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CHEWING TOBACCO

—the Plug that is known from one
end of Canada to the other as

the “Ever-lasting-ly Good” Chew

The fine, rich flavor and
lasting qualities have
made ‘“‘STAG’’ the big
seller among fine chewing
tobaceos.

Every Groeer who handles
Chewing Tobacco at all,
sells “STAG”—the big-
gest plug of ““Quality’
Tobacco.

Every Plug
carries a Cou-
pon, good for
Presents.

Handled by ail
t h e wholesale
trade.
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OR more than fifty years our coffees
have stood at the head of the line for
generous value.

Not once gluring all these years have tl'xey
fallen off in flavor or purity or freshness.

Tl'xey are the most Widely known and the
bcst lil(ecl coffees 1n the country today.
The grocers who handle these goods are

partners in this reputation.

CHASE & SANBORN

MONTREAL

LARGEST MAKERS IN THE WORLD

Tin Foll—-all descriptions
Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size,
color or stamping

Collapsible Tubes—oplain or colored

ALL BR/TISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES
—We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND
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The Housewife Is Interested In SUGAR

Mr. Grocer, the Housewife to—déy is doing
what she never did before in her life—she
18 comparing sugars.

Whenever she opens her home paper, she
sees the “LANTIC SUGAR?” advertise-
ments. When she goes shopping or call-
ing, she has LANTIC SUGAR before her
on the billboards.

Naturally of an inquiring turn of mind,
she asks herself, “What is this new sugar—
1s it better than what I have been using?”
Mentally, she is already comparing sugars.

Her next move is to come to you, Mr.
Grocer—and this is what sometimes hap-
pens:

“Have you LANTIC SUGAR?”

*No, Madam, but we have something just

as good.”

Madame is perhaps in a hurry and may take
the substitute. But she is a little disap-
pointed. She wanted to see if there is any
real difference in sugars. LANTIC

advertising has done its work.

The next time she runs out of sugar, she
cries another retailer.

“I want a bag of Lantic Sugar.”
“Yes, Madam, we have it. What else?”

Frankly, Mr. Grocer, isn’t this a typical
case, not only as applied to sugar, but also
to other high-grade, well-advertised pro-
ducts.

Now that Mrs. Housewife has the genuine

LANTIC SUGAR, she immediately puts

it to every conceivable test possible for the
sake of comparison. The results are she
finds that—Lantic Sugar dissolves in-
stantly in her tea or coffee—No waste.

Lantic Sugar is just ideal for making cakes,
pies and puddings, because in making a
batter, it mixes easily—No effort.

Lantic Sugar serves her as an all-purpose
sugar—Can be used for cereals, fruits, etc.
No other sugar needed.

Let us send you a trial order of Lantic
Sugar in cartons or bags through your
wholesaler.

Atlantic Sugar Refineries

Limited Montreal
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The Best Only Always the Best

What “Griffin’s.” means
in the world of dried

and cannedfruits,vegetables,

etc.,1s measured in the same

scales as “Sterling” in the world
of silver. The Griffin’s label on

a package 1s your one best

recommendation—your cus-

tomers’ guarantee that they are getting goods
of superior quality.
Griffin’s Asparagus

The delicate, tender deliciousness

of Griffin’s Asparagus places it in

a class with the fresh cut article.

Its quality is unrivalled.

Griffin’s Raisins

—the finest in the land—only the
choicest selected fruits. Sold under
these brands: “Griffin,” “Gold

Bar,” “G. & S.,” “Easter,” “Silver,”
“Dragon.”

m GRIFFINS =
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Approved by
Physicians and
Mothers for

Three Generations

Only quality could have created and held this splendid
record, that incomparable quality which had made

Borden’s Milk Products .

a most dependable selling line everywhere.

The scrupulous care we exercise in the manufacture of
Bordens is a positive guarantee of absolute purty.

You can recommend every Borden Product, confident that
its satisfaction-giving qualities will bring the customer
back for more.

Our lines have been so well advertised and their winning
qualities are so well-known that a display of them will
produce big, profitable sales.

Why not sell the Borden Lines? Meet the demand for
these popular Milk Products. There is big business in it
for you. Order a supply to-day.

Borden Milk Company

“Leaders of Qualily"’
MONTREAL

Branch Office—Arcade Building, Vancouver

L T T T T T T
3




CANADIAN GROCER

A fact, of course,
but—have you con-
sidered it well? |

It is a well-proven fact that quick
sales and bigger ones are produced
only by stocking goods whose
merits have won the confidence of
the buying public. Stocking quality
goods is a very big factor in the
building up of big business with its
more profitable turnover.

Popular approval has stamped

Brunswick Brand

Sea Foods

as a line on which the dealer may
confidently depend to meet the de-
mands of his most fastidious cus-
tomers.

As a progressive dealer you cannot
afford to omit this popular line
from your stock. A display of
Brunswick Brand will do much to-
wards boosting your sales of canned

sea foods. Try them out for your-
self.

Send a trial order to-day.

Connors Bros., Limited
Black’s Harbor, N.B.
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DA COSTA & CO’S

Barbados Extra
‘Fancy

MOLASSES

Noted for its purity, high quality
and delightful flavor.

Take no chances on other brands
said to be just as good, but insist
upon having

DA COSTA’S

the brand of proved quality. The
price is no higher than for other
brands.

The liberal circulation
of air through the free air
spaces of the Arctic Re-
frigerator is the grocer’s in-

surance against loss from
tainted, dis-

colored or spoiled -
goods of a perishable
nature. No other re-
frigerator on the mar-
ketgivesthe continued
high-grade servce the
Arctic gives. There's an
Arctic made for every re-

quirement—there’s one made
for you.

Write for catalog and prices.

John Hillock & Co., Limited

Makers of High-Grade Refrigerators and Fish Cases
TORONTO
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Retail Trade
PLEASE NOTE

The principal Wholesale
Grocers throughout
Canada are making a special
during the next few weeks
with

AYLMER FANCY
FRUITS IN GLASS

If the traveller for your
Wholesaler cannot quote

you, WRITE US DIRECT
DOMINION CANNERS

Limited

HAMILTON, ONTARIO
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WAGSTAFFE’SE CELEBRATED SEVILLE
ORANGE MARMALADE AND JELLY SHRED
MARMALADE

SEASON 1916

Now ready for delivery.
No advance 1n Price.

Support Canadian Industries.

L WAGSTAFFE, LIMITED HANMILTON,

Put “Dr. Cassell’s” on
your sales counter and

watch it sell

They will sell quickly and easily because the cura-
tive effects of Dr. Cassell’s Tablets make them a

necessity in nearly every home in the Dominion.
The efficiency of this famous ‘“Old Country’’ nerve
food has been most extensively advertised, as wit-
ness our recent $60,000 consumer campaign.

You can secure a good share of the resulting
demand by making a natty window or counter
display of this guaranteed nerve builder.
Ordering a supply to-day means bigger profits
to-morrow.

Dr. Cassell’s Medicine Co., Limited
IMANCHESTER,JENGLAND

Agents™foryCanada: HAROLDIF RITCHIE CO., Limited
10-14 McCaul Street | - - TORO
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Canadian @‘3 British
PORK and BEANS

When you can get the

HIGHEST QUALITY

at the

RIGHT PRICE

from your

HOME MANUFACTURERS

Why patronize outside concerns?
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Keep your
money
circulating
in
Canaga
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W. CLARK, LIMITED MONTREAL
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You Know the Package

1t stands for all that is clean, pure and
sanitary in food manufacture, and for
all that is humane in the treatment of
employes.

Shredded Wheat

is in a class by itself. It is the best advertised
cereal food in the world—sold in every city,
town and village in Canada and the United
States. Always the same high quality. If your
customers eat it for breakfast, ask them to try it
for luncheon with sliced bananas or other fruits.

‘““MADE INICANADA."

The Biscuit is packed In
odorless spruce wood
cases, which may be easily
sold for 10 or 15 ecents,
thereby adding te the gre-
cer’s profits.

The Canadian Shredded
Wheat Co., Limited

Niagara Falls, - Ontario

We boom ‘‘ WINDSOR’’ AND ‘‘REGAL’’ Salt, sum-
mer and winter. We advertise them from one end of
Canada to the other, and have done so for years. As
a result, ‘“WINDSOR’’ AND ‘‘REGAL’’ are asked
for and used in practically every home in the Dominion.

You don’t have to struggle for a turnover, with these
steady sellers. You don’t have to overcome a prefer-
ence for other brands.

The murket has been made for you, by advertising and

quality. We bring the business to you, through advertis-
ing, and hold it for you, by quality.

There are no “cut prices” on “WINDSOR” or “REGAL"
SALT.

Any manufacturer who has to give special commissions or
rebates to sell his goods, confesses they are inferior.

All Retail Grocers get the same terms and treatment—
because they all buy from jobbers.

The Canadian Salt Co.,Limited

WINDSOR, ONT.

“Windsor” : “Regal” Salt

Y & S STICK LICORICE

48 5c. Packages to Box

The old-fashioned remedy
for Coughs and Colds

For sale by leading Wholesdle Grocers, Druggists and
Confectioners throughout the Dominion.

NATIONAL LICORICE COMPANY
MONTREAL

“COW BRAND”
Baking Soda

Over Seventy Years the
Leading Household Regquisite

For tradc satisfaction and profit there is no
line of Baking Soda quite so good as Cow
Brand.

Customers have expressed their confidence
in its work and it needs no long argument
to point to the advantage of your stock-
ing it.

Your wholesaler will supply you.

CHURCH&DWIGHT

Limited

Manufacturers MONTREAL

DWIGHT'S

AR TN T ———

BAkING SODA
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GIPSY

Stove Gloss?

Why, indeed? The answer is that
GIPSY combines, to an unusual degree,
ease of polish with intense blackness,
and lasting brilliance. It saves time,
and economises energy. These are
some of the points which will help you
to sell GIPSY. Sy

Order from your Wholesaler.

HARGREAVES (CANADA,) LIMITED,
33, Front Street, E. TORONTO.

-—

Western Agents: For Manitoba, Lightcap and
Grant, 179 Bannatyne Ave. East, Winnipeg. For
British Columbia and Yukon: Creeden & Avery,
Ltd.,, Rooms 5-6 Jones Block, 407 Hastings St
W., Vaucouver, B.C.
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British Made
by British Labor

Down on the island of
Barbados, underneath
the flag of Britain, is
manufactured

Leacock’s Molasses
Extra Fancy and Extra
Choice

the high grade quality of
which never fails to win
big trade for the dealer
carrying them. Many
years of experience have
produced in Leacock’s
a Molasses of unbeatable
quality.

Stock up with Leacock’s forbigger
sales and satisfied «customers.

LEACOCK & COMPANY

Exporters of Highest Grade Molasses
BARBADOS, B.W.I.

Only Thing of Its Kind

There is just one preparation made for
the exclusive purpose of cleaning toilet
bowls—

Sani-Flush

The sale grows rapidly because people
see the need of something for this pur-
pose. Ordinary methods mean hard, un-
pleasant work ; and then they fail to
clean thoroughly. Sani-Flush makes the
bowl white as new and clears the trap.
This insures a clean, odorless, sanitary
bowl.

Are you selling Sani-Flush ?

The Hygienic Products Co.
Canton, Ohio, U.S.A.

Canadian Agents :
Harold F. Ritchie & Co., Limited
10-12-14 McCaul St., Toronto
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RENNIES

PUREST-CLEANES
MOST RELIABLE

GET CATALOGUE
AT BEST DEALERS

Now Nationally
Famous

Sun-Maid Raisins

made of big, white California Muscatel grapes—
chosen from 6000 vineyards, dried in the sun, seeded,
and packed in pound cartons. Large, plump, luscious.

California Raisin Bread
P Made with SUN-MAID Raisins

baked after our recipe by bakers everywhere. A new
raisin bread, made doubly delicious by many raisius,
and by Sun-Maid Raisins.

Here's New Business for You

National advertising bas already made these two articles
famous—but we have only begun. And their quality has
made them winners. People are demanding Sun-Mald
Raisins who never realized the possibilities in raisins.
And people are eating California Ralsin Bread who never
thought of raisin bread before. Get this business for
yourself in your meighborhood. Find the baker who is
baking the best California Raisin Bread. Order Sun-
Maid Raisins of your jobber, Identify yourself now
with these winning products. Be the Sun-Maid mau in
your town, and capitalize on the hundreds of thousands
of dollars we are spending on Sun-Maid Raisins and
California Raisin Bread. Send in this coupon to-day for
details of our plan to aid you. A

CALIFORNIA ASSOCIATED RAISIN CO.
Membership 6,000 Growers
Home Office, Fresno, California
Hearst Building, Chicago ' 113 Hudson Street, New York
2 % Mail this Coupon to our Nearest Office

Please send me complete details of plan by which I
can make more money through increased sales of raisin
bread and package raisins.

Don’t Get Annoyed

when your coffee mill must be stopped time and
again before you can secure the proper grade
for your customer.

Try the BLGIN NATIONAL MILL and s
good-bye to coffee making troubles. A spcdn‘
adjusting device permits regulating the mill while
in motion. No time waste, whatever.

The Elgin will cut quicker, easier, and more
l‘:'ullcto than any other mill in the market.

rit ay for catal
. ogue and name of nearest

Handled by the best Camadian jobbe
the most successful Canadian :;rch,:n;gm -

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

How many women cus-
tomers come into your

store daily?

Now, just think, if you had a
little display of the

New All-Canadian,
All-Wooden
Washboards

(retailing at 20¢) in your store, what & num-
ber L of profitable and easy sales would
result.

The prevailing prices of zine and aluminum
have put those materials out of the question
for washboard purposes.

The ‘“New All-Canadian’’ fills the want thus
created, and for all-round serviceability and
wearing qualities it equals the zine or alumi-
num line.

The ‘‘New All-Canadian’’ will be the wash-
board of the future. Try the selling merits
of a trial order.

WM. CANE & SONS CO.
LIMITED
NEWMARKET, ONT.
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The Finest Cane Syrub Made

Crystal Diamond Syrup

rure JAM

Agents: o-mlo—xuu,uren Imperial Cheese Co., Ltd., Toronto.
Montreal—W, Sileock, St. John, NB—\tharen Imperlnl Cheese
Co. Halifax, h.s.—Maanren Imperlnl Cheese Co. Sydney, N.S.—
A. E. 8heppard. Hamilton—R, M. Griffin, Winnipeg, Man.—W. L.
Mackenzie & Co., Ltd. Calgary, Alta.—MacLaren Imperial Cheese
Co., Ltd. Edmonton, Alta.—Centrml Brokerage Co.

Carefully selected, sun-ripened
fruit. Sweetened with the purest
cane sugar obtainable—that is the
secret of Furnivall Quality.

Try Furmwall’s for bigger
jam sales.

Furnivall-New, Limited
HAMILTON, CANADA
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This changeable weather

Wa foresaw the shortage of choice
green corn and bought heavily early in
the scason. That is why we will main-
tain our high standard of quality for

THE “NUGGET” BROOM

throughout the coming year, while the
market will be full of ‘“red’’ brooms.
If you have never before sold Nugget
brooms, let the green corn situation de-
cide in their favor. The easiest broom
of all to sell, because Nugget brooms
are light in weight and the highest in
quality

For prices, ete., write

STEVENS-HEPNER CO

LIMITED
PORT ELGIN, ONT.

The “Nugget” Broom is

only one of the famous

Keystone Brand Brooms
and Brnshes

means that colds will be

y prevalent

and actual statistics show a regu-
lar epidemic to be raging through-
out Canada.

You can do your share at helping
to stop the epidemic of colds, La
Grippe and I‘;neumonia by stock-
ing and pushing

Mathieu’s Syrup
of Tar and Cod Liver Ot/

It is the most effective preven-
tive and remedy for colds in
every stage.

Stock up now and keep it on
display where your customers will
see it. Recommend Mathieu’s
Syrup.

J. L. Mathieu Co., Proprictors

SHERBROOKE, QUE.
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We Sell only Goods of Guaranteed Quality
—Satisfied Customers are our Best Testimonial

TARTAN BRAND are the most attractively packed goods on the Canadian
Market.

We are always ready to meet your requirements in Canned Vegetables,

Fruits, S8almon, Tea, Coffee, Spices, Extracts, Jelly Powder and Grocers’
Sundries of our own manufacture, the quality of which is backed by our
guarantee.

THE SIGN OF PURITY We have a full line of Faney Groceries, Foreign and Domestic. Mail
Phone Orders at our Expense orders our specialty. Write us to-day.

Phone Nos. BALFOUR, SMYE & COMPANY

3595, 3596, 3597, 3598, 4656 HAMILTON, ONTARIO

C"

No other coffee will give your customers

s0 much real satisfaction with so little troubdle as

YMINGTON'S
N COFFEE ESSENCE |

Ask your wholesaler for list to-day.

Agents: Ontario—Messrs. W. B. Bayley & Co., To-

THOS. SYMINGTON & CO.. ronto, Quebec—Messrs, F. L. Benedict & Co., Mont-

Edinbursh and Lendes real. Vancouver and Winnipeg—Messrs. Shallcross,
Macaulay & Co.

Cups from
one bottle

HERE ARE A FEW OF

McVitie & Price’s
BISCUITS

established favourites from the Old Country, which
every grocer should stock:
“The Premler Biscuit of

DIGESTIVE. Britain.” Finest wholemeal.
SCOTTISH ABERNRTHY. The Scottish favourite.
ACADEMY OREAMS. e A B g
CREAMY OCHOCOLATE. ﬂ‘&@cl::m biscult  Alled
OSBORNE.

THE
" BEST of
BRANDS

For your own protection you need to handle
brands of Canned Fish that are above suspicion.

CONCORD

Norwegian Sardines

c.-“

The standard Old Country
RICH TEA.

SMALL PETIT BEURRE.
BELGIUM.

BUNTY CREAMS.
BUTTERETTE.

ROYAL SOOT.

biscuit, delightful flavour.

Popular Scottish tea bis-
cult.

Fine butter flavour.
Rich shortecake.

Butterfly shape cream
sandwich, almond fzvour.

Light short-eating cracker.
Ideal tea or coffee biscuit.

Recognized Official Agents in the following eities:~—
Halifax, Montreal, Toronto, Winnipeg, Calgary,
Edmonton, Lethbridge, Vanecouver and Victoria.

GENERAL CANADIAN REPRESENTATIVE :
Mr. Sydney Owthwaite, 10 Vaudreuil St., St. Pauls

Street East,

P

Montreal

are packed from the finest freshly-caught autumn
fish, no hard, tough fish being packed in our
up-to-date, sanitary factory.

Only the highest grade oil is used, notwithstand-
ing the advance in price, and the fish are of
excellent flavor, mild cured and not too much
smoked.

24 to 28 fish go to the ean, which will surely
please your most fastidious customer.

Order from your nearest wholesaler the brand
with the guarantee—CONCORD.

LIST OF AGENTS:

R. 8. McIndoe, Toronto. Watson & Truesdale, Winnipeg.
Maritime Fish Corporation, Limited, Montreal. W,
Simonds, St. John, N.B. H. C. Janion, Vancouver, B.C.
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Fill the demand for

the natural brain
and body stimulating

beverage-the delicate,

full-flavored Japan Tea.
Canadian grocers are
backed by advertising, as
above, in Canadian papers

with a national circulation.
Order a supply from your wholesaler.




Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the

The following firms in all parts of Canada are prepared

The service department of the Canadian Grocer is
at the disposal of firms wanting agents or agents wanting agencies.

assistance of local agents.
to act as agents for good lines.

CANADIAN GROCER

ONTARIO.

WESTERN PROVINCES.

MACKENZIE & MORRIS

LIMITED
BROKERS
Groeeries, Provisions and Produce
C.P.R. Building, TORONTO

H. P. PENNOCK & CO.,
Limited

Whelesale Grocery Brekers
and Manufacturers’ ts.
WINNIPRG REGINA
We solicit accounts of large and pro-
gressive manufacturers wanting live

representatives.

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

O. F. LIGHTCAP

Wholesale Grocery Broker and Manu-
facturers’ Agent. Domestic and Foreign
Agencies Solicited.

O. F. LIGHTOAP,
179 Bannatyne Ave. - Winnipeg, Man.

W.G. PATRICK & CO.

Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Toronto

WATSON & TRUESDALE
Wholesale Commission Brokers and
Manufacturers’ Agents
120 Lombard Street

WINNIPEG - MAN.
Domestic and Foreign Agencies
Solicited.

ON SPOT
White Beans,
Evaporated Apples
Currants and Raisins

W. H. Millman & Sons

Wholesale Grocery Brokers

Toronto Ontario

If you want the market on

NEW BRUNSWICK POTATOES
Wire or phene
HARRY WEBB, TORONTO

We specialize on potatoes, have ware-
bhouses at all buying points in the

tato belt. Cars always loaded. New

runswick, Montreal, ronte, waiting
orders, )

T. A. MACNAB & CO.
&T. JOHN'S - NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and co:nnuxou I;?CHAM:
Importers and exporters. ompt an
careful attention to all business. High-
est Canadian and foreign references.
g‘b: address: “Macnab,” St. John's.

: A. B. C, 5th edition and private.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special  sales, i

sales, cash sales, ete. ; ideas
for catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collec-
tion of short talks, adver-
tising ideas and selling
phrases used by the most

successful grocery adver-
tisers.

ALL ORDERS PAYABLE
IN ADVANCE.

PRICE $2.00

MacLean Publishing Co.
143-153 University Ave., Toronto

ESTABLISHED 1849

BRADSTREET'S

Offices Threugheut the Clvilised Werld
OFFICES IN. CANADA:

, Alts. ancouver,

Hamilten,
ifex, 3.8, Montreal, Que.
Crtawar Foronto, Out.
8¢t. Johm, N.B.

Winnipeg, Man.
B.C.

Reputation ined by leng years of
u:%'}o... connnhnnou'o a succesaful

work.
Thomas C. Irving, §aemiMasees
TORONTO

Safe Investments

The Financial Post of Can-
ada is the recognized anthor-
ity on Canadian investments.

Each week it gives mueh
exclusive information re-
specting Canadian eompan-
ies; also reliable news on
bond and stock issues, min-
ing and real estate eondi-
tions.

The INVESTOR'S IN-
FORMATION BUREAU is
maintained free to subserib-
ers and answers by letter all
inquiries about investments.
Write for sample eopy and
our subseription offer.

The Financial Post

of Canada
Toronto

*The Canadian Newspaper for Investors'

We Need Salesmen

High-grade men to call on Grocers
in connection with Star l”. Car-
riers and Trays, in use to-day b

63% of the grocers In Canada an

the U.S. We have a few very desir-
able Canadian territories open which
offer excellent opportunities to men
of ability.

For particulars, apply
STAR EGG CARRIER & TRAY
MFG. COMPANY
ROCHESTER, N.Y.
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CANADIAN GROCER

GROSS os. NET PROFIT

Is it worth while for the small and often questionable difference in
net profit to risk your future tea business and the reputation of your
store by selling tea of a quality that you know is inferior to Red Rose,
just because you can sell it cheap or can make a little more profit

(often only more gross profit) P

Why not hold your customers’ confidence by selling them good tea
—every package good, and of uniform quality month by month and
year by year? Test Red Rose Tea in your home with any tea you
are selling—bulk or package—you will then know that

RED ROSE TEA

“is good tea”

BLACK JACK

SOLD BY
ALL
JOBBERS

STARBRAND

“Made in Canada”

Cotton Clothes Lines
and Cotton Twine

Cotton Lines are as cheap as Sisal or Manila
and much better

FOR SALE BY ALL WHOLESALE DEALERS
See that you get them
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Known on both
sides of the world

Not only in Canada, but in Great Britain, Bermuda, Jamaice,
and Australia, the merits of the

EurekaRefrigerator

have won for it the unstinted approval of the delighted users.

We have concentrated for Thirty Years on the perfecting of
this one article and may justly claim that the Eureka possesses
innumerable advantages over any other on the market.

Its sanitary comstruction, and its unique system of pure, cold,
dry air circulation guarantee absolute security of contents,

Added to this is a superior display that means much to the
dealer in increased sales,

Note our handsome Refrigerator Display case,
A post card will bring you all particulars of the Eureka.
SEND IT TO-DAY.
REPRESENTATIVES :—James Rutledge, 2608 Waverley St.,
Montreal, P.Q.; James Lonergan, Charlottetown, P.E.I.; W

McAllister, 98 Bank St., Ottawa, Ont.; W. Woods & Cn.:
Winnipég, Man., and Hamilton, Ont.

EUREKA REFRIGERATOR CO.,LTD.

31 Brock Avenue Toronto

(bl diddd i il il il diid i ddidddidiiddid didddidddd ddddiddddidiidid il T

SLSSSSLLLSSILSSLSSS LSS LS LSS S LISLISSSSLSSLSSSSSLSSLSLSLLSLSSLSISSSLSS LSS LSSLSSLS LS LSS LSSSILL LSS LSS SIS SISLISSLSLS SIS LSS SL LSS S LSS SIS /Y7




CANADIAN GROCER

ROBINSON’S
“PATENT” GROATS

will open up

Another avenue of profitable busmess

—the business of the home where there
is an {infant, an invalid, or an aged
person. It’s the one best food for body-
nourishing.

ORDER FROM YOUR WHOLESALER.
MAGOR, SON & CO., LIMITED

30 Church Street, TORONTO 191 St, Paul Stree: West, MONTREAL
AGENTS FOR THE DOMINION OF CANADA

SRS Joty Fowder |

A STAPLE ARTICLE

The sales of Shirriff’s Jelly Powder have increased to
such an extent the past few years that many grocers have
come to look upon it as a staple article—one that must be
kept in stock all the time to supply the steady demand.

The popularity of Shirriff’s Jelly Powder is due to
three things :—1st, because it fills the demand for a dessert
that can be easily and quickly prepared; 2nd, because it is
of excellent quality and low price; 3rd, because it is adver-
tised and well known.

How is your stock of this popular line?

Write us for supply ot our handsome window-
dressing material.

Imperial Extract Company °.° Toronto
STEINER and MATILDA STREETS
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An Inside Sugar Story

Why We Did Not See $10 Sugar in Fall of 1914—Chinese Buyers in Java, and
Action of British Commission Said To Be the Cause — Will European
Shortage of Beet Sugar Boost Price?

IN the fall of 1914, sugar reached the record price
of $7.05 per cwt., wholesale, on Montreal mar-

ket. It was freely predicted at the time that we
would see $10 sugar, but it did not come.

Why?

CANADIAN GROCER, in an interview the other
day with an importer who recently returned from
Britain, heard an inside sugar story bearing on
this point which has not yet been public property.
Here it is:

When war broke out in Europe in August, 1914,
raw sugar was being purchased by British refiners
in the neighborhood of £10 sterling per ton. In a
short time the price had advanced to £18 per ton.
The British Government then took the matter in
hand and formed its Sugar Commission which
still governs the buying and selling of sugar in
Great Britain. This commission commandeered
all sugar in British possessions, their desire heing
to protect the general public from the speculator.

CHINESE BUYERS GOT “STUNG”

Then when Britain started out to purchase
sugar from countries other than their foreign pos-
sessions such as Java, the commission found that
Chinese buyers had already been there and had
picked up available raw sugar paying no less than
from £30 to £34 sterling per ton. Their idea evi-
dently was that sugar was going to reach enormous
figures and they went into the market to make
some money.

However, the fates decreed otherwise. Some of
the shrewd English traders on the commission
immediately saw through the game of the
Chinamen and declared they were not prepared
to purchase any more sugar for 1915, but
only for 1916 delivery. The outcome of the situ-
ation was that the Chinamen were unable to hold
their sugar. It was thrown on the market at £16
to £18 per ton in the fall of 1914 and went down to
£14 per ton early in 1915. The drop broke several
of the speculators. Canadian sugar men distinctly
remember the British Commission announcing
that they were through purchasing for 1915, thus
corroborating the above statement.

1914,

It will be remembered by the Canadian trade
that $10 sugar was freely predicted in the fall of
It is firmly believed by those acquainted
with the inside facts that the above explains the
reasons why we did not see it.

Here is another interesting sugar story from
the same source that may have a direct bearing on
the 1916 situation. When Britain and France
decided to force the Dardanelles there were 500.-
000 tons of sugar in Russia that Russia was pre-
gs_lred to sell to foreign countries but could not.
Since that time, however, Russia has used up that
sugar and now she is actually a buyer in foreign
markets. This is an absolutely new situation ; and
also since Vodka was prohibited in Russia, she has
become a wonderful consuming country of milder
beverages in which sugar is freely used in the
manufacture. Also the German and Austrian
sugar experts expected to harvest last vear 80 per
cent, of a normal crop. but instead of that thev
have not harvested more than 30 to 40 per cent.
crop. Switzerland therefore has to buv in other
countries and Turkey will be getting little if anv
German sucar. The same applies to Norway and
Sweden. This means a heavy demand on West
India and East India sugar. In Britain at the
present time sugar is being purchased for 1917
delivery at no less than £18 to £21 per ton. She is
even now purchasing sugar outside of British pos-
|e810N8.

WHAT WILL FUTURE BRING FORTH?

If the above represent the actual conditions
then we are almost sure to see a firm sugar situa-
tion this year at least until the European beet crop
presents itself in September. Of course it should
be stated there are those who view the situation
differently. The freight problem is a burning
one at present and is making itself felt in helping
maintain the market. And if the European coun-
tries above mentioned cannot purchase German
beet sugar, they must buy elsewhere and there will
be stronger competition for outside available sup-
plies. We shall see what we shall cee.




Olive O1l Up 22 Per Cent.

Why This and Other Imported Goods Are Aviating — Some Advances Equal 100 to 300% —
Ingredients of Jelly Powders "Way Up—Tins, Cases, Etc., Higher—Factories
Controlled by Government Inspectors.

Written from an interview with a wvisitor to the Old Country

rapidly of late on a large number

of imported goods. Some of
these advances have been enormous but
that we have seen the last of them is
not even to be thought of. There are
more coming. One of the chief reasons
for the present situation is the freight
tie-up which has already been referred
to in Canadian Grocer and which has
reached in many cases serious propor-
tions.

Returning from a trip to Britain re-
cently, a large Canadian importer and
manufacturers’ representative who had
ample opportunity to study the-situa-
tion both in Britain and in New York,
reports the situation a serious one from
the standpoint of lack of bottoms and
probable further price advances. At the
same time factories in Britain which
normally turn out foodstuffs and drug
specialties for export as well as home
consurhption, and others that manufaec-
ture tins, cases, ete. are to-day cngaged
in the work of manufacturing amunition
and government supplies under the dir-
ect inspectorship of Government officials.

““For instance,’’ stated the imporier
above referred to, ‘‘a certain factory is
normally enzaged in manufacturing tins
for a particular cough eonfection. ' A
Government Inspector comes along, finds

ADVANCES have been oceurring

out what it is doing and gently suggests .

that instead of manufacturing these
tins it produee so many dinner pails for
Government use.

The Why of Advances

‘‘Many Canadian dealers wonder why
manufacturers are advancing their
prices. These facts explain pretty much
the reason. Take jelly powder for in-
stanee.
to 28 cents a pound, whereas to-day it is
about 80 cents. The acid which was
formerly about 27 or 28 cents is now
$1 a pound. Sugar is 50 per eent. or
60 per cent. higher than it was before
the war. Benzoate of soda, used in the
manufacture of a great many drug
specialties, was formerly 22 to 28 cents
a pound., whereas to-dav it has reached
the fabulous price of $5.50 a pound.

‘‘Perfume bottles which have to be
specially made and polished, formerly
came from Northern Franee, which is
now in the hands of the Germans and
it is almost imnossible to get these
bottles in the Old Country to-day. 1

Gelatine nsed to be around 26

know of one large firm manufacturing a
standard medicinal line in the Old
Country, which is trying to buy bottles
on this continent in whieh to pack their
goods. A large grocery specialty manu-
facturer in Britain had its plant com-
mandeered by the British aunthorities
and all its goods are used for Govern-
ment purposes.

““Drug lines such as aspirin used to be
manufactured almost exclusively by the
Germans, but are now being manufac-
tured in Britain and aspirin will soon
be ready to export. The sponge situa-
tion is also interesting. Sponges come
from the Mediterranean prineipally, but
on aceount of the demoralization in
Greece and war conditions in other
countries there, sponges have advanced
from 100 to 300 per cent.

Olive Oil Slow in Coming

‘“Now in regard to olive oil. Last
April T ordered a carload of olive oil
from France and afterwards four other
carloads to be shipped a month apart.
The first ear arrived last October, and
two of them have not yet come. One
car was lost by the vessel being sub-
marined, and I have on order. to-day
large quantities whieh eannot be moved
on account of the lack of botfoms.
Freight booked eight or nine months
ahead will be forwarded before the

.Jater shipments are taken on, and freight

has advanced some 60 per cent. Added
to this there is the trouble in war risks,
insurance, ete., and olive oil is now
some 22 per cent. hizher ‘than a year
ago for the same standard.

‘“All kinds of ecases in which the
goods are packed are up about 100 per
cent. above a vear azo in Franece and
Encland. and labels have advanced from
100 to 500 per cent. Tin cans are 150
per cent. higher, and labor of litho-
graphing 100 to 300 per cent. higher.

‘“Manufacturers are to-day at their
wits end for raw material for the manu-
facture of baby foods. These have to
he made on a scientific basis and must
he always uniform for the tender diges-
tion of the babies. Mothers who depend
on predigested food eannot afford to
have any deviation from the original
standards. and for manufacturers to
torn out these goods as before makes
almost an impossibility.’’

In regard to freicht steamers avail-
able, this importer stated: ‘‘To-day
there are only abont three regnlar lines
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of freight steamers operating from
the Old Country to Canada, these
including three C. P. R. boats, three
Allan lines, and two White Star, the
remainder being stray boats not classi-
fied in grade A eclass of freight carriers.
Formerly the C. P. R. had 15 to 18 boats
on this service, the Allan line 15 to 18.
the White Star-Dominion line 6 to 10,
the Cunard line 4 to 6, and the Hope
line 4 to 6, besides dozens of other
boats of grade A and B class.

““I believe freight rates will be ad-
vanced cenerally another 100 per cent.
It is now impossible to get C, I. F.—that
is cost, insurance and freizht—quota-
tions because freight rates cannot be
relied on over night. When these facts
are taken into consideration is it any
wonder that the manufaeturers are rais-
ing their prices? *Many merchants are
declining to pay the advanced prices
because they do not appreeciate the
sitnation the manufacturer and import-
er are up against. It is my firm convie-
tion that the grocer will have to raise
his price and the consumer will have to
pay more, for unless they do many will
have to go into bankruptey. I also be-
lieve that sooner or later manufacturers
in Canada will be up against the same
conditions. ' Other countries are now
purehasing goods in Canada and as de-
mand depends on supply, the extra de-
mand and the limited supply are bound
to bring us higher prices.”’

Patience Must Be Exercised

Looking at the situation in imported
goods in the above licht, is it any won-
der that prices are advancing? This ex-
plains pretty well why certain goods are
late in arriving. Retailers should bear
this in mind. Patience will have to be
exercised until we get relief from the
existing conditions, and at the moment
this relief is not in sight. There is an
actual shortage of vessels for commer-
cial purposes, and in view of the faet
that so many factories in the Old Coun-
try are working under Government
pressure it is next to impossible to get
goods from them at pre-war prices and
promptness,

An interesting fact related by the im-
porter was that under one management
in England to-day in a factory in a cer-
tain town there were no less than 70,
000 employes — and all engaged in
British Government work.




How to Keep a Correct Set of Books

This Contributes Not Only to the Only Safe Basis for Sucéess, But is Required to Preserve
Credit—Counter Checks, Ledger Journal, Cash Book and Other Forms Explained

Published by special arrangement with Fred. W. Lambert, official auditor to R.M.A. of Canada in Manitoba.

URING the past year and more

The Canadian Grocer has urged

repeatedly, the need for knowing
exactly the financial details of one’s
business. When trade was exceptionally
buoyant as in 1912 and most of 1913
the profits were produced almost auto-
matically. As it was put frequently,
‘“Any one could make money.”” Now it
is different. The testing time came and
the man whose bookkeeping was at fault,
and who did not have his business, sales,
purchases and expenses analyzed suffi-
ciently to discover the weak spots, found
it hard to meet the storm. A set of
books for the average retail business is
not expensive, and where the merchant
does not feel capable of insfalling these
himself a local auditor ecould be seeured
for a comparatively small outlay. The
books themselves are supplied by a num-
ber of firms in Canada and frequently
are turned out by loeal job plants.

The books suggested by Mr. Lambert
are:

1. Counter Cheek Books;

2. Cash Book;

3. Purchase Journal;

4. General Journal;

5. Ledgers: (a) Customer’s Ledger
(Loose Leaf), (b) Purchase Ledger
(Loose leaf), or hoth (a) and (b) may
be kept in same ledger; (e¢) DPrivate
ledger (small bound book);

6. Bills payable bhook;

7. Monthly Satements in duplicate.

7

Counter Checks

The first form to be considered is a
counter check book. These are usually
numbered from 1 to 50, and each clerk
should use only the one allotted to him.
These books and each check are usually
numbered according to the numbers of
the clerks, 3, 4, 5, 6, 7, ete.,, or each
clerk can write down his own number
on each check to identify himself with
the sale. In no case should one of the
slips be destroyed, all should be in order
for the business office.

These books are used for 1, cash sales
(where no register is kept); 2. charging
goods to customers; 3. recording produce
purchased from customers; 4. recording
goods returned by customers, and, 5. re-
cording amount paid on account by cus-
tomers.

‘‘It is essential,”’ warns the auditor,
‘“that all purchases made by the pro-
prietor of the business from his own
store should be treated as if he were a
customer, in order to obtain accurate
results.”’

The Cash Book (Form 1)

The eash book, a form of which is
shown, is used for all cash receipts and
disbursements.

1. Ledger column is used for all pay-
ments made by your ecredit customers
which are entered individually and post-
ed to the customer’s eredit in the ledger.

2. The total daily cash sales to be
written up here and the grand total

of this eolumn to be credited to the Mer-
chandise Account in the Private Ledger
at the end of the month.

3. A record of all cash purchases to
be kept daily and a total to be entered
in this column and in the same opera-
tion this amount to be divided up and’
placed in columns 7, 8 or 9; this of
course depends on the nature of the
purchases.

4. This ecolumn is used solely for de-
posits in the Bank. Using the above
columns the eash is evenly balanced in
the following manner.’”” Add columns 1
and 2, deduet 3, and also the amount
reserved for change, which leaves the
amount for deposit in the bank.

5. Consists of all payments by cheque
to the wholesalers, which are eharged to
their individual accounts in the Pur-
chase Ledger.

6. All cheques are entered here in
numerieal order, being eredited 5,7,8, or 9
according to the nature of the transac-
tion. Also payments on account of
drafts by the bank.

7. This eolumn is used for cash pur-
chase of merchandise, also purchases
made by cheque, when it is not deemed
advisable to open an account in the Pur-
chase Ledger, in the event of your only
doing business with that concern ocea-
sionally.

8. General Expenses is an account to
which all expenses are charged when
there is no acecount open to which to

your Liabilities.

and the Wholesaler.
where you stand financially.

Value of a Reliable Bookkeeping System

By Fred W. Lambert

Before you can borrow money from a Bank you must submit a Financial Statement showing your Assets and

Before you can obtain a line of credit from a Wholesale House you have got to submit a similar statement.

The Bankers and the Wholesalers, before doing business with you, obtain a report from the Mercantile Agencies,
who ask you to supply them with a Financial Statement showing what you are worth.

The Credit Men's Association are asking you to do the same thing.

If the Banker is to lend you money and the Wholesaler lend you goods and trust you to pay these loans back, it
is reasonable that you should trust them to the extent of supplying them with a statement showing how you stand, but
you cannot supply a correct statement unless you keep a proper set of books. If you supply an incorrect statement
for the purpose of obtaining credit—whether of cash or of goods—you are liable to imprisonment.

If you do not keep a proper set of books you cannot possibly tell whether you are making or losing money. The
want of this knowledge is the direct cause of a large number of Retailers going out of business. It is very easy to
keep a simple set of books. In order to show you how simple it is, we are publishing this pamphlet.

If you are not keeping a proper set of books you are being discriminated against on that account by the Banker
You cannot afford to have your credit impaired in this way, in addition to being ignorant of




Suggested Forms for Exact Bookkeeping

Detailed Description of Each is Given in Article
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post a certain item, and includes often
Office Supplies which are being used
up from day to day and are not con-
sidered an asset. :

9. The term ‘‘Sundries’’ includes all
accounts other than those found in
either the Customers’ or Purchase Led-
ger which are not accommodated with
a particular column in the Cash Book in
order to economize space. It is most
important to know what the barn is
costing monthly in feed, shoeing and
general repairs, and an account should
be opened in the Private Ledger for this
item. All items in this column should
be posted individually. The totals of
all the Debit ecolumns should agree with
the totals of all eredit eolumns in the
Cash Book, with the exception of the
total eolumn 3, (Petty Cash) which is
used for balancing the cash for deposit
in the bank only, as this amount has
already been charged under the different
headings of Merchandise, General Ex-
penses, ete., on the dates of disburse-
ment. Column 6 should be dedueted

from column 4 at the end of each month,
and by adding the amount of the cheques
which have not been presented for pay-
ment at the Bank, this amount agrees
with the amount at your eredit in the
Bank Pass Book.

L ]

FORM NO. 2—PURCHASE JOURNAL

After checking the invoices from the
different wholesales, manufaeturers, ete.,
to see that quantity and price are cor-
rect, they should be taken monthly,
placed in alphabetical order, also in
order of date, and entered in col. 1, the
total purchase from each to be extended
to eol. 2. This amount is then posted
to the eredit of the individual amount
in the purchase ledger.

The total of col. 2 equals the sum
total of eols. 3, 4, 5 and 6, which con-
sist of the different purchases made,
charged to the eorreect accounts. These
columns are posted to the debit of the
different impersonal aceounts in total at
end of each month in the private ledger.

L L L ]
GENERAL JOURNAL

This is used, 1. for the closing out of
the finaneial year; 2. TFor the charging
in one total of all goods returned by
customers to the merchandise aecount,
and for erediting the individua! accounts
in the customers’ ledger; 3. For treat-
ing discounts earned and paid in a simi-
lar manner; 4 For putting through
entries which need an explanation, snch
as errors on posting to the wrong ae-
eount, also returns to wholesalers mann-
facturers, ete.

* L] L ]
CUSTOMERS' AND PURCHASE
LEDGER—3

Both these books may consist of bank
ruling, showing the debit, eredit and
halance columns; the total of the former

CANADIAN SROCER

furnishes the-amount owing by eustom-
ers; and the latter the amount owing
to the different jobbers, ete., eovering
& given period.
e o o
(C)—Private Ledger
This book contains the different im-

personal accounts, merchandise, furni- °

ture and fixtures, the private account of
the proprietor, profit and loss aeccount;
wages, real estate holdings; in faet, all
accounts whiech are not to be found in
either the eustomers’ or purchase ledger.

/ * & =

BILLS PAYABLE BOOK—FORM 4

When a merchant accepts a draft or
mails a promissory note to a ereditor,
it. is essential to keep a memorandum of
this transaection so that the bill may be
attended to at maturity. A stock form
such as shown in No. 5 will answer this
purpose, but instead of using this as
part of your bookkeeping system, it will
simplify matters a great deal to treat
this book as a memorandum book only,

‘from which no posting is done.

e & @

MONTHLY STATEMENTS—FORM 5

These statements are in duplicate.
The original states the name of the pro-
prietor and the kind of business he is
condueting: the ordinary statement form
with duplicate blank attached.

Place this statement next to the eus-
tomers’ account in the ledger, and post
daily from the echeck slips until the end
of the month; recapitulate the total
debits at that time on all the aceounts
placing this sheet at the end. of all the
duplicate statements which are transfer-
red to a binder kept especially for that
purpose. The total amount of these
debits should agree with the reecapitula-
tion of the counter checks, as stated in
the deseription of form No. 1. The bal-
anee owing from the previous month is
then inserted at the top of the statement,
and both the account in the ledger and
the statement are credited with the pur-
chase price of the merchandise returned,
taken from the general journal. After
giving eredit on the statement for all
monies paid during that month, it is
ready to be mailed to your customer.
The total sales for the month taken from
the recapitulation sheet mentioned above
are then credited to the merchandise ac-
count in the private ledger.

To the merchant it may appear super-
fluous to reeapitulate both the charge
slips and the debits on the monthly
statement, but by doing so it will be
ascertained immediately whether any
charges to a ecustomer’s account have
been omitted or not, as an error is
often made, necessitating a total loss to
the merchant.
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TRIAL BALANCE
The above term and that of finanecial
statement are often confused and there-

" fore, some enlightenment on this subjeet

may be of assistance. A trial balanee
should be taken off at the end of every
month, and is arrived at in the following
manner—it proves that all entries have
been made on the right side of the aec-
count, and is the initial step in prepar-
ing the financial statement:

1. Cash on hand.

2. Cash on hand as per eash book.

3. Total amount owing by customers
as per ledger.

4. Total amount owing to your eredi-
tors, as per purchase ledger.

5. Balance of each individnal account
in private ledger. The total debits
should equal the total eredits for the

'trial balance to be correet.

L] L ] .
FINANCIAL STATEMENT

This statement is prepared from the
trial balance in the following manner:

1.—Trading Account

Put on one side the stock on hand at
the commencement of a certain period.
Add to this the total purchases from
that date to the time the next inventory
is taken.

On the other side put the total sales
for the period elapsed between the date
of the inventories.

Add to this the amount of the new
inventory.

Deduct one total from the other, and
the result will be the gross profit.

2.—Profit and Loss

Numerate all expense aceounts found
in the private ledger on the debit side.
Bring forward the gross profit from
trading account and place some on the
credit side. Also enumerate any of the
expense accounts in the private ledger
that may have a credit balance. The
difference between the debit and ecredit
sides will furnish you with either your
net profit or net loss.

Assets and Liabilities

Assets will consist of (a) Cash on
hand; (b) Cash in bank; (¢) Balance
as per customer’s ledger; (d) Stock as
per inventory; (e) All accounts on debit
gide in private ledger other than expense
account.

Liabilities will consist of (a) Amount
owing to ereditors; (b) Capital at com-
mencement of period; (¢) Net profit for
period.

Every item mentioned in the trial bal-
ance is utilized in some manner in the
finaneial statement.




ESTABLISHED 1886
The Only Weekly Grocery Paper Published in Canada.
THE MACLEAN PUBLISHING COMPANY

LIMITED.

JOHN BAYNE MACLEAN, President.
H. T. HUNTER, General Manager.
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SYRUP, SOAP AND PANCAKES
HAT do retailers think of this window trim?
In the front part of the window there was

W

a display of maple, cane and corn syrups and pack-

ages of pancake flour. At the back of this and run-
ning along the rear of the window was a row of
loxes of various kinds of laundry soap.
This is an actual window observed recently by a
CaNADIAN GROCER representative in a Canadian city.
- It shows that there is still room for much education
on the part of some window trimmers. Pancake flour
and syrup and soap are certainly not associated lines,
unless it be that the soap is required for the youngs-
ter’s faces should the syrup leave its traces there.
There is science in window display as well as in
anything else. It is not good business to show in any
one window such lines as soap and syrup. A win-
dow display, according to all competent judges,
should contain either a single line of goods or asso-
ciated lines. Had the soap not been in this window
it would have been a splendid one; but no one who
has an appetite created for pancakes and syrup will
want to discuss or think of =oap at the same time.

MISLEADING CEREAL QUOTATIONS

HE representative of a large Canadian cereal

house called the attention of CANADIAN GROCER
the other day to the prices on rolled oats being quoted
by some of the large metropolitan daily newspapers.
The commercial page of one particular paper was
turned to and it was found that rolled oats was being
offered there wholesale in car lots at $2.20 and in
small lots at $2.35. The correct price on standard
goods at that time was more like $2.75 to the retail
trade. Complaints were being sent in from the retail
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trade throughout the country to effect that this firm’s
prices were away too high, where as a matter of fact
the prices quoted in the daily papers above referrad
{o were wrong,

CaxapiaN Grocrr keeps closely in touch with
the wholesale and manufacturing trades every weck
lor correct prices on all lines of foods. This is why
our market pages have become the authority and the
only authority in Canada covering a wide range of
goods. This is one of the chief reasons why the
majority of the best Canadian dealers subseribe to
this paper and read it every week.

Just why Canadian daily papers quote wholesale
prices when they reach the consumer, is diffieult for
many of us to understand. This is causing great
annoyance among retailers who have continually to
explain that those are the prices at which they pur-
chase the goods, and they have got to make some
profit. The average consumer, too, does not appre-
ciate the fact that it costs the retailer around 15 and
16 per cent. to do business, Many people think the
dealer should sell an article for $1.01 that costs him
$1.

MACARONI MAKING GOOD HEADWAY

HE past year has seen quite an increase in the

consumption of macaroni and allied lines in
Canada. One specialty salesman reports that where-
as formerly retailers were purchasing macaroni in
dozen pound lots, they are now purchasing case lots
of 30 1b. packages and that repeat business is better
than it was before.

Apparently the retail trade and the consuming

public have been getting together in the matter of
macaroni. This is one of the most economic foods
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on the market. It is made from hard wheat and for
the same reason it is a very nutritious food. Macar-
oni, spaghetti, etc., is a line that should be given more
attention by every merchant because of ,the satis-
faction it gives both in price and food qualities.

It is interesting to note that during recent months
Canadian manufacturers are actually shipping mac-
aroni, made from Canadian wheat, to France and
Britain in carload lots. This is quite a reversal of
years gone by when it was the regular thing to im-
port much of our macaroni from France and Italy.

CANADIAN GROCER announced sometime ago that
the Italian Government had prohibited the exporta-
tion of macaroni from Italy all of which has tended
to firm up the situation in this country.

THE LAW vs. NO BOOKS
A CCORDING to a recent decision of the Appellate
Division of the Supreme Court, there is no pro-
tection for creditors against a trader who, apparently
defrauds his creditors and covers up his transactions
by failure to keep books of account.
In June, 1915, a Toronto merchant (not in the

grocery business) made an assignment for the bene-

fit of creditors, to the Canadian Credit Mens’ Associa-
tion. The merchant had been conducting three
large stores in Toronto, having commenced business
in August, 1914, with one store. Subsequently he
branched out and in January, 1915, issued a state-
ment covering his affairs up to December 31, 1914,
in which he showed a surplus of $8,900. The state-
ment of the assignee, prepared at the time of the
assignment, five months later showed a deficit in the
business of $18,800, making a total loss for the five
months of $27,700. The trade liabilities amounted
to approximately $75,000.

No record of receipts and disbursements was to
be found and the merchant admitted under oath
when examined for discovery that no books had been
kept. He admitted that it was necessary for any
business man to keep books and that it was impos-
sible to tell the progress made unless books were kept,
and he was quite unable to explain the very serious
discrepancy in his assets. Under the circumstances
a warrant was sworn out by the secretary-treasurer of
the Canadian Credit Mens’ Association, and he was
arrested, charged under the provisions of Section 417,
Sub-section (¢) of the Criminal Code, which reads as
follows:—

‘‘Everyone i8 guilty of an indictable offence and liable
to a fine of eight hundred dollars and to one year’s im-
prisonment who, being a-trader and indebted to an amount
exceeding one thousand dollars, is unable to pay his credi-
tors in full, and has not, for five years next before such
inability, kept such books of aceount as, according to the
usual course of any trade or business in which he may
have been engaged, are necessary to exhibit or explain his
transactions, unless he be able to account for his losses to
the satisfaction of the eourt or judge and to show that the
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absence of such books was not intended to defraud his
creditors.’’

The case was tried before Judge , and a
conviction registered. The merchant’s counsel, how-
ever, requested an opportunity to appeal, contending
that the Statute did not apply to the prisoner, in
view of the fact that he had not been in business five
years. The Judge granted a'stated case. The case
was argued in the Appellate Court and the convie-
tion quashed. The Chief Justice, in giving judg-
ment, said that the language used in the section was

- very indefinite and whatever may have been the in--

tention of the legislators, the language employed was
not sufficiently clear to cover a trader unless he had
heen in business five years.

It is the intention of the Credit Mens’ Association
to take the matter up with the Minister of Justice in
an endeavor to secure an amendment to the Statute
covering this highly important point and in this con-
nection they deserve the support of all business men.
Every merchant should keep a complete set of books.
He not only owes it to his creditors, but also to him-
self and his family. If a merchant does not keep a
proper set of books, he cannot honestly tell whether
or not he is making money. Many retailers have
been forced out of business through loose handling
of business affairs, and neglect in not having a com-
plete bookkeeping system. Few retail merchants will
object to any legislation which the credit men may
secure to make it imperative that books of account
should be kept. The merchant who conduects his
business on a sound and legitimate basis has nothing
to fear.

In this week’s issue of CANADIAN (GROCER
there appears an article telling in detail how to keep

a correct set of books. Suggested forms for exact
hookkeeping are also shown.

EDITORIAL NOTES

THE MORE active we make conditions here the
sooner will the ranks of khaki march down Unter
den Linden.

* * *
THE YOUNG man who is going to make good must
possess the qualities requisite for success. If he does
not possess them, he must develop them.

* * *

THE MORE. knowledge there is in existence con-

cerning the basis of granting credit and the hand-

ling of credit, the better for the business community,

and the place to first commence an inculeation of

credit knowledge is in our educational institutions.
* * *

THE OLD SLOGAN “Satisfaction Guaranteed or
Money Refunded” is gone one better by a Toronto
barber, a sign in whose window reads: “Satisfaction
Guaranteed or Whiskers Returned.”




Big Cuban Sugar Crop, But—

Market Conditions That Are New to This Continent — Serious Shortage of Bottoms — Beet
Situation in Europe Suggests Firmness to the World’s Market

—If the War Hadn’t €ome.

Written from an interview with a Canadian Refiner

’l'\HE advent of the phenomenal
Cuban sugar crop into or rather
on the edge of the market to-day

has confused rather than simplified the
complexity of the suitation. The faects,
too, will only allow of a description of
the market from which a clearer un-
derstanding of day to day developments
may be gleaned.

On the one hand we have or did have
recently a high United States market
that was beginning to sag under the ex-
pectation of the very large Cuban erop
as soon as it was ground. There was
this erop of 3,000,000 tons of raw cane
sugar—>500,000 tons in excess of any
previous crop—all ready for grinding
and immediate shipment. The grinding
proeeeded, but not the shippine. The
commandeering of so large a part of the
world’s shipping for war purposes has
cansed an acute shortage in shipping
that was already none too adequate.
Then eame this suzar crop. The needs
of the situation were urgent enough,
however, to command the services of

ships sufficient to move a part of the
constantly inereasing grind.

Sugar—But Ship Shortage

So here we have the New York mar-
ket, sagging in expectation of the low-
ering tendency of this new erop. Bat
the new crop may not be moved. It lies
there in Cuba, supine yet threatening.
like a gigantic blunderbuss pointed at
the market, never going off but bound to
some day. When, no one knows.

So the market instead of falling off,
advanees to three and three-quarter
eents for Cuban raws, while the refined
product as a result of a price eutting
contest between cane and heet sugar in-
terests in the United States dropped
from $6 to $5.75 and eventually settled
at $5.85 which the refiners insist is out
of all proportion to the cost of the raw
produet

For the week ending January 25th
the Cuban receipts of the new grind
were 119,000 tons. The exports for the
same period were 56.000 tons whiech was
20,000 lower than the preceding week,
denoting a greater ship shortage. The
stock in the islands represented by the
difference between receipts and exports
for a period of a few weeks totalled
166,000 tons on this date, January 25th.
The inerease in the week’s receipts fol-
lows with the starting up each week of

CANADIAN GOVERNMENT
PURCHASING COMMISSION

The following gentlemen consti-
tute the Commission appointed to
make all purchases under the Do-
minion $100,000,000 war appropri-
ation:—George F. Galt, Winnipeg;
Hormidas Laporte, Montreal; A. E.
Kemp, Toronto. Thomas Hilliard
is secretary, and the commission
headquarters are at Ottawa.

additional mills, There are in the is-
lands one hundred and eighty-eight
mills that were grinding at the height of
the season last year. Of these one hun-
dred and’sixty-four are now working,
eleven having been added to the grow-
ing list during the week in question.
The remaining twenty-four, and in view
of the big erops probably others, will be
adding their strength as the weeks go
by. Thus, in Cuban mills there is a con-
stantly inereasing produetion; in the
Cuban ports decreasing shipping faeili-
ties. The 20,000-ton decline in exports
in one week taken into eonsideration
with the recent developments toward
commandeering shipping, point to this
last mentioned possibility.

Might Have Been Still Lower

At the outbreak of war raw sugar
was selling at $3.26. In a few weeks it
had advanced to its highest level of
$6.52 from which point it has gradually
worked down to its level at this writine
of $3.75. The best informed opinion 1s
that but for the war the normal trend
of affairs would have rednced it to a
level hitherto unknown —- probably
aronnd $1.75. In Mareh 1914, it had
dropped as low as $1.92 to be advaneed
azain under the uneasy influence of war
fear.

This opinion is based on the exist-
ence at that time of a surplus from the

_previous year and indications of the

bie erop that was finally harvested in
1915. At this time there was an exten-
sive beet sucar industry in Austria,
Germany, Belgium and Northern
Franee.
world for the season 1914-15 was 9,
712,000 tons of which 2,600,000 were
produced in Cuba. Europe produced
5,700,000 tons of heet sugar and the

The total eane erop of the

United States 570,000 tons; a total eane
and beet production of 15,982,000 tons.

The 7,112,000 tons of cane sugar pro-
duced other than in Cuba is represented
by the produetion of Java, Formosa,
San Domingo, the British West Indies,
Louisiana in the States and the Amer-
ican subsidized primary markets of
Porto Rico, the Philippines and the
Hawaian Islands.

In spite of (Cubas comparatively
small proportion of the world’s eane
produetion of 7,112,000 tons it occupies
such a position in relation to the
world’s markets that it predominates
them at this particular junetion. The
present freight rate from Cuba to New
York—a four or five days shipment—
has reached the unprecedented rate of
nearly l5¢ a lb. From Java to Eng-
land is a two months trip. These two
cases illustrate the extremes of the
case. The point is that Cuba lies the
closest to the world’s markets as repre-
sented by the Allied Countries and the
United States. In the latter market
the Cuban produets is further protected
by a preferential tariff of e per lb.
Combined with the present tremendous
freicht rates of the world this faet
operates to put the Cuban sugar in an
unagsailable position of sovereignity.
Naturally the immense produetion of
these islands leads and influences the
prices of the entire group that comes
under the sphere of American influence.
The united States at this time is en-
deavoring to hold the Cuban market so
that it will operate in eonjunetion with
that of the American dependencies.

The Allies on the other hand are mak-
ing strong bid for the market for them-
selves in preference to paying the ex-
cessive freights of the long trip from
the Malay Archapelago. The United
States has the advantage of being able
to pay Y4e more than the British buyer
whiech naturally sends it up for him.
The San Domingo grower is pinched
likewise. on the other foot by the fact
that his nnsubsidized sugar must meet
this Vie preference for Cuban Philip-
pine, Hawaian and Louisiana sucar. In
conseanence he must sell at the price
in Cuba. So that Cuban sugar domin-
ates the situation hoth from the grow-
er’s and the buyer’s point of view.

To-day the acreage in FEurope has
suffered a decrease, problematieal in

(Continued on page 36.)




Proposed Mail Order Tax

An Important Bill to be Discussed by Manitoba Legislature — Retail Merchants’ Association
There Actively Interested—Half of One Per Cent. on Turnover Suggested—

Opposition From Some Farmers

ETAILERS all over Canada, and
R especially those in Manitoba, will

be interested in a bill which will
be brought down shortly in the Mani-
toba Legislature, providing for the taxa-
tion of all mail order houses located in
that Province. Brief mention was made
of this in last week’s issue.

The Bill is in the form of an amend-
ment to the Corporation Taxation Aet,
and was framed first as a means of
seeuring additional revenue, and second-
ly, to meet the demands of ecountry mer-
chants, who have complained bitterly in
the last few weeks that mail order com-
petition was becoming intolerable in
Western Canada, and that it was only

fair that the large city firms doing busi-

ness through the mails, should bear their
share of taxation.

Recently, deputations of eountry mer-
chants, led by the provineial secretary
of the Retail Merehants Assoceciation,
have waited upon the Government, and
urged their claims. The Provineial See-
retary of Manitoba, on the look-out for
new fields from which to secure revenue,
gsaw in the mail order houses a likelv
source, and the new measure, if it goes
throngh, will net the Manitoha Govern-
ment aporoximately $£100,000 a year.
Incidentally, the same Bill provides for
the taxation of street railways, express
companies and banks.

It is a little early to speak of this
measure, the Bill itself not having yet
left the hands of the printer. The west-
ern editor of Canadian Grocer was, how-
ever, ahle to secure one or two interest-
ing details from the deputv-minister, W.
J. Ptolemv, who framed the Bi'l. The
measure defines the term. ‘“mail order
business’’ as inelunding all eommereial
concerns. wholesale or retail. that distri-
bute to the consumer at larce a cata-
logue. price list, book or pamphlet set-
ting forth the different articles for sale.
It makes no difference what class of
goods or trade is involved.

Sixteen M.O. Houses in Manitoba

In conversation with our western edi-
tor, Mr. Ptolemy said he understood
there were sixteen mail order houses do-
ing business in Manitoba, whose head
offices were located within the Provinee.
He stated that while the exaet taxation
had not been definitely fixed, he thought
it would amount to possibly half of one
per cent. on their turnover; in other
words, for every hundred dollars worth

Special from our Western Representative

of goods sold, the mail order houses
would pay the Government fifty eents.
This tax would be levied on ecatalogue
prices, without considering ecost of
fre:ght(a;d other charges.

A Huge Turnover
Mr. Ptolemy was unable to give any
exact information as to the turnover of
mail order houses in Manitoba. He had
had one or two estimates made, but the

_ fizures supplied were so enormous, he

could not believe them to be correct. At
any rate, he expected the revenue from
taxes on mail order houses alone would
amount to elose on $100,000. To secure
that amount, the turnover of mail order
houses in that Provinee would require
to be $20,000,000.

It was sugzested to Mr. Ptolemv that
if the Bill provided for the taxation of
all houses going direct to the consumer,
irresnective of the class of merchandise
sold, it would concern more than sixteen
houses. There are hundreds of firms in
Manitoba selline direct to the consumer;
take for example firms selline aerienl-
tural machinery and all sorts of special-
ties used on the farm. It wonld not be
surprising if speecial provisions were
made in certain cases. It is certain that
strone opnosition will be encountered
from these firms before the Bill receives
the anproval of the Legislative Couneil

There is one seriovs drawback to the
measure which will militate against its

ALLIES PURCHASING
AGENTS

The Trade and Commerce De-
partment, Ottawa, has published
the following list of purchasing
agents for military purposes for
the allied Governments:

International Purchasing Com-
mission, India House, Kingsway,
London, Eng.

French.—Hudson Bay Co., 56
McGill Street, Montreal; Captain
Lafoullovx. Hotel Brev~rt, New
York; Direction de 1'Intendance
Ministere de l1a Guerre, Bordeaux,
France; M. De la Chaume, 28
Broadway, Westminster, London.

Russ'an —Col. N. Golejewski,
Military Attache, Room 904, Flat-
iron Building, New York City, N.Y.
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success unless support is secured from-
other Western Provinces, and from the
Ontario Government. It is only possible
for the Manitoba Government to impose
a tax upon mail order houses located
right in the Provinee, whereas probably
as much ‘business is being done in Mani-
toba by mail order houses located in
other Provinees. When this was drawn
to Mr. Ptolemy’s attention, he replied
that they eonld see no possible chance of
touehing mail order houses whose head-
quarters were outside of Manitoba.
They had this advantage though; they
could impose a tax on business done by
Manitoba houses outside the Provinee.
It was for Ontario and Quebec, and the
other Western Provinees, he said, to
take advantage of business done by
houses loecated in their territories, and
he had good reason for stating that the
Government of Saskatchewan would
follow Manitoba. He did not think On-
tario and Alberta would be long in im-
posing a mail order tax too. The latter
information was given by Mr. Ptolemy
in reply to a suggestion from our rep- |
resentative that the Bill might have the
effect of driving mail order houses away
from Winnipeg into some other Pro-
vinee, where they could continue to do
business in Manitoba unmolested.

Only recently several of the largest
mail order houses have established
branclies in Saskatchewan, and the rest
would soon follow suit. Only the pass-
ing of similar legislature by adjoining
provinces would overcome this difficulty

R.M.A. Responsible

J. H. Curle, seeretary of the Retail
Merchants’ Assoeiation, outlined to the
western representative what steps had
been taken to achieve this résult.

The first step was in this way. In
October last, the Winnipeg branch was
negotiating with the eity to have the
business tax abolished or adjusted. At
this time considerable data was gather-
ed, showing the amount of taxes paid
in Winnipeg by the various professions
and businesses.

These tables showed to the satisfaec-
tion of the retailers that they were pay-
ing taxes out of all proportion to those
being paid by wholesalers, the profes-
sions. and the mail order houses.

This prompted them to agitate with
the Manitoba Government to impose a
tax on mail order houses. Preparations
were made in camera by the executive,




not ‘even the members being acquainted
with what was going on.

When the Provineial Treasurer was
approached, the deputation of retail
merchants went armed with the figures
they had compiled to maintain that the
mail order houses were doing an enor-
mous business in the Provinece, yet were
not paying an equal share of taxes.

Several arguments were used. Taxes,
it was pointed out, were usually based
on two things, first on privileges grant-
ed, for which a license tax was imposed,
and secondly, some other form of tax.
gauged by the ability to pay.

Retailers Carried Farmérs

The Government was also told that re-
tail merchants had earried the farmers.
thus helping towards their prosperity, as
well as that of the Provinece. The farm-
er in many ecases, .they eclaimed, had
shown. ingratitude by neglecting to pay
the dealer, and by sending his cash
through the mails.

Another argument advanced, was that
the development of the mail order
houses affected the growth of the town,
and was detrimental to the farmer him-
self. A case in point was given. In
a certain Manitoba town, the merchants
were not as aggressive as in other
places, thns allowing the mail order
houses to capture a goodly portion of
their trade with ease. It had been noted
that land in that distriet. as a result,
brought a lower fizure than in towns
where merehants were more efficient, giv-
ing better service, and buying in the best
possible markets.

Farmers Oppose Bill

As already stated, the Provineial
Treasurer was sympathetie, resulting in
the Bill as outlined above. The meas-
ure is not yet on the Statutes, and there
are some who dec'are it never will he
Already the farmers, through one of
their hig ' orcanizations, have opposed
the Bill strongly, declaring that if it
passed, the cost of merehandiea to the

“farmer would be inereased unduly.

All sorts of difficulties are eropping
up, and all sorts of questions being ask-
ed. ‘“What is to be done with the small
dealer who issues a eatalooue to his euns-
tomers?’’ is a question often heard. It
is understood that a provision will be
made exempting all firms doing a busi-
ness less than $20,000 annually through
the mails.

In the meantime, the Manitoba Retail
Merchants’ Association are backing op
their ease, and are confident of success.
They declare they have been reasonable
in their demands, and have tried

throughont to bhe as just as possible
with their big competitors.

The following letter has been address-
ed to other braneches of the R.M.A,, in

CANADIAN GROCER

Feb. 29—National Fish Day

Canadian Fisheries Association Making Special Arrangements
For This Occasion—An Opportunity for the
Grocery Trade.

J A. PAULHUS, Montreal, the chair
* man of the Educational and Pub-
licity Committee of the Canadian Fish-
eries Association, is respuusible for the
creation of a definite plan toward estab-
lishing a definite Fish Day in Canada,
and by every justifiable means to stimu-
late the fish trade on this occasion.

He says: ‘“We could take advantage
of this being Leap Year to utilize the
extra day, February 29th, for this pur-
pose, and so command attention for it
from the buying publie at once by iden-
tifying it with what is always a memor-
able day in the calendar of the year.

‘‘The idea would be to stimulate the
trade in this article by educating the
public to a greater knowledge of the
value of fish as a food, the cheapness of

it, and the great aid an added consump- -

tion of it would be to a national in-
dustry that is only in its infaney. Too
long this industry has been neglected.
In some cases even the trade that is be-
ing carried on with other countries is
not in the hands of Canadians. Our fish
trade with South Afriea to-day is chiefly
carried on by British and American
firms.

‘“By all interested parties putting
their shoulder to the wheel and giving it
their whole-hearted support there is no
zood reason why the publie should not
come in. By means of the usunal chan-
nels of publicity in the trade—advertis-
ing, window displays and just plain
talk—the desired purpose can be accom-

plished. Let the trade feature fish. Ex-
plain the purpose of the day, and by so
doing enlist the ready sympathy of the
buying public. Make it a gala day in
every store by giving it the centre of the
stage.

““Forgetting for the moment the
standpoint of personal gain and looking
at it fromr a purely national viewpoint,
it is worthy of our best efforts. The in-
dustry offers a striking example of one
of the great undeveloped assets of the
country that lies at our very doors, easy
of access, and yet passed over to a large
extent. At that our fisheries produce
$35,000,000 annually. Consider the pos-
sibilities of growth in this industry in a
country of our extensive coast line—a
growth that can be materially en-
couragad by the consistent pushing of
fish in the markets at all times, and
more particularly by giving it national
prominence by the means suggested.

‘“‘From a purely business standpoint
February is the ideal month for the in-
auguration of this movement. The wea
ther is cold and suitable to the storing,
handling and shipping of fish. Stocks
are usnally heavy, thus affording a -
greater variety for the customer and an
added inducement to the merchant to
sell. It is also at the beginning of the
Lenten season—three good reasons for
the choosing of February 29. It only
requires the united efforts of the trade
to insure for this idea an instant sue-
cess that will at once be felt in the re-
ceipts of every fish business in Canada.’’

order to keep them posted on what is
being accomplished in Manitoba:
Winnipeg, Jan. 27, 1916.
T. J. Corley, Esq., Secretary the Retail
Merchants’ Association of Canada,
Ine., Vaneouver, B.C.
Dear Sir, Re Mail Order Houses:

I am sending under separate cover a
copy of an article on proposed legisla-
tion. which will require a tax to be paid
on thé business turnover of mail order
houses.

Our Executive felt that yon would be
interested, and that you micht feel dis-
posed to follow the lead of Manitoba in
this respeet.

We are of the opinion that the eoun-
try merchants are not getting away to a
fair start, if their ecompetitors are not
required to pay a fair share of the taxes
to the Provineial or Federal Govern-
ment.
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We recognize that our members
should be assisted in the-adoption of up-
to-date business methods, and that our
associations should go as far as possible
in assisting them to finding the best pos-
sible market in which to buy their
goods.

While efficiency is a favorite term
used by the wholesaler in telling the re-
tailer how he should eondret his busi-
ness, nevertheless we think that after
he has started on equal! terms with the
mail order house, as to taxation, he will
find that the cost of the goods will be
a very important factor in determining
just how well he-will be able to meet
competition.

I invite any suggestions that you may
have to offer in handling this great
question,

J. H. CURLE.
Secretary.
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Do Dealers Refuse Good Profits?

Do Any Say They Figure Profits on Selling Price When They Actually Do Not?—Are
Costs Neglected in Average Store?— Accusations of a Specialty Salesman.

(44 HE average grocer won't take the profits - you
offer him.”’

This was a statement emphatically made by
a specialty salesman the other day.

‘“What’s the use, therefore, in offering him profitable
goods?’’ he added. ‘I have talked to retailers who
would rather purchase an artiele of good appearance to
sell at a popular price, than goods of equal quality to
sell at a higher price and which would bring them a
better profit.

‘“Go into the average grocery store and ask the
dealer what he has paid for a certain article and ten to
one he can’t tell you. Yet he sells that article over the
counter every day and hopes to make a profit at the end
of the year.

‘‘Retailers wi!l tell vou that they won’t handle
dollar dozen articles to sell at 10 cents each, and yet
you can buy these to-day in almost any store. In fact
[ have sold goods that actunally cost $1.20 per dozen and
retailers have bought them and sold them to the eon-
sumer at 10c each. It is my firm convietion that one of
the greatest drawbacks to suceess in the retail store
to-day is the fact that the average retai'er does not
know his costs and therefore cannot sell intelligently.

““If the average grocer wants to go to the theatre
or on a little trip, he puts his hand into the till, draws
out $2, $3, $5 or $10 and makes no record of it whatever.
He takes goods out of the store for use in the house
and has no idea what they cost him from year to year.”’

Are you guilty?

This specialty salesman claims he can put his finger
on case after case where the above things are happen-
ing every day. He said, of course, that there were men
in the trade who know what they are doing beeanse they
keep definite track of a!l expenses, invoiece costs, ete.,
and are careful to mark their goods to obtain a fair
profit. He made the surprising statement, however,
that this class of grocer was the exception and not the
rule. He modified this statement somewhat by stating
he had reference to dealers in the large centres only as
his experience did not cover the smaller places.

He added that there were grocers ‘‘who would tell
you they figure their profits on their sel'ing price—
which is, of course, the proper method—but you ecan
persuade them in a minute that if they purchase an
article for a dollar a dozen and se!l it at 10a each they
make 20¢ on the dollar or 20 per cent. profit. *It would
certainly be to our interests if every dealer realized that
he should obtain a profit on every article he sold atove
the cost of doing husiness. We counld sell more goods,

because we could offer better value for the money; but if
there is one thing more than another that the average
retailer requires to-day, it is a cost system that will tell
him exaetly what it is costing him to do business. The
man who, when he goes to any place or purchases furni-
ture, clothing or anything else, puts his hand into the
cash register and draws the money to cover this expense
without reeording it, will never know where he is at.
He may be losing money on the business and will not
know until some day he finds he cannot meet his bills.
He then scurries around to find out what the trouble
is and it generally reverts back to the fact that upon
investigation, he has kept no account of his costs and
has not been charging sufficient profit on the goods in
stock.

‘‘Here is still another instance where I think there
is room for some reform. I know of a specialty sales-
man who offered the retail trade a 5S¢ article at a good
profit. Many retailers, however, turned it down because
they were selling a similar article, of the same net
weight and absolutely no better in quality for 10 cents
which usually sold 3 for a quarter. These men are
working for turnover and not for profit. At the end of
the year they want to be able to say that their business
was ahead of the previous year and therefore they
pushed . the lines that would bring this turnover up
regardless of profit and service to the customer. In
faet one retailer pointed out that a 5 cent line would not
sell because people eonsidered it too cheap. This speci-
alty salesman went to a large store and on explaining
his goods and prices was given an order for a 25 case
lot. The goods were well displayed in a neat pyramid
inside the store. They were explained to the customer
and in two months time a repeat order came in for
another 25 case lot. Moreover, since that time this line
has bécome a regular feature in this particular store
and 25 cases of 100 tins each, are being turned over
every couple of months or so.”’

Canadian Groeer strongly endorses the sentiments
expressed in regard to the necessity of knowing costs.
Every retail dealer will a'so endorse this whether he
acts or not. Among the other questions which this sales-
man brings up are however, some of a controversial
character and it would be interesting to hear what the
retailers have to say. Is he right or wrong in reference
to the 5¢ and 10e article? If any of our readers have
different opinions to express we would be glad to hear
from them. The results of the discussion eannot but be
of assistance to every member of the trade. Let us
have at onee your views on any point and help along
the diseussion.




Proposed Bankruptcy Act
(From Credit Men’s Journal.)

Credit Men should watch with the utmost
vigilance the proposed Bankruptcy Act for
Cunada., 7This measure will be introduced at
this session or at the next, and we firmly
believe that It should not be allowed on the
statute bouks of the country until the credit
men from coast to coast know its nature in-
timately and have a thorough uppreciation as
to its results.

We suggest that credit men of wholesalers
40U aswsaciurers of the wiferent pruvinves
appoeint a columittee fromd tuelr nuluber to
cuusiuer the proposed legisiauon, anu that
frow this uwuwver one or two uelegates be
selected o weel the ueleguates Lo viner pro-
vinces at Outawa. They sbowid there spend
solie tiwe 1 discussiug the varicus clauwes
of the act, and after they bave aweadeda aund
refiamed the drait presented by the legal wmen
to the Gouvernwent, chey sbhouwid mterview Lhe
Government, and endeavor to bave the Act
passed in accordance with their views.

. L d L4

Manufacturers’ Rewail Comge-
tutioa
(The Grocer, London, Eng.)

Ou more than cne occasion we have called
atiention tu twe Way In wuich certaind wanu-
faciuiess euucavour to seu Lhelr goous by
retaur wuerever they cun secure any.uslug like
laige viuess, Colliacts lor puvlic wsuiulivls
of valious uescriptivis appear Lo ofter a very
lClLpuug oppeliulity tv go beyouna the re-
taner uud w suppy direct. Kecently cases
have beedw brougut to our nouce I which
wanutaciurels Lave eutered intv cowmpetition
With tueir retall custowers in tenaering tor
such contracis and bave given iower Llerwus
than r1ewers possibly cousu offer. In oue or
WU Nuluuvie cases, Lpou Lue rewuwilers louging
their prowest, the lasufaciulers bave agieed
tu stuuy e ordinary rewall giowr latber
than o enter ino competition Wi him, duch
decisivus ure SUtisfacwly, and we have uno
douvt will beuefit tue manutacturers who act
in thus reasouavie wauner, un the otber haud,
Solue lubulacturers coutinue 1o offer their
guous uliect, and are busuy engaged In cie-
culaniziug pubuc insttutions with offers of
propriewiry goods at much lower prices than
could be quuted by retail giocers, ‘Lhis is
certainly wm.st unsatisfactory. It may be a
part of the wodern schewe of busthiug, but
such manuntacturers wust remember that the
temper of the 1etpilers of this country is very
different from thit of the retailers in certain
countrics where hustling Is popular and is
part of the working creed of the nation.

In a case which ocvcurred quite recently a
manutacturer ffered to supply his gouds to
public Institutions at something like 30 per
cent. beiow the retall grocers’ price. There
is no doubt that everyoue, manufacturers in-
cluded, Is feeliug the great straiun of the war
conditions. That, however, can be no justifi-
cativn for manufacturers passing by the re-
tail distributor and endeavouring to cut him
out.

. o

Taking the Store to Farmers
(From the Interstate Grocer.)

Retail merchants of Smith Center, Kanu.,
evolved a plan during the harvestiug season
which brought good results and probabl
put yuite a crimp In the Lusiness of the mﬁ
order houses In that section. Reallzing that
the farmers would be too busy tuv come to
town aml, therefore, would promhlf order
what supplies they needed from mall order
cataloge. they decided to literally take thelir
stores to the agricultural districts in auto-
mobiles,

Each machine was manned by a crew of
two men, a chauffeur and a salesman, other-
wise, on: of the store. The auto was loaded
to capacity with dry goods, groceries, cloth-

ing or hardware, as the case might be, and
getting an early start, stops were made at
the farm houses and orders taken aud de-
livered on the spot. In case the farmer oc
farmer's wife wished something not carried
in the stock, the order was taken and de-
livered the next day.

The plan was reported as heing a success,
the farmers receiving the salesman cordially
and ordering Iiberally. Oune merchant re-
ported sales averaging mnearly $200 a day.
Besides resuiting In direct sales, the scheme
belped to cement a friendly feeling between
the merchants and the farmers, as the latter
appreciated the enterprise of the loeal retall-
ers in golng out in this way after the
business. 5
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Coming Economic War
(From the Scottish Trader.)

There is a slowly accumulating mass of
facts which point unmistakably te the con-
clusion that ultimately we are not only going
to beat the Germans in the field with guns,
but to beat her in commerce as well. The
commercial warfare has already begun, and
threatens to become as acute as the Dritish
determinaticn to stamp out, rcot and branch.
Prussian militarism. What will probably be
the greatest Trade Exhibition ever held is
the British Empire Fair now being organized
for 1917. The bullding Is to be erected at
Willesden Green: will cover an area of 610,000
square feet, and will cost £200000. -Some
thing like 3,000 exhibitors, representing seven-
ty distinct trades will he represented. Equally
significant was the discussion in the House
of Commons on Monday night on a resolu-
tion declaring that with the view to increas-
ing the powers of the Allies in the prosecution
of the war, His Mnjesty's Government should
enter into Immediate consultation with the
Governments of the Dominions in order, with
their ald, to bring the whole economic
strength of the Empire into co-operation with
our Allles in a poliey directed agninst the
enemy, The importance of such a proposal
cannot be over-estimated, because, as one of
the speakers pointed out. the one great key
to the whole of German diplomacy is not the
politieal, but the economic subjection of the
countries she now oceuples,

L4 . .

Amendment to Stevens Bill

(From Modern Merchant and Grocery World,
Philadelphia.)

The Stevens Blll, which aims to give manu-
facturers the right to fix the retail prices of
trade-marked goods, has bheen amended, and
in a way which shows the American Fair
Trade League to be insincere. It has all
along contended that one of the bhest things
the Stevens Bill did wnas to prevent discounts
for quantity. The buyer buying 100 cases
would have to pay the same price as the
huyer of one case, and thlg, said Secretary
Whittier, of the League, was in the protectinn
of the small merchant. RBecauwe 1 criticised
certain portions of the bill, Mr. Whittier has
accused me of working in the Interest of
department stores and large retaflers. who are
the penple wanting quantity prices. It tickled
him to say that and didn’t hurt me, so I
have pa'd no attenticn to it.

The Stevens DBill bas now been amended,
with the ccnsent of the Ameriean Falr Trade
League, 80 an to permit disccunts for quan-
tity. What about that, Mr. Whittler? Wheo
is working now in the interest of department
stores and large retallers?

This change of front strikes me as a bit
cheap. D.esu't it show that the manuficturers
who compose the American Falr Trade League
really care for nobody in this thing except
themeoelves, and that in order to qulet opposi-
tion and get through the provisions that help
them, they will readlly sacrifice the very pro-
vision which they have bheen loudly erying
was In the Interest cf the small retaller?

Orange Prices in Ireland
(From the Irish Grocer.)

As in the case of all imported articles, the
freight on oranges is much higher than it
was, the result belng that buyers have to pay
a higher price for the fruit. In normal thoes
the cost of bringing a case of oranges from
Spain to these countries was a little over
1/-, but the freight on the last cargues which
have arrived has been 4/-, and it 1s belleved
that even more ‘thun dmt will soon be
charged. That is the explanation of the fact
that trade Dbuyers are paying more for
oranges than they used to, although the
amount cannot be sald to be much, having
regurd to the nuwmber of oranges Iu a case.
In fact the price at which oranges cam be
boufln is marvellously small, haviug regard
to the amount of labor bLestowed on the pro-
duction, {mcklng and distribution of them.
All the frult which has recelved an undue
amount of molsture is rejected, and the bal-
ance is assorted und grouped according to
its size, quality and appearance, then each
orange is wrapped in gupet and put into the
cases; and after nll that labor the price of
orauges may well be called a marvel of cheap-
ness, I'rices of orunges have in the last few
days risen, and the prospect seems to be that
further advances wiil take place. There are
few countries whose industries have been less
affected by the war than Spain, but the
freight is a large pruportion of the total cost
of oranges to the buyer here,

That Java Coffee Decision
(From Tea and Couffee Trade Jourual.)

The best interests in the coffee trade will
approve the gecisivn of the Bureau of Chein
ist1y to wmake ne change In rood luspection
Decision No. 82, which llmits the use of the
term “Java,” under the Fo.d and Drugs Act,
to coffee prouuced on the Islund of Java.
Certain wewmvers of the cuffee trade requesied
the Bureau of Chemistry to recommeund the
modification of this aecision, to allow coffee
produced on the Island of dumtn or other
islands of the Duich Kast Indles to be lm-
ported aud shipped into iuter-state comnerce
as Java coffee. It was claimed (and truly)
that the c.ffee produced on the Isiand of
Sumatra is equal, or superior, in quality to
that produced on the Island of Java. But
this was just as much the case when Dr.
Wiiey promuigated F. 1. D. No. 82 as it is
to-day.

'l‘he’ Food andd Drugs Act provides that
any food or drug pruduct shall be deewmed
t¢ be misbranded which is falsely branded as
to the State or gountry in which it is manu-
factured or pruduced. The Bureau of Chew-
{stry, therefore, 1s of the opiunion that, under
the terms of the Food and Drugs Act, even
if the coffee produced on the Isiand of
Sumatra Is equwl, or supeiior, to that pro-
duced on the Island of Java, it cannot be
paported into this country or shipped into
inter-state commerce labeled as Java coffee.

It is our opinion that, In councction witk
the bearing Leluie the Bureau, the Nutional
Coffee Roasters’ Assoclation made a mistake
in appearing to lend itself to the doubtful
enterprise of pulling some one's green coffee
out of the fire, for, as we polnted out at the
time, no valld reasous were discovered why
the ruling sbould be chanrﬂ to permit in-
ferlor Eust Indian growths to acquire a badge
of mpocublllt{ whereby the uuscrupulous
would _be permitted to fool Ignorant dealers
and decelve trusting customers.

We realize the decision will be a disappoint-
ment to those psuedo-members of the trade
who expressed the hope that “the under-done
knowledge of self-constituted experts will not
agafu  prevail” to rnnu ‘the readjustment
of “this annoying situation,” but we are cer-
taln that the ter jujdgment of those who
are sincere ih their desire to co-operate with
the Government In its efforts to protect dealer
and consumer alike from misrepresentation
will appiand it and rejolce in it as another
step forward in the cadse of Truth and
Honesty In the coffee business.
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Quebec and Maritime Provinces

Martel & Lavalle, general merchants,
Clarenceville, Que., are succeeded by C.
E. Mason.

The Canada Sugar Refining Co.,
Montreal, is introdueing on the Can-
adian market for the first time ‘‘Tea
Cubes’’ sugar. This is eube sugar, the
cubes being about half the ordinary
size. The idea is that many people find
one ordinary enbe too little and two too
much, and in sueh cases three of the
smaller cubes ean be used. .

Lt. Col. Desrosiers was entertained
at a banquet at the Ritz Carlton,
Montreal, on Saturdey night last, by
military associates and other friends
under the chairmanship of P. P. Wal-
ters, vice-president of the Imperial
Tobaceo Co. with which Col. Desrosiers
is associated. The oceasion was the
guest of honor’s accession to the eol-
oneley of the 163rd hatta’ion.

Officers of the Frederieton. N.B., Re-
tail Merchants’ Association have been
elected as’ follows:—President, A. Mur-
ray (re-elected); 1st viee-nresident, M.
E. Dcohan; 2nd viee-oresident. A. M.
Coombhes; treasnrer. E. R. Blackmer?
secretary, W. MaeKnv; executive com-
mittee, C. W. Whelp'sv, "Howard
Rocers, J. P. Farrell, C. W. Hall and
J. D. Cain; auditors, Harold F Me-
Murray and Chas. Edgecombe.

Ontario

Geo. W. Rodd, grocer. Mount Joy,
Ont.. has sold to A. P. Graham.

John Wilson. a Breek avenue. Toron-
to, erocer, passed away last week.

W. H. MeDonald, general merchant,
Port Lamhton, Ont., died recently.

Robt. Barron, Ltd., grocers, Toronto,
sustained a fire loss recently; insured.

Joseph H. Saddington, general mer-
chant. Mull, Ont., has sold to Taylor &
MeNeil.

Wm. Dicks, groeer, Market Square,
Stratford, Ont., has sold out to Geo.
H. Faber.

W. B. Johnston has honebt ont James
Leonard, grocer, Brunswick street,
Stratford, Ont. '

Geo. Powers, of J. C. Whitney & Co.,
tea importers, Chieago, was in Toronto
during the week on a business trip.

Myles G. Legate, a traveler for 31
years with the MeCormick Manufaetur-
ing Co., London, Ont., died recently.

E. Latter, of A. R. Latter’s grocery,
Guelph street, Stratford. Ont., has join-
ed the band of the 110th Battalion.

Lorne Handy, of Blenheim, Ont., has
purchased the Inman general store at
Wheateley, and is moving there this
week.

T. W. McFarland, vice-president of
the D. 8. Perrin & Co., Ltd., biscuit
manufacturers, London, Ont., has been
elected president of the London Board
of Trade.

GEO. GIBBON, Port Arthur, Ont.

Mr. Gibbon, who Is a grocer, was elected an
alderman of Prrt Arthur for 1916 in the
recent civie elections there.

T. A. Rowat, ¢f T. A. Bowat & Co,,
grocers, Dundas strveet, London, Ont.,
who has been ill for some time, is re-
eovering gradually, which is good news
to his many friends.

James Anderson, who for a great
number of years has condueted a
grocery store on the corner of Riechmond
and Horton streets, London, Ont., has
retired from business.

The Harding Company, wholesale
grocers, St. Thomas, Ont., will scon be
moving into the new warehouse which
they bave built en a spur of the London
& Port Stanley Railway.

J. Wall, manager of the Canadian
Canners, Limited, Toronto, has been
given a two months’ leave of abhsence by
the directors and he has selected Ber-
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muda as the place to take a well earned
rest.

W. W. Gray, who has been with Thos.
Ballantyne & Sons., Stratford, Ont., for
past 20 years, has joined the staff of the
Whyte Packing Co., as manager of their
wholesale plant in Broekville. .

Western Canada

The Sandy Lake Trading Co., Sandy
Lake, Man., has been inecorporated.

The staff of J. F. Cairns, Saskatoon,
Sask., held its annual dance last week.

The Modern General Store, Bounty,
Sask., will commenee about Mareh 1.

Good & Robertson, general merchants,
Tyvan, Sask., have sold to Norman Me-
Lean.

Three sons of W. Wilson, general
merchant, Whitemouth, Man., have join-
ed the eolors.

- Mrs. W. T. Frain has opened a store
in the Frain Building, Main street,
Wadena, Sask.

Stoek of the estate of S. T. Lodge.
arocers, Saskatoon, Sask., has been sold
to Robert A. Anderson.

The W. W Cooper Co., Ltd., depart-
ment store, Swift Current, Sask., is ap-
plying for charter of ineorporation.

John MeKenzie, who built the first
flour mill at Silver Heights, Man., died
at Prinee Albert, Sask., last week.

Finaneial arrangements have been
made for the erection of a new paeking
plant at Calgary by the J. C. Boyle
Packing Co. Building will ecommence
shortly.

The Swift Current Trading Co., have
taken over the business of Bertin’s
Ltd., Swift Current, Sask. The firm
consists of Henry Wodlinger and Henry
Finkieman.

The general stores of the J. G. Cowan
Supply Co., and J. A. Fraser & Co., Ltd.,
were among those whieh suffered serious
loss by fire at Quesnel, B.C., on Satur-
day, Jan. 15.

A flour mill at Wainwright, Alta,,
was destroyed by fire January 20th.
The loss amounted to $60,000, which was
covered by insurance. It was owned by
a firm in Minneapolis.

On the occasion of a sale reecently,
Robingson-MacBean, Ltd., Moose Jaw,
ran a special shopping execursion from

‘Gilroy, in this way bringing in over 200

customers on the G.T.P.




. W. H: Little, .of Robinson, Little &
Co., Winnipeg, and W. H. Eseott, of the
W. H. Escott Co., Limited, Wmmpeg,
were both re- elected directors of the On-
tario Commercial Travelers’ Association
at the last general election held in Lon-
don, Ont.

William McKay, who has for some
years been manager of the grocery de-
partment. of the W. W, Cooper Co.,
Swift Current, Sask., has resigned that
position, and will take a short vacation
before entering upon the duties of a
new position.

A judgment of interests to travelers
was handed down in Saskatoonm,- Jan.
20th. C. A. Pierce was convicted of a
breach of a civic by-law in that he was
selling goods by sample and had no
license in the eity. A judee of a higher
court -held that the by-law was ultra
vires; that the license was prolnbmve.
and thaf the city had no power to im-
pose such a prohibitive fee.

Among the firms who have taken
space for the Home Produets Exhibition
held at Winnipeg early in February in
connection with the Bonspiel, are the
followine:—Canadian Iee Machine Co.;
Strang Bros. will exhibit their Winni-
peg-made - shoe polishes; Blackwoods,
Ltd., will exhibit aerated waters and
temperance  beverages; White Star
Manufacturing Co., pickles and baking
powders; Purity Flour Co.; Excelsior
Products Co., grocery specialties; Robin
Hood porridge oats; Codville & Co.,
Ltd., wholesale groceries; Blue Ribbon
produets; Dyson Vinegar Co., pickles

and sauces.

"Letters to the
= Editor

THE CHEQUE AS A RECEIPT

Editor, Canadian Grocer.—I see a
little item in your paper 're the cancelled
cheque being sufficient for a receipt. Be-
ing a retailer for a long time, I beg to
make note of a thought and a sugges-
tion. First, I would presume the only
objection the sender of the cheque would
have would be the diffienlty of filling in
so much, as the cheque would not indi-
eate the particnlar account or date of
items which it paid.

Would it not be in good form for a
merchant to attach a reeeipted state-
ment to the back of cheque showing the
_dates and if any balance is carried for-
ward? In this way the postage might
be saved, which is quite an item, and

. other misunderstandings averted.
THOS. FITZPATRICK.
Lambton Mills, Ont.,

CANADIAN GROCER

WON MILITARY CROSS

Major F. M. Codville, formerly of
Wmmpev was recently appointed sen-
ior major of the One Hundred and
Forty-fourth Battalion, and has been
awarded the Military Cross for his
services at the front. Major Codville
was also mentioned in dispatches =

MAJOR F, M.

CODVILLE,
has won distinction at the front

Winnipeg, who

couple of weeks ago. He served at the
front with the Royal Canadian Dra-
goons. Major Codville is a son of the
late John J. Codville, head of the Cod-
ville Co., wholesale grocers, Winnipeg.

Donald (Don.) McGillivray, employed
for the past six years by N. McGillivray
& Co., Port Elgin, Ont., has enlisted in
the 160 (Bruce) Battalion for overseas

service,
[ ] . L ]

J. McDowell, an employe of Gunns,
Ltd., Front street, Toronto, has enlisted
and was presented with a wateh by his
fellow employes. Mr. MeDowell’s en-

listment makes the numbher of those
connected with the firm serving with the
colors 95, including Colonel J. Gunn, the
president.
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Arthur Coburn, country salesman for
the Seott Fruit Company, Winnipeg, has
‘enlisted with the Engineers for active
service. In appreciation of his services
during the years he has been with the
firm, he was presented with a wrist
wateh by the firm,

.___#___

OTTAWA GROCERS TO HAVE A
BANQUET

The Retail Grocers’ Association of
Ottawa, decided at the last meeting to
have the annual banquet in the Masonie
Temple on the evening of February 23.
It is said it will be the finest ‘‘spread’’
ever attempted by the grocers of the
Capital. ‘Extensive preparations will be
made and it is expected accommodation
will be provided for about 500. Manu-
facturers, wholesalers and travelers,
who sell to the retail men, will be in-
vited.

As the Pure Food Show was 8o success-
ful last year, it was decided to continune
it this year, and therefore no picnie will
be held in consequence. The committee
appointed to look after the show are T.
Bowman, sr., A. G. Johnson, A. S. More-
land and F. Burgess. This committee
will have complete charge.

Feeling that there is a lot of money
outstanding from bills, debts, ete., in-
curred by soldiers’ families, the Asso-
ciation only gave $50 to the Patriotie
Fund. Specific instances were given of
bad debts arising from this source.

President Alex. Phillips presided and
there was a good attendance.

——
OPENING OFFICES IN MONTREAL

Harold F. Ritchie & Co., Ltd., manu-
facturers’ acents, Toronto, are opening
an officc in Montreal on Feb. 10th. The
business there will be looked after by
Frank A. Hutchinson who was formerly
on the senior staff of the New York
Herald in Paris and who eame hack
to this country in the interests of
Raphael Tuck & Co., the post eard
people. Mr. Hutehinson was latterly
interpreter for the Russian Government
and also has had work on shell inspee-
tion, but for sometime has hen
waiting for the opening of the Harold
F. Ritchie office in Montreal to take
charge of the business in that distriet.

__.§_.

WINNIPEG RETAIL PROBLEMS

The Winnipeg Retail Merchants’ As-
sociation will hold a conference on Wed-
nesday, Feb., 16, at the Industrial
Burean, at 2 p.m., when the following
subjeets will be discussed: (1) Buying
Problems. (2) General Merchandising.
(3) Credit and Collections. An invita-
tion is extended to all retailers who are
in Winnipeg for the Bonspiel.



Sugar Stiffer: Sal Soda Higher

An Intcrcstir;g Tea Situation — Rolled Oats Market Means That Breakfast Foods May Be

Adyanced—Buying Time for Canned Goods—Currants Very Firm

Office of Publication, Toronto, February 3rd, 1916.

UGAR men are talking of a possible advance. They have

S nothing definite to say, but hazard the opinion that it is not

unlikely. New York is up fifteen cents on refined and there

is heavy buying. Export business is also large, and altogether

New York is firmer than for some little time. Stocks in the hands

of Canadian retailers are not large, and a big demand at this time
might advance prices, it is claimed.

There has been another advance in sal. soda, and therefore
sooner or later all washing powders and the like will be advanced.
The advances in this chemical have already been heavy, but it is
firmer and higher almost every week, an increase in three months
of practically sixty-five per cent. being registered. As has been
stated in these columns before, this is due to the use of sal. soda for
munitions purposes.

Tea market is worth consideration at this juncture. To begin
with, the Budget is still in the future, and a tax may—who knows
—suddenly descend upon tea. Also from circulars recently to
hand, one may see that the surplus crop-in 1915 over the year
before was 100 million pounds. If only freights were adjusted it
looks as if this might cause a break in the market, for though
there has been a vastly increased consumption this last year, still
after allowing for that, there is still a lot of tea—roughly fifty
million pounds increase in crop. Of course these teas are away in
the East and the freight situation gets worse instead of better. If
it does not alter favorably, there can be no chance of a substantial

Markets in Brief ‘

QUEBEC MARKETS,

FRUIT AND VEGETABLES—
Urauges still Ligh,
‘Lemcns scarce,
Ouions firm and Spanish looking up.
FPotatees 10c¢ higher,
Parsley scarce,

FISH AND OYSTERS—
Sott weather interfering with trade.
Haddocks scarce,
Light mouvement.

PRUODUCE AND PROVISIONS—
Cowpounds very firm, '
Cheese stocks limited and higher:
New lalds duwn Te,
Storage down 3c.
Butter firm.

FLUUR AND CEREALS--
Flour situation still firm; wheat flac-

tuating.

Oats amnd middlings firm.
Corn very strong.

ONTARIO MARKETS.

FLOUR AND CEREALS—
Levess well maintained.
Freight situation tense,
Awmerican corn higher.
Siump in wheat.

FRUIT AND VEGETABLES-
Storms send oranges up.
Celery firm and Lighes.
Strawberrles trifle lower.

. Potaoes rewmain steauy.
Good demand for grapefrauit.
Spanish onions up.

drop.

Flour is firm at present and both export and domestic demands
are heavy. Export is more than can be taken care of with existing

freight conditions.

QUEBEC MARKETS

Montreal, Feb. 2.—There is a good
steady demand for staples,’and the mar-
ket in practically all imported lines is
strong. Some lines of Canadian manu-
facture are inclined to weakness except
in case of those whose raw materials 1s
subjeet to war demands. The feature of
week is the New York rise in refined
sugar and further strengthening of loeal
market. This feeling is accentuated by
a slicht increase in raw product, which
is still held up to a great extent by lack
of ships. The latter is the predominat-
ing factor in determining the firmness
of this market. The 3e decline in
molasses has attracted considerable al-
tention here. This decline ocenrs at time
when condition of sugar market may in-
fluence a.diversion of the ecrop to sugar
production. This market is in an un-
gettled condition, the entrance of the
new crop on to the market tending to
lower prices, while all the other features
of the market have an opposite tendency.
All lines that have been dependent on
Suez route continue firm, and in the case
of spices some slight advances have oe-
eurred. Advances of 30¢ per doz. have
oecurred in some brands of proprietary
articles. Matches have advanced gener-

ally. Coal oil has advanced le¢, and 1s
now being offered at from 15v%e to 19¢
per gal. Price competition is feature
of the canned goods market, otherwise
sitnation is strong. Soda bicarbonate
has advanced 10¢, and is now at $2.50
per 112-lb. keg. Entire market for
chemicals of all deseription continues
strong, for production 1is curtailed
in other lines in commercial demand by
the extraordinary demands on a few for
war purposes. This demand has ex-
tended to aleohol, which faet has caused
a general advance in imported liquors.
The budeget announcement is still await-
ed with lessening interest.
SUGAR.—Raw sugar shows slig'ht ad-
vance as result of uncertain conditions,
and latest reports quote it at 3%ge per
Ib. The high freight rate from Cuba va
top of already abnormal conditions 1ia
that market have materially strength-
ened it. Rate to New York has reached
the unprecedented level of 53e¢ per ewl.
As intimated two weeks ago as likely,
refined sugar that last week advanced
in New York to $5.85, has again ad-
vanced, and is at its old level of $6, and,
like the raw product, is strong. There
has been active buying past few days in
large quantities. Stocks are well cleaned
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FISH AND OYSTERS—
W hitefish the best bet.
Oysters sell well.
Halibut wmay be short.
Guod trade In fish.
PRODUCE AND PROVISIONS-
No change in meats.
New laius down again.
Sawe applles to butter.
Cheese firm and high.
Honey prices shaded.
GENERAL GROCERIES—
Tea market interesting.
Sugar very firm.
May be advaunced soon.
Sal soda greatly increased.
Currants firm and bigh.
Taploca and rice stroug.

MANITOBA MARKETS.

FLOUR AND CEREALS—
First patents now $i bbL
Better demand for feeds.
Rolled outs a bit easler.
Cornmeal up to $2.55.
POULTRY AND FISH—
Kippers and bloaters up 25c.
Higher Lhaddles expected.
Seareity of baddock In Canada,
FRUIT AND VEGETABLES—
Manitoba potatoes go higher.
Malaga grapes up to $12.50 Kkeg.
N;n'ef oranges now $3.25-$4.25.
Cranberries arrive in boxes.
PRODUCE AND PROVISIONS-
Live hog market higher.
May be weaker next week.
Ham quotations advanced.
Barrelled pork $22 bbl
Eggs In cartons searcer,
GENERAT. GROCERIES—
Sugar prices unchanged.
Corn syrup and starch strong
Small-gized prunes scarce.
Dried peaches firming up.
Currants higher in first market.
Cheaper rice will ‘go up.
Big demand for tea.

up in New York, so that if the advances
continne there, a similar move here 1s
not impossible. Ruling factor of this
market continues to be lack of shipping




tacilities for Cuban raws, and where
sugar continues to pile up. The condi-
tion is similar to the one that existed
in wheat market, when immense stocks
were piled up in Russia awaiting the
opening of the Dardanelles. This con-
dition has operated to reverse the whole
tone of market here, which is decidedly
firm in comparison to the weakness ex-
hibited a few weeks ago.
Kxtra Unnuhud Bugars—
10 1b. bugs

g
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2 and B-lb. cartons
Extra Ground Sugars—
Barrels

1
INrI yellow
RBright yellow,
Powdere] Sugars—

S50 8HE8 BIT

bbls. only, ewt...

P aOe e AOn

Paris Lumpa—
100 1b. bhoxes
80 Ib, boxes ..
2 Ih. boxes
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MOI,AQGES AND SYRUPS Molass-
es have dropped three cents, and new
prices are as quoted in list. This de-
cline includes old stock, and was brought
about by increasing shipments of new
molasses. Demand is fair, but basie
market conditions are unsettled. Advent
of new erop has a strong tendency to
bring prices down, as wholesalers have
contracted for new molasses at lower
prices than existing ones. On other
hand, transportation problem becomes
more acute, the raw sugar advances have
a tendency to strengthen molasses
prices and divert production towards
sugar, and there is no improvement in
primary market conditions.

Corn syrups have advanced in some
quarters 30c per dozen, but the advance
is said to be due partly to inereased
cost of jars, ete.

Price for

Fancy. Choice,
Barbaloes Mol Islan1 of !lmt::;.
o 083 04

Pyncheons .

058

For ontsile territories prices range abont 3¢ )m"e’rn
Carloal lots of M puncheons or its equivalent in
barrel or hql( barrels to one hiver, may be sold at

“open prices.” No dlmh'mbollwn

Com Syrps—

Rarvels, per 1h., Ht % hhls,, dc; % bbls..

, 83% 1bs., 2% Ibs

I

WIS D
R83082

] m. tins, % doz. in case...

PRarvels, lh. 4%e; % bbis
Canes, 2 Th. tins, 2 doz. in case

COFFEE.—Market 1s strong, prinei-
pally due to more acute freizht situa-
tion. Stocks are in good shave at pres-
ent, but considerable diffienlty is being
experienced in maintaining shipments at
desired level both from primary and
New York markets. In addition, the
English ships enzaged in the South Am-
erican trade have been advised to hold
themselves at Government disposal. An-
other bullish feature has been primary
advance in Rios without anv correspond-
ing raise in the higher-priced Santos.

CANADIAN GROCER

Counteracting against these facts is the
large amount of coffee in sight and the
continued shipments from Brazil in spite
of increased freights and a shortage of
bottoms. Interest in a possible change
in the new budget continues.

offee—
I"antation Ceylon .
av
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NUTS ~—Prices on nuts are un-
changed, and demand is a good deal bet-
ter. Brazil nuts are firmer as result of
report that scarcity is due to occur in
primary markets owing to lack of rains.
Almonds are scarce, but unchanged in
price. The present movement of goods
is based on a seasonal demand that

usually oceurs at this time of year.

Almonds, Tara, new .

Grenobles ...

Marbots

Shelled walnnts, ne b
Shelled almonds, 28-1b. bo‘en per Ib.
Ricily filberte ...

Filherts, shelled

Peeans, hage ..

Rrazils, large. washed

Peannts, American, roasted
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TEA.—Condition of tea market is un-
changed from last week, strong and mov-
ing freely, except that principal features
are more pronounced, especially in case
of freights. There is a good movement
of business, although spot stocks offered
wholesalers by importers are light, and
latter refuse to insure delivery or guar-
antee in any way. Stocks in general are
diminisking with inereased rapidity.
Country demand is strong, and first
hand inquiries point to an increased
trade. Indias maintain their strencth
and show increased firmness. Visibie
supplies are short and the enormously
increased demand of Great Britain op-
erates to intensify the conditions out-
lined. Japan trade is satisfactory and
showing increases. There is an easier
feeling evident in regard to eventuali-
ties affecting ocean shipments as resunlt
of the prompt handling of the submarine
peril in the Eastern trade. @ The ship
shortage remains the factor in the mar-
ket, and the coming budget is the chief
cause of speculation.

DRIED FRUITS.—This market ia
quiet, with no changes in price. Demand
is normal, but market has strengthened
up a little in way of dried fruits of Am-
erican prodnction. The market is pretty
well cleaned up of seasonable dried
fruits, such as sell well in the holiday
season, as a result of the Christmas
movement of stocks, which have not yet
been replaced.

EVAPORATED FRUITS,

Applea, choalee winter, 25-1h. hoxes,
Apples, choiee winter, 50-Ih. boxes.

e

Hallowee, 1-1b. pkgs. ...

8 erown, 12-1b. boxes, fancy, layer, Ib. ....
7 crown, 12-1b. boxes, faney, hm 10 ooee
8 crown, 12-1b. boxes, fancy, lay

1 1b. glove boxes, nch

Rk 8
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Cal. hncy, table, 10 Ibs.
Prunes—
30 to 40, in 25-1b. boxes, faced

0 t
0t 3 s
60 to 70, in 25-1b. boxes, faced ...
7% to 3%, in_%-lh. hoxes, faced...
8 to 9,
9 to 100, In 25-1b. bLoxes, faced
Raisins—
Malaga, table box of 22 lbs,, 3-crowa
cluster, $2.8): d-crown cluster
Muscatels, lonse. 3-crown, lb...
Mnseatels, o 1
Cal. wmeedless, 16 oz.
Foner seeded, 18 oz, pkaw,
Cholce seeded. 16 oz, pkp.
Valeneina, selecte]
Valencias, 4-crown layers
Prices qioted on all lines of fi ll N( to be
shated fm qantities, amn‘llnl to the state of market.

DRIED VEGETABLES.—This mar-
ket is firm, with a good steady demand
and unchanged prices. Good quality
Ontario beans are scarce, and Japan and
California beans are taking their place
to a greater extent.in the market.

:s:g’i: 525;525 8==§=
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Beans—
Canadian, 3-Ib. pickers, per bushel....
Canalian, 5b. plikers ...
Yellow eyes, per bushel ..
Lima, per Ib.
Peas, white soup, per bushel
Peas, split, bag. 98 Ibs,
Patley, pot. per bag
Barley, pearl, 1b.

RICE AND TAPIOCA. -—'l‘he rice
market is unchanged, is firm with good
demand. This market has been strength-
ened by events in the East, and tne
shortage in bottoms is keenly felt.
Tapioca is firm and nnehanged in price,
although primary market lies in the zone
of submarine influence.

12

Rices—
.I.{un rﬁ;n. B
ln|la bright ...
Lus

Fane. u s —

"utna

Prices are |-n'l
(|. 1bs.). and
'or pockets ‘
Half bags, 112 ibx ...
Quarter bags, 56 1bs.
Velvet headl Carolina .
fae0, hrown
Tapioca—
Pearl, Ib.
Seed,’ 1h.
SPICES.—This market is generally
firm, as all lines are particularly effected
by the most influential factors of the
moment. Peoper has advanced 3e;
black is offered at from 22¢ to 23¢, and
white at from 30e¢ to 33e. Cayenne
chilies are almost unprocurable at 50e,
which is an advance of 15¢ over the old
price. The sitnation in the East and the
excessive freights in force for carriage
from there are the primary causes of the

stiffening.

.
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Turmerie O e L R T T R
Lower prices for pails, boxes or bailers when delive.,

can be secured.

Cardamon

bulk
cocoanut, in pails .
"imento, whole .

CANNED GOODS.—Price competi-
tion is permitting . retailers to secure
some good buys, as primarily situation
is firm.

ONTARIO MARKETS

Toronto, Feb. 3.—Further to what
was' said a couple of weeks ago on the
question of wusing different articles
found in grocery stores for munition
purposes, is the still further advance of
sal soda. This, which sold three months
ago for 52¢, is now quoted at $1.35, and
will go higher. Retailers should wateh
this -development.  Sooner or later it
means an increase in the price of wash-
ing compounds and so forth. Munition
purposes are taking huge supplies, and
accordingly civil needs suffer in price.

Wholesalers are beginning to look
askance at the firmness and advancing
tendency displayed in the rolled oats
market. It is now some time since an
adjustment was made by the oat cereal
people of prices and quantities. At pres-
ent levels of rolled oats, however, there
can’t be much money in the package
business. Rolled oats, formerly costing
$2.30 a bag, now cost $2.65, which is an
appreciable inerease. In some quarters
an advance in the price of oat cereals is
regarded as not at all unlikely.

The currant market, which for many
moons, has been touching the high spot,
is further ecomplicated by imposition of
additional war risks on boats conveying
currants from Greece. These additional
charges are said to be 5 per cent. on
neutral vessels and 8 per cent. on bel-
ligerent. War risks were an awkward
quantity enough before this, goodness
knows, and the market is certainly ren-
dered still more difficult. An advance
in the primary market last week is suc-
ceeded by a like one this, and dealers
lightly stocked will do well to replenish
as soon as may be. Other grocery lines
may be unsure, and display signs of
market anties, but what is just about the
one safe bet is that currants won’t he
lower for a long, long time.

General trade has little in the way of
unusual feature. It is, however, very
good, orders being steadily larger and
more frequent. Colleetions in the country,
always good, are as good as ever, while
the city is in a good deal better shape.

SUGAR.—Following the firmness in
New York, recorded last week, is a de-
cided stiffening. Buying for future is
heavy—so heavy, indeed, that, together

© Paris Lumps—

CANADIAN GROCER

with big export demand, it has caused
advances. Refined is up 15¢ in New
York in a week. There is talk of an ad-
vance here, too, in sympathy. Stocks in
retailers’ hands are said to be compara-
tively light. For the present, however,
we record no change.

Extra Granulated Sugars, Montreal Refined—per 100 lbs.
100 1b, bags 67

Nova Scdtia refined, 100-1b. bags
New Brunswick refined, 100-1b. bags
Extra ‘Ground Sugars—

-3
2 ppx

Crystal Diamonds—
Barrels
100 Ib,
5% Ih. boxes
Cartons (20 to care)
Cartons (& to case) ....
Cry<tal Dominoes, cartons

1 Ih, boxes ...
50 1b. boxes ....
25 1h, boxes .

-3~ @M=y o
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Bartels granulated and yellow may be had at 5S¢ per
cwt. above bag prices.

TEA.—A cable from London this
week reports no advance. This is the
second week without increases in mar-
ket quotations, and though the wire re-
ports both Ceylon and Indian markets
as ‘‘steady,”’ it gives no hint of ad-
vances. As an indication of high prices
ruling, we hear of tea—of the very low-
est grade—selling in Calcutta recently
for 1/014, or 24Y%e. This is in Caleutta;
add to that freight, war risks, cost of
delay and so on, and certainly the resuit
shows an extraordinarily high markel
price for low-grade tea.

On the other hand, there are one or
two influences worth considering. A re-
cent authoritative ecircular (date of
January 14th) says that the crop of teas
last year—India, Ceylin, Java, Sumatra
and smaller gardens—was 100 million
pounds ahead of the year before. Total
production in localities was—India, 55
millions more than 1914; Ceylon, 20
millions more; China, Java, Sumatra
and smaller gardens 25 millions more.

To be sure, consumption has vastly in-
creased this last year over the year be-
fore. Taking that into econsideration,
however, there is, we should judge, at
least a surplus of 50,000,000 1bs, more in
1915 than in 1914. That shows that
there is lots of tea. The trouble is that
it can’t be got at, and tea deteriorates
in quality. Baut, if that surplus of tea
were suddenly to be accessible, the
opinion of some is that the market
would break. A prominent London, Eng.,
tea man expresses this in a letter. He
points out that there is a vast surplus
in erop; that the big consumption still
leaves a great margin; that freight diffi-
eulties, therefore, more than anythingz
else, keep the price high; that if the
British Government is really busy on the
question of ways and means of getting
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foodstuffs quickly shipped here and
there, and was successful in so arrang-
ing, that there would be a break in the
market.

L
We give this for what it is worth.
There is no break in sight at present.
Stocks of bulk teas here are said to be
very low.

DRIED FRUITS.—Currants continue
to be very firm, despite last week’s ad-
vances in the primary market. Indeed,
still higher prices are again registered
therein, It is said that there may be
some easement at the end of the month
if the looked-for boat arrives from
Greece. Spot currants are firmly held
here, with steady demand. An element
which shonld be taken into consideration
is the extra war risk reported to be im-
posed; 5 per cent. on neutral vessels and
8 per cent. on belligerents. One more
trouble sent to try the patience of the
importer!

Prunes continue to be amply bougn.,
though not heavily. All levels are main-
tained, and market at the Coast is
strong. No change in price is to be re-
corded. There is a good demand for
package dates, at ruling levels. Peaclies,
raisins and apricots show little feature,
having a fair trade at prices generaliy
held firm by limited supplies.
Apples, evaporated, per Ib. ............... ...
Apricuts—

Sud,, 25's, faced

( huice, 25's, taced .

Extra choice, 25's,

Vancy, 26's, faced .
Candied  eels—
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Currants”

Filiatras, per 1b.

Amalas, choicest, per 1b.

’atras, per Ib,

Vostizzas, choi

Clenned, % ceut more.
Dates—

Fards, choicest, 12-1b, boxes .
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P’ackage dates
Hallowees
Prunes—
30-40s, California,
40-508, Ib. boxes
50-60s,
60-70s,
70-8%,
80-92s, 50-1b. boxes ...
90-100s, 5-1b. hoxes
25-1b. boxes, ‘%c more.
Peaches—
Choice, 5%-1h. bhoxes
8tds,, 50-1b. boxes
Choice, 25 Ibs.. faced
Extra choice, 25 Tha,,
Fancy, 25 lbs., faced
Raisins—
Valencia, Cal
ed, fancy, 1 Th. packets ...
Seeded, choice, 1 1h, packets
Beeded, choice, 12 oz
Seedless, 16 ox. packets ...
Seedless, 12 oz, packets
Raspberries, black, dried, 25-1b. boxes....

NUTS.—The market is more or less
without feature, buying being of the
hand-to-mouth variety. Filberts aie
strong in the primary markets. We re-
cord no advance, as our quotation is full
high, and there is a good range. Spot
peeans are firmly held on a steady buy-
ing demand. Almonds and walnuts show
little ehange.

(n Shell—- or
Almonds, Tarragona }

25-1b. boxes
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Brazils, large,
Chestnnts, pecl .
Filberts, Sicily, bags 110 Tbs




» 1

l'eun'lb. Bami-picked, ruuted
Peéanuts, 'fancy, muud
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Pecaus ......
Walnuts, ' Grenoble ...
Walnuts, Bordeaux
Walnuts, Marbots ..

Shelle -

~ ot e
ez

: © oococce
sges=! & EEZsesy
ocooc0o0os oooO0OSO

=1
=88 |

scsceo:
BER

BF‘ANS —Once more there is no lower
price movement to record. General
opinion is that the trade won’t see lower
prices. Fundamental condition of a bad
crop ecan’t be supervened. Peas are high
and in steady demand, limited supplies
supporting levels.

Beans, choice primes, bush
Beans, hand-picked, bushel
Peas, blue, bushel

Split, Ib.

SPICES —There is no new feature
from last week. Peppers are firm on ac-
count of low stocks, but retailers are not
buying heavily just now. Cream of tar-
tar is very strong, with good, steady de-
mand.

23
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Spices—

Allspice, ground

Allspice, whole

Arrowroot ...

Bay leaves ..

Bicarb. soda .

Caraway seeds

Cassia, whale

Cassia. ground

Cayenne

Cayenve, le clullus

Celery seed

Celery salt ...

Celery peppe

Cinnamon, lunm

Cloves, whole

Coriander seed

Cloves, ground .

Cream of tartar

Cnrmry powder ..

Ginger, Cochin

Ginger, Jamaice, ground
Jamaica, whole
Afrvican ground

111f
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Mustard, pﬂn
Mustard seed ‘
N ;ztemef! brown, 60s, 52¢; 80s,

Nntmegs, ground, bulk, 45c 1
Th, tInS ..ooeeciiicccnnes

Tastry splce

Paprika

Peppers, hiack, grovnd
Peppers, black, whale ....
Peppers, white, gronnd
Pepners, white, whole

Hck"nl spice

il
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COFFEE.—There is nothmf' tn record
of novelty in the situation. Some littie
speculation is rife as to tariff ehanges in
the coming budeet, but it is merelv
gpeculation, nothing more. Cheaper
erades are selling steadily. Primary
market shows little of interest for the
moment.

Coffee, Roasted—
Rogotas, 1b,
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RICE AND TAPIOCA.—Firmness in
tapioea continues, and primary market
is higher. Freight question is partialiy
the reason. Loecally there is no change.
Rice continues very strong, with a de-
mand rather above the average. Higher
prices are talked of here and there, as
a result of Vancouver mills advaneing.
Ri

ce— .
Rangoon: “R.” EWL | ...accscncencns 48
Rangoon, *“‘CC,’
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Rangoon, fancy, per cwt. 438
l'nmn hncy ................ PRAERSIE . 007%
Tapioca—

per
Sago, brown, per Ib.

CANNED GOODS.—In order to give
the necessary fillip to a rather dull mar-
ket last week, one or two jobbers at
Montreal and here put out a bargain in
tomatoes, corn and peas, with good re-
sults. Prices made were distinetly be-
low levels, and buying has been eager
and sustained. Retailers, if they have
not bought their canned vegetables,
should do so. This is a buying market.
Not only will thesé bargain prices give
way to quotations shortly, but demand
and supply generally are such that an
advance is forecast. While there hav:
evidently been some price shavings in
certain canned vegetables, the market so
far as the canners are concerned is held
firmly. Canned tomatoes are without
doubt not to be found in very large quan-
tities. It should always be remembered
that price quotations in Canadian Gro-
cer represent what the retailer pays the
wholesaler and not f.o.h. factory quota-
tions. Judging from the f.o.b. factory
price of No. 3 tomatoes. at the present
time, the price to the retailer should be
around $1.05 to $1.10 per dozen. Corn
No. 2 should be ahout 921%¢ to 95¢. Stan-
dard peas should be about 92V%e to 95e,
and early Junes around 971%e. Sweet
wrinkle peas shou!d sell to the retail
trade to-day at around $1 to $1.021%.

Among the lines of vegetables that, as
far as eanners are concerned, are not
very plentiful are earrots, No. 3; canned
cauliflower, Nos. 2 and 3; canned pars-
nips, extra fine sifted peas. and all kinds
of gallon peas, Among the fruits that
are scarce from' the standpoint of the
packer are blueberries. hlack eurrants.
preserved No. 2; preserved red éurrants,
No. 2; preserwd gooseberries, No. 2:
preserved white grapes, white peaches
in heavy syrup, and shredded pine-
apple in heavy syrup, No. 2; a number
of lines of plums, preserved black rasp-
berries, No. 2, and preserved rhubarb.
No. 3.

It is interesting to note that in the
United States canned tomatoes are
much higher f.0.b. factory than the price
in Canada to the retail trade. The
‘“trade’’ of Baltimore is quoting eanned
tomatoes, No. 3, at $1.25 f.o.b. factory
in Baltimore, and $1.40 f.o.b factory,
New York State This means that our
prices in Canada to-day, while firmly
held, are from 27%%e to 30e per dozen
under Baltimore prices. Canned toma-
toes in Britain are up around the $1.65
mark for No. 3’s. All these faets indi-
cate that the market is held very firmly,
and this sitnation is snre to continue.

%

MONTREAL AND TORONTO PRICES

Following prices on canned goods are gen-
eral quctations from wholesaler to retailer and
not F.O0.B. factory prices.

Salmon, Sockeye—

1 1b. talls, cases, 4 doz., per doz

1 1b.. flats, cnm 4 do&, per doz

% flats, cases 8 doz., per doz..

Five cases or more, 2%c doz. 1
Chums, 1-1b, talls ....
ks, 1-lo. taus ..

Cohoes, 1-1b, talls .

Red Springs, 1-lb.
Humpback, %-lb. tins ...
Canned Vegetables—

TOMALO, BB 'soniiossivavesisansansvas .e

Peas, sianaards ..

many June peas,

kixira sited peas

Com, %'s, doz.

I rants—

o's Apples, Standard ..............

38 appice, Cicstired ...

Gals. apples, dualuuaila

Appaes,
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48 Dlucueiies (u..t.“zuunu:. Klesciroa.
Gals.  DiueoeiiIes  Lasue aatucilata), Olau
u8 Chenaes, bed (paea), Dgut SYiwp.
4’8 Lnenies, Laack, picved, Boavy syiup
L8 LOcliws, Diats, Uov Pliles, Deavy s
<8 Cacrnes, e, piiled, deavy syrup.. .
28 uhernies, nea, po Pilved, Deavy syrup.
uals, cheiries, 1860, Dived ceienees eouns
Giis. Lheries, hwea, noe pitted ........ »
23 Chelues, wilile, piuled, UeAVY syiupe.....
zs Caoeines, wuue, not pitted, beavy syrup
28 Cunan.s, bIack; heavy SYIuP ccvevessness
4's Currants, niacs, Preserved ...
Gals. Culrants, sinck, Sandgard .
Gals. Cunants, npiack, solia pack..
¢'s Cwiranis, Ked, necavy syrup .
Z's Cunants, Ked, Pieserved ...
Gals. Currants, Ked, standard .
Gals., Canands, Red, sola pack .
2's Goosebeiries, heavy syrup ..
2's Gooseberries, reserved ...
Gals, Gooseberries, Siandard
Gals. Goosebeiries, solia pack ...
3's Grapes, White, Niagara, l’me
Ulll Ghapes, white, MNagaia, Standar
2's Lawionberries (Blackberries), heavy syrup
2: Lawtonberries (Blackperiies), )unr. l)lup.
2's Lawtonbeiries, Preserved
Gals, Lawionberries, Standard ..
2's Peaches, White, heavy syrup
2%'s Peaches, White, heavy syrup .
3's P'eaches, White, heavy syrup ....
1's Peaches, Yellow, Leavy syrup, talls
1%'s l'uchu. \ellu', flats, heavy syrup.
2's Peachies, Yellow, heavy syrup .
2%'s I'n-hu. Yellow, heavy syrup .
3's Peaches, Yellow, heavy syrup ....
3's PPeaches, Yellow, whole, heavy syrup.
3's Peaches, Pie, not peeled
3's Peaches, I'ie, peeled
Gals. Peaches, I'ie, not
Gals, Peaches, I'le, peel
Gals. Pie Fruits, aseorted (add 5%)
2's Pears, Bartlett, heavy syrup
2%'s Pears, Blrtlfu, heavy syrup
3's Pears, Rartlett, heavy syrup .
2's Pears, Flemish Beauty, heavy
2%’'s ears, Flemish Beanty, heavy sym
3's Pears, Flemish Beauty, heavy syrup .
2's Pears, Keiffers, heavy syrup .......
2%'s Peare, Keiffers, heavy syrup
3's Pears, Keiffers, heavy ump
2's Peams, light syrup, Globe ..
3's Pears, light syrup, Globe
3's Pears, Pie, not p«led
3's Pears, Pie, peeled ..
Gals. Pears, Ple, peeled ...
Gals. Pears, Ple. not mlu\ soess
Pineapple, mk'ed hnvy l!’ﬂlp .
'ineapple, heavy l"“b
Pineapples, Whole. hnrx ssmp .
Pincapple, Whole, he#ry symp ..
Pineapple, Sliced, Hygelan Brand
s Plums, Damson, mm syrmp
Ploms, Damson, light syrmp
Plvms, Damson, heavy m’“n
Plnms, Damson, heavy sym
Gal- Plums, Damson, Sundud
s Plims, Ege. heavy syrup .
’V. s PPinms, Egg, heavy I"""D
3's Plums, Egg, heavy symip ...
"n Plums, Green Gage, light symp..
2's PMims, Green Gage, heavy symp..
3's Plnms, Green Gage, light syrp ..
T's Plums, Green Gage, heavy sy
Gals. Plyma, ﬂrnn Gage, Stania
2’s Plvms, Lombard, lght syrup ...
27%'s Plums, Lombard, light symp .
3's Ploms, Lombard, light syrp .
2’a Plvms, Lomhard, heavy l.""“h
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« Plvma, Lombard, ’
fhh Plnms, Lombard, Standard ..
2's Raspherries, Rlack, heavy svrmp
2’s Raspberries, Plack, Veht symp
2's Rasnherrics, RBlack. M
Gale. Raspherries, Plack, Stantard

rries. Rlack, solid pack .
oA, heavy symp ...

Gals.
s Phnharh,

3's Rhrharh, Preserved ..
Qale. Rhwharh, Stantard
e Spmwherries, heavy mp .
2 Stpewherripa, Pressryed
Oals. Strawherries, ﬂ’-nhm
Gals. Strawberries, solid

Rasnherries. Red, solid pack
Preserved
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MANITOBA MARKETS

Winnipeg, Feb. 3.—Trade from coun-
try points has been rather quiet during
past week owing to fact that railways
have been more or less snowed up, the
weather being very severe. Orders have
been coming in freely, but it has been
impossible to make deliveries. Jobbers
report business opening up much better
than it did a year ago, and as soon as
the stormy weather is over, there is go-
ing to be a great improvement.

A point worth noticing by the grocer
is thaf certain lines of cured fish are
advaneing in price and getting scarce.
This week kippers and bloaters have
each jumped 25 cents per box, and
are now quoted at $2. Haddies are also
due for an advance, the latter being due
to searcity of haddock, few of which are
being enred. With the sapply of her-
rings cut off from Norway and Holland,
the American trade is coming into this
market, and the exceptional demand for
Canadian fish is having a marked effect
on prices.

SYRUPS.—Corn syrups continue to
be firm owing to stiffer corn market.
There is no doubt about it that both
corn syrup and stareh are in a strong
position, and an advance would not be
surprising.

263
2:
288
28
0 0%
B. C. Cane l{m
2-1b. tins, 2 doz. to case, per case.. . 315
51h tins, 1 dox, to case, per gase 350
10-1b, tins, % doz. to case, per ca 3%
2-1b. tins, 3 tins to case, per case.. 3%

(These prices il in Winnipeg. Cnlnry llnhu
Edmonton, Hln!m Moose Jaw and Lethbridge. For
Saskatoon they are 3¢ case higher.)

Molasses—
Barbadoes, fancy
Barbadves, choice ...

Xow Odoans .......cccovienvsnesaciasiinge 0%

DRIED FRUITS.—There 1s still dif-
fienlty in securing some of the small-
sized prunes in California, especially
70-80-90’s. and there is no doubt about
it that before long the retailer will have
to pay higher prices for them. At pres-
ent certain houses are quoting 90-100’s
at 7e, but this is rather low, prices run-
ning as high as 7%e. As stated last
week, prices vary considerably on prunes

in the Winnipeg market, the reason for \

this being that jobbers bought at various
periods, and the prices they paid varied
according to freicht rates prevailing at
that particular time. Peaches are par-
ticnlarly firm in California, there having
been a heavy demand on account of low
prices. Recently there have been ad-
vances in primary market. and a Winni-
peg jobber states that quotations on
peaches in Winnipeg to-day are 10 per
cent. lower than cost. Tt is probahle that
spot stocks will be exhansted inside of
two months, and by that time the grocer
will be asked to pay higher ficures. As
rezards raisins, the market is steady,
but the feeline still prevai's that we are
going to see higher prices. There has

CANADIAN GROCER

been another advance in ecurrants in
Greece owing to high freight rates and
war risks.

Dried Fruits— '
Evapoiated apples, 80’s .........

on
Luyonud apples, 25's 0 1%
Pears, B's ..ccocivennnes o1
Apricots, choice, 25's ....... % 015
Apricots, chuice, 10’8 ...............c.o00uie 'S N
Peaches—
Choioce, %-1b. boxes 0 06%
Choice. 10-1b. boxes 0 0%
0 11%
[}
0
0
0
0
1
0
0
0
0
0
0

4-cr. layers, 28-Ib. boxes
4-cr. layers, 8-lb. boxes
Fancy selected, 14-1b. boxes

gsﬁ gs ;;E Ei 8! 8;8; uga ﬂgﬁ

Raisins, Cal. Valencias-- - .
4-cr. layers, 25-1b. boxes ..... 0
4-cr. layers, 50-1b. boxes ...............0 ... 0
Prunes— .
0
0
0
o 010
9 to 650, o N%
Table Layer Figs—
T-crown, 35-1b. boxes, 017T%
5-crown, 10-1b. boxes, 0 1%
4-crown, 10-1h, boxes, o
3-erown, 10-1b, boxes, 012%
Glove boxes, per doz. 1.9
Cooikng figs, taps, about § Ibe, Ib.. .... o0

DRIED VEGETABLES.—Rather large
supplies of Japanese beans are arriving.
Jobbers who placed orders away back
are able to offer them at prices lower
than those quoted in the primary mer-
ket. Split peas.are firm, and, like blue

peas, are hard to procure.

Beans—
Chnice, white, hand-picked, per bush. 4 35
Faney, hand-picked, bushel
California Lmu Beans—
BIRE - JORB Sliiohoineiehsiriseciiorsbesrivay Lhuse
Less unn T T N R S
Barley—
Pot, per sack, 96 Ibs. .. ................ "
PPear], per sack, %€ Ibs. ................. ...
Peas—
8plit peas, sack, 98 1bs ...
Sack, s
Whole peas, bushel .

RICE.—There is a mueh firmer tone
to market, and it is rather hard to get
supplies on the Coast. If these eondi-
tions eontinue, the trade may look for
an early advance in price of cheaper
rices. The primary cost of latter has
advanced 15-20 per cent.—that is, the
cost delivered in Winnipeg has gone up
that mueh owing to higher freight rates.
Freight rates are also blamed for fur-
ther increase in tapioca and sago. The
former is anoted in Winnipeg at 6%e.
whereas jobbers are paying more to-day
to he delivered inside of two or three
months; it ecan be judezed from this that
we are going to see hizher prices. Quo-
tations in Winnipeg for sazo are 6- 6‘,2c
but advances have not taken place in
this line in the same proportion as
tapioea, althongh sazo in first hands has

undergone a considerable advance.

Blu and Taploca—
No. 1 Japan, per b,
No. 2 Jaran, per
Siam, per b
Patna, por Ih
Carolina, per .,

L
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“extra fancy ......... 0

35

TEA —A large package tea house in
Western Canada stated this week that
demand for tea during the. last two
weeks has been enormous, the trade ap-
parently being of opinion that the odds
are in favor of the Finance Minister
imposing a stiff tax on tea. It is under-
stood that travellérs for bulk tea houses
are using this argument effectively with
their customers, who in turn buy as
freely of package tea as they do bulk
tea. All Winnipeg jobbers are enjoying
a lively demand for tea at present mo-
ment, whiech ean be attributed to no other

reason than near approach of the
budget. All lines seem to be holding
firm.

CANNED GOODS.—Some rather low
prices are being quoted by certain job-
bers in Winnipeg, and are having effect

. of bringine in quite a buneh of orders

for canned vegetables. Some of the
prices being quoted are as follows:—
Tomatoes, $2.25 (it is stated that toma-
toes cost $2.36 to deliver Winnipeg to-
day). Peas are quoted at $1.90; beans
are $1.95, and corn $1.85-1.90.

ALBERTA MARKETS (CALGARY)
By Wire.

Calgary, Feb. 3.—Ontario cheese is
higher at 21e. Creamery butter has ad-
vanced le. An advance of 2¢ or even 3¢
on all kinds of butter is not improbable.
Siam rice is higher now at $4.50 to $4.75
per ewt. in one and ten-sack ‘lots, re-
spectively.

Salt has again advanced about 10¢ a
barrel. Sugar is firm. Owing to
scarcity of eaustic soda, lye will prob-
ably advance. Chloride of lime will be
higher.  There is quite a shortage of
fresh vegetables in local market. Pota-

toes should see a sharp advance soon.

General—
Beans, small white Japan, lb.......... ....
Flour, No. 1 pa‘ent, 8's ..... %
Molasses, exhbu‘nhncy gal.

450
Sugar, pnre eane, mnnhf«l "‘

Potatoes, local, mr hush.

OONTANYOWwS

" Bhellel walnnts, finest -halves, Ib.....
Shelled walnuts. brokem, Ib.

Prodnee and Provisions—
Cheese, No. 1, Ontario, lm th
Bntter crumery lb. 43, A

OVPOVOOIDD

Canned Goods—

Tomatoes, 3a, standard, case ....
Corn, 25, standand, case
Peas. 2x, standard. case ...
Tomatoes., gals.. case

Strawherries, x o,

§'
3
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23
af
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2
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Annies, gals,, Ontarin. case 1
4
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Snitana raisine, Cal.,
Valencia rafsina, Cal.,

Fruite and Vegetahlea—
Apnles, No. 1, box ..
Annles, cooking, box .
Bananas, b

S=re




SASKATCHEWAN MARKET
By Wire

Regina, KFeb. 4.—Business continues
brisk with collections good. Lard has
taken a big jump as. follows: threes
$10; fives $9.95; tens $9.90; twenties
$3.30. Sugar in U. 8. is up and an
advance is expected here by whole-
salers. Tapioea and sage have both ad-
vanced to 734c¢ lb. Wrapping paper is
dearer at 614e. Molasses have gone up
twenty-five cents a case and eorn syrup
advanced ten cents case on January 31.
Onions $2.50; potatoes B. C. are 90c
bushel; rice is higher at $4.25. Owing
to freight eondition, lemons are cleaned
up but are expected in this week at
$7.50.
luce and Provisions—
Butter, creamery, per lb
Butter, dairy, N .
Cheese, per
Fggs, new laid

, fancy, storage .
, storage ..

=NR
®

'8, per case ...
, 5's, per case ..
, 10’s, per case
, 0's, per case

-
POPOOOOOOD

Beans, Ontario, white, per b\uh
Colee, whole roasted, Rio..
Cru of tartar, 1b.

Comnmenl, bail .
Flour, 98's
Rolled oats, &l“
Rice, cwt.

Sugar, standanl, gman,,

[ngar, yellow, per --l

Tapioca and sago

\\nlnun. -hrllml 07-4le slmonds ....
(‘mxed Goods—

.‘.33:83:83:!5! EIESBURSG
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Beans
Com, standard, per 2 dozen
Peas, mndnbn: per 2 dozen

.
Raspberries, $4.33; Strawberries ....... ....
Tomatoes, standard,
Salmon—

Sockeye, 1’s, 4 dozen

O 010 1D PO PO e

D
Fruits and Vr‘rt:blm—
Apples, Washington, bbl.

ES
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NEW BRUNSWICK MARKETS
By Wire

St. John, N.B.,, Feb. 3—Lard is a lit-
tle higher this week, eompound beinz
13 to 133%4e¢ and pure 151 to 15%e.
Molasses is a shade easier on receipt of
new stock. Potatoes are firm with
farmers holding for higher prices.
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CANADIAN GROCER

T

aundud granulated

Luited Kaupue

Bright  yeuuvw

Nu. & yeuow .

l'-nl lumps

Lewmouns, JMessiua,

Beans, yellow eéyes, per bush. ....
LCauned puisn ana oenm, yvu Case
Momes Bll‘bld

LS AL BEEZ

NCOBWA: MaGaS

BIG CUBAN SUGAR CROP, BUT—
(Continued from page 24.)
extent, but known to be vast. That of
Belgium has been largely eliminated;
France has suffered a loss of fully fifty
per cent.; Germany and Austria, the
chief producers, are holding their stocks
so that they may be elimmated from
outside markets unless peace should dis-
cover and unloek a surpius in those
countries. France and Belgium are now
heavy importers as is Greece and the
Balkan States. These countries have all
been drawing on America. But in view
of the fact that American stocks .are
nearing depletion without any corre-
sponding relief from Cuba the prospect
of any further draw on American
stocks is viewed with genuine concern

by sugar officials here.

As a result of this ever hungry mar-
ket for American stocks it is felt in
some quarters that irrespective of the
developments in the Cuban shipments
the American market will remain firm,
an event that only time will prove.

S ._.#._._

PRAISE FOR WINDOW TRIMMER.

The Oshawa, Ont. ‘‘ Reformer,’’ says
in its last issne: ‘‘Piper & Young's gro-
cery won the second prize in the Can-
adian Groeers’ Christmas Window Con-
test. Many grocers over the Dominion,
to whieh this competition is open, try
for years to win a prize and are unsuc-
cessful. It has not been so with Piper
& Young. This was their first year in
business, eonsequently it was their first
Christmas window. That they succeeded
in coming second in a class consisting of

all the towns under 10,000, competing,

from all over the Dominion, is certain-
ly a very creditable aecomplishment.
The winner of the first prize was Ruppel
& Co., and the 3rd prize went to Geo.
Kerr & Co., of Lethhridge, Alta: Glenn
Piper, who dressed Piper & Young’s
Christmas window, is to be congratu-
lated on his achievement, as a window

trimmer, as he was competing against

the best in the business.’’
—
EXPORTS PROHIBITED
By an Order in Council passed at Ot-
tawa the exportations of eod oil and
other fish oils, as well as mother liquor
containing potash, the produet of sugar
36

beet, are prohibited to all destinations
abroad, other than the ‘United Kingdom,
Rnhsh possessions and protectorates.

_;___ﬁ__ ERR

CANADIAN TRADE IN SOUTH
AFRICA

W. J. Egan, the Canadian trade
commissioner in Cape Town, South
Africa, stated in a recent report that
opportunities exist for the marketing
of Canadian flour, wheat, fish, bacon,
cheese, hiscuits, butter and other pro-
ducts there.

That market for our wheat is a par-
ticularly easy one as the Canadian vari-
ety blends so readily with the eight
South African and other imported
wheats and hence has a special value.

The sale of Canadian flour has re-
ceived a great impetus there as a re-
sult of the very effective demonstrations
carried on by Canadian milling interests
which .have added greatly to its prestige
in that market.

,___*_,
A FIVE HUNDRED MILLION TURN-
OVER

That the gross business involved in
the year’s operations of Swift and
Company in the United States and Can-
ada was more than $500,000,000, on
which the profits were about 2.8 per
cent., was an outstanding feature of the
annual statement of the ecompany for
the year ending September 25th. The
net profits for the period were §14,087,-
500 which is equal to 18.7 per eent. on
the $75,000,000 stock. This eompares
with earnings of £9,450,000 in 1914 and
$9,250,000 in 1913. Dividends paid a-
mounted to $5.437,000 leaving, $8,650,-
000 to be added to surplus, the total of
this account now being $450,850,000.

It is stated by F. L. Swift, the presi-
dent, that in 1915 the stockraiser was
paid more for his cattle and at the same
time the price to the retailer was reduced.
In 1914 the average price paid was $7.06
ewt. and the average sale .price $12.13
per ewt. while in 1915 the figures were
$7.10 and $12.06 respectively. This was
accomplished through the faet that the
company obtained more for its by-pro-
ducts; ecompared with previous years the
additional profits on hides, . fertilizer,
soap, ete., was greater than the entire
profit on the cattle.

__‘__.___

$350,000 IN PEPPER HELD UP

Twenty-five thousand bags of Lam-
pong black pepper were denied entrance
at New York last month, beecause of
what was elaimed to be an excess of
dirt and other foreign matter. Final
action has been reserved, pending a fur-
ther investigation. The pepper is val-
ued at $350,000.




Why Wheat and Flour Are Advancing

World’s Shortage of Available Wheat, High Freight Rates and Long Hauls Chiefly the Cause—
Despite Canada’s Enormous Wheat Crop in 1915, Prices Have Been on Upgrade
—Tie-Up in Freights Serious—Prospects for Future

stances governing the wheat and

flour markets at present time.
Canada’s bumper wheat crop of last
year has been estimated by experts at
376,303,600 bushels, as against the yield
of 161,280,000 bushels in 1914. The big
crop of last year has been valued at
$312,569,400.

With sueh an enormous supply the na-
tural conclusion is that the price of flour
and bread should drop, and especially so
when the difficulty in transportation to
Europe is taken into consideration.

But the reverse is the case. Flour and
bread are going higher. Manitoba first
patents flour is now selling to the re-
tailer at $7.30 on Montreal market.
Millers contend that still higher prices
will be asked for wheat, and if this is
the case, flour will also be on the up-
ward trend.

The Reasons Why

The question arises, why should such
a condition exist in a land of plenty—
why should prices soar when the crop is
many times the local demand ?

It is quite apparent that circumstances
have arisen which enhances the values.
The world’s competition in wheat and
flour is too great to permit ‘‘worked’’
fluctuations. In the first place, the millers
contend that transportation in Western
(Canada, and also from Fort William to
Toronto and Montreal, is exceptionally
poor. They say that in some instances
freight ecars eannot be obtained to re-
move the flour, and in other distriets it
is impossible to get wheat from place to
place. The result is that some mills are
only working part time.

On the other hand, the railways claim
there is no congestion and no shortage
of cars. They say it is their business to
handle freight, and the more they do the
greater their earnings, and if there were
a congestion or shortage of cars they
would immediately remedy the situation.

Demand and Supply Again

There is, however, considerable delay
in shipments, but this is not the real
cause of the inereased cost of flour. De-
mand always governs, and this is the
ruling factor at the present time. The
demand is only in small part loecal. It
is also European. Russian wheat is al-
most entirely eut off from the outside
markets. The scarcity of freight vessels
and the distance make transportation of

T HERE is a peeculiar set of eireum-

Especially prepared for Canadian Grocer

wheat from the Argentine and Australia
very costly. A vessel is probably able to
make two trips from New York to Liver-
pool in the same time that one trip could
be made from the Argentine to the samec
European port.

It is stated authentically that Can-
ada’s surplus is not sufficient to make up
for Europe’s shortage. In former years
Russian wheat has played a big part in
the markets of the world. The Argentine
wheat has also been shipped in vast
quantities to London, Liverpool, and
other markets. These two sources of
supply are entirely cut off. In the one
instance, because of the German-Austro
army, and in the other case by lack of
vesgels. Russia has long been noted for
its abundant erops of splendid wheat.
The same could be said of the Argen-
tine, and when these two markets are
cat off, especially during war time, it
can readily be seen that more people are
dependent on Canadian and United
States wheat and flour.

Added to the normal consumption is
the tremendous waste necessitated by
the war. This is true of all foodstuffs,
but especially of bread. Each soldier is
allotted so mueh bread and sufficient
quantities are always forthcoming, with
the result that it often happens that
great waste is incurred by the soldiers
not requiring' as much as on other days
and on account of obtaining food from
other sources.

It is the European market that creates
the biggest demand, and when Canada is
looked to as one of the few outside
sources from which this eommodity ean
be secured in any appreciable quantities,
the price rises accordingly.

If the eircumstances prohibiting the
Russian wheat from reaching outside
markets should suddenly be removed the
prices of Canadian wheat and flour
would be likely to drop with the same
suddenness; but until there is some
change the demand should continue, and
s0 long as it continues, prices are hound
to remain firm if they do not rise.

These are some of the peculiar eir-
cumstances that have given rise to
scareity of flour in a land that normally
would be burdened with the problem of
disposing of the biggest erop in its his-
tory. This is not a repetition of some
former event. It is' unique, and may
never oceur again.
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Is Flour Really High?

But is flour high in price? The re-
tailer and consumer answer ‘‘yes,”’ but
the miller answers *‘no.””. The retailer
answers in the affirmative, probably be-
cause the consumer makes him think so.
The miilers say ‘‘no,’’ betause in former
times of war flour has sold at fabulous
prices. In conversation with Canadian
Grocer, one of the largest millers in the
Dominion said that he would gladly
have contracted at the outbreak of the
war for wheat to be delivered to his
order during the war at $3 per bushel.
He went on to say that had he been a
farmer he would not have accepted a
contract like that had it been offered
to him. Of course he is glad that he
did not make the offer, but had he
thought that it would have been accept-
ed he would have made it. As it hap-
pened the great Canadian West has
saved, or at least helped greatly to save
Canada, England and France from what
would have been a serious condition of
affairs. A military authority a few
days ago stated that Western Canada
wheat is one of the finest munitions in
the hands of the Allies.

Prices Higher in England

Wheat and flour is mueh higher on the
other side of the Atlantie than in this
country. There is a great deal more
than mere ordinary freight eharges
added to it. It is a simple matter to get
merchandise out from England but it is
an entirely different problem to export
from Canada or the United States.
These two countries were importers,
but the war brought about a change and
now Canada and the United States are
exporting countries. But this is not the
only, nor chief factor in fixing the price
of wheat in the markets of Europe. It
is the freight problem. Canadian mill-
ers are emphatic about the congestion
of freight cars in the West, but where
much greater congestion exists is at the
seaboard. Vessels, or bottoms, as they
are spoken of by shippers, are scarce.
In normal times the same amount of
exporting could be carried on with ecom-
parative ease. But the vessels are not
to be had in which to convey the expor-
tations aeross the ocean. Out of over
fifty boats registered by three com-
panies under ‘‘A’’ class before the out-
break of the war, there are to-day only

(Continued on page 40.)




FRUIT AND

VEGETABLES

Storms Affect Orange Shipments

Navels Are Higher in Consequence—Bad Weather in Western States Means Little Shipping—
Potatoes Higher in Montreal—Florida Pines and Grape-Fruit Sell Well

MONTREAL

FRUIT.—Fruit lines are quiet, firm
and steady. Conditions in California
are holding up prices of California or-
anzes to the $3.50 to $4.25 level of last
week. The continued rains prevent ali
picking, and washouts materially delay
shipments. High prices of lemons are
still maintained as result of limited sup-
plies available. Californias are being
offered at from $4 to $4.50 per erate.
Apples are firm with inereased demand
and tendency to go higher in direet sym-
pathy with orange situation whiech
causes buyers to seek a substitute in
apples. This week’s receipts of grape
fruit show marked improvement in
quality and a brisk demand at from
$2.50 to $3.50 per box. There is no
change reported in ecranberries whieh
are being drawn entirely from old
stocks. There is no great demand but
they remain firm as a result of limited
supplies.
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Cranberries, hnn Scofia, bbl.
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Mexican
Pineapples, 18-24 and “
Strawberries, Florida, box. .

VEGETABLES.—The week has been
marked by further advances in potatoes
and celery and declines in several other
lines. New Brunswick potatoes have ad-
vanced ten cents and are now selling at
$2.10 as direct result of the inereased
shipments from that provinee to the
American market in response to demand
there, Montreal potatoes have advaneed
25¢ and are now $1.75; Green Moun-
tains are up 20e, and are now $2.10.
This market is strong with an upward
tendeney.

California celery has advanced 25¢, and

15 now offered at from $7 to $7.25 per
crace. 'Hot house tomatoes are scarce at
present price of 3d¢ per lb. Rhubarb at
»L.250 per dozen, and Canadian endives
at 20c. have appeared. Onions are still
uim at tue old prices, but indications ot
an advaneing tendency are not as notice-
avle as a week ago in the reds, although
Spanish onions are firm at $3.50, and
further aetivity is looked for in this
line. Pars.ey 1s firm at $1.35 as result
of continued rains in Bermuda interfer-
ing with gathering of crop. With drier
weather a sharp decline is certain.
Caulitlower has fallen off 25e¢, and is
now being oftered at $3.50 per two dozen
crate. Ddales are slow. Florida lettuce
is selling well at unchanged prices and
has seriously affected sale of Boston on
local market. Curly lettuce is in good
demand at unchanged prices but is
scarce. Cucumbers have declined 50¢
and are now $2. Beans, wax and green
have dropped and are now selling at
$4. This spectacular decline follows one
on New York market which is our pres-
ent source of supply and where a heavy
increase of stocks has reacted sharply.
Artichokes,

Beels, bag

Beaus, wax, N. Y, per basket
Beans, g:een, N.X,, per basket
Brussel sprouts, qt.

LCavuage, Moutresi, per bbl.
Cabbuge, red oz,

Cariuts, bag

Caulifiower, crate

Cauliivwe.  cauadian, doz.
Celery, Cal, crate ...

Celery, atvutreal, doz,

Celery roots, doz.

Cucumbers, fancy, Bo‘ton doz.

Egg plant, N.X.,
5“#" Can., per lb. %

-
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Horse radish, per Ib.

Leeks, bunch

Head lettuce, Boston, box ...
Curly lettuce, box 4 doz
Lettuce, Florida, head, hamper
Mint, doz
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ps,
Camley, Canadian, doz. bunches...
Parsley, Bermuda

Potatoes—~
Montreal, 80 Jbs., bag
New Brltluuﬂel. ‘0 1bs., bu
t

doz.
:‘mu?d .::' YOI'I. “bbl,
irnips, b
l'omatoes, boﬂmnc. To.
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TORONTO

FRUIT.—Receipts have been heavier
in fruit market this week, and demand
appeared to speed up in proportion.
Navel oranges all firmed up, because
they are hard to proecure. Heavy storms
in the Western States prevent ship-
ping. There is every indication of prices
being advanced beyond level now quoted
—this being 25 cents up from last week.
A car of King apples came on market
this week, and are best quality stuff seen
for a long time. Cuban grapefruit is
slightly lower, on additional supplies
coming. A car of Florida grapefruit
was eagerly snapped up on arrival.
Cranberries move slowly, though it
would not pay to reduce levels much.
Florida pines get good business at $5 to
$5.75. Tangerines are selling by the
small case, rather than by the strap.
There is only a limited demand, how-
ever. Strawberries are lower; there is
little eall at this season. Apples show
no change, either in price or market
conditions. General business spruced up
some this week.

Apples, No. 2, bblL

Apples, No. 3, bbl

Apples, snow, bbl, ..

Apples, Spies, bbl. ..

Apples, Baldwins, bbl., No. 1.
Apples, Greenings, bbl
Apples, HKunsets, bkhelt o
s R e -

Rananas, per bunch
Cranberries, bbl.

Grapefrmit—
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Florida, case .
Navels
Temons, new, Calif,,
Lemons, new. Messina,
Limes, per

Pineapplez, Flovida
Strawbeeries, Florida, box ..
Tangerines, case

VEGETABLES.—Potatoes have quit
advaneing here for the moment, remain
ing firm at quoted levels. Celery is firm.
and becoming searce. It took a jump
this week, and is worth $6.75 to
$#7 now. Onions are all selling well.
Price is 25 to 35¢ per 1l-qt. basket.
British Columbias are in demand at
$2.25 a sack of 100 pounds, while others
se'l at $1 to $1.35 a bag. Spanish are
firm, but unchanged. Head lettuce is
slightly lower and only gets fair de-

(Continued on page 40)
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'PRODUCE

AND PROVISIONS

New Laids Lower: Compound Lard Firm

Milder Weather Brings Eggs Down—Creamery Butter Declines While Dairy Holds Firm —
Shghtlv Easier Levels for Honey in Some Cases.

MONTREAL

PROVISIONS.—General demand 1mn
provisions is fair, with prices un-
changed. The trade in meats is quiet,
but lard market is firm, particularly in
compounds which continue to show ef-
fects of heavy inroads on oils for the
manufacture of nitro-glycerine for war
purposes. No great trade is passing in
any line but the undertone is strong and
firm as result of the strong advices from
other sources and the high prices for
hogs which is reacting on the other

lines.

flams—
Small, per Ib.
Medinm, per Ib. .
Large, per 1b.
Backs—
Plain, bone in
Boneless
Peameal ...
Racon—
Breakfast, per 1b.
Roll

Shonlders, bone in
Shonliers, boneless .....
Cooked Meats—
Hams, boiled, per b, .....
Hams, roast, per Ib.
Shonlders, boiled ....
Shanlders, roasted
Dry_ Salt Meats—
Long clear bacon, 50-70 lbs. ......
Long clear bacon, 80-100 Ihs. ...
Flanks, bone in, not smoked
RBarrellel Pork—
Heavy short ent mess
Feavy short ent clear .
Clear fat backs
Clear pork ....
tart. Prure—
Tiercea, 350 The, net
Trha, 50 Tha, net ..
Tine, 50 the, net
Pafle, wood, 20 The, gross..
Pails, tin. 20 Tha. groes
Cases, 0 Ihe, tine, R0 in ea
Cases, 3 and 51h, tins, 60 In case
Rricke, 1 Th,, each

one ooo
23

24
2
2
2
17
15
18
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T, [y ‘M net
Tine, 50 Tha, net
Pafls, wood. 20 Ibs., net
Pafls, tin, 20 Ths,, nﬂ o
Casen, 10-1h, tine, 60 In en
, 3 and 51h. tins, 60 in case....
each
, ahattelr killed .... oo
BUTTER.—The butter market is firm
in spite of a V4e decline in finest eream-
ery. There has been a slightly easier
nndertone that is not due to any ae-
ecumnulation or increase of receipts, but
rather to quiet demand and faet that
most buvers, both jobbers and retail-
ers anticipated their requirements for
a long period ahead and have conse-
quently been out of the market. Owing
to a decrease in receipts stocks are licht
and this has helped the tone of the mar-

ket. Receipts and eonsequently spot

ocscscs esscssss BENITascs cose

stocks are decreasing especially in the
case of fine to finest goods.

Butter—
Finest creamery, September make ....
Finest creamery, fresh made
Dairy prints
Dairy, solids ....
Separatar prints
Bakers

CHEESE.—This market is firm as a
result of light stocks and continued
heavy demand which has advanced the
price one cent locally. It is firmer than
it has been at any period of past year.
English prices have advanced one shill-
ing and now range from 96s. to 98s., the
top water mark of season in London
prices on Canadian cheese. It is feared
that demand will exceed supply on this
market.

Cheese—
1915 make .

ooonse
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EGGS.—There has heen a sharp de-
eline of about 7e in new laids, and 3¢
in storage eges with advent of the lay-
ing season. Receipts of fresh ecgs are
increasing from day to day, and only
bad roads resulting from the recent
rains prevent the further deereases that
wou!d oceur as result of drier weather.
Storace stocks are pretty well exhanst-
ed, although a few ecars of States stor-
age eggs have heen received on this
market lately at a price of 23¢ to im-
porters, freicht and duty paid. The ex-
port demand is cff until sprine partlv in
view of heavv receipts of fresh Trish
ecgs in Encland.

Egge, case lots—
\fw hld stamped .

POULTR\ .—Faney stock geese is
one cent higher, otherwise market is un-
changed. Demand is normal with light
stocks that indicate higher rather than
a lower change. An apparent searcity
in the-West from which many inquiries
are coming tends to strengthen this
feeling.

Roasting chieken. milk

Roasting chicken, ordinary
Soring bmilers, dmrv! plSL
Sqnabs, Canadian, pair

Sqnabs, I'M‘hdelr\bil. pAlr

soo~3003%00
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Live stock—

Fowl, 5 1bs, and
Fowl, small
Turkeys
Dncks ..
Geene ...

eccccco
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HONEY.—Ruling prxces as quoted
last week, are unchanged with demand
normal. Stocks are fair to good and

general conditions unchanged.

Honey—
Buckwheat, tins
Strained clover,

60-1b. tins
Strained clover,

in 10-1b.

Strained clover, in 5-1b. tins
Comb honey, No. 1, doz. .
Comb honey, No. 2, doz. .

TORONTO
PROVISIONS.—Lard i firm again
though not actually higher. Demand is
good for most meats, owing to light
stocks in hands of retailers. Prices all
round remain stationary, however.

Light, per Ib, .
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Pea mul per . .

acon—
Breakfast, per Ib,
Roll, per 1b.
Bhnnlder‘. .
Pickled meats—Ic less than smoked.
Dry_ Salt Meats—
Long clear bacon, ton lots
Long clear bucon, small lots
Flat backs, I
Cook=1 Mente—
Hams, hailed, per Ib. .
Hams, roast, per 1b.
Shoulders, boiled, per 1b,
Shouklers, roast, per 1b.
Barrelled ["ark—
Heavy mess pork, per bbl
ﬂho[l;t ent, per bbl.
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Tin- 3 and § s, per Ib..

Rricke, 1 Th.. per Ib.
Lant, f‘nmmnnd-

Tierces. 0 The,, per Ib..

Tnha, 50 The,, per Ih, ...

Pails, 20 1bs., per 1b,
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BUTTER.—Creamery is slightly low-
er this week, stocks rather better and
somewhat easier; demand for moment
being alike responsible. This is follow-
ing out econditions of last week. Retail-
ers have stocked up pretty well. Dairy
prints are a little higher, thus tightenine
the range again between dairy and
ereamery. The market is somewhat eol-
orless, buying and selling proceeding
apace, with little feature.

Butter—
Creamery prints, Ih
Dairy prints, choice, w.
Dnr’)‘ prints, 1b.
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CHEESE.—The market shows little
feature and prices are unchanged. Ex-
port demand continues unabated.

EGGS.—Following last week’s de-
cline in new laids, the continued milder
weather is responsible for another drop.
New laids sold Monday and Tuesday at
35¢ to 38c. Shounld a severe cold snap
come, however, they may be firmer. If
the cold comes to stay, they will be
higher. They were certainly more plen-
tiful last week, and the beginning of
this, though demand was not extraordin-
arily good. Storage situafion is = little
weaker and demand declining, price
eased off a little to 29 and 30c. On the
other hand 32¢ was touched in places.

Eggs—
New laids, specials, in cartons...... "
Ext .

, Sstorage .
No. 2, storage

POULTRY.—This market shows no
change, and has no feature of u‘mort
ance. Chickens and fowl eontinue in
slight demand, without any efect “on
prices.

Poultry—
01d fowl, pound ..
Old turkeys ....
Dueklings
Turkeys
Chickens
HONEY.—Prices are about
cent lower. Demand is only fair.
Buckwheat, tins
Strained, clover, 60-1h. tins
Strained, clover, in 10-1b. tins.
Strained clover, in 5lb. tins .
Comb honey, No, 1, doz
Comb honey, No. 2, doz. .....cooovvenmanns oee
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WINNIPEG

PRODUCE AND PROVISIONS.—
The live hog market stiffened up again
this week owing to small receipts, which
were held back by stormy weather. When
the storm subsides, there shounld be &
heavy influx, with probably a weakening
of market. In the meantime, hams are
firm, and a number of our quotations are
higher, licht ham being 19-20¢, and
medium 17-18¢c. Backs are slightly
easier. Barrelled pork is $2 per barrel
higher. There is a slicht advanee in
pure lard. Sales of butter are not so
heavy. American ecgs are now on mar-
ket, quality only fair. Cartons are scarce.
Cheese remains firm.

Hams—
Light, per Ibh.
Med hun b,

oso o0

“Tomg elnr bacon, light
Cooindl Meate~
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CANADIAN GROCER

Theese—
Ontario, large .
Ontario, twins

PRODUCE ASSOCIATION CON-
VENTION

As already announeed in Canadian
Grocer, the Canadian Produce Associa-
tion will hold its fourth annual econven-
tion in Belleville, Ont., on Tuesday and
Wednesday of next week—February 8
and 9. The programme includes the dis-
cussion of a large number of subjeets of
areat interest to the entire trade. Some
of the problems ineluded in the pro-
gramme are the following :—Loss off Sys-
tem of Buying Eggs; Quality Payment
and Uniform System of Inspection; Gov-
ernment Legislation re Buying and Sell-
ing of Bad Eggs; The Adoption of Free
Cases; Exportation of Eggs and Poultry
and Requirements of the British Mar-
ket and Prospects After the War; Ocean
Transportation of Eggs and Poultry and
What Improvements are Required; Re-
frigeration of Eggs and Poultry; Na-
tional Standards for Butter for Trading;
Conditions in the Western Provinces;
National Standards for Poultry, Live
and Dressed; Finishing Poultry for the
Market; Government Representatives in
Great Britain to Look After the In-
terests of the Canadian Egg and Poultry
Industry, ete.

The men who will take part in these
discussions include some of Canada’s
well known produce dealers, and the
gathering will, therefore, be a notable
one from the standpoint of improvement
in the econditions of marketing our pro-
duce. A feature of the gathering will
be a banquet Tuesday evening, when an
address will be delivered by Dr. C. C.
James, one of Canada’s big agrieultural
students. The president of the associa-
tion is R. J. MecLean, Toronto, and the
secretary, J. J. Fee, also of Toronto.

___*}___

WHY WHEAT AND FLOUR ARE
ADVANCING
(Continned from page 37.)

eight of them ecarrying general merch-
andise. Tt is said the majority of ship-
ments are now being carried by
‘““tramp’’ steamers and they are also
scarce.

Vessels Making Slower Time

The vessels that are still carrying
commerce are not making the same time
they did before the war. Greater care
is being exercised to guard against un-
desirable cargo, even small boxes are
thoroughly serutinized. On, reaching
their destination vessels are gunarded
and their freight unloaded with even
greater care than is used before sailing.
All this takes time and hinders the de-
parture and unloading of the vessels.

Needless to sav the cost of shipping is

40

greater than in times of peace. The ves-
sels plying between European and
Ameriean ports have all and more cargo
than they can carry. No matter what
transportation charges are asked, it is
necessary to pay, competition being al-
most out of the question. Of course the
inerease in insurance rates have helped
raise shipping charges. While there is
not so much talk now about the enemy
submarine there is still danger lurking
in the path of every vessel. All this
adds to the cost of wheat on the mar-
kets across the Atlantie, with which the
Canadian retailer has not to contend.
Even with the existing high prices,
wheat has still to rise 30 cents per
hushel and flour nearly a dollar a barrel
before the high fizures of a year ago

are reached.
—

FRUIT AND VEGETABLES
(Continued from page 38)

mand. Same applies to mushrooms.
though there, stocks are not heavy.
Florida tomatoes get good business at
$5.50 to $6. New potatoes are slightly
casier.
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Lettuce, Boston, hamper
Mushroms, impcrted, 6 qt.

e
Iqsk 8 SEEM

q
'rnm-ton. hothonse, Ib., No. 1,
Tomatoes, Florida, crate
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FRUITS AND VEGETABLES—Grape
fruit is quoted at $4.50 per case. Jersey
cranberries now arriving in boxes at
$4.50. Navel oranges are now $3.25-
$4.25. Washington box apples advance
to $1.50-$2.25. Washington pears are off
the market. Malaga grapes advance to
$12.50 per keg. Higher prices are quot-
ed on Manitoba potatoes—85¢ for loeal
loaus, and 80¢ carloads.

Fresh Fruits—
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Changeable Weather Hurts Fish Trade

Fish Men Prefer Cold Weather—Few, Changes Occur in Prices—Approach of Lenten Season
Will Add Strength to Situation—February 29 to be National Fish Day.

MONTREAL

FISH AND OYSTERS.—The sudden
changes of weather are having a bad
effect on the fish market. The frozen
varieties are particularly affected, as
during an expected cold season the de-
mand for frozen fish is usually at its
hest. The soft weather is having a bad
effect on the whole trade. The situation
remains unchanged from last week as
regards prices and supplies. Stocks are
not over plentiful and as soon as the
weather settles and demand starts up
prices are expected to be stimnlated.
The demand for salt and pickled fish is
light and no great movement is expeect-
ed until the Lenten season approaches,
Haddies remain at their late advance.

Western fish remain short of present
needs.

Oysters in bulk and shell are quiet
and unchanged. Lobsters are high and
hard to get. There is also a shortage in
haddock.

TORONTO

FISH AND OYSTERS.—Herrings
in 100-1b. bags, are firmer, and quoted
all round at $3.50, slightly in advanece of
last week. Better trade is coming for all
smoked lines. Haddies sell' anywhere
from 7 to 9 eents a pound, though 9 is
nearer the average price. Salmon is in
2ood demand, Red Spring and Qualla
dividing the honors. Winter caught
whitefish is the best bet of all, and deal-
ers are buying heavily. Hotel and res-
taurant trade is strong for this.. Halibut
sells ordinarily well. Live lobsters are
worth around 45 cents, and tend up-
wards. General business is only fair,
““nothing to write home about,’’ in the
slang phrase of the market. Febrnary
29, being a national fish day in Canada,
will mean econsiderably heavier buying
towards end of month.

K:‘p&oml herrings, selected,

box
ed nlnm per 1b. .. o

'ROZIN I‘ISK—SIA FISH

s ) Ib.
aspe, large, r
Red, steel heads,
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um, per Ib.
Halibut, eastern, chicken, per lb..
Mackerel, Num 1b.
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BULK OYSTERS, OLAMS, ETC.
Standard, solid me-h gal,
Standard, bulk,
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100
Blue poinh small
Blue points, large

OLAMS, MUSSELS AND SHELL FISH,
CRUSTACEANS, ETC.

Cape Cod shell ovsters, per b

Canadian cultivated oysters, bbl.

Clams, per bblL

Malpeques, ordinary, bbl. ...

Htth necks, per 100

Halibut

Haddock, faney, express, 1b.
Mackerel, medium, each
Steak, cod, faney, express, 1b

Wionnders. New Y .
Salmon, Western ...
Salmon, Fasterm
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FROZEN LAKE AND R!V

Whitefish, large. per B s s
Whitefish, small tnlihees
large
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Ry
Green cod, No. 1, bbl
Green cod, No. 2, bbls. ..

WINNIPEG
FISH AND POULTRY—The -chief
market changes this week are an ad-
vance of 25¢ per box on kippers, now
quoted at $2, and the same advance and
price on bloaters. Haddies are also due
for an advance, the reason being the
great scareity of haddoek, and few are
being cured. Kippers and bloaters are
high because there is an awful lot of her-
ring going from this country to the Unit-
ed States, as that country has heen un-
able to import any from Norway and
Holland. The herring searcity in the
United States will create a bigger de-
mand for Canadian fish, and there is no
doubt about it, that once the American
people have tasted the Canadian her-
ring, they will continue to purchase it.
There is a danger that the high prices
being quoted for herring in this country
as a result of this inereased demand will
spoil things somewhat.
Fish—
%
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FLOUR AND CEREALS

Flour Situation Remains Firm

Wheat Market Goes in for a Little Fluctuating—Australia, India and the Argentine Report;td
Ready to Export—Freights Seriously Tie Up Flour Men—Demand For Feeds.

MONTREAL

FLOUR.—Prices remain unchanged
in spring wheat lines, although there
have been some fluctuations during the
week, and wheat has been weaker. De-
mand is fair and strong to a certain ex-
tent but less so than previous week. The
condition of the country roads is retard-
ing hauling and shipments, otherwise
transportation difficulties are no worse.
Some slight improvement has oecurred
in past week in railroad situation, but
not of any permanent nature.

Winter wheat advanced during the
week and then broke on Saturday. Flour
is firm, but has not advanced. Buying
continues from hand to mouth and
weather retards shipments. Weakened
condition of the river ice prevents haul-
age from the south into this ecity. Clos-
ing down of some mills because of their
inability to get wheat moved to them
from the West has served to stiffen the
general flour market.
Manitoba Wheat Flour—

First patents

Second patents
Strong bakers

Per bbl. of 2 bags
7%

Winter Wheat Flour—
Fancy patents

90 per cent., in wood

90 per cent., in

CEREALS.—Demand continues
with ear shortage still predominant
feature in situation. Market is not as
strong as last week either as regards
both foreign and domestic buying al-
though some bullish tendencies are re-
ported in some quarters. Corn market|
is strong.

Commeal— Per 8-1b. sack.

O-tl‘ull—dn‘e standard and granulated, 10 per cent.
over rolled oats in %0s, in jute.

FEEDS.—Feeds are stronger ih gen-
eral and middlings in partienlar show an
added aetivity. The railway eongestion
continues to be of paramount import-
ance.

Mill Feeds—
Bran

~olBLRREERRS
8!888!888835

TORONTO

FLOUR.—There is little change, so
far as prices are concerned, in flour. A
slight casement early in week ren-
dered flour proportionately slightly
easier but a decline is not anticipated
at this time. Weakness in wheat during
past week partially recovered. No. 1
Northern, on the 25th January, was
$1.30 in store at Fort William. On Feb.
1st it was $1.24. Next day it advanced
three cents. The easiness may be re-
sult of Australia beginning to ship
wheat in earnest, despite the distance
from Europe.

This bearish factor may possibly af-
feet flour levels sooner or later despite
a firmness instituted by hurtful freight
conditions. Australia has an exportable
surplus of 100,000,000 bushels, while
India and the Argentine are both well
placed in the same regard. All of which
on the surface, would seem to point to
North Ameriea’s meeting stronger com-
petition. Already, the Argentine has
booked heavy freight room: India, too.
is scheduled to begin shipping in Febru-
ary and March, so reports from Britain
have it.

Nevertheless, foreign—and more es-
pecially—British demand for flour, both
winter and spring, continues heavy. In
spite of this, actual export being done
is only moderate. How could it be other-
wise with this freight eongestion?

British stocks of wheat are only half
of what they were a year ago. But, as
has been shown, there are more avail-
able imports now.

Freight conditions are tying up flour
men. They could sell more if they eould
deliver it. Freights on flour to Britain
have advanced no less than 25 cents per
hundredweight in fourteen days.

* Sman

Manitoba Wheat Flour— °

rong . 650
Untano winter _wheat flour ® per cent.

(Board of Trade quotation) (ST

CEREALS.—Several lines are easier
but one or two remain quite firm. Corn-
meal is one: America’s corn took an-
other step up this week, and advanced o
full cent. Barleys are all firm. Malting
advanced a full cent on heavy buying

combined with light supplies.
Beckvhes ot grits, 8 1ba.
Com flour, 98 Ibs, v

FEEDS.—Advancing tendeney in On-
tario oats has ceased for the moment,
although price is well enough supported.
Bran and shorts continue in good de-
mand, particularly for export. Britain
is finding there is money, in food ani-
mals and there is a strong call for feed
and feed grains. Feed flour remains

WINNIPEG

FLOUR AND CEREALS—An advance
of 20¢ per bbl. oeccurred on flour last
week, first patents now being $7.00. This
has resulted in a good demand, which al-
ways is the case on a rising market. May
wheat was a little easier last week-end.
The demand for feeds has been better,
especially for bran and shorts. Rolled
oats are quoted $2.40-$2.45, and are
slightly easier. The oat market is strong.
The reason for easier rolled oats is
keener competition between the millers.

8388 8§35 3!8;




CANADIAN GROCER

Tillson’s Oats
and Rainbow
Flour

Canadian Products
of the Super-Quality

T

The high grade quality that distin-
guishes Tillson’s Rolled Oats and Rain-
bow Flour has been produced by care-
fully selecting and scientifically manu-
facturing the best grade Canadian
grown wheat.

When you sell Tillson’s Products you
not only guarantee yourself bigger
sales and a steadily growing business,
but you also show practical patriotism
by supporting Canadian industry.

Our window displays, which we send
you free, will be a material help in push-
ing the sales of these business builders.
Let us send you full particulars.

Stock Tillson’s Rolled Oats, Tillson’s
Scotch Fine Cut Oatmeal, Tillson’s
Scotch Health Bran, Rainbow Flour
(for bread), Lily and Gold Seal Flour
(for pastry.)

Our Motto—
Quality—then
Price.

Canadian Cereal
and Flour Mills
Company, Ltd.
TORONTO, ONTARIO




Consider

the vast selling difference there
is between goods of established
popularity, and others of less
reliable quality. Stocking the
quality lines is the only certain
way of increasing that customer-
confidence which makes for
bigger business and greater
profits.

L’Etoile

(Star)

leondelle

CANADIAN GROCER

(Swallow)

macaroni are two Canadian-
made quality products which
cannot be excelled for quick
selling, business-building popu-
larity. The sweet, delicious
wholesomeness which character-
izes them is obtained by using
only the very best grade of
Canadian-grown wheats, and by
correct and careful manufacture
in a thoroughly modern plant.

Dealers are enthusiastic over
the splendid results that
1’Etoile and Hirondelle maca-
roni produce.

A trial will be convincing proof
for you of their unbeatable,
money-making popularity.

Ask your wholesaler.

C.H. Catelli,Limited

MONTREAL

AGENTS:,
Tees & Persse, Limited, Winnipeg
C. C. Mann, Toronto

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER 3's Baked Beans, Tomato
ROYAL BAKING POWDER ﬁ"l'gérﬂ:?f 2 dos. to cs.,
Less than orB lkl’bl‘cnlm ¥'s Baked ns,  Chill
Size 10 case lots  and over s";:;rﬂ::'l' 2 dos. to cs.,
Per dos. Per doz. s Baked ;i‘." 2 'i"l.l.h.l.
e s " tall, 2 dos. to case....... 1
‘.° 195 190 3's Baked Beans, 'ronato
o - ; v Sauce, 2 dos. to case.... 1 80
WHITE SWAN SPICES AND gs Baked Beans,
CEREALS, LTDP. 2 Sauce, 2 dos. to case.... 1 60
r doz. o i
Sc Tins, 4 dos. to 3 AYM&!ARQHEKDIORANG‘
s '.Y:“%:‘n.“’."é:'.. (6 came,, o Tumblers, Vacuum Tep, 2
wel'hc 26 ........ vees 065 doz. in case, per dos. ... §1 10

12 oz. Glass, Screw 'rop.
............ 0 90 doz. per case, per dos.... 120
16 osz. Glass, Screw Top, 2
130 doz. per case, per dos.... 160
16 oz. Glass Tnll Vacuum

weight 48 1bs, ........... 160 TOD. 2 doz. per case, per
16 oz. Tins, 4 dos. to case, dos § 160
welght T0 1bs. ...convvees 225
3 Ib. Tins, 2 doz. to case, 2 8C
welght 85 IbS. ... ..... 5 00
5 1b. Tins, 1 dox. to case,
weight 80 Ibs. ......... 9 50 P
DOMINION CANNERS, LTD.
JAMS 0 47%
“Aylmer” Pure Jams and Jellles in
16-0s8. Glass Jars. crate, pail ......... 065
Perdos. 14's Tin or Wood, 4
Apricot ....c.eecnen .8 230 inecrate, 1D, ...coc eoes
Ascorted ... . 220 30s Tin or Wood, one Mll
g}ac%eberry ‘ . : '.; only, Ib. ...... ...cveene o0
DEDeETY .ovssecacins
Currant, Red .............. 220 BLUE
Currant, Black ............ 225 Keen's Oxford, per b, .....90 17
CMIVLY siosivesssesscnesnece 220 In 10-1b. lots or case ...... 016
g?::- By - ieessnse g }g COUPON BOOKS — ALLISON'S
""""""" For sale in Canada by The
ey Green Gage 232 Boy-Blain Co., Ltd., Teronto; C.
Peach . d 216 0. Beauchemin & Flls, lontml
Raspberry, Red ... g2 $2 83, 35, 810, "5 and $20.  Ali
Raspberry, Black ......... 2 25 tame price, one sise or assorted.
Rasp. an "Red Currant.... 2 20 UN-NUMBERED
Rasp. and Gooseberry..... 220 100 books and over, each 0 “h
Strawberry ....ccceceeiinns 230 500 hooks to 1,000 books
CATSUPS For numbering cover .nd ueh
In Glass Bottles coupon, extra per book, % cent.

CEREALS
WHITE SWAN Per case
Biscuit Flour (Self-risin
2 dos. to case, weight

b
Buckwheat Flour (Self-ris-
u:“: dos, w euo. wmn

e Y - ]
aASNBES

POI’ case
Pancake Flour (Self-risin
weight

3 dos. to case,
1bs. sses epsesnevsesssse
Breakfast Food, 2 dos. to

BAKED BEANS with Pork.
case, weight 85 1ba. ...... 4 00

Brands—Aylmer, S8imcoe, Quaker,

King's l‘ood. 2 dol. te euo.
Little Chief, Log Cabin. weight 95 1bs. .
Per doz. Wheat Kernels, 2 dos. to

Inglvidul Baked Bean

s
lain or with Sauce, 4 case, weight 65 1bs. ....... 8 75

Barlev Crisps, 3 dos. to
dos. to case ............ 0 47
wo Tt Devae. hlads: 4t W n::'.a m,.p,.‘j"a;;.',“u'a'.'.; e
dos. to case .......00000 S0 I iiiiernses 380
!'l'?nted‘ 3""&0 Tomato ' p.... ; dos. “..,
uce, ox. case...
1's Baked  Bean mn mh DB ceoccncscee 300

o T 0084 AND CROUSLATE.

Sauce, 4 dos. to THE COWAN CO. LTD.

7s Baked Beans, Plain, tall,
2 dom. to CABe .......... 1
2's Baked Beans,

Tomato Perfection, 1-1b. tins, dos... 4 50

Sance, tall, 2 dos. to case 1 05 Perfection, 3%-1b. tins, dos.. 2 40
s Baked Beans, Chill Perfection, i4-1b, dos.. 125
Sauce, tall, 2 dos. to cs. 1 06 ‘Po,rtecﬂol. sise, deos..... 090
Family Baked Beans, Plain, ¢ “*Perfection, 5-1b. tins, b. 0 37
2 dos. to case .......... 115 / --Soluble bnll. l'o. sive B EY
Family Baked Beans, To- Soluble bulk l' 0 19
mato lnat dos. to cs. 1 17% London l‘uﬁ. per b, ...... 022
Family Bal 'ocoa

s, Chill l‘:ehl uotations for
Sauce, 2 dos. to cs...... 117% mln.'htl



CANADIAN GROCER

BUILD UP YOUR FR!J]T JAR BUSINESS

AROUND THE BEST

PERFECT SEAL

IMPROVED CROWN IMPROVED GEM

With
Canadian
Money

Your Jobber Carries Them. Manufactured by

DOMINION GLASS COMPANY, LIMITED

MONTREAL TORONTO HAMILTON WALLACEBURG REDCLIFF

AH hold .
ous?\l:cessity WETHEY'S

Nowadays a good housekeeper would as soon be CONDENSED
without a broom as be without a bottle of

O-(dar || MINCE MEAT

Polish Quality—Dbetter than

(Made in Canada)

She needs it all the time to keep her furniture ever, if such is pos-
and woodwork clean and bright. With spring sible

housecleaning drawing near, she will need a lot 5
of it and will be asking you for it. Are you
ready to supply her?

Price unchanged.
Order from your Jobber

CHANNELL CHEMICAL CO.,LTD. Order from your jobber.
369 Sorauren Avenue TORONTO




CANADIAN GROCER

Brooms of
Quality

may always be had by ordering
our brands. We have them at
$3.00, $3.25, $3.50, $3.75,
$4.00, $4.25, $4.50, $4.75,
$5.00, $5.50, $5.75, $6.00

per dozen.

FACTORY and MILL

Brooms $3.75, $4.25, $4.75
per dozen.

Walter Woods & Co.

Hamilton Winnipeg

WAGSTAFFE’S

CELEBRATED

Orange Marmalade

Made from the Finest Seville
Oranges and best Granulated
Cane Sugar.

We are their representatives in
Western Canada.

W. H. ESCOTT CO.

LIMITED

Wholesale Brokers and Manu-
facturers’ Agents

Commission Merchants
Winnipeg, Regina,
Saskatoon, Calgary,
Edmonton

(Unsweetened Chocolate)

. Supreme choeoltﬁ) %'l. 12-

1b. boxes, per
Perfection = echocola
sige, 2 dos. In box, 'doz... 1 80
Perfectlon chocolate, 10¢
size, 2 and 4 doz. in box,
per ‘doz,
Sweet Chocolate—
Queen’s Dessert,
14’s; 12-1b. boxes
Queens Dessert, 6's,

box

Dlnmond 8's, 6 and 12-1b.
boxes 0 2

Dlamond 6's nnd Ts, 6 and
12-1b. boxes 2

Diamond, 3's, 6 and 12-1b.
boxes 02
Teings for Cake—

Chocolate,  white, pink,
lemon, orange, maple, al-
mond, cocoanut, cream,
in 34-1b. packages, 2 and 4
dos. in box, per d 100
Chocolate Confections. Per doz

Maple buds, 5-1b. boxes.... 0 3R

Milk medalllons, 5-1b. hoxes 0 3%

Chocolate wafers, No. 5-
1b. boxes

Chocolate wafers, No.
1b. hoxes

Nonpareil wafers, -No.
1h. hoxes

Nonpareil wafers, No.
1h. hoxes 027

Chocolate ginger, 5-1b, boxes 0 'H

Milk chocolate wafers, 5-1b.
hoxes

Coffee drops, 5-1b. hoxes.... 0 88

Lunch bhars. 5-1h. boxes.... 0 3%

Milk chocolate, 5¢ hundles, 3
doz. In hox, por hox 136

Royal Milk Chocolate,

, 2 doz. In box, per
0 %

lh boxes, 1h. ... . 038R
Nut milk echoeolate,

1h. boxes. 1h, .. s 0R
Nut milk chocolate. Be

24 hars. per hox
Almond mut bhars,

per hox

BORDEN MILK CO.. L.TD.
CONDENSED MILK

Terms net 30 days.
5 Box lots and upward—Freight
prepsid up to 50 cents.
Per case

Eagle Brand, each 48 cans..$6 50
Reindeer Brand, each 48 cans 6 25
‘lnvpr Cow Brand, each 48

3
"Gold Real,” Purity, each 48
cans
Mayflower Brand, each 48
cans 360
“Challenge,” “Clover,” each
48 cans 8 10

EVAPORATED MILK

St. Charles Brand, Hotel,
each 24 cans

Jozr:ey Brand., Hotel, each

L

Peerlen Brand, Hotel, each
24 cans

St. Charles Brand, Tall, each
48 crns

Jersey Brand,
4% caus

Peerless Brand, Tall, each
48 cans ...

St. Charles ~

s
Poerms Brand,
each 48 cans
8t. Charles Brand,
each 48 cans
Jemy Bnnd

4R
l‘-‘equns Bnud small, each

CONDENSED COFFEE

Reindeer Brand, “Large”
each 24 cans
Reindeer

Regal Brand, each 24 cans. 4 50
Ci Reindeer
each 24 cans

COFFER. .
WHITE SWAN SPICES AND
CEREALS, LTD.

. iins, 2 doz. to
welght 35 Ibs. ........
Add one-half cent per pound e
the above.

ENGLISH BREAKFAST'
COFFER.

PRESENTATION COFFEE
A Handsome Tumbler in Each
Tin

1 Jb. tins, 2 dox. to case,
per lb.

Shipping welght, 50 Ibs. per
case,

FLAVORING EXTRACTS

WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS,

1 os. Dbottles,
welght 3 Ibs. ..0e.
02. bottles
weight 4 lbl
2% oz. Dbottles,
weight 6 lbs.
4 oz botuu
welght 7 1bs.
8 oz. Dbottles,
weight 14 1bs.
16 oz. Dbottle, "
weight 23 lb. 12 00
32 oz. bottles, *
welght 40 1bs. 22 8
Bulk, per gallon, weight 16
T Sovhiacniing caihe s hsss 10 00

CRESCENT MFG. CO.
CRESCENT MAPLEINE
Special Delivered Price for
Canada

Per dos.
Y4 ox. (4 doz. case), weight
9 lbs,, retail each 16¢
1 oz (4 dos. cue). welght
14 lbs., retail each 30c..
2 ox. (8 dosz. case), wel:ht
15 1bs., retail each 50c.
4 oz. (2 doz. case), welght
17 1bs., retall each 90c 750
8 oz. (1 dos. case), wel
17 bs., retail each §1 $1. 13 25
Pint (1 dol. case), welght
29 1bs., retall each $38.... 24 50
Quart (1 doz. case), wel ht
53 1bs., retail each $5. 45 00
Half gnllon- each, retall

each, $10 75
ﬂnllons. each,
$18 14 50

Knox Flain Qparklln‘ Gela-
tins (2-qt. size), per dos.
Knox Acidula Gel.tlne

flavor), . (2-qt.

BB ieiiis s

nstant Powdered
Gelnune (2-qt. size), per

W. CLARK, LIMITED,
MONTREAL

Com reued Conod Beef,
; 18, $2.50; 28, $5; 6s,

is,
Roast B.ot s, $1.50; 1s, 82!0
nonor Beef, 18, $2.50; 29, $5; 6s,
Jellled Vull. lg $1.50; 1s, $5:

2-.

“. M“Bul s, $1.50; 1s,
Beriateat "

TR e W




CANADIAN GROCER

Fresh, Ripe
Florida Tomatoes

First Car of Season
Quality Very Fine

Car Florida Celery Due Monday.-

HAMS
BACON

Both are in good demand and
both remain at last week’s prices.
We do not see that they are go-

ing to be any lower for some
weeks.

Order now what you want and
order the “ Star Brand.”

We can quote you Fresh and
Storage eggs at less money this
week.

F. W. Fearman Co.

Limited

HAMILTON

Car California Celery Due Monday.
Two Cars Navel Oranges and two
Cars Flonda Oranges and Grape
Fruit.

Fish and Opysters in every variety.

White & Co., Limited h

Wholesale Fruits and Fish
TORONTO

THEY ARE GOOD
OLD STAND-BYS

Baker’s Cocoa
and Chocolate

are always in
demand, sell
easily and are
thoroughly re-
liable. You
have no selling
troubles with
them.

Trade-murk on every
m genuine package.

MADE ONLY BY

Walter Baker & Co. Limited

Established 1780
Moatreal, Can. Dorchester, Mase.

A want ad. in this paper will
bring replies from all
parts of Oanada.

The Apple
Crop

in the famous Georgian
Bay District is very short
this year. Write us be-
fore placing your winter
order.

FISH

Salt Trout and
Herring

Fresh Frozen Trout
and Herring

Lemon Bros.
OWEN SOUND, ONT.

A
Comparison

will prove the
superior qual-
ity and pack-
ing of

“St.Nicholas”

Examine and
compare with
other brands.

J. J. McCabe

Agent
TORONTO
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Fresh Arrivals

This Week

Car Extra Fancy California Navels

Sunkist
GOLDEN ORANGE brand

All Sizes
Car Extra Fancy Messina Lemons

Buster Brown brand
. 300 Size

- Car Extra Fancy Florida Grape Fruit
All Sizes

HUGH WALKER & SON

GUELPH, ONTARIO

Y
Please .
send me -
particulars )
of your Profit-
Sharing System.

Province ..

Mr. Merchant!

Do you need the money?

Our profit-sharing system will
draw cash business and new cus-

tomers. It is an inducement for the
public to pay cash for merchandise
purchased from you.

1500 Merchants in Canada endorse
our Profit-Sharing System.

We will positively give you cash on

every cent’s worth of merchandise

N you hand across your counter
and only charge you 27.

b

Cut out this coupon at once and
N mail it to us.

i . THE MONTREAL
s. CROCKERY CO.

N LIMITED
\ 333 St. Paul St.

\ MONTREAL, Que.

BRANTFORD STARCH

Ontario and Quoboc
Laundry Starches—
Canada Laundry—
Boxes about 40 lbs.
Acme Gloss Starch—
1-1b. cartons, boxes

1bs. %
First Quality White hnndry—
3-1b, canisters, cs. of 48 Ibs. .07

Kegs, 100 Ibs.
Lily White Glo-—
1- lh fancy carton cases 80
bs. ¢ .8595

¢-1b. toy trunt.a lock d
key, 6-1b. toy drum, with
drumeticks, 8 In case ... .08

Kesco l:.nn large crystals,

Canadian Electric Starch—
ann containing 40 fancy s
., per case

?‘eﬁ:lold Starches—

Boxes contalning 48 cartons,

per case

Culinary Starches—

Challenge Prepared Corn—
1-1b. pkts.., boxes .of 40 lbs. .06%
Brantfnrd Prepared Corn—

1-1b. pkts., hoxes of 40 lbs, .07T%

“Crystal Maige” Corn Starch—
1-1b, pkts., boxes of 40 lhs. .07%
20-1b. boxes ¥c higher than 40's)

COW BRAND BAKING SODA
In boxes only.

Packed as follows:
erhcn (98)
1 1b, packages (060)
% 1b. packages (120)

1 1b. 30
1% 1b, 80 }Plcll.el Mixed 3 30

SYRUP

THE CANADA STARCH (0.
LTD.. CROWN BRAND CORN
SYRUP

2-1b tins, 2 dos. In case

B8-1h. tins, 1 dos. In case....
10-1b, tins, dos. in case..
20-1h, tins, dos. In case..
Barrels. 700 1ha.

Half barrels, 350 lhs.

Qnarter hnrnll 175 1ba.
Palls, 38

Palls. 25 1
3 1h. Perfect Seal Jar, 1 dos. R

LILY WHITE CORN SYRUP

2:1h, tins, 2 dos. In case ...

8.1h, tins. 1 dosx. In case ...

10-1h, tins, dos. In case.. 328

20-1h. tine. dox. in came.. 3 20

(5, 10 and 20-1h, tins have wire
handles.)

ST. LAWRENCE RUGAR
REFINING (0.
Crystal Diamond Brand Cane
Syrup
2-1h. tins, 2 dos. In cage..8 60
Barrels LN LA
B IREPOIN vis o e R

CALIFORNIA FRUIT CANNERS
ARROCIATION
CALIFORNIA RIPE OLIVES
DEL MONTE RRAND
Size Mam. Targe Med.
2% Can ....2£4.75%3.75 %2.50

No. 1 Tall Can 2.75

No. 16 Jar .... 2 %0
No. 4 Jar ....

No. 10 Can....

2%
No. 1 Tall Can
No. 10 Can..
Menie Can ... . ie
All prices per do:en—LU.
Jobbing Points.

CANNED HADDIES.
“THISTLE” BRAND
A. P, TIPPET & CO., Agents

Cases, 4 dos. each, flats, per
. case $

238k 333

INFANTS' FOOD

MAGOR SONS & CO.

Robinson’s patent barley, %-1b.
tins, $1.60; 1-1b. tins, $3.00; Rob-
inson’s patent groats, %-1b. tins.
$1.060; 1-1b. tins, $3.00.

BEAVER BRAND CORN AND
MAPLE SYRUP

Quart tins (wine measure),

2 doz. In case, per case ... 4 70
STOVE POLISH
JAMBES DOME PLACK LBAD
2a size, gross
6a sise, gross

NUGGET POLISHDS
Dos.
Polish, Black and Tan .... 0 88
Metal Outfits, Black and Tan 8 88
Card Outfits, Black and Tan 3 28
Creams and White Cleanser 1 10

ORANGE MARMALADE

“BANNER BRAND” PURE
FRUIT PRODUCTS

JAMS AND JBLLIES

oog

SSBEERS —--

12-03. glass jar
Tumbler, glase

MARMALADE

12-0x. glass jar, dos.

Tumbler, glass, dos.

Prices subject to change withont
notice,

YEAST

White Swan Yeast Cakes,
per case, 3 dos, B¢ pks.... 1 20

IMPERIAL TOBACCO CO. OF
CANADA, LIMITED,
EMPIRE BlAN'C'B.

Black Watch, Ss, butts »

1bs, { X ]
Bobl. 6s and 12¢, 12 and 6

1bs. o4

Currency Bars, l?i 3% butts
12 1bs., boxes 6 6 1bs. ‘o

Currency, 8s, % butts, ® Ibs. 0 &8

Stag Bars, 64s, butts, 11
1bs., boxes, 6% Ilbs.

Walnut Bars, 8%se, boxes 7
1bs, - o8

Pay Roll thln bars, 8%e, &

1b. boxes 06s
Pay Roll,

7 1b. ea o6

Shamrock, ln 1y
l:llltl, 12 lg gonn. 6 1bs. 0 57

Empire, 78 and 14s, caddies
J’ 1bs., ¥ caddles, 6 lbe.. 0 36

Great West, pouches, 9 ... 0 T2
Forest and Stream, tins, lh.
2 1b. cartons

Forest and Stream, ¥s, e
and 1-l1b. tins

Forest and Stream,
glass humidors




CANADIAN GROCER

Telfer’s
Soda Bisuits

are- the wonder of the
Canadiangrocerytrade,
and our competitors,
too, who say: “We can't
Touch Telter's on Sodas”

But it’s no wonder, for our
years of practical experience
find expression in this Telfer
specialty.

Make us prove our claims by
sending for a case of Telfer’s
Sodas. We stand back of
every sale.

Telfer Bros., Limited

Sterling Road
TORONTO
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» TANGLEFOOT &

The Non-Poisonous Fly Destroyer
Safe, Sanitary, Sure. Catches 50,000,000,000 Flies Each Year

CLASSIFIEDADVERTISING M APLEINE

Advertisements under this heading 2¢ per
word for first Insertion, 1¢c for each subsequent

insertion.
WANTED

TRAVELLER COVERING WHOLESALE
grocery trade from Port Arthur to Vancouver,
can take on a few first-class lines. Would be
glad to hear from any manufacturer who
wants live representation in Western Canada.
Have covered this fleld for eight years and
have first-class connection. rite box 129,
Canadian Groeer, Toronto. Jan. 28-Feb. 4

YOUNG MAN, SIX YEARS' GENERAL AND
three years' bookkeeping and banking experi-
ence, desires change of position. Al references.
Box 128, Canadian Grocer.

TEA EXPERT, OVER TWENTY YEARS'
experience, requires position as traveler or
buyer. KEleven years with present firm. Box
i25, Canadian Grocer.

GROCERY MANAGER, 36 YEARS OF AQGE,
with 20 years’ wholesale and retail experience
(10 years In West) desires change as buycy
or manager in wholesale house or large retail
business, large department store experience.
At present engaged. Progressive and encr-
getic. Apply Box 128, Canadian Grocer.

FOR SALE

GROCERY BUSINESS WITH [LIVING

apartments in good residential section of city.

Turnover about $12,000. Could easily be Ia-

creased. Satisfactory reason for selling. For
tTerm and particulars apply 143 Geoffrey St.,
'oronto.

FOR SALE—-GENERAL STORE BUSINESS
in one of the best towns in south-western
Saskatchewan. TFurnover $350,000.00. Price
right. Apply Box 127, Canadian Groeer.

Coupon Books

Save Time: Save Money:
Save Labor: Eliminate
Loss: Waste: Errors.

Just the thing
for the GROCER,
BUTCHER and
BAKER No
charge accounts,
no disputes; in-
sure Aaccuracy;
save time In
walting en
trade; save labor
in bookkeeping.

is a steady seller—there’s
no other “Mapley” flavor
Just as good—that is a
point worth remembering

ORDER FROM

Frederick E. Robson & Co.,
24 Front St. E,, Toronto, Ont.

Mason & Hickey
287 Stanley St., Winnipeg Man.

CRESCENT MFG. CO.
SEATTLE. WASH.

THEREFORE
SAVE MONEY.

Write Your Jobber or
ALLISON COUPON COMPANY
532 East Market St.
Indianapolis, Indiana, U.S.A.

EGG FILLERS

Our capacity is three times the tetal
iller requirements of Canada
PROMPT DELIVERIES
by us are therefore certain.
THE TRENT MFG. CO,, LIMITED
TRENTON, ONTARIO, CANADA

MISCELLANEQUS

CASH FOR WASTR PAPER — YOU WILL
receive the highest price If you use a Climax
Steel “Fireproof” Baler. Full particulars.
Climax Baler Co., Hamilton, Ont.

BVERY MERCHANT WHO SEBKS MAXI-
mum efficlency should ask himself whether a
Gipe-Hazard Cash Carrier, as a time and labor
saver, Is not worth more than the high-priced
labor which it liberates. Are you willing to
learn more about our carriers? If so, send for
our new catalogue J. Gipe-Hasard Store
Service Co., Limited, 97 Ontario St., Toronto.

CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of
the highest quality.
Send us your orders.
Agents:
Frank L. Benedict & Co., Montreal

MNDON . ENCLAND.
AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermid St., Winnipeg.

ASSIGNEES AGENTS LIMITED
154 Simcoe Street TORONTO
COLLECTIONS ASSIGNMENTS

Book-debts are monies in the other
man's pocket. Use our special collec-
tion service—charges moderate, no col-
lection, no charge. Phone Adelaide 919.

** Canadian Air-Line' Honey
The BEE-MADE Honey
PURE ATTRACTIVE TASTY

The Root Canadian House

185 Wright Avenve, TORONTO

Write us for New Price List of

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in
constant touch with all sections of this country and foreign markets, we are
in the best possible position to keép you posted by mail and wire of any actual
or contemplated changes and general gossip of the markets. Some of the
largest concerns are subscribers, and we should like to place our proposition
before you. For further information write

SMITH & SCHIPPER CO., 138 Front Street, New York

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J. CLIFF. Manager

Mention this Paper when writing the
advertiser.




CANADIAN GROCER

(LIS LSS LLLLLLLLLLLLLLTLL LS LS LLLL LIS ELLLL AL LSS LA L S L AL LLELLLLLLLSLLLLLL LSS LTLLLLLL LSS LSS LS LSS LS LSS LL LA LS LS LA LA LLS AL LA SIS SIS EL IS LA LI LL LIS LI IS ES IS LSS Y

The Effect of the Great World
Struggle
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upon business and upon investment values has been
far-reaching. The business man and the investor
has never been in greater need of accurate know-
ledge of conditions—and of the best possibie busmess
and financial counsel.

he Financial Post

of Canada
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through its unexcelled sources of information, and
its exact analyses and forecasts, supplemented by its
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By-Mail Information Bureau

which deals with financial or business problems,
furnishes a service of unsurpassed value.

ANNUAL SUBSCRIPTION $3.00 A YEAR
WRITE FOR SAMPLE COPY
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JOHN BAYNE MacLEAN, . R. G. DINGMAN M. A, JOHN APPLETON,
President Managing Editor Editor

THE FINANCIAL POST

OF CANADA

Published by The MacLean Publishing Co., 143-153 University Ave., Toronto, Can.
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CANADIAN GROCER

Straight Talks from
the Manager

In the past twelve months the net paid circulation of Cana-
dian Grocer has increased by over six hundred copies.

There are six hundred live retailers and their clerks more
reading Canadian Grocer this week than there were the first
week in February, 1915. An increase of 10% in a war year
is worth investigating. What is the reason?

Simply that in the present disturbed market conditions, no
live retailer can afford to be without a reliable weekly guide
forecast and record of the foodstuffs market. He can get that
in Canadian Grocer, and there only.

Last week’s issue not only reflected the market truly and
faithfully, but the advertising pages offered some particu-
larly tempting prices on canned goods. Were you one of
those to profit by these offers?

Study this week’s advertising pages as well as the market
reports and sales suggestions. It is a habit to cultivate. It
spells money to your credit balance.

THE MANAGER.




CANADIAN GROCER

Victoria Label.

584 St.

SPICES

Allspices

Cloves

Cinnamon

Ginger

Cream of Tartar.

What yom want is an article that is absolutely Guaranteed to comply with the
Government Pure Food Act, that has real value and which sells under the most
satisfying conditions, both for your customers and you.
Spices packed under our well-known and estimated” “Victeria” label are the
finest you can handle.
Because only a perfect ground spice o

f smooth, even grain is put under a

T hat we guarantee absolutely and ask you to investigate, at our expense.
Simply request a %4-1b. Sifting Top Tin of any one of the following, and it will
be mailed to you immediately. '

Nutmegs
Paprika

Pastry

Pickling Ground
Celery Salt

Celery Pepper.

" Pepper: Black Cayenne, W hite.
LAPORTE, MARTIN, LIMITEE
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CANADIAN GROCER

HELP YOURSELF TO A REPUTATION

by buying a copy of

THE GROCER’S ENCYCLOPEDIA

BY ARTEMAS WARD ;

OU will enjoy reading it, because you will find it the most interesting and entertaining book you ever
Y saw—and the result will be that:
YOUR BANK ACCOUNT will profit, for the information acquired will save you money—and
YOUR REPUTATION will be strengthened, because you will know so much more about foods, etec.,
than any of your competitors who do not possess the book. Your customers will be quick to notice the
difference and will look up to you as an authority. Such a reputation is very valuable and brings business.

SOME PRESS COMMENTS

THE GROCER’S ENCYCLOPEDIA is the most magnificent work of the kind ever published. Com-
plete, authoritative and up-to-date information on every article handled by the grocery trade. Hundreds
of trade “pointers” which are of practical value in buying, selling and caring for goods. An encyclopedia
of all foods that you have ever seen or heard of. Food dictionaries in English, German, French, Italian
and Swedish. The most complete descriptive wine list ever compiled.

MAKE YOURSELF A PRESENT OF A COPY.

1,200 subjects, 500 illustrations, 80 full-page color plates, 748 pages, 11 x 8% inches in size, printed
on heavy calendered paper and strongly bound in heavy buckram. It cost more than $50,000 to produce,
but it sells for

ONLY $10.50, DELIVERY PREPAID.
Send your order to Book Department

MacLean Publishing Co., 143 University Avenue, Toronto, Canada
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The

Quality
that
Counts

King Osear sar-

dines contain but

one quality — the

kind that brings

the enstomer back

again and again.

By Speeiat revel poiiisaien Deliciously sweet

and appetizingly

wholesome — this popular sea food has won its way

mitfo the affections of the most hard-to-please house-
wife.

QUALITY AND STRENGTH

Canada F o:ds, Limited

High-Class Food Products
DRY SOUPS
(16 Varieties)
Soup Globules

Vegetable Ferment
(Junket Tablets)

Package Peas and Beans

A LLLL LML LA LLLL LA L

Custard Powders Egg Powders
Jelly Powders Baking Powder
Pudding Powders

Icings Unfermented Wines and
Ice Cream Powders  Cordials

Oriental Sauces Mince Meat

Fruit Sauces Mint Sauce

For better winter selling you eannot do better than
get in a good supply of King Osear. You will find
that they never become dead stock. Don’t put it off.
Get in touch with your wholesaler to-day.

J. W. Bickle & Greening

(J. A. HENDERSON)
HAMILTON ONTARIO

Manufactured and Guaranteed by

.CANADA FOODS, LIMITED

Toronto, Canada
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CANADIAN GROCER

Here they are—vz4e all-Canadian Leaders

Canadian skill and enterprise, backed by Canadian eapital, have produced the now famous
Maleolm Condensing Co.’s milk produets.

Being pure and high-grade in every respect, these lines are setting the pace for all competi-
tors, while their appetizing wholesomeness has won the unstinted approval of the Canadian
housewife.

Note our prices and replenish your stock with some of these All-Canadian Milk produets:

St. George Brand Coffee, 2 doz. in case

St. George Evaporated Milk, 4 doz. in case
Banner Condensed Milk, 4 doz. in case
Princess Condensed Milk, 4 doz. in case
Premier Skimmed, 4 doz. in case

The Malcolm Condensing Co.; Limited, St. George, Ont.

5 . k g X .I'.t'
Aty rwrb i Enle
(Canada’s 105-year-old Pioneer)

““So they have soldiers’ tobacco boxes on the cashiers’
desks of the restaurants now, that goes to show that
the people have sympathy for the man in the trenches

who uses tobaeco.

“I’ll bet that a grocery store behind the lines selling
KING GEORGE’S NAVY would do a rushing
business.

“If 1 was a grocer I
would have an attrac-
tive tobacco department
to pull the trade of the
man who wasn't afraid
to spend a few cents a
week on his own com-
fort.

“You'll usually find
him at the head of a
good spending family.”

Rock City Tobacco Co., Ltd.

Quebec and Winnipeg




CANADIAN GROCER

"Where Quality
Is Appreciated

Made ‘anada
DA

When the hungry boy
or girl comes in for the
‘tween-meal lunch

there’s nothing that tickles the tiny palates like a good, thick slice of
home-made bread and good butter with a liberal coating of

E.D.S. Orange Marmalade

Even the tiny tot appreciates the delicious, wholesome flavor of this qual-
ity Marmalade, which is made from the finest Seville oranges imported
direct from Spain, and the best granulated sugar, nothing else.

E. D. 8. Marmalade is made under the most sanitary conditions and by
expert preservers.

Encourage the good housewife to buy E. D. 8. Orange Marmalade by the
five-pound pail.

Stock up now to take care of the late winter business when home
preserves are becoming short.

E. D. Smith and Son, Limited

WINONA, ONT.

AGENTS: Newton A. Hill, Toronto; W. H. Dunn, Montreal ;
Watson & Truesdale, Winnipeg; G. H. Laidlaw, Halifax, N.S.



