-
tienlar feature. At this time of the
vear grocers are preparing for Christmas
trade, and stocking up other lines.

Pepper is quieter, with only hand-to-
mouth buying.

&u:ploc ......... 013 038
nnamon, whole0 16 0 18

ground .
Cream of tartar. 0 25 0 52

Nuts.—There is a good demand for
practically all grades for holiday re-
quirements.  Stocks are now coming for-
ward, and it is not likely that there will
he a searecity of supplies. The tone of
the market is firm, and holders are not
inclined to shade prices.

In lhell—

01301
deem. Bicily, oll :{a
'hm.omumomn. per 1b 016 018
Walnuts, Grenobles, 015 016

1b o -
A‘i’“ ...................... i
mr)nd.l, ulected perlb 3% 037
mvvn s 2,035
S B e
, standar rib..
Ouhewlw ............... ﬂ ol
Pugub—
Virginla, No 1.2 .. 0.0

Walnuts—
Bordeanx hnlvu
Brokens

eo esco
28 S8&S

Rice and I‘apnm —There is a firm
feeling in both these markets, bouth loeal
and ont-of-town orders being 2ood. and
distributed. over all crades.

30

300

300

310

32

29

1 2 %

. ;g e 2%
o T
Tapioes, medium pearl ongi en
Evaporated Apples. — Even at the

hizh price the demand for evaporated
apples is strong. Loeal dealers expeect
a rise of two or three eents soon, as
supplies are not over plentiful.

Evaporated apples, prime. . 012 012}

Beans and Peas.—The market remains
strong, but supplies are hard to get.
Many shippers are behind in their de-
liveries.

eas, boiling,

MANITOBA MARKETS
POINTERS.—

Valencia Raisins

Peel.—Stocks out.

Beans—Reduced.

Coffee—Advaneed.

Winnipeg, Dec. 1.—The demand every-
where continues excellent for the eom-
plete range of grocery lines, in fact there
is an enormous rush for a great many
more lines than are reported here. A few
weeks ago there was some fear enter-
tained among the local jobbers and
wholesalers that the retailers were not
going to come up to the mark in their
holiday ordering. Notwithstanding this
fact, however, wholesalers stocked heav-
ily in a general line, and were prepared
for whatever trade might come. It was
for this reason perhaps why they were
anxious that their large stoecks should
move off. At the present time, however,
there is no anxiety among the local job-
bers that the demand will not be large,
but there is anxiety that they will not
have enough of eertain goods to satisfy
the demand.

The dried fruits that are rather short
on the market are particularly, prunes,
peel, shelled walnuts and apricots. It
may be that the retail trade generally is

Lower.
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well stocked with these lines, but it will
be almost impossible to fill large orders
from this ecity during the next few
weeks.

There are some weaknesses and re-
ductions noted this week, due to the
large erops in the lines so affected.

Sugar—Still another decline in sugar
is recorded. This was announced on
Saturday morning, and was in keeping
with the general tone of the raw market.
535

2%

PRBRN N~ .-
RRBLRGRERE

=

Foreign Dried Fruits—Valencia rais-
ins are a little lower. This weakness is
what was expected several weeks ago,
before the goods eame on the market.
It was believed at the time by local buy-
ers that the price was inflated, and
strietly accurate information regarding
the erop was not furnished. Consequent-
ly the buyers held off, and the prices
had to weaken somewhat. Prunes are
scarce on the market, and prices are on
the firm side. The output has been large,
and the demand econtinues. Currants
are also higher, as natural at this time
of the year. Apricots are firm. The
nrdonng for peel is extremely heavy, the
price is high, and stocks are low here.
Smyrna Sul raisins, unel ‘p-nb ........ 013

“ “ .

'ln-! ml"n.!-lg ; M“ .....

per package.
Rah_i.nn. : orown mml::r Ib...

Prunes—
251b.bx,90-100,1b .
WU S0.90

Prunes, 50680 ** 0 097
- % Prunee, 40-50, 1b .... 0 10§
. 70-80 Silver prunes,ac.
60-70 ** .,

waulllty L0011 014

Currants unuleuud. loose pack, per
o ﬂ ltn.d. Hl.htru. per Ib

Pears, perlb.... ..., 0 13| hoctmnu. lb 012
Peaches, stand- Dates, per 1b,,
ard,perlb.... ... 009 Hallows, bulk 0 06§
Pucnu. choleo eive BN Dates, packages
priocota, stan in case. e 007}
ard, perlb 016 Peel, Ib., lemon .... 0190
Apriocots, choice " orange .... 010}
BT o5 0000 osvé 0 164 *  “eltran .... 013}
Plumas, pitted,lh .... 013

Syrup and Molasses—The market con.
tinues weak, and loeal buyers do not look
for any advanee soon, reports
came in that an advanee was to be made,
but were unfounded. At the |»u-.~vnt
condition of the syrup market if ad-
vances are made, it will be due to the
manipulation of the market, as the eane
crop is heavy, and there are lots of zoods
to supply the world market and leave
the quotation at the figures quoted be-
low for Western Canada.

The molasses market was never better,
and jobbers only wish that the demand
would continue for a longer period of the
vear.

Some

Syrups—
24 21b. tins, per case. ..
12 5-1b. tins, per case.

THE CANADIAN GROCER

Nuts.—It is believed that there will
be lots of nuts on the Western market
to amply supply the holiday trade. It
was feared that there would not be
enough walnuts, and at the time of writ-
ing the quantity is searce, but more are
expected within ten days. The quotation
on walnuts is held firm.

Almonds, shelled0 33 0 35 Walnuts, shelled0 38 0 40
Filberts...... osss 018}

Evaporated Apples.—There are lots of
evaporated stuffs on the market, and
the demand is fair. When the fresh
apples are off, the demand will be bet-
ter, and it is expected that about next
February mueh stock now on hand will
be well distributed.

25-1b. box, per Ib A A Sy TR £ Ola
50-1b. box, per Ib B!

Tapioca and Sago.—The demand is ex-
cellent, and there is little difficulty in
cetting supplies. The prices are grad-
nally getting higher, and will eontinue
to do so until growers find it profitable
to replant again, when a larger produc-
tion will be made.

PO DRI, DOPID. . cccovrie casscnessinssn ssue 006 ®08)
BRI I cos 0its Svisvansuvosn sosusansss cave 0054 0 05;

Beans. There is a large stock of
beans, both in erop centres and in the
West., The demand has not been up to
the mark but it is expected to improve
after the New Year. As result of the
present condition, prices have gone down
5 eents. Jobbers claim that the ecom-
modity is popular with the dealers, and
anticipate a better showing within six
weeks. For this reason it is expeected
that the prices will not go lower.

B AR DI DI .o oo vcicocsivisemnivie wswe 210
Hand plok.dv.p'r DI o5 0500 d0 Sh o s Aa NN 400 22
Coffee.—Coffee is going up, as the erop

is scarce. Sharp advances have been
made within the past few weeks, and an
advance has been made of one-cent
above that of last week. Standard Rio

ix selling at 14 cents, and choice at 141.

CANNED GOODS

MONTREAL.—The canned goods mar-.
ket is extremely strongz. Tomatpes are
searce, while there are no peas, beans,
raspberries or strawberries in
manufaeturers’ hands.

Clover Leaf salmon advanced 23¢ per
doz. from Deeember 1st.

Strawberries show an inerease of 12i¢
per (lnz

corn,

.,
!
-

Peas, o.rb ve

Peas, sweet wrinkled, dozen

Peas, oxtra sifted, dozen

Pumpkins—3 1b., 95¢. ; nllon, $3.00.
d-m

8888 Sumy

m-a
=

L e

88BLIY

e Mm.f" ’d- 'g')"l.l..'.. ............. ve
over and Horseshoe b -
1-1b. talls, per dozen e ulmon
41b. flats per dozen
1-1b. fiats, per dozen.

Other salmon—

35
=22
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41b. flats, donn .40; 14
(o g ey .l‘l 11b. talls, dozen, $4.35.

Paragon ox tongue, 2
Paragon ox tongue,
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-
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Suced smoked beef js
8liced smoked beef, 1s

o -

TORONTO.—An advance of 2% cents
on canned goods occurred automatiecally

this week on all eanned fruits, vegetables
and some canned salmon. Thursday,
Dee. Ist, was the day announced early in
the season by the canners for the ad-
vance, as has previously been pointed
out several times by The Grocer. How-
ever, the wholesalers, who now hold
practically all if not all of the canned
zoods in the country, are bound by no
list of prices, although, of course, they
are not supposed to sell below the mini-
mum figures. There may be some line
in whieh there was an abundant supply
in which there is a general price but
this kind is few.

The canners state that they are sold
out of beans, ecarrots, corn, corn on the
cob, peas, gallon pumpkins, spinach, to-
matoes and apples, blueberries, cherries,
currants, gooseberries, raspberries, rhu-
barb, and strawberries. Outside of these
‘few’ lines, the canners may have some
supplies but this is doubtful. As before
stated, the stoeks of the goods just enum-
erated are now in the hands of jobbers
and retailers and there are those honses
who are looking forward to favorable
prices hetween now and the next straw-
berry season and in faet even after that.
The possession of stocks of these can-
ned goods has made the possessors as
independent as little czars and they
manifest this independence by quotine
prices with the air of “‘well if yon
don’t like the price you need not buy."’
This may be overdrawing it to a cer-
tain extent but the jobbers themselves
admit that they are not at all anxiouns
to sell some lines. One order came from
Winnipeg this week for 5,000 cases of
tomatoes but after covering the trade
800 cases were all that could be secured.
The Independeénts are also short and the
general impression is that canned goods
are searce throughout the country. Gal-
lon apples, for instance, are quoted at
several prices. Some say they are wet-
ting $3.25, others $3.50 while some say
they have not raised their price.

New prices for potted poultry and
soups are out and some information in
regard to the extent of the pack. The
latter shows that only sixty per eeni.
of the chicken orders will be able to be
filled by one factory, only 15 per cent.
of turkey and 10 per cent. ducks. But
60 per cent. of potted soup will be de-
livered. The shortness of the pack is
explained in that the eanners conld not
zet the stocks they had expected. The
fowl were gone when they went for
them, someone else having been around

beforehand.
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A SNAP IN OLIVES—

Here’s a chance to get in right at prices away below the market.

MANZAIC\{%&;Q;—$LOO Tau QUEENS—$1,20 Jar

Large, 110/120

PO -$1.50 Jer THET S 50 0

Extra Large, 80,90

ALL PUT UP IN WINE GALLON STONE CROCKS.

NEW NUTS FOR CHRISTMAS
ALMONDS WALNUTS BRAZILS

FILBERTS | PEANUTS
Japans Virginia

Sicily Turkish
ORDER NOW FOR QUICK;SHIPMENT.

EBY-BLAIN, LIMITED

Wholesale Grocers, TORONTO

“ Tyrn Your Spare
Time Into Money.”

. When you read this paper do you
ever think of the opportunity open to
you if you have spare time to look up
new subscribers.

We publish other trade papers and
require representatives to push circula-
tion.

CARTER’S

STANDARD

British Wines

If you show business-getting quali-
ties, we can always offer you promo-
tion. Consider the opportunity of fur-
ther extending your business education,
and adding to your income at the same
time ; because, to be successful in can-
vassing for trade papers, you must
study and understand them ; to study
and understand them is to absorb prac-
tical information, and to increase your
earning power, by getting a grasp of
ev day actual business happenings
as they occur and are disposed of.

This work, while affording valu-
able experience in modern business me-
thods, will substantially increase your
income, as our commissions are liberal.

Liqueur Green Ginger
and Other Flavors

Big Wheel Custard Powder,
Jelly Crystals, Lemonade

Powder, etc., etc.

H. W. Carter & Co.,

LIMITED

When applying give references and state your qualifica-
tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA BRISTOL, : : ENGLAND

THE OLD REFINERY
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THE CANADIAN GROCER
DIRECTORY OFr

BroKers, Etc.

BRITISH COLUMBIA

Manufacturers, Manufacturers’ Agents,

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feathor-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.

VICTORIA, B.C.

VICTORIA
FRUIT GROWERS' ASSOCIATION

The largest kers and shippers of first-
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA
Branch st 140 Water Street, Vancouver.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & CO.

912-813 Dominion Trust Bidg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference— Bank of Montreal.
Write us for information about B.C. trade.
Oable Address—' Robin,” Vancouver
¢ Codes—A O, 6th Edition ; Revised Economy; Modern
Economy ; Utllity and Dowling's.

NE of the most successful
retailers of late years
says: ‘“When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-
cessful firms, are represented
in such a way as to reflect
theirimportance in the trade.”

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hanufacturers’ Agents and

Wholesale Commission Merchants

—

The Condensed Ads. in this
Paper will bring good results

Codes—A B O 5th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.
Elfh-\
References

Co
Bolicited

The

Condensed Ads.

on page 64

will interest you

s -

S

S — e Wt

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bomnded Warehouses

VANCOUVER - VICTORIA

McLEOD & CLARKSON |

Manufasturers’ Agents and Wholessle Commission |
Agents

|
144 WATER ST., VANCOUVER, B.C. '

Can give strict attention to a few lirst-class Gre- :
wery Agencies. Highest References.

Are you interested In any of the
lines that are advertised ?

A Poest Card will bring yeu priee
list and full Information.

Don’t forget %o men¥en this
paper.

7(;“.\50-(?-~¢.17A|. : CoLnRANE
Groce rs | TERRITORY = Our customers
of Northern Ontario! WE REACH e s o dOIng -y
e : GOnGAnDA [ Totcutine COBALT, Wh t 9
reig ates eat up your A
legitimate profits. N « L yno M_L
' ol Ay : = ?‘
"....‘:. 4§
AVOid this ,__', ".umuu i "
Uanit har SRS =t =| The Young Company
S y UDBURY \’ P LIMITED
Expense | ... " ""‘“ North Bay and Sudbury

40
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31.7° Increase

More People Are Drinking High-Grade Tea

The sales of the 40c. grade of Red
Rose Tea in Ontario for the first ten
months of this year increased 31.77.
This percentage on an already very
large business means an enormous in-
crease. Have YOUR sales of 40c. tea
increased at the same rate? They will
if you push Red Rose Tea.

This great advance in the sales of the
40c. grade is positive proof that Red
Rose Tea appeals to people who are
particular about their tea. Just try
recommending Red Rose Tea. Itis
sure to increase your sales.

T. H. Estabrooks

ROSE

“Is good tea”

TORONTO

ST. JOHN

WINNIPEG

In any of the
vod ?

nenton this

omers
SO,

you?

Gompany

Display Your Fruit

and Vegetables more effectively by using the

Sudbury

Ideal Fruit and Vegetable Rack

Made of light steel bars with two side plates that are nailed
to the sides of the original boxes.

Especially useful for displaying oranges during holiday

season. Enables you to display at once several boxes
neatly and conveniently.

SAVES SPACE

because boxes can be stacked on top of each other, as shown
in the cut, instead of congesting your floor space.

Makes your fruit stock look bigger and more attractive.
Saves waste and loss and helps to increase your sales. Will
last as long as you are in business.

Price 50c Each. - Cash with Order.

F.O.B. Toronto.

EUREKA NOVELTY CO,

88 Colborne St., TORONTO, ON1. Sole Distributors for Canada

41
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VEGETABLES Per dos
B Group A
Asparagus tips, 2's. talls 265

Be.m, holden Wax, ;l

o

o=

£4: 8

=
&8

Refugee or \;lenune Green) 2's.
R.mxoe Ild‘eu 7 - o

Beeu sliced, blood red. 2’:..,
whole, blood red, 9's .
*  sliced, blood red, 3's
whole, blood red, 3's.
whole, Rosebud, ;‘s .

- O

-

Peas, Standard, size 4, s
*  Early June, niu 3,7

RLENSIIVTALRSSL LS

Pummln W ssvion
gal

!puuch luhle 2n

EEREEES
R82ES

nl
Tomg.t oes, g . :

-

S3

-—

o et ) et e e i e B e e D B et B
=322
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> gals
Tumips, 3. .

-
—
=)

Applel. lundud 3 ]l
Bluebnrrie‘, !llndll’d 2s .

Chcmu. black, not pitted, heavy syrup, ¥'s
black pitted, heavy syrup, 2's. .
red, not pitted, heavy syrup, 7s.
red pitted, heavy syrup, 2's .....
white, not pitted, heary lyrup 2:
white pitted, heavy lyrup s,

o red pitted, gal. oo
Gooseberries, 2's, heavy syrup....
Lawtonberries, ¥'s, heavy syrup
Peaches, 2's, white, heavy syrup.....

v 2's, yellow, heavy syrup >
Raspberries, black, hnvy"rrup 2s

SgSI8sNNRs

o
JANRRRERELEE

black standa:

red, heary |yrup 1!

red, standard gal.

red, solid pu:k nl
Rhuhcrb preserved, 2 s ..

kD ek D e kB b ot B D D Bt )t Bk O et 0 Bt

BLRETBREBER

“  standard, gal
Strawberries, heary syrup, ¥'s.

Clover Leaf and Horseshoe brands salmon :

11b. talle, dozen 2 "6 2 07 (‘obo-.nordo:.,u.
b , dozen 1 30 1 32 Red Spring,doz ..

. dozen 2 2,122

0&« salmon prices I"m‘m“h‘l'-
Hnmpb‘ch.dm 120 135
Pinks 19015
Northern River Sockeye

Chicken.....
e DO
Ducks...... ¢

Soup, s
Soup, 1's

BRITISH COLUMBIA MARKETS.

Vancouver, Dee. 1.—Potatoes are
steadily climbing to the high figures.
Locals are quoted at $32 a ton, but it is
likely that another week or so will see
a higher price. With the potato crop
a partial failure in Canada, it will not
be so easy to get supplies from eastern
Canada, so it is expected that before
spring the price will be very high. Ash-
crofts are $40, and Chilliwacks, $32.
Asherofts are not made a feature, as
they keep the best, and an effort is be-
ing made to sell off the loecals. After
they are gone the white potatoes are
still in good shape and command the
best prices.

NOVA BCOTIA MARKETS.

Halifax, N.S., Dec. 1.—The chief fea-
ture of interest in the local market this
week is another advance in the price of
potatoes. Large shipments from Prince
Edward Island continue to arrive, but
the demand is great. The potatoes on
the Island are selling at 35 to 38 cents,
the crop is short. Up to to-day pota-
toes have been selling here at fifty-five
cents per bushel, but now they are
quoted at sixty cents, and it is predict-
ed that they will go still higher. One
Halifax dealer alone has bought up ten
thousand bushels and representatives of

THE CANADIAN GROCER

Montreal firms are buying up up pota-
toes on the Island. One Montreal firm
is said to have secured 30,000 bushels
in Aroostook County, Maine. A steamer
has been chartered and thesc potatoes
ﬁre intended for the Newfoundland mar-
et.

Hams are firm at 21 cents, bacon,
rolled 16 cents, and bacon sides at 21
cents. Sugar went down again this
week 10 cents.

The flour markets are active. Prices
are considered low, and the dealers re-
port large sales. One Halifax dealer is
reported to have turned over five thou-
sand barrels during the past three
months. The stocks on hand are fairly
heavy.

Lemons which sold last week at $4

53 Highest Awards In Europs and America

WALTER BAKER & C0.'S

2 CHOCOLATE

Our Cocoa and Chocolate
preparations are AB-

SOLUTELY PUuRrRe—free

from coloring matter.

chemical solvents, or

J adulterants of any kind,

and are therefore in full

conformity to the require-

ments of all Pure Food Laws.

Walter Baker & Co., Lid.

Established 1780

DORCHESTER, MASS.

per erate of 420 count, are now quot-
ed at $6. Jamaica oranges repacked
are selli at $4.50 per barrel. The

quality of the fruit on the market is
only fair.

NEW BRUNSWICK MARKET.

St. John, Dee. 1,—Ontario flour ad-
vanced 20 cents per barrel last week and
is now quoted at $5.45 to $5.70. Mani-
toba is unchanged. Oats advanced 4
cents per bushel. Potatoes have also
advanced, the price now being $1.90 to
$2 per barrel.

All grades of refined sugar declined 10
cents per hundred pounds on Monday

(Nov. 28.) Standard grapulated is
now $4.75 to $4.85.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries.
write for rates to

I. C. STEWART, Halifax

Better

A
Grocery

Clerk

should know the qual-
ity of every article he
sells; and thus satisfy
the consumer as well
That
is successful selling.

as proprietor.

Notrouble to know the
quality of Fels-Naptha
soap. Just use it right.
Selling the best soap
like Fels-Naptha
means a step forward
for the clerk and em-
ployer.
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THE CANADIAN GROCER

Manufacturers of Grocery Lines in East-
ern Canada, United States and Europe

Are your goods being pushed aggressively in Western Canada?
If not, you are neglecting an unusually good opportunity to establish a permanent de-

mand for your product among a people celebrated for liberality of expenditure in plain
and fancy food products.

And, remember, these people are increasing in numbers with amazing rapidity.
We have unrivalled facilities for introducing and building up a permanent demand
throughout Western Canada for deserving grocery lines.

We maintain large warehouses in Winnipeg, Calgary, Edmonton, Regina, Saskatoon,
the five really important wholesale distributing centres of Western Canada.
velers cover practically the entire wholesale trade of the West.

If you are interested, write us for full particulars of our service.

NICHOLSON & BAIN

Wholesale Commission Merchants.
WINNIPEG REGINA SASKATOON

Our tra-

Head Offices: Winnipeg, Man.
EDMONTON and CALGARY

The Line of Sustained Profit! Note the Trade Mark!

NO ARGUMENT

in recommending a line of foodstuffs to your par-
ticular customer will carry the same weight as PURITY,
and in this respect

“E.D.S.” Jams, Jellies and Catsup

stand alone! They are, in fact, absolutely PURE—much above the standard
the Government requires of so-called genuine jams, and they contain no dye,
preservative or other admixture, and carry no excess of water. The same can
not be said of some leading makes that are largely advertised.

Isn’t this the line you've been looking for?
Feature “ E.D.S.” Brand It's the brand of genuine profit and satisfaction.

Made only by

E. D. Smith

at his own fruit farms
WINONA, ONT.

Agents:

Agents:

N. A HILL,
TORONTO

W. H. DUNN,
MONTREAL

MASON &
HICKEY,
MONTREAL

R B. COLWELL, HALIFAX.
N.S.

J.{GIBBS, HAMILTON
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You will like it!

We are proud of it!!

Gunns
Mince Meat

The Finest that can be Produced.

Fortunately we anticipated the Dried Fruit
market sufficient to cover our requirements
and to give our friends the benefit of GUNNS
QUALITY Mince Meat at exceptionally mod-
erate prices.

Gunns Limited

Pork and Beet Packers
West Toronto
“The House of Quality”

W For Grocers and Clerks!

Have you told your customers—
That Jersey Cream is wholesome, fine-flavored, rich and
always uniform in quality —always reliable :

That, being sterilized, Jersey Cream is absolutely free
from the germ life common to raw milk, and is a
nourishing food for children:

That, being unsweetened, Jersey Cream is superior to
raw milk for all culinary purposes ?

Tell your customers these facts. We'll tell you other facts

shortly about Reindeer Condensed Milk, Reindeer Coffee and
Reindeer Cocoa.

MILICCOLIMITED s
FACTORIES |

il TRURO-Ns. i
HUNIINGDONRPQ Il

THE CANADIAN GROCER

HAMS

The ‘“‘lower price for meats”’
is nowhere so marked as in
the price for Hams, either
smoked, pickled or cooked.
They are the cheapest goods
on the market to-day. Write,
phone

or wire us for prices.

F.W. Fearman Co.

LIMITED

Hamilton

ARE YOU A BUYER OF
HAMS
BACON

LONG CLEAR
ROLLS

SHORT CUT

MESS PORK

LARD

Pork Sausage Bologna Sausage

or anything in the pork line? If so, ask
us for quotations. Goods as good as
the best and at lowest possible prices.

The WM. RYAN, Limited

Pasking Eouse 70 Front 8t. East, TORONTO J
——— =i
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THE CANADIAN GROCER

Another Decline

Compound and Pure Lards Are Down Again, in Addition to
Ham and Bacon—Dealers Are Now Looking for the Bottom
of the Slide, and Believe They Have Reached a Basis That
Should Hold For Some Time—New Laid Eggs Are Higher, and
Also Cheese—Fresh Creamery Butter, Like New Laid Eggs,
Is Scarce, and Is Quoted Higher.

There has been a certain amount of ac-
tivity in the markets during the past
week. Cheese shows a slight inecrease,
creamery butter is up also, eggs are de-
cidedly firm especially those that cannot
be got, and provisions have reached a
lower level.

The stand made by cheese is due to the
export enquiries and the trade already
transacted. Butter production has of
course fallen off considerably and fresh
creamery prints, the butter that is in
heaviest demand, are in supply. Storage
stocks are being used now that the coun-
try is not able to furnish the quantity
that is generally required.

Eges have no reason to show a weak-
ness and they are living up to the ex-
pectations as t othe scareity of new-laids
and the high prices for the same. The
price already reached is appreciable but
dealers expeet to see it go a little higher
before the season of limited supplies is
concluded.

Poultry is rather quiet just at present
with a steady trade passing. Honey is
running along doing a fair business but
nothing out of the ordinary.

The further decline in prices of pork
produets is somewhat of a surprise as it
was thought the tendeney in this diree-
tion had already been retarded in view
of so many declines in the past. Those
in the trade state that they are unable
to arrive at a conclusion as to when a
halt in the decline will be called, but
they seem to feel that a price has been
reached which should at least hold for
some time. The live hog market shows
no change with the exception of a slight
easing off in the Montieal market.

MONTREAL
Provisions—There is no change to note
in this market. All lines remain quiet,
the demand being chiefly ior small lots
to fill actual wants.
There is a slight decline in live hogs.

Pure Lard—

O BRI B I, . oss vonsns sosace snos sooe 014

hses, tins, each 10 Ibs., per Ib Oo }

" — “ “ 01
Pails, wood. 20 Ibe. net, per Ib. 0 185
]h& tin, 201bs. per 1b. . 014
'abe, 50 Ibe. net, perlb.. 01
Tieroes, 3751bs., perlb.... 015

Compound krd—

Boxes, 50 Ibs. m.&or B o i obna aivens sren 0 11%
Onuul. 10-1b. tins, 60 bs. to case, perlb..... ... 013

AL e S A R
P.‘t aood’.)mhmt.porllb‘; ........... o5 :}gl

b, 50 Ibs. met, perlb...........cocvvvnun uus 0 134§
T ST I8, DOID. . coooverrcorcnnrine cuee 01344

Pork—
lnvyOnknm-honon‘m-. bbl. 3545 pieces .... g %

832883

e
e

cococococao

N 3

PNPLPISI>

-
o~oo

Butter—The butter market is a little
firmer. As the cheese factories have all
closed down, some farmers in the East-
ern Townships are making some separa-
tor butter and receiving 24e. for it.
Some good eclass roll butter is also being
received from Ontario.

New milk creamery... 0254026
Dalry, tubs, Ib .02 028
dairy rolls. 023

Cheese—With the sailing of the last
ocean vessels from Montreal this week
the cheese export season is at an end.
The shipments for this year amounts to
1,892,235 hoxes as azainst 1,872,315 boxes
for last year.

There is an advance of 3c. on all grades
of new supply.

R S SN e S s b D U 0 13%
B DMOVND 0 13¢
- small, 20 ibs. . 013}

01d cheese, large...... .... SR kel A 016

Eggs.—The egg market is pretty much
the same as last week. There are prae-
tically no new laid eges coming in. the
few cases arriving fetching prices quot-
ed. Selected are in good demand. Tt is
expected that storage stocks will be
soon exhausted.

New lalds .. 080 060
Belects. . ..o 032
No. 1.... . 027

Poultry.—Supplies are coming in slow-
ly for this time of vear. as most of the
producers are holding back their best
stock for higher prices. There is a good
demand for fresh killed turkeys. Ducks
are scarce, but there is a good demand
for nice, plump chickens.

017 018 IVANE - o ntics 018 019
..015 016 Tarkeys .... ... 020 021

Honey.—There is still a fair demand
for honey, with foreces unchanged.
White clover comb honey
Buockwheas, extracted........ ......coovvvniinen ouu

Olover, strained. bulk, 30 1b. tins..
Buckwheat comb

TORONTO.

Provisions.—While the price of live
hogs has been holding around from $6.65
to $6.75, prices of products have con-
tinued slumping. Hams and bacon show
lower quotations; both pure and com-
pound lards are lower. The market is
bound to hit the hottom of the slide one
of these days, but of late it has been
acting consistently in the downwarg dir-
ection. Demand is fairly good, and is
likely {o remain in about that position
for the rest of the year.

45

"Pickled eggs

elear baocon, . PR TP R S N B 01s
Bmoked © 018
Pickled . g};t
o Ban pyg i S oin
hams, ’g . 015
Cooked hams ...... . 023
shoulder hams. . 012
Shoulder butts...... 015
B,‘ch.phln.ml 018
peameal.......... 0 19
Heavy mess 28 00
Bhort cut, per bbl..... 27 50
per Ib... 012‘
“  tubs e . 01X
” o e 014
“

pounds, per Ib...... 0113012

Live hogs, st country points............ccoeenee ... 676
Live hogs, local 700 710
.......... 900 925

Butter.—There is a seareity in fresh
creamery prints, and the price shows
an increase. Demand is general, but
creamery is most sought after. Prices
are likely to hold firm.y for weeks to
come,

Per Ib.

cocooco
B a0 N pa
SRR

LTI T_T-X-Y
sRsRRRS

No. 1 tubs or bozes. .
No. 2 tube or boxes. ..

o8

Cheese.—Higher prices and a generally
stronger feeling is noticeable in cheese.
Loecal dealers attribute the influence to
a reported shortage of supplies in Mon-
treal, stating that export demand has
made quite a hole in the stocks. De-
mand here is normal.

New cheese— New twins...... 012} 0 12%
PRO..c.csassios 0 12} 012} Btiltons: .. 5. loaas 014
Old cheese..... 014 015

Eggs.—Prices show a little increase
over a week ago. There has been noth-
ing to relieve the demand for new laid
eggs which are generally searce through-
out the country. Storage and pickled
eggs are even rather dear, but the de-
mand this month should show an in-
crease over last. Prices are likely to
hold or soar for some time vet and al-
though a high level has already been
reached it is thought that there is still
some distance to go.

b S R S S S

R N S I N
Fresh eggs, doz., storage

Poultry.—The market during the week
has been about normal. The quantity
of poultry coming in has been kept at
a good figzure and demand has been
good. Tt is expected that the supply
for Christmas will be abundant. but g
more accurate estimate of the situation
will be possible in a week or two.
Chickens, dress- Geere, dressed.. 0 10 0 11

ed 012 0

......... 013 Ceese, live...... 803 010
Chickens, live . 010 011 H ns, dressed.. 010 011
Ducks, dressed . 0 14 015 Hens, live...... .... 0 0
Ducks, live. .... 010 012 Turkeys, dressed 0 16 0 20

Honey.—There is no change in the
honev market. There are still those in
the trade who expect to find activity in
honey before long.

Clover honey, extracted, 80 1b. cams. ..... ...... 0104 011
= - 1 101b pails. .. .0113 019
o8 “ 1 8 1b. pails .. swend AR
o ‘* eemb, per desen..... .200 350

Buockwheat honey, Ib.... ........... c.ecvvenen oeee 0 07

Eggs.—Fresh eggs are 35 cents per
dozen and candled stock are 30 cents.
The market may be up when the holi-
dav rush begins.

Butter.—Eastern Townships ereamery
butter is jobbing here at 32 cents. This
is a reasonable figure when everything
1s considered, but it cannot last and at
least 35 cents must be quoted soon.
Dairy stocks of local and eastern pro-
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A Pretty Face
Does it sell goods?

“Chocolate
Bordo

You have probably read that ar-
ticle on “‘Shop Assistants who
Travel on Looks."

That is a very old fashioned
notion isn't it—getting a pretty
girl to stanl behind your counter
and belleving she will sell goods
becanse she is pretty. How s
she to *‘pull” trade?

She can attract customers al-
ready in the shop, perhaps, but it
is the getting in of the Customers
that is the real problem. Once
get a customer into your store,
and the face behind your counter
is not going to make a great deal
of diflerence one way or another
if you have the goods.

We can tell you how to get hold
of a sure means of attracting Cus-
tomers from the outside of your
store to the inside.

Let it be known that you handle
Our Chocolate *“*“BORDO’’ which is
beccmuing a greater attraction
every day and which is drawing
more people into stores to buy
**BORDO" than any other Cho-
colate ever placed on the market.
Then trade will come to you.

We wnant you to know more
about this specialty too: if not
already acquainted with it, it will
be a good thing for both you and
your Customers.

You will find it such a helpful
line to have in your confectionery
department.

It will pay vou to investigate,
and get “"Bordo”™ into stock be-
fore vour competitor gets hold of it.

Send us your enquiry for sam-
plés and particulars ; it is a plea-
sure for us to furnish same.

The Montreal Biscuit Co.

(The Originators)
MONTREAL

Attracts Trade

THE CANADIAN GROCER

duction are jobbing at 27 cents per
pound.

Cheese.—The market on cheese has
greatly improved recently and the out-
put is large in this province. The fol-
lowing quotations hold to-day :

Manitoba large, 1b ... 0 11§ Ontario twins, 1b. .. 0 14
0 twins, Ib... 0 12 - Iarge, 1b..... 013}

MERCHANTS ELECT OFFICERS.

Three Chatham Grocers on The List—
Transient Traders Discussed.

Chatham, Ont., Dec. 1.—The Chatham
Retail Merchants’ Association held its
annual meeting on Tuesday evening,
when the following officers were elected:

President.—T. Walter Poile.

First vice-president—Harry A. An-
drew.

Second vice-president—W. M. Grant.

Secretary—J. H. Kadwell.

Treasurer—H. G. Hodges.

Auditors—A. D. Westman and John
McCorvie.

Members of the grocery trade figure
largely in the list of officers, the first
vice-president, the secretary and Audi-
tor MeCorvie all being groeers. Secre-
tary Kadwell is an English grocer who
has been in business here, only a few
years.

A vote of thanks was passed to the
retiring president, A. D. Westman, for
his services during the past two years.
Dominion secretary, E. M. Trowern, of
the R. M. A. was unable to be present;
but an informal discussion was held on
transient traders and kindred subjects.
Though the association starts the new
year with a somewhat smaller member-
ship, on account of the increase in the
fee from $2 to $5, it still numbers in its
ranks many of the old enthusiasts.

Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not
only win you new gustomers,
but retam them.
Huntley & Palmers, Ltd.

Reading
Eng.

all-the-year-round
Success !
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S PUBLICITY

An inventory of every grocer’s stock shows
a certain percentage of ‘‘dead ones’’ —goods
that through lack of quality or publicity repre-
sent a profitless investment of part of his
working capital. Goods that are reliable and
extensively advertised are protit producers.

Magic is the most extensively advertised baking powder in Canada, and

insures a satisfactory profit at all times.

Think it over.

MAGIC BAKING POWDER

CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one
made in Canada that does NOT contain Alum.

E. W. Gillett Co. Ltd.

Winnipeg Toronto, Ont.

Biggest
Seller

NUMBER of causes have combined to make
Shredded Wheat the biggest seller among
cereal foods. Our magazine, newspaper and

street car advertising, our demonstrations and samp-
ling campaigns have made Shredded Wheat well
known and thesefore easy to sell. Thousands of
visitors to Niagara Falls have gone through our factory
and have seen Shredded Wheat being made under
sanitary conditions and have advertised it to their
friends. But, by none of these means could we have
built up such an enormous sale if Shredded Wheat
had not been so nourishing and satisfying. People
who eat it once always eat it, which means once you
start your customers they will always buy it. Start
as many as possible, because there's good profit for
you in every sale of

k_.y___/

Montreal

Are You Supplied?

Dealers everywhere will soon be

receiving many calls for

Clark’s Goncentrated Soups

(Chateau Brand)

We are starting to advertise these
excellent soups in newspapers and

street-cars. The retail price is

only

10 cents a tin as against 12 1-2 cents
for other brands, and the dealer

makes a good profit.

Jobbers not supplied should

write at once.

Wm. Clark - Montreal -L

Manufactur.

1
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Stick Licorice

AND

Pepsin Chewing Gum

(NOTE THE BRAND)

Soft Mints, 5c. boxes M. &R. Wafers, 5¢. bags
Acme Pellets, 5-Ib. tins Lozenges

and a full range of

LICORICE SPECIALTIES

THE CANADIAN GROCER

Do You Realize

what it means to handle biscuits in per-
fect condition? Why, it is the very crux
of a successful biscuit trade!

Carr s Blscults

are sent out in
air-tight tins,
are well packed
and invariably
reach the re-
tailer in first-
class condi-
tion, crisp an d
fresh. Prompt
delivery is

: 1 HNCER CREAM guaranteed.

1 y Send yourorder
to our nearest

for Grocers, Confectioners
and Druggists.

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott @& Co.
Halifax, N.S.

SELLING AQENTS:

J. A, Tmr R 8. Mcindoe Jos. E. Huxiey Arthur Nelsen
Toronto Winnipeg Vancouver

Arthurn Loucks R. Q. Bedll
Ottawa n%-l-n

l'\ agent

|

e o
e

CARLISLE

CARR & C ¢« ENGLAND

AGENTS—=Wm. H. Dunn, Mostreal and Toronto; Hamblin &
Brerton, Winnipeg and Vancouver,B. C; L. T. Mewburne & Co.
Ltd., Calgary; T.A. MacNab & Co., St. John's, Newfoundland.

77 .':_c,\;
AT 7,
&, ‘o

‘\\_Pv'{a \
K P Qs

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

Letters Patent

-

G. NELSON, DALE & CO,, Ltd.

EMSCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents:

The Smith Brokerage Co,. Ltd., St. John, N.B.

Watt, Scott & Goodacre, P.O. Box 1204, Montreal.

J. L. Watt & Scott, 27 Wellington Street East, Toronto.
W. E. Ashley, Winnipeg

Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B,C.

s
e w=
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Rolled Oats Have Advanced 15c a Bag

Went up Ten Cents on Monday and Soared Another Five on
Wednesday, Making a Total of 15 Cents a Bag—Should Hold
At That Figure—Millers are Busy Meeting Cereal Demand—
Flour is Normal, With Wheat Market Weak.

In last week’s issue it was stated
that cereal millers were looking forward
to higher prices for rolled oats. On
Monday an inecrease of ten cents a sack
was announced, and again on Wednes-
day another increase of five eents was
made known. This was a total advance
of 15 ceents a bag on the Toronto mar-
ket. Thus the ground lost some weeks
ago was recovered to a certain extent.

The week has been rather uneventful,
and from a news standpoint is saved
by the movement in rolled oats. Mills
have been busy, the demand has been
zood, but the situation was not entirely
satisfactory to the millers. The decline
referred te, oceurring some weeks ago,
is said to have been due to a certain
amount of priee cutting. At any rate
millers stated previous to the advance
that if conditions then existing econ-
tinued, they would have to advance the
price. Since the first increase oats have
shown a slight weakness, but not likely
sufficient to affect the price of the cer-
eal.

Rolled wheat is in good demand, and
mills have been working overtime in
many instances. On the whole the bus-
iness in cereals is quite satisfactory.

Wheat weakened on Saturday when
news was received from Argentina that
the quantity for export would likely be
100,000,000 bushels instead of 82,000,
000, as previously reported. The United
States visible supply of wheat this week
was 42,485,000 bus. as against 43,320,
000 last week, and 29,417,000 bus. for
the same week a year ago. The Canad-
ian wheat supply this week was 12,048,-
000 bus.; last week 12,381,000 bus., and
the same week a year ago 10,000,000
bus. On the whole the flour market is
rather quiet at present.

The following is a review of the world
sitnation in wheat.

The eclosing of navigation means an
advance in the cost of moving grain to
the east. Some of the millers state
there is a possibility of an increase in
the price of flour, but they do not say
so with a positiveness that marked state-
ments previous to the advance in rolled
oats,

MONTREAL.
Flour.—The demand in the flour mar-
ket has been chiefly for small lots to
fill actual wants. Prices for all grades
are steady, and the volume of business
passing is just fair.
Sirai Tollers, b
'uﬂw l'.rll.ht. mnu bbl "

EN TN
285823:s

Rolled Oats—This market advanced
during the week 10 cents per sack.

Fine catmeal, bags...... . 23
Standard oat: 3
o 13
cornm .
&olMoua, bags, ¥1b.............. 2 ?((,J
...................... 465

TORONTO.

Flour.—The market here is quiet.
Some expect present prices to rule for
a time, others believe the close of navi-
gation will have the effect of strength-
ening the market, and probably bringing
up the price again., At present wheat is
inclined to be weak, and the world’s re-
view does not suggest firmness.

Mamtobs Wheat.
1st Patent, in car lots............
:ndl’mt,inwlou.

ers, in car lots.
Feed flour, in car lots

Cereals.—Mills are busy meeting the
present demand. Some are workine all
night, and extra time is a common thing.
The advance in rolled oats was not un-
expected, as millers had issued the warn-
ing almost two weeks ago, although
faintl\ at first.

MARKET BY LAWS VIOLATED.

. John, N.B.,, Nov. 30.—The investi-
atlon mto thc aﬁ"m\, of the country
market, which was ordered recently by
the city couneil, is still going on. Much
evidence has been secured showing some
loose methods and violations of the by-
laws by grocers and meat dealers of the
city. It is anticipated that after the
report of the committee is sent to the
council, some official heads will fall.
In the police court last week two of
the leading grocers and meat dealers
were fined ten dollars each for violat-

ing the game laws by having partridges
for sale.

A MANY LANGUAGED MAN.
The partnership existing between
Sgskm & Many, general merchants,
Welland, Ont., has by mutual consent

been dissolved and the business will °

hereafter be conducted by Mr. Many.
The latter when he went to Welland
could speak seven langnages but he con-
templates learning another in order to
more intelligently meet the needs of the
cosmopolitan population of that town.
This is surely a record.

S. N. Knetchel, grocer, Cobalt, Ont.,
has assigned.

Frank Beam, general merchant, Ridge-
way, Ont, died suddenly.
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CREAH s Sﬁdas |

8 TI MOONEY BISCUIT 3 CAND'( ct
S| STRATFORD. CANADA

There’s a constant demand
in every household for a
good soda biscuit.

Are you stocking

Mooney’s
“Perfection”
Cream Sodas

the kind that always reaches
your customer in a crisp and
fresh condition ?

It’s a line that never fails
to satisfy, and leaves a good
margin of profit.

They are pleasantly pala-
table and perfectly pure.

See to your stocks.
The

MOONEY BISCUIT
& CANDY CO., LTD.

Stratford and Winnipeg

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple.

Oneounceof Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexcelled.

Send for Free Sample

Frederick € Robson
& Co.

26 Froat St. E., Toromto

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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You can’t afford to delay writing us
about the new way of selling cereals

Every week’s delay means lost profits. Because this way is
the long looked-for happy medium between the wasteful, slow-
selling bulk method and the unprofitable advertised carton
nuisance.
[t’s the method that gives you bigger sales and better profits and your customers
more for their money.
The only way we can get in touch with each other is for you to write us. We
would not bother you with this proposition unless we knew it would appeal to
shrewd business men. An enquiry costs you nothing.
If note paper is not handy, simply tear out this ad, write your
name and address in the margin and mail it to us. Full par-
ticulars will reach you by return mail.

THE CHISHOLM MILLING COMPANY,

LIMITED

TORONTO, ONTARIO

AN IMPORTANT FACTOR

in the successful selling of your staple articles is the Breakfast Food you are featuring. And you
will find it will pay you to feature

TILLSON’S OATS

because their excellent quality and flavour never fail to
satisfy the appetite and please the palate.

TILLSON’S PAN-DRIED OATS are the greatest-known

nerve, muscle and bone builders, and should have a

place on the breakfast table of every one of your
customers.

Cereal
Milling
Co., Ltd.

Head Office:
Lumsden Bldg.,
TORONTO

Feature this splendid selling line. Our extensive con-

sumer advertising is creating an unprecedented demand
for TILLSON’'S OATS.

Put up in two Sizes
Premium Family Package Pan-Dried Package
Retailing at 25c. Retailing at 10c.




Christie, Brown & Co.,
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Plum
Pudding

HE day of the

Home-made Xmas Plum Pudding is
past.

§ Few, Housewives now attempt to make one,

because they realize that the facilities of the Modern

Bakery are far superior to that of the ordinary kitchen.
Q4 More than that, the baking of the Home-made Pudding
is generally deferred and the Festal Day finds it immature
g The Christie Plum Pudding maintains the high reputation.
of the Big Canadian Bakers for purity and quality.
¢ Every ingredient entering this pudding is guaranteed to
be of the highest quality.

¥ You’ll oblige' many of your
customers by stocking this
pudding and its rich, delicious - S
flavor will certainly please
them.

Put up in 1 and 2 Ib. tins

and in cloth.

Limited
)

Why Grocers
should stock

GHRISTIE'S

1 T I SR T s e R T
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Odds and Ends from Here and There

Big Pecan Crop for Texas—No Santos Coffee — California
Walnut Crop—Argentine Flour Making Inroads Into West
India Market—California Dried Peaches Lower in Price Than
Prunes for First Time in History.

The largest pecan crop on record for
Ellis County, Texas, will be gathered
this fall. The crop grows mostly on
wild trees and this vear the nuts are
larger than usual, and it is stated some
of the trees are so heavily loaded they
are beginning to break.

A New York grocer, resisting a rob-
ber, who had entered his home one
night, last weck, was struck dead by a
blow from a blackjack.

There is no such thing as Santos
coffee, strictly speaking, as Santos is
only the port through which the coffee
is exported.

It is estimated that southern Califor-
pia will produce about 9,000 tons of
walnuts this season. More conservative
estimates place the erop this year at
about 600 tons short of last year, when
the total shipments amounted to 9,300
tons.

Trading stamps have practically been
ousted from the District of Columbia,
U.S.A. The Retail Merchants’ Associa-
tion of Washington has been largely re-
sponsible.

The fact that the ladder to success
looks long and steep as you see it from
a distance need not worry you. You
climb it one step at a time, not all at
ome jump. —

Millers of the Argentine recently land-
ed what is claimed to be the first of
heavy shipments of flour at Jamaieca,
W.I. This indicates a new competitor
for the West Indian trade which has
been divided between (Canada and the
United States. An agent commenting
on the West Indian market says it is a
desirable one and that it ought to be
possible to enlarge it. The people pro-
bably would eat more bread if it were
decently made, and were they to be-
come flour eaters they would always be
flour buyers, because they never will be
wheat growers or millers.

Grocers of Indiana, Illinois and Ken-
tucky, at a meeting held at Evanswille,
organized g co-operative wholesale house
recently, to be known as the Merchants
Grocery Co. The compamy will have
$100,000 ecapital with $50,000 common
stock and it is the plan to have fifty
retail grocers in the three states, each
take $200 in stock. They will have no
traveling salesmen and will do a strict-
ly cash business. They are now ready
for business.

For the first time in the history of
the trade California dried peaches can

be secured at a lower figure than that
quoted for California prunes.

RETURNED SUGAR.
Shipment of 70,000 lbs. Sent to Eng-
land is Returned, and Finds no
Buyers, Even on This Side.

As touching on the low priee of sugar
and the prospeet of its becoming still
lower, there is a condition present in the
sugar market to-day whiech is almost un-
precedented in the history of the indus-
try. Granulated sugar shipped from the
United States to England several months
azo has become a drug on the market
there, and is being brought back to the
United States and offered at a shade be-

low the current market and a sharp de-.

cline below the price paid for it.

All told. 70.000 tons of U. S. refined
sugar were shipped to Europe, mostly to
England. The very 'arze crop of raw
suzar and the general weakness of the
sugar situation prevented its sale, and
holders are now offering it delivered in
New York or Philadelphia at 4.45 cents
per pound. Tt eost over 5 cents per
pound, so that the holders stand to make
a round loss. Nobody has bought it in
this country. however. for several rea-
sons. Our own sugar market is getting
pretty low, and the sngar offered from
abroad is in 100-1b. bags. and severa!
months old. Nobody knows what eondi-
tion it is in, and it will take two weeks
to find ont, by which time ecurrently
made sugar may be obtainable for just
as little money.

Tea Production
and Consumption

for Entire World

London (Eng.) Times.

It is diffienlt to give exaet figures as
to the amount of tea grown throughout
the world, as a great deal is consumed in
the eountries of produnetion. partienlarly
in China and Japan, where it is grown
on small farms and consumed loeally, so
that it does not appear in any returns.
Probably the world’s produetion is about
1.200,000.000 pounds annually, viz.:—
China, 600,000,000 pounds; India, 262.-
000.000 pounds: Cevlon, 191,000,000
pounds: Natal. 2,000,000 pounds; (Ja-
pan, 63,000,000 pounds): Java, Formosa,
and all other ecountries, 82,000,000 lbs.
Thus 455,000 000 pounds are produeed in
the British Empire.

It is estimated that 400,000,000 pounds
of the tea produeed in China is eonsum-
ed loeally and 200,000,000 pounds ex-
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ported. Of

tae 63,000,000 pounds pro-
duced in Japan, 26,000,000 pounds are

consumed in that country. The greater
part of the Japanese tea exported goes
to the United States. The Japanese are
not taking quietly to the reduetion in
the foreign consumption of their tea,
consequent on the growing popularity of
Indian and Ceylon teas. A ten years’
campaign has been arranged for the
United States, at an annual eost of $80,-
000, toward whieh the Government, it is
hoped, will give a subsidy of $50,000.
There is a possibility that the treaty re-
cently concluded between Russia and
Japan may encourage the import of
Japan tea into Russia. It is also pos-
sible that the treaty, ®* * ®* may seriously
affect the trade between the United
States and Japan. Should that happen,
there will be more room for British-
grown tea in America, so that India
ought to profit, whatever may be the ef-
fect of the treaty on the countries most
nearly concerned.

At the beginning of the year under
consideration (1909-10) there were large
stocks of tea in the United States. eol-
lected in anticipation of an import 'nx.
These stocks kept imports down ¢
some time; nevertheless, imports ceach-
ed 104,250,000 pounds, rather less than
one-half of which eame from Japan and
Formosa, nearly a third from China, and
the rest from India and Ceylon.

Tea drinking is steadily inereasing in
South America. Argentina is rapidly
becoming a tea-drinking country. On the
continent of Europe there is an increas-
ing demand for British-grown tea, in-
stead of that from China. Germany, in
spite of her increased duty, has taken
more tea during the year. Austrians are
said to use a higher average quality of
tea than any other people except the
Russians. Reports of increased sales
also eome from France, Holland, Sweden
and Norway.

A GOOD MEMORY.

Mrs. Jones's favorite warning to her
young progeny when they were in mis-
chief was that she would tend to them
in a minute. ““Tending”” was accom-
plished by applying her open hand
where it would do the most good. When
Harry was 4 years old he was sent for
the first time round the corner to the
grocery. In a few minutes he came
trotting soberly back with the nickel
still in his hand but no bag of onions.

“What’s the matter "" asked his
mother.
“I'm ’fraid of the man,” he said
solemnly

‘““Oh, he won't hurt you,” reassured
Mrs. Jones. ‘““Run along and bring the
onions. I'm in a hurry for them.’»

A second time Harry disappeared
round the corner, and a seecnd time re-
turned without the purchase.

“I'm ’'fraid of the grocer man,”” he
explained, as before.

“Well, what makes you afraid of
him 9 demanded his mother impa-
tiently.

““Why,”” answered the little fellow,
“‘bofe times when T goed in he looked
at me and said, “T’ll tend to you in
a minute 1"’
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Loyalty
Your Customers

Double Your Sales

Isn’t your oldest clerk your most valued
clerk, Brother Grocer?

He 1Is.

Simply because customers have grown to /rus¢
him, rely upon him, through years of service.

The store that stocks new faces behind the
counter cannot inspire this confidence in the

buyer—the slow—ripening fruit of acquaintance
extended over many moons.

And this is why YOU are a more valuable asset
to your srore than your oldest clerk.

Why your oldest clerk is worth| so much more
than the raw recruit.

This, in short, is the only reason why he sells
more—because his recommendation

carries
more weight, you see.

If you were to define ‘‘ Goodwill,” it would
be an explanation of what we now say to you.

If this be true of your help, Brother Grocer,
then it is likewise true of your goods.

And this fits FIVE ROSES like a glove.

Because it is established in the con-
fidence of customers for al/most a
quarter century.

It has been a good worker for the
wise dealers, Brother Grocer.

53

Lake of the Woods Milling Co., Limited

MONTREAL

Andevery barrel sold has strengthened the
satisfaction—impressed the brand and the

name of the seller deeper and deeper in
the affection of your custom.

FIVE ROSES has been t4e flour with which
new bride-cooks have acquired their training
—grown expert in domestic economy—it has
been the partner of their most signal successes.

It is associated with success, don’t you see.

It has been reliable, trustworthy, unfailing—
FIVE ROSES has always been ‘“‘there with the
goods.”

Therefore it has prevented ‘‘the lost sale’”’—
making customers enthusiastic, making them
self-sellers—it has made them LOYAL.

Whichis everything inretailing, Brother Grocer.

If you sell FIVE ROSES, then you 4now this.

If you don’t sell FIVE ROSES, don’t delay
another single day.

Get after your jobber, make him get
FIVE ROSES for you, or write us—we
will tell you where to get it and how.

Don’t be left on the shore when the
tide goes out, Brother Grocer.

Act NOW.

Five Roses Flour

into
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Hollday Fruits, etc.

You will now be considering
placing your orders for Christ-
mas Fruits, As usual, we
will be able to give you best
selections, also best prices on

ORANGES, LEMONS,

GRAPEFRUIT, TAN-

GERINES, GRAPES,

FIGS, DATES, NUTS,
ETC.

Open orders will
lowest market price.

be]_billed

McWILLIAM

Mc.E.

EVERIST

25-27 CHURCH ST. TORONTO
are Largest Receivers

St. Nicholas
Home Guard

{PACKER:
FRANC FRACUZZI

Ofb "
b
"o 28

J. J. McCABE, Toronto
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Review of Potato Market Conditions

Indications That Seem to Point to Higher Prices Before the
Next Crop is Ready—Production is Less Than Last Year—In
Most Countries Consumption Has Increased, Hence the Feeling
of Strength—Apple Market Has Lost No Ground, and There is

Nothing to Indicate That It Will — Oranges

Easier,

The potato situation is looming up
more strongly every week. A big New
York dealer is eredited with saying, ‘“If
I had a millien dollars lyving around idle,
[ would put any part of it, or for that
matter all of it, in potatoes at present
prices, feeling assureq that before th
niddle of February we shall have dol
lar potatoes.’

This dealer supplics fizures in eonnee-
tion with this year’s c¢rop. In United
States, it 1s. he savs, 48,000,000 bus

]
Heas
less than last year. Consumption is also

much heavier than last year, and even

ow the effeets of a short crop are be-

ginning to he felt. The Canadian erop
15 under that of last yvear, to a consider
able exte The vie ’ has
bee mueh below the

thine like 210,000,000 bushels were

eathered, as compared with the averaze

of 423,000,000 - bushels, The British
jumped a dollar a sack

Lthe past two months,

markets have
Germany 1s in the
same boat with the rest of the short
1 \IVI) Crew,

That is one view of the potato market
in general. Priees have been advaneing

on (°

nadian markets, and are already in
some places as high as 90 cents. The
market is therefore quite interesting.
Franee is eastineg around for a soures
of supply, and American dealers are re

ceiving enquiries from Freneh houses,
have to look
Europe this year for supplies.
-\l'['!" are firn

who, 1t ullw";‘\..], wil

1

outsule of

. and if anything show
slightly higher prices, The market at

present shows nothing that would indie-

ate lower pr'.mw,

Oranges are lower in price, and dealers
are not wholly satisfied with the quality.
A certain amount of frnit not sufficient-
Iy ripened has been put on the market,
and consumers are not likely to develop
a pronounced appetite for oranges if
they et many of that kind.

lLemons are also easier in price. The
demand is fair

Business on the whole
is pretty good, and the weather man
could help a whole lot by handing out a
better brand of his staples.

MONTREAL.

Green Fruits.—It is not expeeted that
the fruit market, the tone of whieh is
weak at present, will stir till the middle
of December, when orders will be more
frequent, owing to Xmas and New Year
trade. The close of navigation gener-
ally marks a short period of inaectivity
in this market.

Apples, bbl. ..... 500 600 {{ul!y. oaRe 400
Bananas crated reaths, 165
¢ Oranges—

bunch..... 200 % Oalifornis, 18t e
Oranberries, bbl. 7 50 Valenciss. .. 400 500
Cocoanuts, bags. . 4 Pineapples—

Cali. Mal gk 2 00 Floridas, osse... .... 4 50

- _— ) Plums, crate.... 200 225
Lemons.......... 425 500 Pears, bbl. . 70010 00
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and Lemons

Vegetables—With the close of navi-
tion at hand, the vezetable market has
bheen slow.  Ameriean beans still main-
tain the exorbitant price of last week.
Local supplies of radishes are almost ex-
hausted.  Any there are on hand will
feteh the price of the Boston erades

ich are now comine in.

Green Mountain potatoes are in strone
temand, while supplies from loeal farm.-

ers feteh 90¢ a bae,

There is an unusnal slackness in the
I for eranberries. and with apples
1zh, the price of eranberries should

also be stiffer than at present,

Beans, American

Boston, doz . 135
basket 1200 Onions
lfnu, bag 075 0% Spanish, cases .. 275 83 00
‘.lrrnu_ bag 0715 0% Potatoes, bag 100 110
Cabhage, doz 040 050 Sweet potatoes,
Cablbage, bl 10 15 basket 175
Celery, crate vevs 45 50 SO o 400
Caulifiowers 300 Paraley, dogen... 025 0 30
Cucumbers,-doz. 1 50 2 50 Parsnips, bag 100 125
Garlic, 2 bunches 025 Radishes, dozen
Green Peppers bunches 050 00
- small |,::"”. 075 Spinach, bbl .... 300 350
Green Peppers, Tomatoes, crate . 400
large basket .25 Tomatoes, hot
Py 180 house, 1b.. .... .... 025
Lettuce T bag . 075 0¢
rly lettuce, v 130 140
TORONTO.
Green Fruits.—Oranges slumped dur-

the past week, and are down to a
rather low figure. Fruit mén in general
are not exaetly tiekled to death with
the present state of affairs. It is given
by some that a considerable qnantity of
oranges are not as ripe as they ought
to be, and further state that this evil
will spend its full foree on the shippers
themselves, The fruit has heen of fairly
aood eolor, but the flavor showed a tart-
ness that is not relished by the eonsumer
who looks for ripe fruit. The present
scason shonld see a heavy consumption
of oranges, but the trade will be soon
killed if many consumers reeeive fruit
that is not sufficiently ripened. Tanger-
ine oranges are now bringing the top
prices.

Apples are holding a firm position,
prices showing an advanee over the quo-
tations of a week ago. First quality
stocks are bringing top prices.

There is nothing at present to indieate
easier prices in the apple situation.

On one day during the week there
were 37 cars of oranges on the local
tracks, and half of them are said to
have been Mexieans.

Appies, bbl 350 600 Grape Fruit—
Apples, Cana- Florida percase .... 4 00
dian, basket.. 025 035 Jumaica, case.. .... 350
. § Lemons—
o o 900  Messina........ 3(0 350
Bananas. ... 1850 200 Limes, box .. 1136
Citrons, doz 060 075 Oranges-
Cocosnuts, sack 4 00 4 50 Tangerines, a
Cranberries, bbl 8 00 9 00 strap...... vese B 50
Crasbs Florida..... 275 32
Novs Se 8 00 Nauvels..... ¥ 300 325
Cronberss 300  Mexicans 210 240
Grapes case 2925 Pomegranates, doz 078
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Pears, Canadian

baaket........ .... 035 basket........ 040 075
Malaga,bbl. ... 500 6 00 Pineapplescrate 4 00 4 50
Almeria, bbl.... 450 6 00 Quince, basket.. 0 35 0 50

Vegetables

indications support

the opinion

The potato market is
about the same as a week ago. General

that

high prices are going {o prevail by the
time Spring breaks, if not before then.
One conservative dealer said he did not
know how things might co. *“*Wait nntil
another month has gone,”” he said, ‘“and
I will be able to give vou something like
an aecurate estimate.’’ There have
been reports of loss through rot, but
whether it has been general or not will
he known when the pits are being open-

(<|_ 'I‘i“‘!'l' 18 ] £
smaller vegetables,

wod demand for
While peas

the
and

beans are not being imported, they are
bringing a big fizure across the line.

Canadian beet, Onions—

bag ..0860 075 Spanish, large.. 250 275
ab & Spanish, §-cases 150
C t.::f:;;ff“ 075 Tkd Yellow, per bag 125 135
Cabbage, per 100 3 350 Persimmon, case . 22

i Potatoes, Onta-
Carrots, Cana rio, bag...... 086 090
dian, bag .. 050 Swect, hamper. 125 1 50
Caulifiower, dz 075 Sweet, barrel. .. 500

Celery, dozen .. 0 30 0 40 Parsley, per doz
x bunches...... 025 030
Lettuce, ("ana ; Parsnips, hag .. 060
dian,head.... 0 030  Reg pepper.... 050 075

Boston head let Newturnips,p r
tuce, doz 1 50 11qt. basket. . .... 050

WINNIPEG.

Fresh Fruit.—There is quite a wide
range of fresh fruits moving now.
Grapes, pineapples and grapefruit are
popular, and barrel apples are selling
well.  The trade is quiet on bananas,
lemons, cocoanuts and orances.

Apples— Cocoanuts, doz. .... 090
Awe. Jo hnathans... 22 Cranberries, Jersey,
Ontario, No. 1, brl W per bhl vees 1000
Northern Spy X 50 Lemons, Cal .. R00
Bananas, 250 Oranges, Navel, 376 4 50
Grapes, Cal, cas 3 0)

“m“u Mal. kei ¢ i Pears, case.......... 40
Gra efruit, Cal Pincapples, «a .. 600

nse y 6 00

Vegetables.—There are lots of loeal
orown vecetables on the market, and
prices are firm. The demand is good,
and so long as local stuff ean bhe sup-
plied, priees will not be excessive.
Nearly all goods will have to be imported
next month.

Cabbage, new, 1b . 002 Onions, im-

Celery, doz 0 60 ported. .. eees 002§
Cucumbers, doz 2 40 Potatoes, bush ...... 0%
Lettuce, doz. ..... 0 40 Parsley, per doz .. 030
Mint, doz - 040 Radish, dozen.. .... 040
Onions, green, Tomatoes, (‘al

per dozen 0 50 CBAB. . o0 e 1 00
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High Class ChristmasFruits

ROYAL CREST BRAND NAVELS
BANNER BRAND FLORIDAS

Without equals in appearance, quality and sweetness.

ARE YOU LOOKING FOR THE BEST?
HOLLY, HOLLY WREATHS and WREATHING
Our Xmas list will be issued on Monday, contain-

ing full description of the hundreds of lines
we are handling for Christmas.

HIGH QUALITY. REASONABLE PRICE.

WHITE Q. CO., Limited

Branch at HAMILTON TORONTO

HEADQUARTERS

R

Fancy Navel Oranges

GRAPE FRUIT,
ALMERIA GRAPES,
BANANAS, LEMONS,
CRANBERRIES,
OYSTERS, NUTS,
FIGS, DATES

Write, phone or wire your orders.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

-V = =
F CITRUS EXCHANGEA
R W =

Oranges
Grapefruit

Florida Oranges and Grapefruit under our mark are fully

matured and ready to eat. Your customers will buy and
come back for more. This is the quality of fruit that pays you
to handle. There is some immature fruit on the market which
perhaps you can buy cheaper—but ours will make you more
money. See that you get our mark.

W. B. STRINGER
District Manager, TORONTO
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Fish

Oysters [£

Advent Trade Brightens Fish Market

Frozen Fish Trade Now Commencing—S8trong Demand for All
Lines of Fish—Pickled Fish in Good Supply, But Green Cod
Becoming Quite Scarce—Trade Activities in Maritime Markets
—Bulk Oyster Trade is Decidedly Active,

Fish markets seem to possess a healthy
tone. Advent has already shown an in-
fluence, and December demand should
be heavy. From the Maritime prov-
inces reports verify previous statements
regarding a famine of fish among the
fishermen of Gloucester, Mass. As a re-
sult, dealers from the United States are
buying heavily from Canadian firms.
The cateh in some places has been quite
heavy, but from other ports the nets
showed rather disappointing returns.

QUEBEC.

Montreal, Nov. 30.—The trade is on
the eve of a big turnover—the Advent.
This season marks the starting of the
frozen fish trade, and with a long spell
of cold weather assured, customers are
not afraid to buy. At this time of the
vear there is always much confidence in
the trade. Stocks of halibut and lake
fish, such as pike, dore, white, are large
enough to satisfy the demand.

Ther is still a shortage of salmon, and
prices are bound to increase as soon as
the demand in earnest has set in.

In the pickled line herrings are in
fair supply, while green cod is becom-
ing quite a searce commodity. After the
Advent demand has been satisfied, there
will be practically none on hand.

The bulk oyster trade is active. The
methods of handling oysters have im-
proved recently, and facilities of com-
munieation with the seaport towns have
made this article more and more in de-
mand as a foodstuff.

Oysters in the shell are still in good
demand, but the rush is over now.
Prices are still good, though on the de-
crease. All considered the season was a

good one, prices were a little easier than
last year, and demand was satisfactory
all along.

FROZEN
............ LR ) ?loundenu.,..oos 010
Dors, tor onught, = Pike............
SRR, 0 09 hlnu.BO red 10013
doek. ...... .... 0 044 Gaspesalmon. .......
Horriog, por 100.1 70 18  Sieita, Wi bis i ¢
X 14
e i 004  Whitefish,
Bteakood......... " B, oossse00s00ss oM 010
Mackere). ... .. i 012§  Whitefish, small.... ¢

BALTED AND PIOKLED
Gresn o0od, No. 1, Lake trout, half bbl. € 00

............ 8§00 BSalmon,B. 0., rod bbl 14 00
Labrador horrlnc‘ ggll : & l.b bbl 13 00
th o " m 16 08
Labrador sea lnut. -y 4 bbls '8 %
B s aronniies 50 - " tros,
hbndor e trou!. BRI .oionnsnssas 22 00
........... 700 Bdl..h,pollb utmoos
Nolmxml,p.u.. 190 ld-rdln- :z
§bbls.. 9 50 . h‘"u” ----

SN: 1’1““,.":".‘ oo 500 Hol.hnd horﬂnx bm ;3
Sott e Mo s keg 076
SMOKED
Bloaters, large, per Dox, 808. ......coovviiiiiiines coas 128

D ioccrscscntanssnivssensses sasssnssssee 007 o074

e O ——— Vi o
new smo

Kippered , per box, lmnu vei B 9D

Kippered herﬂnl per box, I « I

BKILL FISH

Shell oysters, bbl., chmce ....................... 10 00 13 00

XXX Shell Oysters....... ... 10 00

Lobsters, live, per Ib ......... . 0%

Oysters, choloe, bulk Imp. gal . 140

Belects, Imp. gal 200

D, BIONNE +i o cinnssngossons osesvsssensine 160

PREPARED HSB
Boneless cod, in blooks or packages, pe 54, 8§ and 7

Pure mixed boneless fish blocks and pac kuel bees oo0s
Shredd

D OO, DOP PRE. < oocc0ss00see sossis soases oo 015
BSkinless 00d, 100 1b. 0M88. . .......cvnvivnnininiie suns 575
Dried cod, medium, 100 1b. drum..... s . sose 10
Dried cod, large, bundles ML s ssapnsvasaass satn TP
Dried cod. medium, bundles Eeses psassusine: vok D
Dried haddock, medium, bundle. s 5 50

NOVA SCOTIA.

Halifax, Nov. 30.—Fish of all kinds
are in good demand, and all the markets
are firm. There is little improvement in
the local situation. Representatives of
U. 8. firms are still in the Provinee, and
are buying up whole cargoes.

John E. Kehl. the United States Con-
sul at Sydney, N. S., reports that there
is a fish famine in the United States, and
that the dealers are prepared to handle
every pound of fish that they ean get
hold of in Nova Scotia. Fewer fish are
being shipped from the Eastern part of
the Province to the United States than
ever before. Most of the fish caught on
the east coast are now sent direct to the
Upper Canadian market. This trade has
increased enormously during the past
few years.

The total catch of the Lunenbury
bank fleet this season is 209,205 quintals,
the largest on record. There were 93
vessels engaged, and there average catch
was 2,051 quintals.

All fish prices are firm. Halibut is
selling at 17 cents per pound, retail.

ONTARIO.

Toronto, Nov. 30.—Demand for all
lines of fish is ggod, and dealers are
busy handlmg heapy stoeks. The pres-
ent month is expfieted to increase the

a
4 #
"
i
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general demand, as Advent is a special
season, something similar to Lent. Re-
tailers should take advantage of this
fact and push fish lines among their cus-
tomers, and especially among those who
observe the season. Oysters are in good
demand, and fish on the whole are mov-
ing satisfactorily.

FRESH CAUGHT FISH

White fish...... 013 013 Bteakood....... .... om
SRR« o054 nain 008 U .o oe v 0000 avas 0
Yellow pickerel .... 011 Haddook........ 008 007
YROZEN LAKE FISH
Gold eyes............ 06 Balmon trout... .... 012
{alibut = 009 010 White fish, pan
RIS o »0 0o kinannt 0 .o oves ivein 010
OOCEAN FISH (FROZEN)
Herring, per 100....... 1200
SMOKED, BONELESS AND PICKLED FIBH
Acadis, tablets, Fillets, perlb......... [ B} ]
IS5 svoiind ovas 210 Herring (Labs.)
Acadia 11b. bxs half-barrels. . 1%
percrate. 3160 Haddle, Finnan 0 m 009
Acadis, 2-1b hoxen pr Kippers, box.... .... 1%
T R 80 Oysters, extra
Acadia 3-1b. bxs selects, gal........ 22
percrate, 540 Oysters, selects, gal... 1 88
Bhrpddbd cod. . 225 Oysters, standa nl 166
Bloaters, box.. .... 125 Pickled lake hemng
Boneless Dlgby-. box 1 00 100 1b, kegs........ 400
Codfish, Bluenose, " 1 40 Quall on toast, per 1b.. 6 08
Cod steak,perlb...... 007 Smelts, No. 1.. .... 012
Ood, Imperial, perib.. 0 05 Smelts, extra .. .... 016
NEWFOUNDLAND.

St. John’s, Nov. 30.—Some private
news intimates that cod oil in hardwood
casks has been bought by one firm for
$120. Tt has been going up rapidly, and
some firms as well as individuals are
doing a little speenlating. They anticip-
ate higher prices. Fish are also going up
on account of news of smaller ecatches
than expected on the Newfoundland

shore. A few Boston firms have been
buying np fresh fish at 3 ecents per
pound, and one has purchased already

3,000,000 pounds.

(ndﬂnh large mul me dium merc hantable, por ..u 6 60
small 5 60

‘' large \iulelrn .............. 80
e SRR N SR e 580
large and medium Wm-t India 350
small per |tl 300
Iabsaler Y aiaassesss 440
T R R R ey o 300
Herﬂng No. 1, large and me dmm T TR 2%
SRR R I B R DM e C 200

BN o s v s s v ar b ey sanl 8 00
Lobsters, No 14 sase 48 1.1b. tins....... 16 00
Bnlmon No. 1, llrga and medium, tierce . 18 00
No. 2, large 16 80

No. 3, large. . 14 00

No. 1, small, 16 00

No. 2, small 14 00

No.3, small.. 12 00

tinned, case.... 5 50

Cod ()H hardwood casks, tun. 112 09

softwood . SUAEo G

Ol OV O SO, . oo o cv0viossennannssiossnsonsnn 06
ORI 545 s 534 SR ns eal s vas s b hp s Hbias 065
BRITISH COLUMBIA.

Vancouver, B. C., Nov. 30. — The

supply of fish has not been good for a
couple of weeks past, but at this time of
vear the demand is generally better than
the supply. The halibut boats have come
in, but only with an average of 75,000
pounds each, which is a low quantity.
This, too, after trips of twenty days and
over, when fourteen days is the usual
time. There is no change in prices.

NEW BRUNSWICK.

St. John, Nov. 30.—Fish are not over
plentiful here yet. There is still a big
demand from the west, and that keeps
the price up for the local market. Had-
dock and eod are coming fairly good, and
a few smelts have been received from
the north shore. A few chicken halibut
are also being taken in the trawls. In
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Gongider thig Brand for Profit

The Ocean Brand stands for somefhing worth handling. You
will have many repeat orders. The public wants it.

SOME OF OUR LINES

Kippers Boutilier’s Smoked Fillets
OCEAN BRAND: Bloaters Canada Strip Boneless Cod
Finnan Haddies Special Fat July Salt Herring

If your wholesaler cannot supply you, write us direct

Halifax Cold Storage Co., Ltd.

SELLING ACENTS

45 William $t. Montreal

Fish
Hygienically
Packed

Order
Briskly
Fraquently

}
“Coast-Sealed” Oysters

They are so clean, so firm, so deliciously-flavored that they
make more people eat more oysters
That's why we call ‘“Coast-Sealed” Opysters a trade-building line.

Every oyster over four years old, opened and packed in a sealed package
right on its native grounds.

Every package refrigerated at the right temperature, then shipped to your
store properly refrigerated all the way. W#ite us for prices and particulars

Connecticut Oyster Company

88 Colborne Street Toronto, Ont.
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frozen fish, mackerel and salmon are still
on the market.

The sardine season closes December 1
and after that time the fishermen will
not be allowed to ecateh the little fish,
nor will the ecanners be allowed to oper-
ate. The lobster season opens in Nova
Scotia December 15, and in New Bruns-
wick January 6. The Nova Secotia fish-
ermen are permitted to eatch lobsters 9
inches or over, but in St. John and Char-
lotte eounties, in New Brunswick, they
are restricted to 103 inches as a mini-
mum.

The seareity of sardines has resulted
in inflating the price. A catch of fifteen
hogsheads made at Letang last week net-
ted the owner $32 per hogshead, or $480
from one turn of the tide. It is estimat-

THE CANADIAN GROCER

ed that the codfish eatch in Nova Secotia
this year will be 260,000 qtls., against
170,000 last year.

MANITOBA.

Winnipeg, Nov. 30. — There are no
fresh fish moving just now, and a good
trade is going on in frozen and smoked.
Frozen whitefish and smoked haddies are
popular, and these with oysters, form the
bulk of the trade at present.

FROZEN
Codfish 0w Smelts, 101 bxs. ... 010
Haddock . el L Whitetish 00
Halibut 008 Salmon, B( 009
BMOKED
Bloaters, large, Hadd 0 (=}
per box 608 sisi J N Pi 0074
SHELL FIsH
Shell Oysters, Oysters, bulk 2
- R ol 18 00 inp. gal ‘ 21

Mailing List from Telephone Directory

Method Used by Firm Which Sends Out 500 Letters to Custo-
mers and Probables Every Week—In These Letters Names of
Goods and Their Prices are Made Prominent—A Sample Cir-

cular,

Toronto, Nov, 30—F. Silhp.\’lllz & Sons,
Yonge street, make use of a mailing
list and ecircular letter as a medium of
reaching eustomers and prospective cus-
tomers and thereby of inereasing their
selling power.

Mr. Simpson the senior member of the
firm stated that they had adopted this
system about two years ago, or more.
While, like many other advertising
schemes it was difficult to tell just how
successful it had been owing to the fact
that results are often not as apparent as
the advertiser would wish, still he was
inelined to believe that it was one profit-
able method. Advertising may be car-
ried on in many ways and this plan he
considered as part of a campaign. If the
proofs of the merit of the different
forms of advertising are not as appar-
ent as they might be, still personal ex-
perience assured the advertiser of the
wishes of his eampaign.

Simpson & Sons send out their letters
weekly to about five hundred homes, in-
cluding those of prospective eustomers
as well as those who are actually deal-
ing with them. Different lines of goods
are referred to and the letters are aimed
to be bright and newsy to the housewife.
The ordinary letterhead paper of the
firm is used and the letters are deliver-
ed through the mails.

The following gives an example of one
of these weekly letters.

Dear Madam,—

GRAPE FRUIT.

The quality is improving and from
now on will be much sweeter. This week
we offer two very speeial lines of finest
Florida fruit.

Medium Size.—80e¢ per dozen.

Large Size.—$1.35 per dozen.

GREEN VEGETABLES.

With colder weather there will be an
inecreased demanj for these goods. We

carry the largest and freshest stoek in
town.

French Artichokes, 25¢ each.

Brussel Sprouts, 15¢ measure.

Endive, 2 heads for 25e,

[othouse Tomatoes, 30¢ Ib.

(ireen l'ul]p:.r\. 25¢ per dozen.

Boston Head Lettuce, 10¢ head.

Cauliflowers, 10e and 15ec.

Ete., ete.

BUTTER.

Although butter has inereased in
value we are still offering our five pound
crocks of finest ereamery butter for
table use at 30¢ per pound.

GROCERY SPECIALS.
Canned Tomatoes. $1.40 per dozen.
French Peas, finest quality, reg. 25e,
for $2.40 dozen.

Jelly Powders for 90c¢ per dozen.

Belgium Peas, fine flavor, $1.45 per
dozen,

FISH SPECIALS.

For Friday,—Haddock, 10¢ 1b.

Salmon Trout, 13¢ 1b. also

Niagara white fish, halibut, sea sal-
mon, cod, soles, Finnan Haddie, oysters,
scollops, shrimps.

Blue pnim.s. shell oysters on ice 30e¢
dozen.

FLOWERS.
We have two good selling specials this
week in our flower department. All

fresh A1l flowers.

Mums, yellow, pink, red and white at
$1.25 per dozen.

Carnations, finest, 50¢ per dozen.

F. SIMPSON & SONS,
Mailing List.

Of course, to send out cirenlar letters
a mailing list is required, ineluding the
names of customers and those who are
only prospeets. One of Simpson &
Sons’ means of securing the latter is by
taking names from the telephone diree-
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tory, changing them from time to time
as thought necessary, or placing them as
more or less regular customers as the
case may be,

Of the manner of printing these eir-
cular letters, some have them printed in
the regular way, A more common
method is by a stenciling proeess that
can be done by a stenographer or book-
keeper. It may be performed quite
rapidly as is required when five hun-
dred or more letters are to be sent out.

CALIFORNIA FRUIT SHIPMENTS.
The following table shows the extent
of the shipments of California fruit
in cars this year as compared with the
ficures for 1909:
1909 1910

EROLEIOR i 35 nwss SOOI, 250%
ADUIOOLE v ionsl iais v 2073 290!
Peaches .......c ... ». 2,609} 2512}
PRS- s v vanis 14773 1,556}
Pears B L TP SRR 26074 2,361
RERDRBR svvs  Suen, maweis SABL S I00
Apples: ...... PR 5 L R
Miscellaneous ... .... .. 173 16
Add. unsegreg’d .... .. 69

RO 5 e | e T e ST 14.564 13,621

It is estimated that the next olive erop
in France this yvear will be only abont
half a normal erop. Adviees say that
in some eases a two-third yield will be
experienced. If these estimates are cor-
reet the coming erop is likely to be larg-
er than that of 1909-10 but much small-
er than the bumper crop of 1908-09, The
quality promises to be good.

Dried Apples

Shipments Belicited
Settioments Prompt

W.A. 6IBB COMPANY
HAMILTON
JAMES SOMERVILLE Manager

Righest prioe pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario

Would you like ewr Weekly Cireular?

Lemon Bros.

Owen Sound, Oat., and Sault Ste. Marie

Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and

Dealers in HIDES, WOOL and RAW FURS

| = |

> |
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ADVENT

reasonable. Ask for our new price list now.

ADVENT

LARGE SEA HERRING I

New Frozen, just arriving from our Fisheries.

Quality is choice. Price

All kinds in season quoted.

Frozen, Smoked, Prepared, Pickled and Dried Figh

ALSO

BULK AND SHELL OYSTERS

Orders by mail, telegraph or telephone receive prompt attention.

The Largest. Fish and Qyster Warehouse in Canada.

LEONARD BROS.

ADVENT

P. O. Box 639

es

DUCE

.

o+ ONCORD ANN|NGﬁ>\

SELL SARDINES

WITH A GUARANTEE

There's nothing like a guarantee
to help sell your canned goods!
Read the exact wording below:

4
[//4 ) 20X EH% 20

0 bdl crileerrhd /1///;/_/;/ /’/‘;//‘
»/’/_-_1/14/ VR TR 78 DLALD CCC 78 S
0 To il Ferdecheeoed aie of
@ ///:w/////;////, ‘ /"// V7 YA a7 alelyolle nald

/ U fL34 /}{4 //:J//(/ £ (/ 1 f?{r///”//())

ONCORD\\ANNING\\ O.

ol r’/u ronseerriel o /.1/:, lorwide wef ce Ji/l//.) W/

This is the guarantee appearing on each tin
of CONCORD SARDINES, a line that retains
the natural delicate flavor of the fish to a
remarkable degree. For your best trade
sell CONCORD. Order from your wholesaler.

e
Zall T iv/A'/l(
/llr/n/ //’ﬁ/// ¢

(7 /(V//y tdt 720y7

//// W caes gt

Lithe Olove Ot

List of Wholesalers

R. S. McINDOE, Toronto
WATSON & TRUESDALE, Winnipeg
A. H. BRITTAIN & CO., Montreal
W. A. SIMONDS, St. John, N.B.
RADIGER & JANION. Vancouver and Victoria, B.C.

20-26 Youville Square, MONTREAL, CAN.

5 Long Distance Telephones

ADVENT

Canaoa T

TOR RN

ProvincE

SOABLEBUTTER

“BLUENOSE”

THE BUTTER THAT SELLS

Hunters find it almost indispensable.
It is packed in air-tight tins that keep
the butter indefinitely. This is the
time of year to order.

WRITE YOUR JOBBER,
OR DIRECT TO US.

SMITH & PROCTOR

Halifax, N.S.

1 e e w2
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5 FOR ONE WEEK ONLY

Z, o Dec. 5 to Dec. 10

'éU

a8y

SCOTCH

EXPERTS and for the following reasons

We have decided to sell our famous
“BEACON BRAND HADDIE” at less
than cost price:

We want to increase our haddie sales.
We can do this, because we have the
finest Finnan Haddie on the market,
cured by our own Scotch experis, and this
proposition is simply our offer to SHOW
YOU that we can make our statement
good.

IN NO OTHER WAY can we get so
good advertising; and at thesame time PUT
MONEY INTO YOUR POCKET, than
by selling for one week at less than cost
and charge the immediate loss to adver-
tising.

YOU ARE THE JUDGE. Each fish
is guaranteed, and bears our stamp il-
lustrated above. We want a trial order,
to CONVINCE YOU AND YOUR
CUSTOMERS.

You sell haddie now, but better haddie

means more sales, and more sales bigger
profits.

DON'T BE MERELY A FOL-
LOWER. We are making a very
sincere advertising offer, which bids fair
to be very profitable to BOTH OF US.
Don’t wait merely to see what others do.
TRY THIS BRAND, We have every
confidence, because since we first put this
Haddie on the market our increase in
sales has been wonderful.

REMEMBER —for one week only at the reduced price.

Prlce N.B. 1. NO CUSTOMER WILL BE SUPPLIED WITH MORE
THAN TEN BOXES AT THIS PRICE.

61 2. THIS OFFER GOOD FOR ONE Calendar week, commencing
ZC' Dec. 5 to Dec. 10, both days inclusive.

& w

per lb.

FISH are packed in 15-1b. boxes.

We suggest that
or Bradstreet's give references.

new customers not rated in Dun’s

The F. T. JAMES COMPANY, Limited

Wholesale Fish and Oyster Distributors

CHURCH AND COLBORNE STREETS,

TORONTO
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The next time you are wanting Canned Fish, be sure
your Jobber has the name right:—

BRUNSWICK BRAND

This will be your guarantee that the contents of each
can will be such that you can confidently recommend
them to your customers. Sea foods, owing to the
greater care which is now bestowed on their selection
and packing, are growing in favor each season.

See that you are fully stocked with BRUNSWICK
BRAND to meet the coming demand.

CONNORS BROS., Limited

Black’s Harbor, N.B.

AGENTS—Grant, Oxley & Co.. Halifax, N S.: C. H. B. Hillcoat, Sydney. C.B.: J. L. Lovitt.
Yarmouth, N.S.: Buchanan & Ahern, Quebec: Leonard Bros., Montreal; A. W. Huband,
Ottawa : C. DeCarteret, Kingston: James Haywood. Toronto : Chas. Duncan, Winnipeg ;

Shallcross, Macaulay & Co., Calgary, Alta.: J. Hariey Brown, London, Ont.: Johnston &
Yockney, Edmonton, Alta.

Nine Medals of this Design

for Gonstructive Salesmanship

Three gold, three silver and three bronze medals will be given by The Canadian

Grocer to retail dealers for the best examples of CONSTRUCTIVE SALES-
MANSHIP.

CONSTRUCTIVE SALESMANSHIP embraces everything legitimate which a mer-

chant may use in introducing new goods, selling staples, raising the standard of

these staples and holding and gaining trade. It may include personal conversation,

advertising, window dressing, interior display, instruction of clerks, methods for

introducing new goods, buying, selling, bookkeeping, store fixtures, store equip-
T — ment and arrangement, delivery, telephone and other service, recommendation
of goods, facilities for handling customers, knowledge of goods, etc.

Address—

The Editor On the assembling of these various selling forces, a number of them or others,

: depends the success of the dealer.
The Ganadian Grocer

Let us have your methods. Any efforts on your part will make you a better
143.149 University Avenue merchant, because you will be brought face to face with your system of in-
TOERE D Wm0 ® creasing your trade and your profits.
B e

Enquiries are already coming in for particulars., Have you written?

61
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WEEEKLY TRADE CHANGES.

Recent Business Happenings in the Gro-

cery Trade Throughout the
Dominion.

Maritime Provinces.—The Yerxa Gro-
cery Company, Fredericton, N.B., sold
their branch store at King and North-
umberland streets to W. G. Dykeman.

G. M. Stevens, grocer, New Glascow,
N.S.. has sold to Alex. MacLeod.

Western Canada—F. T. Hatchwell,
grocer, Vancouver, B.C., has sold to D.
Jones.

T. B. Pace, general merchant, Antler,
Sihk.. sold to Jules Moreau.

Sawyer & Co. have opened a general
store in Calgary, Alta.

J. E. Malhiot has opened a grocery
business in Edmonton, Alta.

A new groeery business has been open-
ed in Lethbridge, Alta., by Mark White.

The Weyburn Groeery Co., Ltd., of
Weyburn Sask., has incorporated.

Louis Sehmidt has opened a general
store business at Humboldt, Sask.

Ontario.—\. Buskin, groecer, etc.,
Flesherton, Ont., has sustained loss
through fire.

S. M. Knetchel, grocer, Cobal., Ont.,
has assigned.

John L. Irish, groeer, Orillia, Ont.,
has assigned.

Sam. Hamilton, grocer, Pembroke,
Ont., has commeneced business.

J. H. Ralph, general merchant, New-
bury, Ont., has assigned.

’;«!m & Robertson, have opened a gro-
cery store in Grimsby, Ont.

Mrs. Robertson, general merehant,
Ira. Ont., has sold to John Hall,

Samuel Hamilten, groeer, Pembroke,
Ont.. has commenced business in a new
store.

Mathias Boulton has acecpted a posi-
tion with M. J. Hurley, grocer. Wallace
burg, Ont.

G. F. Purdor, Powassan, Ont., has
added a grocery store to his confeetion-
ery businees.

Jno. MeCorvie of Jno. MzCorvie &
Son, Chatham. Ont., will be a eandidate
for mavor of that town.

A. J. MeTavish, grocer, Windsor, Ont.,
is one of the first to announee himself
as a new aldermanie eandidate. He de-
clined to ran in former years because
of business demands

J. S. Treland, grocer, Mount Forest,
Ont., I‘f’(‘t'hl}_‘.' added to his store M|lli[)~
ment an eicht foot silent salesman in
which he proposes to place his holiday
stock of chocolstes, bon bons, ete.

Quebec.—J. E. Pare, groecer and but-
cher, Montreal. has registered.

Heney & Doherty, grocers, Montreal,
registered.

D. Toupin, generai store, St. Justin,
Que., assizned.

A. N. Lemieux, grocer, Levis, Que.,
has assigned.

F. J. McCrory, groeer, Montreal, Que.,

registered.

The assets of J. T. Ross, grocer,

Buckingham, Que., have been sold.

THE CANADIAN GROCER

Hill Bros. have opened a grocery store
at Fillmore, Sask.

Jas. Bolger has opened a grocery store
at Castor, Alta.

Adam C. Haas, has opened a grocery
store at Broadlight, Man.

Mrs. J. M. K. Johnston has opened a
grocery business in Winnipeg.

Clarke Bgos., grocers, Winnipeg, Man.,
are succeeded by Little & Little.

O. F. Buchard has opened a grocery
store at Maple Bush, Sask.

John MeNieee has commenced a tea
and coffee business in Calgary, Alta.

ACTION AGAINST SUGAR ‘‘TRUST"’

The United States government has
begun an aetion against the American
Sugar Refiring Co. and 29 other corpora-
tions which are alleged to be a trust
contrary to the Sherman Anti-Trust
Law. The petition filed charges that
the sugar trust is an illegal eombination
in restraint of trade. The above eom-
pany through its eounsel has issued a
statement denying that such is the case,
stating_that it has no monopoly on the
sugar industry; that it ]Pl‘m]ll!'(\ no raw
sugar; that it has no agreements with
other companies and that it controls, in-
cluding its beet sugar interests, only
about 51 per cent. of the country’s
trade.

It is estimated that the suit will be
of at least of two years’ duration.

TRADE NOTES.

.luw]ph Joudrean has opened a gro-
cery store on the site of the former
stand, in Campbellton, N.B. Mr. Boud-
rean was burned ount in the fire of July
last, which swept the entire town. He
started rebuilding immediately after-
wards.

The police raided the retail store of
Placide h’ivh:u‘«l. .\Inm'lnli. .\'.H. recent-
ly and seized several bottles of brandy.
As a consequence a complaint has heen
laid under the Canada Temperance Aect.

A TROUBLESOME PROBLEM.

That the question of debt collecting
i> the source of great trouble everywhere
is borne out by the resolution raised by
the grocers of Portsmouth, Va. A news
despatch says: ‘‘At the regular weekly
meeting of the Retail Groeers’ Associa-
tian last night the secretary was in-
strueted to proceed with ‘the procuring
of information in rezard to establishing
a credit bureau. The habit of some
manufacturers in selling direct to the
retail trade instead of through the job-
bers was also diseussed at some lencth
and it was shown that the association
could put a stop to the praetice when
thoroughly organized.”’

Never Run Short of

SHAMRGCK

BIG PLUG

SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

Those made by
McDOUGALL

PIPES are peerless, Insist upon
having them.

D. McDOUGALL & CO., Ltd., Glasgow, Scot,

SPRAGUE

CANNING MACHINERY GO.,
OHIOAGO, ILL., US.A

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

8old by all the Wholesale Trade

g
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e MR GROCE WHAT WILL YOU DO IN TIMES OF BUSINESS
1ews . 9 DEPRESSION WHEN YOUR PROFITS FALL OFF?

ekly

R ——————

iera-

in-

ring
hing : - " :
::,‘lln, The Grocer who has had the foresight to invest each year a part of his profits in good

the securities will then be assured of a supplemental income.
jnh-

: There are splendid opportunities to invest 70w in conservative stocks yielding from 5 to 7 per
1rth

e cent. Many of these stocks are certain to appreciate considerably in value within a year.
]ll‘ll

THE FINANCIAL POST

OF CANADA

is published weekly, will keep you informed upon investment possibilities in stocks,
bonds, mortgages and real estate. The reports upon these are authentic.

Our readers
have confidence in our advertisers and in our statements.

The news given in THE POST is supplemented by our Investors’ Information Bureau,
which gives reports upon investments free of charge to any subscriber.

Read THE PoST before making your investments. Sample copies on request. Address

THE FINANCIAL POST i43-149 University Avenue : : : : TORONTO

CHIEF OFFICES: MONTREAL TORONTO WINNIPEG
OF CANADA BRANCH OFFICES: LONDON NEW YORK VANCOUVER

Tuckett’s

£ Orinoco

Tobacco

NO BETTER
JUST
A. LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton,
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Classified Advertising

Advertisements under this hoading, 3¢, por word for
first lnsertion, leo. seque

Contrastions sount as word, but five figures (as
$1,000) are allowed as one word.

Cash remittances 1o sover sost must sesempany all
advertisements. In ne oRee canthis rule be overlooked.
Advertisements recelved without rem! be

THE CANADIAN GROCER

MISOELLANEOUS,

FOR BALE.

GRY BUSINESS SYSTEMS are devised to sult
every department of every business. They are
lsbor and time savers. Produce results up to the

requirements of merchants and manufacturers. In-
Bulro from our nearest office, Egry Register Co.,

ayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver,

ASH REGISTER — Stylish, nickel plated, detail
adder, registers one cent to twenty dollars, 5 year

gusrantee. For quick sale, $50. Particulars,
R. O. Emith Co., Orlilia, Ont, 48)

POSITION' WANTED.

acknowledged.

Where replies come to our care to be forwarded five
sents must be added to cost to cover postages, ete.

EIIOI! AVOIDED, LABOR SAVED—U-I:* the
"Sh‘on-_pcﬂor" Autographic Register. hree

BUSINESS OHANOES.

OR SALE in the town of Amherstburg, Ont.,

an old established corner grocery store. Goed

. business. Reason for selling. Address Box
243, Amberstburg, Ont, (49p)

OR SALE—In the City of W'ndsor, Ont., large

corner grocery store. Good business. Reason
for selling. Will sell property or rent. Address
Box 357, CANADIAN GROCER, Toronto, (48p)

COMMISSION LINES WANTED.

p d at one writing. 1st, Involce ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-

ing. No handling of carbons. High grade printing

and neat Invoices. Make full enqul Autographic

Register Co,, 191-193-195 Dorchester St, E..Mon:r:)nl.
t

MART ENGLISHMAN AT LIBERTY for any posi-
tion of trust in Canada; 34, tall, good address,
worker, abstainer, London (Eng.), Manchester,

Experience, seven years' control grocery-provis'on
stores, 30 employees; doubled turnover, energetic,
tactful, systematic, disciplinarian, undeniable refer-
ences, WHITE, “Gilcroft,” Mansfield, En;l-(nds. )
48p.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canade. (tf)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 25X to 75J of your printing bill.
Multigraph your Office Forms; Letter-heads; Circular
Letters. rite us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (ef)

WANTED by aresponsible, epergetic firm about to

open an agency business in Calgary, lines on
commission, or will buy outright if necessary.

Address Room 37, Herald Block, Calgary, Alberta.

(1p)

WANTED—SIde lines for grocery trade for New
Brunswick and part of Nova Scotia. Address

Box X, CANADIAN GROCER, Toronto,
(49p)

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract In
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

CCURATE COST KEEPING I8 EASY If you
bave a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour., Seversl operations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with a machine suited to your requirements. rite for
eatalog. International Time Recording Company of

Canada, Limited. Office and factory, 20 Alies Street,
Toronto.

Y paying a small amount eash month you can buy

a first-class rebullt Typewriter from us at bargain

prices. Stock-takingis only a8 month away. We

do not want to carry any of these machines over., We

can give you any make. The Monarch Typewriter Co ,
Limited, 98 King Street West, Toronto,

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Craln, Ltd., Toronte and

Ottawa. ()

OUNTER CHECK BOOKS—Espeeially made for
the efy trade. Not made by a trust. Send us
samples of what you are using, we’'ll send

prices that will interest you. Our Holder, with patent

esarbon attachm has no equal on the market. Sup-
lles lor s and Monthly Account Systems.
Tnlnu Systems Limited, Manufacturing Stationers,
oronto,

FOI FILING PAPERS, LETTERS and vouchers,
fastening bulky envelopes or backing statements
the ACME No. 2 Binder is indi ble in

F YOU have been afflicted with one of those foun-
tain pens that won't write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy & Moere Non-Leakable
Fountain Pen and you will be happy. Consult your

stationer. W.J. Gage & Co., Toronto, sole agents for
Canada.

NDISPENSABLE inoffice, store, home — Canadian
Almanac, 1911 —a National Directory. Complete
classitied information on every subject of Domin

ion interest, Full postage, customs, banking, insur-
ance, legal, educational, newspaper, army, clerical,
governmental, particulars of lesding institutions and
societies. Paper cover, 60c.; cloth, leather back, 75¢.
All stationers, or sent postpaid on receipt of price by
The Copp-Clark Co., Ltd., Toronto.

AY’S FURNITURE CATALOGUE No. 306 con-
tains 160 pages of fine half-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Write
for a copy—it'’s free. John Kay Company, Limited,
36 King St. West, Toronto.

j MOD!IN FIREPROOF CONSTRUCTION. Our

system of reinforced crete work—as suecese-
y used In any of Ca ‘s largest bull
gives better results at lower oost.
ment” you will say. Write u d let us prove our
elaims. That's fair. Leach Cenerete Co., Limited,
100 King St. Weet, Toronto.

“A stron

UR NEW MODEL is the handliest for the grocer,
eperated Instantly, never gets out of order, SuJ
foreomplete u-pfo and best prices. The Ontarlo

Offies Specinities Co., Toronto.

EMIT money by Dominion Express. Money Orders
and Foreign Drafts—the cheap:st, safest, quick-
est, most convenient way. Payable everywhere

inthe world, Agents all over Canada, Lowest rates.
Agenciesin all Canadian Pacific Railway Stations,

HE " Kalamazoo” Loose Lea! Biander Is the only
binder that will hold just as many sheets as you
aotually require and no more. The back Is flex-

ible, writing surface flat, slignment perfest. No ox-
sed metal parts or complicated mechanism. Write

'or booklet. arwick Bros. & Rutter, Ltd,, King and

Spadina, Teronte. Iu)

every store. Penetrates the thickest paper and
perforatesand binds in one operation. For sale by all

stationers. A. R. MacDougall & Co., Canadian
Agents, Toronto.

COUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous

Surety Non-Smut duplicating and triplicating
Counter Check Books, and single Carbon Pads in
all varieties. Dominlon Register Co., Ltd., Toronto.

OUBLE your floor space.
power elevator will double ‘o-r floor space, en-
able you to use that upper floor sither as stock

a8 extra selling space, at the same time in-
spage on your urond floor. Costs only $70.

Write for catalogue “B.” The Otls-Fensom Elevator

Co., Traders Bask Bullding, Toronto. (1)

An Otls-Fensom hand-

’[‘HE money you are now losing through not having

s National Cash Reglster, would pay its cost in a

short time. Write us for proof. The National
Cash Register Co., 285 Yonge St., Toronto.

HE METAL REQUIRED in & Medern Conerete
Bullding. Our special facilities enable us to
produce at minimum cost Concrets Reinforce-

ments, Fenestra Steel Sash, Automatic Fire Shutters

apd Steelcrete Metal Lath. Complete stock, quick

delivery. Belore deciding write us for catalogue and
ices. Expanded Metal and Fireproofing Co., Ltd,,
raser Ave,, Toroato. (tn

WARBHOUS! AND FACTORY HEATING SYS.
TEM Taylor-Forbes Company, Limited.
Supplied by the trade througheut Canada. (tf)
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TEOHNICAL BOOKS.

ALES PLANS—This book Is 2 collection of 833
successful plans that have been used by retall
merchants to get more business. These Include

Special Sales, Getting Hellday Business, Co-operative
Advertising, Money-Making Ideas, Contests,
Price $2.50, postpaid. acLean Publishing 3
Tecbnical Book Dept., 143-1489 University Ave,,
Toronte.

ANAalAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer

using power should recelve this publieation regu-
larly, also see that itis placed In the hands of his
engineer or superintendent. Every lssue Is full of
practical articles, well ealcylated to suggest esonomies
P (p operation of a plant, Cond advertl
or "' Machinery Wanted ”’ inserted free for subscribers
to the GROCER. ‘' Machinery for Sale” advertise-
ments one eent per word qach Insertion. Sample eo

. CANADIAN MACHINERY,

ity Ave., Torento.

143-14

When writing advertisers kindly men-

tion having seen the advertisement in
this paper.

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itisattractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.

Commercial Classification and Des-

cription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon

the subjects of+Tea and Coffee, will be
mailed to you postpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Book Department
143-149 University Avenue, Toronto
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Baking Powder
Diamond  W. H. GILLARD & CoO.
1.1b. tins, 2 doz. in case.
§-1b. tins, 3 .
ilb tins, 4 11
IIPIBIAL BAKINO

Cases.
4-dozen.
3-dozen.
-dozen.
3-dozen.

MAGIO BAKING POWDER
Bizes. Perdoz

Sunmmsuiel
ESEREBESIE

« [ Percase
i

Bpecial discount of 5 per cent. allowed o
cases or more of “Magic Baking P:wde e

count will be allowed.
WHITE SWAN SPIONS AND OEREALS LTD,
White Swan Baking Powder—1-1b. tins, 8-
doz. in case, §2 doz.; §-lb. tins, $1.25 doz;
$-1b. tins, 80c doz.

No.13,4-02.,6dz 0 70

WHITE SWAN BPIOES AND
OCEREALS, LTD.

White Swan Breakfast Food
% doz. in omse, per case

‘1'1;'.3 King's Food, 3-doz. in

case, per case £4.80.

White Swan Barle 4
Crisps, per doz. 81.

White Swan Self-rising
Buckwheat Flour, per
dozen £1.

White Swan Self-rising
Pancake Flour, per
dozen 81,

White Swan Wheat Ker-
nels, per doz. $1.40,

White Swan Flaked
Rice, per dozen 81

White Swan Flaked
Peas, per dozen £1.

DO!INION CANNERS, LIMITED

m&

Freight allowed up to Sop-r

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

) Blue
Keen's Oxford, per Ib

In 10-box lots or case. .
Gillett's Mammoth, }-gross ‘box

Ohocolates and Cocoas
THE COWAN 00., LIMITED
7 - o ]

p HUTRITIRY
5

londonl'-ul.pulb.................. (R
Bpecial quotations on Coeoa in

Unsweetened

Chocolate— Pu 1b.
Bupreme, §'s & 1's, cakes,131b. bxs., 035
Poﬂmlon ehood.u. I)o size, 3 do

Duuﬁ’ ""'é'kl'iilb e
s 14-1b. boul.porlb......

s 18,48, boxe rlb...
1}-.1!-'\; -.po
lolngs for cak+—
Chooolate,

ocoeoog
1333433

pink, lemon, ormcﬁ;

or
Mulk chooolate wdcn. 8-1b. boxes..
Hnylo budl. 5-1b.
late wafers,
hooolate wafers, No. 3,
pareil wafers, No. 1,
w‘b

hooo te, 50 bundles, per box..
hooolate, 6o cakes, per box....
EPPS'S.
ents, C Colson & Son, Montreal.
Ini{ .ndnb tins, 14-1b. boxes, per

0 87
JOHN P. MOTT & Co.
R. 8. McIndoe, uant Toronto ; AnhurM
Loucks, Ottawa ; J l.l‘ulur. Montreal ;
B. Huxley. Wmn ; Tees & Persse, b-l-
gary, Alta.; Stan Brokann Co., Van-
couver, B.0.; G. J. Estabrook, 8t. John, N.B.

WOT T
DIAM\)NU

CHOC

Moulbmktut.ooooc.lhliu 90 per dr,
. breakfast cocos, l%:g

seessnee 0

oo
28rse

WALTER BAKER & CO., LIMITED.
Premium No. 1 chocolate, And 1b. cakes,
35¢. 1b.; Breakfast cocos, 1 nndslb
tins, 4lc. 1b.; German’ s sweet ¢ oeolne.iand
1 1b. cakes, Hb bxs., 26c. 1b.; Oaracas sweet
chocolate, § and } 1b. cakes, (Hb bxs., 32¢c 1b.;
Auto sweet chocolate, 4 1b. cakes, 3 and 6 Ib.
bxs., 32¢c. 1b.; Vanilla sweet chocolste, §-lb.

cakes, 6 1b. tlm. 44c. 1b.; Falcon cocoa (hot
o A o g 1 ot
COCOM,

ubleu. 100 m tied 58, per box $3.00. The
above quouuonl are £.0.b. Montreal.

Cocoanut
ouunxm COOOANUT 00., MONTREAL.

20c. and 40c.
ked mldlb ahd 30 Ib. cases.

]
=
-
o,

BuuyRENy

b,

In16 lb tins, 151b. ptlllbnd 1

boxes. Pails.
Whlte moss, nno strip 0 12

Best Shredded .01

Special lhred

Ribbon .....

wE8 eoccocooo
v

ccog
331 3

Macaroon
Desicated 016
White Moss in 5 and 10 Ib. square tins, 2c.

WHITE SWAN SPICES AND CEREALS LTD.
‘White 8wan Cocoanut—
Featherstrip, palls W 015
Shredd 015

ml—ol.hh.&on.lb s B

sceo
s et
-4t

Oondensed Milk
BORDEN'S CONDENSED MILK 00.
Wm. H. Dunn, Agens, Mon

TRURO CONDENSED MILK CO., LIMITED

**Jersey” brand evaporated cream

.1, er case (4 dozen) £3 50
Reludeer rand, per case (4 dozen) 5 00

EBY. BLAIN Q0. LIMITED.

Btandard Coffees.
Roasted whole or mnd P.aked in amp
Club Bouupm% 32
Nectar .. 0

Package Coffees.
Gold Medal, 1 and 2 1b. tins, whole or
ground
Cafe, Dr. Gourmet's, 11b. fancy glass
jars, ground 030
German Dandelion, } and 1 1b. tins,
ground, ., 022
hm.lhhlxrankfuz 1 Ib. tins, ground 0 18
WHITE SWAN SPICES AND CEREALS LTD.
White Swan Blend.

11b. decorsted
tins, 32¢ 1b.
Mo-Ja,i-1b. tins
30c. 1b

Mo-Ja, 1-1b. tins
28¢c1b.

Mo-Ja,2-1b. tins
28c. 1b.

Cafe des Epicures—1-1b. fancy glass jars, per
doz , ¥3.

Cafe l:&romatique 1-1b. amber glass jars,
per doz.,

Presentation (with 3 tumblers) $10 per doz.

THOMAS WOOD & Co.

mlt Ldge in 2-1b.
T e
Canadian Souvenir
1-lb fancy litho-
graphed canisters 0 30

Oheese, - Imperial.
Large sise jars, dos. .

J:,- (AR} “-
TWpER! ALCu[rg
ru-.

blocks, dozen

um blocks, dozen..

22 33 818

oo oo oo

2288 N‘l

o

1s
is
1s
b 0

"
"

Terma—Net 30 days pregmid

Paoked in 30s and 50-1b. case

Confections
IMPERIAL PEANUT BUTTER
095 dopn
180 °
275 *

138 «
015 Ib.

Coupon Books—Allison's

For sale in Oanada by The Eby Blain Oo. Ltd
Toronto. O. 0. Beauchemis & . Montrea
$2, 83, 85, $10, $15 and $30.

same price one sizse or asse!

UN-NUMBERED
Under 100 books..........0e .
00 books and over........
books to 1000 books

08
¥ bering 4 ‘each coupen,
extra per book % cent.

Infants’ Food
Ro'inson’s Fﬂ.cnt. barley,
Hb tins, 8 1-1b. tins,

binson's patent
gmu i 1b. nm, $1.25; 1-
tins, $2

Pla.vorinz Extracts
SHIRRIFF'S

1 oz. (all r1 avors) dul ] 00

2 175

2 " - 2 w

i “300

5 " . 'j 375

8 550
16 s “ 1000

32 j- - " 18 00
Discount on application.

CRESCENT MFG. 0O.
Mapleine
2 oz. bottles (retail at 50c.
4 0z. bottles (retail at 90c.
8 oz. bottles (retail at §1.
16 oz. bottles (retail at $3).
Gal. bottles (retail at $20).

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM

Agents, Rose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4doz., perdoz. $2 20

T. UPTON & Co.

Compound Fruit Jams—
12-0z. glass iars, 2 doz. lnme per doz.
2-1b. tins, 2 doz. in case, pe
S5and71b. tm
T wood pai

w pai
30-1b. woodptﬂa

Compound t Jame-—
12-0z. glass jars, 2 doz. in case, per doz..
?}E ug;.dﬂ dtl)l:. in case, per 1b.

wood pails, 6 pails in crate,

30-1b. wood ﬂl 55 o

e
38

e

coe
|88

|]88

o

JOS. CAMPBELL 00., CAMDEN, N.J.

Boupe (condensed)—No. 1 cans, all kinds
per dozen. $1.20. Chicken soup, $1.36 per
dozen. Pork and Beans, v? ate
sauce or Boston style—No. ﬂnnl dos. $140.
Tabasco Ketchup — Bottles (10cent size
only) dozen 21.40. Chili Sauce — Bottles
(10c size only) doz. £140. Mustard (prepar-
ed)-With spoon (new) doz. £1.40; No. 80
jars, doz. £1.40.

W. CLARK'S
SPRCIALTIRS

"Chateau Brand

gl 3 g8
Bd Fen il

SR ———————
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ALWAYS RIGHT. sist:

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’'s SUN
PASTE. Just push it and see them come back
for more.

Canton, Mass., U.S.A.

You can make sure of earning the
goodwill of the ladies if you sell them

BLACK KNIGHT

STOVE POLISH

It will not stain the hands, and pro-
duces a lasting, brilliant shine in a
very short time.

Keep a generous stock of this profitable
line and push It hard.

F. F. DALLEY CO.,, Ltd.

Hamilton, Can. Buffalo, N.Y.

Modern Packages for your
Merchandise!

No matter what product you
have to pack, you'll find a

“H and D"

Corrugated Flbre Board Box

that will deliver it as clean, fresh and attractive as
it left your warehouse or factory, and will protect
it from water damp nnd damage.

May we design an “H and D’ Fibre Box to suit
your special needs? We’ll guarantee it to save
you freight, packer’s time and storage space We’ll
be glad to do this for you; it will cost you nothing
—involve no obligation.

Weite us TO-DAY what you have to pack.
Ask for free booklet “ How to Pack it.,”

The Hinde & Dauch Paper Co., Ltd.
TORONTO, ONT.

MOLASSINE DOG and PUPPY CAKES

are entirely different from all
others and are quick sellers.
| If you are stocking Dog Foods,
write for particulars and free
samples; I will interest you.

SOLE IMPORTER:

ANDREW WATSON
91 YOUVILLE SQUARE, MONTREAL

|

TEA LEAD

Best Incorrodible

Buy ““PRIDE OF THE ISLAND " Brand

as extensively used for years past by most of the leading packers
of Teain Canada.

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” Londen. LIMEHOUSE,
A.B.C. Codes used 4th and 5th Editions. LONDON, K., ENQG.
ALFRED B. LAMBE & B0ON, TORONTO.

J. HUNTER WHITE, ST.JOHN, N.B.
OREOIL T. GORDON, MONTRE .,

Oansdian Agente

L 3




THE CANADIAN GROCER

BROOMS are DOWN

We Make Brooms of Quality
Be Sure You Get Them

Walter Woods & Co.

Hamilton and Winnipeg

==Sen e,
===,

GROCERS—TAKE NOTE
It will pay you to push molasses, especially

KITCHEN BRAND MOLASSES

in tins

during the Xmas cooking season.

housewife knows it is the best for all purposes.

Stock up at once.

Imperial Syrup Company,

The experienced

Montreal

OCEAN MILLS
Montreal

Chinese starch, 48
1-lb., perrw“
Ocean Baking Pow
der, 48 3-0z., $1.10;
48 4-0z., $1.80; 608,
0z. 1b.-

$3.75; 48 1-b. pkg.,
u uhxb tins, $5;
loose 25 Ibs., $1.75
Ocean blanc mlnle.
48 8-0z., $4; Ocean
borax, 48 8oz,
81.60; Ocean cough

rup, 36 6-0z.,$6.00;

, $1.20;
Ocean corn starch, 48 1-1b. $3.60.
Jam
30-1b. wood pails
Pure

. , 1-Ib. glass # two
ass ted jam, ass fars, 175

Per 1b.
0 06}

Jelly Powders

IMPERIAL DESSERT JELLY

1lul Fruir FLavors
CaArTONS EACH | Doz

Assorted flavors—gross 10.75.

Soap
The GENUINE. Packed 100 bars to casa.

WHITE SWAN SPICE
AND CEREALS, LTD

White Bwan, 15
flavors. 1 dos. in
handsome counter
oarton, per doz., 90c.

" Shirrift's " -u
flavors), per

Discounts on nppljm
tion.

M. K. FAIRBANK 00. BOAR'S HEAD
LARD OOMPOUND,

‘Pumy hconee 10 sticks
100 sticks
Dulc, large cent sticks, 100 in box
Lye (Concentrated)

GILLETT'S
PERFUMED LYE

Per case
1 caseof 4 doz $ 50
3casesof 4doz 3 40
5 cases ormore 3 35

Marmalade.
T. UPTON & 00O
12-0z. glass jlrz 2 dozen
case, per doz. $1; 16-oz.
glass jars,2 doz. in case,
r doz. §1d457 § and i

per dozen
SHIRRIFF BRAND

ST. CHARLES OON
DENSING OO

PRICES :
sSt. Oharles Crean..
family w'u'“‘u.)

:l'lll::‘;'&“‘*m . lg

OOLMAN u on KEENS
Per Per doz
DSF Hbumllu "F.D.. {-lb. tins.. \45
4-1b. tins 4 Per
*  1-lb. tins 5 00 Durham 41b. jar v 75
F.D., {-1b. tins.. 0 85 1-1b. jar 0 25
IMPERIAL PREPARED MUNTAKD
Small, cases 4 dozen 0
Medium, cases 2 dozen..

Frgd Per doz

. Sauce, pwcked in cases of 3 doz. §1 90

. Pickle, packed in cases 2 doz. pts. 3 35

P. Pickle, packed incases 3doz §-pts 2 35
PATERSON'S WORCESTER SAUCE

mmbotx.l 3 and 6 dozen cases, doz 0 %0

t bottles, dowgr-uu o8, <o nene 17

Case of 1.1b. contain-
i:)‘ 60 pu:hcu per

Case of %-lb ocon-
taining 120 packages
per box $3.00.

Cas- of 1-1b. und Hb
containing 30

and 60 %-1b Hwku-l
por_qu

MAGIC BRAND
No. !. cases 60 1-1b.
No. 130

b. .
.&& B {' b, {
l&lmwlﬂ—hn
1case.. .
Seases......
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WOOD'S

HOLLANDER
COFFEE

Fragrant, Pungent,
Deliclous !
Imported and Roasted by

THOMAS WOOD CO., LIMITED

The Choloest of the
Choloe.

Seav ard Washing Powders

For sale by all grocers.
A. P. TIPPET & CO., AGENTS

=:ypolo soap, colors, per gross. . .... $10 20

soap, black,

EDWARDSBURG STARCH 00., LIMITED

Laundry Starches— Per Ib
No. 1 white or blue, 4-1b. carton... 0
No. 1 white or blue, 3-1b. carton... 0
Canada lsundry ...........cocoes 005
Bilver gloss, O-I dnv lid boxes.. 0 lﬂz
Bilver gloss, 6-1b. tin canisters..... 0 07,
{dnmabur;lluur gloss, 1-1b. | kg. g 81“

ogs silver gloss, large orystal. .. ..
Benson's sasin, 1-1b. cartons. . .00
No. 1 phite, bbls. and kegs 0
On: white gloss, llb pkgs. 0
Bon.onloum-l.wbox .180t03 00
Benson & Uol. Prepared Oom..... 0o
P 005

Pure
Riee Starch—

Edwardsburg No. 1 white, 1.1b. car. 0 10
BRANTFORD STARCH WORKA LIMITED
Ontario and Quebec.

Laundry Starches—
Oanada Laundry, boxesof 401b.. 0 06
Ml,‘.m_ bo of 40 1b
- ..... 5
ubunm:, x 0 05§

cu-of(llb

No. 428 8t. Paul 8t. Montreal
Brown Label, I'and {s........ 023 04
Milk, Brown Label. §'s.. i 0 40
Green Label, 1's and {l eeses 08 080
CANADA FIRST Red Lawel, A ......... 04 060
BRAND
LAPORTE, MARTIN & CIE, LTD
The Aylmer Con- Japan Teas
densed Milk Victons, half case, 90 1bs. .. .. 025
., Ltd. Princess Louire half cage 801bs 0 19
Ceylon ureen Teas— Japan style
Per case Lady, cases 6ulbs. ... .. 018
Oanada First Duchess, cascs 601bs............ 019
Evap. Cream
family size.. 3 50
Canads First

Evap. Cream
medium size 4 80
Canodn First Evaporated Lrem hotel

l;lm()oldJully Po'du...pa.'..‘..}.
Bt'nonn te on applioati:

................................ THOMAS WOOD
C unldl First Condensed Milk.
Beaver Condensed Milk. . ... : ’.i : g & 0o., LTD.
Rosebud Condensed Milk.............. 0 n 030 Montreal and
- Nlt.ovo Polish bl’ar 8" .°= Boston.
Rising Sun, No. 1 eak & X8 .
R!dn: No. Sul:'.“roi‘;xu“ 0% 0% WoodsPrim
§° 30881: f;’m mbg:u ......... :a :: r'o.u por. ound
....... ol ., Te
o. un Paste, } gross boxes o e s e
Rod, 360. and 50c ;
Fleur-de-Lis,

JAMES DOME BLACK LEAD

6a size, gross, §2.40.

2a nize, gross, $2.50

and 40c. Packed
in Hb tins. All grades—either black, grees
or mixed.

o Retall
8 Pink Label Teaodjs | g 40
EDWARDSBURG STARCH CO., LTD. Gold Label 1'sand §s 35¢. 50e.
- ..l‘(:?,.‘:;b' Brand Por{ecuonoﬂyrup - Lav Label I'sand §'s 430 800, T
rre; » per Ib, b D .
HC." h‘umf%sﬁo e - r, Onnmb: I'sand §'s 80c. 8. Cream Tartar.
rre s, . 0 - Gold Tins, 5' £ 500. 1.50 GILLETTS CREAM TARTAR
.- 130 each Ooldi‘ln..;': 3o 108 Soe 180 Per doz
170 °* Gold Tins, 1's 860 each  50c. each Ib. paper pkgs., 4 doz. in case. . .80 9%
L'l White Gon Syrup. Gold Label, §'s 180 es. 361b. 350 es. 50 1b, 1b. paper pkgs., 4 doz. in case. .
Ph!natl"mi '"u; lnbal— 's 35cea. 701b. 500 es. 100 Ib. P .
b tins, 0z. in case. ¥ oz. $-1b. paper pkgs.
£ 2 Sdon nen * loes 7ib. Woes L0  gdor{ib DADerPEer Jamsorted. ... 87 20
;g .'. . :: Perdoz

.. 270
(6, 10 and 20 1b. tins have wire handles)
Beaver Brand Ihplo Syrup.

2 1b. t.ma. 12 doz in case .

lﬂ

A

20
(5, lOlndl)lb

“

Brown Label, I'sand §'s..
Green Label, 1's and §'s..
Blue Lavel, is, is {'san
Red Label, 1's and
Gola Label, §'

Hb cans with screw covers, 4 doz. in

MELAGAMA TEA

Case

#3650 MINTO BROM,,

45 Front 8t. East "Perlb
- b. 8. canisters, § doz. incase..... 030

kin60and mlb voodon boxes

100 [b. cases. All
delivarodprim

Tobaoco.

IMPERIAL TOBAOCOO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

---0-X-X1-1-1-J
PRENLELHS
OOQQOQGO"?
EEELTBSEIE

PEFLEEsETIaszsss

”»»
o
(3]
(%]
. N
. a4 ‘Yoast,3 doz. S oent pgs. ... 15
(1) ‘s Oream Yeast, § dox 115

ian Grocer, at our nearest oﬁice
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