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For Years Past I

Colman’s : Keen’s

Have Distanced All
Competitors in

The Mustard Market

The Retailer who stocks both is making sure
that he is featuring the MUSTARD the
world is asking for.

MAGOR, SON & CO.

AGENTS FOR THE DOMINION OF CANADA

403 St. Paul Street MONTREAL

Gravies That Are
Never Lumpy

are not the gravies that are made from flour. It's very hard to keep flour from be-
coming lumpy in gravies and sauces. But just suggest to your customers that

BENSON’S PREPARED CORN

be used instead. Incidentally, you might also tell them thatthey will find the improved taste of
the gravy or sauce very pleasing. Little suggestions like this are appreciated, you will find.

EDWARDSBURG

Starch Company, Limited

? MONTREAL CARDINAL TORONTO BRANTFORD VANCOUVER

% gy SPECIAL WARRANT

TURERS TOTHE QUEEN
MANUFACTU 5

Colimans
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i | LONDON |

Toronto Office:

30 Church St.







“THISTLE”
Canned Fish

Canned Haddies, Kippered Herring

=

and Tunny Fish, packed under the
o, label and brand of ¢ Thistle,” come
direct from the famous St. Mary’s
Bay Fishing grounds. The motto

of the Packers is: ‘“not how cheap
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but how good.” The ver-

dict of connoisseurs is:
d"/

“the finest produce

/

\

Griffin & Skelley’s Dried
and Canned Fruits (all
packed underthe “Griffin”
brand) are unique in the possession of

that absolute confidence which wins

permanent trade —the *“Griffin” brand
is like the “sterling” mark on sil-
ver. Seedless and Seeded Raisins,
Sterilized Prunes, Cured Fruits and

Canned Fruits.

GRIFFIN’S
Dried Fruits

.

GROCER

SARDINES
From Nor\(/v/;y/

Packed in perfectly pure Olive Oil
by Olsen & Kleppe at Stavanger,
Norway, and packed with wondrous
care and skill in the selection. Their
special leading brands ‘Albatross”
(small fish) and “Ambrosia” (a trifle

Long Live
THE KING

larger) command ready
and large sales to the

most fastidious people.

Vermicelli Macaroni,
Spaghetti and Fancy
Pastes, Learirg the name
‘Codou” on the package, are accepted
the world over as the best of their
kind—nothing finer can be produced.
Cleanliness is absolute in the factory
whence they come—the model factory
of national repute. The rigid main-
tenance of quality is absolute.
“Codou” is the name.

CODOU’S
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\ Macaroni /

ARTHUR P. TIPPET & CO., Agents

Montreal
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Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies

GROCER

Manufacturers’ Agents

and Brokers’ Directory

WANTED TO PURCHAS

Western Canada or on Pacific Coast.

Brokerage,

Whole or part interest in Manufacturers’ Agency,
or Commission Business in
Address, Box 744, Care CANADIAN GROCER, Toronto.

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St,, LONDON, ONT.

Wholesale Grocery Brokers. Fully equipped
toact as agents for British, American and
Canadian grocery lines. WRITE US.

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery
Brokers

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

Currants

on spot, Ceroni’s pack, fine
filiatras, cleaned and un-
cleaned. @ No better packer
in Greece.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

MacLaren Im&g}l Cheese Co.

AGENCY DEPARTMENT
Ageats tor G and Whol

! Specialti
Groocery Brokers
TORONTO, Ont. DETROIT, Mich.

Lind Brokerage Co.

73 Front St. East - - TORONTO
HEADQUARTERS FOR

Muscavado and Crystals
Raw Sugar

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN ™8

Montreal
BOND B

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warebousemen

ST. JOHN, - - - N.B.
Open for a few more first-class lines.

WATSON & TRUESDALE

Wholesale Commissioa Brokess and

WINNIPEG, - MAN.
Domestic and Ferelgn Agencies Golieited.

NEWFOUNDLAND

rrT' A. MACNAB & CO.
’ ui:r: 8. ens SEWFOUNDLAND

Codes: A,B,C, 5th editien, and private.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker aad Magufacturers’ Ageng
Oanadian, British and Foreign Agencies Solicited.
130 Chambers of Commerces. P.O. Box 1812

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agests. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your epportumity.

SASKATOON, - WESTERN CANADA

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS'’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies

DISTRIBUTORS, LIMITED

P. 0. Drawer %
EDMONTON, ALBERTA

Manufacturers’ Ageats, Cemmission Mer-
chants, Warehousemen.

Track with all Rallroad:

If you are looking fer trade with Irish merchants
there is one paper that can put you in touch with
buyers,and that is the

Irish Grocer, Drug, Provision
and General Trades’ Journal.

10 Garfield Chambers, Belfast, Ireland.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats.
Established 1886

A. Francols Turcotte

COMMISSION MERCHANT
Room 16, Morin Blook
Quebeo, - Canada

One or two more agencles wanted
FIRST CLAS88 CONNECTION

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. G. PATRICK & CO.

Manufacturers’ Ageats
and
Importers
77 York Street, Toronto

—MOOSE JAW—

WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptness and Satisfaction guaranteed.
Business Solicited.
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J. F. EBY, President

HUGH BLAIN, Vice-President

TWO SNAPS

__-T_'_
“oncentrater SOUPS AYLMER
A e PURE

YOURs For $1.00 poz. GRAPE
“GOLD MEDAL” SOUPS JELLY

and “COLUMBIA”

12 oz. gl jars—: 1 :
Quart tina—eold Ikt &¢ 38 oz. glass jars—sold regularly at 15c. A good

line and a repeater.
YOURS FOR $2.40 poz. YOURS FOR $1.00 poz.

EBY-BLAIN,LIMITED

Wholesale Grocers - Toronto

A Safe lnveste'nt

BORDEN'’S

EVAPORATED MILK
PEERLESS BRAND

When the Grocer buys a Stock of Peer-
less he has made a safe investment.

No worry about Quality.

Every Can Guaranteed.

Its Fine Flavor Pleases.
by

- 727 . o
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n"'d'* heir .
a "h:"o“:?‘rmu '..'2::."-:'4'""'»* "‘"’w

by i zg,,,(ﬂ"’ BORDEN'S CONDENSED MILK CO. g9
sOR '/ K “Leaders of Quality " Established 1857 £ D M
OENS ConpENSED MIL ; R E
NDENSED Sales Offices and Agencies: v TE
\ NEw YORH U.S.A: / MONTREAL TORONTO WINNIPEG APORA

and VANCOUVER ==t

It Satisfies your Customers.

The Original Unsweetened

Mason ®. Hickey, Winnipeg and Calgary
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver
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THE CANADIAN GROCER

Every grocer knows that Cowan’s Perfection Cocoa is a distinctly profit-

able article to sell.  You can increase your sales by telling your customers
of the many different ways in which it can be used.

For Chocolate Ice Cream, for Chocolate Fudge, Puddings, Cakes, etc.,
Cowan’s Perfection Cocoa is unsurpassed.

THE COWAN CO., LTD., ToroNTO, ONT.
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Feature Camp Stock Now!

These popular food products have
found wide-spread favor by reason
of their unvaried quality and
genuineness of flavor.

AYLMER

BRAND

Jams, Jellies,
Preserves,
Catsups,
Baked Beans, .
Canned Fruits
and Vegetables

back up every claim
made for them.

An excellent line to feature
for camp .use.

Their freshness when packed and the
methods used in their packing make them
year-round staples.

Dominion Canners Ltd.
HAMILTON 5 ONT.
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Nothing so adds to your reputation as the installation of modern
devices for handling your goods, and the

BERKEL MEAT SLICER

will influence new custom to your store because of the
cleanand attractive way in whichitcuts your bacon and ham.
Incidentally it will surely increase your sales of boned
meats, and will prove a very attractive ornament
on your provision counter. The " Berkel” will
positively cut at least twice as many slices to the
. pound as is possible to cut with a knife.
Fitted with an automatic sharpener,
and protected to prevent accident.

Be wise and investigate the merits
of the “ Berkel.” Write us to-day for
full details and particulars of what
other Canadian Grocers think of it.

Canadian Agents

W. A. FREEMAN CO., Ltd.

Hamilton, Ontario.

Slices Boiled Ham and Bacon

down to the last ounce

R. Up-to-date Grocer, your ambition is (or should
be) to install an Electric Coffee Mill.

When you do—get a good one, as
good as you can afford.

If it's an ‘‘Enterprise’’ it will be
backed by the oldest and largest manu-
facturers of these goods in the country.

Note the style illustrated. The
grinders are connected direct to the
shaft of the motor. No belts or gears to
litter up the store and make it look like a
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a
catalog of electrically driven Coffee

Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mig. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U. S. A.

21 Murray Street, New York 544 Van Ness Avenue, San Francisco

cony
met!



THE CANADIAN GROCER

WAGSTAFFE'S

Fine Ol English
PURE JAMS, JELLIES, MARMALADES,

ETC.

T
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The most up-to-date Fruit Preserving Plant in Canada, the Walls in. processing rooms are
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary
method that skill or money can procure. Cleanliness is ourJmotto.

Wagstaffe’s New Season’s

Strawberry Now Ready for Delivery.

Book your orders quickly.

WAG STAFFE Limited

Pure Fruit Preservers

HAMILTON ONTARIO

7
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“GET A RECEIPT”

s o &
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Putting a Receipt in Every Parcel
Benefits the Customer

It prevents disputes. Prevents overcharging.

Prevents mistakes in change. Stops mistakes in
charge accounts.

Insures a proper record of money paid on accouant.

Gives information about special sales and new lines of
goods handled by the merchant.

Protects children and servants by giving them a
receipt to take home.

Shows which clerk waits on each customer, and in
case goods are exchanged proves the price paid
and date purchased.

£ ;
P =2

89.0 JANII

wD 77.00

SRRt

1| A.LABONTE
S | MONTREAL
GROCERIES

e e Return This Check
In Case Of Error
It Is Your Receipt

Putting a Receipt in Every Parcel
Benefits .the Merchant

It stops mistakes. Stops losses. Removes temptation.
Increases trade. Increases profits.

BEC AUSE It enforces a correct record of
All cash sales. All credit sales.
All money received on account and all money
paid out.
It wins the confidence of the public. Makes every
sale advertise your business. Satisfies customers.
Makes each clerk responsible for the way he serves
customers.
Every merchant’s success depends on whether his

methods of handling his business gives the above
results.

National Cash Register
Receipts protect millions of
customers daily against
mistakes and carelessness.

Considering the material, work-
manship, and what they do,
National Cash Registers are the
lowest priced machinery made.

They sell from $13.00 to $870.00.

National Cash Register
Receipts protect hundreds
of thousands of merchants
o . s -

Ask for complete information about the ‘““Get a Receipt’”’ plan. Write

THE NATIONAL CASH REGISTER CO,,

F. E.MUTTON. Manager for Canads

285 YONGE STREET, TORONTO
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DELICIOUS
POP CORN
CONFECTION

Krackly Nut Pop Corn

THE NEW CONFECTION
“Just dandy, beats Candy.”

The demand has commenced, buy
early and don’t lose profits.

Packed in air-tight packages, will
keep “Krunch Krisp.”
Profitable to the Retailer. Sold through your Jobber.

MANUFACTURED BY

O-Pee-Chee Gum Co., Limited

LONDON, CANADA

9
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LOMINION MATCS 7.

Superior merit and better value are
bound to win.

DOMINION SILENT MATCHES

have a stem that will not break,
and a head that will not splutter
when you strike them. Attractive
boxes, adding greatly to the good
quality as a staple article and
shelf stock.

The Dominion Match Co., Limted

Deseronto, Ont., or
Canada Brokerage Co., Ltd.,, TORONTO

IN OFFERING YOU THE LINE OF

MOODY'’S
HOUSEHOLD SPECIALTIES

we do so with an absolute
knowledge of the purity and
cleanliness of the ingredients
and what each will do.

The formulas have been devel-
oped in our own laboratories
and tested in every conceivable
way.

Moody’s specialties are Best in
' quality and lowest in Price.

STOCK FOR RAPID SELLING

ALPHA CHEMICAL CO., Limited

BERLIN, CANADA

10

Wholesome and
Appetizing

CATSUP

is one of the leaders of the famous
‘“Sterling ” line, and is composed of the
finest tomatoes and purest spices only.

Made and bottled in a modern factory

of light and cleanliness by experts.

A seasonable and profitable line for

you to sell. Send for prices.

The T.A.LYTLE CO., Limited

STERLING ROAD, TORONTO

are reduced to a minimum by the housewife
who uses a soap that rapidly and thoroughly
cleanses soiled clothes. .Such an article is

Wonderful Soap

the household favorite on wash day. As pure
as soap can be made and does not injure the
finest fabrics.

Its attractive labelling and packing assist
in effecting a rapid sale; its sterling qualities
are your guarantee of repeat orders.

An excellent staple line, and the profit will
reward you for featuring.

THE GUELPH SOAP COMPANY |

GUELPH

ONTARIO
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NOTICE THE NAME AND
PROTECT YOUR FUTURE
WITH QUALITY.

n-R WAPHO

It is all the PROTECTION you require. It enhances your
reputation as a business man. It carries to your customers a
guarantee that was founded and exists on quality.

Every line is an INDIVIDUAL SPECIALTY PUT UP BY
THE HOUSE THAT KNOWS HOW.

QUALITY is being demanded more and more every day by
the Canadian Public. 'Why not add to your assets by introducing
more of CLARK’S QUALITY GOODS?

Every can will be an illumination in your store.

CLARK’S QUALITY GOODS magnetize and cement their
influence, making pleased customers and repeat orders. The
more of CLARK'’S you carry the more of CLARK'S you deliver.
NONE of CLARK’S QUALITY GOODS STAND STILL.
Your profits never dwindle or dawdle, but grow larger and come
quick and sure.

Have you a full line of the people’s favorite

PORK and BEANS?

PLAIN SAUCE SIX SIZES THE PINK LABEL
TOMATO 5 = 5 *“ BLUE
CHILI il THREE *“ “ RED and GOLD LABEL

Your Wholesaler can supply your needs without delay.

WM. CLARK, MONTREAL

MANUFACTURER

HIGH GRADE FOOD SPECIALTIES
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GOLD DUST

saves work for your customers by its cleansing power, and

GOLD DUST advertising saves work for you by its selling
> power. One is as searching as the other—just as GOLD
DUST itself goes into every nook and corner of the house-
hold after dirt, GOLD DUST advertising goes into every
corner of the country after customers and sends them to
your store.

MADE BY

THE N. K. FAIRBANK COMPANY, MONTREAL

? wmp ¢ mEEs ¢ W O NS e

TOHE NAME

PO means something to your customers—it means Purity, Spark-

ling Clearness, and a big generous two quarts of jelly to the
package. Now is the season to make special mention of
KNOX ACIDULATED GELATINE. With it your customers

can have lemon gelatine with half the ordinary bother and

Q-
LATI

half the ordinary expense, because the lemon juice required is
in an extra envelope in the package. Mention this—its con-

venience is a strong selling point.

CHARLES B. KNOX CO.
JOHNSTOWN, N.Y.

Branch Factory: Montreal, Canada
12

CMARLES B KNOXCO
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High Grade

FANCY BISCUITS

in all varieties,

WESTON’S Marshmallow Biscuits are very highly
commended for their flavor and quality. Guaranteed

- to retain their natural softness and color under all
conditions. We have specialized on these goods
and our sales have justified all expectation.

WESTON’S SODA BISCUITS

A IS

C/AL ¢ A S22 5

MNEH e 17 -
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of In all sizes, 10c.—21b., 2% Ib., 3 Ib., or in bulk.

e Freight prepaid on all orders.

and

e If our traveller does not call on you please advise.

We will send samples and prices.

4 &‘_., -
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» SUMMER '
DRIN“S

Delicious —— Refreshing

Our Lime Juice has been on the market for years.
The delightfulness of flavor and the highness of
quality are gaining thousands of new customers every year.

The BOTTLE which contains the Lime Juice is of
standard decanter design and will prove very useful after
the fluid is extracted.

Dealers’ inquiries will receive prompt attention.
q P p

owa Q. scorranp
Canadian Agents: Quebec, Ontario, Manitoba, and the North-West, Snowdon & Ebbitt,
Montreal ; Halifax, F. K. Warren: St. John, F. H. Tippett & Co.; Vancouver, C. E. Jarvis & Son.

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. «# <=

Sanitary Can Co., Ltd.,

Niagara Falls, Ont.
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PRESERVING SEASON

It is important to the householder to have pure cane sugar when

they are making preserves and jams. Give them the best

there is on the market.

St. Lawrence Granulated

is the finest sugar made, is cane |sugar and 100°, pure.

St. Lawrence Sugar Refining Co., Limited
Montreal, Que.

1911 MODEL

e B i TN Secure
What FIRE PROOF
YouCan’tInsure f =

Is it good business to carry Fire In-
surance on your store and stock of
goods? Of course it is—you would not
think of being without that protection.

Is it good business to have your home
covered by insurance? You knowitis
—you wouldn’t feel safe a week with-
out that protection.

AS CONVENIENT TO OPERATE SELF-INDEXING, ONE-WRITING.
AS A ROLL-TOP DESK. No w ’ H E N FIRE-PROOF

You can’t insure your accounts—your most valuable assets—would it be good business to e them inst loss through

fire by the use of the KEITH SYSTEM ?

B E A R I N M l N D As a result of the book for each customer’s account with the numbered slips it is

the only system that prevents forgotten charges. It takes care of your accounts down
to the smallest detail—all with one writing and keeps your collections up as they should be.

It saves time, saves errors, saves disputes and will save your accounts in case of fire.

It is not an expense, but an investment that pays its cost in a few months’ time on our instalment plan.

It will pay you to get full information.

THE SIMPLE ACCOUNT SALESBOOK COMPANY

SOLE MANUFACTURERS, ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE
1926 Depot Street, FREMONT, OHIO, and HARTFORD, CONN., U.S.A.
Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces.

15
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While you keep your customers supplied with the most
satisfactory tea at the minimum price you need have no
fear of the inroads of either competitors or tea peddlers.

, ‘ \ “MAYBELL™

Ceylon Tea

J (\l'\\ I;} I l is more attractive in appearance and quality than any

other tea at anything near the price. The following

\l//- prices will enable you to meet the price offered through
/) peddlers and get a large margin of profit.
/ 5 lb. Boxes, 8 to the case, 24c. per Ib.

10 Ib. Boxes, 4 to the case, 23%c. per Ib.

CEVLON ORANGE PEKOE. & ireis™ ™ 22221
CANADA BROKERAGE COMPANY

Toronto, Ont. LIMITED

—. Get Wise - and Busy .

Mr. Grocer: Don't let your business grow flat and stale by hammering away at the same old lines. Get wise to the NEW ONES
(THE GOOD ONES). St. George, Princess and Banner milk will add a new tone to your business, bring you new customers,

bring back the ones you have lost and produce for you a faf living profit. The quality of these lines is unqueshonable—
Note our prices.

St. George Evaporated Milk, 4 doz. in case—$3.35 Princess Condensed Milk, 4 doz. in caso;$3.90
Banner Condensed Milk, 4 doz. in case—$4.40

5 Case Lots shipped, freight prepaid, to any rail point in Ontario.

| £ MALCOLM m- SON Order from your wholesaler or direct from the

ST. GEORGE ONT. factory.

SOCIAL FAVORITES

They are attractively done up and arrive at your store
as crisp and dainty as when they leave our ovens.

Snaps —Seed Sugar—Fxg Bars—Crimp
Sugar—Lemon Creams

W71 Lynch’s Limited—Sydney,N.S. trasiio;

16
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Perfect Vinegar

requires no persuasive salesmanship.

satisfactory to sell.

It is by

far the easiest to handle and the most

Being of delicious flavor, full and rich, it is
used more often and more liberally at the

table than the inferior grades, and is naturally

s in more constant demand.

is perfection, of guaranteed strength, rich in aroma and flavor. Keeps well and always gives sa
CANADIAN AGENTS:

W. L. Mackenzie
Winnipeg.

L. A. Gastonquay, 60 Bedford Row, Halifax,N.S.
Standard Brokerage Co., 1640 First Avenue
West, Vancouver, B.C.

W. A. Simonds, 89
W. L. Mackenzie
Calgary.

& Co., 306 Ross Avenue;

Union Street, St. John, N.B
& Co., 606a Center Street,

ite ottell & Co.s Vinegar

tisfaction.

Wiite Cottellik Go.

Camberwell, S.E., LONDON, Eng.

1911

D. S. PERRIN & COMPANY, LIMITED

CHRISTMAS

London, Canada

Our Xmas samples are now ready. There are many new

Novelties. Assortment and values better than ever. One
of our 33 Salesmen will call on you at an early date, of
which you will be further advised by postal. Do not buy
until you see our samples. Your order will receive our

best attention.

Yours respectfully,

London, Canada

P A VI TN, - e s

1911
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1 1b., # Ib. and 1 Ib. Tins.
Economical and Reliable.

Canadlan Agea! : KENNETH H. MUNRO, 333

THE CANADIAN GROCER

ALL GROCERS
SHOULD STOCK

Borwick's
BAKING
POWDER

The original Bak-
ing Powder wish
a world-wide rep-
utation of 70 years.
A genuine British
manufacture and
recognized as
the standard ar-
ticle in the Mother
Country.

Made from the
finest and purest

p’ |
R eveny omeR Bu0%6 PLTT]
e "ni

s.orge Bumck & Snns ingredients, abso-

lutely free from
alum, acid phos-
phates or deleter-
ious substances.

Limited
LONDON, ENGLAND

Coristine Building, MONTREAL

i e e P |

simple, But Oh How
It Sold Dates!

Here’s a simple
little thing one
grocer did that
brought him three
days of splendid
date sales.

He cut our adver-
tisement of
DROMEDARY
DATES from a
monthly magazine
—we advertise in
nearly all the good
ones—and pasted it on the front of his
window. Over it was a brush sign, ‘‘We
Sell These,”” and in the window a display of the
cartons with one open. He says he never sold
so many dates in his life.

DROMEDARY DATES are sure to sell if peo-
ple see them, because they are the finest select-
ed fruit, wrapped carefully in oiled paper and
packed in cartons. They’re clean, fresh, and in-
definitely moist. All jobbers.

We also pack ROYAL EXCELSIOR and ANCHOR
brand package dates.

THE HILLS BROS. COMPANY
Beach and Washington $ts., NEW YORK

CARTER'S

Big Wheel Lemonade Powder

Table Jellies, Custard Powder

H. W. Carter & Co., Ltd.
BRISTOL, - - ENGLAND

FIGS

A Snap to Close
a Consignment

3 inch layers, 13]lb. boxes $1.00 dozen]
$2.00 dozen

LOUCOUM Pulled, 3 Ib. boxes $3.00 dozen

3 inch layers, 21 Ib. boxes

All above
| are in First Class Shape.

MATHEWSON’S SONS,
MONTREAL
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following you are not getting all that is due you. Order

Canned Goods, and secure

ESSEX CANNING (& PRESERVING CO.

“VERGINE” BRAND OLIVE OIL

Church and Colborne Sts.

THE CANADIAN GROCER

When ordering Canned Goods if you do not get the

L T———
TR 3 TR D N b e

ESSEX BRAND

W e

FAIR PRICES
SPLENDID ASSORTMENT
EXCELLENT QUALITY

FULL DELIVERY ’

ESSEX, ONTARIO saxsi o

will bring satisfaction and profit to every grocer hand-
ling this line, because it is highest quality, backed by
this firm’s recommendation.

“Vergine Brand” Olive QOil is a sure trade builder.
This brand is known and extensively advertised
throughout the Dominion, and the demand is increas-
ing daily.

Olive Qil yields a handsome profit, and if you are
wise you will build up a good Olive Oil trade. To
accomplish that you must have the best.

Samples and prices upon request. Don’t trust to
your memory—DO IT NOW.

HEAD OFFICE:

BRANCH:
ey 256 5. Paul Strunt
SprciALISTS IN ITALIAN PRODUCTS “ouTn E.L

TORONTO
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“DUNOYA” SARDINES

OLDEST ESTABLISHED BRAND ON THE MARKET

Possess an alluring daintiness, delicacy and delicious flavor, making
them a temptation and delight.

A particularly profitable line for you to handle.

RETAILING AT 10c. A TIN

Very popular among every class of trade, and allowing you a good
profit on every sale.

AD WNOD -

SIMBENS W

CANADIAN AGENTS

J. W. Bickle & Greening, "o\riro

(J. A. Henderson)

Do You Sell on Credit ?

Do you have the usual trouble with collections,
““bad accounts,” friction with customers aand
frequent loss of both customer and money ?

hen you need

T
3
*
lsun soupon
They will stop the leaks, keep up collections,
forestall arguments, please the customer.

HERE’'S HOW THEY WORK
A man wants credit.
You think he isgood.
ive him » $10 Alli-

Just What You Would Say

So many Merchants who have bought

Bowser Self-Measuring Systems

for kerosene and gasolene NOW say they don’t see how they
got along without them.

Why don’t you use a Bowser? There is money in it.

They measure the oil into the customer’s can, count
gallons pumped and show the money charged for it.

son n b
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. e
bim with $10.— No
trouble. When he
buys & dime’s worth,
tear off -dun«m
mHon. snd so on
until the book is
used

No measures—no funnels—no dirt—no danger. Saves
Time, Space and Profit.

The range in style, size and price is so great that every
merchant can get just what he wants at a
price to suit, and they are easy
to install.

Just drop a card and say,
For sale by th
send me free book No. 5. i by the jobbing trade everywhare.

Company,
: Indianapolis, Ind.
Don’t wait—send

it NOW.

GEORGE & BRANDAY

Established 1879

s- Fu BOWSM Shipping and Commission Agents

= 4 £ ¥ {15
& Go., Lid. e f/ | e —
BE3 KINGSTON, - - - JAMAICA
TORONTO, ONT. X 17, AL
66-68 Fm’s" Ave gt : i When writing advertisers kindly men-
§ — — ‘ A tion having seen the advertisement in
this paper.

TWO CENTS PER WORD

You can talk across the continent for two cents
per word with a Want Ad. in this paper.
2

0




THE CANADIAN GROCER

"FORCE

t
Physicians say that the best of cereals is wheat, and many of them confirm—what we know—tha
“FORCE" is the best and most healthful wheat food in cereal form.

THE H-O COMPANY, Hamilton, Ont.

A 5 DOLLAR BILL

If we told you that your wholesaler
would present you with a five dollar bill
on his next call, would you ask him
about it? Sure. Then why not ask
immediately about

CASTOLS

CASTOLS, the substitute for Castor

““The St;lt of Salts”*

The reputation of your

store requires that you
handle the best Salt, as well

Oil, which has become the mothers’

friend because the children all like it,
will bring you

MANY DOLLARS and BIG TRADE

Don’t forget the Chocolate Coated
Candy Blocks, which are thoroughly
effective.

as the best in every other
line. Get our price list and
oot T terms.  Our,

- : shipments

Watch next week’s ad. for 609 proposition

Snowdon & Ebbitt

325 Coristine Building
MONTREAL

o oo BIELLAND'S |
31§ Smoked Herrings in Bouillon

THE DOMINION SALT C°me:n

SARNIA,

Your Particular Customer will welcome your recommendation to try this line! None but smal]
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices
are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves
a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (J. A. HENDERS"

Canadian Agents
e o e
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THE CANADIAN GROCER

Tartan Bran Teas. Coffees, Spices, Extracts, Baking I

Powder,Canned Fruitsand Vegetables
Salmon and Sundries. Every tin and package guaranteed.

wagStIffO’S Jams, Jellies Marmalade. IS

- -
i : : ull d
BRAND Imperial vineear.  ™prhoglinn e ity suereates

THE SIGN OF PURITY Phone 3595. Exchange to all departments.

f BALFOUR, SMYE & CO., 222" HAMILTON

F;

“Bigger and Better Sales”

“WALKER BIN"
that will be the story of the grocer who is featuring 6
-

SYSTEM

is the only Complete Line of Modern
Grocery Fixtures Manufactured in
Canada.

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best
advantage.

A "“Walker Bin " Outfit will put
= new life into your business, and the cost
will be small compared with the results
that are bound to follow.

Rid e au H all co ffee Write for Illustrated Catalogue

‘“MODERN GROCERY FIXTURES"
Because superior merit and better value are bound and let us give you an estimate.
to win.

“Rideau Hall” Coffee has that delightful aroma and
exqulisite flavor that guarantee repeat orders wher-
ever a pound is sold.

“Rides all* C = : . .
T iaen, iy Cofies, SOty TRIRE and weomt Walker Bin & Store Fixture Co.
LIMITED
IN ONE POUND AND 25¢. TINS ONLY. - ATIVES:—
Masitobs : Watson & Truendale, Wisniped, Has.
Gorman, Eckert & Co., Ltd. Sehsabevss s Albere: 3. 6. Sk Berlin, Ontario
LONDON, ONT. Hentreal: W, 8. Silceck, 33 1. Nicholas Street

COFFEE High Grade Cofifees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get

a sample from us We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. GILLARD ®@. CO., Wholesalers HAMILTON, ONT.
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JAPAN TEA

is unrivalled for Purity, Delicious Flavour,
and Distinct Character.

FURUYA & NISHIMURA

MONTREAL, NEW YORK, CHICAGO and JAPAN

Pure Goods Bring Increased Custom

‘“Devonshire Cream
at its Best.”

FUSSELL'’S

THICK RICH

CREAM

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-
ence and recognize the advantage to you of

recommending ‘' Redpath'' Sugar as the Best.
Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes

Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,
Montreal, Can. it

(GOLDEN BUTTERFLY BRAND)

Rivals the very finest Devonshire
Cream and, in addition, KEEPS IN-
DEFINITELY IN ANY CLIMATE.

FROM 10c. A TIN

Samples and particulars of : — Alexander Marshall, 144
Water St., Vanoouver, B.O ; W. H. Escott, 137 Bannatyne
Avenue, Winni for Manitobs and Saskatchewan: C.
Fairall Fisher, 8t. John 8t., Montieal, for Quebec; McCar-
thy, Bullomy & Reid, P.O Box 1.56, Edmonton, Alberta,
for Alberta; The Harry Horne Co., 309 King St. Wem. Tor-
onto, for O tario; R. B. Colwell, 2%5 Barrington 8t., Halifax,
for Nova 8cotia, or

FUSSELL & CO., LIMITED

4 Monument Street, LONDON, ENG.

Eleven Gold Medals
Established in 1854 by Joha Redpath

FARROW'S *A-1' MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

FARROW'’S “A-1” is the only English Brand that has smashed the monopoly. Write your nearest
agent for a sample tin. Compare the get up, the quality and the price—then you'll know the reason why !

CANADIAN AGENTS:—

McLEOD & CLARKSON, 847 Beatty Swest, Vancouver; W. G. PATRICK & CO., 77 York Street, Tor~anto; T. A. MACNAB & CO.,
Cabot Bldgs., St. Joha’s, Nawfoundland; W. A. SIMONDS, 89 Union St., St. John, N B ; RUTTAN & CHAPMAN, Fort Garry Court,
Main St., Winnipez; ROSE & LAFLAMME, 400 St. Paul St., Mont eal; C. E. CHOATE & CO., P kford & Blacks Wharf, Halifax
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If it's BUSINESS you want, Sir, H.P Sauce will surely bring it along

sy . rest
H.P. is no shelf-warmer, it's no sooner on than it’s off again—off b o’ -
W I8,
again to good purpose, too, to your customers and to you. & To\\'\“‘:%‘t::{“ﬁ\‘“‘
O gzp .
’ 3 “‘\cl Co- ?Co-' “’:é' C‘\“
Don’t TRY to do without . O Seaton, GupeBiipeti,
B Pgals®i, T a P
The B. W%.W \
v;)'on““,'

“For Old Acquaintance Sake”

is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE"
WILL SUIT YOU BETTER

WHITE SWAN LYE

Shows you a profit of 607,
and gives your customers
much more for their
money than other brands,

and is

Guaranteed Absolutely Pure

Sold from Ocean to Ocean

ON MERIT

THE MOLASSES THAT

INCREASES SALES!

Apart from the unquestioned quality and
flavor of

GINGERBREAD

BRAND

MOLASSES

it will sell readily because the large
variety of sizes in which it is put up can-
not fail to suit every individual require-
ment of your customers.

Gingerbread Brand is a strong baker,
of good body, and a profitable line to
handle.

Put up in tins—2’s, 3's, 5's, 10’s and
20’s; pails—1's, 2's, 3's and 5 and in
barrels and halves.

DON'T TAKE OUR WORD FOR IT!

Just write for Inland Revenue Bulletin
No. 208 which certifies

““Canada First”
Evaporated Milk

to be absolutcly pure, and to contain the
very highest percentage of genuine
food values.

GIVE YOUR WHOLESALER A TRIAL ORDER.

The Dominion Molasses Co.,

LIMITED
HALIFAX NOVA SCOTIA

You will never have complaints if you
are handling * Canada First.”

MADE IN CANADA BY CANADIANS

The Aylmer Condensed Milk
Company, Limited

Aylmer - - Ontario

Head Offices: Hamilton, Ontario
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THE STANDARD STOVE POLISH

of the trade

JAMES DOME BLACK LEAD

The finest article in Stove Polish on the market.

Pays a good profit.

W. G. A. LAMBE & CO., Canadian Agents, TORONTO

Sel/l More Tapioca!

You Can Greatly Increase Your Sales of Tapioca
by Pushing

Minute Tapioca

This is an absolutely pure tapioca that is all ready
for instant use. Pudding can be made in fifteen
minutes. No soaking required. Six full quarts of
delicious pudding can be made from one package.

Order now from your Jobber.

Minute Tapioca Co., Orange, Mass.

Canadian Representatives: Canadian Specialty Co., Toronto;
R. B. Hall & Son, Montreal; W. S. Clawson &
Co., St. John, N.B.

BAIRD’S

WORGESTERSHIRE
SAUCE
is

DELICIOUS

It makes the plainest fare
appetising, and makes
delightful to the palate
the flavor of Fish, Meat,
Stews, Soups, Gravies,
Curries and Salads.

Low in Price
High in Quality

Ageats :—Maslure & u-ﬁ?.. M.;l !l"mt Strest Hast. Toron

—484 Lindsay Building, & Oeo.. Wia-
nipeg : R. B’ob-m- & Co.. Vane ouver and Vietoria.

ALWAYS REACH YOU FRESH

You can’t be too particular about the freshness of your
biscuit stock—stale biscuits will antagonize your most
friendly customer. Protect yourself by ordering

TELFER’S GRAHAM WAFERS

and other plain and fancy biscuits. We GUARANTEE every
tin to reach our customers fresh, crisp and wholesome.

TELFER BROS., Ltd., Collingwood, Ont.
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Your particular customer

wants the best!

because of its purity
and quality, is the
acknowledged leader
in Cocoanuts!

The friend of all who

cook!

W. P. Downey,

MONTREAL

THE PEOPLE OF

JAMAICA

are now buying things in the
United Stares which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I C STEWART, Halifax

The W. H. ESCOTT GO,

WHOLESALE

Grocery Brokers

187 BANNATYNE AVENUE

WINNIPEG

COVERING
MANITOBA ane SASKATCHNEWAN

CORRESPONDENCE SOLICITED

THE CANADIAN GROCER

MOP STICKS.

MOP- STICK

OF DURABILITY —_—

are the “TARBOX BRAND”
No. 8 Plain Cloth Holder.
No. 10 Combination Brush

Specify through your Jobber along

with Self-wringing and Crank-wring-
ing Mops. Manufactured by

TARBOX BROS, - Toronto. Ontarlg

POULTRY REQUISITES

should be featured now. A number of your
patrons are using incubators. Why let them
get their supplies from the mail order
houses? Show them that you can meet
their requirements.

Incubators & Brooders

English and American, from $8.50 up
Write us for Catalog.

THE POULTRY & SUPPLIES
SALES CO.

109 Place Youville MONTREAL

SUCHARD’S COCOA

This is the season to push SUCHARD'S

COCOA. From now on Cocos will be in

demand daily. It pays to sell the best. We

guarantee Suchard’s Cocoa against all other

makes. Delicious in favor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

The GRAY, YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

Granted the highest awards in com-
petition with other makes.

WINGHAM  ESTABLISHED 1871

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order at_ our

expense.
TORONTO S8ALT WORKS
TORONTO. ONT Awn J Criov WARKAGER

A.C. LANDRY
JOBBER

STE. FLAVIE STATION

Making speciaity of wholesale in

Grooeries, Fiour, Grain, Provisions, Eto.

Henies COmmon Sense

KILLS { 23l 'cnasioe " **

All Doalers and 381 Quosn St W., Torents, Out

-

~Mﬂ0rnnl-.m~ ...ht
O athers 'm.n-m
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Are you prepared to
meet the demand for
summer drinks ?

Nothing is more cooling, refreshing
or healthful than Cold Springs Lemon-
ade Powder.

Three years of selling to a critical
buying public and never yet heard a
complaint.

Used extensively throughout the
colonies, giving general satisfaction.

See to your stocks—the time is ripe.

S. H. EWING & SONS

96-104 King St. 20} Front St
Montreal Toronto

CHINESE
STARCH

HAVE YOU
A STOLK?

GREATSELLER
ALL THE TIMB.

GET PRICES
OCEAN MILLS

MONTREAL

When writing advertisers kindly men-
tion having seem the advertisement in
this paper.

2(
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We know of no
trade-mark that cov-
ers a product that
is nearer perfection,
or that 1is more
universally used in
Canada, than the

WINDSOR

SALT

tradé-mark
on this bag.

shown

Windsor Salt is the only satisfactory
salt for a good grocer to sell.

THE CANADIAN SALT GIU.,

WINDSUR -  ONTARIO

THE CANADIAN GROCER

Fly Timeis Here

Stop the onward march of the
household pest by installing for sale
a quantity of

WONDER FLY KILLER

and feel assured ycu are doing most
to rid the house of this torment

Push the sale to all of your cus-
tomers—you will find they meet with
instant approval and prove a good
profit for you.

Dominion Agents:

Crystal Sealmg Co.

204 Stair Building, Toronto Phone Adelaide 199

KO-KO-BUT

The Perfect Cooking Butter. 1007, Pure Vegetable Fat.

MORE ECONOMICAL MORE DIGESTIBLE
MORE WHOLESOME

than butter.

The Best Grooers sell KO-K0-BUT. Do You?

Write for full Particulars.

Dominion Cocoanut Butters limited

Merchants' Bank Building,
Corner St. Catherine & University Streets MONTREAL

- ng.

PURPEEE s b

When you are tired
trying other
Bottled Coffees

and tired listening to customers’
complaints about them, stock

b KIT ’

COFFEE

Price—Nom. 5-0z. botiles, $1.55 per doz

Nom. 10-0z. botiles, $3.00 per doz.
The only Bottled Coffee

that is a Success.

* Kit”’ Coffee is what your
customer is looking for—a con-
centrated essence of finest fla-

vor and aroma in a form that is HANDY TO USE.

The retail grocer who stocks ‘' KIT " Coffee is sure
of plenty of Coffee Business.

Canadian Agents

THE HARRY HORNE CO., 309 King Street West, TORONTO
A.TYTLER. Temple Building, LONDON
J. A. CROOKS - - Bedford, HALIFAX

KIT COFFEE 00., Govan, Glasgow

DON'T LOOK FOR TROUBLE!

There’s plenty in store for
the average retailer without
seeking more. Feature lines
of known repute! In the
line of condiments sell —

QUEEN QUALITY
Pickles,
Tomato Catsup
and

Worcester Sauce
a Universal Sauce

They are noted for their
purity and flavor, and
never fail to add a zest to
even the plainest fare,
Allingredients are select-
ed with the utmost care.
and the composition of
our goods is one long tale
of skill and cleanliness.

TAYLOR & PRINGLE CO., LIMITED

Owen Sound, Ont.

Write for discounts and prices.

27
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THE CANADIAN GROCER

Fabrique Internationale de conserves alimentaires

LE SOLEIL

at Malines (Belgium) ( /-\ :

WAS AWARDED GOLD MEDALS AT THE FOLLOWING EXHIBITIONS

CHICAGO (1893) BRUSSELS (1895) PARIS (1900) LIEGE (1905)
MEMBERSHIP ON THE JURY OF AWARDS

CROP OF 1911
PETITS POIS (French Peas)

Super extra fine, Extra fine, Very fine, Fine, Medium fine, Medium

BEANS (Haricots)

Extra small, Fine, Medium, Cut.

ASPARAGUS (Asperges)

White Giants, Large, Extra, Fine, Long Sprouts, Super extra cut, 1st choice,
Current choice, 2nd choice sproutless, Sprouts only.

MEDLEYS OF VEGETABLES (Macedoine)

Extra No. 1, No. 2.

FLAGEOLETS

Extra fine, Extra, Medium.

SPINACH (Epinards)

In pease form (puree)

CARROTS

Prime turned.

BRUSSELS CABBAGE SPROUTS
SOUPS

Julienne, Printaniere, Cherfil, Peas, Tomatoe Pease (puree)

The demand is ever increasing and the crop is small. Place your orders at
once and avoid disappointment.

LAPORTE, MARTIN & CO., Limited

AGENTS

568 St. Paul Street, MONTREAL

]
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THERE IS NO TIME LIMIT

to the popularity of

"SALADA"

Hundreds of pounds Thousands of pounds and its popularity will
were sold are being used be greater still

YESTERDAY TO-DAY TO-MORROW

QUALITY IS THE SALESMAN

SALADA TEA CO. TORONTO and MONTREAL
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The Associated Boards of Trade Meet

Western Canadian Body Holds Annual Convention in Albertan City—Fort Wil-
liam Accepted to Membership—Bumper Crop Predicted for This Year—As-
sisted Immigration and Its Problems—Discussion on Dry Farming—The Bulk
Sales Act Endorsed for Adoption in Alberta — A Uniform Fire Insurance

Policy.

Lethbridge, Alta., June 22.—Notwith-
standing the great distance which separ-
ates the city of Lethbridge from the
other leading centres oi the West, and
also the fact that it occupies an ex-
treme point in the territory covered by
the Associated Board of Trade of West-
ern Canada, a very satisfactory number
of delegates gathered at the eighth an-
nual convention, which began June 14th
and concluded the following day. After
the delegates had spent a few hours in
the city they were well satisfied that
the Boards of Trade had made this city
their choice for convention centre. The
railway facilities proved adequate, the
weather was ideal and the city itself
presented such an attractive appearance
that all the delegates expressed delight
as they greeted one another at their re-
spective hotels.

Planned in Advance.

It was evident that the Board of
Trade at Lethbridge had planned con-
siderably in advance to make the con-
vention a great success and also to en-
tertain in a most gratifying manner the
delegates assembled.

Representatives from the local board
met the trains and accompanied the de-
legates into the city. They lost no time
in making the delegates acquainted with
local board men and with the leading
citizens.

The fact that the splendid auditorium
in the fine new Y.M.C.A. edifice had
been reserved for the convention at some
inconvenience of the directors of that in-
stitution demonstrated also that the
greatest possible efforts had been put
forth to make the convention, in every
way, entirely satisfactory.

Application From Fort William.

A feature of the growth of the work
of the Associated Board of Trade of
Western Canada was the fact that a re-
presentative was present from Fort Wil-
liam in Western Ontario to make appli-
cation on behalf of the Fort William
Board of Trade for affiliation with the
Associated Boards.

By ten o’clock on the morning of June
the fourteenth some twenty delegates
had registered at the secretary’s desk
and among the names there were nearly
all the directors of the Board of West-
ern Canada.

(Staffi Correspondence.)

President E. M. Saunders, manager of
the Bank of Commerce, at Calgary, late
of Moose Jaw, called the meeting to or-
der shortly after ten o’'clock and gave an
opportunity to E. A. Cunningham, vice-
president of the Lethbridge Board, to
welcome the delegates on behalf of the
mayor and council and the local Board.
Mr. Cunningham spoke briefly of the im-
portance of a convention of such an in-
fluential body and welcomed the guests
in cordial fashion.

The President’s Address.

President Saunders replied stating that

in his estimation the large number pre-
sent at the opening session indicated

WILLIAM GEORGESON,
Who Was Elected President of the As-
sociated Board.

that the delegates appreciated a visit to
the city of Lethbridge.

President Saunders then delivered the
annual address as follows :

‘“‘During the session at Brandon last
June, it was suggested that the secre-
tary should issue bulletins at regular in-
tervals throughout the year, giving a
detailed report of the follow-up work of
the Executive in connection with the re-
solutions passed. Acting on this sugges-
tion,  bulletin No. 1 was issued
along with the annual report. This
bulletin contained copies of letters
forwarding resolutions to their different
destinations, and acknowledgments of
the same, together with a copy of an
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address of welcome presented on behalf
of the Association to the Right Honor-
able Sir Wilfrid Laurier on the occasion
of his tour through Western Canada last
summer. No definite results appeared in
this bulletin in connection with resolu-
tions dealt with, except in the case of
the one recommending the adoption of a
uniform fire insurance policy for the
three Western Provinces. Mr. Fitz-
gerald, Superintendent of Insurance at
Ottawa, replied in connection with this
resolution that while he approved of the
adoption of a uniform fire insurance po-
licy, he did not think that there would
be any special advantage in the adoption
of this uniform policy, unless it covered
the whole Dominion, as most of the in-
surance companies were doing business
from coast to coast.

Manitoba Government Aloof.

Bulletin No. 2 was issued about the
first of this year covering a period from
the 1st October, 1910, to about the first
January, 1911. In this bulletin, resolu-
tion No. 1, re protection of the cattle
industry in Western Canada,” resolution
No. 6, re “Increased Facilities in Cus-
toms Department,’”’ resolution No. 7, re
‘‘Adjustment of Duty on Imported Fresh
Fruits and Vegetables,”’ resolution No.
16, re ‘‘Telegraph Rates,”’” resolution
No. 12, re ‘‘Distribution of Harvest
Hands,”’ resolution No. 27, re ‘‘Naviga-
tion of the Saskatchewan River,”” were
dealt with. We regret to note from this
bulletin that, although persistent and
repeated efiorts had been made by our
secretary to the Manitoba Government
to consider our resolutions sent in to
them, no results had been secured up to
the time of the closing of the period
covered by this bulletin, ending the 1st
January, 1911.

Bulletin No. 3, which was distributed
in the month of May of this year, cov-
ered a period from the 1st January,
1911, to the 1st May, 1911. This bulle-
tin contained letters in connection with
the follow-up work, and results of inter-
views with the representatives of the
different provincial governments.

To Secure Better Results.

As all the correspondence in connec-
tion with the following up of last year’s
resolutions is brought out in detail in
the bulletins already referred to, it
seems unnecessary for me to deal fur-
ther with them. While it might be con-
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ceded that our work in this connection
this past year has brought better results
than in previous years, still, I think
that at this convention some action
should be taken that would bring better
recognition of our resolutions by the
provincial governments of Western Can-
ada.

Since we last met in convention at
Brandon, this western country has seen
many changes, most of which I feel
quite safe in stating have been along
the lines of progression.

Last Year’s Crop.

Another crop has been harvested, and
while results were not as satisfactory in
some districts as in previous years, still
the following figures secured from a
bulletin issued by the Northwest Grain
Dealers’ Association, Winnipeg, on the
28th February last, would indicate that
the erop results were much better than
many predicted they would be.

Wheat Situation, February 25th, 1911.
Manitoba, Saskatchewan and Alberta.

Bushels
Inspected to date .......... 7,953,250
In transit—not inspected .. . 650,
In store at country points . 11,500,000
Marketed at Winnipeg ............. 150,
Allow for country mills, seed and
........................... 26,000,000
LT T e AR PO R , 203,
In farmers’ hands to market ..... 8,300,000
LOIRE DR i v seness seadl 104,663,250
Bushels
Oats inspected to date ............. 11,588,100
Oats in store at country points ... 3,725,000
Oats in farmers’ hands to market 8,350,000
T S e e 23,663,100
Bushels
Barley inspected to date .......... 1,643,200
Barley in farmers’ hands to market 460,000 -
L ARG R 2,003,200
Bushels
Flax inspected to date ............. 2,875,000
Flax in farmers’ hands to market.. 150,000
BEDRRE i o e s vioniate s 3,025,000

On the 1st May, the following figures
were secured:

Bushels
Wheat inspected to date ... ....... 71,000,000
Oats inspected to date .............. 17,000,000
Flax inspected to date .............. 3,000,000
Barley inspected to date ........... 2,100,000
Rye inspected to date ... ........... 35,000

A Comparison.

A comparison between these and the
foregoing figures would indicate that
estimates of stocks at country points
and in farmers’ hands, were not exag-
gerated. These figuros to date compare
most favorably with the final crop re-
port issued by the same association on
the 2nd November last, which showed
the following figures for the crop of
1909:

Total wheat CrOP ...cccooccveacsses 119,744,656
Total oats inspected ... 33 600
Total flax inspected 3,671,000

This year crops all over Western Can-
ada have been put in under most favor-
able conditions, and up to the present,
there is every evidence of a strong and
healthy growth of all grains. Should
the present favorable crop conditions
continue until harvesting, it weuld, I
think, be quite safe to predict that our

/

wheat erop this season for the Canadian

West, with the large increase in acre-

age, should excead 150,000,000 bushels.
Railway Mileage.

The annual report of the comptroller
of railways shows that the mileage for
Canada inereased from 24,104 in 1909
to 24,731 in 1910, an addition of 627
miles. The larger portion of this in-
crease, or 519 miles, was in the four
Western provinces. These figures do
not include any mileage attaching to the
Grand Trunk Pacific, which is offieially
regarded as ‘‘under construction,’’ al-
though over 1,000 miles were in actual
operation during 1910. Tt is estimated

realize that a great tax is being made
upon ecapital available for these pur-
poses. In view of this faet, we think
it well to caution the business men of
the West against locking up their capi-
tal in real estate speculation, more es-
pecially where it is non-productive, and
we think it important that they should
keep themselves prepared to handle the
natural increase they would look for in
their businesses next. fall, should the
crop conditions continue favorable
through the summer months.

A Greater Immigration.
It will be seen that the immigration
figures for 1910 show an inerease over

E. D. MARTIN,
Second Vice-President of the Associated Boards.

that 4,500 miles of railway were under
construction on June 30th last. Judg-
ing from the annoumcements that have
been made by the railway companies, it
would appear that, if the work planned
for this season is carried out, last year’s
figures for the increase in mileage will
look small beside those for 1911.

Real Estate Speculation.

With the large amount of railway de-
velopment, increase in expendtiures by
munieipalities, and in the figures for
building permits which are published
from time to time, ete., it is not hard to
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those of 1909 by about 60 per cent.
From present indications it would ap-
pear that this percentage will not only
be kept up this year, but will break all
previous records. We have with us as
a guest of this convention, J. S. Dennis,
in charge of the Irrigated Lands of the
Canadian Pacific Railway. He has
kindly consented to address this conven-
tion on the ‘‘Development of Western
(Canada.”” There is no one in the West
that is better fitted to handle such a
subjeet, and I feel sure that in his ad-
dress Mr. Dennic will bring out some
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very interesting faets in conneetion with
the immigration into Western Canada.
That trade econditions generally in
the Dominion have been good is indieat-
ed by the following figures taken from
the budget statement of the Minister
of Finance, submitted in April last.
Total trade for 11 months, ending

Feb. 28, '11 YR . . $687.500,000
Total trade for 11 months, ending

Feb. 28, '10 . 610,000,000
Increase over previous year ....... $ 77,500,000
—

and also by a ecomparison between the
total bank elearings for 1909 and 1910.

Total Clearings for 1910 ........ $6,114,039,804
Total Clearings for 1909 ........ 5203 249

Increase for the 12 months ..... $ 911,770,555
Fort William A>plication.

Last fall it was my privilege to visit
some of the important centres in British
Columbia, and when meeting the execu-
tive officers of the different boards of
trade, I endeavored to interest them in
the work of this association, and receiv-
ed a promise from some of them that
they would try and send representatives
to our convention this year. When a
name was being discussed for this as-
sociation, I think it was decided to seleet
one that would be general enough to
take in, if thought advisable, not only
the three prairie provinces, but also the
provinee of British Columbia, lying to
he west of us.

That the influence and strength of
this assoeciation is recognized outside
the territory whieh it at present covers
is evidenced by the application from
Western Ontario of the Fort William
board of trade for affiliation, whieh
hoard is represented at this eonvention.

We have before us this year for con-
sideration a large number of interesting
resolutions. I would espeecially c¢om-
mend to your favorable econsideration
a resolution from the Brandon board
of trade, condemning the praectice in

some of our Western cities of plaeing
on the market, outside subdivisions, and
selling them under false pretences to

outside parties who have no chance to
see what they are buying.
I wish, gentlemen, to thank vou.

Board’s Qualifications.

In moving the adoption of the pres-
ident’s address, vice-president W. George-
son, wholesale grocer, Calgary, congra-
tulated the president on the thorough-
ness and scope of his address. In refer-
ting to some of the points Mr. George-
son stated that he believed the only
way to get recognition from the govern-
ment was by constant reiteration and
he stated that the Minister of the In-
terior had expressed a desire to him
personally, to consider all resolutions
forwarded by the Associated Boards of
Trade as the Minister believed that the
boards of trade were in a position to
deal with questions of vital importance

to the country as a whole, and they
were capable of framing up such sugges-
tions as the government would be glad
to receive. The speaker mildly criticised
the president in his conservative estim-
ation of the crop prospects for this
vear and thought that the president
should use the figures 200,000,000 bush-
els rather than 150,000,000, as it is be-
lieved by high officials in government
and railway circles that such a large
crop will be harvested this year.

Representations of Farmers.

Mr. Georgeson referred to some com-
munications which he had with the farm-+
ers of the west regarding having farm-
ers represented at the convention of the
Associated Boards of Trade. He thought,

E. M. SAUNDERS,

Retiring President of the Associated
Board of Trade.

however, that it was well for the boards
of trade to be careful who they admit-
ted into their affiliation, as it was very
necessary that the Board of Trade
should discuss questions along their own
particular line and when politics were
introduced the Board of Trade was dead.
He stated, however, that he would like
to see the farmers’ interests promoted,
but such questions as terminal elevators
and government abattoirs did not belong
strictly to boards of trade work.

The president’s address was seconded
by G. H. Bradbrook, Yorkton, Sask.

Fire Insurance.

S. McAra, Regina, spoke of the ques-
tion of fire insurance which was referred
to in the president’s address. Mr. Mec-
Ara thought that the provincial govern-
ments should be persuaded to adopt some
standardized policy, as it was necessary
to have something more definite in the
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control of fire insurance than prevails at
the present time and he further suggest-
ed that committees should be formed to
press action from the government. M.
Isbhister, Saskatoon, took the chair and
called for a vote on the president’s ad-
dress and it passed unanimously.

Fort William Admitted.

The secretary than read an application
from the Fort William Board of Trade,
applying for membership in the Asso-
ciated Boards of Trade of Western Can-
ada. In discussing the matter Messrs.
yeorgeson, Isbister and Webster spoke
favorably of receiving the Fort William
Board on the grounds that the interest
of the Fort William Board was in har-
mony with the interests of the other
boards of the West. One objection was
raised by Mr. McAra that it was pos-
sible that the Associated Boards of
Trade would get itself into an unwieldy
condition should extreme points in out-
side provinces be taken in. The motion
to accept the application of Fort William
was carried.

President Saunders welcomed J. S
Dennis, Immigration Superintendent,
C.P.R. Calgary, and J. T. Sweeting, In-
dustrial Superintendent, C.P.R., Winni-
peg, and asked that they be given dele-
gates’ rights at the convention.

The minutes of last year’s meeting as
published in pamphlet form, were taken
as read and carried.

These Sent Regrets.

Regrets were read from the Board of
Trade in Vancouver, C. N. Bell, secre-
tary Board of Trade Winnipeg, Mr.
Creelman, C.N.R., Mr. Bury, C.P.R.,
and W. B. Lanigan, C.P.R., stating they
found it impossible to attend the con-
vention as was their previous intention.

The secretary’s report was read giving
detailed items of expense and receipts,
which showed that the finances were in
a very satisfactory condition. The re-
port was adopted.

President Saunders then announced
that the election of officers would be the
next item of business. The votipg, which
was all informal, resulted as follows :—

Calgary Man President.

President for the year 1911 and 1912,
W. Georgeson, Calgary, by acclamation ;
first vice-president, M. Isbister, Saska-
toon, by acclamation ; second vice-pres-
ident, E. D. Martin, Winnipeg, by accla-
mation ; third vice-president, Richard
Loney, Moose Jaw, by acclamation ;
fourth vice-president, A. A. Wilson,
Fort William, by acclamation.

A new office was created as it was
thought advisable to have an auditor ap-
pointed each year, and H. J. H. Skeith,
Lethbridge, was elected by acclamation.

The retiring president introduced Mr.
reorgeson to the assembly as a capable
and able man, who had given time and
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mental energy to the Board of Trade
work for Western Canada.

Chairman’s Address.

Mr. Georgeson in taking the chair said
that it was something to remember to
have been elected to the highest office
which the Board of Trade of Western
Canada could give. The work before the
Board was never more important than
at present, owing to the fact that the
country was new and just beginning on
a great era of development. What was
needed more than anything was to bring
improvements as quickly as possible to
as large a number of centres as pos-
sible. He pointed a warning that all
questions considered by the Board should
be on fair lines and non-political. It de-
pended on the members of the Board,
what the Board would do and be in the
opinion of outsiders. It was necessary
to get recognition from the governments
on questions already raised in order to
continue to have prestige, in dealing
with Board of Trade matters.

WEDNESDAY AFTERNOON.

The chairman at once took up the re-
solutions for discussions and referred to
a few resolutions which had been left
over and struck out by the committee on
resolutions which had convened the pre-
vious evening.

Legislation Against Noxious Weeds.

President Saunders in dealing with
this question said that it was an urgent
matter and believed that the country suf-
fered a great deal at the present time
on account of noxious weeds. E. E.
Spackman, Gull Lake, Sask., in second-
ing the resolution stated that the Min-
ister of Agriculture for the province had
sent out circulars to difierent agricul-
tural societies to appoint weed inspec-
tors, but it was necessary that some-
thing more should be done as these in-
spectors were often friends of farmers
who were guilty, and so had proved un-
satisfactory. It was also brought out
that in some territories there were not
enough inspectors to cover the territory
and that it was a mistake for local men
to be appointed. A. T. Hunter, Regina,
opposed the measure on the grounds that
it was an agricultural question and
should be left to the farmers to take up,
but his objection was overruled by Mr.
Saunders who pointed out that it was a
serious and general question as the banks

-and business houses needed good crops

and noxious weeds was the chief factor
in destroying those crops.

Asgisted Immigration.

This resolution, which emanated from
Moose Jaw, aimed at helping settlers to
bring their families from the old land
to this country. The resolution in its
original form received a great deal of
discussion, it being brought out that the
settlers spent all their money to get
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out themselves and provide a homestead
for themselves, and they could not get
credit at the banks in order that they
could bring their families. It was fur-
ther brought out that the resolution
would not be satisfactory if it referred
to all classes of foreigners, as there were
citizens coming out who were not desir-
able, and from whom the country could
not hope to get returns for any money
loaned them. Great light was thrown on
the problem by H. M. Belecher, Winni-
peg, who outlined briefly the policy of
the Board of Trade in Winnipeg in help-
ing settlers and in view of the success
of that body, the mover of the resolu-
tion withdrew to frame up another re-
solution, along the line of the move-
ment of the Winnipeg Board of Trade.
This movement consists simply in the
loecal boards giving assistanee to needy
settlers upon application, a committee

M. ISBISTER,
The First Vice-President for Ensuing
Year.

from the Board having charge of the
matter.
Townsite Planning.

A resolution to expropriate Indian re-
servations in order that towns and cities
continguous to those reserves might ex-
pand, was introduced. In view of the
faet that there was plenty of room in
certain sections for Indian reservations,
the resolution was carried to the effect
that all towns having a population of
1,500 or over should have power to use
certain Indian reservations that lay next
their borders.

WHEREAS, in the laying out of
townsites and sub-divisions in West-
ern Canada proper attention is not
given to uniformity and convenience
in connection with same, more es-
pecially in regard to regulation width
of streets and proper consideration for
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supplying said townsites and sub-di-
visions with sewerage and drainage
facilities; AND WHEREAS, the pre-
sent ecity act does not empower eity
or town councils to supervise sub-
divisions in their loealities; THERE-
FORE BE IT RESOLVED, that the
Provineial Governments be requested
to provide that no townsite or sub-
division should hereafter be registered
until the location and general plan
has been approved by the Lieutenant
Governor in C'ouneil and until a proper
plan has been submitted and approved,
such plans subnitted complying
with a general plan adopted in econ-
nection with the laying out of town-
sites and sub-divisions.

Moose Jaw Again.

This important resolution was brought
in by the Moose Jaw representatives,
and provoked some discussion, in which
J. S. Dennis took part. He stated that
it was necessary that the government
should have the right to determine the
width of the streets and lanes and to
prevent land owners from forming un-
uniform strips in the townsite. Mr. Den-
nis further suggested that he would like
to see the government have some say in
the lay-out of a town, forming definite
places for parks, business streets and
stores. Mr. Dernis’ remarks were ap-
preciated. The resolution carried.

Land Titles Act.

A resolution was brought forward by
Moose Jaw with reference to providing
for the relief of homesteaders tfrom the
Land Titles Act, where homesteaders are
not notified by the Registrar, that his
patent had been passed by the Depart-
ment of the Interior. In diseussing this
question, it was stated that the Regis-
trars in many cases did not receive re-
muneration for asistance given to home-
steaders, and as a result they did not
act promptly, much to the inconvenience
of the homesteader.

Freight Rates on Coal.

““In the opinion of the Associated
Boards of Trade of Western Canada
in session, the coal rates at present in
effect in Western Canada are unreas-
onably high, and as such is partially
responsible for the present high cost
of living, further that the consump-
tion of coal in Western Canada is to-
day econsiderably larger than was the
case a few vyears ago, resulting in
greater tonnage, which in itself should
warrant a voluntary reduction in the
coal rates by the Railway Companies,
that the question is one of vital im-
portance and of such magnitude that
no individual or committee that we
may appoint 2an handle the question
as intelligently as the Board of Rail-
way Commission and its Chief Traffie
Officer.
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BE 1T THEREFORE RESOLVED
that this convention of Associated
Boards of Trade of Western Canada
urge upon the Board of Railway Com-
missioners the necessity of econduecting
a thorough investigation into the eoal
rates at present in effect in the Pro-
vinees of Manitoba, Saskatehewan, and
Alberta, with the object of asecertain-
ing the reasonableness of such rates;
AND FURTHER that if such rates
or any ecoal rate is found to be exces-
sive, that the Board order the Rail-
way Companies to make such redue-
tions as in their judgment may be
deemed advisable. That a copy of
this resolution be forwarded to the
Secretary of the Railway Commis-
sion.”’

This is an old question, and was there-
fore discussed with considerable intel-
ligence by some members present. Mr.
Hunter, Regina, who moved the resolu-
tion, made the startling statement that
50 per cent. of the profits on coal goes
to the railway eompanies for transpor-
tation, and gave some comparisons of
freight rate diserepancies, taking points
in the United States and eomparing
them with certain points in the West,
at the same mileage.

Railways Inconsistent.

The mover cf the resolution stated
that it was his object to ascertain the
reason for the existing rates and was
not prepared to say that the rates were
really excessive. He pointed out that
wheat, which is in the same freight clas-
sification as eoal, was handled much
cheaper than coal by the railways, which
he thought was inconsistent.

Mr. Belcher, Winnipeg, stated that
unless the Boards of Trade were prepar-
ed to follow up the freight rates on eoal
%nvestigariun, it would be better to drop
it at once. He said it required able men
and money and trained solicitors to fol-
low up the railway commissioners, in
order to get satisfactory results. Mr.
MecAra, Regina, replied that if the
Boards of Trade were to amount to any-
thing they surely could handle this qués-
tion, and it was their plain duty to deal
with this existing evil. The resolution
was carried.

Facilities on Railway Bridges.

This resolution was brought forward
by Saskatoon, and was a resurreetion of
a motion brought before the Board two
years ago. It asked that the railway
companies be required to strengthen
sub-structures of all bridges, which they
hereafter build so that traffie facilities
could be attached. The resolution ap-
pealed to the me'nbers present, and they
felt satisfied that the railways would
be satisfied to have those attachments
put on provided that thev would not be

burdened with the expenses. The reso-
lution was carried.

Approval of Freight Tariffs.

“BE IT RESOLVED, that the Hon-
orable the Minister of Railways and
('anals be asked to amend the Rail-
way Aect so as to give authority to the
Board of Railway Commissioners,
either upon ecomplaint or upon its
own motion, to suspend the operation
of any tariff or regulation for a suf-
ficient time to permit of a full hear-
ing, and afterwards to make such or-
der as would be proper in a proceed-
ing initiated after the tariff beeame
effective, the burden of proof to be on
the earrier to show that the increased
tariff or regulation is just or reason-
able.”’

Hudson’s Bay Railway.
There was little diseussion over this
resolution, which was brought in by Mr.

J. T. HALL,
The Busy Secretary of the Convention.

Belcher, Winnipeg, and it was carried
unanimously.

“WHEREAS the Dominion Gov-
ernment has Ly legislation provided
for the sale by way of pre-emption,
and otherwise, of lands, the proceeds
of which were to he set aside for the
purpose of construetion of a railroad
to Hudson’s Bay.

AND WHEREAS the Minister of
the Interior in intrducing the Bill pro-
viding such legislation stated it was
as a means of insuring the early com-
pletion of the railwav to Hudson’s
Bay, and the Prime Minister and the
Minister of Reilways have since stat-
ed that it is the intention of the Gov-
ernment to provide for the immediate
construetion of such railway.

AND WHEREAS under that pro-
vision land has now been disposed of
representing an amount of over Twen-

o9
o

ty-One Million Dollars, exclusive of
interest.

THEREFORE BE TT RESOLVED
that this Board desires to place on
record its gratification that the wishes
of the Western Provinees, in the open-
ing out of the Hudson’s Bay Route,
are now to have effeet. And further,
to place on record its opinion that the
full benefits to Canada of the opening
of this alternative route to the world’s
markets will be seecured only if the
Government builds this railway as a
National work, and retains its owner-
ship in perpetvity, and that such rail-
way be operated by the Government
itself under an independent Commis-
sion, and that the Government effect
such arrangements as will make the
highway equally available by all Can-
adian railways under regulations
which will provide reasonable and sat-
isfactory rates from the point of ship-
ment to tide-water on the Bay, such
conditions to ke subjeet to the imme-
diate control of the Government.’’

A resolution from Winnipeg placed on
record its gratification that the wishes
of the Western provinces in opening out
a Hudson Bay route had taken effect
and also expressed desire that the gov-
ernment will own and operate the road
in eompetition with other existing rail-
roads, in order that freight rates might
be equalized. The present trouble all
over the West on the freight rate ques-
tion made it desirable that another road
should not be constructed which would
be arbitrary regarding its freight rates
The resolution was earried.

Re Telegraph Tolls.

RESOLVED, that the Associated
Boards of Trade of Western Canada
record their satisfaction that the
Board of Railway Commissioners hav-
ing granted the application of the
Winnipeg Board of Trade for a pub-
lic investigation into the telegraph
companies tolls, that public counsel,
whose services are at the disposal of
any individual or Association desiring
to present matters before the Railway
Commission in connection with tele-
graph tolls, have been appointed by
the Dominion Government, and that
the investigation is already proceed-
ing.

FURTHER BE IT RESOLVED,
that all Boards of Trade are strongly
recommended to examine into the
telegraph tolls applying from their
several places, and present to the
Board of Railway Commissioners such
facts as they deem essential in order
that fair and reasonable tolls will be
enforced in Western Canada.

This resolution which eame from Win-
nipeg had been discussed by the Board
of Trade at Winnipeg and the Grain
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Exchange and it was a huge subject. In
their endeavor to get reduced tolls in
other lines the whole schedule of tolls,
it was found, was greatly in need of re-
vision. G. E. Carpenter, shipper section
Board of Trade, Winnipeg, stated that
the work which was started in Winnipeg
will affect the whole West and the Win-
nipeg Board should receive encourage-
ment from other Boards and have the
investigation thorough in order that the
tolls may be more reasonable. The reso-
lution was earried.

Customs Regulations.

WHEREAS large numbers of new
settlers are daily coming to Canada
from other countries.

AND WHEREAS in a great many
instances they are bringing with them
goods eommonly known as effects.

AND WHEREAS certain laws gov-
ern the admission of said goods and
these laws are for the most part en-
tirely unknown to the said immi-
grants.

THEREFORE this convention of
the Associated Boards of Trade of
Western Canada hereby respectfully
points out to the Dominion Govern-
ment that the printing of the Cana-
dian Customs Regulations in the daily
newspapers of the Dominion, similar
to the manner followed by the Depart-
ment of the Interior, would be found
very beneficial not only to the said im-
migrants but to the Customs Depart-
ment.

This resolution was carried without
much discussion, owing to the fact that
it was generally known that there was
net enough publicity given on the Cana-
dian Customs Regulations. In the dis-
cussion J. 8. Dennis, Immigration Sup-
erintendent, C. P. R., stated that pub-
licity was given to a great extent by
circulars and posters and other litera-
ture ecireculated in other countries, which
we as Canadians did not see. It was
deemed advisable, however, to have
more publicity in Canadian publications
regarding such regulations. The resoln-
tion was carried.

Bulk Sales Act.

WHEREAS a resolution having
reference to certain Legislation known
as the Bulk Szles Aet has been en-
dorsed by this Association and for-
warded to the Governments of Sas-
katechewan and Alberta.

AND WHEREAS the Government
of Saskatchewan ha: acceded to the
request of the Association by passing
such a law.

AND WHEREAS similar Legisla-
tion is in existence in Manitoba and
British Columbia.

THEREFORE this Association of
the Boards of Trade of Western Can-

ada hereby request the Alberta Gov-
ernment to take immediate steps to
grant our former request and pass the
bill that is before them known as the
Bulk Sales Act.

Retailers Annoyed?

It will be seen from the resolution
that it aimed at having the Act in force
in Alberta and the mover R. J. Huteh-
ings, Calgary, referred to the satisfac-
tory manner in which the Aet was oper-
ated in the other provinces. He stated
that the government was obliged to see
that debts are paid and the wholesalers
did not wish to bring a hardship on any
one and it was only an attempt to safe-
guard against dishonest men. It was
evident that there were no retailers
present who were familiar with the Aet
as it received no opposition whatever,
and it is to be regretted that the other
side of the question was not discussed,
as it is only reasonable to suppose that
many retailers will be annoyed by
wholesalers under the operation of the
Aect. The motion was carried.

Insurance Commissioners.
THEREFORE this Associated

Boards of Trade of Western Canada
respectfully request the Governments
of Manitoba, Saskatchewan and Al-
berta to each appoint a commissioner
who shall investigate the cause of
fires in each of the provinces afore-
said with a view of placing the re-
sponsibility. Further, that the said
commissioner be available for the pur-
pose of advising the public regard-
ing the protection afforded by the dif-
ferent Fire Insurance policies.

This question proved to be interest-
ing and provoked some diseussion, which
was almost all favorable. No reference
was made, however, to the Canadian
Credit Men’s Association with head
office in Winnipeg, who recently ap-
pointed a commissioner to investigate
fires in order that more satisfactory ad-
justments might be made. It is believed
that this resolution is more thorough
and will eventually take the place of
the Credit Men’s Commissioner. The
resolution was earried.

Fish Hatcheries.

WHEREAS the increased popula-
lation of the western provinces has
naturally eaused an increased strain
on the resources of the many streams
throughout Manitoba, Saskatchewan
and Alberta. ;

AND WHEREAS it is necessary to
take immediate steps to prevent the
entire depletion of the said streams.

THEREFORE it is resolved by this
convention of the Associated Boards
of Trade of Western Canada, that
the Dominion government be request-
ed to establish at suitable points in

- &t
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the West fish hatcheries.  Further,
.that more stringent laws be enacted
and enforced for the protection of
fish.

This resolution proved to be timely as
many of the members present believed
that the West could be made a greater
fish producing territory, than it is. It
is the beginning of a great work, which
will in the future, no doubt be very
great. The Dominion government thus
far, have not taken action in Western
(Canada regarding fish production, except
in Manitoba, having been approached to
proteet the fish trade by Winnipeg
authorities. Similar action might be
brought to bear in other sections of the
country and it was the aim of this reso-
lution to widen the scope of the govern-
ment’s interest in the fishing distriets.

Wednesday Evening.

The euntire evening was taken up by
an address by J. S. Dennis, head of the
Colonization Department of the C.P.R.
He said in part:

‘‘It affords me much pleasure to be
in a position to state this evening that
the C.P.R. company has signified its
willingness to appropriate the sum of
$5,000 for the purpose of defraying the
expense of the Dry Farming Congress if
held in Lethbridge in 1912.”’

This announcement was received very
enthusiastieally by the convention, as it
was considered a question of vital im-
portance to Canada, as a whole.

American Invasion.

Referring to western development the
speaker continued:

‘“The real start in the development
of the West, while not depreciating the
vast amount of work done by the people

of the eastern provinees, was when the -

people of the Middle and Western
States began to come to Canada, when
the free land across the border was
nearly all taken up. Many of these
were expatriated Canadians who took
advantage of the splendid opportunities
this vast new country afforded for ex-
pansion, and during the past few years
the rush for land in Western Canada by
the people of the States has been un-
precedented. Their coming has convine-
ed others to try the new country and as
a result the West has filled up with the
best class of citizens of any ecountry
under the sun.’’

Basing his predictions on the develop-
ment of the West during the past fifteen
vears Mr. Dennis painted an alluring
picture of what Western Canada will be
five vears from now. At the present
rate of immigration he said that he saw
no reason why the Western provinces
should not have before 1916 a population
numbering over five million souls with a
grain production alone of more than five
hundred million bushels vearly.  This




was touching only on the development
on the land and made no mention of
what might be done in the way of man-
ufaeturing, and mining development,
bound to follow on the inerease of
population and the settling of the agri-
cultural ecommunities.

THURSDAY MORNING.

‘“‘Be it resolved by this convention of
the Associated Boards of Trade of
Western Canada that all new town sites
located in Western Canada bhe subject to

THE CANADIAN GROCER

E. A. Cunningham in moving the reso-
lution said that those who suffered most
under the present lenient system were
the merchants, and he thought that the
merchants should get the same consid-
eration as the wholesalers get in the
Bulk Sales Act.

In diseussing this resolution, it was
unfortunate that there were no dele-
gates from Winnipeg who were familiar
with the attempts of the executive of
Western Retail Merchants’ Association

such persuasion as will bring about im-
mediate operation of the mines of this
district.”

In moving this resolution, E. A. Cun-
ningham, Lethbridge, stated that three
months of the strike had already made
a loss of $3,000,000 to this country. He
also spoke of the possible hardships that
will ensue if coal is not shipped to the
prairie provinces before the wheat shop-
ments. The resolution was carried.

Highway From Great Lakes.

5 si
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question which should be dealt with by » - e BeRusNIan, thg Let‘hbrldge across the Western country. v
the Union of Municipalities, but the business men are co-operating with the ¢ was urged that such a highway .
evil of establishing town sites without r(tal] merchants execut.lve to have the . uld develop the country as it passed
proper supervision was apparent, and smali debt court established. through the rich agricultural districts, d
the resolution was passed Difficulties in U. 8. A. and mineral deposits. It would afford t
Small Debt Collection. President Georgeson, enlightened some better facilities for com.merc?a! travel- I
THAT WHEREAS Y, 4 ) of the delegates by referring to the dif- ers, who are handicapped in driving from P
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offer equal immunity t. B s 4)‘ whereby the merchants can take a  4ic0 5ced this question that a great in- t
i r('kturd;4 goods and 'l‘.m(;) ?hat ::(‘ein?\b pg 51 agaﬂnst any articls owned by jury was being done in floating subdiv-
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counts, are thereby discriminated WHEREAS, there are a large num- town greatly suffered from his practices.
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against, and, \

WHEREAS, under the presemt law
an unwilling debtor may he drawing
sufficient salary over and above his
living expenses to meet his sbliza-
tions, and yet if such salary is paid
at intervals when not more than $25
has accrued due, or in the case of a
collusion between the debtor and em-
plover, it cannot he attached by any
process of court

THEREFORE, be it resolved that
this convention heartily endorses the
move of the Lethbridge Business Men’s

tend to the enactment of such laws as
will be more in accord with the in-
terests of the business men as a
whole, and also commends the Leth-
bridge Business Men’s Protective As-
sociation on having circulated peti-
tions all over the Province of Alberta
for signatures of petitioners asking
for the enactment of such laws for the
said Province of Alberta.

This resolution which came from the
Lethbridge representatives was one of

ber of small towns in the Provinces of
Manitoba, Saskatchewan and Alberta
that have local telephone system in
operation, but have, at the present
time, no long distance connectioas,
and,

WHEREAS, such long distance tele-
phone connections will be of great
commercial value, and are greatly
needed,

THEREFORE, be it resolved that
the Governments of the Provinces of
Manitoba, Saskatchewan and Alberta
he urged to extend their present sys-
tems as rapidly as possible, and to

referred to several instances where tele-
phone connection was necessary to in-
crease the trade between larger cities
and the provinces. It was brought out
that telephone orders could be sent to
wholesale houses by the merchants
whereas those orders had to be sent by
mail which necessitated several days’
delay. The resolution was carried.
The Coal Strike.
‘“Be it resolved that the Associated

The resolution was carried.

Moose Jaw Wins.

The place of convention was then
called for discussion by Chairman Geor-
geson. A. A. Wilson, Fort William was
at once on his feet and gave a strong
invitation on behalf of the Fort William
Council and Board of Trade. It was
moved and seconded that Fort William
he considered by the convention. ¢

Richard Loney presented an invitation
on behalf of Moose Jaw Council and
Board of Trade. In the vote that fol-
lowed, Moose Jaw was chosen as the

McAra oi Regina, seconded by E. M.
Saunders, that the president be author-
ized to appoint a committee of three to
attend the provincial legislatures to
press action on board of trade resolu-
tions.

The president stated that the business
of the convention had come to an end
and a vote of thanks was tendered to
the Board of Trade, Lethbridge, the
Chinook Club, the Y.M.C.A. directors

E Protective Association, and any other make such connections as will remedy next place of convention.
i ‘ association that has undertaken or is this evil To Press Action.
‘) about to undertake any move that will . E. Spackman, Gull Lake, Sask., The resolution was moved by Mr.
Lt
A

Boards of Trade now in convention wire and the City Council for the reception
the most important of the convention. the Federal Government at once to use and entertainment provided in the city.
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Constructive Salesmanship--—-An Essay

Westerner Who is Implicit Believer in Value of Display in a Store — How
People Talk About Goods in the Home—Some Special Sales—Suggestions for .
Arrangement of Goods Within the Store—The Four Classes of Salesmen and
the Essentials That Help to Make the Clerk.

In this age of commerce, window dres-
sing is one of the main features of busi-
ness. A well dressed window, bringing
forth the selling points, is an index to
the interior of the store. The day has
come when the public watches for well
dressed windows just as they do for ad-
vertisements in the evening papers.
High salaries are paid expert window
dressers, why ? The management know
the results obtained from an artistic dis-
play. I am safe, in saying, seventy-five
per cent. of the homes in our cities and
towns, talk daily of goods, displayed in
windows, this is the connecting link as
a business getter with newspaper adver-
tising.

Special Sales.

During the orange season, we make a
point of displaying a great number of
oranges. One evening we piled (did not
throw) 5,000 oranges in our window and
advertised a special sale at 25¢ a dozen.
We left our lights, lighted, until 11
o’clock and placed a neatly written card
‘‘Special for Saturday, only.” We drew
the crowd, sold the oranges and made a
gross profit from the display of twenty
dollars.

One of our exclusive lines is ‘‘Blank’s
Cheese,”” we keep it displayed in our
windows with a sign: ‘‘Better than
butter for sandwiches.”” As a fact it IS
bhetter, but as the curious public look,
they undoubtedly ask themselves ‘‘Is it
better than butter for sandwiches ?”
They buy and are convinced.

The first time a line of marmalade
was offered for sale in this city, it was
shown in our windows. We knew this
high grade marmalade was not advertis-
ed in the west, by the manufacturer, and
it was up to us to make an imposing
display. Our price ticket read thus :

‘“This is the only marmalade taken
by Captain Scott on his voyage to
the South Pole.”” Per jar 30c.

This little item of news which is a
fact, was our best advertisement.

If you aim to use your windows as a
business getter they should be dressed
semi-weekly. This applies to groceries, a
provision window requires daily atten-
tion. Two very important features in
window dressing are, the art of display-
ing goods and price tickets. In my mind
a well dressed window without appro-

By T. F. McDowell, Vancouver, B.C.

priate price tickets is like an attractive
grocery wagon with a lame horse.

The Value of Display.

In this age of hustle, TIME is the
chief factor. The grocer who can serve
customers quickly both in store and de-
livery service, will get the business.
Systematic interior display will pay ; ar-
range your goods in their proper places ;
have a place for everything and every-
thing in its place; have your greatest
consumption where it can be most easily
obtained, butter, eggs, cheese, cereals,
tea, cofiee, etc., should not be placed
where the clerk has to spend time tra-
veling over floor space to obtain them.
Paper cutters, bag holders, twine, etc.,
should be at every counter.

Arrange your shelves so that colors
will harmonize, keep bottled goods to-
gether and their sizes evenly matched,
canned fruits, canned vegetables, canned
fish, etc., should have their separate
places. Do not use under your counters
for a warehouse. Often, I have seen ar-
ticles, such as paper bags, twine, blue,
lamp burners, cereals, etc., jammed un-
der the counter. How can one keep track
of their stock in this manner ?

Perishable articles should be kept well
before the public. Small counter dis-
plays of bottled and tin articles are
good, changing them daily. Many of our
women customers with their large hats
fail to see goods at any height and the
habit of ‘‘seeing with their fingers’ is
growing, therefore let them handle the
goods.

Clerks and Salesmen.

There are but four classes of salesmen,
the clerk behind the counter in a retail
way, the commercial traveler, the spe-
cialty salesman and the promoter. It is
the clerk behind the grocery counter I
wish to write about. The average suc-
cessful grocer in business to-day, is
made so by good management and by
having a band of efficient clerks. Ilis
success is not due to large capital,
therefore ability counts. Would you keep
a clerk, on a large salary to write down
an order as the customer gives it and
let her pass out your store without sug-
gesting lines not asked for ? Would you
for a moment, consider keeping a clerk
who would persist in selling an article
of advertised fame which gives you a
hungry profit, instead of pushing a aon-
advertised article equal, if not superior,

a7

in quaity and which pays a handsome
profit ?

Have clerks make suggestions but rot
till the customer has completed her or-
der. Most customers do not carry a list
of ‘‘wants,”” but on the contrary, they
memorize them and if you ‘‘break in’’ on
their thoughts, they get confused and
forget what they really wanted. The
clerk should know about this non-adver-
tised article and of its profit compared to
the advertised one. Not only of its pro-
fit, but of its quality, learn all you can
about it and make your customer feel
vou are talking quality not price.

Some Essentials.

Now Mr. Clerk if you want to make
a success as a salesman, there are four
rules to'follow :

1. Perception or tact.

2. A deep interest in your work.

3. A full knowledge of your business.

4. Appearance.

These four make up your distinctive
personality which is your greatest asset.
If not naturally endowed with tact,
make a study of human nature. Be hon-
est in your time to your employer, while
on duty your brain pawer is his. Read
the trades papers and study your goods.
The clerk of to-day is the proprietor of
to-morrow. Appearance is not costly,
the clerk is noticed in clean linen, but if
the linen is dirty, the dirt is noticed and
not the clerk.

To a great extent, since the coming of
the telephone, the canvasser is an em-
ploye of the past. By the use of it,
business has a larger scope. I believe in
suggesting items over the telephone, and
vour ability as a salesman will come
out in selling three pounds oi. butter,
when your customer only asks for one.

Newspaper Advertising.

Thousands of dollars are wasted an-
nually by profitless advertising. News-
paper advertising is the only way you
will get results. Dispense with the nu-
merous propositions of programmes, cir-
culars, theatre curtains, etc. Let the
leai you turn over on the first of the
year contain this resolution, ‘‘stick to
newspapers.”’ Talk QUALITY, but be
sure you have quality when so doing.

Other methods of advertising are:
cleanliness in our stores, well dressed
windows, which I have heretofore men-
tioned.

If possible equip your store with all
modern facilities. Plain neat shelving,

it
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well arranged, is very popular in this
day of plain furnishings. The machinery
such as bacon slicer, scales, cash regis-
ter and typewriter should be of the best,
it is the cheapest in the end, and remem-
ber Mr. Merchant this machinery requires
care. See that your bacon slicer is kept
clean and your scales inspected. If you
have silent salesmen keep the glass
clean.

Have regular hours for delivery leav-
ing store and keep to them, have a stat-
ed time for orders to close to catch such
delivery. When a customer opens an ac-
eount with you present her with a print-
ed time-table. Have a shipping room
and have clerks in that room for no
other purpose than putting up orders and
receiving new goods

Bookkeeping Hints.

In bookkeeping the day for itemized
accounts has passed, a statement in
which you can retain duplicate is suffi-
cient. Double entry is the best system
for grocery accounting. A cash book
and journal combined as your synoptic
with loose leaf ledgers for general and
customers’ accounts and bill book are all
that are necessary. Condense your work

of posting., This may be done by posting
the footing of statements to merchan-
dise account and the footing of collec-
tions to credit of customers’ accounts.
Have columns in your synoptic for cus-
tomers’ accounts, cash, bank, merchan-
dise, interest and discount, bills pay-
able and expense. By posting the footing
of these accounts at the end of the
month into your general ledger you save
time.

Profits should be figured on the cost
price, the money you have invested in
your business represents this cost. Your
business should be charged with interest
on capital and the proprietor should
draw salary just as an employe. Turn
your stock over thirteen times a year,
if possible, but never less than twelve.

The proprietor should take an interest
in his employes, if they have been in his
service for a year, give them a week's
holidays. If they are ill at times and
unfit for duty, relieve them and see they
have proper attention. Upon return to
duty they will feel their employer is
their friend. Take them to your home
once or twice a year as your guests, and
show them a little of your home life.
Pay a good clerk a good salary.

Endorse Hastings’” Pure Food Measure

Proposed By-law Fathered by Medical Health Officer Accept-
ed Without Change by Members of T. R. G. A. and R. M. A.
in Joint Session—Some of the Clauses that Provoked Discus-
sion—8ix New Members for Grocers’ Association.

Toronto, June 22.—A short session of
Toronto Retail Groeers’ Association was
held in the Temple Building on Monday
night, the chief topie of interest heing
the proposed new display by-law, father-
ed by Dr. (. Hastings, loeal
Medical Health Officer. It was
decided to meet the Groeers’
Section of R. M. A. that eombined econ-
sideration be given the problem.

Before adjournment six new members
were admitted to the association while
fifteen” others were proposed for mem-
bership. Those who joined this month
were: J. H. Drumm, Dundas St.; S.
Scott, Manning Ave.; J. P. MeKelvie,
Markham $St.; Fred. Rudge, Augusta
Ave.; H. L. Milne, Bellwoods Ave.; R.
A. Dutton, Roncesvalles. It was also
announced, that the ILondon Groeers
would visit Toronto on July 19th and
the executive were instrueted to offer
any help they eould to make the wvisi-
tors’ outing a sueccess.

Later when the combined forces of
T. R. G. A. and the grocers of the
R. M. A. had gathered at the headquar-
ters of the latter, the foodstuff legisla-
tion so dear to the heart of the M. H. O.
was seriously taken up. And, like-
wise, after some diseussion, it was en-

dorsed, the members generally con-
sidering it to be in the best interests of
the trade in the ecity. A striet enforce-
ment will be asked for. The ecity coun-
¢il may complete the work on Monday.

Each eclause of the by-law was taken
up separately. The first clause was per-
haps the one that affected the majority
of the grocers to the largest extent and
it received considerable diseussion. It
reads as follows:—

““Dressed animals, meat, poultry,
game, fish, sea food, fresh, dried or
prepared fruits, dates, figs, cherries
grapes, berries, eut fruits, ent melons,
cracked nuts, nut meats, and milk,
bread and pasiry, whiech are intended
for sale for human food, shall not be
conveyed from place to place or kept
in any open window or doorway or
outside any building or in any publie
or private way of the eity unless
covered with clean material, or placed
so as to be efficiently protected from
dust, flies, animals, and all other eon-
taminating influences.’’

It was argued by some members that
many of the smaller dealers did not
have room inside for all this class of
goods. Others maintained they would
not be able to sell nearly as mueh if
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they kept it inside. William C. Miller
said he believed that it wounld be better
for all econcerned if no goods at all was
allowed to be displayed outside as there
would then be no loop holes by which
dealers could escape the law. He feared
that would be the case in the proposed
measure.

Other dealers argued that it was to
the grocer’s advantage to keep such
goods inside. They were then free from
dust and worth more. One member
suggested that they ask the council to
lay the by-law over for a time and edu-
eate people to going inside in the mean-
time. But it was decided that the oniy
method that would prove suecessful
would be compulsory eduecation. An-
other clause which all present strongly
favored was the following:—

‘‘No room in which meat, poultry,
game, flesh, fish, fruit, or milk, or
other natural produets are kept,
stored, sold, or offered for sale, shall
be used for domestie purpose or open
direetly into any room used as a sleep-
ing room. All shops or stores used
for the sale of articles of food shall
be supplied with proper lavatory ac-
commodation, which shall be in a sep-
arate department from the room in
which sueh artieles are kept, stored,
or offered for sale.”’

Complaints were made by some of
those present that many of the by-laws
were not being euforced by the author-
ities. Especially was the present ‘‘ped-
dlers’ ’’ by-law spoken of, and it was
for this reason that the meeting decided
to ask that this by-law, if passed be
strietly ecarried out by the officials.

President Miles of the Toronto R. M.
A. after this discussion pointed out to
the meeting the advantages of all re-
tailers being united. He would like to
see all the groecers of Toronto in one
body, as they would then be able to
command legislation to their interests
from both the civie and parliamentary
bodies. Vice-President Van Camp ex-
pressed similar views and that it would
be to the advantages of both if the Tor-
onto grocers and the grocers’ section of
the R. M. A. were united. F. C. Hig-
gins presided.

TRADE NOTE

The General Baking Company organ-
ized in the United States will unite into
one company the baking businesses of
21 concerns, located in 17 different cities
with a total eapital stock of $20,000,-
000. All these companies have been en-
gaged in the manufacture and sale of
bread and other products of the general
baking business. The purpose is to em-
ploy economies and secientific methods in
the manufacture of such produets.
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FUND FOR CO-OPERATIVE FIGHT.

According to report the grocers of Berlin, Ont., have
been subseribing reeently to a fund being raised to fight
the Co-operative Bills already submitted to the attention
of the Dominion Parliament.

William Maxwell, of Seotland, who has been touring
Canada in the interests of the co-operative movement,
has made the statement, it is claimed, that ‘‘he has had
assurances that have led him to believe the bill will
carry in the House of Commons.”’

Such a statement as that is well calculated to wake
the retailers of Canada to a sense of the danger in which
they stand. Whether true or not, William Maxwell has
handed out a warning to the dealers of this country that
they surely will not disregard. There have been peculiar
features about his visit to this country from the very
beginning. It has been hinted quite openly that his
Excellency, Ear » Grey, Governor General of Canada, and,
of course, the representative of the King in this country,
had invited him here, and had even arranged for his
coming. His Excellency must have seen that charge, for
it was given a certain amount of prominence in the news-
papers at the time, but so far he has not thought it neces-
sary to reply. Recently, too, one of the fighting associ- °
ations of retailers in Scotland wanted to have the matter
taken up with the British Government, and there does
not seem to have been anything made out of that.

Nobody knows what is the real meaning behind all
these charges, or whether the silence of the King’s repre-
sentative can be taken as meaning that he considers
the matter too absurd to reply to. But whatever the
reason, there would not be anyone to find much fault if
the dealers of Canada would unite now, in the presence
of Fear of Something, and prepare for a hard fight

‘soon. There is a belief that there is something in the
air, and behind all this apparent peace, that is a menace

to the organized retail trade, and it is time for the retail
dealers to stand up and fight.

Organize a fund by all means. Don’t let the men
appointed to carry on this fight do so on promises. This
co-operative movement is a little too big for that, and
the men who are to lead in the battle against it must
feel assured that the dollars of the dealers are behind
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them, as well as their fears and good wishes. It will
be not much use to sigh out vain regrets after one of
these bills has, m}yhap, slipped through. Let all the
associations do something now.

e
THE POTATO SITUATION.

At this time of the year, old stock potatoes are ex-
pected to become smaller in compass, but from reports
received from various parts of the Dominion it would
appear that in general they have been ecleared up with
greater rapidity and at an earlier date than anticipated.

From both Toronto and Montreal eomes reports of
small stocks and an upward movement in prices, with
dealers stating that there are but small supplies through-
out the country.

A similar report has been received from Nova Scotia,
while in the West shortness in supply has been noticeable
for some time, while shipments recently to Western points
have been small. With practically no help by way of
supply obtainable from New Brunswick, and with cheap
new potatoes still quite distant, the opinion prevails
among dealers that prices will continue firm. The im-
ported new potatoes will, despite the fact that prices are
high, command a certain amount of trade, thus affording
some little relief to the general situation.

= —
HOW GROWING FRUIT IS FARING.

Reports on fruit during the past few days have been
not quite so optimistic as were those of a week ago, as
far as strawberries is concernned It is feared the erop
is going to suffer considerably because of the continued
dry weather. Strawberries, growing se close to the
surface, cannot stand a drought. But a good rainfall
would almost completely relieve the situation.

Generally speaking, the prospects for fruit in the
Niagara Peninsula are good. Crawford peaches are ap-
parently on the light side, but Albertas and Smocks are
good. Exeept in one or two townships, cherries are re-
ported to be a good crop. Pears appear to be good,
likewise plums and raspberries seem to promise an ex-
cellent yield.

Not in Niagara alone, but in all sections of the fruit-
growing districts, tomato plants seem to be looking splen-
did, and reports would indicate a good erop if the weather
but continues favorable.

e
EDITORIAL NOTE AND COMMENT.

A copy of The Canadian Grocer, dated April 23, 1897,
has lain, a trusted friend on the manager’s desk of the
McDermott & McCarthy establishment in Prescott, Ont.,
during all the intervening fourteen years. That particu-
lar issue contained a full schedule of the tariff with the
United States, and was turned to frequently for inform-
ation.

The season for salmon fishing on the St. John river,
in New Brunswick, may not close this year until Septem-
ber 15th, instead of August 15th, which has been the final
day under the existing regulations. A petition from
interested fishermen was forwarded to the Department of
Fisheries some time ago, praying that the above conces-
sion be granted, and the reply from Ottawa is being
eagerly awaited. The chief point urged in the petition
was that under present conditions the fishing season was
practically closed before the water was low enough to
make operations pay.

4_9'




Conditions of Iden.

Cobourg, June 22.—Bearing down
from the lake with ineredible speed the
Toronto Retail Groecers and their wives
and children and their friends and
friends’ friends fell upon this little sum-
mer town of Cobourg last Wednesday
morning. The attack was made in broad
daylight, and although the skirl of the
‘“pipes’” could be heard distinetly in
the streets, and a uniformed regimental
band ecalled briskly to arms, there was
but little active resistance, and preeisely
at the moment that big Ben in the town
hall tower proclaimed to all the world
that the hour of noon had come, his
Worship, the Mayor, and his leading
henehmen in faltering tones assured the
on-rushing army that the town was

theirs to do with as they would

History’s pages show beyond perad
venture that there have been other pie
nies of the Toronto Retail Groeers’ As-
soelation—pienies considered wonderful
and the last word n pomt ol suecess.
3ut those outings resembled this last
one as much as a frog does an airship
And had it been fine it would have been
better ]mllnhi/:--] even than 1t was

There were scores of folks who bought

THE CANADIAN GROCER

The Retail Grocers Picnic at Cobourg
Record Outing of Retail Organization in Toronto Held to
Pretty Summer Town—More Than a Thousand Present—Ball
Game a Thing to Wonder at and Races for All Classes and

Staff Correspondence.

14th last. The outing econsumed most of
the day for it was well-nigh eleven of
the elock at night when Toronto was
reached again, and the tired, dirty,
‘‘thousand’’ submitted ingloriously to
separations at the Bay street erossing.
and waited with drooping heads as one

took the leading parts, but leaving that
aside, the ball game was the real thing.

Of course, some will argue it wasn’t
much of a ball game. The Doughty

_ Drummers who essayed to cross bats
with the Grocers’ aggregations were just

mince pie for the counter jumpers.
There never was really anything to it
and when at the close one young man
asked the score all eyes were turned in
wonder at the poor chap. But it was a
great game. Anyone could tell that the
way Bob Davies coiled himself up to
hurl the ball or toy balloon at the dif-
ferent poor chaps who stood fearfully
at the plate. And then if anyone really

The Race of the Committee Men.

after another the Fleming ears sped by
unheeding. Bat it was a ‘“‘grawn day”’
for a’ that.
Lemon Pie Absent.
Anyone will admit that there are

many features to the average pienie.

tickets  on the distinet understanding ‘‘There’s always green grass and lemon
that they eould go only if the weather pie and dirty elothes,”’ says one. But
was fair. Well it wasn’t exaetly what this pienie wasn't like that at all, for
one might eall beautiful and anyone there wasn’t any lemon pie at all. And
with a  leaning towards  mathematies  also, there were no little independent

=

The Line Up of the Opposing Ball Stars.

might sit down and prove that fifteen
hundred people should have been on the
good ship Turbinia when she warped in
to her wharf at Cobourg in the abhove
mentioned manner, on Wednesday, June

mixed parties playing ring around a
Rosie. But there was a ball game. Of
course, some of the ladies will say that
the only things worth looking at were
the races in which the ‘‘little dears’’
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did not believe that it was the greatest
game of the year, the erowd could insist
that one S. Hall knocked the ball elear
over into the lake. No one would be
ungentlemanly enough to ask for the
score, but for any others who insist on
the matter we might advise that they
count all their fingers on both hands,
(provided they have a full ecomplement,)
once and then start all over again. They
can go as far as they like on the second
round, because opinion is divided as to
the exaet figures Some even are so
bold to say the record they kept was
worse than that. 3ut mind you, that
was only the Groeers’ score. As for the
other side the official scorers weren’t
able to find very much of it at any
time. F. A. Bone who was in charge of
the aforesaid ‘‘Douchty Drummers,’’
never seemed to insist mueh on the
point. It sure was a great game. Ti
lasted the whole of seven innings.
There were races too in whiech busi-
ness kings, or in ordinary jargon, whole-
sale dealers struggled for supremaecy. It
is believed that if there had heen a few
more minutes allowed that some of them
might have been able to break records,
in that hundred yard race particularly.
But with all that left out they were
some speeders. The grocers had a race
or two all to themselves too, and, gentle
reader, it would have done your heart
good, to have seen ‘‘Billy’’ Miller,
Dicky Matthews and all those other
thoroughbreds straining at the leash, so

(Continued on Page 52.)
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Grocery Markets—Salmon Advances

Prices on Spot Salmon Have Been Advanced — Scarcity of Stocks at Most

Points—Prices Not Yet Named on New Pack—Lower Grade Rice Goes Down
—Tapioca Maintains Its Firmness—Improved Trade in Sugar—Peaches a.nd
Raisins Higher in Winnipeg.

See also Provisions, Cereals and Fruit Pages Following.

QUEBEC MARKETS

POINTERS—
Standard B. Rice.—Down 30 cents.

Salmon.—Sharp advances.
Tapioca.—Price advanced.

Montreal, June 22.—Local wholesale
houses state that business continues
heavy and general conditions are highly
satisiactory with every prospect of
their being maintained at least as far
as the immediate future is concerned.
Dried fruits are naturally of interest in
view of the vety limited spot supplies.
The representative of prominent Cali-
fornia fruit interests states that the
climatic conditions are favorable .and
the outlook for good quality in the
fruit is much improved. The quantity,
however, is directly short. In this re-
gard, he stated to The Grocer, there is
no doubt. Apricots are short and so
are peaches. A sontrolling element in
the dri?d fruit market, the influence of
which is being more and more felt, is
the Middle West.

Owing to a stronger feeling in the
raw market, refined sugar is firmer. The
demand is increasing, and if any higher
prices are due, which some do not
admit, they should not be far away.
The market is steady with the general
tone improved.

Molasses of the better quality is eas-
ier according to reports from the in-
land. It was stated that the price
shows a decline of several cents, the
result of purchases having been centred
more upon slightly inferior grades.

Sugar.—There is a little firmer feeling
in the sugar market this week. De-
mand is improving, a condition which
with new strength in raws is influenc-
ing the refined. The season of heavy
demand is within hailing distance.
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and Molasses. — Beyond the
point regarding molasses mentioned
above there is no other feature. Both
syrups and molasses are inclined to be
quiet.

Syrups

Molasses, to nrrive. car load lou ................ 028 029}
e Mo Parrels 0% 03
11 barrels, .03 038

..031 033

..... ..034 038

..038 038

0% 28

nuigus ..... 030
Porto Rico. g &0
Oorn syrupe, bh T 03!
9 0 03

* B8hIb.pafls......ciiiiiiniiiiiiniine seee 170
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Ouu.“ l-l% blq-. 3doz peroase.......ooerueriis oo ; gg
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., Dried Fruits.—There have been no
new price changes, but the market as a
whole is high. Retailers are showing
an interest in the present crop condi-
tions. From a reliable authority it is
learned that no good shippers of cur-
rants have yet named anything as
low as the price that has been going
the rounds lately. Some have mention-
ed a price that is four shillings under
the price that the most reliable ship-
pers quote. The lower price is said to
be unwarranted by conditions in Greece.

Evaporated apricots 02 022
Evaporated apples .0144 016
Evaporated peaches 013 015
Ourrents, tine tlhiatras, per 1b., not clean y g gg
1lb. packages, fine filiatras, tlenne 0 08}
ok Pauras, perlb...... 009
o2 Vosatizzas, per Ib. 009 010
Dates, 1-1b DACleel 0 08 0 073
Blus 0w v 08
Fards . on
Figs, S3crown. .. 008 0 03| Fin-, 6 crown. ..011 012
Flﬁl, 4orown .. .... 09 9crown... 013 014
Sorown... 010 011
Prunes—
30-40..

select, perlb...................
" 4-crown lnver'. perlb.

Nuts.—The market is

rather quiet.

There is a good trade in peanuts but
the other lines are featureless. Interest
is being drawn toward the growing

crnps and the reports from the difierent
countries are being closely followed.
l.nmu—

mbm-.di&ii’ er ib 3{%3{2
per .e

Baroelc . zosu I

Almg 10'i6 016

017 018

015 0186

. 0113

035 087

033} 033

0305

0%7 038

.......... 015 017

Peanuts—

Spanisn, No. 1.,

Virginia, No. 1. .
Pecans, acrown perlb.
Pecans, jumbo. .., ....
Pistachios, perlb
Walnuts—

Bordeaux halves. .
Brokess DBBC s vv e aneons s shsssnrenssbItis 034 037
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Cofiee.—The same old story. The lo-
cal market is still bare of anything
that looks like a change from the con-
ditions that have prevailed for months.

......... 022 03 Santos......... 018 021
io. No.7.....017 019 racai X
o, No. 7..... oL 015 Maracaibo. 020 025

Teas.—The market remains steady and
firm with nothing occurring to change

its position in that respect except to a
higher basis.

P oe Souc.ho
India—Pekoe Souuhon .....
Ceylon creem—Yo g

cooccoccocccocce
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r.lov
pinhead.. 030 0
Spices.—Retailers are asking for only
normal supplies of spices but will soon
be asked to stock up for the preserving
season
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Per 1b
Allspice.. 013 018 G'mger, whole.. 0 wPeorg
Cmnnmun whole0 16 0 18 2 hin 017 0 20
ground 015 019  Mace........... .... 07

Clov.ea, whole ..028 035 025 060
ground.. 0 21 0 35 .016 018
Cream of tartar 0 25 0 32 Peppers, white. 0 20 0 25
Rice and Tapioca.—A  decline of
twenty cents in rice has been recorded
the trade attributing this action to

several causes, a heavier crop than ex-
pected, to increase interest in buying,
etc.- Tapioca on the other hand shows
an increase, decreased acreage being to

a certain extent responsible.
uloe.gndeB bap ibupounn-
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CANNED GOODS

Mouatreal.—Salmon has advanced con-
siderably during the week, red springs,
clover leaf, red sockeye fish being ma-
terially higher. Some of the houses re-
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port exhausted stocks of Horse Shoe
with Clover Leaf 1-lb. talls also wiped
out. The salmon advance is apparentiy
general and is based upon sound reas-
ons. Otherwise the market presents no

other feature this week beyond the

gradually disappearing stocks of corn
and tomatoes.
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Apples, 31 34088 80

. 1151%

1% 135

...... 18

1%

00 105
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........ 1774
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........ 180
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250
18
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8385  Jellied hocks, 2s.....
fr jdimmd it
1
WPesossosrnpesnnnns 750
50 Paragon ox tongue, 2 8 50
Paragon ox tongue,
:g ﬂL“T ............ 950
335 T — 400
160 Tongue lunch, 1s. ... 350
1% Bucedsmokedbeet,js 1 50
16 Bliced smoked beef, 1s 2 50

Winnipeg. —There has been an excellent
demand for canned goods of all lines
especially vegetables and fruits. The
local stocks will be pretty well used
up before the new packing arrives, and
consequently prices will hold fairly firm.
Salmon has started to move rather free-

ly, and the stocks held here are com-
paratively light in comparison with
former years.

Cofiee.—The market showed some

fluctuation during the week, but prices
remain firm. An upward tendency -has
been in existence, and from all appear-
ances will continue for a while.

Ooffes, standard Rio....0 144 Coffes, choice........ @
Coffes, extrs cholos. §

Beans and Peas.—The market con-
tinues strong, and has advanced alittle
during the last week. The demand is
fairly good, and stocks are getting low.
Peas are also active, and an,advance in
them is expected before many weeks.

Beans, 34b. DEBEIR. .......ic000000000 sovs 110
Hand pleked, porbushel .............covvivvinnnn ouus 1%
R DS DI Sovre 24 bk s ivs etae oonsisorsh ush 1]
ONTARIO MARKETS
POINTERS :— ;
(‘anned Salmon—Advanced.
Rice—Standard B down 10e.
Canned Apples—Higher.
Tapioea—Firm.
Toronto June 21. — A satisfactory

amount of trade, with an improved
movement of sugar and a steady de-
mand for other staples is the report of
the loeally wholesale dealers. Collee-
tions are reported fairly good.

Salmon has taken an upward move-
ment ranging from 10 to 20 cents.
Stocks are down to a low basis, while
practically none of the cheaper grades
are to be had. Canned apples have also
moved upward in price. Trade in ean-
ned goods is not large.

The Journal of Commeree in summing
up the dried fruit situation says: ‘‘To
the looker on, the prune situation is
baffling. @ Most contradictory reports
come from the Coast, and there are al-
most as many prices as there are pack-
ers and possible combiations of assort-
ments. A month ago estimates of the
probable erop of California prunes, bas-
ed on conditions and prospects at that
time, were anywhere from 90,000,000 to
150,000,000 pounds. Estimates of the
probable erop have inereased and now
run from 140,000,000 to 170,000,000
pounds. It should be said, however, that
there are several operators who still
hold to their original opinion that the
crop will be 125,000,000 pounds or less.’’
A local dealer states that while last year
prunes were mostly of the larger size,
this year they will run to the small
sizes, and that Santa Clara will be small.

Sugar.—While no- change has taken
place in priees, the market maintains its
strong position. When New York refin-
ers have again to take on contraets,
from present indieations it is assumed
that higher prices will have to be paid
for raws which will no doubt result in
a further upward movement in refined,
and it is probable that Canadian refined
will also be affected. There has been a
better movement to the trade during the
past week than for some time back,
while a further improvement is being
looked for.
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Syrup and Molasses.—Trade in both
syrup and molasses continues steady.
Prices show no change, and there is at
present no new features to the market.
Per case

THE CANADIAN GROCER

Dried Fruits.—There is nothing of
great importance to record in the dried
fruit department. Trade is quiet, as ean
be expected with the arrival of cheaper
fresh fruits upon the market. Stocks of
nearly all kinds are well reduced.

Hallowees—
Fullboxes...... 0 05§ 0 06

Coffee.—Local dealers in eoffee are
making no eomplaints regarding the eof-
fee trade, but on the whole, it is inactive,
the country buying for immediate needs
only. There are no price changes local-
ly.

Nuts.—The nut market is unchanged
both regarding prices and the general
situation. New crop almonds will not
arrive until October, nor new walnuts
until November.
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Spices.—Quotations are unchanged but

the general strength which has been
noted continues.
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Rice and Tapioca.—While holders at
primary points have recently been firm-
er in their ideas, the gemeral inactivity
and easiness that has characterized the
rice market for some time has been re-
flected upon Canadian markets, and a
reduction of 10 cents per cwt. has been
made in ‘‘standard B’’ locally., Other
grades seem, however, to maintain their
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position. Tapioca is firm at the prices
now ruling.

Standard B, from mills, 500 Ibs. or over, f.0.b.
Montreal

Beans.—No improvement is reported in
the movement of beans locally, while
prices remain unchanged.

CANNED GOODS.

Toronto—That the firmmess reported re-
garding canned salmon and the emphasis
laid upon the market conditions was
fully warranted is shown by the sharp
advance in prices this week. An up-
ward movement of from 10 to 20 cents
per dozen has taken place, 1-lb. talls in
Clover Leaf and Horseshoe being quot-
ed at $2.25 to $2.2734, and Sockeye at
$2.20 to $2.25. The cheaper grades
such as humpbacks, pinks and cohoes are
not obtainable.

One wholesaler quotes extra fine sifted
peas size 1, 2’s at a reduction of ten
cents, namely $1.773. Stocks of peas
generally are however pretty well clean-
ed up. Dealers are asking higher prices
on canned apples, quotations ruling from
$3.75 to $4.00 for gallons, while 3’s are
done. New pack lobster in halves are
quoted at $2.50 to $2.65, but no quart-
ers have as yet arrived. Factories are
busy packing strawberries, and a mod-
erate sized pack is expected. The first
of the crop was excellent but the latter
is not expected to be so good. Some
dealers hint that there is danger of
the growing peas being affected by the
recent warm weather. Factories will
begin to can peas shortly after the first
of the month.
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1b. flats, dozen 1 42} 1 45‘

-1b. flats, dozen 2 45 3 47}
Other salmon prices

are:
Humpbacks,doz 1 30 1 35
30 1385

MANITOBA MARKETS

Canned Salmon—Advancing and scarce.

Evaporated Peaches—Higher.
Seeded Raisins—Higher.

Winnipeg, June 22.—Various estimates
are already being placed on the yield of
the crop that is expected from the three
prairie provinces. The latest report of
corditurs publitned in one of the lead-
ing papers show that_ in all parts of
the country the best conditions in the
last 15 years are being encountered
Estimates place the yield at over two
hundred million bushels. This will be
double that of last year, which was con-
ceded by all to be around one hundred
million. These remarkable conditions
are reflected decidedly in the grocery
trade, and stocks in many lines are al-
most completely consumed, especially
canned goods and fruit, as country mer-
chants have been doubling their orders
on luxurious lines. The demand for
canned goods during the week has been
heavy, even more so tham usually at
this time of the year. New canned
strawberries are expected shortly, and
peas will follow later. Sugar took a
slight flutter through bullish reports
from New York, but the expected ad-
vance did not take place. The demand
is increasing in this line, as a lot " of
small fruits are on the market which
are being preserved.

Reports from California regarding the
new fruit crop continue to be along the
same line as that quoted last week.
Prunes are higher but will probably de-
cline after a while. Only about hali of
the usual crop of apricots is being re-
ceived. New peaches will be higher on
account of partial crop failure. Raisins
remain steady at present high prices.

The local supply of canned goods is
also pretty well used up, especially in
vegetahles. Canned salmon is moving
ireely and as stocks are very light the
price is beginning to advance.

Sugar.—Some excitement was caused
in the local sugar market through bull-
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ish reports from New York during the
earlier part of the week, but it was
recognized in time that the high price
would not be sustained, and consequent-
ly the expected advance did not take
place. The demand for this line has im.
proved considerably during the week, as
the preserving period is now at hand.
The arrival of small fruits on the mar-
ket has set the housewives busy
throughout the country. Stocks are of
fair size, and jobbers are able to cope
successfully with the demand.

Montreal and B.O. g‘nnu:nud. in bbls. ..
o8 8 :

8ac
yellow, in bbis.
Toing s
cing sugar, 3
e g inboxes (25 1bs.). .
Powdered sugar, in bbls. ...
s : xes. .
= ‘* in small quan
Lump, hard, in bbls
¥ * " in §-bbl

POGTmANNBAC
S8R88REIRER

*“ in100-b. cases. ... . - e @

Syrup.—The demand for syrup has
fallen off somewhat during the week, but
prices hold steady, and it is expected
that the trade will pick up again in a
short while.

'~
w

LE3LRE

CO® WM

perhbipl:r‘;:\i
Dried Fruits.—Reports from California
confirm the fact that one of the largest
crops in the history of the prume in-
dustry has been received this year.
Prices have opened up fairly high on ac-
count of its coming on a bare market,
and packers have already booked ord-
ers for prompt shipment for about a
month. It is fully recognized, however,
that aiter the market is fairly well
stocked that the price will take a sharp
decline. Only one-quarter of the usual
crop of appricots in California has been
received, and prices are nearly prohibi-
tive. New peaches will be much higher
on account of partial crop failure. It
is not expected that there will be any
particular reduction in the price of
raisins, which has advanced about two
cents in the last two or three months,
but there is no doubt that large quan-
tities will be used.

swygus Bultans raigins, w%h

Oalifornis raisins, cholos seeded in §-1b. packages

@
-

“

Prunes—
351b.bx,90-100,1b ...

Prunes, 5080 ‘* .... 0 1¢
Eﬁu.nu.oo-lo.lh wes 0144
Ver prunes,ac.

to quality..... 01130143




BRITISH COLUMBIA MARKETS.

Vancouver, June 22.—A stifiening of
prices is apparent in the local market.
Although this is June and plenty of
grass in the dairy districts, butter is
firm with a tendency to increase. Local
eggs, which went up a little a few
weeks ago, continue scarce and are now
jobbed at 35 cents a dozen. Carloads
of eggs have been brought from Ontario
and Manitoba to meet the demand.

It is declared that the home supply of
beef is scarce. The local supply has not
been and as a consequence for
some time frozen meat has been brought
irom Winnipeg and Toronto, and last
week some was brought even from Oma-
ha. There is duty on beef from the
United States. Hams and bacon are on
the rise. The usual good supply of
strawberries have come in from Hood
Valley, Yakima and other points not
jar to the south, but the weather
has kept back the locally grown

New potatoes have been on the market
for some weeks, but not in that quan-
tity that will turn the consumer irom
the old crop, even when the latter is $3
a sack

Canteloupes are now on sale from the
The cherries this year seem to
and better than is usual at
this time of year

good,

cool

south

e larger

NEW BRUNSWICK MARKETS.
St John, N.B., June 22 —With the

exception of a drop of fifteen cents in

Ontario flour, there were few changes
of importance in the ‘past week on the
local market No change was noted in
the Manitoba brands. During the past
few days an advance of 1 cent per
pourid was noted in the price of lard,
while pork by the barrel and in the
country market is considerably strong
er.

In the country market also, conditions

and no changes of interest

Native strawberries are

were quiet
were registered

becoming more plentiful, while Ameri-
can strawberries have also been reduced
in price, and are now quoted at fifteen

cents per box

NOVA SCOTIA MARKETS.

Halifax, N.S., June 22.—Two big
cargoes of produce unexpectedly came on
the market this week. Two schooners

arrived from Prince Edward Island with
2,500 bushels of potatoes, and a quant-
ity ol carrots, parsnips and beets It
was thought that all the Island stock
had been cleaned up. This produce arrived
when the market was practically bare,
and it was readily bought up. The po-
tatoes sold for eighty cents per bushel
at the wharves

Business in the f{ruit lines
The West India steamer arriving this
week brought a big cargo of oranges
and bananas. The demand for bananas

is active.

THE CANADIAN GROCER

is especially good, and in addition to
the arrivals by boat, dealers are im-
porting largely in car lots from Boston.
They consider the price high, however,
the best stock bringing $2.50 per
bunch. Jamaica oranges are small but
sweet, and they are going to the trade
at $1.00 per barrel. Fancy lemons are
selling at $4.00 to $4.50, and Grape
fruit at $3.50 per case.

Fresh made butter is coming on the
market in good supply, and the demand
is excellent. Creamery prints are 25
cents, and dairy 22 to 23 cents. Cheese
is showing a stronger tendency, but
jobbers are looking for lower prices
Ilggs are coming to hand in sufficient
quantity to supply the local demand
Selected stock is quoted from 19 to 20
cents. Sugars remain unchanged

Business generally is considered quite
satisfactory for the season of the year,
and there is quite an improvement in
collections, particularly at the
along the coast.

points

Toronto, June 22 —A eampaign for in-
creased membership, with “‘four thous-
and before September first,’’ as a slogan,
is to be launched by the loeal branch of
the Retail Merchants’ Assoeiation. The
first meeting of the new executive bhoard
was held last Friday night.

PACIFIC COAST PICNICS.
Vancouver, June 22. — The groeers
hoth here and in Victoria are preparing
for their annual pienies. These gather-
ings are a good thing to bring the mem-
bers of the associations together in a
social way, and when the members know
cach other better personally it is much
easier to secure co-operation in the
methods by means of which the organiz-
ations seek to attain success.

The Vanecouver event will be held on
July Ist at the exhibition grounds, and
preparations are going ahead with
the programme. The date of the Vie-
toria pienie has not been decided.

ROSS ON POTATOES.
British Columbia Its Own Best Market.
Vanecouver, June 22.—Canadian Trade
Commisioner Ross, who reports from
Australia, may know conditions in the

Antipodes, but lLe lacks knowledge of

conditions in British Columbia.

In his report to the department at
Ottawa, he announces that there is a
fine market for British Columbia pota-
toes in Australia this year. He over-
looks the faet that the best market
for British Columbia potatoes is in Bri-
tish Columbia. It will be many a day

before there are enough for export. As
it is, potatoes are heing brought here
from all over the North American con-
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tinent, and even at that they are selling
from $50 to $60 a ton, three times the
average price.

The potatoes grown in this provinece
are not by any .neans sufficient for the
trade, and each year there are large im-

portations. This spring, perhaps, the
stringeney was greater than usual, but
as winter passes away each year, the
price of potatoes elimbs to at least $40
or $45. This season, before the seed
was well in the ground, agents of Van-
couver commission houses were in the
field at Asheroft, dickering with the
farmers for next fall’s erop. The price
offered was $16 a ton, and this, eompar-
ed with fall prices, is reasonable. The
commission men will hold them very
probably until the spring, when the price
will be at least double that.

London, Ont., June 22. — Becaus
Thursday happened to be one of the best
market days of the week here, the gro-
cers decided to eclose only during the
afternoon of Coronation Day. The stores
were kept open on Wednesday after-
noon, the elerks saerificing the half-holi-
day to make up for the closing upon the
following day.

POSTPONED HOLIDAY IN LONDON‘

It is proposed to close
all day Dominion Day, which falls on a
Saturday.

INFORMATION FUR BUYERS.

Laporte, Martin & Co., Ltd., whole-
sale grocers, Montreal, are offering a
fipe supply of the celebrated canned

vegetables and soups made by ‘“‘La Fa-
brique Internationale de Conserves Ali-
mentaires,”” le Soleil, at Malines (Bel-

gium). This firm has been awarded gold
medals at many International Exhibi-
tions. Their brand of products Le So-

leil are of standard reputation.

Pickles  Pickles

Quality Guaranteed

Why pay high prices for other goods when
ours are better than the best and sell at a

popular price, allowing you a good margin of
profit?

DOLLARS AND CENTS

That’s what you are looking for, Mr. Gro-
cer, and we are in a position to show you
how to make them.

BE ON THE LOOKOUT

for the gilt label and blue label, our marks of
perfection.

Stocks are carried at Montreal.
will receive prompt attention.
further particulars.

C. CHIVERS & CO., Limited
CARDIFF, WALES

Canadian Branch
112 St. Francois Xavier St.,

All orders
Write for

MONTREAL
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% Baker’s Cocoa
and Chocolate

ARE THE STANDARDS OF THE WORLD

reo 00T RO &0

- o

53 Highest Awards in Europe and America

:.T’r.r'l.n:-——~

P e W

T 1 e

\ q For over 131 years these well-known preparations have been made only at
the company’s mills (the largest in the world) at Dorchester, Mass., U.S.A,
In order to keep pace with the rapidly increasing demand for its goods in the
Dominion of Canada and the British Provinces, a large mill has been put in
operation in Montreal.

@ With the finest possible equipment of modern machinery, with the accum-
ulated experience of more than a century and a quarter in the selection and
blending of cocoa beans and by the employment of a perfect mechanical
process of manufacture, consumers and dealers are assured that the uniformity

of quality and delicacy of flavor which bave made these goods the standards of the world
will be maintained.

tered

Trade-Mark

¢ To facilitate the distribution of goods, selling offices are located at Montreal,
Winnipeg and Vancouver.

We guarantee the absolute purity of these goods under the pure food laws of Canada

WALTER BAKER & CO., LIMITED

DORCHESTER, MASS. MONTREAL, CANADA
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Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffess.

Manufacturers and Proprietors of
“Foathor-Light” Brand Baking Powder

We alse carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended te.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

TRY A ‘““We will never be buried

with the unknown dead---

Condensed Ad. we ADVERTISE. There'’s

the whole thing in a nuatshell

IN ---we ADVERTISE; and,

Canindion Osiasy therefore, we CANNOT be
unknown.”’

VICTORIA McLEOD & CLARKSON
FRUIT GROWERS’ ASSOCIATION

Manulactyrers’'Agentsand Wholesale Commission

2 1nd in um bia.
The OCondensed Ads. in this OFFI' E AND WAREHOUSES 144 WATER ST., VANCOUVER, B.C.
W YATES STS. - VICTORIA i i few first-class Gro-
Paper will bring good results T T . . - gy 1 ddy 4o
Investigate

For Diu;t Curreat, $65 For lllunti:r:n.t, $i5 PRI A s E P T 0 s 0 A P s L l " lT E D

AGENTS — Chase 'odhun
:lunlue; Nore th s‘;bmw .?;::L:::n TKall) ‘(;:ug:.“%uo tvc:;m'l;ovr::nlg lléld ST' JOHND N'B‘

T. Mewburne & Co , ( alg sy, AlL

dd)
THE MERTS OF | - “The Enemy of D"'t
cu L Es Every time you introduce to your

. customers a line that really does light-

GGFFEE en labor you make another friend.
That’s why so many live grocers push

MILLS .

il sireend sivies A S E P I O

all sizes and styles

for all purposes.

We manufacture
a complete line of
hand mills---mills
for cofiee roasters

sl Soap Powder

All Prices are
F.0.B. Phila., Pa. It is a genuine germ destroyer.
It is also the most economical soap
colos powaer made.
"fz. 00. Ask your Jobber.

1624 N. 23,d 8t.
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Quality Built Business

“is good tea”

The remarkable success of this package is the wonder and admiration
of the trade. This success is the best guarantee that it will pay
you to recommend Red Rose to your best customers.

7 Front Street East,
Toronto, Ont.
315 William Ave., Beamches
Winnipeg, Man.

T. H. Estabrooks
ST. JOHN, N.B.

“BANNERMHQLMn

Have you seen it ?
Hold your orders till you have.

77— . Hand-
Well! , = somest
. | Lantern
Solid ( Ao Made!
Brass ¥ & W
Burner! = 2 Give
‘ Your

Supplied | =} fl Customers
with =7 ‘ the
Wi icks! b ' Best!

For Sale by All Jobbers.

Ontario Lantern & Lamp Co., Limited
Namiiten, Ont.

Y TOMATOE>

Two of Our
Food
Products

that unite in upholding the quality of

Kitchener Brand
CANNED GOODS

Besides possessing an alluring daintiness,
delicacy and flavor not always to be had even
in good things, they are nicely packed and
labelled in a factory of cleanliness, and are a
delight and temptation for every customer.

Kitchener Brand goods always keep sweet
under all conditions of temperature.

They sell and pay to sell. Stock this popu-
lar line and watch your canned goods profits
g0 up.

The Oshawa Canning
Co., Limited

OSHAWA - - - ONTARIO
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Protective Associations Grow in the West

Secretary of Lethbridge Business Men’s Protective Associa-
tion Explains What is Being Done by Way of Organizing on
the Prairies—The Probable Formation of Provincial Associa-
tion—What This Organization Does for Members.

By B. L. Cope, Secretary Lethbridge
Business Men’s Protective Association.

Merchandising takes a big step for-
ward every time the merchants of any
one place join in a movement to beat
the ‘‘dead beat.”” One of the pleasing
features of the business situation in the
prairie provinees is the gradual dawn-
ing of this faet upon the dealers of al-
place of any importanece.
We have had a protective association in
Lethbridge for some little time, and on
June 8th Calgary dealers fell into line
when they formed the *‘‘Calgary Busi-
ness Men’s Proteetive Association.”” It
is of this protective movement I desire
to speak.

The dealers in Calgary were totally
ignorant of the real aims and scope of
an organization of this kind, simply be-
cause nobody had taken the matter up
with them. Edmonton men have had an
association for several vears but never
recognized the faet that the more of
these bodies we have in the West the
more useful they will be. I was only
appointed to this position on the first
of Mareh and the first point I realized
was that it must spread all over the
West to be most effective

Scattered Letters Broadcast.

With this idea in view I wrote to
several of the larger places in the prov-
ince asking them if they had an associa-
tion, or any idea of organizing. I also
wrote to all the big ecities along the
south coast of the United States and
worked inland as well till I had sue-
seeded in getting a good idea of what
they did. Finding out that they had
state associations south of us and a
provincial association west of us, in
British Columbia, I at once got to work
with our larger centres of population
showing them the idea of organizing
local associations and the taking up of
the matter of a provineial assoeiation
the same as other parts, when we had
enough of them. Up to the present
time I have succeeded in organizing
Taber, about thirty miles east of here,
and Macleod, about the same distance
west, and, as T have already stated, or-
ganized Calgary on June 8th. I have
had no trouble so far in getting this
done wherever the merchants know what
the organization is and does.

What the Idea Is.

Our idea is to have the province map-
ped out into distriets and the biggest

most every

town in that distriet handle its distriet,
and in this way we hope to cover the
whole of the west, not Alberta only but
Saskatehewan as well. Manitoba has
the Western Retail Association to take
care of its interests. Then the loecals
can report to their provineial headquar-
ters and the headquarters of each prov-
ince can work together and in that way
we hope to spread the net all over the

little points that have been brought up
and dealt with.

The future of these organizations in
this provinee is assured and in another
month I expeet there will be a meeting
held in Calgary for the purpose of com-
pleting the provineial association.

The dues of the Lethbridge Associa-
tion are $2 per month, and each mer-
chant pays 5 per-cent. for all collections
made by the efforts of the asseciation
whether paid to the secretary or to the
merchant.

Merchant’s Monthly Report.
Number 20.
To the Secretary,
P.O. Box 122, Lethbridge.
Note.—Copy to be mailed to the see-
retary not later than 10th day of each
month.

Name, Address.
Anderson, G Lethbridge. ...
Andrews, A. . | Lethbridge. ...
Ackland, G. . | Lethbridge. ...
Asheroft, B. . | Lethbridge. ...
Armstrong, A. ... | Wanted ......

west and south as far as is possible. At
the present time I am working with
every known organization from Winni-
peg to the west coast and south as far
as Los Angeles and inland in the States
to the State of Montana, which is direct-
ly south of here.

Only Ten Years Behind.

We are only about ten years behind
the times in this move for they- had
these organizations to the south of us
for that many years and the wholesalers
have had them for over thirty years.
The association in Portland, Oregon,
was organized in 1878. This is the
wholesalers’ association. The work of
our association among the retailers is ex-
actly the same as it is among the whole-
salers, for it performs the same fune-
tions in that it proteets them from un-
worthy eustomers, deals with legislation
that would be detrimen:al to their inter-
ests and keeps in touch with everything
of this kind. In some places they even
go so far as to employ an engineer of
their own to keep a check on the city
engineer, also employ a solicitor of their
own.to advise them on all legislation.

Since the re-organization of this asso-
ciation here we have done a vast amount
of good and hope to continue to do so
as long as there is any call for it, which
will be a good many years yet. We
have stopped the ‘‘Dead Beat’’ from
living on our merchants, have asked for
an amendment on our Transients Trades
License, which was most unfair to the
local merchants the way it was, and
have put the ban on all fake advertis-
ing, to say nothing of numerous other
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Amount. Code. Remarks.
= 19.50 | R | Laborer
il 45.80 | R | Carpenter
el 54.60 ! S | Plasterer
. of 85.80 | X | Contractor
..| 106.50 | X | Painter
“*R’’ means if man wants goods ‘‘re-

quires eash.”” ‘‘S’’ means ‘‘slow pay.’’
““X’? means ‘“no good or additional in-

formation on application to secretary.’’

Each merchant has a number. It is
20 in this case, and the list is, as you
will note, addressed to the secretary. If
this list was lost or came into the hands
of any other person than the secretary
it would not give any clue as to who
had sent it in or made it up. It is a
confidential list, and the secretary keeps
the numbers so as to be the only person
to know who the list belongs to.

Each merchant sends in this list of
delinquents on this form not later than
the 10th of the month, as you will note,
and then we have our exeeutive meet
and go over the lists, the seeretary only
seeing the list and reading out the
names. In this way a lot of unknown
information is cleaned, such as where
the person is employed at the time, or
where they live, ete. All names turned
in are then notified on the preseribed
form, a copy of which is reproduced,
and at the end of the ten days allowed
for settlement a complete list is made of
all unpaid aeccounts and each member
gets a copy of this. This is the monthly
list of undesirable customers, which
proves of exceptional value to the mem-
bers of the assoeciation.

The oceupation should always be
given, as it will avoid any possible mis-
take if there should happen to be two
persons of the same name in the same
place, the one a barber and the other a
lawyer or any other trade or profession
that might be mentioned.
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market.

successfully.

get in touch with us at once.
Much depends on it for you.

HEAD OFFICE - -

WINNIPEG REGINA

0 doubt the phenomenal.growth and
development of the Ganadian West

have caused you much thought as to representatives in that fast growing and ready

We will represent you at each pulsating distributing centre. We havelarge track
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so

Let us advise you of the Western prospects of YOUR line—drop us a card and

NICHOLSON & BAIN, ™ g

WINNIPEG, MAN.
SASKATOON

EDMONTON CALGARY

Tea Lead

(Best Incorrodible)

“Pride of the Island”

Manufactured by BRAND
ISLAND LEAD MILLS, LIMITED

LIMEHOUSK,
LONDON, E,, ENQ.
HUGH LAMBE & 00, TORONTO.
J. HUNTBR WHITE, 8T. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Tel. Address: “Laminated,” London.
A.B.C. Codes used 4th and 5th Editions.

Onnedien Agents

McLean’s Cocoanut

ALWAYS SELLS WELL BECAUSE IT IS
PURE AND OF EXQUISITE FLAVOR.

The
Canadian

The
Only

Account
Register

THAT will fit
any safe.

THAT takes
little counter
space.

Sheets lift out and Pit any safe

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911.
Am pleased with the new Commercial Register
which I purchased of you. I used the old one over three
years, and while it was in good order, it became too small
for m);lincreased business.
I have examined others, but still think youwr.
the lead. g g tey v

G H.KNOWLES

Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.

178-180 Victoria Street - - Toronto, Ont.
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GUNNS QUALITY
BRAND

nor P,
? oﬂ‘“o od‘lcg e

BACON The A SAUSAGE
Seas, Y
f PubW®

Pon-Honor Products represent the
highest possible standard of excellence
—choicest selection, perfect flavor,
appetizing and satisfying.

Try them and be convinced

GUNNS LIMITED

PORK AND BEEF PACKERS

WEST TORONTO

Jersey Evaporated
Milk

being enriched by greater evaporation will keep
fresh longer after opening the cans than any
unsweetened milk.

The salt sea breezes and excellent grazing
lands accounting for the special richness and
flavor of Reindeer Jersey Milk.

Your jobber will ship this brand if you specify
“Jersey,” and charge you factory price. Five
cases prepaid to any station.

REINDEER LIMITED

TRURO - CANADA
ORIGINATORS AND PRODUCERS

REINDEER MILK REINDEER CONDENSED COFFEE

JERSEY EVAPORATED MILK REINDEER CONDENSED COCOA

HAMS

Last week we advised you that
prices would advance and our
prediction has been more than
realized.

We now think they will be still
higher and remain high for the
balance of the season.

Cooked Ham trade is now on.
Let us have your orders early.

F. W. Fearman Co.
HAMILTON e

— i et

e

Roll Bacon

ESPECIALLY MILD CURED.
AS FINE AS ANY BREAK-
FAST BACON.

WE ARE MAKING A SPEC-
IAL CUT IN PRICE AT
PRESENT.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses 70-72 Front St. East
FERGUS TORONTO

— = =
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Steadier Live Hog Market—A

dvances Made in Provisions —

Good Demand From All Centres—Smoked and Cooked Meats
Selling Well—English Bacon Market is Steady—Butter is Plen-

tiful, but Steauy in Price.

A steady and a higher market on live
hogs continues this week and in sym-
pathy with the upward movement in
hogs of the past two weeks, a stronger
tone to provisions and lard with ad-
vances in different lines is reported from
all centres. Cables are good and a sa-
tisfactory trade is being done in all sec-
tions of the country, eastern packers
having recently received some substan-
tial orders from Western Canada. Smok-
ed and cooked meats are going out in
increased quantities and with the smal-
ler stocks prices are firm. The English
bacon market maintains a steady po-
sition while live hogs in the Western
States are also steady.

A better tone is in evidence in the
butter market in general and while no
change has taken place in quotations at
most centres, there is, however, a
stronger feeling noticeable. This is ex-
plained by an increased export demand
of late, while June butter is more sought
after than the earlier varieties as the
quality is considered better.

Eggs are reported plentiful from va-
rious centres, with a steady and active
market, but conditions show no change
over last week. A considerable shrink-
age is in evidence already and of course
this will become larger as the summer
advances.

MONTREAL.

Provisions.—Higher prices for different
lines of pork, dry salt meats, cooked
hams and others are noticed, due to in-
creased demand and also to the fact
that supplies have not been as heavy as
necessary to meet the present require-
ments.

Pure Lard—
Boxes, 50 1bs., per Ib.

< u.l.u,“chlg.bz. +perlb.. }Bi
“ “ w “ " 1
I) 1bs. net, per lb ..... - }8{
per
Tul tl.n‘h net, l 0 l(a
',‘lomn.sulh. per 01
One pound bricks 011}
Oongund Lard—
xe8, lﬁlh- ne& rlb ......................
Cases, 10-Ib. be. to case, per Ib..
201be. net, perlb........ ..
l.ln.l 1bs. no- l

Pork—

lnn&nmnmem.ma-, bbl. 3546 pleces ....

®22588328 Z8835555SE

oRELRBBESR ocococece

~ocooccooooe

o ok ot kbt ok
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Butter.—An increased export demand
has lent strength to the butter market.
Prices are firmly held, the general de-
mand is considerable and the market is
steady.

New milk creamery. .

Prex i h"mlll

Eggs.—The market is steady and ac-
tive. Receipts are liberal, the demand
is maintained and on the whole the con-
ditions show no change over last week.

New laids....
Selects

Cheese.—Locally, cheese is firm with
returns from the country boards showing
an extensive production. Prices
steady, but with the firmer

are
feeling at

the boards increased prices are not un-
likely here.

elum hrg;. e
2 twins 014
small, 20 Ibs 014
o cheue. BRI 58 Lty aioa awssssiavases sams 016

TORONTO.

Provisions.—Business in provisions is
quite good, a satisfactory city and coun-
try trade being done with
orders from the West also. Upward
again has gone the price of hogs with
quotations at country points reaching as
high as $7.10. However, the opinion has
been expressed by more than one packer
that they have gone the limit for the
present. Lard is up } cent per pound,
while long clear is also stronger at 11
to 11}. There is a big demand for
smoked and cooked meats at firm prices,
the latter having stiffened up to 24
cents. Heavy mess and short cut has,
however, moved in the opposite direc-
tion, while trade in these lines just now
is not brisk.

substantial

clear bacon, - R ..011 o1}
3“ m’on. ..016 017
R $min
per
Light hams, 1b 016 01
e gibie
m.nhmlw 023 024
Fresh shoulder ham svss 912
L s
ki pune-pl..' .......... oo oaee B0
Heavy mess per bbl . 18 00 20 00
Bhort cut, per b Gi== 38;823(111
i~ e 010 010‘
“ pmd:.B; 333*353
com|
Ssvespaserecse 998 1028
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Live Hogs and Provisions are Higher

Butter.—Butter continues to arrive in
large quantities, the quality of the ship-
ments being good. While all firms have
not made changes in quotations, the
tone of the market is firmer. This is
explained by the fact that June butter
being of a better quality is in greater
demand in general. Prospects are still
reported bright for a good sized make
during the summer.

Fresh

Fresh
No.ltuh-orboxu
No. 9 tubs or hoxes. .

Eggs.—The supply of eggs is plentiful
and while prices are easier at country
points, quotations are maintained here
as there is considerable shrinkage being
experienced which becomes greater as
the weather becomes warmer.
New laid eggs. .

“ ..018 020
Cheese. -—Pollowmg the steadiness re-
ported at country boards last week,

prices for new make are up 1 cent here
this week, bringing large new cheese up
to 12} cents. Some old Stiltons are ob-
tainable at 15 to 16 cents.

New cheoga— New 012§

......... 1
............. 0123 Old Stﬂwnl .015 016
.0143 015

Poultry.—while rather quiet, the usual
trade is being done. Fowl and broilers
command the largest proportion of the

trade, the latter bringing 25 to 30
cents
Fowl ........... 014 015 Broilers......... 0% 030
Geese.... ..... 014 015 Ducks ...... -.»- 017 019
Chickens .... .. .... 018 Turkeys .... .... 016 018
WINNIPEG.

Provisions.—Trade continues active in
all lines, but there is little new in prices.
Live hogs are holding steady both on
the iocal and Chicago markets, which
has resulted in the decline of lard be-
ing checked, and the low point is re-
garded by some to have been reached.
Cured and dried salt meats remain firm
at last week’s advance, and there has
been little difierence noticed in the de-

mand. Prices are as follows:
Hams, large..... .... 014 Tomato sausuge
Hams, medium. .... 01 S RN 010
Breakfast bacon Pork sausage... .... 0 09
backs. ........ 9§ 0 20 Beefs ThESEAE 0073
Breakfast baco: Lard, in tierces
. 013 018 Perdl: .. oo enis 01
Shoulders....... .... 013 gg—llg (uil)a .......... g %
DO s
Short rolls . 015 10-1b. pails, cases .... 7 05
Long. clear sides 5-1b pails, cases 715
. S o1t 3 P
Boneless backs pails,cases .... 7 20
» Compound, 20-1b
prb........ ... 0168 - atlersi el 220
Mess pork, bbl.. .... 22 00 Steers heifers,
Mess pork, {-bbl .... 12 50 sbattoir killed 0 11 0 113

Butter.—The market is holding steady
at last week’s decline, and supplies of
creamery in boxes are increasing rapid-
ly. Dairy butter has also declined irom
1 to 2 cents, and while the supply is
fairly heavy, the demand is extremely
light. Retailers in large cities reluse
to handle dairy made goods, as they
claim they can never count on getting
fresh, sweet, sound butter.
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Creamery butter—

Manitoba fresh-made creamery bricks [ B}

Maanitoba fresh-made, boxes 019}
Dairy butter—

Btrictly No. 1, delivered Winnipeg .015 016

No. 2, delivered Winnipeg
No. 3, delivered Winnipeg ..... .... ....cee

Eggs.—The supply of eggs has fallen
off somewhat which has brought about
an a@dvance of one cent per doz. Strict-
ly fresh eggs are extremely hard to se-
cure and. are being retailed in the city
at 30c. a dozen Fresh eggs, known
as Manitoba fresh, but not guaranteed
as strictly fresh, are being bought at
19c. per doz., and jobbers claim that
they are not securing as mwuch as they
would like at this price

........... verons LI
007 009

Cheese.—The demand for cheese con-
tinues firm, little is ofiered, and dealers
are still quoting 10ic. per lb., delivered
in Winnipeg. It is expected that fac-
tory ~owners will endeavor to bring

.about an advance in price by holding

off their supplies. Old Manitoba and
Eastern cheese can still be secured at
13 to 13Lc., and 14 to 14lc. respective-
ly

Poultry.—The poultry market is quiet,
as the native grown supply is very
light, and just now the summer trade
is also on the light side. Kastern poul-
try is always on hand, but great efiorts
are being made to improve Manitoba
conditions. An agricultural special de-
monstration train is touring the pro-
vince at present, and during the last
weeks two expert eastern poultry men
who have been touring the western pro-
vinces, joined the train. They were
Proi F. C. Alired of the MacDonald
College, Quebec, and J. 1. Brown, man-
ager of the poultry department of the
Gunn, Langlois Co., Montreal. These
two gentlemen are handling the poultry
question three times a day at the var-
ious points where meetings are held, as
it i§ the intention of the agricultural
authorities to boost this industry as
much as possible during the next few
years

LIVE POULTRY — DELIVERED AT WIN NIPEG

Boiling > oo o Turkeys, 1b...... 014
EASTERN POULTRY
Smiths Fallstur Boiling " . 017
oy8 . L0244 025 Geese 018
Chickens. ...... .. 021

RETAIL GROCERS’ PICNIC.
(Continued from Page 40.)

to speak. There was a tree about a
mile away, and ‘‘Billy’’ wanted that
cut down before he got really under
way because he evidently feared he
would have to collide with it before the
emergency brakes eould be got to work.

But the travelers didn’t do a thing to
the groeers in the relay race. That ag-
gregation composed of Phil Brown, G.
Patterson, C. Collins, C Kimpton, J.
Smith, C. F. Grant, F. G. Danby, F.
Cowan, C. Lang and T. E. Trope. Wow!
The grocers say they were tired out any-
way from all the winning theyv had to
do during the dav and that they simply

had to hand something to the whole-
sale erowd, but, oh what’s the use.

It was an all-round good day. Cold go-
ing down in the morning, the sun eame
out about noon and during the after-
noon there were a good many who wish-
ed it somewhere else. But it didn’t rain
as some people expected and it was a
pleasant time that was spent. The Cale-
donians who were in town and holding
forth at Polo Park, seemed to be glad
of that fact. But as we were about to
remark the afternoon came to an end at
last, and the erowd that trooped aboard
the fast vessel for the run home will
never be so very young again.

NOTES ON THE SIDE.

Dave Bell was quite at home in his
old town.

Bailey Snow was unquestionably the
ladies” man for the day.

Dave Clark made a splendid starter.
But history has it he made a very poor
finish in the 100 yards. ‘‘Too Fat.”’

Frank Johnstone ‘‘the big chief”’
caught the fair ones at the tape.

Bob Davies showed the travelers his
reasons for adopting his new name,
**Joe Kelly.”’

Milton Cork would make a good
sprinter if he eould only *‘settle down.’’

Jerry Burns left his ‘“spees’ at home.

Dick Van Loor was all but ‘‘Knight-
ed”” by royalty in Cobourg, except for
the slip of tongue, “‘I’m Duteh.”’

Dave Radeliffe and Fred Mason are a
cood combination on the ‘‘lone hand’’
deal.

Wes, Williams 1s some singer.

Jack Wright’s lungs are O. K. yet.

One grocer bought 4 doz. strictly new
laid eggs at 15¢ a doz, broke 10, erack-
ed 3, swallowed 3.
cost per doz.?

(. Wilson passed a loaded cigar to
Harry Brown. The crash came later,

Charlie Bellinger has a sad story to
relate of The Empty House.

Dickie Matthews proved himself the
dark horse in the race for Grocers.

Donald MecLean visited all the elergy
in Cobourg.

**Freddie’” Thorne was a busy man,
but found time to pick up 100 lbs. of
granulated sugar. ‘‘Easy money, Fred."’

‘‘Billy’’ Miller acted as megaphone
artist, and won’t do it again, he says.

J. S. Bond, alias ‘‘Condor Charlie,’’
was the chief judge and his decisions
were never questioned.

What was the net

DISPUTE ON EARLY CLOSING.
Opinion Divided on Question in St.
John.

St. John, N.B., June 22.—There is still
no settlement of the dispute coneerning
the Early Closing By-Law, and it is
causing considerable diseussion. A meet-
ing was held this week by those opposed
to the movement and it was decided to
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defy the law and remain open after the
appointed hour of closing, 7 p.m. This
was done by several dealers, and the
consequence was that the police report-
ed them. Among the number were a few
grocers.

In the majority of eases, however, the
grocers are in favor of the early closing
enactment, and are not in sympathy
with those seeking to have it repealed.
The public interest in the matter is
quite keen, and difficult to judge accur-
ately, as opinions are divided, but there
is a united feeling that little corner
groceries kept by widows, eripples, or
aged people, should not be compelled to
close, as most of their little trade on
which they are dependent takes place
after seven o’clock.

CLOSING IN FREDERICTON.
Fredericton, N.B., June 22.—The agi-
tation for a half-holiday on Thursday
during the summer has been successful.
and the merchants in all lines of busi-
ness have agreed to close their premises
and give themselves and their clerks a
half day respite each Thursday during
July and August. The action arises out
of a canvass made by Ald. Hooper,
Guthie, and W. A. B. MeLellan, who

interested themselves in the matter.

HOLD JULY THIRD.
Berlin Merchants Subscribing to a Fight
Fund.

Berlin, Ont., June 22.—The Berlin gro-
cers have been the leading spirits in an
agitation as the result of which a motion
was put through the Retail Merchants’
Association meeting that will result in
the stores in Berlin being kept open on
Dominion Day, as it falls on Saturday.
but Monday following will be observed
as a holiday. Saturday in Berlin is im-
portant to all the retailers, owing to the
exceptionally large market here, bringing
farmers from all points within a radius
of twenty miles, some coming even from
outside the county. However, it was
only by a majority of one that this ac-
tion was decided upon, the others want-
ing to have the market changed to Fri-
day. The majority felt that this would
not prove a success. There appears to
be, however, some dissatisfaction.

The grocers of Berlin, and in fact
practically all the merchants, have join-
ed in liberally subseribing to the fund
being raised to fight the Co-operative
Societies’ Bill again before the Dominion
House. The announcement by the presi-
dent of the Secottish Co-operative Soci-
ety, William Maxwell, now in Canada
in the interests of the bill, that he has
assurances that make him confident that
the bill will earry in the house, has
had the tendency of awakening the re-
tailers here to a sense of the danger that
threatens them.
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THE PROFIT.

A first class profit is made on MAGIC
BAKING POWDER when purchased in
proper quantity to secure the benefit of
the special trade discount. It is extensively
advertised and sells readily—your customers get an article that
pleases them, and dealers have the satisfaction of supplying to

their trade pure and wholesome goods. Easy selling qualities and a
lasting profit is the result.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

' MAGIC is a medium-priced baking powder and the only well-known one made in Canada
that does NOT contain Alum.

E. W. Gillett Company Limited
Winnipeg. TORONTO, ONT. Montreal.
99 999 -0 909 0°@® 9900 090 09009 909 - 909 - 0°9-0°9-0°0-09:-0
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w H B T I' Y TO THE WHOLESALE TRADE
°for s::ee limee:bI:ut t:el vl::lf to ou weSt lndia CO" Limi‘ed

. : 305 St. Nicholas Building
you of stocking and selling a cer-
tain DUSTLESS SWEEPING MONTREAL

COMPOUND -called THE CANADIAN HOUSE OF: i

Sandbach, Tinne & Co., Liverpool, Eng. i Y
Sandbach, Parker & Co., Demerara, B.G. o | T

Are you taking advantage of the

businessand prqﬁts this offers you? MOI 'ASSES
It has no superior - '
as a dust absorber, and all West Indian Produce

germ killer, carpet
and rug cleaner. We represent some of the chief houses
. in Barbados, Trinidad, Jamaica, St.
5( )CLE AN Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782.

Ask us for prices before filling
your orders for the coming season

I West India Co., Limited

Particulars furnithed by
your wholesaler or write
us direct.

SOCLEAN LIMITED

444 King St. West
TORONTO

PHONE ADELAIDE 1584




i true toits name, the best cooli-
i ing and drinKing chocolate
made.

Diamond

nothing better for eating in
this style is made anywhere
AND IN ADDITION good
profits to the retailer.

Ask your jobber.

John P. Mott & Co.
Halifax, N.S.

BELLING AGENTS:
J. M. Douglas & Co. R S. Mcindoe
Montreal Toronte

Jos E. Huxley Tees & Persse Johnston & Yockney
Winnipeg Calgary Edmonton
Frank M. Hannum, Ottawa

e

gt

Hand Soap
e Bozxes

We have special equip-
ment for turning out
Hand Soap Boxes in
large quantities and in
I any style of decoration.
| Let us figure on your
requirements.

American Can Co.
MONTREAL - - - HAMILTON

THE CANADIAN GROCER

S

BISCUITS

from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

MVITIE & PRICE’S
BISCUITS

Your best customers want them
P and they yield a generous profit.

All goods packed in hermetic-
ally sealed tins.

AGENTS for Manitoba and Saskatchewan :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

AGENTS for British Columbia and Alberta:
DONNELLY, WATSON & BROWN, Vancouver & Calgary

— - _== ———

Be Gareful How You 8uy Your Refrigerator

Don't get an ““lce Box.”

The damp, musty,
stagnant air “‘Ice Box"’
is a breeding place for
germs and disease,
and the average re-
frigerator is merely an
elaborate Ice Box.

Proper ventilation and
perfect circulation of
cold, dry air is only
properly obtained in
the ‘““Eureka’ Refri-
gerator, which has an
exclusive and patent-
ed system of air cir-
culation, and this
guarantees an abso-
lutely dry refrigerator.

We have beentwenty-
five years exclusively
manufacturing refri-
gerators, and our pre-
sent models have all
our knowledge and
experience worked in-
to them.

In the matter of sani-
tation in materials
used, in design and finish, in price, there is no refrigerator
on the market can compare with the “EUREKA.”

Let Us Send You Our New lllustrated Catalogue.

EUREKA REFRIGERATOR CO., LTD., TORONTO

54-56 Noble Street.
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Western Canada Ships Flour to Japan

Shipments to Ports in Japan—Hope of Permanent Trade With
Orient—.: iour Prices Continue Steady — Trade Not Brisk —
Wheat Continues to Fluctuate—Rolled Oats Steady — De-
crease in Visiole Oat Supply in Canada.

A steady demand, but without any
particular briskness is the general re-
port of the flour trade from the differ-
ent centres in regard to domestic trade.
Export business is quite slack, although
some bright spots make their appearance
from time to time.

From Winnipeg comes a report of fur-
ther shipments of flour to different ports
in Japan. For the past few months
business has been done with different
parts of the Orient, shipments being
made via Vancouver and the hope is ex-
pressed that a permanent trade be -work-
ed up in this part of the world for Man-
itoba flour.

The feature of the wheat market is its
irregularity. Advances and concessions
are continually taking place and after a
week’'s fluctuation, the market is prac-
tically back to the position held a week
ago. Under favorable crop reports,
quotations eased off somewhat on Satur-
dat last, but at the beginning of the
week  alarming reports of a black out-
look for crops in South Dakota caused
a sharp advance in Chicago which re-
sulted in a hardening of prices on Can-
adian markets.

The world’s wheat shipments last
week amounted to 10,960,000 bushels as
against 12,512,000 bushels the previous
week and 7,200,000 a year ago. The
visible supply of wheat in the United
States on June 19th was 25,643,000
bushels as compared with 15,104,000
last year and 12,923,000 bushels in 1909.

The oat market continues steady with
export trade fair. The Canadian visible
supply decreased 1,135,000 bushels last
week. Trade in rolled oats is of a hand
to mouth character.

MONTREAL.
Flour.—The market is
new feature. There is a steady demand
from retailers, prices appear to be
steady, but otherwise things are unin-

without any

Cereals.—The market is stat\onary
Demand is well maintained and there is
a firm undertone to the situation, which,
however, lacks any new feature.

P T
BE3KER

TORONTO.
Flour.—The flour situation shows no
particular change from a week ago, the

same steadiness continuing, but the
market is void of any marked firmness.
As usual for this season the demand is
not overly brisk.

Manitoba Wheat.
st Patent, in car lots
9nd Patent, in car lots..
Strong bak
Peed flour, in

Cereals.—No new features bearing on
the general cereal situation are evident.
Rolled oats remains quite firm but with-
out any change.

Bolladoou.lgfuh-!ou,mlb sacks .

carl
Standard and oatmeal, ¢8 1b. sacks

granulated
Rolled wheat, mdl lon. 100 1b. bris
ls. to car lots
Oornmeal, 100-1b. bags

WINNIPEG.

Flour.—Considerable improvement has
taken place of late in the demand for
flour both for domestic and export.
Mills are all working full time now.
One of the largest milling companies
in the city is making a shipment of
high grade flour to the Orient from Van-
couver next week. The flour is to the
order of a merchant at Yokohama and
Kobe. Oriental demand for high grade
flour, has during the last few months,
improved considerably, and it is the
opinion of those who are in the trade
that successful shipments can be made
monthly in the future. Large ship-
ments are at the present time going to
Suva and Fiji, via Vancouver. Local
market continues firm and prices are un-
changed, namely, 1st patents, $2.65 per
98 1h. sack; 2nd, $2.45; strong bakers,
$2.25 ; 1st Clares and common grade,
$2.25.

Cereals.—It is surprising how the de-
mand for feed continues to keep up. In
spite of the ideal weather for the grow-
ing of hay and pasture the demand for
feed is fully equal to the supply. A
good volume of business is being tran-
sacted and a fair demand is still pre-
valent from the east. The fact that an
active business is in circulation and
that stocks are not heavy, keeps the
price up and no change has taken place
from last week. Rolled oats is also
steady, and quoted at $1.90 per sack,
standard and guaranteed oatmeal $2.40,
and cornmeal $1.75.

An efiort is being made to organize
the retail merchants in Barrie, Ont.
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\ Tl HOONEY BISCUIT 3 CANDY, Co0

_ PERFECTION

C“An = [V

STRATFURD CnNADA

Mooney’s
Perfection

Cream

Sodas

are known for their
lasting crispness. They
ALWAYS reach you
in perfectly fresh con-
dition because we make
it a point of honor to
ship only stock that
will increase the good-

will of our customers.

The MOONEY

Biscuit & Candy Co.
LIMITED

Factories at
Stratford, Ont., Winnipeg, Man.

MAPLEIHE is now

Thoroughly Established in
'ublic Favor as
The Flaver de Luxe
for

Puddings, Cake Fillings and
Ices, Ice Cream and all Con-
fections

By its use with sugar syrup
an unsurpassed table delicacy
may be made at home

Be sure that it is om your
shelves.

Consult your jobber.
Frederick €. Robsgon
& €o., Sales Agents
26 Front St. E,, Toronto

Cresceat Maoufacturing Co.,
Seattle, Wash.
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Practical Methods in Retail Stores

Calgary Man Believes Handling Only First Quality Butter Will
Bring Increased Trade—Chatham Man Suggests Treatment for
Confectionery Window—The Fruit and Green Goods Depart-
ment of Vancouver Establishment.

Makes Specialty of Butter.

Calgary, Alta., June 22—A loecal gro-
cer makes a specialty of handling only
first quality butter and believes that it
attracts a good deal of trade for him.
This merchant in speaking in reference
to- butter said : ‘‘For various reasons
the butter trade is one which every
good grocer should want to cultivate
and see growing. It causes customers
to have faith in you, when they can
rely on you for choice butter all the
year round. Another reason is that
since butter is on the table at every
meal, and is used for g great variety of
purposes, there is a big sale for it
which should mean a big profit for the
dealer. If you are getting a customers’
butter orders, you are very liable to
get a large percentage of their other
trade too. Another reason is that the
butter on the table is often praised by
a visitor to the house and the question:
‘Whose butter do you use?’ is invariably
asked. And if it is your butter, you
have secured a splendid advertisement.”

Build up Confectionery Trade.

St. John’s Nfld, June 22.—A local
grocery firm having been giving more
than ordinary attention to confectionery
during the past year and have been so
well satisfied with results from that de-
partment that they have set apart a
section of their store to meet the in-
creased trade in that respect.

When they first began this depart-
ment they started in lightly with a
few kinds of the best chocolates and as
the demand increased, the guantities and
number of lines were increased. The
section devoted to candy is not large
but it is compact and adequate. A
show case has been set apart entirely
for confectionery and the shelves behind
it bear only candy. The sweet goods
are thereiore practically apart from the
general groceries, and being compact
makes a pleasing display that attracts
customers

Covers Confectionery With Mesh.

Chatham, Ont., June 22.—“Now that
the warm weather is coming, the grocer
will be finding it timely and yet , dii-
ficult to display cakes and biscuits to
advantage,” remarked a merchant the
other day. ‘‘This is especially so when
the flies come in. In summer time cakes
and buscuits are quite in order, , and
should make an attractive showing in a

window; but I'm afraid a window dis-
play of assorted biscnits with a hundred
or more flies buzzing about, isn’t quite
so attractive to the buyer as it is to
the flies.

“I’ve found it a neat thing to cover
my display with a light netting, prefer-
ably white, with a very large mesh.
Sometimes I spread it over a series of
little uprights, a foot more or less in
height, so that it forms a sort of tent.
Beneath this the cakes and biscuits can
be arranged on plates, or in any way
that strikes the fancy. The netting,
having a large mesh, doesn’t obscure the
view to any great extent; in fact, it
has a sort of toning effect, just the
same as toning in a photograph, and I
really think adds to the attractiveness
of the display and gives the buscuits a
tasty appearance that they soon lose
in an open window. Further, it keeps
off the flies.

‘““Then where the tent efiect is secured
in spreading the netting, the arrange-
ment is in itself suggestive of camping
out. You can help that eflect by the
use of display cards: ‘Just the thing to
take for lunch,” or something like that.
Occasionally I have covered each plate
of biscuits with a little netting tent of
its own, which is an attractive varia-
tion. The same idea can be used where
goods of this sort are displayed on
counters; while the netting can be used
to advantage even inside the silent
salesmen. It is useful for quite a num-
ber of , lines besides biscuits. Cooked
ham is an instance; also confectionery.
Of course it is a bit of a hindrance
when you want to sell direct from the
display; but with biscuits you sell from
the box.”

Sells Lemon Drink.

London, Ont., June 22.—Just because
a grocer sells lemons and sugar is no
reason why he should leave to the drug-
gist the trade in fruit extracts, as the
experience of a London merchant shows.
This grocer sold almost 300 ten-cent
bottles of a standard line of lemon
drink one Saturday, recently.

At the same time he was turning over
a goodly number of packages of grape
juice put up by another firm, and there
is no sign of the primitive lemon going
out.of fashion either.

Specialized on Cheese.

Montreal, June 22 —His cheese trade
is one of the specialities in the business
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of Chas. E. Box, a Westmount grocer.
He obtains his cheese from a maker in
Ontario and depends entirely upon this
source of supply. The cheese he ofiers
his customers is, therefore, as uniform
as can well be expected. It is a fine
Canadian cheese, and it really built up
its own reputation. Mr. Box supplied
foodstuffs for different affairs, his cheese
among them, and this means together
with the regular store trade soon in-
creased the number of enquiries. Even
new customers were gained by this
method. They came for cheese but re-
mained for crackers and a dozen other
lines. This idea of specializing in some
particular line has helped more than
one grocer.

Profits From Fruit and Green Goods.

Vancouver, B.C., June 22.—A local
dealer conmsiders his fruit and green
goods department a very profitable por-
tion of his business. ‘‘Many of my
best customers,’”” he declared recently,
‘““have been brought to dealing with me
regularly through the medium of my
fruit or green goods department, Often
I bave a display of these lines in my
window and a customer will see them
and come in to purchase. I take great
care that only the best quality goods
are allowed to go out, and as a result
this brings me returned trade.
This is only a beginning. When custom-
ers have purchased their fruit, I intro-
duce some other line to them and in
this way I often gain regular customers.
Then the department itseli pays a sat-
isfactory profit because I exercise judg-
ment in ordering supplies, so that there
will be no leit-overs. Of course there is
some loss in this manner but care in
buying and quick turnover will eliminate
a good deal of it.”

Advantages of Association.

Fredericton, N B., June 22.—That the
dealer should remember the advantages
of association in the sale of groceries, is
the belief of a local merchant, who says
it will be of benefit to them.

“If you sell a customer fruit, it at
once suggests sugar and the grocer
should mention sugar to the customer.
In the same way, flour suggests yeast,
meats suggest sauces, oysters suggest
crackers, etc. Quite often when a cus-
tomer orders one of these, she can also
be sold the article associated with it, if
the clerk will only introduce it.”

‘““This is also of use in the advertis-
ing of goods. If you are advertising
fruit, add to it sugar and scalers, and
if your ad. is such as will sell the cus-
tomer fruit, they will very likely also
purchase either sugar or sealers or
both. Another example is the combin-
ing of maple sugar and pancake flour, as
one of these articles helps to sell the
other.”
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Biscuits

The Biscuit which shou]d be in every

Loyal Household throughout the Dominion.

Samples and fill particulars from

SNOWDON & EBBITT, . . . 325 Coristine Building, Montreal.
NEWTON A. HILL, 25 Front Street, Toronto.
MASON & HICKEY, . . . . . . 287 Stanley Street, Winnipeg.

The STANDARD BROKERAGE CO.,
852 & 864 Cambie Street, Vancouver, B.G.
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Authorities are

After Vendors of
Questionable Food

Winnipeg, June 22.—During May 1,-
578 inspections were made here of prem-
ises where food is ‘stored, prepared, or
offered for sale. As a result, 22 prose-
cutions were instituted, and convictions
secured in every ecase. Of these, ten
were for dirty premises, four for bread
exposed to dirt and dust, and two for
bread below the standard weight.

Foodstuffs to the amount of 19,719 lbs.
were condemned and ordered destroyed
during the month. Among the chief
items were 1,263 lbs. of meat, 4,350 of
fish, 3,075 of fresh fruit, 4,860 of vege-
tables, 1,152 of butter, 1,500 of lard,
1,175 of canned goods, 375 of eandy,
and only 45 lbs. of eggs.

Ice Cream Selling.

The selling of ice cream from push-
carts has been prohibited. It may now
be sold only from glass-enclosed recep-
tacles, and then only in cones. Street
vendors have also been prohibited from

selling soft drinks in glasses, as they
have no facilities for the washing of
glasses and dishes. Drinks can be sold
by the nomadic vendors only in bottles.
The report of the chief food inspector
points out that ice cream from push-
carts gives a very high baeterial count,
and when retailed in such a manner is
not above suspicion. Warning has been
given to drivers of bakers’ and other
rigs that they will be held personally
responsible for the cleanliness of their
vehicles and methods of handling food-
stuffs.

TO GROW FRUIT IN LABRADOR.

Blueberries, gooseberries, cranberries
and fruit will soon be growing on the
desolate Labrador coast if C. Martyn
Spencer, a graduate of an agricultural
college in Montreal, is successful. Spenc-
er, who is a cousin of Dr. Wilired T.
Grenfell, the noted medical missionary
of Labrador, sailed from Boston recent-
ly on the nmission schooper Lorna
Doone for the Labrador coast, where he
intends to devote his life in teaching the
people of that barren land the rudiments
of agriculture.

i q,uO,/ '

I.OZENGES

Should be in

YOUrl

confectionery

deparument

C. NELSON, DALE & CO., LTD.,

‘Hf«PNlLK

ENCHN[)

DEALERS IN FRUITS

PINEAPPLE time is
preserving time. See
that you have ample stocks
to meet the ever increasing
demand. We are also

headquarters for choicest
VALENCIAORANGES.

ORDER NOW

Lemon Bros.

Owen Sound, Ontario
and Sault Ste. Marie

We are large BUYERS
and dealers in WOOL.
Country merchante
should getin touch with us
early for prices—an oppor-
tunity for you to do some
extra trade and make extra
profits.

WRITE AT ONCE

L
BUYERS OF WoOOL

When [house flies
abound

WILSON’S
FLY PADS

are the thing to
clean them out.
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A Healthful, Invigorating Non - Alcoholic Tonic

The tonic value of pure grape juice is well known and highly
commended by practically every physician of eminence in the world.

An excellent drink for everyone whose occupation is mentally fatiguing or whose con-
stitution is at all in need of healthful stimulation.

The main consideration in buying grape juice is its purity.
sure of purity by asking your wholesaler for

“E.D.S.” Brand

Grape Juice

You can make absolutely

It is the delicious, unfermented juice of luscious, ripe, Concord grapes, crushed
right in the vineyard where they are grown.

Our goods bring results for the grocer. Their quality is published in very expensive
advertising to the consumer, making the demands heavier and continuous.

If you are not handling these goods, write for information. “E.D.S,” products
are quick sellers.

Made only by

E. D. SMITH ar wis own rruit FArRMs WINONA, ONT.

AGENTS: N. A. Hill, Toronto; W. H. DUNN, Montreal; MASON & HICKEY, Winnipeg;
. R. B. COLWELL, Halifax, N.S.; J. GIBBS, Hamilton.

MATHIEU’'S
SYRUP

of Tar and Cod Liver Oil

MATHIEU’S
NERVINE POWDERS

are the safest sellers

amongst all the cold cure

and cough remedies on

the market.

The sale has increased enor-
mously—

Thousands of testimonials attest
their wonderful value—

They never become dead stock—
They afford dealers a good profit—

Those who once use them make
them a household remedy—

Dealers who do not carry them
simply lose sales that go else-
where.

Asthed d will be i
some months, order a good
supply now.
Sold by all wholesale dealers

AND
J. L. NATRIEU CO., Props.
SHERBROOKE, P. (.

for

Distributors for Western Canada:

Foley Bros., Larson & Co.. Whol

le G and Confecti

Winnipeg. Edmosnton, Vancouver
L. Chaput, Fils & Cie., Wholessle Depot, Montreal

You Are Making A Huge
Mistake

Encourage Home Industry.

in paying duty
on imported goods

Macaroni
Vermicelli
Spaghetti

Our goods are guaranteed equal
in quality to those imported from
France,and are made by menwhohave
come direct to us from that country-

Den’t You Want to Save Money ?

L’ ETOILE

(“ Cie Francaise de Pates Alimentaires.”)
6-9 Harmony Street, Montreal.




WATERMELONS

First arrivals show up in good
shape; let us have your orders
early.

Lots of

LATE VALENCIA ORANGES

Also car very Fancy Navels,
by Messina Lemons,
O Tomatoes, Cucumbers,

" Cabbage, New Potatoes,
Grape Fruit, Bananas, etc.

in : McWILLIAM
4 '

28-27 CHURCH ST TORONTO
are Largest Receivers

Verdellis

‘ The First}Shipment for the
Season arrived.

The Finest are packed under
“ 8t. Nicholas ”

§i3: and

“Home Guard”

but

; Puck, Kicking
; and Leaf brands

s are very fine.

Buy Tranizzis Verdellis
t 1 They're the Goods.

| |0 o mecase

| AGENT
{ 1 TORONTO, ONT.
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Scarcity Sends Potato Prices Upward

New Potatoes Higher in Price—Virginia Potatoes Open High—
Old Stocks Scarcer in Montreal and Toronto—Prices Higher
—Lemons Firm—Good Demand— Home Grown Strawberries
Selling Well—Sale of Pines is Curtailed—Canadian Cherries
Arrive Also—Peaches, Plums, Apricots and Watermelons on

Market.

The dealer should now have on hand
plenty of delicacies with which to coax
the lagging appetites of his customers.
From all sections of the continent the
wholesale fruit men have collected a big
list of dainties calculated to please the
palates of the consuming public. Most
prominent is the home grown straw-
berry, excellent in quality and reasonable
in price. From various parts of Canada
cherries are also being received, while
from California are coming supplies as
well as peaches, apricots and plums.
watermelons are coming from Florida,
tomatoes from Texas and Mississippi
while new potatoes are being received
from Florida and Virginia.

Lemons continue firm under a steady
demand created by the warmer weather,
and stocks are again being cut into. “‘If
this weather continues,”” declared one
dealer, ‘I am afraid that some dealers
will be caught again with short stocks
with the same result as before.”

Pineapples have been going out freely
but the demand is now being curtailed
somewhat by the arrival of other fruits
on the market. The pines this year have
run to a large extent to small sizes
while the larger ones are the best sel-
lers., Despite the fact of smaller arriv-
als, pines in New York last week were
a little easier, so that some dealers
have expressed the opinion that there
may be slightly lower prices again.

Texas and Mississippi tomatoes are
about done but Tennessee will be send-
ing along shipments in a few days. The
demand for tomatoes on the whole con-
tinues quite favorable.

Stocks of old potatoes are getting ra-
ther scarce and consequently dearer.
This week advances in price are noted on
both the Toronto and Montreal markets,
scarcity of supplies both spot and
throughout the country being given as
the reason. Winnipeg also reports a
curtailment of shipments to that point.
New potatoes are also higher in price,
Virginia which are now starting to be
shipped, having opened at a higher figure
than for several years.

MONTREAL.

Green Fruits.—New California fruit is
arriving now, car load lots being the
present order. Apricots, peaches, cher-
ries and plums, comprise the list with
prices opening at a fair figure. Can-
adian strawberries are being received in
good condition and as usual sell at va-

60

l

rious prices depending upon circumstanc-
es which change trequently.’ Otherwise
the market is steady. Lemons are firm
with a fair demand. Grape fruit, bana-
nas and pines are moving freely.

Apricots, Califor-

27 'y )
..600 800 380
.700 800 200
Buoanas,bunch.. 1 65 1 85
g .200 235 300
Oherries, Califor-
nia, orate...... 280 300 3N
gien g {8 1
\ 300
Lemons. ......... 45 500
Limes, a box ..., .... 175 012

Vegetables.—Tomatoes are now at
$1.40 to $1.50 with a good demand in
spite of the fact that prices are not
more favorable. Demand for the smaller
vegetables is good. Old potatoes are ra-
ther scarce and are consequently dearer.

Beans, hamper.. .... 500 Onions—
Beets, doz....... .... 125  Egyptian, bag... 350 3 00
Oarrote, doz..... .... 125 uds,crate.. .... 350
Oabbage, crate.. 300 4 59  Flo.ida potatoes,
Cucumbers, bas. 2 50 3 00 on'elw“.p.r-hb'bl......‘ 7” ::‘.
I s sas siee cuoe 200 ;Anhy.d\:.l“ gg
Garlio, 2 bunoh: 025 aranips,
Gn:‘:' g Radishes, dosen
ot .... 135 bunches. ...... .... 930

Leeks, doz ...... 1756 200 Spinach, bbl .... .... 17

Lettuce— Tomatoes, flats. 1 40 1 50
Canadian lettuce Turnipe, bag.... .... 160

perdos........ .. 1850

TORONTO.

Green Fruits.—Lemons continue steady
in price on this market with quotations
the same as last week. It has been ex-
cellent lemon weather and with a con-
tinuance, dealers expect at least a steady
market. Pineapples are at the moment
a little stronger but prices are easier in
New York. The demand has been cur-
tailed somewhat by the early arrival of
strawberries and other fruits. Water-
melons are a little lower this week with
a fairly good sale. Late Valencia or-
anges are going out at $3.75 to $4.00,
while a few navels are also obtainable
but the orange trade just now is not
overly brisk. Canadian cherries are
more plentiful at 75¢ to $1.00 for or-
dinary stocks while choice are bringing
higher values. California peaches and
apricots are arriving in limited quan-
tities with the former at $2.00 and the
latter at $4.00 per box of about six
dozen. Texas tomatoes are nearing an
end but Tennessee will be coming along
in a few days. Canadian strawberries
are quoted at 8 to 11 cents, which is
higher than at one time last week when
big shipments were sent to the market.
It is at present an intervening time be-
tween when berries are falling off in one
district and starting in another. The
heaviest shipments will be over in a
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week and a half according to several
dealers.
........ 350
, sack .... 475
on

Fruit For Dominion Day

..........

50 200
040

Lemons— 3 o8
i i Tame 300 PLACE ORDERS EARLY.

......... 1%
00 22

SRR B CALIFORNIA FRUIT

Vegetables.—The big change of the
week has been the upward movement in lst CAR EXPECTED MONDAY

potatoes, a sharp advance from $1.10 to Peaches, Plums, Apricots, Cantaloupes, Or nges,
$1.25 per bag having taken place. Scar-
city of stocks is the reason assigned, a ; Lemons, Bananas, New Potatoes,

recent inspection of general stocks hav- Watermelons Peanuts
ing brought dealers to recognize this ? g
fact, with the resulting advance in price. Everything in the line for the Holiday Festivities.
““‘Spot stocks are scarce,”’ said one deal-

er, ‘“while the quantity in the country is s God Save The King ”

small. Instead of receiving car lots, we
iin get 40 to 50 bags at a time. I expect . @
not to see potatoes go even higher because WHI I E (& CO.’ lelted
it will be some time before new ones be-
TORONTO and HAMILTON

come reasonable in price.”” Imported
new potatoes have taken a sharp upward

CHERRIES Home Grown Strawberries

ENGLISH (sweet)
EARLY RICHMOND (preserving)

ARE NOW READY

E
S5
? 8

-
~
o
~

O HMOMR ww
Z 838 n3s% 22

Receipts of Canadian Berries to date
have been heavy, and the quality excel-

STR AWBERB'ES lent. Send along your orders.

ady
= WILL HAVE A FEW THIS WEEK. ot B
Oranges, Pines, Bananas,

Canadian Early Vegetables
dy Wax Beans, Peas, Cucumbers, Cab- I t N P t t

s bages, New Carrots, Beets, &c’., are oma oes, ew o a oes
in good supply
cur- Wire, phone, or mail your orders to Received our first Verdelli Lemons

STEVENS & SOLOMAN i
SASELen:. A HUGH WALKER & SON

able PHONES 1990—2700—3200 (Established 1861) GUELPH, ONTARIO

COOL
* ¥\ weatmzr LEMONS DRINKS
ket LEMONADE---Most cooling, most refreshing, most economical

summer drink. Suggest it to your customers. When ordering
'(I)‘?Z Ty lemons mention Buster Brown Brand---the Pinnacle of Lemon
in 13 Culture. Our Verdellis are beautiful.

W. B STRINGER, Can. Sales Agent FOLLINA BROS., Packers

MESSINA, Palermo
61



turn in prices also, and are higher than
for several years at this time.

Beets. Lowsiana Onions—
B eahassnd. saip 07 Texas, case. ... .... 2
Canadian beet, Egyptisu, sack . ... 250
soup 060 075 Poraroes, Unta-
Cabbag -, 8-uth SO B i se ne 125
na. .. 350 Potatnes, new,
Carrots, ne»w, hamper....... 200 270
box3toddoz. 175 200 2bush. bags .. 4 00 6 00
Cucumber»‘ Parsiey, per doz 076
ba . 260 Newturnips,p-r
WAxbenml bam- 11at hasket. .... 080
per e Asnraragus—
(;roen heunl, Canadian, doz.. 075 100
.. 200 Spinach =
l‘.uoo f‘; Da- Hamper.... ... 03 oW

dian bead.... 025 030

WINNIPEG.

Fresh Fruits.—The arrival of Hood
River strawberries which is always
looked for with much anticipation by
the wholesalers has been the event of
the week in this line. The berries are
reof good shape and juicy, hut the crop
is reported to be limited, and the price
will remain high. Quotations are at
present $4 to $5 per 24-quart crate.
Other lines of strawberries are practic-
ally ofi the market, and some specula-
tion as to the time of arrival of On-
tario berries is at present being indu,g-
ed in. Trade in other lines cantinues
active, and few changes will be noticed.

Florida grape fruit, box.
B-naoas, buch.......
Navel oranges ...
Calif.-»nia lemon, crate.
Mes inn lemons ARG
Hood River stiawb-rries, 24 qL ot nale g
Tennesser strawberries, 24 gt

Florida pineapples, case
Cal. black che ries 10 box
Cal. whi e cherries, 1 box

PR AT R E
SLLLBEBANE

Green Vegetables.—A few changes of
interest bhave taken place on the mar-
ket, the most noticeable of them being
the advance in the price of potatoes.
Prices are now $1.10 per bushel for
small lots, while in 10 and 20 bushel
lots $1, and farmers’ loads per bushel,
80c.; Ontario potatoes in carload lots
are selling at from 90 to 95 cents.
Some stocks of fresh carrots, beets and
turnips are all being received from the
Mississippi Valley in boxes. Native sup-
plies of radish, lettuce, and onions are
fairly large, but parsley is scarce. Spin-
ach is also very plentiful, and a big re-
duction has taken place. The season on
the whole is regarded to be specially
early when compared with last year,
and as a result supplies are being
brought on the market from two and
three weeks ahead of last year.

Nativemint, perdoz.......covvvvinnnnnns
Native green onions, doz
Native parsley. per 1b..
Nativ- lettuce. per doz.
Native watercress, duz......
Min iesoia cucumbers, doz.. ..
Texas cucumbers, doz... .
Mississippi tomatoes, crate
American radishes, doz.. ...
American head lettuce. doz
garlic gor Ib...
Mative spinach, |
New cabbage, per Ib
Flori ac I ry, per crate..
Am rican peppers, bask-t
glulr‘e tl,:eu.btrba)lb .
onda »8, 20 Ib.
Min boxes.

LEISNBRELEES

L

g:ﬂvo mushrooms, per Ib. . ..
¥® asparagus, per doz. ..
Native radishes, per doz. .

O™ WMRNNRNO~AO0O~oONnOoO~OO0ODe
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Heavy Lobster Catches in Cape Breton

One Report Says the Largest in 20 Years on That Coast—Fac-
tories Running Full Time—Regular Summer Demand in Bvi-
dence—Mackerel Catch Slackened on Nova Scotian Coast—Ice
Jams Interfere With Newfoundland Fisheries

Supplies of fish are generally good,
with the exeception of such lines as are
naturally becoming short. The demand
shows but little echange, and is the re-
gular summer demand. The price is
satisfactory, and is quite ordinary, a
fact that accounts largely for the pres-
ent demand. Aithough fresh fish are
bringing the most business there is still
quite a demand for other lines, such
as smoked, prepared and salt fish.

The mackerel cateh has slackened on
the Nova Scotian coast, while a large
proportion of supplies has been shipped
to the Boston market, where they com-
mand a good price. One report says that
lobster fishery o the Cape Breton coast
is the best in 20 years. Nearly all the
factories in that section are running full
time. Lobsters are quite plentiful on
New Brunswick markets. Fishing on the
north coast of Newfoundland has been
interfered with :onsiderably by the ice
jams.

QUEBEC.

Montreal. — Fresh fish are com-
ing in freely enough for the
present demand, with haddock,
cod, halibut and whitefish dividing up
the present trade. Brok trout are about
finished, with the price holding firm.
Gaspe salmon are coming more freely
with: the price reduced below last
week ’s.

Fresh mackerel are receiving consid-
erable attention just now and are de-
lectable.

FRESH

Al;mv? (:’hnd Blnbut express
vrriong) per RN oo s 0% 010
100 fish.. wees 200 Salmon PC,Ib ... 018
Bluefish, per 1b .. D18 Salmon, Gupe lb 018
perch, Shad buck,esch . 030
> ooee O I Shad. roe, each. .... 060
Dressed bu;lbl 010 g:‘ trout....... . 010
per 1b. .... @ bass, perlb. .... 010
Mackerel voos 0 Lake uun‘;: - i 01
Haddock, p-rlb ... 0044 Brook trout .... .... 02
B-ddook fancy Pike,per Ib. ... .... 008

BALTED AND PIOKLED
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NEW BRUNSWICK

St. John.—Lobsters are not being re-
ceived here as plentifully as some of
the dealers would wish, and various
reasons are attributed for this fact. This
is a season when in other years they
have been secured in fairly large quan-
tities, but so far this year they have
been none too abundant. From 15 to
40 cents each is the price being asked.
The shad season is ended so
far as fishing in the harbor
is concerned, but it is expected that
there will be a run of river shad for
some time yet. Salmon are fairly plen-
tiful, and are offered at from 16 to 26
cents. ——
ONTARIO.

Toronto. — Considering the warm
weather, the local fish trade is fairly
good. True it is that orders do not
run into any large amount, but business
is quite steady in character. Fresh
fish are capturing the larger percentage
of the trade, with halibut and trout the
favorites. Prices continue quite steady.

FLESH OAUGHT FISH

. (] Fresh caught white.. 0 10
L 99 Ere b caught herring 0 08
005  Haddook ... . 008 007
010
=t
. 004
018
SMOKED, BONELKSS AND PICKLED FISH
A-dhl-l bxs M Haddie, . 008
ai:¥§ is “ﬂﬂiﬁ:;?ﬂ?; 18
| Ton s ek 018  Sbrimps,peresl ... 135
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WINNIPEG.
Winnipeg.—There is little new in the
fish market, except that supplies of
fresh fish continue to increase. An ex-
cellent demand for both fresh and smok-
ed fish is reported by the wholesalers,
and no great change is expected at
present.
FISH (FRESH)

T SRR ORI s S Y 016
SO NP o o csiraierse Srabn bt i o 010
Freshi ketrout.perlb ... ..coovevvennn ouas 013
Lake Winnipeg white fish, perlb............... oo 009

SMOKED FISH
Kippered h rring, per box..
8m ked Salmon, per ib.......
Holland he ring per keg..
Fillets of haddock
Bmoked cod.. :
Lavrsdor herrlng, % barre
RBloater-, per b x
Smoked uoldeyu, dozen
Finnan haddi s

COAOODT
2ITBRCETER

NOVA SCOTIA.

Halifax.—The trade in mackerel was
brisk during the early part of the week,
but since then has slackened off. Near-
ly forty thousand mackerel were landed
here on Monday, and they were quickly
bought up. The majority of these fish
were iced in barrels, and shipped off
to Boston. They are retailing on the
local market at 20 cents each. The lob-
ster fishery on the Cape Breton coast is
the best for twenty years. More than
60,000 lobsters were packed in one fae-
tory at Alder Point, during the past
week. Nearly all the factories are run-
ning on full time, and it is expected
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that the total pack will be the heaviest
for some years.

Outside of mackerel, the trade in fresh
fish is a little on the dull side. The
haddock that are being marketed are of
poor quality and the cod are only fair.
There is not much sale for halibut in
the warm weather. Salmon are much
searcer than usual, for the season of the
year. On the smoked fish line, fairly
good sales are reported, but stocks are
light, only sufficient being on hand to
fill orders. The salt fish trade remains
practically unchanged.

The barquentine Fanny Bresleur sail-
ed from here to-day for Santos, Brazil,
with a big eargo of fish. She took 4,364
tubs and 15 boxes of dry cod. The cargo
is valued at $40,000.

NEWFOUNDLAND.

St. John’s.—The latest news from the
Labrador coast rzport north-east winds
prevailing, with a solid jam of ice ex-
tending from Battle Harbor to Indian
Harbor, unbroken since the winter. It
will be seen that with the prevailing
winds, it will be impossible for schoon-
ers to proceed farther north than Battle
Harbor for some time. A few days off
shore winds would no doubt make a de-
sirable change. Whales have been re-
ported plentiful off the Newfoundland
coast. The best catches for cod for the
season have been made recently on the

local grounds, particularly to the north-
ward. There is also a good sign of fish
in Placentia Bay. Around Point Verde
boats had from 3 to 5 quintals each.
Salmon also continue plentiful on the
local grounds.

Codﬁ-h all‘lm. and medium merchmmblo. per qtl g 50
.................. 50

s hrle Madeira o 650
o e “ 550

“ hru and medmm West India 5 00
“  small per qul e 4 50
**  Labrador 5 SRR 400
shorecured........ .. e 6 80
Baddoc n 400
Hemng, No. 1, large barrel . 330
medium 3u0

e % 280

€ SRt G 400
Lobsters, No 1 flats, case 48 1-1b. tins 15 00
Salmon, per case 48 1-1b. tins............ 5 80
Bllmon. No. 1, largeand medium, tierce . 18 w0
Mo WD .. ooconsseies 16 00

i g T8 X T S RS 14 00

o No. 1, small, * 18 @

= No. 2, small.......... e 1600

s Ne. 3, small.......... . 1400

o 48 1-1b. tins, per case. 2 550
Ood ()il hardwood wh tun...... .. . 11r0n
softwood 3 o vees 102 00

Cod Tivar Ol G ..o oo i i nossoiioat it 070

DRIED APPLES

We have a few hundred pounds of
Dried Apples for sale.
O. E. ROBINSON & CO.
INGERS)LL - ON ARIO
Would you like our Weekly Circular?

The manufacturers of a leading staple groc-
ery line with an excellent connection,
having found it advisable to canvass the
retail trade—in addition to the wholesale,
would be pleased 10 consider handling other
lines on a commission basis throughout
Ontario and the Maritime Provinces.

Address Box 391, Canadian Grocer

Brand

“Brunswick”’

Sea Foods

Pure

Sea Foods, owing to the greater
packing, are growing in popularity
share of this profitable trade? No

care given to their selection and
each season. Are YOU getting your
line gives the same satisfaction as

“BRUNSWICK BRAND ”---the brand wuh the natural fish flavor.

Look to your stocks! The Profit Is a ‘‘we!/l-worth-while” one!

Here’s the full line:—
14 Oil Sardines.
34 Mustard Sardines.

Kippered Herrings.

Herrings in Tomato Sauce.

Finnan Haddies.
Clams,

Scallops.

ronto;

CONNORS BROS., Limitd

Black’s Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.8S.; C. H. B. Hill-
coat, Sydney, C.B.; J. L. Lovitt, Yarmouth, N.S.; Buchanan
& Ahern, Quebec; Leonard Bros., Montreal; A. W. Huband,
Ottawa; C. DeCarteret, Kingston; James Haywood, To-
Chas. Duncan, Winnipeg; Shallcross, Macaulay, &
Co., Calgary, Alta.; J. Harley Brown, London, Ont.; John-
ston & Yockney, Edmonton, Alta.
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Honesty in Business the Only Policy

Just a Few Instances Calculated to Show How Dealers Have
Repeatedly Suffered in the Past Through Resorting to Dis-
honest Tactics—The Short Weight Man — The Add-to-Price
Man—The Inferior Goods Man—The Merchant Who Lied to

Only One Customer.

By J. W. B.

ONESTY in his business is the
H only policy possible for the dealer

who wishes to succeed. Honesty in
his gouds, in their weight, in his recom-
mendations of giods, and in everything
connected with the business, are essen-
tial qualities of the grocer who wishes
to retain his customers’ confidence. This
is necessary if a business is ever to ex-
pand. ‘‘Tricks of the trade’’ are all
right, providing such do not verge on
dishonest methods, but it has been
proven that a merchant cannot succeed
with dishonest practices. He may keep
them unknown for a time, but they are
bound to leak out, and reaction will fol-
low.

It Comes Back.

One of the things that come back to
the dealer with manifold reaction is
short weight.

In a country town, not many years
ago a dealer held a sale of a staple line
of groceries at a very low price, lower
in faet than other grocers ecould buy
the same articlee. He was an unserupu-
lous merchant, one of those who cannot
see far ahead, and he figured that he
would get out even, because he intended
to shortweight each parcel a little. Of
course, the price being low and the ar-
ticle a staple one, all the housewives in

that town hastened to avail themselves
of the chance to purchase the goods at
such a low price. It attracted many
customers to his store, and he did an
enormous business. He chuckled to him-
self at his cleverness, and pacified his
conscience by ealling it a ‘“trick of the
trade.”’
The Pair of Scales.

However, one of the housewives to
whom he sold, kept a pair of seales in
her pantry, and when she got home she
placed the parcel on the scales. What
was her feeling when she found she had
been short-weighted. It was not a very
large amount, only a quarter of a
pound on twenty, but she was angry.
The grocer had deliberatlely deceived
her. She decided that she would no
longer deal with him.

But it did not stop there. It did not
only affect one customer. This customer
when talking with her neighbor, told of
the parcel that had been short weight.
Of ecourse, the story spread, and soon
that small amount which was really
short, grew to monstrous size, and all
the ladies of that town began to look
with distrust upon this grocer. Slowly,
but certainly, like some dreaded disease,
this rumor of short weight tore down
the reputation of this dealer, while he,

unconscious of the reason, wondered
what was wrong with his business.
The ‘‘Inferior Goods’’ Man.

Then there is the merchant who re-
commends inferior goods because they
bring him a little higher rate of profit.
The grocer who says: ‘‘This is the best
that can be bought,”” when he knows
it is not, may escape often, but there are
many times when he will not.

In a grocery not long ago a customer
asked for pineapple in heavy syrup. The
merchant had nothing but that in the
light syrup, and he did not like to lose
the sale, so when the customer askea:
“‘Is that in the heavy syrup?’’ he as-
sured her that it was. This lady, how-
ever, used a lot of pineapple, and when
she opened the can she knew that the
grocer had deceived her. She was angry,
because she had asked him for certain
if it was in the heavy syrup, and she
decided to deal with a grocer on whom
she could depend.

Adds to Price.

Another class of grocer will add a
little to the price whenever he gets a
chance.

A lady went into a store to buy an
article of which there is not a great
deal sold. She was not familiar with the
price. This grocer, seeing a chance to
make an extra ten cents, charged her
that much more. When she was in an-
other store she saw the same article sold
at ten cents less, and on enquiry at
other stores found the same to be true.
She decided that she would withdraw
her trade from a store that stole an
extra five or ten cents whenever they
got a chance.
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PLAN OF J. L. SQUIRE STORE, NORWOOD, ONT.

The illustration given above is be noted as showing what can be done

that of a true sketch of the building
occupied by the retail establishment
of J. L. Squire, in Norwood, Ont. The
neat and compact arrangement may

in a small community along the line
of producing a store as convenient
as may be constructed for the outlay.
The building is 110 feet long by 28
feet in width, and is divided into
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three compartments. The ceilings are
metallie, the roof of steel, with six
steel girders supporting the second
floor. The walls are of stone and
cement. In the compartment at the
rear all the heavier goods are stored.
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Grocer’s Encyclopedia - Arrowroot
How Indian Medicine Man Discovered Its Remark

Proper-

ties When Employed to Offset the Effects of Poison Froin Ar-
rows—How It Grows—Methods of Preparation—For Children

and Invalids.

One hundred years and more ago when
the' Indians made war upon each other,
they used poisoned arrows that the
wound might be more fatal. The old
Indian doctors, however, found that the
roots of a plant, if used soon enough
offset the poison and this plant became
known as arrowroot. Since then a great
many uses have heen diseovered for this
root and in a powdered form it is now
sold in the grocery store.

Arrowroot is an article which as yet
is not handled to any great extent in
the majority of stores, but which, on
aceount of its food value and numerous
uses is sure to forge its way to the
front. Perhaps one reason for the de-
mand not growing as much as is warrant-
ed lies in the faect that the substance
itself and its uses are not well known
to either the dealer or the econsumer.
However, the merchant who gives it a
little study should be able to work up
a nice trade in this line.

What It Is.

Arrowroot is a dry powdery and nutri-
tive starch made from the pith of the
roots of plants of a certain type grown
in the West and East Indies, Bermuda
and Port Natal. Being easy of digestion
it- is a food for children and invalids
while it can be used for making up an
endless variety of table dainties, being
excellent for custards, ecakes, puddings,
blane manges, soups, gravies, sauces, ete.

The arrowroot plant is cultivated in
much the same manner as potatoes. The
ground is plowed. harrowed and laid out
in drills about six inches deep and three
feet apart. In these drills the roots are
set about every 8 inches, plowed over,
and harrowed. It grows two or three
feet high with branching stems, broad
pointed leaves and small white flowers.
These fleshy roots when a year old are
about a foot long and as thick as one’s
finger. Theyv are dug up, washed, peeled,
grated or crushed between rollers, fol-
lowed by the drving process which
leaves the manufactured article.

An exchange has the following to say
regarding arrowroot: ‘‘The health giv-
ing virtues of pure arrowroot are ac-
knowledged by «ll who have studied the
nature and value of the various food
substances provided for the use of man-
kind. In point of nutrition it is a lead-
er, while its easy digestibility and deliei-
ous taste render it an ideal artiecle of
general food It is to these speecial
qualities that arrowroot owes its fame
as a strength restorer to invalids and

as an effective source of vigor and health
for growing children. But it is much
more than this: it is just as useful and
as necessary an article of diet for men
and women as for children and in homes
where it is in regular use, it is held in
the highest esteem for the splendid
health results that it yields.”’

Its Preparation.

Another report on arrowroot says:
‘““When good, arrowroot is a light
opaque white powder, insipid and in-
odorous and will keep many years in a
dry place. When it is rubbed between
the fingers it prcduces a slight erack-
ling noise, something like new snow be-
ing pressed into a snowball, and when
mixed with boiling water it swells up
into a econsistent jelly. Arrowroot is
less apt to become sour during digestion
than any other farinaceous foods, hence

its use for the sick and the delicate.
When pure, arrowroot is perfectly
soluble in cold water but if adulterated
a starchy sediment results. There
should be no froth when boiled.’’

To prepare plain arrowroot, you first
mix the arrowroot in a basin with a
little cold water or milk. Boil milk and
pour it boiling on to the batter, stirring
constantly till it thickens, then sweeten
with sugar. The proportion to use is 2
cupfuls of milk to 2 dessert spoonfuls
of arrowroot. Flavoring may also be
added if desired. It can be made in this
way in an instant and is very nice served
with stewed fruit.

Arrowroot is especially rich in vege-
table salts and albumen, two of the es-
sentials to human health. These pro-
perties, moreover, are presented in ar-
rowroot in their most palatable form. It
is easy of digestion and this together
with  its  pleasing taste, should
be a strong argument for the
dealer to wuse in  pushing its
sale. A careful study of it, with its
usees and method of preparation follow-
ed by an effort at selling should result
in a much larger sale of this artiele.

Selling Tobacco as a Grocery Side Line

Reasons Advanced Why Average Dealer Has Lost His Grip on
Trade in Smokers’ Supplies—Rise of the Druggist and Barber
—How He Can Recover the Ground That Has Been Lost by
Carrying Good Stock and by Systematic Display.

There doesn’t seem to be as much to-
baecco sold in grocery stores as there
used to be. Whatever the reason the
dealer seems to have become indifferent
to this class of trade. Generally, the
show ease in which ‘‘the weed’’ and its
accessories are kept looks dusty and ill-
cared for, and not calculated to ecreate
in the ordinary man a desire to become
owner of part of the contents.

Time was when every grocer, at least
those located in the smaller ecountry
towns, villages, and in the country it-
self, used to drive quite a thriving trade
in tobaceco. Romance seemed to cling
around the bright tin eans from which he
was wont to bring out the supply of
fragrant goods. Everybody trusted the
grocer and the smallest member of the
family then could be sent to the store to
get the ‘“bacecy’’ in perfect confidence.
He always was given what he was sent
for.

But now all this has been changed.
The trade, such as it is, seems to have
receded into one or two stock lines, and
the cases in which these are kept are
not redolent of care. It may be that the
grocer of fifteen and twenty years ago
took his tobacco trade for granted and
65

accordingly stood helplessly by while
the drug and otker stores reached out
successfully, after the business. He used
to say: Oh well, you see¢ the drug stores
stay open longer than we do, and the
boys ean drop in there and get their
tobaceo until late at night. He also ap-
plied the same line of reasoning, or
rather excuse; when the confectioners
commenced to take away what of the
wreck that remained. But that was not
the whole reason It was a little handier
to be able to ‘‘drop in’’ to the drug
store or the ice eream emporium and
get what tobaceco was wanted. It wasn’t
however, altogether because they kept
open until nearly midnight. Tt was be-
cause they handled a larger and more
varied assortment—kept in faet practi-
cally everything one could want in the
tobaceo line. One did not have to be
content with ‘“plug’’ in the drug store;
as in the grocery, and one could also
buy a package of cigarettes or an ex-
cellent cigar or a good pipe there. That
was pretty mueh the real reason, al-
though the dealer could not, or would
not, see it that way.

In the cities it is a mighty small bar-
ber shop that has not its silent sales-
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man given over to tobaceo and smokers’
needs, and also its shelves loaded with
goods from all parts of the world. The
barber and the druggist seem to be able
to divide up the trade with the many
little shops handling ‘‘smoke and
chew’’ goods, in all parts of the city. Of
course there are besides the three
or four big houses, with branch
stores, to whom the bulk of the ‘‘per-
nickity’’ trade goes, and where the most
fastidious taste can be served. But the
barber and drug shop tobaceo business
seems to be in quite a prosperous con-
dition.

Doesn’t it seem almost time the gro-
cer was beginning to secure a little of
this good trade? He won’t be able to
get it all baek, but in eity, town and vil-
lage there is a great deal of floating de-
mand he can secure if he will only take
the necessary trouble. The results are
bound to be good. But he c¢an’t do it
at all, and there’s not muech use in his
trying unless he carries a stock that will
meet the average desire.

The average smoker to-day smokes
a better cigar and uses a better line of
tobaeco than did the average smoker of
twenty years ago. His cigarettes must
have the picture of some voluptuous
Oriental beauty on the case or carry the
name of some foreign maker, and he
must be surrounded with photographs
suggestive of romance when he makes
his purchases. Generally speaking, he
buys more and a Dbetter grade
of goods when that is the
case. He likes to choose his
stuff out of a clean, neat show case, and
he likes to think that the stuff he smokes
is the object of continuous care on the
part of the dealer. That is only human
nature.

Surely there is nothing in all that for
a grocer to fear. He doesn’t have to
carry a tremendous stoek but just a little
of many lines, until he is able to gradu-
ate the demand into exaet proportions.
He must keep his gouods under glass,
whether it be on the shelves or in a
silent salesman. It would be next to
useless for him to hide it all under the
counter. He must, if he is going to at-
tract custom, make an oeccasional win-
dow display. No one will take offence
at that any more because smoking is no
longer a fad but a fact, and the average
woman would have no fault to find in
such a move. There should also be a
few show cards at prominent points in
the store telling of the stock and remind-
ing the male customers that the goods
can be secured there.

If a grocer wants to go in for good
lines of cigars he should have a few big
bumidors so that he can keep his stock
in good eondition. And he should ad-
vertise the fact, that he does so. If he
is going to handle pipes let him get a

good variety of good makes and not be
content with job lots that cannot be sold
to any real tobaceo dealer. All these
little things are important, and the gro-
cer, even he who does not smoke, will
soon discover that the smoker exercises
about as much eare in choosing his to-
baeeo, as his wife or mother does in
selecting the groceries for the family.

GROCERY STORE PHILOSOPHY.

It is just as important that customers
be well treated as that they be given
good goods.

The greatest of all errors of store
management is over-buying. It is one
of the easiest to make and should be
guarded against.

Advertising will govern what people
say of your store to some extent but
vour treatment of customers will have
even mere to do with it.

How we do like to deal at the store
of the cheerful, good-natured man, and
how we hate to buy anything of the
grouchy chap.

You can no more expect to let up and
have the business continue going ahead
than you can stop rowing and expect the
boat to keep going on up stream.

The business man should not count on
how much trade he transacted last week
or how much he is going to do next
week, but the amount he is doing this
week.

The real business man does not wait
for business to come to him. He goes
out after it.

Making plans do not create business.
It is carrying them out that brings re-
sults.

The Dominion Cocoa-Nut Butters,
Itd., has been incorporated at Mon-
treal, with a capital of two hundred
thousand dollars, to manufacture and

import cocoa and peanut oils and but-
ter.

Tell Your Customers
That

SHAMROGK

BIa PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The /eaves
are so firmiy packed that the
plug remalinsfresh and molst

McocDOUOA L L

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Seld by all the Wholesale Trade

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD
IN QUALITY.

ALL OTHERS ARE IMITATIONS

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

- -
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The Finishing Touch

to the appearance of your

MAPLE SUGAR

Nati 1 |
C:ff:::ai*dill ‘ c“ Ew' “n
TOBAGGO

The attractive symmetry and finish

of the “Elgin” compel attention and

it is, moreover, the fastest grinding

and easiest running mill on the

market. The “Klgin” has steel

grinders and can bc adjusted while

running. Made in 40 different styles, they sell at a very moderate
price. Ask any of the following jobbers for our catalogue:

WINNIPEG—G. F. & J. Galt (and branches) The Codrille Oo. (and
branches); Fola Bros., Larson & Co. (and branches).
VANOOU Vln]—):l"h .‘Ho.olalkin Co., Ltd. ; Wm. Braid & Co. ;

K ., Ltd. H
er& Co.; Balfour, Smye & Oo.; McPherson,
lassco & Ooini i

LONDO Co.

ST. JOHN, N.B.—G. E. Barbour Oo., Dearborn & Co.
REGINA, SASK.—Osmpbell, Wilson & Smith
MONTREAL—The Oanadisn Fairbsnks Co. (and branches). - and
EDMONTON, ALTA.—The A. MacDonald Oo.

Woodruff (@ Edwards Co.
ELGIN, ILL., U.S.A.

Tuckett’s
Orinoco

Tobacco

NO BETTER

JUST x
A LITTLE MILDER AR, &
THAN o 6

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

liamilton, .
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CLASSIFIED ADVERTISING

Advertisemeonts under this & 36, por word fe:
first insertion, lo. for cash subsequent insertion.
Ceosptrastions sount as ene word, but five figures (as
$1,000) are allowed as one word.

Cash remittanses to sover sost must ascompany all
sdvertisements. In no 9088 can this rule be overlooked.

rtisements received without remittance sammot be
acknowledged.

Where replies come to our care to be forwarded five
esents must be added to cost to cover postages, ete.

FOR SALE.

OR SALE — Department Store in good Alberta
town. Stock $25,000. Yearly tursover $100,000.
Address, Box 1226, Calgary.

ROCERY BUSINESS FOR SALE in Windsor,
Oantario. Stock $3,000. Will rent or sell pro-

perty. Add ess Box 390, THE CANADIAN
GROCER, Toronto. (300

REPRESENTATIVES WANTED.

l EPRESENTATIVES WANTED BY MAISON
FRANCAISE for the sale of Comestible Oils.
Apply, with references, to M. M. SCHWALBE

& CIE, Marseille, France, and in French If possible.

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract in

one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronte.

THE CANADIAN GROCER

MISCELLANEOUS.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

OORE’S NON-LEAKABLE FOUNTAIN PENS.

If you bave Fougtain Pen troubles of your o

the best remedy is to go to your statiomer

urchase from bhim a Moore’s Non-Leakable Fount

en. Thisis the one pen that gives universal satis-

faction and it costs no more thaa you pay for one mot

as good.  Price, $2.50 and upwards. W. J. GAGE
& CO., Limited, Toronto, sole agents for Canada.

ENS—The very best Pens made are those manu-
factured by William Mitche!l Pens, Limited,
London, England. W. J. Gage & Co., Limited,

Toronto, are sole agents fer Canada. Ask your sta-
tioner for a 25c. assorted box of Mitchell’s Pens and
find the pen to suit you.

HUNDREDS OF TYPEWRITERS of every make
and condition are being traded in as part pay-

ment on the famous MONARCr, Price and
qual'ty are the levers we use to prevent over stock.
We believe we can give the best bargains im rebuilt
typewriters in Canads. A postal will bring our cata-
logueand full information. THE MONARCH TYPE-
¥R|TER CO., Limited, 46 Adelaide Street West,
oronto.

AY’S FURNITURE CATALOGUE No. 308 con-
tains 160 pages of fine half-tone engravings of
newest designs in carpets, rugs, ture, drap-

eries, wall papers aad pottery with cash prices. Write
for a copy—it’s free. John Kay Company, Limited,
368 King St. West, Toronto.

ACCUIATE COST KEEPING IS EASY if you
bave & Dey Cost Keeper. It automatically records
actual time speat on cach og:nllon down to the
decimal frastion of an bour. veral operations of
lobs can be recorded on one card. Forsmall firms we
resommend this as an excellent combination—em-
ployess’ time register and cost keeper. Whether you
smploy & few or bundreds of hands we can supply you
with a machine suited toyour requirements. Write for
uulo:.. Interpationsl Time Recording Company of
Can !D

, Limited. Office and factory, 20 Alice Street,
Toronto.

UCKWHEAT Flour rnlrulu_d pure and unsur
passed by sny mill In the Province. H
Squire, Quesnsbore, Ont., solicits your orders.

BUSINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quichly and easily turn-

ed out by the Multigraph in your own office—
actual typewriting for letter-forms, real printing for
stationery and adve tising, saviog 25% to 757 of
lvcn#e sonual printiog cost. AMERICAN MULTI-
?RA H SALES CO., Limited, 120 Bay Street,
oronto.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adspted to all clagses of business. The

Copeland-Coacterson Co., LTmited, Toronto and
Ottawa.

COUNTII CHECK BOOKS—Espesiaily made for
the grocery trade. Not made by & trust. Send us

sampics what you are using, we’ll sead you
prices that will interest you. Our Holder, with patent
sarbon attachment bas no equal on the market. Sup-
plies for Binders snd Monthly Account Systems.

Business Svsiems Limited. Msoufasturing Stationers,
Taromtn

OUNTER CHECK BOOKS—Write us to-day for
samples. We are masulacturers of the famous
Surety Non-Smut duplicating and triplicating

Counter Check Books, snd single Carbon Pads in
ull varieties. Dominion Register Co., Ltd., Toronto.

UR NEW MODEL isthe bandiest for the grocer,
operated instantly, never gets out of order. Send
for complete umpic and best prices. The Ontarie

Office Specialtics Co.. Toronto.

OUBLE your floor spacc. Ao Otis-Fensom band-
power elevator wil! double your floor space, en-
able youto use that upper {Ioor eitber as stock

room or as cxira selling space, at the same time in-
ereasing space on your ground floor. Costs only $70.
Write for catalogue “*B.” The Otis-Fensom Elevator
Co.. Traders Bank Ruilding, Toronte. n

GRY BUSINESS SYSTEMS are devised to sult
every department of every b
lsbor and time savers. Produce results up to the

re

uire frem our nearest office. Egry R

ayton, Obio: 123 Bay St., Toronto; 258
Avs., wi

ODERN FIREPROOF CONSTRUCTION. Owr
system of reinforced conerete work—as success-

y used in sny of Canads’s largest buildings—
gives better results at lower sost. “ A strong state-
ment” you will ur. Write us and let us prove our
slaims. That’s fair. Leach Conerete Co., Limited,
100 King 8t. Weet, Torento.

TH! " Kalamazoo” Loose Leal Binder is the osly
binder that will hold just as many sheets as you

actually require and no more. The back is flex-
ible, writing surface flat, alignment perfest. No ex-

osed meta or complicated mechanism. Write
'or beoklet. arwick Bros. & Rutter, Ltd,, King and
Spadins, Toronte. ()

WAIBHOUSI AND FACTORY HEATING SYS-
TEMS. Taylor-Ferbss Company, Limited.
Supplied by the trade throughout Canads. (tf)

YOU don’tbuy a National Cash Register-—it pays for

itself. Saves money. Prevents mistakes. We

can prove it. National Cash Register Co., 285
Yonge Street, Toronto.

TECHNICAL BOOKS.

CANAalAl! MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manulfscturer
using power should receive this publ
larly, and also sce that itis placed in the
enginecer or superintendent. Every issu

practical articles, well calculated to suggest economies
in the operation of a plant. Condensed advertisements
for * Macbinery Wasnted ” Inscried free for subscribers
to the GROCER. " Machinery for Sale’ advertise-
mests one cent per word cach insertion. Sample co
onrequest. CANADIAN MACHINERY, 143-14
Uuaiversity Ave , Toronte

ALES PLANS—This book is & collection of 333
successful plans that bave beem used by retall
merchants to get more business. These include

Special Sales, Getting Heliday B ess, Co-operative
Advertising, Money-Making Ide Contests, ste.
Price $2.50, postpaid. aclean Publishing Co.,
Technical Book Dept., 143-149 Usniversity Avs,,

Toarnntn

PERIODICAL DEPT.

HE MACLEAN’S MAGAZINE is the most popu-

lar periodical of its kind. Why? Because eash

issuc contains & strong list of original articles of
Interest 10 every Canadian. It also reproduces the
most timely, instructive and interestingarticles appesr-
ing in the other magazines and periodicals of the
month. Thecream of the world's periodical press Is
too valuable to overlook. MACLEAN’S is on sale at
all news-stands. Better still, send $2 for one year's
subscriptien. Malil it to-day. The Mae agas-
ins, Toreste.
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Grocery

Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever r!)ub-
lished on Coffee. Itis attractively writ

and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.
Comlll_oﬂ.:inl Classification and Des-
Aduhu.bonm and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you pnstpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technical Book Dep

143-149 University Avenue, Toronto

dos.
b.

ten

F TS



THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

MAGIC BAKING POWDER
Ontario and Quebec Prices
Onses. Bizes. Perdoz
6dezen bo. .... 80

s tins, per doz M 50
. Perfeo’ inn‘,:l 3- Ib. .
“ % tins, per doz.
: “ }g Perfection, -1b.
R 18 tins, per doz. . 130
4 - 395 Porlernon, 10c
W 230 size, per doz 0 9%
. 500 Perfection. 5-1b.
. 960 tins, per 1b . 087
' 44 60z | 5. Solubia bulk, No.
" 13 * p Percase Do 020
{ “ 16~ $6 00 Bolub e lllmlk No. e
2, perlb.......
2&7?:'11«??33?3.‘3"2 6 per London Pearl,perlb................... 023
A\
or move of ..“m Baking Powder " cases "hm“q:éuﬁom for Cocoa in bar-

Unsweetened Chocolate—
Supreme choco-

Iate, §'s, 12-1b.

boxes, per 1b... 035
Perfection choco-

late, 20c size, 2

doz. in box,doz. 180
Perfection choco-

late, 10c size, 3

and 4 doz. in

box, per doz.. 0%

. 2235 Sweet Ohocolate— “Per Ib.
Barreln—When packed unl Dessert, $'s and h. la‘lb bxs. 040
in barrels one percent. een's Dessert. 6's, 12-1b. boxes ..... 0 40
discount will be allow- .nm. }lb s.nd 12-1b. bom ..o 085
ed and 12-1b. boxes. ..... .. 028

DhmnmL l d 7's, 6 and 12-1b. boxel 024
WHITE ¥WAN SPIONS AND OEREALS LTD. Dismond, §'s, Gund 12-1b. boxes. . 025

“lhs Baking Powder—I1-1b. ti 3
came. $8 dor; bib. tina, §1.36 Gor;

Hb. dﬂ.&dﬂ.

Icings for cake—
Ohocolate, white,
pink,lemon, orange,
maple, almond,
cocoanut cream, in

-lb. packages, 2

ozen in box, per
dozen........ 0%

-~ SUPERIOR =i

Bor wick's
. Baking Powder

Ohocolate
Confections—
Per 1b.
Maple wuus, 940, DUXEB. «oovre.vensnnns
Milk medallions, 6-1b. boxu ......
Ohocolste wafers, No. 1, 5-1b. boxes....
Ohocolate wafers, No. 2, 6-1b. boxes ...
Nonpareil wafers, No. 1 6-1b. boxes. ... .
Nonpareil wafers, No. 2, 5-1b. boxes....
Ohocolate ginger, 5-1b. boxes ,
Milk choocolate wafers, 6-1b. boxes
Qoffee drops, 5-1b. boxes
Lunch bars, 5-1b. boxes....
Milk ohocohu bc bundle:
box,

oe

cooocooee

|

e
g8t

muocoome,
BELRBBEE

= boxen Ib.
'8, 6-1b. boxes, 1b.
6c bars, 24 bars,

NE: mllk chocolate,
L0  Nut milk chocolne

COm -
8 88E & LERERnsMLLe

000
ge
E

wa
Bl
"

Bon. Montreal.
In} 1.ndl-|b uis, 14-1b. boxes, per

G. J. Estabrook. St. Jobn, N.B; J. M.
& Co.. Montreal; R. 8.
?oronl.o Jos. E Huxley, Winni 3 Tees &

Persse, ; Johnson & Yocl oy. Ed-
WHITE SWAN SPICES & monton; Btan ard Brokerage Oo., Vancou-
OEREALS, LTD. ver; Frank M. Hanoum, Ottawa.

White Swan Breakfast
Food, 2 do‘?o in case,

per case $3.00.
The King's Food, 2dz. in

> Elite, 10c. size CSIAM()N[)

L OU. (

White Bwan Bariey  Gof cooking) e

Orhp-.sper doz. $1. '
wan Belf-rising

Buckwheat Flour, per

Cocoanut WHITE SWAN SPICES AND CEREALS LTD.
CANADIAN COOOANUT 0O., MONTREAL. ‘White Swan Blend.

Packages—b5c., 10c., 20c. and 40c. packsges,
%ooked in 181b. ahd 30-1b. cases.  Per Ib.

038 11b. decorated
S5 tins, 33 1b.
0 Mo-Ja i-lb. tins
30c. 1b
oo}
0328 Mo-Ja, 1-lb. tins
029 28¢c 1b.
oaaC0 Mo-Ja, 2-1b. tins
N Bulk— 28¢. 1b.
in 15-1b. tins, 15-1b. pails and 10 25 and 50-Ib.
bowmxuu fine stri l;.l? lt;mi B&’ ll“l
moss, fine strip 5
Best Bhredded. .. 018 017 Oudl;ld:el icures—1-1b. fancy glass jars, per
8 016 (gt 1'Aromatique—1-1b. amber glass jars,
Ribbon .. 018 TES o e
017 resentation (with $ tumblers) $10 per doz.

=
-
3

White Moss and 10 lb lquno um dlc.
WHITE SWAN SPIOES AND OCEREALS LTD.

Ground or bean—
White Swan Oooo.nub— W.SP. RP
Featherstrip, pails. . eessssesssces 016 landj 0325 03
..... 015 1and 030 040
T~ packages, $-0a., d-on., Bor., ib, ... 088 land§ 035 050

Condensed Milk

BORDEN'S CONDENSED MILK 00.
Wm. H. Dunn, Ageans, Montreal & Toronto.

(hn-.Dox
E Brand Oondensed Milk.. .575 ns
Gold Seal Oondensed Milk .
Ohall Milk

1 1
Peeriess Brand Evaporated
five cent size (¢ §iss 050
Brand d
poclimilgaise. .- i N 0%
vint size (4 dosen)............. 480 13 perdos....... 1
Peerless Bnnd Evaporated Milk
hotel size .,;p 1AL [hr;s

F“_’" aXa h—,: ]

FUSSELL & CO., LTD
on, E.D‘.

REINDEER, LIMITED

““Jersey” brand evaporated cream
o o, er case E T RN R $3 50
Reindeer” brand, per case (¢ dozen) 5 00
‘* Reindeer” Condensed Coffee, case. 5 00
*‘Reindeer” Oondensed Oocoa, case.. 4 80

‘Golden Butterfly
brand Cream, 8 dox.
10c. size, cases $7.70

**Golden Butterfly”
brand Oream, 8 dos.
15¢. size,cases $11.50

u"-n.n

Fu.uzu.(.ci‘*

Confections

IMPERIAL PEANUT BUTTER
Small, cases

Large, cases 1 dozen. .
Tumblers, cases 3 dozen . v
S ARSI R S
Coupon Books—Allison’s
For sale in Canada br The Eby Blain Co. Lta.

to. 0. h &
ST. CHARLES CONDENSING Tosco .ﬂ. ::cu. l.’r'unm'omml
coPliP:-", All nmo prioo one size or assorted
Tic :
| 8t. Charles Milk, fam- " UN-NUMBERED
ily size, per case.... $3 50  Upnder 100book............... veee..each 04

200 100 books and over.... ...each
375 500 books t0 1000 bOOKS ... .... v.......

450 " For numbering cover and each coupon,
: 25 extra per book % oent.

dl Bilver Cow Mi'k.
# Purity Milk

Infants’ Pood
— Bobdesem'sprget, bacey
] Ill
EBY, BLAIN CO. LIMITED. n's p.wné
Standard Coffees

.25; Ro
ﬁ)o.u. Hb um. $1.35; 1-

dozen $1. Mot lbbrel&ll:& ©OCos, 100 size %0 D;lsgl- Roasted whole or ground. Pwkod indamp-
e, Some - Vo 0% onat S e Flavoring Extracts
dozen $1. » go- 1 chocala . 8 32 SHIRRIFF'S
White Swan Wheat Eer- “ Vanllls sticks, per nou By ﬁ 1 0z. (all flavors) doz. 1 00
sied * Dismond Oh .. 0% . i W 175
o PlAIn choice ehoc-hu Uquon 032 M 018 2! i 4 - g%
White Swan Flaked o u;x;-“ o ground.... 018y G % Gy
Premium No. 1 ohooohu} and }1b. cakes, Package Ooffees. gs i s “ ‘g 83
.180 385c.1b.; Breakfast cocos, 1 .d. 4,1 and 51b. Gold Medal, 2\b tins, whole or ground 0 30 . . “ 18
170 tins, 41¢. Ib.; German's sweet , § and 11b. tins, 031 Discount on application.
1 1b. cakes, 6-1b. m:: Ib; Onraces sweet. . = d“’, lttl;n:i % > o : "
chocolste, o8, bxs., : nobor nn ns ‘* .
: ‘I’g Auto .'J , & Ib. cakes, 3 and 6 Ib. 11b. tins * “ 032 ORESUENT MFG. 00.
14 bxs.,3%.I1b.; Vi awee! )1 b. G Dandeli 11b. t.inl. ground 0 26 Mapleine Per dos
170 cakes, 6 1b. 44c. 1b.; Faloon cocos (hot e o 1b. ¢! 028 2 oz. bottles (reta 1 at 50c.). 4 50
185 orocold sods 11b. tins, b.; English breakfast, 1 Ib. thm - 018 4 oz. bottles (retail at 80c.).
oocos, § 1b. m. 6 1b. bags, 33¢c. 1b.; Oaracas Grand Prix, 1 and 2 1b. tins. g 0 30 8 oz
166 ta 100 , tied Bs, per bo: oiao The Demi-Tasee, 1and 21b. tins, o 03 160
23 abovegq ions are f.0.b. Montreal Flower Poy, 11b. pots, L 038 Gal boalu (nunu
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THE CANADIAN GROCER

£ ALWAYS RIGHT. sisi:

Stove Polish is just right every t'me you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper 7 That's SUN
PASTE. Just push it and see them come back
for more.

MORSE BROS., Props.

=  ——

of every description, there's no polish you can
handle that gives the same satisfaction as

The Polish
OF ROYAL POLISHES
PI‘ 'are“ce They give a brilliant, lasting polish in
the least ime, with the least labour,

and will not scratch the finest surface.

Shoe Polish A Real Profit-Producer
It pays to handle

a quick - selling
line like “2 in 1” Shoe Polish—a line Royal Polishes Co., Montreal
that’s always in demand and that always
gives satisfaction.

““2in 1" is positively waterproof, pre-
serves and softens the leather, does not
clog or-stain the clothes, and is free
from acid or turpentine.

Get a generous supply
and display it well.

Order a Supply To-day

C

The F. F. DALLEY CO.

LIMITED

Hamilton, Can., and Buffale, N.Y.

HERB
BEER

Is best made from MASON’'S EXTRACT OF
HERBS. One tablespoonful of this Extract

makes a gallon of DELICIOUS BOTANIC
BEER

———
e

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially’adapted for the grocer. Made
with plate glass front and double selected glass sides, white
tile floor and white opal top. Shelving is of plate glass and
case in birch or oak as desired. A handsome, eflective fix-
ture. Perfect circulation of cold, dry air.

Representatives in West: Ryan Bros., 147 Bannatyne Avenue,
- Winnipeg, Man., Donn-

elly, Watson & Brown,
Calgary. Alta,

Write for Catal
e orDmn;uue and ii

Has been used for over thirty years with
the greatest success GOOD! Joh ﬂi"wk & Co
Send for Booklet, “Hints on Brewing.” lT'S Limited .

NEWBALL & MASON

NOTTINGHAM, ENGLAND.

Toronto, Ontario

MASON’S

e e S S
R e

Alimen
Vern

Box, 25
“w'gs



“PERFECTION"
CHEESE CUTTERS
are MONEY-MAKERS

for the GROCER—We know they will do
the work—and guarantee them.

Walter Woods & Co.,

Hamilton
Winnipeg

OLARK'S PORK
AND BEANS
in Tomato Bauce

incase.... 4
No 13, jdoz.
incase.... 6

LAPORTE, MARTIN & 00., MONTREAL.

AGENCIES. THESE PRICES ARE
¥.0.B. MONTREAL.

IMPORTED PEAS “'SOLEIL”

L
flacons, 40 Bou.
00 ¥4z

lonnl No. 32
Moyens No. 3
A'p.n‘\u Htrloou. ebo.

MINERVA PURE OLIVE OIL.

Case—

% lnu....
mf -
Tins.

-—o

ettt
=1
232 BR

VICHY WATERS.
8t. Nicolas, 50 qts
La Neptune, £0 qts.
La Oapitale, {0 gts
La Sanitas

Vichy Lemonade Savoureuse, 50

—_eDOMMm
888888

CAS‘I‘ILLI BOAP

r cent. Olive 0|l
lge bars

Solell,”
- °l°b| 11

** 300 lbs.,

Alimentary Pastes, Blanc & Fils, Macaroni,
Vermicelli, Animals, S8mall Pastes, etc.
Box, 25 1bs., 1 1b.
**251bs

oz. bars ..

DUFFY & CO. BRAND.
Grape Juice, lzgqu

36
Apple Juice, 13 qts
o ¥ pts

Matts Golden Russett—
Bparkling Oider, 12 qu

¢ pts
Apple Vinezar, ll qts..

RICH STARCH ""REMY.”

Brl. 2401bs......
Kog 1201bs. ...

Victorh. half case, 90 Ibs

0N
Princess Louise, half case,801bs 0 80

Oeylon Green 'l’tu—.hmn style—
Du Ibs

chess, cases 60

MOODYS
| LAUNDRY
BLUE ]
S (Moody's
Boyal)

"RoYal

Bquuu. in neat carton

rib. 016
¢ 1be. in 8 box, 5

5 boxes in » crate.

CHLORIDE OF LIME.

(Moody's Royal)

v Per doz.
11b. Oarbonized
Fibre packages 0 85

# 1b. Oarbonized

Fibre packages 0 45; Assorted Case,

DRUDGE.
(Moody's Auty) Extra
Fine.

QUICKSHINE STOVE POLISH.
No. 10, Flnc; tins, tall sha;
doz. in wood box.
HALF TIME SHOE PASTE
(Moody's Extra Flne)

4 doz. in wood box r doz.

085
1 doz. in carton, 13 in wood box - 076

HAND CLEANER Moody's Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 85

ELENZINE AMMONIA
POWDER (Moody's)

§ Washing Compound—

Doz.
Large size, 1§ ibs.. 0 90
Small size, 10 oz. 045

AMMONIA
WASHING

Packed 3doz. in woodbox pg.p.

Grape Nuts—No. 22, $3.00; Ne. 23, $4.50.
Post Toasties—No. 5.
Postum Cereal—No. 0, $2.25; No. 1, $2.70.

Jelly Powders

Contains g doz..$1 80
Smlght) Contains ¢ doz.. 1 80
Btr&lght; Contains 8 dos.. } 300
Straight) Contains 8 duz..  g;
!tnwbmy(ﬂtnight) Contains 8 doz.. j g
Chocolate Stnlght; Contains 2 doz.. | g)
Cherry Straight) Contains 2 doz.. 1 80
'each Straight) Contains 2 doz., 1 80
Weight 81bs. to case. Freight rate, 2d class.

Assorted case, contains 4 doz

FOR MAKING ICE CREAM

Pays 50 Pront

Assorted Case, Contains 2 doz.$2 w
Chocolate (Slrmght) Contains 2 doz. 2 50
Vanilla (Straight) Contains 2 doz.. 2 50
Strawberry(Straight) Contains 2 doz. 3 50
Lemon (Straight) Contains 2 doz.. 2 5)
Unflavored (Straight) Contains 2 doz. 2 50
Weight 111be. to case. Fr'ghtrate, 2d class.

IMPERIAL JELLY DESSRERT

JUOLMAN'S OB KEEN'S

doz

Gt

ar 0 76
ar 0 25

Per doz. Per

.+ §-1b. tins 1 40 F.D.. §-1b. tins..
-1b. tins 3 50

nu.uusoo Dnrhmi—lb

F.D., }-Ib. tins. . b,

IMPERIAL PREPARED MUSTARD

Lard
N. K. FAIRBANK 0O0. BOAR'S HEAD
LARD COMPOUND.

ee7a
e

&
Pre

—

NATIONAL LICORICE 00

5-1b. boxes, weod or paper, per 1b

Fancy boxes (36 or 50 sticks), per box..

‘‘Ringed"” 5-1b. boxes, per 1b

‘‘ Acme" pellets, 5-1b. cans, per csn....
Ay “  (fancy bxa., 40), per box

Tar licorice and tolu wafers, B-Ih-nl.

Idooﬂoo losenges, 1-1b. glass )ul
“ 90 5-lb. onns .
'Purlt.y licorioe, 10 sticks

Dulo, large cent sticks, 100 in box

Lye {Concentrated).

GILLETT'S
PERFUMED LYR
Ontario and Quebeo
Prices.

Per case
1 case of 4 doz 83 50
S casesof 4 doz 3 40
5 casesormore 3 35

COLIN w3 BD I
RSE8 Ka&&




and Washing Powders

L

-

For sale by all grocers.

A. P. TIPPET & 00., AGENTS

e A

B-case lots (delivered), 84.15 each, with 20
bars of Quick Naptha as a free premium

EDWARDSBURG STARCH 00., LIMITED
Laundry Starches— Per Ib
No. 1 white or blue, 4-1b. carton... §0
§o 1 white or blue, 3-Ib. carton... 0
] ( SRR  <oisposaresessns 005
Bilver gloss, 6-1b. draw-lid boxes.. 0 07,
Su':‘trsl.od, 6-1b. tin canisters. .. .. 0
Ed burg silver gloss, 11b. pkg.
Kegs silver gloss, large crystal.
| Benson's satin, 1-1b. cartons. .
i) Na. 1 ghite, bbls. and kegs. ..
Oa white gloas, 1-1b. pl
| Benson's enamel, per box. ..
{3
i

QOulinary Starch—
Benson & Co's. Prepared Oorn. . ... [}
Oanads Pure O 0

20-1L. boxes, {c higher
Oelluloid —Boxes of 45 cartons, per case 3 60
BRANTFORD STAROH WORKS, LIMITED
Ontario and Quebec.
Laundry Starches—
Canads leundry, boxesof 401b.. 006
Aﬂ: Gloss Btarch—

CHATEAU BRAND
CONCENTRATED SOUPS

— S—
Ve:elable Mutton Broth
Mulligatawny Chicken
Ox Tail Pea
Bootch Broth Julienne

Turtle

Indi uals, 45¢. peldbln
Packed 4 dozen in & case.

Case of 5¢ k
per box §3.00.
MAGIC BODA
Ontario snd Quebeo Prices. Per case
No. 1, cases 60 1-1b. packagus.. {gca.w ¥4 85

Fo.3 * 120§ i I
" 1 - &

01 o 1B

“ 1 1 cas
No.3, &4b. . {9 37
No. 5 Magic soda—cases 100 —10-0z. pkgs.
lcase...... ; 29
boases........ . 280

Stove Polish Per gross

Rising Bun, No. 1 cakes, § & } grs. bxs. 8 50
Rising Sun, No. 3 o8, gross .. 450
No. 5 SBun Paste, § gross boxes. .. b4
No. 10 Sun Paste, { gross boxes... .... 900

JAMES DOME BLACK LEAD
6a size, gross, $3.40. 2a size, gross, $3.50
Syrup

EDWARDSBURG STARCH 00., LTD.
“Orown" Brand Perfection Syrup

Crown Brand Corn Syrup
21b. tins, 2 doz. in case, per case....
51b. tins, 1 doz. in case, per ca e....

10-1b. ting, 3% doz. in case, per case ...
20-1b. tins, § doz. in case, per case....

Barrels, 700 lbs. . ..

Half barrels, 3501bs...... ..
uarter barrels, 155 1bs. ...

0
=

_H_-OOD VNRe
SI[[E €L

-
&5

Lily White Corn Byrup.
Plain tins, with label—
21b. tins, ‘1 doz. in ease

10

GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.

b, paper ples., 4 dos. § T ®
. paper e n case. ®
nb.mphp,CMInuu. . 200
4 doz. b, kgs. b
. $4b. r pkgs.
§ 30 {ib Daverpken | spsorted. ... 48 0
Per dos
#b. cans with screw covers, 4 dos. in
T ettt e t F
14b. cans with screw covers, 3 dos. in 0

GRBD.coc0s0ssesersence "o
Per lb
.08

5-1b. 8q. canisters, } doz. in case
l:-_:b. wooden hoxes

ooo0oC

CANADA FIRST
BRAND
The Aylmer Con-
densed Milk
Oo., Ltd.

Per case
Oanads First

lw.Ouun
medium size ¢ 80
Oanada First Evaporated Oream, hotel

PATERSON'S WORCRSTER SAUCE

Wnlhou.lu 8 and # dozen cases, dos 0 %0
nt bottles, 3 dozen cases dos.

Per doz
H.P. Bauce, packed in cases of 3 doz. $1 90
H_.P. Pickle, packed in cases 2 doz. pts. 3 35
H.P. Pickle, packed incases 3doz j-pts 2 26

HOLBROOK'S IMPORTED PUNCH SBAUCE

Large, packed in 3-doz. case, per doz... 225
Mediam, packed in3-doz. case,perdoz., 1 40

HOLBROOK'S IMP. WORCESTERSHIRE SAUCE
Per dozen
Rep. % pints, packed in 6-doz. case....
Tmp. % pints, packed in 4-doz. case ... 3 15
Rep. quarts, packed in 2-doz. case..... 6 50
Tobaoco.

IMPERIAL TOBAOCO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

Betai

Brown Label, 1's and §'s... §0 35 %0
Green l'nnndt‘ o2 o .ou
0% 08

i . 03 0650

. .04 08

Fo.ioee. 0OB6 OO

=

Green
Blue
Yellow **

35388%R
—.eOOQOE
882TSEE

i

ackbadl
E 437473 4.4

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Eose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4doz., perdos. §3 99

T. UPTON & OO,
12-0z. hrl.lzJ in
21b. ¢ .ldol.ln:u,ﬁo‘:.do?.r.f?.‘: i
Sand7 Ib. unl , 8 and 6 pails in

Jelly Powders
WHITE SWAN SPIOER
AND CEREALS, LTD

White 8 16
flavors. 1'?2. in

Ontario and Quebec Prices.

m&'am.ldu 6 cent pkgs. ..... )81
'sCresm Yeast, 3doz. in box. 115

4
¥
?‘ LY
A
%
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THE CANADIAN GROCER

: look to you for ideas for des-
. w hy " Ot " ow ? - sert, especially when apples

are scarce.

Your Customers

SEND IN YOUR Have you suggested pies

made from

- SALT ® | WETHEY'S

Order and so secure MINCE MEAT?

prompt shipment. (IN SANITARY CARTONS)

VERRET STEWABT & C0 - You have them. If not, get
’ k

padscs s some quickly from your job-
ber and PUSH IT, IT WILL

m SALT SELLERS . PAY YOU.

N J. H. Wethey, Limited

. ' - - - ST. CATHARINES, - ONTARIO

Here is More Convincing Evidence of the

Far-Reaching Effect of Advertising in
The Grocer:

An Eastern Manufacturer advertising a store equipment article
) (to be exact, a self-measuring oil pump) last week received
A | a reply from Dawson City, Yukon.

Another manufacturer has received several replies from
England. He advertises a book-keeping device.

A third had an enquiry the other day for samples of a food
stuff from Scotand.




