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Tried 
Tested 

T rusted
“Tried and not found wanting”—that 

is the test that counts for permanent trade when you stock up with trusted goods. 
Quality counts in double quick shape once you start the ball rolling. Here are goods 
“ tried, tested, trusted”—goods that it pays to sell and recommend.

u Thistle” 
Brand 
Maple 
Syrup

Here They Are!
Grijfri

A rich, clear, 
clean Maple 
Syrup. A 

brand you can stake your reputa
tion on. A brand “ tried and not 
found wanting.”

Tin
âf Skelleÿs
Dried
Fruits

“Codou’s”
Macaroni
and French M„de ,rom
PaSteS the real Russian

Wheat grown in 
Taganrok. Ten

der and delicate beyond compare. Packed 
with tasteful labels, and full weight always. 
“Tried, Tested, Trusted.”

Clean, rich, ripe' 
—the pick of the 
pack always- 
Apricots, Peaches, 
Pears, Nectarines, 

Dried Plums, Prunes, Raisins. Full weight 
and highest quality there is or can be. 
“Tried and not found wanting.”

Castile
Soap
(( çi i ii t> Seven per cent.

•ùneil more pure oil in

Brand il than in ordinary
brands, hence its 
superior quality. 

A Castile Soap that leads all other brands in 
the Dominion. In one-pound bars and in 
pressed cakes. “ 'Pried, Tested and not 
found wanting.”

SOLI) BY LEADING WHOLESALERS

ARTHUR P. TIPPET & CO., Agents,
8 Place Royale, Hontreal.

201/2 Front St. E., Toronto.

1



THE CANADIAN GROCER December 9, 1904

MANUFACTURERS’ AGENTS AND BROKERS.

S

The Canadian Groce

When an
Apple
Drops

from a tree it always falls 
faster the last second than 

it does the first—and the farther 
it falls the more speed it acquires 
and the harder it hits the ground.

And the longer your ad runs 
in The Canadian Grocer the 
more force it acquires and the 
harder it hits.

In these days of keen compe 
tilion it is usually necessary to 
hit hard to make an impression.

Which means that you must 
often keep your ad running a 
long time before it "hits” some 
readers.

Every ad that appears in 
these columns has the force of 
all previous ads behind it—and 
with each consecutive insertion 
YOUR ad hits harder.

The first time your ad appears 
it does not do as much good as 
the second time—and the second 
time it is not so effective as the 
third time.

“Appearances” count for a 
great deal in adver
tising.

The Canadian 
Grocer

Montreal 

and

Toronto.

\

6ro*r

DepTof Advertising
Service

TORONTO.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and 
Agents.

CeteblUhed 1665

W. H. Millman & Sons
Grocery Brokers

27 Front St E., • Toronto, Canada
Offer few cars good CORN handsome 

label.
Few cars PEAS finest.

BEANS EVAPORATED APPLES
WIRE. US.

CALOARY.

Are you
Represented In the West ?

If not, write us and get in

ON THE GROUND FLOOR.
Place your offerings with us and we will sell your 

goods.

Consign your cars to us. 
Goods reshlpped. 
Excellent storage.

NICHOLSON, BAIN A JOHNSTON,
Wholesale Commission Merchants and Brokers.

CALGARY, ALTA.
Head Office : NICHOLSON • BAIN. WINNIPEG.

VANCOUVER

If YOU wish to sell 
goods in the WEST
WRITE

t*xvt*e

THE 
MERCHANDISE

BROKER
VANCOUVER, B C.

Sell Flower Pots.
All grocers should carry a well-assorted 
stock of pots and saucers at this time 
of the year. ORDER NOW.

STRONG 
DURABLE 
LIGHT

POROUS
AND

CHEAP

WRITE FOR LIST

The FOSTER POTTERY CO.
HAMILTON. ONT. Limited

WINNIPEG.

Dingle <& Stewart
WINNIPEG. - - CANADA.

COMMISSION BROKERS.
Excellent Storege Acoommodetlon. 

Conelgn Your Cere to Us.

REGINALD LAWSON
MANUFACTURERS' AGENT

UNION BANK BUILDING

WINNIPEG, MAN.Corretpondsnce
Solicited

EASTERN MANUFACTURERS
—AND—

SHIPPERS.
All EYES are 

turned on
MANITOBA AND THE WEST.

WE
Represent some of the leading houses in

CANADA and the U.S.
IRCREASE VOUR TRACE. WRITE US.

NICHOLSON A BAIN, WINNIPEG,
Wholsule Commlnlen Merchants and Brokera.

BRANDON.

I

THE WILSON COMMISSION CO., Limited
BRARDOR, MAR.

Commission Brokers, 
Storage.

Correspondence Solicited.
If you have any snaps let us hear from you.

HOW’S 
GUM

In
Lumpe, 

Sc. Pkga. 
In

lc. Stick, 
in

6c. Bara
now A CO., Morristown. N.Y., and BrockrUle. Ont

ipURE,

Lump'

To Manufacturers’ Agents
9
fis

Thb Canadian Grocbr has en
quiries from time to time from manu- 
acturers and others wanting repre
sentatives in the leading Easiness 
centres here and abroad.

Firms or individuals open for 
agencies in Canada or abroad may 
have their names and addresses 
placed on a Special list kept for the 
information of enquirers in our vari
ous offices throughout Canada and 
in Great Britain without charge.

Address, Business Manager, 
CANADIAN GROCER,

Montreal and Toronto.
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Herbs
Special quotations for Whole Leaf Herbs 
in 400-lb. bales. Also Rubbed and 
Powdered Herbs in barrels.

■■In packages.

Sage, Savory, Marjoram, Thyme.
—Our Herbs enjoy a special reputation for quality. These goods 

are most seasonable now. We solicit a trial order.

S. H. EWING & SONS, Toronto Branch, 29 Church Street.
96-104 KING ST.. MONTREAL TELEPHONE MAIN 3171

Telephone orders receive prompt attention.Telephone Bell Main 65. 
“ Merchants 583.

CAPSTAN BRAND 
MINCE MEAT

Package Wince Meat
Put up in % gross cases

2-lb. Pails, 2 doz. in Crate.
M “ K “ “

25-lb. Pails. 75-lb. Tubs. 
^-Barrels and Barrels.

The Capstan Mfg. Company, Toronto, Ont., Can.

r* A U E R ^ LAMP

GASOLEN

T T
200 CANDLE POWER OF CLEAR, STEADY LIGHT.

The best and eheepest light for STORES, 
CHURCHES and HOMES.

Gives more light than a dozen oil lamps for half the cost. 
Makes its own gas without smell, smoke, wicks or grease.

Satisfaction Guaranteed.

I AUER LIGHT CO.------------
Send for Catalog.

----------- MONTREAL

LYTLE’S
MINCE

And it also suits the 
grocer, because there is 
more satisfaction in sell
ing one pound of good 
mince meat than ten 

IIP IT pounds of poor mince
IYI Lit I meat. The grocer who

wants his goods to be
SUITS THE COOK good enough to sell

themselves the second 
lime is the grocer who will stock up well 
for the Xmas trade with Lytle’s Mince Meat.

Done up in 6, 12, 28, and 80 lb. 
fibre and wooden pails

The T. A. LYTLE COMPANY, u«w
114-128 Richmond St. West, TORONTO.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. HQ1, Evans & Co. (Worcester, Eng.), pre- 
duce the one. A Malt Vinegar which is unapproached by any other 
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.
Robert Waters’ Quinine Wine enjoys a 50-year reputation as 

the finest tonic known.

Export Agouti—ROBT. CROOKS A CO., Bototph House, Baeteheup 
London, England.

3
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“First it was
Coffee ;

then it was
Cocoa;

after that they tried 
to imitate Japan

rw-tTea;
and now it is

Rubber”
What next ?

'VVWWWWWWWWWWWW^WWWWWWWVWWWWVW

JAPAN
TEAS
cannot be produced 
except in JAPAN, 
by a race that has 
for a thousand years 
studied the art of 
tea production to 
the highest point of 
perfection.

Imitators must always fail.
GROCERS g Don’t experiment and be misled. Stick to

/ JAPAN TEAS
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CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pure Cane 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

For prices and samples write to

The Dominion Molasses Co.,
Limited

HALIFAX NOVA SCOTIA.
Agents

CEO. MIISSON £• CO., TORONTO
JOHN W. SICKLE £. OREENINO, HAMILTON 
OEO. M. GILLESPIE, LONDON
JOSEPH CARMAN. WINNIPEG

F.C. CALVERT®, CO.
Manchester, England,

whose specialties have been awarded more than 
100 Medals and Diplomas for superior excellence 
in competition with other manufacturers

Calvert’s Carbolic Preparations include Disinfectants, 
Dentifrices. Soaps and other toilet specialties, which are 
well known, reliable articles, finding a ready sale in 
England, the colonies and many foreign countries. The 
Soaps are probably of most interest to grocers and full 
particulars and prices of the various qualities, suitable 
for the Canadian market, in addition to the two enum
erated below, are given in price list mailed free on request.
Calvert’s 20 per eent. Carbolic Soap affords protec
tion against mosquitos and other insects, and is also 
refreshing to use. Each tablet is packet! in a metal box. 
Retail price, 30 cents a tablet.
Calvert’s Wo. S Carbolic Soap is a good soap for all 
ordinary purposes, retailing at the low price of cents a 
tablet.
F. C. C. & Co. ensure the quality and efficiency of their 
soaps by guaranteeing definite percentages of carbolic 
acid.

have now opened a wholesale depot for the further 
extension of their Canadian trade, at

807 Dorchester St., Montreal.
W. T. LEACH, Representative.

Prive Lists, etc., mailed on application.

ceceæceoeœceoeoeeececeoeceœoeoeoeaeeoeoBeceoeoeoeceoeoeceoBoeœoeoeoeoeoeoeoeoeceoeoettceoeceoeoaeœceceœœœœoeœœœœœoeoeœoea

DONT BE BEHIND THE TIMES

4 il
(fi

\ h,u'
v.

VV'-j

ALL THE UP-TO-DATE TRAVELLERS HANDLE

MYERS SPICE for Horses, Cattle, Poultry, Etc.
WHY ! Because they know it is pure and the best to be had. Also they want their 

customers to have a genuine article and a ready seller.

Write MYERS ROYAL SPICE CO., Niagara Falls, Ont., for further particulars.

I M060938C8C6080609566608066<
8
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Is it_ _ 'l.°
We leave it to your good 

judgment.
Here are the facts :

Britain has for years used Ceylon 
Teas, rejecting Japans and Chinas.
Canada is repeating rapidly Britain’s 
experience.
The United States are falling into 
line steadily.

Yet one hears from time to time 
that Ceylon Teas are losing ground.

Not hard to guess who spreads, 
or tries to spread, such stories.

“ It’s the hit dog that howls.”
Therefore, continue to support 

the victorious

Ceylon Teas
which may be had in Blacks and 
Greens.

181509
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When in Weed of Cans» Serve Your
Best Interests and Consult Us.

Acme Can Works make the largest as
sortiment of any fac
tory in America of 
TIN CANS by the 

latest up-to date automatic machinery.
We are the only makers ill Canada of

KEV-OPENINS MEAT CANS, POULTNV CANS.
They are our specialties.

Manufacturers for Canada of——

Jewett’s Self-Heating Can.
We solicit inquiries for prices on

Baking Powder, Oil, ) , d )
Syrup, Lye, Paint, P9n* Svruô I. Pai|c
Varnish, Condensed Milk,; udllO i rdM5
Poultry, Fruit, Vegetable ) outrer j

ACME CAN WORKS
Ontario Street East, - - MONTREAL, P.Q.

Brunner Mend & Co.’s ^

WASHING
SODA

Drums, 336 lbs. 
224 “ 
112 “ 

100 “

Barrel336 lbs. 
Bags, 224 “

“ 112 “

“ 100 “

Concentrated Sal Soda
Casks, 560 lbs.

Winn éc Holland
Montreal

SOLE AGENTS FOR CANADA.

•4444444<

Dressed Poultry Wanted.
The Canadian Canners, Limited, are now ready to 
receive Dressed Poultry at the following factories, viz. :

AYLMER CANNING- CO., 
KENT CANNING- CO., 
SIMCOE CANNING- CO., 
SIMCOE CANNING- CO.,

AYLMER.
CHATHAM.
SIMCOE.
HAMILTON.

Ship to your nearest factory. Write for full directions as to packing and shipping.

Canadian Conners, Limited
39 James Street* South, Hamilton, Ont.

.444+>4-44-

♦
4
4
♦
♦
4
4
4
4
4
4
4 -
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
X
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4
4
4
4
4
4
4
4
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FISH and OYSTERS
WHOLESALE.

The F. T. JAMES CO.,
76 Colborne Street, TORONTO.

«BENTS REQUIRED in Canada and United Stale» 
to tell and obtain wholeaale order» for Ceylon 
Black and tireen Tea» on commission. Apply,

“COMMISSIONER,”
CANADIAN OBOOKB,

88 Fleet Street E.G. London, Eng

They Cost Less 
Than Nothing

Literally. ALLISON 
COUPON BOOKS cost 
less than nothing. By 
using them a mistake is 
impossible, thus saving 
many times what we 
charge for them.
Hence, by absolutely 
saving a* great deal 
more than you pay for 
them, they not only cost 
less than nothing, but 
you receive a great, big 
premium with every 
book you buy.

IF A MAN WANTS CREDIT
for 810, give him a 810 Allison Coupon Book, charge 
him with 810, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that's all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale in Canada by
THE EBY, BLAIN CO., Limited, TORONTO. 
C. O. BEALCtlEMHN & TILS, MONTREAL. 
ALLISON COUPON CO., Manufacturers.

TitHleeepoli», Indian*

FINKLE & ACKERMAN
BOWMANVILLE, ONT.

Mfr’s choice grades

Evaporated Apples
The original and only Genuine 
Preparation for Cleaning Cut
lery. 6d. and Is. Canisters

•WELLINGTON'
KNIFE POLISH

JOHN OAKEY & SONS, LIMITED
MANUFACTUREE» OF

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Wellington Mills, London, England
Agent :

JOHN FOBMAN, 644 Craig Street
MONTREAL.

OAKEY’S 

"improved •mSm'l

MOPS
The Tarbox kind

Srif wringing. No soiled, scalded, chapped hands. 
No necessity whatever to even wet the hands.
No sore knees, no tired out back.
Don’t you see the arguments you can use ?
The best mop in the world.
The best wholesalers supply them.

Manufactured by

TARBOX BROS., = Toronto, Canada
...ESTABLISHED 1849...

Capital and Surplus. $1,500,000. Office» throughout the Civilized World.
Executive Offices : Nos. 346 and 348 Broadway, Hew York City, U.S.A.

THE
nop
THAT
THE
SUN
NEVER
SETS
ON

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
tin- controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations* 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited-

-------OFFICES IN CANADA-------
HALIFAX ,N.S. 
OTTAWA, ONT. 
VANCOUVER, B.C

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON. ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

THOS- C- IRVING, Gen. Man. Western Canada Toronto-

MONTREAL, 
TORONTO, O

QUE
NT.

Our Grocery Cabinet
with 30 drawers, holding 10 pounds 
each, as shown at the Exhibition, is 
in great demand. Mouse, damp and 
dust proof. Price in oak, $37.00 ; 
in ash, $34.00, less 5 per cent, for 
cash. Cabinets made any size to 
suit your present shelving. Send us 
a trial order.

THE BENNETT MFC. CO.,
PICKERING. ONT,

WANTED
The name and address of 
every grocer who does not 
sell

Chaser Soap 

The Duncan Company
of Montreal

P. O. Box 292.

REFRIGERATORS
WE GUARANTEE 
THE * EUREKA”

To DO THE WORK for 
you every time. Per
fect CIRCULATION, 
PERFECTLY DRY AIR 
—Pure and cold in 
hottest weather.

Write us for descriptive 
Catalogue, list of testi
monials and see our 
guarantee.

Eureka Refrigerator Co.,
Limited.

BA and 56 Hebl» St., Toronto, Caoada.

'iii.iimn,

Want Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent in
sertions. Contractions count as one word, 
but live figures (sucli as $1.0001 may pass 
as one word. Cash remittance to cover 
cost must in all cases accompany orders, 
otherwise we cannot insert the advertise
ment. When replies come in our care 5 
cents additional must be Included for for
warding same. Many large business deals 
have been brought about through adver
tisements of 20 or 30 words. Clerks can be 
secured, articles «old and exchanged, at 
small expenditure.
■acLEA* PUBLISHING CO., Limited 

Montreal and Toronto.

8
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Madam Huot’s Coffee t
Pure, Rich, 
Delicious.

ÎSunoofthe finest tom^ï^

\ c0
XV<&S\ *•*

l-lb. tins,
XX
31c.

2-lb. tins, - 60c.

This coffee, prepared after a recipe obtained from Madam Huot, pro
prietress of a renowned family hotel in Paris, has been 5 years on this 
market and proved a success. In it are combined the most delicious aroma 
and necessary strength to make an ideal cup of coffee.

IF YOU WANT THE BEST, TRY IT!
ANOTHER BATCH

EX. 8TR. ATHENIAN, FROM SHANGHAI, CHINA.
In Stock------------------—

10 cases choicest and fancy Moyune Pinhead Gunpowder at.
5 cases superbly choice and fancy sifted Moyune Young Hyson Tea at

FROM YOKOHAMA, JAPAN.
57 h/c Condor XXX Japan Tea at - - - 2l}4c.

51 h/c Condor XX Japan Tea at 18/4 C.
52 x 30-lb. boxes Blue Jay XX Japan Tea at - 21/4C.

15 bundles 4 x 10 lb. boxes (matted separately) Blue Jay
XX Japan Tea at..................................... 22C.

50 matts 8 x 6 lb, boxes each Condor XV Japan Tea at

55 h/c basket fired extra choice Japan large Fannings at

45c.
40c.

20c.
9c.

ASK FOR SAMPLES. IT PAYS 1

Specialty of High-Grade Goods in

Teas, Coffees, Spices and Vinegars.

E. D. MARCEAU,
281-285 St. Paul St., - - MONTREAL

s>
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Carefully Selected
ev the Growers. _
By Appointment - W. H. UILLARD 8. Go..- SûLE AgENTS.^—j 

________ HAMILTON.ONT • FOR CANADA. LJ
FINEST CROWN IN CREECE.

pproved by the Greek Goverument as being of superior quality and handsome appearance.

■WOOD&Gft
IMTORTUS m MUTZRS ■
■POSTON. MASSp 

B?iVoBNUY<Na1

ROSE & 
LAFLAMME,

THE CANADIAN GROCER December 16,1904

GTED (URRANT§.Choicest SelOTed Currants
Carefully Selected

By Appointment- W. H. GlUARD 8. Go..- SOLE AGENTS
for Canada

Packed solely for
w. H.CILLARD A CO., Wholesale Grocers, HAMILTON

Fil l URN

del; 16191
# B-eh

l- ,

y

A fine ornament for your shelves and counters would be the pound and half-pound canisters and 
packages of

Wood’s Trade-Mark Teas and Coffees.
The presence of these handsome articles, prominently displayed, is sure to bring trade, as they 

suggest an elegant, reasonable and appropriate present to friend or family.

The contents of WOOD’S Trade-Mark TEA and COFFEE packages are as pure as their 
exteriors are beautiful and attractive.

CANADIAN FACTORY AND SALESROOM,

No. 428 St. Paul St., wMONTREAL.

HERE 
THEY 
AREwith your customers. Get a line of Maple 

Syrup that is reliable

IMPERIAL BRAND”
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

THEY SELL 
THEMSELVES

ROSE & LAFLAMME 
Agents, 

MONTREAL

AGENTS,
MONTREAL.

DON’T RUN 
CHANCES
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THe Ontario Provincial Winter Fair
Guelph, Dec. 3 to 9, 1904.

O
NTARIO has won an enviable 

reputation among the pro
vinces of the Dominion of 
Canada for two things, name
ly, her Industrial Exhibition, 

better known as the Canadian National 
E*blbition, and her Provincial Winter 
Fair and Fat Stock Show, the latter of 
which has just closed its twenty-first 
season and is justly considered unique

wiurned

DEC 16 19'

Prize poultry.

among Canadian agriculturists and 
stockmen.

'V®6

As its name indicates the Guelph Win
ter Fair is primarily an exhibition of 
fat stock and poultry, live and dressed, 
and this year may be said to have far 
surpassed the efforts of previous years 
in almost every respect, the entries he- i 
ing more numerous, while the quality of 
stuff shown was undoubtedly the very 
best Canadian farmers and stock raisers 
can produce—a statement that carries 
considerable weight when it is remem
bered that Canadian farm products oc
cupy a premier position in the world’s 
markets.

Educational Aspect.
The business man is principally in

terested in the educational aspect of the 
Fair, which has become especially prom
inent during the past few years and was 
made an outstanding feature this year.

Among the novelties provided was an 
exhibit of hand-selected seed grain, 
made with a view to interesting the 
farmer in a more careful selection of 
seed. This move is one which is espe
cially to be commended in view of the 
fact that Canada seems destined to be
come shortly a leader among the grain- 
producing and flour milling countries 
of the world and the necessity of exer
cising extreme care in selecting none 
but first-class seed grain cannot be too

strongly impressed upon our farming 
community.

Lectures and practical demonstrations 
by leading authorities in the various 
branches of agriculture were given daily 
to audiences comprised for the most 
part of farmers and stock raisers from 
all parts of Canada, including Manitoba 
and the Northwest, Nova Scotia, New 
Brunswick, and Prince Edward Island. 
It goes without saying that the ordinary 
layman should be interested in the 
latest achievements in the science of 
agriculture and stock raising; the writer 
has no hesitation in saying he never 
spent time more profitably than in list
ening to the lectures delivered during 
the Fair on such subjects as the “Ideal 
Weight of the Bacon Hog,” “Canadian 
Beef on the British Markets,” and 
“Shipping Fruit in Cold Storage.’’ To 
farmers these topics are of vital im
portance and it was nothing short of 
an eye-opener to see the enthusiasm and 
intelligent grasp shown by them in the 
general discussions which followed every 
lecture.

There are two kinds of problems 
which confront the Canadian farmer 
now that agriculture in this country 
has been placed on a scientific basis, 
namely the experimental, having to do 
with new developments in agriculture, 
and the utilitarian, which are concerned

est price,” face the farmer every day, 
and just in so far as he finds a satis
factory solution the standard of Can
adian agriculture will be raised and the 
material prosperity of the country in
creased. One would not be going too 
far in saying that the meeting together 
of practical and theoretical agricultur
ists in discussion on such vital topics as 
“How are we to improve the position 
of Canadian bacon in the British mar
ket,” “The bringing about of closer re
lations between the meat packer and 
the producer,” and “Co-operation in 
marketing the product of the farm,” is 
bound to have tremendous significance 
in shaping the future course of Can
adian agriculture. There is only one 
way to keep agriculture in its merited 
high place among the sciences, a neces
sity by the way, if the best interests of 
Canada are to be best served, and that 
is for farmers to assume a scientific at
titude, eliminating as far as possible 
the time-serving type. This end bids 
fair to be soon consummated in Can
adian agricultural circles if one is to 
draw conclusions from the Guelph Win
ter Fair.

Production of Bacon.
Among the most interesting lectures 

given were those on the humble pig, in 
which farmers throughout the country 
are interested just now because they

What makes sizable bacon ?

with the improvement of present con
ditions, in other words, with making the 
most out of products of the farm. Such 
questions as “What class of animals 
the farmer should raise,” “What breeds 
are most in demand” and “How they 
should be marketted to bring the high-

z 11

have been successful in making a little 
more out of their hogs. The produc
tion of bacon in Canada has 
been multiplied many times with
in the last few years, the 
annual value of exports having grown 
from one million to seventeen million

z
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I» in rUujIi
CAKES.

WOIKNOWN-REUABIA 3000»
■~£yQVE POl-tSA

JS^SÛÂSÔRS», inTins
in tÎewoRlB/ GUARANTEED «the TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass.
Far sale by all Wbeleaale eraaars; alae the SeOlarj l(|. Oe., LaiOea, ■eatreal, Wisely

dollars. Professor Day, of the Ontario 
Agricultural College, showed that Can
adian farmers had a whole lot to learn 
about producing the right kind of hog 
before they could hope to catch up with 
their Danish competitors: at ‘lie same 
time there was no apparent reason why 
Canada should not eventually supersede 
Denmark in the British market. One 
reason for the preference given to the

,/W F

PE
p: r f\

A prize winner.

Danish bacon was its uniformity. It had 
a large proportion of lean to fat and 
the sides were neat and well trimmed. 
In comparison Canadian bacon had too 
many short sides, heavy shoulders and 
thick necks. Factories in Denmark 
were run on the co-operative plan. Hogs 
were graded and the farmer paid accord
ingly.

Denmark had another advantage in

being a dairy farming country in do 
far as the Danish farmer fed his hogs 
with skim-milk.

Denmark, however, was not likely to 
enlarge her output, it being thought 
that her supremacy in hog production 
had about reached its limit. Canada 
had a big advantage in being able to 
feed hogs much more cheaply and on 
this account was in a position to com
pete successfully witlr Denmark for 
first place. Canadian farmers would 
need, however, to be in earnest about 
building up a high grade of product if 
they expected to get the benefit of the 
4 or 5 cents advantage per pound now 
possessed by the Danes.

In answer to the question asked as 
to why pork packers did not discrimin
ate in price in favor of the best bred 
pork, the packers said that keen com
petition compelled them to adopt a 
flat rate, and that it made a difference 
of fully twenty-five cents a hundred 
where there was any large quantity of 
undesirable stock.

A resume of experiments conducted 
during the past year at the Ontario 
Agricultural College with by-products 
from the slaughter houses as feed f(«s 
hogs instead of skim-milk was giveFi* 
and the value of tankage for domestic 
use pointed out. Heretofore it has beenQ 
the rule to export such by-products to 
the Vnited States at a low figure, thus 
losing to the country a valuable asset

Weight Limits of the Ideal Hog.
Dr. F. J. Smale, of the Wm. Davies 

Co., Toronto, discussed this important 
phase of the Canadian bacon trade in a 
comprehensive manner. The farmers 
of Canada were prone to err on the side 
of holding over hogs after they were 
readv for the market in the hope of 
realizing a higher price, and in so far 
as they did this they were hindering the 
success of the bacon producing industry 
in this country, the total loss to the 
farming community and Canadian trade 
in 1904 owing to the lack of sizable 
bacon being $500,000. If the export 
bacon trade was to be further built up 
the Canadian would have to keep a 
closer eye on the requirements of for
eign markets, as to quality of product, 
kmd of package, etc., than he had in the

past and adapt his product accordingly.
The trouble so far had been that he 

had supplied an article suiting his 
own convenience rather than meetiiv' 
the requirements of the trade.

In Canada, and particularly in the

Christmas turkey,

Province of Ontario, the farmer had 
sufficient knowledge of breeding and 
feeding to produce the packers’ ideal and 
as a matter of fact was producing an 
average type of bacon hog at the pres
ent time. The difficulty was that he

12
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This is the Season
for quick shipment and prompt delivery. Should our traveller 
not see you on Monday or Tuesday, writ© Of phone
us your order. .

WE GUARANTEE QUALITY AND PRICE.

LUCAS, STEELE 4 BRISTOL, Wholesale Grocers, Hamilton.
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ORDER NOW
Use Long Distance ’Phone 596 our expense—Quickest Despatch.
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Christmas Fruits
of all kinds in store at lowest prices.

THOS. KINNEAR & CO.
Wholesale Grocers, 49 Front St. E., Toronto

BENSDORFS
COCOAROYAL

DUTCH
RETURNED
DEC 20 1904 It’s food 

;'6^4nd drink
I

CUV3.
combined.

/ jjcBetter than 
cake chocolate 

for cooking.
IT’S DUTCH !

The Cocoa with the Yellow Wrapper, 
THAT’S BENSDORF S.

GET OUR PRICES. THEY WILL INTEREST YOU.

A. F. MacLAREN IMPERIAL CHEESE CO., Limited, 
Agents for Ontario, Manitoba and the North-West.

51 Colborne Street, - Toronto, Ont.
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was not suiting his package to the re
quirements of the English market.

For years Canada had been gradually 
creeping up on Denmark. Within the 
last IS months, however, the Danes had 
inn eased their exports of bacon by 
nearly 50 per cent, while the production 
i f Canadian hogs had remained practi
cally stationary. There could he only 
one reason for this, and that was be
cause Danish bacon was better suited 
as far as package (weight, etc.,) was 
concerned to the requirements of the 
English market. It was estimated that 
not more than 60 per cent, of Canadian 
exports at the present time graded siz
able hogs, either because they were too 
lean or fat, or bruised, or soft.

The anomalous part of it was that it 
did not cost a cent more to produce a 
sizable hog about 185 pounds weight 
tlran one which would not answer the 
packer’s ideal. If the proportion of 
sizable bacon was to be increased to! 
100 per cent, and if Canadian bacon 
was ever to have a premier place in 
foreign markets like Canadian cheese, 
the co-operation of farmers was neces
sary in producing exclusively the proper 
type of hog. The fanner and the trade 
ought to remember that the price of 
bacon would be raised in proportion as 
the quantity of sizable bacon produced 
increased.
Canadian Beef on the British Market.

The Hon. John Dryden pointed out 
that there would be a steady market 
England for all the cattle which Canada 
could produce for many years to come. 
There was in England absolutely no 
sentiment at all in regard to where the 
meat came from; Canada and the United 
States were all practically America to 
the British public; if the Canadian ship
per placed beef of equal quality on the 
British market, they would be assure1 
of receiving an equally good price as 
was paid for animals from Chicago.

As to the question of live meat and 
dead meat trade with the Old Country, 
he would like to see the dead meat 
trade started as a second string to 
Canadian farmers’ and shippers’ bow. 
The demand for Canadian beef in Great 
Britain was increasing. At present the 
British market was supplied with fresh 
heel front Europe, frozen meat from 
Australia and New Zealand, and chilled 
meat from the United States. There 
was no reason why Canada should not
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If you want your goods delivered

QUICKLY
Send your order this way

THE DAVIDSON 8 HAV, LIMITED
WHOLESALE GROCERS, TORONTO.

do as well or better than the United 
States, if only proper facilities were 
provided, which the Government should 
be urged to provide. The quality of 
beef sent from Canada might be im
proved, and every effort should be made 
to have the embargo on cattle removed.

Mr. Wheaton, editor of Farming World, 
made the point that the Canadian ex
port beef trade had not increased during 
the past ten years in anything like the 
same proportion as that of the United 
States, because Canada had not taken 
pains to develop her dead meat trade.

The advantages that would accrue 
through the establishment of a dead 
meat trade instead of a live meat trade 
he enumerated as follows : The obviat
ing of loss in weight sustained in trans
portation and of the need for slaughter 
and sale within ten days after arrival in 
Great Britain, a considerable saving in 
the freight rates, two carloads of cattle 
being reduced to one carload when killed 
and dressed, the saving of the cost of 
feeding, loading and caring for the live 
stock on ghipboard; on last year’s trade 
at least two million dollars could have 
been saved by converting the cattle into 
dead meat before shipping. By slaugh
tering on this side and centralizing the 
business the by-products would be re
tained at home, and would realize a fur
ther profit to producer and packer. 
Allied industries for converting the by
products into salable merchandise would 
be established, the dead meat trade 
would give a steadier and more reliable 
market for the Canadian stock raiser, 
as the product could be held for a rise 
in case there was a slump in the mar
ket.

Utility in Sheep Breeding.
The consensus of opinion among ex

perts in sheep breeding was that there 
was not enough attention paid to en
vironment in the breeds of sheep com
monly seen in this country. The main 
point to be remembered in selecting 
sheep was to get the greatest possible 
percentage of first-class wool and mut
ton for the amount of food consumed. 
This branch of industry was coming to 
the front in Canada, and prospects were 
brilliant. Canada had already some of 
the finest flocks in the world, and what

was more the country was eminently 
suited to sheep raising.

Notes.
The Canadian Grocer was much in 

evidence at the Fair, its attractive 
posters and presentation cards, with 
characteristic blue lithograph, attract
ing general attention.

e • e

Mr. Walker, of Hugh Walker & Son, 
extended a hearty welcome to the editor 
of The Canadian Grocer, and took par
ticular pride in showing him through 
the firm’s fine new warehouse.

• • •

The R. & J. H. Simpson Co. report a 
satisfactory Autumn and Winter trade, 
The retailer and consumer throughout 
western and northern Ontario is enjoy
ing a season of unprecedented pros
perity, if one is to judge by the orders 
sent in to wholesale houses this season. 
The volume of holiday business in 
foreign dried fruits and nuts is reported 
as more than satisfactory.

COMPANIES INCORPORATED.
The T. C. Milloy Co., Toronto, have 

been incorporated, Vith share capital of 
$40,000, to manufacture and sell small- 
ware, glass, crockery, etc. Directors 
are ; J. Parsons, Owen Sound; G. Par
sons, Sarnia; H. Parsons, Orillia; and 
T. C. Milloy, Toronto.

The Empire Cream Separator Co., 
Toronto, have been incorporated with 
share capital of $40,000, to manufacture 
and deal in cream separators, dairy and 
creamery machinery, etc. Directors : 
H. C. Sparling, and W. R. Pringle, both 
of Toronto; and H. D. Petrie, of Hamil
ton.

The Galician Trading Co., Sifton, 
Man., with capital stock of $4,000, have 
been incorporated to carry on a general 
mercantile business.

The Canadian Stores Co., Winnipeg, 
have been incorporated with capital 
stock to carry on a mercantile, manu
facturing and manufacturers’ agents 
business.

The Golden Gate Milling Co., Sinnot, 
Man., with capital stock of $15,000, 
have been incorporated to carry on a 
milling and grain business.
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GENUINE GEORGES CODFISH
ABSOLUTELY BONELESS

hixLj___  DACKED BY ____
lLBWSLACK BROS aCO.LTD. HALIFAX &LAHAVE.N.Sy)UB
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||»*«***#|| HERE are many articles on the market nowadays that 

are known to the trade as “ stickers ”—they are hard 
to sell at any reasonable price. But it’s easy to push
a good article “HALIFAX,” “ACADIA” and 

“BLUENOSE” Brands of Prepared Codfish, Halifax Fish 
Cake and Halifax Shredded Fish are easily moved because 
they are natural sellers. Anybody will buy a thing that makes 
such tasty and delicious food. Every customer who buys once

becomes a constant customer and a profit
able customer. It is worth while under
taking to push them to see how easily 
they move.

BLACK BROS. & CO., LTD.
HALIFAX and LAHAVE, N.S.

A. H. BRITTAIN & CO., Agents, 
REGINALD LaWSON, Agent, 
CHARLES MILNE, Agent,

Board of Trade Building, MONTREAL 
WINNIPEG, Man. 

VANCOUVER, B.C.
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TRADE AND TIME.

HAD the big timepiece in the ob
servatory of McGill University, 
Montreal, any idea of its own 

importance, or the trouble which would 
be caused should it cease to perform its 
duties, it would probably go on strike 
and demand an eight-hour day or a twc 
weeks vacation, or some other conces
sion. The big clock never strikes, how
ever, not being that kind of a clock, but 
with an expressionless face continues its 
monotonous labor year in and year out, 
without bothering its mechanical brain 
with strikes or lockouts.

The McGill observatory clock supplies 
the correct time daily to all the sta
tions on the Grand Trunk system, and 
to points on the C. P. R. and I. C. It. 
from St. John, N. B., and Loiiisburg, 
Cape Breton, to Bamfield, B. C. The 
McGill time is automatically repeated 
at Canso, N. S.; to the Azores Islands; 
the inhabitants of Bermuda and -Ja
maica receive it from Halifax, where it 
is repeated by hand; the British war
ships correct their chronometers by it at 
Halifax and Victoria, and the German 
fleet does the same at the Azores; the 
operators at the islands in the Pacific, 
(the Australia cable hands), set their 
watches by it, and it also regulates 
automatically a large number of electric 
clocks in the city of Montreal.

The C. P. R. has an official timekecpei 
at all its terminal points, who corrects 
the watches of the trainmen on his ill- 
vision by means of the daily messagss 
received from Montreal. This message 
is sent through at 11.54 a. m., and the 
seconds are ticked off until 11.56 a. m , 
when the message closes. When tin 
time message is being transmitted all 
lines have to be clear of all other busi
ness. This is one of the laws of the 
telegraph department, and is on no ac
count allowed to be broken.

At the C. P. R. telegraph office there 
is a special circuit connected with the 
clock in the McGill observatory. Sig
nals are continuously sent over this cir
cuit by the clock. At 11.54 these sig 
nais are repeated to all points on the 
line by hand, the clock arrangement not 
having been originally designed for 
transmitting the signals over long dis 
tances. The operator stands beside an 
electrical instrument on the clock cir
cuit so that the signals are practically 
instantaneous with those received from 
the clock. Commencing at 11.54 the op
erator sends a single “click” each sec
ond for one minute. For the second 
minute a double “click” is sent each 
second, and at 11.56 the dots and 
dashes representing a period or full stop 
in the Morse code are sent. The opera
tors at all points on the system then 
set their watches and clocks in accord
ance with the last signal. These sig
nals are received at the western term

inus of the railway through automatic 
repeaters at Fort William, Winnipeg and 
Swift Current. About 3-100 of a second 
is occupied in passing through each re
peater, and the time occupied on the 
wire itself is about 2-100 of a second. 
Thus the actual time consumed between 
Montreal and Victoria is about 15-100 of 
a second. The signal arrives at Vic
toria at 8.54 to 8.56 Victoria time.

At Canso, N. S., the time signals are 
automatically repeated to the Azores 
Islands in the Atlantic. Here the ves
sels of the German fleet receive the time 
by signals from the land. The time is 
also signalled to the British warships at 
Halifax and Victoria frequently. The 
warships at Esquimalt used to take 
their own time by observation, but hav
ing found that the McGill time was al-

Mr. A. Souter.

ways right they now receive it from the 
V. P. R. An operator at Halifax also 
sends the time signals to the Islands of 
Jamaica and Bermuda, and from Vic
toria it is sent to the islands in the 
Pacific, where the Australia cable lands.

On the G. T. R. system the time is 
signalled daily direct from the McGill 
observatory. The signals are sent from 
11.57 until noon, “clicks” being sound
ed every second. As in the C. P. R., 
the lines are kept clear of all other 
business while the time signals are be
ing sent.

The clock at McGill is frequently com
pared with the clocks at Toronto and 
Washington, D. C., observatory, ny 
means of telegraphic communication. As 
a general thing the signals from Wash 
ington are slightly behind Montreal, ow
ing to the distance between the two 
cities. There have been practically only

about six occasions during the last five 
years on which there was a difference of 
over one second between the two clocks. 
On checking up on these occasions it has 
generally been found that the Washing
ton timepiece was in error.

TORONTO TRAVELER CELEBRATES

THE CANADIAN GROCER has 
pleasure in extending hearty con
gratulations to Mr. A. Souter, of 

Toronto, who a fortnight ago celebrated 
the 25th anniversary of his admission 
to the ranks of the Canadian drummer 
fraternity.

Mr. Souter has spent practically his 
whole life in the pursuit of trade, hav
ing been formerly in business in New
market on his own account. For She 
past twenty-five years he has been in 
the employ of Christie, Brown & Co. as 
traveling salesman, covering territory 
in Western Ontario. He is well and 
favorably known throughout the retail 
trade and in addition has been signally 
successful in winning a firm place in the 
esteem of his fellow travelers.

Mr. Souter is Canadian to the back
bone. He inherits a fondness for the 
strenuous life that has often imperilled 
his life in railroad and trolley smash- 
ups. Happily Mr. Souter seems to be 
the possessor of “nine lives” and we 
hope to see him live out every one of 
them.

MARKET NOTES FROM TRINIDAD.
Under date of Nov. 30, Gordon, 

Grant & Co., Port of Spain,. Trinidad, 
report as follows :

Split peas in bags are wanted, al
though corn is neglected and oats are 
selling very slowly. The consumption 
of fishstuffs has not been normally good 
during the past fortnight. For small 
and medium Newfoundland cure there is 
not much inquiry at the moment, an ex
ception being made in the case of large. 
Good split herring are wanted, al
though demand for other descriptions of 
pickled fish is restricted. Stocks of po
tatoes in dealers’ hands are considerable, 
but importations are now likely to fall 
off, and the position should shortly im
prove.

Supplies of Trinidad cocoa are coming 
in quite slowly, no important increase 
being expected during the next few 
months. Small planters will doubtless 
market all they possibly can before the 
Christmas holidays, but from -the prin
cipal districts all reports indicate that 
there will be no pickings of consequence 
until February or March. Considerable 
fruit has been lost by the change of 
leaves, and fears are entertained for 
pods now on the trees on account of un
seasonable weather, which makes crop 
prospects still somewhat uncertain. The 
crop of Venequelan icocoa is very back
ward, and only small supplies are ex
pected during the next two months.

IMPROVED PREMISES.
Mr. Jos. McFarland, Fenelon Falls, 

Ont., has moved into premises more 
suited to his increasing trade. The new 
building is conveniently arranged, its 
equipment in every way being now 
among the best in the district.
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THE “ROARIN’ ” GAME.
HE curling season is now just at 

hand, and the enthusiastic curler, 
as is customary, will start the 

season with his favorite stone and also 
no doubt will continue with the same old 
broom. A few practices will, no doubt, 
convince him that his broom has seen 
its best days, as after it lies around for 
a whole season it loses the much need
ed lirmness and elasticity required for 
this purpose. A broom which is made 
especially to overcome this defect is the 
Boevkh bamboo handled curling brooms, 
a most reliable and superior broom. It 
will be found first-rate value by all deal
ers in curlers'" supplies. It is manufac
tured by the Vnited Factories, Limited, 
Toronto.

PERSONAL MENTION.
Mr. Colson, Montreal, Canadian agent 

for Crosse Ac Blackwell, Epps and Cox, 
is visiting his principals across the 
water. Mr. Colson will he absent about 
four or Inc weeks.

Mr. A. .1. Williams, Montreal, repre
senting Ciosslield, Lampord, Clark & 
Co.. London and Colombo, is making a 
trip through Western Ontario as far as 
Sarnia and Windsor.

J. T. I.eary & Co , Montreal, manu
facturers of high-grade chocolates, have

placed their goods freely in the Mari
time Provinces through their special 
agent, Mr. Jas. It. Greig, who has just 
finished his eastern trip.

Mr. Jos. Irving, Toronto, special rep
resentative for Wm. H. Dunn, Montreal, 
reports good business from Hamilton 
for Babbitt’s 1776 Soap Powder. Mr. 
Irving made a special year-end trip to 
Hamilton with most satisfactory re
sults.

Mr. D. L. Lockerby, of Lockerby 
Bros., Montreal, is at Massena Springs, 
N. Y., for a few weeks’ rest and recu
peration. Mr. Lockerby had just re
turned from a trying business trip 
through New Ontario and the Manitou- 
lin Islands and Georgian Bay district, 
and felt the need of a holiday.

Mr. Joseph Irving, 92 Wellesley street, 
Toronto, has been appointed sole agent 
for Mr. Wm. H. JIunn, Montreal. Mr. 
Irving will act as special representative 
in Toronto for Borden’s Condensed 
Milk, Babbitt’s Soap Powder and En
amel ine Stove Polish.
Mr. J. T. Going, representing J. A. 

Mathewson A Co., wholesale grocers, 
Montreal, in the district east and north 
of Toronto, reports business in his ter
ritory as satisfactory. The absence of 
snow in the country is, however, felt, 
and its arrival before the holidays will 
materially add to the business doing.

Mr. James R. Greig, Canadian repre
sentative for Kkovah brand jellies, plum 
puddings, etc., has returned from a 
three weeks’ trip through the Maritime 
Provinces. “Sales for Kkovah are com
ing easier,” said Mr. Greig, “as the 
goods become known to the trade and 
public.”

TOILET SOAP CATALOGUE.
The handling of fancy toilet soaps by 

grocery stores is a feature that is be
coming quite general, at least in the 
better class of stores. This is but 
natural and as it should be since ladies, 
who are the principal buyers of house
hold and toilet accessories, are also the 
shoppers and money spenders of the 
family. There is nothing that will 
rivet the attention of shoppers so much" 
as a handsome showcase filled with 
high-class toilet soaps, and the up-to- 
date grocer knows this to his advant
age. Colgate & Co., 53 to 55 John 
street, New York, have issued a most 
complete and conveniently arranged 
catalogue of toilet soaps and perfumery. 
The catalogue gives full information as 
to Canadian duties on the articles, and 
application to them at New York, or 
their Canadian agent, Mr. W. G. M. 
Shepherd, Coristine Building, Montreal, 
will bring catalogue by mentioning The 
Canadian Grocer.

COCOA BUTTER.
The recent advance occasioned by the 

active demand for Christmas supplies 
has receded to the previous level, owing 
to the urgent demands having been sup
plied and a somewhat larger output 
from factories being offered on the Lon
don market.

The beet sugar factory at Raymond, 
Alberta, will close,down in a few days. 
The season’s run will amount to about 
3,00(1,QUO pounds of sugar, which is four 
times as much as last year.

S0CKEyE SALMON

“Sovereign”- and “Lynx”

■WW

Brands
ARE THE CHOICEST IN THE MARKET.

KVKBY TIN GUARANTEED.

TO BE HAD OF ALL GROCERS.

1904 NEW PACK

Bye res 77

TRADE MARK REGISTERED

“Horse Shoe’
SALMON

NOW IN STORE

SUPPLIES ARE LIMITED OWINQ TO SHORT CATCH
ORDERS SHOULD BE PLACED EARLY TO 

AVOID DISAPPOINTMENT.
1-LB. FLAT TINS ARE PERFECTION AND CAN 

BE CONFIDENTLY RECOMMENDED.
THE STANDARD OF QUALITY FOR BRITISH 

AND CANADIAN TRADE.
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Fresh Frozen Salmon 
Fresh Frozen Halibut

AND ALL HINDS Of flStl.
QUALITY GUARANTEED. WRITE EOR PRICES.

Fresh Frozen Sea Herring 
Fresh Bulk Oysters

MONTREAL, P.Q.
ST. JOHN, N.B. 
WESTPORT, R.S. 
GRAND RIVER, P.Q. 
OASPE, P.Q.

20, 22, 24 and 26 Youville Square,
Montreal.

P.0. Box 639.
LORO DISTANCE

TELEPHONES.

Has stood the test of every climate.

^yNEETf/v^

HIGHEST AWARD
Wherever demonstrated, including the following Dominion, State, and International Exhibitions

St CHARLES CREAMb

Industrial Exhibition 
Provincial Exhibition 
Provincial Exhibition 
Pan-American Exposition 
Paris Exposition 
Trans. Miss. Exhibition - 
World’s Fair

Toronto, Canada 
Halifax, N. 5. 
Victoria, B. C. 
Buffalo, N. Y., 
Paris, France 
Omaha, Neb. 
Chicago, III.

1903
1903
190a
i9oi
1900
1898
1893

The produces of THE ST. CHARLES CONDENSING CO. are famous the world over for HIGH QUALITY, ABSOLUTE 
PURITY, and ADAPTABILITY for all the purposes of fresh milk.

Home Office end Address: Correepondence end Trade orders eolicited.

St. CHARLES, ILL., U.S.A. FACTORIES: Ingersoll, Ontario, Canada, St. Charles and Chemung, III.

MEDITERRANEAN FRUITS
RIERA’S “ MAPLE LEAF” Selected and 4-Crown Valencias, 

Zini's Fine Filiatra Currants,
Tarragona Almonds,

z Filberts, Etc., Etc.
>—^ CONSIGNMENTS ARRIVED

vv uutcsatc gruccrs suuuiu uumm 11111 vaic wnu

D. RATTRAY «
'General Commission Merchant

Quebec Montreal

SONS
B

OTTAWA
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* LIMITED. *

Telegraphic Address 
“DOMINO,"

Charlottetown. 1/

Codes Used
A. B. C, 
LIEBERS 
PRIVATE.

Our Prices
are exceptionally low at the present time on

Barrelled PorK 
Compound Lard 
SmoKed Meats

Write us for full quotations now, and secure your stock while 
the present low prices last. All new stock—quality guaranteed.

BEECHNUT

The Dominion Packing Co., Limited, Charlottetown, P.E.I. BRAND

Fearman’s
ENGLISH : 
MINCE MEAT

l You cannot buy any finer fruits or spices than are 
used in making it. You cannot exercise any more 
care in putting it up than we do. We save you 
all trouble, care and expense and give you Mince 
Meat as pure and as delicious as any made at home.

We pack it in bhls., half-bbls., 70-Ib. kegs, 
28-lb., 12-lb. and 6-lb. pails, and shall be pleased 
to have your order.

F. W. FEARMAN COMPANY,
PACKERS AND LARD REFINERS. Limited

HAMILTON, ONT.

Just the line for cool weather. Delicious and appetizing.

Our
Fresh Pork Sausage

Are good sellers.
Are always in good demand.

We are now booking standing orders for 
daily and weekly shipments.

We solicit your order for trial basket. 
Expressed to all points.
Write us for quotations.

The Park,' Blackwell Co.,
PORK AND BEEF PACKERS,

TORONTO, ONT.

LIMITBO
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and Cold Storage News. •

Canadian Bacon Industry.
HE CANADIAN GROCER has 

secured the following timely 
information bearing on the 
Canadian bacon industry, 
which may be of interest to 

its readers :
The United States sends to England 

weekly 60,000 to 70,000 hogs; Denmark, 
30,000 to 40,000; Ireland, 20,000 to 30,- 
000, and Canada, 20,000 to 25,000. In 
other words, Canada supplies about one- 
fifth and the United States about two- 
fifths of the bacon consumed in Great 
Britain. American and Canadian bacon, 
however, are not strictly competitive, 
the former being consumed principally in 
the north of England, while the latter 
goes mainly to the south of Englan l. 
The two types differ markedly in cut 
and quality. The first is sent in the 
form of -hams, backs, bellies, and 
shoulders, and is fat, while the second 
goes principally as whole or Wiltshire 
sides, Cumberlands, etc.

The difficulty with Canadian farmers 
is that they do not produce a large 
enough percentage of sizable bacon, the 
percentage varying with the season. In 
Winter time there is a tendency to hold 
hogs until they are over weight. In 
Summer time, when feed is scarce and 
prices high, hogs are usually marketed 
slightly underweight. It may be a sur
prise to the provision trade to know 
that in Ontario an average of lj(c per 
lb. is lost on light weight hogs, and 
from 4 to lie on heavy weight hogs, 
which means a total annual loss of 
nearly $185,000, judging from the sta
tistics of one factory alone. Owing to 
the percentage of bruised hogs and soft 
sides marketed, there is a further loss 
of $150,000, which, taken with the 
former and statistics from other pack
ing industries, means an annual loss of 
$550,000 to the farmers and the trade of 
Ontario. This is too large an item to 
lose when it is remembered that the 
annual bacon production of the province 
is valued at $13,500,000.

The packer’s advice to the producer, 
as a means of securing steady and high 
prices, is to produce none but sizable 
bacon, which will market at between 
160 and 200 lbs., and to market at the 
right season. On the whole it is wiser 
to market a certain quantity every 
month, at any rate when the hog is

ready, thus saving a glut on the mar
ket and the risk of a consequent drop in 
prices. At this season of the year it is 
a matter of from 3-8 to 4c extra per lb. 
to the packer if 100 per cent, of the 
bacon marketed is sizable, the difference 
being even greater at other seasons.

The objection is often raised that 
where one man has a No. 1 quality 
hog, another brings in a bruised animal 
and another an over or under sized hog, 
they all get the same price. Packers 
contend that with present conditions 
this abnormality cannot be overcome. 
At the same time, however, they claim 
that every farmer who produces sizable 
bacon helps to raise the average price, 
while unfortunately the farmer who pro
duces poor quality profits at the ex
pense of his neighbor.

From time to time the question has 
arisen whether American packers are 
not sending altogether too much bacon 
to Canada, particularly British Colum
bia and the Northwest. Eastern pack
ers, however, do not appear to be 
alarmed, claiming that they do not 
want this class of trade, which consists 
almost entirely of short cut pork for 
lumber and rough trade. They have 
come to the conclusion that there is 
more money for themselves and for the 
producer in catering to the British mar
ket.

Developing Markets for Butter.
' l''HE Dairy Division of the Depart-

1. ment of Agriculture, Ottawa, lias 
again this year operated a num

ber of creameries in the Northwest Ter
ritories so that farmers in districts 
adapted to dairying might be able to 
obtain a cash income from their cows 
until such time as they are able to carry 
mi the work for themselves. Consider
able attention has recently been devoted 
to developing new markets for the but
ter produced, and the results have been 
quite satisfactory. In spite of the fact 
that the price of butter in Eastern Can
ada has been lower this year than last 
the patrons of the Northwest creameries 
have received an average net price of 
20.98 cents a pound for the butter 
manufactured from the cream supplied 
by them, over a cent a pound more than 
in 1903, and the highest price ever ob

tained for the season's output of the 
Government creameries.

British Columbia has naturally been 
the chief market for Territorial butter 
in the past and still continues to take 
the bulk of the shipments. Freight 
rates and other expenses are so heavy 
that a satisfactory trade with Great 
Britain cannot be earned on at present, 
but a considerable export trade is be
ing developed with Japan and other 
Oriental countries. Before the Osaka 
Exposition there was scarcely any Can
adian butter sold to Japan, but in spite 
of the war some 34,000 pounds have 
been shipped to that country from the 
Government creameries during the first 
ten months of this year. The total con
sumption of butter in Japan is not large, 
but there are indications of a decided in
crease in demand for the Canadian 
article at the close of the war.

The Yukon butter trade is also being 
recovered for Canada. The total amount 
consumed in that territory annually is 
over 500,000 pounds, of which nearly 
200,000 pounds has this year been con
tributed by the Government creameries 
in the Northwest Territories. When the 
country was first opened several ship
ments of tinned butter sent up by Can
adian Anns were found to be very in
terior in quality, and, consequently, the 
Canadian article got a bad name and 
the market was practically monopolised 
by the United States. Indeed, until 
1903 about the only Canadian butter 
used in the Yukon was that sent to the 
Mounted Police. Meanwhile the Dairy 
Division had been testing various styles 
of fins and other packages, and had 
found that a first class article, properly 
packed, could be shipped there at a 
profit. Orders for 90,000 pounds were 
received last year and the amount has 
been more than doubled this season.

Dairy and Provision Notes.
W. Tallers of Kobe, Japan, who is at 

present on a visit to Canada, says in
creasingly large quantities of Canadian 
better arc being consumed in Japan, 
although there is little or no market 
there for Canadian cheese.
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MATTH EWS 
ROSE BRAND

HAMS
for your Christmas trade. Mild, sweet and tender—just what your eus 

tomers require. Fresh out of smoke daily at

PETERBORO, HULL and BRANTFORD.

The George Matthews Co., Limited
ESTABLISHED 1868.

•
■ We are buyers of' ^

1 1
■ 1

Royal
Yeast

•
■
•
■
•
■
•
■

Poultry,
Butter

(Xkes
MOST PERfKT MADE.

w
■
•
■
•
■

*"° Eggs.
I $0U>«»ua» [

EVERYWHERE.
s

The best facilities for'handling consign
ments. Up-to-date Cold Storage.

5 e
:. W. G1LLETT unit»

TORONTO. ONT.

■
• The J. A. McLean Produce Co., Limited

5 Awarded fledal and Diploma at World’a Fa
W Louis, Mo., 1904.

It, St. * 73*76*77 Colborne Street
■e 1 alapbaao 8|aia 9491. T OrOFVfcO.
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PROVISION AND DAIRY MARKETS.

6 00
7 10 
6 60 
« 00
6 SO 
I 50
8 60

Toronto.
Provisions—Trade in cured and smok

ed meats is quiet, on account of the ma
jority of people paying more attention 
to other food stuffs-for Christmas. Prices 
of the above mentioned articles continue 
unchanged. During the week fresh beef 
and lamb have advanced, as a result of 
the fanners having to change their stock 
from pasture to inside feed.. We quote 
the following prices :

UusTwDuob, Mr lb.....................«8 08 80 081Bailed breatfeet bacon, per lb............. 6 131 0 13Bell bacon, per lb................................. 0 091ball ham per lb............................. 0 131 0 18Medina» bam, per lb............................ 0 13 0 131Large beau, per lb........................... 0 111 0 12Shoulder hern, per lb............................. 0 00Sache, per lb.................................. 0 14 0 15Hear? meee pork, per bbl..................15 00 15 50Short out, par bbl.........  17 50 18 00shoulder meee pork, per bbl..................14 40 14 80Lard, tiereee, per lb..........................  0 071 0 08" tube   0 08 0 081' Pall* " ..........................  0 081 • 081
Plate beef perWlb. bbl................... 11 00 11 50Beef,hind quartern..........................  6 00 9 00front quarters........................... 4 60Choice parce ear.........................  7 00" medium.................................. 6 50“ common.................................  5 00Mutton........................................  5 60Lamb, spring.................................  6 75Veal ...........................................  0 00 . „Hogs, light........................................... 6 76
Poultry—A better inquiry is noted on 

this week’s market for poultry. On ac
count of such a large percentage of 
plucked Spring chickens arriving in a 
poor condition we are obliged to quote 
prices on dry plucked fowl only. Fowls 
that are scalded when plucked will not 
bring nearly as high a price and ship
pers cannot expect more than from 5 
to 6c per lb. A lack of first-class Christ
mas fowl is easily noted on the market 
this week, and although this lack is 
causing a depression merchants are con
fident in their belief that there is a 
large -.-mount of fowl in the country, 
but that the fanners are holding off till 
a later date expecting higher prices. The 
indications are that the conditions of 
this market from now until Christmas 
will be a repetition of former years, 
namely, farmers of one accord will hold 
their supplies till within a few days, of 
the holiday when the market will he 
flooded causing a glutting of the mar
ket and a depreciating effect on prices. 
Oeese, Spring chickens and turkeys have 
advanced in price. All prices are firm. 
We quote the following :
Chicksni, spring, dry plucked...................  0 10 0 11Hens................................................. 0 07 0 08Oeese................................................  0 09 o loTurkeys.............................................  0 14 0 16Ducks................................................ 0 10 0 11

Butter—Trade is more active and con
ditions are firmer. A rumor is current 
to the effect that a number of the fac
tories manufacturing creamery butter 
are closing up, being unable to get a 
large enough supply of cream. Farmers 
blame these conditions on the drought 
this Fall which dried up the pastures 
and left animals in a poor condition for 
giving milk. Some wholesale dealers re
port an increase of one cent on all varie
ties of butter, but the majority are satis
fied to leave present quotations unchang
ed. Prices are firm. We quote the fol
lowing:
Oroemsry riots...........
„ , solids, frssk

..........“ Ergon

Per lb.

28 1%
...............18 Ijf

rolls............................................ 0 10 0 17

Cheese—Trade is nominal, although 
an advance of l-4c is noted on large 
cheese. Small quantities are being ex
ported to England, owin" to hard times 
amongst the class of people that are the 
principal consumers of cheese. Our 
quotations are as follows.

Per lb.
.......................................... 0 1M 0 10J.......................... I 101 0 11, large., 

twins..

Montreal.
Provisions—The advance reported in 

last issue continues and a good demand 
for live hogs exists. Dressed hogs are 
firmer and a good demand rules. Sales 
at $7 to $7.25 for fresh abattoir killed 
took place, and $6 to $6.75 for country 
killed. The cold and steady hard wea
ther has acted in favor of demand and 
firmer prices. A good undertone ob
tains in the provision market. The 
smoked meat trade shows an improve
ment owing to the approaching holiday 
trade and buyers are placing their 
orders. We quote :
, . ■ short out moss pork.........................|17 50 «16 90
Ameriesn short out door ................................ 16 60 17 00

feiLB*ri0SB let book.............................................. 17 00 17 10
per lb ........................................................ 0 116 0 136
......... ............................................................  0 lot 0 13

Bxtro pleu bool, per bbl......................................II 60 13 00
Boor s Heed" bread, tierces, per lb........................ 0 071

“ è-tierces, per lb.................... 0 07s
re sere . " 6<Mb- fftOCJ tut>6.................... 0 07*Cases, 90 3-lb. tins, per lb............................................... o 08$

" 12 5-Id. tins " ............................................... o 08
" • 10-lb. tins “ .............................................

20-lb. wood pails, each ................................................
20-lb. tin pails, each.......................................................
Weed net, tin gross weight—
D , Wood. Tin.
Pure lard, pails......................................................... 1 57 1 70

tube........................................................  0 071 0 081
" eases (6 103b. tine)................................... 0 08 0 09

cases (12 5-lb. tins)................................ 0 081 0 091
eases (91 34b. tins)................................ 0 081 0 09*

Butter—There has been a good de
mand for local requirements in butter, 
and it is expected that some of the local 
dealers will he hard put to till their 
orders Ibis Winter, as owing to the low 
prices ruling for cheese, a very much 
larger sale of Imiter was expected than 
seems to have been produced. It is 
staled that orders have been received 
from Toronto for butter, and it is 
thought that they will have a hard time 
this' Winter to get all they want. Prices 
may be mentioned as in the neighbor
hood of 21c realised in this market, and 
there is no likelihood of anything but 
an advance in prices from now on.

Cheese—The market for the past week 
has been very quiet and very little do
ing until Monday of this week, when on 
export demand some ten thousand to 
fifteen thousand boxes were bought, and 
a good portion of this consisting of late 
made stuff for which less than 10c was 
supposed to have been paid, in fact in 
some cases 9 3-4c is mentioned ; the rest 
of it will no doubt be October goods, 
for which up to 10 l-4c was paid. The 
holders now have their ideas fixed at 
10 l-2c and it is expected that when the 
United Kingdom find that the cheaper 
grades, of which they think there is a 
great quantity here still held back, is 
not in existence, they will have to come 
on to the better grades of s-oods, and 
therefore an improvement is expected 
after the turn of the year. It will natur
ally take some time for merchants in the

29

COMMON SENSE
KILLS { Roaches and Bed-Bugs 

Rats and Mlee
All Dealers and 381 Queen St. W 

TORONTO, ONT.
Dealers And Common Sense a very good seller for 

the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

Mr. Grocer
You and your customers are al
ways safe when buying

EAGLE
BAKING POWDER

The quality is guaranteed to give 
satisfaction, and if pays you a good 
profit.

AGENTS WANTED
Write for Particulars.

J. H. MAIDEN
MONTREAL.

PEACOCK BRAND 
IAIN CE MEAT and 
CREAM CHEESE

Both guaranteed.
Both the finest made.
Your jobber supplies them.

BATES, PEACOCK CO.
Hamilton.

Egg Cases
-AND-

Woodboard Fillers
BOTTOM PRICES.

WALTER WOODS & CD.
Hamilton and Winnipeg.
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/-/AS the Competition In the Tea 
Business ever been as Keen as 

It is To-day?

/ thjjjK
How important it is, then, for the retail merchant to be as sure as possible 

that the tea he recommends is the very best that he can procure.
Some of his customers will insist on getting certain brands, which the 

merchant doubtless knows are not as good as some other one : but some of these 
customers have very decided opinions and must be humored. The great majority, 
however, of any merchant’s customers are influenced by his opinion, and these are 
the very ones whose trade he is most likely to hold, providing they find that the 
goods he recommends are always to be relied on.

Tea is one of the most important of the many things sold in a grocery or < 
general store. You know from experience, probably, that a customer who complains 
about tea soon complains about other things and is dissatisfied all round.

To come right down to the point. Do you think it pays to push or recom
mend any tea uniil you are satisfied yourself that it is the best tea on the 
market ?

Nothing but the best is good enough for your customers.
Now, I believe Red Rose Tea is the best tea on the Canadian market, and 

any expert judge of tea who is not interested in some other brand will back up 
this opinion.

If you are not selling Red Rose Tea and feel that the best is none too 
goody order a sample case. Then form your own opinion Don’t be persuaded 
one way or the other by my travellers or anyone else. Judge for yourself.

If it is the best you will buy it ; if it isn’t, you won’t.

T. H. ESTA BROOKS
TEA IMPORTER AND BLENDER

Branches :
TORONTO, ST. JOHN, N. B.
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You’ r—to run short on some lines for XM AS
And ask you to WIRE or ’PHONE US -at OUR EXPENSE— 
your orders for anything you need in a hurry, the next week.

WE HAVE A GOOD ASSORTMENT AND SOME SNAPS IN

Currant* Nuts 
Dates Peels 

Figs Raisins
|N STOCK—New Season’s Pack—

“AYLMER” Chicken Soup and Boned Fowl —

- QUICK ^ 
SHIPMENT.

----- ALL -----
ORDERS 
S H I P P K D 
SAME DAY AS 
RECEIVED

A SNAP- We have an extra value in a
MIXED PICKLE to retell at 10c.

------Special Quotations on 6-gallon pails.

OUR
ARE

PRICES
RIGHT.

THE EBY, BLAIN CO., WHOLESALE GROCERS
libitcd. TORONTO.

United Kingdom to realise this, as in
formation from this side, of course, is 
very often sceptically received, but 
I here is no doubt that they have all 
overestimated stocks on this side.

Winnipeg.
Butter—Little, if any, fresh butter is 

coming in and orders from retail merch
ants are being filled from stocks on 
hand. Prices may probably advance. 
We quote :
Dairy, assorted pkga., selected.......................................  0 SI

“ round lots.............................. .... 0 17
“ (separator), 1-lb. bricks......................................... 0 26

Finest fresh creamery, in 5S-lb. boxes........................... 0 25

Cheese—The cheese market is firm and 
1 «resent low prices may not he continued. 
We quote :
Finest Manitoba, large..................................................... Oil

" Ontario, “ ....................................................  0 11|
44 " twins...................................................... 0 12

Square cheese...................................................................... 0 121

SMOKED MEATS.

Cured Meats—The cured meat market 
continues firm and active. Additional 
quotations will be found below. We 
quote :
Hams, sugar cured, assorted sizes................................ . 0 131

V. 44 heavy, 30 to 30.................................. 0 13
Ptonic. “ asserted sizes.................................. 0 09
Shoulders, “ ........................................................... 0 081
Bacon, breakfast bellies,........................... 0 13

breakfast backs........................... 0 11
“ “ Wiltshire sides............................... 0 15

44 spiced rolls, long........................... 0 10
Manitoba butts.................................................................. 0 10

" skinned.................................................... 0 10i
" boneless and rolled........................... 0 111

44 rolls, boneless................................................ 0 111

* DRY SALT MEATS.
Baoeu, dry salt lone clear .............................................  0 081

“ “ smoked.................................... 0 091
“ “ “ boneless becks,...................... 0 If

Shoulders44 M ............................................  0 OS

BARREL PORK.
Heavy mess pork, boneless, per bbl............................. 18 00

44 44 44 per 1 bbl........................... 11 00
Standard mess pork, per bbl.......................................... 16 00
Manitoba 4 " ........................................... 30 00

PICKLED GOODS (COOKED).
80 lbs. 40 It*.

Pig s feet.........................  5 50 3 00
Pig’s tongues ................ 14 50 7 50
Boneless hocks................ 8 50 4 50
Sweet pickled spare ribs, not «rooked, per lb.. 

41 hocks, 44

20 lbs. 
1 60 
4 00 
2 50

15 11*.
1 35 
S 00 
3 00 
0 04 
0 04

Lard—We quote this week as follows :
Lard, 50-lb. pails, per pail................................................. 4 40

44 30-lb. 44 44 »....................................................... 1 80
44 3-lb. tins, per case 6011*.^................................. 6 00
44 5-lb....................................  5 85
44 10-lb....................................  :> 70

Pure lard in blits, per lb.................................................. 0 08|

St. John.
Provisions—lu barreled i«ovk and 

beef, sales are very light. In pork prices 
are quite low. laical packers are offer
ing freely. In beef, prices are un
changed. Smoked meats are quite firm. 
There is a good demand. In lard, mar
ket seems rather unsettled. Fresh meats 
have a fair sale. Domestic beef con
tinues low. Lamb is freely sold, price 
steady. Veal is somewhat out of sea
son. Mutton and pork are low. The 
Winter port stearners use a large quan
tity of fresh meat.

Ma» pork, per bbl......................................... 115 00 $17 00

Mmbwt .......................................... 1( 50 19 00
DobmUo beef, per lb..................................... 0 04 0 05
WwUra beef ................................... 0 (7 OH
Mutton ................................... 0 04 OH
Veal ................................... OH 0 07
Umb. " .................................. 0 06 0 07
Fwk ................................... IM 0 08Ha» ............ ..... ou lui

96

Ralia "   0 10 OU
Lard, pure, tube 44   0 083 0 018
Refined lerdTtubs............................................ 0 08 0 OH

44 44 pails......................................... 0 061 0 00

BVTTER.

Butter—Prices are rather higher but 
quality must be good to command the 
best figure.
Creamery butter........................................................ 0 2<t 0 28
Beat dairy butter...................................................... 0 18 0 16
Good dairy tube......................................................... 0 15 0 17
Fair 44   0 12 011

EGGS.

Eggs are tending upward, strictly 
fresh stock high.
Big», hennery.............................................................. 0 95 094

T‘ case stock.......................................................... 0 33 0 38

CHEESE.

Cheese is firm witji a fair sale.
Cheese, per lb.............................................................0 10 0 11

Another Packing Industry.
The Wm. Davies Co., of Toronto, are 

about to begin business in Montreal on 
an extensive scale. The linn have made 
arrangements with the Union Stock 
Yards Co., of Montreal, for a site cov
ering about three and a half to four 
acres, on which a packing house will be 
erected similar to the one the firm have 
in Toronto, hut not quite so large. 
Along with the erection of this packing 
house the firm will mien numerous 
branch establishments in Montreal and 
suburbs.
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THE F. J. CASTLE CO.
---------------------------------------------LIMITE D----------------------------------------------

— AND----

TEA IMPORTERS.
Special attention paid to Lumbermen’s Supplies 

Samples and Prices on Application.

Sole proprietors of the celebrated

Wee McGregor Breakfast Food.

The F. J. CASTLE CO., Limited
OTTAWA, CANADA.

4
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THAT
“Theré is always room at the top”

We Deny
The top position being at 
present occupied by

PURE GOLD 
JELLY POWDER

Joyfully Quick, Dainty, Sparkling, Appetizing
Hundreds of thousands of packages 
sold in 1904, and not a single com

plaint or package returned

Can You Find Any Grocery Staple to Match This Record ?

Pure Gold Mfg. Co., Limited
TORONTO
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XMAS 
TRADE 
POINTERS

When the Xmas Trade 
comes on with a rush you may 
find that you have overlooked to 
order some much-needed goods 
or underestimated your needs in 
others.

We are prepared to help 
you out in all lines and do it 
promptly.

We will fill all orders the 
day they are received.

Write, telegraph or tele
phone your rush needs and we'll 
hustle them on.

Look through your stock 
and see if you do not need some

Coffees, Extracts,
Xmas Spices, RETUr, 
Etc., Etc., Etc. ,

Cut Bock No._^ T 
Page No.

GORMAN, ECKERT & CO.
•LIMITED

LONDON, CANADA.
Importers and Roasters of Coffee. 

Manufacturers of high-class Baking Powder.

WHEN you have a really good 
article, put up in a convenient 

package, under a neat label, by a 
manufacturer who has a world-wide 
reputation, you have

An Easy Seller
That is what 
we claim for

>wbE5by

28

UPTON’S
Fresh
Fruit
Jams

The beat Jobbers carry them ;

NOW Is the time to order.
THE CANADIAN SELLING AGENTS

J. IN. CREED & CO.. 
HALIFAX, N. 8.

or J. S. CREED, MONTREAL.
Room 525, Board of Trade Building.

GtolGS

WHITE SWAN
-FLOUR-

-GRE1GT L1*r

CLUTEN FLOUR
A brain, nerve and muscle-building Hour especially prepared 

for invalids, and particularly that large class who suffer from 
weak digestion, acidity of the stomach, etc.

Invaluable for Diabetes
It or ntians all the nutritive elements of the wheat, and is as 

nearly free from starch as it is practicable to make a flour suited 
to general daily use.

All grocers have more or less call for this. No need now to 
pay fancy prices for foreign flours when the same can be obtained 
at home, and at half the cost.

Greig’e Gluten Flour is put up in nice white cotton sacks. 
Trial size, 5 lbs. Regular size. 49 lbs. Also in barrels. Inquiries 
carefully responded to.

The Robert Orelg Co.» Limited, Toronto.



December 16,1964 CLASSIFIED LIST OF ADVERTISEMENTS. ïhe Canadian Orocef.

Goman, Eckert A Go., London, Ont. 
Auctioneer».

Buckling k Co., Toronto.
Baking Powder- 

Maiden, J. H., Montreal.
Gillett, E.W., Co., Toronto.
Goman, Eckert k Co., London, Ont. 
Greig. Robt., Co., Toronto.
Lumsden Bros., Hamilton.
McLaren’s Cooks Friend.
Pure Gold Mfg. Co., Toronto.

Baskets.
Oakville Basket Co., Oakville, Ont.

Bird Seed.
Nicholson * Brock, Toronto.

Biscuits, Confectionery, Etc- 
Canadian Stoss Trading Co., Montreal. 
Christie, Broan k Co., Toronto.
Cowan Co., Toronto.
Lamont, Corliss k Go., Montreal. 
McGregor-Harris Co., Toronto.
Mooney Biscuit k Candy Co., Stratford. 
Mott, John P., k Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N.Y. 
Stewart, A. J., Toronto.

Blue and Black Lead- 
Oakey, John, k Sons, London, Eng. 

Brooms, Brushes, Etc- 
United Factories, Toronto.

Canned Goods 
Balfour k Co., Hamilton, Ont.
Burlington Canning Co., Burlington, Ont. 
Canadian Cannerej Hamilton.
Gillard, W. H., k Co., Hamilton.

Cans and Canisters 
Acme Can Works, Montreal.

Chewing Gum.
Row A Co., Brock ville, Ont.

Clears* Tobaccos, Etc- 
American Tobacco Co., Montreal 
Empire Tobacco Co., Montreal 
Fortier. J. M.. Montreal 
McAlpin Consumers Tobacco Co.,Toronto 
McDougall D., k Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett, Geo. E., k Son Co.. Hamilton.

Greig. Robt., Co.. Toronto.
Lumsden Bros., Hamilton.

‘ Cocoas and Chocolates
Canadian Swiss Trading Co., Montreal 
Cowan Co.. Toronto.
Dunn, W. H., Montreal 
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James. Co., London, Eng.
Lamont, Corliss k Co., Montreal. 
MacLaren. A. F., Imperial Cheese Co., 

Toronto.
Mott, John P., k Co., Halifax, N.S. 
Vanfiouten’s—J. L.Wattk 8coU,Toronto 

Concentrated Lye- 
Gillett, B. W . Co., Toronto.

Condensed Milk and Cream. 
Borden’s—Wm. H. Dunn, Montreal and 

Toronto.
Colson, C. E. k Son, Montreal.
St. Charles Condensing Co., Iagersoll. 

Corks.
Ewing, S. H., k Sons, Montreal

Crockery, Glassware and Pottery. 
Barnard k Holland, Montreal.
Cassidy, John L, Co., Montreal.
Foster Pottery Co., Hamilton.
Go wans, Kent k Co., Toronto.
Klotz, É. W., Toronto.

Dairy Produce and Provisions-
Canadian Canuers', Hamilton.
Clark, Wm., Montreal.
Dominion Packing Co., Charlottetown. 
Fearman, F. W., Co., Hamilton. 
Matthews, Geo. Co., Brantford, Hull, 

Peterboro’.
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park, Blackwell Co.. Toronto.
Ryan, Wm., k Co., Toronto.
Rutherford, Marshall A Co., Toronto.

Financial Institutions d* Insurance 
Bradstreet Co.

Fisk■
Black Bros. A Co., Halifax.
James, F. T., Co., Toronto.
Leonard Bros., Montreal.
Sovereign A Lynx Brands.
Stavanger Preserving Co:, Toronto and 

Vancouver.
Todd, J. H., A Son, Victoria, B.C. 

Foreign Importers.
Little, Geo., Manchester, Eng.

Stokes Bros., Exeter. Eng.
Biermann, E., A Co., Cardiff, Wales. 

Fruits—Dried. Green, and Nuts 
Adamson, J. T., A Co., Montreal.
Balfour k Co., Hamilton.
Eby, Blain Co., Toronto.
Finkle A Ackerman, Bowman ville, Ont. 
Gibb, W. A., A Co., Hamilton.
Gillard, W. H., A Co., Hamilton.
Good Willie's—Rose A Laflamme, Mon

treal.
Husband Bros. A Co.. Toronto.
Kinnear, T.. A Co., Toronto.
Millman, W. H , A Sons., Toronto.
Mo William A Everist. Toronto.
Rattray, D., A Sons, Montreal.
Reid, Homer, Meaford, Ont.
Robinson, O. E., A Co.. Ingersoll. 
Stringer, W. B., A Co., Toronto.
Walker, Hugh, A Son, Guelph.
White AC»., Toronto.

Fruit Wines 
Turner A Co., Toronto.
Tippet, À. P., A Co., Montreal 

Grain. Flours and Cereals 
Frontenac Cereal Co., Kingston.
Greig, Robt., Toronto.
Lake Huron A Manitoba Milling Co., 

Goderich.
McCann. Wm.. A Co.. Toronto.
Ogilvie Milling Co., Montreal.

Grocers— Wholesale- 
Balfour A Co., Hamilton.
Castle, F. J., Co., Ottawa.
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Eckardt, H. P.. A Co., Toronto.
Gorman. Eckert A Co., London, Out. 
Hudon, Hebert A Cie., Montreal. 
Kinnear, T., A Co., Toronto.
Laporte. Martin A Cie, Montreal.
Lucas, Steele A Bristol, Hamilton.
" Ozo " Co., Montreal.
Turner. James. A Co.Hamilton.

Grocers* Grinding and Packing 
Machinery-

Adamson, J. T.,A Co,, Montreal.
Coles Mfg. Co., Philadelphia, Pr 

Hides-
Page, C. 8., Hyde Park, Vt.
PetfÜt, Morley, Belmont., Out.

House Insect Destroyer-
Common Sense Mfg. Co., Toronto. 

Infants* Foods.
Keen, Robinson A Co., London, Eng.

Interior Store Fixtures, Trucks. Etc 
Auer-Light Co., Montreal.

Jams, Jellies, Etc-
Batger s Rose & Laflamme, Montreal 
Colson, C. E.. X Son, Montreal.
Creed, J. N., A Co., Halifax.
Crosse A Blackwell's-C. E. Colson A 

Sou, Montreal,
Greig, Jaa. R , Montreal.
"Ozo ' Co., Montreal 
Smith, E. D., Winona, Ont.
Upton, Thos., A Co., Hamilton.

Maca ron >
Tippet, A. P., A Co., Montreal. 

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adamson, J. T, Montreal.
Creed, J. S., Montreal.
Dawson Commission Co., Toronto.
Dingle A Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Lambe. W. G. A., A Co., Toronto.
Lawson, Reginald, Winnipeg.
Millman, W. 11., A Sons, Toronto.
Milne, Chas., Vancouver, B.C.
Nicholson A Bain, Winnipeg.
Nicholson, Bam A Johnston, Calgary. 
Rattray, D., a Sons, Montreal.
Ryan, Wm., Co., Toronto.
Tippet, A. P. A Co., Montreal. 
Rutherford, Marshall A Co., Toronto. 
Watt, J. L., A Scott, Toronto.
Wilson Commission Co., Braudon, Man. 

Matches.
Walkerville Match Co., Walkerville, Out.

Mince Meat
Bates, Peacock Co., Hamilton.
Capstan Mfg. Co., Toronto.
Fearuiau, F. W. Co., Hamilton, Out. 
Greig, Jas. R.. Montreal 
Lytle, T. A., Co., Toronto.
Wethey J. H.. St. Catharines.

Mops.
Tarbox Bros.. Toronto.

Pass Books, Etc- 
Allison Coupon Co., Indianapolis, lud. 

Patent Medicines- 
Mathieu, J. L. Co., Sherbrooke, Que, 

Patent Solicitor.
Cullen, Orlan Clyde, Washington, D.C. 

Peels-
Colson, C. E., A Son, Montreal 
Greig, Robt. Co., Toronto.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co.. Toronto.
Colson, C. E., A Sou, Montreal 
Flett’s—Rose A laflamme, Montreal. 
Gorman, Eckert A Co., Loudon, Out. 
Heinz, H. J., Pittsburg, Pa.
Lytle. T. A., Co., Toronto.
"Ozo" Co., Montreal 
Paterson's— Rose A Laflamme, Montreal. 
Sutton, G. F., Sons A Co., London, Eng. 

Polishes - Metal.
Oakey. John. A Sons, Montreal.

Polishes -Stove- 
Morse Bros., Canton. Mass.
Prescott's.—W. H. Dunn, Montreal 

Poultry and Cattle Food- 
Greig, Robert, A Co., Toronto.
Myers Royal Spice Co., Niagara Falls, Ont.

Refined Cider.
Wilson, W. H. Co., Tillsonburg, Ont.

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt
Canadian Salt Co., Windsor, Ont.
Toronto Salt Works. Toronto.

Shelf Boxes.
Bennett Mfg., Co., Pickering, Ont.

Soap-
Calvert, F. C.. A Co., Manchester, Eng. 
Duncan Company, Montreal.

Starch-
Brantford Starch Works, Brantford. 
Edwardsburg Starch Co., Cardinal Ont.

Steel Shingles and Siding.
Metallic Rooting Co., Toronto.

Store Lighting.
Auer Light Co., Montreal.

Sugars, Syrups and Molasses. 
Canada Maple Exchange. Montreal 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Co.. Cardinal. Out. 
Imperial Maple Syrup— Rose A Laflamme 

Montreal.
Montreal Maple Co., Montreal.
" Sugars Limited. Montreal.

leas. Coffees, and Spices
Balfour A Co., Hamilton.
Blue Ribbon Tea Co.. Toronto.
Braid, Wiu., AC »., Vancouver, B.C. 
Ceylon Tea Traders Ass n.
Chase A Sanborn, Montreal. 
"Commissioner" Tea. London, England 
Creed, J. N., A Co., Halifax.
Dutch Chemical Works, Amsterdam. 

Holland.
Eby, Blain Co., Toronto.
Estabrooks, T. H., St. John, N.B.
Ewing, S. H. A A. S., Montreal.
Ewing. S. H A Sons, Montreal.
Gillard, W H , A Co., Hamilton.
Gorman. Eckert A Co., London, Out. 
Greig. Robert. Co.. Toronto.
Japan Tea Traders" Ass u.
Kinnear, T., A Co.. Toronto.
Lumsden Bros , Hamilton.
Marceau. E. D., Montreal.
“ Ozo" Co.. Montreal.
Pure Gold Mfg. Co., Toronto.
Rutherford. Jas.. A Co., Montreal.
Salada Tea Co., Montreal and Toronto. 
Wood, Thos., A Co., Montreal. 

Vinegars.
Hill Evans A Co., Worcester, Eng.
“ Ozo " Co , Montreal 
Wilson. W. H., Co., Tillsonburg.

Washing Compound.
Keen's—Frank Magor A Co.. Montreal. 
Winn A Holland. Montreal

Woodenware.
United Factories. Toronto.
Woods, Walter, A Co.. Hamilton.

Wrapping Paper. PJper Bags. Etc. 
Canada Paper Co.. Toronto.
Douglas A Ratcliff, Toronto.

Yeast.
Gillett. E. W., Co.. Toronto 
Hamilton, Yeast Co.. Hamilton, Out.
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The ordinary Salt of ordinary trade must not be con- 
lounded with Windsor Salt, which is sifted, not ground. Think 
of the goodness that slips away from the Salt crystal that is 
mangled, bruised, ground—think of the impurities that must 
creep in. Windsor Salt contains nothing hut pure, white, dry, 
whole Salt crystals—no matter that they are fine and small 
crystals, they are whole crystals all the time.

Windsor Salt
is prepared in the only safe, 

sure way, by the Vacuum process. Every particle of moisture 
is dried out, which prevents the “caking” of the Salt. If 
you will stop to consider you will quickly see why Windsor Salt 
is best. Any man of intelligence and sense will agree to that.

The Canadian Salt Co., Limited, Windsor, Ont.

Dollars 
and 

Cents

Once a grocer has estab 
lished himself as a quality 
man he has an asest which will 
pay him rich and lasting returns.

Be a 
Quality 
Grocer

Customers who want cheap things re 
gardless of quality are swept away from 
him by every bargain-sale wind that blows.

You don't want that kind of trade. You can’t 
bank on it. It will never make you independent.

A HEINZ DEPART/VI ENT

is a Gibraltar.
Build one up.
Build upon #Tt.

H.J. /
HEINZ J 

Company f
X. Pittsburgh,
X U.S.A.

57 VARIETIES.

Oysters
AND

Oyster Pails
The paper pail we make has a lid that 
won’t come out, and won’t let the oysters 
out, or the liquid out. It’s the best pail by 
all odds ever made. You don’t have to 
lend glass jars to your country customers if 
you have our XX Century Pail.

It’s your move.

Douglas & Ratcliff,
LIMITED,

TORONTO.

30
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NEW ADVERTISEMENTS.
Morley Pettit, Belmont, Ont. 
Geo. Little, Manchester, Eng.

THE COUNTRY MERCHANT AND 
THE FARMER.

t'AN ADA is an agricultural country 
* and to the farming community the 
trader must look for hope and encour

agement and profit. The merchants of 
the larger cities do nut have the same 
occasion to reflect upon this fact be
cause the large manufactories pour out 
their hundreds and thousands of patrons 
who are all of them buyers and none 
sellers. The country merchant, however, 
has it impressed upon him every business 
dav in the year that without the farmer 
he could not do business. While in a 
general way the merchant acknowledges 
this dependence he does not pay enough 
attention to the farming business and 
its vast possibilities. He does not suffi
ciently encourage his country patrons in 
matters tending to improve the quality 
and to increase the quantity of their

butter, eggs, cheese, etc., and thus to 
bring them better financial returns.

The more farmers deliver and the 
better the quality the more money 
will naturally be put into circulation 
over the store counters of the land. All 
merchants, particularly those in districts 
devoted to dairying and stock raising, 
should reflect upon this phase of their 
business and when, for example, it is 
noted that no less than #500,000 is lost 
yearly to the farmers of the Province 
of Ontario because out of #15,000,000 
worth of bacon produced annually the 
percentage of sizable bacon is forty 
instead of zero, it should impress 
itself indelibly upon the trade that 
the greatest possible benefit must result 
to all parties concerned from encourag
ing the farmer to improve the quality 
( f farm products.

PROLONGING NAVIGATION.
ERETOFORE a serious drawback 

to the shipping interests of Can
ada and her commerce has been 
the forced closing of the Port of Mont
real about the middle of November, just 
at a time of considerable commercial 
activity. Although during many sea
sons the river is open even until the 
lirst of the year, the uncertainty of cli
matic conditions has created an uneasi
ness that renders ship owners unwilling 
to take any risk, by having out-going 
boats in the harbor after that date. Any 
assurance that the ice would be broken, 
in case of necessity, would change the 
view point of shippers to a degree of 
confidence regarding later boats. 1 here 
is every likelihood of this assurance be
ing merited, as the Canadian Govern
ment has provided two ice-breakers, the 
Champlain and the Montcalm, the latter 
having arrived at Sydney from the 
Clyde only this week. They are built 
after the style of the well-known Rus
sian ice-breaker, the Ermack, operating 
in the Baltic Sea. The result of their 
operation is of unusual importance to 
the commerce of Canada.

A unique experiment is now under 
way, the outcome of which will be 
watched with the deepest interest in 
this country. It is none other than the 
sending of a coal boat up the St. Law
rence to Montreal after the 1st of De
cember, to return when its cargo is dis

charged. The steamship St. Helen, 
with twelve hundred tons of soft coal, 
left Sydney early in the week and is be
ing escorted from Quebec by the ice
breaker Champlain. Although the wea
ther is not unusually cold at present, 
there is considerable frost, and it is 
conjectured that the Champlain will 
have ample opportunity of testing its 
worth before the St. Helen has cleared 
and is safely dawn stream past Quebec. 
The successful outcome of the experi
ment means that Fall navigation will be 
prolonged a month at least. If ‘his is 
effected it follows that the ice-breakers 
will be able to open up the river a mouth 
earlier than if it were left to nature, 
and by clearing a channel early will pre
vent ice jams and incidentally remove 
any danger of floods in the vicinity of 
the St. Lawrence.

. Two months additional commerce to 
the Port of Montreal is worthy of more 
than a passing thought. Not only will 
the city be directly affected by the pro
longed season of trade, but the whole of 
Canada westward. Another month will 
be granted for shipping grain and other 
produce from this Canadian port, and a 
month earlier than usual trade will re
sume activity. It is a little early to 
speculate until after the feasibility of 
the experiment has been proven beyond 
doubt. However, the prospects for suc
cess in this direction are bright enough 
lo discredit failure, so that it is safe to 
prophesy that Canada is about to bene
fit by what is possibly the greatest 
physical aid to her commerce that could 
be devised.

FROZEN CANNED GOODS.

V SUBJECT of interest to the gro
cery trade at this season of the 

years is that of frozen canned goods. 
1 he setting in of the cold weather is 
always accompanied by extra activity 
in the shipping of canned products such 
as corn, peas, tomatoes, etc., and from 
the packer down to the retailer there is 
more or less of disquietude until stocks 
are safely housed. Why this should be 
so does not appear to be reasonable of 
explanation. No doubt Canadian mer
chants dealing in this class of goods 
have been so long accustomed to dread
ing possible damage by frost that they 
have accepted without close investiga-



The Canadian Grocer. EDITORIAL December 16, 1904

(ion. the reports of damage as incontro
vertible. — *

It seems, however, that there is not 
so much cause fur fear as is generally 
entertained by the trade, and some of 
the largest jobbers in Canada who have 
studied the question closely are of the 
confirmed opinion that there is nothing 
in this frost question and that in actual 
experience frozen canned goods are just 
as good and salable as those not af
fected. There is nu doubt that “frozen 
canned goods’’ are very often put for
ward as an excuse for the cancellation 
of i nlois or for the obtaining of rebate 
in pi ice due to the dealer having either 
purchased too heavilv or at too high a 
ligure. The packers primarily are guilty 
of using it as a subterfuge to clear out 
contracts and unload on the jobber, and 
the jobber on the retailer ne c’est pas ? 
It is a well-known fact that nearly every 
jobber, and for that matter every retail
er in the country, either stores his can
ned goods in the cellar or in warehouses 
where there never is the slightest de
gree of heat from one year’s end to the 
other and where in many cases the tem
perature is alwavs at freezing point. In 
the northern and western portions of 
Canada one would suppose that the 
warehouse temperature during the Win
ter months is continuously below freez
ing point, and yet it is a fact that fewer 
complaints come from the trade in those 
sections than from Ontario and South
ern Quebec points.

The freezing of the goods is rather a 
preservative of their quality and if pro
per care in handling is exercised, the re
tailer need not worry about any dam
age. It is often the case that the sud
den transition from an extremely cold 
warehouse to the hot temnerature of the 
store will produce an expansion in the 
tin through the loosenin'1, of the gases 
in ilie product, and cause trouble, but 
if the goods are handled with proper 
care, and temperature be considered, 
there will be fewer complaints of frozen 
goods. If the goods are properly pack
ed and air-tight there need be no fear 
of damage from frost, it is rather the 
heat that should he dreaded.

ST. JOHN AS WINTER PORT.
OW that navigation has closed on 

the St. Lawrence it is interesting 
to note the volume of trade finding out
let through our Canadian Winter ports.

It has been the delight of croakers at 
home and abroad to assume that Canada 
is dependent upon the United States as 
an outlet for her products during live 
months in the year. Nothing could lie 
farther from the truth. There are no 
better harbors in the world than St. 
John and Halifax; while with slight

have her hull cleaned while the tide is 
out and get off with the next high tide. 
The huge C.P.R. elevator at St. John 
has drawn large quantities of grain to 
this port of late years and the value of 
goods exported through the port of St. 
John during the Winter season of 1903-4 
reached the gratifying stun of $15,- 
745,301.

A Winter port statement issued by the 
St. John Board of Trade covering the 
season 1903-4 gives the following inter
esting details :

WINTER I'ORT STATEMENT, 1903-1.

Number of boats to U. K., 92: South Africa, 4 ; West Indies, 11 ; total 107.
Grain.

Wheat..................................
Bags. Bushels. Value.

<2,653,530
204,022
67.984
67,360
32,552

362
560

Total value.

Oats......................................
Barley.................... ..........

452,237 ' 
125,158

Corn.....................................
Buck wheat........................
Beans...................................

91,95.) 
61,432

10,352 bags estimated at 
bush, per bag............

10,352
3-4

3,751,551

36,232

3,026,876 $3,026.876

Flour and meal..................
Live stock.

Cattle.............................. ....
Sheep.....................................
Horses...................................

3,787783
Packages.

265,513
Number.

25,399
20,953

16

$2,058.928
152,945

1.600

$1,342,780

I umber.
Deals, boards, etc..............
Other lumber......................

46,368
Spl. ft. 

24,631,677

$2,213,473

< 710,399 
280,272

$2,213,473

Hay.........................................
Tons.
12,344

Packages.
163,574

9,068
84.866
35 337

$ 990,671

$1,358,914
95.896
23,432

3,364,367

$ 990,671

< 127,294

Butter....................................
l-ggs.......................................
Meats....................................

Wood pulp...........................

Lard.......................................
Manufactures......................

292,845
Bales.

8.414
Packages.
191,425
113 539

$4,842,609

$ 850,043 
640,047

$4,842,609

$ 34,468

Apples....................................

Apples....................................

Total..........................

306.964
Barrels.

67,419
Packages.

169,042

$1,490,090 $1,490,090

< 170,590

$1,006,450

$15,745,301

difficulty Sydney could also be kept open 
365 days in the year.

St. John is inconvenienced to some 
degree owing to the extreme rise and 
fall of the tide there, hut even this fact 
is not altogether without its advantages 
for at the market slip St. John has prac
tically a dry dock. A vessel can run in 
here at high tide, discharge her cargo,

A WARNING TO THE TRADE.
T does not often fall to the lot of The 

Canadian Grocer to warn its read
ers against individuals seeking to prey 
upon legitimate trade. Such “sharpers” 
have been the exception so far in Can
adian business circles, and in order that 
their existence even yet may be attended 
with a maximum of risk we lose no time
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in giving publicity to- a case in point 
which has arisen in the Province of 
Quebec.

It is alleged that a man going by the 
name of McKenzie, under pretence 
of carrying on a general mercan
tile business in New Hiehmond, has for 
years been in the habit of ordering goods 
wherever credit was procurable, and of 
having the same shipped either to him
self or his soil. On arrival the goods 
are turned into a store under the man
agement of Mrs. McKenzie. No one of 
the three is liable for a cent according 
to law, which makes it practically im
possible for creditors to obtain justice 
or satisfaction once goods have been 
turned over into second bands.

Several claims have been filed but 
it has been found that the expense of 
taking proceedings and forcing the mat
ter to nil issue was greater than the 
claims would warrant. The attitude of 
wholesale houses that have been 
“gouged” seems to be to let the thing 
go by default, at the same time resolv
ing not to lie “gouged” again. It hard
ly seems fair, however, that the trade 
press of Canada should not seize the op
portunity of giving publicity to a prac
tice which if allowed to continue must 
he prejudicial to the trade and com
merce of the nation.

when he was compelled to retire owing to 
ill-health. Mr. Weir will be much 
missed in retail grocery circles as he 
was widely and favorably known all 
over Canada.

WHY SUGAR IS DEAR.
In last week’s issue The Canadian 

Grocer referred editorially to a speech 
delivered in England by Sir Henry 
Campbell Bannerman, in which he said 
the colonial preference was to be blamed 
for the present abnormally high price of 
sugar. Those of our readers who arc 
making a study of the sugar situation 
will be interested in the following 
statement taken from Czarnikow’s Lon
don, Eng., weekly sugar report, dated 
Dec. 1, 1904.

The very large shortage in the Euro
pean beet sugar crop and the quite na
tural increase in prices has given rise 
in our newspapers to a great deal of ad
verse comment against the Brussels con-

THE LATE ADAM WEIR.
The Canadian Grocer is indebted to 

Col. Weir of the St. Lawrence Starch 
Co., Port Credit, Ont., for the accom
panying biographical sketch and por
trait of his uncle, the late Adam Weir, 
whose death occurred in Toronto several 
weeks ago :

Mr. Weir was a son of the late Adam 
Weir, Sr., of Puslinch, Ont., and is sur
vived by four brothers, Thomas and 
John, both residing at Puslinch ; Charles, 
now in the General Hospital, Guelph ; 
William, living at Galt: and two sisters, 
Mrs. Little, of Teeswater, and Mrs. 
Harper, of Markham. When quite a 
young man Mr. Weir entered mercantile 
life in Guelph with the Osborne Sewing 
Machine Co., and later became a mem
ber of the late firm of Massey, Weir & 
Bryce, wholesale confectionery and 
biscuit manufacturers. He subsequent
ly became a nartner in the grocery busi
ness with Mr. H. Loch, under the name 
of Loch, Weir & Galbraith. His next 
business connection was with the Chris
tie, Brown Co., Toronto, for whom he 
traveled twenty-five years, until 1000,

The late Adam Weir.

ventiou; people who disregarded all 
warnings about the exceptional drougbt 
in Europe, which made the rivers run 
dry, are now blaming the Brussels gen
tlemen for it, and affect to think that 
the rise is all the work of a ring of 
speculators' who hold up the limited 
supply in convention countries, whilst 
the non-convention states are brimful of 
sugar, and prevented from selling it to 
us at. pre-convention prices. It is pos
sible that these people in the t rade hon
estly believe in their fallacies, though 
they might know better from statistics 
and quotations accessible to them every 
day, but when outsiders, who apparently 
know nothing about it, lake up the ,ery 
and authoritatively write to the papers 
in ignorance and wrath, attacking per
sons, measures and situations which 
they do not understand, then the farce 
becomes grotesque. They say Russia is 
full of sugar, whereas she has a defici
ency in production of 250,000 tons, and 
including accumulated old stocks, has 
not. as much as last year; she is sup
posed to have sold at 9s 7d in Switzer

land, which was at a time when Ger
man sugar was to be had at very little 
more, and at the present moment her 
export prices are within a moderate 
fraction of convention countries. Every
body in the trade knows that since Rus
sia passed the law giving each fabricant 
a share in the home trade proportionate 
to its production plus old stock, the 
Russian export trade was not worth 
running after, as old stocks were kepi 
back to obtain a larger allotment; the 
production is expensive, as the yield per 
acre is barely half of that of Germany 
or Austria, the distance is great, and 
the factories ridiculed the idea of pro
viding our confectioners at pre-conven
tion prices; they principally sent some 
consignments jiist before our door 
closed, because they expected a big rise 
here, which did not take place.

Since then they have, notwithstand
ing their stocks, only moderately sup
plied their Mediterranean and eastern 
customers at almost convention prices, 
allowing other sugars to come here, and 
• her are doing so still. If anybody tried 
to buy fair quantities below the world’s 
prices he would soon find out the im
possibility of succeeding. Argentine, 
too. sends sugar to Canada, and causes 
other sugar to come here; besides, the 
crop there is barely sufficient this year 
to cover home requirements. The con
vention raised raw beet from 6s to 9s. 
but as soon as root contracts for present 
crop were debated, the quotation for Oe- 
tober-December, 1904, ranged from 9s 
6d to 10s. There was thus more induce
ment to sow after the convention than 
before, the sowings in fact were with
in a few per cent, of last season, and 
it is on wind and weather only that 
angry critics will have to empty their 
ink pots. What they overlook entirely 
in their contemptuous references to cane 
and to the West Indies, is that the con
vention has given up this season 400,000 
tons more cane, and but for a bad season 
in Mauritius—not yet traced to the con
vention—the excess might have been 
nearer 500.000 tons. Without these we 
might be. Heaven knows where : produc
tion is thus more evenly distributed over 
the world, including our own colonies, 
freeing us from the bondage of tempor
ary state-made supplies, and if the con
tinental working man is able to get 
sugar at a more natural price, thus in
creasing its consumption, that is a 
remedy which was loudly called for in 
this country during the severe pre-con
vention crisis. The convention itself 
need not he ashamed of it, though it 
did not touch the excise duties, and the 
old system, which led to prices for home 
consumption in countries of production 
on the Continent of 300 per cent, of its 
natural value, would not have lasted 
much longer, anyhow : on the other hand. 
French operators already hone the agi
tation for abolition of English duties 
will succeed, and that they will reap the 
benefit.

CLOSED ON HOLIDAYS.
Hudon, Hebert & Co., Montreal, will 

be closed on Christmas Monday, New 
Year’s Monday, and Jan. fi. All trav
elers will be off the road from Dec. 23 
to Jan. 7.
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There’s Money
in This for YOU!
For no other common sense reason than that it has an established 
reputation for selling readily, day in and day out, without resistance. 
There’s no shrinkage, no waste, no deterioration. It makes the Tea 
Department of your business immune from the attacks of the fiercest 
competition.

Surely this is comforting | SOdlcd PdCkstS Only.
and profitable. j Black, Mixed or Natural Green.

Wholesale Terms on Application.

“SALADA” TEA CO., Toronto and Montreal.

MUM

COLES Electrically Driven 
Coffee Mills.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee be
fore it enters the grin
ders. thus reducing 

ear of grinders and 
s v ing current.

Our Grinders 

Wear Longest

GRANULATOR. PULVERIZER.

No. 65.
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute. 

Capacity of Iron Hoppers, 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills. Floor 

Mills and Electric Mills For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,
Nos. 1615-1635 North 23rd St- PHILADELPHIA, PENN., U.S.A.

Auents:
Todhunter, Mitchell X Co., Toronto. Forbes Bros., Montreal.
Dearborn & Co., St. John, N.B. Gorman, Eckert & Co., London, Ont.

sit?

Here’s to Better Starch Business
Please your customers’ eye and you have their at

tention. Then you can tell them your story. The new 
drum package in which we put up our

Liltj White 6loss Starch
stands out well in your stock. It will catch your cus
tomer’s attention and then you can tell them what good 
starch it is.

We pack Lily White Gloss Starch in handsome 
6-pound drums, 8 drums to a case, and a pair of drum 
sticks tor each drum. Don’t you want this kind of a 
trade attractor in your stock ?

THE BRANTFORD STARCH WORKS,
LIMITED,

BRANTFORD, CANADA.
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QUEBEC MARKETS.
Montreal, Dec. 15, VJ04.

Groceries.

BUSINESS among the jobbers dur
ing the week has been on the 
quiet side. Retailers have in a 

large measure stocked themselves with 
their requirements, and it is not ex
acted that much active business will he 
done between now and the end of the 
year. Orders will be mainly for such 
lines of fruits and holiday requirements 
as have been insufficiently ordered. 
Moreover, as is always the (case now, 
buyers are looking forward to stock
taking time, and closing up of books for 
the year. Jobbers are also doing little 
heavy buying for similar reasons, and 
trade consequently is tapering off. Com
parisons with last year’s trade are in 
favor of better Fall and Winter orders, 
and as reports from travelers are opti
mistic as regards the coming year the 
trade has a confident tone.

The feature of the week is the strong 
position of sugar, and the advance of 
20c per 100 lbs. since last issue is ac
cepted as a precursor of still higher 
prices in the near future. The statisti
cal position is certainly a strong one, 
and warrants careful consideration on 
the part of the trade. Coffees are also 
showing a strong front, and reports 
from Brazil and Santos would indicate 
an advance. Spices maintain their firm 
position and tone, though locally there 
is not much activity noticeable. For
eign dried fruits are unchanged. Val
encias seem to be weakening, and low 
quotations are being offered on certain 
grades. California navel oranges are 
arriving more freely, are in excellent 
condition both as regards color and ma
turity, and are meeting with read*- sale. 
In fact it is stated that thev arc in bet
ter condition in every respect than has 
ever been the case in this market. Sor
rento oranges and Jamacias are also in 
good favor with the trade. Almeria 
grapes are in good demand. The- con
dition of the fish trade is most satisfac
tory, the cold weather and the special 
fast days of this and next week are 
stimulating trade. Syrups and mo
lasses, particularly the former, are 
showing good demand. A slight ad
vance is noted in Barbadoes molasses. 
Maple products are in increasing favor, 
and more attention is being paid to 
these goods than appears to have been 
the case in former years. The tea mar
ket shows a quiet condition, little heavy 
trading being done, though the general 
tone of the market is firm. Ceylon and 
Indian greens are given out as stronger, 
and cable advices from Calcutta note an 
advance of a farthing. Some trading 
has been done in low grade Japans, 
presumably on a speculative basis. 
Christmas goods, such as "figs., dates, 
nuts, layer raisins, are interesting and 
fair demand prevails. Butter and 
cheese are showing some little better 
tone, and the former particularly seems 
to warrant following. Export orders 
are comparatively light, and the foreign 
buyers are still somewhat chary in pay
ing demands of holders on this side,

but it is expected that when the condi
tions are thoroughly judged a resump
tion of a more pronounced character 
will result abroad. Poultry is coming 
in fairly well though the high price 
asked by country dealers for Christmas 
turkeys "in restricting orders. Ordinary 
.stock is in fair supply and selling well.

SUGAR.

The sugar market still continues in
teresting, and prices have been advanced 
20c per 100 lbs. since last issue, making 
extra granulated $5.35. St. Lawrence 
Sugar Refinery is asking $5.45. The 
tone of the foreign market is decidedly 
strong, and from the statistical posi
tion it may be assumed that a still fur- 
there advance may be looked for.
Granulated, obla..................................................................$5 35

*' i-bbls..........................................................  5 50
“ bags.............................................................. 5 30

Paris lump, boxes and bbls........................................... 5 85
11 '■ à-boxes and l$-bbls..................................... 5 95

Extra ground, bbls........................................................... 5 75
1 “ 50-lb. itoxes........................................... 5 95
“ “ 25-lb. boxes........................................... 6 05

Powdered, bbls.................................................................. 5 50
“ 501b. boxes.......................................................... 5 70

Phoenix............................................................................... 6 25
Bright coffee....................................................................... 5 15

“ yellow.......................................................................... 5 05
No. 3 yellow.......................  5 10
No. 2 '   4 75
No. 1 “ bbls........................................................................ 4 75
No. 1 “ bags...................................................................... 4 70
Raw Trinidad..................................................................... 3 90
Trinidad crystals.....................................................    4 05

SYRUPS AND MOLASSES.

Barbadoes molasses is reported some
what higher this week. Stocks are not 
moving rapidly, as most of the orders 
have been filled before the close of navi
gation. in sugar syrups there seems to 
be a better demand iroiiur among the
trade, as is usual at this season of the 
year.
Barbadoes, in puncheons.................................................. 0 28

" in barrels........................................................... 0 30*
" in half-barrels ...................................... ......... 0 31$

New Orleans................................................................. 0 22 0 35
Antigua.................................................................................. 0 25
Porto Rico..................................................................... 0 45 0
Com syrups, bbls.................................................................. 0 021

" I-bbls..........................................................  0 02i 0 03
" i-bbls....................................................................  0 03
" 38*-lb. pails.......................................................... 1 30
" 25-lb. pails........................................................... 0 90

Bbl».. per 100 lb.................................................................... 2 75
^bbls. " ..................................................................... 2 75

egs " .................................................................... 3 00
Cases, 2-lb. tins, 2 doz. per case...................................... 1 90

" 5-lb. " 1 doz. " ....................................... .35
" 10-lb. '* Ï doz. “ ....................................... 2 25
" 20-lb. *' l doz. " ....................................... 2 10

COFFEE.

Local trade maintains a firm lone. 
New York markets arc reported as con
tinuing active. Some strong specula
tive buying was noticed, mostly on ac
count of interests looking to supply 
themselves with their future require
ments. Santos advises the crop was 
growing irregular, and that nicking will 
he difficult without a heav loss Re
ceipts also show diminution. This has 
had a tendency to hold up the market.
Good Cocutas................ 0 10 0 10*
Choice "   6 11* 0 12$
Jamaica coffee....................................................................0 10$ 0 11
Java...............................................................................  0 18 0 22
Mocha ................................................................ ;.... 0 16 0 19
Rio...................................................................................  0 08 0 09

SPICES.

Business has been very quiet in all 
kinds of spices during the week. The 
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market is firm. In New York the mar
ket is reported fairly active. Indica
tions are that peppers, particularly 
white pepper, may advance shortly. 
Nutmegs are in fair demand, and prices 
somewhat higher. Cassias are dull.

Per lb.
Peppers, black........................................................... 0 18 0 22

r‘ -white ........................................................  0 25 0 30
Ginger.........................................................................  0 15 0 24
Cloves, whole........................................................ 022 035
Cream of tartar.........................................................  025 030
Allspice....................................................................... 0 16 0 19

TF.A. *

There has been an improved tone noted 
in the local market during the week, 
and firmer prices are asked for Ceylon 
and India green, as local stocks are get
ting to be exhausted. Young Hysons 
and Gunpowders are firm, with some in
quiries. Cables at hand from Calcutta 
report an advance of a farthing in India 
greens. There has been but little doing 
in Japans, though in one quarter it is 
reported that some speculative buying 
has been done.
Japans Fine ........................................................... 0 26 0 28

Medium .................................................... 020 024
Good common ................................................ 0 IS
Common....................................................0 12$ 0 15

Ceylon - Broken Pekoe ................... ..................... 025 038
Pekoes.......................................................  0 17 0 20
Pekoe Souchongs.....................................  0 15 0 20

Indian—Pekoe Souchongs...................................... 0 15 0 18
Ceylon greens—Young Hysons ........................... 0 16 0 18

Hysons .......................................  0 14* 0 IS
Gunpowders ..............................  0 13$ 0 14

China greens -Pingsuey gunpowders .............. 0 12 0 12
Congous -Kaisows............................................................ 6 12

Pakling boxes.........................................  0 12 0 14

CANNED GOODS.

The canned goods business is in a very 
quiescent condition at pri-scni, and there 
is practically very little of impôt tance 
to note. Some 2,000 cases of American 
pack tomatoes have been sold on the 
market through brokers, at prices 
anging from $1.124 to $1.20. Canned 

fruits are not in such demand as might 
be expected. Reports from British Col
umbia to brokers show firm prices for 
salmon. Some B. C. fresh herrings are 
being offered in cases of four dozen, 
which could he retailed at 10c. These, 
goods are very handsomely put up, and 
it is altogether likely that h good trade 
will be built up (or same.
Salmon, pink............................................................... 090 1 60

" spring ................................................................. 1 55
' Rivera Inlet red sookeye........................................... 1 65
" Fraser River red eookeye......................... 1 50 1 75

Lobsters, tails...................................................................... 3 45
" 1-lb. flats....................................................  3 50 4 06
“ 1-lb. flats.......................................................... 2 25

Canadian Sardinea, is................................................ 3 65 4 08
California asparagus ................................................  4 50 5 00
Asparagus tips.............. ............................. ................ 3 50 3 75

Veoetables. Per doz.
Corn. 2-lb. tins......................................................... 81 20

" 2-lb. sucutash............................................. 1 25
Gallon com............................................................. 5 06
Tomatoes, 3-lb. tins .............................................. 1 25
Gallon tins.............................................................. 3 60
Sugar beets...................................................... $0 85 0 95
2’s Asparagus Tips.................................................. 2 50
2's Beans, Golden Wax......................................... 0 80
2’s " Refugee or Valentine........................ 0 82*
2’s “ Crystal Wax......................................... 0 92$
2’s Peas, No. 4 “Standards"............................. 0 82$
2's " No. 3 “Early Junes".......................... 0 85
2s “ No. 2 “Sweet Wrinkled"...... ........... 0 95
2's '* No. 1 “ Extra Fine Sifted "................ 130
2’s Table Spinach.................................................... 1 40

Fruits.
Pears—Flemish Beauty Bartletts and pie in

2, 2| and 3's................................................. . $1 15 $2 20
Peaches—White yellow and pie. 11 s, 2’s, 2$ s

3's......................................................................  1 25 2 82*
Gallon pears.................................................... 3 15 3 67$

“ peaches................................................ 3 55 4 50



m

The Canadian Grocer.

IS IT A

RUSH
ORDER?

McGREGOR’S
JAMS. PRESERVES. 
MARMALADES AND 
CONFECTIONERY

Entrust it to us.
You will know, too, that the goods 

♦ will be the best.

McGREGOR-HARRIS C0„
Limited.

33 Pearl St, TORON 10

Turner’s Flavoring 
Extracts

Unequalled in quality and 
strength.
Well established on the market. 
All who use them duplicate 
orders.

SEND FOR PRICE LISTS.

Turner (EX Co.
23 Jarvis St. ^ Toronto.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Limited
70 and 72 Front St. E., Toronto,

BUTTER •»“ EGGS
-WE ARE-

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

Bülerforû, Marshall & Co.
Wholesale Produce Merchants.

TORONTO.

THE MARKETS—QUEBEC

Pumpkins, 3-lb. tins................................ ............. 0 72|
Gal.........................................................  2 50

3-lb. squash.............................................................. 1 00
2 8 Cherries, red, pitted................ ..................  2 20
2's “ “ not pitted.....................................  1 75
2's ■ V black, pitted........................................ 2 20
2 s “ black, not pitted................................  1 75
2’s “ white, pitted....................................... 2 40
2's “ white, not pitted................................ 2 00
2 s Currants, red, heavy syrup............................. 1 574
2 s “ red, preserved.......... ..........................  1 77$
Cals. “ red, standard...................................... 4 75
Gals. “ red, solid pack...................................  7 00
2's “ black, heavy syrup............ ................ 1 75
2's “ black, preserved.................................. 2 05
Gals. 44 black, standard.................................. 5 00
Gals. “ black, solid pack................................ 8 00
2's Gooseberries, heavy syrup............................... 1 62J
2's “ preserved ..........................................  I 85
Gals. “ standard.............................................. 7 25
2'a Lawton berries, heavy syrup........................... 1 57*
2's “ preserved............................................ 1 85
Gals. standard.......................................... 4 974
2's Pineapple, sliced................................................  2 25
2’s “ grated.....................................—___ 2 35
3’s “ whole................................................... 2 50
2’s Plums, Damson, light syrup....................... ... 1 00
2’s “ “ heavy syrup........................ 1 30
2è s “ " “ ' “ ........................ 1 574
3s “ “ " “ ........................ 1 85
Gals. “ '* standard................... ............ 2 95
2 s “ Lombard, light syrup...................... 105
2‘s “ “ heavy syrup..............................  1 35
24 a “ “ *' “ ....................... 1 624
3 s “ " “ “ ....................... 1 90
Gals. “ “ standard................................ 3 15
2 s " Green Gage. light syrup ................... 1 15
2’s “ heavy syrup........................ 1 474
24’s “ “ “ " ........................ 1 724
3's “ “ “ “ ........................ 2 00
Gals. “ “ standard................................ 3 45
2's “ Egg, heavy syrup........................... 1524
24 s ** n “ .................. ‘..180
3 s ** “ “ ..... 2 10
2's Raspberries, red, heavy syrup......................... 1 40
2's “ “ preserved ............................ 1 60
Gals. “ “ standard................................ 51)
Gals. “ “ solid pack............................  8 00
2's “ black, heavy syrup............................ 1 35
2 s “ “ preserved ............................  1 50
Gals. “ “ standard................................ 4 75
2's Rhubarb, preserved......................................... 1 15
3 s “ ........................................ 1 90
fiais. " standard.............................................  2 624
2's Strawberries, heavy syrup, 1903 pack........... 1 47$
2‘s “ ’* “ 1904 pack........... 1 60
2‘s “ preserved............................................. 1 75
Gals. “ standard.............................................. 5 50
Gals. " solid pack .......................................... 8 50

Green Fruits.
The market generally is fair. Cali

fornia navel oranges are selling very 
well on account of the good condition in 
which the fruit is arriving, it was re
marked h y an importer that his firm 
had never seen California oranges ar
riving in this market in such good con
dition, both as regards color and ma
ture fruit. Three thousand boxes or 
Sorrento oranges were sold at the fruit 
auction on Monday, prices ranging from 
$1.40 to $1.90. Two cars of Mexican 
oranges brought from $1.05 to $1.90, 
and several cars of .Jamacias from $1.90 
to $2.10. Valencia oranges for the 
Christmas trade are expected this week. 
Prices will range for ordinary 420s, 
from $3.75 to $4; large 420s, from $4.50 
to $4.75; 714s, from $4.75 to $5. Ma
laga grapes are selling quite freely and 
are in good demand at $5.50 to $6.fi(l. 
Second tide dates are selling at 4c, and 
a good trade is being done. Cranberries 
advanced 50c during the week, and high
er prices are looked for. Cocoanuts ad
vanced 60c per bag, and higher prices 
will undoubtedly follow on account of 
the small crop in Jamaica, and a good 
demand for same in the U. S.
Cocoanuts, per hag of 100.................................................. 4 60
Pineapples, 24 to case........................................................ 4 00

30 to case.......................................................  3 50
Cranberries, finest dark...................................................... 8 50

“ dark ...   7 50
“ 25 quart boxes............................................... 2 25

California Winter Nellis pears......................................... 3 50
Jamaica oranges, per bbl........................................... 4 50 5 00

“ “ f>er box.........................................  2 50 2 75
4 grape fruit, per box.................................... 3 50 4 00

Florida oranges, per box .........................................  3 50 4 00
Florida grape fruit, per box...................................... 4 25 4 50
Mexican oranges, per box.................................................. 2 25 •
California naval oranges, per box.................................... 3 50
New Messina lemons 30u s............................................... 2 75

............................ 360's............................................... 2 25
Bananas, large bunches, crated.............................. 1 25 1- 50
Bananas. 8s, per bunch, crated........................................ 1- 00
Apples Winter varieties............................................. 2 00 3 50
Sweet potatoes, per bbl..................................................... 4 28
Grapes, small baskets................................................. 0 16 0 20

14 large “   0 25 0 30
Canadian • atawba grapes, per basket...................  025 0 30
Alineria grapes, per bbl............................................. 5 50 7 00
Spanish onions, ease............................................................ 3 25
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Foreign Dried Fruité.
Currants—No change to report this 

week. *
Valencias—Stocks have been fairly 

well distributed, and there has been 
some inquiry for spot stock of layers, 
which appear to be about exhausted.

Nuts—The only change noted is a 
slight easiness in shelled walnuts.

French Peanuts—The demand is still 
maintained, and has the effect of keep
ing the French market in ils previous 
firm condition.

Dates—Recent London cables quote 
1 lallowees slightly easier for second 
tide. The quality is reported to.be 
fine.

Figs—Comadras—The market is almost 
bare of this article, which pan now be 
imported at about the last quotation, 
notwithstanding the increased trade, 
the reduction in f.o.b. prices being 
about equivalent to the i increased 
freight. Stocks generally of all kinds of 
dried fruits are in small compass, buy
ing this season having been smaller than 
usual.

VALENCIA RAISINS,

Fin»off-etelk, per lb ................................................  e 05 IN
Selected, per lb............................................  j 061
Were " ..........................................................  0 07 0 071

DATES.
Detee, Halloweee, per lb..........................................  0 04 0 041

CALIFORNIAN EVAPORATED FRUITS.
Apricote, per b....................................................................... 0 131
Peechee "   o l5l
Peera •• ............................................ o 13

MALAGA RAISINS.
London Leyen....................................................................  2 00
“ Connolneur Cluetere ".................................................... 2 60

“ " quarter boxes............................. 0 80
Roy el Buckingham Chutera,” t-hoiee...................... I 10

" Boxes....................... 3 60
" Excelsior Windsor Olueten ..................................... « 6*

Is ............................. 1 35

CALIFORNIAN RAISINS.
Loose mueoetele, per lb.............................................. 0 071 0 00

" seeded, in 1-lb. peokegee ........ 0 08 0 00
3 crown................................................. 6 06

:: :: ? ;; .................................................. ow
4 "   0 08

PRUNES.
Per lb. Per lb.

.............. 0 081
0 00

MHOs........................................................
40410a............................................................................................ .....

......................................................................................... 0 07
:::: 85

80-90......................................................................................... 0 06
80-100...................................................................................... 8 06
Oregon Prune. (Italian style) 40-50..................................  0 00

" “ 50-60................................. 0 07
Oregon prune.(French style), 80-70..................................  0 06

" “ 90-100................................ 0 04
" " 100-190............................... 0 04

CURRANTS.
Filiatras, unuleaned.................................... ..................... o 04i
Fine Filiatras, per lb. in cam.................................... 0 04* 0 06

" cleaned................................... 0 041 0 06*
“ “ in 1-lb. cartons..................... 00 5* 0 06

Finest Voetizza. " .................................................  0 06* 0 07*
Amalia. " ........................................................  0 00

SULTANA RAISINS.
Sultana raisins, per lb.. 0 00* 0 00

i-lb. carton............................................. 0 Of

ELEME TABLE FIGS.

Six crown, extra fancy. 40-lb. boxes............................... 0 18
Five crown, fancy, 10-lb. boxes..................................................
Four crown, fancy, 10-lb. boxes...................................... 0 09
Three crown...............................................................  0 07 8 87*
Glove boxes, fine quality, per box................................  0 11
Fancy washed figs, in baskets, per basket................... 0 20

" pulled figs, in boxes, per box............................... 0 22
" stuffed figs, " " ............................. 0 28

12-oz. boxes...............................................................  0 06* 8 07

NUTS.

Grenoble walnuts...................................................... 0 12* 0 14
Tarragona almonds......................................................... 0 13
Sicily filbert................................. ........................................ 0 11
"belled i ‘Shelled walnuts................................   0 20
Marbot Walnut........................................................ 0 10 0 11
New Brazils............................................................... 0 16 0 16
Jumbo peoaos....................................................................  0 14
Large "    0 19*

\l
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fact that the laboring man can buy 3 
cans of peas for 25c, whereas only 2 
cans of corn or tomatoes are procur
able for this price. There has, how
ever been a marked improvement in 
the consumptive demand all round, go
ing to show that Canada is enjoying a 
period of unwonted prosperity. Canned 
fruits, fish and meats are quiet and 
without special feature. We quote the 
following prices :

Tomatoes, 3’s........................................................................ 1 25
Com, 2‘s......................................................................... 1 15 1 30
Pea*, 2 s....... ...........................................................  0 82* 1 30
Sliced beets, 2’s.................................................................... 0 85

** " 3’s.................................................................... 0 95
" '* whole............................................................ 0 95

Pumpkin, 3’*..............................................  ........................ 0 75
,r gàl......................................................................... 2 50

Squash.................................................................................... 1 00
Asparagus tips, 2's............................................................... 2 50
Golden waxed beans, 2’s....................................................  0 80
Refugee or Valentine beans, 2’s....................................... 0 85
Crystal waxed beans, 2’s...................................................  0 92*
Spinach, 2‘s........................................................................... 1 40

" 3’s............................................................................ 1 80
Baked beans, plain, l’s....................................................... 0 45

“ ,r 2 s......................................................... 0 72
" “ 3’s......................................................... 0 90

Tomato sauce, l’e................................................................ 0 50
“ " 2’s................................................................ 0 78
" “ 3’s................................................................ 1 00

Chill sauce srme as tomato sauce.
Catsups, tins, 2 s................................................................... 0 78

“ “ gal................................................................... 4 50
" Jugs......................................................................... 7 70

Apples, standard, 3’s.................................................  010 0 85
“ preserved. 3's.................. ....................................... 1 474
“ standard, gal................................................  1 70 2 00

Pears, Flemish Beauty, 2's................................................ 1 524
“ “ " 3's............................................. 2 00
*' Bartlett, 2's.............................................................. 1 87%
“ “ S s............................................................... 2 82$
" whites, 2’s.................................................................  1 72|
" “ 3's................................................................... 2 67|

Peaches, pie. 3’s.................................................................... 1 25
Cherries, red, pitted, 2’s.................................................... 2 20

“ " not pitted, 2’s............................................... 175
“ English black, pilted, 2's.................................. 2 20
“ *r “ not pitted, 2’s.............................  1 75
“ white wax, pitted, 2's......................................... 2 42
" “ “ not pitted, 2's......................................  2 00

Lawtonberries, heavy syrup 2's........................ ............. 1 574
“ preserved, 2’s........................................... 1 75

standard gal....... ...................................... 4 971
Plums, Damson, light t-yrup, 2's....................................... 1 00

‘ “ heavy syrup, 2's..................................... 1 30
*■ “ “ 3 s...................................... 1 85
“ Lombards, light syrup, 2’s.................................... 1 05
“ “ heavy syrup, 2’s.................................. 1 35
** " “ 3's.................................. 1 90
“ green gage, light syrup, 2’s.................................... 1 15
" “ heavy syrup, 2 s.................................. 1 474
" " '* 3's.................................. 2 un
“ egg, heavy syrup. 2's............  ............................... 1 524
“ " 3's................................................ 2 10

Pineapple, sliced, standard, 2s..............................  ...... 2 35
“ extra *• 2's....................................... 2 474
“ grated, “ 2's................ ........................ 2 62|

Raspberries, red, heavy syrup. 2’s................................... 1 40
“ preserved, 2’s....................................... 1 60

" black, heavy syrup, 2's..................................... 1 35
“ “ preserved, 2’s......................................... 1 50

Rhubarb, preserved, 2's...................................................... 1 15
** 3's......................................................  1 90

“ “ gal...................................................... 2 62*
Strawberries heavy, syrup, 2.6......................................... 1 60

“ preserved, 2 s................................................ 175
Lobster, tails......................................................................... 3 50

" 1-lb. flats................................................................  3 76
" I lb. flats........................................................ 2 00

Mackerel........................................................................ 1 00 1 25
Salmon, Fraser River, " Horseshoe " and 

“ Maple Leaf."
1-lb. tails, 5 cases and over.................................. 1 771
1-lb tails, less than 5 cases................................ 1 SO
1-lb. flats, 5 cases and over................................  ] 90
1-lb. flats, less than 5 cases............................. 1 92
4-lb. flats, 6 cases and over......... ........................ 1 17
1-lb. flats, less than 5 cases................................ l 20

Salmon, "Clover Leaf."
1-lb. tails, 1 to 4 cases........................................... 1 80
1-lb. flats. 1 to 4 cases........... ............................. 1 874
1-lb. tails, 5 to 9 cases and over..................... . 1 774

Chums.......  ................................................................  (f 95 1 004
Sardines, Sportsman i’s..................................................... 0 14

" „ )•............... ,................................... 0 23

" ...................................................  0 26 0 27
;; P.*o.,i’i.................................................. 0 35 0 38
“ " i’e............................................... 0 09 0 111
" Mustard, f size, cases 50 tins, per 100.... 8 00 9 00

Haddies, per doz................................................................. 1 00
Haddies. per case— .................................................. 4 00
Kippered herrings, domestic............................................  1 00

r‘ " imported.................................... 1 40 1 45
Herrings in tomato sauce, domestic.......................  ...... \ 00

" " " Imported......................  1 40 1 45
California ripe olives, tins, per doz................................. 4 75
Corned beef, Is, per doz................................................... 1 50

;; a* ;; ........................................................  3 70

" 14s, "   18 00
Lunch tongues, per doz...................................................... 3 00
Potted meats, is, *' ....................................................... 0 50

Is, “   1 00

SYRUPS AND MOLASSES.

Syrups and molasses have been quiet 
during the week under review. New Or

leans is steady at an advance in quota
tions, which extending over the last 
two months has meant an item of from 
1 to 2c. Trade on the whole is expect
ed to be quiet until after the holidays. 
No West India molasses is to be had in 
primary markets at the present time, 
and samples of new crop Barbadoes will 
not be' available until March, 1905. Our 
quotations are as follows :
Syrups—
Dark.............................................................. .
Medium..........................................................
Bright ...........................................................
Corn syrup, bhl., per lb................................

“ 4-bbls " ...............................
" kegs “ ..........................
" 3 gal. pails, each .....................
" 2 gal. ** ** ..................... .
" 2-lb. tins (in 2 doz. case) per case..
“ 6-lb. " (ini " * “
'• 10-lb. " (in 4
" 20-lb. " (In I

... • 30 0 ti 

... 0 35 0 37........ 0.......  0
............  0 03
............. 1 30
............  0 90
............. 1 90
............. 2 35
............ IK.......  2 10

New Orleans, medium..............................................  0 25 0 30
•* •' 4 bble.....................................  0 27 0 32
" open kettle............................................ 0 45 0 50

Barbadoes.................................................................... 0 35 0 40
Porto Rico..................................................................... 0 35 0 40
West Indian................................................................  0 32 0 35
Maple syrup-
imperial qts.......................................................................... 0 274
1-gal. cans...................................................................... 0 95 1 00
5-gal. cans, per sal................................................................  100.
Barrels, per gal.................................................................... 0 75
5-gal. Imp. brand, per can.................................................. 4 50

&el
per case.................................................. 5 10

" 5 60
6 00

COFFEES.

A satisfactory volume of trade in 
coffee is reported for the week The 
firm price of Rios continues, with indi
cations pointing to an advar. e. and at 
the same time retailers report a steady 
trade. Prices in New York advanced 
from j to *c within the week. Jobbers 
report business quiet with buvin» spas
modic and comparatively small in vol
ume.

According to the views of some of the 
trade Europe has allowed herself to 
drift into rather a delicate position by 
her foniparativelv light mirehases thus 
far this season of Brazil coffee. The 
stock of coffee in sight for Europe on 
December 1 was about 1.500 (Kill hags 
smaller than on the same date last 
year, and about 1,000,000 hags less than 
on opening of the (crop ’ ear. Europe 
for the crop year from .Tulv 1st to De
cember 1st had delivered for consump
tion 4,120.000 hags. The total con
sumption of Europe for the last two 
previous years was 9.280 05! haers in 
100.3-04 and 0,118,021 in 1002-03 Condi
tional that Europe will take ihe same 
amount of coffee for consumption this 
vear as in the past two. there remains 
5.000 000 hags to he delivered for the 
remaining seven months of the crop 
vear December 1st, 1004. to .Tulv 1st, 
1005 The amount of Rio and Santos 
coffee marketed to December 1st was 
about 7,1)00,000 bags, and taking the 
estimate of 0,500,000 bacs as the total 
vield of the present Rio and Santos 
crop, this leaves onh- 2.500 000 hags to 
come forward for the seven remaining 
niopths of the crop vear. The amount 
of other kinds of coffee received in the 
Vnited States and Europe from July 
1st. 1001, to December 1st. 1904. was 
1.800 000 hags. The yield of the coffee 
crops of the world other than Rio and 
Santos for the present cr<»> js esti
mated at 1.500,000 bags; therefore, leav
ing 2,700,000 hags to icome forward for 
the balance of tfie crop, and with the 
remaining supply of 2,500,000 bags Rio 
and Santos coffee estimated to be re
ceived the balance of the cron vear, 
makes a total supply of 5,200,000 bags,

or an excess of only 200,000 bags over 
Europe’s indicated requirements for the 
same period. As the American market 
will continue a buyer of coffee, indica
tions are that Europe will have to make 
further inroads into her stock to meet 
her requirements. This well-informed 
members of the trade are inclined to be
lieve she cannot do without advancing 
prices to a higher basis.

Our quotations are as follows :
Green Rioe, No. 7................

" “ No. 6..................
" " No. 5................
•’ " No. 4..................
" *• No. 3................
“ Mocha.....................
" Java..........................
*' Santos.....  ..............
' Plantation Ceylon..

*' Porto Rico.............. .
Green. Guatemala..............

" Jamaica..................
" Maracaibo ..............

Per lb.
0 094 0 10

......... 0 104..... 8 11

........ 0H|

......... 0 13
0 21 8 23 
0 22 0 36

. 0 104 0 HI 
, 0 26 0 35 
. 0 22 0 25 
. 0 22 0 25 

0 15 0 20 
. 0 18 0 23

TEAS

That tea is one of the quietest de
partments in the grocery trade at the 
present time is reported by jobber and 
wholesaler alike. The market will in 
all probability brighten up after the 
new year, when wholesalers are looking 
forward to increased business. We quote 
the following prices :
Congou—half chests. Kaisow. Monlng....................  0 12 0 35

caddies. Paklmg.......................................... 0 19 0 40
Indian— Darjeeliugs, Pekoe souc hongs.................  0 20 0 22

“ Pekoes ............................  0 25 0 30
" Orange Pekoes.....................  0 35 0 45

Indian—Darjeelings.................................................... 0 35 0 45
Assarii Pekoes.............................................. 0 18 0 22

Assam Pekoe Bouchons*........................................ 016 018
Ceylon—Broken Orana-e Pekoes.......................    0 23 0 25

Orange Pekoes..........................................  0 23 0 30
Pekoes............................................................ n 19 0 25
Pekoe Souchong..........................................  0 15 0 17

China Greens—Gunpowder, cases, extra first....... 0 35 0 4?4
" half-chests, ordinary firsts 0 22 0 2f &

Young Hyson. • ases. sifted, extra firsts 0 374 0 47
cases, small leaf, firsts__  0 30 0 374

" half-chest*, ordinary firsts 0 22| 0 32
" " seconds............ 0 22 0 344
" '* thirds.............. 0 15 0 17
" " common.................  0 14

Plngsueys—Young Hyson, 4-cheste, firsts............  0 25 0 30
" " seconds........  0 16 0 18

half-boxes, firsts.......... 0 25 0 SO
Japan—4 chests, finests May pickings..................... 0 35 0 39

Choice.........................................................  0 32 0 37
Finest........................................................  0 78 8 30
Fine.............................................................. 0 25 0 28
Good medium...........................................  0 20 0 22
Medium...................................................... 0 1R 0 20
Good common............................................ 0 19 0 20
Common .................................................... 0 14 6 15

SPICES.

Trade in spices this week is quiet and 
without special feature. We quote the 
following prices :

Per lb. Per lb.
Peppers, blk..........0 18 0 19 Cloves, whole____ 0 25 0 35

*' white.... 0 23 0 27 Cream of tartar... 0 35 0 30
Ginger................... 0 18 0 25 Allspice.................... fi 14 (I 17
Cassia................... 0 21 0 25 Mace ....................  0 80 0 90
Nutmeg...............  0 45 0 75

RICE AND TAPIOCA.

There is nothing of special interest in 
rice and tapioca unless it be the fact 
that large quantities of IT. S. rice will 
probably find a market here during the 
next few months on account of over
production in that country. Our quota
tions arc as follows :

Per
Rioe. stand. B..............  0
Patna..................  0 05 0
Japan................. 9 06 0

SUGAR.

The course of the market during the 
week has been variable. Shortly after 
we went to press last week the antici
pated reduction in European beet esti
mates was received, viz. : Germany, 45,- 
000 tons; Austria, 40,000 tons; France. 
70.000 tons; Russia. 60,000 tons; a total 
of 215,000 tons, which with the reduc-

lh. Per lb.
034 Tapioca, staple.. • 034 8 034 
064 “ double goat — 0 Oil
07 Carolina rio*.............. 8 08
04

39
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lion of 20,000 tons in estimate of Bel
gian crop made December 2nd, brings 
Mr. F. O. Lie-lit’s estimate of all Eurojie 
to 4,7f"),000 tons, against the actual out
turn last campaign 5,852,043 tons. The 
effect of this reduction in estimates of 
235,000 tons was soon evident, beets 
jumping, from 14s 3d to 14s (id for De
cember shipment, 14s 71 -2d for .Janu
ary, New York also responded prompt
ly, large sales of Cuban centrifugals 
transpiring at a full eighth advance on 
previous transactions. On the 8th, 50,- 
000 boxes Cubans for January-Febru- 
ary shipment were jiurchased at 3 3-8 

/■<-. and f. Since then fttllv 275,000 bags 
for January, J a nu ry-Febrn ary, and 
January-Max-h shipments were placed 
with V. 8. refiners at 31 -2c c. and f.. 
equal to 4 7-8c duty paid.

We also note further sale on the 8th 
of 2,500 tons Dernerara centrifugals to 
Canadian refiners at 3 l-4c c. and f. 
New York, which was 3-16 above New 
York parity for these goods on that 
date.

Since the above large transactions, the 
market has taken an easier turn, and 
Europe is reported weak, with business 
at lower prices, beets declining to 14s 
51-4il to 14s 4 1 -2d and 14s. There was 
no apparent reason for the break in 
Europe, unless it was that the market 
expected a further reduction in the 
factory estimates of 100,000 tons, or 
say from 4,030.000 tons to 4,530,000 
tons: but as the fabricants have made 
no change in their previous figure, the 
hulls seem to have been disappointed, 
and as they had fully discounted the 
possible effect of a further decrease, 
which has not materialized, it will be 
readily understood why the decline has 
taken place. In addition to this, cables 
from Cuba report that there are now 45 
central factories in operation, indicat
ing that the making of the crop is in 
full swing, fullv two weeks' ahead of 
Iasi season, and reports say that there 
is cane enough in tiie fields for 1,400,000 
tons sugar. These factors combined 
have hail a depressing effect on the mar
ket, and at the moment all buyers are 
withdrawn. rlhe opinion is expressed, 
however, that there need be no change 
in Willett & Crev’s estimate of the 
Cuban crop of 1,200,000 tons, as it is 
well known that Cuba never grinds all 
the cane in the fields, the work usually 
being interrupted by unfavorable wea
ther conditions.

The earlier advices had their effect 
upon refined prices, both here and in 
the V. S., two advances of 10c per 100 
lbs each taking place, and New York 
net basis is now .$5,50 for granulated, 
while here ((notations are firm on basis 
of $5.4.3 Toronto for extra standard 
granulated.

Receipts at three Atlantic ports for 
week ending December 6th were light, 
viz., 0,159 tons, with meltings of 27,000 
tons, and total stock in all hands of 
111,214 tons.

Combined stocks of Eurojje and Am
erica at latest uneven dates were 1,805,- 
464 tons, against 2,431,612 tons last year, 
decrease now being 626,14.8 tons.

We revise quotations below as fol
lows :
Paris lumps, in 50-lb. boxes............................................

" ip 100-lb.
St. Lawrence granulated...............................................
Redpath’s granulated......................................................
Acadia granulated .......................................................
Berlin granulated............................................................
Phoenix............................................................................
Bright coffee.....................................................................
Bright yellow...................................................................
No. 3 yellow....................... ..............................................
No. 2 " ...................................................................
Ne. 1 " ...................................................................
Granulated and yellow, 100-lb. bags, 5c. less than bbla.

Foreign Dried Fruits
The Christmas trade in foreign dried 

fruits continues to be the chief item in 
the grocery trade. Owing to lateness 
in arrival of fruit, the shipping of or
ders for the holiday trade will not be 
completed until the middle of next week. 
On the whole the fruit trade this year 
has been satisfactory with the excep
tion of Valencia raisins and other fancy 
faille fruit such as dates and figs. In 
ordinary varieties of dried fruit, how
ever, the volume of trade was never bet
ter.

A cable from Dénia, dated Tuesday, 
Dep. 13, says that stocks of Valencia 
raisins in Spain have been reduced to 
about 80,000 boxes. As the average 
crop of Valencias is estimated at 2,- 
300,000 boxes, it will he seen that there 
is oirly a very small percentage left. 
The cable also states that an advance 
in the market is expected, and that the 
low price of Valencias has resulted in a 
lively demand in Spain. The feeling 
locally is decidedly easier, and al
though there has not been any cut so 
far for immediate delivery The Canadian 
Grocer predicts that fine select Valencia 
raisins will be obtainable after the new 
year as cheap as 5]c.

The currant market continues strong. 
During the past week trade has been 
more or less inconvenienced owing to 
the late arrival of the steamer Jennie 
in New York with Christinas supplies, 
a thing almost without precedent in 
the history of the trade at this season 
of the year, when stocks are usually 
plentiful.

California prunes, large and small 
sizes, are reporled scarce. Apricots 
and evaporated peaches are scarce and 
high in price. The rumor as to short
age in candied peels last week has been 
confirmed. It appears that the trade 
was overloaded last season, and on that 
account did not buy so free!’- this year, 
with the result that the requirements of 
the market were underestimated. Our 
quotations are as follows :

PRUNES.
Per lb.

100-110»........................ 0 04 ____
90-100».................. 0 04 0 Mi 6M0»
80-90»........................... 0 05 4040,
10-80» .

Per lb.
80-70»................... 0 06 0 061

0 061 0 
0 07,

0 06i 0 051 3040»................... 0 08} 0

CANDIED PEELS.
Per lb. Per lb.

Lemon..................  0 09 0 10 Citron.................... 0 16 0 18
Orange..................0 10 0 11

FIGS
Per lb. Per lb.

Tapnete................ 0 031 0 04 Klemee..................  0 06 0 13
Naturals.............. 0 06} 0 07*

APRICOTS.
Per lb.

Californian evaporated........................................... 0.12} 0 14

PEACHES.
Per lb.

Californian evaporated..................................... . 0 11 0 14

PEARS.
California evaporated, per lb. 0 14

40

CURRANTS.
Per lb. Per lb.

Fine Filiatraa— 0 04} up Voetizzas............ 007 0 08
Patras................. 0 06 0 06}

RAISINS.
Per lb.

New selects............................................................. 0 06} 0 061
Off stalk .......................................................................... 0 051
Sultana..................................................................... 0 06} 0 10
Californian seeded, 12-oz. Muscatals............... 0 06! 0 07

" “ Mb. boxes “ ...........  0 07 0 081
“ unseeded, 2-crown. ** .................... 0 07}
" “ 3-crown “ ...........  0 05! 0 07

“ 4-crown “ ........... 0 07 0 08
DATES.

Per lb. Per lb.
0 041 0 05 Fards new choicest 0 09 0 101 
0 04} 0 04! “ new choice......... 0 09}

FOREIGN NUTS.
There is a strong demand for all vari

eties of nuts. Shelled almonds, Mar- 
bot walnuts and filberts are scarce. 
Shelled walnuts are quoted low in com
parison with nuts in shell. Next arriv
als of almonds are expected about the 
first of the year. Cocoanuts are scarce, 
and there is a fair inquiry for peanuts. 
During the week English cobnuts haïe 
arrived on the market and are selling 
at 20c per lb. Prices are firm, and al
though they are not expected to advance 
no decline is anticipated. Our quota
tions are :
Peanuts, green, Virginia, per lb.............

" roasted “ .............................
“ Spanish, green, per lb................
" “ roasted, “ ...............
" Japanese, green, per lb.............

............ 0 08

............ 0 10
0 10
0 11
0 09
0 10
0 09

‘ “ roasted “ ............
Almonds, Tarragona, pet lb...................
Walnuts, Grenoble, ......................

............0 12
0 11
0 12} 
0 12}

0 11
Filberts, per lb.........................................
Pecans, per lb..........................................

0 11
0 15

Cocoanuts, Jamaica, per sack.................
Ita ian Chestnuts, per lb......................... ............0 11

0 16} 
4 00
0 12

DRIED FISH.

There is practically no change in I he 
dried fish situation for the week, ex
cepting a scarcity of white fish, which 
are reported to have been largely 
shipped to United States markets. In
creased business in dried fish is sure to 
come now that the cold weather has be
gun in earnest and as soon as the holi
day season is over. We quote the fol
lowing prices :
Boneless fish, per lb.................................... ..................... 0 04}
Cod fish, 1-lb. bricks ....................................................... 0 06}
Pure cod. per lb................................................................ 0 10
Guail-on-toast. per lb.............................................. 0 05} 0 06
Flitched cod fish, in cases of 100 lbs., per lb__  0 06 0 06a
Labrador herring, per bhl......................................  6 00 6 50"

“ per }bbl..................................... 3 25 3 40
Scaled herring................................................................. 0 14
Salmon trout, per keg.................................................... 6 00

BIRD SEED.

Trade is quiet and prices continue un
changed. The outlook is for a quiet 
market with unchanged price list. Our 
quotations are :
Canary seed, per lb 
Cottamle.................

0 06} o as 
0 08 
0 07

EVAPORATED APPLES.

Evaporated apples are quiet and sell
ing at 5$ to 6c. Increased trade in this 
article is not expected until January or 
February of next year.

Country Produce.
EGGS.

The mild weather of a week ago 
has resulted in a brightening up of the 
market. The season for exporting lias 
about closed, and more attention will 
be paid to pickling from now on. Our 
quotations are :
Eggs, fresh gathered ............................................. 0 to U 23
v hub. ........   0 20 0 21
" pickled...........................................................  6 19$9 26
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MOST DELICIOUS COMBINATIONS OF DUTIES
ALEXANDER CAIRNS & SONS

St. George Preserve Works PAISLEY, SCOTLAND.

MARMALADES 
JAMS Patent air-tight cap, 1-lb. glass. Cases 2 doz.

Marmalades Fine Scotch Jams

AND

JELLIES

Pure Scotch Orange.............$1.(>0
Finest Home-Made Orange 2.10
Tangerine Orange............... 2.10
Pineapple..........................   2.20
Ginger..................................... 2.20
Green Fig.............................. 2.20
Green F'ig and Ginger........  2.20
Ginger and Pineapple........  2.20

Strawberry..............$2.10
Raspberry...............  2.80
Assorted............... 2.10
INI ASSORTMENT CONSISTS OF:
3 Strawberry 3 Red Currant
3 Raspberry 3 Black Currant
3 Gooseberry 3 Greengage
3 Apricot 3 Raspberry

and Red
Cut rant

Sole Agents for the 
Dominion of Canada :

Pure Scotch Orange Marmalade, cases 12/7 lb. tins... .$7.00
Bramble Jelly, from the Scottish Highlands, 1-lb. Stone

Jars, cases 2 doz............................................................... 2.00

. The delicious flavor of the Wild Bramble is fully brought out in this Jelly by 
judicious addition of a small quantity of other fruit juice.

Cairns’ Bramble Jelly is a specially fine Preserve. Indeed, it is quite unique 
and there is sure to be a large Scotch population in Canada who will appreciate it. 
It is superior to Preserves made from ordinary fruit. It is manufactured from 
Wild Brambles.

Quantities of 5 cases or more, one kind or assorted kinds, ô per cent.
Trade Discount.

TEBMS :—F.O.B. Montreal, Net 30 Days or 1% 10 Days.

HUDON, HEBERT & CIE.
Importing Wholesale Grocers 
and Wine Merchants. MONTREAL

THE MOST LIBERALLY MANAGED FIRM IN CANADA.
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HONEY.

Conditions of trade continue unchang
ed. Our quotations are :
iiunoy, exwauieü clover, per lb............................. 0 U8 0 08$

'* sections, No 1, per doz..............................1 9U 2 25
No. 2, '* ....................................... 1 65

the following cables from Woodall & 
Co., Liverpool, dated December 12, 
1904 : “15,000 bbls. selling. Market
active and steady." From M. Isaac & 
Sons, London, dated December 12, 1904: 
“Marked here (id to Is better.”

BEANS.
A good demand from Europe has 

changed the conditions of the market, 
and owing to the scarcity a stronger 
advance than what has already taken 
place is anticipated. During the week 
hand-picked advanced 5c per bushel. We 
quote the following :
Keans,handpicked, per bush.

prime, No. 1...............
" prime, No. 2................
“ Lima, per lb................

1 60 1 65
.... 1 45i 
.... 1 3b
• 07 U 07*

SEEDS.
Foreign buyers have made no advances 

and trade is quiet. Prices continue un
changed. Our quotations are as follows:
Alsike clover, per bush........................................ 3 50 6 75
Red clover.............................................................  5 00 6 75
Mammoth clover, per bush ................................ b 00 6 7o
Timothy.................................................................  100 1 35

Green Fruits.
Trade has improved during the last 

week, all orders now calling for Christ
mas goods. Oranges are causing the 
best inquiry. During the week four 
ears of Southern California navels have 
arrived in Toronto. Florida oranges 
arriving are showing considerable waste 
and are undesirable for holding any 
length of time. The season for Jam
aica oranges is drawing to a close. Val
encia oranges are pale in color and re
ceipts are considerably lighter than in 
previous years.

Lemons are reported scarce and have 
advanced. The banana trade is quiet, it 
being a bad season for this fruit. The 
cold weather is affecting the fruit. Un
usually large supplies of grape fruit are 
arriving, a good trade having been 
worked up as this article becomes bet
ter known.

The demand for Almeria grapes con
tinues active. Shipments arriving show 
some waste, the first reported this sea
son.

A good inquiry for cranberries is 
noted. Early blacks have been removed 
from the list as their season has ended. 
Budd’s long keepers, although higher in 
price, have the preference over Late 
llowes. Seven cars of holly have ar
rived on the market during the last 
week, which it is thought will be enough 
to supply the trade this season. Prices 
are firm and are expected to remain so 
fill after the holiday season. We quote 
the following prices :
Jamaica oaanges, per bbl................................................. 4 50

“ 11 per box.........................................  2 50 2 75
Jamaica grape fruit, per box.................................... 3 75 4 00
Florida orange», per box.................................  — 3 25 3 /o
Florida grape fruit, per box......................................  4 00 4 50
Florida tangerines (half straps) ..................................... 3 00
Florida pineapple, per ease.......................................  3 50 4 00
Mexican oranges, per box..............................  .............  2 50
California navel oranges, per box............................. 3 00 3 50

“ ordinary..................................................... 4 25 4 50
11 large .............................................   4 20 5 30
“ 714’a .........    5 00 5 25

New messina lemons,300's, per box.........................  2 50 3 00
" " 360 », per box........................ 2 25 2 75

Bananas, large bunches, crated................................. 1 25 1 50
Bananas, 8’s, per bunch, crated................................. *0 75 1 00
Apple», Winter varieties........... . . ............................2 0U 2 50
Sweet potatoes, kiln dried, per bbl............................. .. 5 00
Almeria grape», per bbl.............................................. 5 00 6 25
Cape Cod cranberrie», late Howe»..........................  9 35 9 59

'* " Budd's long keepers.................... 10 00
Smyrna figs, Eleme, four crowns...................................... 0 08

" “ five "    0 09
" " six “  ...0 10
" " seven “   0 15
“ “ glove boxes, 1-lb..............................  0 08 0 09
“ “ Protoben, four crowns......................... 0 10 0 11
........................ five “ ........ ............. 0 13$ 0 14

Comadre figs...........................................................  0 031 0 03$
Holly, Delaware and North Carolina, per case.... 4 00 4 50

Eben James, Toronto, has received

APPLE SHIPMENTS.

Total shipments from all ports week ending Dec. 3, '04.
To Liver- Lon- Glas- Vari-

don. guW. Total.
From Boston........... 8.876 364 1,720 10 460

New York---- 3.021 4,026 721 3,247 11,015
Portland, Me.. 6,644 7,684 14.328
Halifax......... 133 133
St. John, N.B. 418 1,557 1,9,5

Total for week......... 18,592 4.3L0 9,962 4.967 3.,911
Same week 19 J3........ 17,040 9 141 6,137 11,595 41,913
Same week 1902....... 36,*31 23 108 941 7,778 68,758
Total since season opened.... 1,474,681

2.424.923
1,635,946Same time 19u2.........

Vegetables.
During the week greenhouse lettuce, 

mushrooms and carrots have advanced 
in price. As the majority of purchasers 
have stocked their Winter’s supply, con
ditions of trade are inclined to be quiet. 
Cabbage continues scarce. The Spanish 
onion is gradually taking the place of 
domestic stock, and at this late period 
a large amount of the imported slock is 
being used. California vegetables are

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Dec. 15,12.30 p.m.

(By telegraph.)
BUTTER — Market active. Prices firm. Local 

price quoted 21c., and if quality fine same figure 
can be obtained for export.

CHEESE—Strong feeling still obtains. Holders 
asking 10; c. for tine Ontario, and expect importers 
to come around to their view as market is titm.

EGGS - No change. Market strong and prices 
firm. Cold storage selects quoted at 24c. and 
straights, 181 to 20$c.. according to quality. 
Montreal limed 19c., and western about 18tol8$<*.

PROVISIONS—Barrel pork and provisions easier. 
Live hogs firm, selects. 5$ to 54c.; mixed, 5 to 5$c., 
and sows, 4$ to 4|c. Dressed hugs steady.

arriving on the market. Our quotations
are :
Head lettuce, per doz. bunches ............
Greenhouse lettuce.................................
Greenhouse radishes, per doz. bunches
Mushrooms, per lb...................................
Dry Mint, per doz bunches ..................
Parsley, •' “ ................................
Sage, per doz.............................................
Savoury, per doz.......................................
Carrots, per bag........................................
Beets, per bu............................................
Beets per bag ........................................
Dry Onions, per bag ..............................
Dry Onions, per basket...........................
Spanish onions, per case ........................
Green house water cress,per doz............
Cauliflowers, per doz.............................. .
Michigan celery, per doz........................
Canadian celery, per doz........................
Vegetable marrow, per doz....................
Potatoes, per bag ................. ...............
Butter squash,per doz............................
Parsnips, per bu.......................................
Red cabbage, per doz ............................

" per head............................
Cabbage, per head....................................

'■ per doz......................................
Turnips, per bag......................................
Pumpkins, each.......................................
Spinach, per bu.........................................

U 25 0 40
......... 035
........ 0 50
......... 1 tO
........ U 20
........ 0 20
........ 0 15
......... 0 15
......... 0 60
........ 0 50
. 0 60 0 75 
. 1 60 1 75
........ 0 40
........ 3 50
........ 0 25
. 0 75 1 60
........ 0 50
. 0 35 0 50 
. 0 50 0 75 
. 0 80 0 90 
. 0 75 1 25
........ 0 50
......... 1 00
. 0 10 0 15
........ 005
. 0 40 0 50 
. 0 30 0 35 
. 0 10 0 15 
........ 050

Fish and Oysters.
Trade in fish is quiet, owing to the 

holiday goods receiving more attention. 
A better trade, however, is expected 
after Christmas. The cold weather has 
caused a brisk trade in oysters. In ad
dition to our list we have frozen fresh 
water herring, frozen halibut and Bri
tish Columbia sea salmon. Prices con
tinue unchanged. Our quotations are .
Frozen halibut...................................................... 0 10 0 11
Sea salmon.............................................  .................... 0 12
British Columbia salmon......................................0 10 0 11
Whitehall, fresh caught, per lb....................................  0 07$
Haddock " per m...........................................  0 06 0 07.
Cod, steak “ “ .................................................... 0 07

Trout, lake, per lb........................................
Herring, lake, per lb..................................
Pike, per lb .................................................
Finnan haddie, per lb.................................
Oysters, Long Island natives, per imp. gal,

“ Baltimore*, per wine gal..............
“ Standards," per small pail...... .
“ '‘Selected,’’ “ " ........

Ciscoes, ner basket ...................................
Kippers, per box of 80.................................
Bloaters, per box of 100 ..............................
Labrador herring, $ bbl...............................

" large bbl......................
Shrimps, per gal...........................................
Sea herring...................................................
Smelts, No. 1................................................

“ No. 2.................................................
Frozen fresh water herring........................

0 071
0 04 0 05
0 05 0 (16
0 07 Ü 071

1 65
1 30
3 99
4 80

1 00 1 25
1 00 1 25
1 00 1 25

3 25
6 00
1 25

1 00 2 25
0 10
0 08
0 12$

0 C3f 0 04

Grain, Flour and Breakfast Foods.
UKAIN.

During the week peas have advanced 
lc per bush. Manitoba wheat, North
ern No. 1 has advanced 4 to lc per 
bush., No. 2 1 to 14c, and No. 3, 4C per 
bush. Red and white wheat have de
clined 2c per bush. This change in 
wheat is due, as far as can be learned, 
to speculation. Our quotations are :

All on track Toronto.
Manitoba wheat, Northern No. 1 new.........

“ .....................No. 2 " .......
" “ " No. 3 " ....

Red, per bushel, new .................  ..........
White “ " ..............................

........  1 06 1 07

........  1 00$ 1 01$

Barley “ " .............................
Oats, “ “ .............................
Peas " ...................................

........  0 35 0 35$
....... 0 74 0 75

Buckwheat " ....................................... ......... 0 60 0 61

FLOUR.

Trade continues strong with prices 
unchanged. The bad times which are 
current in England among the laboring 
class have not affected the export trade 
to that country, although manufactur
ers believe it will at a later dale. We 
quote the following :
Manitoba wheat patents, per bbl.................................. 5 00
Strong bakers "   5 45
Ontario wheat patent» “ ......................  5 25 5 30
Straight roller "   5 50

BREAKFAST FOODS.
During the week pot barley in bags 

and in wood has advanced 25c. This ad
vance is owing to the lack of keen com
petition, the result of one of the larger 
manufacturing plants being damaged by 
fire, which has caused a delay in opera
tions. Oats are firm and an advance is 
expected in oatmeal and rolled oats. 
Our quotations are :
Oatmeal, standard and granulated, carlote, on

track, per bbl.............................................................
Rolled wheat in boxes, 100 lbs......................................

“ “ 601bs................................................
Rolled oats, standard, carlots, per bbl., in bags..........

“ “ 11 " “ in wood..........
" “ “ " for broken lots ....

Rolled wheat, per 100-lb. bbl..........................................
Commeal..........................................................................
Split peas............... ,.
Pot barley, in bags .. 

" in wood.,

4 55
2 90 
1 50 
4 00 
4 25 
4 40
3 00
3 35 
6 00
4 00 
4 25

Hides, Tallow, Skins and Wool.
The market continues firm. Hides, on 

account of the quality at this time of 
year—"the long hair and dirt caused from 
animals being penned up—have dropped 
4c. quotations have not been changed, 
however, and prices as quoted below 
will be paid for first-class hides. Tallow 
has advanced jc per lb. Sheepskins 
have advanced 4c per lb. Our quota
tions are :

HIDES
No. 1 green eteers, per lb............................................... • 09|
No. 1 green, per lb........................................................... 0 of“ i “ M .........................................  0 08

CALFSKINS.
Veel ikine, No. L 6 to « id. lnclualve.......................... Q 10

.................. . 3 “ ............................ 0 08

....................... 1 16to30lb "    0 08
•• •• “8 " ••    0 07

Sheep akina............................................................... 1 10 1 26
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Your stock, is not complete if you have not the following goods (for which 
we are sole representatives in Canada) of highest possible reputation :

BrandyPh. Richard’s (St. Jean d’Angely)
S. O. - V. S. O. P.

F. C.

Mitchell & Co., Glasgow,
GREY BEARD, in Stone Jars. 
EXTRA SPECIAL LIQUEUR.

V. O.
V. S. O.

Scotch Whiskies
SPECIAL RESERVE. 
HEATHER DEW.

Mitchell Bros. & Co , Ltd., Belfast,
CRUISKEEN LAWN, in Stone Jars.

SPECIAL RESERVE.

Pollen & Zoon, -
FANCY CLEAR GLASS BOTTLES, tf-Gal, J^-Gal. and ^-Gal. 

Red Cases—Green Cases—Violet Cases—White Cases.

Irish Whiskies
OLD IRISH.

Gin

Blandy Bros,,
PORT, Good Fruity.

“ Invalid Special. 
MADEIRA, London Particular.

“ Especially Selected.
“ Very Superior.

Wines
SHERRY, Manzanilla.

“ Amoroso.
MALAGA, Pale and Sweet, Blue Label.

“ “ “ White Label.

DRIED FRUITS, NUTS, SHELLED NUTS 
Malaga Table Raisins, Currants, Sultana Raisins, Valencia Raisins

4 CROWN LAYERS. SELECTED. FINE OFF-STALK.
SPECIAL—2000 Boxes (28 lbs ) 4 Crown Layers.

1000 “ (14 lbs.) Fine Off Stalk.
1500 “ (7 lbs.) “ “ “

FINEST QUALITY, WHICH WE OFFER AT VERY ADVANTAGEOUS PRICES.

We will receive about the 20ih inst, a car uf GRIFFIN & SKELLEY CALIFORNIA 
PRUNES in 25-lb. Boxes, following sizes:

50 to 60s 60 to 70s 70 to 80s 80 to 90s 90 to 100s
Also Evaporated PEACHES, PEARS and APRICOTS.

ASK FOR OUR PRICES, OR SEE OUR TRAVELLERS.

LAPORTE, MARTIN & CIE., LIMITED
Wholesale Groceries, Teas, Wines, and Spirit Merchants, - MONTREAL
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TALLOW.
Rendered tallow, per lb........................................  0 04| 0 04i

WOOL.
Unwished wool, per lb........
fleece wool, new elip, per lb
“Rejections"........................
Polled wy>ls, super, per lb...

0 13 • 14 
Oil 0 22 
0 16 0 17 
U 23 0 25 
« 24 0 26

some 12 years, equally absorbed in the 
art of the painter and the tale of the 
historian. The coloring is rich, and the 
calendar most creditable to the Do
minion Canister Co. If any of the read
ers of The Grocer want one of these 
calendars they should apply early, for 
they won’t last long.

SEASON’S REMINDERS.
One-of the most attractive of the 

season 's reminders is the Fairy calendar 
sent out by the N. K. Fairbanks Co., of 
Montreal. It is a most artistic and 
delicate piece of lithographing in a 
series of live large separate panels ; the 
first a calendar, the others representing 
Morning, Evening, Noon and Night. The 
series is well worth framing and will 
add materially to the appearance of 
any store, and for that matter they are 
far superior to the pictures often found 
in many drawing rooms. They are being 
sent out to the trade and if any readers 
of The Grocer have not yet received one 
no doubt a request on their business 
heading will be efficacious.

NEW CUSTOMS REGULATIONS.
The Department of Customs, Ottawa, 

last week issued a circular advising col
lectors that the free entry of catalogues 
and price lists is to apply when they are 
imported for wholesale purposes only. 
These would usually be addressed to 
dealers or traders. Duty at the rate of 
15 cents per pound under tariff item 120 
is to be collected on circulars, fly sheets 
and other advertising matter (except 
catalogues and price lists for wholesale 
only), when imported by mail addressed 
to individuals or otherwise. The distri
bution of advertising matter being or
dinarily of interest to the sender, col
lectors are advised in respect of quan
tities of advertising matter, weighing 
over one pound in the aggregate from 
the same exporter, that they may notify 
the sender as to the amount of duty pay
able thereon and state that the adver
tising matter will be forwarded as ad
dressed on prompt remittance of duty. 
When the duty remains unpaid for sixty 
dais, the matter is to be treated as un
claimed and a special notation made 
thereof without entry on the usual "‘un
claimed list of uncustomed goods.” At 
the expiration of six months the inspec
tor may direct the matter to be destroy
ed in default of payment of duty, if the 
same cannot be sold for a sufficient sum 
to pay duty and charges as provided in 
section 37 of the Customs Act.

A BEAUTIFUL CALENDAR.
The Dominion Canister Co., of Dun- 

dag, Ont., have got out a 1905 calendar 
which even surpasses their very tine one 
of’ a year ago. On a background of 
dairk grey is a splendid lithographic pro
duction of E. Irving Couse’s painting, 
“The Historian.” The picture shows 
an Indian warrior seated on a wolf 
skin recording old wars on a well-tanned 
ieer skin for canvas. Seated on the 
ground beside him is an Indian lad of

COMMERCIAL SAGACITY.
Vice-President J ulinug informs The 

Canadian Grocer that f rauds 11. Leg- 
gelt àc Co., brought to New fork during 
me Summer and 1* all of 1UU4 no less 
than two thousand buyers, entertaining 
them at luncheon and treating their 
guests to a revelation of the commer
cial supremacy of New York. Many of 
the visitors had hot been in New York 
lor years and so interested were they 
that many have come again and keep 
coming and purchase liberally, if every 
great linu in New York would follow 
the example of Francis II. Leggett & 
Co., the trade of the city would increase 
more rapidly than it does. Theirs was 
a movement which was a blessing to 
others as well as themselves.

DRESSED BEEF TRADE.
Mr. Nelson Bickerdike has re-opened 

his commission business for the season 
at lUli St. Paul street, Montreal, deal
ing in dressed meats, poultry, hogs, etc. 
Mr. Bickerdike lias been connected with 
the live stock export and butcher trade 
for many years and is well-known 
throughout the city and district. He 
reports receipt of some large consign
ments of dressed beef, hogs, etc.

NO CHRISTMAS PRESENTS.
Editor Canadian Grocer :

1 was pleased to note a leu ter from 
London, Uhl., the other day commending 
the action of the Wholesale Grocers 
Guild at their last meeting, held in To
ronto, namely, to do away with the 
Christmas present business. I or years 
it has been a nuis ange from start to 
finish, and 1 feel satisfied that retailers 
all over the country will join hands 
with their wholesale friends in a move 
of this kind. Wny either wholesale or 
retail grocers should give piesents has 
been always a mystery to 'me. The pro
fits are smaller and the time longer in 
these trades than any other in canada, 
but the public seem to have used them 
as a sort of milk cow. Every year even 
the corner grocery has to throw away 
dozens of dollars in this sort of thing, 
aud put on his books b ead, potatoes, 
meat, etc., for which he has had to pay 
cash, while the big departmental stores 
who sell everything for cash would as 
soon think of cutting their throats as 
giving their customers something for 
nothing. This move of the wholesale 
growers all over the Province of On
tario is a move in the right direction.

(Signed,) RETAIlEK.

CLERKS’ MONTHLY MEETING.
The regular monthly meeting of the 

Retail Grocers Clerks’ Association was 
held at their rooms in the Temple 
Building, Toronto, on Tuesday evening, 
December 13. On account of it being a 
busy month the attendance was not as 
large a£ was expected.

PERSONAL MENTION.
Mr. C. St. Clair Balfour, of Balfour 

& Co., wholesale grocers, Hamilton, 
was a visitor to Montreal during the 
week and paid friendly visits to his 
confreres and friends in the trade.

Mr. W. H. Sutton, president of the 
Orme & Sutton Rice Co., of New Or
leans, New York and Chicago, was a 
caller on the Toronto grocery trade this 
week and favored The Canadian Grocer 
with a friendly visit.

Mr. John Campbell, of the Acme Can 
Works, Montreal, was a caller upon the 
Toronto trade this week. His firm have 
lately installed a new system of gas 
lighting in the Montreal factory which 
lie claims is one of the most complete 
and unique on the continent.

HINTS TO BUYERS.
Laporte, Martin & Pie., Montreal, are 

making special offers to the trade in 
Smyrna figs. Layers, 3, 4, 5, 6 and 7 
crown—10 and 15 lb. boxes; finest 
quality.

Laporte, Martin & Cie., Montreal, 
have just received shipment of Valencia 
raisins, best quality, at exceedingly low 
prices. These should have arrived end 
of November, but on account of delà;, 
will be sold at bargain prices.

For the Christmas and holiday trade 
Laporte, Martin & Cie., Montreal, art
making inducements to the trade in 
Blandy Bros. (London) fine porto 
sherry, Madeira and Malaga wines.

Warren Bros. & Co., Toronto, report 
large sales of their ‘‘Red Shield” brand 
maple syrup.

Warren Bros. & Co., Toronto, are of
fering peels at exceptionally low prices 
to clear out stock.

_ _ _ _ _  & CO.
SPECIAL SALE OF

OFFICE FURNITURE!
On Tuesday, December 20th,

Commencing at n o'clock, am., at our Ware 
rooms, 66 and 68 Wellington-street West, 

Toronto, consisting of

Roll and Flat Top Desks, Tilting and 
Arm Chairs, In wood and leather up
holstered, Typewriters' Desks and 
Chairs, Vertical Filing Cabinets. Card 
Index Cabinets, Flat and Loose Leaf 
Filing Cabinets, Sectional Filing Cabi
nets of all descriptions, Cheque Files. 
Document Flies, Commercial Report 
Cabinets, Steel Vault Busses, Steel 

Filing Cabinets, Etc., Etc.
The above are all New Goods and high-class 

throughojit.

DESCRIPTIVE CATALOGUES
Will be Ready on FRIDAY, when the

OFFICE FURNITURE
May be Inspected

WITHOUT ANY RESERVE.
44
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Making Mistakes
is a common experience. We have found grocers 
reject Blue Ribbon Tea because some other pack
age tea turned out a failure. And some who began 
with Blue Ribbon switched off for a time to a 
package tea that cost less. But experience has 
taught them the goodness of

Blue Ribbon
Çevlon Te «V

and they sell it now with unshaken faith.

Business depends upon the law of supply and 
demand, and this in turn upon the quality and 
standard of merchandise sold. For superior 
quality and uniform high standard CHASE &
SANBORN’S COFFEES are unequalled.

CHASE & SANBORN
The Importers, Montreal
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of The Canadian Grocer. 

Quotations corrected l>y telegraph up to 12 a. m. Thursday, December 15th, 1904.

SUGAR continues to be the centre of 
attention in local grocery circles, 
and it is still advancing to unusu

al figures. Its probable course is very 
hard to predict. It was expected after 
the close of navigation that there would 
be an advance, as the extra cost of 
bringing sugar to Winnipeg by an all
rail route is about 10c per cwt. But, 
contrary to expectation, the first change 
after navigation closed was a decline of 
5c per cwt. in the price in barrels, and 
this was in effect only a few days when 
it was followed by a sharp advance. 
Other price changes are not numerous 
this week. Foreign dried fruits are 
moving faster perhaps than any other 
Class of groceries, and prices this week

ire unchanged. In canned goods the 
jature of the market is still the scar
city of tomatoes, and new supplies are 

being imported from the United States. 
Duty and freight amount to a very con
siderable item, but no further supplies 
of Canadian goods appear to be avail
able. There has been a slight advance 
in Rangoon rice quotations, which will 
be found below. The Christmas trade 
appears to be up to expectations, and 
all the . wholesale houses appear to hé 
very busy. Collections are reported to 
show an improvement.

Sugar.
As noted above, the strong position of 

sugar is the feature of the market this 
week. Sharp advances in price have 
taken place, and it seems likely sugar 
will continue to be held at an unusually 
high figure. It should be noted, how
ever, that as yet the recent advances 
apply only in the west to the Winnipeg 
market. For shipments from Brandon 
west of Portage La Prairie, the old 
prices still apply. We quote as fol
lows :
Montreal granulated, ii* bills........................................ 6 00

“ in sacks........................................ 5 95
“ yellow, in bbls..............  fi 40

"in sacks................................................ 5 35
Wallaecburg, in bl-ls......................................................... fi 90

" in sacks....................................................... 5 85
Icing sugar, in bbls....... ................................................... 6 35

" “ in boxes.......................................................... 6 55
Powdered sugar, in bbls................................................... 6 15

“ in boxes................................................. 6 35
Lump, hard, in bbls.......................................   6 70

" in* bbls.....................................................  6 80
" “ in i00-lb casrs........................................... 6 70

Canned Goods.
There is an active trade in canned 

goods, but prices are stationary at 
present. As noted above, canned toma
toes are still in very scant supply, and 
importations from the United States are 
commencing. We quote :
Apples. 3's, 2 doz. cases, per case.................................... 2 45
Cherries, red pitted, 2's, 2 doz................ ........................ 4 40
Currants, red. 2 doz. cases, per case..............   3 35

black. " "   3 75
Gooseberries. “ “   3 50
Lawtonlrerries. 2 s, " “   3 35
Pears (Bartlett a) 41 44   3 60
Peaches 2's, 44 4 4   3 85

44 3's. 44 41   5 85
Raspberries, red. 14 44   3 00

44 black, 44 44 ............................. 3 00
Strawberries. 41 44   3 V
Plums, Lombard, heavy syrup, 2 doz. per case........... 2 90

44 green gages. 2 doz. case, per case.................... 3 20
Tomatoes, 3's, per 1 doz.,cases.......................................  3 no
Corn. 2’s. " 4 ............................. .......... 2 60
peas, 2’s " 44 ........................................ 1 90
Beans. 2's. *' 44 ............................... 1 90 1 95
Salmon, finest soekeye, per case.................... — 7 00

44 humpback. 44 .................................... 3 75
44 cohoes 44 .................................... 5 25

Spices.
No changes have been made this week 

in the spice market. The holiday de

mand has stimulated trade slightly, but 
business is not very active. We quote 
as before :
Pepper, black,.per lb.........................................................  0 18

44 white, 44 .......................................................... 0 25
Cayenne, 44 ..................... ..................................... 0 21
Cloves, ground 44 ........................................................... 0 25
Cassia, 44 ........................................................... 0 16
Allspice, 44 ........................................................... 0 14
Ginger. 44 ........................................................... 0 15

Rice, Tapioca, Etc.
The market is quite firm, with a re

cent slight advance in Rangoon rice. We 
quote as follows :
Rangoon rice, per lb................................................  — 0 01
Patna 44 44 .........................................................  0 04$
Tapioca, per lb................................................................... 0 031
Sago, “ ................................................................. 0 03?

Syrups and Molasses.
In sympathy with the increasing 

strength of the sugar market, syrups 
and molasses occupy a particularly firm 
position. No advance has been made, 
but prices are undoubtedly very firm. 
Business continues to be of seasonable 
proportions. We quote :
Syrup 4 ‘Crown Brand,'' 2-lb tins, per 2 doz. case — 2 40

44 5-lb tins, per 1 44 .... 2 70
44 44 10-lb tins, per 4 44 — 2 50

44 20-lb tins, per f 44 — 2 40
44 44 4 barrel, per lb............................ 0 031

44 Sugar syrup, per lb..................... 0 03j
Barbadoes molasses in i-bbls per Id............................. 0 04
New Orleans molasses in $-bbls, per lb. ..................... 0 024

44 44 in barrels.................................... 0 025

Coffee.
The coffee market continues quiet but 

strong, in sympathy with advices from 
foreign markets, which seem to indicate 
a stiffening of prices. We quote as be
fore :
Green Rio, per lb......................................................  0 104 0 11
Roasted, per lb................................................................... 0 14

Nuts.
Christmas trade in nuts continues 

very active, but supplies seem to be 
ample. We quote :
Almonds, per lb.................................................................. 0 124

44 (shelled), per lb.................................................. 0 28
Filberts............................................................................... 0 11
Peanuts, extra choice........................................................ 0 114
Jumbos................................................................................  0 14
Walnut , per lb........................... ......................................  0 12

44 (shelled) 44 ........................................*.. 0 25
Pecaus, per lb...........................................................  0 15 0 16
Brazils, per lb...................................................................... 0 16

Foreign Dried Fruits.
Foreign dried fruits are in very active 

demand at present for Christmas trade. 
Valencia raisins are is none too abund
ant supply, in view of the active de
mand, although large quantities were 
put in stock this season. We quote :
Valencia raisins, Trenor s, per case f.o.s...................... 2 00

44 selects......................................................... 2 20
44 layers......................................................... 2 25

California raisins, muscatels, 3 crown, per lb........ 0 064
44 “ 4 44 .............. 0 07$
44 44 choice seeded in 3-lb.packages

per package.................................... 0 061
44 44 choice seeded in 1-lb packages

per package .................................... 0 08
Prunes, 90-100 per lb.......................................................... 0 044

44 80-90 44   0 04?
44 70-80 *•   0 053
44 60-70 44    0 05
44 50-60 44     0 06
44 40-60 44 ................ ..................................... 0 071

silver 44   0 094
Currants, uncleaned, loose pack, per lb.........................  0 051

44 dry cleaned. Filiatras, per lb...........................  0 054
44 wet cleaned, per lb.............................................  0 06j
44 Filiatras in 1-lb pkg. dry cleaned,per lb---- 0 064
“ Vostlzzas, uncleaned.......................................... 0 06$

Dates, old, per lb...............................................   0 05
44 new, (present delivery) per lb............................. 0 054
“ new, (delivery January) per lb............................. 0 05

Figs, cooking in bags, per lb..................................  0 041 0 044
Apricots, choice, in 25-lb, boxes, per lb....................... 0 134

44 standard, 44 44   0 124
Peaches, choice, 44 '* •    0 12$

44 standard 44 44   0 12
Pears, (choice halves) 44 44   0 1 34
Nectarines, choice 44 “   0 11

Plums, choice (dark pitted) per lb................................ 0 104
Evaporated apples, uew, 59-lb. cases...................  0 061 0 064

44 44 44 25 1b 44 ............................  0 06’
Candied Peel—Lemon i>etl, per lb.............................. 0 09

Orange ................................. 0 094
Citron 44 ................................  0 14

Green Fruit.
An active holiday trade in many lines 

of green fruits, domestic and foreign, is 
reported. Snow apples are now practi
cally off the market, and quotations are 
omitted below. Spys and other high- 
grade Winter apples are in active de
mand, and in not very large supply. 
Oranges and lemons are firm in price. 
Washington pears (Winter Nellis) are 
now off the market, their place being 
taken by the California variety, which 
sells at an advance of $1 per case. We 
quote :

ORANGES.
Washington navels, 126's.................................................. 4 25

44 150's.................................................  4 50
Extra fancy navel#, 170's to 250's.................................... 4 75

Fancy navels, 25c per l>ox less.
Mexicans, 126's................................................................  3 75

44 150's to 250's.................................................... 4 00

LEMONS.
California lemons, 300 s to 360's...................................... 6 00

(10c. off 5 case lots of oranges and lemons).

PEARS.
California pears, per ease................................................ 4 Ou

CRANBERRIES.

Jersey cranberries (long keeping stock), per bbl __  11 00

HONEY! HONEY!
A few tons of the very finest 
Western Ontario

White Clover Honey
Also a small quantity of

Buckwheat Honey
that will interest the trade.

WRITE OR WIRE.
MORLEY PETTIT 

Marble Apiaries 
BELMONT, ONT.

AH About Tea 
From A to Z

Tea Hints for Retailers
by JOHN H. BLAKE, tea expert

If you aspire tr> a greater knowledge 
on the subject of Tea, a knowledge that 
will make you an authority—Buy this 
book The chapter on Tea-Blending is 
alone worth the price of the book.

Money refunded if you conclude, 
after a week's examination, you don’t 
wai t it.

Postpaid, $2.00
TECHNICAL BOOK DIPT.

MacLean Publishing Co., Limited
io Front St. E., Toronto
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APPLES.

Fancy XXX Winter apples (spies) per bbl.................. 4 00
Fancy XXX Winter apples, red varieties, per bbl__ 3 25
Greenings and other green varieties, per bbl.............. 3 00

. GRAPES.

Malaga keg grapes, per keg ........................................... 8 00

Onions.
In seasonable demand at former prices. 

We quote :
Native onions, per lb......................................................... 0 03
Spanish onions, per case............................. ................ 175

" “ large case .............................................  5 00

Oysters.
Oysters continue in brisk holiday de

mand at prices formerly quoted, which 
were :
Standard, per gallon.......................................................  2 00
Select, “ ....... ........ ................... .................. 2 25

Flour.
The^ flour market continues quiet and 

featureless, and former quotations still 
obtain. We quote :
No. 1, patent........................................................................ 2 90
“ 2, “ ........................................................................ 2 70
11 3, ” ........................................................................ 2 10
“4. “ ............................................................... 1 50

Breakfast Cereals.
No change in price is reported this 

week. We quote as before :
Rolled Oats, 80-lb. sacks, per cwt.................................. 2 10 'I

40-'b. " " ................................ 2 15 *
20-lb. “ •• ................................ 2 20 1
8-lb. •• “ ................................  2 50 '

Commeal, per sack.......................................................... 1 70 1

Honey.
Honey continues in seasonable demand, 

with no new features of interest. We 
quote :
Clover honey 1-lb glass. 2 doz. in ca«e. per doz . ___ 2 00

“ “ 5-lb tins. 1 doz. in case, per tin... ___ 4 50 3
“ “ 10-lh tins. 3 in case, per tin...................... 1 f0 T

Fancy comb honey, per doz........................... ................ 2 40

Eggs.
All indications point to an advance as 

supplies are very short, and there is a 
good holiday demand. Prices quoted are 
wholesale prices to the retail trade. 
Eggs are packed in cases which cost 
25(C each, and which are not returnable. 
We quote :
Eggs, fresh........................................................................... 0 26

finest glycerine pickled........................................... 0 24"^

TRADE CONDITIONS IN BRITISH 
COLUMBIA.

Special Correspondence of Thb Canadian Grocer.

Vancouver, R.C., Dec. 8th, 1904.

IF conditions were the same as last 
year outside the grocery and provi
sion trade, the business this year 

would he considerably ahead of last sea
son. This year the absolute failure of 
the fishing prevented the distribution of 
large amounts of monev among people 
who perforce have to spend it and has 
been one factor in keeping trade at the 
normal. Following, is the closing down 
of almost all the big lumber manufac
turing mills in the city, and the throw- 
inn’ out of employment many men, just 
at the season of the year when all should 
be at work. This latter is the result of 
the depression caused by the flooding 
of the only market in Canada, namely, 
that of the Territories, by the rough 
lumber from the State of- Washington, 
owing to the absence of a dutv. As it 
is, the merchants have hopes, based on- 
present indications, that business this 
year will exceed that of last.

The Customer’s Side
Your customer places his confidence in 

you. He doesn’t know the goods. You do. 
Your customer knows how they look but he 
doesn’t know the vital points.

You can rest easy if you can say “ these are 
CLARK’S make, every tin is guaranteed and 
that’s all one needs to know.”

Clark’s Meats are Guaranteed

Just Arrived, Seasonable Sellers
Very handsome Crystallized Cherries (small and large), Plums, 
Apricots, and Rose Leaves, Violets and Buds.
Choicest on the market.

CHUTNEYS Genuine East Indian Products. Pts. and Qts.

GUAVA JELLY

W. P. DOWNEY, 26 St. Peter St., MONTREAL

EPPS’S GRATEFUL.
COMFORTING.

IN V-LB. LABELLED TINS. W-LB. BOXES.
Speelal Agent* 1er the eetlre Demlalee, 0 1. OeUOO S SO*. Mentreat.

Seetle. E 0. ADAMS. Wellfae 1» Maelteha, SUONABAB A 60*000, Wleeleeg

THE MOST 
NUTRITIOUS. COCOA

All Grocer» Should Stock
THE STAVAHOE* P*ESE*«IHD CO’V’S

Crossed Fish Brand
Norwegian

Smoked Sardines
Selected Fish—Pure Ollee Oil-Patent Decorated Tins

AGENTS FOB CANADA
W. G. Patrick A Co., - 2» Melinda Street. Toronto 
British Mantra. Agency Co., - - Vancouver, B.C.

Butter, both creamery and dairy, has 
stiffened, and advanced one cent in 
price. Further raises are not improb
able as the figure is very firm, and the 
demand is very good. Eggs, cheese and 
lard remain steady. There is no fur
ther movement in the price of flour, 
which has taken so many jumps of late, 
that the price is nearly $1 ahead per 
barrel than what it was before the 

* raises, commenced. An advance is look
ed for in canned tomatoes. Orders are 
being filled very slowly, and present 
prices are very firm. Sugar is unchang

47

ed since the raise last week. The tea 
business has been stimulated by the ad
vance of about two cents per pound in 
the primary markets of Ceylons and 
Assams. Coffees are firm, and several 
shinments have recently been made from 
this side to the United States.

There may be an advance also in 
Japanese oranges. There is a shortage 
now, as this popular fruit is in great 
demand, and the consignments which ar
rived on the Tartar are about exhausted. 
The Empress liner arrived this morning, 
but it is not expected that she has many
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on board, her cargo space having been 
otherwise taken up. What are on, are 
mostly consigned to Winnipeg, and un
less they are too ripe for shipment fur
ther east, this market will be unsupplied 
until the arrival of the Pleiades, about 
the 21st or 22nd. If these conditions 
prevail, prices will go up to-morrow. At 
present they are selling retail for 50c 
per box, which holds about six dozen.

That is about the only feature in fruit. 
There was a glut in the banana market 
in the first part of the week, and dealers 
could not get rid of their stock. The 
fruit was of especiallv fine flavor and 
size and was well ripened. Potatoes are 
very film, and an advance is not un
likely. In fact, there seems to be a gen
eral rise in all the necessary foodstuffs 
here this, season, first one thing and then 
another, until the prices of household 
articles are all very high.

* • •

Trade with Mexico was discussed at 
the meeting of the Board of Trade on 
Tuesday evening, when there was pres
ent Mr. C. E. Harvey, agent of Andrew' 
Weir & Co., of Glasgow, who is out 
looking over the ground. Mr. Harvey 
expressed disappointment that there 
was not already some trade existing 
that might be developed, and the mem
bers present who knew' something of the 
situation were rather pessimistic in the 
discussion of the prosnects. Nearly all 
the dealers here have alreadv undertaken 
to secure information regarding the de
mand in that country for what British 
Columbia has to offer, with the result 
that there is nothing doing, and little 
in sight. They regard the visit of Mr. 
E. E. Sheppard as entirely without re
sults, as he was not posted, and erron
eous impressions have followed. Mr. C. 
M. Beecher, vice-president of the British 
Columbia Mills Timber and Trading 
Co., gave an instance of this. On his 
return, Mr. Shepnard called at their 
office and told the manager that some 
trade might be done with Peru and 
Chili, naming some of the large firms 
there. He sup-u-ested that prompt action 
be taken, so that the fruits of his labors 
might be taken advantage of. and was 
surprised when the manager told him 
that the B. C. M. T. & T. Co. had done 
business there for thirty years. Names 
of firms dealt with were given, of which 
Mr. Sheppard had never heard.

The trade with Mexico is mainly held 
by Americans, who have business con
nection in that countrv. where Ameri
cans are the principal neople engaged 
in the enterprises. It was suggested 
that if the Government wanted to bonus 
a line for the development of trade it 
should have looked around. North 
China offered the best field in the world. 
There were abundant resources, return 
cargoes were in sight, and British Col
umbia and Canadian firms already had 
business connection there.

* » •

Canada has the reputation of being 
slow, and certainly conditions in the 
west do not indicate her zealous enter
prise. The last instance is the cap
turing of the trade of Fernie, and the

increasing business of the Crow’s Nest 
mining towns by Spokane merchants. 
The Great Northern line into Fernie 
has been completed, and no" sooner is 
the last rail laid, than the first carload 
of general goods enters from Spokane. 
There is considerable jubilation in 
Fernie, as it is felt if goods are bought 
there, a market will be opened up for 
coal and coke in the mining towns of 
Montana, Idaho and Northern Washing
ton. The Great Northern will extend 
its line right into the heart of the best 
district in British Columbia in 1905, the 
Similkameen and Nicola, and it is only 
reasonable to suppose that the trade will 
deviate south. There is a route for a 
direct line from the coast cities, but the 
Government is inactive and as a result 
will see the business or these districts 
go to the States. It was the same with 
the Yukon, and the cream of the trade 
was gone before Canada woke up to its 
possibilities. The present Provincial 
Government, while not altogether in
competent, is either afraid or unable to 
take any decisive step for the progress 
of the province.

* • •

A mackerel, closely resembling the 
Atlantic coast varietv was caught at 
Nanaimo last week, and the general be
lief is that this fish abounds in local 
waters. Since the fact was made known. 
W. Christie, manager of the C.P.R. tele
graphs at Victoria, has received word 
from Bamfield, the land terminus of the 
Pacific cable, that large numbers of fish 
resembling' the Atlantic mackerel have 
been caught on the west coast this Sum
mer. Some of the operators are from 
Nova Scotia, having seen service at the 
terminus of the Atlantic cable, and are 
familiar with the species.

Prices are sky higli at Fairbanks, in 
the Tanana— pepper. $2.50 per pound: 
sugar, 50c per pound; candles, $15: coal 
oil, $20 a case; canned ousters. $5: fresh 
steays, $3.50 per pound, and eggs $75 
a ease.

Halibut has been very scarce during 
the past few. weeks, brought about by 
.continual bad weather in the north, and 
the inexperience of the new crews ship
ped by the fishing companies here.

Another effort is being made to have 
a market established in this citv. and 
a strong recommendation to this effect 
will be made to the incoming Citv Coun
cil.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer, 

St. John, N.B., Dec. 1904. 
UR local Board of Trade held its 

annual meeting during the past 
week and Mr. H. B. Schofield, of 

the film of Schofield Bros., wholesale 
paper dealers and local agents for E. 
B. Eddy Co., was elected president. Mr. 
Schofield is one of our successful young 
business men and for seyeral years has 
taken an active interest Sn the work of 
the board. Mr. Alex. Macaulev, of 
Macauley Bros. & Co., dry goods mer
chants. is vice-president.

As yet we have no snow in St. John,

but in other parts of the province there 
is enough for good going. The weather 
is cold. Christmas business is active, 
retail business being particularly good. 
Wholesale business is rather quiet. Mar
kets show little change. Sugar is again 
higher and very firm.

Oil.
In burning oil there is considerable 

competition and prices are reported 
rather lower. The price is off again from 
half to one cent, depending u|x>n the lo
cality. Sales are large. The oil wag
ons do the city business. Linseed oil is 
unsteady; prices for later delivery are 
well below present prices. Turpentine 
is unchanged. Lubricating oils have 
much attention and a good business is 
being booked. Cod oil is higher; supply 
is not large.

Salt.
There are but light arrivals of Liver

pool coarse salt. The Winter port boats 
are charging high freights and the deal
ers will not make contracts. There are 
fair stocks held and the demand is not 
active at this season. The salt people 
think the steamer people will meet them 
with a lower rate. If they do not, it 
will mean higher prices for salt.

Canned Goods.
Dealers are getting larder quantities 

of corn and tomatoes than they expect
ed, but even so stocks will not be large. 
Already quite a quantity of American 
corn is here : full prices are asked. Peas 
are fidl stock. Salmon is unchanged. 
Fruits, excent gallon apples, are held 
firm. Lobsters are high and few sold. 
In domestic fish., sardines have been an 
average pack and in finnan baddies and 
kippers there is a fair sunnly. Clams 
are but a light stock.

Green Finite.
In apples there is a fair sale. Best 

oualitv brings a fairly full price. On
tario spies are quite freely sold. In 
oranges some nice Florida fruit is offer
ed. Jamaica oranges are particularly 
nice. Valencias are now here; it is vet 
early for good stock. . Lemons are low. 
Cranberries are higher and there is a 
pood demand. Malaga grapes are higher 
and oualitv is good.

Dried Fruit
Fi'siness is active. The demand for 

raisins is in seeded. It is difficult to 
tell the difference between the freshlv 
seeded and the new. Many who paid 
the extra nriee for new doubt if thcv 
got them. Those who bought the freshlv 
seeded are well pleased. In loose, few 
are sold. The stock of Valencias is very 
small. Dates are holding finite firm. 
The early ones come from New York. 
Fio-s have a fair sale. Peels are reason
able this year. Currants sell freelv and 
prices are low. Evapm-ated apples keep 
low-. Onions are rather higher. Some 
Valencias still offered.

Sugar.
Prices are again higher and the mar

ket is firm. Our dealers have confidence 
in the situation and have this week 
bought for January shipment. As noted
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before the guild is verv nopular, deal
ers knowing they could not otherwise 
get their full profit.

Molasses.
There is no change in price, market is 

firm. Sale is chiefly for Porto Rico. 
Fair stocks are held.

Fish.
Always

SHAKE THE BOTTLE

I0R ROAST MEAT.STEAKS.CUTLETS,CHOPS.FISH.
CURRIES. GRAVIES. GAME Sr SOUP.

ofi&mCAf mavfc neraOy u*yW' i
* MAN U FACTUN EOMAN U FACTUREP BV

Osborne WorksJûngS Cross. LOtfOOXx
SIXTEEN PRIZE MEDALS AW/

Sutton
S0NStC^'"RE

fiXD

C*G F SUTTON S0N$&C°J
A I QUALITY

With the cold weather there is in
creased business in fresh fish. Frozen 
fish trade is a large factor in the fish 
business here in the Winter season. In 
dry codfish the very high price is still 
asked. There is but a fair sale. Picj^-fc; 
ed herring are high. Smoked hemn§[ 
show a good sale. This is the one cheap 
line.

Flour, Feed and Meal.
In flour, Manitobas are lower, but as 

yet there is no change in Ontarios. 
Oats are lower and oatmeal is not as 
firm though little change has yet been 
macTe here. Market is quite well 
stocked at the full figure. Cornmeal is 
high. Beans, unchanged. Barley in 
very light demand. Peas scarce.

MOLASSES COMBINE.
r | HE Canadian grocery trade will be

I interested in the tollowing article
A which appeared in a recent issue 

of the Barbadoes Advocate :
“'the Agricultural Society has for 

some considérante time been engaged in 
considering what means should be em
ployed to restore Barbadoes molasses to 
the high position it once occupied; and 
some progress seems to have been made 
towards achieving this desirable object. 
At the meeting of the Agricultural So
ciety held recently the molasses ques
tion was again brought up and some im
portant statements made.

“The suggestion made some time ago 
that steps should be taken to arrange 
for some agreement between the mo
lasses producers of Porto Rico and 
those of this island, with a view to fix
ing prices, has so far progressed that a 
committee has been appointed to handle 
the matter. The result of its labors 
will be anxiously awaited, if it suc
ceeds in effecting a combine with Porto 
Rico, the future of our molasses will be 
secured in more ways than one. Such a 
combination would, of course, assure 
our planters of a legitimate price for 
their produce.1’

Anything savoring of a molasses com
bine would meet with the unanimous 
disapproval of wholesaler as well as 
retailer in this country, who think that 
the price of molasses ruling to-day is 
quite high enough and a fair enough fig
ure for the producer. The history of 
combines in food products everywhere 
has been to boost prices to an abnormal 
height, but apart from this considera
tion it is stated in influential circles 
that any endeavor to manipulate the 
molasses market must have the effect 
of blocking trade in this article vetween 
Barbadoes and Canada, which can hardly 
be in the best interests of the producer 
in that island.

S. H. Ewing & Sons, Montreal, are 
quoting whole leaf sage, savory and 
thyme, in 400-lb. bale lots; also barrels 
of rubbed and powdered .‘age, etc., at 
very interesting prices to the trade.

When any article appeals for your 
patronage for any other reason than 
genuine worth it may be depended 
upon that there is something the 
matter somewhere. On the other 

nd, goods that are well known and 
appreciated for their quality have a 

^turnover that is rapid and easily 
made. On such goods no money can 
be lost or tied up for any length of 
time. With our Pickles the care 
necessary to turn out a quality pro
duct is taken from the time |the seed 
is planted, followed by every improve
ment in handling that will tend to 
bettering them in any way. For in
stance, we make a Vinegar specially 
for our own Pickles that is every
thing experience has taught us a 
Pickling Vinegar should be. We 
show two lines : “Lion,” 20:oz. bottle, 
3 doz. to case, $2.00 per dozen ; 
“Premier, ’ in bbls, ti doz., $1.00 per 
doz., or in cases of 3 doz., $1.05 per 
doz.

THEOZO CO.,Limited1,
MONTREAL

I k U» NED

SAMPLES AND TERMS FREE FOR ASKING
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Window *nd Interior Displays Timely Hints 
and Suggestions

ij.

A ;

Seasonable Display.

I
T is probable that the initial recog

nition of the value of window 
dressing arose from the demand 
of the moment, rather than from 
any abstract impression that pro

fit and good reputation would result 
from an attractive arrangement. Based 
on this idea the window was found to 
pay. To-day the same class of display 
is iust as profitable.

The window dresser who acts with the 
settled opinion that all that is neces
sary to give the window its greatest 
importance is to decorate it in such a 
way as to attract the public, even 
though it may be filled with lines car
ried in stock, is missing the main mis
sion of the display space. An elaborate, 
artistic window is a good thing, but if 
it advertises canned goods in. the fruit 
season it will sell nothing.

A window dresser must first of all 
grasp the knowledge that much of the 
attractiveness of any display depends 
upon the demand or the use there may 
be for the articles shown. His main 
task, and his most difficult one, is to 
discover ihe line that should be special
ized each week, or each change of ar
rangement. He must keep his eyes open 
to the stock, he must see what is 
“sticking,” he must consider the sea
son’s requirement; and when this is ac
complished, and not till then, he must 
work out the design for the display.

It is not what window will be profit
able ? but what window will be most 
profitable ? Certain lines sell all the 
year round, but every line has a season 
when it is most in demand, and just at 
the approach of this is when that line 
should be seen in the window. Don’t 
wait until the demand is on in full 
blast. Anticipate it a little; be the 
first in town to show the line, if by so 
doing the display is not too premature. 
A window may sell some goods now, 
but two weeks sooner or later the same 
window might sell much more. It is in 
the clear comprehension of seasons that 
the superiority of one dresser over an
other is noticeable, as much as in the 
ingenuity of the arrangement. This 
superiority may not be so evident to 
the careless outsider, but it is certainly 
important in the business.

In this task of determining the best 
line for the coming display, the fellow 
clerks and the employer can greatly as
sist the window dresser, as they know 
perhaps better than he the things that 
are in demand, or the lines that are 
overstocked or spoiling in their own de
partment. To sell goods in season and 
thus prevent their overstock or spoiling 
is much better business than to sell the 
same amount of other lines out of sea
son, and have the seasonable goods de
teriorate in value by remaining on the 
shelves.

This Week’s Illustration.
This window is a special New Year 

display with color scheme in white and 
green. The window is triangular in

inch royal purple silk ribbon shirred 
by a machine and the words “Ring out 
the old, ring in the new” are cut out 
of white and dark purple paper and 
pasted on the flannel.

In the centre at the back is a half 
circle of gold cardboard from which 
strips of purple crape paper form a 
sunburst.

The railing is painted dead white. The 
clocks are drawn on oak veneer card
board, the one on the left showing 5 
minutes to 12 and the other 12 o’clock. 
The bell is cut out of 1-2 inch lumber, 
padded with cotton batting, covered 
with purple velvet and edged with small 
electric lights. This bell is connected 
with a motor which keeps it moving

New Year Window, Dressed by J. E. Whiteside for Fred. Carne, Jr., Victoria, B. C.

shape with a base of 14 feet and back
ground 5 feet high. The background is 
white canton flannel, hanging from a 
rafter running the whole length of base 
with a railing of wood covered with 
white paper, and on the outside covered 
with moss. While paper is stretched at 
the back of this to throw out the effect 
of the railing.

A 12 inch plank 10 feet Ion" is cov
ered with white canton flannel and 
placed across the front of the back
ground and 8 inches from the same, 
resting on two pillars (of three sides) 
also covered with white canton flannel 
and crossed and re-crossed with %reen 
ribbon. The edge of the board is 11-2 
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back and forth. The floor is covered 
with white cheese cloth.

APPLES FROM WOLVILLE, N.S.
Wolfville, N. S., is the centre ol a 

large apple buying and shipping section, 
and European buyers are frequently met 
during the harvesting of the crop. The 
question of direct shipments from Wolf
ville to England has for some time been 
under consideration by shippers, and on 
Monday last the Barquentine Scotia, 
Capt. Lee master, sailed from that port 
with a cargo of 8,517 barrels of apples. 
As this is the pioneer shipment of fruit 
from Wolfville to England, its outcome 
will be watched with interest by the 
fruit growers of the province. R. E. 
Harris and E. M. Vaughn accompanied 
the shipment to London, in the inter
ests of the shippers.
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Eastlake
Stcel Shingles ]

either Galvanized or Painted
Are Always They»™ |
Relief le^rable-d I
apply than any others, fitting accur- I 
ately—and therefore most easily laid, r 

They have been e thoroughly tested 
in all kinds of climates, invariably I 
proving Fire, Lightning, Rxist I 
and Weather Proof.

If you're building, make sure of satis- I 
faction by ordering Eastlakes for the I 
roof—fullest information if you write. [

Metallic Roofing Co., Limited,
WHOLESALE MFRS., TORONTO, CANADA.

Batchers, Merchants and Hide
Should write to CARROLL S. PAGE, Hyde liilVciS Park, Vt„ U.S.A., who wishes to purvhase 
t^eir jj^es, Calfskins, Sheep Pelts, Tallow 

and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins. Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

Orlan Clyde Cullen, C.E.L.L.M.
Counseller et Lew U.S. Supreme Court. 
Registered Attorney U.S. Patent Office.

U S. and Foreign Patents, Caveats, Copy 
rights and Trade Marks. Military and 
Naval Inventions a specialty. Address,

Box 264, Station ti., Washington, D. C.
CUN SHOP and MODEL SHOP, 

Warren White Sulphur Springs,
Totten P. 0. Virginia.

Birds Thrive on

Brock’s Bird Seed
and die on others—a 

proven fact. 
Therefore sell Brock’s.

NICHOLSON & BROCK, TORONTO

TUB CANADIAN QROCBR

HINTS TO BUYERS.
Contributors are requested to send news only, not puffs of 

goods they handle, or the arrival of standard goods 
that everyone has in stock, or that they are offering
goods at close figures, or that they have had an un
usually large sale this season.

The Eby-Blain Co., Toronto, have a 
soap in 3-lb. preserved peaches at a very 
attractive price.

H. P. Eckardt <k Co., Toronto, report 
a large business doing in candied and 
drained peels, at the prices they are 
selling at.

White & Co., Toronto, arc expecting a 
car of California vegetables, consisting 
of celery, cauliflowers, green peas, egg 
plant and tomatoes. They are also 
making a special sale of “Broncho” 
brand California navel oranges, re
ceived from the Redlands district.

McWilliam & Everist, wholesale iruit 
merchants, Toronto, are expecting a car 
of Spanish Valencia oranges, and a con
signment of Italian chestnuts and Eng
lish cobnuts.

Clark's Chicken Soup, to retail at 
10c, is in stock with the Eby-Blain Co., 
Toronto.

Leonard Bros., Montreal, are offering 
fresh frozen salmon and halibut, and 
these classes of fish are splendid buying 
at prices quoted to the trade.

Buyers of Eleme figs will do well to 
communicate with H. P. Eckardt & Co., 
Toronto, who are selling at low prices.

The Dawson Bros. Commission Co., 
Toronto, have received a car of “Red- 
land Beauty" brand Southern California 
navel oranges; a car of Northern Cali
fornia stock, and a car of Mexican or
anges.

Husband Bros., Toronto, have receiv
ed a car of Mexican oranges, and a car 
of navel oranges, from Redland, Cali
fornia.

H. P. Eckardt &. Co., Toronto, are 
offering special value in curling „/joins, 
with either bamboo or wooden handles.

New pack “Aylmer” Chicken Soup 
and Boned Fowl is in store with the 
Eby-Blain Co., Toronto.

Leonard Bros., Montreal, report ar
rival of several cars of fresh frozen sea 
herring, and prices are very reasonable.

Mr. J. W. Windsor reports arrival of 
carload of fresh B. C. herrings in_ cans, 
eases four dozen, which he is offering at 
low prices to the trade.

E. D. Marpeau directs the attention of 
buyers to values in Gunpowder, Young 
Hyson and Japan teas, also Madame 
Huot’s coffees.

Successful Advertising— 
How to Accomplish It

By J. Angus MacDonald—a volume of 400 
pages packed full of good stuff for advertisers. 
Price $2 00.

Bent postpaid upon receipt of price.
TECHNICAL BOOK DEPARTMENT. 

MacLEAN PUBLISHING CO., Limited, Tosomto.

CONDENSED. OR “WANT** 
ADVERTISEflENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

A6ENCIES WANTED.

/“COMMISSION AGENT with Ai connection 
in Montreal and district, is open for a tew 

extra lines in grocers' sundries ; able to give satis
faction to principals. Address L.L.S. Box 195, 
Canadian Grocer, Montreal. (51)

/COMMISSION AGENT with good connection 
y in Montreal, is open for two or three good 
lines in grocers' sundries ; for information 
address Box 203, Canadian Grocer, Montreal.

(S»)

TRAVELLER WANTED.

VIZ ANTED—A traveling salesman for one of 
the largest wholesale grocery houses in the 

Maritime Provinces. Must have good references, 
be a first-class salesman and have a good know
ledge of the grocery trade. Write P. O. Box 561, 
Halifax, N.S. (51)

BUSINESS CHANCES.

THE Locators. W. B. Herbert, general man- 
■ ager ; largest and oldest exclusive business 

brokers in the west. Address The Locators, 
Merchants Bank Building, Winnipeg, Man.
/-'ROCERY — In Winnipeg, established over 
v—* 20 years; splendid connection; with first-class
customer-; can be bought for $4,000; clearing a net 
profit of $3.000. The Locators.
/-"'ROCERY—Another can be bought at a smaller 

figure, for $1,500; making$3,too a year. This 
is a genuine snap at this figure. The Locators.
Z'"'ROCERY—Yet another for a sm.ller figure 

i 1 the heart of the city; price $700; can be 
bought for $450 cash. The Locators.
/'"'ROCERY—For #700 cash on one of the best 
C* streets; good growing trade increasing daily; 
rent $25. Enquire about this. The Locators.
\\l E never were in such a strong position to 
»* handle our clients and give them satisfactory 

results The I-ocalors.

WH EN you realize that buyers register with us 
by the hundreds you will see that our posi

tion to sell is very strong. The Locators.

SEND for our free book of Business Opportun
ities in the Great West.

PR above or any other business, address, The 
Locators, Merchants Bank Building, Win
nipeg, Man. (51)

GEORGE LITTLE LIMITED
Canadian Produce Importera, 

MANCHESTER.
Butter, Cheese, Ejjs, Bacon, Apples, Poultry

I

E BIERMANN * CO.,
FRUIT AND PRODUCE BROKERS, 

■th Ed. A.B.C. Code - CARDIFF, Walee.
APPLES AND ALL KINDS OF FRUIT AND PRODUCE.

Established 1870. 7 Gold and Silver Medals
MAPLE SYRUP

Small's Brand Is Standard
Government certificate of analysis on 
very package. That’s all! Product of the
Canada Maple Exchange, Montreal 

For sale through the wholesale trade only.
STOKES BROTHERS 

General Merchants Exeter, England
DEALERS IN

Eggs, Apples, Bananas, Potatoes and Fruits of all Kind». 
Correspondence Solicited.y jy/u/Z
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¥ et Art Pottery Decoration in Canada 5
|> ^

T
HE potter’s art reaches away 

back into ancient history, its 
very origin being shrouded 
in the misty past. For in
stance there is every reason 

to believe the Chinese understood how 
to make pottery long before a line of 
their national history had been written. 
Thousands of years ago Egypt was fa
mous for its pottery; from the Egyptians 
the Greeks learned the art, and from the 
Greeks the knowledge passed into Italy, 
Etruria in Tuscany, and on to Rome. 
Speciments of Etruscan pottery are the 
delight of collectors, and it was from 
some admirable specimens preserved in 
the British Museum that Wedgewood 
evolved his scheme of rivalling in Eng
land the product of the Etrurians. In 
1763 he invented the new ware known 
to the trade and the world as Wedge- 
wood, or Queen’s ware, and the extensive 
works throughout Staffordshire are to
day a monument to the genius of this 
Brit is hworkman.

The art of manufacturing china as its 
name implies is supposed to have come 
from China, though the common com
mercial term is porcelain, a Portugese 
word meaning a cup. Porcelain means 
something finer in the earthenware line, 
not only as regards texture but semi
transparency and beauty of color. Pot
tery and stoneware are opaque ; glass is 
extremely transparent, while porcelain 
seems to come between the two. The 
Japanese are noted for the excellence 
of their porcelain, the secret of which 
they keep to themselves.

It is not the purport of this article-to 
go into the various details of the manu
facture of china, porcelain, earthen or 
other ware handled by crockery and 
glassware houses, but to draw the at
tention of readers of The Grocer to an 
establishment in the city of Montreal 
so closely allied to these industries as 
to make it the subject of a short sketch. 
The decorating of china ware has be
come as much, if not more, of an art 
than the manufacture of the goods it
self, and to anyone examining the beau

tiful work displayed in any crockery 
store, particularly those in larger cen
tres, it must be evident that the work 
requires skill and talent of no mean 
order. Germany, France, Belgium and 
England for instance in the several dis
tricts where china, porcelain and glass
ware are made, employ thousands of ex
pert artists to produce the beautiful 
ornaments seen in our stores. But to 
readers of The Grocer’s crockery de
partment it may come as news that in 
Canada we have works turning out work 
that compares favorably with anything 
on the continent. We refer to the 
Montreal China and Glass Decorating 
Co., 50 St. Paul street, under the pro
prietorship of Jacob Gelz, and when it 
is stated that Mr. Gelz is a master in 
every branch of the art from ordinary 
plain glazing to the finest genre and 
landscape painting, raised parte work, 
gilding and firing in its every detail, 
Canada may well be proud to number 
among its artisans such finished -workers 
as Mr. Gelz.

Mr. Gelz is a German, trained and 
brought up in the works of Villeroy & 
Boeh, Dresden, the largest china manu
facturers and decorators in the world. 
Here he served an apprenticeship of 
eleven years, thçn attended the Dresden 
Art School. After finishing this course 
he entered in turn the various factories 
of Villeroy & Boch, acquiring a thorough 
knowledge of every branch of the busi
ness, “unter” and “ober” glazing and 
decorating all kinds of ware. There 
are so many different branches of this 
art of decorating that it is unusual for 
a single artisan to take them all up, 
the plan being for one man to confine 
his attention to one or other of the many 
phases. Mr. Gelz’s desire, however, 
was to acquire thorough knowledge and 
consequently he has devoted many years 
to the study of his chosen art.

Eighteen years ago Mr. Gelz came to 
America and for seven years was em
ployed in potteries and decorating es
tablishments located at Trenton, N.J., 
in West Virginia, and Liverpool, Ohio.

Eleven years ago McDonald’s of St. 
Johns, P.Q., engaged him and after re
maining with that firm for a year he 
decided to open up on his own account 
at 559 St. Paul street, Montreal. Here he 
built his ovens and plant. The business 
from the start was one that received en
couragement from the trade; it has 
grown steadily from year to year. 
About five months ago a new set of 
ovens was installed under his own 
supervision, which are, according to Mr. 
Gelz, as fine as anything of the kind in 
America. Mr. Gelz employs a consider
able number of artists for certain 
branches of the w-ork, but the most 
critical attention is given to every de
tail by himself. During a visit of a re
presentative of The Grocer to the works 
Mr. Gelz explained the system of glaz
ing, decorating and firing and exhibited 
samples of art work turned out by him. 
One specialty in which Mr. Gelz has won 
distinction is in decorating crests, 
monograms, etc., for club, hotel and 
family ware, some of Canada’s leading 
clubs and families possessing tableware 
of his decorating. In tinted toilet sets 
and raised paste work, burnished gold 
and lettering work, as well as glass de
corating Mr. Gelz is an artist and the 
work turned out is invariably of the 
highest merit. His operations are con
fined strictly to the jobbing trade and 
it speaks well for his workmanship when 
it is stated that for years the most 
critical houses in the trade have honored 
him with their custom.

Canadians when buying handsomely 
decorated dinner sets, toilet ware, glass 
ornaments, etc., may reflect with pride 
upon the 1 .mwledge that the motto 
“Made ;n Canada” can aptly be ap
plied to the finished work of a goodly 
share of such ware, and certainly a 
branch of trade of which there are so few 
exponents in Canada deserves the best 
of encouragement. With his new plant 
and equipment it may be expected that 
Mr. Gelz will bring the reputation for 
high class work of the Montreal China 
and Glass Decorating Co. still more to 
the front in Canada.
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THE 
JOHN L. CASSIDY CO.

LIMITED

MONTREAL

French China 
English Pottery 
Silverware 
Cutlery

Jardinieres 
Vases 
Lamps 
Cut Glass

EVERYTHING IN

CROCKERY
AND ALL THE STAPLES

JOHN MADDOCK & SONS. LTD .
ENGLAND.

E. W. Klotz, KmC Toronto
Import Headquarters

Preparations for 1905 Import 
Season well under way.

English lines now ready.
Dinner, Toilet and Hotel Ware,

the very best, because it’s Haddock's.
Allerton’s China and Earthen

ware Specialties cannot be beat.
German and Foreign samples of 

Fancy China and Glass now in 
transit and more to follow.

Further particulars next month.

O

VERY CHEAPEST
FOR THE M

LINE OF

WHITE WARE
<► IN THE MARKET OET OUR

No. 41
PARTICULARS ON APPLICATION.

i: Barnard & Holland Go. :i
MONTREAL

Attention ! \%
/

The BEST
of

Swiss Milk Chocolates

KLAUS’S

CHOCOLATES
are now introduced in the Canadian Market.

/ Klaus’s Chocolates were awarded the Gold Medalx 
Vat the Glasgow Exhibition. )

Wholesale Depot for Canada:

Canadian Swiss Trading Co.
17 ST. JOHN ST.,

MONTREAL.
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Business Changes

BATES, PEACOCK CO., manu
facturers of cream cheese, Hamil
ton, have dissolved partnership ; 

J. W. Bates continues.
Torrance A Park, grocers, North Bay, 

have been burned out.
.John Proctor, of John Praetor 6c Son, 

grocers, Toronto, is dead.
The business of Myron Werner, miller, 

Kishervillc. is advertised for sale.
The assets of.Israel Belanger, grocer, 

St. Albert, are "to be sold on Dec. 20.
•Jas. Kerr, baker and confectioner, 

Court right, has sold out to N. Perry.
Wm. Cranley. tobacco dealer, Pem

broke, has been succeeded by M. Legge.
The assets of Wm. Hogarth & Son, 

Mattawa, were sold by auction Dec. 17.
The assets of R. Franklin A Co., gen

eral merchants, Maxville, are to be 
sold.

Jos. Cross, cigar manufacturer, Port 
Arthur, has assigned to Geo. H. Rap- 
sev.

The assets of McCritnmon & Co., gen
eral merchants, Williamstown, have been 
sold.

The stock of McCrimmon A" Co., gen
eral merchants. Williamstown, was sold 
on Dec. 9.

Win. Russell, baker and confectioner, 
Oil Springs, has been succeeded by E. 
S. Russell.

S. W. Crawford, general merchant. 
Sowcrby, lias assigned to Wm. Thomp
son. Blind River.

Jos. .%chultz. grocer. Copper Cliff, has 
assigned to C. Y. Price, sudbury; meet
ing of the creditors held Dec. 17.

L. A. Guerin, general merchant, Moose 
Creek, has assigned to W. A. Cole ; 
meeting of creditors held Dec. 15.

QUEBEC.

The assets of J. T. Pigeon, grocer, 
Montreal, are to be sold.

The assets of Ed. Jean, general mer
chant. Amqui, have been sold.

The assets of Osias Kegault, grocer. 
Montreal, were sold on Dec. 16.

W. .1. Steele, general merchant, Calu
met, is offering to compromise.

L. G. Bol7.il. general merchant. St. 
Fabien, is offering to compromise.

The assets of J. D. Plourde, general 
merciiant, St. Tite, have been sold.

Adrien -Lesieur, general merchant, St. 
Elic. has assigned to H. Lamarre.

The stock of P. E. Poirier, general 
merchant. Fraserville, has been sold.

J. A. Carles, general merchant, St. 
Boniface De Sliawinigan, has assigned.

Harris, Trwin A- Co., wholesale fruit 
dealers, Montreal, have compromised.

The assets of J. A. Marchand, general 
merchant. Fraserville, have been sold.

The assets of G. F. Croasdale, general 
merchant. Cross Point, have been sold.

The assets of J. P. St. Laurent, gen
eral merchant, Isle Verte, have been 
sold.

J. A. Dagenais & Co., fruit merch
ants, Montreal, have dissolved partner
ship.

H. Thanvette, general merchant, 
Nominique, has assigned to Chartrand & 
Turgeon.

C. Dignard has registered C. Dig- 
nard A Cie., biscuit manufacturers, 
Montreal.

The assets of J. A. Otis, general mer
chant, St. Félicité, arc to be sold De
cember 20.

Geo. A. Drummond has registered as 
president of the Canada Sugar Refining 
Co., Montreal.

The assets of C. Fregeau & Co., gro
cers and liquor merchants, Montreal, 
have been sold.

The assets of D. Bellehumeur, general 
merchant, St. Guillaume D’Upton, are 
to be sold on Dec. 21.

J. Walker and R. J. Longmore have 
registered under the style of Walker & 
Longmore, general merchants, Inverness.

J. B. Mathieu and J. E. Desjardins 
have registered under the style of 
Mathieu & Desjardins, grocers, Mont
real.

W. F. Cockshutt, M. P.

R. Lamoureux and Jos. N. Gagnon 
have registered under the style of La
moureux & Gagnon, tobacco dealers, 
Montreal.

John Stratakos and A. Roomanos 
have registered under the style of A. 
Roomanos & Co., fruiters and confec
tioners, Montreal.

MANITOBA AND N.W.T.

Annie E. Black, grocer, Minnedosa, 
has sold out to M. Nystron.

W. Brodie, general merchant, Bruder- 
heiin, has sold out to W. Leslie.

A. Dowad, general merchant, Kelloe, 
has sold out to McCutcheon & Wellar.

Maloney & Harrison, general merch
ants, Edison, have dissolved partner
ship.

The bailiff is in possession of the 
premises of A. Leger, general merchant, 
Altamont.

Rudy & Otterson, general merchants, 
Hanley, have dissolved partnership; N. 
A. Rudy continues.

B. W. Kert, general merchant, Do
minion City, has assigned to A. W. 
Johnston.

NEW BRUNSWICK.

Helen McLachlan, groper, Nelson, is 
dead.

M. A. Finn, wholesale liquor merch
ant, St. John, is dead.

S. S. Deforest, wholesale grocer, St. 
John, has suspended payment.

BRITISH COLUMBIA.

A. E. Buchanan, grocer, has had E. 
W. Lesson appointed trustee.

The stock of J. McDonald, grocer, 
New Westminster, has been sold to A. 
M. Beattie.

NOVA SCOTIA.

A. I. Hart, general merchant, Bad- 
deck, has assigned to official assignee.

BUSINESS MEN IN PARLIAMENT.
W. F .Cockshutt, M.P.. Brantford.

i\ MONG Canadian industrial cities, 
Brantford occupies a foremost 
position, and it is seemly that 

her representative in Parliament should 
be a business man, possessing those 
level-headed, far-seeing and practical 
characteristics especially evident in 
men whose lives are devoted to com
merce. Mr. Cockshutt, just such a man 
of business, is well fitted to discharge 
the duties of a member of Parliament, 
and to represent his native city at 
Ottawa.

Mr. Cockshutt is the second son of the" 
late Ignatius Cockshutt, and was born 
in Brantford in 1855. He attended 
school at Brantford and at Galt, later 
proceeding to England, where he entered 
the produce firm of Thomas Furness & 
Co., Hartlepool, Durham.

Following this he spent some time in 
the tea warehouse of Bates, Evans & 
Co., London, where he completed bis 
business training. On returning to Can
ada Mr. Cockshutt managed his father’s 
business, which had been founded by his 
grandfather in 1829, until March 15, 
1882, when he bought out the stock and 
completely refitted the double store — 
one devoted to hardware and the other 
to groceries. The former he recently 
sold, but the latter he still continues. 
His largest interests are, however, cen
tered in the Cockshutt Plow Co., a firm 
engaged in the manufacture of plows and 
other agricultural implements.

Mr. Cockshutt has always been a 
strong supporter of the Board of Trade 
both in Brantford and Toronto. He has 
twice held the presidency of the Brant
ford board, in 1889 and in 1904, and is a 
member of the council of the Toronto 
board. He has three times been selected 
by the latter board as their representa
tive at the congresses of the Chambers 
of Commerce of the Empire. Mr. Cock
shutt is an eloquent speaker, and his 
entry into Parliament will add one more 
to the ranks of the orators.
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DON’T ASK FOR “DUTCH COCOA”
-ASK FOR-

VAN HOUTEN’S COCOA
There are other Dutch Cocoas. Van Mouten’s “beats the Dutch.”

Grocers, don’t supply other Cocoas when your customer will appreciate only Van Houten’s.

Dominion Agents { (loo^CRK TORONTO
MONTREAL

1 Irresistibly 
Delicious!”

DETEFtt
j, THE ORIGINAL V

One taste 
will maKe a 
Peter eater !

f^^^^^rtvwwwwwvwwwwwwvvwvvvwwwvwwvvwwtn^^^^^^^F 

MADE IN VEVEY, SWITZERLAND—FOR EATING ONLY.

A Quick, Steady and Profitable account for any dealer.
* Send for a Sample.

LAMONT, CORLISS & CO., Agents, 27 Common St., Montreal

‘ The Standard Goods of Canada.”

BOECKH’5
BRUSHES and

BROOMS
DO YOU HANDLE THEM ?

United Factories, Limited,
Head Office: TORONTO.

■aaBCHiS:-
M0BTB1AL
LOBOOB
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Everybody 
Can’t do It

—You can provide a factory 
as good as ours, and ovens 
as good as ours, and flour 
equal to that we use—and 
yet it doesn’t follow that you 
can make

PERFECTION
CREAM SODAS

There are experience and 
skill and willingness to be 
added. We have these extra 
qualities and we mix them 
all in with the dough—The 
result, in our hands, is sure.

And we have established a 
national sale for our sodas, 
so good are they.

Order them.
We ship anywhere in Can

ada. Equalized freight rates.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.

GERMAN SURTAX AND CANADIAN 
TRADE.

HE following interesting figures 
regarding • lie effect of the Ger
man surtax on the raw and re

fined sugar trade of Canada have been 
submitted by the authorities at Ottawa :

In 1903 we imported for consumption 
from Germany raw beet sugar to the 
amount of 74,000,000 pounds of the 
value of $235,716. Of refined sugar we 
imported 13,286,374 pounds of the value 
of $456,528. Since the surtax went into 
operation Canada has bought scarcely 
a pound of either raw or refined sugar 
from Germany, the trade having been 
completely lost. The trade in raw sugar, 
which Germany formerly enjoyed with 
Canada, has been diverted to the British 
West Indies, while Great Britain chiefly 
supplies the demand for refined. This 
diversion of trade is well illustrated by 
the following figures : Whereas in 
1902-3 our importations of raw sugar 
from the British West Indies amounted 
to 98,000,000 pounds of the value of 
$1,681,525, in 1903-4 they amounted to 
279,000,000 pounds of the value of $3.- 
350,745. As to refined sugar we took 
4,097,077 pounds from Great Britain in 
1902-3, an amount which last year in
creased to 9,445,912 pounds. Germany’s 
trade with Canada has been completely 
wiped out, not only in sugar, but in 
cement also. Of the latter we formerly 
took inimense quantities. There has 
also been a great decrease in importa
tions from Germany of brushes, buttons, 
collars, combs, cotton and woolen goods, 
iron and steel manufactures, fur skins, 
gloves and mitts, and glass and china- 
ware. The surtax not only applies to 
goods the growth, produce and manu
facture of Germany, but to goods, the 
chief value of which was produced in 
Geimanv, although they may have been 
improved in value in another country. 
During the fiscal year 1903-4 $683,000 of 
goods from Great Britain was entered 
under the surtax. The increase of duty 
under the surtax on German goods for 
the last fiscal year amounted to $381,761.

: Fa*'
£ . C*°NA 0*

Do You Know 
Winona ?

Between Hamilton and Grimsby 
—under the shelter of the mountain 
—on thesouthshoreof Lake Ontario, 
in the paradise of fruit growers.

This is where we have wrought 
for the past thirty years, growing 
nursery stock, operating a fruit 
farm, shipping fruit to buyers in 
Canada and Britain, and now we 
are making

E. D. S.

JAMS
JELLIES

and

SEALED
FRUITS

(IN GLASS)

E. D. SMITH’S
FRUIT FARMS

WINONA, - - ONT.

COWAN’S COCOA K.r.;r
COWAN’S CHOCOLATE, CAKE ICINGS,

CREAM BARS,
and COWAN’S famous MILK CHOCOLATE

are absolutely pure goods.

The COWAN CO., limited, TORONTO
56
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REPEAT ORDERS
A good many dealers who bought

STEWART’S 
FINE CHOCOLATES

in fancy boxes—bought liberally, as 
they supposed—have had to send in 
for more.
We shall fill late Christmas orders 
same day as received for

CONFECTIONERY 
OF ALL KINDS

We wish our many friends throughout 
Canada a very Merry Christmas.

ANNOUNCEMENT
Our Travellers will be out the first 
week in January with the finest show
ing of EASTER GOODS ever offered 
in Canada.

A. J. STEWART, Limited
Makers of

STEWART 8 FINE CHOCOLATES
TORONTO

CANADA:
No bel ter 

Country

MOTT'S:
No better 

Chocolate

ELITE
%-lb. blocks.
6-lb. boxes, 30c. per lb.

Breakfast Cocoa
Ya and Vfc-lb. tins.
7-lb. boxes, 35 and 40c. lb.

Prepared Cocoa
^4-lb. tins.
7-lb. boxes, 32c. per lb.

Diamond Chocolate
8s. 6s, 14s.
12-lb. boxes, 25c. per lb.

John P. Mott (EL Co.
HALIFAX, N.S.

SELLING AGENTS:
J. A. TAYLOR, R. S. McINDOE, JOS. E. HUXLEY

Montreal. Toronto Winnipeg.

Goods
to

Push

Jersey Cream Yeast Cakes 
Jersey Cream Baking Powder 
Social Teas, Coffees, Cocoas 
Old Church Canned Goods 
Old Church Pork and Beans 
Old Church Ketchup 
Jersey Extracts 
Jersey Mustard. Ab"KLlïeïïî«. 
Jersey Cream Jelly Powders 
Standard Brooms 
Lumsdens Lye

LLMSDEN BROS

'I

We want to make these lines our leaders and ask the trade s assistance 
—merchants who are willing to take up and push the above fine goods. 
We will make it well worth their while. Send for a trial order by mail.

Hamilton, Ont.
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For

Xmas Trade
IF there’s anything you’ve over- 
* looked ordering in Oranges 
(Californias, Floridas, Jamaicas, 
Mexicans) Lemons (Messina and 
Palermo) Almeria Grapes, Figs, 
Dates, Nuts, Holly, Etc., 
remember that our Mail Order 
Dept, is in capital working order, 
and can help you out at short 
notice.

Call up Long Distance Phone 
Main 645, or wire.

McWILLIAM

TORONTO, - - ONTARIO

The

DAWSONCommission 
Co., Limited

fruit, produce and 
conmssioN riERCtiANTs.

Cor. Market and 
Colborne Streeta. TORONTO

WE BUY^
BRIGHT DRIED APPLES.

HIGHEST MARKET PRICES.

The W. A. GIBB CO.
6 and 7 Market 6t„ HAMILTON

IN STOCK
New Figs Spanish Onions

Celebrated Camel Brand.
Jamaica Oranges Malaga Grapes

Bbls. or boxes.
If our travellers do not call on you, write, wire o 

phone your orders which receive prompt attention

HUSBAND r4
Wholesale Fruit and Commission Merchants.

♦ ◄ ►

GREEN FRUITS
< ► < ►

Robbing Canadian Apple Shippers.
HE New York Journal of Com

merce makes the following 
interesting statement : “The 
produce trade—export and do
mestic—of this city is much 

wrought up just now regarding the 
cable quotations for American apples in 
the English market. George A. Coch
ran, of Boston, a recognized authority 
on the fruit trade, who receives quota
tions by cable, and to whose attention 
the matter was brought, insists that a 
coterie in England has systematically 
banded together for several years past 
to get the product of the apple growers 
of the United States and Canada for 
little or nothing. He says : “They re
sort to different tactics each year to ac
complish this purpose, and this year, 
fortunately for them, they had fairly 
good crops of apples in Europe to harp 
on. This they magnified to such an ex
tent that it made many growers in this 
country feel as if they were going to 
get little or nothing for their fruit.”

Mr. Cochran declares that these par
ticular dealers have agents in Boston, 
Montreal, Toronto and Nova Scotia, 
and he continues : “They consist of 
fruit merchants in Liverpool especially, 
where the worst of them hold forth, but 
they are in Glasgow, London, Man
chester and other markets. They ad
vertise freely through the papers here as 
receivers of apples on the other side. 
They put their consignments into the 
fruit auctioneers’ hands for realization, 
and here is where the iniquitous work 
comes in. The fruit auctioneers are 
fair, but these dealers manage at the 
auctions to secure the most desirable 
lots, and re-sell the apples at private 
sale at high prices. They return to 
the shippers on this side account sales 
based on the auctioneers’ returns.”

This is a matter that merits thorough 
and immediate investigation by the Can
adian Commissioner in Great Britain. 
The majority of English commission 
merchants doing business in Canada are 
known to be entirely above suspicion in 
this particular. At the same time, for 
their own protection, as well as for the 
protection of Canadian shippers of pro
duce to Great Britain, an exposure of 
the guilty parties is necessary.

Electricity and the Fruit Store.
We are amongst those who believe, 

says Fruit Grower, that to no section
68

of the trading community is the elec
tric light more essential than that of 
the up-to-date retail fruiterer. A large 
share of the loss incurred by the fruit
erer and green grocer is due to gas 
lighting and the heat and fumes caused 
thereby. This is especially the case 
where the shop and store premises are 
enclosed, or partly enclosed, during the 
day, which is the case with many shops 
both large and small, especially in the 
cooler and shorter days which are now 
upon us. The action of the gas and the 
heat immediately affects ripe and ripen
ing fruit, setting up a state of decay 
which speedily affects the appearance 
and condition of the fruit.

New Fruit Warehouse.
I’liING the past week a represen

tative of The Canadian Grocer 
had the pleasure of visiting the 

fine new wholesale fruit warehouse re
cent!" erected by H. Walker & Son, 
Guelph, Ont., for which it is claimed 
there is nothing more complete in equip
ment on the North American Contin
ent. Ibis film have every reason to be 
proud of their new quarters ; as far as 
floor space, light, and conveniences are 
concerned the warehouse is unique for 
its kind. The exterior is of red pressed 
brick two stories high with basement, 
double plate glass front, and covered 
passage ways for loading and unload
ing in stormy weather, besides lane run
ning the whole length of the building 
which will be utilized as a private rail
way siding.

The interior is finished throughout in 
natural wood, the business offices of the 
front being particularly bright and at
tractive, while the storage rooms proper 
finished in Georgia pine present an ap
pearance not often seen in fruit ware
houses. The plant is supplied with large 
fruit curing rooms, electric hoists, and 
an up-to-date steam heating and flue 
ventilation system. The chief impres
sion, however, one gets in wandering 
over the warehouse is that of spacious
ness, although the comparatively large 
floor area docs not seem to be a whit 
too large for the accommodation of the 
fitm. Everywhere were to be seen piles 
of fruit boxes, packages, etc., ready to 
he shipped for the holiday trade.

Mr. Walker says the Christmas trade
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in fruit has been more than satisfactory 
this year. California navel oranges are 
arriving in excellent condition and fully 
a fortnight earlier than in previous 
years. The market for grape-fruit is 
growing steadily in Western and North
ern Ontario and Mr. Walker thinks it 
will not be long before this article goes 
into general consumption. Business 
conditions in Western Ontario gener
ally are promising; the consumer is ap
parently enjoying good times, the 
volume of trade done by the wholesaler 
as well as the retailer being decidedly 
on the increase.

Mummy Nuts.
In passing the commission house of 

Batch & Linders, in Fulton Market, 
New York, a few days ago, a representa
tive of The Grocer noted a bag contain
ing nuts that resembled large pine cones 
and labelled “African Mummy nuts 
from the Bekee Islands. ” Upon in
quiry he learned that they retailed at 
5 cents each.

Mummy nuts when placed in the oven 
and subjected to heat open revealing an 
almond shaped nut of good flavor on each 
leaf of the cone. Wishing to obtain fur
ther information for the benefit of the 
readers of The Grocer, the question was 
asked, “Where are the Bekee Islands ” 
He was politely informed they are 
twenty-two miles due south of the Rhe- 
kee Islands.

Christmas Price List.
The trade seem to be vieing with one 

another at this season in distributing 
descriptive literature, the most, recent 
offering being that of McWilliam & 
Rverist, wholesale fruit and commission 
merchants, Toronto, in the form of a 
complete holiday price list of green and 
foreign dried fruit, foreign nuts, pro
duce, holly, etc. Retailers should write 
for this list at once; it will assist 
ihem materially in filling Christmas or
ders.

Fruit Notes.
It is rumored that a fruit growers’ 

association will shortly be organized in 
New Brunswick.

T. S. Armstrong opened up a fruit 
and confectionery store in Kincardine, 
Ont., on Dec. 10.

W. L. Dewar, of Mill town, N. B., 
has started in the grocery, fruit and 
confectionery business.

The T. Upton Co., Hamilton, wish to 
announce that all orders for Upton’s 
Orange Marmalade are now being filled 
with new season’s goods. Also, that 
they are putting on the market for the 
first time grape-fruit marmalade.

W. B. STRINGER 
J. J. McOABE KEEP ! KEEP !

Keep your ^jjon our prices as given in our Circulars. 

They’re close and the quality of the Fruit we offer is fine.

’Phone Main 5672.

61 Front E., 
Toronto. W. B. STRINGER & CO. Fruit

Brokers

SUGARS LIMITED
MONTREAL.

Manufacturers of high-grade SYRUPS and MAPLE CONFECTIONERY. 
Illustrated price lists on application. They will interest you.

THEY ARE HERE ROW ARO PLENTY COMIRB FOR XMAS eo -53 CO

EXTRA FANCY15^ C/5

© G
RA

PE
S | m 5

S gX 5 £ 0

New Grenoble Walnuts, Tarragons Almonds, and all other ^ n „
as
m <© 85 2 °g a a 5

kinds of Nuts, Dates, Figs, etc., all of very best quality. . p -a *—• 
Prices the lowest. Send us your orders and get the best- JE2 Efc <mi

HUGH WALKER Sc SON, Guelph, Ont. c3 dü eS Lti
25

<» a 2

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

3. E. ROBINSON & CO.
INQERSOLL 

Established - - 1886

HOMER REID
MEAFORD, ONT.

Wholesale dealer iu and manufacture! of

EVAPORATED APPLES
Write for prices.

J. I. & CO.
Customs Brokers 

and Warehousemen

27 St, Sacrament Street, “
Tel. Main m. Bond 28.

68

C-+B

7519
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FLOUR 4S5 CEREAL FOODS
Flour Trade of Japan.

PECIMEN views regarding the flour 
trade of Japan have been submitted 
by A. MacLean, Canadian Com

mercial Agent to Japan, under the 
heads A., B. and C., as leading import
ers residing in that country.

A., with general reference to the 
flour trade, says that their firm, wliere- 
ever they are located, in Britain, in In
dia, in China, and Japan, are always 
disposed to prefer British and colonial 
products. They would especially prefer 
Canadian flour, for both sentiment and 
quality, but unfortunately circumstances 
operate against its extensive importa
tion. The high price which it commands 
at the place of growth and manufacture 
makes it too expensive for the larger 
Japanese market, notwithstanding which 
there is enough marketed to show what 
could be done if there were enterprise 
and energy behind it. This firm say 
that they share in the expectation of 
demand probable when the war is over 
and Corea and Manchuria come under 
Japanese influence; but that even then, 
if the Canadian exporters don't support 
their product with business energy, it 
may be distanced by that from the 
United States and Australia. Some 
system, they thought, should be adopted 
of keeping Canadian flour on the Jap
anese market, for it was going to be 
worth making preparation for its ulti
mate supply.

The firm represented by B. say that 
Washington and California flour, other
wise “American,” has its place in Japan. 
It is mainly presented in certain brands, 
of which the well known “Gold Drop” 
is the chief; the trade have come to 
know the brand, and feel that they are 
well served by it, and therefore it is 
called for. The importer has no preju
dices, only he has a preference for what 
the market has come to want and to 
call for. Under these circumstances, B. 
thinks that it is the part of the Can
adian exporter to place his brands on 
the market, and to stand behind them 
until, like “Gold Drop” and others, 
they are able to stand alone. In short,
B. says Canadian trade wants pushing. 
It does not matter to his firm whose 
goods they sell; inducement is every
thing.

C.’s firm in flour and butter deal 
mostly with Australia, but would like 
to do business in like lines of Canadian 
goods if they pould. They quote the 
difficulty of the higher price, the unac
customed color, and the fact that Am
erican flour has secured a foothold, 
which Canadian flour has not. Ameri
can flour gave satisfaction to its users, 
and had full possession of the market ; 
therefore, new competitors coming in 
would require for a time to adopt excep
tional means to get a share of the 
trade. When people were satisfied with 
what they were using, they would yield 
slowly to a higher priced article, even

although it might be better beyond dis
pute.

These firms, thus expressing them
selves, have dealt and are dealing be
times in Canadian produce, and they 
may be said to have correspondents in 
Canada, who are pressing Canadian pro
duce upon them; but those correspond
ents are thousands of miles away; and 
as has appeared in some deterrent 
cases, are not in any way assured to be 
of the requisite personal responsibility. 
The conclusion, therefore, is that, by 
some responsible medium right on the 
spot, Canadian trade in flour, butter, 
condensed milk, lumber, and so on, 
should be represented in order that pro
gress may be accelerated beyond the 
progress of drift.

Concessions to U. S. Millers.

AS a direct result of recent agita
tion on the part of leading mill
ing interests in the United 

States, the drawback system, which re
mits the duly on raw materials import
ed for manufacture for the export trade, 
is about to be extended to cover Can
adian wheat mixed with American wheat 
in the production of flour designed for 
foreign markets. The Administration 
has virtually decided to adopt this 
course, though the formal order will not 
be issued for several days.

As the drawback law has been applied, 
Canadian wheat could be brought into 
this country in bond, ground into flour, 
and the flour exported without the pay
ment of any duty on the wheat, provid
ed the identical flour and by products 
were exported. Under another plan the 
duty was paid when the wheat was im
ported, and when it was shown that an 
equal amount of flour had been exported 
the duty was refunded. The millers 
complained that neither plan worked to 
their best advantage, as they were 
forced to keep the Canadian wheat sep
arate, and to export the by-products, 
while the best results are obtained by 
mixing hard Canadian wheat with the 
soft wheat from Kansas and other west
ern states. Hard wheat can be secured 
in the northwestern states, but it costs 
17c a bushel more than the Canadian 
hard, and the millers contended that 
they could not pay the higher price and 
export flour at a profit. They are will
ing to pay the American price for flour 
made for American consumption.

The decision is a distinct concession 
to American flour manufacturers and 
will, it is thought, enable them to hold 
their own in European markets, which 
has been more or less problematical 
during the past few months on account 
of the shortage and high price of wheat 
in the United States.

Quaker Oats Mills Closed Down.
The American Cereal Co. have closed 

down their mills at Peterboro, Ont. It

is stated that the reason is the recent 
advance in Canadian freight rates, which 
practically prohibits this firm from put
ting their products down at the sea
board on the same basis as those manu
factured in their U. S. mills. It is 
well known that the American Cereal 
Co.’s products are largely exported to 
foreign countries, and that freight rates 
are a material consideration in connec
tion with the cost of delivery and com
petition.

The shutting down of this industry is 
a serious set-back to Peterboro, par
ticularly at this season of the year. As 
to when the mills will resume in all de
partments depends solely on an early 
adjustment of freight rates. It is 
thought, however, that they may be op
erated to meet the domestic trade.

Growing Milling Industry.

IN conversation with a representative 
of The Canadian Grocer the other 
day, Mr. F. W. Thompson, vice- 

president and managing director of the 
Ogilvie Flour Mills Co., stated that 
fully fifty per cent, of the flour going 
into consumption in Newfoundland at 
the present time was Koyal Household. 
He did not think the people anywhere 
could be too enthusiastic about this 
brand, and it was his unalterable pur
pose to maintain and, if possible, im
prove it, no matter what the cost might 
be.

The demand for Royal Household was 
such as to tax the present milling ca
pacity of the Ogilvie firm to its very 
utmost. Work was being rushed on 
their large plant at Fort William, which 
when completed would be one of the 
largest milling plants in the world, 
with a capacity of three thousand bar
rels per day, to be run in connection 
with their three-quarters of a million 
bushel fireproof elevator recently erected 
at Fort William. This would make six 
mills owned and operated by the Ogilvie 
Milling Co., located as follows : Two in 
Winnipeg, one in Fort William, and three 
in Montreal. The largest single mill in 
the Empire was their “Royal Mills” in 
Montreal, with daily capacity of four 
thousand five hundred barrels.

Death of Mr. John Goldie.
On Dec. 8, in Guelph, occurred the 

death of Mr. John Goldie, second son of 
Mr. James Goldie, Sr., president of the 
Goldie Milling Co. Deceased had been 
suffering from nervous prostration for 
the past four years. He was born in 
Paterson, N. J., nearly fifty-three years 
ago. At the age of 9 he came to 
Guelph, and while still a young man 
connected himself with the Goldie Mill
ing Co., in w'hose interests he labored 
untiringly and successfully up to the 
time of his fatal illness.
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The Cream of Comfort

Borden's
Peerless

Brand
Evaporated Cream

UNSWEETENED
For Army and Navy men in camp or on the march, "afloat 

or ashore." It has a natural flavor without that scalded milk 
taste, a light cream color, uniform consistency and perfect keeping 
quality. Available in every manner as a substitute for ordinary 
milk or cream.

Try It in
Cocoa, Tea and Coffee.

WILLIAM H. DUNN, - MONTREAL
JOS. IRVING. 92 Wellesley St, TORONTO.

ERB 4 RANKIN, SCOTT, BATHGATE 4 CO.,
Halifax, N S- Winnipeg, Man.

W S- CLAWSON 4 CO- SHALLCROSS. MACAULAY 4 CO..
St. John, N B. Victoria and Vancouver,BC

jt, v?

BENSDORPS 
COCOAROYAL

DUTCH
There's no better Cocoa made, and it costs 

only X a cent per cup.
Remember the Cocoa with the Veltew Wrapper.

THAT’S BENSDORF’S
For prices and particulars 

WILLIAM H. DUNN. - Montreal 
Importer and Distributing Agent 

Province of Quebec and Eastern Ontario

II -th flour.grocer

ROYAL MILLERS
WARRANT

ICHjISlblER

Anna of*!

8t by Dailyrov
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Life is a Game
In the game of 
Breakfast Foods it 
is known to pretty 
nearly every grocer 
in Canada that

Orange
Meat
is trump.
Yet we want to 
assure you that 
Orange Meat is 
not trump by ac
cident. We have 
“fixed” things, as 
they say in election 
language.

A secret—
We have made Orange 
Meat so good that the 
people like it better than 
any other cereal they can 
get.

Your wholesaler has 
Orange Meat.

Tie Frontenac Cereal Co.
Limited.

KINGSTON, CANADA.

PLOUR AND CBREAL POODS

The New Process Flour.
OST women have learned the dis

advantage of having two differ
ent kinds of flour in the house, 

one for bread the other for pastry. At 
last a leading company has been suc
cessful in inventing a process by which 
flour can be milled equally good for 
bread, cake, and pastry, and the many 
housewives and cooks who have tried it 
can substantiate this fact. The flour 
that goes the farthest is the cheapest, 
and when you can buy fine, pure, white 
and healthful flour why buy poorly mill
ed flour, that will not bake into as much 
food product as the flour that your gro
cer will ask a few more cents for? In 
the long run a man eating seven pounds 
of the best flour would get as much 
nourishment therefrom, and be free from 
existing impurities, as a man eating ten 
pounds of ordinary flour which will not 
bake bread and pastry equally well.

In this new process the interior of the 
kernel of the wheat is reached, afford
ing more gluten, less starch, more bran 
and shorts for the miller, but pure, nour
ishing, and invigorating food purified 
by electricity for the people.

It is every housewife’s ambition to 
have the best for her table, the most for 
her money, and therefore she must see 
that the grocer supplies the family with 
the best flour.

Cereal Notes.
Mr. J. Black has joined the firm of 

Bruce, McBean & Co., grain brokers, 
Winnipeg.

The Frontenac Cereal Co., Kingston, 
have received an order for two carloads 
of their breakfast food products, to be 
shipped to Australia.

The Diamond Mills, formerly owned 
by Watt Bros., Ridgetown, Ont., have 
been purchased by Messrs. Buckborough 
& Simpson, and will be known in future 
as I lie Ridgetown Milling Co.

Navigation on the Upper Lakes for 
the season 1904 was closed on Dec. 11, 
when the steamship Huronic left Fort 
William for Sarnia laden with 60,000 
bushels of grain and 850 tons of flour.

Official figures of - Great Britain’s 
wheat crop are given as 36,880,000 bush
els, as against 47,624,000 bushels last 
year, and are rather less than expected. 
The oat crop is given at 159,260,000 
bushels, against 155,850,000 bushels last 
year.

CANNED GOODS AGENCY.
The Grocer has an inquiry from a 

Liverpool commission man of experience 
62

and connection who is anxious to secure 
the agency of a Canadian canned goods 
house to sell on commission. Particu
lars may be had by addressing the Ad
vertising Manager of The Canadian 
Grocer.

FUTURE OF JAPAN TEA.
HE CANADIAN GROCER has re

ceived the following communica
tion from P. C. Larkin, of tlie 

Salada Tea Co., Toronto:
Editor Canadian Grocer:

The letter of Mr. Bernard, agent for 
Bernard & Co., of Japan, re Ceylon and 
India green tea, in your issue of De
cember 2 was most interesting reading 
to me. In it we have a letter from one 
of our opponents telling us that our 
business is “going to the dogs.’’ AYell, 
there are very few “live” merchants 
who have not heard like stories about 
their affaire from their opponents, and 
therefore, we can look with equanimity 
at Mr. Bernard’s assertion. By a 
strange coincidence though, the same 
morning of your issue we received a 
circular letter notifying us that Hunt 
& Co., of Yokohama, “have now estab
lished branches of their business in 
Colombo and Calcutta,” therefore an
other Japan firm has taken up the Cey
lon and India- green tea trade. Will 
any of your readers presume that Hunt 
& Co. would go into the Ceylon and 
India green tea trade if they saw it 
declining? or will not every reasonable 
person suppose that it is because they 
have great faith in the Ceylon and 
India green tea trade ? However, 
figures speak better than any inferences.

The imports of Japan tea into Can
ada in 1890 amounted to 11,666,757 lbs. 
During that year, 1809, we put Ceylon 
green tea on the Canadian market. In 
1003 the imports of Japans had fallen 
off to 4,879,078 lbs; showing that, nearly 
two-thirds of the entire Japan tea im
ports into Canada had disappeared. 
During the same period the imports of 
Ceylon and India green tea into the 
United States and Canada amounted to 
over 20,000,000 lbs.

Any person engaged in the Japan tea 
trade alone, who ran look with the 
optimism that Mr. Bernard does at those 
Government figures showing such a 
rapid decline every year in the imports 
of Japan teas, and a correspondingly 
rapid increase in imports of Ceylon and 
India green tea, has certainly the cour
age of a “Mark Taplev.” I am not 
afraid to put on record my prediction, 
and it is, that in a very few years Japan 
tea will have entirely disappeared from 
the Canadian market just as China 
blacks have, and the downfall of the 
latter I foretold twelve years ago when 
there were few believers. Cup quality 
tells in the long run, and it will tell in 
favor of Ceylon and India greens just 
as it has in blacks.

(Signed) P. C. LARKIN.
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Write or Phone Us
For Prices on

Rolled Oats, Standard and Granulated Oatmeal,
Granulated Wheat, Pot and Pearl Barley,
Gold Dust Cornmeal, All Kinds of Feed,
Ground Wheat, Ground Oats,

Grain of all Kinds.
We can give prompt delivery in mixed carlots or otherwise 

Letter Orders Promptly Filled.

Flaked Wheat, 
Split Peas, 
Pea Meal, 

Ground Corn,

Wm. McCann Milling Co.
offie. and p00t of Jarvis Street, TORONTO

A Grocer’s Bank Account MAPLE SYRUP
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN
ADA and practical and experienced "HARD WHEAT 
MILLERS.

Selected, Government inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

You are losing money if you do not Carry- a full line of 
Cabinet Maple Syrup in store.

-Some parties claim to have Cabinet 
Maple Syrup put up under other 
brands. This is a mistake. All 

genuine Cabinet Maple Syrup has our name, Montreal 
Maple Company, printed on every label.

NOTICE

PACKED IN TINS
6 gallons wine measure. 14.50 per case, 

12 half-gal., - 4.80
24 quarts, “ 4.80
24 pints, 2.50

5 gal. tin, imp. measure, 4.00

PACKED IN WOOD
12 gal. kegs, 
27 " bbls.,

5% ct«. per lb. 
5K M

Freight prepaid up to 40c. per too lbs., all freight charges over 40c. 
per 100 lbs. to be added to invoice, in three case lots and over.

If your jobber will not supply you with our goods, write to us
‘ U fir ‘

Lali Hue anfl Milling Co.
LIMITBB

GODERICH, j» ONTARIO.

and we will see that your order is filled.
Accept no 

on every label
Accept no substitutes. None genuine unless our name is printed 

lal '

THE MONTREAL MAPLE COMPANY
MONTREAL, - - QUE.
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A DEPARTMENT FOR 
RETAIL MERCHANTS.Accessories

Make More of Cigar Deoartment.

RETAIL grocers might make more of 
the cigar and tobacco department 
which some of them maintain than 

they do now. It is merely a matter of 
knowing how and of trying the proper 
quality of goods. No smoker, no matter 
how little experience he may have had 
with rather low grade cigars, is going to 
buy freely of poor stock il it is possible to 
get better, and most towns of any size 
now have some place, if it is only a barber 
shop, where cigars can be bought.

If retail grocers would put in a small 
stock of good, but moderate priced cigars, 
choosing good brands and always keeping 
the stock up to the standard, they would 
speedily built up a profitable trade. V\ hile 
it might not be a large department it 
would add its proportion to the general 
profits and be another reason why custom
ers should visit a grocery store. It is said 
that the only men who buy cigars from 
grocers are the hired men who come oil 
the farms on holidays and Saturday nights, 
but that isn't quite true, even it grocers 
have few cigars that are satisfactory to 
anyone else. The thing to do is to make 
the department attractive and undertake 
to compel customers to buy more freely of 
better goods.

A small stock of five-cenl cigars, some 
good smoking tobacco, some good plug 
tobacco and some pipes and smokers’ 
articles would not require much invest
ment, nor much space, but they would 
add their quota to the business of the store 
and cause smokers to patronize it more 
freely.

There are many country villages where 
there is no regular cigar or tobacco store. 
These villages ought to be good places to 
establish such departments and place 
them upon a profitable basis immediately.

It would be well to advertise the depart
ment as freely as its size and importance 
appeared to warrant, in that way attract
ing attention to it at the opening. In 
some instances it might be possible to 
secure samples of tobacco or little cigars 
to distribute to such persons as might 
come in for the first time.

It would always be comparatively easy 
to replenish stocks, for wholesale grocers 
nearly all have large cigar departments. 
Many of them even sell to regular cigar 
stores that do a big business. It is not 
conceivable that they can’t supply a small 
grocer. This matter can be looked up 
very easily, and if you haven’t such a 
department it would be a good thing to 
establish one as soon as you can make 
arrangements.—New England Grocer.

to customers, friends or employes in re
membrance of valued orders or services 
rendered, nothing is more suitable than a 
box of cigars, a meerschaum pipe, a cigar 
case, cigar holder, or a tobacco pouch.

This is the season when the public are 
disposed to invest freely in holiday gifts 
for their friends, and the retailer will do 
well to make the most of his tobacco de
partment in this connection. He will find 
it well worth his while to talk tobacco to 
customers, particularly if they have friends 
who are partial to a pipe or good cigar, 
and if he be a smoker himself he will be 
able to add from his own experience the 
persuasive information that there is noth
ing in the world so thoroughly appreciated 
at Christmas time by men who indulge in 
a smoke as a box of dainty cigars, a pipe 
or some other of the numeious smokers’ 
accessories.

Ontario Tobacco Crop.

RECENT reports front correspondents 
on the tobacco situation in Ontario 
speak well of the tobacco crop, both 

in regard to quality of leaf and character 
of curing. Others state that the lateness 
of the season at planting rendered it im
possible to raise a first-class brand of leaf 
in certain sections. Some of the crop got 
nipped by the frost, but as regards both 
yield per acre and quality the return is 
about average.

The farmers of Essex County are well 
satisfied with, the season’s crop ; the

amount of tobacco raised was not as great 
as in other years, but the price realized 
was larger. The Empire Tobacco Co. 
alone is said to have purchased three hun
dred thousand dollars worth of Essex 
tobacco, and other tobacco manufacturers 
bought equally largely.

Sumatra and Borneo Tobacco.
i t STATISTICS for the year 1903-04

Borneo are now to hand. Per
haps the most noticeable feature of the 
general situation is that although the 
crop is the largest on record, exceeding last 
year’s record by between 6 and 7 per 
cent., not one bale of leaf remains un
sold,” says the London Financial News. 
“This fact, coupled with the firmness 
shown at all the Autumn sales and with 
an advance of about 8 per cent, in the 
price of the Sumatra crop, and of about 
18 per cent, in that of the Borneo crop, 
points to a very large increase in con
sumption and augurs will for next season. 
The combined crops of 1903 sold this year 
amounted to 171,211 bales, against 256,- 
102 last year. Sumatra and Borneo figure 
respectively for the two years, in bales, as 
follows :

1903. 1904.
Sumatra.................. 241.338 354168
Borneo..................... 14,864 " 17,043

Total............... 266,103 271,321
“At present the outlook for the new sea

son, which will open in March, is dis-

' . ... ■ • m .

All First-Class Grocers
Handle

OLD CULM
Cut Plug Smoking Tobacco

It’s a Trade Brlnger.

z
Smokers’ Presents.

If a retail grocer or general merchant- ^ 
thinking of sending a Christmas present

14
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Y ou are Reminded that
we have put up Pebble Cigar (our 5-center) and 
Pharaoh Cigar (our 10-center) in handsome form, 25 
to the box, for

CHRISTMAS PRESENTS
Can you not handle a few of these boxes, to the sat
isfaction of a good many of your customers who 
have to solve the gift question ?
There’s a nice thing in it for you.
But you’ll have to hurry. Christmas is coming.

J. BRUCE PAYNE, Limited, Mnfrs., GRANBY, QUE.

Everybody Knows And Therefore
—or should know— 
that there is no 
Smoking Tobacco 
that equals

this being so, it is 
but right that the 
grocer should sell

T* B T* B
The 10c. Size is a Good Seller.

Geo. E. Tuckett & Son Co , Limited, Hamilton.
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tinctly favorable ; but tobacco is a more 
speculative crop even than hops, and, as 
they say in Amsterdam, ‘ Tobacco, my 
dear sir, is either gold or iron.’ At the 
same time the dividend records prove that, 
given a good estate and good manage
ment, the yield on an investment spread 
over a series of years is usually a very 
handsome one.”

Tobacco Notes.
X. T. Kreig, of Hespeler, Ont., has 

opened up a tobacco store at Preston.
Thousands of pounds of tobacco leaf ot 

excellent quality were raised during the 
last season at Kelowna, B.C., and it is 
thought the experiment will result in a 

• large industry springing up in British 
Columbia in tobacco culture and the manu
facture of cigars and plug tobacco.

TOBACCOS AND CIOARS

Mr. Louis Jacobs, representing Levi, 
Blumenstiel i Co., 147 Water Street, New 
York, dealers in leaf tobaccos, was a caller 
upon the trade in Montreal last week. 
The Grocer met in Mr. Jacobs an old 
acquaintance of early days in Hamilton. 
Mr. Jacobs has done well since taking up 
his abode across the line, and now repre
sents one of the best known leaf tobacco 
houses in the trade.
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Should be in the mouth of every smoker. Wha i

_ " Scotch Clay Pipe
Be sure and ask for it, and see that you get it.

D. McDougall & Co., Glasgow, Scotland.

SWEET
OAPoral

Cigarettes
STANDARD

OFTHE

WORLD
Sold by all Leading Wholesale Houses.

Royal Egyptian 
Cigarettes
J. M. Fortier, Limited, Manufacturer, Montreal

Rich in Flavor
Copious in Value 

Great Sellers

All First-class Grocers should have them

SMOKING
Tonl^
Solid Comfort 
Pinchio’s 
Hand Made

I IfI people like

McALPIN’S TOBACCOS
—and they do—why don’t you 
sell them

McAlpin’s Tobaccos ?
There's more money in them for you 
than in any other Tobaccos sold.

MCALPIN CONSUMERS' TOBACCO CO.
LIMITED

TORONTO

CHEWING
British Navy 
King’s Navy 
Beaver 
Apricot

lit;

5514
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f DEPARTMENT OF ADVERTISING
| SUGGESTION AND CRITICISM

Edited by 1

John C. 1
Kirkwood, 1

TORONTO. 1
■ NOT IS—Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens
■ of their newspapei and other advertising, for the purpose of revie* in this department. Address care of Department of Advertis-
■ ing, Thé Canadian Grocer.

GETTING INFORMATION ABOUT YOUR SUBJECT.
By E. St. Elmo Lewis.

T
I1K very first thing that an ail- 

writer must do is to under
stand his subject. It is not 
necessary, however, that an 
ad-writer should know how 

in build an engine in order to advertise 
one. Some people seem to think that 
because an advertising man cannot make 
.in article he cannot advertise that ar- 
liele. I venture to say that Mr. John 
Wanantaker cannot go into a silk factory 
and make a piece of silk; hut Mr. Wana- 
makcr can sell it.

The principal thing that you want to 
know about goods is the selling point; 
therefore, instead of going to the fellow 
that makes the goods, go to the sales
man who sells it. The salesman who 
sells the article learns early in his ex
perience to judge his people. The only 
difference between the salesman and the 
ad-writer is that the ad-writer appeals 
to a number of men at one time, where 
the salesman appeals to hut one or two. 
Therefore, before you write an advertise
ment, go to the man who sells the goods 
and who knows how to sell them, and 
get him to talk lo vou just as if you 
were going to buy the goods, only you 
must impress upon him that vou are 
supposed to he a man who knows a 
great deal about them, therefore he has 
io put some very strong arguments to 
convince you that his goods are superi
or. If you have a proposition where you 
have low-priced goods, your salesman 
will talk to vou very strongly unon the 
great bargain quality. If you have a 
proposition where quality is the consid
eration, the salesman will tell very Ut
ile about prices, but a great deal about 
quality, anil the character of his estab
lishment .

Understand that you must write youi 
advertisements to meet the kind of peo
ple to which the store or business 
caters. The higher class of society 
doesn’t make so much point of price as 
it docs of quality. The lower classes, 
having less money, must look more to 
price and less to quality.

It is not necessary for me to go into 
any discussion as to which is the better 
way of buying, any more than to show 
that these arc the conditions which the 
advertising writer must solve; there
fore, he has no choice in the matter, but 
he must write his advertisements to in
terest the class of people. This prin
ciple applies to a retail business in a 
.'mall country town as well as il does in

a big city. It applies to manufacturers 
large or small. It applies to general 
advertisers everywhere.

1 want to impress upon you one thing. 
Don’t write smart advertisements which 
contain nothing but a catchy phrase and 
some glittering generalities about the 
business. Kor instance, to start out an 
advertisement, “Is John Smith Crazy?" 
and then go on to say, “We don’t care, 
if he is, but you will think we are crazy 
when we tell you that we are selling our 
Ü1.5U shoes for $1.25."

Now, if you analyze that advertise
ment carefully, you will see that the 
advertiser has been so bent upon getting 
a bright idea into his advertisement, 
that he has utterly failed to note that 
lie hasn’t said what he intended to say. 
lie hasn’t said that he sells the $1.51* 
shoes for $1.25, hut he has simply said 
that the buyer would think he was 
crazy when he said it.

1 think you will admit, with me, that 
such an advertisement would generally 
be considered evidence of insanity, yet 
how often do we see advertisements ex
actly like this in the quality of its fool
ishness ?

Don’t try to be smart, but rather try 
with all your powers to keep from being 
smart. The smart man generally takes 
up !I5 per cent, of bis time in living up 
to his reputation for smartness, and the 
other live per cent, in devising some 
manner by which his advertisements can 
he made to sell goods.

The thing that sells jçoods in an adver
tisement is an argument. 1 don’t tell 
y.ou to make your argument cut and 
dried, but" have some information in 
your advertisement; therefore, get in
formation. (let hold of the man who 
sells the goods, as 1 told you before, 
and gel all you can out of him—pump 
him dry. Ask such people as you may 
know, who buy his class of goods, how 
he stands; what kind of goods lie sells, 
and find out what they would want to 
know about the goods before they would 
buy them. Remember that is the prin
cipal thing. It is not what the seller 
likes to talk about, but what the buyer 
must know which should go into an ad
vertisement. Remember, people want 
facts told in an interesting and attrac
tive way. Then apply your own good 
sense to the information you get. Study 
human nature, and especially the kind of 
human nature to wliijch you are going to 
appeal.

As you go along you will have a 
bright idea now ami then. Carry a lit
tle book with you. Jot it down. Keep 
that little book with you all the time. 
Don’t put a bright idea into an adver
tisement right away. Possibly it will

67

lie a great deal like an advertisement 1 
mentioned in the forepart of this lec
ture. It will sound différent when you 
come to look at it next day.

If you are going to advertise a subject 
which has been advertised before, get 
the other people’s advertisements. Read 
them carefully. See wherein they are 
strong or weak. Criticise them; place 
your own advertisements alongside of 
them and see if yours are any better.— 
Reproduced from Impressions.

The Ultimate Gain.

MANY a man in considering the 
question of advertising looks only 
at the immediate outlay he is 

called upon to make if he begins to ad
vertise, and neglects to give due consid
eration to the ultimate gain. Why the 
conditions surrounding an advertising 
venture should be regarded as being dif
ferent from tbe conditions attendant up
on the opening up of a new store or a 
new department, is hard to understand, 
hut it is a fact that many a man who 
has decided to advertise looks for im
mediate and equivalent returns. Sup
pose, for example, , that John Smith 
goes to Kdmonlon lo open up a general 
store there, what right has lie to ex
pect to do a profitable trade from the 
very lirst day ? If he is a man of sound 
judgment he is content to do business at 
a downright loss for a period of many 
months in the conlidetice that the future 
will recompense him for the unprotitable 
beginning, lie does not reckon present 
loss but regards only the future gain. 
Suppose, again, that William Brown, of 
Kingston, decides to add to his general 
dry goods business a men’s ready-to- 
wear clothing department. It is clear 
as day that he will have to invest a 
good deal of money and wait and work 
a good many months before the new de
partment van be made to show an ade
quate return.

So is it with beginning to advertise. 
There must be investment covering pos
sibly months before the merchant will 
lind the new influence he has set at 
work yielding the desired returns. To 
look for magic -results is so manifestly 
out of the true order of things that it 
would seem necessary only lo point out 
the folly to make a man see things in 
their right light.

The truth remains, however, that 
some men lind it almost impossible to 
face the question of advertising sanely 
and resolutely, leaving to the future the 
sure reward. It is with them a form of 
gambling, legitimate of course, hut the 
issue is altogether douhtf' l.
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FREIGHTS AND CHARTERS {

RATES ill Canada have been ad
vanced h. llie all-rail basis now 
that river navigation inland Inis 

closed. Mr. G. M. Boswortli, fourth 
viee-|iresident of I lie ( MME, has issued 
the following eireniar: “In order to 
provide the stiffening for the early 
steamers from West St. .John, the I’.I*. 
R. ( o. was obliged to haul, before the 
close i f navigation, a certain quantity 
ol wheal from Foil William to West St. 
John at a ligure greatly below cost, or 
otherwise the steamers would have been

certain that the (.’.l*.l{. having their 
own railway as a feeder to the steam
ship lines on the Atlantic as well 
as the Varilie have a marked advantage 
over I lie other lines. For instance the 
Allan Fine claim that they run to St. 
.lehn because of their mail contract, not 
because they get the best cargoes there, 
flic Government compels them to make 

a Canadian port their terminal with all 
mail boats.

Rates are exceedingly low arid the 
smounl of cargo going forward to the

from California. Private advices at 
tribute the to short crops and
bad drying weather. Another sugges
tion is to the effect that new goods arc 
being held back to stimulate the sale of 
| Id sleek. This latter statement, how
ever, is said by experts having first-class 
connections in the west to be unfounded.

Air. A. V. Tippet, a leading broker in 
Mi lit leal, makes the following statement 
lo The Canadian Grocer regarding the 
situation: "All Griffin & Skelley’s con
tracts for raisins in I lie district have

BERTH QUOTATIONS-St. John, Halifax and Portland
The undernoted rates from West St. John are subjected to 5 per cent primage additional.

Description.

Oil Cake..........................
Sack flour .....................
Canned meats, fish....
Provisions.................
Tierces lard...................
Pail lard............................
Butter..............................

Eggs in c. s. (meas’t).
Clover seed.................
Cotton .... .........
Apples, per bbl.............
Meas’t goods................
Leather sole. .................
Leather finish.................
Lumber, hard................
Lumber, soft.................
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l.

Lo
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.

•
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.

1 ! Glasg
ow

.
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t 5c t Ue t6c *5/ <11/6 *12/6
1 5c t He t 7c * 5/ *12/ *.2/6

* 7 6 *12/6 *15/ 12/6 *10/ *15/ *15/ 1
* 5/ 12 6 i *15/ 12,0 * 5/ *17/0 *15/
* 5/ 12/6 *15/ *12/6 * 5/ *17 6 *45/
* 7/6 *17/6 ; *20/ *17/6 * 7/6 i *20/ *20/ I

15/
*10/
*10/

... *10/ 
fine 

2/
I itFim-20/ 
i ; 7/6

..1 *20/ 
*15/

..! * 8/

.. * 9/

*25/
*20/

15
*10

*25
*20/
*15/

*30/
*25/
*15
*15/

"2/ 2/6 2/6

*15/
*10/ 
-10, 
*10/ 

•floe 

2/
fKine20 fKinc20, fl ine2

*15/

31

*HD/c.s 
*80/c.s.

’ t0/e.s. ml,
*15/

10/c.s.

25/
*20/
flOHc,
fI2e

12/6 12/6 10/ 11.2/6 115/
*25/ *30/ *20/ *22/6 *25/
*20/ *20/ : 15/ *17/6 *20/
*12/6 *14c * 8/ *15/ *15 m't
*15/ f 16c * 9 ................. 1 *17/6 m't.

<c
•6

8*
3-O
E

* Pei ton 2,241) lbs. f Per ton of 40 cubic feet. f Cents per 100 lbs. without primage.
The above is for general informal! m only. 'I hese rates iialile to change without notice anil are tlicrelore Subject to Confirmation.
When ocean charges are collectable at port of destination, rales exchange on basis ol $4 80 to //I sterling When ocean charges are prepaid, 

rates exchanged on basis of $4.86 to /'I sterling.
if freight is offered other titan specified above, on which steamship c rnnections ate accustomed to quote a weight or measurement rate at their 

option prompt advice will tie facilitated by informing us of the relative weight and measurement of lire mdse, when applying for rate. It is also 
necessary to know shipping point and on whose account engagement is to he made. All contracts subject to confirmation.

unable In sail. After I lie close of navi
gation un l lie lakes, I be rates were ad 
vanecd In an all rail basis.”

A .-light advance in freight rates from 
Toronto east to I lie eoast bits taken 
effect in wheat and other grain, namely 
le per hundred to the Maritime Pro
vinces and I 1 2e to the seaboard, (pilo
tai Inns on oats showed an easier tend
ency early in I lie week in view of I lie 
increased rale, Inti in other grain lit I le 
effect was noticeable.

Ship owners are not over jubilant re
garding the St. .1 <ill11 shinning and it is

different ports is not large. Some slight 
stimulation for the Christmas import 
I lade lias taken place in the way of 
dried fruit cargoes, etc., but inland buy
ers state that such lines as Persian 
dales and currants anil raisins have prin
cipally come by New York. Not one 
new charter lias been recorded.

TROUBLE IN CALIFORNIA.

Considerable excitement has been oc
casioned in large American cities regard
ing delay in deliveries of seeded raisins 
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been lilted and no supplies were shipped 
taler Ilian November. As regards the 
picscul position we have no opinion to 
offer, but our impression is that the 
I'mil situation in California is pretty 
much an unknown quantity at the pres
ent time and will continue so until all 
runt raids have been completed. No re 
liable new fancy seeded are now being 
quoted and old fancy seeded are unob
tainable ; in regard to old seeded, the 
danger is much exaggerated as old rais
ins will not deteriorate for many months 
n made from sound stock.”

75
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WM. BRAID ®> CO.
COFFEE IMPORTERS

How is your 
Coffee Trade?

BRAID'S BEST COFFEE is increasing in popularit 
appreciate its merit.

ARE YOU SWIMMING V

y every day because consumers

WTH THE TIDE ?

It not, now Is the time to change.
Don’t let your neighbor outstrip you, as he surely will unless you carry a good stock 

of Braid’s Best Coffees.
Bucking the current has carried down many a strong swimmer,

BRAID’S BLENDED COFFEES are the best for grocers to buy —
FIRST—Because they yield him a satisfactory profit.
SECOND—Because the quality never varies.
THIRD-Because they give the public better satisfaction than any other coffee sold.

These Coffees are a triumph of the expert coffee man's art. An order will make
WpÎ4d If C iftl* you a permanent customer of ours, and every sale a steady patron for you.

Samples WM. BRAID & CO.,
VANCOUVER, B. C.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in l .e centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. Kor charges for inserting quotations in the 

department apply to Advertising Manager, Tub Canadian Grocer, at our nearest office.
December 15, 1904.

Quotations for proprietary articles, brands, 
ate., are supplied by the manufacturers or 
Agents, who alone are responsible for their 
Accuracy.

Baking Powder.
Oook's Friend— Per doz.
•Size 1, in 2 and 4 doz. boxes..... .......... $4 40

" 10, in 4 doz. boxes........................... 2 10
" 2, in 6 " ........................... 0 80
" 12, in 6 " ........................... 0 70
" 3, ini " ........................... 0 46

Pound tins, 3 doz. in case.................... 3 00
12-oz. tins, “ " .................... 2 40
Mb. " à " " ....................  14 00

W. H. GILLARD * GO.
Diamond—

1 lb. tins, 2 doz. in case........................$2 00
i b. tins, 3 " "   126
Mb. tins. 4 " " ....................... 0 76

IMPERIAL BAKING POWDER.

JERBEY CREAM BAKING POWDER.

Site, 6 doz. in case......
" 4 "
M 8 “ "
" 2 M M

........ $0 40
........ 0 76
........ 1 26

... 1 26

OCEAN MILLS. Per doz.
Ocean Baking Powder, i lb., 4 doz. . .$ 45 
OoeanBaking Powder, 4 lb. 6 doz. .. 90
Ooean Baking Powder, 1 lb., 3 doz... 1 25 
Ocean Borax, i-lb. packages, 4 doz. 40 
Ocean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. 30 days.

ROYAL BAKING POWDER GO.
Sizes. Per Doe.

Royal -Dime........................................$ 1 00
lib- ..
6 a

12 oz., 
1 lb. . 
3 lb. .

1 I
2 26 
2 90 
4 60 
6 75

15 50

1 doz....................
1 dos....................
2 dos......................
1 dos.....................
2 doz.....................
3 doz.....................
1 dos.....................
1 dos.....................

Sizes. Per dos. Sizes. Per Doz.
10c................ .... 90 85 Cleveland's—Dime............... ...............*1 00

....... 1 20 “ jib...................
8-oz............ ....... 1 75 " 6 OZ......................... .............. 220

12-oz............ ....... 3 50 “ jib..........................
12-oz............ ....... 3 45 ” 12 oz................ ............... 4 25
12-oz. .... ....... 5 40 “ lib................... ............... 6 60
16-oz............ ....... 4 45 •• 3 lb................... ..............  16 00
16-oz............ ....... 4 36 " 5 lb................... ............... 26 00
241b............. ....... 10 40
5 ID............... .... 19 50 “ VIENNA " BAKING POWDER.

IO BAKING POWDER. Per doz.

6 dos.
Sizes.

5c. . ... 90 40
4-oz. .... 0 60
6 “ .... 0 75
9 M .... 0 96

12 " .... 1 40
12 " .... 1 45
16 “ .... 1 66
16 •• ,.... 1 70
V* ... 4 10

.... ? 30
t Per case

12 •'
16 ”

1

Ü&SIL!;

l-lb tins, 4 doz in box.............................92 25
1-lb tins, 4 doz in box............................... 1 25
t-lb tins, 4 doz in box............................... 75

BEE BAKING POWDER.
l-lb. tins, cases 4 doz, per doz................ $2 25

HOME BAKING POWDER, CO.. MONTREAL.

Sizes. Per doz.
2 doz. case lib...................................... 92 40
1 “ lib........................................ 4 76
1 to 5 oases, 5 per cent.
5 to 10 oases, 10 per cent.

EAGLE BAKING 
POWDER

Per doz.
Oases of 496c. tins 90 46 

" 4910c. tins 0 75 
“ 24-260. tins 2 26
“ 48-250. tins 2 25

“ HEE ” BRAND BAKING POWDER.

6 oz. vases, 4 doz., per case........................93 50
10 oz. “ 3 doz.. “   4 00
16 oz. " 4 doz., per doz............... 2 25

Blue.
Keen's Oxford, per lb............................  90 17

In 10-box lots or case .................... 0 16
Reckitt's Square Blue, 12-lb. box .... 0 17 
Reckitt'a Square Blue, 5 box lots .... 0 16
Gillett’s Mammoth, 1 gross box..... . 2 00
Nixei's “Cervus," in squares, per lb. 0 16 

in bags, per gross 1 26 
" in pepper boxes, 

according to sise.................... 0 02 0 IP

I. M. DOUGLAS k
oo—‘Laundry 

Bluet.
" Blueol 10-lb. 
boxes containing 
60 pkgs., 4 squares
each......... per lb. 164c
“Sapphire-14-lb. 
boxes, 4-lb. pkgs.
per lb....................124
“ Union " — 14-lb. 
boxes, assorted, 1 
k i-lb. pkgs. per lb. 10

Black Lead.
Reckitt's, per box..................................  91 16
Box contains either 1 gross, 1 os. sise : 

i gross, I oe.; or i gross, 4 oa.

JAMES' DOME BLACK
LEAD.

la size

Borax.

eagle'BORAX.

Oases of 5-dos. 6c. packages .. 
“ 5-dot. lOo. "

Per dee.

::18
Boeokh’s Brooms.

Bamboo Handles, ▲, 4 strings.......
“ “ B, 4 ,e

O. 4 strings.. .. D 4 ..
F. 4 **.. •« Q j "

.. .. LI "

94 50
. 4 20 
. 3 95 
. S 70 
. 3 40 
. 3 10 

3 70

Oeresli.

Quekwr OsU, t-lb. pM*-. peroeEe..... 
TUlsoe i Oete, Mb. PÜF-. per ceae ...

Chocolate, and Coeeac.
THE OOWAM OO-, LIMITED.

IF

Hygienic, l-lb. tine............ per doz. 96 76
4-lb. tins ................. “ I 69

“ i-lb. tins .................. M 2 09
"■ fancy tins.................. " 9 *
" 5-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, i-lb. tins, per dos.......... 2 40
Ooooa Essence, sweet, i-lb. tins, 

perdes... ......................................

69
2 56
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I
 That you are doing the 

following :

Making Money 
Building Up Business 
Giving The Best

When you sell peels made 1
by I

AGENTS
ROSE & LA FLA MME.

MONTREAL

BATGERI 
AND CO. |

Good Value to 
Your Customer

Paterson’s I 
Worcester I 
Sauce. I

ROSE & LAFLAMME, H
Agents, Montreal.

Large Profit 
To You.

Ohocolate— per lb
Queen’s Dessert, i’s end i's..........  $0 40

" ffs......................... 0 42
Mexican Vanilla, i’s and i's............ 0 35
Royal Navy Rock, “ ,T ............ 0 30
Diamond, “ “ ............. 0 25

" 8 s ..................... 0 28
Icings for cake— Per doz.

Chocolate, pink, lemon color, lbs... .$1.75 
Orange, white and almond, i-lbs. .. . 1.90 

Confections— Per doz.
Cream bars, large boxes.....................$2.25

small “ ..................  1.35
Chocolate ginger, lbs.........................3.75

" “ i-lbs.......................  2.25
“ wafers, 4-lb. boxes ............. 2.25

“ t-lb. boxes............ 1.30
ery’s.

Chocolate— per lb.
. Oaraccas, i’s, 6-lb. boxes.................. $0 42

Vanilla, fs ......................................  0 42
“Gold Medal," sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, I’s, 6-lb. boxes 0 42 
Fry’s “Diamond,” ie, 14-lb. boxes 0 24 
Fry’s “Monogram,” i's, 14-lb boxes 0 24

Per doz. 
.. 2 40 
.. 450 
.. « 25

6 35

Concentrated, !:iu.d"doz. in box .

Homoeopathic, I’s, 14-lb. boxes
I’s, 12-lb. boxes ..

Cpps’s Cocoa, case of 14 lb., per lb.
Smaller quantities...........................  0 37$

BBN8DORPS COCOA 
A. F. MacLaren, Imperial Cheese Co., 

Limited, Agents, Toronto.
i lb tins, 4* doz. to case.......per doz., $ 90
j" "4 “ " .... " 2 40

à " “2 “ “ .... “ 4.75
1 " " 1 “ " .... “ 8.00

JOHN P. MOTT k CO.’S.
R. S. Mclndoe, Agent, Toronto.

[SIHSl

Per lb

diamond”
CHOCOLATE m

Mott's Prepared Cocoa, is and |-boxes 0 28 
Mott’s Breakfast Cocoa, is in boxes.. 0 40
Mott’s No. 1 Chocolate........................ 0 30
Mott’s Breakfast Chocolate.................. 0 28
Mott’s Caracas Chocolate...................... 0 40
Mottos Diamond Chocolate................... 0 23
Mott’s Navy Chocolate, is in boxes... 0 27
Mott’s uocoa Nibbs............................  0 35
Mott’s Cocoa Shells ........................... 0 05
Vanilla Sticks, per gross...................... 1 00
Mott's Confectionery Chocolate 0 21 0 32 
Mott's Sweet Chocolate Liquors 0 20 0 36

WALTER BAKER A CO .LIMITED.
« Per lb
Premium No. 1 chocolate, 12-lb. boxes $0 38
Vanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes....................  0 27
Breakfast cocoa, i, î, 1 and 5-lb tins 0 43 
Cracked cocoa, |-lb. pkgs., 12-lb. boxes 0 36 
Caracas sweet chocolate. 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 6*s,

per box ............................................... 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans............................................. 0 42
Vanilla chocolate wafers, 48 to box,

per box.............................................. 1 56
The above quotations are f.o.b. Montreal

Diamond sweet chocolate—
6-lb. boxes. 12 bxs. in ease, i-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, i-lb. pngs 23c.

Condensed Milk.
Anchor " brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. “ 4 65

(ream

Borden’s Condensed Milk Go.
Eagle " brand......................................... $1 50
Gold Seal " brand ................................ 1 30
Peerless ” brand evaporated cream.. . 1 20

WALTER M. LOWNKY CO.
Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case,i-lb, tins. .40c. 
12-lb. boxes, 6 boxes in c»se,|-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, i-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, i-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 34c.

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, |-Ib. pkgs. .33c. 
6-lb. bxs., 12 bxs. in çase, i-lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .35c. 

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .44c. 

Milk chocolate—
3-lb. bxs.", 24 bxs. in case, i-lb. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, §-lb. pkgs..35c.

Vanilla sweet chocolate— 
3-lb. bxs. 24 bxs., in case,..._________„ ___ , i-lb. pkgs. ,32c.
6-lb. bxs., 12 bxs. in case, |-lb. pkgs. .32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs.. 30c. 
12-lb. bxs., 6 bxs. in case, i-lb . pkgs. .30c.

JERSEY CMAMj

TRURO CONDENSED MILK & CANNING 
CO., LIMITED.

“Jersey” brand evaporated cream,
per case (4 doz.)................................  $4 65

“(Reindeer ” brand per case (4 doz).... 5.60
Coffee.

" Bee " brand, 1 lb. tins, cases, 30 tins 9 00 
“ “ 2 lb. tins, cases, 15 tins 8 70

THE EBY, BLAIN CO., LIMITED.
In bulk— Per lb.
Club House.............................................. 0 32
Royal Tava*... ..........................    0 31

Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess................................................. 0 26
Ambrosia............................................... 0 25
Fancy Bourbon,...................................  0 20
High Grade package goods—

Gold Medal, 2-lb. tins.......................  0 30
Gold Medal, 1-lb. tins........................ 0 31
Kin Hee, 1-lb. tins............................. 0 30
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................  0 30
English Breakfast, ground only 1- 

lb. tins........................... .... 0 It
JAMES TURNER A GO. Per lb

Mecca.........................................................$0 32
Damascus................................................ 0 28
Cairo........................................................ 0 20
Sirdar...................................................... 0 17
Old Dutch Rio........................................ 0 124

B. D. marceau, Montreal. Per lb
“Old Crow” Java.................................... $0 25

“ Mocha...............................  0 25
“ Condor ” Java....................................  0 30

“ Mocha................................. 0 30

15 - year - old Mandheling Java and
hand-picked Mocha......................... 0 60

1-lb. fancy tins choice pure coffee, 48
tins per case..................................... 0 20

Madam Huot's coffee, 1-lb. tins............ 0 31
..........................2-lb. tins................. 0 30

100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................. 0 15
Condor I. 40-lb. boxes.........................  45c.

" II, 40-lb. boxes.........................  42ic
“ III. 80-lb. boxes.......................... 37|c.
" IV, 80-lb. boxes....... ................35c.

a. h. k a. s. BwiNO’e.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases............................................. 32

Mocha and Java ooffee.in 2-lb tins, 30- 
lb oases............................................. 21

Cheese.
Imperial—Large size jars....per doz. $8 26

Medium size jars............. " 4 50
Small size jars.................. “ 2 40
Individual size jars............ " 10®

Imperial holder —Large size '* 18 00
Medium size ....................... “ 18 00
Small size......................... “ 12 00

Roquefort—Large size.........  “ 2 40
Small size.........................v. '* 1 4i

RECKITT’S blue -.zebra paste {SffSU-
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Household words for ,50 years

Edwardsburg
“Silver Gloss” Starch, Best for laundry work.

Benson’s
“ Prepared ” Corn, Best for cooking.

—A record of purity in manufacture 
—unequalled by any similar goods on 
—the Canadian market.
—Every store in the land sells them.

FOR SALE BY EVERY JOBBER.

EDWARDSBURG STARCH CO’Y, Limited
• 3 Frent St. East,

TORONTO, ONT.

ESTABLISHED 1858
Works:

CARDINAL, ONT.
• •• St. James $t„

MONTREAL, P Q.

Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co. 

Limited, Toronto. C. O. Beauuhemin k 
Fils. Montreal.
$1, fe. S3, $5, $10 and $30 books.

Un- Covers and 
num Oou) 

bered. numl
In lots of lees than 100

books, 1 kind assorted. 4c. 4|c.
100 to 500 books................. 3|c. 4c.
100 to 1,000 books.............. 3c. Sic

Allison's Coupon Pass Book.

$ 1 00 to 3 00 books....................3 cents each
5 00 books.................................. 4 “

10 00 
15 00 
30 00 
25 00 
50 00

!!!!!!!!!!!!!!!!!!$l
...............................13

Cane’s Clothes Pins.
UNITED FACTORIES, LIMITED.

Clothes pins (full count), 6 gross in
case, per case......................................$0 83

dos. packages (12 to a case)................. 0 76
dos. packages (12 to a case)................. 0 95

Cleaner.
Per doz. 

4-oz. cans $ 0.90 
6-oz. 1.36

10-oz. " 1.85
Quart “ 178
Gallon " 10.00

Wholesale Agents. 
The Davidson à Hay. Limited, Toronto

tt^CLEANER
Cl CARS EVERYTHING

Gelatine.
ww . ,, | , Per gross.Knoxs. Gelatines................................... 75
Robinson’s patent barley 4-lb. tins .... $1 K 

" " l-lb. tins.... $ 35
“ M --------Mb. tine...

14b. tins...

Jams and Jellies.
south well’s goods. Per doz

Frank Magor & Co., Agents.
Orange marmalade................................$1 50
Clear jelly marmalade......................... 1 80
Strawberry W. F. jam......................... 2 00
Raspberry " - “ ......................... 2 00
Apncot " “ ......................... 1 75
Blackcurrant” “ ........................ 185
Other jams .....................$1 56 1 90
Red currant jelly............................... t 7§

T. UPTON * 00. •
Pure Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. $0 95
2-lb. tins, 2 doz. in case........  “ 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate.....................................per lb. 0 061
7 and 14-lb. wood-pails............per lb. 0 065
30-lb. wood pails.................. “ 0 06J
Pure Fruit Jellies
12-oz. glass jars, 2 doz. in case.per doz. 0 95
2-lb. tins, 2 doz. in case......... ” 1 60
7 and 14-lb. wood pails.6pails in crate

per lb. 0 061
30-lb. wood pails......................... “ 0 06f
Home Made Jams —
1-lb. glass jars (16-oz. gum) 2 doz. in

«asc....................................per doz. 1 45
5 and 7-lb. tin pails, 8 and 9 pails in

crate.................................... per lb. 0 09
7, 14 and 30-lb. woou pails, 6 pails in

crate....................................peril». 0 09
■BAND * OO.

Brand's calf's foot................................ $3 50
Real turtle jelly...................................  7 75

Liooriee.
NATIONAL LICOMOE OO.

5-lb. boxes, wood or paper... .per lb. $0 40
Fancy boxes (36 or 50 sticks)__per box 1 36
“Ringed" 5-lb. boxes...........per lb. 0 40
“Acme" pellets,5-lb. cans....percan 3 00 

“ “ (fancy boxes 40) per box 1 $0
Tar licorice and Tolu wafers, 5-lb.
Licorice lozenges, 5-lb. glass fare__ 1 75

“ 30 5-lb. cans........ 1 Si

1UU sticks............. 0 73
Duloe large cent sticks, 100 in box...............

Lye (Concentrated).
oillett’s perfumed. Per case.

1 case of 4 doz.......................................$3
3 cases "   3 50
5 cases or more................................... 3 40

Matches.
UNITED FACTORIES, LIMITED. Per CMC.

WALKER VILLE MATCH OO.

Parlor 1 case. 5 cases.
Imperial.................................. $>75 $5 50
Best.........................................  3 50 3 25
Crown...................................... 1 70 1 60
Maple Leaf............................ 190 180
Knights.................................. 4 75 4 50

Sulphur-
Club ........................................... 3 90 3 70

Mince Meat.
Wetbey ’s condensed, per gross net__ $13 00

per cas» of doz. net.............. 3 08

Mustard.
OOLman’s or keen's.

D.S.F., -lb. tins............... . .per doe.$ 1 40
” 4-lb. line..................... 2 SO

Ilh. tins ................... IN
Durham 4-lb. jar........................per jar. 8 75

“ 1-lb. Jar......................... *f 0 35
F. D., 1-lb. tins.........................per doz. 0 86

" è-lb. tine....................... " 1 46
E. d. MARCEAU, Montreal 

"Condor," 12.1b. boxes—
1-lb. tins................................per lb. $ 0 35
4-lb. tins.................................. •• 0 35
Mb. tins.................................. " 0 324
f'jb- jsrs.............................. per jar 110
l-lb. jars............................... '• 0 36

Old Crow," 13-lb. boxes—
4-lb. tins..................................per lb. 0 35
4-lb. tins................................ “ I 23
Mb. tins............................... •• 0 234
4-lb. jars.............................. per jar 0 70
14b. Jars............................... g *

T. UPTON 4 uo.
l-lb. glass jars, 2 doz. case... .per doz.$ 0 16 
Home-made, in l-lb. glass jars " 1 50
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 08

Piekles.
STEPHENS'.

A. P. Tippett k Oo, Agente.
Cessent stoppers (pints).........perdox.$l*)
Corked 11 ” ............. « j |q

Soda.
OOW BRAND.

StTTFiTEiBB

PimTTiTfiTiHg

Ow of l-lb. oootaie

is, «fir-p*'
Ow of t-b. (eon- 

tsluing 130 pkgs. 
_ per box, $3 00. 

of 14b. 1

Case^of ^c-^kee. on t a 1nhJ’B*pegs!

Case___________
lb. (containing 
14b. and 8044b. 

r box,S3 00. 
PHkX ps

II

MAGIC BRAND.

No. 1, oases, 60 l-lb. packages No. 3. “ 130>lb. H
No 3. - f » Mb. " 1
N° 31 l 604-lb. “ j
No. 5 Magic soda—oases 10C—10-os. pkgs.

I ........in
brand, I os., BK*ee

• 1 76

I on, w* l»l**.l Per

Orange Meat 8oap and Soap Powders
a. r. tip pit * oo., Agents.

Msi^ols wop, oolors.............per groesplO «0
" black................ 15 »

Oriole soap............................   «• jg gg
Gloriole soap.............................. •• if m
Straw hat polish. .................... •• \c

BABBITTS.
Babbitt s “1778

Cases, 36 15c.
packages.. $4.50 

5case lots.... 4.40 
(Freight paid.) 

Cases, 30 25o.
packages... 4.00 

5 case lots.... 4.00 
(Freight paid.)

freight paid and 
half box free. 

Babbitt's “Beet 
wap. 100 bare 
$410 per box. 

Potash or Lye. bxs
Orange Marmalade

Per doz. 
5 doz., st .| 1 «0 
l dos., st.. 1 45 wand l-lb. glass................... $1 50

««art gee jars......... 1 40
dos.. SI per bo*.

wn. a. Down *ea»T
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A “ GOOD COFFEE” reputation—has—does—and will, increase 
a Grocer’s trade—even in the face of fiercest competition. YOU can gain 
the reputation, by handling

Prince of Wales”
MOCHA & JAVA COFFEE
Packed in 1 & 2-lb (air-tight) tins.

S. H. & A. S. EWINO
Established 1845.

CHASER 
___SOAP

Does the Work

CHASER SOAP.

. .............................................................. * 30
10 CS668 ................................................... 2
10 CAM..................................................  * 1°

6 per cent. 10 dayi or 60 days acceptance.
Star eh.

EDWARDSBURG STARCH OO., LIMITED.

Laundry Starches— per ib.
No. 1 White or blue, 4-lb. carton.# 0 06 
No. 1 " " S-lb. " 0 06
Canada laundry............................... 0 to
Silver glow, 6-lb. draw-lid boxes. 0 07 
Silver gloss, 6-lb. tin canisters— Q 07 
Edward's silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal— 0 06
Benson’s satin, 1-lb. cartons........ 0 07
No. 1 white, obis. and kegs........ 0 06
Canada White Gloss, 1-lb. pkgs.. 0 C" 
Benson's enamel—per box 1 25 to 2 

ulinary Starch—
Benson A Co.’s Prepared Com— 0 07
Canada Pure Com......................... 0 061

Rice Starch—
Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps.................................... 0 06|
BBS STARCH CO., MONTREAL.

“Bee" brand, cases, 64 packages. 6 00
BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. #0 061 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 061

"BEE ” BRAND CORN STARCH.
Cases 40 pkgs........................................... #3 °0
San Toy Starch—

10c. pkges, cases 5 doz., per do*.... 1 00 
less 5 per cent.

Stove Polish.

Black Label, 1-lb., retaU at 16c............#0 18
" ” 1-lb.. ” " ............ 0 20

Blue Label, retail at 30c...................... 0 22
Green Label. " 40c........................ 0 28
Red Label. " 60c........................ 0 36
OrangeLanel, " 60c...................... 0 42
GoMLabel, " 80c........................ 0 66

il 1 j*’ ŸiîyË’p'é
tiuYd\>\\\\v* auû \ot 

r.^^xxess \\\\s „
\S XxvAvj WUWdWfcA.

Rising Sun, 6-ox. cakes, 1-gross boxes 
‘ Sun, 3-ox. cakes, gross boxes

Sun Paste, 10c. size, 4-gross boxes. 
Sun Paste, 6c. size, 1-gross boxes.

Finest Quality White Laundry— 
3-lb. Canisters, i of 48 lb..
Barrels, 300 lb........................ . 0 064
Kegs. 100 lb................................ 0 061

Lily White Gloss—
1-lb. fancy cartons, oases 30 lb. 0 071
6-lb. toy trunks, 8 in case......... 0 071
6-lb. enameled tin canisters, 8

Incase....................................... 0 071
Kegs, ex. crystals, *00 lb............ 0 06$

Brantford Gloss—
1-lb. fancy boxes, oases 36 lb.......#0 071

n*nmAi*n Electric Starch—
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch—
Boxes of 45 cartons, per case— 3 50 

r Star chi
__ llenge Prepared Cora

14b. packages, boxes 40 lb......... 0 061
No. 1 Brantford Prepared Corn—

14b. packages, boxes 40 lb......... 0 (
Crystal liaise Com Starch - 

1-lb. packages, boxes 40 lb......... 0 07
ST. LAW RM VOX STARCH OO., LIMITED.

Ontario and Quebec.
Culinary Of rnkss

It Lawrence corn starch, 40 lb . 0 07 
Durham com starch, 401b............ 0 061

T dHuiiliT Starch ss
No. 1 White, 4-lb. cartons, 48 lb.

Mb. cartons, 36 lb.
' IbbbL.

Culinary Starches— 
Challenge Prepan

0 061 
0 06 
006 
0 06 
006 
007 
0 07

_______,________ _ 0 01
Patent starch. 1-lb. fancy, 28 lb.. 0 07 
Heron Gloss, 14b. paokagaa, 404b. 0 OH

. 40 to 46 lb........
Ivory Gloss, 8-6 family pkgs.,' 48 lb

* 14b. fancy, 30 lb.........
large lumps,1004b kegs
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COFFEE

Importers and Manufacturers
55 Cote St., MONTREAL

Black Teas—"Old Crow " blend—
Bronzed tins of 10,86,60 and 80-lb.
No. 1................................. per lb. 0 36
No. 3................................. " 0 30
No. 3................................. " 0 36
No. 4................................. " 0 80
No. 6................................. " 8 174

Ceylon Tea, in 
1 ana0L0NÂ 4-lb. lead 
packages, black 
or mixed.Pure Ceylon Tea

LIFTONS 
TEA (in

packages)

Pure libs, k Sc Id 
Color of 4 lbs. 4 lbs. for
Label per jwr per

Oeylon-India, Ex. oh’st A Yellow 45 .. 70
BRod

No. 1 O Pink 35 60
3 C Orange 30 46
1 O L. Blue S3 16
4 O L. Green 86 25
iobaoeo.

THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 34s, 6s. and 10e.... #0 SI
" Amber, 8s. and 3s................  6

Chewing—Stag, bars, lOiox............... 0 43
Bobs, &4s. and lie...............  6 44

102 oz. bars, 6s............ 0 44
Currency, 12 oz bars, 13s.... 0 47

64s. and 12'e......... 0 47
Old Fox, narrow, 13s............ 0 47
Snowshpe, 14Joz b’rs,sp’o'd64 0 61
Pay Ron, 7s and 64s............. 0 18
Fair Play. 8s. and 13s........... I ■

Vinegars.
B. D. marge AC, Montreal Per gaL

Washing Powder

as Manufactured

nrf|iïï/7//7;^*;

Oases, each 60 l-lb..............................  #0 36
' " 60 4-lb....1
•• " 30 1-lb....; ................... 636
'• " 120 41b............................. 0 36

LUDELLA CEYLON, l'S 
AND 4’S PEGS.

. SO 184 #0 26

. 0 19 0 26
__________ _ l’s and|’s .... 0 21 0 30
Brown Label, l’s and fts....... 0 28 0 40
Brown Label. 4*e ................... 0 30 0 40
Green Label, l’s and 4'e........ 0 36 0 60
Rad Label 4 *.........................  0 40 0 60

“CROWN ’’ BRAND.

Blue Label l’s— 
Blue Label, 4’e— 
Orange Label, l’e

Red La ce l l-lb. and 4s.
Wholesale. Retail 

.$0 36 #0 60

DUNN, ASKNT.___ pT. dz.
Enameline No.

4,bxs.,ea.3dz.O 38 
Bnamellne No.

6,bxs.,ea.3dz.O 66 
Bnamellne

£.|1 am Elire

liquid, bxs.sa.
3 doz............. 0 80

Blackene, 6-lb. 
cans, per lb. .0 10

Enameline stove dressing, per doz....... 0 70
•yrup.

" CROWN BRAND PERFECTION SYRUP.
Per case.

Enamelled tins, 3 doz. in case............#3 40
Plain tins, with label -

8 lb. tins, 3 doa. in caxe............... 1 90
6 " 1 " “ ................. 3 36

10 " 4 " M ................  3 36
30 " I " M ................  8 10
(10 and 30 lb. tins have wire handles.)

"beaver " brand. Per case.
1 gal tins, square, 6 in case...............  #4 40
1 gal tins, round, 12 in case............  4 60
\ gal tins, round, 84 in case.............. 4 60

small's brand—Standard. Per case.
1 gal. tins, square, 6 in case...............#4 70
1 gal tins, round, 12 in case.............. 4 90
t gal tins, round, 34in case ............. 6 30

Teaa.
BALADA CEYLON.

Wholesale.
1 Label 1>..................... #0 20 #0 26

Blue Label l-lb. and 4s......... . 0 28
Green Label, l-lb......................  0 19
Green Label 4s.........................  090 0 36
Japan, Is.................................... 0 19 0 36

E. D. MARCEAU, Montreal.
Japan Teas—

"Condor” I 40-lb. boxes............$0 42|
II 40-lb. boxes...........  0 40
III 80-lb. boxes.

EMD AAA Japan, 40 lb 
" AA 40

14
0 32$ 
0 30 
0 27 
0 32 
0 27 
0 23 
024 
0 21 
0 22 
0 19 
0 90

_________ _ -jandj's
Blue Label l’e, tikis.

0 21 0 26 
... 0 23 0 30 
is 010 0 40

Red label l’s seats.............. 0» 0 60GoliLab3. is.....................  0 44 0 80

Blue Jay, basket fired Japan, 70 lbs.,
"Condor"IV 80-lb. “ .............

V 80-lb. “ ....
XXXX 80-lb. boxes....
XXXX 30-lb. " ....
XXX 80-lb. " ....
XXX 30-lb. " ....
XX 80-lb.
XX30-lb. " ....
LX 60-lb. per case, lead 
packets (Sol’s and 70 4’s)0 874

Black Teas- " Nectar ” in lead packets
Green Label..........retails 0 38 at 0 30
Chocolate Label— " 0 36 at 0 36
Blue Label................. " 0 50 at 0 36
Maroon Label......... 0 60 at 0 46
Fancy tins—Chocolate, l-lb......... 0 321

" " -Blue, l-lb.....................  0 42$
" " —Maroon, l-lb................ 0 fit
" " -Maroon, l-lb................  1 50

" Condor ” Ceylon black tea in lead packets 
Green Label 4s, 4s and Is.
60-lb. cases............... retail
Grey Label, 4s, 4* and Is.
60-lb. oases ........... retail 0 30 at 0 38
Ïellow Label 4> and Is.

4b. eases..............retail
Blue Label 4*. 4* »nd Is,
50-lb. cases ..............retail
Rad Label is, 4* and lS|

0 36 at 0 30

0 86 at 0 36
0 40 atO 30

EMD, pure distilled, highest quality.. #0 30
Condor, purs distilled.........................  0 26
Old Crow............................................... 0 38

Special prices to buyers of large quantities
ORIMBLB’e MALT.

Bulk, 4-casks, 26 gale...............  06 45 010 36
" casks, 60 " ...............  10 36 12 48

Bottles, cases, 3 doa...................... 3 36 4 40

FAIRBANK S «OLD DUET.
Five cases assorted—

34 26a packages.................................. 04 65
10010a "   7 80
100 6c. "   3 90
1 case 50 5c. packages free with 5-case lots 

Freight prepaid.
Cana’s Wooden ware.

UNITED FACTORIES, LIMITED.
Perdos

Washboards, Victor........................   0} W
' Crown.................. lg
" Improved Globe.. 1 60

Standard Globe.. 1 00
" Original SoUdGlobe.... 1 80
" Superior Sid. Bk. Globa 193
“ Jubilee.
" Pony.........

Diamond King (glass).......................... -
Tubs, No. 0....   U to

" " 1................................................ 9 00•• •• 8...................... .......... 8 00
'• "   7 00

Pails, No. L 8 hoops................................ 1 86

Taaat.

sr^s****.^.
« H at 0 M

. «I «_______________ __ .Te
J«« mm put nki, tin. b.,.. 1 *
Vlotorl* " Flos. le.... I ■

Belli jew, I doa. 5c. nk» in < 
OUlett aoraim jeaat. Idee.....

__
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