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When she asks
for matches hand her
Eddy’s ““Silent 5’

It’s the safest match in the world, a chemically self-extinguishing match, the
result of 66 years of practical match-making experience.

The big feature of the “Silent 5" is the complete absence of smouldering or
burning after the match is blown out. This improvement, coupled with the
Eddy quality reputation, is making the “Silent 5” the biggest seller of the
match world.

Be sure you are well stocked with this Eddy line. There are 30 brands of
Eddy’s matches, comprising 15 to 20 Domestic. Wax Vestas in several sizes.
Gaslighters, Eddystone Torches, Flamers, Ete.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulations.
Copy of report will be sent on request to anyone interested.
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Important Notice

The International Sugar Committee at New York have
fixed basis for new Cuba Raw Crystals at $5.92 duty paid
New York. This is one cent lower than recent prices ruling
for Cuban Raw Crystals. The new crop of Cuban Raws
will commence arriving in January.

The prices of refined sugars will necessarily have to
decline in sympathy with the lower prices for Raws.

The St. Lawrence Sugar Refineries, Ltd.

Montreal

PROHIBITION
BY THE BRITISH GOVERNMENT

of the EXPORT of any manufactures containing LEAD,
or the USE of LEAD in any manufactures other than

MUNITIONS OF WAR

This regulation precludes our manufacturing (for the present)

BOTTLE CAPS

in the usual metal, but we have decided to continue making all classes hitherto supplied to our custom-
ers in a more costly metal on which no embargo exists. Same =izes, same colors, same stampings as
hitherto. Shipment 2 to 3 months from receipt of instructions. 1If interested in maintaining finished
appearance of your packages, safeguarding your trade-marks— minimizing risk of fraudulent imita-

_ tion of your goods—CABLE US AT ONCE the word “GRELTING” over your name and we will then
quote you prices in the New Metal.

BETTS & COMPANY, LIMITED

1 Wharf Road - s i LONDON, N., Eng.
Cable Address: CHECKMATE, LONDON
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The Women’s Vote

on the question of Quality and
Deliciousness in Condensed
Milk Products is always
cast in favor of

The experi-
enced housewife
knows that she can

always depend upon Bor-

den Milk Products. And

everybody everywhere is learning,

through our consumer advertising

how very good the Borden lines
- really are.

Live, aggressive dealers in every -
community are pushing Borden
Milk Products and making good
money by so doing. Be one of them.
Show your Borden stock in to-day’s
displays.

Bank on Bordens.

Borden Milk Co Limiled

‘“‘Leaders of Quality” Branch Office:
Montreal No. 2 Arcade Bldg., Vancouver

If any advertisement interests you, tear it out now and place with letters to be answered.
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i i, CANADIAN GROCER

TO MANUFACTURERS
'AND SHIPPERS!

Are you interested in a first-class packing-case for shipping
your goods? If so, we have it.

4-ONE
WIREBOUND BOXES

d to be the Universal Packing Case.
Bound to be the Uni 1 Packing C

BECAUSE:—1—They are Strong, Light, Secure, Economical.
2—The strength of 4-ONES is measured in terms
of steel wire and not in terms of wood. i

3—The peak load is earried by the wire,
4—Cuts the freight cost 50 per cent.

18,451,526 used in 1916

Write us for particulars and hiterature. We will make you
samples and will have them demonstrated.

All manufacturers know the difficulty in getting seasoned
lumber for -their requirements and the high prices they
have to pay. The coming year will see still higher prices,
caused by the shortage of labor, the extra heavy demand for
boat building and the greatly reduced output from the
sawmills.

Look into our proposition to-day. Be prepared.

CANADIAN WOOD PRODUCTS,

LIMITED
1000 Gerrard Street E.

TORONTO

If interested, tear out this page and keep with letters io be answered.

December 14, 1917,
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4-ONE WIREBOUND BOXES

knocked down, consist of four separate sections, top, side, bottom, side, connected only by
continuous steel binding wires, and of two separate end pieces:

SLLLSLLLS LSS LSS 1S ///Q

The four separate sections are separated from each other by a distance less than the thick-
ness of the thin boards, so that the wires are tensioned at the corners when the sections are
folded.

4-ONE Boxes are made by folding these four separate sections at right angles to each other,
which tensions the wires at the corners, causes the top and bottom sections to overlap the side
sections along the full length of the corners, and gives tight, square corners. The end pieces
are nailed or stapled to the cleats from the inside.

Outside View

Inside View
4 SECTIONS CONNECTED BY WIRES

Cross section of cleat,
showing how the
staple is anchored.

Each of these four separate
sections consists of :

To close the Box the wires are o StBPICQ, Wires,
twisted together at their ends. . Thil’l Boards Cleatc
»

The staples are driven, straddling the wires, through the thin boards,
and into the cleats, and are anchored in the cleats.

Staples, wires, thin boards and cleats. in each section, because of
the above unique construction, become ONE.

Under external strains, the four separate box sections slide on
each other at their edges, causing the strains to be taken up immedi-
ately by the tensioned steel binding wires and to be borne by these
steel binding wires during the whole period of strain.

Staples, wires, thin boards and cleats of each separate section, due to
the unique construction illustrated above, are compelled to work as ONE,
Four acting as ONE.

& Ellach of)d thef four separate sections is compelled to work during the
whole period of strain, and the four sections work together as a unified
B e Tt s and co-ordinated whole.

wires.

CANADIAN WOOD PRODUCTS, Luitep

1000 Gerrard Street East, Toronto
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If interested, tear out this page and keep with letters to be answered.
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Ontario or Quebec?

Victory Loan money—the $415,000,000—which Province will get
most of it? It involves the question of labor. Some say that
Quebec will benefit most. THE POST for last week the answer.

Priority Board for Ontario

HE embargo which the United States has put on certain raw
materials is hurting Canadian industry in several ways. The
feeling is growing that Canada should have a Priority Board which will
work in conjunction with a similar board at Washington to assure Canada
sufficient supply of needed raw materials to enable Canada to continue certain
industries without let or hindrance. The Canadian Manufacturers’ Association had a

meeting this week to enquire into the whole matter. Read about the proposed solution
of a serious difficulty in this week’s issue of THE FINANCIAL POST (out to-day).

Saving Billions for Uncle Sam

ONE thousand or so big business men of the United States have volunteered to

serve the United States Government, without pay, to help the Government get

goods at rock-bottom prices and to organize industry at this time of pressure and
crisis. Read in this week’s POST this second article of a series by FINANCIAL POST
Editor, who went to Washington to get his material and facts first-hand.

$30,000,000 Per Month

IT is authoritatively announced that Canada will receive British munitions orders every

month throughout 1918 to the tune of at least $30,000,000—this in addition to what similar
business we are getting and to get from the United States. This spells continued industrial
and commercial prosperity for Canada. Read about it in this week’s POST.

SecuritiesNews Evéry man owning Canadian securities needs to know

just how the market stands with reference to the
securities he holds or may think of buying or selling. In THE POST, for 6 cents a week,
e can get the very best and latest news about every listed Canadian security, and a rare
amount and quality of authoritative and well-informed information. THE POST is invaluable
to investors. Also, it is readable in_the extreme.

Subscription price is $3 per year. It is published every Saturday.

FINANCIAL POST OF CANADA

143-153 University Ave., Toronto

FOR CONVENIENCE IN ORDERING THE FOLLOWING FORM MAY BE USED:

— . — v — W e— w— S e S G - S e e e e e S e e e e

The MacLean Publishing Co., Ltd.,
143-153 University Ave., Toronto.

Send me THE FINANCIAL POST regularly, for which I will remit the annual subscription
price of $3 on receipt of bill.
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Conditions are becoming more cbmplicated each week.

We cannot foretell how much more acutely the shipping
situation will develop during the next few weeks.

The customers who have acted upon our advice to pur-
chase for their requirements for six months have reason
to be pleased at having done so.

Have you protécted yourself ?

KEARNEY BROS., LIMITED

WHOLESALE TEA AND COFFEE MERCHANTS
33 St. Peter St. Montreal

MATHIEU'S

A High Quality Favorite NERVINE POWDERS
Housewives who pride themselves
on the excellent quality of their
baking are strong for

COW BRAND BAKING SODA

You can't stock another line of

Baking Soda so likely to please Worth featuring at any
particular people. . .
time—

DWIGHT'S MATHIEU’S
f - NERVINE POWDERS

Neuralgia, Headaches, Sleeplessness and
other nerve complaints are  effectively
removed with Mathieu’'s Nervine
Powders.

Free from harmful drugs such as mor-
phine, chloral, opium, etc,, these nerve
soothers may be safely recommended to
everybody requiring a quick and sure
> . remedy for nerve troubles.
ChUI'Ch and Dnght Stock Mathieu’'s Nervine Powders now
LIMITED

and add to your profits.

e — S, TRAOE

BAKING SODA

Manufacturers \ o
s J. L. Mathieu Company

SHERBROOKE, QUEBEC

If any advertisement interests yow, tear it out mow and place with letters to be answered.

~
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© TheNam
“CURLING".
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porenti. This i ‘whe we ' e chids o
Scottivh worll, ~Curlimg.” for ouf Rurmalade

“Curling" Brand
Seville Orange
Marmalade

s troe Seothih o8 Vo tts quali

These Advertisements

will appear in MACLEAN’S MAGAZINE for the months of
December, January and February. They are three in a series of
twelve—one each month—to appear in this national magazine.
They are placed there to acquaint the Canadian publie of the

goodness of

St. Williams Jams and
““Curling’’ Brand Marmalade

Also, to make your work as a distributor of these superior lines easy and pleas-
ant. We believe in helping you, by consumer advertising, to sell what we
sell you.
But there is this thought in addition: The goodness of St.
Williams” Products leads to continuous demand by the public.
Which means that St. Williams’ Products become self-sellers
eventually.
Attractive packages, quality supreme, consumer-advertising—these are three
good reasons why every good grocer in Canada should give his favor to our lines.
When our representatives or agents call on you, give them, first, a good hear-
ing; then a good order; for you will find it good business to sell our goods and
to be linked up with a firm which helps you sell your stock. '

St. Williams Fruit Preservers
St. Williams LIMITED Ontario

Maclure & Langley Selling Geo. Hodge & Son, Limited
Toronto and Winnipeg Agents Montreal

If any advertisement interests you, tear it out mow and place with letters to be answered.
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Your Customers

Mr. Grocer, are to-day
studying ECONOMY
more than ever before.

Don’t hesitate to tell them that

CLARK’S
ORK&BEANS

are just what they want.

’/////////////////////////////////////////////////////////////////////////////////I/////////////////I///////////7//////
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They are a perfect meal.

They Save Worry.
They Save Time.

They Save Labour.
They Save Money.

and for you they are the quickest sellers.

W. CLARK LTD. : MONTREAL
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If any advertisement interests you, tear it out mow and place with letters to be answered.




CANADIAN GROCER December 14, 1917.

R

.l ‘““" 'ii\u!rmill llll!l!l i

mmlmnmﬂ[ﬂ“ I , NG o @ w YR L IH ‘m '

The service department of The Canadian m
Grocer will gladly assist manufacturers at ' ” .
home and abroad in making arrangements with ““
the firms in all parts of Canada whose an-

nouncements appear on this page, I
)

-

WESTERN PROVINCES

"~ MANITOBA
SASKATCHEWAN

ALBERTA

Wholesale Grocery Commission WESTERN ONTARIO

Brokers

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and respon-

sible representation west of the Great Lakes. An efficient selling organization, and an

old-established connection with the trade, place us in a position to offer you unexcelled facilities
" for marketing your products. Write us now.

PUGSLEY, DINGMAN & CO., LTD.

JORN TAYLOR & Co. LTD. THE H. L. PERRY CO- | | The Canada Nut Co., Limited
The aboze are “t,wo exnmé:les do( firms we 214-216 Princess St., Winnipeg 4

represent in estern Canada. Let us . o cds s "
give your product the same attention. We can make a big success of your agency. Specialising in Shelled Peanuts.

F. D. COCKBURN CO. Unequalled facilities. “Always on the job." Aty Shuak Shpiwe: a0 Iy

Grocery Brokess WINNIPEG Storage Distributing Forwarding VANCOUVER, B.C.

Manufacturers’ Agents

Would you like better Western representation?

We can give it to you. We are equipped—splendidly—in every
respect to give you the best possible results.

Ours is an old-established and reliable firm. Our twelve represen-
tatives are in touch every day with the wholesale and retail trade
of the West. (Our salesmen are constantly calling on the Western
retailers).

Write us now for full particulars of our selling organization.

= I Scott-Bathgate Company, Ltd.

Wholesale Grocery Brokers and Manufacturers’ Agents

149 Notre Dame Ave. E., Winnipeg b

If any advertisement interests you, tear it out nmow and place with letters to be answered.
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WESTERN PROVINCES.

MANUFACTURERS : ek : WHOLESALE

Do you require first class representation?

S Ror v, RIS & Sor 17D, Robert Gillespie Co.| GROCERY BROKERS

Manufacturers’ Agents and Commission
Brokers MALTESE CROSS BUILDING . Manufacturers’ Agents

¢ 402 Chamber of Commerce WINNIPEG Commission Merchants

IMPORTERS, BROKERS, - ESCOTT CO. Ltd., Winnipeg, Man.
8. B. Thompson & Co. MANFS. AGENTS, . ESCOTT CO. Ltd., Saskatoon, Sask.
Whelesale Commis?ion Brokers and GROCERY' DRUG AND  ESCOTT S0 L1 Cllgary. v

. ESCOTT CO. Ltd., Edmonton, Alta

Commission Agents . CONFECTIONERY . ESCOTT CO. Ltd., Fort William, Ont

We can handle a few more good lines,

Storage Warehouse and Transfer Track.

Stoense Warstouse end Tramafer Treck SPECIALTIES Eat, 1907 Welts s
Established 1898.

Corr d Qoliei

WATSON & TRUESDALE | g C.H.GRANT CO.

Wholesale Grocery Brokers and Mamufacturers’ Agents stoul‘ Wholesale Commission Brokers and

Manufacturers’ Agents,
Have live men doing detail work throughout our territory. Maniloba, mst"
Saskatchewan and Alberta. They get the business, and can get it = 1206 McArthur Bldg., Winnipeg
for you. Write us, and we will explain our system. b'.‘.

120 LOMBARD STREET - -  WINNIPEG, MANITOBA

We have the facilities for giving manu-
facturers first-class service.

MANITOBA SASEATCHEWAN ALBERTA BRITISH COLUMBIA

TO MANUFACTURERS AND SHIPPERS

We represent some of the largest manufacturers
and importers in Canada and the United States,
and, if your line does not conflict with any of our
present agencies, we can handle your account, and
guarantee you satisfactory results.

DONALD H. BAIN Co.

WINNIPEG

Head Office

Branches: Regina, Saskatoon, Calgary, Edmonton,
Lethbridge, Vancouver.

Live sales forces at each of the above points Fully equipped offices and warehouses. We

are in an unexcelled position to handle storage and consignments, and to look after the
distribation of cars.
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The service department of The Canadian
Grocer will gladly assist manufacturers at
home and abroad in making arrangements
with the firms in all parts of Canada whose
announcements appear on this page.

Have you any
POTATOES, BEANS

to offer? If so, forward me full particulars.

FRED J. WHITE, Broker

Board of Trade Bldg. - Toronto, Ontario

GOODMAN, JAFFEY & CO.

Kent Bldg., Yonge St., Toronto

MANUFACTURERS’ AGENTS
AND BROKERS

DISTRIBUTION AND SERVICE
FROM COAST TO COAST.

Maclure & Langley, Limited

Manufacturers’ Agents

Grocers, Confectioners
and Drug Specialists
12 FRONT STREET EAST TORONTO

MIM \%
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Hamblin-Brereton
Co., Limited

Whelesale Grocery and Confectionery
Brokers

KITCHENER WINNIPEG CALGARY

If you want

Split Peas

let us hear from you.

W. H. Millman
& Sons

Wholesale Grocery Brokers
TORONTO

W. F. ELLIOT

Importer & Manufacturers’ Agent
(Cor. Leith and Hardisty Sts.)

FORT WILLIAM, ONT.
Established 1909.

DRIED AND EVAPORATED
APPLES.

Apple Waste and Chops, Specialties
H. W. Ackerman

BELLEVILLE ONTARIO

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers

51-53 Wellington St. W., Toronto

W.G. A.LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

More Lines Wanted

Commission agent located in the
North Country is open to look after
several good lines for manufactur-
ers and wholesalers.

I cover the territory from Sudbury
to Hearst and also the Porcupine
District.

“On the Job All the Time.”’
If you want results write me.

A. Lalonde

Post Office Box 123. TIMMINS, ONT.

Coffee, Its History,
Classification and
Description
By Joseph M. Walsh

This is the most exhaustive,
interesting and instructive book
ever published on Coffee. It is
attractively written and richly
illustrated, and should be read
by all who deal in or use Coffee.
The contents include:

Cultivation and Preparation.

Commercial Classification and
Description.

Adulteration and Detection.

Art of Blending, Preparing, ets.
This work, written by one of the
greatest authorities in the world
upon the subjects of ‘Tea and
Coffee, will be mailed to you
pnetpmd on receipt of

$2.00

It Will Pay You to Send at Onee.

MacLean Publuhmg Co.

Technical Book Dep
143-153 University Avenue, Teorente.

If you have a business
to dispose of, or are in
need of efficient help,
try a Want Ad. in
CANADIAN GROCER
and let it assist you in
filling your needs.

EL ROI-TA

PERFECT
CIGAR

If any advertisement interests you, tear it out now and place with letters to be answered.
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The service department of The Canadian
Grocer will gladly assist manufacturers at
home and abroad in making arrangements
with the firms in all parts of Canada whose
announcements appear on this page.

QUEBEC

ROSE & LAFLAMME

LIMITED
Commission Merchants
Grocers’ Specialties,
MONTREAL TORONTO

Complete Trade Connection.

JOHN E. TURTON

Importer and Commission Merchant

885 St. Francois Xavier St. - Montreal
Wholesale and Retail

H. D. MARSHALL

Wholesale Grocery Broker

OTTAWA MONTREAL HALIFAX

Buayers and Sellers of

All Kinds of Grains and
Seeds

Denault Grain and Provision Co.
LIMITED
SHERBROOKE, P.Q.

Oats—Peas—Beans—Etc.

Handled in any quantities to best advantage by

J. R. GENEST

Wholesale Grain, Flour, Feed and
Provision Merchant

BOARD OF TRADE BUILDING, MONTREAL

Results Furnished

C.B.HART, Reg.

Wholesale Grocery & Merchandise
Brokers

489 St. Paul Street W., Montreal

Efficiency Guaranteed

WANT ADS.

If you want a buyer
for your business, or
have a situation to fill,
or want a situation,
send us a Condensed
Advertisement. There
is someone who is
looking for a proposi-
tion such as yours.
For two cents a word
you can speak across
the continent with a
condensed advertise-
ment in this paper.

TRY IT OUT

There is an

Information

blank onpage 58. Useit

To make it more convenient and to en-
courage you in sending questions, we are
having this Enquiry blank printed each

week.

This service is for YOU and will
only be of benefit when you use it.

Send your enquiries along, they are
welcomed. This service 1s free to

subscribers.

USE THE BLANK FORM

Canadian Grocer
ENQUIRY DEPT.

143-153 UNIVERSITY AVE.

TORONTO
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If you are about to order your supplies
of Laundry Blue, remember that

OCEAN | | <
BLUE CanadianSalt

: ; —and true to°the trade—beeause i 8
packets will add to your reputation, as iverv deglor ; : ¥e--heegs it put
well as your profits. It is the Blue that every dealer on the same plane.
helps most on washing days.

Windsor Salt is sold only through whole-
Order from your Wholesaler. salers and jobbers—and all retailers pay

the same prices. There are specis
0 HARGREAVES (CANADA) LIMITED. l ; } o ll“rl PR .\I,O( l(ﬂ
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ba, Saskatchewan and Alberta—W,
Mackenzie & Co. Ltd.,
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Edmonton. AN 3 =
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British  Cc
bia and Yukon X S " i E
~ Creeden & BRSNS ! e
Avory, Rooms b W !

and 6, Jones T

Block, 407 Hast- C i) w

ings Street W., y iy

Jaacouyer 5.t o) i THE CANADIAN SALT CO. LIMITED
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Anchor Caps on Your Orangé Marmalade

When you order your new orange marmalade, specify Anchor sealed glass.

Their attractive appearance will mean new sales and because the customer
gets the goods with their full flavor and freshness they make repeat sales
easy and sure.

Goods properly put up and sealed under Anchor Caps retain their freshness
and flavor indefinitely under the most trying conditions.  They prevent
leakers, spoiled labels and unsaleable goods, which means that all your pur-
chase 1s saleable at full retail price.

Push goods sealed under Anchor Caps and reap your reward in satisfied
customers, increased sales and added profits.

Anchor Cap & Closure Corporation

FACTORY AND S0 Dovercourt Road
GENERAL OFFICES TORONTO, ONTARIO

If any advertisement interests you, tear it out now and place with letters to be answered.




December 14, 1917. CANADIAN GROCER

Customers’ Favorites are Fasy Sellers

Customers’ favorites are those products she can order by 'phone or send the
children for. Women all over Canada know Shirriff’s so well and favorably
that they order them off-hand, like staples.

hivriffs
WS 5 ..
flash into women’s minds easily because the Shirriff reputation
for quality has been a household word for years. All this means
easy, quick sales, and many of them.

Shirriff’s are prepared in many fruit flavors. The jellies
they make are captivating in their beautiful colorings. And you
know what sueh an attractive dessert means to a woman. She
wants vou to sell them to her.

Push Shirriff’s this fall. Display them. Our free window
displays will help you. Write us for particulars,

Imperial Extract Company, - Toronto

22 zzzdzze

HEINZ

Canadian-American Food Products.

57 VARIETIES

Canadian Factory, Principal Factory
Leamington, Ont. Pittsburgh, U.S.A.

A,

EGGS AT 10c

Per Dozen

A TEN CENT PACKAGE OF

“POPULAIRE’S”
EGG POWDER

is equal to one dozen eggs for all

cooking purposes, such as cakes,
puddings, etc.

Distributing Warehouses in Canada:
TORONTO MONTREAL

Canadian Distnbuting Agencies :

Halifax John Tobin & Co.
8t. John Baird & Peters.
Quebec J. B. Renaud & Co.
Ottawa Provost & Allard.
Winnipeg The Cedville Co., Ltd.
Edmonton The A. Macdonald Ce.
The A. Macdonald Co.
Simington Co., Ltd.
Western Canada Wholesale Ce
The Cedville Co., Ltd.
The Codville Co., Ltd.
Kelly, Douglas & Co.
Kelly, Douglas & Co.

The product is absolutely pure and
perfect results are guaranteed.

Order Today— Your Customers Will Bay It
WRITE US ANOW

THE IMPERIAL CO. REG'D

645 St. Valier Street Q uebec
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" License Granted
Mr. Grocer:

Our application for a
license to manufacture
and sell Kellogg’s Toasted
Corn Flakes has been
granted.

You can now purchase
and sell Kellogg’s Toasted
Corn Flakes in the Red,
White and Green pack-
ages as heretofore. The
original.

Made in London, Ont.

The demand already is very heavy,
retailersare well sold out. Get your
order in early for prompt delivery,
for Kellogg’s Toasted Corn Flakes,
the quick seller. Always the best
and most profitable Corn Flakes.

The Red, White and Green Package.

Only made in Canada by

The Battle Creek Toasted Corn Flake
Company, Limited

HEAD OFFICE AND FACTORY: LONDON, ONT.

If interested, tear out this page and keep with letters to be answered.
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Prohibition has
increased teasales

: ;INCE Prohibition ecame into force there has been an increase in tea
sales.

Are you getting your share of this increase, or is the pedlar getting it? ,

The pedlar is keen after this business, and the best way to keep him from
getting it is to sell your customers a line of tea the pedlar cannot get.

Red Rose Tea is sold only to the trade. The pedlar cannot mateh its dis-
tinetive blend, its distinetive flavor, its distinetive name and trade-marked
package. Red Rose is something ‘“different’’ to sell your customer,
whereas bulk tea is just ordinary tea-to her, whether you sell the tea
or the pedlar sells it.

Red Rose Tea is a trade-winner for the progressive grocer.

T. H. ESTABROOKS CO,, LIMITED

St. John Toronto Winnipeg Calgary

The Solution of the
MILK PROBLEM

Frozen milk, sour milk, uncertain deliveries
and high cost, are all vital problems to every
housewife. Women welcome any suggestion
that will overcome these difficulties. Klim—
which is all the food value of pasteurized, sep-

arated milk, in powder form—will not freeze or e
£ i ' Bull Dog

turn sour,
and ‘can be

wed from [ E wwmocoms 4 Brand Products
the tin as g el R
needed.

will give you a firm

rip on big business

A pound i i
makes four quarts. Sug- Tl 19 L h 19

¥/l gest Klim to your cus- 1610 . ATO of them —

, { tomers and divert the milk quick-selling household neces-

/M business and profits into sities that every housewife

your store. Klim is a =
§ Sy ritesiec. T da io- needs. Bull Dog Brands offer

placing liquid milk in the highest value in quality and
thousands of homes all quantity.”
over Canada.

Order from your Wholesaler. The
CANADIAN MILK PRODUCTS, LIMITED John B. Paine Co., Ltd.

10 William Street, Toront 10 Ste. Sophie Lane, Montreal
W. H. Escott Limited, 'Il.-lng llrl.lnd’l .lu:,' Vn.:o::r TORONTO and WINNIPEG

%

Iy !l' advertisement interests you, tear it out mow and place with letters to be answered.
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Show Keen’s in your displays—keep Keen’s Oxford Blue is always a
it where the housewife will see it. seller and every sale gives vou a

She knows Keen’s and just needs to good margin.

be reminded that you are selling it. Keep well stocked.

Magor, Son and Company, Limited

191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO
AGENTS FOR THE DOMINION OF CANADA

PARCGEIHR, 4 mad RPN i g e 8 PR LR 2098 1 3 s B P AP

OWAN S

COCOA—
“Perfechon Brand " Purest and Dest

Grocers----

Sell Canadian made products to-day
and every day -— By so doing, you
keep the money in the country ---
You and others need it. Push this
Canadian Cocoa, made by Canadians

If any advertisement interests you, tear it out mow and place with letters to be answered.
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All Food Distributors to be Licensed

Far-reaching Proposals of Advisory Committee to Food Controller, Will, if Adopted,
Radically Change Conditions Existing To-day.

By Special Correspondent at Ottawa.

RADICAL

Nominal fee charged for license.

PROPOSALS
Every retail grocer in Canada to be licensed.

All present dealers to get licenses under certain conditions but proposed plan
would make it harder for new men entering the trade.

New dealers to have previous experience and at least $1,000 capital.
License number to appear on all stationery.

Wholesale grocers and foodstuff manufacturers to be licensed also.
Status of retailer, wholesaler and manufacturer to be clearly defined.

TTAWA, Dec. 12.—A number of
O more or less sensational changes

in the conduct of the grocery
business in Canada have been proposed
to Hon. W. J. Hanna, Food Controller,
by representatives of retailers, whole-
salers and manufacturers acting through
an advisory committee.

These changes have been summarized
above and are so comprehensive and far
reaching that if they become effective—
and there is every possibility that a num-
ber of them will—it is the feeling of
prominent members of the trade that
many of the old standing abuses that
have crept into the distribution of food
products will be eliminated. They in-
volve some rather drastic changes.

It was stated in last issue of CANA-
DIAN GROCER that some influential
members of the trade had been called
to Ottawa to confer with the Food Con-
trol Department on methods calcu-
lated to better the present existing con-
ditions. It was later found out that
these men were wanted to act in some-
'what of an advisory capacity in framing
proposals that if put into effect in the
end tend to lower cost of distribution of
food and therefore ultimately reduce the
price.

In the rough, the program outlined is
somewhat as follows:

The Retailer’s License

Every retailer would be required to
have a license under the new proposals.
This would be granted to all existing
businesses. These businesses would
however be compelled to maintain a cer-
tain standard. The stores would have to
be kept in sanitary conditions and have
a certain measure of equipment. This

necessarily means they would have to be
inspected.

For the man who desires to get into
the trade the course would not be quite
so simple as it has been in the past.. To
obtain. a license it would be necessary
for the applicant to have served an ap-
prenticeship of some years in some gro-
cery business. In this connection two
yvears has been mentioned. He would
moreover have to have a certain fin-
ancial backing. The capital to begin with
would in all probability be placed in the
neighborhood of $1,000. The store he
occupied would have to possess sanmitary
conveniences and sanitary equipment
capable of the proper protection of the
goods to be sold. Only under some sacn
terms would a license be granted, if these
suggestions go through.

The license fee would be merely nomin-
al. It is probable, for instance, that a
smal] business would carrv a license fee
of only a dollar a year while a business
having a turnover of a hundred thousand
would have a license fee of five dollars,
and five dollars for every
$100,000.

The funds thus obtained would it is
suggested be used for administration ex-
penses. What are these expenses likely
to be? There is a suewestion of the
appointment of provincial committees
with representatives of the manufactur-
ing, wholesale and retail interests. These
would form advisory committees to work
in coniunction with the Deputy Food
Controller, while a committee from these
committees would form a Dominion
advisory council. The expenses of these
organizations would be met by the license
fee imposed, so that there would be no
call upon the government for assistance

additional -

So far the proposal applies only to food-

stuffs.

Defining the Status of the Different
Branches of the Trade

A definite understanding of the status
of each branch of the trade is another
important item on the proposals. This
will decide the conditions that constitute
a manufacturer, a wholesaler or jobber,
or a retailer. There have been tend-
encies at times for these different ac-
tivities to overlap one another. Under
this new regime the character of each
‘distributing activity will be definitely
defined.

All Food Activities to be Licensed

To achieve this result every manufac-
turer, wholesaler and retailer will be
licensed. This license will empower them
to conduct activities along the defined
line of the department to which they be-
long. No wholesaler, for instance, as
such, will be permitted to sell direct to
the consumer, save in the case of hotels
and restaurants. If the wholesaler so de-
sires he may also on the payment of a
small fee and on giving certain under-
takines be granted a retailer’s license.
This license number, however, as well as
his wholesale license number must in
such a case appear on all his sta‘ionery,
letter-heads, bill forms, etc. In this way
it is made perfectly patent and above
board the kind of business that the firm
is doing.

This license according to the proposals
of the committees of the various branches
of the trade would also prohibit the
selling by manufacturers at cut rates
to large mercantile activities. The
manufacturer under the condition drafted
to be presented to the Food Controller’s
denartment, would not be prohibited from
selling direct to the retailer if he so
desires: but he would be recuired to sell
at a figure not lower than he would be
willing to sell the same auantity of

goods to the recognized wholesale trade.

It will be seen that these pronosals if
acted upon by the Food Controller’s de-
partment ensure a very clear cut line
between the different branches of the

(Continued on page 29.)



Fate of Wheat Foods Undecided

No L.icenscs Yet Issued For the Manufacture of Whe
plicants Seem to Indicate Food Contro! Departm

December 14, 1917.

at Foods—Questions Put to Ap-
ent Still Clings to Bulk Idea—

—Report of Package Committee Interesting.

l' ATE last week as was forecast in

last week’s CANADIAN GROCER

inere was an announccment from
the Foou Controiler's office that it had
been decided to license &specific cereals
to be manafactured in bulk uader cer-
tain conditions. Up to the present
many manufacturers have received
assurance that licenses will be grant-
ed them for a variety of cereal products.
As far as CANADIAN GROCER has
been able to discover, however, there has
been no license yet issued for the manu-
facture of wheat foods. In some in-
stances application to manufacture these
products was made at the same time as
the application for other cereal foods. In
the one case the manufacturers have
been assured of license in one instance,
and in the case of wheat products have
been sent a questionnaire asking what
action the manufacturing company had
taken with the idea of conserving wheat
by substituting other products in its
place, and what consideration had been
given to the matter of lowering the price
of the product.

Selling in Bulk Will Not Aid Conserva-
tion

The evident implication is that wheat
products are not being judged on quite
the same plane as other cereal products.
It would almost seem that there is still
a tendency to believe that selling goods
in bulk will result in conservation of the
product. This would hardly seem to be
justified by the investigating commit-
tee’s contention that the package goods
actually do cost more than the bulk.
There is a feeling too among the trade
that this hesitation to grant licenses for
wheat foods argues that the Food Con-
troller still stands by his prohibition on
this one point. If selling goods in pack-
ages makes them cost more, then that in
all good sense seems to be one way at
least of curtailing consumption. If on
the other hand wheat foods are- sold in
bulk, and at a cheaper figure, it is rea-
sonable to suppose the public will begin
to take an extra interest in these cheap-
ened foods, and all that the Food Con-
troller claims to be striving for will have
been lost.

Costly Delay

Still the delay goes on, and the groe-
ery trade generally is put to a great deal
of trouble and loss. In that connection
it might be mentioned that a month or
more after the order forbidding pack-
age goods was passed, a month when
the industries connected with package
goods were practically dead, when many
factories had practically ceased to oper-
ate, when others had been compelled to
let a number of their employees go, when
industry had been disturbed, when loss
of time and goods, and a general dis-

ruption of trading conditions had been
engendered, then the Food Control De-
partment were content to listen to the
voice of the trade, and incidentally the
voice of the public behind that trade, and
realize that the original order had been
ill advised. The withdrawal of this or-
der is a matter on which the trade may
well congratulate themselves, but per-
haps it is not too much to say that the
Food Control Department is getting ex-
perience at a somewhat too great cost to
the interestsqthat they are supposed tc
be regulating. It ought to be possible
to regulate without temporarily ruining
business. It is certainly hardly too
much to expect that a drastic order such
as the package goods order should
be promulgated without the fullest un-
derstanding of conditions. The unneces-
sary wastage that has resulted from the
uncertainty due to the order must un-
questionably be charged against the
Food Control Department, and as far as
can be discovered there has not been a
ringle item of compensation to be set
against this loss.

The report of the special committee
appointed to consider this matter notes
some interesting points. Probably the
most interesting of these is the prohibi-
tion of premiums or prizes in these pack-
are goods.
will be any great wail of protest over
this prohibition on the part of the man-
ufacturers. The premium idea is one
that has been kept alive by its own mom-
entum. It is probable that very few of
the firms who have adopted this method
have any great love for the system, and
they will probably see the idea killed
without any great degree of regret. The
regulations prepared by the committee
as forecast in last week’s CANADIAN
GROCER require that all packages of
cereals of less than twenty pounds
weight must bear the license number of
the commodity in question. The price
charged the public must not exceed an
amount allowing only a reasonable pro-
fit on the cost of such cereals in bulk,
plus the cost of containers. The cost of
containers must be only a small propor-
tion of the total price of the cereals sold
in packages. The use of coupons, prem-
iums, prizes, presents or similar induce-
ments to purchase is to be discontinued
in connection with the package cereals
trade. Provision is made for examina-
tion of manufacturers’ books with a view
to ensuring against excessive prices.

Profit in Package Goods Declines

The committee’s report states that be-
fore the war profits derived from the
package trade in cereal foods were con-
siderably larger than those ruling to-
day. Many package goods, the commit-
tee found, are nowsold at practically

It is not likely that there -

cost, and two cases of selling at a slight
loss are recorded.

The report emphasizes the wide varia-
tion in the food value of various package
preparations. For instance, one thou-
sand energy units when obtained from
one food cost 4.41 cents while the same
number of calories, when obtained from
another food, cost 21.93 cents. The con-
tention of the manufacturers that pack-
age cereals are as cheap to the consumer
as those sold in bulk was not substanti-
ated. At present, owing to war condi-
tions, the prices approximate more than
formerly for package and bulk goods.

—&

SHREDDED WHEAT COMPANY

TO GET LICENSE

It was learned on Thursday morning
as CANADIAN GROCER went to press
that the application of the Shredded
Wheat Company for a license to operate
had been granted. This information was
received over the signature of the Food
Controller, and gave assurance that their
license for application had been granted,

° and that they were permitted to continue

manufacture. This would mean that
there will be no change in the character
or method of handling of this company's

products.
———
ACADIA SUGAR REFINERY ONLY
LOSES OLD PLANT
Halifax Disaster Did Not Wipe Out
Plant As Suggested by Early Re-
ports—Main Plant Only Slight-
ly Injured. Heavy Casual-
ties Among Employees
of Refinery

In connection with the terrible disas-
ter at Halifax, N.S., it has been report-
ed in the press that “the sugar refinery”
was destroyed. It would be well to ex-
plain in this connection that the refinery
mentioned applies to the old plant, the
Richmond refinery, situated in the north
end of the city in close proximity to
where the collision took place.

The new Woodside refinery, being sit-
uated on the other side of the harbor,
two or more miles south from the town
of Dartmouth, appears to have escaped
uninjured, according to direct advices
from the office of the Acadia Sugar Re-
fining Co.

Since the Woodside plant was built,
the Richmond refinery has remained
idle, therefore its destruction will not
affect the productive ecapacity of the
plant at present time, and just as soon
as anticipated supplies of fresh raw
sugars come to hand they will be in posi-
tion to resume operations at Woodside.

The office staff of the company ap-
pears to have escaped the disaster unin-
jured, but there have been some sad
casualties among the workmen.
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High Court Reverses

CANADIAN GROCER

Magistrate’s Decision

Case Under'the' Lottery Aet Decided in High Court—Interest-
ing Chain System Activity For Exploiting a Credulous

Public—Dangerous

CASE of some interest and im-
portance was recently decided

_ “*when the Appellate Division of the
}hgh Court quashed the conviction stand-
ing against William Harding of Hamil-
ton, who had been convicted in the Pol-
ice Court of a breach of the Lotteries Act
of Canada. {

1
The said William Harding was a gen-
t_leman who had a ‘proposition of enab-
ling you to get an eight dollar pair of
shoes for a gross expenditure of $2.00.
This gentleman was not a regular resi-
dent of Hamilton, but was merely bid-
ing there while he presented to the citi-
zens this great opportunity. The sys-
tem was a variation of the endless chain,
which in the past has been known to roll
up a tidy fortune through a contribution
of dimes.

How the System Works

William Harding's system was as fol-
lows: First, a person interested in a new
pair of shoes was a necessity, a smooth
tongue readily supplied this interested
party. Then came the unfolding of the
plan. The interested party subseribed
50 cents for which he received four tick-
ets, these tickets he went out and sold to
four other parties interested in boots,
on the understanding that the presenta-
tion of the ticket and 50 cents entitled
them to four tickets from the head of
this boot philanthropy. With two dol-
lars in hand the first apostle of the sys-
tem would return and would be provided
with an order on a prominent firm of
shoe jobbers in Hamilton for the delivery
of pair of shoes. That in brief was the
scheme. The man actually did get the
boots, at least some did get them and
there was no charge of fraud in connec-
tion with the case.

Now of those four purchasers of tick-
ets from the original buyer probably a
considerable number, seeing that they
had purchased, would be likely to spend
another half dollar to get in the run-
ning for that pair of boots. It would
look at first blush as though the origin-
ator of the idea was in a bad way and
would have to purchase a lot of shoes,
without very much coming in. That is
quite true, and very probably a.goodiy
number of shoes were thus disposed of
for there was no hint at the proceedings
that there had been any attempt to de-
fraud, even thouch similar schemes in
the past have.usually ended dramatical-
ly by the benefactor departing some-
what suddenly at some time, and leav-
ing a large number of people who had
contributed more or less largely to the
scheme with nothing to show for the
outlay. There was no suggestion, how-
ever in this case of the dramatic depart-
ure being part of the programme.

Where Did the Originator Profit?
Huw then did the benefactor profit? In

Example to Follow.

this wise. The first man sold to four
others; providing that they were all
equally interested they each sold to four
others or 16 different parties, these six-
teen in turn sold to four each, making 64
and this sixty-four to four others each
or 256 and this two hundred and fifty
six in turn passed on their good fortune
to four others or 1,024. This is, of
course, an extreme illustration but it il-
lustrates the principle. Up to the pre-
sent the business is only six steps re-
moved from the originator, yet there are
over a thousand people interested. Now
these parties having, it is presumed,
parted with an initial fifty cents it is rea-
sonable to suppose that a very consider-
able number of them might be expected
to be interested enough in the scheme to
invest another 50 cents. Very possibly,
however, they might not be as fortunate
as the first salesman in finding four
others of an optimistic temper enough
to induce them to embark on the adven-
ture. In the initial stages the game
must have been fairly costly, but as it
advanced, the number of people engag-
ed would ensure a fairly  continuous
stream of half dollars coming in, and
the chances would be that a very much
smaller percentage of boots would be
going out. Unquestionably there must
have been some profit in the business,
for William Harding who had no place
of business in Hamilton rented an office

19

to care for the inflowing tide of half
dollars,
The Case in Court

Everything went well till a constakle
laid hands upon him and brought him
before the police magistrate on the
grounds that he had been running a com-
mon lottery in defiance of the Lottery
Act. He appeared before Magistrate
Jelfs of Hamilton and was found guilty
despite the spirited argument of his
counsel, C. W. Bell, that there was no
evidence of a game of chance shown. Mr.
Bell urged that whatever the possibii-
ities of the scheme were it was not a
lottery, that every one investing had it
in their power to make sure of the goods
for which they had paid. The magis-
trate, however, continued to uphold his
judgment, and as a result the case was
appealed and came recently before the
appellate division of the High Court at
Osgoode Hall where the following ques-
tion was tried: “Was there any evidence
upon which the court could find the ac-
cused guilty of the charge set forth un-
der the clauses in the criminal code re-
specting lotteries?” The court answered
the question in the negative and the con-
viction was quashed.

Since the receipt of the judgment the
defendant has left Hamilton for other
scenes of activity.

It is a simple scheme; but it requires
a great many dupes, and despite the die-
tum of the late Mr. Barnum that one
was born every minute, the supply would
likely run out if there was any consider-
able adoption of these tactics. More-
over the scheme is sailing close enough
to the wind to make it a rather danger-
ous one in which to indulge.

Transient Traders’ Tax Upheld

Efforts of Oil Firms Selling Direet to Farmers to Reduce
License Fees Meet With Failure—Review of

Recent Activities.

HE latest activities of some oil
I concerns who make a practise of
selling coal oil from tank cars di-
rect to the farmer and consumer have
been quashed in York country. It has
been necessary that a license fee of $300
be paid by all transient tradegs, and the
efforts of the oil concerns intérested have
been directed towards getting this
amount reduced to $50. The question
came up at a meeting of the county
council who were inclined to consider the
matter favorably until the retailer's
point of view was presented. Discus-
sion of the matter finally led to their
maintaining the license fee of $300 in-
stead of granting a reduction to $50.
There has been considerable activity
evidenced by some oil concerns during
the past few months in their operations
throughout the province of Ontario in
taking orders for coal oil from farmers
and others and having same delivered in
special individual tanks direct from the
railway sidings. Some time ago repre-

sentatives of the firm were arraigned
before one of Ontario’s chief county
magistrates on charges of selling coal
oil without having first obtained a li-
cense. In this they were found guilty
and a fine imposed. Appeals to higher
courts were made by the company until
one court allowed their appeal.

This resulted in an amendment to the
Statutes which aimed at eliminating such
methods of trading and the municipal
act now covers the transient trader’s ac-
tivities in selling coal oil in this manner
as follows: “or who go from place to
place or to other men’s houses to take
orders for coal oil which is to be deliv-
ered afterwards from a tank ecar, moved
on a railway line, or who go from place
to place or to a particular place to make
sales or deliveries of coal oil or other oil
from such tank car.”

This latest move to reduce license fees
may be followed out in other counties
and it might be well for dealers to guard
against this possibility.
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Getting Results from Display Window

The Drawing Power of the Window Display—Works 24 Hours a Day and 7 Days a
Week—Points to be Considered in Arrangement — The Value of Price
Cards—Christmas Goods Should be Featured Now.

ITH the winter and Christmas
W holiday seasons fast approaching,

merchants who are looking for
the largest returns from business during
these seasons are busying themselves in
the preparation of window arrangements
that will be effective in drawing trade
during these special periods of the year.
Competition for business at these times is
greater than usual and the only way to
successfully compete is to have such win-
dow dressings that the passing customer
will instinetively be drawn to further in-
vestigate and ultimately become a pur-
chaser. Window displays have a tre-
mendous effect upon the individual, and
sometimes this effect reaches the pro-
portions of a semi-hypnotism which lit-
erally carries him off the street into the
store. Really effective window displays

A window with

are irresistible and represent the most
powerful medium for the attraction of
trade. For this reason some few sug-
gestions along the line-of window dress-
ing will not be out of place at this point.

Windows Always Open

In the first place, the merchant should
remember that when his store is closed
to the public the windows are always
open, that is if he uses his windows to
the best advantage. Generally during
the holiday season this is the case, even
if such is not the practice at other times
of the year. At night, on Sundays and
holidays, when your store doors are closed
the windows can be made pay a dividend.
People strolling along the street will
pause before a well-lighted, tastefully ar-
ranged window display and pass by the
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a strong Christmas

selling appeal.

-

dingy, unkempt one with disdain. At
Christmas fime the number of people on
the streets at night in much greater than
normally and this element is, therefore,
of greater importance at this season.
The people who are attracted will become
your customers, all things being equal.

A _certain merchant in 'a small city
made it a habit to keep his windows dark;
as a result he had no attraction after
nightfall. On the other side of the street
was a storekeeper who spent a few dol-
lars a year for light and reaped a har-
vest by so doing. Which pays the better,
and what course do you pursue?

It matters little what is placed in the
windows as long as the goods are fresh
and clean. Certain holiday goods are
peculiar to every store and it is not
necessary to enumerate .these herein, but
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freshness and cleanliness should be the
predominating elements. Some mer-
chants use their windows for a sort of
dumping ground for broken and damaged
goods, figuring, “Oh, well, it’s only for
display and not for sale.”” Better by
far throw damaged goods on the scrap
heap than to place them before the eves
and judgment of the buying public. The
story is told of a merchant who made a
practice of displaying his damaged goods
to such an extent that the public got the
idea he dealt only in damaged goods and
“seconds,” with the result his business
was almost ruined.

A Few Simple - Points to Watch

After each rainfall the windows should
be quickly rubbed over with a damp cloth.
At the anproach of night be sure to switch
on the lichts. One merchant makes a
habit of turning on the lights each time a
dark cloud obscures the sky, in fact at
certain times of the day when the sun
causes a glare he also switches on the
lights, thus counteracting the effect of
the sun by interior illumination. In the
winter when frost is apt to cover the win-
dows an electric fan kept running day and
night is effective. In summer a fan con-
stantly operating will keep the flies on
the move and prevent a loss of merchan-
dise, as nothing cheapens a window dis-
play as much as speckled and dirty goods.
Never make the day time your window-
changing period as it blocks the view of
your merchandise when people are pass-
mg; do this work at night and be ready
the next day for business with a fresh
display.

The Price Tag

No goods should be shown without a

suitable price tag. The necessity of
showing a price is especially important
in the holiday season. Some “high-
grade” stores figure it is beneath their
- dignity to price goods displayed, but it
has been the experience of many retail-
ers that to make the windows a paying
proposition they must have the power to
attract. The greatest attractions are,
first, the goods and then the price. With-
out tags a person can only guess at the
price of goods admired. A price tag is
a silent salesman. as often a person will
gaze into a window and be attracted to
the goods bv the price or what is asked
for the merchandise.

Coated cardboard is the ideal window
tag, and a chanee of color is advocated.
One week use white, next a tint and in
summer use a black card with white let-
ters as this keeps clean the longest. It
_matters not what color ink is used so
long as the sign is readable and to the
point. Ahstain from the so-called “comic”
signs su~h as “Take me home for $4” or
“Use Bink’s pills and never be ill.” All
persons will not have the same idea of
humor as you.

Use Stands for the Cards—Not Pins or
String

Use a neat stand to display your large
cards and “bulldogs” for the small ones.
Never use a pin or a piece of string to
attach a ticket to the merchandise as
both cheapen the display and ruin the
card. It is better to invest a few dollars
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in suitable fasteners than to ruin many
dollars’ worth of cardboard year after
year. A letter file may be used to ad-
vantage in storing unused signs; thus
thev are classified for future use.

When a card is soiled it should be
thrown away for it never pays to use a
card which has become dirty; it loses
sales and gives the store a cheap appear-
ance. In most every store will be found
a young man with a knack for lettering.
If you have no such person, select a clerk
and let him read some good material on
card writing, such as appears in the trade
newspapers. It will pay you to invest a
few dollars along these lines for the con-
venience of a man on the premises who
can letter is of great value and saves
much time. The card writer who makes
a business of doing rush jobs is seldom a
good workman. .

Don’t Crowd the Windews

There is oftentimes a tendency on the
part of retailers to do either one or two
things in reczard to window dressing.
They will either sacrifice the selling
value of their windows entirely or crowd
them to' a point where the display is
worth little or nothing. Once again the
merchants should put himself in the posi-
tion of the person on the street. There
is no attraction in the window where the
goods are piled helter skelter and packed
up against the front with about the same
care displayed as when you throw corn in
a bin.

The window is one of the best sales-
men in the store. and, particularly when
a store front offers two roomy, attrac.
tive, and well-lichted windows, it is little
short of a merchandisineg crime to sacri-
fice them through negligence, careless-
ness or any other phase of mismanage-
ment. A window well trimmed is an ex-

-

ample of the same business acumen which
induces the peddler selling produce to
put the better and more attractive part of
his stock on the top of the basket. The
practical dealer selects the more attrac-
ive part of his stock, both as regards price
and quality, and puts it in his windows.
It will pay you, especially during the
Christmas holiday season, to regard your
windows as one of your most efficient
salesmen.

Christmas Specinlties Should Shine

Forth

Merchants should require no reminder
to see that any merchandise peculiar to'
the Christmas season is exclusively
brought before the public eye at this
period of the year. Each class of store
has its distinctive line of goods which
receive special attention for Christmas
trade and no time should be lost in
working these into advertising and win-
dow displays. It is not too early to com-
mence this practice right away and re-
sults will soon be forthcoming. Quan-
tities of Christmas gifts are purchased
weeks before the heralded day arrives,
and quantities of food supplies are bought.
in weeks ahead in order that special
Christmas delicacies may be made up in
advance.

Every store has some special lines of
merchandise: to be pushed, and these
should be made the feature of window
and other kinds of advertising. The
foregoing paragraphs outlines some of the
most outstanding pitfalls to be avoided
and should be of value to the merchant
in arranging his window displays. The
chief points to be watched are seasonable-
ness, cleanliness, tendeney to overcrowd,
necessity of price tags, keeping windows
onen at night, and commencing to dis-
play Christmas goods early.

Abnormal Coffee Crop Cripples Brazil

The Producer of Three-quarters of the World’s Coffee Finds
Half the World’s Markets Closed and the Balance Cur-
tailed—Serious Situation Facing the Country.

ITH the market of the central
Wempires, the second greatest cof-
fee drinking countries, entirely
closed, and with a rumor current among
trading circles that American shipping
facilities will be largely curtailed, Brazil,
always the great coffee nation of the
world, is facing the record crop of her
history. Latest reports indicate that
the coffee production is far in excess of
the wildest estimates of early months.
Under the normal conditions prevail-
ing in times of peace the news woula be
of comparatively minor significance.

For then the rules and regulations of
Brazilian = valorization would very
promptly be brought into play and prices
regulated accordingly.

The market would not suffer a glut,
but the surplus stocks would be stored
in government warehouse in Brazil and
held to await more encouraging condi-
tions through the channel of supply and
demand.

Not Sufficient Capital Available

As matters stand, however, Brazil has
not sufficient available capital or the fin-
ancial stamina to weather the tide in
these troublesome days by gathering in
the bumper crop and holding it against
the day of a rising market in the uncer-
tain and, from present indications, far
distant future. .

If, as is being persistently rumored in
the trade, the United States government
really intends to bar all shipments for
the present from Brazil and other South
American ports, or reduce the tonnage
of these importations to a working basis
of positively actual requirement, then
the plight of the great coffee producing
country will be deplorable to say the
least.

To harvest the largest crop in her en-
tire history and find many of the world's
Jargest markets barred to her is the
height of irony.

(Continued on page 32.)
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Apply a Cost System to Your Business

A Cost System is Simple as This Article Shows—A Knowledge of the Cost of Doing
Business is Both Satisfactory and Iissential—It Causes the Merchant to Speed
Up Sales and -to Abandon Cut-price Sales—Getting a Profit on Effort as

Well as on Capital—This in Addition to Your Salary.

HE very first thing to be done
| by the man who would know Hhis
selling costs is to know and record
the various items that together consti-
tute the cost of doing business. To
know and record these items calls
straightway for methodical gecounting.
Fortunately the separation, calculation
and recording of the various items con-
stituting selling cost are exceedingly
simple operations, within the ken and
ability of any man.
To ascertain the cost of doing busi-
ness:

1. Charge interest on capital.

Charge the rate of interest it would
earn ‘if invested in gilt-edge mort-
gages or bonds, say 6 per cent. By

capital is meant net assets—inventory, |

cash, accounts receivable.
Charge Rent.

Charge rent even if you own your
premises. Should this be the case
put down as rent the amount they
would. bring if occupied and used by
another—say 8 per cent. of market
value, plus repairs, taxes, and water.

Charge Your Own Salary.

Put down an amount representing
your salary worth to your business—
a sum probably double that paid your
highest paid employee. Include in
this the worth of the services of any
member or members of your family
not on the pay roll, yet who render
business a service worth real money.

Charge Salaries of Hired Help.

Omit from this, if you are so mind-
ed, the salaries or wages of the one
or more engaged mainly or solely in
the work of delivery, charging such
wages under the item of delivery.

Charge Fixed Expenses.

Included here are such determinable
or known items as insurance (fire,
casualty, plate glass, partnership),
taxes, telephone rental, water rates,
light and fuel.

Charge Freight.

Include here freight and express on
incoming goods; the cost of packages
or packing, drayage; duty paid (if
any).

Charge Delivery.

Include here wages of drivers or
messengers; horse and wagon, or mo-
tor car; stable or livery or garage
items; repairs, supplies, freight and
express items on outgoing goods,
wrapping papers, packing, twine, etc.

8. Charge Incidentals.
‘Include here stationery and office

By John C. Kirkwood

Many take stock on or about Jun-
uary 1. If this is your practice you
will be in an excellent position to be-
gin right away doing business on
the basis of the known cost of oper-
ating your business.

Success is becoming more and
more dependent on a knowledge of
the cost of doing business and on
intelligent, purposeful and success-
ful effort to recover this cost plus a
profit on your effort.

The accompanying article will
prove very helpful to those who
want to be successful merchants.
The matter is set forth lucidly and
soundly, and we sincerely trust that
many of our readers will resolve and
keep their resolve to conduct their
business on the basis of known and
actually recovered costs, plus a de-
sired profit on effort.

supplies, postage,

telegrams, exchange,

cellaneous repairs, ete.

Charge Advertising.

Include here newspaper and other
forms of publicity, including printed
matter, catalogues, novelties and
other disbursements properly coming
under this head.

10. Charge Donations and Subscrip-
tions.

Include here special discounts or
allowances made, or goods given in
the name of charity, benevolence and
good-will.

11. Charge Losses.

Include here bad debts, shrinkage,
leakages, shortages, thefts, spoilage
allowances, discounts, and losses not
provided for elsewhere.

12. Charge Interest Paid. :

Include here interest paid on bor-
rowed money, and interest lost on un-
collected book accounts, and cash dis-
counts forfeited because of inability
to take them.

13. Charge Depreciation.

Include here the depreciation on
buildings owned and employed by you
in your business; and depreciation on
furniture, fixtures, horses, vehicles,
stock, etec.

Here one has a baker’s dozen of head-
ines under which to record the many
items that constitute, when ageregated,
the annual cost of doine business.

Easy to Record Selling Costs

With these headings and helps it
should be a simple matter for any dealer
to set down his selling costs, day by

telephone
cleaning,

calls,
mis-

day, week by week, month by month,
quarterly, semi-annually and annually.

Each individual disbursement has to
be recorded sometime, somewhere, some-
how. Why not record it'in its right
place at the right time and under its
proper héading? Thns will the dealer
have the record or records necessary
and desired. He will know then just
what it is costing him to run his busi-
ness.

Costs Studied More Closely

In the foregoing presentation of group
headings some may possibly be merged
with others. For example, Advertising
may be included under Incidentals; and
Interest may be included under Losses.
Donations and Subscriptions may be
included under Incidentals. But there
is an advantage in the separation of
these several c¢lasses of expense: They
reveal boldy, challengingly and perhaps
shockingly classes and amounts of ex-
penditures capable of reduction, and per-
haps calling for reduction.

Also in the foregoing presentation of
the factors of selling costs, Freight or
incoming goods is included. Many will
say that Freicht. Express. Drayace and
Packages or Packing should be added to
the invoice price immediately; and in
saying this they are quite correct. But
not always is this class of expense in-
cluded in the marked cost price of goods.
On articles of heavy weight—such as
sugar, nails, coal, for example—the
freight expense is ‘immediately added
to the invoice price by all wize dealers,
but on many lines the practice of many
dealers is to ignore in their cost mark-
ing the item of freight, or delivery-to-
store expense. Accordingly, in the
enumeration of the factors of cost, as
above, Freight is set down, and when
this annual aggregate expense is re-
duced to a percentage of sales, it can
quickly be added to invoice prices. For
this reason is Freight on incoming goods
included among the factors of costs.

Recovering One’s Losses

Under the heading of Losses are to
be assembled all such expenses and
losses not properly belonging under
other headings. Bad debts should be
charged here, for so will they be re-
covered by being assessed against all
customers as a whole. Leakage, short-
age, shrinkage and spoilare should be
charged here, for thus will their costs
be recovered.

The average dealer treats bad debts,
leakage, shortage, shrinkage ‘and spoil-
age as irrecoverable, but this view and
practice is unsound and dangerous.
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All such losses should be charged into
the cost of doing business, so they may
be collected and recovered.

Leakage, shortage, shrinkage, and
spoilage, in the aggregate, may amount

DO YOU KNOW?

A competent authority has, by
careful investigation of over 1,500
retailers in each line, and in every
section, developed the following
facts:

Turn Stock Cost to Do
per year Business
No. Times Per Cent.
GYOCETE ... il 0 16
Dept. Stores .. 7 26%
Druggists .... 4 24%
Dry Goods .... 4 24
Hardware .... 3% 19%
Furniture .... 3 24
BODOE s 2 . 23%
Clothing ..... 2 20%
Jewelers ...... 1% 26%

to a very considerable item, and are in-
cident to the doing. of business, to
providing the public with a service need-
ed and desired by them. Therefore the
public as a whole—the dealer’s custo-
mers as a whole—should pay for such
losses.
When Goods Are Sold Below Cost

Under the heading Losses can be in-
cluded the loss sustained in the sale of
staples that do not and will ‘not, as
things are, bear their proper percentage
of advance to cover the costs of doing
business. Sugar and nails are two
familiar and common examples of mer-
chandise which sell retail at a very
small percentage advance on invoice
cost. Suppose that the actual cost of
doing business is 25¢; of the invoice
price, and a staple sells at an advance
of only 10¢, on invoice price, then there
is a clear loss of 129, on the annual
sales of this particular commodity. The
total loss, as represented by this 12¢
loss, should and must be recovered, and,
therefore, must be collected in the sales
of merchandise on which can be im-
posed the full costs of doing business.

Interest on Outstanding Accounts

Under the heading of Interest Paid
there should be included the interest
lost on outstanding accounts. These ac-
counts may total, say, $1,000 at any
and all times during the year—this in
a business done on a capital of $5.000
or so. They represent non-earning capi-
tal. But capital should bear interest.
Reckoning interest to be earned at 67,
there would thus be an item of $60,
when the average amount outstanding is
$1,000, to be charged as an operating
cost.

Providing For Depreciation

Under the heading of Depreciation
should be included all items relating to
property, furniture, fixtures, and de-
livery equipment whose inventory value
diminishes each year through use, loss
of style, etc., wear or damage and which
in the course of time require to be
discarded or replaced. The percentage

CANADIAN GROCER

amount of annual depreciation for each
article or possession will probably vary,
being 5oy in the case of a possession
good for 20 years, 10g, in the case of
a possession good for 10 years, and 209,
in the case of a possession likely to re-
quire replacement in 5 years.

A special bank or ledger account
should be opened for charges of this
sort—a sort of sinking fund account,
which can be reckoned as capital. In
this way the money necessary for re-
placing worn out or useless or valueless
equipment will be provided systematic-
ally, and will be instantly available
when needed.

Recording the Items of Cost 0
The thing remaining is the essential
thing—the recording of these costs

 methodically, fearlessly, and accurately

—and in recovering them from sales.
This is the hard thing—hard because of
the average business man’s lack of sys-
tem, will power, resolution and well-
disciplined habits. You can lead a horse

WHY BUSINESS MEN FAIL

According to a statement by Ed-
ward N. Hurley, viceghairman of
the Federal Trade " Commission,
there were 22,000 failures in the
United States in 1915. Ninety per
cent. of them resulted from cut-
throat competition prices. Inan in-
vestigation made by the commission
since its appointment, 200,000 out
of 260,000 firms had no method of
determining cost; of these, 100,000
firms did mot earn a penny, and
little, if any, provision had been
made for depreciation. In another
survey of a national industry it was
found that twenty-seven large cor-
porations, representing an invest-
ment of $12,500,000 and annual
sales of $8,000,000, had earned only
$300,000—a little less than 3 per
cent. on the capital stock, and alto-
gether they had charged off only
$69,000 for depreciation. The num-
ber of small businesses run on odds
and ends or on bank check stubs is
amazing

to the water, but you can’t make him
drink. You can show a merchant how
to ascertain and recover his selling costs,
but you can’t make him record and get
them back. It is a matter for
the individual himself whether or not
his performances shall be in accord with
his knowledge and conscience. At the
same time it is earnestly hoped, now
that retailers have been shown how to
ascertain, record and recover selling
cost, that many of them will become
possessed of the purpose, resolutely
maintained, to conduct their business in-
telligently, knowingly, with full light on
matters that aforetime may have been
hidden in darkness.

Getting a Profit on Effort

In what has been said, the matter of
getting .a net profit on one's effort has
not been considered. Provision has been

made for a salafy for the proprietor
or partners; but the matter of a profit
over and above all costs of doing busi-

ness is a thing by itself. The desired
profit—$1,000, $2,000 or so—must be

STOCK AND HOW TO KENOW IT.

You must know your stock and
its weaknesses at all times. i

You may be passing merchandise
through your place of business at a
loss.

The only system which success-
fully stands the test is organized,
systematized and daily visualized
business.

The wiser the man and the better
the institution, the closer is every-
thing watched, and the less guessing
indulged in.

The easiest way to take stock is to
prepare for it.

added to the costs of doing business as
above defined and elaborated, and the
sum of the costs of doing business and
the profit on effort desired will give the
merchant the full sum he must obtain
in a year over and above the invoice cost
of goods sold. For calculation purposes
the cost of doing business should in-
clude the sum one desires as profit on
his effort. .

Sales Must be Stimulated

But putting down all costs and add-
ing the profit or effort desired is not
any guarantee or pledge that the mer-
chant will get this gross sum. To get
this sum he must sell enough goods—
must have a minimum annual turnover,
and must obtain an advance on invoice
cost of goods sold sufficient to give
him all costs plus the profits.

Suppose, for example, that the costs
and profit, as above set forth, total
$5,200 in the year, or a neat $100 a
week. Then it becomes clear that the
merchant must sell enough goods each
week, on an average, throughout the
entire year, to give him $100 a week
above the invoice cost of his goods. Sup-
pose his average advance on cost is 2507,
then it means that his average weekly

HOW TIME INCREASES COST

In an eight-hour day you have
only 480 minutes. Thus, whenever
you waste five minutes you decrease
your value 1 per cent. Your stock
falls from par to 99 per cent. If
you waste 50 minutes your stock
falls to 90, and so on. Few of us
ever have a day at par. If you bor-
row $120,000 at 5 per cent. you are
paying 4 cents a minute. If your
accountant makes a mistake, and
you borrow it a day too soon he
causes you a loss of $20. Many a
business man has gone down to
bankruptcy becanse he did not rea-
lize this ruthless persistence of in-
terest. Interest is like the tortoise
in the well-known fable—it is slow,
but it never stops to rest.—System.
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sales must be $500, of which $400 will
represent invoice costs, and the other
$100 the gain over cost. $500 a week
sales means an annual turnover of
$26,000.

If the merchant averages only 200,
advance on cost, then it means that to
obtain weekly $100 above invoice costs,
he must have average weekly sales of
$600, made up of $500 invoice costs
plus $100 advance. In this case his
turnover would require to be $31,200.

So it becomes clear that if turnover
(goods sold) falls below $26,000 in the
one case, or $31,200 in the other case,
the costs of doing business, plus the re-
quired profit for effort, are not obtained.

When the merchant perceives in ad-

COMMERCIAL FAILURES

Taking it all round, 1916 was the
best business year the United States
ever experienced; yet there were
seventeen thousand business fail-
ures. Compared with twenty-two
thousand the year before, this 13 en-
couraying; but pructically one out
of a hundred of all concerns in busi-
ness failed, and, year in and year
out, through good times and bad

« times, the proportion of failures
never varies very far from one per
cent.

In only two hundred and sixteen
of the seventeen thousand failures
did the liabilities exceed ome hun-
dred thousand dollars. Nearly all
the failures, in other words, were of
small concerns.

Credit men assign many reasons
for these failures, such as lack of
experience, insufficient capital, in-
judicious extending of credit, over-
buying — which merely means un-
wise buying—and so on. But we
venture to guess that one cause was
present in nearly all of them, to wit,
poor bookkeeping. They did mnot
keep books so as to know exactly
what it cost them to do business and
precisely how they stood all the
time.

We recommend again to every
business concern an accounting sys-
tem that will show costs accurately
—Saturday Evening Post.

vance—which he can—just how much he
must sell yearly and weekly to recover
his costs and obtain his desired profit,
he knows just what effort he must put
forth to keep up sales to the necessary
weekly minimum. Certainly he dare not
go on, trusting to luck, as so many do;
nor will he be content with just hoping
and trusting; on the contrary, if he is
made of the right stuff, he will speed
up his sales and hig sales staff, and begin
to study his business as never before.
He will do his utmost to swell the sales
of goods on which he can obtain an ad-
vance over invoice cost of 30¢,, 40¢,,
50g;, or more; and he will not be over-
eager to spend 1duch time, or have his
staff spend much time, in selling goods
on which only 10g, or 15¢, or so is
obtained over invoice cost. Also, he will
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not be very enthusiastic about bargain
sales or clearance sales when ordinary
or regular prices surrender all or nearly
all the advance over cost contained in
them. Big turnover in which there is
insufficient advance on invoice price will
look less good than a smaller turnover
which contributes an adequate advance
over invoice cost.

All this goes to prove that being a
real, profit-making merchant is some-
thing vastly different from being just
an ordinary storekeeper.

Analysis a Secret of Success

Analyze! This is one of the first
words to be learned in the languaze of
efficiency. Always it should be remem-
bered that the prudent man who has an
ideal record of costs, and applies his
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knowledge practically, is the one who
out-distances all his competitors in the
long run. Also, one needs to remembet
that 90¢; of the men in business are
getting no profit from their effort—this
because they are ignorant of, or un-
willing to take the trouble to ascertain,
the costs of doing business, and whether
a profit on top of costs is being earned.
The necessary knowledge is so simply
and surely possessible and the trouble so
very minor, that one wonders why any
dealer should continue ignorant or in-
different, especially when ignorance and
indifference are robbing him of due
compensation or remuneration for the
labor and skill required on his part in
the conduct of his business and for the
risk involved—the risk of his capital.

Maritime Grocers Respond Generously

Halifax Tragedy Taxes Resources of Eastern Provinees —
Grocery Trade Rushes to Assistance of
Desolated City.

HE one event of overwhelming im-

portance in the Maritime Provinces

this weelg was the disas‘er which
wiped out the greater part of the busi-
ness dis‘rict of Halifax, as well as a
Jarge part of the residential distriet.
The shocking loss of life, with an death
list of more than 2,000 accordine to care-
ful estimates. has startled the continent
and the sufferine of the thousands of
injured has excited universal svmnathy
and elicited prompt and generous aid.

But even before the problem of caring
for the dead and injured could he dealt
with adequately, the ever present prob-
lem of a citv’s food supply bheran to
assume serious provortions. Thousands
were rendered homeless and destitute,
many of the retail erocery stores were
demolished and practically all the whole-
sale grocery and provision estahlishments
were in the district which was laid was‘e
by the explosion of the munitions vessel.

The first step towards meeting the
most pressing need was the spontaneous
and generous action of practically all
the merchants in throwing open their
doors and giving of their stocks to those
who were in need.

The next step was the organization
of the citizens’ relief committee to put
this work on a more systematic basis,
and arraneements were promptly made
for administering the supplies of food
which were available to the best ad-
vantage.

Destruction of Stocks Enormous

The destruction of stocks and sup-
plies made it impossible to feed the city
in the ordinary way and, in addition to

this, the extraordinary conditions creat-

ed new demands for ready cooked foods,
ete.

To meet this demand the neighboring
towns all over Nova Scotia and New
Brunswick responded promptly. In most
of the towns committees of business men

were formed, food supplies. groceries
and other necessities were collected and
rushed off to the scene of the disaster.
In St. John, leading wholesale grocers
not only assisted in orranizine the relief
but several of them proceeded to Hali-
fax with the supplies to aid in distribut-
ing them.
Commercial Travellers Assist

The Maritime Commercial Travellers’
Association also delegated a large num-
ber of their members to assist in the
relief work in Halifax who hurried to
the scene. For some time the city will
need such voluntarv assistance and con-
tributions of supplies but the energetic
spirit of the business men of Halifax
made itself felt almost immediately
and before the ruins were cool plans
were being formulated and orders given
which would lead to the restoration of
business on business lines.

Even at the time of writing, two days
after the event, the confusion s*ill exist-
ing makes it impossible to give any
comprehensive record of the details of
loss and damage suffered by the gro-
cery trade. It is not too early, how-
ever, to pay a tribute to the wav in which
the procery merchants of Halifax faced
the disaster and its after problems and
to the merchants of the neighboring
towns for their prompt and generous
assistance.

i

POTATO “SPREAD” TO BE LIMITED

Hon. W. J. Hanna, Dominion Food
Controller, recently stated that while it
is not proposed to fix the price of pota-
toes, the “spread” between the price
paid the producer and that paid by the
consumer will be fixed. Bv means of
fixing the “spread,” and licensing deal-
ers throughout the countrv. the Food
Controller will be in a position to con-
trol the potato market to as great an
extent as is practical.
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Coffee: Its Growth and H1st0ry

Of African Origin, it Has Later Become Mainly the Product of the Western World—
Its Early Struggles Frowned Upon by the Church and the Politicians — Of
Later Years Has Found a Growing Field of Favor Throughout the World.

ly limited list of food products that

have become household words. The
tastes of countries differ, and the uni-
versal food product of one country may
be hardly known in another, but coffee
has come to be known almost the world
over.

COFFEE is among the comparative

It is true that there are some coun-
tries where comparatively speaking cof-
fee is a rarity. Of the coffee drinkers
the United States stands well at the head
of the list consuming 40 per cent. of all
coffee offered for sale. ‘A very close

second, however, was formerly found in

Germany, Austria, and the Balkan coun-
tries, before Sir John Jellicoe shut off
the supply. Britain and Russia on the
other hand are great tea drinkers, and
it is probably due to her British origin
that Canada up to the present has not
been a coffee drinking country. It is an
illuminating fact, too, that the bulk of
the coffee consumed in Canada is con-
sumed in the less thickly settled sec-
tions of the west, where American and
Central European influence has been
most _directly felt.

Coffee A Product That Has Not Risen

Coffee is peculiarly interesting in that
it is practically the only widely used
commodity that has not been increased
in price through the effects of the war.
That is due of course to the fact that
practically all the coffee growing is done
in this hemisphere and that a very fair
proportion of the coffee drinking is done
in the other hemisphere, that is coffee
drinking was one of the great traits of
that hemisphere a few short years ago
and will undoubtedly be again, but just
at the moment, owing to causes over
which they have no control, the bulk of
the European coffee drinkers are zoing
coffeeless. Naturally there has not oeen
the consumvtion to meet the production,
and the result has been comparatively
low prices.

Where Did Coffee Originate?

Just where coffee originated no one
seems to know. Apparently Africa
might be called its home for it is from
Africa that the first definite record of
coffee comes. Toward the end of the
thirteenth century the coffee plant stray-
ed into Abyssinia, the mountainous king-
dom of North-east Africa. Just where it
came from no-one seems to know, but it
was probably brouzht by traders from
some of the hichlands of the interior,
where wild coffee is still to be found.
There is a break of some 200 years in
the history, during which time appar
ently .the Abyssinian gentry maintained
the coffee plant for their own particular
enjoyment, without a thought of the out-
side world. Some time about the end of
the fifteenth century, however, some

Drying coffee on a Costa Rican coffee plantation.

seeds drifted into Arabia. Just at this
time the Arab merchants were the trad-
ers of the East, and at their hands cof-
fee got its first commercial start. Cof-
fee shipped from the port of Mocha,

SOME CANADIAN COFFEE FACTS.

Canada’s consumption of coffee 1is,
roughly speaking, two pounds per capita,
and it is only of comparatively recent
years that Canada has been even that
heavy a consumer. From 1912 to 1914
there was a steady climb in the coffee con-
sumption of the country, and while the
outbreak of the war and the consequent
tariff changes gave it a temporary setback
the product has once again forged to the
fore; the returns of the three months end-
ing June show an import of 5,224,706
pounds.

The bulk of the coffee is consumed west
of the Great Lakes. In the West there
18 an admixture of American settlers and
ulzo many Central European races.
These are the representatives of the coffee
drinking nations and not unnaturally they
have assured a demand among themselves
and have encouraged a demand among
their Canadian neighbors.

The coffee consumption in this section
of Canada, taking the population as
roughly two million, amounts to five
pounds per capita, while in the East
where the English stock predominates
with a population of, roughly, six million,
the per capita consumption is only omne
round.

I'n the Western provinces, too, the Pra.
zillan grades represent about 85 per cent.,
while in the East they represent only
about 45 per cent. of the consun:ption.

Brazilian coffee, however, represeits
about 68 per cent. of Canada’s purchases.
Other sources of supply are Colombia, 9
per cent.; British West Indies, 5 per cent.;
Costa Ru‘a Venezuela, Guatemala, Mr:ct-
co, 3 per cent. each; Dutch East Indies,
India and Arabia, 2 per cent. each.

from which one famous grade has receiv-
ed its name, was about the first com-
mercializing of the product. From this
port the fame of coffee spread into
Persia and Syria, and then to Cairo and
as far as Venice. It also spread east-
ward to Constantinople where it was
seized upon with delight. Coffee houses
dotted its streets and crooked lanes, to
become the fore-runners of many a mod-
ern counterpart.

Western Europe Slow To Appreciate

Western Europe was slower to receive
and to realize the possibilities of the new
drink. Louis XIV. of France, be it said
to his credit, was about the first West-
ern European to realize the possibilities
of this new product, and as a result
plantations ‘sprang up in the French
West Indian colony of Martinique. That
was a start and very shortly other Euro-
pean nations began the cultivation of
the berry in the West Indies. The Dutch
also started the cultivation of the berry
in their colonies of Java and Sumatra
and other islands of the Malayan Archi-
pelago. In 1700 it was introduced into
India, and about twenty years later it
was brought from Java and planted in
Ceylon. In 1740 Spanish missionaries
introduced the plant into the Philippines.

About this same time the plant was
carried from some of the older Colonies
of the West Indies to Brazil, now the
premier coffee-growing countrv of the
world, and from there to Cuba, Porto
Rico and Mexico. and to all the Central
American countries, as well as the north
ern countries of the South American con-
tinent.

The Briton Viewed Coffee With Suspicion

Coffee did not receive as enthusiastic
a reception in all countries as it had
found in those of the farther east. The
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conservative Briton looked upon it with
something of suspicion. It was even de-
nounced by religiously inclined people
with the characteristic thoroughness of
such people in such as age as an “in-
sidious and pernicious ‘beverage,” and
that in a time when heavy drinking was
aimost a part of the day’s routine. Poli-
ticians even scented in the convivial in-
fluence of coffee a source of danger. The
coffee houses were places where men
gathered to talk. The friction of mind
with mind was evidently considered like-
ly to lead to disastrously original think-
ing, and therefore the statesmen of the
day saw their followers dispersing, and
blamed no small amount of the disper-
sion on coffee. Many coffee houses were
closed by the orders of different gov-
ernments, this failing in its effect a
method of combining business and moral
suasion was originated, and there are
records of legislation imposing heavy
taxation on every gallon of coffee brew-
ed.

Despite all this, however, the taste for
coffee continued to grow. The “Coffee
House” in London and Paris became of
outstanding importance, not only be-
cause of its ubiquity but because of
the fashionable, literary and political
classes that frequented it daily.

Coffee had found its place in the pub-
lic favor, and from that day to this it
has been constantly adding to its list of
friends.

Coming as it does from so many dif-
ferent quarters of the globe coffee” has
naturally developed many different char-

acteristics. »,‘

A Word About Coffee and the Coffee
Plant

In the main, however, the coffee plants
all have the same general character. The
common coffee plant is an evergreen
shrub, which under cultivation is kept
in a state of short close growth from
four to six feet in height. The leaves
are oblong in shape, about six inches long
and three to four inches in width. The
flowers are white and fragrant, and the
fruit which quickly follows the flower is
a fleshy berry, green at first, changing
to a yellowish tint, then to a red then to
a smooth glossy purple or dark red. The
flesh of the fruit encloses two seeds or
beans each enclosed in a thin parchment.
The coffee plantations are mainly on rich
well irrigated uplands for under such
conditions the coffee flourishes best. The
plants are propagated by budding cut-
tings or seeds. These cuttings are start-
ed in small bamboo like baskets, and
when they are about 18 inches in height
they are planted in deep holes, the bot-
tom of which has been filled in with the
berry husks. Here the young shoot is
planted, the basket being left to rot
away. The trees begin bearing in the
fourth year and will continue to pro-
duce from ten to twenty years. The
picking is done by hand when the fruit
is fully ripened.

A Word On Varieties
It used to be thought that the Java

and Mocha blends were the coffee par ex-
cellence, but of recent date blendings of

CANADIAN GROCER

December 14, 1917.

The Virtue of the Coffee Drink

First publiquely made and sold in England by Pasqua Rosee.

The grain or berry called Coffee, groweth upon little trees only in
the deserts of Arabia.
It is brought from thence and drunk generally throughout all
the Grand Seignor’s Dominions.
1t is a simple innocent thing composed into a Drink by being
dried in an oven and ground to powder, and boiled up with spring
water, and about half a pint of it to be drunk fasting an hour before,
and not eating an_hour after, and to be taken as hot as possibly can
be endured; the which will never fetch the skin off the mounth or raise
any blisters by reason of that heat.
_Thc Turkx'. drink at meals and other times is usually water, and
their dyet consists much of Fruit, the crudities whereof are very much

corrected by this Drink.

Seurvy.

Women.

Winds or the like.

three or four hours.

~ The quality of this drink is cold and dry, and though it be a dryer
it neither heats nor inflames more than Hot Posset.

It closes the orifice of the stomach and fortifies the heat within.
It-is very good to help digestion and therefore of great use to be
taken about 3 or 4 a clock afternoon, as well as in the morning.

Its use quickens the Spirits and maketh the heart lightsome.
It is good against Sore Eys and better if you hold your head oven
it and take in the steem that way.

It suppresseth fumes exeeedingly, and therefore good against
the head-ache, and will very much stop any deflusion of Rheums
that distil from the Head upon the Stomach -and so prevent and
help Consumptions, and the cough of the Lungs.

It is excellent to prevent and cure the Dropsy,
! It is known by experience to be better than any .other
drying Drink for people in years, or children that have any run-
ning humors upon them such as King’'s Evil, ete.

It is very good to prevent mis-carryings in -Child-bearing

It is a most excellent remedy against the Spleen, Hypocondiar

It will prevent drowsiness and make one fit for business, if you
have occasion to watch, and therefore you are not to drink it after
supper unless you intend to be watchful, for it will hinder sleep for

It is observed that in Turkey where this is generally drunk thot
they are not troubled with the Stone, Gout, Dropsie or Scurvy, and
that their skins are exceedingly clear and white. :

It is neither laxzative nor Restringent.

Made and sold at St. Michael's Alley in Cornhill by Pasque
Rosee at the Sign of his own Head. '

Tout and

This is the first known advertisement of coffee,

original of this advertisement

other varieties have been discovered to
give equally good results. The receipts
from these sources are very limited, and
could not possibly meet the enormous
demand. About 50,000,000 pounds of
coffee are produced in the Dutch East
Indies, of this total about 7,000,000 comes
to the United States; of the Mocha coffee
about 3,000,000 pounds reaches the Unit-
ed States; these millions of pounds sink
into an insignificant figure when they
are faced with the immense demand from
the people of the United States. The
bulk of this coffee comes from Brazil
which produces 13,500,000 bags of the
total of 18,000,000 bags annually con-

_issued by Pasqua Rosee, in London,
is preserved in the British Museum.

1650. The

*

sumed throughout the world. Brazil,
then, is the great coffee nation, though
Colombia, Guatemala, Mexico and Costa
Rica also provide their share. This year
the output of Brazil promises to be the
record crop in the history of the country.

Once picked the coffee goes to the
washing tanks in which the berries are
scraped ‘about until the husks and. pulp
are removed. After that the coffee is
taken to the drying platforms or patios,
such as are shown in the accompanying
illustration. Once dried in the blazing
sun, the beans go to other machines
which further clean them, after which
the green coffee is placed in bags.




December 14, 1917,

Canada Fundamentally Sound

Machinery of Country at Present Directed Towards Prosecution of War—Address by
Banking Authority on Present Financial Condition and Future Outlook.

HEN the war
is over Canada
will experience

an era of heavy taxa-
tion, ‘provision will
have to be made for
interest upon loans,
- and the public will
have diminished pur-
chasing power. On the
other hand Canada is
fundamentally sound,
we have unlimited re-
sources, and in all
probability there will
be a period of real.
prosperity following
the war. Such were
the views expressed by
Wm. Moffat, Assistant
General Manager Im-
perial Bank of Can-
ada, in an address to
upwards of 100 mem-
bers of the Canadian
Credit Men’s Associa-
tion, at a meeting and
dinner held in the
Board of Trade Club
Rooms, Toronto.

doing

A period of real prosperity in Canada will follow re-adjust-
ment after war.

Canada in a position to share in tremendous Russian market.

Russia may have to go through one or more revolutions
before settling down.

Necessary for merchants and bankers to keep business on
solid basis.

Borrowing by Government does not directly
amount of eredit in use.

Farmers should now be able to pay store accounts, mort-
gages and bank loans.

Bankers and merchants are working towards same end.

Do mot wait until a storm comes before reefing your “sales”
and collecting your slow accounts.

In past credit has been too freely granted by both mer-
chants and bankers.

Any man who has carried on a legitimate business or is
80 now should be able to pay his legitimate debts, and
if he is wise he will do so. If on the other hand, he cannot you
had better have that inquest now rather than a year from now.

Canada has unlimited natural resources
Room in Western Canada for ten times present population.

Canada Has Unlimited
Resources

“On the other hand,
we have a magnificent
country, one of almost
unlimited natural re-
sources. On a recent
visit to the West, in-
cluding the Peace
River country, I had
the pleasure of travel-
ling over a consider-
able portion of terri-
tory, and I have no
hesitation in saying
the country is one of
which every Canadian
should be proud. There
are miles of farms, but
the farmers which are
now cultivating them
are only the scattered
pioneers of future citi-
zens. ‘We have room
there for ten times
the present population
without crowding, and
good land for all. This
country is fundamen-

ncrease

The meeting was at-
tended by business men representing all
classes of industry and was presided
over by W. H. Lamont, of H. S. Howland
Sons & Co., Toronto, President Canadian
Credit Men’s Association.

In his address Mr. Moffat dealt with
many angles of the present business sit-
uation. The address which will interesl
all branches of the trade follows:—

“Gentlemen,—Your president has ask-
ed me to say a few words to you regard-
ing the present financial situation as il
appears to a banker, and to give my im-
pression of what the conditions are like-
ly to be after the war. Prophesying is
a thankless task, but all business is more
or less based upon our ability to gauge
the future. I may be wrong, but in my
opinion the process of reorganization
after the war is likely to impose upon
financial interests a greater strain than
anything we have felt in the past. At
present practically the whole machinery
of the country is directed to the prosecu-
tion of war—this condition of affairs is
abnormal and must sooner or later come
to an end. When that end comes—
which we hope will be soon—manufac-
turers must face about and direct their
energies first to the production and
then to the sale of a different class of
products.

Market Must Be Found

“The machinery which is now making
shells must be used to make something
else or it must be scrapped. If it is
scrapped it will only bring scrap prices,
if used to make products required in or-
dinary life a market must be found for

them after they are produced. This
means organization for selling as well
as for producing. If, on the other hand,
the war is to go on for another year we
can look forward to a demand for al-
most everything that this country pro-
duces, especially for the products of
agriculture; but these products must be
paid for in cash or its equivalent if the
country is to benefit. If we can make,
as appears likely, shells for the Ameri-
can Government these will be paid for
in cash or equivalent credits in New
York. If we sell our wheat and other
farm products against payment in New
York the country will be ahead to that
extent, but if, on the other hand, these
products are to be settled for by loans
from Canadian banks or the Canadian
Government the result may be a curtail-
ment of mercantile banking credits un-
less throuzh currency inflation the bur-
den is shifted on to the people of Can-
ada as a whole.

To Face Declining Market

“When the war is over our taxes must
be heavy, provision will have to be made
for interest upon loans which have been
created, and the profits which we have
been receiving on munition contracts will
not be forthcoming. The public as a
whole will have diminished purchasing
power seeing that lower prices will have
to be accepted for products without a
corresponding reduction in cost of pro-
duction, and we shall at the same time
have to face a declining market for goods
carried.

tally sound, and once
the war is over a
period of real prosperity will I am
satisfied ensue—not immediately but as
soon as the readjustments have been
made.-

The Shipbuilding Industry

“We expect great things from our
shipbuilding program, and while the war
lasts and also during the reconstruction
period there is room for optimism. Whe-
ther we can continue to build ships in
competition with the world when condi-
tions are normal I am not prepared to
say, but it appears to me to be at least
doubtful. We have the raw material
and all facilities except cheap labor.
With our scale of wages, which is bound
for years to be higher than.in Europe,
I question our ability to compete in the
open market with the cheaper labor and
Europe’s necessity for greater produc-
tion, and unless we can do so shipbuild-
ing cannot be made a permanent suc-
cess. The waters of the ocean being
free to all, a ship built in Japan by cheap
labor can carry freight to New York
from Liverpool at lower rates than a
Canadian vessel built under different
conditions.

Great Market in Russia

“There is the Russian market alsoc to
consider, which, no matter what has hap-
pened or may happen, is bound to be a
large factor. The Russians may have teo
go through one or more revolutions be-
fore they settle down, but I have no
doubt as to the ultimate resuit. They
are of little or no assistance to us at pre-
sent, but. after the war the purchasing




28

power of 150,000,000 cannot be ignored,
and Canadians should not forget that we
are in a position to obtain a share of
this trade if we.cultivate it properly and
in time.

The Reconstruction Period

“If I am correct regarding the recon-
struction period it becomes necessary
for both merchants and bankers as bus-
iness men to consider the future care-
fully and see that their affairs are in
apple-pie order. There should ‘be sys-
tematic siftings of outstandings, and an
effort made to put business upon as
solid a basis as possible. Stocks of goods
at present represent a very much larger
cash investment than heretofore; pos-
sibly in some cases the actual bulk of
goods carried may be no larger but the
value is greater, and we are more close-
ly concerned in values. For the last two
or three years merchants have been do-
ing business on advancing prices and
increased borrowings.

“The time is coming when this process
must be reversed, that is, after the war
closes you will for a time have to sell
your stocks for less money than at pre-
sent, and write down the value of those
in store sufficient to cover depreciation.
Borrowing by the Government you must
remember does not directly increase the
amount of credit in use, and while the
effect is not quite the same as an in-
crease in irredeemable currency yet the
tendency is to increase the cost of living
and the price of all commodities as ex-
pressed in money. If after the Govern-
ment has borrowed large amounts to pay
war expenses the public goes on its usual
course attempting to carry on business
as usual there are sure to be demands for
labor and materials which cannot be
met and which will inevitably force up
prices.

“In financing the war a considerable
amount of such expansion is unavoidable
—the wants of the Government are im-
perative—they are on an enormous scale
and they cannot be immediately met ex-
cept by the use of credit.

“It is impossible for the people to ad-
just immediately their private affairs to
new conditions. Business attempts to go
along in its accustomed channels and liv-
ing expenses cannot be suddenly adjust-
ed. Gradually, however the natural
remedies make themselves felt. Prices
of all commodities rise, and as Govern-
ment demands must have  priority the
people at large are forced to get along
with fewer luxuries and possibly fewer
necessaries.

Retailers’ Purchases Curtailed

“This will have a tendency to curtail
the buying by retail merchants as a
diminishing number of their customers
will pay the higher prices demanded. It
is of course very undesirable to have
the plane upon which business is done
lifted to a higher level, as after the war
prices that are high will have farther to
fall. All investments in land except for
cultivation and production should be
avoided. No money should be locked up
unless absolutely necessary in plants or
buildings, and municipalities should not

J it .
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undertake improvements that can be
postponed.

Farmers Should Pay Up

“At present farmers are receiving ex-
ceedingly high prices for everything they
produce and should be in a position to
pay their store accounts, mortgages and
bank loans. It is very much in the in-
terest of the merchant and of the com-
munity at large that advantage be taken
of the present situation to collect out-
standing accounts, especially those that
have in the past been inclined to be slow.
Farmers have heretofore been, as you
know, considered dilatory in their pay-
ments even when in a position to pay,
but if their accounts and the accounts of
wage-earners are allowed to run until
conditions change on account of unsatis-
factory crops, lower wages or prices, or
for any other reason, merchants will
have to face hard times with large
amounts outstanding, having lost the op-
portunity of putting their business upon
a safe and sound footing during the
period of agricultural and business pros-
perity.

“The Credit Men’s Association has in
the past done much to assist and improve
the position; the educational value of
their work has been great, and if it can
continue along the same lines it should
in a few years help to place the retail
trade of Canada on a very much sounder
and more satisfactory basis. Even I can
remember when long credits were the
rule and cash business almost unknown.
Conflict Between Bankers and Merchants

“At times there appears to be a certain
conflict of interest between bankers and
merchants—this I am sure is only im-
aginary—we are both working towards
the same end, and a banker’s best cus-
tomer is the successful merchant; bank-
ers prosper only when their customers
prosper. It is true that at times you find
a banker holds an assignment of your
retail customer’s open accounts; but re-
member the wholesalers got the benefit
of the money when the advance, secured
by the assignment, wds made. It may be
that in some cases it would have been
better had the merchant been allowed to
2o to the wall in place of being bolstered
up by such advances, but so far as my
experience goes these loans are made
to help the merchant tide over a tem-
porary stringency, due to disappointing
sales,  weather conditions, bad country
roads, ete. In other words, when busi-
ness in consequence of conditions has
been disappointing, a merchant is very
reluctant to allow his acceptances to go
back, and if by an advance of this nature
he can be helped over a temporary diffi-
culty he and his creditor are both helped.

Most Loans Repaid

“You must remember that the majority
of such loans are repaid as expected and
the retail merchant’s credit helped or
saved. It is only when advances have
been unwisely made py the banker that
you have cause to complain, but even

then the banker has only had a profit of

six or even eight per cent. on his goods,
and has, like you, overhead expenses to
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meet. No business works on as narrow
margins—the turnover alone saves the
banker, not the gross profit. Do not think
that I am making a special plea for the
banker; he is fallible like his neighbors,
but bear in mind we are trustees for the
shareholders of the bank.

Preparing for the Future

“What you gentlemen are probably
more interested in, however, is what
steps should be taken to prepare for the
after-war reconstruction period in Can-
ada. What can be done now to put our
financial affairs in shape? I would say
get your business ‘snug.’ Do not trade
upon borrowed capital if it is possible to
get along without it, but as most merch-
ants must borrow, keep your business
liquid. See that your stocks are no high-
er than necessary for the proper carry-
ing on of your business. I would even
suggest losing a few sales rather than
risk overstocking. No doubt with the
difficulties you have at present in obtain-
ing deliveries it is almost impossible to
keep stocks down, but all our tasks are
hard to-day, and while we cannot expect
perfection, we can aim at it. What, with
your permission, I would like to impress
upon you is to have a clear-cut plan.

“Look to the future and study it, and
do not be satisfied with looking only at
last month’s sales and collections. Then
what I consider at least as important as
watching your stock is to watch your
customers’ accounts for signs of weak-
ness. Accounts that are nét satisfactory
should be liquidated while there is yet
time. Do not wait until the storm comes
before reefing your sails and collecting
your slow accounts. They will realize
more now than under changed condi-
tions; if they are weak now, they will
probably be bad later on.

Co-operation With Retailer

“In what way can we as credit men—
for we claim fellowship with you—help
the merchants to carry out this pro
gramme? Chiefly I think by co-opera-
tion and consulting freely. In the past
credit has been too freely granted by
both merchants and bankers; we should
try to correct this and to shorten terms
where possible. The war has done one
good thing for us in Canada in that it
has given us as citizens of an agricul-
tural country this opportunity to ‘clean
up.” High prices, while hard on the con-
sumer, have made the farmers rich, and
they have given the careful wage-earner
more ready money; take advantage of
these conditions to get your outstanding
accounts paid. I do not think there need
be any conflict between merchant and
banker in this connection; we are both

interested in having the business of the

country placed on a sound footing. Any
man who has carried on a legitimate
business or is doing so now should be
able to pay his legitimate debts, and if
he is a wise man he will do so. If, on
the other hand, he cannot, you had bet-
ter have that'inquest now rather than a
year from now.

“There should be co-operation also be-
tween us when a mutual customer meets
with misfortune. In such a case we
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should get together and consult—in fact,
exchange confidences. However, these
cases are always exceptional and should
be treated as such.

Man Who Neglects Books

“In my experience the country mer-
chant who neglects his stock neglects his
book accounts, and book accounts not col-
lected in season have a strange habit of
becoming bad debts.

“I do not know that I have been able to
tell you anything new—probably not—
for there are singularly few new things
in this world, and probably fewer in busi-
ness than in most lines; but to sum up:
(1) In my experience straight, honest
dealing pays in the long run. (2) Look
after your collections while the collecting
is good. (3) Carry no more stock than
your business requires, for dead stock
means depreciation at all times, and if I
am right it will mean serious deprecia-
tion in the years that are ahead.”

Following the address of Mr. Moffat,
President Lamont referred to the excel-
lent ‘work ‘the trade newspapers are do-
ing in Canada, and called on G. D. Davis,
editor of HARDWARE AND METAL.

Mr. Davis reviewed briefly the work of
the trade newspapers, and pointed out
that the trade papers were really
pioneers in many branches of the work
which is now being carried on by the
credit men. He also outlined the in-
creased efficiency found in many retail
stores to-day when compared with con-
ditions of a few years ago. There is also
a marked improvement in the collection
methods of retailers and a general ten-
dency towards doing a cash business
wherever possible.

The report of the Improved Mercantile
Agency Service Committee was delivered
by L. F. Monypenny. A report on the
“Special Information Sheet” was dealt
with by F. W. Black, Swift Canadian Co.,

Ltd.
._.ﬁ__

FOOD DBISTRIBUTORS TO
LICENSED
(Continued from page 17.)
trade. The petty patronage of the well-
to-do man who has been accustomed to
buy his food at wholesale would be elim-
inated. The wholesaler who does this
type of business would have to make that
fact amply manifest, or else be in dan-
ger of losing his license. Thus the trade
that legitimately belongs to the whole-
saler would be his and the retailer would
be free from wholesale encroachments.
That, roughly speaking, is a sketchy
review of the probable next move ip the
Food Administration program as far as
present developments are concerned. If
the proposition finds favor with the
Food Controller, and there is little like-
lihood that it will not—in a number of
respects at least—then it may appear
in the form of an Order in Council at a

very early date.

"They are startling changes. Until the
details have been worked out, it is not
possible to go fully into the merits or
otherwise of the proposals. More de-
finite information will be available next

ALL BE

CANADIAN GROCER

week. The Order ih Council may - be
placed on the statute books at any time.

Trade agencies have for a long time
past been urging the necessity of an In-
land Trade Commission, to deal with

such points as are now being brought

up by the representatwes of the retailers,
wholesalers and manufacturers.
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present it is impossible to say how ex-
tensive any legislation on this matter
might be, whether it would be restricted
to the smaller places, where experience
has taught that it is entirely practicable,
or whether an effort will be made to in-
troduce some such system all over the
country.

also “goodly.”

Goodly Eatables

at Goodly Prices.

OU can read this ¥Woth ways—the quality and
selection of these necessaries of life are the

"'goodly”’—the prices of all of
them are as low as is consistent with the times—

best—therefore

As "purveyors extra-ordinary” to
those who like the best in eéatables—we are par-
ticular about the grade of everything we offer for
sale. W2 know all about them and stand behind
them solidly They are dependable foods at de-
pendable prices.

Our telephone services will be found as reliable as

Fish

Meats

when customer cally in person.
‘cover the whole city,

And—as a convenience—we
eounts with reliable people.

Boned Haddies. per pound .. . e
Loggie's Cod Fish Fillets, 1 poundn box
Loggie's Cod Fish Fillets, 3 pound box .. .
Golden Crown Lobster
Salmon—<Clover Leaf

McGregor's Sausages, per 1b. .. .. .. .. .. ..
Jellied Hocks, per Ib. .. . e

Jellied Tripe, per 1b. .

Cooked Meats of all klnda

Groceries

Betty's Home Made Strawberry Jam .. .. .. 32¢
Betty's Home Made Raepberry Jam .. .. .. 32¢
Betty's Crape Fruit Marmalade .. ..
Betty's Orange Marmalade .. %

Wagstaff's Green Fig Murmuade, per jar .. 33c
Wagstaff's Bramble Jelly, per jar \. .. .. 33¢

McGre or’s

R. McGregor, mmltul.

225 Bank Street oo son i susc

Our deliveries

open monthly aec-
Ask us about this.

1-2 1b. 32¢c. llb.
1-2 1b. 25¢, 1 M.

15¢ and 30c
15¢ ard 28c

Our Famous T(.\s. per
1b., 50¢, 80c, 75¢C.
Special Coffres,
40c, 50c.

Large assortment of
goods for Overseas—
such as Tinned Fruit
Cake—Biscuits — Coffee
Meats

per 1b

~ Chocolatta —
and Candnes

1119

An effective style of advertisement used by sn Ottawa firm.

FOOD CONTROLLER MAY LEGIS-
LATE FOR CO-OPERATIVE
DELIVERY
One of the Matters That is Likely to
Come Up for Decision in the
Near Future

There is every likelihood that the mat-
ter of co-operative delivery will be one
of the next matters that will be dealt
with by the Food Control Department.
It is generally felt that here is a place
where there is a totally unjustifiable
overlapping and consequent increased ex-
pense, such as should not exist at the
present time. CANADIAN GROCER is
reliably informed that this matter is un-
der consideration and may be expected
to occupy the attention of the Food De-
partment officials in the near future. At

This matter will probably be decided
in the next week or so.

{c:;}—-—
FIRE IN SUGAR PLANT

The plant of the Dominion Sugar Com-
panv at Wallaceburg, Ont., was damaged
to the extent of $100,000 by fire on the
night of December 10. The fire followed
an explosion, believed to have been
caused by combustion in direct fire
driers in the pulp buildings. The build-
ing and machinery along with 7,000 bags
of pulp were destroyed. The pulp build-
ings were separate from ‘the main fac-
tory, which was undamaged.

Mr. Sanche Monahan, of St. Lin, came
to Montreal the first of the week and was
a caller on the firm of Jos. Ward & Co.
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MAKE YOUR WINDOWS SALESMEN

LREADY we are having indications of the in-
A terest that is being taken in the Christmas win-
dow displays. We have had a number of requests
for numbers in which displays have appeared, an
indication that these are going to be used as a basis
for other windows. We are also receiving word that
many merchants contemplate entering this competi-
tion.

Keep this matter at the front of yovr mind and
see what you can do to make the most attractive
window that has ever graced your store.

There is more selling punch in a good window
display than most merchants realize, there is more
than is to be found in almost any agency of the store.’
More especially is this the case at Christmas time,
when people are on the streets looking for things to
purchase. To fail to take. advantage of this great
opportunity is to throw away your best selling ap-
peal. Make your windows salesmen, and having so
made them, have them photographed and enter
them in our Christmas window contest.

THANKS FOR MARGARINE
‘N 7 HILE there is some hitch in the actual admis-
sion of margarine into Canada this has resulted
from the activities of the United States Food Depart-
ment and is expected to be arranged in the near
future.

In this matter the Food Controller is to be con-
gratulated. He has actually succeeded in getting
this regulation through, over-the'strong opposition of
the dairy interests, interests so strong in their politi-

CANADIAN GROCER
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cal power that it was doubted if the introduction of
margarine was a possibility. Well, the Food Con-
troller has done this thing and deserves the thanks
of the people who will benefit from this measure. It
has not been possible to see eye to eye with this
department in everything they have done, but here
at least there will be a practically undivided opinion
that the Hon. W. J. Hanna has succeeded in father-
ing a measure that will mean some alleviation of the
serious food situation that is facing the country
to-day. :

SUBSTITUTE THE POUND FOR THE DOZEN
HE selling of eggs, oysters and ice cream by
weight was advocated by the New York State

Commissioner on weights and measures. It is to be

hoped that this idea will gain other friends. Tt is

difficult to understand why we should stick so stead-
fastly by systemg of measurement that mean abso-
lutely nothing. Why, for instance, should a cus-
tomer be forced to buy eggs by the dozen? Tt is buy-
ing something of which the purchaser has no way in
the world of reckoning the actual value, and no way
of being assured that she will get fair treatment. One
customer will pick the large eggs in the basket or
the large bananas on the ‘bunch and will pay no
more than the last purchaser who gets only what
nobody else wants. Goods that are made to'a stand-

ard size can be sold by the dozen, but to sell every-
thing that way is an absurdity.

THE LOST CUSTOMER

VERY store has them, people who suddenly

disappear from the list of the store’s customers
without any explanation of their disappearance.
The store probably gets no statement of the reasons
for this sudden disappearance, and that is the main
difficulty. The unvoiced complaint is always the
hardest to combat. If in looking over your books
you find that some customer has apparently stopped
dealing with you, surely it is good business to find out
why. We are not urging any merchant to beg for
business. Not only does that demean the solicitor,
but it gives the customer a wholly unwarranted ad- "~
vantage. But something surely may be done by a
tactful letter stating that you have missed the busi-
ness and that vou would be glad to know if there has
been a service that has been lacking through any
fault of yours. A personal call may often straighten
matters out because the things that make people
change stores, it has been proved time and again,
are little things, little annoyances, little discourtesies
and a little attention will often set these matters
right and hold a customer for the store. It is worth
trying anyway.
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CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page
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Maritime Provinces

The smelt season opened November 28
and very good catches are reported from
the east and north shores and shipments
of the frozen fish are beginning to go
forward. Priceg started at six cents
per pound for net smelts and seven for
hooked fish.

The announcement from Ottawa that
the sale of package goods may continue
as heretofore, which was received this
week, has settled problems which have
been vexing the wholesale and retail
trade since the announcement that small
packages of cereals, ete., were to be pro-
hibited.

At the annual meeting of the St. John
Board of Trade members of the council
for the coming year were elected as fol-
lows: George E. Barbour, T. H. Esta-
brooks, J. Hunter White, M. E. Agar, W.
Burditt, R. B. Emerson, H. C. Schofield,
Hon. W. H. Thorne, F. W. Daniel and
P. W. Thomson, A, H. Wetmore of Pud-
dington, Wetmore and Morrison was re-
elected president.

The potato market in New Brunswick
is reported quiet and dull this week. De-
cember usually is somewhat slack for
potatoes but this month has opened es-
pecially quietly. The explanation given
is Montreal and Toronto are well sup-
plied with western potatoes which were
secured at prices so much lower that the
N. B. stock, even though more attrac-
tive, could not compete.

Three local business men of Liverpool,
N.S., have joined J. F. Clifford, a Bos-
ton fish man, who has been buying and
shipping fish from here for some months.
The company has leased the wharf and
stores of Henry Limited, where they
have built a large smoke house and office
and will engage in smoking different
kinds of fish in connection wilk their
other - business. The company will be
hnown as the South Shore Fisheries,
Limited.

Quebec

N. Richard, grocer, Quebec, has sold
assets,

T. B. Rider, general store, Fitch Bay,
is dead.

The Russell-Murray Cocoa Mills Ltd.,
Montreal, has obtained charter.

Flynn Bros, general store, Gracefield,
have been succeeded by H. T. Flynn.

Mr. Marshall, of the Western Canada

Flour Mills Co., is confined to his home

this week.

Canadian Oriental Produce Co., Ltd.,
Montreal, has changed style to Sterling
Chocolate Co., Ltd.

J. Gillies, of Cornwall, has purchased
the grocery department of P. P. Boileau,
68 St. Viateur St.

J. M. R. Gugeon, has opened a grocery

store at 626 Mount Royal Avenue, form-
erly the address of A. Bastien.

C. Ritz, of the Robin Hood Mills Co.,
is this week in the Maritime Provinces,
where he is meeting with the managers
of the
points.

H. P. Briggs, Halifax manager for H.
D. Marshall, was an unfortunate victin
in the Halifax disaster, having his face
somewhat severely cut. Definite partic-
ulars are still lacking.

Zephirin Hebert, President of the firm
of Hudon, Hebert et Cie, Montreal, is
this week in Ottawa, where he is in con-
sultation with the food controller’s com-
mittee on matters relative to licenses,
ete. !

The firm of Chaput, Fils et Cie. have
responded to the call for aid from Hali-
fax, and on their own initiative, feeling
the need to be great, they have forwarded
to the Mayor of Halifax a cheque for
$500 to be .spent at his discretion in re-
lieving distress.

The following message was sent to
Halifax in view of the_ disaster by the
Montreal Branch of the Canadian Fish-
eries Association:

S. Y. Wilson, President Canadian Fish-
eries Association, Halifax, N.S.

“The Montreal Branch of the Cana-
dian Fisheries Association deeply sym-
pathize with Halifax in their unfortu-
nate distress, and in the bereavements
of so many worthy citizens.”

(Sgd.) F. W. Wallace, Secretary.

In addition to this expression of sym-
pathy, the local branch will immedi-
ately open a list for contributions from
its membership and the proceeds will be
forwarded to the president within the
next few days.

< Ontario

R. A. Dunlop, grocer, Ottawa, has sold

assets,

The Crompton Grocery, Brantford, has
sold his assets.

George Hinton, grocer, Hamilton, Ont.,
has sold out.

J. Stewart, grocer, Ottawa & Westboro,
has sold his assets.

Mrs. C. Mitchell, grocer, Hamilton, has
been succeeded by her son T. S. Mitchell.

Young & Brown, general store, Ridge-
way, has dissolved, F. C. Brown con-
tinues. y

The William Davies’ pork and beans
factory at Harriston, Ont., has been
closed down indefinitely.

J. L. Widdman, one of the pioneers of
St. Jacobs, passed away recently in his
eighty-fourth year, He has been enguc-
ed in the general store business in this
section for manv years.

William H. Newport died in Hamil-
ton on Dec. 4. Mr. Newport has been

Company’s plants at various -

Fssociated with the confectionery bus-
iness in that city for the past 25 years
and was highly respected in the com-
munity.

The death occurred recently in Hamil-
ton of John Henry Cummer, head of
Cummer and Sons, mineral waters. Mr.
Cummer has been associated with the
business life of Hamilton for the past
half century. He has been ailing for
some time past.

Western Provinces

F. Charles has recently opened a groc-
ery store at Russell, Man,

E. Morris, general store, Milden, Sask.,
has moved to Kerriemuir.

H. J. Harris, grocer, Winnipeg, has
been succeeded by S. Batt.

Hong Hing Ling Co., grocers, Letellier,
have changed proprietorship.

A. N. Bourassa & Son, general store,
Lafleche, Sask., has discontinued.

Mrs. A. Doner, general store, Letellier,
Man., has removed to Erickson.

Farris & Dahrouge, general store,
Brandon, have dissolved partnership.

St. Martin Trading Co., general store,
St. Martin, Man., has registered partner-
ship.

F. W. Eder, general store, Denazil,
Sask., has been succeeded by Denzil Sup-
ply Co.

Hanna Bros., general store, Pine Creek,
Man., has been succeeded by J. R. Lip-
pington.

G. L. Foerster, general store, Neepawa,
Man., has been succeeded by Ralph &
Simpson.

Mrs. M. H. Jordan, general store,
Readlyn, Sask., has been succeeded by
Denzil Supply Co.

George F. Dent has been appointed
manager in Regina for D. H. Bain Co.,
manufacturers’ agents, Winnipeg. Mr.
Dent was formerly asistant manager.

Miss Walker, formerly of Nokomis,
Sask., who has been conducting a grocery
and confectionery business at Alsask,
Saskatchewan, for the past four years,
has disposed of her store and has left
for Millgrove, Ont.

Harvey Davis, well known to the retail
trade of Western Canada, is now with
Harold F. Ritchie & Co., Ltd. His
friends will be glad to see him back on
the road again, looking well after a ser-
ious illness.

SPECIAL TRAINING COURSE FOR
GROCERS

The special grocer’s course in the de-
partment of special and technical train-
ing of the New York Y.M.C.A. is under
the chairmanship of Charles A. Elliott.
Mr. Elliott, who is an Ontario bov, is
now associated with Arbuckle Brothers.
New York. This technical traininz



course in which he has been interested
for some time .is an instance of one of
the best types of specialized training.
The lecturers are the actual heads of
large mercantile concerns, and men well
posted in the grocery business. It is an
undertaking worthy of the most pro-
nounced success.

N}EW MANATGER FOR WESTERN

BISCUIT FIRM

C. C. Wardrope has been appointed
general mangger of the Paulin-Cham-
bers Co., Ltd., Winnipeg, biscuit and con-
feetionery manufacturers. Some montiss
ago the death took place of L. C. Macin-
tyre, at that time general manager. This
necessitated a number of changes, and
among the most important of these 1s
the appointment of Mr. Wardrope to
succeed Mr. Macintyre. The latter was
cne of the pioneers of the West, and was
well on in years. Mr. Wardrope is a
young man scarcely out of his tweniies,
who started with the firm as clerk twelve
vears aco, and step bv step has reached
one of the highest positions attainable in
the company’s services.

Paulin-Chambers Co., Ltd., was estab
lished in 1876. They manufacture bis-
cuits and candies, operating between
Kenora and the British Columbia
boundary.

NEW GROCERY BROKERAGE FIRM
G. B. MacCallum & Co. have commene-
ed business as grocery brokers and con-
fectionery jobbers in Montreal. Their
office is at Room 18, Woolworth Bldg.,
cor. St. Catherine & McGill College Ave.
G. B. MacCallum and R. J. Spargo are
partners in-:the concern. Both are re-
turned soldiers, Mr. MacCallum was a
Lieutenant in the 112th Battalion which
went from Nova Scotia, and Mr. Spargo
was Sergt.-Major in the 12th Battalion
from Quebec. At present they are hand-
ling Vozans, Ltd., Toronto, line of cakes
as the Montreal agents and the Charbon-
neau lines of confectionery and bis-
cuits for the English-speaking section of
Montreal, They also handle syrups.

MORE POWER FOR MERCHANTS OF
SASKATCHEWAN

The Retail Merchants’ Association of
Saskatchewan recently waited upon
members of the law amendments com-
mittee of the Saskatchewan Lecgislature
with a request for more latitude for the
creditor in the small debts court, the oiv-
ing of power to local J.P.’s to have debt-
ors brought before them and examined
for discoverv; the increasine of the pro-
vincial fee for hawkers and pedlars, and
statutory power being gziven to cities and
towns to declare a half holiday e-ch
week during certain of the summer
months. In de~ling with the first re-
quest it was outlined that the associa-
tion desired th~t the retail merchant be
given the privileze of obtaining execu-
tions for a sum smaller than $50, the
amount now settled in the small debts
court. The merchants’ deoutation con-
sisted of Messrs, Polson. Hutchinson and
Raymond. A fee of $200 was suxcested
as a fair taxation on hawkers and ped-
lars.

CANADIAN GROCER

Lieut. R. C. Gillespie, 2321 Stephens

Street, was killed in action October 31. °

He enlisted two years ago and was well
known in Vancouver, having lived there
for seventeen years. Previous to his en-
listment he was employed by the A. Mec-
Donald Company, Limited, of that city.

Milton R. Nichols is an old Kincardine
boy and a son of Mrs. J. Nichols, Prin-
cess Street. Was at one time reported
killed. He has recently been visiting
his mother in Kincardine. 'Prior to the
war he was employed by the National
Grocery Co., Seattle, Wash.

New Goods
Department

4-ONE BOXES

The Canadian Wood Products, Ltd.,
1,000 Gerrard St. E., Toronto, are now
putting on the Canadian market 4-ONE
boxes which it is stated arerused by many
manufacturers in packing their products.
It is stated the strength of 4-ONE boxes
is measured in terms of steel wire and
not in terms of wood, the peak load be-
ing carried by the wire.

4-ONE boxes, knocked down, consist of
four separate sections, top, side, bottom,
side, connected only by continuous steel
binding wires and of two separate end
pieces.

4-ONE boxes are made by folding
these four separate sections
at -right angles to each
other, which tensions the
wires at the corners, causes
the top and bottom sections
to overlap the side sections
along the full len~th of the
corners, and gives tight,
square corners. The end
pieces are nailed or stapled
to the cleats from the inside.

It is claimed that under
external strains the four °
separate box sections slide
on each other at their edzes,
causine the strains to be tak-
en up immediotelv by the
tensioned steel binding wires
and to be borne by these '
steel bindinz wires and to be borne by
reriod of strain. and that bul~ing strains
aleo are resisted by the steel binding

wires.
—8—

H. Dalabarre, St. Ours, spent a day or
two in the city, and while here made his
headquarters with Jos. Ward & Co.
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ABNORMAL COFFEE CROP CRIP-
PLES BRAZIL
(Continued from page 21.)

Coffee men in the United States are
anything but optimistic over the present
outlook.

It is estimated that the state of Rio de
Janeiro alone, which in past seasons has
averaged a normal yield of 2,750,000
bags, will, according to receipts, send in
a total of 4,000,000 bags for the year.

The state of Espirito Santo, which has
always hovered about the 750,000 mark,
will, according to the predictions of local
experts, reach at least a total of 1,000,
000 bags. 3

The state of Sao Palo will turn in a
crop of no less than 12,000,000 bags.

It would be entirely too much to ex-
pect that the marching armies of the Al-
lies could possibly consume enough cof-
fee to offset or reduce to a normal basis
the glut which is sure to come.

It is pointed out, however, that there
need be no waste or actual loss of stocks
from deterioration from storage if this
is done under proper conditions, for the
keeping qualities of coffee are good.

As to the domestic angle of the unpre-
cedented situation, it is cenerally be-
lieved there will be considerable hoarding
of coffee stocks against the close of the
war and that American importers, if not
prevented by the eventuality above spok
en of, may invest heavily with this end
in view and in this manner lend a finan-
cial helping hand to Brazil.

——

Teddy had been invited out to tea. He
wanted to have the afternoon off from
school, but his mother would not hear of
it. As his bedtime was 7 o'clock he had
rather a short visit, and as he was leav-
ing his hostess said cordially:

“I'm so sorry you’ve been able to stay
such a little while, dear.”

Teddy remembered his mother’s in-
junctions to be polite on all occasions,
and answered, sweetly: “Oh, it's -quite
long enough, thank you.”

4-One Box Ready for Shipment

PICKLES AND LIME JUICE

The United States naval marines are
fed with sour pickles in large propor-
tions for the purpose of preventing
scurvy, etec. In the British Navy lime
juice is given the sailors at regular in-
tervals for the same reason. This is
why tars in the British Navy are known
as lime juicers.
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WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres

THE MARKETS AT A GLANCE

LEOMARGARINE of Canadian manufacture came into the
() market during the week but importations from the United

States have not yet started. The United States Department,
of Food Control had not yet issued the necessary licenses to export
this commodity. It is expected these licenses will be forthcoming,’
although nothing definite has been given out. Advances have
been numerous during the week and include such commodities
as marmalade, tobaccos, vinegar, small sizes of package teas,
sauces, jelly powder, pickled and smoked fish, storage eggs. Nuts
are moving freely. There is a firm situation in peanuts owing to
the shortage of supplies. Brazil nuts were in firmer market with
advances recorded in certain quarters. Some Manchurian walnuts
in the shell came into the market during the week. While shelled
Manchurian walnuts have been brought in heretofore, it is stated
that this is perhaps the first time they have been brought to sell in
the shell. Rangoon beans gave evidence of an easier market.
Ontario beans are scarce and hard to get. Honey continues to be
very scarce, with an advance recorded in honey in jars. There are
fairly heavy supplies of barrel apples in the Ontario market and it
is anticipated s)m\er prices would not be improbable. Potatoes
showed an easier tendency, although farmers are still holding for
high prices in the Ontario field. Carrots are in abundant supply
but are not moving. Arrangements have been completed for the
purchase .of the new crop Cuban raw sugar on the basis of 4.60¢
f.o.b. Cuba. This should mean a reduction in the price of Cana-
dian refined when the new-crop sugar begins to come on the
market early in January. Business in grocery lines was reported
very good during the past week, equal to the pre-holiday trade

of last year.

QUEBEC MARKETS

ONTREAL, Dec. 11.—With more
M snow on the ground relieving the
poor road conditions there is a
noticeable improvement in the state of
trade. Many of the jobbers are well sat-
isfied with conditions, but these are not,
of course, as brisk as they have been.
Demand for strictly holiday lines is good,
and one of the larger jobbers states that
part of his staff has been working at
night. Some relief has been afforded two
or three jobbers in that they have received
additional shipments, though small, of
dried fruits. Raisins of the table variety
have come in. Portuguese figs also have
been received. New Tarragona almonds
are to hand, while one firm has received
Sicily filberts. Peanuts are higher by
about three and a half cents per pound.
Coarse salt is advanced 15¢ to $1.60 per
150-1b sack. Margarine has been market-
ed to some extent, although dealers and
grocers are buying this carefully until it
ined to what extent patronage

il for the new product. Three

grades off this will be handled and one
of the layge jobbers is selling to the re-
tail trad¢ at 28¢-30c and 31c¢ per lb. in the
1-1b prihts and at 27¢-29¢ and 30c¢ in

blocks. There seems to be some hitch in
getting the product here, owing to the
severity of regulationg, but it is expected
that all who are desirous of handling mar-
garine will have a stock this week. B.C.
beans are received and these are of a very
high quality. Feed oats are still follow-
ing an upward trend and are two to three
cents higher this week, selling as high
as 98¢c. Sugar is showing a somewhat
easier tone, although prices are held.

Coarse Salt Is Up 15¢;
Some New Lines Nuts
Montrea!

VARIOUS LINES —There is little new
this week in the various grocery lines.
Coarse salt has advanced 15¢ per sack, to
$1.60 for the 140-pound size. Several
shipments of new nuts have been received
and these are very timely and are much
sought after.

Sugar Prices 4re Held;
Some Shortage Of Icing

Montreal,

SUGAR.— There seems to be a better
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feeling regarding the sugar situation, and
while no immediate relief is looked for
the situation of the raw market is look-
ing better at producing centres. Surely,
if the report of Himeley on the Cuban
situation is to be taken as dependable, as
it usually is, there is some comfort in the
estimate he has made of 3,600,000 tons.
Added to this, the beet crop of Michigan,
Colorado and Utah should serve to im-
prove the situation in the near future
so far as the Eastern United States is
concerned. Jobbers here feel that a good
deal of thanks is due the retail grocers
who have exhibited a fine spirit in ac-
cepting delivery of the smaller quantities
from week to week that it was necessary
to send them. There has been the best of
feeling between the manufacturer, the
jobber and the retailer during the past
months in this respect. Prices are un-
changed. Some difficulty is experienced
in securing supplies of icing sugars.

100 Tbe
Atlantic Sugar Company, extra granulated -
sugars
Acadia Sugar Refinery. extra granulated
St. Lawrence and Canada Sugar Refinery,
extra granulated
Dominion Sugar Co., Ltd.,
ulated
Snecial feine. barrels
Diamond klnl
Yellow, No.
Yellow, No. 2 (or Golden)
Yellow, No.

Paris lumps, barrels .

Paris lumos (boxes).

Crystal diamonds. barrels

Crystal diamonds (boxes 100 bs.)........
Ansorted ten cubes. boxes.

Cut loaf (50-Th. boxes)....

Cut loaf (25.Tb. boxen)....

For deliveries In Montreal City distriet add Se

to above refinery price if purchased through
wholesalers.

For 50-Ib. and 25-1b. bags add 10e per 100 Ibs.;
for 20-1b. bags add 15¢ per 100 lbs.; for 10-Ib.
bags add 20c per 100 lbs.; for 5-lb. cartons add
25¢ per 100 Ibs., and for 2-lb. eartons add 30c per
100 Ibs. Granulated and yellow sugar may be
had in barrels at 5¢ over above prices. Faney
sugurs make a corresponding inerease when put
up in small packages.

Canned Goi)js—Reported
Scarce In The U .S.

CANNED GOODS. — There is little
news regarding the canned goods trade
here. Some have been trying to locate
supplies from across the border and the
replies to their requests are not at all
encouraging. Thus, one large broker re-
ceived the following reply to his request,
or at least this is the tenor of the letter:
“Canned tomatoes and corn are very
scarce here, and of twenty large packers
who were asked for supplies only two had
any stock whatever. The quantities here
were small.” This report covered condi-
tions as they are in Indiana, Towa, Illinois,
Ohio and Maryland. It would seem that
the visible supply is limited, at least in
this large area. Locally there is no
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change and orders are being filled as well

as the stocks in hand will permit.
Salmon Sockeye—
““Clover Leaf,”
1 Ib. flat
1 Ib. talls, cases 4 doz., per do:
14 flats, cases 8 doz., per doz.. 1 50
Chums, l-lb. talls . A
Pinks, 1-lb. talls ..
Cohoes, 1-1b. talls
Red Springs, 1-lb. talls
Salmon, Gaspe, Niobe Brand (uu
of 4 doz.), per doz
Canadian sardines (case)
Norwegian sardines, per case of
100 “148"
Canned Vegetables—
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Peas, Early June
Beans, golden wax
Beans, Refugees
Corn, 2s, doz.
Spinach (U.8.), 8s
Do., (U.S.), gallons
Corn (on cob, gal. cans), doz...
Red raspberries, 2
Simcoes
Red cherries, 2s .
Strawberries, 25 ..
Blueberries, 2s, doz.
Pumpkins, 2%s
Pumpkins, 3s
Pumpkins (gallon), doz.
Carrots, sl
Apples (gallons)
Peaches, 28 (heavy syrup)
Pears, 3s (heavy syrup)
Pineapples, 1%4s
Greengage plums {light syrup)
Lombard plums (heavy syrup),
2s

—

Portuguese New Figs;
More Raisins Are In
Montreal.

DRIED FRUITS — There is a good
feeling among some of the larger jobbers
as they have been fortunate enough to re-
feive quantities of new raisins. New
loose Muscatels are to hand and the
prices are firm, with an increase of %c
per lb. A great many lines of dried
fruits are still hoped for by some, but they
are not holding a great deal of confidence
as to early delivery. It is a notable fact
that although one jobber took delivery of
5,000 cases of prunes in November his
stock is practically all distributed. Fancy
table raisins are steady, with a good
demand for them from the retail trade.
Some new figs are received and these will
be eagerly sought. Those dried fruits
which have been held in cold storage are
reported as being in good condition and
these are now reaching the consumers.

Drained Pee's
Citron 0 30
0 4
* 0

Malaga, table box of 22 Ibs., 3-
crown cluster, $3.25; 4-crown

cluster, $3.75; 6-crown

Muscatels, loose, 2 ecrown.

Muscatels, loose, 3-crown, Ib..

Muscatels, 4-crown, Ib....

Cal. seedless, 16 oz.

Fancy seeded, 16 oz. pkgs

Choice seeded, 16 oz. pkgs

Valencias, selected

Valencias, 4-erown layers
Currants, old

<Do..

Prices quoted on all lines of frulh are lhble
to be shaded for quantities, according to the state
of market.
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Molasses Stocks Lighter;
Corn Syrups Are Active

Montreal. - -
MOLASSES, CORN SYRUPS. —

Stocks of molasses held here are light.

CANADIAN GROCER

The demand is just fair, and deliveries
made are of small sorting lots. The out-
look for the new supplies would indicate
that there is to be a firmer tendency. Just
why this should be is a question that is
agitating some dealers.

Corn Syrup—
Barrels, about 700 Ibs 0 0714
Half bbls. or quarter bbls., %e¢ per Ib. over bbla
2-1b. tins, 2 doz. in case, case.
5-1b. tins, 1 Woz. in case, case
10-1b. tins, 1 doz. in case, case
20-1b. tins, 34 doz. in case, case

5 60
5 25
5 20
Prices for
Fancy, Choice,

Barbadoes Molasses— Island of Montreal

Puncheons
Barrels

For outside territories prices range about 3¢
lower.

Carload lots of 20 puncheons or its equivalent
in barrel or half barrels to one buyer, may be
sold at “open prices.” No discounts will be given.
Cane Syrup (Crystal) Diamond)—

2-1b. tins, 2 dez. in case, per case

Barrels, per 100 Ibs.

Half barrels, per 100 Ibs

Tarragona Almonds In;
Peanuts Are Up 3Vc

Montreal.

NUTS.—This is the busy season for all
kinds of nuts, and supplies are being
asked for freely by retail grocers. There
are some new goods on the market this
week. Valencia shelled almonds have
been received and are selling at 44c to 46¢
per lb. Soft shelled Tarragona almonds
of new import have been received also and
are selling at 213 to 22%. These are of
a very excellent quality. Sicily filberts
of new crop are received also. Brazil nuts
of the medium size are to hand, and these
are selling at 15¢ to 16¢ per 1b. Peanuts
have taken an upward trend and are sell-
ing at 3%c over previous prices. Thus,
“Bonton” are quoted at 20c per lb.; Sims,
18¢; “G,” 17¢.,, and “Coons” at 16c.
Shelled walnuts are up 1e¢ per lb., with
one large jobber selling at 57¢ to 58¢ per
Ib. .

Almonds (Tara),
Almonds (shelled)
Almonds (Jordan)
Almonds, Valencia, shelled

Almonds, soft shelled Tarragonas
Brazil nuts (new)
Brazil nuts (med.)
Filberts (Sicily),

nuts large an small),

(eoon),

(Jumbo).

per Ib,

, shelled, Soanish, No. 1.,
shelled Virginia, No. 1
Do., No.

Pecans (new Jumbo),

Peanuts,

Pecans, New Orleans, No. 2....
Pecans “paper shell,” extra large
um

Pecans (shelled)
Walnuts (Grenoble)
Walnuts (shelled)
Walnuts (Marbots), in bags
Walnuts (California), No.

0
0
(]
0
0
0
0
0
0
0
per 1b. 0 17
0
0
0
0
0
0
0
0
0
0

Honey Demand Normal;
Limited Sr()(‘/ey Here
Montreal.

HONEY.—A few cases of honey are
asked for by retailers, and the business
confines itself to small compass. There is
but a small quantity in jobbers’ hands,
and it is doubtful if any great quantity is
to be looked for from outside points.
Prices are firm and unchanged.
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Honey—
Buckwheat, 5-10 Ib. tins, Ib...
Buckwheat, 60-1b. tins, Ib..
Clover, 5-10 Ib. tins, per Ib
Clover, 60-lb. tins
Comb, per section

Maple Produet—
Syrup, 13 Ibs. Imp. meas., gal.

170
11-]b. tins 135

Beans Hold Firmly;
Some B.C. Beans In

BEANS.—Some B C. beans are to hand
by one large jobber. These are reported
to be a very fine quality, and they are
finding ready sale at 15¢ to 15%¢c per 1b.
These are in bags of 100 lbs. A few In-
dian beans are selling still. These are
of an ivory color and cook well. For these
about 12¢ per 1b. is being asked. Small
lots have come through from Ontario and
Quebec beans are finding their way here,
although not in large quantities. The
Ontario beans are not looked for in large
quantities for the immediate future.

Beans—
Canadian, hand-picked 10
Ontario, new crop, 3 to 4 Ibs.. 8
British Columbias Bree 8

Do., in 100-b. sacks, gross,

per 100 lbs. 15
Canadian, 3-Ib. pickers, per bu. 9
Canadian, 6-lb. pickers ....... 8
Michigan, 8-1b. pickers 0
Michigan, hand-picked 0
Yellow Eyes, per Ib. 0
Rangoon beans, per bush. 1
Lima. per Ib. 0
Chilean beans, per Ib. 0
Manchurian white beans, Ibh... .... 0
South American 5
Peas, whits soup, per bush. 5
Peas, split. new erop, bag 98 Ibs. 11 00 1
Barley (pot), per bag 98 Ibs... 1
Barley, pearl, per bag 98 lbs. ... 8 00

Rice Market Quiet;

Tapioca Sales Light
Montreal.

TAPIOCA, RICE — Business in rice
and tapioca is of small compass. Being
one of the staples, there is the usual re-
plenishing of stocks as they decrease, but
this busines is of a limited character. A
firm tone characterizes import centres,
and this is attributed to the difficulties of
getting shipping from South-western
points. Prices are unchanged.

Carolina 1
“Texas,”

6 25
7 50

Siam, (faney)
Rangoon “B"”
Rangoon “B,” 200-1b.
Rangoon

Packling rice
Tapioea, per Ih.
Tapioea (Pearl)

Teas Are Very Firm;
Best Qualities Scarce

Montreak et Sl

TEAS.—Scarcity of the better grades
characterizes the situation on teas in
both Japans and Chinas. Prices are very
firm. Many of the jobbers feel that the
storms that have prevailed of late will
tend to accentuate the transportation
difficulty and stocks are likely to grow
smaller. The volume of business keeps
satisfactory. Even siftings are getting
scarce, and some of these are now from
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six to seven cents higher than they were
a year ago. There is a tenden¢y to
higher levels in the primary markets of
from 1c¢ to 2¢.© With firmness of tone
prices remain unchanged locally.

Pekoe, Souchongs, per lb. ....s.
Pekoes, per Ib
. Orange Pekoes

Coffee Demand Fair;
With Prices Firm
Montreal.

COFFEE.—There is a somewhat
quieter tone to the demand for -coffee
this week, although it is such as is inci-
dent to the season prior to the holidays.
No complaint is made and a fair amount
of business is passing, with prices main-
tained on all grades. There has been a
firmer tendency to the situation in New
York markets, but this has not affected
local markets. Cocoa is selling well, and
maintaining a firm tone as to price.

Rio, Ib.
Santos, Bourbon, Ib.

Cocoa—
Bulk cocoa (pure)
Bulk eocoa (sweet)

Spice Demand Good;
» With Stocks Fair

SPICES.—The primary situation with
reference to spices continues somewhat
unsettled, but prices show no declines.
Absorption of spot stocks is being af-
fected to quite an extent at import
points, and locally the situation continu-
ues normal with a very fair amount of
business offering. Cloves continue to be
very firm. Ginger stocks are getting
smaller and the prices are firmly held.
Tapioca is somewhat unsettled and fever-
ish, and for this there is a fairly good
request. Prices are maintained in all
lines and quotations are as follows:—

5 and 10-1b. boxes
o1
030
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Peppers, black
Peppers, white
Pickling spice
Tumerie

Cardamon seed, per Ib., bulk..
Carraway, Duteh, nominal ..
Cinnamon, China, Ib. .
Cinnamon, per Ib. .

Mustard seed, bulk .

“......“.Q0.0.‘.
»2BERANASRRERSS

For splees packed in cartons add 3% ecen
Ib. and for spices packed in tin containers
10 cents per Ib.

£

Malaga Grapes In;
Vegetables I.ower

Mentrant

FRUITS AND VEGETABLES.—There

tions.

CANADIAN GROCER

is a somewhat quiet tendency to the fruit
and vegetable market, although fruits
are in demand for the holiday season.
Tendencies will be to a lowering of
prices for winter vegetables such as
beets, carrots, parsnips and cabbage,
and even potatoes are a trifle easier.
This wee there arke several lower quota-
Cabbage is selling at $1.75 per
barrel. California celery is less by 25c
per crate. Red onions are selling from
$1.50 to $2 per bag. Boston lettuce is
now $1.75. American spinach is to be
had in barrels at $7. Some new cran-

. berries of a smaller variety are in and

these ar offered at $8 per barrel
There has been a better tone to business
for the past week, although improve-
ment is still to be looked for.

Bananas (faney large), bunch... 2 75
Oranges, Valencia (lates) 4175
Oranges, Porto Ricos 325
Oranges, Calif. (Sunkist)
Grape fruit 50
T.emons (fancy new Messina).... 50
Pineapples, Cuban, grate 3
Grapes, Malaga, 40-1b. kegs, Ib..
Tokay grapes, crate
Apples, new (in bbls.)—

Wealthy, No. 1

St. Lawrence

Fameuse

MecIntosh Red

Gravensteins

Greenings

Blenheim

Kings

Pears (eating)

Cauliflower. per doz. ............
Cabbage, Montreal, per bbl
Cabbage, Montreal, doz.

Celery, Canadian, per doz
Celery, crates, 7 doz. (Ontario)..
Celery, California, per ecrate.....
Onions; Canadian, bag ....
Onions, red, 100-1b. bag .
Spanish onions,

Spanish onions, small crate
Potatoes, bag

Potatoes (sweet), per hamper...

NOoOM-INNL on e

Turnips (Quebec), bag
Turnips (Montreal), bag
Lettuce, Boston, head, doz.
Lettuce, Boston, hothouse
Lettuce, curly (4 doz.), box ....
Tomatoes, pound
Horse radish, per Ib
Beans, wax, bag, U.S. ..
Beans, green, bag, U.S. .
Leeks, per doz. bunches
Parsley, doz.
MING WO o o S e
Watercress, doz.
Spinach (Canadian),
Spinach (American),
Eggplant, per -doz.
Garlie (Canadian), Ib. ...
Endive (Canadian), Ib. .........
Dried thyme, dried savory, dried
marjojram, box
Dried Savory box
Cucumbers, Boston, doz.
Peppers, per bkt.
Marrows, per doz. ...
Hauber squash, doz.
Cranberries, per bbl.
Cranberries (new),
per bbl.
Evergreen (for decorating), dull,
per bundle
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ORONTO, .Dec. 12.—Changes in
I prices in grocery commodities
have been quite generally in the

upward direction. Some of the lines in
which advances have been recorded in-
clude vinegar, small sizes of package
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Flour Holds Firmly;
Feed Oats Higher

Mentreal. e

FLOUR AND FEEDS.—Brisk demand
characterized the local situation on flour.
All grades are selling well and there is a
particularly good demand from country
points. Millers are anxious to meet the
wants of their many patrons, and sup-
plies are being forwarded with reason-
able promptness, in view of the diffi-
culties that confront them. Feed oats
are still following an upward trend and
are quoted at from 95¢ to 98¢c. This is
recognized as a very high price, and just
how far it will go is difficult to say.
Transportation is likely to be interfered
with to some extent, owing to severer
weather conditions, and with a constant
decreasing supply of the better grade
oats, in particular, real low levels cannot
be looked for. Mill feeds could be sold
in much increased quantities if they were
to be had, but the shortage of these eon-
tinues. When it is remembered that it

. is necessary to mill two bags of flour to

get a sack of feed the difficulty con-
fronting the miller is better understood.

Maniteba Wheat Flour—
First patents ..
Second patents
Strong bakers ...

Winter Wheat Flour—
Fancy patents
90%, in wood ..
90%, in bags ...
Bran, per ton
Shorts
Special middlings .
Feed flour
Feed oats, per bushe

75 00
0 98

Price Rolled Oats Firm;
Other Cereals Unchanged

Montreal.

CEREALS.—There is firmness in the
cereal market here, with rolled oats
showing a firm undertone. Demand is -
good for this time of the year and sup-
plies are being delivered well. Country
business is good with jobbers; who state
that they are finding it in some cases
better than a year ago. With no changes
from last week the following quotations
are made:

Barley, pearl

Bariey, pot, 98 Iba. . .........c0.
Corn flour, 98 Ilbs.

Cornmeal, yellow, 98 lbs
Graham flour, 98 Ibs.

Hominy grits, 98 lbs.

Hominy, pearl, 98 Ibs. ..........
Oatmeal, standard, 98 lbs
Oatmeal, granulated, 98 lbs..
Peas, Canadian, boiling, bush.
Split peas

Rolled oats, 90-1b. bags ...
Whole wheat flour, 98 lbs

Rye flour, 98 lbs.

Wheatlets. 98 lbs.

MARKETS

teas, tobaccos, jelly powder, smoked and
pickled fish, storage eggs, geese, orange
marmalade. Brazil nuts Wwere in firmer
market, with an advance in the primary
market recorded and local wholesalers
following upward in some instances.
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There is a good demand for nuts af all
kinds, as this is the heavy consuming
season. Honey supplies are very light.
Supplies of barrel apples in the local
market are also reported fairly heawy
Trade for the Christmas season is re-
ported fully up to the volume off last
year. Shortage of many lines has re-
tarded business to a certain extent.

Deal Consummated
With Cuban Planters
Terento.

SUGAR.—One of the most important
agreements put through in food com-
modities was that consummated during
the past week between the International
Sugar Committee and the Cuban Plant-
ers’ Committee. President Menocal, of
Cuba, lent his good offices in bringing
about this agreement. Intimations have
been made in these columns for some
three or four weeks past to the effect
that the price to be paid for the entire
Cuban crop was likely to be on the basis
of 4.60c per pound f.o.b. Cuba. It turns
out that this is the exact figure which
the Cuba planters have agreed to accept.
There is one item that is still in abey-
ance, namely, the rate of freight from
the Island of Cuba to Atlantic ports.
The International Sugar Committee
hopes to secure a rate of 30c per hun-
dred, but at a meeting held with the West
Indian freight concerns tentative figures
of 39¢ from north shore of Cuba and 47¢
from south shore of Cuba to Atlantic
ports were agreed upon. If the 30c rate
is obtained it will mean that the price of
refined sugar should be 1le¢ per pound
lower. If the rate is somewhere between
59¢ and 47c¢ per hundred it will mean that
the decline in sugar will probably be
slightly under 1c¢, or somewhere between
%c and le. It is understood that the
International Sugar Committee will ex-
tend their operations to the purchase of
Porto Rico, St. Crojx and San Domingo
sugars, their entire purchases involved
being in the neighborhood of 4,000,000
tons. It is estimated the Cuban produc-
tion for the season now opening will be
in the neighborhood of 3,200,000 tons.
There are now nine centrals grinding on
the new crop, and it is expected there
will be free movement of new crop sugar
into the Canadian market by the middle
of January. The local situation is worry-
ing through. Some shipments of sugar
came into the local market during the
week on old contracts, but refiners are
not taking new business at present.

Atlantic extra granulated
St. Lawrence, extra granulated .........
Acadia Sugar Refinery, extra granulated.

Refinery, extra granulated... 914

CANADIAN GROCER

Tobaccos And Vinegar
Register Advances

Toronto.

TOBACCO, VI\IEGAR SAUCES.—A
considerable advance has been recorded
during the week in Macdonald and Im-
perial lines of tobaccos. Following are
the prices now prevailing: Currency
plugs 8’s, 6-1b. and 12-1b. cads, 62c 1b.;
Currency bars, 16 cuts, 9-1b. and 18-1b.
cads, 62¢ lb.; Bobs 8’s, 4%-1b. and 12-1b.
cads, 64c lb.; Payroll 10’s, 6-1b. cads, 80c;
Payroll bars, 10 cuts, 80c 1b.; Stag bars,
8’s, 80c¢ 1b.; Shamrock 9’s, 70e 1b.; Sham-
rock 6’s, 70c 1b. Cut tobaccos are quoted
as follows: Old Chum ' 14’s, $1.16;
Meerschaum 14’s, $1.16. These latter
two grades are now put up 14 to pound
instead of 12 as formerly. B. C. No. 1
cigarette 18’s in 2-1b. cartons are quoted
at $1.40 1b.; Great ‘West 10’s in 3-lb. car-
tons are quoted at 80c Ib. Columbia
little cigars are now quoted at $1.60 per
box of 10/10’s. Pure gold jelly powders
have advanced 15¢ per dozen, and are
now quoted at $1.25. Lea & Perrins
sauce in half-pints have been advanced
60c per dozen, now being quoted at $4.50.
Vinegars have been advanced in price
2¢ per gallon, effective on and after Jan.
1, 1918. Following are the new prices:
Spirit vinegar—Proof, 42¢ gallon; Stan-
dard, 39c; Pickling, 37¢; XXX, 32¢; XX
Extra, 29¢; XX, 27c. Cider vinegar—
XXX, 32¢; XX Extra, 29¢. Other grades
of cider vinegar will not be obtainable.
Belleville spirit vinegar is quoted as fol-
lows: XXX, 28¢ gallon; XX Extra, 25c,
XX, 23c gallon.

Molasses Situation
Subject Of Investigation

Toronto.

MOLASSES, SYRUPS.—Intimations
were made in the United States during
the week that the molasses trade is to
be the subject of investigation in the near
future, looking to the possibility of con-
trol of prices. Molasses is placed in the
same category with sugar as a food pro-
duct, and something may develop in the
line of price regulation. Prices in the
local market are firmly maintained. In
one instance there was an advance of 3c
per gallon during the week on West
India grade, which makes the quotation
55¢ in half-barrels. Stocks of tin
molasses on spot are fairly good. Rogers
syrup in 5-lb. tins is now selling at $6.20
per case of 12 tins.

Corn Syrup—
Barrels, per Ib. 0 0%
Cases, 2-1b. tins, 2 doz. in case .... 515
Cases, 5-lb. tins, 1 doz. in case .... 5 60
Cases, 10-1b. tins, 14 doz. to es. 5 25
Half barrels, }4c¢ over bbls.; 4 bbh over

bbls.

Cane Syrups—
Barrels and half barrels, second

grade, Ib.

Cases, 2-lb. tins, 2 doz. in case

Molasses—

Faney Barbadoes, barrels

West India, % bbls.,

West India, 10-gal. kegs.......

Tins, 2-Ib., table grade, case 2
doz., Barbadoes

Tins, 3-1b., table grade, case 2
dos., Buh.d

2 dos.
West Indies, 114,
West lndm 2s, 36s

Ar o - ooo oo
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Orange Marmalade
Prices Go Higher
Toronto.

CANNED GOODS.—Quotations on
canned goods were firmly maintained
during the week. Tomatoes and corn
from the United States, which have been
purchased to lay down in this market at
lower prices than the Canadian product,
are having a steadying effect on the
prices for the Canadian lines. Stocks of
Canadian packed tomatoes and corn are
light, and would possibly have a ten-
dency to go even higher than they are
at present were it not for the presence
of these goods from the United States.
One of the lines to show an advance
during the week was E. D. Smith’s 16-o0z.
jars of ‘orange marmalade, which are
now quoted at $2.60 per dozen. Quota-
tions don other lines held steady during
the week.

Following prices on canned goods are general
quotations from wholesaler to retailer and not
F.0.B. factory prices.

Salmon—

Sockeye, 1s, doz. kL3

Sockeye, 14s, doz. 25

Alaska reds, 1s,

Chums, 1-1b. talls

Do., %s, doz.

Pinks, 1-lb. talls

Do - Men, o8 s

Cohoes, %4-lb, tins ....

Cohoes, 1-lb. tins ....

Red springs, 1-lb, talls ..

White springs,

Lobsters, %-Ib., d
Canned Vegetables—

Beets, 3s

Tomatoes, 2%%s ...

Peas, stahdard ...

Peas, early June .

Beans, golden wax, doz.

Beans, Midget, doz.

Asparagus tips, doz.

Corn, 2's, doz.

Pumpkins, 2%s

Spinach, 2s, do=.

Succotash, No. 1, doz.
Pineapples, 2s
Cherries, 2s
Peaches, 2s
Pears, 2s
Plums, Lombard, 2s
Plums, Green Gage
Raspberries, 2s, H.S.
Strawberries, 25, HS............
Jam, raspberry, 16 oz,

Do., black currant, 16 oz

Do., strawberry, 16 oz.
Peach, 16 oz.

Plum, 16 oz.
Raspberry, 4-1b. tin
Black currant, 4-Ib. tin
Strawberry, 4-1b. tins
Preserved Fruits, Pint Sealers—
Peaches, pint sealers, do
Plums, Green Gage, doz.
Do., o
Do., Blue, dos.
Black currants, doz.
Red currants, doz.
Raspberries, doz.
Strawberries
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Further Supplies
Of Dried Peaches In

Toronto.

DRIED FRUITS.—Some further sup-
plies of dried peaches reached the mar-
ket during the past week, and were
quoted at 22¢ per pound for fancy 25-1b.
boxes. Arrwals of dried peaches so far
this year have been very light. In fact,
arrivals of dried fruit of all kinds have
been very meagre. Reports from the
coast stated that in normal times there
would be in the neighborhood of 300 cars
per day moving from California points
at this time of year. Shipments so far
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have been very light, one of the best.

days so far reaching in the neighborhood
of 100 cars in one day. Some old crop
California Valencia raisins are being of-
fered at 7c per pound to clear out. These
raisins are stated to be suitable for
mincemeat manufacturers. This repre-
sents a decline of %c per pound from re-
cent quotations. Quotations on other

lines held unchanged.
Apples, evaporated 0
Apricots, unpitted ... 0
Do., standard, 26s . e 0
Do., choice, 258 0
0
0
0
0

Do., fancy, 25s
Candied Peels, American—

EUERE, P I 0
Australians, Ib.
Dates—

Excelsior, pkgs., 3 doz. in case

Dromedary dates, 3 doz. in case
Figs—

oy e O | e SR R e LRl

Malagas, Ib.
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Prunes—

30-40s, per 1b., 25’s, faced

40-560s, per Ib., 25's, faced

50-60s, per Ib., 25's, faced

60-70s, per Ib., 25’s, faced

70-80s, per lb., 25's, faced

80-90s, per lb., 25's, unfaced..

90-100s, per lb., 25’s, faced...
Peaches—

Standard, 25-1b. box

Choice, 25-1b. boxes

Fancy, 25-1b. ‘boxes ..........
Raisins—

California bleached, Ib......... 12

Valencia, Cal. 07

Valencia, Spanish 10

Seeded, fancy, 1-1b. packets.... ....

Seedless, 12-0z. packets 12

Seedless, 16-0z. packets 14

Seedless, screened, Ib. 14%

Package Tea In Small
Sizes Registers Advance

Terente.

TEA.—An advance was registered in
the price of Salada tea during the week
on the small sizes. Brown Label %’s
are now quoted at 47c per pound and %-
Ib. packets at 48c per pound. Blue Label
%-lb. packets are quoted at 55¢ per
pound and -lb. packets at 56c per
pound. Advances in these lines have
been due to the higher cost of contain-
ers and labor involved. The increase is
from 1c to 2¢c per pound. There has been
some further buying of Java teas for im-
port, but there is very little activity in
the buying line in Indias and Ceylons.
Teas are selling in the local market at
prices that are below the cost to import
at the present time. It is only the pre-
sence of fairly good stocks that acts as a
steadying factor in the market. When
existing stocks dwindle somewhat there
is pretty sure ‘to be a movement in the
upward direction. Demand for teas has
been good. Quotations hold unchanged
during the week on bulk teas.

Ceylon and Indias—
Pekoe Souchongs
Pekoes
Broken Pekoes .........
Orange Pekoes
Broken Orange Pekoes

AVAD-—
Broken Pekoes
Japans and Chinas—

Early pickings, Japans
Second pickings

CANADIAN GROCER

Do., Seconds 04
g 0 52
These prices do not indicate the wide range in

the values. They are good medium grades, and
are meant to give some indication of price move.

Heavy Purchases Of
Coffee Cause Firmness

Tereate. —

COFFEE, CHICORY, COCOA.—A
purchase of 2,000,000 bags of coffee from
the Brazil Government by the French
Government has had the effect of putting
considerable firmness in the market. Re-
ports.of this sale have been current for
some little time, and. it has now come to
be generally conceded as a fact among
coffee merchants in the primary market
at New York. Buying of considerable
blocks of coffee for delivery in July of
next year had the effect of giving firm-
ness to future coffees. In the local mar-
ket there was no disposition to change
quotations, but the movements in the
primary markets have been watched with
interest. Chicory held in steady and
firm position, holders not being very
anxious to sell in view of the crop short-
age. One dealer withdrew from the mar-
ket during the week until additional ship-
ments could be brought forward. Cocoa
was steady and in continued good de-
mand.

Coffee—
Bogotas, Ib.
Maracaibo, 1b.
Mexican, Ib.
Jamaieca, Ib.
Mocha, Arabian, Ib
Rio, Ib.
Santos, Bourbon, Ib. ..........
Chicory, Ib.
Cocoa—
Pure, Ib.
Sweet, 1b.

Cloves Make Big
Advance In One Quarter

Torente.

SPICES.—One concern advanced the
price of their cloves 15¢ per pound dur-
ing the week, and are now selling at 75¢
per pound. While others were still quot-
ing on the basis of 60c¢ per pound, they
intimated their stocks were very light,
and that it was only a question of a very
short time until they would have to move
their quotations upward in conformity
with costs in the primary market. Cream
of tartar in bulk is in firm market owing
to the scarcity. French pure cream of
tartar was quoted on the basis of T0c to
75¢ per pound. Tartarine is a substitute
for cream of tartar, which is having a
good sale at the present time. In pails it
is quoted at 25¢ per pound, kegs at 23c
per pound, and barrels at 21c¢ per pound.
Quarter-pound packages are quoted at
90c¢ per dozen, 8-0z. tins at $1.756 dozen,
and 16-o0z. tins at $3.25 per dozen. Other
lines of spices held unchanged.
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thyme, parsley,

CO~S 009000
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Do., 80’s

Do., 64’s
Mustard seed, whole
Celery seed, whole
Coriander, whole
Carraway seed, whole ..
Cream of Tartar—

French, pure

American high test

2-0z. packages, doz. ...

4-0z. packages, doz. ...

8-0z. tins, doz.
Tartarine, barrels, Ib.

Do.,

Do.,

Do.,

Do.,
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Brazil Nuts Firmer; .
Manchurian Walnits In

Terente.

NUTS.—There was a firmer tone to
the market for Brazil nuts during the
week as the result of an advance of 1le
per pound in the primary market. In
some quarters where quotations were
made on the basis of 13%ec to 15c per
pound the range was raised to 14%e¢ and
15¢. In some quarters, however, quota-
tions were still made on the basis of
13%c to 15¢ per pound. Some new crop
shelled almonds reached the market dur-
ing the week, and are quoted on the
basis of 42¢ to 45¢ per pound. There is
a shortage of peanuts on the local mar-
ket and prices are firm. Some Manchurian
walnuts in the shell came into the loecal
market during the week for the first time.
Shelled Manchurian walnuts, however,
have been brought into this market here-
tofore. It is asserted these nuts are fine,
appearing with a good quality of meat
and rich in oil. They are quoted at 24¢
per _pound. Shelled walnuts advanced
2¢ per pound from the low quotation of
last week, making the range now 60c¢ to
65¢ per pound.

In the Shell—
Almonds, Tarragonas,
Walnuts, Bordeaux
Walnuts, Grenobles, Ib. ..
Walnuts, Manechurian,
Filberts, 1b. ...
Pecans, Ib. A
Peanuts, roasted, Ib.
Brazil nuts, Ib.
Cocoanuts, per 100
Shelled—
Almonds, 1b.
Filberts, 1b.
Walnuts, Ib.
Peanuts, Spanish,
Do., Chinese, Japanese, lb

Flood In Siam Destroys
Large Quantity Of Rice

Toronto.

RICE.—Owing to a flood recently in
Siam which inundated 400,000 acres of
rice fields and destroyed some 279,000
tons of paddy rice, prices of this com-
modity are in firmer market. Rice farm-
ers of the Southern United States show
no disposition to weaken in their stand
for high prices for their crop. The trade
is holding off in their purchases, as the
demand in the local market is not heavy
at the present time, and there is a dis-
position to look upon present prices as
higher than are warranted. The pro-
ducers of Southern rices, however, ap-
pear to have the whip hand, and untii
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they weaken there is not much chance of
any easier condition in the market.

Texas, fancy, per 100 Ibs

Blue Rose Texas

Honduras, faney, per 100 Ibs....
Siam, fancy, per 100

Siam, second, per 100 Ibs

Japans, fancy, per 100 lbs...... 10
Japans, second, per 100 lbs i
Chinese XX, per 100 Ibs.. o
Tapioca, per Ilb. PYELL |

Indian Beans Were
In Easter Market
Toronte.

BEANS.—There was an easier feeling
in the market for Rangoon beans, and
quotation on the basis of $5.75 per
bushel was more general. Quotations,
however, were made as high as $6.60 per
bushel. Demand for Indian or Rangoon
beans is reported fairly good. Ontario
beans still continue to be a scarce article.
Shipments of new crop lima beans were
expected to reach the local market in the
near future.

Ontario, 1-lb. to 2-lb. pickers, bu.
Can. white kidney beans, bush..
Indians, per bush.

Yellow eyes, per bushe
Japanese, per bush. ...

Limas, per pound

8 40
660
6 60
0 17%

Firm Market On
Package Rolled Oats
Toronte.

PACKAGE GOODS.—There is a firm
market for package rolled oats, due to
the scarcity of oats. Advances have al-
ready been recorded in bulk rolled oats,
and some wholesalers are inclined to look
for higher prices in the package goods.
All lines of package cereals are now be-
ing sold on the market in-package of less
than 20 pounds, with the exception of
lines that carry premiums. These pre-
miums must be taken out before they
can be sold, according to the dictate of
the Food Controller. Starches and corn-
starch held in steady market.

Cornflakes, per case
Rolled oats, round, family size, 20s 4’80
B.olled oats, round, regular 18s,

Rollod uh -mn 20s. .
Shredded wheat, case
Cornstarch, No. 1, pound cartons
No. 2, pound eartons.
Starch, in 1-lb. eartons
Do., in 6-1b. tins ..
De., in 6-Ib. papers .

COOCOTAN- T

Honey In Jars Goes
To Higher Levels

Toronte.

HONEY.—The firm situation in honey
induced by the scarcity of this com-
modity has worked out toward higher
levels for honey in jars; 7-oz. jars have
advanced 5c¢ dozen, and are now quoted
at $1.45; 12-oz. jars have advanced 25c,
and are now quoted at $2.75 dozen; while
16-0z. jars are quoted $3.50 dozen, also
an advance of 25c dozen; 14-oz. fancy
jars are quoted at $2.90 dozen. Comb
honey is very scarce. Buckwheat honey
in 60-1b. tins is quoted at 18c.

Honey—
Clover, 5 and 10-Ib. tins
60-Ib. tins

Buckwheat, 60-1b. tins ........

to $5.50 per case.
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Comb, No.
Do., No.
Do., No.
Jars, T-oz.,
Do.,
Do., 12-0z.,
Do., 16-oz.
Maple Syrup—
No. 1, gallon tins, 6 to case...
No. 2, half gal. tins, 12 to case
No. 8, quart tins, 24 to case..
No. 3, quart bottles, 12 to case .
N.B.—Above are wine measure.
Gallon tins, Imperial, 6 to case ...
b5-gallon tins, Imperial, per tin 9 25
Barrels, 25 or 40 Imp. gals., gal.

Barrel Apples Are
In Good Supply

FRUIT. — Estimates from reliable
sources phce the stocks of barrel apples
in this city at the present time between
60,000 and 70,000 barrels. In view of the
fact that many of these are of the fall
varieties, which will not keep very long
into the winter, the opinion is expressed
in some quarters that there is a likeli-
hood that lower prices may come in bar-
rel apples. There are furthermore good
stocks of box apples in the city at the
present time. Apples have not been
moving very freely. There are a lot of
Jonathans and MecIntosh Reds on the
market, and these ordinarily should be
cleaned out of the market by Christmas.
Oranges are not in heavy supply, and it
is expected there will be a better de-
mand for box apples at the holiday sea-
son on this account. A car of California
navel oranges reached the local market
during the week, and were quoted at $5
California lemons are
due to arrive and will be quoted at $9
per case. Fruit of all kinds has been
moving somewhat slowly during the past
week.

Apples—

(‘alifornh boxes 25

B.C., boxes 25

Onhrlo—

Baldwins, No. 1, 00
Greenings, No. 4 :
Kings, No. 1, bbl.

Northern Spys, tree runs....

Mann, No. 1, bbl
Do., No. 2

Do., No. 2
Starks, No. 1, bbl
Do., No. 2
Ben Davis,
Do., No

Do.. No.
Bananas, yellow, bunch
Cranberries
Do., 50-1b. box
Do., late Howes
Grapefruit—
Jamaiea, 46s,
Do., 64s, case
Do., 64s, 96s, case
Do., 80s

Floridl 368, S
Do., bds, 64s, 80s, 96s..

Porto Rico, 36s, 46s
Do., bis,

Oranges—

California Late Valencias—
96s, 100s, case
126s to 250s
288s, 3008

Mexican oranges,

Florida Oranges—
96s, 126s, 288s,
Tangerines, half bo
Navels, 96s m 126-
Lemons, Cll
Pears, Cal,
Pineapples, Porm Riean, es. 30-36¢
Pomegranates, per box ....... 3
Emperor gtapes. keg

Do., clusters, in crates

—
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Potatoes Quoted v
Slightly Lower
Teronte.

VEGETABLES.—Slightly lower quo-
tations were made in some quarters for
Ontario potatoes, prices ranging from $2
to $2.15 per bag. There is a disposition
to look for lower prices on potatoes
owing to the stocks that are now in the
country. Farmers are still holding for
hxgher prices, as wholesalers have found
out in making a survey of the Ontario
district. Carrots are in plentiful supply.
Turnips were quoted as low as 50c per
pag in some instances. Vegetables were
in slow demand during the week. Cold
weather hampered the movement both to
the city and in the city.
Beets, bag
Brussel sprouts, quart
Cauliflower, barrel
Cabbage, Canadian, barrel
Carrots,

Celery, Ont., doz.

Do., Canadian, case 3
Lettuce leaf, doz. bunches . &
Canadian head lettuce, crnt.e
Mushrooms, 4-1b. basket

Onions—

Spanish, crates

Spanish, half crates

Do.,

B.C. onions,
Potatoes—

New Ontario,

N.B. Delawares

Sweet, hamper ....

Spinach, box
Tomatoes—
Hothouse, 1b.
Parsnips, bag
Turnips, new, bag
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Pickled and Dried
Fish Tend U pward

FISH, OYSTERS.—There was a firmer
tendency in smoked, pickled and dried
fish during the week. Smoked fillets
showed a firmer tendency by 1c per
pound, the range of prices being increas-
ed to 16¢c to 19¢ per pound. Boneless
Digby herring were advanced 25¢ to 40c¢
per box and are now quoted at $2.25.
Lower quotations on shredded cod dis-
appeared during the week, which now
makes the general range on 1-1b. blocks
$3.40 and on 2-1b. blocks $4.50. Hali-
fax shredded cod was quite generally
quoted at $2.20 per box and salt mack-
erel in kits at $2.50. Labrador herring
in barrels was quoted as high as $10.75
per barrel, which represented an in-
crease in some quarters of 75¢ per bar-
rel. Frozen halibut advanced 1lc from
the lower quotation. Frozen whitefish
were in firm market and quotations were
quite generally made on the basis of 14¢
per pound. Frozen trout were quoted
from 15¢ to 16¢ per pound.

SMOKED FISH.

Haddies, per lb., new cured
Chicken haddies, Ib. .
Haddies, fillets, per lb
Ciscoes, per Ib,
Kippered herring, per box
Digby herring, skinless, 10-Ib...

PICKLED AND DRIED FISH.

Acadia cod, 20 1-lb. blocks

Acadia cod, 2-Ib. blocks.

Strip cod. b,

Halifax shredded cod. 24s

Salt mackerel,

Labrador salt herring, barrels..
Do., half barrels
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FRESH SEA FISH.
Halibut, frozen

=2
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Phddock hncy Ib.
Herrln(., frozen

Steak, cod, fancy, Ib
Haddock, heads on, Ib....
Cod, market, heads on,
Mackerel, frozen, Ib
Flounders, frozen
Swordfish, Ib.

FRESH LAKE FISB

Herring, frozen, Ib.
Herring, nickled keg 100 Ibs..
Pike, Ib.
Whitefish, frozen
Trout, Ib., frozen
Oysters, per gal.

Blue points, bbl.

Malpeque, bbl.
Shell oysters, bbl.
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Demand For Flour
Continues Brisk

Terente.

FLOUR.—Announcement has not yet
been made by the Food Controller as to
the price to be fixed for flour. Although
there has been general expectation that
some ruling would be forthcoming on the
matter early this month, developments in
this respect have not yet taken place. In
the meantime buyers have come into the
market and are stocking up for their re-
quirements, evidently anticipating there
will be no material change in prices even
when announcement of price is made.
Mills are not permitted to sell ahead for
any greater length of time than 30 days.
Prices held unchanged for both Ontario
and Manitoba flour.

Car lots
per bbl.
$11.50

Small lots
per bbl.
$11.70
11.20
11.00

Manitoba Wheat Flour—
First patents
Second patents ......... 11.00
Strong bakers . 10.80

Ontario Winter Wheat Flour—
High patents $10.30-$10.35 $10.50-810.55
Second patents ..... .....- 10.15 ..~ 10.356

Corn Flour And
Hominy Up 35¢ Bag

Torento.
CEREALS.—Owing to the difficulty of
obtaining corn at the present time high-

MANITOBA

INNIPEG, Dec. 12.—The sugar
W situation has shown marked im-

provement during the past week,
and stocks are now arriving more plenti-
fully. .In a short time jobbers expect to
have sufficienit sugar for all requirements,
providing of course that the public are
careful. A western refinery which has
not been supplying the Manitoba market
for some months has notified the trade
that they will supply them in limited
quantities, and this together with the cur-
tailed supply from Eastern Canada will
no doubt satisfy the trade. Owing to the
difficulty of getting standard granulated
sugar, refiners have been neglecting the
manufacture of icing sugar with the re-
sult that there is a serious scarcity at the

CANADIAN GROCER

er quotations have been made on white
corn flour, hominy grits and pearl
hominy. An advance of 35c per 98-lb.
bag was recorded in each instance, mak-
ing the quotation on all three commodi-
ties $7.25 to $7.35. An embargo has been
placed on the shipment of corn from the
United States, and until the United
States Government decides to let addi-
tional supplies come through there will
continue a strong market for all corn
products. Rolled oats are in strong mar-
ket. In five-bag lots rolled oats are
quoted from $4.75 to $4.85 per bag and
in single lots at $4.95 to $5 per bag.
Oats are high and hard to obtain. There
is a good demand for cereals of all kinds.
Five Bag Lots Single Bag Lots

F.0.b. Mills F.o.b. Toronto

8650-: 7.00 $ 7.75-$ 8.00

4.85- 5.00  5.50- 6.00

6.50-
6.25-
5.40-

Barley, pearl, 98s..
Barley, pot, 98s
Cornmeal, yellow 98s. 625-
Corn flour, 98s. 7.25-
Farina, .98s =0 515-
Graham flour, 98s.... 5.40-
Hominy grits, 98s.... 7.25-
Hominy, pearl, 98s... 7.25-
Rolled oats, 90s .... 4.75-
Oatmeal, 98s

Rolled wheat,

bbl.

6.75

6.50
5.50
4.85- 5.00
6.00-

6.26
6.00- 6 25
6.25-

oS oama:

Wheatlets, 98s 6.59
Peas, yellow, 10.00- 11.00
Blue peas, Ib. 0.10- 0.18%

Above prices give range o{ quohtlons to the
retail trade.

Millfeeds Going
Into United States

s 950— 1000

Toronte. i

MILL FEEDS.—There was a strong
market for mill feeds during the week,
and in some quarters mixed cars of bran
were quoted at $37 per ton and shorts at
$42 per ton. In straight cars, bran sold
as high as $39 per ton and shorts as high
as $44 per ton. Buyers in the United
States have been in the Canadian mar-
ket, and have been competing for avail-
able supplies. Quantities that have
moved across the line into the United
States have not been large, as the Do-
minion Government requires that a
license be secured to make any ‘export.
This has been a retarding factor on ex-
port business.

Mixed cars Small lots

Mill Feeds— ton
Bran $37-%39
Shorts 42- M
Special middlings ....... 50- .. 58= .
Feed flour, per bag 3.05-8.40

MARKETS

present moment. It is doabtful whether
there will be sufficient to supply the de-
mand for Christmas cakes. Bakers in
Winnipeg have been especially inconveni-
enced on account of this shortage. The
trade have been notified by several large
manufacturers of package cereals that
they. have secured licenses from the Food
Controller to continue the manufacture of
packagé goods. It is expected in the
course of the next few days that they will
all have secured a license.

Syrup Unchanged,
But Change Expected

SYRUP.—There has been no change in

quotations, but brokers seem to think that
the price of corn syrup will decline after
the first of the year when new corn is
being used. Just to show how erratic the
mavrket is now it is only necessary to state
that the cornmeal market went up 60¢ for
immediate delivery last week.

————

Cluster Raisins And
Figs Missing For Xmas

Winnipeg. ¢
DRIED FRUITS —Christmas figs from
California will be here this week. ' Some:
early shipments of California lines are
now arriving which may possibly take
care of the trade for Christmas in some
cases, but there is no doubt but that Cali-
fornia table raisins are away late. They
may be here in time for the city trade
but will undoubtedly be late for country
shipments unless they are shipped by ex-
press. A number of cars were being held
at the boundary last week, having been
there for ten days or so. Shipment was
expected, however, this week. There have
been more cancellations of orders for figs
and cluster raisins owing to the difficulty
in getting them in time for Christmas.
trade. Dates.—There are not many dates
carried in stock in Winnipeg and brokers:
state that principals are not accepting
any more orders for prompt shipment.
New dates will not be available until Feb-
ruary. Evaporated apples. — Supplies-
bought early in the year are only just
arriving, but the report from the whole~
sale trade is that the consumptior is
limited, and in many cases peaches are
being used in their place. Shipments of
new prunes are beginning to arrive. Cur-
rants.—Market is still very high. Ship-
ments of currants are not being made to-
day from Australia, but there seems to be
sufficient for the Christmas trade.

No Further Change

In Rice Prices

Winnipeg. R
RICE.—There is no change in the mar-
ket. Any change in price will be influ-

enced by the cost of ocean tonnage.

Beans Selling Lower
Than Can Be Replaced

Winnipeg.

BEANS. — A broker says that local
jobbers are selling beans lower than they
can be bought at to-day, and even lower
than they are selling in Eastern Canada.
The reason they can do this, he says, is
that they bought when the market was
very low, about two months ago. They
will continue to sell at the old basis until
they got rid of their stocks, as demand
for beans is very small just now. Split
Peas.—There has been a temporary short-
age of peas, but a car arrived this week.
However, jobbers report that the sale of
both split peas and whole peas is down,
as the public do not seem to be using them.
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Plenty Of Nuts,
Excepting Peanuts

Winnipeg. ————

NUTS. — Supplies of nuts for the
Christmas trade have come in and have
been delivered to the retail trade. Every-
body seems to have fair supplies with the
possible exception of peanuts, of which
there are lots on the way, but which are
difficult to 4race. The market on pea-
nuts is very high and as buyers have been
expecting a decline early next year they
have been buying very lightly.

Coffee Market
Is Stll Weak

COFFFE —The marl\et continues very
weak. The French Government is re-

p(_)rt,ed to have taken two million bags of
coffee from Brazil as credit, and this may
help the situation.

Falling Off In
Sales Of Canned Goods

Winnipeg.

CANNED GOODS ——Jobbers are re-
porting a falling off in sales on account of
the high price of all canned goods. At
the same time everybody realizes that
supplies are small. Already supplies are
coming in from the United States, but
these are probably to take care of the
demand next spring.

Canned Salmon Only
Now Being Delivered

Winnipeg. -

CANNED SALMON. — The trade are
only just now securing deliveries on
orders which were placed last spring.
However, the big sale of salmon is not
until the summer, although the campaign
being run by the government in the way
of pamphlets urging people to eat more
fish will undoubtedly have an immediate
effect on the consumption. The market
on salmon at the coast continues very
high.

Jap Oranges $1.25;
Lemons Up To $9.50
Winnipeg. _—

FRUIT AND VEGETABLES. — The
cold weather has seriously interfered with
the sales of both fruit and vegetables, and
business has been very quiet during the
past week. New lines coming out are
Japanese oranges selling at $1.25 per box,
and navel oranges at $6 per case. Michi-
gan pears are selling at $6 per barrel
Parsnips are bringing $4 per box but the
supply is very limited. There is a good
supply of potatoes, but the cold weather is
affecting the sale of these too. Thev are
bringing $1.25 per bushel. Lemons have
jumped to $9.50 per case. Emperor
grapes have declined to $2.75 per. case,

?
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and drums $5.75.
$5 per case.

U e R AR e
Cauliflower, Cal., ;
Celery, Cal., crate 100 Ilbs

Grapefruit is down to

Potatoes, new

Carrots, cwt.

Turnips, cwt.

Head lettuce, Cal.,

Tomatoes, Cal.,

Tomatoes, B.C.. 4-bkt.
Onions, Valencia, large case.
Onions, yellow and red, ewt
Parsley, home grown, doz
Peppers, green, imported, bu. bkt.
Parsnips, bag
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. Nova Scotia, bbl
, Wash. Jonathans, box...
. McIntosh Reds. B.C.,
. Spies, No. 1, $3;
5; No, 8

Apples, Wagners

Oranges, Valencias ...

Lemons

Bananas,

Peurs, D'Anjou. crate

Pears, Winternellis

Grapes. Emperor, case

Grapes, drums

Grapefruit,
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Rolled Oats Jump
To $4.50 For 80’s

FLOUR AND CF‘RF‘AIS—There is
no change in quotations on flour.
Domestic flour business continues in
more volume than mills can fill. All
western mills are behind, especially
with the eas‘ern domestic shipments.
At the same time all mills are endeavor-
ing to help the Wheat Export Company,
who are responsible for wheat and flour
shipments, by milling all they can for
war purposes.

Rolled Oats.—Price of 80’s jumped to
$4.50 last week owing to a further ad-
vance in the price of oats. A canvass
of the rolled oats situation reveals the
fact that mills have sold so far ahead
that they have nothing to offer at the
present time. There is considerable ap-
prehension among millers as to whether
they will get a sufficient supnly of mill-
ing oats to keep them running. They
express the opinion that there must be
a lot of oats in the country not yet
threshed. On the above basis, oatmeal
will be selline at $5.20 for 98’s.

Feeds.—There is nothing new to re-
port here excepnt that the mills are in a
worse plicht than ever in the matter of
filling orders and thev see no relief in
sight as the demand is in excess of the
snonly.  Cornmeal is still quoted at
$6.15 for 98’s. Last weekend cornmeal
was much stronger.

Flour
Best patents ..
Bakers

Rol'led oats, 80's

Ro'led orts nkgs.,

Cornmenl, 98's

Oatmenl, 98's
Feeds

Bran,

Shorts, per ton

New Prices On
Many Fish Lines
Winnines,

FISH AND POULTRY.—New prices

>
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have gone into effect this week, and the
following are some of the most import-
ant changes: Haddock now 10¢, frozen
cod 12¢, salmon 23¢, mackerel 15c,
Finnan haddie, 15c.

Thus, frozen salmon is bringing the
same price as was brought by fresh
salmon two months ago. This will un-
doubtedly cause a falling off in demand,
but it is expected there will be enough
to last at that price. The advance 1s
simply due to the shortage, the same as
exists in canned salmon. The trade are
offering qualla salmon at 16%ec. Fin-
nan haddie has jumped again and is now
offered at 15c¢. It is expected there will
be another advance in a short time.
New lines include western smelts at
13¢, salt lake herring, half barrels, $5;
frozen lake herring, 5 sark lo*s, $4.25,
and less than 5 sacks, $4.50. Poultry.-—
The demand is not very heavv, but it
should pick up from now till Christmas.
Cold weather is undoubtedly. keepi ng the
supply down.

Pickerel, frozen. cleaned
Haddock, frozen
Saimon, frozen
Halibut, frozen
Cod, frozen
Kippers, boxes
Bloaters, boxes
Lake trout
Mackerel, frozen
Finnan haddie, Ib.
Salt herrings, new, 14 bbl..
Salt herrings. 20-1b. pails
Smelts, Pacific Coast
Smelta, extra
Smelts, Western
Lake herring, salt, 14 bbls.
Lake herring, (rnzen 5 sack
Brook trout, frozen
Sea herring
Goldeyes
Smoked goldeyes, doz.
Poultry—

Roasting chickens, Ib.

Fowl,
Domntle ducks

OO0 ©00 ANOCO~-IOOONNOOSD

GETTING THE FRUIT SALES

A novel and effective display to get a
larger portion of fruit sales was recent-
ly used by a grocer to good effect. The
competition of an Italian fruit store was
becoming too great and the result was
that the Italian store was becoming the
headquarters for all the fruit and vege-
tables sold in the community. Making
a study of the fruit store’s methods the
grocer saw that the magnitude of the
display of fruit was the big element in
drawing customers. Considering oranges
to be the most conspicuous fruit he could
use in his window, the grocer bouzht 15
boxes—three times as many as he had
ever purchased at once before. He ad-
vertised a special sale for Saturday and
dumped the entire 15 boxes in the win-
dow. He borrowed a brand new scoop
shovel from the hardware man and put
it on the big pile in the window over
which hung a sign reading “These large
juicy oranges will be scooped out at 29¢
a dozen on Saturdav.” By three o'clock
in the afternoon all the oranves were
gone and many more boxes could have
been sold. The customers drawr in-
creased business in other ¢oods. and so
the grocer solved the competition prob- .
lem without cutting prices.
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A Checkless, Counterless Grocery Stor

A Suggestion of the System That is Dawning on Us To-day.
By William Lewis Edmonds

S far as I am aware there is no

such thing in operation in all the

wide world as a clerkless, counter-
!ess grocery store. But although there
isn’t one in operation, there is one,
neyertheless. It is in the head of a
friend of mine. I have of course not
seen it. But I know it is there because
he has told me all about it. And if it
wasn’t there my friend could tell me
nothing about it. For everything that
was ever created first had an existence
in the brain of its creator, whether it
was a needle or a battleship, a shack or
g.lpalace, a wheelborrow or an automo-
ile.

The man who has this clerkless, coun-
terless grocery store in his head has re-
cently sold out his grocery business be-
cause of the difficulty of securing good
clerks and reliable drivers for his deliv-
ery wagons,

Like, however, a good many men be-
fore him, now that he is out he wants to
get in again,

“But when I go into business again it
will not be to run the old-time grocery
store,” he declared. “I'm going to have
a medium-sized store, but wherein it
will differ from all existing grocery
stores is that it will have neither coun
ters nor clerks. I'm going to have every
commodity I carry put up in packages
and conveniently arranged ‘on shelves
where customers can see and handle
them.”

“But how are you going to serve your
customers ?” I interjected. :

“I won’t serve them at all. They'll
serve themselves, and pay cash for what
they have taken as they pass the box
office which I shall locate near the door.
By this means it will only require one
person to attend to the store.”

“Won't you have a delivery system?”

“Not on your life. Every customer
will have to take his or her purchases
home.” i R

“What inducement will you offer cus-
tomers? They will hardly wait upon
themselves and make their own deliver-
ies unless some inducements are held
out.”

“] krow that and have taken it into
consideration in the plans I am work-
ing out in my head. Having but small
overhead charees to figure into the cost
of the roods I'm going to give the cus-
tomer the difference. In other words,
I'm going to sell at lower prices than
any other grocer. And then by liberal
advertisine I'm going to turn the goods
over quickly, for after all the only way
to make money to-day in the grocery
business is to turn over a large quantity
of goods at a small profit. At any rate,
with the way competition is to-day, you
cannot et a big profit in the grocery
trade, whether your turnover be small
or larce.”

In the meantime this clerkless, coun-
terless store is stored up in one of the

brain cells in the cranium of the afore-
said retired grocer. As to whether it
will remain there and eventually die of
inertia or be brought forth and made an
actuality the future will determine.
._@-_____
CHANGES IN MILLING CONCERN
A change in the management of the
Canadian Cereal and Flod* Mills Co.,
Ltd., has been effected through the com-
ing to the concern of A. C. McLeod of the
McLeod Milling Company of Stratford.
The MclLeod Milling Company has been
absorbed as part of the Canadian Cereal
& Flour Mills Company and Mr. MeLeod
becomes general manager of the latter
concern. H. T. Jamieson, general man-
ager for the past four years, will now
devote all his time to his business as
chartered accountant. John Kennedy,
who has been sales manager of the Can-
adian Cereal & Flour Mills Company for
a considerable time, has withdvawan to
form a partnership with F. K. Morrow
in the conduct of a flour mill at Preston.
The business of S. J. Cherry & Son of
Preston has been taken over by Messrs.
Kennedy and Morrow and will be con-
tinued under the former name. B. H.
Muirhead has been appointed sales man-
ager of the Canadian Ceveal & Flour
Mills Co. The Canadian Cereal & Flcur
Mills Company now has a 500-barrel
flour mill at Galt, a 500-barre! flour mll
at Tilsonburg, 500-barrel mill at Strat-
ford, 250-barrel flour mitl at A,'r‘." =00-
barrel rolled oat mill at Tjlsonburg and
a split pea and barley mill at Tilsonburg
of a capacity of 200 barrels per day.

__@_

MONTREAL BISCUIT FIRM AP-
POINTS REPRESENTATIVE

Charbonneau Ltd., manufacturers of
Imperial biscuits, confectionery, and
maple butter, have appointed the follow-
ing brokers to present them:

C. Morris & Co., Toronto; H. D. Mar-
shall, Ottawa; The Robt. Gillespie Co.,
Winnipeg.

—

WHY SAVE SUGAR?

The reason it has become an impera-
tive necessity to save sugar is not be-
cause the supplies that we have been
accustomed to depend on have fallen off,
but because the demand from other
sources has been enormously increased.
The yearly per capita consumption of
sugar is about 91 pounds a year or ap-
proximately 4 ounces daily. France
and Eneland and Italy as well are living
on a yearly per capita consumption of
21 pounds or less than an ounce a day.
Much of this demand was formerly met
by the great beet sugar production of
the Central Empires. This is of course
cut off. Sugar is one of the necessities
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of life, and we are getting more than
our share. We must save sugar that

more may be sent to these nations whose
need is greater than ours.

—— :
GROCERY TRADE WELL REPRE-
SENTED IN ADVERTISERS’ AS-
CIATION
. The election of offiers for the Associa-
tion of Canadian Adveftisers shows a
large representation of' men who are
more or less directly associated with the
grocery trade. Among them might be
noted: President, W. M. Mackay, Lever
Brothers, Limited, Toronto; Vice-Presi-
dent, W. C. Betts, S. Davis & Sons, Lim-
ited, Montreal; Treasurer, J. R. Kirkpat-
rick, E. W. Gillett Co., Limited, Toronto;
among the directors are noted: G. H.
Campbell, T. H. Estabrooks Co., Limited,
Toronto; R. P. Smith, Wm. Neilson, Lim-
ited, Toronto; L. R. Greene, Tuckett To-

bacco Co., Limited, Hamilton. ¢

——
ANOTHER JOKER IN MARGARINE

BUSINESS
(Continued from page 44.)

factures oleomargarine shail keep a book in which
is entered the date of each importation, purchase,
sale and shipment of oleonargarine, and the
quantity so imported, sold or shipped, the person
from or to whom it has been purchased, sold or
shipped, the place from, in or to which it was
imported, sold or shipped, and the name of the
railwvay or steamship company by - which such
oleomargarine was transported; and such book
shall be at all times open for inspection by the
Food Controller or any person authorized by the
Food Controller to examine the same.

9. The Food Controller shall have power from
time to time to regulate the price of all oleo-
margarine sold in Canada, and may determine
the price with respect not only to the quality
of. the oleomargarine but also to the place in
which it is sold.

10. (2) Every person selling oleomargarine by
retail in packages other than packages so marked
shall in every case deliver .the same to the _pur-
chaser in a paper wrapper on which is printed
in capital’ block letters not less than half an
inch long and distinctly legible the word “Oleo-
margarine.” No other printed matter shall ap-
pear on the label.

(3) In all hotels, restaurants and public eat-
ing houses where oleomargarine is served there
shall be prominently displayed in some eon-
spicuous place a placard containing tl:ne words :
“oleomargarine served here,” in capital block
letters, not less than one and one-half inches
long.

11. There shall be no customs duty charged
on the importation of any oleomargarine into
Canada that complies with the above regulations.

Both the order-in-council and the
Government notice appear to have been
very hurriedly thrown together, and the
whole matter seems to be in a state of
confusion. Take, for instance, section 8
of the Notice, with its sub-sections (a),
(b), and (c), which appear exactly as
given above.

Then, again, there appears to be no
clause forbidding the use of coloring
matter in the manufacture of margarine.
It is only stipulated that coloring matter
shall not be imported in the same pack-
ages with the article itself, and that the
dealer who sells margarine shall not sell
or give away anything intended to color
it. True, the order-in-council defines
margarine as a substance which contains
no coloring matter, but this leaves it open
to argument that, provided such sub-
stance does contain coloring matter, it is
no longer margarine, according to the
order, and, therefore, does not come

within the restrictions of the order.
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WEEKLY MARKET REPORTS BY WIRE

Statements From Buying Centres, East and West
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British Columbia

FROM VANCOUVER, BY WIRE,

Vancouver, Dec. 11.—Butter is firm but
lower in price than that at which a recent
importation of 2,000 pounds of Austral-
ian would have to be sold to make a pro-
fit. Australian butter is consequently
being held off the market for the pres-
ent. One concern has a small consign-
ment of margarine, which seems to be
having no perceptible effect on the butter
market. Lard has advanced to 27c¢ and
shortening to 25¢c. Demand for cheese
is good. Sugar has advanced to $9.75.
Sales of eggs are confined mostly to stor-
age varieties. The market for onions is
demoralized as onions are spoiling and
are being sacrificed. - The potato situa-
tion is. unchanged. Advices from Cali-
fornia state that oranges have advanced,
which will in all probability mean an
advance here in the near future. Jap-
anese oranges have declined from $1 to
90c per box. An embargo on raisins has
come at a time when stocks here were
short and new crop was about to come
into the market. Prices have not yet
been advanced. A big drive is being
made on On‘ario strained honey in 2%
and 5-1b. cans at $6.75 and $13 a dozen.

VANCOUVER, B.C.—
Sugar, pure cane; gran., 100 lbs.
Flour, first patents, Manitoba, per
per bbl, in car lots..
Rice, Siam, No. 1, per to
Do., S
Beans, Japanese, per lb.
Beans, B.C., white Y
Potatoes, per ton
Lard, pure, in 400-Ib. tierces, Ib.
Butter, fresh made creamery, lb.
Eggs, new-laid, in cartons, doz..
Eggs, B.C., storage
Cheese, new, large,
Oranges, box
Salmon—
Sockeye, halves, flat case.

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Dec. 11.—Rolled oats ‘have
advanced 15¢ which now makes 80-lb.
sack $4.50. Ashcroft white beans are
now being ‘offered at 12%c. Gallon
appies of new pack are being quoted all
the way from $2.60 to $3.75. Crisco in
No. 1 size are now on the market. Table
figs are scarce but a’car from California
is expected this week which will help

out on Christmas trade. Storage eggs
are moving freely. Cooked hams and
compound lard are one-half cent per
pound higher. A small lot of new
Malaga raisins arrived by express; 21-
Ib. size three-erown are quoted at $5.75.

Gem lye is now quoted at $4 70 per case.
CALGARY:
Beaps, small Burmah, Ib.
Flour, No. 1 patents, 98s, per bbl.
Molasses, extra fancy, gal
Rolled oats, 80s
Rice, Siam, cwt.
Tapioca, Ib.
Sago, Ib.
Sugar, pure cane, granulated, ewt,
Cheese, No. 1 Ontario, large....
Butter, ereamery, Ib.
Do., dairy, Ib.
Lard, pure, 8s, per case
Eggs, No. 1 storage, case
Candied peel, lemon, Ib.
Tomatoes, 2%s, standard case...
Corn, 2s, standard case

— -
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Peas, 2s, standard case
Apples, gals., Ontario, case
Strawberries, 2s, Ontario, ease..
Raspberries, 2s, Ontario, case....
Apples, evaporated, 60s,
Apricots, evaporated, Ib.
Peaches, evaporated, Ib.
Peaches, 2s, Ontario, case
Lemons, case
Salmon, pink, tall, case
Salmon, Sockeye, tall, case

Do., halves
Potatoes, per ton
Navel oranges, case

Saskatchewan Markets
FROM REGINA, BY WIRE.

p—

Regina, Dec. 11.—Trading in this dis-
trict is good, but changes in price have
been rather sparse during the week. New
cheese has advanced one-half cent and is
now quoted at 25¢ per pound. Salmon
is expected to registéer another advance
in the near future, as supplies will be
very scarce. Houde’s tobacco in the ma-
jority of lines has been advanced alout
10¢ per pound. Many merchants are get-
ting licenses for sale of package cereals
and it is not anticipated that the sale of
goods will be curtailed.

REGINA—

Beans, small white Japan, bu...
Beans, Lima, per Ib.

Flour, No. 1 pats., 98s, per bbl..
Molasses, extra fancy, gal
Rolled oats, bails

Rice, Siam, cwt.

Sago and tapioca,

Sugar, pure cane, gran., cwt....
Cheese, No. 1 Ontario, large.....
Butter, creamery, lb.

Lard, pure, 3s, per case..
Bacon, smoked sides, Ib. ..

Bacon, smoked backs,

Eggs. new-laid

Pineapples,

Tomatoes, 3s, standard case
Corn, 2s, standard case

Peas, 2s, standard case

Apples, gal.,, Ontario

Apples, evaporated, per Ib

Raspberries, 2s,
Peaches, 25, Ontario, case
Plums, 2s, case

—
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Salmon, finest sockeye, tall, case
Salmon, pink, tall, case '

Pork, American clear, per bbl
Bacon, breakfast

Bacon, roll ...

15 50

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Dec. 11.—With a good
supply in hands of provincial producers
and the immediate prospect of competi-
tion from margarine, butter prices have
declined and will in all probability go still
lower. Creamery is now quoted at 42c¢
to 45¢ per pound. Dairy butter is quoted
at 40c to 42¢, with tub butter at 33¢ to
40c. Margarine has not been offered on
the local market as yet, but dealers re-
port supplies on way here. Cas: eggs
are also much easier, averaging 44c per
dozen. Compound lard is firmer at 24%¢
to 25¢ per pound. Molasses shows a
further advance and is now quoted at
80c to 82¢ per gallon. American clear
pork is firmer in price, now being quoted
at $65 to $70. Lemons have advarced
and are now quoted at $9 to $10 per case.

ST. JOHN, N.B

Flour, No. 1 patents, bbls., Man.
Ontario

Cornmeal, gran., bbls,
Cornmeal, ordinary, bags
Molasses, extra fancy, gal
Rolled oats, bbl

Beans, yellow-eyed ..

Rice, Siam, cwt.

Sago and tapioeca, o
Sugar—

Standard granulated
No. 1 yellow
Paris lumps

Cheese, N.B.,

Eggs, case

Breakfast bacon

Butter, creamery, per lb
Butter, dairy, per Ib.
Butter, tub

Lard, pure,

Lard, compound

American clear pork

Beef, corned,

Tomatoes, 3s,

Raspberries, 23, Ont., case
Peaches,

Corn, 2s, standard case
Peas, standard, case
Apples, gals.,, N.B., doz. ..
Strawberries, 2s, Ont.,
Pork and beans, case
Salmon, Chums

Sardines, domestic, case ...
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Raisins, choice, Ib.
Raisins. fancy, Ib,
Raisins. seedless, Ib.
Prunes, 90-100, Ib.
Candied peel, citron
Candied peel, orange and lemon.
Apples, N.S.. bbl.
Potatoes—
New, native, barrel
Onions, Canadian, 75 Ibs
Lemons, Cal. Messina, case ....
Oranges, California, case
Grapefruit, case

—
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Modern Equipment a Business Maker

The Contrast of the Up-to-date Store With That of Old Time—Using all the Equip-
ment a Business Will Stand a Good Policy—The Importance of
These Items Illustrated.

HERE is no part of the store

where the matter of equipment is

of such vital importance as it is in
the provision department. Of course
there is no definite system of equipment
that can be standardized to meet the
needs of every store. The needs of one
store are not the needs of another. Con-
ditions of space and location, to say noth-
ing of financial conditions, each have
their part in deciding this important
matter, and an equipment that might be
entirely adequate in one store would not
by any means meet the needs of another,
80 it becomes a -matter for each in-
dividual merchant to decide for himself.
This much may be said, however, and
this applies to every store, that in the
provision department especially equip-
ment is one of the important selling ar-
guments, and that therefore it is a good
business policy for the store to adopt
every equipment device that is possible
within the limits of the space available
and having regard to fhe financial. re-

sources, of the merchant. It is the
bright airy sanitary store that gets the
business.

The Changing Feeling of the Times

In the good old days, if good they
were, a meat block and a chopper and a
saw along with a plentiful supply of
sawdust was sufficient equipment. But
of late years there has been growing the
idea of sanitation, and that is a growing
idea, and every month almost sees a new
convert to the improved system of mer-
chandizing. It cannot be said that these
merchants are doing all this merely be-
cause of their own belief in sanitation,
but because they realize the trend of the
times, and that such measures certainly
mean a better and a more stable business
for them.

The Acme of Equipment

Among the stores that have gone ex-
tensively into this idea of equipment is
the Fort Garry Market Company of Win-
nipeg, an illustration of which store ap-
pears herewith. As the illustration

shows, the equipment is far more elabor-
ate than would be possible in the aver-
age store. A special feature of this store
is its exceptional refrigerator equipment.
The glass faced refrigerators are plain-
Iy seen in the illustration, illustrating
the perfect way in which the largest cuts
can be displayed while at the same time
being maintained in a very cold temper-
ature. Special refrigerator show cases
of white vitralite and glass are also a
feature of the equipment. These coun-
ters are all refrigerated with coils at
the back of the counter, so that while
goods are always on display, they are
always maintained in a low temperature,
which, besides keeping their appearance
at a high level, cuts down the element
of waste, so often a disturbing factor in
the provision business, to the very mini-
mum. The whole equipment is looked
after by an ice machine that is capable
of maintaining dny temperature required
throughout the whole system. This store
is an example of some of the more ela-

The extensive and attractive equipment of the Fort Garry Market, Winnipeg.
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borate equipments, but there is a wide
range of equipment that is not nearly
as expensive, and may perhaps be bet-
ter suited to the needs of other bus-
inesses. The more modest refrigerator
may be all that the average store can ac-
commodate, but this refrigerator should
be the most serviceable one of its kind

to meet the exact requirements of the .

store. Such'matters as scales and meat
cutters and cheese slicers, which a short
time ago were considered a luxury, are
now almost a necessity. Merchants have
found that they are not an extravagance,
that the actual ascertainable saving wili
in the course of a few months come very
close to meeting the first cost of these
machines. Then there are the years and
years of extra service where they may
actually be expected to show a net pro-
fit. The merchant who does not so equip
his store is making an initial saving at
the expense of a regular profit on goods
that are wasted in the old hand methods.

In this cennection a couple of instances
might be quoted in support of this con-
tention.

Meat Slicer Doubles Sales

The installation of a meat slicer dou-
bled the business in the provision de-
pal;tment of ‘the Dawson & Company,
grocery, Brampton, Ont., within a year.
Mr. Dawson attributes much of the suc-
cess of the department to the increased
efficiency and elimination of waste which
the machine has effected. The machine
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is an up-to-date model and was installed @ fertiﬂc-w of inspection of the country of origin.

by Mr. Dawson over a year ago. Im-
mediately the department became more
profitable through the ability to make
the utmost use of the article being cut,
and business increas‘ owing to the fact
that customers wereNgiven better ser-
vice and received their cut meat in more
usable shape. Business has been on the
up-grade ever since until the present
position has been,reached.

Slicer Increases Cheese Sales

Jackson Bros., grocers, Guelph, Ont.,
had a first class cheese slicer installed
over a year ago in connection with the
dairy produce department of the store;
and Mr. Jackson now states that the use
of the slicer has resulted in greatly in-
creased sales of cheese. Apart alto-
gether from the bigger sales now being
made, a greater proportion of profit is
being secured from the department by
reason of the elimination of waste. A
good slicer cuts clean and leaves not a
shred of cheese to be counted against
the profit. Increased sales soon follow-
ed the introduction of the machine in
the Jackson business for the customers
of this store, like all others, were inter-

ested in seeing up-to-date appliances in- -

troduced. Mr. Jackson is a firm believer
in efficiency as a big help towards suc-
cess in business and is therefore an ad-
vocate of all such labor and waste-sav-
ing appliances as the cheese slicer.

Another Joker in the Margarine B usiess

e e ;
v,anddla.n .Restuctwns Have Been Removed, but American
Restrictions Cut Canada off From that Source of Supply—
Two Canadian Firms Manufacturing Product.

UST when everything was apparent-

ly settled and margarine had be-

come a fact for the whole of Canada,
there comes the astonishing news that
owing to the fact that the United States
Government had made no provision for
granting licenses for the export of mar-
garine, and that, therefore, after ar-
rangements had been carefully made to
have a sufficient supply from across the
border as soon as the permissible date
arrived, these cars are held up on the
border, not by Canadian Government re-
striction, but by American.

Armour & Company, of Chicago,
write: “Although Canada has let down
the bars, there is a ruling of our own
Government which will not permit us to
make shipments of margarine to Canada
at present.” This is the position of all
the margarine manufacturers who had
considered putting this product on the
Canadian market.

This, of course, applies only to the im-
ported product, but it affects the three
hundred importers who have taken out
licenses for its importation. Despite this
fact, margarine is actually on sale in
Canada. Two manufacturing licenses
were granted to the Harris Abattoir
Company and the Swift Canadian Com-
pany. It was feared that some hitch
would be found in this matter, too, owing

to the regulation against the export of
oils from the United States, but for-
tunately permission has been granted for
getting necessary quantities of cotton-
seed oil from across the line, and as a re-
sult both these firms have the product on
the market. As they are only starting
operation in this line, it stands to reason
that the demand will be greater than the
supply. It is confidently hoped that
within the next few days arrangements
will be made between the Canadian and
United States Food Controllers, whereby
the last difficulty in the introduction of
this much desired product will be re-
moved. As many people are interested
in the margarine business, the most re-
cent legislation on the question is ap-
pended herewith:

Regulations.

1. No substance intended for the:coloring of
oleomargarine shall be imported into Canada in
packages containing oleomargarine, and no manu-
facturer, wholesale dealer or retailer dealing in
oleomargarine shall deal in, sell, or give away any
substance intended for coloring oleomargarine.

2. Licenses for the importation or manufac-
ture of oleomargarine shall be issued from the
office of and through the Veterinary Director-
General, and shall be countersigned by such officer
or officers under the Veterinary Director-General
as the Food Controller for Canada may thereto
authorize.

3. Oleomargarine imported into Canada shall
be accompanied by the export certificate of in-
spection of the country of production, and every
importer shall, at the time that the importation
is made, produce to’ the Collector of Customs such
importer’s license, and deliver to the Collector the

mport licenses will be issued in duplicate, one
copy to be deposited with the Customs when the
first entry is made.

4. Licenses to manufacture oleomargarine shall
only be issued to such applicants as have satisfied
the Veterinary Director-General that the building
or buildings in which the applicant proposes to
manufacture the oleomargarine is or are well
lighted and ventilated, constructed of suitable
material and provided with sanitary conveniences
for the employees, that there is no danger of
contamination from objectionable odors from
packing houses, fertilizer houses or other sources,

-that the machinery and equipment is modern and

capable of easy and efficient cleaning, and that
the probable output of the proposed establishment
will be sufficiently large to justify the employ-
ment of an inspector. :

5. No oleomargarine shall be manufactured in
Canada except under the supervision of inspectors
appointed by the Minister of Agriculture.

6. All material éntering into the composition
of oleomargarine shall be subject to inspection,
and if not approved by an inspector shall not be
used. The inspector shall have power at any
time to take samples of any such material for
analysis. No oleo oil or neutral lard shall be
used in the manufacture of oleomargarine unless
it is the production of an abattoir under the in-
spection of the Minister of Agriculture of Canada
and bears the Government inspection mark, or
has been manufactured in the country of origin
under inspection satisfactory to the Minister, and
is at the time of importation covered by the
official markings and export inspection certificate
of the country of erigin. No milk shall be used
in the manufacture of oleomargarine unless it
is from tuberculin tested cows or else has been
pasteurized before using, and no butter shall be
used in such manufacture unless it is free from
rancidity or any objectionable odor.

7. Inspectors appointed by the Minister of
Agriculture shall have at all r bl
hours to any premises in Canada in which oleo-

. margarine is manufactured or stored.

8. No oleomargarine shall be sold in Canada
unless it is in (a) the original package, marked
and labelled as required by these regulations.
(b) each small package shall be wrapped separ-
ately, and on the label or wrapper the word
“QOleomargarine” shall be . printed or marked so
as to form the most conspicuous word on the
label or wrapper. (c) all labels, wrappers and
packages shall bear the official inspection mark
of the country of origin, together with the name
and address of the manufacturer.

9. Any person violating any of the provisions
of these regulations shall be guilty of an offence
and liable on summary conviction to a fine of
not less than fifty dollars nor exceeding five
hundred dollars, or to imprisonment for a term
not exceeding six months, or to both fine and
imprisonment.

The following are extracts from the
order-in-council issued on October 25.
These presumably still hold good, not
having been cancelled or modified by the

Government notice above reproduced:

Whereas attention is drawn to the abnormal
demand for butter due to war conditions and
to the very great probability that such abnormal
demand and consequent high prices will prevail
for this product for some time to come;

And whereas it is in the public interest, under
the special conditions above named, that other
fats should be available in Canada under strict
and reasonable conditions as a substitute for
butter—

Therefore His Excellency the Governor-General
in Couneil, under and in virtue of the provisions
of The War Measures Act, 1914, is pleased to
make and enact and doth hereby make and enact
the following Regulations providing for the im-
portation to Canada and the permitting of the
manufacture, sale and possession within Canada
of oleomargarine and establishing the conditions
of such importation, manufacture, sale and pos-
session, such regulations to be in force and to
have effect for the period during which the
present abnormal conditions continue, the con-
clusion of such period to be determined by His
Excellency the Governor-General in Council, as
provided in the said regulations, and as & war
measure only;

2. For the purposes of these regulations “oleo-
margarine” shall mean and include oleomargarine,
margarine, butterine, or any other substitute for
butter which is manufactured wholly or in part
from any fat other than that from milk and
ecream, which contains no foreign coloring matter
and which does not contain more than sixteen
per cent. of water, e

6. No preservative shall be used for or in
oleomargarine except salt without the written
permission of the Food Controller.

7. No person, other than a manufacturer of
oleomargarine shall mix oleomargarine and but-
ter. >
8. Every person who either imports or manu-

(Continued on page 41.)
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Produce, Provision and Fish Markets

THE MARKETS AT A GLANCE
WO outstanding incidents in the provision market during
I the week were the placing on sale of margarine of Canadian
manufacture and the assurance that cottonseed oil was to be

placed on the list of licensed commodities by the United States for °

" shipment into Canada. This latter announcement was made last
week but there was no definite announcement made respecting the
arrangement and doubt was still left in the minds of many im-
_porters. While margarine manufactured in Canada has been
placed on sale the licenses have not yet been issued by the
United States Department of Food Control for shipment of the
product into Canada. Doubt is expressed by some importers as to
whether these licenses are going to be issued, but the more opti-
mistic incline to the opinion that it will be only a question of time
until the licenses are issued by the United States. Sales were
again made of shortening during the weekK by manufacturers who
were fortunate in having a supply of cottonseed oil on hand.
With a more general sale of margarine it is expected the price of
storage creamery butter will be affected, as the price of dairy butter
has already been affected. Storage eggs were in firmer market
during the week as a result of a higher market in the United
States and the clearing out of stocks held by some of the large
Canadian dealers. New-laid eggs were higher in price. Geese and
ducks were in lighter supply and prices showed a firmer tendency.
Smoked and pickled fish were quoted at higher prices during the

week. Trade is seasonably good,

‘Live Hogs Firmer;
Storm Delays Supply

Meontreal.

PROVISIONS.—Owing to the heavy
weather the receipts of live hogs have
been small, but supplies are expected
soon, as the weather is now better.
There is a firmer tendency and
quotations this week are stronger at
$1850 to $19 per 100 1lbs. There
is a very good demand and all products
are holding firmly. Dressed hogs are
selling still at $24 to $26 per 100 Ilbs,,
but the tendency is to firmness. It is
quite probable that supplies may be lizht
if the heavy weather of the past few
days should continue. Snow has drifted
badly in many parts. and this will have
an immediate effect in holdinz back de-
liveries to some extent.

Hogs, dressed
Do., 60-90 Ibs.
Do., over 90 Ibs.
Do., I

Hams—

Boneless, per Ib. .............
Bacon—
Breakfast, per Ib.
Roll, per Ib.
Dry Salt Meats—
Long clear bacon, ton lots....
Long clear bacon, small lots. ..
Fat backs, Ib,
Cooked Meats—
Hams, boiled, per Ib,
Hams, roast, per |b.
Shoulders, boiled, per Ib 37%
Shoulders, roast, per Ib. 38

Stocks of Lard Light;
Prices Are Maintained

Meontreal.
LARD.—Supplies of lard in dealers’
hands are not very heavy. The same

conditions applying to shartening may
be applied to the lard market—viz., that
oils are held up at U. S. points, which in-
dicates the care which our neighboring
Government is exercising over -certain
products. This has thrown a heavier de-
mand on lard. The demand is fairly good,
and while no changes are recorded,
prices hold firmly,
Lard, Pure—
0 28%
029
0 29Y%
0 30

Shortening 1s Firm;
Supplies Limited
Montreal.

SHORTENING.—Owing to the regu-
lations with regard to exportation of all
kinds of oils from the United States
dealers here are having some trouble
with regard to supplies. Pending deci-
sions to be made, this will be a factor
confronting the dealers in the immediate
future. It is to be hoped, however, that
there will be some relief within the next

week. Prices remain unchanged.
Shortening—
Tierces, 400 Ibs., per Ib 241, 0 251
Tubs, 50 Ibs. 24%, 0 25%
Pails, 20 lbs.; per 1b 23% 0 25
Bricks, 1 lb., per Ib 2515 0 26%

Poultry Demand Good;

Prices Very Firm
Montreal.

POULTRY.— The local dealers in
poultry have received notice from the
express companies that, owing to the
Halifax disaster, they will not accepl
empty poultry crates to Eastern points
after December 14. The traffic will be
so heavy for the required supnlies which
must be sent forward with all despatch
that this is deemed necessary. As a con-

sequence, there will be a Tresultant effect
on the shipment of live poultry, but deal-
ers hope that the fresh-killed will come
forward freely. The demand for all kinds
of poultry is active and prices are main-
tained, with firming tendencies for ducks
and turkeys.
Poultry——

Old fowls

Chickens, crate fattened

Old roosters

Roasting chickens

Young ducks

Turkeys (old toms),

Turkeys (young)

Storage Eggs Lower;
Very Few New Laids
Montreal.

EGGS.—Few new laid eggs are to be
had, and these are eagerly sought.
Prices for them are firm and will be so
for some weeks. The request for stor-
age stock is better in some quafters, but
there is a weaker tone to the market, and
selects, and No. 1 and No. 2 grades are
somewhat lower. Some export has been
reported the past week, one dealer send-
ing forward about five carlots in space
secured some time ago. These were in
completion of a contract secured weeks
ago. More shipping space is hoped for
by some of the dealers here in the near

future.

Eggs
New-laid (specials)
Selects Rwisen
) { Ty S
No. 2's .

C heese 1s Quiet, _
~ Receipts Are Farr
Montreal.

CHEESE.—Little interest centres
around the cheese market this week.
factories nearly all closed, supplies com-
ing to hand are decreasing. Orders re-
ceived are light and retail grocers are
buying only as required. Considerable
quantities are on hand here to go for-
ward to overseas points and these will
be sent out as soon as shipping can be
secured. Prices being paid by the cheese

commission are 20% to 21%c per Ib.

Cheeae —
Large (new), per lb. 0 22 028
New twins, per Ib. ........... 023
Triplets, per Ib.

Stilton, per Ib.

Faney, old cheese, per Ib

Margarine on Sale;

Three Grades Offered
MARGARINE.—There is a delay in
securing margarine from the United
States makers owing to governmental re-
quirements regarding export. For this
reason some of the dealers who hoped to
have a supply early this week will be de-
laved in getting their requirements.
They hope to have some for sale toward
the end of the week, however. Others
state that margarine will be on sale
Tuesday morning. The grades to be
marketed will perhaps comprise three,
and these will sell at prices ranging
from 26c to 32¢ wholesale, according to
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quality. One of the large retailers will
have three grades on sale Tuesday morn-
ing. e

Margarine—

Prints, according to quality, 'b. 0 26

Butter Declines A gain;
Western Supply Large

Montreal.

BUTTER.—There is a weak tone to the
butter market, with a lower quotation
for some grades of about one cent per
pound. Supplies in the West seem to be
reasonably large, and the uneasiness of
some holders regarding the influence of
margarine, which is expected to be on
sale here before the end of the week, has
had an effect in the lowering tendencies
for butter. There is a fair demand only,
and fresh made is in better request than
other grades. It will not be a surprise
if the immediate effect of marketing
margarine is to lower the butter prices,
and the next two weeks will be of in-
terest to those handling these produects.
Large quantities of butter have been
made up in the West, where the fine
late fall has permitted factories to op-

erate longer than usual.
Butter—
Creamery prints (fresh made).
Creamery solids (fresh made).
Dairy prints, choice, 1b
Dairy, in tubs (choice)

Fish Prices Higher;
- Fresh Fish Scarce

FISH. —There is a firming tendency to
many lines of fish. This is accounted
for in part owing to the increased costs
of containers. Barrels are costing the
shlppers more money and labor also.
The price of smoked herrings has been
advanced to 20¢, an increase of 2c¢ Ib.
Scallops are up from $3.50 to $4. Mack-
ere]l has a higher tendency. Lake trout
have advanced 2c per 1b. and smelts are
up 2c¢ also. Last week about two and
a half million pounds of fish were ship-
ped overseas from U.S. ports, and this
was all Canadian catch. It must needs
be a factor in the matter of available
supplies here. Altogether prices are
well sustained, fresh frozen halibut be-
ing the only item in our list in which a
weaker tendency is recorded. Fresh
fish is very scarce and some varieties are
practically unprocurable. There are cer-
tain lines. of cource, in which the “fixed”
prices will remain for some months.
Frozen tom cods and smelts are acain
available, with prices for these a little
higher than those of a year ago. Deal-
ers are prettv well prepared to take
care of the Christmas demand for oys-
ters, both of bulk and shell. Bulk ovs-
ters advanced from 10 to 15¢ per gallon
at producing points. Lobsters, shrimps
and scallops are in fair demand, while
cured fish demand is fair.

SMOKED FISH.

0 32

0 42
0 43

0 44%
0 44
0 43
0 40

Haddies

Smoked herrings (med.),
Bloaters, per box 60100
Kippers, per box 40/50

SALTED AND PICKL!D I'ISR
Herring (Labrador), per bbl 2
Salmon (Labrador),
Salmon (B.C. Red

CANADIAN GROCER

Sea Trout, red and pale, per bbl
Green Cod, No. 1, per bbl
Green Cod (large bbl.)
Mackerel, No. 1, per bbl

Codfish (Skinless), 100-1b. box
Codfish, 2-1b. blocks (24-1b. case)
Codfish (Skinless), blks. “Ivory”
Codfish, Shredded, 12-1b. box

SHRIMPS, LOBSTERS
Lobsters, medium and large, Ib
Prawns,
Shrimps,
Seallops

Halibut

Haddock,

Mackerel

Cod steak, fancy,

Salmon, Red ......... . PRI
Salmon, pale

Salmon,

FRESH FROZEN LAKE FISH
Pike, }
Perch

Whitefish,

Lake trout

Smelts, No.

Smelts, No.

Oysters—
Ordinary,
Malpeque choice, bbl..
Malpeque oysters (med.) bbl..
Cape Cod shell oysters, bbl...
Clams (med.), per bbl

FRESH FISH

N ococo ococo®

oyshers

Market Cod

Carp

Dore

Lake trout

Pike

B. C. Salmon
Gaspereaux, e
Western Halibut ...
Eastern Halibut .........

Perch
Eels

Mackerel (larga), each
Mackerel (medium), each

®®oocCceeocCoOoOoOOOOOT O

Live Hogs Again
Up $1.00 Hundred

Terente.

PROVISIONS.——Wlth the recent heavy
storm there was a perceptible slackening
of demand for meats of various kinds.
Dealers in the country are evidently
snowbound, and this has caused the re-
duction. There was an easier tone in the
market for boneless backs during the
week. = Breakfast bacon showed a firm-
ing tendency in some quarters. Wilt-
shire smoked sides also showed a firmer
tendency. Live hogs were again on the
upward trend, an advance of $1 per 100
pounds having been recorded, making
the quotation $18 on fed and watered. In
some quarters intimations were made
that the demand from the lumber camps
was being renewed. Demand for meats
of all kinds is reported seasonably good.

Hams-——

Medium 30

Large, per lb, 26
Backs— N

Plain 37

Boneless, per lb. 42
Bacon-—

Breakfast, B 36

Roll, 29

Wiltshire (smoked sides), 53 34
Dry Salt Meats

Long clear bacon, 27

Fat backs .
Cooked Meats—

Ham, boiled, per Ib. 42

Hams, roast, per lb. 43

Shoulders, roast, per lb. 38
Barrel Pork

Mess pork, 200 lbs. 00

Short cut backs, bbl., X 00

Pickled rolls, bbl., 200 Ibs....
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Hogs—
Dressed, abattoir killed .......
Live, off cars
Live, fed and watered

’W{Irganm’ W as P/acea'
On Sale During Week

MARGARINE ——Two of the Canadian
manufacturers of margarine placed their
goods on sale on Monday of this week.
First grade is being quoted at 32¢c per
pound, No. 2 grade at 30¢ to 31¢, and No.
3 grade at 27c. The first grade is the
natural butter color, without any color-
ing matter, secured through the natural
color of the raw materials used. Im-
portations from the United States have
not yet started, as licenses have not yet
been issued by the United States Food
Controller for the export of the same.
Doubt was expressed in some quarters
as whether or not it would be allowed
to come through, as there is an embargo
on the export shipment of this product
at the present time. The opinion was ex-
pressed locally, however, that margarine
would be placed in the same class with
cottonseed oil, and that it was only a.
question of time until export licenses
were issued by the United States De-
partment of Food Control. Until such
licenses are issued the only kinds obtain-
able in the Canadian market will be those
manufactured in Canada. Following are

the quotations in pound prints:
Margarine—
1-1b. prinu No. 1
Do., 2

Do., No
Solid: 1c per 1b. less than prints.

Cottonseed Oil Can
Be Exported from U. S.
Toren

SHORTENING —There was a cloud-
ing of the situation on shortening dur-
ing the week in that no further an-
nouncement was made as to whether the
United States Government would per-
mit supplies of cottonseed oil to be ship-
ped out of the country. Advice from Ot-
tawa on Tuesday of this week, however,
made it plain that the United States
Food Controller intended to allow sup-
plies to come forward to meet the needs
of the Canadian market. One of the
large manufacturers was fortunate in
having some cars of cottonseed o1l and
so has been enabled to continue quota-
tion. Other concerns who had a limited
supply have been out of the market for
immediate shipment, but are quoting on
the basis of future delivery, contingent
uvon getting supplies of raw materials.
Markei held steady during th: week on
the basis of 24%e tierces.

Shortening, tierces, 400 lbs., b, . 0 24

In 60-l1b. tubs, 4e per lb. huzher than tiercel
pails, l4¢ higher than tierces, and 1.lb. prints,
11¢ higher than tierces.

Lard Market Holds
' Steady and Firm
Torento.
LARD.—There was a steadily firm
situation in lard during the week. De-

mand continues fairly heavy in the face
of the restriction of sale of shortening
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for some two weeks past. There has
been fairly good supplies of hogs reach-
ing the market during the week, but
stocks of lard obtained therefrom havc
been rapidly absorbed through the de-
mand. Quotations were made on tierce
basis of 28%c to 283%c per pound.
Lard—

Lard, pure, tierces, 400 lbs., Ib. 0 28% 0 28%

In 60-1b, tubd, %e higher than tierces; pails,
l4¢ higher than tierces, and 1-lb. prints, 1l4¢
higher than tierces.

Margarine Is Still
: Hanging in Balance
Toerente.

BUTTER.—Wholesalers were still in
doubt during the first part of the pre-
sent. week as to whether supplies of
margarfne were to be brought in from
the United States. It was pointed out
that while the licenses have been issued
by the Department of Food Control at
Ottawa the United States Government
has not granted the licenses to ship into
Canada cottonseed oil and products
thereof. While assurance has been made
by the Department at Ottawa that cot-
tonseed oil can be brought in in the near
future, there has been no such assurance
with respect to margarine. It is a mat-
ter which is now in the hands of the
United States Government. However,
the product of two Canadian manufac-
turers was placed on the market on Mon-
day of this week. There was a further
weakening of dairy butter during the
week as the result of the margarine sii-
uation. If the supplies of margarine
can be brought in from the United States
there will in all probability be a weaken-
ing of cut storage butter. There has
been a big increase in consumptive de-
mand in the United States. In the local
market there is a scarcity of fresh-made
creamery butter reported, with quite a
bit of feedy butter in evidence. This
evidence of the feed tastes in the but-
ter is detracting from its marketability
as a first-class butter. Dairy prints
were down 1c to 2¢ per pound.

Creamery prints, fresh made....
Creamery solids, fresh made ....
Creamery prints, storage
Creamery solids, storage

Dairy prints, choice,
Dairy, prints, lb.

Storage Eggs Are
Up 1c to 2¢ Dozen

Terente.

EGGS.—There was a firmer situation
in storage eggs during the week as a
result of the cleaning out of stocks held
by large holders. Most of the large deal-
ers have found an outlet for their stocks
through export. Some of the smaller
concerns still hold fairly good stocks.
There are quite a lot of American stor-
age eggs ¢coming into this market at the
present time and in that market there
was a decidedly firmer tone to prices dur-
ing the week. Consumption of eggs in
the United States is reported abnormal-
ly heavy during the past three weeks.
Difficulty is experienced in getting eggs

CANADIAN GROCER

from the United States through the
operation of the license system. In the
United States market there was an ad-
vance of 8¢ to 4c per dozen during the
week. New-laids are still very scarce
in the local market. There is now a big

.spread of approximately 20c between

storage selects and new-laids. This is
unusual and the chances are that there
will be a tendency to cut down the
spread. As new-laids are now likely to
come dawn in price there is only one
way by which the spread can be reduc-
ed, namely, through the increase in price
of select storage. Storage selects head-
ed in that direction during the week and
were quoted up 1¢ to 2¢ per dozen at 46¢
to 48¢c. New-laids were quoted at 65¢c to
70c per dozen.

78—
New-laids, in cartons

Storage selects, ex-cartoms.....
Storage, No. 1, ex-cartons.....

Old C heese Gave

Evidence of Firmness

Torente.

CHEESE.—There was a disposition to
quote higher on old large cheese during
the week, in some quarters an advance
of %¢ per pound having been recorded,
making the range from 24c to 24%ec.
Stilton showed a firming tendency and
in some quarters was quoted as high as
27c. Demand for cheese is light at pre-
sent. There was no change in the situa-
tion so far as the Cheese Purchasing
Commission is concerned as their pur-
chasing price continued at 213%c per
pound.

Cheese—
New, 0 2214
0ld, 0 24
* Stilton (new)
Twins, e Ib. higher than large cheese.
lets Y4¢ Ib. higher than large cheese. i

0 2314
0 24
027

Trip-

Dealers’ Price for
Geese Went Higher
Toronte.

POULTRY. — Wholesale dealers in
poultry increased their bids for geese
during the week to the extent of lc to
3¢ per pound on live and 2¢ per pound
on dressed geese. Dealers are now pay-
ing 16c to 18¢c per pound for live geese
at Toronto and 20¢ per pound for dress-
ed. . Supplies have not been coming very
plentiful and there is a desire to have
heavier supplies on hand in anticipation
of the holiday trade. Ducks were also
somewhat scarce during the week. The
snowstorm during the first of the week
caused light shipments to this market.
Arrivals of turkeys were not heavy.
Chickens were also in rather light sup-
ply due to weather conditions. Dealers
are freezing the bulk of their arrivals in
preparation for the Christmas trade,

Prices paid by commission men at Toronto:

Live Dressed
$0 13-%0 17 $0 16-30 21

Hens, over 5 Ibs.

Hens under 5 Ibs.......
Chickens, 4 lbs. and up.
Chickens, under 4 Ibs...
Squabs, dozen

0 19-0 20

Prices quoted to retail trade:
Hens 0
Ducks

Retailers Quoted 32¢
For No. 1 Margarine

Winnipeg. "

PRODUCE AND PROVISIONS.—The
live hog market firmed up considerably
last week, and there was an advance
of a cent.; the price, which had dropped
to $15.50, jumped back to $16.50. The
reason for this advance was good local
and outside demand, and disappointing
receipts. The quality of hogs has been
very fair. Packers look for an increase
in runs next week, with a possible fall
in price. The provision situation is
practically unchanged, although back
bacon is scarce and there is an advance
to 42c.

Butter.—The market. is unchanged
and No. 1 creamery is bringing 45c¢ in
cartons, and No. 2, 44c. Dairy Butter.
—In view of the importation of margar-
ine packers are looking for a big reac-
tion in the price of dairy, in fact they
are expecting margarine to take the
place of dairy. It would not be sur-
prising to find the price of dairy butter
falling to 30c. Orders are being taken
by local wholesalers now for No. 1
margarine at 32c. Eggs—The market
is unchanged, No. 1 candled bringing
40¢-42¢, and selects 45c-47c.

Hams—
Light, 1b.
Medium, per Ib. .
Heavy, per Ib. ..

Bacon—
Breakfast, per Ilb.
Breakfast. select, Ib.
Backs, regular ....
Backs, select

Dry Salt Meats— :
J.ong clear bacon, light

Mess vork,
Lard, Pure—

20s
Cases, bs
Cases, 3s
Lard, Compound—
Tierces
Tubs, 508, net .......
Pails, 20s, net
Fresh Eggs—
No. 1 candled ..
Select
Cheese—
Ontario, large fresh
Manitoba, large fresh
Butter—
Fresh made creamery,
cartons
Fresh made creamery, No.
Dairy, prints
Dairy, tubs

Pure Lard
Drops Vec Per Lb.

Winnipeg. — :

LARD AND SHORTENING.—Owing
to the dropping off in demand there has
Keen a decline in the price of pure lard
of a half cent, tierces now being quoged
at 27¢c. Compound shortening remains

unchanged.
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A LITTLE BETTER THAN THE OTHER

OLEOMARGARINE

BRANDS
EV-ER-GOOD TRY-SOME
LUX-RY OLD GLORY

U.S. Inspected and Passed by Department of Agriculture.

SALES AGENTS FOR CANADA

JOHN ALLAN

203 W. SO. WATER ST. CHICAGO, ILL., U.S.A.

CORRESPONDENCE SOLICITED.

M- | M Freeman's Dry Air
1nce eat Refrigerator

many times the air-

E are putting up a line of fine ity and multiplied
()/41 1’:71,,(}[1.8111 J[I'IN'(,’ .”(‘(lt in drying and ice-saving

quart self-sealing glass jars that
can be sold retail at 35¢ each, and they
contain two and a half pounds net.
This is the handiest and neatest way to
handle Mince Meat, and it is at the
same time, the most profitable.

Our Mince Meat is made of the best
new fruits and purest spices, put up
under the inspection of the Dominion
Government and with the greatest care
and cleanliness.

Also Sold in 80-1b. Kits
40-1b. “
20-1b. “
5-1b. Tins

And 1 Quart Sealed Jars.

F. W. FEARMAN CO.

LIMITED
HAMILTON

efficiency of present
day Butcher Refriger-
ators until we nave
produced a Refriger-
ator measuring inch
for inch more air cir-
culating capacity than
any other made dur-
ing the past or pres-
ent.

This Interior
View . &

shows our warm air
flue arranged along
the ceiling, where the
largest volume of
warm air rises to in
all cold rooms. It is
placed where warm
air flues are most
needed. These flues
form a hollow recess
for receiving the
warm air; they dis-
charge the niry from Price list and eatalogue free and mailed
both ends and convey te any address.

it above the ice.

Representative: George J. Simonds, Phone College 8794,
334 Markham St., Toronto, Ont.

Manufactured by

The W. A. Freeman Co., Limited
HAMILTON, CANADA

’

Advertising makes for a better product—

Not only does advertising create a good impression regarding the
product advertised but it makes for a better product. There are
added responsibility and written-printed claims to substantiate.

If interested, tear out this page and keep with letters to be answered.
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|
NOW

for Oleomargarine!

T LAST the ban has been removed—
licenses have been issued,and—the Canadian
Government has permitted the manufacture,

importation and sale of Oleomargarine in this
country.

We have arranged to handle the product of one
of the foremost and best-known manufacturers of
high-grade Oleomargarine in the United States—
Wilson & Co., of Chicago. We have pleasure
in introducing the following three brands:—

“MAJESTIC” Brand. Absolutely the best.

Churned from the finest materials and contains a large
percentage of extra quality creamery butter.

“LAUREL” Brand. Lower in price but excep-

tionally good in quality. A splendid seller, especially
where there is a demand for dairy butter.

“DIAMOND A” Brand. Our cheapest line, but

quality excellent, and far superior to average low-priced
oleomargarine. A good line for the bakery trade.

1-1b. Cartons sold in cases containing 30lbs.or 60 lbs.

TORONTO MONTREAL WINNIPEG

If any advertisement interests you, tear it out mow and place with letters to be answered.
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: \\\\\\“"""|"||||||"""""""I////// NORWEGIAN  NOTHING LIKE IT!
N\ % SARDINES (§5¢5 ALL MEAT!

W

SILD

Recommend

Brunswick Brand
toyour hard-to-please
customer

The woman who has very
decided ideas as to what real
quality sea foods should be
will find in these delicious
lines the realization of her
ideals.

A/s NORWEGIAN CANNERS’ EXPORT OFFICE

Stavanger (Norway)
Apply: STANDARD IMPORTS, LIMITED, Montreal

An already big demand is
being augmented by the
food conservation propaganda
which aims at making fish a
more common article of diet
in the Canadian home.

Economical, Wholesome and Easily

Prepared

INDIAN CHIEF BRAND
CLAMS

The high-grade, easily-
prepared, wholesome
food that sells quickly
and always repeats.

This affords every good gro-
cer an opportunity to extend
his trade by featuring fish.
A stock of Brunswick Brand
Sea Foods will turn a sizeable
share of the fish demand to
your store.

Get in a supply to-day.
Prepared and put up
under the most sanitary
conditions the same day
they are taken from the
clam beds. Sealed in
cans without solder or
acid. Sells easily and
gives you a good profit.

oo
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Get a trial supply from
your jobber and prove
their selling value.

Packed by

SHAW & ELLIS

\\\ ocologan, N.B. ‘
S i ey

If interested, tear out this page and keep with letters to be answered.

Connors Bros., Ltd.
Black’s Harbor, N.B.
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" MACLEA

for DECEMBER

MACLEAN’'S MAGAZINE GETS BETTER ALL THE TIME

Snipers and Sniping—5ay a Sniper

SNIPER is back in Canada—a star sniper, who has 34 marks on his rifle, every mark mean-
ing a German life. Most of us know absolutely nothing of the work of the sniper, but the
story—a remarkable one—is told in the Christmas (December) MACLEAN’S by the champion
sniper of the Canadian Expeditionary Forces. This man was buried by a shell-explosion, was
dug out by two comrades, and has lived to tell his wonderful story, in MACLEAN’S. It’s

worth 15¢ to get this story alone.

“Politics From Within”
— Leacock, of Course

RUST Leacock to see a chance for his witty and humorous
pen. He deals with the humorous phases of electioneering
in Canada in his usual vein.

Why Laurier sent Troops
to South Africa

HIS contribution, by Col. John Bayne Maclean, goes back-

. ward many years—to the time of the South African War

in 1899-1900. at was when Canada first took up arms for

the Empire. Politics, of a high order, was back of the deci-

sion to send Canadian troops to the Antipodes. It is “inside”
history.

Oppenheim—Allenson—
McBeth—Mumford

LONG instalment of Oppenheim’s absorbing story, The
A Pawns Count, is given in the December MACLEAN'S. A
short story, by A. C. Allenson is seasonable. Madge Macbeth
contributes a complete novelette, The Man Who Wasn’t. And
Ethel Watts Mumford, teller of delightful tales, delicately
told, gives us the first of a series of short stories—Love and
the Locksmith.

The Usual Popular Departments

HE Business Outlook. The Nation’s Business, Women and
Their Work, and the Review of Reviews—all are present
in strong way in the December MACLEAN'S.

At All News-Stands
15c.

Gadsby’s Story of the
Union Government

GADSBY is saturated with Ottawa knowledge—much of it
of the inside variety. He pokes about, talks with big men;
and big men, and lesser ones, talk with Gadsby, Useful sort
of man, is Gadsby. What he hears and learns he writes about
for MACLEAN'’S; and in this story of his about the new
Union Government, he reveals the undercurrents on the move-
ment that developed into negotiations, and which finally
resulted in a Union Government. Gadsby adds interesting

‘biographical information to his brilliant study.

Robt. W. Service is back
again

ACK in MACLEAN'S, that is—in body, he is still in Flan-

ders—where the fighting grows uglier all the time.
Service has taken time to write verse for MACLEAN’S. You
know well the virility of his style, and the gripping, human
character of his verse. It is about life and men in the
trenches he writes—about our boys far from us. It is worth
something to see our boys as Service sees them. Read “The
Shape at the Wheel” in the December MACLEAN'S.

Arthur Stringer writes a
Beautiful Christmas Poem

S TRINGER is a wonderful man—wonderfully versatile, won-

derfully human. He is a master of the short-story and of
the detective and mystery type of story; and he can climb the
heights of literary endeavor, as he has in this passing sweet
poem—Christmas Bells in War-time. Your heart is tender
these times of horrible slaughter and of heroic achievement,
and you'll be grateful to Stringer for putting beautifully your
innermost thoughts and feelings.
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Bank (_)f Montreal Annual
Meeting Marks Interesting
Anniversaries

Shareholders Received Centenary Balance Sheet — Sir
Vincent Meredith, Bart., President, Has Completed Fifty
Years of Uninterrupted Service in the Bank — Important
Developments of Canada’s Trade— Banking Officials
Conservatively Optimistic Regarding Outlook of

ONTREAL, Dee. 10.—Special—
M At the annual meeting of the
Bank of Montreal the sharehold-

ers received the centenary balance sheet
of the bank.

By an interesting coincidence the event
also marked the close of fifty years of un-
interrupted service in the bank by the
President, Sir Vincent Meredith. On this
account the gathering to a great extent
took the form of a celebration. This was
observed entirely from the standpoint of
the bank’s continued growth and expan-
sion. The Shareholders present had
every reason to be well satisfied with
the reports received, as Sir Vincent Mere-
dith remarked that he felt warranted
in stating that never, during its history
of one hundred years was the prestige of
the bank higher, its business in sounder
or more elastic condition and its earning
power greater then he believed them to
be to-day. He was glad to believe also
that the bank had never enjoyed a wider
measure of public confidence. In his ad-
dress Sir Vincent Meredith drew particu-
lar attention to the business conditions in
Canada and the more important events
that had occurred during the course of
the past year to affect the economic con-
dition of the Dominion.

The most important development in
this connection was the entry of the
United States into the European conflict
and Sir Vincent expressed the view that
with the numerous resources which the
United States has in men and money it
cannot be but an important factor in
bringing the war to a speedy and success-
ful conclusion. Sir Vincent then pointed
out that in point of value the trade of
Canada had never been as great as now
and in point of volume had never been
exceeded. It was well to remember, how-
ever, that nearly one-half of the export
trade consists of munitions of war and is
therefore to that extent unstable. The

balance in trade continued favorable to
Canada as imports of merchandise during

Dominion.

seven months amounted to $628,100,000

and exports of domestic products to
$921,957,000, giving a favorable balance
of nearly $300,000,000.

Sir Vincent then dealt with the chief
features of trade as between Canada and
England, as well as between England
and the United States.

Looking out on the future, Sir Vincent
took a conservatively optimistic view
when he said:

“Our country is one of the most pro-
ductive in the world. Our gold holdings
per capita almost equal those of the
United States. Our natural resources
are unbounded and our credit is irre-
proachable. There are no doubt difficul-
ties and anxieties ahead which we shall
still have to face, but I think we may
look forward with confidence to provid-
ing without undue strain for the burden
of our patriotic endeavor.”

Sir Vincent also congratulated Can-
ada on the success of the new Victory
Loan and expressed the view that the
amount obtained should suffice, with the
surplus on consolidated revenue account
to meet the financial requirements of the
Government until well on towards the
end of next year.

Sir Frederick Gives Interesting
Particulars

It was only when Sir Frederick Wil-
liams-Taylor, the General Mdnager, arose
to submit his statement that-the Share-
holders learned that the anniversary of
Sir Vincent was also being observed. In
this connection Sir Frederick made a
very happy allusion when he said: “I feel
it a great privilege to present to-day the
centenary balance sheet of the Bank of
Montreal.

“Coincident with this anniversary, our
President, Sir Vincent Meredith, has
completed fifty years of uninterrupted

service in this Bank and it is befitting
that we should extend to both our
heartiest congratulations.”

Sir Frederick’s remarks were confined
largely to specific incidents and influ-
ences bearing upon the business of the
bank.

Of | paramount importance was the
entry: of the United States of America
into the war, as this bears upon the Can-
adian economic and banking position
with a force the effect of which is only
now commencing to be felt.

Shortly after the outbreak of the war
Wall Street took the place of the London
market for Canada’s public loans, and
continued in that place until a few
months ago. Now the influx of American
capital is scanty, the inflow of borrowed
money from the United States is sus-
pended and Canada is thrown upon her
own financial resources. )

By some this would be regarded too
seriously, by others not seriously enough.
Actually, the stoppage would have far-
reaching consequences. On the one hand
industrial development will be checked,
but, on the. other hand, the inability to
borrow may prove a blessing in disguise,
once we have adjusted our affairs to the
changed conditions. It was surely well
for us to learn to do without financial
assistance, especially as the country at
large already has a debt abroad the in-
terest of which runs into the great sum
of about $500,000 per day.

Sir Frederick then passed on to an
explanation of the principal changes of
the business of the bank in London and
New York, and also the chief changes in
the balance sheet.

Sir Frederick pointed out that for the
first time in many years the automatic
flow of funds between Canada and the
United States recently became hampered
by the dollar exchange situation that
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arose in consequence of the prohibition
of exports of gold by the United States.
As New York is the international clear-
ing house of Canada on this continent,
the free movement of gold is essential to
stabilize exchange.

Fortunately the American Government
were quick to recognize the logic of the
arguments the Canadian Bankers’ Asso-
ciation were able to present to them and
the disadvantages to free trading that
would follow unless this condition was
rectified, and promptly relieved the situ-
ation by modifying their embargo on
gold shipments in favor of Canada. Due
partly to this wise action, exchange has
since become normal, obviating the neces-
sity of gold importations.

Canada’s Trade Position

The balance of trade in Canada’s favor
created by munition exports is opportune
and adds permanently to our national
wealth, but as the available resources of
Canada are not such as we can rely upon
to provide peace exports in full substitu-
tion, we should stand prepared to meet
the declension in trade which must start
when the war is over.

Before the war is ended Canada may
have to cope with inability or unwilling-
ness on the part of potential purchasers
to provide payments for our surplus pro-
ductions. Moreover, on the conclusion of
peace our merchants and manufacturers
may be confronted both by diminished de-
mand and falling markets.

For these reasons good banking profits
are needed. I do not hesitate to state

CANADIAN GROCER

that there has never been a time in Can-
ada when banking credits, in my opinion,
required such careful consideration. It is
impossible to gauge the business future,
and, therefore, what seems like sound
banking business to-day may, under post-
war conditions, easily develop into lock-
up or doubtful loans.

Bank in Strong Position

Thanks mainly to the soundness of our
banking system and to the healthy condi-
tions of our banks, Canada can still hold
up her financial head. Our own bank’s
ratio of quick assets to liabilities is
751%% compared with 76% a year ago
and 64% the preceding year.

We have heard it remarked by certain
friends that the Canadian banks are too
strong, and your own bank particularly
s0, but permit me to express my clear
conviction that the sheet anchor of our
Canadian national ship is the Canadian
banks and that the anchor must be strong
to hold against wind and tide. The banks
have kept strong in an endeavor to pre-
vent currency inflation,. while, at the
same time, they have made war ad-
vances to the Canadian and Imperial
Governments to an amount that would
have been regarded as impossible three
years ago. Such advances are naturally
included among liquid assets. The loans
made by the bank to the Canadian and
Imperial Government have enabled the
business of the country to be carried on
to an extent otherwise impracticable.

Tribute to Staff and Men Overseas
Sir Frederick Williams-Taylor in re-

.sponding to the vote of thanks to the

management and staff took occasion to
pay a special tribute to the services of
the men at home and to the record of the
members of the staff overseas, saying:

“As an indication of the extent to
which our male officials enlisted, I may
mention that 42% of our present staff are
women clerks.

“Both our men and women clerks have
worked ungrudgingly early and late, with
but the briefest holidays, actuated by a
high sense of patriotism and by an ad-
mirable sense of duty to our bank. It
may truly be said that we enter this, the
second century of our institution, with a
staff whose loyalty has never been sur-
passed, not only in our history, but in
the history of business corporations in
this country.

“As for our splendid contingent with
the colors, they are above praise. We
follow their future in France with anxi-
ous pride, and will welcome them back
when the war is won. Many have been
wounded. No less than 100 lie under
the reeking sod of shattered Flanders.
The names of these splendid patriots will
stand forever both in the records of our
bank and of our Empire, which they have
served so well. It would be remiss not
to refer to the great loss we have sus-
tained in the recent death at the front
of Captain David Jellett Barker. I can
find no words with which to express my
personal regret while to the bank and
his country the untimely closing of a
career such as his is deplorable indeed.”

“EVERY GRAIN
PURE CANE”’

munity.

half-barrels and barrels.

The Acadia Sugar Refining Co.

Limited

HALIFAX, CANADA

When you sell
Royal Acadia Sugar

vou are selling a sweetening medium without equal
—a high grade Pure Cane Sugar that will meet
the requirements of your most particular patron.

Royal Acadia is in good demand in every com-
And every sale pays a good profit.

In 2 and 5-1b. cartons; 10, 20 and 100-1b. bags;

—

If any advertisement interests you, tear it out mow and place with letters to be answered.
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What Three Canadian Brothers Fighting
in France Write to Their Parents

From letters of three brothers fighting in France

‘“Thank you very much for parcel No. 908, which I
got yesterday. The cake was flne and in the best of
condition, also the chocolate, which beats anything ob-
tainable here. The G. Washington’s Coffee, with the
milk and sugar, I am saving for the trenches, as it is
worth its weight in gold there now, especially as the
weather is getting colder.”

‘““Thanks for the G. Washington’s Coffee. It is cer-
tainly very welcome. I made some of it to-day and
enjoyed it, so did the other fellow, as he made away
with all the first lot I made, s0 I made some more for
myself.”

“The contents of the parcel were all there and in
fine condition. I enjoyed everything so much that I
cannot praise any particular thing but the malted milk
tablets and the G. Washington’s Coffee, as we can gen-
erally boil a tin of water and make coffee, and if not
that then the malted milk tablets come in handy. We
can nearly always boil water for coffee, but cannot do
much else in that line.

““Thanks so much for the news parcel which I re-
ceived, in very good shape. The ‘Populars’ are all the
rage around here and the boys certainly appreciate
them, also the coffee. Those are the two things we
appreciate as well as any, but everything in a parcel
is most heartily welcome.”

“I received the parcel containing the four cakes of
soap and one large can of G. Washington’'s Coffee and
one small can. It is going fast and I hope that Mark
and Claude are finding it as good as I am.”

“I ean assure you the G. Washington's Coffee comes
in very handy here, as we are now in the line, or near
it. There is little chance of us being always calling on
the rations, and it comes in handy.”

.With G. Washington’s Refined Coffee in his kit, the
soldier can serve himself a good cup of coffee wherever
water, either hot or cold, is available. It dissolves
instantly in either. A dollar can provides the soldier with
coffee three times a day for thirty days.

Delicious without milk—relieves fatigue and tired nerves.

Charbonneau

The name that stands for
Purity and Quality in
Biscuits
and
Confectionery

Are you displaying
IMPERIAL

Maple Cream
Butter?

CHARBONNEAU LIMITED

330 Nicolet Street - MONTREAL
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QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $65
PER INCH PER YEAR

BAKING POWDER.

ROYAL BAKING POWDER.

Less than
10-case lote

Per doz.

F.0.B. Montreal, or F.0.B. job-
bers’ point, subject to jobbers' regu-
lar terms. Lots of 10 cases and
over, less 29 discount; 1% barrel
discount will be allowed when
packed in barrels. Barrels contain
15 cases assorted sizes.

JAMS.
DOMINION CANNERS, LTD

“Aylmer” Pure Jams and Jellies.
Guaranteed Fresh Fruit and
Pure Sugar Only.

Screw Vac top Glass Jars, 16 oz
xlass 2 doz. case.
Blackberry
Currant, Black

Raspberry, Red
Raspberry and Red Currant..

DOMINION CANNERS, LTD.
CATSUPS—In Glass Bottles.
Per doz.
14 Pts. Delhi Epicure
15, Pts., Red Seal, screw tops 1 40

Pts.,, Delhi Epicure

Qts., Red Seal
Qts., Lynn Valley

BAKED BEANS WITH PORK.

Brands—Canada First, Simeoe
Quaker.
Per doz.

Individual Baked Beans, Plain
85¢, or with Sauce, 4 doz.
0 96

115

1's ‘Baked Beans, Chili Sauce, X
: 183

2's Baked Beans, Plain, 2 dos.
17

2's Baked Beans, Tom. Sauce,
tall, 2 doz. to case 2 00

2's Baked Beans, Chili Sauce,

tall, 2 doz. to case

Family, Plain, $2.35 dos.; Family,
Tomnto Sauce, £2.80 dos.: Family,
Chili Sauce, $2.80 dos.: 8', Plain.
Tall. $2.75 doz.: 8's, Tomato

“AYLMER"” PURE ORANGE
MARMALADE.
Per doz.

Tumblers, Vacuum Top, 2 dosz.
in case S 90

25

in ease 5
16-cz. !

5

3 90

68
7s Tin e

crate 15
i a ’l‘m

b's Tin,
pail

16
16

Keen’s Oxford, per b...... 0 17%
In cases 12—12 ]b. boxes to

COCOA AND CHOCOLATE
THE COWAN CO., LTD.
COCOA.

Empire Breakfast Coecoa, 2
doz. in box, per doz.
Perfection, 4-I1b. tins, dos...
Per{eeﬁon. 14-1b. tins, dos....
Perfection, 10c¢ size, doz.
Perfection, 5-lb. tins, per b..

(Unsw d Ch 1, )

Supreme C}loeohh 12-Ib. box-

es, per
Pcrleet:m chocolate, 10¢ lln
i

Queen's Deuen.. 10e¢ cnkes, 2
doz. 2oy

Dhmond Chocolate, 7's, 4-b.
boxes

Diamond, 6's and 7's, 8 and
12-b. boxes

Diamond, %'s, 6 and 12-Ib.
boxes

Icings for Cake—
Chocolate, white, pink, lemon,

orange, maple, almond, co-

coanut, cream, in 34.lb.

packages, 2 and 4 dos. in
box, doz.

per
Choeolate Confections
Maple Buds, 5-1b.

Milk medallions,
Chocolate wafers,
boxes

Nonpcreﬂ wafers,
boxes

Nonpareil wafers,
boxes
Choeolate ginger, 5-Ib. boxes 0 42
Milk chocolate wafers, B5-lb.
boxes
Coffee drops, 5-Ib. boxes
Lunch bars, 5-Ib. boxes
Rﬂnl Milk Chocolate, 5¢c cakes,
dos. in box, per e
Nut milk chocolate 14's, 6, Ib.
boxes, Ib. 0
Nut choeolate squares (20 divi-

Sauce, $3.20 dox.; 8’s, Thili 8
$3.20 dos. The above 2 dos. to
case, 10's, 14 dos. per ease: Chili
and Tomato Sauce, for hotel and
restaurant use (gals.), $10.25 dos.

sions to eake), packed % and
8 cakes to a box, per eake 0 76

Almond nut bars, 24 bars, m
bax
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FINE
FRUIT

rure JAM

AGENTS :—Ontario—MacLaren Imperial Cheese Co., Ltd., Toronto. Montreal
—Geo. Hodge & Son, Limited. St. John, N.B.— Maanren Imperial Cheese Co.
Halifax, N.S. —MacLaren Imperial Cheese Co. Sydney, N.8.—A. E. Sheppard.
H-mllmn—»R. M. Griffin. Calgary, Alta.—MacLaren Imperial Cheese Co., Ltd.
Edmonton, Alta,—MacLaren Imperial Cheese Co. Saskatoon—The H L.
Perry Co., Ltd. Manitoba—The H. L. Perry Co., Ltd., Winnipeg.

Discriminating folk show a marked pre-
ference for the unstinted goodness of
these delicious pure fruit jams.

And grocers everywhere are getting
good profits featuring Furnivall’s. Is
your stock ecomplete? :

FURNIVALL-NEV, Limited

Hamilton, Canada

Dole Bros. Hops & Malt Co.

BOSTON, MASS., U.S.A.
“SUPERIOR” BRAND HOPS

FOR FAMILY TRADE
- They are carefully selected and packed for the
Canadian trade, in cases of 10, 15 or 30 lbs.
each, containing 4, % or 1-lb. packets.
R. E. BOYD & COMPANY

Agents for the Province of Quebec
18 STE. THERESE ST. MONTREAL

DONALD H. BAIN CO.
AGENTS FOR THE CANADIAN NORTH-WEST

MELROSE’S TEAS

The distinctive character and outstanding quality of Melrose's
Teas have won for them a high place in the estimation of dis-
criminating users throughout Canada. The war situation,
however, overrules everything just now, and it is a matter of
regret to us that the inevitable prohibition of exports of Tea
from the United Kingdom prevents the usual buyers receiving
their regular supplies.

Immediately on the return to usual conditions Melrose’s Teas
will be put again on the Canadian Market and a great develop-
ment of busi is fidently anticipated

ANDW. MELROSE & CO.
Tea Merchants to the King
EDINBURGH, SCOTLAND

Agents for Canada—Wm. H. Dunn, Ltd., 180 St. Paul St. W,
MONTREAL

W.C.Edwards & Co., Ltd.

OTTAWA
ONTARIO

Manufacturers of

BOX SHOOKS

“McCASKEY ”
ll'ﬁl Account Systems

For Every Business.
Send for booklet—
“A Credit Plan that Works.”

McCaskey Systems

Limited
245 Carlaw Ave., - Toronto

A Satisfied Customer the Best Advertisement

We are pleased to inform you that we are simply delighted with your CANADIAN GROCER.

It is certainly most interesting, and your market reports are about as reliable as they can be. In fact,
we do not see how we could do without it now, and the best proof we can give you that we really appreciate

your paper is in subscribing to another one of your trade papers, HARDWARE AND METAL, which you will
please send along with CANADIAN GROCER,

P. PAUL & CO.,

Duncan Station, Que.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

Weareoffering thebest value
in Rice on the Canadian
market to-day.

FINEST CRYSTAL
GELATINES

Powdered and Sheet

FINE LEAF GELATINE

BRITISH MANUFACTURE

ELATINE

OURY, MILLAR & CO.
9 Mincing Lane, London, E.C., Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.

18 TORONTO ST.,, - TORONTO

CALIFORNIA FRUIT CANNERS
ASSOCIATION

CALIFORNIA RIPE OLIVES
DEL MONTE: BRAND

Size—
214-quart Tall Cylinder Can
N Pint Cylinder Can

YUBA BRAND

214-quart Tall Cylinder Can..
No. 1 Pint Cylinder Can....
No. 10 Can.. s
Picniec Can

BORDEN MILK CO., LTD.
CONDENSED MILK

Terms net 30 days

Eagle Brand, each 48 cans..$8
Reindeer Brand, each 48 cans 8
Silver Cow, each 48 cans.... 7
Gold Seal, Purity, each 48 cans 7
Mayflower Brand, each 48 cans 7
Ch;agllenze Clover Brand, each
EVAPORATED MILK

St. Charles Brand, Hotel,

Jersey Brand, Hotel, each 24
cans
Peerless Brand, Hotel, each 24
cans
St. Charles Brand, Tall, each
6

Jersey Brand, Tall, each 48

cans

Peerless Brand, Tall, each 48

cans

St. Charles Brand, Family,

each, 48 CanB......venvnses 5
Jersey Brand, ani]y. each

Peerless Brand,
48 cans

St. Charles Brand, small, each

Jersey Brand, small, each 48
cans
Peerless Brand, small, each 48

CONDENSED COFFEE

Reindeer Brand, “Large,” each
24 cans
Reindeer Brand, “Small,"” each
6
Regal Brand, each 24 cans... §
Cocoa, Reindeer Brand, large,
each 24 cans b
Reindeer Brand, small, 48 cans 6

GELATINE

Knox Plain Sparkling Gelatine
(2-qt. size), per

Knox Acidulated Gelatine
(lemon flavor), 2-qt. size,
per doz.

Cox's Instant Powdered Gela-
tine (2-qt. size), per doz...

W. CLARK. LIMITED
MONTREAL
Assorted meats, 1s, *$4.25.
Compressed Corn Beef—14s, *$2.90;
1s, *$4.25; 28, $9; 68, $34.75; 14s,
*$75.
Lunch Ham —1s, *$4.25; 2s, $8.
Re;dy Lunch Beef--1s, *$4.25; 2s,
9.

English Brawn—2s, $8.50.

Boneless Pigs’ Feet—1s, $3.50.

Roast Beef—-14s, $2.90; 1s, $4; 2s,
*$8.85; 6s, $34.75.

Boiled Beef—1s, $4; 2s, $8.85; 6s,
$34.75.

Jellied Veal -%s, $2.90; 1s, $4.25;
2s, $9.

Corned Beef Hash—1s, $2; 1s,
$3.50; 2s, $5.50.

Beefsteak and Onions—14s, $2.90;
1s, $4.25; 2s, $8.50.

December 14, 1917.

Cambridge Sausage, 1s, $4; 2s, $8.

Boneless Pigs’ Feet 148, $2.50; 1s,
$3.50; 2s, $8.50.

Lambs’ Tongues, l4s.

Sliced Smoked Beef, tins, 48,
$2.35; 1s, $3.35; 4s, $20.

Sliced Smoked Beef, glass, s,

$1.75; s, $2.75; 1s, $3.50.

Tongue, Ham and Veal Pate, s,
$1.95.

Ham and Veal, 14s, $1.95.

Potted and Devilled Meats, tins—
Beef, Ham, Tongue, Veal, Game,
148, 65c; s, $1.30.

Potted Meats, Glass—Chicken, Ham,
Tongue, Venison, s, $2.

Ox Tongues, tins, l%s, $3.76; ls,
$7.50; 1l4s, $12; 2s, $15.50.

Ox Tongues, glass, 1%s, $14; 2s,
$17.

Mincemeat, in tins, 1s, $2.70; 2s,
$3.80; bs, $12.
In Pails, 25 lbs., 17¢ Ib.
In 50-1b. Tubs, 17¢ Ib,
In 85-1b. Tubs, 16%ec Ib.
In Glass, 1s, $3.25.
Clark’'s Peanut Butter—Glass Jar,
14, $1.22; 14, $1.70; 1, $2.25.
Clark’s Peanut Butter—Pails, 5
Ibs., 27¢; 12-1b. pails, 26¢; 24-Ib.
pails, 24¢; 50-lb. pails, 24e.
Clark’s Tomato Ketchup, 16 oz., 12
oz., 8 oz. i
Pork and Beans, Plain, Talls, 1s,
$1.15; 2s, $1.75; 3s, $2.75; 6s, $9;
12s, $16; 3s, flat, $2.45.
Individuals, 85¢ doz. o
Pork and Beans, Tomato Sauce,
Talls, 1s, $1.25; 2s, $2; 3s, $3.20;
6s, $10.25; 12s, $19.50; 3s, flat,
$2.90.

Individuals, 95¢ doz.

Pork and Beans, Chili, 1s, $1.25;
2s, tall, $2; 3s, flat, $2.90.
Individuals, 95c.

Pork and Beans, Tomato Sauce,
1s, $1.85; Chili Sauce, 1ls,
$1.85; Plain Sauce, 1%4s, $1.60.

Vegetarian Baked Beans, Tomato
Sauce, Talls, $2.

Clark’s Chateau Chicken Soup,
$1.75.

Clark’s Chateau Concentrated Soups,
13 kinds, $1.25.

No. 1 assorted, $1.30; No. 2 as-
sorted, $1.30.

Spaghetti with Tomato and Cheese,
148, $1.30; 1s, $1.75; 8s, $2.90 doz.

Fluid Beef Cordials, 20-oz. bottles,
1 doz. per case, at $10 per doz.

Canadian Boiled Dinner, 1s, $2.50.

English Plum Puddings, l%4s, $2.45.

MUSTARD.
COLMAN’'S OR KEEN’S

Per doz. tins
AN $185

D.
D.
D
F.

Durham, 4-1b. jar, each
Durham, 1-Ib. jar, each

JELL-O
GENESEE PURE FOOD CO.

Assorted case, 4 dozen
Lemon, 2 dozen
Orange, 2 dozen
Raspberry, 2 dozen
Strawberry, 2 dozen
Chocolate, 2 dozen
Peach, 2 dozen
Cherry, 2 dozen
Vanilla, 2 dozen

Weight 4 doz. case, 15 lbs.; 2 dosz.
case, 8 Ibs. Freight rate, 2d class.

JELL-O ICE CREAM POWDERS.

Assorted case, 2 dozen

Choeolate, 2 dozen

Vanilla, 2 dozen

Strawberry, 2 dozen

Lemon, 2 dozen

Unflavored, 2 dozen

Weight, 11 Ibs. to case. Freight
rate, 2d class.
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A CHRISTMAS WINDOW WITH SELLING FORCE.

The Christmas Window Contest

OW is the time to be considering the matter of this Christmas window display. You

will be decorating these windows anyway, why not put a little extra effort into it

and enter them in this Christmas contest. That little extra effort will mean extra sales
anyway, and so the effort is not wasted.

OUR store windows are, bar none, the best selling agent that you have. You can
sell the people who enter your store, but your windows sell the hundreds of people
who merely pass by. That is, they sell them if the windows are a selling force.

HAT then is the idea of these contests, to bring out the best that there is in your
window dressers. The contest is judged on a basis of selling power, attractiveness
and novelty. It closes January 4, 1918. Get your photo in promptly.

PRIZES

Towns and Cities Over 10,000 Population Centres Under 10,000 Population

1st Prize
2nd Prize 4 2nd Prize
3rd Prize ? 3rd Prize

Send photograph with description to

THE CONTEST EDITOR, CANADIAN GROCER

143-153 UNIVERSITY AVENUE TORONTO
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nquiry Department

HEN you b e a subscriber to CANADIAN GROCER this is part of the Service you buy. We are glad to be
of any assistance to our readers and enquiries are solicited. Cut out the coupon at the bottom of page, fill out
and mail to us if you want to know where to buy a certain product, agents for any particular line, manufac-

turers of a special article, ete.

CHEWING GUM MANUFACTURE
Please give us name of manufacturer of Foxy
Grandpa Chewing Gum.—Wholesale, Toronto.
Answer.—Foxy Grandpa Chewing Gum is made
by the Canadian Chicle Co., Peterboro, Ont.

INK FOR RUBBER STAMPS.

Please give us formula for good rubber stamp
ink, black or violet.—Calgary, Alta.
Answer.—The following formulae will

make
inks in the colors asked.

VNiolet
Prowiag: Blue ...:.....c..0 Ya oz. avoirdupois
Ultramarine Blue ........... e
NEEDORFES v o< ie i v cibyese 4 i
Mix.
Black
T VIR )T SRR A I P 1% o3z. avoirdupois
NEROEIEG v ccsveneabas 8% b

The following directions apply to the above:
Mix the powder thoroughly by the gradual ad-
dition of the glycerine. If the resultant mixture
proves too thick or heavy add a slight amount of
water until the desired thickness or consistency
is obtained. If it is found that a drier is re-
quired add a very small portion of aleohol.

SARATOGA CHIPS.

Could you tell me from what firm we can
procure Saratoga chips in bulk or package?—
Cobalt, Ont.

Answer.—Enquiries both in Montreal and
Toronto disclose the fact that owing to the high
price of potatoes the firms which were making
these goods have discontinued. As far as we
know they are not at present manufactured
commercially.

WHERE TO OBTAIN HONEY

Where can we obtain honey in combs or ex-
tracted 7—Woodman & McKee, Coaticooke, Que.

Answer.—The following firms in your district
will no doubt be able to supply you:—

L. Chaput Fils & Cie., Montreal, Que.

Laporte, Martin & Cie., Montreal, Que.

Maple Tree Producers, Montreal, Que,

Gunn, Langlois & Co., St. Paul St. W., Mon-
treal, Que.

Denault Grain & Prov. Co., Sherbrooke, Que.

REPAIRS FOR GASOLINE LAMP

Where can we secure repairs for the Pitner
Gasoline Lamp?—F. E. Barkley, Brinston, Ont.
Answer.—The. Pitner Gasoline Co. is out of
business, but some repairs can be obtained from
H. W. Knight & Bros., 86 Richmond E., Toronto.
WINDOW CARDS AND INK
Where can we obtain window display price
cards and ink for marking them?—A. M. Granby;

Georgetown.
Answer.—The necessary supplies can be obtain-

ed from the Art Metropole, Temperance St.,
Toronto.

CANADIAN GROCER,
143-1638 University Avenue,
Toronto.

For Subscribers

INFORMATION WANTED

KLIM

Heotel size, 6 10-b. tins to

I PR PRSI $16.60 Laundry Starches— 10-1b. tins, 1% doz. in case
Household size, 1-Ib., 24 ® 6.30 Canada Laundry ........ 0.10%  20-Ib. tins, 3 doz. in case
mle e B 4.50 Boxes about 40 Ibs......... 0.10% (Prices in Maritime Provinces 10¢

Acme Gloss
1-Ib. cartons, boxes of 40 Ibs. 0.11

BRANTFORD STARCH
Ontario and Quebee.

5-Ib. tins, 1 doz. in case..

Starch— per case higher).

Creams, Black and Tan ...... 1.35
White Cloansr ....ovciecvass 1.26
.. 5.50
. :-:5 IMPERIAL TOBACCO CO. OF
.o 5.20

CANADA, LIMITED
EMPIRE BRANCH
Black Watch, 15s, 8 Ib. cads.

THE CANADA STARCH CO., Phiot Oiatiic: Wikike Lasiberes: Barrels, about 700 lbs...... 0.07% Sibh, 14 b, cude, et 1.8 668
; 3-1b, canisters, es. of 43 The, 01135  Dalf bbls., about 350 Ibe... 0.07%  Bobs, 7s and 148 ........:.. 055
LTD., EDWARDSBURG Barrels, 200 Ibs. .......... 0.11 % bbls., about 175 Ibs..... 0.08 Currency, 7s; Navy, 14s, 8 Ib.
BRANDS and Ko 300 i ciisaiaviiig 0.11 2-gal. wooden pails, 25 lbs. 2.65 cads., bars, per Ib......... 0 54
BRANTFORD BRANDS Lily White Gloss— 8-gal. wooden pails, 28% Stag Bar, 7s, boxes 6 lbs. 0 57
n ¢ 2 i | AR AR o SRR 3.76 Pay Roll, thick bars, 9s, 5l
Laundry Starches— I, fancy carton cases, 30 Swal wooden pails, 65 Ibs. 5.85 R 010
ot e gt LILY WHITE CORN SYRUP R . e
W Conalln Lannley ... I €8 ter tame st ™ 2-Ib. tins, 2 dos. in case....$5.65 and 6 Ib. caddies ........ 070
i De. 1 Th. pkx. White 'k' Bylb it "d o .i‘:h B-1b. tins, 1 doz. in case...., 6.00 Shamrock 81%s, % cads., 10%
SRR S S a1 ol s < o ORI =5 e Jh ks Eowncol o Ibs., boxes 3% ........... 0 65
48 Ibs., No. 1 White or Blue Kegs, extn' e crnhh, +497  20-1b. tins, 14 doz. in case. 5.70 Great West Pouches, 9s, 3-1b.
Starch, 8-1b. cartons ..... .11%

100 lbs.
100-1b, kegs, No. 1 White... .11

200-lb. bbls., No. 1 White.. .11

................. 0.11%
Canadian Electric Starch— ..

REFINING CO.

ST. LAWRENCE SUGAR

boxes, % and 1-lb. boxes.. 0 72
Forest and Stream, tins, 12s,

2 1b. cartons .....oc00000 0 98
Boxes containing 40 faney Crystal Diamond Brand Cane Syrup 2

30 Ibs., Edwardsburg Silver pkgs., per case .......... 3.50 2-1b. tins, 2 doz. in ease...... $5 50 Pornth and. Eeeniny W5 Yo
@loss, 1-Ib. chromo pkgs.. .12 Celluloid Starches— Barrels, per 100 Ibs.......... S TR i o b e

48 Ibe., Silver Gloss, in 6-Ib. Boxes containing 45 cartons, 14 barrels, per 100 Jbs....... 700 Foreat and - Stream, = 1-b,
W Gomlatoet ... .ooo0eres o R RS L i 4.50 INFANTS' FOOD . s g P A Y .

36 The. Silver Gloss, in 6-Ib. Culinary Starches— Master Workman, 10s, 2 Db,
draw lid boxes .......... 18% Challenge Prepared Corn— MAGC_’B. SON & CO., LTD. SO il s s i 0 80

100 T, kes, Silver Gloss, L3 phis. Sine ot @ . 811 e ERGeet Burhwec . Den | Maebr Wastomen. WEs. 05 3
large crystals ........... 11% Benatfend Primuret Cossis o3y " DR S, SRR R A $4 00 butts, 10 Ib. boxes........ 074
40 1lbs, Benson’s Enamel, 1-1b. pkts., boxes of 40 Ibs. 0.12 PP S s 200 Derby 8s, % butts, 8 Ib. boxes 0 65
. (cold water), ‘per case... 3.50 “Crystal Maize” Corn Starch— Robinson’s Patent Groats— Golden Rod, 88..........0... 064
© 20 Ibs. Casco Refined Potato 1 b e ol 4 Ba. 618 1 B ivecvcnananincnsssans $4 00 Ivy, 8s, % butts, 9 Ib. boxes 0 64
Plour, 1-1b. pkgs. ....... 18 (20-1b. boxes 14c higher than 40's) B N R 200 0QOld Virgina, 10s........... 0 87
Celiuloid, 45 cartons, case.. 4.80 SYRUP ' NUGGET POLISHES Empire, Navy (bars), 9s.... 070
Culinary Starch. Dan. e Iaal B8..ccenisvscacen 0 84
4 Be., W. T. Benson & Co.'s bl oo SRAND Comas  Pellh. Wik, Ten, . Teww Old Kentucky (bars), 6s.... 072

Celebrated Prepared ..... .12 5 SYRUP Red and Dark Brown...... .90  Queen’s Navy (bars), 7}s,
40 Bbs. Canada Pure Corn.. .11 . Card Outfits, Black and Tan. 8.80 15 butts, 8% Ib. boxes..... 0 658

(20 ™. boxes Yc higher). Perfect Seal Jars, 3 lbs, 1

Metal Outfits, Black and Tan. 4.50

Walnut, 9s
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Last call for

Christmas Fruits

Prompt service in the dispatch of orders this coming week

Navel, Florida, and Valencia Oranges
California Celery, Cauliflower and Head Lettuce.

Holly, Mistletoe

Phone Main 6565

Grape Fruit, Nuts, Dates, Etc.

The Best the World Produces.

WHITE & CO., LIMITED

Toronto
Headquarters for Holiday Fruits

Let us handle
your fruit re-
quirements

You will find our stocks tip-
top in every way, and our
service entirely satisfactory.

The fruits we sell are the
kind you need to satisfy your
customers and to build up a
thriving fruit business.

We can ship you v(x short
notice best quality foreign
fruits — Bananas, Lemons,
Oranges, ete.

Why be content with slow,
profitless fruit sales? Con-
nect with us and sell the
fruits that sell quickly and
always satisfy.

Write us to-day.

Lemon Bros.
OWEN SOUND, ONT.

T 2 dzzizzzriziizziziiiiiiiiii

“RETAIL
ADVERTISING—
‘COMPLETE”

Frank Farrington

Here's the book that you have been look-
ing for to help you solve your advertising
problems. No retailer should be without
a copy.

It contains lively and instructive chapters
on window dressing, sample advertise-
ments, interior advertising, outdoor ad-
vertising, business making propositions,
advertising special sales, newspaper ad-
vertising and many other ideas and sug-
gestions that you can turn into money.

‘“Retail Advertising—Complete” contains
much information and many ideas.

Start to-day to solve your advertising
problems b{ sending $1.00 for your copy
of this book.

MacLean Publishing Co., Ltd.

(Technical Book Dept.)
143-153 University Ave. - Toronto, Ont.

If any advertisement interests you, tear it out mow and place with letters to be answered.
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Known
everywhere

Marsh’s Grape
Juice is now gen-
erally recognized
as the most deli-
eious temperance
drink. The de-
mand in every
eommunity is
steadily growing.
Are you prepared
to win your share?

The Marsh Grape
Juice Company

Niagara Falls - Ontario

MacLaren Imperial
Cheese Co., Ltd.

Ontario Agents

Rose & Laflamme, Ltd.
Montreal, Que.

Do you need |
a good man?

Are you looking for a suitable partner, a
wide-awake clerk, or an aggressive salesman?

Our Want Ad. Page is the most direct, the
surest way to reach the man you want. The
men who will read your ad. in the CANADIAN
GROCER are men of ambition, keen-edged
fellows—the very best class from which to
select the man to fit in with your require-

ments.

And it only costs you two cents a word to
talk to these men through a CANADIAN
Grocer Want Ad. Just two cents a word to

reach your man quickly!

Send along your ad. to-day. Forms close
Tuesday each week., Rates: 2¢ word firss
insertion, lc word each subsequent inser-
tion; 5S¢ extra for Box No. per insertion.

Send along your ad. to-day.

The Canadian Grocer
143-153 University Ave., Toronto

December 14, 1917.
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CLASSIFIED ADVERTISING

Advertisements under this heading 2¢ per word
for first insertion, lc for each subsequent.

Where replies come to our care to be forwarded,
five cents must be added to cost to cover postage,
ete.

Contraetions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittances to cover cost must accompany
all advertisements. In no case can this rule be
overlooked. Advertisements received without re-
mittanee eannot be acknowledged.

BUSINESSES FOR SALE

A WELL - ESTABLISHED GENERAL BUSI-
ness, stock and fixtures for sale, in splendid
farming distriet in Oxford County. Good reasons
S)rt selling. Apply George Dennis, Woodstock,
nt.

NE HARDWARE AND GROCERY STORE
combined for sale. In a prosperous loeality
on the C.P.R. in southern Saskatchewan. Price
and terms right. Apply Box 260, Canadian Grocer.

AGENTS WANTED

TRAVELLERS—VGOOD SIDE LINE, SOLICIT
from merchants, accounts for us to collect.
Reliable agency. Nagle Mercantile Agency, West-
mount, Que.

MAYB! YOU HAVE A GOOD, WORTHY
line which hasn't just the distribution that
you think it should have, and would have, if
introduced properly. One way to introduce it
is to appoint some well-known hustling men in
each loeality to represent you. But it's some-
times diffieult to get the right men. A econ-
densed ad. iIn CANADIAN GROCER may be just
the thing to help you secure these men. Rates
payable in advance., are 2 cents per word first
insertion, and 1 cent per word each additional,
with charge of 6 cents extra per insertion for
Box Number.

GOODS FOR SALE

ABI YOU OVERSTOCKED IN SOME LINES
“% which do not move rapidly in your locality
and you desire to clear them out? There may
be some other loecality where these goods are
selling. Canadian Grocer has thousands of good
grocers on fits list, and here is the chance to
speak to them at a very low cost. Trr a con-
densed ad. in Canadian Grocer. Rates payable
in advance, 2 cents per word first insertion and
1 cent per word each subsequent insertion, with
5 cents per insertion extra for box number.

POSITION WANTED

YOUNG MARRIED MAN, THOROUGHLY EX-
perienced in all lines of the grocery trade,
wants position as travelling salesman with reliable
firm; free first of year. Best of references. Ap-
ply Box 263, Canadian Groeer.

TO
THE
TRADE

This Want Ad. page offers
opportunities to YOU!

There were thirteen re-
plies received to a recent
advertisement on this
page, the results being
satisfactory to the adver-
tiser. :

CANADIANGROCER
offers you Dominion-wide
circulation among the gro-
cery trade, which means
that this page is read by
Business men; men who
are as deeply interested in
the Grocery trade as you
are.

Advertisements are classi-
fied under suitable head-
ings, so that they can be
located at a glance.

The cost is trivial—2 cents
per word first insertion,
and one cent per word for
each subsequent insertion.
If you wish your replies
directed to a box, the
charge is 5 cents per in-
sertion extra, to cover
cost of postage.

Send your want ads along
and please enclose remit-
tance to cover, as it saves
unnecessary bookkeeping,
ete.

POSITION WANTED

THOROUGHLY EXPERIENCED GROCERY
man, married, ten years retail trade, desires
travelling position, or would take management of
live grocery. Have Northern Ontario connections.
References. Apply Box 265, Canadian Grocer.

MR- MERCHANT, ARE YOU IN NEED OF

an Al salesman with years of experience in
the grocery business, both in east and west?
Not eligible for military serviecc. If you want
a man who will work for you and your business
as well as for his salary, apply Box 264, Cana-
dian Grocer.

HAVE YOU KNOWLEDGE ALONG SOME

special lines useful in the grocery business,
such as Window Display, Card-Writing, Tea
Blending, ete.? Men who are experts i» any line
are always in demand. Use Want Ad. page of
The Canadian Grocer, with its Dominion-wide
distribution, as the medium through which you
offer your services. Try a condensed ad. Rates,
payable in advance, are 2 cents per word first
insertion, and 1 cent each additional, with charge
of 5 cents extra per insertion for Box Number.

POSITION VACANT

\\"ANTED — A USED BOWSER OIL TANK
for kerosene, self-measuring. Shaw & Ellis,
Pocologan, N.B.

\lR CLERK, YOU WANT TO BETTER
» vourself. You may want a broader experi-
ence than you are getting now. Perhaps you
want to enter a new field and desire to form
connection with firms of established reputation.
Others are using to good advantage Want Ad.
page in Canadian Grocer. You can do the same.
Rates, payable in advance, 2 cents per word first
insertion and one cent per word for each addi-
tional, with charge of five cents extra per in-
gertion for Box Number.

FIXTURES FOR SALE.

EVERY MERCHANT WHO SEEKS MAXIMUM

efficiency should ask himself whether a Gipe-
Hazard Cash Carrier, as a time and labor saver,
is not worth more than the high-priced labor
which it liberates. Are you willing to learn more
about our carriers? If so, send for our new
catalogue J. Gipe-Hazard Store Service Co.,
Limited, 113 Sumach St., Toronto.

THE “WANT” AD.

The “want ad.” has grown from a
little used force In business life
into one of the great necessitities of
the present day.

Business men nowadays turn to
the “want ad.” as a matter of course
for a hundred small services.

The “want ad"” gets work for
workers and workers for work

. It gets clerks for employers and
finds employers for . clerks. It
brings together buyer and celler,
and enables them to do business
though they may be thousands of
miles apart.

The “want ad.” is the great force
in the small affairs and incidents of
dally life.
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CANADIAN GROCER

FOR SALE
Fresh Dressed Poultry

Selected Fresh and Storage Eggs
Choice Creamery Butter, Shortenlng

C. A. MANN & CO.
78 KING ST. LONDON, ONT,

BARRELS

(The best shipping package.)

We make them all sizes and for all purposes. For
apples, green or dry; Cereals, Crackers, Bottles,
Candy, Spices, Hardware, Meat, etc. Get our prices.

THE SARNIA BARREL WORKS, SARNIA, ONT,

HO-MAYDE BREAD IMPROVER

Makes bread of better color and quality. Means
a larger loaf. It makes the sponge rise sooner,
even if ° chilled.
We are inundated with letters from house-
wives who want it. YOU supply them, 8ells

in 15¢ packets.

Makers W s ern Agents

Ho-Mayde Products o. C. & J. Jones
TORONTO WINNIPEG

Canada Leaf Tobacco
FOR SALE
CROPS OF 1914 AND 1915

50,000 1bs. of Burley, thoroughly pro-
cessed, free from sand, neither mus-
ty nor mouldy, guaranteed, sent to
any part of Canada C.0.D. Prices
from 15c¢c to 26c per pound F.O.B.
cars here. Wrapped in hands of 1
Ib. each. Covered with thin paper,
when requested. This is the only lot
in Essex County not sold. Write

Lewis Wigle, Leamington, Ont.

JOHN OAKEY & SONS,LIMITED
LONDON, S.E. 1, ENGLAND

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermid St., Winnipeg.

If you have a business to dispose of, or
are in need of efficient help, try a Want
Ad. in Canadian Grocer, and let it assist
you in ﬂlllﬁg your needs.

LARGEST CANADIAN DEALER

WASTE
“-"v PAPER
| E PULLAN Toroxto

-
ﬂ"TT'

30 DOZ. CASE FILLERS
ONE DOZ. CARTON FILLERS
§-INCH CUSHION FILLERS
CORRUGATED FLATS

THE TRENT MFG. CO., LTD.

TRENTON - ONTARIO

SUCHARD’S COCOA
The Highest Quality
Most Reasonably Priced
*“‘Quality’’ Cocoa.
On Sale Anywhere.
FRANK L. BENEDICT & CO.

Agents Mon!rs-

We are now located in our new and
mere spacious warehouse at

60-62 JARVIS ST.

TORONTO SALT WORKS
GEO. J. CLIFF

F—EEW

SPOT
' CASH |

Tea LEAD

SHIP AT ONCE
INDEPENDENT METAL
COMPANY, Limited

175 King St. East

TORONTO 'u

Long Distance Phone, Main 2378 I
je———— |- — - _——]
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(VOLPE EK

WILL -

People In Your Town
Have Leaky Kettles

They'll buy “VOL-PEEK"” on sight
because it makes a $1 leaky kettle
as water-tight as new.

It is like a stiff putty, easily ap-
plied with the fingers; hardens in
two minutes.

Comes in attractive display stands
which will attract the attention of
your customers. Sells quickly and
gives you a good profit. From your

wholesaler, or write us direct.
H. NAGLE & CO. ¢
Box 2024 MONTEAL

00 oo
jﬂ i Iicents Dr—*,:,

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special  sales,  bargain
sales, cash sales, ete.; ideas
for catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collec-
tion of short talks, adver-
tising ideas and selling
phrases used by the most
successful grocery adver-
tisers.

ALL ORDERS PAYABLE
IN ADVANCE,

PRICE $2.10 Post Paid.

MacLean Publishing Co.
143-153 University Ave., Toronto




CANADIAN GROCER

Always repeats

That’s just the secret of King George’s
Navy Chewing Tobacco. It repeats—
because its deliciously “different” texture
appeals to. every man who loves a gond
chew. ;
When you consider the wide
margin of profit on every sale
of King George’s 'Navy, is
there any reason why vou
should not feature it
constantly ?

The Submarine Menace BROOMS

necessitates the prohibition

of export of all foodstuffs ' First Cars 1917
fromthe United Kingdom.

SPRATT’S

Broom Corn
DOG CAKES At Hand

and

Poultry Foods, Canary
and Parrot Mixtu

pending the removal ol
the embargo, can be ob-
tained from

SPRATT'S PATENT (America) LTD.

Newark, New Jersey.

Quality Goods
may always
be had by order-

ing our brands.

Walter Woods & Co.

HAMILTON and WINNIPEG

London (Eng.), Spratt’s Patent Limited,
24-25, Fenchurch Street, E.C. 3.

SYSNIE SIBA MO[IA\ SIBA\ USPOOM

Wrapping Paper
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Your Personal Guarantee

Still Holds Good

The weather we will have henceforth will be
a determining factor in the quality of the
flour you will sell next vear.

While, of ecourse, we ecannot control the
weather, your interest dictates that we care-
fully supervise our wheat selection and mill-
ing process.

It is because the LAKE O’ THE WOODS
are not only willing but equipped through
their intricate elevator system to sift the erop
for its finest fruit, irrespective of price influ-
ence, that the grocers and dealers on our list
are so well able at all times to maintain the
integrity of their personal guarantee to the
housewives in their trading radius.

N

This Company’s milling policy is based on the convic-
tion that even in the leanest years there will be ample
high grade wheat to insure the uniformly dependable
standard of at least one brand of flour.

o
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Even with the wheat still in the ground it is reassuring
far you to know that vour customers can rely on uni-
form baking results with FIVE ROSES flour. Let your
customers learn by experience that the words “Uni-
formity and Purity” on a FIVE ROSES bag are a
genuine deseription of the contents,

7 o
= A

g

Such a belief on their part is the soundest basis of
Goodwill !

LAKE OF THE WOODS MILLING CO.,
- LIMITED
Montreal “The House of Character’’ Winnipeg
Offices in 16 Canadian Cities
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