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ruswick Brand
Sea Foods

‘1deal summer lines

Feature Brunswick Brand whole-

some Fish Foods in your summer

displays and suggest their conveni-

ence to your customers in preparing
14 Oil Sardines

Mot Serdines | dainty and appetizing warm wea-
Finnan Haddies ’ 5 4

(Round Tins) ther dishes which do not require
| Kippered Herring

Herring in Tomato Sauce COOking,

Clams

Place a full line of BRUNS-
WICK BRAND SEA PRODUCTS

on your counter and shelves.
You'll get the business.

Connors Brothers
Limited

BLACK’S HARBOR, N.B.

Winnipeg Representative :
Chas. Duncan & Son, Winnipeg, Man.

Circulation of Canadian Groc®r has been audited by the Audit Bureau of Circulation
Copy of Report wil. be sent on request to any one interested.
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Do You Know

OCdar?

Not O-Cedar furniture Polish. Not
0O-Cedar floor Polish. But O-Cedar Polish?

Do your custcmers know the many ways
O-Cedar Polish may be used?

Many folks are under the impression that
O-Cedar Polish is only a wonderful furniture
Polish. That is a mistake.

Get them to try it on their cars. What a surprise!
O-Cedar polishes a car just as beautifully as it puts a
gleaming surface on the baby grand piano, leaving a

clean, hard surface that does not easily collect dust.

Other customers may not have tried it on their floors—
suggest a trial—and incidentally show them the
O-Cedar Polish Mop with the long handle. It saves

stooping or reaching for high spots or low places.
Many a housewife will welcome these suggestions and thank you

with real cash sales—then come back time and again for more
O-Cedar, as she finds additional uses for it around the house.

“Suggestion” is a small word, but large profits are hidden in every
letter of it.

Channell Chemical Co., Limlited
‘ TORONTO
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. CLARKS t
‘ PREPARED FOODS

“ Corned Beef -
| Roast Beef

Pork and Beans
Soups (13 kinds)

Potted Meats

Cambridge Sausage

\ English Brawn
‘ Irish Stew
|
|

Ox Tongue

" Veal Loat
zi Lunch Tongue Beef Loaf
! :
‘\'; Tongue, Ham and Veal,* Canadian Boiled Dinner,

! Sliced Smoked Beef,
Tomato Ketchup, Peanut Butter, Table Syrup,
Spaghetti with Tomato Sauce and Cheese,

Each sale of CLARK’S means a satisfied Customeér and satis-
fied Customers mean successful business.

% And other good things.
|
|
|
|
|
|

W. CLARK LIMITED, MONTREAL
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Just Say
‘““Borden’s”

How very often, Mr. Grocer, a customer merely asks you for milk products in
a general way. Do you fully realize the importance of filling such orders with
a brand of goods that will do credit to your judgment and reflect prestige
on the quality of your merchandise in general?

You do this - when you fill all such orders from the Borden group of Milk
Products. Because there never is a doubt as to the goodness of Borden’s.
Moreover, every housewife has heard of Borden Milk Products and whether
she speclﬁcally asks for them or not, the word “Borden’s” will always bring an
accepting nod.

Do you need new stocks?

Brheg

Co., Limited, Montreal
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TO THE CANADIAN
CO

We aim to give you full 100%

efficiency and service

gF EE INTERES

We are now preparing to obtain a large voJume of the
Canadian business in 1920 and the morale of our Santos
organization will back every one of our efforts.

WE WISH TO START RIGHT. WE WISH TO
MAKE RELIABLE SHIPMENTS!

WE WISH.TO GAIN THE F H AND CON-
FI 1E CANADI PEOPLE.
«~"To warrant the uniformity of quality of coffee used in

your mills, we suggest that you kindly mail us, with as little
delay as possible, the types of any special coffee you are
using, so that we in turn can forward them to our Brazilian
House as types which you are using, and to which we may
refer when shipments are made to you.

In other words, whenever you make us offers, same will
be understood—IN ALL INSTANCES—to be as nearly
as possible equal to your regular Santos types.

J. ARON &YCOMPANY, Inc.

NEW YORK

We can supply your demands in these lines and our follpwing Canadian
representatives will gladly quole you upon request

NICHOLSON-RANKIN, LTD., ALEX. F. TYTLER, HUGHES TRADING CO.
Edmonton, Alta. London, Ont. OF g{ANtADlA. LTD.,,

NICHOLSON-RANKIN, LTD., LIND BROKERAGE CO. LTD., ontreal, Que.
Winnipeg, Man. Toronto, Ont. ‘ DAS'Srlg?bsro%kgo'Q'nl:EG.'

NICHOLSON-RANKIN, LTD., J. T. PRICE & CO., SCHOFIELD & BEER
Calgary, Alberta Hamilton, Ont. St. John, N.B. %

NICHOLSON-RANKIN, LTD., JAMES KYD, 0. N. MANN,
‘ Saskatoon. Ottawa,Ont. Sydney, N.S.

NICHOLSON-RANKIN, LTD., HENRY M. WYLIE, A. T. CLEGHORN,
Regina. ) i Halifax, N.S. Vancouver, B.C.
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This season’s pack of E. D. S.
“100% Pure” Strawberry Jam is
now ready for delivery.

It is needless to tell you that it is
made from the finest, selected,
full-ripened strawberries and pure
cane sugar; that it is smoother,
richer and better flavored than
most j1ams, because the E. D. S.
high standard of quality never
changes from one year’s end to the
other.

E.D. Smith & Sons, Limited
WINONA, ONTARIO

Newton A. Hill, Toronto Watson & Truesdale, Winnipeg
W. H. Dunn, Ltd., Montreal Donald H. Bain Co., Calgary, Alta.
Donald H. Bain Co., Edmonton, Alta.
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| Sell Out Your Orange

and Lemon Stocks

—Every Week

A Plan That Nets 348% on Capital Invested
in Oranges and Lemons

CORES of successful merchants —
small and large — have found a
simple, easy way to make 348% per year
on their capital invested in oranges and
lemons. Merchants who hear about this
plan try it. They quickly find that it
works for them. Now they too are sharing
in the cther merchant’s success. You can
do the same.

They first determine the maximum quan-
titv of oranges and lemons they can sell
each week. Then they buy only the
quantity they can se/l out clean in six
working days.

"able, always

Then they work on a margin of 25% on

- sales, or 3314 % on the invoice cost.

They figure their operating expense at
1625% on sales, and add 3% for
shrinkage, even though the shrinkage is
reduced to practically nothing when the
goods are turned 52 times a year!

This allows them 5% absolute net profit
on sales every week. But 5% net on sales
every week on a weekly turnover basis is
more than 348 % on their invested capital.

Their fruit is always fresh, always profit-
“good advertising.” They
have turn-overs, not left-overs.

The Magic of Display

These successful merchants have found an
easy, quick way to develop a more rapid
turnover. They display these fruits prom-
inently in their windows and inside the
stores.

They take full advantage of the colors

Nature has given these fruits. They
make the display so attractive that people
cannot resist their appeal.
They also enlist the aid of the highly
colored display material we supply FREE
to retailers who ask for it.

Mail this coupon for a new, interesting booklet about fruit

displays — we include also our “Display Material Option
List” which permits the selection of attractive cards and
other modern, effective selling helps. Send for it
now, while you think of it.

California
Fruit Growers

Exchange

Dealer Service Dept.

Los Angeles, California.

Please send me your book,
“Salesmanship in Fruit Dis-
plays’ and your “‘Merchant’'s °
»  Display Option List* without any
obligation on wmy part.

City.... - — Province

California Fruit Growers Exchange

A NonN-Prorit, CO-OPERATIVE
ORGANIZATION OF 10,000 GROWERS

Dealer Service Department
Los Angeles, California
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Stuart’s Pure Jams

R ———

THE NEW 1920 Pack

IS now ready for delivery

Now 1s the time to place your order
for this season’s pack of Stuart’s Pure
Strawberry Jam.

Stuart’s 1s recommended by many of
the best Canadian grocery stores be-
cause 1t 18 7eal good jam.

Place your order to-day and be sure
you order sufficient to cover your re-
quirements.

STUART LIMITED

SARNIA, ONT.
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Aelloggs Toasted Corn Flakes

always come in

WAXTIT

You never will be (/l's:)/)/)()l'nfv(/I//.\'()I:’

insist on the genuine Kellogg’s WAXTITE package,
for then you get those crisp, appetizing, richly-flavored
Kellogg's Toasted Corn Flakes, packed fresh from our

great ovens in Toronto.

Your grocer has all the Kellogg WAXTITE product
for you—Kellogg's Toasted Corn Flakes; Kellogg's
Krumbles—the all-wheat food, ready to eat; and
Kellogg's Krumbled Bran —the new cereal bran food
that overcomes constipation and }lu“»i‘-\ vou to Ll""\ m

splendid health.
These most popular food products, made right here
in CANADA come to vou at their best, each package

guaranteed by the signature of 7,‘{;{/
A0

Yy
/).n.’dl.y{f

Always hand your customer the Waxtite wrapped packagg when Kellogg's Toasted Corn Flakes are asked for.

It

insures their getting Corn Flakes as fresh and crisp as when they left the oven.

: Pleased Customers
A and repeat orders will be the result.
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Three Good Things the

Grocer should not miss,
yet only One Article to
deal in.

1.—Grimble’s Malt Vinegar

is pure.
2.—Grimble’s Malt Vinegar

keeps in any climate.

3.—Grimble’s Malt Vinegar

gives you a good profit
and the Customer every
satisfaction.

REPRESENTATIVES:

WINNIPEG—Messrs. H. P. Pennock & Co., Ltd., Winaipeg.

MONTREAL & TORONTO—Messrs, Maclure & Langley, Ltd.,
11 St Nicholas Street, Montreal, and 12 Front Street East, Toronto.

VANCOUVER, B.C.—Mr. H. C. Janion, 709 Mercantile Building,
‘ancouver,

- The
Custard that
brings trade

Our bright, live and extensive
advertising is creating a steady
and increasing demand. Be
ready to supply your customers
and secure a large and perma-
nent trade.

Quick Sellers are Profitable.

W. G. PATRICK & CO.JLud.

Toronto Montreal

July 2, 1920

FINALITY IN
FRUIT SAUCE

as a palate pleasure
and a true digestive

As supplied by Warrant of Appeintment
to the House of Lords.

e

> Sole Proprietors:-
GEORGE MASON & CO. LTD., LONDON, ENGLAND.

Sales Agents:
Vancouver Winnipeg St.John’s, Nfid. Halifax N.S.

David Brown F. Manley Bowring Bros. J.W.Gorham
167 Cordova St. W, 42 Silvester-Willson Bldg. & Co. & Co.

A, T

s B
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Tie up your small
packets and boxes
neatly and watch
your sales increase

Use the Albion
Silky Cotton Cords

A wide range of sizes
and colors always in
stock.

Send your enquiries
direct or through in-
dent agent to

— ../'
7

gU E‘RJE,

Any time from now on a
Eureka refrigerator is a
necessary part of your
store equipment. You not
only owe it to yourself,
but to your patrons and
customers, to keep. your
store smart and up-to-the-
minute in appearance, and
to keep your perishable
_articles — butter, cheese,
milk, or green garden
truck—under the strict-
est sanitation.

-

Customers like to see
their grocer keeping his
goods, clean, sanitary and
fresh. And the best and
most reliable way to do

[ 4

this so as to get the best results is to purchase a
Eureka Refngerator

No matter what business you are in—florist, gro-
cer or butcher—we have or can give you just what
you need in the Refrigerator line.

The Albion Séwing Cotton Co.

Limited
Fawley Mills, Tottenhan Hale
LONDON, N. 17
England

Eureka Refrigerator Co., Limited
Head Offices and Factories:
Owen Sound, Ont.

OCEAN BLUE

In Squares and Bags

Y &S
STICK LICORICE

in 10c Cartons

Sells just as readily at the corner
Grocery as in the big Department
Stores—and at the same price.

It is praised by all who use it. No
matter what class of trade you

cultivate, your customers will be
glad to buy OCEAN BLUE.

Order from Your Wholesaler

Everything in Licorice for all
Industries using

LICORICE

in any form.

HARGREAVES (CANADA) Limited

i 3 6 o .
Made in Canada by The Gray Building, 24 and 26 Wellington St. W., Toronto,

Western Agents: Hargreaves (Canada), Ltd., ¢/o
H. L. Perry & Co.,, Ltd,, Winnipeg, Regina, Sas-

katoon, Calgary, ll’ld Edmonton. For British
Columbia and Yukon: Hargreaves (Canada), Ltd.,
¢/0 Johnston Storage Co., Vancouver, B.C.

National Licorice Company
MONTREAL
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A Beautiful Label Proves Nothing—

But “Wallace’s” on
a label means

everything

WALLACE FISHERIES LimiTeD
VANCOUVER

DESICCATED 'mPeﬁa(':O(}"aLirj a6 Mg

COCOAN UT VANCOUVER, B.C.

We import direct from our own
mills at Colombo, Ceylon, and
stand behind the quality of our
goods. The prices we quote are
rock-bottom. Let us quote you
on your next requirements.

Our agents are:

Tees & Persse, Ltd., Winnipeg, Fort Wil-
liam, Regina, Saskatoon, Moose Jaw; Tees
& Persse of Alberta, Ltd., Calgary, Edmon-
ton; Newton A. Hill, Toronto, Ont.; E. T.
Sturdee, St. John, N.B.; R. F.Cream & Co.,
Ltd., Quebee, Que.; J. W. Gorham & Co.,
Halifax., N.S.; C. T. Nelson, Victoria, B.C.

We are offering the best value

Dodwell & Co., Ltd. in Rice on the Canadian

Importers and Exporters o ma rkct to- d ay.
VANCOUVER

ALWAYS

3 COSGRAVES

GOOD

setter | FURE VINEGAR

Clean, good, full-flavored vinegar gives the greatest satisfaction. Sell
SEALED BOFTLES Cosgraves—bottled and sealed at the works to assure maintenance of

25c and 18¢ RETAIL A g v < e
T0RhONTO VINEGAR quality unimpaired. Easier to sell and more profitable for you. Ask
WORKS

your jobber for Cosgraves.

TORONTO
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R UTION STORAGE = CA ll A

PO Bo 666 Edmonon,Alh
embers of H

North We tTrad gCo Ltd.

Impor tcr

A Winnipeg Retailer Said :

When a salesman offers to take lsm yf another
badfPlh d—Ifg —Th reason

Clayoquot Sound Canning Co., Ltd.

Ontu d Que
Man &Sa HPP ock& .Ltd, it a

ba
Albert Br s lumbia:

s xenowagll “Yes, ‘Red Arrow’,
I find them selling

splendidly and giving
- good satisfaction.”

NATIONAL BISCUIT & CONFECTION CO., LTD., VANCOUVER
NATIONAL BISCUIT CO., LIMITED - - REGINA
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Why Not Build Up Your Trade in the " : *

Wek Us Apptiaing Us Your Agssse Syweled, i grades Sagis for Saiasaiiils alilpmant Geo. W. Griffiths & Co., Ltd.

MOWAT & McGEACHY 533-537 Henry Ave.,Winnipeg 346 Princess Strest

(MANITOBA) LIMITED o i

Agents for MOIR'S Chocolates Selling Agents and Brokers
Confectionery, Grocery and Drug Trade

91 Albert St., Winnipeg, Man. and at Saskatoon A. M' Maclure & CO.

MALTESE CROSS BUILDING

THE McLAY BROKERAGE CO ~ WINNIPEG

WHOLESALE GROCERY BROKERS lM:ﬂOAl}q‘I"ll:_:%S ;?;'éﬁ%"s
and MANUFACTURERS AGENTS GROCERY, DRUG AND

Take advantage of our Service CONFECTIONERY
WINNIPEG MANITOBA SPECIALTIES Calliag upon mcw, Radwere osd |
Drug Trade.

| Winnipeg

‘W. L. Mackenzie & Co., Ltd. C. H. GRANT CO. Ed Regina
Head Office: Winnipeg Whelegale Comamissicn Brokars and Calgary -
Branches at 810 Confederation Life Bldg., Winnipeg 5

ROIIM: Saskatoon, c.]‘.,., Edmonton We have the facilities for giving manufacturers e work The Retail Trade

first-class service.

|III|IIIIIIII|IIIIIIIIlIIIIIIIIIIIIIIlIIlIIllmlllllIIIIIIIIIl|Ill|I|Ill|illl|IIIIIIIIIHIIIIIIIlliII|IIIIIIIIIII|IIII||I|I||IIIIIIIIIIIIIIIhIIIllillllllIlllllllllillllilllll

Manufacturers and Shlppers'

We offer the facilities of an stabxht) and the necessary
efficient and energetic experience and knowledge
“chain” organization, long  to place your goods success-
established, with financial fully on the Western Market.

Let us show you.

Donald H. Bain Company

Wholesale Grocery Commission Agents
Head Office: WINNIPEG

Branches: REGINA SASKATOON EDMONTON CALGARY VANCOUVER
ALSO AT 60 CHEAPSIDE, LONDON, E. C. 2, ENGLAND

| ! I 11111 11 1T}
T T T T T R T T L TR T T
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The service department of Canadian Groeer
will gladly assist manufacturers at home and
abroad in making arrangements with the
firms in all parts of Canada whose announce-
ments appear on this page.

WESTERN CANADA

Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Office : WINNIPEG Manitoba

We solicit eorrespondence from large and progressive manufacturere wanting active and re-
sponsible representation west of the Great Lakes.. An efficient selling organization and an old-
established connection with the trade, plaee us in a position to offer you wnezcelled facilities
for marketing your products. Write us now.

The Largest
in Western Canada

We are the Ilargest Storage,
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-
ties. The Western House fot
SERVICE.

Williams Storage Co.
WINNIPEG
and
Winnipeg Warehousing Co.

200-Pri

G. A. WEST .
C.DUNCAN&SON | |, zrr nisisvtscius e | | HERALD BROKERAGE CO.
Manufacturers’ Agents.
Manufrs. Agents and Grocery Brokers Mf‘c’gu’."'},";;n;‘;oﬁ'&‘f:,"'\?:mﬁ"é?' Adding

Cor. Pri and B. tyn Fi A 617 Mcintyre Blk. | 16 Board of Bldg.
WINNIPEG Estab. 1899 e Tl sd R, e Vs e | ey T

We give you the best of service.

Watson & Truesdale, Winnipeg TRACKAGE

have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They STORAGE
get the business, and can get it for you. Write us, and we will explain our system. DISTRIBU-

TION
Wholesale Grocery Brokers and Manufacturers’ Agents
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The service department of Canadian Grocer i
will gladly assist manufacturers at home and

firms in all parts of C
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arrangements with the
da whose

ments appenr on  this

page.

To the manufacturer who is looking for an efficient Wes-
tern House to represent him, this Company cannot be ex-
celled in efficiency, reliability and result-getting.

Fourteen Salesmen

Ten of our salesmen do retail selling ex-
clusively, and four others work among the

wholesale trade.

We can put your line on the market.

Scof.t-Bathgate Co., Ltd.,

149 Notre Dame Ave., E.
Winnipeg

The Home of the Scott-Bathgate Co., Ltd.

Stroyan-Dunwoody Co.
Wholesale Brokers and Commission Agents
Confederation Life Bldg. - Winnipeg
Service coupled with Reliability brings Results

Write us.

We want your business.

WHENJWRITING ADVERTISERS KINDLY

MEMTION THIS PAPER

Commission Merchants

Manufacturers of Food Products and Spe-
cialties of merit seeking increased distri-
bution in Western Canada, are invited to
investigate our constructive

SALES FORCE

Your account intrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY
HEAD OFFICE
Winnipeg, Man.

W. H. ESCOTT CO.
LIMITED
| Wholesale Grocery Brokérs—Manufacturers’ Agents—

Branches with Resident Sales Managers at
Regina, Sask. Saskatoon, Sask.

Fort William, Ont.
~ Calgary, Alta. Edmonton, Alta.

The Norcanner Brand

of “Brisling’”’ Sardines are
packed in Quarter Dingley
tins from the finest sum-
mer caught Brisling with
Virgin Olive Oil. You'll
find the price right and
the profit good.

Bravo Brand aAZmm
Sild Sardines [|-Th27t
Another brand of high |}

class sardines. In Quar-

ter Dingley and Eighth
Size tins. A real delicacy.

Your jobber can supply you

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarters:
105 Hudson Street, New York

Canadian Aaau-
A.S. May & Densld H, Bain Co.
Torente Winnipeg

Jaly 2, 1920
\
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CHADWICK & COMPANY -
COMMISSION BROKERS

CREATE

ADEMAND

FOR YOUR GOODS
THROUGH EFFICIENT
METHODS OF REPRESENTATION

TORONTQ,

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Toronto

SCOTT & THOMAS

Manufacturers’ Agents

Confectionery and Grocery Brokers

32 Front St. West,
TORONTO

i
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The service department of Canadian Groeer
will gladly assist manufacturers at home and '
abroad in making arrangements with the

ONTARIO

MACLURE & LANGLEY
LIMITED
Manufacturers’ Agents

Grocers, Confectioners and Drug
Specialties
12 FRONT ST. EAST, TORONTO
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CRUICKSHANK & GUILD:
Manufacturers’
TORONTO

Agents
and OTTAWA

LOGGIE, SONS & CO.

Manufacturers’ Agents
Brokers, Importers and Exporters

GROCERS, CONFECTIONERS
and DRUG SPECIALTIES

pYl,
~4‘L
»

C. MORRIS & COMPANY

Importers x Ex|
Grocery Brokers
Head Office: U. S. Office:
TORONTO CHICAGO, ILL.

J. K. McLAUCHLAN

Manufacturers Agent and
Grocery Broker
Kellogg’s Toasted Corn Flakes (London, Ont.
MecLauchlan's Biscuits
Waddell’'s Jam

45 Front St. East, TORONTO.

Say you saw it in Canadian
Grocer, it will identify you.

H. D. MARSHALL

Wholesale Grocery Broker
OTTAWA MONTREAL

W.G.A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

S&M

The Cream of Chocolates
Hand Dipped, Coated with light and milk coating
Packed in attractive 5 Ib. boxes
TURKISH DELIGHT S.&M.Brand

The most delicious European Confections
Packed in wooden 10 lbs. boxes

WRITE US FOR PRICES
Sole Canadian Distributors
Dominion Sales Company
Southam Bldg. Montreal, P.Q.

Agenls:
C. T. NELSON E. U. GIBSON GAETZ & CO.
Victoria. B.C. Winnipeg, Man. Halifax, N. S.

Sell Your Waste Paper,
Cardboard, etc.

Serious shortage of
paper making mater-
ials. Very high prices
now.

Send for catalog of

“Climax’’ Steel
Balers

Made in 12 sizes.

Climax Baler Co.
HAMILTON, ONT.

Mention This. Paper]When

Writing Advertisers
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The omhe dulpnrum t of Clnndh Grooer

QUEBEC

ROSE & LAFLAMME PAUL F. GAUVREAU P S Pap S,
LIMITED Tion Tob oy D A. H. M. HAY
Commission Merchants 84 St. Peter Strest, Quebec. General l:rodu:cc &. Lumbermen’s
I am buyer of flour, hods. grains of all Supplies

grain, also

:-i:h Phone 5311 80 ST. PETER ST.
Residence 6383 QUEBEC

TELEPHONE MAIN 7143

.ST. ARNAUD FILS CIE.

“GROCERY BROKER

. SOLMON tmporgageurs ) lmporsers | | AGENCIES WANTED

Im -Expor Pois et an Peas and Beans For F
Produits Alimentaires Food Products ood Products, Confectionery, ete.
oot P.F‘." e "“'y oyl ST. NICHOLAS BUILDING, MONTREAL Ror the Diaiiion. et Ralosatons.
o 'lEulropun market JOYCE co LTD.
1 McGill Collm Ave. Montreal 307 St. James Stmt Montreal

“VETERINOL”

Fattening Tonic recommended by
Veterinary Surgeons. Gives the

WANTED i m&'ﬁ"’:"ﬁd Soethen: BRITISH GUIANA

g‘l- for food products for the the Back
Moatreal, best references Sple ndid for Whole Systems and Why net bu ﬂl up your trade in
Bi‘tihGl ndthc West In-

SILCOX & DREW RINS Y. Son, by apbetibien w6 Jour Seaste?

Horse Users Enquire About It.
_ 33 NICHOLAS ST., MONTREAL alaabasil T McDAVlD & CO

THE COMMERCIAL COMPANY LIMITED
MONTREAL

SHEELY-MOTT COMPANY a -“ ""‘v Demerars,
Sole Selling Agents c.m

3 St. Nicholas Street MONTREAL Bxporterar Cocmauts, Cefies, Rics, Cocon.

| GAETZ & co.

AN ROCERY BROKERS. P CAR PURE MAPLE SUGAR SYDNEY and CAPE BRETON |
business

l ! 640 Barrington Street, Halifax, N.S. FOR SALE
: Write or wi ns. Also -
Hemices 5o PEAS, BEANS. MAPLE SYRUP,

CANADA PRODUCE CO. Easmfostumers LAfent and Grocery Broker,
171 St. Paul St. East Montreal

| Belgo. Canadian Trading Co. “Regd.”

7 B LET CANADIAN GROCER

: We are open to represent Manufacturers or

| 10 5. o S e TR Sell It For You

ACID PHOSPHATE. /- SELRRAISING FLOUR
BUY FROM THE MANUFACTURERS

PRESCOTT & CO., “Rutland Mills” Hulme, Manchester, ENGLAND

CABLES : *“ CORNCRAKE "
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No Extra Selling
Effort |

—will be necessary for you, we feel sure
in offering BRODIE’S XXX Self-Rais-
ing Flour to your customers. Stock your
window or counter with this excellent
flour and mention “Brodie’s” efficiency
for making Pancakes, Muffins, Biscuits,
ete. Its quality will bring good results.

Order from your wholesaler or jobber.

Brodie & Harvie, Limited

MONTREAL

Ontario Representatives:

Quebec Representatives:

Chadwick & Co., Toronto Renaud & Cie, Incorporated, Quebec

Efficient Every Way

Merchants will not only find Mathieu’s
Nervine Powders a good selling line, but
after a trial your customers will surely ex-

—— press their entire satisfaction of. their
NERVINE POWDERS. effectiveness.

Absolutely free from any injurious drugs
and contain no morphine, chloral, cocaine
or opium. Possess curative properties suf-

ficient to encourage and bring many repeat
orders. '

Order a supply to-day.

J. L. MATHIEU CO.

PROPRIETORS
SHERBROOKE - QUEBEC
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A Representation of Purity

The Roval Acadia trade-mark
stands for absolute Purity year

in and year out, and Grocers
can back it with their highest
recommendation and feel as-
sured that it will always live up
to its old-established reputa-
tion as a superior sweetening
medium.

The
Acadia Sugar Refining Co., Ltd.

HALIFAX, CANADA

WHITTALL CANS l
/ | Meats

Vegetables Milk I
Syrup Fish Paint Etc.

PACKERS’ CANS »
Open Top Sanitary Cans '
and

Standard Packer Cans
with Solder-Hemmed Caps

A. R. Whittall Can Company, Ltd.

202 Royal Bank Bldg MONTREAL . Sales Office

ORI o A
G. A. Willis, Sales Mgr. Established 1888 :
Phone Adel. 3316
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JAMS :
MARMALADES
PEELS

John Gray & Co., Ltd., Glasgow

Established over a Century

Cable: Lamberton, Glasgow
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN _
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal
Maritime Provinces and Western Canada

Lind Brokerage Co., Ltd., To(onto

SAUCES, PICKLES, Etc.

As used by H.R.H. The Prince of Wales and
Suite on their recent tour in H.M.S. ‘Renown’’

SAUCE
ROBERT

FOR

ALL
MEATS

ETC.

Sole Selling Representatives:

SAUCE MELBA MESSRS. ARGYLL BUTE, LTD. SAUCE DERBY
PUDDINGEOARND RUTE 357 St. Catherine St. West, Montreal, Canada pl ME?’?SAAINLD St
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DIRECT & SHIPPERS

AR _Tiha T s i—— (L O, | G P

 I'ield &
B (FM)LTD.TY" i "«

40-42 KING WILLIAM STREET,
LONDON , E.C4. ENGLAND.

Cables: “Loudly, London"’
Codes (Private): A.B.C. 4th and 5th Editions
Western Union andjBentleys

There are plenty of fine fish in the sea,
but the best of all Sardines are the

The Elite of the Sea

(Packed in Pure Olive Oil)

TOCK Quality, Mr. Grocer, for suc-
S cessful business. The Obayo Real

Sardines are of top-grade quality
because omly the finest selected sardines
find their way into OBayo tins labelled
gold and blue. Thus we are able to
guarantee each tin to be of regular first-
class quality. Moreover, the fish are
packed in pure olive oil. Your enter-
prise requires big business in all your
lines. Be quite certain of this:

Obayo Real Sardines

will bring
BIGGER AND BIGGER
REDOUBLED AND REDOUBLED
SARDINE BUSINESS
When next you order Sardines,
ORDER

Obayo Real Sardines

R =]
Direct Imporiers:

FIELD & CO. (F.M.), Ltd.,
40-42 King William St., London, EC. 4
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prestige is stead-
ily growing on the
market because its
delicious flavor is
inviting. Made from
Concord Grapes it is
pure and sweet.

Every grocery store
will find it a profit-
able selling product.
For money expend-
ed your customers
will receive full val-

The Marsh Grape
Juice Company

NIAGARA FALLS, ONT.

Agents
The MacLaren Imperial
Cheese Co., Limited
Toronte, Ont.

.\“

CANADAR BRAND

Canada Beaver
Brand Brooms

ATISFACTION and unusual wearing qual-
ities u; built into every Canada ver

room,
Tho{ are made by experts in the following

o8 —
ousehold Brooms—10 different grades.
Toy Brooms—38 different grades.
Whisks—10 different grades.
Warehouse Brooms—a specialty.

The Canada Broom & Brush Co.

Limited
Ridgetown, Ont.

Sales Manager—M. Webber, London, Ont.

Wastern Sales A.mul'ln.o. Nicholeon-Rankin, 707-708
Confederation Building, Winnipeg, Man.

Toronto Agents—Maessrs. Scott & Thomas, Foy Bldg., 32 Front
St. Weat, Toronte, Ont. 5
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“Seal Brand” Sells Better
#FPet| Better Sell “Seal Brand”

“\\\\\ \\

Packed in 14-lb., 1-lb. and 2-lb. tins

Chase & Sanborn - Montreal

The Big Market
of the Western-Rrairies

Some of the firms The Prairie Provinces, with their one and three-quarter million
we represent in the West people, are one of the richest food markets in the Dominion.

Bl ) R Populated with progressive and prosperous farmers and citizens,
: Ref. Ltd., this great area has shown a most remarkable development in
d. Montreal: w2 recent years.

minion Canners, Ltd.
fiton; C. H. Catellt (o

e A ?L,L‘,;'“ Its total field crop for the past year of the total ber of a biles in

Credit; California. Packing was worth over 600 million dollars. the Dominion,

C tion, San Francisco: .
Camation” MUK | Produets In the last two Victory Loans, the The people of the West are discerning
Co., Itd., Chicago; Roman Prairie Provinces subscribed $169,616,- buyers, who know a good thing when
Toro-nto ; 950. they are out shopping.
The measure of prosperity is indi-
cated in some degree by the fact that if you have an article of quality

B Ov.. Kingileh: these people own more tfnn one-third  consider thée West.
sumers Cordage Co., L.,
Montreal; Cox Gelatine Co.,
New York, Ete. Our knowledge of the conditions of this fruitful
market will be valuable to you.

We can give you the same
efficient nrﬂce in the West
that has these
:mn in lhll profitable mar-

Tees & Persse Limited

Wholesale Grocery Brokers
Winnipeg Man.

{
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Superior Brand
Macaroni

makes an ideal
substitute for
high-priced potatoes

Thousands of Canadian women have
learned that Macaroni makes a perfect
substitute for high-priced potatoes and
for preparing an almost unlimited
variety of dainty dishes from left-over
meat ends, salads, etc. They have found
it a most economical and wholesome

food.

Be sure you order Superior Brand Ma-
caroni, Vermicelli,- etc., when you re-
plenish your stock —a small sample
order will prove it to be superior to the
usual line in every way.

Selling Agents for Canada:

Sainsbury Bros.

Toronto

VANCOUVER, B.C. WINNIPEG, MAN. MONTREAL HALIFAX
134 Abbett St. 510 Confederation Bidg. 116 St. Nichelas Bldg. 223 Hellis St

The Superlor Macaroni Co. Ltd.

Toronto, Ont.
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‘Ihe Summer
Necessity /

The far-sighted Grocer who secures an ample supply
of KLIM now, will be ready to meet the enormously in-
creased Summer demand for this pure powdered separated

milk.

When dairy milk sours in hot weather and company
drops in unexpectedly “Klim" with its natural milk flavor
meets the emergency.

Klim has an exceptionally strong Summer appeal
because it will not sour. It remains fresh and sweet until
the last particle is removed from the tin. For this reason,
many of your customers will find it convenient to use the 10
pound family size tin.

Order from your Wholesaler to-day and be sure to include the three
sises in your order—1/ pound, 1 pound, and 10 pound family

. sise.  You will be surprised.how quickly Klim will sell this summer.

CANADIAN MILK PRODUCTS LIMITED

TORONTO
St. John . Montreal Winnipeg
B.C. Distributors—Kirkland and Rose, 132 Water Street, VANCOUVER
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Furnivall’s
STRAWBERRY
JAM

is now ready

There’s quality here to win you the jam custom
of people who are more than usually hard to

. please. You can place your order now with
any of our agents.

Furnivall - New, Limited

HAMILTON, CANADA
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The ‘cup-draw’ is the
deciding factor

with Tea. For thirty years the flavour of Salada has

attracted and held the public confidence in ever-growing

volume. The fact that Salada is, to-day, the largest

selling tea in Canada and the United States is due to

the unique and consistent flavour that proves the
.. sterling worth of the blend. To

‘serve the public ‘better’ should be

the motto of every modern grocer.

The sales of Salada are evidence of

the wisdom of this policy.” \

Be sure you know n  Vin Tonic

ArPrOL =~  Sanator

7/ \1 \ ~' ¥
A product of Cali- /(I a genuine Tonic for

D . 5z

-~

|
!

fornia’s finest apri- T :
cots. : ln . lld
! e . b v vd s

Prepares, in a few of 0L, £
minutes, a most s 210 Known the World over
palatable and de- Pin @poniqu |

licious fish entree.

2]

'h-/'

hieed ;
X
7

>

IH
|

|
i

Send your orders
direct to

R
Iy {
l%

2 ¢
.9

The most digestible
salad oil made.

N{!
-im

Nap. Morrissette

i 18 Cartier Square .
W. J. BUSH & CO. (Canada) Limited —— MONTREAL

NATIONAL CITY, CALIFORNIA, MONTREAL, TORONTO
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Tho Ribfishiases Pase

TORONTO JULY 2, 1920

- Improving OQur Service

year that the MacLean Publishing Company was the largest

and most important newspaper organization in Canada and
must therefore pay the highest annual fee to the Association. The
Montreal Star with its two big weeklies comes second, but the Star
group had been doing business for 18 years before the MacLean
Company began. While we have not the details upon which the
Press Association based their decision we understand they figured
that the MacLean Company had a larger advertising revenue.
This is not the case. Lord Atholstan’s properties probably carry
a third more advertising, use more paper and have a greater total
circulation. The MacLean papers on the other hand get more
revenue from circulation ; have to pay perhaps three times as much
in salaries and wages'and show considerably less profit.

THE Directors of the Canadian Press Aséociation decided last-

Extra good service to readers first and advertisers next has
been the cardinal principle upon which Colonel Maclean has built .
during these 33 years! In this work every man, woman and junior
apprentice on our staff has had a share. We have tried to gather
about us and train the best experts in the country. Here is the

latest example of what we are doing: i
Qnto Technical School,

In the recent annual examinations of the
session 1919-20, in the Typography branch—that is the department
where they learn how to set type—only 2 Tboys out of the whole city
passed, of whom 10, or nearly 38 per cent. were boys of our own Com-
posing Room, while in two out of the three classes MacLean boys stood
at the head.

; Several of oufr papers are the best of their class in the world but

" ‘we are still far from satisfied with the service we are giving. As we can
afford it, as the country grows, as our business grows, the service will
be improved. We ask our readers to take these Technical School re-
sults as an evidence of our efforts to serve them better and better, for
by giving a superior training to these boys we are laying the foundation
for the still better work we hope to do in the future. ! ‘

. Readers can help us to give them a better service by sending in—
direct to the President, Vice-President or General Manager—criticisms
and suggestions.

Canadian Grocer

Montreal Toronto * . Winnipeg Vancouver
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The Most Refreshmg
Hot Weather Drlnk

Your customers will get more ge‘nume
satisfaction from Iced Red Rose Tea than
from the bulk of the catch-penny hot
weather drinks. Tell them how to make
it and you’ll easily increase your sales.

To Make Iced Tea

Iced tea should be made a little stronger
than ordinary tea, as tea needs extra flavor when
drunk cold. Let it steep for five minutes, pour
it off the leaves and set it aside for a couple of
hours to cool gradually, adding the chopped
ice only when ready to serve. In that way more
of the flavor. is retamed Serve with a slice of
lemon.

It takes strong tea to make good iced
tea. Red Rose 1s blended chlefl from
Assam teas, the strongest in the world.

'T. H. Estabrooks Company, Limited

St. John, Montreal, Toronto, \Ninnibeg, Calgary, Edmonton,
St. John’s, Nfld., and Portland, Maine

o
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| Colman’s
Reliable
Products

The display card illustrated here, is a reproduction in natural
colors. A regular showing of it will be a constant reminder
of a list of necessary household articles.

Keep your stock complete.
Our Display Card sent free-—charges prepaid.

MAGOR, SON and COMPANY, LIMITED

30 CHURCH STREET, TORONTO 191 ST. PAUL ST. W., MONTREAL

When you eat let it be the best

Wagstaffe’s

New Season’s ‘ ¥ Pure Strawberry Jam
Aye=|B Pure Raspberry
Strawberry Jam | ool

Fruit and Granulated Sugar

‘ : Only
1 9 2 0 | Bolled with care in silver pans

NOW READY FOR DELIVERY
ORDER FROM YOUR WHOLESALERS

Wagstatfe Limited

., PURE FRUIT PRESERVERS
Maple & Gage Avenues - - -  Hamilton

ASK YOUR GROCER FOR IT
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Claims Sugar Investigation Was Illegal

Robt. Anderson Says that There Should Have Been Two Board
of Commerce Commissioners on the Case in Toronto—Gives His
Opinion on the Board’s Investigations into His Sugar Dealings—

ONTREAL, June 30, (Special)—
M In an interview with Robert

Anderson, broker, in connection
with the sugar investigation by the
Board of Commerce, he made the follow-
ing statement to Canadian Grocer:

“Judge Robson summed up the attitude
of Commissioners O’Connor and Murdock
of the Board of Commerce so tritely
when he said they seemed to consider
‘it was a sin to be a merchant’ that I
don*t think anything more need be said
in explanation of their wild rulings on
legitimate business transactions.

“These individuals set out to justify
themselves in their own estimation to
the consuming public, and in the process
they had to find scapegoats. I happened
to be one and they thought they had dis-
covered a fine specimen when they held
me up as an example of how outsiders
had injected themselves into the sugar
business, but as sugar has been my re-
gular business for 35 years and I have
spent the last 22 years distributing
sugar in Canada I believe I have for-
gotten more about the conditions affect-
ing the price and supply of sugar than
Messrs. O’Connor and Murdock will ever
dream of, much less know.

M-ule Profit of 4Y;9,

“All I need sdy about my dealings in
refined sugar in Canada during January
to May this year is that as a result of
an abnormal demand largeély created by
the appeals of officials of the Dominion
Government to consumers to lay in
supplies in anticipation of a shortage
and higher prices, followed by the re-
finers being out of thé market, I did a
considerable volume of business in sup-
plying sugar to urgent buyers who could
not get what they wanted from the re-
finers. An analysis of these transactions
prove that my gross profit amounted to
an average of 80c per 100 lbs. (4% per
cent.) while during that period the
Canadian refiners list prices were ad-
vanced $7.00 per 100 lbs., an increase
of 58 per cent. On June 16th Canadian
refiners’ prices were advanced another
$2.00 per 100 lbs.,, making a total of

Supply and Demand.

$9.00 per 100 lbs., or 76 per cent. ad-
vance since the 1st of January to date.

“l may remark that it costs me hun-’

dreds of dollars a month for market in-
formation and I need not tell intelligent
people that I do not spend this money
for fun, or only for the benefit of cable,
telegraph or telephone companies.

“Sugar is high in price because the
supply is short; the whole ‘secret’ of
what the Board of Commerce spent the
people’s money attempting to disprove
18 the old and unchangeable story of
supply and demand, which Messrs.
O’Connor and Murdock tried to camou-
flage.

“In an article on the sugar situation
written by T. R. V. Keller, editor of
‘Sugar’; and published in the New York
‘Sun and New York Herald’ of June 6th,
he said:

“It is absolutely necessary to explain
conditions in a more businesslike way
to the public than has been done here-
tofore and the cheap politics played by
some officials in various departments
should be abandoned as soon as pos-
sible for a more raticnal 'discussion
of the actual conditions and the under-
lying causes of the peculiar sugar
problems facing the sugar refiner,
jobber and dealer.”

Big Decrease In Supply

“The deérease in the world’s supply of
sugar this year as compared with 1914
is over 5,000,000 tons. The sugar
crops of the world compare as follows:

1914 20,347,872 tons
1920 15,204,170 tons estimated

Decrease 5,143,702 tons

“The estimated production of sugar
this year is 1,200,000 tons less than the
actual production last year, when there
was an acute shortage, and the crops
this year are deteriorating as the seasoh
progresses. It will take ten years and
probably longer for production to regain
pre-war supply,” said Mr. Anderson.
“Consumption in the United States (the
largest consumer of sugar in the
world) and in Canada is increasing very

rapidly, and when the restraint on con-
sumption in European countries, owing
to short supplies and financial considera-
tions, is relaxed the demand on the sup-
ply of sugar will be enormously increas-

“Great Britain is still rational (as the
people have been continuously since the
beginning of the war) consumers there
are limited to 26 1bs. of sugar per capita
per annum.

Canadians “Gorging” Themselves On
Sugar

“The people of Canada in the twelve
months of 1919 gorged themselves with
94 lbs. of sugar per person (this means
94 1bs. for each and every man, woman
or child in Canada) according to the
figures issued by the Canadian Trade
Commission. The consumption of sugar
in the United States in 1919 totalled
4,067,671 tons, an increase of 570,000
tons in one year or 16 per cent. greater
than the consumption in 1918. It has
been predicted that consumption of
sugar in the United States during this
year will reach 5,000,000 tons.

To quote again from Mr.
article:

“Can anyone fail to,  realize the
critical situation in the world’s sugar
industry after studying these figures?
The ostrich who sticks his head into
the sand and imagines the ~hunter
can’t see him because he can’t see the
hunter, is a wise old bird compared
with the agitators who seek the causes
of high sugar pfices and of the scar-
city of sugar in petty profiteering car-
ried on by the corner grocer or the
jobber.”

Says Imvestigation Illegal

“Those . who have followed the hear-
ings ‘and findings of the Board of Com-
merce have probably been looking for a
verdict on the Toronto sugar ‘investiga-
tion’; not perhaps having realized that
the hearings by Mr. Murdock at Toronto
were illegal, as the Act of Parliament
under which the Board of Commerce
functioned required two commissioners
for a quorum, and Mr. O’Connor was

Keller's
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busy resigning while he left Mr. Mur-
dock to do his own digging all by him-
self in Toronto.

“In the case of H. P. Eckardt and
Company, the Board of Commerce ex-
pressed an opinion, possibly because Mr.
Eckardt went to Ottawa with his lawyer,

after the solus investigation by Mr.
Murdock at Toronto, and thereby gave
Mr. O’Connor an opportunity to partici-
pate with Mr. Murdock in a review of
Mr. Eckardt’s case, (Mr. O’Connor hav-
ing graciously consented to keep up the

CANADIAN GROCER

good work until the 30th of June, al-
though he had resigned on the 17th).
This, however, was not a public hearing
at which Mr. O’Connor could: get his
cross examination of the witness quot-
ed in the papers. However, he got his
opinion of the Eckardt case into the

papers, and. the other Toronto firms and

individuals who were summoned to give
particulars of their dealings with Robert
Anderson, can thank Mr. O’Connor for
resigning at the psythological moment,

July 2, 1920

and thereby depriving them not only of

“the joyful experience of submitting to his

choice brand of invective, but of seeing
themseélves miscalled in the public press
all the things that they are not.

“As to the Board of Commerce ordersy

promulgated since the infection of re-

signations began to spread, they are dy-
ing kicks which time will prove are as
impracticable and ineffective as all the
previous attempts of Messrs. O’Connor
and Murdock to act as King Canutes.”

Board of Commerce Without Officials

Resignation of James Murdock, the Labor Commissioner is
Accompanied with Sensational Charges—Will the Board Now

NOTHER step in the upheaval of
A the Board of Commerce has taken
place.. This time it is the resig-
nation of the remaining member of the
board, James Murdock, which was an-
nourced in Ottawa last week, accom-
panied by sensational charges. The
bhoard is now without a comnissioner,
and as somecone has intimated, it may
mean its abandonmenrt. Judge H. A.
Robson and W. F. O’Connor, K C.. have
both taken up other work, the former
last April and the latter on July 1.
Accompanying his letter of resigna-
tion, Mr. Murdeck expresses disappoint-
ment that the board has not beer per-
mitted to carry out the public service
which it was appointed te perform. Ile
is convinced, he states, that neither the
Premier nor the members of the Cabinet
are now, or ever have been, in sym-
pathy with the provisions and intent -of
the Board of Commerce Act and the
Combines and Fair Prices Act.

Makes Serious Charges

He wmakes serious charges against
Judge Robson, who, up to last April, was
chzirman of the board. He claims, in
this regard, that Judge Rubson was con-
sidered as “safe and sane” in conserv-
ing to Canadian manufacturers and
other large financial and business in-
terests, the generally unrestricted lee-
way heretofore enjoyed by such interests
in the taking of profits, determined
alone by the so-called market price and
governed by suoplyv and demand, and
that he was in full sympathy with high
prices as against low prices, as he stated
in his letter to Sir Gecrge Foster on
February 23.

Board is Necessary

“A board of commerce is necesesary,”
claims Mr. Murdock, “for the following
reusons: (a) Business men living to-
gether under the protection of the tariff
have got to know each other so well
that price-fixing agreements and all
sorts of agreements and arrangements
are the rule, rather than the exceptiom.
The board has already on file evidence
in some scores of cases of such agree-
ments. Not all of these are reasonable

Be Abandoned?

Sir Robert Borden has stated in
the House of Commons that mer-
chants must continue to obey the
orders of the Board of Commerce.
Dr. Michael Steele inquired if re-
tail grocers still came under the
requirements of the board, in view
of the fact that all its commis-
sioners have resigned. Sir Robert
pointed out that the resignation of
Vice-Chairman O’Connor did not
take eMect until June 30, and the
recom:aendations of the Govern-
ment would be passed upon by the
Governor-General in due course.
Until then the orders oi the board
would stand.

L

or proper. It should not be left to the
unfettered will of the businesses .in-
tercsted to fix prices on necessaries of
life. A bcard cf commerce is needed.”

Sir Robert Borden said that Mr. Mur-
dock was under a misapprehension, no
doubt sincere, as to the Government'’s
intention. “I did not intend to suggest
to him,” said the Prime Minister, “that
the Goveinment would wait for the de-
cision of the Privy Council before filling
in the board.”

On the contrary, I asked him to name
a suitable person to appoint when Mr.
O’Connor resigned. IWid say to Mr.
Murdock tiien that the question was of
so serious a character that 1 was afraid
the Government would be unable to give
it proper attentior until after proroga-
tion. I went so far as to name to my
colleagues the gentleman suggested by
Mr. Murdock as a suitable chairman,
but there is some doubt that this gentle-
man would accept the post. My reply
to Mr. Murdock's letter of resignation
will be given the sam2 publicity that has
been given his letter.

Lower Prices for Flour Are Not Likely

Decline in Flour in the United States Will Have
No Effect Upon the Canadian Products Unless
the Control by the Canada Wheat Board is Re-
moved—DBran and Shorts Are More Plentiful

HE decline in the price of flour
I in the United States will not have
any cffect on the price in Canada
according to the opinion of millers in
Toronto. In Minneapolis flour declined
30 to 50 cents per barrel recently due
fo a sharp bresk in the wheat market.
“As long as the wheat and flour is
controiled by the Canada Wheat Board
a decline cannot be expected,” stated a
manufacturer to Canadian Grocer. “Un-
less the price of wheat is lowered, and
that is very unlikely for this year at
least.  The price of flour in the United
States for some time past has been
higheér than in Canada, and even with

‘the last deeline the price is still higher

than ours. It makes no difference what
the price is ir. the United States, it will
have no bearing whatever upon the price
in Canada. .

“What,  effect will the recent order
for flour for export have upon the
market ?” he was asked. :

“None whatever,” was the reply.
will uste up some of the surpius
and make all the mills busier for a few
weeks. Every mill will zet a share of
that order, even the small country mill
will at least get an order for a carload.”

“Is there any improvement in the sup-
ply of millfeeds?” he was next asked.

“Yes, the situation is greatly reliev-
ed” he replied, “although we are not
shipping straight cars we are able to
take care of most orders. This is great-
ly due to the good pastures and the fall-
ing off in the demand.’ I understand
that there are mills in treal that are
overloaded with bran and shorts”

“It
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Strawberry Crop is Heavy
g But Jam Pack Will Be Light

Problem of Labor and Difficulty in Getting Con-

tainers Keep Prices Up—High Quotations on

Sugar Make Prospective Jam Prices ‘Almost
Prohibitive.

strawberriés ia very ' promising.

Never was the strawberry crop
more favorable at this season. But there
are factors entering into the situation
that may tend toward keeping the prices
up. The farmer is now worryipg about
the help and container problem. Baskets
are almost unobtainable, due to the
shortage of basket timber and labor at
the mills. Farm labor and berry pickers
are difficult to obtain, even at treble
the wages paid in' former years. Just
what the outcome will be is very hard
to estimate.

The fact that jam manufacturers are
not making contracts this year is a fac-
tor that will probably bring lower prices
for berries. 'The reason for this is the
fact that sugar being so high in price
will make the cast of jam such a high
- price that the public will to a certain
extent curtail the consumption. There
is also the higher cost of cans, glass
jars, Jabor and coal which muat be con-
sidered and tend toward greatly increas-
ing the price of preserves. Another
fact is that this jam will not be sold for
many montbs, and perhaps by that time
sugar may be lower. Manufacturers are
therefore loath to load up with a large
stock of goods at such a high figure.
One manufacturer stated to Canadian
Grocer that last year, they paid 25 cents
per bex, but as the crop this year is
considerably egreater, and as the high
price of sugar wil no “doubt curtail
home preserving, it is likely that the
price of berries will be around 12 cents.

Situation in Quebec

According to jam manufacturers in
Quebec, the pack will not be as large
this year as it was last, this being due
to the fact that sugar is high and scarce
and that on account of the high price
money to finance a pack now than it
did last. As the banks are restricting
credit they are of the opinion that this
is one of the principal reasons why the
pack of jam this year will be-small. The
crop in Quebec and the Maritime Pro-
vinces is very small and low prices for
berries are not looked for.

In regards to the pack of jam, one
manufacturer stated that, considering
the cost of all raw materials which enter
into the manufacture of jam, prices can-
not be otherwise but high, and as long
as this present pack will last he was of
the opinion that the stock of jam in gen-
eral next winter will be very small, as
any surplus stock which may not bé ab-
sorbed by the Canadian market this com-
ing fall will certainly go for export, be-
cause we are having a number of in-
quiries from Europe.”

Intimations from jam manufacturers
throughout Ontario all point toward a

THE ocutlook for a’ bumper crop of

likelihood for a very small pack of
strawberry jam this year, due particu-
larly to the sugar situation. Last year’s
pack of jam was packed when sugar
cost around 12 cents per pound, and the
jobbers loaded up pretty heavily with
supplies. As the price of sugar advanced
the jam manufacturers’ prices were
forced upward, but the wholesalers car-
ried on at a profit, basedl upon his
original purchase, with the result that
in Toronto during this last month large
blocks of pure jam have changed hands
at prices very much below what the
goods could be produced fer to-day by
the manufacturers. Consequently job-
bers have been a little tardy about plac-
ing orders for the new pack.

31

One manufacturer is already quoting
the new pack strawberry jam in 2-pound
glags jars at $10.60 per dozen. This
is the only quotation as yet received,
but it is anticipated that the 4-pound
jar and tin will be around $1.50 each
against $1.05 last year.

Quality of Berries Good

Another manufacturer states that, “We
believe the pack of strawberries gener-
ally will be considerably less than last
vear. The quality of the berries, so far
delivered, has been very good and all re-
ports indicate a big crop, although in the
last few days there seems to be some
doubt about this particular feature.”

“It is to be expécted that the price
upon this year’s strawberry jam will be
higher than last season, for the reason
that sugar to-day is double what it was
at this time last year, although we are
buying our strawberries this year for less
than we did last year. However, the re-
duction in the price of the berries will
not offset the additional cost of sugar
when you consider that 63 per cent. of
jam is sugar.”

Corn and Oat Cereals Will Advance

Corn and Oats Have Reached the Highest Price
on Record—Corn Meal, Corn Flour and Oat-
meal Will Be Higher—Stocks in Jobbers’
Hands Have Helped to Keep Down: Values.

turers the situation in the Ameri-

can corn market has now reached
a point where products of corn will have
to be increased. The market for corn
has been steadily advancing since
March, and has now reached the highesi
price on record. There have been small
advances recently on corn meal, and one
manufacturer stated to Canadian Grocer
that another advance will take place
within the next week. This advance will
amount to 40 cents per bag on corn
flour and 25 to 40 cents per bag on corn
meal. Package cornmeal will also be
affected.

As to what effect this will have upon
corn flakes it is difficult to obtain any
definite information. Manufacturers
commit themselves to the extent in
stating that wholesalers are booking or-
ders heavily in view of the recent ad-
vance of $1 a case in the United States.
One brand of corn flakes that has been
selling to the trade at $3.90 per case
nas advanced to $4.25.

A sale was recently made of 10.000
bushels of oats at $1.46% per bushel,
In Halifax oats are quoted at $1.52%
per bushel. Throughout the West the
price is around £1.48 per bushel. These
prices are phenomenal when taken into
consgideration that a few years ago cats
were selling around 35 cents per bushel.

For several weeks pest Canadian
Grocer has pointed out that nanufac-
turers clajm that oatmeal could not be
manufactured at the price quoted to the
vetail trade. The reason that prices
were not advanced was the fact that

3' CCORDING to cereal manufac-

jobbers were not buying. Apparently
their stocks were larger than they
should be at this season, with the result
that in some quarters rollad oats could
be bought at least $1 a bag below the
real value, according to the price of
cats. Some magacturers are now
quoting rolled oat$ in bulk at $6.40 per
93-pound bag. Last week jobbers in
Toronto were quoting queting rolled oats
at $5.25 to $5.50 per bag. This week’s
price - is $6 per bag, which is still below
that quoted by manufactyrers.
—eee

A CHARCE OF SELLING LEMON
EXTRACT
Wholesale Grocers of New Brunswick
Await With Interest Outcome
. of Case

St 'John, N.B,, June 28.—Several
wholesale grocers of the city are await-
ing with interest the decision of - the
police magistrate in a matter now pend-
ing before him in which thev have been
reported for selling lemonr extract. The
matter arose through a report against a
woman who keeps a small back-street
ccrner store who was fined for making
a sale of iemon extract. Her counsel
objected that she should not be fired
while wholesalers and manufacturers
went free though they sold in greater
quantities. The result was that reports
were made against several of the leading
firms. Increased interest is taken in
the matter in St. John because of the
epproaching referendum cn prohibition
which takes place July 10,
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Who Collects the Tax and How Much?

Revised schedule of taxes as they apply
This schedule takes into account all th
duction of the Bill into the House of
will be of a very minor character and
safe guide. This resolution has been
has become effective.

FOLLOWING TAXES TO BE CHARGED BY THE RETAILER
ON TOTAL SALE PRICE.

The tax on the following articles is to be addea by the
reu.lf ller to the total selling price to the consumer at time
of sale:

10 PER CENT. TAX
Clothing

Hats, men’s and boys’, in excess of seven dollars each;
caps, except fur caps or caps wholly or partly lined with fur,
men’s and boys’, in excess of $2 each; hose or stockings, silk
or artificial silk, men’s and boys’, in excess of $1 per pair;
neckties and neckwear and scarves, men’s and boys’, in excess
of $1.50 each; shirts, including night shirts, men’s and boys’,
in excess of $3 each; hats, bonnets and hoods, women's and
misses’, in excess of $12 each; hose or stockings, silk or arti-
ficial silk, women’s and misses’, in excess of $2 per pair;
kimonos, petticoats and waists, in excess of $12 each; night-
gowns in excess of $3 each; house or smoking jackets or bath
or lounging robes, pyjamas, in excess of $5 per pair; under-
wear, consisting of shirts and drawers, in excess of $4 per
separate garment; underwear, combinations, in excess of $8
each; fans, purses and pocket-books in excess of $2 each; shop-
ping and hand bags in excess of $6 each; umbrellas, parasols
and sunshades in excess of $4 each; trunks in excess of $40
each; valises, traveling bags, suitcases, hatboxes and fitted
traveling cases in excess of $25 each; gloves, except fur, in
excess of $3 per pair; opera cloaks, coats, the component
material of chief value being fur, including repairs thereto, in
excess of $200 each; gloves, the component material of chief
value being fur, in excess of $15 per pair; caps, the component
material of chief value being fur, in excess of $15 each; muffs
and neckpieces, the component material of chief value being
fur, in excess of $36 each; robes and rugs, the component
material of chief value being fur, in excess of $50 each;
wearing apparel, not elsewhere specified, the component mate-
rial of chief value being fur; ebony handled cutlery, ebony
and imitation ivory toiletware, cut glassware and etched glass-
ware.

Sporting Goods

Sporting goods, such as tennis racket', nets, racket covers
and presses, canoe paddles and cushions, polo mallets, base-
balls, protectors, footballs, helmets, harness and goals, basket
ball goals and uniforms, golf bags and clubs, baseball, lacrosse,
hockey and football uniforms, balls of all kinds not hereinafter
specified (not including balls for children), fishing rods, reels,
lines, spoons and artificial bait, billiard and pool tables, chess
and checker boards and pieces, dice games and parts of games
(except playing cards and children’s toys, games and express
wagons), and all similar articles not elsewhere specified, com-
monly or commercially known as sporting goods, in excess of
50 centd; baseball bats and baseballs in axcess of $2; baseball
masks and gloves in excess of $1.50; skates in excess of $2
per_ pair; toboggans and hand sleds in excess of $3 each;
skis in excess of $2 per pair; footballs in excess of $3 each;
lacrosse sticks in excess of $2 each; hockey sticks in excess
of 75 cents each.

Leather Goods, Trunks, Etc.

Purses and pocket-books in excess of $2 each; shopping and
hand bags in excess of $6 each; trunks in excess of $40 each;
valises, traveling bags, suitcases, hat ‘boxes and fitted travel-
ing cases in excess of $25 each; gloves (except fur), in
excess of $3 per pair.

Robes and Rugs

Robes and rugs, the component material of chief value

being fur, in excess of $50 each.
i 15 PER CENT. TAX

Card Tables, Piano Lamps, Ferneries, Chinaware, Etc.
All tables made especially for cards, checkers, chess or

to lines sold in grocery and general stores.
e amendments adopted prior to the intro-
Commons. Any further changes, if any,
this schedule will, therefore, serve as a
adopted by the House of Commons, and

other games; all liquor eabinets, smokers’ cabinets,
wagons, sewing cabinets, work tables, piano lamps or stands,
table lamps or stands, ferneries, jardl;nierel, pedestals and
bric-a-bac, made of rosewood, primavera, solid mahogany or
ebony or lacquered or decorated; chinaware and crockery
known as “Royal Crown, Derby, Wedgwood, Minton, Ainsley,
Limoges, Coalport, Pekard, Copeland, and similar quality
chinaware and crockery by whatever name known.”

20 PER CENT. TAX

Smoking Outfits, Hunting Garments, Knives, Tolletware

(¢) A tax of 20 per cent. on cigar and cigarette holders
and pipes in excess of $2.50 each; cigar and cigarette cases,
ash trays and match boxes of gold or silver; humidors and
smoking-stands; hunting and shooting garments and riding
habits; hunting and bowie knives; gold, silver and ivory toilet-
ware; articles of sil¥er not otherwise provided for in this
resolution adapted for household or office use; silver or gold
deposit ware; articles commonly or commercially kpown as
jewelry, whether real or imitation, for personal use\or for
adornment of the person, except wedding rings, wh¢n said
articles exceed $5 in wvalue. V4

FOLLOWING TAXES TO BE CHARGED BY RETAILER ONLY
ON AMOUNT IN EXCESS OF PRICE SPECIFIED

The tax on the following articles is to be charged by the’
retailer on that portion of the amount paid by the consumer
which is in excess of the price specified.

10 PER CENT. TAX

Carpets and rugs in excess of $8 per lineal yard of 27
inches in width.

15 PER CENT. TAX

Boots, shoes, pumps and slippers of any material (not
including shoes or appliances made to order for persons hav-
ing a crippled or deformed foot or ankle or t6 top boots not
less than ten inches in height such as are used in lumber-
ing, mining and ﬂshinf industries or to river-driving boots)
in excess of $9 per pair.

Clothing, ready made, consisting of coat, vest and pants,
or coat and pants, men’s and boys’, in excess of $45.

Trousers sold separately from' suits in excess of $12 per
pair. C
Coats, men’s and boys, sold separately from suits (not

including leather coats lined with sheepskin) in excess. of
$25 each.

Cloth overcoats, men’s, boys’, women’s and misses’, in ex-
cess of $560 each.

Waistcoats, men’s, sold separately from suits, in excess of
$5 each.

Dresses, women's and misses’, except silk, in excess of $45
each.

Skirts, separate from dresses, except silk, in excess of $15
each.

Suits, women’s and misses’, except silk, in excess of $60
each. :

Coats, women’s and misses’, sold separately from suits,
except silk, in excess of $35 each.

Knitted sweaters and knitted sweater coats, in excess of
$15 each.

On articles of clothing the selling price of materials and
cost of manufacture, when sold separately, are to be com-
bined when determining the selling price.

tea .
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EXCISE TAXES TO BE PAID BY MANUFACTURER

The following excise taxes are payable on the duty paid
value in addition to present duties, by the manufacturer at
time of sale or when imported or when taken out of Customs
or excise bond, but not when exported.

3 PER CENT. TAX

Chewing Gum or Substitutes

Chewing gum or substitutes therefor.

10 PER CENT. TAX

Confectionery ‘which may be classed as candy or a substi-
tute for candy (this item not to include goods packed ready
for sale in cartons or their packages bearing thereon the name
of the manufacturer selling by retail at 10 cents or less per
carton or to candy known as “gross goods,” selling by retail
at one cent each).

20 PER CENT. TAX

(a) Medicinal medicated wines, vermouth and ginger wines
and patent and proprietary medicines containing alcohol, but
not more than forty per cent. proof spirit.

(b) A tax of two dollars per gallon on lime juice or fruit
juices fortified with or containing more than twenty-five per
cent. of proof spirits.

On spirits and strong waters of any kind, mixed with any
ingredient or ingredients as being or known or designated as
anodynes, elixirs, essences, extracts, lotions, tinctures or medi-
cines or ethereal and spirituous fruit essences not otherwise
provided for in this resolution; on alcoholic perfumes and
perfumed spirits, bay rum, cologne and lavender waters, hair,
tooth and skin washes, and other toilet preparations contain-
ing spirits of any kind. i N

(e) A tax of fifty cents per gallon on lime juice and fruit
juices fortified with or containing not more than 25 per cent.
of proof spirits not otherwise provided for in this resolution.

License Fee

Every person selling or dealing in the articles upon which
taxes are imposed as prescribed by the foregoing resolutions
may be required by the Minister to take out an annual license
therefore, for which license a fee not exceeding $2 shall be
paid.

The Turnover Tax

In addition to the present duty of excise and customs a
tax of one per cent. shall be imposed, levied and collected
‘on sales and deliveries by manufacturers, wholesalers or
jobbers, and on the duty paid value of importations; that
in respect of sales by manufacturers to retailers or con-
sumers, or on importations by retailers or consumers, the
tax payable shall be two per cent.; that the purehaser shall
be furnished with a written invoice of any sale, which invoice
shall state separately the amount of such tax to at least the
extent of one per cent.; that such tax must not be included in
the manufacturers’ or wholesalers’ costs on which profit is
calculated; and the tax shall be paid by the purchaser to the
wholesaler or manufacturer at the time of such sale, and by
the wholesaler or manufacturer to his Majesty in accordance
with such regulations as may be prescribed, and such whole-
saler or manufacturer shall be liable to a penalty not exceed-
ing $600 if such payments are not made, and in addition shall
be liable to a penalty equal to double the amount of the
excise duties unpaid.

License Fee on Manufacturers and Wholesalers

The Minister may require every manufacturer and whole-
saler to take out an annual license for the purposes aforesaid,
and may prescribe a fee therefor not exceeding $5, and the
gennlty for neglect or refusal shall be a sum not exceeding

1,000.

l&emptlon-

This tax on sales shall not apply to sales or importations
of:

Animals living, poultry, fresh, salted, pickled, smoked or
canned meats, canned poultry, soups of all kinds, milk, cream,
butter, cheese, buttermilk, condensed milk, condensed coffee
with milk, milk foods, milk powder and similar products of
milk, oleomargarine, margarine, butterine, or any other sub-

stitutes for butter, lard, lard compound and similar substances,
cottolene, eggs, chicory, raw or green, kiln dried, roasted or
ground coffee, green, roasted or ground tea, hops, rice, cleaned
or uncleaned rice flour, rice meal, corn starch, potato starch,
potato flour, vegetables, fruits, grains and seeds in their nat-
ural state, buckwheat, meal or flour, pot, pearl, rolled, roasted
or ground barley, cornmeal, corn flour, oatmeal or rolled oats,
rye flour, wheat flour, sago and tapioca, macaroni and vermi-
celli, cattle foods, hay and straw, nursery stock, vegetables,
canned, dried or desiccated, fruits, canned, dried, desiccated or
evaporated, honey, fish and products thereof, sugar, molasses,
maple corn and sugar, cane syrups and all imitations thereof,
ice, newspapers and quarterly, monthly and semi-monthly
magazines and weekly literary papers unbound, gold and silver
ingots, blocks, bars, drops, sheets or plates unmanufactured,
gold and silver sweepings, British and Canadian coin and for-
eign gold coin, materials for use only in the construction of
ships, anthracite and bituminous coal and coal dust, lignite,
briquettes made from anthracite or bituminous coal for lignite,
coke, charcoal, peat, wood for fuel purposes, electricity, cal-
cium carbide, gas manufactured from coal, calcium car-
bide or oil for illuminating or heating purposes, fibre
for use only in manufacture of binder twine, ships licensed to
engage in the Canadian coasting trade, artificial limbs and
parts thereof, donations of clothing and books for charitable
purposes, settlers’ effects, articles enumerated in schedule (¢)
of the West India agreement, or to articles purchased for use
of the Dominion Government or any of the departments there-
of, or by or for the Senate or House of Commons.

A drawback may be granted of the tax paid on goods ex-
ported or on materials used, wrought into or attached to
articles exported.

Stamp Tax on Notes, Bank Advances, Etc.

A stamp tax of two cents is imposed, levied and collected
on promissory notes and bills of exchange, and advances made
by a bank by way of overdraft of the value of $100 or less, and
a tax of two cents additional is imposed on every $100, or
fractional part thereof, in excess of $100. A bank overdraft
will not be deemed outstanding until the fourth day on which
the account was overdrawn.

INCOME TAXATION ¢

. Taxes and surtaxes, including tax upon corporations and
joint stock companies is increased 5 per cent. per annum on
incomes of $5,000 and upwards, to apply on all taxes leviable
for any income received during 1919 or any accounting period
ending in 1919,

BUSINESS PROFITS TAX

Exemption under this tax is\raised from 7% to 10%. On
profits between 10% and 15% tax is 20% cf profits; on profits
between 157 and 20% tax is 30% of profits; on profits between
20% and 30% tax is 50% of profits; on profits over 30% tax
is 60% of profits.

Incorporated business with capital hetween $25000 and
$50,000 pays tax of 20% of amount by which profits earned
during accounting period ending in 1920 2xceed 10%.

WIPE OUT WAR TAX

The 7%% war tax on imported goods is wiped out on all
remaining lines. v

IMPORTANT RULINGS

Wholesaler Can Make Adjustment: —The wholesaler is
empowered to make adjustments of the tax where goods are
returned by the dealer or where a clerical error is made in
invoices necessitating an adjustment of the tax paid.

Repairs:—Repairs made for consumers or users are not
taxable except in the case of repairs to garments.

Contracts for Future Delivery:—The ruling is that the
tax should be collected in the case of goods contracted for
at certain prices, and a later r-ling will be given as to the
legality of the collection.

Retailers Selling Wholesale: —Where a retailer sells mer-
chandise as a wholesaler such as sales in large quantities to
hospitals, hotels, steamships, restaurants, institution, etc., he
is responsible for the 1% sales tax on all such transactions.
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PAY CANADA'’S OBLIGATION

ANADA’S great need for production to
C overcome the great burden of debt which
must be paid, was emphasized by W. A.
Buchanan, M.P., in a recent address before the
House of Commons. ‘“We can produce in the
factories, on the land, and in the mines of this
country,” said Mr. Buchanan. “We have great

-natural resources that only need to be developed
in order to enrich tpis country; and if we could
only develop these resources to the extent of
one-fourth of their value at the present time
we would have no trouble in meeting our obliga-
tions as a nation. There is no cause for any
person in this country to be discouraged about
the future of Canada. All we need to do is to
move around this Dominion to realize the great
resources we possess; and we cannot help but
become prouder of our country and cannot help
but glory in the fact that, in Canada, we have
as great wealth and as great opportunities as
are to be found in any land in the world to-day.

What is requisite is to encourage the develop-’

ment of those resources, and, given:an oppor-
tunity to the people to take advantage of the
wealth that is in the country, there will be no
need for the Government to worry about the
future of Canada and no need for the honest,
capable and ambitious citizen of Canada to
worry about it either.” '
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WINDOW DISPLAYS MEAN SALES

O thousands of people, especially those who

have to do the buying, the windows of a
store are like the ind book. They tell
what is within: If the winflows are always
neatly dressed, and care is taken to show sea-
sonable goods and stock that fis well cared for,
and in good condition, the impression created
for the store is a favorable one. The prospects
are that one is reasonably justified in deciding
that a good window display indicates a “live”
store, where one may expect good service. It
is a good advertisement.

Many people before deciding just what they
want to buy and where they want to buyi it, pro-
ceed to look into the windows of their town
stores. Especially-is this the case with a buying
class who do not have time to shop by daylight,
but see the windows only at night. A well-
dressed window works every minute, twenty-
four hours a day, and as many days as it stays
in. Good window displays are essential the
year round, but with the exception of the
Christmas season, there seems to be no time that
they are watched more closely than in the
spring and summer months. In many centres
where holiday-makers go for their summer
vacation, small towns adjacent to watering
places, merchants can do much to stimulate sales
by attractive window displays.

Dealers have an opportunity that should be
taken advantage of, an opportunity to place
before the eyes of prospective buyers, not a
picture, but the real goods. It is well to keep
in mind that in the window displays of the most
progressive merchants, prices of everything are
invariably shown.

—_—

EDITORIALS IN BRIEF FORM
YOUR customers care nothing about your
troubles. Let them tell their hard luck stories.
You do the listening.

* - *

A CUSTOMER who has to wait her turn at the
counter rarely gets peevish when she knows
she is going to get good service.

Sty ‘_k * -
GIVE a thought to the future. There is always
more profit in the customer who comes back.
Look farther ahead than this afternoon.

HAVE a “Want Book” for the items your clerks
find you need. Better to have many things set
down in that book and found unnecessary than
to have a few things left out that are needed.

©
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Double Entry the Only Real System

Keeping a Record of the Class of Customers You Serve is Véry
Useful—Why Not Keep a Record of the Percentage of Orders
Collected at Residences of Customers, Over the ’Phone or at the

anything of practical, tangible

benefit for the retailer was Har-
vard University, through its Bureau of
Business Research. The results of its
work are getting better every year. For
example, the first set of forms issued for
use by grocers was a record of results
of the year’s business. Those forms
were a great improvement on many then
in use, mainly because of the sugges-
tions contained in the questions, cap-
tions and column headings. But nobody
could make use of them in practice un-
less he had some primary system where-
by his daily records could be kept from
which to transcribe the results annually
on to the Harvard sheets.

The most important step in advance
made by the Bureau was taken in 1917,
when Form D, and Forms GM and GY,
supplementing Bulletins 2 and 3, were
published. For thase forms constitute
a very simple, but entirely intelligible,
daily and monthly record whereby the
small merchant can keep track of his
business and know where he stands. This
is a single entry plan of record keeping.
It has no system of checks and balances,
or rather, only a partial one. But its
use will enable any small merchant to
keep books and do it in the minimum of
time, while he will know quite accurately
from day to day what he is doing and
where he stands.

THE first academic institution to do

Double Entry the Only Real System.

Now, everybody who knows about re-
cord keeping, knows that double entry
is the only system which will yield ac-
curate, reliable and sufficient data. But
everybody also knows that a single en-
try system is better than no system.
This system is the beginning—and a
mighty important beginning to untold
thousands of merchants is hereby made
possible.

But there is a greater gain in sight.
For the man who starts in to operate
this present set of sheets—which will
be bsurnd conveniently in book form—
and who continues to keep those records
for a year or so, will then want to go
further. Hé will find himself asking for
information in greater detail all the
time. Also he will get over his fear of
books and the “trcuble to keep them,”
which now he so greatly exaggerates.
Then he will just naturally develop into
double entry automatically. So if you
have not as yet made a start, or if your
present system does not yield adequate
results, you should get in touch with
Harvard and get on to the right track.

Moreover, every grocer should make it
a business to report to the Bureau every

Counter?
By HENRY JOHNSON JR.

HENRY JOHNSON, JR.

year, using whatever forms it sends out
as its latest style of investigation. It

‘now has forms suitable for reports from

chain  grocers as well as individual
operators. And these reports should be
made by all grocers, not more for the
sake of the general good than for their
own. It is a wonderfully enlightening
process for any grocer to set himself to
the task of filling in these forms. Any
number of the questions will set him
thinking; and the man who thinks is
already well started on the way to im-
provement.

What Class Do You Serve?

For example: “What class of custom-
ers predominates in your trade?” Do
you know? Ever stop to think serious-
ly? “Do you keep a record of the sales
of each person?” Well, why not?
“Percentage of orders collected at resi-
dence of customers; received over the
'phone; at counter?” Do you know?
One of the most useful and instructivee
things you could learn about your busi-
ness would be just this thing.

By all means, keep in touch with the
Bureau and return “Publications, GS”
annually. All these and similar studies
can lead you far into informative fields
you do not suspect until you begin to
dig. For instance, in the Saturday
Evening Post a short time ago appeared
the following—and it set me thinking
pretty hard:

“What has price to do with the ad-
vertising and sale of anything? In every

city there are three separate and dis- /

tinct merchandising streets: One where
price is the sole governing factor; the
second where both price and quality in-
fluence the sale; and a third where style
alone predominates. Each.  must first

select a class of people to whom he will
sell—and then remember that no one
concern can sell them all.

“Too many of us underestimate the
importance of concentrating our efforts
upon that class to which our merchan-
dise is intended to' appeal.

“Again, let me repeat, price has noth-
ing to do with it above a specified class.
Here is a cake of a certgin famous soap.
How much have I paid for it? A few
women might be able to answer, but if
they had to spend a few cents more to
get this same soap they would gladly
do so. The fact is the article does not
sell on price alone. The real salesman
to-day talks price last, not first.”

The writer was talking about auto-
mobiles and the possible sales-fields.
But what has he said that does not ap-
ply to groceries and grocery salesman-
ship? Not a thing!

Inspiration in a Good Fruit Sales Record

A Toronto grocer who was attracted
by the Orange advertisement which re-
lated the experience of Frank Loftus,
master grocer, of Lansing, Michigan,
writes me this way:

December 12, 1919,

Dear . Sir:—Sunday seems to be the
only day .I have leisure to do business
of this nature—better the day, better the
deed—so here goes. This is my first
year in the grocer’s trade and a moun-
tain of difficulties is in front of me. But
I am game, though quite lame from my
experience in France.

I have been interested in Frank Lof-
tus’ record as shown in a recent ad.
The figures certainly look large, but it
also looks to me as though they have
been reached by a lot of hard work and
experience. ' It does not require much
experience to know that fruit is a very
healthful food. _Having but ‘very
little capital to begin with, I must keep
my eyes open to get the experience of
those who are so willing to help men
who are in need of advice.

I have only been five months in the
business and within this last month I
have sold nearly eight barrels of apples
and some were not the stock I would
like them to be; but they were better
lpoking, or better arranged than my
neighbor’s, or something like that. 1
am as anxious for your advice as I am
for better apples and better success.

I am, yours truly,

This man has no reed to feel dis-
couraged over what he 'is accomplishing
now, for he already has mastered two
of the secrets of progressive merchan-
dising—fine quality and skilful display.

(Continued on page 50i
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MARITIME

The Retail Merchants’ Association of
Halifax is holding a Pure Food Show,
from June 30 to July 10. It will be con-
ducted on the same lines as the one held
last year.

A meeting .of the New Brunswick
Wholesale Grocers’ Guild was held on
Thursday last at Loch Lomond, a suburb
of St. John, N.B. Leaving the city about

2.30 p.m., the members motored to the

lake and held a business meeting at
Johnston’s Hotel. J. F. Edgett, of Monc-
ton, president of the guild, was in the
chair, and there was a good attendance
of members. Because of the fact that
the Dominion Guild has disbanded it was
decided that the New Brunswick Guild
should also be disbanded, and the mem-
bers thereupon formed a provincial
branch of the Dominion Wholesale
Grocers’ Association. . The old officers
will continue to occupy their posts until
the new association has been fully or-
ganized. At the close of the meeting the
members indulged in an amusing game
of baseball and then had dinner, whi
was much enjoyed.

St. John, N.B., has been much upset
during the last week by a strike of the
milk producers . in the neighboring
county of Kings. It is virtually a strike
in protest against daylight saving time
in which the Retail Merchants’ Associa-
tion had such a prominent part in se-
curing this year. A certain train has
been in use for years by the farmers for
bringing their milk to the city, and an
hour’s difference in its running time in
the morning was the signal for objec-
tion by them to making delivery of milk.
The matter is still unscttled. It has
caused much inconvenience to grocers
in the city having milk: and dairy pro-
ducts for sale. A heavy increase in or-
ders in condensed milk and similar milk
preparations has been one result.

QUEBEC

Patenaude, Carignan & Co., Ltd,
Montreal, has recently bteen organized
with a capital of $2,500,000, of which
$1,500,000 has already been subscribed
and paid for, for the purpose of taking
over the following
Patenaude-Carignan, Ltd, wholesale
grocers, the French Wine ' Company,
Ltd., wine factory, and Le Berger Ltd.,
manufacturers of Italian vastes, and
whe are offering a half million dollars
of preferred stock in the new organiza-
tion. '

The Canadian Mannfecturers’ As<o-
ciation has taken advantage if the an-
nual econvention of the Natiornal Asso-
ciation of Manufacturers of the United

companies: -

CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page

States, to be held at Niagara Falls,
N.Y., on July 7 next, to invite delegates
at the convention to visit the cities of
Hamilton. Toronto and Montreal. The
invitation has heen accepted and the
United States delegates will go to
Hamilton and Toronto and thence to
Montreal ‘oh. Saturday, J#ly 10.

A1 ONTARIO

A. C. Gillet has commenced business
in Belleville, Onit. B

H. J. Vaughan, Hamilton, Ont.,, has
disposed of his grocery business.

Peter Yates, Toronto, has sold his
business to A. O. Phillips.

C. H. O’Brien, London, Ont., has sold
out his grocery business.

E. G. Alexander, Montreal, has dis-
posed of his business to G. H. Colmer.

G. A. Irwin, of Dunkin and Irwin,
Cornwall, Ont., is reported dead.

Miss L. C. Dow, Mitchell, Ont., has
cold her grocery business to Coppin and
Son.

R. M. Cochrane has opened a store
at Mimico Beach, Ont.

Thomas Doherty, tea and coffee mer-
chant of Hamilton, Ont., is dead.

Mrs. Kennedy has started business in
a store at Stop 35, Lake Shore Road, To-
ronto.

Mrs. Powell has opened a modern
store at Stop 32% Lake Shore Road,
Long Branch, Toronto.

Midland, Ont., tried daylight saving
for a week and then reverted to standard
time.

E. W. Jeffress, of E. W. Jeffress, Ltd.,
Walkerville, Ont., left last week on a
business trip through Western Canada to
the. coast. ‘

An eastern Ontario grocer was recent-
ly fined $50 and costs for selling oleo-
margarine, without a proper wrapper,
stating it was the margarine.

A. N. Payne, head engineer of the
Willard Chocolate Co., Toronto, was
presented with a handsome cabinet of
silver by the staff, on the occasion of his
marriage.

Thomas A. Lawlor, Singhampton, Ont.,

who conducted a general store there, is
moving at the expiration of his lease
(July R) and will open in a new location,
the announcement of which will be made
later. :
Windsor, June 16.—The directors of the
Windsor Co-operative Society have an-
nounced that the first of a chain of
stores will be cpened here August 1. Al-
readv contracts have been signed with
growers of vegetables and fruits to sup-
~lv the society with unlimited quantities
for retail to members of the organiza-
tion at prices from 10 to 15 per cent.
lower than present quotations.
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Sixty students from the various rural
schools in the county of Wenworth, Ont.,
visited the Armour plant at Hamilton
the other day, and as guests of the com-
pany were taken through the entire
plant in groups, witnessing the various
ways that the hogs and eattle are killed,
and then prepared for the market. Each
group was accompanied by an official
of the company, who eplained the meth-
ods used in preparing the bacon and
beef for the markets. The students
also partook of a fine banquet provided
by the company.

The death of Richard B. Horne, vice-
nresident of the Harry Horne Company,
Ltd., Toronto, occurred at his residence,
£60% Dufferin Street, Toronto, last
week, in his $2nd year. He was born
in the township of Osborne, where he
resided for many years, and in moving
to Toronto, some fifteen years ago. en-
tered business with his sons, in which
business he has been actively engaged
until a few months ago. He leaves a
wife and three sons, Wilbert, Harry and
Rufus, and one daughter, Clara, to
mourn hie loss.

The retail grocers of Kingston are
planning a monster picnic. The grocers
recently met and formed a strong or-
ganization, and the proposed picnic is
to be their first organized effort. The
new officers of the association are:
President, C. R. McLecd; vice-president,
7. R. Henderson: secretary, J. Cullen:

treasurer, J. Gordon; executive, 8.
Caverley, Stewart Crawford, H. B.
Buaker, J. E. Hopkinson, and H. M.
Stover.

—_———

These Articles Are

Subject to Sales Tax

Shredded Wheat, Nut Bars, Baking Pow-
der and Soaps Are Not Exempt

Editor Canadian Grocer, 148 University
Avenue, Toronto, Ont.
Gentlemen:—

Will you be so good as to inform us
whether the following items are exempt
from the tax, which commenced on June
17, a.m,, viz., shredded wheat, canned
goods, catsup, chocblate nut bars, bak-
ing powder soaps?

Thanking you in anticipation, Yours

truly, A. Many, general merchant.
; Answer:—The one per cent, sales tax
applies to shredded wheat, chocolate nut
{bars, baking powder and soap, and is put
on by the manufacturer and wholesaler,
and not the retailer. Canned goods and
catsup are exempt from this sales tax,
and the luxury tax cn confectionery does
not apply to chocolate nut bars.
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WESTERN

J. E. Cullen, of Calgary, has opened
a grocery business.

C. M. Johnson has started a groce
business at Calgary. ;

Ben Levine has opened a grocery busi-
ness in Winnipeg.

Willlam Clelland has started a gro-
cery store in Calgary.

E. A. Ramsey, of Dauphin, Man., has
been succeeded by Ramsey’s, Ltd.

The Westlock Groceteria of Edmon-
ton, Alta., has been succeeded by F. D.
Armitage. 5

A. L. Curtis has recently purchased
the grocery store of Frank Cariss of
Brookdale, Man.

A. A. Brewer has recently taken over
the grocery business of R. L. Skinner
of Dauphin, Man.

After two days’ trial of daylight sav-
ing the City of Victoria, B.C., reverted
to standard time.

A. B. Jarnason has opened a general
store at corner
Streets, Selkirk, Manitoba.

Scott-Bathgate Co., Ltd., have re-
eived the agency for Smith Bros.’ cough
drops for Western Canada

T. Marcoux, of Aubigny, Alta., has
just bought the general store business
formerly conducted by J. Cullen.

D. J. Demars has taken over the gen-
eral store of the Farmers’ Supply and
Trading Co. of New Sarepta, Alta.

J. Mastewyak has just purchased the
grocery and butcher business formerly
conducted by H. Hardring, Winnipeg.

C. F. Roland, manager of the Coca
Cola Co., Winnipeg, is on an extended
business trip to the Western provinces.

J. T. Cox, Western manager of the
Carter-Macey Co. of Canada, Ltd., left
on an extended business trip to the
coast.

The Saskatoon Co-operative Soviety is
applying for a charter and plans to es-
tablish a chain of grocery stores in the
city.

The Standard Canning Co., of Staven-
ger, Norway, are now placing on this
market Norwegian Brisling sardines
packed in pure olive oil. They are the
N. B. brand and will be handled by
Masen & Hickey.

C. C. Herald, of the Herald Brokerage
Co., Winnipeg, is on a business trip
through the Western Provinces. He re-
ports that crops are looking very satis-
factory with the exception of Southern
Albetta This firm has just secured the
agency for the Gold Standard Lead and
Paint Works, Winnipeg, and also for the
North Star Anti-Freeze Co., of Winni-
peg.

MUSTN'T SELL GREEN BANANAS

Kingston, Jamaica.—To prevent the
shipment of immature bananas to Great

Britain and the United States, the Gov-.

Main and Superior.

ernment has initiated legislation mak-
ing such shipnents an offence punishable
by a heavy fine. ®

The banana war has tempted the grow-
ers to sell green fruit, which practice
the Government is endeavoring to’ dis-
courage.

Retirement of
Pioneer Grocer

in Vancouver

Vancouver.—(Special.)—F. W. Welsh,
one of the pioneer grocers of Vancouver,
advises Canadian Grocer that he has

sold out his interests in the “London

F. W, WELSH,

Of Veacouver, B.C., who after 20 years in the
grocery trade announces his retirement.

Grocery.” Mr. Welsh has often been
quoted in Canadian Grocer and many of
his merchandising ideas have been pass-
ed along to our readers. By a thorough
knowledge of grocery lines, and a sys-
tem of intensive and intelligent mer-
chandising, we venture the opinion that
Mr. Welsh has built up during the last
29 years one of the most profitable busi-
nesses in Vancouver. Mr. Welsh al-
ways lavs great emphasis on the value
of a window properly used. His windows
literally sell carloads of staple and
fancy lines in the course of a year. He
maintains that a good location is worth
the extra rent, and the window should
be made to pay it.

The business will be condueted by an-
other merchant who is known to the
Western trade—Benjamin Shore, of Le-

due, Alberta. Mr. Shore was in the
grocery business in Leduc for eight
years. v

—_—

W. E. Swans, who calls on the Alberta
trade for the W. H. Malkin Co., Ltd.,
Vancouver, is a visitor in Vancouver this
week. We are told that a very healthy
spirit of optimism prevails in Alberta
due to the flourishing condition of the
crops.

Frank McIntyre has been forced, by
poor health, to relinquish his post at the
buying desk of W. H. Malkin & Co.,
Vancouver, and goes to California where
he finds the climate beneficial to him.
The best wishes of his many friends will

follow him there.
_——————

=~ A REASONABLE PERCENTAGE

A train in Arizona was boarded by rob-
bers who ordered the hapless passengers
to deliver up all their possessions. One
of the latter, however, happened to be a
Jew, hailing from New York. When his
turn came to deliver the goods he reluct-
antly took $200 from his pocket and tak-
ing $4 from the roll he placed the latter
in his vest pocket.

“What do you mean by that?” demand-
ed the robber, as he flourished his re-
volver.

“Mine friendt,” answered the Jew,
“you surely would not refuse me 2 per
cent. discount on a cash transaction like

this.”
PR R

Rosenberg—You vas a liar and a
scoundrel! Do you hear dot?
Einstein—I hear .you already, and ‘I

dinks you vas talking to yourself.

An optimistic Celorado farmer, on
seeing some clouds floating by; remark-
ed, “Well, I guess we are going to have
some rain.””’

“Aw!” said his pessimistic neighbor,
an ex-railroad man, “those are just emp-
ties coming back from Iowa.”

New Gob‘ds

A NEW BEVERAGE

“Bubbles” is a new =oft drink manu-
factured by York Beverages Ltd., 46
Colborne Street, Toronto. This is a néew
firm recently incorporated. Austin T.
Crowther, president and general man-
eger; T. W. Young, superintendéent and
chief chemist. “ Bubbles is nut up in pint
bottles for the trade, also in syrup form
for soda fountain purposes. This firm
alto manufactures ginger ale, cream
seda, lemon sour, ete.
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How Are You Handling Peanut Butter?

Manufacturer Points to Cases Where Retailers
Are Losing Money—Large Tins Being Returned
» With Peanut Butter Sticking to Sides

Vancouver.—(Special.)—In an inter-
view with Mr. Merrithew, manager of
the Canada Nut Co., Ltd., Vancouver, he
stated that the handling of peanut but-
ter in bulk was fast falling into dis-
favor, “Apart from the inconvenience
occasioned a clerk by the handling and
weighing out of such a commodity, re-
quiring frequent washing, there is the
feature of waste which I believe is even
greater than realized by most mer-
chants.
tice to permit the trade in Vancouver
to return to us the 15-pound tins in
which they received their peanut butter
for bulk sale. Noticing one batch of
returned cans I had them cleaned and
the ‘Remaing’ in each weighed. I found
that in all the cans there were several
ounces of peanut butter returned with
the tin, and in some cases as much as
a half pound. Now a half-pound waste
on a 15-pound can is too much.
Frankly I doubt very much if the ma-
jority ‘of dealers get paid for 15 pounds
of peanut butter out of a 15-pound t'n.
Then again, in few cases have the op-n
tins of peanut butter that I have seen
in the stores locked attractive or con-

Unfairly Listed
Among Profiteers

Mrs. Bertha Thompson, Simcoe, Ont.,

Appealc to Member of Parliament

in Complaint Against Board
of Commerce

Mrs. Bertha Thompson, who conducts
a small evocery store at Simcoe, Ont.,
has appealed to W. A. Charlton, mem-
ber for Norfolk, protesting against what
she declares is an unfair report that has
been circulated by the Board of Cowm-
merce.

In her letter to Mr. Charlton the store-
keeper states that, in a list of “sugar
profiteers” circulated by the Board of
Commerce, her name ig included as
having bought granulated sugar at 21
cents per pound and scld it at 25 cents.

Mrs. Thompsen further states that she
had no granulated sugar on her May
Horm, and never in her life had sold
eranulated sugar at 25 cents per pound.
The sugar mentioned ¢n the May form,
from which mention the eharge of pro-
f'teerine arose. was “Paris lump.”

Setting fcrth the hardehips of the
small storekeepers, who have not the
facilities for hookkesping, ete., the wo-
men stated to the board: “I have no
bookkeeper and do not keep books even
satisfactory to myself, but I do the best
I can. I have a small store and do all
the work alone—buy, sell, unpack, clerk,
ete.—and these forms are a resl worry
to me. I hove some day sorn we won’t
:»l:e to make them out monthly or year-
.

" ducive to sales.

Some time ago it was our prac-

In many cases there
is dried peanut butter around the top
of the tin, and around the sides. If kept
mixed this will not occur, of course, but
cofien the peanut butter is not mixed
and the first orders ladled out are ex-
cessive in oil and the last of the can
is too dry. In the smaller one and five-
pound scaled tins this trouble is avoided
as the customer gets both the first and
the last of the tin.

“Recently I tried the experiment of
packing the large tins upside down in
the cases. In this way the oil would find
its way to the actual bottom of the tinin
the wholesaler’s warehouse, and on being
pul right side up on the grocers’ shelves
would work up towards the top, thus
making a pretty even consistency wlign
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opened by the consumer. This shoald
work out all right, although to date I
have received notification from pretty
nearly every wholesaler on the prairie
that our shipper is acting in a queer
way for a dry country.”

e ———

ARMY GETS SUGAR
CHEQUE :

One of the resulls of the activitics of
the Board of Commerce is that the Sal-
vation Army got a cheque for $275. A
sugar broker in Montreal sent this
amount to a broker in Ottawa as com-
misgion on the sale of two cars of sugar.
The Ottawa man decided that he was
not justified in accepting it because he
was agent for a refinery here. He sent
his cheque for the amount back to the
donor, who remnailed it. 'The echeque
travelled back and forth and finally
found its way into the evidence sub-
mitted at a Board of Commerce inquiry.
“Let's give it to the Salvation Army,”
eaid  Commissioner O’Connor. The
brokers agreed, and it was done.

SALVATION

More ‘Merchants Voice Their ‘Protests

Canadian Grocer Receives Additional Letters

from Merchants Expressing Their Opposition

to the Order of the Board of Commerce, Asking
-for Monthly Statements.

OLLOWING the article in last
Fweek's issue, Canadian Grocer has

received many more letters from
merchants voicing their protests against
the order of the Board of Commerce to
send in -mohthly reports. These mer-
chants are all of the same opinion in
stating that to fill out these reports
would entail extra work and more help,
which would tend toward increasing the
cost of living. The following are some
of the opinions in regard to the same:

H. Boyd Young, Fort Simpson, B.C.—
“It is impossible for the small trades-
man, who is both clerk and bookkeeper,
to find time to keep these records and
fill out the report without greatly adding
to his already heavy overtime. I do not
think it will be of any benefit to the
grocery trade, and I doubt very much
whether it will encourage the retailer
to know more about his business. The
general public generally considers the
grocer a profiteer, simply because they
never take into consideration the gro-
cer’s overhead expense.”

John Yantx, Breslau, Ontario.—“To
fill out this report will necessitate the
hiring of an extra hand, which few
grocers can afford to do for such work.
The general public is not under the im-
pression that the grocers are profiteers,
because they know what we pay for
goods just as well as we do. I cannot
understand what the Board wants this
report for. It will only make more
work for the grocer and will be of bene-
fit to no one.”

Increases Living Costs
A. M. Rotchie, Lethbridge, Alta.—
“The filling of these reports will serve

no useful purpose. It is too inconven-
jent, entailing extra help, making still
higher the cost of living.”

Bellachy, Laidlaw & Co., Paisley, Ont.
—*“T cannot see any possible good to be
received from this work. It will not
help the grocer, nor will it help to ex-
plain to the general public that the re-
tail grocer is not a profiteer.”

0. R. MacInnes, Gravenhurst, On-
tario.—*“I do not think it will be of any
benefit to either the public or the grocer.
Just more work for the grocer, that is
all.”

W. G. Cockburn, Woodstock, Ontario.
—“] cannot see how it will benefit any-
one. It will make extra work for the
grocer and he will have to hire extra
help to get the work done.”

J. E. Kennedy, Canning, N.S.—“The
public has not placed the blame for the
high cost of living on the retail grocer.
They apparently know that the grocer’s
profits are very small, and these reports
will be of absolutely no use to anyone.
It may serve to draw the attention of
the public from the real profiteers.”

D. A. Scott, Shelburne, Ontario.—*I
live in the country and run a general
store. I have not the overhead expenses
which the town or city merchant has. I
do not see how some of them make it
g0, as a great number of articles we sell
are not showing enough margin to give
a profit. This order is simply another
favor that the Board of Commerce is
asking of the retail grocer without giv-
ing anything in return. I helped, in-
directly, to put the Board in favor
through the Government, which I now
regret, because I think the retail grocers
have enough grievances to bear.”
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'WEEKLY GROCERY MARKET REPORTS

Statements from Buying Centres

THE MARKETS AT A GLANCE

ROCERY markets generally eontinue with
G a firm undertone. Business throughout

the Dominion is very encouraging, al-
though many wholesalers and retailers have
adopted the hand-to-mouth buying policy. The
sugar shortage is apparently past and supplies
are now arriving freely.

MONTREAL—The produce market has this

week strengthened up with
several advances. Butter is up three cents a
pound for creamery and dairy is a little dearer
proportionately to the brand. Eggs are one cent
per dozen dearer. Fresh salmon is a little
cheaper. There is very little other change in the
produce market. Vegetables are more plentiful
this week and prices are easier. The price on
flour is very strong and sugar is very firm at the
advanced prices. The new jams are higher in
price and canned fruits are scarce until the new
supply arrives.

TORONT The markets for general

grocery lines are firm with ad-
vances registered on raisins, prepared icings,
custard powder, jelly powders and jams. Sup-
plies of sugar are arriving freely and from now
on sugar will probably be plentiful. One brand
of corn flakes has advanced 35 cents per case.
Corn meal and corn flour will be higher. The
spice market is fairly quiet and will prohably
remain so until about the middle of August.
Black peppers are steady; white peppers,

ginger, red peppers and cream of tartar are
scarce and firm. Lower grade teas took another
tumble downward in primary markets during
the past week. This will not affect this market.
as very little of this grade of tea is consumed in
Canada. High grade teas continue to rule firm
and are very difficult to obtain. Rices continue
with a strong undertone; high grades are scarce
and quotations are firm. Shelled nuts are
steady. New home-grown vegetables are arriv-
ing. Old potatoes are about cleared up.
Oranges have advanced and the market is firm.
Cured meats are up one to three cents per
pound. Cooked hams are higher and a scarcity
noted. The cheese market is steady. Eggs are
firm and higher. Spring chickens are lower.

WINNIPEG—Reports this week show that

business has been very brisk.
Sugar supplies are arriving a little more plenti-
fully. Cane syrup advanced during the week.
The bean market is very strong. Dried fruits
are unchanged. Canned salmon will be much
higher for the new pack. Importers who repre-
sent Stavanger Norwegian sardines are expect- '
ing quotations on the new pack. Spices remain
steady. Jams and rices are firm. Shelled nuts
are unsettled. Fine teas and coffees are ruling
firm. Pancake and buckwheat, flour has ad-
vanced, also pork and beans, English biscuits,
candied peels and Clark’s canned meats. New
California fruits and vegetables are arriving
daily. :

QUEBEC MARKETS o B S v et |

Dominion Sugar Co., Ltd., erystal granu.. !
St. Lawrence Sugar Refineries ............ 2

ONTREAL, July 2.—The market is rather quiet this Icing, barrels
week with very few changes. The vegetable market is Do,

Do.,

very well supplied this week with lower prices on Do., 50 1-Ib. boxes ..
beans, cucumbers, cabbage, lettuce. New potatoes are plenti-
ful on the market but a higher price is expected shortly. Old
potatoes are offered at five dollars a bag. There is a very
strong market for dried fruits. A peculiar situation has devel-
oped in the price of flour since farina is dearer than flour.
Sugar and molasses continue strong and rolled oats is firm at
the advance price quoted last week. Canned fruit is scarce
and it is expected that the prices will be high on the new

supply when it arrives. Coffee, cocoa and spices remain firm.

Paris lumps, barrels
Do., 100 Ibs

S“‘" Market Very Smn‘ " manding a very high price, and uniess

Mentveal. some release comes in the near future to
» SUGAR.—'The sugar market continues these prices the sugar market may be

very strong at the advanced prices given V€D higher.
a week ago, The cane sugar is still de-

Atlantic Sugar Co., extra granulated sugar, ”




Molasses Remains Firm

Montreal. P
MOLASSES.—The market for molas-
ses continues strong without a change as
yet. It is expected, however, that with
the high price of cane sugar, molasses
is due for highér prices. There is mno
change in the price of corn syrup this
week.
3-gal. 38%-lb. pails, each
5-gal. 65-lb. pails,
White Corn Syrup—
2-1b. tins, 2 doz. in ecase, case
5-lb. tins, 1 doz. in case, case
10-1b, tins, % doz. in case, case

Cane Sprup (Crystal) Diamond—
fase (2-b. cans)

5

S8R &8s

Glucose, 5-}b. cans (case) .
Prices for
Barbauoes Molasses— Island of Montreal
Puncheons . nens 1176
Barrels Gevow 178
Half barrels 180
Faney Molasses (in tins)—
2-1b. tins, 2 doz. in case, case.
3-1b. tins, 2 dos. in ease, case.
5-1b. tins, 1 doz. in case, case.
iv-1b. tins, % dos. in case, case

Package Rolled Oats Firm

Montreal

PACKAGE GOODS.—With the in-
crease in the price of rolled cats in bulk,
there is a strong market for the package
rolled nats. It is not expected, however,
that an advanace will follow the price of
packege oats. According to the latest
Government ruling on the tax, shredded
wheat, corn flakes, cream of wheat,
puffed rice and puffed wheat, all come
under the sale tax of 1 per cent.

PACKAGE GOODS

Breakfast food, case 18
Cocoanut, 2 oz. pkgs., doz.
Do., 20-lb. cartons, Ib.
Corn Flakes, 3-doz.
Corn Flakes, 36s
Oat Flakes, 20s

Do., 18s
o , doz.
Oatmeal, fine cut, pkgs.,

2358823

&
ES

Hominy, pearl or granu,
Health bran (20 pkgs.), case
Scotch Pearl Barley, case
Pancake Flour, case

Do., self-raising, dos. ..
Wheat Food, 18-114s
Buckwheat Flour, case .
Wheat flakes, case of 2 doz.
Oatmeal, fine cut, 20 pkgs.
Porrid.e whent. 36s, oase.

R28TEEERIS

doz.
Do. (6-lb. pack.), dos. .
Corn Starch (prepared) .
Potato flour .

Flour, Tapioca
ahndd«i:nnblu. 36s

Cooked n,

haml Laundry Starch, 40 pks.
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Walnuts Still Very Cheap
Montreal.

NUTS.—Walnuts continue to be of-
{ered at very low prices. Marbot walnuts
are offered this week at 27 and 28 ceuts
a pound. There is a very strong markst
for peanuts and with big demands.

- than is the price of flour.

CANADIAN GROCER

Hlilmry nuts (large and small),

=

Do.. shelled, No. 1' Vlrglnh

Peanuts (salted)—
Fanecy, wholes, per b,
Fancy splits, per Ib, .

Pecans, new J

SR3ERERAs
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Do., Chilean, bags,
to above prices for broken lots.

Cornmeal May Be Easier

Montreal. _—
CEREALS.—The primary market for
corn cereal is slightly easier this week,
but it does not affect the whelesale mar-
ket. It is interesting to note that the
price of farina is higher at the present
Oatmeal and
rolled oats continue firm at the advanced
prices quoted last week.
CERRBALS—

Cornmeal, golden granulated..
Barley, pearl (b-c of 98 Ibs.).
Barley, pot (98 ) .
Barley (roasted)

t flour, ll lb- (uw)

i

AR ea: Mo
SuR8%I3: vAEs

barrel
Oatmeal (standard granulated)
Rolled Oats (bulk), 90s

Shortage of Canned Frult

CANI\'F.D GOODS.-—Following an ad-
vance in the price of some canned goods
last week the market remained firm with
no change in prices this week. The
wholesalers in Montreal have found a
gevere shortage in canned peas and in
some lines of canned fruit. It is hoped,
however, that this will be rectified before
long as the new crops of fruit reach the
market.

CANNED VEGETABLES

4 50
5 50

1176

i
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Blueberzrh-. 148, dos.
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Pineapples
1-lb. flat, dos.

Tea Market Remlm F irm

Montreal.

TEA.—The price of tea continues
strong at the high quotations. The new
crop of early Japan tea is being market-
ed at a high price, but continues to hold
strong. There are no reports as yet on
the second crop. Ceylon and Indian tea
are quiet and the larger markets are a
little easier in price.

(nmd and sliced),

a2z

Py
Japans and Chinas—
Early piek
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Above prices give range of quotations to
retail trade.

JAPAN- TEAS (new crop)—

Broken Orange Pekoes 04
[nferior grades of broken teas may be had
jobbers on.request at favorable prices.

Coffee and Cocoa Steady

Montreal. R

COFFEE AND COCOA.—The market
for coffee and cocoa remains unchanged,
but the gquotations are very firm. Cocoa
in particular is strong since there has
been a number of advances in the price
of imported cocoas.
COFFEE—

eoo =eoo
-
3868 33%

Jamaiea,
Bogotas, Ib.
Rice Market Quiet
Montreal.

RICE.—The primary market for rice
seems to be a little easier but there is

no change in the prices to the trade.
The market is rather quiet.

&nlhn.hm

market is -Mott to frequent
chnn and tbo price basis is gquite nominal.

Spices Are Unchanged

SPICES.—The market remains firm
this weeck for spices. There is no change
in the prices.
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Montreal. e

MISCELLANEOUS.—There has been
an advance of 45 cents and 70 cents per
case on the {wo sizes of Clark’s tomato
catsup. The small sizes offer at $2.90
a case and the large size at $3.80 per
case. Axle grease has advanced 45 and
65 cents per case for the 1-pound tins,
and 80 cents per case on the 8-pound
ting. Some jelly powders have advanced
b6 cents per dozen to $1.70. Strawberry
jam has advanced to $1.60 each for the
4-pound jars.

Dried Fruits Are Firmer

Montreal. e

DRIED FRUIT.—Although the mar-
ket for dried fraits is rather quiet at
this season the prices are strengthening
and higher values may be looked for.
The higher rate of sterling exchange is
affecting these imported lines. Canadian
Grocer is informed that when the new
crop of raisins and currants ave offered
on the market next fall the prices will
be much higher. The present stocks are
all heing bought up and a shortage may

result before the summer season is over.

Higher prices are also expected for

ooo-oooo.ool;ooo ®coo00e 9000000
SoSRERBNURNSANE RUIRSSR SNSESRE

Packages on
Dnmo&ry (“-10 os) .
Packages only, Excelsior

CANADIAN GROCER

S3AASLE 33&58S
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Much New Fruit on Market

Montreal. —

FRUIT.—New fruit is arriving on the
market daily. Plums, peaches and pears
are prominent on the fruit market. A
very good supply of canteloupes are on
the market offered at $8 per case of 15
and $8 for the 45 size. Watermelons
are a little cheaper.

pples—

Pineapples, crate .
Cocoanuts

Pineapples, crate
Watermelons, each

~NONORN-AI-] CNONANITII®
22332282 3%%¥88e3338

Lower Prices on Vegetables

VEGET\BLES — The market for
vegetables seems a little ‘easier this
week. The weather has been splendid
in this section for the production of gar-
den produce and the prospects are for
lower prices later on. New beans, cu-
cumbers, cabbages and lettuce are lower
in price this week. So far there is no
change in the price of potatoes, which
are much lower than they have been.
Old potatoes are offered at $56 now, but
there has been an advance in the price

41

of new potatoes in the United States
which it appears will cause an advance
of about $1 per barrel in this country.
The prospect for the crop of home-grown
potatoes is very good.

CORN~“OoIoOoO® OO0 &

338888'33388:8:38383888883828;S38 ]

New m No. 1, per barrel
Do., No 2, per barrel
issi i Flat T\

NOCANO~OrHONNOOWAN =D

Peculiar Flour Situation

fMontreal. —

FLOUR. — A peculiar situation has
arisen in the price of flour. The Cana-
dian Wheat Board are controlling the
price at the present time, but it will
be noted that the price of farina is
higher than the price of flour. This
would indicate that the quotations on
flour are very strong at the present
time. Flour, however, is offered in
Minneapolis to-day at $1 a barrel lower.
This may or may not affect the price of
flour in Canada.

14 86

Hay and Grain Unchanged

HAY AND GRAIN.-—There is no
change in the price of hay or grain this
week. The prospects for the new crop
are very good in this provinece, and lower
prices later on in the summer will no
doubt be in effect.

=

ONTARIO MARKETS

ORONTO, July 2.—The markets for general grocery
lines are firm with advances on raisins, prepared icings,
custard powder and jelly powder. Sugar is arriving more
freely. One brand of corn flakes have advanced 35 cents per

case.

are higher.
steady.

Sugar is Plentiful

Toreats.

SUGAR.—Supplies of sugar are now
arriving freely and there is every indica-
tion that the shortage is past for some
time. The market continues firm.

Corn meal and corn flour will be advanced around 40
cents per bag. The spice market is quiet.

Wagstaffes’ jams

Geo. Washington coffee is reduced. Nuts are

St. Lawrence, extra granulated, ewt..... 21
Atlantie, extra granulated 2
Acadia Sugar Refinery, extra granulated 21
Dom. Sugar Refinery, extra granulated..
Canada Sugar Refinery, grantulated

Differentials : Canada Sugar, Atlantic, St. Law-
rence, Dominion: Granulated, advance over basist”
50-1b. sacks, 25¢; barrels, 5¢c; gunnies, 5/20s, 40c;
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gunnies, 10/10s, 50c; cartons, 20/5s, 60c;

cartons,
60/2s, T6e.

Differentials on yellow sugars: Under basis,

bags 100 Ibs., No. 1, 40c; No. 2, 50¢c; No. 3, 60¢;
barrels, No. 1, 85¢; No. 2, 46¢; No. 8, b5bc.
Acadia granulated, advance over basis: gun-
nies, 5/20s, 40c; gunmies, 10/10s, 50c; cartons,
20/6s, cartons, 50/2s, T0c. Yellows same as above,

Corn Syrups Strong

SYRUPS—There is a good demand
for corn syrups, and tendency is for
higher prices in view of the higher cost
of corn.

MOLASSES.—This market
firm at steady quotations.

Corn Syruve—
Barrels about 700 Ibs., yellow
Half barrels, 3¢ over bbls.; %
bbls., Y4¢ over bbls.
Cases, 2-lb. tins, white
in case

is ruling

0 10%

‘case
(.hne Syrups—
Barrels and half barrels, 1b...
Half barrels, e over bbls.; 3%
bbls., 140 over.
Cases, 2-b. tins, 2 doz. in case
Molasses—
Fancy, Barbadoes, barrels, gal.
Choice Barbadoes, barrels ....
West India, bbls., gal. .., .
West India, No. 10, kegs......

8 6
42
5 50
46

42
6 95

Corn Flakes Are Higher
'l'omto
PACKAGE GOODS. — Package oat-
meal and cornmeal will be higher in the
next week due to the higher cost of oats
end corn., Kellogg's corn flakes (Lon-
don) has' advanced to $4.25 per case.
Shredded wheat is now $4.95 per case.

PACKAGE GOODS
Rolled Oats, 20s, round, case....
Do., 20s, square, c\se
Do., 36s, case
Do., 18s, case
Corn Flakes, 363, case
Porridge Wheat, 36s, regular, case

h\mdry starch
Do., in 1-Jb. ecartons
Do., in 6-lb. tin canisters ....

WAANNAN A LANOIENANONO ORI

CANADIAN GROCER

Sclf-rhln‘ Pancake Flour, 830 to
Do Buckwheat Flour, 30 to case

Corn Meal to Be Higher

Terente.

CEREALS.—Some manufacturers are
quoting rolled oats at $6.40 per bag, but
there are jobbers who quote at $6.00 per
bag. This will only be until stocks in
jobbers’ hands are reduced and prices
will-then have to be advanced. Corn flour
will be advanced next week 40 cents
per bag and corn meal will also advance
25 to 40 cents per bag.

Buckwheat Flour, 98s ...
Cornmeal, Golden, 98s ..
Do., hney yellow, 8s

SaCS2R828583Ra: IAsRRES

lled Wheat, 100-1b. bbl.
Cracked wheat, bag
Breakfast ﬁ;od. No. 1

Marrowfat green peas
Graham Flour, 98s
Farina, 98s

Spice Market Q\net

SPICES.—The spice market is fairly
quiet and is expected to remain so until
about the middle of August. Black pep-
pers are steady, white peppers, ginger,
red peppers and cream of tartar are
scarce and firm.

A IOOORNOVDVARAON: AAMAIRIIAD
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Boriander, whole ....
Carraway wh
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Quality Teas Scarce
Torente.

TEAS. — Lower grade teas took
another tumble downward in primary
markets during this past week. This
will hardly affect this market, as very
little of this grade of tea is consumed
in Canada. High grades continue to rule
at firm figures and are very difficult
to obtain.

Cevions nml Indians—

Pekoe * o

ek

Broken Orange Pekoes ..

Javas—
Broken Onn[e Pekoes
Broken Pekoes

Japans and Chinas—
Early piekln::. Japans
