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KEEN’S|

NustaRO

For Years Past

Colman’s » Keen’sD
Have Distanced All 
Competitors in

BY SPECIAL WARRANT
Manufacturers ro the QOLN

The Mustard Market
The Retailer who stocks both is making sure 
that he is featuring the MUSTARD the 
world is asking for.

MAGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul Street MONTREAL

DOUBLE SUPERBE

Toronto Office :

30 Church St.

Gravies THat Are
Never Lumpy

are not the gravies that are made from flour. It’s very hard to keep flour from be
coming lumpy in gravies and sauces. But just suggest to your customers that

BENSON’S PREPARED CORN
be used instead. Incidentally, you might also tell them that they will find the improved taste of 
the gravy or sauce very pleasing. Little suggestions like this are appreciated, you will find.

EDWARDSBURG
StarcH Company, Limited

é MONTREAL CARDINAL TORONTO BRANTFORD VANCOUVER
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THE CANADIAN GROCER

“THISTLE” 
Canned Fish

Canned Haddies, Kippered Herring 
and Tunny Fish, packed under the 
label and brand of “Thistle,” come 
direct from the famous St. Mary's 
Bay Fishing grounds. The motto 
of the Packers is : “not how cheap 
but how good.” The ver
dict of connoisseurs is :
“ the finest produced. '

X X

x
z1

GrilGriffin & Skelley’s Dried 
and Canned Fruits (all 
packed under the “Griffin” 
brand) are unique in the possession of 
that absolute confidence which wins 

-• permanent trade—the “Griffin” brand 
is like the “sterling” mark on sil
ver. Seedless and Seeded Raisins, 
Sterilized Prunes, Cured Fruits and 
Canned Fruits.

Live
KINGTHE

SARDINES
From Norway

Packed in perfectly pure Olive Oil 
oy Olsen & Kleppe at Stavanger, 
Norway, and packed with wondrous 
care and skill in the selection. Their 
special leading brands “Albatross” 
(small fish) and “Ambrosia” (a trifle 

larger) command ready 
and large sales to the 
most fastidious people.

GRIFFIN’S
Dried Fruits X

Vermicelli, Macaroni, 
Spaghetti and Fancy 
Pastes, l eaiirg the name 

‘Codou” on the package, are accepted 
the world over as the best of their 
kind—nothing finer can be produced. 
Cleanliness is absolute in the factory 
whence they come—the model factory 
of national repute. The rigid main
tenance of quality is absolute. 
“Codou” is the name.

X
CODOU’S
Macaroni

ARTHUR P. TIPPET Æ CO., Agents 

Montreal
i



'J'U K CANADIAN GROCER

^ Lî Manufacturers’ Agents
and Brokers’ Directory

Manuiacturer» and merchant» cannot expect to develop, maintain 
and get the beet out of the Canadian market without the asaiet- 
ance of local agents. The following la a representative list of reput
able agents. The service department of the Canadian Grocer Is at 
the disposal of firms wanting agents or of agents wanting agencies

k

WInnlpes Office

UUâ UTFn Tf) PIIBPUACC Whole or Part interest in Manufacturers'Agency,
■ Ull 1 mlr 1 V 1 UnUnnUL Brokerage, or Commission Business in 

Western Canada or on Pacific Coast. Address, Box 744, Care CANADIAN GROCER, Toronto.

THE MARSHALL 
BROKERAGE COMPANY 

67 Dundas St„ LONDON. ONT.
Wholesale Grocery Brokers. Fully equipped 
to act as agents lor British, American and 
Canadian grocery lines. WRITE US.

J. W. GORHAM & CO.
Manufacturera’ Agents and Grocery 

Brokers
HALIFAX . NOVA SCOTIA
Ws are open for a few high class specialty 

lines

Currants
on spot, Ceroni’s pack, fine 
filiatras, cleaned and un
cleaned. No better packer 
in Greece.

W. H. Millman & Sons
Wholesale Grocery Brokers 

TORONTO

MacLeren Imperial Cheese Co.
Ural ted

AGENCY DEPARTMENT
Agiote lor Grocers’ Special tien and Wholeunle 

Grocery Brekere

TORONTO, Ont. DETROIT, Mich.

Lind Brokerage Co.
71 Front »t. Beet TORONTO

HMADQUARTMRM FOR

Muscavado and Crystals 
Raw Sugar

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Preea. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND *

W. S. CLAWSON A CO.
Manufacturer»’ Agent» and Grocery 

Brokers.
Wsrebessssi»»

ST. JOHN, ... N.B.
Ose» 1er s few rasra Hrat-slau Ils,,.

WATSON A TRUESDALE
Wholesale Cnraralstine Broke»» sad

WINNIPEG, MAN.
Doraetito sod Ferttgn 4uto Heddled

NEWFOUNDLAND
T. A. MACNAB A CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURE*»’ agents

•M COMMISSION MERCHANTS 
lapnun luimoiwi Prnopt «ad ewM e. 

teuton to til DuMnee HlgSet Clontillon end lenten 
ntonoem Oobto tUnn : 'Hi—h," St. Joke .

Code: A.B.0, 6th sdittoe, and peinte.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker ead Meautmcturera' Aseag
Outilu, Brittoh titd Ferelen Aewetra RoUolLed. 

m Cherabera of Commerce. P.O. Box 1111

WESTE1H MSTKlBOTflS LIMITED

Wholesale Commission Merchahante, Customs 
Brokers sod Manufacturers' Agents. Cere Dis
tributed, Warehoused end Forwarded. Warehouse 

Transfer Track. Business solicited. Our posi
tion Is your opportunity.
OAOKATOON, WESTERN CANADA

G. C. WARREN
Box 1S34, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade Fet. hi letted U Year».

Domestic end Foreten Aeeades Solicited

DISTRIBUTORS, LIMITED
F.e.DrawwW

EDMONTON. ALBERTA
Menu lecturers ' Asset», Commleeloe Mer- 

cheeu. Werehoueeraeo.
Traeh oeoneottoo with til «tilroedt.

If you sure looking for trod# with liish merchants 
there is one paper that can put you in touch with 
buyers, and that is the

Irish Grocer, Drug, Provision 
and General Trades’ Journal.
10 Garfield Chamber», Belfast, Ireland.

W.G. ALAMBEACO.
TORONTO

Grocery Broker» end Agent».
EetabAkhed 1*6

A. Francois Turcotte
' COMMISSION MEHCHANT

Room IS, Morin Blook
Quo boo, - Canada

Ono or two more agonolom omntod
FIRST CUteS CONNECTION

J. A. TILTON
WHOLESALE GROCERY BROKER

«T. JOHN, N.l

Correspondence solicited with Houses 
looking lor first-class grocery connections.

W. G. PATRICK A CO.
Manufacturer»’ Agent» 

and

77 York Street, Toronto

—MOOSE JAW— 
WHITLOCK A MARLATT

Distributing and Forwsrdiag Agents. 
Worehou»# on C.P.R. spur track. 
Promptness end Satisfaction gueinnteed. 
Business Solicited.

2



THE CANADIAN GROCER

J. F. EBY, President HUGH BLAIN, Vice-President

TWO SNAPS
“GOLD MEDAL” CHITPC

CONCENTRATED «V UlU AYLMER
Regular size cans that retail ordinarily 

at two for a quarter. PURE
YOURS FOR $1.00 DOZ. GRAPE

JELLY“GOLD MEDAL” CfiTTPC
and “COLUMBIA” OVUiO

Quart tins—sold regularly at 35c. 12 oz. glass jars—sold regularly at 15c. A good 
line and a repeater.

YOURS FOR $2.40 DOZ. YOURS FOR $1.00 DOZ.

EBY-BLAIN,LIMITED
Wholesale Grocers - Toronto

A Safe Investment
BORDENS

EVAPORATED MILK
PEERLESS BRAND

When the Grocer buys a Stock of Peer
less he has made a safe investment.

No worry about Quality.

Every Can Guaranteed.
Its Fine Flavor Pleases.

It Satisfies yeur Customers.

BORDEN’S CONDENSED MILK CO.
"Leiden of Quality ” Established 1857

Sales Offices and Agencies:—
MONTREAL TORONTO WINNIPEG 

and VANCOUVER

**a|,k of Borden's CowoshM^1,

iàf

w,l,besr the signature. /.yw

The OriginsJ
Meson CD. HicKey, Winnipeg and Calgary 

WILLIAM H. DUNN,
Montreal, Toronto and Vancouver

UNSWEETé^.i |(

evaporated

Unsweetened

3
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THE CANADIAN GROCER

Every grocer knows that Cowan’s Perfection Cocoa is a distinctly profit
able article to sell. You can increase your sales by telling your customers 
of the many different ways in which it can be used.

------x_
For Chocolate Ice Cream, for Chocolate Fudge, Puddings, Cakes, etc., 

Cowan’s Perfection Cocoa is unsurpassed.

THE COWAN CO., LTD., Toronto. Ont.

681201



THE CANADIAN GROCER

Feature Camp Stock Now !
These popular food products have 
found wide-spread favor by reason 
of their unvaried quality and 
genuineness of flavor.

AYLMER
BRAND

Jams, Jellies,
Preserves,
Catsups,
Baked Beans, 
Canned Fruits 
and Vegetables

>=L_ 'l 1
\ : -

back up every claim 
made for them.

An excellent line to feature 
for camp use.

Their freshness when packed and the 
methods used in their packing make them 
year-round staples.

Dominion Canners Ltd.
HAMILTON :: ONT.

o



THE CANADIAN GROCER

^—
Up-To-Date Equipment Pulls Business !

SHARPENED

Slices Boiled Ham and Bacon 
down to the last ounce

Nothing so adds to your reputation as the installation of modern
devices for handling your goods, and the

BERKEL MEAT SUCER
will influence new custom to your store because of the 
clean and attractive way in which it cuts your bacon and ham. 

Incidentally it will surely increase your sales of boned 
meats, and will prove a very attractive ornament 
on your provision counter. The " Berkel ” will 
positively cut at least twice as many slices to the 

pound as is possible to cut with a knife. 
Fitted with an automatic sharpener, 
and protected to prevent accident.

Be wise and investigate the merits 
of the “ Berkel.” Write us to-day for 
full details and particulars of what 
other Canadian Grocers think of it.

Canadian Agents

W. A. FREEMAN CO., Ltd.
Hamilton, Ontario.

ENTERPR I SE ”

MR. Up-to-date Grocer, your ambition is (or should 
be) to install an Electric Coffee Mill.

^—

When you do—get a good one, as 
good as you can afford.

If it’s an “Enterprise” it will be 
backed by the oldest and largest manu
facturers of these goods in the country.

Note the style illustrated. The 
grinders are connected direct to the 
shaft of the motor. No belts or gears to 
litter up the store and make it look like a 
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a 
catalog of electrically driven Coffee 
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U. S. A.
21 Murray Street, New York M4Van Nw Avenue. Su FraadKO

6



THE CANADIAN GROCER

WAGSTAFFE’S
Jfrne ©lb Cngltéb

PURE JAMS, JELLIES, MARMALADES,
ETC.

The most up-to-date Fruit Preserving Plant in Canada, the Walls in . processing rooms are 
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary 
method that skill or money can procure. Cleanliness is ourjmotto.

Wagstaffe’s New Season’s 
Strawberry Now Ready for Delivery.

Book your orders quickly.

WAGSTAFFE Limited
Pure Fruit Preservers

HAMILTON
7

ONTARIO
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“GET A RECEIPT”

• -tr-T'-TT klUC
f Jy: " ^

4-4-'■*#<

i^frx

★D 77.00

A.LABONTE
MONTREAL
GROCERI ES

Return This Check 
In Cnee Of Error 
It Is Your Receipt

89.0 JANlII

Putting a Receipt in Every Parcel 
Benefits the Customer

It prevents disputes. Prevents overcharging.

Prevents mistakes in change. Stops mistakes in 
charge accounts.

Insures a proper record of money paid on account.
Gives information about special sales and new lines of 

goods handled by the merchant.
Protects children and servants by giving them a 

receipt to take home.
Shows which clerk waits on each customer, and in 

case goods are exchanged proves the price paid 
and date purchased.

Putting a Receipt in Every Parcel 
Benefits^the Merchant

It stops mistakes. Stops losses. Removes temptation.
Increases trade. Increases profits.

BECAUSE It enforces a correct record of 
All cash sales. All credit sales.
All money received on account and all money 

paid out.
It wins the confidence of the public. Makes every 

sale advertise your business. Satisfies customers.
Makes each clerk responsible for the way he serves 

customers.
Every merchant’s success depends on whether his 

methods of handling his business gives the above 
results.

National Cash Register 
Receipts protect millions of 
customers daily against 
mistakes and carelessness.

Considering the material, work
manship, and what they do. 
National Cash Registers are the 
lowest priced machinery made. 
They sell from $13.M to $87«.e0.

National Cash Register 
Receipts protect hundreds 
of thousands of merchants 
daily..........................................

Ask for complete information about the “Get a Receipt” plan. Write 
THE NATIONAL CASH REGISTER CO., F E-MUTT^Nv^nGT^°RrE^n‘4oRONT0

8
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*

jxt ?7e and <?m pr o \J&
Confectionalth

POP CORN V\v\\
AND NUTS . 15^.;v\et<fS' THE 

DELICIOUS 
POP CORN 
CONFECTION

Krackly Nut Pop Corn
THE NEW CONFECTION 
“Just dandy, beats Candy.”

The demand has commenced, buy 
early and don’t lose profits.

Packed in air-tight packages, will 
keep “ Krunch Krisp.”

Profitable to the Retailer. Sold through your Jobber.

MANUFACTURED BY

O-Pee-Chee Gum Co., Limited
LONDON, CANADA

/

9



THE CANADIAN GROCER

SILENT
MATCH.

/>V 1

/Jûas/æ/û/V amrsr// zx

Superior merit and better value are 
bound to win.

0 SILENT MATCHES
have a stem that will not break, 
and a head that will not splutter 
when you strike them. Attractive 
boxes, adding greatly to the good 
quality as a staple article and 
shelf stock.

The Dominion Match Co., Limited
Deseronto, Ont., or

Canada Brokerage Co., Ltd , TORONTO

Wholesome and 
Appetizing

CATSUP
is one of the leaders of the famous 
“ Sterling " line, and is composed of the 
finest tomatoes and purest spices only.

Made and bottled in a modern factory 
of light and cleanliness by experts.

A seasonable and profitable line for 
you to sell. Send for prices.

The T. A. LYTLE CO., Limited
STERLING ROAD, TORONTO

»

IN OFFERING YOU THE LINE OF

MOODY’S
HOUSEHOLD SPECIALTIES

we do so with an absolute 
knowledge of the purity and 
cleanliness of the ingredients 
and what each will do.
The formulas have been devel
oped in our own laboratories 
and tested in every conceivable 
way.
Moody’s specialties are Best in 
quality and lowest in Price.
STOCK FOR RAPID SELLING

ALPHA CHEMICAL CO., Limited
BERLIN, CANADA

Wash
Day
Worries

are reduced to a minimum by the housewife 
who uses a soap that rapidly and thoroughly 
cleanses soiled clothes. .Such an article Is

Wonderful Soap
the household favorite on wash day. As pure 
as soap can be made and does not injure the 
finest fabrics.

»

THE GUELPH SOAP COMPANY
GUELPH ONTARIO

Its attractive labelling: and packing assist 
in effecting a rapid sale; Its sterling qualities 
are your guarantee of repeat orders.

An excellent staple line, and the profit will 
reward you for featuring.

10
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NOTICE THE NAME AND 
PROTECT YOUR FUTURE 

WITH QUALITY.

e PROTECTION you require. It enhances your 
a business man. It carries to your customers a 
was founded and exists on quality.

Every line is an INDIVIDUAL SPECIALTY PUT UP BY 
THE HOUSE THAT KNOWS HOW.

QUALITY is being demanded more and more every day by 
the Canadian Public. Why not add to your assets by introducing 
more of CLARK’S QUALITY GOODS ?

Every can will be an illumination in your store.

CLARK’S QUALITY GOODS magnetize and cement their 
influence, making pleased customers and repeat orders. The 
more of CLARK’S you carry the more of CLARK’S you deliver. 
NONE of CLARK’S QUALITY GOODS STAND STILL.
Your profits never dwindle or dawdle, but grow larger and come 
quick and sure.

Have you a full line of the people’s favorite

PORK and DEANS?
PLAIN SAUCE SIX SIZES THE PINK LABEL 
TOMATO “ “ “ “ BLUE “
CHILI “ THREE “ “ RED and GOLD LABEL

Your Wholesaler can supply your needs without delay.

WM. CLARK, MONTREAL
MANUFACTURER

HIGH GRADE FOOD SPECIALTIES

reputation as 
guarantee tha

It is all

11
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GOLD DUST
saves work lor your customers by its cleansing power, and 
GOLD DUST advertising saves work for you by its selling 
power. One is as searching as the other—just as GOLD 
DUST itself goes into every nook and corner of the house
hold after dirt, GOLD DUST advertising goes into every 
corner of the country after customers and sends them to 
your store.

MADE BY

THE N. K. FAIRBANK COMPANY, MONTREAL

THE NAME
KNOX GELATINE

means something to your customers—it means Purity, Spark
ling Clearness, and a big generous two quarts of jelly to the 
package. Now is the season to make special mention of 
KNOX ACIDULATED GELATINE. With it your customers 
can have lemon gelatine with half the ordinary bother and 
half the ordinary expense, because the lemon juice required is 
in an extra envelope in the package. Mention this—its con
venience is a strong selling point.

CHARLES B. KNOX CO.
JOHNSTOWN, N.Y.

Branch Factory : Montreal, Canada 
12



THE CANADIAN GROCER

WESTON’S
High Grade

FANCY BISCUITS
in all varieties.

WESTON'S Marshmallow Biscuits are very highly 
commended for their flavor and quality. Guaranteed 
to retain their natural softness and color under all 
conditions. We have specialized on these goods 
and our sales have justified all expectation.

WESTON'S SODA BISCUITS

Ft .4
t //Uc/)Ssrs/s/S Oram ~Jec/u

In all sizes, 10c.—2 lb., 2lA lb., 3 lb., or in bulk.

Freight prepaid on all orders.

If our traveller does not call on you please advise. 
We will send samples and prices.

v |«3

là1



THE CANADIAN GROCER

SANITARY CANS
FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK. * *

Sanitary Can Co., Ltd.,
Nltghra Falls, Ont.

14



THE CANADIAN GROCER

PRESERVING SEASON
It is important to the householder to have pure cane sugar when 
they are making preserves and jams. Give them the best 
there is on the market.

St. Lawrence Granulated
is the finest sugar made, is cane (sugar and 100°/o pure.

St. Lawrence Sugar Refining Co., Limited
Montreal, Qjie.

15



THE CANADIAN GROCER

SATISFIED TEA USERS
FROM GARDER TO GROCER

CEYLON ORAXGE PEKOE

While you keep your customers supplied with the most 
satisfactory tea at the minimum price you need have no 
fear of the inroads of either competitors or tea peddlers.

“MAYBELL”
Ceylon Tea

is more attractive in appearance and quality than any 
other tea at anything near the price. The following 
prices will enable you to meet the price offered through 
peddlers and get a large margin of profit.

5 lb. Boxes, 8 to the case, 24c. per lb.
10 lb. Boxes, 4 to the cue, 23%c. per lb.
50 lb. Half Chests, - 20c. per lb.

CANADA BROKERAGE COMPANY
Toronto, Ont. limited

Get Wise and Busy
Mr. Grocer : Don’t let your business grow flat and stale by hammering away at the same old lines. Get wise to the NEW ONES 
(THE GOOD ONES). St. George, Princess and Banner milk will add a new tone to your business, bring you new customers, 
bring back the ones you have lost and produce for you a fat living profit. The quality of these lines is unquestionable— 
Note our prices.

St. George Evaporated Milk, 4 do*, in case—$3.35 Princess Condensed Milk, 4 do*, in case—$3.90
Banner Condensed Milk, 4 do*, in case—$4.40

S Cast Lots shipped, freight prepaid, to any rail point in Ontario.

J. MALCOLM (XX SON Order from your wholesaler or direct from the
st. george ..... ont. factory.

wm/m/mm.

LYNCH’S BISCUITS ARE
SOCIAL FAVORITES

They are attractively done up and arrive at your store 
as crisp and dainty as when they leave our ovens.

Creamalt Sodas—Family Pilot — Graham Wafers—Ginger 
Snaps—Seed Sugar—Fig Bars—Crimp 

Sugar—Lemon Creams

Lynch’s Limited-Sydney, N.S. SïïfÏÏÎ'KiïES
16
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Perfect Vinegar
requires no persuasive salesmanship. It is by 
far the easiest to handle and the most 
satisfactory to sell.

Being of delicious flavor, full and rich, it is 
used more often and more liberally at the 
table than the inferior grades, and is naturally 
in more constant demand.

White Cottell Co.’s Vinegar
is perfection, of guaranteed strength, rich in aroma and flavor. Keeps well and always gives satisfaction. 

CANADIAN AGENTS: ________________________
W. L Mackenzie & Co., 306 Ross Avenue; 

Winnipeg. White Cottell &L. A. Gastonquay, 60 Bedford Row, Halifax,N.S.
Standard Brokerage Co., 1640 First Avenue 

West, Vancouver, B.C.
W. A. Simonds, 89 Union Street, St. John, N.B

Camberwell, S.E., LONDON, Eng.W. L. Mackenzie & Co., 606a Center Street. 
Calgary.

1911 CHRISTMAS 1911
London, Canada

Our Xmas samples are now ready. There are many new 
Novelties. Assortment and values better than ever. One 
of our 33 Salesmen will call on you at an early date, of 
which you will be further advised by postal. Do not buy 
until you see our samples. Your order will receive our 
best attention

Yours respectfully,

D. S. PERRIN & COMPANY, LIMITED
London, Canada

17
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i lb., è lb. and 1 lb. Tins. 

Economical and Reliable.

Morte Borwlck & Sons
Limited

LONDON, ENGLAND
CuiSUl 0<Ut : lEIIEtl H. Hum, 333 

Ceriitiie I all tli|. NMTRUl

ALL GROCERS 
SHOULD STOCK

Borwicks
BAKING
POWDER

The original Bak
ing Powder with 
a world-wide rep
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar 
tide in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso
lutely free from 
alum, add phos
phates or deleter
ious substances.

T

: !

L
a

'I1nVW

Simple, But Oh How 
It Sold Dates I

Here’s a simple 
little thing one 
grocer did that 
brought him three 
days of splendid 
date sales.
He cut our adver- 
tisement of 
D R O M E D A RY 
DATES from a 
monthly magazine 
—we advertise in 
nearly all the good 

ones—and pasted it on the front of his 
window. Over it was a brush sign, “We 
Sell These,” and in the window a display of the 
cartons with one open. He says he never sold 
so many dates in his life.

DROMEDARY DATES are sure to sell if peo
ple see them, because they are the finest select
ed fruit, wrapped carefully in oiled paper and 
packed in cartons. They’re clean, fresh, and in
definitely moist. All jobbers.

We also pack ROYAL EXCELSIOR and ANCHOR 
brand package dates.

THE HILLS BROS. COMPANY
Bmaoh and Washington St a., MEW YORK

CARTERS

Big Wheel Lemonade Powder
Table Jellies, Custard Powder

etc., etc.

H. W. Carter Sc Co., Ltd.
BRISTOL, - ENGLAND

FIGS
A Snap to Close 
a Consignment

3 inch layers, 1§’lb. boxes $1.00 dozen]

3 inch layers, 2} lb. boxes $2.00 dozen 

L0UC0UM Pulled, 3 lb. boxes $3.00 dozen

All above
< | are In First Class Shape.

MATHEWSON’S SONS,
MONTREAL

18
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MR. GROCER
When ordering Canned Goods if you do not get the 

following you are not getting all that is due you. Order

ESSEX BRAND
and secureCanned Goods,

FAIR PRICES
SPLENDID ASSORTMENT 
EXCELLENT QUALITY 

FULL DELIVERY

ESSEX CANNING PRESERVING CO.
LIMITEDONTARIOESSEX,

“VERGINE” BRAND OLIVE OIL
will bring satisfaction and profit to every grocer hand
ling this line, because it is highest quality, backed by 
this firm’s recommendation.

“ Vergine Brand ” Olive Oil is a sure trade builder. 
This brand is known and extensively advertised 
throughout the Dominion, and the demand is increas
ing daily.

Olive Oil yields a handsome profit, and if you are 
wise you will build up a good Olive Oil tr.ade. To 
accomplish that you must have the best.

Samples and prices upon request. Don’t trust to 
your memory—DO IT NOW.

HEAD OFFICE:
Comer

may

BRANCH:

Church and Colborne Sts. 
TORONTO

256 St. Paul Street
MONTREAL
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TWO CENTS PER WORD
You can talk across the continent for two cents

per word with a Want Ad. in this paper.
20

“DUNOYA” SARDINES
OLDEST ESTABLISHED BRAND ON THE MARKET

Possess an alluring daintiness, delicacy and delicious flavor, making 
them a temptation and delight.

A particularly profitable line for you to handle.
RETAILING AT 10c. A TIN

Very popular among every class of trade, and allowing you a good 
profit on every sale.

CANADIAN AGENTS

J. W. Bickle & Greening, h£n™r?o
(J. A. Henderson)

S. F. Bowser 
& Co., Ltd.

TORONTO, ONT. 

66-68 Fraser Ave.

Do You Sell on Credit ?
Do you have the usual trouble with collections, 
"bad accounts,” friction with customers aad 
frequent loss of both customer and money ?

Then you need

uoupon
BooksAllison

They will stop the leaks, keep up collections, 
forestall arguments, please the customer.

HERE’S HOW THEY WORK
A man wants credit. 
You think he is good.
Give him a $10 Alli
son Coupon Book. 
Hate him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with $10. — No 
trouble. When he 
buys a dime’s worth, 
tear off a ten-cent 
coupon, and so on 
until the book is 
used. Then he pays 
the $10 and gets 
another book. No pass

Allieon Coupon_____
are recognised every
where as the beet.

For sale by the jobbing trade everywhere. 
Manufactured by Allieon Coupon Company, 
Indiana poll», Ind.

Just What You Would Say
So many Merchants who have bought

Bowser Self-Measuring Systems
for kerosene and gasolene NOW say they don’t see how they 
got along without them.
Why don’t you. me a Bowser? There is m oney in it.

They measure the oil into the customer’s can, count 
gallons pumped and show the money charged for it.

No measures—no funnels—no dirt—no danger. Saves 
Time, Space and Profit.

The range in style, size and price is so great that every 
merchant can get just what he wants at a 
price to suit, and they are easy 
to install.

Just drop a card and say, 
send me free book No. 5.
Don’t wait—send 
it NOW.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

GEORGE & BRANDAY
Established 1879

Shipping and Commission Agents
Dealers in Coffee, Cocoa, Pimento, Hide», Honey 

Wax, 8ugar, Rum, etc., etc.Wax, Su^ar 
KINGSTON. JAMAICA



Physicians say that the best oi cereals is wheat, and many of them confirm—what we know—tha* 
‘‘FORCE” is the best and most healthful wheat food in cereal form.

THE H-O COMPANY, Hamilton, Ont.

SALcT
Hi “The Salt of Salts

The reputation of your 
store requires that you 

handle the best Salt, as well 
as the best in every other 
line. Get our price list and 

terms. Our, 
shipments 

are
prompt. 
It’s Good 
Business.

"THE DOMINION SALT C°limited
SALN I A. ONT.

A 5 DOLLAR BILL
If we told you that your wholesaler 

would present you with a five dollar bill 
on his next call, would you ask him 
about it? Sure. Then why not ask 
immediately about

castols ?
CASTOLS, the substitute for Castor 

Oil, which has become the mothers’ 
friend because the children all like it, 
will bring you

MANY DOLLARS and BIG TRADE
Don’t forget the Chocolate Coated 

Candy Blocks, which are thoroughly 
effective.

Watch next week's ad. for 60% proposition

Snowdon & Ebbitt
325 Coristine Building

MONTREAL

BIG
SALE!

BIG
PROFIT

For every grocer 
who is handling BJELLAND’S
Smoked Herrings in Bouillon

I Your Particular Customer will welcome your recommendation to try this line! None but small 
I selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices 
I are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves 
I a ‘real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING <J. a. benders- HAMILTON
l Canadian Agents

---------------------------------------------------------------------- -
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T9rt9(1 R T 9 It H Teas.Coffees, Spices,Extracts, Baking 
I 91 IflH Bl 9IIU Powder,Canned Fruits and Vegetables 
Salmon and Sundries. Every tin and package guaranteed.

Wagstaffe’s Jams, Jellies Marmalade.

Brand l",ri*1

The above line» are fully guaranteed 
for quality, appearance and sale.

THE SIGN OF PURITY

Vinegar.

Phone 3595. Exchange to all departmente,

BALFOUR, SMYE & CO., WHOLESALE 
GROCERS . . HAMILTON

“Bigger and Better Sales”
that will be the story of the grocer who is featuring

Rideau Hall Coffee
Because superior merit and better value are bound
to win.
“Rideau Hall” Coffee has that delightful aroma and 
exquisite flavor that guarantee repeat orders wher
ever a pound Is sold.
“Rideau Hall” Coffee, perfectly blended and roast
ed, is the acme of perfection.

IN ONE POUND AND 2Se. TINS ONLY.

Gorman, Eckert & Co., Ltd.
LONDON, ONT.

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

;

Write for Illustrated Catalogue 
" MODERN GROCERY FIXTURES” 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
LIMITEDurisseTATivisi-

■uMi : V,ISM a ImSiU,VliiM Mu.ui Aiwrtat i. 6. Mu. |m1 Berlin, Ontario
lutrul I V. I. Sllucà, 3a Si. RIcMu llrul

COFFEE High Grade Coffees are up several cents per pound, but we will 
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge. 
It’s easy money to get in touch with us.

w. H. GILLARD CD. CO.. Wholesalers HAMILTON. ONT.
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JAPAN TEA
is unrivalled for Purity, Delicious Flavour,

and Distinct Character.
FURUYA & NISHIMURA
MONTREAL, NEW YORK, CHICAGO and JAPAN

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ
ence and recognize the advantage to you of 
recommending “Redpath" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘"Red Seal" 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
t»USli.l>«i Is H84 Sy Jolts ««Sulk

“Devonshire Cream 
at its Best.”

FUSSELL’S
THICK RICH

CREAM
(GOLDEN BUTTERFLY BRAND)

Rivals the very finest Devonshire 
Cream and, in addition, KEEPS IN
DEFINITELY IN ANY CLIMATE.

FROM 10c. A TIN
Samples and particulars of : —Alexander Marshall, 144 
Water St., Vancouver, B.0 ; W. H. Escott, 137 Bannatyne 
Avenue, Winnipeg, for Manitoba and Saskatchewan; C. 
Fairall Fisher, 22 St. John St., Montieal, for Quebec; McCar
thy, Holloway & Reid, P.O Box U56, Edmonton, Alberta, 
for Alberta; The Harry Home Co., 3u9 King St. West, Tor
onto, for O tario; R. B. Colwell, 265 Barrington St , Halifax, 
for Nova Beotia, or

FUSSELL & CO., LIMITED
4 Monument Street, LONDON, ENG.

Eleven Cold Medals

FARROW'S ‘A-l* MUSTARD
THE BEST BRITISH MME—DIRECT FROM THE SHOWERS

FARROW'S “A-1” is the only English Brand that has smashed the monopoly. Write your nearest 
agent for a sample tin. Compare the get up, the quality and the price—then you’ll know the reason why !

CANADIAN AGENTS:—
McLEOD & CLARKSON, 847 Beatty Street, Vancouver; W. G. PATRICK & CO., 77 York Street, Toronto; T. A. MACNAB & CO., 
Cabot Bld|«., St. Jobn’s, Newfoundland; W. A. SIMONDS, 89 Union St., St.John, N B ; RUTTAN & CHAPMAN, Fort Garry Court, 
Main St., Wlnnioe*; ROSE & LAFLAMME, 400 St. Paul St., Mont eal; C. E. CHOATE 8t CO., Pt kford & Blacka Wharf, Halifax
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If it’s BUSINESS you want, Sir, H.P Sauce will surely bring it along

yS^Y"
H.P. is no shelf-warmer, it’s no sooner on than it’s off again—off oA Ve*v
again to good purpose, too, to your customers and to you. ^o6'lt01' *«*•■

Don’t TRY to do without

•A*

t-
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“For Old Acquaintance Sake"
is all right sometimes

BUT NOT IN BUSINESS

“FOR PROFIT SAKE"
WILL SUIT YOU BETTER

WHITE SWAN LYE
Shows you a profit of 60% 
and gives your customers 
much more for their 
moneythan other brands, 

and is

Guaranteed Absolutely Pure
Sold from Ocean to Ocean

ON MERIT

A

I
THE MOLASSES THAT 
NCREASES SALES!

Apart from the unquestioned quality and 
flavor of

GINGERBREAD
BRAND

MOLASSES
it will sell readily because the large 
variety of sizes in which it is put up can
not fail to suit every individual require
ment of your customers.

Gingerbread Brand is a strong baker, 
of good body, and a profitable line to 
handle.

Put up in tins—2’s, 3’s, 5’s, 10’s and 
20’s; pails—l’s, 2 s, 3’s and 5’f and in 
barrels and halves.

GIVE YOUR WHOLESALER A TRIAL ORDER.

The Dominion Molasses Co.,
LIMITED

HALIFAX NOVA SCOTIA

DON’T TAKE OUR WORD FOR IT! You will never have complaints if you

Just write for Inland Revenue Bulletin 
No. 208 which certifies

“Canada First” 
Evaporated Milk

to be absolutely pure, and to contain the 
very highest percentage of genuine 

food values.

are handling “ Canada First.’*

MADE IN CANADA BY CANADIANS

The Aylmer Condensed Milk 
Company, Limited

Aylmer - - Ontario
Head Office» : Hamilton, Ontario
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THE STANDARD STOVE POLISH
of the trade

JAMES DOME BLACK LEAD
The finest article in Stove Polish on the market.

Pays a good profit.

W. G. A. LAMBE & CO., Canadian Agents, TORONTO

Sell More Tapioca!
You Can Greatly Increase Your Sales of Tapioca 

by Pushing

Minute Tapioca
This is an absolutely pure tapioca that is all ready 
for Instant use. Pudding can be made in fifteen 
minutes. No soaking required. Six full quarts of 
delicious pudding can be made from one package.

Order now front your Jobber.

Minute Tapioca Co., Orange, Mass.
Canadian Representatives : Canadian Specialty Co., Toronto; 

R. B. Hall & Son, Montreal ; W. S. Clawson St 
Co., St. John, N.B.

Branch..
Fort WilliamToronto Wlnnlpee

BAIRD’S
WORCESTERSHIRE

SAUCE

SA1BDS

is

DELICIOUS
It makes the plainest fare 
appetising, and makes 
delightful to the palate 
the flavor of Fish, Meat, 
Stews, Soups, Gravies, 
Curries and Salads.

Low in Price 
High in Quality

IfUti Madur. 4 Lear 1st 
—M Lindsay Balldlng. Mon 
ni per ; B. Robertson f

... Ltd.. 11 Tnat Street Bast. Toronto 
Montreal W. L. MeKaade 4 On.. Win 

4 no.. Vane onser and Victoria.

ALWAYS REACH YOU FRESH
You can't be too particular about the freshness of your 
biscuit stock—stale biscuits will antagonize your most 
friendly customer. Protect yourself by ordering

TELFER’S GRAHAM WAFERS
and other plain and fancy biscuits. We GUARANTEE every 
tin to reach our customers fresh, crisp and wholesome.

TELFER BROS., Ltd., Collincwood, Ont.
2")
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Your particular customer 
wants the best !

6(8*111

WHITE
DOVE

COCOA-
NUT

because of its purity 

and quality, is the 

acknowledged leader 
in Cocoanuts !

The friend of all who 
cook!

W. P. Downey,
MONTREAL

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I C STEWART, Halifax

The W. H. ESGOTT GO.
WHOLESALE

Grocery Brokers
187 BANNATYN1 AVENUE

WINNIPEG
COVERING

MANITOBA -a SASKATCHEWAN
CORMIIPONDINCa SOLICITED

THE CANADIAN GROCER

MOP STICKS.

MOP-STICKS
= OF DURABILITY 5=
are the “TARBOX BRAND”

No. 8 Plain Cloth Holder.
No. 10 Combination Brush 

Specify through your Jobber along 
with Self-wringing and Crank-wring
ing Mops. Manufactured by

TARBOX BROS. - Toronto. Ontario

POULTRY REQUISITES
should be featured now. A number of your 
patrons are using incubators. Why let them 
get their supplies from the mail order 
houses ? Show them that you can meet 
their requirements-

Incubators & Brooders
English aad American, from $8 50 up 

Writ* ue for Catalog.

THE POULTRY & SUPPLIES 
SALES CO.

109 Place Youville MONTREAL

SUCHARD’S COCOA
This la the season to push SUCHARD’S 
COCOA. From now on Cocoa will be In 
demand daily. It paye to aell the beet. We 
guarantee Suchard's Cocoa against all other 
makes. Delicious in flavor. Prices lust right. 
FRANK L. BENEDICT Jk CO.. Mootrael 

Agent»

The 6RAY, TIUNG A SPARLIN8 CO . Limited
SALT

MANUFACTURERS
Granted the highest awards in com

petition with other makes.

WINOHAM ESTABLISHED 1871

WINDSOR SALT
CAB LOTS OR LR88. Prompt shipment» 
Writ# ae for price». Phone order eS^eer 

expense.

TORONTO BALT M OR KB
rommrm nwr o»r» j rm» vANAom

A . O. LANDRY
JOBBER

STE. FLAVIE STATION
Making specialty of wholesale in

CtmotIm, Fleur, Crain, PrwvWeee, Ito.

ILOÏZl Common Sonmo
At tot Smmmltmm mnm Bmm Burn» AIL.L.9 t Kate amt M#ee

ill More led Ml Qeeea It. 1, loraato, lot
Dnilnn And flnnaai flenea a very good seller, 1er 

«he rases» that k gives gsneral ntkfsrtlw end eaah 
■none tells others sboni gy»a WrlL tor prices

Are you prepared to 
meet the demand for 

summer drinks?
Nothing is more cooling, refreshing 
or healthful than Cold Springs Lemon
ade Powder.

Three years of selling to a critical 
buying public and never yet heard a 
complaint.

Used extensively throughout the 
colonies, giving general satisfaction.

See to your stocks—the time is ripe.

S. H. EWING & SONS
96-104 King St. 

Montreal
20i Front St 

Toronto

CHINESE
STARCH

HAVE YOU 
A STOCK? 

GREATSELLER 
ALL THE TIMI.

GET PRICIO

OMAN MILLS
mow t«Mt

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.
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We know of no 
trade-mark that cov
ers a product that 
is nearer perfection, 
or that is more 
universally used in 
Canada, than the

WINDSOR
SALT

trade-mark 
on this bag.

shown

Windsor Salt is the only satisfactory 
salt for a good grocer to sell.

THE CANADIAN SALT CO.
LIMITE

WINDSOR, ONTARIO

When you are tired 
trying other 
Bottled Coffees
and tired listening to customers’ 
complaints about them, stock

“ KIT ”
COFFEE

Mci—Worn. 5-iz. bottles, $1 55 per doz 
Norn. 10-oz. bellies, S3 00 per doz.

The only Bottled Coffee 
that is a Success.

*■ Kit” Coffee is what your 
customer is looking for—a con
centrated essence of finest fla

vor and aroma in a form that is HANDY TO USE.

The retail grocer who stocks ‘‘ KIT ” Coffee is sure 
of plenty of Coffee Business.

Canadian Agents i
THE HARRY HORNE CO.. 309 King Street We.t, TORONTO 
A. TYTLER. - - - Temple Building. LONDON
J. A. CROOKS - Bedford. HALIFAX

KIT COFFEE CO., Govan, Glasgow

Fly Time is Here
Stop the onward march of the 

household pest by installing for sale 
a quantity of

WONDER FLY KILLER
and feel assured ycu are doing most 
to rid the house of this torment

Push the sale to all of your cus
tomers— you will find they meet with 
instant approval and prove a good 
profit for you.

Dominion Agents:

Crystal Sealing Co.
204 Stair Building, Toronto Phone Adelaide 199

DON’T LOOK FOR TROUBLE!
There's plenty in store for 
the average retailer without 
seeking more. Feature lines 
of known repute I In the 
line of condiments sell —

KO-KO-BUT
ioo% Pure Vegetable Fat.The Perfect Cooking Butter.

MORE ECONOMICAL MORE DIGESTIBLE

MORE WHOLESOME
than butter.

The Bait Broeers sell KO-KO-BUT. Do You ?

Write tor full Particular». 
Dominion Cocoannt Butters Limited

Merchants' Bank Building,
Corner St. Catherine St University Streets MONTREAL

QUEEN QUALITY
Pickles,

Tomato Catsup 
and

Worcester Sauce 
a Universal Sauce

They are noted for their 
purity and flavor, and 
never fail to add a zest to 
even the plainest fare.
All ingredients are select
ed with the utmost care, 
and the composition of 
our goods is one long tale 
of skill and cleanliness.

Write for discounts and prices.

TAYLOR & PRINGLE CO., LIMITED
Owen Sound, Ont.

27
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Fabrique Internationale de conserves alimentaires

LE SOLEIL
at Malines (Belgium)

WAS AWARDED GOLD MEDALS AT THE FOLLOWING
CHICAGO (1893) BRUSSELS (1895) PARIS (19001 LIEGE 

MEMBERSHIP ON THE JURY OF AWARDS

CROP OF 1911
PETITS POIS (French Peas)

Super extra fine. Extra fine, Very fine, Fine, Medium fine, Medium

BEANS (Haricots)
Extra small, Fine, Medium, Cut.

ASPARAGUS (Asperges)
White Giants, Large, Extra, Fine, Long Sprouts, Super extra cut, 1st choice, 
Current choice, 2nd choice sproutless, Sprouts only.

MEDLEYS OF VEGETABLES (Macedoine)
Extra No. 1, No. 2.

FLAGEOLETS
Extra fine, Extra, Medium.

SPINACH (Epinards)
In pease form (puree)

CARROTS
Prime turned.

BRUSSELS CABBAGE SPROUTS
SOUPS

Julienne, Printaniere, Cherfil, Peas, Tomatoe Pease (puree)

The demand is ever increasing and the crop is small. Place your orders at
once and avoid disappointment.

LAPORTE, MARTIN & CO., Limited
AGENTS

568 St. Paul Street, MONTREAL

28
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THERE IS NO TIME LIMIT
to the popularity of

iiSALADAI!

Hundreds of pounds 
were sold

YESTERDAY

Thousands of pounds 
are being used

TO-DAY

and its popularity will 
be greater still

TO-MORROW

QUALITY IS THE SALESMAN
SALADA TEA CO. TORONTO and MONTREAL
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The Associated Boards of Trade Meet
Western Canadian Body Holds Annual Convention in Albertan City—Fort Wil
liam Accepted to Membership—Bumper Crop Predicted for This Year—As
sisted Immigration and Its Problems—Discussion on Dry Farming—The Bulk 
Sales Act Endorsed for Adoption in Alberta — A Uniform Fire Insurance
Policy.

(Staff Correspondence.)

Lethbridge, Alta., June 22.—Notwith
standing the great distance which separ
ates the city of Lethbridge from the 
other leading centres of the West, and 
also the fact that it occupies an ex
treme point in the territory covered by 
the Associated Board of Trade of West
ern Canada, a very satisfactory number 
of delegates gathered at the eighth an
nual convention, which began June 14th 
and concluded the following day. After 
the delegates had spent a few hours in 
the city they were well satisfied that 
the Boards of Trade had made this city 
their choice for convention centre. The 
railway facilities proved adequate, the 
weather was ideal and the city itself 
presented such an attractive appearance 
that all the delegates expressed delight 
as they greeted one another at their re
spective hotels.

Planned in Advance.
It was evident that the Board of 

Trade at Lethbridge had planned con
siderably in advance to make the con
vention a great success and also to en
tertain in a most gratifying manner the 
delegates assembled.

Representatives from the local board 
met the trains and accompanied the de
legates into the city. They lost no time 
in making the delegates acquainted with 
local board men and with the leading 
citizens.

The fact that the splendid auditorium 
in the fine new Y.M.C.A. edifice had 
been reserved for the convention at some 
inconvenience of the directors of that in
stitution demonstrated also that the 
greatest possible efforts bad been put 
forth to make the convention, in every 
way, entirely satisfactory.

Application From Fort William.
A feature of the growth of the work 

of the Associated Board of Trade of 
Western Canada was the fact that a re
presentative was present from Fort Wil
liam in Western Ontario to make appli
cation on behalf of the Fort William 
Board of Trade for affiliation with the 
Associated Boards.

By ten o’clock on the morning of June 
the fourteenth some twenty delegates 
had registered at the secretary’s desk 
and among the names there were nearly 
all the directors of the Board of West
ern Canada.

President E. M. Saunders, manager of 
the Bank of Commerce, at Calgary, late 
of Moose Jaw, called the meeting to or
der shortly after ten o’clock and gave an 
opportunity to E. A. Cunningham, vice- 
president of the Lethbridge Board, to 
welcome the delegates on behalf of the 
mayor and council and the local Board. 
Mr. Cunningham spoke briefly of the im
portance of a convention of such an in
fluential body and welcomed the guests 
in cordial fashion.

The President’s Address.
President Saunders replied stating that 

in his estimation the large number pre
sent at the opening session indicated

WILLIAM GEORGESON,
Who Was Elected President of the As

sociated Board.

that the delegates appreciated a visit to 
the city of Lethbridge.

President Saunders then delivered the 
annual address as follows :

“During the session at Brandon last 
June, it was suggested that the secre
tary should issue bulletins at regular in
tervals throughout the year, giving a 
detailed report of the follow-up work of 
the Executive in connection with the re
solutions passed. Acting on this sugges
tion, bulletin No. 1 was issued 
along with the annual report. This 
bulletin contained copies of letters 
forwarding resolutions to their different 
destinations, and acknowledgments of 
the same, together with a copy of an
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address of welcome presented on behalf 
of the Association to the Right Honor
able Sir Wilfrid Laurier on the occasion 
of his tour through Western Canada last 
summer. No definite results appeared in 
this bulletin in connection with resolu
tions dealt with, except in the case of 
the one recommending the adoption of a 
uniform fire insurance policy tor the 
three Western Provinces. Mr. Fitz
gerald, Superintendent of Insurance at 
Ottawa, replied in connection with this 
resolution that while he approved of the 
adoption of a uniform fire insurance po
licy, he did not think that there would 
be any special advantage in the adoption 
of this uniform policy, unless it covered 
the whole Dominion, as most of the in
surance companies were doing business 
from coast to coast.

Manitoba Government Aloof.
Bulletin No. 2 was issued about the 

first of this year covering a period from 
the 1st October, 1910, to about the first 
January, 1911. In this bulletin, resolu
tion No. 1, re protection of the cattle 
industry in Western Canada,’’ resolution 
No. 6, re ‘'Increased Facilities in Cus
toms Department," resolution No. 7, re 
“Adjustment of Duty on Imported Fresh 
Fruits and Vegetables," resolution No. 
16, re “Telegraph Rates," resolution 
No. 12, re “Distribution of Harvest 
Hands," resolution No. 27, re “Naviga
tion of the Saskatchewan River," were 
dealt with. We regret to note from this 
bulletin that, although persistent and 
repeated efforts had been made by our 
secretary to the Manitoba Government 
to consider our resolutions sent in to 
them, no results had been secured up to 
the time of the closing of the period 
covered by this bulletin, ending the 1st 
January, 1911.

Bulletin No. 3, which was distributed 
in the month of May of this year, cov
ered a period from the 1st January, 
1911, to the 1st May, 1911. This bulle
tin contained letters in connection with 
the follow-up work, and results of Inter
views with the representatives of the 
different provincial governments.

To Secure Better Results.
As all the correspondence in connec

tion with the following up of last year’s 
resolutions is brought out in detail in 
the bulletins already referred to, it 
seems unnecessary tor me to deal fur
ther with them While it might be con-
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ceded that our work in this connection 
this past year has brought better results 
than in previous years, still, I think 
that at this convention some action 
should be taken that would bring better 
recognition of our resolutions by the 
provincial governments of Western Can
ada,

Since we last met in convention at 
Brandon, this western country has seen 
many changes, most of which I feel 
quite safe in stating have been along 
the lines of progression.

Last Year’s Crop.
Another crop lias been harvested, and 

while results were not as satisfactory in 
some districts as in previous years, still 
the following figures secured from a 
bulletin issued by the Northwest Grain 
Dealers’ Association, Winnipeg, on the 
28th February last, would indicate that 
the crop results were much better than 
many predicted they would be.
Wheat Situation, February 25th, 1911. 
Manitoba, Saskatchewan and Alberta.

Bushels
Inspected to date .............................  67,953,250
In transit—not Inspected ............... 650,000
In store at country points .........  11,500,000
Marketed at Winnipeg .................... 160,000
Allow for country mills, seed and

feed ...................................................  26,000,000
Total .............................................  96,263,250

In farmers’ hands to market ....... 8,300,000
Total crop ................................... 104,563,260

Bushels
Oats Inspected to date ..................... 11,688,100
Oats In store at country points ... 3,726,000 
Oats In farmers’ hands to market 8,350,000

Total.............................................. 23,663,100
Bushels

Barley Inspected to date ...............  1,643,200
Barley In farmers' bands to market 460,000

Total .............................................. 2,003,200
Bushels

Fiai Inspected to date ..................... 2,876,000
Flax In farmers’ hands to market.. 160,000

Total ............................................. 3,025,000
On the 1st May, the following figures 

were secured :
Bushels

Wheat Inspected to date .................. 71,000,000
Oats Inspected to date .......................17,000,000
Flax Inspected to date ......................  3,000,000
Barley Inspected to date .................  2,100,000
Rye Inspected to date ........................ 36,000

A Comparison.
A comparison between these and the 

foregoing figures would indicate that 
estimates of stocks at country points 
and in farmers’ hands, were not exag
gerated. These figures to date compare 
most favorably with the final crop re
port issued by the same association on 
the 2nd November last, which showed 
the following figures for the crop of 
1909:
Total wheat crop ..............................119,744,666
Total oats Inspected ........................  88,106,600
Total flax Inspected .......................... 8,671,000

This year crops all over Western Can
ada have been put in under most favor
able conditions, and up to the present, 
there is every evidence of a strong and 
healthy growth of all grains. Should 
the present favorable crop conditions 
continue until harvesting, it would, I 
think, be quite safe to predict that our

wheat crop this season for the Canadian 
West, with the large increase in acre
age, should exceed 150,000,000 bushels.

Railway Mileage.
The annual report of the comptroller 

of railways shows that the mileage for 
Canada increased from 24,104 in 1909 
to 24,731 in 1910, an addition of 627 
miles. The larger portion of this in
crease, or 519 miles, was in the four 
Western provinces. These figures do 
not include any mileage attaching to the 
Grand Trunk Pacific, which is officially 
regarded as “under construction,” al
though over 1,000 miles were in actual 
operation during 1910. It is estimated

that 4,500 miles of railway were under 
construction on June 30th last. Judg
ing from the announcements that have 
been made by the railway companies, it 
would appear that, if the work planned 
for this season is carried out, last year’s 
figures for the increase in mileage will 
look small beside those for 1911.

Real Estate Speculation.
With the large amount of railway de

velopment, increase in expendtiures by 
municipalities, and in the figures for 
building permits which are published 
from time to time, etc., it is not hard to
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realize that a great tax is being made 
upon capital available for these pur
poses. In view of this fact, we think 
it well to caution the business men of 
the West against locking up their capi
tal in real estate speculation, more es
pecially where it is non-productive, and 
we think it important that they should 
keep themselves prepared to handle the 
natural increase they would look for in 
their businesses next fall, should the 
crop conditions continue favorable 
through the summer months.

A Greater Immigration.
It will be seen that the immigration 

figures for 1910 show an increase over

those of 1909 by about 60 per cent. 
From present indications it would ap
pear that this percentage will not only 
be kept up this year, but will break all 
previous records. We have with us as 
a guest of this convention. J. S. Dennis, 
in charge of the Irrigated Lands of the 
(’anadian Pacific Railway. He has 
kindly consented to address this conven
tion on the “Development of Western 
Canada.” There is no one in the West 
that is better fitted to handle such a 
subject, and I feel sure that in his ad
dress Mr. Dennis will bring out some

E. D. MARTIN,
Second Vice-President of the Associated Boards.
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very interesting facts in connection with 
the immigration into Western Canada.

That trade conditions generally in 
the Dominion have been good is indicat
ed by the following figures taken from 
the budget statement of the Minister 
of Finance, submitted in April last.
Total traite for 11 months, ending

Feb. 2». ’ll .............................................*«87.000.000
Total trade for 11 months, ending

Feb. at, TO ........................................... «10.000.000

Increase over previous year .............t 77,500,000

and also by a comparison between the 
total bank clearings for 1909 and 1910.
Total Clearings for 1910 .................$6,114,039,801
Total Clearings for 1909 ................  5,203.269,249

Increase for the 12 months .........$ 911,770,555

Fort William Application.
Last fall it was my privilege to visit 

some of the important centres in British 
Columbia, and when meeting the execu
tive officers of the different boards of 
trade, I endeavored to interest them in 
the work of this association, and receiv
ed a promise fiom some of them that 
they would try and send representatives 
to our convention this year. When a 
name was being discussed for this as
sociation, I think it was decided to select 
one that would be general enough to 
take in, if thought advisable, not only 
the three prairie provinces, but also the 
province of British Columbia, lying to 
1 he west of us.

That the influence and strength of 
this association is recognized outside 
the territory which it at present covers 
is evidenced by the application from 
Western Ontario of the Fort William 
board of trade for affiliation, which 
board is represented at this convention.

We have before us this year for con
sideration a large number of interesting 
resolutions. I would especially com
mend to your favorable consideration 
a resolution from the Brandon board 
of trade, condemning the practice in 
some of our Western cities of placing 
on the market, outside subdivisions, and 
selling them under false pretences to 
outside parties who have no chance to 
see what they are buying.

I wish, gentlemen, to thank you.

Board’s Qualifications.
In moving the adoption of the pres

ident’s address, vice-president W. George-, 
son, wholesale grocer, Calgary, congra
tulated the president on the thorough
ness and scope of his address. In refer
ring to some of the points Mr George- 
son stated that he believed the only 
way to get recognition from the govern
ment was by constant reiteration and 
he stated that the Minister of the In
terior had expressed a desire to him 
personally, to consider all resolutions 
forwarded by the Associated Boards of 
Trade as the Minister believed that the 
boards of trade were in a position to 
deal with questions of vital importance

to the country as a whole, and they 
were capable of framing up such sugges
tions as the government would be glad 
to receive. The speaker mildly criticised 
the president in his conservative estim
ation of the crop prospects for this 
year and thought that the president 
should use the figures 200,000,000 bush
els rather than 150,000,000, as it is be
lieved by high officials in government 
and railway circles that such a large 
crop will be harvested this year.

Representations of Farmers.
Mr. Georgeson referred to some com

munications which he had with the farm-, 
ers of the west regarding having farm
ers represented at the convention of the 
Associated Boards of Trade He thought,

E. M. SAUNDERS,
Retiring President of the Associated 

Board of Trade.

however, that it was well for the boards 
of trade to be careful who they admit
ted into their affiliation, as it was very 
necessary that the Board of Trade 
should discuss questions along their own 
particular line and when politics were 
introduced the Board of Trade was dead. 
He stated, however, that he would like 
to see the farmers’ interests promoted, 
but such questions as terminal elevators 
and government abattoirs did not belong 
strictly to boards of trade work.

The president's address was seconded 
by G. H. Bradbrook, Yorkton, Sask.

Fire Insurance.
S. McAra, Regina, spoke of the ques

tion of fire insurance which was referred 
to in the president’s address. Mr. Mc
Ara thought that the provincial govern
ments should be persuaded to adopt some 
standardized policy, as it was necessary 
to have something more definite in the
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control of fire insurance than prevails at 
the present time and he further suggest
ed that committees should be formed to 
press action from the government. M 
Isbister, Saskatoon, took the chair and 
called for a vote on the president’s ad
dress and it passed unanimously.

Fort William Admitted.
The secretary than read an application 

from the Fort William Board of Trade, 
applying for membership in the Asso
ciated Boards of Trade of Western Can
ada. In discussing the matter Messrs. 
Georgeson, Isbister and Webster spoke 
favorably of receiving the Fort William 
Board on the grounds that the interest 
of the Fort William Board was in har
mony with the interests of the other 
boards of the West. One objection was 
raised by Mr. McAra that it was pos
sible that the Associated Boards of 
Trade would get itself into an unwieldy 
condition should extreme points in out
side provinces be taken in. The motion 
to accept the application of Fort William 
was carried.

President Saunders welcomed J. S. 
Dennis, Immigration Superintendent, 
C.P.R. Calgary, and J. T. Sweeting, In
dustrial Superintendent, C.P.R., Winni
peg, and asked that they be given dele
gates’ rights at the convention.

The minutes of last year’s meeting as 
published in pamphlet form, were taken 
as read and carried.

These Sent Regrets.
Regrets were read from the Board of 

Trade in Vancouver, C. N. Bell, secre
tary Board of Trade Winnipeg, Mr. 
Creelman, C.N.R., Mr. Bury, C.P.R., 
and W. B Lanigan, C.P.R., stating they 
found it impossible to attend the con
vention as was their previous intention.

The secretary’s report was read giving 
detailed items of expense and receipts, 
which showed that the finances were in 
a very satisfactory condition. The re
port was adopted.

President Saunders then announced 
that the election of officers would be the 
next item of business. The voting, which 
was all informal, resulted as follows

Calgary Man President.
President for the year 1911 and 1912, 

W. Georgeson, Calgary, by acclamation ; 
first vice-president, M. Isbister, Saska
toon, by acclamation ; second vice-pres
ident, E. D. Martin, Winnipeg, by accla
mation ; third vice-president, Richard 
Loney, Moose Jaw, by acclamation ; 
fourth vice-president, A. A. Wilson, 
Fort William, by acclamation.

A new office was created as it was 
thought advisable to have an auditor ap
pointed each year, and H. J. H. Skeith, 
Lethbridge, was elected by acclamation

The retiring president introduced Mr. 
Georgeson to the assembly as a capable 
and able man, who had given time and
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mental energy to the Board of Trade 
work for Western Canada.

Chairman’s Address.
Mr. Georgeson in taking the chair said 

that it was something to remember to 
have been elected to the highest office 
which the Board of Trade of Western 
Canada could give. The work before the 
Board was never more important than 
at present, owing to the fact that the 
country was new and just beginning on 
a great era of development. What was 
needed more than anything was to bring 
improvements as quickly as possible to 
as large a number of centres as pos
sible. He pointed a warning that all 
questions considered by the Board should 
be on fair lines and non-political. It de
pended on the members of the Board, 
what the Board would do and be in the 
opinion of outsiders. It was necessary 
to get recognition from the governments 
on questions already raised in order to 
continue to have prestige, in dealing 
with Board of Trade matters.

WEDNESDAY AFTERNOON.
The chairman at once took up the re

solutions for discussions and referred to 
a few resolutions which had been left 
over and struck out by the committee on 
resolutions which had convened the pre
vious evening.

Legislation Against Noxious Weeds.
President Saunders in dealing with 

this question said that it was an urgent 
matter and believed that the country suf
fered a great deal at the present time 
on account of noxious weeds. E. E. 
Spackman, Gull Lake, Sask., in second
ing the resolution stated that the Min
ister of Agriculture for the province had 
sent out circulars to different agricul
tural societies to appoint weed inspec
tors, but it was necessary that some
thing more should be done as these in
spectors were often friends of farmers 
who were guilty, and so had proved un
satisfactory. It was also brought out 
that in some territories there were not 
enough inspectors to cover the territory 
and that it was a mistake for local men 
to be appointed. A. T. Hunter, Regina, 
opposed the measure on the grounds that 
it was an agricultural question and 
should be left to the farmers to take up, 
but his objection was overruled by Mr. 
Saunders who pointed out that it was a 
serious and general question as the banks 

■and business houses needed good crops 
and noxious weeds was the chief factor 
in destroying those crops.

Assisted Immigration.
This resolution, which emanated from 

Moose Jaw, aimed at helping settlers to 
bring their families from the old land 
to this country. The resolution in its 
original form received a great deal of 
discussion, it being brought out that the 
settlers spent all their money to get

out themselves and provide a homestead 
for themselves, and they could not get 
credit at the banks in order that they 
could bring their families. It was fur
ther brought out that the resolution 
would not be satisfactory if it referred 
to all classes of foreigners, as there were 
citizens coming out who were not desir
able, and from whom the country could 
not hope to get returns for any money 
loaned them. Great light was thrown on 
the problem by H. M. Belcher, Winni
peg, who outlined briefly the policy of 
the Board of Trade in Winnipeg in help
ing settlers and in view of the success 
of that body, the mover of the resolu
tion withdrew to frame up another re
solution, along the line of the move
ment of the Winnipeg Board of Trade. 
This movement consists simply in the 
local boards giving assistance to needy 
settlers upon application, a committee

M ISBISTER,
The First Vice-President for Ensuing 

Year.
from the Board having charge of the 
matter.

Townsite Planning.
A resolution to expropriate Indian re

servations in order that towns and cities 
continguous to those reserves might ex
pand, was introduced. In view of the 
fact that there was plenty of room in 
certain sections for Indian reservations, 
the resolution was carried to the effect 
that all towns having a population of 
1,500 or over should have power to use 
certain Indian reservations that lay next 
their borders.

WHEREAS, in the laying out of 
townsites and sub-divisions in West
ern Canada proper attention is not 
given to uniformity and convenience 
in connection with same, more es
pecially in regard to regulation width 
of streets and proper consideration for
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supplying said townsites and sub-di
visions with sewerage and drainage 
facilities; AND WHEREAS, the pre
sent city act does not empower city 
or town councils to supervise sub
divisions in their localities; THERE
FORE BE IT RESOLVED, that the 
Provincial Governments be requested 
to provide that no townsite or sub
division should hereafter be registered 
until the location and general plan 
has been approved by the Lieutenant 
Governor in Council and until a proper 
plan has been submitted and approved, 
such plans submitted complying 
with a general plan adopted in con
nection with the laying out of town- 
sites and sub-divisions.

Moose Jaw Again.
This important resolution was brought 

in by the Moose Jaw representatives, 
and provoked some discussion, in which 
J. S. Dennis took part. He stated that 
it was necessary that the government 
should have the right to determine the 
width of the streets and lanes and to 
prevent land owners from forming un
uniform strips in the townsite. Mr. Den
nis further suggested that he would like 
to see the government have some say in 
the lay-out of a town, forming definite 
places for parks, business streets and 
stores. Mr. Dennis’ remarks were ap
preciated. The resolution carried.

Land Titles Act.
A resolution was brought forward by 

Moose Jaw with reference to providing 
for the relief of homesteaders from the 
Land Titles Act, where homesteaders are 
not notified by the Registrar, that his 
patent had been passed by the Depart
ment of the Interior. In discussing this 
question, it was stated that the Regis
trars in many cases did not receive re
muneration for asistance given to home
steaders, and as a result they did not 
act promptly, much to the inconvenience 
of the homesteader.

Freight Rates on Coal.
“In the opinion of the Associated 

Boards of Trade of AVestern Canada 
in session, the coal rates at present in 
effect in Western Canada are unreas
onably high, and as such is partially 
responsible for the present high cost 
of living, further that the consump
tion of coal in Western Canada is to
day considerably larger than was the 
case a few years ago, resulting in 
greater tonnage, which in itself should 
warrant a voluntary reduction in the 
coal rates by the Railway Companies, 
that the question is one of vital im
portance and of such magnitude that 
no individual or committee that we 
may appoint can handle the question 
as intelligently as the Board of Rail
way Commission and its Chief Traffic 
Officer.
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BE IT THEREFORE RESOLVED 
that this convention of Associated 
Boards of Trade of Western Canada 
urge upon the Board of Railway Com
missioners the necessity of conducting 
a thorough investigation into the coal 
rates at present in effect in the Pro
vinces of Manitoba. Saskatchewan, and 
Alberta, with the object of ascertain
ing the reasonableness of such rates; 
AND FURTHER that if such rates 
or any coal rate is found to be exces
sive, that the Board order the Rail
way Companies to make such reduc
tions as in their judgment ma^ be 
deemed advisable. That a copy of 
this resolution be forwarded to the 
Secretary of the Railway Commis
sion.”
This is an old question, and was there

fore discussed with considerable intel
ligence by some members present. Mr. 
Hunter, Regina, who moved the resolu
tion, made the startling statement that 
50 per cent, of the profits on coal goes 
to the railway companies for transpor
tation, and gave some comparisons of 
freight rate discrepancies, taking points 
in the United States and comparing 
them with certain points in the West, 
at the same mileage.

Railways Inconsistent.
The mover cf the resolution stated 

that it was his object to ascertain the 
reason for the existing rates and was 
not prepared to say that the rates were 
really excessive. He pointed out that 
wheat, which is in the same freight clas
sification as coal, was handled much 
cheaper than coal by the railways, which 
he thought was inconsistent.

Mr. Belcher, Winnipeg, stated that 
unless the Boards of Trade were prepar
ed to follow up the freight rates on coal 
investigation, it would be better to drop 
it at once. He said it required able men 
and money and trained solicitors to fol
low up the railway commissioners, in 
order to get satisfactory results. Mr. 
McAra, Regina, replied that if the 
Boards of Trade were to amount to any
thing they surely could handle this ques
tion, and it was their plain duty to deal 
with this existing evil. The resolution 
was carried.

Facilities on Railway Bridges.
This resolution was brought forward 

by Saskatoon, and was a resurrection of 
a motion brought before the Board two 
years ago. It asked that the railway- 
companies be required to strengthen 
sub-structures of all bridges, which they 
hereafter build so that traffic facilities 
could be attached. The resolution ap
pealed to the members present, and they 
felt satisfied that the railways would 
be satisfied to have those attachments 
put on provided that they would not be

burdened with the expenses. The reso
lution was carried.

Approval of Freight Tariffs.
“BE IT RESOLVED, that the Hon

orable the Minister of Railways and 
Canals be asked to amend the Rail
way Act so as to give authority to the 
Board of Railway Commissioners, 
either upon complaint or upon its 
own motion, to suspend the operation 
of any’ tariff or regulation for a suf
ficient time to permit of a full hear
ing, and afterwards to make such or
der as would be proper in a proceed
ing initiated after the tariff became 
effective, the burden of proof to be on 
the carrier to show that the increased 
tariff or regulation is just or reason
able.”

Hudson’s Bay Railway.
There was little discussion over this 

resolution, which was brought in by Mr.

i
J. T. HALL,

The Busy Secretary of the Convention.

Belcher, Winnipeg, and it was carried 
unanimously.

‘•WHEREAS the Dominion Gov
ernment has by legislation provided 
for the sale by way of pre-emption, 
and otherwise, of lands, the proceeds 
of which were to be set aside for the 
purpose of construction of a railroad 
to Hudson’s Bay.

AND WHEREAS the Minister of 
the Interior in intrducing the Bill pro
viding such legislation stated it was 
as a means of insuring the early com
pletion of the railway to Hudson’s 
Bay. and the Prime Minister and the 
Minister of Railways have since stat
ed that it is the intention of the Gov
ernment to provide for the immediate 
construction of such railway.

AND WHEREAS under that pro
vision land has now been disposed of 
representing an amount of over Twen

ty-One Million Dollars, exclusive of 
interest.

THEREFORE BE TT RESOLVED 
that this Board desires to place on 
record its gratification that the wishes 
of the Western Provinces, in the open
ing out of the Hudson’s Bay Route, 
are now to have effect. And further, 
to place on record its opinion that the 
full benefits to Canada of the opening 
of this alternative route to the world’s 
markets will be secured only if the 
Government builds this railway as a 
National work, and retains its owner
ship in perpetuity, and that such rail
way be operated by the Government 
itself under an independent Commis
sion, and that the Government effect 
such arrangements as will make the 
highway equally available by all Can
adian railways under regulations 
which will provide reasonable and sat
isfactory rates from the point of ship
ment to tide-water on the Bay, such 
conditions to he subject to the imme
diate control of the Government.”
A resolution from Winnipeg placed on 

record its gratification that the wishes 
of the Western provinces in opening out 
a Hudson Bay route had taken effect 
and also expressed desire that the gov
ernment will own and operate the road 
in competition with other existing rail
roads, in order that freight rates might 
be equalized. The present trouble all 
over the West on the freight rate ques
tion made it desirable that another road 
should not be constructed which would 
be arbitrary regarding its freight rates 
The resolution was carried.

Re Telegraph Tolls.
RESOLVED, that the Associated 

Boards of Trade of Western Canada 
record their satisfaction that the 
Board of Railway Commissioners hav
ing granted the application of the 
Winnipeg Board of Trade for a pub
lic investigation into the telegraph 
companies tolls, that public counsel, 
whose services are at the disposal of 
any individual or Association desiring 
to present matters before the Railway 
Commission in connection with tele
graph tolls, have been appointed by 
the Dominion Government, and that 
the investigation is already proceed
ing.

FURTHER BE IT RESOLVED, 
that all Boards of Trade are strongly 
recommended to examine into the 
telegraph tolls applying from their 
several places, and present to the 
Board of Railway Commissioners such 
facts as they deem essential in order 
that fair and reasonable tolls will be 
enforced in Western Canada.
This resolution which came from Win

nipeg had been discussed by the Board 
of Trade at Winnipeg and the Grain
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Exchange and it was a huge subject. In 
their endeavor to get reduced tolls in 
other lines the whole schedule of tolls, 
it was found, was greatly in need of re
vision. G. E. Carpenter, shipper section 
Board of Trade, Winnipeg, stated that 
the work which was started in Winnipeg 
will affect the whole West and the Win
nipeg Board should receive encourage
ment from other Boards and have the 
investigation thorough in order that the 
tolls may be more reasonable. The reso
lution was carried.

Customs Regulations.
WHEREAS large numbers of new 

settlers are daily coming to Canada 
from other countries.

AND WHEREAS in a great many 
instances they are bringing with them 
goods commonly known as effects.

AND WHEREAS certain laws gov
ern the admission of said goods and 
these laws are for the most part en
tirely unknown to the said immi
grants.

THEREFORE this convention of 
the Associated Boards of Trade of 
Western Canada hereby respectfully 
points out to the Dominion Govern
ment that the printing of the Cana
dian Customs Regulations in the daily- 
newspapers of the Dominion, similar 
to the manner followed by the Depart
ment of the Interior, would be found 
very beneficial not only to the said im
migrants but to the Customs Depart
ment.
This resolution was carried without 

much discussion, owing to the fact that 
it was generally known that there was 
not enough publicity given on the Cana
dian Customs Regulations. In the dis
cussion J. S. Dennis, Immigration Sup
erintendent, C. P. R., stated that pub
licity was given to a great extent by 
circulars and posters and other litera
ture circulated in other countries, which 
we as Canadians did not see. It was 
deemed advisable, however, to have 
more publicity in Canadian publications 
regarding such regulations. The resolu
tion was carried.

Bulk Sales Act.
WHEREAS a resolution having 

reference to certain Legislation known 
as the Bulk Sales Act has been en
dorsed by this Association and for
warded to the Governments of Sas
katchewan and Alberta.

AND WHEREAS the Government 
of Saskatchewan ha. acceded to the 
request of the Association by passing 
such a law.

AND WHEREAS similar Legisla
tion is in existence in Manitoba and 
British Columbia.

THEREFORE this Association of 
the Boards of Trade of Western Can

ada hereby request the Alberta Gov
ernment to take immediate steps to 
grant our former request and pass the 
bill that is before them known as the 
Bulk Sales Act.

Retailers Annoyed?
It will be seen from the resolution 

that it aimed at having the Act in force 
in Alberta and the mover R. J. Hutch
ings, Calgary, referred to the satisfac
tory manner in which the Act was oper
ated in the other provinces. He stated 
that the government was obliged to see 
that debts are paid and the wholesalers 
did not wish to bring a hardship on any 
one and it was only an attempt to safe
guard against dishonest men. It was 
evident that there were no retailers 
present who were familiar with the Act 
as it received no opposition whatever, 
and it is to be regretted that the other 
side of the question was not discussed, 
as it is only reasonable to suppose that 
many retailers will be annoyed by 
wholesalers under the operation of the 
Act. The motion was carried.

Insurance Commissioners.
THEREFORE this Associated 

Boards of Trade of Western Canada 
respectfully request the Governments 
of Manitoba, Saskatchewan and Al
berta to each appoint a commissioner 
who shall investigate the cause of 
fires in each of the provinces afore
said with a view of placing the re
sponsibility. Further, that the said 
commissioner be available for the pur
pose of advising the public regard
ing the protection afforded by the dif
ferent Fire Insurance policies.
This question proved to be interest

ing and provoked some discussion, which 
was almost all favorable. No reference 
was made, however, to the Canadian 
Credit Men’s Association with head 
office in Winnipeg, who recently ap
pointed a commissioner to investigate 
fires in order that more satisfactory ad
justments might be made. It is believed 
that this resolution is more thorough 
and will eventually take the place of 
the Credit Men’s Commissioner. The 
resolution was carried.

Fish Hatcheries.
WHEREAS the increased popula- 

lation of the western provinces has 
naturally caused an increased strain 
on the resources of the many streams 
throughout Manitoba, Saskatchewan 
and Alberta.

AND WHEREAS it is necessary to 
take immediate steps to prevent the 
entire depletion of the said streams.

THEREFORE it is resolved by this 
convention of the Associated Boards 
of Trade of Western Canada, that 
the Dominion government be request
ed to establish at suitable points in

the West fish hatcheries. Further, 
.that more stringent laws be enacted 
and enforced for the protection of 
fish.
This resolution proved to be timely as 

many of the members present believed 
that the West could be made a greater 
fish producing territory, than it is. It 
is the beginning of a great work, which 
will in the future, no doubt be very 
great. The Dominion government thus 
far, have not taken action in Western 
Canada regarding fish production, except 
in Manitoba, having been approached to 
protect the fish trade by Winnipeg 
authorities. Similar action might b#e 
brought to bear in other sections of the 
country and it was the aim of this reso
lution to widen the scope of the govern
ment’s interest in the fishing districts.

Wednesday Evening.
The entire evening was taken up by 

an address by J. S. Dennis, head of the 
Colonization Department of the C.P.R. 
He said in part:

“It affords me much pleasure to be 
in a position to state this evening that 
the C.P.R. company has signified its 
willingness to appropriate the sum of 
$5,000 for the purpose of defraying the 
expense of the Dry Farming Congress if 
held in Lethbridge in 1912.”

This announcement was received very 
enthusiastically by the convention, as it 
was considered a question of vital im
portance to Canada, as a whole.

American Invasion.
Referring to western development the 

speaker continued :
“The real start in the development 

of the West, while not depreciating the 
vast amount of work done by the people 
of the eastern provinces, was when the 
people of the Middle and Western 
States began to come to Canada, when 
the free land across the border was 
nearly all taken up. Many of these 
were expatriated Canadians who took 
advantage of the splendid opportunities 
this vast new country afforded for ex
pansion, and during the past few years 
the rush for land in Western Canada by 
the people of the States has been un
precedented. Their coming has convinc
ed others to try the new country and as 
a result the West has filled up with the 
best class of citizens of any country 
under the sun.”

Basing his predictions on the develop
ment of the West during the past fifteen 
years Mr. Dennis painted an alluring 
picture of what Western Canada will be 
five years from now. At the present 
rate of immigration he said that he saw 
no reason why the Western provinces 
should not have before 1916 a population 
numbering over five million souls with a 
grain production alone of more than five 
hundred million bushels yearly. This
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was touching only on the development 
on the land and made no mention of 
what might be done in the way of man
ufacturing, and mining development, 
bound to follow on the increase of 
population and the settling of the agri
cultural communities.

THURSDAY MORNING.
“Be it resolved by this convention of 

the Associated Boards of Trade of 
Western Canada that all new town sites 
located in Western Canada be subject to 
government supervision so as to secure 
proper drainage, and have provision 
made for parks, play-grounds and school 
sites.”

In discussing this resolution it was 
first thought that it was a municipal 
question which should be dealt with by 
the Union of Municipalities, but the 
evil of establishing town sites without 
proper supervision was apparent, and 
the resolution was passed

Small Debt Collection.
THAT WHEREAS the present ex

emption ordinances of Alberta and 
Saskatchewan are in their provisions 
so wide and comprehensive that they 
offer equal immunity to all classes as 
regards goods and land that are only 
necessities of life to a particular class, 
and,

WHEREAS, under the existing con
ditions, and owing to the delays, leni
ency and costly procedure of the pres
ent law, many business men suffer 
losses and, being unable to collect ac
counts, are thereby discriminated 
against, and, .

WHEREAS, under the present law 
an unwilling debtor may l»e drawing 
sufficient salary over and above his 
living expenses to meet his »bliga- 
tions, and yet if such salary is paid 
at intervals when not more than $25 
has accrued due, or in the case of a 
collusion between the debtor and em
ployer, it cannot be attached by any 
process of court

THEREFORE, be it resolved that 
this convention heartily endorses the 
move of the Lethbridge Business Men’s 
Protective Association, and any other 
association that has undertaken or is 
about to undertake any move that will 
tend to the enactment of such laws as 
will be more in accord with the in
terests of the business men as a 
whole, and also commends the Leth
bridge Business Men’s Protective As
sociation on having circulated peti
tions all over the Province of Alberta 
for signatures of petitioners asking 
for the enactment of such laws for the 
said Province of Alberta.
This resolution which came from the 

Lethbridge representatives was one of 
the most important of the convention.

E. A. Cunningham in moving the reso
lution said that those who suffered most 
under the present lenient system were 
the merchants, and he thought that the 
merchants should get the same consid
eration as the wholesalers get in the 
Bulk Sales Act.

In dismissing this resolution, it was 
unfortunate that there were no dele
gates from Winnipeg who were familiar 
with the attempts of the executive of 
Western Retail Merchants’ Association 
to have the small debt court establish
ed in Manitoba.

The Lethbridge Business Men's Pro
tective Association, however were fami
liar with the propaganda in Winnipeg, 
and although no reference was made to 
it in the convention, the Lethbridge 
business men are co-operating with the 
retail merchants' executive to have the 
small debt court established.

Difficulties in U. 8. A.
President Georgeson, enlightened some 

of the delegates by referring to the dif
ficulty and the solution in the United 
States. In some of the States they 
have a simple chattel mortgage act 
whereby the merchants can take a 
mortgage against any article owned by 
the debtor, in that way the merchant 
gets security for goods they sell if they 
apply for it. It was apparent that 
some system should be inaugurated to 
protect the merchants, and the resolu
tion was carried.

Telephone Connection.
WHEREAS, there are a large num

ber of small towns in the Provinces of 
Manitoba, Saskatchewan and Alberta 
that have local telephone system in 
operation, but have, at the present 
time, no long distance connections, 
and,

WHEREAS, such long distance tele
phone connections will be of great 
commercial value, and are greatly 
needed,

THEREFORE, be it resolved that 
the Governments of the Provinces of 
Manitoba, Saskatchewan and Alberta 
be urged to extend their present sys
tems as rapidly as possible, and to 
make such connections as will remedy 
this evil.
E. E. Spackman, Gull Lake, Sask., 

referred to several instances where tele
phone connection was necessary to in
crease the trade between larger cities 
and the provinces. It was brought out 
that telephone orders could be sent to 
wholesale houses by the merchants 
whereas those orders had to be sent by 
mail which necessitated several days’ 
delay. The resolution was carried.

The Goal Strike.
“Be it resolved that the Associated 

Boards of Trade now in convention wire 
the Federal Government at once to use

30

such persuasion as will bring about im
mediate operation of the mines of this 
district."

In moving this resolution, E. A. Cun
ningham, Lethbridge, stated that three 
months of the strike had already made 
a loss of $3,000,000 to this country. He 
also spoke of the possible hardships that 
will ensue if coal is not shipped to the 
prairie provinces before the wheat shop
men ts. The resolution was carried.

Highway From Great Lakes.
This resolution was brought up by 

A. A Wilson, Fort William, asking that 
the governments of Ontario, Manitoba, 
Saskatchewan, and Alberta, be request
ed to provide legislation for the con
struction and maintenance of a highway 
across the Western country.

It was urged that such a highway 
would develop the country as it passed 
through the rich agricultural districts, 
and mineral deposits. It would afford 
better facilities for commercial travel
ers, who are handicapped in driving from 
place to place.

Re Subdivisions.
It was considered by the delegates who 

discussed this question that a great in
jury was being done in floating subdiv
isions as merchants and consequently 
wholesalers, cannot get their money 
from the public who are investing their 
money in unprofitable subdivisions. It 
was generally felt when an outsider 
came to the city and put on a subdivis
ion which was misrepresented tha„ the 
town greatly suffered from his practices. 
The resolution was carried.

Moose Jaw Wins.
The place of convention was then 

called for discussion by Chairman Geor- 
geson. A. A Wilson, Fort William was 
at once on his feet and gave a strong 
invitation on behalf of the Fort William 
Council and Board of Trade It was 
moved and seconded that Fort William 
be considered by the convention.

Richard Loney presented an invitation 
on behalf of Moose Jaw Council and 
Board of Trade. In the vote that fol
lowed, Moose Jaw was chosen as the 
next place of convention.

To Press Action.
The resolution was moved by Mr. 

McAra of Regina, seconded by E. M. 
Saunders, that the president be author
ized to appoint a committee of three to 
attend the provincial legislatures to 
press action on board of trade resolu
tions.

The president stated that the business 
of tlie convention had come to an end 
and a vote of thanks was tendered to 
the Board of Trade, Lethbridge, the 
Chinook Club, the Y.M.C.A. directors 
and the City Council for the reception 
and entertainment provided in the city.

*-



Constructive Salesmanship--An Essay
Westerner Who is Implicit Believer in Value of Display in a Store — How 
People Talk About Goods in the Home—Some Special Sales—Suggestions for 
Arrangement of Goods Within the Store—The Four Classes of Salesmen and 
the Essentials That Help to Make the Clerk.

In this age of commerce, window dres
sing is one of the main features of busi
ness. A well dressed window, bringing 
forth the selling points, is an index to 
the interior of the store. The day has 
come when the public watches for well 
dressed windows just as they do for ad
vertisements in the evening papers. 
High salaries are paid expert window 
dressers, why ? The management know 
the results obtained from an artistic dis
play. I am safe, in saying, seventy-five 
per cent, of the homes in our cities and 
towns, talk daily of goods, displayed in 
windows, this is the connecting link as 
a business getter with newspaper adver
tising.

Special Sales.
During the orange season, we make a 

point of displaying a great number of 
oranges. One evening we piled (did not 
throw) 5,000 oranges in our window and 
advertised a special sale at 25c a dozen. 
We left our lights, lighted, until 11 
o’clock and placed a neatly written card 
“Special for Saturday, only.” We drew 
the crowd, sold the oranges and made a 
gross profit from the display of twenty 
dollars.

One of our exclusive lines is “Blank’s 
Cheese,” we keep it displayed in our 
windows with a sign : "Better than 
butter for sandwiches.” As a fact it IS 
better, but as the curious public look, 
they undoubtedly ask themselves “Is it 
better than butter for sandwiches ?” 
They buy and are convinced.

The first time a line of marmalade 
was offered for sale in this city, it was 
shown in our windows. We knew this 
high grade marmalade was not advertis
ed in the west, by the manufacturer, and 
it was up to us to make an imposing 
display. Our price ticket read thus :

“This is the only marmalade taken 
by Captain Scott on his voyage to 
the South Pole.” Per jar 30c.
This little item of news which is a 

fact, was our best advertisement.
If you aim to use your windows as a 

business getter they should be dressed 
semi-weekly. This applies to groceries, a 
provision window requires daily atten
tion. Two very important features in 
window dressing are, the art of display
ing goods and price tickets. In my mind 
a well dressed window without appro-

By T. F. McDowell, Vancouver, B.C.

priate price tickets is like an attractive 
grocery wagon with a lame horse.

The Value of Display.
In this age of hustle, TIME is the 

chief factor. The grocer who can serve 
customers quickly both in store and de
livery service, will get the business. 
Systematic interior display will pay ; ar
range your goods in their proper places ; 
have a place for everything and every
thing in its place ; have your greatest 
consumption where it can be most easily 
obtained, butter, eggs, cheese, cereals, 
tea, coffee, etc., should not be placed 
where the clerk has to spend time tra
veling over floor space to obtain them. 
Paper cutters, bag holders, twine, etc., 
should be at every counter.

Arrange your shelves so that colors 
will harmonize, keep bottled goods to
gether and their sizes evenly matched, 
canned fruits, canned vegetables, canned 
fish, etc., should have their separate 
places. Do not use under your counters 
for a warehouse. Often, I have seen ar
ticles, such as paper bags, twine, blue, 
lamp burners, cereals, etc., jammed un
der the counter. How can one keep track 
of their stock in this manner ?

Perishable articles should be kept well 
before the public. Small counter dis
plays of bottled and tin articles are 
good, changing them daily. Many of our 
women customers with their large hats 
fail to see goods at any height and the 
habit of “seeing with their fingers” is 
growing, therefore let them handle the 
goods.

Clerks and Salesmen.
There are but four classes of salesmen, 

the clerk behind the counter in a retail 
way, the commercial traveler, the spe
cialty salesman and the promoter. It is 
the clerk behind the grocery counter I 
wish to write about. The average suc
cessful grocer in business to-day, is 
made so by good management and by 
having a band of efficient clerks. Ills 
success is not due to large capital, 
therefore ability counts. Would you keep 
a clerk, on a large salary to write down 
an order as the customer gives it and 
let her pass out your store without sug
gesting lines not asked for ? Would you 
for a moment, consider keeping a clerk 
who would persist in selling an article 
of advertised fame which gives you a 
hungry profit, instead of pushing a non- 
advertised article equal, if not superior,
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in quaity and which pays a handsome 
profit ?

Have clerks make suggestions but not 
till the customer has completed her or
der. Most customers do not carry a list 
of “wants,” but on the contrary, they 
memorize them and if you “break in” on 
their thoughts, they get confused and 
forget what they really wanted. The 
clerk should know about this non-adver- 
tised article and of its profit compared to 
the advertised one. Not only of its pro
fit, but of its quality, learn all you can 
about it and make your customer feel 
you are talking quality not price.

Some Essentials.
Now' Mr. Clerk if you want to make 

a success as a salesman, there are four 
rules to"follow :

1. Perception or tact.
2. A deep interest in your work.
3. A full knowledge of your business.
4. Appearance.
These four make up your distinctive 

personality which is your greatest asset.
If not naturally endow'ed with tact, 
make a study of human nature. Be hon
est in your time to your employer, while 
on duty your brain power is his. Read 
the trades papers and study your goods. 
The clerk of to-day is the proprietor of 
to-morrow. Appearance is not costly, 
the clerk is noticed in clean linen, but if 
the linen is dirty, the dirt is noticed an<$ 
not the clerk.

To a great extent, since the coming of 
the telephone, the canvasser is an em
ploye of the past. By the use of it, 
business has a larger scope. I believe in 
suggesting items over the telephone, and 
your ability as a salesman will come 
out in selling three pounds of. butter, 
when your customer only asks for one.

Newspaper Advertising. 
Thousands of dollars are wasted an

nually by profitless advertising. News
paper advertising is the only way you 
will get results. Dispense with the nu
merous propositions of programmes, cir
culars, theatre curtains, etc. Let the 
leaf you turn over on the first of the 
year contain this resolution, “stick to 
newspapers.” Talk QUALITY, but be 
sure you have quality when so doing.

Other methods of advertising are : 
cleanliness in our stores, well dressed 
windows, which I have heretofore men
tioned.

If possible equip your store with all 
modern facilities. Plain neat shelving,
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Veil arranged, is very popular in this 
day ol plain furnishings. The machinery 
such as bacon slicer, scales, cash regis
ter and typewriter should be of the best, 
it is the cheapest in the end, and remem
ber Mr. Merchant this machinery requires 
care See that your bacon slicer is kept 
clean and your scales inspected. If you 
have silent salesmen keep the glass 
clean

Have regular hours for delivery leav
ing store and keep to them, have a stat
ed time for orders to close to catch such 
delivery. When a customer opens an ac
count with you present her with a print
ed time-table Have a shipping room 
and have clerks in that room for no 
other purpose than putting up orders and 
receiving new goods.

Bookkeeping Hints.
In bookkeeping the day for itemized 

accounts has passed, a statement in 
which you can retain duplicate is suffi
cient. Double entry is the best system 
for grocery accounting. A cash book 
and journal combined as your synoptic 
with loose leaf ledgers for general and 
customers’ accounts and bill book are all 
that are necessary. Condense your work

Toronto, June 22.—A short session of 
Toronto Retail Grocers' Association was 
held in the Temple Building on Monday 
night, the chief topic of interest being 
the proposed new display by-law, father
ed by Dr. Hastings, local
Medical Health Officer. It was 
decided to meet the Grocers’ 
Section of R. M. A. that combined con
sideration be given the problem.

Before adjournment six new members 
were admitted to the association while 
fifteen' others were proposed for mem
bership. Those who joined this month 
were: J. H. Drumm, Dundas St.; S. 
Scott, Manning Ave.; J. P. McKelvie, 
Markham St.; Fred. Rudge, Augusta 
Ave. ; H. L. Milne, Bellwoods Ave. ; R. 
A. Dutton, Roncesvalles. It was also 
announced, that the London Grocers 
would visit Toronto on July 19tb and 
the executive were instructed to offer 
any help they could to make the visi
tors’ outing a success.

Later when the combined forces of 
T. R. G. A. and the grocers of the 
R. M. A. had gathered at the headquar
ters of the latter, the foodstuff legisla
tion so dear to the heart of the M. H. 0. 
was seriously taken up. And, like
wise, after some discussion, it was en-

of posting.. This may be done by posting 
the footing of statements to merchan
dise account and the footing of collec
tions to credit of customers' accounts. 
Have columns in your synoptic for cus
tomers’ accounts, cash, bank, merchan
dise, interest and discount, bills pay
able and expense. By posting the footing 
of these accounts at the end of the 
month into your general ledger you save 
time.

Profits should be figured on the cost 
price, the money you have invested in 
>our business represents this cost. Your 
business should be charged with interest 
on capital and the proprietor should 
draw salary just as an employe. Turn 
your stock over thirteen times a year, 
if possible, but never less than twelve.

The proprietor should take an interest 
in his employes, if they have been in his 
service for a year, give them a week’s 
holidays. If they are ill at times and 
unfit for duty, relieve them and see they 
have proper attention. Upon return to 
duty they will feel their employer is 
their friend. Take them to your home 
once or twice a year as your guests, and 
show them a little of your home life. 
Pay a good clerk a good salary.

dorsed, the members generally con
sidering it to be in the best interests of 
the trade in the city. A strict enforce
ment will be asked for. The city coun
cil may complete the work on Monday.

Each clause of the by-law was taken 
up separately. The first clause was per
haps the one that affected the majority 
of the grocers to the largest extent and 
it received considerable discussion. It 
reads as follows:—

“Dressed animals, meat, poultry, 
game, fish, sea food, fresh, dried ' or 
prepared fruits, dates, figs, cherries 
grapes, berries, cut fruits, cut melons, 
cracked nuts, nut meats, and milk, 
bread and pastry, which are intended 
for sale for human food, shall not be 
conveyed from place to place or kept 
in any open window or doorway or 
outside any building or in any public 
|or private way of the city unless 
covered with clean material, or placed 
so as to be efficiently protected from 
dust, flies, animals, and all other con
taminating influences."
It was argued by some members that 

many of the smaller dealers did not 
have room inside for all this class of 
goods. Others maintained they would 
not be able to sell nearly as much if
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they kept it inside. William C. Miller 
said he believed that it would be better 
for all concerned if no goods at all was 
allowed to be displayed outside as there 
would then be no loop holes by which 
dealers could escape the law. He feared 
that would be the case in the proposed 
measure.

Other dealers argued that it was to 
the grocer’s advantage to keep such 
goods inside. They were then free from 
dust and worth more. One member 
suggested that they ask the council to 
lay the by-law over for a time and edu
cate people to going inside in the mean
time. But it was decided that the only 
method that would prove successful 
would be compulsory education. An
other clause which all present strongly 
favored was the following:—

“No room in which meat, poultry, 
game, flesh, fish, fruit, or milk, or 
other natural products are kept, 
stored, sold, or offered for sale, shall 
be used for domestic purpose or open 
directly into any room used as a sleep
ing room. All shops or stores used 
for the sale of articles of food shall 
be supplied with proper lavatory ac
commodation, which shall be in a sep
arate department from the room in 
which such articles are kept, stored, 
or offered for sale.’’
Complaints were made by some of 

those present that many of the by-laws 
were not being enforced by the author
ities. Especially was the present “ped
dlers’ ” by-law spoken of, and it was 
for this reason that the meeting decided 
to ask that this by-law, if passed be 
strictly carried out by the officials.

President Miles of the Toronto R. M. 
A. after this discussion pointed out to 
the meeting the advantages of all re
tailers being united. He would like to 
see all the grocers of Toronto in one 
body, as they would then be able to 
command legislation to their interests 
from both the civic and parliamentary 
bodies. Vice-President Van Camp ex
pressed similar views and that it would 
be to the advantages of both if the Tor
onto grocers and the grocers’ section of 
the R. M. A. were united. F. C. Hig
gins presided.

TRADE NOTE
The General Baking Company organ

ized in the United States will unite into 
one company the baking businesses of 
21 concerns, located in 17 different cities 
with a total capital stock of $20,000,- 
000. All these companies have been en
gaged in the manufacture and sale of 
bread and other products of the general 
baking business. The purpose is to em
ploy economies and scientific methods in 
the manufacture of such products.

Endorse Hastings’ Pure Food Measure
Proposed By-law Fathered by Medical Health Officer Accept
ed Without Change by Members of T. R. G. A and R. M. A. 
in Joint Session—Some of the Clauses that Provoked Discus
sion—Six New Members for Grocers’ Association.
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FUND FOR CO-OPERATIVE FIOHT.

iliem, as well as their fears and good wishes, 
be not much use to sigh out vain regrets after 
these bills has, mayhap, slipped through. Let 
associations do something now.

---•---
THE POTATO SITUATION.

At this time of the year, old stock potatoes 
pected to become smaller in compass, but from 
received from various parts of the Dominion it would 
appear that in general they have been cleared up with 
greater rapidity and at an earlier date than anticipated.

From both Toronto and Montreal comes reports of 
small stocks and an upward movement in prices, with 
dealers stating that there are but small supplies through
out the country.

A similar report has been received from Nova Scotia, 
while in the West shortness in supply has been noticeable 
for some time, while shipments recently to Western points 
have been small. With practically no help by way of 
supply obtainable from New Brunswick, and with cheap 
new potatoes still quite distant, the opinion prevails 
among dealers that prices will continue firm. The im
ported new potatoes will, despite the fact that prices are 
high, command a certain amount of trade, thus affording 
some little relief to the general situation.

It will 
one of 
all the

are ex
reports

i

According to report the grocers of Berlin, Ont., have 
been subscribing recently to a fund being raised to fight 
the Co-operative Bills already submitted to the attention 
of the Dominion Parliament.

William Maxwell, of Scotland, who has been touring 
Canada in the interests of the co-operative movement, 
has made the statement, it is claimed, that “he has had 
assurances that have led him to believe the bill will 
carry in the House of Commons.”

Such a statement as that is well calculated to wake 
the retailers of Canada to a sense of the danger in which 
they stand. Whether true or not, William Maxwell has 
handed out a warning to the dealers of this country that 
they surely will not disregard. There have been peculiar 
features about his visit to this country from the very 
beginning. It has been hinted quite openly that his 
Excellency, Ear » Grey, Governor General of Canada, and, 
of course, the representative of the King in this country, 
had invited him here, and had even arranged for his 
coming. His Excellency must have seen that charge, for 
it was given a certain amount of prominence in the news
papers at the time, but so far he has not thought it neces
sary to reply. Recently, too, one of the fighting associ
ations of retailers in Scotland wanted to have the- matter 
taken up with the British Government, and there does 
not seem to have been anything made out of that.

Nobody knows what is the real meaning behind all 
these charges, or whether the silence of the King’s repre
sentative can be taken as meaning that he considers 
I he matter too absurd to reply to. But whatever the 
reason, there would not be anyone to find much fault if 
the dealers of Canada would unite now, in the presence 
of Fear of Something, and prepare for a hard fight 
soon. There is a belief that there is something in the 
air, and behind all this apparent peace, that is a menace 
to the organized retail trade, and it is time for the retail 
dealers to stand up and fight.

Organize a fund by all means. Don’t let the men 
appointed to carry on this fight do so on promises. This 
co-operative movement is a little too big for that, and 
the men who are to lead in the battle against it must 
feel assured that the dollars of the dealers are behind
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HOW GROWING FRUIT IS FARING.
Reports on fruit during the past few days have been 

not quite so optimistic as were those of a week ago, as 
far as strawberries is concernned It is feared the crop 
is going to suffer considerably because of the continued 
dry weather. Strawberries, growing so close to the 
surface, cannot stand a drought. But a good rainfall 
would almost completely relieve the situation.

Generally speaking, the prospects for fruit in the 
Niagara Peninsula are good. Crawford peaches are ap
parently on the light side, but Albertas and Smocks are 
good. Except in one or two townships, cherries are re
ported to be a good crop. Pears appear to be good, 
likewise plums and raspberries seem to promise an ex
cellent yield.

Not in Niagara alone, but in all sections of the fruit
growing districts, tomato plants seem to be looking splen
did, and reports would indicate a good crop if the weather 
but continues favorable.

----$----
EDITORIAL NOTE AND COMMENT.

A copy of The Canadian Grocer, dated April 23, 1897, 
has lain, a trusted friend on the manager’s desk of the 
McDermott & McCarthy establishment in Prescott, Ont., 
during all the intervening fourteen years. That particu
lar issue contained a full schedule of the tariff with the 
United States, and was turned to frequently for inform
ation.

The season for salmon fishing on the St. John river, 
in New Brunswick, may not close this year until Septem
ber 15th, instead of August 15th, which has been the final 
day under the existing regulations. A petition from 
interested fishermen was forwarded to the Department of 
Fisheries some time ago, praying that the above conces
sion be granted, and the reply from Ottawa is being 
eagerly awaited. The chief point urged in the petition 
was that under present conditions the fishing season was 
practically closed before the water was low enough to 
make operations pay.

I
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The Retail Grocers Picnic at Cobourg
Record Outing of Retail Organization in Toronto Held to 
Pretty Summer Town—More Than a Thousand Present—Ball 
Game a Thing to Wonder at and Races for All Classes and 
Conditions of Men.

Staff Correspondence.

Cobourg, June 22.—Bearing down 
from the lake with incredible speed the 
Toronto Retail Grocers and their wives 
and children and their friends and 
friends’ friends fell upon this little sum
mer town of Cobourg last Wednesday 
morning. The attack was made in broad 
daylight, and although the skirl of the 
“pipes” could be heard distinctly in 
the streets, and a uniformed regimental 
band called briskly to arms, there was 
but little active resistance, and precisely 
at the moment that big Ben in the town 
hall tower proclaimed to all the world 
that the hour of noon had come, his 
Worship, the Mayor, and his leading 
henchmen in fal'ering tones assured the 
on-rushing arinv that the town was 
theirs to do with as they would.

History’s pages show beyond ]ierad- 
venture that there have been other pic
nics of the Toronto Retail Grocers’ As
sociation—picnics considered wonderful 
and the last word in point of success. 
But those outings resembled this last 
one as much as a frog does an airship. 
And had it been line it would have been 
better patronized even than it was. 
There were scores of folks who bought 
tickets on the distinct understanding 
that they could go only if t lie weather 
was fair. Well it wasn’t exactly what 
one might call beautiful and anyone 
with a leaning towards mathematics

might sit down and prove that fifteen 
hundred people should have been on the 
good ship Turbinia when she warped in 
to her wharf at Cobourg in the above 
mentioned manner, on Wednesday, June

14th last. The outing consumed most of 
the day for it was well-nigh eleven of 
the clock at night when Toronto was 
reached again, and the tired, dirty, 
“thousand” submitted ingloriously to 
separations at the Bay street crossing, 
and waited with drooping heads as one

after another the Fleming cars sped by 
unheeding. But it was a “grawn day” 
for a ’ that.

Lemon Pie Absent.
Anyone will admit that there are 

many features to the average picnic. 
“There’s always green grass and lemon 
pie and dirty clothes,” says one. But 
this picnic wasn’t like that at all, for 
there wasn’t any lemon pie at all. And 
also, there were no little independent

mixed parties playing ring around a 
Rosie. But there was a ball game. Of 
course, some of the ladies will say that 
the only things worth looking at were 
the races in which the “little dears”
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took the leading parts, but leaving that 
aside, the ball game was the real thing.

Of course, some will argue it wasn’t 
much of a ball game. The Doughty 
Drummers who essayed to cross bats 
with the Grocers’ aggregations were just 
mince pie for the counter jumpers. 
There never was really anything to it 
and when at the close one young man 
asked the score all eyes were turned in 
wonder at the poor chap. But it was a 
great game. Anyone could tell that the 
way Bob Davies coiled himself up to 
hurl the ball or toy balloon at the dif
ferent poor chaps who stood fearfully 
at the plate. And then if anyone really

did not believe that it was the greatest 
game of the year, the crowd could insist 
that one S. llall knocked the ball clear 
over into the lake. No one would be 
ungentlemanly enough to ask for the 
score, but for any others who insist on 
the matter we might advise that they 
count all their fingers on both hands, 
(provided they have a full complement,) 
once and then start all over again. They 
can go as far as they like on the second 
round, because opinion is divided as to 
the exact figures Some even are so 
bold to say the record they kept was 
worse than that. But mind you, that 
was only the Grocers’ score. As for the 
other side the official scorers weren’t 
able to find very much of it at any 
time. F. A. Bone who was in charge of 
the aforesaid “Doughty Drummers,” 
never seemed to insist much on the 
point. It sure was a great game. It 
lasted the w-liole of seven innings.

There were races too in which busi
ness kings, or in ordinary jargon, whole
sale dealers struggled for supremacy. It 
is believed that if there had been a few- 
more minutes allowed that some of them 
might have been able to break records, 
in that hundred yard race particularly. 
But with all that left out they were 
some speeders. The grocers had a race 
or two all to themselves too, and, gentle 
reader, it would have done your heart 
good, to have seen “Billy” Miller, 
Dicky Matthews and all those other 
thoroughbreds straining at the leash, so

(Continued on Page 52.)

The Line Up of the Opposing Ball Stars.

The Race of the Committee Men.



Grocery Markets—Salmon Advances
Prices on Spot Salmon Have Been Advanced — Scarcity of Stocks at Most 
Points—Prices Not Yet Named on New Pack—Lower Grade Rice Goes Down 
—Tapioca Maintains Its Firmness—Improved Trade in Sugar—Peaches and 
Raisins Higher in Winnipeg.

See also Provisions, Cereals and Fruit Pages Following.

QUEBEC MARKETS
POINTERS—

Standard B. Rice.—Down 30 cents.
Salmon.—Sharp advances.
Tapioca.—Price advanced.

Montreal, June 22.—Local wholesale 
houses state that business continues 
heavy and general conditions are highly 
satisfactory with every prospect of 
their being maintained at least as far 
as the immediate future is concerned. 
Dried fruits are naturally of interest in 
view of the vety limited spot supplies. 
The representative of prominent Cali
fornia fruit interests states that the 
climatic conditions are favorable and 
the outlook for good quality in the 
fruit is much improved. The quantity, 
however, is directly short. In this re
gard, he stated to The Grocer, there is 
no doubt. Apricots are short and so 
are peaches. A sontrolling element in 
the dri?d fruit market, the influence of 
which is being more and more felt, is 
the Middle West.

Owing to a stronger feeling in the 
raw market, refined sugar is firmer. The 
demand is increasing, and if any higher 
prices are due, which some do not 
admit, they should not be far away. 
The market is steady with the general 
tone improved.

Molasses of the better quality is eas
ier according to reports from the in
land. It was stated that the price 
shows a decline of several cents, the 
result of purchases having been centred 
more upon slightly inferior grades.

Sugar.—There is a little firmer feeling 
in the sugar market this week. De
mand is improving, a condition which 
with new strength in raws is influenc
ing the refined. The season of heavy 
demand is within hailing distance.
anookMd, bee .............

“• lijfjjSr.l’.r.
Pert» lump, bow, 100 ib»! !

......................... «01b»..• • IS «I HI |Jjg
Bed Seal. In oartons. mat.',

* Crystal diamonds, bbls. ...
lOOlb. be

«• 10 SB lb " ................  ........••• ■*» ■ «J
" " 6lbi erKwiedi.""".'"”' o 371

Orritel Diamond Domlnoe». 64b. oertoni, eeofc........... 0 571
■ftn *round. bbU. ......................................................... 6 06

- •• wfcbSS:::::::::::::::::::::::::;:: l\i

go.S,.Uo,......................................................................... «36

................................................... 4 60

................................................... « 70

............................................ 4 45
.............................................................. 446
.............................................. 6 60
.........................  ... 6 60
............................... 660......................... 0 86
.............................................................. 680
•........................................................... 6 40

6 60

Syrups and Molasses. — Beyond the 
point regarding molasses mentioned 
above there is no other feature. Both 
syrups and molasses are inclined to be 
quiet.
Molasses, to arrive, car load lots................................ 0 28 0 295
Panoy Barbadoes molasses, puncheons..................031 u33

" " " half-barrels................... 0 36 0 38
Oholoe Barbadoes molasses, puncheons.................. 0 31 0 33

" «• “ barrels...........................  0 84 0 86
•• •• " half-barrels................... 0 36 0 88

New Orleans....................................................................... 0 86 88
Antlfu» ......................................................................................  ” »
Porto .............................................................................................. 0 <0

" t-bble..................................................................... 0 Ml
“ SM-lb.p.11»..........................................................  170

Oases, 8-lb. tins, 8 doz. per case...........................................  2 86" A-\b. M l doe. " ............................................ 2 60
" 4o-lb. “ i dot. ............................................ 7 SO

■ 190-lb. " I doz ............................................ 7 <S

„ Dried Fruits —There have been no 
new price changes, but the market as a 
whole is high. Retailers are showing 
an interest in the present crop condi
tions. From a reliable authority it is 
learned that no good shippers of cur
rants have yet named anything as 
low as the price that has been going 
the rounds lately. Some have mention
ed a price that is four shillings under 
the price that the most reliable ship
pers quote. The lower price is said to 
be unwarranted by conditions in Greece.
Evaporated apricots.................................................... 0 20 0 21
Evaporated apples ...................................................  0 141 0 16
Evaporated peaches...................................................... 0 13 0 15
Currents, Hue ttiiatras, per lb., not cleaned.................. 0 07

" " leaned.................0 < 7* U 08
lib. package», tine ttiiatras, cleaned.. 0 08 > 0 081

" Patras, per lb....
11 Vnstizzas, per lb.

Dates, 1-lb. packages.................................................. 0 06^ 0 071

Fards

! 0 081 0 09"
. 0 091 0 10

0 061 0 C
. 0 u. 1 0 06"0 11

Peanuts—
American—

£°°n, roasted.................. 0 09 0 094Coon green......... V J T T : J T f T T J T J J J11 ! I ! T11 * 1 o 07 0 06*
Diam nd G, roasted.......................................... o 09 0 10

Bon Ton, green............................................................  n 10
Bpanum, No. 1................ . o 19
Virginia, No. 1..................... ..................ô*Ü 0 IB

* ecans, jumbo................ o 92 0 93
Putaphlo., per lb.............".".V............................ 0 76
Walnuts—

Bordeaux hxlree.................................................. o 14 0 37
®rok""»................................................................. 0 30 0 33
Grenobles................................................... _ _ q yj

Coffee.—The same old story. The lo
cal market is still bare of anything 
that looks like a change from the con
ditions that have prevailed for months.

leiittan üÀ “52 Mara“ibo.......°» "75

Teas.—The market remains steady and 
firm with nothing occurring to change 
its position in that respect except to a 
higher basis.

................................................... .... «0 0 60

Good common..................................... . ' 0 81 0 84
Common.............................................. " q 17 n 01

Ceylon—Broken Orange Pekoe............... ......... 0 21 0 40
P<sk°e» .............................................  0 30 0 33
Pekoe Souchongs..................................... 0 20 0 22

India—Pekoe Souchongs......................................  0 19 0 30
Ceylon greens—Young Hysons.......... 0 24 0 26

g7»°n”-......................................  0 34 0 86
Gunpowders................................. 0 19 0 36

Ublna greens—Pingsuey gunpowder, low grade. 0 14 0 18
" pealeaf..0 20 0 30

pinhead.. 0 30 0 50

Spices —Retailers are asking for only 
normal supplies of spices but will soon 
be asked to stock up for the preserving 
season.

Per lb Per lb

No, l " baa...............................I!!!!!*!'“bk granulated and yellow may be bad at 60.' 
above beg prices.

.... 4 86
.............. 4 90

Figs, 3 crown. .. 0 08 0 08| Figs, 6 crown. ..0 11 0 12
Figs, 4 orown........... 0 09 ” 9 crown... 0 13 0 14

" 5 orown. .. 0 10 0 11
P8040................................................................................... 0 174

40-50 ...........................................................................  0 16* 0 16
60-60............................ ...................................................... 0 15
60-70.................................................................................... 0 14*
70-00.................................................................................... 0 14
0040.................... .......................................................... 0 13*
90-100.................................................................................. 0 13

Raisins—
Choice seeded raisins.........................................  009 0 091

" fancy seeded, 1-lb. pkgs..................0 09* 0 10
" loose muscatels, 3-orvwn, per lb... 0 08 0 081
" " 4-orown, per lb............. 0 09*

Select raisins, 7-lb. box, per box................................. 0 521
Malaga table raisins, clusters, per box .......... 9 40 6 50

Valencia, fine off stalk, per lb.........................  0 07 0 071
* " select, perib....................................... 0 08 0 081

" 4-crown layers, per lb.................... 0 08 0 09

Nuts—The market is rather quiet. 
There is a good trade in peanuts but 
the other lines are featureless. Interest 
is being drawn toward the growing 
ernps and the reports from the different 
countries are being closely followed.
In shell—

Braxlls....................................................................0 15 0 18
Filberts, Bidly, per lb.........................................0 111 0 13

" Barcelona, per lb.........................................  0 10*
Tarragona Almonds, per lb.............................. 0 15 0 16
Walnuts, Grenoble», perib............................... 0 17 0 18

„ Mzrbotâ. per lb...........................0 16 0 16
_ " M dome», per lb........................................ 0 111
Almond», 4-orown wleoted, perib.......................... 0 36 0 37

M 3-crown •• ........................... 0 131 0 33
" ««own " “ ...........................  0 31 0 33
11 (In beg»), etenderde per lb....................  0 87 0 88

Ouhewe........................................................................0 16 0 17
41

Cinnamon, aholeO 16 0 18 7‘ Cochin 0 17 0 20
ground 0 16 0 19 Mace................................ 0 75

Clore», whole . 0 28 0 35 Nutmeg» ...........  0 25 0 60
ground.. 0 21 0 35 Pepper», black . 0 16 0 18

Cream of tartar 0 25 0 32 Pepper», white. 0 70 0 75

Rice and Tapioca—A decline of 
twenty cents in rice has been recorded 
the trade attributing this action to 
several causes, a heavier crop than ex
pected, to increase interest in buying, 
etc.- Tapioca on the other hand shows 
an increase, decreased acreage being to 
a certain extent responsible.
Rloe, grade B, bags, 850 pouuos.................. 2 90

;; ;; ;; » " ::::::::::::::::::::::: 3'$
" " pockets 25 pounds......................................... 390

" I pockets, 13* pounds...................................... 3 10
grade c. a, 350 pounds............................ ego

y y 100 " .......................................;;;;; J So
!! '! 60 " ........................................... ......... 3 80

pockets, 25 pounds............................... 2 90
_T , . , I pockets, 13* pounds............................... 3 60
Velvet head Carolina rice, per lb......................... 0 09 0 10
Brown sago......................................................................... 0 041 0 05
Tapioca, medium pearl................................................. 0 08 0 09
Seed......................................................................................0 07 0 08

CANNED GOODS
Montreal.—Salmon has advanced con

siderably during the week, red springs, 
clover leaf, red sockeye fish being ma
terially higher. Some of the houses re-
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port exhausted stocks of Horse Shoe 
with Clover Leaf 1-lb. tails also wiped 
out. The salmon advauoe is apparently 
general and is based upon sound reas
ons. Otherwise the market presents no 
other feature this week beyond the 
gradually disappearing stocks of corn 
and tomatoes.
Apple», 3 lb.........................................................................  I W
Apples. *Bl.................................................................
Pees, standard, dosen............................................. 115 »
Pees, serif June, dosen......................................... 1# 156
Pees, sweet wrinkled, dozen.................................. • • ■ } *
Pees, extra silted, dosen............ ..........................  1771190
Pumpkin»—3 lb., 95c. ; gallon, $3.00.
Beane, dozen.............................................................  1 00
Com, dozen............................................................... 0 96
Tomato*. 3 1b.......................................................... 140
Tomatoes, gal.................................................................. • -
Strawberries, dozen............ ......... ................... ... I *o
Raspberries, 2 b, dozen.
Peach*, 2 s, dozen ....
Peach*, S*s, dozen.......
Pears, 2 s, dosen.............
Pears, 3'e, dozen......................................... .............
Plums, Greengage, dozen.......................................  1 40
Plume, Lombard dosen.......................................... 100
Lawtonberriw, 3'e, do ten.............. ........................ ....

dorer Leaf and Horseshoe brands salmon—
1-lb. tails, per dozen................................................ 2 27à 1 30

Mb. flats, per dozen........................................................... 1 45
b. flats, per dozen..........................................................  3 471
Other salmon-

White salmon............................................................. 1 00 1 15
Humpbacks, dozen.................................................. 1 25 1 40
Coho*, dozen........................................................... 160 165
Red Spring, dozen.................................................... 1 90 2 00
Red Sockeye, dozen........................................................... 3 10

tlb flats, dozen, $8.40, $3.86; 14b. tails, dozen, $3.60. $175 
4b. flats, dozen, $5.0" **

1 05 
1 00 
1 50 
3 76 
1 90 
1 771 

.... 190 
2 87* 3 90 
.... 1 80 

- 340 
1 671 
1 10 
1 60

. flats, dozen, $5.00. $8.10.

__, Is.
Compressed

beof. 3s...................
English brawn, !to.... 
Boneless pigs’ feet, 9s 
Ready lunch real loaf

Is..............................
Ready lunch real loafIs...................
Roast beef, Is............
Stewed oxtail, is — 
Stewed kidney, Is—
Stewed kidney, 2s----
Minced ooilope, Is...

8 00
3 36 
3 15
1 16

1 60

3 60
2 00
1 36 
1 60 
1 60
2 66 
1 40

Minced coHods, 3s ... 3 
Corned beef hash. Is. 
Corned beef hash. Is.
Jellied hocks, 3s.......
Jellied hooks, Is.......
Paragon ox tongue,Its..................
Paragon ox tongue, 8s 
Paragon ox tongue,

3*s............................
Paragon lunch tongue

Is..............................
Tongue lunch, Is.......
Sliced smoked beef ,1s 
Sliced smoked beef. Is

1 BO 
3 80

,1S
7 60 
I 60

9 60

« 00 
6 60 
1 60 
I 60

Winnipeg—There has been an excellent 
demand for canned goods of all lines 
especially vegetables and fruits. The 
local stocks will be pretty well used 
up before the new packing arrives, and 
consequently prices will hold fairly firm. 
Salmon has started to move rather free
ly, and the stocks held here are com
paratively light in comparison with 
former years.

Coffee.—The market showed some 
fluctuation during the week, but prices 
remain firm. An upward tendency has 
been in existence, and from all appear
ances will continue for a while.
Coffra, Mndrad Rio .. .9 1*1 Ooffra, ofeolo.............9 IS)

Coffra, .lira <*0(0. 9 IS)

Beans and Peas.—The market con
tinues strong, and has advanced a little 
during the last week. The demand is 
fairly good, and stocks are getting low. 
Peas are also active, and an. advance in 
them is expected before many weeks.
■ran., S4b. ratw, era braO.1 
Hrad pUksCprabraM..........
p.ra, split, iwib.....................

I 19
990 
I 99

ONTARIO MARKETS
POINTERS :—

Canned Salmon—Advanced.
Rice—Standard B down 10c.
Tanned Apples—Higher.
Tapioca—Firm.
Toronto June 21. — A satisfactory

amount of trade, with an improved 
movement of sugar and a steady de
mand for other staples is the report of 
the locally wholesale dealers. Collec
tions are reported fairly good.

Salmon has taken an upward move
ment ranging from 10 to 20 cents. 
Stocks are down to a low basis, while 
practically none of the cheaper grades 
are to be had. Canned apples have also 
moved upward in price. Trade in can
ned goods is not large.

The Journal of Commerce in summing 
up the dried fruit situation says: “To 
the looker on, the prune situation is 
baffling. Most contradictory reports 
come from the Coast, and there are al
most as many prices as there are pack
ers and possible combiations of assort
ments. A month ago estimates of the 
probable crop of California prunes, bas
ed on conditions and prospects at that 
time, were anywhere from 90,000,000 to 
150,000,000 pounds. Estimates of the 
probable crop have increased and now 
run from 140,000,000 to 170,000,000 
pounds. It should be said, however, that 
there are several operators who still 
hold to their original opinion that the 
crop will be 125,000,000 pounds or less.” 
A local dealer states that while last year 
prunes were mostly of the larger size, 
this year they will run to the small 
sizes, and that Santa Clara will be small.

Sugar.—While no - change has taken 
place in prices, the market maintains its 
strong position. When New York refin
ers have again to take on contracts, 
from present indications it is assumed 
that higher prices will have to be paid 
for raws which will no doubt result in 
a further upward movement in refined, 
and it is probable that Canadian refined 
will also be affected. There has been a 
better movement to the trade during the 
past week than for some time back, 
while a further improvement is being 
looked for.
Extra granulated, bags...................................................  470

" " 90ib. bag*....................................... . 4 80
Imperial granulated.........................................................  4 pg
Beaver granulated............................................................
Yellow, bags ................................................................... ’ 4 gg

Barrels of granulated and yellow iriii be furnished 
at 6 cents above bag prices.

Extra ground, brie............................................................ 6 10
" " 604b. .............................................. 6 gg
" *' 164b. box*..............Timir 6 40

Powdered, bris................................................................... 4 90
' 604b. box*................................................... 4 90

11 16-lb. Bqv*..........  6 30
Bed Seal, cwt....................................7 10
St. Lawrence Crystal Diamonds.................................. 7 80
Paris lumps, In 1004b. box*.............................................6 60

M In 604b. - ........................................  §10
• In *4b. " .................................................890

Syrup and Molasses—Trade in both 
syrup and molasses continues steady. 
Prices show no change, and there is at 
present no new features to the market.
fra.,** p™
i&uïi'âü: ■■■ Liwii " :::: *8

Inrara...................... 199 fcrieTli " ... |«
10 lb. Uns, 1 do». —■ -T-
J8............. **• W o w Orisons,
99lb. Uns,lies. medium........ 0 90 0 16

brass.....................  Ill Hew Orirara,
Barrels, per lb........... IN bfefc.............. 0 * 91grB«ae.«k .... «S nsthsdsswraira

$ 2 sSg....•41 ? g
42

Dried Fruits.—There is nothing of 
great importance to record in the dried 
fruit department. Trade is quiet, as can 
be expected with the arrival of cheaper 
fresh fruits upon the market. Stocks of 
nearly all kinds are well reduced.

U?5, In *4b. box*.................................................. 0 17
40 4o 80 M .................................................... 0 16*

Sum fruit In 8Mb. box* * cent le*.

0 20 0 21
0 30 0 23

0 16 0 17
0 10 0

0 11* 0
0 06 0 10 
0 08* 0 10* 
0 09* 0 18

..0 13 0 14

0 04 0 04*
0 04* 0 06

Blind eppl*...........................................................  0 09 0

0 07* 0 08 0 10 0 13

D10 0 11
0 11 0 13
0 14 8 16
0 06* 0 08
0 08* 0 09*

Balm___
Package

per 1 lbv_________.
Perde choicest.. 0 10Full boxes.........  9 06) 0 06

Coffee.—Local dealers in coffee are 
making no complaints regarding the cof
fee trade, but on the whole, it is inactive, 
the country buying for immediate needs 
only. There are no price changes local
ly-
Bio, roratod---- - 0 19 0 90 Moohs, rorated. » 0 98
Oraen Bio......... 0 16 0 10 Jsts, rorated... 0 17 0 11
butas, rorated. 0 90 0 91 Mexican.................. 0 16
Mraumlbo, " 0» ON Qiatemslo.........  0 M 0 It
Bogotra............. 0 11 0 16 J.m.ic*.............. 0 90 0 91

Chicory....................... 0 19
Nuts.—The nut market is unchanged 

both regarding prices and the general 
situation. New crop almonds will not 
arrive until October, nor new walnuts 
until November.
Almonds, Formigefcta.................................................. 16 0 16

“ Tarragon*......................................................... o 16
" shelled.............................................................o 86 0 18

Walnut», Grenoble...................................................... 0 16* 0 16
Bordeaux...................................................... 0 14 0 15
Mraboj,........................................................  0 15 0 16)

Braslls (new crop).....................................................  o 16 0 18
Pranute, snested.......................................................0 10 0 19)

Spices.—Quotations are unchanged but 
the general strength which has been 
noted continues.

A
H
000 ooo 
010 
100

Mustard srad. pw lb. In bulk
Osier, seed, pw lb. In

• 10 176 
900 0 10 
1 10 0 00
• 71

• ii
90

Rice and Tapioca —While holders at 
primary points have recently been firm
er in their ideas, the general inactivity 
and easiness that has characterized the 
rice market lor some time has been re
flected upon Canadian markets, and a 
reduction ol 10 cents per cwt. has been 
made in “standard B” locally. Other 
grades seem, however, to maintain their
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position. Tapioca is firm at the prices 
now ruling.
Standard B, from mills, 600 lbs. or over, f.o.b. 

Montreal......................................................... I 90

Rioe, stand B.. 0 03}
Rangoon..........0 OSt
Patna..............  0 06*
jISÎ”.V.'.'.'.‘. X ri»
Carolina.........0 10

Sago, medimm
brown.........  0 06# 0 06

Tapioca—
Bullet, doable

goat..................... 0 08
Medium pearl. 0 06 0 06#
Flake....................... 0 08
Seed................  0 06 0 06*

Beans.—No improvement is reported in 
the movement of beans locally, while 
prices remain unchanged.
Prime beaus, per bushel..........................................  1 tiO 2 10
Hand picked been*, per bushel ...........................  2 10 9 25

CANNED GOODS.
Toronto—That the firmness reported re

garding canned salmon and the emphasis 
laid upon the market conditions was 
fully warranted is shown hy the sharp 
advance in prices this week. An up
ward movement of from 10 to 20 cents 
per dozen has taken place, 1-lb. tails in 
Clover Leaf and Horseshoe being quot
ed at $2.25 to $2.274, and Sockeye at 
$2.20 to $2.25. The cheaper grades 
such as humpbacks, pinks and cohoes are 
not obtainable.

One wholesaler quotes extra fine sifted 
peas size 1, 2’s at a reduction of ten 
cents, namely $1.774- Stocks of peas 
generally are however pretty well clean
ed up. Dealers are asking higher prices 
on canned apples, quotations ruling from 
$3.75 to $4.00 for gallons, while 3’s are 
done. New pack lobster in halves are 
quoted at $2.50 to $2.65, but no quart
ers have as yet arrived. Factories are 
busy packing strawberries, and a mod
erate sized pack is expected. The first 
of the crop was excellent but the latter 
is not expected to be so good. Some 
dealers hint that there is danger of 
the growing peas being affected by the 
recent warm weather. Factories will 
begin to can peas shortly after the first 
of the month.

VEGETABLES
Aidumoi tira, S'e. tails BransTSolden Wiex, 3’s.

Midgets, re................*■ •• 8*s.......................
Refugee or Valentine (Green) I s.

|| Refugee Midyear*....................
Beets, siloed, blood red. Vs.

whole, blood red, Ve......................
" siloed, blood red, S'e.......................
“ whole, blood red, S'e.......................
" «hole. Rosebud, S*s.......................«s un “ii ^.....................................

Cabbage. S'e......................'.......................

i mowl

Garrots, fr’s..
Com, re..................................... .........

•* faner, 3’s.....................................
'* onopb, gal ...........................

Pees, Standard, sise 4 , fs....................
" Early June, else S, re................. .
" Sweet Wrinkle, else S,rs..........
" Extra fine sifted, sUe 1, Vs........

Pumpkin, 3’s........................................
Spinach, tablé. T§.’ . 1 ! ! ! !" " Is......................" •• gsi...............................
Tomatoes, 1'a ...........................

" 3's.........................................
" gale............

Turnips, 3's...................

Apples, standard, rs--------
Blueberries, standard,'re.'.'.'.V.'.'.'.'.'.'.li!!'.

M white, not pitted, heavy syrup, Ts

0 974 
0 97$

1 36

FRUIT

" white pitted, heavy syrup, 2’s___ 2 024
" red pitted, gal...............................  8 52#

Gooseberries, 2*s, heavy syrup..............................
Lawton berries, 2’s, heavy syrup...........................
Peaches, 2’s, white, heavy syrup............... 1 871
„ " 2's, yellow, heavy syrup................ 187#
Raspberries, black, heavy syrup, 2’s....................

black standard, gal................. 7 02#
red, heavy syrup, 2’s............... 1 90
red, standard gal.................... 7 02#
red, solid pack, gal................. 9 27#

Rhubarb, preserved, 2’s................................ l 62#
! . “ S'"................................. 2 27#standard, gal .......................... 3 50

Strawberries, heavy syrup, 2’s..................... 1 77#
Glover I«af and Horseshoe brands salmon :

1-lb. tails, dosen 2 25 2 37# Cohoes, per do*. ..
4-lb. flats, dosen 1 42# 1 45 — - ~ .
1-lb. flats, dozen 2 45 2 47#
Other salmon prices

Red Spring, dos. 2 
Lobsters, halves,

3 0
8 65 
1 774 
1 77#
1 90 
1 90 
1 90 
7 06 
1 96 
7 06
9 30 
1 55 
3 30 
3 60 
1 80

. 1 77 
10 2 16

Per dos.
>_B Groug ▲

2 50 2 65
Humpbacks, dos 1 30 1 36 Lobsters, quar-
Pinks................  1 30 1 36 ters, per dozen .... 1 60
Northern River Sockeye..........................................2 20 2 25
Chicken......................  4 00 Soup, 2’s....................... 1 90
Turkey........................  4 00 Soup,l’s....................... 1 40
Ducks..........................4 00

MANITOBA MARKETS
Canned Salmon—Advancing and scarce.
Evaporated Peaches—Higher.
Seeded Raisins—Higher.
Winnipeg, June 22.—Various estimates 

are already being placed on the yield of 
the crop that is expected from the three 
prairie provinces. The latest report of 
conditions publi'iied in one of the lead
ing papers show that_ in all parts of 
the country the best conditions in the 
last 15 years are being encountered 
Estimates place the yield at over two 
hundred million bushels. This will be 
double that of last year, which was con
ceded by all to be around one hundred 
million. These remarkable conditions 
are reflected decidedly in the grocery 
trade, and stocks in many lines are al
most completely consumed, especially 
canned goods and fruit, as country mer
chants have been doubling their orders 
on luxurious lines. The demand for 
canned goods during the week has been 
heavy, even more so than usually at 
this time of the year. New canned 
strawberries are expected shortly, and 
peas will follow later. Sugar took a 
slight flutter through bullish reports 
from New York, but the expected ad
vance did not take place. The demand 
is increasing in this line, as a lot of 
small fniits are on the market which 
are being preserved.

Reports from California regarding the 
new fruit crop continue to be along the 
same line as that quoted last week. 
Prunes are higher but will probably de
cline after a while. Only about half of 
the usual crop of apricots is being re
ceived. New peaches will be higher on 
account of partial crop failure. Raisins 
remain steady at present high prices.

The local supply of canned goods is 
also pretty well used up, especially in 
vegetables. Canned salmon is moving 
freely and as stocks are very light the 
price is beginning to advance.

Sugar.—Some excitement was caused 
in the local sugar market through bull-
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ish reports from New York during the 
earlier part of the week, but it was 
recognized in time that the high price 
would not be sustained, and consequent
ly the expected advance did not take 
place. The demand for this line has im. 
proved considerably during the week, as 
the preserving period is now at hand. 
The arrival of small fruits on the mar
ket has set the housewives busy 
throughout the country. Stocks are of 
fair size, and jobbers are able to cope 
successfully with the demand.

Montreal and B.O. granulated, in bbls...................... 6 16
“ in sacks........................................ 5 10

" yellow, in bbls............................................ 4 75
" in sacks.......................................... 4 70

Icing sugar, in bbls.................................................... 6 50
" T‘ inboxes (25 lbs.)...................................... 6 76

Powdered sugar, in bbls............................................ 6 30
in boxes.......................................... 6 30

, " “ in small quantities.......................... 6 OS
Lump, hard, in bbls....................  ...........................  6 00

“ ’* in #-bbls................................................  6 10
" “in 100-lb. cases....................................... 6 00

Syrup.—The demand for syrup has 
fallen off somewhat during the week, but 
prices hold steady, and it is expected 
that the trade will pick up again in a 
short while.
24 2-lb.*tins, per case..................................................  2 13
12 6-lb. tins, per case.................................................. f 48

5 tin». <*«e................................................. 1 303 20-lb. tins, per case................................................. | 37
Half bbls., per cwt...................................................... 3 so
Barbadoee molasses in 4-bbls.,per gal.............. 0 48
New Orleans molasses, # bbls., per gal...................... 0 33

“ per bbl per gal.....................  0 31

Dried Fruits.—Reports from California 
confirm the fact that one of the largest 
crops in the history of the prune in
dustry has been received this year. 
Prices have opened up fairly high on ac
count of its coming on a bare market, 
and packers have already booked ord
ers for prompt shipment for about a 
month. It is fully recognized, however, 
that after the market is fairly well 
stocked that the price will take a sharp 
decline. Only one-quarter of the usual 
crop of appricots in California has been 
received, and prices are nearly prohibi
tive. New peaches will be much higher 
on account of partial crop failure. It 
is not expected that there will be any 
particular reduction in the price of 
raisins, which has advanced about two 
cents in the last two or three months, 
but there is no doubt that large quan
tities will be used.

Sunrgna Sultan* retains, nqrlsatyd, per lb..................  I 1|J
California raisins, cfcoloe eeeded InHb. pa<ikk«és ' ' * *

•• •• .......
•• • .h-riaarüt-i**.......•“

‘ •• ............

Raisins, S orown muroaSta, pïffbT! '.‘XXX X.XXXXXX * in 
*................................ ..................................... I OH

Prune*—
IS lb. bx,90-100, lb .... Oil Prune*,6090 " .... Oil

00-00 ” .... 0 1*1 Prune*, *0*0. lb .... 114
" T0-00 -.... 0 14 81lT.rpruuee.ao.
" 00-70 " .... 0 14 to quality...... 0 111114

O-mnU SnW^U^kgrjb;;;;;;;;;;;;;.; O^

pk*. drrXcieeuedXpw ÏKX *5$
Pears, per lb............ 0 1*1 Nectarine*, lb.........  *11
Peaches, stand- Dates, per lb.,

aid,per lb............  0 101 Hallows, bulk .... I 04
Peaches, choice.......  0 11$ Dates, packages
Apricots, stand- *01n case.............. I 04

erd, per lb............  0 14 Peel, lb., lemon .... 0 10
Apricots,ahoioe •• orange .... I IN

per lb...................  0 17# 11 " eltren........  • 14#Plums,pitted,lb .... 0 11 *
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BRITISH COLUMBIA MARKETS.
Vancouver, June 22.—A stiffening of 

prices is apparent in the local market. 
Although this is June and plenty of 
grass in the dairy districts, butter is 
firm with a tendency to increase. Local 
eggs, which went up a little a few' 
weeks ago, continue scarce and are now 
jobbed at 35 cents a dozen.. Carloads 
of eggs have been brought from Ontario 
and Manitoba to meet the demand.

It is declared that the home supply of 
beef is scarce. The local supply has not 
been good, and as a consequence for 
some time frozen meat has been brought 
from Winnipeg and Toronto, and last 
week some was brought even from Oma
ha. There is duty on beef from the 
United States. Hams and bacon are on 
the rise. The usual good supply of 
strawberries have come in from Hood 
Valley, Yakima and other points not 
far to the south, but the cool weather 
has kept back the locally grown.

New potatoes have been on the market 
for some weeks, but not in that quan
tity that will turn the consumer from 
the old crop, even when the latter is $3 
a sack

C’anteloupes are now on sale from the 
south The cherries this year seem to 
re larger and better than is usual at 
this time of year.

NEW BRUNSWICK MARKETS
St John, N.B, June 22 —With the 

exception of a drop of fifteen cents in 
Ontario flour, there were few changes 
of importance in the past week on the 
local market No change was noted in 
the Manitoba brands During the past 
few days an advance of 1 cent per 
pound was noted in the price of lard, 
while pork by the barrel and in the 
countrt market is considerably strong
er.

In the country market also, conditions 
were quiet and no changes of interest 
were registered. Native strawberries are 
becoming more plentiful, while Ameri
can strawberries have also been reduced 
in price, and are now quoted at fifteen 
cents per box.

NOVA SCOTIA MARKETS.
Halifax, N.S., June 22.—Two big 

cargoes of produce unexpectedly came on 
the market this week. Two schooners 
arrived from Prince Edward Island with 
2,500 bushels of potatoes, and a quant
ity of carrots, parsnips and beets. It 
was thought that all the Island stock 
had been cleaned up. This produce arrived 
when the market was practically bare, 
and it was readily bought up. The po
tatoes sold for eighty cents per bushel 
at the wharves.

Business in the fruit lines is active. 
The West India steamer arriving this 
week brought a big cargo of oranges 
and bananas. The demand for bananas

is especially good, and in addition to 
the arrivals by boat, dealers are im
porting largely in car lots from Boston. 
They consider the price high, however, 
the best stock bringing $2.50 per 
bunch. Jamaica oranges are small hut 
sweet, and they are going to the trade 
at $1.00 per barrel. Fancy lemons arc 
selling at $4.00 to $4.50, and Crape 
fruit at $3.50 per case.

Fresh made butter is coming on the 
market in good supply, and the demand 
is excellent. Creamery prints are 25 
cents, and dairy 22 to 23 cents. Cheese 
is showing a stronger tendency, but 
jobbers are looking for lower prices 
Eggs are coming to hand in sufficient 
quantity to supply the local demand 
Selected stock is quoted from 19 to 20 
cents. Sugars remain unchanged.

Business generally is considered quite 
satisfactory for the season of the year, 
and there is quite an improvement in 
collections, particularly at the points 
along the coast.

TO INCREASE MEMBERSHIP.
Toronto, June 22—A campaign for in

creased membership, with “four thous
and before September first,” as a slogan, 
is to be launched by the local branch of 
the Retail Merchants’ Association. The 
first meeting of the new executive board 
was held last Friday night.

PACIFIC COAST PICNICS.
Vancouver, June 22. — The grocers 

both here and in Victoria are preparing 
for their annual picnics. These gather
ings are a good thing to bring the mem
bers of the associations together in a 
social way, and when the members know 
each other better personally it is much 
easier to secure co-operation in the 
methods by means of which the organiz
ations seek to attain success.

The Vancouver event will be held on 
July 1st at the exhibition grounds, and 
preparations are going ahead with 
the programme. The date of the Vic
toria picnic has not been decided.

ROSS ON POTATOES.

British Columbia Its Own Best Market.
Vancouver, June 22.—Canadian Trade 

Commisioner Ross, who reports from 
Australia, may know conditions in the 
Antipodes, but l.e lacks knowledge of 
conditions in British Columbia.

in his report to the department at 
Ottawa, he announces that there is a 
tine market for British Columbia pota
toes in Australia this year. He over
looks the fact that the best market 
for British Columbia potatoes is in Bri
tish Columbia. It will be many a day 
before there are enough for export. As 
it is, potatoes are being brought here 
from all over the North American con
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tinent, and even at that they are selling 
from $50 to $60 a ton, three times the 
average price.

The potatoes grown in this province 
are not by any means sufficient for the 
trade, and each year there are large im
portations. This spring, perhaps, the 
stringency was greater than usual, but 
as winter passes away each year, the 
price of potatoes climbs to at least $40 
or $45. This season, before the seed 
was well in the ground, agents of Van
couver commission houses were in the 
field at Ashcroft, dickering with the 
farmers for next fall’s crop. The price 
offered was $16 a ton, and this, compar
ed with fall prices, is reasonable. The 
commission men will hold them very 
probably until the spring, when the price 
will be at least double that.

POSTPONED HOLIDAY IN LONDON*
London, Ont., June 22. — Becaus^j 

Thursday happened to be one of the best 
market days of the week here, the gro
cers decided to close only during the 
afternoon of Coronation Day. The stores 
were kept open on Wednesday after
noon, the clerks sacrificing the half-holi
day to make up for the closing upon the 
following day. It is proposed to close 
all day Dominion Day, which falls on a 
Saturday.

INFORMATION FUR BUYERS.
Laporte, Martin & Co., Ltd., whole

sale grocers, Montreal, are offering a 
fine supply of the celebrated canned 
vegetables and soups made by “La Fa
brique Internationale de Conserves Ali
mentaires,” le Soleil, at Malines (Bel
gium). This firm has been awarded gold 
medals at many International Exhibi
tions. Their brand of products Le So
leil are of standard reputation.

Pickles Pickles
Quality Guaranteed
Why pay high prices for other goods when 

ours are better than the best and sell at a 
popular price, allowing you a good margin of 
profit ?

DOLLARS AND CENTS
That's what you are looking for, Mr. Gro

cer, and we are in a position to show you 
how to make them.

BE ON THE LOOKOUT
for the gilt label and blue label, our marks of 
perfection.

Stocks are carried at Montreal. All orders 
will receive prompt attention. Write for 
further particulars.

C. CHIVERS & C0„ Limited
CARDIFF, WALES

Canadien Branch
112 St. Francois Xavier St., MONTREAL



TUB CANADIAN GROCER

Baker’s Cocoa 
and Chocolate
ARE THE STANDARDS OF THE WORLD

53 Highest Awards in Europe and America

v.f-

THE NEW MILL AT 1000 ALBERT STREET, MONTREAL

Registered
Trade-Mark

Ç For over 131 years these well-known preparations have been made only at 
the company's mills (the largest in the world) at Dorchester, Mass., U.S.A. 
In order to keep pace with the rapidly increasing demand for its goods in the 
Dominion of Canada and the British Provinces, a large mill has been put in 
operation in Montreal.

<1 With the finest possible equipment of modern machinery, with the accum
ulated experience of more than a century and a quarter in the selection and 
blending of cocoa beans and by the employment of a perfect mechanical 
process of manufacture, consumers and dealers are assured that the uniformity 
of quality and delicacy of flavor which bave made these goods the standards of the world 
will be maintained.

Ç To facilitate the distribution of goods, selling offices are located at Montreal, 
Winnipeg and Vancouver.

We guarantee the absolute purity of these goods under the pure food laws of Canada

WALTER BAKER & CO., LIMITED
DORCHESTER, MASS. MONTREAL, CANADA
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Manufacturers, Manufacturers’ Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

The Oondeeeed Ade. In thle
Paper will bring good reeulte

Manufacturers'Agente end Wholesale Commission 
Agents

144 WATEI ST., VANCOUVER B.C.
Can give strict attention to a fear first-class Gro

cery Agencies. Highest References.

McLEOD & CLARKSONVICTORIA
FRUIT GROWERS' ASSOCIATION

The largest packers end shinpers of first- 
class Fruits of all kinds in British Columbia.

OFFI B AND WAREHOUSES
COI. WHA1F AND YATES STS. - VICTOEIA

Branch at 14 > Water Street, Vancouver.

“ We will never be buried 
with the unknown dead— 
we ADVERTISE. There's 
the whole thing in a nutshell 
— we ADVERTISE; and, 
therefore, we CANNOT be 
unknown.”

Condensed Ad

Canadian Grocer

TRY A

W. A JAMESON
COFFEE CO.

heperters ud Router, of High Creie 
Coffees.

Muufuturers sod Proprietors of

Cor. Langley and Broughton Ste. 
VICTORIA, B.C.

For Direct Carrs it. SIS fir iltiraitisg Current, $15

Investigate
THE RERIH OF

COLES
COFFEE
MILLS
which we make in 
all sizes and styles 
for a 11 purposes. 
W e manufacture 
a complete line of 
hand mills—mills 
for coffee roasters 
and electrically 
driven mills, at 
reasonable price».

ill Prices ere 
F.O.R.Phila., Pc.

Coles 
Mfg. Co.
16241.23rd It

PHILADELPHIA, Pi.

AGENTS — Ohaae k Sanborn, Mnnt-eal; Todhunter, Mitchell k Oo, Toronto and 
Wlnnioeg; Do re Bros., H-uhIlo , Ontario; Kelly, Douglas a Oo., Vanooever, B. O.; 
L. T. Mewbume k Co , t alg uy, Alta.

“The Enemy of Dirt”
Every time you introduce to your 

customers a line that really does light
en labor you make another friend. 
That’s why so many live grocers push 
hard on

ASEPTO
Soap Powder

It is a genuine germ destroyer.
It is also the most economical soap
powaer made.

\
Ask your Jobber.

ASEPTO SOAPS LIMITED
ST. JOHN, N.B.
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Quality Built Business

u. >»is good tea!
The remarkable success of this package is the wonder and admiration 

of the trade. This success is the best guarantee that it will pay 
you to recommend Red Rose to your best customers.

7 Front Street East,
Toronto, Ont. 

315 William Ave.,
Winnipeg, Man.

Branches H. Estabrooks
ST. JOHN, N.B.

11BANNER Cold Blast Lantern
Have you seen it ?

Hold your orders till you have.

New
Well!

Solid 
Brass 

Burner !

Supplied 
with 

Wicks !

Hand
somest

Lantern
Made!

Give
Your

Customers
the

Best!

For Sale by All Jobbers.

Ontario Lantern ft Lamp Co., Limited
Nemlltee, Ont.

! sF

TOMATOt*

Two of Our 
Food 

Prodocts
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that unite in upholding the quality ol

Kitchener Brand
CANNED GOODS
Besides possessing an alluring daintiness, 

delicacy and flavor not always to be had even 
in good things, they are nicely packed and 
labelled in a factory of cleanliness, and are a 
delight and temptation for every customer.

Kitchener Brand goods always keep sweet 
under all conditions of temperature.

They sell and pay to sell. Stock this popu
lar line and watch your canned goods profits 
go up.

The Oshawa Canning 
Co., Limited

OSHAWA - - - ONTARIO

I •
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Protective Associations Grow in the West
Secretary of Lethbridge Business Men’s Protective Associa
tion Explains What is Being Done by Way of Organizing on 
the Prairies—The Probable Formation of Provincial Associa
tion— What This Organization Does for Members.

By B. L. Cope, Secretary Lethbridge 
Business Men’s Protective Association.

Merchandising takes a big step for
ward every time the merchants of any 
one place join in a movement to beat 
the “dead beat.” One of the pleasing 
features of the business situation in the 
prairie provinces is the gradual dawn
ing of this fact upon the dealers of al
most every place of any importance. 
We have had a protective association in 
Lethbridge for some little time, and on 
June 8th Calgary dealers fell into line 
when they formed the “Calgary Busi
ness Men’s Protective Association.” It 
is of this protective movement I desire 
to speak.

The dealers in Calgary were totally 
ignorant of the real aims and scope of 
an organization of this kind, simply be
cause nobody had taken the matter up 
with them. Edmonton men have had an 
association for several years but never 
recognized the fact that the more of 
these bodies we have in the West the 
more useful they will be. I was only 
appointed to this position on the first 
of March and the first point I realized 
was that it must spread all over the 
West to be most effective

Scattered Letters Broadcast.
With this idea in view I wrote to 

several of the larger places in the prov
ince asking them if they had an associa
tion, or any idea of organizing. I also 
wrote to all the big cities along the 
south coast of the United States and 
worked inland as well till I had suc- 
seeded in getting a good idea of what 
they did. Finding out that they had 
state associations south of us and a 
provincial association west of us, in 
British Columbia, I at once got to work 
with our larger centres of population 
showing them the idea of organizing 
local associations and the taking up of 
the matter of a provincial association 
the same as other parts, when we had 
enough of them Up to the present 
time I have succeeded in organizing 
Taber, about thirty miles east of here, 
and Maeleod, about the same distance 
west, and, as I have already stated, or
ganized Calgary on June 8th. I have 
had no trouble so far in getting this 
done wherever the merchants know what 
the organization is and does.

What the Idea Is.
Our idea is to have the province map

ped out into districts and the biggest

town in that district handle its district, 
and in this way we hope to cover the 
whole of the west, not Alberta only but 
Saskatchewan as well. Manitoba has 
the Western Retail Association to take 
care of its interests. Then the locals 
can report to their provincial headquar
ters and the headquarters of each prov
ince can work together and in that way 
we hope to spread the net all over the

west and south as far as is possible. At 
the present time I am working with 
every known organization from Winni
peg to the west coast and south as far 
as Los Angeles and inland in the States 
to the State of Montana, which is direct
ly south of here.

Only Ten Years Behind.
We are only about ten years behind 

the times in this move for they had 
these organizations to the south of us 
for that many years and the wholesalers 
have had them for over thirty years. 
The association in Portland, Oregon, 
was organized in 1878. This is the 
wholesalers’ association. The work of 
our association among the retailers is ex
actly the same as it is among the whole
salers, for it performs the same func
tions in that it protects them from un
worthy customers, deals with legislation 
that would be detrimental to their inter
ests and keeps in touch with everything 
of this kind. In some places they even 
go so far as to employ an engineer of 
their own to keep a check on the city 
engineer, also employ a solicitor of their 
own. to advise them on all legislation.

Since the re-organization of this asso
ciation here we have done a vast amount 
of good and hope to continue to do so 
as long as there is any call for it, which 
will be a good many years yet. We 
have stopped the “Dead Beat” from 
living on our merchants, have asked for 
an amendment on our Transients Trades 
License, which was most unfair to the 
local merchants the way it was, and 
have put the ban on all fake advertis
ing, to say nothing of numerous other
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little points that have been brought up 
and dealt with.

The future of these organizations in 
this province is assured and in another 
month I expect there, vzill be a meeting 
held in Calgary for the purpose of com
pleting the provincial association.

The dues of the Lethbridge Associa
tion are $2 per month, and each mer
chant pays 5 per. cent, for all collections 
made by the efforts of the association 
whether paid to the secretary or to the 
merchant.

Merchant’s Monthly Report.
Number 20.

To the Secretary,
P.O. Box 122, Lethbridge.

Note.—Copy to be mailed to the sec
retary not later than 10th day of each 
month.

“R” means if man wants goods “re
quires cash.” “S” means “slow pay.” 
“X” means “no good or additional in
formation on application to secretary.”

Each merchant has a number. It is 
20 in this case, and the list is, as you 
will note, addressed to the secretary. If 
this list was lost or came into the hands 
of any other person than the secretary 
it would not give any clue as to who 
had sent it in or made it up. It is a 
confidential list, and the secretary keeps 
the numbers so as to be the only person 
to know who the list belongs to.

Each merchant sends in this list of 
delinquents on this form not later than 
the 10th of the month, as you will note, 
and then we have our executive meet 
and go over the lists, the secretary only 
seeing the list and reading out the 
names. In this way a lot of unknown 
information is "leaned, such as where 
the person is employed at the time, or 
where they live, etc. All names turned 
in are then notified on the prescribed 
form, a copy of which is reproduced, 
and at the end of the ten days allowed 
for settlement a complete list is made of 
all unpaid accounts and each member 
gets a copy of this. This is the monthly 
list of undesirable customers, which 
proves of exceptional value to the mem
bers of the association.

The occupation should always be 
given, as it will avoid any possible mis
take if there should happen to be two 
persons of the same name in the same 
place, the one a barber and the other a 
lawyer or any other trade or profession 
that might be mentioned.

Name. Address.
Anderson, (i ----  | Lethbridge
Andrews, A..........| Lethbridge
Aeklaud, (I........... | Lethbridge
Ashcroft, B..........j Lethbridge
Armstrong, A. ... | Wanted ..

Amount. Code. Remarks.
19.50 1 R i Laborer
45.80 1 R 1 Carpenter
54.60 ! s | Plasterer
85.80 1 x | Contractor

106.50 1 X i Painter
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No doubt the' growth and
development of the Canadian West

have caused you much thought as to representatives in that last growing and ready 
market.

We will represent you at each pulsating distributing centre. We have large track 
warehouses and ample storage accommodation for all classes of merchandise.

We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so 
successfully.

Let us advise you of the Western prospects of YOUR line—drop us a card and 
get in touch with us at once-

Much depends on it for you-

NICHOLSON & BAlN,™0'“^=M"cb*nU
HEAD OFFICE - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

Tea Lead
(Beat Incorrodible)

mX1LaPride of the Islend
Manufactured, by BRAND

ISLAND LEAD MILLS, LIMITED
Tel. Address» “Limlneied," Londos. UMIHOUW,
A.B.C. Cedes used 4lh eed »th Editions. LONDON, L, INQ.
Oeeedlea Awns. HUGH LAMBS A 00, TORONTO.

1. HUNT» WHIT1, ST.JOHH. N.B. 
CECIL T. GORDON, MONTREAL

McLean’s Cocoanut
ALWAYS SELLS WELL BECAUSE IT IS 
PURE AND OF EXQUISITE FLAVOR.

TBe
Canadian
Cocoanut
Coy (OUMM 1

M'll.WS
Sole Makers 

Montreal, 

Quebec

aAdiwibij*"The
Only
Account
Register
THAT will fit 

any safe.
T H AT takes 

little counter 
space. Sheets lift out anti fit any safo

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911.
Am pleased with the new Commercial Register 

which I purchased of you. I used the old one over three 
years, and while it was in good order, it became too small 
for my increased business.

1 have examined others, but still think your« take* 
the load.

G H. KNOWLES

Send U« a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - Toronto, Ont.
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GUNNS QUALITY 
BRAND

.tlooor Pr<

HAMS LARD

SAUSAGEBACON
of Pubtic

Pon-Honor Products represent the 
highest possible standard of excellence 
—choicest selection, perfect flavor, 
appetizing and satisfying.

Try thorn and bo oonvlnood

GUNNS LIMITED
PORK AND BEEF PACKERS

WEST TORONTO

Jersey Evaporated 
Milk

yT*”5*»CO milk coU 
-gjyo.MOVA SCOTIA-

'N

being enriched by greater evaporation will keep 
fresh longer after opening the cans than any 
unsweetened milk.

The salt sea breezes and excellent grazing 
lands accounting for the special richness and 
flavor of Reindeer Jersey Milk.

Your jobber will ship this brand if you specify 
“Jersey,” and charge you factory price. Five 
cases prepaid to any station.

REINDEER LIMITED
TRURO - - - CANADA

ORIGINATORS AND PRODUCERS 
REINDEER MILK REINDEER CONDENSED COFFEE
JERSEY EVAPORATED MILK REINDEER CONDENSED COCOA

HAMS
Last week we advised you that 
prices would advance and our 
prediction has been more than 
realized.
We now think they will be still 
higher and remain high for the 
balance of the season.
Cooked Ham trade is now on. 
Let us have your orders early.

F. W. Fearman Co.
umrrtLD

HAMILTON

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK
FAST BACON.

WE ARE MAKING A SPEC
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packinj Boases 70-72 Front St East
FERGUS TORONTO
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Live Hogs and Provisions are Higher
Steadier Live Hog Market—Advances Made in Provisions —
Good Demand From All Centres—Smoked and Cooked Meats 
Selling Well—English Bacon Market is Steady—Butter is Plen
tiful, but Steaay in Price.

A steady and a higher market on live 
hogs continues this week and in sym
pathy with the upward movement in 
hogs of the past two weeks, a stronger 
tone to provisions and lard with ad
vances in different lines is reported from 
all centres. Cables are good and a sa
tisfactory trade is being done in all sec
tions of the country, eastern packers 
having recently received some substan
tial orders from Western Canada. Smok
ed and cooked meats are going out in 
increased quantities and with the small 
1er stocks prices are firm. The English 
bacon market maintains a steady po
sition while live hogs in the Western 
States are also steady.

A better tone is in evidence in the 
butter market in general and while no 
change has taken place in quotations at 
most centres, there is, however, a 
stronger feeling noticeable. This is ex
plained by an increased export demand 
of late, while June butter is more sought 
after than the earlier varieties as the 
quality is considered better.

Eggs are reported plentiful from va
rious centres, with a steady and active 
market, but conditions show no change 
over last week. A considerable shrink
age is in evidence already and of course 
this will become larger as the summer 
advances.

MONTREAL.
Provisions.—Higher prices for different 

lines of pork, dry salt meats, cooked 
hams and others are noticed, due to in
creased demand and also to the fact 
that supplies have not been as heavy as 
necessary to meet the present require
ments.
Purelwrd—

Boxes, 60 It*., per lb......................... ................. . will
Owe, tine, eect 1C lbe., per lb.............................. 0 vi

" •• 6 “ ” ................................................. 0 10$
...................... S " “ ................... Oil

.................. 0 lot........... 0 10

0 121 
0 14$

litre lerge eleee, * lbs. upwards, lb..................
Large sires, U to J6 lbs., per lb......................................... u I
Voilum sises. II to 18 lbs., per lb................................ 0 15*
litre smell eisea, 10 to U lbs., per lb......................... 0 Iti
Bone out, rolled, large, 16 to Kibe., per lb............... 0 16

M “ small, 0 to U lbs., per lb.............. 0 17
Breakfast taeooo, English, boneless, per lb................ 0 17
Windsor baooo, skinned, books, per lb....................... 0 18
Soloed roU baooo, boneless, short, per lb................... 0 131
Hog*, lire, per owt..................................................  7 60 7 75

dressed, per owt...........................................10 25 10 60

Butter.—An increased export demand 
has lent strength to the butter market. 
Prices are firmly held, the general de
mand is considerable and the market is 
steady.

Pails, wood, 90 lbe. net, per lb.......................
Pells, tin, 90 lbs. gross, per lb........................
Tube, 60 lbs. net, per lb..................................
Heroes, 376lbe.. per lb.............................................. 0 10$
One pound bricks.................................................... 0 11$

Compound Lard-
Boxes, 60 lbe. net, per lb......................................... 0 098
Oases, 104b. tins, 80 lbs. to case, per lb................ 0 10” 6 ............................^ ............... 0 104

" 3 ..................................... . ............... 0 10t
Pails, wood, 90 lbs. net, per lb................................. 0 10
Palls, tin, 90 lbe. gross, per lb................................ 0 091
Tubs, 60 lbs, net, per lb........................................... 0 092
Tierces. STR lbe . per lb............................................... 0 09$
One pound bricks........................................................ 0 101

Pork—
Heavy Canada short cut mess, bbl 36-46 pieces .... 99 60
Bean pork........... ............................................................ 16 60
Canada short cut back pork, bbL 46-66 pieces........... 92 60
Clear fat backs...................................................................  33 00
Heavy flank pork, bbl .................................................... 22 00
Plate beef, 100 lb bbls........................................................ 7 » 0

" 900 "   14 5J
" w •• .................................. :..........;; 2150

Boiled ham, small, skinned, boneless.............. ...... 0 94
Dry Balt Meats—

Green bacon, flanks, lb................................................... 0 11
Long clear baooo, heavy, lb........................................... 0 101
Long clear bacon, light, lb ........................... 0 19

New milk creamery..............................................  0 92 0 23
Dairy, tube, lb.......................................................  o 18 0 20
Fresh dairy rolls.................................................. o 18 0 19

Eggs.—The market is steady and ac
tive. Receipts are liberal, the demand 
is maintained and on the whole the con
ditions show no change over last week.
New laid,................................................................ 0 19 0 20
Selects.................................................................... 0 22 0 23

Cheese.—Locally, cheese is firm with 
returns from the country boards showing 
an extensive production. Prices are 
steady, hut with the firmer feeling at 
the boards increased prices are not un
likely here.
New make...................................................................... 0 13
Quebec, large................................................................. 0 14
Western, large............................................................... 0 14

" twins.......................................................... 0 14
" small, 20 lbs............................................... 0 14

Old cheese, large............................................................ 0 16

TORONTO.
Provisions.—Business in provisions is 

quite good, a satisfactory city and coun
try trade being done with substantial 
orders from the West also. Upward 
again has gone the price of hogs with 
quotations at country points reaching as 
high as $7.10. However, the opinion has 
been expressed by more than one packer 
that they have gone the limit for the 
present. Lard is up I cent per pound, 
while long clear is also stronger at 11 
to 11J. There is a big demand for 
smoked and cooked meats at firm prices, 
the latter having stiffened up to 24 
cents. Heavy mess and short cut has, 
however, moved in the opposite direc
tion, while trade in these lines just now 
is not brisk.
Long clear bacon, per lb.............................................  0 11 U Hi
Smoked breakfast bacon, per lb..........................  0 16 0 17
Pickled shoulder.................................................... 0 09* 0 114
Roll baooo, per lb..................................................0 11 0 11$
Light hams, per lb................................................  0 16 0 16$
Medium hams, per lb............................................0 15$ 0 16
Large hams, per lb................................................0 13 0 14
Cooked hams ................................................... 0 23 0 24
Fresh shoulder hams..................................................... 0 12
Shoulder butts ................................................ 0 14 0 15
Backs, plain, per lb..............................................0 19 0 90

" pea meal......................................................................«- 20
Heavy mess pork, per bbl................................... 18 00 20 00
Short cut, per bbl.................................................. 20 w* 22 00

“ tube "  0 loi o 10$
M palls " ............................................... 0 10$ 0 10$
" compounds, per lb.....................................  0 08$ o 09

Live hogs, atoomftty pdlnts....................   7 10
live hoes, lodal........................................................... 7 40
Dr tweed boa.................... ......................... 9 25 10 25
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Butter.—Butter continues to arrive in 
large quantities, the quality of the ship
ments being good. While all firms have 
not made changes in quotations, the 
tone of the market is firmer. This is 
explained by the fact that June butter 
being of a better quality is in greater 
demand in general. Prospects are still 
reported bright for a good sized make 
during the summer.
__ . Per lb.
Fresh creamery print........... .............................  0 21 0 24
Creamery solids........  ...................... 0 20 0 29
Farmers’ separator butter..................................... 0 18 0 19
Dairy prints, choice................................................0 16 0 IS
Fresh large rolls.................................................... 0 15 0 16
No. 1 tubs or boxes........................................................... 0 17
No. 9 tubs or boxes..................................... .........  0 16 0 16

Eggs.—The supply of eggs is plentiful 
and while prices are easier at country 
points, quotations are maintained here 
as there is considerable shrinkage being 
experienced which becomes greater as 
the weather becomes warmer.
New lsid egg»............. ...........................................  0 18 0 2*

Cheese.—Following the steadiness re
ported at country boards last week, 
prices for new make are up | cent here 

this week, bringing large new cheese up 
to 12J cents. Some old Stiltons are ob
tainable at 15 to 16 cents.
New cheese—

Large..................... 0 12$
Old cheese. ... 0 14$ 0 15

New twins................ 0 124
Old Stiltons.... 0 15 0 II

Poultry.—While rather quiet, the usual 
trade is being done. Fowl and broilers 
command the largest proportion of the 
trade, the latter bringing 25 to 30 
cents.
Fowl..................o it o is
Oeeee..............  0 14 0 15
Chickens .................. 0 18

Broilers............. 0 95 0 30
Ducks..................0 17 0 19
Turkeys..............0 16 0 18

WINNIPEG.
Provisions.—Trade continues active in 

all lines, but there is little new in prices. 
Live hogs are holding steady both on 
the iocal and Chicago markets, which 
has resulted in the decline of lard be
ing checked, and the low point is re
garded by some to have been reached. 
Cured and dried salt meats remain firm 
at last week’s advance, and there has 
been little difference noticed in the de
mand. Prices are as follows:

Tomato sausage
Pork sausage...
Beefs usage 
Lard, in tierces
504b. tubs.........
20 lb pa-ls.........
10-lb. pails, cases 
5-lb pails, cases 
3-lb. pails, cases 

Compound, 20-lb
Steers heifers, 

abattoir killed 0 11 0 11$

0 144 
0 15$ 0 10 

0 09 
0 07$
0 11 
5 65 
2 30 
7 05 
7 15 
7 20
2 20

Hams, large...............
Hams, medium.........
Breakfast bacon

backs ............0 19$ 0 20
Breakfast bacon

bellies............ 0 13 • 18$
Shoulders.................. 0 13$
Short rolls __ 0 15
Long, clear sides

per lb ............... 0 12$
Boneless backs,

p-r lb..................... 0 15$
Mess pork, bbl.......... 29 00
Mess pork, $-bbl .... 19 50

Butter.—The market is holding steady 
at last week’s decline, and supplies of 
creamery in boxes are increasing rapid
ly. Dairy butter has also declined from 
1 to 2 cents, and while the supply is 
fairly heavy, the demand is extremely 
light. Retailers in large cities refuse 
to handle dairy made goods, as they 
claim they can never count on getting 
fresh, sweet, sound butter.
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Creamery butler—
Manitoba fresh-m*de creamery bricks............................ • 31
Manitoba freeh-madc, boxes ........................................... 0 19|

Dairy butter—
Strictly No. 1, delivered Winnipeg......................... 0 16 0 16
No. 2, delivered Winnipeg ........................................ 0 11 0 12
No. 3, delivered Winnipeg........................................007 0 09

Eggs.—The supply of eggs has fallen 
off somewhat which has brought about 
an advance of one cent per doz. Strict
ly fresh eggs are extremely hard to se
cure and are being retailed in the city 
at 30c. a dozen. Fresh eggs, known 
as Manitoba fresh, but not guaranteed 
as strictly fresh, are being bought at 
19c. per doz., and jobbers claim that 
they are not securing as much as they 
would like at this price.

Cheese.—The demand for cheese con
tinues firm, little is offered, and dealers 
are still quoting 10£c. per lb., delivered 
in Winnipeg. It is expected that fac
tor/'' owners will endeavor to bring 
..about an advance in price by holding 
eft' their supplies. Old Manitoba and 
Eastern cheese can still be secured at 
13 to 131c., and 14 to 111c respective
ly.

Poultry —The poultry market is quiet, 
as the native grown supply is very- 
light, and just now the summer trade 
is also on the light side. Eastern poul
try is always on hand, but great efforts 
are being made to improve Manitoba 
conditions. An agricultural special de
monstration train is touring the pro
vince at present, and during the last 
weeks two expert eastern poultry men 
who have been touring the western pro
vinces, joined the train. They were 
Prof F. C. Alfred of the MacDonald 
College, Quebec, and J. 1. Brown, man
ager of the poultry department of the 
Gunn, Langlois Co., Montreal. These 
two gentlemen are handling the poultry- 
question three times a day at the var
ious points where meetings are held, as 
it is the intention of the agricultural 
authorities to boost this industry as 
much as possible during the next few 
years.

LIVE POULTRY - DELIVERED AT WINNIPEG.
Boiling.......................... 0 10 Turkeys, lb................... 0 14

EASTERN POULTRY
Smiths Falls tur- Boiling......................... 0 17

keys..................  0 24| 0 25 Geese.............................. 0 16
Chickens....................... 0 21

RETAIL GROCERS’ PICNIC.
(Continued from Page 40.) 

to speak. There was a tree about a 
mile away, and “Billy” wanted that 
eut down before he got really under 
way because he evidently feared he 
would have to collide with it before the 
emergency brakes could be got to work.

But the travelers didn’t do a thing to 
the grocers in the relay race. That ag
gregation composed of Phil Brown. G. 
Patterson. C. Collins. C Kimpton, .1. 
Smith. C. F. Grant, F. G. Danby. F. 
Cowan, C. Lang and T. E Trope. Wow ! 
The grocers say they were tired out any
way from all the winning they had to 
do during the dav and that they simply-

had to hand something to the whole
sale crowd, but, oh what’s the use.

It was an all-round good day. Cold go
ing down in the morning, the sun came 
out about noon and during the after
noon there were a good many who wish
ed it somewhere else. But it didn’t rain 
as some people expected and it was a 
pleasant time that was spent. The Cale
donians who were in town and holding 
forth at Polo Park, seemed to be glad 
of that fact. But as we were about to 
remark the afternoon came to an end at 
last, and the crowd that trooped aboard 
the fast vessel for the run home will 
never be so very young again.

NOTES ON THE SIDE.
Dave Bell was quite at home in his 

old town.
Bailey Snow was unquestionably the 

ladies’ man for the day.
Dave Clark made a splendid starter. 

But history has it lie made a very poor 
finish in the 100 yards. “Too Fat.”

Frank Johnstone “the big chief” 
caught the fair ones at the tape.

Bob Davies showed the travelers his 
reasons for adopting his new name, 
"Joe Kelly.”

Milton Cork would make a good 
sprinter if he could only “settle down.” 

Jerry Burns left his “specs” at home. 
Dick Van Loon was all but “Knight

ed” by royalty in Cobourg, except for 
the slip of tongue, “I’m Dutch.”

Dave Radcliffe and Fred Mason are a 
good combination on the “lone hand” 
deal.

Wes. Williams is some singer.
Jack Wright’s lungs are 0. K. yet.
One grocer bought 4 doz. strictly new 

laid eggs at 15c a doz, broke 10, crack
ed 3, swallowed 3. What was the net 
cost per doz. ?

C. Wilson passed a loaded cigar to 
Harry Brown. The crash came later.

Charlie Bellinger has a sad story to 
relate of The Empty House.

Dickie Matthews proved himself the 
dark horse in the race for Grocers.

Donald McLean visited all the clergy- 
in Cobourg.

“Freddie” Thorne was a busy man, 
but found time to pick up 100 lbs. of 
granulated sugar. “Easy money, Fred.”

“Billy” Miller acted as megaphone 
artist, and won’t do it again, he says.

J. S. Bond, alias “Condor Charlie,” 
was the chief judge and his decisions 
were never questioned.

DISPUTE ON EARLY CLOSING.

Opinion Divided on Question in St.
John.

St. John, N.B., June 22.—There is still 
no settlement of the dispute concerning 
the Early Closing By-Law, and it is 
causing considerable discussion. A meet
ing was held this week by those opposed 
to the movement and it was decided to

52

defy the law and remain open after the 
appointed hour of closing, 7 p.m. This 
was done by several dealers, and the 
consequence was that the police report
ed them. Among the number were a few 
grocers.

In the majority of eases, however, the 
grocers are in favor of the early closing 
enactment, and are not in sympathy 
with those seeking to have it repealed. 
The public interest in the matter is 
quite keen, and difficult to judge accur
ately, as opinions are divided, but there 
is a united feeling that little corner 
groceries kept by widows, cripples, or 
aged people, should not be compelled to 
close, as most of their little trade on 
which they are dependent takes place 
after seven o’clock.

CLOSING IN FREDERICTON.
Fredericton, N.B., June 22.—The agi

tation for a half-holiday on Thursday 
during the summer has been successful, 
and the merchants in all lines of busi
ness have agreed to close their premises 
and give themselves and their clerks a 
half day respite each Thursday during 
July and August. The action arises out 
of a canvass made by Aid. Hooper, 
Guthie, and W. A. B. McLellan, who 
interested themselves in the matter.

HOLD JULY THIRD.

Berlin Merchants Subscribing to a Fight 
Fund.

Berlin, Out., June 22.—The Berlin gro
cers have been the leading spirits in an 
agitation as the result of which a motion 
was put through the Retail Merchants' 
Association meeting that will result in 
the stores in Berlin being kept open on 
Dominion Day, as it falls on Saturday, 
but Monday following will be observed 
as a holiday. Saturday in Berlin is im
portant to all the retailers, owing to the 
exceptionally large market here, bringing 
farmers from all points within a radius 
of twenty miles, some coming even from 
outside the county. However, it was 
only by a majority of one that this ac
tion was decided upon, the others want
ing to have the market changed to Fri
day. The majority felt that this would 
not prove a success. There appears to 
be, however, some dissatisfaction.

The grocers of Berlin, and in fact 
practically all the merchants, have join
ed in liberally subscribing to the fund 
being raised to fight the Co-operative 
Societies’ Bill again before the Dominion 
House. The announcement by the presi
dent of the Scottish Co-operative Soci
ety, William Maxwell, now in Canada 
in the interests of the bill, that he has 
assurances that make him confident that 
the bill will carry in the house, has 
had the tendency of awakening the re
tailers here to a sense of the danger that 
threatens them.
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A first class profit is made on MAGIC 
BAKING POWDER when purchased in 
proper quantity to secure the benefit of 
the special trade discount. It is extensively
advertised and sells readily—your customers get an article that 
pleases them, and dealers have the satisfaction of supplying to 

their trade pure and wholesome goods. Easy selling qualities and a 
lasting profit is the result.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one made in Canada 
that does NOT contain Alum.

E. W. Gillett Company Limited
Winnipeg. TORONTO, ONT. Montreal.
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We Have Been Telling You
for some time about the value to 
you of stocking and selling a cer
tain DUSTLESS SWEEPING 
COMPOUND called

SOCLEAN
Are you taking advantage of the 
business and profits this offers you?
It has no superior 
as a dust absorber, 
germ killer, carpet 
and rug cleaner.

Particulars fur nit he d by 
your wholesaler or write 

us d rect.

SOCLEAN LIMITED
444 King St. West 

TORONTO
PHONE ADELAIDE 1584

SOCLEAN

TO THE WHOLESALE TRADE i

West India Co., Limited
365 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Aok «• for pr/œ» before Piling 
your order* for the coming season

West India Co., Limited
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“Elite”
true to its name, the best cooK- 
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Mott Co.
Halifax, N.S.
SELLING AGENTS:

J. M. DouglufcCo. R S. Mclndoe
Montreal Toronto

Jos E. Huxley Tees & Persse Johnston & Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannum. Ottawa

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

MOITIE & PRICE’S
BISCUITS

Your best customers want them 
and they yield a generous profit.

All goods packed in hermetic
ally sealed tins.

AGENTS for Manitoba and Saskatchewan :
RICHARDS a BROWN, 314 Rom Atobuo, WINNIPEG

AGENTS for British Columbia and Alberta :
DONNELLY, WATSON & BROWN, Vancouver * Calgary

Hand Soap 
Boxes

We have special equip
ment for turning out 
Hand Soap Boxes in 
large quantities and in 
any style of decoration. 
Let us figure on your 
requirements.

American Can Co.
MONTREAL HAMILTON

Be Caraful How Yob 3uy Your Befrigerator
Don't |it m “ImBoi.”
The damp, musty, 
stagnant air “Ice Box” 
it a breeding place for 
germs and disease, 
and the average re
frigerator is merely an 
elaborate Ice Box.
Proper ventilation and 
perfect circulation of 
cold, dry air is only 
properly obtained in 
the “Eureka” Refri
gerator, which has an 
exclusive and patent
ed system of air cir
culation, and this 
guarantees an abso
lutely dry refrigerator.
We have been twenty- 
fa ve years exclusively 
manufacturing refri
gerators, and our pre
sent models have all 
our knowledge and 
experience worked in
to them.
In the matter of sani
tation in materials 

used, in design and finish, in price, there is no refrigerator 
on the market can compare with the “EUREKA.”

Let U. Seed Yea Oar New Uhutrstad Cataleeae.

EUREKA REFRIGERATOR CO., LTD., TORONTO 
54-56 Nehle Street.
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Western Canada Ships Flour to Japan
Shipments to Ports in Japan—Hope of Permanent Trade With 
Orient—nour Prices Continue Steady — Trade Not Brisk — 
Wheat Continues to Fluctuate—Rolled Oats Steady — De
crease in Visioie Oat Supply in Canada.

A steady demand, but without any 
particular briskness is the general re
port of the flour trade from the differ
ent centres in regard to domestic trade. 
Export business is quite slack, although 
some bright spots make their appearance 
from time to time.

From Winnipeg comes a report of fur
ther shipments of flour to different ports 
in Japan. For the past few months 
business has been done with different 
parts of the Orient, shipments being 
made via Vancouver and the hope is ex
pressed that a permanent trade be work
ed up in this part of the world for Man
itoba flour.

The feature of the wheat market is its 
irregularity. Advances and concessions 
are continually taking place ang after a 
week’s fluctuation, the market is prac
tically back to the position held a week 
ago. Under favorable crop reports, 
quotations eased off somewhat on Satur- 
dat last, but at the beginning of the 
week, alarming reports of a black out
look for crops in South Dakota caused 
a sharp advance in Chicago which re
sulted in a hardening of prices on Can
adian markets.

The world’s wheat shipments last 
week amounted to 10,960,000 bushels as 
against 12,512,000 bushels the previous 
week and 7,200,000 a year ago. The 
visible supply of wheat in the United 
States on June 19th was 25,643,000 
bushels as compared with 15,104,000 
last year and 12,923,000 bushels in 1909.

The oat market continues steady with 
export trade fair. The Canadian visible 
supply decreased 1,135,000 bushels last 
week. Trade in rolled oats is of a hand 
to mouth character.

MONTREAL.
Flour.—The market is without any 

new feature. There is a steady demand 
from retailers, prices appear to be 
steady, but otherwise things are unin
teresting.
Winter wheat patents, bbl.
Straight roller», bb 
Manitoba 1st nx11st spring wheat patents, 

straight patents, bbl.......

........................... 480

........................... 4 SO
bbl.................... 5 30

t bakers..

Cereals.—The market is stationary. 
Demand is well maintained and there is 
a firm undertone to the situation, which, 
however, lacks any new feature.

Bobed ——i l0W*o..
■onedMU.bee.Wlb.......

" berrele............

same steadiness continuing, but the 
market is void of any marked firmness. 
As usual for this season the demand is 
not overly brisk.

Mini Kibe Wheat.
1st Patent, in car lots.................................................. 5 10
2nd Patent, in car lots.................................................. 4 60
Strong bakers, in car lots............................................. 4 40
Peed floor, in car lots...........................................  3 00 3 20

Winter Wheat.
Straight roller................................................................ 4 15
Patents........................................................................... 4 50
Blended.......................................................................... 4 50

Cereals.—No new features bearing on 
the general cereal situation are evident. 
Rolled oats remains quite firm but with
out any change.
Boiled oats, small lots, 80 lb. sacks............................  2 25

" " 25 bags to car lots..................................... 2 15
Standard and granulated oatmeal, 88 lb. sacks.......... 2 45
Boiled wheat, small lots, 100 lb. brls........................... 2 75

" " 6 brls. to car lots.................................. 2 65
Oommeal, 103-lb. bags.......................................... 1 75 1 90

WINNIPEG.
Flour.—Considerable improvement has 

taken place of late in the demand for 
flour both for domestic and export. 
Mills are all working full time now. 
One of the largest milling companies 
in the city is making a shipment of 
high grade flour to the Orient from Van
couver next week. The flour is to the 
order of a merchant at Yokohama and 
Kobe. Oriental demand for high grade 
flour, has during the last few months, 
improved considerably, and it is the 
opinion of those who are in the trade 
that successful shipments can be made 
monthly in the future. Large ship
ments are at the present time going to 
Suva and Fiji, via Vancouver. Local 
market continues firm and prices are un
changed, namely, 1st patents, $2.65 per 
98 lb. sack ; 2nd, $2.45 ; strong bakers, 
$2.25 ; 1st Clares and common grade, 
$2.25.

Cereals.—It is surprising how the de
mand for feed continues to keep up. In 
spite of the ideal weather for the grow
ing of hay and pasture the demand for 
feed is fully equal to the supply. A 
good volume of business is being tran
sacted and a fair demand is still pre
valent from the east. The fact that an 
active business is in circulation and 
that stocks are not heavy, keeps the 
price up and no change has taken place 
from last week. Rolled oats is also 
steady, and quoted at $1.90 per sack, 
standard and guaranteed oatmeal $2.40, 
and cornmeal $1.75.
Bran, per ton ...............................................................  18 01
Shorts, per ton............................................................... 10 00

Chopped Feeds—
Barley, per ton, in sacks............................................... 25 00
Oats................................................................................. 25 00
Earley and oats......... ................................................. 25 00

TORONTO.
Flour.—The flour situation shows no 

particular change from a week ago, the
An effort is being made to organize 

the retail merchants in Barrie, Ont.
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PERFECTION

1* MOONEY BISCUIT & CANDY CO 
STRATFORD CANADA

Mooney's
Perfection

Cream
Sodas

are known for their 
lasting crispness. They 
ALWAYS reach you 
in perfectly fresh con
dition because we make 
it a point of honor to 
ship only stock that 
will increase the good
will of our customers.

The MOONEY
Biscuit & Candy Co.

LIMITED 

Factories at
Stratford, Ont., Winnipeg, Man.

MAPLEINE is now

r

I J

1

Thoroughly Established in 
Public Favor as

The Finer de Luxe
for

Puddings, Cake Fillings and 
Ices, Ice Cream and all Con
fections
By its use with sugar syrup 
an unsurpassed table delicacy 
may be made at home 
Be ^sure that it is on your

Consult your jobber.
^reberitfc €. ftobsott

8c CO., Sale* Agent* 
26 Front St. E., Toronto
Creeceet Henufecturing Co.,

Seattle Wash.
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Practical Methods in Retail Stores
Calgary Man Believes Handling Only First Quality Butter Will 
Bring Increased Trade—Chatham Man Suggests Treatment for 
Confectionery Window—The Fruit and Green Goods Depart
ment of Vancouver Establishment.

Makes Specialty of Butter.
Calgary, Alta.. June 22—A local gro

cer makes a specialty of handling only 
first quality butter and believes that it 
attracts a good deal of trade for him. 
This merchant in speaking in reference 
to butter said : “For various reasons 
the butter trade is one which every 
good grocer should want to cultivate 
and see growing. It causes customers 
to have faith in you, when they can 
rely on you for choice butter all the 
year round. Another reason is that 
since butter is on the table at every 
meal, and is used for % great variety of 
purposes, there is a big sale for it 
which should mean a big profit for the 
dealer. If you are getting a customers’ 
butter orders, you are very liable to 
get a large percentage of their other 
trade too. Another reason is that the 
butter on the table is often praised by 
a visitor to the house and the question: 
‘Whose butter do you use?* is invariably 
asked. And if it is your butter, you 
have secured a splendid advertisement.”

Build up Confectionery Trade.
St. John’s Nfld., June 22.—A local 

grocery firm having been giving more 
than ordinary attention to confectionery 
during the past year and have been so 
well satisfied with results from that de
partment that they have set apart a 
section of their store to meet the in
creased trade in that respect.

When they first began this depart
ment they started in lightly with a 
few kinds of the best chocolates and as 
the demand increased, the quantities and 
number of lines were increased. The 
section devoted to candy is not large 
but it is compact and adequate. A 
show case has been set apart entirely 
for confectionery and the shelves behind 
it bear only candy. The sweet goods 
are therefore practically apart from the 
general groceries, and being compact 
makes a pleasing display that attracts 
customers.

Covers Confectionery With Mesh.
Chatham, Ont., June 2ÎJ.-*-“Now thaï 

the warm weather is coming, the grocer 
will be finding it timely and yet. dif
ficult to display cakes and biscuits to 
advantage,” remarked a merchant the 
other day. “This is especially so when 
the flies come in. In summer time cakes 
and buscuits are quite in order, , and 
should make an attractive showing in a

window; but I’m afraid a window dis
play of assorted biscuits with a hundred 
or more flies buzzing about, isn’t quite 
so attractive to the buyer as it is to 
the flies.

“I’ve found it a neat thing to cover 
my display with a light netting, prefer
ably white, with a very large mesh. 
Sometimes I spread it over a series of 
little uprights, a foot more or less in 
height, so that it forms a sort of tent. 
Beneath this the cakes and biscuits can 
be arranged on plates, or in any way 
that strikes the fancy. The netting, 
having a large mesh, doesn’t obscure the 
view to any great extent; in fact, it 
has a sort of toning effect, just the 
same as toning in a photograph, and I 
really think adds to the attractiveness 
of the display and gives the buscuits a 
tasty appearance that they soon lose 
in an open window. Further, it keeps 
off the flies.

“Then where the tent effect is secured 
in spreading the netting, the arrange
ment is in itself suggestive of camping 
out. You can help that effect by the 
use of display cards: ‘Just the thing to 
take for lunch,’ or something like that. 
Occasionally I have covered each plate 
of biscuits with a little netting tent of 
its own, which is an attractive varia
tion. The same idea can be used where 
goods of this sort are displayed on 
counters; while the netting can be used 
to advantage even inside the silent 
salesmen. It is useful for quite a num
ber of . lines besides biscuits. Cooked 
ham is an instance; also confectionery. 
Of course it is a bit of a hindrance 
when you want to sell direct from the 
display; but with biscuits you sell from 
the box.”

Sells Lemon Drink.
London, Ont., June 22.—Just because 

a grocer sells lemons and sugar is no 
reason why he should leave to the drug
gist the trade in fruit extracts, as the 
experience of a London merchant shows. 
This grocer sold almost 300 ten-cent 
bottles of a standard line of lemon 
drink one Saturday, recently.

At the same time he was turning over 
a goodly number of packages of grape 
juice put up by another firm, and there 
is no sign of the primitive lemon going 
out.of fashion either.

Specialized on Cheese.
Montreal, June 22—His cheese trade 

is one of the specialities in the business
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of Chas. E. Box, a Westmount grocer. 
He obtains his cheese from a maker in 
Ontario and depends entirely upon this 
source of supply. The cheese he offers 
his customers is, therefore, as uniform 
as can well be expected. It is a fine 
Canadian cheese, and it really built up 
its own reputation. Mr. Box supplied 
foodstuffs for different affairs, his cheese 
among them, and this means together 
with the regular store trade soon in
creased the number of enquiries. Even 
new customers were gained by this 
method. They came for cheese but re
mained for crackers and a dozen other 
lines. This idea of specializing in some 
particular line has helped more than 
one grocer.

Profits From Fruit and Green Goods.
Vancouver, B.C., June 22.—A local 

dealer considers his fruit and green 
goods department a very profitable por
tion of his business. “Many of my 
best customers,” he declared recently, 
“have been brought to dealing with me 
regularly through the medium of my 
fruit or green goods department. Often 
I have a display of these lines in my 
window and a customer will see them 
and come in to purchase. I take great 
care that only the best quality goods 
are allowed to go out, and as a result 
this brings me returned trade. 
This is only a beginning. When custom
ers have purchased their fruit, I intro
duce some other line to them and in 
this way I often gain regular customers. 
Then the department itself pays a sat
isfactory profit because I exercise judg
ment in ordering supplies, so that there 
will be no left-overs. Of course there is 
some loss in this manner but care in 
buying and quick turnover will eliminate 
a good deal of it.”

Advantages of Association.
Fredericton, N B., June 22.—-That the 

dealer should remember the advantages 
of association in the sale of groceries, is 
the belief of a local merchant, who says 
it will be of benefit to them.

“If you sell a customer fruit, it at 
once suggests sugar and the grocer 
should mention sugar to the customer. 
In the same way, flour suggests yeast, 
meats suggest sauces, oysters suggest 
crackers, etc. Quite often when a cus
tomer orders one of these, she can also 
be sold the article associated with it, if 
the clerk will only introduce it.”

“This is also of use in the advertis
ing of goods. If you are advertising 
fruit, add to it sugar and sealers, and 
if your ad. is such as will sell the cus
tomer fruit, they will very likely also 
purchase either sugar or scalers or 
both. Another example is the combin
ing of maple sugar and pancake flour, as 
one of these articles helps to sell the 
other.”
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Biscuits
The Biscuit which should be in every 

Loyal Household throughout the Dominion.

Samples and fi ll particulars from

SNOWDON & EBBITT, . . .

NEWTON A HILL,........................

MASON & HICKEY,........................

The STANDARD BROKERAGE CO.

325 Corbtine Building, Montreal. 

. 25 Front Street, Toronto.

287 Stanley Street, Winnipeg.

852 & 864 Cambie Street, Vancouver, B.G,
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Authorities are
After Vendors of 

Questionable Food
Winnipeg, June 22.—During Ma)- 1,- 

578 inspections were made here of prem
ises where food is stored, prepared, or 
offered for sale. As a result, 22 prose
cutions were instituted, and convictions 
secured in every case. Of these, ten 
were for dirty premises, four for bread 
exposed to dirt and dust, and two for 
bread below the standard weight.

Foodstuffs to the amount of 19,719 lbs. 
were condemned and ordered destroyed 
during the month. Among the chief 
items were 1,263 lbs. of meat, 4,350 of 
fish, 3,075 of fresh fruit, 4,860 of vege
tables, 1,152 of butter, 1,500 of lard, 
1,175 of canned goods, 375 of candy, 
and only 45 lbs. of eggs.

Ice Cream Selling.
The selling of ice cream from push

carts has been prohibited. It may now 
be sold only from glass-enclosed recep
tacles, and then only in cones. Street 
vendors have also been prohibited from

selling soft drinks in glasses, as they 
have no facilities for the washing of 
glasses and dishes. Drinks can be sold 
by the nomadic vendors only in bottles. 
The report of the chief food inspector 
points out that ice cream from push
carts gives a very high bacterial count, 
and when retailed in such a manner is 
not above suspicion. Warning has been 
given to drivers of bakers’ and other 
rigs that they will be held personally 
responsible for the cleanliness of their 
vehicles and methods of handling food
stuffs.

TO GROW FRUIT IN LABRADOR.
Blueberries, gooseberries, cranberries 

and fruit will soon be growing on the 
desolate Labrador coast if C. Martyn 
Spencer, a graduate of an agricultural 
college in Montreal, is successful. Spenc
er, who is a cousin of Dr. Wilfred T. 
Grenfell, the noted medical missionary 
of Labrador, sailed from Boston recent
ly on the mission schooner Lorna 
Doone for the Labrador coast, where he 
intends to devote his life in teaching the 
people of that barren land the rudiments 
of agriculture.

1 DEALERS 1* FRUITS
----------------------- 1

PINEAPPLE time is 
preserving time. See 
that you have ample stocks 
to meet the ever increasing 
demand. We are also 
headquarters for choicest 
VALENCIA ORANGES.

ORDER NOW

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

We are large BUYERS 
and dealers in WOOL. 

Country merchants 
should get in touch with us 

early for prices—an oppor
tunity for you to do some 

extra trade and make extra 
profits.

WRITE AT ONCE

l_________________________
BUYERS OiF WOOL

When [house flies 
abound

WILSON’S
FLY RADS

are the thing to 
clean them out.

• -.-A if
'■Lc iters Patent

NELSONS
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A Healthful, Invigorating Non-Alcoholic Tonic
The tonic value of pure grape juice is well known and highly 

commended by practically every physician of eminence in the world.
An excellent drink for everyone whose occupation is mentally fatiguing or whose con

stitution is at all in need of healthful stimulation.
The main consideration in buying grape juice is its purity. You can make absolutely 

sure of purity by asking your wholesaler for

“E^.D.S.” Brand
Crape Juice

It is the delicious, unfermented juice of luscious, ripe, Concord grapes, crushed 
right in the vineyard where they are grown.

Our goods bring results for the grocer. Their quality is published in very expensive 
advertising to the consumer, making the demands heavier and continuous.

If you are not handling these goods, write for information. “E D.S.” products 
are quick sellers.

Madm only by

E. D. SMITH at his own fruit farms WINONA, ONT.
AGENTS : N. A. Hill, Toronto ; W. H. DUNN, Montreal; MASON & HICKEY, Winnipeg ;

R. B. COLWELL, Halifax, N.S. ; J. GIBBS, Hamilton.

GOUDRON
-*tw

DHUILB DE

E01E DE MORUE
De MATHIEU

Syrup of Tar

MATHIEU’S 
SYRUP

of Tar and Cod Liver Oil

MATHIEITS 
NEEVINE POWDERS
are the safest sellers 
amongst all the cold cure 
and cough remedies on 
the market
The sale has increased enor

mously—
Thousands of testimonials attest 

their wonderful value—
They never become dead stock— 
They afford dealers a good profit— 
Those who once use them make 

them a household remedy— 
Dealers who do not carry them 

simply lose sales that go else
where.

As the demand will be continuous for 
some months, order a good 

supply now.
Sold by all wholesale dealers

AND
J. L. 1AT11EU C0„ Preps. 

SlEllieOH, P. Q.
Distributors forWMt.ru Omuls:

Foley Bros., Unon It Co» Wholesale Grocer, and Confectioeen. 
Wlnolpee. Edmonton. Vancouver 

L. Chspot. Fils * Cie. Wholesale Depot. Montreal

You Are Making A Huge 
Mistake in paying duty 

on imported goods
Encourage Home Industry.

Macaroni
Vermicelli

Spaghetti
Our goods are guaranteed equal 

in quality to those imported from 
France, and are made by men who have 
come direct to us from that country-
Don’t You Want to Save Money ?

L* ETOILE
( “ Cie Française de Pates Alimentaires.” )

6-9 Harmony Street, Montreal.

i
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WATERMELONS
First arrivals show up in good 
shape ; let us have your orders 
early.

Lots of
LATE VALENCIA ORANGES 

Also car very Fancy Navels, 
Messina Lemons, 

Tomatoes, Cucumbers, 
Cabbage, New Potatoes, 

Grape Fruit, Bananas, etc.
;

McWiLLIAM

Mc.E.
EVIRIST

15-27 CHURCH ST TORONTO 
are Largest Receivers

Verdellis
The First'Shipment for the 

Season arrived.
The Finest are packed under

“ St. Nicholas ”
and

“Home Guard”
but

Puck, Kicking
and Leaf brands

are very fine.

Buy Tranlxzfm Vertfe///a
They’re the Goods.

J. J. McCABE
AGENT

TORONTO, ONT.

Scarcity Sends Potato Prices Upward
New Potatoes Higher in Price—Virginia Potatoes Open High—
Old Stocks Scarcer in Montreal and Toronto—Prices Higher 
—Lemons Firm—Good Demand— Home Grown Strawberries 
Selling Well—Sale of Pines is Curtailed—Canadian Cherries 
Arrive Also—Peaches, Plums, Apricots and Watermelons on 
Market.

The dealer should now have on hand 
plenty of delicacies with which to coax 
the lagging appetites of his customers. 
Prom all sections of the continent the 
wholesale fruit men have collected a big 
list of dainties calculated to please the 
palates of the consuming public. Most 
prominent is the home grown straw
berry, excellent in quality and reasonable 
in price. From various parts of Canada 
cherries are also being received, while 
from California are coming supplies as 
well as peaches, apricots and plums 
watermelons are coming from Florida, 
tomatoes from Texas and Mississippi 
while new potatoes are being received 
from Florida and Virginia.

Lemons continue firm under a steady- 
demand created by the warmer weather, 
and stocks are again being cut into. “If 
this weather continues,” declared one 
dealer, “I am afraid that some dealers 
will be caught again with short stocks 
with the same result as before."

Pineapples have been going out freely 
but the demand is now being curtailed 
somewhat by the arrival of other fruits 
on the market. The pines this year have 
run to a large extent to small sizes 
while the larger ones are the best sel
lers, Despite the fact of smaller arriv
als, pines in New York last week were 
a little easier, so that some dealers 
have expressed the opinion that there 
may be slightly lower prices again.

Texas and Mississippi tomatoes are 
about done but Tennessee will be send
ing along shipments in a few days. The 
demand for tomatoes on the whole con
tinues quite favorable.

Stocks of old potatoes are getting ra
ther scarce and consequently dearer. 
This week advances in price are noted on 
both the Toronto and Montreal markets, 
scarcity of supplies both spot and 
throughout the country being given as 
the reason. Winnipeg also reports a 
curtailment of shipments to that point. 
New potatoes are also higher in price, 
Virginia which are how starting to be 
shipped, having opened at a higher figure 
than for several years.

MONTREAL.
Green Fruits.—New California fruit is 

arriving now, car load lots being the 
present order. Apricots, peaches, cher
ries and plums, comprise the list with 
prices opening at a fair figure. Can
adian strawberries are being received in 
good condition and as usual sell at va- 

60

rious prices depending upon circumstanc
es which change frequently. Otherwise 
the market is steady. Lemons are firm 
with a fair demand. Grape fruit, bana
nas and pines are moving freely.
Apricots.

Bananas, crated.
Cherries, Califor

nia, crate.
Grape fruit, Flo.

TTTil

Calif or- 
crate.........8 35

bbL....... I 00
7 00 
1 61 
2 00
2 60
4 263 0J
4 Vi

8 75• 00 aoo
1 81 
2 26
3 01
4 76
4 76 
6 00 
1 76

CfronpoR
Vileod»............ 3 76 4 H
Sorrento.............  2 76 3 SO
Mesleen.^.........1 76 1 00
Peaches, Califor

nia crate......... 2 76 • 00

w . .--------1 50 S 60
Plums, California

crate................  2 75 3 00
Strawberries, Oa-

0 01 0 12

Vegetables.—Tomatoes are now at 
$1.40 to $1.50 with a good demand in 
spite of the fact that prices are not 
more favorable. Demand for the smaller 
vegetables is good. Old potatoes are ra
ther scarce and are consequently dearer.
Beans, hamper.......... 6 00
Beets, doz.................. 1 26
Oamrie, doz............... 1 25
Cabbage, crate. .3 0# 4 50 
Cucumbers, bas. 2 60 3 00
Cukes.......................... 2 00
Garlic, 2 bunches .... 0 25 
Green Peppers,

small basket .... 1 25
Leeks, doz......... 1 76 2 00

Lettuce—
Canadian lettuce 

per doz.................... 1 50

Egyptian, bag.
Bermuda, crate.
Flo. ida potatoes,

new, per bbl.
Potatoes, bag
Parsley, doz.
Parsnips, bag.

Spinach, bbl
Tomatoes, flats, i 40
Turnips, bag__

3 M
S 60
• H 
1 4# 
0 60 1 86
• 3»
1 71 
1 50 
1 60

TORONTO.
Green Fruits.—Lemons continue steady 

in price on this market with quotations 
the same as last week. It has been ex
cellent lemon weather and with a con
tinuance, dealers expect at least a steady 
market. Pineapples are at the moment 
a little stronger but prices are easier in 
New York. The demand has been cur
tailed somewhat by the early arrival of 
strawberries and other fruits. Water
melons are a little lower this week with 
a fairly good sale. Late Valencia or
anges are going out at $3.75 to $4.00, 
while a few navels are also obtainable 
but the orange trade just now Is not 
overly brisk. Canadian cherries are 
more plentiful at 75c to $1.00 for or
dinary stocks while choice are bringing 
higher values. California peaches and 
apricots are arriving in limited quan
tities with the former at $2.00 and the 
latter at $4.00 per box of about six 
dozen. Texas tomatoes are nearing an 
end but Tennessee will be coming along 
in a few days. Canadian strawberries 
are quoted at 8 to 11 cents, which is 
higher than at one time last week when 
big shipments were sent to the market. 
It is at present an intervening time be
tween when berries are falling off in one 
district and starting in another. The 
heaviest shipments will be over in a
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week and a half according to 
dealers.

IN 1 76

several

Ooeoanute, sack

vSSK1
4 75

4 60 6fl

California................. 1 60
Mwina............  4 60 5 00
limes, box................ 1 *

Oranges—
Late valencies.. 3 75 4 00 
Med sweets.... 3 00 3 60 
Navels, large, t 00 3 60 
Navels, small............ 3 76

PtoeanUsatate 3 00 3 60 
Strawberries—

Canadian, qt... 0 18 0 11 
Tomatoes, 4 box

crate..............  1 60 2 00
Rhubarb, dor... 0 25 0 40 
Cherries, 10-lb.

boxes...................... 3 00
Peaches, 6-dosen 

boxes 2 00 2 25
Apricots, 6-doz.

boxes ........................ 4 00
Cherries, Cana

dian, 11-q. bsk 0 75 1 00
Vegetables —The big change of the 

week has been the upward movement in 
potatoes, a sharp advance from $1.10 to 
$1.25 per bag having taken place. Scar
city of stocks is the reason assigned, a 
recent inspection of general stocks hav
ing brought dealers to recognize this 
fact, with the resulting advance in price. 
“Spot stocks are scarce,’’ said one deal
er, “while the quantity in the country is 
small. Instead of receiving car lots, we 
get 40 to 50 bags at a time. I expect 
to see potatoes go even higher because 
it will be some time before new ones be
come reasonable in price.” Imported 
new potatoes have taken a sharp upward

CHERRIES
ENGLISH (sweet)

EARLY RICHMOND (preserving)

ARE NOW READY

STRAWBERRIES
WILL HAVE A FEW THIS WEEK.

Canadian Early Vegetables
Wax Beans, Peas, Cucumbers, Cab
bages, New Carrots, Beets, &c., are 

in good supply

Wire, phone, or mail your orders to

STEVENS &S0L0MAN
GROWERS AND SHIPPERS

HAMILTON, ONT.
PHONES 1990—2700—3200

Fruit For Dominion Day
PLACE ORDERS EARLY.

CALIFORNIA FRUIT
1st CAR EXPECTED MONDAY

Peaches, Plums, Apricots, Cantaloupes, Or nges, 
Lemons, Bananas, New Potatoes, 

Watermelons, Peanuts.
Everything in the line for the Holiday Festivities.

“ God Save The King ”

WHITE C0L CO., Limited
TORONTO and HAMILTON

Home Grown Strawberries
Receipts of Canadian Berries to date 
have been heavy, and the quality excel
lent. Send along your orders.

Oranges, Pines, Bananas, 
Tomatoes, New Potatoes

Received our first Verdelli Lemons 
this week.

HUGH WALKER & SON
GUELPH, ONTARIO(Established 1S61)

POSTER. BROWfv-

LEMONS COOL
DRINKS

HOT
WEATHER ______
LEMONADE—Most cooling, most refreshing, most economical 
summer drink. Suggest it to your customers. When ordering 
lemons mention Buster Brown Brand—the Pinnacle of Lemon 
Culture. Our Verdellis are beautiful.

W. B STRINGER, Can. Sales Agent FOLLINA BROS., Packers
MESSINA, Palermo

61
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turn in prices also, and are higher than 
for several years at this time.
Beeu. Louisiana Onions—

dot.............................. 0 75 Texas, case. ............... 2 00
Canadian best, Egyptian, sack........... 2 50

bag................... 0 60 6 76 Potatoes, Onta-
Oabbag . ■ uth no. hag........................ 1 25

Carolina.................... 3 50 Potatoes, new,
Ca*rots, new, hamper........  2 00 2 '0

box 3 to 4 doz. 1 75 2 00 2 bush, bags .. 4 00 6 00
Cucumbers, Parsley, per doz 0 76

ha • per .... 2 60 New turnips, p r
Wax beans, ham- ll-ot haaket................• 60

per ....................... 2 25 Asparagus—
Green beans, Canadian, doz . 0 75 1 00

hamper .................... 2 00 Spinach-
Lettuce, ^an a- Hamper............... 0 35 6 60

Alan, head . 0 25 • 36

WINNIPEG.
Fresh Fruits.—The arrival of Hood 

River strawberries which is always 
looked for with much anticipation by 
the wholesalers has been the event of 
the week in this line. The berries are 
te->f good shape and juicy, but the crop 
is reported to be limited, and the price 
will remain high. Quotations are at 
present $4 to $5 per 24-quart crate. 
Other lines of strawberries are practic
ally off the market, and some specula
tion as to the time of arrival of On
tario berries is at present being induc
ed in. Trade in other lines cantinues 
active, and few changes will be noticed.
Florida grape fruit, box..............
B-naoae, bu -eh..............................
Navel oranges ..............................
Calif-h ma lemons, crate..........
Mew in* lemons ...........
Hood River stiawbrriee. 24 qt 
Tennessee strawberries, 24 qt..
Florida pineapples, case...........
Cal. black che ries 10 box... 
Cal. whi e cherries, 11 box........

.... 6 00
3 5 4 75
3 60 4 76 
6 00 7 00

.......... 6 60
. 4 40 5 00 
. ... 4 50
.......... 4 50
.......... 3 50
......... 350

Green Vegetables —A few changes of 
interest have taken place on the mar
ket, the most noticeable of them being 
the advance in the price of potatoes. 
Prices are now $1.10 per bushel for 
small lots, while in 10 and 20 bushel 
lots $1, and farmers’ loads per bushel, 
80c.; Ontario potatoes in carload lots 
are selling at from 90 to 95 cents. 
Some stocks of fresh carrots, beets and 
turnips are all being received from the 
Mississippi Valley in boxes. Native sup
plies of radish, lettuce, and onions are 
fairly large, but parsley is scarce. Spin
ach is also very plentiful, and a big re
duction has taken place. The season on 
the whole is regarded to be specially 
early when compared with last year, 
and as a result supplies are being
brought on the market from two and 
three weeks ahead of last year.
Native green onions, doz ................. .. 0 10

0 30

Mississippi tomatoes, orate....... 75 2 25
American head lettuce doz.............
American garlic per lb................... .. 1 76
Native spinach, lb ......................

Flori ac 1 ry, per crate.................
Am rican peppers, bask-t...... ......... • ii*
Native hubarb. lb......................
Florida bea-.s, 20 lb. boxes............
Miss B-sippi carrots per box .
Mi-sissippi beets, per box..............
Mississii pi turnips, per box
Native mushroom*, per lb..............
Native asparagus, per doz.

.. 2 5i 
.. 2 fQ 

. 2 502 «0 
l 36

Native radishes, per dôz.. 0 20

liüF2^ -1 S T

Fish - Oysters

Heavy Lobster Catches in Cape Breton
One Report Says the Largest in 20 Years on That Coast—Fac
tories Running Full Time—Regular Summer Demand in Evi
dence—Mackerel Catch Slackened on Nova Scotian Coast—Ice 
Jams Interfere With Newfoundland Fisheries

Supplies of fish are generally good, 
with the exception of such lines as are 
naturally becoming short. The demand 
shows but little change, and is the re
gular summer demand. The price is 
satisfactory, and is quite ordinary, a 
fact that accounts largely for the pres
ent demand. Although fresh fish are 
bringing the most business there is still 
quite a demand for other lines, such 
as smoked, prepared and salt fish.

The mackerel catch has slackened on 
the Nova Scotian coast, while a large 
proportion of supplies has been shipped 
to the Boston market, where they com
mand a good price. One report says that 
lobster fishery o i the Cape Breton coast 
is the best in 20 years. Nearly all the 
factories in that section are running full 
time. Lobsters are quite plentiful on 
New Brunswick markets. Fishing on the 
north coast of Newfoundland has been 
interfered with - onsiderably by the ice 
jams.

QUEBEC.
Montreal. — Fresh fish are com

ing in freely enough for the 
present demand, with haddock, 
rod, halibut and whitefish dividing up 
the present trade. Brok trout are about 
finished, with the price holding firm. 
Gaspe salmon are coming more freely 
with the price reduced below last 
week’s.

Fresh mackerel are receiving consid
erable attention just now and are de
lectable.

Alewivea (shad 
birring) per 
100 fish..

Bluefiah, per lb..........
Dressed perch,

per lb ..................
Dressed bull

heads, per lb..........
Mackerel .................
Haddock, p-r lb .... 
Haddock, fancy 

shore, p*r b.. 0 05 
St*ak cod head

less. per lb................

2 00 
0 16

3 10
0 10 
0 P8
0 04*

0 06*

0 05

Per lb................ 0 09
Salmon, e.C ,lb ... 
Salmon, Gaspe lb... 
Shad buck,each ....
Shad.roe, each..........
Sea trout.................
Sea bass, per lb.
Lake trout, lb............
Brook trout................
Pike, per lb..................
Pickerel or dore___
Whitefish, lb............

Codfish...............
Haddock............
Halibut, per lb.
Pkie round lb 
Pike, dreeaed A 

b-adless, ca es 
160 lbs., per lb 

Iras pike.........

FROZEN
0 02 0 02* Salmon. B.O.,reAO 09 (

Gaepe salmon.............
per lb.  ................  |

Qualla salmon........... (
No. 1 Smelts, boxes.

10 and 16lbs each. I
Whliefiah. large.

lb........................0 07* i

0 08 
0 09 
0 01

Maekerel.

0 06 
0 06 

.... 004• 11 0 12
62

SALTED AND PICKLED
Labrador sea trout, a*uuon.B.O.,red, bbl 14 00

bbis........................... 12 00 “ pink, bbl 12 00
Labrador aea trout, " Labrador, bbl 16 06

half bbis.................. 6 60 " " * bble 8 60
No. 1 maekerel, pail.. S 00 Uos"' «, ^

1 ’ Salt eels, per lb.........  0 07
SooOa herrings. Ne. Sea trout, * brl.......... 8 50

2, bbl. ;• il Sea trout, bbis..........12 00
Lake trout, half bbL 6 00 Bov ton earring _____ o uti
Choice .uaikerel " " keg 1 00

half pail................ . • 2 00 Holland herring,* bbl 6 60
keg 0 71

SMOKED
Bloaters, large, per box, 00s................................................  1 10
Baddies ...................................................................... 0 08
Herring, new smoked, per box........................................... 0 21
Kippered herring, per half box........................................  100
New fillets, per lb................................................................ 0 10

SHELL FISH
Shell oysters, bbl., choice........................................ 12 00 IS 00
XXX Shell Oysters...............................................................10 00
Lobsters, live, per lb............................................................  0 86
Oysters, ohotoe, bulk, Imp. gal........................................... 1 40

" bulk, selects ..............................   1 80
Solid meats—Standards, gal., $1.76 ; selects, gal., $2. 

PREPARED FISH
Boneless cod, in blocks or packages, per lb.............  7, 0, 10
Shredded cod, 2 doz. in box, per box..............................  2 00

* s ood. 100 lb. case.................................................... 0 76

NEW BRUNSWICK
St. John.—Lobsters are not being re

ceived here as plentifully as some of 
the dealers would wish, and various 
reasons are attributed for this fact. This 
is a season when in other years they 
have been secured in fairly large quan
tities, but so far this year they have 
been none too abundant. From 15 to 
40 cents each is the price being asked. 
The shad season is ended so 
far as fishing in the harbor 
is concerned, but it is expected that 
there will be a run of river shad for 
some time yet. Salmon are fairly plen
tiful, and are offered at from 16 to 26
cents. ----

ONTARIO.
Toronto. — Considering the warm 

weather, the local fish trade is fairly 
good. True it is that orders do not 
run into any large amount, but business 
is quite steady in character. Fresh 
fish are capturing the larger percentage 
of the trade, with halibut and trout the 
favorites. Prices continue quite steady.

FiUMH (JXUOHT FISH
8task ood............. 0 07* Fresh caught white.. 0 10
Freeh halibut.... 0 07 Fre b caught herring 0 06
Perch.................... 0 05 HaAAook.............  0 06 0 07
Freeh trout................ 0 09 Pickerel....................... 0 10

FROZEN F1HH
ueldeyee..................... 06 White ftah, wto
Pike............................... 0 06 ter caught.............. 0 08
Pink eea salmon 0 06 • 00 Yellow pickerel........... 0 08*
Round red “ .... 0 09 Mu leu.........................  0 04

Bluefieh..................... 0 IS
SMOKED. BONELESS AND PICKLED FISH 

Aeadia 84b. bxs Haddle. Finnan .... § 08
per erase.................. 6 40 Pickled lake herring,__________ 1 » 110lb. kepi ...m 2

Ood, Imperial per 0). 0 06 Onall an toaet. oer lb 0 07
Ik............... $ IS Shrimps, per gal.........  1 25
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WINNIPEG.
Winnipeg —There is little new in the 

fish market, except that supplies of 
fresh fish cbntinue to increase. An ex
cellent demand for both fresh and smok
ed fish is reported by the wholesalers, 
and no great change is expected at 
present.

FISH (FRESH)
Salmon, per lb.....................................................................
Halibut, per lb ..........................................................
Fresh i ke trout, per lb ...........................................
Lake Winnipeg white fish, per lb....................................

SMOKED FISH
Kippered h rring, per box................................................
8m ked Salmon, per lb.....................................................
Holland he ring per keg.........................................
Fillet* of haddock.....................................................
Smoked cod.............  ...............................................  ””
Laur-tdor herring, % barrels...................................
Bloatere, per b x................................................................
Smoked itoldeyes, dozen...................................................
Finnan haddi a..................................................................

0 16 
0 10 
0 12 
0 09

2 00 
U 20 
0 68 
0 12 
0 II 
4 25 
1 50 
0 51 
0 08|

NOVA SCOTIA.
Halifax.—The trade in mackerel was 

brisk during the early part of the week, 
but since then has slackened off. Near
ly forty thousand mackerel were landed 
here on Monday, and they were quickly 
bought up. The majority of these fish 
were iced in barrels, and shipped off 
to Boston. They are retailing on the 
local market at ?0 cents each. The lob
ster fishery on the Cape Breton coast is 
the best for twenty years. More than 
60,000 lobsters were packed in one fac
tory at Alder Point, during the past 
week. Nearly all the factories are run
ning on full time, and it is expected

that the total pack will be the heaviest 
for some years.

Outside of mackerel, the trade in fresh 
fish is a little on the dull side. The 
haddock that are being marketed are of 
poor quality and the cod are only fair. 
There is not much sale for halibut in 
the warm weather. Salmon are much 
scarcer than usual, for the season of the 
year. On the smoked fish line, fairly 
good sales are reported, but stocks are 
light, only sufficient being on hand to 
fill orders. The salt fish trade remains 
practically unchanged.

The barquentine Fanny Bresleur sail
ed from here to-day for Santos, Brazil, 
with a big cargo of fish. She took 4,364 
tubs and 15 boxes of dry cod. The cargo 
is valued at $40,000.

NEWFOUNDLAND.
St. John’s.—The latest news from the 

Labrador coast report north-east winds 
prevailing, with a solid jam of ice ex
tending from Battle Harbor to Indian 
Harbor, unbroken since the winter. It 
will be seen that with the prevailing 
winds, it will be impossible for schoon
ers to proceed farther north than Battle 
Harbor for some time. A few days off 
shore winds would no doubt make a de
sirable change. Whales have been re
ported plentiful off the Newfoundland 
coast. The best catches for cod for the 
season have been made recently on the

local grounds, particularly to the north
ward. There is also a good sign of fish 
in Placentia Bay. Around Point Verde
boats had from 3 to 5 quintals each. 
Salmon also continue plentiful on the 
local grounds.
Codfish, large and medium merchantable, per qtL

“ large Madeira “ ..............................
“ laree and medium West India...........................
“ small " per qtl ..............................
*' Labrador “ ..............................
“ shore cured............................ . ... 5 50

Haddock " ..............................
Herring, No. 1, large barrel.........................................

“ medium..............................................................

Ling......................................... ...............................
Lobsters, No 1 flats, case 48 1-lb. tins........................
Salmon, per case 48 1-lb. tins..........................................
Salmon, No. 1, large and medium, tierce....................

“ No. 2, large.................................................. ..
“ No. 3, large.......................................................
“ No. 1, small, " .........................................
“ No. 2, small.......................................................
“ N". 3, small........................................................
" 481-lb. tin*, per case........................................

Cod Oil, hardwood casks, tun........................................
" softwood “ “ .......................

Ood Liver Oil. gallon.......................................................

6 50 
5 50 
• 50 ft 60
5 00 
4 50 
4 00
6 SO 
4 00 
3 20
3 i.O 
2 80
4 00

15 00
5 60 

18 uO
16 00 
14 00 
18 00 
16 00 
14 00

5 60 
11 ■ 00 
102 00 

0 70

DRIED APPLES
We have a few hundred pounds of 

Dried Apples for sale.
O. E. ROBINSON & CO. 
INGERS )LL - ON ARIO 

Would you like our Weekly Circular ?

The manufacturers of a leading staple groc
ery line with an excellent connection, 
having found it advisable to canvass the 
retail trade—in addition to the wholesale, 
would be pleased to consider handling other 
lines on a commission basis throughout 
Ontario and the Maritime Provinces.

Address Box 391, Canadian Grocer

“ Brunswick ” 
Brand

Sea Foods, owing to the greater 
packing, are growing in popularity 
share of this profitable trade? No

OuAunr

Pure
Sea Foods

SAirotNCS IN OIL un ev
ft,j care given to their selection and 

each season. Are YOU getting your 
line gives the same satisfaction as

' BRUNSWICK BRAND”—the brand with the natural fish flavor.

Look to your stool»/ The Profit /« a “well-worth-while" oneI

Here’s the full line:—
Ya Oil Sardines. Kippered Herrings. Finnan Haddles.
% Mustard Sardines. Herrings In Tomato Sauce. Clams, Scallops.

** eRUHiwcxae^^^

UjNMiWi ONUS

CONNORS BROS., Limited
Black’s Harbor, N.B.

AGENTS—Grant. Oxley & Co., Halifax, N.S.; C. H. B. Hill- 
coat, Sydney, C.B. ; J. L. Lovitt, Yarmouth, N.S. : Buchanan 
& Ahern. Quebec; Leonard Bros., Montreal ; A. W. Huband, 
Ottawa ; C. DeCarteret, Kingston; James Haywood, To
ronto; Chas. Duncan, Winnipeg ; Shalleross, Macaulay, & 
Co., Calgary, Alta. ; J. Harley Brown, London, Ont.; John
ston & Yockney, Edmonton, Alta.

ÇgtÂKELSJ OEUcJJ*

* CONNORS BROS «
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Honesty in Business the Only Policy

Just a Few Instances Calculated to Show How Dealers Have 
Repeatedly Suffered in the Past Through Resorting to Dis
honest Tactics—The Short Weight Man — The Add-to-Price 
Man—The Inferior Goods Man—The Merchant Who Lied to 
Only One Customer.

By J. W. B.

HONESTY in his business is the 
only policy possible for the dealer 
who wishes to succeed. Honesty in 

his goods, in their weight, in bis recom
mendations of goods, and in everything 
connected with the business, are essen
tial qualities of the grocer who wishes 
to retain his customers’ confidence. This 
is necessary if a business is ever to ex
pand. “Tricks of the trade” are all 
right, providing such do not verge on 
dishonest methods, but it has been 
proven that a merchant cannot succeed 
with dishonest practices. He may keep 
them unknown for a time, but they are 
bound to leak out, and reaction will fol
low.

It Comes Back.
One of the things that come back to 

the dealer with manifold reaction is 
short weight.

In a country town, not many years 
ago a dealer held a sale of a staple line 
of groceries at a very low price, lower 
in fact than other grocers could buy 
the same article. He was an unscrupu
lous merchant, one of those who cannot 
see far ahead, and he figured that he 
would get out even, because he intended 
to shortweigbt each parcel a little. Of 
course, the price being low and the ar
ticle a staple one, all the housewives in

that town hastened to avail themselves 
of the chance to purchase the goods at 
such a low price. It attracted many 
customers to his store, and he did an 
enormous business. He chuckled to him
self at his cleverness, and pacified his 
conscience by calling it a “trick of the 
trade.”

The Pair of Scales.
However, one of the housewives to 

whom he sold, kept a pair of scales in 
her pantry, and when she got home she 
placed the parcel on the scales. What 
was her feeling when she found she had 
been short-weighted. It was not a very 
large amount, only a quarter of a 
pound on twenty, but she was angry. 
The grocer had deliberately deceived 
her. She decided that she would no 
longer deal with him.

But it did not stop there. It did not 
only affect one customer. This customer 
when talking with her neighbor, told of 
the parcel that had been short weight. 
Of course, the story spread, and soon 
that small amount which was reallv 
short, grew to monstrous size, and all 
the ladies of that town began to look 
with distrust upon this grocer. Slowly, 
but certainly, like some dreaded disease, 
this rumor of short weight tore down 
the reputation of this dealer, while he,

unconscious of the reason, wondered 
what was wrong with his business.

The “Inferior Goods” Man.
Then there is the merchant who re

commends inferior goods because they 
bring him a little higher rate of profit. 
The grocer who says: “This is the best 
that can be bought,” when he knows 
it is not, may escape often, but there are 
many times when he will not.

In a grocery not long ago a customer 
asked for pineapple in heavy syrup. The 
merchant had nothing but that in the 
light syrup, and he did not like to lose 
the sale, so when the customer askeu : 
“Is that in the heavy syrup 1” he as
sured her that it was. This lady, how
ever, used a lot of pineapple, and when 
she opened the can she knew that the 
grocer had deceived her. She was angry, 
because she had asked him for certain 
if it was in the heavy syrup, and she 
decided to deal with a grocer on whom 
she could depend.

Adds to Price.
Another class of grocer will add a 

little to the price whenever he gets a 
chance.

A lady went into a store to buy an 
article of which there is not a great 
deal sold. She was not familiar with the 
price. This grocer, seeing a chance to 
make an extra ten cents, charged her 
that much more. When she was in an
other store she saw the same article sold 
at ten cents less, and on enquiry at 
other stores found the same to be true. 
She decided that she would withdraw 
her trade from a store that stole an 
extra five or ten cents whenever they 
got a chance.

Stone Wall 2 thick
Stour -Wov»t Wills C ris tut m‘IUk 

Tiooi Ctminf

V/nuU ::rânwüv Tc

l -foi J 1 ^quirr - HOfl I eng ÎNS fl widi - Wells stone t ctounf - Ceilings mitollit - X«»i steel 
Steel girder} sit netting second t int - front pisl storey cot stone - Second storey Wick 

Scull 5 Çt t* I inch.

PLAN OF J. L. SQUIRE STORE, NORWOOD, ONT.

in a small community along the line 
of producing a store as convenient 
as may be constructed for the outlay. 
The building is 110 feet long by 28 
feet in width, and is divided into

that of a true sketch of the building 
occupied by the retail establishment 
of J. L. Squire, in Norwood, Ont. The 
neat and compact arrangement may

The illustration given above is be noted as showing what can be done three compartments. The ceilings are
metallic, the roof of steel, with six 
steel girders supporting the second 
floor. The walls are of stone and 
cement. In the compartment at the 
rear all the heavier goods are stored.
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Grocer's Encyclopedia - Arrowroot
How Indian Medicine Man Discovered Its Remarkable Proper
ties When Employed to Offset the Effects of Poison Frôîtt Ar
rows—How It Grows—Methods of Preparation—For Children 
and Invalids.

One hundred years and more ago when 
the Indians made war upon each other, 
they used poisoned arrows that the 
wound might be more fatal. The old 
Indian doctors, however, found that the 
roots of a plant, if used soon enough 
offset the poison and this plant became 
known as arrowroot Since then a great 
many uses have been discovered for this 
root and in a powdered form it is now 
sold in the grocery store.

Arrowroot is an article which as yet 
is not handled to any great extent in 
the majority of stores, but which, on 
account of its food value and numerous 
uses is sure to forge its way to the 
front. Perhaps one reason for the de
mand not growing as much as is warrant
ed lies in the fact that the substance 
itself and its uses are not well known 
to either the dealer or the consumer. 
However, the merchant who gives it a 
little study should be able to work up 
a nice trade in this line.

What It Is.
Arrowroot is a dry powdery and nutri

tive starch made from the pith of the 
roots of plants of a certain type grown 
in the West and East Indies, Bermuda 
and Port Natal. Being easy of digestion 
it is a food for children and invalids 
while it can be used for making up an 
endless variety of table dainties, being 
excellent for custards, cakes, puddings, 
blanc manges, soups, gravies, sauces, etc.

The arrowroot plant is cultivated in 
much the same manner as potatoes. The 
ground is plowed, harrowed and laid out 
in drills about six inches deep and three 
feet apart. In these drills the roots are 
set about every 8 inches, plowed over, 
and harrowed. It grows two or three 
feet high with branching stems, broad 
pointed leaves and small white flowers. 
These fleshy roots when a year old are 
about a foot long and as thick as one’s 
finger. Thev are dug up. washed, peeled, 
grated or crushed between rollers, fol
lowed by the drying process which 
leaves the manufactured article.

An exchange has the following to say 
regarding arrowroot : “The health giv
ing virtues of pure arrowroot are ac
knowledged by «ill who have studied the 
nature and value of the various food 
substances provided for the use of man
kind. In point of nutrition it is a lead
er, while its easy digestibility and delici
ous taste render it an ideal article of 
general food It is to these special 
qualities that arrowroot owes its fame 
as a strength restorer to invalids and

as an effective source of vigor and health 
for growing children. But it is much 
more than this: it is just as useful and 
as necessary an article of diet for men 
and women as for children and in homes 
where it is in regular use, it is held in 
the highest esteem for the splendid 
health results that it yields. ’ ’

Its Preparation.
Another report on arrowroot says : 

“When good, arrowroot is a light 
opaque white powder, insipid and in
odorous and will keep many years in a 
dry place. When it is rubbed between 
the fingers it produces a slight crack
ling noise, something like new snow be
ing pressed into a snowball, and when 
mixed with boiling water it swells up 
into a consistent jelly. Arrowroot is 
less apt to become sour during digestion 
than any other f irinaceous foods, hence

There doesn’t seem to be as much to
bacco sold in grocery stores as there 
used to be. Whatever the reason the 
dealer seems to have become indifferent 
to this class of trade. Generally, the 
show case in which “the weed” and its 
accessories are kept looks dusty and ill- 
cared for, and not calculated to create 
in the ordinary man a desire to become 
owner of part of the contents.

Time was when every grocer, at least 
those located in the smaller country 
towns, villages, and in the country it
self, used to drive quite a thriving trade 
in tobacco. Romance seemed to cling 
around the bright tin cans from which he 
was wont to bring out the supply of 
fragrant goods. Everybody trusted the 
grocer and the smallest member of the 
family then could be sent to the store to 
get the “baccy” in perfect confidence. 
He always was given what he was sent 
for.

But now all this has been changed. 
The trade, such as it is, seems to have 
receded into one or two stock lines, and 
the cases in which these are kept are 
not redolent of care. It may be that the 
grocer of fifteen and twenty years ago 
took his tobacco trade for granted and

<15

its use for the sick and the delicate. 
When pure, arrowroot is perfectly 
soluble in cold water but if adulterated 
a starchy sediment results. There 
should be no froth when boiled.”

To prepare plain arrowroot, you first 
mix the arrowroot in a basin with a 
little cold water or milk. Boil milk and 
pour it boiling on to the batter, stirring 
constantly till it thickens, then sweeten 
with sugar. The proportion to use is 2 
cupfuls of milk to 2 dessert spoonfuls 
of arrowroot. Flavoring may also be 
added if desired. It can be made in this 
way in an instant and is very nice served 
with stewed fruit.

Arrowroot is especially rich in vege
table salts and albumen, two of the es
sentials to human health. These pro
perties, moreover, are presented in ar
rowroot in their most palatable form. It 
is easy of digestion and this together 
with its pleasing taste, should 
be a strong argument for the 
dealer to use in pushing its 
sale. A careful study of it, with its 
usees and method of preparation follow
ed by an effort at selling should result 
in a much larger sale of this article.

accordingly stood helplessly by while 
the drug and other stores reached out 
successfully, after the business. He used 
to say : Oh well, you sea the drug stores 
stay open longer than we do, and the 
boys can drop in there and get their 
tobacco until late at night. He also ap
plied the same line of reasoning, or 
rather excuse ; when the confectioners 
commenced to take away what of the 
wreck that remained But that was not 
the whole reason It was a little handier 
to be able to “drop in” to the drug 
store or the ice cream emporium and 
get what tobacco was wanted. It wasn’t 
however, altogether because they kept 
open until nearly midnight. It was be
cause they handled a larger and more 
varied assortment—kept in fact practi
cally everything one could want in the 
tobacco line. One did not have to be 
content with “plug” in the drug store; 
as in the grocery, and one could also 
buy a package of cigarettes or an ex
cellent cigar or a good pipe there. That 
was pretty much the real reason, al
though the dealer could not, or would 
not, see it that way.

In the cities it is a mighty small bar
ber shop that has not its silent sales-

Selling Tobacco as a Grocery Side Line
Reasons Advanced Why Average Dealer Has Lost His Grip on 
Trade in Smokers’ Supplies—Rise of the Druggist and Barber 
—How He Can Recover the Ground That Has Been Lost by 
Carrying Good Stock and by Systematic Display.
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man given over to tobacco and smokers’ 
needs, and also its shelves loaded with 
goods from all parts of the world. The 
barber and the druggist seem to be able 
to divide up the trade with the many 
little shops handling “smoke and 
chew’’ goods, in all parts of the city. Of 
course there are besides the three 
or four big bouses, with branch 
stores, to whom the bulk of the “per- 
nickity” trade goes, and where the most 
fastidious taste can be served. But the 
barber and drug shop tobacco business 
seems to be in quite a prosperous con
dition.

Doesn’t it seem almost time the gro
cer was beginning to secure a little of 
this good tradeÎ He won’t be able to 
get it all back, but in city, town and vil
lage there is^a great deal of floating de
mand he can secure if he will only take 
the necessary trouble. The results are 
bound to be good. But he can’t do it 
at all, and there’s not much use in his 
trying unless he carries a stock that will 
meet the average desire.

The average smoker to-day smokes 
a better cigar and uses a better line of 
tobacco than did the average smoker of 
twenty years ago. His cigarettes must 
have the picture of some voluptuous 
Oriental beauty on the case or carry the 
name of some foreign maker, and he 
must be surrounded with photographs 
suggestive of romance when be makes 
his purchases. Generally speaking, he 
buys more and a better grade
of goods when that is the 
case. He likes to choose his
stuff out of a clean, neat show case, and 
he likes to think that the stuff he smokes 
is the object of continuous care on the 
part of the dealer. That is only human 
nature.

Surely there is nothing in all that for 
a grocer to fear. He doesn’t have to 
carry a tremendous stock but just a little 
of many lines, until he is able to gradu
ate the demand into exact proportions. 
He must keep his goods under glass, 
whether it be on the shelves or in a 
silent salesman. It would be next to 
useless for him to hide it all under the 
counter. He must, if he is going to at
tract custom, make an occasional win
dow display. No one will take offence 
at that any more because smoking is no 
longer a fad but a fact, and the average 
woman would have no fault to find in 
such a move. There should also be a 
few show cards at prominent points in 
the store telling of the stock and remind
ing the male customers that the goods 
can be secured there.

If a grocer wants to go in for good 
lines of cigars he should have a few big 
humidors so that he can keep his stock 
in good condition. And he should ad
vertise the fact, that he does so. If he 
is going to handle pipes let him get a

good variety of good makes and not be 
content with job iots that cannot be sold 
to any real tobacco dealer. All these 
little things are important, and the gro
cer, even he who does not smoke, will 
soon discover that the smoker exercises 
about as much care in choosing his to
bacco, as hi^ wife or mother does in 
selecting the groceries for the family.

GROCERY STORE PHILOSOPHY.
It is just as important that customers 

be well treated as that they be given 
good goods.

The greatest of all errors of store 
management is over-buying. It is one 
of the easiest to make and should be 
guarded against.

Advertising will govern what people 
say of your store to some extent but 
vour treatment of customers will have 
even mere to do with it.

How we do like to deal at the store 
of the cheerful, good-natured man, and 
how we hate to buy anything of the 
grouchy chap.

You can no more expect to let up and 
have the business continue going ahead 
than you can stop rowing and expect the 
boat to keep going on up stream.

The business man should not count on 
how much trade he transacted last week 
or how much he is going to do next 
week, but the amount he is doing this 
week.

The real business man does not wait 
for business to come to him. He goes 
out after it.

Making plans do not create business. 
It is carrying them out that brings re
sults.

The Dominion Cocoa-Nut Butters, 
Ltd., has been incorporated at Mon
treal, with a capital of two hundred 
thousand dollars, to manufacture and 
import cocoa and peanut oils and but
ter.

Insist upon hsving them 
D. McDOUGALL & CO. Ltd., Glasgow, Scotlsnd

TANGLEFOOT

%
THE ORIGINAL FLY PAPER
FOR 25 YEARS THE STANDARD 

IN QUALITY.

ALL OTHERS ARE IMITATIONS

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

Black Watch
The Big Black Plug J 
Chewing Tobacco
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The Finishing Touch
to the appearance of your 
store is given by the in 
stallstion of an

ELGIN
National 
Coffee Mill

The attractive symmetry and finish 
of the “Elgin” compel attention and 
it is, moreover, the fastest grinding 
and easiest running mill on the 
market. The “Elgin" has steel 
grinders and can he adjusted while 
running. Made in 40 different styles, they sell at a very moderate 
price. Ask any of the following jobbers for our catalogue :

WINNIPEG—G. F. * J. Galt (and branches) The Codrille Co. (and 
branches); Foley Bros., Larson k Co. (and branches).

VANCOUVER—The W. H. Malkin Co., Ltd. ; Wm. Braid k Co. ; 
Kelley, Douglas * Co., Ltd.

HAMILTON—Jas.Turner*Oo.; Balfour, Smye k Oo.
Glassco* Oo.

TOBONTO-Eby, Blain, Ltd.
LONDON—Gorman, Eckert k Oo.
8T. JOHN. N.B.—G. B. Barbour Oo., Dearborn * Oo.
REGINA. 8ASK.—Campbell, Wilson * Smith
MONTREAL—The Canadian Fairbanks Co. (and branches).
EDMONTON, ALTA-The A. MacDonald Oo.

Woodruff 68» Edwards Co.
ELGIN, ILL., U.S.A.

MAPLE SUGAR
CHEWING
TOBACCO

Rock City Tobacco Co,
Quebec - and Winnipeg

t\‘rJ

Tuckett’s 
Orinoco 

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA

TUCHXTT LIMITED
Hamilton, - Ont.

67
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CLASSIFIED ADVERTISING
AlnnlMBiiM talar ifcie aeaâlag, le. per were lei 

flret leeertlee, le. 1er cash euhaeemeai lesertlee.
Cagtraetleas eeeei as eee ward, hut five flgeree <ee 

91,§00) are ullewad as eee word.
Cash rsmlttaneee te sorer eoet MNt aeeempaey all 

advertisements Hi M ease can ihla rale be overlooked. 
AAvertlaemente received without remlttauee eaaaot be 
aekaovledgsd.

Where replies come to our earc to be forwarded five 
see ta muai be added to eeat to cover poatagaa, etc.

FOB SALE.

FOR SALE — Department Store In good Alberta 
town. Stock $25,000. Yearly turnover $ 100,000. 
Address, Box 1226, Calgary.

GROCERY BUSINESS FOR SALE In Windsor, 
Ontario. Stock $3,000. Will rent or sell pro
perty. Add cas Box 380, THE CANADIAN 

GROCER, Toronto. (30)

REPRESENTATIVES WANTED.

Representatives wanted by maison
FRANÇAISE lor the ..le ol Comestible Oile. 
Apply, with refcrcccs, to M. M, SCHWALBE 

It CIE, Mereeille, Freoce, end la French If possible.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract In 
out operation. Bllioit-Fleher, Ltd., Room 314 
Stair Building, Toronto.

MISCELLANEOUS.

Fire insurance, insure in the Hart
ford. Agencies everywhere la Canada.

MOORE’S NON-LEAK ABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the beat remedy la to go to your stationer and 

purchase from him a Moore’s Non-Leakable Fountain 
Pen. This la the one pen that gives universal satis
faction and it costs no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
ft CO., Limited, Toronto, sole agents for Canada.

DENS—The very beat Pens made are those manu 
* factured by William MltcheU Pens, Limited, 

London, England. W. J. Gage â Co., Limited, 
Toronto, are sole agents for Canada. Ask yonr sta
tioner for a 25c. assorted box of Mitchell's Pane and 
find the pen to suit you.

HUNDREDS OF TYPEWRITERS of every make 
and condition are being traded In as part pay
ment on the famous MONARCn. Price and 

quel ty are the levers we use to prevent over s’oek. 
We believe we can give the best bargains In rebuilt 
typewriters In Canada. A postal will brlae our cats- 
logueand full Information. THE MONARCH TYPE
WRITER CO. Limited, 46 Adelaide Street West,

KAY’S FURNITURE CATALOGUE No. 309 con
tains 160 pages of fine half-tone engravings of 
newest designs in carpets, ruga, furniture, drap

eries, wall papers and pottery with cash prices. Write 
for a copy—It’s free. John Kay Company, Limited, 
36 King St. Went, Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas ior 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

Accurate cost keeping is bast ii yen
have a Dey Coat Keeper. It automatically rccorde 
actual time apeat on each operation down to the 

decimal fraatlon of an hour. Several operations of 
lobe can be recorded on one card. Poremall firme we 
reeommend thle ee an excellent combination—em
ployees’time register end coet keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office end factory, 29 Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill In the "Province. T. H. 
Squire, Queenabero, Ont., solicits your orders.

ODERN FIREPROOF CONSTRUCTION. Oor 
system of reinforced concrete work—as euoceeo- 

7 need in any of Canada’s largest buildings— 
gives better résulta at lower cost. A strong étale
ment” yon will aav. Writs ns and let ue prove onr 
claims. That’s fair. Leaeh Concrete Co., Limited, 
109 King St. Went. Temnto.

THE “Kalamazoo” Loose Leaf Binder la the oaly 
binder that will hold Inst as many sheets as you
actually require and no more. The back la flex

ible, writing surface flat, alignment perfeat. No ex
posed maul parta or complicated mechanism. Write 
for booklet. Warwick Bros, â Rutter, Ltd., Kinu and 
Spadlna, Toronto. (tf)

DUSIN ESS-GETTING TYPEWRITTEN LETTERS 
L) and real printing can be quickly and easily turn

ed out by the Multigraph in your own office- 
actual typewriting for letter-forms, real printing for 
stationery end edve tlelng, saving 25% to 75% of 
average anaual printing coat. AMERICAN MULTI
GRAPH SALES CO.. Limited, 129 Bay Street, 
Toronto.

COPELAND CHATTERSON SYSTEMS - Short, 
simple. Adapted to all clagtea of business. The 
Copeland Cnattereon Co , Limited, Toronto and 

Ottawa.

TV7ARBHOUSB AND FACTORY HEATING SYS- 
w TBMS. Taylor-Per bee Company, Limited.

Supplied by the trade throughout Canada, (if)

VTOU don’t buy a National Cash Register—it paye for 
* Itself. Saves money. Prevents mistakes. We 

can prove It. National Cash Register Co., 285 
Yonge Street, Toronto.

TECHNICAL BOOKS.

COUNTER CHECK BOOKS-Bepeeielly made for 
the groeerv trade. Net made by a treat. Scad ue 
samples of whet you are using, we’ll send you 

prices that will Intercat you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup
plie» for Bladera aod Monthly Account Systems. 
Business Systems Limited. Maoufasturing Stationers,
Torootn

COUNTER CHECK BO OKS-Wriie ue to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, end single Carbon Pads la 
ell varieties. Dominion Register Co., Ltd., Toronto.

OUR NEW MODEL le the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and beet priées. The Ontario 

Office Specialties Co.. Toronto.

DOUBLE rour floor «pact-. Ao Otla-Feneom head- 
power elevator wlJ! double your floor apace, en
able you to use that upper floor either as stock 

room or aa extra aelllag apace, at the same time la- 
ereaelng space on your ground floor. Coats only 970. 
Write for catalogue “B. The Otle-Fensoro Elevator 
Co.. Traders Bank Rulldin». Toronto. (if)

EGRY BUSINESS SYSTEMS are devised to anil 
every department of every business They are 
ldbor and time severe. Produce resalts np to the 

requirement» of merehante sad manufacturers. In
quire from our eeareat office. Egry Register Co., 
Daytoa. Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg ; 309 Richards St.,Vaaoouver.

CANADIAN MACHINERY AND MANUFACTUR
ING NEWS, 91 per year. Every manufacturer 
using power should receive thle,publleatlon regu

larly, and also sea that It la placed in the hands of bis 
engineer or superintendent. Every issue le full of 
practical articles, well calculated to suggest economies 
In the operatloa of a plant. Condensed advertisements 
for “ Machinery Wanted ” Inserted free for subscribers 
to the GROCER. “Machinery for Sale’’ advertise
ment» one cast per word each Insertion. Sample copy 
oa request. CANADIAN MACHINERY. 143-149 
University Ave , Toronto

SALES PLANS—This book la a collection of 398 
successful plans that have been used by retail 
merchants to get more business. These Include 

Special Sales, Gettiag Hellday Business, Co-operative 
Advertising, Money-Maklna Ideas, Contests, etc. 
Price 92.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 143-149 Unlveraltv Ave.,

PERIODICAL DEPT.

THE MACLEAN’S MAGAZINE I» ik, aon pop,- 
1er periodical of ita kind. Why? Because eeeh 
issue contains a strong list of original articles af 

Interest to every Canadian. It also reproduces lbs 
moat timely. Instructive and Interesting article» appear
ing In the other magazines and periodical» of the 
month. The cream of the world’s periodical press Is 
too valuable to overlook. MACLEAN’S Is on sale at 
all news-stands. Better still, send 82 for one year’s 
subscription. Mall It to-day. The Matlsaa’s Magaz
ine, Toronto.
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ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave.. Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This Is the most exhaustive, Inter
esting and inatructive book ever pub- 
liahed on Coffee. It la attractively written 
and richly illustrated, and should be 
read by all who deal In or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Booh Department 

143-149 University Avenue, Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
a
H

ittlag powder
Diamond w. H. gillabd * oo.
' lb. tine, S doe. in case........................ $3 00

•lb. tine. 3 " " ..................... 1 86
-lb. tine 4 • • . 0 75

IMTIUAL UKIIO fOWDIK
Sizes. Per doe.
10a  |0 86
6-oz.   1 T6

18-os.   3 60
12-ox.   3 40
21-lb.......................... 10 60
5-lb.......................... 19 80

magic baking powdkb 
Ontario and Quebec Prices 
Oases. Sizes. Per doe 
6 dozen 6a .... $0 50 
f " 4-oi .... 0 76 
4 6 “ .... 1 00
4 *' 8 “ .... 1 30
4 * 18 « .... 180
1 . 13 " .... 186
4 16 - .... 3 86

3 30 
6 00 
980

84-lb I! 
64b .. 
6-oz l . 
13"P 16 "1

ts

Greengage plum, Lemon................ 1 60
etoneleee.... 1 75 Pineapple........... 1 95

Gooseberry.........1 76 Ginger................... 8 26
Pure Preserves—Bulk

6 lbs. 7 lbe 14’s k 30’e per lb
Strawberry .. 0 69 0 82   0 104
Blackcurrant. 0 69 0 83   0 104
Beepbsety .. 0 69 0 88   0 10$

Celebs allowed op fce per 100 lha
„ A Blue
Keen's Oxford, per lb............................... 0 17

In 10-box lots or case........................  0 16
Gillett’s Mammoth, 1-gross bo*............. 3 00

Ooeoa and Ohoooiate
TWU OOWAN OO LIMITED

Perfection, 1-lb.
tins, per doz— $4 50 

Perfeo'ion, 4-lb.
tins, per doz — 2 40 

Perfection, 1-lb.
tins, per doz — 1 30 

Perfection, 10c
size, per doz---- 0 90

Perfection. 5-lb.
0 37
0 SO

Special discount of 6 per 
cent, allowed on five cases 

of Magic Baking Powder."

ROYAL
BAKING POWDER 

Sizes. Per Doz 
Royal—Dime .. go 96 

- Vlb........ 1 40

Aylmer Jams
Per doz

Strawberry........  1 96
“ erry.......... 1 95

currant... 1 96 
it..... 1 76 

_ k red
currant........1 96

Baepberry and
gooseberry.. 1 60 

Plum Jam..........1 66

tins, per lb 
Soluble, bulk, No.

1, per lb. 
Solub'e, X

4-lb....... 8 66
" 12-oz — 3 55
“ 1-lb......... 4 90
" 3-lb........  13 60
" 6-lb......... 22 35

Barrels—When packed 
in barrels one percent, 
discount will be allow
ed.

WHXTB MW AM SPIOBM AMD CEREALS LTD.
White Swan Baking Powder-1-lb. tins, 3- 

doK In oeee, ft doe.; $4b- tine, 81.86 doe.; 
4-lb. tine, 80o doe.

Baking Powder

LOW AN

_____bulk, No.
2, per lb..........  0 18

London Pearl, per lb.............................. 0 22
Special quotations for Cocoa in bar

rels, kegs, etc.
Unsweetened Chocolate-

Supreme choco
late, I's, 12-lb. 
boxes, per lb... 0 35 

Perfection choco
late, 20c size, 2 
doz. in box. doz. 1 80 

Perfection choco
late, 10c size, 2 
and 4 doz. in 
bix, per doz...^ 0^90

neon's DessertVi s and i’s. 12-lb. bxs. 0 40
Queen’s Dessert. 6's, 12-lb. boxes....... 0 40
Vanilla. 4-lb., 6 and 18-lb. boxes............ 0 35
Parisian, 8’s, 6 and 12-lb. boxes. ...---- 0 28
Diamond, 6’s and 7'e, 6 and 13-lb. boxes 0 24 
Diamond, fs, 6 and 12-lb. boxes............ 0 25

Icings for cake— 
Chocolate, white, 
pink, lemon, orange, 
maple, almond, 
oocoanut cream, in

ilb. packages, 2 
ozen in box, per 
dozen........... 0 99

Sweet Ohooolate-

-- SUPERIOR-l-

Oartooue— Per doz No. Ik,4-os., o de 0 70 
No. 1,14b., 4doe 8 40 No. 18,4*>x.,Sdx. 0 76 
No. 1, l ib., 8 doe 8 60 In Tin Boxee- 
No. 2,6-ox., 6 doz 0 80 No. 13,1-lb.,2de. 3 tO 
No. 8,6-ox.,3doz 0 86 No. 14,8-oz.,3 dz 1 75 
No. 8.34-OB..4 de 0 46 No. 16.4-oa.4de. 1 10RitE-iSiS

FOREST CITY BAKING 
POWDER

6 ez. tins................ 0 75
13 oz tins................  1 25
16 oz. tins................. 1 50

Cereal»
WHITE SWAN SPICKS k 

CEREALS, LTD. 
White Swan Breakfast 

Food, 3 doz. in case, 
per case 83.00.

The King's Food, 2 dz. in 
case, per case $4.80. 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker
nels, per doz. 81.40. 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1. 

DOMINION CANNERA, LIMITED
Peach...................1 80
Pear..................... 1 70

• Jellies
Red currant.... 2 00 
Black currant... 2 It
Crabapple..........1 46
Plum....................1 70

Orange Jelly— 1 66 
Green Fig.......... 3 86

Maple -Uv»s, o-iu. uoxes........... ..............
Milk medallions, 5-lb. boxss..................
Chocolate wafers, No. 1, 5-lb. boxes----
Chocolate wafers, No. 2, 6-lb. boxes ... 
Nonpareil wafers. No. 1. 6-lb. boxes — 
Nonpareil wafers, No. 2, 5-lb. boxes.... 
Chocolate ginger. 5-lb. boxes
Milk chocolate wafers, 6-lb. boxes........
Coffee drops, 6-lb. boxes........................ 0 __
Lunch bars, 6-lb. boxes.......................... 0 36
Milk chocolate, 5c bundles, 3 doz. in

box, per box.........................................
Milk chocolate, 6c cakes, 3 doz. in box,

Oocoanut
CANADIAN OOCOANUT OO., MONTREAL.

Package»—5a, 10c., 30a and 40c. packages, 
packed in 16-lb. ahd 30-lb. cases. Per lb.

1-lb. packages........................................... 0 26
4-lb. packages........................................... 0 87
4-lb. packages............. ........................  0 28
1 and 4-lb. packages, assorted.............  0 264
4 and $-lb. packages, assorted.............. 0 27$
4-lb. packages, assorted, in 5-lb. boxes 0 28 
4-lb. packages, assorted, in 5-lb. boxes 0 29 
4-lb. packages, assorted, 5,10,15 lb cas 0 30 
x Bulk
in 15-lb. tins, 15-lb. pails and 10 25 and 50-lb. 
boxes. Pails. Tins. Bbls.

White moss, fine strip 0 12 0 21 0 17
Best Shredded.............0 18 __ 0 17
Special Shred........ ..0 17 .... 0 16
Ribbon............................ 0 o ... 0 15
Macaroon.....................0 17 __ 0 17
Dedicated........................0 16 .... 0 16
White Moes in 5 and 10 lb. square tins, 21a

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Oocoanut—

Featherstrip, pails..................................  6 16
Shredded................................................... 6 16
In otekagee. S-oe.. 4-ox.. For., lb. ... 6 IS

Condensed Milk
BORDEN'S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Oases. Doe.

Eagle Brand Condensed Milk.... $5 75 1 46
Gold Seal Oondeoeod Milk......... 4 60 1 16
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Milk

five cent size (4 dozen)............. 3 00 0 50
Peerless Brand Evaporated Milk

family sise................................. 8 60 9 90
Peerless Brand Evaporated Milk

pint size (4 do sen).....................  4 80 1 80
Peerless Brand Evaporated Milk

hotel sise...................................  9 70 1 86

Chocolate
Confections—

Per lb. 
0 36
0 ii 
u 30 
0 85 
0 30 
0 25 
0 30 
0 36

1 36

REINDEER, LIMITED 
"Jersey" brand evaporated cream

per case (4 dozen).......................... $3 50
" Reindeer" brand, per case (4 dozen) 5 00 
' Reindeer" Condensed Coffee, case. 5 00 

" Reindeer" Condensed Cocoa, case.. 4 80

1 35 
0 36 
0 36

Nut milk chocolate, fs, 6-lb. boxes, lb.
Nut mUk chocolate, fa, 6-lb. boxes, lb.
Nut milk choqolate, 6c bars, 21 bars, 

per box.......7\..................................... 0 90
EPPS'S.

Agents. O. B. Colson k Son, Montreal.
In $ji and 1-lb. tips, 14-lb. boxes, per ^ ^
Smaller quantities............................... 0 37

JOHN^». MOTT k CO.’S.
G. J. Bitatirook St. John, N.B.; J. M. 

Douglas k Co. Montreal; R. H. Mclndoe, 
Toronto; Jos. E. Huxley, Winnipeg; Tees k 
Persse, Calgary; Johnson k Yockney, Ed
monton ; Standard Brokerage Oo., Vancou
ver ; Frank M. Hannum, Ottawa.

BUte, 10c. size 
(for cooking) 
doz.......... 0 $

Mott’s breakfast cocoa, 10c size 90 per dz.
" breakfast cocoa, 4.8.................... 0 38
" " " fs....................  0 38
" No. 1 chocalate, fs.................... 0 32
" Navy " i’s....................... 0 2fi
" Vanilla sticks, per gross...........  1 00
" Diamond Chocalate, fs............0 24
" Plain choice chocalate, Uquors. 0 32
" Sweet Chocalate Coatings........ 0 20

WALTER BAKER k OO.. LIMITED.
Premium No. 1 chocolate,! and$lb. cakes, 

36c. lb.; Breakfast cocoa, 1-6,4, $, 1 and 6 lb. 
tins, 41c. lb.; German's sweet chocolate, à and 
4 lb. cakes. 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, $ and $ lb. cakes, 6-lb. bxs., 32c lb.; 
Auto sweet chocolate, $ lb. cakes, 3 and 6 lb. 
bx»., 32c lb.; VaritUa sweet chocolate, 4-lb. 
cakes, 6 lb. tins. 44a lb.; Falcon cocoa (hot 
or cold soda \ 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.j Caracas 
tablets, 100 bdls., tied 6e, per box $3.00. The 
above quotations are f.o.b. Montreal.

. 0 20 
0 18 
0 184

Package Coffees.
Gold Medal, 2 lb. tins, whole or ground 0 30

" “ 1 lb. tins, " " 0 31
" “ à lb. tins, " " 0 32

Anchor Brand, 21b. tins " "* 0 31
" " 1 lb. tins " " o 32

German Dandelion, 1 lb. tins, ground 0 26 
“ 4 lb. tins, *• 0 28

English breakfast, 1 lb. tins, " 0 18
Grand Prix, 1 and 2 lb. tins. " 0 30
Demi-Tasse, 1 and 2 lb. tins, " 0 30
Flower Pov, 1 lb. pots, " 0 28

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Blend.

WAV

l-lb. decorated 
tins, 32c lb. 

Mo-Ja ,4-lb. tins 
30a lb

Mo-Ja, l-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28a lb.

Cafe dee Bplcuree—l-lb. fancy glass jars, per 
doz , $3.60

Cafe l’Aromatique—l-lb. amber glass Jars, 
per doz., $4

Presentation (with 3 tumblers) $10 per doe.

Ground or been—
W.8.P. R.P. 

1 and 4 0 25 0 30
land I 0 30 • 40
1 and 4 9 33 0 50
Packed in 30s and 60-lb 
case. Terms—Net 30 
days prepaid.

Cheese—Imperial
Large size jars, doz................................... 8 25
Medium size tars,
per doz................ 4 50

Small sise Jars, per
doe........................ 2 40 I

Individual size jars
per doe................. 1 00

Imperial holder—
Large size, doe. 18 00 
Med. size, doz. 17 00 
Small size, doe. 11 00 

Roquefort—
Large size, doz. 2 40
Smalls1 size, doe. 1 40

Canada Cream Cheese—
In carbons, each 1 dozen.................... 0 90
Large blocks, dozen............................  1 30
Medium blocks, dozen....................... 1 30

vFuIsseU^ ) 

-PureRich

Cream
FU8AELL h CO., LTD 

London, Eng.
' Golden Butterfly 

brand Cream, 8 doz. 
10c. size, cases $7.7i
“Golden Butterfly" 
brand Cream, 8 doe. 
15c. size.cases $11.60

ST. CHARLES CONDENSING 
COMPANY.

Prices :
St. Charles Milk, fam

ily size, per case— $3 50 
Baby size, per case... 2 00
Ditto, hotel ............. 3 75
Silver Cow Mi k........ 4 50
Purity Milk............... 4 25
Good Luck................. 4 00

Coffees
EBY, BLAIN CO. LIMITED. 

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Chib House—$0 32 Ambrosia.... - - 0 m
Nectar............  0 30 Plantation.
Empress..........’..<V28 Fancy Bo
Duchess............  0 27 Bourbon.
Crushed Java and Mocha...............

" “ " ground.

Confections
IMPERIAL PEANUT BUTTER

SmaU, oases ,en....................  0 96 doseu
Medium, cases dozen.................. 1 80 "
Large, cases 1 dozen............ .... 2 76 "
Tumblers, cases 2 dozen..............  1 36 "
25-lb. pails.............................. ..... 0 16 lb.

Coupon Book»-Allison’s
For sale in Canada by The Kby Blain Oo. Lta. 
Toronto. O. O. Beauchemis 4 Fils, Montreal 

82, $3, $5, «0,$15 and $».
All same price one size or assorted -

, UN-NUMBERED
Under 100 books............................... each 04
100 books and over...........................each 034
500 books to 1000 books ..........................oi

For numbering cover and each coupon, 
extra per book H cent.

Infante* Food
Robinson's patent barley,
4-lb. tins, SL25; l-lb. tins,
$2.25; Robinson's patent
Koats, fib. tins, $1.26 ; 1- Ji 

. tins, $2.26.
Flavoring Extracts

shirriff's

1 oz. (all flavors) doz. 1 00
2................................1 75
24 .......................... 2 00
4............................... 3 00
5............................... 3 75
8 " " " 5 53
16 " ‘ " 10 00
32 ..........................  18 00
Discount on application.

ORESCENT MFC. OO.
Mapleine Par dos

2 oz. bottles (reta 1 at 60c.)................. 4 60
4 oz. bottles (retail at 90c.)................. • 86
8 oz. bottles retail at $1.50)............... 12 60

16 oz. bottles (retail at $31.................... 14 0$
GaL bottles (retail at $80).................... If 06

V

: il

1h

151
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MORSE BROS., Props.

HERB Silent Salesman Refrigerator
One of the Famous Arctic Line

Very Attractive and epeclallr’adapted for the grocer. Made 
with plate glaaa front and double eelected glaaa eidee. white 
tUe floor and white opal top. Shelving ia of plate glaaa an 
caae in birch or oak aa desired. A handsome, effective fis 
ture. Perfect circulation of cold, dry air.
Representatives in West: Ryan Bros.. 147 Bannatyne Avenue.
---------  » Winnipeg. Man.. Donn-

ally. Watson dr Brown.
„ l i-rtii, r ■■ Calgary. Alta.

Write lor Catalogue and 
Detaite

GOOD!
IT’S
MASON’S

John Hillock & Co.
United

Toronto, Ontario

Is best made from MASON’S EXTRACT OF 
HERBS. One tablespoonful of this Extract 
makes a gallon of DELICIOUS BOTANIC 
BEER
Has been u*ed for over thirty yearn with 
the greatest Buccen*.

Send for Booklet, “Hint* on Brewing.”

NEWBALL & MASON
NOTTINGHAM, ENGLAND.

Canton§ Mass., U.S.Â.

ALWAYS RIGHT. psausnte

Stove Polish it just right every Mne you sell it, 
sod the boxes sre slwsys filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper ? That’s SUN 
PASTE. Just push it and see them come back 
for more.

BLACIt JACK

The F. F. DAILEY CO.
LIMITED

flasiltOB, Cm., aid Buffalo, N.Y.

FOR METAL SURFACES
of every description, there's no polish you can 
handle that gives the same satisfaction as

ROYAL POLISHES
They give a brilliant, lasting polish in 
the least time, with the least labour, 
and will not scratch the finest surface.

A Real Profit-Producer 
Order a Supply To-day

Royal Polishes Co., Montreal

QUICK

CLEAN

HANDY

K U> tims

TRY IT

*OLD BY 
ALL

jobmen*

The Polish
Preference
It pays to handle 
a quick - selling 

line like “2 in 1” Shoe Polish—a line 
that’s always in demand and that always 
gives satisfaction.

“2 in 1” is positively waterproof, pre
serves and softens the leather, does not 
clog or «stain the clothes, and is free 
from acid or turpentine.

Get a generous supply 
and display it w ell.
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“PERFECTION”
CHEESE CUTTERS 

ü! MONEY-MAKERS
for the GROCER—We know they will do 
the work—and guarantee them.

^ Walter Woods & Co., Hamilton
Winnipeg

GLARE'S PORK 
AND BEANS 

in Tomato Sauce

No. 1, 4 doz* d°r 
in case.... 0 60 

No. 3, 3 doz.
incase__ 0 90

No. 3, flats, 3 
doz in case 1 00 

No. 8. tails, 3 
doz in case 1 36 

No. 8,1 doz.
incase ... 4 08 

No 11.1 doz. 
incase— 6 60

LAPORTE, MARTIN ft CO., MONTREAL.

AGENCIES. THESE PRICES ARE 
F.O.B. MONTREAL.

IMPORTED PEAS " SOLEIL

Sur Extra Fins...........1 flacons, 40 Bou. 10 60
" " tins » kilo 100 tins 1610

Extra Fins 
Tree Fins 
Fine 
Mi-Fins 
Moyens No. 3 
Moyens No. 3 " *

Asparagus, Haricots, eto.

MINERVA PURE OLIVE OIL.

Japan Tea*—
Victoria, half case, 90 lbs............. 0 37
Princess Louise, half case, 80 lbs 0 38 

Ceylon Green Teas—Japan style—
Duchess, cases 60 lbs.................... 0 34

3 Squares, in neat carton......... per lb. 0 16
6 lbs. in a box. 6 boxes in a crate.

CHLORIDE or LIME.

(Moody's Royal)

Per doe. 
1 lb. Carbonized

Fibre packages 0 85 
i lb. Carbonized

Fibre packages 0 45)

K. FAIRBANK CO. BOAR’S HEAD 
LARD COMPOUND.

i/v Tierces....so 10 
i-bbls .... 0 104 
Tubs, 68 lbs 0 10j 
30-lb. Pails 1 10 

5% 30-lb. tins .. 2 00

8
# F.O.B. Montranl.

34 pint,............... « «
34 f-pinU............ 4 31
Ttn,-

!(,!>.. Ml......... 13 SO
gal , 43» Sq. . .17 00

ill., 48. Rd. II 60

M lltrra............. I 60
13 quart,...........6 76
Tins—
l gala, 8s.........33 00
3 gala, 8s.........39 00
1 gals., 10s........95 00
| gals., 90s.......38 00

VICHY WATERS.
8t. Nicolas, 60 qts..................................... 7 00
La Neptune, 10 qU...................................  J 00

La Sanitas Sparkling 50 qts.................... g 00
•• " 100 spliU ............. 4 00

Vichy Lemonade Savoureuse, 50’s........ 7 50

CASTILLE SOAP
Le Soleil," 73 per cent. Olive Oil

Case 36 lbs., 11 lb? bars.................. 0 074 lb.
" 12 lb*., V4 lb. bars.................. 0 06$ lb.
•• 501b*. Jib. bars.................. incase
•• 800 lbs., 8| o*............................. 3 75 case

" La LunV 66 per cent. Olive Oil
Oeee 311b*., 11 lb. bars................ 0 07 lb.

" 131b*., 311b. bars..................... 0 06 lb
" SO lbs., I ih. bars ................ 3 36 case
“ 100 lbs., 34 oz. bars.............. 1 80 case
" 100 lbs., 3| oz. bars.............. 3 40 case

Alimentary Pastes, Blanc ft Fils, Macaroni, 
Vermicelli. Animals, Small Pastes, etc.

Box, 35 lba, lib....................................... 0 07*
" 35 lbs., loose.................................... 0 07

DUFFY ft CO. BRAND. 

Grape Juice, 13 qts 
•' 24 pte
" 36 spliU

Apple Juice, 13 qts 
" 34 pta

Champagne de Pomme, 12 qts. 
r- 24 pu

Matts Golden Ruseett—
Sparkling Cider, 12 qts.............

" " 34 pts—
Apple Vinegar, 13 qte.......

RICH STARCH " RRMY."

60 lba., 3 lbs....................... per lb.
60 lbs.. 1 lbe....................... "

DRUDGE.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top

rkage, doz. 0 85 
Kegs . .lb. 0 054 
300 lb. Barrels ’* 0 06 I

Grape Nute-No. 22, $3.08: Ne. 23,94.60. 
Post Toasties—No. T3, 82.85.
Poetum Cereal-No. 0, $2.25; No. 1, 82 70.

Jelly Powders

fpjELL'O
The Dainty Dessert

Assorted Case, Contains 8 doz-81 80 
Lemon (Straight) Contains 2 doz.. } °0 
Orange (Straight) Contains 2 doz.. } 
Raspberry (Straight) Contains 8 doz.. 1 5" 
Strawberry (Straight) Contains 8 doz.. i aJJ 
Chocolate (Straight) Contains 8 doz.. i go 
Cherry (Straight) Contains 2 doz.. i 80
Peach (Straight) Contains 8 doz.. l 80
Weight 8 lbs- to case. Freight rate, 2d class.

Assorted case, contains 4 doz................ 83 60

QUICKBHINE STOVE POLISH.
No. 10, Fancy tins, tall shape.......doz.

3 doz. in wood box.
0 85

Uell-O
1^Bl[[[RUMPDEII
'y? I0H MAKING ICE CREAM

Pdys 50 Pi-.iit

Assorted Case, Contains 2 doz. 82 lu 
Chocolate (Straight) Contains 2 doz . 2 60 
Vanilla (Straight) Contains 2 doz.. 2 50 
Strawberry(Siraight) Contains 2 doz- 2 60 
Lemon (Straight) Contains 2 doz- 2 51 
Unflavored (Straight) Contains 8 doz. 2 50 
Weight 11 lbe. to case. Fr’ght rate, 2d class.

IMPERIAL JELLY DESSERT

COMPOUND.

Tierces.... 8 094
Tubs____ 8 09f
89-lb. palls. 0 10 
30-lb. tins.. 6 OH 
18-lb. " 8 10* 
6-lb. " 0 1 {

______  8-lb. " • 104
1-lb. cartons 10J

Lleorlee
NATIONAL LICORICE CO

54b. boxes, weod or paper, per lb......... 80 40
Fancy boxes (36 or50 sticks), per box.. 1 18
"Ringed" 6-lb. boxes, per lb.................. 0 40
"Acme" pellets, 5-lb. cane, per oan.... 1 00 

" “ (fancy bxs., 40), per box 1 60
Tar lioorioe and tolu wafers, 6-lb. sans,

per oan.............................................. 8 00
Lioorioe losenges, 1-lb. glam jars......... 1 76

" 11 » 6-lb. ease............. 1 60
' Purity " lioorioe, 10 sticks..................... 1 46

" “ 100 sticks .................. 0 78
Dulo, large cent sticks, 100 in box..................

Lye (Concentrated).

HALF TIME SHOE PASTE 
(Moody's Extra Fine)

4 doz. In wood box....................per doz. 0 85
1 doz. in carton, 18 in wood box *' 0 76

HAND CLEANER Moody's Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 86

KLENZINE AMMONIA 

POWDER (Moody's)

Washing Compound—
_ Doz.
Large size, 14 lbs.. 0 90 
Smell size, 10 oz... 0 46 
Pecked 3 doz. in wood box

100 lbe., * lbe. 
........ i„ 1 lbe" 200 lbs 

Brl. 340 lbs. 
Kef 110 lbe

OILLETT'S 
PERFUMED LYN 

Ontario^ and Quebec

Per case 
1 case of 4 doz 83 50 
3 cases of 4 doz 3 40 
6 cases or mure 3 35

Marmalade.
T. UPTON ft oo.

18-os. glass Jar% 8 dozen

Assorted dsvots-groee 10.76.

Mustard
OOLMAN’S OB ERIN'S

Per doz. Per doz
D.S.F., 4-lb. tins 1 40 F.D.. 4-lb. tins.. 1 48 

" 1-lb. tins 2 60 Per jer
-lb. tins 5 06 Durham, 44b. jar 0 76

i jara 3<
, per doz. f 1 ; 16-oz. 
I jars. 2 doz. in oeee, 

_ _ _ los. *1 46; 6 and 7 
fb. tins and 7-lb. pails, 
per lb. 8a; pint i 
(34 oz.), 1 ‘ ‘
per dozen I

oz.), 1 doz^ in <

Jam
804b. wood pails.....................................
Pure aeeortsd Jem, 14b. glass jars," tiro

F.D., 4-lb. tins.. 0 86 T4b. 1 r 0 86
Per lb. IMPERIAL PREPARED MUSTARD

0 061 Small, oases 4 doeen........................ 0 46 dosea
Medium, cases 8 doeen...................  0 00 "

1 il Lame, casse 1 doeen....................... 1 81 "

71

SHIRRIFP BRAND 
" Imperial Scotch "— 

1-lb. glass, doz... 1 56
3- lb. glass,doz... 2 80
4- lb. tins, doz----4 66
7-lb. tins, doz. .. 7 36

" Shredded"—
1- lb. glass,doz... 1 90
2- lb. glass,doz... 3 10 
7-lb. tins,doz.... 8 35

«
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as4 Washing Powâare

14b., par cm* $4.00; 
Oman Baking Pow
der, 5-o*. tine. 4 doe 
per case, $1.60; 4-ox 
tine, 4 dot per oaee, 
$100; So*, tine. 6 
do*, per caee, $6.60; 
16-oz tine, 3 dot per 
. i, $6 76; 64b tine 
10 tinea oaee. $7.10; 
14b bulk, per 25 60 
and SSOlbe., at 15e 
per lb. Ocean blano 
mange. 48 8-0*., $4: 

o-ui , $1.63; Ocean cough 
a, $6 00 ; 36 lot. $7 90; Ocean 
4814b $3 60.

$10 90 
16 30 
10 90 
19 00
IS 90 Ooean borax. 48 S-ot 

syrup, 36 6-os. 
com starch,

3*1 £

is$ib.... $«r

, per oaee Sit

ocean am 
Montreal

6-case lots (delivered), $4.16 each, with 20 
bars of Quick Naptha as a free premium.

WH

{s •• '2 75

Th. OEMU1NS. Faokad 100 ban U <

I MAVh

Price»— Ontario and Que bee :
^thaoS uaess................  ...................$5 00

eeewev**-............................... ... 4 96

Starch

Oaamcd Haddlac, “ThlsUs" I
a. ». ram k oo., imm

•e., ping er bar. «

Oaeee 4 doe. each orale, per oaee

Cream Tartar.

OILLETT'a CREAM TARTAR
Ontario and Quebec Pnoes.

ED WARMS LEO STARCH OO. 
Laundry Starches—

No. 1 white or b 
No. 1 white or blue, 34b. carton...
Canada laundry .......................
Silver gloss, 6-lb. draw-lid boxes..

LIMITED
_______ WÊÊ H H Per lb
No. 1 white or blue, 4-lb. carton... $0 064.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . oo$l

006 
0 074 
0 07$ 
0 07

Silver gloss, 6-lb. tin canisters.. 
Bdwarasburg s 'J silver gloss, 14b. pkg.

_s silver gloee, large crystal------
Benson’s satin, 1-lb. cartons...........
No. 1 white, bbls. and kegs.............
Canada white gloss, 1-lb. pkgs....... 0
Benson's enamel, per box... 1 60 A 3 00" 

Culinary Starch—
Benson k Co's. Prepared Com....... 0 061
Canada Pure Com............................  0 04$
30-1L boxes, *c higher.

Celluloid—Boxes of 45 cartons, per case 3 60 
BRANTFORD HT ARCH WORKS. LIMITED

_ Ontario and Quebec.

e 06
Laundry Starches—

Canada Laundry, boxes of 40 lb..
Acme Gloee Starch—

14b. cartons, boxes of 40 lb.......  0 061
Finest Quality White Lamidry—

34b. canisters, oases of 4S lb....
. 900 lb.

, 100 lb..
Lily While Gloss—

14b. fancy cartons, oases 80 lb.
64b. toy trunks, 8 in case............
6-lb. toy drums, with drumsticks

8 incase.....................................
Kegs, ex. crystals, 1001b.............

bT7. 0 06*
::::: il

paper pkgs., 4 do*, in caee.. 
paper pkgs., 4 doe. in case..

CHATEAU BRAND 
CONCENTRATED SOUP»

Vet stable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato
No. I s, 95c. per dozen. 
Individuals, 46c. per dr 
Packed 4 dozen in a

Case of l-lb. contain-
ini JO PKtai. p.
box $3.oo.
Case of %-lb. con

« 120 packages

Perdos

Perdos
l-U). cans with screw covers, 4 dos. in

case.................................................... $9 90
14b. cans with screw covers, 3 dos. in

caee..................................................... 410
Per lb

6-lb. eq. canisters, 1 do*, in caee........0 33
10-lb. wooden boxes.................................0 ?0%
96-lb. wooden pails................................. 0 30%

100 ib. ksgs................................................  0 38%
1604b. barrels............................................. $ 9$

Gnm

-EK9BLSï C

iSttkmr—Ou. offib. an« * _ 
containing 30 14b.
and 60 %jb pstirsgas
per box $3.00

Cane of 5c packages, containing 96 packages, 
par box $3.00.

MAGIC SODA

Ontario and Quebec Prices. Per case 
So. i, oases 6014b. package*... /1 case 85

So. 2, e 120 14b. 2 85 
2 75

*T_ I M I JU HO. - I i vase 2 85
«°-». X 60 l-lb. . \5 • 2 75
No. 6 Magic soda—cases 100—10-oz. pkgs.
lease............................... ....... 2 90
6 oases.........................................................  2 80

Store Polish Per gross 
Rjrfiig Sun, No. 1 cakes, 1 * *grs. bxs. $8 60 
Rising Sun. No. S cakes, gross boxes. 4 60
No. 5 Sun Paste. * gross boxes.............. » 40
No. 10 Sun Paste, * gross boxes............. 9 00

Sauces
PATERHON 8 WORCESTER BAUCH

1-pint bottles, 3 and 6 dozen oases, dos 0 90 
Pint bottles, 8 dozen cases dos............ 1 76

JAMES DOME BLACK LEAD

6a sise, gross, $3.40. 2a sise, gross, $9.60

Syr»»
EDWARMBURG STARCH OO., LTD. 
"Grown" Brand Perfection Syrup

Barrel», 7101b»............................  0 03* per lb.
Half-barrel», 360 lb,.................... 0 03* "
i-barrel», 175 lba.........................  0 03* “
Pall», 35 lb................................... 1 SO each

“ 38* lb»........ ....................... 1 70 "
Crown Brand Corn Syrup

2-lb. tin», 3 dor. in case, per ease--- 3 2*
5-lb. tin», 1 doz. in case, per ca e--- 2 60

10-lb tin», % doz. in caee. per caae ... 2 50
20-lb. tin», * doz. in caae, per caae--- 2 *5
Barrel», 700 Ibe.......................................... 0 03*
Half barrel», 350 lb..................................  0 03*
Quarter barrel», 1/5 Ibe............................ 0 03*
Pails, 33* ...................................................  1 70
Paila, 25 lb»., each....................................  1 20

[minute

Brown Label, l’s and 
Green Label “
Blue Label, _
Bed LabeL l ’s a 
Gold Label, 1's 
Bed-Gold •

Green LabeL l’s a
zabab i'a. *'«. fa'and *a I 50

CANADA FIRST 
BRAND

The Aylmer Con
densed Milk 

Oo.. Ltd.

Canada First0*** 
Kvap. Cream 
family size. 8 66

Canada First 
Evm). Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
size................................................................ 8 70

Canada First Evaporated Cream, baby
size................................................................ 9 00

Canada First Condensed Milk....................4 66
Beaver Condensed Milk................................4 00
Rosebud Condensed Milk..........................4 96

Per doz
H P Sauce, packed in cases of 3 dos. $1 90 
H.P. Pickle, packed in cases 2 doz. pts. 3 36 
H.P. Pickle, packed in cases 3 doz *-pts 2 25

lily White Cora Syrup.
Plain tins, with label— Per case

2 lb. tins, 2 doz. in ease....................2 6 j
5 " 1 "  9 8*

10 “ à ** M .....................8 75
90 " ! “ M .....................9 70

(6,10 and 20 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

8 lb. tins, 9 dos in case....................... $3 60
6 1 " ........................ 4 0

(6, 10 and 90 lb. tins have wire handles)
FM Aargee for Inert leg geetettoe» Ib thU dept, epplp

EYL0N
■la!

• 91

Blue Label, I s...........................9 SI
Orange Label l's and |’s......... 0 98
BlueLahells ......... . ........... 6 98
Brown Label. 1’ and 1‘s............. 0 98 0 40
Brown Label. *’•........................$90 0 40
Green LabeL Vs and l’s...........  6 86 0 60
Bed LabeL i s ..................  6 40 0 80

0 07 
0 08

?SI

Bobs. 6s and
Bully, 8s..............................
Currency, 6§s and 111.......StmaTfittsT.................
OldFox. 11s.......................
Pay Roll Bare. 7k............
Pay Roll 7s........................
War Horse, 6e.....................

MNLAQAMA TEA 

MIN TO NROa.,
46 Front St. Bast

We pack in 80 and 
100 ItToases. All 
delivered prices.

Brown Label, 1 lb. or I 
Bed .............. 1

Blue 
Yellow
Purple
Gold

Is, 1 Ol
Is, X Ol
Is, I Ol

to

zilaaale Retail
- 0 25 0 30
. 027 0 35
. 0 30 0 40
. 0 35 0 60
. 0 40 0 60
. 0 66 6 88
. 0 TO 1 00

OeyloD Tea, in
and |-lb. lead

Black Label. 14b., retail st 95c......... $0 10
BUck LabeL 6-lb.. retail at 96c.........  0 91
Blue Label retail at 30c...................... 0 94
Green Label, retail at 40c.................... 0 80
Bed Label, retail at 60c....................... o 36
Brown LabeL retell at 60c ............... 0 41
Gold LabeL retail at 80o......................  0 86

Jams and Jellies
EATGBR8 WHOLE FBCITBTRAWBHNNT JAM 

Agente, Rose A Laflamme, Montreal and

1- lb. glass jar, screw top, 4dos., perdos. $S 99

T. UPTON k OO.
Compound Fruit Jams—

? do* ln <w. per dos. 1 09
2- lb. tins, 2 dos. in case, per doz..........  1 80
6 and 7 lb. tin pails, 8 and 6 n*iu in

orate, net lb
7 wood pails, 6 pails in* ...........
30-lb. wood pails, per lb

Compound Fruit Jell__
£**>*• glass jars, 2 doz. in case, perdos.
2-lb. tins, 2 doz. in esse, per lb..............

lD.or^.pr‘b:

i orate, per lb...

1 80 
1 88
0 07
001

Jelly Powders

HOLBROOK’S IMPORTED PUNCH SAUCE

Large, packed in 3-doz. case, per doz... 2 25 
Medium, packed in 3-doz. case, per doz.. 1 40

HOLBROOK’S IMP. WORCESTERSHIRE SAUCE 

Per dozen
Rep. V2 pints, packed in 6-doz. case__ 2 25
Imp. % pints, packed in 4-doz. caee ... 3 15 
Rep. quarts, packed in 2-doz. case....... 6 50

Tobacco.
IMPERIAL TOBAOOO COMPANY OP CANADA, 

LIMITED—EMPIRE BRANCH.

Chewing—Black Watch, 6s...
Black Watch. 19s..............

• and 12b...........

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 16 
flavors. 1 doz. ln 
handsome counter 
carton, per dos., 90o.

list pries.
"Shirrifl e " (all 
flavors), per doz .... 

Discounts on applioa-

46
44

18 
. 43

to Urt
72

HuifW, Tie CaesZlaa

Taut
Ontario and Quebec Prices.

Yeast, 3 doz. 6 cent pkgs......... $1 16
fc’sCream Yeast, 3 dozTto box. 1 16
r, et eu uum* »Sm
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THE ClMADIil OIOCI1

■ ■ ■ ■ ■
■ Why Not Now? ■

SEND IN YOUR

■salt
III Order and so secure

prompt shipment.

VERRET, STEWART & CO.
LIMITED

SALT SELLERS

MONTREAL

Your Customers
look to you for ideas for des
sert, especially when apples 
are scarce.

Have you suggested pies 
made from

WETHEY’S
MINCE MEAT?

(IN SANITARY CARTONS)

You have them. If not, get 
some quickly from your job
ber and PUSH IT, IT WILL 
PAY YOU.

J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

Here is More Convincing Evidence of the 
Far-Reaching Effect of Advertising in 
The Grocer :
An Eastern Manufacturer advertising a store equipment article 
(to be exact, a self-measuring oil pump) last week received 
a reply from Dawson City, Yukon.

Another manufacturer has received several replies from 
England. He advertises a book-keeping device.

A third had an enquiry the other day for samples of a food 
stuff from Scotand.


