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Brunswick Brand
Sea Foods
ideal summer lines

•4 Oil Sardines 
% Mustard Sardines 
Finnan Baddies 

(Round Tins)
Kippered Herring 
Herring in Tomato Sauce 
Clams

A

Feature Brunswick Brand whole­
some Fish Foods in your summer 
displays and suggest their conveni­
ence to your customers in preparing 
dainty7 and appetizing warm wea­
ther dishes which do not require 
cooking.

Place a full line of BRUNS­
WICK BRAND SEA PRODUCTS
on your counter and shelves. 
You’ll get the business.

Connors Brothers 
Limited

BLACK’S HARBOR, N.B.

Winniptg Représentante :
Chas. Duncan & Son, Winnipeg, Man.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation 
Copy of Report will be sent on request to any one interested.
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Do You Know 

0<Biar?^^Polish •Polish

Not O-Cedar furniture Polish. Not 
O-Cedar floor Polish. But O-Cedar Polish?

Do your customers know the many ways 
O-Cedar Polish may be used ?

Many folks are under the impression that 
O-Cedar Polish is only a wonderful furniture 

Polish. That is a mistake.
Get them to try it on their cars. What a surprise !
O-Cedar polishes a car just as beautifully as it puts a 
gleaming surface on the baby grand piano, leaving a 

clean, hard surface that does not easily collect dust.
Other customers may not have tried it on their floors— 

suggest a trial—and incidentally show them the 
O-Cedar Polish Mop with the long handle. It saves 

stooping or reaching for high spots or low places.
Many a housewife will welcome these suggestions and thank you 
with real cash sales—then come back time and again for more 

O-Cedar, as she finds additional uses for it around the house.
“Suggestion” is a small word, but large profits are hidden in every 

letter of it.

Channell Chemical Co., Limited
TORONTO

<UXiDUX «1*7 Friday. Yearly ndryMai pria» »... Entered as earned «Isas matter at Port OflUa, Ottawa, Bad 
a Matter. Jmly t. lilt, at fee Pert Oflee at Buffalo, and* the Art «f Marsh ltd. lew.
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CLARK’S
PREPARED FOODS

CLARK'S Pork and Beans 
Soups (13 kinds)

Potted Meat^ 
Cambridge Sausage

Corned Beef
Roast Beef

English Brawn
Irish Stew

Veal Loaf
Beef Loaf

Ox Tongue
Lunch Tongue ™

Tongue, Ham and Veal/ Canadian Boiled Dinner,

Sliced Smoked Beef,
Tomato Ketchup, Peanut Butter, Table Syrup, 

Spaghetti with Tomato Sauce and Cheese,

And other good things.

Each sale of CLARK’S means a satisfied Customer and satis­
fied Customers mean successful business.

W. CLARK LIMITED, Montreal
\ 7
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Just Say

“Borden’s”
How very often, Mr. Grocer, a customer merely asks you for milk products in 
a general way. Do you fully realize the importance of filling such orders with 
a brand of goods that will do credit to your judgment and reflect prestige 
on the quality of your merchandise in general?
You do this when you fill all such orders from the Borden group of Milk 
Products. Because there never is a doubt as to the goodness of Borden’s. 
Moreover, every housewife has heard of Borden Milk Products and whether 
she specifically asks for them or not, the word “Borden’s” will always bring an 
accepting nod.

Do you need new stocks?

"fôortùn/
Co., Limited, Montreal

z
Canada’s 

National Milk
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TO THE CANADIAN

Wi aim to give you full 100°/o f 
/ efficiency and service /

We are now preparing to obtain a large volume of the 
Canadian business in 1920 and the morale of our Santos 
organization will back every one of our efforts.

WE WISH TO START RIGHT. WE WISH TO 
MAKE RELIABLE SHIPMENTS! /

WE WtSH^TO GAIN THE FAITH AND CON- 
FIDENCErOF^TTIE CANADIAN PEOPLE.
^To warrant the unifqrniify 'of quality of coffee used in

Canadian business in 1920 and the morale of our Santos 
organization will back every one of our efforts.

WE WISH TO START RIGHT. WE WISH TO 
MAKE RELIABLE SHIPMENTS! /

WE WÏBH^TO GAIN THE FAlf H AND CON- 
FIDENCETOFTHE CANADIAN PEOPLE.

your mills, we suggest that you kindly mail us, with as little 
delay as possible, the types of any special coffee you are 
using, so that we in turn can forward them to our Brazilian 
House as types which you are using, and to which we may 
refer when shipments are made to you.

In other words, whenever you make us offers, same will 
be understood—IN ALL INSTANCES—to be as nearly 
as possible equal to your regular Santos types.

J. ARON ^COMPANY, Inc.
NEW YORK

We can supply your demands in these lines and our following Canadian 
representatives will gladly quote you upon request

NICHOLSON-RANKIN, LTD., ALEX. F. TYTLER, HUGHES TRADING CO.
Edmonton, Alta. London, Ont. OF CANADA, LTD., 

Montreal, Que.NICHOLSON-RANKIN, LTD., LIND BROKERAGE CO. LTD..
’DASTOUS & CO., REG., 

Sherbrooke, Que.
Toronto, Ont.

NICHOLSON-RANKIN, LTD., J. T. PRICE & CO., SCHOFIELD & BEER. 
St. John, N.B.Calgary, Alberta Hamilton, Ont.

NICHOLSON-RANKIN, LTD., JAMES KYD, 
Saskatoon. Ottawa,Ont.

0. N. MANN, 
Sydney, N.S.

NICHOLSON-RANKIN, LTD., HENRY M. WYLIE, 
Regina. , ' Halifax, N.S.Halifax, N.S.

A. T. CLEGHORN, 
Vancouver, B.C.
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“E.D.S.”

This season’s pack of E. D. S. 
“100% Pure” Strawberry Jam is 
now ready for delivery.
It is needless to tell you that it is 
made from the finest, selected, 
full-ripened strawberries and pure 
cane sugar; that it is smoother, 
richer and better flavored than 
most jams, because the E. D. S. 
high standard of quality never 
changes from one year’s end to the 
other.

E. D. Smith & Sons, Limited
WINONA, ONTARIO

Newton A. Hill, Toronto 
W. H. Dunn, Ltd., Montreal

AGENTS:
Watson A Trueedele, Winnipeg 
Donald H. Bain Co., Calgary, Alta.

Donald H. Bain Co., Edmonton, Alta.
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Sell Out Y our Orange
and Lemon Stocks

—Every Week
A Plan That Nets 348% on Capital Invested 

in Oranges and Lemons

SCORES of successful merchants — 
small and large — have found a 

simple, easy way to make 348% per year 
on their capital invested in oranges and 
lemons. Merchants who hear about this 
plan try it. They quickly find that it 
works for them. Now they too are sharing 
in the ether merchant’s success. You can 
do the same.

They first determine the maximum quan­
tity of oranges and lemons they can sell 
each week. Then they buy only the 
quantity they can sell out clean in six 
working days.

Then they work on a margin of 25% on 
sales, or 33%% on the invoice cost.
They figure their operating expense at 
16%% on sales, and add 3%% for 
shrinkage, even though the shrinkage is 
reduced to practically nothing when the 
goods are turned 52 times a year!
This allows them 5% absolute net profit 
on sales every week. But 5% net on sales 
evèry week on a weekly turnover basis is 
more than 348% on their invested capital.
Their fruit is always fresh, always profit­
able, always “good advertising.” They 
have turn-overs, not left-overs.

The Magic
These successful merchants have found an 
easy, quick way to develop a more rapid 
turnover. They display these fruits prom­
inently in their windows and inside the 
stores.
Tl^ey take full advantage of the colors

of Display
Nature has given these fruits. They 
make the display so attractive that people 
cannot resist their appeal.
They also enlist the aid of the highly 
colored display material we supply Free 
to retailers who ask for it. /

Mail this coupon for a new, interesting booklet about fruit V 
displays —we include also our “Display Material Option y ^California
List” which permits the selection of attractive cards and fFruit Grower»
other modem, effective selling helps. Send for it V Exchange 
now, while you think of it. S

Æ Los Angeles, California.

California Fruit Growers Exchange
A Non-Profit, Co-operative 

Organization op 10,000 Growers 

Dealer Service Department 
Los Angeles, California /

/
/
/ Please send roe your book, 

"Salesmanship in Fruit Dis­
plays" and your "Merchant's 

Display Option List" without any 
obligation on my part.

----Province
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IS now ready for delivery
Now is the time to place your order 
for this season’s pack of Stuart's Pure 
Strawberry Jam.
Stuart's is recommended by many of 
the best Canadian grocery stores be­
cause it is real good jam.
Place your order to-day and be sure 
you order sufficient to cover your re­
quirements.

STUART LIMITED
SARNIA, ONT.

t



IWAXTITE

Always hand your customer the Waxtite wrapped package when Kellogg’s Toasted Com Flakes are asked for. 
insures their getting Corn Rakes as fresh and crisp as when they left the oven. Pleased Customers 

yA and repeat orders will be the result.

July 2, 1920 ' CANADIAN GROCER

h Toasted Corn Flakes
alwavs come in

You never will be disappointed ilyou - 

insist on the genuine Kellogg's ViAX FITh package, 
for then you get those crisp, appetizing, richly-flavored 
Kellogg's Toasted Corn Flakes, packed fresh from our 
great ovens in Toronto.

Your grocer has all the Kellogg WAX I I I F. products 
for vou —Kellogg's Toasted Corn Flakes; Kellogg's 
Krumhles —the all-wheat food, ready to eat; and 
Kellogg’s Krumbled Bran — the new cereal bran food 
that overcomes constipation and helps you to keep in 
splendid health.

These most popular food products, made right here 
in CANADA come to you at their best, each package 
guaranteed bv the signature of ■)H^/.
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Three Good Things the 
Grocer should not miss, 
yet only One Article to 
deal in.
1. —Grimble’s Malt Vinegar

is pure.
2. —Grimble’s Malt Vinegar

keeps in any climate.
3. —Grimble’s Malt Vinegar

gives you a good profit 
and the Customer every 
satisfaction.

REPRESENTATIVES:
WINNIPEG—Messrs. H. P. Pennock ft Co., Ltd,, Winnipeg. 
MONTREAL ft TORONTO—Messrs, Madure ft Langley, Ltd.,
11 St Nicholas Street, Montreal, and 12 Front Street East, Toronto.
Vancouver^*** Jan*°°* 709 Mercantile Building,

The
Custard that 
brings trade

Our bright, live and extensive 
advertising is creating a steady 
and increasing demand. Be 
ready to supply your customers 
and secure a large and perma­
nent trade.

Quick Sellers are Profitable.

CUSTARD

Sole Agent»:
W. G. PATRICK * C0..1UA

Toronto Montreal

1

ok:
FINALITY IN 
FRUIT SAUCE

as a palate pleasure 
and a true digestive
Aimpphtdtt W*nmil/ AppMmml

' Sole Proprietors
GEORGE MASON A CO. LTD., LONDON, ENGLAND. 

Sale» Agents:
Vancouver Winnipeg St. John’», Nfld. Halifax N.S.
Dertd Brown F. Manley Bowring Bro». J.W. Gorham
1*7 Gordo™ St. W. 42 Sll™» w-WUleoe Bldg. * Co. * Go.

—A

Freemans
Custard
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Tie up your small 
packets and boxes 
neatly and watch 
your sales increase

Use the Albion 
Silky Cotton Cords

A wide range of sizes 
and colors always in 
stock.
Send your enquiries 
direct or through in­
dent agent to

The Albion Sewing Cotton Co.
Luy

Fawley Mills, Tottenhan Hale 
LONDON, N. 17.

England

Y & S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

Wad# in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

Any time from now on a 
Eureka refrigerator is a 
necessary part of your 
store equipment. You not 
only owe it to yourself, 
but to your patrons and 
customers, to keep your 
store smart and up-to-the- 
minute in appearance, and 
to keep your perishable 
articles — butter, cheese, 
milk, or green garden 
truck—under the strict­
est sanitation.

Customers like to see 
their grocer keeping his 
goods, clean, sanitary and 
fresh. And the best and 
most reliable way to do 
this so as to get the best results is to purchase a 
Eureka Refrigerator.

No matter what business you are in—florist, gro­
cer or butcher—we have or can give you just what 
you need in the Refrigerator line.

Eureka Refrigerator Co., Limited
Head Offices and Factories:

Owen Sound, Ont.

OCEAN BLUE
In Squares and Bags

Sells just as readily at the corner 
Grocery as in the big Department 
Stores—and at the same price.

It is praised by all who use it. No 
matter what class of trade you 
cultivate, your customers will be 
glad to buy OCEAN BLUE.

Order from Your Wholesaler

HARGREAVES (CANADA) Limited
The Gray Building, 24 and 26 Wellington St W., Toronto.

Western Agents : Hargreaves (Canada). Ltd., e/o 
H. L. Perry 4k Co., Ltd., Winnipeg, Regina, Sas­
katoon. Calgary, and Edmonton. For British 
Columbia and Yukon : Hargreaves (Canada), Ltd., 
e/o Johnston Storage Co., Vancouver, B.C.
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IAMBIC!
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^^LLACE'S
iSBSsI»y»W.U-.y_.

Rings i n tqma1£

DESICCATED 
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and 
stand behind the quality of our 
goods. The prices we quote are 
rock-bottom. Let us quote you 
on your next requirements.

Our agents are:
Tees & Persse, Ltd., Winnipeg, Fort Wil­
liam, Regina, Saskatoon, Moose Jaw; Tees 
& Persse of Alberta, Ltd., Calgary, Edmon­
ton; Newton A. Hill, Toronto, Ont.; E. T. 
Sturdee, St. John, N.B.; R. F. Cream & Co., 
Ltd., Quebec, Que.; J. W. Gorham & Co., 
Halifax., N.S.; C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.
Importers and Exporters 
» VANCOUVER

A Beautiful Label Proves Nothing—

But “Wallace’s” on 

a label means 

everything

Imperial Grain and Milling 
Co., Limited
VANCOUVER, B.C.

WALLACE FISHERIES limited

VANCOUVER

We are offering the best value 
in Rice on the Canadian 

1 market to-day.

SEALED BOTTLES 
*Sc and tic RETAIL

TORONTO VINEGAR 
WORKS

TORONTO

COSG RAVES
E,uarlet vinegar

Clean, pood, full-flavored vinegar gives the greatest satisfaction. Sell 
Cosgroves—bottled and sealed at the works to assure maintenance of 
quality unimpaired. Easier to sell and more profitable for you. Ask 
your jobl>er for Cosgroves.
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The itrilct department of Canadian Grocer 
will gladly assist manufacturers at home and 
aoroad In making arrangements with the 
Arms In all parte cm Canada whoee announce­
ments appear on this page.

WESTERN CANADA

Squirrel Brand PEAN UT
BUTTER

C. T. NELSON
Grocery Broker and Manufacturers’ Agent 
534 Yates Street, Victoria, B.C.

In touch with all British Colombia whole­
salers and Jobbers, and can place your line 
to best advantage. Agent for shippers of 
Oriental products.

VICTORIA - VANCOUVER

Western Transfer & Storage, Ltd 
C.N.R. Carters C.P.R.
DISTRIBUTION - STORAGE - CARTAGE

P.0. Box 666, Edmonton, Alta.
Members el the Canadien Wareheesemen's Association

W. H. Edgett Ltd.

Wholesale Purchasing Brake»
Exporters and Importera

JOHN PRITTY, LIMITED
Mwrlundw, Snkw sod Mseehclerart’ Agwil

HEAD OFFICE REGINA SASt

Seles eennectiems in ell the cities et Caned» 
end the United State.
If yea deal» year goads placed en the 
wholesale end retail market get in teach 
with Prttty.
A purely Western Irm with 11 years’ Weet-

B. M. Henderson Brokerage, Ltd.
Kelly Bldg, lMth St, Sdmeetae. Alta. 

(Brekeee EscteeiT.tT)

Dried Fruits, Nute, Beans, Jams, 
Cereal», Freeh Fruits and

Vegetables

North West Trading Co., Ltd.
Importera of Australian 
and Oriental Produca 
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

A Winnipeg Retailer Said :
When a salesman offers to take less money for 

brand of Pilchards—I figure—“There’s a reasbn.”
another

Clayoquot Sound Canning Co., Ltd
VICTORIA 

AGENTS t.
Ontario and Quebec : Alfred Powis & Son, Hamilton, Ontario 

Manitoba A Saak. : H. P. Pennock & Co., Ltd., Winnipeg. Man. 
Alberta A British Columbia: Mason & Hickey 

J. L Beckwith, Victoria, B. C.

“Yes, ‘Red Arrow’, 
I find them selling 

splendidly and giving
good satisfaction.”

NATIONAL BISCUIT & CONFECTION CO., LTD., VANCOUVER 
NATIONAL BISCUIT CO., LIMITED >- - REGINA

mm la
Ullliltllllliiililiilllllilfiimiiiiüi'i'il'iiii.Jm'.üimiiiiiaililnninilniiuiiiiiiiiiimmiiiuttil iniuiiiiiiiiiiiiiiiiifliiiiiiiiiiiillliililiiiil!

^7755^089171039260
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WESTERN CANADA

Why Not Build Uj> Your Trade in the 
West, by Appointing Us Your Agents f

MOWAT & McGEACHY
(MANITOBA) LIMITED 

Ajeeti for MOIR’S Chocolate,
Confectionery, Grocery »nd Drug Trade

91 Albert Sc, Winnipeg, Men. end et Saekttoon

FRANK H. WILEY
Mfre. Agent and Importer 
Groceries and Chemicals

Special, all grades Sugar 1er immediate shipment

533-537 Henry Ave.,Winnipeg

THE McLAY BROKERAGE CO 
WHOLESALE GROCERY BROKERS 

and MANUFACTURERS AGENTS
7a*e adoantaga of our Sarvica 

WINNIPEG MANITOBA

A. M. M&dure & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

Geo. W. Griffiths & Co., Ltd.
Î4S Prlnceee Street 

Winnipeg, Manitoba 
Sailing Agmnta and Brokara

Greeery Bpedaltlea, Dmagtete’ Swadrlee 
Plpee, Clan ret tee, TeAecnee and

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg

Brandw si
Regina, Saskatoon, Calgary, Edmonton

C. H. GRANT CO.
Wholesale Commission Broker» and 

Manufacturer»* Agente
810 Confederation LifeBldg.,Winnipeg
We hare the facilities for giving manufacturers 
first-class servie».

Richardson Green, Limited
MANUFACTURERS’ AGENTS

Calling upon the Grocery, Hardware and 
Drug Trade.

Winnipeg Regina
Edmonton

Calgary Sadutooq

We work The Retail Trade

iiiiiHiiiitiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiHiiiiiiiiiiiiin

Manufacturers and Shippers!
We offer the facilities of an 
efficient and energetic 
“chain” organization, long 
established, with financial

stability and the necessary 
experience and knowledge 
to place your goods success­
fully on the Western Market.

Let us show you.

Donald H. Bain Company
Wholesale Grocery Commission Agents

Head Office: WINNIPEG
Branches: REGINA SASKATOON EDMONTON CALGARY

ALSO AT 60 CHEAPSIDE, LONDON, E. C. 2, ENGLAND

VANCOUVER
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The service department of Canadian Grocer 
witt gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page.

WESTERN CANADA

MANITOBA
SASKATCHEWAN

Wholesale Grocery Commission 
Brokers

ALBERTA 
WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office : WIN^N^IPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re­
sponsible representation west of the Great Lakes. An efficient selling organization and an old- 
established connection vrith the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

The Largest 
in Western Canada

We are the largest Storage, 
Distributing and Forwarding 
House in the Western field. 
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated ware­
house. Excellent Track facili­
ties. The Western House fol 
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

C. DUNCAN&SON
Manufra. Agents and Grocery Brokers

Cor# Princess and Bannatyne
WINNIPEG Estab. 1M

G. A. WEST
and Manufacturers' Agent 
el Csswerce Bldg,‘Winnipeg. Caesds

Sole Agents in Canada for Bri-Cal Adding 
Machines, Phonopore Construction Co.

Also representing Comptoir Franco-Anglais 
d'Exportation, Paris and London.

HERALD BROKERAGE CO.
Wholesale Commission Brokers end 

Manihitwiw* Agents.
We give you the best of service.

IS Beard al Trade lldf. 
Calgary, Alberta

617 McIntyre Bib. 
Winnipeg, Man.

Watson & Truesdale, Winnipeg
hare lire men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta, 
get the business, and can get it for yon. Write ne, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers* Agents

They

fkACKAGE
STORAGE
DISTRIBU­

TION
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The eerviee department of Canadian Grocer 
will eladly assist man ofae tarera at home and 
abroad In ms kina arrangements with the 
Arms In all parts of Canada whose announce­
ments appenr on this page.

l'am"
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DETAIL WORK
To the manufacturer who is looking for an efficient Wes­
tern House to represent him, this Company cannot be ex­
celled in efficiency, reliability and result-getting.

Fourteen Salesmen
Ten of our salesmen do retail selling ex­
clusively, and four others work among the 
wholesale trade.

We can put your line on the market.

Scott-Bathgate Co., Ltd.,
149 Notre Dime Ave., E.

Winnipeg „
The Home of the Scott-Bathgate Co., Ltd.

Stroyan-Dunwoody Co.
Wholesale Brokers and Commission Agents

Confederation Life Bldg. - Winnipeg
Service r seeled with RaliabUh, brings * seeks

WHENÎWRITING ADVERTISERS KINDLY 
MEMTION THIS PAPER

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturer} Agents- 
Commission Merchants

Manufacturers of Food Products and Spe­
cialties of merit seeking increased distri­
bution in Western Canada, are invited to 
investigate our constructive

SALES FORCE
Your account intrusted to us receives the 
personal attention of experienced and 
efficient heads.
We make ourselves your Business Right 
Arm in our territory.
We are more than Brokers, we are Busi­
ness Builders.

WRITE US TO-DAY 
HEAD OFFICE 
Winnipeg, Man.

Branches with Resident Sales Managers at
Regina, Sask. Saskatoon, Suk.

Fort William, Out.
«=. Calgary, Alta. Edmonton, Alta.

The Norcanner Brand
of “Brisling” Sardines are 
packed in Quarter Dingley 
tins from the finest sum­
mer caught Brisling with 
Virgin Olive Oil. You’ll 
find the price right and 
the profit good.

Bravo Brand 
Sild Sardines
Another brand of high 
class sardines. In Quar­
ter Dingley and Eighth 
Size tins. A real delicacy.

SllDSAPDINf î»

Your jobber can supply you

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarter»:
105 Hudson Street, New York

Canadian Agents i 
C. B. Hart Reg. A. S. Me, k Cm.

Mialrial Tewk
C. B. Hart Reg. DeeaU H. Beta Ce.
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CHADWICK&COMPANY - 
COMMISSION BROKERS^^ 
34 DUKE ST 
TORONTQ

N
CREATE 

A DEMAND 
FOR YOUR GOODS 

THROUGH EFFICIENT 
METHODS OF REPRESENTATION

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents 
end Importers

51-53 Wellington St. W., Toronto

SCOTT & THOMAS
Manufacturer*' Agent*

Confectionery and Grocery Brokers
32 Front St. West, 

TORONTO

Say you saw it in Canadian 

Grocer, it will identify you.

nma lira

MACLURE & LANGLEY
LIMITED

Manufacturers* Agents
Grocers, Confectioners and Drug 

Specialties
12 FRONT ST. EAST, TORONTO

LOGGIE, SONS & CO.
Manufacturers' Agents 

Brokers, Importers and Exporters
GROCERS, CONFECTIONERS 

and DRUG SPECIALTIES

Loggie. Sons »Ca

3* Front
TORONTO

St. West
CANADA

9ke terrle# department of Canadian Qroeer 
will sladly aie 1st «nanufaetnrers at home and 
abroad In making arrangements with the 
firme in all parts of Canada whose announce­
ments appear on this page.

ONTARIO

S&M
The Cream of Chocolates

Hand Dipped. Coated with light and milk coating 
Packed in attractive 5 lb. boxes

TURKISH DELIGHT S.&M. Brand
The most delicious European Confections 

Packed in wooden 10 lbs. boxes 
WRITE US FOR PRICES

Safe Canadien Distributor*

Dominion Sales Company
Southern Bldg. Montreal, P.Q.

Out Agtrta:
C. T. NELSON E. U. GIBSON GAETZ 4k CO.
victoria B.C. Winnipeg, Man. Halifax, N.S.

1

CRUICKSHANK & GUILD
Manufacturer»* Agents

TORONTO and OTTAWA

C. MORRIS & COMPANY
_ (9Importers Exporters

Grocery Brokers
Hmmd OflRcut
TORONTO

U* S, OfRcm:
CHICAGO, ILL.

J. K. McLAUCHLAN
Manufacturers Agent and 

Grocery Broker
Kellogg*, Toasted Corn Flake* (London, Ont.

MeLauehlan's Biscuits
Waddell’s Jam

45 Front St. East, TORONTO.

H. D. MARSHALL
Wholesale Grocery Broker

OTTAWA MONTREAL

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

Sell Your Waste Paper,
Cardboard, etc.

Serious shortage of 
paper making mater­
ials. Very high prices 
now.
Send for catalog of

“Climax” Steel 
Balers

Made in 12 sixes.

Climax Baler Co.
HAMILTON, ONT.

Mention This PaperjWhen Writing Advertisers
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The eerrlee department of Canadian Grocer 
will gladly aiaiat manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ment appear on this page.

QUEBEC

LET CANADIAN GROCER
Sell It For You

O. M. SOLMON
1 m porter—Exporter 

Leaving for Europe July 3rd
An opportunity to establish your products on the 

European market 
Write or wire immediately,

7 McGill College Awe. Montreal

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKER 

Importateurs Importer,
Jt Exportateur, * Exporte

Roi, et Fere, Pee, and Beene
Pi i i.Si KBmmUSn* Food Product,

AGENCIES WANTED
For Food Products, Confectionery, etc. 

For the Dominion. Best References.
JOYCE CO., LTD.

307 St. Jamo, Strmt, Montreal v

kind,, damegwl grain,
I us buyer of

PAUL F. GAUVREAU

M St. Peter Street.
feeds, grains of ell

Central Product A Lumberman’» 
Suppliat

Phono $311 80 ST. PETER ST.
Residence 63S3 QUEBEC

Potato,», Oats, Pea», Been., Hay, Etc. 
in Car Lots

A. H. M. HAY

We are open to represent Manufacturers or 
Growers of Foodstuffs.

103 St. Francois Xavier St.. MONTREAL

Beige. Co no Jion Trading Co. “Regd.

SYDNEY end CAPE BRETON
boeinw la worth your especial considérât km 
Get beat results by appointing a resident broker 
to look after your Intercala. Nine years con­
nection. A1 references. Write.

r. e. McConnell,
Manufacturera Agent and Grocery Broker,

WANTED
Agendas for food products for the 
City of Montreal, best references

SILCOX & DREW 
33 NICHOLAS ST., MONTREAL

CAR PURE MAPLE SUGAR 
FOR SALE

Write or wire for quotations. Also 
dealers in PEAS, BEANS, MAPLE STRUP.

CANADA PRODUCE CO.
171 St. Paul St. East Montreal

MANUFACTURERS' AGENTS AND 
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

GAETZ & CO

MONTREAL

ROSE & LAFLAMME
LIMITED

Commleaion Marchante

TORONTO

BRITISH GUIANA
Why net build up your trade la 
British Gmlaaa and the West la­
dies, by appointing us year Agents Î

McDAVID & CO.
Mmmmtmwim m fyrmnlehw 

41

“VETERINOL”
Fattening Tonic recommended by 
Veterinary Surgeons. Gives the 
Horse Good Appetite, Glossy Hair, 
Cures Indigestion and Strengthens

Splendid for Whole Systems and 
Kills Worms.

Horse Users Enquire About It.
Manufactured by

THE COMMERCIAL COMPANY LIMITED 
MONTREAL

SHEELY-MOTT COMPANY
Sola Sailing Agents

3 St. Nicholas Street MONTREAL

SELF-RAISING FLOUR 
MANUFACTURERSACID PHOSPHATE

BUY FROM THE MANUFACTURERS

PRESCOTT & CO., “Rutland Mills" Hulme, Manchester, ENGLAND
CABLES i " CORNCRAKE '
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No Extra Selling 
Effort

—will be necessary for you, we feel sure 
in offering BRODIE’S XXX Self-Rais­
ing Flour to your customers. Stock your 
window or counter with this excellent 
flour and mention “Brodie’s” efficiency 
for making Pancakes, Muffins, Biscuits, 
etc. Its quality will bring good results.

Order from your wholesaler or jobber.

Brodie & Harvie, Limited
MONTREAL

Ontario Rmproamntotivoot
Chadwick A Co., Toronto

Qumbac Representational
Renaud A Cie, Incorporated, Quebec

Efficient Every Way

IAATHIBV S

NERVINE POWDERS
b

Merchants will not only find Mathieu’s 
Nervine Powders a good selling line, but 
after a trial your customers will surely ex­
press their entire satisfaction of their 
effectiveness.

Absolutely free from any injurious drugs 
and contain no morphine, chloral, cocaine 
or opium. Possess curative properties suf­
ficient to encourage and bring many repeat 
orders.

Order a supply to-day.

J. L. MATHIEU CO.
PROPRIETORS

SHERBROOKE - QUEBEC
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A Representation of Purity

ROYAL 
kCADI/fc 
SUGAR

The Roval Acadia trade-mark 
stands for absolute Purity year 
in and year out, and Grocers 
can back it with their highest 
recommendation and feel as­
sured that it will always live up 
to its old-established reputa­
tion as a superior sweetening 
medium.

The
Acadia Sugar Refining Co., Ltd.

HALIFAX, CANADA

WHITT ALL CANS
for=

Vegetables 
Fish Paint

Meats 
Syrup

PACKERS9 CANS
Open Top Sanitary Cans 

and
Standard Packer Cans

with Solder-Hemmed Caps

Milk
Etc.

A. R.
Sale» Office i

202 Royal Bank Bldg. 
TORONTO

G. A. Willie, Seles Mgr. 
Rhone Adel. 131*

Can Company, Ltd.
MONTREAL

Eslabliihed 1888

Seise Office
806 Lindsay Bldg. 

WINNIPEG
Rspr.t A. E. Hanna
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JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

r
Cable: Lambertôn, Glasgow 
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN

CHOCOLATE
FINEST

apricot jam

Agan hi

Wm. H. Dunn, Limited, Montreal
Maritime Pnmacaa and Western Canada

Lind Brokerage Co., Ltd., Toronto

%

SAUCE
ROBERT

MEATS

Escoffier,
SAUCES, PICKLES, Etc.

As used by H.R.H. The Prince of Wales and 
Suite on their recent tour in H.M.S. “Renown”

SAUCE
DIABLE

KINDS

SAUCE MELBA
Sole Selling Representatives :

MESSRS. ARGYLL BUTE, LTD. SAUCE DERBY
FOR

PUDDINGS AND FRUIT 3S7 St. Catherine St. West, Montreal, Canada FOR ALL
COLD MEATS AND STEWS
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<w**o ewun ÛÇ'
rH* Marsh Grapc Juic«

NlchoUon-
Building, Winnipeg,

Toronto Agente—M. Scott 4b THomee,
St. Wool, T< ito, Ont.

Canada Beaver 
Brand Brooms

GROCER July 2, 1920

itiea are built into every Cauda 
Bread Broom.
They are made by experts in the followingThey ai
grades
Houeehehold Brooms—10 different grades. 
Toy Brooms—8 different grades.
Whisks—10 different grades.
Warehouse Broome—a specialty.

The Canada Broom & Brush Co.
Limited

Ridgetown, Ont.
Sales Manager—M. Webber, London, Ont.

7OT-TW
Fey Bldg., M Front

(M™

Sardines
The Elite of the Sea

(Packed in Pure Olive Oil)

STOCK Quality, Mr. Grocer, for auc- 
1 cessful business. The Obayo Real 
Sardine» are of top-grade quality 

because only the finest selected sardinps 
find their way into Otiayo tins labelled 
gold and blue. Thus we are able to 
guarantee each tin to be of regular first- 
class quality. Moreover, the fish are 
packed in pure olive oil. Your enter­
prise requires big business in all your 
lines. Be quite certain of this :

Obayo Real Sardines
will bring

BIGGER AND BIGGER 
REDOUBLED AND REDOUBLED 

SARDINE BUSINESS
When next you order Sardines, 

ORDER

Obayo Real Sardines
DitnA ZsipsHifJ.*

FIELD & CO. (F.M.X Ltd,
40-42 King William St., London, E.C. 4

Marsh’s
prestige is stead­
ily growing on the 
market because its 
delicious flavor is 
inviting. Made from 
Concord Grapes it is 
pure and sweet.

Every grocery store 
will find it a profit­
able selling product. 
For money expend­
ed your customers 
will receive full val­
ue.

The Marsh Grape 
Juice Company

NIAGARA FALLS. ONT.

The MacLaren Imperial 
Cheese Ce., Limited 

Tarent., Ont.

40-42 King William Street. 
LONDON, E.c.4. ENGLAND.

Cable»! “Loudly, London**
Codo» (Privet»): A.B.C. 4th and Sth Edition»

Western Union andjBantlays

There are plenty of fine fish in the sea, 
but the best of all Sardines are the

DIRECT SHIPPERS

CANADIAN
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HASE &SANB0R
SONT** Ah

“Seal Brand” Sells Better 
Better Sell “Seal Brand”

Packed in ^-lb., 1-lb. and 2-lb. tins

Chase & Sanborn - Montreal

The Big Market
of the Western

Smm el the firme
i the West

E. B Eddy Co., Ltd. 
Bull. Canada ; St. Lawr­
ence Sugar Ref. Ltd., 
Montreal : N. K Falrbsuk 
Co.. Ltd.. Montreal; Do­
minion Cannera, Ltd., Ham­
ilton ; C. H. Catelil Co.. 
Ltd.. Montreal ; 8t. Lawr­
ence Starch Co.. Ltd.. Port 
Credit ; California Packing 
Corporation, San Francisco ; 
Carnation Milk Product» 
Co., Ltd., Chicago; Roman 
Meal Co.. Toronto; Church 
* Dwight. Ltd., Montreal: 
Snap Co., Ltd., Montreal; 
Abbey Effervescent Salt 
Co., Montreal; Bailey 
Broom Co.. Klngaton; Con­
sumers Cordage Co.. Ltd., 
Montreal; Cox Gelatine Co., 
New York. Etc.

We can give you the same 
efficient service In the West 
that baa established these 
firms In this profitable mar­
ket.

airi
The Prairie Provinces, with their one and three-quarter million 

people, are one of the richest food markets in the Dominion.
Populated with progressive and prosperous farmers and citizens, 

this great area has shown a most remarkable development in 
recent years.

Its total field crop for the past year 
was worth over 600 million dollars.

In the last two Victory Loans, the 
Prairie Provinces subscribed $169,61$,-
960.

The measure of prosperity is indi­
cated in some degree by the fact that 
these people own more than one-third

of the total number of automobiles in 
the Dominion.

The people of the West are discerning 
buyers, who know a good thing when 
they are out shopping.

If you have an article of quality 
consider the West.

Our knowledge of the conditions of this fruitful 
market will ke valuable to yen.

Tees & Persse Limited
Wholetale Grocery Brokere

Winnipeg Man.



22 CANADIAN GROCER July 2, 1920

F»***!.
YU'52#

is •»*

w:

The Superior Macaroni Co. Ltd.
Toronto, Ont

Superior Brand 
Macaroni

makes 
substitute 
high-priced potatoes
Thousands of Canadian women have 
learned that Macaroni makes a perfect 
substitute for high-priced potatoes and 
for preparing an almost unlimited 
variety of dainty dishes from left-over 
meat ends, salads, etc. They have found 
it a most economical and wholesome 
food.

Be sure you order Superior Brand Ma­
caroni, Vermicelli,- etc., when you re­
plenish your stock — a small sample 
order will prove it to be superior to the 
usual line in every way.

Sailing Agent* for Canada :

Sainsbury Bros.
Toronto

VANCOUVER B.C. WINNIPEG, MAN. MONTREAL HALIFAX
IM AhWtt St. SI* C.nl.A.raHw BU,. II* St. NkM.. RM|. til IUI» St
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TheSummer
Necessity

The far-sighted Grocer who secures an ample supply 
of KLIM now, will be ready to meet the enormously in­
creased Summer demand for this pure powdered separated 
milk.

When dairy milk sours in hot weather and company 
drops in unexpectedly “Klim” with its natural milk flavor 
meets the emergency.

Klim has an exceptionally strong Summer appeal 
because it will not sour. It remains fresh and sweet until 
the last particle is removed from the tin. For this reason, 
many of your customers will find it convenient to use the 10 
pound family size tin.

Order from your Wholesaler to-day and be sure to include the three 
sises in your order—% pound, 1 pound, and 10 pound family 

. sise. You will be surprised hou) quickly Klim will sell this summer.

CANADIAN MILK PRODUCTS LIMITED
St. John

TORONTO
Montreal Winnipeg

B. C. Distributors—Kirkland and Rose. 132 Water Street, VANCOUVER
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Furnivall’s
NEW SEASON’S

STRAWBERRY
is now ready

There’s quality here to win you the jam custom 
of people who are more than usually hard to 

— please. You can place your order now with 
any of our agents.

Furnivall - New, Limited
HAMILTON, CANADA

AGENTS:—City of Toronto, C. H. Grainger, 4M Parliament St. Eastern and Western Ontario.
The Specialty Sales Co.. Toronto. Northern Ontario, E. A. Cuff. North Bay, Ont. Hamilton.
J. T. Price * Co, to Mary 8t The City of Ottawa, Quebec and Lower Provinces, with exeep- ^
tions of Cape Breton. Qeo. Hodge i Son, Ltd., Montreal, Que. Cape Breton Island, O. N. Mann.
Sydney. NA. Manitoba, A. D. Norman. Scott Bloch, Winnipeg, Man. Saskatoon. Gilbert 
Stroyan. Saskatoon, Seek.
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THe ‘cup-draw’ is the 
deciding factor

with Tea. For thirty years the flavour of Salada has 
attracted and held the public confidence in ever-growing 
volume. The fact that Salada is, to-day, the largest 
selling tea in Canada and the United States is due to 
the unique and consistent flavour that proves the 

x sterling worth df the blend. To 
* serve the public better9 should be 
the motto of every modern grocer.
The sales of Salada are evidence of 
the wisdom of this policy.Z\

Be sure you know

AprOl
A product of Cali­
fornia’s finest apri­
cots.

Prepares, in a few 
minutes, a most 
palatable and de­
licious fish entree.

The most digestible 
salad oil made.

W. J. BUSH Su CO. (Canada) Limited
NATIONAL CITY, CALIFORNIA, MONTREAL. TORONTO

7;

I :

Vin Tonic

Sanator
a genuine Tonic for

Invalids
Known the World over

Send your orders 
direct to

Nap. Morrissette
18 Cartier Square ^ 

MONTREAL
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Improving Our Service

THE Directors of the Canadian Press Association decided last- 
year that the MacLean Publishing Company was the largest 
and most important newspaper organization in Canada and 

must therefore pay the highest annual fee to the Association. The 
Montreal Star with its two big weeklies comes second, but the Star 
group had been doing business for 18 years before the MacLean 
Company began. While we have not the details upon which the 
Press Association based their decision we understand they figured 
that the MacLean Company had a larger advertising revenue. 
This is not the case. Lord Atholstan’s properties probably carry 
a third more advertising, use more paper and have a greater total 
circulation. The MacLean papers on the other hand get more 
revenue from circulation ; have to pay perhaps three times as much 
in salaries and wages and show considerably less profit.

Extra good service to readers first and advertisers next has 
been the cardinal principle upon which Colonel Maclean has built 
during these 33 years. In this work every man, woman and junior 
apprentice on our staff has had a share. We have tried to gather 
about us and train the best experts in the country. Here is the 
latest example of what we are doing : .

In the recent annual examinations of the<Tftpf>nto Technical School, 
session 1919-20, in the Typography branch—that is the department 
where they learn how to set type—only 2 7boys out of the whole city 
passed, of whom 10, or nearly 38 per cent, were boys of our own Com­
posing Room, while in two out of the three classes MacLean boys stood 
at the head.

Several of our papers are the best of their class in the world but 
we are still far from satisfied with the service we are giving. As we can 
afford it, as the country grows, as our business grows, the service will 
be improved. We ask our readers to take these Technical School re­
sults as an evidence of our efforts to serve them better and better, for 
by giving a superior training to these boys we are laying the foundation 
for the still better work we hope to jdo in the future.

• Readers can help us to give thém a better service by sending in—- 
direct to the President, Vice-President or General Manager—criticisms 
and suggestions.

Montreal
Canadian Grocer

Toronto ' Winnipeg >uver
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The Most Refreshing 
Hot Wleather Drink

Your customers will get more genuine 
satisfaction from Iced Red Rose Tea than 
from the bulk of the catch-penny hot 
weather drinks. Tell them how to make 
it and you’ll easily increase your sales.

To Make Iced Tea
Iced tea should be made a little stronger 

than ordinary tea, as tea needs extra flavor when 
drunk cold. Let it steep for five minutes, pour 
it off the leaves and set it aside for a couple of 
hours to cool gradually, adding the chopped 
ice only when ready to serve. In that way more 
of the flavor is retained. Serve with a slice of 
lemon.

It takes strong tea to make good iced 
tea. Red Rose is blended chiefly from 
Assam teas, the strongest in the world.

T. H. Estabrooks Company, Limited
St. John, Montreal, Toronto, Winnipeg, Calgary, Edmonton,

St. John’s, Nfld., and Portland, Maine
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Colman’s
Reliable
Products

The display card illustrated here, is a reproduction in natural 
colors. A regular showing of it will be a constant reminder 
of a list of necessary household articles.
Keep your stock complete.
Our Display Card sent free—charges prepaid.

MAGOR, SON and COMPANY. LIMITED
30 CHURCH STREET, TORONTO 191 ST. PAUL ST. W., MONTREAL

Wagstaffe’s «
When you eat let it be the best

p WAGSTAFFE’S
New Season’s Pm Strawberry Jam 6B

Strawberry Jam Pm Raspberry Jam
Made from

Fruit and OmmilaM Sugar 
Only

19 2 0 •oiled with can In silver pane

ASK YOUR GROCER FOR IT

NOW READY FOR DELIVERY
ORDER FROM YOUR WHOLESALERS

Wagstaffe Limited
PURE FRUIT PRESERVERS

Maple & Gage Avenues - - - Hamilton
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Claims Sugar Investigation Was Illegal
RoT)t. Anderson Says that There Should Have Been Two Board 
of Commerce Commissioners on the Case in Toronto—Gives His 
Opinion on the Board’s Investigations into His Sugar Dealings—

Supply and Demand.

MONTREAL, June 30, (Special)— 
In an interview with Robert 
Anderson, broker, in connection 
with the sugar investigation by the 

Board of Commerce, he made the follow­
ing statement to Canadian Grocer:

“Judge Robson summed up the attitude 
of Commissioners O’Connor and Murdock 
of the Board of Commerce so tritely 
when he said they seemed to consider 
‘it was a sin to be a merchant’ that I 
don't think anything more need be said 
in explanation of their wild rulings on 
legitimate business transactions.

“These individuals set out to justify 
themselves in their own estimation to 
the consuming public, and in the process 
they had to find scapegoats. I happened 
to be one and they thought they had dis­
covered a fine specimen when they held 
me up as an example of how outsiders 
had injected themselves into the sugar 
business, but as sugar has been my re­
gular business for 36 years and I have 
spent the last 22 years distributing 
sugar in Canada I believe I have for- 

^ gotten more about the conditions affect­
ing the price and supply of sugar than 
Messrs. O’Connor and Murdock will ever 
dream of, much less know.

Made Profit of iVt%
“All I need s*y about my dealings in 

refined sugar in Canada during January 
to May this year is that as a result of 
an abnormal demand largely created by 
the appeals of officials of the Dominion 
Government to consumers to lay in 
supplies in anticipation of a shortage 
and higher prices, followed by the re­
finers being out of thé market, I did a 
considerable volume of business in sup­
plying sugar to urgent buyers who could 
not get what they wanted from the re­
finers. An analysis of these transactions 
prove that my gross profit amounted to 
an average of 80c per 100 lbs. (4tt per 
cent.) whjle during that period the 
Canadian refiners list prices were ad­
vanced $7.00 per 100 lbs., an increase 
of 58 per cent. On June 19th Canadian 
refiners’ prices were advanced another 
$2.00 per 100 lbs., making a total of

$9.00 per 100 lbe., or 76 per cent, ad­
vance since the 1st of January to date.

“I may remark that it costs me hun- ' 
dreds of dollars a month for market in­
formation and I need not tell intelligent 
people that I do not spend this money 
for fun, or only for the benefit of cable, 
telegraph or telephone companies.

“Sugar is high in price because the 
supply is short; the whole ‘secret’ of 
what the Board of Commerce spent the 
people’s money attempting to disprove 
is the old and unchangeable story of 
supply and demand,. which Messrs. 
O’Connor and Murdock tried to camou­
flage.

“In an article on the sugar situation 
written by T. R. V. Keller, editor of 
‘Sugar’; and published in the New York 
‘Sun and New York Herald’ of June 6th, 
he said:

“It is absolutely necessary to explain 
conditions in a more businesslike way 
to the ptiblic than has been done here­
tofore and the cheap politics played by 
some officials in various departments 
should be abandoned as soon as pos­
sible for a more rational discussion 
of the actual conditions and the under­
lying causes of the peculiar sugar 
problems facing the sugar refiner, 
jobber and dealer.”

Big Decrease In Supply 
“The decrease in the world’s supply of 

sugar this year as compared with 1914 
is over 6,000,000 tons. The sugar 
crops of the world compare as follows:

1914..........20,347,872 tons
1920.......... 15,204,170 tons estimated

Decrease 6,143,702 tons
“The estimated production of sugar 

this year is 1,200,000 tons less than the 
actual production last year, when there 
was an acute shortage, and the crops 
this year are deteriorating as the season 
progresses. It will take ten years and 
probably longer for production to regain 
pre-war supply,” said Mr. Anderson. 
“Consumption in the United States (the 
largest consumer of sugar in the 
world) and in Canada is increasing very

rapidly, and when the restraint on con­
sumption in European countries, owing 
to short supplies and financial considera­
tions, is relaxed the demand on the sup­
ply of sugar will be enormously increas­
ed.

“Great Britain is still rational (as the 
people have been continuously since the 
beginning of the war) consumers there 
are limited to 26 lbs. of sugar per capita 
per annum. %
Canadians “Gorging” Themselves On 

Sugar
“The people of Canada in the twelve 

months of 1919 gorged themselves with 
94 lbs. of sugar per person (this means 
94 lbs. for each and every man, woman 
or child in Canada) according to the 
figures issued by the Canadian Trade 
Commission. The consumption of sugar 
in the United States in 1919 totalled 
4,067,671 tons, an increase of 670,000 
tons in one year or 16 per cent, greater 
than the consumption in 1918. It has 
been predicted that consumption of 
sugar in the United States during this 
year will reach 5,000,000 tons.

To quote again from Mr. Keller’s 
article:

“Can anyone fail to. realize the 
critical situation in the world’s sugar 
industry after studying these figures ? 
The ostrich who sticks his head into 
the sand and imagines the hunter 
can’t see him because he can’t see the 
hunter, is a wise old bird compared 
with the agitators who seek the causes 
of high sugar pfices and of the scar­
city of sugar in petty profiteering car­
ried on by the corner grocer or the 
jobber.”

Says Investigation Illegal
“Those who have followed the hear­

ings and findings of the Board of Com­
merce have probably been looking for a 
verdict on the Toronto sugar ‘investiga­
tion’, not perhaps having realized that 
the hearings by Mr. Murdock at Toronto 
were illegal, as the Act of Parliament 
under which the Board of Commerce 
functioned required two commissioners 
for a quorum, and Mr. O’Connor was
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busy resigning while he left Mr. Mur­
dock to do his own digging all by him­
self in Toronto.

“In the case of H. P. Eckardt and 
Company, the Board of Commerce ex­
pressed an opinion, possibly because Mr. 
Eckardt went to Ottawa with his lawyer, 
after the solus investigation by Mr. 
Murdock at Toronto, and thereby gave 
Mr. O’Connor an opportunity to partici­
pate with Mr. Murdock in a review of 
Mr. Eckardt’s case, (Mr. O’Connor hav­
ing graciously consented to keep up the

#'
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good work until the 30th of June, al­
though he had resigned on the 17th). 
This, however, was not a public hearing 
at which Mr. O’Connor could get his 
cross examination of the witness quot­
ed in the papers. However, he got his 
opinion of the Eckardt case into the 
papers, and the other Toronto firme and 
individuals who were summoned to give 
particulars of their dealings with Robert 
Anderson, can thank Mr. O’Connor for 
resigning at the psychological moment,

and thereby depriving them not only of 
the joyful experience of submitting to his 
choice brand of invective, but of seeing 
themselves miscalled in the public press 
all the things that they are not.

“As to the Board of Commerce orders 
promulgated since the infection of re­
signations began to spread, they are dy­
ing kicks which time will prove are as 
impracticable and ineffective as all the 
previous attempts of Messrs. O’Connor 
and Murdock to act as King Canutes.”

Board of Commerce Without Officials
Resignation of James Murdock, the Labor Commissioner is 
Accompanied with Sensational Charges—Will the Board Now

Be Abandoned?

ANOTHER Step in ihe -upheaval of 
the Board of Commerce has taker, 
place. This time it is the resig­
nation of the remaining member of the 

board, James Murdock, which was an­
nounced in Ottawa last week, accom­
panied by sensational charges. The 
board is now without a commissioner, 
and as someone has intimated, it may 
mean its abandonment. Judge H. A. 
Robsun and W. F. O’Connor, K C.. have 
both taken up other work, the former 
last April and the latter on July 1.

Accompanying his letter of resigna­
tion, Mr. Murdock expresses disappoint­
ment that the board has not beer, per­
mitted to carry out the public service 
which it was appointed to perform. lie 
is convinced, he states, that neither the 
Premier nor the members of the Cabinet 
are now, or ever have been, in sym­
pathy with the provisions ann intent of 
tho Board of Commerce Act and the 
Combines and Fair Prices Act.

Makes Serious Charges 
He makes serious charges against 

Judge Robson, who, up to last April, was 
chairman of the board. He claims, in 
this regard, that Judge Robson was con­
sidered as “safe and sane" in conserv­
ing to Canadian manufacturers and 
other large financial and business in­
terests, the generally unrestricted lee­
way heretofore enjoyed by such interests 
in the taking of profits, determined 
alone by the so-called market price and 
governed by supply and demand, and 
that he was in full sympathy with high 
prices as against low prices, as he stated 
in his letter to Sir tieerge Foster on 
February 23.

Board is Necessary 
“A board of commerce is necessary,’' 

claims Mr. Murdbck, “for the following 
reasons: (a) Business men living to­
gether under the protection of the tariff 
have got to know each other so well 
that price-fixing agreements and all 
soit* of agreements and arrangements 
are the rule, rather than the exception. 
The board haa already on file evidence 
in some scores of cases of such agree­
ment*. Not all of these are reasonable

Sir Robert Borden has stated in 
the House of Commons that mer­
chants must continue to obey the 
orders of the Board of Commerce. 
Dr. Michael Steele inquired if re­
tail grocers still came under the 
requirements of the board, in view 
of the fact that all its commis­
sioners have resigned. Sir Robert 
pointed out that the resignation of 
Vice-Chairman O’Connor did not 
take effect until June 30, and the 
recommendations of the Govern­
ment would be passed upon by the 
Governor-General in due course. 
Until then the orders of the board 
would stand.

or proper. .It should not be left to the 
unfettered will of the businesses in­
terested to fix prices on necessaries of 
life. A bce.rd cf commerce is needed.”

THE decline in the price of flour 
in the United States will not have 
any effect on the price in Canada 
according to the opinion of millers in 

Toronto. In Minneapolis flour declined 
30 to 50 cents per barrel recently due 
to a sharp break in the wheat market.

* As long as the wheat and flour is 
controlled by the Canada. Wheat Board 
a decline cannot be expected,” stated a 
manufacturer to Canadian Grocer. “Un­
less the price of wheat is lowered, and 
that is very unlikely for this year at 
least. The price of floür in the United 
States for some time past has been 
higher than in Canada, and even with 
the last decline the price is still higher 
than ours. It makes no difference what 
the price is ir. the United States, it will 
have no bearing whatever upon the price 
in Canada.

Sir Robert Borden said that Mr. Mur­
dock was under a misapprehension, no 
doubt sincere, as to the Government’s 
intention. “I did not intend to suggest 
to him,” said the Prime Minister, “that 
the Government would wait for the de­
cision of the Privy Council before filling 
in the board.”

On the contrary, 1 asked him to name 
a suitable person to appoint when Mr. 
O’Connor resigned. I*id say to Mr. 
Murdock then that the question was of 
so serious a character that I was afraid 
the Government would be unable to give 
it proper attention until after proroga­
tion. I went so far as to name to my 
colleagues the gentleman suggested by 
Mr. Murdock as a suitable chairman, 
but then1 is some doubt that this gentle­
man would accept the post. My reply 
to Mr. Murdock’s letter of resignation 
will be given the i«m: publicity that has 
been given his letter.

“What effect will the recent order 
for flour for export have upon the 
market?” he was asked.

“None whatever,” was the reply. “It 
will use up some of the surplus stoefc 
and make all the mills busier tor a few 
weeks. Every mill will get a share of 
that order, even the small country mill 
will at least get an order for a carload.”

“Is there any improvement in the sup­
ply of millfeeds?" he was next aeked.

“Yes, the situation is greatly reliev­
ed." he replied, “although we are not 
shipping straight cars we are able to 
take care of most orders. This is great­
ly due to the good pastures and the fall­
ing off in the demand., I understand 
that there are mills in Montreal that are 
overloaded with bran and shorts.”

Lower Prices for Flour Are Not Likely
Decline in Flour in the United States Will Have 
No Effect Upon the Canadian Products Unless 
the Control by the Canada Wheat Board is Re­
moved—Bran and Shorts Are More Plentiful



31July 2, 1920

Strawberry Crop is I Heavy
But Jam Pack Will Be Light

1

Problem of Labor and Difficulty in Getting Con­
tainers Keep Prices Up—High Quotations on 
Sugar Make Prospective Jam Prices Almost 

Prohibitive.

THE outlook for a bumper crop of 
strawberries is very promising. 
Never was the strawberry crop 
more favorable at this reason. But there 

are factors entering into the situation 
that may tend toward keeping the prices 
up. The farmer is now worrying about 
the help and container problem. Baskets 
are almost unobtainable, due to the 
shortage of basket timber and labor at 
the mills. Farm labor and berry pickers 
are difficult to obtain, even at treble 
the wages paid in former years. Just 
what the outcome will be is very hard 
to estimate.

The fact that jam manufacturers are 
not making contracts this year is a fac­
tor that will probably bring lower prices 
for berries. The reason for this is the 
fact that sugar being so high in price 
will make tne cost of jam such a high 
price that the public will to a certain 
extent curtail the consumption. There 
is also the higher cost of cans, glass 
jars, labor and coal which must be con­
sidered and tend toward greatly increas­
ing the price of preserves. Another 
fact is that this jam will not be sold for 
many months, and perhaps by that time 
sugar may be lower. Manufacturers are 
therefore loath to load up with a large 
stock of goods at such a high figure. 
One manufacturer stated to Canadian 
Grocer that last year, they paid 25 cents 
per box, but as the crop this year ig 
considerably greater, and as the high 
price of sugar will no doubt curtail 
home preserving, it is likely that the 
price of berries will be around 12 cents.

Situation in Quebec 
According to jam manufacturers in 

Quebec, the pack will not be as large 
this year as it was last, this being due 
to the fact that sugar is high and scarce 
and that on account of the high price 
money to finance a pack now than it 
did last. As the banks are restricting 
credit they are of the opinion that this 
is one of the principal reasons why the 
pack of jam this year will be small. The 
crop in Quebec and the Maritime Pro­
vinces is very small and low prices for 
berries are not looked for.

In regards to the pack of jam, one 
manufacturer stated that, considering 
the cost of all raw materials which enter 
into the manufacture of jam, prices can­
not be otherwise but high, and as long 
as this present pack will last he was of 
the opinion that the stock of jam in gen­
eral next winter will be very small, as 
any surplus stock which may not be ab­
sorbed by the Canadian market this com­
ing fall will certainly go for export, be­
cause we are having a number of in­
quiries from Europe."

Intimations from jam manufacturers 
throughout Ontario all point toward a

likelihood for a very small pack of 
strawberry jam this year, due particu­
larly to the sugar situation. Last year’s 
pack of jam was packed when sugar 
cost around 12 cents per pound, and the 
jobbers loaded up pretty heavily with 
supplies. As the price of sugar advanced 
the jam manufacturers’ prices were 
forced upward, but the wholesalers car­
ried on at a profit, based! upon his 
original purchase, with the result that 
in Toronto during this last month large 
blocks of pure jam have changed hands 
at prices very much below what the 
goods could be produced for to-day by 
the manufacturers. Consequently job­
bers have been a little tardy about plac­
ing orders for the new pack.

One manufacturer is already quoting 
the new pack strawberry jam in 2-pound 
glass jars at $10.60 per dozen. This 
is the only quotation as ygt received, 
but it is anticipated that the 4-pound 
jar and tin will be around $1.50 each 
against $1.05 last year.

Quality of Berries Good
Another manufacturer states that, “We 

believe the pack of strawberries gener­
ally will be considerably less than last 
year. The quality of the berries, so far 
delivered, has been very good and all re­
ports indicate a big crop, although in the 
last few days there seems to be some 
doubt about this particular feature.”

“It is to be expected that the price 
upon this year's strawberry jam will be 
higher than last season, for the reason 
that sugar to-day is double what it was 
at this time last year, although we are 
buying our strawberries this year for less 
than we did last year. However, the re­
duction in the price of the berries will 
not offset the additional cost of sugar 
when you consider that 63 per cent, of 
jam is sugar.”

Corn and Oat Cereals Will Advance
Corn and Oats Have Reached the Highest Price 
on Record—Corn Meal, Com Flour and Oat­
meal Will Be Higher—Stocks in Jobbers’ 
Hands Have Helped to Keep Down Values.

A'CCORPING to cereal manufac­
turers the situation in the Ameri­
can corn market has now reached 

a point where products of corn will have 
to be increased. The market for corn 
has been steadily advancing since 
March, and has now reached the highest 
price on record. There have been small 
advances recently on corn meal, and one 
manufacturer stated to Canadian Grocer 
that another advance will take place 
within the next week. This advance will 
amount to 40 cents per bag on com 
flour and 25 to 40 cents per bag on corn 
meal. Package commeal will also be 
affected.

As to what effect this will have upon 
coin flakes it is difficult to obtain any 
definite information. Manufacturers 
commit themselves to the extent» in 
stating that wholesalers are booking or­
ders heavily in view of the recent ad­
vance of $1 a case in the United States. 
One brand of com flakes that has been 
selling to the trade at $3.90 per case 
nas advanced to $4.26.

A sale was recently made of 10.000 
bushels of oats at $1.46’A per bushel, 
In Halifax oats are quoted at $1.52*4 
per bushel. Throughout the West the 
price is around $1.48 per bushel. These 
prices are phenomenal when taken into 
consideration that a few years ago eats 
were selling around 35 cents per bushel.

For several weeks pest Canadian 
Grocer has pointed out that manufac­
turers claim that oatmeal could not be 
manufactured at the price quoted to the 
retail trade. The reason that prices 
were not advanced was the fact that

jobbers were not buying. Apparently 
their stocks were larger than they 
should be at this season, with the result 
that in some quarters rolled oats could 
be bought at least $1 a bag below the 
real value, according to the price of 
cats. Some manufacturers are now 
quoting rolled oatr-in bulk at $6 40 per 
98-pound bag. Last week jobbers in 
Toronto were quoting quoting rolled oats 
at $5.25 to $5.50 per bag. This week’s 
price is $6 per bag, which is still below 
that quoted by manufacturers.

A CH MICE OF SELLING 
EXTRACT

LEMON

Wholesale Grocers of New Brunswick 
Await With Interest Outcome 

of Case
St John, N.B., .Tune 28.—Several 

wholesale grocers of the city are await­
ing with interest the decision of the 
police magistrate in a matter now pend­
ing before him in which they have been 
reported for selling lemon extract. The 
matter arose through a report against a 
woman who keeps a small back-street 
corner store who was fined for making 
a sale of lemon extract. Her counsel 
objected that she should not be fined 
while Wholesalers and manufacturers 
went free though they sold in greater 
quantities. The result was that reports 
were made against several of the leading 
firms. Increased interest is taken in 
the matter in St. John because of the 
approaching referendum cn prohibition 
which takes place July 10,
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Who Collects the Tax and How Much?
Revised schedule of taxes as they apply to lines sold In grocery and general stores.
This schedule takes Into account all the amendments adopted prior to the Intro­
duction of the Bill Into the House of Commons. Any further change#. If any, 
will be of a very minor character and this schedule will, therefore, serve as a 
safe guide. This resolution haa been adopted by the House of Comm on a, and 
has become effective.

FOLLOWING TAXES TO BE CHARGED BY THE RETAILER 
ON TOTAL SALE PRICE.

The tax on the following articles is to be added by the 
retailer to the total selling price to the consumer at time 
of sale:

1» PER CENT. TAX 

Clothing

Hats, men’s and boys’, in excess of seven dollars each; 
caps, except fur caps or caps wholly or partly lined with fur, 
men’s and boys’, in excess of $2 each; hose or stockings, silk 
or artificial silk, men’s and boys’, in excess of $1 per pair; 
neckties and neckwear and scarves, men’s and boys’, in excess 
of $1.60 each; shirts, including night shirts, men’s and boys’, 
in excess of $8 each; hats, bonnets and hoods, women’s and 
misses’, in excess of $12 each; hose or stockings, silk or arti­
ficial silk, women’s and misses’, in excess of $2 per pair; 
kimonos, petticoats and waists, in excess of $12 each; night­
gowns in excess of $3 each; house or smoking jackets or bath 
or lounging robes, pyjamas, in excess of $6 per pair; under­
wear, consisting of shirts and drawers, in excess of $4 per 
separate garment; underwear, combinations, in excess of $8 
each; fans, purses and pocket-books in excess of $2 each; shop­
ping and hand bags in excess of $6 each; umbrellas, parasols 
and sunshades in excess of $4 each; trunks in excess of $40 
each; valises, traveling bags, suitcases, hatboxes and fitted 
traveling cases in excess of $26 each; gloves, except fur, in 
excess of $3 per pair; opera cloaks, coats, the component 
material of chief value being fur, including repairs thereto, in 
excess of $200 each; gloves, the component material of chief 
value being fur, in excess of $16 per pair; caps, the component 
material of chief value being fur, in excess of $16 each; muffs 
and neckpieces, the component material of chief value being 
fur, in excess of $36 each; robes and rugs, the component 
material of chief value being fur, in excess of $60 each; 
wearing apparel, not elsewhere specified, the component mate­
rial of chief value being fur; ebony handled cutlery, ebony 
and imitation ivory toiletware, cut glassware and etched glass­
ware.

Sporting Goode

Sporting goods, such as tennis racket-, nets, racket covers 
and presses, canoe paddles and cushions, polo mallets, base­
balls, protectors, footballs, helmets, harness and goals, basket 
ball goals and uniforms, golf bags and clubs, baseball, lacrosse, 
hockey and football uniforms, balls of all kinds not hereinafter 
specified (not including balls for children), fishing rods, reels, 
lines, spoons and artificial bait, billiard and pool tables, chess 
and checker boards and pieces, dice games and parts of games 
(except playing cards and children’s toys, games and express 
wagons), and all similar articles not elsewhere specified, com­
monly or commercially known as sporting goods, in excess of 
60 centk; baseball bats and baseballs in excess of $2; baseball 
masks and gloves in excess of $1.60; skates in excess of $2 
per pair; toboggans and hand sleds in excess of $3 each; 
skis in excess of $2 per pair;' footballs in excess of $3 each; 
lacrosse sticks in excess of $2 each; hockey sticks in excess 
of 76 cents each.

Leather Goode, Trunks, Etc.

Purses and pocket-books in excess of $2 each; shopping and 
hand bags in excess of $6 each; trunks in excess of $40 each; 
valises, traveling bags, suitcases, hat boxes and fitted travel­
ing cases in excess of $25 each; gloves (except fur), in 
excess of $3 per pair.

Robes and Rags
Robes and rugs, the component material of chief value 

being fur, in excess of $60 each.

i 1$ PER CENT. TAX
i

Card Table#, Plano Lampe, Ferneries, Chlnaware, Etc.
All tables made especially for cards, checkers, chess or

other games; all liquor cabinets, smokers’ cabinets, tea 
wagons, sewing cabinets, work tables, piano lamps or stands, 
table lamps or stands, ferneries, jardinieres, pedestals and 
bric-a-bac, made of rosewood, primavera, solid mahogany or 
ebony or lacquered or decorated; chinaware and crockery 
known as “Royal Crown, Derby, Wedgwood, Minton, Ainsley, 
Limoges, Coalport, Pekard, Copeland, and similar quality 
chinaware and crockery by whatever name known."

2$ PER CENT. TAX

Smoking Outfits, Hunting Garments, Halve#, Toiletware
(c) A tax of 26 per cent, on cigar and cigarette holders 

and pipes in excess of $2.60 each; cigar and cigarette cases, 
ash trays and match boxes of gold or silver; humidors and 
smoking-stahds; hunting and shooting garments and riding 
habits; hunting and bowie knives; gold, silver and ivory toilet­
ware; articles of silver not otherwise provided for in this 
resolution adapted for household or office use; silver or gold 
deposit ware; articles commonly or commercially known as 
jewelry, whether real or imitation, for personal use'ior for 
adornment of the person, except wedding rings, wh^n said 
articles exceed $6 in value. /

FOLLOWING TAXES TO BE CHARGED BY RETAILER ONLY 
ON AMOUNT IN EXCESS OF PRICE SPECIFIED

The tax on the following articles is to be charged by the* 
retailer on that portion of the amount paid hy the consumer 
which Is In excess of the price specified.

10 PER CENT. TAX

Carpets and rugs in excess of $6 per lineal yard of 27 
inches in width.

1$ PER CENT. TAX

Boots, shoes, pumps and slippers of any material (not 
including shoes or appliances made to order for persons hav­
ing a crippled or deformed foot or ankle or tb top boots not 
less than ten inches In height such as are used in lumber­
ing, mining and fishing industries or to rirei-driving boots) 
in excess of $9 per pair.

Clothing, ready made, consisting of coat, vest and pants, 
or coat and pants, men’s and boys’, in excess of $46.

Trousers sold separately from suits in excess of $12 per
P»1'- /O

Coats, men’s and boys,’ sold separately from suits (not 
including leather coats lined with sheepskin) In excess of 
$26 each.

Cloth overcoats, men’s, boys’, women’s and misses’, in ex­
cess of $60 each.

Waistcoats, men’s, sold separately from suits, in excess of 
$5 each.

Dresses, women’s and misses’, except- silk, in excess of $46 
each.

Skirts, sepsrate from dresses, except silk, in excess of $16 
each.

Suits, women’s and misses’, except silk, in excess of $80 
each. —

Coats, women’s and misses’, sold separately from suits, 
except silk, in excess of $86 each.

Knitted sweaters and knitted sweater coats, in excess of 
$16 each.

On articles of clothing the selling price of materials and 
cost of manufacture, when sold separately, are to be com­
bined when determining the selling price.
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EXCISE TAXES TO BE PAID BY MANUFACTURER

The following excise taxes are payable on the doty paid 
value in addition to present duties, by the manufacturer at 
time of sale or when imported or when taken out of Customs 
or excise bond, but not when exported.

$ PER CENT. TAX 

Chewing Gum or Substitutes

Chewing gum or substitutes therefor.

1» PER CENT. TAX

Confectionery which may be classed as candy or a substi­
tute for candy (this item not to include goods packed ready 
for sale in cartons or their packages bearing thereon the name 
of the manufacturer selling by retail at 10 cents or less per 
carton or to candy known as “gross goods,” selling by retail 
at one cent each).

2» PER CENT. TAX

(a) Medicinal medicated wines, vermouth and ginger wines 
and patent and proprietary medicines containing alcohol, but 
not more than forty per cent, proof spirit.

(b) A tax of two dollars per gallon on lime juice or fruit 
juices fortified with or containing more than twenty-five per 
cent, of proof spirits.

On spirits and strong waters of any kind, mixed with any 
ingredient or ingredients as being or known or designated as 
anodynes, elixirs, essences, extracts, lotions, tinctures or medi­
cines or ethereal and spirituous fruit essences not otherwise 
provided for in this resolution; on alcoholic perfumes and 
perfumed spirits, bay rum, cologne and lavender waters, hair, 
tooth and skin washes, and other toilet preparations contain­
ing spirits of any kind. v

(c) A tax of fifty cents per gallon on lime juice and fruit 
juices fortified with or containing not more than 26 per cent, 
of proof spirits not otherwise provided for in this resolution.

License Fee

Every person selling or dealing in the articles upon which 
taxes are imposed as prescribed by the foregoing resolutions 
may be required by the Minister to take out an annual license 
therefore, for which license a fee not exceeding $2 shall be 
paid.

The Turnover Tax

In addition to the present duty of excise and customs a 
tax of one per cent, shall be imposed, levied and collected 
on sales and deliveries by manufacturers, wholesalers or 
jobbers, and on the duty paid value of importations; that 
in respect of sales by manufacturers to retailers or con­
sumers, or on importations by retailers or consumers, the 
tax payable shall be two per cent.; that the purchaser shall 
be furnished with s written invoice of any sale, which invoice 
shall state separately the amount of such tax to at least the 
extent of one per cent.; that such tax must not be included in 
the manufacturers’ or wholesalers’ costs on which profit is 
calculated; and the tax shall be paid by the purchaser to the 
wholesaler or manufacturer at the time of such sale, and by 
the wholesaler or manufacturer to his Majesty in accordance 
with such regulations as may be prescribed, and such whole­
saler or manufacturer shall be liable to a penalty not exceed­
ing |600 if such payments are not made, and in addition shall 
be liable to a penalty equal to double the amount of the 
excise duties unpaid.

License Fee on Manufacturers and Wholesalers

The Minister may require every manufacturer and whole­
saler to take out an annual license for the purposes aforesaid, 
and may prescribe a fee therefor not exceeding $6, and the 
enalty for neglect or refusal shall be a sum not exceeding 
1,000.

Exemptions

This tax on sales shall not apply to sales or importations 
of:

Animals living, poultry, fresh, salted, pickled, smoked or 
canned meats, canned poultry, soups of all kinds, milk, cream, 
butter, cheese, buttermilk, condensed milk, condensed coffee 
with milk, milk foods, milk powder and similar products of 
milk, oleomargarine, margarine, butterine, or any other sub­

stitutes for butter, lard, lard compound and similar substances, 
cottolene, eggs, chicory, raw or green, kiln dried, roasted or 
ground coffee, green, roasted or ground tea, hops, rice, cleaned 
or uncleaned rice flour, rice meal, com starch, potato starch, 
potato flour, vegetables, fruits, grains and seeds in their nat­
ural state, buckwheat, meal or flour, pot, pearl, rolled, roasted 
or ground barley, commeal, com flour, oatmeal or rolled oats, 
rye flour, wheat flour, sago and tapioca, macaroni and vermi­
celli, cattle foods, hay and straw, nursery stock, vegetables, 
canned, dried or desiccated, fruits, canned, dried, desiccated or 
evaporated, honey, fish and products thereof, sugar, molasses, 
maple corn and sugar, cane syrups and all imitations thereof, 
ice, newspapers and quarterly, monthly and semi-monthly 
magasines and weekly literary papers unbound, gold and silver 
ingots, blocks, bars, drops, sheets or plates unmanufactured, 
gold and silver sweepings, British and Canadian coin and for­
eign gold coin, materials for use only in the construction of 
ships, anthracite and bituminous coal and coal dust, lignite, 
briquettes made from anthracite or bituminous coal for lignite, 
coke, charcoal, peat, wood for fuel purposes, electricity, cal­
cium carbide, gas manufactured from coal, calcium car­
bide or oil for illuminating or heating purposes, fibre 
for use only in manufacture of binder twine, ships licensed to 
engage in the Canadian coasting trade, artificial limbs and 
parts thereof, donations of clothing and books for charitable 
purposes, settlers’ effects, articles enumerated in schedule (c) 
of the West India agreement, or to articles purchased for use 
of the Dominion Government or any of the departments there­
of, or by or for the Senate or House of Commons.

A drawback may be granted of the tax paid on goods ex­
ported or on materials used, wrought into or attached to 
articles exported.

Stamp Tax on Notes, Bank Advances, Etc.

A stamp tax of two cents is imposed, levied and collected 
on promissory notes and bills of exchange, and advances made 
by a bank by way of overdraft of the value of $100 or less, and 
a tax of two cents additional is imposed on every $100, or 
fractional part thereof, in excess of $100. A bank overdraft 
will not be deemed outstanding until the fourth day on which 
the account was overdrawn.

fNCOME TAXATION -

Taxes and surtaxes, including tax upon corporations and 
joint stock companies is increased 6 per cent, per annum on 
incomes of $5,000 and upwards, to apply on all taxes leviable 
for any income received during 1919 or any accounting period 
ending in 1919.

BUSINESS PROFITS TAX

Exemption under this tax is'.raised from 7% to 10%. On 
profits between 10% and 16% tax is 20% if profits; on profits 
between 15% and 20% tax is 30% of profits; on profits between 
20% and 30% tax is 60% of profits; on profits over 30% tax 
is 60% of profits.

Incorporated business with capital between $25,000 and 
$50,000 pays tax of 20% of amount by which profits earned 
during accounting period ending in 1920 exceed 10%.

WIPE OUT WAR TAX

The 7H% war tax on imported goods is wiped out on all 
remaining lines. , r

IMPORTANT RULINGS

Wholesaler Can Make Adjnatment:—The wholesaler is 
empowered to make adjustments of the tax where goods are 
returned by the dealer or where a clerical error is made in 
invoices necessitating an adjustment of the tax paid.

Repairs:—Repairs made for consumers or users are not 
taxable except in the case of repairs to garments.

Contracta for Future Delivery:—The ruling is that the 
tax should be collected in the case of goods contracted for 
at certain prices, and a later r’ling will be given as to the 
legality of the collection.

Retailers Selling Wholesale:—Where a retailer sells mer­
chandise as a wholesaler such as sales in large quantities to 
hospitals, hotels, steamships, restaurants, institution, etc., he 
is responsible for the 1% sales tax on all such transactions.
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PAY CANADA’S OBLIGATION

CANADA’S great need for production to 
overcome the great burden of debt which 

must be paid, was emphasized by W. A. 
Buchanan, M.P., in a recent address before the 
House of Commons. “We can produce in the 
factories, on the land, and in the mines of this 
country,” said Mr. Buchanan. “We have great 
natural resources that only need to be developed 
in order to enrich this country ; and if we could 
only develop these resources to the extent of 
one-fourth of their value at the present time 
we would have no trouble in meeting our obliga­
tions as a nation. There is no cause for any 
person in this country to be discouraged about 
the future of Canada. All we need to do is to 
move around this Dominion to realize the great 
resources we possess ; and we cannot help but 
become prouder of our country and cannot help 
but glory in the fact that, in Canada, we have 
as great wealth and as great opportunities as 
are to be found in any land in the world to-day. 
What is requisite is to encourage the develop­
ment of those resources, and, given- an oppor­
tunity to the people to take advantage of the 
wealth that is in the country, there will be no 
need for the Government to worry about the 
future of Canada and no need for the honest, 
capable and ambitious citizen of Canada to 
worry about it either.”

WINDOW DISPLAYS MEAN SALES

TO thousands of people, especially those who 
have to do the buying, the windows of a 

store are like the index of\, book. They tell 
what is within. If the windows are always 
neatly dressed, and care is tajeen to show sea­
sonable goods and stock that is well cared for, 
and in good condition, the impression created 
for the store is a favorable one. The prospects 
are that one is reasonably justified in deciding 
that a good window display indicates a “live” 
store, where one may expect good service. It 
is a good advertisement.

Many people before deciding just what they 
want to buy and where they want to buy it, pro­
ceed to look into the windows of their town 
stores. Especially-is this the case with a buying 
class who do not have time to shop by daylight, 
but see the windows only at night. A well- 
dressed window works every minute, twenty- 
four hours a day, and as many days as it stays 
in. Good window displays are essential the 
year round, but with the exception of the 
Christmas season, there seems to be no time that 
they are watched more closely than in the 
spring and summer months. In many centres 
where holiday-makers go for their summer 
vacation, small towns adjacent to watering 
places, merchants can do much to stimulate sales 
by attractive window displays.

Dealers have an opportunity that should be 
taken advantage of, an opportunity to place 
before the eyes of prospective buyers, not a 
picture, but the real goods. It is well to keep 
in mind that in the window displays of the most 
progressive merchants, prices of everything are 
invariably shown.

EDITORIALS IN BRIEF FORM
YOUR customers care nothing about your 
troubles. Let them tell their hard luck stories. 
You do the listening.

* • *

A CUSTOMER who has to wait her turn at the 
counter rarely gets peevish when she knows 
she is going to get good service.

___s. * *

GIVE a thought to the future. There is always 
more profit in the customer who comes back. 
Look farther ahead than this afternoon.

* * *

HAVE a “Want Book” for the items your clerks 
find you need. Better to have many things set 
down in that book and found unnecessary than 
to have a few things left out that are needed. 4
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Double Entry the Only Real System
Keeping a Record of the Class of Customers You Serve is Very 
Useful—Why Not Keep a Record of the Percentage of Orders 
Collected at Residences of Customers, Over the ’Phone or at the

Counter?
By HENRY JOHNSON JR.

THE first academic institution to do 
anything of practical, tangible 
benefit for the retailer was Har­

vard University, through its Bureau of 
Business Research. The results of its 
work are getting better every year. For 
example, the first set of forms issued for 
use by grocers was a record of results 
of the year’s business. Those forms 
were a great improvement on many then 
in use, mainly because of the sugges­
tions contained in the questions, cap­
tions and column headings. But nobody 
could make use of them in practice un­
less he had some primary system where­
by his daily records could* be kept from 
which to transcribe the results annually 
on to the Harvard sheets.

The most important step in advance 
made by the Bureau was taken in 1917, 
when Form D, and Forms GM and GY, 
supplementing Bulletins 2 and 3, were 
published. For those forms constitute 
a very simple, but entirely intelligible, 
daily and monthly record whereby the 
small merchant can keep track of his 
business and know where he stands. This 
is a single entry plan of record keeping. 
It has no system of checks and balance), 
or rather, only a partial one. But its 
use will enable any small merchant to 
keep books and do it in the minimum of 
time, while he will know quite accurately 
from day to day what he is doing and 
where he stands.

Double Entry the Only Real System.
Now, everybody who knows about re­

cord keeping, knows that double entry 
is the only system which will yield ac­
curate, reliable and sufficient data. But 
everybody also knows that a single en­
try system is better than no system. 
This system is the beginning—and a 
mighty important beginning to untold 
thousands of merchants is hereby made 
possible.

But there is a greater gain in sight. 
For the man who starts in to operate 
this present set of sheets—which will 
be bound conveniently in book form— 
and who continues to keep those records 
for a year or so, will then want to go 
further. Hé will find himself asking for 
information in greater detail all the 
time. Also he will get over his fear of 
books and tho “trouble to keep them," 
which now he so greatly exaggerates. 
Then he will just naturally develop into 
double entry automatically. So if you 
have not as yet made a start, or if your 
present systejn does not yield adequate 
results, you should get in touch with 
Harvard and get on to the right track.

Moreover, every grocer should make it 
a business to report to the Bureau every

HENRY JOHNSON, JR.

year, using whatever forms it sends out 
as its latest style of investigation. It 
now has forms suitable for reports from 
chain grocers as well as individual 
operators. And these reports should be 
made by all grocers, not more for the 
sake of the general good than for their 
own. It is a wonderfully enlightening 
process for any grocer to set himself to 
the task of filling in these forms. Any 
number of the questions will set him 
thinking; and the man who thinks is 
already well started on the way to im­
provement.

What Class Do You Serve?
For example: “What class of custom­

ers predominates in your trade?” Do 
you know? Ever stop to think serious­
ly? “Do you keep a record of the sales 
of each person?” Well, why not? 
“Percentage of orders collected at resi­
dence of customers; received over the 
’phone; at counter?” Do you know? 
One of the most useful and instructive» 
things you could learn about your busi­
ness would be just this thing.

By al> means, keep in touch with the 
Bureau and return “Publications GS” 
annually. All these and similar studies 
can lead you far into informative fields 
you do not suspect until you begin to 
dig. For instance, in the Saturday 
Evening Post a short time ago appeared 
the following—and it set me thinking 
pretty hard:

“What has price to do with the ad­
vertising and sale of anything ? In every 
city there are three separate, and dis- t 
tinct merchandising streets: One where 
price is the sole governing factor; the 
second where both price and quality in­
fluence the sale; and a third where style 
alone predominates. Each, must first

select a class of people to whom he will 
sell—and then remember that no one 
concern can sell them all.

“Too many of us underestimate the 
importance of concentrating our efforts 
upon that class to which our merchan­
dise is intended to appeal.

“Again, let me repeat, price has noth­
ing to do with it above à specified class. 
Here is a cake of a certain famous soap. 
How much have I paid for it? A few 
women might be able to answer, but if 
they had to spend a few cents more to 
get this same soap they would gladly 
do so. The fact is the article does not 
sell on price alone. The real salesman- 
to-day talks price last, not first.”

The writer was talking about auto­
mobiles and the possible sales-fields. 
But what has he said that does not ap­
ply to groceries and grocery salesman­
ship? Not a thing!
Inspiration in a Good Fruit Sales Record

A Toronto grocer who was attracted 
by the Orange advertisement which re­
lated the experience of Frank Loftus, 
master grocer, of Lansing, Michigan, 
writes me this way:

December 12, 1919.
Dear Sir:—Sunday seems to be the 

only day I have leisure to do business 
of this nature—better the day, better the 
deed—so here goes. This is my first 
year in the grocer’s trade and a moun­
tain of difficulties is in front of me. But 
I am game, though quite lame from my 
experience in France.

I have been interested in Frank Lof­
tus’ record as shown in a recent ad. 
The figures certainly look large, but it 
also looks to me as though they have 
been reached by a lot of hard work and 
experience. It does not require much 
experience to know that fruit is a very 
healthful food. .Hax’ing but "very 
little capital to begin with, I must keep 
my eyes open to get the experience of 
those who are so willing to help men 
who are in need of advice.

I have only been five months in the 
business and within this last month I 
have sold nearly eight barrels of apples 
and some were not the stock I would 
like them to be; but they were better 
looking, or better arranged than my 
neighbor’s, or something like that. I 
am as anxious for your advice as I am 
for better apples and better success.

I am, yours truly,

This man has no need to feel dis­
couraged over what he is accomplishing 
now, for he already has mastered two 
of the secrets of progressive merchan­
dising—fine quality and skilful display.

(Continued on page 50)



36

'iiimmiiM

July 2, 1920

CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

N

MARITIME
The Retail Merchants’ Association of 

Halifax is holding a Pure Food Show, 
from June 30 to July 10. It will be con­
ducted on the same lines as the one held 
last year.

A meeting of the New Brunswick 
Wholesale Grocers’ Guild was held on 
Thursday last at Loch Lomond, a suburb 
of St. John, N.B. Leaving the city about 
2.30 p.m., the members motored to the 
lake and held a business meeting at 
Johnston’s Hotel. J. F. Edgett, of Monc­
ton, president of the guild, was in the 
chair, and there was a good attendance 
of members. Because of the fact that 
the Dominion Guild has disbanded it was 
decided that the New Brunswick Guild 
should also be disbanded, and the mem­
bers thereupon formed a provincial 
branch of the Dominion Wholesale 
Grocers’ Association. The old officers 
will continue to occupy their posts until 
the new association has been fully or­
ganized. At the close of the meeting the 
members indulged in an amusing game 
of baseball and then had dinner, whi 
was much enjoyed.

St. John, N.B., has been much upset 
during the last week by a strike of the 
milk producers • in the neighboring 
county of Kings. It is virtually a strike 
in protest against daylight saving time 
fn which the Retail Merchants’ Associa­
tion had such a prominent part in se­
curing this year. A certain train has 
been in use for years by the farmers for 
bringing their milk to the city, and an 
hour’s difference in its running time in 
the morning was the signal for objec­
tion by them to making delivery of milk. 
The matter is still unsettled. It has 
caused much inconvenience to grocers 
in the city having milk and dairy pro­
ducts for sole. A heavy increase in or­
ders in condensed milk and similar milk 
preparations has been one result.

QUEBEC
Patenaude, Carignan & Co., Ltd., 

Montreal, has recently keen organized 
with a capital of <2,500,006, of which 
81,5004)00 has already been subscribed 
and paid for, for the purpose of taking 
over the following companies: - 
Patenaude-Carignan, I.td, wholesale 
grocers, the French Wine Company, 
Ltd., wine factory, and Le Berger Ltd., 
manufacturers of Italian pastes, and 
who are offering a half million dollars 
of preferred stock in the new organiza­
tion.

The Canadian Manufacture’-»’ Asso­
ciation has taken advantage -jf the an­
nual convention of tV National Asso­
ciation of Manufacturers of the United

States, to be held at Niagara Falls, 
N.Y., on July 7 next, to invite delegates 
àt the convention to visit the cities of 
Hamilton Toronto and Montreal. The 
invitation has been accepted and the 
United State* delegates will go to 
Hamilton and Toronto and thence to 
Montreal on Sattfirday,J*ly 10.

*1 ONTARIO
A. C. Gillet has commenced business 

in Belleville, Oiit.
II. J. Vaughan, Hamilton, Ont, has 

disposed of his grocery business.
Peter Yates, Toronto, has sold his 

business to A. O. Phillips.
C. H. O’Brien, London, Ont., has sold 

out his grocery business.
E. G. Alexander, Montreal, has dis­

posed of his business to G. H. Colmer.
G. A. Irwin, of Dunkin and Irwin, 

Cornwall, Ont., is reported dead.
Miss L. C. Dow, Mitchell, Ont., has 

sold her grocery business to Coppin and 
Son.

R. M. Cochrane has opened a store 
at Mimico Beach, Ont.

Thomas Pohertv, tea and coffee mer­
chant of Hamilton, Ont., is dead.

Mrs. Kennedy has started business in 
a store at Stop 35, Lake Shore Road, To­
ronto.

Mrs. Powell has opened a modem 
store at Stop 32 Vi Lake Shore Road, 
Long Branch, Toronto.

Midland, Ont., tried daylight saving 
for a week and then reverted to standard 
time.

E. W. Jeffress, of E. W. Jeffress, Ltd., 
Walkerville, Ont., left last week on a 
business trip through Western Canada to 
the coast

An eastern Ontario grocer was recent­
ly fined $50 and costs for selling oleo­
margarine, without a proper wrapper, 
stating it was the margarine.

A. N. Payne, head engineer of the 
Willard Chocolate Co., Toronto, was 
presented with a handsome cabinet of 
silver by the staff, on the occasion of his 
marriage.

Thomas A. Lawlor, Singhampton, Ont., 
who conducted a general store there, is 
moving at the expiration of his lease 
(July R) and will open in a new location, 
the announcement of which will be made 
later.
Windsor, June 16.—Hie directors of the 
Windsor Co-operative Society have an­
nounced that the first of a chain of 
stores will be opened here August 1. Al­
ready contracts have been' signed with 
growers of vegetables and fruits to sup- 
-lv the soe’ety with unlimited quantities 
for retail to members of the organiza­
tion at prices from 10 to 16 per cent, 
lower than present quotations.

Sixty students from the various rural 
schools in the county of Wenworth, Ont., 
visited the Armour plant at Hamilton 
the other day, and as guests of the com­
pany were taken through the entire 
plant in groups, witnessing the various 
ways that the hogs and cattle are killed, 
and then prepared for the market. Each 
group was accompanied by an official 
of the company, who eplained the meth­
ods used in preparing the bacon and 
beef for the markets. The students 
also partook of a fine banquet provided 
by the company.

The death of Richard B. Home, vlce- 
nresident of the Harry Home Company, 
Ltd., Toronto, occurred at his residence, 
260 V4 Dufferin Street, Toronto, last 
week, in his «2nd year. He was bom 
in the township of Osborne, where he 
resided for many years, and in moving 
to Toronto, some fifteen years ago. en­
tered business with his sons, in which 
business he has been actively engaged 
until a few months ago: He leaves a 
wife and three sons, Wilbert, Harry and 
Rufus, and one daughter, Clara, to 
mourn his lose.

The retail grocers of Kingston are 
planning a monster picnic. The grocers 
recently met and formed a strong or­
ganization, and the proposed picnic is 
to be their first organized effort. The 
new officers of the association are: 
President, C. R. McLeod; vice-president, 
T. R. Henderson: secretary, J. Cullen; 
treasurer, J. Gordon; executive, S. 
Caverley, Stewart Crawford, H. B. 
Baker, J. E. Hopkinson, and H. M. 
Stover.

These Articles Are
Subject to Sales Tax

Shredded Wheat, Nut Bars, Baking Pow­
der and Soaps Are Not Exempt

Editor Canadian Grocer, 143 University 
Avenue, Toronto, Ont.

Gentlemen:—
Will you be so good as to inform us 

whether the following items are exempt 
from the tax, which commenced on June 
17, a.m., viz., shredded wheat, canned 
goods, catsup, choChlate nut bars, bak­
ing powder soaps?

Thanking you in anticipation, Yours 
truly, A. Many, general merchant.
/ Answer:—The one per cent, sales tax 
applies to shredded wheat, chocolate nut 

’bars, baking powder and soap, and is put 
on by the manufacturer and wholesaler, 
and not the retailer. Canned goods and 
catsup are exempt from this sales tax, 
and the luxury tax cn confectionery does 
not apply to chocolate nut bare.
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NEWS FROM WESTERN CANADA I

WESTERN
J. E. Cullen, of Calgary, has opened 

a grocery business.
C. M. Johnson has started a grocery 

business at Calgary.
Ben Levine has opened a grocery busi­

ness in Winnipeg.
William Clelland has started a gro­

cery store in Calgary.
E. A. Ramsey, of Dauphin, Man., has 

been succeeded by Ramsey’s, Ltd.
The Westlock Groceteria of Edmon­

ton, Alta., has been succeeded by F. D. 
Armitage.

A. L. Curtis has recently purchased 
the grocery store of Frank Cariss of 
Brookdale, Man.

A. A. Brewer has recently taken over 
the grocery business of R. L. Skinner 
of Dauphin, Man.

After two days’ trial of daylight sav­
ing the City of Victoria, B.C., reverted 
to standard time.

A. B. Jamason has opened a general 
store at corner Main and Superior 
Streets, Selkirk, Manitoba.

Scott-Bathgate Co., Ltd., have re­
vived the agency for Smith Bros.’ cough 
drops for Western Canada

T. Marcoux, of Aubigny, Alta., has 
just bought the general store business 
formerly conducted by J. Cullen.

D. J. De mars has taken over the gen­
eral store of the Farmers’ Supply and 
Trading Co. of New Sarepta, Alta.

J. Mastewyak has just purchased the 
grocery and butcher business formerly 
conducted by H. Hardring, Winnipeg.

C. F. Roland, manager of the Coca 
Cola Co., Winnipeg, is on an extended 
business trip to the Western provinces.

J. T. Cox, Western manager of the 
Carter-Macey Co. of Canada, Ltd., left 
on an extended business trip to the 
coast.

The Saskatoon Co-operative Society is 
applying for a chnrtar ar.d plans to es­
tablish a chain of grocery stores in the 
cty.

The Standard Canning Co., of Staven- 
ger, Norway, are now placing on this 
market Norwegian Brisling sardines 
packed in pure olive oil. They are the 
N. B. brand and will be handled by 
Mason à Hickey.

C. C. Herald, of the Herald Brokerage 
Co., Winnipeg, is on a business trip 
through the Western Provinces. He re­
ports that crops are looking very satis­
factory with the exception of Southern 
Alberta This firm his just secured the 
atrency for the Gold Standard Lead and 
Paint Works, Winnipeg, and also for the 
North Star Anti-Freeze Co., of Winni­
peg.

MUSTN’T SELI. GREEN BANANAS 
Kingston, Jamaica.—To prevent the 

shipment of immature bananas to Great 
Britain and the United States, the Gov-.

ernment has initiated legislation mak­
ing such shipments an offence punishable 
by a heavy fine.

The banana war has tempted the grow­
ers to sell green fruit, which practice 
the Government is endeavoring to dis­
courage.

Retirement of
Pioneer Grocer 

in Vancouver
Vancouver.—(Special.)—F. W. Welsh, 

one of the pioneer grocers of Vancouver, 
advises Canadian Grocer that he has 
sold out his interests in the “London

F. W. WELSH.
Of Viaeoewr, B.C., who aftsr IS ran In the 

eroeenr trade announces his retirement.

Grocery.” Mr. Welsh has often been 
quoted in Canadian Grocer and many of 
his merchandising ideas have been pass­
ed along to our readers. By a thorough 
knowledge of grocery lines, and a sys­
tem of intensive and intelligent mer­
chandising, we venture the opinion that 
Mr. Welsh has built up during the last 
29 years one of the most profitable busi­
nesses in Vancouver. Mr. Welsh al­
ways lays great emphasis on the value 
of a window properly used. His windows 
literally sell carloads of staple and 
fancy lines in the course of a year. He 
maintains that a good location is worth 
the extra rent, and the window should 
he made to pay it.

The business will be conducted by an­
other merchant who ia known to the 
Western trade—Benjamin Shore, of Le­

duc, Alberta. Mr. Shore was in the 
grocery business in Ledtic for eight 
years.

W. E. Swans, who calls on the Alberta 
trade for the W. H. Malkin Co., Ltd., 
Vancouver, is a visitor in Vancouver this 
week. We are told that a very healthy 
spirit of optimism prevails in Alberta 
due to the flourishing condition of the 
crops.

Frank McIntyre has been forced, by 
poor health, to relinquish his post at the 
buying desk of W. H. Malkin & Co., 
Vancouver, and goes to California where 
he finds the climate beneficial to him. 
The best wishes of his many friends will 
follow him there.

A REASONABLE PERCENTAGE
A train in Arizona was boarded by rob­

bers who ordered the hapless passengers 
to deliver up all their possessions. One 
of the latter, however, happened to be a 
Jew, hailing from New York. When his 
turn came to deliver the goods he reluct­
antly took $200 from his pocket and tak­
ing $4 from the roll he placed the latter 
in his vest pocket.

“What do you mean by that?” demand­
ed the robber, as he flourished his re­
volver.

“Mine friendt,” answered the Jew, 
"you surely would not refuse me 2 per 
cent, discount on a rash transaction like 
this.”

Rosenberg—You vas a liar and a 
scoundrel! Do you hear dot?

Einstein—I hear you already, and I 
dinks you vas talking to yourself.

An optimistic Colorado farmer, on 
seeing some clouds floating by, remark­
ed, “Well, I guess we are going to have 
some rain.’ J

“Aw!” said his pessimistic neighbor, 
an ex-railroad man, “those are just emp­
ties coming back from Iowa.”

New Goods
A NEW BEVERAGE 

“Bubbles” is a new soft drink manu­
factured by York Beverages Ltd.. 46 
Col borne Street, Toronto. This is a hew 
firm recently incorporated. Austin T. 
Crowther, president and general man­
ager; T. W. Young, superintendent and 
chief chemist. Bubbles is nut up in pint 
bottles for the trade, also In syrup form 
for soda fountain purposes. This firm 
also manufactures ginger ale. cream 
soda, lemon sour, etc.



38 July 2, 1920CANADIAN GROCER

How Are You Handling Peanut Butter?
Manufacturer Points to Cases Where Retailers 
Are Losing Money—Large Tins Being Returned 

V, With Peanut Butter Sticking to Sides

opened by the consumer. This shoo'd 
work out all right, although to date I 
have received notification from pretty 
nearly every wholesaler on the prairie 
that our shipper is acting in a queer 
way for a dry country.”

Vancouver.—(Special.)—In an inter­
view with Mr. Merrithew, manager of 
the Canada Nut Co., Ltd., Vancouver, he 
stated that the handling of peanut but­
ter in bulk was fast falling into dis­
favor. “Apart from the inconvenience 
occasioned a clerk by the handling and 
weighing out of such a commodity, re­
quiring frequent washing, there is the 
feature of waste which I believe is even 
greater than realized by most mer­
chants. Some time ago it was our prac­
tice to permit the trade in Vancouver 
to return to us the 15-pound tins in 
which they received their peanut butter 
for bulk sale. Noticing one batch of 
returned cans I had them cleaned and 
the ‘Remains’ in each weighed. I found 
that in all the cans there were several 
ounces of peanut butter returned with 
the tin, and in some cases as much as 
a half pound. Now a half-pound waste 
on a 15-pound can is too much. 
Frankly I doubt ve*"y much if the ma­
jority "of dealers get paid for 15 pounds 
of peanut butter out of a 15-pound t'n. 
Then again, in few cases have the ox>rn 
tins of peanut butter that I have seen 
in the stores locked attractive or con-

Unfairly Listed
Among Profiteers

Mrs. Bertha Thompson, Simcoe, Ont., 
Appeal» to Member of Parliament 

in Complaint Against Board 
of Commerce

Mrs. Bertha Thompson, who conducts 
a small grocery store at Simcoe, Ont., 
has appealed to W. A. Charlton, mem­
ber for Norfolk, protesting against what 
she declares is an unfair report that has 
been circulated by the Board of Com­
merce.

In her letter to Mr. Charlton the store­
keeper states that, in a list of “sugar 
profiteers” circulated by the Board of 
Commerce, her name if included as 
having bought granulated sugar at 21 
cents per pound and sold it at 26 cents.

Mrs. Thompson further states that she 
byd no granulated sugar on her May 

.form, and never in her life had sold 
granulated sugar at 25 cents per pound. 
The sugar mentioned cn the May form, 
from which mention the charge of pro- 
fteering arose, was “Paris lump.”

Setting ferth the hardships of the 
small storekeepers, who have not the 
facilities for bookkeeping, etc., the wo­
men stated to the board: “I have no 
bookkeeper and do not keep books even 
satisfactory to myself, but I do the best 
I can. I have a small store and do all 
the work alone—buy, sell, unpack, clerk, 
etc.—and these forms are a real worry 
to me. I hone some day soon we won’t 
have to make them out monthly or year­
ly"

ducive to sales. In many cases there 
is dried peanut butter around the top 
of the tin, and around the sides. If kept 
mixed this will not occur, of course, but 
often the peanut butter is not mixed 
and the first orders ladled out are ex­
cessive in oil and the last of the can 
is too dry. In the smaller one and five- 
pound sealed tins this trouble is avoided 
as the customer gets both the first and 
the last of the tin.

“Recenttyr I tried the experiment of 
packing the large tins upside down in 
the cases. In this way the oil would find 
its way to the actual bottom of the tin in 
the wholesaler’s warehouse, and on being 
put right side up on the grocers’ shelves 
would work up towards the top, thus 
making a pretty even consistency when

FOLLOWING the article in last 
week’s issue, Canadian Grocer has 
received many more letters from 
merchants voicing their protests against 

the order of the Board of Commerce to 
send in mohthly reports. These mer­
chants are all of the same opinion in 
stating that to fill out these reports 
would entail extra work and more help, 
which would tend toward increasing the 
cost of living. The following are Some 
of the opinions in regard to the same:

H. Boyd Young, Fort Simpson, B.C.— 
“It is impossible for the small trades­
man, who is both clerk and bookkeeper, 
to find time to keep these records and 
fill out the report without greatly adding 
to his already heavy overtime. I do not 
think it will be of any benefit to the 
grocery trade, and I doubt very much 
whether it will encourage the retailer 
to know more about his business. The 
general public generally considers the 
grocer a profiteer, simply because they 
never take into consideration the gro­
cer’s overhead expense.”

John Yantx, Breslau, Ontario.—“To 
fill out this report will necessitate the 
hiring of an extra hand, which few 
grocers can afford to do for such work. 
The general public is not under the im­
pression that the grocers are profiteers, 
because they know what we pay for 
goods just as well as we do. I cannot 
understand what the Board wants this 
report for. It will only make more 
work for the grocer and will be of bene­
fit tq no one.”

I ■creases Living Coats 
A. M. Rotchie, Lethbridge, Alta.— 

“The filling of these reports will serve

SALVATION AltMY GETS SUGAR 
CHEQUE

One of the results of the activities of 
the Board of Commerce is that the Sal­
vation Army got a cheque for $275. A 
sugar broker in Montreal sent this 
amount to a broker in Ottawa as com­
mission on the sale of two cars of sugar. 
The Ottawa man decided that he was 
not justified in accepting it because he 
was agent for a refinery here. He sent 
his cheque for the amount back to the 
donor, who remailed it. The cheque 
travelled hack and forth and finallv 
found its way into the evidence sub­
mitted at n Board of Commerce inquiry. 
“Let's give it to the Salvation Army,” 
•aid Commissioner O’Connor. The 
brokers agreed, and it was done.

no useful purpose. It is too inconven­
ient, entailing extra help, making still 
higher the cost of living.”

Bellachy, Laidlaw A Co., Paisley, Ont. 
—“I cannot see any possible good to be 
received from this work. It will not 
help the grocer, nor will it help to ex­
plain to the general public that the re­
tail grocer is not a profiteer.”

O. R. Maclnnes, Gravenhurst, On­
tario.—“I do not think it will be of any 
benefit to either the public or the grocer. 
Just more work for the grocer, that is 
all.”

W. JG. Cockbum, Woodstock, Ontario. 
—“I cannot see how it will benefit any­
one. It will make extra work for the 
grocer and he will have to hire extra 
help to get the work done.”

J. E. Kennedy, Canning, N.S.—“The 
public has not placed the blame for the 
high cost of living on the retail grocer. 
They apparently know that the grocer’s 
profits are very small, and these reports 
will be of absolutely no use to anyone. 
It may serve to draw the attention of 
the public from the real profiteers.”

D. A. Scott, Shelburne, Ontario.—“I 
live in the country and run a general 
store. I have not the overhead expenses 
which the town or city merchant has. I 
do not see how some of them make it 
go, as a great number of articles we sell 
are not showing enough margin to give 
a profit. This order is simply another 
favor that the Board of Commerce is 
asking of the retail grocer without giv­
ing anything in return. I helped, in­
directly, to put the Board in favor 
through the Government, which I now 
regret, because I think the retail grocers 
have enough grievances to bear."

More Merchants Voice Their Protests
Canadian Grocer Receives Additional Letters 
from Merchants Expressing Their Opposition 
to the Order of the Board of Commerce, Asking 

Tor Monthly Statements.



WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres

THE MARKETS AT A GLANCE

GROCERY markets generally eontinue with 
a firm undertone. Business throughout 
the Dominion is very encouraging, al­

though many wholesalers and retailers have 
adopted the hand-to-mouth buying policy. The 
sugar shortage is apparently past and supplies 
are now arriving freely.

MONTREAL—T**e Produce market has this
week strengthened up with 

several advances. Butter is up three cents a 
pound for creamery and dairy is a little dearer 
proportionately to the brand. Eggs are one cent 
per dozen dearer. Fresh salmon is a little 
cheaper. There is very little other change in the 
produce market. Vegetables are more plentiful 
this week and prices are easier. The price on 
flour is very strong and sugar is very firm at the 
advanced prices. The new jams are higher in 
price and canned fruits are scarce until the new 
supply arrives.
TORONTO—^he markets for general 

grocery lines are firm with ad­
vances registered on raisins, prepared icings, 
custard powder, jelly powders and jams. Sup­
plies of sugar are arriving freely and from now 
on sugar will probably be plentiful. One brand 
of corn flakes has advanced 35 cents per case. 
Corn meal and corn flour will be higher. The 
spice market is fairly quiet and will probably 
remain so until about the middle of August. 
Black peppers are steady; white peppers,

ginger, red peppers and cream of tartar are 
scarce and firm. Lower grade teas took another 
tumble downward in primary markets during 
the past week. This will not affect this market, 
as very little of this grade of tea is consumed in 
Canada. High grade teas continue to rule firm 
and are very difficult to obtain. Rices continue 
with a strong undertone ; high grades are scarce 
and quotations are firm. Shelled nuts are 
steady. New .home-grown vegetables are arriv­
ing. Old potatoes are about cleared up. 
Oranges have advanced and the market is firm.

Cured meats are up one to three cents per 
pound. Cooked hams are higher and a scarcity 
noted. The cheese market is steady. Eggs are 
firm and higher. Spring chickens are lower.
WINNIPEG—^ePorts this week show that

business has been very brisk. 
Sugar supplies are arriving a little more plenti­
fully. Cane syrup advanced during the week. 
The bean market is very strong. Dried fruits 
are unchanged. Canned salmon will be much 
higher for the new pack. Importers who repre­
sent Stavanger Norwegian sardines are expect­
ing quotations on the new pack. Spices remain 
steady. Jams and rices are firm. Shelled nuts 
are unsettled. Fine teas and coffees are ruling 
firm. Pancake and buckwheat, flour has ad­
vanced, also pork and beans, English biscuits, 
candied peels and Clark’s canned meats. New 
California fruits and vegetables are arriving 
daily.

QUEBEC MARKETS

M ONTREAL, July 2.—The market is rather quiet this 
week with very few changes. The vegetable market is 
very well supplied this week with lower prices on 

beans, cucumbers, cabbage, lettuce. New potatoes are plenti­
ful on the market but a higher price is expected shortly. Old 
potatoes are offered at five dollars a bag. There is a very 
strong market for dried fruits. A peculiar situation has devel­
oped in the price of flour since farina is dearer than flour. 
Sugar and molasses continue strong and rolled oats is firm at 
the advance price quoted last week. Canned fruit is scarce 
and it is expected that the prices will be high on the new 
supply when it arrives. Coffee, cocoa and spices remain firm.

Sugar Market Very Strong
HhIimI. -----—
- SUGAR.—The sugar market continuel 
very strong at the advanced prices given 
a week ago. The cane sugar ia still de­

manding a very high price, and unless 
some release comes in the near future to 
these prices the sugar market may be 
even higher.
Atlantic Sugar Co., extra granulated sugar,

160 Ihe........................................................................11 00

Acadia Sugar Refinery, extra granulated.. 21 00
Canada Sugar Refinery ..................................... 21 00
Dominion Sugar Co., Ltd., crystal granu.. 21 00
SL Lawrence Sugar Refineries ...........................21 00
Icing, barrels..........................................................    21 40

Do., 2Wb. boxes ..........................................!.. 21 60
Do., 60-lb. boxe# ..............................................  21 40
Do.. 60 L-lb. boxes ............................................ 22 70

Yellow. No. 1 ......................................................... 20 SO
Do., No. 2 (Golden) .......................................... 20 60
Do., No. S ............................................................. 20 40
Do.. No. 4 ............................................................... 20 20
Powdered, barrels................................................ 21 10
Do., 60s .................................................................  21 80
Do.. 26a ..................................  21 80

Cub* and Dice (asst, tes), 100-lb. boxes.. 21 «0
Do., 60-lb. boxes .............   21 70
Do.. 26-lb. boxes................................................ 21 00
Do.. 2-lb. package................................................ 28 00

Paria lûmes, barrels .............................................. 21 60
Do., 106 lbs................. ....................... .......................  J...
Do., 60-lb. boxes .................................................. 21 80
Do., 26-lb. boxes 22 00
Do., cartons, 2 lbs...............................................  28 00
Do., cartons, 6 fee..................................... ,.... 23 60

Crystal diamonds, barrels ................................. II TO
Do, 100-lb. boxes ............................................. 21 70
Do, 66-lb. box* ............................................... 21 80
Do, 26-Bi. boxen .................................................  23 06
Ik, eases, 26 cartons .................................... 22 7$
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Molasses Remains Firm
Msatrstl. ■ « —

MOLASSES.—The market for molas- 
ses continues strong without a change as 
yet. It is expected, however, that with 
the high price ,of cane sugar, molasses 
is due for higher prices. There is no 
change in the price of corn syrup this 
week.

8-gal. SSMi-lb. pails, seek.........
6-gml. 66-lb. palls, each.............

White Com Syrup—
2-lb. tins, 2 do*, in ease, ease 
6-lb. tins, 1 do*, in ease, ease 
10-lb. tins. to do*, in ease, case 

Cane Sprop (Crystal) Diamond—
Sase (2-lb. cans) ......................

Barrels, per 100 lbs........................
Half barrels, per ISO ft*.............

Glucose, 6-lb. cans (ease) .............

Hickory note (lame and small),
B>. ......................................................... 0 IS

Pecans, No. 4, Jumbo...................................
Peanuts, Jumbo ............................... 0 28

Do., extra .......................................... 0 20
Do., shelled. No. 1 Spanish.... 0 24
Do., Java No. 1 .......................................
Do., salted, Jara, per lb..... 0 20
Do., shelled, No. 1 Virginia.. 0 16%
Do., No. 1 Virginia.....................................

Peanuts (salted)—
Fancy, wholes, per lb...............................
Fancy splits, per lb.

4 46 Pecan*, new Jumbo, per H>...........
Do., large. No. 2, polished..

. 0 62 0 86
___  7 16 . 0 82 0 86

___  7 10
Do., Orleans. No. 2 ....................
Do., Jumbo ...................................

0 24
0 60

8 86 Pecans, shelled ...................... ........ . 1 00 1 60
.... S 06 Walnuts .............................................. 0 86

___  8 54
Do., new Naplee ........................
Do., shelled ................................. ............. 0 28

0 60
___ 12 26 Do., Chilean, bags, per lb........ * 68
___ 1C 66 Note—Jobbers sometimes make an added charge

4 86 to shove price* for broken lota.
Prices for 

Island of Montreal
.............. 1 76
.............  1 7S
.................. 1 SO

Barbauoes Molasses—
Puncheons ......... ............................
Barrels ..............................................
Half barrels ...................................

Fsncy Molasses (in tins)—
2-lb. tins. 2 do*. In eass. ease.
8-lb. tins. 2 do*, in ease. ease.
6-lb. tins, 1 do*, in ease. ease,
lil-lb. tins, to lies, in ease, ease

Package Rolled Oats Firm
M#PACKAGE GOODS.—With the in­
crease in the price of rolled oats in bulk, 
there is a strong market for the package 
rolled oats. It is not expected, however, 
that an advanace will follow the price of 
package oats. According to the latest 
Government ruling on the tax, shredded 
wheat, corn flakes, cream of wheat, 
puffed rice and puffed wheat, all come 
under the sale tax of 1 per cent.

PACKAGE GOODS
Breakfast food, case 18 ............................
Cocoanut, 2 os. pkgs., do*..........................

Do.. 20-lb. cartons, K>...............................
Com Flakes. 3-dox. lUse 8 60 8 66 8 60

8 60
0 78% 
• 86
4 26
4 16
6 40

Rolled oats, 20s ... a....................... 6 60
2 42to 
8 00

Oatmeal, fine cut, pkg*.. cate... 6 76
5 70
4 26
2 35

Hominy, pearl or granu., 8 do*.
Health bran (20 pkg».), ease-----
Scotch Pearl Barley, cue.............
Pancake Flour, cue ......................

Do., self-raising, do*. ................
Wheat Food. 16-1 to* ........................
Buckwheat Flour, cue ...............
Wheat flake*. ca*e of 2 do*.............
Oatmeal, fine cut, 20 pkg*.............
Porridge wheat, 60a. eue.............

••••

8 66
2 64»
2 «0
8 *0
1 60
8 26
2 *0
2 *6 
* 76
7 80
7 60

Self-railing Flour (6-lb. pa*.)
1 16

Do. (*-lb. pack.), do*. ..............
Corn Starch (prepared) ..................
Potato Sour .......................................

4 20
0 14 
* 1*
* 12to

Flour. Tapioca ...................................
Shredded Krumbles, 86a..................

* 16 0 10
4 66
2 26

Enamel Laundry Starch. 4* pk*.
4 6*

Celluloid Starch, 45 pkg*. case.. 6 60
7 00

Package Commeal .......................... 4 26

Walnuts Still Very Cheap
M«atre«l. ---------

NUTS.—Walnuts continue to be of­
fered at very low prices. Marbot walnuts 
are offered this week at 27 and 28 cents 
a pound. There is a very strong market 
for peanuts and with big demands.
Almonds, Tarragona, per lb.............  0 24 t 26

Do., shelled ..................................... 0 60 0 68
Do., Jordan ................................................ • 76

Bread nuts (now) .......................................... 6 28
Chestnuts (Canadian) .......................... 6 27
Filberts (Sicily), per lb.............. 6 20 0 21

Do.. Barcelona ............................. 0 26 0 26

Commeal May Be Easier
ÜMtml. ______

CEREALS.—The primary market for 
corn cereal is slightly easier this week, 
but it does not affect the wholesale mar­
ket. It is interesting to note that the 
price of farina is higher at the present 
than is the price of flour. Oatmeal and 
rolled oats continue firm at the advanced 
prices quoted last week.
CKBALS—

Commeal. golden granulated..
Barley, pearl (bag of SS lbs.).
Barley, pot (SS tie.)....................
Barley (routed) ..........................
Buckwheat flour, 88 lba. (new)
Hosnlny grits. 98 lbs......................
Hominy, pearl (98 lba.) .............
Graham flour .................................

Do., barrel .................................
Oatmeal (standard granulated)

Rolled Oats (bulk), 90s..................

Shortage of Canned Fruit
Montreal. ---------

CANNED GOODS.—Following an ad- 
vance in the price of some canned goods 
Inst week the market remained firm with 
no change in prices this week. The 
wholesalers in Montreal have found a
severe shortage in canned peas and in
some lines of canned fruit. It is honed,
however, that this will be rectified before
long as the new crops of fruit reach the
market.

CANNED VEGETABLES
Asparagus (Amer.) mammoth

green tips ......................................... 4 60 4 86
Asparagus, imported (2to*)........... 5 60 6 66
Beans, golden wax ........................ 2 00
Beans. Refugee ................................... 2 00
Com (Is) ............................................ 1 76 1 80
Carrots (*liced). 2* .......................... 1 46 1 76
Corn (on cob), gallons .................... 7 00 7 60
Spinach, 8s ......................................... 2 86 2 00
Squuh. 2 to-lb.. doe......................... 1 6#
Succotash. 2 lb., do*.......................... 1 80

Do.. Can. (2*) ................................. 1 80
Do., California. 2* ........................ 8 16 8 60
Do. (wine gal*.) .......................... 8 00 10 00

Sauerkraut. 2to-lb. tin» .................. 1 60
Tomatoes, la ....................................... 1 46 1 60

Do.. 2s .............................................. 1 60 1 66
Do.. 2 to* ....................................... 1 88 to 1 *7 to
Do., 8s .............................................. 1 90 t IS
Do., gallon* ..................................... * 60 7 00

Pumpkin*. 2to* (do*.) ................... 1 60 I'M
Do., gallons (doe.)

Peu, standards................................................
Do.. Early June ............................. 1 92to
Do., extra line. 2s .....................................
Do., Sweet Wrinkle ...................................
Do., fancy. 29 os. .....................................
Do.. Mb. tins..............................................

Pus, Imported— ».   r-
Fine. case of 190. case............................
Ex. Fine .........................................................
No. 1 .............................................................

CANNED FRUITS
Apricots. 2to-lb. tine ...................... 6 28
Apples. 2to*, do*. .......................... 1 40

Do., new pack. doe. ............. ...................
Do., la, do*. ............................... 1 89
Do., new pack ............. .............................
Do., gallon*, do*. ........................ 6 86

Blueberries, to*, do*........................... • 96
Do., 2a ................................................ 2 40

Do.. 1-lb. tat*, do*....................... 1 96 1 00
Currants, black, 2*. don................... 4 00 4 06

Do., gal*., do*................................................ 16 00
Cherries, red, pitted, heavy syrup,

do*. .................................................. 4 76 4 SO
Do., No. 2)4 ................................... 4 80 6 16
Do., No. 2 ...................................................... 20 00
Do., white, pitted ........................ 4 60 4 76

Gooseberries, 2s, heavy eyrup, do*. .... 2 76
Peaches, heavy syrup—

No. 2 .................................................. I 06 4 00
Do., gal. "Pie," do*................................ 0 60
Do., gal., table ............................................ 10 00

Pear», 2* .................... ................... 4 26 4 60
Do., 2* (light eyrup) ............... .... 1 00
Do., 2 to*......................................................... 6 26

Pineapple (grated and siloed),
1-lb. flat, do*. ............................................ 1 90

Tea Market Remains Firm
TEA.—The price of tea continues 

strong at the high quotations. The new 
crop of early Japan tea is being market­
ed at a high price, but continues to hold 
strong. There are no reports as yet on 
the second crop. Ceylon and Indian tea 
are quiet and the larger markets are a 
little easier in price.
Ceylon* and Indiana—

Pekoe Souchongs ........................ 0 48 #14
Pekoes ................................................ 0 02 0 00
Broken Pekou ............................... 0 6* * *4

^ Broken Orange Pekou ........... * 61 * 04

Broken Orange Pekou ............. * 68 0 85
Broken Pekou ............................... 0 46 0 60

Jinan* and China*—
Early pick lag*. Japans ............. * 08 0 18

Do., uoond* ............................... 0 50 0 66
Hyson third* ................................. 0 45 0 6*

Do., pt*. ................................... .. 0 68 OC
Do., sifted ................................... * 47 0 72

Above pries* give ranee of quotation* to the 
retail trade.

JAPAN- TEAS (new crop)—
Choice (to medium) ................................. 0 16
Early picking 0 *0
Finest grade* .............................................. 1 *0

Pekou .............................................. * 44 0 46
Orange Pekoe* ............................ *46 Ott
Broken Orange Pekou ............. 0 46 0 48

Inferior grade* of broken tea* may be had from 
jobbers on request at favorable prices.

Coffee and Cocoa Steady
MeaMwaL ______

COFFEE AND COCOA.—The market 
for coffee and cocoa remains unchanged, 
but the quotations are very firm. Cocoa 
in particular is strong since there has 
been a number of advances in the price 
of imported cocoas.
COFFEE—

Rio, H>.................................................. * llto * I6to
Mexican, lb....................................... 0 4* 0 61
Jamaica, lb. ................................... 0 41 0 46
Bogota*, lb........... ........................... 0 49 0 61

Rice Market Quiet
Manual. ---------

RICE.—The primary market for rice 
seems to be a little easier but there is 
no change in the prices to the trade. 
The market is rather quiet.

Carolina, ex. fancy .............
Do. (ftUMf) ........................

21 00
18 80

Rangoon ”B”...................... 14 08
15 76
10 00
IT 00

! ii!3
Broken rise, fine .............

Boll rice, fine ........................
.... ....

Tapioca, per lb. (wed)...........
Do. (pearl) .............................

.... 0 IMM 
___ t lifl

Do. (Sake) ............................ * tfto
0 2*
* 14to

Honduras, fancy ................
Siam ..........................................

NOTE.—Hie rice market is subject to frequent 
change and the price hula is quite nominal

Spices Are Unchanged
Msatrst). ———

SPICES.—The market remains firm 
this week for spices. There is no change 
in the prices.
Allapiee

(pare) ......................... .. 0 II

\
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Coeoanut, pails. 26 lbs., unewest- Loom 8 14 6 17

sued, lb....................................... .. 0 40 Fis» (ley*), 18-lb. bancs. Is, lb.. 
Do.. 1)4», lb......................................Do., sweetened, H>......................... 6 86 • 46

Chicory (Canadian), lb...................... 6 86 Do., 2Û*, lb....................................... 4 48
8 68Cinnamon—

Rolls .................................................. 6 66
6 66
6 88
8 86
6 66

Do.. !<». lb. .................................
Fisa, white (76 4-os. boa*).........

Do., Spanish (eookins). 22-lb.
D^Turktahi14* crown," "lb.! !."!!

....
rround ............................... 0 86

0 85
Cream of tarter (French, pure)..

Do., American his* t*t ...........
Gins* (Jamaica) .............................
Gins* (Cochin) ...............................
Mace, pure, 1-lb. tins ......................

0 76
6 86

rrr; 844
4 46
8 76
4 76
1 86

....
0 48
6 86
6 86

Do.. 10-lb. boa.................................
Do., mats ..........................................
Do., 21-lb. boa.................................

—

Mixed spice » s • a •.. .,,, t,,■.,
Do., 2ft shaker tine, dee..........

Nutmess, whole—
Do., 64, lb................................. ..
Do.. 86. lb. .....................................
Do.. 106. lb........................................
Do., sround. 1-lb. tins .............

6 66 0 31
1 16

6 48
6 48
6 48
6 64

Do. (11 10-oa. box*)....................
Prunes (26-lb. box*)—

28-86» ...................................................
86-46» ................................................
40-68» ...................................................
68-60» ..................................................
68-78» ..................................................

....

2 20

6 Si
0 66
0 27
0 26
0 22
6 20
4 18
4 1714 
6 17

Pepper, black ..................
Do., white ........................ J..........

Pepper (Cayenne) .............................
Pickling spice .................................

Do., package, 2 os., doe............

686 
• 86

6 66
6 68
8 87
6 88
6 68

70-60» ...................................................
8*88» ................................................
88-188» ................................................
180-180».............................................. 4*16

Do., peek*». 4 doe................ 8 76Paprika ........................................... • N
Tnmorie ................................. *28 • ItTartaric arid, per lb. (erystala

or powdered) .........................  1 M 1 ItCardamon seed, per lb., balk,nofalnal ........................................ t 00
Carra way (noerinal) .................. t St t M
Mustard seed, bulk......................  0 86 t 4tCelery seed, bulk (nominal)......  0 76 t It
Pimento, whole ........................ t It t 10

Axle Grease Dearer
Montreal i . ...

MISCELLANEOUS.—There hat been 
an advance of 46 cents and 70 cents per 
case on the two sizes of Clark’s tomato 
catsup. The small sizes offer at $2.90 
a case and the large size at $3.80 per 
case. Axle grease has advanced 46 and 
65 cents per case for the 1-pound tins, 
and 80 cents per case on the 3-pound 
tins. Some jelly powders have advanced 
5 cents per dozen to $1.70. Strawberry 
jam has advanced to $1.60 each for the 
4-ponnd jars.

Dried Fruits Are Firmer
Montreal. ------

DRIED FRUIT.—Although the mar­
ket for dried fruits is rather quiet at 
this season the prices are strengthening 
and higher values may be looked for. 
The higher rate of sterling exchange is 
affecting these imported lines. Canadian 
Grocer >s informed that when the new 
crop of raisins and currants are offered 
on the market next fall the prices wifi 
be much higher. The present stocks are 
all being bought up and a shortage may 
result before the summer season Is over. 
Higher prices are also expected for 
prunes.
AprieoCe, fancy ................................. 0 88

Do., choie» ............   e 84Do., slab» .................................... • 80Apple (evaporated) ......................... • IS
Peaehos (fancy) ..................... 0 28 S 88

Do., choice, 1b................................. 8 28Pears, choice .........................  8 88 8 86Drained Peals—
Choice ..........  8 26
Ba. fancy..................................... 8 888 46e a 

8 68 8 22 
8 86

Much New Fruit on Market

Omnew ........................................

Choice, bulk, 26-lb. boxoa, lb..
Peels (cut mixed), doe. ..................
Raisins (needed)—

Muscatels, 2 Crown...................... .... • 28 
• 16

Do.. 8 Crown ...................... .. • 24
• 12S

t M 
• 20

Fancy seeded (bulk) ..................
Do.. 14 *. .....................................

Cal. seedless, cartons. It ounssa 
Do.. If ounces

6*24
6 81
6 88

6 24
4 86
6 28
6 27
4 86

Do.. Greek (16 ou.) ___ >,...
Dm tes. Rxeelsior (86-16»), ok*.. 

Fold, 12-lb. boa*..........................

6 24
6 1614
1 86

Packs** only ...............................
Dromedary (8S-10 os.) ..............
Packages only. Excelsior...........

6 14 6 20
6 16
6 28

Bau*DaTts, No. i!!!"!!!!!!!!!
Apples In box* .................................
Bananas (si to trade), bunch... 
Grapefruit Jamaican. 84. 88. 86.. 

Do_ Florida. 64, 64. 88. 64....

1 88
6 88
8 80

• 88 
7 88
6 68 
7 88
6 88 
4 88 
1 88

Orentes, Cal., Valencias ................
Do.. 100s and 168» ......................
Do., 176» and 280» ........................

— 9 68 
2 68 

18 80
Cal. Navels—

80s, 100s ............................................ 7 50 
7 00120s ....................................................

160s ..................................................... 7 60
8 60176s, 260s .....................................
6 00
9 76 
8 50

Cocoa nuts .............................................. 9 76 
8 50

Watermelons, each ............................ 1 25

Lower Prices on Vegetables

head

FRUIT.—New fruit is arriving on the 
market daily. Plums, peaches and pears 
are prominent on the fruit market. A 
very good supply of cantaloupes are on 
the market offered at $8 per case of 16 
and $8 for the 46 size. Watermelons 
are a little cheaper.

of new potatoes in the United States 
which it appears will cause an advance 
of about $1 per barrel in this country. 
The prospect for the crop of home-grown 
potatoes is very good.
Beane, wax. per hamper .............
Beene, new e trine (imparted)

Do., new string (Imp.) hamper 
Cucumbers, hamper 
Chicory, doe. ..
Cabbage, crate 
Carrot», beg .
Gertie. »............
Horseradish, H>.
Lettuce (Montreal]
Leeks, doe. ...
Mint ..................
Mushrooms, lb.
Onions. Yellow. 76-lb.

Do., Texas, crate 
Parsley (Canadian)
Peppers, green, dee. ...
Parsnips, beg ..................
Potatoes, Montreal (86-1 

Do., New Brunswick 
De., sweet, hemp* .

Canadian Radish*, doa.
Spinach, box ....................
Turnips, Quebec, bag ..

Do., Montreal ...........
Tomatoes, hothouse, lb.
American parsley, doe.
Watorere* (per dos. )..
Lettuce (curly), S dos. in 
Tomato* (Florida), crate 
Wash. Celery
New potatoes. No. 1, per barrel

Do., No. 3. per barrel .........
Mississippi Flat Tomato*...........

bag)

boa.

3 86

6 88

6 86 
6 60 
6 68 

8 88 
8 68 
8 18 
8 88 
8 76
4 88 
8 88 
1 88 
8 00 
8 00 
8 76 
0 68
1 76 
6 00 
6 80 
3 76 
6 48 
8 76 
1 88
5 08
6 46 
1 68
8 78 
1 00

10 88 
1 68 

16 08
9 00
2 60

VEGETABLES. — The market for 
vegetables seems a little dasier thie 
week. The weather has been splendid 
in this section for the production of gar­
den produce and the prospects are for 
lower prices later on. New beans, cu­
cumbers, cabbages and lettuce are lower 
in price this week. So far there is no 
change in the price of potatoes, which 
are much lower than they have been. 
Old potatoes are offered at $6 now, tuft 
there has been an advance in the price

Peculiar Flour Situation
MeatreoL ---------

FLOUR. — A peculiar situation has 
arisen in the price of flour. The Cana­
dian Wheat Board are controlling the 
price at the present time, but it will 
be noted that the price of farina is 
higher than the price of flour. This 
would indicate that the quotations on 
flour are very strong at the present 
time. Flour, however, is offered in 
Minneapolis to-day at $1 a barrel lower. 
This may or may not affect the price of 
flour in Canada.
Spring Wheat Flour..................................... 14 88
Winter Wheat Flour ........................ ,... 14 00
Blooded Flour .........................  14 20
Graham Flour ................................................ 14 85
Whole Wheat Flour ..................................... 14 85
Com Meal Flour .......................................... 12 20

Hay and Grain Unchanged
Montreal. ______

HAY AND GRAIN.—There is no 
change in the price of hay or grain this 
week. The prospects for the new crop 
are very good in this province, arf3 lower 
prices later on in the summer will no 
doubt be in effect.

ONTARIO MARKETS

TORONTO, July 2.—The markets for general grocery 
lines are firm with advances on raisins, prepared icings, 
custard powder and jelly powder. Sugar is arriving more 

freely. One brand of corn flakes have advanced 35 cents per 
case. Corn meal and corn flour will be advanced around 40 
cents per bag. The spice market is quiet. Wagstaffes’ jams 
are higher. Geo. Washington coffee is reduced. Nuts are 
steady.

Sugar is Plentiful
SUGAR.—Supplies of sugar are now 

arriving freely and there is every indica­
tion that the shortage is past for some 
time. The market continues firm.

St Lawrence, extra granulated, cwt.,.. 21 21
Atlantic, extra granulated ........................ 21 21
Acadia Sugar Refinery, extra granulated 21 21 
Dom. Sugar Refinery, extra granulated.. 21 21
Canada Sugar Refinery, granulated.........  21 21 '

Differentials : Canada Sugar, Atlantic. St Law­
rence. Dominion : Granulated, advance over basisr* 
50-lb. sacks, 25c ; barrels, 5c; gunnies, 6/tOs, 40c;
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gunnlea, 10/1 Os, 60c : cartons, 20/6», 60c ; cartons, 
ee/2s. 76c,

Differentials on yellow sugars : Under basis, 
bdgm 100 lbs., No. 1. 40c; No. 2. 60c; No. 3, 60c; 
barrels. No. 1, 35c ; No. 2, 46c; No. 3, 66c.

Acadia granulated, advance over basis : gun­
nies. 6/20s, 40c; gunnies, 10/10s. 60c; cartons, 
*0/6e, cartons, 60/2s, 70c. YeHowi same as above.

Corn Syrups Strong
Tarent*. ---------

SYRUPS.—There is a good demand 
for corn syrups, and tendency is for 
higher prices in view of the higher cost 
of corn.

MOLASSES.—This market is ruling 
firm at steady quotations.
Cere Irma—

Barrels about 700 lbs., yellow .... 0 1014
Half barrels, 14c over bbls. ; 14 

bbU.. 14c over bbls.
Casas, 2-lb. tins, white, 2 doa

In case  .................................................. 7 30
Caaes, 5-lb. tine, white. 1 doc.

in case......................................................... 8 36
Cases. 10-lb. tins, white, 14 doa.

in case ....................................................... I 06
Cases, 2-lb. tins, yellow, 2 doa

in ease ...................................................... 6 70
Cases, 6-lb. tins, yellow, 1 doe.

in ease ....................................................... 7 76
Cases, 10-lb. tins, reflow. 14 doa.

in ease ....................................................... 7 46
Cane Byrupe—

Barrels and half barrels, lb...................................
Half barrels, 14c over bbls. ; 14 

bbls., !4o over.
Cases. 2-lb. tins, 2 doa. in case .. 7 00

lio lasses—
Fancy, Barba does, barrels, gal. ..... 1 68
Choice Barbe does, barrels......................................
West India, bbls., gal............................ 0 64
West India. No. 10. kegs........................... 6 60
West India, No. 6, kata................ 3 00
Tins, 2-lb., table grade, case 2

doa.. Barfaadoes....................................... 7 76
Tine, 3-lb. table grad* ease t

doa., Barba does........................................ Id 70
Tina, 6-lb., 1 doa to sasa, Bar­

ba does .................................    I 06
Tins, 10-lb., 14 doa to case,

Barbadoes ..............................  I 00
Tins. No. 2. baking grade, ease

2 doa ........................................................... 4 20
Tins. No. 3, baking grade, ease

of 2 doa .................................................... 6 60
Tins, No. 6. baking grade, ease

of 1 doa ................................. .... 4 00
Tins, No. 10, baking grade, ease

of. 114 doa .............................................. 4 26
West Indies. 114», 48s ............. 4 00 0 06

i Corn Flakes Are Higher
Toronto. ---------

PACKAGE GOODS. — Package oat­
meal and cornmeal will be higher in the 
next week due to the higher cost of oats 
end corn.. Kellogg’s com flakes (Lon­
don) has advanced to *4.25 per case. 
Shredded wheat is now $4.95 per case.

PACKAGE GOODS
Rolled Oats, 20s, round, case___

Do., 20s, square, ctse ........
.... 6 50

6 50
4 86
2 A2M 
4 254 is

Porridge Wheat, 80s, regular, case 
Do., 20a, family, case .......

Cooker Package Pea*, 86s, case.. 
Cornstarch, No. 1, lb. cartons... 

Do., No. 2. lb. carton*............

6 00
6 80
4 85
0 14
0 1214 
0 12U

Do., in 1-lb. cartons .............
Do., in 6-lb. tin canisters ....
Do., in 6-lb. wood boxes .........

Celluloid Starch, case ...............
Potato Flour, in 1-R>. pkgs. ... .

e nil
0 1614 
0 16k 
6 60
0 10
6 76
4 25
8 50

Barley, 24a ....................................... 8 50
6 50
5 40

Self-rising pancake flour, 24s....
Buckwheat flour. 24s ....................
Two-mlnnte Oat Food. 24s......

4 10
4 10
8 76
4 80

Puffed Rice, case .................
Health Bran, case.........

.... 6 7#
2 60

F.fl. Hominy, gran. ease....... .... 4 86
4 25Scotch Vearl Barley, ease........... 8 60

Self-rising Pancake Flour, 80 to
case ............................................................. 8 80

Do., Buckwheat Flour. 80 to case .... 8 60

Com Meal to Be Higher
Tereate. ----------

CEREALS.—Some manufacturers are 
quoting rolled oats at $6.40 per bag, but 
there are jobbers who quote at $6.00 per 
bag. This will only be until stocks in 
jobbers’ hands are reduced and prices 
will then have to be advanced. Com flour 
will be advanced next week 40 cents
per bag and com meal will also advance 
25 to 40 cents per bag.

Barley, pearl, 98»...............................
Barley, pot, 98. ................................
Barley Flour, 98. ..........................
Buckwheat Flour, 98s ....................
Cornmeal, Golden, 98» ..................

Do., fancy yellow, 98* ...........
Oatmeal, 98. ...........................
Oat Flour ...........................................
Corn Flour, 98a .................................
Rye Flour, 98s ...................................
Rolled Oat., 90s ...............................
Rolled Wheat, 100-lb. bbl..............
Cracked wheat, bag ......................
Breakfast food. No. 1......................

Do., No. 2 ........................................
Rice flour. 100 lbs.............................
Linseed meal, 98s...............................
Peas, split. 98s ...................................
Bln* peas, lb........................................
Marrowfat green peas ..................
Graham Floor, 98s ........................
Farina, 98s ..........................................

Single Bag Lots 
F.o.b. Toronto

6 80
7 60
6 28
6 26

6 60 6 00
6 76

6 26 6 60
8*76
0 26
6 00
8 80
8 75
9 00
9 00

10 00
6 76
0 08k
0 10
0 Ilk
7 66
« 20

Spice Market Quiet
Tarsalt». ---------

SPICES.—The spice market is fairly 
quiet and is expected to remain so until 
about the middle of August. Black pep­
pers are steady, white peppers, ginger, 
red peppers and cream of tartar are 
scarce and firm.
Allspice .................................................. 0 28 0 18
Cassis ..................................................... 0 18 6 49
Cinnamon ........................................................... • 85
Cloves ....................................................  0 88 0 90
Cayenne ..........................  0 86 0 87
Ginger, Cochin .............. ................•. .... 0 IS

Do., Jamaica ......................................... 0 80
Mustard, pare .................................................. 0 60
Herb# — sn% thyme, parsley,

mint, savory, Marjoram ........... 0 40 0 70
Pastry .................................................... 0 36 0 18
Pickling spices .........................  8 SO
Mac# ....................................................... 0 80 0 90
Peppers, black ................................... 0 19 0 41
Peppers, white ................................... 0 60 0 St
Paprika, lb.............................................. 0 80 0 U
Nutmegs, selects, whole 100a......................... 0 68

Do., 88*........................................................... 0 66
Do.. 64s........................................................... 0 76
Do., ground ..................................... 0 40 0 60

Mustard seed, whole ...................... 0 20 0 40
Celery seed, whole ........................................ 0 76
Borisnder, whole ............................... 0 26 0 SO
Carrs war seed, whole .................... 0 36 • 45
Tumeric ...„................................................. 0 28
Curry ...........«L................................  0 40 0 46
Curry Powder   0 40 0 46
Cream of TUrtarwr

French, pure ................................... 0 IS 0 90
American high-test, bulk ...... 0 II 0 90
2-os. packages, doa. .................................... 1 76
4-os. packages, doa. .................  I 76 6 00
4-os. tins, dos .......................................... 0 00

Quality Teas Scarce
Tarent». ---------

TEAS. — Lower grade teas took 
another tumble downward in primary 
markets during this past week. This 
will hardly affect this market, as very 
little of this grade of tea is consumed 
in Canada. High grades continue to rule 
at firm figures and are very difficult 
to obtain.
Cevtona and Indians—

Pekoe*Souchongs .................. ... 046 0 64
Pekoe» 0 60
Broken Pekoes ........................ 0 04
Broken Orange Pekoes ... ... 0 68 1 00

July 2, 1920
Java*—

Broken Orange Pekoes . 0 68
Broken Pekoes ................. 0 60

Japans and China*—
Early pickings, Japans . 1 00

Do., seconds................ 0 66
Hyson thirds ................... 0 60

Do., pta.............................. ........... 0 68 0 67
Do., lifted ...................... 0 72

Above prices give range of quotations tn tk* 
retail trade.

Coffees in Quiet Demand
T.r.nte, —i-

COFFEE.—This market is ruling firm 
under a quiet demand. Quotations are 
unchanged.
Java, Private Estate ...............
Java, Old Government, lb. ...

0 68
6*6# 
0 62 
0 66 
0 48 
0 46

Mexican, lb. .................. ............
Maracaibo, 4b. ....................
Jamaica, lb......................................

!*.!*. o’ii
.... 0 46

Blue Mountain Jamaica .....
Mocha, lb.........................................
Rio. lb. ......................................... 0 36

0 IS 
0 86 
0 17

Jams Are Higher
CANNED GOODS. -- There is r

change in canned goods. Quotations are 
steady.

JAMS.—Wagstaffes’ jams, jellies and 
marmalade have advanced as follows: 
No. 1, tins, 16 cents dozen; No. 2, tins, 
30 cents per dozen; No. 4, tine, 5 cents 
each; No. 7, tins, 9 cents each; 80-pound 
tins are up one cent per pound; 16-ounce 
jars, 15 cents per dozen ; 12-ounce jars, 
10 cents per dozen; 22-ounce jars, 20 
cents per dozen; 28-ounce jars, 25 cents 
per dozen; St. Williams, No. 4 tins, 
crabapple jelly has advanced to $1.25.
Salmon—

Sock eye, la, dos. ........................ 4 71
Soek«y«, k*. dos. .................... .
Alaska reds, Is, dos.................. . 4 26

a 78
4 60

Do., k* ....................................... 2 60
Lobsters, k-lb., doa ................ € 60

Do., %-lb. tins .......................... . 1 00
Whale Steak, la, flat, do*........ 1 00
Pilchards, 14b. tails, dos......... 2 16
Canned Vegetables—

Torn.tom. 2ka doa. ........... 2 00
Pea», Standard, do*. ........... 2 60

Do., Early June, dos. ... 2 40
Do., Sweet Wrinkle, doa. .. .. 2 60 2 70

Beets, 2s, dos. ........................... 1 46
Do., extra sifted, doa. ... .. 2 77k 2 82k

Beans, golden wax, dos. ... 2 00
Asparagus tips, dos. ............. 4 75
Asparagus butts. 2k*. dos.. 2 50

Canadian corn ............................ 2 00
Pumpkins. 2k*. dos. ........... 1 86
Spinach, 2s. dos......................... 2 16

Do.. 2k*. dot. ...................... 2 80
Do., 10s, dos.............................. 10 00

Pineapples, siloed. 2s. dos. ... 6 26
Do., shredded, 2s, dos............. 6 26

Rhubarb, preserved, 2s. dos. .. .. 2 07k 2 10
Do., preeerred, 2k*. doa .. . . 2 65 4 62k
Do., standard, 10a, doa. .. .. 6 00

Apples, gal., dos. .......................... 6 25
Peaches, 2s. doa........................... 4 IS
Pear», 2s, dos. ............................... 4 26
Plum,. Lombard, 2s. doa ........... . . 8 10 8 85

Do.. Green Gage ...................... 3 40
Cherries, pitted, H. S.................... .. 4 86 4 40
Blueberries. 2s ............................. 3 40
Strawberries. 2a, H. 8................. 6 86
Blueberries, 2s ............................... 8 46
Jems—

Apricot*. 4s. each ...................... 1 08
Black Currants. 16 os., dos. . .. 6 00 * 16

Do., 4a each................ 1 IS
Gooseberry, 4». each .............. 1 08

Do., 16 ea. doa .................. 4 88
Peach, 4a, web ........................ 1 08

Do., 16 os., doa.................. 4 16
Red Currants. 16 oa. doa . 4 80
Raspberries, 16 oa. doa ... 6 30

Do.. 4s. each .......................... 1 40
Strawberries, 16 oa. doa ... .. 6 26 8 40

Do.. 4a each ........................ 1 u
Rice* Are Firm

RICE.—Rice continues with a strong 
undertone. High grade rices are scarce
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end quotations are firm. Tapicoa and 
sapo are steady at 12 cents per pound.
Honduras, finer, per IM I be. ..

Siam, finer, per 100 lbs............................................
Siam, second, per 100 lbs........................ It 00
Japans, finer, per 100 lbs......................... 0 18%
Faner Patna ............................................... 17 00
Chinese. XX., per 100 lbs.......................................

Do., Simla ...............................................................
Do.. Majin, No. 1................................................

Tapioca, pearl, per lb. .. .......... 0 12 0 1214
White Sago ...................................... 0 12 0 12%

Do., Pakllng ......................................... 14 00

Package Coffee Down
Tarent o. --------

PACKAGE COFFEE.—Geo. Washing­
ton coffee has beep reduced as follows: 
Small size now quoted at $4.60 per doz.; 
medium, $8.86; large. $13.90; hotel, $4.20.

Raisins Are Higher
Terente. ---------

DRIED FRUITS.—Raisins have ad­
vanced one to three cents per pound and 
there is an indication that raisins will be 
scarce before the new crop arrives. Figs 
are cheap and can be bought at a variety 
of prices.
Evaporated apples .................................... 0 2S
Apricots, cartons. 11 os., 48s.................. 4 53
Candied Peels, American—

Lemcn ............................................ 0 44 0 46
Orange .......................................... 4 44 0 16

Currants—
Grecian, per lb............................ 0 22 0 24
Australians. 8 Crown, lb.......... « 18 0 28

Dates—
Excelsior, pkjrt.. 8 doi. In case 8 78
Dromedary, 9 do*, in ease.... 7 25
Fard, per box. 12 to 13 lbs........ 8 60
New Hallowee dates, per lb... t 18 0 21

Flee—
Tape-Comarde, lb.......................... 0 10
Layer, lb........................................ 0 25 0 40

Prunes—
30-40a. 25s ................................... 0 31
40-50*. 25s .................................... 6 26 0 28
30-80s. 25s ........................................... 0 22*4
80-701. 25s ............................................... 0 20
70-801. 25e   0 18
80-OOs. 25. ............................................... 0 20
ee-ieos. 25. ................................................

Sunset prunes In 5-1b. cartons.
each ............................................................ 1 It

Peaches—
Standard. 25-lb. box, peeled .. 
Choice. 26-lb. box, peeled........

. 8 21%
, 8 27
. 8 28

8 28 
• 88
8 18

Rabin*—
California bleached, lb.............. « 27%
Seedless, 15-os. packets .......... 0 29 0 30
Seeded. 16-oa. packets .......... 0 29
Crown Muscatels, No. 1, 25s. . 0 26
Turkish Sultanas .................... « 26
Thompsons, Seedless ................ 0 27%
Valencias .................. ................ 0 24%

New Jam Prices
Terente. --------

JAMS.—Quotations on new pack Old 
City strawberry jam to arrive are out 
on the 2-pound net glass jar of $10.60 
per dozen.

Jelly Powder and Icings Up
MISCELLANEOUS. — Bird’s blanc 

mange is up to $2.25 per dozen. Pure 
Gold jelly powder has advanced to $1.70 
per dozen, or $1.66 in gross lots. Pure 
Gold icings have advanced to $2.35 per 
dozen.

Shelled Nuts Steady
NUTS.—The market for nuts is fairly 

steady and shelled Bordeaux walnuts are 
quoted at 60 cents per pound Shelled 
almonds are 63 to 66 cents per pound.
Almonds. Tarragon»., lb.............  • 81 • 88
Butternuts. Canadian, lb........................... 8 88
Walnuts. Cal„ begs. 188 lbs. .... 8 48 8 48

Walnut», Bordeaux, lb. ... o so
Walnuts, Grenoble», lb.......... 0 84

Do.. Marbot .. 0 80
Filbert», lb.............................. 0 26
Pecan», lb................................. ...... 0 so e 82
Cocoenuts, Jamaica, aaek 10 00
Cocoanut, unsweetened, lb. ........ 0 88 0 40

Do., sweetened, lb.............. 0 40
Peanuts, Spanish, lb.............. 0 26%
Brasil nuts, large, lb. .. . ........ 0 82 0 88
Mixed nuts, bag» 60 lbs. . 0 82
Shelled—

Almonds, lb......................... 0 66
Filberts, lb............................ 0 45
Walnuts, Bordeaux, lb. 0 60

Do., Manchurian .......... 0 60
Peanuts, Spanish, lb.............. 0 26

Do.. Chinese, 80-32 to ox. 0 20
Brasil nuts, lb......................... ........ 0 85 0 88
Pecans, lb................................. l 10

Flour is Steady
Tarante. ---------

FLOUR.—The flour market is steady
with every indication of remaining so
for some time. Quotations are un­
changed.
Ontario winter wheat flour, In 

carload shipments, on tracks,
per barrel, in Jute bags...................... 18 70

Manitoba, spring wheat flour. In 
jute bags, per barrel ............................ 16 15

New Vegetables Arrive
Toronto. --------

VEGETABLES. — New home-grown 
vegetables are arriving. Cabbage is 
quoted at $8.00 per large crate; green 
peas are $1.50 per basket; wax beans 
are $5.f>0 per hamper; hothouse toma­
toes are 35 to 40 cents per pound; old
potatoes are about cleaned up.
Potatoes, old. beg ........................ 5 00 6 00
Mushrooms, 4-lb. basket ............ 4 00
Lettuce, Can., heed, 2 do*, to box 3 00 3 50

Do.. leaf, dot.................................. 0 80 0 40
Cabbage, Can., large crate .......... 8 00
Green Onions, dot| bunches.......... 0 25 0 35
Rhubarb, outdoor, do*. ................ 0 30 0 40
Parsley, domestic, per ll-qt. bask. 1 60 2 00
Cucumbers, Carolina, hamper.. . . 5 50

Do., per lL-qt basket ............ 3 60
New Carrots, hampers ................ S 60
Asparagus, per basket ................ 2 50 3 25

New Beets, doxen bunches................. 1 00
Wax Beans, home grown, hamper .... 6 50
•Spinach, bush. box .................................. 0 50
Radish, doe. bunches .................. 0 25 0 40
On tone, Texas, crates................................ 2 50
New Potatoes. Carolina—

No. 1, per barrel............................. 14 50
No. 2, per barrel .. »..................... 10 00

Tomatoes, 4-bkt. crate........................ 2 90
Do., Texas, 6-bkt. crate................. 7 00
Do., hothoure, per lb........... 0 86 0 40

Green Peas, basket .........   1 50

Oranges Are Higher
Tarante. --------

f itUITS.—Valencia oranges have ad­
vanced 25 cents per case. Strawberries 
are arriving freely and quotations are 
changed daily. Boxed apples are down 
to $4.50 per box. Georgia peaches are 
arriving and quoted at $5.00 per crate. 
Watermelons are down 25 cents each.
Oranges. Valencias—

80s, 96s .................................................... 6 75
l2*e ........................................................... 7 75
150s   8 00
176s, 200s, 216s. 250s ................ 7 75 8 25

Bananas, Port Limons ............................ 0 lO1^
Lemons, Cal., 300s, 360s........................... 6 00

Do., Mefsinas, 300s .............................. 6 00
Do., Verdillis .......................................... 6 00

Grapefruit, Cuban—
64s. 80s, 96s ............................. . 4 25 5 50

Grapefruit, California Seedless -—
48s ............................................................. 8 50
64$, 70s, 80s. 96s, 126s.............». 4 00 4 50

Boxed apples, all sizes .............\ .... 4 50
Strawberries, quarts .....................\ ____ 0 20
California cherries, box of 8 lbsJ .... ....
Watermelons, 26-lb. aver., eaclf .... 1 25
Cal. Canteloupes. case. 45s..___ 7 75
Georgia Peaches, 6-bekt. crates.............  5 00
Apricots, Cal., box .................................. 4 00
Plume, Cal., box ....................................... 4 50

Maple Flavor Advances
Tarent». ---------

EXTRACTS.—Crescent M.ipleine has 
lulvannced. ' Quotations ere now as fol­
lows : One ounce boVies, $3 per lezen ; 
2-ounce, $6.10; 4-ounce, $9.50; 8-ounce, 
$18 25; pints. $32.35; quarts, $60.60; half 
L'allons. $9.76 each; gallons, $16 80 each.

WINNIPEG MARKETS

WINNIPEG, July 2.—Reports this week show that busi­
ness has been very brisk. Sugar supplies are arriving 
a little more plentifully. Cane syrup advanced during 

the week. The bean market is very strong, while the dried 
fruit market remains unchanged. Canned salmon will be very 
much higher for the new pack and importing firms who repre­
sent Stavenger Norwegian sardines are expecting prices on 
the new pack. Spices remain steady with jams and rices re­
maining firm. Shelled nut market is in art unsettled condition, 
while fine grades of tea and coffees are ruling very firm. New 
California fruits and vegetables are arriving daily.

Sugar Supplies Plentiful
Winnipeg. --------

SUGAR.—Sugar supplies are more 
plentiful, and raw material on the New 
York market continues firm, and from 
indications we may reasonably look for 
higher prices in Winnipeg within the 
next few weeks.
Redpeth, granulated, 10ff-lb. bag.
St. Lawrence granulated. 1 Off-lb.

Atlantic, granulated, 100-lb. bag............
Dominion, granulated, lffff-lb. bag ....
Acadia, granulated, lffff-lb. bag..............
Yellow Sugar, No. 2. 109-lb. bags 21 55 
Powdered Sugar. 5ff-!b. bootee,

per cwt...................................................
Icing Sugar. 5ff-!b. boxes, per cwt.
Lump Sugar, soft, lffff-lb. boxas............

Do., hard, lffff-lb. boxes, per boot .... 
Cubes, lffff-lb. boxes, per box..................

22 06

22 «5 
22 06 
22 05
22 15 
21 66

22 60
22 70 
22 80
23 Off 
22 7ff

Cane Syrup is Higher
Wlaalpw. ----------

SYRUPS.—Cane syrup advanced this 
week, and supplies are now arriving a 
little better. Com syrup and molasses 
remain firm, with every indication for 
higher prices.
CANE SYRUPS- ............

2-lb. tins, 2 do*, in case........................ 9 40
5-lb. tins, 1 do*, in caae....................... 11 25
10-lb. tins, % do*, in case...................... 10 75
20-lb. tin*. V4 do*, in case...................... 10 50

CORN SYRUP—
in ease.......... ......................................... 7 6ff

Cases, 6 lb. tins, white. 1 do*.
in ease ................................................. 8 70

Cases, 10 lb. tins, white. Vfc do*.
in w^aa ........ ;....................................... 8 45

C s-s 20 lb. tins, white, % do*.
in case ................................................. 8 45
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Cun, I lb. tins, yellow, t *e
in cue .................................\...
in cue ..........................................

Cum. 20 lb. tine, yellow, 14 doe.
In

7 00 
7 It

7 St

8 10

28 DO
It to
28 26

IS 70 
12 00 
11 M

Casu, 6 lb. tine, yellow, 1 dee.
in case ....................................................

Cases, 10 lb. tins, yellow. % dee.
Cum, 2 lb. tins, white, 2 dee.

MAPLE SYRUP—
Pure, 2H» tins, case of 2 doe. ...
Pure. 8s, per case of 1 doe. ................
Pure, 10s, per case of 14 doe...............

TABLE SYRUP—
,Vt flavor, 2%e tine, per ease

of 2 doe. ..............................................
Do., 2s, tins, per ease of 1 doe. ...

Do., Is, tine, cau of 14 doe. ...
Above subject to a discount of 10 

MOLASSES, BARBADOS»—
2- lb. tins, 2 doe. ease .........
3- lb. tins, 2 doe. cau ...
6-lb. tins. 1 doe. case ...
10-lb. tins, 14 doe. cue ...

MOLASSES. BLACKSTRAP-
114s, 4 doe. in case................
2s. 4 doe. In ease ...............
214a, 4 doe. in cau .............
ta, 4 doe. In eau ..................
10s, 4 doe. In cau .............

Starches Are Firm
Wiiinipcff. ■■■■—

STARCHES.—There is no change in 
quotations for starches. The market is 
firm, with indications for higher prices.

0 1214 
0 14 
0 14% 
t «5

e 7i
12 M
10 00 
0 70

• 10 
4 70 
4 40 
4 40 
4 36

Cornstarch, 1-lb. piece., per lb... 
Do., No. 1 quality, 1-lb. pkgs...

Clou. 1-lb. pke„ per lb................... '
Celluloid, 1-lb. pits., per cau...

4 24
4 21
4 17
4 23
0 26
0 17
0 16%
0 23
4 84
4 36

0 29 0 80
0 27% 4 28%
0 32 4 S3

1 66
0 24 4 26

4 24
I 75

0 32
0 27
4 21
4 1»%
4 17
4 17
0 16%

— 1 SO

0 24

4 21

.... 0 21

4 19
4 25%

0 21

0 88

Corn FlalcM, 36s, cau .................. 8
Commuai, 2 doe. cau, per eau..............
Puffed Wheat, * doe. cue, cau.
Puffed Rice, 3 doe. case, cam................
Cream of Wheat, 8 doe. case, eau .. 
Grape Nets, I doe. eau. per eau .. 
Package Peu, 3 doe. cau, cau.. ..

BULK CEREALS
Rolled Oats, 80a, per bag......................

Do., 40a, per bag .................................
Do., 20s, per bag.................................
Do., L0-8e, per bale............................
Do, 16-Ss, per bale...............................

Oatmeal, 98e, gran, or stand, bag
Wheat Granules, 88a, per bag..............

Do., lt-te, per bale...............................
Peu, whole, green. 100-lb. beg.

Da. split, yellow, 98s, per bag 
Do., split, yellow. 48a, per bag 

Buna, fancy, hand picked. 100-
lb. bag. bushel ........................

Do., Lima, 100-lb. beg, per lb..
Barley Pot 98s, per bag...............

Do., pastrl, 88s, per bag .........
Ooraaneal, 98s, per bag ................

Do.. 24». per bag ........................
Do.. 10-10», per bale ...............

Buckwheat grits, whole, 98-lb 
bags, per bag........................

4 00 
4 00 
4 80
6 70 
9 00 • 82
8 76

« 88 
8 01 
1 66 
6 86
7 70 
0 SO
8 00 
0 to

S'00
9 00 
4 00

t 80 
» 11% • 00 
8 M 
0 26 
1 68 
I 96

11 80

Salmon to Be Higher

Dried Fruits Unchanged
Winnipeg. ---------

DRIED FRUITS.—The market for 
dried fruits, at this particular time of 
the year, is not very brisk. Prices re­
main unchanged.

DRIED FRUIT
Evaporated Appka, per lb.........
Currents, 90-8>„ per lb...............

Do., 8 ox. pkga., 6 dot. cau. lb
Dates, Hallowee, bulk, lb.............

Do., Tunis, bulk, lb.................
Do.. Package, 8 dot. cam, lb.

Figs. Spanish, per lb......................
Do., Smyrna, per lb....................
Do., black, cartons, per carton 

Loganberries. 4 dot. earn. pkt...
Peaches, standard, per lb......

Do., choice, per lb.....................
Do., fancy, per B>........................
Do., Cal.. In cartons, per carton
Do., unpitted, per lb...................

Pears, extra choice, per lb........
Do., Cal., cartons, per carton.

Prunes
80-40», 26», per lb........................
40-60». 26s. per lb........................
60-80», 26», per lb........................
60-70». 26». per lb........................
70-80», 26», per lb........................
80-90», 26a, per lb........................
90-100». 26», per lb......................
In 6-lb. cartons, per carton ..

Bakins—
Cal. pkg., seeded, 16 oa. fancy

8 doa. to cam. per pkg.............
Choice seeded, 16 ox., 8 do», to

cam. per pkg.............................
Fancy seeded, 11 os.. 4 doe. to 

cam. per pkg. ............
Choice seeded, 11 os.. 4 doa. to

earn, per pkg..............................
Cal., bulk, seeded, 26-th. boxes 

Do., pkt. seedless, 11 os., I
doa. to earn, per lb.........

Do., bolt., seedls#», 26-lb. 
boxes, per lb. ,X..............

Bean Market Strong
Wlaalpee ---------

CEREALS.—The bean market shows 
great strength, and further advances 
may be looked for. There is a noted 
scarcity of barley. Breakfast cereals 
show every indication of an increase, 
due mostly to the high prices now being 
offered for grains.

PACKAGE CEREALS >*
Untied oats, tbs. round cartons. I 89

Do.. 88». eau, square pkt»....................
Da, 18». eau.......................................... 8 46

CANNED GOODS.—Salmon will be 
higher for new pack. The new price will 
be about $3.00 per case higher than at 
last year’s opening. Importera who 
represent the Stavanger Norwegian 
Sardines are expecting prices on the 
new pack Norwegian Brisling sardines.

CANNED FISH 
Shrimps, Is, 4 doa. eau, doa.

Da. 14a 8 doa cam. ea 
Herring (Can.), la, 4 doa .

Da, bn ported. 14a 180 di 
Lobsters, %». 8 doa earn. 

Do., 14», 4 doa earn, doa 
Oyster, is, 4 oa, 4 da

.2 70 2 75
Me,. 9 16 12 00

10 64 18 00
ie, cm 7 26 9 00
e$M SO 00 82 50

OS.. . 4 40
7 60

. CS. 8 64
case 7 44
esse 7 66
ease

per
10 64

ise.. 18 64
;aae. 26 76
case 15 76

MS. .. 17 76
.... 14 60
«... 16 60

16 44
ie... 12 26
case 8 64
(Canadian)

Per eau
ise.. 2 44 S 86

8 60

9 89

Applm, 8 tine In earn, j 
Blueberrim, 2s, 2 doa. earn.
CherriM, la, 4 doa earn ____
Gooseberries. 2s, 2 doa eau 
lawtonberrlm, 2s, 2 doa. caw 
Peaches. 2a, 2 doe. cau ....
Pears, 2s, 2 dos. eau ...........
Plums, Green Gage, 2s, Î doa eau 
Light Syrup—

Plume, Lombard, ta, 2 doa eau 
Raspberries, 2s, 2 doa cau...
Strawberries, 2a 2 doa eau....................

CANNED FRUITS (American)
Apricots, la - 4 doa eau ........... ....
Peaches. 2%», 2 doa eau...........................
Peaches, sliced, la, 4 doa cam................

Do., halved, la, 4 doa cam....................
Pears, la, 4 doa. cam .................................
Pineapple, sliced. 2s, 2 doa cam.............

CANNED VEGETABLES
Pen

Asparagus Tips. Is. tine, 4 doa
earn, per doa .............................

Purs. Garden Wax, 2a 2 da eau 
Beans. Refugee, 2s, 2 doa eau..
Corn. 2e. 2 doa eau........................
Peu, Standard, ta 2 doa eau.
Peu, Early June, 2a. t dos. eau 
Sweet Potatoes, 214». Î doa eau 
Pumpkin, 214». 2 doa eau....
Sauer Kraut, 214a 2 doa ease.
Spaghetti. 214#. 2 doe. eau....
Spine oh, 2 Ha, 2 doe eau...........
Tomatoes, 214s, 2 doa eau.........

Da. 2s. 2 doa eau . ...............

11 04 
9 64 
4 64 
8 64
8 84 
4 16

6 76
9 44 

14 64

13 44 
11 24
14 44
13 86
14 44

* 76 
« 71 
4 M 
4 24 
4 26 
4 88 
I 44 
8 84 
4 90e 40
6 70
4 60 
1 60

I 00i 86

Pancake Flour Higher
W MISCELLANEOUS.—Aunt Jemima’s 
Pancake stH Buckwheat Flour has ad­
vanced 26 cents per case.

Van Camp’s pork and beans have ad­
vanced.

Peak, Frean and Co.’s biscuits have 
advanced. ,n,

Candied peel has advanced from 10. to 
20 per cent, over last year’s opening 
price.

Several articles of Clark’s goods .liave 
advanced. Clark’s all loaves (halves) 
from $2.46 to $3.10; (ones) from $4.46 
to $6.26. Geneva and Cambridge saus­
age (ones) from $4.46 to $6.86, and 
(twos) from $8.76 to $11.66. Jellied 
veal (halves) from $3.36 to $3.70 per 
dozen, (ones) $4.80 to $6.26. Army ra­
tions and boiled dinners (ones) $2.90 to 
$3.16, (twos) $6.36 to $6.25.

Rice Market Firm
WIrÎcÏ.—Rice remains unchanged. The 

sago and tapioca market has been a 
little easier, but so far no immediate 
price changes have taken place. 
rice -

No. 1 Japan, 104-lb. sacks, lb.......... 4 18
Do., 60-lb. sacks, lb.......................... 0 1814

Siam. Elephant, 10O-lb. bags............ 0 1514
Do.. 50-lb. bag», lb........................... 0 16%

Sago, sack lota, 130 to 150 lb».,
per lb. ............................................ o 12

Do., in leu quantitiu. lb.................. 0 12%
Tapioca, purl, per lb.................. 0 12% 0 13%

Black Pepper Has Steadied
Winnipeg. -------

SPICES.—The primary market for 
spices show that black pepper is steady 
with white pepper in good demand. Red 
peppers are very scarce and almost im­
possible to obtain. Cloves and pimento 
are steady, with stocks limited. Cassia 
is slightly easier, with nutmegs very 
scarce. This does not as yet affect the 
local market. Quotations remain un­
changed.

WHOLE 6PICE
AUapiee. Jamaica, beat quality, lb. 0 28
Oaulo, Batavia per lb.......................... 0 36

Do., China, per lb........................... o 25
ChUliM. per lb....................................... e m

Da, Na 1. per lb............................... o 63
Cinnamon. Ceylon, per lb........................ « 86

Do.. No. 10. carton, doa __ 1 00
Clovm, Penang, per lb............................ o 96

Do.. Amboyna. per lb......................... 8 9»
Do.. Zansibar, per lb........................... o 86

Ginger. wa*ed, Jamaica, No. 1 ___ 0 66
Do.. Jamaica No. 2 .......................... o 40
Do.. Japan or Africa lb..................... o 34

Rare, extra bright Penang, lb............... 4 84
Nutmegs, ex. large brown. 74 to

_ ................................... 4 74Da. large brown, 86 to lb., lb.......... 4 43
Do., roed. brown, 11* to lb., lb.......... 4 83
Da. carton of aix. per dos....   o 80

Pepper, block, Singapore ex., N>.......... 4 84
Do., white, do., per lb....................... 0 64

Ptekling. %-lb. pkg.. per dos............... 0 90
Do., bulk. No. 1, per »...................... - 4 25
Da. No. 8, per lb. ............................ #22

GROUND SPICE.
AUapiee. bulk, per lb............................ # 23

De., t oa cartons ............................ «go
Do., 4 oa cartons .............................. i to

Cau ta. No. 1. bulk, per lb.............. 0 35
Da. No. 2, bulk, per lb .................. 4 34
Da, Na 1, 2 oa cartons...............    1 00
Do.. No. 1, 4 oa sortons.................. 1 64

Ctnaonson. bulk, per »......................... 0 45
Da, t oa cartons ............................... 1 15
Do., 4 oa cartons ............................... j ;s

Cloves, bulk, per lb. .............. ............. 4 94
Da. 1 oa cartons ............................... 1 74
Da, 4 ea sortons ............................... 1 76

Cayenne, No. 1. bulk, per lb.............. 0 44
Da. Na 1. 2 oa cartons ................. 1 14
Da. No. 1, 4 oa cartons .................. 1 46

Ginger. No. 1, bulk, per lb..................... 4 68
Do.. Na 1, t ea cartons.................. 1 25
Do.. Na 1. i oa cartons ________   l 96
Oa. Na 2, bulk, per H»....................... 4 44

Made, Na 1. balk, per lb...................... 4 83
Da. Na 1, loa cartons.................... 1 36
Da. Ma 1. 4 oa cartons.................... I 74

Nutmeg. Na I. bulk, per lb................. • 34
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Do., No. 1, Z os. cartons ... 1.. 
Do., No. I, 4 os. cartons ......

p"trT spice. No. 1, balk, per lb.
Do., No. 1, 2 os. cartons ...........
Do.. No. 1, 4 os. cartons...........

Pickling spice. No. 1, balk, per lb. 
White Pepper. No. 1, balk, per lb.

Do., No. 2. Singapore, per lb... 
Black pepper, No. 1. bulk, per lb. 
White pepper. No. 1, 2 os. cartons

Do.. No. 1, 4 os. cartons ...........
Bis*** Pepper, No. 1, 2 os. cartons 

Do., No. 1, 4 os. cartons ......... ..

1 26 
1 86 
• 4» 
1 28 
1 8» 
0 88 
6 46 
» 47 
0 85 
1 16 
1 66 
0 96 
1 86

■fam» to Be Higher
Winnipeg. . ______

JAMS—Jams remain firm, and mer­
chants are taking the advantages offer­
ed. them and are buying freely. No new 
prices on jams have as yet been named.
J™. P°re— Per tin

Strawberry, 4a, 12 tins to ease 1 26 t 86 
Raspberry, 4s, 12 tins to case . 1 12 1 26
Black Currant, 4s, 12 tins to

................................................ 1 12 1 26
Blended— Per tin

Strawberries. 4s, 12 tins to ease 6 86 6 66
Raspberries, 4s, 12 tins to ease 6 86 6 66

Shelled Nuts Unsettled
Winnipeg. —

NUTS.—The shelled nut market is in 
an unsettled condition. Importers find 
it almost impossible to quote any defi­
nite prices, mostly on account, of the 
position of foreign exchange. Shelled 
almond market is excited. Recent re­
ports from France show that Bordeaux 
walnuts are showing better quality than 
shipments received during the war, be- 
ing partially due to the improved labor 
conditions.
NUTS, Shelled—

Almonds, per lb..............................
Span bib Peanuts. Ne. 1, per lb.
Pecans, per lb. .................... ..........
Wslnuts, per lb...............................

Nats In shell—
Psenate, roasted. Jumbo, per lb.
Almonds, per !b...............................
Filberts, per lb.................................
Walnuts, per lb...............................
Pecans, per lb...................................

6 88 0 66
6 2414
1 16

6 64 o a

6 16
• *6
6 #6

6 26 0 «6
6 82

Fine Tea* Are Firm
Winnipeg. ---------

TEA.—There has been an enormous 
quantity of poor, low grade tea on the 
primary market at a remarkably low 
figure, and while very little of this poor 
grade of tea is consumed in Canada, 
latest quotations from Colombo show 
that this market has increased from 116 
to 8c a lb. Fine grade teas, for which 
the Canadian public has shown a de­
cided preference, are very firm and in­
dications point that lower prices can­
not be expected on the better grades.
INDIA AND CEYLON—

Maracaibo, roasted, beet grade 0 62
Bogota», roasted, beet grade.................... 0 66

New Fruits Arriving
Mcatreal. ---------

FRUIT.—New California fruits, such 
as apricots, peaches, plums and cante- 
loupes, are arriving daily. The demand 
is far greater than the supply. Washing­
ton Bingo cherries are expected in the 
course of a few days. Oranges and 
bananas are exceptionally scarce and 
prices continue high. Gordon Head 
strawberries are due to arrive any day.
FRUITS—

Valencia Oranges, 106s.......................... 7 26
Do., 126» to 160s .................................. 8 00
Do., 178s to 200s .................................. » 00
Do., 218s to 266s   9 «0

Lemons, Cal. per ease..... 7 60 8 00
Bananas, per lb................ .......................... 0 14

Wsshington applet, Winessps, box .... 5 00
Cherries, 10-lb. boxes. Royal Ann .... 4 60

Do., Bingos .................................................. IN,
Strawberries, 24 pts.............. 800 900
Peaches, Cal., case ............................................ a 75
Plums, per ease ............................... I 00 6 60
Canteloupe, Stand.. 46s, per case .... 10 00

Do., fiats, 12s to 15s, per case........ 4 00
Watermelon, per lb................................ 0 10
Cocoanuts, per dos................................... :.. I 76
Dates, 88 pkgs. to case ................ 7 26
Figs, per case ................................. . . 4 00

Do., 10-lb. boxes................................ 3 60

Grape Fruit, Cal., 6«e. 100a, 128s, 
per ses* .......................... ................... ... 6 6#

Vegetable* Arriving
VEGETABLES.—Trade in the vege­

table business fc&fc been very steady. 
New California carrots, beets, turnips 
and head lettuce are arriving daily. 
There is a good supply of home-grown 
rhubarb on the market and is being of­
fered at 214c to 3c a lb. Domestic let­
tuce and radishes are now appearing on
the market.
Potatoes, per bushel .................... 4 60 4 66
Turnips, per cwt.'......... ................ 4 66 4 56
Beets, per cwt. ................................. 8 60 4 06
Carrots, per cwt. ..........   6 06
New carrots, per lb......................................... 6 67
Texas onions, per bushel .......................... 6 00
Cabbage, per lb................................................ 0 OS
Tomatoes, per case ....................................... 4 50
F rest rhubarb, per lb..................... 0 62*4 0 68
Head Lettuce, per case................................................

Do., per dosen .......................................... 1 75
Leaf Lettuce, dosen ..................................... 0 85
Radishes, per dosen ..................................... 0 66
Green onions, per dosen............................. 6 60
Asparagus, per ease ..................................... 8 50
Cucumbers, per dos........................................ 8 60
Potatoes, new, lb............................................. 0 16

Do., sseke .................................................... 14 06
Splnsdh, per ease .......................................... 2 66
Beets, new.. Cal., per lb.............................. 0 07
Turnips, new, Cel., per lb.......................... 0 07

VANCOUVER MARKETS
Sugar Unsatisfactory

SUGAR.—Sugar is selling wholesale 
at 21 and retail at 23 cents, a margin 
entirely unsatisfactory to the retail 
trades As one retailer put it: “That 
man O’Connor with practically his last 
official gasp takes another slash at the 
retailer. At the grocers’ section of the 
Retail Merchants’ Association which 
met last Tuesday, a newspaper item to 
the effect that some Montreal retailers 
were charging from 26 to 30 cents per 
pound for sugar and paying the same 
wholesale as here, was discussed.

Local Syrup Up
SYRUPS.—Syrups manufactured lo­

cally have been advanced from 86 cents 
to $1 a case.

Hawaiian Pines Quoted
CANNED GOODS.—New crop canned 

Hawaiian pineapple is being sold on a 
basis of 14.60 for the best quality 2s, 
August and September shipment.

Rolled Oats Higher
CEREALS.—An advance is announced 

on rolled oats of 20 cents per bale, and 
also on oatmeal of 60 cents per bale.

Cocoanut Easier
Vsaceever. ........

COCOANUT.—Some recent shipments 
of Ceylon cocoanut are selling for less 
money. Prices of 25 to 27 cents are 
named for fine and medium.

Paper and Milk Up
'MISCELLANEOUS.—An advance is 

noted recently in sweetened milk of 60

cents per case. Several advances have 
been noted recently on various kinds of 
paper and the end is not yet.

Rice Market Easy
Vancouver. ---------

RICE.—Both Chinese and Japanese 
rices are ruling easier; no prices are 
given as the market.

Salt Now Ample
Vans—T»r. ---------

SALT.—We are informed that there 
is now an ample supply of salt for every 
purpose: the shortage of,some weeks 
hack having apparently be«4i overtaken.

Tomatoes Arrive Freely
TOMATOES.—Tlie larger hothouses 

are now shipping tomatoes, and the qual­
ity is excellent. The price holds firm St 
$6, and there seems to be no reason to 
expect them to be lower. Tomatoes 
have been boosted $1 each year for the 
last six years. For several weeks this 
year the price of hothoure tomatoes in 
20-pound rates held at $12.

Strawberries Plentiful
Vase—tst. --------

FRUIT.—Local berries of good quality 
arc arriving in satisfactory quantities 
and selling from $4.50 to $5. Asked 
what the price would drop to, one whole- 
raler stated that there might be some 
surprises. While manv tons of berries 
have been contracted for by the cannera 
at about 21 cents per pound, the can- 
ners will use but a small fraction of the 
berries grown. Raspberries are expect­
ed to be on the Vancouver market abdttt 
July 10.
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Statements from Buying Centres, East and West
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Nova Scotia Markets
FROM HALIFAX, BY WIRE

Halifax, N.S., July 2.—Wholesale 
grocery market in Halifax is steady, 
but retailers report comparative dull­
ness, due largely to the strike in Hali­
fax shipyards, where almost two thous­
and men are out of work. One large 
grocery house reported last week that 
on this account their week’s sales were 
the lowest for the week during the year. 
In sympathy with the advance in oats, 
rolled oats are up 50 cents per hag. 
Creamery butter is one cent higher. 
Potatoes have declined 60 cents per bag. 
Yellow eye beans have advanced 50 
cents per bushel.
Fkmr, No. 1 patent*, bbl., Man............. 16 50
Corn meal, bags................................................ 5 25
Rolled Oats, per bag ................................... 7 25
Rice, Siam, per 100 lbs.........^ ... ___ 15 75
Tapioca. 100 lbs................................................ 17 00
Molasses (extra fancy Barbadoee) ___ 1 75
Sugar, standard, granulated.................... 21 10

Do., No. 1, yellow ...........   20 60
Cheese. Ont., twins ...........   0 33
Eggs, fresh, dox...............   0 48
Lard, pure, lb................................................... 0 31
Lard, compound .............................................. 0 20
American .dear pork, per bbl................. 50 00
Tomatoes, 2%s, standard, doz................. 2 20
Breakfast bacon ............................................ 0 48
Hama. aver. 9-12 lbs...... ........................ 0 42

Do., aver. 12-18 lbs. ............................... 0 42
Do., aver. 18-25 lbs................. .... .... 0 40

Roll bacon ..................................... , .... 0 34 *
Butter, creamery, per lb................ 0 58 0 59

Do., dairy, per lb............................ .... 052
Do., tubs .................................................... 0 50

Raspberries, 2s, Ont., doz.......................... 4 90
Peaches, 2s, standard, doz.......................... 4 50
Corn. 2s, standard, doz................................. 2 00
Peas, standard, doz.......................................  2 15
Apples, gal.. N.S., doz............................ 5 00
Strawberries. 2s, Ont., doz........................ 4 90
Salmon, Red Spring, flats, cases..............................

Do.. Pinks...................................................... 11 00
Do., Ccdioes ..........  16 00
Do., Chums .................................................. 9 00

Evaporated Apples, per lb............... 0 21
Dried Peaches, per R>................................ 0 29
Potatoes, Natives, per 90-lb. bag .... 6 QO
Beans, white ........................ *■•#,..................... 5 00

Do.. Yellow Eye ....................................... ‘ 7 50
Lemons, Cal., case........................................ 6 50
Grapefruit. Cal., case...................... 5 00 5 60
Bananas, per lb............. .................................. 0 10%
Oats, per bosh................................................. 1 64%

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., July 2.—There are few 
market changes this week. Business 
continues encouraging and collections 
are good. Most merchants, however, are 
buying from hand to mouth. Another 
increase is expected in sugar. Ordinary 
commeal has again advanced, now being

quoted at $5.25. Chums salmon now 
selling at $7.60 per case. Eggs are 
firmer and frotu 2 to 4 cents a dozen 
higher. Breakfast bacon has declined 
about 2 cents per pound. A large crop 
of strawberries is expected.
Flour, No. 1 patenta, bbl».. Men............. US#
Cornmeal, eran., bag» ................................. S T5
Commesl, ordinary....................................... 5 25
Rolled oats ...................     14 00
Rice, Siam, per 100 Ibe.............................. 16 60
Tupioea, 100 lbs................................... 18 60 16 00
Molasses ................................    1 76
Sugar-

Standard, granulated ............................... 21 10
No. 1 yellow..................................   20 60

Cheese, N.B........................................... 0 32% 0 88
Eggs, fresh, doz................................. 0 50 0 54
Lard, pure, lb. ................................... 0 80 0 81
Lard, compound ............................... 0 28% 0 29%
American, clear pork ...................... 62 00 65 00
Tomatoes. 2%s. standard case.................... 4 25
Beef, corned, la ............   4 00 4 20
Breakfast bacon ................................ 0 43 0 46
Butter, creamery, per lb. ........... 0 58 0 60

Do., dairy, per lb.......... ............................ 0 68
Do., tub ............................................. 0 48 0 50

Raspberries. 2s, Ont., case ...... 4 00 4 4h
Peaches, 2s, standard, case...........  7 45 7 50
Corn, 2s. standard, case............................... 8 80
Peas, standard, case..................................... 4 II
Apples gal., N.B.. doz................... 4 76 6 00
Strawberries, 2s, Ont,, case.................................
Salmon. Red Spring, flats, cases .... ....

Do., Pinks ..................................................... 0 60
Do., Cohoes ................................... 16 00 16 60
Do., Chums .................................................. 7 50

Evaporated Apples, per lb. ..... 0 21 0 21%
Do.. Peaches, per lb...................... 0 27% 0 28

Potatoes, Natives, per bbl............ 9 60 10 00
lemoiu. Cal., case .......................... 7 00 7 60
Grapefruit, Cal., case .................... 5 00 6 60

Do., Florida ................................. 8 00 » 00
Apples, Western, box ......... 6 50 6 50
Bananas, per lb................................... 0 10 0 11

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., July 2.—Rogers’ syrup 
ad\ anced 85 cents per case on No. 2 
.•ans, and $1.05 on No. 1 cans. Pickles 
in bottles advanced 16 to 30 cents per 
dozen. Roasted peanuts are still easing 
off, now quoted at 18 to 21 cents per 
pound. Japan rice is quoted at 15 to 16 
cent! per pound. Large Ontario cheese 
quoteil at 31 to 34 cents per pound. 
Alberta cheese twins are 29 cen.'a per 
pound. Well-matured Alberta cheese, 
large, 31 cents per pound. Eggr are #12 
per case and likely to be higher by end 
of the week. Dairy butter is 35 to 40 
cents per pound. Evaporated apples are 
higher, now quoted at 23% to 24% cents 
per pound. Prunes are % cent per pound 
lower.
Flour, Me. per bM.......................................... 14 M
fW.ee. B.C.............................................. I M « M
Rolled oats. Me .............................................. I M
Rise. Slam ....................................................... 14 M
Japan, No. 1 ..................................... 16 06 14 00
Tepieea. lb............................................. • 16% S 11
Saco, lb................................................ • 11 - • IS
Sucer, par* tone, granulated, ewt .... >1 ST
Cheese No. 1. Ont., taise............. • Il • 64
Alberta obaaaa. twins ................................. tit

Do., laise .................................................... • It

Better, creamery, lb...................................... 6 69
Do., dairy, lb.................................... 0 35 0 40

Lard. pur*. Ss ...................................  IT 40 16 00
Eus», new laid, local, case........................ 1Z 00
Tomatoes, 1%». standard, ease... 4 00 6 00
Corn, 2s. ease ..................................... 4 26 4 60
Peas, 2s, standard, case ................ 4 20 4 75
Strawberries, 2s, Ontario, ease................ 10 SO
Raspberries, 2s, Ontario, ease.................. 10 00
Cherries. 2a, red. pitted .................. 0 00 9 60
Apples, evaporated. 60s ............. 0 21% 0 24

Do., 25». lb........................................ 0 28 Vi 0 24V4
Peaches, evaporated, lb............................... 0 28

Do., canned, 2a .......................................... 7 50
Prunes. 90-100»   0 17

Do.. 70-80» ...................  0 18V4

Consumers’ Association
Must Discontinue

Board of Commerce Orders Association 
to Stop Practice of Soliciting Mem­

bership by Special Offers
The Consumers' Association, of Wind­

sor, Ont., of which H. V. Martin is man­
ager, has been ordered by the Board of 
Commerce of Canada to discontinue the 
practice of soliciting membership in its 
association, under this or any other 
name, offering as inducement the right 
to purchase such articles as sugar at 
specially low prices and without profit, 
and recouping its losses through the sale 
of other necessaries of life at unreason­
able profit, in excess of twenty-five per 
cent, upon cost.

The association is also restrained from 
selling assortments of commodities, 
some of which are advertised at a low 
price, while the price of the others is set 
at sufficiently high a price to make a 
profit. It is restrained from selling 
sugar or similar articles at less than 
cost on condition that othir articles are 
purchased at the same time.

IN A BAD WAY
A young man entered the village shop 

and complained to the owner that a ham 
he had purchased there a few days before 
had proved not to be good.

"The ham is all right, sir!" insisted 
the shopkeeper.

“No, it isn’t,” insisted the other. It’s 
bad!”

“How can that be,” continued the shop­
keeper, “when it was cured only last 
week 7”

The young man reflected a moment, 
and then suggested:

“Maybe it’s had a relapse.”
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Salmon Depletion a National Calamity
The Big Year of 1913, the Catch of Fraser River Salmon Repre­
sented 30 Per Cent, of the World’s Pack That Season—In 1917 the 
Take of Fish Was But Six Per Cent, of the World’s Production

THE seriousness of the salmon sit- 
nation on the Pacific Coast is 
srikingly set forth in ah interest­

ing paper, read at the recent convention 
of the Canadian Fisheries Association, 
in Vancouver, B.C., by Henry Doyle, of 
the Northern B.C. Fisheries, Ltd. The 
subject is of such paramount importance 
at the present time, that Canadian Gro­
cer reprod£es the paper in part, so 
that readers will have first-hand infor­
mation as to the outlook in salmon, and 
as to how very seriously the salmon fish­
eries of this country have been depleted. 
The report, in part, is as follows:

The Big Year of 1918
“In the “Big” year of 1913 the catch 

of Fraser River salmon represented 
about 30 per cent, of the world’s pack 
that season, being over 2,400,000 cases. 
Rock slides blocked the salmon from 
access to the spawning areas that sum­
mer, with the result that in the next 
season of that cycle—1917—the take of 
fish was but 560,000 cases, or about 6 
per cent, of the world’s production. This 
has been a national calamity, but did it 
impress itself as such on the fishing in­
dustry in general? Speak to a Skeena 
River canner or fisherman and he will 
say it is too bad, but at the same time 
he remembers it has resulted in better 
prices for the Skeena product, and his 
sorrow becomes a complaisant one. 
Speak to a Columbia river or Alaskan 
salmon operator and he will admit hav­
ing heard that there was a partial 
failure in 1917 and will ask how it is 
accounted for, and what the prospects 
are for 1921. Mention it to an Eastern 
fish man and he will likely inform you 

- he never heard of either catastrophe or 
failure; indeed, if he is frank, he may 
add he did not know salmon ran in the 
Fraser River, or that there was such 
a river in Canada.

Criminal Maladministration
“The same is true in all parts of the 

world, and of all branches of the fishing 
industry. We have no bureau establish­
ed in which ideas can be exchanged; no

recognized medium where fish know­
ledge of interest can be disseminated. 
We conduct our affairs in an isolated, 
self-centred fashion, and, if we had our 
desserts, should be deprived of our busi­
nesses on the ground of criminal mal­
administration.

“Criminal maladministration is not 
too strong an expression. If a lawyer 
violated the ethics of his- profession he 
would be barred. If a doctor lost a 
patient through neglect due to ignor­
ance he could be prosecuted. If an en­
gineer was careless in estimating strains 
and disaster followed, he would face im­
prisonment, and, if, through ignorance, 
neglect, folly, we destroy the fishery as­
sets of the country, which are given us 
to administer, so that future generations 
as well as our own would benefit by 
them, We deserve to be treated in like 
manner to the professional man who is 
faithless to his trust.

“But, it is asked, in what way are we 
false to this trust? How can we be ac­
cused of neglect? What should we do 
differently than at present to administer 
our fishery resources properly ? The 
answer is that we have failed to learn 
through past experiences what the fu­
ture must face, and until we conduct 
our present activities with the mainten­
ance of our fisheries as our paramount 
object we are not doing justice to our­
selves or posterity.

The Handwriting on the Wall
“Our greatest fault is we have not 

observed the handwriting on the wall, 
nor found it applicable to ourselves per­
sonally. Aji example that will best il­
lustrate this point is this: The seal fish­
eries of Newfoundland date back to 
about thç year 1800, and the average 
annual catch in the first half of last 
century was over 200,000 seals. The 
banner year was 1844, when a total of 
680,000 was taken. Since then steam 
has replaced sails for the propulsion of 
vessels and modern appliances have re­
sulted in greater efficiency with less ef­
fort, all of which should have produced 
a large number of seals than could have 
been looked for in the olden days, But

instead of - 680,000 or even 200,000 
catches to-day, we find 100,000 consid­
ered a satisfactory season’s work. In 
1915 the take was 47,000 seals, in 1919 
81,293, and 1920 with but 35,000, is the 
greatest failure on record.

American Conditions Similar.
"In American waters a like condition 

also prevails. Frank N. Clark, writing 
in 1883, said: “It is a well-known fact 
that 40 or 50 years ago, shad were so 
abundant upon our Atlantic coast that 
they were caught by the million in many 
bays and mouths of rivers.” In 1836, 
in the Susquehanna River alone, over 
15,000,000 shad were taken in that one 
season alone. Over 50 years ago the 
East, out of its abundance, sent shad 
eggs to California and Oregon to intro­
duce this species into Pacific coast 
waters. To-day California ships car­
load ofter carload to Eastern centres to 
supply the demand which Eastern shad 
are no longer plentiful enough to take 
care of. Florida packers no longer ob­
tain their former quantities as their 
shad goes to the larger centres to fill 
the demand which local fisheries once 
supplied. Connecticut shad is not now a 
market factor, and the run in Hudson 
River is but a shadow of its former 
greatness.

Now a Leading Luxury
“The salmon of the Atlantic is going 

by the board. Where once it was a drug 
on the market to-day it is one of the 
leading luxuries. Once abundant in the 
rivers and streams of Maine and Con­
necticut, and also found in Hudson 
River, it has been unknown in the Hud­
son since the 18th century, and scarce 
in the other localities for nearly as long. 
David Starr Jordan, writing of the At­
lantic salmon, says: “Many Connecticut 
people remember hearing their grand­
fathers say that when they went to the 
river to buy shad the fisherman used 
to stipulate that they should buy a 
specific number of salmon also. But 
at the beginning of this century that be­
gan rapidly to diminish. Mitchell stated, 
;n 1814, that in former days the supply

(Continued on page 50)
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Produce, Provision and Fish Markets
QUEBEC MARKETS 1

MONTREAL, July 2.—There is an upward trend to the 
produce market this week. Butter is three and four 
cents higher due to the big demand and higher prices in 

the United States. Eggs are one cent per dozen dearer. The 
supply of fish is a little easier this week but the prices remain 
unchanged. Fresh and cooked meats are unchanged with a 
strong market. Lard and shortening remain as listed with a 
firm market.

Fresh Meats Unchanged
MhImI. _____

FRESH MEATS.—There is no change 
in the price of fresh meats this week. 
Live hogs and beef remain the same, but 
the market is very firm at quotations 
listed:

FRESH MEATS

Do.. ZS-S6 .. 
Over U tte.

0 SS 
C S4

Barrelled Meats Quiet
Te reate. ---------

BARRELLED MEATS.—There is no 
change this week in the price of barrelled 
meats. The demand for home consump-

Margarine Prices Unchanged
Montreal. ---------

MARGARINE.—No change is report­
ed this week in the price of margarine, 
the demand is not as large as it has been 
and the market is rather quiet.
MARGARINE—

Print», according to quality, lb. » 81 0 It
Tube, according to quality, lb. 8 11 OU

Eggs One Cent Higher
Montre»!. ---------

EGGS.—The price of eggs has ad­
vanced this week to 64c per dozen. This 
is a return to the price quoted two weeks 
ago. The supply is very good, but the 
demand for storage and export has caus­
ed an advance of lc per dozen in the 
price of fresh eggs.

Shortening Remains Firm
Buga, live (selects) ................
Bogs, dressed—

Abattoir killed, 68-88 Re........
Freeh Pork—

Legs of pork (foot on) .... 
Loins (trimmed) ..................

.............. 6 11

.............. 6 86%

.............. 8 M

tion is not large.
BARRELLED MEATS 

Barrel Porte— —
Canadian short eut bbl.). 10-40

81 88

84 Cl
61 84
IS 88
It 88
48 60

SHORTENING.—Shortening is un­
changed this week in price and the mar­
ket remains firm.
SHORTENING—

Tierces, 408 lbs., per lb. ...................... 8 «%
Tube, 60 lbs., per lb................................ 0 27%
Palls. 10 lbs., per lb.............................. 8 11
Bricks. 1 lb., per lb.......... ....................... 6 28%

Loin» (un trimmed) ..............
Bone trimming® ....................

.............. 0 1» Clear fat backs (bbl.). 48-88
Trimmed shoulder» ................
Untrimmed ..............................

... 6 26% 6 81 Heavy meet pork (bbl.)........................
Plata Beef......................

Pork Sausage (pure) ..............
Parmer Sausage .......................

................. 0 u Mme Beef .................................................... Fresh Salmon Cheaper
Mewtreel. ---------Freeh Beet—

(Cows)
18 M 80 18 .. Hind quarters.. 18 18 18 14
0 14 0 18 . .Front quartern.. 6 14 8 IS

0 40 8 46
0 28 ......... Ribs ......... « 12
« 18 ----- Chuck® .... 0 17

......... Hips ......... 0 85
Calves (a® to grade) ...................... 8 21 « 28
Spring lamb, 4 It
Freeh sheep, carcass ........................ 0 11 0 80
Froaen lamb. caress® ...................... 0 82

Cooked Meats Are Strong
Montre» I. —-------

COOKED MEATS.—The demand for 
cooked meats continues to increase with 
the summer season. As a result of the 
very heavy demand the prices are very 
strong as quoted and an advance would 
not be surprising in the near future.
Jellied pork tongues .... 
Jellied Pressed Beef. lb... 
Mam and tongue, A .... 
Veal end tongue ..............

........................ 8 87

........................ 8 SS

........................ 8 11

Shoulders, roast ................
Shoulders, boiled ..............
Peek plea (doe.) ................

.............. 6 41
............ 0 11 • It
........................ 0 26

Holism® ft>............................ ........ ............... 0 18
Ox tongue, tins ..........

Higher Prices for Butter
Montreal. ---------

BUTTER.—There is another advance 
this week in the price of butter, which 
is entirely due to the big demand and 
high prices in the United States. Higher 
prices have to be paid here in order to 
keep the needed supply in this country. 
The new price on creamery is sixty cents 
for prints and fifty-nine cents for tubs. 
Dairy butter is higher also, and the price 
varies as to quality and the market on 
which it is offered.
BUTTER—

Creamery prints, qua!., new............
Do., solids, quality, new............

Dairy, In tubs, choice ......................
Dairy, prints ......................................

FISH.—The price of fish remains 
about the same this week. ' Halibut, 
which has been very short in supply, has 
again returned to the market, but on 
account of the scarcity the price still 
remains high. White fish is in very 
good supply, also Gaspe and Resti- 
gouche salmon. There is practically no 
change in the price of fish this week.

8 88 0 18
8 SI 
8 H

Smoked Meats Continue Firm

Cheese Market Active
Meatrual. . —

CHEESE.—Cheese remains firm this 
week at the prices quoted. The market 
is strong especially on old cheese. The 
bidding for the new cheese is active, 
which points to a strong market later on. 
There is a big demand for export

SMOKED MEATS.—The market for 
smoked meats is very good at the present 
time and prices are unchanged. The 
summer season always furnishes a heavy 
demand for smoked meats as well as 
cooked meats. As a result the market 
is very strong at the prices quoted.
BACON-

New, large, per ».................. 6 11
Twins, per lb............ 6 11
Triplets, per lb. .................... 8 11
Stilton, per &. . 6 17
Faner old dear, per lb— 6 II
Quebec .................................... 8 11

Breakfast, beat ............................
flBWMiif* Breakfast
Cottage Belle................................
Picnic Ham® .................. .............
Wiltshire ......................................

8 48
8 11

8 88 
8 44 
6 IS 
8 M 
6 88

MEDIUM SMOKED HAMS—
Weight 8-14. long sot.............. 8 48

Do., 14-16 ................................ 8 46
Do.. 1848 ..........  .................. • •a. 8 48

Lard Prices Unchanged
Mentrsal. ---------

LARD.—No change in the price of lard 
is recorded this week. The demand is 
good and the market remains firm.
LARD—

................................ 8 18

::::
................................ 8 81

FRESH FISH
Haddock ............................................
Steak end ..........................................
Market cod ........................................
Mackerel ............................................
Flounders ..........................................
Prawns ..............................................
Live Lobe te re ....................  ..........
Skate ..................................................
Shrimpe ............................................
Whttefleb ..........................................
Shad ..................................................
Gaspd salmon ..................................
Halibut, medium ............................
Gaspereaux. eaflfc ..........................
Wblteflah ..........................................
Lake trout .............................. ..........
Brook trout ...................... ............. ..
Pika ....................................................
Per* ................................................
Fresh eels, per lb. ..........................
Fra* Herrinxs. each .......... ..

FROZEN FISH
Halibut, large and eh taken ........
Halibut. Western, medium ......
Haddock ..............................................
Mcohered ............................................
Dome ..................................................
Smelts. No. 1. per 8.0............
Smelts, entra large...................... .
Smelts (small) ..............................
Pike, headless and dressed............ ....
Market Cod ........................................  8 84
White»*, smell ............................. 8 11
See Heninge .................................... 8 88
Steak Cod................................   8 88%
Salmon, Cohoes, round ................... 8 18
Salmon. Quelle, bd. and dd.....................
Whites* ............................................  8 IS
tuke Trout ........................................  8 18
Lake Herrings ............................................
B.C. Bed Salmon ........................................

SALTED

8 87
8 18

8 11
s’ss

.“hS
Taka, 88 the. 
Pails, 88 Re.

_____ Trout, half barrel
Suited Salmon, barrel -----

sod (18). per lb.

8 87
8 18 
8 88 
8 18 
I It 
8 88 
8 86 
8 11 
8 48 
8 16 
6 II 
4 »
0 16 
8 84 
I 14 
4 tt 
8 88 
8 11 
8 11 
8 18 
6 88

8 II 
4 IS 
I 88 
8 II 
8 17 
I IS 
8 IS 
8 18 
8 11 
6 66% 
8 II 
6 17 
6 18 
I 16 
8 11 
8 18 
8 16 
8 84 
8 18

16 88 
8 48 
It 88 
SI 88 
8 W4
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SMOKED

Finnan Haddlee. lUb. box........................ 0 II
Fillet», 15-lb. box ..................j................... (It
Smoked Herrings ............................................ g 24
Kippers, new, per box........................................ 2 15
Bloaters, new. per box................................... I 00
Smoker Salmon ............................................ 0 M

Poultry Market Quiet ,
Montreal. ---------

POULTRY.—No change is recorded 
this week in the price of poultry. The 
demand is not large and the offerings on

the market are small. Chickens are of­
fered at 43c a pound and turkeys at 55c.
roULTKY (dieeeed)—

(Selling Priées)
Chickens, routine (8-6 ibs.).... 0 88 0 48
Chickens, routing (milk fed).... 0 42 0 45
Docks—

Brome Lake (milk fed green)..... 0 47
Young Domestic ....................................... 0 42

Turkeys (otd toms), lb............................ I 66
Do. (young) .................................................. 6 58

Cease .................................................................... • 84
Old fowls (large) ....................................... 0 89

Do. (small) ................................... 0 82 0 84

ONTARIO MARKETS

TORONTO, July 2.—Live hogs are ruling strong with ad­
vances of 25 to 50 cents per hundred. Fresh meat cuts 
are firm at steady prices. Smoked meats are up one to 

three cents per pound. Mess pork is down $1.00 per barrel. 
Pickled rolls are up $3.00 per barrel. Cooked hams are in 
scant supply and quotations are firm. Butter and cheese are 
ruling firm. The egg market is strong with advances regis­
tered. Fresh trout is up one cent per pound. Spring chickens 
are down five cents per pound.

Live Hogs Advance
FRESH MEATS.—This mnrket is 

firm at steady prices. Live hogs are 
ruling strong with advances of 25 to 
50 cents per hundred.

FKESH MEATS

28 00 
20 15 
20 Ou 
10 00

Dressed, 70-100 lb*., per ewt. .. 26 00
Lire off ears, per ewt. .............  20 00
Lire, fed and watered, per ewt. 1» 75
Live. f.oJ>.. per ewt................... 18 7*

Fresh Pork—
Legs of pork, up to 
Lofais of pork. lb. . 
Freeh hams, Ib. ...
Tenderloins, Mb............
Spare ribs ..................

18 ibe..................... • 59
• 41% 
5 41
« eo
• 1»
« 27Picnic,. Ib. ...............

New York shoulders. H>............................ 9 80
Boston butte, lb. ... e 86
Montreal shoulders. Ib............................... 0 80%

Freeh Beef—from Steers and Heifers 
Hind quartern, H>............................ » 18 • ii
Front quarters, *>. .................... *17 0 20
Ribs. Ib......................... 0 St
Chucks, lb.................... 0 20
Loins, whole, lb. ......................... « 86 • 4»
Hip*, lb........................ » 28
Cow beef quotations about 2c per pound below

above quotations. 
Calves, lb..................... « 15
Spring lamb, each . It 00
Yearling lamb. lb. . ...................... • 5» • 92
Sheep, whole, lb. ......................... • 11 « 14
Above prises subject So daily fluctuations of the 

market.

Cured Meats Higher
PROVISIONS.—Thta market is very 

strong. Quotations are up one to three 
cents per pound. Boneless back bacon 
is quoted at 58 to 66 cents per pound 
according to the trim. Ordinary break­
fast bacon ia 45 to 48 cents a pound and 
extra fancy trimmed is 60 cents per 
pound. Dry salt meats are up one cent 
per pound all round.

BARREL PORK.—Mess pork is down 
fl per barrel. Pickled rolls, heavy, is 
up to $60, and lightweight is up to $65 
per barrel.

Medium ............................................ 0 45 • 48
Large. 20 to 25 N». each. Ib.. 0 «8
Heavy. 26 Ibe. upwards, Ib___ 0 14%

Backs—
Skinned, rib, Mb. ........................... 0 «1 0 61
Boneless, per lb................................ 0 68 « 05
Rolled.................................................. 9 68

Breakfast, ordinary, per Ib.... 0 45 .48 '
Breakfast, fancy, per Ib............. 0 40 0 58

per pound. New cheese is quoted at 32 
cents per pound.
CHEESE— 35

Large, old ........................................ 0 88 0 84
Do., new .................................................... 0 32

Stilton ................................................ 0 84 0 85
Twins, le higher than large cheese. Triplets 

l%e»higher than large cheese.

Egg» Quoted Higher
EGGS.—Receipts of eggs this past 

week have been very light. Dealers state 
that a great deal of wastage is shown, 
probably due to the warm weather and 
the fact that eggs are being held. Quo­
tations are 2 cents per dozen higher. 
EGGS—

Fresh, selects  ........................ 0 58 0 57
Fresh .................................................. 0 64 0 65
Fresh selects in cartons .................... 0 &9

Prices shown are subject to daily fluctuations of 
the market.

Shortening Prices Steady

Breakfast, special trim ...................... 0 60
Rofll. per lb........................................ 0 84 0 88
Wiltshire (smoked sides), lb................. 0 40
Wiltshire, % cut ...................... ................. 0 44
Wiltshire, middle ............... ..................... 0 48

Dry Salt Meats—
Long clear bacon, av. 50-70 lbs........... 0 28

Do., av.. 80-90 lbs.................. ........... 0 27
Clear bellies, 16-80 lbs................................ 0 80
Fat backs. 10 to 12 lbs............................ 0 26
Out of pickle prices range about 2c per pound 

below corresponding cuts above.
Barrel Pork—

Mess Pork, 200 lbs....................................... 49 00
Short cut backs, bbl. 200 lbs. .... 56 00
Pickled rolls, bbl. 200 lbs. î—

Heavy ..............   60 00
Lightweight ............................................ 66 00

Above prices subject to daily fluctuations of the 
market.

Cooked Meat» Ruling Firm
COOKED MEATS.—.Ml cooked meats 

are in active demand. The market is 
strong under high prices. Cooked hams 
are quoted at 63 to 65 cents per pound 
with a scarcity noted in some quarters. 
Boiled shoulders are selling at 61 cents 
per pound. <
Boiled heme. ».................................. 0 88 » 65
Heme, rout, without drewing, lb. • 8S 0 66
Boiled shoulder, ............................................ 0 61
Head Chôme, le. lb........................................... 5 14
Choice, Jellied ox tongue, lb..................... • 65
Jellied calvee tongue ................................. 0 52

Above nrtee. • object to dully fluctuation, of 
the market. —

Butter Prices Hold

SHORTENING.—This market is un­
changed. Quotations are steady at 26% 
cents per pound tierce basis. 
SHORTENING—

1-lb. prints ........................ ............ 0 28 0 29
Tierce,. 400 lb,............................................. 0 26%

In 60-lb. tube Ms cent higher than tierces, and in 
20-lb. pails % cent higher than tierces.

Lard is Unchanged

BUTTER.—There are large supplies 
of butter coming forward and vast 
quantities arc going into storage. Quo­
tations are holding fairly steady. 
Creamery butter is quoted to the trade 
at 69 to 61 cents per pound. Very little 
choice dairy butter is being offered; it 
is mostly of an inferior quality and quo­
tations range from 50 to 55 cents per 
pound.
BUTTER ‘

Creamery prints   .................... 0 5» 0 51
Dulry prints, fresh. lb................ 0 SO 0 65

Steady Market for Cheese

LARD.—There is no change in the 
market for lard. The market is firm and 
quotations steady.

Tierce», 400 lbs............................... 0 28 0 1»
In 69-lb. tube, % cent higher than tierces, pails 

% cent higher than tierces, and 1-lb. prints 2e 
higher than tierces.

Fresh Trout Up One Cent
Teraute. ---------

FISH.—The demand for fresh fish 
is keeping up well. Quotations are 
steady with the exception of fresh trout 
which is up one cent per pound.

FRESH SEA FISH.
Owl Steak, lb.................. ..................... 0 11 0 11

D&. market. Ib.................................. 0 4% •
Haddock. heed, off. lb................. ...................

Do., heed» on, Ib. ..................................... 0 00%
Halibut, chicken ............................... 0 18 0 1»

Do., medium ................................... 0 28 024
Freeh Whiteflsh ................................. 0 18 0 1»
Freeh Herring ...............................................................
Flounder,. H>......................................... 0 09 0 lO
Freeh Trout, lb..................................... 0 17 0 18
Freoh Mackerel ................................. 0 12 » IS

' FROZEN FISH
Halibut, medium ............................... 0 21 0 22

Do., Quelle................................................... 0 00%
Flounder, ........................................................... 0 08%
Hw, round .................................................... 0 08

Do., hoodies, end dreeaed........................ 0 0»
SMOKED FISH

Heddiee. lb.............................................. ......... 0 18
Fillet», lb.............................................................. 0 18
Kippers, box ....................................... .... 2 25

Broilers Are Lower

CHEESE.—The cheese market is 
steady. Old cheese is getting scarce, 
quotations are around 38 to 34 cents

POULTRY.—Supplies of poultry are 
arriving in sufficient quantities to meet 
the demand. Broilers are down 5 cents 
per pound.

Prices paid by

Turkeys 
Moo, ter.
Fowl, over 6 lbs......
Fowl. 4 to 5 lbs........
Fowl, under 4 lbs....
Ducklings ......................
Guinea bene, pair ...
Spring chickens, Hv,

Prism quoted to retail trader

Hen», heavy
Do., light 

Chickens, spring 
Ducklings



CANADIAN July 2, 192050 GROCER

WINNIPEG MARKETS

WINNIPEG, July 2.—The hog market this week remains 
unchanged with hams and bacon ruling at steady 
prices and cooked meats In great demand. The butter 

market is firm as also the cheese market. Egg receipts 
are very light while fresh fish has been very active.

Hogs Unchanged
Winnipeg:. ---------

HOGS.—There is no change in the price 
of hogs this week. The quotations are: 
HOGS—

Selected, live, cwt. .............   18 50
Heavy, cwt................................................ 16 60
Light, cwt. ............................................ 16 00
Sows, cwt................................................... 14 50

Hams and Bacon Steady
Winnipeg. —

PROVISIONS.—Hams and bacon are 
ruling steady at unchanged prices.
HAMS—

8 to 18 H»„ per lb................................ 0 81
18 to 20 #>»., per lb................................ e 4814
Boneless. 8 to 15 lb»., per lb................ 0 52 W
Skinned. 14 to 18 lb»., per lb................ 0 48

Do., 18 to 22 lb»., per lb.... 0 48
BACON—

Beck», 5 to 12 lb»., smoked.................. 0 61U
Do., 12 to 16 Ibe., smoked................ 0 68
Do., 10 to 14 lb»., skinned and

penmen led ........................................ 0 5914
Do., 4 to 10 lb»., sliced.................. 0 81%

Cottage rolls, boneless .......................... 0 4114

Cooked Meats in Demand
Winnipeg. ---------

COOKED MEATS.—There is an ac­
tive demand for cooked meats. Prices 
are unchanged.
COOKED MEATS—

Hasn. best quality, skinned, lb.. 0 8814
Do., roast, lb..........................................

Boiled shoulders .......................... o 49
Hesui Cheese, In 1-fc. tins..................

Do., ht 8-lb. tins. lb...........................
Jellied Beef Tongue, lb........................
Jellied Pork Tongue, lb..........................
Baked Luncheon Leaf, lb......................

• 8714 
0 6714 
0 81 
0 21 
9 18 
0 68 
0 68 
0 24

Butter Market Firm
Winnipeg. ---------

BUTTER.—There is a firm tone in the 
market for butter. Dairy butter con­
tinues to arrive in better supply.
Creamery, beat table grade...................... 9 69
Dairy butter, best table grade.............. 9 46
Margarine .......................................... 0 87 9 99

No Change in Cheese
Winnipeg. ---------

CHEESE.—There has been no change 
in the cheese market this week. Quota­
tions are as listed below:
cheese—

Ontario, large, per lb................
Do., twine, per !b....................

Manitoba, large, per lb..............
Do., twine, per lb......................

9 88 
I 8814 
» 80 
0 11

Egg Receipts Light
EGGS.—The egg receipts this week 

have been very slight. Farm eggs are 
quoted at 60 cents, while fresh eggs, 
candled, are 44 cents per dozen.

Lard Remains Firm
wi»b ipe*. ---------

LARD.—There has been no change 
in the lard I market. Quotations are 
steady:
Pure Lard. Ne. 1 quality, par ». .... 0 19

(to tierces of 400 lbs.)
Do., wooden pail». 19-lb. pail». 9 99

Shortening, wooden pail», 29-lb.
pail, per pad ...................................... 6 96

Do., tierce» of 400 lb»., per lb............ 0 27%

Fish Unchanged
Winnipeg. ■ . . —

FISH.—There is an active demand for 
fresh fish. Quotations are unchanged :

FRESH FISH
Fresh Whiteflsh. per lb............................ 0 16
Fresh Halibut per lb................................ 0 22
Fresh Salmon, per lb................................... 0 84
Fresh Pickerel, per lb................................. 0 16
Fresh Lake Superior White Fish .... 0 22
Fresh Trout ........ ....................................... 0 22

SALMON DEPLETION A NATIONAL 
CALAMITY

(Continued from page 47)
to the New York market usually came 
from Connecticut, but of late years from 
the Kennebec, covered with ice. Rever­
end David Dudley Field, writing in 1819, 
states that salmon had scarcely been 
seen in the Connecticut for 16 or 20 
years. The circumstances of their ex­
termination in the Connecticut are well- 
known, and the same story, with names 
and dates changed, serves equally well 
for other rivers.”

Pacific Salmon Dwindling.
“And the salmon of the Pacific are 

answering the same last call. The com­
parative youthfulness of this fishery, 
ahd the enormous total of the annual 
catch blind us to the destruction which 
year by year takes place. In Canadian 
waters the Fraser River fishery is our 
most convincing example, but ample cor­
roborative evidence is obtainable in all 
other waters. So alarming has been the 
decrease in runs to Alaskan streams 
that the American Government has al­
ready closed many areas to all fishing, 
and many others are so restricted that 
the open fishing period has been de­
creased to 26 per cent, or 60 per cent, 
of what formerly was allowed. On the 
Columbia and Sacramento Rivers arti­
ficial propagation has provided a suf­
ficient number of salmon to offset the 
commercial drain, but these increases 
are only in those river sections where 
the hatchery product was liberated. In 
the streams and tributaries which have 
not been favored with this assistance, 
extermination has either already occur­
red, or the finish is in sight.

“In the salmon fisheries of British 
Columbia and Washington similar con­
ditions prevaiL The pack secured in 
late years aggregate more cases than 
formerly, and we point to this as evi­
dence of the prosperity of the industry. 
But this increased pack is secured from 
the poorer grades which previously were 
not marketable. That sockeyes have de­
creased is unquestioned. In 1903 100 
canneries operating in British Columbia 
and Washington, packed 100,000 cases,

more sockeyes than 120 canneries put 
up in 1919, and other seasons show cor­
responding results.”

ITIE DOUBLE ENTRY SYSTEM 
^x (Continued from page 36)

For/ he knows that good apples and 
good display — so the fruit is “better 
looking than his neighbor’s”—will lead 
to rapid turnover.

The success of Frank Loftus is based 
on exactly the same principles. He is 
a stickler for primary quality. Price is 
secondary. With skilful display, kept 
up every day of the year untiringly, he 
has corralled the fruit trade of his city 
and built a very flourishing business.

One peculiar idea permeates Loftus’s 
displays. This is that citrus fruit — 
oranges, lemons, grapefruit—are used 
almost exclusively in his windows the 
year round. This because he thinks he 
has discovered that those fruits have 
more attractive color tones than any 
others, that they please more people 
more permanently than any others. They 
have another great advantage, as he 
says: that they bear dumping out, 
loosely, without bruising like apples. 
Finally he says that such loose display 
is always most effective.

Green Goods Best Attraction.
For any store, located anywhere, there 

is no doubt that the fresh, green goods 
department is the greatest drawing 
card. If, then, that department is handled 
skilfully, with great care to have it al­
ways at its best and free from decayed 
items, it will win out and bring trade, 
even if it is small and limited in scope. 
The plan is, to go on as you are doing, 
always keeping things looking fine, and 
growing as rapidly, as your resources 
will permit. We must all creep before 
we can walk. You seem to be making 
a fine beginning.

Hard work? O, yes, always, in 
everything that is worth while. But you 
are not afraid of- that, so you should 
worry! Success to you.

* . * *

A reader sends me this bouquet, which 
perhaps I may be pardoned for printing 
in part: “The more I read your articles 
the more I wonder how you can afford 
the time to explain all the letters you 
receive. Yours are very helpful hints 
and surely no grocer can lose by your 
experience. I am rtot looking for in­
formation this time, I want simply to 
tell you that your article published week 
ending December 13, is one that every 
grocer should read. If he really does 
want to succeed he should follow those 
very rules, as my experience has taught 
me, and if I could speak the language 
as well as you can, I would have pub­
lished many helpful hints as are need­
ed by grocers. No need of commenting 
on any particular subject as your letter 
is self-explanatory.”

The signature is that of an American 
with a Hungarian name—I think. Cer­
tainly, no commendation I have ever re­
ceived has pleased me more keenly and 
I thank my correspondent most heartily.
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Your Customers will be glad to get
Our New Book—

“Saving Without Sacrificing”

THIS is a book every customer at your store will prize and keep. It deals 
in an understandable manner with the special problems confronting the 
house-wife in the buying, keeping, and preparation of meats for her table. 

It has a distinctive dollars and cents value to every housekeeper of to-day— 
and we want YOU to have a supply to hand to YOUR customers.

We distribute them through the Retail Dealer
as follows :—

WE have prepared a series of attrac­
tive, snappy little folderettes— 
just big enough to go into an ordin­

ary envelope or to tuck inside a parcel. 
Each folder advertises a distinctive line 
of Davis products—Cooked and Jellied 
Meats, Bologna, Pure Lard, Peerless 
Shortening, Pork and Beans, and Wilt­
shire Bacon—and shows the product in 
actual colors.

They’re the brightest little folders you 
could ever wish to hand out to your cus­
tomers. Slip them in the parcels over the 
counter—or with deliveries of goods—r- 
or with outgoing mail. It means increas­
ed sales and bigger turnover for your 
store.

ON the back page the new booklet.
“Saving Without Sacrificing,” is 

shown, and every reader who wishes a 
copy (it’s free) is invited to sign the 
coupon at the bottom of the page and 
hand it in to you. Then, as soon as you 
receive a number of these signed 
coupons, simply mail them to us and we 
will send you the necessary number of 
booklets for you to distribute to your 
customers who have asked for them.

Every folder has a double purpose—it 
stimulates the, sales of Davies products in 
your store—and it creates in the minds 
of your customers the desire to have one 
of these new practical food economy 
booklets. Act to-day.

Fill in and mail the attached coupon to-day and we 
will send you a supply of these helpful little 

folderettes to give to your customers.

The William Davies Co., Limited
Packers and Provision Merchants

TORONTO

Please send me a 
supply Of year illus­

trated felders advertising 
“Saving Without Sacrificing,” 

which I shall he pleased to dis­
tribute among my easterner».

MONTREAL HAMILTON
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Write our advertising department for special infor­
mation or advice—

Canadian Packing Company, Limited
TORONTO, ONTARIO

PACKING HOUSES
Brantford 
Toronto 
Peterboro 
Montreal 
Hull

BRANCHES
Port William 
Sudbury 
Sydney, N.S. 
Charlottetown, P..I. 
Winnipeg, Man.

Foods of Quality and Distinctive Flavor

I---------------------- 1
F all the vast quantities of excellent foods which come to our plant 
—only the choicest are selected for ROSE BRAND.
The tender meats, the finest dairy products, the delicate foods— 

are all prepared by our superior methods, under ideal and scrupulously 
sanitary conditions.
ROSE BRAND are products any purveyor should bé* prbud to sell his 
customers. Their distinctive flavors and high qualities are sure to please 
and satisfy. \
To assist dealers increase their sales of ROSE BRAND an extensive adver­
tising campaign will be run in large dailies, weeklies and magazines 
throughout the country.
Strikingly handsome hangers, window trims, show cards, counter folders, 
etc., have been prepared, and will be sent to any purveyor gratis, on 
request.
These pieces are a great asset to any stores. With them the appearance 
of the food department can lie greatly improved and exceedingly appeal­
ing windows and artistic ROSE BRAND displays arranged.
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The
Public

Confidence
—in a food product is a guarantee, 
as a rule, that same is pure and 
wholesome and worthy of its continu­
ed sale. BRUNSWICK BRAND 
is worthy of and regarded with such 
confidence through the reputation 
of its clean preparation. Carefully 
selected, sorted and graded, it is 
worthy of any merchant’s display in 
window or on counter and will 
bring profitable results.
Order at once.

Connors Bros. Limited
BLACK’S HARBOR, N.B.

Representatives In Winnipeg:
CHARLES DUNCAN & SON, WINNIPEG, Man.
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“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S.A.

CANADIAN DISTRIBUTORS:
THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON

Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec

The Harris Abattoir Company. Limited
TORONTO. CANADA

,------ offer your customers a wide
O®») selection through their tempting

variety
A complete line of H.A. Brand dainty cooked meats 
will enable you to cater to the summer cooked meat 
requirements of your customers in a way that will 
prove most pleasant and profitable to yourself.

H.A. COOKED MEATS
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Jfrmours
Armours

I ED LUNCHEON

■AT U

ox TONGUE.
_ V^. i

A Delicatessen Department
In your store will be a profitable investment for you and a big relief 
to Mrs. Housekeeper throughout the hot days to come.

Ready-to-serve meats are popular, especially in the summer time, for 
they reduce the time spent in a hot kitchen.

Under the OVAL LABEL you have a large variety of V&tjfcxl 
cooked meats and feufetl canned meats to choose from. Their 
quality is unsurpassed.

Order from the following to-day :

Ir ïï&ëjZ Jellied Lunch Tongue 
Armour’s Baked Meat Loaf 
Macaroni and Cheese Meat Loaf 
New England Ham 
Jellied Ox Tongue

Gold Band Sausage 
Baked Boston Butts 
Headcheese 
Veal Loaf 
Potted Tongue

Ask the Armour salesman to show you his Sales Manual containing full 
color illustrations of these delicatessen products.

armour ^company

HAMILTON, ONTARIO
Branch Houses at

HAMILTON, ONT. TORONTO, ONT. MONTREAL, QUE.
SYDNEY, N. S. ST. JOHN, N. B.
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Have No Hesitation
in choosing

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose" yourself! 
Then you'll feel more enthusiastic about 
it. Order from yotir grocer.

SOLE PACKERS.

SMITH * PROCTOR « HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

vam

Heinz Pickles in bottles are especially cul­
tivated cucumbers, cured when fresh from 
the vines and preserved in fine old Heinz 
vinegar.
A half century of pickling experience is 
embodied in every bottle of Herns Pickles.

H. J. HEINZ COMPANY
Pittsburgh Toronto Montreal

r57

We manufacture all kinds of

Box Shooks
And Can Guarantee Prompt Delivery

Write or Wire for Prices

W. C. Edwards & Co., Limited
Ottawa, Ontario

Little Selling Effort

>MjBTT
REAL APPETISER!

CoH 1 §AtAD|j

D^tSSUIO lEUOOUS

EWJeffress,Iot

KlUF SFAl
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will, we feel, 
sure, be re­
quired for the 
selling of “Mar- 
oma” Salad 
Dreasing. Its 
satisfying quali­
ties as an aid to 
delicious fish 
and all kinds of 
meats, entrees 
has given It a 
first place for 
profitable re­
turns.
Our OLIVE 
BUTTER is also 
recognised as « 
brisk, steady 
seller and a 
daily prominent 
display should 
bring regular 
profits. Mede 
from selected 
spices, Olives, 
Pimento and 
Malt Vinegar.

E.W.Jeffres*
Limited

Wdknm, Caw* 
W. G. Patrick â <*, 

LUtad
5, Sing Afaata i 

Mr Ska Saal

All foreign and domestic 
fruits, also fresh Georgian 
Bay trout.

LEMON BROS.
OWEN SOUND - - ONTARIO
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Display Cards 
Free

Chicken Haddies
(Lily Brand)

*\G*£!Lv.*00/(.

A delicious delicacy from the 
cool depths of the Atlantic.

Chicken Haddies are packed 
when freshly caught, and canned 
under absolutely sanitary con­
ditions.

Cooked ready to serve, free 
from skin and bone, Chicken 
Haddies are both appetizing and 
economical.

Attractive window show fcar|ls 
sent free with every order.

Packed at Canso, N.S., by the

' weisTtnw^ Maritime Fish 
Corporation

j»

Limited

General Sales Office 
Montreal

Packert of 
the celebrated 
Maple Leaf 
Brand Codfith 
Flaket.

f
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Halifax.

The Megan tic Broom Mfg. Co., Ltd.
Manufacturers of Brooma and Clothaa Pina

Lake Megantic, Que.

Our clothes pins are made 
and designed to stay on 
the line. And they do. 
Dealers know that by the 
way housewives are ask­
ing for them. Made of 
the beet wood, that in­
sures against splitting. 
Splendid profits and cus­
tomers' satisfaction as­
sured to the dealer selling 
them. Writ# our nearest 
agent

Profit Through 
Efficient Service

Cane’s
Washboards

Built to laat 
a lifetime

Skilled workman­
ship and the very 
best of materials 
are a guarantee of 
long and satisfac­
tory service.
Try a small display 
to prove that they 
are good sellers. 
The profit from this 
first order will con­
vince you that 
Cane’s Washboards 
are worth handling. 
Write to-day.

Wm. Ca'ne & Sons Co.
Limited

NEWMARKET, ONTARIO

By the efficiency of this slicer, profit will 
be made, in that it will give accurate 
perforfhance and being well constructed 
wilj/mst longer, eliminating all unneces­
sary and frequent repairs.
Made in Canada by skilled Canadian 
workmen.
Write for illustrated catalogue, describ­
ing these peerless slicers in detail.

Brantford Computing 
Scale Co., Limited

BRANTFORD - CANADA
Offices and Showrooms in the Larger Centres



•

July 2, 1920 CANADIAN GROCER 59

.Cut Brier
l^okin^TobocJ
X,fc.Padap-15CMte rülhUn- i VrtlhP

HCDONAUti
Bm^CLS

stw

... ..

1

. wceowwA *^4
*ewtei*t

IX

-\y

nil

Our “Cut Tobacco” Ads.
These advertisements are representative of the series we are run­

ning on “Cut Brier” and “British Consols.”
Everybody who smokes Macdonald’s, appreciates its exceptional 

quality, and we have introduced these two lines in 
response to the many requests for the old favorite 
brands in cut form.

Smiting Agent a:
Hamilton—A fired Powis g Son.
London—D. C. Hannah.
Manitoba and North-West-

The W. L. Mackenzie Company. Limited, Winnipeg.
British Columbia The W. L. Mackenzie Company.

Limited, 1314 Standard Bank Bldg., Vancouver.
Quebec—H. C. Fortier, Montreal.
Nova Scotia Pyke Bros., Halifax.

New Brunswick—^Schofield A Beer, St.
John.

Kingston—D. Stewart Robertson A Sons.
Ottawa—D. Stewart Robertson A Sons.
Toronto D. Stewart Robertson A Sons.

HI

W. C. MACDONALD REGD.
INCORPORATED

MONTREAL

99925
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Recommend because of its Purity
For outings during the sum­
mer MALCOLM MILK PRO­
DUCTS are just the thing— 
take the place of fresh milk, 

~ which is hard to keep during 
warm weather.

Recommend this nutritious 
food because of its purity. A 
display will greatly help your 
sales.

THE MALCOLM CONDENSING CO., LIMITED
An All-Canadian Condented Milk Company

ST. GEORGE, ONT.

Dominion Brand
PORK AND BEANS

Suggest them to your customers for lunches during 
the hot weather DISPLA Y THEM

DOMINION CANNERS LIMITED, HAMILTON, ONT

Delicious - Appetizing - Nourishing - Thoroughly Cooked

With
TOMATO SAUCE 
CHILI SAUCE 
AND PLAIN EVERY CUSTOMER

EIGHT SIZES
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Purnell & Panter, Ltd., Bristol, England

Have Stood the Teat of Time 
Having Been Eatahliahed Since 1750

Pickles

Pure Malt

Vinegar 
& Sauces

Speciality Q V Fruit Sauce

Our agents have a full 
range of samples

England*s Best

LANKA—Meaning Ceylon
The origin of the name LANKA is most in- They will thank you for bringing it to their

teresting and so appropriate that it justifies ex- notice — for recommending this exquisite blend 
planation of its source. of Ceylon’s finest growth.

We found it in a history of 
ancient India. It is the medi­
eval name for the Island of 
Ceylon — the name used in a 
quaint folk-lore poem called the 
“Ramayana”— translated from 
the Sanskrit.

Thus we adopted LANKA 
for the new brand of tea from 
Ceylon’s hill gardens — the tea 
which gives your customers 
the best that British growers 
can produce.

WM. BRAID & CO.
Vancouver, Canada

Poekort of thm Fmimom» BroWo Bool 
Too oo*l Coffoo

AieaUter Oetarte
S. H. MOORE A COMPANY. Torooto

Display This 
Handsome Package
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Flour Helps Your Turnover
Sell flour. Flour alone is little use as food. No­
body eats flour alone, but flour is the principal in­
gredient in most of the dishes served on the table 
at meal-time. When you sell flour, therefore, you 
have the first chance to sell all these other lines 
that help flour to make bread, biscuits, buns, pies, 
pastry, puddings, sauces, soups, gravies, etc., etc.frpnn^ii

eyrm PURITV FLOUR 
is good for bread or pastry and home-baking in 
general. But it needs the help of many other items 
among the goods you sell. That’s why you should 
push the sale of it.

Western Canada Flour Mills Co., Limited
Head Office - TORONTO

BRANCHES AT >
NelsonVancouver Prince Rupert New Westminster 

Winnipeg
Nanaimo

Rossland
Victoria

Courtenay Calgary Edmonton
Ottawa Montreal

GoderichBrandon 
St. John

)■■ [

TRUE ORANGE

MARMALADE
Fresh, full-flavored Seville oranges—pure cane 
—prepared the inimitable Shirriff way! Ca 
imagine anything more tasty or appetizing?
The irresistible goodness of Shirriff’s Marmalade a< 
for its ever-growing popularity. Quick sales—sj 
customers—repeat orders—a chain of profitable bus
nffnn nnonod un în n an 1a QVi 1 M Awmalnrln

• • ri*»

Fresh, full-flavored Seville oranges—pure cane sugar 
—prepared the inimitable Shirriff way! Can you 
imagine anything more tasty or appetizing?
The irresistible goodness of Shirriff’s Marmalade accounts 
for its ever-growing popularity. Quick sales—satisfied 
customers—repeat orders—a chain of profitable business is 
often opened up in the sale of Shirriff’s Marmalade.
Write us for some beautiful window trimming helps. Free 
on request.

IMPERIAL EXTRACT COMPANY
Toronto - Ontario

Selling Agents for Canada : HAROLD F. RITCHIE & CO., Limited, Toronto and Montreal
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Champagne de Pomme
A Delicious Beverage

Made from the Juice of 
Canadian Apples

Can be sold in all parts of Canada without a license

Packed 2 doz. and 
4 doz. to the case

Order your supply to-day

CIE. CANADIENNE D’IMPORTATIONS
P. DAOUST, SELLING AGENT : 140 ST. CATHERINE ST. EAST, MONTREAL

ilMASTER MASON
The Plug Smoking Tobacco Which , 
MAKES AND HOLDS CUSTOMERS

There is more real “smoke joy” in a 
pipe packed tight with Master Mason 
than your customers ever dreamed of.

If you’re anxious to please 
them, with excellent profits 
to yourself, just recommend
Master Mason—the peer of 
“Joy Smokes.”

Rock City Tobacco Co.
Limited

QUEBEC and WINNIPEG
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Dominion Spring 
Clothes Pins

When niacins year 
clothes pin order be sore 
yon specify “Penhlee

There’s greater Satisfaction
selling Dominion Spring Clothe* Pin* 
because they are made stronger and will 
hold better than any other clothes pin.
Dominion Clothes Pins never split. They 
will last for years and their profit margin 
makes selling them a worth-while proposi­
tion.

. .The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

SCOTCH SNACK IDEA 
No. 6

Children are fond of Scotch Snack

Tell the mothers how good Scotch Snack is for 
the children. It’s appetizing and nourishing. 
Nothing better for Sandwiches, Salads, 
Croquettes, Etc. Buy Scotch Snack in 6 or 
10 case lots from your wholesaler.

Watch tor Next Week’* Adcerfixement

ARGYIX BUTE, “Reg.”
v"------ MONTREAL, QUE.

ESTABLISHED 1825 and

RICE
RICE FLOUR 
RICE MIDDLING

Mount Royal Milling
and

Mfg.^Coy., Limited
MILLS AT MONTREAL, QUE. 

VICTORIA, B.C.

D. W. ROSS COMPANY
Agente

MONTREAL
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FresA Fruits and 
Granulated Sugar 
—That's All UPTON’S

FRESH STRAWBERRIES—Great loads of them—red, luscious, 
of the finest quality—arriving daily at our factory; the choicest 
hemes of all the great Niagara Fruit Belt.

The best is none too good for

Upton’s Pure 
Marmalades and Jams

New pack now on the market. Order it 
from jour jobber at once.

The T. Upton Co., Limited
Hamilton, Canada

Selling Agente:
S. H. Moore & Co., Toronto, Ont.

Rose & Laflamme, Ltd., Montreal Que. 
Scott-Bathgate Co., Ltd., Winnipeg, Man. 

Gaetx k Co., Halifax, N. S.
Schofield & Beer, St. John, N. B.

DEÉ car
Brand

Sardines
Never fail to win approval from the 
usually “hard-to-please” customers be­
cause of their exceptional flavor. They 
are packed from the finest selected Nor­
wegian Sardines in pure olive oil. Ideal 
for quickly preparing tasty summer 
meals. Feature them now in your dis­
plays.

Canadian Agente i

John W. Bickle & Greening
Hamilton Ontario

Arm and Hammer Brand

>siH S@dlai
This highly popular seller, put up in 
attractive cartons of 2y2 pounds each, 
is certainly making a hit with Canadian 
housewives. Place your order to-day 
with your jobber and sell Sal Soda the 
new and handy way.

Church & Dwight, Limited '
Montreal j



CANADIAN GROCER July 2, 1920

The Original and Genuine 
1 Brand

ROSE’S 
LIME JUICE Ü

This healthy beverage 
will be welcomed jn 
every home in your 
locality and every 
bottle you sell will 
give you a good big 
profit.
Rose’s Lime Juice is 
worthy of a prominent 
place in your displays. 
Its perfect thirst­
quenching properties 
make it an ideal bever­
age.
Order a good supply 
now and ring up good 
*xtra profits.

Holbrooks, Ltd.
Sola* Afnta for Canada

Toronto and Vancouver

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN .THIS DEPARTMENT IS 12.20 

PER INCH EACH INSERTION PER TEAR

JAMS
DOMINION CANNKRS, LTD. 

Hailton. Ont.
“Aylmer- Pur. Jam. and Jellies, 

Guaranteed Freeh Fruit and 
Pun surer only.

Screw Vac. Ton Glees Jars, I* oa
Strawberry .................. .
Currant, Black ...........
Pear ............................
PflMh ..........................

Apricot ........................
Cherry ..........................

"AYLMER” PURE ORANGE 
MARMALADE

Per Ass.
11 oa. Glass. Snow Top, 1

doe. hi ease...................... I M
IS oa. Glass. Screw Top. 1

1 doe. In ease........................ I M
II os. Glass. Tell. Vacuum,

1 doe. In ease........................ IN
Pa Tin, 1 doe. per can.......... (IS
4'e Tin, 11 pails In crate,

per pail .........................  IN
Tin. 1 palls In crate, per

ente ........................................ 1 tf
Pa Tin or Wood. ( palls In

crate ........................................ Hi
St’s Tin or Wood, one pail in 

ente, per lb............................ • 14

FOB* AND BEAM

Individual Pork and Beane.
Plate. Tie. or wM Bai
4 dee. te

Ve Peek and Beane. Flat.
Plate. 4 doe. to

Ve Pack and Bocae. Flat.

V. Perk and Beane. Tail
Tomate or <*01 Banes. 4

m*a (It as.). Plate, pm- «tes 1
Tomate or Chili Banes
*’• Peek and Beans. Plain,

1 doe. te tee
me. Tomate

nr Chill fleas.. Tan, •

*H’a Thll. Plate
Tomato or Chill Bai
Pamilr. Plate. ti n dee. Pamilr
Tomato flauar H .Si dee
OhlM Baum. St.ti dm. Ths stars
t dee te the

CATSUPS—I. Glam Bottles

U Pte.. Aylmer Quality___(1 M
11 oe.. Aylmer Quality.......... 1 S*

Gallon juge, Aylmer Quality .11.41

Pints. Delhi Epicure .......tl.TS
H-Plnta. Red Seal............ . I ll
Pints. Red Beal........................ 1 00
OU.. Rail Seal ........................  1.44
Gallons, Rod 8ml.......................4.41

BORDEN MILK CO.. LTD..
1*6 St. Paul St. West. 

Montreal, Can.
CONDENSED MILK 
Terms—Net 14 days.

Eagle Brand, each 48 cans. .Ill 60 
Reindeer Brand, each 48 cane 11 00 
Silver Cow, each 48 cans.... 11 60 
Gold Seal, Purity, ea. 48 earn 11 16 
Mayflower Brand, each 48 cane 11 88 
Challenge Closer Brand, each

48 cans ..................................  10 00

EVAPORATED MILE 
SL Charles Brand, Hotel, each

24 cans .....................................17 40
Jersey Brand. Hotel, each 48

cans .......................................   7 40
St. Charles Brand, toll, each 48

cans .......................................... 7 50
Jersey Brand, tall, each 48

cans .......................................... 7 60
Peerless Brand, tall, each 48

cans .....................  7 50
St. Charles Brand. Family, 48

cane ................ ............ *...........6 50
Jersey Brand, Family, each 48

cane v...................................  6 50
Peerless Brand, Family, each 48

cans .......................................... 6 50
St. Charles Brand, email, each

48 cans .................................. 8 45
Jersey Brand, small, each 48

cans ...................    8 45
Peerless Brand, small, each 48 

cans .......................................... 1 45
CONDENSED COFFEE 

Reindeer Brand, large, each 14
cane ..........  $7 50

Reindeer Brand, email, each 48
cans .............................    7 50

Cocoa, Reinder Brand, large,
each 24 cans ............................ 0 25

Reindeer Brand, small. 48 cans 8 60
W. B. BROWNE U CO. 

Toronto, Ontario.
Whmtgold Breakfast Cereal. 

Packages, 28-os., 1 dm. te
mm, per cam ......................  80 00

08-lb. Juto bags, per bag.... I 00 
0»-Ib. Jute bag», with IS 

IH-lb. printed paper bogs 
enclosed, per beg ..............  4 44

HARRY HORNE A CO..
To route. Ont.

Per case
Brand Pern (S don.

ce) ..............................4 M
Brand Popping Corn 

(I dm. te mm) .................. 4M
COLMAN’B OR KEEN’S 

MUSTARD
Perdes, tin»

DAK.. %-lb. ....................................
DAT., 5-lb.......................
P.D.. U-».............................. .. ..

Pot jar
Durham, 1-lb. Jar, each..................
Durham, 4-lb. Jar, each................

CANADIAN MILE PRODUCTS. 
LIMITED.

Toronto and Montreal 
ETJM

0 on. tins. 4 damn per earn. .(11.10 
10 oa. tins, 1 doom per mm.. 11 64 
10 * tine. 0 ttee per earn .. 11.00

Prime f.o.b. Toronto.
THE CANADA STARCH CO.. LTD.

Manufacturers of the 
Edwardsburg Brands Starches 

Laundry Starches—

40-lb.. Canada laundry ...10 1114 
100-lb. kegs. No. 1 white.. 0 11% 
toe-lb. bbla.. No. 1 white.. 0 11% 

40 Baa. Edwardsburg Silver _ 
Gloss, l-lb. chromo pkge.. 0 «4% 

40 Ihe.. Benson’s Enamel,
(eold water), per cam.. 4 M 

Celluloid, 46 carton», earn.. 6 M 
Culinary Starch 

40 lbs.. W. T. Benson A Co.’a
Celebrated Prepared .. .. 0 14

40 lbs. Canada Pure or
Challenge Corn ..........

10 lbs. Casco Refined Potato
Floor, l-lb. pkge............

(10-Ib. boxes. %e higher, camp* 
potato flour.)
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Currants
Tire extreme scarcity of Raisins has made 
an extraordinary demand for Currants. 
With Raisins selling around thirty-five 
cents over the counter, Currants look 
cheap to consumers at twenty-five. 
A first-class cleaned fruit can be sqld 
at a quarter a pound to-day, and many 
dealers are availing themselves of the 
opportunity to feature this article now.
To enable you to do this well, we have 
brought in a choice lot of Greek fine 
filiatras which we offer at the following:

Brls. cleaned fine filiatras - - 15% 
Cases “ “ - - 16%

For people who may want something 
better and also fancy, we offer:

Hf. Cases Monogram brand amalias - 18%
HK Cases Victor “ patras - 22
HfJCases Monarch “ vostizza - 23%

SEND US AN ORDER

H. P. ECKARDT & CO
WHOLESALE GROCERS

CHURCH STREET 1 ESPLANADE TORONTO
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TEA LEAD
Incorrodible) h

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. Address : “Laminated," London. LIMKHOU8B 
A.B.C. Codes used, 4th A 6th Editions. LONDON, K-,

England
HUGH LAMBH * CO, TORONTO. 

Cauadtaa Ageeta: J. HUNTER WHITE. ST. JOHN. N.B.
CECIL T. GORDON, MONTREAL.

Umon PlE
p I L L E H

A New Lemon Pje Filler
Enough in each can to make 4 delicious 

pies.
A splendid seller showing a good profit.

Agents wanted in all parts el Canada

Mellow Products Co., ‘Regd”
144 Gamiw St, MONTREAL

■vVjgCK

OAKEY’S
“WELLINGTON” 
KNIFE POUSH

The original and only reliable prepara­
tion for Cleaning and Polishing Cut­
lery. etc.

John Oakey & Sons, Ltd.
Manu facturer* ml

Emory. Black Lead. Emory Close and 
Flint Clothe and Papers, etc.

WaIBngten Mffla, LeotWn, SJLU. Bag. 
Agmnt»:

F. Manley. 42 Srlrostor-WOboo Bldfl., 
Winnipeg

San key ft Mason. 839 Beatty Street, 
Vancouver.

TOMATO PASTE
MADE WITH SELECTED FRESH, RIPE 
TOMATOES HEAVILY CONCENTRATED, 
AND HAS EIGHT TO TEN TIMES THE 
STRENGTH OF CANNED TOMATOES. 
Packed in 12-ounce tins—100 tins per case. 
Samples and quotations submitted upon re­
quest.

P. PASTENE 4 CO., LIMITED
M ST. ANTOINE STREET ..... MONSREAL, QUE-

LILY WHITE CORN SYRUP
2-lb. tins, 2 doe. in caw...........IS to
6-lb. Una, 1 doe in eu..............7 76
KMb. Una, 14 doe. In casa.... 7 46 
20-lb. Una, *4 dos. In eaae... 7 40 
(Prie— In Maritime Province» 10c 

per ease higher)
Barrels, about 700 lb........... 0 00
Half barrels, about *60 lbs. 0 0014 

CROWN BRAND CORN SYRUP
2-lb. tine, 2 dos. in case............ 0 10
6-lb. tins, 1 dos. in case.............7 IS
10-lb. tins, H dos. In ease.. 0 06
20-lb. tins, 14 dos. in case.... 7 00 
(6, 10, and 20-lb. tins hare wire 

handles.)

GELATINE
Cox’s Instant Powdered Gela­

tine (2-qt. sise), per dos... |1 SO

INFANTS’ FOOD 
MAGOR, SON * CO.. LTD. 

Robinson’s Patent Barley— Dos.
1-lb.........................................................

14-»....................... ................................
Robinson’s Patent Croate—

1- lb.........................................................
H-».........................................................

BLUE
Keen'» Oxford, per lb.............. 0 27
In cases, 12 12-lb. bxs. to case 0 27

NUGGET POLISHES 
Polish, Black, Tan, Toney Red.

Dark . Brown. White Dress­
ing, each .................................. tt.IS

Dos.
White Cleaner (liquid).............. 12 00
Card Outfits—Black, Tan. Toney

Red, Dark Brown .................. 4.00
Metal Outfit» — Bleak. Tan.

Toney Bed. Dark Brown1.00
IMPERIAL TOBACCO CO. ^QF 

CANADA. Limited \
EMPIRE BRANCH " 4'

Blaek Watch, 10a, lb...............  SI 1»
Bobs. Its .................................. ! H
Currency, 12» ............................ 1 IS
Stag Bar, 0s. boom. 0 lb..... 1 m
Fay Roll, thick bars.............. » SO
Pay Roll, plugs. 10». 0-lb. 14 I

caddies .................................... 1 M
Shamrock, 0», 14 cade.. 11 V

»»., 14 cads, I lbc............ 1 Mi
Groat Wert Pouches 0s *-lb. /

boxes, 14 and 1-lb. hraeb (
boxes ........................................ 1 SO

Forest and Sir l, tine, 0s
2- lb. cartons ........................ 1 04

Forest and Stream. 14s 14».
and 1-lb. tins ........................ 1 SO

Master Workmaa, 2 lbs............ 1 IS
Master Workman. 4 lbs...........  1 M
Derby, 0s. 4-Ib. boxes .......... 1 SO
DM Virginia. 12c...................... 3 70
Old Kentucky (ban). Sc,

boxe», S the.............................. 1 SC
THE COWAN CO.. LTD.. 

Sterling Road. Tbrouto, Oat 
COCOA AND CHOCOLATE 

COCOA
Perfection Cocoa, lbc., 1 and 1

Ana In box. per dos.............. M M
Perfection. 14-». tine. des... 1 70 
Perfection, 14-lb. tins. des.... S 26
Perfection. 10» site, dos..........  1 16
Perfection. 6-lb. tins per lb.. 0 48 
Empire Breakfast Cocoa. 14- 

Ib. Jars 1 and 1 dos In box.
do».................  S 60

Soluble Cocoa Mixture (sweet­
ened), 6 and 10-lb. tins, per 
lb ............................................ 0 SO
UNSWEETENED CHOCOLATE 

Sar-eme Chocolats 12-lb.
boxes, per lb.......................... 0 47

Supreme Chocolate. 10c sise.
1 dos In box, per bog .... 2 IS

Perfection Chocolate. lSe Mae,
1 do*, in box. per box____ 2 00

SWEET CHOCOLATE
Per ».

Ragle Chocolate. 14s 0-lb.
boxes ...................................... 0 10

Ragle Chocolate. 14», 0-lb.
boxes. It boxes la exee.... 0 St

Diamond Chocolats 14s 0 end 
11-lb. boxen. 144 The In case 0 SO 

Diamond Choeolate. is. 0 and 
11-lb. boxes 144 lbs. la eaae 0 IS 

Diamond Crown On so la to. SO 
eekae la bee.........................  ISO
CHOCOLATE CONFECTIONS

ids SA hexes SO 
la aaas per b........... *0 00

Milk Medalll -a, S-R 
SO boxes la case, per lb.... I 00 

Laneh Bars 6-Ib. boxes SO 
bases la ease, per lb. .... 0 40 

Coffee Drops 6-lb. boxes SO
boxes in case, per lb..........  0 40

Chocolate Tulips 6-lb. boxes 
SO boxes In eaae, per lb.... 0 40

Milk Croquettes. 5-lb. boxe». 0 40 
No. 1 Milk Wafers. 6-lb. boxes.

M boxa» la eaae, per lb.... I 4» 
Chocolate Beans 6-lb. boxes 

SO boxa» In eaae, per lb.... 0 46 
Chocolate Emblems, 6-lb. boxes, / 

SO boxes In eaae, per lb.... 4/45' 
Ns 1 Milk Wafers 6-Ri. boxes /

SO boxes In eaae. per lb..../1 46 
Ns 1 Vanilla Wafers 6-lb. box',

SO boxes in ease, per lb../. 0 41
Ne. 1 Vanilla Wafers 6-lb. bJx.

SO boxes In ease, per lb.1. I 41 
Nonpareil Wafers 6-lb. boats

M basas In case, lb. ..(... I 40 
Choeolate Ginger. S-fc. bates,

SO boxes In eaae, per »... I 00 
Crystallised Ginger. 6-lb. boxes 

SO boxes in eaae. per »... 0 00

NUT MIL^^CfirOCOLATE, ETC.
Nut Min/ Chocolate. 14s 

wrapped! 4-lb. box. 00 boxes
In eaae, p*r box.................... 1 IS

Nut Milk Choeolate, 14a. 
wrapped, 44b. box. SO boxes
fat ease, per box.................... 2 6b

Fruit and Nut or Nut Milk 
Chocolates, lbs. unwrapped.
0-lb. box. 6 dir. to oaks 14
hexes to eaae. »..................... I 47

Nut MUk Ohocol-tee. Is 
equate». 10 squares to cake, 
peeked I cakes to box, 14
box sa to eaae, per box..........  1 40

Fruit and Nut Ml» Chocolats 
1-lb. cakes I eakee to box.
M boxes to eaae, per »........ I 47

Fruit and Nut Ml» Choeolate
Slabs, per ». ........................ 0 47

MIR Choloeate Slabs, with
Asserted Note, per ».......... 6 47

Plain Ml» Chocolate Slabs, 
par lb. .................................. I 47

MISCELLANEOUS

Maple Bods, fancy, 1 »., 14
des ta box. per des............ 60 »

Buda, fancy, 14 ft, 1
In box, per dos.......... 6 66

Chocolate. 1 lb.. 14
das ta box. per dos.......... . 6 If

Assorted Choeolate. 14 lb.. 1
des la box. per des............ 6 66

Choeolate Ginger. 14 »., 1
dos In hex, per dos..........  4 60

Crystallised Ginger, fall <4
lb.. 1 dos In box, per dos 4 60

Active Servie» Choeolate, 14s 
4-lb. box. 14 boxes in eaae.
par box .................................. 1 0*

Triumph Chocolats 14». 4-lb. 
boxes 14 boxes in eaae. per
bee .......................................... 14»

Triumph Chocolate. 14-lb. 
eakee. 4 lb».. *4 boxa» In
sees per hex........................ 1 00

Chocolate Cent Sticks 14 gr. 
boxes to gr. to ones per
grace ...................................... I 16

SO—U MUk Choeolate Sticks
II boxes In eaae.................. 0 60

W. K. KELLOGG CEREAL CO..
Battle Creak.

Kelloxx’a Shredded Kroon hies. 4 St 
Kellogg*» Shredded Krxmblos

lad. .......................................... 1 00
Kellogg’» Krumbled Brun ... 1 16 
Kellogg’» Krambled Bras lad. 1 00

BRODIS A HARVTE8, LTD.,
14 Bleary St.. Montreal

XXX Self-Raising Fleer. S Rs
packages, dos .................. *6 20

Do.. I fbe................................  IS
Superb Self-Rale tag Fleer. I

». ................................ 0 00
De, 6 Ibe............................... S 00

Creeeest Self-Xxhlng Fleer. I
fc. ...................................... 0 10

De, S lb. ........ ..................... I 10
Perfection Rolled Oats (66 as) 6.00 
Brodie’a Self-Rahli* Paseake 

Flour, lit » peak- dta... 1 64 
Bradio's Self-Raising Buek-

Fleer. 114 »■ pkg. dag... 1.60
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CALIFORNIA FRUITS
Peaches Plums Apricots

Canteloupes Cherries
Now arriving freely—Include some in 

your next order.

WATERMELONS
Fresh cars every week—Large average.

NEW POTATOES
Very fine quality and prices right.

NEW VERDELLI LEMONS
The good keepers for summer use— 

brd.er some to-day—Prices will be higher.

The House of Quality

Hugh Walker & Son
Guelph Eatablithed 1861 Ontario

Meat-Fibrine Dog Cakes 
and Puppy Biscuits are 
the daily menu of mil­
lions of dogs the world 
over.

Why not be “The 
Canine Caterer” for 
your town? Ask your 
jobber or write for 
samples and prices to :—

Spratt’s Patent Limited
24-5 Fenchurch Street 

E.C. 3, England

Fruit Market Open
Market Opened Monday Last

All Ready for the 
Summer Business

Main 6243
LONG DISTANCE CALLS

STRAWBERRIES In heavy supply 

TOMATOES
CUCUMBERS

WATERMELONS
CANTALOUPES 
CALIFORNIA FRUIT

WHITE & CO., LTD.
TORONTO

Headquarters for

Clothes
Lines

In Cotton, Manilla, Wire 
and Sisal

WALTER WOODS & CO.
Hamilton and Winnipeg
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“It has the Nip*

White Swan Mustard
adldls a pqpaumft s®sft 
ft® soniBEM©ir DdcibcI1q©s

Recommend White Swan 
Mustard—the better flavored, 
better priced, Canadian-made 
mustard—to your customers 
for all their summer outings 
and for adding zest to salads, 
cold meats and warm weather 
luncheons.

If you have never tried this 
profitable and rapid selling 
White Swan Brand a small 
sample order will prove to you 
its selling value as a steady 
repeater.

% pounds................. $2.25
y2 pounds.................. 4.00

White Swan Spices & Cereals
Limited

Toronto .... Canada
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4Ur*BUYERS’ MARKET GUIDE,
Latest Editorial Market News

STONEWARE JARS
as Food • Protectors 
are needed in every 
home.
Place your order 
early.

I The Taranto Pottery Ce.

eoe and *09 Temple Bldg. 
Bay aud Richmond Sta., 

Toronto, Canada

We ere now located hi ear sew and ■ore 
spoeêeoe wareheeee at

*>-62 JARVIS ST. 
TORONTO SALT WORKS

OBO. J. CLIFF

WHITE-COTTELL’S
Beet EngtUh Matt Vinegar

QUALITT-VINEGAR
White, Cattail k CL, Camberwell, Leaden, Eng.

W. Y. COLCLOUGH, tse Klngewood Road 
Beach 2170 Toronto 

J. E. TURTON, Board el Trade Building, 
Montreal

OPPENHEIMER BROS., LTD. 
Vancouver, B.C.

BAIRD * CO., Merchant., St . John'», Nild. 

Order free, roar fckher to deg.

"SOCLE AN”

SOCLEAN, LIMITED
Mnsfistimi TORONTO,

THE

CHARLES MUELLER COMPANY
Limited

Barrel» and Kege 
Oak, Aeh and Gum

Free. I Ceh. le M CeU.
Waterloo - - Ontario

NQI:ivier’e Cream Toffee
5 cent bars

O.K.—Almond—Cocoanut
The finest made

SmAere
Man. A Saak. Weteon A Trueadale
Calgary Clarke Brokerage
B.C. - Rakt. Gille.pl. A Co., Veneouver

G. F. OLIVIER (the todee man)
MEDICINE HAT

We are offering to Jam Manufacturers, 
Confectioner* and Pickiers, etc

Wait pales of all kinds. Canned Goode. 
Tomato Puree. Anehovim, Nate. Peels In 
Brine, eta. eta

F. K ESS ELL A COMPANY 
T4 Railway Approach, 
don Bridge, S.ETi, England

COOKED HAMS ARE 
SCARCE

Cooked hams have been 
steadily advancing for 
some time and the tend­
ency is that quotations 
will be even higher. There 
is also a scarcity noted and 
as this is the season when 
the sales are heavy for 
this commodity, it look* 
like good buying to keep a 
few hams ahead.

RAISINS ARE GOOD 
BUYING

There is every indication 
that raisins will be scarce 
before the new crop ar­
rives. The United States 
is very short of supplies 
and are taking all avail­
able stocks at higher 
prices than Csmadian 
quotations. Quotations in 
Toronto this week have 
advanced one cent per 
pound.

These one-inch spaces 
only $2.20 per insertion 
if used each issue in the 

year.

GROCERS
Will secure the very beet selected eggs, 
creamery butter end fancy dressed poultry 
by getting their supplies from

C. A. MANN A CO.
Pbour 1577 °NT.

The SARNIA PAPER BOX CO., Ltd.
SARNIA. ONT.

Manufacturai ai :
lee Cram Cartene. Paraflned.
Batter Carton», Paraflned.
■gg Carton»: Special Egg Filler». 
Folding Candy Bene»; alee bandy 

Pnraflne beuaa tar balk plcfclea. 
Mincemeat, etc.

V. BEANS
Handpicked or Screened

Ask for quotation»

Gee. T. Mickle, Ridgelown, Ont.

M DOZ. CASE PILLEES 
ONE DOZ. CARTON PILLEES 
Va-INCH CUSHION PILLEES 
CORRUGATED FLATS

The TRENT MFC. CO., LTD. 
TRENTON - ONTARIO

You Try This
When you desire any information on 

matters pertaining to the trade ft will 
be gladly furnished free upon applica­
tion through the column» of this paper. 
If you enclose stamped, addressed es- 
veiope we will also reply direst to 
you. Don't hesitate to oak us. Wa 
will do our beet.
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Rates For Classified Advertising
Advertisement! under this heeding 3c per etetsLfor first insertion; 2c for each sub­

sequent insertion.

COLLECTIONS

Where answers come to Box number J 
pottage, etc.

ur care to be forwarded 6 cents per inser­
tion must be added to cover pottage, etc.

Getatractions count gg one word, but five figures (as $1,000) are allowed as one word.
Cash remittance to cover cost ,must accompany all advertisements. In no case can 

this rule be overlooked. Advertisements received withotft remittances cannot be acknow­
ledged.

FOR SALE
pOR

pOR

POSITIONS WANTED

SALE—GENERAL STORE BUSINESS AT 
Bruce Mines. Stock about $16,000. Good busi­

ness. one that has been a money maker. Ill health 
reason for selling. Will sell property at assesa- 
roent values, which is shout one-third property 
cost. Business can be bought at a big advantage 
as stock was wall bought. For further informa­
tion apply to Box 08, Bruce Mines. Ont.

pOR SALE—LIVT GROCERY BUSINESS IN 
city of 16,000. Big turnover. Good reasons 

for selling. Box 180, Canadian Grocer, 16$ Uni­
versity Ave., Toronto, Ont.

SALE-BUTCHER AND GROCERY BU8I- 
—sa in Toronto. $6,000. Turnover $66,000. 

Stock about $8,000 at invoice price. Good leaae 
or option to purchase. Owner leaving city. Box 
146, Canadian Grocer, 16$ UDiversity Ave., To­
ronto, Ont.

pOR SALE—TWO 10 FT. LONG, 8 FT. WIDE,
,8"drawer, solid oak dry goods counters : one 

10 x $' 12-drawer aolifi oak dry goods counter : one 
12 ft “Welker" bin grocery counter (solid oak) : 
one 12-ft grocery counter (solid oek) ; one pr. 
Dayton Computing, scales : one pr. small plat­
form scales ; one pr, Urge platform scales ; two 
fancy biscuit display cHha; One National Cabinet 
Cash Register. 8 cash drawers, 8 record drawers, 1 
loeker : 1 large safe. $' x 88' x 80' : one refrigera­
tor. 6)4' x 42' x 26'; one ribbon display case. $ 
sections (18 racks) : one (new) J. H. Deer electric 
coffee mill, medium else; miscellaneous winnow 
fixtures, etc. F. E. Hfbbert, Fort Froncis, Ont

FIXTURES FOR SALE.
P VERY MERCHANT WHO SEEKS MAXIMUM 

efficiency should ask himself whether a G be­
lt asard Cash Carrier, as a time and labor saver, 
is not worth more than the high-priced labor 
which It libers tes. Are yon willing to learn more 
about our carriers T If so, send for our new 
Cats lorn# J. Gipe-Hatard Store Service Co., 
Limited. 11$ Sumach St, Toronto.

__________WANTED__________
Vy ANTED —A PARTNER FOR A GENERAL 

v store business. A good bvo single man. with 
about $1.000 to invest Can show hooka with all 
records of the business. All replias treated con­
fidentially. Box 174, Canadian Grocer, 16$ Uni­
versity Ave., Toronto. Ont

BAKER’S
COCOA and 
CHOCOLATE

preparations 
are the stand­
ards for qual­
ity. All other 
brands are 
compared 
with them 
but none has 

been found to be better.

Registered 
Trade-Mm*

Made fit Canada 

On the Market fee 140 Years

Walter Biker & Co. Limited
Mestrsel. Ce*. Dorehester, Mass. 

Estsbllshed 1710

MANUFACTURERS. WHOLESALERS AND 
1V1 Jobbers can reduce their "Collection expanses'* 
to a minimum by using Nagle One-Per-Cent-Draft- 
Service. Don't pay 10% or 16% on account* you 
can have collected at 1%! Investigate this sys­
tem Thoroughly reliable. Established 1899. Send 
for supply of 1% Drafts to-day. Nagle Mercan­
tile Agency. La Prairie, (Montreal), Qua.

26 TIME’
in

MARGARINE EXPERT —WITH 
1V1 experience in leading factories 
plant», and able to take entire charge of 
duetkm. desires connection. Excellent references. 
Only n flies sises situation win he considered. 
Box 164, C—kalian Grocer, 14$ Uaivevsity Ave.,

AGENCIES WANTED
/COMMISSION AGENT RESIDENT IN ST.

John could handle another line in New Brune- 
wick. Box 168, Canadian Grocer, 168 University 
Ave., Toronto.

OPPORTUNITIES ARE BEING 
OFFERED EVERY WEEK 

ON THIS PAGE. ARB 
YOU MAKING 

USE OF 
THEM?

COLLECTIONS

John A. Thompson
General Mena rer* Wes tern Canada 

TORONTO

«ices Throughout the CiviHaed World

We Present a Record— 
Not a Prospectus

Reputation gained by yeara of 
vigorous, conscientious and

ESTABLISHED 164t

Arctic Ice Blankeb
* Reduce Ice Bille by Seeing lee >—

Made of pure vegetable fibre parch­
ment, will not diggolve when wet. 
One blanket ia large enough for a 
good sited cake of ice and will last 
about three months.
GROCERS FIND A BIG DEMAND 

FOR THEM. RETAIL PRICE,
10 CENTS EACH.

WHOLESALE PRICE, 90c DOZEN; 
$10.00 GROSS.

FOR SALE BY

Macnah St. 6 Market Sq.
HAMILTON. ONT.

Our ability te collect a»
. highly prole-
Jits all.1* hr menaient» ell 

Canada W# collect any­
where la a- end the
United State» on a strictly 
oewmlttfns» bed*. You are 
under no obligation te es If 
we do not eodeet We guar­
antee yea a thoroughly hon­
ed service Prompt remit­
tance». Otre os a trial. We 
eoilrot where other» fair
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Every account is ready for instant settlement
when the N. C. R. System for 

charge accounts is used

WHEN a customer comes into your store and wants to know 
how much she owes, you can tell her the amount instantly.

No time is wasted in hunting for her account in a large ledger. 
No time is wasted adding up the items or striking a balance. 
There is no worry about the accuracy of the figures.
Your clerk merely looks at the last charge slip filed under the 
customer’s name in the N. C. R. Credit File, and there is the 
total of her account to date.
This saves time for the customer, for the clerk, and for you.
You have the satisfaction of knowing that the amount she pays 
is right.
You know the amount is right, because with the N. C. R. Credit 
File you cannot forget to make charges. You cannot forget to 
credit money received on account. Mistakes cannot go un­
detected.

The National Cash Register Company of Canada, limited
BRANCH OFFICES;

Fill out this coupon 
and mail it to-day

Dept. 26
The National Cash Register 
Co. of Canada, Ltd.

97 Pelham Ave.,
Toronto, Ont.

Please give me full parti­
culars about the N. C. R. 
Credit File way of handling 
credit account».

Calgary...................................... 714 Second Street W.
Edmonton......................................... 6 McLeod Bldg.
Halifax..................................100-102 Granville Street
Hamilton...........................................14 Main Street E.
Montreal.................... 122 St. Catherine Street, W.
Toionto  .................. ................... 40 Adelaide Street
Winnipeg....................... .213 McDermot Avenue

London......................................360 Dandae Street
Ottawa.......... ..... .............................306 Bank Strati
Quebec............ ...........................133 St. Paul Street
Regina ........ . ».................. 1820 Cornwall Street
Vancouver.............X.........642 Pender Street. W.
St. John.................. X..86 Prince William Street
Saskatoon................L..........265 Third Avcaee. B»

FACTORY: TORONTO. ONTARIO
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When Customers Say Goodbye, Clerks 
Helpless, Service at a Standstill

BUY THAT OTHER DAYTON NOW
Can you afford, Mr. Merchant, to give the public ;such a picture of 
your shortsightedness? Can your business withstand the inroads of 
such economic waste?
Consider what it means : Wasted outlay for clerks, wasted opportunity 
to satisfy old customers and gain new ones—in short, the difference 
between dwindling sales and growing trade.
Meet the rush hour needs with more Daytons.

MADE
IN

CANADA
ELIMINATE THE WAITING LINE
DAYTONS PLACED AT CONVENIENT POINTS IN YOUR STORE 
HELP YOU TO SATISFY CUSTOMERS, SAVE TIME AND LABOR.

IF IT'S 
A DAYTON 
IT’S RIGHT

THE VITAL QUESTION IS NOT: “WHAT DOES IT COST?” BUT “WHAT 
DOES IT COST TO BE WITHOUT IT ?”

Catalogue and data on request

International Business Machines Co., Limited
FRANK E. MUTTON, Vic.-Pr».id.nt and General Manager

Head Office and Factory, 300 to 350 Campbell Avenue, Toronto
Office* at

HALIFAX, 44 Grenville St. ; QUEBEC, 506 Merger Bldg. ; MONTREAL, I and 3 Notre Dame Sl W. ; OTTAWA, 18S Queen St. ; TORONTO. 4I5S Yonge St. 
HAMILTON. 175James St. N. ; WALKERVILLE, ONT.. 44 Lincoln Rd. ; WINNIPEG, 227 McDermott Ave. ; SASKATOON, 254 Third Ave ; CALGARY, 
127 Sixth Are. ; EDMONTON, 10118 102ndSt.: VANCOUVER, 110 Water St.

(Also manufacturaa of l via national Time Recorders and Hollerith Electric Tabulators) ry


