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- r OUR COMMERCIAL
POLICY . ...

is that of the

PCR . oo
SHIRTS, | APRONS,
LACES and ! ROBES.
VEILINGS, i CRAVATS,
MADE-UP-LACE, ! COLLARS,
BLOUSES. i BELTS, Exc.

8 and € WoOD STREYT,

| “Open Door”

| TIDSWELLS o5

o e, LONDON, ENG.

A SPECIALTY

# “EMINENT”

Imperial Waterproofs
“Cravenette” Proofed

Used 1n all parts of the world.
20th century pattorns now roady.

Dgpnnmcnu:

) \I Agents in Canads,
JACKETS, b 3. E. SNIDER & CO.
MANTLES, ! 5 Kiog St. West
COSTUMES, i\ o

GIRLS' AND MAIDS® DITTO. TORONTO.

BRICE, PALMER & CO.

Tclegrams: 14 Cannon 8t.and City Road
s Emlnent*” Locrdon. LONDON, ENG.
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DRESS FABRICS
“FOR GENTLEWOMEN.”
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Plain and Figured Alpacas and Mohairs.
Covert Coatings, = gt nace
Bengalines.

Crepoline Cords.
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July Number—30,000 readers and influencing 90,000 buyers.
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Millinery and
Dress Trimmings.

Mantie Velvets

AND

l Silk Sealettes

Plushes

FOR ...
Upholstering, |L
Etc.
Mohair Plushes J
FOR ---

Railway and
Street Cars, Etc.

Swell Roosters

— WEAR QUR —

White Duck Pants
Navy Serge Coats
Crash Suits

« AND THE .

Summcr Glrl

1s a sure winner if she
WEATS OUT « o v v & « &

SKIRTS

Crash, Pique, Fancy
Ducks, etc., etc. Smart
Styles, Tailor-made.

Manufaeturod by ____ _ame

ROBERT C. WILKINS

MONTREAL

French P, D, Corséts

The Most Graceful, Comfortable, Durably

Corsets in the Warld. No Corset department
complete without them.  Wholesale only.

KONIG & STUFFMANN

7, 9, and 11 Victoria Square, MONTRRAL
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| S, GREENSHIELDS, SON & CO.
UNLIMITED

MONTREAL and VANCOUVER

Largest and Finest
- Assorted Stock

| STAPLE AND FANCY 600DS

| WE HAVE EVER OFFERED.
E  INCLUDING

The Most Up-to-date Goods
From the Best Makers

IN THE WORL.D.

Sole Selling Agents for

P
| PRIESTLEY’S DRESS GOODS
PEWNY’S KID GLOVES

«EVERFAST STAINLESS HOSIERY.”
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ﬁ%%mggg s é;% Fac-Simile of label on our regular goods.

¢ PATONS 34 SIS,
¢ KNITTING & PURE SVEFTmcren

© WOOLS o o

of Genume SCOTCH Manufacture
Umiform i qualty and finsh, and =

CAN BE RELIED ON ‘_/u ; Medals taken at
' S ! / all Exhibitions.
MARK

to giv? @aximum satisfaction TRADL
— in Knitting and Wear. THOS. HEMMING & SON, Ltd.
Qf‘ Manufacturers ot
John Paton, Son & Co., Alloa, Ssotland NEEDI_E FISH HOOKS and
Agent for Canada- FISH"‘G TACKLE.
I)I{ILII) Dh GR UCH\' WINDSOR MILLS - REDDITCH, ENGLAND.

Write for Samples. which will be mailed 10 you free on receipt of Trade Card,

Who holds Stock. ahand a8 St Sulpiee st MONTREAL

THE CELEBRAIED OXFORD

OXFORD CASTLEFIN

UNDERCLOTHING

New Price Lists upon Application.

and Baby Linen

W. F. LUCAS & CO.

129a London Wali  LONDON, ENGLAND.
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7 Patent Pcrmancnt Silk Fnish

wegrrezne- Cotton Ifalians and Linings.
The Superiority of Goods finished by this method is in

1st—Appearance and touch scarcely distinguishable from the finest Satins.
2nd.--A brilliance and silkiness never before attained on Cotton Italians and Linings.
jrd.—Altogether exceptional strength and durability.

4th.—No deterioration in appearance however long the Goods may be kept in Stock, thus
making them peculiarly adapted for shipment to far distant places.

sth.—The fastness, depth, and richness of colour in the Aniline Blacks, which is guaranteed
unalterable.

6th.—The fastness of the finish, which will not go off under the Tailor’s iron.

7th.—Its peculiar adaptability for all Lining purposes, Waistcoat Backs, Skirts, Corsets, etc.,
whilst the strength, brilliance, and permanence of the finish makes it of special value
for Dress Foundations and Linings.

Goods finished by this process are absolutely cheaper than in ordinary finish, as the
extra cost of finishing is far more than met by the improved value and appearance and
greatly increased wearing qualities of the cloth.

CAUTION. —In order to secure the genuine finish, see that every piece is
stamped with the above Patent Nos., as many worthless imitations are already

being offered.
PATTERNS WILL BE SENT ON APPLICATION

=5 JAMES & M.S. SHARP & CO0., uimied

Orchard Dyeworks,

b

The Towers Dyeworks,

HECKMONDWIKE,
~ENGLAND, - -

Low Moor, Nr. BRADFORD,

[

- v

ar npre o aee

TR DTt i

ey o
v~

-,’_"‘

PRS- U VP YU -~y Jyrte Oy y




b P so st esadivate sprasssdaty

- DRY -- GOODS -- REVIEW

Foster & Clay Pewny's Kid Gloves.,

Scotch Fingerings,

Shetland, Andalusian,
Petticoat, Vest and A
Shaw! Wools. TRADEC .

Cable Cord and Soft
Knitting Worsteds.

¥ o
v — DB

Latest Styles,
Latest Shades,
Best Qualitics,
Fresh Stock,

Combine to make these gloves the best
i the market.  Stock of leading lines
always on hand. . y .

All orders will receive prompt and careful attontion.

HOLLINGS MILLS, SOWERBY BRIDGE, ENGLAND. .
“a-yeaant D {\haded n stack in each quahity, can be tad vn application, sl
ek m et e | S @FOCHSDHICNS, SOM & €0,
Agent for Canada: Wholesale Trade only supplied. AgOﬂtS for EMIL PEWNY & co
9

JOHN BARRETT, »% % Montreal GRENOBLE, FRANCE.

TS GLO
96& Dent, Allcroft & Co. Vé\&

GLOVE MANUFACTURERS

LONDON: 97 Woobn ST.
NEW YORK: 15 & 17 GREENE ST.
PARIS: 30 RuE DES BOURDONNAIS

Woicester, Brussels, Grenoble, Prague, Naples.
Skin Dressing Yard: OTTIGNIES, Belgium.

. -~ -

Agents tn Canada

J. T. DONNELLY & CO., . ='wms« MONTREAL
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| .BRADBURY, GREATOREX & GO.

LIMITED

Our Camdinn Kepree e empies, LONAON, England.
Manchester Muslins, Trimmings, Flannels and Blankets,
Haberdashery, Scotch Muslins, Prints, French Merinos,
Handkerchieis, Silks, Linens, Fancy Dresses, Umbrellas,
Curtains, Hosiery, Gloves, Velvets, Laces, Crapes,
Ribbons.

His travellers are now F " s I of above
on the road with the New a amp eS departments.

C. J. W. DAVIES, s. 2. MONTREAL.

59 Yonge Street, Toronto
5 Sisters' Block, Victoria, B.C. Letter. orqers )
9 Bedford Chambers, Halifax, N.S. will receive our prompt attention,

THE LACE WAREHOUSE of CANADA

Fresh Importations

of LACES for summer trade have been put into stock, comprising Cotton Guipures |
Cotton Vals., in White, Black a.ud Butter : French Vals,; Silk Chantilly, in White, Cream and Black ,
Linen Torchons; Orientals, in Cream, White, Butter and Black ; Saxony and Plauen, in White, Cream
and Butter, and Chantilly Allovers and Flouncings, in black.

Fully Assorted

For the assorting season we have made special provision in Lace Curtains, Veilings,
Embroideries, Muslins, Dress Goods, Trimmings, Silks, Chiffons, Ruchings, Gloves and Hosiery.

Special Offerings

We are offering at greatly reduced prices many lines of Dress Goods, Muslins, Prints,
tLinings and Fancy Hosiery, which must be closed out this season.

LETTER ORDERS RECEIVE SPECIAL CARE.

Kyle, Cheesbrough & Co., ==te=== Nontreal.

v v es

o b e Al e e d .
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MUY Ny g MILL NGO, 2
' Penman Manufacturing C
Manufacturors of Knitted Goods of alt doacriptions, including Ladles' and Gentlemon's Undorwear Limited

in Cotlon and Wool. MHoslery, otc.

Head Offlce - PARIS, ONT.

MU SN g MILL N, 3

Full lines of our SPRING GOODS now being

shown by the wholesale trade.

MU Nee § MILL SO, 6

SELLING A0ENYS D), MORRICE, SONS & CO., MoxTkreaL axp ToronTO.
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- As Black as ' A
the Ace of Spades.

Extract from a paper read at the Annual Meeting of the
New England Cotton Manufacturers’ Association, held at Boston,
Mass., April 26th and 27th, by Dr. Wm. P. Wilson, Director
of the Philadelphia Commercial Museum :

«“The principal trade in ladies’ arnd men’s
hose and half-hose is in cotion and plain black
goods.  These goods are almost entively German
make, and it is found that the Hermsdorf Dye

retains its color where ILnglish dyes fade out
into browns and greens. There is apparently
a deficiency in Huglish dyes, as well-known
English dyes fail to stand, while the Hermsdorf
dyes stand fast through all tests.”

This 1s the testimony of W Hosiery by thou-
sands of satisfied customers all over the worid.

See that every pair 1s stamped o%f% and take
no other.

L}
American Bureau of Louis Hermsdorf
78-80 Walker Street, NEW YORK.
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A Good Tlme Coming,

Many are already planning for their Summer outing

Don’t forget to provide for RAINY DAYS. They

are a good time for fancy work.

—— v e———————

Get a supply of MORSE & KALEY Goods. D)

~
M. & K. SILCOTON.

M. & K. SILCOTON EMBRCIDERY. .
M. & K. TURKEY-RED EMBROIDERY.
M. & K. VICTORIA CROCHET THREAD.
M. & K. KNITTING COTTON, etc., etc.

Robert Henderson & Co. ===.... Montreal.

SOLE AGENTS FOR CANADA.

OUR TRAVELLERS are now showing : l See our BIG range of E |
Dress Goods I SILK, Sateen, Muslin and Print
Hosiery and Gloves |

- Underwear and Bl
| Canadian Staples | ousSes
| l FOR : —_—
“ FALL : Letter Orders are our FORTE.

[ JAMES JOHNSTON & CO xz= Montreal i}'

JAMES JOHNSTON & CO.

WHOLESALE DRY GOODS

All departments well assorted for Summer Sorting Trade.

-
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m (FJAULT BROS. CO., 1

MONTREAL
< Fall Season 1899

DRESS GOODS DEPT.

Silks, Velvets, Velveteehs

DRESS GOODS. special lines in Back .| VELVETS and VELVETEENS.

gfiz)go;ns.!:a\!nl_aljzsss. Figures, Repps, and latest Full lines of Black and Colours, both in plains
1bbon rancies. and Cords, at old prices.
SILKS. This department is showing the latest

noveltics in all the popular siyles, Taflctas, LINENS. Full stock in all lines. Extra valuc
Fancies, Black Figures.  Special values in Black . in Tablings, Napkins, Towels, Towcllings, ctc.,
and Coloured Satins. ! ctc.

"Sole Agents for Fownes® Cclebrated Gloves.
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Having secured the entire mill’s
stock of

“Pique Travers” and

% “P. K. Superior Quality,”

A

JUNE

manufactured by one of the largest
concerns in the United States, we are
in a position to offer them to the trade
at an extraordinary reduction.

They are the newest and most
fashionable wash materials in the market
to-day, and at the regular price it has
been hard to supply the demand.

Patterns will be sent on applica-
tion.

b5 Qb TRl

2022 2222920259 22 2% %% 4% %

SENSATION

We Solicit Orders by Mail and Guarantee Satisfactory Results.

2 . ‘W’ a8 - - o~ e .
KasprhbnA
(dans >
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PROGRESSIVE STOREKEEPING

A MONTELY ARTICLE ON THE PROPER MANAGEMENT, SYSTEM, ETC.,, OF AN UP-TO-DATE
RETAIL BUSINESS.

By Charles F. Jones, Now York.

How few really good salespeople there are @
We see an immense number of poor ones and
a fair numbder of medium ones, but how few
really good ones there are.

It is well for every salesman to consider himself and try to find
out in which of these classes he belongs—whetherin the poor class,
the medium class or the good class. Those who are in the good
class have quite a bright future beforethem ; those who are in the
medium class may rise above that position or may not—it will
depend a great deal upon circumstances , those who arein the poor
class are sure never to get any higher than they are, and, in all
probability, will soon drop out of the ranks to make room for
better persons.

The good salesman, above all things, is polite under all cir-
cumstances, to all persons and at all umes. To be a good sales.-
man you must like your business. One who does not like selling
goods is very apt to not bave the necessary patience in order to
cater to all the peculiarities of the customers. A good salesman in
taking hold of a customer tries to show that he is friendly, but
never forward , tries to show that he is pleased to have the customer
look at the goods ; that he is pleased to wait on her and is willing
to do anything in his power to make a sale. He does not begin
with his customer in an abrupt manner, but leads her carefully from
on2 subject to another, up to the point of buying. A gocd sales-
man treats one customer just as well as another, treats <l with
respect, giving the poorest and most cranky customer as much and
as polite attention as he does the richest and the easiest to please.

While it is, of course, a salesman’s duty to sell the goods that
2 house has and to work to the interests of his employers in all
cases, still, the best salesmen are those who cater to the tastes and
wishes of the customers. They endeavor to sell them proper goods
—that is, goods which th: - know will please and wkich they know
are such as the party wishesto buy. To be agood salesman of
any line of goods it is necessary that you should be thoroughly
acquainted with the stock which you have in the store and that you
should know something about each kind of goods ; as to what it is,
its proper name and, if possible, something2bout how it is made
and what are the differences between it and some other goods.

A good salesman will be honest and perfectly frank in all his
dealings with the purchaser.  If thereare any defects in the goods,
it is always well totell them.  This gives the customer a confidence
sn what you say which will cause her to ican on your judgment

The Qualities of
a Salesman.

and believe in your honesty of purpose and the honesty of the
goods.

One mistake that a great many clerks make is
in being too anxious to express their individual
opinion® about certain lines of goods. It is
not always well to say too much of what you think, or to give your
opinion too decidedly upon anything. Itis your place to display
the goods and to allow your customers the liberty of making the
choice. If they ask of you an opinion, always give an honest one,
stating just exactly what you think. However, in some cases where
you find the customer has some difficulty in making up her mind,
it is also well to assist her by giving any points which you may
know yourself ; but do not be too forward in making suggestions
which may not be altogether pleasing.

Another mistake which clerks sometimes make 1s in beginning
to describe their goods and speak of their beautiss, etc., before
they display them.

If a lady comes into the store and asks if you have any par-
ticular kind of goods, and the clerk begins at once to go through a
long speech as to the deauty and style of the goods which he has
before he has taken them down from the chelves to show them, the
customer may be disappointed 1in them when she does see them,
It 1s always well 1o show the goods first, let the first impressions
be made by the goods, then, in well-directed words, bring out the
different good points and display them to the customer’s mind.  1f
you begin to talk 100 {reely about the beauty of the goods, it may
be somewhat of & disappointment to the customer, of, after secing
them, she does no* think they are as geod as you have given her
Teason to expect.

A good salesman must be very careful in his dealings with
everyone. There are hardly two people in the world who can be
handled exactly alike. Try and learn from your customers just
how to handle each one, or how to handle each class of persons so
that when you meet with a certain customer again. or another
person of the same class, you will know exactly what to say and
how to do to please her.

Giving Opinions
of Goods.

Every business man takes an inventory of his
stock once or twice 2 year, for the purpose of
finding out what has been his success during
the past term. The wide-awake merchant not only learns what
has been hus success, how madh he has made, what amount of

Uses of
An Invenfory.
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PROGRESSIVE STOREKEEPING—Continued.

stock he has on hand, but he also learns his mistakes. Thatis the
great virtue 1o taking stuck—to find out what has been wrong, and
to correct it.

What 1s the use of a merchant taking an inventory if he does
not learn something by 1?2 Counting his stock does not increase
1t or diminish it—it simply gives him a record of what it really is.
Therefore, taking an inventory does not cither make his profits
Jasge or small, unless he learns from his inventory what have been
his mistakes in the pastand endeavors to correct any failures which
he has made. If he does not learn anything from taking an
inventory, what is the use of taking it? It is simply a worry, a
trouble and an expense.

The only good an inventory can possibly be to you is to show
you just what you have done in the past thatis wrong, or what you
have done that is right.  If you have been duing right, then stick
to it, o1, if you have made mistakes, the inventory will show you
what they are. and 1t 1s then for you to correct them.

Atinventory time 1t 1s not only well to take stock of the goods
which you have on hand, but also inventury juurself. \What am
I 1n the habit of doing 1n business thatit would be bettes not to do ?
What mustakes have 1 made personally tn the management of the
business? How can I make my business more perfect during the
coming year. Also take inventory of yout employes —which of
them have piven me tae best service? How many of them have
been good salespeople during the past year ?

By thus polag over every point In yourself and in your employes,
you will find many things to correct. By correcing them you will
make your business still more profitable for the coming year: so
that when your next inventory is taken you will have less things to
find fault with and less mistakes to correct.

It should thus be each year—that at inventory time it would be
profitable for every merchant to consider s ways and to cortect
any errois which may have occurred in the past.  This will teach
us, from our mistakes, how we may be better in the future.

A great many indiffetent clerks might be made
much better if they had a little instruction in
the store from those over them.  Itis impns-
sible for the salespeople to keep posted on all the new goods and
fashions unless there 15 some one to givethem the necessary points
Thus ought to be 2 parnt of the buyer's business—when 2 new line
of good is purchased he should always go to cach salesman who is
likelv to handle 1, and explain to him about the texture of the
fabnc. what per cent. of it s wool or cotlon, suggest whether
the colors are likelv to wash or not, give the proper name of the
goods and explain any other features which could possibly be of
assistance in making a sale.

Keeping Clerks
Posted.

By wawhing all these points a merchant can make his sales-
people woith almost double to lim what they would be if they
were uneducated about the goods.

Purchasers always like 1o know the full particulars about any
picce of goods she h they ase buying , they are often interested in
knowing where it 13 made . and. more particularly, ali the points
about its wear and duralality

Any new features that the salesman may bring out will prove
very interesting and assist 1n selling the goods.

Every lady who purchasesa dress or any other kind of goods
likes 10 be waited on by an inteligent salesman who seems
to know what he s doing.  No lady would like 10 go into a drv
goods store and find the clerks unable totell her whether the good's
were wool.or cotton, or how much woul wasan the goods, or whether

it was going to be worn much during the coming season, or any
other point which she would like to know.

Purchasers often ask a great many questions about different
fabrics, and, if the salespeople can answer these intelligently, they
not only make the present sale, but are apt to impress the customer
so that when she needs another dress, at some future time, she is
likely again to hunt up the house or the salesman who was able to
tell her so much of value before.

One very important thing that every sales-
person in your house should know is where all
the other goods are kept.

A lady steps into a store, and possibly she does not find the
floorwalker or some one in authority very convenient, and she will,
therefore, ask a clerk where cuch and such goods are kept. The
salesperson shauld 1n all cases be able to direct her definitely.

It is very annoying to a customer to be told: * I don’t know
exactly where the goods are, but possibly you will-find them in the
rear of the store* ; then, when the lady goes back to the rearof
the store, she finds some one there who is equally ignorant, and
directs her upstairs, after she goes upstairs she may find out
positively that the goods which she wanted were on the first floor,
within a few feet of the place where she made the first inquiry

One of the first things that a salesman should learmn in coming
nto a house 1s the locanon of the different stocks. Let him, if
necessary, take a stroll around from place to place, so that he will
know without doubt just where cach kind of goods are kept. If
the store is a large one it would be well to have a plan of the house
drawn and given to each salesperson, so that he might use 1t in
directing customers who might wish to go to some other depart-
ment.

It will certainly be very annoying to a purchaser to be mis-
directed in looking for goods, or to be told that the salespeople do
not know where the goods are. Then, of course, the floorwalker
would have to be looked up, and. if none should bappen to be
present, just then, considerable trouble might be experienced in
getting the desired information.

Not only should the salespeople have a general idea where
goods are kept, but they should be explicit in their directions, so
that there will be no mistake. Simply the directions that the
ge>ds will be found in the rear of the store is not nearly so satisfac-
tory as to say that they will be found on the left-hand side, the
second counter from the rear, or some definite information of this
character. The more your salespeople know about the store and
about the goods, the more benefit they can be to your customers,
and. consequently, to you.

Know WWhere
Goods Are.

Most first-class houses of a medium or large
size have some kind of regulations about their
salespeople buying goods from them. It is
only just that the salespeople in your houss should have the very
best facilities for buying from you what they wish to use for them-
selves. It is the usual custom, and a good one, that they geta
special price on anything that you handle. You may either atlow
them cost with a small per cent. added, to cover freight and expense,
or you can allow them a uniform discount off anything which
they may purchase.

Doing this does not in any way hurt the store, but insures that
all your salespeople will purchase their goods from you. It also
leads them to believe that you are interested in their welfare, and
are willing to share with them your profits which they may enable
you to make by good service.

Itis not well, however, that the salespeople should be allowed
to buy at all times during the day, at any time that they choose,

Selling Goods
To Cleriis.

m
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Nothing is too rich, too handsome
or too good for Canada.

Never was there richer, handsomer,
better, or as good dress goods brought
into this country as we will show you

tor Fall 1899.

Our range will comprise all that is
novel, handsome, .nd fashionable.

We have bought the most beautiful

goods that England and France can
produce.

The latest designs, the newest
colors.

High-priced, medium, and cheap
dress goods and silks.

CANADA, BRITAIN'S FAIREST DAUGHTER.

You have often praised our display of Fancy Black Goods, it never was
equal to what we have for the incoming season.

Be ready to buy our new lines. Clear out any odds and ends you may
have, never mind what they cost, you don’t want them, and you do want our

roreltes FLANNELETTES

Fine Imported Flannelettes, printed and woven, not an old pattern in
the whole combination, but patterns you have never seen and won't see else-
where. They are confined to us.

In every department throughout the house you will find value, popular
prices, and complete ranges of goods suited to the people and trade of Canada.

BROPHY, CAINS & CO.

23 St. Helen Street .. NfONTREAL.
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as this might, to some extent, interfere with your other customers,
or it might cause a great many salespeople to be absent from their
stocks, when they ought 1o be there waiting on trade. Certamn
hours of the day might be devoted to this business—say, an hour
very early in the morning, or an hour late in the evening, in which
the salespeople should have the privilege of trading anywhere in
the store that they might wish. \When they are so trading they
ought to receive the same attention and courtesy s any other buyer
from their fellow salesmen. They deserve just as much attention
and just as much cffort to please them a< any other customer would
receive.

In allowing them to shop from stock to stock, it 1s well to have
a rule that not more than half the clerks from any department shall
be away at any one ume. This prevents any stock from being
neglected, and the wants of your salespeople can be easily attended
to by taking turn about asif they all went =t once.

Itis a very gond thing te train your employes in this way to
putchase frota you. If they do not get any rourtesies or favors
frum you, they arc likely to go fr.m store to store, wherever they
think they can secure the best ba:gains, and it is not a good re-
commendation for a house to have its awn employes doing all their
shopping somewhcere else. Persons who are not acquainted with
the reasons for this may very often think it is because the sales-
people know their goods and prices too well to be fooled by them.

RECOVERED FROM THE FIRE.

Almost all evidences of the fire which destroyed the upper
storey of the premises of The Alaska Feather & Down Co., on Guy
street, Montreal, recently, have disappeared. A new roof has
been put on the building, and that portion of the plant which was
damaged is sapidly bLeing restored. The management state that
everything will be all right for Fall business, and, infact, thatorders
for immediate delivery will meet with but little delay. Purchasers
may rest assured 1n ordering goods that they will reccive fresh stock,
as< all stock in the building at the tine of the fire has been sold by
aucuon on the underwriters’ account.

Fresh matenalis now arriving from New York, to be used in
the manufacture of goods for the Fall trade. As an evidence of
the extent of the business cantied on by this fitm, it may be men-
ttoned that at the time of the fire no less than $11,000 worth of
feathers were on the premises.

GOODS SHIPPED INTO CANADA.

The Canadian Customs Department havearranged that a notary
public may act when declarations are made by shippers o1 joods
into Canada. The new regulation, which has been passed by the
Governor-General-in-Council, reads as follows - ** The declaration
prescnbed to be made under the provisions ot the Customs Act, by
the foreign owner or exporter of any goods shipped to Canada on
consignment may be made and declared before a notary public
resident in the country trom whence the said goods are exported to
Canada.™”

Mr. Dumbleton. who 1s too economical to keep any extra
collar bultons on hand, aiw ucsuies a goud share of his morning
moments to hunung for these wayward essentials of male attire,
startled his wife the other morning by a mote than usual overflow
of emphauc language.  \\hau s the miaites now.  she eadamed.
** Matter enough,”” he returned, with a senes of pamlytic gasps.
**I've swallowed my collar button.”" **Thank the goodness.™
snapped out Mrs. ID., ** for oncein your hfe you know where it is.”

NEW GOODS IN WHOLESALE TRADE.

JOHN MACDONALD & CO.
N dress materials, John Macdonald & Co. are showing a special
The fourth shipment of BB and

CC lawns has arrived, and all orders can be filled. In Swiss single
spot muslins there is a Iarge range of prices.  The shepherd check
dress goods make very attractive skirts, and a shipment of these
in various sized checks contains lines to retail at 25 and 50¢. Black
figured as well as plain alpacas, to sell a popular prices, are in
stock  The ** Seabelle ** serges, black and navy, are proving very
satisfactory for boating and other outdoor costumes.

The ready-made skirt is a feature this season. This firm are
shuming speual talues o white pique and lnen, to retail at
pupular prices.  dome new things in blouses include white pique,
tancy pryue and a yob line of American muslin blouses, to retail at
5oc. -

A novelty in dress trimmings is new black elastic frilled ribbon
in various widths. In Imperial fast black cotton and lisle hose,
misses’ an.. children's, there are leaders to retail at 20, 25 and
35¢. A new shipment ot Valenciennes laces has arrived. A
repeat of four lines of French foulard silks, which were shown
earlier in the season and snapped up, will be here in a few days.

line of pique to retail at 10c

The carpet department is showing a special range of linoleums,
2 and 4 yds. wide, which 1s controlled in this market by the firm ;
also a 2.4, 5.5, 3.4 and 4.4 plain centred stair linoleum with key
border, as well as a ine of cork carpet, 8.4, plain and patterns. A
stock of Chinese and Japanese matungs for late trade and some
handsome designs in cottor, warps are baing shown. Early in
June, a great range of hemps and jute brussels, from the cheapest
to the best grades, will be opened up, and also a shipment of the
best selling patterns in tapestry carpets.  Fifty pieces of Wilton
velvets, 235 per cent. below regular prices, can now be had. In
furniture coverings, the range includes materials to retail from 3oc.
to &3 per yd. The Swiss and Irish point and tambour roco cur-
tains contain A great variety of styles and prices. In bedroom
curtains, the Swiss dot with a fiill, and muslin with a frilled edge
are shown. In sash muslins, the Swiss spot frilled and the same
with worked edge are much in demand.

In men’s furnishings, there are several new features. The silk-
bosom shirt, Japanese silk with stnpes, 0 retail at &1 and $1.30,
are for the lighter Summer wear. The regatta with bold cross
stnpes is still good. In tlowing-end ties, some new things in greys,
checks ang blues are shown. The department has two leaders in
umbrellas :  Gloria cloth, No. 5967, to retail at $1, and silk, No.
5971, for §1.75 retailing ; both have steel rods. A new line of
caps, navy blue, = P. & O.”" (naval) shape, retail at 25, 35 and
soc. Pongenese silk handkerchiefs, one line in initials, to retail at
10, 15 and 20¢., are proving fast sellers.

Braid trimmings are good for this Fall, and London and Pads
skirts, jackets, and dresses seem to be trimmed with nothing else.
Some nice black and white effects are shown, and are popular for
black skirts.

if the present pnices of wool are maintained, buyers wiil pay at
least 10 per cent. more for worsteds, serges, etc. The woollen
department of this firm, having finished stocktaking, is showing a
quanuty of odds and ends, a number of patterns in 3.4 and 6.4
suitings, which are being cleared out at a very low price. A
hundred pieces of 3.3 Canadian tweeds have just been purchased,
a mill overmzke, and are offered at less than the cost of production.
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A «omplete stock of black and colored Itahans, fancy silesias,
po. ketings, etc., is shown.

S, GREENSHIELDS, 80N & CO.

. Greenshields, Son & Co. have just received a large shipment
of hsle, taffeta and silk gloves in all colors and combinations.
Their stock of these goods 15 complete, and includes a very pretty
ranye of fine lisle gloves, with two or three push buttons in different
colors and combinations. This firm report a good demand for
hsle and silk gloves in white, cream and light colors. The season
1s later than last year, but the sales are larger, and there is every
indication that goods will soon be scarce.

several cases of cotton, lisle, silk and cashmere hosiery have
just arnved.  This shipment completes their lines, and they can
dehiver at once, at old prices, all plain, ribbed, and fancy goods.

The sale of black crepons for Autumn is very much larger than
ever before, the best selling designs being slightly smaller in size
than in former seasons.

The newest things in silks are plain bengalines in self colors,
malanies, surahs, etc. Also plain colors in corded effects. A
nne ot braided colors in liberty silks is also selling well.

TORONTO FEATHER & DOWN CO., LIMITED,

The Toronto Feather & Down Co., Limited, are showing some
beautilul down comforters this season and, as a result, are capti-
vating trade that formerly went to England. It is admitted they
are turning out goods equal to any imported ones, and the trade say
prices are right.

The importance of a reliable brand is exemplified in the posi-
tive instructions to put ** Swan ** brand on all this firm's goods.

JAMES JOHNSTON & CO.
James Johnston & Co. bave just received for Summer trade an
endless variety of white goods . Fancy dress lawns, in checks,

stripes, openwork and cords, beautiful designs, the newest out :
Swiss spot muslins of all kinds, white with white spots, white figures,
colored spots and colored figures, linen color with assorted colored
spots and figures ; black Swiss spot muslins, with all black spotsand
with white and colored spots also, and a full range of piques, plain
and fancics.

A large lot of print blouses, made with detached coliar and
attached cuffs, are being offered at $4.50 per dozen, remarhable
values. In veilings, all the latest styles have just come to hand :
Black Russian veilings in plain and fancies, black, white, jackdaw,
and magpie chenille spot veilings, grenadine vetlings, 16 to 40
inches, and chiffons of every description, 42 in., plain and in all
the leading colors and fancies at all prices; a line of goffered
chiffon in 18 1n. wide, 1n white and cream only, at 223c. a yard,
has been a great seller of late. A complete stock of netlings,
white Swiss embrotdenes, allover embroideries, etc., is shown.

In men's and ladies’ neckwear, Windso~ scarves in plains and
fancies, a splendid line of tartan Windsors which are having a big
mn now, derbys, knots, puffs and stnng ties in endless assortment
are always amiving. The curtain department 1s now stocked with
selections from the leading manuflacturers. bdash and curtain nets,
in Nottingham,Swiss applique and tamboured muslins,besides fancy
oriental and ¢olored fairy curtain muslins, lappets, point de esprit
and Madras mushns.

Ontano letters patent have been granted to the following incor-
porated companies : Messrs. F. \WW. Watkins, Hamilton; G. B.
Ryan, Guelph ; C. J. Catto and C. A. Calkins, Toronto, and W.
M. Flavelle, Lindsay, form The Merchants' Mantle Manufacturing
Company, with a capital of §20,000 ; Messrs. S. J. Bowling, C. E.
Adams and G. J. Leggatt, Windsor ; C. C. Kippen, Tilbury, and
C. S. Bowling, Detroit, form The Ever Ready Dress Stay Com-
pany, with a capital of $20,000.

Knox, Morean & Co.

—Wholosalo Dry Goods—

HAMILTON, ONT.

JUNE WANTS

will be largely in the line of White Goeds and Light, Warm-Weather Fabrics.

WE ANTICIPATED THIS and our stock is well assorted, especially in

WHITE PIQUES, WHITE CORDS and WHITE DUCKS.

15¢. Best makes and right values.

Prices at from 8c. to

VICTORIA LAWNS—at6c, 8c, 10c., 11%c, and up to 25¢. yard Our values in these goods

are well known.

SPOT MUSLINS—from 1oc. to 20c.  Spots all sizes.
WHITE MUSLIN BLOUSES—two special lines at $7.00 and $9.00; also full range of

Fancy Blouses from $4.50 up.

WHITE OUTSIDE SKIRTS—in P. K. and Duck at $15.00 and $18.00—th.. correct thing

this season.

ALL DEPARTMEN TS—are still well equipped to meet sorting wants  Special line of Black
Figured Dress Goods just to hand, price 37%4c.

ORDIERS by letter or through our Travellers will receive our best attention.

bt M N QD
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« WINDOW AND STORE DECORATING

Conducted for THE REVIEW by 11 Hollinsworth, an Expert Window Artist,

To Dxry Goons Review REaADERS.—We shall be glad to
receive photographs and descniptions of window displays that have
attracted special attention in their own localities, and which would
be considered helpful to trimmers generally. Any inquiries or
questions on the subject of window dressing will be answered
cheerfully, and any information given that may be desired by
readers.  Queries should be addressed: +* Window Dressing
Department.**

QUICK DISPLAY.

Many merchants, and especially those who know the least
about window trimming, seem to think that the window-trimmer 1s
somewhat of a magician ; that he should be able to trim a win-
dow without a moment's notice, and in a couple of hours' time
have a display completed which will sparkle with onginality and
taste. If he be informed a few days in advance of a special
display which s 1o be made, and should chance to design one
which will require perhaps two or three days to complete, he is not
credited with willingness to exert himself in the interests of the firm,
but, rather, informed indirectly that he has been very slow. This
is the encouragement that many a good window-trimmer receives
for his effort. **Lightning daubers*® will throw a conglomeration
of color on a canvas in a few minutes and cail it a painting, but an
artist sometimes takes years to finish a picture. It takes time to
do tungs properly, and especially is this so in window dressing.

No two displays require the same amount of time to complete.
It may take twice as much time to complete ane display as another,
and still, to the inexperienced, there might seem to be as much
work on the one as on the other.  No one but the tnmmer himself
can say how much work has been done: upon it. The average
professional trimmer is an artist. \Why make a machine of him?

Vel

b \{"

Sumnier e Gowds Drapet

The most prosperous up-to-date merchants of this country are
rapidly falling in line with the idea that well-dressed windows are
their best advertising medium, and they are willing to allow their
trimmers a reasonable amount of time to trim them. The merchant
who feels that a display is doing him no good unless there is a
great rush for the goods the moment the window is opened is on

SR |
BT X ";"‘"f
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Summer Dress Goods Draped.

a wrong tack, providing the display is attractive and well gotten
up. People are not always prepared to grab the moment they see
an article they would like, and, if it be arranged in a manner so
that it appeals strongly to them, they may call for this same article
a wezk or perhaps a month later.

Then, supposing that this same window did not succeed in sell-
ing a single article 2 1 ask : Has it been a complete failure? It
has not by any means. It has still done good work. Can a per-
son pass a store where the windows are all beauties and not be
impressed with the fact that this concern are hustlers and are
strictly up-to-date ? And when this same person requires an article
where will he be the most likely to get what suits him? At the
place where the displays have been a mixture of anything and
everything, and where the same displays have been anything but
inviting? No; he will go to the store that made the impression
on him through the beautiful displays.

In this hustling age of merchandising the great majority of
people se: our business only from the outside, viz., the show-
windows and the advertising columns. These represent the style
of business that is being conducted within. The windows are the
very eyes, as it were, of the store—the medium through which
your business is judged. A poor display is worse than none at all;
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Maritime Wrapper Co.

LIMITED

Woodstock, N.B.

LADIES’
HOUSE GOWNS

Extensive range for the
Fall Trade . . .

All new styles and materials
at prices to make
quick sales.

Agonts in

ST. JOHN, N.B., MONTREAL, TORONTYO,
WIRNIPEG AND VICTORIA.

Fall and Winter 1899-1500.

Full sample ranges from following English manufacturers can
be seen at our Toronto salesrooms or on season journey
by appointment :

Young & Rochester:

Shirts, Collars, Neckwear, Dressing Gowns, Fine
Flannels.

TreSS & CO. . High-class Hats and Caps.

] Sanitary \Vnolen Underwear
' and other specialties for Men,

3
Dr' jaeger s - Ladies and Children. Very

Sanitary Woolen Co. | favorable tcrms can be offered

A. Garstin & Co.:

Sole Leather Travelling Bags, Dressing Cases, etc.

WREYFORD & CO.

MoKinnon Building and 85 King 8t. West

Mannfacturers' Agonts <+ TORONTO

and Wholosale Importors.

BES

i MATERIAL
- WORKMANSHIP
| RESULTS

are combined ia .

Perfection Brand Coihforters

Cushions anda Tea Cosies

®

We have been making this class of goods for 20 years and have a
reputation to uphold.

Our Down-filled Quilts are handsome, well filled, and odorless.

Our Cotton-filled Quilts are just what the brand suggests—
PERFECTION.

See the goods and
be convinced.

Our Wool-filled Quilts are cheap and comfortable.
We have CUSHIONS in endless variety for the Lawn, Boat, and

Drawing-Room.

Travellers now on the road. Should they fall to call, write for samples. 1t is worth the trouble,

CANADA FIBRE COMPANY, Limited

Manufacturers of ** Perfection Brand " Down, Cotton
and Wool Comtforters, Cushlons, Tea Cosles, etc.

MONTREAL.
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WINDOW DECORATING—Continued.

but a pood one is the height of successful advertising. These
facts are so simple that it seems a waste of ume to wnte them, yet,
comparatively few merchants seem to realize them. One merchant
says: ** Weleave our displays in so short a time that it would
not pay us to spend a lot of ume on them.” We ask hini why he
does not leave them in longer, and he replies. * They do not
seem to attract longer than a day or two, people soon tire of
them ** Of course, they soon tireof them. The majority of these
displays make people tired at first glance. But, put ina few credit-
able displays and you will find they do not tire of them so soon.

Any class of goods may be left in a window at least a week,
and some displays might be left in two weeks and still beeffective,
but, as a rule, it is not in keeping with the best order of things to
have the display remain in over the week. I have heard many
times of tninmers who did ** beautiful ** work, who could remove one
display, have the glass cleaned, and complete a trim in half a day.
If these cases were investgated you would find (without an excep
tion), that the backgrounds were aliowed to remain sa unul they
fairly rotted, that the glass inside was scarcely cleaned, the drap-
ings looked like awashing hung out, and that the display. when
fimshed, was of the poorest, sloppiest kind. These trimmers usea
few old chestnuts over and over, in which orginality is an
unknown quality ; rather a detraction than an attraction to the
store. Yet, this class of workmen are termed ** quick trimmers,”
while the conscientious trimmer, who spares himself no cflort to
make his display a credit to his firm and himself, iscalled *'slow."’

Of course, there are quick displays which are practical and
make a creditable show, where nickel fixtures are used for gents’
furmshings and goods of that character, but the majority of mer-
chandise requires tme to arrange properly. - That whach 1s worth
doing is worth doing weil."”

WARM WEATHER PARRICS.

As this is the mounth for prints, muslins and warm weather
fabrics, the window.trimmers should give this department special
attention. The ladiesare all on the lookout for the prettiest fabrics,
and in most cases are watching for those shown in the windows.
The rivalry in these goods is very keen and care should be taken
by the windowman to show each pattern up to the best of his
ability. As few as possible should be shown at a time and changed
often. Every pattern should bear a neat price-ticket. Parasols
and blouses make splendid accessories in these displays. The
illustrations give a simple idea of an attractive showing. ChHlors
should be catefully arranged.

During a trip to New York, Chicago, etc., last season, in search
of new ideas, I noted some of the principal trade.winners which
may be of interest to readers of these columns.

In a druggist’s window, a very attractive showing was made with
infants’ necessaries, such as feeding bottles, etc.  In the centre sat
a chubby little baby with the end of a long tube in his mouth. A
card bore the following words :  **Give the Little Suckers a
Chance.””

Another draggist’s window was nicely arranged in purple and
white silk, and bottlesof ** jockev Club'* perfumes were artistically
arranged. On the bottom of the window was a miniature race
course. All the jockeys and horses were in motion.

A bicycle window had a showing of bicycle sundries, and a
miniature race track with littie brownies mounted on bicycles, going
at a great rate

A confectioner’s window had 2 man making candy in it, show-
ing that the process was clean and inviing. Another window
was devoted to the goods of a specialist on complexions, and

showed a lady with one side of her face bleached while the other
was freckled and tanned.

A hardware store had a large windoiwv filled with wire rat
traps. In each trap was a liverat. A card read - ‘* Rat Hyno
tizers, 15¢."’

One dealer in firearms, etc., had a lady in his window, whe
fired at a target all day, striking the bullseye nearly every shot.

On all sides the dry goods windows appear, and, in many cases,
are works of art. No expense 1s spared in making them appear
beautiful.

FABRICS AND FALL PRICES.

There is still some uncertainty as to how pnces of woollen dress
fabrics will be enbanced for Fall, and what lines wiil sell the best,
In conversing with Mr. Burton, of The Merchants Dyeing and
Finishing Co., TE ReEvVIEW found that it was considered fairly safe
at this date to forecast what would be bought. There is an
undoubted feehing for the better (lass of goods.  The sales of plain
goods such as amazons, sedans, meltons and mixtures will be good,
while the black raised mohair figures are as popular as ever, and
will be a large item in the trade. According to the reports from the
best trade and from Paris there is more tendency towards fancies
than was expected, but this will be chiefly in checks, plaids, and
stnpes of a clothy nature, or with carded mohair overchecks, and
those who don't want to be dressed as if they were in uniform will
favor this class of fabrics.

As to the reported advances, Mr. Burton pointed out that they
were confirmed, and would apply to all classes of goods made from
Botany yarn. This would include henriettas, French serges and
similar fabrics, as well as cashmere hosiery and gloves. The
advance on all these would range from 20 to 25 per cent. Many
manufacturers have withdrawr all quotations in this market. While
the advances were based on the higher prices of fine wools, there
would be a sympathy towards higher values in goods made from
other classes of wool, although the advance in these cases would
not be so great. In short, to-day, notning could be bought at the
old figures.

BLUE AND WHITE CHINESE COTTON.

Some specimens of patterned blue and white cotton cloth, sent
privately from Shashih, China, to England last year, drew forth the
remark that manufacturers in Manchester would give ** untold gold**
to know how thestuffis made. Not being a specialist, our Consul
at Shashih cannot test the value of this assertion, but says the cloth
is undoubtedly a good substantial material, and the methods of
manufacturing and dyeing are by no means recondite. It is pre-
pared by means of an impermeable paste, made of bean flour and
size. A sheet of oiled paper, in which the intended pattern has
been cut, is attached to the cloth, which is then washed with the
paste. The paperis removed, and the cloth left to dry in 2 cool
shady place. \When quite dry it is dipped in the indigo vat. The
parts protected by the paste remain untouched by the dye. When
sufficiently dyed it is exposed in the sun, which has the effect of
making the hitherto impermeable paste soluble in water. The paste
is now washed off, and the material is ready for the market.—
English Textile Mercury.

NEW MACHINERY PUT IN.

Robert C. Wilkins reports such a rush on men’'s Summer
clothing and ladies’ skirts that he cannot keep up with the demand,
and, to overcome this, has just put in cutting machinery that will
cut over 1,000 garments a day, and, with other new and improved
machinery, hopes to cope with his ever-increasing business. Mr.
Wilkins has just gotten up a new bar coat that the trade can do well
with. A post card will bring a sample.

ey
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S- H & M- Bias Vclvtcn
Skirt Bindings

These Bindings are kouwn the world over. Fur ELLGANCE, BEAUT'Y and WEAR
they are far and away ahcad of the next best and cajuy a larger sale than all other Skint
Bindings put together.

“S. H. » M.” stamped on the back is a full guarantee as to quality.

If you have not got them in stock don't delay in sending for Shade Card and Prices,
which are mailed upon application.

S. H. « M. REDFERN Bias Corded Velvet S. H. « M, BELLE Plain Velveteen

) in. wide. 1) in, wide.
S. H. » M. PRIDE Plain Velveteen
P in. wide, S. H. « M. WATERPROOF Cord Edge.

The Stewart, Howe & May Co. a2ivont Stroo: West, Torcnto, Ont.

Originators and Manufacturers of 8. H. & M. Blas Velvetoen and other Bindings.
Manchester, Eng. New York Boston Chicago 8t. Louis Cleveland 8an Franoisco, U.8.A.

JAMES CORISTINE & CO.
Manufact%rs of ... . V}

CLOTH CAPS, Flne Furs

GLOVES and MITTS, mwwmsws«mmws
ROBES, Etc., Etc.

469 to 477 St. Paul Street, MONTREAL

Our representatives are now on the road with a choice range of Samples for

Fall and Winter 1899-1900. ¢ Quality and Value unexcelled.”
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With june 1, buyers of hats will be shown the
new Fall samples of English hats. These are
just being put iuto the travelers’ hands. An
examination of the samples shows that they follow the tendencies
outlined in these columns last issue. One of the leaders is a very
natty hat for dressy young men, with a tendency to a little lower
crown, a nice roll, and from a 17§ to a 2-inch brim,

New
Fall Shapes.

Another good hat is shown in walnut.  As to shape it is straight
on the side, the top is semi.flat, and the crown 15 medium low.

A hat that will take well with young and older men has a round
crown, about §i inches deep, and is a well-proportioned shape, as
most of the hats are this season.

Something very handsome for early Fall trade is a dark slate-
colored hat with a 1 inch black band. It has a full round crown
and a nice full roll, altogether a swell hat for a stylish person and
is not in the least loud.

Taking the stiff hats all round, it appears that the shapes are
decidedly smaller, and the majority show the full roll, although one
or two lines have what is called the angle curve. The prevailing
colors for Fall, next to black, will probably be mamla, coffee and
tabac.

Eall In fedora hats the changes in Fall shapes are
Soft Felts. not so marked as 1n suff hats.  There are still

being shown some small shapes for young
One line in black and colors has a half round crown
The effect is decidedly

men's trade.
with a pretty flat set and a flange brim.
pleasing.

For older men, a shape somewhat similar is shown, only larger
inthe brim. They can be had in black and colors.

Many of the fedoras continue to sport the fancy band which was
so popular for Spring trade. These, as Lefore, are made to match
in shade the different shades of the hats. But plain bands are also
seen, and some very nice lines are without the fancy band.

The outlook certainly points to higher prices in
the futute. Advices from England report a
great advance in the pnices paid for rabbit fur.
This will affect the manufacturer when his present supplies run out,
and will sometime reach the Canadian jobber and retailer.  How
soon it is hard to say. Not this season, probably, but the price of
hats into which this class of material is worked must either advance,
or an inferior quality of hat at current prices will have to be sold.

As to Prices.

Even yet 1t 1s carly to give a definite reply
reganding Fall business in furs., Travelers
have now been out some time with samples, in
which respect the Canadian trade is earlier than that in the United
States. The position of the trade in furs is very satisfactory, and
retail dealers are ordering with sowmne confidence in a good Fall

The Sale
of Furs.

trade. This is especially true of Manitoba and the West. A better
class of stuff is undoubtedly in demand. Persian lamb and electric
seal are selling very freely. One house reports having sold more
sealskins than in any previous season. .

The import trade in hats continues to be
brisk, and for the first four months of the
present year are equal to, in fact slightly
higher than, the big imports of last year. They are considerably
in excess of those brought in during the Spring months of 1897, as
will be seen below :

IMPORTS OF HATS AND CAPS INTO CANADA,

The Import
Trade.

1599. 1808. 18q7.
lanuary $232,785 $227.780 $163.538
February 253,382 256,371 233.15%
March..... .. 229,564 220,000 183.443
Apnl ... 129,251 140,110 109,020

$344.982 $844.369 $§689.15%
The English Advices go to show that businessin England in
Hat Trade. hats and caps is good, like other branches of

trade. This seems to be especially true of
men's and boys' tweed and fancy caps, in which lines the expan-
sion of business during the last few yeurs has been laige. The
manufacturers, both in London and the Manchester and Stockport
districts, are busy. In thelatter district, a fair share of the business
is now being done by Jewish manufacturers, who are showing great
enterprise in their management and designs, while their establish-
ments are conveniently arranged, with a due regard to sanitary
conditions. Colors and shapes having settled down somewhat for
the season, felt hat manufacturers are well employed. The most
taking shades aie drabs, smokes, pearls, greys, and the numerous
shades of Cubas and Havanas. A fashionable silk hat is 6 in.
deep. $fin. bell, 2in. brim, ¥in. full rol} curl, easy set. Hatters'
furs continue firm in price, thete being little stock onoffer. There
is great activity as regaids French skins, which fetch very high
prices, owing to small season’s supply.

Mr. Emerson Wood, representing Christy &

g:;s:s);rs\tativc Co., Limited, hatters, London, Eng., had just
Here finished a tour of the Canadian agents of his

house when he was seen by a representative of
Tite DryY Goobs Review.

**Does your trip mean that Christy & Co. are going to do any-
thing special to increase their Canadian trade ?** was the first query
put to Mr. Wood. '

**No,”" was the reply, ‘1 have merely made a visit to the
various houses which handle our goods. Nothing startling will be
done to obtain new trade. We intend, though, to go alter it with
our usual vigor.'’

‘Do vou find the competition of American houses more
severe '’

**Yes; it is keener. But, though, I cannot, of course, speak
for our British ¢ .peers, as far as we are concerned the

3
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1. Mohawk Valley Cap Factory

CAP DEPARTMENT

CLOTH CAPS
KNITTED CAPS
TAM OSHANTERS
and TOQUES

A
The Best Goods, The Largest Lines,

and Best Value of any Caps on the Market.

Fall ana Winter Lincs Now Rcady

On sale by all the large jobbers in the
Dominion.

| ‘MOHAWK VALLEY CAP FACTORY

UTICA, N.Y., U.S.A.
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HATS AND CAPS--Continued.

Atwmericans are not encroaching. We are, I think, above thie com.
petition. We have a peculiar trade of our own, and are able to
fiold it. On the other hand, it is steadily increasing. My last
Fall's visit was my record trip in point of volume of business
obtained.”*

** How did you find trade this Spring *"*

« Excellent everywhere. There is no cdoubt a better feeling
prevziling in Canada than in the past few years, which were not
poor unes in any respect.*’

«Are you putung anything specially new in the way of hat
designs this year, Mr. Wood "

A genal smile broke over Mi. Wood's face, but the question
was not answered.  ** You see,”” he explained, ‘' we try always to
be up-to.date, and a httle ahead of the rest. So, when we are
ahead, we don t tell our competitors what we are doing.  Just say
we are as much alive as ever, and that we will be right up to date
in the matter of new designs.”’

In Ordering l)c"\lcrs of(cx.t find it convenient to order by
by Mail. mail. In doing so, from either the marulac.
turer or the wholesaler, it is well to be very
explicnt in stating what you want. It is impossible for these people
to be mind.readers. Uinless a pretty clear indication is given 1n
the order as to what is desired in colors, shapes and prices, how on
earth is the shipper to know ? \When he guesses at it disappoint-
ment is often the lot of the dealer. This could be avoided by clear
direcuons. There s hardly any use in expecting satisfaction from
this kind of order. < Please send me = dozen hats.” It puts the
man who receivesit in a very awkward position, and if he has any
hair to tear he s hiable to tzarst.  No matter how anxious he 1s to
please and oblige a customer, a vague order ishard to fill.
The Straw Hat As the dealer will begin his straw h.at sale in
Trade Juneat 1s interesting to know something of the
materials and the methods of manufacture.
Take the braided straw hats.  In the choice of the straw, tice,
bailey, and rye straws are used, but wheat straws chiefly. A good
straw is a point of importance. A fine dry climate produces the
best.  One placein England, ceitain elevated and dry spots in
Italy, and areas in China giow the required variety. In North
America, the wheat fields of Canada alone produce a straw with the
whitenass, brilliancy and tenacity which make good plaitable straw.
The stalks are pulled up before they have become dry.  The straw
is dried in the sun and bleached in much the same manner as flax,
by successive exposure to sun and dew.  Anificial bleaching by
means of the fumes of sulphur is common, but the natural bleachis
much more lasting, and, though it may not be so white, its golden
tint is highly prized. The head and leaves or outer wrappings are
removed from the stalks, 2nd the joints cut out.  This leaves the
e pipe.”” as it s called, s sections, say, five inches long. Of
course, these are of varying cahbre even in the same stalk, and
they are assorted by passing through sieves, and then bundled
accordingly. The thick straws produce coarse braids, and the
slenderer **pipe” the finer braids. So great is the difference
among the growths of the same country, that of two braids contain-
ing the same number of strands, one may be fully three times the
widib of the other.  For the fine Leghorn braid of Tuscany only
wie top section of the stalk is used.

The plaiting of straw Is one of the oldest arnts of mankind. It
1s referred to by Herodotus, and many specimens of straw braid
have been found in Egypuan tombs.  Mary Queen of Scots found
peasants in Lormune wearning hats made of straw, and in 1562 she
introduced the industry of straw braiding into Scotland. Little

was accomplished in the art, but James ! tock it to Fngland ar?
the business became permanently established. In Italy, Switzer
land, and Germany, straw braiding has been a hereditary task for
many generations, and great skill has been attained. In sections
of Canada the industry has been pursued for something like half a
centusy, chiefly by the Indians and half-breeds. Their product
includes the coarse but durable ¢ Canada straws,' and, in the
czse of the mackinaw straw, they both raise the grain and braid
the straw.

China 1s now a great producer of straw braids. In the ven
finest grades, however, European hand labor, though twice as
costly, does the work best. Japanese mackinaws, made of rice
straws, have become very popular. As to thc construction of the
braids, the canton, mackinaw, milan, and dunstableall have seven
strands. The Japanese use both seven and five strands.  Next to
plain braids are **sennits** (a corrupted form of ‘* seven knit") or
rastic braids. These, and a few other braids are the chief ones
emiplo,ed for men’s hats. The fancy braids used for Jadies’ hats
are, of course, innumerable. :

For 300 years straw hats have been common. Straw sewing
has been vastly facilitated and cheapened by the sewing machine.
The invisible stitch machine was a marked advance, by its use the
thread being entirely hidden from sight on the outside of the hat.
The braids are sewn together with some regard tothe form and size
of hat desired, but the crude figure thus shaped is afterwards sub-
jected to damp, heat, and hydraulic pressure to give it exact form
and tobring out the lustre of the straw. The stiffening is an impor-
tant feature of the manufacture. Glue and shellac are used, some-
tumes one, and sometimes the other, according to the special re-
quirements of the widely differing materials to be sized. Where
the straw is stout and the shape of brim favorable to self.support,
very httle suffening 1s needed, ana the less that can be used the
better. For flat brims, however, and especially those made of thin
straw, considerable sizing isnecessary.  After all the processes of
assembling the braids, sizing, andshaping have been done with, the
hat goes back again to the hands of gentle women to be trimmad.
Bands, sweat leathers, linings, and sometimes bindings are attached,
and thenthe article is ready for market. When fancy bands are
fashionable, a vast degree of study and taste is expended in design-
ing novelties for the trimming department,

NOTES.

The wholesale hat and fur firm of Gillespie, Ansley & Dixon,
Toronto, has dissolved, Rev. H. C. Dixon retiring. The firm name
will be Gillespie. Ansley & Co.

Trappers and hunters in the far Northwest are using a good
many close-fitting caps now with 2 stifi peak and a shape somewhat
like a yachting cap. The cap is not loo heavy, even in warm
weather, is not easily blown off, and the peak shades the eyes from
the glare of the sun.

John Kell, general merchant, Port Rowan, is dead.

W. LK. Davidson, known to the dry goods and fancy goods
dealers of the Northwest as **Billy ' Davidson, representative of
Nerlich & Co., Toronto, in that ternitory, is on a six weeks® vacation
trip to Scotland, where he is visiting his fnends and relatives at his
birthplace and other poists in ** Auld Scoua.”” He will be back
and on the road by July 1.

The wholesale dry goods section of the Toronto Board of Trade
has appointed the following exccutive committee : Messrs. John
Macdonald, W. L. Brock, H. J. Caulfeild. A. A. Allan, C. B.
Lowndes, James D. Allan, J. C. Black, J. D. lvey. A. Ansley and
J. R. B, Hutchison. Mr. John Macdonald was apponted chair
man of the committee, and Mr. \W. L. Brock vice-chairman.

[ ]
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Travellers now showing new
collection of samples for Fall irade.

... ARE THE BEST . ..
mul | Gillespie, Ansley & Co.

Il
©

Sole Agents for Untario,

ToroxTo, (OXT.
Manstoba and British Columbia.

NOVELTY IN .,

CRASH HATS

at $4.50 and $6.00.

These stff crown Crash Hats with stiff brims
are very much the best crash hats that are made.

They hold their shape, they are comfortable on
the head, they are light and they are full of style.

WE WILL BE GLAD TO SEND YOU SAMPLES.

Waldron,“ Drouiﬁ & Co.

.. MONTREAL.

A A ALLAN & €0

51 Bay St., Toronto.

Manufacturers of WELL-MADE POPULAR FURS.

Ourlincof . . . .

Fur Novelties

Deserves the attention of é
buyers whose trade demands exclusive
effects at lJowest prices.

Our goods are stylish in de-
sign, perfect in fit and finish—value
unequalled. Our representatives
visit every Province.

Letter Orders receive
Special Attention.

An inspection of our
Samples Sollcited.
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P. H. BURTON, President. R. W. SPENCE, Vios-Prosident,
!
~ The Merchants Dyeing - Hinishing Co.
Limited
] Works—Liberty St., King St. West. Telephone 52901, Alf. Burton, Manager.

Warehouse—42 Front St. West.  Telephone 137.
AUTUMN ORDERS, !899 road with Full Range of Samples. |

| Dress Goods. e reccommend slrun«rl\ our large rangeo f BLACK FIGURES.
. unequalled for value and style. "AMAZONS. SEDANS, BROADCLOTHS, ¢
CSVERT COATINGS., alf correct in make. finish and price—any color
i you want. NOVELTY CLOTH STRIPES AND CHECKS. Novelty Mohair
§ Corded Plaids. Novelty Cheviot Tweed Effects—the coming agticles, and
very handsome for Autumn wear. Full range of Henrwttas Serges,
Granites, Satins, etc., at prices that cannot be maintained after present con-
« tracts are exhaunsted—the prices for these goods to-day are 20% to 2574 more.

¢ e hemmante e e s s e ot

Silks. Black Pean-de-Soie. Luxor, Satins, Bengalines. Colored Satins, Surahs, efc.
Novelties for Autumn—Blouse Silks, l’l]lC) Velvets, novelties in Vel-
veteens, elc.

Skirts. Full ranges. as per our special catalogues. If you have not got one,
please wrile for one—worth seeing.

Trimmings. Full ranges in Braids. Jets, Cords. Novelties.
Laces. \als and Cotton Novelties, Black and Cream Silk.

Ribbons. Blacks and Colors, all classes, old prices, full assortment. Samples
sent on application.

Gloves, Hosiery, Underwear. e are keeping up our reputation
and trade in thisdepartment. which has been well known now to the trade
for twenty vears.

Summer Sorting Business. Wearewell prepared for this—Cotton
Drexs Goods, Musling, Ginghams, Organdies, Swiss Spots, Victoria Lawns,
Tucked Lawns, Mercerized Saiteens, hn(\ Linings, Piques, Welts, Linen
Crash, Plain and Fancy.
Summer SKirts in Pique, Welts, Crash. Etc. :

! Cotton Hosiery. |ull ranges. Summer Gloves and Mitts, Summer
Underwear.
Laces, Belts, Buckles. Slides, Novelties.
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I'he MacLean Publishing Co., Limited

President, Treasurer,
Joux BavNe MacLeay, Hucn C. MacLeay,
Montreal. Toronto.

PrRUISHERS OF TRADE NRWSPAFERS THAT CIRCULATR IN THE PRO.
NSRS oF Britist Cotumiis, NORTHSWEST TERRITORIES,
MANITOBA, ONTARIO, QUEREC, NOVA SCOTIA, NEW
BRUNSWICK, 1% E. ISLAND AND NEWEFOUSDLASD
OFFICES :

MoNTREAL, (Telephone 1255) Board of Trade Building
‘TORONTO, (Telephone 2148) - 26 Front St. West
loxpoN, Exc. (J. Meredith McKim) 109 Fleet Street, E.C
MancHESTER, Exc. (H. S. Ashburner) 18 St. Ann Street
New YORK, (M. ]J. Henry) - - 14 Irving Place
wissteEG (J. J. Roberts) - - Western Canada Block.

Sotaanption, Canada, $3.00; Great Britain, $3.00.  Published the First of each Month.
Cable Address @ " Adwcript,” Londoa ;. * Adscrip:,’” Toroato.

CAMADIAN BUYERS IN GREAT BRITAIRN.

Canadian buyers asnd subscribers may have their letters ad-
dressod to the London office of THE CANADIAN DRY GOODS
REVIEW, 109 Fleet Street, EC. London. Letters so directed will
bo kept or forwarded scocording to instructions.

MONTREAL and TORONTO, JUNE, 1899.

 WHEN WRITING ADVERTISERS

PLEASE MENTION THAT YOU SAW

THEIR ADVERTISEMENT IN THIS PAPER

.

OUR FALL TRADE NUMBER.
HE annual Fall Trade Number of Tug DRy Goons.Review
will appear next month. The issuc will contain some features
which will be of practical use and interest to all its readers. Special
articles on more than one subject will be included, and a number
of fine illustrations will embellish the reading matter.

The intention is to maks the forthcoming as creditable a piece of
work as can be produced-—both from the standpointof the contents
and the typographical appearance.

The July number will go not only to all parts ot the Dominion
of Canada, but to Great Britain and other parts of the British
Empire as well, and will, it is hoped, be worthy of the country in
which itis produced and the trade which supports it.

THE LINEN TRADE.

ROM all accounts, linen orders have been placed in Ireland
F and Hcotland this season for Canadian trade more freely than
for several years.  This is the report given by British houses, and
wis confirmed by Canadian buyers. There is not so much an
increased demand here as that linens which seil have been scarce

and manufacturers were behind with dehveries. 1n cheap damasks,
for instance, some Canadian orders went unfilled for a long time,
so importers say.

Prices continue about the same in Canada. In the United
States they are higher. This is due to the higher duties imposed
under the Dingley tarifl. A Canadian buyer, who was in New
York recently, told Tuiz Review that he found one line of toweling
held by jobbers there at 635 c. per yard, while the same goods could
be had wholesale here at sc. per yard.

‘The hizh duties in the United States are for the two-fold pur-
pose of revenue and the fostering of linen manufacturing. That
the latter plan will succeed is regarded by some authorities as
doubtful. They hold that while the flax can be grown in certain
areas the climate is not moist enough for the manufacture. In
support of this they point to the fact that the linen industry has
never grown 1n England, whle Ireland and Scotland do well
with it.

ABOUT RETURNING GOODS.

O man deliberately sets out in life to be a crank.  But, after
N long experience—sometimes quite unconsciously—he be-
comes an expert at the business. It is a vast mistake. He
acquires, first, the suspicion and then the dislike of all the houses
he trades with, and, in the long run, isapt to come out at the
wrong end of the horn. ’

Take a case of this kind which is based on fact : The traveler
of a wholesale house calls upon a customer and gots a severe casti-
gation—almost a refusal to buy any more goods—because a letter-
order was not filled properly. The merchant produces some
muslins, says they are not what were ordered, are no use to him,
etc., and must be taken back. The traveler takes them back and
proceeds to investigate. He transfers the castigation he got to the
head of the muslin department in the warehouse—with good interest
added. The order is looked up and the departmental head passes
it over to the traveler with some such remark as this. ¢ Now,

what would you have sent him on this order 2 The traveler
looks it over and confesses that any intelligent person would ship
exactly what had been sent.

Or, take another case.  Mr. X., a town merchant, goesinto the
city to buy, and calls on Mr. Y. with whom he does business. He
complains that a shipment of fancy caps had been not at all accord.
ing to letter order.  Mr. Y. expresses regret that such a thing
should have occurred and offers to look up the order to sce if it was
reasonable to return them.  This is donc. The order is produced,
when, lo and behold. the order is vague and mentions no price,
says just a medium priced line.  Mr X then has to admit that the
fault was his own.

There are instances like this in trade which put the boot on the
other foot, and they go to show that in making complaints one
chould be sure he is right before making a fuss. Mistakes will
occur, in fact, do occur, where the shipper is in the wrong. In such
cases the merchant is quite justified in registering a comphaint.  If
he finds that any house he buys fromis constantly making mistakes
about goods, he is right to buy elsewhere.  But, if he fails to prove
his grievance. he runs the risk of being regarded a crank, for these
stories are passed round and become current in the trade.

=
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THE TAX ON TRAVELERS.

T seems strange that a Province with such intelligent whole-

souled people as Prince Edward Island should maintain the tax
on commercial travelers.  In fact, the tax has been increased to
$20, and some travelers avoid the Province on this account.

The ostensible ground for levying this impost is to raise revenue.
It must be a hard tax to collect, as indeed all such levies that savor
of the Middle Ages are. How can a traveler be distinguished from
any other man unless he be laden duwn with samples ?

They tell a story of a visitor to Charlottetown, who was walking
along with a gripin his hand. A man accosted him with: *‘Are
you a commercial traveler?** The visitor looked astonished and
replied. **\Why do you want to know?'" The man said he
wantc? to know as there was a tax on commercial travelers. The
visitor grasped his hand bag more firmly and grew indignant. He
cjaculated : ‘I never heard such impudence' Who the devil
arc you that should stop me in the street and try to pry into my
affairs?*®  The man fell back discomfited and the visitor went on.

Now, it seems to us that any tax which has to be collected by
such means is wholly objectionabie. Supposing people who are
not commercial travelers are accosted in this way, what will visitors
think of the Province ? The Island, with its fine climate, its pretty
seaside resorts and attractive scenery, is admirably adapted to
secure a good slice of Summer tourists. But, a tax of this sort
would, v7¢ fear, tend to give a locality a reputation for inhospitality
which it does not descrve.

ENGLISH COTTONS IN CANADA.

There s some talk in the trade again about English cottons
coming in morc freely than they used to do. It is said that several
large shipments have been received during the past few months.
These are chiefly bleached cottons and are brought in for making-
up, manufacturing purposes, or by large department stores.

Turning to the trade returns of the past few months, and com-
paring them with the same months of previous years, the belief
that Enplish cottons are coming in more frecly seems borne out by
facts  For instance, theitem °* bleached or unbleached cottons.
not dyed or colored, relates chiefly to Enghsh impontation, and

here are the returns @

1697 1548 1899,
lanuary $13.834 106 $51.891
Felraary . B azy 63796 76.000
Mawh 31718 73,862 ¢6.208
AN 2%.692 +8.999 f5.c20

It will thus be seen that the imports have increased during each
month of this year compared with last.

We hzar of one shipment of & thousand picces of bleached
colton imported, 1215 supposed. for manufacturing purposes, and
purchased in Manchester. This is a big shipment, and the value
must have been between §7.000 and £8,000.

WHAT TO DO NOW.

A shrewd merchant said to Tue Review the other day @ ** The
country s undoubtedly passing through a penod of prosperity, and
it will probably continue for some time. After that, thete must
inevitably occur a period of reaction, perhaps not great, but at
least percepuible.  Now, 1 am seizing the chance of these fat years

to add to my capital, so as to be ready for the lean years if thev
come. Ifthey don't come, then I am so much the better off, No
doubt other merchants are doing the same, and, by getting good
profits when better class goods are in demand, building up their
business on the surest foundation.”” How many merchants arc
keeping in view the policy outlined by.this shrewd man 2

THE INSOLVENCY LAW.

HERE is great disappointment felt in many quarters at the
T apparent failure, this session, to pass an insolvency law in
the House of Commons. It seems almost impossible to get politi-
cians to pay due attention to a commercial question which is not
associated in some way with party politics, and one Government is
very like another in this respect.

Now, that there are so many excellent business men in the
Senate, why not introduce the bill there, get it passed and sent
over to the House of Commons, and force a division on themeasure
in the latter body ?

Then, we shall know ‘exactly where we stand, exactly who
oppose the bill and who favor it. As matters are now, it seems
hard o award the blame to the proper quarter.

There would be time enough yet this session to get the measure
through the Senate, and, as far as the House is concerned, we
think that a reasonable insolvency law is quite as important as a
redistribution bill.

Very little practical result will be attained until our commercial
authorities speak out as if they meant business. The remarks of
the Montreal Gazette are significant: *“It is intimated that there
will be no inselvency legislation at this session of Parliament, and
the general situation at Ountawa indicates that the intimation is
correct. There are as obstacles to the passage of such a measure
as Mr. Fortin is promoting both a feeling of hostility and a feeling
of indifierence., Combined they have defeated every insolvency
bill introduced for years past; and it is not evident that the
arguments oi boards of trade and wholesale merchants are visibly
affecting them. The Government might carry such a2 measure
through, but the matter seems to be one that governments hesitate
to touch. More education by the commercial interests is seemingly
necessary.”

JUNE WEDDINC FRESENTS.

June is 2 month when many marriages take place and wedding
presents in large numbers are given. Fashion no longer confines
presents on such occasions chiefly to ornaments and jewelery.
There is a tendency towards other things, and the dry goods trade
should get a larger slice of this business than heretofore.

Recently, the bridesmaids at a wedding united to give the bride
a present of linen. They putitall in a nice chest with compart-
ments, There were four sheets and pillowcases, a fine tablecloth,
a dozen napkins, some tray cloths and doilies. The bride's initials
were worked on each piece.

There are many other articles included in a stock of dry goods
which might properly be included in the list of wedding presents if
the idea is planted in the proper quarter at the right time. The
merchant who thinks he can do this trade may advertise by circu-
lar or through the paper.

————— e
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ENGLISH VIEW OF OUR TARIFF,

1 15 curious to find in The English ‘Textile Mercury an expression
l of opinion upon the Canadiantariffthat one would hardly expect
t read in a paper representing the textile industries of a country
pledged to a policy of free imports. The Textile' Mercury points
out that in 1879 a Conservative Government went 1n for protection.
tor years, the Liberals were strongly opposed to this, and latterly
favored mutual free trade between Canada and the United States.
\When the general election of 1896 approached, the Liberal leaders
assured the country that, while their tariff policy would favor {reer
trade, it would not be destructive to established industries. The
Liberals won, and their tariff policy, while wiping out some duties
and endeavoring to equalize the whole, has practically rested on a
protection basis. The country has prospered under it and the two
parties are no longer at issue over the tariff.

This condition of aftairs leads the organ of the cotton, woollen,
silk, and other English textile industries, to make this remark.
« Thus it is likely that the Dominion will add one more illustration
of a permanent conviction in a nation that a policy of frec trade is
not best under all possible circumstances and for all communities.”’

Instead of condemning our policy, the paper seems to regard
it with great philosophy. Can it be that the English manufactur-
ing interests, who initiated and carried to success the free import
policy ot 1846 and succeeding years, are beginming to feel the
stress of foreign competition and grow cold towardsthe policy of
Cobden ?

We imagine that most merchants favor trading being as free as
possible, providing that policy prevails-bctwccn diffezent countries.
But when—as in the case of the United States against Canada—
a high tariff shuts out trade, can the country thus shut out afford to
wipe out its own tariff? Surely not, generally speaking. The
Liberal Government of Canada tried to get freer trade relations
with the United States on assuming office, but could not do so.
Consequently, the country supports the Government in maintain-
ing a tarifl until such time as a reciprocity is arranged. The
English manufacturers may be coming to that point of view.

DOING A THING WELL,

We have seen 2 copy of the Summer and Autumn price list
which Messrs. Northway, Anderson & Falls, of Simcoe, have issued,
and direct special attention to it for the benefit of other first-class
retail houses who may not always be convinced that it pays to do a
thing in the best possible way.,

The price list in question is called **Information for the buyers
of boys’ and'men’s furnishings.”” It is in oblong form so as to
slip readily and neatly into a man’s inside pocket. Itis printed
in two colors on superior paper, with a light blue cover, making
altogether twelve pages. The information given relates to under-
wear, shirts, gloves, half-hose, ties, hats and caps., umbrellas, sus-
penders, and men's handkerchiefs, and is both des~=iptive as well

4 as pointed in the statement of prices.

We imagine that it would succeed in arousing the interest of
probable buyers of these goods in the town and district where it is
issued. If a man was not ready to buy when the little pamphlet
reached him, he would be likely to put it away for reference when
he would need anything in fu.aishings. He would not be ashamed

of its being seen lying about. Here is where the advantage of
nice piece of work ot this kind comes in. It is not glanced at and
then pitched into the waste-paper basket. \Vhile brightly written,
it is thorough business from end to end, and is a credit to the man
who compiled it and supenntended the printing. Of course, the
printer is entitled to a share of the credit, for he has really turned
out a very neat little job.

The price list winds up with & guarantee: ‘¢ For any article
bought from us if returned promptly and in good condition the
money will be cheerfully refunded. The intention is that vour
shopping here must be satisfactory and you may send a child for
what you want knowing you run no risk.**

There can be no doubt that up-to-date methods of this kind
really attract business and keep thetrade at home where it belongs,
instead of letting it drift off to large centres which may safely be
left to support their own large establishments. We continue to be
of the opinion that home trade should go to the home merchant,
and such methods as those of Messrs. Northway, Anderson & Falls,
will keep it there.

AN UNPLEASANT EXPERIENOCE.

Nimporting house draws theattention of THE REVIEW toarecent
A experience. They received an order from a wholesale dealer for
a line of goods with a request that they be delivered at a specified
time. They answered that the factory is so busy that they fear that
delivery cannot be made as early as wanted. The goodsare finally
delivered and accepted. Some weeks later, when payment is de-
manded, the wholesale house in question remit half the price,
refusing to pay the other half on the ground that they lost sales
by the delay in delivery.

We cannot see that the wholesale house have any reasonable
ground in honor or in law to refuse payment. If, as our corres-
pondent points out, there are certain wholesale and retail houses,
and there is no doubt of it, who make a practice of frequently
refusing full payment for goods, on some such excuse, would it not
be well to report every experience to the mercantile agencies for
investigation and reproduction in their histories of these firms ?

NEED OF FIRE INSURANCE.

The fire at Dawson City, which destroyed many stores and
houses, is not an unusual calamity. Every new place seems des-
tined to have its *baptism of fire.”* The nepiect of proper
appliances against fire is a common error with new municipalities
and sett!'ements.

It is well for every merchant to reflect upon the possible con-
sequences to his business of carrying no insurance. Men have had
the labor of years swept away ; their credit seriously impaired ;
their prospects greatly marred by being without adequate insurance.

In a new place the rates may seem abnormally high. Under
such circumstances the merchants should combine to provide
proper means for putting out a fire and thus force the underwriters
to grant a reasonable rate.

The careful man seldom escapes when these conflagrations

occur. He, doubtless, takes every precaution. But the man next
door, or at the next corner, leaves matches for the mice to play
with, or the stove door open so that a spark ignites some dry
materials. And then where are you?
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THE arrival of warm
weather has done much

to stimulate millinesy trade,
and all expectations point to a good
June business for milliners. A pretty
good idea of ruling styles will be
found in the following articles. Asto Autumn,
it may be possible to give in our next issue
some idea of what will prevail. The Autumn millinery season will
hardly begin beforethe end of August.

LONDON MILLINERY NOTES.

Old tuscan is the leading plait in demand for Summer styles,
says The London Millinery Record. The more discolored by age
the better it Is liked, and many smart styles ate being put forward,
the foundation of which have been in stock for many years.

The Summer models are, in the main, conceived on the lightest
lines, the principal idea being to use malines and chiffon for the
draped foundations and to inclose these in fine network of open-
patterned tuscan or crinoline lace.

Putre white and creme colors, contrasted with string or straw-
colored cordonnet or lace, are leading ideas in the models, and, if
further color be needed, it 1s genemlly provided by a piquet of
large, soft pink or comil roses.

The fashion for enveloping ears of barley, wheat or oats in tulle
drapings on French salor shapes has spread very much, and is a
popular mode of tnmming.

It 15 the opinion, moreover, of many in the straw hat trade that
the sailor hat has come to stay, and will take a settled and recog-
nized position 1n the English fashions similar to that now filled by
the orthodox masculine hat.

A fashion which is possibly more odd than effective is to use
large quantities of bebe ribbon velvet ruched up into the form of
ostrich plumes, and similar arrangements are to be found beneath
the uplifted brims, in place of flowers.

Hand-painted quills, usually in very light tints, are much
favored, but the very last «n from Fans s the use of dyed buds
and angel wings. These are white in the first place, and are
cleverly dyed in shades that may be best described as hydrangea
tints.

In the millinery world, at the present time, it would appear to be
the aim of theartiste to reproduce the tones of this popular blossom
in all color schemes, and, to gain this cffect, some three or four
tolds of colored tulle are laid over one another, so that purple

shadows through blue and
hydrangea pink.
A very popular sale in the West End trade is a more

~

D
S {ac quaint than becoming brigand hat, in whole fancy tus-
\z

can, and with a rather high ciown indented on the top
in the reverse way, from left to right. Tbe trimming is simple in
the extreme—a three-inch velvet band, ending in a flat bow and
gilt buckle in front, from which rises a single curved eagle quill.

THE JUNE HAT TRADE.

The D. McCall Co., Limited, state that there is a growing de-
mand for plain white sailor hats in Milan and split braids. The
weather during the past two or three weeks has been so unfavorable
for white hats that a big businessis expected in white dress shapes
in June. Leghorns have been, and are likely to be, _the leading
feature.

In the flowers and feathers department, this house has a com-
plete assortment.  White flowers are in general favor, white lilacs
being especially popular just now. The demand for cornflowers,
foliage violets, and white and cream tips is also keeping brisk, but
such a large stock is carried that no difficulty is experienced in
filling orders.

In the trimmings department, there is a full stock of all the
popular lines, including malines, brussels net, chiffon, mousseline
de soie, lace, gauzes, veilings, belts, blouse silks, and taffeta, nar-
row drawn, black faille and satin ribbons in all widths.

SUMMER MILLINERY AND THE SKIRT TRADE.

S. F. McKirnon & Co., Limited, in welcoming a representative
of Tug Review, said: - We have passed May 24, previous to
which the millinery trade reached its highest point, and we believe
that a bigh mark has been made this season, and a most satis-
factory May trade done. At the same time, the retail trade bhave
a good millinery month yet before them. You ask if the May ex-
pectations have been realized as far as millinery is concerned.
To this, we certainly answer ** yes,”" for, although there have been
a few faint murmurings heard, yet we believe, genenally speaking,
that trade has been satisfactory. Ve find, on referring to our
books, that May, 1898, was a good month, but this May has been
better, and we feel sure that our own experience will apply to all
millinery dealers throughout the country, who, like ourselves, were
fully prepared to meet the demand. In these days of keen competi-
tion, if success is to follow any business, you must have the correct
goods at the nght ime, and we may not be thought presumptuous
in our claim that this is one of the strong reasons for our steadily-
growing trade from year to year, and can be applied to any or
every prosperous business. There yet remains to be done a good
June trade, and for that trade we are fully prepared, and here
please take particular note that the character of the goods which
will be sold for june will change very little from that of May, only
the leading place in colorings will be given to white, cream and
black.

¢ The hat trade for June can be summed up in a few words :
While dress shapes and many mode hats will rule the better trade,
the favorite sailor will not yield one straw the popularity which it
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WHOLESALE _MILLINERY
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ORDERS PROMPTLY AND CAREFULLY FILLED.

The D nCCALL CO., Limited

TRIMMINGS ggyyﬂ IN STOCK ?
LININGS, Etc. | a

American
FLETT, LOWNDES & G0. | Hats . ..

LIMITED
61 Bay Street, TORONTO ! LATEST STYLES. 2
i
Special Hnes e
3 SILK and MOHAIR BRAIDS Chlffon and TUIICS ;
;’* ALL WIDTHS. ~thg__in 2}l the newest shades. {‘
. i Y
BUTTON-LOOPS ' Send your orders early.
S —_S-iL:i(;_fJE-'Z'AL, PEARL. Ii
NECK-CLASPS i
: BELT BUCKLES, Etc. | | CAVERHILL & KISSOCK
SWISS-PUFFINGS 91 St. Peter Street,
FOR SUMMER DRESSES. WHOLESALE MILLINERS. MONTREAL.

i

SILKO SKIRT LININGS | f—some e
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MILLINERY —Continued.

has held from the beginning of the season, Leghorns will also
cover and adorn many heads during the Summer days to come.

** With regard to trimming- materials and hat adornments in
general, their positon and relations stand almost unchanged.
Flowers, tips, ospreys, malines, mechlin, chiffons, taffeta silk,
tafletaline, tafleta, double satin, and faille are all popular favorites
and will unite in perfect harmony according as the individual choice
and artists’ taste may decide,

** You have not heen up to see how we look in the factory since
doubling our space and capacity by adding the two upper floors of
the new Wellington street warchouse. This department has been
a surprise to ourselves, as, notwithstanding the fact that we have a
great many places yet to visit with our jacket samples, we are
within the mark when we say that our actual orders up to date are
double in amount those of last year in the same time. To this
there can only be one argument—that we have the right goods, and
one of the strong features of that rightness is a perfect fit, with-
out which a jacket has no selling merit, however good the material
or low the price may be. We have said that we have a large
number of places yet to visit with our jacket samples, and, for the
benefit of all concerned, kindly say that we are covering the ground
Jjust as fast as it is possible to travel with a popular line of jackets.
No one need fear disappointment, as the big millinery rush is over
with the 24th, and our regular travelers will be able to give the
special jacket men a helping hand. Perhaps we are carrying you
clean out of your latitude, but this is our ladies’ skirt department,
and for it we can only say that it has developed equally with the
depantment we have just left.  We believe that our last conversa-
tion, as it appeared in the Iast issue of your widely circulated
journal, brought sample orders for these goods from firms who had
not previously known that this was one of the fast developing
features of our business. As June brings a heavy trade in skirts in
all kinds of Summer textures, we are thoroughly provided with up-
to-date styles in lustre, plin and figured, duck, denim, linen,
pique, and crash.”’

DRESBES AND TRIMMINGS IN STYLE.

For slight mourning I particularly admired a white satin gown,
writes Norah in The Drapers’ Record, cut with a very short tunic
falling in points very little below the knees. The surface was
covered with a sumptuous embroidery of groups of flowers and
foliage, wrought in raised white velvet, veined with silver, or in jet
sequins, all standing up like the natural flowers from the background.
The underskirt was a mass of brussels lace flounces, and the
decollete corsage had a stomacher of the richly-embroidered velvet,
and a graceful drapery of the lace mixed in with black velvet at the
top. The long lace sleeves were headed by a bracelet of black vel-
vet, and had the appearance of being quite detached from the
bodice, the strap of velvet holding them under the arm being invisi-
ble. From what I have seen in the way of smart evening gowns,
1 should say that sashes, and any but simple belts, were doomed.
The idea seems 10 be to convey the effect of the dress being all in
one, after the princess style, and to achieve this the waist is as
faintly accentuated as possible.  On the real princess robe, a sash,
or rather scarf, is frequently introduced at the back, to break the
long, straightlength of the skirt. This scart is caught into a large
buckle with loops above the waist linie, but it does not go round it.

Ostrich-feather boas are being replaced by a novelty 1n the way
of neck garniture very much on the lines of a boa, but made of
ctimped glace silk poppy leaves, and fitted smartly to the shoulders.
These are in black and every color to harmonize ~ith the rest of
the toilet. A lady, who was evidently a foreigner, made a sensa-
tion in the patk recently by wedring a most remarkable wrap.
This was of putty-face cloth, in a long redingote at the back, edged

e ———— R N

with several rows of stitching, the corners rounded, and the skirts
were continued up the sides over a three-quarter coat of the same
cloth, only cut in a very claborate open design embroidered in silk,
and showing a lining of Oriental satin in Cashmere tones and pat-
tern. The plain cloth formed the sleeves, and two stitched points
hanging below revers, lined with pale blue silk, under white lace.
The high collar was to match. The wrap looked as if it were two
distinct garments, but, in reality, was all in one.

A GLAXNTE AT COMING FASHIONS,

Speaking to The John D. Ivey Co., Limited, about the coming
millinery fashions, Tue Review learned that with the hot weather
it was prebable that black and white effects will prevail. The
newest hats are worn much over the face, either with the droop at
the back or rolling high, and will be chiefly made of tulle, white or
black and white predominating.  They are relieved with colored
flowers. The newest floweris the edelweiss, which is white, with
petals Jike a crysanthemum, and a centre like a daisy. For scarfing,
black lace applique on tulle over the edelweiss or other white flower
is the favorite decoration,

The leghorn hats are still very popular and are trimmed with
real duchess Jace and a little black or dark colored velvet knotted
in one or two place on the hat, with cream tips ; or white tulle, with
narrow white baby-ribbon gathered and embroidered on tulle in the
scroll pattern, and draped over flowers. The short back fully
trimmed sailor is much in vogue, and cight yards of massed trim-
ming will be put on one hat.

Tulle Spanish turbans are very good. The brim is about three
inches deep and stands out from the crown about two inches. The
cruwn itself is about six inches high, entirely covered with tulle
finely tucked, and the brim is draped with rouleaux of tuile
and alarge bunch of white bird of paradise caught with a full
bow of colored velvet, or square rosettes made of velvet. These
rosettes are made of velvet cut square, tucked on the edgeand then
drawn into rosette shape. For the undertrimming or brims, foliage
is as muchin demand as ever. Wings are still in favor, but not so
popular as ostrich feathers, birds of paradise, or flowers for really
dress hats,

PARIS MILLINERY NOTES.

The colors seen just now are black and white effects, grey, two
new shades of green—called chalk and canard—and every shade
in cream,

Hats continue to be very wide, both in form and in tnmming,
and they will be wider still as the season advances. Featbers of
cevery kind are used to trim them, especially birds’ feathers—wings
of large birds—when the bird itself does not form the whole
trimming. The most fashionable ornament at present is a large
butterfly. A model is an Amazone hat with the large borders in
very light beige straw.  This hat, which should be placed well to
the front on the head, resembles much the hat inaugurated in 1860
by the Emperatrice Eugenie. It is veiled with white illusion tulle,
and in the centre is an immense butterfly in feathers.

Another style of hat called the +*Sphynx,’” because of its
Egyptian shape, is a toque in soft straw, 2lmond.color freckled with
white. The straw is draped up in regular pleats which fall on the
front of the hawr. Two large white wings stand out from either
side and curve gracefully round the back ; a drapery in almond-
colored tulle is artistically arranged round the whole.

Golden straw hats are much in vogue.

A pretty fashionable hat was of violet straw, in violet tulle, with
bunches of orchids and a white aigrette.

For morning wear, there are delightful little flat-brimmed sailor
hats, with a low setting of small flowers, such as primroses or for-
get-me-nots, placed on in three-quarters round the hat, leaving
sufficient space to show 2 narrow nbbon. One model wasin green
straw trimmed with violets and black ribbon band.

GRS
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' "BRIDE'S [MONTH'" |

i TILLINERY.

With the seasons following each other so rapidly and so many almost * light-
ning ” changes in styles, we wonder sometimes how it is possible even for us who
are in closest touch with the fashion centres of the world, to keep right down-to-the-
hour in having just exactly what's right. But we do, and you'll not find in any de-
partment in the house anything that’s wanted to give the trade the widest of assort-

ments in the very newest Parisian, London and New York millinery, millinery trim-
mings and noveltics generally. We are very strong in white hats and sailors. Our

things in the latest shapes. In “summery” stuff generally we have an abundance
—taffeta silks, nets, chiffons, ribbons, lots and lots of Chantilly, Oriental and
Valenciennes laces in black, white, cream and butter. We hever were in better
shape to take care of June trade.

s —Special mention here of our own make of dress
Dress Skirts

skirts in denims, piques, lustres and duck, beauti-
fully fashioned, beautifully trimmed, popular with the people, will be good sellers
/N at a good profit.

MCKinnon.Made mantIeS—We have three extra travel-

lers carrying mantle samples

% New York buyer keeps a keen eye that way, and has just sorted up some very pretty

M

M

§ alone, in addition to our regular staff. McKinnon-made garments are meeting with
the heartiest kind of a reception by the trade. Orders are easy to get because
the goods are superior and the styles are better than anything that's being shown.

& Wait for our traveller—he'll be up to you shortly—it will pay you.

4 S. F. MCKINNON & (0., Limited

71-73 YORK STREET, TORONTO. §
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THE DRUMMER AND THE SALESMAN,

THE DIFFERENCE.

e

T HIS subject is nominally «“ The Drummer, the Salesman.*’

The diflference—if there be any—is entirely with you, in
whatever comparisons you may make.

Call him drummer, salesman, bagman, what you will, did you
ever see one young and unsophisticated ? You rever did. He
may have been young ; unsophisticated, never !l

To my mind the term drummer, when used asa commercial title,
is a vulgar misapplication of the word.

A drummer pounds the sheepskin in the Salvation Army, or
beats a drum in an orchestra or street band.

Can it be that the inference is that the commercial drummer
pounds a merchant to get his order, and beats the customer in his
purchase?

Let us consider the subject from the standpoint that is so essen-
tial to our success, the one only, the title of which we are all so
justly proud, and which we desire to bz able to uphold—The Sales-
man,

This man is peculiarly fitted by nature for the position he occu-
pies; his disposition must be supple and elastic. He must accom-
modate himself to any clime and condition. He is a2 nomad, a
gypsy in the world of commerce.

He is an fhonest man—honest by instinct and from principle.
Nature has endowed him with a propensity for telling the truth ;
yet, a writer not long since said he was so completely honest that
whenever he told one lie he immediately told another to counteract
it, on the principle that two negatives make an affirmative, so two
lies, well stuck to, make a truth,

He 1s a brave man, a chivalrous knight, his gallantry is un-
questioned. Charity plays a great partin his composition. No
more fitting tribute can be paid him than is found 1n the lines of
that most estimable of women, Ella \Wheeler Wilcox :

Firstan the crowded var i be 1o offer—
1hts trnching man unhonored and unsung—
The scat be pand for 1o some woman voung
Oz old and wankled  fint §s ke to proffer
Sumething, a tnfle from his samples may be,
Fu please the fancy of a esving baby

Well versed 1t hic in all those wavs conducive
Lo comnfort where least cotfort can be found ,
He turns the seat unasked yet unobstrusive
His Inttle deedds of thoughtfulness abound ,
Is gtlad to please vou, or have you please him,
Yet takes 1t very calmly if you frecze him.

The surtous of the moving world distress bum
He never fals to lend what aid he can
A thomand hearts thas dav have cause to bless him—
Nus much abused. nusused commetrcial man
1 do not strive to cau a hale round hum,
But speal of lnm eaactly as 1 found him,
He is born—not made. It is the character, the push, the
energy that i3 in a man demands attention and insures his
success,

All great men have been at some time unknown. Talent in
any direction must have its opportunity.

This man of whom we speak must be versatile,

He is the acknowledged apent, the traveling representative of
his house. He bears the burden of many obligauons—to bhis

employer, his customers, and to himself. His employers, to whom
he is obligated by a sense of honor, and who are his source of
revenue, His customers, who are at once his friends and his
capital, standing between them as the protector of the interests of
both, maintaining at all times that personal obligation, self-respect,
and it is but fair to add, no class of men are bound more by the
limitations of strict veracity than is he.

He should be an aid to that department so necessary to the suc-
cess of any house, *‘the credit man'® ; must keep well informed on
matters that will tend to enlighten him on the condition of affairsin
the section which he travels.

Let me here suggest, he holds the key to his own prosperity and
success.

I trust the day is not far distant when every city in this broad
land will have organizations of salesmen in the different lines, the
object of which will be to establish an associatiop with the desire
toincrese their influence, that they become a greater factor in the
business world, and worthy of greater recognition in the councils of
their employers.

The varying conditions that confront him are what increase his
energy, and contribute sooner or later, with the opportunities
accorded him, to his success.

He does not come into a successful existence in a day; even
wealth, prominence or social position {great factors) go for naught
to the man who adopts the road asa profession. He has that work-
ing within him which will make him great, and he works out by his
energy and his will that destiny that places him in the front rank
among his fellows. Continued perseverance in his line of duty,
consideration for hisemployers and his customers’ interest, an hon.
est sense of justice for his competitors are the important elements of
his success.

He must be tensile, vinle, tough, 1n storm and strife his life is
passed, but his spirit ever seeketh rest and peace. You all laugh
at this man, and you all laugh with him when he tells his joke. No
one sees the canker worm beneath his smile. No one knows what
carking care is eating at his heart, what rose leaf hopes are crushed
within his soul, what aspirations lie crushed beneath the heel of
stern necessity.

The rollicking fellow that he is gives no indication of his pro-
found nature, whose depths are known only to his God. He sells
his goods, but his manhood is his own, and no prince or potentate
has wealth enough to buy his secret thoughts. He has a hard time
of it, but whenthe last order is taken, and he, at the end of his trip,
knocks at the pearly gates, St. Peter will accord him golden wings,
and, in the language of the poet, say :

Gabrice), give him a scat alone,

One with a cushion up near the throne ;
Call up sotne angels to play thetr best,

Let lum enjoy the music and rest,

Sce that un the finest ambrosia he feeds,
He's had about all the hel! he needs;

1t tsn’t Just hardly the thing to do,
To roast lum on earth and in future too,™

~1. H. Scates, in N. Y. Business.

GOING INTO DRY GOOQDS.

H. Bishop & Son, hardware merchants, Exeter, have acquired
the large store adjorming them. They have had the centre wall
arched and fitted up for a general dry goods and grocery depart-
ment, which is in charge of practical men in their lines. The large
hardware store is still looked after by the veteran head of the firm,
while the financial part of the whole is in the hands of the junior
Bishop, an energetic young business man, who has recently
returned from a trip to the large centres of the United States.
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. Perrin, Fieres § @ie.

The Glove House of Canada.
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Perrin’s
Gloves

ARE THE BEST.

Perrin’s
Gloves

ARE THE BEST.
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QUALITY GUARANTEED.

Our travellers are now out with new samples for the Fall trade. We are showing a very nice
range of shades and several novelties. Do not place your orders before you have an opportunity
to see what we do. We are also showing a very complete range of Lined Gloves and Mitts
of Domestic and Foreign manufacture.

PERRIN, FRERES & CIE.
5 VICTORIA SQUARE _ _Montreal.

I

S N
. N .

f WM PARKS & S()N Lonies |

ST. JOHN, N.B.
. Samples for FALL TRADE, 1899, now ready.
i | |

FLANNELETTES |

' Stripes and Checks

ey

Lt
Lo

Domet Flannels Cottonades
| Shaker Flannels Denims
: | Saxony Flannels Tickings
N ; Flannelette Sheeting Galateas, Yarns, etc.
RO ST, i o s, e FrLLs { NEW DRUNSWICK COTION MILLS i

JOUN HALLAN l‘; Prool Su«x East, Toronto, Special Agent for ST. JOHN, N.B
was—-ST. B.
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BOOTS AND SHOES.

FALIL, SBAMPLES ON THE ROAD.

TllliRli is htle worthy of special mention in the boot and shoe

trade this month. ‘Travelers are all on the road with new
samples for Fall, and reporta good steady business. Someretailers
are disposed to put off purchasing full orders, preferring to do a
hand-to-mouth business, which seems a foolish policy as raw
materials for the trade are very stiff and a further advance is
promised.

The new samples differ very little from those that have been
selling tor some time back. The heavy soled, broad pointed, low
heeled, English style of last has come to stay for another season at
least, many of the new goods being alony this line,

Medium to light tans are being made and sold in large quantities
even for ladies’ wear,

In imported footwear, among the new things may be mentioned
canvas boots, both high and low, that are now showing. These are
exceptionally neat, rathsr narrower than the average run of leather
goods, and made out of the natural grey canvas, with dark brown
feather soles. A large sale of these lines is anticipated.

Low tans are very prominent, being made along the same lines
as the high boot, but with a little of the bulldog toe removed,
making them rather neater in appearance. One hine cailed the
** Blucher** cutis meeting witha good demand, as, from its peculiar
cut and widetongue, it fits a high or low instep with cqual neatness.

A number of the new lines showing have a very heavy inside
swing, thereby allowing the wearer to walk with what is claimed to
be the natural inside tread.  That may be a fact, but, at the same
time, it gives the unganly appearance of toeing in. Let us hope
that they will not become general favorites.

Thedemand for ladies’ wear for Summer is remarkably towards
the mannish shaped, Russia calf in light shades. Chocolate and
other dark shades meet with but little demand,

A capital <hoe for nurses, housemaids, and all others desiring
noiseless tread, is now being shown. It is made with mercury
tanned rawhide sole, and, in addution to bheing noiseless, it is both
flexible and damp proof.

NEW YORK STYLES.

A New Vorker says that tan boots for the country are darkerin
shade this vear  The faslionable color 1s a deep yellowish brown.
The russet and reddish leathess are not in vogue. The soles are
doublc and the boot 1s laved.  Made to order, such a boot would
not be less than £¢8. Some very good ones may be found from g4
1o 6 ready made. A good tan boot wall last with proper care two
seasons or more.  \With two pairs worn on alternate days and the
mud rubbed from them, treed at night or when not using, and
frequent applications of a good patent cream or vaseline, or the
juice of a lemon, *vill do much to preserve them.

Toes are rounded, and the less stamped leather the better.
Some low Oxfoid tan shoes, double soles, very much ornamented,
are being made and sold for country use. The ornaments are a
question of taste. Al soles protrude beyond the toe, in the English
fashion.

The metallic and wooden shoe and boot tiees are far superior
to the old kind.  They are made flat, with the heel disjointed and
the entire tree tlextble like the foot of a jointed Coll  The new
wooden ones are an unprovement on the metallic. They are sold for
81 1n the principal bootmakers.,  Always have your trees measured
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to your boots and shoes, Never keep patent leathers without trees,
or, indeed, boots or shoes of any kind.

RUBBER FOOTWEAR.
. 3 . . .

Owing to the many uses to which rubber is now being put,
makers of rubber footwear pave to pay higher prices for their raw
material,.and the prices asked are, consequently, advancing, arise
of fully 15 per cent. having taken place during the past three
months.

A WINDOW STORY.

‘A funny thing happened to me when I was working for a
firm in Chicago,”’ said a window-dresser, **1 had a big window
on Clark street that seemed as if hoodooed. No matter what I put
there, it appeared to be impossible to attract attention, and the
manager began to grumble because he never saw anybody looking
in. I used to lie awake nights racking my brains for ncwschemes.
One day, when [ was feeling pretty blue, I told our negro porter to
clear everything out preparatory to making a big display of a special
line of shirts. He was a fatfellow, and 1 guess he must have been
outat a cakewalk the mght before, for he fell fast asleep in a chair
in the middle of the window. I was on the point of waking
him up when 1 happened to notice how ludicrous he looked.
His head was on one side, his enormous mouth wide
open, and his limbs relaxed in the oddest postures ;
in short, he was a perfect picture of a lazy rascal in happy
slumber. That gave me an i'za. 1 didn't say a word,
but, grabbing a piece of pasteboard, 1 dashed off a sign, <*‘Dream-
ing of Our Dollar Shirts,”* and stood it quietly against his knees.
Then [ gently rolled up the curtain. Well, the hit that window
made 1s the pet tradition of the store. People blockaded the side-
walk, and you could hear them laughing a block away. The fun-
niest part about it was that nobody supposed it could possibly be
the real thing. They thought it was a clever piece of acting, or
clse a wonderful wax figure. 1 stood around with my heartin my
mouth for fear the noise would arouse him. It didn't, however,
and he snored away until nearly four o’clock. Then he woke up
with a start, and was so surprised he came near jumping through
the plate glass. The spectators howled, and that night the house
raised my salary. 1 tried to work the same scheme afterwards, but
it was a failure. The darkey couldn’t pretend worth a cent.”

HOW TO FOLD AN UMBRELLA.

1o all the salesfolks in your umbrella department know how to
fold an umbrella 2 The best way to find out is to make a test and
see about it.  The tight roll umbrella represents the acme
of perfection in umbrella making. but it receives more abuse
than any other knd of rain protector made. Some clerks seem to
have an idea that because there is a steel 1od in the centre itcanbe
pulled out and stretched about almost any way. They lose sight
of the fact that a silk cover is always delicate. This is the
way to roll up an umbrella correctly. Grasp the umbrella wih
the right hand by the handle at the end of the ribs. After giv-
ing a gentle, finn shake to get the folds even, place the thumb
and finger of the right hand around the rib ends. Now, with the
left hand, smooth out the fold and get them in the old creases as
much as possible. The ends of the rib must be held firmlyin
place with the right hand, while the umbrella is turned from left
to right ; the left hand is placed at the top of the article and as the
umbrella is turned the left hand follows the folds in a spiral course
towards the handle, untii each fold is in the right position. The
vsual wav is to grab the umbrella at the end of the handle with all
the vigor possible and begin a wrenching motion that twists the
ribs and causes them to bulge out at the end like a funnel. It's
hard wear and tear on the frame, and the silk becomes tired of
holding together beforet goes into the hands of a customer —
Chicago Dry Goods Reporter.,
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Men’s
Furnishings
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Matthews, Towers § 73 St. Peter Street ¢
& Co. y;g Montreal.

Eve y q e for a first-clas p d b ess. In addition to lines
umerated o pg 4 nd 41, y a large stock of

Engllsh and German
Shirts and Collars,

“Umbrellas,” “Rubber Coats,”
“Sweaters,” “Bicycle Hose,”
“ Bicycle Leggings
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Men’s

Furnishings =+ « «

RETML dealers
are doing an

excellent business in
men‘s neckwear this
season. Not for some
years have the male
sex adorned their
75,1 shit bosoms with so
many ties, or shown
t so marked a taste for

W the better grades of
: goods. It is becoming
it : more and more neces.

: sary for the up-to.date
a furnisher to buy fre.
quently and keep
stocked with the very
i latest styles. Can-

N adian neckwearis now
3 2 P very high-class, em-
%\ bodying all the latest
ideas.

For present trade
the flowing end tie, with pointed endsand cut on the bias, conunues
tolead. The necessity of having the material cut on the bias is
due to the fact that the pattern cannot be so well displayed other-
wise, and because the tie itself would not fit as perfectly clase up to
the collar stud. The * Kipling*® puff continues also in favor,
answering the demand for a made.up tie in a fashionable shape.

There is, as has been said, a growing demand for better goods,
and to meet this, the English square, a high-class style for high.
class trade, 1s being put on the market. Itisa large shape, and
will retail for 1. One advantage it possesses is that it can be tied
as a puff or a flowing-cnd derby. To go with this is the English
square, made up as a pufl to represent the Eaglish square tied. It
is for those who lack the time and skill required to tic it for them-
selves, but who stll desire to keep in line with the fashion.

There continues, of course, to bea good demand for staple
stufl.  No dealer stocks up entirely with the new ties and nothing
clse. He finds a never-ending demand from old customers for ties
that fashion may not bless but cannot drive out. Nowthat Summer
1s at hand, string ties will be worn considerably. During the warm
weather, cambric goods will have quite & run—colored cambrics
and white piques.

Bold stripes and checks are much in evidence this season, and
promise to continue for a time. The usuzl quantity of brocade
patterns wall be sold, but enly in good colorings. Blue is much in
evidence now, This runs fiom pale cadet to dark navy—in fact,
all shades of blue, Although the usual amount of staple colors are
being shown.

=
)
3

X

That we are becominy a more dressy people is
evident when one takes the trouble to study
the windows of our leading haberdashers.
The great vanety and tasty effects displayed arz something mar-
velous. A prominent importer and manufacturer of neckwear
and a professor of music were talking the other day, the musician

A Glance at
Present Trade.

making much of the art of music and the endless combinations
possible on the piano or other instruments, when the manufacturer
told him he had no license to talk about combinations until he
went into the tie business, when he would find there was no end to
them. Andsoitseems. One line is hardly well established unti}
it is replaced by something entirely new, and again, this one is
overshadowed by something newer.

A representative of THE REVIEW called at the establishment
of a haberdasher having a reputation for carrying the latest and
best of everything, ard this is what he learned :

China silk handkerchiefs, with white grounds and blue and black
figures, made into large English square ends, are being sold in
large quantities for Summer wear.

Foulards in a purply-blue silk with white spots and figures are
among the latest, and aie in very good taste.

A new tie that will, in all probability, meet with but a limited
demand, is 2 Havana silk ground with white spots ; these come in
Ascots and large pufis.

Something quite new and very choice is a linen and silk scarf
which looks, when spread out, rather linea crash towel. It is of
very coarse linen with cross stripes of silk about three inches apart.
The scarf is the same width, eight or nine inches from end to end,
and is fifty-two inches long, the tendency being to make it look as
coarse as possible. These are expensive goods, retailing at $2.50.
They arein corn with purple stripe, slate-blue and silver, grass-
green and lilac, white and white, mauve and black, corn and corn,
Kitchener blue and blue,

A similar tie is being shown in silk with linen stripe. This has
a fine appearance, but will sell much cheaper.

White crepon ties with wide ends have sold rapidly during the
past fea wesks.

In shinting for Summer, thessilks in pink, lilac, mauve, all with
white vertical stripes, are the correct thing.

A line of silk.fronted shirts, with muslin body, is likely to seli
very well for warm weather.

Some handsome zephyrs are being shown to retail at §1 to
§1.25, the choice being white grounds with lilac and black stripes,
or corn ground with blue and white vestical stripes.,

There is little new in cuffs and collars. Round corners are
favorites for dressy people, and the high turncd.down collar is
rapidly making its way with those who like comfort with good
style.

A representative of Tue Review had an
opportunity of secing something quite new and
very striking in neckwear in Brais' store, on St.
James street, Montreal, the other day. This store makes a study
of window dressing, and when it places these goods on show it is
safe 1o predict that {ew will pass without taking a second look.

The ties in question are derbys and lombazds, made out of goods
of striking combinations of color that have been carefully and
artisucally put together, so that it will take an expert to tell that they
were not originally male as shown.

Take the derby first. It is so made that the ends and the neck
band are of one color, while about five inches of that portion which

A Study in
Neckwear.
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\ Our I3 travelers now on the road,
N look out for specials.
. DERBYS and
L DISTINGUE TIES
Silk-lined, all wide turnings,
S
to retail at 25c.
18
i GLOVER & BRAIS
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MEN'S FURNISHINGS—-Continued.

goes to make the knot is pieced with an entirely different shade of
the same material, so that, when the tie is made up, the knot will
be of yellow and the body of white, or the knot of salmon and the
body of bronze. The following are some of the combinations in
which these goods will be shown, the color forming the knot beiny
mentioned last :  White and yellow, white and cardinal, white and
bright crimson, white and cerise, white and purple, dark green and
gold, bronze and salmon, purple and gold, navy and cardinal, and
navy and pearl.

The lombards are made by pmecing the various colors men-
tioned above throughcut the whole length of the tie, one half being
white the other cardinal, etc. These goods are high class and
sporty in appearance, and, no doubt, will meet a rapid sale.

One of the prettiest and most timely displays in
a Jarge Canadian citv to.day is a rack ful) of
washing Ascots. These are shown in small
and medium.sized checks, in two and three.color combinations of
black, white, blve, pink, green and yellow. They were beauties.
That they were serviceable was emphasized by a card staving sim-
ply ** Washing Ascots, Colors Guaranteed, 25¢."*

Washing Ascots.

There are some pretty and effective displays
made of neglige shirts just now. One store
devotes both its windows to them. In one of
these a line of starch front in blue with a delicate whitestripeandin
plain blue are shown. 1a the other soft bosoms in small checks in
blues, red, and white are displayed. The manner of displaying
these was unusual, but good. The shirts were shown about six
inches from the window front, and fully covered the space, giving
an effect of quantity that helped to draw attention.  Inanother store
a fine line of Madras shirts were shown These were all small
pattern checks and plaids in white, red, vellow, black, green and
blue, combinations of three colors predominating. These were dis-
played on a stand at the back of the window and resting on indi-
vidual stands on the floor. A card about 2 feet by 16 inches set off
this display. It read: **Warm Weather Comfort, Men's Neglige
Shints, our price, S5¢.  Made from Imported Scotch Madras, fast
colors, perfect.titing, sizes, 14 to 174.”  In the same store, part
of a window was devoted 1o an elegant line of silk-front neglige.
These ate shown 1n pink, blue, and grcen with a white stnpe. A
card stated these were °* Heat Vanquishers : OQur silk-fronted
Neglige Shurts.”™”

Neglige Shirts.

*«Thete’s nothing finer than silk for men's
underwear.”” was the message borne by a dis-
play card used to direct attention 10 a window
of flesh-colored silk underwear, and even a passing look at the
foods was suilicient to prove to the most critical that the card told
the truth, This silk underwear was shown on the tloor of the
window, half-folded, and restiag on individual stands about six
inches high. Back of these, fancy balbriggan underwear was
shown on a display rack. Though they were of a high quality,
they were, of course, less expensive than the silk goods, so would
make sales to those whose purses would not admit the use of silk
underwear. The house making this display makes a habit of
appealing to the best trade, so the cheaper ines of these goods,
though carried 1n stock, were not shown with those mentioned. In
the average town, however, the bulk of the trade in underwear is
for goods of a2 moderate price, so 1t would not be advisable to make
an exclusive display of ugh-priced goods. The best display would
be a range of goods from the lowest to the highest-priced carried in
stock., It would be well, though, to make a {feature of the finer

Summer
Underwear.

lines, for they give more profit to the merchant and more comfort
to the wearer than do the cheaper lines.

That the colored silk handkerchief is coming
into fashion again is indicated by present
demand in London. This revival was fore.
shadowed by a good Christmas trade in red silks.

English Men's
Fashions.

The sale of waterproofs increases year by year. The prevailing
styles are the Chesterfield and Inverness. Made in fine blue ribbed
cloth with velvet collar, the Chesterfield has been the best selling
garment during the past two seasons, and is likely to enjoy first
place for some time to come. The same garment, but in drab and
yellow shades, has been extensively shown, still blue has remained
the favorite color.

The taste for grey in neckwear, gloves, **spats ** or gaiters and
fancy waistcoats has not driven out other styles. ., Grey ties have
not displaced colors, and, as for underwear, colors of striking
enough hue—if they could only be seen—are likely to last this
season and next. Corduroy neckties are a new thing. They are
made in several pretty shades of brown, with blue, white or red
spots, and the cloth is, of course, a very light weight, and ties
easily. Bandana colored neckwear is also extensively shown,

The neckwear shapes being shown just now are simply repeats
of those of last year, to wit, the small bow and sailor’s knot. The
cravat is also being shown in small and tightly folded shapes, but
the bow and its knot maintain a fair hold on the public favor, and
other shapes are not likely to oust them, at least for some tims o
come. In the matter of color. large orders have been placed for
blue and white spots.

The round corner in collars and cufls is beginning to wane, as
all exceptional styles are bound to do. One stud is worn with dress
shirts.

In New York, all the smart haberdashers, as

well as the great clothiers and the department

stores, have at times bargains for men. These
are, strange to say, not at the fag.end of the season, but in the
middle of it—usually at the time of stocktaking. These bargains
are not ephemeral. They hold out frequently for quite a period.
In many of theinstances they are the remnants of a fad : but men's
fashions are apt to come in again, and if the article be not too pro-
nounced they can always be made useful.

Just now, when American silks are gaining a decided footho)d
in the maiket, many of the smaller haberdashers are using them.

.The articles in many casss not being imported, there is, on ex-
amination, a cheap look about them. The silks sometimes are
thin, the make is not as careful, and the reverse side of the ties
shows that they are stamped with designs. These make them the
medium between the high-priced goods and the output of the **Gents®
Furnishing Store ** of the knock-me-down variety.

However, there are some bargrins in the higher-priced shops of
the very bestgoods. The rage for stripes last Winter induced some
of the very best shops 10 put in a very large stock of silk squares
with these patterns. They will all comein during the Autumn,
and the prices will go up. Two shops offer wide four-in.hands
with broad diagonal stripes in very smart designs—imported ties—
for S1. These were £2.50 last Winter. They are very handsome.

A very pretty tie is made from black lustreless satin, square
ends, to be made into 2 bow and embroidered in fleurs-de-lys, in
white or lilac or rad. These ties are suitable for the turndown
collar and colored shirt. The black and white go excellently well
with the pinks and reds of the new shirtings. These are now $2
and §1.30. They were higherin the Winter, and as they are of
exccllent material, they are well worth the money.

Much has been said of colored shirts, but the subject, like the

Bargains for Men
In New York.
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| NECKWEAR Y
———'; MANUFAGTURERS RUDYARD ;’UFF.
. - Light for Summer wear. Made in Natty Stlks, ot
_ . v £2.25. $2.78. $31.75. $4.25. $4.80 per dos.
1
; - vy
SP%E T
SEE

OUR NEW
“Fleur-de-Lis”

Designs in

Silks and Braces

ALL THE
RAGE

NEWEST PERCALES.,

Fast Color, Stripes across Bocom. Cufls
Detached, $10.50 per dozx.

4-PLY ENGLISH COLLARS.

This shape In Premler. $1.00 per doz.

In Light Shades, Sating, Pleated, with This shape In Imperial, St.25 per doz.
Ceeam, Whitc or any other shades
Jesired, $3.00 xnd $2.385 per doz.

Letter Orders
promptly attended to.
. Kindly give us a trial order.

- COOKSON, LOUSON & CO.

Neckwear Manufacturers. 14 St. Helen St.
Importers Men's Furnishings Wholesale. MONTREAL.

P.S.—We will be glad to have you cali when In Montreal.

LADIES' NOVELTY STOCK
COLLARS.
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lmported

UNDERWEAR
HHDF HOSE

+ & « FALL, 1899, .}

g

X

Sce also pages 35 and 4.

assortme hes lines is very strong. Ask to
l]k fvoumes .

Nos. 3003, 3015, .
3019 and 3022.

O Nos. 3759, 3760,

3808, 3810 ;;_
and 38I12.

' Our 1 g repeats byl e the best
[ indication of value

IVIONTREAL..

MATTHEWS, TOWERS & CO

73 St. Peter Street
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TIES NEW SEASON'S
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Our Travellers are now showing the latest designs in

Twill Cords
Self Cords
Baratheas
Grey Twills
Shot Matts
Matt Checks

IN THE FOLLOWING NEW SHAPES:

“Rue de la Paix” Puffs
“Clarendon” Puffs
Corton Bow
“New Derby”
Imperial “Flowing Ends”
Paris Ties

“0.S. Bows,” elc., etc.

ALL ENGLISH GOODS

Sce also Pages 35 and 40 73 St. PBtGI“ Street, MONTREAL.

' MATTHEWS, TOWERS & CO.
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MEN'S FURNISHINGS--Continued.

stock, is almost inexhaustible. Very good colored shirts, cufls
attached, narrow and rounded, two buttons for bosom, of percales,
hnens, etc., are selling at $2.50. There are many patterns, the
cross-bosom stripe being the most trequently met ; colors, lightblue
and lavender and pink.

Very good shirts, also linen bosoms, cuffs attached, ready-made,
same style, a little less superfine in quality, are selling for $1.50.
In the large shops on HBroadway there are displays of these shirts
in all the very broad band-stripes.

Several New York shops are selling club ties for bows in
American foulards and silks at o cents.

The Chicago dry goods reporter has been

What Chicago . . . . N
Retailers Are making an inspection of the big retailers
Showing. windows with the following result : Fancy

pleated front, soft bosom shirts, with bright
lfongitudinal stripes, are given considerable prominence. Some
have attached collars and two detached turndown collars, but most
are for white collars, and as a rule they have detached cuffs. The
ties are mainly the large bias stripe, flowing end imperials, with
blue the prevailing color. The balf-hose are of every sort that
could be desired. The plain light and dark tan and bright red
and blue lisle thread at 5o cents per pair are shown, and the bright
Scotch plaids arein evidence, despite the statement by the best
authorities that they are **entirely out."" The bright broad stripes
around the hose seem to be tn favor, with various shades of tan and
slate for a body color. Bright plaid golf-yacht caps appear in all
hat displays, and the light brown and black derbies with the white
and pearl fedoras givea range of choice in hats that permits most
men to suit themselves. Bicycle suits with caps to match seem to
be all the go, and the bright red and green sweaters and knit vests
indicate the general loudness of the present styles. Plain white
vests and those with white body color and blue or red pin stripes
or plaids are shown with both double and single breast. Bright
plaids and Oriental figured bath-robes and pajamas prove that even
in his private room the devotee of fashion must don the bright
colors.

Among those stores which cater to purchasers of medium
incomes there are large displays of soc. neckwear, of $2.50 and
&3 hats, and of 81 and $i.50 shirts. The ties shown in these
windows are principally large light puffs with bright cross stripes
and large end imperials with bias stripes.  Blue and white alternate
stripe ties seem to be growing in favor as warm weather comes on.
The colored neglige shirt for white collars, and with two detached
turndown collars have the lion’s share of the shirt displays. The
broad longitudinal stripzs in blue and pink are most in evidence.
The white body shirt with the fancy striped silk bosom seems to be
gaining favor. Summer weights in boys' veste suits and the men's
four-button cutaway sack in pin stripes and small checks are in
cvery clothing window. The plain light topcoats are still given
considerable window room. Bicycle suits in pronounced plaids
are selling readily.

In the windows of the stores which go after the masses and
seck to d'aw the people by prices more than style, there may be
seen most anything which has been in vogue in the last five years,
and many staple styles whichare always bought by those who don't
care 10 follow the fashions. Here s a window of men's hats rang-
ing from g5c. 10 §1.75. The assortment includes derbies and fedoras
of fairly good shapes and colors. Next to this is a full window of
2§c. suspenders, There are some excellent values here and some
that are not so good, but one sells as well as the other. The
underwear window contains some stiiking articles in bright plaids
for 45¢. which seem to be great sellers.  The 25¢. showing of teck

and bow ties has mostly good patterns, and the silk looks up well
enough to make them good sellers. The neglige shirts for white
collars and with two detachable collars for .4gc. are apparently good
propesty, as everyone has them. Leather belts and bright colored
sweaters at attractive prices have prominent positions, and the
bright plaid bicycle caps for 25 and 3oc. each are close by them,

Mr. Jacques Brais, of Glover & Brais, who
has recently returned from a prolonged busi-
ness lrip through France, Germany, Belgium,
England, Ireland and Scotland, has this to say about men’s furnish.
ing goods for the present and coming season : ** The color which
will be most generally adopted for neckwear for Fall is steel grey
and silver. Reds in various shades will be much worn, and, for
high-class goods, purple will continue to occupy first place.

A Canadian
Buyer's Trip.

* In the best goods, large flowing ends, with vertical stripes in
purple and full blue, will be most in demand., The usual flowing
ends will be ready sellers, but, for strictly high-class trade, the
Ascot will excel all others. China silk handkerchiefs, in wide ends,
light grounds, with black and blue figures, are among the latest
things for Summer wear.

In underwear, the trade in fleece goods is very large, some of
the imported stock in light tints being very fine. The pants are
finished in silk, with Freach back. and are most comfortable. The
natural Scolch woo! garment continues to hold its own. A special
line of lamb’s wool, with pearl buttons, is now being placed on the
market to retail at §1.°°

Mr. Brais' firm have imported a line of fine bicycle hose in

fancy colors, the underlying color showing through when the sock
is stretched on the fep. These will retail at from 50c. up. Woollen
gloves with the same effect, having double cuff, are also coming
in for Fall. They are also bringing in a line of half-hose to retai)
at 25c.
What shall be done to keep the furnisher's
business up to the usual mark during the Sum-
mer months ? The answer will depend on the
merchant. If he is going to take a rest for « month or two, he
can do so without much apparent loss of trade. I he is, however,
on the lookout for every opportunity to make a sale, these months
give him promise of reward for all his efforts. The fact that the
Summer is a quiet time, one in which most merchants ** take it
easy,’” makes this season the opportunity for good work by an
energetic man.  The fact that his competitors’ advertising is
reduced in space or lacking in brightness makes it advisable that he
should make his **ads.’” as bright and interesting as possible.

In the early Summer, bicycling, baseball, lacrosse, cricket, foot-
ball, golf, etc.. absorb the attention of near'y all the boys, most of
the young men, and many of the old onc. in the average country
town. To enjoy these sports to the best advantage, it is essential
to have a costume suited to them. This makes it possible to create
a demand for sweaters, caps, belts, running shoes, knickers, bicycle
hose, club colors.

To create a demand for these goods an interest must be created in
them first. Advertising and window displays go a long way in this
regard.  Then, some special work might bring good results.  Inthe
town there may be the senior town team, an intermediate team and
half 2 dozen junior teamsof more or less importance. First, a big
effort should be made 10 secure the contract for supplying club
costumes, colors, etc., to the senior team.  This would be a lever
upon whichto work in getting similar contracts from the other clubs.
Whether or not the contract be got from the seniors, 1t would be
well to see personally, or, better, send a letter to, the secretary of the
smaller clubs, making an offer to supply their wholeteam with a

The Fumisher’s
Summer Trade.
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 HUTCHISON SPECIAL
NISBET & AULD)| . mexcesincsee

Select Woollens and Men’s Odd Pants . . .

o L Men’s Suits . . . . .
Ladies” Tailoring Department | gove Suits . . . - .

Black Satteen Shirts
LIN EN Black Worsted Suits
SUITINGS o

In Natural and Fancy Colors. PLAINS, Checks, manufacturing cloth.
and HERRINGBONE STRIPES. ™e...

SrEitmen 1A, Thorpe MG, Co
: ' ’ (]

HUTCHISON, NISBET & AULD, Wholesale Clothing Manufacturers

TORONTO. 57-59 Bay Street, - - TORONTO

CA D, Clearing Lines

17 Frout Street West, " Bicyde SUitss KniCkeI’S,
Torouto. Summer Coats and Vests and

Co Fancy Vests.

We have just opened up several cases of Balbriggan Shirts and Drawers,
assorting our line in all sizes.
ust to hand, a splendid assortment of Silk Windsor Ties, latest novelties in
Stripes and Checks, which are exceptional value.

We would call the attention of all customers requiring any White Duck
Clothing to send orders early, or it will be almost impossible to fill them, on
¥ account of the demand and orders on hand.

WV VAWMV MAANAAS

Caulfeild, Henderson & Burns ~==== Toronto
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MEK'S FURNISHINGS —Continued.

complete outfit, or, say, just sweaters and stockings, at a reduced
figure. Not much of a reduction is necessary, as the idea of a club
outfit would be so attractive to the youngsters that, if they could
raise the money at all, a slight difference in cost would not influence
them materially. 1f a contract of this nature is secuted, no matter
how insignificant the team, it would be well to advertise the fact, as
such advertising would give the purchasing team infinite pleasure,
and would help to make sales to other teams. At the same time
individual sales should not be neglected, for they are likely toaggre-
gate to as large a figure in the season as the sales to teams.

The large number of rivers and lakes in nearly every section of
our country make aquatic amusements an element of Summer life
that should not be underestimated by the furnisher. Fishing has
already begun. To be on the safe side, every fisherman should be
provided with either a mackintosh or an umbrella. If boots are
handled, it would be well to encourage the use of leather leggings,
the advantages of which are obvious for use either on shoreor in a
boat. The fisherman, too, as well as all who row or canoe for
pleasure, should have an casy comfortable dress, thusincreasing the
demand for light-weight trousers and coats, neglige shirts, belts,
wide-brim hats, etc. Then, swimming bringsademand for bathing
trunks. In this connection the small boys, if properly looked after,
are the profitable customers.

When the schools close and families are starting totheir Summer
cottages or getting ready to take their tents to their favorite lake,
there is a chance for pushing hammocks, tents, blankets, and all
camp supplies carried in stock. A window showing a campandits
fittings would make a disolay that would not only sell goods, but
cause people to watch the window for future displays.

The growing feeling of national spirit might be madea good
plea for making a run on flags. The holiday celebration on July 1
will cause a demand for flags in many towns, but every Summer
cottage or tent should have one. As many of these do not, an
energetic and well-considered campaign might arouse the national
feeling of the campers, and increase the sale of flags. It would be
well before starting the campaign to make a study of flags, so that
when a customer who knows what he wants asks for a Union Jack,
one will not offer him a Royal ensign or mercantile flag.

Mr. V. de V. Dowker, of The Gault Bros. Co.,
Limited, left last week for Europe. He will
visit the principal manufacturing centres and
secure all the latest Christmas novelties for his men’s furnishing
department.

Tooke Bros. report that Spring trade has extended so far into
May that they are now practically as busy as they usually are in
March or April.

Glover & Brais are putting on the market an enormous line of
ties called ** Distingue, with wide turnings, in a large variety of
shades and patterns, to retail at 25¢.

Tooke Bros. say that never in the history of that house has their
collar and cuil department been so busy, a number of new styles
for men’s and ladies® wear being included in Fall samples.

Glover & Brais have secured full control of three very nice lines
of macintosh coats in covert cloth, to retail at $6 ; double-breasted
to retail at $10, and a superior line to retail at from £12 to $13,

American manufactured white cottons have made themselves
felt in the white shirt department, so say Tooke Bros, The trade
in Canada appreciate goods made from these materials.

The Niagara Neckwear Co. have received a shipment of tartan
silks from which they are prepared to make ties, in any of their
American shapes, to retail at goc.  The tartans in stock, for which

Trade Notes.

orders may be placed, include Fraser, Cameron, Macdonald, Mac-
kenzie, Macduff, Forbes, Victoria, Royal Stewart, and MacLean.

Tooke Bros.' travelers are all supplied with samples of new
lines of neglige shirts for Fall and Winter wear, in which lines this
firm anticipate a large business.

Arnold Bros., of Acton, Ont., proprietors of the Excelsior Glove
Works, are applying for a patent for a new waterproof mitt, which
they are just putting on the market. This mitt will retail for soc,
Steam-.power has lately been put into this glove factory, and busi-
ness is reported brisk.

The trade have always found tartan ties good sellers, but never
have been able to secure a full line of these goods. Matthews,
Towers & Co., of Montreal, have just received their first shipment
of all the clan tartans, in the following styles. ¢ Clarendon,"
¢ Corton Bow,"* ** Derby ** and °*Paris,”” and say they are just
what the trade have been looking for. .

Mr. Louson, of Cookson, Louson & Co., has just returned from
a ten weeks' trip in the Maritime Provinces, and reports the busi-
ness outlook in that section brighter than it has been for years.
The newsmelter that is being erected at Sydney, C.B., hasgivena
great impetus to business, not only there, Fut all over the surround.
ing country. Incidentally, Mr. Louson sold more than double the
amount he has done on this ground before, taking orders for aver
2,000 dozen ties alone.

Tooke Bros.' travelers are now out with a large range of silk
blouses and report meeting with much success, this line being
fully appreciated by the trade.  These blouses are all made in the
newest English and American effects.  The neckwear department
of this house is now busy making some very attractive cotton effects
for Summer wear. The ladies’ department is working on a new
line of white pique stocks with colored ends. These goods may
be had as bows, sailor knots or Ascots.

Mr. R. E. Burns, of Caulfeild, Henderson & Burns, wholesale
men's furnishers, Toronto, who returned the other day from a buying
tnp through Great Britain, states that the British hosiery marketisin
anunusually healthy condition, the demand from all consuming cen-
tres keeping so large and the difficulty of securing some lines of wool
so great that the hosiery manufacturers of the centres visited by Mr.
Burns, London, Leicester, Nottingham and Manchester refuse to quote
prices a week ahead. The silk market is also in a healthy condi-
tion, the large consumption ofallsilk goods, and especially ribbons,
causing a decidedly stiff feeling.

Messrs. Cookson, Louson & Co., are doing an excellent business
in furnishings. The neckwear department especially has met with
phenomenal success. One of the most popular designs that they
have originated in this department is the ** Fleur de Lis '’ design,
which they have worked 1nto several prices of silks. This ** Fleur
de Lis "’ is now very popular in New York. This firm are showing
a new line of web braces and umbrella handles with this pretty
litle flower designed upon them. It is more than likely that this
design will be shown in regatta shirts very shortly. They have
their full range of silks for the Fall, having secured them early in
the year before the advance of 35 per cent. upon the raw material.
They are, therefore, in a position to offer the trade every special
inducement in the way of values, and are not taking advantage of
the rise in silks, but giving the trade the advantage of the old
prices previous to the advance of the market. Their travelers are
all out on the road, and are showing special values for assorted and
Fall trade.

The new looms for the extension of the works of The Montreal
Cotton Company are now coming in at Valleyfield, and are being
placed in position.
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For sorting business
in black and colored
parasols — delivery at

once. Try us.
20 FRO“T STREET W TORONTD

»»».mo«««««

“There’s Nothing New

under the sun.”

No Originality Rtk

exists.

So it has been said. Do you believe it ? We doubt it. Our goods decide this ;
at any time. Just now there's some New York Neckwear with the dew of fresh- :

ness unremoved—the Latest ; or these Special Novelties :

Revolving Patent Collar Closet Spring ”
Hat Cabinets and Cuff Wrappers Clothing Setts Trouser Stretchers ‘

and whatever you want in Staple and Fancy Men's Furnishings.

Sorting. - Traveliers Out. Fall.

MYRON McBRIDE & CO.,  a— Winnipeg.
B e e
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BUSINESS CHANGES IN THE TRADE.

UENERAL DRY GOODS.
1LMOUR, SCHOLFIELD & Co., jobbers of dry goods, Mon.
G treal, have dissolved, Charles Scholfield and Palmerston
Barry continuing under unchanged style.

The American Dry Goods Co., have sold out their Ottawa
business.

R. Russell & Co., diy goods dealers, Pembroke, Ont., have
sold out.

Jackson & Co., dry goods dealers, St. fohn's, Nfid, have
dissolved.

M. Shea & Co., dry goods dealers, Pembroke, Ont., have sold
their stock.

The Ever-Ready Dress Stay Co., Limited, Windsor, Ont., have
been incorporated.

Alph. Valiquette & Co., are staring business as dry goods
dealers in Montreal.

W. H, Berkinshaw & Co.. dry goods dealers, Trenton, Oat.,
are giving up business.

T. E. Mara & Co., dry goods dealers, London, Ont., havebeen
succeeded by W, L. Mara.

Desjardins & Viens, dry goods dealers, Montreal, have dissolved,
Louis Desjardins continuing under the old style.

Lazarus and Salime Kushner, have registered as proprictors of
L. Kushner & Frere, dry goods dealers, Marieville, Que.

W. H. McLaren, dry goods dealer, Pictou, N.S., has registered
consent for his wife, Eliza P. McLaren, to do business in her own
name. Mrs. McLaren has registered as proprietress of the business
under style of W. H. McLaren.

TAILORS AND CLOTHING.

R. B, Jermyn has commenced as clothier in Welland, Ont.

F. Crimmer, tailor, Lion's Head, Ont., has been succeeded by
Albert Brooks.

Joseph Deslaurier, merchant tailor, Ottawa, has been sold out by
baihft for rent.

Albertine Dufre has registered as proprietress of Joseph Dufre
& Co., tailors, Montreal,

McCurrach & Schulze, tailors, Victoria, B.C., have dissolved,
John McCurrach continuing.

Stubenger Gobeille has registered as proprietor of ]. Gobeille,
& Co., tailors, Watetloo, Ont.

Mary A. Granville has registered as proprietress of M. A. Gran-
ville & Co., dealers in waterproof clothing, Montreal.

Dalvina Goderre, wife of Ferdinand Viau, has registered as
proprietress of Viau & Co.. merchant 1ailors, Montreal.

MEN'S FURNISHINGS

Munro Bros., furnishers, Montreal, have sold out.

J. I Guest & Lo., furmishers, Kamloops, B.C., are selling out

J. Menard, men's furnisher. Montreal, is offering 25¢. on the
dollar.

McKerrow Bros. have started a men's furnishings store in
Montreal,

Bucke & \Wynn, men’s furnishers, Hamilton, have dissolved,
John J. Bucke continuing.

J. A. Vadeboncoeur, Jos. Raoul Cote and Nap. Jos. Cote have
registered pantnership under the style of The Louiseville (Que.)

Shirt Mfg. Co.
MILLINERY.

Mrs. R. lasalle hus started as milliner in Montreal.

Mzrs, E. Huntoon has started as nulliner in Montreal.

Dame C. Alice Wilhamson has registered as propnetress of
A. G. Dolloff & Co., mihners, Magog, Que.

Miss Annie L. Johnston has started a millivery shop in Paken
ham, Ont,

N. and M. B. Allin, milliners, Cannington, Ont., have retired
from business.

Wmn. Blackley & Co., milliners, Montreal, have removed their
business to Toronto.

PROMINENT P. E. ISLAND BUYERS.

HEN the steamship ** Labrador'' was wrecked off the
W Scotch cost, in January last, it happened that six buyers ot
Prince Edward Island houses were on board. Fortunately no lives
were lost, but the experience must have been exciting. \When the
gentlemen returned safe home they received a great reception, and
one cannot wonder at it. The loss of any one of them would
have plunged many friends in mourning. The Prince Edward
Island Magazine contzins brief sketches of these gentlemen as
follows :

W. W. Stanley is a son of the late James Stanley, of
Charlottetown, and was bornin 1856. He served his apprentice.
ship with the well known firm of Davies & Co., in the London
House, and in 1885 entered into partnership with his brother
George. He is married to Carrie, daughter of H. A. Harvie, Esq.,
of Charlottetown. Mr. Stanley has crossed the Atlantic a score of
times without mishap, except on the last eventful voyage.

L. E. Prowse is the senior member of the firm of Prowse DBros.,
contraling one of the largest businesses on P. E. Island. He was
born in Charlottetown Royalty, where his father, William Prowse,
was a well.known farmer.  He came to town and began business
in the hat and clothing linein 1881, subsequently taking his brother,
B. C. Prowse, into partnership. L. E. Prowse represents Che city
of Charlottetown as member of the Provincial Legislature.

John Alexander McLaren is a native of Doune, Perthshire,
Scotland, and, 10 years ago, came to Charlottetown to enter into
the employment of James Paton. He became a partner of the firm
in 1894, and has crossed the Atlantic many times to puichase
goods for his firm in the English markets.  Mr. McLaren married
Miss Jamieson, a native of his **ain countree’* several years ago,
when on a trip to his old home.

S. A. McLeod was born at Orwell, in April, 1867. In April,
1882, he entered the employment of Perkins & Sterns. He
remained with them for a little less than 11 years. In January,
1893, Mr. McLeod, with Geo. M. Moore, the junior inember of the
firm of Perkins & Sterns, combined to buy out the business with
which they haa so long been connected.  Since this datethey have
carrled on the business with marked success under the name of
Moore & McLeod.

Chas. E. Leigh was born in 1869 at Plymouth, Devonshire. He
1s & son of Capt. Chas. E. Leigh, R N., of Charlottetown, andbegan
his business career in 1887 with Weeks & Beer, continuing with W.
A. Weeks & Co., and this year becoming, on the retirement of W
A. Weeks and A, W. Weeks, a partnerof the present firm of Weeks
& Co. Mr. Leigh has made several trps to the Old Country for
his firm during the past few years. Heis married to a daughter of
the late John Brecken, of Charloltetown,

\W. A. Huestis was born at Port Hilt in the year 1863, and was
the youngest son of Nathan Huestis. He moved with his parents
to Summerside in 1876, and entered the dry goods store of Hon.
Ben). Rogers in 1878. He remained in Mr. Rogers® employ 14
years. In 1892 he entered the employ of Henderson & McNeill,
with whom he remained for three years. In 1897 he, with his wife
andlittle boy, moved to Charlottetown, taking a position as manager
of the dress goods department and European buyer for the firm of
Perkins & Co.
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Genuine Oxford make can be delivered
quick for use in May and June. Don’t
make any mistake. They are the cor-
rect things in the new colorings. Early
orders advisable.

STOCK AT...

Hutchison, Nisbet & Auld’s, Toronto
and at the Mills, Oxford, N.S.

Oxford Mig, Co. uinitet) Sole Manufacturess.

(Ue take this opportunity

of thanking our friends in the clothing business from
Nova Scotia to Victoria, B.C., RSPECIALLY OUR
WESTERN FRIENDS, and can assure them we

appreciate their patronage very much.

We have the ———essurn

LARGEST AND
BEST EQUIPPED
CLOTHING FACTORY

in the Dominion, and shall be pleased to send samples of our
leading lines at any time.

We are making up Boys’ Knicks, ined throughout, buttons
at knee, in packages assorted as follows:

Ages g to 11, $2.75 to $5.00 per dos.
‘“ 12 0 16, $3.00 to $6.00 ¢

Samples submitted free on application.

CLAYTON & SONS

& HALIFAX, N.S.

-

C K HAGEDORN, Mansger
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TRADE

BERLIN

MARK
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**We Fear Nac Foe.”

A trial order solicited.
Remember we guarantee satisfaction.

Our travellers are on the
road with . . .

SPRING
LINES.

As our business i1s run on progressive lines, onr
range of samples will be found more representative
and much superior to last season’s goods.

SN
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THE BERLIN SUSPENDER AND BUTION CO.
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Our " Good Advertising ** department fs to help our subscnbers to do better advertising.  The gentleman whom we have sclected as its conductor 1s well
known as one of the foremost advertising specialists of the day.  Any of our readers who desire the benefit of Mr. Gibson's criticisms on advertisements or adver
tmng methods, or his advice on any advertising subject, can have wwor both cntirely free of charge by wnting to him in care of this journal,

Hf carrespondents so desire, ficutious names or imiials may be used for publication.  But all requests should be accompanicd by the subscriber's name,

PROMINENT Manitoba firm, who, for personal reasons, wish
A their name withheld, sent me a circular for criticism. It
reads, in pant, as follows :

TO OUR FRINNDS AND PATRONK
FALL TRADE COMING ON,  AND BEING EXCEL
¢ TIONALLY WERLL PFREPARED T MEET ALL COMPETITION
; NOTH IN PRICKE AND QUALITY OF GOODS, WI RI™PECT
| FULLY DINIRE YOUR ATTENTION 10 THE PRICEN OF
iCTHE POLIOWING LININ OF GOODS WHICH WE MENTION
' AB BEING A FEW SPECIMINS OF THE BARGAINS AND
VALUEN WE ARK PREPARED TO PRESENT 10 THE PUBLIC
THIR COMING REANON NOPING THE ASSURANCE Wit
WHICH WE IRNUK THUS CIRCULA R, TOGETHER WITH OoUl
GUARANTEE OF SATISFACTION IN EVERY PARTICULAN.
AND THANRE FOR PARE FATHONAGE, WE ARK Yl To
LOOR THIR LISTY CAREFULLY OVER AND MARKE KNOWN
MOURWANTDS To

The second sentence has 58 words in it—enough for several
sentences. The last sentence is so indefinite that 1 had to read it
over two or three times to get at its meaning. I am not at all sure
that even now | know swhat micaning it was the intention of the
writer to convey. Half of the art of good wnting 1s simphcity—
short, easy-to-read words and short, easy-to-understand sentences.
See how these two sentences first referred to can be improved .

Fall trade 1s coming on.  We are exceptionally well prepared
to meet all competition in price and quality of goods. Note the
prices on the other pages of this circular. They are a few
specimens of what we can do for you the coming season. Look
the list over. We quarantee satisfaction or your money back.

With thanks for past favors we are,
Yours truly.

‘The next page of the circular is taken up largely with a price
list of groceries. So far, all right. The balance of the circular
really hasn't anything about it worthy of special mention, except
that it is well printed.  Apart from the grocery section, there isn't
even one price quoted in the whole circular of 4 pages. 1 here-
with reproduce the men’s furnishings section.

\Whenever | sce or hear the words: ** Gents’ Furnishings." 1
always have an idea that the goods referred to are for ** gents."
Now, a ‘*gent’’ may be all very well for those who admire that
kind of an animal, but 1 don't belicve 1 want any on my plate,
thank you! 1 wouldn’t want to be called a ** gent " myself. and
1 am sure 1 wouldn't want to go to a store that advertised itself as

dealing in ‘* gents’ * furnishings. What's the matter with the good
old word ¢ men "' ?

GENTS’ FURNISHINGS

Scc our styles of Neckwear.

Our particular care for years has been to supply our young
people of the vicimty with the

NEWEST
NATTIEST
NOBBIEST and
NICEST

atticles to bie had m the trade,

Underwear
for the Best People, of Best Quality and Hest Values at lowest
moncy,

Shirts,

Mitts,

Gloves, etc., etc.

”* * *

I notice that there is a bill before the Missouri State Legislature
to tax department stores §500 for each department. The single
line stores of that State are probably partly responsible for this pro-
posed law. The people of Missouri are finding department stores
a great convenience, and the Legislature, in attempting to tax
them out of existence, are clearly not acting in accordance with
the spint ot the umes, The small storekeepers who stand by and
wonder why people are continually passing them by, going to the
large department and other stores, are usually either unenterprising
or incapable. Scarcely onc of them ever advertises. They one
and all can give any number of reasons why it wouldn't pay them
to advertise. In the meantime, the big stores are hammering
away at the advertising (the bigger the store the bigger the adver-
tising), and they get the business, It is just as natural that they
should get it as it is for water to run down hill. Nearly all these
big stores started in a small way, and that they have grown is
a tribute to their owners' enterprise and business capacity. There
will be big stores 20 years from now that at present are very small
stores. Hut the men who own them will not be the kind of men
who are petitioning Legislatures to turn back the wheels of progress,
50 that they won’t be bothered by competition that competes.

- * »

I have often wondered why more Toronto retail merchants
don’t advertise. Toronto offers peculiar advantages to the adver-
tising retailer. In the first place, the population is all English.
speaking and intelligent. It is & population, too, that reads the

T
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To the Retail Merchants of Canada

NO MORE MIDDLEMEN. ;*
“GOLD MEDAL” |

Black Dress (Qoods

5 Direct from the manufacturer to the retail merchant. We have :
| decided to withdraw all contracts from the wholesale trade. In "
| view of the high quality of these goods, the exclusiveness of ‘

designs and the very large assortment, 1t 1s scarcely necessary to ,’
say that such an opportunity to buy the most up-to-date materials §
at manufacturers’ prices has never before been offered the retail ‘
merchants of Canada.

Our Office is located at No. 10 Front Street West, and will be ]
under the management of Mr. H. C. Fletcher. Merchants desiring :
to look at our line for Autumn and Winter will please communi- i
cate with us at above address.

Levison Bros. & Co.

. ELSTERBERG, Saxony.
Mills: ‘ ROUBAIX, France.
| BRADFORD, England.




[V AV N R SR

S

1o
>

(Y

50 THE -:- DRY -:- GOODS -:- REVIEW

GOOD ADVERTISING—Continued.

papers. | don't believe that there 1s a large city on this continent
where the people arc better served in the way of good newspapers
than Toronto is. Nor is there, 1 am sure, a place anywhere in the
world where newspapers are more assiduously read than in
Toronto, Yet, in looking over the newspapers of the **Queen
City,” how few retailers’ advertiseiments are to be seen. Apart
from two or three of the ** big " stores there is next to no retail
advertising done. 1 have had occasion to refer to this subject in
this department on previous occasions, but § can't help relecring to
it once more. In The Mail and Empire of May 24, ! find by actual
count that there are only 11 advertisements of retail merchants,
properly so called, apart from the advertisements of the two big
stores. And this issue of The Mail and Empite consists of 22
pages, a very large proportion of which is advertising of various
kinds. 1 find that there was not a single grocery store advertise.
ment, and vet there must be several hundred grocery stores in
Toronto, Many other retail lines of business were also unrepre.
sented. ]t seems 1o me if | owned a grocery store in Toronto in
the neighborhood, say, of St. Lawrence Market, where so many of
the street car lines pass along. that I woula want to use the Toronto
papers to tell what 1 had to offer the people. Instead of a Toronto
daily newspaper of 22 pages having only a dozen retail store adver-
tisements, 1t ought to have at least 50 or 60. A hundred would not
be too many. If this were the case I am sure that there would not
be so much complaining that the big stores were getting all the
business. If the big stores do most of the advertising (as they do)
they deserve to get most of the business. Advertising is the best
way of asking for business, and what people don't ask for, and ask
{or carnesily, they really don’t deserve to get. The importunate

widow was one who had her request granted.
L ] - »

What applies to Toronto in the foregoing applies more or less to
the whole of Ontario. Pick up almost any Ontario newspaper and
the same dearth of retailers’ advertising is plainly apparent. And,
as the Toronto newspapers cover 2 large portion of the Province,
the two Toronto stores that advertise so largely are reaping a much
greater benefit than they otherwise would. Mr. Retailer, why

not wake up and do more advertising ?
* L ] ®

Occasionally, a retail dealer does waks up and takes his sharp-
ened pencil in hand and writes an adverntisement for the newspapers.
So far, he is on the right track., But he is a very busy man, and
he doesn’t know anything about advertising and so the advertise-
ment is not much good when it is written. lowever, he takesit to
the publisher who grabs it joyously and pushes it along to the com-
posing rcom. The -omposing room sets it up by rule of thumb
and in due course the adventisement appears.  Itis a wishy.washy,
half-hearted, unskilful affair, and, by the time it has appeared two
or three times, the retailer, the publisher, the compasitor and the
public have quite forgotten all about it. But, bye-and-bye, the bill
has to be paid, and the advertisement is probadbly ordered out of
the paper by the disgusted retailer.  And then he says bitterly that
adventising dosen’t pay, and forthwith he fallsasleep again.  Mean-
time the stores that do know how to advertise are getting so much
business that they have no opporiunity to go to sleep. What the
retailer who either hasn't the time or the ability 6 write his ads.
ought to do is to get some ane who can write them. Even if heis
a dealer in a small way only, he can aflford to pay the relatively
small charge which the services of an advertisement writer could
be got {or.

< L -
Usvaily, t1s tad 1aste to mix up patriotism or anything else with
business. The best way 1n advertising is, as a rule, to stick closely
o business. But occasionally a departure from this rule is safe
a nd pioper. The subjoined advertisement of The T. Eaton Co.,

Limite d, seems to be onc of these safe and proper exceptions. As
a Canadian and a subject of Her Majesty, 1 can sympathize with
and understand the sentiment that evidently inspired the writer of

4¢ T- EATON co' L.IMITED

TORONTO, MAY 24th, 1899,

Queen’s Birthday!

Store Closed All Day !

THE QUEEN! GOD BLESS HER!

To-day Her Most Gracious Majesty Queen Victoria receives
the best wishes and loving respect of every tiue Canadian from
the Atlantic to the Pacific. Canada’s Greatest Store joins in
celebrating the day, and its twenty-fve hundred employes with
loyal enthusiasm will pick up the strans of the refrain and
swell the world-encircling chorus :

“G0OD SAVE THE QUEEN.”

Store will be open again at aight o'clock Thursday morn-
ing. Yesterday’s (Tuesday) papers gave full particulars of our
programme for Thursday. Be sure and read it.

4& T- EATON co' LIMITED

190 YONGE ST., TORONTO.

the advertisement. It is a notable advertisement, and, I think,

quite in good taste.
- ® -

Do you want the best 2
f so

DRINK

ASK

+%% CROSS

FOR IT.

RED

TEA

In lead packages,
.. e, .. 50 and 6 per b

Here is another advertisement, which, while well displayed and
occupying a three.column space square, did not, 1 am afraid, seil




THE -- DRY ... GOODS -:- REVIEW. 51

oa- o

7 No. 1910 s1i2E
S.ADIES’ WAIST.

1y

s es 32, 84, 30, 38, 40, 42 tnches Bust Meas.

\
Y

e g

S

L e et A N

IDEA
PATTER

e - =]
4, drem slze req: 2] yarde el 3 lnch
material § yard of thisg and 1 peece ot lace.
Mo zbed 2t wids I wide (Jua wde
Foer Sue )3 <) yorés. 3 ysrae. 1} sarde
- e ’ 't} - " - .. -~

Tt 8 = L1 n =

PLEASE OBSERVE THESE INSTRUCTIONS.

10 coriteg ¥y e paliers TOU MLUS! elve e alt e mq, o0 00 sBovroer
00 Vo0 made o8 ¢hs patters  Oue & 41w ps codunios WIerd ¢ gormest @ o
o pleated Tet AR W N W 0 M0 goidered TOree ARR whor thery
.o s

Thie patiern b culin Kiteen partes Fruar, Underarm Core and Sach
forliniag. Fall Front and Back, Front and Buck Yode, Theve Sections
M&amctm\hr Rafle, Coller, Wrialled Steeve. Too Tarte of
Fiid ngand Call. Tiocw e edrve mathed by XXX on o Jeagny
wioe fedd ..5 15¢ Hoe of 1hrve hvnm«-mhlh remaisiag par
on 8 SAT TArvad of materlel ba cuttlag. Join ol Uve parts oy
netched.  Tern hown 8ad 1610 wp 2o datte Ia haleg [reni s parforated
and foin O saderzrm gore.  Torn bem 04 Pede and full froas as per
forated. gatherlie 1 ARd lewer edges ol (roal bvteven XX and
arrsage ever dalag. ng 1he wpper odze al peclonnted Lne and
koeplag the othe? rdges even. Nace Do yobe over upper partof bn
log. toather the wdgve of bich tetwven XX, place t1he apper odpv o)
gotiotaiod Une latislng sed al,mt Ne {-\. avet . \ben Clone 0o
Shonldor ovams. 1M the laing 00 1% 130 yobo portioss to De
tronf and Lach ss notched  Jatertiine 1he cullar ond sow 10 the nech

the denlie petiennens, mirding the froatl sectun of solle, ot

Ao rdge o hevn s ad saw 2130wt odge ol Jole. of I peelerred it ma
Lo rasenied wnder The vige.  The erngle parforation sndicates 13e et

Co¥ of tack section a0l (he Corter of thrve, freat edze of sdeuiser
amth-e v De Loch la thy ssme manser 40 Ihe froat and Laste the
aNonelet wclive 10 1he 40 of Shenlbet arwrag B In The s0am writh (he
esreva. o ivee 1o bacd srecn of sleeve Unlags gathes Do clbey and
wlslvve enlween XX, ateak e ovet Lnlag, sewing both logethes Inlbe
Gronissam  Line 1he cofl ond sew bo t2e 7 e&gv of slesve. Cothae
1 1op of SXewve lndng, baste Sorvtier and oow (o (he armboly plactag
e front eram ot tha sl and 100 petiaribon 81 (8o shOAISer wam
Foarsd 1he scaloped edgre w i loce.

ey ol

<o DD BARA  EAS Iy N - o be ey [ ot S By

. [
. Sy a e S poey vameBroSmn

Putuiskeo By THE NEW IDEA PATTERN €O,

338 & 5IT BXKOARDWAY, NEW YORK.

¥ & IS A REVELATION

l to the Dry Goods Merchant of the value of a popular pat-
t tern, both as an advertisement and a profitable line.

~

—

BE PROGRESSIVE and add it to your stock, and

Make Your Store the Popular Store,

Novel and Economical Space Display.

The New Idea Pattern Co.

233-237 Fifth Ave., 636-638 Broadway, 75-77 Victoria St.

Chicago, U, Naw York. Yoronts 2a® No Contract Required. Perfect Fit Guaranteed.
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GOOD ADVERTISING—Continued.

one single pound of **Red Cross** tea. Indeed, | see no reason

apart from its generous size why it should be expected to sell any

tea. The only information given isthat ** Red Cross'* tea is the

best, and thatitis put up in lead packages, selling at 23, 30, 40,

50 and 6oc. the pound. Doubtless, if the owners of this brand of
tea were to spend vast sums of money each year and keep atit long
enough, they could induce a large number of people to drink it, by
simply saying ** Drink *Red Cross® Tea.' Butl am sure that
they would not get their money in 20 years’ continuous advertising.

In this advertisement no effort is made to tell why any one should
drink **Red Cross'’ tea. The fact that it is put up in lead
packages wouldn't help to make many people wantit. Leadis
not supposed to be a good thing to come in contact with food. The
grocery trade, of course, know that tea in **lead ** packagesin all
right, but the public are not so well informed. What the public
would be really interested in knowing is: ** Why should we buy
*Red Cross® tea rather than some other brand?  Is it a black
teaoris it agreenta’ Isit a Chinatea or an India tea or a
Ceylon tea? Doesit comein 1-1b. packets or 5.Ib. packages or in
half-chests2°°  None of these questions are answered. To me it
appears strange that tea thatsells at 25, 30 and so on up to 6oc. a
pound is all equally the **best."®  And is there really no better tea
in Canada or clsewhere than this tea which sells at all prices from
25 to 60c. a pound? Everyone who knows anything about tea
knows that there are better teas than 6oc. teas. What ** tommy-
rot *’ then to make such absurd claims ! I marvel that full-grown
men can be so foolish. This habit of claiming in an advertisement
that one’s jroods are the **best®® when it is quite evident that they
are not 1s a very common and a very reprehensible one.

- - -

Compare this Semi-ready \Wardrobe advertisement with the
**Red Cross™ tea advertisement. Note the snap and life and

vigor in it. It takes up much less space and really says something

FIVE REASONS.

The cristence of the custom tailw. in face of ready- mdc prices.
aan easily be accoanted for by tbe quality of ** 1cady-mmaden

No mun wbo coald afford 1he *custom-tailor “sprice would wear

“readymade < U 010,

He'd rather tale Jhances va cuvom-tailor goessces at finished
CIcCES than wear ~ ready-maden  be could S€e when be l-cngbl

An-l five reasoas why the lbmhng mer of thns sy are -nnng Set
ready uam!cno« tw toth * contommade  and * ready.made “are.

That ** Semiready ™ 1 equal tu the DeSE vustum-ouade at joes a
Qurd woa dalfless.

That yuu see exaaly how it affects your apgrearance when you order

Thatit w flalskecd to yors order taanwe wld a1 the * tnyng-on

sage.
That 1t 1 deliverrd two bours after ordered.

That yua get your outey tack if oot satnfacrory
$ou, 318,325, $1220d Sropersurt
Scami-ready by smotl. Wrltc tor catalogae.

Semi-ready Wardrobe

Teattewl, . 22 King 8trcct Weag, Mn ne
(TN A e
Mana ‘Toronto.

sensible and convincing. It probably sold clothing. The man
who wrote it evidently did some thinking beforehand.

Frank Mitchell, Sarnia, Unt., sends mea copy of The Observer
containing his advertisement of clothing and men's furnish-
ings. Itisa full-page advertisement, and, on the whole, a very
gond one.  But it hasn't enough prices in it. 1 reproduce hers
the section devoted to hats, I Mr. Mitchell had stated how much

money it would take to buy his hats he would have improved this
part of the advertisement fully so per cent.

YOU WANT A

New Spring Hat

You had better buy it here. Why? Because you
will get the right style and right make, the right
quality and the right price. Few people can judge
the quality of a hat, and the chances are when
you go to an exclusive hatter you pay sometimes
for the autograph inside.

Our Hats are llke our Clothing,
The Best that can be made for the Money.

We don't make the Hats, but we know who does,
and when you buy a hat here you have the same
protection on it that goes with our clothing.

- * »

It s not often that one finds a country miller with so clear an

idea of the correct thing in advertising as has Mr. F. L. Green, of

GREENWOOD MILLS.

1 have again got running and solicat the farmer’s trade which 1 wiil
endeavor to hiold by giving as good as, or better than, any other mill  Flour
exchanged for wheat on any system to suit the farmer,

‘White Dalsy Y]our.. $ 3.80 per bbIl.
Golden City Flour.. 8.80
Brad .ceer cieenrens 15.00 per ton.
Shorts...cciecenn..s 18.00
Mjddlings.......... 19.00 ¢

TERMS STRIOTLY CASH.
1 have stopped the credit system, so don’t ask for credit.
WHEAT WANTED-—Highest Prize Paid.

F. L. GREEN.

at the mill

Greenwood, Ont.  Mr. Green impresses me as just about the right
man to go to with wheat or for flour. 1f 1 were located near
ensugh to him, I believe he would get my custom.

" GOODS IN THE QREY.

The importation of fabrics in the unfinished state, to be dyed
and finished in Canada, expands steadily. A great many different
kinds of material are now treated in this way and the advances in
the use of dyes and machinery are now so marked that the treat”
ment of the grey fabric may be applied successfully to figured as
well as plain goods. In fact, The Merchants Dyeing and Finish-
ing Co., Limited, Toronto, which initiated this trade, have attained
{0 great perfection in the art.  The impon returns show the growth
of the industry: In 1897, 258,000 square yards of fabrics in the
grey were imported, valued at £32,000 ; last year, 487.000 square
yards were imported, valued at $73,000. The foundations have
doubtless been laid for a large industry. Y

E. ]J. Wilkins, merchant tailor, Galt, adveruses that ke is
retiring from business and will dispose of his stock at once.

The Toronto Carpet Manufacturing Company, Limited, have
removed their office to the new factory, corer King street and
Fraser avenue.
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ported article as a8 mat.
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pwm—— Jut he Knows w e
‘Lnjfnlb\"",lma' to get the * furftas®

Beand, and yon know NSNS The three thgs which sell a
\\hemxuml 1t I he st

altutex down quilt are :
‘The ** Purltas™ s« thus

famed for the purity ot

the matedal  oanied

, mmmmm Und(l“sputetli rh'gh, quah)ty of the down.
921 mriends wherever 1 is ’c are casily first on this point.

- Absolute guarantee against leaking.

{Your seven years cxpenience svith us sctiles that point.)

Attractive and exclusive designs.

(And here 1s our “*extra special.””  The three handsomest boy.
quet and tlower designy ever shuwn va Jdusea goods ure con
trolied by us for Canada this vear \1mplcs out 15th June
You cannot afford to bic without these down quilts for Fall.)

Ihe Alaska Fea her & I]nwn 00, 550 5w se. Montreal
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THER REJUVENATION
AND OTHER REJUVENATION

The worry of a dry goods merchant and milliner is what to
do with the feathers and ribbons and other goods that have in
no way suffered in quality but are off color for present selling.

If you have any goods of this cluss, what they need is to be
“rejuvenated "—dyed this season’s fashionable shades, and, if feathers,
made up in the latest fashionable forms.

We are ready to do this for you. We can make your shelf-worn
and present obsolete stock look as if it had just come out of the Customs
House—fresh from Paris, Berlin, New York, and other centres of fashion.

Our dyes are sure dyes. They havea lustre and brilliancy which cannot be surpassed.
They don't fade. They never crock. The dyeing is done under the personal supervision

of those who are experts in the art of dyeing. Let us help you to make some money this
season.

R. PARKER & CO., pyersand Cleaners, Toronto.

Head Office and Works, 787-791 Yonge Street.
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THE RISE IN THE WOOL MARKET.

~TYHE advances in fine wools will, it is said, affect a number of

lines of woollen goods in this market. The cause generally

assigned for the higher prices of wools is the ravages made by
drought in Australian flocks. There were, forexample, 61,000,000
wool-bearing sheep in New South Wales in 1891 ; in the same
colony in 1898 there were just 41,000,000, and it is claimned that
several good seasons are required to restore the Australian wool
clip to its former position. Other pants of the world, namely, South
Africa, South America and the United States, have been producing
less, and, in consequence, the market for fine wcols has shown a
remarkable buoyancy. As an illustration of this take the price of
the grade known as ** 6o's tops *’ —that is merino wool that has
been combed before being spun into yarn—and the quotations of
price in the English markets show the following advances -

1800, Price per th i penee
Month of January 21
- of February . ... .. . ...
Week ending March 4 ... ...
v \ 1o

Apnl 1 . i ehe e ieeies s
: S

Continental prices have ruled even hugherthan this. The mahu-
facturers have, thercfore, been forced to threaten advances
which will apply to all markets, including Canada, where British
and foreign woollen materials are largely purchased. A Bradford
report, of May 20, says:

e The better inquiry for all classes of finer cross bred wools is
fuller sustained, and, as these afford the only good substitute for
real metinos, the hardening tendency is not likely to be checked
for some little time.

*« The lower and cheaper cross-bred wools have been distinctly
worse to buy in London, and both wools and yarns of this class
have been slightly dearer in Bradford, but, as the supply of these
wools is beth very large and is also increasing, one can hardly ook
for any continued advance of moment. .

s There is at present very little change in the ordinary kinds of
home-grown wools, although the cheaper kinds of Scotch and
North wools suitable for the carpet trade are fractionally dearer.

««Even the biightest English lustre wool is only following very
slowly in the wake of mohair and alpxca on the upward grade, but
holders of these bright wools are not at all pushing sales."’

English reports show that the wholesale and retail trades there
have been loath to accept the threatened advances of manufac-
turers.  Competent authorities state, however, that some are doing

s0, and that all must realize the necessity of paying more, or going

without the goods.

In Canada, the importing trade have no doubt of the veality of
the advances, and retailers who hesitate are being advised to buy
now as the safast course.  Some houses are so certain of this that,
wishing 10 protect their customers, they urge early buying as the
wisest policy.

Up to May 31. when Tur Dry Goops REVIEW went to press,
English advices poured in from English and French manufacturers
inssting on the reality of the advances, and withdrawing quotations
Oa Monday, May 29, Tie Review was shown no less thaa twelve
of these letters, which had arrived that morning by the last mail.
The goods affected included fabrics made from fine wools, cash-

THE -:- DRY -- GOODS -:- REVIEW

mere, hosiery, etc. In some cases, actual advance prices were
quoted, at which advance the Canadian importer was advised to
buy. One of the mildest of these advices read :.'*Owing to the
very serious advance in the price of cashmere yarn, we are com-
pelled to withdraw all quotations. We shall, however, be pleased
to consider any proposition you may make, and will, at all times,
do our best to meet you wherever possible,’” This was addressed
to an old and large customer in Canada. One line of cashmiere
hosiery has gone up as high as 1s. gd. per dozen. The Eng-
lish manufacturers seem convinced that higher prices will be paid.
Some of their advices to Canada are indefinite, that is, mention no
actual advance, but all assert that they will ask higher prices.
WHAT FABRICS WILL BE WORN.

In connection with the threatened advances it 1s interesting to
Canadian merchants to know what the very latest reports from Eng.
land are as to the class of materials likely to bé sold there for
Autumn and Winter trade. A large trade 1s being done in Brad.
ford mercerized crepons. For Winter costumes checks seem likely
to supersede to some extent the plain mixture coating costumes,
The high.priced lines of these are finished to resemble Scotch
tweeds. Mercerized blister crepons are recognized as ready-sellers
for Canada, although English trade is patronizing the fancy black
materials made of mohair and silk.  Checks rule in fancy materials,
others, so far, not being much asked for, although serge costume
cloths, with a tweed finish, promise well. For Summer and early
Autumn trade, white ground shepherd checks are in demand, and
bright goodsin silver greys, navy blues, and blacks, in wide widths.
The Autumn outlook for dress fabrics in England is : Plain fabrics
for costume purposes and superior values in tweed checks.

MR. SANDERSON GOES TO MAGOG.

Mr. J. Sanderson, staple bayer with John Macdonald & Co..
Toronto, has left for Montreal to take up the position of chief sales-
man for The Dominion Cotton Mills Company, which position has
been vacated by Mr. Cochrane, that gentleman now being con.
nected with the new ** Colonial Bleaching and Printing Co.”*  Mr.
Sanderson will also go to Europe to look after new designs for the
Magog print mills with which branch of the company's manufac-
tures he will in future be specially connected with. Thevacancyat
John Macdonald & Co.'s is filled by the appointment of Mr.
Robertson, the assistant buyer, whose qualitiesand experience well
fit him for the post.

Petroha has organized a board of trade.  Mr. Mann isa member
of the council and Mr, D. McMillan is one of the charter members.

The Dominion Cotton Mills Company have declareda quarterly
dividend of one and one-half per cent. This is for the cument
quarter and is payable to sharehclders onand after the first of June.

Mr. J. F. McAlister, Toronto manager of The Empire Carpet
Co., has just returned from a trip to the Maritime Provinces, where
he found trade improving and the merchants in a hopeful mood.
The Fall orders for carpets in that part of the Dominion are not
always as large as for Spring deliveries, but, this year, orders for
Fall are freely placed.

The death occurred at Montreal last month of Mr. J. Y. Gil-
mour. Mr. Gilmour was born 1 Glasgow, Scotland, in 1827.
He came to Canada in early life, and lived a short time in Quebec,
ptior to settling in Montreal about fifty-five years ago. He began
business in the wholesale dry , 20ds trade and developed an
extensive business throughout Canada, in conjunction with his
brother, the late Mr. A. YaGilmour, the irm name being J. Y
Gilmour & Co. For the past ten years he had not been actively
engaged in business.
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TREATMENT OF LADY BUYERS.

HAPPY is the man who has the tact to say the right thing at the

right time, or all the time. **A soft word turneth away

wrath.t If dry goods salesmen would only think of that every
time a little friction arises.

1t is a clever salesman that cultivates the habit of saying some-
thing soft and soothing when customers' tempers show a little
brittle —and even when they don't. The rule to follow is: Always
say something pleasant.

It behooves the merchant, even more than the minister, to keep
a mouthful of kind sayings always ready. The minister has a
license for sometimes saying painful things ; the merchant never
has.

The dry goods store is sometimes the starting point of a good
deal of gossip. When its words are quoted they should be of a
kind to make friends.

Mrs. Smith spies a piece of goods and remarks. ** That is like
Mrs. Jones' dress.’ The salesman agrees, stating, too, that
* Mrs. Jones 15 a woman of taste and that he is always glad to see
her in the store.”* _ Mrs. Jones is likely to hear of that.  Suppose
the salesman said instead. **Yes, Mrs. Jones has a dresslike that,
but I tried to sell her a better one **, aud Mrs. Smith tells Mrs.
Jones that the clerk said she bought cheap dress goods, or that she

bought at some other store and got cheated ?

Women like to have pleasant things said of them and to tham,
easily turned, tactful remarks that flatter without seeming to. He
is a clever chap who has those things at his tongue's end. Some
men are repellant just for lack of a few thoughtful, easy expressions.

To turn a compliment gracefully is a rare gift. Hollow-
hearted cads may have the knack and grace to doit. Honest-

hearted, good men may not; they may be considered tactiturn,
gruff, bearish for wantof it.  And the cad will winout with women
because of a tactful tongue. The franker man, who says what he
means, may learn to say it more gracefully with profit to himself. —
Dry Goods Chronicle.

The town of Orillia has a committee at work, whose duty it is to
induce as many outsiders as possible to visit the town during the
Summer season. Barrie, its neighbor, has just concluded to appoint
a similar committee for the same purpose. There is good sense in
the idea.

Merchants n neighboring towns might take note that waste
paper n the streets of Chicago is now being collected and removed
by contract, on a new system, tried for the first time. The con-
tractors plant boxes at various peints, in which the paper is thrown.
The company has a contract with the city for a term of ten years,
paying the city a percentage on its gross reccipts.

It is common enough in England for persons of wealth and
influence to encourage home industries by giving large orders for
domestic stuffs on the occasions of weddings, etc. For instance,
1.ady Margaret Primrose, second daughter of the Earl of Rosebery,
who was married the other day to the Earl of Crewe, made a point
of getting everything she could made in England, Scotland, or
Ireland. She gave a very generous order for underlinen to the
Irish Industries Association, and particularly wished that the order
should be given out so as to benefit as many of the cottage indus-
tries in Ireland as possible. The good thus done is illustrated by
the fact that, atone convent school in the west of Ireland, 40 girls
were kept hard at work for 2 month on a portion of the order. If
any special favor were shown by wealthy Canadians to Canadian
fabrics, the manufacturers would get a great shock to their nervous
systems.

General Merchants . . . .
e g \ T —

S X rad other Dcalers, who are tregular
—_ subscribers to THE DRY GOODS
ZI\N REVIEW, wishing copics of
(?')_}@? THE CANADIAN GROCER.
s THE CANADIAN HARDWARE AND
METAL MERCIHANT.
THE BOOKSELLER AND STATIONER.
THE CANADIAN PRINTER AND

May have a copy of them sent free
at any time they wish 10 consult
the advenidng columns. Special

<lubbing rates on application. PURLISHER.
The MacLean Publishiig Co., Limited
MONTREAL. TORONTO.

LACES

Valenciennes, Torchon, etc.

Illustrated lists sent on request.

F. Robertson & Co.

... TORONTO

ao Front Street West

MUSLINS x
LAWNS
LACES
VEILINGS
s RrRIBBONS

QOur stock in the above lines is
complete, and all orders can be
promptly exccuted.

A. B. BOAK & CO.

15t Granville Streer,

HALIFAX, N.S.
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NEW CANADIAN PRINT COMPANY.

N application for incorporation by letters patent is appearing
A in the official Gazette for a new print company, to be known
as The Colonial Bleaching and Printing Co. The object of the
company is to manufacture, bleach, dye and print cotton and other
textile fabrics. The chief place of business is Montreal, and the
proposed capital 8500,000, divided into 5,000 shares of $100 each.

The company are being backed by a number of prominent Mont-
real capitalists, among whom the following are mentioned : Messrs.
Holt, Hosmer, Archd. Mclntyre, Jos. Galibert, Frank Paul, R. C.
Jamieson, John Cassels, Chas. Cassels, E. A. Whitehead, and Mr.
Kenny, of Halifax. The stock is now being taken up, and it 1s
stated that already over 75 per cent., has been subscribed. The
company will purchase their aw material (grey cottoms, etc.) on
the open market, and convert 1t into prints or bleached goods for
sale to shirt manufacturers and others in the trade, and, consider-
ing the fact that, last year, upwards of 35,000,000 yards of bleached,
dyed and colored cottons were imported into Canada, there is
evidently lots of room for this and other first-class mills of a similar
nature 1n the Dominion.

Mr. Whitehead, until recently manager at The UDominion
Cotton Mills Co.'s mill at Magog, will manage the new concern.
Mr. Herrick, superintendent of the color department in the same
mill, will occupy a similar position with the new company, and Mr.
Cochrane, the popular salesman of the Dominion company, wil)
have charge of the selling department with the Colonial people.

These men, who are all young, active and thotoughly up-to-
date, are sure to meet with every success, and it 1s believed that
liberal support will be extended to the new company by the trade.

THE SILK MARKET,
HE followinp circular, issued by the Leek, Eng., Chamber of
Commerce, cxplaine clearly enough the position which the
manufacturers take relative to the silk market:
** Leck, May 6, 18g9.
< It has been thought desirable that an official statement should
be issued setting forth the present position of the raw silk market.
** During the past four or five years, the world’s consumption of
raw silk has greatly increased, and has much exceeded the world's
production, as is shown by the following figures :

TUE WORLIVS PRODUCTION AND CONSUMITION OF RAW SILK,
IN KILOGRAMMES.®

18045 18056, 1567 18978,

Consumption . 13.704.185  15.337.434  34.133.394 16,238,760

Productton ... . . .. .. 14,500,000 14,056,000 14.446.000 x.; 000

Excess \n cvonsumption ... . 335185 18,434 -+ 1.469.760

Excess in production e eesses 371,806  ........
Total consumpuion of ram itk in four years...ov. coue 00,204,573
Total production of raw slhan four vears. . ..., 58.500,000

Faces 10 ConsuinplioNecsess: - aaavans 1.614.57
Fqual to about 3.653.000 It (three millian five hundred and ﬁ!l) -two lhousahd
pounds).

?A hilogramme i3 shightly over 2 1-5 Ih. English

** As a consequence, the stocks of raw silks in all the markets of
the world are smaller to.day than has ever been known before.

«The natural effect has been that prices have been steadily
tising for some months past, but especially so since last December,
and now range from 3s. to 7s. per 1b. higher, according to the class
and quality of the sitk.

o The Leek manufacturers have hoped against hope that this
upward movement would ceaseand prices recede again, ashad fre-
quendly happened previously, but the weekly consumption of raw

silks increases rather than diminishes, and already more than one-
third of the new China crop, which will not be ready for shipment
until about July next, hasbeen contracted for at high rates. There
seems no possibility of any fall in values, but, on thecontrary, prices
advance day by day. Under these circumstances the manufacturers
are now under the necessity of asking for a substantial advance,
though at present they will be content with much less than the cur-
rent prices of raw silks would justify.
** Yours obediently,
** Taos. RosinNsowN, Hon. Sec.''

BIQ FIRE AT 8T. THOMAS.

Robertson, Lindsay & Co., of St. Thomas, who own one of the
largest stores in Ontario, had their establishment completely
destroyed by fire on the night of May 29. The building is one of
the largest in St. Thomas. It is comparatively a new structure,
being built two years ago, and is situated in the centre of the city,
directly opposite the post office. The fire started on the third flat,
in the tailor shop, at 11.15 p.m. In a very few minutes the whole
structure was a mass of flames. The firemen were promptly upon
the scene, but their efforts were fruitless, not a dollar’s worth being
saved, the walls alone standing. The stock iS valued at 885,000,
the building at $25,000. Insurance on stock in the neighborhood
of £60,000, and on building $25,000.

THE NEWFOUNDLAND TAX.

Mr. A, H. Ellis, representative of Henderson & Potts, Halifax,
was one of nine travelers who were ordered to stop doing business
in Newfoundland a shert time ago. The Newfoundland Govern-
ment have passed a law charging commercial travelers 100 fora
license. Mr. Ellis and the eight other travelers returned trom the
Island, and the hotels, railroad, etc., lost considerably by the
policy.

FOR MANUFACTURERS' AGENTS.

A large Grm of London, Eng., hosiers are desirous of placing
their samples inthe hands of an energetic representative in Toronto
or Montreal. Nameand address will be given on application to
the editorof Tue DRy Goops Review.

Mr. Wm. Wetmore, of the firm of Patterson & Wetmore,
haberdashers, St. John, N.B., was married at Sussex last month
to Miss Jennings.

\Vhen times are good there is much truth in the assertion that
there is nothing too rich or handsome for Canadian trade. With
this as a guiding rule, Brophy, Cains & Co. have made purchases
of beautiful goods for Fall trade. The selection of British and con-
tinental dress fabrics and silks includes not only the newest colors
and designs, but also expencive, medium-priced and cheap lines.
By carefully observing the trend of the season's trade, the firm
have also provided a very complete range of fancy black dress
goods. A line of imported flannelettes, with patterns confined to
this house and not seen in this market heretofore, is interesting to
metchants.

Pants are made for men, and not for women. Women are
made for men, and not for pants. When a man pants for a woman
and a woman pants for a man, they are a pair of pants. Such
pants don't Jast. Pants are like molasses—they are thinner in hot
weather and thicker in cold. Men are often mistaken in pants;
such mistakes are breeches of promise. There has been much
discussion whether pants is singular or plural. Seems to us when
men wear pants it is plural, and when they don't wear any pants it
is singular. Ken go on a tear in their pants, and it is all right ;
when the pants go on a tear, itis all wrong. If you want to make
pants last, make the coat first.—The Joker.
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buy foreign goods when you can get 'P
better value at home in every way o

It has been our constant aim to place before the people of Canada
a first-class article, neat in design, of fast colors, and manufactured
from pure wool only. Our expectations have been more than
realized, showing that the trade in general are weary of shoddy and
cotton mixtures.

Our personal guarantee of the quality is on every piece of
goods that we turn out.

WE MANUFACTURE:

Overcoatings Serges, Fancy Vestings
Venetians _ Dress Goods

Overcoat Linings Steamer and
Whipcords ' Travelling Rugs
Scotch SUitingS in tartan and other designs

ALL MADE FROM PURE WOOL.

Y e e e e I D R D R D S e

Our travellers are now out with a complete range of Fall designs,
and any who have not seen our goods, if they will please notify us,
we will have them call upon you.

BoyD CALDWELL & Co.

Clyde Woolen Mills *—-\Lanark, Ont.
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ENGLISH FASHIONS THI8 SEASON.

Q LONDON authority says that the new frock coat for the
**dressy '* occasion is certainly fuller inthe skirts than it was

last season. The revival of the skirty frock coat does not appearto
be duc to recommendation on the part of the tailor; rather does it
scemn to have come to the front again through the customer's
demand for it. The tailors of the West are continually being asked
for it, and this insistence upon the style is bnnging it firmly into
favor in the fashionable world.  As in the case of the new morning
coat the lapels are made to roll, and are not pressed down. The
sleeves, 100, are set high on the shoulder, with no padding—except
in instances of necessity, The cuffs may fit closely to the shirt
cuffs, and have three buttons (to button) at the sides. If the coat is
madc of a light-weight vicuna or Shetland, the buttons should be
covered with the same matenal.  There must be a decided shape-
liness in the cut of this frock coat, the proper lining for which is
what is known as a soie de deuil--a thin but exceedingly strong silk,
which, 1n this particolar apphcation, has taken the place of the
Spitalficlds” silk serge. The lapels, of course, should be silk 1aced.

The color of this coatis dark grey. This is the fashicnable
color. \With it should be worn a double breasted waistcoat, either
of the same matenal as the coat or of a pliin white, or white with
thin black or brown line check, drill—according, naturally, to the
weather or the occasion. \When the coat is buttored, the fancy
waistcoat should be visible in the opening to the extentof a ¥ -inch
line, though, in the waistcoat made of the material of the coat, the
opzning should be level with that of the **frock.” The trouserings
for this dark grey kind may be of almost any stripe pattern of
stnooth-finish cashmere, the selection of color generally being left
to the choice of the wearer-elect.  With the light grey frock coats,
however, the trousets should be ~f the same material.

The frock coat for wearing at business should be cut on the
same lines, but, as it is more convenient to the wearer to keep the
garment buttoned up, a pressing of the lapels is advised. A
twilled Italian cloth is recommended for the lining of the body and
skirt. This is more durable than silk, and less expensive.

Of Scoich cheviots, lovat mixtures, homespuns, or Shetiands, 1n
either of the various shades and patternsin which the clothsare now
made—a faintly defined check pattern for preference—the cam-
bridge suit differs little in cut from the style of old, and but for a
slightaddition to the length of the tails, and the introduction of a
fap to the breast pocket, it might be the same old anticle. For a
tall, by man, the coat may have two breast pockets with the flaps.
The flaps on the side pockets should be placed two inches below the
waist seam.  Dark brownboots look well with this suit.

I haverecened, continues the same authority, many inquires
concerming the styleof that everlasung suit, the blue serge 1 am
very pleased to know of this, if only for the reason that it thoroughly
bears me out inmy olt-eapressed opimon that the blue serge lounge
suit wants 100 mus h beating ever to be kaocked out of ume. no
matter what may beths tashion of thetime  There s no alteration
to be recorded as to s cut, both single breasted and double-
breasted baving syuare fronts as last year while the old plan of
wearing single-breasted waistcoats with double breasted coats, and
double-breasted waistcoats with single-breasted coats, still prevails.

The aouble breasted business carried out in
both garments makes a very clumsy result,
or is inclined to do so in the case of a full
figure, and that is the rezson for the reverse
arrangement, There should be four buttons
down the coat for a tal! man, and.three for
a short — this applying to single - breasted
coats alone, the double-breasted generally have four buttons in all
cases. Material : a smooth surface twilled serge.

The materials of which the up-to.date sacque suit may be made
are cither of the tfollowing: Scotch tweed, lovat mixtures, Shet.
Jands, homespuns and Scotch cheviots. Care should be exercised
in the selection of material by the customer. Thick materials
should be avoided (unless special warmth is required) for they are
apt to make up clumsily and to give the wearer an awkward
appearance. The question of color, too, is one that should be well
considered before a cloth is settled upon. A fair man with a clean-
shaven face and clear complexion can take color. A sallow.faced
man must be careful to select plain, fresh shades, such as grey,
silver grey, or grey blended with other colors, either in plaids or
checks—though these more rightly belong to the Cambridge suit, a
tail.coatalways carrying off such patterns to better advantage than
ajacket. Plan fabrics are best for the sacque.

In dress coats, while some go bravely for the velvet collar, and
express themselves as more than satisfied with it when they’ve got
it, others seem timid of making the experiment. No one can deny
that it gives a very smart and dressy appearance to the coat, and
no onecan call it flashy or in any way ungentlemanly. Fixed to
a smartly cut coat, and worn by a man who is not fond of fancy
waistcoats, colored socks, red sitk handkerchiefs (tucked in waist-
coat to spoil the set of the garment) and suchlike gaudiness, the
velvet collar is a stylish and inoffensive article, and it is in my
opinion that it is only run down by men who do not know how to
dress up to it,

PLACE FOR A SECRET POCKET.

\When men ask for a small pocket, not easily to be found and
intended to conceal valuables, the tailor is sometimes at a loss to
locate one. Here is a suggestion : ** As a rule, the conjureris the
only man who is allowed the privilege of having secret pockets in
his clothes, but I know many men who would be glad to have a
secret pocket, especially when they go radng, in which they can
carry gold or silver coins. The disadvantage of a purse is that if
you lose the purse, you lose all your money, and if the coins are
loose in your pocket, you are apt to pull one out when you dive for
your railway ticket, or penknife, or pencil. The best place forasecret
pocket is in the vest under the arm-pit. No thief can get to sucha
pocket without giving himself away, because notbief can touch that
particular part of your body without tickling you,"*

——

EARLY CLOSING IN VANCOUVER.

The clothiers and furnishers of Vancouver have held a meeting
to take action on the carly-closing movement. Mr. Robert Clarke
acted as chairman. After considerable discussion, a resolution
was passed to the effect that Wednesday, May 17, should be
observed as a half-holiday. The decision as to future observance
of the Wednesday half-holiday 1s to be considered at a future meet-
mg. A decision was also reached that the stores close at 6 p.m.
on week days throughout the year, with the exception of Saturdays,
days preceding holidays and the week before Christmas, on all such
occasions the hour of closing being left to individual inclination.

Instructions were given the secretary to communicate with the
city, asking that a by-law be passed by the city, making it com-
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REGISTERED TRADE MARK

The Tallor who desires to give bis customer the best that can be
given, can only do so by buying cloth on the back of every yard of

which is stamped the

Registered Trade Mark. as above.

This Trade Mark means that the goods are

Salt’s Belwarp Cloths

and are made at the famous mills of

Sir Titus Salt, Bart., Sons & Co.
Saltaire, England

_where the wool 15 taken in its raw state, and cevery process thenceforth
is done within these mills.

Every quality in the Belwarp Range is made of pure wool only.
The dyes will last as long as the fibre of the cloth is left and will never
fade. Every garment made can be guaranteed unshrinkable.

‘The only houses from whom the Belwarp Cloths can be obtained
for the Dominion of Canada are,

The Gault Brothers Co., Limited,
John Maecdonald & Co.,

both of whom carry in stock a full line of these goods

Montreal
Toronto
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" Tiger Biand” This Label
; ﬂﬂxﬂ:«w’l(o ) ‘
X Clothine s Aottt s your ¥
" good Clothing. Ty Sl guarantee.
T ~ ] RS 74, Ty

i “Nothing succeeds like success’—not a new speech, but it’s perti-

g nent to “Tiger Brand” Clothing just here.

'% . “Tiger Brand” has the call from the trade everywhere, because

§ “Tiger Brand” has proved to what perfection ready-made

3 clothing-making can be brought.

!;,4 ' “Tiger Brand” plant is the largest of its kind on the continent—all
- under one roof, and cmploying at least five hundred people

2 B right under the eye of the head of the firm—no sweat shop

57 I clements—and the label the registered guarantee for style, fit

B and durability.

“Tiger Brand” stocks are well assorted with all the styles in all the
fabrics for present demands for men and boys—all orders care-
fully and quickly filled.

“Tiger Brand” travellers are on the road showing a complete range
of styles for next Autumn and Winter trade—hold your orders

%
till one of them gets to you. %

E. Boisscau & Co., e T oront
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Finley, Smith
- & Co.

Importers of . . .

WOOLLENS unc
TAILORS’
TRIMMINGS

29 VICTORIA SQUARE
MONTREAL

Solo Agonts for

WM. C. FINLEY
J. R. 3MITH

Trafalgar, Britannia and Royal Navy Serges.

JORN FISHER, SON & (0

Cor. Victorla Sqtiare and St. Jamoes Stroot

MONTREAL.

Laatd ag g d

WOO"C"S and
Tailors’
Trimmings

Letter orders receive prompt attention.

10! and 103 St. Peter Street, QUEBEC.

\r Careful About Words

emphatic fact.

we'll call anyhow. Expedt to be surpnsed.

Tailor-Made Costumes,

Tailor-Made Jackets. }
Tailor-Made Clothing.

CHONONOEORORONONONONONORORON

We want to caitch the right tone of emphasis with which to state an
We're making and selling the finest lines of Tailor-made
Cloaks arid Tailor-made Clothing ever shown i Canada. That may be a
broad statement, but it’s precisely true.  Every now and then we run across
some surprised merchant who didnt know we made garments so fine, or
sold them so cheap, but we're getting a perfect avalanche of new business
and that tells better than anything else what people think.

One of the sccrets of our steady success as manufilcturers is our

= diligence concerning quality. We don't tolerate cheap cloths and cheap

ailoring for the sake of a cheap price.  The best cloaks and the bLest cloth-

F ing are none too good for the trade we'te after, and many of the newest Fall
styles are ours exclusively.

Say the word and one of our men will call on you with a full line of Samples.

JOHN NORTHWAY & SON

Manufacturers to the Trade

The chances are

T"TORONTO, ONT.
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WOOLLENS AND CLOTHING—Continued.

pulsory to close all places of business at 6 p.m. on the five first
working days of cach week.

It was decided to ask the Trades and Labor Council to exert
their influence in having all purchases made previous to 6 p.m.

DOING UP A TAILOR,

A somewhat interesting case was recently tried in the City of
London Court in which a tailor sued a young man for £6 15s. for
clothes made to his order. The defence raised was infancy, there
being no dispute about the defendant having had the clothes. He
handed his birth certificate to the judge, and the defendant's
father said that his son, the defendant, was the person referred to
init. ‘The Judge ironicaly observed that the defence was a highly
creditable one.  He asked the father if he had given money to his
son with which to pay for his clothes. The father replied in the
affirmative.  The Judge: ** Then they would not be ‘necess.
aries.'**  Mr. Hal), the plaintiff, related how the transaction came
about, The defendant came to him, he said, and told him he had
just obtained a berth in a stockbroker's office. It was necessary
that he should look smart, the defendant told him ; and, as the
defendant had had clothes from him before, he had no objection to
supplying him with more. The things were made, but the money
did not come in, although he had waited for two years, and had
written the defendant a letter every month. The judge told the
plaimiffl he could not help him. The plaintiff could take the
defendant before a magistrate if he liked, if he thought he could
prove that the defendant had obtained the goods by false pretences.
Some fathers had to go into court. He recollectzd Lord Westbury
having to do so in a case against hisown son. The plaintiff added
that the defendant was a talf fellow, and looked older than he now
appeared to be. Judgment was entered for the defendant, but
without costs.—~Iinglish paper.
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question remains, What is a minute trace? The limit fixed
0.0009 per cent. On one occasion a carpet was condemned
because it contained one-thousandth part of a grain of arsenic in 16
square inches. It is difficult to conclude that such a minute trace
of arsenic could cause any harm, especially as it most likely exist
in an insoluble and not easily volatilized form. It can Lardly be
concluded that a minute trace of arsenic which resists all attempts
at extraction by powerful scouring processes can give rise to injury
to health, The question is an important one and one which ha
given rise to considerable trouble in the English woollen trade. No
definite evidence has been forthcoming of injury having been
caused by the occurrence of this residual trace of arsenic in wool,
Obviously some limit should be placed upon the amount, and this
could casily be arrived at by estimating the average amoumnt of
arsenic which remains in wool after repeated washing in strong ex-
tractive agents,

Mr. Max Goldstein, proprietor of the Manitoba clothing house,
will erect a two-storey block on Main street, \Vinnipeg, between
James and Rupert streets, with a 130-foot frontage.

E. C. Cole & Co., Moncton, have secured the selling agency for
New Brunswick and P, E. Island of John Calder & Co., of Hamilton,
Mr. Cole will represent the hiouse, and has been out on hisfirst tap.

A BIG MANUFACTURING CONCERN.

The extensive factories of Geo. H. Hees, Son & Co. are shown
in their advertisement 1n this issue (page 67), and will interest manv
readers who may not have been aware of the unexceptionable facili-
ties possessed by this firm for furmshing the trade with all the lines
ot goods they produce and handle. This progressive firm has at
once jumped to the front rank as leaders of lace cuntains, furniture
coverings, draperies, curtawns, table covers, and upholstery supplies
in general, just as they have always been the leaders in the manu-
facture of window shades, drapery poles, and other goods for which

-5

THE HEALTHFULNESS OF WOOLLENS. they have such a well established and enviable reputation. The

.,

‘} 1t will be of value to all who deal in either clothing or woollen trade scem to have found out the advantage of buying from llees,
Wy O cloths to know that the medical auvthorities have beea discussing  Son & Co., and the result has been a surprise to them, as they are
3 the question of the maximum quantity of arsenic which might be  already doing a larger business in these new lines than they had
4 permitted in a given area of woollen material without injury to  hoped to be able to doin several years. However, their facilitiesare
ja I health. The occurrence of arsenic in undyed wool in very minute  so complete for supplying these goods that they are able to fill all
¥

orders promptly. The showrooms at their new location, which

quanuties 1s referable, declares The lLondon Lancet, not to any
they recently purchased and rebuilt, 71 Bay street, have been fitted

process of manulacture, but to the fact that sheep require to be

e
v‘,

dipped 1n arsenical wash 1n order to destroy *¢ tick ** CGther washes
free from arsenic are also employed, but their effect does not appear
to be so satisfactory, for, in addition to effectually destroying para-
sites, an arsenical dip itnproves thetleece.  Unfortunately, it 1s im-
possible by several scourings and by other processes with which the
claboration of wool is concerned to remove absolutely the arsenic.
It appears to adhere most tenaciously to the fabric, and since it
resists all attempts at eatraction by ordinary means, the probability
isthat the minute trace of arsenic thus left in the wool does notlead
to injury to heafth. The fact that the arsenic is held so closely
would scem to mndicate that 3 compound 1s formed which is quite
insoluble, in which, therefore, the arsenic has been probably ren-
dered non-injurious. It is, indeed, not improbable that the trace
which occurs 1s combined with the sulphur of the wool, and sulphide
of arsenic 1s innocuous.  Wool is said to consist chiefly of an albu-
minoid sulphur-containing substance termed keratin, and it 1s not
unreasonable to suppose that the residual trace of arsenic contained
in wool after the most drastic washing is the insoluble compound of
arsenic with sulphur. 11 such be the case, there can be little ob-
jection to this eavessively minute trace, which can only be dis-
covered by an exceedingly delicate chemical analysis.

Ia Sweden there s a Jaw against the sale of woollen fabrics con-
taining arscnic in any quantity beyond & minute trace. The

up in 2 way that they are able to display a large range of styles
and vaneties, so that the buyer can see at a glance the varlous
styles to select from. 1t will certainly pay anyone in the trade to
visit their new salesroom and verify the many claims they set forth
as to their enormous stock of quick.-selling goods. \Whilebringing
forward to the notice of the publictheir new upholstery and lace cur-
tain line, it should not be thought by the trade that their old and
well-established  business, ol manufacturing window shades of
every kind and description, is by any means neglected, as they are
now better fitted-up than ever, and display a great variety of
shades, not only plain and decorated, but also attractively fringed
and laced. Any reader of THE DrY Goobs Review who is not
already dealing with Messrs. Geo. H. Hees, Son & Co., should
cither call at their place of business, No. 71 Bay street, or, when
one of their cight travelers, who cover every part of the country,
visits them, to becomeacquainted with this enterprising firm and
the quick-selling goods they offer to the trade.

The arnual meeting of The Canadian Colored Cotton Mills
Co., Limited, was held in Montreal on Tuesday, May 3o0.

Consideration.—Hilda: That awful old hat, Ellat Why do
you wear t 2 Ella (her younger sister) : For your sake, dear. |
mustn’t be too attractive, you know !

—————EEEEEEUEEEEEEEE
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¢ || 1t's the i f1
. ol
Difference
between the month old egg and the egg Is a line of :VhiCh we
of to-day that gives the latter its value. have a very large out-
put. We makethemin
It’s the WHITE
Difference SHEEP’S SREY
1 LIGHT GREY
bet\veen,thc ordinary underwear and MEDIUM GREY
makes ours mors desable, DARK GREY
BLACK
With Your gul:) tihem upiit(;lV-lb.:keins.
el .in a spindle, and guar-
Permission antee all our pounds to have
we appoint you a commi;]!ee of one to sixteen ounces.
in wh f i .
st why so mn ot re i e i o g 1 st s s v
thoroughly you will gell them too.
The Truro Knitting Miils Co. || | Eureka Woolen Mfg. Co.
Bole Manufactarers, . TRURO, N.S. Limitod
i . & EUREKA, N.S.

FYOU SELL UNDERWEAR

You Naturally want the best.

You can't afford to experiment with all kinds. TIGER
BRAND is no experiment. Hundreds of live merchants all
over Canada have handled this brand for years, and it has
proved profitable to them and given good satisfaction to
their customers.

If you want your underwear department to pay,

SELL TIGER BRAND.

If you want an article you can recommend,

SELL TIGER BRAND.

If you want underwear that will please your customers,

SELL TIGER BRARD.

Lvery garment made from carefully selected stock and bears our Trade Mark

4] ,
. We also make Eiderdown Specialties, Astrachan
Cloakings and Shoe Linings.

MARK

THE GALT KNITTING CO., Linite, GALT, ONT.
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NEW GOODS IN WHOLESALE TRADE.

W. R. BROCK CO. LIMITED.

In their dress goods department The W. R, Brock Co., Limited,
are very busy attending 1o o.ders for both immediate and future
delivery. With regard to the former, the special feature is the
demand and ready sale they are finding for fancy printed dress
mushns.  Anticipating this, they spared no pains in selecting the
very newest and imnost fashionable goods in the market, always
having in view the idea of being able to put belore the trade lines
that could be retailed at popular prices, from the lowest qualitiesup
to the best and most exclusive, The result has been eminently
satisfactory, and after having done the largest business in their
history in this class of goods, they aie, to-day, able to show a fine
renge of desirable qualities and designs.

In dress goods proper, plain materials in serges of all kinds,
cashmeres, velours, poplins, venetians, sedans, etc., sales daily
increase.  This firm are panticularly strong on such lines, having
contracted very largely early in the season, they are offering their
well-known special numbers with scarcely an exception at old
prices, and when one realizes the advances that have taken place.
and will continue to do so, the advisability of ordering early is
easily seen. Most oi their customers have alrendy placed for
“all and they are prepared to protect all so g as stock
and contracts lost, but they believe bigger prices have 0 come, as
surely as one day follows another, and the jump will be a surprise to
many. Fancy dress goods are being bought more largely than was
expected for Fall, but are pretty well confined to small, quiet
designs and tweed effects.  With regard to the latter, they are
showing a fine range and booking large orders. Their biggest
seller is an all.wool clothin a range of designs and colors. It isthe
same cloth they sold quantities of last season which were freely re.
waled at Soc., but, having cleared out the eatire manufactu-.r’s
stock, they are now in a position 1o offer them 50 that they can be
retailed at 5oc.

This firm will be largely stocked for Fall with all their well
known lines of plain silks which are offered to the trade at old
prices so long as they run.  In fancies they have some snaps to
retail at from 1234c. up : delivery July.

There has bezn a great cry in New York for printed welts, and
buyers who snapped some up have been lucky, as these fancy print
cotton materials are in great demand and scarce, for Summer
waists, skirts, etc. The buyer for The \W. R. Brock Co., Limited,
rot hold of two stock lots in New York last week of nice narrow,
medium and wide stripes—navy blue, new blue, hght blue, pink,
cerise and black on white stripe—piques. The regular retail price
of simlar goods is 20 and 23¢. These may be sold retail at 13
and 20¢. Two cleanng lines of fine Amerncan pnnts, in stripes of
all descriptions, usually retailing at 20c¢., can be retailed at 10¢.,
and the fum consider them the cheapest line of prints they kave
ever offered. In white piques, there are three speciai lots ; also
some 3.4 Amoskeag ginghams, usually retailing at 35¢., Lut now to
retail for 10¢., and including o different varieties of checks in
duferent colors, A line of harmony shirtings, 24 in., fast colors,
vepauta patterns and black and reds, can retal profitably at 3¢, A
tine 14 10, glass cloth, tine fabne, ordinarily retailing at 8¢., can,
oring to a large purchase. be had for sc. retailing.  Seven different
designs an 68 1n. cieam damask table hinen are shown, nice mellow
finish, good heavy cloth for yo¢ retasling. instead of the usual
figure, soc.

A special line of ladics’ blouse and shirt waists, new goods, a

manufacturer’s surplus, are being offered below the cost of manu.
facture. For June trade, attention is called to the stock of sun
shades and parasols, recemly supplemented with London novelties,
and also to a well-assorted stock of belts, buckles, stock collar
clasps, beauty pins, etc. Leno or mosquito netting can be had in
Scotch, American and Canadian, the latter, of course, being the
best. Two cases of manufacturer's seconds in ladies’ and men's
hemstitched handkerchiefs {rom Belfast, just in, are already goiny
quickly. Itis believed that there will be a scarcity this season
again of ladies' cotton underwear, and buyers are advised to order
carly, as the mills are now busy on Fall goods and will not make
further Spring goods.

Owing to many requests made in letter orders, this firm are
now carrying a nice stock of hair, nail and tooth brushes, fine and
dressing combs in horn and rubber, toilet soap, etc. A variety of
sizes in silk flags, the Union Jack, royal ensign, Dominion flag, etc.,
are now instock. Quotations on apphcation. A large trade is now
being donein the ball and socket fasteners, which were mentioned
in these columns nearly two years ago as likely sellers. In men's
turr.ishings, silk front shirts are in good demand, and can be had
in several ranges of prices : English and domestic collars, outing
shirts, braces, overalls, etc. The **Ogilvie'* pant—called after
the Governor of the Yukon—is a new line to retail at 75¢. per pair,
and is claimed as the bLest value ever shown.

ARNPRIOR MERCHANTS TALK BUSINESS.

Mr. S. R. Rudd presided at a meetng of Arnprior merchants to
discuss the question of unity by local merchants cn thecash coupon,
trading stamp, and local association matters. Mr. Rudd said these
systems might work satisfactorily to the customers, but not to the
merchants, who felt that they were paying out cash they should have
in their own pockets. Mr. A. T. Budd said the members of the
local association would be willing to have it dissolved if trading
stamps and coupons were abolished. Messrs. J. W. Tierney, W,
J. Johnston, G. F. Goodwyn, Alex. Reid, T. T. Barnes. H. ].
Mathewson, J. L. Harvey, J. S. Moir. A. D. Sinclair, J. D. Lee,
J. L. Whyte, W. F. Yuill, Robt. Hatton, J. K. Whitelaw, Silas
Coughlin, Wm. Allan, W, Daze, W. J. Kelly, J. C. Ward and A.
S. Rusland spoke and disapproved of trading stamps and coupons,
It was brought out in the discussion that the primary object
of the system was not so much to encourage a cash business
as it was 10 give onc sstablishment an  advantage over
another, inasmuch as the one set of coupons does mot
become genera) in a community, and their use is employed in
establishments already doing business on a cash basis. Thefeeling
of the meeting was that private schemes for trade encouragement
could not be put down by resolution, but that men in one particular
line of business could meet and formulate some line of action.
Finally, a resolution was moved by Mr. T. T. Bames, seconded by
Mr. J. W. Tierney, to the effect that all present agreed not to give,
encourage or handle any trading stamp or redeemable stamp of any
kind, 2lso pledging themselves to discourage the use of same, this
to come into force on May 1 and continue for one year. All
present attached their signatures to the resolution, and the meeting
dissolved.

A clever idea, says an English exchange, was lately introduced
in the boot department windows at the Kensington Stores, Kensing-
ton W,, viz,, a display of boys’ boots for schnol wear, etc., showing
one boot cut open from end to end, i. e., from toe to heel, laying
bare to the spectator the whole structure of the boot, with the
quality of the materials and the substance thereof.  This is an em-
phatic way of showing what goods are made of and how they are
made also. Certainly it mutilates 2 boot, but the advertisement is
considered worth the money.
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- OIL CLOTH
The Dominion Oil Cloth Company

An inspection of the lines manufactured by us
will be interesting and profitable to every

buyer of Oil Cloth.

FLOOR OIL CLOTH TABLE OIL CLOTH

No. | Quality.—Our Standard Line — in Our sample-book contains a selection of
widths of from 4/4 to 10/4. pretty, taking and original patterns ; these
goods have long been noted as reliable

No. 2 Quality.—The medium and leading and quick sellers.

grade, also made in widths
of from 4/4 10 10/4.

No. 3 Quality.—It meets the popular want Ename"ed and
f derate priced, good : 0' Gl
forx motee e oot | Garriage Oil Cloth

of from 474 to 8:4.
44 4 ‘The most substantial and best finished

A variety of the most select designs are now goods offered to the trade ; recommended
offered—finest colorings and best finished as being, without doubt, second to none
goods on the market. as regards price, quality and finish.

— —WE ALSO MANUFACTURE —--

Floor Oil Cloth---in widths of four yards,

Oil Cloth Mats or Rugs,

Cotton and Duck Back Enamelied Stair Qil Cloths, ana
Canvas and Painted Back Stair 0il Gloth.

OUR FALL SAMPLES arc now in the hands of the Wholesale

‘ Dry Goods Trade—all of whom now handle our goods.

Officc and WoOrks, ramesswes MoDtreal, Quebec.
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THE STATE OF TRADE.

ROM all accounts the retail carpet trade is in good condition,
F and many private houses are being recurtained, and
recarpeted, which, 1n dull times, would not be touched at all.
The wholesale carpet firms have made larger imports than usual,
and are satisfied with the trade they are doing. It appears from

the monthly returns issued by the Government that Canada's
imports of carpets duning the Spnng months up to May 1 have
considerably exceeded these in previous years, as may be seen

t18x 1853, 1847
January $ 6v Ry S 1999 S 18 152
Februany 1%0 13? 101.734 G 372
Marcls . tfx, 004 152.534 120,700
Apri . 106,451 70.8% 34.370
£459.323 8377137 $304.500

WRITING FOR SAMPLES.

Dealers find it convenient to write jobbers for samples and
photographs tn connection with new carpst patterns and curtains,
A trade contemporary suggests the following points as being well
worth specifying when samples are applied for. First, the fabric
and make ; second, the purpose for which the carpet is desired,
that is, if for a public hall or church, or parlor or dining-room, and
so on; third, thesize and colors of the pattern, fourth, the horder
width, and, il no border 1s desired, this fact should be mentioned ;
fifth, the quantity wanted , siath, the time at which it must be
delivered ; seventh, the shipping directions, for the scholesaler
should not be expected to krow instincively whether the dealer
wants the samnples to go by freight or by express.

CANADIAN TRADE NOTES.

Toronto has just secured a large order for carpets and furnish-
mgs. Theotherday, Mr John A Manly, Mayor of Grand Forks,
B.C., who has ciected a large new hotel at that point, visited
Toronto and placed his order for everything required in carpets,
curtains and furnishings for th~ new hotel with Messrs. John Kay,
Son & Co. Somc wdea of the size of the new hotel can be gleaned
from the fact that 3,000 yards of carpet are necessary to cover the
floors, whilst curtains, pontieres and like furnishings are needed in
large quantities. The carpets have all to be cut and made up for
the sevenal rooms, but, with their facilitics, the Messrs. Kay had
no difticulty 1n complying with the conditions of the order that
ecerything should be shipped te Grand Forks within a week,

The Sherbrooke, (lue,, Carpet Co. are rebuilding at once,
having secured the buildings recently occupied by the tool works.
There will be ample accommodation for the spinning-mill, weaving-
room, ct<., and the plantis expected to be in operation before the
end of July, so as to be ready for {all deliveries.

The catalogue of the Nova Scotia Furnishing Co. recently
sssued is a handsome affair. It contains several hundred illustra-
tions, speaal mention being due to the lithograph of the axminster
carpets specially made for this firm.

THE CARPET SLIPPER.

The carpet slipper as a consumer of carpets is not a dead letter
by any means, says The Carpet Journal. There ate three big con-
cerns in Boston who manufacture carpet slippers by the thousands,
and nonc of the three buy carpet scraps as a rule.  They genenally

TTUTTV TSI TII ISP IR

purchase tapestry or brussels carpet by the
: roll, and prefer bright colored, gau.y
& Patterns and at cut-rate prices. These three
& concerns are an outlet for quite a number ol
: rolls in the course of a year, though most ol
MK  the stufl they buy is sold them ata- sacrifice.
Carpet slippers, as a rule, are sold to people
who live in the country and in the backgrounds, and little evidence
of their existing use is seen in the big cities.

THE NEW WINDOW SHADE PRICES.

The new prices on window shades have been favorably received
by dealers throughout the country, who have been expecting an
advance for many months, and felt that an elevation of values in
all kinds of window shades would accrue to the benefit of the
retaulers as well as to that of the wholesalers and manufacturers
The recent advance hardly covers the increased tost of materials,
and now that courage has been found to start an upward move-
ment, it is almost certain that another advance will shortly occur.
as will be necessary before the businessis placed upon a satisfactory
footing.—New York Carpet Journal.

THE CARPET INDUSTRY IN CANADA.

By Mr. James §*. Murray, Totunto.

1.
The Value of The Dominion, in its relation to the great
Art and Skill. * powers of the world, may be as yetin age but

an infam, but, nevertheless, the few years of
its existence have already clearly demonstrated that it is not behind
other countries in the enterprise and ambition of its manufacturers.
In every new country the promoters of industrial enterprise bave to
ficht down a prejudice against their manufactures until such time
as their reputation has been established.

This should be easier to doin the future than in the past, and, as
we progress numerically and financiaily, there will be more warrant
for manufacturers giving greater attenhion to developing better
results,

It is very much to be regretted that for several years past, in
sorne branches of manufactures, in all countries, the object seems
0o have been to produce as poor an article as prssible, in the hope
that getting out quantity would bring the best paying results to the
mill—a serious mistake from all standpoints ! Themost graveand
daagerous result, and one carefully to be avoided, is the very bad
experience in the workshop which it gives to mill hands. Itisa
poor policy, because, the great object being to produce a large out-
put quickly, skill is not allowed an opportunity to improve, and,
finally, the taste of the buying public, instead of being improved.
is iowered. This retrogression intheskill and taste of the mill help
is far reaching, as its influence will follow them through every act
in their private life, and so filter through their friends as to aflect
the commanity at large.

The injury tothe reputation of the wares of other manufactuters
in the same line is another rcason why the production of low-class
articles should be discountenanced. No country gains business
cither profitable or creditable whose manufacturers do not make
every effort to produce the highest grades in their spedial line.

The =artistic merits of the anizans' labor follow largely on the
advancement of the art schools and their influence, and in new
countries, where the more absolute necessities are in firstdsmand, it
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| GEOI Hl HEES, SON & GO-, TOPOHtO-
. . 'I
!
A SURPRISE Two or three years at least was the time we expected 1t would take to

e establish our new department, but already we are regarded by shrewd

buyers as headquarters in the Dominion for Lace Curtains, Furniture Coverings, Draperies, Table Covers and
| Upholstery Goods
w genesal. Itiscom-
phmentary to the en-
terpnse and sagacity
of Canadian buyers
that they have al.
ready seen the ad-
vantage of buying of
a house that carries
such an enormous
stock of quick sell-
ing goods.

T' s Tl

). —:\'.E ‘\:':.::'! o | l
WINDOW SHADES. T -
Our average production of SHADE CLOTH in yards is MORE THAN THREE MILES DAILY. '

_ We manufacture EVERYTHING in the line of WINDOW SHADES, and sell them to the trade at a price |
3 that affords them a LARGE RETAIL PROFIT. i

WOOD ano BRASS CURTAIN POLES ano TRIMMINGS.

Onc of our leading sellers is No. 23, consisting of a 134 x 5 foot pole, 10 wood rings, 2 ends and 2 brackets,
F m colors, Cherry, Black, Boxwood or Walnut, at $15.00 per hundred complete.  Retailers usually sell them from
ﬂ 25 Cents to 35 cents. EF SEE OUR NEW ILLUSTRATED CATALOGUE.

GEO. H. HEES, SON & CO.,
71 Bay Street, TORONTO.
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CARPETS AND CURTAINS-—-Continued.

must necessarily follow that virtues for the eye must yield pre-
cedence to the stern qualitics required in wear.

The experience of the past 45 years has, however, made such a
complete change in the general demand in merchandise that, now,
even in buying a tin plate, you find it embossed with a design.
The lowest grade room papers are designed and colored with
artistic skill. An ordinary tradesman's business card is thought
out from the crude printer's job of a few years agotoa multi-colored
lithographic production, vieing with the highest class of work in its
bid for recognition. And so in every branch of manutacture do
we find the influence of the art schools of Great Britain, France and
the United States. [t is to be regretted that the Government of
Canada have never carcfully considered the impostance industrial
art schools must have in the future welfare of our country.

The great International Exhibition of London in 1851 convinced
the thinkers of Great Britain that, to gain any prestige in industrial
an, old methods must give way to the example set by the French.,
Royal support was given to the formation of industnal art schools,
and at the next International Exhibition, which was held in Paris,
the marked improvement in the artistic merits of the British manu-
factures was so great that special resolutions were passed by the
Chamber of Deputies and large sums granted for the development
of industrial arnt schools.

In the United States, in the large manufacturing districts, these
schools receive a very great deal of support, and, notably so, in
Philadelphia, where technique and art are working hand and hand
in one building. In the past years it may have been well enough
for Canadiansto have relied on the efforts of other nations to supply
us with what we were, and really are yet, unwilling to buy in open
market. We should have our home designers, but, as no encourage-
ment has been given by the authorities, upon whom manifestly
devolves the responsibility for the life of our art schools, such
cffective workers as the ** Art League,’* the ¢ Sketch Club,’* and
other similar very worntby auxiliaries to our art- education, have been
obliged 10 cease their work for want of funds.

The desire for beauty in surroundings making itself so strongly
felt has been, from one standpoint, a reason why we find so much
attention given to color, form and design in the f{urnishings of our
home. The early backwoodsman was satisfied with but a shanty,
but as he cleared his land he improved his house, and as he sent
his gmin to market he furnished it more completely. With the
education of his children came the desire for better things, and, so,
music, pictures and ornaments took the place, in the new house, of
the gun, trap and axc of earlier days,

Thus, comfortin the home has been evolved by the finer taste of
education. 1t would never do, however, to omit the influence the
love of ease has had in bringing into use many of the objects which
were not deemed necessary a century ago. This is mostly observed
in the need of a soft fabric on the floors, to give warmth to the feet,
soften the tread, and. in the selection of color and design, afford
telief to the eye and rest to the mind in the artistic harmony of the
general surroundings.

Early Canadian Of Canadian tloor coverings, the first evidences
Carpets. wese in the *° catalogues’' made by the early

Quebec settlers.  Old skints, dresses, or, in
fact, any old articles of wearing apparel, were cut into strips and
woven into widths of about joinches. By the taste of the weaver,
gencrally the ** habitant’s ** wife, often very pretty combinations of
color were produced in stripes or checks. Another hame production
was a rug, the pattern of which would be traced on strong burlan,

and the clothing stnps, made ready and dyed to «  “Sle colors,
knitted into the canvas. Very effective and in good tasie many i
fact most, of these rugs were.,

What may have been left from thecarpetsand rugsis frequentiy ¥
kept and added to. but often it is plaited and madeinto a very
serviceable entrance door mat. In shape these are oval or round,
with proper placings of shades, and, while not making a design,
give a balance of color which is pleasing.

it is thus to be seen that in (he matter of the earliest produc-
tion of carpets in Canada, the honor belongs to the French, who
bave always given so much attention o 1.2 task of making home
attraclive.

Even to day these home-made carpetsars icrgely in use through.
out the P’rovince of Quebec, and it is usua! .u see them in the stock
of the country general store, where they have been taken in exchange
for other commodities.

With its well-scoured board floors, its strips of catalogues, bright
mats, tinted walls hung with pictures of a primitive lithographer's
art (mostly devotional in character), and its si- ple furniture, 1t
would be difficult to find a better example of cleanliness, content-
ment and comfort than a habitant’s home.

Various Kinds Among 'thc thousands whe daily use or handle
of Carpets. cnrp'cts.m any }v&)‘. whether asa purt of hou.sc-

furnishings or in cousse of their manufacturing
or commercial transactions, few probably ever think of what the
word ** carpet ** means, and how it came to I»> used in connection
with a floor covering.

It is not the object of this little article to go thoroughly into the
history of carpets, but, in endeavoring to make: it :o a degree serve
a purpose, items will be touched on that would require more space
and time to fully describe, but atout which many would wish to
have some information.

The low Latin word *‘carpere,’ which signifies *'to pluck
wool,”* becomes ** carpeta,’’ a woollen cloth, and in Italian *“car-
petta,”” with the Dutch ** karpet.”’

Originally carpets wereused for tablecovers and wall hangings,
and it is from the latter we are now so familiar with the word
sstapestry.’”” The Latin °‘tapete,’” French retapis,” Italian
s tappeto.”” No doubt, the name followed from the fact that the
many colors which were produced in the wall tapestries were at the
early periods of power-loom carpet weaving only produced in that
fabric, and so it became ** 1apestry carpet.”’

Probably the lowest grade of carpet of commerce is the printed
jute. The raw matenal is grown in the Philippine Isiands and
India, from whence it is brought to Scotland. Glasgow and Dundee
contro) the industry, which, in the recent years of general depres-
sion, grew to very extensive proportions. Jute is probably the
lowest class of fibre used in the production of any textile, but, by
the skill of modern science, it is so manipulated as to deceive even
people who claim some ability to discern fibres. The raw matenal
having been spun into a .eb is put through a process of printing,
which is now done so well as 1o produce very effective rzsults.

Felt caipets were used uch more extensiveiy some years ago,

when woven carpets could not be produced as low in price as they 9%

have been in latter years. The trade in them to-day is mostly
done in heavy qualities, used to fill in nooks and borders for rooms
where the carpet is not used to cover the entire floor. Theyare also
used in narrow widths, printed as runs, 1.e., suips over other carpets
to save wear on the parts most used.

(To be Coatinved.)

-




THE -:- DRY -i- GOODS -:- REVIEW 69

“THE GROWING TIME”
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Hamilton
Cotton Co.
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EMPIRE CARPET 0.

St. Catharines, Ont.

0

Have removed to their NEW FACTORY. i HAMILTON. {‘

| . We are fnow m'muhctunng a complete {.‘
range o ;

¥ Enlarged Premises |} |
; 9 .
: ! CHENILLE CURTAINS '
:  New Machinery ; ¢
v TABLE COVERS f
N s .
ln c rea sed c a pa c lty ; In new and attractive designs. ;
Il : FOR SALE by all the leading wholesalo dealers
Our NEW DESIGNS for Sorting and Fall Scasons are now on the road.
; Our\"l)“x;a::!clctt;c::c enthusiastic over their beauty, You will be, 00, when Seiting Agent
H  vou arc o atcendy a cutromer, we woutd be plesse 1 bave ] W. B. STEWART '
; . 27 Front Street West, TORONTO.  §
% sample Order Thls Season' 0«-04««00-0»»--»!
D f t Make your selection while the best
; own OI ' l O r e rs. patterns are to be had.
: in beautiful colorings of Muslin,
COtto n CO m fo rte rs Silkoline, Cretonne, Fancy
¢ Chintz and Sateens.
' BED. .. COVERED

CUSHIONS

Knockabouts.

PILLOWS

I:'nmense Range.

From joc. pair upwards. From $3.75 doz. upwards.

White Goods in CUSHIONS, COSIES, Etc., Etc.

4 ' Y ASK FOR PRICE LISTS.
LETTER ORDERS PROMPTLY AND ACCURATELY FILLED.

The Toronto Feather & Down Co., Limited.

Office, Sample Room and Factory, No. 74 Hing St. West, TORONTO.
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LADIES' NECKWEAR.

OME beautiful new things are being shown. Variety is the
spice of life in this line. Ladies’ ** Tecks'' are seen in bright
cardinals, cadet, dark royal blue, purple, navy and other shades,
trimmed with white satin of the same quality of material, and also
trimmed with black of the same quality. Bows of similar coloring
are shown.

The tuck bow continues to sell well, and is seen in all the plain
colors. The pointed end satin bow ties and string ties continue in
favor. A lot of stocks with ties and stocks with puffs have been
sold and are still in demand. One of the successful pufis is a
short wide pufl, spreading out like a fan and shown in checks and
stripes. The extremely long pufl of last year is not asked for,
although the medium sizes are selling {reely,

The fair sex are beginning to wear flowing ends in checks—
white and helio, red, blue, black, etc. Some nice goods of this
make may be retailed for 25c. Some very stylish hemstitched
bows are being shown in tartan silks (cut on the bias), in all plain
colors. The stitching gives this bow its character. Net bows,
with plain or colored satins, are pretty. A combination bow, with
a plain color on the reverse side to match one of the colors or the
check, is a taking novelty.

RIBBONS FOR AUTUMN TRADE.

As fashion still points to a continued use of ribbons for dress
trimmings, buyers are wondering what the best sellers will be.
According to advices from Europe, the figured ribbon is gradually
becoming less of a favorite, jacquard effects being now shown only
in small designs, or in combination with chines. Quiet plaid
patterns have come back into increased favor: but cashmere

effects are now only wanted in cheap lines, Among plain ha
ribbon, taffetas, failletines, satins, with muslin eflect, are taking
the lead, dyed in metallic tints, which seem to be in favor because
of their peculiar **feel."’ ‘

¥

HE TOOK NO INVENTORY.

An old fashioned merchant who had donebusiness in one of the
interior towns for many years had failed, according to The Michigan
Tradesman. \When one of the creditors reached the place, it was
to find the merchant working hard to figure it all out.

**Lands ! but I don’t see why I should fail,”* he kept on saying,
«* Mebbe, though, I didn’t collect sharp enough."'

** You have a heap of goods here,'’ said theagent, as he looked
around.

** Yes, more or less.”’ .

** When did you take the last inventory 2**

* Inventory ? Take everything down ?°*

“Yes.*'

*¢ And make out a list 2**

*“Yes."'

¢ And dust off the shelves and mop the floor? **

«*That's it."

¢ And clean the windows and paint the front of the store?*’

“Yes."

**1 never went into that. [ was going to one day about 15
years ago, but they had a wrestling match in town, and I left the
inventory. Mercy on me, but I can't understand why I should
fail."*

| Wm. Taylor Bailcy

27 and 29 Victoria Square

.....MONTREAL

Upholstery and . . .
.+« Drapery Goods

220l 2e bt 2

Selltog Agents for ~vvw

E. F. Timme & Son, Plushes,
Velours and Corduroys.

Jaeger & Schmiedel, Fancy
Silk Villosart Plushes.

Stead & IMiller, Fine Silk Tapes-
tries, Draperies, etc.

Farpxnier Wyih,  ANpBREW DanliNg, A, W, Grasetr, R D, Mavcowx,
Prsident, Vice-Prenddent. Director, 8ccTeiasy.

dnirimons o

Have passed into stock a shipment of
French Elastic Canvas, in riaturai and
black.

A large shipment of Cretonnes, perfect
goods, new designs and colorings, at
considerably less than regular prices.

Striped and Spot Piques in stock.
Repeats to hand of Lace Curtains---all
prices.

Letter and Travellers’ Orders receive cares
ful attention and prompt despatch.
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Brush & Co.’s Specialties

' SOLE MANUFACTURERS
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THE BRAIDED WIRE HAIR ROLLS
For tho Latost Styles of Halr Oressing.
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MADE IN SIX LENGTHS.
3, 6, 8, 12, 15 and 18 Inches long.
“HYOEIA'* DRESS FORMS. COMBINATION No. I. COMBINATION No. 2. PEERLESS Sanitary Safoty Bait.
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A SENSIBLE SHOPPER.

] Tisa common happening for women shoppers to betaken for sales.

women in the big department stores, and it is interesting to note
the effect of some of the mistakes, says The Philadelphia Record.
The *breaks '’ are especially numerous in the hat departments,
where the customers take off their hats in order to try on new ones,
In many cases, shoppers who are addressed by other shoppers with
the query, ** Will you please show me some of the hats 2** becoma
indignant, and sharply reply that they are not saleswomen; buta
prominent wealthy woman of West Walnut street proved an excep-
tion to this rule in one of the most popular stores the other day.
The salesgirl who was waiting on her, and who had been doing so
for years, had left her to go after another hat for her to try on,
when a woman stepped up to the customer, and expressed a desire
to look at some specimens of headwear. The Walnut street woman
promptly took the newcomerin tow, and gave her the benefit of her
knowledge about a number of hats which she had examined in her
own search, \When the salesgirl appeared, she turned the woman
over to her and excused herself, while the girl, sizing up the situa.
tion, went ahead and made a good sale of a hat that her customer
had praised. Then, the other customer, who had patiently waited,
congratulated herself on having made a sale for the girl, made her
choice of a hat, and departed smiling.

MR. HARDIE'S APPOINTMENT.

Messrs. Stevenson, Blackader & Co., sclling agents for The
Montreal Cotton Mills Co., have opened a branch office in Toronto
for the convenience of the trade. Theoffice will be in charge of
Mr. Geo. Hardie. On the occasion of Mr. Hardie's leaving Mont-
real, to represent his principals, Stevenson, Blackader & Co.. in

Toronto, he was made the recipient of a handsome presentation,
in the form of a cheque, by the various wholesale dry goods firms
with which had been in the habit of coming in contact. The
career of Mr. Hardie in Montreal has been a long and honorable
one, extending over a period of about 4o years, and the wholesale
trade of that city bespeak for izim a hcarty welcome in Toronto.

NEW FEATURES IN WOMEN'S QOODS.

When the fashion for dress improvers was at its height, about
ten years ago, the braided wire was introduced, and has been con-
tinued ever since, as it has taken the place of the pads both for
dress forms and bustles. The introduction of the pompadour style
of dressing the hair admits of the introduction of the popular
braided wire rolls, doing away with the hot, musty pads so long in
vogue. The manufacturers of these in Canada, Messrs, Brush &
Co., report that the orders for their busties this season have been far
ahead of thair expectations, and, from presept indications, the
Suminer and Fall season will largely increase this branch of their
business.

Among the many specialties which Brush & Co. put on the
market this season, none is so important as their line of comfort
waists. It is acknowledged by the trade that a large proportion of
mothers have adopted dress reform, both for themselves and for
their children, and insist on having waists that will in no way bind
or retard the development of the child. By the introduction of
featherbone, Brush & Co. can secure this desirable feature in their
waists and are introducing to the trade for next season a range of
ladies’, misses’ and children’s waists, in which the only stiffening
material will be featherbone. Another prominent specialty will be
a nursing corset boned with featherbone. A few of their other
specialties will be found in this firm’s advertisement in this issue,

““”MM”‘“M“W"}
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¢ The English Lady
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has found out that her wardrobe is not complete without a
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Pirle"” suisned costune §

which does not mark or cockle with rain. §
s
o
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¢« The Lady's Pictorial,”’ Nov. 5, 1898, says:

* Pirle finished suitings for costumes in which you can be independent of the weather, for they will never
be the worse {or aither a slight shower or a steady downpour.”

From the leading Importzars. or full particutars from

E. RIPLEY & SON
Bowling Dye Works, BRADFORD, ENGLAND.
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C.\NADIAN ADVERTISING is best done by THE .
DESBARATS ADVERTISING AGENCY, Montreal.

| v “COPTAL TV BUSIESS COLLERE

A. M. Grimes, M.A., Principal.

St wthand, Boolkeeping, Penmanship, Telegraphy, Businexs Correspondence and Proof-
seading.  Pitman's or Munson's Shorthand, per month, $5.00% White’s Phonography per
moath, $800 3 Telegeaphy, per month, $8.00; Bookkeeping and Business Practice, per
warse $35.00: Bool \:eeglcng and Business Practice, per month, $500; Penmanship.

pee mont .S‘.oo: Night
A. M. GRIMES, Principal, Cor. Bank and Sparks Sts, Ottawa.

hiool, per month, $3.00; Private Lessons, cach, $1.00. Address,

FRINGES
GIMPS

Nouveautés—

In Dress Trlmmings,
In Siik, Chenllie and Mohalr.

FANCY BRAIDS I

Barrel Buttons, Cords, Tassels,
Tubular and Soutache Braids.

Al Manufictunsd by

MOULTON & <CO. -

12 St. Peter Strect. MONTREAL

HOTELS FOR COMMERCIAL MEN.

Halifax, N. S. ..o vveniiinen Halifax Hotel
“ L Quesen Hotel
Montreal..................... Windsor
e iie et aesaneas St. Lawrence Hall
Quebec......oviviii it Chateau Frontenac
L PN Hotel Victoria
St. John, NoB......ooiiev et Hote! Victoria
. i teere i iaes Royal Hotel
Sherbrooke, Que . ... ... . Sherbrooke House
it eeeniaiaeen e Walker House
Winnipeg...ooeviieiiieeeinnn Leland
e v eese et e, Winnipeg Hotel

The Windsor Hotel

L2

Z////, 2 )i/

W. J. CHAPMAN

asks you to try
his

CROMPTON
CORSETS

by eason of ther
exquunite Wit perfeet make,
suprnot  matetial, aml o oan
cqualied reputation

Sell on Sight.

The Contour, Viotoria,
Queen Moo, and Ystisl
Corsote snd the Crompton
Hygeian Waists are the
most popular styles on tbe
market.

The Crompton Corset Co.

Limited
TORONTO.

K. Ishikawa
. & Go._—

M Office :

Yokohama, b4 24 Wellington St. W.,
Japan.

Canadian Office:

TORONTO.

STOREY
Spring Trade.

Gloves. New and desirable lines.
crave"i”g BaQSO The latest designs.
(Women’s and iMew’s Belts.

New patterns and styles of excellent value.

Qur travellers will visit the trade In good time with fult
ranges of samples for Spring busincss.

(U.1. Storey & Son

THE GLOVERS OF (ANADA

.. ACTON, ONT.
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PATCHWORK PAPERS.

ANY little storics are told by travelers in the smoker. The
following were told by two or three commercial men the
other evening on their way home at the end of the week :

Some time ago a good looking young widow kept a drapery and
smallware shop not far from Aberdeen. To one of the school
board inspectors, who frequently got after her little boy, Sandy, to
see he attended school, shesaid : ** Mister Patterson, a'um beginin’
tae think, sir, it's no the laddie sae muckle ye're comin’ efter, it's
mysel.”"  This was true, for the firm is now Patterson & Co.

A dry goods traveler on the way to the Coast when passing
through Manitoba was woke up by the loud snoring of a chap in
a lower berth. ‘The other passengers found it impossible to sleep
also. The traveler woke up the sleeper.

**\What's the matter now ?*°

** You're snoring and keeping everybody awake."*

** How do you know I'm snoring ? *°

**Why, we can't help hearing it."”

** Young man, you'rca tenderfoot,or you wouldn't believe all you
hear in this country,”* and he rolled off to sleep again.

A farmer possessing quite a vein of humor left Grey county for
Manitaba about a morth ago. Previous to leaving, he put up the
following notice in the local country store: ** To Scll—the lease

and good-will of a sitting on the most desirable empty nail keg in
the shop ; seat covered with empty sack ; soft 3nap ; near stove,
cracker and biscuit boxes within reach ; only debating club in th..
neighborhood ; easy terms ; speak quick, as I am leaving for the
West."*

Last Summer, while in Muskoka, a couple of Teronto ladie
visited the hayfield near the hotel where they were staying. O:c
of the haymakers, when he rsturned from work, said: ¢ When
the mosquitoes and black flies got at us under our bare overah.
the ladies laughed at us trying to shake them off. But soon the
ladies got bit the same way. They screamed and skedaddled.
We laughed then.'’

1 tell you,” said the lady, **it’s too much—seven dollars for

a cloak like that !
« \Well madam,’’ said the floor-walker in the departmental,

** Suppose we say £6.98 as it is bargain day. How will that suit

you?*®
1« Now you are talking something like—but §7—yes, I'll take

it."

The story most of us have heard about the Chicago cluthing
store putting a well-padded pocketbook in the inside pocket of a
Spring overcoat, with the remark that it had just been returned
from one of the wealthiest men in town, being a size too large. The
customer, when he feels the pocketbeok, quickly buys the coat and
rushes off 1o catch—a train,  This story was told to a Toronto
clothing man the other day. Hereplied : ** That sort of thing may
go in Chicago, but we are selling coats so low that there would be
no margin for giving away an empty pocketbook, to say nothing of

the padding.”
ToM SWALWELL.

The Hamilton Cash Reglster

Is the National Cash Register with all
the latest improvements up to date.

of all kinds and makes,

> |
Be lStePS Autograph Registers, Cash
Carriers, etc., bought, sold,

exchanged and repaired.

Hamilton i the Anti-Monopoly Register

UP-TO-DATE.
BUILT ON HONOR. SOLD ON PRINCIPLE.

And backed by a guarantee that means something
references by best known merchants in Canada.

Let us pive you an exhibition of the Hannlton before you place

your order.
Al the latest novelties in store fiatures.

HAMILTON BRASS MFG. CO.

Limited

HAMILTON, ORT.

‘Thousands o’

82 King Streat West
1782 Hotre Catne Strest
219 Cambioe Street

281 Dundas Strest

TORONTO OFFICE -
MONTREAL OFFICE -
VANCOUVER OFFICE

LONOOR OFFICE -
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SEE THAT CURVE ? e v
T FITS. = w So Ho & Mo

Bias Brush Edge
Skirt Binding.

15
Blas .S, Patent No, 021080 March 14, 1500
Velveteen Canadeasn Patent No. 639a. Dec. 13, 1568

YOU CANNOT FIND anything in the Skirt Binding line so perfect as our S. H. & M.
BIAS BRUSH EDGE. Its NATURAL CURVE causes the Binding to conform so perfectly
to the shape of the skirt that it looks like part of the fabric itself.

The Brush is made on a scientific principle and is joned with the S. H. & M. Bias Vel-
veteen, thus making it the most durable as well as the handsomest article of its kind on
the market.

It affords an EXCELLENT PROFIT to the merchant and the GREATEST SATIS.
FACTION to the customer.

YOU CANNOT AFFORD TO BE WITHOUT THIS ARTICLE IN YOUR STOCK.

Samplo Cards and pricos mailed upon applioation.

THE STEWART, HOWE & MAY CO.

Originators and Manufacturers of S.H.& M. Blas Brush Edge and Other Bindlngs.

24 Front Strect West, TORONTO, ONT.
MANCHESTER, Eng. NEW YORK  BOSTON CHICAGO ST.LOUIS CLEVELAND  SAN FRANCISCO, U.S.A.

TO PLACE YOUR ORDERS FOR NEXT
NOW IS THE TIME FALL’S DELIVERY. ___ 4

SHIRTS
DRAWERS

CI\

GOMBINATION
SUITS

The Attention of the Trade

is called to the new and im-
proved styles we have piaced
on the market

N ALL “ FOR 18g9. M
Durable } These garments are con- en, Women

eps structed for durability and .

Qualities. sightliness, and if you arc and Children.

stnving {or an enduring busi- |

KA ness no underwear stock is | *

V‘: ' complete without these goods. 5%

% fa They are for sale by ail the %

R .} leading jobbers in the country
X PO i and are extensively advertised.

ERPE R B - ol -
- T Qualitics and sizes are always uniform
71 and never vary in the sligheccse degrec.

WRIGHT'S HEALTH UNDERWEAR CO, NEW YORK CITY
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Our Goods are Sellers
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Pattourn No, 706.

COLIN McARTHUR & CO.

1030 Notre Dame Street, Montreal.
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THE REVIEW'S DIRECTORY OF AGENTS.

w British, Amorican and foreign firms who are looking for Canadian connections will find in this column
- tho namos of (oading agonts who aro ominontly fitted to roprosent thom in thiz cauntry.

-_— — - —

BAKER & BROWN gl R. FLAWS & ,SON Toronto

Wi Statrsos, Sons & Co, Bhiladelphia, Pa.
Prints, Linings and Deaperies,

Manufiucturers' Agonts, MONTREAL
I{cpm«nung—«ra\n xLD Brows & Co, Bndfond, Eng,, immaufacturere of meltons,

enrringe cloths, TuRgligs, ete.  HEVNAL, COLLADAY & Ca., Phlladelphly, U.S0A.
manciurers. of drws’ tritnings, Mnnm and aphotatery unxl\ AWSoL 0" Kepresenting . CARTSMLUT & WARN“‘(:;::::?'mI:ﬁm ::i"’:‘;“ci‘r‘ England,

D Saspeuan & Co., Lecester, Lnglund,
Varns and W arpe

R H. COSBIE s giiidie: w B WALSH « » = =

Dress Goods ; Linens and Handkerchiefs; Cretonnes; Corduroy 13 se. gotn streer, NJONTRE AL
and Moleskins; Irlsh Tweeds, Serges and Blarney Yarns; Lace
Curlalns Lelcester Nalural Wool Underclothing.

UKINK & (0., St Qall, Switzeclad tirers Sulss el tered hundker
chleh Swiw embrolderics and mnnfns.

Manufacturers Agent and Importer of Foreign Novelties -

PURSES, POUCKLTBOURS, DRESSING CASES AND FANCY
LENTHER GOODS,

1S & CO.
FRED. R. WILLIAMS &
Manufuceurers” Agonte A, ROLAND WILLIAMS s s,
Representing 246 St. James St. r - " 1w Mclhinda $t., Turunto
I ITH T 4 N g nd, ¥ |
r‘.\rnham Corset CO-. F‘“nham' P.Q. 1\10N1 RILAI. (\)L l'-- le\\ \\ :li'mg":c‘:((r ;;!':2"::‘ L‘l“rl:!u‘\'uz ;l'?-ll::'.h \nll:;:;‘n;: ‘l‘:::;::‘::c Ill:::\hl(;‘zlcli‘r(l‘l‘rr::ll

1859 " 1899  This is Our Growing
vl Time.

**TurxnuLL's "' has Grown to be a house-
hold word and stands for the best and
cheapest Underwear made in Canada.

THE C. TURNBULL CO.,
of GALT, Limited.

GOULDING ® CO.,
27 Wellington St. West, Toronto.

JOSEPH W. WEY,
7 Bastlon Square, Victoria, B.C.

MANUFACTURERS OF
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SHOPS ARD MEN'S DRESS IN EUROPE.

N ENGLIME CORRENPOSDENT DESCRINE 0 RAT
JE SAY™ ANROADL,

N Genoa mv firct stopping place, the men were, s<ieraily

sprakmy, well dressed, swnudarly to shose of W glish cities,
they copying their styles from PYaiis and London. [ :nipht make
one exception, nowever, their shoes, wilch were rexd.rkably ill-
shaped, having no instep to speak of, and with pointed, turned-up
toes. The leather was also of very inferior quality, as is the case
afl through Itzle,  In the subscquent Italian cities { visited, Rome,
Naples, Florence, Venice, and Milan, there was literally o style—
the hats, shoes, and clothing beiny of a very cheap quzlity, witlout
style or tinish.

It was not uncommon to sece :loth displaye witls show-cards
reading in Ituian : “Suits Lo order, 30 francs,”” and ** Trouszrsto
order, 10 francs’’ ; but, nntwithstanding these priczs, 1 &id not buy
any clothesin Italy.

The neckwear sitks, consilering Milan as a JDanufcturing
ceniie, made an extraordinarily pocr display. Outfitung establish-
ments werzn all smal, and alw.ys attended by women, as, in fact,
is neady all business in ltaly. ¥ saw women carrying hods of stone
and i-jortar to thz tops of houses that werz teing built, also cleaning
streels ana turning switches for tramcars.

While in Germany 1 visited Chemnitz, an uninteresting town {a
cross between Bolton and Nottingham), where 1 became convinced
that a retailer could buy hosiery cheaper in London than at the
place of manufacture, and with about one-half the trouble

In Berlin 1 rather expected to see some bright shops, but was
disappointed. They displayed in their windows a conglomeration
of goods such as is never seen at home.  For instance, one shop
on Unter den Linden (the principal street) displayed about a dozen
four-in-hand scarves, all different patterns and effects, a few pufis
and tecks, five or six bottles of perfumery, a couple of boxes of
sweets, a card displaying moustacke curlers, and a few articles of
jewelery.

Neituer 1n Germany nor in Italy have 1 seen an exclusive
gentleman's outfiting shop.  They always keep ladies’ goods or
anticles entiraly foreign to the business. In Berlin, even in the
largest shops, there was no rush and bustle such as we seein Lon.
don. ‘The assistants are allowed two hours for dinner, and 4l over
Germany banks close between 12 and 2 every day, as do also many
of the shops.

Plate-glass windows in the Berlin shops were pitced, generally
at the top, and no single panec of glass was more than six feet in
height. [ soughtan ceolanation of this in vain, but have every
reason 10 suppose u is from economical motives.

For a large uity 1t is remarkably devoid of style as regards the
dressing of both men and women. Many **dickeys ** are worn in
lieu of whitc shirts, pnaapally embrowdered.

The strasght.cut **clencal ™° collar seems to be preferred, and
the turn-down ** Shakespeare,” with points about four inchesdecep,
is a good second. A scarf and noa white shint usually accompany
this ontfit. -

No fight {elt hats a-e shown : many straw hats, bowler-shaped,

others flat, wide brim, and about a six-inch crown, with a cheap,
five-inch ribbon,

Silk hats of all styles, shapes, and ages seem to be the thing
for ** dress-up’* wear. Chimnney-sweeps, who are numerous, also
wear them, and I saw several orchestras in outdoor beer gardens
whose musicians also appeared in high silk hats.

\While in Betlin 1 visited the large shirt and collar factory of
Wolff & Glasserfeld, who employ about 2,000 women. The
employes have an excellent sick fund connected with this establish-
ment, the fund paying the sick member one-half, and the firm the
other half of the salary usually earned.

1 visited Vienna, noisy, dashing, gay, with its thousands of
cabs driven along at breakneck speed, regardless of life or limy,
making such a confusion to my eyes and ears that London
seemed a quiet town in comparison. People are better dressed,
use a finer quality of wearing apparel, and copy their styles from

‘aris.

The octfitting displays are as much mixed up as those in Ger-
many or Italy, but of a finer grade of goods.  The prices are just
about the same for the same goods in London,

This standard of price holds good for lodgings and restau.
rants; but your Viennese is a good cook, and the ‘¢ Zahl.
kellner,”” or head waiter, to whom you pay your bill, a splendid
s« worker'® fortips, as he receives no salary, and in many cases
pays the proprictor for his position. He hasa happy faculty of over-
charging, generally reckoning in the date to swell the amount.
The waiters, ever including helpers, usually boys from 12 to 16
years old, whether in first-class hotels, cafes, restaurants, or beer
gardens, appear in full dress attire from six o’clock in the morning
un.il bedtime.

1 saw numerous men carrying banners, popularly known withus
as * Sandwich men,"" in {ull dress suits, high hats, and white cotton
gloves. In Rome I saw a school of young boys out for their after-
noon walk in full dress suits, high hats, and white kid gloves. It
was a ridiculous sight.

In Frankfort the display of hats, shoes, and outfitting was of a
superior zrade to anything I saw in Beriin or Vienna. At the
opera, which was well attended, many of the ladies werein evening
atiire, but not a man in the house wore full dress, and but few even
a black coatand vest. 1 had good opportunity to observe this, as
the theatres and operas here have, between the acts, 2 15 minutes®
intermission for refreshments, which are served at a buifet in the
foyer. The waiters, of course, appear in {ull dress.—S.B. in Lon-
don Outfitter,

A process for naaking fine wool from the limestone rock found
in such irexhaustible quaatities in the neighborhood of Alexandria,
Ind., isa recent discovery by C. C. Hall, chemist of the steet works
it that place, the claim being that, from a combination of g4 per
cent. of the limestone, chemicals and one of the commonest of
minerals, pure wool 15 obtainatle as white as snow. It seems that,
while making esperiments with limestone for his factury, it was
found that a certain kind of the material, instead of turming to
quicklime when subjected to fire, would, when combined with
chemicals, turn into lava, and, when subjected to another process,

this lava could be renacred pliable and handled like molien glass.

From this beginning the process was pursued and a downy wool
resulted with promise of considerable industrial possibilities ; that
is, such rock wool is represented to be as soft and white as that
aroduced by sheep. and can be manufactured cheaper than sheep
can be raised and clipped, is not affected by fire or water, and the
supply seems to be almost unlimited.

1
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THE

ANADIAN COLORED
COTTON-~~-~
MILLS COMPANY

Cottonades, Tickings, Denims, Awn-
ings, Shirtings, Flannelettes, Ging-
hams, Zephyrs, Skirtings, Dress
Goods, Lawns, Cotton Blankets,
Angolas, Yarns, etc.

D. MORRICE, SONS & C0., AGenTS

MONTREAL and TORONTO

Only Wholcsalo
Trado suppliod.

THE PRESS
CLIPPING
BUREAU . ..

Reads every newspaper in Canada and clips thicrefrom all articles of a business
or personal nature of iterest to subscribers in this departsient,
Politicians can obtain from it cverything the papers say about themselves
on uny subject in which they are interested.  Business men learn of new open
Ings for trade, pointers 1o scll goods, addresses of people likely to become
buyers, tenders wan:zd, stocks for sale or wanted, reports of new industrics or
stores, etc. .

Terms —- 35 per bundred chppings , &40 per thousand, payable in advance,
but a yearly contract will be found the most satisfactory.

We have aiso lists of firm« in every branch of trade in the Domimon, the
professions, club nmembers, society, cte., and we are prepared to addiess and
mail circulars or letters to these at any time.

THE PRESS CLIPPING BUREAU

Board of Trade, MONTREAL

NOTHING DEGEPTIVE

—ABOUT —

Patent Aoll -
Cotton Batting

North Star, Crescent,
Pear]l Brands

The * North Star” and “ Crescent” for 1899 will she« very
decided improvements in whiteness and quality. No other
cotton bat will retail as satisfactorily nor call for as many
repeat orders.

The * Pearl” grade will continuz the leading low priced
bat of Canada, being designed for customers’ uses, and with no

SYSTEMATIC
SAVING + « -

Can be accomplished by taking out an

Unconditional Accumulative

Endowment Policy
IN THE

Confederation Life
Association

HEAL GFFICE - - TORONTO

Under this forrn of Policy & man can obtun complcte protection
for his family, while  aal is builc up from vear to year, 1o be used by
himself in his old age. “The Policies arc atsolutely frce from conditions,
and contain hiberal pawileges as to Extended Insurance, Cash Surrender
and Paid-up Insurance.

Rates and full information sent on application to the Head Office,
Tozonto, or 10 any of the Association’s Agents,

W. C. MACDCNALD, J. K. RACGDORALD,

sclling frills at expense of strength.

Actuary. Maraging Diroctor

Use the ‘‘Derby Link,” No. 2

P aled Nov 29,158
FOR ALL CUFFS.

Lse the New *-Star*” Cutf Holder WRITE
e T0 YOUR
JOBBER.
Patentod
For Lirk and Plain Cufls

For Sale by Principal Jobbers Everywhere.

Keep your trouvers up with the
*“Automatic™ Bacaelor Button

The New Automatic

=
'

U S PatentJane S5, 1394, ¥az. I'atent Na 1183,

NO * Au Falt* Scarf Retainer
NEEDLE
REQUIRED.

Pazezted
Opeora Wido at 2fouth.

J. V. PILCHER & CO., % “youectorens.

WIERGET™T N 5wy e
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Acetylene
i —

Simple and Safe.

-

WATER JOINTS
SELF SUSTAINING.

The ONLY Machine that Autoematicalle semoves the ash from the Carlnde,
leaving bothdry  No Danger of Exploann wath this Machine

Masufactured by oot

The Safety Light and Heat Co.

fi e t the celeluaind
CLIFF-WARDLAW SAFETY GENERATORS. Dundas, Ont.

Scad for Booklet and Price List.

The following

is a partial list of the
Goods we Manufacture :

The Sun Lighting Machine.

tpankhing swstem

The Beacon Ace*ylene Machine.

Htmmersoen syslem )

The Sitiplex Acetylene Generator.

{the Lest ard clhicapest madluae
made for supplving a moderate number of Ights )

The Duplex Acefylene Hachine.

{the oniv mackine that will supplv bach
bopr antHl o € o0 e ot same ny b n

Acetylene Gas Stoves and Ranges.

t57 use with the alsnie me hine

Special Photograpmc Apparams

Saovagranhs

The “Crescent” Acetylene Barmer,
ateiylene Gas Heters. efe.

Wr s mae ¢ ocany ELgtee Town. and
Vieages for mhich we ales mospa Al apjaratuy tlur
founds are 2’ puaranteecl S by Wt gue

THE AGETYLERE
MANUFAGTURING CO.

LNITED
‘Head Office, LUNDON, ONT.

Capital, 8, 0. =

WILSAS d4NO NI A3SN dWVT LAFJLS

‘DNILHDIT dDVTTIA ANV NAAOL H0

BEAVER LINE

ELDER, DEMPSTER & CO.’S

Regular Weekly Sailings Between

MONTREAL AND LIVERPFPOOL

From
ldrerpwool. Strames. Montreal.
Kat, May 20, ..iceeienneneen LARE ONTARIO 8at., Juoe 3
vi seeitus nees see seasses LARE HURON Kat. June 10
Hat, June . . LARE BUPERIOR Wed., June 21

$at, June 17.. ...l L LAKE ONTARLO Wed., July 5
RATES OF PASSAGE:

FIRST CAUIN  Single, $125Ct0 239,00, Return, $30.0710 $§20.02. RECON l) CAMN
Singlo. $3LW  Return, 861,78, STEKRAGE -Outward, $22.50. Prepald, $24.00

For further narticulars asto passage ot freight, apply to any Ayent of the Comn-ny orte
ELDER, DEMPSTER & CO, MONTREAL.

ESTERN "

ASSURANCE
® * ° COMPANY.

FIRE
ND
MARINE

Capital Subscribed - $2,000,000.00

Head Oftice
Capital Paid Up - 1,000,000.00
Toronto, Assets, over - -~ 2,320,000.00
Ont. Annual Income -  2,300,000.00

HON. GEO. A. COX, President.
J. J. KENNY, Vice-President and Man. Director.
C. C. FOSTER, Secretary.

DYEING
DRY GOODS and MILLINERY

Dress Goods, Cloths, Tweeds, Drills, Ducks,
Cottons, and Velveteens,
Hosiery, Yarns, Gloves, Braids, Etc.

DYED, FINISHED AND PUT UP.

Also Feathers, Silks, Velvets, Riobons, Laces, Etc.

And Garmezt Work of all kinds,

BRITISH AMERICAN DYEING CO.

Technlcal, Chomical Dyers and Finlshora.
JOSETH ALLEN, Managiog Partoer

Trinapal O30ca =213 NcQill St, Montreal
=57 Yooge St Toaronta

123 Jaok St, Oitawa,
47 Joha Si.. Quelee

The Toronto Patent Agency

Limited

- - $25,00cC.

70, 80, 81, 83 Confederation
Life Bailding - . . . -

TORONTO, ONT.

CAPITAL,

AW, H. Suaw, Exa. President.
Jos. DowsT, Eso,, Vice-President.
J. ARTHUR MCMUCRTRY, Scv.-Treas.

Geneta) Tatent Agents in procunng Home and Foragn Patents anda'ly,
matters perian.ng 1o Patents and Patent Causes 2lso the buying, and selliog
Patents, and the wrramzag and promouag of joint Stock Cempanies. Las
200 inventinas wanted and Ystof Canadian Patented inventions fur sale, malled
10 any adlrens froe, atdress

Torontc Patent Agency, Limited, - Toronto, Ont.
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5' The Celluloid Com an
' D y NEW YORK
| # b ORICINAL ana oNLY ¢ CELLULOID” Interiined Waterproof

turers of
All goods made by us are stamped as follows : Collars and Cuffs . .

TRADE
Absolutely No @EL&U ‘L@‘.‘D Others Genuine

MARK.

Positively waterproof. When solled simply wipe oft with a damp cloth or sponge.

7/
-

BERKELEY. TITAN. BICYCLE. ROYAL

Roman, Cardinal.and Bishop Collars may be had plain
or with elther three or five button-holes,

CAUTlON 1t having come to our notice that certain manu-
- A facturers are producing and advertising imitations
of our goods under the name of ** Celluloid,’ we

desire t0 notify the trade that the word ** Cclluloid ** is a registered trade
mark, and our right to its exclusive use having been upheld by the courts,
we shall hold responsible not only such manufacturers but also all dealers
handling any goods, other than our make, under the name of **Celluloid,™

<oThe Celluloid Company F,F;r,., A\,E

[~
EXCELSIOR. SAVOY

LUXFER
=« PRISTS

Placed in windows echo the outside bright-
ness to the very rear of your warehouse.

«*Investment, not speculation,’” say
our thousand odd patrons.

P NI

CATON'S~-WITHIUT FRISKS

§ don‘tycualso?

Write for Descriptive Book.

, 110 Lufer Prism Gompany

LA

¢ “/our nexi door neighbor knows what
S it will cost to light his store; why

58 Yonge St,, Toronto.
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To the Trade.t #May 20 3

MIDSUMMER
REQUISITES

ol | s - —

Our assortment of suitable goods for the Midsummer Trade

is complete in
White Pigques, White Bedford Cords, White Swiss Spot Muslins,
White India Linons, White Organdies, White Victoria Lawns,
White Embroidered Pique All-Overs, White Tucked All-Overs,
White Embroidered Flossncings.

READY-MADE SKIRTS IN . ] . |
White Pique, Linen Crash, Black Alpaca, Black Serge and Navy Serge.

BLOUSES IN S
White Pigues, Fancy Piques, Zepl:yrs and Fancy M:slz‘ns.

OUR CELEBRATED

Fast Black «“ Imperial’’ Dye Cotton Hoszery, Fast Black “ Imperial’’ Dye o

Lisle Hosiery, Tan Hosiery, in Ladics’, Misses’ and Children’s.

WE CONTROL THE ‘“SEABELLE” SERGES
Black Costame and Blue Costume Serges, Black Figured. Alpacas, Plain
Black Alpacas.

LACES MUCH IN DEMAND
Valenciennes in narrow and smedium widths, Black Ssik, White Silk and

Creasm Silk, Torchon and Faucy Cotton.

DO NOT FAIL TO SEE OUR )
Summer Silks, Silk Gloves, Taffeta Gloves, Lace Ties, Colored Pigues,
American Prints, Crumnt’s Prints i Light Checks and Stripes.

Filling Letter Orders JOhn Magdonald & CQ.,

d Speclalty DR Wellingtor: and Front Sts. East

) | £ & « TORORTO.




