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THF. CANADIAN' CROC K R

A Safe Investment
That Pays !

The “gold basis” is 
just as important in the 

grocery business as in banking 
Something solid of certain value and 

standard quality.

Griffin & Skelly Co.
SEEDED RAISINS CANNED GOODS 

Peaches Apricots Pears 
FANCY PRUNES

(Sterilized)

always the highest standard 
and the best value.

A SAFE INVESTMENT

ORDER NOW

All Griffin and Skelly Brands bear their name.

ARTHUR P. TIPPET & CO., Agents
MONTREAL

Beware of “Bargain Sale” fruit.
i



THE CANADIAN GROCER

DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput-

s. fi ‘ “r “ " “
_ . -epre

able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

fcU/VtUNIulv MONTREAL TORONTO.

F. J. FOLEY & CO.
Manufacturers' and General Commission 

Agents for
ALBERTA and SASKATCHEWAN 

Agencies Solicited 
Office and Warehouse— 

LARUE-PICARD BLOCK, EDMONTON, ALTA.

HALIFAX. N.S.

J. W. GORHAM 8l CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents and Commission Brokers. 

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

HALIFAX N.S.

Importers, Exporters and General Commission 
Merchants.
Firms wishing to be represented in the Maritime 
Provinces will do well to communicate with us. 

Domestic and Foreign Agencies Solicited. 
Highest References.

nONTREAL

FOR SALE
Cheap for cash, Fruit Cleaning 

Plant with Date Prêta. In good 
running order.

J.T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIM 771 BOND 11

ROBERT ALLAN & CO.
General Commission Merchants 

MONTREAL
Fish, Olla, Beans, Peas and Produce. 

Agents : "Royal Crown ” Skinless Codfish. 
Representing Morris & Co. Chicago, Pork and 

Lard.

J. WALTER SNOWDON
MANUFACTURERS’ AGENT 

AND BROKER
Open for exclusive representation of one 
or two more reliable houses with good 
grocery lines. Correspondence solicited. 

Address
23 Burton Ave., Weatmount, Montreal

ONE OR TWO
more agencies will be well looked 
after by the undersigned. Just able 
to take proper care of one or two 
more only. Excellent connections 
in Montreal and Quebec Province, 
and highest references.

Communicate at once.

C. A. Morin
Room 33# Alliance Bldg.

107 St. James St. - Montreal

NEWFOUNDLAND

T. A. MACNAB & CO.
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt and 

careful attention to all business. Highest 
Canadian and foreign references. Cable 
address : ’’Macnab, 8t. John’s.

Codes: A, B, C, 5th edition, and private.

REGINA.

G. C. WARREN
Box 1036, - REGINA

Manufacturers’ Agent and Commission 
Merchant. Direct Importer of all grades of 
pure Ceylon Teas, and Dealer In Coffees, 
Spices, Mustard, etc. Established over 10 
years. Can handle more lines.

ST. JOHN

IV. 5. CLAWSON A CO.
Manufacturers’ Agents 
and Grocery Brokers

WAR.HOllSSMXX

8T. JOHN, - N.B.
Open for a few more first -daes lines

TORONTO.

FRASER & AISTHORPE
Manufacturers Agents 
and Distributors.

AGENCIES SOLICITED 
I07K VICTORIA ST. - TORONTO

THOS. B. GREENING & CO.
TORONTO

Consignees olrect from primary mar «eta, and 
distributors of

GREEN COFFEE 
Our samples will Invariably Indicate current 

market value.

Dominion Storage &, Forwarding Co., Ltd.
43 Colborne Street. TORONTO 

Consignments stored in large, clean, dry ware
house, centrally located. All facilities for 
handling goods of Manufacturers and Mer
chants.

TELEPHONE MAIN 5661

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
established 1885.

Anderson, Powis & Co.
Agents

16 Wellington Street East, Toronto

Medium and Seed 

Quotations on Application

TAPIOCA
ON SPOT

ON THE SPOT
Valencia Raisins 
White Beans

LOWEST PRICES

W. H. MILLMAN & SONS
TORONTO

MasLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT

Agee ta tor Grocer.' Special tie. aad Wboleeal. 
Grocery Brokers

TORONTO, Ont. DETROIT, Mlah.

(Owtlaued m Hie *•)



THE CANADIAN GROCER

We have been busy booking “futures” on

“ANCHOR”
“RIVERDALE” and

“OLD HOMESTEAD”
brands of CANNED GOODS

t

GUARANTEED THE FINEST QUALITY PACKED
GET BUSY—If you haven’t had particulars of our 

prices and terms - see our travellers NOW.

EBY- BLAIN, Limited
TORONTO

Wholesale 
Grocers, Etc.

Ram Lai’s Pure Tea
SOLD AT FOLLOWING PRICES:

PINK LABEL Is and ‘is CoU* you 
YOU Mil .1

30c per lb.
40c per lb.

GOLD LABEL Is and Xs CoU, you 
You Mil el

35c per lb.
50c per lb.

LAVENDER LABEL »• *• You*mU et 42c per lb.
60c per lb.

GREEN LABEL le and Xe CoU. you
You Mil el

50c per lb.
7 Sc per lb.

CANISTERS
GOLD Tins 5. Yot^eU°el 3Sc per lb SI 75

50c per lb. 2 50

GOLD Tins 3. CoU. you 
You mU el

35c per lb.— 1 05
50c per lb. 1 50

GOLD Tins Is Com. you
You mII el

36c each
50c each

GOLD LABEL X» CoU. you
You MÜ el

16c each -36c per lb.
2Sc each—50c per lb.

RED Tins Hs CoU. you
You Mil el

35c each—70c per lb.
50c each—$1.00 per lb.

RED Tins lA•
CoU. you
You mU el

18c each 72c per lb.
2Sc each SI.00 per lb.

Office and Factory for Canada : 266 St. Paul Street, MONTREAL
GIVE US A TRIAL ORDER AND BE CONVINCED OF THE QUALITY.

Your» Truly,

RAM LAL’S PURE TEA CO.. LIMITED

3



TIIE CANADIAN GROCER

Manufacturers' Agents—Continued.

TORONTO. WINNIPEG.

All
Kinds

of
GOODS

(Warehouse 
! Distribute

Sell on Commission 
Cold Storage If Required

J. S. Gibbon & Co,

MOOSE JAW

W. G. Patrick & Co.
Manufacturer»' Agent» 

and
Importer*

29 Melinda St., Toronto

THE MOOSE JAW FRUIT AND 
PRODUCE CO.

J. J. McLean - - - Prop.
Manufacturer's Agents and Wholesale 

Commission Merchants 
Storage, Forwarding and Transfer Agents
Office, Fairford St. and Third Ave.

el. 359 Box 793 MOOSE JAW, 8A8K

Commission Brokers and 
Manufacturers' Agents

233 Fort Street, Winnipeg
Correspondence Solicited

STRANG BROTHERS

Wholesale Grocery Brokers, Com
mission Merchants.

First class connection with the trade. Established 
1895. First-class references.

Your correspondence and business solicited.

GEORGE ADAM & CO
430ij Mein 8t. W.

Wholesale Commission Brokers and 
Manufacturers' Agents

WINNIPEG,
Domestic and Foreign Agendas Solicited.

STUART WATSON & CO

MAN,

WINNIPEG. CALGARY and EDMONTON 
GOODS STORED AND DISTRIBUTED 

Head Office and Track Warehouse,
41 Bannatync Avc. WINNIPEG, MAN

GROCERY BROKERS
and Manufacturers' Agents

QUEBEC

Open for one or two more first-class agencies 
Correspondence invited 

25 ST. PETER STREET,

J. P. THOMAS
WHOLESALE GROCERY BROKER AND 

COMMISSION MERCHANT

QUEBEC

RICHARDS & BROWN
Wholesale Commi»»ion Merchants 

and Brokers
34 Arthur St., WINNIPEG, Man.

Correspondence Solicited

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO

They may be first-class. Do the people know that they are?
Do you want help—a partnership—or have you a business for 
sale ?
Advertise in the condensed publicity columns of The Grocer
and Te// V» If You Don’t Got What You Want-

oooooooooooooooooooooooooooooooooooooooooooooooc

...ESTABLISHED 1849...
I
 Are 

Your 
Goods 
on 
The

Market?

Capital and Surplus, *1,600,000. Offices Throughout the Civilised World
Executive Offices; Nos. MS and 148 Broadway, New York City, U.8.A.

THE BRAPSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances ot every seeker of mercantile credit. Its business may be defined as oi the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort is spared, and no reasonable expense considered too great, that the results may justify Its claims as an 
authority on all matters affecting commercial affaire and mercantile credit. Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilised world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale. Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and busineM corporations. 
Specific terms may be obtained by addressing-the Company at any of its offices. Correspondence Invited.

---- OFFICE* IN CANADA-----
HAMILTON. ONT.

fUKBEC. Qtf* 
xNOOOvEB, IX).

LONDON. ONT. 
■T. JOHN, N.B.
wmnrae. man.

MONTBKAL, QUE 
TOBOMTO, ONT.

VANCOUVER

F. G. EVANS & CO.
Grocery Brokers and 
Commission Merchants 

139 Water St., - Vancouver, B.C. 
Correspondence Solicited.

EXPORT TRADE DEPARTMENT.
Firms Abrosd Open for Csnsdise Business.

DAVID SCOTT 4k CO.
Established 1878. 10 North John St

Liverpool, England.
Splendid connections end references. Try us with s ship 
ment of CANNED GOODS.

T. A.—Scottish, Liverpool

JAMBS MARSHALL
Aberdeen, Scotland,

invitee consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantee» prompt 
returns. Reference—^Clydesdale Bank, Aberdeen. Codes— 
▲ B O. 4th and 5th Bdi.

Freight is no more on full strength
MAPLE SYRUP

containing all “medicinal ” properties 
than tis on diluted mild flavors. Small's 
is by experts pronounced standard, 
with highest awards world over. All 
jobbers.

4a Rapl, Exchangi, Llmllid. Reatieal

EXPERIENCED ADVERTISEMENT WRITERS
who ere open for a situation are requested to 
register their names with the MacLean Pub
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertising department.

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, inter
esting and instructive book ever pub
lished on Coffee. 11 is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MACLEAN PUBLISHING 
COMPANY

Technical Book Department

10 Front St. East, - TORONTO

4



T 11 E C A N A I) I A N CROC E R

Isn’t It True?
Huit it’s mightv poor business lu sell poor quality at 
any price?

Take Canned Goods for example. You have to trust 
absolutely to the reputation of the packer. Therefore, 
it’s a shortsighted [ml icy to buy unknown brands of in
experienced packers, when you can obtain the very best 
brands at a slight advance.

Isn’t it very satisfactory to know, that when you
buy Canadian Canners' Brands you are guaranteed as
to .quality Î

Isn’t it satisfactory to know that you are buying 
Canadian Canners’ Brands at the same price as your 
neighbor 1

If you buy other brands how do you know that your 
neighbor is not in a position to undersell you witli the 
same brands ?

Isn’t it satisfactory to know that you buy Canadian 
Canners’ Brands at the same price as the largest Depart
mental Stores in the country?

Did you ever notice that the Retail Grocers who cater
I > the best class of trade always handle Canadian Can
ners’ Brands?

Remember the brands!—(Aylmer) “Canada First,’’ 
“Little Chief,” “lx>g Cabin,” (Bowlby) -“Horseshoe,” 
(Canadian Canners) “Auto,” “Kent,” (Simone) “Lynn- 
^alley,” .(Delhi) “Maple Leaf,” (Bonites-) “Lion." 
“Thistle,” (Lalor) “Grand River,” (Lakeport) “Whit» 
Rose.”

s



THE CANADIAN GROCER

Up to the Mark !

OLD
HOMESTEAD

BRAND
Canned Fruitsland Vegetables

Splendid value in every can—value that your customers will give 
you the credit for. Our 1908 pack is being made from the 
usual choice selection of the best fruits and vegetables procurable, 
and our up-to-date factory hasn’t lost one iota of its splendid 
sanitary and mechanical completeness. Specify

OLD HOMESTEAD BRAND
and your trade is secure !

The Old Homestead Canning Co,
Picton, Ontario

6



THE CANADIAN CROC F. R

There is

NO TIME LIMIT
to the popularity of

"SALADA"
Hundreds of pounds 
were sold
Y E S T E RDAY

Because

Thousands of pounds 
are being used

TO-DAY
and its popularity will 
be greater still

TOMORROW

IS THE SALESMAN

t E

St. CHARLES CREAM

ST. CHARLES CREAM
UNSWEETENED=8TERILIZED

THE PUREST AND REST

Prepared with the greatest care from the highest 
grade milk obtainable in the famous Oxford County dis. 
trict in Ontario.

Our sweetened brands, Silver Cow, Purity and Good 
Luck Milk, are the best that science can produce. Persons 
preferring sweetened milk will find any of these brands of 
the highest quality and every can guaranteed. A trial will 
convince you that there is no superior.

We are prepared to make prompt ship
ment of any of the above brands.

St, Charles ‘ ' _ Co.
INCERSOLL, . ONTARIO

CAMARA

STOCK THE BEST.

ASK FOR

s KIT « 
COFFEE

COFFEE
An up-to-date extract, entirely 
free Irom the bitterness so ofe|ec- 
Uonablc in ordinary essences

“K C” Sauce
A :-ch. thick. Sauce, delicious 
in (Lvour. A splendid relish 
with 6sh, flesh or lowl.

WORCESTER SAUCE
Equal in quality to anything 
at double the price. Sold 
as an advertising medium
lor KIT COFFEE.

A Word to the Wise
The Merchant introducing 
thoae lines to his customers
makes no mistake

THE BEST

tgsstsls Its Oeeisen 
sth, Batlewseas las s. 212 ScSill It. 
h. Ukartl. Ims. lilt, htsill 
Li. lame. U «la* ■Ullaell. laeiliai 
, lasts A Iktsi. IM Mesass «I.

7
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T JJ E C A X A J) 1 A N (i im V E R

IJQUNG XSMYLIE'S

ACMELrcomci
Pellets

Stick Licorice.

National Licorice Co.
Brooklyn, H.Y.

Toronto Sales Agent—
R. 8. McINDOE, 120 Church Street.

Montreal Sales Agent—
J. M. BRAYLEY, 55 8t Paul Street.

Winnipeg Sales Agency—
Wiseman-Ashley Company.

St. John Sales Agent—
H. 8. Daly.

Vancouver Sales Agency—
J. F. Mowat & Company.

Canadian orders filled at our Montreal factory, Ernest 
Street and Desjardines Avenue (Maisonneuve).

BATGERS WAIT

TO ME
OUR NEWOUR NEW 

LINE»

Before Ordering
XMAS CRACKER», 
XMAS STOCKING», 
XMAS NOVELTIES, 

ETC., ETC.

We are showing a very fine assortment 
of English Confectionery — manu
factured by latftr A Co., London.

ir YOU CAN’T AWAIT OUR CALL, 
WRITE FOR PARTICULAR*.

Rose £• Laflamme, Limited
Montreal and Toronto.

8

MOLASSES AND SYRUPS
6IN6ERBREAD BRAND MOLASSES

(IN TINS)

2s, 3’s 5'b, 10’s, 20’s
1, 2, 3, 5 gal. Pails

GOLDEN SLING SYRUP
(IN TINS)

2*s 3’s 5’s 10’s 20’s 
1, 2, 3, 5 gal. Pails

“THE BEST THERE IS”
Agente

C. E. Paradis. - Ou.b.c
G. DeCarteret. - ■ Kingston.
Jas. K. McIntosh. ■ Ottawa
6ao. Matson A Co., Tnrantn.
J. W. lickl. A Braining. - Hamilton. 
6. H.BIII.spi*. • • Union

Carman Escott Co.. Wli dug.
I. 8.liHllogten A Co., • Calgary 
Taaa A faerie, Edmonton.
Wilson A McIntosh, Vaacenier
C. Leonard Sraat, P. E. Island

Dominion Molasses Co.,
LIMITED

Halifax, • Nova Sootla

r When Ordering 1
Valencia Raisins

This Year
Ask for these Mark»—

“M. D. £* Co. Beaver”
Special fancy Quality

“W. Abel” s,antity
4 Cr. Layers

Selected
fine Off-Stalk

They will please you.
PACKER BY

MAMIOUES, DOMENECI1 & CO.
Aient»: ROSE LAFLAMME, Limited 

MONTREAL end TORONTO



T 11 K C A N A I) I A N <1 K O C K R

Brand New Goods from a 
Brand New Plant

THE NIAGARA FALLS CANNING 
COMPANY LIMITED has just commenced 
packing fruit in the most sanitary and best 
equipped plant in Ontario. A processor who 
is admittedly the best in New York State has 
also been secured.

New pack strawberries will be ready to 
offer the trade by June 20th.

ALL GOODS PACKED IN 
SANITARY ENANIEL-LINED 
CANS

This in itself is a strong assurance of 
excellence and purity.

The Niagara Falls Canning 
Company Limited

NIAGARA FALLS, ONT.
C. P. Boulter, Free. F. H. Boulter, Con. Manager

8.1. Boulter, Seo.-Treaa.

“Sun Burst ” «egu 
“Non-Pareil” ««g* 

“Salad, Edible and Cooking Oils”
WINTER PRESSED

—Highly recommended.
—Guaranteed under the Pure Food Act.
—A substitute for Lard.
—The Quality of these Oils is their recommendation. 
—Be sure and specify these brands when ordering 

from your wholesaler.

Stock carried at Montreal.
Prices and Samples on application.

Phone M. 6785

J. M. BRAYLEY,
MANAGER KENTUCKY REFINING CO. Incorporated 

55 ST. PAUL ST., . . MONTREAL

THREE BRANDS THAT PAY 
YOU TO STOCK

PURNELL’S
Vinegar Pickles Sauces

No better line to stock than these high class 
English goods.

Our pure malt vinegar has been u standard 
article for over ISO years.

Vickies and Sauces ot irreproachable i|uality, 
piquancy and flavor.

Get in touch with our agents, so as to have 
early delivery.

Purnell & 
Panter, Ltd

Bristol,
England

E BcMIcImI, • • • $1. Jsti, I I 
H Niszirl, • - CUrtsttitm. Pi i 
Erl A liilni. - - - - Halifax. M. 
C. S Hiring. • QucMc A Balkan 
Kyle A Hooper. - - - Tereife, 0*1 
Sickle A erinli*, - Hamilton. Oil 
Cinm Eresit Co . - Winnipeg. Bio
C. E. Jiriii A Co. - tucowor. I.C.

Brooke Bond’s 
Tea.

Agents for Western Canada:

Messrs. Hamblin &. Brereton, 
Corner of Noire Dame X Victoria Streets 

Winnipeg, Manitoba.

This Packet Tea is sold by 30.000 Agents 
in Great Britain ; 2,000,000 people drink it
daily.

This fact is the best proof of its value.
Write for particulars V» the ad'ress above.

9



> THE CANADIAN GROCER

Unequalled in Quality
and a Producer of Permanent Profit

QUAKER
Canned Goods

!

The BLOOMFIELD PACKING CO.
BLOOMFIELD, - ONT.

Give the Tomato a Chance
Pack your Tomatoes in the Tomato 

Can made for Tomatoes

Adapt the OpBüiüg to the size of the
Tomato, not the Tomato to the

size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.

Max Ame Patents



THE CANADIAN GROCER

Place your order for Canned Goods now, while 
prices are low. This is good advice, but better 
still, specify

QUEEN BRAND
It stands for the best, and you don’t have to pay 
a cent more for it.

Order from your wholesaler to-day, or write us 
direct. \

Belleville Canning Co.
BELLEVILLE, - ONT.

Perfect Vinegar
Requires no persuasive salesmanship. 
It is by far the easiest to handle and 
the most satisfactory to sell.

Being of delicious flavour, full and 
rich, it is used more often and 
more liberally at the table than the 
inferior grades, and is naturally in 
more constant demand.

White, Cottell & Co.’s Vinegar
is perfection, of guaranteed strength, rich in aroma and flavor, 
and always gives satisfaction.

CANADIAN AGENTS :

Keeps well

Messrs. Martin & Robertson. Vancouver and
Victoria, B.C'

C. & J. Jones, Winnipeg.
G. Stanway ft Co„ Toronto.

Mr. Kenneth H. Munro, Montreal.

White, Cottell & Co.,
Camberwell S.E., LONDON, ENG.

Tt



THE CANADIAN GROCER

Quality Pays the Best
That’s why the shrewd grocer handles

Shirriff s Flavoring Extracts
They are unequalled in strength and purity.

IMPERIAL EXTRACT CO., - 18-22 Church St, Toronto

Brown’s 
Famous 

“Fly 
Coil”

catches more flies to the square inch than any other 
flycatcher. It attracts customers by its novelty, 
neatness and cleanliness. Hang up a couple of 
them and see how much they improve the appear
ance of your store and increase the comfort of 
your customers. When people see a good thing like 
t his they want it and you sell lots of them. Why 
not catch customers as well as flies?

BROWN’S "FLY COIL" is easier to use and 
easier to sell than any "fly paper.’’

MAKE

NAPTHO SOAP
YOUR LEADER

MADE IN CANADA

The result will be 
—satisfied cus
tomers — satisfac-

About 3ft. 
Long

To be obtained from tory profits.

The Wingate Chemical Co., Notre Dame St., 
Montreal

or direct from

The Brown Manufacturing Co., Ltd., Bury, Eng.

The Welcome Soap Co.
limited

St John, - N.B.

New Japan Teas
are fine and delicious. We have them now on spot for our 
Canadian Jobbers. Please write for samples.

S. T. NISHIMURA & CO., - 35»«• rremeou Xeviersir#»*. Montreal
Japan Consolidated Tea Co. Japan Tea Firing Co. Ito’s Tea Firing Dept. Nakamura’s Tea Firing Dept. Tokal Tea Trading Co.

12



THE CANADIAN CROC ER

Beyond the Shadow of a Doubt

£. D. S. Brand 
Jams and Jellies
are the purest sold in Canada. Government declarations 
prove it !

Agent» : W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; 
Mason A Hickey, Winnipeg ; R. B. Colwell, Halifax, N. 5.; 
J. Gibb», Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.

ill ITminimi

R iRRORIilS DID IT EVER 
OCCUR TO YOU

to think how much money you 
could make in the course of the 
year just by pushing the sale of 

some of the smaller items of your stock?
Take JELLY POWDERS and FLAVORING 

EXTRACTS for example, goods that never 
aggregate much money in your stock, but which 
pay handsome profit in the selling. Try it and 
see how many packages and bottles you can sell in a 
day just by suggesting it to the customers in your 

store. The result will be, ever so much larger profits than can be 
obtained from the same effort used in selling heavy goods, on which 
your margin is so light. Particulsrly so, if you push high-grade 
lines like “Greig’s White Swan Jellies and Flavors. Their quality 

.s such that your patrons want more. Your profit on these is especially 
attractive. Try a sample lot at our risk and see how they go.

The ROBERT GREIG CO., Limited, - TORONTO

greics White Swan brand- _____ w



THE CANADIAN GROCER

We have a special offer on

Strawberry Jam, 1 lb. glass

Thomas Kinnear Co.
Wholesale Grocers TORONTO ®nd PETERBOR.O

ASK US FOR.

BUTTER TUBS
BROOMS 

FRUIT JARS
JAR RINGS 

PAPER BAGS
TWINES

WRAPPING
PAPERS

WALTER WOODS & CO.
HAMILTON and WINNIPEG

THe Preferential Shoe PolisH
Is unquestionably

2 in 1 SHOE POLISH
Downright merit combined with widespread advertising have made it so. People 
expect that all up-to-date grocers have it. Arc you up-to-date ?

The F. F. DALLEY CO., Limited

O N>

How about Soup ?
You cannot get anything better than

“CONNOISSEUR” and “GLENCAIRN” Brands

Real Turtle
Mock Turtle
Ox Tail
Tomato
Julienne
Macaroni
Game

*
20 others

Cock-a-leekie
Hotch-Potch
Mulligatawny
Kidney
Chicken Broth
Vermicelli
Giblet

*
20 others

FINEST QUALITY
Put up in Glass arid Tin

Cunningham ®> Defourier Co., Limited 
London, Eng.

Canadian Agents :
ROSE & LAFLAMME, LIMITED, Montreal



THE CANADIAN GROCER

Cheap Pulp
We have about J00 bar

rels Tomato and 100 bar

rels Apple Pulp. Al qual

ity. Will accept half what 

it is worth to clear immed

iately and get back our 

empty barrels. Make us an 

offer !

The Tilbury Canning Co., Ltd.
Tilbury, Out.

_________________________________________

Two popular summer drinks are found in

LYTLE’S LIME 
FRUIT JUICE

AND

LYTLE’S
RASPBERRY

VINEGAR
Grocers should keep well stocked in 

these lines during July and August.

— Buy from your jobber 
or direct from the 
manufacturer.

theT. A. LYTLEco ltd
Sterling Road, Toronto, Canada

Cooling Healing
There are few as good 
—but none better.

Glycerine
Pumice
“The Soap that Cleans.”

For general Toilet uses—for the Bath 
—for Cooling, Healing, Cleansing Pro 
perties- there ia nothing to equal Gly
cerine Pumice.

There le no other like It

MADE BY

THE YOUNG THOMAS SOAP UO., LTD., 
Regina, Canada.

[ \ YOXmYbWIYNWfo \
V V swxww

i DIRECTIONS 

Mill251 ENTS LAM-1

TURN PRINTER’S INK INTO DOLLARS
You can get as much benefit from our 

advertising as if you paid for it yourself if you 
keep Mathieu’s Nervine Powders well in front. 
Display them—recommend them and use them 
yourself. Before you forget—send that 
order along.

MATHIEU’S NERVINE POWDERS
You never know when a customer will ask 

for Mathieu’s Syrup of Tar and Cod Liver 
Oil—Keep it handy.

J. L. Mathieu Co., " ‘ P.Q.
Proprietors

L. Chaput, Fils & Cie, Wholesale Depot, Montieal

B6+D
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ALE^A/ M O I- E
Calgary Branch

Nicholson ê> Bain

ü H RAIN

cablc Aonncss 
WOHOLSON WINNIPEG 

CALQAPY. 
EDMONTON

Edmonton Branch

Nicholson & Bain

NICHOLSON

cooes
ABC 4-V& 5™£o/t/qn 

WESTEPNUN/ON
Armsbys /90/& /907

BAN N AT V NE AVE EAST 
TRANSFER TRACK

THE CONSTANT GROWTH
Of Western Canada, makes it an exceptionally desirable place for the introduction of new 

lines of reliable merchandise.
There is a chance here, for progressive manufacturers, to develop a trade that will increase 

from year to year.
You can do it, and we can help you.
We have been selling merchandise, throughout this territory, for a quarter of a century. We 

know the needs of the people and how to reach them.
We could take your products on a commission basis, store, sell and distribute them, and see 

that you got your share of the business.
Write us. We shall be glad to discuss details with you.

NICHOLSON
CALGARY WINNIPEG

& BAIN
EDMONTON

Storage for oil classes of Merchandise also cars distributed at Winnipeg,
Calgary a^d Edmonton.
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TO THE TRADE:
Of course YOU Know that

CEYLON
TEA

maKes the

Best Iced Tea
But Do You Impress that Fact Upon

Customers ?

Its Lemony Flavor
Just Suits Hot Weather Thirsts, and Its

Full Bodied Quality
Prevents Ice from Impairing' Its Tonic Values

17
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CORKS AND CAPSULES
Unless they are the very best, the corks and capsules yon use, 
Mr. Manufacturer, are likely to do you more harm than you can 
imagine. Avoid the creation of bad impressions of your lines by 
using Ewing'S Corks and Capsules. Always uniform, 
reliable and otherwise perfect.

PRICES GLADLY FURNISHED

5. H. EWING & SONS MONTREAL 
and TORONTO

Modernity
means up-to-dateness—the relega
tion of old, unsanitary pickling and 
preserving methods to the limbo of 
forgotten things. It is Modernity 
in its highest sense, that has 
produced Ozo Pickles and Ozo 
Jams and Preserves. If you could 
only walk through our factory ; 
watch our fruits and vegetables 
growing from the seed in our own 
gardens ; see our own make of vine
gar maturing in our own vats ; you 
would say it is no wonder that Ozo 
products have taken the lead in the 
trade. Modernity in our establish
ment leads to Uniform High 
Quality ; and in your establishment, 
High Quality means Good Business.

Specify “OZO” when 
ordering from your jobber.

The OZO CO., LIMITED
MONTREAL

BASKETS
You can make money a» well ae 

oblige your customer» If you handle 
our

Butcher Baskets, 
Clothes Baskets, 

Grain «»«# Root Baskets 
and Patent Strawboard 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, ONT.

/tBSOR BINE
Removes Bursal Enlargements,
Thickened Tissues, Infiltrated 
Parts, and any Pu/f or Swelling, 
Cures Lameness, Allays Pam

without laying the horse up. Does not 
blister, stain or remove the hair. |2.00 a 
*x>ttle, delivered. Pamphlet 1-C free.

. ABSOBBINE, JR., for mankind, f l.M 
I bottie. Cures Synovitis, Weeping Sinew, 

Strains, Gouty or Rheumatic Deposits, 
reduces Varicose Veins, Varicocele, Hydrocele. 
Allays pain. Book free. Genuine mfd. only by

W. F. YOUNG, P.D.F., 204 Msemeutl SI., SpilsgfiiM, Not. 
CmmIii Agents, LYMAN SONS A CO., Meitrisl.

Do You Want to Buy
A BOILER, ENGINE 
OR MACHINERY?

-If you are a subscriber of 
Canadian Gnocee, you can 
insert a notice free in

CANADIAN MACHINERY
TORONTO MONTREAL

18
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£qffe^.

REINDEER COFFEE «

Hot Water

A CUP OF COFFEE

A SPLENDID SELLER
| TRURO CONDENSED MILK CO., LiaiM, TRURO, N.S. g

eeeeeeeeeeeeeeeeeeeee

Xe Xe

< • >,

Experience Teaches
But it is a hard master. It is advisable, 
and in your own interests, that you 
should not experiment with your maple 
syrup business, but use

Pride of Canada
the brand with an established reputa
tion for purity, known all over Canada 
and appreciated by all. A ready 
seller.

IT PAYS

The Maple Tree 
Producers’ 

Association, Ltd.,
Waterloo, Quebec

19
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Your Vinegar Trade 
is important to You

Your customers demand the best 
for table use and pickling purposes.

Imperial White Wine 
Vinegar

HAS NO EQUAL

Order now for later requirements, 
and make sure of the best.

W.H.GILLARD&CO.
Whofmalm Qroomrm

HAMILTON

Branch House—Sauit Ste. Marie

The season is approaching when Gran
ulated Sugar will be in active demand 
for preserving and canning purposes. 
When ordering supplies ask for

the BRAND approved for over fifty years 
and to-day the STANDARD OF EX
CELLENCE.

Made from PURE CANE Sugar by

The

Canada Sugar Refining Co.,
Limited

MONTREAL

QUAKER SALMON

SONS
ESTABUSHED 1834.

TRADE MARK

There is talk of a short pack of salmon on the 
Pacific Coast. The yield will be small this year 
without a doubt.

To ensure your customers securing salmon 
that will be absolutely first class, order Quaker 
Brand. Highest grade Sockeye Salmon from 
Frazer and Skeena Rivers. The package is the 
finest on the Canadian market.

OUR PRICES I

QUAKER SALMON, flats, $2.05
QUAKER SALMON, tails, - 1.00

ORDER AT ONCE

Mathewson's Sons
WHOLESALE GROCERS

202 McOILL STREET, - MONTREAL

s reg'd.

PRESERVES
AND

MARMALADES
ARE

ABSOLUTELY
PURE

ALL HIGH-CLASS DEALERS 
HANDLE THEM

20
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ROYAL- APPOINTMENTS
L I P T O N

TE* MERCHANT BY SPECIAL APPOINTMENT TO

H.M. King Edward VII

H.I.M. King of Prussia—German Emperor 

H.M. King of Spain

f^|jp T.M. King

The Tea of Kin^s

L I P
THOMAS J. UPTON,

and Queen of Italy

The King of Teas

TON’S TEA
75 Front Street East, TORONTO

THE WORLD’S 
STANDARD WHITTEMORE’S POLISHES ONCE USED 

ALWAYS USED

Quick
WHITt
makes DIRT f 

CANVAS SHOiS
CIEAMHIHJ
QUICKLY 165IÎŸ 

-

‘'HhJ[CANVAS j

«HITTCMORi -,
r*ILT
u Cd<;u 

dressing

COlOR lUSTFf 

gilt LIX,,
■lacursT color
UNl»1 ‘ i

Dirty Canvai Shoes

he quickly and easily applied. No 
white dust No rubbing off.
A Sponge in every package, so al
ways ready for use

Large size, per gross,
10c. size, per gross.

Also the following colors for can
vas shoes : baby blue, Alice blue, 
red, green, pink, lavender, cham- 

I pagne, coral, purple, light and 
dark gray, black, khaki, russet and 
brown, in the same sizes and at 
the same prices aa “Quick White.”

“GILT EDGE”
The only black dressing for 
ladies’ and children’s shoes 
that positively contains oil. 
Softens and preserves. Im-, 
parts a beautiful lustre. 
Largest quantity ; finest qual
ity. Its use saves time, labor 
and brushes, as it

Shines Without Brushing
Always Ready to Use

Also for gents’ kangaroo, kid,

The Oldest and Largest Manufacturers of Shoe Polishes in the World
“ ELITE

Combination ”
The only first-class article 
for ladies’ and gents’ 41 Box 
Calf" “ Vici Kid” and all 
black shoes. The only 
polish endorsed by the 
manufacturers of “ Box 
Calf” leather. Contains 
oil and positively nourishes 
and preserves leather and 
makes it wear longer. Blacks 
and polishes.
Per gross ....

etc.
Per gross

PASTEOllMSTti
o,VS.Blacks

ALL kinds

If interested
CANADIAN

Black 
Shoes

Oils, blacks, polishes, softens and preserves. Con
tains no turpentine or acids. Never dries up. Boxes 
hold double any of the Ola’s.
Price per gross......................................

Excellent for old rubbers.

“SUPERB” Patent Leather Paste
For giving all kinds 
of Patent or Shiny 
leather shoes a 
quick, brilliant and 
waterproof lustre, 
without injury to 
the leather.
Large size per gross 
Med. size (blue tin 

boxes) per gross 
Per doz. !4 lb. bozes 
Per doz.1 à lb. boxes

“BOSTON" Waterproof Polish 
A black liquid lor men's and boys' shoes. Produces a 
patent leather shine without brushing. Largely used by 
Boot Blacks lor polishing heels sod edges of shoes.
Per grass......................................................

“BOSTON JUNIOR"
1 Oc. sise, per gross......................................

Also in Russ* sod Ox Blood

“ BABY ELITE " 
Combination

10c. size per g-oss

“DANDY” Russet 
Combinatios

For cleansing and polish
ing all kinds of russet, tan 
or yellow colored boota and

Large size, per gross .
Star Russet 
Combination

1 Oc. size per gross
Russet Putes

Dandy, large per gross 
Red Box, medium “
Per doz., 1-4 lb- tins. . . 
Per doz. 1-2 lb. tins . .

Elite. Ox Blood aid 
Brown Pastes same sizes 

and prices

calf

fens « imV
^!B DANDY
' ) RUSSET
\ -, ^

c
I "v DRt -1

write for 
PRICES. WH1TTEMORE BROS. & CO.,

Whittemore’s Polishes won the “GRAND PRIZE” at St

20-22-24-26 ALBANY STREET 
CAMBRIDGE. MASS.. U. S. A. 

Louis over all competitors. —
21
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CANNED

SALMON
Finest Sockeye and Red Spring, ><s. to retail profitably at 10c. See onr travellers

THE DAVIDSON (EL HAY LIMITED
WHOLESALE GROCERS, TORONTO

PURE
ANNAPOLIS VALLEY

Cyder
“Land of Evangeline” Brand
Guaranteed absolutely free from chemical preservatives.

Will keep SWEET, CLEAR and SPARKLING in any climate.

The pure iuice of the finest Nova Scotian apples manufactured 
and bottled by secret process, under direct supervision of a member 
of the most celebrated English Cyder ntakers-H. Whiteway & Co. 
Ltd., whose patrons include H. M. King Edward VII. H. M. Alfonso 
of Spain.

Bottled in champagne quart, pint or half-pint bottlea; also sup
plied in casks.

For Prices and 
Particulars 

Address

ANNAPOLIS VALLEY CYDER CO.
LIMITED

BRIDGETOWN, - NOVA SCOTIA

/ AM ABLE TO QUOTE
very sharp c.i.f. prices on

Med and Seed Prl and 
Flake Tapioca

For prompt and future shipment.
The market is in your favor ; BUY NOW.

ANDREW WATSON
91 Place d’Youville

Tel. Main 4409 Montreal

22

CAPSTAN Brand
High-Grade Tomato Catsup

Put up in 10, 16 and 20 oz., 
bottles of a new design and 
is very attractive. This cat
sup is far superior to many 
others and is giving perfect 
satisfaction.

Sold By all Wholeaale Dealers.
Once Sold Always Asked For.

THE CAPSTAN MFG. CO.
TORONTO, CANADA

I R. S. Mclndoe,
1 S. W. ShackaU, 
| J. S. Creed.

SAUCER
THE PEOPLE NEED H.P

Bright, "live 
people to the at

Canadii

>:g to don't run short of H.P.
I;’;: Our advertising will

SCO..

mm
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NONE QUITE SO GOOD
2 Necessary points to be considered in buying BULK TEAS.

FIRST : Quality that will bring the customer back for more.
SECOND: Prices so low that you can compete with inferior grades and yet make a handsome profit.

An order placed with us will bring these results.
YOU run no risk in ordering our famous package TEA

MEL AG AM A
It sells itself. Money in every package. Order on a 00 or 100 lb. box.

MINTO BROS., - TORONTO

Wadstaffes

New Season’s Strawberry Jams 
and Sealed Fruits are now 
ready, order at onoe, quality 
cannot be beaten.

Wagstaffe Limited
THE PURE FRUIT PRESERVERS

Hamilton

Two Pound Cans 
for the Pea Pack

Immediate shipment.
Any quantity.

Telegraphic inquiries 
solicited.

THE

Norton Manufacturing Co.
HAMILTON

AVOID LOSS I

you lots of money, and prevent fric- ■ \
tion with customers. ft

Writ* anti Imt u* tall you about It I Vftft

The Cirter-Crume Company Limited,
reroute and Montreal

Keep track ol every article sold, the 
person who bought it, and the clerk 
who sold it. Oar

" DUPLEX " 

COUNTER CHECK BOOK

It pays to have proper oonneotlons In

We hive first-cliss facilities for distributing cars end ws 
make i specialty of this line.

Consign your cars to us snd plesse your customers.
Our storsge facilities ire complete—plenty of room In our 

new quittera.
Charb** R*a**nabla So eve electron Ouaranteoo

Wiseman-Ashley Co.,
Storage, Wsreheaslsg sad Dietrikst- 

iag Agents

23 JSS!LVK:. WINNIPEG, MAN

23
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r~'
There’s one thing certain about the selling of Condensed Milk and that is, it has to be

PERFECTLY PURE and like fresh cow’s milk—

Borden’s Brands
“ i^8*.6 Br™d ” C°a<eMed m<) are perfect Milt-
“ Peerless Brand ** Evaporated Cream j

FOR SALE BY ALL JOBBERS

Of BoSOtNi
lborw9

ft,.
!«ch1.*"dwill

ut«'fhe*mn*tur« y,,w
7JC/,C*

' v^°RClcNScÔNl)'ENi£DH«-l'CC^
s=yEw YORK U 5 A,

evaporate

WILLIAM H. DUNN, Montreal and Toronto «
Scott, Bathgato <t Co., Winnipeg, Man. Shallcross, Macaulay * Co., Vancouver and Victoria, B.C.

CLEAN METHODS
are essential to the production of really high- 
grade canned goods. And one of the points we 
are proudest of about

RIVERDALE BRAND
Canned Fruits and Vegetables

is that our canning methods are unequalled 
in cleanliness.

The Lakeside Canning Co., Ltd. Wellington, Ont.

NATION’S
SIMPLY DELICIOUS 

In Packets and 4-oz., 8-oz. and 16-oz. Tins

tec
NAT I O N’S

v PUDOinC ON î

LEMON FLAVOUR

Agente i QUEEN & CO., 26 Front St., E. Toronto

CARMAN-ESCOTT CO.,
141 Bannatyne St. WINNIPEG 

Manufactory-BRISTOL - ENGLAND

STAg

ifcr
AMMONIA

POWDER
(MHU eoSHBUlHeulw Amt* ftrUHNwMdChwn 

Purpwu E*shwOK»i 
fMm f..aj le twiid Owe Own

mtUrntUlMllrak

4

i
v

l
Star Ammonia thoroughly cleane and dlalnfect* with
out leaving the ellghtemt odor. It’a a great labor mover.
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Don’t Want 25c. Tea
People don’t want 25c. tea when they find they can get tea of 
so much better quality for only five cents per pound more.
A large number of requests have been made to my travellers in 
different sections of the country asking the privilege of exchang
ing the 25c. Red Rose Tea they had for Crimson Label, which 
shows the consumer wants better goods and readily recognizes 
that the quality of our 30c. tea is well worth the difference 
in the price.
Sell one package of 30c. Red Rose to your customers and they 
will not ask you for 25c. tea again.
You make more profit, and, what is more important, you please 
your customers, and will be sure to increase your tea business.
[f you have not stocked Red Rose 30c. tea yet, it would pay you 
to do so when my tiaveller calls, or your order by mail will have 
our prompt attention.

Branches TORONTO, 3 Wellington E. 
WINNIPEG, 315 William Ave.

T. H. ESTABR00KS
ST. JOHN, N.B.

f _____ Ï—

As Pure as Windsor Salt

on Wfirth Itwasa thirty,uile trii>to town»P1.UU «^UIU wurill an<i the instructions of Mrs. Smith
Groceries t0 husband John were to get a dollar's worth of

Windsor Salt at the grocer’s—naturally husband John 
secured his entire list of groceries at the store that was stocked with “ Windsor.’’ 
He spent twenty-five dollars in that particular store.

The reason why Mrs. Smith was determined to have Windsor Salt was and is plainly 
evident - its uniform excellence, purity, white
ness and dryness. It pays to sell the salt that 
helps to sell other goods in the store.

CANADIAN SALT COMPANY, LIMITED, 
Windsor, Ont.

Windsor
Salt
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« __ =* ' #

EO. PACKARD, Mi-nu. FW W*0e

*>l-i f?#k C&t Ï 8& ^ «i îi M5f»f > SOFT SOLO 8

GEAf7 LAMBS wool SOLES
■' C

-<

T'' OVERGAWERS & LEOOJWbS.
* + • ' Packard Building,

9 TO 17 ST ANTOINE ST.

«1June 4/08#

Messrs. The Canadian Grocer,

Montreal, Que#

Gentlemen,-

We must compliment you on the fine

appearance of the Spring & Export number of your 

Journal, which we think is a credit to Canadian en

terprise.

At the same time it gives us pleas

ure to recommend your publication to all parties, 

who wish to reach the Grocery and General Store trade

of Canada.

We are well pleased with the results

we have had from our ad in your paper, and can recom

mend it to others who wish to reach the above trade#

Yours truly,

L. H. PACKARD & CO.LTDV

DICT.J.W.S#
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Canned Goods Futures
We have the most interesting proposition 

to lay before our friends, in reference to 
Canned Fruits and Vegetables, our travellers 
have full particulars.

We recommend booking now.

James Turner & Co., Limbed
Hamilton, Ontario

INDEX TO ADVERTISERS.
I bis Index is made up on Tuesday. The insertion of the advertiser’s name in this index le not part of his advertise

ment, nor does he pay for it, hut it is placed here entirely for convenience of readers. We endeavor to
have the index as compete as poeslble.

A
Arittiii.i. Uco & Co..................................... 2
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Allison Coupon Co.................................. til
American Computing Co........................ 67
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Bligh. Howard A Sons............................. 2
Rloomtield Packing Oo............................ 10
Blue Ribbon Tea Co................................. 3
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Borden ( 'on* leased Milk Co................... 14
Bovril. Ltd................................................. 55
Boyd A Co ................................................ 70
Bradstreet*............................................... 4
Rrayley A Co.............................................. 9
Brooks-Bond A Co.................................... 9
Brown Mfg. Co........  .............................. 12o
Campbells. R., Hone..... inside back cover
Canada Maple Exchange....................... 4
Canada Sugar Refining Oo......................  21
Canadian Ooooanut Oo............................ 59
Canadian Oannars...................................... 5
Canadian Salt Oo.................................... 25
Capstan Manufacturing Oo................... 22
Carman. Isoott Oo.................................. 4
Carter. Crume Oo...................................... J3
Ceylon Tea Ass n..................................... 17
Chocolate Meurisse.................................. 69
Christmas, W. 0.......................................  7<i
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flawsonAOo............................................ 2
Connors Bros............................................ 63
Constant, H............................................... 5a
Oofe. Joeeph .............................  ST,
Cowan Oo................................................  «
Ho*. T AG ........  57
Cunningham A Defourier.......... .......... It
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Datidsoo A Hay.......................................  #
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Dominion Molasses Oo............................ 8
Dominion Fruit Exchange..................... 63
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E
Kby Blain Limited.................... 1............ 3
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Empire Tobacco Co.................................. 65
Epps. Jas.. A Oo........................................ 58
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Ese Mfg Oo............................................... 23

F
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Advertising for the Retail Grocer
Persistency a Very Essential Feature—Reasons for No Results- Salesmanship and Advertising 

Intimately Related—Price an Important Factor-Criticism of Ads Submitted 
and Suggestions for Improvement, by W. F. Ralph.

The essence of good advertising is 
persistency. Spasmodic advertising is 
all right for a man in a spasmodic busi
ness. It would be next to useless for 
the iceman to advertise his cool com
modity in December, which is probably 
why so many icemen become coalmen in 
the winter. Hut for a man in the hard
ware business, which is essentially an 
all-the-year-round business, all-the-year- 
round advertising is the tiling that pays.

This is a fact that is fast becoming 
recognized by the business world. Fu
ture generations of merchants—or at 
least those who go into business with 
downright seriousness of purpose—will 
reckon on so much capital as being re
quisite for advertising as naturally as 
they will for so much capital to provide 
fixtures and stock. The small merchant, 
no less than the great manufacturer, will 
then set aside his yearly “appropria
tion” in advance.

In these days, to evince a doubt as to 
whether advertising pays or not, is to 
label oneself as a “bark number." One 
has only to look at the leaders of any 
line of business—yes, and the leaders of 
private life—to become convinced of the 
fact that advertising pays as surely as 
the sun rises and sets.

Persistency Essential.
All kinds of arguments can easily be 

brought to prove that persistent adver
tising is essential to success in business; 
but the greatest of them all is the indis
putable fact that the leaders of com
merce, the captains of industry, the men 
in the forefront of the learned profes
sions, and those on the band-wagon of 
politics, are everlastingly persistent in 
some one or other of the various meth
ods of advertising.

Non-advertisers are usually found 
congregated on the bottom rungs of the 
ladder of success in company with a 
scattering of men who have got soured 
through advertising the wrong way.

Among these latter the majority are 
those who “tried out" advertising, but 
quit too soon. They lacked the element 
of persistency without which they might 
as well have slaved among the Inind-io- 
moulhers of the commercial world and 
not advertised at all.

Reasons for Failure.
Among the scattering of sound ex

advertisers on the bottom rungs arc 
other kinds than those who lacked in 
persistence. There is, for instance, the 
dishonest advertiser ; the man who con
sidered that advertising meant bunco. 
Then there is the man who tried the 
wrong method or who didn’t discrimin
ate between mediums. Again there is 
the man who bought space in good med
iums, but didn’t spend any time getting 
up his “copy.”

If you have salable goods, buy space

in a newspaper which gets to the con
sumer and spend a little time in persist
ently filling that space with sane, sea
sonable, truthful offerings of good 
value, your advertising will unfailingly 
increase your sales.

Advertising and Salesmanship.
Harvey It. Young, during a1 recent ad

dress delivered at the Pacific Coast Ad
vertising Men’s Association meeting at 
Portland. Oregon, said : It must be ad
mitted that in this age of business en
ergy and activity it is absolutely indis
pensable that the merchant, the manu
facturer the banker, the broker, in short 
all engaged in industrial pursuits shall 
by some efficient means be kept con
stantly before the public eye.

Experience has taught the business 
world that the most effective and eco

Montreal, 1st .June, 1908. 
Canadian Grocer,

Toronto.
Dear Sirs —Acting on your sug

gestions as contained in a criti
cism of my style of advertise
ments, 1 have made a change and 
the enclosed is a result of getting 
copy a dav in advance. Minute di
rections were given the compositor 
and in my opinion he worked out 
a neat iob. This ad. appeared in 
“The Montreal Star,” the most 
expensive advertising medium in 
Montreal, but yet the cheapest in 
the end.

The advertisement was a pro
nounced success.

Yours truly,
CO-OPERATIVE GROCERY CO.

298 St. Antoine St., 
(Sgd.) A. Girard, Jr.

nomical way is hv advertising in our 
great daily newspapers and periodicals. 
I have spent eonsiderable time watching 
how stores arrange and display mer
chandise—how advertised sales are con
ducted and how salespeople receive and 
wait upon the trade; and some of my 
experiences lead me to believe, that there 
is much truth in the statement of 
Manlv M. Gilliam, who is quoted as say
ing, “If all retailers were to give the 
same slip-shod attention to the adver
tising that many do to store manage
ment and salesmanship, the poor houses 
of America would be the retiring homes 
of a great many of them."

The many failures among retailers 
are, I believe, partly due to the fact 
that, so few really understand the prin
ciples upon which a successful business 
is built. Nalhanial Fowler, of national 
fame, says the five points of trade arc 
as follows :

“1st—Something to sell.
“2nd—A place to sell it.
“3rd—Proper business management ami 

sufficient working capital.
“4th—Good salesmanship, and efficient 

courteous employes.
“5th—ADVERTISING.
“And the strength of the whole is in 

the harmony of the parts."
Advertising only brings people into 

contact with the goods and there its 
power ends—salesmanship begins.

If the advertising is good, the proba
bility of a sale is begun.

If the reputation of the firm is one of 
reliability, the shopper advances a step 
toward the purchasing point.

If the goods are as represented still 
another advance is made.

The final step in the consummation of 
the sale is controlled hv the salesman, 
and an incompetent salesman can ruin 
the work of the highest priced adver
tising manager in America. In the mak 
ing of a sale there is almost as much 
importance in the way a prospective 
customer is received and treated as 
there is the goods offered for his selec
tion.

When you enter some stores vou are 
met at the door by a sour-faced, cross- 
voiced man. who says, “What do you 
want ?" with the rising inflection which 
makes the question sound as if he 
meant, “What business have you here?" 
When you are drawn to such a store 
by an allurng, coaxing advertisement, 
and receive such a greeting, at oner 
without buying, you feel like leaving, 
never to go there again.

There is no doubt, hut that in a great 
maiority of the stores in this country 
such conditions exist—vet. when the 
business doesn’t nay, the advertising 
usually and unjustly receives the blame

Price an Important Factor.
Henry Single, of the Siegle-Cnopn 

stores, assures us that out of the nineh 
million peonle in the United States tin 
largest majority of then are interested 
in the price of everything wanted. Price 
counts and will count as long as monrx 
is used.

In a few cases it, might, be advisable 
For the salesman to be the first price 
teller, but. as a rule, whether the pros 
nective customer is a poor man, or one 
in comfortable circumstances, or weal 
thy. invariably the first question asked 
of the salesman is, “How much is it, ?" 
Then why not advertise the price, place 
it on the goods in the display window 
and in the store, and thereby shorten 
the business transaction ?

The Look of Progperity.
f.ook and talk prosperity. The store 

that looks as if it, were doing business, 
is the store that, will do business. The 
one that looks dead and dull can he dr 
nended upon to be all that it, looks 
Never talk discouragingly to a customer.
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\,,l over sixty ilavs ago I liail the pro- 
,,iidol ot one of the largest furniture
h, ihm's in Ohio relate to me that he hail

personal lesson that vvoulil last him
i, ,itver. A prosperous farmer amt hi 
uilr hail selected furniture .mounting to 
liver live hiinilrerl dollars. The |.n piie- 
i„r himself, who chanced to lie waiting 
on him, reniarkill that lie was so pleas
ed lo make the sale as it was .lie lust 
large one for some time, and that busi
ness was dull and money tight. This 
stalled discussion of the finaneial con
ditions existing which resulted in the 
Inner turning to his wife and saying, 
"Mary, 1 guess we had belter not lake 
these goods to-day.”

Some Hints and Criticism.
"All things come to those who wait,

Itul it’s not the thing to do ; 
l se Soiithon’s goods and you’ll find that

fate
Will bring success to you.”

With this Utile song l\ Sniithnn A 
Sons, Lakvport, Out., general merehaiits 
head the ad. which is reproduced on 
iliis page. Although flic assertion and 
advice contained in the lirst two lines 
convey an obvious meaning, in the last 
two lines the meaning is not so appal 
onl. It is to he presumed, however, 
that the saving which a buyer will ef
fect in purchasing goods from Sont lion 
A Sons, no less than the gooil humor 
lie will derive from their quality, will 
enable him to more easily achieve suc
cess.. Hut it is not at all likely that 
the customers of Soutlmn A Sons will 
go deeply into the matter, rather ac
cepting it as a pleasant enough little 
rhyme. Having done, this it will have 
served its purpose of attracting the 
reader’s attention.

The constituency of a general store 
situated in a small hamlet or village 
differs somewhat from that of retailers 
situated in a small town or city. Con
sequently the advertising problem of a 
general merchant whose store is siiuat- 
ed in a very small place and whose cus
tomers are almost entirely rural must 
In- faced from a different point of view 
to that adopted in criticizing I lie ails, 
of retailers in larger places.

The ad. referred lo lias all through il 
Hie very desirable element of bright
ness. The fwo lines : “Hot weather ex
pected soon, but our straw hats are 
liere now," and “The New Century 
washer heats them all," arc exceedingly 
brightly put. Yet it seems to us Iliai 
ibis neat little ad. lacks force. There is 
nothing in it to concentrate the buyer's 
alien!ion in a definite diretion. tinless 
any or all of the priced items given are 
lower than is ordinarily the ease, all 
Hie il vine are of so indefinite and gen
eral nature Iliai they fail lo bring home 
to a farmer or his wife any special rea
son why he should Imy any of them, 
i herc is no leader which would draw the 
buyer into the store because of its ex
tra good value and give the proprietors 
and salesmen the opportunity of im
proving the occasion by making sales of 
other lines. ••

Me are not prepared to say that an 
ad. like Ibis is not a good one ; hut we 
will go so far as to say that it could 
In considerably improved.

I'or instance, let us take the items of 
screen doors, window blinds and lave 
curtains. Let us occupy most of the 
available space with an offer of these 
goods in something of a special way, 
'■Hhei leaving the oilier items out al

together or merely mentioning them in 
a restricted space. At Hie time the ad 
pcarvil—some lime in May—-these good 
would lie eminently seasonable, the 
screen doors because of the approach of 
the llv season, and the window blinds 
and lace curtains because of the recent 
liTinination of house-cleaning. They

Crosse & Blackwell's .Lucca Oil.
the 4#c- bottle............................. 32<

Crosse & Blackwell's Jams, all 
kinds. In glass bottles . —
Per dozen ........................ #2 35
Each.. 21c

Crosse £ Blackwell s Orange Mar
malade. î-lb. tins ................ 78c

would, therefore, he likely lo attract a 
number of people whose needs in those 
directions were more or less pertinent. 
The special price, together with breezy 
descriptions of their seasonableness and 
quality, would sustain the interest of 
the housekeeper who needed them, and, 
more than likely, bring them into the 
store to personally inspect the merits 
of the goods offered.

2<)

Soinclhiiig in Hie naliire of a special 
iiffer us that above referred to often has 
l lie effect ol deciding a housekeeper on a 
purchase when she is not -aire that the 
old articles won’t last mil aliuthcl sea 
Sun. X bargain lias its attraction at all 
times and in all places. Whereas the 
mere statement ol Hie fait that certain

manafipeturnd by Crosse A 
Blackwell 20c

Crosse A Blackwells Bengal Club 
Chutney. 14c size, for 22c

Ketller's Dundee Marmalade,
. 7 lb* 78c
Lea A Perrin a Sauce, the 34c bot-

goods are lo he had at a certain place 
contains no argument in favor of a pur
chase being made now ; which, after all, 
is what a good retail ad. should ac
complish in some degree.

A Gratifying R suit.
Some weeks ago, reference was made 

in these columns to an ad. of the Co- 
Operative (Iroccry Co., Montreal. The

Who broke Ihe Butler Market ?
Our Price is the Answer

\c.!b

For the FINEST EASTERN 
jyr TOWNSHIPS CREAMERY 
C- BUTTER.- - - - - - -

f the x 
COOPERATIVE 
V GROCERY >

The same Fine Quality in boxes of 56 lbs. 23 ceotsjb 
We enjoy the distinction of being the only 6nt-dass 

grocery house in Montreal to meet the popular demand for 
reasonable prices. Here are a few examples of some line lines 
of foreign groceries, and note how interesting the pnees are;—

tie, tor 3«c
Holbrooke Sauce, the 26o else. 

tor...................................18c
OLIVES—BY THE BULK OR BOTTLE

Our assortment comprisse such well known packers as Talbot, Pin' 
■rd, and Gorman Eckard.
Manzanilla Olives, a quart.. 25c 
Spanish olives, stuffed with Pi

mento. 16 oz. bottle 38c
Mammoth Queen Olives, 16 oz 

bottle 38c
Queen Olives. 16 oz. bottles 3Sc 
Manzanilla Olives, stuffed with

Pimento, 6 oz bottle 12c
Queen Olives, in 6« oz bottles at 

less than import price #1 23 
Queen Olives. 10 oz Oottlee 20c 
Manzanilla Olives. 6 oz bottle..lOc 
Manzanilla Ollvee 10 oa 

bottle. , ......................................15,

GOOD OLD CANADIAN CHEESE
We have the finest lot of old Cheese to bo found In all Canada. 

Sciantifically made, aid cured to e nicety. Try a pound and yoe will 
be convinced of the truth of our claim. The price is reasonable, only 
20c • pound.
PINEAPPLES from Cuba, sire No. 30. fine large fruit, per do*. #1 40 

Size Ne. 24. extra large etze, per oeaen . . Si 65
GRANULATED SUGAR at refinery prieee. Barrels, #490 psr 100 

pounds: in bags of 100 pounds 64 85
FLOUR—-Beet- Pastry Snowdrift Brand, 98-lb. bags .......................#290

ROYAL NIAGARA WINE
is the superlative of excellence
m the Canadian Wins Industry.
It ie so good end pure that every 
drop i« • reflection of the vine
yard. Two grades:—

One Seel Grade, • large
battle............................. 25<

Two Seale, e reputed quart8®
SOc

The Co-Operative Grocery Co’y,
In the Salisbury Building,

293 ST ANTOINE STREET, Corner Guy.

A Montreal AH.. Showing Improvement as a 
of The (iniver’s Suggestions.

Hesiilt
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suggestion was made that the composi
tion of tin1 ad. was somewhat defective 
owing to the crowded and illegible ef
fect produced because of the great lu.gtli 
of some lilies of small type. As a icm- 
cdy it was suggested that a lighter and 
more attractive effect could he produced 
h> the simple expedient of breaking the 
small tvpe items into two columns, the

headlines being carried right across to 
lend force.

The suggestions were made use of and 
the gratifying result is shown in the 
letter from the company reproduced in 
connection with this article. 'I he ad
vertisement in question is also repro
duced in somewhat reduced form.

Maritime Board of Trade delegates 
who attend the annual meeting which as
sembles at Halifax on August lllth, are 
promised an interesting week.

On Wednesday morning, the fifth, at 
10.30 o’clock, the visitors will have an 
opportunity to attend the function to 
lie held at the province building to cele
brate the 150th year of representative 
government in this province. In connec
tion with this celebration there will no 
doubt be a parade of the troops, the 
bring of a salute, and addresses by His 
Honor the Lieutenant-Governor and oth
er prominent men.

On Wednesday afternoon at 2.HU o’clock 
the active business of the convention 
will begin, and the president will pre
sent his report.

On Wednesday evening there will be no 
meeting, hut the delegates will attend a 
hand concert in the Halifax public gar
dens.

Thursday morning and afternoon will 
he devoted strictly to business, hut in

SOME JOLLY VISITORS.

United States Advertising Men Playing 
Golf in Toronto.

The American Golf Association of 
Advertising Interests has been holding 
a tourney this week at the links of the

l.ambtnn Chili, near Toronto, and the 
members have been a good deal in the 
publie eye during their visit. Oil Tues
day evening a moonlight excursion was 
tendered by tlie Mayor and the cor
poration on hoard the Maeassa, at which 
the members showed their jolly spirit.

the evening there will lie a grand illum
ination, pyrotechnic display and parade 
of decorated boats at the northwest 
arm. This promises to lie the greatest 
night of the week, and if the arrange
ments are as well carried out as they 
were at the time of the visit of His ex
cellency the Governor-General last year, 
the visitors will see something quite 
unique in the Maritime Provinces, and 
perchance in America.

Friday morning will see the closing 
exercises of the convention and in the 
afternoon it is proposed to further en
tertain the visitors with an excursion 
on the harbor and a business men’s pic
nic at McNab’s Island. Those who re
main over until Saturday will probably 
witness a regatta at the northwest 
arm, and it may be of interest to dele
gates who think of bringing their wives 
or daughters to know that the Eudist 
Fathers will hold a monster bazaar at 
the Arena rink during every afternoon 
and evening of the whole week that the 
Board of Trade meets.

One of (lie happiest of the members 
present whs E. F. Olmstead, advertising 
manager of the II. 0. Company, of Buf
falo. ll was a cool night and Mr. 
Oiihstead was a particularly striking 
character in a crimson silk raincoat of 
a feminine variety and a merry widow 
liât.

The association was tendered a 
luncheon at Scarboro Beach liy the To
ronto Golf ("lull on Wednesday evening 
anil are generally enjoying themselves.

DEATH OF CHRISTOPHER MOORE.

Was Prominent Merchant and Citizen 
of Orillia.

Christopher Moore, for upwards of 40 
years a prominent citizen ami active 
business man, in Orillia, passed away 
on Sunday, duly 5, in his ?2nd year. 
Some years ago he established a large 
general business, which is still carried 
on by two of his sons. He had been in 
the Old Country for about a year and 
returned home six weeks ago. He was 
taken ill on the way home, and after 
reaching Orillia was never again able 
to leave his bed. Mr. Moore had been a 
town councillor and had otherwise 
taken a prominent part in public af
fairs.

A NEW TOBACCO COMPANY.

The Imperial Co. of Canada Absorbs 
the American and Empire Cos.

Circulars have been distributed to 
the grocery ami tobacco trade in Can
ada indicating the change in the Ameri
can Tobacco Co., of Canada and the 
Empire Tobacco Co., which firms have 
been absorbed under the name of the 
Imperial Tobacco Co. of Canada.

The nexv linn will continue the liusi- 
ii!ss along the same lines as laid down 
h I heir predecessors and no change in 
t he brands of I heir tobaccos or in any 
11lier way is contemplated.

TRADE NOTES.
A. L. Hay, of Hay & Co.. Windsor, 

manufacturers of salad dressings and 
grocers’ specialties, was a caller upon 
the Toronto jobbing trade this week.

Geo. II. Campbell, manager of the 
Toronto branch of lied Hose Tea, was 
in Montreal a few days during tIn- 
week.

•J. F. Eby, of Eby-BIain, Toronto, is 
luring the bass and the ’lunge from the 
hidden lairs of Havelock. There must 
be good hshing around Havelock as Mr. 
Eby never fails to take a few days off 
every year to test his skill with the 
rod.

A disastrous fire which started as the 
result of an explosion of celluloid, in 
Ills large building at 18-24 Sheppard 
St.. Toronto on Wednesday, and caused 
approximately $00,000 damage, caused 
serious loss to Jones Bros., show case 
manufacturers. Their loss on the build
ing was $10,000 witli large insurance, 
and on contents and stock $20,000, with 
$14,000 insurance.

m asubiibhed 1882 mm
All things come to those who wait,

But It’s not the thing to do ;
Use Southon's Goods and you'll find that Fate 

Will bring success to you

Screen Door» Oil Cake SEEDS
at $2 ell

Right Prices Per 100 lbs kinds

Linoleum Carpet Warp Window Blinds
75c. per yard

2 yds wide
white and

and colored Lice Curtains

Good Raisins Prunes September
4 tbs 3 lbs Cheese

for 25c 25c per 8) 16c

Hot weather expected soon, but our STRAW HATS arc here now. ==
..........  i—■■■— —i Q.

The NEW CENTURY WASHER Beats them sill

C. 50UTH0N & SON5
Phone 7F LAKEP0RT

MNHMMft We Deliver Promptly *S#SSW
A Typical General Store Ad. From Ontario.

PROGRAMME MARITIME BOARD OF
TRADE

Soma of the Good Things to be Enjoyed by Delegates to the Meeting in Halifax,
August 16 to 23.
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A NEW ASPECT OF PRICE-CUTTING
ji,,w the Public 1 'Smell the Rat” and the Cut Reflects on the Cutter—Written

Specially for the Grocer.

"Kuimy thing happened the other day make some sacriliees to draw trade , 
in one ol your western Ontario towns,”^and the tonic was one of them. It was, 
ii-marked the fat drummer, meditative-lias I recall it, a mild, harmless assorl- 
H •'.lust goes to show that the pub-Wment of grandmother’s herbs, which, 
in are prone now-a-days to smell a rat'Htaken with a certain proportion of hot 
-often a non-existent rat, too.” «'water and a certain other proportion of

That a non-existent rat possessed any 
incll whatever was an unique sugges- 

iioii , that the public could and did snqdl 
11 was an assertion so daring that it 
illvw to the fat drummer an interested 
audience of half a dozen in the twiuk-j 
ling of an eye. ■

“There was a grocer down in—well, 
we'll call the place B—the fat drum
mer pursued, after a pause. “He took 
a yellow streak the other day, as even 
i lie best grocers sometimes do, and 
stalled in to build up his business by 
culling prices. Ilis fellow grocers didn’t 
lake kindly to it. A few of them went 
s.i far as to remonstrate personally, ami 
point out the folly of his course. It 
didn’t do any good, however; the price- 
eiiller merely rejoined that business was 
business, and went on cutting.

Started on Biscuits.
“One of the items he selected for the 

cutting process was a high-class bis
cuit—a variety that has always sold 
on its merits at the regular price. Our 
grocer knocked oil' three cents a uox, 
and advertised this along with his other 
cuts, quite extensively.

“I wasn’t there to see the linish of 
the cutting war ; but when 1 dropped 
oil at II— the other day, I found that 
• lie biscuits were selling at regular 
prices once more, and that everything 
i l.sc was hack in statu quo. 1 congratu
la led my man on his return to common 
.use—of course, 1 put it tactfully. He 

look it all pretty quietly for a while ;
I In n lie hurst forth :

‘Out it out, old man. Cut it out. I 
did it because I had to do it.’

A Dire Result.
It was just killing my business, 

ion know, for one thing, 1 started to 
■ni on those biscuits. Lopped off three 

nis from every box, and advertised it 
l.ioadcast—a penny saved is a penny 

uneil, and all the rest of it. Adver- 
llM'd it every day for a week, and how 

un boxes do you think I sold ?’
A couple of hundred,’ 1 suggested.

‘Light,1 he said. ‘Eight boxes in a 
ilk, where I used to sell dozens. And 

Han, when I was wondering why the 
' “I'lc didn't come with a rush, my wife 
"il to a picnic and accidentally dis- 
“crcil something. A couple of ladies 

'eie talking, and one of them chanced 
" mention my cut in biscuits.

Acs,' saiii the other. ‘I guess it’s 
me old stock lie’s had in his cellar 

•' Vcars, or he wouldn’t want to get 
"I of it so cheap.’ ’’

Another Example.
I lie drummer's story recalls another 

■'I' A young druggist had just taken 
in id of an old established business, and 
n.iiitcd to draw the crowds. In the 
!'"k list were several thousand boxes 

"! a stock herb tonic, put up for the old 
in m The young man was prepared to

whiskey, had a tendency to make you 
fell better, especially if you already felt 
pretty good.

The young druggist planned bis grand 
coup for the next Saturday, and for days 
ahead occupied double advertising space 
in several city dailies witli the an- 
noiicement that on Saturday he would 
give away, absolutely free, one regular 
lifty-cent box of Grandmother's Grand 
Guaranteed Herb and Root Tonic tv 
every person making a twenty-live cent 
purchase at the Blue Jay drug store.

“What will we do when the supply 
runs out,” remarked one of his assist
ants.

“Order more, and tell them to tome 
again next Saturday,’’ rejoined the en
terprising merchant.

The announcement was widely adver
tised—one regular lifty-cent box of 
Grandmother’s Guaranteed with every 
twenty-live-cent purchase at the Blue 
Jay drug store next Saturday. News
paper space was used freely, Hedgers 
were scattered broadcast, card coupons 
were distributed on the crowded mar
ket and left at every door in town. T he 
young merchant waited expectantly for 
the crowd to come, to carry away the 
two thousand free boxes of Gtand- 
mother’s Guaranteed in their joyful pos
session.

But alas—they didn’t.
Saturday came and went. Just two 

people handed in coupons. Just two 
free boxes of the grand and givrions 
tonic passed over the counter.

It was the old, old story, The public 
scented a rat. When they saw the mer
chant giving away something for noth
ing, they immediately commenced to 
question the quality of the something. 
The verdict was “Guilty." That young 
man shut down on price-cutting right 
then and there, and proceeded to run 
his business on legitimate lines. He 
doubled it in two years by “quality ad
vertising." As for the tonic—well, it 
was a dead issue.

Drawing a Conclusion.
The moral id all this stands right out 

on the face of things. I have witnessed 
the incident, time and again, the same 
in all its salient forms. I have heard 
dozens of housewives pass judgment in 
precisely the same words. A decade anil 
more of scientific advertising, skilfully 
planned has educated a multitude of 
people into the firm belief that quality 
is an essential, that the cheapest is not 
always the best, but that, on the con
trary, the best is always the cheapest. 
The fake bargain has ceased to deceive; 
and furthermore, the real bargain has 
fortunately come to share its oppro
brium. Cry "Bargain” from the house
tops, and a multitude of people will 
hear you say “Bluff,” and, like the 
priest and the Levite, will pass by on 
the other side. The public grows daily 
more and more suspicious of mere cheap

31

ness, and scents behind it the cellar 
mildew and the gnawing rat—even it the 
mildew anil the rat are mere products 
ol the imagination.—l.anriston, of 
Kkildna.

HAMILTON CORRESPONDENCE
Hamilton, July ti.—The trade in this 

city lias brightened up considerably in 
the last two weeks and everybody hopes 
now that tile worst ol" the hard limes 
are over.

The fruit season has opened favor
ably. Strawberries are very nearly 
done. The price this year lias lieeii low 
and consumers have snapped them up 
freely for preserving. Sugar and glas- 
jars have ligurcd largely on the grocery 
orders, and most grocers have made a 
lair protit on these goods. Cherries and 
raspberries are now coming in. and a» 
there are bunqwr crops of bolli. the 
prices are low enough to please alliiosi 
any one. The butter market has ruled 
very firm and high during the past 
week, tile present price being 4c per 
pound higher than a week ago. The 
extreme price of 25e for June butler i» 
caused mostly by the large number ol 
farmers who now either sell their milk 
or send it to the cheese factories. The 
jiresent outlook is that we will see JOe 
butter by the 1st of August. Eggs are 
also advancing, new laid now bringing 
25c a dozen over the grocery counter.

Grocers generally were highly pleased 
at the full re|wrt given by The Cana
dian Grocer of the Retail Merchants* 
convention at Gall, and regret is ex
pressed that there is not more interest 
taken in association matters in this city. 
No doubt Adam Ballanline. the newly 
elected Vice-President, will make an ef
fort to stir things up—as lie is a man of 
excellent executive ability, and is able 
to spare a good ileal of lime. The as- 
- via,ion look» to him to make things 
boom here.

The regular monthly meeting of the 
Hamilton Retail Grocers" Association 
was held in the Board of Trade Booms 
on Thursday evening. July "2. After the 
regular business picnic matters were dis
cussed. Everything is now in readiness 
for the big excursion to Niagara Kails 
on July 15. The Refreshment Committee 
reports, besides all the hot tea and coffee 
anil ice cold milk. 2IHI gallons of ice cold 
lemonade will be given free. The 
Amusement Committee reports that, be
sides the Thirteenth Regiment Kind. 
Italian Trio. Darklown Quartette, the 
Secretary Is in rnmmunieation with the 
Bridge Juniper, and trying to make ar
rangements to have him kill himself 
during the day. The list of games is 
greater than ever. On the American 
side that day one of the greatest par
ades Niagara Kails has ever witnessed 
will take place—5,000 members in uni
form of the I.O.O.K.—a sight of a life
time. Hamilton’s uniform rank will 
compete for the i|>IOO prize. The 
Masonic Grand lanige also meets on the 
Canadian side on July 15.

Frank Sloan, of John Sloan Co. To
ronto, returned on Saturday from his 
trip to Great Britain anti the continent.
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The S tory of a Successful Montreal Salesman -The Work of the City Salesman 

>. J With Some Hints on Methods.

A quiet, unassuming man, the friend 
of hundreds of grocers throughout east
ern Canada, Leslie R. Buzzell has been 
going the rounds for Mathewson’s Sons 
to their entire satisfaction for twenty- 
one years.

That kind of a traveler one sees ex
emplified in the “old guard’’—a man 
who possesses the implicit confidence of 
lus employers ami of his customers, it 
is not surprising that Mr. Buzzell should 
lie known so favorably to such a large 
number of grocers ami general store
keepers in the district he covers.

I le lis a Quebec boy, haviiiigbeen born in 
Abbotsford, near Faniliam, ami he is 
to-day in the early forties, in the prime 
of his manhood.

When he first began traveling for 
Malhewson’s Sons, then .1. A. Mathew 
son & Co. he covered What is known 
among the travelers as “ilte French 
country,” the district in which Sorel 
and other small French-Canadian towns 
are located.

For many years past lie has been 
traveling bid ween Montreal and 'In 
ronlo, and calling upon the trade in 
kite chief towns tfnd villages in the 
Ottawa Valley, up toward Pembroke, 
especially. In these fields he is known 
inobahly as well as any commercial 
man on the road today. Being ah 
solutely straight and square, and hav
ing some regard for his customers other 
than the mere desire to sell them a hill 
of goods every lime he sees them, he 
has succeeded in making most of the 
business men with whom he has deal 
ings his personal friends.

The Buzzell family have not been 
stvangers to the “grip,” his father 
before him and other members of the 
family having had the same fever as 
that which attracted Leslie R. to the 
fascinating occupation. And the family 
has always kept tip a connection with 
groceries, even to-day being known in 
retail realms in Quebec—two of his 
brothers conducting a general store in 
Cowansville, under the style of Buzzell 
Bros.

Mr. Buzzell is an all-round man, and 
In1 can sell anything from peanuts to 
molasses in hogsheads provided he 
knows the article is up to the standard, 
but he is a crackerjack' on selling 
Japan leas, lie has made a particular 
study of them and knows pretty near 
all there is to be learned about them 
up to the present day, but he says he 
is still finding out new features and 
good points about Japans.

He is the senior man on the traveling 
staff of Mathewson’s Sons, and, need
less to say, he is an ardent supporter 
of the Dominion Commercial Travelers’ 
Association.

As for recreation—well, he knows a 
whole lot about baseball and during the 
season, when he is in a town possessing 
any kind of a team he will usually be 
found on a Saturday afternoon at the 
baseball park oblivions to everything 
but the man at the bat. He follows 
hockey closely, too.

THE CITY SALESMAN’S WORK.
The daily commercial life of a large 

city is exceedingly well systematized.

V 4
LESLIE R. BUZZELL.

One evidence of this is the increasing 
number of city salesmen who help swell 
the enormous patronage of the large job
bing houses, and indirectly keep the 
wheels of factories humming. These 
city salesmen carry to the eity retailers 
the same message of progress as the 
traveling salesmen convey to the deal
ers in the smaller cities and country 
towns.

City salesmen arc an important part 
of the cvery-day commercial activity. 
The majority are not mere order-takers, 
for if their services were entirely dis
pensed with the city sales would heav
ily decline in volume. On the contrary, 
city salesmen stimulate the consumption 
of goods by showing retailers how to 
increase their sales. With the introduc
tion of some new specialty, city sales
men very frequently act as d*ionstra-
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tors, and at the same time instruct thv 
clerks in the store how to sell the ar
ticle At othei times, city salesmen are 
saying the encouraging word just at the 
lime when the retailers may feel a lit 
lie despondent. When settlements are 
slow, it is the eity salesman who speaks 
a good word to the credit department 
for the delinquent customer. It is the 
eity salesman who sympathizes with the 
retailer when in trouble and congratu
lates him when good fortune has beam
ed on him. It is also the city salesman 
who tells the retailer of choice locations 
and drops a suggestion now and then 
whereby the goods may be more attrac
tively displayed or a saving made in 
operating expense.

In turn, what does the city salesman 
receive for his well-intentioned work ? 
Too often he is made to wait unneces
sarily by the retailers ; too often he is 
avoided, and many times discourteously 
treated. Yet with all the slights anil 
indifferences he bravely continues at his 
mission of good-will and service.

That word service is the keynote of 
success for city salesmen. Service may 
not at all times be appreciated, but in 
the long run it. will be rewarded with 
orders—and orders delight the hearts of 
salesmen. Usually, the greater the 
measure of service a eity salesman gives 
the greater will be his total of orders. 
So eity salesmen should acquire the 
habit of service. Where competition is 
keen, the accommodating salesman will 
get the largest share of orders, and or
der-takers will only get them as they 
stumble over them by accident.

City salesmen, as a rule, average a 
large number of calls, hut the propor
tion of orders taken as compared with 
the number of calls made, is small. To 
thoroughly cover a city territory de
mands a perfected system. The habit 
of calling on retailers who buy regular
ly and omit the other dealers who sel
dom have an order, is a common fault. 
It is sometimes called the revolving 
habit. The salesman moves along the 
line of the least resistance, and where 
he knows that he will receive a wel
come. Some salesmen in the morning 
will reason thusly : “Jones will prob
ably have an order for me, So I will 
see him first. Smith—well, I ought to 
call on him, hut he is so slow and sel
dom orders, so I will pass him by to 
another day.’’ So a city salesmàn with
out a system to govern his calls is a 
good deal like a ship at sea without a 
rudder. He roams aimlessly around, 
missing here and there possibilities for 
development of additional business. It 
is customary to allot each city sales
man a certain territory or district. It 
may be advantageous in some districts 
to take a block at a time, calling on all 
the dealers in one block, before going 
lo the next ; in others, to go down one
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GOOD PROSPECTS FOR FRUIT CROP
Summary of Monthly Bulletin From Agricultural Department—Conditions Al

together Not so Encouraging as Last Month, But Prospects 
Are Very Fair.

side of the street and return on the op
posite side. Large or small, all buyers 
of a line should be visited.

Of course, it pays best to cultivate 
I lie acquaintance of the big buyers, and 
this may be done without slighting the 
small dealers. Ti»e spent with the 
small buyers may btf limited, so that 
much longer time may be devoted to the 
interests of the big concerns. The small 
buyer may soon become the big pur
chaser, and for the reason of possible 
future trade should not be neglected. I 
have known small retailers who, sud
denly inheriting money, to branch out 
on a large scale, and naturally gave pre
ference to the salesman with whom they 
were best acquainted. Small dealers 
wry often sell their business, and join 
into partnership in larger enterprises. 
Small buyers also have a way of gossip
ing freely about trade matters, more so 
than decisive, big buyers, and very pro
ductive pointers of new concerns start
ing in business are obtained while call
ing in the small shops. On the very day 
a city salesman decides to omit calling 
on the out-of-the-way small dealer an 
order may be waiting for him, only to 
be taken by a competitor who happens 
to call before the next regular round. 
It pays to eultivate the small trade and 
grow with it, hut not at the expense of 
sacrificing the large and more profitable 
business.—W. VV. fliseox in the Sample 
Case.

NEW BREAD REGULATIONS IN 
FORCE.

Ontario Bakers Must Provide “Stand
ard” Loaf of Pound and a Half.
The new regulations passed at the 

last session of the Ontario legislature 
to provide a loaf of standard weight, 
vaine into effect on .July 1 and some in
terest has been manifested throughout 
the province as to how the matter will 
work out.

B.V the new regulations the bakers 
must" supply a “standard” or pound 
and a half loaf. Three weights of 
loaves may be sold, namely pound, 
I'oiniil and a quarter, and pound and a 
half, the latter the standard. The two 
lighter loaves must, be marked with the 
"eight but this is not called for with 
the standard loaf. The act will not ma
terially affect the bakers as the price 
of the three styles of bread is the same, 
the difference in weight being balanced 
h.v the kind of ingredients. The bakers 
>ay that the pound loaf and the stand
ard arc equally palatable, but the form
er is more nutritious on account of the 
“•gar and shortening used in it. and for 
this reason it is not likely th»t the 
standard loaf will have a very heavy 
sale, for people have grown accustomed 
to a smaller loaf, instead of the big 
I'lain loaf of bygone days.

linkers at several points in the pro- 
v ince claim that they have not as yet 
received any official notification of the 
change, although inspection is being car
ried on.

I ark & Thompson, wholesale and rc- 
1,111 I'ork and provision merchants in the 
,MSJ W*"K of St. Lawrence market, To- 
'“"'o. are renovating the premises to
he west of the main entrance to the 

market preparatory to opening with a 
I"I 11. Imv of groceries. The provision 
business will be conducted as usual in 
I lie old store.

The "summary of the Agricultural De
partment's Fruit Crop Report for June, 
which has just come to hand, cites pros
pects scarcely so favorable as a month 
ago. While the outlook is encouraging, 
and in some fruits away above the av
erage, the general promise this month 
seems to be somewhat behind the mag
nificent fruit crops we have liven led to 
expect by reports from various sources.

Favorable Weather Conditions.
Regarding weather conditions, the 

summary says : “Conditions through
out the Dominion for the past month 
have been generally favorable for fruit. 
The first three weeks were exceptionally 
dry in the fruit districts of Ontario, 
but occasional showers after the 20th 
have prevented serious injury, except 
that the samples of strawberries in 
some cases are not so large as usual. 
Light frosts on the 15th did only a very 
slight damage. Nova Scotia and l‘rince 
Hid ward Island have had exceptionally 
favorable weather. In British Columbia 
though the weather was cool and wet 
till the early part of June, conditions 
were not seriously affected. I hiring the 
latter part of the month the tempera
ture has been higher with occasional 
showers.”

A Fair Crop of Apples.
The report on apples is not exceed

ingly favorable : “Prospects arc not so 
good this month as last. The “set” of 
fruit was not as good as was expected, 
and the dry weather has probably in
creased the June “drop." A fair esti
mate of the present conditions would 
be an average or slightly above the av
erage crop of early and fall apples, with 
winter apples somewhat below a medium 
crop. The districts producing the larger 
quantity of fruit in Ontario, such as 
the counties of Hastings, Durham and 
Northumberland, have rather a light 
crop of winter apples. Speaking gener
ally for the whole apple belt. Spies. 
Baldwins and Kings will lie light or 
very light; Russets a medium crop; Ben 
Davis nearly a full crop; (Irecnings a 
medium crop; the Fameuse above the 
average almost everywhere, and at 
least an average crop of fairly clean, 
good-sized fruit in the Ottawa and St. 
laiwrcncc valleys. In Nova Scotia the 
prospects for the apple crop as a whole 
arc particularly good, this being a bear
ing year for the (Iravenstein. There are 
no unfavorable conditions in British 
Columbia, the prospects showing a 
medium crop.”

Pears, Plums and Peaches.
“The prospects for pears and plums 

are only medium," says the report. 
“Harrietts and Kieffers have the best 
showing. Karly varieties of peaches will 
be fairly abundant, somewhat above the 
average; late varieties a medium crop. 
In the early varieties, Alexander. Marly 
Rivers and Triumph are reported bear
ing full crops. Of the latter varieties, 
St. John will be only a medium crop, 
the Early Crawford light. Smocks anil 
Elbertas show for something over a
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medium crop. The Klhcrtas are Ikn» iug 
heavily where they were sprayed for 
curl leaf; those not sprayed have in 
many cases a very light crop.

"The prospects for tomatoes are ex
cellent. Should there he plenty of mois
ture during July, there seems nothing 
in the way of a full crop this year.

"Sweet cherries will be somewhat 
scarce, sour cherries more plentiful. 
Grapes look well and promise a full 
crop.

"With a moderate amount of rain, 
small fruits will likely gi\c a large 
crop. The conditions are so favorable 
over all the fruit producing sections 
that the aggregate of the crop will 
likely be very large."

“Insects are not more prevalent than 
at this time last year and fungous dis
eases arc not specially in evidence. l"p 
to the present time most injury lias 
been done bv the eigar ease hearer, the 
bud moth, ranker worm, green finit 
worm and oyster shell hark louse.”

Foreign Conditions.
“The I'nitcd Stales will have only an 

average crop, but very generally dis
tributed over the apple growing dis
tricts. The prospects for stock suitable 
for marketing during the winter months 
would indicate about an average crop 
or somewhat less. The prospects for ap
ples in Great Britain and for the fruit 
crop generally are particularly good and 
there are no serious adverse conditions 
reported front the continent."

COFFEE GROWING IN QUEENS 
LAND.

British traders will soon hr able to 
inspect and test coffee grown in the 
Colony of Queensland, says the Grocers" 
Journal. At I’ialba, in the Maryborough 
district of Queensland, a successful 
grower was requested by tile .Govern
ment to prepare an exhibit for 1 lie 
Kraneo-Biitisb exhibition in London, 
and attractive samples of Queensland 
coffee from its parchment condition to 
its roasted and ground state are being 
displayed there. There is no dispute 
about the excellence of llie coffee grown 
in Queensland, and the industry will 
soon be developed sufficiently to supply 
all Australia, ami an export trade be 
created. The labor question is not an 
insurmountable difficulty. It is mainly 
in the picking season that extra hands 
arc required, and these arc generally ob
tained by employing youths from ad
joining townships, or, as in the ease of 
the extreme north, Malays and the na
tive blacks are frequently employed. The 
work of hulling, curing, and roasting is 
principally done by machinery, and for 
this white labor is employed. A small 
plantation that can he worked mainly 
h y the owner and his family, or a group 
of small plantations combined, general
ly ensure the most profit. A well-work
ed plantation may bring in over t to to 
the acre. At Mount Jukes, about 25 
miles from Maekay, an ideal spot for 
codec-growing, the plantations there arc 
reported to lie in a most nourishing eon- 
iliiiou, and the crop may average over 
l JMH) lbs. to the acre.
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DIRECT LINE TO FRANCE.
Business men in Canada and H ranee 

aie awaiting with interest tin- decision 
ni I lie French (iovernment in the mat- 
lei of Hie Kranco-Canadian treaty now 
before them. If the treaty is passed in 
its present, or a slightly modi fil'd form,
I here is the almost assured prospect of 
a new line of steamers between Canada 
anil France, connecting Marseilles and 
Montreal. At the present time Canada 
and Flame are connected by a service 
in Havre from Montreal. This is not 
iiinsidered by business men, of Mar
seilles particularly, as being sufficient, 
as the service, while fortnightly, and at 
times during the season, weekly, is not 
direct, boats calling only on the way to 
and from London.

When in Marseilles in March (i. W. 
Stephens, chairman of the harbor com
missioners of Montreal, conferred with 
the business men of that French city on 
the matter and found them most en- 
thusiastic. All of them were willing 
and eager to further the project, and the 
matter was thoroughly discussed. Noth
ing definite was arrived at, however, 
as the interested parties felt that it 
would not be policy to decide upon any
thing until the Government had given 
its ruling upon the treaty.

But it seems to be an assured fact 
that tin protect will he carried mil if 
tin trr.-ty gets thlough

Such a service would be of untold 
benefit to both countries. That it would 
pay there seems to be no doubt what
ever, with trade increasing between Can
ada and France annually. The field is a 
broad one and the possibilities are un
limited, as the projectors would not be 
obliged to confine their efforts to Mar
seilles or France alone, but might tap 
all central Europe. It would open up a 
splendid new field, A few years ago the 
Canadian Grocer advocated such a ser
vice.

Canadians have not yet fully realized 
the possibilities for trade development 
that lie in Europe. It is the establish
ment of a direct line of steamers to a 
port like Marseilles which would bring 
home to them the fact that manufactur
ers here can profitably cultivate not 
alone France, Italy and Spain, hut also 
Switzerland. Austria and other inland 
countries not presently very much to 
the fore, hut which would be brought 
into touch with Canada by the 
establishment of a direct line to the 
Dominion from a live port like Mar
seilles.

There is not a business man who has 
the interests of his country at heart hut 
who recognizes the advantages to be de- 
livcd from a direct service to Mar
seilles. but the lack of united effort for 
the starting of the project has kept the 
matter from coming to a head.

Now is the time, and here is the op
portunity to do something. With inter- 
•■sted parties at both ends working in
telligently for the establishment of a 
service something can be done, provided 
the treaty is settled satisfactorily, but 
there must be united and energetic ac
tion.

Everything possible will lie done by 
the Montreal harbor commissioners to 
further the project, and if under the 
guidance of such a resourceful and hard
working leader as Chairman Stephens, 
nothing can be accomplished, it is sur
prising indeed.

ARB YOU DOING YOUR SHARE?
The picnic season is here with a 

vengeance and the opportunity for a 
day’s outing and a trip to some other 
town or to a watering place is being 
taken advantage of by associations anil 
trade organizations of all kinds all 
over Canada. Already a large number 
of grocers’ associations have held their 
annual outing, and next week with the 
host of picnics arranged, as noted on 
another page, promises to see thousands 
of grocers enjoying themselves.

Anil this is only as it should lie. The 
iiicpii or excursion of the trade or
ganization is a mighty valuable insti
tution even if it only happens once a
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year and lasts only one day. It pro
motes not only the spirit of good fel
lowship. hut it also gets the members 
of the trade in a town better acquaint
ed. The merchant who lias been hear
ing stories about tile crooked things his 
opposition around the corner has been 
doing during the year, and has been 
letting them sink in, gels acquaint- 
ed again with this brother in the trade, 
mid usually finds him a better fellow 
than lie thought. Often they compare 
n-itis and find that it is an unscrupul
ous customer who has been carrying the 
stories anil that neither merchant is at 
fault.

The trade picnic, loo. allows a nier 
chant to gel acquainted with Hie wives 
anil families of his fellow Iradesmen in 
a way Iliai lie could mil do even llinnurli 
association meetings. In another wax 
loo, it is of benefit, by taking llu- busincs- 
man away from his town lo new scenes 
and making him forget, for the time, 
at least, his business worries. There 
are many other beneficial features.

When these picnics are over, however, 
there is in almost every ease llic feel 
ing on the part of two or three who 
shouldered the responsibility and did 
most of llic work tlial they do not 
want In underlake such an affair again. 
Il is a very eiinimnn thing In lei all the 
work of siicli au mil ing res! un flu- 
hands of two or three active spirits 
who are known In lie of a character 
In see the thing through. And il is ra 
liter disheartening In these pushers, we 

may call them, imi only In carry the big 
load of the work, bill worse Ilian tlial. 
see several members of I lie association 
who lake no inleresl whatever in the 
affair, even refusing lo enjoy tlie ex
cursion or outing.

Such ought not lo lie. If a trade 
organization is worth while belonging 
In il is worth while supporting and 
vvort.li while being loyal to. Every 
business man interested should support 
the picnic or excursion that has been 
arranged in his town.

What does it matter if the store is 
closed for a day t In all probability the 
majority of your customers are off with 
the excursioiiists. They would think 
a good deal more of you, anyway, even 
if they were put lo a little inconvenience 
if they knew you were off on your trade 
excursion. It will pay over a hundred 
per cent, profit indirectly not only for 
the local merchanl to lake part in local 
trade enterprises hut also to do his 
whole dntv toward Ilieni.
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THE SITUATION IN THE WEST
The Western Viewpoint, by our Special Winnipeg Correa pendent

are you getting results?
The manager of a large retail store in 

Montreal some weeks ago sent in a 
..uple of the ails that had appeared 

mer the linn's name in the local papers 
lor criticism in connection with The 
Grocer's Good Advertising Department. 
The ads were given due attention and 
lhe criticism made in these pages was 
taken advantage of by the manager in 
preparing his next advertising.

A letter on another page of this issue 
is ah evidence of the satisfactory re
sult—as is also the first-class ad re
produced along with the letter.

We are aiming to make this depart
ment of particular service to grocers in 
all parts of Canada. We have been try
ing to tell why to advertise, how to ad
vertise and how to make more money 
by advertising. A great aid in doing 
litis is to receive ads front which we 
may make hints and suggestions. If 
your advertising is not bringing the re
sults you think it ought to, write us 
about il and let us try to find out what 
is the matter. In any event, send in 
your ads and see if we can't make some 
suggestions which would improve them.

VISIT OTHER DISTRICTS.
The holiday season provides an op- 

purlunity for the merchant and husi- 
ni'ss man to get away from the worries 
of business, to pick up new ideas and 
to gel acquainted with sections of the 
country which he does not already know. 
These are opportunities which should 
not he let slip. A busy man may think 
lie cannot spare the time for a holiday, 
even for a couple of weeks, but in so 
doing he makes a serious mistake. The 
old story about “Jack” anil the results 
"I “all work, etc.,” apply just as well 
to the modern business man. A holi
day. when it has been well earned, al
ways pays for itself.

In taking a holiday trip, nothing will 
pay so well as visiting other sections of 
the country where new ideas may be 
picked up, new friends made, and a 
general knowledge of conditions pre
vailing there gained. Ontaio merchants, 
for instance, should attempt to lake a 
trip to the Maritime Provinces, where 
the sea breezes and the natural beauties 
will offer added attractions to those 
found in different business conditions, 
or to Western Canada, where an idea 
may be gained as in no other way of 
the development and resources of Can
ada’s new country. The Eastern man, 

• urn, should visit Ontario and the 
''cm. and the Western man come East 
!" îe* acquainted with conditions ex- 
I'lent here.

The end of June special crop reports 
are to hand and are even more favor
able than anticipated. There has been 
no damage to barley or oats from the 
light June frosts, and only in the most 
isolated cases has there been too much 
rain. A hot July, with a good stiff 
breeze, and there will be considerable 
wheat-cutting the first week in August, 
as the end of this week finds an excel
lent percentage in the shot blade, and 
considerable areas in southern Manitoba 
headed, while large areas of early b< r- 
ley are in head. By the last day of 
June practically all the early barley v ill 
be headed. It is, of course, possible for 
the crop to be ruined even now, but 
every passing day renders the possibil
ity more remote.

The markets are interesting just now, 
particularly the oat situation, the 
crop of which has apparently been shift
ed from July 1st to 15th, and for the 
last days of June buyers were forced to 
pay a premium of lcf over the price of 
No. 2 oats for rejected. The man with 
all the oats claims that he had demand 
for them and was shipping them to 
Montreal at 46c, which is 14c afloat 
Fort William. Certain heavy shipments 
of oats have been made to the j ort of 
Montreal recently. Big exporting Houses, 
on the other hand, claim that the high
est bids they ran get are 35c and 36c 
afloat Montreal, and between the two 
statements there is a great gulf fixed, 
and only time and the demand can set
tle the vexed question.

There continues to be an excellent de
mand for Winnipeg October wheat, end 
the price holds very well. There are 
breaks, of course, from time to time, 
and exporters will only buy on a pretty 
good margin, hut there has been mere 
trading in October wheat in June, 1908, 
than there has been any June for manv 
years.

The argument at Ottawa as to whe
ther or not Hon. Mr. Fielding’s eoming 
to the rescue of the banks did or did 
not help the crop movement is one of 
those things of which public men ought 
to be ashamed. It is quite true there 
was no startling advance in prices im
mediately the announcement was made 
of more funds available, for the very 
simple reason that there had been a 
very serious break about that time in 
the American market, and nothing that 
could have been done could have kept 
the Winnipeg market without some 
slight break, but the real thing was 
that from the very day after the an
nouncement that additional funds would 
be available there was an Increased ac
tivity in low-grade wheats. The move 
ment of the low grades was the big 
crux of the situation so far as the Cana
dian west was concerned, and up to that 
time stocks had increased^ at Fort Wil
liam abnormally for the season. No 
boats were being chartered and ship
ments were away below those of tfu
sante period in 1906. Following this 
announcement came an immediate in
crease in activity and a greater demand 
for low-grade wheat. It must be re
membered that all along the banks main
tained stoutly they did not need more 
money to move the crop, that they were 
furnishing all that was necessary, while 
the grain men lust as stoutly maintain
ed that their lines of credit had been
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cut to such a point that with the very 
high prices of wheat it was impossible 
to do business in any large way. To 
hack up their argument was the un
deniable fact that the wheat was not 
moving and that within a few days of 
Hon. Mr. Fielding’s announcement, if 
you asked a grain man as to the finan
cial stringency he would say, “Oh, 
things are loosening up a little, my 
banker does not need any more money, 
you know, but,” (with a knowing w,nk) 
“he remembers where I live and sends 
for me now.” After going over the situ
ation carefully it looks to your corres
pondent as if the Fielding action saved 
the country at least a million dollars 
on the crop, and had the banks admit
ted their need, when they should have 
done it, would have been a saving of 
over SI,500,000.

The movement of live stock is hecom 
ing increasingly active and the quality 
of cattle going forward quite remarkable 
for size and finish. The (’reswell Cattle 
Co., from south of Medicine Hat, sold 
2.000 head to Gordon, Ironside & Fares 
at better than 4|c Waldeck Station, and 
these cattle averaged 1,350, weighed oft 
cars Winnipeg, and were just as smooth 
as silk —11.

CONSUMING PRODUCTS AT HOME
J. A. Roddick, Dominion Dairy Com 

missioner, gave evidence before the 
Committee on Agriculture on Wednes
day regarding the progress made h\ 
the dairying industry of the Dominion, 
lie explained that the reduction in ex 
ports of dairy produce was attributable 
to the largely increased home connump 
tion. Mr. Kuddie.k gaie figures furnish 
ed by the census department to show 
that between IttOO and 1907 the value 
of creamery butter, cheese, milk and 
condensed milk produced in ( .maria 
grew front ifciO.JOO.OOO to <Vt, CtO.diKI 
The annual value to the country of .ill 
Canadian dairy products was about 
$94.1X61.16)11 Ten years ago there was 
no condensed milk produced in Canadt; 
now there are several factories with an 
output valued at nearly one million 
dollars.

SUDBURY SENDS GREETINGS.
The interest Sudbury merchants art- 

taking in the opening of the new C.X.O. 
line from Toronto to that town, and 
incidentally their interest in ill- Mac- 
Lean pajiers. is shown by the following 
telegram received on the eve of the 
opening of the new line :
“Col. J. B. MacLean,

MacLean Newspapers. Toronto:
“Sudbury merchants are to-night 

celebrating the opening of the Cana
dian Northern Railway from Toronto 
I i Sudbury and congratulate Mc
Kenzie & Mann on the building of 
their competitive line, bringing these 
two cities closer together. The Board 
i f Trade sends greetings to the readers 
of your paper.

JAS. PI’RYIS.
Fres. Board of Trade."
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Grocery News From Coast to Coast
s-\ « < 7-7 T~) > «T . posed of his stock last week at publieQuebec and eastern rrovmce Notes. auction.

Montreal Retailers Preparing for Picnic on July 15—Halifax Grocer Retires 
After 54 Years of Business—Notes of the St. John Fish Market.

MONTREAL.
July (i.—Tlit* week lias been a good 

one for the grocery trade. During 
the spring the trade has displayed some 
features which are not characteristic in 
regard to the unseasonableness of cer
tain demands and on the other hand 
there has been activity in some quarters 
which could not be said to be season
able. Whether these changes of the mar
ket and the demand have been the re
sult of the generally unstable condition 
of business affairs or not it is difficult 
to say.

Irving Knight, for many years of the 
linn of Parker & Knight. Mast. Hatley, 
Due., is staying in the city for a couple 
of months, attending to varied business 
engagements. Mr. Knight, who owns an 
extensive cattle ranch in the west, is 
very optimistic regarding the outlook in 
the west, where a magnificent crop 
seems to be assured.

In cities especially, and in the coun
try in a certain measure, grocery stores 
are congested owing to a lack of room 
and all inventions which will provide 
more roo 11 are eagerly sought for. A 
grocer in this city has an idea in his 
store which saves some shelf room, or 
rather gives him additional shelf room, 
and that is a complete elimination of 
the standards or partitions which sup
port one shelf above the other. This is 
accomplished by means of brackets, 
which support each shelf independently 
of the other and in this way goods may 
lie arranged along a shelf of this de
scription in an unbroken line.

The last meeting of the Rcta'I tiro 
eel's’ Association previous to their pic
nic, was held Monday evening in their 
headquarters on St. Katherine St. The 
tinal arrangements for the picnic on 
July 15 were made and now everything 
is in readiness for a good time.

HALIFAX.
July li.—Activity prevails in the gro

cery markets, business being reported 
good in all lines. Stocks of canned 
goods are getting pretty well cleaned 
up, but there is still sufficient on hand 
to (ill all orders. Now that the pre
serving season is near at hand the de
mand for sugar is increasing. Some of 
the jobbers have been looking for a 
drop in the price, but thus far there is 
no indication of such.

Butter is in good supply, but the price 
keeps up. Good dairy in small tubs is 
quoted at 22c, and creamery from 21c 
to 26c.' There is a fair demand for 
eggs. The receipts of Nova Scotia slock 
arc rather light. They are quoted at 
17c. Prince Kdward Island stock call lie 
bought on the island for 15c.

The receipts of strawberries Iasi week 
were quite heavy, and as a result the

price dropped to 10c per box. As many 
as 100 crates arrived in one day. Local 
dealers are making large imports of to
matoes, cukes and cabbages from Bos
ton.

Principal Cumming of the Agricultural 
College at Truro, has just returned from 
a lour of the province, and speaks glow
ingly of the crop outlook. The fields 
were never in better condition, and the 
farmers arc jubilant over the prospects. 
Clover is in abundance, and as a result 
live stock of all kinds are thriving un
usually well, and dairy cows are giv
ing a record flow of milk. Butter and 
cheese will he more abundantly pro
duced than for sonic years. Potatoes 
have started unusually well, and turnips 
and mangles and other hoed crops also 
gi.e excellent promise. As to fruit, the 
outlook, except in local areas, where the 
canker worm has been making ravages 
on the apple trees, is more promising

FAT AND PROSPEROUS.
The following paragraph, which 

appeared in a recent issue of the 
Maritime Merchant, shows how one 
of our Canadian contemporaries re
gards us :

“The Special Kxport Number of 
the Canadian Grocer came to 
hand as fat, as prosperous and full 
of good things as in previous years. 
This special edition has a large 
circulation abroad, and should lie 
most helpful to the Canadian ex
porter and producer who is look
ing for a larger measure of for
eign trade.”

than for many a year. The canker worm 
has, however, over-run sonic of the best 
orchards in Wolfville and almost com
pletely stripped many of the best trees.

Strawberries will be a record crop 
and all small fruits will lie unusually 
abundant. Wild strawberries, raspber
ries and gooseberries will also lie very 
plentiful.

The steamer Manchester Shipper which 
arrived at Charlottetown, P.E.I., this 
week, is landing 16,000 bags of salt for 
merchants of that city.

After being 54 years in the grocery 
business, Robert Urquhart has retired 
for a well-earned rest. Mr. Urquhart is 
probably the veteran groeeryman of this 
city. Starting in a small way on Spring 
Garden Road, he built up a line trade, 
cilla toed the premises many years ago, 
and /was very successful. Owing to bis 
advanced age, and the recent death of 
his son, Alexander, who was associated 
with him in business, Mr. Urquhart has 
retired from behind (he counter and dis-

ST. JOHN.
July 6.—Business continues fairly good 

for the time of year. There were prac
tically no changes in the local markets 
during the past week.

Strawberries are coming in quite plen
tifully and are selling at 111 cents a box 
wholesale. Butter is a little easier and 
eggs have also gone down a few rents. 
New vegetables are beginning lo conic 
in in small quantities.

The lobster and gaspcrcaux lisliing 
season closed on June 30. The catch 
made during the open season was only 
fair and hardly up to the average. Ar
rangements have been made with the 
Department of Marine and Fisheries for 
extending the clam fishing season, which 
under ordinary circumstances, closes on 
July 1 to July 15. The Department of 
Marine and Fisheries has agreed lo ap
point a commission to investigate the 
conditions which surround that import
ant industry and it is possible that the 
season may open earlier in the fi ll. 
North shore fishermen are greatly pleas
ed over the extension in time granted

Salmon has been rather scarce this 
season. The bay fishermen are not mak
ing very big catches. The retail prices 
are 17c, 22c and 25c a pound, according 
to the cut A. S. Swim, fish dealer, 
Clark’s Harbor, says the local catch of 
codfish this June is live times what it 
was last June. On Friday, June 26, the 
lisliing fleet there came in with 1110,11011 
pounds, the fruits of a few hours' fisli- 
ing.

The incorporation meeting of the 
stockholders in II. W. DcForest A Co., 
wholesale tea merchants, was held in 
the offices of the company, Mill Street, 
June 25, for the purpose of clcVtiiig di 
rectors. The following were elected 
Harry W. DcForest, president ; Charles 
II. Howell, vice-president ; Noel F. 
Sheridon, secretary-treasurer ; George 
McKean and Harold Stetson. The capi
tal of the company is $ till,011(1. It is 
understood there are about seventeen 
stockholders

Charles Moffett, general merchant, at 
MeAdam Junction, has assigned to a 
St. Stephen barrister.

Fire at Campbell I on, June 2fl, did 
about $2,0011 damage to the stocks of 
A. G. Adams <fc Co., and A. Marcus’ 
general stores on Water Street. The 
stores are in the same building. There 
was $11,000 insurance on Adams’ stock 
and $2,000 on Marcus’ stock. The build
ing was also covered by insurance.

There was a drop in flour one day last 
week when a street ear and one of Hall 
<V Fairweathcr’s big teams collided. The 
wagon was loaded with barrels of flour 
and for a time it looked like a snow
storm with the bursting barrels. The 
wagon was badly smashed.

GEORGETOWN, P.E.I.
July 2.—Business during I he past week 

has shown a marked improvement. Col 
lections, however, are only fair. Now
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is I In' lime to make a strenuous effort 
to square up all outstanding accounts.

The demand, owing to the excessive 
heat, for soda water and fruit, has been 
exceptional. Grocers report splendid 
sales of chocolates and high class con
fectionery.

In the cities they report smaller sales 
and less business in the summer ; here 
it is the reverse. Our best season is the 
good old summer time.

VANCOUVER.
.Inly I.—No prominent feature marks 

the local market. This week we have 
the lirst real summer weather, and the 
warm wave will precipitate the end of 
the strawberry crop, and bring on the 
raspberries. Three weeks ago, it got 
nicely warm, but since then it has been 
cool, until now it is the, good old sum
mer time. The effect of the cool wea
ther lias been to allow berries, cherries 
and such like to attain a fullness, and 
with plenty of sun now they will have 
everything that goes to make good 
fruit. All crops are of the best, and it 
looks as if this will lie a banner year in 
the industry. Maxwell Smith, Domin
ion fruit inspector, is now on a trip in 
the interior, and will return with a 
statement as to how the various crops 
are in the different localities. With a 
bountiful yield and a largely increased 
acreage, there should he a good supply 
lor the market.

Increasing interest is being taken in 
the Vancouver market, and the promot
ers are very much encouraged. Applica
tions for stalls are more numerous, and 
what is better, there is a line attend
ance of buyers. Last Saturday, all the 
supplies were sold out, and if the de
mand continues as strong the market 
« ill be a big success. It will put the 
farmer and the consumer in close touch, 
and will give the former a market which 
lie has not heretofore possessed. With 
the great improvement in suburban 
transportation, electric lines running to 
all parts and small steamers in opera
tion, the growers arc able to reach 
Vancouver at a minimum of cost. By 
bringing their produce to market, they 
are not so completely at the mercy of 
the buyer who goes around the country, 
and, moreover, much stuff will find a 
ready sale that has heretofore not been 
bothered about. Vancouver merchants 
also expect results in that ranchers com
ing to the city with produce and receiv
ing money therefor will spend here be
fore returning. In fact, one of the earli
est promoters of the market, six or 
seven years ago, when there was little 
substantial support, was Charles Wood
ward, whose store has since grown to 
'cry large proportions, and who has not 
been able to attend to his project of late 
because of the demands on his time by 
business. lie and others have always 
recognized I he benefit I Inti would accrue 
front a market, and it looks now as if 
■ heir hopes were about to he realized.

Thomas Cunningham, provincial in
spector of fruit pests, Iras returned from 
Agassiz, where Ire wept to see what

A. Maclean & Co. have adopted the 
cash system. The opening paragraph of 
their announcement reads : “After care
ful consideration of the possible results, 
we have decided to conduct our business 
on a strictly cash basis on and after 
July 2nd—absolutely no exception to 
this rule.” This is the first experiment 
here and the result will be watched with 
interest.

could be done to prevent the ravages of 
the Ilea beetle that is doing such dam
age to the hops, lie declares that this 
insect is the most difficult pest to ex
terminate or even check that has made 
its appearance in British Columbia, and 
the loss this year will be close on to 
$511,000. All kinds of mixtures for the 
destruction of (rests have been tried on 
the flea beetle but without the slightest 
effect, and it was hoped that some para
sitical insect would attack the ravager. 
Up to the present, however, it has been 
more destructive than ever, except in 
the Okanagan valley. The only remedy 
of any effect is a solution that is most

LONDON.
July li.—Col. A. M. Smith, of A. M. 

Smith A Co., wholesale grocers, has 
been confined to his room for some days 
through illness.

Cyril Hays, secretary of the Retail 
Grocers’ Association, is around on 
crutches, the result of a second accident 
this season while playing baseball.

Frank Smythe, who for a few years 
has conducted on Richmond St. North 
one of the most attractive grocery- 
stores in the city, has made an assign
ment to Alfred Robinson.

The strawberry season, which has 
been very brief this year, owing to tin- 
hot weather, is succeeded by rasp
berries, which on Saturday sold in the 
market at 15c per box. The last has 
been seen of pineapples for this year.

Local retail grocers are up in arms 
over the wholesalers’ new cash terms, 
and will hold a meeting next week and 
invite the wholesale men to discuss the 
matter with them. Retailers who arc 
prepared to pay cash feel that the new 
terms hear particularly hard on them.

Dairy produce keeps scarce and pretty 
high. Dairy butter retails at 21c to 
25c per Hi., and creamery a cent above 
that price. New cheese sells at 12c 
wholesale and old at 15c. Kggs are 
also scarce, the ruling price being Ilk 
to 20c.

Retailers complain of a scarcity of 
fruit jars. The factories closed done 
on June 1st for Uie season, ' manufac
turers being content to till January or-
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repulsive and the vines and hop poles 
are covered with it. This has to be 
brought from Kentucky, and valuable 
time will be lost before it arrives.

Grocery stores in the outskirts of the 
city ale often easy victims of the burg
lar, because of their remoteness from 
the path of the police. W. Y. Black- 
ball’s, in Mount Pleasant, was entered 
the other night, and though the robbers 
got the safe open they secured little, as 
the cash had been banked that after
noon. Kxpcrts carried out the job, us
ing nitro-glyvcrinc. It is not often 
that Vancouver has these people around 
in the middle of summer, as they gen
erally come in when things slacken up 
in the fall. That they are on hand now 
is a sign that dealers in outside places 
should be careful, as these generally suf
fer first before attack is made on tliu 
larger stores down town.

Nineteen hundred tons of salt are cn 
route to British Columbia from Carmen 
Island in foreign bottoms, a Koenios 
liner bringing I.IMMI tons, and the Da
vila him tons. Discharge of cargo will 
be made at both Victoria and Vancou
ver, the two main points of distribu
tion.

The Norwegian steamer Tricolor is eu 
route from Cherihon, Java, with a car
go of raw sugar for the B. C. Sugar Re
lining Company here. 'I his firm obtains 
its raw material both from Java and 
the Fiji, a large subsidiary company 
owning a plantation in the latter is
lands.

ilers. Since then the price has gone up 
$1 per gross, and it is difficult to get a 
supply even at the advance.

Tlie new law regulating the sale of 
bread, which went into force on the 
1st iust., does not appear to have made 
any difference to local bakers. Some of 
them interviewed, declared that the 
standard loaf (II Iks.) would have a 
cheaper grade of flour put into it than 
the fancy loaf, as many in the trade 
pay $1 and $1.5(1 per barrel more for the 
ilour used in the latter than for that 
used for plain loaves. The price of 
bread in London now is le per pound, 
which citizens consider is quite enough.

OTTAWA.
July 7.- List Saturday was the tint! 

day in July that the early Saturday 
cloning lor lhe summer months goes 
into effect in all the linns thill close 
earlier than the law provides. As far 
as can lie learned, only a few firms have 
this year volunteered for the early-clos
ing on Saturday, hut those who closed 
early last year will continue V> do so 
this season. The civic by-law provides 
that merchants cannot keep their stores 
open after nine o’clock on Saturday 
night. Amongst I he grocers who are 
inaugurating the six o’clock closing on. 
Saturdays, the Bryson. Graham & <’»., 
O ’fournir Ml., and Bale A Vo.. Sparks 
SI. Nearly all the wholesale grocers 
close at one o’clock on Saturdays. There

News From the Coast
Mexican Salt for British Columbia—Bu rglars in Vancouver Grocery—Markets 
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Closing Early on Saturday— Fruit Jars Scarce in London.
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is a disposition among some of tlie busi
ness men to close early if an agreement 
eoulil be come to with the others in 
their lines of business, but it is not 
probable that the retail grocers will 
make any efforts towards early-closing 
on Saturday, r.s Saturday is one of the 
busiest days of the week in the grocery 
business. A good scheme proposed by 
one of the business men of this city is to 
let the clerks work till nine oil Satur
days, and let them have a half holiday 
during the week, one or two clerks get
ting each afternoon off.

Thomas Reynolds, of The (Quaker Oats 
Company, was in the city during the 
week calling on the local trade.

Local ice men seem agreed that they 
w 11i not sell single blocks of ice, even 
at ten cents apiece. If householders 
want it they must give a regular supply- 
order. This seems hard and entails some 
inconvenience and suffering. Many- 
worthy citizens look on ice as a luxur
ious necessity ; they get it when they 
are compelled. The hot week end par
ticularly is dreaded where the family 
is large and means are limited. If the 
poor family gets a cake of iee it is con
sidered by the naughty iceman as a 
favor. There is room for explanation 
on the question of the ice supply of Ot
tawa. A good idea would be for the 
grocer to take a good supply from the 
iceman, and sell it at ten cents apiece, 
clearing a good profit. There is some 
talk of having a municipal ice supply 
and delivering the ice free of charge to 
the poor families, which would certainly 
be welcomed by the poorer class of this 
city.

There has been a good demand recent
ly f< r summer goods owing to the pre
vailing warm weather. The city trade in 
fruit and groceries has been active, and 
collections fair. Country collections 
continue slow, and orders not more 
than fair. The yield of butter and 
cheese, it is stated, will be affected by- 
shortage of cattle.

The market Saturday was one of the 
best of the season. Everyone was there 
and everyone wanted to buy something 
if he could get it at all reasonably : 
while the prices were not exorbitant. 
Two prominent features of the offer- 
ill" were onions and radishes. Butter 
was about the same in price and there 
was little or no change in eggs at 18 
to "JO cents a dozen.

GUELPH.
July 6.—The butter question has been 

the most interesting of any in Guelph 
this week in grocery circles. No doubt 
you are aware the chief of police was 
fined $fi in the Division Court for illegal 
seizure of butter under weight, on the 
Guelph market. The farmers evidently 
think he is wrong. But not so, he acted 
under the city by-law, and it ought to 
be up to the city to pay bis fine. There 
is room for argument on both sides. 
But to get at the fair way, to my mind, 
is to use a little common sense. I do 
not believe that the majority of farm
er- try to cheat on the weight, nor do 
I think the chief was trying to lake ad- 
\ ant age of the farmer. The judge decid

ing the case found fault with the by
law. If we could all just study human 
nature enough and not think everybody 
is a rogue, we would have less of these 
mixups. We all have our faults. Go easy 
and use good judgment, and when these 
mistakes do occur, don't think you are 
always right. Give the other fellow a 
chance. Take a look at the question 
from his standpoint. I know of one 
farmer who regularly brings in his but
ter from 2 ozs. to } It), overweight just 
to avoid trouble. Now that is not fair 
to him. There are others that come 
underweight regularly, but if a record 
was kept of these cases by the same 
gentleman who keeps track of our bad 
accounts and when a man was found to 
dodge from one store to another and 
to continue to do this, he should punish 
him. There would need to be no sym
pathy for either side.

This is the first full week in July and, 
sorry to relate, the half-holiday ques
tion is still undecided. The clerks have 
fought a fair honest fight with those 
merchants who said last winter they 
could not have it, and they are not 
through yet. Will you make one more 
effort ? It is you that is needed. Only 
one more grocer does it. Will you be 
that one. or if you have already signed 
the netition, use your influence ?

Will some other correspondent give 
us his opinion on those questions about 
which the Ingersoll correspondent so 
kindly wrote this week ? Come out with 
the facts as you see them.

You have all heard of the city girl 
and the bee, but the busiest lot of bees 
are already humming "Come hofne to 
Guelnh the first week in August, Old 
Home Week.’’ There is something doing. 
Are you coming f

The market Saturday was all O.K., 
and business was good. The fruit is the 
main thing at present and while old 
potatoes are hiirher, the new ones are 
already here so don’t worry over the 
old. Cherries at 90c. a basket were 
rood sellers, while strawberries were a 
favorite with raspberries a good 
second.

PETBRBORO.
July 7 —The '‘Maker Oat Company’s 

employes intend holding their annual 
excursion this year to Cobourg on Sat
urday, July 11. The committee in 
charge expect to have an attendance of 
about 800. Athletic events, a baseball 
game and a guessing contest will he in
cluded in the program of events.

The window of White & Gillespie’s 
grocery store is attracting considerable 
attention these days. This firm deals 
in twine, as well as groceries, and to 
advertise this article they have con
structed a spider’s web out of hinder 
twine and arranged artificial flies,among 
(lie meshes. At night a Chinese lantern 
containing an electric light lends a 
pleasing aspect to the decoration 
scheme.

City grocerymen report business some
what dull these times and attribute this 
to the fact that so many citizens have 
left for Stony Lake and other summer 
resorts for the hot season. The farm
ers are busy with their hay hat vesting 
and do not get many opportunities to 
get to the city.

Roland M. Roswell the Klora grocery- 
man who absented himself from his own 
wedding in Toronto last week spent a 
day in Peterboro at the home of his 
uncle. The wedding was to have been
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solemnized on Thursday afternoon, June 
.'filth. Boswell did not appear, but came 
here and was spending a pleasant time 
while his prospective bride, family, 
friends and the minister awaited his 
presence. He checked his baggage at the 
C.P.R. station for the steamship Vir
ginian and left with the Cuthbert party. 
Montreal reports, however, state he was 
not oq board and nothing since has been 
bean of him here.

GALT.
Juy 6.—Business in Galt the past week 

has been exceptionally good. The dif
ferent manufactories, with a couple of 
exceptions report that orders are pour
ing in, and additional men are being 
employed. As a result of these condi
tions the grocery trade had picked up 
considerably and the merchants are now 
firm in their belief that a resumption 
of the old time big business is at hand.

“The strawberry season is about over, 
thank Providence, ’ ’ said a Galt grocer 
this morning. “Contrary to general 
opinion, the strawberry season does not 
mean a rich harvest for the grocer. 
What with the worry and trouble re
garding this fruit, I sometimes think that 
1 will refuse to handle it another year. 
But then, there is the possibility of los
ing customers. Strawberries spoil very 
easily and this season has been par
ticularly hard in this respect. The sul
try weather has made it almost impos
sible for us to keep berries over night. 
Were it not for the sugar sold for pre
serving purposes, the sale of the berries 
would be entirely without profit.” Sev
eral other grocers were interviewed re
garding the remarks of the above gro
cer, and one and all expressed the same 
opinion.

Is there a combine at the Galt mar
ket 1 Indications would point that way. 
A case in point was observed last Sat
urday morning, when a farmer arrived 
with a load of produce. “How much is 
your blitterf’ he was asked. “Just a 
moment,” was the response. The farmer 
then held a confidential conversation 
with several other farmers, and return
ing, announced that butter was 22 cents 
per pound. It would seem that the aver
age farmer is not capable of figuring 
out just what his product is worth. An
other farmer, who evidently had figured 
out the cost of production, thought that 
his butter was worth 22 cents per 
pound. Twenty cents was the ruling 
price however, and lie was finally 
obliged to accept that figure. There was 
a big market and prices remained un
iha need.

President T. A. Rutherford, of the 
local Retail Merchants Association, 
says that the committee appointed to 
look into the finances of the Provincial 
Association, will shortly get busy. “We 
have 1. task of some magnitude, but we 
anticipate that when our labors are fin
ished, the Association will start out with 
a thorough understanding of just how it 
stands financially.”

A local grocer with sporting proclivi
ties offered to wager a large bottle of 
olives recently that not one of the
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dozens of private picnics which left 
Gall every week, was without a bottle 
of the same goods. It is astonishing, he 
said, how the olive has grown in favor 
with picnic parlies. Not so very long 
ago it was regarded as a luxury to hi' 
used by only those of means. Now, how
ever, it is an indispensable picnic ac
cessory.

TORONTO.
July 8.—The Retail G risers’ Associa

tion are expecting a big day next Wed
nesday, July 15, when their 23rd an
nual picnic to Buffalo and Niagara Falls 
will he held. Considerable interest is 
being taken in the trip by city grocers 
generally and prospects are that the 
excursion, always exceedingly popular, 
will lie a record one, so far as attend 
,ince is concerned. Rosters have been 
out all over the city for some time an
nouncing event and everything points to 
a most enjoyable day’s outing.

There was a iolly time up in High 
Park on the afternoon of July 1st, 
when the Toronto Retail Grocery Clerks’ 
Benefit Association held a well-attended 
nicnic. Grocery clerks, with their 
friends, their wives and their sweet
hearts, were present to the number of 
about two hundred, and everybody was 
full of life and fun. The feature of the 
afternoon's sports was a baseball match 
between teams captained by the presi- 
ilenl, K. Matthews, and ttie vice-presi
dent, Lou llvvie. The vice-president’s 
team won with a score which could 
hardlv he contained in the score book. 
Running races, jumping contests, nuoit- 
ing, etc., were heartily entered into for 
a number of prizes generously donated 
hv the manufacturing and jobbing firms 
id the city, anil at the close of the after
noon the crowd sat down to a bounti
ful luncheon. The afternoon was en- 
iovablv spent by all.

West Toronto grocers took a good 
crowd of citizens to Berlin with them 
this morning on their annual picnic. The 
dav will he spent in the usual wav and 
a good programme of games has been 
arranged, with prizes donated by To
ronto grocery firms.

The new irmilations regardin'' bread 
•I at the last session of tlv o« 

'arm Legislature, went into force last 
Wednesday. Grocers are not much in
terested. for they expect to sell verv 
few of the new standard loaves. In
spectors A wile and Vance have been go
ing the rounds of the bakeries and have 
reported. “They have inspected eleven 
factories altogether, and in most of 
them the bread was satisfactory, only 
two places being out of accord with the 
regulations. One of these two hake- 
shops is a new one, both oven and ma 
'hinerv only having been recently in
stalled. The other place was a small 
hakeshon that caters for the foreign 
trade with a snecial kind of bread. A 
number of light loaves were found there, 
and the proprietor thought he had the 
right ‘h hake a fortv-ounce loaf. It is 
not intended to prosecute in either of 
these cases, as the matter will likely 
lie settled out of court.

Through flic courtesy of Toronto 
Parks Co.. Toronto grocers and their 
friends and customers arc enjoying an 
■fternoon’s hnlidav at Scarboro Beach 
•o-itav, this being the regular Wednes
day h'lf-hnliday. Quite a crowd took

advantage of the opportunity and it is 
whispered that the 'committee through 
whom the event was arranged “did" 
every one of the shows at the park and 
then were scarcely satisfied.

Miss Madeline Ewing, the young lady 
who was drowned in the canoeing acci
dent with Frank J. Farley in Humber 
Bay on Sunday evening, was bookkeep
er in the grocery of R. Higgins & Son, 
802 Yonge Street. Miss Kwing was a 
young lady of excellent qualities and the 
accident is sincerely regretted by her 
fellow employes and Mr. Higgins. She 
had been employed in the store about a 
year.

Henry Norris, in business in Toronto 
for the past 35 years, died on Friday, 
July 3, at his home ti.5 Bleecker St., 
in his 7fith year. Death resulted after 
an illness of two months. At the time 
of his death, and for ten years previ
ous, Mr. Norris kept a butcher, meat 
and provision store at the corner of 
Shuler and George Streets. Before mov
ing to that liV'alitv In1 did business for 
25 years at 333 Yonge Street. Diseas
ed was a member of St. John’s Lodge, 
Knights of Maccabees ; Capital Lodge. 
No. 5, A.O.U.W., and of Court Rose, 
No. 18, Canadian Order of Foresters, of 
which lie was one of the founders. He 
is survived by four sons, Frank IL, 
Sydney If., Herbert P. and Garnet.

CHATHAM.
July fi.—The Dominion Day celebra

tion here was a great success. The pro
gramme included a trades procession in 
the morning, field and aquatic sports in 
the afternoon, calithumpian and torch
light procession and band concert in the 
evening, besides other attractions. A 
noteworthy feature was the electric il
lumination of King Street. The demon
stration committee has tinned those 
lights over to the city as a permanent 
institution, and they are to be lit ev
ery Saturday night henceforth. A strik
ing feature of the trades profession was 
the float put on by N. A. Vlctleachy & 
Sons, milk dealers. K. (’. Gammagc 
and W. J. Radley were grocers in line. 
The success of the demonstration was 
largely due to the hearty co-operation 
of the merchants. After all expenses 
were paid, there was a surplus of $60 
which was set aside for a demonstration 
next year, a permanent committee being 
appointed to take charge.

I-ast Friday night Wallacehurg was 
visited by a disastrous fire, in which 
the seed and feed store and chopping 
mill of Armstrong & Son. James St., 
were burned to the ground, with a loss 
of about $10,000. The groceries of Geo 
Taylor and Peter Forbes were both 
threatened at one time, but were saved, 
though Mr. Taylor’s loss through dam
age by water will be considerable.

The Bell Telephone Company will 
have competition when they apply next 
August for a renewal of their franchise. 
The Blenheim & Harwich independent 
company intend asking a franchise and 
offer greatlv reduced rates for the ser
vice. The city at present received $400 
a year from the Bell Company. The 
matter will likelv be discussed at the 
next regular meeting of the retailers 
on Julv 14, when it is expected that a 
definite recommendation will be made. 
Retailers comprise upwards of 50 per 
rent, of the phone users . and their 
views should carry weight While two 
competitive systems would not be wel
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corned, nevertheless an iuq roved ser
vice is earnestly desired.

That cigar leaf tobacco can lie grown 
in Essex and Kent better than is grown 
in Quebec, is the strong statement made 
by Ernest Bailey, the Kingsville tobac
co buyer. He states that buyers of 
Zimmer Spanish pay from three to four 
cents more per pound for the Essex 
product than for the Quebec product. 
An excise officer is also quoted as say
ing of Essex samples : "The sa nple I 
consider a perfect leaf, with better col
or, aroma, burning qualities and flavor, 
than any imported for cigar making in 
Canada." Mr. Railev has opened a fac
tory in Kingsville for the manufacture 
of the Canadian-grown product While 
the recent drop in prices has hit the 
Burley tobacco a bad blow, it is claim
ed that growers of cigar leaf have never 
had anv difficulty in disposing of their 
product at satisfactory prices Farmers 
who formerly grew tobacco have, how 
ever, gone largely into sugar beets, 
which, though they ilo not yield as 
large profits in good tobacco years, 
nevertheless give surer returns.

W. S. Kherle has sold out his bakery 
business in llighgate and intends nuiv 
ing to Blenheim, where he will go into 
business.

Wm. Cook, Park Avenue, passed away 
on Sunday afternoon after two weeks’ 
illness from pneumonia. Mr. Cook, who 
was 66 years of age. has for 15 years 
conducted a grocery on the avenue. 
Mrs. Cook survives.

The death occurred at Palmyra on 
June 36 of Samuel E. Bell, who ha- 
for six years past conducted a general 
store in that village. Mr. Bell was 
about. 37 years of age. and leaves a 
wife and two daughters.

Forty-three business men of Aylmer 
have signed an agreement to dose their 
places of business on Wednesday after 
noons during July and August.

The "candy counter" is a recognized 
feature in at least two Maple City gro 
ceries. II. Malcolmson has always feat 
ured a stock of choice confectionery, 
one of his two large show windows 
being always devoted to a tasty eandv 
display Mr Anderson is also making a 
feature of bis eandv department

The King Edward - Grocery, conducted 
by North wm «I & Bartlett has always 
featured the handling of early fruits. 
Their advertising has been devoted al 
most wholly to this line of business, 
and the announcement of the Hist cher 
ries, the first strawberries, the first 
new potatoes, attached to the name of 
the King Edward Grocer' is a familiar 
one to newspaper readers.

LARGE CALIFORNIA FIG CROP.
Reports from California indicate that 

this year’s fig erop, although it will not 
he harvested for several months yet. will 
he of large size. It is too early as vet 
to state anything definitely converning 
its quality. The signs, however point 
to one of the largest second crops in 
years. The first crop of figs is hardly 
ever very heavy, inasmuch as the early 
frusls. and es|iecially those nrruring in 
February and March of this year, dam 
aged the hods before they had set on to 
any extent. The prospects for hlark 
h<rs are also reported In he very good.
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EFFECTIVE WINDOW DRESSING
Some Advice on How to Make the Store Window Pay Dividends—A Novel 

Window From a Montreal Grocery.

The show window, rightly used, is one 
of the strongest factors for attracting 
trade in the modern retail business 
world. To make the window pay, to 
make it a vital force in enlarging a 
business by constantly drawing new 
customers into the store, requires time 
and labor, and the exercise of good taste 
and judgment. If a merchant buys ad
vertising space in a newspaper or else
where lie devotes considerable thought 
to tilling it with attractive matter. He 
makes frequent changes, so that his ad
vertisements are always new and fresh 
and suited to the varying needs of the 
buying public. The show window is a 
valuable advertising space which costs 
the merchant something in rent and 
other expenses. He has it on his hands 
and can turn it to good account or he

ran neglect it, letting it remain a con
stant hill of expense from which he de
rives no benefit.

An Index to the Store.
The slovenly show window knocks 

business. It drives away trade. It de
ters many from entering who fear to 
find the interior as poorly managed as 
the exterior. The show window is an 
index to the store. A neat, tasty dis
play, with goods shown to their best ad
vantage. indicates a well-kept, business
like establishment. The customer who 
enters and finds that the interior bears 
out the promises made by the window 
display goes away satisfied and is sure 
to return. Constant changes in the 
window will keep the world informed 
of the changes going on within the store, 
the new bargains, the beginning of spe
cial sales ami the arrival of new goods.

The desire for possession is one of the 
strongest human characteristics. The

man or woman who sees a good article 
tastily put on view, if it is seasonable 
and suited to their needs, will long to 
own it. They may purchase it at once, 
or make a mental note of the store and 
return later. The man who can exhibit 
goods so that those who see them want 
them for their own, is the man who be
comes a successful window trimmer and 
who draws trade to his establishment. 
Display seasonable goods, for which 
there is a demand or soon will be. Set 
your goods in attractive surroundings. 
A beautiful easy chair, marked with a 
low price, but shown n the middle of a 
meadow, would not tempt anyone to buy 
it. But place the same chair, marked 
with the same price, in a cosy corner, 
beside a grate fire, with pipe racks on 
the wall, and a table with magazines,

or work box, close at hand, and that 
chair will possess attractions on a fall 
and winter day which many a man or 
woman will find it impossible to resist.

The Object of Window Dressing.

The object of all good window trim
ming is first to draw spectators to the 
window, then to hold their attention, and 
finally induce them to enter the store. 
For this reason every trim should have 
some novel feature, unique in itself and 
belonging peculiarly to the exhibit of 
which it is a part. Any unusual ar
rangements of the goods in hand will 
attract attention. The massive style, in 
which a large number of the same ar
ticles arc grouped in a window, or at a 
particular spot, is often effective. For 
variety use the light, delicate style, in 
which a few objects are grouped in a 
graceful, artistic fashion which com
pels attention ami admiration. Set 
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pieces, in which various objects are used 
to create outdoor scenes or other 
pictorial effects can be used in 
thousands of varieties and to good ad
vantage. Articles in motion will in
variably draw spectators to a window. 
A Hag waving in a breeze created by a 
concealed electric fan, a windmill oper
ated by motor, or mechanically moving 
lights, are commonly used to good pur
pose. The idea can be employed in a 
thousand different ways. Special ex
hibits, such as cooking, the making of 
shoes or weaving of rugs, in which the 
construction or use of the article ad
vertised is shown in actual operation, 
are sure means of obtaining publicity 
if not used too often.

One or more show cards should In
frequently used in the grocer’s window. 
If neatly and artistically made they add 
a touch of color to a display and give 
all necessary information. By saying 
enough, but not too much, the show 
card lends the customer into the store 
for fuller information, a sale is made 
ami the card writer has played his part 
in making the show window pay.

A NOVEL MONTREAL WINDOW.

Display of Animal Foods at Time of Dog 
Show Attracts Attention.

The photograph reproduced herewith 
illustrates a display recently made in 
the window of John Robertson & Son, 
St. Catherine St., Montreal, and is in
teresting from the fact that it shows 
how a wide range of varieties of foods 
for domestic animals may be displayed 
with advantage.

This display was especially opportune, 
as it occurred during the dog show in 
Montreal. The display contains varions 
forms of fond for dogs, cats, birds, poul
try and lish, in fact, covers the diet list 
of all domestic and pet animals.

Bench shows are each year becoming 
more popular, and as a result more at
tention is being paid to the breeding 
and care of animals. All this goes to 
demonstrate the fact that more scien
tifically prepared animal food will be 
sold, and as this line comes within the 
natural sphere of the grocer’s trade it 
will be sure to open up a new source of 
revenue to him. T11 any case its pros
pects are well worth investigating. Tin- 
window in this case was built up with 
the products of Spratt’s Patent, Limited, 
of London, Eng., who are represented 
in Canada bv Fred Hughes & Co., Mon
treal. While the window is rather too 
plentifully filled to give the best effect 
the plan followed in its arrangement 
hears some marks of the good window 
dresser.

Hot weather is a poor excuse for neg
lecting |o change your window display 
these days.

Complaining is waste of energy—the 
ALL of which is needed for that doing 
something which alone can change con
ditions for the better.

A11 Animal Food Window in a Montreal Store.

T



T 11 K C A N A D I A N G R O C E R

Markets and Market Notes
QUEBEC MARKETS

I'OINTERS—
Sugar—Advancement in primary mar

kets.
Provisions—Advanced.
Fish—Advanced.
Eggs—Remain steady.
Cheese—Declined.

Montreal, July 9.
Trade has been fairly good during the 

week. Sugar has been furnishing a field 
for speculation owing to the turbulent 
condition of the primary markets. The 
increased number of enquiries which are 
arriving daily from Europen points re
garding Canadian bacon has had its ef
fect by stiffening up prices on this side. 
The export of cheese has fallen off 
somewhat during the week, due to high 
prices asked in the country last week, 
which put it beyond the export basis.

SHUAR—The expected good demand 
which generally prevails at this time of 
the year has arrived, owirtg to use in 
preserving fruits. Primary markets are 
in an unsteady condition. Some New 
York refineries have increased their 
prices. Three Java cargoes have been 
destroyed by fire, and this fact, coupled 
with other reasons, points to an ad
vancing market.

. bus .........................................................frfcbU....................................
•wr* JnS" • * * * *; • • • • * * •: * • * * : :::

- "
Extraground, bbls .............................................. ..

«• •• 60-lb boxes..........................................
" " SUb. boxes....................................  .... 5 66

Powdered, bbls........................................................  .... 5 OS
«Mb. boxes..................................................... 6 26

Phoenix ........................................................................... 4 66
Bright coffee .................................................................... 4 6 J
No. 1 follow....................................................................... 4 60
No. I '*   4 40
No. 1 " bbla ......   4 5i
No. 1 " bogs................................................................  4 46

SYRUPS AND MOLASSES-Uood 
demand for Harbadoes is evident. Other 
lines arc somewhat neglected. Prices re
main the same.

o li « u

on om

Omm, I lb Uns, 1 do.

MAPLE PRODUCTS—This market is 
very quiet and prices are unchanged.
Oouraud rn.pl. wrap, ft lb...............................« 041 ll ul
roc Towiuhlp. iug»r pw lb..................... ........ 0 i7| I 054
Par. wrap. i|lb Up ........... .......................... 0 ou OU

Tea—latest cable despatches from 
Japan indicate a higher marpet than 
last year, especially in low grades, and 
I S. (lovernment standard quality is 
firm at about 184 to 19c. Ceylons and 
Indians are fairly active; no changes in 
prices.
Choicest
Choice ..___
Jspsns- flu 

Mi *

Ceylon —

iudle Pekoe

it
Orange P.ko.

M • M
n • SI
27 0 30
22 Û S3
11 I#
20 6 11
10 m
il 0 20
19 • S
17* • 16

Ueglou gra,m—Young Hjnon»..............................  0 10
HgMOf ...........................................I tg

Guo powders......... .............  6 IT____
Chins greens—Pingsuey gunpowder, low grade. 0 11) 0 16 

” pen lent.. . 0 19 0 27
0 SO 0 46

0 16* 
0 SC6»

COFFRES—The coffee market contin
ues good, although the character of the 
buying tends to small lots rather than 
large. There is no change in prices.
Jnmnion......................................................................0 IS 0 20Jsva................................................ 020 0 SO
Moobn................................ 0 18* 0 26
Bio. No. T...........................!............li!......... 11.1. 0 U8 Oil
Bunion .................................................. o 11*
ÜMMhlbO ................................................................0 14 0 19
Boeetnd end ground 20 per oeofc. eddltloonL

DRIED FRUITS—There is a good de
mand for currants and fairly good de
mand for raisins. Prunes are hardly in 
fair denand. Other lines are neglected. 
Prices remain the sa'rnc.
t urmnie—

Ffliatrae, uncleaned, barrels 
Pine FUiatrae, per lb..

i boxes, per lb................. 0 IS
" ” box ................116

• 11
• 14

• 11• Ul 001 0 01• 10 0 IS• so
Fïne ofl-etaik, perlb. ...................
Beleotad, perlb..............................

0 06
6 0»• Û|

»...
Malaga Ralsins-

London Infers...............
"Connoisseur Clusters

... ........... .. . 0 U3*....................................g 06*

Boni Buoklngbsm Uluaun,- ^boina 
'* __ _ boxes.........................

ft:::::::::::.::::" BxoeUior Windsor Clusters "

0 06
• #4eu»
a N
I 40 
1 «0 
1 ST*

I 60
1 61

California ----------
Fancy seeded 1-lb. pkgs..................................... 0 10 I 11
Choice seeded, Mb. pkgs......................................• 10 fl>
fiOoee mueoetele S crown.................................. 0 00 I ll

“ " 4 crown ................................ I 01 I 10
Californie Bweporated Fruits—

Anrioote. per lb.............................................................. • #
Peaches, " • . ......................... I »
Feers, - .li.!.  ............................................. •«

per lb.
. I lu o 12
. 0 10* 0 CO*

Oregon prunes 26-lb boise, SU-40s 
•• •• 40-6'U40-6 * . 6M0e.. 

40-70* . 
70- 0e . 90-100*

. 0 01

. 0 07. 0

Olio000
• Of

SPICES—Small lots and demand good 
with prices unchanged expresses the 
week’s history of this market.

her
• 14 

. • IIPapfMii, I 
Ginger, whole« fWhii
dorse, whole 
dorse, ground ., 
Orenm of tnrtnr .

Nul

0 10 
. 0 17 

0 17

’ 0Ü 
0 12 

. 0 25

lb.:s
ii0M
ÎÎI0 M

RICE AND TAPIOCA—The rice mar
ket is continuing active, owing to the 
excess of hot weather. The same reason 
may be responsible for the increased de
mand for tapioca. Prices remain the 
same as at the last quotation.
B rtoe, Iw. thu 10 tag................................................... f 8
0 Q rio^ In 10 bM lot, .................................................... 100
O Orion la Una linn MbngloU..................................... > >•
Taplooa, mwtium peert........................................... 0 OH 0 00

DEANS—Firmness of the market is 
the chief characteristic of this market. 
Supplies are short. Ijocal trade is good. 
The minimum price is five cents higher 
than at last quotation.
Choice prime beees...............................................  2 15 1 25
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KVA I'UK AT Kl> AITLKS The de 
mand for evaporattnl apples is only fair. 
Prices are unchanged.
Evaporated eppiee ................................................. 0 07 0 07*

barrels................................ I ud 0 IS*
,, in oaeee .......................  0 06 006*

el—ned.........................  0 06* 6 0* I
In 1-lb. cartons............ 0 17 I 07*

Finest Voetixsne " ................................... o 07 0 08
Amalias " ...................................  0 05* 0 06*

1 lb. packages.............................................. 0 07*
Bui Una Raisins—

Sultana raisins, per lb...........................................I 10
" '* f-lb v enons.......................................

Eleme Table Pig»—
Six opown, extra fancy. 40-lb. boxes................  0 00*
Pouf crown, fancy, 10-lb. boxes................................
Three crown ......................................................... I 07
Olore boxes, Ins quality, par box ..................  0 07*
Fancy washed figs, in baskets, per basket .... 0 16 

5 pulled figs, \n b 
Stuffed flge.
Raisiné-

CANNED GOODS
PRICES, DIO7 PACK.

Croup No. 1 comprises
"Canada First, " UlUe Chief, "Log Cabin,' "Horae 
•hoe and " Auto " brands, also all private brands 

Group No. 1 comprises
!!1 " Maple Leaf," "Kent” "lion,

*ui»tle, and "Grand River" b rende 
Group No. S comprises—

,rGlobe,' "Jubilee. and “ White Roes. brands.

Group GroupeAsparagus— VEGETABLES. No. 1 NoT

2* ». tips, California....................................  S IJ 2 77*
Ki
ll. siloed. sugar and blood red....... ................... 1 U*
2 e, whole, ** ...................... l 02*
Se, elleed. “ ...................... * £1
le, whole, ** •• ...................... 1 JjJ

1 e. golden wax................................................ 0 95 0 tti*
•; “ .................................................. l «u i r

" ........................................... 4 us 4 (
2 A refugee or valentine (green)................ 0 96 of
?> cryual wax...............a............................. 1 06 1 02VÎ
Red kidney. 2 . ............................................  1 li 1 07vJ
Lima *•.......................................................  1 SS 1 22*

Corn
s',........... ..................................................... I UO 6 87*
Gal., on cob........................................................... 4

Carrots—
£• .................................................................... 1 00 0 97*

, r*.....................................................................  1W 1 07*
Turnips—

re................................................................... 1 10 1 07*
Cabbage—

S’e............. ....................................................  0 05 0 01‘g
Cauliflower -

re.....................................................................  1 SO 1 47%
.....................................................................  1 « 1 I7t!

Succotash-
>'•...................................................................... I 30 1 0V,

Parsnips—

Pea»—
l e, extra fine sifted ..................................». 1 10 1 07*
?•. ntnodwd.....................................................• * 0 Ml
1». ..rl, June................................................. 1 06 1 02
1'., mtt wrinkled......................................... 1 10 1 SI
>■ •«» due «Hud.......................................141 1 Ml

„ *<>■«....................................................  3 76 I
Pumpkins, 3 ■..................................................... ' g gj

“ Oal.................................................. S U6 3 uS*
ipinach—

r>.......................................................................l u n
»'•......................................................................  IB II
Ueln.................................................................. Ill ii

Bqueah -

chiV.V.V.V.IS* j us
Tomatoes-

l e .................................................................. 1 10 l 07 * «
S e aU kinds................................................. 1 30 1 »*

Baked Beane p«r joz
l e baked beans, plain, 4 drx............................... B0 60
!'• ** in tomato sauce, 4 dor............  0 10
le " In l hili sauce, 4 dot................ 0 60
S e * plain............................................ § jg
1'e iu tomatoe sauce.................... a gj
Se y iu Chili sauce............................. # go
S’e *' iu tomatoeauce ...*.*.*.*!.* i uu
S'e " in Chili eauce............................. ] yy

Byj» Little Chief. Log Cabin. Aylmer
Delhi, Siincoe, Clark e,etc.
Catsup—

is tomato catsup, t ioe. Rad Cross..................... o 75
Is " " Delhi........................... u to
Gal. '* •* Aylmer ....................... s ».
SJ*- " :: ' I*:™» W|wl .... 5 10
Gal. Tiger.............................. g 50
OH. “ klKlMgO.1 .... 0 44
% P's V. KSü "New Process"................ 1 uu

Avlmer, ‘Canadafirst” .... 1 uu
Bliucoe, Lynn Valley......... | 00
Lato , "Monarch’.................. 1 ou
Delhi, "Epicure".................. 1 2u

PU. " Delhi. "Epicuiw'................... 1 guPU. y MM.. ........................... 1 Z
Qu. Delhi, "Epicure" .................... 3 yu

Delhi "New Process ........... 3 ou
Aylmer, "t'ansds first"___ j uu

** •* Birncoe "Lyon Valley ... gy
I-alor,," Munarch".................. finrw.r.........................................: *8
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V.

I I

FKU1T8.
▲titles, standard, 3 s......................................... 1 22$

“ preserved, 3 *.......................................... 1 46
standard, gal........................................  3 30

“ preserved, gal .........................................4 US
Blueberries—

2’s, standard................................................... 1 20
S’a, preserved........................................  — 1 70
Gals., standard............................................... 6 20

Grapes—
2 s Preserved ................................................  1 66
Gals. Standard.................................................3 10

Cherries—
2's, red, pitted...............................................  2 30
2’s, “ not pitted........................................  1 80
Gals., red pitted....................................................

" “ not pitted..............................................
2 s, black, pitted............................................ 2 80
2's, 11 not pitted..................................... 1 80
2s, white, pitted............................................ 2 45
2 s, “ not pitted .................................. 1 65

Currants—
Gals , red, solid pack.............................................
Gals., red, standard..............................................
2s, red preserved.............................................. 2 15
2 s, red, H.8..................................................... 1 95
2’s, black, H.8................................................. 2 06
2‘s, black, preserved....................................... 2 274
Gals., black, standard..........................................
Gals “ solid pack............................................

Gooseberries
2 s, H 8............................................................. 2 30
2’s, preserved.................................................. 2 52$
Gals., standard........................................................
Gals., solid pack ...................................................

Law ton berries —
2’s, H.8...............................................................2 30
2's, preserved.................................................. 2 55
Gals, standard.......................  7 80

IPs, yellow (flats) ........................................  2 20
2a, yellow ......................................................  2 40
2i's, yellow.....................................................  3 30
3a, yellow ..........................................  3 65
3’s, yellow (whole)......................................... 3 05
2's, white .......................................................  2 35
2$’s, white....................................................... 3 25
3a, white.................................?......................  3 60
3’s, not peeled................................................ 1 80
Gal., pie, peeled............................................  7 55
Gal., pie, not peeled....................................  5 55

Pears—
2's, Flemish Beauty.....................................  1 96
2è's, Flemish Beauty..................................... 2 30
S’s, Flemish Beauty....................................... 2 45
2’s, Bartlett.................................................... 2 15
2$'s, Bartlett................................................... 2 50
3’s, Bartlett..................................................... 2 65
3’s, pie,............................................................  1 50
Gal., pie, peeled.............................................. 4 55
Gal., pie, not peeled..................................... 3 80
2's, light syrup's.....................................................
3’s, “ “ ....................................................

Pineapple—
2’s, sliced........................................................
2’s, grated....................................................... 2 05
whole............................................................... 2 15

Plums, Damson-
2's, light syrup................................................ 1 35
3's, light syrup ............................................ 1 90
2's, heavy syrup............................................  1 50
2$'s, heavy syrup............................................ 1 85
3a, heavy syrup............................................ 2 16
Gal., standard................................................ 3 65

Plums, Lombard—
2’s, light syrup................................................ 1 40
3’s, light syrup................................................ 1 92$
2’s, heavy syrup.............................................  1 55
2$’s, heavy syrup............................................ 1 90
3a, heavy syrup.............................................  2 15
Gal., standard...............................................  3 85

Plums, greengage—
2’s, light syrup....................................
2’s, heavy syrup.................................
21 s, heavy syrup................................
Sa, heavy syrup.................................
Gal., standard....................................

Pl ims, egg—

Raspberries, Red
2’s, L. 8. (Shafferberries) .
2’s, H. 8...............................
2’s, preserved.......................
Gals., standard...................

" solid pack..................
Raspberries, Black—

2’s.black, H.8.......................

1 121 
3 771

2 271 
1 77 
8 82 
7 42 
227 
1 42 
292
1 77

7 65 
5 40
2 i?$
1 921
2 021 
2 25 
5 921
8 m
2 2/1 
2 50 
« 774 
8 771

btrawberries—

standard .

. 1 45 1 42$

. 1 60 

. 1 90
1 67*
1 87$

. 2 174 2 15
4 15 4 12$

. 1 87ft 1 85

. 2 17$ 2 15

. 2 50 2 47$

. 1 80 1 77$
2 55 2 52$

. 3 55 3 52$

2 15 2 12$
. 2 30 2 2,4
. 2 55 1 S2L
. 7 80 7 774
.10 55 10 C2$

. 2 30 2 27$

. 2 65 2 52$

. 7 80 7 77$

.10 55 10 52$

.. 2 30 2 27$

.. 2 56 2 52$

.. 7 80 7 771
10 62$

MONTREAL—Good demand for can- 
ned vegetables, also fairly good demand 
ioi canned fruits and canned meats. 
Vanned fish are in good demand, espe
cially salmon. Dealers are buying last 
year’s pack in expectation of higher 
prices on the new pack. Fair demand 
for sardines and imported herrings, oth
er lines somewhat dull.

TORONTO—Business is rather dull in 
lull? pack goods, aiid retailers seem to 
be holding oft also on futures. Despite 
l his some firms report orders booked for 
future goods ahead of last year.

The Canadian <'aimers have announc
ed a special offer on Middlesex brand 
goods, 1908 pack, to apply only to On
tario; of tomatoes, 85c; corn, 75c ; and 
peas. 05c; with a small discount. It is 
said that only 25 per cent, of orders 
are guaranteed to lie filled.

ONTARIO MARKETS.
POINTERS—

Sugars—Firmer.
Deans—Continue stiff.
Hides—Higher.
( 'oiled ions—Fair.

Toronto, July !l, I tins.
Reports from wholesale houses and 

travelers show considerably more bright
ness this week and matters generally 
seem to lie coming to a better basis. 
While business generally is improving 
the financial side is still showing some 
stiffness and collections are rather more 
still than they ought to be, considering 
general conditions.

While there are features of in feres I 
and a firmer feeling in the fruit and jirp-, 
vision markets the grocery markets pro
per show scarcely any change. Business 
continues on all lines on the same care
ful basis, with perhaps an added stimu
lus in a few lines on account of special 
summer demand.

Sugar—The market has assumed a 
very firm position during the week, and 
indications point strongly to the pos
sibility of an advance shortly. Willett 
.v Gray, in their summary of general 
conditions in the raw markets, say :— 
“The reaction which took place, as no
ticed last week, proved to he the need
ed stimulus which the market required 
to put itself on the former level of 
prosperity. Following the reaction, all 
markets turned strong and give promise 
of continued strength for some time to 
come. Europe is helped out-of its in
activity by a renewed American demand, 
which took one of the steamer cargoes 
of beet afloat at 1 Is 4£d c.f.i., the par
ity of 4.28c landed for centrifugals, the 
buyers being the Federal refinery, fol
lowed by purchases of at least 25,1)11(1 
tons beet-root sugar by other refiners 
for shipment, at equal to 4.81c duty- 
paid for ttli degrees test centrifugals. In
termediate purchases during the week of 
I’orto Rico centrifugals (9ti degrees 
lest) at 4.die and Cubas at 2 15-1 lie e. 
‘V f., 95 degrees test, equal to 4.88c
landed for 98 degrees test, put the mar
ket again on a firm basis at .08c ad
vance for the. week, with buyers at 1-8 2c 
further advance and holders asking still 
higher prices. Crop news is favorable 
from all countries by our reports, al
though other reports of European beet 
i rops modify the favorable condition a 
little by fears of drought.

“European markets declined to Ills 
!i)d for beet, but quickly reacted, re
covering more than was lost and clos
ing at 1 Is 5jd for July, being the par
ity of 4.42c for centrifugals, with new 
crop at 10s 8Jd for October-Decemher 
delivery, the parity of centrifugals at 
1.18c. Cane sugar advanced 4$d on the 
London market. No recent business is 
reported in Javas, which may be more 
scarce for early arrivals than anticipat

42

ed, It is said that three cargoes are be
ing shipped to Egypt and that a cargo 
now loading at Java is on lire.

“Figures, just obtainable, showing the 
distribution of the domestic licet sugar 
crop, together with the statistics of Un- 
American seaports, enable us to publish 
this week the details of consumption of 
sugar in the United States for the first 
six months of this year, which has prov
ed to be unexpectedly large, being 1,- 
588,889 tons, an increase of 112,595 
tons, or 7.88 per cent, over the con
sumption for the same time last year. 
With the greater part of the domestic 
sugar crops disposed of and the fruit 
crop reports being unusually favorable, 
lbe Indications point to heavy demand 
for the product of the seaboard refin
eries during the remainder of the year, 
even if the actual consumption mean
while should possibly show a slight fall 
iug off.”

Locally, some increased demand is fell* 
as a result of the opening of the pre
serving season and stocks are held firm
ly.
' There has been no great demand as 
yet for the new brands, Heaver and Im
perial, put on tbe market by the Mon
treal refiners last week. Most of the 
local jobbers have secured small stocks, 
but are not pushing the sale. The fact 
that these brands can only he sold west 
of,.Toronto gives affirmation to 'lie idea 
held generally that they have been put 
on for purposes of competition.

Prices are unchanged as follows :
Paris 1 .mp , in 25-lb. boxes ............................................  6 <5

ans lumps, ui 30*iu. Doit»................ ................... 5 95
In 100-lb. " ........................................... 5 85

Paris lumps, in 20, 5-lb. boxes............................. ............ 7 00
->u Lawrence granulated, barrels.................................... 5 00
8t. Lawrence Bearer......................................................... 4 76

edpath's granulated......................................................... 5 00
Redpath’e Imperial............................................................ 4 76
icadia granulated, (bags and barrels)............................ 4 90
Berlin granulated................................................................ 4 90
KLoenfi................................................................................. 4 95
Bright ooffee............................................... ...................... 4 90
No. 2 yellow.......................................................................... 4 80
No. 2 M ....................................................................... 4 70
No. 1 " ................................................. .................. 4 60
Granulated and yellow, 100-lb. begs 6c. lees than bbls.

SYRUP AND MOL ASS KS—Li tile in
terest is manifest in these gmnis with 
the advent of the warm weather.

‘.......................Ô to u 36
Bright ........................................................................... 0 te

Per raee
i lb. Uns, 8 dm. in oeee.............................................. 2 40
6 .................................... ...................................................... 2 7»
10 ” •• ft ............................................... 2 86
» “ " ft “ " ............................................... 2 Mi
Barrels ............................................................................ 0 tSf
B If Barrels ....................................................................... 0 03*
Quarter “ ........................................................................ 0 02
Pails, 184 lhe each .............................. 1 75

" 23 " " ............................................................ 1 25
Waple syrup—
Gallons. • to case................................................................ 4 60
^.2 H .............................................................  48 J

24 " ............................................................... 4 8)

34 " ...............................................................  2 60
Holeiw
Sew Orteene, medium.................................. ........... U ,V » *

" btale...................................  DM u :u
Berbedoee, extra feooj.............................................. 0 37 0 «i
Porto Eloo....................................................................... « tt 0 M
Wort Indien.......... ..................................................  o 80 0 11

DRIED FRUITS—Business continues 
of u hand-to-mouth variety, with no 
striking features. Advices from 
Malaga regarding raisins received this
week by local brokers stale that the 
vines look sound and are in excellent 
condition, and they expect quality and 
size will he good, unless the weather 
should prove unfavorable.

Advices from I'atras regarding cur
rants note excellent prospects and a 
probable total yield of 170,000 tons, in 
which' case a retention of 35 per cent, 
would be enforced, which means the 
withdrawal of 45,000 tons from amount 
available for export, leaving just about
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what is required for annual consump
tion. Prices are expected to be nor
mal, say somewhat less than last year’s, 
hirst shipments will take place on 241 h 
August.

Reports from primary markets re
garding Sultana raisins anticipate a 
large crop with prices materially lower 
than Iasi year.
Crime, luUOIan-

Per lb
l(M>-lS0i.......................... ON M-IOJta, fif-lb. bexee.

r lb.:r.‘
•O-fM. mb bus* MfilOO
44-60 M .... 008

Note—■ lb. box* |e. higher then M lb.

Oil
• II • to

O*odied sod Drained i 
[ ............................0 11 0 114 wmra------

.............
BIuim, |Mf lb.
antt.:..:::::—:::::::::::::::
rmUnSuna.... • Ml * or futbm
Kins.............. u Ot 0 0*4

Uuolwed, H tea.

• i4 « n 
tout i• «4 4M
• M Silt

« Ml 0 fwda 0 04| ... "

I Mt •

Nl'TS—Reports from the growers 
slate that there have been rain storms 
in many districts, but state that so far 
l lie Bordeaux anil Marbot walnut crops 
have not suffered at all. There has 
been comparative absence from any 
damage from hail this year; which usu
ally causes spotted and bruised shells, 
good average crops are expected 
and good reports on Grenoble walnuts 
slate that the outlook of crop continues 
good, and advices from Spain regard
ing the almond crop say it promises to 
he large.

TKA—Buying has been somewhat 
more heavy in the local market the past 
week or so than for some time past, as 
a result of the somewhat easier prices 
which seem to he prevailing temporar
ily.

(iow, Wilson & Stanton summarize 
lhe situation in the London market as 
follows:
“With the statistical position on a 

sound basis, there seems little reason 
for the gradually quieter tone, and, 
generally speaking, reduction in values 
ihat has taken place during the last few 
weeks. Duty payments of all tea con
tinue on a good scale for the time of 
year, and show an advance of more 
ilian half a million lbs. front 1st June 
lo date, when compared with same 
period 1907. With little of last sea
son’s crop now to be disposed of, the 
combined amount of Indian and Ceylon 
lea offering during the next few weeks 
should be quite moderate. No doubt 
the unattractive quality from Ceylon 
which has ruled lately, and the rather 
indifferent assortment in the Indian 
sales, has helped to lower quotations, 
buyers only acting for their immediate 
requirements. Offerings of the new 
crop up to the present have been some
what disappointing. The few Assams 
have been of poor quality, and those 
from the Darjeeling district have only 
possessed average flavor. From recent

musters seen, however, belter leas will 
shortly be arriving; these should meet 
with a good reception, the market dur
ing the last roupie of months having 
become very bare of this class.’’

COFFKK—laical business continues 
very fair with no noticeable change in 
prices.

Willett & dray summarize the general 
situation as follows: “At the com
mencement of the new crop it is im
portant to compare prices with a year 
ago.

“A year ago the world’s visible sup
ply was lfi,.'t$t9,9.'>4 bags and has de
creased to 14,100,00(1 bags, a shrinkage 
of over 214 million bags in the crop year 
and in a period when buying has been 
restricted to the utmost; and so with 
the ensuing crop, about the same size 
as the one just closed, a further reduc
tion of the stocks of the world must 
take place during the present crop sea
son. The interior supplies or invisible 
stocks, both here and in Kurope have 
undoubtedly undergone a further de
crease, and it is ascertained that some 
large roasters in this country admit a 
decrease of something like 2IMI.000 bags 
from their invisible stocks. It is all-im- 
portant for the New York options that 
the present 1908-1909 crop in Rio is 
supposed to be the smallest since 1887- 
1888, because the option values in New 
York are regulated now by the value 
of Rios and not Santos, it being a fact 
that to-day Santos coffees are l.">0 to 
200 points above the option market. A 
potential factor for the new crop year 
is the continued hand-to-mouth buying 
on the part of the trade everywhere, 
which has lasted quite a long time, and 
it therefore insures a steady demand in 
the coming season.”

RICE AND TAPIOCA—Demand is 
fairly good, with no changes.

B rtoé, 5 b*g lets, delivered

SPICKS—Business continues fair, 
with some demand in preparation for 
the picturing season. Prices are un
changed.

u. p .............................  ! î Swhli pure ........................................ • 5 0 30
“ whole, i lack........................................................  OP
** whole, white................................................. # M

■linger................ ......................................................  dll M
................................................................ .................  0» 040

ttee* of terlet.....................................................• tf I St

Mixed péeàttagrpleee, whole............................... II • 8
0 eel*, whole........................................................IB • #

BEANS—Though some further stocks 
have been brought out of unex|ierted 
corners during the past week or so, ami 
the article is not quite so scarce, the 
prices still remain stiff. Little interest, 
however, is manifest.
Bmm hand pjetfat PIC Nub................................« I* IIS

" nrtme W •. I ........................... . IH 110

EVAPORATED APPLES—There is 
little doing in these goods at this sea
son. Prices are unchanged.
■roMflii *ppl*.................................................Ml MS*

HIDES AND WOOL—The hide mar
ket is a vent higher on account of local 
scarcity. Lillie interest i> manifest in 
wool. Revised prives are as follows:
Hid*, tnyofd. oowi sod suiere,

noeni|

Oott try C* f •hi»»
D*ktn*

Rendered tsllow.

Wo 1, i nwsehed.

■ejects .

No 1
« 0640 074 

0 06 I 164
.... e 12 
.... * lo-- V is
0 10 w *)

1 50 Mi 0 0f»l o ?• 
* U7 U w 
0 13 I 14.... 0 U

A HALF CENTURY OF BUSINESS
The Kdwardsburg Starch Co. is cele

brating this month, the AOtli anniversary 
of the establishment of the business, 
whieli was begun at Cardinal in I8Ô8. 
A handsome calendar is living issued to 
commemorate the event. The card bears 
in attractive lithographed form en 
grarings showing the old and new fac
tories. a photograph of the late W. T. 
Benson, founder of the business and 
also colored reproductions of I be tiriii’s 
products. Those of our readers who 
have not already received one of these 
calendars may secure one by addressimr 
tile Kdwardsburg Starch Co. and men
tioning this paper.

\Y. II. Millman, of Millinnii A Sons. 
Toronto, with Mrs. Millman. is s|>end- 
ing a week in Western Ontario visiting 
Windsor, Walkervillc and Detroit.

Mr/
<1 You are in a favorable 

position to take advantage 
of the offer of the Orange 
Meat people.

y They are advertising a 
series of Cash Prizes to the 
parties sending in the 
largest number of Carton 
bottoms taken from their 
Orange Meat packages.

Ç These prizes range from 
one dollar each up to a 
single Cash Prize of Seven 
Hundred Dollars, or an 
annuity of Fifty-two dol
lars every year during the 
life time of the Winner. 
Begin immediately. Full 
particulars on Card found 
in every package.

43

129217



V A X A 1)1 A N CROC K K

MANITOBA MARKETS
(Market Quotation# corrected by telegraph up to K a m.

Thursday, July 9, 19U6 )

HUNTERS
Package < hits Several brands reduced.
Cheese--Manitoba cheese scarce. 

I'rices advancing.
Not tor many months has the business 

outlook been so bright as it is at the 
present time. From every part of the 
west, come the most encouraging re
ports as to the growing crops. Geo. IÏ. 
Shaw, traffic manager of the Canadian 
Northern, estimates tho wheat crop at 
120,001),Olid bushels, by far the largest in 
the history of the west. While money is 
still scarce and business is consequently 
somewhat hampered, there is now a 
much better feeling among the trade and 
business is showing very considerable 
inprovement. The wholesale grocery 
business has been affected the least by 
the late depression, but it is recovering 
rapidly.

('ANNKl) li< X>I>S There is some 
disposition to reduce prices in iruits 
and vegetables for present delivery as 
wholesalers want to gel rid of old 
stocks before the new are on the mar
ket . at reduced prices.

ntutrs.

Blueberries, S'e..................................
Cherries Nsw—

2's, red pitted, per dor. esse .. 
Currents New

s’s. red, heavy syrup, per doz .. 
8’sbleok “

Gooseberries New
s's, heavy syrup 

Lawtonbernee New -
8‘s heavy syrup "

Peaches-
2's yellow flats "
Ss " " ...

Pears—
2 s. PB,
S’s, "
2’s Bartlett’s
S’s
S's lobe, light syrup

Plums—
2’s Damson, I s. 
2's Lombard, I s.
2 a Greengage, I s.

Raspberries -
2’s red, light syrup 
2's black, heavy syrup “ 

Pineapples, whole, 2 lb., per case...
•• 2* *; ...

" sliced. 2
" grated,2 “

Strawberries (new), per ease............
Rasy berry Jam (Smith's)

12-oz. bottles per doz ................
1-lb. “ ........................
44-oz " ..............................
6-lb tins, each ............................
Mb. “ ..............................

Group Group 
N<»_ f No 2. à 3

2 25

2 39

2 (9 2 04
2 19 2 14

2 311 2 29

2 414 2 39

2 30
3 12

3 274 
3 094

1 81 1 79
z:iu a a î
1 96 1 94
2 59 2 67
1 61 1 49

3 93 3 88
3 U3 2 98
3 13 3 08

2 12 2 10
2 41 2 39

3 65
4 5U

............  4 40

... 4 05 4 00

1 « 
Î 20 
4 75 
0 68 
0 80

1008 Pack for Delivery Later—
Apples—3’s standard per case 2.44 2.34

“ Gallons, standard “ 1.55 1.524
< 'berries—Red pitted 2’s..... .4.18 4.08

“ black pitted 2’s.... .4.18 4.08
“ white pitted 2’s.... .4.38 9.28

Currants -Red 2’s................. .4.18 4.08
“ black 2’s................ .4.18 4.08

Gooseberries—2’s..................... .4.58 4.48
Lawtonhenies—2’s ................ .4.18 4.08
Peaches—Yellow 2’s ............. .4.18 4.08

“ yellow 3’s................. .fi.54 6.44
“ pie, unpeeled 3’s.... .3.34 3.24
“ pie impeded gallons 2.424 2.40
“ pie peeled gallons.30 3.274

Pears—Flemish Beauty 2’s... .3.68 3.58
“ Flemish Heauty 3’s... .4.74 4.64
“ Globe 1. s. 2’s............ 2.78
“ Globe 1. s. 3’s............ 4.14

Plums—Damson 1. s. 2’s........ .2.28 2.18
“ lombard 1. s. 2’s..... .2.28 2.18
“ Greengage 1. s............ .3.08 2.98

Raspberries—Red 2's ... . .4.18 4.08
“ red gallons . . .,3.80 3.774
“ black 2’s............. .4.18 4.08

I,lack gallon;; . .1.80 3.774
Stiawbeiries—2's........... . 4 18 4.08

gallons............  1 80 3 774

In 
1 21, 
1 51

VEGETABLES 
Beans (new) per dozen-

golden wax, "   1 06|
refugee, "   1 06j

" crystal wax.............................................. 1 16j
" red kidney................................................. 1 21i
lima....................  1 46j

Corn—
S'e ..................................................................  2 23

Tomatoes............................................................... 2 99
Peas (new) per dozen—

(No. 4) 2’e “ ......................
No. S) 2 e ee ......................

(No. Î) 2’e sweet wrinkle................
(No. 1) 2’e extra tine sifted............

Succotash—
2 s " ......................

Beets-
whole, " ......................
siloed, " ......................
whole, 3-lb., “ .......................
siloed, “ " .......................

Spinach—
2’s, per doz.......................................
S'e " ........................................
gallon, per doz.................................

Asparagus per case ..................................................
Tomatoes-

per case ..................................................... 2 79
Beans, golden wax.............................................  1 98

•* refugee...................................  1 98

1 04 
1 14 
1 14 
I 19
1 44

2 18 
2 94

1 04 
1 14 
1 19 
1 49

2 63 2 58

2 08 
2 28 
2 64
2 84

3 08
4 04 

11 10
7 78

2 74 
1 93 
1 63

3 13
4 09

]!)08 Pack for Delivery Later.
Asparagus 2’s.
Deans—2’s.........

< lorn—2’s........

.......0.28 0.18

.......2.U8 1.98

...... 2.08 1.98
I 'eas—

No. 4 standards 2’s..........1.88
Early .June 2’s................... 1.98
Sweet Wrinkle 2’s............. .2.18
Extra line sifted 2’s...........3.08

Pumpkins—3’s............................2.14
Succotash—2’s........................... 2.08
Tomatoes—3’s...........................2-44
Tomatoes—2’s............................2.08

1.78
1.88
2.08
2.98 
2.04 
2.58 
2.34
1.98

UKATS.
Clark’s 1 lb., pork and bsaus, plain, per ease.............. 2 50

" S " " " " ............... 1 90
" S........................ " " ............... 1 60
“ 1 " tomato sauce, per case.................................. 2 60

S “ " " ............................ 1 90
•' S “ " " ............................. 2 60
“ 1 " Chill - " ............................. S 69
11 S “ 1 " - ............................. 1 90

S...................................... ............................. S 60
Soups, perdos....................................................................  1 25
Corned beef " 2’s per doz....................... 3 19

Is " ................ 1 SS
Roast beef

" I’e, per doz........................................................ 1 86
" 2’e. “ .................................................. 3 19

Potted meets, |’a, per doz................................................. 0 66
Veal loaf lib., per doz................................................... 126

• lib. ....................................................  2 60
Ham loaf % lb. " .................................................... 1 26

" 1 lb. “ ..................................................... 2 60
Chicken loaf * lb. " ................................................  196

M 1 lb. " ....................................................  S 60
Lunoh tongue I s, " .................................................... 3 86
Sliced smoked beef i-lb. tins, per doz......................... 1 80

" " 1-lb. tins, “ ......................... S 10
" " Mb. glass, " ......................... 3 86

Chipped " 4-lb. tins, " ......................... 1 46
,r " 1-lb. tins. " ......................... 2 60
" “ 1-lb. glaee, M ......................... 0 06

Sliced bacon, 1-lb. tins, " ....................... 3 10
" 1-lb. glass, " ........................ 3 25

SUGAR—
Monfreaiand B.O. granulated, In bbls................ . 6 40

" " in sacks................................................. 5 35
" yellow, in bbls..................................................  5 00
" " In sacks................................................... 4 95

Wallaceburg, in bbls.................................................... .. 5 31
" in sacks................................................... 5 35

Berlin, granulated in bbls .......................................... 5 20
" " " sacks............ ............................... 5 26

B.O. qunnies granulated, 5-18’e to bale, per cwt__ 5 46
" “ 6-î y• •• " .... 6 45
" hard pressed lump, 25's, per cwt.......................  6 55
" " " half obis., per cwt................ IPO
“ Icing........................................................................... 6 20
“ bar sugar.................................................................... 6 00

Icing sugar in bbls.......................................................... 6 00
n "In boxes........................................................ S 20
" " In small quantities.....................................  8 50

Powdered sugar, In bbls.................................................. 6 70
" ,r In boxes.................................................. 6 uO
" " In small quantities............................... 6 05

l-umu, hard, In bbls......................................................... 6 36
,r " In 4-bbls....................................................... 6 !15
*• " in 100-1D oases............................................ I 36

SVUIJPS AND MOLASSES—
Syrup "Crown Brand,” 8-lb tins, per 2 doz. case .... 146 

,r " 5-lb tins, per 1 * .... 2 85
" " 10-lb tins, per 4 " ___ 2 70
" " 9Mb tins, per | " .... S 76
" “ I barrel, per lb............................. 0 034
" " Sugar syrup, per lb..................... 0 03ft

Beaver Brand, 2 lb tins, per 2 doz case........................ 3 10
" 6 " "1 " ....................... 3 80
" 10 " "4 •• ....................... 3 30
M 20 •' l "   .... 3 20
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Barbadoes molasses in ft-bnls, per gal........................... 0 40
New Orleans molasses In 4 bbls, per lb................ .... 0 ud4
Porto Rico molasses In |-6bls, per lb.......................... 0 04|
Blackstrap, in bbls., per gal............................................ 0 31

" 4 " " ........................................... 0 33
" B gal. bets., each.....................................  2 25

DOLLED OATS- Several hrands of
pavkagv oats haw liven ivdiu'vd ill prive 
in sympathy with the «Iceline in Imlk 
oats. (Junta!inns continue as follows :

Rolled uais, 80 lb sacks, per 8J lbs............................  2 65
“ 40 " “ 80   2 70
" 20 " " 80 ...................................  2 80
" 8 " "80   3 10

COHNMKAIv—The price is advancing 
and local «plot at ions are now as fol
lows :
Comm cal, per sack .............................. ........................... 2 05

‘ * |ier Vi Sack......................ty. A-..... 1 <lii
•* |»er La!e (10, 10s) . .g;.............>.......................  2 40

DEANS—While beans are advancing 
in price anil sonic houses are now ask
ing $2.50 per luishcl for hand-picked, 
and $2.35 for .3.Hi. pickers.

I *i IT AND PEARL HAWLEY Dot 

barley, $2. Ht I per sack. I'carl barley has 
declined and i|iiotations now arc $4.05 
pen sack and $2.10 per half sack.

MAVLK PRODUCTS—
Sugar, 2 lb. boxes, fs. and 4»..............................................  3 OU
Syrup galloiiM 4 doz to c se, ler.ane.....................  5 65

| “1 doz. to case, “   6 15
" I "2 doz. to case "   6 55

FOREIGN DRIED FRUITS—New
quotations arc given hclow on dried 
peaches and pears. I’runes are linn at 
present prices and an advance is expect 
ed. We quote :

Auelr»!i.n raisins
Brown Lexias, per lb..................................................... 0 08
Extra brown " ................................................. 0(0
Sultana raisins, bulk, per lb........................................... 0 09

" cleaned, "   0 lOj
" 1 lbpkgs "   0 11|

Table raisins, Connoisseur clusters per case..............  1 60
“ extra deeeert,     3 40
" Royal Buckingham. " ............... 4 00
" Imperial Russian t ................ 6 25
" Connoisseur dusters, 1 Jb pkgs, per

case (20 pkgs).......................................... 8 36
" Connoisseur dusters, boxes (54 lbs). ... 0 10

Trenor’s Valencia raisins, f.o.s, per case, 28’s............ 2 00
" • 14 s.......... 1 06
" " selects " 28’s............ 2 20
" " " " 14 8........... 1 16
" " layers " 28's.............. 1 25
" " " " 14’s.............. 1 10

California raisins,choice seeded In |-lb.packagee
per package .................................. 0 07ft

'• " fancy seeded In |-lb. packages
per package ................................  OO.f

" " choice seeded In i-lb packages
per package .................................. 0 OU

" " fancy seeded, 1-lb. packages,
per nackage.................................. 0 09ft

Raisins, 3 crown muscatels, per lb................................. 0 08
" 4 " " " ..................................  0 081

Prunes 90-100 per lb ....................................................... 0 06|
" 80-90 "   0 06
" 70-80 "   0 064
" 60-70 M ........................................................ 0 07
" 60-60 " ...................................................... 0 08
" 40-60 "   0 081
" 30-40 " .......................................................... 0 08!

Silver prunes....................................................... ............. 0 09|
Currants, undeaned, loose pack, per lb......................... 0 U6J

" dry cleaned, Pillatras, per lb...........................  0 07
" wet cleaned, per lb............................................  0 074
", FUiatras In 1-lb nkg. dry cleaned,per lb .... 0 08

Undeaned v„etizzae, (>cr lb............................................
Wet cleaned “ " ...........................................
Tears, per In........................................................................  0 l?i
Peaches, per lb...................................................................  0 12

EVAPORATED ADULES Quoted at 
H:,‘c per piiund.

GOES TO MINISTER OF JUSTICE
'riii1 ('o-operativo Dill, which has been 

lying before the Senate for several 
months, was pushed forward a step on 
Tuesday, July 7, when, oil motion of 
Sir Mackenzie Dowell, it was referred 
to the Minister of Justice for his opin
ion on the question as to whether it 
was within federal or provincial jurisdic
tion. lion. Mr. Scott gave notice that 
lie would drop the section confining the 
operations of tlie companies to a single 
electoral division.
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Men Who Sell Things"
The Sky-rocket Versus the Wear-well Type of Salesman—The Sales Manager Accepts a Large Amount of Respon 

sibility—A Story of the Calming Down of One “Sky-rocket” Man—Learn to 
Know Yourself as Well as Your Business.

By Walter D. Moody Serial righto for Canada purchased by the Marl-ean Publi blog Oo. front the publlahera, A. McVlurg A CV, Vhieego.

(CHAPTER VIII—Continued.)
“Not by the force of capital, but by 

having money drawer and counting desk 
itnd counter and shelves all full of good 
temper, they rose in society, until to
day Mcrryman & Warmgrasp have one 
of the largest stores, and the most ele
gant show windows, and the finest car
riages, and the prettiest wives in all 
the town of Shuttleford."

Many a salesman has gone down under 
his temper. They usually begin 
by pluming themselves with the 
idea that their firm does not 
expect its men to make doormats of 
themselves for crusty customers to wipe 
their feet on. That is a greatly over
worked idea with those who have a 
short hold on their tempers. They end 
with kicking themselves out of that very 
firm and the good graces of their trade, 
because they are continually going 
about with chips on their shoulders, 
looking for trouble.

How the Tide Comes in.
People who have never seen the tide 

come in at the ocean beach do not un
derstand it.

Like the development of a bad tem
per, the waves creep slowly up at first 
and then recede. “The tide is going 
out." says one; “the sea is going 
down.” Ere it is gone another wave 
comes. This time it reaches a higher 
point; but it recedes again, and he says: 
“Surely the tide is going out, and the 
sea is going down.” Again a wave rolls 
in; this time it comes higher, and pre
sently the tide is full.

So with the advance of an ungoverned 
temper—its baneful influence engulfs and 
dest rovs every chance the salesman ever 
had to become a power in his profes
sion. i| *’

Someone has said, "A melancholy 
musician may compose a Dead March, 
and make harp weep and organ wail: 
but he will not master a Battle March, 
or with that grand instrument, the or
gan. storm the castles of the soul as 
with flying artillery of light and love 
and iov, until the organ pipes seem fill
ed with a thousand hosannas.”

When a salesman boils over quickly, 
you soon find out what is in him.

Show courtesy to others, not because 
they are gentlemen, but because you are 
•me.

CHAPTER IX 
The Sky-Rocket Salesman.

A salesman who seeks to establish 
himself on a good footing by unfair 
means is soon spotted by his trade 
and by his fellow-salesmen. He loses 
I lie confidence of the first and the 
friendship of the latter. He is not, a 
salesman, hut a hrihe-giver, or sonie- 
thingworse.

-------- —» |

Nearly every phase of salesmanshin 
has been made an exhaustive subject of

discussion at some time or other, but 
all too little has been said or written 
concerning the wear-well salesman. Just 
here, however, while we are attempting 
a description of the negative types, the 
sky-rocket looms up as the opposite of 
the wear-well class, those who serve as 
beacon-lights along the shore of sales
manship.

The mariner attempting to guide his 
ship safely into harbor on a dark and 
stormy night would become hopelessly 
lost in his bearings with nothing hut 
sky-rockets to beckon him into naves- 
The steady glare of the trusty light on 
the rocky point is his one hope.

Sky-rockets are used at sea as signals 
of distress to attract the attention of 
missing ships or of the life-saving sta
tion, to their helpless condition.

The sky-rocket salesman is ever a 
signal of distress, causing much con
cern to the unfortunate house with 
which he is connected, A flash in the 
pan ; a streak of light ; an outburst of 
sparks ; a thin line of smoke marking 
its meteoric course ; a smell as of some
thing burning—and all is over hut the 
drop of the stick ; and who can predict 
where that will alight ?

With a crash and a thud his presence 
is announced among the list of "also 
rans,” whose breakdown on the course 
prevented his finishing the race. Happily 
this type of salesman is gradually dis
appearing, thanks to the exacting busi
ness methods of the present strenuous 
day.

But the occasional flash of the sky
rocket on the horizon of professional 
salesmanship is sufficient cause for re
flection to the sales manager Miccest- 
ing the necessity of pointing out the 
true way to ultimate success, which is 
possible only by sure-footed methods, 
infinite patience, undaunted courage, 
and unblemished integrity.

Even when a salesman understands his 
line thoroughly and knows how trade 
conditions stand, much depends on the 
personal qualities he brings into play 
when interviewing people.

Selling goods of even the highest class 
is arduous work. The salesman must 
see that he brings to his task the neces
sary strength of character. In no other 
line of business is a man so quickly re
duced to his right level as in salesman
ship. He cannot live for long on a 
false plane.

Correct Estimate Necessary.
In brief, salesmanship is a profession 

that finds room for all kinds of minds. 
Rut a man ought not to rate himself 
too highly at first. When he succeeds in 
a small way, he assuredly will he ask
ed to (111 more important, positions.

It is rarely the case that the sky
rocket salesman is designedly unprofes
sional in his methods. He is by nature 
ofteper imprudent, or unacquainted with 
the characteristics of the finished sales 
man, which are produced only in the
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school of human endeavor taught by 
master results.

Again, he may be the victim of had 
training the result of unrestricted lati 
tilde in business-getting.

It is a regrettable fact that some em
ployers are not very scrupulous and ex
acting as to the ways and means em
ployed by their salesmen, so long as 
orders are forthcoming.

They wink at the means, satisfying 
their consciences with the fallacious 
saying that, fair or foul, it is justified 
hv the end.

Houses that tolerate such methods, 
though they do not actually encourage 
them, generally find themselves victim
ized hv their own nice Sooner or lat
er either the sheriff or the receiver takes 
charge, leaving the unfortunate sales
man to drift into other pursuits, or per
chance find his way into the sales force 
of a competitive institution, where for 
the first time in his career he is given 
a real introduction to legitimate, high- 
grade selling and merchandising 
methods.

Here the work of the resourceful sales 
manager is put to a true test. If the 
subject over which he labors possesses 
in any degree the rudiments necessary 
to the making of a successful salesman, 
the make-over process of true selling 
education, based on knowledge, charac
ter. and honesty, begins.

The reward for time thus expended 
affords a peculiar sense of gratification 
to the manager and his house ; and to 
the salesman unbounded happiness anil 
true-blue loyalty on being won over to 
a sphere of genuine usefulness to him
self and others.

The disaster that may he expected to 
result from had training in salesmen is 
exemplified in the experience of a com 
petitor of our firm. The proprietor ol 
that house was a pioneer In the husi 
ness, and made considerable money in 
his day. Being an old man. however, 
he could not adjust himself to modern 
methods. Competition became too 
strong for him, and he was finally forced 
into bankruptcy The business was 
taken over hv his son, who secured 
enough money from his wife’s people to 
settle his father’s indebtedness at about 
25 cents on the dollar The youngei 
man possessed some of his father’s pc 
culiarities, which bordered on the. lack 
of principle His remaining assets' wen- 
in the nature of a college education that 
he did not seem to know what to do 
with, and a sklmmed-milk knowledge of 
the business.

Office Oh air Management
In spite of these handicaps, he sur

rounded himself with a fairly capable 
staff of salesmen, and hr really had a 
working chance to make a success of 
his undertaking. He started in to man 
age his business from an office chair, 
and that kind of management soon runs 
its course. I,ike the foolish man who

__
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turns on the light to look for a burg
lar, he stood out boldly in the glare of 
liis unpractical methods, while his sales
men worked out his ruin, doing about 
as they pleased, secure in the shadow of 
their graft. Those of the men who had 
been, upright soon lapsed into careless 
indifference, Others robbed their em
ployer under liis very nose, with little 
fear of prosecution, because he was in 
such bad financial straits that he did 
not dare to make a move. In three 
v ears ruin and disgrace fell upon that 
house, and it was again forced out of 
business, this time for good.

By no means are all sky-rocket sales
men worth the effort to save them, bill 
this can be determined only by giving 
each a fair chance.

The trying-out process will usually 
demonstrate that they possess marked 
salesmanship ability, which is suscep
tible of high culture under the right 
tutorage.

'1 o harness their enthusiasm with judg
ment, create in them singleness of pur
pose, inpregnate their selling-talk with 
logical, honest arguments, and endow 
them with wear-well qualities requires 
patience ; but all this is possible of ac
complishment under a firm hand.

Is it worth while 7
Certainly. The best salesmen any 

house ever employed are secured in this 
way ; but there must be a good founda
tion to build on. The trouble is, many 
employers will not be bothered with 
this class. As soon as they discover 
their weaknesses, out the weaklings go. 
And what comes then 7 Order-takers, 
perhaps, to fill their places.

Give me enthusiasm—even though per
verted—rather than indolence.

Now, let us see how it works out.
A sky-rocket salesman once secured a 

position with my house on the recom
mendation of one of our old travelers 
who knew him by reputation as being 
a good man. And right here let me em
phasize the fact that there is a vast 
difference between reputation and abil
ity or character. “Character is what 
a man is ; reputation is what he scem- 
eth to be.’’

We fixed up a territory for our new 
man and started him out with our hopes 
keyed up to the last peg.

Our confidence was shaken by a letter 
received before he had been out a week, 
lie advised us, on making a certain 
town, that the only merchant to whom 
we would pass credit was trading at 
a neighboring house, concluding his 
statement with a request to send the 
merchant a letter under plain envelope, 
addressed in care of our competitor, in
viting him to call and inspect our line 
while in the city.

We replied that we considered his re
quest a breach of business ethics, and 
that our policy did not countenance such 
procedure adding a few side-lights on 
legitimate, clean-cut, above-board sell
ing methods.

liis first trip ended with a gratifying 
showing in sales as indicated on the sur
face, and our hopes in him seemed in a 
fair way to be realized.

“Sky-rocket’ Methods.
A little later, however, goods were 

returned from every section of his ter
ritory. with the statements. “Not or
dered,” or “Ordered on approval ; if not 
satisfactory to be returned.” These 
claims for credit were accompanied by 
claims for express charges, extra dis
counts and all manner of things not

quite cinsistent with fixed deals. Mr. 
Sky-rocket had promised to do thus and 
so, his customers wrote, but investiga
tion of the order sheets sent in failed in 
every instance to discover any record of 
these special arrangements. We were 
continually being placed in the cinhai- 
lassing position of pitting the word of 
our salesman against that of his cus
tomers.

We began to realize that our prize 
package contained a sky-rocket, but, on 
tile whole, enough goods “stuck” to con
vince us that we really had a good man 
provided he could be made over to do 
business our way. We lost no oppor
tunity of taking him vigorously to task. 
We gave him to understand how we 
wished him to govern himself in the dis 
charge of our affairs.

Gradually a little improvement was 
noticed. Complaints became less fre
quent and his sales continued to in
crease ; but at best lie was nervous. He 
got mad at little “cropy” customers be
cause they did not buy enough goods to 
suit him ; then lie would vary the pro
gramme by writing in that this or that 
line was not up to the standard. When 
lie had exhausted his regular line of 
specialties, he would wrangle about his 
expense account, lie was always “out” 
in making a settlement to the house, 
notwithstanding that it was expressly 
understood from the beginning that his 
daily allowance was not to exceed a 
stipulated amount.

Training that man was more like an 
experience im fitting two lengths of 
stove-pipe than anything 1 have ever 
undertaken. As soon as one side was 
nicely adjusted it would bulge out on 
the other. If you have ever done any 
stove-pipe fitting, you know that it is 
the most exasperating work that man 
was ever engaged in. Finally, with the 
aid of many heart-to-heart talks, we 
convinced him that there was but one 
way in which he could ever,hope to build 
a safe and sound career ; that he would 
never again have so good a chance to 
make the best of his opportunities in 
life ; that |f he failed to make good 
with us, the crisis in his business career 
would have been reached, then would 
come the re-action in a down-grade pace 
that all the influence in the world could 
not check.

The turning-point came at last, and 
with it the admission from Mr. Sky
rocket that it was indeed a revelation 
to him to see the manner in which our 
business was conducted, his great regret 
being that he had been deprived of such 
training earlier in life.

His territory, which was generally 
hated, was in “the enemy’s country.”
I Inder the new life that our made-over 
salesman gave it, however, it developed 
into one of the best selling-assets of the 
house.

The salesman who secures patronage 
for the moment by over-colored proposi
tions and loosely fixed principles does 
no lasting harm to either his trade or 
his house. He merely fools himself.

If Mr. Sky-rocket will stop cheating 
himself and look honestly into his career 
lie can read there pretty accurately 
what is going to happen to him.

And best of all, not only can he fore
tell his own business fortune, but he 
can control it, if he will be guided and 
warned by the weaknesses written on 
the pages of his bwn personality.

Don’t say, “I’m just as good a sales
man as So-and-so.” I know lots of peo
ple who might well investigate their
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own characters. When you retire for 
the night look into your own methods, 
study your own weaknesses. Tell your
self truthfully just where you fell down 
mi this or that transaction, and follow 
along the lines of your misconduct to 
the inevitable end. If you are the least 
bit of a philosopher, you can see that 
the end will be failure and discharge, 
unless you are sincere, and mean to be 
guided by what you see in your char
acter study.

Make a new and determined effort to 
put yourself under the sort of control 
that leads to riches and honor.

The young man going out on the road 
lor the first time, if he is made of the 
right stuff, will soon learn the import
ance of knowing what not to do to in 
sure his ultimate success.

A well-known authority on salesman 
ship says :

"The reason why there is no work in 
the world like that of the traveling 
salesman, where a man’s actions will 
so quickly determine his success or fail
ure, is because perhaps that in no other 
vocation is a man put so absolutely up
on his own honor and ability to work 
out his own salvation.”

The realization of this does not conic 
with the first trip. A salesman gets to 
know it only after he has been packing 
1 ml unpacking trunks for several years. 
The best the salesman can attain to is 
what he learnd by the “rubbing” pro
cess, taught only through bitter les 
sons in the school of experience.

(To be continued).

PREJUDICE VANQUISHED!
A wholesale house that has, dur

ing the last few years, been adver
tising steadily in one of the Mac- 
Lean Newspapers, has recently got 
back an old customer in St. Cath
arines whom they lost nearly 20 
years ago. For years they tried 
every plan to get him back. He 
was not only indignant, but he was 
bitter, and even a couple of visits 
from the head of the firm failed to 
move him. For the last 8 or '■) 

years he has not been called on at 
all. One day, to the amazement of 
the head of the firm, our St.. 
Catharines friend walked in, shook 
hands with him, and said lie would 
like bygones to be bygones. “The 
fact is,” said he, “I have been 
reading your announcements the
last few years in The ---------- , and
1 feel as if I were losing business 
by not dealing with you. I would 
like to look through the warehouse 
now and would ask you to have 
your travelers call on me regular
ly in future.”

This is a case where that bane 
of a traveler’s existence, Prejudice, 
was overcome by constant, pro
gressive advertising. In a similar 
manner, good advertising in trade 
newspapers, will turn indifference 
into interest, and will disnel ignor
ance. No traveler will deny that 
an unprejudiced customer, equipped 
with a knowledge of a firm’s stand
ing in the trade, and interested in 
their advertised values, is a much 
easier prospect for a traveler to 
negot iate with, than is a prospect 
who is Prejudiced. Indifferent, or 
Ignorant.
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LEA’S
The Pickle with the Home-made Flavor

The travellers will soon be showing 
our new line, the Tid-Bit. We claim 
this to be the finest pickle ever offered 
to the Canadian trade for the money. 
When the traveller has them around 
take a good look at them, you will be 
surprised.

Packed by

The Lea Pickling & Preserving Co,
Limited

SIMCOE, ONTARIO

Western Representatives: Mason & Hickey, Winnipeg; Wilson & McIntosh,
Vancouver
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delivery boys, in the driver’s seat, made 
a splendid showing, and carried off sec 
ond in 1 he lighter class.

SOME B.C. DELIVERY OUTFITS.
It will be interesting to compare the 

type of outfit used in Toronto with that 
used in British Columbia. The photo 
reproduced herewith shows part of the 
parade of a similar show held some time 
ago in Victoria, B.C. The two outfits 
at the head of the procession are the 
property of Dixi If. Boss & Co., of that 
city, and carried off first and second 
prizes on that occasion.

AN ATTRACTIVE ONTARIO STORE.

A Well-arranged and Clean Interior 
From St. Thomas.

One of the brightest and cleanest gro
ceries in Si. Thomas, Ont., is that of
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clerks are employed and they are gener
ally kept busy.

The illustration will show just how 
beautifully the stock in this, store is 
kept. And the store every day. 
those who know say, presents just such 
a picture of neatness and good arrange
ment as is shown here. The display of 
canned and bottled goods is such as 
would tend To induce a customer to buy 
a grist of things that were never thought 
of when entering the store. Mr. Pelan 
is an appreciative Grocer subscriber and 
values considerably the hints he gets 
from the paper.

A HOST OF PICNICS.
Here’s hoping the weather man will 

be kind enough to provide a bright and 
balmy day next Wednesday, July 15, to

llighgate Springs, Vermont, and have 
made large plans for an enjoyable trip.

The Toronto Retail Grocers go to the 
old favorite spot, Buffalo and Niagara 
Falls, this year, by the Niagara Navi
gation Co.'s boats to (Jueenston1 and 
thence in the International Railway 
Co.’s observation cars up the Canadian 
side to Niagara Falls, across the bridge 
and on to Buffalo. Special plans have 
been made for the entertainment of the 
visiting grocers in Buffalo, and the trip 
is certain to be a delightful one.

The Hamilton Grocers’ Association 
annual excursion to Niagara Falls, is 
one of the big events of the year in the 
city under the mountain. For several 
years now, the excursion has been grow
ing in popularity, until now a goodly 
section of the city’s inhabitants pile on 
the special trains and journey down to 
the Falls to spend the day with the 
good brethren of the scales and scoop. 
This year the crowd promises to lie

.7. F. Pelan, on Talbot Si. The interior 
of the store, with several of its attrac
tive features is shown in the accompany
ing engraving. Unfortunately the photo 
does not show a neat office in the rear 
which has just been completed. This was 
part of recent renovations to the whole 
premises.

Mr. Pelan is a thorough grocer, a hard 
worker, a good buyer, and has a host of 
friends in the city. Mrs. Pelan, too, 
spends a good deal of time in the store 
and gives her husband a great deal of as
sistance in looking after the books. Two

assure flic enjoyment of the thousands 
of grocers and their friends in different 
parts of Canada, who will be taking ad
vantage of the various outings arranged 
by the grocers’ organizations in several 
towns.

How they all came to pick on July 
15 for the date is rather a mystery, but 
they did and grocers from Montreal, 
Toronto, Hamilton, Brantford, London, 
and other points will forget about stores 
and troubles that day and journey off 
to new scenes for their annual outing 
with their brothers in the trade.

The Montreal Retail Grocers’ Associa
tion take their annual excursion to
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bigger than ever and the day's event to 
he better than ever. Special arrange
ments have been made to comfortably 
transport the host of excursionists anil 
a special and unique programme is being 
arranged as one of the features of the 
day.

Some of the London grocers who did 
not take in the recent excursion to l)e 
troit have arranged an outing for the 
same day. They will travel to Niagara 
Falls and an enjoyable time is expected

The Grocer’s good wishes go with all 
these excursions and as many of its re
presentatives as can be spared will also 
be along.

ATTRACTIVE INTERIOR OF THE STORE OF J. F. PELAN, ST. THO MAS.
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It is good storekeeping to sell only 
goods which you know to be reli
able and to keep only such goods 
on your shelves.
All grocers should carry a full 
stock of Royal Baking Powder.
It gives the greatest satisfaction to 
customers and pays the grocer a 
greater profit, pound for pound, 
than any other baking powder he sells

ROYAL BAKING) POWDER CO.. NEW YORK
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COOKED HAMS
Just the weather for Cooked 
Meats. Your customers do 

not want to be bothered with 

hot fires. Sell them Cooked 
Meats and make a good profit.
And get your Cooked Meats 

from us.

F. W. Fearman Co.
Limited

Hamilton, Ont.

Sell the Best

“Canada
First"

Brands

Evaporated
Cream
and

Condensed
Milk

Cheapest and Best

RYAN’S 
SHORT ROLL 

BACON
This meat is of extra good quality, made 
from carefully fed young hogs, mild-cured, 
tender and juicy.

PRICES ARE VERY CLOSE 
ASK US FOR THEM.

Prepared in Modern Sanitary Factory.

Manufactured and Guaranteed 
by

2? Aylmer Condensed Milk Co.
Limited

Factory, Aylmer, Ont.

Sales Office, 39 James St. Soutn, Hamilton, Ont

The WM. RYAN CO.
LIMITED

70-72 Front Street East

TORONTO, - ONT.
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THE CANADIAN GROCER

Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

Montreal, July », 1»08.
The whip-sawing conditions which suc- 

m.,| one another in the cheese trade is 
i| smuraging to those who wish to see 
,i good healthy trade maintained be
tween this country and England. The 
wt-vk before last our export trade was 
beginning to assume respectable pro
portions and then suddenly the country 
prices soared away above anything which 
could be looked at from an export point 
of view. This condition brought about 
a small demand, as exporters could not 
get rid of their supplies on the local 
market. This week prices have declined 
owing to these conditions and in all 
probability the export enquiries will 
again begin to arrive, although at the 
present prices are not any too roseate 
on the other side. The production con- 
tinues large owing to the continued fav
orable natural conditions existing in the 
country. Receipts for the week ending 
July Ï, 1908, were 106,682 boxes, as 
against 112.843 boxes for the corres
ponding week of last year.

The receipts for the season up to date 
continue to display a deficit as com
pared with the season for 1007. The re
turns compare as follows : For 1908 up

to date, 493,864 boxes, as compared 
with 578,411 boxes for the same period 
of 1907. The shipments of cheese from 
Montreal for last week amounted to 81,- 
180 boxes, as compared with 05,393 
boxes for the previous week, and 89,842 
boxes for the corresponding week of last 
year.

The total exports since May 1 were 
166,178 boxes, as compared with 531,- 
666 boxes for the corresponding period 
of last year. Prices for export pur
poses range from ll}c to llic.

The butter market has made marked 
ijnerease in its export aspect. The re
ceipts for last w-cek were 26,575 pack
ages, against 24,208 packages for the 
same period of last year, and the sea
son’s record up to date stands, 126,088 
packages, against 132,509 packages for 
the same period of 1907. It will be seen 
by this that if the present good condi
tions persist in the country the butter 
market will eclipse its last year’s re- 
iord. Exports for the week show a 
large increase, amounting to 11,698 
packages, as compared with 8,181 Back- 
ages for the previous week, and 4.165 
packages for the corresponding week of 
last year. The export price was 22£c.

nearly subsided at the advanced prices, 
both in meats and lard, yet prices have 
not been let back by the packers, hut 
the trade shows no disposition to buy 
further ahead of legitimate wants. Ex
porters have been almost entirely out 
of the market, even on lard, and have 
taken no meats since last week. Prices 
of city bellies had been advanced early 
this week on a pretty general cleaning 
up of stocks last week, hut at the ad
vance now asked trade is halting, as 
well as in western hams, yet offerings 
of no products have been heavy enough 
to cause any re-action so far The hog 
movement has increased moderately at 
most points, although "still behind a 
year ago. and the weights still lighter, 
due to the high price of, and possible 
scarcity of corn, rather than to the 
close marketing of hogs, vet prices have 
gone up very materially," advancing ‘c 
a day in the New York market this 
week, until packers are cutting as few 
as possible to supply their retail trade, 
as there is little, if any, profit now in 
packing at present prices of hogs in the 
country, and the bull talk is regarded 
as hardly warranted with the present 
light consumption."

PROVISION MARKETS

THE PROVISION SITUATION
Toronto, July 9, 1908.

The brighter conditions in the Cana
dian packing industry chronicled last 
week are continuing in good measure 
and packers generally are feeling a good 
deal more satisfied with the situation, 
and with factories running, many of 
them to full capacity, after months of 
enforced light business, this is no sur
prise.

The English market continues on the 
66 shilling basis, and the demand for 
Canadian bacon is quite active. There 
is always a corner on the British mar
ket whit h seems to demand Canadian 
products, nut during the previous several 
months Canadian packers have done so 
little export business, as a result of the 
unsatisfactory market basis, that the 
supply of Canadian bacon was prac
tically nil on the British market. When 
prices did perm t a shipping business the 
appetites of a considerable section of 
the British public seemed to turn to
wards the Canadian goods with their 
superior quality, and the packers are 
feeling better in consequence.

There is some talk, too, of unsatisfac
tory shipments from Denmark, and this 
•act. too, may reflect to the benefit of 
'he Canadian packer. With the system 
of (lovernment inspection in operation 
in Canada, it is now scarcely possible 
tor anvth ng but perfect goods to reach 
foreign markets.

Other advices state that the Danes 
will shortly he entering into extensive 
harvest operations and that this is like- 
1 to materially affect their "killings" 
lor some time. Another fact which will

help the Canadian industry.
The United States packers have been 

fairly active during the week, hut a 
good demand from the home field i's ab
sorbing the greater part of their pro
duct and shipments abroad have been 
comparatively light.

Deliveries of hogs to Canadian fac
tories have been only fair and the situa
tion, to a great extent, rests on the 
farmers. With the much improved ex
port demand and a brisk call locally for 
pork products the packers can make use 
of a pretty good supply of porkers.

The prices offered this week, to», ought 
to be a good inducement to the farmers. 
On account of the light deliveries prices 
have been forced up about half a dol
lar, quite a material jump, and with 
$6.75 f.o.b. and $7.05 for hogs off cars 
at the factories the farmer is getting 
more for his hogs than he has realized 
for some months. These prices should 
suffice to bring out a pretty generous 
supply.

Conditions prevailing in the United 
States markets are summarized in the 
following paragraphs from the New 
York Journal of Commerce :

“The past week has witnessed very 
little change and a light business in hog 
products though packers or some myth
ical persons, according to the bulls, 
have been buying ‘for investment,’ not
withstanding the packers have been sell
ers on all strong spots, acting as if 
they preferred to reduce, or at least 
keep down, their holdings to the present 
liberal supplies. The improved cash de
mand for the previous two weeks has
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MONTREAL.
PROVISIONS—The undertone of the 

market in live hogs is higher, which is 
due to enquiries from European sources 
for the Canadian product. The market 
all around shows signs of more strength. 
There have been small increases of frac
tions of a cent during the week.
Lard, pure tleroee.................................... .... u IX

.! ..............................SS-lb. tube e It•Wb. psils, wood.......... e 11
kiatb ttM.eoiu.toiw. oil„ hx * .... * y

Lord, compound tierces. per lb......................... I 01 0 09
.. . i”1* -AL.......................OOStlOOj

» ih. paila. wood......................... 0 to“ “ *Mb. psile. tin................I.. 0(9ceeee,l'Wb.Uns,Mlhe.lucaseO 0»| 0 10- •• 5 '5îü

Wood, nei ; Un peokagee. from weight—Owned leu .Sort ont m-WB pore .................... n SOnenadian abort ont nleer ................... el gl 00
Vny heavy i leer fat bark............................ rt 50Brewkfaet Decan. per lb ...................... u 111 0 16■earn.................................................. 0 15 n •«
Katre pier.--1 —• r- .vw *y • 1

CHEESE—Production continues large 
and prices in country are lower, owing 
to poor prices obtainable in Old Coun
try. Prices in country range around 
Uic to 11 je. Local price steady.
Cheese, new, large............................................................ 0 11!

*" " .......................................... 0 121
old. ............................................................. oi .•

BUTTER—The butter market is lower 
owing to lack of export demand. Boards 
on Saturday sold at 221c to 23?c. Dairy 
continues in good supply with no change 
in prices.
Freeh Creamery, soli.'», 1 ..

'* " pH ti, lb
Dairy, tub». I »

.... 0 IS
0Î2!

n ïü #- 2i

HONK Y—This market remains dull. 
Prices unchanged.
White clover comb honey 
Buckwheat, ext acted 
Clover, utreined. Hulk . .

0 13* 9 m 011 §11 
• Il I 13

h
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EGGS—Supplies have fallen off some
what, but sufficient are coming forward 
to supply the demand locally. Prices 
are unchanged. The receipts of eggs 
have been in excess of last year's re
cord, according to Board of Trade re
turns. Prices remain the same.
New laids ... .................. .................... ............
Selected....................... ................................
Ordinary candled ............  ...............................
No.2 E-gs ................................................................

0 18 ~0 20 
e is jo i,t 
0 17 i0 I71 « i5i :o ij;

TORONTO.
PROVISIONS—With a, continued 

brisk export trade and good -local de-

Saskatchewan Merchants ■■
Get highest CASH prices on the

REGINA MARKET
(and prompt returns) for your

BUTTER, EGGS and POULTRY
by shipping direct to

THE REGINA
FRUIT AND PRODUCE CO.,

R08I ST. RtCINA, 8ASK.
Trial orders and correspondence solicited

SALT
Car lots of Fine, Medium or Coarse, 
in Barrels, Sacks or Bulk.

TORONTO SALT WORKS 
126 Adelaide Street E. Toronto

We Want Butter 1
Dairy Tubs, Creamery Solids

We will buy f.o.b. your sta
tion, in large or small 
quantities.

Write or phone us with best qnotations-

RAkeM, Haiti 1 Ci.
Wbelewle Produce MerchaaU,

TORONTO

FEATHERS
at reasonable prices

ol all kinds and 
of the best qual
ity can be had 
of

P. POULIN A CO.
MONTRIAL

Ask for quotations.

use OVAL WOODEN 
BUTTERDISHES
THOMAS BROS., St. Thoma*, Ont.

maud business continues excellent in 
pork products, and the market is firm. 
There have been one or two small ad
vances during the week in lines of 
bacon and lard has stepped up je. Prices 
ruling at time of writing are as fol
lows. { g|.i

Uwi elear beoon, efr lb...................................... * II • 111
Smoked br..tf.it Beoon, per lb..........................• 14 I 15
Ron beoon. per lb........................................................ I 11
Light home per lb........................................................ * 14
Medium home, per lb.............................................. (14
large home per lb................................................I 13 0 1M
Shoulder bom*, per lb...........................................0 Mi 0 10Baoke, plain, per lb...................................................... 0 lit

11 pes meal......................................................... ° 17
Hear, meee pork, per bbl.............................  18 SO 19 01
Abort oat, per bbl........................................................ 93 50
Lard, tierce., p, r lb..................................................... • 12

'■ tube “ ...................................................... o 1»
• pall, " ........................   nisi

11 compound., per lb.................................. 0 81 0 091
Plata hear, oer S00-lb. bbl................................  15 50 16 01
Dre-rrd hogs ... ................................................. 0 St 0 091

EGGS—The supply coining in con- 
I in lies scarce and price have gone up a 
couple of cents in consequence. New 
laids, when they can be gotten, are sold 
at about 24. choice at 22. and ordinary 
at 20.

CHEESE—A slight advance is noted 
in both old and new cheese, though sup
plies of the former are practically nil. 
Prices ruling are: ,
Oheeee, large, prime old......................................... o 14} 0 154

" " " new......................................... 0 1*1 6 13
" twine, new.................................................. 0 13 6 13$

BUTTER—Butter, too, is climbing in 
price, under continued short supplies. 
The demand continues excellent and 
with the condition of the markets now- 
in evidence there seems to he no hope 
for much easier prices for some time 
at least. Prices are from a cent to two 
cents above quotations given last week.

Per Ik.
............. 0914

Farmers’ "eparator b itter................
D*iry prints, choice............................

1 " ordinary — .......
" tub», choice...............................

.............. 0 Ut • 19

................0 Î0P o 21
....... . o 18 0 19

POUT.TRY—Business continues very 
quiet with some small arrivals of fowl. 
Bucks are more plentiful and prices 
are a little lower, otherwise prices are 
unchanged.
flori-'g chicken», per lb........................................ 0 20 '<0 25 '
Wens p°r lb ...................................................... 0 08 *0 *0
Vou"g Duck*, per lb.......................................... 0 12 0M4
Turkeys, per lb....................................................... • 1* 0 14

WINNIPEG.
BUTTER—For round lots produce 

houses are paying lHc to HUc per ft. 
f.o.b. Winnipeg : for No. 1, 17c to 17Je, 
and for No. 2, 15c to 15Jc f.o.b. Winni
peg.

EGGS—Price paid is 15c f.o.b. Winni
peg, subject to candling.

CHEESE—Price is advancing and quo
tations are :
Manitoba, per lb.............................................................. 0 13$
Ontario..................  . ........................................ 0 14

WRAPPERS AND FLAVOR.

Interesting Information Regarding the 
Strength and Make of Cigars.

There is a popular- notion, says the 
Epicure, that dark-colored cigars are 
strong cigars, whereas light-colored ci
gars air mild. There is absolutely no 
reason for this prejudice.
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The filler of the cigar, which deter 
mines its strength, is the same, no mat 
ter what the color of the wrapper. For 
instance, if you take a black cigar, 
which you pronounce strong, and send 
it out to a manufacturer with the re
quest that he place a light wrapper 
upon it, will it come back to you a 
mild cigar f We have an impression 
that the idea of color, as indicative of 
the degree of mildness or strength. has 
come about through the paucity of our 
language. A man originally may have 
asked for a light cigar, meaning one 
mild in potency, and. as time went on. 
the consumer probably used the word 
"light” without thought or reason, In 
mean both light in color and in'strength 
when, as a matter of fact, there is no 
connection between the two uses of tin- 
word. There is, however, a real differ 
ence due to the wrapper in favor of the 
dark cigar. The wrapper is cut from the 
finest selected tobacco, and, to a cer 
tain extent, gives the line flavor to an 
exceptionally good cigar. On the other 
hand, the vçry light, wrapper may con 
tribute a bitter taste, because the leaf 
which is straw-colored, is apt. t.o hi 
over or under ripe.

The consumer will ask, “Why should 
this mere film of tobacco, which you 
say does not affect the strength, have 
any relation to the flavor f” For an 
swer. let us suggest that the experiment 
he tried of passing a fine human hair 
through the length of a good cigar and 
then investigating the flavor. An ex 
tremely small amount of fine tobacco, 
such as is represented by the wrappers, 
will favorably or unfavorably affect tin- 
flavor, but will not make any appreei 
able difference in the strength.

Bark tobacco is sometimes strong, 
but this is not universally so, for cigar- 
which are kept in Havana for any 
length of time will grow dark in color, 
and yet will become milder as tinn- 
goes on, without loss of flavor. The 
same is true of leaf tobacco stored in 
Cuba.

Some tobacco planters, in order to 
cater to the popular prejudice in favor 
of light-colored cigars, have growh tin- 
leaf under shade, hv the use of cheese 
cloth canopies. They have produced (In
most beautiful. sir li-riit-colored 
wrappers imaginable, but they have not 
improved upon nature, for cigars cover 
ed hv these wrappers have a flavor si mi 
lar to those which are made with Su 
matra wrappers.

A RECORD SAP PRODUCER

Three hundred quarts of maple sugai 
sap in twenty-four hours—such is the 
record of an enormous maple tree in Up
town of West Leyden, Mass.

Although this wonderful tree is two 
or three centuries old, it still surpasses 
all of its competitors, and furnishes 
every year more sap than any other 
four trees in the grove where it is situ
ated, put together.

The tree measures fourteen feet in cir
cumference four feet from the base, and 
fourteen buckets are hung around it. 
When the sap is running well it is neces
sary to empty these buckets every few 
hours There seems no reason why this 
fine old maple should not go on pro
ducing record amounts of sugar foi 
many decades.—Exchange
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Save Money!
Use a

National 
Cash 
Register
OUR new prices leave 

no excuse for. any 
merchant being without 

one.Price $40, new.
Guaranteed new National Detail Adders, 

$30.00, $40 00 and $50.00. Other kinds 
generally sold by jobbers, like the Delroit, Victory, Western, 
Ui iiinsular, etc., $25 00 each, new.

We guarantee the public to sell a better Cash Register lor 
less money than any other concern in the world. We st tnd un- 
contradicted. Investigate for yourself.

We have a new line of Total Adders, unequalled in the 
world, $H0 00 up. We supply Registers from $15.00 to $900 00, 
uitable to any business All Registers sold on easy terms.

The National Cash Register Co.
F. E. MUTTON, Canadian Manager 

129 Wesi King St. - TORONTO, ONT

Royal Salad 
Dressing

has been made for 215 years. Last year’s 
sale was largest. It is easy to tell 
why ; holds old friends and makes new 
ones. It’s the old story of quality and 
merit. The finest stores throughout the 
country furnish to their finest trade ROYAL 
SALAD DRESSING. Manufactured in Canada 
only by

Horton-Cato Mfg. Co.
Windsor, Ont.

CLARK’S SPECIAL 
OX-TONfiUE CAMPAIGN

in all leading newspapers from coast to 
coast is now running.

Over 1,000,000 people will read 
these advertisements.

Be prepared for the demand this 
will create.

Send in your orders now for 
Clark’s Ox Tongue. Specify 2s as 
that is the size which is pushed.

WM. CLARK
Manufacturer

MONTREAL

-

55

There is only

One

BO V R I L

Du not load your shelve, with inferior imitations 
These when sold will not please your customers.

BOVRIL will always do you credit.

•upp/les can be obtained from—
BOVRIL LIMITED,............................................................ MONTREAL

27 at. Peter Street
A. ■. MITCHELL............................................ HALIFAX, N S.

Mitch.li e Wharf
R. S. MoINDOl...................................................................TORONTO

120 Church Street
W. L MoKINZIK â CS....................................................... WINMPKC

80S Ross Avenue
A. 8. URQUNART *00. - - - VANOOUVIO

880 Heatings Street West

and from all wholomalo bourn— 
throughout Canada
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Protect Your Profit
by selling the goods which satisfy 
your customers.

COWAN’S
Cocoa and Chocolate

are unequalled in purity and flavor.

From a small 
beginning we have 
attained the highest 
place through giving 
the trade really good 
value.

The Cowan Co., Ltd.

■suiauifli

,® va OKI,

Letters Patent
IrW. mi

i'

•t\i^

Nelson’s Opaque, Brilliant,
Isinglass, Leaf, p0|0tinO 
aid Powdered UvlullMu

NELSON’S
Granulated Jellies, Tablet Jellies, Creams, Custards, 

Fruit Puddings, Bottled Jellies, Lemonade 
Crystals, and Baking Powder.

Nelson’s
Liquorice Lozenges

NELSON’S SOUPS
(SIX VARIETIES)

Sole Proprietors and Manufacturers of
GORDON’S GRANULATED GRAVY

G. NELSON, DALE & CO., Ltd.
EMSCOTE MILLS. WARWICK

The above can be had from any of the following agent»:
The Smith Brokerage Co., Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wellington St. Best, Toronto.
E. W. Aahley Winnipeg.
Geo. A. Stone, 34 Inns of Court Building», Vancouver, B.C.

Nothing commends itself to the wise housekeeper 
so much as the assurance that what she buys is 
right and pure

U0TT*«iCANADAt
No batter

Ckeeelita

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
have for more than a quarter of a century held her 
confidence

FOR SALE BY ALL JOBBERS IN CANADA.

John P. Mott & Co.,
Halifax, N.S.
SELLING AGENTS i

J. A. Taylor R. S. Mclndoe Jo*. E. Huxley Arthur Nelson 
Montreal Toronto Winnipeg Vancouver

Arthur M. I .ouch* R. G. Bedlington
Ottawa Calgary

The Swn or Perfection' FORCE
“is the idea”
People think of 

first because
it was the first flaked 

food. Everybody knows it, eats it, wants 

to buy it from you. Heavy advertising 

keeps your customers acquainted with

“PUHÊ!" Its quality 

does the rest and we give 

you a decent living profit.

THE H-O MILLS
HAMILTON, - CANADA
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THE FLOUR AND CEREAL MARKETS

Business Dull with Fair Demand in Several Lines—Scattered 
Export Trade with Great Britain.

Quid business is the report from mill- 
,.1 s ami eereal manufacturers all round 
this week. The summer dullness has set 
in and while local demand is as heavy 
as can naturally be expected at this sea- 
m,u of the year, the amount of business 
passing generally is light.

The corner in the oat market in Win
nipeg and its consequent break-up pro
vided about the only feature of interest 
during the week. While this did not 
affect eastern markets to any extent it 
showed clearly the position of affairs in 
I he grain markets in the west, and some 
millers arc predicting some interesting 
operations in wheat within a short 
I iine.

Some shipments of flour are being 
made to different points in (treat Bri
tain and Europe, but this business is
.... stly in small lots and is not of any
great volume.

Farmers are bringing in supplies just 
about as fast as the market demands.

MONTREAL.
FI.( ) V It—Considerable dullness pre

vails in this market. Trade as in other 
lines, consists chiefly of small orders. 
Prices arc the same as at last quota
tion.
Win ur wheat patente..................................................... - IN

IS IS
Boys! Household................................................................... 8 10
Qlenors.................................................................................. 5 50
Manitoba spring wheat patenta......................................... 6 10

" strong bakers......................................................  i 50
Five Roses............................................................................. • 10
Harvest Queen................................ ................................. 5 50

KOI.I.El) OATS—The demand for roll
ed oats has been slightly better during 
the week. There is no change as re
gards prices.
Fine oatmeal, baa............................................ ............... S 05
Standard oatmeal, bags .................................................. S 05
Granulated '* '* ............................................ 1 06
Gold dust commeal, 98-lb bags............................ . .... 1 16
white oornmeei.........................................................  1 66 1 70
Rolled oats, 90-lb. bags.....................................................  2 90

80-lb. bags.............................................. 180 115
" bbls.......................................................... 6 76 5 90

FEED—The volume of business is only 
fair and consists chiefly of small stock
ing orders of the hand-to-mouth variety. 
No change in prices.
Ontario bran.............................................................  S3 M 34 t«
ChtUrioi Uiorto........................................................... M M 37 00
Manitoba ihorti.....................................................  SS N M 00.

MoulWa, milled". ", ", ", ", 37 on 5 00
" otralght grained......................................# 00 IS 00

rood dour................................................................. Ill HO

TORONTO.
FLOUR—The situation presents no 

new features. Millers are working easily 
"ii light local demand and arc doing 
s,,,nc export business in" small ship
ments. I'jycs are hnehanged.

Manitoba Wheat.
JO par oent. patenta 

•tron* baton.......

tralsht roller............................................................. 3 ;s 3

CEREALS—Business, though some
what quiet, is pretty fair for the sum

mer season. Supplies coming in arc 
quite sufficient to supply manufacturers' 
needs and nais arc lather mote free. 
Local demand is moderate and prives are 
unchanged.
Roiled wheat in barrels, 100 Iba..................................... S 00

oats in baft, par be* 10 Iba.................................I 60
Oatmeal, etandard and granulated. In baga M Iba. . .. S lO

BRINGING SUGAR FROM JAVA.

Cargo of Raws Coming for 
B.O. Factory.

Advices from Vancouver stale lhat the 
Norwegian steamer Tricolor is now on 
the way to the B. V. Sugar Refinery 
from Java with a cargo of raw sugar.

The cargo was plated on board at 
Cheribon and the loading process was 
slow, as it was brought to the ship in 
lighters and heaved aboard in rattan 
baskets.

Part of it was taken on at Samarang 
and Sowrabaya. These Dutch ports also 
export teak wood, coffee and indigo.

PERSONAL NOTES.
Fred Perry, traveling representative 

ior Comfort Soap in the Province of 
Quebec, was in Toronto for a few days 
during the week.

S. W. Ewing, of S. II. Ewing & Son, 
Montreal, spent Saturday and Monday 
last in Toronto. Mr. Ewing was up in 
connection with C.M.A. business.

R. Smeall, representing I). McL. 
Brophy, Montreal, was a caller at the 
Toronto office of The Grocer this week. 
Mr. Small was also in Hamilton in the 
interests of his firm. “Dick” is an old 
friend and admirer of The Grocer and 
his visit was very welcome.

W. A. W. Melville, general American 
representative of 1 hos. J. I.ipton, paid 
a visit to the Canadian branch in To
ronto last week and also favored The 
Grocer with a call. Mr. Melville’s 
optimism and hard work arc proverbial 
and encouraging to his staff.

TRADE NOTES.
The Buffalo branch of the F. F. Dailey 

Vo., are to-day entertaining the Lea
ther Finders' Association of the United 
States at Niagara Falls.

The employes of the Ingersoli Packing 
Co., Ingersoli, ran a large excursion to 
Port Stanley, Ont., ou Wednesday, July 
8, which proved a big success. Games 
of various kinds were indulged in ami 
with the pleasant surroundings the day 
was spent most enjoyably. One of the 
means of advertising the picnic was ex
ceedingly novel. A few days before a 
balloon was liberated, attached to which 
was a ticket for the excursion. The find
er of the slip was entitled to a free trip 
with the excursionists..
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Turnover
is what counts. Nothing is more 
to the merchant’s interest" than 
to buy goods of a quality which 
assures quick sales. The ex
perience of scores of grocers 
is that

Mooney’s
Perfection Cream 

Sodas
are quick sellers. Their quality 
is so good that customers use 
them up quickly and send in 
repeat orders. Just taste a 
Mooney Perfection cracker 
yourself—it’s a most convincing 
argument of quality !

I
PERFECTION

V MOONEY BISCUIT A unoy c: 

STKATFOKD C1NA0&

The Mooney 
Blsouit & Candy 

Company,
LIMITED

stratford; • canada

ggggga 6ELATWE
When an ARTICLE has held the 
FIELD for over SIXTY YEARS It 
must have MERIT on its side. That 
is why you should always supply

COX’S GELATINE

Cieidlii A<*nli
C. l. Celsee k See. Heetre.l
D. Hum. • Ce..
A. r. Tiwet A Ce..

J. & G. Cox,
M

Geréit EilU 
EDINBUIGH
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POT
AND

PEARL
CALEDONIA MILLS

BARLEY-.FEED
John MacKay Limited ..... Bowmanvllle, Ont.

EPPS’S
IN V4-LB. LABELLED TINS.

GRATEFUL
COMFORTING

14-LB. BOXES

Speolal Agente for the entire Dominion, C. E. COLSON A SON, Montreal 
In Nova Sootia, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A CORDON, Winnipeg

THE MOST /^ApAA 
NUTRITIOUS

MEGS
nutmegs AT FIRST-HAND. To wholesale oely

C. H. SINKS & CO., MONTREAL

DON’T FAIL
To send for catalog show

ing our Une of

PEANUT ROASTERS, 
CORN POPPERS, &e.
LIBERAL TERMS.

KINGERY MFG. CO . 106 108 E. Pearl St..Cincinnati 0

BODE’S CHEWING GUM
High Quality and absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
THE BODE’S GUM CO., LIMITED, 31 St. George St., MONTBEAL

The Uniform 
High Grade 

Quality of

will keep your customers and build up your tea trade. 
Our extensive advertising will create and maintain a 
steady demand, a demand in which you should participate.

CANADIAN OFFICE. VANCOUVER, BC.
Agent»—Richards & Brown, 34 Notre Dame Street, Winnipeg, Man.

Persons addressing advertisers will kindly 
mention having seen their advertisement in 
this Paper.
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WESTERN FACTORY TO IM
PORT RAWS.

That thv demand for sugar in the 
west is growing with the increase in 
imputation is shown by an item of in- 
lercsting news from Raymond, Alta., 
this week. '1 he Knight Sugar Vo., of 
that town, which heretofore lias been 
operating on local grown beets, is not 
able to supply the demand and has de
cided to branch out into the importa
tion of raw beet sugar. Arrangements 
have been made for a considerable sup
ply from Germany, and it is stated that 
a large shipment is already on the way 

The quantity of beets supplied h> 
farmers in the district has only been 
sufficient to keep the factory running foi 
a few weeks. The new move will enable 
it to be operated for a considerably 
longer time each year.

PATRAS CURRANT RETENTION
Advices from I’atras, Greece, regard

ing the currant situation, say :
“Although there are some complaints 

about the damage done to the new crop 
in some of the provinces, owing to the 
warm weather prevailing the last ten 
days, we do not know that the damage 
has amounted to much up to the pres
ent time. Supposing the new crop is 
safely secured and the yield reaches 
170,000 tons net. the quantity which is 
considered probably as a maximum, it 
is certain that the retention will he fix
ed at 35 per cent, in Rind for thv in 
tire quantity that is expected during the 
season 1908-0!). In the period 1907-08 
exports avciaged 122,1)00 tons net. Tak
ing as a basis a yearly export of 117,- 
000 tons net and deducting from a crop 
of 170,000 tons net the 35 p.c. retention 
in kind, say, 42,000 tons net, would leave 
a balance of 128.000 tons net to be ex
ported, or a matter of ti,000 in excess 
( f last season."

OPEN TO BUY
Feed and Seed Oats, Wheat and Barley

Quebec’s leading Flour and Grain 
House.

C. A. PARADIS, Quebec

MACARONI, VERMICELLI AND PASTES
92 Beaudry Street MONTREAL

H. CONSTANT
First and sole maker in Canada 

of all kinds of

SUCHARL'S COCOA $
This Is the season to push SUCHARD’S CO- # 
COA. From now on cocoa will be in demand i 
daily. It pays to sell the best. We guarantee A 
SUCHARD’S cocoa against all other make». A
Delicious In flavor; prices lust right. J

FRANK L. BENEDICT & CO., Montreal !
Agents. a

The GRAY, YOUNG k SPARLING CO., Limited
SALT

MANUFACTURERS
Granted the highest awards in competi

tion with other makes.
WING HAM established isti

r
• • t
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LEA & PERRINS 
SAUCE

GREATEST

GLOBE TROTTER

OF THE

CENTURY

U an» PERRINS'

WELL

KNOWN AND

APPRECIATED

THROUGHOUT

THE WORLD

Making the dinners in millions of homes 
more Lasty and appetizing.

Lea A Perrins’ Sauce gives a rare relish 
to Fish, Meats, Game, Salads, Cheese, etc. 
Look for the, signature !

“ We advertise to the general Public in 
Newspapers and Magazines that this fam
ous Sauce can be had from all Grocers."

J. M. DOUGLAS & CO.
Est. 1837, - MONTREAL

Canadian Agents.

Your Percentage of Profit
on our lines is such that you will find those dainty 
chocolates—

CHOCOLATS MEU RISSE
the most satisfactory confectionery to handle. These 
goods are the resylt of 62 years experience and are as 
nearly perfect as it is possible to make them.

Chocolats Meurisse
J. A. HERREBOUDT, Manager 

22 Lemoine Street, - - MONTREAL
Agents:

Mathewson's Sons, Montreal ; T. E. Charest, St Gabriel St., Quebec 
W. C. Scott, 76 Queen St., Ottawa.

Ml FANS
wMnt moss WHITE MOSS 

COCOANUT
HAS BEEN so many years on the 
market, and its quality has been so 

long uniformly excellent, that it is 
now regarded as a staple, and it is in your 
interest to have it in stock.

Prices on Request

The Canadian Cocoanut Co., = Montreal

A Dish of Ice Cream
Is welcome aoj time during the warm weather. Your 
customers will find it very easy to make a delicious frees* 
of it at any time with

MACE'S
Original Ice Cream Powder

by simply adding boiling milk. Hare you a stock to 
supply their wants ? If not write us to-day.

A. H. MACE 6 CO.
746 Notre Dame St, Weet, - MONTREAL

THE DOHINION WAFER CO.,
« St. Viicdl Street, SOMMAI.

BISCUIT CUPS
A SPECIALTY.

ICE PIES,
ICE CORNETS,

Etc., Etc.
Dealers in Choice Ice Cream. 

Telephone Main 1310

\
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Raspberries
Will be coming in fast this week. 
We look for prices to range about 
1 Oc. box.

Canadian Red Cooking Cherries, 
$1.00 ; Gooseberries, $1.00 to $1.26 
Basket ; Eating Cherries, $1.26 to 
$1.50 basket.

In Imported Fruits Late Valencia 
Oranges are now at their best. 
Bananas are some easier in price,
California Plums and Psaohes
are good. »

llberta Peaches, both Texas and 
Georgia are now arriving in fine 
shape.

SS-S7 Church St., TORONTO

TEA;
lis History and Mystery

BY

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive 
work containing valuable information 
about Tea. It should be in the hands 
of every enterprising Grocer and Tea 
Dealer in the country.

CONTENTS
1. Early History.
2. Geographical Distribution.
3. Botanical Characteristics and

Form.
4. Cultivation and Preparation.
5. Classification and Description
6. Adulteration and Detection.
7. Testing, Blending and Preparing.
8. Chemical, Medical and Dietetic

Properties.
9. Worm’s Production and Con

sumption.
10. Tea Culture, a Probable Ameri

can Industry.
Mailed to any address on receipt of

Price $2.00 Postpaid
12mo. Bound in Cloth.

TECHNICAL BOOK DEPARTMENT

The Maclean Publishing Co.,
10 Front St. East, • • T010NT0, CAR-

FRUITS, VEGETABLES AND FISH
Canadian Orchard and Garden Products are Filling the Markets 

—Potatoes Scarce and High—Fish Steady with Good Business.

With Canadian fruit coming in in mag
nificent quantities and in various lines 
the imported lines arc being forced out 
of business and little attention is being 
paid to them. Strawberries are still 
coming, though in curtailed quantities 
and in qualities that the dealers are not 
so proud of. But their place is being 
taken. Raspberries, cherries, goose
berries and red currants are beginning 
to arrive and will soon be plentiful. 
Though the fruit is plentiful, it is being 
rapidly snapped up and business during 
the wedk has been exceedingly good.

The feature of the vegetable market is 
the high prices of potatoes. New ones 
are coming forward slowly and supplies 
of old ones are pretty short. This, with 
a good brisk demand, means a strong 
market. Canadian tomatoes are coming 
in rather more freely and a good crop 
is looked for. Green beans are also in 
better supply.

1 he fish markets remained fairly 
steady during the week though business 
is reported good for this season of the 
year. Little shipping, of course, is be
ing done to the outside towns and this 
cuts down the aggregate considerably.

MONTREAL.
GREEN FRUITS—Bananas have been 

in good demand. A local dealer, in 
speaking of this fruit, remarked on its 
increasing sale due to a wider apprecia
tion of its dietetic qualities. Valencia 
oranges arc a little easier now, being 
quoted at $4 to $4.75.
Bananas, fine stalk....
Uoooanuce, new, per biff.......................................
Lemons...................................................................
Porto Rico oranges, Do*.......................................
Valencia oranges....................................................
Pineapples, case.....................................................
Strawberries, Canadian........................................
Apples ..................................................................
Sorrento oranges....................................................
Apricots, 4 baske* crate........................................
Peaches, “ " .........................................
Plums, " " ........................................
Pears, boxes...........................................................
Tomatees ..............................................................

1 «0
400 
3 It)
1 09
3 75
2 50 
1 50
1 50
2 00
3 00 1 10

2 10
4 00
3 50
5 60
4 75 
3 75 
0 10
6 00 
1 71 
1 76
5 00
3 00
4 00 
1 15

FISH—In some lines there is a ten
dency to advancement in price, although 
slight. Haddock is quoted at 5c, as 
well as 4c. Halibut is being quoted a 
cent higher for best quality. The same 
may be remarked of steak cod and pike. 
Salmon continue plentiful and price is 
low, but brook trout are still scarce. 
Haddock plentiful. Lake trout are be
coming scarce, as is usual during July. 
Steak cod are in only fair demand. Sea
son for lobsters closed July 1st and in 
future prices will be higher.

Fresh end Frozen Fish.
Brook trout, lb............................................................ 0 80
Haddook. per lb.................................................... 0 01 9 #5
Fresh halibut........................................................ 0 09 0 10
Maekeral, "   .... 0 10
Dore, " .......................................................• 10 0 18
Steak cod..................................................   0 07^*uluh.'ib''• io

Shad, each..................................................................... 0 26
Striped Bass, lb............................................................. 0 12
B.O. salmon, lb............................................................. 0 12
Qualla Salmon, lb......................................................... 0 09
Gaspe Salmon ............................................................ 0 14
Lake trout— .............  0 10
Smoked and Sailed—

Haddlee, boxes, per lb...................................  0 07 0 00
Kippered Herring, 60 In box................................. 1 00
Yarmouth Bloaters, per box................................ 1 10

Prepared and dried—
Shredded cod, box of 2 dozen cartons................. 1 01
BklnleMcod.1001b.oasM..................................... I 60
Strictly boneless pure ood, boxes.............  000 0 IS

6o

BonelM ood, 90 lb. boxM..................................... 0 06à
::::

English strip ood, 30 lb boxes, per lb................. 0 09
Cod bits, 3 Id. boxes, per lb..................................  0 07

Oysters apd Lobsters—
Malpeques, bbl....................................................... 6 00
Standards, bulk, per Imp. gal.......... *.................. 1 50
Standards, quart tins, sealed.............................. 0 40
Paper palls, 100, pint sise...................................... 1 10,r^ 100, quart else....................................  1 BO

Pickled Ash—
No. 1 Mackerel, 20-lb. kitte........................  1 76
Green cod, large, lb...............................................  I 04
Green ood, 1 lb.............................................. I 03
Labrador Salmon, |-bUs........................................ • 60

TORONTO.
GREEN FRUITS—The Scott Street 

market has been a busy spot during tin- 
week with the large number of cars com
ing in daily and the hosts of retailers 
in attendance hunting up fancy goods. 
The run of strawberries is about ended. 
Early in the week they were scarce and 
higher. Now they arc nearly done. The 
quality, too, has been rather poor all 
week. Raspberries are coming in some
what freely, however, to take their place 
as are cherries, gooseberries, red cur
rants and some blueberries. Not much 
attention is being paid to imported 
fruits, prices of which remain pretty- 
steady,. and with the larger supplies of 
the Canadian varieties two or three 
lines of these are cut out.
Oranges, late Valencia», California, eases.............. 4

*• Bahamas..................    2
" Mediterranean sweets, box......................3
“ Pafcerno Orals, " ...................2
“ Blood, half doxm.....................................

Lemons, California, November cut.....................  3
Meeetnae, new crop.................................... S

“ Bahsmae, 80>, 96’s, 118’e, box.................. 2
Apples, No. 1 winter fruit, fa* cy spies.....................

" “ “ extra............
" No. 1 " ....................................... »
" imported, hamper.........................................

Bananas Jsmaicas, eights .................................. 1
Jamaica Arete, per bunch..................... 1

" jumbo bunches ................ I
PineapplM, Florida................................................. 2
Strawberries, qta., Canadian and imported...........0
Gooseberries, Canadian, large baskets..................0
Red currants ............................................................ f
Raspberries per box............................................. 0
Blueberries, per basket...............................................
Rhubarb, Canadian per dos..................................... 0
Coeoanute, per saob ...............................................
Cherries, Canadian, basket................................... 1
Watermelons..............................................................0
Limes, per case.............................................. .............
CantaloupM, California, crate.................................5
Grape fruit, Bahama, box....................................... 3

— •' California, box........................................ 4
" Florida, box....................  4

Plums, " .................................................1
Pea hes, " ....................................................

" Georgia.....................................................  ?

4 75 
0 SO
4 10
1 25
2 00 
171
1 00 
1 60
5 00
6 50 
$ 00
2 76 

15 1 65 
76 2 25 
00 9 25 
71 3 60 
07 0 10 
76 1 00•• 1 oo

0 13 
1 75 
0 25 
450 
1 75 
0 45 1 Î6 
I 50 
4 00
4 75
5 00 
9 10 1 25 
I 50

11

15

VEGETABLES—A brisk demand for 
potatoes, with short stocks of old and 
very few new ones offering is shoving up 
local prices. Canadian tomatoes are 
coming in quite freely, as are cukes and 
cabbages.
LWuoVOknkdisn, doz.........................................* »
Cucumbers, Otoidlin. per fcuk.t ........................
Tomstow, Term wee. perorate......................... ....

•• Canadian, per baaket.........................  1 SO
Mushrooms, per lb............................  ...........................
Radishes per «Vz., Canadian.................................... .
Spinach, Canadian, bush.................................... 0 60
Beets, Canadian, half-dozen bch...........................
Egg plant, each..................................................... 0 20
Beans, wax. per hamper..............................................
Peas, new, basket ....................................................
New Brunswick Delaware», per beg................. ...........
Potatoes, Canadian, per beg ................................

" new, Caned* an. per bbl................................
•' new, bbl, Virginia ..............................  4 25

Sweet Potatoes (Jersey), per bbl.................... 9 00
Onions, Beimudas, per 60 lb. orete..................... 1 28

" per beg....................................................... 1 46
" green, per do*., Canadian........................... . •
" Egyptian per sack .................................  2 40

Carrots, new, per half dos. bunohM........................-
Parsley, per dos................... ....................  0 90
Watercress, dos..............................................................

0 zo
1 15 
1 25 
1 75 
0 60 
0 15 
0 75 
0 15 
0 25 
1 25 
0 40 
1 40 
1 40 
4 50 
4 60 
400 
1 60 1 51 U II 
3 00 
0 121 0 10 
000
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KISII—The markets continue pretty 
.,1,-ailv with prices practically unchang 
, ,1 Business is reported fairly good for 
ihe season of the year. Some arrivals 
,,i .,ea salmon of good quality were an 
iinteiesting feature.

Owiitae tiy. »*r lb................................. • £
déniai, ■•dluaeerlb......................................... J ■

:::::::::: .v.v:. .v
affijtffSihwisht...... .'.................... JJ*

Blueân». mell white, e#r lb........................................  JW

Ses salmon........................................................... # *■ ®

SALMON FISHING IN FULL 
SWING.

Sockeye and Spring Salmon Both 
Running on British Columbia 

River.
Fishing is in full swing on the Naas 

and Skccna and on Rivers Inlet, accord
ing to information brought by the 
steamship Vadso, which returned to port 
last evening.

On the Naas the sockeye and spring 
salmon are both running, the catch being 
lf> to the boat, and the same ligure is 
recorded on the Skeena. Only sockeye 
are running in Rivers Inlet, where the 
catch is about 10 to the boat. Chinese 
and Indian cannery hands have been 
making their way to the canneries for 
the past three weeks, and the river and 
inlet concerns are ready for packing.— 
Victoria, B.C., Times.

CANNED GOODS TO UNITED 
KINGDOM

Imports Show Material Increases 
Over Former Season.

Exporters will be interested in the fol
lowing statistics of canned goods im
ports into the United Kingdom during 
the five months ended May 31, as com
pared with the same period in 1907 :

1908 1907
In May—

Condensed milk ..........  159,587 133,751
l obsters ......................... 8,445 7,291
Salmon ...........................  142,933 42,161
Sardines .......................... 15,701 26,001
California fruits . .. 12,215 54,848
Canned apples .............. 6,692 750
Singapore pines ......... 34,120 22,809
tomatoes, American ... 2,000 1,000
Tomatoes, French ........ 599 763
Tomatoes, Italian .. .. 25,853 15,925

Five months ending May 31—
Condensed milk .......... 841,808 959,360
Lobsters .......................... 16,543 14,209
Salmon ........................... 494,496 281,175
Sardines ......................... 106,588 167,879
California fruits ......... 179,562 174,589
Canned apples .............. 57,164 79,913
Singapore pines ......... 149,173 225,589
Tomatoes, American ... 4,253 2,056
Tomatoes, French ....... 5,890 3,886
Tomatoes, Italian- ....... 150,112 102,422

Georgia Peaches
We have been appointed distributors 
for several large Peach Associations in 
Georgia. This delicious fruit will be
sold in 6 basket carriers at very 
moderate prices to encourage distri
bution and liberal consumption. Also we 
will sell this week several cars Cali
fornian Plums and Bartlett 
Pears, Tomatoes, Oranges, etc.

WHITE <6 CO., Limited
Wfio/eea/e Fruit and Produce

Branch at Hamilton TOrOntO

LEMON INTELLIGENCE
Means “Wake me early" to the fact that Hot Weather is lemon wea
ther—don't let your supply run out. It pays to have a supply of what 
the people want when they want it. The best brands on the market 
are " 9t. Nlcholaa " and “Horn» Guard " that's more Lemon 
Intelligence.

W. B. Stringer & Co., soie Agents, Toronto

Seasonable Goods

Canadian Strawberries 
Florida Water Melons 

California Late Valencia Oranges
(Celebrated Golden Orange Brand)

Fancy Ripe Bananas 
Texas and Canadian Ripe Tomatoes 

Southern and Canadian Cab
bage and Cucumbers

HUGH WALKER <6 SON
GUELPH, ONT.

Persons addressing advertisers will kindly 
mention having seen their advertisement In 
The Canadian Grocer.
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Classified Advertising
Advertisements under this heading, 2c. per word for 

first insertion, 1 c. for each subsequent insertion.
Contractions count as one word, but five figures (as 

$ 1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements In no case can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.
1 00 words each insertion, 1 year......... $30 00
“ “ “ 6 months... 17 00
“ 11 “ 3 months... 10 00
50 “ “ 1 year.......... 17 00

“ “ 6 months... 10 00
25 “ “ 1 year.......... 10 00

AGENCIES WANTED.

WANTED Wholesale grocery broker in Montreal 
is open for few more lines, canned goods a 
specialty. Highest connections, fifteen years 

experience. Apply Grocer Office, Toronto. (46)

BOOKS FOR THE OROOBR.

TEA BLENDING as a fine art, by J. M. Walsh. 
This work is especially designed for the use and 
ins ruction of those engaged in the tea and 

grocery business, containing formulae for the scientific 
and judicious combination of the different varieties 
and grades of tea. Price, $2.00 postpaid.

TEA, its history and mystery, by J. M. Walsh. The 
contents of this practical and exhaustive work 
include cultivation and preparation; adulteration 

and detection ; arts of testing, blending and preparing ; 
chemical and medicinal properties, etc. Price, $2.00 
postpaid.

CO h F EE, its history, classification and description, 
by J. M. Walsh. This interesting and instruc
tive book deals with the commercial classification 

and description, adulteration and detection, and the 
art of blending and preparing of coffee. Price, $2.00 
postpaid-

Art and science of window dressing,
by S. W. Roth. Every retail grocer should learn 
the methods set forth In this book—which is spec

ially written for Grocers—on how to make grocery win
dows attractive and thus draw trade. Every means of 
successfully displaying goods is treated of in its 14 
chapters and 30 illustrations. Price $2 00, postpaid.

SALES PLANS -This book is a collection of 333 
successful plans that have been used by retail 
merchants to get more business. These include 

special sales, getting holiday business, co-operative 
advertising, money-making ideas, contests, etc. 
Price, $2.50 postpaid. MacLean Publishing Co., 
Technical Book Dept., 10 Front Street E., Toronto.

FOB BALE

ONE GENERAL STORE, consisting of dry" goods, 
groceries, glassware, china, flour and feed, &c., 
hardware, hay and oats. Stock worth about 

$3,000. Size of building, 20 ft. by 48; lean-to build
ing, 16 by 20 ; 6 rooms upstairs over store. Buildings 
worth between five and six hundred dollars if sold 
with stock. If buildings are sold separate the cost will 
be a little extra for buildings and situation. 1 cook 
stove, 1 coal stove. 1 box and 1 parlor stove. Size of 
lots, 40 ft. by 150, on Main Street in Torastown. 
Three lots and a storehouse 24 by 30 ft. and 2 stables. 
Post office in connection. Apply Mrs. J. Clark, 
Torastown, Ontario.

A BUSINESS FOR SALE in a prosperous town 
of about 2000 population ; two railroads as con
venience, one being direct to theNorthwest. The 

town is about 60 miles north of Toronto. The best 
reasons for sellingout. Yearly sales $9000 to $ 10,000 
on a $2,500 stock. All further particulars on applica
tion. Address P. O. Box 288, Alllston, Ont. (28)

BUSINESS CHANGES.

IOHN NEW, Real Estate and Business Broker 
156 Bav Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GROCERY BUSINESSES —l have several choice 
grocery businesses for sale In Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

d>/1 P;nn~GENERAL country stock for sale. 
tPTT^UVJVJ fifty miles from Toronto, splendid 

farming community, all new goods, 
satisfactory reasons for selling, eighty cents on invoice. 
John New.

<h n — GROCERY, splendid stand, excellent 
vPl'OOO store and dwelling, trade exceeding 
three hundred weekly. John New, Toronto.

IF vou want to buy or sell a business, write, John 
New, Toronto.

PERIODICALS.

THE GROCERS’ MANUAL-New edition,enlarged 
and illustrated. 1188 pages. All about Groceries, 
Provisions, Fruits, Spices, Drysalteries, and 

Chandlery, their sources, varieties, manufacture, adul
teration, &c. Specimen pages free. W. Clowes & 
Sons, Ltd., 23 Cockspur St., London, S.W.

ADVERTISING writers and business men interested 
in good printing should subscribe to Canada’s only 
printing trade paper, THE PRINTER AND PUB

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East, Toronto.

THE BUSY MAN’S MAGAZINE is the most popu 
lar periodical of its kind. Why? Because each 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive and interesting articles appear
ing in the other magazines and periodicals of the 
month- The cream of the world’s periodical press is 
too valuable to overlook. BUSY MAN’S is on sale at 
all news-stands. Better still, send $2 for one year's 
subscription. Mail it to-day. THE BUSY MAN’S 
MAGAZINE, Toronto.

COMPLETE information on books, stationery, fancy 
goods, music, photo supplies and kindred lines is 
given each month in THE BOOKSELLER AND 

STATIONER, of Canada. Subscription price $100 
per annum. Address, 10 Front Street East, Toronto.

THE market reports make HARDWARE AND 
METAL a necessity to every hardware merchant, 
paint and oil dealer in Canada. It is mailed every 

Friday. Subscription price is $2 per year. Address 
HARDWARE AND METAL, Montreal, Toronto or 
Winnipeg.

/'ANÀD1AN MACHINERY AND MANUFACTUR 
V ING NEWS, $1 per year. Every manufacturer 

using power should receive this publication regu
larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condensed advertisements 
for “ Machinery Wanted ” inserted free for subscribers 
to the GROCER. “Machinery for Sale ” advertise
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 10 Front St. 
East, Toronto.

WANTED.

WE WANT MANUFACTURERS to send carloads 
of goods to St. John, N.B., to distribute to Mari
time Province points. We warehouse, distribute 

and sell anything. J. S. Gibbon & Co., St. John, N B.
[28]

WANTED—Grocery traveller for Counties of Sim- 
coe, Dufferin, Grey, Bruce and Huron. None 
but experienced men, with connection, need 

apply. Box No. 204. (28)

WANTED in every town and village, a represen 
tative to take charge of the circulation of ou. 
various publications : — Hardware and Meta: 

Canadian Grocer, Financial Post, Plumber and Stean: 
fitter, Dry Goods Review, Printer and Publishe 
Bookseller and Stationer, Canadian Machinery, an 
Busy Man’s Magazine Good financial standing an 
business connection a strong recommendation. Jut, 
the position for a retired business man for his spar 
time. The MacLean Publishing Company, Limitée 
Toronto.

MSOBLLAUBOUe.

CTORAGE suitable for out of town manufacturers o. 
kJ brokers, central in Toronto. Office room i.

required. Address “Storage,” THE CANADIAN 
GROCER, Toronto. (tf8)

NATIONAL AID An aid to every retail merchant in 
the world. Saves money, time, work and worn 
The National Cash Register. F. E. Mutton, 

Canadian Manager, 129 West King Street, Toronti,, 
Ont.

HIGH CLASS COLOR WORK-Commercial std 
tionery, posters. The Hough Lithographing Co 
Limited. Office, No. 3 Jarvis St., Toronto. Tele 

phone, Main 1576. Art, good workmanship, business 
methods.

/'HERR1ES SHIPPED TO ANY ADDRESS. Lor 
V/ respond with W. T. Riddell. Auburn.

APPRENTICES
can Bank Money in a few weeks.

Work will take but a few hours a week.
You Need no Money because we provide 

the capital.
We will start you in business by sending 

you your first stock without charge- The 
money from the sales of these will be used in 
buying new stock-

If you will try it, we will send supplies at 
once. Your profits are large.

IN ADDITION
there are bonus prizes : a watch is one of these 
bonuses.

Some boys and youths are earning a large 
sum each week as extra money.

WRITE AT ONCE TO

The Maclean Pub. Company
10 Front 8t. E., TORONTO

Are you Interested In any of th * 
linos that aro advertised ?

A Rost Card will bring you price 
list and full Information.

Don’t forget to mention Cana
dian Grocer.

Ship your

DRIED APPLES
before warm weather eete In

O. E. ROBINSON & CO.
EeteblUhed 1660

IngersoH - Ontario

California Fruits Watermelons
THE DAWSON COMMISSION CO., TORONTO
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The Wise Grocer
is placing his order for 1908 pack and buying

“PEERLESS” Brand
Canned Goods

Put up by the Beamsville Packing Co., Limited.

Sole Distributors :

WARREN BROS. & CO., - LIMITED
TORONTO and KINGSTON

Brunswick Brand Unequalled
Grocers have found by experience that 

the best canned fish comes from the home of 
the industry in New Brunswick. They have 
also found that

Brunswick Brand
is always first—ever to be relied upon. This 
famous brand ensures you getting abso
lutely the best

Sardines, Clams, Scallops, 
Herring In Tomato Sauce, 

Finnan Haddles and 
Kippered Herring

New Pack Herring in Tomato Sauce, 
and Sardines, now obtainable. All kinds. 
Undoubtedly the best.

Connors Bros., Limited
Black's Harbor, M.B.

Dominion Fruit Exchange
52 Nicholas St., - - - OTTAWA, CANADA

We want your shipments of Strawberries and all 
other kinds of Fruits and Vegetables.

Remember we handle all Fruits and Vegetables 
for the Dominion Government, grown at Ex
perimental Farm here.

You will certainly make money by correspond
ing with us when you are open to buy or sell 
anything in our line.

We also make returns promptly, charging ten 
per cent, commission and no more.

Don’t forget that we operate the largest Fruit 
auction rooms in Canada.

We also have G.T.R. siding, so that there is no 
cartage at this end.

OUR REFERENCE : 
Crown Bank, or any mercantile agency.

AUCTION SALES 
Monday, Wednesday and Friday, 

at 2 p.m.
Also every morning at eight o’clock during 
berry season.
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WILSON’S
FLY PADS

Are fast sellers during the summer months, and pay the retailer from 
66 per cent, to 90 per cent., according to the quantity purchased.

ADVERTISED THROUGHOUT CANADA

t
5

uu
US

s
titfac=>tti

Tuckett’s
Orinoco Cut Tobacco

No better, just a little milder than

Tuckett’s “T. & B.” 
Myrtle Navy Cut Tobacco

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON. CANADA

Any Boy who has One Cent can Turn it Into
Ten Dollars

One cent invested in ■ post csrd to us will bring you information about bow we start you in business, so that you can 
earn money for yourself. You can make plenty of pocket money all the time—money you will enjoy more because you made 
It in business for yourself. Hundreds of boys are doing this. SO CAN YOU.

No money required. We furnish capital.
We also give prizes. There is a prize for every boy, whether be lives in a large city or a little village. Very fine 

prizes have gone to fellows in small places. Don’t delay a minute. Write us to-day. A post card will do.

The MacLean Publishing Go., 10 Front Street East, Toronto
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FACTS ABOUT GROCERIES

Truffles.
The word truffle is from the Latin 

tuhor (signifying a swelling).
Truffles are an edihle fungi, and may 

lie railed underground mushrooms—or, 
lather, vegetable tubers, possessing an 
animal rather than a vegetable flavor.

They seem to share the caprieious na
in re of the mushroom in regard to cul- 
i ivation, and are seldom found twice in 
I lie same plaec. A piece of ground that 
may yield a great quantity one year 
may he quite fruitless the next. They 
are", however, mostly found in loose soil 
about a foot deep, under or near old 
oak, hireh or walnut trees, and are of 
irregular size, round shape, and dark 
brown color outside, while the insides 
may he brown, grey or white.

Those from the south of France are 
the most highly prized, but truffles are 
also pretty abundant in Italy, Spain and 
Holland.

In appearance the ordinary truffle is 
about the size of a walnut, with a rough 
brown warty surface closely akin to the 
potato, which it likewise resembles in 
consistency, though not in color.

They seem to grow in clusters, with
out roots, five or six inches below the 
surface of the earth, and, not yielding 
to cultivation, they must he sought for 
in chance places, from November to 
March.

In some parts of Italy the domestic 
pig is commonly driven out to the 
woods with a cord attached to the hind 
leg, and the holder of it observes where 
il begins to root ; indeed, if not sharply 
watched, the animal devours the prize 
before he can he stopped.

Washing Powders.
These comprise cleansing crystals, dry- 

soaps, extracts of soap, and soap pow
ders. They are generally made up of III) 
parts of soda crystals ground to pow
der, and then mixed with a small per
centage of soap, and about two parts of 
either starch powder or borax.

The best of them have soda ash as 
I heir chief basis. Sometimes it is re
duced to a coarse powder and stirred up 
with liquid size or a decoction of lin
seed, Irish moss or British gum, after 
which the compound is dried and finally 
recrushed and powdered.

Zante Currants.
The dried Fruit, sometimes called Cor

inthian raisins, produced from small 
grapes of the variety Corinthiaca, about 
'he size of peas, and which grow in dus
ters about three inches long.

Large quantities of this description 
are cultivated in Morea, Corfu, and oth
er islands of Greece, as well as in 
Zante.

In the latter the fruit is grown on an 
immense plain, under the shelter of the 
mountains on the shore side of the is
land, where the sun has great power 
and quickly brings them to maturity.

When gathered and dried by the sun 
and air, on mats, the currants are con- 
'cyed to magazines, heaped together, 
and left to cake until ready for ship
ment. They are then dug out with iron

crowbars, trodden into casks, ynd ex
port ml.—American (Ireicer.

AN EXPENSIVE DELIVERY.
It cost the grocery firm of Walton 

Bros, of Blaine, Wash., a little town 
near the western Canadian boundary, 
$ 188 to deliver an order of groceries 
valued at 10s the other day. A woman 
living just over the line in Canada sent 
to Blaine for two cakes of soap and a 
pound of butter. The United States 
town is hut a few miles away, while the 
nearest grocery on the Canadian side is 
15 miles distant.

The Waltons sent their wagon across 
the line to deliver the goods. Sharp- 
eyed Canadian customs inspectors caught 
them in the act and promptly confiscat
ed the team and wagon, while the drivel- 
managed to escape over the fence to 
Uncle Sam’s dominion.

The customs authorities tried the case 
against the absent defendants, ordered 
the team, valued at $800, and the wa
gon and other goods confiscated, and im
posed a fine of $!HI. The Waltons, rather 
than lose their team and wagon, paid 
the whole amount. And the worst of it 
was, the woman who ordered the stuff 
called up the grocery and made a kick 
because she failed to get her goods. She 
was sent the money value.—American 
Grocer.

IS SERVING ROYALTY.
Thomas J. Lipton has recently re

ceived the high honor of special ap
pointment as tea merchant to IL I. M 
King of Prussia, the German Kmpcror, 
II. M. the King of Spain, and T. M. the 
King and Queen of Italy. This is in ad
dition to the honor held for many years 
past as merchant to li. M. King Kd- 
ward VII.

Handle

OLD CHUM
Cut Plug 

Smoking 
Tobacco

It’s a Trade Bringer

CLAY
PIPES

Those mads by
mcdougall

are peerless. Insist upon 
haring them.

D. McDOUOAU 4 CO., Glasgew, Scat.

ATTENTION.

JOS. coté,
QUEBEC

invitee the merchants of the Dominion, who 
intend to come to Quebec on the occasion of 
the Tercentenary Celebration», to viait hia 
establishment.

This house carries the most varied and best 
selected stock in the Dominion and offers to 
receive all parcels which visitors hand to them 
to be transmitted immediately to their addresses 
without charge.
Office and Sample Room : 186-1 88 Rue St. 

Paul; Phone 1272. Warehouse : 119 Rue 
St. Andre; Phone 1272. Branch Office : 
1 79 Rue St Joseph : Phone 2097.

When writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

BLACK WATCH
The Big Black Plug 
Chewing Tobaooo.

Already a Big Seller 

Sold by all the Wholesale Trade
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STORE EQUIPMENT AND SUPPLIES The Canadian Grocer

IF INTERESTED IN 
STORE FIXTURES

IN VIEW OF PRESENT OR FUTURE 
NEEDS, BE SURE AND SEE OUR

WALKER BIN DISPLAY
AT

THE DOMINION FAIR, 
CALGARY

OUR REPRESENTATIVES IN ATTENDANCE WILL 
BE PLEASED TO SUBMIT DESIGNS, PLANS AND 
ESTIMATES FOR THE COMPLETE FURNISHING OF 
YOUR STORE.

The Walker Bin & Store Fixture Co.,
BERLIN, ONT. - Limited

Representatives
Manitoba : Stuart Watson & Co., Winnipeg ; Saskatchewan and 

Alberta ; J. C. Stokes, Regina, Sask.
Montreal ; Kenneth H. Munro. Coristine Bldg.

Write for Illustrated Catalogue : “Modern Grocery Fixtures."

The Ends of the Meat Will 
Pay for It

THE STERLING SLICER
Cuts perfectly Bacon, Boiled Ham and Boneless Meats of 
all descriptions. It is eijual to any one hundred dollar 
sheer on the market and has the additional advantage of 
being able to slice the ends.

A High Grade Sheer at a Low Price

Write us for illustrated booklet containing testimonials from 
prominent grocers and butchers who are using it.

HOWARD BROS. Brantford
CANADIAN AGENTS

Still the 
Beet on the 
Market

Arctic
Refriger
ator
Serviceable, 
Dry, Low 
Temperature

Easy-Price.

John Hillock 
& Co., Ltd.

Toronto

TRY A

Condensed Ad.
IN THE

Canadian Grocer

1 " \
A PIECE OF CHALK

Time was when a piece of chalk was the account
ant's most approved instrument. When a charge 
was made it was “chalked up." When it was paid 
it was rubbed out and there you are. Easy 
enough, hut

Allison Coupon Books
are just as simple 
And ten thousand 
merchants in Am
erica and foreign 
countries consider 
them better.

(iive them a trial. 
Begin in a small 
way if you like, but 
TRY THEM and 
see for yourself how 
much iletter they 
are than any other 
method of account-

The Plan :
If a man wants credit for $i0.00 and you think 

he is good for it, give him a $10.(XT Allison Coupon 
Book, and have him sign the receipt or note form 
in front of book, which you tear out and keep. 
Charge him with $10.00—no trouble. When he 
buys a dime's worth, tear off a ten-cent coupon, 
and so on until the book is used up. Then he pays 
the $10.00 and gets another book. No pass-books, 
no charging, no lost time, no errors, no disputes. 
Allison Coupon Books are recognized everywhere 
as the best. For sale by the jobbing trade every-

Manufactured by

Coupon Co.
INDIANAPOLIS, IND.

SPRAGUE

CANNING MACHINERY CO.,
CHICAGO, ILL.. U.S.A.

Five hundred neatly printed Business Cards, Bill
heads or Dodgers one dollar. Full line of Price Tickets 
and Window Cards. Samples and price liston application

FRANK H. BARNARD, PRINTER
246 Spadina Ave. Telephone Main 6367, Toronto

" _ Money
from tardy debtors may be no easy 
task to you. But we make a specialty 
of the business. Our work during the 
year we’ve been in business has been 
(and is now) entirely satisfactory to 
our clients.
Let us collect your overdue accounts.
We can get your money for you.

The " ' Agency
313 New York Lift Building - MONTREAL

When writing advertisers kindly 
mention having seen the advertise
ment in this paper.
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The Canadian Grocer STORE EQUIPMENT AND SUPPLIES

GROCERS and BUTCHERS
At YOUR Service.

With the following opeolel llnee, dleoounto for eeeh or easy terme net.

THE TOLEDO AUTO "ATIC SCALES 
THE EUREKA REFRIGERATORS 
THE CLIMAX CHEESE CUTTER 
THE STERLING MEAT SLICER 
THE CLIMAX AUTOMATIC SLICER 
THE WESTERN CASH REGISTER

office end Store Flituree, Seim tore, Shelving, etc.
Suteher Suppl lee In General.

Don't heeitsle to write, cull, or phone ua for further information.

THE UPTON & REED SPECIALTY CO.
Phone Main S398. MB QUEEN ST. W., TORONTO, ONT.

General Stores
All general storekeepers handling hardware should 
subscribe for the one paper in Canada, published in 
the interests of the Hardware and Metal, Stove and 
Tinware trades.

Hardware and Metal
will give you each week full information regarding 
market changes. It will give you ideas for displaying 
your goods which enable you to Increase the hardware 
end or your business.

SUBSOGIPTISN, St.SG PIS Y SAB

The MaoLean Publishing Co., Limited
MONTREAL TSRSNTS WINNIPU

the
snot
POLISH
o f
OUALI I >

PETERS’
POLISH
A line of shoe polish 
that has created great 
enthusiasm among 
those selling and 
using it.

Write and get the 
sale of it for your dis
trict. It is a money 
maker.

M. Peters,
617 Queen St, West 

Toronto

BEFORE

. YOU

BUY

COMPUTING

NO.I70 MODEL

Find out all about the STIMPSON—the only 
automatic computing scale that will weigh 100 lbs., 
therefore the only one that will handle all your 
business.

A post card sent us will bring complete in
formation or a call from a representative.

SCALE

STIMPSON COMPUTING SCALE CO. 
DETROIT, MICHIGAN

No. 16 SL Viateur St.. - OUTREMONT, QUE.
“ 53 Scott Block, 274 Main St., - WINNIPEG. MAN.
“ 15 Court House Block, Robson St., VANCOUVER, B.C.

A. L DENT, - - , - WOODSTOCK, ONT.

The

Elgin National 
Coffee Mills

40 SImom and Styles
They are the

Fastest Grinders 
Easiest Runners

Ask »*i wholesale grocer, lea ané coffee boats or gèèe' far prices

WOODRUFF & EDWARDS CD.
% MAKERS

ELGIN, ILLINOIS, U.S.A.

PAYS FOI ITSELF EVERY 90 DAYS
LASTS A LIFETIME

The Perfection Comput
ing Cheese Cutter

Doss this. Ask one of the msny 
thousend grocers who use It.

CIMPLI ACCURATE 
ATTRACTIVE

Sold by ell up-to-deie jobbers 
or shipped direct from factory.

Shipped f.o.b. Hamilton. 
Oat. Seed all orders 10

THE AMERICAN COMPUTING Cl„ isandzo Mar, st.,
OF CANADA HAMILTON, Ont.

We make a specialty of

COUNTER CHECK BOOKS
for all kinds and makes of 
LOOSE LEAF SYSTEMS

Write for prices and samples.

We manufacture

SHIPPING TAGS
The Merchants' Counter Check Book Co., Ltd.

TORONTO - MONTREAL 
Canada
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Blame It On the Grocer
That’s what people do when their grocer sells 
them inferior Canned goods. The surest way 
to lose money is to alienate customers by sell
ing them an inferior line of canned goods. On 
the other hand, nothing so improves a grocer’s 
business as a reputation for selling thoroughly 
reliable goods. That’s why so many of the 
most successful grocers handle only

FARMER BRAND
Canned Fruit» and Vegetable» 
They Are Absolutely Reliable

Three thousand highly cultivated acres of 
Canada’s garden country—Prince Edward 
County^yield up the delicious fruits and 
vegetables used in FARMER BRAND. And 
the most improved canning methods preserve 
every atom of their uncomparable, appetizing 
flavor.

The Farmers’ Canning Co.
Limited

Bloomfield, - Ontario
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsible for their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

July to, iwxs

Sasiag Powder.
w. a. eiLLASD a oo.

l In aw.................. *100

t.jb. tine, 3 " " •  ................. 1jb.'EÎN .................... Ois
inriBJAt »i«i fOWDirCaw. Hum Per doz.

................................ ion.  »o *5
id£..v.»«. ......................

a-ees............. ...............  lu flu
.................. tib...................... 1» 76t

S0ÎÏÎ2S
MAOIO BAK1NO POWDBR

Oasea. Slew. Per doe

I Per cue
f S4 56

1 00 
1 00 
1 00

Perfection, ft-lb., per dos................. 3 40
u 1 lb., "   1 30
M 10a sise "   0 90
“ Mb. tins per lb................... 0 37

Condensed cocos,cream and sugar,doz 3 35
Soluble, bulk, per lb.............................0 18

- " M ........................... • 15
London Pearl per lb..............................0 33

neoial quotations for Oocoa in hbls.,kegs.eto 
Unsweetened Chocolate— Per lb.

Plain Rock, |-li». cukes, 12-11». boxes. 0 40 
" ft lb. " 0 40

BOTftl BAEINO POWDBB.
6 lsee. Pw Dos.

Royal Dune .............................. •••«•■I 0 36

*• | lb............................................  1 66
•• h os.............................................. 116
.e Jib! ................................. . is 80
- in>. !!!!!!!!!................................»»

Barrels—When packed In barrels one per 
oent. discount will be allowed.

OLBVBLAMD'B BAKING POWDBB.
8lsee. Per Doz.

Clevelands—Dime...............................  SUM
“ J lb.................................... 1 33

" 4 lb.................................... 1 46
" 13 OB. ...............................  3 TO
" 1 lb.................................... 4 66
" lib....................................U30
" 61b....................................« 66

barrels—When packed In barrels one per 
oent. discount will be allowed.

T. KINNBAR ft OO.
Crown Brand—
1 lb tins, 3 dos. In case.............................  SI 20
4 lb. " 3 " "   0 80
ft 1L. - 4 «• "   0 45

THE ROBERT OREIU CO., LTD.
White Swan Baking Powder—

1-lb. tins, 3-doz. in case, per doz......... 2 r0
ft-lb. " •' “ ......... 1 2
lib. " - M .......... 0 8

lime.
Ke n s Oxford, per lb..............................SO 17

In 10-box lots or case .................... 0 16
QUlett's Mammoth, ft gross box........... 2 00

Broom,
NeUoo'i— Per doz.

Pansy................................................ «165
Shamrock..............................................  3 45
Thistle...................................................  3 25
Daisy......................................................  j 00
Special 25 ............................................. 2 25
Bamboo A............................................  3 95

" B ........................................... 3 66
c...........................................   J 4)
D............................................ J 10
B............................................  1 95

Oeroaie
Wbyat 08, Mb. pky.. pra A, .. 0 00

f-lb. cotton bu . baa
■ BY, BLAIR OO. LTD.

WheAt OS, 16 "lb. bay ...
1 ickaninney" Buckwheat Flour 

doz
Pancake Flour, “
Pastry Flour. **

THE ROBERT OREIO 
OO., LIMITED

White Swan Breakfast 
Food, 2-doz in case, 
per case. S3 60.

The King s Food, 2-doz.
in case, per case. S5. 

White Swan Barley 
Crisps, per dot., SI. 

White Swan Self rising 
Buckwheat Flour, per 
dos., 31 30.

White Swan Self-rising 
Pancake Flour, per

While Swan Wheel K«'meii*pir doe <1 40 
lh tl; Kio«, jir doz., «' * “
whits Swan Flaked Peas, per dos., |1

vnoeeisus tad •***«•.
Oouos_ T*B °°WA* OO.. LIMITSD.

Royal Navy ft's ft's, 13-lb. boxes per lb.O 33 
Diamond, 7’e, 12-lb. boxes, per lb... 0 34 

" fts “ “ " •• 0M

icings for uu*
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
ft-lb. pkgs., 2-doz. in case.

Chocolate-
Maple buds, Mb. boxes, lb.............  0 3»
Vanil’a wafers. “ ' ....... 0 36

•• " uoui arieK5-lb. box 0 35
" '* 3'e, 5-lb. boxes 11» . 0 Î8
•• " 2’s, nonpareils " .. 0 28

Ginger. Mb. boxes, lb..................... 0 3J
Milk sticks, bt x................................ 135
Milk cakes, 5c. size, box.................  1 35

BPPH’S.
Agents, 0. K. Colson ft Son, Montreal 

In ^ft and 1-lb. Une, 14-lb. boxes, per^ ^
Smaller quantities ................................. 0 37

BBVSDORP • OOOOA 
A. F. MacLareo, Imperial Cheese Oo , 

limited. Agents, Toronto 
10a tins, 4 dos. to case.......per doe. 3 90

IM M 8 « » XI! H 4.75
•• «• i •• •• M 9.U0

JOB, Y. MOTT A 00.0.
R. B. Molndo*. AseL Toronto.

Arthur M Loue*,, OttAWA.
J. A. Taylor, Montreal 

Joe. Z. Huiley. Wlnnlpai.
R. J. Bedlington A Oo., CsISAry, Alls. 

HlAnd.nl Brokerage Oo.. Vsnoouier. B O.

Bille, t • (for 
cooking 1, doz 0 90 
Prepsred 

ooooa, fa 0 M 
Prepared 

*'• ......... 0 30

Mott', braekfiet ooooa, P,.................... • <1
" " " i'a................  • «
- No. 1 chocolate, Is....................  0 36

,' Vanille «ticks, per grow............  100
1 Diamond o|io«oIa»a, ft ■ ........ 3 35

" Plain cboi- e chocolste liquors 0 34 
*• Sweet Chocolate Coatings .... 0 25

WALTER BAKER ft OO., LIMITED Per lb.
Premium No. 1 chocolate, ft and ft-lb.

cakes................................................. SO 43
Breakfast cocoa, 1-6, ft. ft, 1 ft Mb. tins 0 43 
German Sweet chocolate, ft and ft-lb.

cakes, 6 lb. boxes. ...... • .. 0 30
Caracas Sweet chocolate, ft and ft-lb.

cakes, Mb. boxes.............................. 0 36
Auto Sweet chocolate, 1-4 lb. cakes,

3 and 6 lb. boxes.............................. 0 36
Var.illa Sweet chocolate, 1-Alb cakes

Mb. Une....... ...................................... 0 47
Soluble ooooa (hot or cold soda

Mb. tint.........................................  0 38
Cracked cocoa, ftdb. gkgs^ Mba^b^pi 0 38
Caracas tablets, 

sr boxper box...................................... . 3 00
The above quotations are f.o.b. Montreal

Ceeosnut.
CANADIAN COCO AN UT OO., MONTREAL.

5cT, 10c , 80 and 40c. packages packed In 
16 lb. and 30 lb. cases Per lb.

1 lb. packages................ ....................... 0 S3

ib. M .......................................013
1 and ft b. packages assorted ............  0 36ftft and ! b. " ........... 0 17ft
% lb. packages assor* *d In 6 lb. boxes 0 #
1£ " to A 19,13 lb. com, 0 30

Jh pails and^lO, 35^and 50Jb.
PerfooUuo l-l h. Uni par doc.............», 50 Whit. Mow in# «trip. » II

Best Shredded — 0 16
Special Shred — ...017 0 15
Ribbon.................. 0 17
Maiaroon.............. .... 0 17 0 15
Desiccated.................. 0 16 0 14

Sweet Ihuoolste— 
^utwwi’s Dwsen.i lh. 

cake , 11-lb. boxes.
per lb............. |0 38

Queen's Dessert. 6 s, 
13-lb. boxes. S') 4j 

ft-lb., l>lb.
boxes per ÎL. § 1 35 

Parisian 8s. lb. *> 30

White Moss in 5 and 10 lb. square tins, 21a 
THE ROBERT UREIU CO., LTD.

White Swan Cocoamit—
Feai Herat rip, pails................................ 0 16
Shredded................................................. 0 15
In packages 3-ox, 4 ox., 8-oz„ lb. . ... U 28

OeBdiBied Bilk-
BORDEN'8CONDKN8KD MII.K CO.

Wm. U Dunn, Agent, Montreal ft Toronto.
Casse. Doz.

" Eagle" brand (4 dost..................... 86 Ou $1 5 *
“Gold Seal" brand (4 drz) ....... 5 35 1 35
“(’hall- nge ’ brand (4 doz)............ 4 30 1 10
Evaporated Cream—
“Peerlsis" brand evap. cream.... 4 75 1 21

hotel sire........................  4 90 3 45

TRURO CONDENSED MILK CO., LIMITED.
' Jersey' hi a»d evaporated cream

pe case 4 doz. ) .............................. $4 85
l.eindeer " brand per r see (4 dpz !... 5 75

JERSEY CMA*

fi

Cairo..
Sirdar ..................
Old Deleft Bio.

PATTERSON V "CAMP" C 
Agents. Rose ft Lanamme, Montreal an 

Toronto.
5 os. bottles, 4 dox. per doz ....

10 “ 4 M ^ ....
Rep quarts, 1 " ** ........
Imp. " 1 M " ........

THE ROBERT OB1IO OO.,
White 8wan Blend

1-lb. decorated 
Une, 33c. Ib 

Mo Ja, t-IMius 
30c Ib

Mo-Ja, 1-lb. tine 
»c. lb

Mo-Ja, Mb. tins 
38c lb.

8 11

Cafe dee Epicures-1-lb. fancy glass Jan, per 
doz, S3 W

Oafs r Aromatique-1-1 b. amber glass Jan, 

0 17 Presaatation, (with 3 tumblsraX 8*0 per das

69

THOMAS WOOD ft OO.

“Gilt Edge in 1 lb.
tins........................SO 33

"Gilt Edge in 1 lb.
tins........................ 0 31

Canadian Souvenir 
I lb. fancy litho
graphed canisters 0 ?0

Chsesf - Imperial
Large size Jars, per dos.......................  Sd 35
Medium size Jars, " .......................... 4 50
Small size jars, ** ........................... 2 4U

Individual size Jars, . 
per dos.............. 1 00
Imperial holder— 
Large size,doz. 18 0J
Mi...................... *
Small size

17 00 
13 00

Coffee o.
BBT. BLAIN OO. LIMITED. 

Standard Coffees.
Roasted whole or around. Packed in damp- 

proof nags and tins.
Club House............................................. SO 33
Nectar................................................ 0 3t)
Empress ................................................ 0 28
Duchess.................................................. 0 6
Ambrosia................................................ 0 25
Plantation ............................................. 0 32
Fancy Bourbon......................................  0 30
Bourbon.................................................. 0 18
Crushed Java and Mocha, whole... 0 17

" ’* " around.. 0 17ft
Golden Rio............................................  0 14

Package Coffees
Gold Medal, 1 and 3 lb. tins, whole

or ground.................................. 0 30
Cafe, Dr. Gourmet's, 1 lb. Faut y

Glass Jan, ground .................... 0 30
German Dandeli- n ft and 1 lb. tins,

ground.......................................... 0 23
English Breakfast, 1 lb. tins, ground 0 18

thos. J. LiPTON retail wholesale 
Lipt^n'e “Special" blend 

coffee. 1 lb. tins, ground
or whole ............................040 0 30

SAMBO TURNER ft v

Roquefort- 
Large size,doz. 1 40 
Small size, " 3 40

Confections
THE COWAN CO , LTD. 

rream Bara, 61/e, assorted flavors. box 1 80 
Mdk Chocolate Sticks, 36 in box. '* 1 3j 

“ ** 10c cakes, 36 in bos “ 3 55
Chocolate Wafers No. 1, t-lb. boxes, Ib. 0 33 

,. .. No 2. “ “ 0 35
Maple Buds 5-lb. I nixes, lb ................ 0 36
Nut Milk Chocolate, ft-lb. cakes, 12 lb.

Ik»x, lb................................................... 0 40
These prices are F.o b. Toronto.

ouo aooKe—AUl -OB’S.
For sale in C-nada by The Eby Blain Co Ltd. 
Toruuu*. CO Besueheiuii ft Fila Montréal 

S .33. $5. 310.315 and S»
All same pr . e one size or assorted. 

UN-NUMBRRKI»
Un 1er 1 6 liooks .............................. each V4
11 liooks and ov. r ....................... eaub 13ft
5 U ooks to 1 > 0 liooks........................... 18

For niiuiberiii< « over ami each coupon, 
extra per book Vt cent

0 leaner.
Per dut. 

4-oz. oaue 3 0* 
! M»a. - 1 35

10-os. “ I »
Quart H I 75
Gallon ** 13 00

The Davidson ft Hay, limited. Toronto
Eztreet of Beef.

LA PORTS, MARTIN ft CI B, LTD.
‘Vita Pasteurised Extract of Beef. Per case.

Bottles 1-ox., case of 3 dos ............ $3 101 M “ 1 w .......... 3 00
'• 4 M '* 1 “ ............. 4 88
M »“ " ft - ............. 416- 30 " M I " .......... 8 88

THOMAS J. LIPTON 
Prices on application.

K— Ih 
|0 32 
0 28<* 

• 0 30|
.. 0 He 
.. 0 12ft

OOPPBE ESSENCE

Assorted Case, Contains 3 doz..S3.50 
Chocolste (Straight) Contains 3 dox. .$150 
Vanilla (Straight) Contains 8 doz. $3.50 
Strawberry (St might) Contains 2 doz..$2 50 
Lemon (Straight) Contains 3 doz. %'l.50 
Unfavored (Straight) Contains 8 doz. 43.60
Weight 8 lbs. per case. Freight rate 2nd class

iRffteta’ Feed
Rob . «hi • patent barley ft-lb. tins .... fl 36

“ Mb. ttee.... in
* groats ft-lb. tftro ... Iff

** 14b. tTOs .. > 86
Flavoring Extracts

SHI BRI VP’S
1 ox. (sll flavors) doz. 1 00
1................................I 75
3ftM ••3 08
4.............................300
6............................... 3 75
s - -in
18 ** •• •• 10 00 
81 ** “ “ l| 00
Discounts on application.

Fly Pads.
Wilsons Fly 

Pads. In boxes of

*s «thra. boira tor
IBM.
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RISINGSUN
SUN âY PASTE

STOVE POLISH STOVE POLISH
IN CAKES IN TINS

Chicago may follow example set in New 
York where manufacture and sale of inflammable 
and explosive liquid stove polishes is forbidden 
on account of the dangerous nature of this 
material when used by housekeepers.

A recommendation has been introduced 
into Chicago City Council calling attention to 
repeated accidents and a recent horrible death in 
Chicago from this cause and calling attention 
also to protection from like accidents, secured 
by ordinance in New York City.

Push RISING SUN Stove Polish and 
SUN PASTE Stove Polish which are always 
safe in the hands of the user. They please the 
housekeeper too. Good profit in them besides.

MORSE BROS., Props. - Canton, Mass., U.S.A.

Late Watson, Boyd & Co.

General Commission, Export and Import Merchants
Export—Cocoa, Coffee, Cocoanuts and other Produce.
Import—Codfish, Flour, Oats, Split Peas, and all classes of Provisions.

Correspondence Invited. London and New York, Frame & Co.

BOYD & CO., TRINIDAD, B.W.1
Cables—BOYD, TRINIDAD

London, England

Rowley’s Valencia Shelled Almonds
Specially Selected for the Canadian market in 14 lb. and 28 lb. boxes.

Finest Selected Valencia Raisins
Place your open orders early and ensure the best brands and

EARLY DELIVERY.

AGENTS—Wm. C. Christmas, Montreal ; E. T. Sturdee, St. John, N.B. ; Grant, Oxley & Co., Halifax, N. S.; 
Eugene Moore, Toronto ; Carman, Escott & Co., Winnipeg.

UNDERWOOD and CRICHTON

Rowley’s Seedless Valencias ARE Seedless.

Valencia, Spain Dénia, Spain

70
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ARE YOU.

HOT
AND

THIRSTY
?

80 IS
EVERYBODY

Your customers will 
be asking for

“A NICE DRINK”

LIME JUICE CORDIAL
is a delicious and refreshing 
Summer Beverage already 
sweetened, just add cold 
water.

ORDER FROM YOUR JOBBER
Agknts:

ROSE & LAFLAMME, L1MITEP
MONTREAL

Shelled Almond»
Valencia* and Jordan*

Cluster Raisin*
from Sunny S|>ain

You can give your customers 
the richest flavor, most tender 
skin and finest quality if you 

. insist on having the pack of

José Segalerva
Malaga, S|>ain 

ROSE £• LAFLAMME Limited
Montreal and Toronto

Jams and Jellies
uniM'a whols rauiT strawberry jaw 

Agents, Rom * Uâimms, Montreal And 
Toronto.

1 lb. glass jar,screw top, 4 doz.,per doe 2 20 
THOMAS J. LIPTON 

Prices on Application.
t until* * oo.

Qjm pound Fruit Jam»—
ig-oa. glaaa Jars, 2 dos. In ones, per doe. $1 00
Hb. tins, 2 dos. In case..............par lb. 07*
6 and 7-lb. tin palls, I and 9 palls In

urate...................................... per lb. 0 07
i and 14-lb. wood palls.............per lb. 0 07
SU lb wood palls........................ " U 06|
Compound Fruit Jellies—
12-os .elass Jara, 1 dos. In ease, per dos. 1 00 
i lb. tins, 2 dos. In osee per lb. '..........  0 07*
7 and 14-lb. wood palls, 6 palls In orate

per lb. 0 07
*u-lb. wood palls......................... ' QCIi
i’h re Jam*-l-lb. glass jars (16-os.

gémi I dos. lo oase.............per dos. H 8 )
Jelly Powders

IMPERIAL DISSERT JELLY

THE ROBERT ORRHl
White Swan, 16 flavors. 
1 doz. in handsome 

counter carton, per 
doz., 90c.

Marmalade.
W. WINDSOR, MONTREAL

Liu price 
* Bhirrtff's (all 
flavors), per dos. 0 90 
Disoounts on ap-

Lard.
PAIRBANE OO. BOAR’S 
LARD COMPOUND.

Tierces....|0 10 
fcbbfc. .... o 10* 
Tube,60 lbe. 0 10* 
90-1 h. Palls. 2 10 
20-lb. tins.. 2 00
Oeeee8-lb .u 11 

" 6-lb. 0 101
" 10-lb.. 9 10|

Scotch Marmalade, l 
1. 4, 5 and 7 lb. tine. 

Orange Jells Marmalade, 
6 and f lb tine

and 1 lb. glaae jars 

1 and 1 lb. glaae

Preserved Ginger Marmalade.1 lb. glase Jars. 
Pineapple " 1 ,T
Green Fig _ ” 1 “ "

1
Green Fig and Ginger '

Grape Fruit " Ï
Prices and special quotations.

Mines Meat.
Wether's condensed, per grow net. Ill «

peroeeeordoa.net.......... I 00

■uteri.
OOLMAT , OB UUt

D.B.F.. lb. Une........ ............. per doe. 8 l W
" Mb. tin,..................... 1 IB

14b. tbm.................. « l*
Durham i-la 1er.......................per 1er. lit

f.D Hb.Ua..........................m<M. 0 M
' lb. Um........................... I «

OliT, 0U.
LAroerm. martin à oie, ltd

Miner,» Brand—
Miner.», qIA If..................................$5 75

Pt» M ,........................... • te
" bpta. Mb............................. *

•emus.
PATERSON , WORCSaTZE .AUUN.

Agee la. Boas à Leflsmme, Montreal and

bptnt bottle», Sâ6 doe., per dee.........  IN
tot Idea.................................. HI

THOMAS J. LITTON

Assorted Heron -grow 10.76. 
Mania? n Imo-nel Obeme On. limit e t 

_______ oaNiaea ruai roop oo

JELL- PJ1

Efe-s-F The Dumiy Dessert
A snorted Csee, Contains
Assorted Case, Contains
l emon (Straight) Contains 
: >ranae (Straight) Contains 
Huspberry (Straight) Contains 
Strawberry (Straight) Con talus 
« hocolate (Straight) ConUlne 
i^em (Straight) Contains 
^e«h (Straight) Contain, 
Weightllbe tar o»m ifnlght n

Lleorlee
NATIONAL LIOO SI OR OO.

64b. bo**, wood or paper, per lb. | 
Faner hoieelJBor SOetloiill . per box
’• Btared" Hb. boxee...........per lb.
- Born#” pelleta. Hb. oane . .prroao 

“ " Ifanor boimttlp tb z
Tar lioortoe and Tolu wafer». Ilh.

per oee I*

« dor..18.60 
» dun.61.80 
9 doz..11.80 
8 dos. 11.80 
i d"R..$l 80 
8 doz. 11 60 
I doz..$1.80 
I *«..11.80 
8 doz..«1.80 
talnd dam

1-jh-dam I»"
ae 64b. mm.........

toe 18 rUobi.........
■ ■Ml.........

t Moka, 188 la boz

Lye (CeuentrsUd).

law of I doe.
} mm, of I doz

eiLLSTTi rizrcei a

lUiltlttlllMMI 
Mil •• •••UlitMllli

T. orroM * oo.

ISoe. glam Jam, I doe-oi 
i l ib. ill

_______ 1-Ih.d
cioidroi

lx» glam jexa, i ana naoa__ pereoe..
Home-made, In 14b. Mw |an
la 6 aoâT4b.dM»ndï4b.Baüa,parlb.
Ooldpo ibred marmalade, 1 doe. mm,

SBIRRirr BRAND

"Imperial Seoteb"—
1 lb glam, dor... 1 66 
Hb " - ..
« lb. tin», •• . * 66
7 lb " “ .. Î 36

'‘8b redded"—
Mb. glMS doz..... 1 88 8-lb. *** - .... )M
7-lb. tom. " .... 8 ■

37IS
yi

TB0HA8 ».
I ea ippUoatiea.

III

OOW BRAND.

3*Y note* wa i at 14b. *

baR.M
MAeiO BRAND

'
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ESTABLISHED 1879

Concentrate Your Energies
Down through the ages comes this warning : •

“Do not talk a little on many subjects, but much on a few.’’
In some instances you needn’t talk at all. Our brands are “a few,’’ but they are 
inarticulate, and yet “do their own talking.’’
The only necessary preliminary is the introduction by the grocer to the consumer of

WOOD’S COFFEES
each selection by its name, and “the rest is easy.”

Canadian Factory and Salesrooms :
No. 428 St. Paul Street - - MONTREAL

•oap sad Washing Powders
A. r. tippet a oo., Assois.

Msroole sosp, oolois ..........per grossIM SO
« " bleak............  MW

Oriole sow..,
Gloriole soes........
Strew bet polish..

M W 
U M 
IS IS

•Ur eh.
bdwabdeeum ereaoB oo., limite 

Leundrf Sterohee— _pe
No l White or hies, »-lb. eertoo-S 
No. 1 " “ 84b.

leondrs..
SUter sloes, Mb. dnw-lld boiee 
BUrer eloee, «-lb. tin oenletere...
Bdwezd’e rill 
K^rilr^ri

No. 1 white, bblr. i 
" la White C

0 06 
0 OS 
| 06 
0 06
0 01 
6 CS
0 06* 
e 06$

;el... .per box 1 60 to 1 00

0 07* 
0 06$

SA* TOT STARCH.
pkges, oases 6 do*., per oeee. 

•tore Polish 
Rising Bun, 6-0*. oakes, i-groas boxes
Rising Bun, 6-0 “* 1
Son Paste, 10a__
Bun Paste 6a alee,

else, tirose 
ilae, ft-groas

m
W
Vnto

i Qloee, 1-lb. pkga..
Benson's

Culinary Btaroh—
Benson * Oo.’* Prepared Corn
Canada Pure Com..................

Rice Btaroh—
Edwardaburg No. 1 white, 1-lb. oar. 0 16 

" " 1 " or blue,
41b. lumps..................... 0 6*

bramttord starch wooes, limits» 
Ontario and Quebec 

Laundry Btanjhee—
Canada Laundry, boxe* of 40-lb. 60 06 
Aome Qloee Btaroh—

14b. oartona. boxes O# 40 lb....... 0 6*
Finest Quail"# White Laundry—

6-lb. Canisters, oaaee of 46 lb.... 6 9Jf
Barreto, « lb......................  0 lT|
Km* W Hi..........................  6 04

Lilr White Qloee—
14b. fancy oartona, oaaee 10 lb. 0 06
6-lb. toy trunks, 8 In oaae......... 0 08
64b. enameled tin oanletere, 8

Incase............................  0 68
Kegs, ex. crystals, *00 lb............ 0 07

Brantford Qloee— _ „„
14b. fancy boxes, oaaee 801b------60 CO

Canadian Hleotrlo Btaroh—
Boxee of 40 fan.# Dkg».. per eaie 8 00 

OUolo’d HfcaPf*—
Boxee of 46 cartons, per case — 3 60

Culinary Starches—
Challenge Prepared Com—

1-lb. packages, boxee 40 lb......... 0 6*
Jo. 1 Srxnt/ôrd PrapMel Ooro-

Mb. peak»«™, boie. 40 lb......... 6 011
OrpitelMelee Com StAroh- 

Mb. peok«M, boxe.«lb.........  0 071

« 76

•jrup
XDWAKDHBURO STARCH CO., LTD.

"Crown" Brand Perfection Syrup.
Barrels, 600 1be........................... 0 i34 per b.
Half-barrel*. 860 lbe.................. 0 031 "
Keg*. 150 Ibe...............................  0 03* "
2-gal. pails 25 lb*....................... 1 25 each
S " " 38* lbe..................... I/o ‘
Plain tine, with label— P**» *• *

1 lb. tine, 1 do*. In oaee............... 2 40
6 ' 1 " " ................... 2 75

10 " à " H .................. 2 6510 " $ “ .................  2 60
(6,10 and 20 lb. tine hare wire handles.)

BT. LA WHENCE HT ARCH OO., LIMITED.

Bee Hive Brand Corn Syrup.
Barrels. 60 lbe.............................  0 G3i per lb.
Half-barrels, 350 lbs.................... 0 03| per 1U.
Kegs, 160 lbe................................ 0 03$ "
2-gal. pails 25 lb........................... 1 25 each

" " 384 lbe....................... 176 "
2-lb. tins, 24 in case, per case ... 2 41 
5-lb. " 12 " " — 2 75
10-lb. “ 6 " * .... 2 b5
2Mb "3 " " .... 2 6U

Tea*.

SALAD* OSTLOjr.

Wholesale. Retail.

Brown Label, I s, *'s..............F 25 #1 30
, â » send *'s ...... 12/ i 35

„ l’e, * s, fe and ft On 0 ».
_______ j l'a and |’s.............. 0 38 0 5C

Gold Label, is......................... 0 44 0 60

LAPORTE, MARTIN * OIE, LTD. 

Japan Teas—
Victoria, hf-o, 90 lbe........................... 0 25
Princess Louise, hf c, 80 lbs............  0 19

Ceylon Green Teas—Japan style—
Lady, cases 60 lbe............................... 0 18
Duaheee, cases 60 lbe....................... 0 19

BLUE RIBBON 
TEA OO. ,TORONT

Wholesale Reta 1
Yellow Label, Vs.................. 0 20

" " * e..................... 0 21
Green Label. I s and *’s......... 0 ‘.4
Blue Label, l’a and f’e.......... 0 i >
Red Isabel l'e.*s,i....................
White Label, I 
Gold Label 1 i
Purple Label. 
Euboesed, * ■

a and ft's.......... 0 i ,
i.ie.jr’e and *’*.. 0 30 
1 e, |e and ft>.. 0 36
e and *'e...... 0 42
l’a and ie.........0 66

i and ft's_____ 0"7

0 r
0 25
0 3 1

ow
U 50 
0 80

Ram Lals
Pure 

I no ian Tea

Wholesale Retail
Pink L»bel Is and K s 
Gold Isabel I s and $ s 
Lsvemer Label l’s amt i's 
Green Isabel I s and |’s

LIPTON 8 TEA

Thomas J
Lipton

76 Front St.

Toronto

■LINDA.

3no
35c.
4‘ic.
50c.

40c.roc.
60c.
75c.

Packed in air-tight tine only.
wholesale reta11

Pereroee.

4 80 
10 00 
6 00

:0t AvmmMh endXoV
ties - _ ntonro w Xnfcy uwwhWtA*

JAMES' DOME BLACK LEAD
Per pou

6s die.................................................... p40
2a " .................................................... 2 50

NIGEL* PLATE 8TOVE POLISH.
Pints......................................................... 2 90
Quarts...................................................... 6 40
f gallon*.................................   5 10
Gall ns.......... .................................... 4 80

gallon*...............................................  4 60

Green label, l’a only............... 0 20 0 25
Blue " ft s and l’a ......... 0 24 0 30
Orange " ft's, ft’s and la .... 0 30 0 40
Pink " U’eàl’e.tine .... 0 36 0 50
Red " Dominion blend,

ft's and I s................................. 0 44 0 60
Gold " Afternoon blend,

|'s and l's................................ 0 60 0 70

\ LUDELL A /

PYLON -[E
BlneLebeU,......................... «0 80
BlueLsbsLt'i......................... 0 81
OrxogeLadsI, 1’,xnd.... 0 83 
Brown Label, !'• end ft....... 0*

xiueiMi

MINTO BROS.,
16 Front rit. East

Wholesale
Black, green, mixed, is ......... U 70 1 00

Is............. 0 56 0 80
" " 4*..............  0 44 0 80

1 lbe. A to- 0 40 0 80
" " is. ......... 0 38 0 60

l lbe, A *e. U 36 0 50
" " I lbs,.fts.... 0 30 "40
" " is....................... I 32
" " *e................. 0 25 0 30
" “ libs.............0 24 0 30

We pacK Japans in all grades at same 
prices. We pack in 6J and 100 lb. cases. All 
delivered prices.

Ceylon Tea. In 
1 and *-lb. lead 
packages, black 
or mixed.

Brown____-&M.H , ...
Green Label, fa and ft's........ 0 » 0 80
BedLshtist’e......................... 0 40 080

[1 ................... 0 10

Black Label, Ub.. retail at Mo
Blue Label, retail at 80a.......Or— ............

...... |0 20....  0 21

........ 022

....... 030

....... 035

....... 042

....... 055

R DUWAY 8.

Loi don, Vancouver, Winnipeg and Ceylon

i
5 =

. c

| =====
1 : .*«
* Z : ; :«s 

li : *o 
hljiwis

i
l^SSeg
§*•«“ ?

~ s c ® * =

.1? -

WOOD A GO.

Montreal and 
Boston

wholesale reta 
Wood's Primrose, per lb.. .. 0 46 0 60

•• Golden Bod........0 36 0 60
“ Fleur-de-Lis............. 0 30 0 40

Pack in *-lb. tine. All grades—either 
black, green or mixed.

Tobseeo.
THE EMPIRE TOBACCO OO., LIMITED 

Smoking—Empire, 4s, 6e, and 12s.... |0 46
" Amber, 8e and 3e............... 060
" Ivy.Te................................... 0 60
" Rosebud, 7e......................... 0 16

Chewing -Currency, lie. and 6fts.... 0 46
'• Old Fox, H....................... 0 48

Snoinhoa Ifts................... 0 61
'• PayRoUTUs..................... 0 86
•' Stag, 10 oa......................   0 46

Bobs, Is, and lie.............  0 46
' " 10os. bars, 6*e. .... 0 46
" Fair Play, 8s. and 13s .... 0 68
" Club, 8* snd lie..............  0 6
" Universal, 11a.................... 0 4J
" Dixie, 7s............................. 0 #

JOB. COTE, QUEBEC.

Cigars, per thousand.
Cote's FincdOheroote. 1-10.................... $16
V.H C.,1-20 ..............................................g 00
8t. Louis (Union), 1-10.............................II 00
Champlain, 1 20......................................... II 00
B1 Sergeant Premium, 1-80—1-40 ......... 66 00
J. O. 01, Havana P. Finos. 1-20............  76 00

Out tobaccos.
Petit Havana, *, 1-12—1-6..........................0 40
Quronti, 1-4,1-1........................................ 0 «5

" 1-8............................................. 0 61
Oote'i Choice MU Lure, i-lb Uni............... 0 78" " V-lb " ......... « 7,•• •• Mb ......... o eo

Veterinary Bemediee.
w. w. YOUNO

Abeorbine, per dox................................ 118 00
Absorblne Jr., er dozen................... 8 06

Tenet
Bon! «A I doe. 6 cent, pkg,........ II 10
Olu.ttx oroem ,wt, I do. Is row .. I It7 2



L

HMfi.li and * s . 0 .5 1 00
Ridgway f Standard Bulk Blend in stock 

at all our branches in Canada38KBS5
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VERRET, STEWART & GO.

Dairy and

SALT
Lump and 

Crushed Rock

MONTREAL

We have a few spot goods 
to offer

Write us for prices.

Wax Beans 2's 
Whole Beets 3’s 

Sliced Beets 3's 

Squash 3's 

Pumpkin 3’s 

Red Cherries H.S., 2's 

Yellow Peaches H.S. 2's

While Peaches H.S. 2's 

Gallon Apples

Bartlett Pears 2's and 3's 
Heavy Syrup

Damson Plums 2's H.S.

Lombard ..................

Greengage “ “ “

Lawton Berries (light syrup) 2*s

J. H. WETHEY, LIMITED
ST. CATHARINES, CANADA
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1LLET72 Millions of People Use 
Gillett’s Lye.

The fact that Gillett’s Lye is so favorably known 
and well advertised makes it the best cleaner to sell.

GILLETT’S LYE EATS DIRT !
It cleans baths, sinks, pans, cans, dishes, drains, closets, etc., and 
everything pertaining to the home. It is a fine disinfectant.
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