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PEELS, AND SPICFS

MINCEMEAT TRADE CAN
CREASE

SELLING CLARK'S.

SO BY

CLEANLINESS IN

WASTE AND LOSS

VENTED.

COOKED READY

ILIZED.

“RTISED EVERYWHERE—There's good profit for YOU and value for your customers.

MINCEMEAT

GUARANTEED ABSOLUTELY PURE

FINEST SELECTED ERLITS,

EVERY GROCER WHO HAS A

IT BY SELLING CLARK'S.

EVERY GROCER WHO DESIRES
TO BUILD UP A MINCEMEAT
TRADE AND KEEP IT. CAN DO

HANDLING.

PRE

USE AND THOR-
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THE CANADIAN GROCER

MACONOCHIE’S
PICKLES |

IN PERFECTION

COMPARE THEIR VALUE
WITH ANY PRODUCTION

MACONOCHIE’S---Pickles, Peels, Fish, Marmalade, Jams, Worcester Sauce, Etc.
_Pan Yan Pickles and Pan Yan Sauce

FOR SALE BY ALL FIRST CLASS JOBBERS

Canadian and United States Representatives :

MaclLaren Imperial Cheese Gompany, Limited

MANUFACTURERS AND IMPORTERS GROCERS SPECIALTIES

Office---NEW YORK CHICAGO DETROIT MONTREAL TORONTO
Factories---WOODSTOCK, ONT. WELLESLEY. ONT. BANCROFT, MICH.
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A Quick “Turn-Over”

will soon take place in your fish department, now
that the rush season is about to commence. Fish
foods are eaten the year round, so you should sell
only the best in order to keep the fish trade coming
your way throughout the remainder of the year when
the demand is not so keen.

“ Thistle” Brand
Haddies and Herring

The name and the fame of
the " Thistle” Brand of
fish have brought credit
and honor to the producers,
and will bring money to
the retailer.

The © Thistle” label on
Haddies, Kippered Herring,
Herring in Tomato Sauce,
and Tunny Fish, is
known throughout the
Dominion to guarantee the
virtues of cleanliness, gen-
uineness and natural flavor
of the freshly-caught and
instantly-canned fish, just
as they are taken from
their ocean home.

Thecleanliness of "Thistle"
Brand is always proverbial
—their flavor is fine—they
are genuine always,

A big tribute to this brand
is that there are times
when the demand exceeds
the supply. So get your
supply in time.

Arthur P. Tippet
& CO., Agents

Montreal Toronto
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THE CANADIAN GROCER

B \\ RRI ’ Regular Lines put up n: | I
I : 5c. Parchmentir

Blue}Packages

10c. Red Label PAC

5c. and 10c. Fancy Thin 10c. Cartons

. Cardboard L
. and 35c. T ns

All the P
elc., show

actually «

Send us

LOVELL
59/60 G

D. S. Perrin & Co., Limited

LONDON CANADA

An Ideal and Healthy Food
Quality unsurpaeeg‘d. Test the flavor and crispnes

|
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THE CANADIAN GROCER

= PACKETING MACHINERY

Of Every Description 3
PACRETING i
LABELLING : ‘ |
WRAPPING P g s

BAG-MARING O

Etc., Etc. =

N o

All the Packets, Tins, Composite Boxes, Cartons, "i
etc., shown in this illustration are Specimens of work 2 :
actually done on the LOVELL Machines. “.'

Send us Samples and let us suggest what we can do for you.

LOVELL'S BAG & PACKET MACHINERY Lta.
59/60 Gracechurch St., LONDON, ENG.

BORDEN’S

'EAGLE BRAND EVAPORATED MILK
PEERLESS BRAND =

é\\‘ = va oﬂ-'l.k'{'h'\i:- P

By recommending these Brands
you will please your customers.

I —————

They are the best that

by, : Science can produce.
‘H" Ich 3 2 e |
"“c;d."‘m,' p'“nvlnlun\mhho"'wm'o’

| the) .-ﬁd.,,"'onu protection agé’

ar the signature-
adl Zor*” BORDEN’S CONDENSED MILK CO.

=) ) o ﬁ&.“ ‘
3 e ED
» TEN il
Sop / 0 - - ! UNSWEE |
OENS oy MILKC Leaders of Quality Established 1857 M .
NEW o 0 8 & EVAPQRATED ™ i
Sales Offices and Agencies:— s

v

Mason @ Hickey, Winnipeg and Calgary F - 3
WILLIAM H. DUNN :

Montreal, Toronto and Vancouver
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HOW DO YOU KEEP TRACK OF
THE DETAILS OF YOUR BUSINESS

THIS WAY

There are innumerable questions for which you
find an answer.

cannot

Maybe there is a shortage—and you cannot account for
it. Someone paid a bill—and you have no record of it.

You paid someone else’s bill—you cannot remember which
it was.

You never know how much money ought to be in your
cash drawer.

You are not sure that all goods sold on account were
properly charged for.

Youdo not know which clerk made th€é mistakes— or which
clerk sold the most goods.

You are trusting too much to luck—depending too much
on your memory.

The National Cash Register
compels everyone in your
store to make an accurate

record of each transaction.

THE

285 YONGE STREET, TORONTO
Qffices in all Principal Cities

or

PRARTRER R R IO

PO ZM» =

THIS WAY

The National Cash Register keeps track of all the details
for you.
You can see at a glance—any time during the day—a
printed record of every transaction that has taken place
in your store.

How many cash sales have been made.

How many charge sales have been made.

How much money has been received on account.

How much cash ought to be in the cash drawer.

How much goods each clerk has sold.

How many times your cash drawer was opened—by

whom—and why.
Keeps you in absolute touch with every detail of your
busines-, to a penny, every day.
Balances your day’'s business in five minutes. Stops all
guess work. Takes care of all the details, giving you
time for the important things.

You can pay for a National
Cash Register out of the
money it saves you, lavesti-

gate. Wriie for booklet.

NATIONAL CASH REGISTER COMPANY

Canadian Factory, Toronto
F. E. MUTTON, Manager in Canada
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Do you know that many of your b
customers are being

HELD UP

"n
by the high cost of potatoes and that i"‘r
Baked Beans have become the popu- ' :;
lar substitute ? Beans baked as are y E'
the SIMCOE BRAND BAKED

BEANS contain as much nutriment
in one tin as is contained in a pound of
beefsteak. Notwithstanding
that beans have advanced in

price along with the many oth-
er lines of foods, Simcoe Brand Baked
Beans still remain the same. Call
to the attention of your customers
that we are the originators of the
3's Family Size—THE CAN
THAT CONTAINS MORE
BEANS AT THE LOWER
PRICE.

Whrite for our new Simcoe

‘““Hanger.”

Dominion Canners, Limited

Hamilton, anada
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Kitchener Brand Jams

. 5, O The peculiarly desirable qualities of Kitchener Brand

RASPBERRY Jam impart to the taste that delicacy and flavor unlike

—— any other—the quality is superb.

i ™
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Added to this is the dependency of expert workmanship
furthered by the aid of modern cooking apparatus in a
most rigidly clean cannery.

The natural, delectable, toothsome quality of Kitchener Brand products
is due to the carefulness in selection when buying fruits, sugar, etc.
The grocer who is trying to hold up high standard should get this line
for his particular trade.

Write for prices, etc.

OSHAWA CANNING CO,,LIMITED

OSHAWA - ONTARIO

SANITARY CANS

FOR

“Winter Pack”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk «# «

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

21 Royal =y ot A iy 32 Prize

Appointments

PAT-A-CAKE BILLIKEN GOLDEN PUFF CREAM CRACKER

TEXAS CRACKER DIGESTIVE BOURBON

FULL LIST AND ILLUSTRATED ALBUM ON APPLICATION

AGENTS IN WESTERN CANADA:

The W. H. Malkin Co., Limited, Vancouver.
Ruttan & Chipman, Fort Garry Court, Winnipeg.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND
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HIGH GRADE

CONFECTIONERY

We manufacture all classes; the under-
mentioned lines show special value.

FONDANTS

Daintily tinted and deli-
cately flavoured.

MIXTURES

Various qualities, all very
good value.

PRALINES

Exquisite flavour. These
are extremely popular.

[LOZENGES

Peppermint, Musk, Rose,
etc.

The Manufacturers’ Agency Co.

HALIFAX, N.S. C.E. Creighton, Bedford Chambers
BOSTON, U.S.A. Gen. Sales Office, 330 Board of
Trade Bldg.

E.&T.PINK

London, Eng.

;:.._ﬁ\m ﬂ
o 1. MCCASKEy, =

gt SYSTEM
u}v@/\ Drudgery

\
enables you t‘o keep your finger on the pulse of your bus-
ness all the time.

You always know what every customer owes, what
all of them owe. ®

EVERY CUSTOMER ALWAYS KNOWS
WHAT HE OWES YOU. You always have every
account posted/and totalled to the minute, with one writing,
cutting out useless bookkeeping, copying and posting from
one book to another.

With the McCaskey System you are flagged at every
danger point. You cannot forget to charge for goeds. You
eliminateumisunderstandings with customers over their ac-
counts—because you give every customer an exact copy of
his account in full after each purchase.

With the McCaskey System you have an automatic
collector, an automatic credit limit and can prove your loss
to the penny if your store burns.

Don't you think it time to ask for further information 2
There's a booklet “Bookkeeping Without Books"™ we'd
like to send you. A signed postal card will bring it
White for it to-day.

Dominion Register Co.

LIMITED

90-98 Ontario St. Toronto, Canada

England - Dominion Register Co., Ltd. - 519-521 Corn
and Produce Exchange, Manchester.

Australia - New Zealand.
The McCaskey Register - Alliance, Ohio.
Branches:— Boston, New York City, Pittsburg, Chicago,

Minneapolis, San Francisco, Kansas City,
Memphis, Atlanta, Washington.

THE LARGEST MANUFACTURERS OF CARBON
COATED SALRSBOOKS IN THE WORLD
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WHITE SWAN YEAST CAKES

The assurance of reliable quality and thorough
satisfaction makes this new line well worth the
attention of wide-awake grocers. Orders have
been avalanching in at a rate that means
success—a big bounding success—and those who
have shown so much good-will to us may rest
assured that they shall have the very best it is
possible to provide in value, quality and service.

YOUR WHOLESALE GROCER CAN SUPPLY YOU,
OR WRITE

White Swan Spices & Cereals, Ltd., Toronto

SOLE DISTRIBUTORS
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THE IDEAL
DIET FOR
CHILDREN
AND
ADULTS

A DAINTY Y
. _ A NICE
EZ7 DESSERT 001 BREAKFAST

ST. VINCENT ARROWROOT

has all the qualities that go to the making of arapid seller. In number of uses it has no equal and
wherever it is sold has become immediately popular with an ever widening circle of users.

The demand has aiways exceeded the supply. We offer enlarged supply to meet a growing demand. There's
money 1n it for you.

Write the Secretary for information and samples.

ST. VINCENT ARROWROOT GROWERS’ AND EXPORTERS’ ASS'N

ENT,

o

Lo R ST s 2 0%, S ; FRPLEN T
s AR sy o 2 A e TS A S T %
e BRI e

KEEP YOUR STORE AHEAD

Do not be satisfied to be ‘‘just as good'’: make yours the best

and most attractive store in town.

\ N°15TAR EGG CARRIER ¥ g
toa STAR EGG CARRIERS AND TRAYS

U'S MARIC-03

;g |l FOR SAFE EGG DELIVERY

make clerks and delivery men take pride in'accurate, quick, careful

methods and build up the entire delivery and store service.

This modern egg delivery system for progressive stores pays
for 1tself in a couple of months and then pays an extra prolit on

every dozen eggs delivered.

Write for our two valuable books “Safe Egg Delivery” and

Made in one and two dozen sizes. “ Advertising Suggestions.” They explain everything in full

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us. Manufacturers,
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
rights and swbject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER & TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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Until the advent of the Enterprise,
the perfect cutting principle was
unknown in a meat chopper.

That principle means that the
Enterprise is far better va/ue to you

than an ordinary chopper can possibly
be. This is the difference oi the

Enterprise :---Four-bladed steel knife
revolves against the inner surface of a
perforated steel plate.

ENTERPRISE

Meat and Food Choppers

do not mangle nor mash, but cut--cut like shears. When you add to this
principle the widely-known Enterprise Quality, you know why the Enterprise
gives such service as it does give. Why it is a time, money and labor saver
in the long run.

Enterprise parts are interchangeable. And under Enterprise methods
of manufacture, this means something. It means that the part made ten
years from now will absolutely, exactly, take its place in the machine made
to-day.

It is worth while to insist on the Enterprise. It means better results
all along the line.

Whatever the article that bears this name--Fruit Presses, Cherry
_Stoners, Cofiee Mills--it is an article made on honor, to last.

Let us send you the Enterprise
catalogue.

THE ENTERPRISE MFG. CO. OF PA.

Patented Hardware Specialties

PHILADELPHIA, - W U.S.A.

21 Murray St., 24 W. Lake St., 44 Van Ness St.,
NEW YORK CHICAGO SAN FRANCISCO

LR RN "o PR A e N

<

o R

LS
e LA R e LA S

Rt

v,
e

RS




m e B L

* o=

;

T

R —

-JAM THAT IS REAL JAM

THE CANADIAN GROCER

Prepared from the freshly gathered fruit and finest refined sugar, containing no glucose nor chemical pre-

servatives---that’s the kind made by

John Gray @ Co., Ltd., Glasgow, Scotland.

Our reputation of over one hundred years is at the back of every sale. Our guarantee of Purity is on every jar.

There’s but a small difference between the price of this jam and the poor sorts, but a great difference in guality.

It has the Flavor of the Fresk, Ripe Fruit.

Agent for Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St.,
Montreal : Toronto: LIND BROKERAGE CO., 73 Front Street East; Omntawa: E. M. LERNER & SONS, 11

York Street; British Columbia and Yukon: KIRKLAND & ROSE, 312 Water Street, Vancouver.

(o

ANTI-DUST

is the bane of all other sweeping com-
pounds. None are ‘‘justas good,” nor
can it be imitated, because the formula
is a puzzle. You should get a trial tin
and try it in your own store. The
results produced will prove conclusively
that you can handle it successfully.

DEODORIZES AND DISINFECTS

A clean sweet smell around

at the same time.
To produce it

the store pieases customers.
use Anti-Dust.

We Have Other Genuine Specialties

THE SAPHO MFG. CO., Limited, MONTREAL

G i e £ it

Should be the one Jk

which is at all
times ready to do
its work silently
and perfectly, and
one in which the
highly perfected
mechanism is free
to render its ser-
vice year in and
year out with the
minimum of alten-
tion and expense.

Such a mill is en-
tirely the result of
an extended
experience in the
building of

The MILL ;\;?tiiccl‘llhl;!eal)s:gple

high-grade mills.

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipex
Eby, Blain, Limited, Toronto: James Turner & Co., Hamilten
Ontario;: Kelly, Douglas & Co.. Vancouver, B.C,;: L. T. Mewburn:«

& Co., Calgary, Alta.

New PEAS it minn

in Cooking Nets

(Farrow’s
Patent)

You may have new peas
now, or at any time of
the year, if you buy
Farrow’s “Patent Net”
Peas and cook them as

FARROW’S
‘Patent Net’ PEAS

are the finest early green peas, gathered at the beginning of the season when peas

are sweetest, most tender and delicious.
E:vouz When cooked they are so delicious un‘_ll wnd::dm‘;%ygl;m:?:,im
- em from fresh garden peas. They are very easily coO ema A P
directed. —a 1V cent Net g:ondu liberal portions for 8 people. Farrow’s * Patent Net

Peas are English grown, absolutely pure, free from all preserva-

tives and colouring matter.
The drandest 10 cest line the Old Country has ever seat us.

Our process preserves ALL their natural

CANADIAN AGENTS:

ick & Co,, 77 York Street, Toronto,
- GTI.,.A.TIHICNQ' & Co. Cabot Bldgs,, St. John's, Newfoundland.
. A

Simonds, 89 Union Street, St, John, N.B.

Rose & Laflamme, 400 aul St,, Montreal.

Ruttan & Chapmaa, Fort GS."‘ Court, Masn St,, Wis ¢
t.
C. E. Choate & Ce., Pickford & Black's Whart,

R o

s R

|z
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THE CANADIAN GROCER

Did It Ever Occur to You

that good coffee is the drawing card of a grocery business?

Just put in a line of Chase & Sanborn’s High Grade
Coffees and you will find people come from the extreme
ends of your town for it—and incidentally purchase other
commodities.

CHASE @ SANBORN

COFFEES
MONTREAL

e = | SOLD DIRECT OR

>

”Aa&/évof/vnp
- THROUGH THE
RICHARDS WHOLESALE TRADE

lJ H

S OAP

i i A A e

*;‘».:*‘%-MA//J- age &

C

FACTORY :

MONTREAL OFFICE:
TORONTO OFFICE :

Woodstock, Ont.
514 Coristine Bldg.

76 Colborne St.

Pl R NI R S

. e
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THE CANADIAN GROCER
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Warms—
Refreshes —
Invigorates

Easiest to make of all Coffees — most

delightful of all when made. That’s
why so many specify—

.

Replenish your stock, or get it into stock to-day.

R. Paterson & Sons, (offe: Specralists, Glasgou

AvAvAvaAvYaAYaTaTavaTaYaYaATYa vava®w

-

Letters Patent.

NElSONS

powslered

GELATINE

is a perfectly pure Gelatine
in powder form, ready tor
immediate use without
soaking.

C. NELSON, DALE & 0., LTD.,
WARWICK, ENCLAND
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ARE YOU ENCOURAGING HOME
INDUSTRY ?

Surely you realize that you are losing money
by paying Customs Duty on imported goods

when ours made in Canada are just as good

if not superior.

THREE POINTERS

(a) Experiments made by manufacturers in
|IFrance have found the rich hard wheat of

"7™ Manitobasuperior to thebest Russian quality
Our workmen are all skilled and have come
to us from France highly recommended.
We guarantee the quality of our goods, which
are manufactured under the most hygienic
conditions by machinery working on auto
matic principles.

We Want You. You Want Us. Wrrite

L'ETOILE

("Cie Francaise de Pates Alimentaires."”)

6-9 Harmony St.
MONTREAL

TO THE WHOLESALE TRADE ¢

West India Co., Limited

305 St. Nicholas Building
MONTREAL
—_—

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782.

Ask us for pricee before Niiling
your orders for the ooming season

West India Co., Limited |

TORON1
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SUN AMMONIA

(Harvey's)

The
STANDARD

Z of
STRENGTH _tﬂq. PURITY |

ESTABLISHED
1882

A LARGER RETAIL PROFIT. ¥
% =

ASK YOUR Nuowiy

WHOLESALE GROCER'S SALESMAN \'=2

Stuart & Foster, Limited

owning and operating
John G. Harvey, Limited

TORONTQ 474-476 Gerrard St. E, CANADA

ROYAL SALAD
DRESSING

Our new Canadian factory,
made necessary by our
greatly increased business,

is now in shape to handle
orders of ROYAL SALAD

DRESSING promptly.

If your jobber does not
carry it write to us direct.

The most particular people
demand “Royal.”

MADE ONLY BY

THE HORTON - CATO MFG. CO.
WINDSOR, -  CANADA

NEVER FOUND

WANTING

CENTURY SALT never varies,

always the same, sure to

sfactory.

It needs

little push-

ing --- peo-

ple will go

along way

; to get the

= l/ =2 3 A best.

= ~ — -‘7
DOMINION

SARNIA,

ONT.

You want your name to be connected &th
absolutely the best gradeé of groceries only.

That's our attitude in regard to our products,
hence

ST. CHARLES BRAND
EVAPORATED MILRK

has a reputation that it fully deserves for purity
and general goodness.

St. Charles Condensing Co.

INGERSOLL, ONTARIO, CANADA
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THE CANADIAN GROCER

Stocktaking Bargains

/ Our travellers have special list of bargains
for you.
B RAND It will pay you handsomely to have a look.

THE SIGN OF PURITY

BALFOUR, SMYE & CO., o HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462

Every Live Grocer
SHOULD KNOW ABOUT

‘“Walker Bin”’ Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large
or small.

They insure minimum of waste,
shrinkage, labor and expense, which
means larger profits.

The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

A Dialogue
With a Moral

“1 want a bottle of the
best olives you sell.”

“Yes, Madam. Here is a
bottle of CLUB HOUSE
QUEEN OLIVES; all the
olives are selected for size,
shape and color, and are care-
fully preserved to retain the
luscious flavor of the natural
fruit,

Now, this customer insists
on having Club House Queen
Olives every time,

Write for Illustrated Catalogue !

Write your jobber
“ MODERN GROCERY FIXTURES" l

for prices

and let us give you an estimate.

Walker Bin & Store Fixture GCo.

LIMITED
gt et st te. Berlin, Ontario Gorman, Eckert & Co,
Vasceuver, B. C.: W. W, Burke & Co., 334 Cordova St. W, LIMITED

LONDON, Ont. WINNIPEG, Man.

YOl

protects !
that

The St

Bis

ABBI

WE SELECT THE BEST

for the retailer.” Being manufacturers’ direct representatives, we are enabled to
supply the retailer with the cream of the many lines of products for his trade.
Many new and direct lines are offered us daily and by our unique connection,
combined with our unequalled facilities for handling, we can supply you with
anything and everything you want of the highest standard.

WRITE US FOR INFORMATION,

RICHARDS @ BROWN, - WINNIPEG

Wholesale Grocers and Commission Merchants

“KII

Will su
family t
guarante
sweet, t:

JOHN
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YOUR PROTECTION 77 it * S et

of¢

Sugar

protects your customers and your interests with the knowledge of having supplied a product
that for quality in Refined Sugars is unsurpassed elsewhere throughout the world.
Ask for “St. Lawrence,” the pure Cane Granulated.

The St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec

Biscuits & Confections

The reliability of an old
well-established firm who
have the reputation of pro-
ducing the best, together
with modern methods of
manufacture, absolute
cleanliness and the use of
the best ingredients, should
always be the grocer's first
consideration when order-
ing biscuits or
confectionery.
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If Mince Meat ever sold at any time
then it should now.

Pies made from

WETHEY'’S
Mince Meat

are particularly appetizing—the Mince
Meat has just that happy blend
that makes the pie so palatable.
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Try our ‘Extra Standard’ Brand
28 Ib. pails - - 7c. per |b.
50 and 65 Ib. tubs - 63jc.per lb.

A trial will convince.

WRITE US

J. H. WETHEY, Limited

ST. CATHARINES

ABBOTT, GRANT & CO.,

LIMITED

““THE MINCE MEAT PEOPLE”™

“KING OSCAR” SARDINES

THE QUALITY BRAND

Brockville, - Ontario

Will surely by their flavor and purity obtain and hold for you the best of the
family trade. This brand is very attractively gotten up and the contents are
guaranteed solely selected autumn-caught fish. Will be found to be uniformly
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask Your Wholesaler.

JOHN W. BICKLE & GREENING - Hamilton, Ont.

(J. A. Henderson) Canadian Agents
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MONTREAL

ALONE

“PRIDE OF CANADA”
MAPLE SYRUP

No wholesaler can promise you any purer syrup
than **Pride of Canada,’” because it is itself 100
pure, and has maintained this standard for
years. Itr name is a happy one, because, when
selling *‘Pride of Canada.’’ you can tell your
customer that he or she has something which
Canada has reason to be proud of.

When you want Pure come to us.
We can only give you the Pure.

The Maple Tree Producers’ Assoc.

LIMITED

MONTREAL

housewife.

T ?
cHEMISTS ]
EDINBURCHY

CANADIAN GROCER

JAPAN TEAS

We have a few lines just going into store. Also some leafy Fannings.

EQUAL

Ask our Agents for Samples.

FURUYA & NISHIMURA

NEW YORK

CHICAGO JAPAN

Very Little Persuasion

is needed to make your particular customer
try

“GLOBE”

Macaroni and Vermicelli

because they are made
irom hard wheat with no
maize or rice flour mixed
with it and they are abso
lutely pure.

They possess a quality
which gives distinctive
GLOBE Aavor.

You may expect a big demand for the

" Globe ” brand goods as soon as they are
introduced.

The profit makes it worth your while.
Order from your jobber, or

D. SPINELLI @ CO.

REGISTERED

MONTREAL, - - QUEBEC

SYMINGTON’S COFFEE ESSENCE

will satisfy your most discriminating customers. It is prepared from the choicest
Cofiee, and is the only Coffee Essence that retains the flavor and fragrance of
the Coffee Bean. Its economy and handiness make it indispensable to every

Thos. Symington & Co., Edinburgh and London

AGENTS: Ontario  Messrs. W. B. Bayley & Co.. Toronto. Quebec Messrs. F. L
Eenedict & Co., Montreal. Vancouverand Winnipeg

Messrs. Shallcross, Macaulay & Co

PU
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WAGSTAFFE'S

Fine Ol Enqglish
PURE JAMS. JELLIES. MARMALADES.

ETC

T3 TR

gr——
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The most up-to-date Fruit Preserving Plant in Canada, the Walls in processing rooms are
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary

method that skill or money can procure. Cleanliness is our motto.

WAGSTAFFE'S

Pure Seville Orange Marmalade. Jel]y Shred Marmalade. Fig
and Lemon Marmalade, Ginger Marmalade, pineapple
Marmalade —the best sellers—Now ready for delivery.

Book your orders quickly.

W AGSTAFFE Limited

Pure Fruit preservers

AMILTON ONTARIO
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Manufacturers’ Agents
and Brokers’ Directory

Manuraciurers and merchanis cannot expect 10 develop, mainta’,
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
The service department of the Canadian Grocer is a:

able agents.

the disposal of firms wanting agents or of agents wanting agencies

—_WESTERN PROVINCES

THE
W.H. ESCOTT CO.

Wholesale
Grocery Brokers
pr RvENoe  WINNIPEG
COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents

WINNIPEG. - MAN.

Dameaatic and Forelgn Agencies Solinited

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.

2?0 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON. ALBERTA

Manufacturers’ Agents, Commission Mer
chants, Warehousemen.
Track connection with all Rallroads

TORONTO

Wire us when
wanting a car of

Evaporated Apples.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO
Grocery Brokers and Agents
‘stablished 1885

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

MACLURE & LANGLEY, Limited

IMPORTERS AND
MANUFACTURERS
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

MacLaren lmlPerial Cheese Co.

imited
AGENCY DEPARTMENT

Ageats tor Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

G. C. WARREN .

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT
Trade Established 12 Years

Domestic and Foreign Agencies “Solicited

On spot, all kinds nuts, in
shell and shelled, at right
prices.

LIND BROKERAGE CO.

73 Front St. East - - TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street Montreal
TEL. MAIN 778 BOND 23

LONDON
THE MARSHALL
BROKERAGE COMPANY

67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fully equip-
ped to act as agents for British. American
and Canadian grocery lines. WRITE US.

MARITIME PROVINCES —
J. W. GORHAM & CO.

Manufacturers’ Agents and Grocery

Brokers
HALIFAX NOVA SCOTIA
We are open for a few high class specialty
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-clans frost-proof storage facilities.
Correspondence solicited on Demestie and
Foreign lines.

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN, N.B

Correspondence solicited with House:
looking for first-class grocery connections

W. 5. CLAWSON & CO.

Manufacturers’ Agents and Grocery
Brokers.
Warshousemen

ST. JOHN, - - - N.B.

Open for a tew more first-class lines.

————NEWFOUNDLAND——
T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND

MANUFA ' AGENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at-

tention to all business. Highest Canadian and foreign

references. Oable addrees: ‘‘Macnab " 8t. John's.

Oodes: A,B,0, 5th edition, and private
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BIC PROFITS

CAN BE MADE

BY HANDLING OUR CELEBRATED

ENGLISH KIPPERS

(50 to 60 FISH PER BOX)

’
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¢ Do You Sell on Credit ?
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If So, You Need

because there's no other way of handling
credit business so profitably, and SAFLLLY.
And ALLISON COUPON BOOkSeIxmxralt
a vast amount of work, simplify bookkeep-
ing. prevent dispules, errors misunder-
standings and afford a sure check on the
customer who is inclined to let his account
run too long tor YOUR benefit

If you sell on credit, and are not doing it
“for fun.” investigate tne benefits of ALLI-
SON COUPON BOOKS,

not find a rest for the sole of its HERE'S HOW THEY WORK -
foot,

TASTY FISH IN THE WHOLE Not like Noah's Dove. which could

OF CANADA

WRITE US TO-DAY
IT WILL PAY YOU

When a man wants
credit. give him an

WHITE DOVE '
\ , Book and have

| him sign form at

the front which be

c oA"u T S comes then his pro
; 5 missory note to you

! - Y As he buys, you
finds a rest ng pluo in almost = - tear out coupons

o o o and when hig b
every store in Canada V- is exhausted

ROBERT ISAAC, Ltd.

23 Gt CHARLOTTE ST

LIVERPOOL, England

Cables: = "Mullett"" Liverpool
Codes - A.B.C. 5th Ed.. Western Union

can collect your

THE BIG DEMAND ) [l ore o exiend T

credit for another
book. as you deem

MANUFACTURERS'AGENTSAND resulting from the recognized . =y wise. No pass

i books.nochargi
BROKERS’' DIRECTORY purity of our goods makes it hard, il no time w-uég l"n.o

(Continued.) for us to fill all orders Yet we : errors. nodisputes
For sale by jobbers everywhere
Manufactured by

F. KESSELL & cCo. Allison Coupon Company

R ilway Approach, London Bridge, London, Eng. Let Us Know Your Wants INDIANAPOLIS. IND, USA

Jam Manufacturers and Confec-
 tioners’ Sundriesmen. W. y. Dﬂwney
Specialty :—Fruit Pulps of all Kinds. MONTREAL

Correspondence Invited.

—BRITISH COLUMBIA _ FREQUENCY OF SAILINGS
McLEOD & CLARKSON : R s ey o

Manu! A d Wholesal The BROWN is the leaves Halifax for Ber

anufacturers Agentsan olesale Commission “ R -

Agents Y Perfect Bag Holder muda, St. Kitts, Antigua,

852-6 CAMBIE ST., VANCOUVER, B.C. ‘ {\d :;':g"f““n‘::"“' can be seen Barbados, Trinidad and

Can give strict attention to a few lirst-class Gro- " H Aln.!v s G el Demerara; theround trip
cery Agencies, Highest References. Siorulons Buiion occupying thirty days.

OTTAWA : For sale by jobbers every- For further particulars
where Ask your jobber lppr to

L. H MAJOR and or write
J. SOUBLIERE, Limited The Brown Manufacturing Co. | j§ PICKFORD & BLACK, Ltd.

Wholesale Brokers and CRESTON - IOWA, US.A. Agents
Manufacturers’ Agents NALIFAX, 0.8

Canadian, British and Foreign Agencies Solicited

Sussex Street, Ottawa, Canada MCDOUG‘LL’S
_l CLAY PIPES

R R R R o R R R T S S S

will divide our output and let you

R Tt T RN

L.

‘ have a share
|
|

THE PEOPLE OF | SUCHARD’'S COCOA
Tae Best 1x Tae WorLp This is the season to m‘c:h SUCHARD'S
JAMAICA D. McDougall & Co., Lid., Sisceow | | SOCO4- Premsow oo Cooes il bo in

*Y SCoTLAND , .
guarantee Suchard’s Cocoa against all othe:
makes. Delicious in Aavor. Prices just right

are now buying things in the
United States which they ought If you are looking for trade with Irish merchants DIATE % BENEB.IS:‘L. o S

to buy in Canada. They don’t there is one paper that can put you in teach with
know what we can do. A small R oo S e oo

advertisement in the Irish Grocer, Drug, Provision

nlNG STO N and General Trades’ Journal 0. E. Robinson & Co.

10 Garfield Chambers, Belfast, Ireland Manufacturers and Buyers of Dried
“GLEANER”

Evaporated and Canned
Apples

might bring inquiries. Better

write for nte: to CAR LOTS OR LESS. Prompt shipment.

Ingersoll, - - Ontario
ESTABLISHED 1886
Write us for prices. Phene order at our

I.C STEWAIT, Halifax e When writing to advertis-
ALT WOR - - - :
To.o%'.%’:l." .c o?;.c"n'.nrr.':c'..... ers, kindly mention this paper.
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SATISFACTION-GIVING SALT ||||||||||||”
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are all those to whom you sell

Black Knight Stove Polish

The brilliancy of polish and its lasting qualities
are features which will not be found in any
other stove polish.

The polish comes quickly and goes slowly. It
will not stain the hands.

Put up in attractive boxes. Feature this attrac-
tive line---your profit is assured.

Order from your jobber

The F. F. DALLEY CO., Limited
Hamilton, Canada, and Buffalo, N.Y.

Tea Lead

(Best Incorrodibie)

“Pride of the Island”

Manutactured by BRAND
ISLAND LEAD MILLS, LIMITED

Tel. Address: "Laminated,” London. LIMEHOUSE,
A B.C Codes used 4th and 5th Editions LONDON, E., ENG.

HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B
CECIL T. GORDON, MONTREAL

Canadian Agents

BUILT ON MERIT

The easiest running, quickest
grinding and most attractive
mill for your store is the

ELGIN
National Coffee Mill

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.

Prompt shipments our specialty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codrille Co. (and
branches); Foley Bros., Larson & Co. (and branches).
VANOOUVER—The W. H. Malkin Co., Ltd.; Wm. Braid & Co.
Kelley, Douglas & Co., Ltd.
1 mer& Co.; Balfour, Smye & Co.; McPherson,

lassco & Co,
TORONTO—Eby, Blain, Ltd.
LONDON—German, Eckert & Co.
S8T. JOHN, N.B.—G. E. Barbour Co., Dearborn & Co.
REGINA, SASK.—Campbell, Wilson & Smith
MONTREAL—The Canadian Fairbanks Co. (and branches)
EDMONTON, ALTA.—The A. MacDonald Co.

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL., U.S.A.

¢/ Talking to thePoint

CLASSIFIED WANT ADS get right
down to the point at issue. [f yoa want
something, say so in a few well-chosen
words. Readers like that sort of straight-
from-the-shoulder-talk, and that is the rea-
son why condensed ads are so productive
of the best kind of results.

CLASSIFIED WANT ADS are always
noticed. They are read by wide-awake,
intelligent dealers, who are on the look
out for favorable opportunities to fill
their requiremcats.

TRY A CONDENSED AD IN
THIS PAPER

THE
WESTERN SALTC
LruTED 2 . .
ey has a reputation for absolute purity and superior quality that makes it easy to
sell. Little known brands take time and talk to make a sale, and the busy
merchant has no time for either. He prefers the salt that people buy without >
urging—and so he sticks to Purity. : 3
~ Mooretown ' ‘ A ]ady
The Western Salt Co., Limited, o I home &

FRO
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CHIVERS’ nizz JAMS

Gold Medal Brussels International Exhibition 1910
Grand Prix Festival of Empire, Crystal Palace, London, 1911

FRESHNESS  CLEANLINESS - PURITY

A lady in Canada writes to her friends in England, “I felt quite at
home at once, as they had Chivers’ Jam on the table.”

FROM THE FRUIT FARM TO THE FAMILY
TABLE

The Daily Chronicle (London) says: “ The estate on which
the fruit is grown covers upwards of 3000 acres. The gathering of
the morning is made into jam during the day, thus ensuring the
perfect quality of the fruit. In the factories cleanliness reigns su-
preme.”

CHIVERS’ yipa. JELLIES

The *“ Court Circular” says:—*“ They are distinctive in character and vastly
superior to any others.”

FLAVORED WITH RIPE FRUIT o
JUICES o=

ABLE JELLY/ |
“Great Thoughts”:—“Flavor and purity cannot be ex- :i@:& i 2

celled.”

“Grocers’ Review':—“The highest possible state of
perfection.”

GOOD PROFITS GUARANTEED

CHIVERS & SONS, LIMITED

FRUIT GROWERS
HISTON - CAMBRIDGE - ENGLAND

For samples and quotations apply to the agents :—

THE W. H. MALKIN CO., LTD. THE FRANK L. BENEDICT CO.
57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)
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SEE

that L. & B. is the brand of Jam and Jelly that
predominates in your displays. L. & B. fresh fruit
products bring you new trade with every sale.
It will be pleasure for you to sell the right goods.

Packed in 2, 5 and 7 lb. pails and 30 1b. wooden
pails---a size for every need.

g 888 LINDER & BENNER,  :-:  TORONTO

R o i ————:
STOCK TAKING SPECIALS--

We have picked out of our Tea stock a number of lines
that we are offering at prices far below the present import
cost. These are not old stock, but Teas that have but
recently been passed into stock. We have

R S T P e T

CONGOUS from 12c. per Ib. YOUNG HYSONS from 13c. per Ib.
CEYLONS ‘¢ 18c. e GUNPOWDERS ¢ 18c. e
An extra special value in a GREEN CEYLON at 19c. per Ib.

This Tea is equal to any 30c. retailer on the market.

Samples and Quotations gladly sent upon request.

EBY-BLAIN, LIMITED

Wholesale Grocers Toronto

7, is the name on top of the
MLEANS White Moss Package, so
‘vymrznoss g

‘(

Sear v B S e et A
2t v Syt i e 3

THE SALT EVERYBODY WANT:
IT'S THE BEST,

“Ontario People’s Salt’

For prices, etc., address

The Ontario People’s Salt & Soda Co., Limite:

KINCARDINE., ONTARIO

you may

Be Sure It's Pure.

THE ORIGINAL. THE BEST.

GIV
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OUR GAIN IN SALES

for January of this year over January of 1911 amounts to

717,173 lbs.

or equal to seven hundred and seventy-one
chests of Tea. This increase is that of one
month only and this after a gain last year over
the previous one of 1,090,589 Ibs.

It's said that money talks—with
us we find Quality talks louder.

“SALADA”

TORONTO MONTREAL

GIVE YOUR ORDERS FOR

St. Lawrence Flour

The new flour made by the best
experts in the most modern and
best equipped mills of America. truetoitsname, the best cooks-

FOUR BRANDS OF EQUAL PURITY ingd-nd drinKing chocolate
s B madqe.
“Regal,” *‘National,” *‘Laurentia”

“Daily Bread” Diamond

WE GUARANTEE DELIVER'ES. nothing better for eating in
THE this style is made anywhere
AND IN ADDITION good

| St. Lawrence Flour Mills profits to the retailer.

Company, Limited John P. Mott @ Co.
TEL. BELL: MAIN 7239 ~ Halifax, N.S.

1110 Notre Dame St. West SELLING AQENTS:
J. M. Douglas & Ce. R. S Mcindes

MONTREAL Montreal Tereate
Jos. K. Huxzley Johnsten & Yockney
“St. Lawrence Flour Is as Pure and as White as the Lily." e -

Winnipes
| 4
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A WORLD - WIDE WINNER

KEEN'S OXFORD BLUE

“KEEN’S” is a household word in every civilized country, and there’s a regular
demand for it that is unequalled by any other blue.

SEE TO YOUR STOCKS

A e R P o R

For Sale by all the Canadian Jobbing Trade

: 403 ST. PAUL STREET, MONTREAL
Magor 3 Son & CO., 30 CHURCH STREET, TORONTO

S

Agents for the Dominion of Canada

PRACTICALLY EVERY ONE
OF YOUR CUSTOMERS

makes cookies, ginger cakes, etc., from time to time.
Each and everyone of them would be glad to use

CROWN BRAND CORN SYRUP

if they only knew how much better it is and how
much more naturally it blends in the process of
cooking. It also makes the best sweetening for
mince meat, fruit cake and plum pudding.

Are you reminding your customers of these
things?

1# FDWARDSBURG STARCH (0

LIMITED
MONT ~CARDINAL-TORONTO —BRANTFORD ~VANCOUVER

3

One woul(
yurnals she
ts of the
t and sel
ase. Here
wrmer’s pa
*arcels Po:
aper has e
superficia
After refe
ese  eflort:
through the
Dairy give?
he head t«
ociation. .
ults that
inization.
“We ca
Farm and
members
Associatic

ould ma
ynsumer
We cannot
the intere:
hants shc
he way o
i the mil
Middlemen
ewer of t
lucers and
actory wi
On the fac
e content
er consider
\RMER t
his own ¢
n town o
Wher
\t present
ng a big
ns of Can
s Post in
t this n
'*}HH!).A})
lv more
1 the lan
1sed to
¢ not goir
their ow
towns,
rectlv dep
SPENT
Reasoning
e self-e
ns and
rd in pro
ahead as
money
ry farm
I farm i1
growing



WL NI S

Line Up Against the Parcels Post

Every Merchant This Day Should Do His Duty—Farm Papers and Members
of Both Sides in House of Commons Favoring It—How It Will Tend to Affect
Small Town and Rpral Communities— Post Master General Appreciates Mer-

chants’ Opposition.

One would naturally suppose that farm
,urnals should work for the best inter-

ests of the men they presume to inter-

<t and serve. Such is not always the
ase. Here we have Farm and Dairy, a
armer’s paper, booming the passing of

Parcels Post legislation—a subject that

yaper has evidently only looked at from
superficial point of view.
After referring to F. D. Monk's fruit-

ese  eflerts to get this legislation
through the last parliament, Farm and
Dairy give» the credit of knocking it in
the head to the Retail Merchants” As-

ociation. All of which shows the re-
ults that can be_ obtained through or-
ranization.

“We can all understand,” says
¥arm and Dairy further, ‘‘why the
members of the Retail Merchants’
\ssociation would oppose a bill that
vould make it easy for producer and
onsumer to come closer together.
We cannot understand, however, why
the interests of a few thousand mer-
hants should be allowed to stand in
the way of the greater prosperity of
of the millions of Canadian citizens.
\liddlemen are necessary ; but the
fewer of them we have between pro-
ducers and consumers the more satis-
factory will it be to both classes.”
On the face of it, this may be a plaus-
ile contention. But let this farm pa-
er consider the consequences TO THE
ARMER that result in his sending out
his own community or away from his
vn town or city, for all his goods.

Where the Money Will Go.
\t present time mail order houses are
ing a big business in manyv rural sec-
ons of Canada. With a system of Par-
¢ls Post in vogue we may easily ex-

t this business to increase a great
tl—probabiv two or three fold, pro-
bly more. If such will be the case—
1 the farm journal will no doubt be
cased to acknowledge it—the farmers
* not going to spend as much money
their own comynunities and in their
n towns, the prosperity of which
rectlv depends on the amount of mo-

SPENT in them.

Reasoning further along the line of

'se  self-evident truths, we see that
vns and communities will go back-
rd in progress, or at least will not

ahead as rapidly as if the bulk of

money earned were spent there.

ry farmer realizes the value of a

d farm in close proximitv to a good

growing town. It certainly means

to the farmer a great deal. The poorer
the town the poorer the farm. Every
dollar he sends away for goods he can
buy at home, tends to depreciate the
value of his own community and there-
fore of his own farm.

What one farmer sends away for in a
vear might not amount to anything ap-
preciable. But let every farmer in a
county follow suit and the merchants of
the county town are going to suffer and
through them the town and county—
AND THE FARMERS.

Where Support Comes From.

Parcels Post will tend to this result.
The mail order houses are after it. Few
farmers are bothering themselves but
some politicians anxious to get their
names in Hansard think the country
needs it.

One would venture to state that if
Farm and Dairy would make a study of
why some villages and towns throughout
the country are not prospering, they
would quickly be forced to trace the
cause to the money that is sent out of
these places and which could and should
be spent at home.

If retailers are necessary as that pa-
per admits, why advocate from producer
to consumer at all ? If they are neces-
sary—and they are necessary not only
for the convenience of the public but to
the growth and stability of villages,
towns and cities—then they should be as-
sisted and encouraged and not be put
out of business

On the other hand are mil order
houses a necessity ? If they are not
why legislate in favor of them at the
expense of the merchant who is admit-
tedly a necessity.

These are some points farm papers
should take into consideration if thev
will serve best the future prosperity of
their readers

In the House of Commons members
seem to bhe ‘‘falling over one another,”
to use a common expression, to place
Parcels Post-legislation on the statutes

Last week in the House, J. E. Arm-
strong, member for East Lambton, and
W. F. MacLean, South York, two mem-
bers of the government, indulged in some
‘“‘gentle’’ repartee to determine which
should have the right of way in bringing
the discussion forward.

Without going into details of the
‘‘quarrel,”” there were opinions expres-
sed by Hon. Mr. Lemieux, former Post-
master General, and Hon. Mr. Pelletier,
the present occupant of that position.
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The former referred to his record as
administrator of the post office depart-
ment. He had favored cheap rates as
regards, among other things, parcels
post. It will therefore be seen that the
question of parcel post is favorably con-
sidered by, members on both sides of the
house so that it behooves Canadian
merchants to be on the lookout.

Ministers Traveling Cautiously.

A note of warning to other members
was, however, sounded by Hon. Mr.
Pelletier, which should be taken advant-
age of by dealers. While he probably
would like to see legislation enacted, he
is dubious about the opposition from
retailers

He noted the difficulties in the way
of establishing a comprehensive Parcel
Post svstem in Canada. The express
companies would take the probable
short-haul business, while the Post Of-
fice Department would have to shoulder
the deficits of the unprofitable long-
haul business. It would involve a new

postal equipment for street boxes and
mail cars, and the government must
also consider the opposition of the
country merchant to the competition of

the mail order houses. In conclusion,
he believed that considerable reduction
could be effected in cable rates in Can-
ada and Great Britain, and he promised
that the government would do its best
to carry out a policy of postal expan-
sion.

While the postmaster-general is waver-
ing, as indicated by his speech, is the
time for the merchant to strike and
strike hard. Every association in Can-
ada should forward resolutions against
the proposal, and everv individual re-
tailer should wire his nppntitin}/hoth
to Hon. Mr. Pelletier and the member
for his constituency This thing can
be defeated if the trade will get down
to business. Otherwise it will go
through, the mail order houses will
gain and Canadian merchants lose

Effect of Personal Service.

At the same time everv dealer should
fortifv his business against mail order
houses, parcels post or no parcel post.
He can give the personal attention—in
other words the personal service—to
each individual customer that cannot be
extended by catalogue houses. This per-
sonal service idea ought to be strongly
featured. Service counts more than
any other thing in retaining and gaining
customers
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Western Business Built on $70 Capital

Half went to Rent of Store and Rest to Purchase of a Stock
—@G. Nicholson's Courageous Venture—Has Built Up a Good

Business.

By D W

Western

where towns are the

On the Canadian  plains,

crowth of a few
«f.’x‘\~ and eities the |Il'ml‘:l<'1 ol as many
years, we often hear of merchants who
have Hlil(ll' l‘;l'mi SHeeesses,

A little trame shack 1s built in a day
or two, filled with coods suitable or as
near as the cirenmstances of the ecase
will permit tor the requirement of the
meoming immierants and settlers. A

tlhanis,

Began With $70 Capital.
Fitteen months ago the store premises
on the corner of Ellice and Maryland
Streets, Winnipeg, became vacant and

wax taken by G. Nicholson, who had
heen doing a little grocery business in
a small shack in another part of the eity.
When starting upon his new venture,
Mr. Nicholson had only the limited eapi
tal of seventy

dollars T]lll'l_\' five of

pd

icn %
<,
= o B

Inte

lively trade 1s done, the store crowing
with the development of the surrounding
countryv. [t erops are good and eirenm-
stances ftavorable, an excellent business
1s often soon built up and the merchant
who becan with only a tew dollars be-
comes 1 a short time that would seem
imeredible to easterners, to use a west-
ern phrase, **well heeled.”’

In the older established towns and
cities in the West, however, competition
among traders is just as keen as any-
where else in Canada and it is seldom a
case oceurs where sueh a marked sne-
cess 15 seored in so short a time as by
the centleman whose place of business

15 shown in the accompanving eut.

s
rior view of the Nicholson store in Winnipeg

this had to co ftor rent and the other
thirty-five was invested in stock, leay
ing” him without a single nickel the day
he opened his new store. From the very
first, however, suecess seemed to come his
way and to-day the Modern Groeery is
one of the finest grocery stores on Ellice
Street,

Mr. Nicholson is a voung man with
plenty of courage, as i1s exemplified in
his daring venture which few would
have had the nerve to have undertaken.

He had been for some time a elerk in
the employ of Hendry's, on Portage
Ave., before deciding to start out for
himselt. He is a believer in modern
methods, watehing with keen interest the
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business systems ol doing things often
recited i The Canadian Groeer and
His store
with its Christmas decorations, as shown
in the eut, was a model of tastetul

other sources ol information.

rancement.
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TRAVELERS' WAGE WAR.

p werve that
Plans : g

were made in Chiecago by the direetors

Chieago,  Hhnois, Februarvy 7

of the National Association of Travel

fashon

ing Men to wage a relentless war

thronghout the ecountry against the 1 rred ddu

“*unfair’’ methods used by hotel keep- 3 < found
ers, baggagemen and railroads ‘‘to the 3 the use
mjury of the traveler.”” To make the stomers 1

; rther trad

ss. He h

te, but fi

t or atl

recount

n, tor

ul dares
l‘l\l'll\f‘ I
':.1llll'ifi\
rther conj

rule of

v diseonrd
tisaetlons
to sell a

tRe 0 S

Bu:
He had b
chant. a
se and o
' was

: tter
ers  in

to hrn

~He ol

o sell

it T hie

war effective the travelers voted 0o, b
. 1erl

crease  the directorate from 6 ronct
Some

members.
coupo

The traveling men charge that

are numerons hotels where it is almos \2“‘ :
impossible for a guest to get the san \ “""‘
room twice. The price nsunally , "‘!
"hml\t(‘l],” e
LM 8 OO

That railroads, by limiting to 1 f Bt e
pounds the amount of baggage that ca { not on
be carried, and by attempting to d S0 ine
away with the wardrobe trunk, are n e g
Just to the traveler who uses the roa ne to i
once or more a week, as compared wit Wosks

the traveler who uses it only once ‘
year.

arrang



The Management of a Retail Business

eter back to last week s artiele, and
wwerve that No. 1 had $135 outstanding
counts at the end of the fourth month.
ese he has begun to overhaul mm vigor-
<~ tashion. Most of the amount was
urred during the first month, and he
< tound that he is not only deprived
the use of the monev, but that the
<tomers most likely are withholding
rther trade because ol ther mdebted-
««. He has, therefore, written each
olite, but firm letter, requesting a settle
ent or at least a substantial payment
weount.  And his appeal has not been
ain, tor he has collected all hut $45.
this amount he has coneluded e
| never colleet without recourse to
In the meantime, his coupon sys
has taken hold more firmly tha
ad dared to hope, and all but two ol
coupon hills receivable had been pan
maturity. These two had apphied for
irther conpon I’l‘l‘l\“ but he had held
¢ rule of no further eredit inviolate,

d deelined, preferring to lose the ens

tomers rather than break into his plan,

eh had worked so well, though UH]_\
operation sueh a short time.  He had
<o discouraged, as far as possible, cash
ransactions aeross the counter, preter
v to sell a book of coupons rather tha
ake a small eash sale.
Business is Extended.

e had bheeome kl)w\\l\ as the cotpol
erchant, and  had boucht a second

rse and :|rli\vl"\ wacon costing $225

1ieh was neeessary to meet the de

inds of his extending trade. Further
re. letters had been sent to all th
rmers - the  neighborhood, askine
m to hring in their butter and eges,
sieh other produce as they micht
¢ to sell. Many of them came, and
patd them the bhest market rates
ey, too, honght eoupons, and the con
< brought them haeck with more pre
“t Some of these farmers, havine
en coupons for produee, found that
were short of eash, for lines ol
ds whiech  our merehant did not
dle. for instance, dry coods, cloth
hoots and shoes, ete. Here was o
ptiiion to braneh out into foreien
<. but Tl wisely coneluded that this
it not only lead him out of his deptl
also ineur the enmity of other mer
s, and perhaps induee them to adi
line to theirs in retaliation.
Works With Other Dealers.
le arranged. therefore. to have one

¢ m each line foreign to his own,

No. 6 Cash Diseounts— Continued

. Carson, F.S.8.

redeem s coupons  for merchandise,
when presented by out of town custo
wers,  These dealers began trading a
our man's store in consequence, and i
at theirs, for his needs, to their mutua
benefit and satistaetion His bhusiness
grew apace.  Besides $100 eash husiness
he had sold during the fitth month 300
coupon hooks, halt of them taking then
"X_, per cent, or 25e. per hook iscount
On May 31st, his unredeemed coupons
amonnted to $400, so that his sales, witl

h sales £100, and eoupons outstandn

last month *.-»-;H. ‘,,lt! inw-?x .‘.n.’._'.'»lb‘ |.-‘\

F0.00 discount on eoupons His pur
chiases, eluding produce from his
farmer eustomers, had been hehter this

month. beeanse of his enlarced stoek at

the hecimnmy the month, nevertheless,

he had bought £1.500, securing a trade

diseonunt of 5 per eent. on two-thirds o

the amom ined 2 per eent, eash diseom

Standing of Business.

His note at the bank has, ol course,
been paid, and thus far he has not mad
a new loan.  His acceounts stand thus

MERCHANDISE ACCOUNT

Ntock o hand May Ist 25.00
Purchased during 1 th S00.00

tles @ 70 n

wk n hand

RECEIPTS AND DISBURSEMENTS
Cash in hand May 1Ist SIHNG
Aevounts recelvable,  collected Ry
Bills receivable IND 00
Coupon oo ' ’ t 2 250
Cash XL

Note at
Horse and go -
Merchandise ' counts) 1.4
Personal drawing S months) o
Wages and other expenses 200 (0
SLEM
hand  May st 20
BALANCE SHEET

Lasets
ish in hand $201.33
\ecounts recelvablh 15.00
Bills Receivabh K500 .00
Less nnredeced coupons $00.00
100.m
Merehandis 3.1 1]
Fixtures, ot 20500

_é{ \7)\7\_
No Liabilities
We have ad 1o .u)‘ill:l.'ll'li_\ ;lllill\( e
merchant 's personal account by drawing
$100 per month for the five months, pro
vision for whieh had been omitted
Starting with $£3,500, his net gain in 5
months thus stands at $1,348.83.  His
total sales to date equal $9,062.50, show
ing a gain of nearly 15 per cent. of sales
and 38 per cent..on capital.
How No. 2 Has Fared.
And what has No. 2 Mr. Shopkeeper
heen doing in the meantime? He has
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felt the keer celee ol
siperior business aeumd
that something must
delivery wagon ae
has confused him, and
inderstand why the farmers
to No. 1 with their produed
heen ontelassed in fresh produ
n o number of wavs he has nu
comparisons with No. 1, in al
e has come off second hest
inber of his eash euston
im. and while he has s
eredit, he has only made 2100 easl

Colleetions,

v st |
I~ eredit

as heer

£500 ot

Compares Unfavorably With No
HvY' 't s decouants

MERCHANDISE
Iay Ist

RECEIPTS AND DISBURSEMENTS
o May Ist

May 1st

BALANCE SHEET
Vssets

IRLLD

S0

Laibilities

Personal aeconnts st
drawn, equal 2100 per mm

as m the ease ot No. | a

cain 1s 82397, according to
‘.;..‘\\. el supposing !*!\ 1"""’1\:|‘|lv-~ will
pand e tall \ radical ehange wil
he necessary it Mr. Shopkeeper is t
survive his first 6 months® trading. The
writer bas mtended keepine m 1h busi
ness for a vear, hut the cotls are drawing
tichter and tighter ahout him., solvent a-
he appears to he, and perhaps 1t would
he just as well to ¢lose him out next
month, and see if we eannot find a more

worthy competitor for No. L

B i d s A gl
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Each Should Watch His Own Business

When a Merchant Gives His Attention to What Some One
Else is Doing [He Takes His Mind Off His Own Trade—
Writer Says it is Up to Manufacturer Not Retailer to Fix
Price—True Association Work is Co-operative Not Co-ersive.

®* By Henry Johnson, Jr.

Last week I wrote up the happen-
ings 1n a Canadian town wherein there
was evidently a sort of general free-
for-all fight on prices.  Things have
reached the usual stage where each 1is
ready to aver that the other fellow did
it and, while each had originally
thought he ‘‘could stand it as long as
anybody,"'’ all are about ready to seek
relief from somewhere. This is quite
usual, especially in small places where
everybody knows everybody else so
well that they virtually belong to one
family; and we all know what hap-
pens in family quarrels. The fight is
tierce for a time.

Then somebody’s nerves become com-
pletely unstrung, and he starts a whim-
per which soon becomes general. That
is the time for the sanest one to come
to his senses and begin to mend matters
by quitting the bickering and going
back to his serious work. Those men
are about ready for some strong one
among them to go onto a safe and sane
basis of selling goods for what they
are worth, without regard to what the
others do—and he will do it.  The
others will gradually follow him, and
common sense will reign again—with
increased business and profit for all.

Too Much Expected.

It is a common mistake in newly or-
ganized towns that the new association
members fondly expect that all troubles
are immediately to be done away with.
The new toy is so very bright and
pretty that they thing they can do any-
thing with it—all at once. No allow-
ance is made for the slow conservatism
of all growth. Everything is expected
to come at once, ready made, without
any process of development.

The organizer is often to blame be-
cause, in his enthusiasm and anxiety to
make a showing for himself, he prom-
ises more than he can possibly deliver.
The worst thing he can possibly promise
is that there will be no more price-
cutting. This because the regulation of
prices must always rest with each mer-
chant to a very considerable extent; in
fact, so far as the association is con-
cerned, he must be absolutely free to
name his own figures. These are fun-

*The writer of this article 18 one of the
most successful dealers on the continent. He
has spent almost 30 years in the retail gro-
cery business and is well equipped to answer
questions and smooth out difficulties with
which others may have met.

damentals which I do not think ecall for
further discussion.

[ do want to diseuss price main-
tenance, however, because 1 firmly be-
lieve in it and I know it ean be made
to work. But it can be made effective
only in the right way. Inasmuch as
this problem has puzzled many strong
thinkers for an unknown period, we
should go about it thoughtfully, care-
fully, endeavoring to be sure we are
right before we go ahead.

Recommends Pacific Coast Plan.

The one best plan I know about is
what is known as the Pacific Coast Plan,
somewhat similar to the contract sell-
ing plan. And what is the essence of
that plan? Tt is that the manufacturer,
or producer, shall fix a retail price on
his goods, said price being the mini-
mum below which his goods must not
be sold. The details need not be taken
up here. What we want to know about
is the effect of that plan. It is that
the merchant buys a given article with
the knowledge, say, that the minimum
price thereon, fixed by the maker, is
13e. each, 2 for 25e¢. That settles that.
The particular article in question will
be sold at that price. Articles not so
regulated may be sold at any old fig-
ures with which the retailer may be
satisfied.

What is the result? Suppose we are
talking about grape juice, and that one
brand is sold under this plan, while
others are not so protected. You can
see that each dealer will display, push
and sell the protected article and as
much as possible he will hide and dis-
courage the sale of the others. This
course of action will soon lead other
makers of grape juice to adopt the same
plan, so the question of price on grape
juice will soon become a secondary con-
sideration and the goods will gain or
lose distinetion on the basis of charac-
ter and quality.

No Time for Petty Bickerings.

What applies to grape juice will soon
apply to other lines. Then price will
become secondary on those lines and
the competition will become a question
of relative merit. Merchants will
inevitably, almost automatically, sell
the goods which give satisfaction and
vield a living profit, and they will be
so busy doing this higher character of

business that they will have no time fo:

petty local bickerings.

This is much slower than issuing :

sort of ediet that hereafter thus ane
so will be the rule; but it is sure an«
sound.

Association work should not inelud.
the fixing of prices. This is a matte
with whieh it can seldom deal suecess
fully. In faet, price regulation by locu
associations can only be handled afte
all other things have been done, and u
that stage of the game regulation wi
hardly be necessary, because prices wi
be generally and practieally maintaine

Stand Well With Competitors.

My correspondent quoted a lette
from Burr Brothers, Rockford, Illinoi-
I am glad he did that because the Bur
are excellent exemplars of what I hav.
said. The peculiarly sound position «
those big successful grocers is evince
fully and completely by the faet tha
they stand well with all their compet

tors. They operate cash stores ani

credit stores, and the difference in thei
cash and credit margins is best told b
Mr. Burr in his letter. Yet they sell
loads and loads of goods to retail gr
cers right in Rockford. And why
Because, service for service, every ma
who buys from them and competes wit
them can sell at the same prices and
make money along side of them. T

Burrs could belong to an associati

which did not seek to control prices

at least, I think theyv could. I hop:
Mr. Burr may tell us more about t!

phase of the discussion.

I said the Burrs were good grocers
and they are. They are skillfu
watehful of the quality of their me
chandise and service; and the
charge fairly, in a Dbusiness i
manner for what they do. Whe
they ecarry accounts and delive
they charge fairly for that kind of s
vice. Where they sell goods over t
counter for spot cash, without delive
they charge fairly for that kind of s
vice. Hence, their position is impr
nable because they are right. Th
business has distinetive individual
and character.

Each Watch His Own Business.

Let my Canadian friends think o
this thing a bit further. Let tl
look within their own business to !
the answer. Let them study goods,
trinsic values, cost of doing busin
cost and character of service. Then
them fix their own prices, based «
fully on conditions each in his «
store. And let them hustle, with an
single to rendering full service
getting fairly paid for it. If e
one follows out this prescription,
word for it, he will soon be so b
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winding his own business that he will
have no time to worry about what his
weighbor is doing.

Mul, by the way, did you ever think
f that? That if you mind your com-
petitor’s business he will flourish and
ou will fade away? Yes; it is so.
\nd why? Because his business will
then have double attention, while yours
vill have none. Of course, if he fol-
ows vour example and worries about
o as mueh as you do about him, this
il not work out. No, -curiously

THE CANADIAN GROCER

euough, things will not really ‘‘even
up’’ under this treatment, as you might
expect. Instead, the result will be that
there will be two failures instead of one.

I had hoped to touch one or two other
points in this article. The important
thing, however, is to clear away all that
rubbish with- whieh my correspondent
cumbered himself when he thought he
was ‘‘making a case'’ against the
others and the association, so that he
may begin over again to attend to his
own busmess.

Programme for Dominion Guild Meeting

Annual Convention of Dominion Wholesale Grocers’ Guild—
Opens at Toronto on Monday—Will be in Session for two Days
—Many Important Subjects to be Dealt With.

I'he annual convention oi the Dominion
Wholesale Grocers’ Guild to be held at
the King Edward Hotel, Toronto, on
Mlouday and Tuesday, FKeb. 12 and 13,
promises to be an interesting and im
portant session. The addresses and sub-
ects for the discussion as set down in
the programme indicate this.

I'he convention will open at 10 a.m.,
Mlonday, when Mayor Geary, ol Toronto,
will deliver an address of welcome to
the wholesale trade. The balance of the
morning will be given over to the min
utes of the last annual meeting, the
presenting and discussion on the finan-
cial report and the appointment of press
and nominating committees. Resolu-
tions based upon suggestions by the de-
legates will also be dealt with.

The afternoon session will commence
at 2.30 p.m. when President Hugh Blain
will present his address. Zeph. Hebert,
of Montreal, will also deliver an address.
\ny spare time will be devoted to new
business. In the evening at 7.30, a com-
plimentary banquet to be held at the
king Edward Hotel will be tendered the
iclegates by the Toronto wholesale
trade, 'when addresses will be delivered

prominent speakers.

Tuesday morning will open by a dis-

sion on the contract selling plan and

importance. ‘‘The rights of the
ide and manufacturers’ is the title of
address to be given by E. F. B.
hnston, K.C. During the morning, ad-

'sses will also be delivered by mem-

rs of the trade on provincial matters,

members of the Retail Merchants’ As-
lation as well as by manufacturers.

e programme for the afternoon ses

of the last day comprises a paper
Association Loyalty,” by Fred T.
e, of Hamilton, while H. C. Beckett
of Hamilton, will read one on
valty to Manufacturers.” L. J.
! will give an address on ‘““The Cre-
Fixchange.” A discussion on canned
Is for 1912 will follow while the pro-
lings will wind up with the report of

the nominating committee and election
of officers.

The purpose of the convention as set
down in the programme, ‘‘is to accom-
plish something for your benefit. It is
admitted there are evils and demoraliz
ing practices in business and the object
of this association is to overcome them.
Discussions are to be on general policy
of the conduct of business along good,
fair, honorable lines. Discussions on in
dividual grievances are out of order.”

It is noted that there are over one
hundred and fifty wholesale grocery firms
in the Dominion. The traveling stafl ex
ceeds one thousand.

R —
ACADIA SUGAR CO. SUFFERS BIG
LOSS BY FIRE.

Halifax, N.S., Feb. 8.—A loss of over
$1,000,000 was suffered by the Acadia
Sugar Refining Company on Thursday
night last, when their Woodside plant
situated on the Dartmouth side of the
harbor was totally destroyed by fire.
The insurance is distributed over a large
number of companies and is estimated
at upwards of $800,000. One man,
Thomas Henneberry, perished in the
flames, while several others suffered
slight injury.

The fire commenced in a large wooden
warehouse on the water front, where
15,000 barrels of sugar were stored.
From here the flames spread to the
seven storey brick structure across the
tracks which constitutes the refinery
proper, and which was soon enveloped
by the fire. Besides the refined sugar,
more than 40,000 bags of raw sugar
were destroyed. As a result of the fire
about 180 men will be thrown out of
employment.

The Woodside refinery was built in
1885, being taken over in 1893 by the
the Acadia Sugar Refinery Co. The
cost of the plant at that time was
nearly one million dollars. Since it was
acquired by the Acadia Company, up-to-
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date machinery has frequently been in
stalled. Only a year ago, some $80,000
worth of new machinery was put in.

The company also have the Richmond
plant, located on the opposite side of
the harbor to the one destroyed. It was
shut dowi a short time ago for the an-
nual overhaul but will be rapidly put
into running shape and within a3 week or
so the company hope to be able to care
for all business.

._—O—_
MEETING OF HAMILTON GROCERS.

Hamilton, Ont.,. Feb. 8.—There was a
large attendance at the monthly meeting
of the Retail Grocers’ Association on
Thursday last. The Provincial Associa-
tion question which came up at the last
meeting was further discussed and a
committee consisting of Messrs. J. O
Carpenter, J. Forth and J. A. McIntosh
appointed to confer with the Toronto
and London associations on the ques-
tion.

Arrangements were made for the en-
tertaining of the Brantiord grocers when
they play their return ecuehre match
with the local association.

Strenuous complaints were made that
wholesalers were encroaching on the re-
tailers’ ground, by selling direct to con-
sumers

T —
NEW SALADA TEA FACTORY

Just Completed by P. C. Larkin & Co.,
at Montreal.

Montreal, Feb. 8.—P. C. Larkin & Co.
have completed the reconstruction of
their building on the corner of St. Paul
and St. Sulpice Streets here, and now
have a thoroughly modern and well
equipped plant. Heretofore all the
Salada tea for Canada and the United
States was packed at the Toronto plant.
To meet inecreasing necessities, tempor-
ary quarters were taken, the old build-
ing torn down, with the exception of the
outside walls of the two lower storeys,
and thoroughly reconstructed in steel and
conerete, with three storeys added.

Every precaution has been taken for
cleanliness and a most effective exhaust
system installed for removing every
suspicion of dust.

Every modern device for efficient and
rapid handling has been installed in the
packing room, including a machine which
receives the packages from a chute,
draws them in and labels them without
dinging the lead, and delivers them com-
plete to the packers at the rate of twen-
ty-eight per minute, where they are
speedily packed in eases, whieh, in turn,
are nailed up by the automatie nailing
machines.

The possibility of loss by fire has been
reduced to a minimum by the installa-
tion of one of the most complete fire
alarm systems on the continent.

S BRSOV e itlie d st
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WHAT THE DEALER'S INTEREST MEANS.

“tiive me the contidence of the crocer and you can
ave lis business  temporarily 1 will cet it eventually.™

These words, \['Ul\l‘ll at the recent convention ot the
';I-u"l'»\ and Alhed Press Assoctation in New York, ".\
Fred Mason. viee-president and ceneral manager of the
Shredded  Wheat (v'lllx"illl.\. contain a whole |l;11|u~n]l!w}'
n themselves,

Mr. Mason is the apostle of sentiment and gcoodwill
i business, and admitted that he and the firms with which
e had been connected of recent Mears had received l':!«ll}'
£10,000 worth of free publicity annually, simply because
ie had had the coodwill of the press fraternity.

At the =ame convention an mmeident was related where
a huge United States manutacturing firm, produeing a line
that was a househiold word and sold by probably every
crocer on the continent, thouzhtlessly undertook to place
a new specialty on the market, on a basis that would give
the retailer practically no net protit.  The mjustice of
this 1o the retailer was |minlw| out to the manutfacturer,
who immediately saw the point. He mught foree this hne
on the market, but at great expense to himselt in selling
cost and. the lasting enmity of his friend, the retailer,
who would be handling the new line on the no profit mar

cin.  He made a radical ehange i s plans and the re

tailer has been civen ample, even zenerons consideration.

The retailer is entitled to fair treatment in the pricing
of specialties as in other matters, and the manutacturer
who establishes a reputation for fair treatment and sets
about to cain and deserve the confidence of the retailer
1= buildinz npon solid cround.

As no retail establishment can permanently prosper
where the selling staff are nnderpand and disaffeeted, so
no manufacturing concern can make the progress the
merits ol its zoods warrants, without takine into con
sideration the retailers who constitute the ultimate sell
me foree of his organization  in other words, without

seekinge to deserve their confidence.

—

A BENEFICENT CLERGYMAN.

A reverend gentleman has opened a “*cost price’” oro

cery store in New York. [t is reported that his entire

stoek was sold out i two hours and that honsewives

fought 1 bargain-conunter tashion for supplies. So de

hehted s he with the sueeess of the venture he intends
opening up several others,

Only & man of means could, ot course, do this. But

what will he do when some disgruntled housewife who has
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received some bad apples or potatoes and wants to have
them exehanged ? What coneeption will he have ot shrink
ace, or how will he he able to smooth over the ditliculties
that arise when a woman finds a bad eze or two among
her dozen!?  What about the extension ol eredits and the
hundred and one other troubles sueh a man s bound to
meet with domge business i osueh a way ! And what
thanks will he cel ?

How long will this eharity last? e must assuredly
be a long-sutfering man to carry on such a busiess. And
there must be mwoney i the mimstry to allow of suel
beneficence. “Tis a wonder Andrew  Carnegie  hasn't

thought of this plan long ere this.

—
ATTEND TO COLLECTIONS NOW.

It is some time now sines anvthing has been said
hese columms on the score of collections. This temporary
avoldanee of the topie s not heen due to any lack 1
material: tor at the present nonment colleetions are very
muech m order

The merchant who meets with the fullest measure of

suecess, judged trom a purely finaneial viewpoint, is the
one who t‘i[lll'l‘ conduets s business on a cash basis
or sees to 1t that his eredit eustomers pay up promptly
and in full Collections arve in order all the vear around

This 1s onie of the part i ular seasons, however, when 1t s

nost  urcently  necessary  to cet outstandine  aceounts
<ettled.

In the first place, the dealer has finished stoek takine,
has elosed his hooks tor the old year amd 18 starting the
husiness of the new. It is hichly desirable that the start
he made on a sound hasis, The carrving ol }:-';l\} hook
debts s by no means condueive to sonndness and the first

of the vear should see the inaucuration of a brisk and
determined collection campaign.  As an additional rea
<on it might be urged that the dealer has plenty of tim
on his hands just at present to look after 1t.  Letters
should bhe sent to every person on the hooks of the firn

and, in cases ot extreme ohduraey. it would-pay the me
chant to make personal ecalls Finallv, the dealer
1 1n need of the money now This need is felt the whole
vear around tor that matter, but ready cash will be found
particnlarly desirable at this juneture.  The grocer s
entering upon a heavy buving season and good colle
tions now will considerably helten his finaneial burdens
later

——
PROFITS IN BY-PRODUCTS.

\ great many factories, milling companies and pork
packimne establishments make a larce portion, 1if, some
times, not all of their net profits through the sale of by
produets in this business.

What about the gcrocer helpineg out in his profits by
the sale of ll_\—])l'tulll('l~ in his business? I'l'l'h.‘l;h the most
mmportant ot these is boxes and barrels and waste paper,
whieh, 1" earvetully looked after, will give a cood return
in a year. Take the lids off the boxes earetully without
sphtting them.  Open barrels without tearing them to
pieces. Then they can be sold. Waste paper can now be
put in baling machines and sold to paper manufacturers

Dealers also purchase goods in bottles, jars, bags and
numerons other containers, whieh, when empty, have then
value.  Corks ean be re-used, while second-hand bottle
can be refilled or sold to junk dealers.

If the dealer throws away mueh waste paper, gef
press and bale it up

There are many such things about the store, whiel
Hocarelully looked after, can be turned into money whiel

In some cases means a clear profit.
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THE

RECIPROCITY NEEDED IN STAMPS.

That phrase, ‘“‘Please send six cents in stamps to
cover cost of mailing,”’ is becoming a regular bugaboo,
not only to the one from whom the stamps are wanted,
but to the one to whom the stamps come. The trouble, of
course, 1s caused by the proximity of two countries -two
countries with different postal systems.

An illustration of the nuisance which the interchange
of stamps eauses, comes to hand this week, a manufacturer
of the United States writing that he has Canadian stamps
to the value of $60, and asking where he can get United
States stamps, or money, for these. His trouble is but
an example of that experienced by many business men.

The manager of a Montreal concern, speakins of this
matter, states that he undertakes to exchanze stamps for
his customers. Thus, if a dealer in the United States has
a number of King Gorge stamps sent him, to defray the
expenses of mailing some catalogue or other he will pay

tace value for these. If a Canadian, on the other hand,

vets a number of U. S. stamps he will take these and
dispose of them later.

By such means much of the imconvenience is obviated,
but how mueh better it would he 1t there were a
l"'l'n:lll/.w] met hod, \\i\n'!'“‘"\ a Canadian, cettine a number
of stamps of the United States, could exchange these for
stamps of Canada, and viee versa. There would not have
Both stamps have the

to be any ratio of exchance av
Both are

vovernment of a great country behind then
worth their face value.
So mueh has been said for, and so mueh more acainst

reciprocity—in Canada at Jeast- that the word seems
something to be avoided. Yet what a boon it would be to
business men if there were reciproeity in stamps -if a
man getting a number ol these from the States, could
send his oflice )m_\' to the nearest post office and have them
exchanged for an equivalent of the Canadian issue. No
one would be the loser. The exchange between the
Canadian and United States Post Offices Departments
could be carried on as easily as is the exchange of bills
hetween various banks. No one would be the loser. Who

can sav how many would cain? ’

—_——
SELLING MILK FROM HORSEBACK.

Laws have to be ecarefully prepared and properly

vonded these days if the enaeters would have them obey-
¢d in the manner aimed at.

Many ways are used to evade the law on some slight
technieality, although their meaning and aim may be dis-
sheved.  Selling milk from horsebaek so as to avoid the
lowa law, which requires those who sell milk from
*stares or vehieles'’ to pay a license, is the latest method
o evadine the law.

Groeers, when they have laws enacted to proteet or
mprove their interests, shonld see they are so strong that

possible offenders can find no loopholes whereby to eseape.

—_——
THE VALUE OF JUDGMENT.

A voungster who had been sent for a parcel of rice
came home with a hole in one corner of the pareel and
a trail of riee extending far down the street. The house
wife was not at all pleased with this and cave vent to
er feelings in words whieh were not at all complimentary
to the -grocer, and finished by sayvine, “We'll go to
Jones® after this for our uroceries.””

This shows the folly of ¢roeers using bags that are
too light in weight. Light weight bags have their place
n the grocery store, but not in the handling of rice or
similar artieles. Judgment should be used by merchants
and eclerks in these cases so that eustomers mav not be
displeased.

ANADI]

33

AN GROCER

Nor is it confined only to the use of hags that jndg
ment is needful on the part of the groeer and his as
sistants, but in many other things that appear in the
business from time to time Selection of goods 15 one
thing that might be mentioned. When an order 15 re
ceived by plione or in other ways in whieh the customer
4]1!1‘~ not choose l\u' -_'-ml]~ |v1‘l'~nllzl“). 1'|¢'l'1\~ C.,u;lJ Ul
careful to send the quality of woods that will be sure
to |v|l';|~<' the enstomer

+
FIGHT PARCELS POST.

Daes the averagze retail dealer realize to the fulies
tent the daneer that the Pareels Post movement spwells
? Althoug | '

there is nothing definite in the way o

wislation now pending in Canada, the movement ha-

subsided. Many of

members of the present Hons

Commons are strone advoeates of Pareels Post a
only waitine an 1»[.]11!]"“";!\ to foree the 1ssue ]t
not ecome dua o the session now in course, bnt ere s

no eertainty that it will not. Like the sword of Danoeles

it hangs over the head of the retailer in (g
ed by a thread.
Mueh depends on the onteome of the ficht now

waged so hrlJ\f_\ in the United States If the axitators

of the measure win there, it will not bhe
question comes up in this country. That contingeney 1
arise. of course, hefore the question has heen fone!
to a finish by our American cousins.

In the meantime, the Canadian retail dealers <
not for a moment lose sicht of the matter. The old <an
ing, ‘“in times of peace prepare for war.”’” might well b
applied. Continnons, unremitting, emphatic voieine of
strone reasons why Pareels Post wonld have a bad effec

will 2o a lonz wav to defeat the movement

sl
EDITORIAL NOTES.

The dealer who ean sueeessfully eontrol time lin
on eredits 1s on the right road to making good

. . .
I'his 1s a cood time of vear to push faneyv bisean
and conlectionery. I‘i\"]n\\ will help a great deal
- . L

Seedless varieties of fruits econtinue to inerease Now

seedless blackberry is announeed trom Calitornia

. . .
e Postmaster-General expeets oppositio rom  the
retail merehants to Pareels Post. Don’'t disappw !
'he merchant whe knows all abouat < comiwtitors

what thev are doing and how many prices they are «
ting, doesn’t have mueh time to look atter his own bus
ness. The natural result s failure, or. at hest, slow
]vl‘u‘_'l't'\~

\dequate persofial serviee on the part of any dealer. to

a enstomer melined to send away for soods, will do the

mail order houses out of a lot of business. Let vour ens
tomers know voun have a keen interest in their wanis
and welfare
i

Butter affected with mould loses its value on the mmn
ket Dampness, bad ventilation, medinm temperatures
and absenee of licht favors the growth of mould, but the
opposite conditions will retard or even stop its crowtl
These opposite conditions— dryness, good ventilation and
light—should be maintained. .
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There are times when a fancy letter is
desirable in show card writing, yet no
fancy letter should be used at any time
which cannot be easily read at a glance.
The Old English letter in its original or
correct form is not only hard to make,
but is so decorative as to cause the
average person some trouble to make
out what it is intended for.

Absence of Frills.

The flat stroke fancy
lustrated in the accompanyving plate
(No. 11) has the elements of the Old
English with the absence of the frills or
superfluous fine lines and ornamentation,

let%ering as il-

Lesson 11-Course in Card Writing

Flat Stroke Fancy Lettering, an Easily Executed Condensation of Old English, as
Taught by the Edwards Short Cut Course—How to Make Illuminated Letters.

trated in the accompanying card. The
lower case letters, which will be dealt
with in the next lesson, are very much
more legible and can be made with more
or less speed.

An otherwise very plain card may be
made attractive by the use of an Old
English capital letter worked into a de-
sign at the upper lefit hand corner, as
shown in the above card.

How to Make Illuminated Capitals.

The attached series explains fairly
well how the design is carried out. In
the first place, the letter is made in
outline, as shown in No. 1. The second

at,
ougb-

?Ai\'o---
ecorative
bollydesigp
“sbowp above
is casilye
quickly--
made by

using apen
orsmall--

brusb toout
“""lil)(’;“"

T'he illustration to the left shows the method employed in
executing the illuminated capital designs as used in the
accompanying card.

which are not only unnecessary, but im
practical.

This alphabet consists
cvmas, half cymas
very few straight
facilitates speed.

of a series of
and crescents, with
lines. This greatly

Where to Use This Letter.

Flat stroke fancy letters, like Old
English, must not be used to any ex
tent on any card, for it is not readable
enough. At no time must a word be
spelled in full in capitals. The capital

letters are used only at the beginning of
capital to be
3 used at the beginning of a paragraph of

Roman lower case lettering as is illus

the word or as a fancy

veining of the leaves shown.
simple and quickly done
ation is the rubbing in of a dry color
to give a shaded relief background. The
drv color may be secured at any hard
ware store or paint
low, green or a mild shade of blue may
he used to advantage.

move is to fill in the lower portion of
the letter
black. Theu the upper part is stippled
or dotted

very small,
is then sketched in in outline, being care
ful not to run over the face of the let
ter.

in solid color, i1n this case

with a pen or
pointed brush

the end of a
The design

The design is a holly spray, with the
It is very
The next oper-

shop. Either vel

s
Dip a piece of
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cotton batting in the dry color and rub
it out on another piece of card or paper
to get it well into the batting before
trving it on the show card. Then rub
gently until the desired depth of shade
is arrived at. Do not get too deep a
shade, but a nice, even tint.

After vou have rubbed the tint in well
apply a stronger tint of green on the
leaves by mixing the dry greem with a
little mucilage and water. If a different
shade of green is desired, add a touch of
vellow. Practice will tell vou more
than a pen can—blue and yellow make
green. Try different proportions until
vou get the desired shade.

When vou have the shade you think is
most natural to the holly, apply it
evenly, letting the veinings  show
through, then mix a little red for the
berries in the same way. You will find
that with practice vou can get a very
nice effect, which will illuminate a card
and take off the plain appearance.

In some cases the first word may be
made entirely of this fancv letter, using
the capital and lower case

The Brush to Use.

A No. 7 red sable flat brush in albata
is the brush used in lettering plate No
11, which, of course, was about twice
the the size of the reproduction here
shown or a little less. Very little ex
planation is needed, as the arrows and
numbers give a verv correct idea how
to proeeed.

We might suggest the advisabilitv
however, of practising the cymas and
half evmas to quite an extent, as thi:
stvle of letter is made up almost en
tirely of them. The ecyma, as vou know
is such a stroke as No. 5 in A, No
inD, No.1in E, No.1inH, 1, J, K
Ib, M, N, P, R, Sand Z, and No. 2 ir
T ; the half cvymas is such a stroke a
3inA,5inB,3inF,4inG, 3in C
and so on. Every stroke is made witl
a flat stroke of the brush, except sucl
strokes as 1 in A, 2 in B, 6 in B, 2 ir
F. 3 in G, etc. Thev are made with the
edee of the brush, terminating in most
cases with a half cyma, as in C. Thi
is one of the simplest alphabets there i
to make, though it looks difficult.

A little practice in keeping the brus!

alwavs rubbed out flat, giving the stroks
of the letter the full width of the brush
and ending with a sharp, clear cut point
will soon show itself in pen work.

For further information re brushe
wutfits, ete., write to the editor of thi
Toronto
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PlateNell- Flsk St

The flat stroke fancy lettering illustrated here has the elements of Old English, with the absence of
the frills. It is a speedy letter when carefully practised.
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Canadian Grocery News Done Up in Brief

Company Organized for Promotion of Trade Between Canada
and West Indies—Early Closing By-law Before Quebec Council
—Goderich Hotelkeepers Blacklict Merchants Active in Local
Option Campaign—Central Auto Delivery Being Tried Out in
Amherstburg—Winnipeg Wholesale House Will Erect New

Warehouse and Office.

Quebec and Maritime Provinces.

J. R. Sharp, grocer, Campbellton,

N.B., sufiered loss by fire recently.
* - L

There is an early closing by-law before
the Quehec council just now. Certain
sections of the trade are opposing it

- * -

IFire gutted the two upper floors of
the Cocoa Nut Butters, I.td., Montreal,
an  Thursday Iast. About 12 tons ol
cocoanut oil on the third tloor exploded
when reached by the flames.

- L I

The annual meeting of the stockhold
ers of Walter Baker & Company, was
held in Montreal on Feb. 5. The follow-
ing officers were elected :—H. C. Gal
lagher, president and director ; Nath
aniel 1. Stone, vice-president ; Herbert
Dabneyv, treasurer and secretary ; Wm
[.. Putnam, Robert F. Herrick, Thos
N. Perkins and FE. P. Whitnev, direc
tors ;: Henry D. Love, auditor

. & @

The Canada West India Co., with head
office at Woodstock, N.B., has been or
zanized with a capital stock of $1,000 -
060 According to the prospectus issued
it will he ‘‘a co-operative organization
for the promotion of reciprocal trade be
tween Canada and the West Indies.’
The president of the company is B
Frank Smith, East Florenceville, N.B_,
and the managing director, E. S. Kirk
patrick.

Ontario.

. 1.. Marshall, g¢rocery bhroker, To
ronto. has refurned from a trip to
Jamaiea

* » L

Gunn’s, Ltd., West Toronto, lost to
Swift Canadian Co., by a 9-0 score in
a hockev match at Ravina Rink on
Thursday of last week. The winners
had several well known plavers on their
line-up

Al . L

The Presqn’ile Canning Company, with
head office at Brighton, Ont., has heen
incornorated with a ecapital stock of
10,000, The provisional directors are
G F  Forneret, .J. F. MacGregor, F
Bristol, H. Rilev and .J. B. Moon.

* *

Canning factories at St. Catharines
are offering 30 cents a bushel as the
minimumn price for tomatoes this vear
This is higher than last vear. Straw
herries are $1.40 per crate, raspberries

$2.25, peas $31 per ton and corn $8 a

ton.
s - L

A dispatch from Goderich, Ont., sayvs
that hotelkeepers there have united to
completelv blacklist merchants who were
active in the recent local option cam-
paign. They have withdrawn business
entirelv and officially notified the busi
ness men that they will fight them to
a finish.

- L] -

Niagara iruit growers are willing to
put up $25,000 towards a fruit-cooling
station at Winona, but want the Ontario
and Dominion Governments to put up a
similar sum. The station would chill
the fruit on the cars bv drv air, and re
move the necessity of ice

- B »

Amhersthurg merchants have introdue
ed a central auto deliverv service on
trial, and, if satisfactory, it will pro
bablv  he continued pvrm;{m'ml\ For
some time past the merchants have been
trving to get together and evolve a pro
position which will do away with exces
sive expense for maintenance of horses
and waggons, as well as soliciting of or

GROCER

ders. At a recent meeting a majority
of the grocers decided that an auto ser
vice giving two regular deliveries ever:
day would be an improvement on the

present service. The trial of the auto

delivery is a result.
K3 . -

The office stafl of Messrs. Gunns, L.td
West Toronto, held a very enjovabl
supper and dance at the Masonic hall
West Toronto, on Monday evening last
\mong those present were :—Mr. an
Mrs. E. N. Brown, Mr. and Mrs. Hall
Mr. and Mrs. Perry, Mr. and Mrs
Neale, Mr. and WMrs. Gaffield, Mr. an
Mrs. (Clements, Mr. and Mrs. Dietrich
Misses W. Stenson, E. Syme, M. Wari
L. Tronsides, B. Houghton, M. Dixon, .I
McDonald, U'. Brown, R. Ironsides, |
Wattman, K. Fullerton, A. Gordon, R
Shewring, Doris Stenson, FE. Mauthe
M. Langdon :; Messrs J. Inmgram, W
Anthony, H. Hildred, W. Henry, A 1
.Tardine, G. Reddon, W .J. Scott,
Ironsides, F. Manton, W Carberry, F
Johnson, R. Bell, .I. Rowntree, I
Wells, .J. C. Pearv, W. R. Curzon

Western Canada.

C. T. Woodside, of Portage la Prairis
Man ., is opening a grocerv and crocker
store at Saskatoon, Sask.

*« 2 »

Nicholson & Bain, Winnipeg, wholesal
commission merchants and hrokers, hav:
let a contract in Calgarv for the erec
tion of a six storev solid brick ware
house and office building. Tt is also the
intention of this firm to erect a larce
warehouse in Edmonton this vear

Something Special for Valentine Day

February 14th the Date—Heart Shaved Display and Price
Cards Suggested— A Good Time to Feature Confectionery.

Not only every holiday. but every
speeial occasion should he taken full ad-
vantage of hy the grocer to hoom sales.

Valentine Day. February 14, can he
turned into a profitable time hy the pro-
aressive grocer. Tt extends an oppor-
tunity to work np something special in
the way of sales and window and interior
displays.

““Valentine Day Sale,”” ‘‘Valentine
Day at Our Store,”” or some other simi-
lar heading will serve to attract atten-
tion to any advertisinz which the dea-
ler may use. The windows and counters
can he trimmed appropriately for the
occasion, and considerable  interest
aronsed among enstomers.

[t is the day on which people are sup-
posed to show some affection for others.
Show vour affection for your customers
hy offering them something special. An
explanation of the origin of the day in
vour advertisine might he made of ad-
vantage. :

368
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In vour window displav. hearts shonl
form a leading feature in keeping wit
the oeecasion. A hiz heart made
cardhoard and covered with colored t
sne paper might he placed prominent
in the window. Tt eould also be oth:
wise decorated to make it attractive

Some specials might bhe featur
Confectionery would he an excellent |
to feature. ‘‘Candy for your Val

tine’’ is suggested as a show ecard.

Price tickets in the window and ab:
the store should he numerous on
day, and in keeping with the cener
idea that they he heart shaped.

That the featuring of these spe
davs are of great valne in sales mak
all those who have ecarried them
agree. The dealer would do well
hegin planning early. Do someth
that will ereate interest and ineidenta
more business.
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atest Review of the Grocery Mark

Sugar Market Awaits Results of Brussels Convention, Now in Conference—
Operations in Sugar on a Hand to Mouth Basis—Additional Firms Advance
Price of Canned Milk—Pot and Pearl Barley Continue High—Carolina Rice Ad-
vances in Montreal—Canadian Vermicelli alco Higher There—Syrup Strong in
Winnipeg.

QUEBEC MARKETS. a quiet attitude. Prices on these lines ginker. whole
i T rule steadv. hut unehanged, while the l‘f;:;hf .

INTERS— trade is normal. LS;: L :
NUTS.—Notwithstanding the season,
the trade has been brisk. Demand for
all varieties is steady and prices praeti-
cally remain the same.
The peannt market. which 1s the most

Rice, Carolina—I115¢. Inerease. Evaporated apricots
. . = . . . Evaporated apples
Canadian Vermicelli—1%¢, Inerease. senporated peaches
Evaporated pears

Shelled Almonds le. inerease. irrants, fine filiatras r Ib., not cleaned

F3

wrants, fine filiatr Ih aned

E
- " . L -

Montreal., Feh. 8.—The trade for the¢  cCurrants, 11b. packages, fine filintras, cleaned f

L vee g

rrants, Patras, per
<t week has heen gn'lll'l':l”}' conceded Currants, Vostizzas, per
> . ates, 1-1b. packages .
ood one, and wholesalers are feeling  Dates. Hallowee, loose i aetive at present, has been subjeet to a
et Fards . . . ¢
pretty 2ood trim.  The sugar markel. pigs, 37 crown X few chances durine the week
. . {1 crown 8 - =
expected, has remained steady, the “igs, 5 crown i Valencia shelled almonds have ad-
. . : 3 crown .
deney of the trade in general bheing : 7 erown AN anced one eent
crown p
await developments. ‘omadre figs, about 33.1b. mats
: 2 . ilove boxes, 16-0z. per box shell
With many of the jobbers taking bonen. M0-ox.. per hox - ; Rrazils ’
. 3 3 nNes Filberts, Sicily. per Ib. >
tock, there 1s more vll\lnmlllhn to sell 3 Filberts jarcelona, per 1b.
1.50 : 5 1 Tarragona Almonds, per 1b.
an to buy. 5 : f Walnuts, Mayette Grenobles. per Ib.
o : 3 da f Walnuts, Marbots, per Ib. s
California seeded raisins are dull. the 0.80 . . a ; Walnuts, Cornes, per Ib.
. . = Hungarian
oast market, however., being firm 0100 . 00 %% 0 helled
19 1< ¢ . 0 Almond crown selected, per Ib.
market Almonds, 3 crown selected x\;r ib.
Alm «. 2 erown, selected, per Ib.
1 hags' standards, per Ib.

! almonds, new crop
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SUGAR. - Business in sugm

>

wisk for this season of the vear. Stoeks
, . seeded  raisins
re low, and prices are still high, al ice fancy seeded. 11b.  pkas.
: musecatels, J-crown,

oneh deereases have lately I;|l\«-n place v e muscatels, {-crown oy i Peaputs
- new, in packages Americar

7-Ib. box, per bo A Japanese roasted
raisins, loose, per b oot roaste
raisins, 11b, cartons : 19 amond G, roasted
Alaga table raisins, clnsters, per box Tor astent
alaga table raisins, clusters, per % box -4 tesd
vlencia, fine off stalk, per Ib
‘alencia, select, per b, 0 08 0 My
alencia, 4erown lavers, per 1b 009 010

®
ssoc00a

G
=
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o

s .'\valt--! that the ~;>l'il|! trade will

s

.35

active. Purehasing is being done with

tion until the sitnation becomes more

i

! gB
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2Rk v B ety TEAS.—The situation as regards tea :

| ey : s is practieally unehanged. Market 1 gl o e omme——
’f.f‘\";l, 50 1ba. . v AN seneral remains firm and prices seem fo RICFE AND TAPIOCA.—Rice is gen-
”l'"‘"}l‘:’"‘“”‘

hamonds ?..’V-

°
e
o ocebocece

oy JdNeE

he at a standstill erallv firm. with noted strength in Caro-
S lina this week. One firm. which has pre-
(hoie ionsly been auoting this line at 81,
Ih artons { Fine . ”
wond Dominoes, 51b. cartons, each k] Medium
bbls § Good common
50-1h s . Common
Cexlon
Broken Orange PPekos
Pekoes
Pekoe S
Iwba
Pekoe So
Cevlon Greens
Young Hysons
Hyson
Gunpowders

HR2BRYS

cents have advanced it to 10 eents. Ad-
vanees at produeing eentres has made

o

this neeessarv. Trade is fair considering
:
|

the rather

Bi3s

lrri('t's rn]in'_'.

Rangoons
Rice, grabe
Rice, grade
Rice, grade
Rice

% g Rice, grade
~YRUP AND MOLASSES.-—Syrup  hina Greens Rice, grade

o . . Pingsuey gnunpowders v T 0 18 Rice, wrade
¢ IS Uro o eVerv copk Pingsuney gunpowder 0 03 Ricw, grade
srowmg ¢ very ““k' no 'I“Hh Pingsuev gunpowder n3 o5 Ricv, grade
Rice, grade
Faney Patna
Patna  polished

>

&;4 \j L]

vellow may be had at Se
prices,

BARARIAAAN

12 to the approach of Lent, and it is S a ; .

P : = COFFEE.—There are no speecial fea-

probable that this vear will he 2 . ;
. tures to report In coffee. Prices still Pearl .

Imperial Glace

rd one.
Sparkle

R rrrrrrrm,

remain firm and nothing ean be said of
lapans

a chanve 1 ¥ e 1) 3 » o < Crystal
v change until full reports of the erop Show
have been received. _ Ice Dips
Camlina rice
Mocha . . . . E P Rrown Sago, Ib. ...
Rio . . o e 1% 0 Tapioca, medium pearl, Ih
Seed 1h o

» ehangze in the molasses sitnation is

SUE B3NN

ried, but demand is fairly good.

larbardos molasses, puncheons .....90 38
Barbados molasses, barrels .04
Barbados molasses, half-barrels 043
Barbados molasses, puncheons .
Barbados molasses, barrels
Barbados molasses, half-barrels
‘rleans
e
ps, bbls. .....
rips, half-barrelss ..
ps. quarter barrels
rps, 38%-1b. pails
ps, 25-1b. mex
. tins, 2 doz. per
tins, 1 doz. per case

NRZLER IBESER RRLRRSANGES

oooann
COOOMNG v b 000 0 0 e 0 0 00 0
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\_!--‘it‘.m'. sosne . e
Maracaibo’ . . i 5 VERMICELLL—An advance of 14-
SPICES.—Spice market eontinues ae- cenf per pound is noted in Canadian
tive with a steady demand. Buying is  vermicelli. The demand for this line
limited to actual requirements. The is showing a steady inerease in Canada
situation is without features i
I 1ins. 4 dox.per”came Alloies - - i e SO
: T b g o oo Cinnamon, ground . e e [ Toronto.—The movement of canned
IED FRUITS.—In sympathy with SEuw SR ..o 98 goods is steady but not brisk. Retailers

son, dried fruit market maintains Giopes FrOUBA ..o in general hought heavily last fall and
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have not found it necessary to replenish
their steeks except on odd lines as yet.
Oné jobber points out that the real big
season of demand is just now opening
and he does not look for any big de-
mand for another month .er so. The
tendency in general is one of steadiness.

An advance in condensed and evapor-
ated milk was made by a number of
firms a few weeks ago. Some other
manufacturers have advanced prices 15
to 20 cents per case. There is a big de-
mand for these lines and manufacturers
are finding difficulty in caring for the
large volume of business now being re-

ceived.
TORONTO.
FRUITS.

Q
3
£
A=
=

$'s—Apples, preserved
!'.—Axplu. standard ..
Gal es; standard

rl—Blne rries, (huckleberries) standard
Gal. —Blneberries (hncklel:lma) sundtrd

rries, 4
Gal.—Gooseberries, sol(d pack .
2’s—QGrapes, white, Niagara, pmerved e
Gal.—Grapes, white, Niagara, standard
2's—DPeaches, white heavy syrup
3's—Peaches, white heavy syrup ..
1%'s—Peaches, vellow flats, heary svmp
2's—Peaches, yellow flats, heavy symp
3's—Peaches, yellow, flats, heavy syrup
3's—Deaches, whole, yellow, heavy syrup
3’s—Peaches, pie, not peeled ........
3's—Peaches, ple,
Gal.—Peaches, pie, not peeled
Gal.—0D"eaches, pie, peeled ..
2's—DPears, heavy symp
3's—Pears, heavy symp ...
2’s—Pears, hzht syrup, globe ..
3’s—Pears, fht syrup, globe ..
3's—Pears, not led ..
3's—~Pears, pie, peeled .
Gal.—Pears, pie, peeled ...
Gal.—Pears, pie, not peeled
2's—Plnms, light symp ...
3's—Plums, light syrup
2's—Plnms, heavy symp
3's—Plnms, heavy syrup .
Gal.—Plums, standard .....
2's—Plnms, egg. heavy symp
2%’s—Plnms, egg, heavy symp
3's—Plnms, egg, heavy syrmp .....
2’s—Plums, Green Gage, light symp
2's—Plims, Green Gage, heavy svrup
3's—Plnms, Green Gage, standard e
Gal—-Plums. Green Gage, standard ...........

Group A is 2%c higher than above.
Group—B
2's—Cherries, black, pitted, heavy syrup .. 195
2’s—Cherries, black, not pitted, hy. sy ..
2's—Cherries, red, pitted, hy. sy. ......
2’s—Cherries, red, not pitted, hy. syrup ..
Gal.—Cherries, red, pitted
2's—Cherries, white, pitted, heavy syrup..
2's—Cherries, white, not pitted, hy, syrup.
2's—Currants, black, heavy symp .
2's—Currants, black. preserved ..
Gal.—Currants, bhlack, standard
Ral.—Cnrrants, black, solid pack
2-8—Cnrrants, red, heavy syrup
2's—Currants, red, preserved .....
Gal.—Cnrrants, red, standard
Gal,—Cnrrants, red. solid mck
2’3—Gooseberries, heavy syrup
Gal.—Gooseberries, standard
2's—Lawtonberries (blackberries)
2’s—Lawtonberries, preserved
Gal.—Lawtonberries, standard ........
2’s—Pineapnle, sliced. heavy mm =
2’s—Pineapple, grated, heavy syrup
2's—Pineapple, whole, heavy symp
3's—Pineapple, whole. heavy syrup .
2's—Rasnberries, black, heavy syrmp
2's—Raspberries, black. preserved
Gal.—Raspberries, black, standard ..
Gal.—Rasnberries, black, solid pack
2's—Rasnherries, red, heavy syrup .
2's—Raspherries. red, preserved ....
Gal.—Raspberries, red. standard .
red, solid mok
2’s—Rhnharb, preserved ............
3's—Rhnbarb. preserved
Gal.—Rhnbarh, standard ...
2's—Strawherries, heavy syrup
2's—Strawherries. preserved ...
Gal.—Strawberries, standard ..... A
Gal.—8trawberries, solid pack

VEGETABLES.
2’s—Beans, red kidney

ki
2's—Reets, blood red Simcoe ......
2's—Beets, whole, blood red Rosebud
3's—Beets, sliced, blood Simeoe ..
3’s—Beets, whole, i

5
F S

3!&&8'338&8"5:4'&3‘38:‘53338'38!‘8‘88!&88:»228

etk e D ot et € bt 1 ek D sl bk e 1D ek IV e Bt 1D 1 ot ek 1D bk G et 00 D I bt € P s
-
&N

99329> 52383

BHEIBARIAY
PSS S

-3-3’31‘!

$ SALD v =200 00 DN LD 1D IO N 0D 1D bt 1D 00 ek bk et
PR3 sf;}se‘ssgg‘ssaaama

v

333
S

v

A3

RLLRRYS
C 2

FReARIY 23

WA - D
"
§3

=
0 € k1t s 0 e k1 ket e D € 0 1 1D 0 1D 1k 4 11D £ 60 <1 19 1 63 1 69 1 =3 1 4 =4 13 00 163 1D 00 1 13 19 1k 13 00 v 1t 1k 1ok

8:&‘5§885 3’8'&“3‘.?‘5‘83&3&335:?“ &8??%.‘5?
L

2s—Canliflower ..

1 s—Canliflower s Sead
=Comn  .......... i 110

Gal.—Com on rob -

3’s—Comn on cob, golden dwarf

2's—Parsnips ...

3 s—Parsnips ..

3's—Pnmpkins .

fh] —Pumpkins

nas

THE CANADIAN GROCER

Gal.—Tomatoes 480
3's—Turnips 1156
Group
2's—Asparagus Tips 2 5T%
3 s—DBeans, golden wax b 1 142%
2’s—Beans, golden wax, midget, Auto brand 110 115
s—Beans, golden wax . 110 1235
—Beans, golden wax ... 140 142'%
al.—Beans, Tuhlen wax .. cee &80 ST
Beans, refugee or vale ntine (green).. 110 115
s—Beans, refugee (green) ................ 140 142%
s—Beans, refugee midget, Auto brand .. 130 1 32%
—Peas, extra fine sifted size 1 ... . 17% 180
—[eas, sweat wrinkle, size 2 140
—Peas, early June, size 3 135
s—Peas, standard, size 4 .. 130
Spinach, table ehe s 162'%
pinach, table 220%
Ga Spinach, table 6 2%
Clover Leaf and
1-1b, talls, dozen 25
12-1b. flats, dozen 160
1-ib fiats, dOBER  .covsvensoecicnces 25
Other salmon prices a
Humpbacks, dozen 1.36
I e N B e R i e P N 135
Cohoes, per dozen 1% 200
Red Spring, per dozen .......... 210 2%
Northermn River X 245
Lobsters, halves, . 300
Lobsters, gquarters, n 17

CANNED POULTRY R\D \'Il l'

c hmkln 4 50
45
Imgks 450
Soup, 24
1%

Soup, 1'% cecvenece -

ONTARIO MARKETS.
POINTERS.—

Sugar.—Still in the balance.

Pot Barlev.—Now quoted at $3.65
cwt.

Canned milk.—Additional firms raise
price.

Carolina Rice.—Higher in primary.

Barbados Sugar.—Opening prices high

TORONTO, Feb. 8.—For season of the
vear, trade is running along quite satis-
factorilv. It cannot be described as
brisk but this is not looked for at this
time. Demand is well distributed over
general lines, with the nature of the
weather bringing certain lines in for spe
cial demana. Collections are reported
fair.

The sugar situation is about the same
as a week ago. The Brussel's conven-
tion on whose decision the market
hinges failed to come to terms at first
mecting and an adiournment was made
until Wednesdayv of this week.

An opening price on new crop Barba
dos sugar received is $1.10 per cwt
hicher than the opening price of last
vear.

SUGAR.—Sugar market as reported
last week is in the balance. Nothing de-
finite has as vet heen received from the
Brussels convention now in conference
On their decision regarding Russia’s ex-
port of sugar hinges the market. One
other factor in the situation is that the
Cuban crop continues to turn out ra
ther poorly as compared with other
vears.

Jobbers and retailers are purchasing
on a hand to mouth basis awaiting the
outcome of the Brussel’s convention.
Extra granulated, bags
Extra granulated, 20 1b.
Imperial granulated
Reaver granulated
Yellow, bags

Barrels of grannlated
at 5 cents above bag prices,

furnished

“vellow will be

Extra ground, brls. .............. PP L e . 588
Extra ground, m-IhA hoxe: ErisnIEaSeE, |
Extra ground, 25-1b. hoxes SRR ST L
Powdered, brls. . v r ot oe AN .. 565

Powdered. 5-1h. hoves
Powdered, 25-1b, boxes
Red Seal, cwt. : i
St. Lawrence Cry Diamonds
Paris lnmps, in 100-1b, boxes ....
Paris Inmps, in 50-1h, boxes
Paris lumps, in 25-1b. boxes ..

AmAANn N
KRERTSIR

SYRUP AND MOLASSES.—This i
the season of brisk demand for syrup
and molasses. The weather is favorab!
for the sale of these lines and retailer
are featuring them to good advantag
Lent is a period of good demand and r
tailers are looking to their stocks in a:
ticipation.

Syrips— Per ¢
2-]b. tins, 2 doz. in case ... >
51b, tins, 1 doz. in case
10-1b, tins, % doz. in case 2 .
20-1b. tins, % doz. in case asssccnssoee 2
Barrels, per lh, .
Half barrels, 1b, .
Quarter barrels, 1b. ..
Pails, 38% 1bs. each
Pails, 25 lbs, each
Syrmp—Compound—
, 6 to case ... cess ae esssses §
12 to case . RSt R 5
b B0 CRIE ...iicisiesseene

2
aple yrup—Pure-
Gall , B f
1y gallons 7
Quarts, 24 in case 4
Pints, 24 to case

Quart bottles, 12 to case
Molasses, per gallon

New Orleans, medinm

New Orleans, barrels
extra fancy

DRIED FRUITS.—A normal m«
ment of dried fruits is reported by I«
iobbers. Hallowee dates in full ho
are now quoted at 5} cents. Stocks
not large. They would have been m
larger but shipments received in I
land were of such poor quality that t!
were not sent on. The market under
fair consuming demand can therefore
expected to rule steadv to firm.

Primary market on currants holds up
well. Evaporated apples have lost none
of their steadiness. Holders are making
no concessions

Prines—

3 to 40, in 25-1b. boxes ... 015
40 to 50, in 25-1h, boxes .. . ses 03
70-to 80, in 25-1b. hoxes

8 to 9. in 25 !h boxes

9 to 100, in 251b. boxes ......... ‘
Same frit in 50-1h. boxes, % cent less

ia prunes ..... e onss B0

Choice, 25-1h. boxes g o PN ¢
Fancy, 25-1b. boxes

Candied Peels—

Lemon nin
g 01 4
Sy T S 015
inr‘hﬂ: per 1h. nm
nm
- cassssrsee n 04
Dried peaches ............oceeees . 017
Dried apples .. P cans ey rissnny 0
Fraporated apples =g s 0o
Carrants—
Fine Filiatras n
Patras . Baavisis . 0
Voatizzas . . 2 o
Uncleaned, Ye less.
taisins—
Snltana . . . B 3 11
Snitana. faney R 014
Snltana, extra faney n1

Valencias.  selected s v

Seeded, 1 1h. packeta. fanevr

Seeded, 16.0z. packets, choice
New Dates—

Hallowees

| 500 hoxes

Half hoxes ’ .

Paelage dates. per 1 -1b

Fardae, choicest

COFFEE.—L oca] prices contin
changed but steadv. The situatior
strong hands who are not likelv
low values o ease off to anv gre
tent. To what extent high pric
affecting consumption is a much
sed question.

R0 Nl eeasisee
Green  Rio

Santos, roasted
Maricaibo, roast
Rogotas . . .
Mocha, roasted
Java. roasted
Mexican . . .
Gautemalo
Jamaica

Chicory .

soo2

SPICES.—T
st part of Js
risk of late.
vich stiffer th
peppers, ging
ter, while i
h point of
Peppers
primary
strength.

» for pure spi
2 cents per 1b.
il seed, per 1b
seed, per Ibh, in
ted cocoannt,

UTS.—There
itures to re
teadiness is th
nuts are mov
f season nut
eting with a

Formigetta

roasted

RICE AND T
op Rangoon ri
erse reports ¢«

e forward,
ird but again )
which a con

ked loecally
arv market
cents per ewt. N
I late in M:
ice has a ter
tlues in the p
fed States ar
rice is highe

’ ITY points.
noca is stea

3 B, from min
o.b. Montrea)
tandard R 2

nm hrown

louhle goat
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s of stocks
ideas. De
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present se;
per bushel

;1 beans, per {
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LEY.—Pot
vV months,
"W quoted
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p SPICES.—Trade was dull durng the
i st part of January, but has been quite
. risk of late. Spices are in general
i qich stiffer than a year ago, especially
' peppers, ginger and cream tartar. The
; tter., while it is somewhat below the
h point of the year, is nevertheless

Peppers are again firm, late cables

primary points showing consider

le strength.

%-1b. %-1b.
Tins. pkgs. tins doz
60—0 70 700 80
851 15 %1 25
" pe 80105 9115
T mw ‘ 2-118

ta f | R
powder

r 5095
0-2 75
1602 59
19-22 6707 800 M

830 9105 105 15

027 650 9% 5-1 10
16—20 750 00 750 00
WA niinet - omEkeere

e for rmrw lmrm according to grade. Pails or
cents per 1b. below tins, Barrels 3 cents below

il seed, per 1b. in DIk ...oceiivrieens w012
seed, per Ib. in bulk ... .....conenn... 02
ided eocoanut, in pails . “ . 016% 01
NUTS.—There are no special market
catures to report in nuts. General

ieadiness is the rule. Shelled varieties
nuts are moving well and considering
e season nuts in the shell are also
eting with a favorable demand.

\ 1s R SR o R 015 015%
1s. TATTRRONA ..coceccsiccrccecnces ceee D16% 017
\Imonds & SRR .03 0XR
ilnnts, Grenoble | cessrsssnssssscsses N15 016
Innts, Ronleanx n12 n13
nnts, Marhots & 3 3 N1 N4
Valnnts, shelled., new . .N3 oW
n Filherts . . . R e werss 1 B W
t I Bia e = P . 017 018
P f I - ik saess O 888
s, roasted . . 010 013

RICE AND TAPIOCA .—Prices on new
rop Rangoon rice are higch. When ad
verse reports concerning the crop first
me  forward, the market rushed up
vard but again reached to a lower level
tt  which a considerable amount was
'ked locally. From the low point the
primary market has advanced 30 to 35
s per ewt. New crop will not arrive
late in March. Patna and indeed
rice has a tendencv to firmness
‘alues in the producing sections of the
fed States are strengthening. Caro
rice is hizher by 3 to ] cents at e«
primary points. : b
ioca is steadvy with a normal de

1 B, from mills, 50 Ibs., or over,
f.0.b. Montreal .. PSS B S S . 38
R tandard R ... - 375
Per 1h,
003% 0 04
¥ on nns
PRIDAG L Satsvevaadessas 0 05% 0 06
nns o007
K, B SR S N nm
o . N oM
o linm brown N05% 006
fonhle goat nm
pearl nosw o0
nm
0 pit 0 07
NS.—There is by no means an

' s of stocks, and holders are firm
In ideas. Demand is brisk, mining
mber camps using large quantities

present season.

per bushel ... 24
: 1 beans, per bushel 250
> ne beans, 1b, 0m

'!.P,Y——Pof .'mn] pearl barleyv. as
v months, are strong. Pot har-
- ! )W quoted around $3.u5 per cwt.,

24 2.1b. tins, per case .

as compared with $2.50 six months ago
and $3.25 but three months ago. Pearl
barley worth $1.00 per cwt. more
than pot.

MANITOBA MARKETS.

POINTERS—

Sugar.—Unchanged.

Syrup.—Strong.

Dried Fruits.

Coffee.—Firm.

WINNIPEG, Feh. 8—Trade durinz
week has taken a decided turn for the
Yetter, and as a result wholesale hounses
report considerable activity. The milder
weather which has heen prevailinc has
aided considerahly, and as a result or-
ders have heen received in considerable
quantities. Travelers are azain on the
road, and are able to onece more make
their regular trips. Seo far. February
storms have not made their appearance,
and it is hoped these will be mild this
vear. (Conzestion of cars has been con-
siderably relieved, hut situation still re-
mains precarions with moval of grain.
Tnterior elevators are full. and farmers
are unable to sell their grain at loeal

-Aective,

points,

In various lines of trade. market may
be said to he aetive, and there is nothing
new in wav of prices. Stocks held in
city are of fair size, and there is little
likelihood of a shortage in any lines,
except dried frnits and one or two lines
of eanned goods hefore the summer is
well advaneed.
l'e said to he healthy. and as volume
transacted. in spite of severe eold, is
in a slicht advance of last vear, all are

General tone. therefore,
may

optimistie.

SI'GAR There is no cehanee in this
line this week. Many large orders were
received after the last deeline. Market
remains fairly steady, and althongh hulls
and hears ean bhe found in large numhers,
the sitnation is undeeided.

\Montreal and B.C, granulated, in bbls.
Montreal and B.C., in sacks
Montreal, vellow, in bbls, .
Montreal, vellow, in sacks
Teing sugar. in bbls, ............
Teing sngar. in boxes (25 1bs) ..
Powdered sngar, in bbls, .. o
Powdered sngar, in  boves Sens
Powdered sugar. in small qunnrmn SeansEas
foamp, hard, in bhle, ;

Lomp, hard, in ‘u"hh]-

Lamp. hard, in 100-1b. cases

SYRUP.—Many large orders were re-
ceived durine week for this line, and
There is a
hiz demand for eorn syvrup of medium
quality. while higher grade of maple
svrup is nsed extensively among better
class of trade.

“-a’.,”u“m;
BRASEEIAEIR3

trade shows no abatement.

Symips—

12 51b. tins, per case
6 10-Ib, tins, per case
3 20-1h. tins, per case
Half barrels, per cwt, .
Rarbadoes molasses, in half bbls., per nl 4o
New Orleans molasses, half bbls., per gal 0%

DRTED FRUITS.—The prune and
raisin markets continue to attraet atten-

39

Sowae
26R9938

tion, and outlook is more than ever in
favor of higher prices in the near future.
As yet no more headway has been made
in this direetion, but one wholesale stat-
ed that he would not like to have to buy
his stocks again at present.
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table figs " 01N%
Camel S-crown table ﬂgn about 10 Iha, .. 0 1;&
Camel 6crown figs, about 50 Iba. ot
Camel T-erown table figs, about IM Ibs. 0 14%
Camel 9-crown table ﬂu lboln m LBL]
Pmmannel 3-crown 0 oy
Fmmannel 4-crown 0 osy
Fmmanne] 0
Fmmanne! 6-crown 010
Fmmannel omn
nb oo0s
0 sy
L )
L
®
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b3 ]
“per bo ' %
.. &.p.. per box
Ne plns ultra, 28, sp., per box I»
!‘nr;’nnbt—- .
ry. clean, per b, L
Washes, per Th 0:“
1. package L
2.1b. package 01T

EVAPOR \TFD APPTFQ Thw line
continnes to maintain its strength on
local market at the flat price of 10%%ec..
Winnipez. No advance is looked for in
immediate future.

COFFEE.—Sitnation has lost none of
its streneth dnirmng the week. and ont-
look is as bright as ever. All lines are
holding firm, and as pointed ont hefore.,
the biz interests who control the sitn-
ation are not likely to allow prices to
drop very low.

Roasted Rio
Green Rio. 5's,

Gom e TS 00 B i cionee :

T

-]
e
BEANS AND PF‘.AQf—(‘nndmnnﬁ at
present favor firm prices in heans and
peas, and hoth these lines are aetive.
Demand is good, and while stocks on
hand at present are not as heavy as all
wonld like. vet thev are large enonch
to prevent any shortage for
some weeks to come.
Reans, 31b, picker, per hﬂ!hf‘

Hand picked, per bushel
Peas, split, 100 The, ........

serions
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NEW BRUNSWICK MARKETS.

St. John, Feh. 6.—The feature of in-
terest on local market during the last
week has been the steadiness in flour.
both Manitobha and Ontario being re-
ported as firm, with an increase of 15
cents per barrel in Ontario patents. As
vet there has been no response in Mani-
toba patents, but since the market is ex-
ceptionally strong an advance is not un-
likely in these grades as well, May
wheat being steadily on the upward
trend. Although middlings are not so
plentiful, no change has taken place in
the price of feed. Oatmeal has gone up
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15 cents a barrel, due laregely to the in-

difliculty experienced hy millers in secur-

have been advaneced £3.90 to £1.00

Local grocers are preparing for a rm

seed and with approach of spring in-
]ll‘im- 1s doing
and elover have both

Lone up about

the avera

o
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Rice, per Ib 901 0 03% 004 THIS WEEK.

Salmon, Case
! 80 B. T. Huston. editor of The Cana

Spring
Giroeer, is in Rochester, N. Y., this w

rl  granulated e 0D 570
el < | s i o attending the annual meeting of the
o 1,:“"’:‘;“ S e o tional Canners’ Association, Machi
:Hli' .\'Illil'lxv\ Association and B
s Fruit and Canned Goods Brokers® A
ciation. whieh is being held in that
NOVA SCOTIA MARKETS. ; i , G
from Febh. 5 to 9. A report of the
Hahtax, Feh, 6. The wholesale gro vention with those subjeets of int C
:

husiness is fairly cood for season  to the Canadian trade will he

Cery
' the vear. While orders coming to  pext week’s issne of The Groeer
hand are not laree, they are fully up to &

e T months last year.  wiNNIPEG MERCHANTS WAN
ner Is a amwiy  heavy movement m TAX REFORM

provisions, \\}Iil'll are ‘_'"i!t‘_' to \\Illlbl_\ !'Hc-

Whirlwind Campaign for New Men
-Will Fight Present Business Ta
“innipee, Febh Special w

dJard cranulated i< $5.60, United Empire ']‘]“‘ ipeg, 1 . 8—(Specia

nmber camps, 4.}>|-I':|Yiu“\ heme now n

il swing

Sugar prices are fairly firn Stan

& X i s Groeer)- Winnipeo vetail
%540, bhricht vellow £35.10. No. 1 vellow 'vr”“r, ik Retai
) ¢ ms<tituted a whirlwn

|

chants

#5.10, and unbranded £1.95 : i
paten tor new members,

Flonr prices are firmer.  Manitoba : " :
view heine to ficht present

patents are $6.15 to 2650, Ontario,

hased on rental valne In their o

90 per cent.. £5.00 to £5.25, and Ontario : n 2
sinele tax is the more equitable

of taxation and this they will
every effort to seeure.
SUGAR ADVANCES They l‘i‘t'n‘:!!i'- that it 1s onl
strone organization that this
Just previous to going to press, other needed reforn will e
and their first effort will be to

refined sugar advanced 10 cents
per cwt. Tt will be remembered B e

that prices declined 10 cents a ristion.  Khey bave now "‘],_\_
little over a week ago in sym- dred members, but have set 3.500
pathy with lower prices in U. S,
brought about by price-cutting.
This is probably the reaction
under the steady raw market.
Outcome of Bruccels Convention
is now awaited. Quotations on
sngar should read 10 cents per
cwt. higher.

a cood strone memhership in

thi

number they hope to seenre wi

dayvs.
This forward step hy the W

Retail Merchants is felt to he the
nine of a ereat tax reform. Joln

. 1 |
lent of the loea

CTOCOT, 18 [«l"'\;~

tion. which aims at a record iner

membership in a short time.

S
PURE FOOD ACT TO BE ENFORCED

to $5.50. Rolled oals are °

harrel. and in haes

1

lends

1
h

Good Law Already on Statute P

E5.60 to =570 per
¥2.60 to $2.65. Corn meal is $1.80 to Ottawa, Feb 7.—The governm
%1.90 deans are firm at $2.60 for hand  peen for some time considering t
picked. and $2.45 for prime. tion of the Pure Food Act. Tt
Receipts of coes show some improve- that Canada has been lagging far
ment. but demand is licht. TFresh laid other countries—and particular
it 31 eents. (ase oees TUnited States, in protecting
sumer from fraudulent foods
Hon. B. Nantel, minister o
revenue, at first had under cons
bringing in an entirely new act
tication has shown, however, tl
is a fairly zood act now on the '
books. The trouble has been ' th
. ~ government has made practicall
Pnt:nfn market continnes the centre of ok b salorts it
attraction. Some dealers whu.h:nn oo Mr. Nantel has ziven orders
stocks on hand had tempting offers, to enforce the present act, o
which wonld net them handsome profits few amendments will be made t
over the initial cost, but they prefer to  gacsion. Tf this does not prove
hold on to them. as the ontlook favors tory. the act next vear will be
«till higher prices. and a new bill will be introduced

I i |
stoek 18 quoted

are in fair supplyv. but few grocers are

now handline  them Good butter is

] ne

searee in the loeal market. espeecially in
tubs. The quality of ereamery stock is
first elass, hut dairy butter is not up to
the averace. Creamery is 3le., and dairy

from 26 to 27 cents.
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Celery and Navel

Oranges Firmer

Shipments of Celery Continue fma.l Due to Backward Season
in California—Increase in Offering: Expected Later In Month
-Navel Oranges Are Higher— LCawrage by Frost Has Strength-

ening Tendency While Shippers Ar:
Potatoes Hold at High Price

Damage in Transit by Frost
Grapefruit is Strong.

HAY!
especial
roslt
California
part tor the
Hount ol i
Herent seeliof
he consider
the ero
Ippers ar
when then

v drost

ell eleared
el adddil
Corapeltrant
findi

to firm.

hee sni; . Howe
as heen more tavorable a
middle of the month, ofler

Le larger, inereasimge durin

Liberal movements of Flor

Voare nol expected to eommmenes

iromed Mareh 1

<oarmg tendeney in potatoes has

ceerved no eheek and values con-
move upward at many centres
Bruswick continue firm
However, the market

[ on s upward trend has

advanees and with prob-

Holding Back Fearing

MONTREAL

1'rs

SO

down
hamper
ts per qt

n
lozen
Cal., 6 doz. to crate

peppers, bus, basket
Roston, per box of

Leeks lozen
Onions

Spanish, crate

Half crate

wdian reds, 100 Ibs
lozen

otatoes, per basket

Montreal potatoes, new, bag
New
Strawber per qt
mports of Enropean potatoes,  3pinage. per bbl.

potatoes, $9 bbl.: 6c Ib

Turmnips., per bag

should hecome less exerted
s been the ease durine the past

inless as pointed out bhefore, the

States lifts the dutv on this line

Parsnips

Tressez

TORONTO.
GREEN FRUITS
oranges are higher in price. The dan
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Cahifornia

nave:

V1) 9% 'y
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with 88,00 per

cumbers, dozen
wad lettuce lozen

Tumips, bag
Celery per
Celery, Ca
Parsnips, bag
Potatoes, N
Potatoes, (nt
Omions
Spanish
Spanish
Canadian
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Sweet potatoes, hamper ....................
Mushrooms, 1-lb. boxes ........
Can, hothouse tomatoes, lb.

THE CANADIAN GROCER

New lettuce, per dozen
Green ODIODS ...cceeeo ccocccecs cooe

Retailers Want Their January Discounts

Claim Wholesalers Did Not Give Them Sufficient Notice of the
Change in Policy—Letter Sent Out by Wholesalers’' Section,
Board of Trade, Arrived Late They Say and Some Did Not

Receive It.

Toronto, Feb. 8.—(Special)—All - ap-
parently has not been sunshine in regard

to the abolition of discounts by whole-

sale grocers which went into eflect on
Jan. 23, 1912. This was an agreement
signed by 42 wholesale grocers in On-

tario, in which they agreed on the dis-
continuance of discounts on all articles
excepting tea, sugar and vinegar. This
agreement also stipulated that interest
at 7 per cent. per annum should be
charged on all accounts not paid within
30 days, and that manufacturers’ fixed
prices and terms on proprietary articles
should be strictly observed.

Many retail grocers in this city, when
they received their accounts at the end
of the month were not wont to pay
them unless the discounts previously giv-

en were allowed. Many of them claim

they received no notification of the dis-
counts being abolished,- and bought their
goods during the month without know-
ing of any change in terms.

Not Generally Known.

It appears that no general or indivi-
dual announcement was made by the
wholesale grocers until about the 26th
of the month when the wholesale gro-
cers’ section of the Toronto Board of
Trade sent out a copy of the agreement
with an explanation of the reasoms for
its adoption.

Some retail grocers even state they
did not receive this announcement, al-
though every eflort was made by the
Board of Trade to reach every retail
grocer in the city. It seems also that
a number of the travelers went on sell-
ing goods during the month without
mentioning the abolition of discounts
that have been given in the past. The
grocers claim they should have notified
them before selling the goods.

It was on this plea of non-notification
of any change in terms that many gro-
cers refused to pay their accounts with-
out the usual discount.

Reasons Given for Change.

The following is the explanation of the
reasons for adopting the new plan as
sent out by the wholesale grocers’ sec-
tion of the Board of Trade :

“It is well known that profits in the
wholesale grocery trade have for years
been approaching the vanishing point,
when compared with the cost of doing
business, and it was recognized that

something must be done to meet the
changed conditions under modern meth-
ods of competition.

‘““The manufacturer also recognized
that the prices of his proprietary ar-
ticles were being cut, and that the
wholesale trade were ceasing to take an
interest in the sale of the goods because
the profits did not pay the cost of doing
the business. After conference with the
trade, many, of the principal manufac-
turers put in force the ‘‘Contract Sell-
ing Plan,”’ requiring goods to be sold at
stipulated terms and prices.

Cash Discounts Unreasonable.

“This plan was found to work well
until some houses began to give rebates
by allowing unreasonable cash discounts
off the monthly statements, which, it
was claimed, were given on goods that
were not proprietary articles. In order
to stop this evasion of these agreements
the trade unanimously decided to adopt
the net system, abolishing all discounts

agreement.

“‘In discussing the subject with re

sentatives of the retail trade, it

found that many cordially endorse i
action. The average retailer is chn
concerned in knowing that his ¢
petitors are not doing better in pr!
nor getting better terms than he
What he wants is fair treatment, wi

means fair prices, fair terms and

competition. He is then able to .ch:
his customers fair and reasonable pri

No merchant, wholesale or retail, w
es to take secret rebates which
render him liable to criminal pros
tion. It is therefore the unanimous
nion that these terms are in the ir
ests of all branches of the business

The agreement referred to in al
has been previously published in
(irocer.

——

Beaton’s grocery, Oshawa, Ont.,
operating a unique contest. They
advertising in the local paper 1
talks on various grocery items and p
out for instance that the first and
words of the ad. are the first and

words of a certain proverb. The «
testant who sends in the first 12 corn

proverb answers gets as a prize
piece China tea set.

on all goods and selling only at net
days, as set forth in the accompany
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A Flour Window Shown Recently b{- L. 8. Guay, a Montreal Grocer. Small and I

Bags and Barre

42

Were Used In the Display.
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Marked Strength in Rolled Oat Market

Market Firm at Last Week's Advance—Raw Market is Strong—Good Demand
for all Kinds of Cereals—Winter Wheat Flours Generally 20 Cents per Barrel
Higher—Small Receipts of Winter Wheat — Some Millers Note Firmness in
Manitoba Flour—Domestic Trade Fair for Season—Export Enquiry Quiet.

Rolled oats are firm at last week’'s ad-
vance 1u  sympathy with continued
trong tendency in market for raw ma
terial. It wiil be remembered that pric

declined 30 cents per bag during De
ember and so far the reaction has only
been 10 cents per bag. The market for
yats 1s strong when compared with that
ruling previous to the declines in Decem
er, indicating that firmness can be ex
pected to rule.

['hose retailers who are pushing cereals

the present time report an excellent
lemand, the weather for some time hav

been quite favorable in this regard
Millers are also well pleased with the
olume of business being transacted.

\s noted last week, receipts of winter
vheat have been on a small scale for

ie time with prices on the ascend. In
nsequence, winter wheat flours have

n firming and there has been a gen

I advance of around 10 cents per bag

these grades.

lanitoba flours have not changed in

¢ but there is somewhat of a firmer
lency, and there are certain sections
the -trade who favor higher prices.
higher values for winter wheat flour
ioubt have a strengthening tendency,
wing greater weight upon Manitobas
¢ domestic trade in flour is con-
red as fair for the season as no spe
briskness is looked for at this time
rt enquiry, has been rather quiet of
Competition between mills is
keen for as it has been pointed out
re the milling capacity in Canada is
large.

iderable quantities of wheat and
are being worked for export.
strength in the rolled oats market
crally conceded. Tt is so marked
'me firms already announce an ad-
to take place in near future. One
ay they will put up prices 10 cents
1z on Feh. 10, while another firm

announce a siunilar advance to take place
ou Feb. 12, Cornmeal 1s also tirmer and
higher.

MONTREAL.

FLOUR.—Flour market is devoid ol
special features. Demand 1s active and
prices for present remain unchanged.
Firmness is probable, owing to a large
call which is soon to be expected. Al
though quiet just now, market promises
interesting results shortly.

Winter wheat patents, 1

Straght ulle

Mauitoba secoud,

CEREALS.—Market ifor rolled oats in-
creased 10 cents per bag last week, but
since then has showed no further move
ment. Stocks are small and if the de
mand, which 1s heavy at present, in-
creases, the supply will hardly be suffi-
cient to meet it. It is the opinion of
some, that another advance can be ex-
pected beiore long.

oatmeal, bags

Standard ocaumecal, bags ia
Granulated ocatmeal, bags

Bolted cornmeal, 10 bags .

Rolled oats, jute bags, 9-1b. ¥ .
Rolled oats, cotton bags, -1b. .........
Rolled oats, barrels sease sessse

Fine

S6EETRR

TORONTO.

FLOUR.—There has been no change in
prices of Manitoba fiours, although some
millers note firmness and favor higher
prices. There are others who say they
see no reason for any immediate advance
in values. ‘‘Prices on Manitoba wheat
at bay ports has reached the record for
the season, it is true,’”’ said one dealer,
“but on the other hand values in Win-
nipeg remain unchanged. Wheat can be
brought from Winnipeg, all rail cheaper
at the present time than it can be pur-
chased at bay ports for. However,
wheat can not be brought very quickly
from the west.”” There seems to be a

43

fairly good demand for the season with
the market steady to firm.

Ontario wheat continues to come for-
ward tardily and prices are high with a
consequent firm feeling in winter wheat
flour.

Manitoba Wheat.
Ist patent, in car lots
ind patents, in car lots ....
Stroug bakers, in car lots .
Feed flour, in car lots
w
straight
Blended o sescssese
CEREALS.—Firmness prevails in rol-
led oats market in sympathy with a sim-
ilar feeling in the raw material. The
tendency is to strength, one large mill
announcing that they will advance pric-
es 10 cents per bag on Feb. 10. Corn-
meal maintains the position outlined be
fore.
Retailers who are giving the necessary
attention to cereals are finding a good

demand. Millers report heavy sales.

Rolled oats, small lots, %0-Ib. sacks

Rolled oats, 25 bags to car lots ..........

Standard and granulated oatmeal,

Rolled wheat, small lots,

Rolled wheat, 5 barrel

Commeal, 100-1b, bags

Holled oats in cotton sacks, 5 cents more.
MILL FEEDS.—Mill feeds are scarce

and most mills have little to offer. Aa

advance of $1.00 per ton is noted by

several mills this week. Bran is quoted

at $24.00 per ton in car lots and shorts

at $26.00 per ton.

R RS

FOR YOUR ADVERTISING.
ROLLED OATS.—During the winter
months we recommend oats as
the best hot breakfast food; because it
is made from only selected oats, care-
fully packed and is sure to please. Can
be prepared in (15) minutes.

——

LOST WITHOUT IT.
The Canadian Grocer,—Eneclosed find check
for $2 for another year's subscription to The
Canadian Grocer. I would feel lost without

it.
J. GIBSON.

roller

Benton, N. B,, Jan. 9, 1912,
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Biscuits and Confectionery Profitable
Some Phases of the Attention That Should be Given to This

Department—The Dealer’s Knowledge of His Lines and His
Ability to Suggest and Decide for Customers Means Much—
Hints on Display—How a Confectionery Department was

Begun.
I'..\' 9.0,

Are vou paying as much attention to
vour biscuit and coniectionery trade as
vou should © The answer to this ques-
tion will best be given by looking over
your stocks and seeing ii they are in a
satisiactory way, not only from a quan
tity point of view but also from a con
dition standpoint.

That the. retail grocer can make
money and good money too, irom the
proper handling of sweetmeats and good
class biscuits there can be no reasonable
doubt. tle has the lead, so to speak,
on the exclusive confectioner because the
housewife, in nine cases out oi ten,
visits the grocery store for her staples,
etc., before she thinks of coniectionery
Doesn’t it stand to sense thereiore that
an attractive display of confectionery
either in show cases or in pails which
are coming more into vogue as contain
ers will catch her eve ? The retailer's
selling power should then come into ac
tion. The desire to purchase has been
slightly developed by the silent sales-
man and right here is the true value ol
a good display—the power to stimulate
huving desire.

Up to the Retailer.

To-day one hears a lot of talk about
goods selling themselves but the retail
er kmows all too well that he has never
or never will see any commodity walk
off his counter or fly ofi his shelves, in
spite of the propensities jocularly attri
buted to cheese in this respect. No, the
retailer is a salesman and should strive
to put himself in a similar position to
the traveler who calls and sells him the
goods ; in other words, he should re
gard himself as a representative of the
firm whose goods he handles and put up
politely and plausibly the best reasons
why the housewife should have the
zoods.

This done, the sale made, the retailer
has sent the goods in question on their
last journey, to the consumer’s home
and has completed his part in their dis
tribution.

Care With Biscuits.

lvery day dealers are becoming more
and more awake to the fact that while
it is essential to the proper manage
ment of their business that they keep a
good stock of every line which has
merit and comes under the heading of
quality, vet many of them make a mis
take in carrving their whole stock of
biscuits on the shelves.

Johnston.

This may seem a rather contradictory
statement, but no matter how well the
goods are displayed the very number of
the tins and the variety of design is go
ing to confuse the customer, and she
will not make as good a selection as
under other conditions. In order to
overcome this difficulty and play the
game in the interest ol the manulac
turer, in other words to place the ne-
cessary weight on retail co-operation, a
sample tin ol each class of biscuit
should only be kept in a prominent po-
sition in the store and all should be so
carefully arranged that the housewile
can easilyv and quickly make a selection,
aided of course by suggestions from the
clerk, which should at all times flavor
of salesmanship

Furthermore, the balance of stock can
be stored in a satisiactory place and be
safeguarded from loss through dampness,
etc. Thus the dealer can see right here
an antidote for slow biscuit sales—sim
plv have samples on display, facilitate
the making of a selection by the con
sumer and know that that selection is
satisfactory in every respect. This will
save time, for time means monev, and
will result in more ifrequent and better
purchases.

Confectionery Profits.

There is one thing certain that no re
tailer can ever derive all the big profits
to be had ifrom confectionery sales if he
forget the ‘‘other fellow,”
confectioner, and

does not
namely, the exclusive
persuade himself that he is the only man
in the town dealing in this particular
line. Such indilierence
petitor, partial indifference, let us say,
hecause some attention must be paid to
what is going on in the other store in
order to keep abreast of competition,
will act as an incentive to the dealer to
work up a confectionery husiness paving
handsome profits.

Easy to Handle.

If proper care is taken in the placing
of confectionery in the store, there
should be no trouble or discouragement
through loss as with some other lines
which dre carried more widely.

Sweetmeats always look well when
properly displaved and it should be re
membered that the youngsters are a
good means of advertising the fact that
special attention is being paid to con
fections as they will ask the mothers
for pennies ‘‘to get some candy at—'s."”

to his com

GROCER

This constant begging, 1f such we
call it—lor you know how_ much the n

ther 1s pestered f(rom time to time
her youngsters lor pennies and nickel
must impress upon her mind that
grocer is becoming a confectionery m
And this 1s exceptionally cheap ad
tising.

Actual Success.

A  Montreal dealer stated recer
that he thought candy was a useless
troublesome iine to carry until he
persuaded by a traveling salesman
put in at least a stock ol penny go
He did so. The youngsters came
to the store and he gave the maj
oi them a few, knowing that they w
tell their wothers, and he was not
wrong in his beliei. They did so and
lore long he noticea in a few Satur
orders a request ior twenty cents «
quarter's worth of candies. This
partment grew larger and larger,
now 1t 1s most profitable, and wha
still more gratifying there is a good
mand for high class chocolates

He Was a Salesman.

But we might mention that this dea

er was
like a dummy behiad the counter
let the customer decide whether

a salesman. lIle did not sta
and

d

she

would take candy or not. He was wise

enough to realize that during her st
ol the sweets displayed, she would
bably be at the ‘‘almost
stage. By an opportune use

talk he irequently helped her to de
the way he wanted. You must
then, Mr. Retailer, that it is well
vour while helping vour customer
of doubt, because every time vou d

of sel

vou put a few exira cents into
cash box !

What do these cents mean at the
of the vear?

Broken Biscuits.

Custons'rs should not be troubled
broken biscuits and it seems
number “of grocers pay but little
tion to crackers in particular
there is little excuse for these
hroken is evidenced by the fact tl
manufacturer of some of the
Jines on sales to-day, recently pr
a package of sodas at the factor
have no proof that he is a past
of the magic art but he made tha
age waltz (or perhaps it was the
land Fling) on the table and ope
not one of the sodas was smashed
then should the consumer have
trouble when a little
driver or cler}

up with
the part of the
cure the trouble ?

+.

A request for a eharter has be
tioned to the Quehee Lezislatur
retail elerks of Montreal, who
prime movers of the Associatiol
tail Clerks.
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Dealers Preparing for Lenten Trade

Retailers are Ordering Freely in Anticipation of Lenten De-
mand—Wholesalers Report Marked Briskness — Conditions
Favorable for Sale of Fish—Can be Handled with Minimum
Expense and Trouble—High Prices on Other Foods Bring Fish
Into Favor—Receipts of Fish on East Coast Continue on Small

Scale.
fish at present time
Not only

ers to care for the

¢ movement ot

viremely brisk. have re-

present demand,
inder the favorable conditions, is
but they are also ordering freely
ticipation of a de-
The opening of this season of
far dis-

find it o

good Lenten

briskness in fish is not

nd retail dealers will

advantage to give early attention
r stoeks.

¢ outlook could }\:H‘t“.\ he Iu'x_:‘fl'!’
The weather is all

fish

expense

18 just now.

¢ desired, and can he handled

minimum and  trouble,

with its many

work for a

\ln'l'i:l] fish nl;l_\ s,

<hortly big demarl,
ich prices on other food commo-

will bring fish foods into favor.

i Seotia continnes to report ht

~ of fresh fish, which added to the
d arivals vill
iy work for a firmer tendeney in

during January

and smoked lines as th Seson
8,
~ters are searce and hieh in price

have heen a little more nlentiful

QUEBEC.
NTREAL.~Demand for fish in an-
on of Lent and all
es are moving well. Supplies are
the eall in all
Labrador herrings and ereen and
d. which ave very searce, the lat-
ne almost entirely off the market.

have not changed to any extent,

has started,

nt to meet lines,

the l]“”‘..’\”(‘ illl‘l'('.’]\‘l’\ ”l“l'll more,
robabilities a firming up will take

FRESH AND FROZEN.
cases, 250 lbs., per 1b.
Civve . . ..
fancy

per ‘ib. . S R
ozen, per 100 fish .

Pike. round
Pike dressed
Steak  cod
Mackere]
Dressedd  perch
Dore or Pickerel
B. C. red
Gaspe salmon. per Ib,
Qualla  salmon

No. 1 smelts, per Ib.
Extra smelts. per 1b
.Ake trout, per Ib,
Tomeods, hhl

Whitefish, large per 1h.
Whitefish mall, 1b

PREPARED FISH
cxd, in blocks or packages, 1b..7, 8,
100 1b, bundles, per bundle
Shredded cod, 2 doz. in box, per box
Skinless cod, 100 b, case
Dry cod, 100 1b, bundles, per
Boneless strip codd, 30-1b, box
SALTED AND PICKLED
New green cod bbl., 200 1bs,
N 1 bhl 200 1Ibs
New  Labrador herring, per bbl
New Labrador herring, per half bhl,
Labrador sea trout bhls
Labrador sea tront, half bbls
No. 1 mackerel. pail
N 1 mackerel, half bbls
herring. No. 2, hhl
tront. kegs
mackere] ail
green
No. 1 green
Salmon, B. ©
Salmon R
Salmon Labrador
Salmon, Labrador. half bhl
Labrador., tres., 300 Ibe,

per It
and headless, 1b,

salmon

bundle

Scotia

lake

Choice
» 1

Salmon
Salt  eels
Salt  sar
Salt

Nea

Se

Seoteh
Holland
Holland  herring
Roneless new herri
SMOKED
tere, large per  box
Yarmonth bloaters, fancy, per box
Haddies, faney, 151h, boxes. per It
Fillets. faney, 151b. boxes. per Ib
g ng. new. smoked. per hox
small) per box of 5 fish
SHELL FISH.
haice. bulk. Imp. gallon
bulk, selects
fancy cape, large bbls, 2
peqne  ovsters, per bbb/ g0 12
Solid meats—Standards, gal, $1.75 selects, gal., $2.00,

NEW BRUNSWICK.

ST. JOHN.—-The
an averave
Fair

and

week has hee

last

one with local fish dealers

fishermen,
hetter

weather tempted many

was responsible for results

The

arrivals of gaspereanx were placed

an Jdurine a few weeks previons,
first
on the n arkef. and l'l'l"l.“1| 7T vents en

Althongh this is high in price, it is only

reasonable the
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for earliest ‘ivals

Westen
quite wood guantities, selling at 15 cents,
and the this
well. From the North Shore there were

halibut 1s bheing reeeived in

demand n line keeps up

receipts of smelts Jduring last
week, and the

tributed as well, so that

manhs
River con-
tihns
They

Kennebeeasis
market in
stocked

poundd

commodity was well

hronght 12 ecents per l.obsters
known to he so
Many
idea of fishing lobsters

the

have not heep searee

tor some time, fishermen ave

the
nntil

abandoned
Tor a

1

passed,

time, stormyv season has

or ahated. For those who have
hrouzht them to market the returns have
heen good, as they are well up in prie
Haddoek., 1

\m? ;1‘!4§ h ‘rn storks e

e Same

ONTARIO.
FORONTO A

¢ 1n fish at

cood, brisk
the I

< well distributed over general
\ hie I

heino
frozen

tracde
present time
trade 18 transaected

lines. while smoked. pickled
and prepared varieties are moving well.

Auticipation of the Lenten season is
probably partly responsible for the pres-
".’ ;‘].;" movie ’[,."" \\'i"'] "!\" "“"'—li!“:

of this |

distant,

periodd of Jdemand neo far

retatlers feel that it is time that

thev wer 'm»'ni!lf to their stocks

FROZEN FISH

eoddd

Pike

New pink sea

Whitefish

Red  salmor

Halibut

Smelts, extra, per 1b

smelts, No. 1, per Ib,

ted salmon. round

Sea  herring. 1

‘lﬂl‘kl!’". per T

Mullets

Rinefish

Lake herring

Steak, cod. per

Flonnders, per Ib.

Tullibne. per Ib
FRESH

<almon

headless and  dressed

CAUGHT FISH
Steak  ood

Haddock
Trout

SMOKED

Kippers, per box
Rloaters, per bhox
Finnan Haddie. per b,
Dighy herring. per bundle
Cod Imperial
'F{unl on-toast
llets of haddie
(iscoes, basket
iscoes. per Ib,
Scotch haddies, per box
Sentch kippers. per box

PICKLED.
herring, per keg
selects, per gallon
standards. per gallon
trout, per half bbl.
herring. bbls,
herring. half bbls,
l-gallon cans

2381

=
o

5858

ne

Lake
Ovsters
Ovsters
Mekled
Labrador
Labrador
Shrimpe
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PREPARED.
Shredded cod, 2 doz pkgs. to boX ........ .... 2%
Acadia cod, 2-1b. boxes, 12 to crate .... .... 28
o 108
0 06%
%

NOVA SCOTIA.

HALIFAX.—Receipts of fresh fish
here this week have been light. Only
one vessel arrived, with 8,000 pounds of
cod and haddock, prinecipally the latter.
There is only a fair demand for fresh
fish at present. The market is bare of
halibut. None of loecal bankers have
landed any fresh halibut here for sev-
eral weeks, and storage stocks have all
been used up. Smelts are in better sup-
ply, but the local demand has fallen off.
Large quantities of these fish, however.
Lave heen exported to the United States
market.

Lobster situation shows little improve-
ment. and the price continues high.
Loecal receipts continue licht. No large
lobsters are on the market. Shipments

THE CANADIAN GROCER

to Boston market are away below the
average. There is a demand in the
American market for all the lobsters that
local dealers can supply. Large lob-
sters in Boston are selling at record
prices.

Grocery dealers in various parts of the
provinee are now” stocking up with dry
fish in preparation for the Lenten sea-
son, which is near at hand. Codfish
leads the demand, and pickled herring
come next. There is practically no salt
mackerel on hand here. Smoked had-
dies, kippered herring, bloaters and
smoked salmon are all in good demand.
Stoeks of haddies are now quite heavy,
and orders continue good. Boneless fish
in boxes is also selling freely. The
ovster business eontinues good, with fair
quality stock offering. Foreign markets
for dry fish show some improvement.
Prices are firm and no important changes
are noted.

Boosting Fish Department Prior to Lent

Fish Should be Handled in Cleanly Manner—Some Methods
Used by Dealers — Suggestions for Incerasing Sales — Fish
Counter Running Parallel to Show Window Used—Study Cus-

tomers’ Wants.

From now until the close of Lent is
the best period for the sale of fish.

Lent is just about four weeks distant
being ushered in this year on Feb. 21
and continuing until April 7. A good
long season is therefore before the deal-
er and preparations should now be well
under way if he expects to secure his
share of the trade.

Proper Handling Necessary.

The dealer is or at least should be ac-
quainted with the reasons why fish is a
good line to handle. Perhaps the main
reasons wiil bear repetition. In the first
place, handled properly, so that there
will be no unnecessary loss they give a
good profit. Then again with the win
ter temperature they are easily handled.

Another feature and one which should
not be forgotten is the fact that hand-
ling fish attracts customers to the store
where proper salesmanship should be
used to induce them to purchase other
goods.

There is a big advartage in getting
this department into shape while the
season is vet young. In addition to the
extra profit thus secured, the merchant
gets the people coming his way, which
will work for a much heavier volume of
trade when the Lenten season arrives.

Stock Good Sellers.

A substantial and profitable trade in
fish is not secured by the dealer by
merely putting in a stock. Care must be

taken in the selection of varieties, for
the customer does not want merely
“fish.”” He wants particular varieties
and the dealer must aim to secure these.
People’s choice of fish will change from
week to week and this must be allowed
for. A good selling line to-day may
probably be a poor seller a week or so
hence. It is best perhaps for the dealer
to buy cautiously at first. Get suffi
cient of difierent varieties to supply re-
quirements but it is preferable to buy
in smaller quantities and more often
Thus stock is kept fresh without heavy
buying.

Fish Counter and Show Window.

Display is an important lever in sell
ing fish with cleanliness an essential fea
ture. If one can arrange for a separate
department so much the better. One
dealer has a fish counter at the front of
his store running parallel to a section
of his window front. Needless to say he
has developed an appreciable fish trade.

The public is becoming more and more
particular about the manner in which
food is handled in the store. They now
demand the observance of the most san
itary methods:

So it is with fish. Display them in a
manner that will appeal rather than
repel them.

White porcelain platters are much in
use now by fish men as they present a
cleanly appearance and show the fish to
best advantage. Some dealers have
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their fish window or counter top cove:-
ed with marble the same as used in
meat departments. These can easily b
kept clean in appearance. These top
often have g raised rim so as to hold |

any water which may result from mel

ed ice.

Use the Newspaper.

Attention of customers to fish depar
ment should be attractea by advertisin
Tell them that you are giving special a
tention to this line, and that cleanline
is strictly observed. By a listing of fi
with prices, business may often
directly secured.

—@——.
FIG PACKING FIRMS UNITE.

An amalgamation of some 24 fig pac
ing firms has been brought about and :
company will shortly be registered
L.ondon, under the Companies Conso
dated Aet, to absorb these businesss
The new concern, which will be styli
the Smyrna Fig Co., will have a capita!
of $1,000,000, the working capital to b
issued having been already fully su
seribed in Smyrna. The ecompany
takine over nearly 80 per cent. of t
fie packing interest.

—@——
THE CANNING INDUSTRY.

\ string of tin that would reach a
the wav from Halifax to Vancouver a:
back again to Calgary, or about 75,001
000 cans, is yearly required to meet t!
demands of canning factories in Canad
savs a leading authority.

Fruits and vegetables perhaps for
the main feature of the Canadian ca
ning industry. In British Columbi
salmon canning is the big industry, ove
60 factories heing operated.

.__©—.

SADD MADE THEM GLAD.

Toronto, Feh. 1.—'Twas ‘‘Sadd’
for White & Co. and ““sad’’ for Davi
son & Hay. In explanation it might |
said that Sadd was the man who scor
the majoritv of the goals for White
Co. when they again defeated the Da
idson & Hay aggregation by a 4-2 scor
at Exeelsior rink on Saturday last. Ti
gladiators who took part in the fra
were as follows:—

White & Co.: Goal—Ed. Jorda:
point, L. Reiley; cover, E. Saurtiss
rover, V. Bent; centre, M. Cuthbert
rigcht, R. Langskill; Left, J. Sadd.

Davidson & Hay:—Goal—E. New
point, G. S. Moffat; cover, H. C. Min
net; rover, Murray; centre, S. J. Wyl
lie: right, R. D. Davidson; left, G. Bel
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Need Mild Weather for Relief in Eggs

Continued Cold Weather Since Early January has Interfered With Increase in
New Laids That was Expected—Storage Stocks are Well to an End—Only
Warm Weather Will Relieve Present Acute Situation—Butter Stocks are Small
and Market Continues Strong—Little Relief in Sight for a Month—Some New
Zealand Butter is Said to be Coming Along.

A break in the continued cold weather
vhich has been ruling since first of the
vear would indeed be welcomed, not
alone because the coal bin needs a let-
ip but also because it is apparently the
only thing which will afford relief to
present acute situation in eggs. The
weather man is responsible in part at
east for present record prices for this
ine.

It was pointed out early last fall that
tocks of storage eggs were compar-
ttively small and that a strong market
yuld be expected on this line during the
vinter. It was hardly expected, how-
ever, that values would ascend to the
resent  height, because an early in-
rease in supply of new laids was look-
d for. True, production did materially
ncrease towards latter part of Decem-
ber, and new laids declined considerably
rom the high level held previous to
hristmas. Here the weather man in-
terfered. Extremely cola weather set in
ot only throughout Canada but very
ir scuth in the United States and ex-
ected goodly increase in new laids fail-

to materialize.

I'he amount of new laids coming for
ird is small. Storage stocks are well
» an end and at record prices. Values
re just as high across the border, so
hat apparently relief will come only
ith milder weather. A rise in the tem-
rature would increase production both

the United States and Canada and
ord some relief.

While cold weather is responsible for

h level of eggs, hot weather is cause

the high prices for butter and cheese.

s hot weather was that which ruled

summer, not alone in Canada but
tty well throughout the world. The
luction of butter and cheese both in
erica and abroad was materially cut

n and the winter was started with

emely small stocks on both these

Stocks of butter are short and prices
high with nothing apparent in the im-
mediate future to break the market.
Some New Zealand stock is said to be
coming along but little relief will be
found until the flow of milk begins to in-
crease, which should be early this year,
possibly in another month. Meanwhile,
consumption of butter is much smaller
than is usual, for with high prices such
as are ruling now, it is only natural
that the housewife attempt to economize
on this line

\ return of cheese to a normal price
level is a quite distant event. Nothing
but strength now rules, with stocks
small and firm mrkets abroad

One firm is already pushing smoked
hams and bacon for Easter trade. ‘‘We
do not think vou will see lower prices,”
they say, ‘‘and there is a chance of see-
ing them higher, so that nothing is lost
by placing orders now.”

MONTREAL.

PROVISIONS.—This market has made
no noticeable change within the week
The same prices prevail with demand
not brisk. The market shows many fea
tures of steadiness. Hogs are steady.
Pure Lard

4 , 50 Ibs., per Ib. .

tins, each 10 lbs,, pe
, tins, each 5 Ibs,,

tins, each 3 Ibs,,

, 2 lbs. net.
, 20 lbs, gross,

cococo

cocoo

pound
‘ompound Lard—
Boxes, 50 lhs. net, per Ib, Sinasssennasvestee
Cases, 10-1b. tins, 60 Ibs. to case, per Ib. ...
Cases, 51b, tins, 60 lbs. to case, per Ib
Cases, 3-1b. tins, 60 Ibs. to case, per Ib.
Pails, wood, 20 lbs. net, per Ib,
Pails, tin, 20 1bs. gross, per Ib. ...
Tubs, 50 Ibs. net, per Ib.
Tierces, 375 lbs., per Ib.

pound bricks P
Pork—
Heavy Canada short cut mess, bbl. 3545 pieces
o RS RN R sssasrns s
Canada short cut back pork, bbl. 4555 pieces
Heavy short cut clear pork, bbl. ..
Clear fat backs .............
Heavy flank pork, bbl.
Plate beef, 100 1b. bbls ..
Plate beef, 200 1b. bbls, ..
Plate beef, 300 1b. bbls,
Dry Salt Meats—
Green bacon, flanks, 1b.

BZaBunsEs
Z8L888

—

sed, per cwt. . 975

BUTTER —Bu'tr‘ﬂ has remained
steady throughout the week. Stocks are
small and on account of high quotations,
an attempt is made by the consumer to
economize on this line. This has slack-
ened the demand considerably
oy
Fresh rolls =
EGGS —What will become of the egg
market ? This is an interesting ques-
tion just now and can onlv be answered
by the weather clerk. Storage are al-
most entirely bare of stocks and the
eggs on hand wiil not last a week. New
laids which were expected to steady the
market cannot be had until the cold
weather ceases. It is impossible to say
how high prices will go. Within the last
week, selects have advanced from 37 to
10 cents and No. 1 from 33 to 38 cents.
New lails f l:
e 03
CHEESE —There is a steadv demand
but buving is largely of the hand to
mouth order, owing to the hich prices
ruling

Quebec
Wester
Wy
Weste

Old  chees ATRE 18

HONEY.—No new features have ap-
peared in this market. Demand is nor-
mal and can readily be met without
trouble. Nothing exciting is likely to
take place for some time

clover, strained

clover, in comb
Buckwheat, strained
Buckwheat, in comb

POULTRY.—Ther¢ has been no big
movement in poultry of late. Demand is
quiet at present ; but a better call is ex-
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pected soon. Owing to scarcity of stocks
prices will undoubtedly rule firm.

BE s eives aesdaakan be uhe 014
Chickens 015
Geese 015
Turkeys 02
Ducks 020

TORONTO.

PROVISIONS.—Live hogs are stead\
to 10 cents higher this week, $6.25 be
ing quoted at country points.

The movement of pork products is
not brisk but it is considered fair for the
season. Lard is coming in for a good
demand under the high price of butter.
Long clear- is quoted from 11 to 12
cents.

smoked Meats
Light hams, per Ib.
Medium hams, per
Large hams, per ibh,
Backs, plain, per
Backs, pea meal
Breakfast bacon,
Roll bacon, 2
Shoulders s
Pickled N 1
Long clear bacion
Heavy mess pork
Short cut, per bbl.
Cooked hams S
Lard, tierces, per
Lard, tubs, per
Lard, pails, per
Lanrd, compounds
Live hogs, at co
Live hogs, local

Dressed hogs =

BUTTER.—Butter market has lost
none of its strength. Creamery in
prints and solids is quoted firmer and
higher again this week, iresh creamer\
prints bringing 35 to 37 cents. Dealers
see no relief to the present stifiness for
at least a month when it is expected
that an increased flow of milk will help
the situation \t present stocks are
small.  Without doubt, the high price
is curtailing consumption considerably.

Fiesh creamery print
Creamery solids ey
Farmers’' separator butter .
Dairy prints, choice e
No. 1 tubs or boxes
Ne tubs or boxes

EGGS.—Egg situation noted as acute
last week, has as expected, developed
further features of stremgth. Storage
eggs have advanced another 2 cents, and
at present price of 35 to 37 cents are at
the record figure for recent vears at
least :

Reliei will come only with advent of
warmer weather. Stocks of storage are

well to an end New laids on account
of continued cold weather are arriving
tardily However, if milder weather

would set in, offerings from the South-
ern States would increase, while the
production in Canada would also hecome
larger

United States markets are on a par
with the situation here and latest ad
vices show no possible chance of im
ports being made at present to relieve
the high prices here.
New  laid

Storage

- KRS R R R 039 U} L

CHEESE.—There is nothing new in
the cheese market to report. Stocks are
small and values well maintained. Trade
is ol a routine character

THE

"heese— >
$ 16%

Large o
Twin . 016% 017
stiltons ...... 018 018%

HONEY.—There is a fair movement of
lioney. Some dealers note a good sale
for the strained article in small contain
ers

Honey—strained—

\White clover, 60-1b. tins, per Ib, aray s 012
White clover, 10-1b. tins, per lb. ...... .... 012%
White clover, 5-1b. pails, per 1lb. ....... 013
Dark clover, 5-1b. pails, per 1b. ...... .. 012

CANADIAN GROCER

Amber -houey, 60-1b, tins, per Ib.
Buckwheat, 60-1b. tins, per Ib. .o
Comb white clover, per doz. .............

POULTRY .—There ' appears to be en
ough poultry coming along to supply the
demand. Prices and general situatior

show little change.
l‘nn‘ln)"nlnp -

woo
238

Fowl ..... on
Chicken 0N
Ducks 015
Geese ...... coees cene o
TOIMIIE  iivinsgansvevs  monves 019

Dressed, 2 cents per 1b. more.

Encyclopedia of Some Grocery Articles

Some High Class Lineé With Which Dealers Should be Familiar
—Description of Truffles, Anchovies, Pate de Foie Gras, Mar-

rons and Shrimps.

TRUFFLES are an edible fungi and
have been called underground mush-
rooms, and also vegetable tubers. They
possess an animal rather than a veget-
able flavor. They are found mostly in
loose soil about a foot deep, under and
near old oak, beech or walnut trees and
are of irregular size, round shape, and
dark brown color outside, while the in-
sides may be brown, grev or white. In
appearance, however, the ordinarv truf
fle is about the size of a walnut with a
rough brown surface closely akin to the
potato. They are found in Italy, but
more largely in France where thev are
preserved in large quantities. They are
prepared in somewhat the same manner
as tomatoes and other like vegetables
Theyv are noted for their aromatic flavor
hut are seldom eaten alone, being used
extensively for flavoring and seasoning
choice dishes. Theyv are an acknowledged
stimulant to the digestive organs

ANCHOVIES.—The anchovy % 4
small but delicious fish of the herring
family and largelv found in the Mediter-
ranean sea. The fish are attracted to
the boats at night by lighted torches,
and are scooped up in nets. The an-
chovy has a pronounced flavor and is a
splendid appetizer. It is packed in oil
the same as sardines and is also spiced
and packed in brine. ‘‘Have a piquant
flavor most acceptable to a jaded ap
petite,”” is one reference to the an-
chovy

BRUSSELS SPROUTS. — A veget-
able of the cabbage variety; in
fact each sprout looks like a very small
head of cabbage. They are, however,
verv much smaller.

PATE DE FOIE GRAS.—A verv de
licately flavored paste composed of
choice French goose livers and truffles
Good appetiser and very nourishing.
Packed in tins and air tight stome jars.

MARRONS.—Large whole French
chestnuts preserved in different flavored
sauces. They are of rich flavor and spe-
cially delicious for desserts.

MACEDOME.—Mixed fresh Frencl
vegetables, comprising peas, turnips
lima and string beans cut up into smal
pieces and bottled.

SHRIMPS.—A fish sold in Canada i
tins. It is a salt water fish about tw«
inches in length. They inhabit most «
the low sandy shores throughout Eu
rope. There are two species, the browr
and the red. The brown are the mos:
plentiful, larger and more highly fla:
ored.

__@_

NEW ELECTRIC SIGN DEVICE.

Toronto, Feb. /.—A large number o
the smaller dealers here are using a new
advertising electric device which is at
tracting considerable attention B
means of it certain signs are thrown «
the pavement in front of the store an:
can hardly fail to attract the attentior
of the passerby

The construction of this new elect:
device is simple. It is hung sometime
above the door and sometimes with
the window. It is of evlinder form ar
points to the pavement upon which the
sign is to show. At the back of the cv
inder is the light producer, a commo
electric hulb.” In front of this is a shee:
of tin with the words which the deale:
wishes to appear stencilled out on
In front of this is a magnifving glas
which enlarges the sign and throws
on the sidewalk

The sign can be changed whenever s
sired. All that is necessarv is to plac
another tin plate with the stencille
words within the cylinder

These signs are being used by dealer
to advertise specials and when change
frequently do considerable advertisin
for the store.

A

COCOANUT A GOOD FOOD.

The United States agricultural depart
ment has demonstrated that cocoanut i
a most healthiful and nutritious food
Energy in the form of muscular power
is amply supplied by it, the food is
easily digested and is good for children
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GUNNS |
QUALITY |

Appetizing

Hams

Breakfast Bacon

Boneless Backs

Kettled Rendered Leaf Lard

STANDARDS OF
EXCELLENCE
PRODUCED
UNDER OUR OWN

PROCESSES

ALWAYS IN DEMAND WITH HIGH-CLASS TRADE

GUNNS LIMITED

PORK AND BEEF PACKERS, COOKING AND [SALAD
OIL MANUFACTURERS

WEST TORONTO

“QUALITY Makes FRIENDS”’

and lasting friends. Nothing truer. Haven't
you noticed how the housewife, after you
have sold her BOVRIL, comes back for
more and never asks for a substitute? Sure.
BOVRIL IS STRENGTH, and strength is
what the housewife wants herself and for
her family, so she uses BOVRIL always.

BOVRIL

is a steady, all-year-round seller, and it
will pay you to co-operate with us. We
are helping you along by advertising in
practically every town in Canada.

We'll Help You Further.
Send for Free Set of Showcards.

They are out of the Ordinary
and Convincing.

BOVRIL, LIMITED, Montreal, Que.

Lucky Pod
Dried Peas

For years we have been sole
agents for this excellent brand of
s“fdried peas. There is no brand on
the market equal to them for flavor
and quality—and we have tested
numerous samples in coming to
this conclusion. They afford a
very pleasant change in the winter
vegetable list, especially when
potatoes are scarce and high in
price.

Sold in cases of 3 dozen and
6 dozen each.

F. W. FEARMAN CO., Limited

HAMILTON
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BAKING POWDER.

E. W. GILLETT CO., LTD
IMPERIAL BAKING POWDER.
Cases Sizes
4-dozen
3-dozen
1-dozen
3-dozen
14-dozen
% -dozen i —aiw

MAGIC BAKING POWDER.
Ontario and Quebec Prices.
Cases Per doz.
0 50
075
00
30
e 80
2-dozen . E hea s 8
4-dozen o A S
2-dozen B0 5o i R
1-dozen 14 SR 00
lo-dozen -1b. .. 60
2-duzen
1-dozen 2-0z. case
1-dozen : $6.00
Special discount of 5 per cent. al-
lowed on five cases or more of
“Magic Baking Powder.”
MAGIC SODA.
Ontario and Quebec Prices.
Per Case.
Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 2, 120 %4-1b. pack-
ages, 1 case $2 5 cases
Case No. 3, 30 1-1b., 60 1%4-1b.
packages, 1 case $2.85; &
LS s G R e (4]
Case No. 5, 100 10-0z. pack-
ages, 1 case $2.00; 5 case 2 80
CREAM TARTAR
GILLETT'S CREAM TARTAR.
Ontario and Quebec Prices.
Per doz.
%4-1b. paper pkgs., 4 doz.
in case ... ISR 5 A
15-1b. paper p in
CUBE .. <oo ;

Per case
4 doz. %-1b. paper pkgs.
2 doz. %-1b. paper pkgs.
assorted -$8 00
Per doz.
14-1b. cans with screw cov-
ers, 4 doz. in case
1-1b. cans with screw cov-
ers, 3 doz. in case

5-1b. sq. canisters, % doz. in
case
10-1b. wooden boxes 30%
25-1b. wooden pails 301,
100-1b. kegs 0 2815
3€0-1b. barrels ... i 028
LYE (CONCENTRATED)
GILLETT'S PERFUMED LYE.
Ontario and Quebec Prices
Per case
case of 4 dozen
cases of 4 dozen 3 40
cases or more .. . 33
YEAST.
= Ontario and Quebec Prices.
Royal Yeast, 3 dozen B5e
packages ... Sio ol lu
Gillett Cream Yeast, 2
doz. in box

BAKING POWDER.
W. H. GILLARD & CO.

Diamond,

1-1b. tins, 2 doz. in case .. $2
%-1b. ting, 3 doz. in case .. 1
¥4-1b. tins, 4 doz. in case .. 0

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARYg ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

ROYAL BAKING POWDER.

Sizes
Royal—Dime

i 1%4-1b.

s 6-0z.

14-1b.

12-0z.

2 e s

3-1b. ...

L Sy AR AR R .
Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND

CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2;
12-o0z. tins, $1.60; 8-o0z. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 65¢c;
5S¢ tins, 40c.

BORWICK'S BAKING POWDER
Sizes. Per doz. tins.
Borwick's 14-1b. tins
Borwick's %-1b. tins
Borwick's 1-1b. tins
COOK'S FRIEND BAKING
POWDER

Cartons— Per doz.
No. 1, 1-1b,, 4 dozen 40
No. 1, 1-1b.,, 2 dozen 50
No. 2, 5-0z., 6 dozen
No. 2, 5-0z., 3
No. 3, 2%-0z., 4 dozen
No. 10, 12-0z., 4 dozen
No. 10, 12-0z., 2 dozen
No. 12, 4-0z., 6 dozen
No. 12, 4-0z., 3 dozen

In Tin Boxes—

No. 13, 1-1b., 2 dozen

No. 14, 8-0z., 3 dozen

No. 15, 4-0z., 4 dozen

No. 16, 213-1bs.

No. 17, 5-1bs.
FOREST CITY BAKING POW-

6-0z, tins
12-0z. tins
16-0z. tins

Keen's Oxford, per 1b.
In 10-box lots or case ...
Gillett’'s Mammoth, %-gross
box ek s 200
COUPON BOOKS—ALLISON’'S,
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal. $2,
$3, $5, $10, $15 and $20. All same
price, one - size or assorted.
UN-NUMBERED.
Under 100 books
100 books and over...each 0 03%
500 books to 1,000 books.. 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS.
WHITE SWAN SPICES & CER-
EALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King's Food, 2 doz. in case,

per case, $4.80.
White Swan Barley Crisps, per
doz., $1.
White Swan Self-rising Buck-
wheat Flour, per dozen, $1.
White Swan Self-rising Pancake
Flour, per doz., $1.

White Swan Wheat Kernels, per
doz., $1.50.

White Swan Flaked Rice, $1.

White Swan Flaked Peas, per
doz., $1.

DOMINION CANNERS,
Aylmer Jams.

Strawberry
Raspberry

Black currant ...
Red currant

Jellles.
Red currant
Black currant
Crabapple ...... ..
Raspberry and red
Raspberry and gooseberry
Plum jam
Green Gage plum, stoneless
Gooseberry

1HEBREGS

D =) =
?ﬂc‘.‘

Grape
Marmalade.
Orange jelly
Green fig
Lemon
Pineapple
Ginger
Pure Preserves—Bulk.
51bs.
Strawberry
Black currant
Raspberry
14's and 30's per lb.
Strawberry vae wee PSS
Black currant ... ... ... 010%
Raspberry ... 0 10%
Freight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
Cocon—
Perfection, 1-1b. tins, doz.
Perfection, 1%4-1b. tins, doz.
Perfection, %4-1b. tins, doz.
Perfection, 10c size, doz. ..
Perfection, 5-1b. tins, per 1lb.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per 1b.
Special quotations for Cocoa
barrels, kegs, etc.
Unsweetened Chocolate—
Supreme chocolate, %'s, 12-
Ib. boxes, per Ib. ......: 035
Perfection chocolate, 20c size
2 doz. in box, doz. 180
Perfection chocolate, 10c size
2 and 4 doz. in box, per

COCOO IV W

Sweet Chocolate— Per 1b.
Queen’s Dessert, 34's and

14's, 12-1b. boxes
Queen’s Dessert, 6's,

Parisian, &8s, 6 and 12-1b.
bhoxes
Diamond, 6's and 7's, 6 and
12-1b. boxes
Diamond, 4's, 6 and 12-1b
boxes ./Aﬂ'
Icings for Cake— 1
Chocolate, white, pink, lemon,
orange, maple, almond, cocoanut,
cream, in %-1b. packages, 2 doz.
in box, per doz. 0 9
Chocolate Confections— Per Ib.
Maple buds, 5-1b. boxes ... 0 36
Milk medallions, 5-1b. bxs. 0 36
Chocolate wafers, No. 1,
5-1b. boxes
Chocolate wafers,
5-1b. boxes

Nonpareil wafers, No.
5-1b. boxes
Nonpareil wafers,
5-1b. boxes .
Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.
boxes
Coffee drops, 5-1b. boxes ...
Lunch bars, 5-1b. boxes ..
Milk chocolate, 5¢ bundles,
3 doz. in box, per box .
Milk chocolate, 5¢ cakes,
3 doz. in box, per box
Nut milk chocolate, %'s, 6-
Ib. boxes, 1b.
Nut milk chocolate,, %'s, 6-
1b. boxes, Ib. ..
Nut milk chocolate,
24 bars, per box
EPPS'S.
Agents—Willson & Warden, To-
ronto; Forbes & Nadeau, Mon-
treal; J. W. Gorham & Co., Hall-
fax, N.S.; Buchanan & Gordon,
Winuipeg.
In %, % and 1-1b. tins, 14-
Ib. boxes, per Ib.
Smaller quantities
JOHN P. MOTT % CO.'8
G. J. Estabrook, St. John, N.B.;
J. M. Douglas & Co., Montreal;
R. 8. McIndoe, Toronto; Jos. E.
Huxley, Winnipeg; Tees & Per-
sse, Calgary; Jobhnson & Yock-
ney, Edmonton; Standard Bro-
kerage Co., Vancouver; Frank
M. Hannum, Ottawa.
Elite, 10c size (for cooking)
dozen
Mott's breakfast cocoa, 10¢
size, per dozen o8
“ breakfast cocoa, ¥%'s. 0
No. 1 chocolate, %'s. 0
Navy chocolate, %'s.. 0
Vanilla sticks, per grs 1
Diamond chocolate, ¥%'s 0
Plain choice chocolate
liquors Hor AT
Sweet chocolate coat-

20

WALTER BAKER & CO.,, LTD.

Premium No. 1 chocolate, %
& 14-1b. cakes, 35c 1b.; Breakfast
cocoa, 1-5, %, %, 1 and B5-1b.
ting, 41¢ 1b.; German's sweet
chocolate, 1%, and 3%-lb. cakes,
6-1b. boxes, 26¢ 1b.; Caracas sweet
chocolate, % and 3%-lb. cakes,
6-1b. boxes, 32¢ 1b.; Auto sweet
chocolate, 1-6 1b, cakes. 3 and 6-
Ib. boxes, 32¢ 1b.; Vanilla sweet
chocolate, 1-6-1b. cakes, 6-1b. tins,
44c¢ 1b.; Falecon cocoa (hot or
cold soda), 1-1b. tins, 38¢ 1b.;
Cracked cocoa, %-1b. pkgs., G-1b.
bags, 3Z¢ Ib.; Caracas tablets,
100 bdls., tied, 5s, per box, $3.
The above quotations are f.o.b.
Montreal.

COCOANUT.
CANADIAN COCOANUT CO.,
Packages—35¢, 10c, 20¢ and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.
1-1b pkgs, White Moss .... 0
1%-1b pkgs, White Moss .. 0
%-1b pkgs, White Moss ... 0
1 and %-1b. pkgs., assorted 0 26%
% and %-1b. pkgs, asstd.., 0 27%
Y%-1b. pkgs, astd., in 5-1b.
boxes
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srocers : It is not necessary nor advisable to handle too many different brands of
¢ same class of goods. Quicker sales and larger profits are made by handling a few
.]l-known brands of standard quality that your customers are familiar with, and

nich have the confidence of the manufacturer to the extent of a large advertising
propriation to assist you in increasing your sales.

MAGIC BAKING POWDER

Contains no Alum and conforms to the high standard
of Gillett’s Goods
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Manufacturers and shippers of grocery

BUILD UP YOUR | lincs in Eastern Canada, Europe and the

United States can find no method of getting

WESTERN SALES ig?ot(c))d;htis Lfa;r.eat magket equal to shipping their

We maintain large track warehouses in
the five great distributing points of Western
Canada.  Our connection with the trade is

most extensive and our facilities the most
complete.

b 9
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eI e o ey
% 2
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s
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Get in right on this fast growing and
ready market—the people of Western Canada
are liberal buyers and prompt in payment.

o R TS

Hink

-~

IWRITE TO-DAY

NICHOLSON & BAIN

MARKET I ALL THE WORLE Wholesale Commission Merchants, Etc.
IS THAT OF WESTERN CANADA HEAD OFFICE, - WINNIPEG, MAN.

Winnipeg, Regina, Saskatoon, Edmonton, Calgary

TR

S vTIVS S
v s 87

- S;‘ -

et T Y

51




XTI

o

F i

TP —

e

g Weagan

v

e e

X

B U S ——
2 r————

.

b
i
i
%

%4-1b. pkgs., astd., in 5-1b.

%-1b. pkgs., astd., English breakfast, 1-

Demi-Tasse, 1 and 2-1b.
Pails Tins Bbls GO

White Moss, fine 1-1b. pots, gd. 0 22

CONFECTIONS.

PEANUT BUTTER

(CONDENSED MILK
JORDEN'S CONDENSED MILK g
BORDEN'S CONDENSED MILK (. phhp waAN SPICES & CER

WHITE SWAN BLEND

1-1b. decorated tins, 1b
Gold Seal Brand, each 4 dz. R A

nge Brand, each 4 dz

Peerless Brand, “Tall,” each

Peerless Brand, “Family,"”

MACLAREN'S

5

“Reindeer” Condensed Cof-
Medium (each 1 doz.)

arge e 15
CONDENSING Large (each 14 doz.)

“Golden Butterfly”
S doz. 10c size, cases, $7.00.
“Golden Butterfly”
8 doz., 15¢ size, cases, $11.50.

EBY-BLAIN LIMITED

Roasted whole or ground. Pack-

: 1-1b. tins, $2.25; Rob-
inson’s patent groats. 1%-1b

1 oz. (all flavors) doz.
(all flavors) doz ..
. (all flavors) doz.

Crushed Java and Mocha..

(all flavors) doz.
Package Coffees. (all flavors) doz.

Gold Medal, 2-1b. tins, whole

Gold Medal, %-1b. tins, do
Anchor Brand, 2-1b tins, do
Anchor Brand, 1-1b. tins, do
German Dandelion, 1-1b tins

bottles (retail at 50c) 4 50
4 oz. bottles (retail at 90c)
8 oz. bottles (retail at $1.50) 12 50
16 oz. bottles (retail at $3) 24 00
bottles (retail at $20) 15 00

CANADIAN

Case 25 1bs,, 1
Cace,12 1bs, 2
Case
Case
“La

Case

(Case

(

Alimentary Pastes, Blanc &

Grape
Grape
Grape

62

GROCER

AND BEANS
TOMATO SAUCE. THE C. H. CATELLI CO.,, LTD

MONTREAL, CANADA.

Vermicelli, Macaroni, Spaghett
Macaroni Short Cut, Small Paste

Stars, Alphabets, Alphabets Mi

Postum Cereal No

COLMAN'S OR

47 Willia

Capitale, 50 qts
La Neptune, 50 qts
Nicholas, 50 qts.

La Sanitas Sparkling,

La Sanitas Sparkling, 100

0 - =

W e

-

Lemonade Savoureuse,

HEAD LARD COMPOUND

bars, 1b. 0 0814
% -1b bars case

60-1b tubs, per 1b.

o

25 1bs, 11-1b bars,
Case 12 1bs. 215 1b. bars, 1b.
‘ase 50 1bs, 24-1b. bars, case

ocCc o

6 to case, 1b...

“EASIFIRST* SBHOR

avoids di
doubt as

MARMALADE.
SHIRRIFF BRAND
“Imperial Scotch”—

O e
1

Campb:

Champagne de Pomme, 12 q.
Champagne de Pomme, 24 p.

Sparkling Cider, 12 qts....
Sparkling Cider, 24 pts. ...
Apple Vinegar, 12 qts.

1-1b. glass, doz.
2-1b. glass, dos.

L
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Get Your Hand on the Coin

during the next few months by going after fish trade good and
hard. No use letting your customers ask for fish and be com-
pelled to say ‘“Haven't got them.” Get them in and satisfy
the demand that will surely come your way. Here's one line
which must sell because they are quality in every respect.

| OCEAN BRAND
- HADDIES HADDIES HADDIES

(Quality) (Satisfaction) (Delicious)

Don’t make any mistake about it. Order right now. The trade is coming. Be a

““wise one.” Haddies should be your head-line.

GET PRICES. PRICE LIST ON APPLICATION.

The Halifax Cold Storage Co., Limited

47 William Street, MONTREAL

Protect Your Customers

The housewife cannot do good baking with poor baking
powder. The absolute purity and reliability of SHIELD
BAKING POWDER give it first place in the baking cab-
inet of your women customers.

SHIELD is a quick seller, sells with least effort and profits
best. It's pleasure to sell an article
that you know will please.

. . The ‘“safe and sure” method of
‘ s selling saves time, expense and
avoids dissatisfaction. The “uncertain” products bring
doubt as to the reliability of the dealer and eventually
the loss of the custom.

Campbell Bros. & Wilson, Ltd., Winnipeg

Campbell, Wilson & Horne, Limited, Calgary
Campbell, Wilson & Smith, Limited, Regina
Campbell, Wilson & Adams, Limited, Saskatoon
Campbell, Wilson & Horne, Limited, Lethbridge




VERMICELLI AND MACARONI

). SPINELLI C'Y., MONTREAL
Fine.

box “Special” per -box

box *‘Special,” box

box “Standard” box 0 27

box “Standard,” box

75-1b bbls.

t-1b
N-1b.
5-1b.
10-1b.
10-1b.
per -1b, .. S e Lo
25-1b.  cases, 1-1b. pkgs.

( Vermicelli) per 1b

Globe Brand.

“Nrandard,” box
“Standard,” box
(loose) per lb. 0 06
. cases, 1-1b pkgs., 1b. 0 06,
JELLY POWDERS.
Assorted contains 2

s or

box
box

cases

3-1b.
10-1b.
=5-1b

case,
doz. SO
Lemon (straight) contains
dozen S e
Orauge (straight) contains
dozen

2 18

..... & - 1 80
Raspberry (straight) con
QOR:— oo 180

(straight)

tains 2
Ntrawberry con
tains 2 doz
Chocolate  (straight)

tains 2 doz.
Cherry (straight) contains

2 doz. - T 1 80

Peach (straight) contains

1 N0
con

1 80

1 80
Freight

2 doz

Weight S 1bs. to

ciuse
rate, Znd class.
Assorted

dozen e e e
Chocolate (straight) con-

case, contains 2

tiains 2 doz

Vanilla (straight)
2 dozen
Strawberry

contains
(straight) con
tains 2 doz. %
LLemon (straight) contains
2 dozen
I'uflavored
tains 2
Weight 11
rate 2nd class
IMPERIAL DESSERT
Ontario Prices.
flavors, $10.75 per
Imperial Sterilized
Gelatine.
doz., 90c¢ per
AND WASHING
DERS.
For sale by all grocers
A. P. TIPPET & CO., AGENTS
(‘riole per gross 510 20
Floriola soap, per gross .. 12 00
Straw hat polish, per gross 18 20

(straight) con-
RO s 250

Ibs. to case. Freight

JELLY.

Assorted
dozen.
POW-

Cartons, 1
SOAP

Soap,

SNAP.
3 dozen to box
6 dozen to box ~
320 days.
S-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
o f

a free premium.
GENUINE. Packed 100

cise

bags to

Prices—Ontario and Quebec:
I.ess than 5 cases . $5 00
Five cases or more ..... 4 95
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO" INSECTICIDE.
1-16  gall., doz
gull,, doz
doz.
doz. : 20

20 00

gall.,
1 gall,
1-16 gall. gross lot

“ANTI-RUST” BSWEEPING
POWDER.
Size No. 1, 38 doz. crates, per
doz. . ... $1 50
No. 2, 1 and 2 doz. crates, per
doz. .. .. 880

Barln okt it B RS R Har ™ sl 20 i
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Liquid Bluing, 90c¢ per doz.
Liquid Ammonia, 9%c¢ per doz.
Both put up in corrugated paper
shipping boxes.

STARCH.
EDWARDSBURG STARCH (o,
Boxes Cents
Contain Laundry Starchbes per Ib
0, Canada Laundry 061,
10, Canada white

1-1b  packages
iN, No. 1 white

i-1b irt’s. AT

48, No. 1 white or blue,
3-1b. cart's.
100 1bs., kegs, No. 1 white
200 1bs. bbls., No. 1 white
30 Ibs. Edwardsburg silver
gloss, 1 1b. chromo pack-
R s e, D
i8S 1bs. silver gloss, in 6-1b
canisters . SR 1 ORIl
36 1bs. 6-1b
draw lid boxes ....... 0
100 lbs. Kkegs, silver gloss,
large crystals s
28 1hs. Beuson's satiu, 1-1b

gloss,

or blue,

silver

gloss,

cartons, chromo label .. 0
10 Ibs
(cold water)
20 lbs.
teold water) per case 1
Celluloid

10 cartons,

Bensou’s  enamnel

per case

DBenson’s  enamel

boxes containing
per

Culinary
W lbs, W. T.
celebrated

citse
Stareh
Beuson &
prepared
U1 re A
Corn

Co's
corn
10 1bs
starch 0 v
(20-1b higher.)
BRANTFORD STARCH WORKS,
Ontario and
Laundry Starches
Canada Laundry,
of 40 Ib.
Acme
1-1b.

Canada pure

bhoxes l.‘
Quebec,

bhoxes
0 v
Starch
curtons, bhoxes of
10 1b e 0 05
Finest Quality White Laundry-
S-1b. canisters,
i8 Ibs

Gloss

cuses of

0 061,
0 05%
0 053

200 1bs
Kegs, 100 1b
Lily White Gloss—
1-1b. fancy
30 1b
G-1b.

Ciase

Jarrels,

Artons, cases
. 0 07
toy trunks K in
0 08
t-lb.  toy drums, with
drumsticks, N in
Kegs, ex erystals
Brantford
1-1b. faney

S6 1h

cuse
100 1hH

007,
0 0614
Gloss
boxes, cases
0 o7
Electric Starch
10 fapey pkgs,
REECRRe sTive, & 00
OCEAN MILLS, MONTREAL.
starch, 48 1-1b.,, per
Ocean Baking Powder,
1 doz. per $1.60;
t doz. per $3.00;
5 doz. per case, $6.50;
per case, § ¥
case, $7.50:
50 and 250 1bs.,
Ocean blane

Canadian

loxes of

Chinese
34,

z. tins,
{-0z. tins,
S-0z. tins,
18-0z. tins, 3 doz
5-1b. tins, 10 tins a
1<1b. bulk, per 5,
at 15¢ per 1h
1S 8-0z., $4;
0z. $1.60;

ciase

case,

case,

mange,
48 ~.
syrup,
$6.00; 36 8-0z. $7.20:
Ocean corn starch, 48 1-1b., $3.60
SOUPS—CHATEAU BRAND
CONCENTRATED SOUPS
Vegetable, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tail, Pea,
Scotch  Broth, Julienne, Mock
Turtle, Vermicelli Tomato, Con-

borax,
cough

Ocean
Oeean
a6 6oz,

2'$—3 doz.

somme, Tomato.
No. I's. 95¢ per dozen.
Individuals, 45¢ per dozen.
PPacked 4 dozen in a case.
SYMINGTON’S SOUPS
Quart packets, 9 varieties.
doz . sascheesmecaac ol I
Clear soups in stone jars, 5
varieties, doz. I
SODA—COW BRAND
“se of 1-1b., containing 60 pack-
per box, $3.00.
15-1b., containing
packages, per box, $3.00.
ase of 1-1b. and 1,-1b., contain-
ing 30 1-1b. and 60 %-1b. pack-
per box, $3. Case of 5¢
containing 96 pack-
box, $3.00
SYRUP.
DWARDSBURG STARCH CO.,
Crown Brand Corn Syrup
2-1b. tins, 2
lll‘l' cuse
tins, 1

per ciase

nes,

120

wse  of

ages,
packages,
ges, per

doz. in case,
<oiy $2 40
doz. in

5-1b Cuse,

10-1h, tins, 1. dez. in case,

per ciase
20-1h. tins, 1 doz, in
et tise
Barrels, 700 1bs. 0
Half barrels, 350 1bs. ... 0
Quarter barrels, 175 1bs 0
Pails, 381, ST e 1
Puails, 25 lbs,, each ...... 1
Lily White Corn Syrup
Plain with label—
Per Cuase
case $2 65
3 00
2 9
28
wire

tins

2-1b
S-1b
10-1bL.

doz in
doz.

tins,- £

tins, 1 in case

! i case

20-1b. tins, Y4 doz. In case

5. 10 and 20-1b. tins have
handles,

Brand

tins, 14 doz

Peaver Maple Syrup
Case
2-1b. tins, 2 doz. in case $3 50
5-1b. tins, 1 doz. in case 4 00
10-1b. ting, % doz. in case 3 95
20-1b. tips, 3% doz. in case 3 90
5. 10 and 20-1b. tins have wire
handles
OXO CUBES.
Minimum
reselling
prices
$0 10
025
115
22
Minimum
reselling
prices.

Eunamelled  Price per
tins of dozen tins
{ cubes .35095
10 cubes . . 24
50 cubes PR Y
10 cubes 21 50
Oxo0
(Liquid)
Bottles prices.
1-0z $§200
2-0%, .. 3 50
{-0z 6 50
8-0z. 1125
16-0z. ... 18 50
MILK,
CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.,
Per case
Canada First Evap. Cream,
family size : . $3 50
Canada First Evap. Cream,
medium size
Canada First Evaporated
hotel size <
Canada First Evaporated
Cream, baby size ....
First

Cream,

Canada
Milk A e
Beaver Condensed Milk
Rosebud Condensed Milk
MOLASSES,
DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)
20 CRE ... ok 28

Condensed

tu case
Winnipeg.
“T'ins, 2 dos.
doz.
No. 3—Tins, 2
per doz
Na. 5—Tins,
per doz.
No. 10, -tins,
per doz e et
No. 20—Tins, 3% doz
per  doz.
Pails—1's egch
I'ails-—2's, @ach
I"ails—35's, each i
DOMOLCO BRAND
Maritime Provinces and Qutar
2's 2 dos. case, per doz. ... §1
3's. 2 doz. case, per doz. .. 1
5's. 1 doz. case, per doz....
10°s, ¥ doz. case, per case..
20's. 14 doz. case, per cuase..
Western Prices—Sudbury
Victoria.
case, per dos...
case, per dez.
per doz
per case
per case
SAUCKENS.
PATERSON'S WORCESTR]
SAUCE
L,-pint bottles, 3 and 6 dos
cases, doz [
Pint bottles, 3 doz. cases,
L e N 17 =
H. P. Sauce Per o : lt 18
Cases of 3 dozen $1 y
H. P. Pickles
‘uses of 2
‘ases of 3

3's—2 doz. to case ........
Xa.. 2
per

Undo
Anxio

1s you

13 doz

yvour €
the Vv
zoods, y
eration
promot
of Fel

soap.

2 doz.
2 doz
1 doz
2 doz
4 doz

case,

CHNe,

cuse,

doz. piuts L 3]
doz. %-piots 2
HOLBROOK’S IMPORTED
PUNCH SAUCE.
Per d
8-doz.
case R TR R L e
Medium, packed in 3$-dos.
PBN osvs s o PR &
HOLBROOK’'S IMP. WORCES
TERSHIRE SAUCE.
Per d
Rep. 15 pints, packed in 8-
T R R, $
Imp. 15 pints, packed lu 4
doz. case ..... < wig e =
Rep. qts. packed in 2-doz.

cause
time,
work,

Luarge, packed ia

away

water.

STOVE POLISH.
JAMES DOME BLACK LEAD
Ga size, gross
2u size,

gross .... cecene
NUGGET POLISHES.
Doz
Black and Tam ... 0
Outfits, Rlack and

Polish,
Metal
Tan Cavs
Card Outfits, Black aud
BRI 6k e 4
Creams and White Cleaner 1
TOBACCO.
IMPERIAL TOBACCCO CO)
PANY OF CANADA,
Chewing—Black Watch, 6s ..
Black Watch, 12s
Bobs, 6s and 12s
Bully, 6s
Currency,
Stag, 51-3 to 1b.
Old Fox, 128
Pay Roll Bars, Tls
Pay Roll, Ts
War Horse, 6s S
Plug Smoking—Shamrock, 6s,
plug or bar
Rosebud Bars, 6s
Empire, 6s and 12

b

ANG]
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of

vour cu
the very best
zoods, your co-op-
eration is asked to
promote the sale

cause 1t
time,
work, and does

away

Undoubtedly
Anxious——

1s you are, to sell

stomers

Fels-Naptha

soap.

[t 1s best be-
saves
lightens

with hot

)vater.

N

CLUB
Jelly Powder

Have you given this line
a trial? We believe you
have, but there are a few
grocers whoarenotaware
of the fact that each car-
ton contains an exception-
ally rich custard powder.

Something Free

always pleases the cus-
tomer. When selling
Club Jelly, the jelly that
is jellyand quality through
and through, just mention
the free custard powder
and notice the way re-
peats will take place.

1

WRITE FOR QUOTATIONS

S. H.Ewing & Sons

MONTREAL
“ The House With a Character”

MOONEY -
. PERFECTION

Ckm, mw

T" MOONEY BISCUIT & CANDY. CO
STRAT”JRD CANADA

TANGLEFOOT

HE ORIGINAL FLY PAPER

)R MORE THAN 25 YEARS THE

STANDARD IN QUALITY.

[ L
: L OTHERS ARE IMITATIONS.

WORLD 2\ RINOWNED

&0

BRAND 4 STUHR,

Stuhr’s
DELIC_A_C]ES.

Genuine Caviare.
Anchovies in Brine.
Shrimp Extract.

Sold by all Migh-class Provision Dcalers,

C. F. STUHR & CO.,, HAMBURG

The Arrow
of Public

Favor

has long won its way to

MOONEY'S PERFECTION
CREAM SODAS

Put your selling power
behind these rapid mov-
ing, high-grade biscuits—
the results will surprise
you.

The Mooney Biscuit
and Candy Co., Limited
FACTORIES AT
Stratford, Ont.

BRANCHES AT HAMILTON, OTTAWA,
SYDNEY, C.B. HALIFAX,N S
FORT WILLIAM CALGARY

VANCOUVER. B.C ST. JOHN'S. NFLD.

Winnipeg, Man.

THERE IS A DEMAND

MAPLEINE

Housewives need it, and
must have it.

Order from your jobber, or

Frederick E. Robson Co,,

The Crescent Mfg Go.
SEATTLE, -

FOR

(The Flavor de Luxe)

ARE YOU MEETING
THIS DEMAND?

26 Front St. K., Toronto.
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THE CANADIAN GROCER

Strlights T8 ... il We pack in 60 and 100-1b. cases. berry, strawberry, peach, plum, anteed filuest quality. 12
Cut Smoking—Great West All delivered prices. red currant, black currant, glass jars, 2 doz. in case, §1
Pouches. 8y ............ Wholesale R't'l cherry, gooseberry, blueberry, per doz.; 16-0z. glass jars, 2 d
Regal Cube Cut, 9s ........ Beows Label it 0 i,s'l e% £ apricot, huckleberry, 12-0z. glass in case, $1.50 per doz.; pint se:
TEAS e R P OL o ',,7 % jars, 2 doz. in case, $1 per doz.; ers, 1 doz. in case, $2.25 per doz
THE "SALAL:’;'.' TEA CO l,{@:‘ L:‘b”' l'l,h' «:r SR o 50 y No. 2 tin, 2 doz. in case, $1.90 per No. 2 tins, 2 doz. In case, $2 p
Fast of Wlnnipe.g i SEEee "hﬂ',l s.‘/~_- nr‘ % .S ',)0 doz..; No. 5 tin pails, 9 pails in doz.; No. 4 tins, 2 dos. in cas
: Whnle%-l.le R't1 ';hllle L“lb“:‘ llgl '3lf’r r"l;/ '7;0 3 crate, 37%¢c per pail: No. T tin 32¢ per tin; No. 5 tins, 9 in cas
S4 . ellow Label, 1's, 14 or 14 . a i wada : T e o
’ /e OF ¢ = 4 pails, 6 pails in erate, 521%e¢ per ¢ per tin; No. T tins, 12
(Ff::ev:!nllj:lh?;(;l‘ 1l: ::'r: ::_:.: 25 . ]‘urplo l,nhpl.’l‘ only .. ..:. .80 pail: No. 7 wood paiis, 6 pails crate, 56c per tin; No. T wo
I;lue I-:}»el T 1.2< ints Gold Label, i only . ... 10100 . ' i 5213¢ per pail; 30-1b.  pails, 6 in crate, 56c per pa
andite = ; “KOLONA" TEA. wood pails, T%ec per Ib. Packed 50-1b. wood palls, 7%ec per b
Red Label, I's and 14's . 36 Ceylon Tea, in 1 and %-1b. lead  in assorted cases or crates it JELLY POWDERS.
Gold Label, %'s ... .44 60 Do l,‘:“'["“l'fll"";‘“"' "’_‘:'_‘;" desired WHITE SWAN SPICE AMN
Red-Gold Label, %'s ... .55 .8 "_‘ -abel, 1-10., retall at g Compound Jellies - - Raspberry CEREALS, LTD.
LUDELLA CEYLON TEA. lilf.‘fk ']‘ P--.I‘ 1‘,' '“"'""_I""t' 20 strawberry., black &urrant, red White Swan, 15 flavers, 1
Blue Label, 14's ......... . S . ,'"__'w Anel, b, Fotal & o currant, pineapple, 12-0z glass doz. in handsome counter
S Eabalodar . - 2 ha, 2 LTI TI TP P
Shups Fahel 1‘. b Blue Label, retail at 30c¢ ... .24
Orange Label, 1's and %'s .23 Creon - Label. retail -at 406 20
Brown Label, 1I's and 14's .28 s e R S e

jars, 2 doz. in case, $1.00 per earton, per dozen " . $0
doz.; No. 2 tin, 2 doz. in case, List Price.
= $1.90 per doz.; No. 5 tin palls Shirrifi’s” (all flavors), per

>0 i A e ax
Brown Label, 4's ...... .30 Red Label. retail at 50c ..... .35 O pails in centre, 37%¢ per pail; doz ; 0
~ = dbi e Brown Label, retail at 60c . .42 B o :
Green Label, 1's and 's 35 Gold Label il i No. 7 wood pails, 6 pails in erate, Dis
Red Label, 1&'s ........ - gosRabel, cretalt b G0 ... 1 5214¢ per pail; 30-1b. wood palils

MELAGAMA TEA JAMS AND JELLIES. T4%c per 1b. Packed in assorted

MINTO BROS. T. UPTON & Co cases or crates if desired

ounts on application
YEAST
White Swan Yeast Cakes
per case, 3 doz. 5¢ pack-
45 Front St. East Compound Jams Red Rasp P'ure Orange Marmalade—Guar P

ﬁ
In Ontario in

Florida Nation’s Custard Powder

& EGG POWDER

Oranges The dainty, delicious

dessert sold by leading

grocers from coast tocoast, th
CALIFORNIA NAVEL ORANGES. and alwaysin season. mon S

both Volunteer and Rose Brands.

LEMONS—Expect an early advance. I SOld 7,500.000 Lemons

AGENTS:
GRAPE FRUIT---Very scarce. have Tr o5 .
. racuzzis Brands are in

both Florida and Jamaica C. Gyde, St. Xaviour St., Montreal

demand
F. Coward, Toronto
(For Ontario)

Grapes, Sweet Potatoes, California Fhe W. H. Escott Co.. ST NICHOI AS

Cauliflower, Strawberries, Head Let- A
tuce, California Celery, etc. Winnlpeg~ Man. HOME GUARD
McKelvie, Cardell, Ltd.. KICKING
Calgary, Alta. PUCK
McWILLIAM Distributors, Ltd.
Edmonton. Alta.

Mc Y E W. H. Malkin, Ltd..
® ® B.C.

Vancouver,

EVERIST Ayre & Sons, Ltd., :
St. John's Newfoundland J “ J- MGGABE
J. M. Crosswell & Co.
Kingston, Jamraica

THEY ARE SWEET, HEAVY, JUICY FRUIT

Cranberries, Marmalade Oranges,

AGENT
25.27 CHURCH TORONTO <
are Largest Receivers Samples free by post. TORONTO, ONT.

‘*We will never be buried There is Health and EPPS’S COCOA
with the unknown dead--- Strength in Every Cup of

we ADVERTISE. There’s The favorite with young and old. Delicious, fragrant, ‘* Epps’s’’ contains
. - the maximum of nourishment in Cocoa. ‘‘Epps’s” stands for excellence
the whole thing in a nutshell

--we ADVERTISE ; and EPPS’'S MILK CHOCOLATE

therefore, we CAN'T be of unsurpassed quality at a popular price.

” Special Agents: WILLSON & WARDEN, Toronto. Manitoba: BUCHANAN & GORDON, Winnipe:
unknown. J. W. GORHAM & 0. Halifax, N.S. C. A MUNRO, St. John, N.B.
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THE CANADIAN GROCER

Elephant Brand

Navel Oranges

Marmalade Oranges

Fresh Shipment unloaded this week
SIZES:—160s, 200s, 240s. Extra Fancy

NOW IS THE TIME

First Car arrived Monday all
sold. Next Car due Thursday.

Every Orange Perfect, Sweet

Grape Fruit Lemons

Bananas

Smoked Fish and Oysters

Hothouse Greens fresh
every day

and Heavy. Guaranteed free
from frostt You cannot do
without them. Try a box and

be convinced.

WHITE @& COMPANY,

LIMITED
Fancy Fruits and Vegetables Fish and Produce
HAMILTON TORONTO

THE HOUSE OF QUALITY

Hugh Walker & Son

Established 1861 GUELPH, ONT.

EXTRA FANCY

QUALITY QUALITY

“Buster Brown” |

F

Lemons are the best ever.

order to the wholesaler.
another.

W. B. STRINGER,

To secure this
Brand you only need to mention it in your
Every box sells

TORONTO

Kl B B
TRUS EXCHANGEA
T -

Oranges with this mark are full of juice, sweet,
sound, in fact everything that makes it the only
and finest eating orange to-day.
Florida Oranges.

Ask for

Sales Agent

| NO RISK
. WITHOUR FRESH TOMATOES

OUTrDOOR GROWN

! Supplies Guaranteed All Winter

6 BASKETS TO THE CRATE

Under the "“Crown" Brand every Tomato
is carefully examined and all green or poor
ones are removed.

Good Color
Clean
Firm
Every Crate Guaranteed
Something Unusual.

WEST INDIES FRUIT CO.

30 William Street, Montreal

Headquarters for

Maple Flavor

Henderson’s Tri-Maple Flavor is
the best thereis made in Maple Flavor
A good seller and repeat order
producer.
Sold in bottles or in bulk.
Let us quote you prices
and submit sample.

THOS. HENDERSON

Manufacturing Chemist

86-88 Fulton St., - New York

57

OAKEY’S

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

e ‘WELLINGTON'’

=% (NIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of
Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England
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iwssmal's MAPLE SYRUP thet's ai

Oldest registered brand and largest sale than all other brands combined Gone

And Clean
Forgotten”

You might imagine that
the housewife would never
forget those horrible greasy
odors which pervade the
kitchen and household
during meal times. Yet
the great pleasure she has
now through using

IR Trunk Teams at our No, 2 Shipping Station.

Congestion at our present. Eastside Shipping Station.

Small’'s Syrup has diplomas,Medal and highest awards, from nearly all countries covering
past 32 years. _Thousands testify as follows: -
THE CONSUMER THE DFAI FRS Th E l
N e e Ermaline
Cooking B

SMALL'S St ' "‘- I T
oty Stll et % % makes her former troubles

l W Montre >
o.”—=Wm. Ranch \l I'

proved VERY SATINS
P WA obbers), Cal

mar

Yo
ve
G
|\4I
\
4}

SMALL'S  Map!
q e s

R.R

wda ault Ste. Marie, are:— 251, guilon RN : p Sl o
Habnlnt Brnnd Maple Flavor Syrup zsc ,.r case less than l".nd‘.ld mlxluva all pass into obl on.

ADOPTM / | 3y

Hold : For 1911 s 19/2 8, :
Fast : - cAP Capacity

to A~ PERFECTED
= ¥ NOTCHED SCREW and

Quality : : Output
= g 7 : ' 3 Cars

John y z 4 { x
Wanamzker ; - 7 - Daily

A CHANGE APPRECIATED

Can’t you handle this line?
We will send you along a
sample set of Bags with
instructions. Let your
wife try them, and then
order from your jobber.

e

Your name, please

Edward Lloyd

Limited

>

Prospective Home, 66,200 feet Floor Space with G.T., C.P. & C.V. sidings

At all jobbers, through brokers. The Standard Brokerage Co.. B.C.; Nicholson & Bain,
Man., Sask. and Alta.; Maclaren Imperial Cheese Co, Ont.; W. S. Clawson, Maritime MONTREAL
Province T. M. Duche & Sons, Manchester, Eng., and New York.
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POSTUM
Pays Good

GROCER

Profit!

shows that 1t brings freedom from coffee 1ills.

Heavy, continuous, truthful advertising has, for years, been teach-
ing people that there is health and comfort in Postum.

Grocers who supply the demand know the sure, steady profit—

generally better than on tea and coffee.

‘““There’s a Reason” for POSTUM

—and the sale of every package is guaranteed!

CANADIAN POSTUM CEREAL COMPANY, LIMITED, WINDSOR, ONT.

CURE YOUR CUSTOMERS’ COUGH

Sell them

MATHIEU’S
SYRUP

OF TAR AND
COD LIVER OIL

They'll be thankful
and you'll make a
“littlesomething"---and
be happy also,

J. L. MATHIEU CO., PROPS.

SHERBROOKE, P.Q.

If they seem feverish, suggest

¢ Mathiea’s Nervine Powders

—the great headache remedy
which, taken in connection
with Mathieu’s Syrup, helps
to break up the cold.

Newton A Hill ,25Front S1.E. Toronte,Ont.
Distributor for Western Ontario.

Chapat, Fils & Cie., Moutreal, Qus.

Foley Bros. & Larsos, Wisaiped, Mas.

TAKE NOTE

Your customers often pass the remark.
when ordering goods, "Give me something
good.” When it is a case of Baking Powder,

have no hesitation whatsoever in handing her

QUAKER BRAND
BAKING POWDER

as it cannot be made any purer. We have
anticipated the abolition of Alum in Baking
Powder and are now giving the trade an

absolutely genuine article.

MATHEWSON’S SONS

WHOLESALE GROCERS
MONTREAL
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{ s (
MAPLE RETAIL GROCERS:— < N : IF[L~

Small's Standard Maple Lenf Brand, prices
delivered east of Soo, are : There are Trade Marks whose worth X R

To case Mulure Pure runs into millions of dollars. They : i PURE
Quart bott'es.... 12 24 B4 became valuable for reasons that under &
Pint rins .. Wine 24 261 3.9 fire of cheap imitations and long years
Quarter gallon.. ** 24 470 « 20 of mushroom competition, quality of < (
Half galon .. . * . 4.70 695 goods they cover was maintained and %
Jgas - vese . ™ 5 460 655 value given. From the morass of

22§ gallon...... 4 141 f45 Maple Syrup Brands that have so oo > g
| deluged the market recently, bringing %
= HAB]TANT s Bral’ld disrepute on the industry and fh plowl
¥ i %
High sxrade maple Havor. Tastily de- ing consumption, the Maple Leaf Branc

i 3 now stands out for the one Standard for
signed labels. Guaranteed in every re- ; Ve

ality and Value the world over.
spect. Delivered :— Quality and alu s .

"9 For years Price for Quarts varied
Pintsi. . ...... 2220 jGallons from g,;n to $4.80, and Febrnary, 1911, In ke)
Qurts 44) 1Gallons

2 2 I o period for low Sugar, price nlrnpf»«l to
k. G lonu Imperial, 2 in ors $4.50; same quality and branc now

We dn do not s=ll to Peddlers, © % brings $4.70. Dealers can, I think, with
Factories or Departmental Stores, lut to out mistake, fight shy of Brands being

.

by g Sroeindo vt g Babind S Doid Mt Ol sl givn & ide bt Sm gle
O Nt T it Rt 3 g g X g B g R o MR. SMALL speaks briefly on the
v e o S o ity & B T e e Maple Syrup situation. Having In k
chester, Eng., and New York, N. Y. been a close student of the busi- n key

: ness for the past 32 years, his
remarks, particularly at this P o]
CANADIAN MAPLE EXCHANGE LIMITED MONTREAL juncture, may be appreciated. Wirranted
FEAR OI

Guaranteed
Sol

FOR— A Few DO"al'S Keep in mind the domin- :I'::'::::

ant fact that mankind from

“Green Mnuntains,” More a week its first appearance on the ::::":::,:’

8 D ' T} earth has been schooled by MacLaren

elawares e o . nature to look for signs; R. B. Col
' i W 2 N Mhncs .y for invitations to taste; for P —————
or other varieties of yearly income. ! ’ ———
Have you ever thought how suggestions as to what to

you mig}.\l add to your weel'(ly wear. Tell your story [P—

salary without interfering with - _

your regular work? briefly, forcibly, truthfully, 'l
Will you let us solve this and address it through the | ’

problem tor you? .
fO!' SEED or Sofar this year, we have shown proper media and you can
seventy-five enterprising and successfully apply adver-

TABLE USE. ambitious clerks how to make tising as a means to in-

$5.00 a week more during their S 7
Bags or bulk in Cars spare hours They will each make creased distribution.
3 this additional salary every week vn all
H . this year and longer should the may b
Wire or Write hov-oeiog 4 o .
If you would like us to show

R S AR T

ou, write to-day. TRY A 3
clﬁmﬂlts company, . This ist g:n\?in};. Condensed Ad. | T‘k.
LIMITED THE MACLEAN PUB. CO. IN Advanta
ST.JOHN, - - N.B. 143-9 University Ave., Toronto This Paper

e e e L ot B i SN

WE PAY FROM $10.00 TO $50.00 PER WEEK :

to our salesmen. To some of our best men we pay more. (

Are you a $10.00 or a $50.00 man?

It you are a $50 00 man, we want you.

If you are a $10.00 man, with an ambition to be a $50.00 man, we want you.

You can devote your spare hours to our work, and make moie money than you can make from any other
commercial position in the same time.

Here is an occasior’to reveal vour capacity. You are not satisfied to be earning the same szlary next year
as now.

You want to know your own strength. After you have discovered it, you wiil be far better satisfied with
yourself and will be more confident in your ability, which means steady progress on the ladder of success. Distributors :-

ver, BC.: AL
WRITE AT ONCE FOR FULL PARTICULARS TO

Alta. ; MANIT
The MacLean Publishing Co., 143-149 University Ave., Toronto, Ont.

the enti
househc

R YT TR R,

Domiaion Age

Winnipeg. Ma
A. Francis Tu
PROVINC s,
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ELEVEN GOLD MEDALS!

FUSSELL'S CREAM

PURE, RICH, THICK EATING CREAM
(“GOLDEN BUTTERFLY" BRAND)

THE WHIPPING CREAM

Is better than **Devoanshire Cream "

In key opening sterilized cans, to sell at
¥ 10, fS and 25 cents.

Single Cream for Tea and Coffee

(* PURPLE BUTTERFLY" BRAND)

In key opening sterilized cans, to sell at
15 and 25 cents.

No Preservative or Colouring Matter of any kind is used.
Warranted to comply with the laws of this country. NO
FEAR OF PROSECUTION. ASSOLUTELY PURE.

Guaranteed ta keep good for 12 moaths unopened at all seasons

Sole Agents in Canada, from whom Samples
may be obtained:

C. Fairall Fisher, 22 St. John Street, MONTREAL.
Alexander Marshall, 144 Water Street, VANCOUVER.
Holloway & Reld, 834 First Street, EDMONTON, Alta
Hamblin & Brereton, Ltd., Victoria Street, WINNIPEG
MacLaren Imperial Cheese Co., Ltd., TORONTO.

R. B. Colwell, 265 Barrington Street, HALIFAX, N.S.

THE CATSUP WITH
TO_YOUR ADVANTAGE THE DIFFERENT FLAVOR

= |0 L] 0
There is a delicacy of flavor and appetising
D' lscoun 0 richness to every bottle of ** E.D.S." BRAND
TOMATO CATSUP that has won for it a lot of

friends among particular Canadians.

un all orders booked before March 15. These
may be booked for delivery up to June 1st.

The difference lies in the fact that only the

choicest ripe tomatoes are used in its pre-

w .t f paration, and the goodness of the fruit is

rite Tor pressed out by a special process of our own.

H The fruit is not overcooked, all peelings are
i Particulars '

and E:: ; carefully excluded.

: i 4 an
Profit : i % i . The Wide range of ‘‘E.D.S.” Brand Jams
th.f.by. W ; Quotations. and Jellies compare favorably with the best

catsups in America or ony other country.

Advantage

Prepare now for the fly-killing campaign MADE BY

Wonder Fly Killer E. D.SMITH

will do the work quickly and effectively, and last

the entire season. It is a sure exterminator of the At his own Fruit Farms
household pest. Thekind your customers will want.

STOCK EARLY AND BE PREPARED WINONA, ONTARIO

Domiaion Agent: Jo.eph R. Wil‘on, zo‘r%h,(i'o:-rigi“'

AGENTS:
Distributors :—BRITISH COLUMBIA, McLeod & Clarkson, Vancoue 2
ver, BC.: ALBERTA,. K & A. Cameron, 204 2nd St. W., Calgary, Newton A. Hill, Toronto. W. H. Duan, Montreal.
Alta.; MANITOBA and SASK., W. H Escott. 137 Bannatyne Ave. E., Mason & Hickey, Winnipeg. R. B. Colwell, Halifax,N.S.
Winnipeg. Man.: ONTARIO, Jas. Turner & Co.. Hamilion; QUEBEC, - g
A. Francis Turcott. Room 16. Morin Block. Quebec, Que.; EASTERN J. Gibbs, Hamilton.
PROVINC S, H. B. McLaughlin. Truro, N.S.

 wad 'V X

Dot . N

P e At ¥
net. u. G




3

i

..g.‘.,_..:v ~>

THE CANADIAN GROCER

i i
K prr7

L pres Loers=( it
7 fay i

/7, //&/%%‘ ,

We are rather proud at having turned out an article that brings us such unsolicited
compliments as this. They show the appreciation that is being shown by the trade.
especially, of course. as it is human nature to express blame oftener than praise.

BEACON BRAND CISCOES are in a class by themselves. No attempt to
produce a choice ciscoe has met with the succees of the BEACON CISCOE.

Only a very choice fresh fish can stand the test required before being put into our
smokehouses, and naturally with the precautions taken in the curing process, the finished
ciscoe has a wonderfully appetising appearance and a taste that lingers in your cus-

tomer's memory. [They will return for more.

And every pound you sell means a neat profit. Packed in nice substantial boxes
containing 15 lbs. of fish, you buy and sell A STATED QUANTITY at a good mar-
gin. Our Toronto dealers are getting 14c. and 15c. per 1b. Quite an improvement on
the old haphazard methods.

THEY WILL SELL IN YOUR TOWN TO0O.
DROP US A LINE FOR A PRICE LIST.

THE F. T. JAMES CO., LIMITED

PROPRIETORS BEACON BRAND CISCOES
Church and Colborne Streets, - - - TORONTO

Th

AGEN’
Yarmouth,

Wl
Snowdon & Ebb
Ontario, Manitol
NS.;F H. Tips
Vancouver, B.C.

e ————




THE CANADIAN GROCER

The Finest Fish Obtainable

Careful selection of the sweetest fish caught in famous Passa-
maquoddy Bay, and careful and skillful hand-
ling in a modern, sanitary factory have made

Brunswick Brand Sea Foods

the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When
ordering, be sure and get the name right. :

“BRUNSWICK”

Connors Bros., Limited
Blachk's Harbor, N.B.

AGENTS~—Grant. Oxley & Co., Halifax, N. S.; C H. B. Hillcoat, Sydney. N.S.: ) L. Lovint
Yarmouth, N.S: Buchanan & Ahern. Quebec, P.Q.; Leonard Bros.. Montrea:: PQ A . W
Huband, Ottawa, Ont.: A, E. Richards & Co.. Hamilton, Ont.: ,, Harley Brown. London,
Ont.; C, deCarteret, Kingston, Ont.: Jan.es Haywood, Toronto, Ont.; Chas Duncan. Winnipeg.
Man.: Shallcross, Macaulay Co.. Calgary. Alta: Johnston & Yockney, Edmonton. Alta.,

Shallcross, Macaulay Co., Vancouver and Victoria, B.C.

The Lines in
Constant Demand Z i st mpfrs e

Wlol cudiarimtcac ghi 4ot
/ /
/ 020y areiids / Lokt ) CC27 72Ul

Lihe Olove’ Ol d¢. 7o riraleFer oed aie off
s P4 4

ROWAT'S PICKLES ' anludpa i)

: A
an

Lol ite /oruami./anai, lowide wo o denalisfecd

p 7
SAUCI . The above is an exact reproduction of
Our guarantee appearing on every tun ol

Are you handling these ready COIICﬂfd Norwegian Sardilles

sellers ?

Their delicate and distinctive flavor is
much appreciated by those who know

what is good, and the steadily increasing
Owa 0. demand for this brand makes it necessary
for you to handle them
Gla‘gow 5 2 SCOtland They leave a good profit for the retailer

See to your stocks

* CANADIAN DISTRIBUTORS: Order From Your Wholesaler

Snowdon & Ebbitt, 325 Coristine Building. Montreal, bec.
ey Sushve R. S. McINDOE. Toronto

Ontario, Manitoba and the Northwest; F. K. Warren, Halifax, WATSON & TRUESDALE, Winnipeg
N.S.; F H. Tippett & Co.. St. John, N.B. ; C. E. Jarvis & Co.. A. H. BRITTAIN & CO., Montreal
W. A. SIMONDS, St Jobn. N.B.

Vancouver, B.C. -
A RADIGER & JANION, Vancouver and Victoria, B.C.
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OW that fresh milk is so high, advise
your customers to use REINDEER
BRAND MILK for cooking. They all know
its good for infants, but some may not
have tried it for their own food. REIN-
DEER MILK is perfectly clean and three
times richer than fresh milk.

If they need Unsweetened Milk sell
REINDEER-JERSEY EVAPORATED to re-
tail at 10c. a can.

REINDEER LIMITED

Factories at

Truro, N.S. and Huntingdon, P. Q.

Mr. Grocer— Have You Been Reading
the Heinz Advertisements ?

HEY are nowappearing

in the Saturday Evening |
Post,LLadies’Home Journal,
Woman’s Home Com-
panion, Collier’s Weekly,
Christian Herald, Etc., Etc.

Advertising like this was never used
before for a food product.

[t is advertising that takes the
grocer into consideration—that helps
your customers to a better appreciation
of you.

H. J. Heinz Company—57 Varieties.

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we wxll not only retain our many
present customers, but hope to make many new ones. Now, don't miss your opportunity. Get

a sample from us. ]
It's easy money to get in touch with us.

W. H. GILLARD ®&. CO,,

Star Brand

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better
For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

Wholesalers

We will send you a big sample on application. You are to be the judge.

HAMILTON, ONT.

Awning

Add to the appeara:
of your store, prot
your displayed fn
or other perishabl
keeping them alw
fresh and saleable.

Buyers are seld
induced to buy dri
out eatables. Y«

. savings will pay

the awning in a s!
time. WRITE !

Raymond Bros., - London, Ont J
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THE CANADIAN GROCER

King George’s Navy

is worthy of your support right now for many
sound business reasons. There are hundreds
of men in your neighborhood whom you can
*““recruit’’ and '‘muster '’ around your store on
Saturday evenings for their weekly Tobacco
allowance.

KING GEORGE'S NAVY has nothing to do
with The Canadian Navy, remember, but is the
popular

' CHEWING TOBACCO

packed by the firm which guarantees prompt
delivery and quality all the time.

THAT FIRM IS

The Rock City Tobacco Co.

Quebec Winnipeg

WRITE ABOUT

Maple Sugar - - Chewing Tobacco

Master Mason - - Smoking Tobacco
Rose Quesnel Smoking Tobacco

7-204

Know what these figures represent?
It will be to your interest to consider
them, as they represent a proposition
which will surely make money for you.

YOUR TOBACCO
DEPARTMENT

should always be up-to-date. It cannot
be so without the

7-20-4 CIGAR

which is a dandy smoke, at a reasonable
figure.

ASK US FOR QUOTATIONS

| The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

Hamilton,

" TUCHETT LIMITED

e e e e
——— ————
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THE CANADIAN GROCER

“EUREKA™

Canada’s Scientific
and Sanitary

REFRIGERATOR

P@ Thereare "W
more Eureka
Refrigerators
in use in
Canada by

Butchers,
Grocers,
Creameries,
Hotels, Res-
taurants,
Hospitals,
Public Insti-
tutions, etc..
than all other

patented

Refrigerators

P@— combined. “P§

The above is the strondest
guarantee of an article’s
superior merits.

WRITE FOR
CATALOGUE AND
PRICES.

54 NOBLE STREET

Eureka Refrigerator Go., Lid. ** TORONTO

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg

Agents at Fort William. Hamilton, Calgary, Moosejaw, Saskatoon

e

— B e e e s, 0

Get Your Order

in immediately if you want to be sup-
plied in good time and get your share of
the big profits. We are advising you
this because the demand for

Golden Ray

Cleaner

the latest and most wonderful cleaning
preparation on the market, is assuming
enormous proportions.

Golden Ray will not only clean hands
but will remove the stain from any
fabric, no matter how delicate, without
harming it.

Waite @ Fuller

143 McGill Street, Montreal

Especially Good for

Being three times as 'nutritious !as ordinary
milk without the danger of spoiling, explains why a
special place has been given in the nursery and
hospital to

“Canada First”
Evaporated Milk

Inland Revenue Bulletin No. 208 certified it to be
absolutely pure and to contain the very highest percent-
age of genuine food values.

Infants and Invalids

Condensed and canned in a factory that is
unequalled in its sanitary construction, by a pro
cess that assures a product of absolute purity.

ORDER FROM YOUR JOBBER
The Aylmer Condensed Milk
Company, Limited
Aylmer - - Ontario

Head Offices: Hamilton, Ontario

Brooms

“BROOMS OF QUALITY”

«

Brooms |

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

i TRY A SAMPLE SHIPMENT.

HAMILTON

WALTER WOODS & CO.

WINNIPEG #
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Here It Is?

e machine that is reducing
s for hundreds of dealers.

THE CANADIAN GROCER

Take Note
and Profit

We will soon have on hand 500
cases of the famous and popular

Bertolotto and Ercole
Tomato Extract

Quality superlative, Price right.

Also coming
100 Boxes Gorgonzola & Parmesan.

Butter, Eggs

Drled Apples

-We invite
enquiry

Prompt attention and first-class
service.

big advertising bills when

Automatic Printer

in be attached to any paper tried the

rapper and prints as you pull

the paper off. Can you imagine
nything better for announcing
‘heap sales at a minimum

ol cost.

Always keep your name before

the customer. Make her

know you better.

UTILITIES LIMITED

MONTREAL

How are your supplies ?

Bertolli and Invichis
Brands ? WINTER APPLES

If not, write immediately
for quotations.

H. E. VIPOND & CO.

MONTREAL Owen Sound, Onmrie

uh —_—
S A OLIVE 0OIL

We have also

1000 BARRELS No. 1 HARD

Georgian Bay District

Have you

WRITE AT ONCE

LemonBros.

Y ATIP

your customers by pointing out to them the
excellence of the tips of

DOMINION MATCHES

They aresilent lighters, do not sputter or spark:
which would endanger inflammables.

The only safe match, having never been
matched.

DOMINION MATCH CO., LIMITED

DESERONTO, ONT.
r The Canada Brokerage Company, Limited, Toronto, Ont.
The A. Maodonald Co., Winnipeg, Man.
Snowdon & Ebbitt, Mutrul Que.

n

JAM QUALITY

Have you ever noticed that while
your customers always order the
same brand of tea, flour, coffee, etc.,
they always look for

Something New in Jams?

Are you always able to satisfy their
curiosity? If not, make no mistake,
but get'in a small trial supply of

KING BRAND JAMS

and let your customers be the judge
and jury. They will undoubtedly
bring in a verdict of ‘“QUALITY.”

Write for Prices.

Labrecque & Pellerin

MONTREAL, QUE.

o Pt Ty g 3 oiest
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CLASSIFIEDADVERTISING

Advertisements under this heading, 2¢. per
word fer first imsertion, lc. for each subse-
quent insertion.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded flve cents must be added to cost to
cover postages, etc.

BUSINESS CHANCES

GOOD GOING GROCERY BUSINESS; TURN-
over average $400 weekly: excellent locality,
West Toronto. Apply Box 410, Canadian
Grocer, Toronto.

~ SALESMAN WANTED

ATTENTION! SALESMEN CALLING ON
retail and wholesale grocers are invited to
carry, as a side line, the most complete line
of Quality Chewing Gums in Canada. Our
gums are of the highest standard in quality
and appearance. Splendid opportunity. Dom-
inion Chicle Co., Limited, London, Canada.

___ SITUATIONS VACANT _

WANTED—A THOROUGH EXPERIENCED
grocery salesman. Must be able to accept
position between Feb. 15 and March 1, 1912,
Apply, stating experience and salary expect-
ed, to The Good Company, Lethbridge, Alta.

" SITUATION WANTED

EXPERIENCED GROCERY AND SPECTALTY
traveler is open for engagement for western
Canada. Can _furnish first-class references.
Box 412, Canadian Grocer, Toronto, Ont.

DO YOU WANT A LIVE, PRACTICAL MAN
with a printing and outdoor experience, whose
m}nm_ttinn is first-class and executive ability
high? Write W. G. Canadian Grocer,
Montreal.

WANTED—BY A PERSON WITH TWENTY
_\'n:u_\" experience in the general merchandise
business, a position as traveler for Maritime
Provinces: dry goods, hats and caps, gents'
furnishings or boots and shoes preferred. but
would he open to accept any line: ean furnish
best of references. Address Box 409 Canadian
Grocer. Toronto

STORAGE

STORAGE, VANCOUVER. B.C.—STORAGE
or space to rent. office if required; warehouse
close to all wharves, with railway siding: two
elevators Martin & Robertson, Ltd., 320
Railway Street, Vancouver.

NOTICE

NOTICE IS HEREBY GIVEN, THAT SWIFT
& Company have obtained for Canada parent
No. 117195, in connection with cowlb bacon
hangers., and The Dennis Wire and Iron
Works, of London, Ont., will manufacture this
article instead of the American Can Company,
of Montreal. and is prepared to supply the
same to any person who may wish (o pur-
chase it at a reasonable figure. Any person,
firm or corporation desiring to purchase this
artie will kindly communicate with 'The
i nd Iron Works, of London, Ont.

MISCELLANEOUS

ADDING TYPEWRITERS WRITE, ADD OR
subtract in  one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto.
ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of johs ean be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Inter-
national Time Recoraing Company of Canada,
Limited. Office and factory, 20 Alice Street,
Toronto.

% e e ———

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for Iletter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 120 Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE TUS
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplieating counter check books. and
single carbon pads in all varieties. Dominion
Register Co., Itd.,, Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest vou. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account 8ys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOURBRLE YOUR FLOOR SPACE. AN OTIS-
IFensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time inecreasing space on your
ground floor. Costs only $70. Write for
catalogue “B'" The Otis-Fensom Elevator
(‘o., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are Iabor and time savers. Produce re-
snlts up to the requirements of merchants
and manufacturers. Inquire from our nearest
office. Egry Register Co., Dayton, Ohio: 123
Bay St.. Toronto: 25814 Portage Ave., Winni-
peg: 308 Richards St.,, Vancouver.

FIRE INSURANCE, INSURE IN THE
Hartford. Agencies everywhere in Canada.

FROM NOW TILL THE END OF THE
vear we offer unusually good bargains in
second-hand typewriters 1ney are ecarefully
rebuilt., work and look like new, but the price
is 2 mere fraction of the original cost. Write
for catalogne. The Monarch Typewriter Co.,
Limited, 46 Adelaide Street West, Toronto.

MODERN FIREPROOF CONSTRUCTION—
Our system of reinforeced econcrete work—as
suecessfully used in many of Canada’s largest
hunildings—gives hetter resnlts at lower cost.
“A strong statement” you will say. Write us
and -let us prove our claims. That's fair.
TLeach Conerete Co., Limited, 100 King St.
West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If vou have fountain pen troubles of
vour own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakahle Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not g
good.  Price $250 and upwards. W. J. Gage
& Co., Limited, Toronto, sole agents for
Canada.

OTR NEW MODETL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and bhest
prices The Ontario Office Specialties Co.,
Toronto.

PENS—THE VERY BEST PENS MADE ARE
those mannfactured by William Mitchell Pens,
Limited, TLondon, England. J. Gage &
Co., Limited, Toronto. are sole agents for
Canada. Ask vour stationer for a 25c. assorted
hox of Mitchell’s Pens and find the pen to suit
you. %

THE MONEY YOU ARE NOW LOSING
through not having a National Cash Register
would pay its cost in a short time. Write
us for proof. The National Cash Register
("o., 285 Yonge Street, Toronto.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only hinder that wiwi nold just as many
sheets as you actually require and no more.
The bhack is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complieated mechanism. Write for bhooklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)
WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada.

(tf)
o8
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Merchants

and

Salesmen

Would you be willing to
$£2.00 to hear some of the I
ing authorities on =alesman-
express their opinions on
all-important subject? In
BRAIN-POWER BUSINI

MANUAL

125 DPresidents, Vice-I'r
dents, General Managers, S
Managers and Star Result |
ters, have contributed of tl
knowledge and experience .
such phases of the subject -
The Selling Profession.
Iducation and Training.
Before the Interview.
Getting Interviews.

’”ll' .\It])l'n;u‘ll.

Selling Talk.

Answering Objections.
Selling Tacties.

(losing  Sales.

(‘ash with Order.
Samples.

Getting the Price.
(‘redits and Terms.
Cancelled Orders.
Territory.

Long vs. Short Trips.
Finding New (Customers
Salesmen’s Relation to |
Salesmen and Advertisin
Expense \ccounts
Promotions.

Bribes.

Conduct Toward Custornn
Special Tacties.
Character and Conduct
182 pages, 5% x 8%

PRICE $2.00

TECHNICAL BOOK
143-149 University -\
TORONTO
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selling Light-
ning Style
Jar in the
United
States and
Canada.
This jar is
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should not
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to send a

TRIAL ORDER

fo

Grocery Bags

AND CONFECTIONERS

in Canada are now users of these Bags

Now is the Time to Send
Orders to the Distributors

ONTARIO: Victoria Paper and Twine Co., Ltd., Toronto; The David-
son & Hay, Limited, Toronto; Walter Woods & Co., Hamiltor

The Young Co', Limited, North Bay and Sudbury.

MANITOBA, ALBERTA and SASKATCHEWAN: Walter Woods

& Company, Winnipeg

QUEBEC and MARITIME PROVINCES: The Continental Bag and

Paper Company, Limited, 427 St. James St., Montreal.

The Continental Bag & Paper Co., Limited

SOLE MANUFACTURERS
OTTAWA, CANADA

A TIP FOR 1912

Buy the Queen Square Fruit Jar

The biggest

selling Light- M.
aiog St clear white
Jar in the flint glass,

United with
States and wide mouth,
C‘f“f‘da- seamless

This jar is

ied Sk rubber base

woe and and smooth
should not polished top.
be confused Has the ad-

.vith the justable

ordinary fastener.
type of jar.

Insist on the Genuine. Beware of Imita-
tions. There is only one ‘““Queen”’

Manufactured by

SMALLEY, BKJS!I',M, & ONTHANK

sale by all first-class dealers in Canada and United States.

.
For

oS

Why It Is To Your Advantage

Gdntinental hsrm Proof

23,000 HIGHLY PLEASED GROCERS

69

THE PICKLE
With the Flavor

There is something
delightfully different
about

| N eRuees:

———

Mixed & Sweet.Pickles

that never fails to
E appeal to the public
o taste. The reason
=5 for this is not far to
seek. We buy only
the choicest condi-
ments and vegetables
obtainable and 1the
whole pickling pro-
cess is one long tale
of care, skill and up-
to-date sanitary
methods.
Your efforts, co-
operating with
‘“Sterling” Brand
products will in-

\ . z fluence business to
/
your store.

The T. A. Lytle Co., Ltd.
Sterling Road. TORONTO, Can.

A great change has
come over the public
in the course of the past
few years and con-
densed milk 1s a
recognized household
article.

Grocers who are up-to-date should tone up their

stocks with the Malcolm lines, which are both new
and good:

Condensed Milk

Growing Popular

St. George Evaporated Milk, 4 doz. in case, - $3.35
Princess Condensed Milk, 4 doz. in case, - - $3.90
Banner Condensed Milk, 4 doz in case, . X

Our lines will bring you new customers and quick
returns.

Order from your wholesaler or direct from the
factory. Delivered in 5-case lots to any point in
Ontario or East to Halifax.

J. Malcolm & Son, St. George, Ont.

3
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ROFIT
RESTIGE

will both find their way to
your store, if you handle the
SHIRRIFF LINE. We make
over ninety different flavors
in extracts and stand behind
each one.

Anfinstant success and a
seller that brings “repeats” is

Shirriffs
TRUE VANILLA

The flavor of gen-
uine vanilla is un-
known to many
people, who are used
to the crude taste of
the chemical imita-
tions of vanilla which
flood the market.
Our TRUE VANILLA
extract is made from
the real’Mexican van-
illa bean, and has a

flavor unattainable by any artificial
product, however well made.

WE GIVE YOU A GOOD PROFIT ON
EACH SALE, WITNHNOUT LOWERING

OUR STANDARD OF QUALITY.

IMPERIAL EXTRACT CO., ToroNTO

“to offer.

AFTER
STOCK-TAKINC

BIG BARGAINS IN WINES

Our inventory has been taken and we
find that we still have a few bargains
This week we draw your
atiention to a fine assortment of Wines
imported from the most important
firms of Spain and Portugal.

From DIEZ HERMANOS
Jerez de la Frontera, Spain

2 Drums Sherry 60 Octaves, Sherry

2 Pipes, Sherry 12 1%-Octaves, Sherry
IN Hogsheads, Sherry 25 14-Octaves, Sherry
asks, Sherry 162 Cases, Sherry

From REAL COMPANHIA VINICOLA
Del Norte, Portugal

5 Qr. Casks, Port T 14-Octaves, Port
14 Octaves, Port 72 Cases, Port
19 14-Octaves, Port

From E. BARTISSOL

19 Qr. Casks, Port { Hogsheads, Port
28 Octaves, Port 1 Pipe, Port

117 Cases NATURAL TONIC WINE (Banyuls)

From FENECH ARTELLS
Tarragona

13 Qr. Casks, Sherry 2 Drums, Port

i Octaves, Sherry 28 Qr. Cusks, Mass Wine
5 Hogsheads, Sherry 9 Octaves, Mass Wine

10 Qr. Casks, Sherry 3 %-Octaves, Mass Wins
10 Octaves, Port 7 Hogsheads, Mass Wi

3 Hogsheads, PPort 2 Drums, Mass Wine
From GARRET & CIE.
Malaga

3 Qr. Casks, Muscatel
11 Octaves, Muscatels
3 %-Octaves, Muscate

10 Qr. Casks, Malaga
7 Octaves, Malaga
4 14-Octaves, Malaga

We are agents for these lines aid
hundreds of others. Write for samples.

WE WILL PREPAY FREIGHT OR EXPRESS A D
YOU MAY REST ASSURED THAT LARGE ORDE 5,
AS WELL AS SMALL, WILL RECEIVE CARE! 'L
ATTENTION AS THE WINES ARE MOST VAI J-
ABLE, AND WE WILL SEE THAT THEY / E
PLACED IN PROPERLY HEATED CARS.
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. MONTREAL

-

t,Grant & Co....
son&Co,J. T..
u Cogpon Oo.....
=r Condensed Mill

phell Bros. & Wilso
wla Maple Exchang
mdisn Onecmnur Uo
«liun Postum Cerea
ase & Sanbern.
versk Sons.....
irch & Dwight.......
Francaise de Pates
B WL s o

miinental Hl‘('l Pape
rescant Nfg. Co ... ..

D
Daliey, B.F. Qo.......

Dominion Canners, Ltd,
yominion Match Co. . .,
Dominion Molasses Oo,
Dominion Ragister Oo
Dominion SaltOo. . ., .
Miwney, W. P

]
Eby-Blain, Limited.
Fekardt, H. P :
Fdwardsbure Starch
Enterprise Mfg. Co. . ....
Fops, James & Oo
Racntt, W H On.. The
Fureks Refrigerator Oo.
Ewing & Soms, S. H

—

You cann

Cl

with a poo

Every wor
swept clea

>y

tant that e

his custom
be had.

Therc is n
ling only t]

Ke

Stevens-
PORT ELGI!

T‘



THE CANADIAN GROCER

INDEX TO ADVERTISERS

A F McLeod & Olarkson...... ............. 21 Kherbrooke Cigar Co ST
OO s v coviv rvaviosn—i BB Farrow & Co., Jos.......coovvnnnnnnn MoWilliam & Bvertet................... 5 Hilver, H. R. %

won & Co., J. T. 20 smalley-Kivan & Outhank. o
Cogpon 'Co. a %
-“r Condensed Milk Co.... ........ +

INC

ur-Sm; QLBOO . ple el
rdi e Liceace . w Beesssene cabw
A 3 - . MBthe wson ” Btringer W
(. . G ilk . Gorham, J. W, b . ‘. < Stuart, Foster Co
’ Y R 7 T 97 eceiie] . i Stubr, 0. F

_____ ; \ A i S Symington Co.. T.. .. . . i
: SR T

Ne yhell Bros. & Wilson............. 53 . a ~ Telfer B «.. Outaide hack cov
8nd we ; :\hl"le Exc hnu: . ... b8 60 Halifax Cold Storage Co ........... 53 Te ,--';A lr:.mv f‘u‘md: b:l s'm/':
. adien Oneoanut Uo 2 Hamilwon Cotton Co : inanee B8 Nation, E.J.......... .. 58 Thum Co.. 0. & W 85
argains » Pox eal Co. e Heinz, H. J..Oo N R e National Cash KPK\I[O'(n 4 T < . e
disn Postum Cerea . 59 Hend. Th 87 N 1 ilton, J. A senss v s 20
e R IR S, T cssreceamees B - SN SESLN: . seeeens 1 Dippet, Ardur P & Co.... . = 1
our s versk Sons.... 8 senssas I 0oR, v . soce SN shedevantoasaenns Tomlinson Co , The J. J... . »
Wy e S DWIGRE. ...oeveziznnserone ve 71.  Horton Cato Mfg. Co...... - 15 Toronto Balt Works. . ....... ‘ n
f W-p . Francaise de Pates Alimentaires.. 14 ’ Tuckett, Geo. E., & 8on Oo. ... . (G
1nes wrk. W - ..outside front ¢ D‘;‘l; ::.rg.] Extract Co ST, :;:;:r'i: g::;:\l;;ﬁ:g X \od. B Sooee ?; U
]porta! t ¢ ?l‘ Isaac, Robert 4 » Utilities Limited 87
13 Tsland Lead Mills Oo. . 2
' 83 E:tcr:mwkn g l‘: v
(‘resosnt Nifg. : 9.2 T W ¥ .o ivsons ] ;c- x, l‘;-fL\ Co i ; 7 t::;:d ﬂ;;-;n Co outside back _—
errin, D § 2 .
- Pickford & Black 1
“ b D gy KemeelOo. P......... 2 Pk EAT ... 8 w
aliey, F.F. Oo........ cve . . 2 3
:n:v n’mr,al. T e s 20 . - :unuﬂ; th.d ,
Dominion Oanners, Lad................ 5 Lat e & Pell o w""" N 16
Dominion Mateh Co e - 'l'"dlal 3 ; i e = Raymond Hros i slker B aua store Mavare 00 o
lerry omision Molasses O Lambe, “( e 2 _.m‘ Keindeer, Led fe Walker, Hugh, & Son. .
Sherry inion Register Co. FIRN T sereees 7" Richarda & Brown ik 16 Wamren, G.U...... . -
Sherry yminion SaltQo. . ... ”u':‘m'x‘:v;: Oo. Richaras Pure Soap Co. ., 13 w"l‘l"’".w - 4
Ty wney, W. P I "d & B:" """" Robineon & O, G & 0 w" ";::10" B e o e ‘;
g e Rock City Tobseco Co. € West indis Co.. ' 14
COLA & Lovelis Bag sud Packet Machinery (o 3 Rowat 8 0o......... b Western Distributors, 12d. . N
Eby-Blain, Limived.................... 2 Iatie O, T. A : 69 s Western Salt Co 2
Fekardt, H. P % AN vis- BB 8t Charles Condensing Oo sansgh 9 Wethey, J. H. R 17
Fdwardshure Starch. . ................. 2% "' St Lawrence sugar Refining Co 17 White & Co. 57
Enterprise Mfg.Co............ 1 Maclaren Tmperial Cheese Co. ........ b 3] St. Vincent Arrowroot Growers and White Swan Bﬂu & Coreals, l&d
Port Fope, James 8 00. .. ... vove vunn s MacLure & Langley x Exporters A ssociatéon 1 Wiley, F H P »
t Racort, W H On.. The 2 MaoNsb, r A & Co.. I Salada Tea PoRil wnmn Jos. R «~ &l
Fureks Retrigerator 0o.... ...000 .. 6R Motabe. J. J .. .. ..... 8 Sanitary Oan Co .. v el Woods 8 Co.. Waltee ... . ....... ee
Ewing&Soms, S H .......... 5 McDougsll, D, & Co.. 2 Sapho Mfg. Co....... . : 1y Wondruff & BEdwards ... ... ... -
Port
anyuls) £
\
BAKING SODA E ;
" {
Mass Wine { v
e Stronger and purer than any other package a8
I::"“‘*‘.i‘,‘,; or bulk soda, always uniform and thoroughly ¥
You cannot make a reliable. ‘¥
)
ean weep :
’
Muscatels e ; |
uscatels : N :
i with a poor broom. 3 2
Pure ‘ Reliable :
nes aud Every woman desires her house to be !
samples swept clean and it is therefore impor- AP ‘
. |
tant that every dealer should supply B A DDA '
{ his customers with the best Broom to
JRESS A D ¢ be had.
E ORDE S, Th The housekeeper's guarantee lies in the
| CAREL /L ere is no surer way than’ by hand- reputation of the manufacturers.
)ST VA ling only the
THEY / E The grocer's guarantee for profit lies in the
S.

Keystone Brand

Manufactured by

Stevens-Hepner Co., Limited
PORTELGIN . .  ONTARIO

“Cow Brand" Baking Soda's popularity with
the housekeeper.

Church & Dwight, Limited

MANUFACTURERS - MONTREAL
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It is worth while to talk of a good
thing; that is why we tell you about

DOMOLCO

which is an absolutely pure MOLASSES. It is
first strained and then put up in sterilized cans of

various Sizes.

DOMOLCO

appeals to the public from a hygienic standpoint.

BE WISE

andstock this popularbrand of Molasses and thereby

INCREASE YOUR TRADE

THE DOMINION MOLASSES CO.

LIMITED
Halifax, - - - - Nova Scotia

CALGARY Vv
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'EES & PERSSE LIMITED

s i —_-A.j*-—
VINNIPEG WAREHOUSE

SASKATOON \WAREHOUSI

CALGARY WAREHOUSE

ERE CXNADLEEYN GRER

ESTABLISHED 1884

Manufacturers’Agents
and Warehousemen

PORT ARTHUR FORT WILLIAM
WINNIPEG REGINA
SASKATOON MOOSE JAW
CALGARY EDMONTON

Resident Salesmen calling on
EVERY jobber
EVERY day

Agencies and Consignments
Solicited.

Solid Brick and Stone Ware-
houses of approved Mill Con-
struction. located on private
spurs, low insurance rates.

Handling and storage facilities
the very best.

Flats to rent in our new
Moose Jaw and Saskatoon
Warehouses.

TEES & PERSEE LIMITED

WINNIPEG PORT ARTHUR FORT WILLIAM
REGINA SASKATOON MOOSE JAwW

TEES & PERSEE of ALBERTA, Limited

CALGARY EDMONTON.

“From the Great Lakes to
the Rockies.”

WA TN TR

REGINA WAREHOUSE

MOOSE JAW WAREHOUSE

EDMONTON WAREHOUSE
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THE STANDARD OF THE

SALT

WE HANDLE IS QUALITY
FIRST, LAST AND ALWAYS

Verret, Stewart & Company, Limited
THE SALT SELLERS - MONTREAL %

CAN YOU RESIST THESE? :’Vgﬁ
-
Y“

Your customers can't—they know the box I
and the dainty Vanilla Waters it contains. l
The largest asset of a maker is this recog- '
nition by the public.
You can easily prove this to your financial
benefit by stocking Telter Crackers and
Wafers.
TELFER Bnos" Ltd_’ Collingwood, Ont.

Branches : ! Y,
Toronto Winnipeg Hamilton  Fort William | i
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