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THE CANADIAN GROCER

“CANNED 
6y GRIFFIN”

---------------------- Until you break the shell ----------------------
of a nut you are wholly in the dark as to the quality of the meat 
therein. A fair exterior often covers an unsatisfactory interior. 
Quality depends largely upon reputation—you’ve got to be 
guided by that. Be guided, then (if seeking highest quality in

=ji Canned Fruits), by these li--  ------ =
three words, “ Canned by 

Griffin,” and you’ll be 
absolutely safe.

Griffin & Skelley 
Canned Fruits

and Asparagus
Canned Apricots, Canned Peaches,
Pears, White Cherries, Black 
Cherries, Damson Plums, Egg 
Plums, Golden Drop Plums,Green­
gages, Raspberries, Strawberries.
By the three words, “Canned by 
Griffin,” you know these products 

as safe canned fruits to buy



THE CANADIAN GROCË*

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX. N.S.

REPRESENTING LEA DING 
MANUFAC FURERS. SUCH AS

E. D. Smith Lowneys Toblers

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. NX.

Manufacturers’ Agents and Grocery 
Brokers 

WAREHOUSEMEN
osn glwe oIom attention to few more ttrsa-elaee 

ageodea Highest references

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street. Montreal
TEL. MAIN 771 BOND »

ROBERT ALLAN & CO.
MONTREAL

Genera] Commission Merchants

Green Cod. Skinless Cod, Herrings, Seal 
and Cod Oils, White Beans, Peas, etc.

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchshente, Customs 
Brokers snd Manufacturers* Agents. Cars Dis­
tributed, Warehoused and Forwarded. Warehouse 
on Transfer Track. Business solicltsd. Our posi­
tion is your opportunity.

SASKATOON, WESTERN CANADA

BUCHANAN & AHERN
WkellMl. Cm.Ii.Im l.rckuts .ad

QUEBEC. P.Q.
Gree.rl.s, Provisions, Segsrs, Molssess, Dried 

Frail sad Nuts, Grsle, Mill Feed,
Flak, Fleh Oil, Etc.

Cerroeeoedsooa Solicited. P.O. Bex »

W. S. CLAWSON it CO.
Manufacturers' Agents and Grocery 

Brokers.
Werehoeeeeee

ST. JOHN, N.B
Oees tor e lew mere flret-eleee Hess.

When you want a right 
price on Good Currants 
for import, wire or 
write us.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A MACNAB it CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS' AGENTS

end COMMISSION MERCHANTS 
Importers end exporters- Prompt end eetefnl at­

tention to ell Badness. Highest Canadian end foreign 
raderenoee Oebleeddrem: "Meoneb, Bv Johns. 

Codes; A.B.O. Ithedltiaei. end private.

M. Allan Deans
GROCERY BROKER AND 

MANUFACTURERS’ AGENT 
Beak el Hieilles Chambers, 14 Yonfe St., Toronto 

Doimeerie end Foreign Aseociee Solicited.

G. C. WARREN
Box 1034, Regina 

IMPORTER, WHOLESALE 
BROKER, snd MANUFACTURERS' 

AGENT
Trade Established 12 Years.

Domestic end Foreics Agendas Solicited

W. G. A LAMBE&CO
TORONTO

Grossry 
letokMil 11 MM

If yea era loo Idas lev trade with Irish merchants 
there is see paper that con pm pee la teach with 
barer*. sad that is
The Irish Grocer, Drug, Provi­

sion and General Trades’ 
Journal.

10, Garfield Chambers, Belfast, Ireland

ON SPOT. Finest 4 and 5 Crown Table 
Figs, 10 lb. boxes.

New Selected 3 Crown Shelled Almonds
Prices Right.

Lind Brokerage Company
73 Front St. R.. Toronto

W. G. PATRICK it CO.
Manufacturers’ Agents

sod
Importers

77 York Street, Toront o

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents 1er Grows' Specialties and » bnleaai. 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich

WANTED
A live firm in each of the Provinces 
of Canada to take the selling con­
trol oi Invalid Fluid Beef. Address 
replies to (Invalid Oxvil)

309-311 King Street West, Toronto

WATSON it TRUESDALE
(Huuses.am to Ntoert, Weteoo à Oo )

Wholesale Comm tee toe Broken end 
Manufacturers' A sente.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Bo Hoi tad

-WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers' Agent 
Canadian, British and Foreign Agencies Solicited.

23# Chambers of Commerce. P.O Box Jll

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA 
Manufacturers' Agents, Commission Mer­

chants. Warehousemen.
We sell direct from tbs Manufacturer to beRetai 

Track connection with all Railroads.

A. Francois Turcotte
COMMISSION MERCHANT

Room 16 Morin Block

Quebec City, - Canada
Open for one or two more agencies.

Blao» Tea Agency Wanted.

Good Openings here for 
Lard, Oats, Boiling Peas.

HAVE YOU ANY TO OFFER?

a



THE CANADIAN GROCER

J. F. EBY, Pré».
HUGH BLA1N, Vice-Pres.

to get in right on Seeded RaiSlüS
Freshly seeded 1909 crop. Fancy and Choice 16-oz. pkgs., at right prices

We are quoting very
low prices on New Dates Fards

Hallowee

“ Webbfoot” Oregon Prunes
New crop—30/40, 40/50, 50/60, 60/70, 70/80

OUR PRICES ARE ROCK BOTTOM.

Now is your chance to stock up on
We are quoting low prices 

f.o.b. factory
Mixed Pickles

5-gallon pails

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

Ram Lai’s Pure Tea
wins its way easily with high-class trade

BECAUSE
It is carefully grown, expertly blended, 
and sealed in lead packets, to retain all 
its natural fragrance.

Ram Lai’s Pure Tea Co., Limited
MONTREAL, CANADA

3



THE CANADIAN GROCE*

_______________________________

~\~ SUPERIOR -
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cfrepared n5^— • a>>ady>r IÊ

Toronto Canada.

THERE are a good many housekeepers in every neighborhood who, if 
they were not already using COWAN’S Cake Icings, would do so if 
they knew how good and how convenient they are. That means a profit­

able trade for the Grocer who develops it. Why shouldn’t you be the 
one? With Cowan’s Cake Icings no eggs are required. The directions 
are on the package.

THE COWAN CO., Limited : TORONTO
4
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“QUAKER” 
BAKED BEANS

Quaker Beans, in the new style of can—3’s, family size, in Tomato 
Sauce or in Chili Sauce at the same price as plain—certainly is 
a winner. It’s a combination of quality and quantity that appeals 
very strongly to the average housewife. More beans to the can 
than in 3’s flat ! In Quaker Brand we use nothing but selected, 
hand-picked beans, that have been grown right in the neighbor­
hood of our factories.
Scientific processing methods, coupled with extreme care in the 
selection of all sauces and spices used, make this Quaker Brand 
unalterably delicious and appetizing.

Dominion Canners Limited
Hamilton Canada
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Teas, Coffees and Spices
We have a LARGE assortment bought PREVIOUS to the advance. OUR FORMER Quotations attracted a 
great deal of ATTENTION, and brought us INCREASED business.

SPECIAL QUOTATIONS ON NEW CROP TEAS FOR THE BALANCE OF THIS YEAR.
per pound.

500—£ chests and caddies Black and Green Teas....................................................................... @ 12£ 15 to 18c
350—£ chests JAPAN teas, good CUP QUALITY.................................. ,.................................. @ 17£ 18£ to 20c
100—£ chests HIGH GRADE EARLY PICKED Japan Teas.......................................................® 25 28 to 30c

1.500—chests & £ chests CEYLON Blk. Teas (good style & Cup quality) .................................... @ 16£ 17£ to 18£c
1,250—chests & £ chests Cey. Green & Gunpowder Teas (extra values)........................................ @ 18£ 20 to 22c

300—£ chests HIGH GRADE Ceylon Green & Black Teas  @ 25 28 to 30c
RO-SI-CO BLENDED TEAS in chests and £ chests to retail at 30c and 40c per pound. These blends of Tea 
are becoming very popular with the trade and show them good margin of profit.
WE CONTROL the agency for Ro-Si-Co blends.
COFFEES. Get our prices before purchasing elsewhere. Our Values speak for themselves.
Mail orders and inquiries promptly attended to.

Robert Simpson £§> Co., coffees andfSpices
Phone 3541. COR. GORE and HEWSON STREETS, HAMILTON, ONT.

SANITARY CANS
WÊÊmÊÊÊmmÊÊÊmÊÊmmmÊmm^^mmmmÊmmÊÊÊmÊÊÊÊÊÊmim^m^mÊmmmÊÊÊm

FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK, ae as

Sanitary Can Co., Ltd.,
Niagara Falls, Ont.

6
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“Make the Boy Happy.”

This Sleigh Given Away Free !
With a 25-Box Order of

COMFORT SOAP
IT’S ALL RIGHT. ”

Malleable Bobs

Strong and
Light

Box 36 x 18

Also given with a 10-Box Order and $2.00. Or given with a 5-Box Order and $2.50.

Comfort Soap has the Larg­
est Sale in Canada

Why Not Sell the Soap 
Most in Demand ?

Five box lots and less than ten (with premium)............................ $4.15
Ten box lots and less than twenty-five (with premium)................ 4.05
Twenty-five box lots (with premium).................................................. 4.05

Send for our Illustrated Price List.

Pugsley, Dingman 68, Co., Limited
TORONTO

7
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lUk

'ESSENCE
BEET

fF/BF?/NEÀ

We are telling the public in our news­
paper advertisements 0X0 is so econom­
ical and handy it saves dollars and cents. 
We would impress on the trade that 
there are many extra dollars to be made 
out of the 0X0 trade. Let us hear from 
you and help you to get your share.

CORNEILLE DAVID & CO.
25 Lombard Street : : : TORONTO 334 Clarence Street : LONDON, ONT.
52 Nicholas Street : : : : OTTAWA “ 41 Common Street : MONTREAL

rWRGONZOLA 
VJ CHEESE One of the choicest of Italian 

makes of cheese.
Our first consignment just in.

Our cheese is made by Giovanni Colombo, who was 
awarded the Grand Prix at the Brussels Exhibition, 
as well as the Gold Medal for Gorgonzola Cheese.

TO
JOBBERS:

We can 
quote you 

very special 
prices, owing 
to the size 

of our con­
signment TTmited

This brand is different from others in that it is new. 
It has not been in cold storage all Summer. Abso­
lutely fresh, and in perfect condition.

Obtainable in tubs, one 20 
lb. loaf to each tub.

INQUIRIES.—From Ontario, 
to our Toronto Office.
From rest of Canada, to our 
Montreal Office.

8
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SURE SELLERS THE YEAR ’ROUND
Educate your trade out of 
buying dusty, far-from-fresh 
bulk crackers. Push McCor­
mick’s Fancy Jersey Cream 
Sodas — the finest sodas 
baked anywhere—and make 
bigger profits and gain more 
friends. Packed only in five 
and ten cent packages — 
not sold in bulk.

This Cut Represents Our gv 
Fancy Jersey Cream Sodas

McCormick’s are always 
crisp, delicious, satisfactory. 

Once introduced into a 
household, that family will 
want no other sodas. And 
our advertising — with the 
rare quality we bake into 

these sodas—makes the first 
sale easy.

KEEP THOSE SODAS ALWAYS IN STOCK

MCCORMICKS
II OF LONDON

COUNT ON PROMPT DELIVERY 
FROM OUR WAREHOUSES AT

Montreal

Hamilton
Ottawa Kingston 

Winnipeg Calgary

Knox Gelatine Creates a Chain of Sales 
and Ties Your Customers to You

Your customers will always buy KNOX GELATINE once you start 
them because of its Purity and Quality and because it makes a pint to a 
quart more gelatine than other kinds. It’s easy to start sales because our 
extensive advertising has made “KNOX GELATINE” the household 
word for “ delicious desserts.” KNOX GELATINE sells at 15 cents a 
package and pays you a good, big profit—PUSH IT.

Charles B. Knox Company, :: :: Johnstown, N.Y.
Branch Factory : Montreal, Canada

► 9
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ffossaçes

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.
Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis & 

Son, Vancouver, B.C.

When You Sell
Borden’s Brands

4bel wnitdltl0nâl protection*}4
bear the signature- /yyw j

newyork u.sA;

The Original

You know when you sell a customer Eagle Brand Condensed 
Milk or Peerless Evaporated Cream, that you have sold the host the 
world produces. Merchants all through Canada find it profitable to 
specialize on these brands, and besides, they get a lot of satis­
faction out of it as well.

HAS BEEN BEST FOR OVER 50 YEARS

Borden’s Condensed Milk Company
ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto
Mason & Hickey, Winnipeg, Man. ; Shallcross, Macaulay & Co., 

Vancouver, Victoria, Nelson and Calgary.

T**ot mark Rteisrt*10

EVAPORATE

TENED CONDENSED

10
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PURE/

HAVE you written for our special proposition, which means more 
profit to the 1 )ealer ?

This good old Soap has been a household name for over fifty 
years, and the new bar improved, both in quality and appearance, is 
making new friends every day. Sells Five ( 'ents straight.

Don't wait. Send a post card to-day to
The Richards Pure Soap Co., Limited, Woodstock, Ont., or to any 

wholesaler

Stop Egg Breakage!
u. • MAW. 10. "01

ewe. aww. i«. oe

Retailers all over the world are using

Star Egg Carriers and Trays
For Safe Egg Delivery

They prevent Breakage and Miscounts.
Save Time and Customers.
We can show you how to make an extra profit of lc. on every made in one and two doz. sizes 

dozen eggs you deliver. The STAR SYSTEM is cheaper to use than paper bags or boxes. 
Write to-day for our booklet “ NO BROKEN EGGS," then order through your Jobber.
It will save you MONEY !

Henry Oilman, Elgin, 111., writes—
The STAR EGG CARRIERS and TRAYS that I purchased of you are the best ever. There is no loss of 

carriers, or broken eggs, and I feel that they are the cheapest for any grocer who delivers by wagon.

STAR EGG CARRIER TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

ii
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Grocers of Northern Saskatchewan!
You save freight when buying from 
our new Prince Albert Warehouse—

TRIAN
TRENGTH 
FLAVOR
PURITY

PACKERS OF

“TRIAN”
BRAND

PURITY
GUARANTEED

You get the full advantage of the carload rate on all your 
purchases—small and large.
Figure out how much freight charges add to your cost of 
doing business.
Then communicate with us at our Prince Albert Warehouse 
and see what a big saving you can make by placing all your 
orders with us at this point.

YOUR INQUIRY WILL RECEIVE OUR IMMEDIATE ATTENTION

CAMERON & HEAP, Limited
Importers and Wholesale Grocers

REGINA,
SASK

FORT WILLIAM, 
ONT.

KENORA,
ONT.

PRINCE ALBERT, 
SASK.

BALAKLAVA BRAND 
BAKED BEANS

have no superiors and few equals. They are put up in a 
sanitary, up-to-date factory and the greatest care is 

exercised to uphold their standard.
WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.B.
OAMAStAM A— Or—I à Oa., Jtfenamt, Toronto; D. a Hannah. LooIn. Ont.; O. WtlUre Wmm, HemUwn;
M. P. M.rtÉ.II, 1W Mit. —t. Ottnwi; Nlaholaan * Bal». Wtaalpac. A*mu, Manta à Bob—on. Teeroertr, ft. a
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TEA PERFECTION

!I \

What 
we would 

like you to 
answer for your 

own satisfaction, 
as well as ours, is 

this: Would BLUE 
RIBBON TEA ever 

sell so steadily and largely 
as it does if it did not possess 

these two outstanding character­
istics ?

Most economical 
to the housewife

Best value for the 
dealer to recommend

You cannot sell tea to-day unless it possesses these 
features to some extent, and you cannot sell tea as 

largely as we sell BLUE RIBBON TEA unless it 
possesses these outstanding qualities in a very marked degree.

There are other features favoring
BLUE RIBBON TEA that
we need not dwell upon, but we 
would gladly tell you about them.

The Blue Ribbon Tea Company
Montreal

Canada

13
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RICHARDS

SOAP

HAVE you written for our special proposition, which means more 
profit to the Dealer V

This is the Son]) most women are going to choose, because it 
softens the water, goes further, and does better work in either cold, 
warm, or hot water. Sells Five Cents straight.

Don’t wait. Send a post card to-day to

The Richards Pure Soap Co., Limited, Woodstock, Ont.,

The easiest running, quickest 
grinding and most attractive 
mill for your store is the

ELGIN
NATIONAL COFFEE MILL

It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability. 
l’rompt shipments our speci­
alty.

Ask anv of the following jobbers for our Catalogue:

WINNIPEG G K. x J. Galt (ami hrancht «) Tti<* Cod ville Co. (ami 
hram tivs); Foley Bros., Larson k Co. (ami Branches). 

VANCOI" VER The W H Malkin Co., Ltd. ; Win. Braûl X Co. 
HAMILTON Jas Turner6Co.; Balfour, Smye x Co ; McPherson, 

< liasse., x Co,
Toronto Ehy. Main, Ltd 
LON I>< »N Gorman. Eckert X Co
ST. JOHN. N.B G K. liar hour Co. Dearborn k Co.
REGINA. SASK. Campbell, Wilson X;Smith 
MONTREAL The Canadian Fairbanks Co. (and branches). 
EDMONToN, ALTA Tlx- A. MacDonald Co.

MADE BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

The Mill They All Want
AND THE REASON WHY

No. 40—D.C.—$65.00 
No. 45—A.C.—$75.00

Because it repre­
sents the greatest 
real Value of Ma­
terial, Quality and 
Workmanship at 
the Lowest Price

Every Mill is ready 
for immediate use 
by simply attaching 
it to your lamp 
socket. Grinds two 
lbs. a minute and 
can be adjusted 
while the Mill is 
running. Grinders 
are of the best qual­
ity cast steel. It is 
furnished with de­
tachable handcrank 
for use in emergen­
cies, so that the 
grocer is never 
without his Mill if 
the current gives 
out.

COLES MANUFACTURING CO.
1625 North 23rd St., Philadelphia, Pa.

AGENTS—Chase & Sanborn. Montreal : Todhunter. Mitchell & Co , 
Toronto and Winnipeg : Young Bros., Vancouver. B.C.: Wm. 
Braid, Vancouver. B.C. ; L. T. Mewburne & Co-. Calgary, Alta.

14
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PERFECTION is not 
attained in a day. 

It takes years of experi­
ment, experience and 
expense to obtain a per­
fect article. We have 
it in

60RIÜÀN, ECKERT 4 CO.,

latest triumph 
in perfect blending 

and roasting. Your 
customers demand the 
best and "Rideau Hall” 
will satisfy their de­
mand. Packed in 1-lb. 
tins only by

ltd., London, Winnipeg

Wake Up!!! 
and Sell

Baird’s Sauce

“The

Best
of All 

Saucebaiiids '

—se—

Agents Maclure & Langley. Ltd., 12 Front Street East. Toronto 
—604 Lindsay Building. Montreal : W. L. McKenzie & Co.. Win- 
nipng : R. Robertson & Co.. Vancouver and Victoria.

The why and the
wherefore

of superiority in soap lies in one test-that 
of PURITY.

ASEPTO
SOAP POWDER

“The enemy of dirt’’

qualifies A1 in this respect and is moreover a 
very economical soap. An introduction of
—EPT0 mt0 an>’ household means constant 
repeat orders.

ORDER FROM YOUR JOBBER

ASEPTO MEG. CO.
ST. JOHN. N.B.

BRAND V

MADE
STAVANGER

FAMOUS
ARDINE
THAT

THE LINE OF SUSTAINED PROFIT
Especially in your brands of Canned Fish, care in selection is essential ' And 
you'll find

“KING OSCAR” BRAND
NORWEGIAN SARDINES

always uniformly pure, sweet and well packed Thev are .• ,givers and profit-producers. V 3rC genuine satisfaction-
It will pay you to feature “King Oscar” Brand.

Ask your wholesaler for them.

John W. Bickle & Greening (J. A. Henderson) Hamilton, Ont.

IS
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THE WORTH OF

WHITE SWAN
PERFUMED 100 jo POWDERED

LYE
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS

OF AGGRESSIVE GROCERS

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR 
CUSTOMERS WILL APPRECIATE 25% MORE PURE 
LYE FOR THEIR MONEY—AND YOU SECURE A 
BETTER PROFIT.

thing we say for it. Just stock “Century Salt’*—best for 
table, best for dairy—and your customers will keep it 
moving. We deliver quickly.

IT SELLS!
It's being brightly 
advertised in On­
tario’s best dailies. 
It’s got ’the’ quality 
to back up every-

Write off to-night for our Price List

Dominion Salt Company, Limited
Manufacturers and Shippers SARNIA, ONTARIO
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ONTARIO SEED C0M Sueoeoeere, WATHLOO, OUT.

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Welker Bin’’ Outfit U a “Necessity” to the 
Modern Grocery

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures.’*

Walker Bln Store Fixture Co.
umitio

IBPIRSBNTATITESi-
■aelleke: Waleae â Trwesdalo,Winnipeg n is .
Ssekatckewas ewi Alberta; J.C. Stakes. D€rlm, UBl&riO

Bellas. Saak.
■aatroeli V. S. Silcack, 33 St. Nickalaa Street
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A PULL TURNS 
ON THE LIGHT
Better than ele. tricity or city gas, cheaper than 
coa! oil or candles. Steady, white, hri liant ; 
%.cent per hour for 50 fl candle power.
Lighted or extinguished by a pull of chain and 
regulated to any desired candle power in the 
same way.
Absolutely Safe, permitted by all i su-ance 
companies. More Light Means More Business.
Delivered ready for any one to install.
Write now for circular and special price to 
merchant dirtet.
For stores, home®, churches, hotels, etc. First 
class agents wanted.

MACLAREN & CO.,
Guoline Lighting System, 

MERRICKV1LLE, - - ONT.

mrsceÎ CARRIERS
SAVE TIME & MONEY

OUR GUARANTEE
in your store; you use them TEN 
DAYS, arul if you do not find that 
they give you BETTER and (QUICKER 
SERVICE than any other WIRE 
CARRIER. PNEUMATIC TUBES, 
CABLE CARRIERS or CASH REG­
ISTERS. we will remove them at our 
•truen.se.

CATALOG FREE
THE GIPE.CARRIER COMPANY 
99 ONTARIO STREET TORONTO ONT

EUROPEAN OFFICE HU tIOLBONN LONDON E.C EMC

|“BANNER” & “PRINCESS”
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St. George Evaporated 
Cream
(Unsweetened)

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 

who handles them.

J. MALCOLM & SON

, Ti
: ■

q t

/;v<v3a-L|/ V\ ir
; ■ - I • i!

, ~ ïlïjrr.îTZ'-' "x >

•T. GEORGE,
8WT.

Stop and Consider
what it means to have 
lines which will make 
customers ! Stock

Rowat’s
Pickles

Paterson's
Sauce

and you will materially 
strengthen your hold on 
your trade.

Rowat & Co.
Canadian Distributers :

Snowdon & Ebbitt, 325 Coris- 
tine Bldg., Montreal, Quebec, 
Ontario, Manitoba and the North­
west; F. K. Warren, Halifax 
N.S. ; F. H. Tippett & Co., St. 
John, N.B.; C. E. Jarvis & Co . 
Vancouver, B.C.
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The Package of Quality!
You can be sure of the flavor, goodness, quality and 
wholesomeness of every packet of GRAHAM 
WAFERS-if they come from Teller Bros. They 
are golden-brown squares of nourishment, and always 
reach you in a fresh and appetizing condition.

Feature this line. It pays!

Telfer Bros., Limited, Colling wood, Ont.
Branches : Toronto. Winnipeg, Hamilton, Fort William

New Customers
For You

Nothing like getting and KEEPING 
new trade, and you can do both by 

handling

Minute Tapioca

MINUTE

TAPIOCA
ALWAYS READY

Women like to know a nice 
dessert for dinner—one they 
can prepare quickly and 
without trouble.

Just show them how 
they can make a nourishing 
and delicious pudding 
in fifteen minutes with 
Minute Tapioca. You will 
find you have a puller when 
you begin to sell Minute 
Tapioca,

Nothing like it—absolutely 
the purest tapioca made. 

Your jobber has it.

MINUTE TAPIOCA CO.
ORANGE NASS.

Canadian Representative*:
Csnad ar Ssicalty Co..Toronto 

R. I. Hall & Son. Montreal 
«. S. Clawson & Co., 

t. John. H.6.

etROf»

GOUDRON
HR**

tTHDlLB OR

FOIE DE MORUE

HATHmrs 
Syrup of Tar

SOD LIVER OIL
* WmMwmi. V,

i. L SATHŒO,

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil
has a more certain sale 
than most remedies. It Is 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful in 
effecting cures that every 
user is • publisher of its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S 
NERVINE POWDERS
are needed wherever colds 
are attended with pains 
and fever.
See that you are well sup­
plied with both, as the sea­
son of Colds is now on.
J. L. 1ATIZED Cl„ Props. 

SBE1BIMIB, P.Q.
Distributors for Western Osnsds:

Foley Bros. Lereoe * Ce„ Wholesale Groean end CeafeetWaan, 
Wianipee, Edmooten, Vancouver.

L. Choyai. FU» * Cla. Wholesale Paye». Meatreal

The most perfect substitute for Fresh 
purity and quality of every can of 
unreservedly guaranteed. Order from your jobber.

“CANADA
FIRST”

EVAPORATED
CREAM

Cow's Milk it is possible to obtain. The 
“Canada First” Milk are absolutely and

THE AYLMER CONDENSED MILK CO., LTD. AYLMER, ONT. Head Offices, Hamilton, Ont.
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a'lOtW
JAVA

w% m

Branch; Sault Ste. Marie

BIGGER AND BIGGER SALES
That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE
because superior merit and better value are bound to win. 
“Aurora” is the coffee with that exquisite aroma and flavor 
which guarantees repeats. It is the best that money can buy 
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD CD. CO., u Hamilton, Ont.

The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give “Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxe» 

and in ‘"Red Seal” 
dust proof carton».

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in 1854 by John Redpath

Cut this out for Reference

BRITISH COLUMBIA 
COMPANIES ACT 

1910
We are prepared to act as principals 
for companies desiring to do business 
in British Columbia without such 
companies assuming the responsibili­
ties and obligations imposed by the 
above Act.

This Act, which came into force July ist,
1910, requires the registration or licensing 
of extra-provincial companies doing busi­
ness in British Columbia, the payment of 
fees set forth in the Act and the filing of 
statements, together with particulars of all 
mortgages and charges created by an 
extra-provincial company.

Shallcross, Macaulay & Co.,Ltd.
Branches at Victoria, Vancouver, and Nelson, B. C., 

Edmonton and Calgary, Alta., and Winnipeg, Man.

JAPAN TEAS
Jobbers please note that our season’s stock is diminishing 
but still have a good assortment. Samples on application.

S. T. NISHIMURA CD. COMPANY
MONTREAL and JAPAN
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ALWAYS SELLS
Granulated Sugar sells steadily throughout the year, so here is an opportunity to please 
your customers daily. In supplying

St. Lawrence 
Extra Standard Granulated

you give positively the best sugar produced in the world.

St. Lawrence Sugar Refining Co., Ltd., Montreal

Grocery Profit Insurance
Q You can get Insurance against many losses, 
but none to.prevent loss of profits.

(] The best profit insurance is a stock of salable 
goods ; most of the losses result from “dead 
stock.”

q HEINZ PURE FOOD PRODUCTS are the
kind of goods that are “Safe to Buy” and “Safe 
to Sell," because always salable.

q The 57 Varieties are every one guaranteed Pure 
and guaranteed to please, or money back. You 
take no chances when stocked with reliable brands 
that are advertised and backed by their makers.

H. J. HEINZ COMPANY

New York Pittsburgh Chicago London

You can make sure of giving satisfaction and of reaping good profit if you are selling

SHIRRIFF’S MINCEMEAT
Only highest quality ingredients are employed, and it is made in an up-to-date sanitary factory. 
See to your stocks without delay. If your jobber can't supply you, write direct

Imperial Extract Company, Toronto

YOUR XMAS TRADE

Commercial Account Register
Bookkeeping 

Without Book»
Used It Three Veers
"In August. 1907. I put in 

one of your No. 200 Account 
Registers, end have had It 
n constant use ever 
since—over three 
years.

The Regis­
ter is In firet- 
class condi­
tion now. but trade 
has increased and I 
need a larger one.
Would you kindly let 
me know if you could 
make any kind of ex­
change with me?
After examining several systems. I satisfied myself that yours is the 
best. a«d I would not care to do business without it."

Yours truly,
G. E. COON. Groceries. Flour and Feed 

Eglinton. Ont., Oct. 1st. 1910.

INDISPENSABLE TO ANY MERCHANT 
DOING CREDIT BUSINESS.

Sond urn postal tor Catalogue and fun Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

Sheets lilt oet and fit is; sale.
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Why Not Go Home 
With

tlie

I Gerks?

- A _A
| fgSjjggfc. ■ ■ ■

You can be freed of your booK- 
Reeping burdens !

You can learn more about your business in five minutes with

The McCaskey Gravity Account Register System
(First and btill the Best)

than you can in a whole day from day books, journals 
and ledgers. If it saves time, labor and money for the 

SIXTY THOUSAND MERCHANTS who 
use it, it will do the same for you. Ask any user, or write

DOMINION REGISTER COMPANY
Now location. 90-98 Ontario Street, Toronto 

Agencies in ell Principal Cities 
Manufacturers of the famous Surety Non-Smut Duplicating and 
Triplicating Sales Books, and Single Carbon Pads in all varieties

INVALID

Used in I sr(e 
Bospitels end re­
commended b y 
ill (he leading 
Physicians.

EF EU
Teaspoonfol 
of Boiling
'■ANTgiO ’
•*=t a * h B* 
smake-t*^

Invalid Oxvilisin 
a class by itself, 
and as a stimu­
lant it is superior 
to any seasoned 
Plaid Beet.

/ X
OX VILx y

THE PERFECT FLUID BEEF
INVALID OXVIL is made from fresh Beef only, and contains the 
albumen and hbrine. together with the soluble extracts.
INVALID OXVIL is now being sold by all the leading grocers and chemists 
in Canada on the strength of its Purity and Genuine Beef Flavor.

Manufactured and Guaranteed by
The F. L. B0RTHW1CK CO., Kiogsland Rd., London, England

Write for Illustrated Price Lists to our Canadian Agents:
THE HARRY HORNE CO., 309.311 mm st. w.. TORONTO

Mason’s 
No. 1 
Sauce

Good with 
Fish, Flesh

or

Fowl
The purity of the 

ingredients of Mason’s No. 1 Sauce and the 
skill and care given to its mixing have pro­
duced a Sauce that never fails to please the 
palates of particular people.

“No. 1” Sauce should have a prominent 
place on your 
shelves! It is a real 
satisfa ct ion-giver 
and leaves a good 
profit to the retailer.

Send for «ample» 
and detail».

Masons 
Limited

25 Melinda St. 
Toronto

Be Wise in Time!
There's a snap and delicacy about 

STERLING BRAND GOODS that 
has made them prime favorites with 
your particular customers.

Are you making the most of this ? 
Are you ready to supply the demand? 
ft will pay you real well to feature

Mixed Pickles

GET PRICES

| The I. A. Lytle Co., LIU.

Mixed
Pickles
Sterling Rend

Toronto
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White Dove
The Cocoanut 

that sells.

You cannot 
afford to be 
without it.

W. P. Downey
MONTREAL

SUCHARD’S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best. We 
guarantee Suchard's Cocoa against all other 
makes. Delicious m flavor. Prices just right. 
FRANK L. BENEDICT * CO.. Montreal 

Agents

GEORGE & BRANDAY
Established 1879

Shipping and Commission Agents
Dealers in Coffee, Cocoa. Pimento, Hides, Honey 

Wax,Sugar, Rum, etc., etc.

KINGSTON. - JAMAICA

MAPLE SYRUP!
SMAI.L'S brands are standard world over. 36 years 

reputation. Wholesale Brokers earning stock: Stan 
dard Brokerage Co., Vancouver, Nicholson k Bain 
Winnipeg. Calgary; Macl^aren Imperial Cheese Co. 
Toronto; T. M. Duché k Sons, New York and Man 
Chester, Eng.
Ceeide Maple Eichsnje. Limited Montre,I

WINDSOR SALT
CAR LOTS OR LSSS• Prompt ehlpmeate 
Write us for prices. Phone order our expense

TORONTO SALT WORKS
TORONTO, ONT. Gao. J. Clift, Manaobb|

---- WARMINTON’S-----
Shipping Specialties

smrriNG. clutch nails, tail hooks, etc.
Save expense to shipper

J. N. WARMINTON
217 St. James St., - MONTREAL

Are Your Credit 
Customers Safe ?
No 1 They'll run you into bankruptcy 
in a jiffy if you let them. And still 
you can't afford to get “independent" 
with this class of trade—it ie good 
money when it does come.

Allison sr.
point the way to safety Hiey guard against low; 
they hold the credit customer in check ; save time, 
money and trouble.

HOW THEY WORK
A man wants credit
You think he is go d. 
Give him a $10 Alii 
son Coupon Book 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep Charge 
him with $10 — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-rent 
coupon, and so on 
until the book is used 
up Then he pays 
the $10 and gets 
another book. No pass 
books, n charging, 
no lost time, no 
errors, no disputes 
Allison Coupon Books 
are recognized every­
where as the beet.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

A. O. LANDRY
are. flavie station, que.

Jobber and Wholesaler In

Crooerlee, Fleur, Crain and Provisions

Open to buy Beans, Peas and Canned Goods

CAMMEMBERT CHEESE
Le Gaulois Brand

$3.00 a dozen, or $2.75 per crate of 5 dozen. 
CAMMEMBERT — CAMMEMBERT 

Le Gaulois
THE ST. LAWRENCE GROCERY

395 SL Lawrence Boulevard Montreal

THE HODGSON GUM CO.
M St. Lawrence St. MONTREAL

Makers of High Claes Gums at 
Popular Prices. Write for Samples 

and Quotations.
We make special brands to order.

The W. H. ESCOTT CO.
WHOLESALE

Sroctry Brokers
137 BANNATYNS AVENUE

WINNIPEG
. COVERING

MAM0BI art tEIKATCHEWAN
OORRESPONDENOE SOLICITED

Christmas
will soon be here

The demand for

SPICES
is sure to be very 
large this year.

Are you ready to 
meet it ?

Check over your 
stock and send us 
your order at once 
and avoid the 
rush.

S. H. EWING & SONS
Montreal and Toronto

CHINESE
STARCH

HAVE YOU 
A STOCK? 

GREATSELLER 
ALLTHETIME.

GET PRICES

OCEAN HILLS
MOMTHMAL

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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Really 
Pure

FUSSELL’S 
THICK CREAM

(COLDEN BUTTERFLY BRAND)
NOT A SUBSTITUTE 

NOT EVAPORATED OR CONDENSED.

Is taken only from the richest meadowland milk, and you 
get it in just that pure, rich state, scientifically packed 
in tins only, without any sugar or chemical. It will 
keep fresh anywhere and for any length of time. 
Always insist on Fussell's.

Samples and particulars of:
The W II Mftlkin Co.. Vanrourer. C'uî.i^ü.?iîheî'..2,v5L' ,ohn 8t 

for Kritish Columbia, Yukon Montreal, tor Quebec 
and Weal Alberta The Harry Home Co.. 309 Knit St

W eat, Toronto, for Ontario
W. H Eacott, 137 Bannatyne Ate.. J. W Gorham A Co., 251 Hollis St.. 

WinniiHig, for Manitoba. 8 an- Halifax, for Nova Scotia,
katcbewan and Eaat Alberta. " • &.■ Simondg, St. John, for New

Brunswick, or

FÜSSELL A 00., LTD., * Monument St., London. In*.

V

Quaker Brand 
Salmon

Your trade needs a consist­
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
Whoteoale Croeere

Î0Î MoCJII I treat . . Montreal

CEYLINDO TEA
SATISFIES the most exacting tastes because IT IS 

THE “BEST TEA” AT POPULAR PRICES.
This choice whole leaf Indo-Ceylon Tea, free from 

dust, is specially blended and packed in our Bonded 
Warehouses, London, England, and is second to none.

Of guaranteed uniform quality, rich and fragrant as 
used in Europe, it is an excellent advertisement of 
good value for any store to sell, and it will keep old 
customers and obtain new ones.

We want permanent and future business, and if you 
try this Tea, you and your customers will be satisfied, 
as they will tell you THERE IS NO BETTER.

W. D. MIDMER & CO., “Canada,” LIMITED
New Glasgow, N.S., and London, Eng.

McLean’s Cocoanut
You need Cocoanut. Why not stock the 

best ?

The Canadian Cocoanut Co.
MONTREAL

GINGERBREAD
-------------------BRAND -------------------

MOLASSES
A Molasses that increases your sales. 

THREE reasons for it :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed In tine—2’s, 3’s, 5’s, It’s and 20’o ; 
palle—l’e, 2’s, 3’s, 5’s gals, and In barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand la

THE BEST THERE IS

CLEANS
WHITE. MOSS

Be convinced now.

The Dominion Molaeeee 
Co., Limited

HALIFAX NOVA SCOTIA
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I
This is absolutely the most 
unique soap proposition 
yet put before you—

It's to Help the Retail Grocer

We believe we have a plan for marketing “Canada's Best” Soap that 
cannot fail. It provides for every contingency, includes the most 
magnificent and effective premium system, and it takes ample care of 
the dealer.

We can't tell you all about it here. There’s too much to say. 
We want you to drop us a card asking for full particulars about our

“C.B.” PREMIUM SYSTEM
ELABORATE-UNIQUE- EXPENSIVE TO US

“C.B.” CERTIFICATE SYSTEM
A NEW IDEA IN THE SOAP WORLD

“C.B.” CARD SYSTEM
ALSO A NEW IDEA

Xmae Calendar Free

For every grocer who writes to us we 
have a beautiful, especially lithographed 
calendar, one of the nicest ever prepared 
It is free to you for the asking.

Premium Book Free
One of the most expensive, original and complete books yet issued. 

Send in your name for a free copy. It will give you an idea of what we 
are doing to help the grocer.

United Soap Company of Canada
MONTREAL, : : : CANADA

C ana da'sties!
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The Best Value for the Money of any Preserves
in the World.

De Luxe quality at Popular Prices

CAIRNS
Alexander Cairns & Sons, Paisley, Scotland

New Season’s Pack
l-lb. glass, patent air-tight caps. Cases, 2 dozen.

$1.90 per dozen, f.o.b. Montreal. Net 30 days.
In any quantity, one case or a thousand cases.

1 ■ ' ' ' " «

Strawberry Jam
Raspberry Jam
Black Currant Jam
Red Currant Jam
Gooseberry Jam
Apricot Jam
Peach Jam
Greengage Jam
Damson Jam
Plum Jam
Raspberry and Currant Jam
Assorted Jam

Scotch Orange Marmalade $1.50 per dozen

Hudon, Hebert Si Go., Limited
Montreal

The Most Liberally Managed Firm in Canada. 
ESTABLISHED A.D. 1839

xVt'U
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Christmas is Coming
Before Christmas make ample provision for the many 

good things which your trade will buy with satisfaction and 
profit. Our stock is complete and we can fill your orders 
without delay.

We offer the best values 
ducers, such as

Piper-Heidsieck Champagne
The best vintage. First of all, un­
excelled.

Mitchell's Irish and Scotch Whiskies
The best product of Ireland and 
Scotland distilleries.

Sherry of Diez Hermanos
The most select wine of the sunny 
land of Spain.

Clarets and Sauternes
From the cellars of the castle of 
Vigneau & Cambours.

Port Wines
From the Real Companhia Vinicola 
of Portugal.

Table Water “Sun Ray’’
A crystal, pure, spring water.

from the best foreign pro-

Brandy “Ph. Richard”
À brandy made from pure wines.

“Gold Finch” Gin
A liqueur with the exclusive guaran­
tee of Schiedan authorities.

Burgundy Wines
From the celebrated vineyard of 
Morin, Père & Fils.

Miller “HighLife”
A select lager for select people.

Ginger Ale (Imported
Trayder’s Brand.

Garnier Liqueurs
Liqueurs from France are pure and 
superior in quality to any.

WISER’S RYE
We have a few cases of the 1895 production. No other distillery can offer such 
old rye. Our “ Red Letter” Rye is always standard and a favorite everywhere.

We offer the best prices on all these standard products.
Write, wire or 'phone for quotations at our expense.

LAPORTE, MARTIN & CO., LTD.
Wholesale Groceries, Wines and Liquors 

568 ST. PAUL STREET MONTREAL
Telephone Bell: Main 3766
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Long datings, free deals, or 5% 
discounts go hand-in-hand with 
heavy stocks :: :: :: ::

Heavy stocks mean slow turnovers.
Slow turnovers mean deterioration, and in many 
cases absolute ruin to the goods.
Every advance in modern business is toward smaller 
stocks and frequent purchases of quality goods that 
can be quickly and conveniently sold.

An article that deteriorates as quickly as tea must 
reach the consumer fresh. It can only reach the 
consumer fresh by being moved quickly and often. 
If you purchase more than you can dispose of in 
four months—interest on your capital eats up your

discount—but worse still, the tea has deteriorated 
seriously in quality.
It is very unwise to keep any tea in stock more than 
four months ; in that time it will deteriorate in value 
over five per cent.
With “SALADA” Tea you know just what you are 
selling and how long it will take to sell it. Every 
tea purchaser is ensured plantation goodness and 
freshness.
Your money is not tied up. It keeps on the move. 
It earns more money for you. The freight is pre­
paid—the sale is guaranteed—you can return it any 
time if you’re not satisfied.
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Merchants Didn’t Know Invoice Costs
Incidents Which Happened in a Country General Store Illustrating Haphazard 
Methods of Doing Business—A Raw Oil Sale—Price of Rolled Oats Cut in Two 
and Dealer Didn’t Realize It Till He Had Lost Money—Sold Sugar Without See­
ing Invoice. !

No one knows hut a merchant himself 
I lie trouble he frequently has with com­
petitors not knowing what goods cost 
when they come to make a sale. But 
very often apparent losses to the former 
are really blessings in disguise.

The writer was in a country store last 
week—a village with a population of 
about 200 and surrounded by a good 
farming community—and watched an in­
cident of this nature with a great deal 
of interest.

A farmer who was a regular custo­
mer pulled a long black bottle out of his 
overcoat pocket and wanted to know the 
cost attached to getting it filled with 
raw oil.

Without waiting for a reply he re­
marked : “I can get it filled "for 15 
cents over at Tom’s.”

Tom is a competitor around the corner.
‘‘I couldn't fi'l it for that money,”

He pailed a long, black bottle out of 
his pocket . . .

replied the merchant,” why it costs me 
more than that.”

The farmer persisted that he had got 
it filled for 15 rents the last time and he 
had brought it in to see if the merchant 
could do the same.

‘‘1 know 1 can get it for that price,” 
he said with emphasis on the know, 
“and it holds more than a pint too.”

“If that bott’e holds more lhan a 
pint, Tom is losing money.”

The customer insisted that it did. 
The merchant decided to find out just 
what that bottle would contain and went 
into the storehouse. The writer watch­
ed him pour out the oil into a half-pint 
measure and fill up the bottle. It held 
1 pint and a lit tie over a quarter of an­
other.

This was explained to the farmer and 
he was told it would cost him 22 cents 
which meant about 18 cents a pint or 
about $1.40 a gallon.

Of course he didn’t buy, stoutly 
maintaining that he could ‘get the bottle 
tilled for 15 cents. ’

The merchant quietly advised him to 
do so refusing to sell him the oil at a 
price which meant an actual loss. And 
there that transaction ended.

Sent Him Away Happy.
There happened to be several axes 

lying on the counter which opened up a 
new line of conversation.

‘‘What are those axes worth f” in­
quired the farmer.

“A dollar a piece.”
“I bought an axe here some time ago 

for a aollar and it was no good; it went 
all to pieces in no time.”

“Why didn’t you tell me about it be­
fore.” replied the merchant. “I would 
have split even on it with you. Occa­
sionally every merchant happens to get 
a poorly tempered axe but it doesn’t 
often happen.”

After a few minutes further conver­
sation along similar lines the merchant 
made him an offer of one of the axes for 
(it) cents, making it plain, however, that 
it was purely in consideration of the 
fact that the other axe had been a poor 
one. lie emphasized this so that the 
farmer would be nositive that he wasn’t 
simply cutting prices.

The offer was accepted. The custo­
mer went away pleased and the mer- 
i liant had made a profit on the axe be­
cause he had purchased it when axes 
were cheaper. The farmer left to get 
the oil from the competitor for 15 cents. 
In a few minutes he returned and 
bought some tobacco and other goods 
mentioning nothing about the oil.

It is safe to assume that while away 
he purchased nothing but 15 cents’ 
worth of oil which meant a loss to tin­
man who sold it and yet did not gain 
him any more business. Diplomatic in­
dependence and salesmanship were in­
strumental in holding him.

A Rolled Oats Episode.
This same merchant knows of many- 

similar instances where his competitors 
have actually not known the cost of- 
goods and have sold them at prices be­
low invoice costs not even taking into 
consideration expense of doing business.

“One day,” he told the writer, “one 
of my customers came in to say that he 
had just bought a sack of rolled oats 
pretty cheaply. I asked him where he 
got it and how much it cost him. He 
hup|>ened to be standing in front of the 
door when the competitor was selling a 
sack of the rolled oats for $1, so he
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bought one on the spot and carried it 
home on his shoulder.

“I said to him that he got it very 
cheaply; he replied that that was what 
he had thought and the reason why he 
bought it. I pointed out too that it 
ought to have sold for about $2 instead 
of $1.

“That day I asked several of my cus­
tomers if they wanted some cheap rolled 
oats advising them that my competitor 
was selling them cheaper than they could 
be purchased anywhere else and that 
they had better hurry up before he 
found his mistake, lie soon sold all the 
rolled oats he had and there was a big 
demand for more before he discovered 
the cause. He had previously been buy­
ing rolled oats in barrels and he thought 
that by cutting the price in two he would 
be making money on the sacks at $1. 
He hadn’t studied the invoice.

Didn’t Know Cost of Sugar.
“Another time,” went on this mer­

chant. “a competitor began selling 
sugar at a cut price. I found it out

The freight handler had an opportunity 
to buy some cheap sugar, but . . .

from the driver who handled the 
freight.”

This village is located some miles from 
a city ami is without railway connection 
so all the freight has to be hauled by 
teams. The freight handler had casu­
ally asked the price of a sack of sugar 
and in his estimation it was lower than 
usual.

“He came over to me,” said the 
merchant, “to find out my price. I 
told him and he intimated that I didn’t 
know very much about sugar because
B--------’s were selling it at so much
less. I have been in business a good 
many years and explained that I be­
lieved I knew a little more about sugar 
than he did.

“Anyway he claimed that my price 
was away up so I advised him to go
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right over that minute and buy all the 
sugar he could pay for — that he 
wouldn’t get such a chance again. He 
was going after another load the next 
day and therefore was not inclined to 
be in any hurry ; he could get it any 
time he said.

“ ‘You go right over now,’ I advised 
‘ for by to-morrow he will have his in­
voice and will put up the price. ’

“But he didn’t go. The following 
night he was in my store again so I

asked him about the price sugar was 
selling now.

“ ‘T wish 1 had taken your advice,’ 
lie confidentially said ; ‘it has gone up 
since last night.’ ’’

These incidents serve to illustrate 
what some men do not know about their 
own businesses. Selling goods at a loss 
is a poor enough policy at any time but 
when a merchant doesn’t know it. there 
is something radically wrong.

Exposing Co-operative Store Methods
Ottawa Man Gives His Reasons Why Right to Organize These 
Joint Stock Companies Without A Charter Should Not be 
Granted—Advises That an Bye be Kept on Each Individual 
Member of Parliament—A Promoter's Scheme, He Declares.

Editor Canadian Grocer.—Your refer­
ence to the probability of the Co-opera­
tive Bill, which has been defeated on 
two occasions at considerable cost to the 
trade of the country, again being 
brought before Parliament, should be 
met in a different way than merely to 
wait until some member can be induced 
by fair or unfair means to introduce it. 
If the nature of the bill, and its objects 
were understood by the people it would 
be found that the provisions of the bill 
are so entirely in the interests of a 
number of promoters and so diametri­
cally opposed to the general interests of 
the public that nobody outside of the 
“gang” would want it to become law. 
Few members in the house would dare 
introduce it.

The promoters of this bill evidently 
see a “gold mine” behind it for them­
selves which they are endeavoring to 
reach by trying to fool the buying pub­
lic with the idea that it would be to thch­
ad vantage. Fortunately, however, while 
a great many can be fooled, there are 
always some that cannot.

A Pertinent Question.
Suppose co-operative stores are such 

a great boon to the public as they are 
said to be and suppose these men who 
are so anxious to -secure this legislation 
are sincere, why are they not starting 
these stores when nothing stands in the 
way except the small cost of a charter? 
If these stores were so desirable and of 
such a great benefit to the consuming 
public, surely a few hundred dollars 
would not be a serious obstacle. But 
when a few promoters are anxious to 
send agents all over the land, to stir up 
discontent, by what I claim to be mis­
representation and secure their subscrip­
tion at a commission of 25 per cent.. 
then it must mean a great deal to them. 
Imagine what it would mean to have the 
country invaded by smooth-talking 
agents leading people to believe, who 
know little of trade, that thev are be- 
■ng robbed by the merchants and that 
they can make large savings through 
the operations of the stores. Imagine 
loo. an agent pocketing $1,000 out of 
every $4,000 subscriptions.

Now also imagine these stores being

managed and conducted by salaried men 
who have no other intent in the busi­
ness than their salaries; imagine fur­
ther that by means of keen competition 
the profits will by no means pan out as 
stated ; imagine once more the disap­
pointment, the dissatisfaction and the 
loss which will follow at least in nine 
cases out of ten. The natural outcome 
would be disaster. The regular stores 
would suffer during the time these so- 
called co-operative institutions were los­
ing their money and the whole communi­
ty would be disorganized, disrupted and 
paralyzed.

The Stores in England.
It is all very well to say that co­

operative stores are successful in Eng­
land, but while some have developed in­

to gigantic concerns, the fact is that 
many have failed and those which do 
remain are by no means a benefit to the 
people. It must also be taken into con­
sideration that conditions in England are 
entirely different from here. Here the 
country is sparsely settled and spread 
over an immense area, while in England 
it is the very opposite. Co-operative 
stores have been tried in various parts 
of the Dominion and nearly all have 
failed, and they did so, not because they 
had to pay the small cost of a charter, 
but because they are not based on busi­
ness principles and therefore could not 
be a success. No financial authority 
would recommend them as a safe invest­
ment. Viewed from a promoter’s stand­
point it looks different. People, as a 
rule, are not familiar with trade con­
ditions. and it is an easy matter to 
make them believe that they would de­
rive great benefits, and induce them to 
subscribe for stock. When this is done 
the promoter gets his fat commission ami 
leaves for new pastures. A good agent, 
with a catchy scheme and profuse repre­
sentations would likely take $1,000 a 
month as commissions from the pockets 
of the “suckers” among whom he 
would operate.

To do this they are asking the govern­
ment to give them special privileges in 
passing a law to enable this “gang” to 
do this work. Not only every merchant, 
but every voter should keep his eye on 
the member who represents his constitu­
ency and if he should support such leg­
islation to turn hint down, good and 
hard, at the next election. A. M. M.

Ottawa, Nov. 30, 1910.

PROTECTION AGAINST FAKE ADVERTISING.

The Advertising Club in Winnipeg Aims 
to Save the City Several Thousands of 
Dollars Every Year—Committee Passes 
cn all Propositions.

Winnipeg. Nov. 30.—The Advertis­
ing Club of Winnipeg, met recently, 
and elected officers for the en­
suing year. C. A. Abraham, editor 
‘‘Winnipeg Telegram,” retiring pres­
ident, occupied the chair. W. T. 
Devlin, representing the Retail Mer­
chants’ Association, was appointed 
on the Protection Committee of the 
club.

The Protection Committee was ap­
pointed after a lengthy discussion 
of clause 4 of the report of the exe­
cutive which was as follows :

“Your committee recommends that a 
committee of five be appointed to pass 
upon the merits of all advertising 
schemes offered to the members of the 
club. That this committee consist of the 
president of this club, a member who is 
also a member of the Retail Merchants' 
Association, another who is a member of 
the Winnipeg Industrial Bureau, a member 
of the Winnipeg Board of Trade, and also 
one who is a member of the Real 
Estate Exchange. It is proposed that 
suitable cards be printed and placed in 
the offices of the cl ib members, stating 
that before any proposition would be con­

verting club. It would be the duty of 
this committee to look carefully into the 
merits of the proposition, and if worthy, 
to issue a permit to the agent to be re­
cognized by advertisers who are members 
of the club. Your executive believes this 
plan will relieve the merchants and ad­
vertising public of Winnipeg of many fake 
schemes, and save to the city several 
thousand dollars annually.”
ProtecRcn Committee : — Hugo 

Ross, representing the Real Estate 
Exchange ; H. .1. Hardie. Board of 
Trade ; C. F. Roland, Industrial 
Bureau ; .1. .7. Foot, representing 
the Advertising Club : W. L. Devlin. 
Retail Merchants' Association.

In the election of officers which 
followed J. J. Foot, manager Mc- 
Clary Manufacturing Co., was elect­
ed president.

Over one hundred new members 
were admitted, and the club starts 
the New Vear with bright pros­
pects. E. S.. Horne and William E. 
Campbell, both former presidents of 
the Kansas City Advertising Club.
were among those who spoke, and 

sidered it must have the approval of the they offered many valuable sugges- 
proteotion committee of the Winnipeg Ad- tionS.



THE CANADIAN GROCER

Advertising Educates the Advertiser
Digging down for First Hand Information Makes a More In­
telligent and Better Merchant —Interesting Facts About the 
Coffee Bean and Salmon—The Art of Capitalizing Handicaps 
and Its Advantages—An Example of the Value a Merchant Can 
Make of Something New is Given in Uncolored Green Tea.

By Henry Johnson, Jr.
This thought of education being “a 

drawing out” will lead us just about as 
far as we can follow ; and we have seen 
that advertising is education. More­
over. like all other educational effort, 
advertising educates the educator more 
than the educatee. Do you get that t 
What 1 mean to convey is, that every 
effort you make to educate another so 
stimulates your own mental activity 
that you get a relitx beuetit, an added 
exact, analytical knowledge that will al­
ways be wonderfully beneficial to your­
self. Hence, the greatest benelii of ad­
vertising is that it makes you a better 
merchant.

Studying the Coffee Bean.
Let us study a little together. Let us 

take a trip to Brazil and look into the 
coffee question. We shall find, as a 
starter, that coffee grows in berries con­
taining two grains, or “beans,” norm­
ally flat on one side and convex on the 
other, growing with the flat sides face 
to face. There are, however, occasional 
freak, or imperfect berries which con­
tain only one bean; and that bean, 
having nothing to support it but the 
skin of the berry, becomes rounded and 
in commerce is known as “peaberry.” 
This imperfect berry matures the same 
as any perfect berry so that in the cup 
its flavor, body and pungency is no way 
distinguishable from the normal berries; 
but its presence makes the coffee lack 
uniformity of appearance. Thus, as 
coffee, like many other things, is sold 
measureably on its good looks, aside 
from its drinking properties, these im­
perfections are sorted out and put into 
a classification by themselves. Alone in 
this way, peaberry looks normal and, 
indeed, attractive.

Lf. now, peaberry were sold as a freak, 
an accident, a culling, peaberry would 
have to be sold for a lower price than 
regular gradings, but it is not sold that 
way at all. No: here comes in that fine 
merchandising trick called “capitalizing 
a handicap” and a defect is made into 
a point of merit, so that peaberry, be­
cause of the limited supply, first sold at 
a premium and is now artnally culti­
vated. This, through the study to 
overcome a disadvantage, wise mer­
chants sharpened their wits and really 
created a new department in the coffee 
trade. The educator was educated.

Selling Sockeye Salmon.
Chinook salmon is the finest grade, 

but there is never more than enough to 
go around. Sockeye is next—rich, solid, 
very red and just a shade less delicate 
and flavory than Chinook—and there 
is generally a good supply, though no

surplus to speak of. How to handle the 
problem, with a second choice only to be 
had ? Very simple, when you stop to 
think. Omit all mention of Chinook and 
talk up Sockeye to beat the band. You 
have a great advantage in the popular 
conception of salmon as red, for Sock­
eye is the reddest of all. All fish is the 
handsomer and gains popular favor 
through being flakey—and Sockeye 
flakes beautifully, with large, clean- 
cloven flakes. Richness is prized in 
salmon; and, while Chinook is really the 
richer fish, Sockeye has plenty of oil, 
which is also probably more apparent to 
the eye than in the case of Chinook— 
hence this point can be exploited to the 
limit.

Not Practicing Deception.
Maybe you will think that all this is 

but a training in deception. Such, how­
ever, is not the case. If you, yourself, 
know all these things and others of like 
character, you will be able to tell your 
customers the true facts. You can 
truthfully tell them about the coffee, 
and its value. If one of the cultivated 
varieties of peaberry is actually good 
value, maybe somewhat exceptional, you 
will be the better able to say just why 
it is better because you know the origin 
of the variety; or, on the other hand, 
you can tell the merits of your plain 
Santos as opposed to a peaberry which 
is not so good. Again, knowing about 
salmon, you can tell the facts. If you 
have Chinook, you have the best there 
is, according to size and shape of pack­
age, and can exploit it fully and fear­
lessly. If Chinook cannot be had, you 
can talk Sockeye on its merits, likewise 
because you know what you are talking 
about. As a matter of practice, how­
ever, your coffee knowledge does not 
need to be passed to the customer as so 
little coffee is sold in the raw these days 
and, in fact, only a small percentage 
goes out unground; but knowledge wi'l 
always be good for YOU as applied to 
ANY of your goods. And knowledge, 
through constant use and study of the 
art of advertising, will gradually be 
transmuted into what is better than any 
assemblage of facts; for you will acquire 
wisdom.

Advertise Pepper Quality.
Some day you will discover that black 

pepper is not only “half p’s” and not 
merely hot, but that it has many dis­
tinct flavors, depending on the district 
whence it comes, the growth, curing, 
selection, etc. This will lead you, in 
your advertising, to lay stress on cer­
tain points about your special pepper
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with which the other fellow, down the 
street, is not familiar.

In these days of much talk of purity 
in foods, you will hear about the diffi­
culty of finding olive oil—a compara­
tively new comer in foods of general 
use—that can be depended on for pur­
ity. Then you will study olive oil for 
awhile, because your advertising experi­
ence will have taught you that you must 
dig, and dig, and dig. deeply into the 
underlying wdiys and wherefores of all 
things. You will learn that California 
olive oil is one thing and Italian oil 
another thing; not only as to flavor, but 
as to chemical composition. This gives 
you an advantage over the man who 
does not know. You will talk, of course, 
about the flavor and aroma of the true 
oil from California or Italy; the pungen­
cy, etc., but what you may know through 
careful study will have made you sure 
of your ground.

An Uncolored Tea.
Why, only last week I learned of a 

Ceylon tea which the importer described 
as “green.” It looked black enough to 
me, and really was black in color; but 
it was cured by a simple drying process, 
like the Japan process, instead of being 
subjected to a near-fermentation, which 
is the process whereby all black teas are 
cured. But note that I counseled the 
importer to label his green Ceylon as 
“uncolored,” but not to call it green, 
for the reason that consumers would not 
recognize it as green any more than the 
consumer will know what yon are get­
ting at if you speak of “raw” coffee.

Now have I made it somewhat clear 
why I say that advertising is education­
al to you and mef Why, it is the most 
broadening study we can take up. Bet­
ter than that, or I should say fully as 
important, is the fact that this “taking 
thought” about our business will bring 
joy to our hearts and put a song on our 
lips on the grocery business. For it is 
an eternal verity that nothing can be 
earnestly studied without yielding 
pleasure as well as profit to the student; 
so the way to gain the view that the 
grocery business is the finest, most 
broadening, most dignified, most useful 
calling in the world is to STUDY IT!

Send Messages to Mother.
And it cannot be studied in any way 

so advantageously as through an earn­
est attempt to advertise it. This is the 
way to become able to say something 
“different” about your goods without 
straining after effects. This is the way 
to send a new message—not to Garcia 
this time but—to “Mother” in j-onr 
evening talks. For instance:

“Uncolored” Ceylon Tea really 
means unfermented—called “green” 
in trade circles. The partly- fer­
mented teas are dead black and to 
many seem “bitter.” If you have 
not hitherto quite liked Ceylon tea. 
try some of the uncolored; you will 
probably find it “just right.”—
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Fought in Boer War Against the British
Beno Berman is Now a Bétail Grocer in Montreal — Some of 
The Obstacles He Had to Overcome—Methods He Has Util­
ized in Developing His Selling Power — Believes in Giving 
Children Exactly What They Ask For.

The old saying that “it is an ill wind, 
etc.,” is well illustrated by entering the 
grocery store of Beno Berman, corner 
of Van Horn and Park Avenues, Mont­
real. The Modern Supply Stores, as 
they are known, are a credit, not only to 
their owner, but to the grocery business 
itself. The story of their inception and 
growth reads almost like a romance.

Through the Boer war Mr. Berman 
fought against the British, under Gen­
eral Botha, until the end. Left practic­
ally penniless he decided to try other 
fields, and came to this country. Four 
years ago he came to the conclusion that 
the grocery business offered as good an 
opportunity for the pusher as any, and 
accordingly made his plans. At first 
the going was somewhat difficult, as lack 
of capital, and knowledge of the lang­
uage were certain to make it. Where 
there is a will there is a way, however, 
particuarly in this case, where the lan­
guage was concerned, as Mr. Berman 
was already master of five languages.

Sleeping Rooms for Employes.
k Beginning with a small stand in one

of the outlying sections of the city, the 
business has grown until now it occupies 
almost the whole of a large new build­
ing, and in addition has modern stables 
in the rear for the accommodation of its 
delivery service, and arangements for 
the sleeping accommodation of the 
clerks. Bare existence was all that could 
be drawn the first year, and calculation 
was necessary even for that.

The section of the town was a new and 
growing one, and gradually customers 
came. Once well under way the store 
personality took affect, and they stayed. 
Not only that, but they brought friends, 
recommending the store and its methods 
all through the neighborhood.

Early in the history of the business 
Mr. Berman took up the question of ad­
vertising. How to do the necessary- 
amount in the best way. and most econ­
omically, was a process worthy of the 
thoughts of an experienced retailer. It 
was solved by the personal weekly letter 
to old and new customers. The business 
grew beyond the possibility of this, but 
it is still in operation by means of the

letter. By making this a bright, attract­
ive list of goods and prices, and reasons 
for dealing at the store, instead of at 
the department stores down town, he has 
succeeded in building up a very strong 
position.

Gets Corporation Trade.
Not content with just the ordinary- 

run of business, he next went after some 
corporation trade. The C.P.R. Outre- 
mont section is now buying its supplies 
from this store. Of course, this is by 
no means the most profitable kind of 
business, but it is the advertising given 
the store among railroad employes, who 
are thickly settled hereabouts, which 
gives it value.

As to the store itself, the accompany­
ing cut will give some idea. Built for a 
grocery store, the equipment is much 
more complete than is ordinarily- the 
case. Extra wide plate glass windows 
give possibilities of display that are be­
ing utilized to their fullest extent. In 
each one the display is changed at least 
once a week. Two doors add to the 
front appearance of hospitable display, 
and go to help the general exterior view 
materially.

Unique Display For Tobaccos.
Inside there is system shown through­

out the store. Shelves are large and 
cover three sides of the grocery section, 
which is now- kept entirely separate from 
the meat section. Show cases are in

Interior of Montreal Store Belonging to a Former Soldier in South African
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Methods for Increasing Christmas Trade
What Some Westmount and Montreal Grocers Are Doing—A 
Christmas Card With November Monthly Accounts — One 
Dealer Anxious to Get His Telephone Customers Into the 
Store—A Free Bunch of Holly—Another Makes A Specialty 
of a Brand of Cheese.

general use in all parts of the store. In 
this connection a ease originated by Mr. 
Berman is deserving of special mention. 
This is one for eigars, cigarettes, tobac­
cos, and pipes. It is a movable, four 
leg, glass stand, in which are four trays. 
On these trays are arranged the articles 
above mentioned. They can be readily 
seen from the outside, as all sides of the 
case are glass. Drawing out one trav is 
a matter of a moment only, and then 
the articles may be examined more close­
ly. Humidor arrangements are inside to 
keep the moisture at the proper stage, 
and the display is very effective.

Mr. Berman is a great believer in hav­
ing the store systematized. In working 
toward this he has plaeed his meat mar­
ket in an entirely separate section. F.ven 
in the grocery section almost everything 
is subdivided. Groceries naturally have 
the largest but a considerable section is 
laid aside for kitchen utensils and table 
ware. Then his liquor department is a 
large one. almost as large as the grocery 
section itself.

One of the best features of the store 
is the large and complete basement and 
cellar. The floor is entirely of cement, 
with perfect drainage facilities in ca<e 
any water should appear. The walls are 
brick and the whole cellar is airy, dry. 
and constructed to meet the most exact­
ing demands of the modern grocer.

Regarding delivery. Mr. Berman says 
he believes thoroughly in spending 
enough money on it to make it as com­
plete as possible. Many grocers in his 
position would only have one wagon. 
Mr. Berman has two. Not only that, 
but he has built a modern stable, cement 
and brick, in which to keep horses and 
wagons. In building the stable he took 
the opportunity to make comfortable 
sleeping quarters above it for such of his 
employees as wished to rent them. This 
has been taken advantage of by several 
of them, and they pronounce them ahead 
of the average city boarding house.

Children Get What They Want.
As to his store policy. Mr. Berman 

has decided ideas. For instance as re­
gards children buying: Instruction to 
the staff are that “children must he 
given exactly what they want, and more 
care must be exercised to see that thev 
get it than for the older customers.” 
“The reason for this is plain,” said Mr. 
Berman, “Children are told to get a 
certain article by their mothers. They 
come home with a substitute, and are 
not able, as the grocer might be himself, 
to explain its quality and advantages 
over the other. Naturallv the mother 
will think twice before sending to the 
same store again.

“A child can do more damage to 
trade than most grocers think. An old­
er person can exercise his own judgment 
in buving but the youngster only knows 
that he must get what he was sent for 
or report why he doesn’t. If the grocer 
has substituted, well he only gets what 
he deserves for substituting on a child. 
Yet such shortsighted policy is often fol­
lowed in the trade.”

Montreal, Dec. 1:—What are you do­
ing to increase your Christmas trade 
this year ?

It is about time to have decided upon 
vour plans, as it is not always easy to 
put good ideas into effect at the last 
moment. Further, if you do not plan, 
you cannot expect your business to in­
crease as much as it should, simply be­
cause nothing which is left to run it­
self turns out as satisfactorily as it 
would were intelligent attention given 
to it.

There is always a good deal said 
about the window display for Christ­
mas goods, but if displays in other 
parts of the store are not correspond­
ingly attended to, the effect of the win­
dows will not be so great.

With the Xmas season approaching, 
grocers should hear this fact in mind. 
Every grocer believes in the advertis­
ing and selling value of window dis­
plays, but not every dealer realizes 
that one of the main mechanical de­
tails is to have everything scrupulously 
clean. Any evidence of inattention to 
stock either In window or store itself 
has an immediate effect on the average 
observer, the very person to whom he 
wishes to appeal.

Backs Up the Window.
E. .7. Ouinn, who controls a high- 

class trade in Westmount, Que., is a 
strong believer in the efficacy of win­
dow dressing, and states that he does 
not only use high-class goods in his 
display, but also has an equally super­
ior quality of goods, artistically ar- 
i angid inside the store to bark up, as 
it were, goods in the window.

By dint of handling only the best 
class of groceries Mr. Quinn now caters 
to a select clientele. Regarding the 
handling of Xmas trade he stated that 
for one thing he. gets supplies of the 
finest fruits, vegetables, etc., from New 
York and California.

“It pays me to stock the best of 
everything, especially," he says, “at 
this season, although I exnerienee con­
siderable difficulty with freight systems 
and deliveries.”

A Card to Customers.
Jas. Graham, a new St. Catherine 

St., Montreal, grocer, is this vear send­
ing out a neat little card, which calls 
attention to the choice stock of holidav 
goods he is handling, and his farilities 
for satisfactorily serving his patrons. 
He makes snecial mention of high-elass 
food specialities which are likelv to he 
purchased at Xmas time more than 
other seasons. Fating raisins in at­
tractive cartons, fancy cheese at high 
nrices, the best eonfeetionerv. biscuits 
home and imported, all receive due 
notice on his card, while he does not 
forget to tell of staples, such as raisins, 
currants, candied peels, etc., which arc 
purchased in such quantity at this 
time.

Wants to See Customers.
Another grocer, when interviewed, 

stated that he was unite confident of 
disposing of an even larger stock of

3*

goods than last year, as he had arrang­
ed for the majority of his telephone 
customers to come down and look over 
his stock personally instead of ordering 
over the phone for Xmas requirements. 
“I arrange My Christmas novelties in 
an attractive manner which catches 
their eye,” said he, “They then pur­
chase articles they would never have 
dreamed of had they given their orders 
over the phone.”

The. Westmount Grocery Co. have 
found it a good idea to begin talking 
Xmas to customers when taking orders 
not only over the phone, but at the 
counter, from the begnning of Decem­
ber. It has, in many eases, the effect of 
educating them to get their Xmas 
shopping over early. Consequently the 
grocer and clerks are not subject to the 
strain caused by a rush, while people 
have not to waste time waiting atren 
tion at a crowded counter. Past ex­
perience has provi-d this to be the most 
satisfactory method.

A Good Advertisement.
When ciuestioned about the sale of 

holly and evergreen, one grocer stated 
he made a practice of giving each of 
his customers a free bundle. He would 
not think of eharging for it as he real 
ized that the gift was appreciated much 
more than calendars which he had form­
erly supplied.

C. E. Box, a West End grocer, is 
looking forward to the Christmas trade. 
He, too. believes in sending an attrac­
tive card, with his monthly statements, 
and is careful to have a good supply of 
all the articles quoted on his lists. ITis 
Xmas card is a special one. Mr. Box 
has a good demand for a special brand 
of cheese all the vear round, but the 
quantity sold at Xmas is remarkable, 
and at this season he features this par­
ticular specialty. He has customers in 
his own locality and in various other 
portions of the city.

A number of grocers do not seem to 
realize that plans made early for Xmas 
trade will allow them more time to at­
tend to detail in store arrangement.

The Puritan Yeast Company. Ltd., 
with head office in .Toronto, Ont., ha- 
been granted an Ontario charter to de-d 
in and manufacture veast cakes, cereals, 
srices. etc. The capital stock totals 
$100,0<I0 divided into 100 shares of $100 
each. The provisional directors are .7. 
B. Hallworth, E. James and A. M. 
Bright, of Toronto.

Mardel’s grocery store, Norwich, Opt . 
was forcibly entered on Sunday nig'” 
Nov. 20 hv thieves who pried open h's 
desk and till and succeeded in getting 
five dollars in eash. Thev also helped 
themselves to buns, eakes, bread and 
cheese. Admittance was gained bv 
breaking the glass in the front door.

A clerk in a St. Louis grocery store 
gave n woman $3 worth of goods and 
only charged her 45 cents. The proprie­
tor chanced to notice the transaction 
and investrgared. The clerk confessed 
to giving overweight and to under­
charging.



Practical Methods in Retail Stores
St. Thomas Dealer Thinks Bi-Monthly Wages to Railway Employes Would be 
Detrimental—Minimizes Possibility of Garnishment — A Good Salesman Must 
Know His Goods, Says Edmonton Merchant—A Grocer Who Gives Away No 
Calendars—How Halifax Dealer Figures Profits — Merchants Take a Hand in 
Cleaning Streets.

Against Bi-Monthly Wages.
St. Thomas, Ont., Dec. 1.—There is 

considerable talk among the trade here 
about the proposal advanced by railway 
employes to have their wages paid bi­
monthly, instead of monthly as at pres­
ent. Mention of this, in fact, was made 
in a recent issue of The Grocer.

While this is favored by many mer­
chants on the grounds that they would 
be paid more regularly, others view it 
with some alarm. Among the latter are 
Moylan & Moylan, retail grocers. Talbot 
St.

“If wages are paid bi-monthly.” said 
a member of the firm, “to my mind we 
would be worse off than at present. You 
know that the garnishee law at present 
stipulates that the wages of a laborer 
van only be garnisheed when he has 
more than $25 coming to him.

“Now if a railway employe gets $50 
a month, and he owes us $25. we can get 
that now by garnishment. But if he is 
paid bi-monthly, there is never any more 
than $25 coming to him at one time, and 
that prevents us from getting anything 
at all.

“The law in New York state, I under­
stand is different,” he added. “Over 
there if a man owes money all one has 
to do is to call up the superintendent of 
the division, or some other authority, 
and tell him. He quietly tells the debtor 
to pay up, and if he doesn't, he has to 
leave the job.”

Salesman Must Know the Goods.
Edmonton, Dee. 1.—A local dealer in 

commenting on the selling possibilities 
of the dealer, states that in his opinion 
one of the greatest- requirements is the 
knowledge of goods.

He does not think that any clerk or 
grocer can sell new goods or raise the 
standard of staples unless he thoroughly 
understands them.

“Let a traveling salesman who has 
made a success at selling drygoods,"for 
instance, and who has even sold these 
goods over the retail counter with the 
best of success, come into my store, and 
no matter what his selling ability is. he 
would fall down as a superior salesman.

“A clerk in order to be a real sales­
man must have a good knowledge of tea, 
sugar, butter, cheese etc. He must have 
other qualities, of course, but he must 
know the goods first of all.”

Gives No Calendars.
Chatham. Ont., Dec. 1.—As the time 

is again eoming around when retailers 
distribute calendars, etc., to their cus­
tomers, it will be interesting to know

that many merchants here do not give 
away anything of this nature.

Last year the Retail Merchants’ As­
sociation decided to eliminate these free 
gifts to customers. Wm. Anderson, 
grocer, in referring to this question, 
states that he still adheres to this de­
cision.

“When a man makes only about 5 
per cent, net profit on his sales, he can­
not afford to give any portion of it 
away,” is the way he puts it.

What do other dealers think of his 
decision ?

Figures Profit on Sales.
Halifax, N. S., Dec. 1.—“Some of us 

retailers have no end of difficulty with 
the traveler who tells us that we are 
making 20 per cent, on an article that 
costs us $1. and which sells for $1.20,” 
declared a merchant the other day.

“Why when it costs me 12 per cent, 
at least to do business, it is quite simple 
that I’m making no 20 per cent, on cost. 
I may be making it on invoice cost, with 
or without freight, but not on what the 
article is actually costing me before it 
leaves my store.

“I have to point this out to the trav­
eler, and tell him that I’m making but 
16 2-3 per cent., because I figure my 
profits on sales. I calculate my expenses 
on my turnover, and therefore to know 
where I am at, I have to do the same 
with profits.

“Figuring profits on invoice cost and 
expenses on sales would cause quite a 
mix-up.” he affirmed.

Dealing With Complaints.
Calgary. Alta., Dec. 1.—When asked 

what he considered the best method of 
dealing with complaints, a local mer­
chant said that this was a question call­
ing for discreet and careful tactics.

“When a" customer brings back an 
article which she thinks is not. accord­
ing to her understanding, exactly as she 
expected or if it is defective, a dealer 
should keep his temper,” he maintains.

“He should look the case over, tak­
ing everything into consideration. It 
may be a just claim. Put yourself in 
her place. Before you say a word as 
to the merits of the case, decide in your 
own mind what you are going to do. and 
have the nerve to stick to it.

‘‘For. if a merchant says to a custom­
er that he cannot allow for a claim, and 
then argue the matter and finally give 
in. the customer has the same opinion 
of him that she would have had. had 
lie refused to allow her anything in the 
first place, and the chances are she will 
think less of you.

“It is probably best to be on the lib­
33

eral side when a claim is made, but it 
is undoubtedly proper for a dealer to 
do what he is going to do with as much 
despatch as possible, and without a 
word of grumbling. Grumbling is what 
drives the customer away — constant 
grumbling on the dealer’s part.

“If a merchant is going to replace the 
poor piece of crockery or the spoiled 
basket of fruit, do it with the grace of 
a prince. If he is pleasant about it 
the customer will think more of him and 
will give him his business in the future.”

Merchants as Street Clear ers.
London, Ont.. Dee. 1.—Impressed by 

the complaints of women shoppers in re­
gard to the muddy condition of the side­
walk on the south side of Dundas street, 
between Talbot and Clarence, merchants 
in this district took the matter of reform 
into their own hands the other morning.

This is one of the busiest parts of the 
city, containing among others. Seand- 
rett Brothers’ grocery store, in the block 
east of Richmond: and in the block 
running west to Talbot are Smallman 
& Tn gram’s, J. A. Wilson's butcher shop 
and Russell Smith’s fruit store.

•I. P. Cook went down his side of the 
street with an agreement, which almost 
everybody signed, and at 8 o’clock next 
morning representatives of every place 
of business in this section were out 
armed with hose, brush and broom, to 
inaugurate a scrubbing bee. The streets 
have been torn up to install conduits 
and for repair work, and the mud and 
clay had been tramped along the side­
walks until people would scarcely* use 
that side of the street.

Not only sidewalks, however, but win­
dows and store fronts were washed by 
the hose and brush brigades, and even 
merchants on the other side of Dundas 
and in adjacent blocks caught the spirit 
of the thing, and came out to clean up.

The city engineer will now likely be 
appealed to to clear the mud off the 
crossings, so that the cleaned sidewalks 
may remain clean.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
With the approach of the holiday's, 

everybody is thinking of gifts to buv 
and are making plans to make glad 
thoir friends. Are you keeping: in line 
with modern dealers, and are you readv 
to supply your trade with everything 
that is best in the beverage line ? It 
will certainly interest you to read the 
announcement of Laporte, Martin & 
Co., I Ad., in this issue. The line of 
goods they advertise have a world­
wide reputation. They are all select 
goods for select people.
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ANOTHER CO-OPERATIVE BILL.
The persistency with which F. D. 

Monk, M. P., introduces Co-operative 
Bills in the Dominion House of Com­
mons is to be commended, even if the 
bills have few worthy features. Last 
week he gave notice of the introduction 
of a bill presumably along similar lines 
to the one thrown out last year in com­
mittee and the first one which reaehed 
the Senate stage.

It is now up to the retail merchants 
of every section of Canada to assert their 
rights in a forcible manner. The best 
plan of action to follow is to wire, write 
or tell the member for your constituency 
in the Federal Government that this hill 
should not be passed and explain to him 
why he should use his vote and influence 
against it.

There is no good reason why promo­
ters should be given the privilege of es­
tablishing joint stock firms of this nature 
which do not have to secure a govern­
ment charter or be under government 
control. On general principles, favors 
to the few are to lie discouraged and for 
Co-operative Societies to ask the right to 
form companies without having to pur­
chase a charter and thereby come under 
government control, does not even smnek 
of fairness.

This is a bill that every merchant 
whether in Western or Eastern Canada 
should oppose ; and the opposition should 
be voiced immediately.

A STRONG POTATO MARKET
Itealers who are particularly interest­

ed in potatoes should keep a close 
watch on the market movements. Re­
ports from all over Canada indicate

that the supply is going to fall short 
of the demand and already prices are 
going up.

It may be that farmers are holding 
for better prices. In fact it was 
thought this was the case a few weeks 
ago but later developments point to a 
real shortage.

In New Brunswick, Nova Scotia and 
Prince Edward Island the situation is 
quite firm. New Brunswick is import­
ing from Maine to supply Western Can­
adian demand. A Halifax dealer has 
recently bought up 10,000 bushels and 
Montreal buyers have been in Prince 
Edward Island on a similar mission

Potatoes are therefore on the upward 
trend at the present time and deserve 
considerable attention.

LOSING 9 PER CENT. ON SUGAR.
There was a retail grocery dealer in 

St. Thomas, Ont., last week selling No. 
1 extra standard granulated cane- 
rofined sugar at 20 pounds for the dol­
lar. He advertised it in the window.

The cost of this sugar in that city 
was $4.95 last week. The dealer was 
therefore actually making 5 cents on 
a turnover of 100 pounds, or 1 per cent, 
on sales. Figuring that it costs him 
at least 10 per cent, to do business, he 
was losing 9 per cent, on sugar alone— 
9 cents on every dollar’s worth sold-

Evidently he is either going out of 
business or he is a philantropist on a 
little smaller scale than the Carnegie 
type.

Tt i« a pleasure to state, however, 
that this case is an exception for St. 
Thomas as the grocery dealers there 
have been accustomed to maintaining 
established prices pretty well.

ANOTHER DOWN FOR SUGAR.
Tt never rains but it pours. Sugar 

dropped another notch during the week, 
the decline amounting to 10 cents per 
cwt.

On September 30 the price of stand­
ard granulated on Montreal market was 
$5.05 where it had been from Aug. 5. 
From that time sugar began to slump 
until now it is $4.fi0 or 45 cents per 
hundred pounds cheaper. Tt is now 5 
cents lower th >n at this time last year.

The weakening of this market has not 
been unexpected. The condition of the 
raw market as well as lack of brisk 
demand has warranted it. The visible 
supply of raws is away ahead of last 
year at a corresponding period and the 
continuous string of drops has been 
quite natural The statistical position 
still denotes weakness.

The $4.00 price mentioned is the low­
est reached this year for standard cane 
refined granulated. Last year the low-
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est was $4.35 during the months of 
January and March.

ROOM FOR ADVERTISING.
The ten commissioner for the Japan­

ese Central Tea Traders’ Asssoeiation of 
Japan, was in Canada during the week 
to find out why the imports of Japan 
tea by Canada and the United States 
had decreased from 10,000,000 to 5,- 
000,000 pounds in the past 10 years.

He discovered that the cause was due 
to the fact that Japan was not pushing 
the sale of tea on this continent like 
companies in other tea producing 
countries were doing. When he goes 
hack home he will advise that an ad­
vertising campaign be carried on here, 
and that more attention be paid to qual­
ity and price.

This is another instance of the value 
placed on the power of advertising as a 
selling agent. A nation will undertake 
it just as did the government of Ceylon 
when it decided to utilize the tea cess 
for advertising purposes® in foreign 
lands some years ago. Everyone knows 
the result of the campaign.

If a similar campaign were carried 
on by the Government of Greece, the 
demand for currants would soon spread 
so that there would be no necessity of 
any talk about uprooting the vines to 
maintain prices. The coffee of Brazil 
forms another example. If the crop is 
extra heavy, coffee would go a-begging 
for buyers and return the growers little 
money if the government did not buy in 
the surplus.

The salvation for such conditions ap­
pears to be a big, carefully executed 
advertising campaign in the most re­
ceptive countries.

DIFFERENCES IN SALMON.
Here are a few simple facts about 

Sovkeye, Cohoe, and Humpback salmon 
that every dealer ought to know.

Of the three, Sockeye salmon is, of 
course, the best. It has color and flavor 
not common to the others. Cohoes are 
paler in color and Humpbacks are more 
so, therefore they are cheaper.

This season it is learned that packers 
have been able to forward practically 10(1 
j>er cent, of Sockeye orders but only 
about 40 per cent, of the others. Since 
the best salmon gives the best satisfac­
tion retailers should exercise their sell­
ing power to sell it. Once the public has 
been educated to purchase the better 
goods, no further trouble will be experi­
enced. And then the inferior grades of 
salmon will not last long if they are 
pushed very hard this year.

A broker told The Grocer recently that

/•
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Spring salmon. Out at the coast he says 
the best hotels and best families use 
little else. This salmon is not uniform 
in color—although it is in quality—and 
this explains the reason why eastern 
people do not demand it more often. 
They think that because the color is not 
always there, the quality must be that of 
the Cohoe or Humpback.

Salmon, like every other article in the 
store, ought to be thoroughly understood. 
When it is, the dealer is able to utilize 
his selling power with better effect. He 
can not only increase his sales but at the 
same time raise the standard of quality 
—two things to be always desired. They 
mean better profits and greater satis­
faction.

THE SECRET OF ADVERTISING.
“In advertising one must lay the facts 

before the public in a manner that 
stimulates thought and mental debate so 
that people may arrive by the usual 
educational processes at conclusions of 
their own, which, being reached by their 
own reasoning powers, they will regard 
as irresistible and settled for good and 
all.”

Those who read the article in a re­
cent issue by Henry Johnson. Jr., read 
the above. It strikes the nail on the 
head and means a great deal. It cer­
tainly is the key note in advertising.

In future arrange your copy in the 
daily newspaper to bring about the re­
quired attention.

MARKING CHARGE CHECKS.
On all charge checks there should in­

variably appear not only the full name 
of the person in whose name the account 
stands, but also the full name of the 
person who makes the purchase. If the 
charge customer makes the purchase in 
person, add on the line below her name, 
“by self.” If the purchaser is some 
other member of the family, set down the 
name correctly. Sometimes there are sev­
eral members of a family who buy on the 
same charge account, and it is not suf­
ficiently definite to set down “daughter.” 
This is apparently a trivial matter, but 
it sometimes turns out to be important. 
Where bills are rendered at intervals of 
thirty days, and are not always paid 
promptly, the customer may easily for­
get one among many purchases. It is, 
therefore, just as well, for the store’s 
protection, to be able to state positively 
by whom the purchase was made.

NEITHER HERDING NOR HOUND­
ING.

The daily and weekly newspapers 
throughout the country are taking up 
more enthusiastically than ever before

the work of developing a greater loyalty 
in the matter of home trading. It has 
been discovered that considerable pat­
ronage goes to the mail order house by 
the business man himself, and that on 
different sides the attitude assumed is 
that it is a poor melon that isn’t ripe 
on both sides. In other words, a man

in one line of business has to complain 
of mail order trade, though he patron­
ize it himself, he has no right to object 
if men who could use his goods, send 
away to have their requirements filled. 
In some towns there seems to have been 
no attempt at co-operation among mer­
chants to deal with this problem.

WORK PROPOSED FOR BOARDS OF TRADE
If each merchant felt positive in his 

own mind that there was no business 
whatever going over his head to mail 
order houses, a great weight would be 
removed. True there are many who do 
not give the catalogue houses in the big 
centres very many thoughts. They have 
been able to offer their customers goods 
of such a value as to persuade them 
that nowhere else could they secure the 
same or better for the money.

But in almost every town, village and 
country community there are heard 
complaints about money going direct to 
mail order houses-—houses which never 
pay a cent of taxes in these places—and 
the merchant is not only losing but the 
community is becoming weaker.

There are two classes of people affect­
ed in f.most districts. There are the 
farmers and the townspeople. The ques­
tion arises how can each class be con­
vinced that it is to its own monetary 
interests to deal at home? The argument 
has been put forth that to confer on the 
question with the farmer he must be 
met at his institute or club. The labor 
men similarly could be reached through 
their unions but what about the remain­
der of the townspeople?

A prominent agriculturist—one who 
holds an important position with a pro­
vincial government—says that the people 
in the villages and towns send much 
more money to the mail order houses 
than do the farmers.

To stop this drain on the resources of 
a community which benefits only the big 
cities, he suggests that the boards of 
trade take up the matter. By holding 
public meetings and announcing1 a sub­
ject such as “Why the General Public 
Should Support Their Home Towns;” 
“Advantages in Spending Your Money 
at Home to Yourself and to Your Com­
munity.” or “How to Make Your Home 
Town Prosper,” the citizens could be 
taught to buy solely from their local 
merchants.

Speakers from neighboring towns 
could be secured to give facts and figures 
illustrating how money ran actually be 
saved. Statistics could be presented 
showing localities where mail order 
house competition had reduced the popu­
lation, the standing of the community 
and the value of the property; it could

_______ ___ 35 .

be demonstrated how villages and towns 
are dwarfed from the present system of 
sending money out of a community to 
enrich another a hundred or two hun­
dred miles away.

But the question would have to be 
treated on a sound business basis. Com­
plaining simply about mail order houses 
selling lower than local merchants would 
be of no avail. Figures must be quoted 
pointing out where catalogue prices are 
above those of the home merchants, the 
quality being equal or superior. The on- 
the-spot service which the catalogue 
house cannot give could be pointed out. 
The drifting away of young people and 
the depreciation of property values are • 
other items to be considered.

By such methods people could be 
taught that they have been mislead by a 
few paltry bargains, often on inferior 
goods handed out as baits; that these 
bargains are seldom included in cata­
logues ; that one must be in the city in 
which the house quoting the alleged bar­
gains is situated in order to get them ; 
that they can buy better goods at home 
at the same or lower prices; that the 
value of their property is being depreci­
ated by sending out their money; that 
it is not honest for them to pay the mail 
order house cash for goods every time 
and allow their own dealer who takes a 
personal interest in serving them to 
wait long periods of time ; that these 
catalogue houses pay no taxes in sup­
port of their municipalities; that the 
great burden of taxes rests on the local 
merchants and that the local merchants 
are the nucleus of the community.

When these facts have been driven 
home by a board of trade anxious to 
built up the town by not only getting 
new industries but by circulating more 
money in it, then a greater prosperity 
ought surely to follow their efforts.

Their meetings, of course, would be 
given wide circulation through the daily 
press but care must be taken that there 
should be no spirit of “knocking” 
shown. The matter must be presented 
in a fair, business-like method—on a 
dollars and cents basis—so that every­
one will be convinced of the sincerity of 
the agitators in advising people to deal 
at home.



Markets-Advances in Canned Goods
General List Prices Increased 2\ Cents Automatically on December 1st — Can­
nera have Disposed of All Their Stocks in Many Lines and Prices in Some In­
stances are Above the List Price and Jobbers do not Seem to be Eager to Sell 
—Sugar Down Ten Cents—The Coffee Situation.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

ONTARIO MARKETS
POINTERS—

Spices—Several advances.
Coffee—Prices are higher.
Sugar—Decline of 10c.
Canned Goods—Up 21c doz.
Toronto. Dec. 1.—There is a feeling 

among certain Canadian grocery jobbers 
that the coffee market is not as strong 
as the daily reports would make it. The 
opinion is more or less entertained that 
speculation is behind stories of short 
crops. The trade is not denying these 
reports regarding the shortness of crops 
but they have a feeling that the market 
is being boosted and the stories inflated 
beyond their due. However, prices are 
going up just the same and every day 
brings confirmatory reports of strength, 
although of late the market has shown a 
slight weakness.

Some one has asked the question. 
“Will there be the usual amount of 
dried fruit sold this year.” and another 
has been inclined to give a negative 
answer. The latter states that grocers 
will have to “sell” their goods this 
year. That is, they will have to employ 
more salesmanship on account of the 
higher prices confronting the fair pur­
chasers.

It is passing among the trade even 
that there is an “insurgent” feeling 
among the women who are beginning to 
think about their Christmas puddings 
and cakes. The point is mentioned be­
cause several who handle raisins have 
heard, not far from their own hearths, 
statements that showed a feeling against 
buying the usual requirement of fruit ..t 
present prices.

Canned goods all advanced this week 
as per schedule and it is well to note 
that in many cases the wholesalers are 
above even the new quotations.

Sugar is down again and at the ten 
cent reduction is considered firm, al­
though there are jobbers who claim that 
in their opinions the bottom price has 
not yet been reached.

Sugar.—The decline in the price of 
sugar announced to the trade on Satur­
day was not unexpected. The drop this 
time was ten cents. At the present 
figure the market is generally consider­
ed steady but jobbers state that the bot­
tom had not yet been reached. Some of 
the trade say that the price is now al­
most at the cost of production and the 
margin left is not a big one.
Bit™ granulated, hw»...................................................  « 70

10». be*».......................................... 4 80
Imperial granulated.............................................. 4 55
Rearer granulated................................................. 4 55
Yellow, bags .......................................................430

Barrels of granulated and yellow will be furnished 
at 6 cents above b* price*.

■s round, brie........................
' " 50-lb. boxes...........
" '* 34-lb. boxes..........
adored, brie..............................
' 50-lb. boxes...........
" 35-lb. boxes...........

Bed Seal, cwt................................
S%. Lawrence Cryatal Diamonds
Paris lumps. In 100-lb. boxes__

M In «Mb. " .........
" in 16-lb " ........

111
:» 30 
5 40
4 «0
5 10 
5 30 
7 10 
7 60
5 60
6 70 
6 90

Syrups and Molasses. — Unchanged 
conditions seem to still prevail. Trade 
is quite satisfactory, but on the surface 
there is nothing at present that indi­
cates any near change.
Byrups- 
1 lb. tins, 2 doz.

Per cm. Maple Syrup— 
Gallons, 6 to oase 4 SO

3 25 , „ „ .. 6 40
6 lb. tins, 1 doz. Quarts. 24 ' 6 40

... 1 60 Pints. 24 •• 3 00
10 lb. tins, * doz.

In oase................ New Orleans,
90 lb. tins, * doz. medium....... 0 30 • 35

incase................ New Orleans,
Barrels, per lb.. .. 0 034 bbls................. 0 28 0 32
Half barrels, lb ... 0 03 Bar badoes. extra

0 46.... 0 03*
Palls. 38* lbs. ea .... 1 70 Porto Rico........ 0 45 0 62.6 ^ 4. .. .... 1 20 Muecovada........ 0 30

Dried Fruits.—Seedless Valencias are 
easier ami also dates. Fresh arrivals of 
the latter were received this week and 
no more are expected till about the Uitli 
of December and the price is not likely 
to be changed then. Prunes are strong 
and the primary currant market has ad­
vanced a shilling recently, showing new 
strength. A recent letter from Spain in 
regard to Valencia raisins says growers 
sell but small quantities thinking they 
will obtain higher prices later on. The 
trade has fallen off somewhat but it is 
generally admitted that many markets 
have not yet taken anything like their 
usual supplies. Some jobbers held off 
not wishing to take a chance of being 
caught by the high opening prices.

MtaV). In 36-1 b bow.... 
40 lo 60 " “ .......
10 to 00 
00 to 70
rotooo 
00 to ao
00 to 100

........................0 121 0 13

.........................  0 111 0 11..................  0 11»..................  0 11
.............................................. 0 10»
......................  0 08» 0 00»

.................................................. 0 09
Some fruit In 60-lb. boiee » oent >u 

Apricots—
Standard.................................................................  0 161 0 16
Choice, 25 lb boxes................................................. 0 16 0 17
Fancy, " “   0 19 0 30

Candied Peels—
Lemon.................... 0 09 0 11 Citron................  0 15 0 17
Orange....................0 10 0 12*

Elemes, per lb.
11 inches ..........0 OR 0 10
2 " ......... 0 08* 0 10*
21 0 09* 0 12

2* “ .
if " ......... 0 111 0 .
Umbrella boxes..0 12 0 14

0 11» 0 12j

kd^eachee.
Dried apples..............................
Currants—
Pine PlUatras ... 0 07* 0 08
Pstras.................. 0 06 0 06*

Uncleaned *o less 
Raisins—

“ fancy............................
extra fancy...................

Valencias selected..................
Seeded, 1 lb packets, fancy — 

“ 16 ox. packets, choice ... 1Jog .. ..
Dates

Hallowcea—
Full boxes ___ 0 06* 0 05*
Half boxes....... 0 06 0 06J

Vostlzzaa..

0 04 0 04* 
0 04* 0 f6 
0 09* 0 10 

, 0 06 0 09

0 10 0 12

6 10 0 12 
0 11 0 13 
0 14 0 10 
0 OR 0 09 
0 081 0 09 
0 07* 6 OR 
0 07 0 07* 

0 (41Hairs..................
Package dates, 

per lib .. 0 06*0 06!
Fards choicest.. 0 09* 0 10*

Spices.—This market is easily holding 
ils own. Mace is dearer and is likely ti
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remain so. Ginger is up, white pepper 
is firmer, cream of tartar is decidedly 
strong, cloves are quoted at an advance 
and with but few exceptions there is a 
strong feeling in this market.

Allspice......................... 0 14
Cinnamon..................... 0 24
Cayenne pepper......... 0 23
Hove#............................ 0 24
Cream tartar............  0 25
Curry powder.......................
<linger........................... 0 22
Ma<*e..........  ......................
Nutmegs............................
Pepper, black............ 0 16
Pepper, white............  0 24
Pastry spice ................ 0 23
Pickline spice........... 0 15
Turmeric.....................
Mustard seed, per lb. in bu! 
Celery seed, per lb. In bulk.

© t a . o
* H s £>-9
25 H X 6 Z5

0 15 0 17 0 75 0 80
0 25 0 27 0 90 0 90
• 24 0 26 0 90 0 8»
0 25 0 27 • to 0 90
0 26 6 28 0 90

0 25
0 24 0 26 0 80 0 90

75 2 75
0 30 ]90 2 00

0 10 0 17*
0 26$

0 75 0 90
0 25 1 00 1 10
0 24 0 36 0 80 0 90
0 16 0 18 0 75 0 76

0 15
.......... 0 12 

20

Coffee.—Prices have been climbing of 
late and the firmness in the market is 
unweakened. True, there has been a 
slight falling off to the extent of a few 
points, but following the strength that 
has been manifested up to the present 
this is not expected to have any effect 
in stopping the upward movement. It 
will he noted that prices show a big ad­
vance on those that were quoted a few 
months ago and it is fully believed that 
under present conditions the upward 
movement is likely to continue.
Rio, roasted....... 0 18 0 24
Green Rio.........0 li 0 16
ban t<*, roeeted......... 0 22
Mancalbo, " __ 0 20
Bogotas ...........  0 22 0 15

Mocha, roasted. 0 25 0 26 
Java, roasted... 0 27 0 33
Mexican..................... 0 25
Uautemole................. 0 18
Jamaica..................... 0 21

Nuts.—There is no apparent weakness 
in the nut market. The demand for tin- 
holidays is still keeping up but stocks 
are about all out among the retailers. 
A decline in prices with the passing of 
the holiday season is not looked for by
the trade, at least from 
a tices.

present appear-

Almonds, Formigetta..........................
“ Tarragona...........................
•' shelled..................................

................... • 15 0 15$.................... 0 16
Walnuts, Grenoble.............................. .................... 0 16* 0 16

................... A 14

“ th.Ued............................
Filberts..................................................
Pecans....................................................

fNenutl, roasted................................

Rice and Tapioca.—The market is a 
little firmer in rice. Demand is about 
normal. There is nothing particularly 
eventful in this market.

__ , _ Pw lb.
Woe, I tend B..................... .................................... 0 034 0 031
Standard B. from mills. 600 lbs. or srsr, f o b.,

Montreal................................................................... t 90
Banfoon..................................................................... t 031 0 031
Pitna.......................................................................... 0 06$ 0 06»

..........................................................................  0 04» 0 06
.......................................................................... 006607

8*d tapioca .............................................................  0 051 0 08
Taplooa, medium pearl............................................ 0 06» 0 08

Evaporated Apples.—The market is a 
little firmer. It is stated that stocks are 
pretty nearly all in the hands of jobbers 
and retailers now. There is a slight in-
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crease in prices and sonie state tliat even 
eleven cents is being obtained.
Bvsporsted apples....................................................0 10 0 10*

Beans.—Prices are unchanged but the 
situation is a shade stronger.
Prime beans, per bushel............................................ 1 86 1 90
Hand-pioked beans, per bushel.............................. 2 00 2 10

QUEBEC MARKETS
POINTERS.—

Refined Sugar.—Decline of 10c.
Canned Salmon.—Increase 21c from 

1st Dec.
Canned Strawberries.—Increase.
Montreal, Dec. 1.—The coffee markets 

still command close attention. The ad­
vance has been no more radical than was 
anticipated, and many believe that the 
top has not been reached yet. and, there­
fore. many smaller dealers will be forced 
from business.

With the demand for sugar limited 
last week, and the U. S. and European 
markets so unsettled, the decrease in re­
lined sugar was no more than was ex­
pected.

From the 1st December there will be 
a rise of 2'c per dozen in all canned 
goods. The demand for these lines is 
so unusually strong that .jobbers do not 
expect this increase to have much effect 
on the present satisfactory conditions.

Sugar.— A weaker feeling developed in 
the local market for refined sugar this 
week, and prices for all grades declined 
10c per 100 lbs. The demand of late 
lias been limited, and this, combined with 
the unsettled nature of the U. S. and 
European markets, were probably the 
reasons for the reduction.
OrsouUted, two ......................................................... -» •*>

" J0-lb. bugs.............................................. 4 70
" Imperial................................................. 4 45
“ Bearer................................................... 4 45

Paris lump, boxes, 100 lbs.......................................... 6 5H
“ 60 lbs........................................ 5 50

......................... 25 lbs................................................. 5 70
Red Seal, in cartons, each......................................... 0 35
Oiywtal diamonds, bbls.................................................... 5 30

100 lb. boxa,..................................... 5 4»
•• 601b. “ ....................................... 6 r'0

" “ » lb. " ................................. 5 70
" " 51b. cartons, each........... . 0 371

Crystal Diamond Dominoes, 6-lb. cartons, each..........  0 371..... . ............... .. m
" " 26-lb. boxes................................................. 6 45

Powdered, bbls...................................................................  4 85
" 60-lb. boxes............................................... .. 6 10

Phoenix........................................................................  ... 6 10
Bright coffee..................... ................................................ 4 55

So, 3 yellow........................................................................ 4 45
O.Î ;; ........................................................................ 4 35

9&s. granulateS'and yellow may be had at 5c. 
above bag prices.

Syrups and Molasses—There is still a 
strong demand for syrups with prices 
stationary. Molasses’ demand is slack­
ening again, but will probably increase 
with the opening of the Xmas trade.
Fanor Barbadoee molasses, puncheons................ 0 36 0 B6

“ " “ barrels......................... 0 38 0 39
" " “ half-barrels,................ 0 40 0 41

Ohpiss Barbadoee molasses, puncheons................ 0 31 0 33
barrels.......................  0 34 0 36

•' M " half-barrels....................0 36 0 38
New Orleans...............................................................  0 27 28
Antigua............................................................................... 0 30
Porto Rico............................................................................ 0 40
Corn syrups, bbls...............................................................  0 03

•* *-bbls................................................................ 0 03J
" t-bbls............................................................... 0 03*
" 38*-lb. pails..................................................... 1 70
” 26-lb palls...................................................... 1 20

Oases, 2-lb. tins, 2 dor. per case.......................................  2 25
" 6-lb. ” 1 doe. “ .............................. 2 60
" 10-lb. " i doe- " ....................................... 2 60

* 20-lb. " 1 dor. " ....................................... 2 45

Dried Fruits.—Advices received re­
cently from San Francisco and other 
packing points in California reflected a 
strong feeling in the market for prunes. 
At this period of the year, sellers gradu-
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ally make concessions to secure orders, 
but this year orders are hunting them, 
and it looks as if there will he a rise 
in prices before the spring sets in.

California seeded raisins remain dull, 
and the market has an easy tone.

Currants are in fair demand, and the 
tone of the market is firm.

Dates are strongly inquired after, and 
spot stocks arc clearing up. The cargo 
of the “Bantu” is going off with a 
hang, and quite a little business is being 
done.

Nuts.—There is a good demand for 
practically all grades for holiday re­
quirements. Stocks are now coming for­
ward. and it is not likely that there will 
be a scarcity of supplies. The tone of 
the market is firm, and holders are not 
inclined to shade prices.
In shell—

Broils................................................................... 0 13* • 14*
Filberts, Sioily. per lb........................................  0 11 • 13

Barcelona, per lb......................................... • 10*
Tarragona Almonds, per lb.............................. 0 16 8 16
Walnuts, Grenoble», per lb................................I 16 I 16

“ Marbots, per lb.......................... 9 16 0 IS
" COm“'Perlb....................................... ,U‘

Almrnds, 4-crown selected, per lb.........................  » 36 0 *7
Currents, fine fllistms, per lb., not clesr.ed................ I OM „ Jdrown " " ........................... 0 32} 9 36

jj “ “ cleaned........................ • 07* ,, 2-Crown " " ...................................  9 31
Patras, per lb............................... Ô'Ô8 9 06j
Voetizzae, per lb................................... 0 09 8 09

05*Dates
Figs. 4 crown............ 6 09 Figs. 6 crown. .. 0 11 0 12

" 5 crown. . 0 10 0 11 “ y crown ... 0 13 0 14

30-40., 
40-50.. 
50-60..

....................................................................  0 12
...................................................................  911
...................................................................  9 10*

80-70..................................................................................  8 10
7 W0.............................................................. .................... 0 09*
g-W..................... ........................................................... 0 09
*)-ioo........................................ .............  e oat

Raisins—
Choice seeded raisins......  ..................................... 0 08

" fancy seeded, 1-lb. pkgs.......................... 0 G9
loose muscatels, 3-crown, per lb... 0 07* 0 08

“ 4-crown, per lb............  0 05*
Malaga table raisins, clusters, per box............. 2 40 5 50

Valencia, fine off stalk, per lb.................................. 0 07*
select, per lb............................................... 0 08

" 4-crown layers, per lb...................................... 0 081

Tea.—The end of November marks 
the close of the fall season, and is re­
garded as one of the dullest of the 
year: yet business is a trifle better than 
usual.

Ceylon greens are about exhausted, 
and it is not likely that there will lie 
any more shipments until the New Year, 
as prices on the other side are so high.

The market for Japans remains un­
changed. Although a steady demand is 
reported, there is a tendency to more or 
less neglect tea. and pay more attention 
to Xmas goods.
Choicest................................................................... 0 40 0 50
Choice...................................................................... 0 36 0 37
Jspans—Fine.......................................................... 0 30 0 35

Medium................................................... 0 25 0 28
Good common........................................  0 21 0 23
Common.................................................  0 19 0 21

Ceylon—Broken Orange Pekoe............................ 0 21 0 40
Pekoes..................................................... 0 20 0 22
Pekoe Souchongs...................................  0 20 022

India—Pekoe Souchongs..................................... 0 19 0 02
Cèylon greens—Young Hysons............................ 0 20 0 25

Hyson..........................................  0 20 0 22
Gunpowders................................ 0 19 0 22

China greens—Pingsuey gunpowder, low grade. 0 14 0 18
“ pea leaf.. 0 20 0 30

" “ pinhead.. 0 30 0 50

Coffee—Coffee prices are unchanged 
this week. In spite of the recent heavy 
advances many spot men are telling their 
customers that they expect still higher 
prices in the near future. Brazil is as 
stiff as ever, and no concessions on any 
grades or character of coffee are likely 
to be made. The growing crop is short, 
and as the crops in Brazil and at Europ­
ean points are held in strong hands, deal­
ers can afford to wait for higher prices.
Moohs............... 0 23 0 30
Rio, No. 7....... 0 15 0 18
Mexican.......... 0 22 0 30

Spices.—The market presents no par­
ticular feature. At this time of the 
year grocers are preparing for Christmas 
trade, and stocking up other lines.

Pepper is quieter, with only hand-to- 
mouth buying.

Per lb. Per lb
Allspice..............0 13 0 18 Ginger, whole .. 0 Î0 0 30
Cinnamon,whole0 16 0 18 T< Cochin 0 17 0 90

" ground 0 15 0 19 Mace............................ 0 75

aovea, whole... 0 20 0 30 Nutmegs  0 30 0 60
Oves, ground . 0 22 0 30 Peppers, black.. 0 16 0 18

Cream of tartar. 0 25 0 32 *' while . 0 30 0 36

37

Santos..............  0 18 0 21
Maraeaibo....... 0 20 0 25

2-crown “ " ....................................' 9 31
(In hags), standards, per lb.................... 0 27 8 29

Cashews....................................................................... 8 15 0 17
Peanut»—

Spanish, No. 1................................................................. | n
Virginia, No. 1..................................................... Ô is 9 II

Pecans, per lb........................................................................ 9 gfi
Pistachios, per lb.....................................................................9 71
Walnut*—

Bordeaux halves.................................................  9 38 8 40
Brokens.........................................  .................... 8 30 9 33

Rice and Tapioca.—There is a firm 
feeling in both these markets, bouth local 
and out-of-town orders being good, and 
distributed over all grades.
Rice, grade B, bags, 250 pounds............ .

“ “ “ 100 “ .............
" “ 50 '* ..............
" pockets 25 pounds..............
" * pockets, 12* pounds.........

grade c.c., 2^0 pounds.....................

" ■ so •• !*.”!!!!!!!!!
" pockets, 25 pounds___
" * pockets, 12* pounds.

Tapioea, medium pearl........................................... 0 06*

Evaporated Apples. — Even at the 
high price the demand for evaporated 
apples is strong. Local dealers expect 
a rise of two or three cents soon, as 
supplies are not over plentiful.
Evaporated apples, prime..................... .. ... 0 12 0 12*

Beans and I’eas.—The market remains 
strong, but supplies are hard to get. 
Many shippers are behind in their de­
liveries.
Ontario prime pea beans, bushel....................................  1 90
Peas, boiling, bag.................................................... . ... 3 89

MANITOBA MARKETS
POINTERS.—

Valencia Raisins—Ixiwer.
Peel.—Stocks out.
Beans—Reduced.
Coffee—Advanced.
Winnipeg, Dec. 1.—The demand every­

where continues excellent for the com­
plete range of grocery lines, in fact there 
is an enormous rush for a great many 
more lines than are reported here. A few 
weeks ago there was some fear enter­
tained among the local jobbers and 
wholesalers that the retailers were not 
going to come up to the mark in their 
holiday ordering. Notwithstanding this 
fact, however, wholesalers stocked heav­
ily in a general line, and were prepared 
for whatever trade might come. It was 
for this reason perhaps why they were 
anxious that their large stocks should 
move off. At the present time, however, 
there is no anxiety among the local job­
bers that the demand will not be large, 
but there is anxiety that they will not 
have enough of certain goods to satisfy 
the demand.

The dried fruits that are rather short 
on the market are particularly, prunes, 
peel, shelled walnuts and apricots. It 
may be that the retail trade generally is
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well stocked with these lines, but it will 
be almost impossible to fill large orders 
from this city during the next few 
weeks.

There are some weaknesses and re­
ductions noted this week, due to the 
large crops in the lines so affected.

Sugar—Still another decline in sugar 
is recorded. This was announced on 
Saturday morning, and was in keeping 
with the general tone of the raw market.
Itahal end B 0. (reeuleted. to bble........................... 115

" " In wta......................................... I 20

: ’•“ireat:::::::::::::::::::::::::::::: 15
[*âng raur, In bbli............................................................  I 85

“ In boiee......................................................... 6 05
“ " In mbbII quantities........................................ « 05

Powdered eunr, in bbl*...................................................  5 65
“ ,r In bene.................................................. 5 85

"In smell quantities................................ I 00
Lump, herd. In bble........................................................... 115

" :: Stâtiiiiiï:::::::::::::::::::::::::: ÎÎS
Foreign Dried Fruits—Valencia rais­

ins are a little lower. This weakness is 
what was expected several weeks ago. 
before the goods came on the market. 
It was believed at the time by local buy­
ers that the price was inflated, and 
strictly accurate information regarding 
the crop was not furnished. Consequent­
ly the buyers held off, and the prices 
had to weaken somewhat. Prunes are 
scarce on the market, and prices are on 
the firm side. The output has been large, 
and the demand continues. Currants 
are also higher, as natural at this time 
of the year. Apricots are firm. The 
ordering for peel is extremely heavy, the 
price is high, and stocks are low here.
Smyrn* Sultans raisins, un cleaned, per lb.................... 0 12

' ** cleaned, per lb......................... 0 13
California raisins, choice seeded In fib. paokafes

.. . Per PBQkeee, ............................ 0 071
fancy seeded. In f-lb. packages

„ k , Per Package................................ 0 071
choice seeded In 1-lb. packages

,, „ . per package................................ 0 081
fancy seeded in 1-lb. packages

D . . - Per package................................. 0 09
Raisins, 3 crown muscatels, per lb................................. 0 06

Prune»—.................................. ........................................ 0 061
851b. bz.90-180.lb .. 0 071 Prune», 5M0 " 0 091

„ " ... 0 08 Prune*. 40-50, lb___ 0 10f
.. ZÎHÎ2 . •••• 0 06* Bllverpninee.ee.

10-70 .... 0 091 to quslfty  Oil OH
Currunle unoleened. looee peck, per lb......................... 0 071

in, eleened, FUietree, per lb......................... 0 071„ wjfc, eleened per lb.................................. 0 08*
rllietree, In 1-lb. pkg. dry. eleened, per In... 0 09

Peers, per lb....... 0 131 Necterlnee, lb............ 0 18
P esches, .tend- Dslcs, per lb.,

erd.perlb.............. 0 09 Hello»», bulk .... 0001
Peecnee, choice.. 0 10 Detee, peck»,,.
▲pnooM, etend- 30 in cese. 0 071

erd, per lb....... 0 16 Peel, lb„ lemon 0 le
Apnoou. choice •• •• orenge Old!

per lb......................  0 161 " "citron .... 0 131
Plum*, pitted. Ih ... . Oil

Syrup and Molasses—The market con­
tinues weak, and local buyers do not look 
for any advance soon. Some reports 
came in that an advance was to be made, 
but were unfounded. At the present 
condition of the syrup market if ad­
vances are made, it will be due to the 
manipulation of the market, as the cane 
crop is heavy, arid there are lots of goods 
to supply the world market and leave 
the quotation at the figures quoted be­
low for Western Canada.

The molasses market was never better, 
and jobbers only wish that the demand 
would continue for a longer period of the

Syrup*—
14 1-lb. tine, per ceee.............................. , ....
115-lb tine, per cue*.......................................................... ï X
4 10-lb tin*, per ceee................. iS
3 10-lb. tin», per ceee............................ ....................

Helf bbl* . per lb......................................... . .Ï.Ï.Ï ! ! " ’ ’ o 031
Bgrbedoe* moleeeee In t-bbl*., per gel......................... g u'*w Orleen* mol»»»»*, Ï bble., per g»J........................... en

Nuts.—It is believed that there will 
be lots of nuts on the Western market 
to amply supply the holiday trade. It 
was feared that there would not be 
enough walnuts, and at the time of writ­
ing the quantity is scarce, but more are 
expected within ten days. The quotation 
on walnuts is held firm.
Almond*. riielledO 33 0 35 Walnut*, shelled 0 38 0 40 
Filbert*...................... 0 12*

Evaporated Apples.—There are lots of 
evaporated stuffs on the market, and 
the demand is fair. When the fresh 
apples are off, the demand will be bet­
ter. and it is expected that about next 
February much stock now on hand will 
be well distributed.
15-lb. box. per lb ......................................................... 0 111
50-lb box, per lb.................................................................. 0 lOf

Tapioca and Sago.—The demand is ex­
cellent, and there is little difficulty in 
getting supplies. The prices are grad­
ually getting higher, and will continue 
to do so until growers find it profitable 
to replant again, when a larger produc­
tion will be made.
Peorl tsplooa, per lb.................................................. 0 06 #064
Sogo, per lb............................................................... 0 054 6 062

Beans. — There is a large stock of 
beans, both in crop centres and in the 
West. The demand has not been up to 
the mark but it is expected to improve 
after the New Year. As result of the 
present condition, prices have gone down 
5 cents. Jobbers claim that the com­
modity is popular with the dealers, and 
anticipate a better showing within six 
weeks. For this reason it is expected 
that the prices will not go lower.
3-lb ploker, per bushel....................................................... 2 10
Hend picked, per bushel................................................... 2 20

Coffee.—Coffee is going up, as the crop 
is scarce. Sharp advances have been 
made within the past few weeks, and an 
advance has been made of one-cenl 
above that of last week. Standard Rio 
is selling at 14 cents, and choice at 14}.

CANNED GOODS
MONTREAL.—The canned goods mar­

ket is extremely strong. Tomatoes are 
scarce, while there are no peas, beans, 
corn, raspberries or strawberries in 
manufacturers’ hands.

Clover Leaf salmon advanced 2}c per 
doz. from December 1st.

Strawberries show an increase of 12}c 
I>er doz.
Pecs, étendard, doeen ...................................................... |1 20
Peae, early June, dozen.................................................... i
Peae, eweet wrinkled, dozen ................................  ..... 13*
Peae, extra rifted, dozen................................................... too
Pumpkins—3 lb., 95c. ; gallon, $3.00

0 974
1 00 
1 36

Ooro, doeen
Tomatoes, dozen (Ontario and Quebec) .................. e w
Strawberries, dozen........................................................... 1 99
Raspberries, Ts, dozen............................................ 1 771
Peaches, 2‘e, dozen....................................... -......... * * 1 07I

Peeve, r*. doeen......................................... “ f
Peer,. S'., dozen.................................................. ).. ..j1 ill?
Plums, Greengage, dozen.................................................. 1
Plums, Lombard dosen...................................... iaa
Lawton berries, 2’*, doien....................................... 1

Clover Lesf snd Horseshoe brands salmon -
1-lb. tails, per dozen................................................ e «71
4 lb flats per dozen ............................................... 1 wt
1-lb. flats, per dozen............................ .......................  2 2S

Other salmon- ...................... * **
Humpbacks, dozen.................................. 1 ^A.......  ........................................... 1 WCohoes, dozen.
Red Spring, doten . ’. '.. ...................................... 1 en
ÎX»ù^n............:::: i •<.
Ï». SX.’dSïï'JM?114b uu*' **• "*
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Compressed corned
beef. Is...................  2 II

Compressed corned
beof. 2s.................... 3 35

English brawn, Is....... 3 15
Boneless pip1 feet, 2s 3 15 
Ready lunch veal loaf

|e............................ . 160
Ready lunch veal loaf

Is.............................. 2 60
Roast beef, Is............ 2 00
Roast beef, 2s............ 3 36
Slewed ox tail. Is — 1 60 
Btewed kidney, Is— 1 50 
Stewed kidney, 2s— 2 65 
Mlnoed oollope, Is... 1 40

Minced collons, li... 180 
Ctomed beef hash, le. 1 60 
Corned beef hash, 2s. 2 80
Jellied hooks. Is....... 3 66
Jellied hocks, 6s....... 12 00
Paragon ox tongue,

14b............................ 7 50
Paragon ox tongue, 2s 8 60 
Paragon ox tongue,

24s............................  9 60
Paragon lunch tongue

Is.............................. 4 00
Tongue lunch, Is....... 3 50
Sliced smoked beef, 4« 1 60 
Sliced smoked beef, Is 2 50

TORONTO.—An advance of 2} cents 
mi canned goods occurred automatically 
this week on all canned fruits, vegetables 
and some canned salmon. Thursday. 
Dec. 1st, was the day announced early in 
the season by the canncrs for the ad­
vance, as lias previously been pointed 
out several times by The Grocer. How­
ever, the wholesalers, who now hold 
practically all if not all of the canned 
goods in the country, are bound by no 
list of prices, although, of course, they 
are not supposed to sell below the mini­
mum figures. There may be some line 
in which there was an abundant supply- 
in which there is a general price but 
this kind is few.

The canners state that they are sold 
out of beans, carrots, corn, com on the 
cob, peas, gallon pumpkins, spinach, to­
matoes and apples, blueberries, cherries, 
currants, gooseberries, raspberries, rhu­
barb. and strawberries. Outside of these 
‘few’ lines, the canners may have some 
supplies but this is doubtful. As before 
stated, the stocks of the goods just enum­
erated arc now in the hands of jobbers 
and retailers and there are those houses 
who are looking forward to favorable 
prices between now and the next straw­
berry season and in fact even after that. 
The possession of stocks of these can­
ned goods lias made tile possessors as 
independent as little czars and they 
manifest this independence by quo!inn 
prices with the air of “well if you 
don't like the price you need not buy." 
This may be overdrawing it to a cer- 
tain extent but the jobbers themselves 
admit that they are not at all anxious 
to sell some lines. One order came from 
Winnipeg this week for .'>.000 rases of 
tomatoes but after covering the trade 
8(10 cases were all that could be secured. 
The Independents arc also short and the 
general impression is that canned goods 
are scarce throughout the country. Gal­
lon apples, for instance, are- quoted at 
sexeval prices. Some say they are get­
ting $3.20. others $3.00 while some say 
they have not raised their price.

New Drives for potted poultry and 
soups are out and some information in 
regard to the extent of the pack. Tin- 
latter shows that only sixty per cent, 
of the chicken orders will lie able to be 
filled by one factory, only 15 per cent, 
of turkey and 10 per cent, ducks. Rut 
fit) per cent, of potted soup will be de­
livered. The shortness of the pack is 
explained in that the canners could not 
get the stocks they had expected. The 
fowl were gone when they went for 
them, someone else having been around 
beforehand.
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A SNAP IN OLIVES
Here’s a chance to get in right at prices away below the market.

MANZANILLA—
Choice, 200/220S.

PIMENTO STUFFED —

Choice, 200/220S.

$1.00 Jar Q™-$L20
$1.50 J.r e«“Njr$1.50

ALL PUT UP IN WINE GALLON STONE CROCKS.

Jar

'Jar

---------NEW NUTS FOR CHRISTMAS---------
ALMONDS WALNUTS BRAZILS

Bordeaux Grenoble Marbots

FILBERTS PEANUTS
Sicily Turkish Japans Virginia

OUR PRICES ARE RIGHT. ORDER NOW FOR QUICKiSHIPMENT.

EBY-BLAIN, LIMITED
Wholesale Grocers, TORONTO

“ Turn Your Spare
Time Into Money.”

When you read this paper do you 
ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula­
tion.

If you «how business-getting quali­
ties, we can always offer you promo- 
tion. Consider the opportunity of fur­
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can­
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac­
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

This work, while affording valu­
able experience in modern business me­
thods, will substantially increase your 
income, as our commissions are liberal.

When applying give references and state your qualifica­
tion* for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

CARTER’S
STANDARD

British Wines

CRUN

Liqueur Green Ginger
and Other Flavors

Big Wheel Custard Powder, 
Jelly Crystals, Lemonade 

Powder, etc., etc.

H. W. Carter & Co.,
LIMITED

THE OLD REFINERY

BRISTOL, : : ENGLAND
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DIRECTORY OT

Manufacturers, Manufacturers’ Agents,

The Condensed Ads. In this
Paper will bring good results

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest packers and shippers of flret- 
olaas Fruits or all kinds In British Columbia.

OFFICE AITD WAREHOUSES
C01. WHAir AND YATES STS. • V1CT0IU

Bruch et 140 Weter Street, Vancouver.

W. A. JAMESON 
COFFEE CO

We also carry a fall line of TEAS, 
SPICES, etc.

Mail order* promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Importer*

Manufacturer* and Proprietor* of

Realtor* of High Credo

WILLIAM W. DUNCAN
Broker and Manufacturer*’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

Brokers, Etc.
BRITISH COLUMBIA

R. ROBERTSON J. V. ORIFFIN

R. Robertson & GO.
812-913 Dominion Trust Bldg 

VANCOUVER ft.C.

Wholesale Brokers 
eiocEMBs, noDucE, nuns, grains

Importers and Exporters
Reference— Bank of Montreal.

Write us for Information about B.C. trade.
Cable Addreee—" Robin," Vancouver.

Codes—A C, 6th Edition ; Revised Economy ; Modern 
Economy ; Utility and Dowling's.

Do you went live representation? 
We are in touch with the trade.

Andrews & Nunn
■***l*ct*r*r»' Afeati aid 
Wholcml* Cenniasio* M.rcbtoU

Codes—A B O 6th Edition, Western Union

615 Dominion Trust Building 
VANCOUVER, B.C.

Correspondence Highest
Solicited References

McLEOD & CLARKSON
Manufacturers* Agents and Wholesale Commiselon 

Agente
144 WATEI ST*. VANCOUVER. B.C.

Can give strict attention to a few flret-elaea G re- j 
oery Agencies. Highest Refercneee.

/"\NE of the most successful 
retailers of late years 

says : “When a firm advertises 
in trade papers it is getting 
into good company. As I pick 
up one of a dozen of these 
periodicals here in my office, 
and glance through it, I find 
that the best people, the suc­
cessful firms, are represented 
in such a way as to reflect 
their importance in the trade.”

The

Condensed Ads.
on page 64

will interest you

Are you Intorootod In any ef tho 
llnao that are mdvmrtlood f

A Root Card min bring you Rttoo 
Hot and tun Information.

Don’t forgot to men*#en thla 
paper.

Grocers
of Northern Ontario!

Freight Rates eat up your 
legitimate profits.

tHT*

Avoid this 
Unnecessary 

Expense

TERRITORY.
WE REACH

OOltUM BA / 1»tcu»irtt.

UDBuTVT

Our customers 
are doing so,
Why not you?

The Young Company
LIMITED

North Bay and Sudbury

40



THE CANADIAN GROCER

31.7% Increase
More People Are Drinking High-Grade Tea
The sales of the 40c. grade of Red 

Rose Tea in Ontario for the first ten 
months of this year increased 31.7%.
This percentage on an already very 
large business means an enormous in­
crease. Have YOUR sales of 40c. tea 
increased at the same rate ? They will 
if you push Red Rose Tea.

This great advance in the sales of the 
40c. grade is positive proof that Red 
Rose Tea appeals to people who are 
particular about their tea. Just try 
recommending Red Rose Tea. It is 
sure to increase your sales.

T. H. Estabrooks

TORONTO ST. JOHN WINNIPEG

Display Your Fruit
and Vegetables more effectively by using the

Ideal Fruit and Vegetable Rack
Made of light steel bars with two side plates that are nailed 
to the sides of the original boxes.
Especially useful for displaying oranges during holiday 
season. Enables you to display at once several boxes 
neatly and conveniently.

SAVES SPACE
because boxes can be stacked on top of each other, as shown 
in the cut, instead of congesting your floor space.
Makes your fruit stock look bigger and more attractive. 
Saves waste and loss and helps to increase your sales. Will 
last as long as you are in business.

Price 50c Each. - Cash with Order.
F.O.B. Toronto.

EUREKA NOVELTY CO.,
88 Colborne St., TORONTO, ONT. Sole Distributors for Canada

Kw -

/ !

RED
ROSE
TEA
“Is good tea”

4i
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VEGETABLES Per doe
Group B Group A

Asparagus tips, 2'z. tails.............................. 1 Hi 2 55
Besna, Golden Wax. Is ................................ 0 97* 1 UO

- " Midget*,/•.................. 1 30
•• •• Ss........................... 1 37* 1 40
•• Refugee or Valentine (Green) Is. 0 92* 0 95
" Refugee Midgets2s - 1 30
« •• “ Ss........................ 1 374 1 40

Beets, sliced, blood red. 2's........................... 0 974 1 Oo
*• whole, blood red. I s ........................... 0 971 1 00
" sliced, blood red, 3's ........................... 1 32* 1 35
*• whole, blood red, S s.................... 1 37* 1 40
" whole, Rosebud, Is..................................... 1 171
............................. 3 s................ ..................... 1 62$

Cabbage. 3*s.................................................... 0 974 1 00
Carrots, 2 s....................................................... 0 971 1 00
Com. Ts ................................................ 1 024

- fancy. 2 s .............................................  1 05 1 07|
“ on cob gal ..................................  0 77% 1 00

Peas. Rtandanl. size 4, 2's ..................................... 1 27i
" Early June, size 3, 2's ................................. 1 30
“ Rweet Wrinkle, size 2, 2 s.............................. 1 329
" Extra fine sifted, size 1, 2's........................... 1 874

Pumpkin, 3's...................................................  0 97* 1 00
** gal...................................................  3 03* 3 Of

Spinach, table, 2's........................................... 1 27* 1 30
" “ 3 s........................................... 1 77* 1 30
*• M gal.......................................... 5 02* ft 00

Tomatoes, 2 s...................................................  1 05 1 07*
“ 3's ................................................... .... 1 35
'*■ gals.................................................. 3 621 4P2è

Turnips, 3's........................................................ 1 12* 1 15
FRUITS

Montreal firms are buying up up pota­
toes on the Island. One Montreal firm 
is said to have secured 30,000 bushels 
in Aroostook County, Maine. A steamer 
has been chartered and these potatoes 
are intended for the Newfoundland mar­
ket.

Hams are firm at 21 cents, bacon, 
rolled 16 cents, and bacon sides at 21 
cents. Sugar went down again this 
week 10 cents.

The flour markets are active. Prices 
are considered low, and the dealers re­
port large sales. One Halifax dealer is 
reported to have turned over five thou­
sand barrels during the past three 
months. The stocks on hand are fairly 
heavy.

Lemons which sold last week at $4

53 Higbtst Awards li Eiropa aid Aeirica
Apples, standard, 3's..................................... 1 Of*

“ " gal.....................................  3 25
Blueberries, standard, 2's .......................... 1 27

gal...............   6 27
Cherries, black, not pitted, heavy syrup, 2's 1 52

** black pitted, heavy syrup. 2's— 1 92 
** red. not pitted, heavy syrup, 2's. 1 52
*' red pitted, heavy syrup, 2's .......
" white, not pitted, heavy syrup, 2's 
“ white pitted, heavy syrup, 2's.
" red pitted, gal. ..........

Gooseberrie*. 2's. h*avy syrup...............
Lawtonberries. "?>, heavy syrup.............
Peaches, 2's, white, heavy syrup............... 1 87*

“ 2's, yellow, heavy syrup
Raspberries, black, heavy smip, 2's

“ black standard gal......................
" red, heavy syrup 2's................ 1 771
" red. standard gal..................... 7 02*
“ red, solid pack, gal.................. 9 271

Rhubarb, preserved, 2's................................ 1 52*
" 3'e ............................. 2 274

" standard, gal   3 271
Strawberries, heavy syrup, 2’s.............. 1 77*

Clover Leaf and Horseshoe brands salmon :
14b tails, dozen 2 ^ 2 074 Cohoes, per doe.
|-lb. flats, dozen 1 30 1 32* Red Spring,doz ..
14b. flats, dozen 2 22* 2 25 
Other salmon prices

2 17
1 631
2 024 
8 52*

1 87* 
1 77* 
7 02*

1 10 
3 60 
1 30
6 30 
1 55 
1 95 
1 55 
127* 
1 85 
205 ft 65 
1 77* 
1 77* 
1 90 
1 90 
1 80
7 06 
1 80 
7 03 
9 30
1 55
2 31
3 10 
1 80

1 774 
187*

Humpbacks, doz 1 20 1 25
Pinks .13) 1 35
Northern River Sockeye......
Chicken........................ 4 08
Turk y..........................4 00
Ducks........................  4 00

Lobsters, halves,
per dozen....... 2 t

Lobsters, quar­
ters, per dozen ... 1 60 

1 95
Soup, 2's......................1 90
Soup, I s...................... 1 90

BRITISH COLUMBIA MARKETS.
Vancouver, Dec. 1.—Potatoes are 

steadily climbing to the high figures. 
Locals are quoted at $32 a ton, but it is 
likely that another week or so will see 
a higher price. With the potato crop 
a partial failure in Canada, it will not 
be so easy to get supplies from eastern 
Canada, so it is expected that before 
spring the price will be very high. Ash­
crofts are $40, and Chilliwacks, $32. 
Ashcrofts are not made a feature, as 
they keep the best, and an effort is be­
ing made to sell off the locals. After 
they are gone the white potatoes are 
still in good shape and command the 
best prices.

NOVA SCOTIA MARKETS.
Halifax, N.S., Dec. 1.—The chief fea­

ture of interest in the local market this 
week is another advance in the price of 
potatoes. Large shipments from Prince 
Edward Island continue to arrive, but 
the demand is great. The potatoes on 
the Island are selling at 35 to 38 cents, 
the crop is short. Up to to-day pota­
toes have been selling here at fifty-five 
cents per bushel, but now they are 
quoted at sixty cents, and it is predict­
ed that they will go still higher. One 
Halifax dealer alone has bought up ten 
thousand bushels and representatives of

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab­
solutely Pur b—f rec 
from coloring matter, 
chemical solvents, oi 
adulterants of any kind, 
and are therefore in full 

S.f.lw.oA conformity to the require­
ments of all Pure Food Laws.

Walter Baker & Co., Ltd.
Established 1780

DORCHESTER, MASS.

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

per crate of 420 count, are now quot­
ed at $6. Jamaica oranges repacked 
are selling at $4.50 per barrel. The 
quality of the fruit on the market is 
only fair.

NEW BRUNSWICK MARKET.
St. John, Dec. 1,—Ontario flour ad­

vanced 20 cents per barrel last week and 
is now quoted at $5.45 to $5.70. Mani­
toba is unchanged. Oats advanced 4 
cents per bushel. Potatoes have also 
advanced, the price now being $1.90 to 
$2 per barrel.

All grades of refined sugar declined 10 
cents per hundred pounds on Monday 
(Nov. 28.) Standard granulated is 
now $4.75 to $4.85.

A
Grocery
Clerk
should know the qual­
ity of every article he 
sells; and thus satisfy 
the consumer as well 
as proprietor. That 
is successful selling.

N o trouble to know the 
quality of Fels-Naptha 
soap. Just use it right. 
Selling the best soap 
like Fels-Naptha 
means a step forward 
for the clerk and em­
ployer.

4»
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Manufacturers of Grocery Lines in East­
ern Canada, United States and Europe

Are your goods being pushed aggressively in Western Canada?
If not, you are neglecting an unusually good opportunity to establish a permanent de­
mand for your product among a people celebrated for liberality of expenditure in plain 
and fancy food products.
And, remember, these people are increasing in numbers with amazing rapidity.
We have unrivalled facilities for introducing and building up a permanent demand 
throughout Western Canada for deserving grocery lines.
We maintain large warehouses in Winnipeg, Calgary, Edmonton, Regina, Saskatoon, 
the five really important wholesale distributing centres of Western Canada. Our tra­
velers cover practically the entire wholesale trade of the West.
If you are interested, write us for full particulars of our service.

NICHOLSON & BAIN
Wholesale Commission Merchants. Head Offices: Winnipeg, Man.

WINNIPEG REGINA SASKATOON EDMONTON and CALGARY

The Line of Sustained Profit! Note the Trade Mark!

NO ARGUMENT
in recommending a line of foodstuffs to your par­

ticular customer will carry the same weight as PURITY, 
and in this respect

“E.D.S.” Jams, Jellies and Catsup A D S
stand alone! They are, in fact, absolutely PURE—much above the standard 
the Government requires of so-called genuine jams, and they contain no dye, 
preservative or other admixture, and carry no excess of water. The same can 
not be said of some leading makes that are largely advertised.

Isn’t this the line you’ve been looking for ?
Feature “ E.D.S." Brand It’s the brand of genuine profit and satisfaction.

Made only by

Agents :
N. A HILL,

TORONTO
W. H. DUNN,

MONTREAL

E. D. Smith
at his own fruit farms 

WINONA, ONT.

Agents :
MASON & 
HICKEY, 

MONTREAL

R B. COLWELL, HALIFAX. 
N.S.
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You will like it!

We are proud of it ! !

Gunns 
Mince Meat

The Finest that can be Produced.

Fortunately we anticipated the Dried Fruit 
market sufficient to cover our requirements 
and to give our friends the benefit of GUNNS 
QUALITY Mince Meat at exceptionally mod­
erate prices.

Gunns Limited
Pork and Beef Packers

West Toronto
“The House of Quality”

mm® miik , Talking KgS* 
Points

For Grocers and Clerks!

Raised

I
■
ft

1

Have you told your customers —
That Jersey Cream is wholesome, fine-flavored, rich and 
always uniform in quality always reliable ;

That, being sterilized. Jersey Cream is absolutely free 
from the germ life common to raw milk, and is a 
nourishing food for children ;

That, being unsweetened. Jersey Cream is superior to 
raw milk for all culinary purposes ?

ft
■
I

TRURO-CONDENSED
—M11 K.roI luiTrnMIUKC9LIMITED 

FACTORIES 
TRURO N S. 

.HUNIINGD0NJ5Q

ÇpFFEj- ÇpcO£
ntjtrf 10 j*t

Tall your customers these facts. We ll tell you other facts 
shortly about Reindeer Condensed Milk. Reindeer Coffee and 
Reindeer Cocoa.

HAMS
The “lower price for meats** 
is nowhere so marked as in 
the price for Hams, either 
smoked, pickled or cooked. 
They are the cheapest goods 
on the market to-day. Write, 
phone or wire us for prices.

F.W. F carman Co.
LIMITED

Hamilton

ARE YOU A BUYER OF

HAMS 
BACON 

LONQ CLEAR 
ROLLS 

SHORT CUT 
MESS PORK 

LARD
Pork Sausage Bologna Sausage

or anything in the pork line ? If so, ask 
us for quotations. Goods as good as 
the best and at lowest possible prices.

The WM. RYAN, Limited
Picking House 

FERGUS 70 Front St. Bait, TORONTO
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Provisions Show Another Decline
Compound and Pure Lards Are Down Again, in Addition to 
Ham and Bacon—Dealers Are Now Looking for the Bottom 
of the Slide, and Believe They Have Reached a Basis That 
Should Hold For Some Time—New Laid Eggs Are Higher, and 
Also Cheese—Fresh Creamery Butter, Like New Laid Eggs,
Is Scarce, and Is Quoted Higher.

There has been a certain amount of ac­
tivity in the markets during the past 
week. Cheese shows a slight increase, 
creamery butter is up also, eggs are de­
cidedly firm especially those that cannot 
be got, and provisions have reached a 
lower level.

The stand made by cheese is due to the 
export enquiries and the trade already 
transacted. Butter production has of 
course fallen off considerably and fresh 
creamery prints, the butter that is in 
heaviest demand, are in suppl}. Storage 
stocks are being used now that the coun­
try is not able to furnish the quantity 
that is generally required.

Eggs have no reason to show a weak­
ness and they arc living up to the ex­
pectations as t othc scarcity of new-laids 
and the high prices for the same. The 
price already reached is appreciable but 
dealers expect to see it go a little higher 
before the season of limited supplies is 
concluded.

Poultry is rather quiet just at present 
with a steady trade passing. Honey is 
running along doing a fair business but 
nothing out of the ordinary.

The further decline in prices of pork 
products is somewhat of a surprise as it 
was thought the tendency in this direc­
tion had already been retarded in view 
of so many declines in the past. Those 
in the trade state that they are unable 
to arrive at a conclusion as to when a 
halt in the decline will be called, but 
they seem t.o feel that a price has been 
reached which should at least hold for 
some time. The live hog market shows 
no change with the exception of a slight 
easing off in the Montieal market.

0 16 
7 25 

10 25

MONTREAL
Provisions—There is no change to note 

in this market. All lines remain quiet, 
the demand being chiefly for small lots 
to fill actual wants.

There is a slight decline in live hogs.
VanLeri— •

Borne, 50 lbe., per lb................................................ 1148
OfceM, tins, esoh 10 lbe., per lb.............................. 0 154

" " " | " " o 151
............... s •• " V.V.V.V.XÜ !!!! e 1»

Pftlls, wood. 10 lbs. net, per lb............................... 0 161

Extra large sizes, 35 lbe. upwards, lb.......................... 0 16
I*rce sizes, 18 to 25 lbe., per lb.................................... 0 174
Medium nines. 13 to 18 lh«.. per lb................................ 0 18*
Extra small sizee, 10 to 13 lbe., per lb......................... 0 16 j
Bone out, rolled, large, 16 to 25 lbe., per lb................ 0 184

" “ " small, 9 to 12 lbe., per lb.............. 0 19*
Breakfast bacon, English, boneless, per lb................ 0 18*
Windsor bacon, skinned, backs, per lb...................... 0 17
Stnoed roll bacon, boneless, short, per lb...........
Hoes, lire, per owt.................................................

,T dressed, per owt...........................................

Butter—The butter market is a little 
firmer. As the cheese factories have all 
closed down, some farmers in the East­
ern Townships are making some separa­
tor butter and receiving 24c. for it. 
Some good class roll butter is also being 
received from Ontario.
New milk creamery................................................. 0 251 0 26
Dairy, tube, lb..........................................................  0 22 0 23
Fresh dairy rolls.................................................................  0 23

Cheese—With the sailing of the last 
ocean vessels from Montreal this week 
the cheese export season is at an end. 
The shipments for this year amounts to 
1,892.235 boxes as against 1.872,315 boxes 
for last year.

There is an advance of ic. on all grades 
of new supply.
Quebec, large....................................................................... 0 131
Western, large....................................................................  0 131

" twins............................................................. 0 13l
" small, 20 lbs................................................. 0 134

Old cheese, large................................................................. 0 16

Eggs.—The egg market is pretty much 
the same as last week. There are prac­
tically no new laid eggs coming in. the 
few cases arriving fetching prices quot­
ed. Selected are in good demand. It is 
expected that storage stocks will be 
soon exhausted.
New laid»................................... ...............................  0 60 0 60
Select,................................................................................... 0 SI
No. 1.....................................................................................  0 27

Poultry.—Supplies are coming in slow­
ly for this time of year, as most of the 
producers are holding back their best 
stock for higher prices. There is a good 
demand for fresh killed turkeys. Ducks 
are scarce, but there is a good demand 
for nice, plump chickens.
(Thickens...........0 17 0 18
Fowl...................0 15 0 16
Geese................ 0 13 011

Ducks................. 0 18 0 19
Turkeys.............. 0 20 0 21

Honey.—There is still a fair demand 
£nr honey, with forces unchanged.
White clover comb honey..................................... 0 15 0 16
Buokwheet, extracted.....................................................  6 064
Clover, strained, bulk, 30 lb. tins................................... 0 10
Buckwheat comb.......................................................... 0 114

PaUs, tin. 10 lbs. gross. 
Tubs, 60 lbs. net, per lb. 
Heroes, 375 lbe., per lb... 

Compound Lard—
Boxes, 60 lbe. net, per lb.

per lb.... 114! 
0 154 
0 16

0 111—---------1, per lb........-.....................
10-lb. tins, 60 lbe. to case, per lb................ 0 134

" S “ " ” •• ............... 0 131
•' 3 •• •• " •• .............. 0 134

Palls, wood. Mlba. net, per lb................. 0 13*
Pells, tin. 10 lbe. groee. per lb................................ 6 12*
Tube, 50 lbe. net, per lb.......................................... 6 134#
Tleroee, 375 lbe., per lb......... .................................. • is|f

Pork-
Heavy Canada short out mess, bbL 3546 pieces .... 26 60
Btenpork................................... .................................. 13 50
(Snada short out back pork, bbL 4M6 pieces........... 28 50
Qear fat backs................................................................. 29 50
Heavy flank nork. bbl..................................................... 51 00
Plate beef, 100 lb bbls..................................................... 9 18

“ ............. 18 00
............  1610

............ 112

............ 114

............ 1161

$5
Dry Belt Meete-

Qreen beam. fluke, lb.........................

TORONTO.
Provisions.—While the price of live 

hogs has been holding around from $6.65 
to $6.75, prices of products have con­
tinued slumping. Hams and bacon show 
lower quotations; both pure and com­
pound lards are lower. The market is 
bound to hit the bottom of the slide one 
of these days, but of late it has been 
acting consistently in the downward dir­
ection. Demand is fairly good, and is 
likely (o remain in about that position 
for the rest of the year.

45

Smoked breekfaet beoon, per lb.................................. e 16
Pickled shoulder................................................... 0 094 0 in
Boll bacon, per lb......................................................... 0 12$
Light hams, per lb........................................................ 0 16
Medium hams, per lb................................................... 0 154
Large hams, per lb.......................................................  0 15
Cooked hams ............................................................... 0 23
Fresh shoulder hams.................................................... 0 12
Shoulder butts...................................................... 0 14 0 15
Backs, plain, per lb....................................................... 0 18

" pea meal.......... ......................................... 0 184 0 19
Heavy mess pork, per bbl..................................  25 00 26 00
Short cut, per bbl................................................ 26 00 27 50
Lard, tierces, per lb...................................................... 0 134

" tubs " ...................................................... 0 13|
pails " ...................................................... 014

" compounds, per lb..................................... 0 11! 0 12
Live hogs, at country points...................................... 6 76
live hogs, local......................................................  7 00 7 10
Dreseedhoes..........................................................  9 00 9 25

Butter.—There is a scarcity in fresh 
creamery prints, and the price shows 
an increase. Demand is general, but 
creamery is most sought after. Prices 
are likely to hold firmiy for weeks to 
come.
Freeh creamery print......................................... 0*2? *0*28
Creamery solids.................................................... 0 25 0 254
Farmers' separator butter................................... 0 24 0 25
Dairy prints, choice............................................  0 22 0 23
Fresh large rolls...................................................  0 214 0 22
No. 1 tube or boxes...............................................  0 20 0 11
No. 2 tube or boxes............................................... 0 19 0 20

Cheese.—Higher prices and a generally 
stronger feeling is noticeable in cheese. 
Local dealers attribute the influence to 
a reported shortage of supplies in Mon­
treal, stating that export demand has 
made quite a hole in the stocks. De­
mand here is normal.

New cheese- New twine........ 0 121 0 lit
Lerge............. 0 12} 0 12S Stiltone..................... 0 14

Old cheese....... 0 14 0 15

Eggs.—Prices show a little increase 
over a week ago. There has been noth­
ing to relieve the demand for new laid 
eggs which are generally scarce through­
out the country. Storage and pickled 
eggs are even rather dear, hut the de­
mand this month should show an in­
crease over last. Prices are likely to 
hold or soar for some time yet and al­
though a high level has already been 
reached it is thought that there is still 
some distance to go.
New laid eggl.........................................................  0 40 0 45
Selects, storage......................................................  0 31 0 32
Fresh eggs, doe , storage....................................... 0 29 0 22
Pickled eggs ................................................................ 0 27

Poultry.—The market during the week 
has been about normal. The quantity 
of poultry coming in has been kept at 
a good figure and demand has been 
good. It is expected that the supply 
for Christmas will he abundant, but a 
more accurate estimate of the situation 
will be possible in a week or two.
Chickens, dress- Geese.dressed.. 0 10 0 11

..................0 12 0 13 f^eese. live......... A 08 0 10
Chiekens. live 0 i() 0 H H ns, dressed.. 0 10 0 11
Ducks, dressed . 0 14 0 15 Hen«, live.............. 0 M
Ducks, live........0 10 0 12 Turkeys, dressed 0 16 0 20

Honey.—There is no change in the 
honey market. There are still those in 
the trade who expect to find activity in 
honey before long.
Clover honey, eetrmeted. 60 lb. caw................... 0 104 • 11

" " " 10 lb pelle......................  0 114 0 11
" . “ • lb. peile............................. 0 IS

_ . 1 eeeb. per deaen...............................  2 00 3 50
Buokwheet honey, lb.................................................... • 071

WINNIPEG.
Eggs.—Fresh eggs are 35 cents per 

dozen and candled stock are 30 cents. 
The market may be up when the holi­
day rush begins.

Butter.—Eastern Townships creamery 
butter is jobbing here at 32 cents. This 
is a reasonable figure when everything 
is considered, but it cannot last and at 
least 35 cents must be quoted soon. 
Dairy stocks of local and eastern pro-
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A Pretty Face
Does it sell goods 7

“Chocolate
Bordo

You have probably read that ar­
ticle on “Shop Assistants who 
Travel on Looks."

That is a very old fashioned 
notion isn't it—getting a pretty 
girl to stan i behind your counter 
and believing she will sell goods 
because she is pretty. How is 
she to “pull" trade 7

She can attract customers al­
ready in the shop, perhaps, but It 
is the getting in of the Customers 
that is the real problem. Once 
get a customer into your store, 
and the face behind your counter 
is not going to make a great deal 
of difference one way or another 
if you have the goods.

We can tell you how to get hold 
of a sure means of attracting Cus­
tomers from the outside of your 
store to the inside.

Let it be known that you handle 
Our Chocolate “BORDO" which is 
becoming a greater attraction 
every day and which is drawing 
ir ore people into stores to buy 
“BORDO" than any other Cho­
colate ever placed on the market. 
Then trade will come to you.

We want you to know more 
about this specialty too : if not 
already acquainted with it. it will 
be a good thing for both you and 
your Customers.

You will find it such a helpful 
line to have in your confectionery 
department.

It will pay you to Investigate, 
and get “Bordo" into stock be­
fore your competitor gfts hold of It.

Send us your enquiry for sam- 
plés and particulars ; it is a plea­
sure for us to furnish same.

The Montreal Riscuit Co.
(The Originators) 

MONTREAL i

Attracts Trade

duction are jobbing at 27 cents per
pound.

Cheese.—The market on cheese has 
greatly improved recently and the out­
put is large in this province. The fol­
lowing quotations hold to-day :
Manitoba large, lb ... 0 Ilf Ontario twins, lb. .. 0 14 

“ twins, lb... 0 12 " large, lb........0 134

MERCHANTS ELECT OFFICERS.

Three Chatham Grocers on The list— 
Transient Traders Discussed.

Chatham, Ont., Dec. 1.—The Chatham 
Retail Merchants’ Association held its 
annual meeting on Tuesday evening, 
when the following officers were elected : 

President.—T. Walter Poile.
First vice-president—Harry A. An­

drew.
Second vice-president—W. M. Grant. 
Secretary—J. H. Kadwell.

Treasurer—H. G. Hodges.
Auditors—A. D. Westman and John 

McCorvie.
Members of the grocery trade figure 

largely in the list of officers, the first 
vice-president, the secretary and Audi­
tor McCorvie all being grocers. Secre­
tary Kadwell is an English grocer who 
has been in business here, only a few 
years.

A vote of thanks was passed to the 
retiring president, A. D. Westman, for 
his services during the past two years. 
Dominion secretary, E. M. Trowern, of 
the R. M. A. was unable to be present ; 
but an informal discussion was held on 
transient traders and kindred subjects. 
Though the association starts the new 
year with a somewhat smaller member­
ship, on account of the increase in the 
fee from $2 to $5, it still numbers in its 
ranks many of the old enthusiasts.

An
all-the-y ear-round 

Success 1

Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.
Light, crisp, unsweetened and digestive—a highly 

appreciated substitute for toast or rusk—excel­
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not 
only win you new çustomers, 

but retain them.
Huntley & Palmers, Ltd.

Reading 
Eng.
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SliiPUBLICITY
JlAGlC
Baking 
bowdeE
^]AlNSN0At^

An inventory of every grocer’s stock shows 
a certain percentage of “dead ones”—goods 
that through lack of quality or publicity repre­
sent a profitless investment of part of his 
working capital. Goods that are reliable and 
extensively advertised are profit producers.

Magic is the most extensively advertised baking powder in Canada, and 
insures a satisfactory profit at all times. Think it over.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one 
made in Canada that does NOT contain Alum.

E. W. Gillett Co. Ltd.
Winnipeg Toronto, Ont. Montreal

iSSSG*? *Pte
Biggest
Seller

1

A NUMBER of causes have combined to make 
Shredded Wheat the biggest seller among 
cereal foods. Our magazine, newspaper and 

street car advertising, our demonstrations and samp­
ling campaigns have made Shredded Wheat well 
known and therefore easy to sell. Thousands of 
visitors to Niagara Falls have gone through our factory 
and have seen Shredded Wheat being made under 
sanitary conditions and have advertised it to their 
friends. But, by none of these means could we have 
built up such an enormous sale if Shredded Wheat 
had not been so nourishing and satisfying. People 
who eat it once always eat it, which means once you 
start your customers they will always buy it. Start 
as many as possible, because there's good profit for 
you in every sale of

Are You Supplied?
Dealers everywhere will soon be 

receiving many calls for

Clark’s Concentrated Soups
(Chateau Brand)

We are starting to advertise these 
excellent soups in newspapers and 
street-cars. The retail price is only 
10 cents a tin as against 12 1-2 cents 
for other brands, and the dealer 
makes a good profit.

Jobbers not supplied should 
write at once.

Wm. Clark - Montreal
Manufacturer

■
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Stick Licorice
AND

Pepsin Chewing Gum
(NOTE THE BRAND)

Soft Milts, 5c. bons I M.tR. Wafers, Se.bags 
Acme Pellets, 5-lb. tins | Lozenges

and a full range of
LICORICE SPECIALTIES

for Grocers, Confectioners 
and Druggists.

Do You Realize
whet it meens to handle biscuits in per­
fect condition? Why, it is the very crux 
of a successful biscuit trade!

Carr’s Biscuits

il»

^ihcercreams>
|W C'A R LI su"" _ A

are sent out in 
air-tight tins, 
are well packed 
and invariably 
reach the re­
tailer in first- 
class condi­
tion, crisp an d 
fresh. Prompt 
delivery is 
guaranteed.

Send your order 
to our neareit 

agent

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

CARR & CO. fcna™
AGENTS—Wm. H. Dunn, Montreal and Toronto; Hamblin A 
Brarton. Winnipoa and Vancouver, B. C; L-T. Mewburne A Co. 
Ltd.. Calgary; T.A. MacNab A Co., St. John’*, Newfoundland.

emu i
Ri Mttir

Gantry

IOT'
la hatter 

Checalate

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
ere the grocer’s most reedy sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <fc Co.
Halifax, N.S.
BILLING AQENT8 ;

J. A Taylor R. A Melndoa Joe. B. Nunley Arthur Nnlaen 
Montreal Toronto Winnipeg Vancouver

Arthur M. Loucha R. O. Bedllngton
Ottawa Calgary

By Royal Letters Pateet

NELSON’S
POWDERED GELATINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSON'S
Gelatine and Liquorice

LOZENGES
Should be In your confectionery department.

G. NELSON. DALE & CO.. Ltd.
EM8COTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents :
The Smith Brokerage Co.. Ltd.. St. John. N.B.
Watt. Scott 6k Goods ere. P.O. Box 1204. Montreal.
J. L. Watt & Scott. 27 Wellington Street East. Toronto.
W. E. Ashley. Winnipeg
Geo. A. Stone. 34 Inns of Court Buildings. Vancouver. B,C.
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Rolled Oats Have Advanced 15c a Bag
Went up Ten Cents on Monday and Soared Another Five on 
Wednesday, Making a Total of 15 Cents a Bag—Should Hold 
At That Figure—Millers are Busy Meeting Cereal Demand- 
Flour is Normal, With Wheat Market Weak.

In last week’s issue it was stated 
that cereal millers were looking forward 
lo higher prices for rolled oats. On 
Monday an increase of ten cents a sack 
was announced, and again on Wednes­
day another increase of five cents was 
made known. This was a total advance 
of 15 cents a hag on the Toronto mar­
ket. Thus the ground lost some weeks 
ago was recovered to a certain extent.

The week has been rather uneventful, 
and from a news standpoint is saved 
by the movement in rolled oats. Mills 
have been busy, the demand has been 
good, but the situation was not entirely 
satisfactory to the millers. The decline 
referred to, occurring some weeks ago, 
is said to have been due to a certain 
amount of price cutting. At any rate 
millers stated previous to the advance 
that if conditions then existing con­
tinued, they would have to advance the 
price. Since the first increase oats have 
shown a slight weakness, but not likely 
sufficient to affect the price of the cer­
eal.

Rolled wheat is in good demand, and 
mills have been working overtime in 
many instances. On the whole the bus­
iness in cereals is quite satisfactory.

Wheat weakened on Saturday when 
news was received from Argentina that 
the quantity for export would likely be 
l(M),000,000 bushels instead of 82,000,- 
000, as previously reported. The United 
States visible supply of wheat this week 
was 42,485,000 bus. as against 43,320,- 
000 last week, and 29,417,000 bus. for 
the same week a year ago. The Canad­
ian wheat supply this week was 12,048,- 
<KH) bus.; last week 12,381,000 bus., and 
the same week a year ago 10.000,000 
bus. On the whole the flour market is 
rather quiet at present.

The following is a review of the world 
situation in wheat.

The closing of navigation means an 
advance in the cost of moving grain to 
the east. Some of the millers state 
there is a possibility of an increase in 
the price of flour, but they do not say 
so with a positiveness that marked state­
ments previous to the advance in rolled 
oats.

MONTREAL.
Flour.—The demand in the flour mar­

ket has been chiefly for small lots to 
fill actual wants. Prices for all grades 
are steady, and the volume of business 
passing is just fair.
Winter wheat patent*, bbl.....................................  4 85 5 10
Straight rollers, bb..................................................  4 40 4 60
Manitoba let eprtnglwheat patente, bbl..................... 6 60

“ straight patente, bbl.................................. I 10
" strong bakers.................................................. 4 80
" second "   4 40

Rolled Oats—This market advanced 
during the week 10 cents per sack.

Fine oatmeal, bags............
Standard oatmeaL bags... 
Granulated “ “ ...
Bolted oommeal, 100-bags. 
Boiled oats, bags, 901b.... 

" barrels...........

2 35 
2 35 
2 35 
1 80 
2 10 
4 f>5

TORONTO.
Flour.—The market here is quiet. 

Some expect present prices to rule for 
a time, others believe the close of navi­
gation will have the effect of strength­
ening the market, and probably bringing 
up the price again. At present wheat is 
inclined to be weak, and the world’s re­
view does not suggest firmness.

Manitoba Wheat.
Ut Patent, in car lots.......................................... 5 40 5 50
2nd Patent, in car lots.......................................... 4 90 5 00
Strong bakers, in car lots..................................... 4 70 4 80
Feed flour, in car lots........................................... 3 00 3 20

Straight roller.
Patents...........
Blended...........

Winter Wheat.
4 25 4 70 
4 80 5 00 
4 80 5 10

Cereals.—Mills are busy meeting the 
present demand. Some are working all 
night, and extra time is a common tiling. 
The advance in rolled oats was not un­
expected, as millers had issued the warn­
ing almost two weeks ago, although 
faintly at first.
Rolled oeU, smell lots, 90 lb. seeks............................ 2 20

“ " 25 bags to car lots.................................... 2 10
Standard and granulated oatmeal, £8 lb. sacks......... 2 41
Boiled wheat, small lots, 100 lb. brls.......................... 2 85

" " 5 brls. to car lots.................................. 2 76

MARKET BY LAWS VIOLATED.
St. John, N.B., Xov. 30.—The investi­

gation into the affairs of the country 
market, which was ordered recently by 
the city council, is still going on. Much 
evidence has been secured showing some 
loose methods and violations of the by­
laws by grocers and meat dealers of the 
city. It is anticipated that after the 
report of the committee is sent to the 
council, some official heads will fall.

In the police court last week two of 
the leading grocers and meat dealers 
were fined ten dollars each for violat­
ing the game laws by having part rid ses 
for sale.

A MANY LANGUAGED MAN.
The partnership existing between 

Soskin & Many, general merchants. 
\\ el'land, Ont., has by mutual consent 
been dissolved and the business will 
hereafter be conducted by Mr. Many. 
The latter when he went to Welland 
could speak seven languages but he con­
templates learning another in order to 
more intelligently meet the needs of the 
cosmopolitan population of that town. 
This is surely a record.

S. N. Knetchel, grocer, Cobalt, Ont., 
has assigned.

Frank Beam, general merchant, Ridge­
way, On*., died suddenly.
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PERFECTION

STRATFORD CANADA

There’s a constant demand 
in every household for a 
good soda biscuit.

Are you stocking

Mooney’s
“Perfection”

Cream Sodas

the kind that always reaches 
your customer in a crisp and 
fresh condition?

It’s a line that never fails 
to satisfy, and leaves a good 
margin of profit.

They are pleasantly pala­
table and perfectly pure.

See to your stocks.

The
MOONEY BISCUIT 
£ CANDY CO., LTD. 

Stratford and Winnipeg

M APLEINE
(Maple Flavor)

This is a strictly high-grade 
maple flavor, made of absolute­
ly pure materials, and possesses 
the genuine rich flavor of the 
maple.

One ounce of Mapleine makes 
a gallon of delicious syrup. 
For manufacturing purposes it 
is positively unexcelled.
Send for Free Sample

Jfrebtritfe €. -Robson 
& Co.

26 Front Sl E., Toronto

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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Y ou can’t afford to delay writing us 
about the new way of selling cereals

Every week’s delay means lost profits. Because this way is 
the long looked-for happy medium between the wasteful, slow- 
selling bulk method and the unprofitable advertised carton 
nuisance.

It’s the method that gives you bigger sales and better profits and your customers 
more for their money.
The only way we can get in touch with each other is for you to write us. We 
would not bother you with this proposition unless we knew it would appeal to 
shrewd business men. An enquiry costs you nothing.

If note paper is not handy, simply tear out this ad, write your 
name and address in the margin and mail it to us. Full par­
ticulars will reach you by return mail.

QUALI'

"CEREALS

THE CHISHOLM MILLING COMPANY,
LIMITED

TORONTO, ONTARIO

AN IMPORTANT FACTOR
in the successful selling of your staple articles is the Breakfast Food you are featuring. And you 
will find it will pay you to feature

TILLSON’S OATS
because their excellent quality and flavour never fail to 
satisfy the appetite and please the palate.

TILLSON’S PAN-DRIED OATS are the greatest-known 
nerve, muscle and bone builders, and should have a 
place on the breakfast table of every one of your 
customers.
Feature this splendid selling line. Our extensive con­
sumer advertising is creating an unprecedented demand 
for TILLSON’S OATS.

Canada
Cereal

aod

Milling
Co., Ltd.

Head Office: 

Lumsden Bldg., 

TORONTO

Put up in two Sizes
Premium Family Package I Pan-Dried Package

Retailing at 25c. | Retailing at l#c.
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Why Grocers 
should stock

CHRISTIE’S
Plum

Pudding

Christie, Brown & Co.,
Limited

V

^\HE day of the Home-made Xmas Plum Pudding is 
past. «TFewJ Housewives now attempt to make one, 

because they realize that the facilities of the Modern 
Bakery are far superior to that of the ordinary kitchen.

More than that, the baking of the Home-made Pudding 
is generally deferred and the Festal Day finds it immature 
*1 The Christie Plum Pudding maintains the high reputation 
of the Big Canadian Bakers for purity and quality. 
<J Every ingredient entering this pudding is guaranteed to 
be of the highest qua lity.
<1 You’ll oblige many of your 
customers by stocking this 
pudding and its rich, delicious 
flavor will certainly please 
them.

Put up in 1 and 2 lb. tins 
and in cloth.
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Odds and Ends from Here and There
Big Pecan Crop for Texas—No Santos Coffee — California 
Walnut Crop—Argentine Flour Making Inroads Into West 
India Market—California Dried Peaches Lower in Price Than 
Prunes for First Time in History.

The largest pecan crop on record for 
Ellis County, Texas, will be gathered 
this fall. The crop grows mostly on 
wild trees and this year the nuts are 
larger than usual, and it is stated some 
of the trees are so heavily loaded they 
are beginning to break.

A New York grocer, resisting a rob­
ber, who had entered his home one 
night, last week, was struck dead by a 
blow from a blackjack.

There is no such thing as Santos 
coffee, strictly speaking, as Santos is 
only the pott through which the coffee 
is exported.

It is estimated that southern Califor­
nia will produce about 9,000 tons of 
walnuts this season. More conservative 
estimates place the crop this year at 
about 600 tons short of last year, when 
the total shipments amounted to 9,300 
tons.

Trading stamps have practically been 
ousted from the District of Columbia, 
U.S.A. The Retail Merchants’ Associa­
tion of Washington has been largely re­
sponsible.

The fact that the ladder to success 
looks long and steep as you see it from 
a distance need not worry you. You 
climb it one step at a time, not all at 
one jump. ----

Millers of the Argentine recently land­
ed what is claimed to be the first of 
heavy shipments of flour at Jamaica, 
W.I. This indicates a new competitor 
for the West Indian trade which has 
been divided between Canada and the 
United States. An agent commenting 
on the West Indian market says it is a 
desirable one and that it ought to be 
possible to enlarge it. The people pro­
bably would eat more bread if it were 
decently made, and were they to be­
come flour caters they would always be 
flour buyers, because they never will be 
wheat growers or millers.

Grocers of Indiana. Illinois and Ken­
tucky, at a meeting held at Evansville, 
organized a co-operative wholesale house 
recently, to be known as the Merchants 
Grocery Co. The company will have 
$100,000 capital with $50,000 common 
stock and it is the plan to have fiftv 
retail grocers in the three states, each 
take $200 in stock. They will have no 
traveling salesmen and will do a strict­
ly cash business. They are now ready 
for business.

For the first time in the history of 
the trade California dried peaches can

be secured at a lower figure than that 
quoted for California prunes.

RETURNED SUGAR.

Shipment of 70,000 lbs. Sent to Eng­
land is Returned, and Finds no 

Buyers, Even on This Side.

As touching on the low price of sugar 
and the prospect of its becoming still 
lower, there is a condition present in the 
sugar market to-day which is almost un­
precedented in the history of the indus­
try. Granulated sugar shipped from the 
United States to England several months 
ago has become a drug on the market 
there, and is being brought back to the 
United States and offered at a shade be­
low the current market and a sharp de-, 
dine below the price paid for it.

All told. 70.000 tons of U. S. refined 
sugar were shipped to Europe, mostly to 
England. The very large crop of raw 
sugar and the general weakness of the 
sugar situation prevented its sale, and 
holders are now nffering it delivered in 
New York or Philadelphia at 4.45 cents 
per pound. It cost over 5 cents per 
pound, so that the holders stand to make 
a round loss. Nobody has bought it in 
this country, however, for several rea­
sons. Our own sugar market is getting 
pretty low. and the sugar offered from 
abroad is in 100-!b. bags, and several 
months old. Nobody knows what condi­
tion it is in. and it will take two weeks 
to find ont, by which time currently 
made sugar may be obtainable for just 
as little money.

Tea Production 
and Consumption 

for Entire World
London (Eng.) Times.

It is difficult to give exact figures as 
to the amount of tea grown throughout 
the world, as a great deal is consumed in 
the countries of production, particularly 
in China and Japan, where it is grown 
on small farms and consumed locally, so 
that it does not appear in any returns. 
Probably the world’s production is about 
1 200.000.000 pounds annually, viz.:— 
China. 600,000,000 pounds: India. 262,- 
000.000 pounds: Ceylon. 101.000.000 
pounds; Natal. 2.000.000 pounds; (Ja­
pan. 63,000.000 pounds) : Java, Formosa, 
and all other countries, 82.000.000 lbs. 
Thus 455,000 000 pounds are produced in 
the British Empire.

It is estimated that 400.000.000 pound' 
of the tea produced in China is consum­
ed locally and 200.000.000 pounds ex-

5*

ported. Ul lue 03,000,000 pounds pro­
duced in Japan, 26,000,000 pounds are 
consumed in that country. The greater 
part of the Japanese tea exported goes 
to the United States. The Japanese are 
not taking quietly to the reduction in 
the foreign consumption of their tea, 
consequent on the growing popularity of 
Indian and Ceylon teas. A ten years’ 
campaign has been arranged for the 
United States, at an annual cost of $80,- 
000, toward which the Government, it is 
hoped, will give a subsidy of $50,000. 
There is a possibility that the treaty re­
cently concluded between Russia and 
Japan may encourage the import of 
Japan tea into Russia. It is also pos­
sible that the treaty, * * * may seriously 
affect the trade between the United 
States and Japan. Should that happen, 
there will be more room for British- 
grown tea in America, so that India 
ought to profit, whatever may be the ef­
fect of the treaty on the countries most 
nearly concerned.

At the beginning of the year under 
consideration (11)09-10) there were large 
stocks of tea in the United State®, col­
lected in anticipation of an import 'is. 
These stocks kept imports down f 
some time ; nevertheless, imports reach­
ed 104,250,000 pounds, rather less than 
one-half of which came from Japan and 
Formosa, nearly a third from China, and 
the rest from India and Ceylon.

Tea drinking is steadily increasing in 
South America. Argentina is rapidly 
becoming a tea-drinking country. On the 
continent of Europe there is an increas­
ing demand for British-grown tea, in­
stead of that from China. Germany, in 
spite of her increased duty, has taken 
more tea during the year. Austrians are 
said to use a higher average quality of 
tea than any other people except the 
Russians. Reports of increased sales 
also come from France. Holland, Sweden 
and Norway.

A GOOD MEMORY.
Mrs. Jones’s favorite warning to her 

young progeny when they were in mis­
chief was that she would tend to them 
in a minute. “Tending” was accom­
plished by applying her open hand 
where it would do the most good. When 
Harry was 4 years old he was sent for 
the first time round the corner to the 
grocery. In a few minutes he came 
trotting soberly back with the nickel 
still in his hand but no bag of onions.

“What’s the matter ?’" asked his 
mother.

“I’m ’fraid of the man,” he said 
solemnly.

“Oh, he won’t hurt you,” reassured 
Mrs. .Tones. “Run along and bring the 
onions. I’m in a hurry for them."1

A second time Harry disappeared 
round the corner, and a second time re­
turned without the purchase.

“I’m ’fraid of the grocer man,” he 
explained, as before.

“Well, what makes you afraid of 
him T” demanded his mother impa­
tiently.

'“Why,” answered the little fellow, 
"bofe times when T goed in he looked 
at me and said, “I’ll tend to you in 
a minute !”
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Infuse Loyalty into 
Your Customers

Double Your Sales

——1--------,
i-V COMPANY

Isn't your oldest clerk your most valued 
clerk, Brother Grocer ?

He Is.

Simply because customers have grown to trust 
him, rely upon him, through years of service.

The store that stocks new faces behind the 
counter cannot inspire this confidence in the 
buyer—the slow—ripening fruit of acquaintance 
extended over many moons.

And this is why YOU are a more valuable asset 
to your srore than your oldest clerk.

Why your oldest clerk is worth! so much more 
than the raw recruit.

This, in short, is the only reason why he sells 
more—because his recommendation carries 
more weight, you see.

If you were to define “Goodwill,” it would 
be an explanation of what we now say to you.

If this be true of your help, Brother Grocer, 
then it is likewise true of your goods.

And this fits FIVE ROSES like a glove.

Because it is established in the con­
fidence of customers for almost a 

quarter century.

It has been a good worker for the 
wise dealers, Brother Grocer.

And every barrel sold has strengthened the 
satisfaction—impressed the brand and the 
name of the seller deeper and deeper in 
the affection of your custom.

FIVE ROSES has been the flour with which 
new bride-cooks have acquired their training 
—grown expert in domestic economy—it has 
been the partner of their most signal successes.

It is associated with success, don’t you see.

It has been reliable, trustworthy, unfailing— 
FIVE ROSES has always been “there with the 
goods.”

Therefore it has prevented “the lost sale”— 
making customers enthusiastic, making them 
self-sellers—it has made them LOYAL.

Which is everything in retailing, Brother Grocer.

If you sell FIVE ROSES, then you know this.

If you don’t sell FIVE ROSES, don’t delay 
another single day.

Get after your jobber, make him get 
FIVE ROSES for you, or write us—we 
will tell you where to get it and how.

Don’t be left on the shore when the 
tide goes out, Brother Grocer.

Act NOW.

Lake of the Woods Milling Co., Limited
MONTREAL

Five Roses Flour
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Holiday Fruits, etc.
You will now be considering 
placing your orders for Christ­
mas Fruits. As usual, we 
will be able to give you best 
selections, also best prices on

ORANGES, LEMONS, 
GRAPEFRUIT, TAN­
GERINES, GRAPES, 
FIGS, DATES, NUTS, 

ETC.
Open orders will be], billed 
lowest market price.

McWILLIAM

Mc. / E.
EVERIST

28-27 CHURCH ST. TORONTO 
ire Largest Receivers

St. Nicholas 
Home Guard

•PACKER : 
FRANC TRACUZZI

Ar.

AGENT:

J. J. McCABE, Toronto

Review of Potato Market Conditions
Indications That Seem to Point to Higher Prices Before the 
Next Crop is Ready—Production is Less Than Last Year—In 
Most Countries Consumption Has Increased, Hence the Feeling 
of Strength—Apple Market Has Lost No Ground, and There is 
Nothing to Indicate That It Will — Oranges and Lemons 
Easier.

Tin- potato situation is looming up Vegetables—With the close of navi-
more strongly every week. A big New galion at hand, tile vegetable market has
York dealer is credited with saying, “If been slow. American beans still main-
I bad a million dollars lying around idle, tain the exorbitant price of last week.
I would put any part of it, or for that Local supplies of radishes are almost ex­
matter all of it, in potatoes at present hausted. Any there are on hand will
prices, feeling assured that before the fetch the price of the Boston grades
middle of February we shall have dol- which are now coming in.
larJK,tat°‘,,s- ,, . Green Mountain potatoes are in strong

This dealer supplies figures in connec- ,i,.Tnan<1. while supplies from local fnno­
tion with this year s crop. In 1 nited ,.rs f,poe „
States, it is. he sa vs. 48,000.000 bushels .... , , , . ,, .1 , • i I lu re is .-in unusual slackness in theless than last year. Consumption is also , , , . , • , ,
much heavier"than last year, and even <*m««borru-s. and with apples
now the effects of a short crop are he- "! ^ “f "anhernes should
ginning to In* felt. The Canadian crop 1
is under that of last year, to a consider- R»»™, American Hn.ton,d..z ............ i 35
ante extent. 1 lie yield in r ranee has Bm. i*g........0 75 090 R|*ni»b. «««.. 1 n s 00
been much below the average. Some- ' °° 1
thing like 210.000.000 bushels were ('sbi.ug., 1,1.1. 1 m 150 ba»ket .... 175
gathered, as compared with the average eïuim'owSr»......... 4$“ P.mi.,, dnaer'? 0 it ou
uf 421.000.000 bushels. T,he British u« 1 oo 125
markets have .tumped a dollar a sack in oreen Peppers hunches.........o so o no
the past two months. Germany is in the •» ?” Î8
same boat with tile rest of the short lane ham.t.........  2 re Tomatoes hot-I^eks, doz............  1 60 house, II,............. 0 25
crop crew. Lettuce- T tag.... 0 75 0 80

That is one view of the potato market <'">!> i- «u. - >.x t :to 1 w 
in general. Prices have been advancing —
on Canadian markets, and are already in TnpnwTn
some places as high a- 00 cents. The
market is tfiercfore quite interesting. Green fruits. Oranges slumped dur-

Franee is easting around for a source *"S the P!ls* week, and are down to a
of supply, and American dealers are re- >*:«thor low figure. Fruit men in general 
eeiving enquiries from French houses, :m* n°t exactly tickled to death with
who. it is believed, will have to look ll|e present state of affairs. It is given
outside of F.urope this year for supplies. hy some that a considerable quantity of 

Apples are firm, and if anything show oranges are not as ripe as they ought 
slightly higher prices. The market at to he, and further slate that this evil 
present shows nothing that would indie- spend its full force on the shippers
ate lower prices. themselves. The fruit has been of fairly

Oranges are lower in price, and dealers ?°°d color, hut the flavor showed a tart- 
are not wholly satisfied with the quality. n,ss that is not relished by the consumer 
A certain amount of fruit not sufficient- w|io looks for ripe fruit. The present 
ly ripened has been put on the market. s<‘asml should see a heavy consumption 
and consumers are not likely to develop of oranges, but the trade will be soon 
a pronounced appetite for oranges if killed if many consumers receive fruit 
they get many of that kind. that is not sufficiently ripened. 'Ringer-

Lemons are also easier in price. The «ranges are now bringing the top
demand is fair. Business on the whole prices.
is pretty good, and the weather man Apples arc holding a firm position, 
could help a whole lot by handing out a prices showing an advance over the quo-
better brand of his staples. tations of a week ago. First quality

-----  stocks are bringing top prices.
MONTREAL. There is nothing at present to indicate

Green Fruits.—-It is not expected that easier prices in the apple situation, 
the fruit market, the tone of which is On one day during the week there 
weak at present, will stir till the middle ivere .17 cars of oranges on the local
of December, when orders will be more tracks, and half of them are said to
frequent, owing to Xmas and New Year have been Mexicans.
trade. The close of navigation gener- Appi.., t>bi.....3 so coo oimpe mm—
ally marks a short period of inactivity 0 * 0,5 V." $5
in this market. a,,pi.,. c.im.r- Union.-
Appt«.bh, 6 00 ,00 Hnny .........ten i* $« utSTh.,:::::.... I»
BMiâtuM crawl, cÎÎmL»- ........... 1 Citron*, dot 0 60 0 75 Onn|m-bunch.......... 2 00 25 i.»« Oocoanute, naek 4 00 4 50 Tangerines, u
Or.nb.rri.., bbl. T 60 VaïïïciM. . .. « 00 5 00 Cranberrii-». bt,l 8 00 .-00 rtrw............. .... *50

Cocoanuta, bags .... 4 Pineapples— Cranberries, »t i .......... ^ on 't 25r.lt MiWl « « Florida* case........  4 60 No» a Scotia, bbl. 6 00 ....... •> m 2 40Call Malatae........  2 Oq Plum*, crate... 2 Of) 2 25 Cranberries. ca*e.... 3 0(1 Ï*dJ° ft 7aLemon»...........4 25 5 00 Pears, bbl.........  7 00 10 00 Grape*, rate ......... 2 2.5 Pomegranate*, doz.. Oil
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" Canadian, Pears, Canadian
basket.......................  0 35 basket.............. 0 40 6 75

Malaga, bbl. ... 5 00 6 00 Pineapples crate 4 00 4 50 
Almeria, bbl___ 4 50 6 00 Quince, basket.. 0 35 0 50

Vegetables — The potato market is 
about the same as a week ago. General 
indications support the opinion that 
high prices are going to prevail by the 
time Spring breaks, if not before then. 
One conservative dealer said he did not 
know how things might go. “Wait nntil 
another month has gone,” he said, “and 
1 will be able to give you something like 
an accurate estimate.” There have 
been reports of loss through rot, but 
whether it has been general or not will 
be known when the pits are being open­
ial. There is a good demand for the 
smaller vegetables. While peas and 
beans are not being imported, they are 
bringing a big figure across the line.
Canadian beet. Onions—

bag ..................  0 60 0 75 Spanish, large.. 2 50 2 75
C.bbsg., OS Ml Spanish, t-eawi 1 50

Canadian 0 7S 1 Krt ^ allow, por hag 1 25 1 55
Oahhago, par 100 . .. 3 50 " 225

Carrot*. Cana- rio. bag ... 0 86 0 1*0
dian, hag................... 0 50 Sweet, hamper. 1 25 1 50

Cauliflower, dz........... 0 75 Sweat, barrel............... 5 00
Celery, dozen . 0 30 0 40 Penley, per doz
, .. „ hunrhe*..........  0 25 0 30
lettuce, I ana Parsnip*. l«g..............  0 60

dian.head.. .0 0 30 Red pepper ... 0 50 0 75
Boston head let Newtumij*, p r

tu'-e, d->z.................. 1 50 ll-<|t. basket.............. 0 50

WINNIPEG.
Fresh Fruit.-—There is quite a wide 

range of fresh fruits moving now. 
t irapes, pineapples and grapefruit are 
popular, and barrel apples are selling 
well. The trade is quiet on bananas, 
lemons, eocoantits and oranges.
Ante Jt hnathans... 2 25 
Ontario, No. 1, brl •"> "-0
Northern Spy.............. 6 50
Banana*,..................... 2 50
Grapes, Cal , vas- 3 03 
Grapes.Mal.,keg 6 V) 8 00 
« ira efruit. Cal , 

case............................ C 00

Cocoanuts, doz.......... 0 90
<"raniH-rries, Jersey,

pvrbbl....................... 10 00
Lemons, Cal................. 8 00
Oranges, Navel. 3 76 4 50
Tears, case.................. 4 GO
Pineapples, ea^e----- 6 00

Vegetables.—There are lots of local 
grown vegetables on the market, and 
prices are firm. The demand is good, 
and so long as local stuff can he sup­
plied. prices will not be excessive. 
Nearly all goods will have to be imported 
next month.
Cabltage, new, lb---- 0 irj
Celery, doz.................. 0 60
Cunimhers, doz........ 2 40
Lettwe, doz................ 0 40
Mint, doz.....................  0 40
Unions, green, 

per dozen................. 0 50

Onions, im­
ported........................ 0 021

Potatoes, bush.......... 0 90
Parsley, per doz.......... 0 30
Radish, dozen............ 0 40
Tomatoes, Cal 

case............................. 4 00

High Class Christmas Fruits
ROYAL CREST BRAND NAVELS

BANNER BRAND FLORID AS
Without equals in appearance, quality and sweetness.

ARE YOU LOOKING FOR THE BEST?

HOLLY, HOLLY WREATHS and WREATHING
Our Xmas list will be issued on Monday, contain­
ing full description of the hundreds of lines 
we are handling for Christmas.

HIGH QUALITY. REASONABLE PRICE.

WHITE Ca CO., Limited
Branch at HAMILTON TORONTO

HEADQUARTERS
FOR-

Fancy Navel Oranges
GRAPE FRUIT,

ALMERIA GRAPES,
BANANAS, LEMONS, 

CRANBERRIES,
OYSTERS, NUTS,

FIGS, DATES
Write, phone or wire your orders.

HUGH WALKER & SON
GUELPH, ONTARIO(Established 1861)

CITRUS EXCHANGE

Oranges
Grapefruit

^TT Florida Oranges and Grapefruit under our mark are fully 
ll matured and ready to eat. Your customers will buy and 

come back for more. This is the quality of fruit that pays you 
to handle. There is some immature fruit on the market which 
perhaps you can buy cheaper—but ours will make you more 
money. See that you get our mark.

W. B. STRINGER
District Manager, TORONTO
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Fish - Oysters

Advent Trade Brightens Fish Market
Frozen Fish Trade Now Commencing—Strong Demand for All 
Lines of Fiah—Pickled Fish in Good Supply, But Green Cod 
Becoming Quite Scarce—Trade Activities in Maritime Markets 
—Bulk Oyster Trade is Decidedly Active.

Fish markets seem to possess a healthy 
tone. Advent has already shown an in­
fluence, and December demand should 
be heavy. From the Maritime prov­
inces reports verify previous statements 
regarding a famine of fish among the 
fishermen of Gloucester, Mass. As a re­
sult, dealers from the United States are 
buying heavily from Canadian firms. 
The catch in some places has been quite 
heavy, but from other ports the nets 
showed rather disappointing returns.

QUEBEC.
Montreal, Nov. 30.—The trade is on 

the eve of a big turnover—the Advent. 
This season marks the starting of the 
frozen fish trade, and with a long spell 
of cold weather assured, customers are 
not afraid to buy. At this time of the 
year there is always much confidence in 
the trade. Stocks of halibut and lake 
fish, such as pike, dore, white, are large 
enough to satisfy the demand.

Ther is still a shortage of salmon, and 
prices are bound to increase as soon as 
the demand in earnest has set in.

In the pickled line herrings are in 
fair supply, while green cod is becom­
ing quite a scarce commodity. After the 
Advent demand has been satisfied, there 
will be practically none on hand.

The bulk oyster trade is active. The 
methods of handling oysters have im­
proved recently, and facilities of com­
munication with the seaport towns have 
made this article more and more in de­
mand as a foodstuff.

Oysters in the shell are still in good 
demand, but the rush is over now. 
Prices are still good, though on the de­
crease. All considered the season was a 
good one, prices were a little easier than 
last year, and demand was satisfactory 
all along.

Venh.......................... 110
BMtkood................... ioe
Mtrkei ood.... IN 10»
Sturgeon.................... 0 10
Ses trout.......... 0 13 0 14

Ses bs*.....................  115
Smelts........................  OH
Hsddock..................... • 65
Halibut ................... #10
Bullhesds.................. #89

FROZEN

...... .................. 104
Dore, winter esusht,

per lb................ 0 08| 8 09
Esdâeeà................... I #4*
Hell bat, per lb. 0 08 #00 
Herring, per 111. 1 70 1 #0
Market ood................ #04
Steskeod.................. 0 01
Mackerel... r............ 0 171

Flounders......... 0 08 0 10
Pike.................... 0 074 • 06
Salmon, B.O.,red 10 • IS
Oespe salmon. .........

per lb....................... 8 3#
•melts, 1# lb bse# 10 • 14 
Whheieh. large,

lb....................... IH 0 10
Wblt^Ub, emalL.... I #7

SALTED AND PICKLED
Green ood, Ne. 1,

bbl.................... 7 60 8 0#
Labrador herring, bbl 6 60 
t wL. “ Ibbl S00 Labrador eea trout,

kbU........................... 11 6#
Labrador eea trout,

half bbls.................. 7 00
No. 1 mackerel, pall.. 1 #6

4 bbls.. 9 60 
No. 1 pollock. 1 ... 6 00 
Scotia herrings, No.

2. bbl....................... 4 60
SMOKED

{Ucajera, large, per box, lie..............

Boneless baddies. .*.7.7.7...............
Herring, new smoked, per box

Lake trout, half bbl. 6 00 
Salmon, B.O., red, bbl 14 00 

" " pink, bbl IS 06
" Labrador, bbl 16 08 
" " è bbl» 8 50
" " tree.,

100 lb......................... 23 00
Balt eels, per lb..O 07| 0 06 
Salteardlnee.30 lb. pie 1 00
Soetoh herring..........

keg
Holland herring, bbl

keg

• 60 
1 08 
5 60 
0 76

0 #7

! o’ii

1 28
••74
8 09• 20______________i, per 1

Kippered herring, per box, email.....................................  1 25
Kippered herring, per box, large................................... 1 40

SHELL FISH
Shell Ofetere. bbl., choice........................................ 10 00 13 00
XXX Shell Oysters............................................................  10 00
Lobetere, lire, per lb.......................................................... 0 SO
Oysters, oboioe, bulk, Imp. gal......................................... 1 40

“ Selects, Imp. gal......................................... 1 10 3 00
w bulk, eelects.................................................... 1 60

PREPARED FISH
Bonelees ood, in blocks or packages, per lb........ 54, 84 and 74* .......................................08$Pure mixed boneless flsh,blocke and packages, lb I 06 
Shredded cod, per pkg..................................................

0
d, per pkg.................................................... 0 15

Skinleee ood. ldb lb. case.................................. .............. 5 75
Dried cod, medium. 100 lb. drum................................. 7 00
Dried cod. large, bundles............................................... 6 00
Dried cod. medium, bundles......................................... 6 00
Dried haddock, medium, bundle.................................. 5 60

NOVA SCOTIA.
Halifax, Nov. 30.—Fish of all kinds 

are in good demand, and all the markets 
are firm. There is little improvement in 
the local situation. Representatives of 
U. S. firms are still in the Province, and 
are buying up whole cargoes.

John E. Kehl. the United States Con­
sul at Sydney, N. S., reports that there 
is a fish famine in the United States, and 
that the dealers are prepared to handle 
every pound of fish that they can get 
hold of in Nova Scotia. Fewer fish are 
being shipped from the Eastern part of 
the Province to the United States than 
ever before. Most of the fish caught on 
the east coast are now sent direct to the 
Upper Canadian market. This trade has 
increased enormously during the past 
few years.

The total catch of the Lunenbury 
bank fleet this season is 209,205 quintals, 
the largest on record. There were 93 
vessels engaged, and there average catch 
was 2,051 quintals.

All fish prices are firm. Halibut is 
selling at 17 cents per pound, retail.

ONTARIO.
Toronto, Nov. 30.—Demand for all 
les of fish is gqod, and dealers are 
isy handling heajjiy stocks. The pres- 
t month is expected to increase the

general demand, as Advent is a special 
season, something similar to Lent. Re­
tailers should take advantage of this 
fact and push fish lines among their cus­
tomers, and especially among those who 
observe the season. Oysters are in good 
demand, and fish on the whole are mov­
ing satisfactorily.

FRESH CAUGHT FISH
Whit* fish..........0 11 0 IS Stook ood.................... e ■
Herring...................... 0 06 Perch........................... 0 07
Yellow pickerel . .. 0 11 Haddock............ 0 08 0 #7

FROZEN LAKE FI8H
Gold eyes..................... 6 6 Salmon trout............. 0 12
Halibut............. 0 09 0 10 White filth, pan
Pike...............................#07 frozen...................... 0 10

OCEAN FISH (FROZEN)
Herring, per 100........... 3 00

Acadia, tablets,
box...........................

A« adia 1-lb. bxs
Acadia, 2-lb. boxee, pr.

Acadia 3-lb. bx*
per crate................. 5 40

Shredded rod.......... 2 26
Bloat ent, box.......... 1 25
Bonelees Dlgbys, box 1 00 
Codfish, Bluenoee, " 1 40
Ood steak, per lb.........8 07
Ood, Imperial, per lb.. 0 05

Fillets, per lb.............. 8 II
Herring (Labe.)

aauuif, riuuan « w>| v v»
Kippers, box............. 1 SO
Oysters, extra

selects, gal............  2 25
Oysters, selects, gal... 1 88 
Oysters, standard, gal. I 66 
Pirkled lake herring,

1001b. kegs............ 4 00
Quail on toast, per lb.. 6 08
Smelts, No. 1.......... 0 12
Smelts, extra.......... 0 16

SMOKED, BONELESS AND PICKLED FISH 

3 10

1 60

2 80

NEWFOUNDLAND.
St. John’s, Nov. 30.—Some private 

news intimates that cod oil in hardwood 
casks has been bought by one firm for 
$120. It has been going up rapidly, and 
some firms as well as individuals are 
doing a little speculating. They anticip­
ate higher prices. Fish are also going up 
on account of news of smaller catches
than expected on the Newfoundland 
shore. A few Boston firms have been
buying up fresh fish at 3 cents per 
pound, and one has purchased already 
3,000,000 pounds.
Codfish, large and medium merchantable, per qtl.

” large Madeira " ............................
" large and medium West India.........................
“ small " |*r all ............................
" Labrador ' ............................

Haddock " ............................
Herring, No. 1, large and medium, barrel...............
Ling...................................... ..........  ..................
Lobsters. No. 1 flats, case 48 1-lb. tins......................
Salmon, No. 1, largeandmedium,tierce..................

“ No. 2, large....................................... .............
" No. 3, large....................................................
" No. 1, small, " ......................................
'* No. 2. small....................................................
" No. 3. small....................................................
“ tinned, case...................................................

Cod Oil, hardwood casks, tun.....................................
" softwood " " ......................

Ood Liver Oil. gallon...................................................
Refined Oil, gal..............................................................

6 60 
6 60 
• 60 
6 69 
3 50
3 00
4 40 
3 00 
2 30 
2 00 
8 00

16 08 
18 00 
16 80 
14 00 
16 #0 
14 08 
12 00 

6 50 
K2 09 
93 00 
0 85 
0 65

BRITISH COLUMBIA.
Vancouver, B. C., Nov. 30. — The 

supply of fish has not been good for a 
couple of weeks past, but at this time of 
year the demand is generally better than 
the supply. The halibut boats have come 
in, but only with an average of 75,000 
pounds each, which is a low quantity. 
This, too, after trips of twenty days and 
over, when fourteen days is the usual 
time. There is no change in prices.

NEW BRUNSWICK.
St. John. Nov. 30.—Fish are not over 

plentiful here yet. There is still a big 
demand from the west, and that keeps 
the price up for the local market. Had­
dock and cod are coming fairly good, and 
a few smelts have been received from 
the north shore. A few chicken halibut 
are also being taken in the trawls. In
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OCEAN
BRAND

FISH Consider this Brand for Profit
The Ocean Brand stands for something worth handling. You 
will have many repeat orders. The public wants it.

SOME or OUR LINES

Order 
Early for 

Advent

Kippers Bontilier’s Smoked Fillets
OCEAN BRAND Blotters Canada Strip Boneless Cod

Finnan Baddies Special Fat July Salt Benin;

Hygienically 
Packed

If your wholesaler cannot supply you, write us direct

Halifax Cold Storage Co., Ltd.
SELLING AGENTS

45 William St Montreal

Frequently

“Coast-Sealed” Oysters
They are so clean, so firm, so deliciously-flavored that they

make more people eat more oyetere
That’s why we call “Coast-Sealed” Oysters a trade-building line.
Every oyster over four years old, opened and packed in a sealed package 
right on its native grounds.
Every package refrigerated at the right temperature, then shipped to your 
store properly refrigerated all the way. Write us for prices and particulars

Connecticut Oyster Company
88 Colborne Street :: :: :: Toronto, Ont.
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frozen fish, mackerel and salmon are still 
on the market.

The sardine season closes December 1 
and after that time the fishermen will 
not be allowed to catch the little fish, 
nor will the eanners be allowed to oper­
ate. The lobster season opens in Nova 
Scotia December 15, and in New Bruns­
wick January G. The Nova Scotia fish­
ermen are permitted to catch lobsters 9 
inches or over, but in St. John and Char­
lotte counties, in New Brunswick, they 
are restricted to 101 inches as a mini­
mum.

The scarcity of sardines has resulted 
in inflating the price. A catch of fifteen 
hogsheads made at Letang last week net­
ted the owner $32 per hogshead, or $480 
from one turn of the tide. It is estimat­

Toronto, Nov. 30—F. Simpson & Sons, 
Yonge street, make use of a mailing 
list and circular letter as a medium of 
reaching customers and prospective cus­
tomers and thereby of increasing their 
selling power.

Mr. Simpson the senior member of the 
firm stated that they had adopted this 
system about two years ago, or more. 
While, like many other advertising 
schemes it was difficult to tell just how 
successful it had been owing to the fact 
that results are often not as apparent as 
the advertiser would wish, still he was 
inclined to believe that it was one profit­
able method. Advertising may be car­
ried on in many ways and this plan he 
considered as part of a campaign. If the 
proofs of the merit of the different 
forms of advertising are not as appar­
ent as they might be, still personal ex­
perience assured the advertiser of the 
wishes of his campaign.

Simpson & Sons send out their letters 
weekly to about five hundred homes, in­
cluding those of prospective customers 
as well as those who are actually deal­
ing with them. Different lines of goods 
are referred to and the letters are aimed 
to be bright and newsy to the housewife. 
The ordinary letterhead paper of the 
firm is used and the letters arc deliver­
ed through the mails.

The following gives an example of one 
of these weekly letters.

Dear Madam.—
GRAPE FRUIT.

The quality is improving and from 
now on will be much sweeter. This week 
we offer two very special lines of finest 
Florida fruit.

Medium Size.—80c per dozen.
Large Size.—$1.35 per dozen.

GREEN VEGETABLES.
With colder weather there will be an 

increased demand for these goods. We

ed that the codfish catch in Nova Scotia 
this year will be 200,000 qtls., against 
170.000 last year.

MANITOBA.
Winnipeg, Nov. 30. — There are no 

fresh fish moving just now, and a good 
trade is going on in frozen and smoked. 
Frozen whitefish and smoked baddies arc 
popular, and these with oysters, form the 
bulk of the trade at present.

FROZEN
C.xlti«h.......................... 0 07 Sin. lt*. 10 It. bis. ... 0 10
Haddock...................... 0 U7 Whltftiah..................... 0 09
Halibut......................... 0 08 Salmon, BC............... 0 09

SMOKED
Bloaters, large, Had«li« »........................ 0

per bos 60s... .... 150 IVk.nl........................ 0 07*

SHELL FLSI1

carry the largest and freshest stock in 
town.

French Artichokes, 25c each.
Brussel Sprouts, 15c measure.
Endive, 2 heads for 25c.
Hothouse Tomatoes, 30c lb.
Green Peppers, 25c per dozen.
Boston Head Lettuce, 10c head.
Cauliflowers, 10c and 15c.
Etc., etc.

BUTTER.
Although butter has increased in 

value we are still offering our five pound 
crocks of finest creamery butter for 
table use at 30c per pound.

GROCERY SPECIALS.
Canned Tomatoes. $1.40 per dozen.
French Peas, finest quality, reg. 25c, 

for $2.40 dozen.
Jelly Powders for 90c per dozen.
Belgium Peas, fine flavor, $1.45 per 

dozen.
FISH SPECIALS.

For Friday,—Haddock, 10c lb.
Salmon Trout, 13c lb. also
Niagara white fish, halibut, sea sal­

mon, cod, soles, Finnan Haddic, oysters, 
scollops, shrimps.

Blue points, shell oysters on ice 30c 
dozen.

FLOWERS.
We have two good selling specials this 

week in our flower department. All 
fresh A1 flowers.

Mums, yellow, pink, red and white at 
$1.25 per dozen.

Carnations, finest, 50c per dozen.
F. SIMPSON & SONS.

Mailing List.
Of course, to send out circular letters 

a mailing list is required, including the 
names of customers and those who are 
only prospects. One of Simpson & 
Sons’ means of securing the latter is by 
taking names from the telephone direc- 
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tory, changing them from time to time 
as thought necessary, or placing them as 
more or less regular customers as the 
case may be.

Of the manner of printing these cir­
cular letters, some have them printed in 
the regular way. A more common 
method is by a stenciling process that 
can he done by a stenographer or book­
keeper. It may be performed quite 
rapidly as is required when five hun­
dred or more letters are to be sent out.

CALIFORNIA FRUIT SHIPMENTS.
The following table shows the extent 

of the shipments of California fruit 
in cars this year as compared with the
figures for 1999:

1909 1910
Cherries ........................... 253 2501
Apricots ........................... 2071 290'.
Poaches.............................2,«091 2,5121
Plums................................ 1.4771 1,5561
Pears ................................  2.0071 2,361
Grapes .............................. 5,481 4,730
Apples .............................. 1.8421 1.8971
Miscellaneous.................... 17j 10
Add. unsegreg’d............ 09

Cars................................ 14.504 13,021

It is estimated that the next olive crop 
in France this year will be only about 
half a normal crop. Advices say that 
in some eases a two-third yield will be 
experienced. If these estimates are cor­
rect thi' coming crop is likely to be larg­
er than that of 1909-10 but much small­
er than the bumper crop of 1908-09. The 
quality promises to be good.

Owen Sound, Ont., and Sault Ste. Marie 
Wholesale FRUIT, FISH and PRODUCE

Ceo*mi*siee Merchant*, and 
Dealer. In HIDES, WOOL end EAW FURS

Lemon Bros

W. A. 6IBB COMPANY
HAMILTON

JAMES eOMlEVILLE Manager

Shipment* Bellclted
Settlement* Prompt

Highest prloe paid for

DRIED APPLES
O. E. ROBINSON A CO.

ESTABLISHED 1SS6

Ingersoll - Ontario
W.mU ree Bhe ew Weekly Cireeler?

Shell Oyetars, Oy.-ters, bulk,
bbl...............................  18 (X) ini». K»l...................... 2 T5

Mailing List from Telephone Directory
Method Used by Firm Which Sends Out 500 Letters to Custo­
mers and Probables Every Week—In These Letters Names of 
Goods and Their Prices are Made Prominent—A Sample Cir­
cular. —
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ADVENT ADVENT
LARGE SEA HERRING

New Frozen, just arriving from our Fisheries. Quality is choice. Price 
reasonable. Ask for our new price list now. All kinds in season quoted.

Frozen, Smoked, Prepared, Pickled and Dried Fish
ALSO

BULK AND SHELL OYSTERS
Orders by mail, telegraph or telephone receive prompt attention.

The Largest* Fish and Oyster Warehouse in Canada.

LEONARD BROS.
20-26 Youville Square, MONTREAL, CAN.

P. O. Box 639 5 Long Distance Telephones
ADVENT ADVENT

SELL SARDINES
WITH A GUARANTEE

There’s nothing like a guarantee 
to help sell your canned goods! 
Read the exact wording below:

mORD/yANNING/7 0. 
(uarante
a//^y<i}de?iX j ta u'/iy fwi ?/. ? h* oj //sttV ><) 

a e . tiac/isVjft nfot'ct/sA/nt n 
■// J-i/V ffU/y/V/ Vi / ■//// ft >S //.ii // '

/ /At/ÔVve) ÔV i !. u
>/>,nùfV/u/lVu <y/i '/<y Mr fi ru.jJ ?<.

<a/ ut'/'Av /fit/\ ' A^ lc n -

rpttCORD INNING
V/Je/* //u > ^ /2//< <y /<> wu/f //J/Zz/ J

/ su

'll.

' n m > (/-//m- >//)

rt<U.VV
nA/y <Viru na/A 

V c/<rr n/tVcb)

This is the guarantee appearing on each tin 
of CONCORD SARDINES, a line that retains 
the natural delicate flavor of the fish to a 
remarkable degree. For your best trade 
sell CONCORD. Order from your wholesaler.

List of Wholesalers-
R. S. McINDOR. Toronto 

WATSON & TRUESDALE. Winnipeg 
A. H. BRITTAIN & CO.. Montreal 
W. A. SIMONDS. St. John. N.B.

RADIGER & J ANION. Vancouver and Victoria. B.C.

PURr

‘‘r, ^IUenoSE
^uïvTTt* yv

“BLUENOSE”
THE BUTTER THAT SELLS

Hunters find it almost indispensable. 
It is packed in air-tight tins that keep 
the butter indefinitely. This is the 
time of year to order.

WRITE YOUR JOBBER, 
OR DIRECT TO US.

SMITH & PROCTOR
Halifax, N.S.
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BEACON

SCOTCH
EXPERTS

FOR ONE WEEK ONLY
Dec. 5 to Dec. 10

and for the following reasons

We have decided to sell our famous 
“BEACON BRAND HADDIE” at less 
than cost price:

We want to increase our haddie sales. 
We can do this, because we have the 
finest Finnan Haddie on the market, 
cured by our own Scotch experts, and this 
proposition is simply our offer to SHOW 
YOU that we can make our statement 
good.

IN NO OTHER WAY can we get so 
good advertising; and at the same time PUT 
MONEY INTO YOUR POCKET, than 
by selling for one week at less than cost 
and charge the immediate loss to adver­
tising.

YOU ARE THE JUDGE. Each fish 
is guaranteed, and bears our stamp il­
lustrated above. We want a trial order, 
to CONVINCE YOU AND YOUR 
CUSTOMERS.

You sell haddie now, but better haddie 
means more sales, and more sales bigger 
profits.

DON’T BE MERELY A FOL­
LOWER. We are making a very 
sincere advertising offer, which bids fair 
to be very profitable to BOTH OF US. 
Don’t wait merely to see what others do. 
TRY THIS BRAND, We have every 
confidence, because since we first put this 
Haddie on the market our increase in 
sales has been wonderful.

REMEMBER—for one week only at the reduced price.

Price 

6Jc. 

per lb.

N.B. 1. NO CUSTOMER WILL BE SUPPLIED WITH MORE 
THAN TEN BOXES AT THIS PRICE.

2. THIS OFFER GOOD FOR ONE Calendar week, commencing 
Dec. 5 to Dec- 10. both days inclusive.

3. FISH are packed in 15-lb. boxes.
4. We suggest that new customers not rated in Dun’s 

or Bradstreet’s give references.

The F. T. JAMES COMPANY, Limited
Wholesale Fish and Oyster Distributors

CHURCH AND COLBORNE STREETS, : : TORONTO

6o
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Address—
The Editor

The Canadian Grocer
143-149 University Avenue 
TORONTO

The next time you are wanting Canned Fish, be sure 
your Jobber has the name right :—

BRUNSWICK BRAND
This will be your guarantee that the contents of each 
can will be such that you can confidently recommend 
them to your customers. Sea foods, owing to the 
greater care which is now bestowed on their selection 
and packing, are growing in favor each season. 
See that you are fully stocked with BRUNSWICK 
BRAND to meet the coming demand.

CONNORS BROS.. Limited
DlacK’s Harbor, N.B.

AGENTS—Grant, Oxley & Co.. Halifax. NS.: C. H. B. Hillcoat. Sydney. C.B. : J. L. Lovitt. 
Yarmouth, N.S. : Buchanan & Ahern. Quebec : Leonard Bros.. Montreal : A. W. Huband. 
Ottawa : C. DeCarteret. Kingston : James Haywood. Toronto : Chas. Duncan, Winnipeg : 
Shallcross. Macaulay & Co.. Calgary. Alta. : J. Haney Brown, London. Ont. ; Johnston & 
Yockney. Edmonton. Alta.

Nine Medals of this Design 
for Constructive Salesmanship
Three gold, three silver and three bronze medals will be given by The Canadian 

Grocer to retail dealers for the best examples of CONSTRUCTIVE SALES­
MANSHIP.
CONSTRUCTIVE SALESMANSHIP embraces everything legitimate which a mer­
chant may use in introducing new goods, selling staples, raising the standard of 
these staples and holding and gaining trade. It may include personal conversation, 
advertising, window dressing, interior display, instruction of clerks, methods for 
introducing new goods, buying, selling, bookkeeping, store fixtures, store equip­
ment and arrangement, delivery, telephone and other service, recommendation 
of goods, facilities for handling customers, knowledge of goods, etc.

On the assembling of these various selling forces, a number of them or others, 
depends the success of the dealer.

Let us have your methods. Any efforts on your part will make you a better 
merchant, because you will be brought face to face with your system of in­
creasing your trade and your profits.

Enquiries are already coming in for particulars. Have you written?
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WEEKLY TRADE CHANGES.

Recent Business Happenings in the Gro­
cery Trade Throughout the 

Dominion.

Maritime Provinces.—The Yerxa Gro­
cery Company, Fredericton, N.B., sold 
their branch store at King and North­
umberland streets to W. G. Dykeman.

G. M. Stevens, grocer. New Glascow, 
N.S., has sold to Alex. MacLeod.

Western Canada—F. T. Hatchwell, 
grocer, Vancouver. B.C., has sold to D. 
Jones.

T. B. Page, general merchant, Antler. 
Sask., sold to Jules Moreau.

Sawyer & Co. have opened a general 
store in Calgary. Alta.

J. E. Malhiot has opened a grocery 
business in Edmonton, Alta.

A new grocery business has been open­
ed in Lethbridge. Alta., by Maik White.

The Weyburn Grocery Co.. Ltd., of 
Weyburn Sask.. has incorporated.

Louis Schmidt has opened a general 
store business at Humboldt, Sask.

Ontario.—W. Buskin, grocer, etc., 
Flesherton, Ont., has sustained loss 
through fire.

S. M. Knetchel. grocer, CobaK, Ont., 
has assigned.

John L. Irish, grocer, Orillia, Ont., 
has assigned.

Sam. Hamilton, grocer, Pembroke. 
Ont., has commenced business.

J. H. Ralph, general merchant. New­
bury, Ont., has assigned.

Benn & Robertson, have opened a gro­
cery store in Grimsby. Ont.

Mrs. Robertson, general merchant. 
Ira. Ont., has sold to John Hall.

Samuel Hamilton, grocer, Pembroke, 
Ont., has commenced business in a new 
store.

Mathias Boulton has accepted a posi­
tion with M. J. Hurley, grocer. W allace- 
burg. Ont.

G. F. Purdoi., Powassan, Ont., has 
added a grocery store to his confection­
ery businees.

Jno. MeCorvie of Jno. McCorvie & 
Son. Chatham. Ont., will be a candidate 
for mayor of that town.

A. J. McTavish, grocer. Windsor. Ont.. 
is one of the first to announce himself 
as a new aldemnanic candidate. He de­
clined to run in former years because 
of business demands.

J. S. Ireland, grocer. Mount Forest. 
Ont., recently added to his store equip­
ment an eight foot silent salesman in 
which he proposes to place his holiday 
stock of chocolates, bon bons. etc.

Quebec.—J. E. Paie, grocer and but­
cher. Montreal, has registered.

Heney & Doherty, grocers. Montreal, 
registered.

D. Toupin. general store, St. Justin. 
Que., assigned.

A. N. Lemieux, grocer, Levis. Que., 
has assigned.

F. J. McCrory, grocer, Montreal, Que., 
registered.

The assets of J. T. Ross, grocer, 
Buckingham, Que., have been sold.

Hill Bros, have opened a grocery store 
at Fillmore, Sask.

Jas. Bolger has opened a grocery store 
at Castor, Alta.

Adam C. Haas, has opened a grocery 
store at Broadliglit, Man.

Mrs. J. M. K. Johnston has opened a 
grocery business in Winnipeg.

Clarke EUos., grocers, Winnipeg, Man., 
are succeeded by Little & Little.

O. F. Buchard has opened a grocery 
store at Maple Bush, Sask.

John McNiece has commenced a tea 
and coffee business in Calgary, Alta.

ACTION AGAINST SUGAR “TRUST”
The I'nited States government has 

begun an action against the American 
Sugar Refitting Co. and 29 other corpora­
tions which are alleged to be a trust 
contrary to the Sherman Anti-Trust 
Law. The petition filed charges that 
the sugar trust is an illegal combination 
in restraint of trade. The above com­
pany through its counsel has issued a 
statement denying that such is the case, 
stating, that it has no monopoly on the 
sugar industry ; that it produces no raw- 
sugar; that it has no agreements with 
other companies and that it controls, in­
cluding its beet sugar interests, only 
about 51 per cent, of the country’s 
trade.

It is estimated that the suit will be 
of at least of two years’ duration.

TRADE NOTES.
Joseph Boudreau has opened a gro­

cery store on the site of the former 
stand, iii Campbellton. N.B. Mr. Boud­
reau was burned out in the fire of July 
last, which swept the entire town. He 
started rebuilding immediately after­
wards.

The police raided the retail store of 
Placide Richard, Moncton, N.B.. recent­
ly and seized several bottles of brandy. 
As a consequence a complaint has been 
laid under the Canada Temperance Act.

A TROUBLESOME PROBLEM.
That the question of debt collecting 

is the source of great trouble everywhere 
is borne out by the resolution raised by 
the grocers of Portsmouth, Va. A news 
despatch says : “At the regular weekly 
meeting of the Retail Grocers’ Associa­
tion last night the secretary was in­
structed to proceed with the procuring 
of information in regard to establishing 
a credit bureau. The habit of some 
manufacturers in selling direct to the 
retail trade instead of through the job­
bers was also discussed at some length 
and it was shown that the association 
could put a stop to the practice when 
thoroughly organized.’ ’

Never Ron Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

CLAY
PIPES

Those made by
McDOUGALL

are peerless. Insist upon 
having them.

D. McDOUGAiL & GO., Ltd., Glasgow, Scot.

apwauos

GANNINC MACHINERY 00.,
OHIOAOO. ILL., O S.A.

Black Watch
The Big Black Plug 
Chewing Tobacco

A Trade Brlnger "

Bold by all the Wholesale Trade

A
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MR. GROCER, WHAT WILL YOU DO IN TIMES OF BUSINESS 
DEPRESSION WHEN YOUR PROFITS FALL OFF?

The Grocer who has had the foresight to invest each year a part of his profits in good 
securities will then be assured of a supplemental income.
There are splendid opportunities to invest »»» in conservative stocks yielding from 5 to 7 per 
cent. Many of these stocks are certain to appreciate considerably in value within a year.

The Financial Post
OF CANADA

is published weekly, will keep you informed upon investment possibilities in stocks, 
bonds, mortgages and real estate. The reports upon these are authentic. Our readers 
have confidence in our advertisers and in our statements.
The news given in The Post is supplemented by our Investors’ Information Bureau, 
which gives reports upon investments free of charge to any subscriber.
Read The Post before making your investments. Sample copies on request. Address

THE FINANCIAL POST
OF CANADA BRANCH OFFICES

: TORONTO
TORONTO WINNIPEG 

LONDON NEW YORK VANCOUVER

Tuckett’s

Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

T#rOR1

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LIMITED
Hamilton, Ont.
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i

Classified Advertising MISCELLANEOUS.

Advertisements eider this àeeéleg, le. per ward fei 
first leeertlee. le. fer seek subsequent leeertlee.

Ceetreetleee eeeet ee see word, bet five flgeree (ee 
11,000) ere ellewed ee eee word.

Ceeb remltteeeee to eover eoet must eeeempeey ell 
edvertleemeete. Hi no oeao eee thle rule be overlooked. 
Advertleemente received without remlttenee eeeeot be 
eckeowledged.

Where repllee come to our eere to be forwerded five 
eeete muet be edded to eoet to cover poetegee, etc.

EGRY BUSINESS SYSTEMS ere devleed to eult 
every deportment of every beelneee. They ere 
lobor end time severe. Produce results up to the 

requircmente of merehente end menufecturere. In­
quire from our neerest office. Egry Regleter Co., 
Dayton, Ohio; 123 Bey St., Toronto; 238% Portege 
Ave., Winnipeg; 309 Rlcherde St..Vancouver.

BüsnrBsa chances.
ERRORS AVOIDED, LABOR SAVBD-Uelne the 

44 Shou-perlor" Autographic Regleter. Three 
copiée Iseued at one writing, let. Invoice ; 2nd, 

Delivery Ticket ; 3rd, Cherge Sheet perforeted for fil­
ing. No hendllng of carbons. High grede printing 
§nd neet jnvolcee. Meke full enquiry. Autographic 

eeter St. E., Montreel.Regleter Co.. 191-193-195 Dorcheeter £

\ FOR SALE In the town of Amheretburg, Ont.* 
en old eatebljehed corner grocery store. Good

OR SALE In
an old established corner grocei _ 
business. Reason for selling. Address Box 

•TN£43%Amheretburg, Ont. (49p)

(tf)

Fire insurance, insure in the hart-
ford. Agencies everywhere In Canada. (tf)

PR SALE—In the City of W'ndeor, Ont., large 
corner grocery store. Good business. Reason 
for selling. Will sell property or rent. Address 

Box 357, CANADIAN GROCER. Toronto. (48p)

COMMISSION LINES WANTED.

Get the business-increase your sales.
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 23% to 75% of your printing bill. 
Multlgrapb vour Office Forms; Letter heads; Circular 
Letters. Write us. American Multigraph Sales Co., 
Ltd., 129 Bay St., Toronto. (tf)

TT7ANTED by a responsible, energetic firm about to 
W open an agency business in Calgary, lines on 

commission, or will buy outright if necessary. 
Address Room 37, Herald Block, Calgary, Alberta.

(lp)
ANTED—Side lines for grocery trade for New 

Brunswick and part of Nova Scotia. Address 
Box X, CANADIAN GROCER, Toronto.

(49p)
W

IP YOU have been afflicted with one of those foun­
tain pens that won't write when you want it to, or 
leaks when you don't went it to. give It away to one 

of your poor relations and buy a Moore Non-Leakable 
Fountain Pen and you will be happy. Consult your 
stationer. W. J. Gage ft Co., Toronto, sole agente for 
Canada.

MISCELLANEOUS.

i DDING TYPEWRITERS write, add or subtract In 
i. one operation. EIHott-Fieher, Ltd., Room 314 

Stair Building, Toronto.

INDISPENSABLE in office, store, home— Canadian 
Almanac, 1911 —a National Directory. Complete 
classified information on every subject of Demin 

ion interest. Full postage, customs, banking, insur­
ance, legal, educational, newspaper, army, clerical, 
governmental, particulars of leading institutions and 
societies. Paper cover, 60c.; cloth, leather back. 75c. 
All stationers, or sent postpaid on receipt of price by 
The Copp-Clark Co., Ltd., Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time epent on each operation down to the 

decimal fraction of an hour. Several onerotlona of 
lobe can be recorded on one card. Foremall firms we 
recommend this as an excellent combination—em­
ployees' time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
eatslog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con­
tains 160 pages of fine half-tone engravings of 
newest designs in carpets, rugs, furniture, drap­

eries, wall papers and pottery with cash prices. Write 
for a copy—It’s free. John Kay Company, Limited, 
36 King St. West, Toronto.

BY paving a small amount each month you can buy 
a first-class rebuilt Typewriter from us at bargain 
prices. Stock-taking is only a month away. We 

do not want to carry any of these machines over. We 
can give you any make. The Monarch Typewriter Co , 
Limited, 98 KingStreet West, Toronto.

COPELAND-CHATTERSON SYSTEMS - Short, 
simple Adapted to all elaeeea of buslneee. 
Copeland-Cbatterson-Craln, Ltd., Toronto and 

Ottawa. (tf)

COUNTER CHECK BOOKS-Eepoolally made for 
the grocery trade. Not made by a tract. Send ua 
eamplee of what you are uelng, we’ll send you 

prices thst will interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Boelneee Systems Limited, Manufacturing Statlenere, 
Toronto.

FOB BALE

CASH REGISTER - Stylish, nickel plated, detail 
adder, registers one cent to twenty dollars, 5 year 
guarantee. For quick sale, $50. Particulars, 

R. O. Smith Co., Orillia, Ont. (48)

POSITION WANTED.

SMART ENGLISHMAN AT LIBERTY for any poal- 
tion of trust in Canada; 34, tall, good address, 
worker, abstainer, London (Eng.), Manchester. 

Experience, seven years' control grocery-provis’on 
stores, 30 employees ; doubled turnover, energetic, 
tactful, systematic, disciplinarian, undeniable refer­
ences. WHITE, “Gilcroft," Mansfield, England.

(48p)

Modern fireproof construction. o«r
system of reinforced couerete work—ee success- 

y used la any of Canada's largest buildings— 
glvee better reeulte at lower eoet. *TA etroag state­
ment" you will eay. Write ue and let ue prove oar 
claims. Thet'e fair. Leaeh Concrete Co„ Limited, 
100 King St. West, Toronto.

OUR NEW MODEL Is the handiest for the grocer, 
operated Instantly, never gate out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

COB FILING PAPERS. LETTERS and vouchers, 
1 fastening bulky envelope* or backing etatements 

the ACME No. 2 Binder la indispensable In 
every atore. Penetrates the thickest paper and 
perforates and binds in one operation. For sale by all 
statlonera. A. R. MacDougall ft Co., Canadian 
Agents, Toronto.

COUNTER CHECK BOOKS-Write us to-day for 
samples. We are manufacturera of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads In 
ell varieties. Dominion Register Co., Ltd., Toronto.

DOUBLB your floor epeee. An Otle-Fenaom hand- 
power elevator will double vour floor space, en­
able you to use that upper floor either as stock 

room or as extra selling space, at the same time In­
creasing space on your ground floor. Costs only $70. 
Write for catalogue **B. The Otle-Feneom Elevator 
Co., Traders Beak Building, Toronto. (tf)

TECHNICAL BOOKS.

SALES PLANS—Thle book le a collection of 8SS 
successful plans that have been used by retail 
merchants to get more business. These Include 

Special Sales, Getting Holiday Buslneee, Co-operative 
Advertising, Money-Making Ideas, Conteste, etc. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 143-149 Unlverally Ave., 
Toronto.

REMIT money by Dominion Express. Money Orders 
and Foreign Drafts—the cheapest, safest, quick­
est, most convenient way. Payable everywhere 

in the world. Agents all over Canada. Lowest rates. 
Agencies In all Canadian Pacific Railway Stations.

THE "Kalamasoo" Loose Leaf Binder Is the only 
binder that will hold lust as many eheete as you 
actually reaulre and no more. The back Is flex­

ible, writing surface flat, alignment perfect. No ex­
posed metal parte or complicated meehaniem. Write 
for booklet. Warwick Bros, ft Rutter, Ltd., King and 
Spadina, Toronto. (tf)

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
uelng power should receive thle publication regu­

larly, and aleo eee that It la placed In the hands of hie 
engineer or superintendent. Every leeue Is full of 
praetleal articles, well calculated to suggest economies 
In the operation of a plant. Condensed advertisements 
for Machinery Wanted " Inserted free for subeerlbere 
to the GROCER. 11 Machinery for Sale " advertise­
ments one sent per word each Insertion. Sample copy 
on requeet. CANADIAN MACHINERY, 143-149 
University Ave , Toronto.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

THE money you are now losing through not having 
a National Cash Register, would pay its cost In a 
short time. Write us for proof. The National 

Cash Register Co., 285 Yonge St., Toronto.

THE METAL REQUIRED In a Modern Concrete 
Building. Our special facilities enable ue te 
produce at minimum cost Concrete Reinforce­

ments, Feneetra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write ue for catalogue and 
prices. Expanded Metal and Fireproofing Co., Ltd., 
Fraser Ave., Toronto. (tf)

TT7ARBHOUSE AND FACTORY HEATING SYS- 
“ TBMS. Taylor-Porbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)
64

Coffee, Its History, 
Classification and 

Description
By Joseph M. Walsh

This is the most exhaustive, inter­
esting and instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of.Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Book Department

143-149 University Avenue, Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. oillard & co.
1-lb. tine, 2 doe. In caie....................... $2 00
4-lb. tins, 3 “ " ................... l 25
4 lb. tine, 4 “ “ .................... g 75

IMPERIAL BAKING POWDER 
Cases. Sizes. Per doz-

4-dozen............... 10c................. . $0 85
3-dozen.................. 6-oz.   1 75
1-dozen................. 12-oz.   3 50
3- dozen............... 12-oz. ............... 3 40
4- dozen................. 24-lb.......................10 50
{-dozen.................. 6-lb...................  19 80

MAOIO BAKING POWDER
Cases. Sizes. Per dot 
6 dozen 5c. ..
4 “ 4-oz .
4 “ 6 “ .
4 " 8 " .
i :: 12 ".
8 " 12 ••.
4 " 16 “
8 " 16 "
1 24-lb.
1 * 5-lb ..
? “ 12°* t- Perc^e
1 M 18 "(

. $0 60 
0 75 
1 00 
1 30 
1 80
1 85
2 25 
2 30 
5 00 
9 50

$8 00

•pecial discount of 5 per cent, allowed on fire 
cases or more of “Magic Baking Powder."

RUlfAL DAftlSS POWDER 
Sises. Per Dps. 

Bora!—Dine ... $ 0 96
H Jib............. 140

Boa........... 1 86
Jib.......... 156

" 11 os.......... 3 85
"lib........... 4 90
” I lb............. 13 60
' ,61b............«35

Barrels—When packed in 
barrels one per cent, dis­
count will be allowed.

WHITE mi SPICES AND OK REALS LTD.
White Swan Baking Powder—1-lb. tins, 8- 

doa. in case, 82 doz.; 4-lb. tins, $1.25 doz.; 
4-lb. tins, 80c doz.

Cartoons— Per doz No. 12,4-oz., 6 dz 0 70 
No. 1,1-lb., 4 doz 2 40 No. 12,4-oz., 3dz. 0 76
No. 1,1-lb., 2 doz 2 50 In Tin Boxes—
No. 2,6-oz., 6doz 0 80 No. 13,1-lb.,2dz. 3 CO
No. 2,6-oz.,3doz 0 85 No. 14,8-oz., 3 dz 1 75

So. S, 24-oz., 4 dz 0 45 No. 16,4-oz., 4dz. 1 10
0.10.12-oz. ,4dx 2 10 No. 16.24-1 be. .. 7 25

No. 10,13-os.,Ids I 29 No. 17,6-lbs....... 14 00

Aylmer Jams
Per doz

Srberry........ 1 95
berry..........1 96
t currant... 1 95

Red currant.......1 75
Raspberry k red

currant....... 1 95
Raspberry and

gooseberry.. 1 80
Plum Jam.......... 1 55
Greengage plum, 

stonelea.... 1 75
Gooseberry........1 75

Pure Present
5 lbs. 7 lbs 14 s k 30 s per lb

Strawberry .. 0 69 0 82   0 101
Blackcurrant. 0 59 0 82   0 loj
Raspberry. .. 0 59 0 82   0 lOj

Freight allowed up to 25c per 100 lbs.

Blue
Keen's Oxford, per lb............................. 0 17

In 10-box lots or case....................... 0 16
Gillette Mammoth, 4-gross box............ 2 00

Chocolates and Oeeoae
THE GO WAN GO., LIMITED 

Cocoa—
Perfection, 1-lb. 
tins, per dos... . $4 60 

Perfection, {-lb.
Perfection, t-lbV,
per dos............;. 1 30

Perfection. lOo else 0 90 
" Hb. tins

per lb..................  0 87
SoluLle.bulk, No.
1, per lb.............. i M

Soluble, bulk, No.
I• per lb.............. I 18

London Pearl, per lb............................. 0 12
Special quotations on Ooeoa In bbls. 

kegs, etc.
Unsweetened Chocolate— Per lb.
Supreme, *'s A I s, cakes. 131b. bxs .. 0 35 
Perfection chocolate, 20c sise, 2 dozen

boxes, per dozen.............................. 1 10
Perfection Chocolate, lOo sise, 1 and 4

dozen boxes, per doses...................... • 90
Sweet Chocolate—

Queen's Dessert, i's and |’s, 131b. bxs.,
per lb.................................................. $0 40

Queen s Dessert. 6's, 131b. boxa......... 0 40
vanilla, 4-lb., 131b. boxes, per lb......... 0 36
Parisian, 8’s............................................ 0 28
RoyalNaïr, i s,4s. boxes, per lb.... 0 30 

Diamond, 7a, 131b. boxes, per lb..... 0 24 
4'1 " " " .... 0 16 

Icings for oak*—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
4-lb. pkgs., 3doa. in box, per dosen 8 90 

Confections— Per lb.
Milk chocolate wafers, 31b. boxa.. 0 36
Maple buds, 31b. boxes..................... 0 38
Chocolate wafers. No. 1, 31b. boxa 0 36 
Chocolate wafers, No. 2, " 0 25
Nonpareil wafers, No. 1, " 0 SO
Nonpareil wafers, No. 1, " 0 26
Chocolate ginger, 31b. boxa............ 9 30
Milk chocolate, 5o bundles, per box.. 1 35 
Milk chocolate, 6c cakes, per box.... 1 36 

x pro's.
Agents, C. E. Colson k Son, Montreal.

In 4, 4 and 1-lb. tins, 14-lb. boxes, per
lb.................................................... 0 36

Smaller quantitia............................... 0 37
JOHN P. MOTT k OO.'8.

R. S. Mclndoe, agent, Toronto ; Arthur M. 
Louche, Ottawa ; J. A. Taylor, Montreal: J. 
R. Huxley, Winnipeg; Tees k Persee, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.o.; G. J. Katabrook, St. John, N.B.

Elite, 10c sise 
(foroeoklng)

FOREST CITY BAEINO 
POWDER

Dozen
6 oz. tins......................0 75

12 oz. tins.................... 1 25
16 oz. tins.................... 1 50

Cereals
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

1 doz. in case, per oase 
$3.00.

The King's Food, 2-doz. in 
case, per case 84.80. 

White Swan Barley 
Crisps, per doz. 81. 

White Swan Half-rising 
Buckwheat Flour, per 
dozen 81.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker­
nels, per doz. 81.40. 

White Swan Flaked 
Rice, per dozen 81. 

White Swan Flaked 
Peas, per dozen 81. 

DOMINION CANNERA, LIMITED
Paeon........................1 80
Peer.......................... 1 70

Jellies
Red currant.... 2 00 
Blackcurrant... 2 15
Crabapple.......... 1 16
Plum.......................  1 70
Grape...................... 1 85

Marmalade
Orange Jelly___ 1 55
Green Kg............ 2 25
Lemon ............... 1 60
Pineapple............ 1 Ô5
Ginger.......................2 25

Bulk

Oendsased «0*
BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Eagle Brand Condensed Milk.... $6 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............ 2 00 0 60
Peerless Brand Evaporated Cream

family size............................... 3 60 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen)....................4 SO 120
Peerless Brand Evaporated Cream

hotel sise................................. 3 70 1 86

„ TRURO CONDENSED MILK CO., LIMITED
Jersey” brand evaporated cream

„ Per case (4 dozen)..........................$3 50
Reindeer" brand, per case (4 dozen). 5 00

JERSEY CREA*

0 90

Mott's breakfast cocoa,lOo. else 90 per dr.
" breakfast ooooa, |'s................... 0 38
" " ” V»................... 0 88
' No. 1 chocolate, 4 s................Off
' Nary " ft’s...................0 29
" Vanilla sticks, per gross............ 1 00
" Diamond chocolate, i s............ 0 24
" Plain oboioe chocolate liquors 0 39 
" Sweet Chocolate Coatings .... 0 20

WALTER BAKER A CO.. LIMITED.
Premium No. 1 chocolate, 4 and ft lb. cakes, 

35c. lb.; Breakfast cocoa, 1-6,4, ft, 1 and 5lb. 
tins, 41c. lb.; German's sweet chocolate, ft and 
4 lb. cakes, 31b. bxs., 26c. lb.; Caracas sweet 
chocolate, 4 and 4 lb. cakes,31b. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, A-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, ft lb. pkgs., 6 lb. bags, 32e. lb.; Caracas 
tablets, 100 bdls., tied 5e, per box $3.00. The 
above quotations are f.o.b. Montreal

Ooooanut
CANADIAN OOOOANUT OO.. MONTREAL. 

Packages—6c., 10c., 20c. and 40a packages, 
packed In 16 lb. and 30 lb. cases. Per lb

1-lb. packages................................   0 26
-lb. packages........................................... 0 27
4b. packages....................... .................. 0 38
andft lb. packages, assorted...............  0 264
and { lb. packages, assorted............... 0 Iff
lb. packages, assorted, In I lb. boxes. 0 88 
lb. packages, assorted, in 6 lb. boxes. 0 19 
lb. peckages, assorted, 6,10,16 lb. oes. I 20 
Bulk­

in 16 lb. tins, 16 lb. palls and 10,26 and 50 lb. 
boxes. . p»Ue. Tins. Bbls.

White moss, tine strip 0 12 0 11 0 17
Beat Shredded............0 18 .... 0 17
Special Bhred...............0 17 .... 0 16
Ribbon......................... 0 19 .... 0 16
Macaroon..................... 0 17 .... 0 17
Desicated..................... 0 16 — 0 16
White Moss in 5 and 10 lb. square tins, 21c.

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Cocoanut—

Featherstrip, palls..............................  0 16
Shredded........................................ 0 16
In packages, 2-os., 4-oz., 8-os., lb ... 0 22

Coffees
■BT. BLA1N OO. LIMITED. 

Standard Coffees.
Boasted whole or ground. Packed In amp 

t „ proof hags and tins.
Club House....$0 32 Ambrosia.......... 0 25
Nectar.............. 0 30 Plantation........ 0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............  0 26 Bourbon............0 18
Crushed Java and Mocha, whole... 0 17

" " ground.. 0 174
Golden Rio...........................................  o 14

Package Coffees.
Gold Medal, 1 and 2 lb. tins, whole or

ground..........................................  o 30
Cafe, Dr. Gourmet's, 1 lb. fancy glass

jars, ground.................................. 0 30
German Dandelion, \ and 1 lb. tins,

ground........     0 22
English breakfast, 1 lb. tins, ground 0 18
WHITE SWAN SPICES AND CEREALS LTD. 

White Swan Blend.

IB corrtt Nefitat esse«1 uw-i

Cafe des Epicures—1-lb. fancy glass jars, per 
doz . 83.60

Cafe VAromatique—1-lb. amber glass jars, 
per doz., 84

Presentation (with 3 tumblers) 810 per doz.

Luge ties, dos. 140
il sise, dos. 1 <

j 88 S3 88
OO OO OO

* SS C8 Cfl $
“ • O OO OO
^ es

I
■8° n- s s s s s IS 

C

Confections
IMPERIAL PEANUT BUTTER

Small, cases /en.....................  0 95 dosen
Medium, cases dozen................... 1 80 *'
Large, cases 1 dozen...................... 2 76 "
Tumblers, cases 2 dozen...............  1 36 "
231b. pails......................................  0 16 lb.

Coupon Books-Allison's
For sale in Canada by The Bby Blain Co. Ltd 
Toronto. O. O. BeauchenUe k Fils. Montres $2, $3, 86, $10, $15 and «0.

All same price one sise er asserted
UN-NUMBERED

Under 100 books............................... each 04
100 books and over........................... eaeh 0$4
600 books to 1000 books.......................... 01

For numbering cover and each coupon, 
extra per book % oenfc.

Infants’ Food
Ro‘ inson’s patent barley, 
4-lb. tins, $1.25 ; 1-lb. tins, 
$2.25; Robinson’s patent

Koats, 4-lb. tins, $1.25 ; 1- 
. tins, $2.25.

Flavoring Extracts
SHIRRIKK'S

1 oz. (all flavors) doz. 1 00
.................................... 1 75
2ft “ " “ 2 00
4 ** " •' 3 00
5 " •' 3 75

............................... 5 50
j* ;............................ 10 CO
32 '• “ •* 18 00
Discount on application.

CRESCENT MFG. OO.
Mapleine

2 oz. bottles (retail at 50c.)........
4 oz. bottles (retail at 90c.)........
8 oz. bottles retail at $1.50).......

16 oz. bottles (retail at $3)............
GaL bottles (retail at $20)............

Per dos 
... 4 20
... 6 80 
... 19 60 
... 24 00 
... 14 80

Jams and Jellies

l-lb. decorated 
tins, 32c lb. 

Mo-Ja.ft-lb. tins 
30c. lb

Mo-Ja, l-lb. tins 
28c lb.

Mo-Ja, 2-1 h. tins 
28c. lb.

BATGXR'8 WHOLE FRUIT STRAWBERRY JAM

Agents, Rose k Laflamme, Montreal and 
Toronto.

14b. glass jar, screw top, 4 doz., per dos. $2 39

T. UPTON k oo.
Compound Fruit Jams—

12-oz. glass iars, 2 doz. In case, per doz. 1 00
2-lb. tins, 2 doz. in case, per doz.........  1 80
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb.................................... e 074
7wood pails, 6pails in crate, per lb... 0 074
30-lb. wood pails, per lb......................... o 07

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in oase, per doz.. 1 00
2-lb. tins, 2 doz. in case, per lb............. 1 80
7-lb. wood pails, I pails In crate, per lb. 0 074 
30-lb. wood pails.................................... o 07

THOMAS WOOD & CO.

“Gilt Edge in l-lb.
tins...................  80 33

“Gilt Edge" in 2-lb.
tins................... 0 32

Canadian Souvenir 
l-lb fancy litho­
graphed canisters 0 30

ClhHie. Imperial.
Large sise jars, dos.. 8 26

Medium sise jars,
per dos................. *

Small sise jars, per
des..................••••*Individual sise jars
per dos................. 1 00

Imperial holder—
Large sice, doz. 18 09 
Med. sise, dos. 17 00 
SmaU sise, dos. 12 00 

Roquefort—

Soups
JOS. CAMPBELL OO., CAMDEN, N.J.

Soups (condensed)—No. 1 cans, all kinds 
per dozen. 81.20. Chicken soup, $1.26 per 
dozen. Pork and Beans, with tomate 
sauce or Boston style—No. 2 cans. dos. $140.
Tabasco Ketchup - Bottles (10-cent size 
only) dozen 81.40. Chili Sauce — Bottles 
(10c size only) dez. 81 40. Mustard (prepar­
ed)—With spoon (new) doz. 81.40; No. 80 
jars, doz. 81.40.

W. CLARK’S 
SPECIALTIES

rChateau Brand 
Baked Pork and 
Beans, with toma­
to sauce or plain 
individual, 60 ole.; 
NoJ,»a;No. 2^

Canada Cream Cheese—
In carbons, each 1 dozen.................... 0 98
Large blocks, dozen............................  2 35
Medium blocks, dosen........................ 1 40

•1.26; Vo. 3, $1.7$ 
dosen. Ox Ton­

ne 1 e e s #e. lft, 
$!$;*& Iflfdr.E£

«5
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ALWAYS RIGHT. Aï™

MORSE BROS., Props. - Canton, Mass., U.S.A.

Stove Polish is just right every time you sell it, 
end the boxes sre always filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

You can make sure of earning the 
goodwill of the ladies if you sell them

femi

BLACK KNIGHT
STOVE POLISH

It will not stain the hands, and pro­
duces a lasting, brilliant shine in a 
very short time.

Keep a generous stock of th/s profitable 
line and push It hard.

F. F. DALLEY CO., Ltd.
Hamilton, Can. Buffalo, N.Y.

MOLASSINE DOG and PUPPY CAKES
are entirely different from all 
others and are quick sellers.
If you are stocking Dog Foods, 
write for particulars and free 
samples ; I will interest you.

SOLE. IMPORTER:

ANDREW WATSON
St YOUVIUÆ SQUAHA, MONTKMAL

Modern Packages (or your 
Merchandise!

Corrugated Fibre Board Box

No mattor what product you 
drove to pack, you'll find a

H end D'

that will deliver it as clean, fresh and attractive as 
it left your warehouse or factory, and will protect 
it from water damp and damage.

May we design an “H and D” Fibre Box to suit 
your special needs? We’ll guarantee it to save 
you freight, packer’s time and storage space We'll 
be glad to do this for you ; it will cost you nothing 
—involve no obligation.

Write urn TO-DAY what you drove to pack.
Amk for froo booklet “ How to Pack It."

The Hinde & Dauch Paper Co., Ltd.
TORONTO, ONT.

TEA LEAD
See* Incorrodible

Buy "PRIDE OF THE ISLAND" Brand
as extensively used for years past by most of the leading packers 

of Tea in Canada.

ISLAND LEAD MILLS LIMITED,
Tel. Address, “Laelaeted," Leeds». LIMEHOUSB,
A.B.C. Cedes used 4th eed Sth Kdltleee. LONDON, X., ENO.
Oenedlee A*eew iLTUO B LAMB* * SOIT. TORONTO.

I. HUNTER WHITE, ST. JOHN, N.B. 
CECIL T. GORDON, EOITIIiL
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BROOMS are DOWN
We Make Brooms of Quality 
Be Sure You Get Them

Walter Woods & Co. - Hamilton and Winnipeg

GROCERS—TAKE NOTE !
It will pay you to push molasses, especially

KITCHEN BRAND MOLASSES
in tins

during the Xmas cooking season. The experienced 
housewife knows it is the best for all purposes.

Stock up e< once.

Imperial Syrup Company, - Montreal
OCEAN MILLH

Montreal
Chinese starch, 48 

1-lb., per case $4.00; 
2L\ Ocean Baking Pow- 
fSr\ der, 48 3-oi., $1. 0 ;

\ «8 4-oz., $1.80; 60 8, 
1 1 oi.. $4 50; 38 1-lb -

$3.75; 48 1-lb. pkg.,
I $4 ; 10 1-lb. tins, $ 5; 
1 loose 25 lbs.. $1.75; 

Ocean blancmange, 
48 8-oz., $4; Ocean 
borax, 48 8-oz., 
81.60; Ocean cough 
syrup, 36 6-oz. ,86.00 ; 
36 8-ounce, $7.90; 

Ocean com starch, 481-lb. $3.60.Jam Per lb.
30-lb. wood pails.............................................. 0 06f
Pure as* ted Jam, 1-lb. glass tars, two

down n case.....................................  1 75

Jelly Powders
IMPERIAL DEMIST JELLY

Assorted flavors—gross 10.76.

Soap
The GENUINE. Packed 100 bars to case.

IF
Taut Fau

ARTONS I-ACM I Dot .

Prices Ontario and tjuebeo

ÀL-h'-w

GWLETr;

EAS.l FIRST'

EXCELS
^ OTIl^

^sPeiRs

S6SÎM®

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 doz. In 
handsome counter 
carton, per dot., 90c.

* Purity " licorice, 10 sticks....................  1 45
“ “ 100 sticks.................. 0 73

Dulc, large cent sticks, 100 in box..................
Lye (Concentrated)

List price.

•Shirriff ’s " (all 
flavors), per doz .... 

Discounts on applies-

Lard
M a. rAIRBASE OO. BOARS 

LARD COMPOUND. 
Tierces — $0 Ilf
1-bbla.........0 13
Tube .60 lbs. 0 12 
*Hb Palls. 3 45 
90-lb. tins . 1 35 
Oasee 8-lb . 0 12}

" Mb.. 0 131 
" KMb.. 0 131

F O B. MootreaL
GUNNS 

" EA8I FIRST “

COMPOUND.

Tierces.... 0 HI
Tube......... 0 11*
30-lb. pails. 0 111 
30-lb. tins.. 0 ll| 
10-lb. " 0 12 
5-lb. " 0 121 
S-lD. " 0 13Î 

1-lb. cartons 12$
Licorice

NATIONAL LI OO RIOS OO.
Mb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (3* or 50 sticks), per box... 1 15 
"Binged" Mb. boxes, per lb.................
" Acme "pellets. Mb. cans, p«; can

(fancy bxa. 401. per box 
Tar ISoodoe and tolu wafers, Mr cans.

tars..........

OILLETT'8 
PERFUMED LYE

Per case 
1 case of 4 doz $3 50
3 cases of 4 doz 
5 oases or more

3 40 
3 35

Marmalade.T. UPTON A OO 
12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars. 2 doz. in case, 
per doz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c. ; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

SI1IRRIFF BRAND 
"Imperial neuvon —

1-lb. glass, dos... 1 55
1-lb. " " ..
4-lb. Uns, " ..
74b. " " ..

"Shredded"—
1-lb. i
Mb.74b. I

Cereals.

4 65
7 H

1 90
I 10
I »

0 40 
100 
1 80

i m

SsrTSLS&Sig'***

•T. CHARLES OON 
DENEING OO 

PRICES :
tit. Charles Creasu. 
family size, per case
.....................  $3.50
Baby size, per

case............. 3.00
Diuu, huial, 3.79 
Silver Dow Milk 4.55 
Punty Milk—ASS 
Good Luck.... 4.uu

Mustard
OOLMANS OR KEENS

Per doz. Per doz
D.S.F., J-lb. tins 1 «0 F.D.. t-lb. tins.. I 45 

" 4-lb. tins 2 50 Per jar
" 1-lb. tins 5 00 Durham, 4-lb. jar o 75

F.D., 4-lb. tins.. 0 65 1-lb. jar 0 25
IMPERIAL PREPARED MUSTAKD

Small, cases 4 dozen.......................  0 45 dosen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen....................... 1 36 "

Sauces

,1. CHARI

SdLj

—— Per doz
H.P. Sauce, packed in cases cf 3 doz. $1 90 
H.P. Pickle, packed in cases 2 doz. pts. 3 35 
H.P. Pickle, packed in cases 3 doz 1-pta 2 25

PATERSON 8 WORCESTER SAUCE 
4-pint bottles, 3 and 6 dozen cases, dos 0 90 
Pint bottles, 3 dozen cases dos............ 1 76

Soda
OOW BRAND

Case of 1-lb. contain­
ing 60 packages per
box $3.uu.
Case of %-lb. con­
taining 120 packages 
per box $3.00.

| Css- of 1-lb. and 44b 
containing 3(J 14b. 
and 60 Vf-lb packages 
per box $3.00.

Case of 5o. packages, containing 96 packages, 
per box $3.00.

MAGIC BRAND Per case
Ho. 1, oases 9014b. packages.................. $3 99Mr* " 130 44k *  ........... !»

* J»»* L / 195
HO- ■$ 190 54b. " i .............
Bo. 8 Mi«le iod»—ew« 10$-1»«. »$eu f ^

rxBMcam-
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REGISTERED

WOOD'S

HOLLANDER
COFFEE

Fragrant, Pungent, 
Delloloue t

The Choleeet of the 
Choice.

Imported end Roasted by

THOMAS WOOD 00., LIMITED
No. 428 8t. Paul St. Montreal

Boa» aw* Washing Powders
mm ~ --.*i

For sale by all grocers.
A. P. TIPPET * CO., AOENT8

Maypole soap, colors, per gross......... $10 20P
Maypole soap, black, per gross......... 15 30
Oriole soap, per gross........................... 10 SO
Flortola soap, per gross .................... 12 00
Straw hat polish, per gross................ 18 20

Milk.
CANADA FIRST 

BRAND

The Aylmer Con­
densed Milk 

Co., Ltd.

Per case 
Canada First 

Erap. Cream 
family size.. 3 50 

Canada First 
Erap. Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
size ............................................................ 3 70

Canada First Evaporated Cream, baby
size................................................................2 00

Canada First Condensed Milk................... 4 56
Bearer Condensed Milk...............................4 00
Rosebud Condensed Milk.......................  4 25

■tore Polish Per gross 
Rising Sun, No. 1 cakes,* k *grs. bis. $8 60

Brown Label. 1' and i's............  0 23 0 40
Brown Label. *'s....................... 0 40
Green Label, I s and *‘e........... 0 35 0 50
Red Label, i s .................. 0 40 0 60

LAPORTE, MARTIN & CÎK, LTD. 
Japan Teas—

Victoria, half esse, 90 lbs............  0 25
Princess Louise half esse 80 lbs 0 19 

Ceylon ureen Teas Japan ityle
Lady, rases 6d lb*......................... 0 18
Uucneee, cases 60 lbs.................... 0 19

§

BLUE RIBBON
TEA OO.,

MONTBBAL

Pure Gold Jelly Powder...,...........\ 80cents
" " ‘ Powder / per dot.Pure Gold Salad Dressing 

Discounts on application.

Yellow Label

Green Label, Vs and i s.
Blue Label Vs and fa......... 0 1
Red Labells,is,*1* and is.. f 1 
White Label la f. and fa. 0 1
Gold Label 1 a and is......... • <
* ------- é-andès.,

No. 5 Sun 
No. 10 Sun Paste, îïïEwsedîis

*!
JAMBS DOME BLACK LB AD 

6e elle, gross, $2.40. 2s six#, gross, $2.50 
lyrop

EDWARD8BURO HT ARCH CO.. LTD 
Crown" Brand Perfection Syrup

Barrels, 700 lbs............................ 0
Half-barrels, 350 lbs.................... 0

Pink Label l's and 
Gold Label I s and
Lavender Label l's and *s 

n Label l 's and * s
1-bam-U, 176 Iba........................ 0
rail*, 26 Gold Tina, 6 s B5a 1.76 50c 1 50

Gold Tina I s 85c. 1.06 50c. 1.60
Gold Tine, l's

In |-lb. tins.
or mixed.

THOMAS WOOD 
k OO., LTD.

Wood's Prim 
rose, per pound 
wholesale 40c., re 
tail 80c.; Golden 
Rod, 36c. and 60o ; 
Fleur-de-lis, 30c. 
and 40o. Packed

All grade#—either black, freer

Gum.

•tank
SDWARDBBCaO STARCH OO., 

Laundry Starches
LIMITED 

Per lb
No. 1 white or blue,4-lb. carton... $0 06|
No. 1 white or blue, 3-lb. carton...
Canada laundry ..........................
Silver gloss, 6-lb. draw-lid boxes..
Silver gloss, 6-lb. tin canisters.......
Ed wards burg silver glosa 14b. pkg. 
Kegs silver gloss, large crystal.... 
** a s satin, 1-lb. cartons...........
No. 1 white, bbls and kegs. 
OanadhwT’ * “ *

0
0 06" 
0 07* 
0 07* 
0 07 
0 06* 
0 07

h white gloea 1-lb pkgs. ... 0 Oôj 
n'senamel per box... 1 10to3 00 

Culinary Starch—
Benson à Uo'a Prepared Com..... 0 07
Canada Pure Com............................  o 06

Ries Starch-
Id wardsburg No. 1 white, l-lb. car. 0 10

BBANTFOBD STARCH WORKS, LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 lb..
Acme Gloss Starch—

14b. cartons, boxes of 40 lb.......
Finest Quality White Leeidry—

34b canisters, cases of 46 lb....

Lily White Gloss—
14b. fancy cartons, cases 30 lb.
64b. toy tranks, 6 In esse............
64b. toy drums, with drumsticks

mJÊSEr*1*
l lb. fancy boxes,oases 361b....

pkm.,psroses 8 00
_____ _ “Thlstte” Bnad

A. P. TIFF ST k OO., AGENTS 
Oases 4 doe. each, flat-, per osse......... $6 00

i ibe.................................. 1 20" each
** 38* lbs................................. 1 70 “

Lily White Com Syrup.
Plain tins, with label— Per case

2 lb tins, 2 doz. In case.....................2 6/
6 M 1 " •* ................... 2 8*

10 " * •• “  2 76
20 » * •' ••  2 70

(6,10 and 20 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

2 lb. tins, 2 doz in case....................... $3 60
6 “ 1 " *• .......................  4 «0

(5, 10 and 20 lb. tins have wire handles)
Teas

"BALADA" 
TEA 00.

Gold Label. *'■ llcea. 36 lb. 26c ea. 50 lb. 
Red Tine, Vs 36c ea. 701b.
---------  |‘s IScea. 1Red Tins, . 721b.

60OSS. 1 00 lb. 
Woe#. L00lb.

Black, green, mixed,

Wholesale Retail

0 06 

0 05*

Sc.
0 l

007
000

,ezy

0 07

Brown Label, I s and is........
Green Label, l's and *'s.........
Blue Label, 1 s, * s, *'e and * i
Red Label, I s and |'s..........................
Gold Label, is........................... 0 44
Red-Gold Label *’e.................. o 66

$0 26 $0 30
0 27 0 35
0 20 0 40
0 36 0 50
0 44 0 to
0 66 0 ti) J

1 lbs. k *a

1 lbs. k *s
}lb.,*e. *•hbi*.:::::

MELAOAMA TEA

MIBTO BRO#., 
46 Front Bt. Bast

WepecktnfiOsnd 
100 lb. cases. All 
delivered prices.

Re tel 
1 00 
0 80 
0 60 
0 60 
0 60 
0 50 
0 40 
0 30 
0 30

Wholesale 
0 .0 
0 56 
0 44 
0 40 
0 38 
0 85 
0 30 
0 25 
024

W WRIGLIY'S I[EzzEinaj
\ pcpsiw gum"

Cream Tartar.
GILLETTE CREAM TARTAR

Per doz
t-lb. paper pkgs., 4 doz. In case............ $0 90
4-lb. paper pkgs., 4 doz. in case............ 1 80

Per case
i&tifcSSSSS:}--»».....«»

Per doz
*4b. cans with screw covers, 4 doz. in

oaee......................................................$2 00
14b. cans with screw covers, 3 doz. in

case..................................................... 3 75
Per lb

54b. eq. canisters, * doz. In case....... 0 30
10 lb. wooden boxes............................... 0 27%
254b. wooden pall/................................  0 27%

100-lb. kegs.......................   0 25%
1004b. barrels............................................ 0 25

EYL0N

Ceylon Tes, In 
1 and |-lb. lead 
packages — black 
or *

Tobaooo.
IMPERIAL TOBAOOO COMPANY OP CANADA, 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, Is...........................  44

Black Watoklli.....................................  46
Bobs, 6s and 12s......................................... 46
Bully, Is....................................................... 44
Currency. 6*e and 12s
Stag. 6 24s..................
OldPox. 12s................
Pay Roll Bars, 7*s...
Fay Bell 7s...-. ....
War Horse, 6s

Plug Smoking—Ilhi 
ReeebudBare. 
Empire, Is and

Blue Label is... 
Orange Isabel, l's 

100 BlueLabel

Black Label l-lb., retail at 26#........
Bleak Label *4b., retail at 26o.........
Blue Label retail at 3 V......................
Green Label retail at 40s...................

Ivy, 7s.,

Is.,

Ur.

For chargee for inserting quotations in this dept.
and * •......... 0 23 0 40 Brown Label retail at OÎa

...0 30 0 35 Geld Labslretefl at Ms...
apply to Advt. Manager, The

68

$• 20
on
024
on
016eu
0H

.............46

.............44

.............66

...............64
..................U

pin, or bor. u 
.............it

_ SlortiehkT.................................... M
Oot SaMUar-Oroot Woot Foookoo, 0,

Toast
ftonlToooi.Sdor. I oont pkgs 
OUlott'oOrooa Too», I do». In

Canadian Grocer, at our nearest office.
$1 15 

1 16
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The chances are you 
prised to know that such 
in this paper and got ext 

Because of this, we 
The Grocer would be a | 
this particular purpose,
emphasize an
our circulation. 
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