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CANADIAN GROCER

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision,
Canned Goods and Foodstuffs Trades of Canada.

Montreal: 701-702 Eastern Townships Bank Bldg.
London, Eng.: 88 Fleet St., E.C.

Toronto: 10 Front St. East. Wiannipeg: 511 Union Bank Buildia
New York: Rooms 1103-1111, 160 Broadway.

VOL. XXIV. PUBLICATION OFFICE: TORONTO, MAY 20, 1910. NO. 20.

A First Favorite in Every, Home

““Keen’s” is so well known and appreciated the world over that every grocer keeps a full
stock to supply the regular demand.

For Sale by all the Canadian Jobbing Trade.

FRANK MAGOR & CO., s ™ MONTREAL

Street,
Agents for the Dominion of Canada

Canada’s Leading Starches
BENSON’S EDWARDSBURG

“ Prepared” Corn and “ Silver]Gloss”’

STARCH STARCH

These are found in every up-to-date grocery store, are pure and easy to handle, and leave an
excellent profit margin. Ask your jobber for these brands.

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858

53 Front St. East, Toronto, Ont. Works: Cardinal, Ont. 164 St. James St., Montreal
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THE CANADIAN GROCER.

On The Square

F the line
hangs plumb,

¥ Th[j[/g ”? Haddies packed under the ¢ Thistle”’ then g0 ahead
o | and lay the founda-
brand are in lined tins. Absolutely . .
Cﬂﬂ 7] ed : - : ‘ tions of business—
: clean, superior in flavor, because if he apoit leved
F‘zyb canned where caught. The favorites, rests fairly and
because the choice of folks who are squarelyin the centre
particular to always get the best. —then go ahead. 1f
each timber in your
structure dove-tails
and is ‘‘on  the
square,’’ then, too,
90 ahead.
0/5‘6}1 Quality Sardines that are packed ‘‘on
the square.”” The ‘“‘Albatross’’ brand Be “‘on the square”
@K/eppe for those who prefer small fish—the with “‘quality.”” Do
' ““Ambrosia’’ (equally as fine) for those not deceive yourself
SardZﬂe‘y who want fish a trifle larger. Packed if the line hangs out
in Norway, and packed with scrupulous care, in pure of plumb, the spirit
Olive Oil. level be out of centre

or the timbers fail
to dove-tail.

““Be on the square’’

: Jor your own and
Gf‘ {ﬁ” Whether dried or canned, the “Griffin”’ Your customers’ good.

@Séelley brand of fruits is always the same high

quality —the natural flavor is never
: wanting. Raisins, seeded or seedless, %
Fruts fing S
White and Green Asparagus, Prunes. 00@
The “Griffin’’ Brand assures that absolute satisfaction co-
incident with being ‘always on the square.”

ARTHUR P. TIPPET & CO., Agents

I
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Montreal Offi

N

able agents.

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN
can give cloo: Au.og.t;ioln to ta_w more first-class

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 23

27 St. Sacrament Street,
TEL. MAIN 778

Live Representation !

Do not t the E n Township

Am open for another good agency. Know
the trade. Have three travelers,

E. H. BOWEN, SHERBROOKE, QUE.

Manufacturers’ Agent and Broker.

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

S. Robitaille & Co.

Sherbrooke - - Quebec
Manufacturers’ Agents and Grocery
Brokers

We are open for a few more first-class lines in
Confectionery and Groceries.

W. S. CLAWSON & CO.

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

CLARE, LITTLE & CO,,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warchoused gnd
Forwarded. Waichouse on Transfer Track. Bysi-
ness solicited. Our position is your opportuniyy,
TOON,
Western Canads

Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for s few more/first-class lines.

MacLaren Imgerial Cheese Co.
imited
AGENCY DEPARTMENT

Agents for G ' Specialtiss and Wholesal
Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

Consignment of genuine
Fraser River Sockeye Sal-

mon. Ask for prices.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
A ' AGENTS
and COMMISSION MERCHANTS
and

I WILL GET BEHIND AND PUSH

one good staple line. No ‘“‘dead ones” or “may-
bes” considered. | only want one, so write me

to-day.
"™ G. WALLACE WEESE
Manufacturers’ Representative

30-32 Main St. East HAMILTON,
“Face to Face Business” Canada

BUCHANAN & AHERN
Wholessle Commission Merchants and Importers
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried
Fruit and Nuts, Grain, Mill Feed,
Fish, Fish Oil, Etc.

Correspondence solicited. P.O.Box 2

e ———————————————————————————————————————

Oable address: “Macnab,” 8t. John's.
Oodes: A,B,0, bth edition, and private.

'

G. C. WARREN
Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS'

AGENT
Trade Established 12 Years.
Domestic and F Agencies Solicited,

ON SPOT

Spanish and French Shelled Peanuts. Two
and three Crown Shelled Almonds. Whole,
Halves and Broken Shelled Walnuts.
Shelled Filberts.

Quotations gladly furnished.

Lind Brokerage Company

73 Front St. E.. Toronto

OUT FOR MORE BUSINESS
THE HARRY HORNE CO.

Grocery Brokers and
Manufacturers’ Agents.

309-311 King St. West, - - Toronto

We are open to represent a leading Manufacturer of
Groceries or Grocery Sundries, for Toronto district.
Will give special attention to a good line. Reference
praders Bank. We solicit your correspondence.

WATSON & TRUESDALE

(Buccessors to Btuart, Watson & Co.)

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.

Domestic and Foreign Agencies Bolicited.

Prout, Simpson & Co.
Wholesale Produce Merchants

We are open to act as Selling Agents and
Distributors for few suitable lines.

References—Standard Bank, Winnipeg

Splendid Trackage Warehouse. Low In-
surance Rates.

WINNIPEG - . MAN.

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Establishe | 1806,

Canadian Manufacturers and Exporters
Are you aware of the fact that th, illi
Irishmen prepared to buy Canadian (%;d.:fe S

Fou cam 608 Tt ot il e
ou can get inf uch with 5, istributo y
week b{ advertising in THE IRISH GBOCEE‘B 'I')iile(?,
PROVISION and GENERAL TRADES' JOURNAL.
the best known general store and grocery paper in
Ireland. Write for sample copy and particulsrs to

10, Garfield Chambers, Belfast, Ireland
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THE CANADIAN GROCER,

easy and satisfactory way
to make money

14-lb.
1-1b.

2-lb. cans— \
Whole or ground — oy

THE FINEST \MPORTES

Retails at 40c. 1b.

It will bring you new customers
WE GUARANTEE EVERY TIN

EBY-BLAIN, LIMITED

COFFEE

IMPORTERS TORONTO

Have you an exacting Tea Trade?

If they are requiring a strictly high-grade tea at a

.moderate price, you will have no difficulty in suit-
ing them with

‘““RAM LAL’S PURE TEA”

It is grown, plucked, and expertly blended for just
that exactly high-class trade of yours.

Send to us for samples and particulars.

Ram Lals Pure Tea Co., Limited
Montreal, Canada
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GRAHAM WAFERS

DELICIOUS GOODS.HANDSOME PACKAGES

F alrbank’s Famous Five

Your stock is not complete without Fairbank’s Famous Five Products, viz. :

Falrbank s Gold Dust Washing Powder
Fairy Soap (for Toilet and Bath)
Glycerine Tar Soap
Sunny Monday Laundry Soap (contains no rosin)
Pummo Soap

Half Box Gold Dust free with each 5 box purchase.

WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY

MONTREAL, CANADA

i et
s tEE——
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Fruits and Vegetables Left on the Sidewalks in Boxes Invite
Microbes and Dust from the Air.

The cartoon as above appeared in last week’s Grocer.

It is a very strong argument in favor of using Canned TFruits and
Vegetables instead of fresh.

Canned Fruits and Vegetables as put up by the Dominion Canners,
Limited, are guaranteed to be absolutely pure. They are packed practically
the same day as picked, when at their best for table use, and are thoroughly
sterilized. It is absolutely impossible to have any microbes or germs in

them.

Show this cartoon to your lady customers and with
the arguments we have given you, you will be able
to largely increase your sales of canned goods.

DOMINION CANNERS

Limited
HAMILTON, - CANADA
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POULTON & NOEL, Ltd.

English Preserved Provision Manufacturers
LONDON, ENGLAND

OX TONGUES
POTTED MEATS

GALANTINES
ETC, ETC.

IN GLASSES AND TINS

PRICE LIST MAY BE HAD ON APPLICATION TO US OR

ROSE & LAFLAMME’ Limited’ Agents for Quebec and Ontario

MONTREAL TORONTO

The W. A. Freeman Co., Limited
MANUFACTURERS, MERCHANTS

w9

Phones geerllg
1475
Cable
1476
Address
1477
“FREEMAN"

No. 08 MEAT, OR GROCERS’ DELICATESSEN
White tile panels, bronzed metal legs.

Counters, Silent Salesmen, Portable Offices,
Oyster Cabinets, Etc.

Please Write for Catalogue

HAMILTON, g ik CANADA
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THE CANADIAN GROCER

/ demand.

is perfection, of guaranteed strength, rich in aroma and flavour.
and always gives satisfaction.

CANADIAN AGENTS:
Messrs. Martin & Robertson, Vancouver and Victoria, B.C.
Messrs. W, L. Mackenzie & Co., Ross Ave., Winnipeg.
MacGreegor Specialty Co., 437 Parliament St., Toronto.
Mr. Kenneth H. Munro, Montreal.
Mr. L. A. Gastonguay, 60 Bedford Row, Halifax, N.S,

Permanent Patrons and
Constant Demand

Perfect Vinegar requires no persuasive salesmanship.
It is the easiest to handle and the most satisfactory to sell.

Our Pare Malt Vinegar being of delicious flavour,
full and rich, is used more often and more liberally at the
table than inferior grades, and is thus in more constant

White Cottell & Co.’s Vinegar

Keeps well

White Cottell & Co.

CAMBERWELL, S.E., LONDON, ENG.

ure of public confidence.

Always keep Borden’s Brands to the

UNSWEETENED front.

Borden’s Condensed Milk Go.

WILLIAM H.DUNN - Montreal and Toronto

Mason & Hickey, Winnipeg, Man.
Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

ik
PR covsean i/

Borden’s Brands
Do Build Trade—

Merchants who follow the policy of reserving the choice locations
on shelves and counters, and in their windows, for such standard
goods as Borden's are those who win and hold the largest meas-

Se

labg :'”‘I ditional protectionad®'
bear the signature- w |

i |

NEW YORH U.S A=
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peciable Ouhmen Grocers and B
2 dheliniled Kngdom __
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Retailers are advised
to place orders with their
jobbers at once, as spring
importations are about to
be received in Canada, and
live groc:rs will want

prompt deliveries.

PROPRIETORS:

ROWAT & CO.

GLASGOW, - SCOTLAND

CANADIAN DISTRIBU FORS :—Snowdon & Ebbitt,325
Coristine Building, Montreal, Quebec, Ontario, Manitoba
and the North-west ; F. K. Warren, Halifax, N.S.; F. H.
Tippett & Co., St. John, N.B; C. E. Jarvis & Co., Van-

couver, B.C.

The Ideal Mill
for the Grocer

In compactness, neatness and stability, no less
than in attractiveness, finish and beauty of design

“Coles’ Electric Coffee Mill

has no peer at any price.

It will granulate 2 lbs. of Coffee per minute,
and is connected direct up to your lamp socket,
saving cost of wiring. The price cannot fail to
attract you.

$65 for D.C. current, ($75 for A.C. current)
and we guarantee each machine perfect. Write
for details.

COLES MANUFACTURING CO.
1625 North Twenty-third 8t., Philadelphla

AGENTS:

Ohase & Sanborn, Montreal
Todhunter, Mitohell & 0o., Teronto and Winnipeg
Young Bros., Yancouver, B.0.

8
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We're Going To

Increase Your Profits

by making KNOX GELATINE IN CANADA and giving you the amount that
will be saved in duty. This increased profit is one reason why it will pay you fo
recommend KNOX GELATINE to your customers and another reason is its

quality (and purity) which will surely please them and bring them back again
and again.

CHARLES B. KNOX CO.

JOHNSTOWN, - N.Y.

WIGHEST MEDAL WORLDS FAIR
PACKED BY

cuAREES

S

) e :
cunus u'mox ;

The Reputation of

Purnell’s

Pickles, Sauces COUNTER CHECK BOOKS

Pure Malt Vmegar To Sult Any System

is one based on General
Quality and Right Packing.

Better Servioe. No Advanoe In Price

CANADIAN GROCERS find

Write for samples, or tele-
them the most ready and pro-

fitable sellers of any lines
imported. Are you getting
your customers interested ?

phone repeat orders at our

expense.
Your Jobber Can Sell Them.

Canadian Agents :

Charlottetown, P.E.1 ,Horace Haszard;
St. John, N.B., O.'E. McMichael;
Halifax, N.8., Erb & Rankin; Montreal
and Ottawa, C. 8. Harding, Oanads
Life liulldlh[ Quebee, Oy. de Bon-
homme, 131 Su. Peter 8t.; Toronto,
Lind Hrokuﬂe Co., 73 Front St. E,:
Hamilton, J. Stratton & Co.; Winni-
EK Carman, Blanchard & Woml 141
onuutyne Avenue E.: Vancouver,
E. Jarvis & Co., Mercantile
Bldx cor. Cordova and Homer Sts.

F. N. BURT GOMPANY, Limited

TORONTO and MONTREAL

Phone Main 2511

Phone Uptown 5962

SR—— s i
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WHITE SWAN
BAKING POWDER

Is a well-known medium-priced Baking
Powder which

CONTAINS NO ALUM
and is sold in every Province in Canada

‘““CONTAINS ON ALUM”

was true of

Tell this
to the
WOMEN

By using Minute Tapioca a
first-class, delicious sum-
“ merdessert can be produced
in fifteen minutes.

Minute Tapioca does not
require soaking —ready for
instant use right from the
package. One package of

MINUTE TAPIOCA

makes six full quarts of a pudding that is unusually
delicious in taste and appetizing in appearance.
MINUTE TAPIOCA is absolutely pure and is put up
in the largest and most sanitary tapioca factory in the
world.

/

R

N

ALWAYS READY

TAPIOCA

NO SOAKING

White Swan Brand
BAKING POWDER

A e

Many Years Ago And is True To-day
—

IT WAS NEVER
SOLD AT FANCY PRICES

And costs you much less than other brands

Ask your jobber for
MINUTE TAPIOCA

Minute Tapioca Co., Orange, Mass.

A CARD WILL BRING YOU FULL INFORMATION

WHITE SWAN SPICES & CEREALS, LIMITED
TORONTO

Exclusive

SPECIAL

Adjuster

Elgin National
Coffee Mills

can be regulated to grind coarse
or fine when runving, and the
special adjusting device is used
on our mills only. All our mills
are built on merit, are the high
est standard of excellence, are
strong, fitted with steel burrs
and run easily, smoothly and
satisfactorily.

Smoked Herring
in Bouillon

The new line put up by CHR. BJELLAND
& CO., Stavanger, Norway (packers of King
Oscar Brand Sardines.)

q A large tin of small
Herrings packed sar-
dine style In Splced
Boullion.

Ask any of th: following Jobbers for our Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co,
(and branches); Foley Bros., Larson & Co. (and branches).

VANCOUVER—-The W. H. Malkin Co. Ltd.; Wm. Braid & Co.

HAMILTON—Jas. Turner & Co.; Balfour, Smye & Co.; MacPher-
son, & Co.

TORONTO—Eby, Blain, Ltd.

LONDON~—-Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E. Barbour Co.; Dearborn & Ce.
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL—The Canadisn Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

Pays the retailer a handsome profit at

70 oents per tin.

John W. Bickle & Greening

(J. A. Henderson )

Canadian Agents

Hamilton

e ————

wn
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Cane’s “New Idea” Butter Tubs

These are the kind of Butter Tubs your customers want. Show them
how the specially-treated wood keeps the butter absolutely free from
contamination and retains its freshness unimpaired.

YOU SHOULD HANDLE THEM

because they return you a fair profit and never fail to give entire
satisfaction.

Ask your jobber for Cane’s “New Idea” Butter Tubs, and when buy-
ing any kind of Woodenware remember Cane's is the best line made

The Wm. Cane & Sons Co., Limited, - Newmarket, Ont.
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The Perfection Cheese Cutter

IS THE BEST

P

\:

REGISTERED

(Made in Canada)

Any Broom bearing the Keystone
trade-mark can be relied upon to
give satisfaction, and you can place
it in the hands of a customer with
an assurance that there will be no
complaint about its wearing quali-
ties. If, however, you desire to
handle the very best that can be

rri“g produced, select the
e “Klondike” and “Jubilee”

pe, Mass.

The * Perfection”

Because it combines simplicity of operation with per
fect accuracy.

No necessity for figuring and consequent mistakes.

Place the cheese in position and the Cutter does the
P Manufactured by rest.
B]ELLAND StevenS‘Hepner CO-, lelted Manufactured ooly by
. Port Elgin, Ontario, Canad American Computing Co. of Canada
kers of King e e HAMILTON, ONT.
la” Agents for Ontario:

wr- e P et e ALFAYS READY'
e ALWAYS PURE!
| ONE STANDARD
ireening COF F EE ESSEN CE QUALITY'
Hamilton UNQUESTIONABLY THE VERY BEST
WHOLESALERS - THOMAS SYMINGTON @ CO. EDINBURGH

IT

R
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The Best, The Sweetest

and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE

Are You Carrying The
Empress Brand ?

Coffees, Spices, Flavoring
Extracts, Pure Jams
and Jellies

WE WANT YOU to do so.
IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

WRITE US

Empress Manufacturing Co.

Limited
VANCOUVER, B.C.

A REPUTATION

q FOR QUALITY, VALUE AND SER-
VICE is worth more than extra profits on
‘‘ cheap brands.”

One policy gets and keeps customers ; the
other drives business away.

HEINZ
57 VARIETIES

Pure Food Products

are business builders, because they return a
good profit to the merchant and are guaran-
teed to please the consumer, or money back.

Heinz Products are made in model kit-

chens which are open to the public every
working day, and the public knows it—we
had more than 35,000 visitors last year.

No Benzoate of Soda or other drugs are

used in the Heinz establishment, and the
people have confidence in any food that bears
the name of HEINZ.

H. J. HEINZ COMPANY

Members of American Association for the
Promotion of Purity in Food Products

L S o S —~ as
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Balaklava
Brand

You can't eat soup with a fork
and you can't put up high
class pork and beans unless
you pack the best pork and

the choicest beansin amodern
factory.

Our beans are the pick of
the Canadian crop—really
choice. And our pork is
specially selected,corn-fed
stock.

Our factory is modern,
equipped in the most up-
to-date fashion.

In consequence,when you
order Balaklava Brand
you secure something
much above the average
in quality.

The Eastern Canning Co.
PORT CANADA, : NB.

OANADIAN AGENTS—O. A. Chouillou & Cie., Montreal; Green & Co., John
Street, Toronto; D. O. Hannah, London, Ont.; G. Wallace Weese,
Hamilton; H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 313
Ross Avenue, Winnipeg, Man.; Martin & Robertson, Vancourer, B.O.

NO SPRINGS

After 9 Years’ Test and Its
Adoption by the World’s
Greatest Merchants

The Toledo Scale

Is Now the Recognized Standard.

1. Itis Automatic,

2. Iteontains No Springs.

3. Itis always reliable—notaffected by
temperature,

Guarantees Honest Weight,

5. Pleases Customers and Brings
Trade,

6 Saves Money, Time and Labor.

7. TIs Most Beautiful and Attractive.

>0>2Zp0 Z= MOPI

105 Styles and Sizes
for all kinds of Stores

70,000 Now in Use PRICES $40 UP.

J. G. McGrorey & Company use 100 Toledo Scales in their
various 5c¢. and 10c. stores, and say :

*The Toledo Computing Candy Scales in use in our various stores have
proven to date eminently satisfactory.”

** The figures given out by our
Mr. Shaw in his statement of
November 5th would indicate
that the scales in use in our
Washington Store are saving
us about 7c. per day per scale
and are giving to our trade cor-
rect weight on every draft,”

—J. G. McGrorey & Co,

Scales of all makes taken in exchangde
rebuilt and for sale cheap
Send for Catalogue, Free

Toledo Computing
Scale Co.

Makers of Honest Scales
TOLEDO - - OHIO
OFFICES :

Toronto, 335 Yonge St.
Winnipeg. Edmonton, Calgary

White Mop Wringer

always proves a splendid seller, because
it does all we claim for it.

It never disappoints. Wrings drier and
easier than any other device.

Each one sold is YOUR advertisement,
creating more sales.

Watch for TRADE MARK below; it

stands for excellence.
Write for Details.

Made in Canada.

White Mop Wringer Co.,
FULTONVILLE, : N.Y.

i

Saves time,
Saves money,
Saves you bags.

Should
be in every
grocer’s store.

g T P
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T-E-A-S T-O B-U-R-N
is not what people want :

Our former quotations have attracted a great deal of attention from Independent Buyers.
We have still a large quantity of nice Japan Teas in stock which we are offering at 16}c., 18jc. per Ib.
Choice quality Black and Green Teas at the same prices.
Gunpowder Teas in caddies, matted, extra values at 124c., 143c., 16ic. per 1b.
Young Hyson Teas in half chests, matted, at 12{c., 144c., 16}c., 184c. per Ib.

R. Simpson & Co. Cor. Gore and Hughson Sts. Hamilton, Ont.

FELEPHONE 3541 FORMERLY OF GUELPH

' 4
1) Summer Drinks !

There’s a big family con-
sumption of Summer Drinks,
Mr. Grocer, which you can
satisfy successfully if you . 1
are handling

STERLING
BRAND

Lime Juice
SUMMER CORDIALS and SYRUPS

>

NI
i

il

\“ﬂ“
N+ (T

Extra Granulated Sugar, you secure the

results of the latest process, of modern

machinery and of years of experience.

Like all “Sterling” goods,
their quality is unexcelled,
and they leave the retailer
a ‘well-worth-while’ profit.
Stock up to-day.

SEND FOR PRICES

— |

ceattituna I

Manufactured by

The Canada Sugar Refining

THE T. A. LYTLE CO,,

LIMITED
Sterling Road, TORONTO

Company, Limited, Montreal, Que.

PURITY AND STRENGTH

have combined to make

SHIRRIFF'S
FLAVORING ESSENCES

prime favorites with the economical housewife. This is & most profitable line for
you to handle, and proves a steady year round seller.

See to your stocks. Order direct or through your jobber.

Imperial Extract Co., - - TdRonro, cANADA
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THE CANADIAN GROCER.

ESTABLISHED OVER 200 YEARS

MALT |
VINEGAR

LONDON, ENGLAND IS THE BEST

Commands a Preference over all others. Made from the finest malted barley.

AGENTS
W. S. Clawson & CO.. South Wharf. St. John, N.B. W. H. Escoﬂ’ 141 B‘Hantyng Ave. Ea;t, Winnipeg
Green & Co.,26 Front Street East, Toronto. R. Robertson & Co., 912-913 Dominion Trust Bldg.,Vancouver,B.C.
J. W. Snowdon, 413 St. Paul St., Montreal

We are open to do b / on

AMPIOK |

3 ignment terms Write our Agents for Particulars

FOREST CITY
BAKING POWDER | —{

THE STANDARD
FOR 25 YEARS

 HALTVINEGHR
| m““t'*

SOAP POWDER

“The Enemy of Dirt”

There's mighty good business ahead for every

6 oz ﬂns' 15¢. doz. grocer who features ASEPTO SOAP POWDER,
1202, $1.25 * because it stands unrivalled for every kind of

house cleaning.

160z “ $1.50

It is very economical to use, and leaves a

splendid profit for the retailer.

Try a case, if you are not now handling it.

e You'll be surprised how it sells.

GORMAN

ECKERT & ,

CO., Limited Asepto lgajl(I)Ufacturmg Co.
London& Winnipeg - HN, N.B.

Agents: Rose & Laflamme, Ltd., Montreal

THERE'S a reason why
Canada First Evaporated Cream

sells so well throughout the year. Customers know that the process
of manufacture is as perfect as care, skill and cleanliness can make
it, and the canning in air-tight, sanitary tins, without the use of
acid or solder, uniformly safe. Stock and recommend this splendid
selling line.

Order from your wholesaler.
THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.

e —— — ——— E— —_
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THE CANADIAN GROCER

CANNED GOODS ARE
GETTING SCARCE

—And advancing in price. We have a full assortment
of finest quality. Get in your orders while they last.

Dt 0. 008 =00

BALFOUR, SMYE & CO., o HAMILTON |

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

MATHIEU’S
NERVINE POWDERS

are the safest sellers
amongst all the cold cure

L eduidabdne and cough remedies on
¢ the market.
: ‘ lW % The sale has increased enor-

mously—
h

|

ds of testi ials attest

their wonderful value—

and
They never become dead stock—
They afford dealers a good profit—
' = Those who once use them make
them a household remedy—

Dealers who do not carry them

Made only from Pure Cane Sugar Sty Tove seles that g sles-
= g = H - As the demand will be continuous for
The Trade will appreciate the advantage of our machine WATH : . some months order a g
sewn bags if they will follow these instructions in opening supply now. i
them :— Sold by all wholesale dealers.
Cut off the shortest chain close to the side : AND
of the bag, and pull out the single thread.
This is a quick operation and leaves the bag in perfect I L MATHIEU c.n h.”-
condition. - smn““’ r.'.

Distributors for Western Osanada:

The St. Lawrence Sugar Refining Go., Lid,, |  rowsonionczaco. wioese Grooms sodconttions

e

L. Chapaut, Fils & Cie., Wholesale Depot, Montreal

Montreal

Absolute Purity is Essential

If you are to build up a business in spices—and such a trade is
most profitable—it is essential that you should sell spices which
are absolutely pure. You can always depend upon Ewing’s
Prince of Wales Brand Spices.

PUT UP ONLY BY

S.H. EWING & SONS, Montreal and Toronto
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THE COMMERCIAL
CE

REGISTER

Royal

P

assortment s a I a d Pays for itself with-
i they last. in few months.

F-of- & It cuts out
uyers re s s I n Bookkeeping,
ToN prevents dis-

putes with
custom- g
ers, in-
creases trade,
and is the best
collector
known.

Grocers say ‘‘People no longer
consider ROYAL SALAD DRESSING

a luxury, it's a necessity.”

11EU’S
RUP

Cod Liver 0il

1IEU’S
\POWDERS

safest sellers
the cold cure
remedies on

No table relish is so sure to please.
It attracts the kind of trade that

buy the best. Send postal for catalogue and testimonials

of Canadian Merchant users that you know.

Made in Canada by -

The Horton-Cato Mig. Co.

Windsor, @ )

COMMERCIAL REGISTER CO.
178-180 Victoria Street -

Ontario

| increased enor-

-  Toronto, Ont.

“BANNER” & “PRINCESS” S A
CONDENSED MILK N P

are prepared from the purest The Magic Hand Cleaner
and richest country milk, with

testimonials attest
rful value—

'me dead stock—
lers a good profit—
e use them make
ehold remedy—
lo not carry them
sales that go else-

ill be continuous for
18 order & g
)ly now.

holesale dealers.”
AND

EU CO., Props. no addition but that of pure sugar.

DOKE, P.Q.

‘sstern Osnada: Sto Ge()l'ée EvaporatEd All kinds of housework and other

Confectioners, ' Cream honest toil 'entail s%siled hand%, and

ontreal. (Unsweetened) there’s nothing half so effective as

——— The most sanitary conditions are ob- SNAP for cleaning them. It will

i e S served in the canning and handling of remove every vestige of tar, grease,

T g the milk. The reputation of these paint or dirt in the minimum of time
brands as genuine satisfaction-givers and is, moreover, beneficial to the skin.

al is unsurpassed.

; ; SNAP is a steady all-year-round
Lines that mean much in profit :
. seller and should find a prominent place
and reputation to every grocer i e
snelves.
who handles them. o

Order from Your Jobber

: J. MALCOLM & SON SNAP CO., Limited

ONT. ADA
oronto | MONTREAL, CAN

17




THE CANADIAN GROCER

O l ' have a special opportunity to get and hold a large :r:\‘ HARY) g
part of the family soap trade if you are handling <\PURE />
& ».

Richards Pure Soap

It is an honest soap of guaranteed purity and leaves a good profit. Here’s the full line:
Quichk Naptha Soap 100% Pure Lye Snowflake Soap Chips
Ammonia Powder Toilet Soaps

Agent for Toronto and Hamilton : Mr. Hutchinson, Omand Mfg. Co., 76 Colborne St., Toronto

(“You have found—— .
the most effective means of preserving yD Sanltary Cans

perishables in the hot weather if you have been
induced to instal a

Pete% 20 00,

M )

For Hand Filled Goods
“Eureka” Refrigerator SISy ap SR g I

Apples. Peaches, Pears, Plums, Etc.

The “EUREKA” provides a continuous Sanitary Enamel Lined‘ Cans

supply: of _ cool, pure
air, so long as any For Color Fruits and Goods of Strong Acidity

ice remains, and is, e . o S B A
m Mﬂ“.

moreover, very econ- berries, Sour Cherries, Blusberries, Beets, Rhubarb, Esc.
omical in ice con- i
sumption. “The Can Without The Cap Hole”
Investigate the merits of “ Bottom Like The TOP ”

the ‘‘ Eurveka” carefully.

SEND FOR PARTICULARS

rite for ples |

lil4 Eureka —_— E CS"' (a F
BAY Refrigerator Co. il Al o Lk
Niagara Falls, . . O ntario

Noble St.,, Toronto

— = b |

JAPAN TEAS|

Operations in New brop have commenced, J
and we can submit favorable cable quotations. |

S. T. NISHIMURA @& COMPANY “

MONTREAL @ JAPAN

18




Spinach, Eto.
Ete.

ed Cans
trong Acidity

berries, Black-
Rbubarb, Ete.

Cap Hole”

‘op

—

any, Ltd.

0 ntario
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THE CANADIAN GROCER.

It grows—and grows—and
- mand for H P. SAUCE

Be ready to meet it—be progressive—be wide awake.

rows—does the de-

If you don’t supply H.P. ‘‘the other fellow'’

will; probably he’ll soon be supplying a good many other things too,for a customer who or
wm;lpH.P. m};ans to have it, and when she’s had H.P. once she's more than ever cer- Qo:c“‘%, S
tain to to take care she gets it again.

The moral is very simple —and very sound.

Ag::‘u +—Geo. Stanway & Co., Toronto : W. L. McKenzie & Co., Winnipeg;
R. Robertson & Co.; Vancouver and Victoria.

Branch: Sault Ste. Marie

BIGGER AND BIGGER SALES

,‘.x\“‘
a- 3‘0‘0“
00 gypee®

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:
No. 1—A Strong Baker
No. 2—Body

No. 3—Flavor

Packed in tins—2’s, 3’s, 5's, 10’s and 20’s;
pails—1’s, 2’s, 3’s, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE IS

Be convinced now.

The Dominion Molasses

Co., Limited
HALIFAX - NOVA SCOTIA

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to wir.
“Aurora” is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD ®@. CO., =

19
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THE CANADIAN GROCER.

It Pays To Sell Cane’s Washboards

because they are the best-made washboards on the market and are
as good as washboards ean possibly be made.
Made in ten different styles and grades to suit every eclass of de-

mand.

fail to please the women.

These goods are rapid and constant sellers everywhere and never

Ask Your Jobber for Cane’s Woodenware.

The Wm. Cane & Sons Co., Ltd.

NEWMARKET, ONT.

Send us your order now

“KANDY KID’

Molasses Popcorn.

Price 1s 90c. a carton of 2
dozen.

Retails 5c¢. a package.
A case contains 6 cartons.

It's a Seller and Repeater.

We Expect to Ship Next Week.

John Sloan & Co.

TORONTO BELLEVILLE

QUALITY

When anyone wants
a high-class household
refrigerator they always
buy the Ham & Nout
make. Our grocer re-
frigerators are made on
the same principle. That
means the best.

Sold by leading hard-
ware dealers, or write
to us.

HAM &NOTT CO.
BIANTPO:ID-IMI CANADA

ARE YOU SELLING

21

SHOE POLISH ?

It is more in demand than ever, because the public
realize its superlative merit. Damp, cold and heat alike
have no effect on this polish, which lengthens the life of
the shoe and produces a quick, lasting shine.

See that you are well stocked in the rapid-selling and
satisfaction-giving line.

THE Hamilton
ONTARIO, and
F.F. DALLEY Buffalo,
Co., Ltd. Y

l McLean’s

We originated the line of shred-
deéd cocoanut now so popular in
Canada. The quality has ever
been maintained.

THE CANADIAN COCOANUT COMPANY
MONTREAL

(OCOANUT
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To-day
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ONTARIO, and

Buffalo,
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THE CANADIAN GROCER.

SAVE TIME & MONEY

ancet CARRIERS

i OUR GUARANTEE

We willinstal a System of Gipe Carriers
in your store; you use them TEN
DAYS, and if you do not find that
they give you BETTER and QUICKER
SERVICE than any other WIRE
CARRIER, PNEUMATIO TUBES,
OABLE CARRIERS or CASH REG
ISTERS, we will remove them at our
expense.

CATALOG FREE ®

THE GIPE CARRIER COMPANY
99 ONTARIO STREET TORONTO. ONT

EUROPEAN OFFICE IIE HOLBORN LONDON E.C. ENG

White Dove

Cocoanut

stands alone, far superior in
quality to all other makes. This
is because of the special care
exercised in preparing it and
our expert knowledge of the

business.

You sell it?

W. P. Downey

Maker
MONTREA'L

s aries Common Sense
KILLS { 5o2's, s
All Dealers and 381 Queen $t. W., Torente, Oni.

Dealers find Common Bense s very good seller, for
the reason that it gives general satisfaction and each
custamer tells others about same. Write for prices.

GEORGE & BRANDNY

Established 1879
Shipping and Commission Agents

Dealers in Coffee, Cocos. Pimento, Hides, Honey
Wax, Sugar, Rum, ete., ete.

KINGSTON, JAMAICA

ProvincE
L
~EBUTT

BUTTER.

‘“Bluenose”
Quality

Packed in Nova Scotia just

as it comes from the dairies. This
famous butter in tins is of highest
quality. You can always guarantee it.

SMITH & PROCTOR, 5alsiacrers

Avoid that Needless Loss

Modernize your method of hand-
ling credit customers. Adopt the
plan that has proved itself suc-
cessful all over America.

Allison

systematize credit accounts, simplify oollactiuns‘
;}!ense the customer and eliminate arguments

'hey cost but little and pay for themselves many
times over.

HOW THEY WORK

A man wants credit.
You think he is good.
Give him a $10 Alli-
son Coupon Book.
Have him sign the
receipt or note form
in the front of the
book, which you tear
. Charge

h gl —No
trouble.  When he
buys a dime's worth,
tear off a ten-cent
coupon, and so0 on
until the book is used
. Then he pays
the $10 and gets
another book. No pass
bool no charging,
no lost time, no
errors, no disputes,
Allison Coupon Books
arer d every-
where as the best.

For Sale by the Jobbing Trade Everywhere.
Manufactured by

ALLISON COUPON CO., Indianapolis, Ind.

{STARCGH

Quick Sales.

Satisfaction.

Large Profit.
No Dead Stock.

Get Prices

OCEAN MILLS

AMONTREAL

By
Pleasing
Both

women and grocers,
Fels-Naptha soap’s
popularity steadily in-
creases; and no
grocer’s stock is really
complete without an
ample stock of it.
All wholesalers are
glad to supply you
Fels-Naptha Soap.

D =\
ey /




THE CANADIAN GROCER.

Wagstaffe’s Fine Old English
Pure Orange Marmalade

(All Orange and Sugar)

SOLD OUT !

Because it has the flavor—the flavor
that is appetising. We had to cut

Why is This ? all orders down one-half. There is
only a small stock in the hands of
the wholesale trade.

BUY WAGSTAFFE’S

WAGSTAFFE LIMITED

Pure Fruit Preservers HAMILTON, ONTARIO
“C ENTURY Get Wise to the Profit Problem < 55
9 PORK AND BEANS Ada:
are equal in quality and selling at 25 per cent. less ﬂ:}
than the best packs on the market. 2;“‘"
Why not, Mr. Grocer, make this profit? md';
Our beans are all hand picked and put up in the new Aylm

= e . é sanitary can, in 1, 2 and 3 Ib. sizes, plain or tomato

I'he Wel}‘qd‘crt'SCd Salt—have sauce. We also have a full line of f!:uils and vege- e
you got it ! Let us hear from tables. If your wholesaler cannot supply you, write Bearc
| you, and we’ll send new price us direct for prices. Hona
gREa . Sk Blue
llsl‘ we want your bus!ness, and THE OSHAWA CANNING CO., Limited Blus
will take every care of it when we OSHAWA. ONT gonv(v;
we get it. Century Salt is well ! s Brist
advertised—it’s the Salt to sell ! e
Manufactured and shipped in Guna
various grades— Table, Dairy, Gana
ordinary Fine and Coarse Salt, YOUR PRQFITS Canac
etc. We have taken over the plant '.".‘é’:;f’e‘r"‘i';'.’,‘i‘L‘:i"“&i’iﬁ?ﬁﬁ%".: ';SE Care
formerly operated by The Empire are using an mmp[
Salt Company, Limited, of Sarnia T Ohrist
-and will make salt Right in AfRC lC muxg
both quality and price.  Let us B 1 g ws
hear from you. e, n erator Ooles
The ‘Arctic’ is the ‘last word' in scienti- Com
ficrefrigerator construction, and is more. Comu
. . over a handsome ornament to any store, §m’:
Domlnlon Salt CO.’ Ltd. Arctic Refrigerators for All Parposes. Oon )
Manufacturers and Shippers JOHN HILLOCK & CO. D;n“
Queen and George Sts., TORONTO Domi
SARNIA, - ONTARIO Agents for Western Provinces: Ryan 'm
Bros., 147 Bannatyne Ave., Winnipeg Domir
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THE CANADIAN GROCER.

The Quickest Trip from Plantation
to Purchaser

There is a fresh picking of “SALADA” every week and all the year round.
The climate of Ceylon makes this possible. Ten weeks after being gathered
it reaches you. It is packed in lead packages to ensure uniform goodness.

It is protected every step of the way from plantation to purchaser.
Bulk Tea grows old and stale rapidly—being unprotected, it cannot escape
deterioration. It soon loses freshness.

We have always advocated the supreme importance of fresh tea—of buying
in small quantities and buying often. It does not pay a grocer to buy heavily
and keep tea in stock so that it reaches the consumer in impaired condition.

We back up our belief in the paramount importance of fresh tea by uncondi-
tionally guaranteeing to refund the full purchase price—to pay the freight
both ways—to any merchant who has any “SALADA"” in stock that is over
six months old.

We do our utmost to have ““SALADA" reach the consumer in all its garden
freshness and fine flavor. We ask your co-operation in our efforts to serve
the public with fresh tea.

The “Salada” Tea Co., - Toronto or Montreal
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Practical Methods Used in Retail Grocery Stores

London Grocer Fined for Leaving Gum Slot Machine Outside on Sunday—
Victoria Merchant Gives Method For Cutting down Cost—Keeping Flies From
The Window—Relation of Price Cutting to Failure—Requisites of the Window

Trimmer.

Will Hurt Smaller Merchant.

Broadview, Sask., May 18.—A. R.
Colquhoun & Son, in referring to the
resolution, submitted by the Retail
Merchants’ Association to the Ontario
Wholesale Grocers’ Exchange, that ‘‘it
is not in the best interests of the gro-
cery trade that some few retail houses
should have the right to purchase in
large quantities direct from the manu-
facturer and that this privilege be not
allowed to all,”” have the same opinion
as the merchants.

““This condition does not immediately
exist around this district,”” they say,
“but here and there at some points,
goods are purchased direct from the
manufacturers, which eventually through
time, will certainly hurt the smaller
merchant. What we mean, is that one
or two of the larger merchants e¢lub
together and bring in the goods direct
and divide them.”

Broke Lord’s Day Act.

London, Ont., May 19.—A decision of
some importance was given by the
Police Magistrate on Tuesday of this
week in the ecase of Hiram English,
grocer. Mr. English was charged with
breach of the I.ord’s Day Act by reason
of the fact that a gum slot machine
has been hanging outside his place of
business seven days a week. The defen-
dant submitted that the machine was
actually owned by another concern, and
that he himself had no wayv of locking
or unloeking it, although the owners
locked it on Sundavs last vear. He ad-
mitted receiving a percentage of the
profits, however, and the magistrate
held him to be responsible.

“T'll have it removed if I am resvon-
sible,”” decided Mr. English, who had to
pav $2 costs.

Cutting Down the Cost.

Victoria, B.C., May 19.—“One of two
things must he done by every merchant
who expeets to continue to stay on top
of the business carth,”” remarked a re-
tailer the other day. ““He must either
add a bigger per cent. of profit to cover
the inereased cost of doing business or
he must devise some way to cut down
the cost of doing bhusiness.”

One of the heavy expenses of doing
business is the cost of deliveryv of
goods.

He suggested co-operation in delivery
as a means to cut down that expense.
Instead of 20 merchants running 20
delivery wagons he would suggest to
hand the work over to one concern.
Either that or run the deliverv denart-
ment to a system having specified hours
arranged.

Keeping the store onen at nigcht was
also a nwuscless waste of selling cost
which might as well be avoided, if the
merchants simply pulled together.

““Where the items in the cost of do-
ine business pay, keep them,” he said.
“But when they ean be pared down

without injury, merchants should work
together and see that they are properly
pared.”’

To Keep Flies From Windows.

Smith’s Falls, Ont., May 19.—Now
that the summer season is approaching,
the retail dealer will have his troubles
combating the fly nuisance.

A local grocer, Wm. Hyndman, has
a simple device to keep them from the
window. He built a large wire screen
to the ceiling separating the entire
window from the store. At the bottom
ne arranged sliding doors to permit of
easy access to the goods placed on dis-
play. This proved an effectual scheme
and now he has no more trouble with
flies getting into the window and creat-
ing an unfavorable impression.

During the winter months, Mr. Hynd-
man uses a double window, which he
places at the bottom of his display
window to prevent the gathering of
frost. The glass is now always trans-
parent.

Church Workers Assisting Him.

Wheatley, Ont., May 19.—The novel
idea of enlisting the aid of the com-
munity’s church workers for purposes
of business boosting has been evolved
by M. H. Chamberlain, a local shoe
merchant.

Mr. Chamberlain’s idea should be of
interest to merchants throughout the
length and breadth of the land who
have submitted more or less gracefully
to the exactions of subseription hunt-
ing and prize-seeking church societies
and charities.

Mr. Chamberlain is offering a $10 in
gold prize to the Ladies’ Aid Society
in his village which digs up the largest
amount of feminine support.

With each 50¢c worth of goods pur-
chased at his store, Mr. Chamberlain
gives a ballot. The ecustomer marks
this ballot and drops 1t into one of a
number of sealed ballot-boxes conspic-
uously displayed in various parts of the
store.

The contest is to last till July 1,
when the ballots will be counted by
impartial judges and the $10 prize
awarded to the Ladies’ Aid Society
which receives the largest number of
votes.

The value of the scheme as a business
getter will doubtless be pretty thor-
oughly proven in the three months that
the contest is running. In his an-
nouncement Mr. Chamberlain points out
significantly that the customer gets a
chance to do two things at once—se-
cure reliable footwear and help her fav-
orite society.

Price-Cutting Cause Failures.

Islington, Ont., May 19.—W. F. Hop-
kins, general merchant, in referring to
the recent convention of wholesalers
states that he is glad to see there is
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something being done to make the gro-
cery business a better paying invest-
ment.

“So many of the grocers to-day are
such fools,”” he says, ‘‘they do not seem
to know enough to keep their prices
when they have a chance. If they
would not cut each other’s throats so
much there would be less failures.”

The Window Trimmer’s Requisites.

Montreal, May 19.—‘The successful
window trimmer of to-day,”’ observed a
professional artist the other day,
“‘should be endowed with the following
faculties, well developed, viz.: Imagin-
ation, inspiration, originality, color
balance, construectiveness, individuality
and patience.

‘“‘Imagination enables him to picture
in his mind the work he wishes to do.

‘“Inspiration enables him, after that
start has been made, to place the var-
ious articles to be used in the exhibit
where they will show to the best pos-
sible advantage. All this comes to the
trimmer as he builds up his display
just as new ideas come to the mind of
the artist as he paints his picture.

“Through originality the trimmer
makes a display that is distinctive in
design and style and that does not
show the earmarks of imitation.

‘“‘Patience, and lots of it, enables the
trimmer to carry to a successful con-
clusion many a tedious piece of work,
that he would otherwise leave out of
the display. Patience without doubt is
one of the greatest assets a trimmer
can possess. Balance concerns the plac-
ing of articles used in display so that
the exhibit will not appear to be one-
sided, or ton-heavy at any particular
point. A well-balanced disnlay is ab-
solutely necessary at all times. A
proper interpretation might be, ‘A
place for everything and everything in
its nlace.’

““The day is not far distant when a
window trimmer, as he is now termed,
must be something more than a mere
trimmer. He must add the qualifica-
tions of a decorator. A ecolor schems
of draping the bare walls of a window
with either cloth or paper will tend to
bring out the beauty of the exhibit and
make it more attractive to the general
public than the old style of trimming.
Harmony in color is another valuable
asset to possess.”’

Selling Bedding-out Plants.

Bracebridge, Ont., May 19.—Mer-
chants are busy this week owing to the
continued rush for seeds and grain.
Another specialty that makes sales
larger and stores more attractive are
the large displays shown of bedding-out
plants. This line seems to be increas-
ing year by year. It is now being firm-
ly brought before the public by one par-
ticularly fine window disnlay showing
budding and full bloom flowers in the
foreground, with the back built up with
tomato plants, forming one huge mass
of green.
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Merger with R.M.A. Favored and Opposed

Toronto Retail Grocers’ Association Receive Formal Proposal
to Discuss the Question at a Conference — Letter From G. E.
Gibbard, the Secretary—D. W. Clarke Gives Notice of Motion
to Bring About Merger—Opposition to the movement.

Toronto, May 19.—It was hinted in a
recent issue of The Grocer that there was
a possibility of an amalgamation be-
tween the Toronto Retail Grocers’ Asso-
ciation and the Retail Groecers’ Section

of the Toronto Retail Merchants’ Asso- -

ciation.

Whether this will be brought about or
not is a question. Some of the members
of the former, as was intimated at the
regular monthly meeting on Monday
night, have decided views in favor of the
merger while others are apparently just
as strongly opposed.

D. W. Clarke, Avenue Road, belongs
to the former class. He gave notice of
a motion to the effect that ‘‘this associa-
tion amalgamate with the Groecers’ Sec-
tion of the Retail Merehants’ Associa-
tion of Toronto.”’

At the same meeting there was a letter
read from G. E. Gibbard, secretary of
the Toronto Seetion of the R.M.A., ask-
ing for a conference with a delegation
from the Toronto Retail Grocers’ Asso-
ciation.

Mr. Gibbard maintained in his com-
munication that unionism was necessary
to conserve the interests of the grocery
trade He pointed to the recent conven-
tion of the Ontario Wholesale Grocers’
Exchange and stated that manufacturers
and wholesalers were making arrange-
ments to confer regarding trade matters
and that retailers should present a
united front if their rights were to be
considered fairly.

He therefore asked on behalf of the
R.M.A. for a conference with the view
to bring about better relations and the
protection of interests.

The letter further stated that the Gro-
cers’ Section of the R.M.A. ‘“was pre-
pared to offer any reasonable conces-
sions’’ to bring about the amalgamation.

Words in Favor of Scheme.

The question arose as to whether the
matter should be discussed at the meet-
ing or await a larger representation at
the next.

J. 8. Bond referred to the matter as
an important one. It meant a great deal.

““If we unite with the other associa-
tion we relinquish all our social fune-
tions but now we are not doing anything
for the trade and its interests.”’

He pointed out that strengths was need-
ed in going to the council to protect the
interests of the trade. To aceomplish
much in this line the trade must be a

_ unit.

““If we are a power we must have
numbers; we would have to drop all our
prejudiées and get together or else re-
main a purely social elub.”’

He suggested that a committee of five
be selected to meet a like number from
the other association to talk over the
matter.

D. W. Clarke is keen on the amalgama-
tion idea. ‘‘In union is streno'th 0
said. ‘‘The Retail Merchants’ Assocm—
tion have branches all over the Do-
minion so they are able to present a
straight front when necessity arises. We
cannot get anything ourselves; the
RM.A. have to get strength from out-
side and we’ll never accumph:h anything
for the trade if we go on hke this.

‘““We are going in there,”” he added
emphatical]y. “to make ourselves strong-
er by their support.’’

Neil Carmichael, a new member of the
association, thought the move to be a
good one and if the amalgamation was
consummated predicted it to be one of
the best that could occur.

W. F. Johnston saw no reason why the
other assoeiation should not fall in line
with theirs instead of theirs with the
other.

David Bell is also opposed to the
change but at the next meeting the ques-
tion will be gone into fully.

A committee of five was appointed to
confer, in the meantime, with a commit-
tee from the R.M.A. in order to deter-

min what the terms of the amalgamation
will be.

The selection was as follows: D. W.
Clarke, J. S. Bond, David Bell, D. Me-
Lean and C. F. Thorn.

Excursion Date Arranged.

The only other matter discussed was
the annual excursion which will take
place this year on Wednesday, June 15.
per steamer Turbinia to Cobourv a 3%
hours run down the lake.

The various committees were selected
to make the necessary arrangements.

PRESENT STANDARD OF TRAVEL-
ERS.

Toronto, May 18.—As an illustration
of the new order of thinigs the Sunday
evening serviee at Paxkddle Tabelua(n
was xcceml_y conducted by commereial
travelers and was unique in that respect.

J. W. Borsbery, for years a tra-
veler for a wholesale grocery house, .
was chairman. He spoke of the higher
standard that had been set by commer-
cial men during recent years. In spite
of the many temptations that lie in their
paths, travelers, he said, can be as good
Christians as any of theu brethern and
among the knights of the grip many ex-
cellent men were to be found. The ele-
vation of this standard was doing a
great deal to improve general business
conditions and a better tone was thereby
given to the commereial world. Mr.
Borsbery was assisted by other travelers
who spoke along similar lines pointing
out the desirability of everybody having
a high ideal. The song service was con-
ducted entirely by travelers who gave
solos, duets and quartettes.

Things Travellers Shouldnt Do

A Few Travelers Enter a Store Smoking a Cigar and Unmteutlonall) Blow

The Smoke into The Grocer’s Face.
That Shouldn’t be.
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This is Annoying and is Something
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Winnipeg Grocers Discuss Early Closing Law

They Claim There is Discrimination Against Them in Matter
of Fruits—Restaurant Keeper Discharged Who Sold Canned

Goods After 6 O’clock and Grocer

Police Says.
May 19. — Oececasionally

erocers are brought faee to faee with

Winnipeg,

statute laws or by-laws which serve to
remind them that law is one of the keys
to the limitation or enlargement of any
business enterprise.

This faet is {00 frequently lost sight
of by merchants, who by united effort
could have such laws enacted or amended
whieh would benefit their business, or
remove laws which diseriminate against
them.

Is it not true that when a grocer who

wishes to enter into some new enter-

prise, perhaps {o give expression to
some fertile idea, finds himself hemmed
in by the law, he drops the idea, and
erushes his ambition?

In this land there few laws 1n
forece which are detrimental to the gen-
eral trade, and laws may be fast
reaching perfection, but as yet they are
far from that point.

In speaking of the early closing by-
law which is in foree in Winnipeg, J. A.
MeKerchar, a groeer in that eity, was
of the opinion that a radical change was
necessary, but what the change
should be would require an investigation
that jnstice would be meted
out to all. The point in question is that
the are  compelled to  close
promptly at six o’clock p.m.. while hun-
dreds fruit restaurants and
luneh eounters are allowed {o keep open
all night. Al these later named sell a
wide range of which from time
immemorial were grocers’ goods. At
present a customer need not order from
the grocer during the day anything in
fruits, dried or fresh, fresh vegetables,
bread, faney biseunits; these
may be purchased freely at midnight in
fruit stores and restaurants.

Loss of Trade Great.

Could an estimate in figures be put
hefore the eyes of the grocer, of the
business he loses by the operation of the
by-law in its present form, one could
well imagine an army of groeers bom-
barding the sanetum of the eity fathers.
They are apparently unaware of the
actual conditions as they prevail, and
they patiently submit to the rulings cof
the enstodians of the law.

In Winnipeg it must be admitted that
the grocers asked for an early eclosing
law—and rightly so. There is not a
groeer in the eity who wishes to sell
goods after six o’clock, and as for this
specific phase of the law, they would
not relent one iota. But because they
asked for a law which was right and

are

our

Just
in order
TIOCers

of stores,

Iilu‘.\

candies or

Fined—What Chief of

just, should the ecity allow others to
take advantage of the action of the
grocers, and sell lines after six o’elock
which the grocers elaim as theirs, and
which they refuse to sell after that
hour? That others (not groeers)
should take this advantage, and that
the city should allow it, appears to bs
wrong.

Chief-of-Police  McRae, Winnipeg.
speaking on the point in question stated
that the difficulty lay in the faet that
eroceries’ eould not be defined. What
was needed was a law specifying what
lines of goods could or could not be
retailed after the elosing hour.

Up to Grocers, Says Police.

*“At any rate,’’ he said further, ‘‘the
grocers clamored for the law and they
got it, now let them take the conse-
quences until sueh time as they feel
like repealing it.”’

In this statement the gruff chief struck
the vital point of the whole problem.
In other words the matter is in the
hands of those who are concerned. No
one is going to move for the grocers;
they have to aet for themselves, and in
this case it is their move.

It is not fair to the groecers to inti-
mate that they are absolutely unmindful

of what is going on. Reecently when a
restaurant keeper sold canned goods
after six o’'clock, the grocers had the
offender checked but no fine was imposed.
It would seem that there was no law
which would restriet him from selling
those goods since he was not a grocer,
but the nature of the articles sold made
the offence look altogether too glaring,
and it was more than some of the
grocers eould tolerate.

Detective on the Job.

In this eonneetion it is interesting to
note that the custodians of this law in
Winnipeg have made themselves un-
popular with the grocers.

To instance a case in point: one Fri.
day evening not long ago at two minutes
after six, a man who had all the ap-
pearance of a street laborer entered a
down town grocery store and asked for
a loaf of bread and a can of sardines.
The eclerk thinking he was a hungry
toiler wishing to get something for sup-
per, sold him the goods—a fifteen cent
sale. The next morning the grocer was
summoned to the police eourt, the evi-
dence of selling goods after six- was
presented and a fine of seven dollars and
fifty cents was imposed. In this case
the merchant was lured into breaking
.the law. Is this right? If not it could
be changed, and there is no one to do
it but the groeers.
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TRADE NOTES.

Warren Thompson, who has been man-
ager of the Thompson oatmeal mills in
London, Ont., is going to Toronto,
where he will assume the position of buy-
er for the newly organized Dominion
Cereal Mills.

H. J. Parry, Vancouver, B.C., is not
advertising his business for sale as was
stated in our issue of May 6th.

H. R. Nixon, general merchant, Hart-
land, N.B., has moved into larger prem
ises.

R. J. Burke, grocer, Dundas, Ont., has
sold his business to Webb & Broad, of
London.

R. C. Bowen, general merchant, Wet-
askiwin, Alta., advertises his busines:
for sale.

F. T. Foster, grocer, Shelburne, Ont..
has sold his business to T. 0. Kerr, of
Alton, Ont.

W. C. Wilson & Co., Toronto, have
taken over the grocery and ship chand
lery business of Newton & Reuter, Thor-
old, Ont.

The Regina Cold Storage & Packing
Co., Lid., of Regina, Sask., have received
a charter to earry on a cold storage and
general abattoir and pork packing busi-
Hess,

FARRINGTON PHILOSOPHY.

Bunch your orders whenever possibl
and avoid overbuying to make enough
for a shipment.

Winter is out of the way with its in
side coal dust and gas to make the stor
grimy. Have you taken advantage of
the warm weather to clean house ani
slick up the premises generally?

It needn’t be much of a job to freshe
up the woodwork inside and out with a
little paint. Probably one of the boy-
would willingly do some of that work at
odd times. In most stores there is some
one who likes to paint.

The greater the variety your stoch
shows, the more customers it will brin:
in, and the more goods they will bu
when they get in.

When you see a new line of good
mentioned in a trade journal, don’t b
afraid to order a few samples. Ther
is no better way of keeping your stocl
up-to-date.

If you are not using price cards freel
you do not know their value. Pric
cards will pay your rent, fire and life i
suranee and put something by* for
rainy day besides. :

Of course you get discouraged som:
times. We all do, but there’s no re:
reason for it as long as there is mo:
busines$ to be had—and no one yet eve
got it all,

Many things must be considered in bu
ing a stock of goods. Not the least
the state of the buyer’'s bank account :
the time of buying without wegard 1
what he thinks it will be later.
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[mmense Traffic in Southem Fruit and Vegetables

How Toronto Became a Distributin,
Various Imported Fruits and Ve

Gradually Increasing From Year to Year.

Toronto, May 19th.—Recent years
have witnessed great strides in Toronto’s
growth as a centre and distributor of
early fruit and vegetables. Those who
are intimate with the eonditions do not
have to burden their memories in an ai-
tempt to recall the time when it was an
easy matter to keep an account of the
amount of spring vegetables and fruits
that were introduced from the sunnier
lands of the south.

Persons of means made special ar-
rangements to obtain for their tables the
delicacies which were then econfined to
Florida and the adjoining territory wiih-
in the area of the land of unbroken sum-
mer. The populace was probably un-
aware that tomatoes and other delicacies
were being brought here during the
earlier months; and it was Jjust as well,
for the existing high prices would but
have stirred up feelings of futile envy,
and the ordinary mortal would have had
an opportunity to experience the posi-
tion of Lazarus of aneient and honored
fame.

But the world is progressing, and or-
ganization and system are aceomplishing
things which were undreamed of a fow
decades ago. While the northern states
and Canada lay deep beneath a blanke:
of snow there was still a demand in these
distriets among the people who had the
means to pay for fruits and vegetables
which were then grown in the south.
The northern market inereased every
year. Modern methods of distribution
were used and by regulating the supply
an effort was made to prevent a glut in
any place. As the industry grew. the
market was broadened proportionately.
When it was learned that prices were
becoming eheaper than formerly the pub-
lie fell into line, slowly at first, but onee
a feeling of confidenece and satisfaetion
gained a footing in general opinion. the
rest was plain sailing. Dealers who took
a ecertain quantity one season felt that
during the next they ecould perhaps
double their business.

How Northern Trade Grew.

Toronto has a delicate palate and is
willing to pay the price. As the trade
increased prices became easier and while
still far in advance of the home articles
in their season they were econsidere |
reasonable under the eonditions by which
they were marketed here.

Daring the past season it is stated the
business was double that of last year.
All along the line an advanee was made.
Hotels made larger and steadier pur-
chases, private homes took up the habii

and there were included among the resn-
lars many who a few years ago would
not have considered the idea of 2uing in
for spring fruits out of season.

The dealers brought their effor:s to
bear upon neighboring cities and {owiis
and the same results were noticed :l.ore.
Thus while Toronto became a heavy con-
sumer of the imported fruits and vove-
tables she also became a distribuiing
centre.

Early tomatoes, celery and strawber-
ries, in faet all the early fruits and vece-
tables are received from Florida. The
heaviest demand is for tomatoes and
strawberries in which this yvear a heavy
business was registered, practically doub-
ling that of last season.

But the list is a long one. There is
asparagus, celery. beets, beans. radishes,
letiuce, eneumbers., carvots and all the
other varieties. They are received here
in erates and hampers arrivine in splen-
did condition. Orders are filled Iu;’.‘l“‘\‘
aind the neighboring ecities and towns
likewise send in their demand. A whole-
saler states that there has heen searcely
an instance where a faulty consienment
was reeeived. As the season advances
and the sun hegins to approach the nor-
thern trapie Florida’s sister states sharve
i the business of supplying that distriet
which ‘s still unable 1o provide her own
wants.  California also eontributes a cer-
tain amount of tomatoes and asparagus
hut the bulk comes from the south.

Where They Come From.

Pineapples arve from Porto Rico. Cuba
and Flerida. They begin their season
about the first of April. Oranges are re-
ceived the yvear round from various coun-
tries—California, Florida, Mexico and
Spain.  The Florida season is about over
and California navels will soon follow.
California ““Valencia’® will then come
into prominence.

Bananas are received from Cuba and
Jamaica.

Strawberries are now being procured
from North Carolina but as with the
early vegetables they also come from
Virginia. Alabama. Louisiana and Ten-
nessee when their seasons permit.

Considering the advances that have
been made during the past few years i
is safe to say that in future seasons the
demand will continue to grow and the
south will be ealled upon to put forth
greater efforts in order to supply the
market.

To get an idea of the amount of the
husiness done in Toronto in early fruits
and vegetables, figures were proeured
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g Centre and an Idea of the Quantities of the
getables Which Come North—Canadian Demand

tarongn the Customs department. Ty

may he said that they begin only wit!,
February 2nd of this year and ‘extend
up to a day or two aco. While it will
therefore give a oo idea of the trade
I early vegetables if does not do jus-
tice to the trade in oranges, lemons and
hananas which continues throughout all
the months of the Year. The list has
been briefly compiled as follows:

Strawberries—18 cars, 240 crates in
each, 32 boxes in each crate.
ber of hoxes 13824, Duty 2¢ Ih., prac-
tically 2¢ a boy. Total duty F2.764.80.
:\\'<~|‘:1:'(' price to the trade 18 cents.
Total $24.883.90,

Lemons—¢g7 cars;

Total num-

300 boxes in cach
300 lemons in each box. No duty. Total
||||n|hu"ul' lemons 6,030,000, ..\pp['uxi-
mate price to the trade, 1 cent. Total,
$60.300.

“l'.‘ll{!{‘.\' —268. cars; 380 crates in eaeh:
averaging from 80 to 216 iy each
average total number of ora,
220, Averave price 2 ¢
+6.40. No tllll_\'.

Bananas—198 cars. All the way from
390 to 900 buanches to the car. Total
number of huneles estimated from aver-
age, 123.750. Ny duty. Paid by retail-
ers about $247.500. .

crate:
ges, 15,002,

cuts. Total $301.-

Tomatoes—352  caps, averaging 480
crates each eontainine ¢ baskets, total-
2 24960 crates or 149.760 baskets for
which trade paid approximately $74.880).
Duty 30 per eeni. -

Mixed Vegetables—29 ears, each con-
taining bhetween 300 and 00 hampers of
beets, carrots, cucumbers, spinach, ete.
Duty on all vegetables is 30 per cent.

Pineapples—10 cars:

each containing
2= .
D crates: averaginge

27 pincapples each
a total of 388,800 pineapples or 14,400
crates.  Total $50,600. No duty.
Celery—43 ears, averaging 250 to 300
erates to the ear. Sold to the trade at
from $5 and $5.50 to $6 a crate.
Onions—36 ears averaging from 150
to 250 erates to the car. Price varying
as to kind of onion. Valeneia, Spanish.
Bermuda or Texas-Bermudas.
(Cabbage—14 cars, each eontaining 200
crates at from $3 to $3.50 a crate.
Grapefruit—21 ears.
Sweet Potatoes—13 cars.

——

If you are carrying a stock of goods
on your books and one in the storehouse
in addition to vour stock from which
you are selling, vou are carrving too
much.
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Economies in the Writing of Store Show Cards

An Ordinary Stub Pen May Be Used For Outlines of Letters—
Camel Hair Brush for Filling In—Paint and Ink That Have
Been Tried and Found Satisfactory—Hints on Block Lettering.

By R. T. D.

It is astonishing how cheaply a good
card can be made up when you know

how. For instance, take the alphabet,
under the name of ‘‘Pen Outline
Roman,’’ wheih was executed with an

ordinary ‘‘stub’’ pen obtainable at any
stationery store. The stiffer the nib the
better you ean control it. If it lacks
stiffness, heat in the blaze of a candle
or mateh and put it quickly into water.
That method will temper it.

Then you can buy a camel-hair brush
plenty good enough for “‘filling in’’ pur-
poses for about ten cents. Ink ean be
had for fifteeen cents per small bottle,
which would do a small store for months.
Cardboard can be bought at the rate of
five cents per sheet (22x28 inches) and
for less in larger quantities.

Edwards.

There are several kinds of black that
are all good for brush work. One that
always works nicely and which is the
easiest to obtain in the smaller towns
and cities is drop black. You get it
ground in water in glass jars, also in
Japan and in dry powder. I would not
advise using the Japan on show ecards
unless they are to be exposed to the wet.
It is mostly used for cotton and oil-
cloth signs. The drop black already
ground in water is better than the dry
powder, because it is finer ground and all
you have to do is to add water and mus-
cilage to the desired thickness.

There are other prepared inks for
show card use that are much handier,
such as letterine, which ean be used with
either pen or brush. It comes mixed

Hrush Stroke Sloek

ABCDEFGHIJKLM
NOPQRSTUVWX
YZ°123456789

Pen

Qulline - omarn -

abedefehijklmnopgrstuv
WXY3E 1 2B AS67BD

ABCDEFGHIJKLMNO
PQRSTUVYWXYZS-

Alphabet Showing the Pen Outlined Letters in Both Lower and Upper Case and
Capitals Finished with Brush Stroke.

When you make your own cards,
therefore, it is possible to reckon that a
half-sheet eard will not cost more than
about three or four cents at the very
most—which is a great difference in pay-
ing from forty to fifty ecents for it.

Paint and Ink Suggestions.

The question of proper paint and ink
to use is a big one among the majority
of amateur cardwriters, and too much
attention cannot be paid to this most
important part of cardwriting. Many
writers do not care as long as the black
is black or the white is white, but they
should always be on the lookout for
better color—the kind that is ground fine
and will spread on the board evenly and

not show the board through it.

at the proper thickness for brush work,
and should be thinned with water for
the use of the pen.

In practising alphabets illustrated al-
ways draw the brush or pen in the di-
rection you are working, namely, from
left to right, and from top to bottom.

Block Lettering.

This elass of lettering should only be
used on cards that are to be seen at
some distance in the store, such as half-
sheets used in a conspicuous place to
direct the customers to the different
departments.

Of course, the beginner ecannot expect
1o do as good work as a professional,
but practice will do a lot for him.
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CROWDS WATCH WINDOW DRESS.-
ING.

Goderich, Ont.,, May 19.—‘‘The act-
ual making up of a good window display
is an even better and more effective
drawing card than the window itself
when it is made up.”’

This is the statement of a merchant
who has given this phase of window
dressing some attention.

““I used to pull down the blind,”’ he
added, ‘“‘and run it up again when the
window was a complete whole. Now I
leave it up through the entire process.
I have something of a reputation for
good window dressing, and crowds gather
every time to watch developments and
possibly to bet on the final outcome. Fre-
quently more people will stand watch-
ing a window put together than will
gather at any one time after it is com-
plete; and these crowds are not loafers
by any means, but people who, I have on
several oceasions noticed, have after-
wards come in and bought.

“‘The secret of it all probably is the
human desir.e to witness action. Aetion
is what draws a erowd every time. Even
the best window display has little ac-
tion; the more you can infuse into it or
suggest the more likely it is to attraet
attention and make sales. If I range a
stock -of small articles in regular rows
the result is comparatively lifeless. Price
cards attached suggest a sale, hence ac-
tion, and therefore increase interest;
show cards emphasizing certain points
regarading the goods further suggest
action. If I range my stuff in the shape
of a clock, an air ship or a Santa Claus
the window becomes far more life like.

“‘The act of dressing a show window is
just full of action. It possesses the same
element of suspense as a dramatic mov-
ing picture. People are anxious to see
what is coming next, and when it does
come it impresses them far more than
if they just saw it in its proper place in
the display.

“‘I’ve come to the conclusion that the
window with the blind down is bad
business. My show window is so much
advertising space for which I have to
pay; it is my business to make the ut-
most use of it. ‘The blinded window is
suggestive of seizures for rent, bailiffs’
notices, and such things. Furthermore,
the window dresser has to use consider-
able electrie light if he doesn’t want to
work in eomparative darkness.

“‘Just two things I insist on. The first
is that the window dresser have his idea
all mapped out beforehand, so that he
can dress the window with the utmost
possible speed. The quicker the work,
the more the interest taken. The second
is that the window dresser himself be
perfectly neat.”’

W. C. Miller, grocer, Yonge St., To-
ronto has opened a store at the Beach.
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Jealousies Disrupt Business Among Merchants

Condition That Weakens Trade and Offers a Great Obstacle to
Organization—Merchants Dealing With Mail Order Houses
Rather Than With One Another—A Sentiment Prevailing Par-
ticularly in Small Towns Which Should be Eradicated from

Business.

By F. C. Aitken.

“T know a great many towns
throughout the Dominion where the
relations among the merchants are so
strained that they will not deal with
one another. Although they are preach-
ing to their customers the splendid gos-
pel of ‘spend your money in your own
town,’ the merchants are not setting the
example to the townspeople and strange
to say the mail order houses have es-
tablished themselves te a greater ex-
tent in these places than elsewhere.”’

This is a summary of the statements
of a business man who has traveled ex-
tensively and through his position came
in eontact with hundreds of merchants
in practically every line of business. It
almost seems incredible that conditions
such as he speaks of should exist in this
enlightened age, but there is one conso-
lation, namely, that the grocers who are
included in this list are of the small
town variety. In the larger towns and
cities there is a better understanding
existing and spreading itself rapidly,
undoubtedly from the realization that
there is nothing to be gained by petty
jealousies. Experienee has taught
grocers that the ‘‘United we stand’’
motto applies to them even as it applies
to the secret society, but there is lack-
ing that unanimity among grocers which
is required before they will eome into
their own, presenting a solid front with-
out sacrificing any personal rights.

But to return to the towns referred to
and the ‘noble’ spirit of brotherly love
that exists therein.

A $50 Order to M.O. House.

Brown, a dry goods man, is eredited
with saying that he had given a certain
mail order house a fifty dollar order for
groceries this spring and he intended to
continue dealing there.

‘“ Anywhere rather than with Jones or
Smith’’ is his motto. This is an aetual
case, He probably imagines that he is
hurting his fellow merchants but they are
practiecally all going out of town for
their goods and are thus diminishing
their home trade to that extent. Ts there
an association among the merchants of
these towns? Decidedly not! And there
are different reasons explaining the lack
of organization in each of the various
towns, but one example will suffice.

It happened that Smith, a prominent
grocer, identified himself actively with
the work of organization. Jones, an-
other grocer, to use a popular expression
‘“oot sore,”” and the rest of the trade
split just when they should have been
united. Barelay, a big dry goods man,
did not fall in readily with the associa-

tion idea and thus this section was di-
vided. Discouragement was handed to
the organizers at every turn and they
dropped out in disgust. Pull together
is a good headline providing the pulling
is concentrated in one direction, other-
wise there is nothing but internal strife.
This biplane had no chance to make a
record for it never got going and in-
stead of friendly relations being estab-
lished they were quite the reverse.

There is nothing of the day dream
about these statements. They are reali-
ties, excepting the names which are used
merely as examples. It is also pointed
out that the townspeople find out where
the wind lies and if merchants them-
selves deal with the mail order houses
surely, they say, we might as well try it.

Poor Spirit to Show.

Thus one evil brings on another and
the second is far worse than its fellow.
When the merchants learn that some of
their customers are dealing out of town
there is a number who begin to whine
and in the body of their advertisements
in the papers (if they are really carry-
ing one) they quote this splendid motto
‘“Trade at home and build up your own
town.”’ Fine sentiment that!

It is a faet that organization and the
beneficial results aceruing therefrom will
2o a long way toward keeping business
on the home front street but there must
be a different sentiment permeating the
atmosphere of Main street to that al-
ready referred to.

The gentleman who recently mentioned
this eondition of affairs said that he had
passed through in one week abour a
dozen towns along a partieular railway
and he found a strikingly similarity of
sentiment in the entire number. of
course all the merchants are not of this
kind but there is such a large number
who do come under the category referred
to that the ideal few are lost sight of
and are powerless to acecomplish or per-
haps hopeless of acecomplishing anything
that will create a union of interests
among the mercantile class.

In the majority of cases those among
whom the ‘green monster’ jealousy has
done his best work have the smallest
businesses. Their trade seems to sink
to the level of their thoughts but they
are scarcely worth discussing. The la-
mentable cases are among strong men
who have splendid stores and are now
flourishing. Happily they are not num-
erous and the trade would be greatly
strengthened if the cases of this kind
existing thronghout the Dominion were
brought to a happy termination.

FRESHENING OLD PRUNES.
The following advice of an old gro-
cer on freshening old prunes may be
profitable to readers:

‘‘Freshening prunes is a very simple
matter. There are two or three methods,
but they are quite similar. The practice
most commonly employed by grocers is
to take a clean butter tub, place some
boiling water in it and put the prunes
into it, allowing them to remain in the
water two or three minutes, at the end
of which time they should be taken out
and drained through a sieve.

““The water runs off freely, and the
prunes have a much more attractive ap-
pearance, having incidentlly been thor-
ouchly cleaned by the process. This plan
neither inereases nor diminishes the
weight of the prunes. Some erocers
place a little molasses in the hot water.
just enough to sweeten it, makine the
water about the color of weak tea. Thev
think this makes the prunes still more
attractive in appearance and a trifle
sweeter than if molasses is not used.
The prunes are not so pleasing to
handle if made a little stickv by the ad-
dition of the molasses. Either process
will make the fruit bricht and attraetive.
and even prunes which have turned white
will. after beine washed. look like new
ones.”’

THE ‘‘PICKER’’ IN THE STORE.

“In all the bizg grocery stores.’’ savs
an observant retailer, ‘“there is a class
of visitors known to the store people as
‘‘pickers,”” just as a certain elass in the
department store are stvled ‘‘lookers.”’
as distinguished from ‘‘buvers.’”’ The
pickers in the erocerv establishments do
more than look. They wander about
from one counter to another, picking up
and eating a cracker here, a hit of
candy there, a small cake from the pastrv
counter, and perhaps a bite of deli-
catessen,

““While one may fileh in this way per-
haps only a few cents’ worth of stuff.
when there are hundreds in a day it
amounts to a pretty considerable item.
But there has as yet been no way to stop
the habit devised. In a prominent zro-
cery store in the very centre of the city
one of these ‘‘pickers’’ appeared last
week with a plumed hat and a red silk
waist, with a fine lace about the neck.
She was making the usual rounds, ac-
cumulating a lunch in small bites, when
she came to an open box containing
olive oil capsules. a new inovation that
this store recently introduced. Without
looking at the label behind the box, and
evidently thing the contents candy. the
woman picked up a capsule and slipped
it to her mouth. The capsules are meant
to be swallowed whole, of course: but
she attempted to eat it candy-fashion
and, still holding it in her fingers. bit off
one end. The olive oil spurted out in
streams over her face and the red silk
and lace neckpiece, and the effect can he
imagined.
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FURTHER DECLINE IN BUTTER.

At the present time the butter niarket
is generally weak. Declines have recent-

ly taken place and this week more are
announced
In Montreal putter is marked down a

couple oi cents and in Toronto the drop
amounts to 5 cents
This is of course

this time of

due to the season as
the milk supply is
heavy and cheese factories are not uni-
versally in operation. Practically all
the milk therefore goes into butter or is
consumed in the form of cream.

The probability is that the present
will continue for a time but
we may expect a strengthening of the
situation again when cheese factories are
set in operation for the sumer

year

condition

NOT ALTOGETHER A BLESSING.

Improved transportation facilities be-
tween country towns and the large com-
mercial centres are not looked upon as
unmixed blessings by all country mer-
chants

The advent of a new railway or im
proved connections on an old line is fol-
lowed by an increase in passenger traflic
to the large cities where the department
stores flourish and a marked decrease in
the business of the local stores.

When once a start is made in this
direction it almost epidemic
The bargain counters ol the large de-
partment stores seem to hypnotise coun-
try customers, and like the city cus-
tomers, they buy whether they need the
goouds or not

What is the
there is no remedy,

becomes

remedy ? Some declare

that nothing can be
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done by country merchants to stop the
flow of trade to the city stores. We
doubt it.

The power of the large department
store is not so much in the fact that it
sells at lower prices as is its position
as a large and persistent advertiser.

Day in and day out its advertisements
occupy the favored positions in the news-
papers. Day in and day out it keeps
hammering away. No customer is al-
lowed to forget.

Service founded upon up-to-date busi-

ness methods tends to hold customers as
well as catch them.

Country merchants can and do sell just
as cheaply as department stores and in

many instances cheaper, but local cus-
tomers require to be educated to the
fact .

If merchants in the smaller towns and
villages throughout the country were to
co-operate  with a view to doing this,
the work would not only be made easier
but its benefits would be both more ef-
fective and more immediate. A three
months campaign, for example, during
which every advertiser would concen-
trate his efforts to educate the local re-
sidents through the local newspapers
would accomplish a great deal of good

Appeal to local patriotism. Emphasize
quality and service as well as price.

L.ocal business men’s organizations and
hoards of trade could help materially in
an educational campaign of this kind.

But neither service, quality nor price
are very efiective without advertising.
The tale has to be told to be heard

BOOKS MUST BE KEPT.

It is an offence against the eriminal
code to have neglected to keep hooks.

Under this seetion of the eod: a hooi
and shoe merchant, Toronto, has been
charged with negleet and is now ount on
$1.000 bail awaiting his trial.

He was originally a farmer near St.
(‘atharines and exchanged his farm for
a boot and shoe store at Drayton, moving
later to Toronto.

The trouhle arose from the faet that
he misrepresented the value of his farm
and stoek, and suit was brought azain:t
and shoc mer-
was that
went against him, ealling for a refund of
$3.205. He forced to assign and
when the assignees called upon him they
they could find no books that
any indication as to the
nature of his assets and liabilities.

His arrest followed and he is now out
on hail.

Whether he is convieted of the offence
not, this goes to show the
importance attached to modern business
methods by the law and the need of
proper attention to details in bookkeep-

ing in running a business.
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ACQUIRE A PERSONAL FOLLOW-
ING.

is a future

salesman who

lowing among a store’s customers.

There ahead of the store

builds up a personal fol-

The man who can make such iriends
that they will insist on having him
wait on them, and depend largely on his
judgment as to what to buy, is sure to
be a necessity in the store where he
works, and the larger his clientele, the
better salary he will be able to get.

Oiten some really desirable lines go
begging in a store. Such a man is in a
position to push them far better than
his co-workers.

It is not at all necessary to resort to
favoritism—giving extra weight, etc.—
to obtain such 3 following. The man
who is invariably polite, knows his
goods well, and is always willing to put
himself out to serve a customer, will do
so as surely as anything in this world is
sure. Try the experiment.

PUBLIC SPIRITED BUSINESS MEN.

A country merchant who is devoting a
good deal of time and attention to the
industrial development of his town dis-
claims that he is actuated by public or
philanthropic motives. He declares that
what is good for his town is good for
his business.

Notwithstanding his declaration he is
a public spirited man. It is his modesty
that prevents him saying so.

It is a pity there are not more of his

kind in every municipality throughout
(*fanada. They are wanted and wanted
badly

It is the shame of our municipal sys-
{em that it does not induce more suc-
cessful business men to give some of
their time and attention to public ai-
fairs. The present municipal system of
government is in bad odor because busi-
ness men are not giving their aid and
co-operation to the management of its
affairs.

A municipal government, like a com-
mercial institution, in order to be suc-
cessful, must be conducted on business
like lines. It is because too often it is
not thus conducted that it is in bad
odor.

The man who serves his town or city
either in the municipal council or as an
active member of the board of trade na-
turally, in an indirect way at any rate,
derives some benefit from the success
which has crowned his efforts But he is
none the less a public spirited man.

Because visitors to the store don’t ask
questions about the goods they see dis-
played, don’t think they are not inter-
ested in them. They are. Put the in-
formation on cards where it speaks for
itself.
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CAUSES OF THIS SEASON’'S APPLE
WASTE.

In a recent issue of The Grocer it was
shown that there was a great waste of
eggs annually through careless handling
which must have a serious effect on the
cost of living.

This year thousands of barrels of ap-
ples were wasted, but the cause of rhe
waste is a little more difficult to locate,
and therefore it is a matter that shouid
oceupy the attention of the proper
authorities, and steps should be taken
to avoid a repetition of the same trouble.

The farmers got them off their hands
and reeeived good value for them, hut
the dealers were not so fortuaa‘e.

The question, however, is mnot who
made or who lost, but the waste is an
actual cost to our country, and how this
loss ean be avoided in the future is
the problem that should be solved. Either
the farmer did not give the value the
dealer expeeted, or the dealer did not
handle them right.

Perhaps more or less blame ecaun be
attached to both of them.

In the first place a great many apples
were carelessly, badly and dishonestly
packed. This may have been the prin-
cipal cause of the loss, because it is im-
possible to determine the extent of the
mischief even a few barrels will do, if
they do not measure up to the repre-
sented standard. A few dishonestly
packed barrels may spoil the sale of
thousands of barrels of good apples. A
buyer may be prepared to buy a thou-
sand barrels, but as soon as he discovers
that he cannot depend on the quality he
will not toueh them.

All apples have their regular time
when they should be used, and if some-
thing happens which delays them from
woing into consumption at the proper
fime, they deteriorate in quality, and
on aceount of their inferiority will les-
sen the eonsumption. Stale apples will
accumulate and the more they ave push-
ed on the people the less will become
the demand.

That there is truth in this theory was
clearly illustrated this year. Dealers in
apples all complained of the faet that
the demand for apples was away below
their expectations. The eause of it was
that people bought stale apples and they
did not care for any more. They do not
always know that the trouble is in the
apple, but they come to the conclusion
that they have lost their fondness for
apples. This again proves, what has
been repeatedly stated, that quality reg-
ulates consumption.

In viewing the situation, from the past
season’s experience, two features may
be pointed out which should not be re-
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peated. There should be no more dis-
honest packing and apples should not be
held beyond the time when they are at
their best, even if they have to be sold
at a loss.

There is another mdtter which should
be considered. Our own population is
erowing rapidly and more attention
should be paid to the home market. It
is too much the case now that all the best
fruit is bought for export, and the local
demand is supplied with the poorer qual-
ities. Home trade should not be over-
looked. Through better butter, betrer
eges, better bacon our consumption per
capita has wonderfully inereased. and
this will be the case with apples if
the people get the right quality. It is
a mistaken idea that we must export our
products to make money. It pays better
to have the pceople here consume our
own products: but there should. of
course, always be an outlet through ex-
pert trade for surplus stock.

BUYING AWAY FROM HOME.

At a recent meeting of the Lindsay
Board of Trade the subject of business
men buying from catalogue houses was
discussed and eomplaint made that a cer-
tain Lindsay hotelman was buying most
of his supplies from Toronto.

Other complaints followed, amongst
them being the statement that the wife
and sister of one of the most active mer-
chants present at the meeting had beecu
on a buying tour in a Toronto depart-
mental store a few days previously.

There is not enough loyalty to fellow
business men or to the town. The hard-
wareman says he ean get a better selec-
tion of books from a Toronto dealer
than in his home town. the drygoodsman
thinks he can save a dollar by buying a
rifle or a bathtub in the departmental,
and the jeweler imagines he can make a
saving by buying his boots or groceries
by catalogue. Each asks for support
from the town and county people, and
then on the sly tries to pick up a ‘“bar-
gain’’ which more often is a ‘“gold
brick.’’

Each merchant should set an example
to others by buying at home. Even if
the assortment of books may not be so
large the local bookseller will be only
too glad to get what is wanted at a fair
price. Let him know what you have
seen offered for sale and give him an
opportunity of meeting the competition.
And let each merchant do the same in
other lines and there will soon be a bet-
ter feeling all round and better stocks
will be earried.

Support the local printer. Give him
all the printing he can handle and then
make him ex-officio chairman of the
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“Buy at Home’’ club. It will be to his
interest to conduet a persistent ecampaign
in his paper against mail order buying.

Every cent spent with a catalogue
house in Toronto or Winnipeg helps to
build up those cities at the expense of
the smaller places. Every dollar spent
with the home merchant helps to build
up the town, increase the educational ad-
vantages and opportunities for enjoy-
ment, while also helping to advance the
values of town and farm property.

Our insane asylums are overflowing
with patients. even the jails are being
used to ecare for these unfortunates. And
the more the cities are erowded and farm
life made less enjoyable and more
arduous, the more unfortunates will we
have to live a living death as ‘“the wards
of society.”’

Support the ““Buy at Home’’ move-
ment.

GOODS OUT OF STOCK.

An important thing in conducting a
retail store is to meet your customers a
little more than half way, and if a cus-
tomer asks for a line of goods not kept
in stock, it is, from every standpoint,
good policy to make out an order slip
for it. If the customer finds that you
have not goods in stoek, which are car-
ried by your competitor the customer
loses confidence in you.

To overcome this diffieulty, have an
“‘order slip’’ printed, and give your
sales clerks striet orders to fill out the
slips in the presence of the customer, and
promise to enter a ‘‘special order’’ for
the article desired. In most cases, cus-
tomers will be favorably impressed with
your desire to meet their needs, and
willing to wait until you can get the
goods for them. If they prefer to look
elsewhere, you do not sacrifice their
good will, nor lose their confidence, be-
cause your willingness to enter ‘‘special
order’’ places them under a certain obli-
gation to you.

All special orders should be entered
in a book kept for that purpose, showing
the customers’ name and address, date
of order, date when delivery was prom-
ised, value of the article or articles,
price quoted, with a column showing
when goods were received and delivered.

Sometimes customers say, ‘‘Oh, I can
get that next door for so much,’’ naming
a lower price than you ask. In such
~ases clerks should be instrueted to noti-
fy the department manager at once.

These order slips tend to make better
sales clerks and make them ready and
willing to satisfy all who come in to
buy, you will receive a great many val-
uable ‘‘pointers’’ from these slips, and
they will help to keep your stock fresh
and up-to-date.




Trade Expresses Opinions on Present Live Topics

Brantford Grocer Thinks Law of Garnishment Should be Amended—Suggests a
Limit of $5 Instead of $25—Barrie Merchant Proposes Watching deadbeats
Closely—Quebec and Hamilton Dealers Give Their Ideas on Manufacturers
Selling to Large Retailers.

THE LAW OF GARNISHMENT.

Editor Canadian Grocer, — Your art-
icle on ‘‘How the Law of Garnishment
Effects Groeers,”” is most timely. That
law as it stands at present, is practical-
ly a dead letter, owing to the faet that
nearly all employers of labor pay their
employes every week, or at most every
two weeks. Hence the dishonest cus-
tomer takes advantage of the $25 ex-
empltion the law allowes him.

Years ago when the Garnishment Law
was placed on the statutes of this prov-
ince, wages were paid monthly, so that
many workmen had from five to six
weeks wages coming to them. That
left a margin for the merchant if he
had to sue his customer.

I claim that the present exemption of
$25 puts a premium on dishonesty, and
leads the honest workman to believe that
prices are adjusted—that is put high
enough by the retail dealer to ree-
ompense himself for any loss he may sus-
tain through the failure of the deadbeat
to pay his bill. That is an error, of
course.

But it goes to show that many of the
working class think as the grocer does—
that the low should be amended. Why
should any man be exempted from pay-
ing his debts if he is able to pay them?
Very few business men are inelined to
push an honest debtor; he generally
gets all the time he wants, if he is do-
ing his best to square his account.

Therefore we grocers believe that the
exemption should be reduced to one
week’s salary, or better still to five dol-
lars. There are other good reasons why
the grocer desires a change in the Law
of Garnishment, which I will explain in
a future letter.

W. J. MELLEN,

President Brantford Groeers’ and

Butchers’ Association.
Brantford, Ont., May 18, 1910.

ADVISES SELF PROTECTION.

Editor Canadion Grocer,—My experi-
ence re garnishment of wages is limited.
During 28 years of retail grocery busi-
ness I only garnisheed one customer’s
wages. The amount was $40, and T got
judgment in the Division Court. I did
not take the cheapest mode of collecting
it, as T gave it to a legal man to collect.
He got $25 and kept it, while T never
got a bill of his costs or any statement.

I have long since realized that it is
no use to depend upon collecting ae-
counts by legal proceeding—that is, the
class of accounts referred to.

The law protects the working man, and
tells the grocer, as the judge said on this
occasion, ‘“you did not have to give this
man eredit.”” T have taken this advice
and walked up to it pretty closely, mak-
ing few bad accounts an dturning a
deaf ear to many appeals. In most cases

such appeals for credit are made with
deliberate intent to do the grocer.

A good motto to adopt is not to open
any aecounts, just to say: ‘‘It has been
my rule to consider and look into such
matters (ask them for reference), and
I will let you know to-morrow;’’ then
send a polite note, ‘Yes’ or ‘No.” It’s
because a grocer is taken unawares and
on the spur of the moment that bad ac-
counts are usually opened.

I cannot suggest any remedy as to a
better way of collecting small accounts
from the working man. My opinion is—
protect yourself, he is protected. Keep
a firm hold of the lines and of the whip
handle yourself,

JAMES VAIR.
Orillia, Ont., May 18, 1910.

SELLING TO LARGE RETAILERS.

Editor Canadian Grocer,—We are of
the opinion that the manufaecturers
should stop selling retail houses in large
quantities at wholesale prices. The
small retail houses which are more num-
erous than the few large retail houses
cannot buy in large quantities, and are
by this fact unable to compete with
larger firms, who are underselling them.

This is the complaint made to us by
most of the retail grocers in our dis-
triet.

C. 0. GENEST & FILS.

Sherbrooke, Que., May 17, 1910.

Editor Canadian Grocer,—At the re-
tailers convention in Toronto recently
the following resolution was carried and
sent forward to the wholesalers for
consideration :

“That it is the opinion of this
meeting that it is not in the best
interests of the grocery trade that
some few retail houses should have
the right to purchase in larger
quantities direct from the manufac-
turer since this privilege is not ex-
tended to all.”

With all sales prohibited to larger re-
tailers the manufacturer who is intro-
ducing a new line is up against a diffi-
cult proposition. Naturally he wants
to get his goods before the consumer at
the earliest possible moment and for-
merly he has found that to interest
some of the larger retailers and make
it worth their while to push his goods
has been the best way to promote his
own interests. As the situation looms
up now he first approaches the whole-
saler, who makes the most favorable
terms for himself, and then tells the
manufacturer to go out among the re-
tailers and take orders and he will fill
them. Often the margin of profit that
is left to the retailer is so small that
the larger ones will say ‘‘no,” or else
tell him that he will wait until their
is some demand for the article, or pos-
sibly that he may leave it on sale
(which by the way 1s often good policy
for the retailer). This is most discour-

aging to the manufacturer as he knows
under the old plan a few live retailers
would have advertised and pushed hia
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goods for a consideration, and then the
whole trade would be ready to fill wup
his order book.

The retailer who helps him out under
the first plan possibly does not make
as much out of it as appeared on the
surface. If he were to go carefully into
the cost of window displays, extra time
spent by himself and clerks in introduc-
ing the goods, interest on money paid
out for larger supplies than necessary,
he would find he was not so much bet-
ter off than the smaller man who takes
advantage of the market created for
him and buys from the wholesaler in
emption the law allows him.

For the trade as a whole I think the
selling of a new line to a few respect-
able firms who do not cut prices is a
better proposition for the whole body
of grocers than the present arrange-
ment of selling and demonstrating
through the department stores. The
policy of these stores is to humbug the
consumer at every turn. When a new
thing comes out, they impress the cus-
tomer with the idea that the goods can
be purchased nowhere else, and then
when they have got the most advertis-
ing out of it, and other grocers are
stocked up they cut the price. The re-
tailer should certainly refuse to handle
goods brought out under their manipu-
lation. This proposal from the retail-
ers at large is no new thing and has
always met with the approbation of the
wholesaler.

From Jobber to Consumer.

Another resolution that was placed
hefore the convention was in reference
to the wholesaler selling the consumer.
These two resolutions should be placed
side by side and the wholesalers status
be fixed as well as the manufacturers.
In the United States the retailers are
much better organized than here, and
recently asked the wholesaler to define
his position, and told him that if he
could not do so, that they, the re-
tailers, would do it for them. If the
wholesalers want to pull the retailers
up short they should see that this per-
nicious custom is entirely wiped ‘out.

I think some of the worst evils the
retail trade have to contend with are
the department stores, the cutter and
the selling direct to the larger consum-
ers. When these things can be elimin-
ated, then let the manufacturer sell
nobody but the wholesaler.  While the
wholesaler is considering the question
contained in the injustice of retailers
buying direct, why not let him take up
the larger question of all the manufac-
turers selling the department stores.

An instance of the evil attending these
sales occurred recently when a large
manufacturer sold a rather small de-
partment store a line of new goods.
After thoroughly canvassing the gro-
cers and selling them the same goods
with instruetions what the retail price
should be, the manufacturer sold the
department store, who cut the price to
the consumer to the figure the grocer
had paid for it. Let the Guild get
right after these people and show them
up, and then the retailer will be able
to appreciate their efforts.

RETAILER.

Hamilton, Ont., May 18, 1910,
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Merchants Opposed to the Feminine Labor Law

Decide to Send Deputation to Wait on Minister of Agricult-
ure—Inspectors Beginning to Enforce Act—Subscription Start-
ed to Wipe Out Deficit—Permits For Erection of Awnings—

To Close Stores on Friday.

Toronto, May 19. — The retail Mer-
chants’ Association have started in with
intentions of wiping out the present in-
debtedness.

At the meeting of the general ex-
ecutive of the Toronto branch of. the
association on Mpnday night this was
one of the chief questions. Every class
of the trade was represented, and the
members contend it was a meeting pro-
duetive of good results.

The association was placed under new
management 6 weeks ago, and the report
of the treasurer showed that they had
begun to pay off the deficit. Plans were
outlined and a subseription list was
headed by Wm. Dineen with $100. Al-
tigether some $300 were subseribed.

To Organize Deputation.

The law respecting feminine labor—
which compels all places in which fe-
male help is employed to close at 6
o’clock—was discussed. This has been
on the statute hooks of the Ontario Gov-
ernment for some years, but it is only
recently that labor inspectors have set
out to make it effective. Under the ad-
ministration of the Hon. Mr. Montieth,
former Minister of Agriculture, the law
was suspended. At that time his de-
partment agreed thar it should be amend-
ed and it is claimed that the same de-
partment in the present Government be-
lieve it to he in error.

The merchants say they are willing to
abide by a maximum number of hours
per week, even less than that provided
by the present law, but thev say it is
ridieulous, and unfair as well, to deter-
mine by law when those hours shall be
put in. As the law now stands it is illegal
for a girl to serve ice eream or candy
after 6 o’clock, except on Saturdays and
on days before holidays.

A deputation will be organized to wait
on the Department of Agrienlture to
induece it to snspend the operation of the
law until such times as the act ean be
amended.

Permits for Awnings.

The Roads Department of the City
Hall demands that a permit must be
taken out whenever an awning is erect-
ed. This was another question discussed.

Secretary G. E. Gibbard has inter-
viewed the department which points out
that the streets of the city must be under
the street department, and that the per-
mit was the only way to keep control
of them.

This department is prepared to issue
an awning permit upon request at no
cost whatever to the merchant—even if
the request is made by telephone.

The trouble was laid to some tent and
awning manufacturers who put up awn-

ings without first ascertaining whether
a permit had been secured or not.

The association also decided to con-
sider Friday, May 20, a holiday—the
day of the King’s funeral—out of re-
speet for the memory of the late King
Edward VII.

PASSED AND REJECTED.

Resolutions Which Came Up For Dis-
cussion at National Convention of
U. 8. Retail Grocers.

Springfield, Ill., May 18.—Among the
resolutions adopted at the convention of
the National Association of Retail Gro-
cers of the United States were the fol-
lowing:

Disapproving action of manufacturers
who advertise that grocers’ profits upon
sale of their goods are much greater than
the faets justify.

Opposing all free deal propositions of-
fered by manufacturers to merchants.

Disapproving the action of the Nation-
al Canners’ Association which had en-
dorsed the pareels post and asking that
the Canners’ resolution in favor of the
same be rescinded.

Opposing the solicitation of orders by
manufacturers upon terms concerning
which the retailers have no advance in-
formation.

Reaffirming policy of the National As-
sociation in favor of the Pacific coast
plan of maintaining retail selling prices
and opposing the publication of the price
upon packages of goods.

Opposing trading stamps and premi-
ums of every description.

Favoring enactment of percentage col-
lection laws by all the states.

Opposing advertisement of premium
offers to econsumers by manufacturers.

Condemning the practice of packers
who use heavy wrappers weighed with
the goods, causing loss to retailers.

Favoring the sale of all bulk eommodi-
ties by weight, 100 pounds being the unit
and asking for legislation to enforee that
system.

Opposing enactment of bulk sales
laws.

Recommending that the convention of
1911 be held in San Francisco during the
Panama canal celebration.

Favoring the establishment by retail-
ers of aceount systems similar to those of
large institutions.

Urging reduction of the tax on ole-
margarine to two cents per pound.

Providing for a committee of three to
ask jobbers to co-operate with the retail-
ers in encouraging organization of re-
tailers.
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The Rejected Resolutions.
The following resolutions, after a long
debate were rejected by a decisive vote:

‘“Whereas, it has been found by ex-
perience that free deals on perishable
goods, or free deals that work toward the
end of demoralization of prices are not
to best interests of retail grocers, and,

‘“Where, where are deals inaugurated
by some manufacturers and who do not
sell to the mail order houses, or chain
stores, on stale commodities but do not
deteroriate, and are instituted for the
purpose of increasing the profit of the
legitimate retail grocers and to enlist his
co-operation, and,

‘“Whereas, the members of the Nation-
al Association of Retail Grocers in eon-
vention assembled, believe there should
be a distinetion made between objection-
able deals above referred to and those
that are utilized for the mutual interests
of the manufacturers and the distri-
buters, therefore,

‘“Be it resolved, that the National As-
sociation of Retail Grocers in eonvention
assembled, reiterate its objection to free
deals on perishable goods, or upon pro-
duets where the deals are so handled as
to allow demoralization in prices.

‘“Be it further resolved, that a copy
of this resolution be published in the
trade bulletin.’’

MAKING MORE SALES.
By W. 3. B

Perhaps there is nothing that invites
a customer to purchase groceries, more
than a clean and tidy store; or it
might be better to say that nothing
drives a customer away quicker than a
dirty and wuntidy store. Windows,
counters, scales and floor should be
kept very clean. Care should be taken
in sweeping so that goods will not be-
come dust covered. Shelves and ledges
should be clean from dust and the goods
on them attractively arranged. There
should be receptacles at every counter
in which to place all waste paper as it
makes a store look untidy for the floor
to be covered with paper. Care should
be taken in weighing goods to put it
all .in the bags and not strewn over the
counter, floor and scales.

But the salesman behind the counter
can perhaps do more than anything to
increase the sales by intelligent sug-
gestions to customers. We find the
clerks and even proprietors in many
shops will spend the time talking to
customers, about everything from the
weather down to the latest murder or
political scandal ; but they will forget
completely to mention that ‘“We have
just received a fresh shipment of canned
(2‘.(5)rn which we are selling at 3 cans for

c.,l

Then there is the salesman who rat-
tles off his talk abhout twenty-five ar-
ticles in about as many seconds. He
might just as well save his breath and
not drive the customer away. Take one
thing at a time and talk about it in-
telligently—say pickles. “Mr. Jones we
are selling this pint bottle of pickles
this week at 15c. It is a regular 20c
bottle and T thought perhaps you might
like to know about the [‘edu't'aed price
as you buy a large quantity.
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i Why More Attention Should be Paid to the Window &) &t e v of the dispiay cas

A Lesson From the Department Stores — Troubles of Western
Merchants With Their Winter Windows—Grocer Says Good
Window for Display Purposes is Worth $10 per Month—The
Question of Tickets and One-line Displays.

By I.. C.

If there is one thing more than an
other that distinguishes the department
store from the smaller retail business,
it is the emphasis which the large:
house puts upon the window display.

It is safe to conclude from this that
this feature toward which so much at-
tention is directed, has been a domin
ant factor in making the larger busi-
ness. Every retailer admits that a
good display of goods is an asset to
the business and every retailer makes
some sort of an exhibit in his show
window.

The variety of display methods, the
evident lack of systematic display abil-
ity, and the exhibits which often repel
rather than attract gives an observer
the impression that the average re-
tailer might well make a special study
of window displaying to develop his
crude art.

It is no exaggeration to say that an
estimate is placed upon the nature of a
business by every one who notes the
display in the window. It is then little
short of tragical that the business
srows slowly, or does not grow at all
hecause the man behind it does not
realize the value of an attraective and
educative window.

Thanks to the stores that have al
ready learned the secret of scientifie
business methods, this feature is be

Harkness.

coming more and more pronounced. But
the average groeer is far behind those
who lead and a few suggestions as to
how the art may be improved seem to
be timely.

Difficult in Winter.

It must be remembered that climatie
conditions have much to do with the
nature of the displays. In Western
Canada it is difficult to display goods
well during the winter months. It is
for this reason that grocers should
take advantage of the summer months
in the matter of front attractions. The
freezing over of the windows in winter
has been an obstacle which merchants
have always been trying to overcome.
And it is believed that the use of the
electric fan in keeping the glass free of
ice has been the most effective solution
to the problem. Grocers maintain that
the winter season is so cold that pas
sers by do not notice the windows, but
if the window is free of ice the value
of a glance at a good window cannot
he estimated.

The indifference towards goods dis-
plays in winter seems to have created
a general indifference toward this fea-
ture all through the vyear. Winnipeg,
which is yet the greatest western city,
is far behind some smaller towns far-
ther west, in the matter of front win-

be discerned. The dry goods merchant,
the haberdasher and the tobacconist
are all strong on this feature, and it
brings them returns.

These merchants find it to their ad-
vantage to plan their stores and ccn-
struct the interior in order to develop
the display feature. Grocers too often
make the mistake of not duly consider-
ing this feature when planning the in-

terior.
Worth Much More Rent.

H. R. Beaudry, Winnipeg, said re-
cently that a store with good possi-
bilities of window display, even if on a
side street of a suburb, was worth ten
dollars a month more rent than a store
in the same locality with poor window
facilities.

“The window sells goods,” he claims.

The fact that so many grocers be-

" lieve that the window is a valuable sell-

ing asset and claim to depend upon it
for the turnover of stocks, and at the
same time pay such little attention to
the window, is surprising.

W. Ketchem, who dresses the win-
dows in the .J. O. Me¢Kerchan store, in
Winnipeg, said that grocers should ap-
propriate a certain sum of expense
money for window decorations each
vear. He thinks that a special clerk
should be given the responsibility of
dressing the window, and co-operate
with the stock keeper in the selling of
gl)«)d.\.

Every grocer who has tried the ex-
periment has proven that by his win-
dow he can educate the public to buy
just what he wants to sell, and at the
desired time.
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THE BIGGEST AND BEST
Nineteen hundred and ten to date is the biggest and best year '
we have ever had. "“"SALADA” quality and “SALADA" value |
have produced the same steady increase in sales every year for ‘
i, nineteen years. :
During the last three weeks our sales INCREASED over E
;3 the corresponding weeks of 1909 as follows :— E
b Week ending April 30th, our sales increased 27476 lbs. g
“ “ May 7th, “ “ “ 21684 “ B
“ ‘“ “ l4th, “ “ “ 57219 6

M A total increase of 106379 Ibs. in three"weeks. ¢
?‘ You always expect better results from “SALADA " than from j
iy . e
ki any other tea. You have a reason to, a right to, and we want
] g th
i' you to. .
L ” TORONTO and s
L: SALADA TEA CO., MONTREAL i
!% !
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The Markets—California Prune Crop Damaged

Reports Put Loss of Coming Crop at Fifty Per Cent. — Market Has Been
Given Stronger Tone as Result—Apricots are Firmer — Sugar Has Not Yet
Broken But a Change is Expected 2t Any Time — Canned Goods Active — Nuts
Are Firm—Production is Uncertain.

See also Provisions, Cereals and Fruit, Vegetables and FKish Departments on pages following.

QUEBEC MARKETS
POINTERS—

Tea—New Japans on the water.

Kvaporated Apples—Inereasing export

demand.

Beans—Firm.

Montreal, May 19, 1910.

The recent death of the King and the
fact that his funeral takes place this
week has put a general damper on trade.
[t is not confined at all to one line, but
to all. It is only & temporary lull, after
whieh the former condition should re-
turn.  Probably May 25th or 26th will
be the date. Interest in the comet has
taken a great hold of the average Mont-
realer, scemingly to sueh an extent that
he has forgotten to do mueh buying.

With the present fine weather prevail-
ing there seems to be no reason why,
later in the month, conditions should not
improve.

Sugar is firm owing to reports that
crops are not any too gtmd. Molasses
may soon present a distinet seareity, es-
pecially the ‘“choice’” variety.

Sugar—Raw sugar is firm. owing to
reecent reports that tell of various erop
disasters, and it looks as if there would
be no relief from present high prices for
some time to come. Local refined prices
are firm, and show no signs of weaken-

mng.

" “ “  951bs.
Red Seal, in cartons, each
Orystal diamonds, bbls. ....
o " 100 Ib. boxes. ..
501b. *

. i TR

3 51b. cartons, each..........
Crystal Dmmoltl)d Dominoes, t£-1b. cartons, each. .
Lra ground, bbls. .......
i ** 50-1b. boxes.
o3 **  251b. boxes.
Pow_gered, &t_)h .........

MR AIUIRITOIINIOORNTTNO RO e TN
OB EETEEEILRRGERNELARSBRR

No.1 “ bag s
Bbls. gran: and yellow may be had at 5c.
above bag prices.

Syrups and Molasses—Orders for new
crop molasses which were booked some
time ago, are now being filled, but other-
wise the molasses sales are very light.
recent eommunieation from Barba-
does reports that less than 5,000 punch-
cons remain there unsold of cheice. If
this is the state of things, higher prices
may be looked for in the near future,
as several of the loeal jobbers are already
in the market for new supplies.

Syrups are having a steady, but rather
light sale at former quotations.

=

Fancy Barbadoes molasses, puncheons . .036 038
» 4 e T 038 039
e i34 » half-barrels, 040 041

Ohoice Barbadoes molasses, puncheons. 031 033
4 4 4 barrels . .. 034 036
» ud it half-barrels.... .03 038

New Orleans

Antigua
Porto Rico....
T T S RN S P N o 0 (B!
* - weee 003
" 0 03¢
2 180
£ . pai 130
Oases, 2-1b. tins, 2 doz. per cast 2 50
i S e I 285
s [ 1 doz. o 217
N EURE 217

Tea—Samples of the early picked Ja-
pans have arrived in Montreal, and ave
prounounced of first elass quality. Al-
ready two ships are on the way with the
first cargoes, the one to the United
States and the other to this country.
Recent cables from Japan report the
new teas firm in price and with a hard-
cning tendeney.

Local trade is quiet at present.
Choicest .....
Choice ......
Japans—Fine

Medium.......
Good common.

Pekoe Souchongs. .
India—Pekoe Souchongs.....
Ceylon greens—Young Hysons. .

Gunpowders ... .

China greens—Pingsuey gunpowder, low grade. 0 14
” s pea leaf.. 0 20

pinhead.. 0 30

Coffee—Coffee sales are falling off to
a considerable extent, but a few import-
ers report that it has passed over them,
and they eontinue to do a good business.
Prices are firm and unchanged.

Mocha......... 018} 025 Bantos......... 014 017
Rio, No. 7..... 010 012 Maracaibo..... 015 018

00 D U1 ED 1O B0 © i 03 00 I 1 O

cooCooOOOOROOOOS
QWA ORI RO BB W O
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Spices—The uncertain  state - of  the
weather seems to have had a bad effect
on the spiece market, although the faet of
the King’s death has undoubtedly had
a generally depressing effect on all lines
of business, and may help to account for
the suddenness of the change. The lull
may be only temporary.

Perlb. Per 1b.

Allspice......... 013 018 Ginger, whole.. 015 020
Cinnamon,whole0 16 0 18 * " Cochin 017 020
“ ground015 019 Mace.... ... 075
Cloves, whole... 018 0 30 Nutmegs....... 030 060
Cloves, ground . 020 025 Pepperu, black.. 016 018
Cream of tartar. 0 23 0 32 ‘ white. 020 025

Dried Fruits — The continued cold
weather has helped dried fruits consid-
erably at the expense of the green,
though now the falling off has commenc-
ed, they will probably give way to the
more seasonable lines.

Layer figs are having a free sale, and
zood fards are pretty well used up.

A recent cable from Patras, (Gireece,
regarding new crop currants, says that
the rains have been heavy and have in-
jured the vines considerably.

rants, fine filiati er lb., not cleaned..... .... 0 05!
Currg I cleaned... oee 10 M:
g Patras, perlb............... 008

» Vostizzas, perlb............ = 009
009

008

. 007

0 063

. 006

0 053

ajsins—
Australian, per lb., (to arrive) 0 08}
Old seeded raisins................. S
California, choice seeded, 1-1b. pkgs. . =
“ fancy seeded, 1-1b. pkgs.... SR
¢ loose muscatels, 3-crown, per lb... 0 07
5 4-crown, per lb... 0

ot sultana,perlb.................... 0 07:
Malaga table raisins, Rideau clusters, per box.
Valencia, fine off stalk, per 1b...
o select, perlb...........
4-crown layers, per 1b

oooNoocoOoOCO
SEEBCSIRIS8I

Nuts—There is a good market in most
lines but, as is natural at this time of
year, peanuts are greatly in demand.
Baseball games arve a great aid in dispos-
ing of the roasted article, as well as
amusement parks in all parts of the
country.

Priees in all lines arve unchaneed.

In shell—
Brazils. . ..
Filberts, g ig
. Barcelona, per 1b. sowre
Tarragona Almonds, per 1b 0134 0 14
Walnuts, Grenobles, perlb. 013 014
o Marbots, per PR ] 12!
¥ iComeiperib: Lo L 0114
Shelled—
Alm.cl)nds. 4-crown selected, perlb............... 0324035
g 3crown o7 s .0 31! 033
2-crown i IR cron 30
¢ (in bags), standarde, per Ib. .. .02 027
L NSRS s ...015 017
Peanuts—

Bpentali Woek.o . o750 5 e
Virginia, No. 1
Pecans, perlb.. ...

Pistachios, perlb. . ..

Walnuts—
Bordeaux halves. . .02% 030
Brokens........... .023 097

Evaporated Apples—Export demand is
still strong, and though loeally prices are
the same they ave from 3 to 3¢ hicher
for export.  This presents a rather peeul-
tar situation, and loeal dealers are tak-
ing full advantage of it to unload their
stocks.

Evaporated apples, prime.............

Beans and Peas—There is an unexpeet-
ed quickening in the demand for beans.
At last writing they were having a slow
sale, but recent export demand has liven-
ed things up to a marked degree. It
looks also as if loeal men had allowed
their stocks to run too low, and prices
are stiffening daily in the primary mar-
ket. It seems certain there will be an
advanee to the retailer in a few days.

Peas arve quiet at former quotations.
Ontario prim¢ pea beans, bushel 215 22
Peas, boiling, bag....... ARaEs &

Rice and Tapicca—Rice buying seems
to be only to meet immediate require-
ments, and no large sales are reported.

Tapioca remains firm, with a stronger
demand showing up. Prices of both are
firm at last week’s quotations.

©NIBIRIRINIIRI LI RIS
CRRRATKRARD

kets, 25 pounds. . ..
pockets, 12§ pounds.
Taploca, medium pearl..........cooveviiieenns 0 05!
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CANNED GOODS

MONTREAL—For cauned vegetables
e demand is still as good as ever, even
at the slightly higher prices of some
ines. The eall for fruits, except those
n glass, has gone off to a certain de-
oree, though still satisfactory, in view of
the high priees.

Sockeve salmon are in good demand,
while other fish are quiet.

In meats there is a steadily inereasing
trade, and the buying for summer con
sumption seems to have set in, in earnest.

Stewed kidney, 1s
Stewed kidney, 23
Minesed .r.;v 1=

e ssticed smoked beef,ds 1 60
o KBliced smoked heef 1o 2 60

Peus, standard, dezen ... 81 06
Peas, early June, dozen 1074110
Peas, sweel unnklul dozen 110 1124
Peas, extra sifted, dozen 1 571 160
Peas, gallons. ............ 3874 3 %24
Pumpkins 3 1b., £1.00; MA” n, ¥3.00
Beans, dozen. . .. e ssan
Corn, dozen. .........cociveviis veiiianass 080 0
Tomatoes, dozen (Outario and Quebe' ) 08 0%
Btrawberries, dozen.......... .... .. o-sibae coce B IOE
Raspberries, 2'8, dozen ... .......c.0 cteenuua 18
Peaches, 2's, do/.en ........... =334 ~ 17C
T T 265
S T I <o s sandesionssnenssssns 165
Pears, 3's, dozen 2 40
Plums, Greengage, dozen ............cocnnnenns 160
Plums, Lombard dozen....... wv.... 100
Lawtonberries, 2's, dozen 160

Clover Leaf and Horseshoe brands salmon
1-1b talls, per dozen .., AP QAR 1 874
} 1b. flats, per dozen 130

1b. flats, perdozen ... ....... 2 024

Other salmon
Humpbacks, dozen 09% 10
Cohoes, dozen 135 140
Red Spring, dozen 160 168
Red Bockeye, dozen ........ 18 20
Lobster Futures

{1b. flate, doz., $2.40; 1-1b. talls, doz., $4.25.

11b. flats, doz , $4.60
Compressed corned Minced collops, 28 250

beef, 18 165 Corned beef hash,1s. 1 6)
Compressed  corned Corned beef hash,2s. 2 80

veof, 2s 29 Jellied hocks, 2s..... 3 50
English brawn, 2= 300 Jellied hocks, 6s. . 10 0
Boneless pigs’ feet, 25 3 00 Paragon ox tongue,
Ready lunch veal loaf 14s. W o

8 130 Paragon ox tongue, 2s 8 50

Ready lunch veal loaf Paragon ox tongue,

1s i 2 40 %8 950
Roast beef, 1a 165 Paragon lunc hlunxm
Roast beef, 2s 29 1s : 400
Stewed ox tail, 1s i 60 lunguplunxh 18 35

2
1

WINNIPEG-—A]l houses are quoting
an advance of 23 cents
per dozen and 5 cents per case just now.
It is not known whether this is a result
of the reeent canners’ merger or not, at
any rate it seems impossible to secure
Jower quotations anywhere, and it 1is
more probable that prices may still go
up. The demand is exeellent exeept for
peas and eorn whieh is an indieation
that the present values are warranted.

canned eoods at

Strawberries pen.ule ¥ cosenn sneal D
Lawtonberries, 26 ......... . .....cceuee soer B89
Raspberrics, 25 : % A
Apples, gnll m, per dozen............e0000 135
BRI BB s s S oo yien cas d e SRR
Peurs, 2 " 8 eeee 330
Plums, 2's . cesse 200
Tomatoes, 3's By A
Corn, 38 S hewhan Noass - Bmnaissininianest 210
l'.“.kl’\ 2 cenw . “ean 'l.—l

......... 22 240

TORONTO-—Canned goods, particular-
Iv vegetables, are firm. The demand has
been strong, corn and tomatoes perhaps
leading. It is a faet that the average
home has exhausted the supplies that
were laid away last year, including ear-
rots, parsnips and cabbage. Srring vege-
tables are offered now but they have to
be imported. The price is prohihitive to
many outside of the wealthy elass. Can-
ned goods which have been running along
actively have assumed a new life. Can-
ned fruit are strong and this market is
most satisfactory. Canned salmon is un-
changed bheing still firm and steady.

Red pitted cher-

gounl .......... 085 0%
m ..080 08 R <500 se0s 175
Peas ..... ..110 160 Gallon apples... 245 275
-’umpkinl . 080 09 Bartlett pears —
fomatoes,3s.... 085 090 Heavysyrupe,2s .... 165
trawberries, 2's 1 42‘ 1565 Light * 2s .... 115
Rasplerries, 2's. 1 62§ 1 70 R ™
Peaches, 2s..... 150 165 Light *“ $8s.... 170
3 wive BN Lombard plums,
Lawtonberries. . .... 165 B vavnconses 080 085
Clover Leaf and Horseshoe brsmh salmon :
“l'l)) uu.mg l’.iﬂ Red Spring,doz. .... 150
ozen .... RedSockeye,dz. 1 65 170
Ib. fists, dozen ... #

Lobsters, halves,
are: per dozen..... 200 220
Humpbacks,doz 095 1 0 Lobsters, quar-
Cohoes, per doz. 1 45 1 50 ters, perdozen .... 140

Other salmon prices

ONTARIO MARKETS
POINTERS—

Canned Goods—Steady and firm.
Sugar—Steady.
Dried Fruits Much firmer.
Brazil Nuts Shortage in primary
market.
Toronto, May 19, 1910.

While the week’s markets have been
firm and steady in a general sense, there
have been no outstanding features to
point to. Sugar remains firm with an
unsettled condition in raw market. A
change is looked for practically at any
time now and although it is generally aec-
cepted that a rise will be recorded, there
is a slight feeling that it may go the
other way. Dried fruits have presented
a strong feature. Apricots and prunes,
particularly futures, are much firmer due
to the loss sustained to the next erop.

Canned goods are also active and firm.
They are considered a good holding, par-
ticularly in the vegetable varieties. To-
matoes and corn are in particular de-
mand.

Nuts remain firm. The report regard-
ing Tarragonas is now believed not as
serious as at first reported but is never-
theless considerable. Brazils continue
firm but the conditions connected with
the production are not yet certain. Pea-
nuts have taken a stronger tone and re-
ports show heavy importations. The ball
came crowds explain the new market.
From the news regarding Brazils it looks
as if they would be a good purchase.

While the general market has no big
features, it is encouraging and satisfae-
tory.

Sugar—The market is steady and
strong. Fluetuations oceur in the raw
market, but the week has witnessed no
changes in the prices of the refined arti-
cle. ““It is a waiting market,”” to use
the expression of one dealer. Opinion
was a unit to the effect that when the
break eomes it wil] be upward. In this
respect it may be remarked that New
York reports mention the raw market as
somewhat unsettled, but unless the mar-
ket is nnduly manipulated there is no
apparent reason for expecting a decline,
Paris lumps, in 100-1b. boxes .

T ing0db. .

=

—
o

e
SLERBRSE

, 30-5
Dominne, onses, boxes..

e . 30

- v O OO . O - O
S88=85-2888

9. 1 . . 5
ranulated and yeliow, 10016, bags 6o Tess than bls.

Dried Fruits—Severe damage to Cali-
fornia’s coming prune crop has been
confirmed and estimates even place the
loss at half the erop. The market has
been affected to the extent of marked
firmness which has stirred up the dried
fruit market from sluggishness to aetiv-
ty. Latest reports announce a strong
tone to future prunes. Loecally, dried
fruits have not been up to former years.
It has been explained that the market
has been flooded wih fresh apples which
had been held in storage. The California
reports have brightened the market and
prunes are held in favor. Apricots are
also firmer and likewise dried peaches.
Raisins are firm but only fairly active.
Prunes—
30 to 40, in 25-1b. boxes
0B 4
0to80
®to70

o 80 “ “
ww “ “

883

Onnd!od and Dn.lnod Peels

B . occc 0 0e0n0 009 011 Oitron .......... 014 017
........... 0114 0124

04
g'
08

Ourrants—

Fine Filiatras.... 008 007 Vostizzas........ 008} 009

RS 0074 008
Uncleaned jcle s
ins—
SBultana 07

fancy. ..
“  extra fancy.
Valencias, new............ T
Beeded, 1 1b packets, hnoy ARG s RS S s 2
lg oz. packets, oh el e SRS B R e tgi

Syrups and Molasses—With the ex-
ception of cane syrups which are quite
firm, the syrup market records nothing
eventful.

T 8; -
°1§°' , Teee Bmtes

Coffee—Maricaibo coffee is stiffening
but otherwise trade is normal.

Rio, roasted..... 012 015 Mocha, roasted. 025 028
Santos, roasted. 013 017 Java, roasted... 027 033
Maricaibo, ** 014 020  Rio green....... 010 011

Teas—Higher grades are firm. Aectivi-
ity. Latest reports announce a strong
little improvement in the whole market.
New crop Japans are on the way and
are quoted firm.

Nuts—Shelled almonds and walnuts
are firm. Advices from Brazil state that
the market there continues to advance
under a decided shortage in the erop.
The unsold supply still to come forward
is estimated at not over 3,500 tons.
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In connection with nuts a prominent
operator in New York said recently:
“‘The position of almonds remains un-
changed. There are reports, now, that
some sections in France were not as
seriously affected as others, but all re-
ports agree that Tarragonas have been
severely damaged and that the erop will
not exceed 30 per cent. of a normal yield.
In princess paper shells, the damage is
not quite as serious as was first stated.
Walnuts: Stocks are unusually small and
are now in cold storage. An advauez of
| eent in all prices is to be not2d. Fil-
berts: Firm and unchanged.’’

Almondn g‘ommtu oo %{;
ons
e, S 11
uts, Greno!

e rdeaux. cees. B 31
el 20st: 0 58

= 0329 030
Filberts........ 013 013}
P 016 018
Brazils......... e
FORREIE. PORIBOML. .« o svsiver soonin sonpmbveninr 008 012

Spices—Cream of tartar remains firm.
The demand for spices is searezly more
than ordinarily.

Puppor-, black.. 016 018 Oloves, whole... 035 0 35
*  white. 022 035 Oream of tartar. 0 22 0 38
Alispice......... 014 016
. TR 01e e whole.. 014 016
llm.muné-... 075 080

............ 23 M1 xed pickling
02 0% spices, whole.. 015 016
02] 0123 Cassia, whole... 030 025
0 03 Celeryseed..... .... 024

Rice and Tapioca—This market is
quite firm, tapioca especially. There is a
summer demand for both rice and tapi-
oca which has toned up the market.

Per Ib.
DRI B o5 oo sivoihainsons soonsiy enamean 003 008}
Standard B. from mills, 500 1bs. or over, f.0.b.,

Montreal 3
Rangoon... 0 §'
oy 00

apan. .
Java .. 007
&mlinn ‘0) g
0 ..

ta .. 008

Taplocs, medium pearl 0 043 0 05}

Beans—The market is quiet. Business
is searcely up to the normal here.

Prime beans, Lo‘bushel ........................... 210
Hand-picked PRI . ..o oo secures ares 22

MANITOBA MARKETS

POINTERS—

Strong—Canned goods, tapioca, nuts.

Firmer—Beans, evaporated apples.

Winnipeg, May 19, 1910.

The general strengthening of the mar-
ket last week has been warranted, it is
believed, by the still increasing demand
for goods in every part of the west.
Last week the weather broke out fine
and warm and business in every phase
has taken on its usual midsummer
briskness. Wholesalers and brokers are
better pleased with the way goods are
coming in, no doubt due to the increas-
ed facilities of lake and rail routes.
West of this city the railways are taxed
in making prompt distribution, but
there has been little complaint on this
score. There is a tendency on the part
of the merchants to buy too heavily
and overload their stocks due to the
inevitable advance in markets, as a con-
sequence orders are very heavy and
trade is easily secured. Travelers have
been forced to hold merchants down to
limited orders due to scarcities and the
possibilities of overstocking him.

This is a peculiar condition of the
trade at present and has been brought
about by natural means,

THE CANADIAN GROCER

Sugar.—It would seem that the Can-
adian sugar market—in the west at
any rate—is becoming more and more
independent of the United States mar-
ket. It is not usual that our market
holds out so long against advances in
New York. Last week there was an ad-
vance across the line and no changes
are quoted here. Whether the Canadian
market will follow or not is a question.
U. S. values are quite as liable to go
down before a rise takes place.

Montreal and B 0. mn'nuhud RODR e g 65
.......... s il

Py nllqw, in bbl.l ........ . 595
ln;n: in bgﬂ © 800
sugar, . 600

.- i . 620

iod 3 small guantities. 6 25
Powdered sugar, in bbis...... 6 80
at ’ in bo: - 6 00

8 65

6:0

z 60

60

Foreign Dried Fruits.—Reports of
frost came from fruit crop centres re-
cently and such a condition always en-
hances values on present marketable
goods. Peaches, pears and apricots are
exceptionally strong and further ad-
vances may reasonably be expected. The
prune quotations of last week are
strongly maintained and the demand
continues heavy.

Bmym: Sulum nminl, uncleaned, perlb........ 006 011
cleaned, per lb. 009 013
Vllonch rdllm, Rewley's, f 0.8. SERL
selects 180
5 " layers - 28 19
California raisins, ome leodsd in i 1b. packages
................... 0 06
92 " fancy leodedk in ! 1b. packages
................... 0 06
o chome uoded ln 1-1b. packages ’
................... 007
» 2 fanoy mdod ln 1 1b. packages :
per package 0 08;

Rlll‘m 2crovm mumt.al.l per 1b.

Prunes, 90-100,1b .... 0 05} l runes, 50-60 1 UT;
I 80-90 * 005 Prunes, 40-50, . o0 083
ae 70-80 ** 0 06 Silver prunes,ac.

i 60-70 ** .... 007 to quality..... 0 09} 012}

(& urnnu uncleaned, loose pack, per 1b..
dry, clolned Filiatras, per 1b . &

' wet, cleaned, ;ier 1b 007

4 I“llht.ru, in 1-1b. pkg. dry, cleaned, per1b... 0 08

Pears, perlb.... 009 015 Dates, per 1b.,

Peaches, stand- Hulluwu. bulk .... 0 064
ard,perlb.... .... 0 083 Dates, Fard, 93
Peaches, choice. .... 009 1b. boxes. .... .... 130
Aprioots, stand- Dates, packages
ard, perlb.... .. os D35 30incase..... .... 007
Apricots, choice Figs, perlb..... 0044 005
BN s e Peel, 1b., lemon .... 0 095
Plums, pitted,lb 0 11 0 12 " ‘* orange .
Nectarines, Ib.. .... e * citron. 013} 0 18

~ Syrup and Molasses.—The competition
in syrup compels a reasonable quota-
tion in comparison to the heavy de-
mand. The volume of business in this
line is greater than in any preceding
year. The molasses. market fluctuates
little and the same is true of the de-
mand.

Nyru
24“h tins, per case
14 5-1b. tins, per case
6]0-1!: tins, per cass
3 20-1b. tins, per cas:
Half bbls., per 1b..
Barbadoes molasses in
“Jingerbread molasses, § bbls., per gal.

New Orleans moluu-, bbls., per gal..
Ohallenger, 8 10-1b. tins, per case

1

SEREEYT

“bbh , per gal

PooO O

-
;o

Nuts.—The advances of last week are
rigidly maintained and the quantity is
going out in a remarkable manner. This
is an instance where high prices do
not count in the ever increasing de-
mand for high class goods. The shell-
ed nut trade was never better than at
present.

Shelled Walnuta, In boxes, per TR
ll perlb.. .
:: Almonds, ln boxeu, perlb..

small lots, per ib.
Peanuts, Japan, por R e s i hsens

Honey.—We cannot quote higher prices
and certainly nothing lower than the
following, are quo by the whole-

salers. The 12 oz. jar was known to
sell for $1.95 recently. The trade is all
that can be expected.

Ho'r.ley, 2} 1b. ‘L“ms. per tin

" 12 oz jars, per dozen. . 5
o AN GReIeRrIb e S e
Lard.—The trade is quite good but
the output has dropped oft slightly. The
expected advance may not oceur soon,
but nothing lower than the following
are in sight.
luu 204b. paila; .. vineesien e
‘' 3b. tins, 60-1b. cases......
10-1b. tins, 60-1b. cases
(ulupnuud 20-1b. pails, per pail
5-1b. tins, 6b-1b. cases eSS
Rolled Oats.—A whulesaler said to-
day that the demand for rolled_ oats
was too good for an extended period of
such low prices as are being offered
just now. Producers are coming up a
little and a stronger market is believed
to be in sight here.
Rolled oats, 80 1b. sacks, per801bs.................... 175
“ 40 “™ W gg
b 20 o )
“ 80 “ (8, 10s),
Maple Syrup.—This produet has prov-
ed popular in quality this year and it
is making its own way on the market.
The result is that as time goes on the
output will increase, and. stronger
values later in the year are inevitable.

24 quarts, per case. 8 50
12} gallons, per case & 785
6 gallons, percase.......... .. 72

Tapioca and Sago.— l‘luse two lines
are strong, perhaps the strongest in
the list. A quarter cent advance on
tapioca is sure to come soon, according
to the present tendency.

Pl tapioos, DRI 1. byt o e g R s e : 053
Bago; PR . . £ a5l o v St a5 054

Beans.—There is much unvest in the
bean market just now and wholesalers
have been forced to pay higher prices
recently. Whether this will continue or
not is uncertain as it is believed there
is a good supply somewhere. It is cer-
tain that merchants will have to pay
more, however, if the present condition
is maintained, since the wholesalers’
margin is claimed to be too small.

3-1b. picker, per bushel....

2%
Hand picked, per bushel. .

235

Evaporated Apples.—It is reported in
wholesale centres that this product is
on the rise, but the advance will be
gradual; 8 cents is the general quota-
tion to-day, and an effort is being made
to put on such quality as will insure
better values.

BRITISH COLUMBIA MARKETS.
Vancouver, May 19, 1910.

With the incoming of new potatoes,
it is quite surprising what a large
amount of old stoek is to be found.
There are no Asherofts, of course, but
there are plenty of good potatoes. Not
so very long ago, the price was being
hoisted systematically, the general state-
ment being that potatoes were scarce.
Now it is being seen that large quantities
were held, for their is an abundance on
the market. It does not make much dif-
ference to those commission men who
hold them, as the price which has ob-
tained for a couple of months past wili
more than conmepsate for the drop now.
They advanced to even $40 a ton, and
now are quoted at $23, and even at that
there will be difficulty in clearing out

i b A A
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-813 Dcmini »n Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information sbout B.C. trade.
Oable Address—" Robin,” Vancouver.
Codes—A O, bth Edition; Revised Economy; Modern
Economy ; Utility and Dowling's.

McLFOD & LARKSON

Manufscturers’ Agents and Wholesale Commission

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-class Gro-
cery Agencies. Highest References.

F. G. EVANS & CO.
30 Water St.  VANCOUVER, B.C,

Wholesale Grocery Brokers and
Manufacturers’ Agents

Correspondence Solicited.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Hanufacturers’ Agents amnd
Wholesale Commission Merchants

Codes—A B O 6th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

Correspondence Hlth-l
Bolicited References

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest kers and shippers of first-
class Fruits of all kinds in Bri Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Street, Vancouver.

Wholesale Manufacturers’ Agents

Correspondence Bolicited,

F. R. McINTOSH & CO.

Vancouver, B.C.

Nature has solved the
roblem of distribution.
t uses a multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.

ORE THAN SEVEN
THOUSAND pairs of
eyes—interested eyes—rest
on this page fifty-two times
a year. By the use of an
inch space an advertiser is
able to place himself pro-
minently before nearly one
hundred pairs of eyes for
every cent the advertising
costs him.

— T West India Co., Ltd.

The Canadian house of

Sandbach, Parker & Co., Demerara, B.C.

Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.

WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - -

-  MONTREAL

—
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ts, Expert Tea Man Tells
How To Increase Sales

Mr. R. K. Stevens, representing Shaw, “‘liquoring ” quality. The consump-
e Wallace & Co., of Calcutta, India, a tea tion of tea in England, he said, had re-
N firm well known in both hemispheres, mained comparatively small until India
mmission arrived recently in America. In an inter- and Ceylon had begun to ship tea largely.
\C. view with the Tea and Coffee Trade The better liquoring quality of blends of
class Gre- Journal he expressed very plainly the India and Ceylon teas appealed strongly
= v opinion that the reason the consumption to Old Country consumers. The largest
of tea in the United States was practically buyers on the Calcutta and Colombo
tion ? at a standstill while the consumption of markets, declared Mr. Stevens, are
o coffee was increasing by leaps and bounds among the finest judges of tea in the
was that seventy-five per cent. of the tea world, and they buy for liquor, not for
nn imported was being bought and sold for appearance.
& appearance instead of for ‘““cup’’ or
its
oion Every time you buy Red Rose Tea you are buying a
; blend of Indian and Ceylon tea carefully selected for its
oo “liquoring” or “cup’ quality and not for appearance. Your
oo customers, don't know anything about the appearance of
VEN tea ; they do know about its “liquoring” or “cup” quality.
irs of Rich, smooth strength, delicious flavor, delicate aroma,
—rest these are cup qualities. In these Red Rose Tea is not
:;“:; equalled by any other tea in Canada. That is the reason
ser is for Red Rose Tea success. That is why it pays to
pro- recommend
y one
s for
C OS€ 1 ea

e e
e

Front Street East,
Toronto, Ont.

315 William Ave., } Branches T. H. ESTABROOKS
Winnipeg, Man. ST. JOHN, N.B.

P.S.—With your next order of Red Rose try a sample shipment of
Estabrooks’ bulk Blends of India and Ceylon teas in Black, Green or Mixed,
in the 30c. and 40c. grades. They are teas for ** liquor.”

TWO CENTS PER WORD

You can talk across the continent for two cents

per word in a Canadian Grocer Want Ad.
9, R
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what is in hand before new potatoes
come in. However, Vancouver uses a
large amount daily, and with a low price
there are hotels that will take them.

Suger, standard Butter, local
granulsted.... .... 580 CreMInery ..... -... 035
Sugar, Imported 525 Butter, Western 0 22 0 35
Val. ralsins, Ib.. .... 0064 Eggs, Californis. .... 030
Cal AN | &l‘oul ...... 0328 030
Prunes.......... 0 0 omt Ontario 0 14§ 0 18
Ourrsnts. ... .... 0084 0 07 “" Manitoba 014
Mww.mou 013 an .......... 024 gg

: B o vons
o::mu.mo vous; BN Lard, compound 017}
1h-,.4.,..r..‘)....‘4~a°co Ashorofts, ton.. .... ®
Beans | el

" & 3" Cal. Burbsnks.. .... %

D G Pt s
aEpsSss 888

NEW BRUNSWICK MARKETS.
St. John, N. B., May 19, 1910.
There have been few changes in the
grocery markets during the past week.
As stated last week all canned fruits
and vegetables have advanced. Butter
is firmer and in one or two other lines
slight changes in quotations are listed.
The present prices are:—

Barbados,gi 032 038

030

5 8% 8%

OO0 OW WU
8838 g8 sEemsNE:

g

3

g

o

8

M O =D

dozen....... 170 180

Red spring... 650 675
,ézzo 22 Cohoes....... 600 625
175 18
Cheess, new, 1b 0 14 0 143 dozen. ...... 28 139

Lard d Baked beans,
lb..???,o‘_',n,,ou 0144 dozen....... 120 1%

7 Fish—
Lard, pure, lb... 017 C 17} Dok, &Y. 300 435

Pork,domestic . salt,
mess. ... 2800 3860 bhls.... 478 500
Pork, Ameri Bloaters, box... 08 0%
can clear... 89 50 32 00

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The Dominion Register Co., Ltd., of
Toronto, held a Convention of their
salesmen the first week in May and were
invited to visit the plant of The Me-
Caskey Register Co., at Alliance, Ohio,
The Dominion Register Co., Ltd., of
(Canada is a licensee of The MecCaskey
Register Co., of Canton, Ohio. The man-
agers and salesmen spent an entire week
at the plant of the latter company to
beecome thoroughly educated on the sys-
tems of the company, which are dupli-
cated and marketed in Canada by the
Dominion Register Co., Ltd., and the
president of the Dominion Register Co.
took advantage of the opportunity to
banquet the Canadians at the Canton
('lub. The entertainment was one long
to be remembered by those who were
present. The banquet hall was beauti-
fully decorated with Canadian and Amer_
jcan flags, and the environments gener-
ally, were such as made the ‘‘foreign-
ers’’ feel thoroughly at home. Mr. Ry-
ley, president of the Dominion Register

Co., Ltd., although his home is in Can-
ton, is a Canadian, having been born and
reared in Canada, and having started
his business ecareer with the Canadian
Bank of Commerce. Altogether the Can-
adian boys who made the trip to Canton
and who are now back in the field dis-
tributing the Dominion produets are en-
thusiastic over the treatment accorded
them in Canton, and as a result of their
week’s education there, have entered
upon their duties for the Dominion Reg-
ister Co. in a way that means success for
each and every one of them. Those who
made the trip to Canton were as fol-
lows:—H. B. Maecdonell, managing di-
rector, Toronto, Can.; J. C. O’Connor,
sales manager, Toronto, Can.; E. McCall,
H. H. Jack, P. M. Corcoran, George
Cameron, H. N. Hill, P. J. Morton, J.
H. Farwell, W. H. McDermott, David F.
Milne, F. T. Oldfield, W. G. Stewart, A.
M. Almas, W. B. Pierce, J. R. Lumley.

G. S. Buchanan and G. 8. Ahern, form-
erly with D. Rattray & Sons, have open-
ed offices in Quebec as ecommission mer-
chants and importers. The former has
a connection of three years, while em-
ployed by the Rattray firm, and the lat-
ter six years, with the wholesale trade
of Quebec. They anticipate featuring
sugar, molasses and kindred lines, while
they are aeting as selling agents for sev-
eral speecialties.

R. B. Wiseman Co., Winnipeg, have
sold their storage and forwarding busi-
ness to Ferguson Bros. They have re-
tained their wholesale grocery brokerage
business, to whiech they will now have
time to pay inereased attention. They
propose developing their brokerage busi-
ness to larger proportions than it has
ever had.

Lunham & Graham have removed to
559 St. Paul St., Montreal, where they
have secured larger quarters. A re-
frigerator plant has been installed for
the sdafe storing of their Corona butter,
while alterations to the warehouse are
being made, which will particularly suit
it to the needs of their business.

Vegetable Butter.—Further investiga-
tions regarding the introduction of eoeo
fruitine on this side of the Atlantic eon-
firm the view that its use will produce
a revolution that will distinetly benefit
householders for all eooking purposes
and all purposes where pure lard and
cooking butter are employed with this
article, which is manufactured from
cocoanuts, and is a genuinely pure ex-
tract of eocoanut produced in Marseilles,
and shipped from there under the name
of coeo fruitine. It is shipped to this
country in a hardened form, although
used in France in the form of oil largely.
Coco fruitine is used in enormous quan-
tities by the large biseuit makers in
Great Britain and on the continent, and
the manufacturers have found it neces-
sary to greatly increase their faeilities
for producing it. It is singularly whole-
some, and nourishing, and its easy diges-
tion, compared with other substitutes
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therefore commend it greatly. The nour-
ishment eontained in this article is great-
er than that from similar goods. It is
made in such form that all moisture is
eliminated, making it, therefore, more
economical in use, even although the in-
itial price is not any more than pure
lard. Its absolute purity, its nourishing
qualities, the economy in its use, and
its agreeable taste, so far as there is
any taste to it, all favor its large use.
Arthur P. Tippett & Co., Montreal, have
been appointed agents for the manufaec-
turers for Canada, and as this firm does
not handle goods that they are not per-
fectly satisfied with as filling every
known requirement of purity and relia-
bility, it is a fair eriterion, without any
other evidence, it is all right.

Recently some 500 retail grocers of
Philadelphia, Pa., were guests of the
Campbell Soup Co., at their large plant
in Camden, when two hours were spent
inspeeting it, and the methods used in
manufacturing their soups. The care ex-
ercised to prevent anything but the high-
est quality of products from being a
portion of the ingredients was a revela-
tion to all. Sherry and Madeira wines.
imported from Spain and used in the
ox tail and moek turtle soups, vied with
the selected dry-picked fowls, glimmer-
ing Patna head rice and butter used in
chicken soup in their interest to the gro-
cers. The plant was in full operation,
and a good idea was given of the ability
of the machines to handle over 400,000
cans daily, as is frequently done while
tomatoes are being received.

S. T. Nishimura & Co., Montreal, on
Monday received samples of new crop
Japan teas, being the first to arrive in
Canada this season. These samples have
been forwarded to their various agents
and submitted to jobbers, who are re-
porting the teas as being of excellent
quality.

Chr. Bjelland & Co., Stavanger, Nor-
way, the packers of the King Oscar
brand of sardines, have placed on the
market a new line—smoked herring in
bouillon. These goods are small her-
rings, not much larger than sardines, and
are packed closely in sardine style, conse-
quently, the econsumer gets a lot of fish
for a small price. The liquor is a spiced
bouillon, and gives the herrings an ap-
petizing flavor that will be pleasing to
most palates. Each tin weighs 14 oz,
and as they can be retailed at 10c¢ per
tin, and give hoth wholesaler and retail-
er a good profit, the line will be a popu-
lar one with the trade. Mr. Henderson,
of J. W. Bickle & Greening, Canadian
agents for Bjelland & Co., reports that
the first shipments have been well distri-
buted and repeat orders ‘have been
cabled.

J. W. Lefebvre is now selling J. & A.
Carpenter’s meats in glass, which are
packed in TLondon, England. Egon
Clavel, 209 Coristine building, Montreal,
is agent for Canada. Mr. Lefebvre, who
was with the Ozo Co., is widely known
in the trade.
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WHICH WILL IT BE?

Profit to &ourself.

Pur ity Flour { Satisfaction to your customers,
OR

Ordinar A\ Flour { Doubtful profit.

Dissatisfied customers.

For the sake of the profit for which you work
so hard—for the sake of the business which
you are trying to build up—for the sake
of your own peace of mind—let it be the first.

Quality in flour 1s the mainstay of our busi-
ness. Let the Quality of

PURITY FLOU

help you too.

Let it help you, not only because of the know-
ledge that you are supplying your customers
with the best that can be had—something
the customer comes back for but not wiZA.

But also let it help you increase your gro/f in
particular and your business in general.

Buy the flour that commands Good goods mean good customers. Sell the one to the
the fancy price. other and you get good profits.

Order Purity Flour Now

Western Canada Flour Mills Co., Limited

TORONTO MONTREAL

WINNIPEG ST, JOHN, N.B. BRANDON
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Cracks, Helds, and Rots in Eggs Ruinous to Trade

Three Dead Losses Which Revert Back to the Producers —
System in Denmark Which Prevents These — Merchants Too
Keen on Accepting all Kinds of Eggs — Would Make it Illegal

to Sell Bad Stock.

By Jno. A. Gunn in Canadian Farm.

There are three big, dead losses in
egos: losses from eracked, losses from
held eggs and losses from rots. The
cracked are usually eaused in shipping.
due to rough roads and handling.

Held eggs are caused by the farmer or
small dealer waiting for an advanece in
price. This is especially the ease in the
fall. The third loss, rotten eggs, is
caused by various things: one big cause
is the heat of the summer, one hour’s di-
reet rays of the sun will put an egg out
of eondition, partieularly on hot days.

Another cause is by the hens stealing
nests and the eggs not being gathered
until they have spoiled. Another eause
is carelessness on the part of the farmer;
he gathers his eggs any time that suits
his eonvenience, puts them in any place,
without any thought of the future, and
takes them to town whenever it pleases
him.

Thus the eggs go through a proeess of
heating and cooling which causes disin-
tegration to take place rapidly.

How to Eliminate Loss.

Now what are the remedies? There is
a eonsiderable loss to the individual
and to the eommunity by the present
methods of lLandling, and it is time for
us to eonsider the ways of eliminating
this loss, so that the businesslike farmer
may adopt them. improve his egg busi-
ness, and make money by doing so.

It is hardly reasonable to expeet any-
one to improve his business eonditions
nnless he realizes a financial benefit
therefrom. Everyone likes to produce the
best of everything, providing they ean
make more money than by selling the in-
ferior article. It is only reasonable that
if the farmer brings in good, No. 1 eggs
every week, he should get more than the
one who does not. Under the present
cirenmstances he does not, eonsequently
the tendeney is to let the care of the
ezgs slide.

Would Pay Higher Prices.

The question now evolves itself inte
one as to how we, as wholesale men ean
seeure a better quality of eggs which will
justify us in paying a higher priee for
the artiele, which we are quite willing
to do if the standard is raised. It may
not he known, but in purchasing eggs
we do diseriminate, and in certain see-
tions where they have improved the
standard and where the eggs are more
regularly ecollected, we pay a higher
price than in other distriets where these
conditions do not prevail, proving eon-
clusively that more attention to these
details will insure the farmer greater re-
turns.

I am fully eonvineed that only proper
legislation prohibiting the selling of bad

or rotten eggs and a co-operative method
of colleeting or gathering the eggs, based
largely on the system adopted in Den-
mark. will prove effective.

When recently in Europe I studied
conditions there. I found that where
there existed a wise co-operation they
realize, on an average, far more for their
eggs than what we do. I found that
they eommand a higher price on the best
markets in Great Britain, and I naturally
asked myself the reason why and took
the pains to find out. I found that un-
der conditions that are not as favorable
as what we enjoy in many respeets, they
were able to produce more and realize
higher prices.

Naturally I wanted to know why this
was so. I found that their extra profit
was largely due to the faet of a more
honest, businesslike method of eolleetion,
and that an intelligent eoncentrated and
universal system of eco-operation had
brought about these results.

The System in Denmark.

In Denmark they form eco-operative
egg assoeiations or ecireles; members are
accepted on application by paying a
small nominal fee. They have to de-
liver all the eggs produced by their hens.
setting eggs and aecidentally found eggs
excepted, in a manner and on days fixed
by the officers of the circle. No eggs
more than seven days old are delivered,
transgression of this rule is punished by
a fine whieh reverts to the assoeciation.
Fach member undertakes to colleet eggs
every day, and in the hot season twice
a day.

Accidentally discovered eggs or stolen
nests must not be delivered. Artificial
eggs only are to be used as nest eggs,
and the hens must be kept from the
nests during the night; only elean eggs
will be received. Every member gets a rub-
ber stamp with ink and pad; the num-
ber of the cirele as well as that of the
member appears on the stamp. each egg
being stamped plainly on the large end,
so that the owner of every egg may be
identified. The necessary capital for pay-
ing eash to the members on delivery of
the eggs is provided by a loan, the
members of the eirele becoming re-
sponsible for this loan. The eggs
are paid for at a price set by the
circle direetors, and whatever over and
above this price the eggs realize is paid
later on to the members of the ecirele,
after dedueting the current expenses.

The directors undertake the disposal
of the eggs, find the best market, and
realize very much higher prices than
would be possible by individuals work-
ing along individual lines. The result of

42

all this is that when you look into shop
windows in London, you see eggs with
stamps on the ends, as referred to above,

ticketed at a mueh higher price than or- -

dinary stoek. This stamp being a guar-
antee of quality, the consumers are will-
ing to pay the extra price asked for
them.

Make it Punishable Offence.

I believe that it is manifestly in the
interests of every individual producer,
as well as everybody interested in the
distribution of eggs, that legislation
should be enacted making it an offence
against the law to market, or offer for
sale bad eggs. We also should inprove
our methods of gathering and collecting.

As everybody knows, the system to-
day is most primitive; either a few in-
dividuals go around and ecolleect the eggs
from the farmer, taking everything they
offer, good, bad and indifferent at the
same price, or else these eggs are taken
to the country merchant who has neither
time nor inelination to go through them,
and who is eompelled to pay good eash
for everything that offers.

The competition in buying eggs
through the produeing season is so keen
that buyers are afraid to insist on being
allowed to rejeet bad eggs, the  store-
keeper stating that if they do not acecept
them someone else will, so under this
method there is necessarily, and will
continue to be a very great loss, and a
shrinkage which is borne by the trade
generally and primarily by the farmer.

BEAN GROWERS' ASSOCIATION.

Ridgetown, Ont., May 17.—At a large-
ly attended meeting of bean growers and
dealers: held here on Saturday the On-
tario Bean Growers’ Association, pro-
visionally formed last February, was
actually organized. A large number of
members were enrolled, and the indica-
tions are that the list will grow rapidly.

The addresses largely related to the
improvement and cultivation of the erop.
A strong point urged by praetically all
the speakers was the necessity of using
first class seed, by which means inseect
pest could be suceessfully combated and
the yield immensely increased. W. C.
Newman stated that though the Canad-
ian Northwest offered a large and grow-
ing market, in which the consumption of
Canadian grown beans had doubled in
the last 8 years, in order to meet Ameri-
can competition Canadian growers must
produce beans of the highest quality.

DIRECT SERVICE MONTREAL TO
COHICAGO.

Montreal and Chicago now have a
through freight and passenger serviee by
boat, via the Great Lakes. This was in-
augurated by the arrival in Chieago on
the 13th of the steamer City of Mon-
treal. Although a failure. when previ-
ously tried, this traffic bids fair to be
suceessful, and will form an important
link in the transeontinental route.
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The chance of your lifetime!

The Wonderful West, whose prosperity and greatness is only in its infancy, is in need of
just the goods you manufacture.

Will you avail yourself of our services for the handling and disposal of these goods?
We have grown and are still growing with the WEST, and have a thorough grasp of

Western Trade, its developments and requirements. Large track warehouses at the leading

strategic business points are ready to handle your wares! Get in touch with us to-day.
We can offer you conscientious, thorough and reasonably-priced service.

"NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers

Winnipeg Regina Calgary Edmonton Fort William

Storage for all classes of marchandise. Cars distributed at Calgary, Winnipeg, Regina, Edmonton, Fort William

=
| Old-Time Purity

of the contents and manufacture is the outstanding feature of

(13 13 E
E.D.S /ore\ BRAND
JAMS and JELLIES

Our claim to ABSOLUTE purity is stronger than mere assertion. The
Government Analyst has certified “E£.D.S.” Brand 100 per cent. pure. Send
for Bulletin 194 from the Departm=nt of Inland Revenue, and see how
E.D.S. brand outrivals all other brands in purity. We use no preservatives
or coloring matter, and never have used them.

Isn’t this the line to handle, Mr. Grocer —a ‘quality
line that never fails to bring the repeats?

Equally profi&ble to handleis “E.D.S.” GRAPE JUICE

—a non-alcoholic, appetising and refreshing drink! It’s
proving a rare seller. Try a case.

5 E. D. SMITH i Firms

WINONA, ONT.

AGENTS—N. A, Hill, 25 Front St, E.,, Toronto; W. H. Duan, Montreal; Mason & Hickey
Winnipeg; R. B. Colwell, Halifax, N. S.; J. Gibbs, Hamilton.
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HOW IS YOUR STOCHK OF

CHEESE?

The opportunity to buy Fall
Cheese will soon be past—stocks
are limited.

We have some very fine Septem-
ber Cheese from best factories,
and would suggest that you look
over your stock and

ORDER NOW

LET US SEND YOU AT THE SAME TIME

a shipment of our Premier Quality Smoked
Meats and Maple Leaf Brand Pure Lard
or Easifirst Shortening.

GUNNS Pork and Beef Packers
LIMITED TORONTO

A Reindeer Milk
Baby
He looks it.

e
/_\

R e e,
AT 2
Young Canada is Being Raised on

Reindeer Condensed Milk

The richest and best
HOW IS YOUR STOCK?

The Truro Condensed Milk Co., Limited, Truro, N.5.

CHEESE

cheese are now in.

New

We can ship promptly either

large or twins.

We have afew only of last

year's cheese. They are now in

prime condition and sure to give

satisfaction.

F.W. Fearman Co.

Hamilton

MILD CURED

Breakfast Bacon
Skinned Backs
and Hams

Finest Quality. Made from Selected Hogs.
Made under Government Inspection.

The WM. RYAN CO. |

LIMITED

PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front 8$t. East, TORONTO
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4 2 s little easier on aceount of an aceumula- {
Live and Dressed Hogs Placed at Higher Prices i i o athers did not quote
a reduetion, maintaining that the mar- i
Scarcity Has Helped Boost the Prices—Butter Suffered a Gen- ket was steady and firm. {
eral S8lump During the Past Week—Egg Market a Little Easier Long clear bacon, per 1b 0 154
and Should Become More General — New Cheese Markets Re- Simaked Laeekaas bmoon, per T
ine i i i i Roll bacon, 016
port Decline in Prices—Poultry Remains Quiet. Tk baes. A |
Medium hams, perlb........ ..ooooi civiniiins oens 018 |
: > oy Large hams, per 1b.. .. 017 017}
Butter and eggs are both oeeupying a thing about the present condition, ae- Cookedhams ... C eereesiieie sen 026
. : m H . . Fresh sho ulder ham: A e S sh 013
prominent place in the market. The cording to loecal men, is that the drop is  Shoulderbutts ...l 000 017
former has declined generally. It was coming all at once, instead of a cent Btkw blamw perib. - Sen
not a drop of one eent at a time. The unow and another one a week later. There gh“'!mﬂ pork, per bbl - 28 v 29 00
. 3 ’ £ ’ 5 g 3 ort out, per bbl......... . 30 00 31 00
market held on at a high figure until will probably be little further ehange for Lard, tieroes, per ib - Q151 016
two weeks ago, when the first break oe- some time. Receipts for the week are oy 016401
curred. Last week it was sharper than 9,257 packages, as against ‘5,4(}9 pack- g SeeRoRSSLUe S S
ever throughout the whole country, and ages same week last year. Since the be- Live Bogs looal Jman

the bottom price has hardly been reach-
ed yet.

Eggs have remained firm. The pro-
duetion is heavy and it might be expect-
ed that the price would have dropped,
but it is apparent that a large percent-
age have been put away. The price is,
at any rate, a little easier.

The provision markets display a new
firmness. Live and dressed hogs are de-
manding higher figures, owing to a pres-
ent scareity of supplies. Lard is firm,

ginning of the season, May 1st, the re-
ceipts are 16,479 packages, as against
11 497 same period last year.

BRI I CORBMOEY - <« - +.-.00.000 600000000050 50 00m veee 025

Dairy, tubs, Ib...........
Fresh dairy rolls. .........

Cheese—There is little change in the
cheese situation. New cheese is coming
in quite freely, but still not up to the
same period last year. Reeceipts for the
week are 20,571 boxes, as against 23,458
boxes same week last year. For the sea-
son they also show a falling-off, being

Butter—Prices suffered a bad fall dur-
ing the past week. Five eents is prob-
ably the outside figure of the decline. It
was fully expeected in one sense, al-
though some believed it would be a slow,
rather than sudden slump. Butter is
coming in freely, practically more being
received than ean be readily handled. In
regard to the following prices some quo-
tations give the outside price one eent
higher.

although in some quarters it was quoted, 1. 30496 hoxes, as against 34,969  Fresh cresmery priRk.............ooorooios.) 0% 025
as well as backs, at slightly easier prices. pla S T 90 rmers’ separator butter .... 072 023
2 boxes same season, 1909, SUT s oholos 020 091
Poultry has not entered its season and g Baking DUCOSr ».veverrnnnsns 017 018
is temporarlly qulet. Honey is ﬁrm, u;'vel’;l,‘l:xr:'ei‘.'.l ...... e S i TREGO VOB i coi v vin s s o caismas SRt S 018 019
. o i twins N n - 5 1
with the demand firm. 'Cheese quota 5 oo Cheese—There is nothing featuring the

tions at the various boards are easier,
although a better price should be re-
ceived before long. The old variety is
firm, with the demand normal.

MONTREAL.

Provisions—Dressed hogs are 50¢ high-
er, in view of a temporary searecity. Oth-
erwise the market is steady, with only
a fair volume of business moving. The
main cause for this dullness seems to be
the quantities of fresh vegetables and
fruits that people are bsying.

P

" Hionon, 50 1ba., per Ib
Xe8, Ly POFAD. . s v crrerr e e
Onses, tins, o'.chlgllg.,pe.rllb“. s

ce
e
ST

Old cheese, large...... ....
Eggs—The quantities of eggs now ar-
riving make it hard to understand the
method by which the price keeps to its
present level. Receipts for the week are
13,911 cases, as against only 11,572 cases
same week last year. For the season
they are 28,245 cases, as against 24,427
cases same season, 1909. In view of
these figures it can only be the increas-
ing consumption that keeps the price
where it is.
e e R S A IR 021

Maple Products—At first hand there
is practically no sugar or syrup held. It
is all in the hands of the jobber or re-

cheese market. The price on the boards
has dropped from 107-16e to 1054e. Re-
ports state that not all the offerings were
sold. Old cheese is firm at 1234e¢ for
large, and 13e for twins. New stocks
are beginning to move at 12e.
Eggs—The egg market is fairly steady.
Receipts have been liberal, with a re-
sultant deeline in price. It is learned
that farmers are receiving 17%4e to 18e
a dozen, and at these figures they are
being stored away for next winter. This
should make eggs dear when the next
snow flies. The production seems to be
undiminished. It may be said that the
prices to the trade vary. Some quote

. 01
“" “" “" " g 01 =8 s e &1 2 . rhi o ac 1
i AR TN S T ' tailer. In view of this situation, there 19¢ to 19%e, while others go as high
’.Ih,t.ln‘%)lblnou per Ib.. 017 it little to report. Prices are sure to be as 20¢ to 21e.
lubs, 60 1bs. net, perlb..... it SR 1. h s e
Tieroes, 3761bs., per Ib.... 11111111111 L 016 iigh to the consumer this year. Wewmioggn..c. 1L S Sttt 019 031
e Compound maple syrup, per Ib 044 0 05 - 3 i .
zas, SO1ba. ot pet ... o gg; ey v, pe | o Poultry—This market has changed
E'""' e 012 Pure syrup, %‘“;btitr;n ------ a0 but slightly. The farmers are busily en-
Palli, wacd, 01kia, neh, 5av Ib.. 011 Honev—H th : ith gaged with other work, and, besides,
Palls, g{gi : oney—kHoney 1s quiet, with 1o heng are more valuable as the producers
012y changes in quotations. of eggs. It is expected that in a short

| White clover comb honey (nominal prices)....... 015 017 1 N 1 71
ogs. 51 80 Buckwheat, enieied o P -3‘,‘%‘3‘,’?‘ time a marked improvement will be felt.
over, strained, 3 . tins. . i
\ 3080 Buckwhest comb............................... Vifiesr JEUT RN el £
. 20 50 . Turkeys, per lb., large.. i 017 018
“9 25 — L AR L S SRS e S 016 017
18 00 :
26 50 TORONTO. Honey—The market is featureless, but
216 = steady, and remains firm. Demand re-
016 Provisions—Another upward move- .in 0
016} 7 ment inghe hog market has oceurred dur- s e e et
s . y X! . . CANS...... ...o000
g};‘ ing the past week, due to-a shortage of £ :' A i atte 019‘01;
018 supplies. Hogs are reported searce  «  u gomp per do PNl A
8}3| thl‘OIlghOllt the country, and from $9 ) Buckwheat honey, Ib. ... ...\ ocvees coosrvonss cons 007
8}8‘. $9.40 is being offered. Some specially
Windsor ,skinned, backs, per Ib... e 03 selected brought $10.25 per cwt., weigh-
l{:’:’m‘ oless, short, perlb....... ..o 998 ed, off cars. Dressed hogs are also firm, The Commercial Travelers’ Associa-
7 dresesd, perowh.........oiiiiiiiiiinins cone 14 50 and while the price ranged from $12.25 tion of Canada state that Robt. Ewers,

Butter—Butter is still on the tobog-
gan slide, being two eents lower than our
last quotation. Supplies are coming in
very freely, and the most satisfactory

to $12.75 for the most part, some offer-
ings of $13 were reported, and it is be-
lieved the latter price may become more
general. One dealer reported backs a
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the traveler who was convieted in To-
ronto of conspiracy in a proeuring case,
is not a member of their association. He
is not known to them at all.
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FAVORS FIXING PRICES.

Same Questions Affecting the Groce;y
Trade in U.S. as in Canada.

Springfield, Ill.,, May 19.—At the an-
nual eonvention of the National Assoecia-
tion of Retail Grocers here, President
Sullivan referred to ‘“‘a growing disposi-
tion manifest by the larger interests to
absorb the smaller interests and the only
salvation of the retailer lay along the
pathway of organization.”’

He cautioned the retailers to keep
close wateh on their business in order to
avoid leakages and thereby ecut down
operating expenses, and that, owing to
the keenness of eompetition, the groeery
business is no longer one of physieal en-
durance and horse strength and long
hours, but one which required work from
the neek up instead of from the neck
down.

He favored the system of plaecing a
protected priece on proprietary artieles,
maintaining that no one body eould ques-
tion the justice and righteousness of
manufacturers proteeting their own
trademarks.

Frank B. Connolly of the committee
on price maintenance reported eonverts
among the manufaeturers to this system
of proteecting the retailers’ profit, espe-
cially on the Pacific Coast, and gave the
further information that manufaeturers
throughout the eountry were watehing
its operation elosely with a view to fall-
ing in line.

THE CANADIAN GROCER.

There was also a heated discussion
relative to the action of the canners’ con-
vention at Atlantie City in February, at
which time that organization adopted
resolutions favoring the passage of a
parcels post measure at this session of
Congress. Considerable correspondence
was presented to the convention by See-
retary Green showing the action of the
canners as well as other correspondence
indicating that the packers would not re-
seind their attitude.

The retailers take offence at the atti-
tude of the eanners that parcels post
would save them considerable money in
shipping samples. The question was dis-
posed of temporarily by referring the
whole proposition to the resolutions eom-
mittee.

If the spirit of the delegates is any
eriterion as to their attitude something
warm in the way of a strong resolution,
if not open deelaration of war ean be
looked for.

L. F. Padberg said that the retailers
could expeet little assistance from the
jobbers and that they seem to be eon-
tent only when they were able to make
the retailers buy of them and then see
fit to sell the retailer’s eustomers.

MAPLE SYRUP!

Small’'s Maple Leaf Brand
is the Standard the world over.

CANADA MAPLE EXCHANGE
Montreal

FLY PADS

WILSON’S

PAY RETAIL GROCERS A LARGER
PROFIT THAN ANY OTHER WELL
ADVERTISED ARTICLE.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada.- They don’t
know what we can do. Asmall
advertisement in the

RINGSTON
“GLEANER"™

might bring inquiries. Better
write for rates to

I. C. STEWART, Hallfax

52 Highest Awards In Europe and America

WALTER BAKER & 0.’

2 CHOCOLATE
£, (OCOA

Our Cocoa and Chocolate
preparations are AB-
sOLUTELY PUrRe—free
from coloring matter,
chemical solvents, or
adulterants of any kind,
and are therefore in full
conformity to the require-

FPRCoe.

ments of all Pure Food Laws.

Walter Baker & Co., Limited

Estabiished 1780, Dorohester, Mass.

Branoh House, 86 8t. Peter 8t.
MONTREAL, CANADA

40 to 44 to the Pound!

Elegant, crisp Sodas, uniform in quality and just what your

customers will appreciate.

Are you selling this profitable line?

The Canadian Biscuit Co.,

La Perade, Que.

96-1
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Winnipeg

MADE IN CANADA

JUST ONE REASON WHY YOU NEED

The McCaskey Account Register

NEITHER you nor your clerks can be absolutely sure that every
article that goes out of your store is chlrgd to the proper person. If
you do not have THE McCASKEY SYSTEM.

With the McCASKEY SYSTEM it is impossible for you to forget
to charge.

Litile leaks will sink a ship—little leaks like forgotten charges will
ruin your business.

There are a hundred other reasons why you need the McCASKEY
SYSTEM. We'll be glad to tell you what they are if you will tell us
that you are interested.

A POSTAL CARD WILL DO

DOMINION REGISTER CO., LIMITED

Successors to The McCaskey Register Co. in Canada
96-104 Spadina Ave. Toronto, Canada

Montreal
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Sz Satisfied Customers

The good-will of a business that comes from a
long succession of satisfied customers, and the
advertisement that is given by word of mouth
from one pleased customer to another pro-
spective one, are valuable assets, and to acquire
them takes many years of earnest endeavor to
supply to your customers nothing but pure and wholesome goods.
Baking powder that contains alum is unfit for use in food.

MAGIC BAKING POWDER

CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one
made in Canada that does NOT contain Alum.

E. W. Gillett Co. Ltd.

Toronto, Ont.

L 0 28 28 208 S8 K SO0 208 S8 2O SOROE &8 208 201 SO S8 SO0 2 208 S8 S8 2O 208 208 TO% JO% JOZ JOT SOT 207 200 JOT 0% 202 X% 20

PRI, 8 3L LTI Ty 2% 208 K0 S8 28 208 S 208 40 S A g
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Talk

Preserved Meats

Butchers’ meat is dear,
Your customers feel the cost.

In the Summer time particularly Clark’s
Meats have advantages over fresh meats,

Clark’s Meats are ready cooked, easily
kept and far more economical.

RECOMMEND THEM,

Wm. Clark - Montreal

Manufacturer of high-grade
—Food Specialties—
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L. A. PRICE

OLIVE OIL

The Best—The Finest—The Purest

. IMPORTED IN CANADA.
IN STORE:

500 Dozen Extra French and Genuine Lucca Oil

%4 pt., ¥ pt. and quart bottles.
1150 Tins French and Italian
% gal., 4 gal., %4 gal, 1 gal. and 5 gal.
Try Price’s and compare It with others.
IT’S THE BEST. ASK FOR QUOTATIONS.

L. Chaput, Fils & Cie., s 2= Montreal

The
Fresh
Fruits
are
care-
fully

IJond|l|nn ‘diiﬂé;yﬂvlj*‘r‘rs> 4 /" ‘ P selected

Their

is indispensable if your biscuit trade v delicl-
is going to be a live business. Carr's ey - 3 ous
biscuits, whose unexcelled quality is W BEFEEIEN flavor

well known, reach you in a crisp, T Y appcals

fresh condition, because they are (0
packed right.

These are the kind to handle. ' . cvcrY"

body
r & Co., Carlisle, En
c:: ,,..A.f:w.(i & :eng You should have them in stock.

Hunbhn & Grer-ton, Winnipeg; L. T. Mewburn & Co., Agents :
Calgary ; Standard Brokerage Co., Ltd., Vancouver, el
B C.; T. A. McNab & Co., St. Joba's, Newfoundland. ROSE & LAFLAMME, Ltd., MONTREAL and TORONTO




THE CANADIAN GROCER

A plain business talk to our partners, the
Gracers of Canada, about stable profits

Have you ever figured out the source of the only profit
worth while in the grocery business? Take your pencil and
do it right now.

Transient business does 7o amount to much.

Your few score or few hundred dependable customers—
mainly your particular buyers—make up your paying trade.

They are precisely the customers who make your good
will a valuable asset.

These customers insist on the best groceries—inferior
goods will not satisfy them.

If they want biscuits they demand

CHRISTIE BISCUITS

because it's a matter of common knowledge that Christie
Biscuits are ““The Purest of all Pure Foods.”

Now, isn’t it as plain as day that the manufacturer of
high-grade groceries is your best friend? His reputation
works for you day after day—keeps on working for you even
on Sundays and holidays.

HIGH STANDARD GOODS ARE THE ONLY
SOURCE OF STABLE PROFITS IN THE GROCERY
BUSINESS.

The superiority of Christie Biscuits 7z conceded—has
never been seriously questioned.

You know that, your customers know it —more of them
will know it. Whether your best customer wants soda biscuits,
sweet or fancy biscuits, she invariably asks for Christie’s.

The name is a guarantee of biscuit purity and perfection.
And the fact remains that

““Christie Biscuits sell more than Biscuits.”’

CHRISTIE, BROWN & CO., LIMITED

v




THE CANADIAN GROCER.

As we have entered the field for the manufacture of
high-class pepsin chew:ng-gum under our brand of Y&S,
which for forty years has been the leading brand of
Stick Licorice sold in the United States and Canada,
we beg to call the attention of the trade to the Y&S pep-
sin gum, a strictly high-class article containing only the
finest ingredients. Y&S is the stam ofguahty. We
put up the following flavors: LICORICE, PEPPER-
MINT, WINTERGREEN, SPEARMINT. Order a
sample box (assorted if required) from your jobber.
There is no better gum made. Each piece wrapped
singly. 5 pieces to package. 20 packages to box.

National Licorice Co.
MONTREAL

Ak‘a’ -’:7'6\,‘ 3
AL NES
>, OO \

NELS®N'S

POWDERED GELATINE

r is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department,

Lotters Pateat

G. NELSON, DALE & CO., Lud.
EMBCOTE MILLS, WARWICK, ENGLAND

The above can be had from say of the fellowing agents:

he Bmith Brokerage Co, 8¢, John, N.B.
sit, Beott & 5.6 hon s t :
L. Watt & Seott, l;.*dl?uu: l(.”l.ng ’l'.o':lu.
. B. Ashley, 'fnlu
Gee. A. Stone, 84 [nns ofCo-n Bulldings, Vansouver, B.C.

FF—_—_——__—_—
| M°VITIE & PRICE

o —

M

EDINBURGH and LONDON

BISCUIT MAKERS TO

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds are specially recommended :

The Premier Biscuit of the

Digestive World.
Rich Tea

Abernethy
Breakfast  [ifiy Mo Brecptionsly
RichMixed  nimeiaie, it e o
Osborne

AGENTS for Manitoba, Saskatch and Alberta :
LRICHARDS & BROWN, 314 Ross Avenue, WINNIPEG
\J

An Ideal Tea Biscuit.

The Scottish Favorite,

A Homely, Substantial Biscuit
of the Highest Class.

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

e govair’s Sooct vesd ol S Sl
oo A gl g g Ry

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halifax, N.S.

SELLING AQENTS:
J.A T 5 nd . Huxiey Arthur Nelsen
;r:nﬂ.‘“?w Winnl| -

m B I.m. R.Q NMM
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THE CANADIAN GROCER

Looks for Decline in Price of Manitoba Flour

Flour Authority Expects Tﬁat Condition by the End of May—
Export Trade has Been Affected by the Death of King Edward
—Heavy Exporting From Russia—Cereals are Quiet.

“There is nothing doing in export
trade,”’ remarked a representative of a
large milling concern this week. The
death of King Edward has had a quiet-
ing effect which will hardly be removed
until after the funeral. The wheat mar-
ket is experiencing what may well be
termed an over supply. Russia is ex-
porting from five to six millions of
bushels a week. Wheat is pouring from
the Canadian west with the result that
a dulling influence has been felt in the
market. The United States crop report
for May just issued contains the fol-
lowing :

““The acreage abandoned was put at
4,439,000, which was fully more than
anybody expected, but to counteract
this the condition of the number of
acres presumed to be left to come to
maturity was 82.1, compared with 80.8
on April 1st, and 83.5 on May lst,
1909, and a fourteen years’ average of
85.2. The number of acres left in erop
on May lst is estimated at 29,044.000,
being 714,000 acres more than was es-
timated to have been harvested in 1909,
Since May 1st, however, the plowing
up of poor fields has continued, and
when harvest is over our opinion is
that there will be fewer acres than were
harvested last vear. Besides this, with
four and a half million acres so poor as
to make it better to turn them into
some other crop, there must be a tre-
mendous acreage that will produce only
a very medium yield.”

It is generally anticipated that Man-
itoba flour was ripe for a decline in
prices. ‘‘It mayv not occur this week,”
remarked one flour man, ‘“‘but I will be
greatly mistaken if by the end of May
there has not been a drop in the pre-
sent quotations.”” He pointed to the
heavy supply here, and the influence of
congested markets elsewhere. The
prospect of a bumper erop this automn
also has its effect.

MONTREAL.

Flour.—Export demand is a little
stronger here. Prices are steady at
present. Local demand continues fair.

Winter wheat p.unu, B o vsessaveisbniinnd mans 5 46
nl‘ht. DI 0 0255 0 sv 5 0 00 s savssn e nniob gn S0 52
o BN R . 480

yal’ Ho\uohold T AR . 560

alln'o A ﬂnlh ............. . : (Iig
anitol lp wheat patents s

strong bakers, bbl. 510

b eSS R R Y 5 5 60

ey e e R A 510

Oatmeal.—The market shows a little
better demand, especially -for local

trade, but conditions are much the same
as last week. It is believed that mat-
ters are now on the way toward a
stronger condition in this market. No
changes are reported.

- 5O DD B 8
"I[SVVE

TORONTO.

Flour.—There have heen no changes
in the local market which, while fairly
active, has been uneventful. Locally a

decline is expected within a short time,
the market having a rather slothful
movement at present.

Manitoba Wheat.

Cereals.—The cereal market is feeling
the eﬂect% of the proximity of the
season in which demand inclines to the
minimum. There is but a fair demand
for the different lines.

Rolled oats, small lots, 90 1b. sacks .
tocarlots........

B0 D -
B838E

COMPLAIN OF SLOW PAYS.

Smith’s Falls, Ont.. May 18—Local
merchants are having considerable
trouble with the ‘‘slow pay’’ and are
looking for some system to overcome
this.

A few years ago a system was well
under way and merchants were begin-
ning to get results by united action. But
this latter went backwards and the mer-
chants were placed in as unfavorable ecir-
cumstances as before.

One grocer stated recently that he has
taken in as much as $500 in one pay
night, but then during the next two
weeks or so he could scarcely get a cent.
If he sold $50 worth of goods in a day
he never secured more than $5 eash.
This is one of the troubles the grocers
here complain of and they would like to
seenre suggestions from others.

JAMES DALRYMPLE DEAD.

Montreal, May 19.—On Saturday even-
ing occurred the death of one our whole-
sale produce merchants, Jas. Dalrymple,
65 vears of age at the time of his death.
of James Maleymple & Sons. He was

Mr. Dalrymple started in business here
in 1868 with Richard Ransom, under the
name of Dalrymple & Ransom. After
twelve years the firm dissolved, the form-
er ooing into the business alone. Tn
1900 the, two sons, A. H. and C. R.
Dalrymp'e, were admitted to the firm.
which took its present name.

Mr. Dalrymple was a member of both
the Board of Trade and the Produce As-
soeiation,

TRADE NOTES.

L. E. Geoffrion, of Chaput, Fils & Cie,,
is in Europe for some months.

W. E. Forbes, of Forbes & Nadeau,
Montreal. is at the Pacific coast on a
business trip.

Shop ‘fixtures, wagon and harness,
household goods, ete., of the late J. Dob-
bin, grocer. London, Ont., were sold on
Thursday, May 19th, by auetion.
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Biscuit Quality

is no less a matter of purity
of materials and of skill and
care in mixing and baking,
than of the way in which the
biscuits are packed.

Your absolute guarantee
against soggy condition is to
sell exclusively—

MOONEY S
PERFECTION

Sodas |

HOONEV BISCUITXCANDY co
STRATFORD. CANADA'

This is the kind that always
reaches you in the same crisp
and fresh condition as it
leaves our oven,

Your cracker business will
be booming this summer if
you are selling

MOONEY'S

Order to-day

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford, Can.

nd
MPacked by

Messrs. Cox,
under (he con-
trol of their
scientific
stoff.
Canadian Agents: J. & G. Cg:,
E Colson & Son, .
Gorgie Mills,
Pioesace. - EDINBURGH




THE CANADIAN GROCER.

TRUMILK

An excellent full cream milk in powder form, suitable for tea, cuffee, cereals, etc.

MILKSTOCK

A separated milk in powder form, perfect for all kitchen uses.

— -y o Both these products are guaranteed to be absolutely free from all chemi-
TS ; e cals, preservatives or adulterations of any kind, and are excellent articles

for drinking purposes. Always sweet, safe and pure. Prices, profit, and any
other information required, sent on application to

[xperie“ce ' Canadian M'!}fmﬁ,fgﬂ“c‘s' Limited

Head Office : MAIL BUILDING, TORONTO.

You remember in the old
days there was a system of
apprenticeship usually
about four years’ grinding
to learn a business.

The New Flavor

WHOLESALE

Better Than Grocery Broker

Maple 141 BANNATYNE AVENUE
The Crescent Mfg. Co

Sonte Wosh. . | WINNIPEG

After serving this term one was
supposed to be quite proficient.
In time one became an expert in

a chosen field—if one stayed with

the work.

. ; COVERING
[Experience made one such. Order frem your jobber, or MANITOBA and SASKATCHEWAN
Now, it’s fully twenty-five years Frederick E. Robson & Co. OORRESPONDENCE 8OLICITED
since we began making Bordeaux

Chocolates. In the first few years 26 Front $t. E., TORONTO

we learned all they could teach us

about them. . w D
But we were not satisfied. We did c'E Fl““l:i ‘“ P“E‘ ‘ll.“"ll“

{1;‘,;”'&«\“1;6 w‘-\ilj?u‘()in :T’tlt“tri:it;dg.verf%- "acamnl, V"nllca"l’ om. CAR LOTS OR LESS. Prompt shipments.

Write us for prices. Phone order our expense

Eventually we considered we had $trictly French Manufacture Buaranteed TORONTO S8ALT WORKS
reached highest attainable per- Manufactured at TORONTO, ONT. GEo. J. OLIFF, MANAGER
fection. 92 Beaudry Street MONTREAL

Everyone complimented our qual- ROLLED O TS
ity by imitating it. A

So we registered our brand—for FEATHERS WANTED FLAKED WHEAT and OATMEALS

. g Highest prices paid for feathers of all kinds. Must
your protection—the public’s—onr be :len E-d lnpe from quills, Prompt remittance Bags or Basrals. Oar or Broken Lota.
own it oicziold WRITE FOR QUOTATIONS.
5 . . Prompt attention to all orders.
That perfect confection, the re- P. POULIN & CO. J. W. EWEN E Usxbridge, Ont.
sult of our experimenting, our 39 Benseceurs Market, - Montreal ¢ : &
experience, has since been known, WE SELL FEATHERS T00

and is now famous as the

SUOHARD'S OO0O0A

'Iiln is the season to push SUCHARD’S CO.
“CHOCOLATE || | tue Lariest and Odest Bariey | 885 St e, ¥
BORDO ” Manufacturers in Canada et é' Jf‘ Y vest

and it's an all-the-time winner. LET US QUOTE YOU PRICES ON

Pot .« Poarl Barley
The Montreal Split Peas «n: Feed
Biscuit Company

Manufacturing Confectioners John '“K‘y| Limited When writing advertisers kindly men-
MONTREAL BOWMAMNVILLE, - ONTARIO tion having seen the advertisement in
a ' M m.

THE HODGSON GUM CO.
8% St. Lawrence St. MONTREAL
Makers of High Class Gums
at Popular Prices. Write for
Samples and Quotations.
We make special brands to order.
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Color, You Know, 1s
Comparative

OMES along a salesman who

says — “Sure, my flour's
white.”

Happens another along pro-
claiming—"“Don’t care—mine's whit-
er.”

And a third chirping—“Mine’s the
whitest, you bet.”

Which only goes to show that of sales-
men both over the counter as well as
over the grip, some are positive, even
comparative—but mostly SUPERLA-
TIVE.

Somehow or other the womenfolks
have got to insisting on PURE
WHITE as a flour prerequisite.

They want UNIFORMITY, which
goes without saying.

They demand STRENGTH and NU-
TRITION—evident.

And they insist on PURITY and
WHOLESOMENESS—correct.
And—oh, yes—"“I want wmy flour
white”—Ilike the “snawdrift” in Annie
Laurie.

We want to tell YOU about a little
incident which happened in business
hours a \;vhile back.

A fellow came along to sell us a
bleacher (if he could)—told us how
very white and nice-looking ’twould
make our FIVE ROSES.

He was a sure-enough expert—had
sold many a bleaching apparatus-s-s.
Of course, Brother Grocer, you al-
ready know that FIVE ROSES flour
has never been bleached, hasn’t even
a bowing acquaintance with the afore-
said.

Well, we showed him a sample of our
FIVE ROSES, and he insisted that
it was bleached.

Said that otherwise no hard spring
wheat flour could look so pure, and
wholesome, and inviting, etc., etc.
What do you think of that, Brother
Grocer?

A flour that combines Strength out of
the ordinary, uniform Evenness, re-
liable Quality, with an unbleached
whiteness that can deceive even the
practised eye of a prominent bleach-
ing expert.

FIVE ROSES, you see, is so abso-
lutely pure and clean that it simply
doesn’t need artificial whitening.

Do you know another flour like that?

LAKE OF THE WOODS MILLING COMPANY, LTD.

CANADA




PINEAPPLES

are now coming in
larger quantities and
prices are now right.
Send in your orders.

Have full supply of all
seasonable Fruits and
Vegetables, also
Navel Oranges, Medit.
Sweets, Sorrentos.
Can give you close
prices.

McWILLIAM

Mc.  E.

EVERISI

25-27 CHURCH ST. - TORONTO
Carload Importers

Tracuzzi's

November cuts now on the
market are very fine. There
is nothing else on the mar-
ket that even the most
elastic judgment would re-
fer to as “just as good.”
Other brands are just what
they are.

‘““St. Nicholas”

“Home Guard”

are fine, elegant, superior.

J. J. McCABE

32 Church Street, Toronto.
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Fancy Grade Apples Bring Better Prices

Sudden Strengthening of the Market—Oranges and Lemons are
Firm—Lemons Expected to Soar—Markets are all Flourishing
—Tomatoes and Texas Bermuda Onions Present Firmer Tone
—Pineapples are Basier—Trade is Carried Out Along Generous

Lines.

MONTREAL.

Green Fruits—The searcity of good
apples is very marked, and prices as a
result are soaring. Spies are selling as
high as $7.50 for the finest No. 1. Cran-
berries are being sold from storage at
$#11, and are none too plentiful. Oranges
are fairly plentiful and are in extra
good demand.

Messinas... ... 300 3%
e8—
BN - 0000050 o550 300
Qalifornis navels 3 25 375
Porw s w2 o0 2 50
........... 2%
Blmly bitters,..

.......... 300
J-mnlca bbl....376 425
Valencias, lnrge.

per case....... E 50)
Pineapples—
Floridas, case... 375 4 35

Lemons— Strawberries—
Sicily bitters,box 1 75 2 25 Florida, qt. ..... 015 018

Vegetab es—Rhubarb is now plentiful
and the price has dropped from: 75e to
25¢ and 30e. Demand is strong, how-
ever. Asparagus is eoming in freely and
in great variety. Prices range from $1
to $7 per dozen bunches. Cucumbers
are searce. Celery is growing searce. and
arrivals are of poor quality. Beets and
sweet potatoes show strengthened prices.
Trade generally is on the up-grade.
Asparagus, doz.. 100 700 Onions—

Beans, green, Egyptian, 1b. .. .... 002}
Ry saone soon 5 50 Red, perbag .... .... 15
Beans, wax coss, D Spanish, cases
Beets, bag. . 050 075 150 Ibs....... 3 42
Carrots, bag snss DI Spanish, § cases 150 175
“ab*age, bbl .... 1 50 200 P —
Cabbage, new, ct 2 75 3 00 Montreal, bag... 0 070
Celery— Potatoes, new,
Florida, crate.... 275 3 50 DO oo oo0s oase 8 FO
Celery, large, crt. 700 12 00 Bweet, basket. . . 2 50
Caulifiowers,doz. .... 700 Parsley, dozen... 030 060
Cucnmbers, bskt 250 275 Parsnips, bag.... 075 080
Garlic, per 1b... .... 015  Radishes, duzen
Green Peppers, bunches. ...... .... 025
basket. ..... .... 075  Rhubarb, doz. .. 025 030
Lettuce— Spinach, bbl..... .... 200
Montreal,box.... 060 107 Tomatoes—
Tmported, box... .... 200 Floridas,crate .. 275 3 25
Mushrooms, Ib... 0650 075 Cubans, crate .. 225 250
Turnips, bag..... 0560 075

Fish—Haddock is now more plenti-
ful, while river fish are gradually de-
creasing in volume. Gaspe salmon is
still high, but the trade is looking for
larger arrivals and lower prices in the
near future. Halibut. both from east
and west, is in good supply. Reports
from the Pacific eoast are, however, that
the produetion up to date is behind last
vear’s. A good demand is looked for
this week, on aceount of there being
three fast days.

FRESH
Shad, ‘Roe," ea. .... 069 Brook trout..... .... N2
Shad, ‘Buck,’ea 0 40 Lake trout.. oo BN
B o vaoisse vovs 0c7 . 012
Peeh....... -.. 005 . 005
Steak cod 005 . 006
B.C. salmon . 018 010
Gaspe salmon. . 030 . 010
Market cod. ... . 005 C . 008
FROZEN
Rosce e 004 004 Maokerel............ ::
Dore, tercaught, = Pike............ ....
B ssnesonvros [ : Salmon, B.O., red, 010
........... s coseson
Halibut, per Ib. .... :g & lh.l...i6 ........ :#
, per 100..... melts, . boxes
Market cod...... ou Whitefish, large, alb
.......... PTG |
54

SALTED AND PIOKLED

PREPARED FISH

Boneless in bl all ot 54,6,8 9
Shredded i&eloch. grades, at 54, 6, tlo:-.pelrlb

TORONTO.

Green Fruits—The fruit market main-
tains the firmness of tone which has been
a feature during the season. Pineapples
are active at a price that is slightly
easier than a week ago. Oranges and
lemons are firm, with what some of those
intimate with the market term an up-
ward tendency. The navel market will
be wound up within a few weeks and
will be followed by Valencias. The
lemon outlook is strong with the demand
beginning to show itself to a slight ex-
tent. Strawberries have remained sta-
tionary. Prices have not slumped and
the supply and demand make both ends
meet. Bananas are arriving in abun-
dance and are shipped loose while green
at 25¢c a bunch less. Cherries are a
little easier. Grape fruit assumed a
firmer tone in the better stoek of which
the supply is small. Faney apples are
firmer owing to a recent brace that oc-
curred. The market on the whole is
strong. The quality is good and the de-
mand is steady.

pples.......... 100 500 Lemons, Sicily. 3 00 3 50
honborn Bpies, 0!
a barrel. 350 500
Bunnu ........ 176 225
Cherries, Cali-
fornia, box.. .... 275
Cocoanute, sack .... 4 50

Fruit—
Florids......... 376 475

Vegetables — Satisfactory eonditions
are reported prevalent in this market.
Owing to a short supply. Texas-Ber-
muda onions advaneed sharply. The to-
mato market underwent a similar opera-
tion and it is believed that prices will
not be easier until the homegrown to-
matoes are received. The demand is
lively. Other vegetables are easier,
thanks to a good supply. Potatoes are,
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if anything, a little firmer. The dealers
state that the market is eneouraging.

Asparagus, Green, per doz.. .... 030
per dozen...... 100 125 Spanish, small,
hamper.. .... 1% BRI ss iy srws 125
, green Egyptian, sack. 250 275
& R v o v s i 37 Texas Bermu
Beans, wax, per l;»er crate....... 22 250
hamper........ 4 50) 'arsnips, bag... 075 0 80
bbage, case. 275 3 00 Potatoes, bag... 045 055
Oarrots, i‘nmper 17 260 Bermuda, new,
Qelery, case. ... .... 550 per barrel .... 550 6 00
* Oucumbers,doz. 1 00 1 %5 Bweet, hamper.. 1 00 1 35
Cucumbers, hpr 2 50 3 00 Parsley, per doz
Lettuce, per doz bunches...... .... 070
Boston head. . .... 150 Radishes, hpr... 075 125
Lettuce, Oana Peas, green, per
dian, dozen... 0 30 0 60 hamper....... 2 2 50
Mushrooms, 1b.. 0 50 0 60 Rhubarb, doz.. 025
i , hamper0 756 0 80
Valencias, new, 'omatoes, case
s vens's 32 of 8 baskets... 300 3 0
Turnips, bag.... .... 04

Fish—Fresh fish enjoys a good demand
and has the big end of the market.
There is some frozen fish moving.

FRESH OAUGHT FISH

| RSECR .. 0073
Salmon trout... .... 0 007
White fish ... .. 0 06}
Goldeyes.............. 0 06 | o RS S 005
Pickerel yellow....... 008 Whitefish, frozen.... 00!
Perch, freshcaught.. 0 u7
OCEAN FISH (FROZEN)
Herring, per 100....... 1350 Salmon, pink, per lb.. 0 08
Mackerel, each 020 " ‘r]od .......... 009
Smelts, No. 1.... .... 008 ‘“  seadressed.. 0 10

SMOKED, BONELESS AND PICKLED FISH.

Acadia, tablets, Fillets, perlb......... 011

T R s 160 Haddie, Finnan...... 007
Bloaters, per basket.. 0 90 Herrings, Digby, bndle 0 60
OCodfish, ded,

% ,box 1 80 Herri Imported
*  Bluenose, " 1 Locﬁ?’yne. per kit.. 1 50
Cod steak, per Ib...... 007 Kippers, per box...... 1%
Ood, Jmperial, l;’lb (1) gg 1 on toast, per 1b.. 0 05§
, per et.

NOTES FROM FRUITDOM.

The general manager of the Florida
Citrus exchange, stated recently that the
celery erop in that state is so heavy this
year that it is left standing in the fields,
and in some cases the growers have
turned their hogs into the fields to eat it.

A remarkable hybrid fruit, half
orange and half grapefruit has been
grown at Alhambra, U.S.A,, and is at-
tracting considerable attention. The
fruit was grown on an orange tree which
stands next to a grapefruit tree and is
about the size of a 96 orange.

Cultivated raspberries are being mar-
keted in Florida at 15 ets. a quart.
They are the first of the season.

Reports state that there is a heavy
crop of California cherries this year.
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WHITE & CO., LIMITED
Toronto and Hamilton

FANCY
PINEAPPLES
R I P E [FLORIDA TOMATOES
|BANANAS
LETTUCE
F E H RADISH
R S RHUBARB

GREEN ONIONS

Finest Oranges and Lemons

HUGH WALKER & SON

Established 1861) GUELPH, ONTARIO

FOLLINA BROS., PAckers

Buster Brown

THeE BranDp ofF SiciLy's FiNnest LEmoNs

The Brand of Quality

Be sure to mention the name when ordering from your wholesaler.

The Brand o_f Value

W. B. STRINGER, SaLes AGENT




The Canadian market is beginning to
receive them.

Reports state that the olive market is
advaneing.

Almond growers in California are
forming co-operative associations.

All the reports concerning the peach
crop are unanimous in the indications
pointing to a heavy yield.

The apricot produetion in California
is reported fairly good, contrary to pre-
vious reports indicating a shortage.

A good erop of peaches is expected
this year in Texas and Arkansas.
Georgia expects to have about 5,000 car
loads.

Forty dollars a ton has been offered
for pears at Woodland, Cal, and the
prediction is made that the priece will
go to $60.

Alfred Powis, a broker and commis-
sion merchant of Hamilton, Ont., is at
the Pacific Coast, California, on a busi-
ness and pleasure trip.

Quality rather than quantity has been
agitated among the deciduous fruit grow-
ers of California. They are being urged
to thin the fruit heavily in order to
secure larger and finer fruit.

A Red Bluff, California, report states
that the fruit erop in that distriet “‘will
beat anything ever before produced, with
the exception of prunes.”” The prune
crop will likely be short. Estimates are
made that it is less than half of last
year’s erop. One statement is to the
effeet that it will not reach 20 per ecent.
of previous crops.

WEEKLY BUSINESS CHANGES.

New Men in the Trade in Various Parts
of Canada, Assignments Made and
Losses by Fire.

Ontario.

Johnston Bros., grocers, Toronto, sue-
ceeded by F. 8. Grice.

G. E. Trigger, grocer, Glanworth, Ont.,
has sold to Geo. Coulter.

Bradd Bros., grocers, Colborne, Ont.,
have sold to R. G. Floyd.

Charlotte Cattnach, grocer, London,
Ont., has sold to Albert Collins.

Hiram Peck, general merchant,
Jeanette’s Creek, Ont., has sold to A. H.
Roszel.

Newton & Reuter, grocers, Thorold,
Ont., are suceeeded by W. C. Wilson &
Co., of Toronto.

Pinney Bros. & Melntosh, groeers.
London, Ont., have dissolved, continuing
as Pinney Bros.

Andrews and Roweliffe, general mer-
chant, Granton, Ont., has been taken
over by Roweliffe & Hodgson.

Pinney Bros., grocers, London, Ont.,
have sold branch store to Isaac Haley.

Jas. Shafer, grocer, Mimico, Ont., has
sold to Henry Cox.

Quebec.

Ledue & Co., grocers, Montreal, have
registered.

Huet & Girard, grocers, St. Julie, Que.,
have dissolved.

THE CANADIAN GROCER

Vermette & Corriveau, grocers, Mai-
sonneuve, Que., have dissolved.

Kauffman & Stockman, grocers, Mont-
real, have registered.

J. W. Marchand & Co., grocers, Mont-
real, Que., have registered.

Francois A. Turcotte, general mer-
chant, Que., has registered.

E. J. Marsau & Co., grocers, ete., St.
Johns, Que., have dissolved.

Honore Blouin, wholesale grocer,
Montreal, Que., has compromised.

Lemieux & Cie., general merchants,
Quebee, Que., have registered.

Thos. Elliott, grocer, Montreal, Que.,
has filed consent of assignment.

Wm. Murray & Co., grocers and liquor
merchants, ete., St. Johns, have regis-
tered.

Chas. A. Gray, general merchant, Bry-
sonville, Que., has assigned to J. MeD.
Hains.

Mrs. Robert G. Crowell, proprietor of
the Branch Store, Highwater, Que., has
registered.

The real estate of J. E. Jalbert, gener-
al merchant, St. Felicien, Que., will be
sold May 25.

Maritime Provinces,

J. P. LeBlane, grocer, Florence, N.S.,
has assigned.

B. G. Herman, grocer, Lunenburg,
N.S., has assigned to W. L. Romkey.

The sheriff is in charge of J. B. Rice
& Company’s general store, Bear River,

The partnership of J. A. Barkhouse &
Son, general merchants, New Ross, N.S,,
has been registered.

The Peoples Market, Sydney, N.S,,
groeers and provisioners, have dissolved
partnership, D. H. MelIsaac retiring.

The property and plant of the Canada

Condensed Milk Co., Ltd., Antigonish,
N.S,, is advertised for sale by auetion.

Western Canada.

W. J. Bragg, grocer, Winnipeg, Man.,
has sold to E. E. Parry.
Freeman & Morris, general merchants,
\zaéchope, Sask., have sold to F. Bern
o.

The estate of A. E. Watt, general mer-
chant, Bienfait, Sask., has sold to L. J.
Milligan.

J. V. Lalonde, general merchant,
Marecelain, Sask., has sold to H. E. La-
brasse & Co.

The assets of the North West Fish
Co., of Winnipegosis, Man., are adver-
tised for sale by tender, June 4.

New Companies.

A. W. Grant & Company, Limited,
with head office at Montreal, have re-
ceived a Dominion charter a provision
commission merchants. They are capi-
talized at $60,000.

The Canada Maple Exchange, Mont-
real, with a capital stoeck of $60,000 has
received a Dominion charter to aequire
the business of Arthur Laing, of Mont-
real, and to carry on the business of

56

manufacturing and dealing in maple
syrup, ete.

A Dominion charter has been granted
The Great West Milling Company of
Canada, Ltd., to manufacture and deal
in flour, meals, ete. They are eapitalized
at $1,000,000 with head office at Kenora,
Ont.

TRADE NOTES.

E. Jones has opened a new grocery
store in Port Arthur, Ont.

Kelly, Douglas & Co., wholesale gro-
cers will ereet a warehouse in New
Westminster, B.C.

The grocers of Hamilton, Ont., will
hold their annual pienie on the third
Wednesday in July and will either go to
Niagara Falls or Grimsby.

V. E. Beauvais, formerly Quebec
agent for the Ogilvie Flour Mills Co.,
has been appointed Quebee manager. H.
Merrill, of the sales department, will be
his assistant.

SEASON 1908-9

Dried Apples

8hipments Solicited
Settiements Prempt

W.A. GIBB COMPANY
HAMILTON
JAMES SOMERVILLE, Manager

Highest prioe paid for
DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular “

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and
Dealers in HIDES, WOOL and RAW FURS

TRY LEARD’S LOBSTERS
and CANNED CHICKEN

Write for Prices

W. A.LEARD
Summerside, - P.ElL

Dishes for 300 Grocers

There are 4,500 Grocers In Ontarioalone. To
300 Grocers first ordering, we offer a sample lot
of 5,000 Cval Butter Dishes for $5.00, f.0.b.
factory, net thirty days,

500-}s, 2,000-18, 2,000-2s, 250,38, 250-58.
Craham Bros. & Co., Kinmount, Ont.
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If the Merit
Wasn’t There S

We couldn’t in a thousand years

sell the salmon we have under cnncur urwegla" ar mas
the QUAKER BRAND. It's
because of the undeniable and are distinguished by many exclusive

. . : features. We reject all but the very finest
consistent high quality of the

small fish, autumn caught. We handle
brand that * QUOKER " has the fish with the greatest care, pay every

stood for THE BEST in salmon attention to sanitary details and use only
the highest grade oil. They are the only
for JORES. sardines which have an extra cover for use
after the tin has been opened. Each tin
is guaranteed by the CONCORD
CANNING CO. of Stavanger.

4 Send your order to any Wholesale Grocer
Mathewson's Sons

.

Your own Interests demand that you
sell the best 8aimon. QUAKER BRAND

Wholesale Crocers LIST OF AGENTS i
R. S. MclIndoe, Toronto. Watson & Truesdale, Winnipeg,
202 McClll Street = - "0'\"‘0!' A. H. Brittain & Co., Montreal. W. A, Simonds, St. John, N.B,

Radiger & Janion, Vancouver and Victoria, B.C.

BRUNSI K ERAN

b/

\
DUPLOMA SwARID <87 JoaW LAEHTION @13

It's knowledge that directs the successful grocer in ey i

stocking up with

Brunswick Brand Sea Foods

—a knowledge born of experience that it only pays to bandle canned fish
that has “made good.”

You will always be on the safe side if you sell “Brunswick Brand,”
because this is the quality brand, and we leave no stone unturned to main-
tain the high standard we have reached. Order to-day.

CONNORS BROS., Limited
Black's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H.B. Hillcoat, Sydney, C. B.; J. L. Loyitt,
Yarmouth, N.S.; Buchanan & Ahern, Quebec; Leonard Bros., Montreal; A. W. Huban
Ottawa ;: C. De Carteret, Kingston; James Haywood, Toronto; Chas. Duncan, Winnipeg ;
Shallcross, Macauley& Co., Calgary. Alta.: J. Harley Brown, London, Ont.; R. Robertson
& Co., Vancouver, B.C.; The Alf. Denis Co., Ltd. Edmonton, Alta

AL SETIOUNLY CO0NED Ang g,
- *u,
s BRUNSWICK BRayy " @q

——
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Demerara Province and its Trade Possibilities

Besides Producing Sugar and Rice it is a Great Fruit-Growing
Country—Trade Relations With Canada Improving — Some
Features About the Capital, Georgetown.

(Staff eorrespondence by D. Williams.)

Demerara Province, in British Guiana,
South America, is perhaps the least
krown of any of the British West India
possessions. It is, however, not by any
means *‘‘the least among the thousands
of Judah,”” having an area of 76.000
square miles. The population is rather
sparse considering its enormous size,
there being scarcely three hundred thous-
and people in it, of whom some eigthy
thousand are East Indians, brought out
by the eoionial government to work up-
on the sugar estates.

Georgetown, its commercial eentre, 1s
quite a modern, up-to-date community.
having well-laid-out streets,
lights, eleetrie tramway, an exeellent
sewage system, and splendid waterworks.
The water, however, supplied for the
system is only used for fire extinguishing
purposes and watering the streets. it be-
ing too muddy for drinking purposes.

A striking feature is the magnificent
canals built of conerete and running at
intervals all through the eity. It used
to be said that Demerara was the white
man’s grave, but since the eonstruetion
of the canals, which thoroughly drain the
city, it is quite healthy. One of the
sights of Georgetown, to which every
visitor and tourist is directed, is its
ereat sea wall, running for some two
miles along the shore, and built of stone
and econerete. The object of this great
strueture is to keep out the sea at high
tide from flooding the street, George-
town and mueh of the adjaeent eountry
being very little above ocean level.
Demerara. althoneh its erowth is slow.
is eapable of great development.

What Demerara Produces.

On the rich land around Georgetown
and extending for miles on either bank of
the ereat Demerara river, there are some
of the largest sugar plantations in the
West Indies. and rice is beginning to be
erown in larze quantities, the eountry
being well snited for bhoth those erops
while thousands of acres are yet unde-
veloped. All kinds of tropieal fruit
orows in abundance. but so far it has
received little attention. Further back
in the eountry. are great primeval for-
ests of some of the finest timber in the
world, and in the interior there are said
to he vast savannahs eapable of pas-
turing thousands of ecattle all the year
round, there being no sueh thing as
frost or snow in those regions.

The great need of the country is eapi-
tal. Before much can be done, rail-
roads must be built. Under present eon-
ditions the lumberman eannot profitably
follow the timber far from the rivers.
the cost of transportation through a
country such as Demerara being too
heavy for profit.

Ranching upon the savannahs would
also, under present eonditions. be unpro-

electrie

S g o

s

fitable, on account of the difficulty in
bringing the eattle to a market through
great swamps and wildernesses and
across unfordable rivers.

The ecountry is also riech in minerals,
gold being found in eonsiderable quan-
tities, also preecious stones, diamonds and
emeralds. It may be wondered why such
a eountry, much of whose latent wealth
has been so long known, has not made
greater strides in the way of develop-
ment, but southern eountries, as a rule,
do not advance as quickly as their north-
ern neighbors. It is asserted that some
of the laws of the eolony are not as fav-
orable to its development as they might
be. The timber regulations are consid-
ered unreasonable, and the mining laws
are looked upon by the prospectors as
absurd. We met two prospeetors in
Georgetown who had come all the way
from Cobalt, with the intention of ex-
ploiting some of the mining lands, but
they assured us if they had known the
conditions imposed, they would never
have come.

The Trade With Canada.

The trade conditions between Demer-
ara and Canada are not what they
might be, but are improving. The rea-
sons for their slow growth are much
the same as in the other West Indies,

JAMAICA CIGARS
and CIGARETTES

“La Retreat” Brand

Made from the finest and choicest tobacco
La H."“' Faﬂo" Go. Agent required for these
Products i
7 Port Royal St. ucts in Canada.

Special inducement to finan-
Kingsten, Jamaica, B. W. I. cially responsible party

Never Run Short of

HAMROCGK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

McDOUGALL

Insist upon having them.

D. McDOUGALL & CO,, Ltd., Glasgow, Scotland

CLAY PIPES

SPRAGUE
CANNING MACHINERY €O.,

CHIOAGO, ILL.. US.A

TANGLEFOOT

The Original Fly Paper

For 26 years the Standard
In quality

All others are Imitations

The Big Black Plug

Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade
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but the people of the colony are just
as anxious for ecloser relations as any
of the others. If Canadian capitalists
and business men would direet some of
their surplus capital and energy in this

. direetion, they would find profitable in-

vestment for the former and abundant
scope for the latter.

Owing to the stable conditions of gov-
ernment, the law-abiding principles of
the people, and the undoubted ultimate
profit and security for their money, we
cannot help thinking Demerara a much
more inviting field than some of the ad-
ventures that are being made with
Canadian capital in Latin countries.

Whether Canadians render assistance
in the upbuilding of this future great
country or not, nothing can long stay

THE CANADIAN GROCER.

its progress, for before many years it
is bound to become one of the great
sources of supply for the world’s needs.

TRADE NOTES.

MeCulloch, Creelman & Morrison have
taken over the business formerly con-
dueted by Sumner & Cassidy, wholesale
grocers, Truro, N.S.

J. P. Wright, Canadian representa-
tive of H. J. Packer & Co., Ltd., choco-
late manufacturers, Bristold, Eng., was
in Toronto during the week.

W. F. Hatheway & Co., wholesale
grocers, St. John, N.B., who have done
business for thirty-two years on South
Wharf, have removed to Ward street,
where they have larger premises.

PERSONAL NOTES.

W. H. Dunn, Montreal, has returned
from New York.

W. S. Greening, of the Pure Gold
Co., Toronto, spent a day in Montreal
this week, on his way to Europe.

H. W. M-:Bean, treasurer Canadian
Shredded Wheat Company, has left for
Kurope on a business trip. J. Hewitt,
of the same Company, was in Montreal
last week.

Frank Everist, of MeWilliam & Ever-
ist, wholesale fruit dealers, Toronto,
his wife, daughter and youngest son,
sailed recently for Europe, where thkey
will spend the summer. Their itinerary
includes a trip up the Mediterranean
to Naples, a leisurely journey through
Italy and up the continent. Mr. Everist
and family will be absent between three
and four months.

SYSTEM

Provides for the Complete Equipment
of the Modern Grocery.

Write for Illustrated Catalogue

Spices, and How to Know Them

showing some of the stores we

have fitted up.

BERLIN :

WalkerBin & Store letdre Co.

ONTARIO

each spice.

LIMITED

14 Colored Plates.

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,

Use and ADULTERATION OF SPICES—a chapter devoted to

176 Pages.
Price $3.50, Postpaid.

100 Illustrations.

MACLEAN PUBLISHING COMPANY

(Technical Book Department)
10 Front Street East -

Toronto, Canada

Manufactured
from

Are You Keeping Your Tobacco Stock

Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

Order from Your Wholesaler
Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

e

HAMILTON, CANADA.
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Classified Advertising

Advertisements under this heading, 2¢. per word fou
first insertion, 1e. for caeh subsequent insertion.

Contractions eount as ene word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover gost must y all

THE CANADIAN GROCER.

MISCELLANEOUS.

MISCELLANEOUS,

WANTED-—TRAVELERS ~J. Hirsch & Sons, Ltd.,
Montreal, manufacturers of the Irving and
Metropole Cigars, want travelers with know-
ledge of the territory in the Lower Provinces and the
North West. Apply by letter, stating experience and
giving references. Applications treated in strictcon-
fidence. (19p)

ODERN FIREPROOF CONSTRUCTION, Our
) system of reinforced concrete work—as success-
u

y used in any of Canada’s IIP.’“( bulldings— .

gives better results at lower cost. " A strong state-
ment” you will say. Write us and let us prove our
claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

advertisements. In no case can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

ADDING MACHINE.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

AGENCIES WANTED.

FIRM OF COMMISSION AGENTS in Jamaica

are desirous of representing Canadian firms

manufacturing groceries, biscuits, condensed
milk, etc. Can influence large turnover in_these
lines. Highest references given. Box 343, CANA-
DIAN GROCER, Toronto. (th)

SNGLISH MARKET—A London firm Laving a well
organized staff of capable travellers calling upon
the wholesale grocers, oil and colormen, corn

chandlers, etc, are prepared to take up the Agency for
any first class Dominion House anxious to increase,
or open up their English trade. Highest references.
Reply “*T.L.A.S.” Room 21, 6 St.Sacrament Street,
Montreal, (21p)

BUSINESS CHANCES.

ASH Grocery Business, clean stock, reasonable
rent, living rooms connected. Good reasons for
selling. Johin Whiting, 531 Richmond Street,

London, Ont. (21p)

OR SALE~—Grocery business, large corner store in-
growing locality ; we'l established, splendid con-
nection, big order trade; annual turnover $20,

000. Must be sold immediately. Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (tf)

F YOU WISH TO SELL your business or farm,
we can find you a customer. If you wish to BUY,
write us, We may have Just what you are looking

for. Address, Wm.J. Platt & Co., Bridzeporlﬁ%:;n.

HE best general business in good live village on
railroad, with high school and three good
churches, mills, etc. Stock four thousand and

new. Turnover twenty-three thousand. Net profits
eleven per cent. of turnover. Anxious to sell for rate
on dollar. W. Wark & Son, Belmont, Ont. (20)

COUNTER CHECK BOOKS.

ANY omo who has ever lest money in the mails has
had occasion to lears by painful experience that

the only proper way te remit money is by Domin-
ion Express Money Orders and Foreign Drafts. If
lost or delayed in the mails. & prompt refund isarrang-
ed or new Order issued without further charge.

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present a finished linen
surface, most agreesble to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Ltd., Toronto. ((6

ATTRACTIVE fixtures sell your goods. Walker Bin
Fixtures and Show Cases prove invaluable in
economising store space, and by compelling cus-
tom, assist materially in effecting sales. Send for
cstalog. Estimates for fixtures submitted. Walker
Bin and Store Fixture Company, Ltd., Berlin, Ont,

COUNTER CHECK BOOKS—Especially made for
the grocery trade, Not made by a trust. Send us
samples of what you are using, we’ll send you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-

PROFESSIONAL MEN, business men, merchants,
church workers, find innumerable uses for the

Fulton Signand Price Marker. The Fulton Rub-
ber Type Company, of Elizabeth, N.J., are makers of
lnk Pads, Daters and business outfits of high quality.
Sold by all stationers. A, R. MacDougall & Co.,
Canadian Agents, Toronto.

merchandise by install'ng = Beath System of

SAVB 50% OF THE COST OF HANDLING
= Overhead Carriers. Saves valuable floor space

plies for Binders and Monthly A Sy
i Systems Limited, Manufacturing Stationers,

Toronto.

OUBLE your floor space. An Otis-Fensom hand-
power elevator will double Iour floor space, en-
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue ““B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Torosto. (th)

the track is on the ceiling. Systems for
all kinds of bulnuu%llrn orsmall. Write us for
{llustrated catslog. . D. Beath & Son, 193 Ter-
suley Street, Toronto. ({1})

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Check Books—
white and yellow leaves. We make Check Books

endfold and sidefold, single and triplicate pads.
Lowest prices. Dominion Register Company, Ltd.,
100 Spadina Ave., Toronto.

ON’T use poor business stationery. Get your
printer or_stationer to furnish you with
““Banker’s Bond.” Letterhesds, envelopes, writ-

ing tablets, etc. Goods perfect, price moderate. Sat-
isfaction accompanies the added prestige which
follows the use of good stationery. W. J. Gage & Co.,
Limited, Paper Mskers, Toronto.

GRY BUSINESS SYSTEMS are devised to suit
every department of every business. They are
labor and time savers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Obio; 123 Bay St., Toronto; 258'% Portage
Ave., Winnipeg ; 308 Richards St.,Vancouver.

HE * Kalamazoo” Loose Leal Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfeet. No ex-
posed metal parts or complicated mechanism, V. rite
for booklet. Warwick Bros. & Rutter, Ltd., Kin« and
Spadios, Toronto. (tn)

HE METAL REQUIRED in a Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce-

ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices., Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

LIMINATE FIRE RISK, save insurance, reduce
maintenance costsand save money on your actual
building work by using the Kahn System of Fire-

proof Constructlon. Used in many of the largest
business prem!ses on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—Using the

‘* Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, Invoice ; 2nd,
Delivery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No bandling of carbons. High grade printing
and neat invoices. Make full enqui Autographic
Register Co., 191-193-195 Dorchester St.E., Mon:r:nl.

th

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronte and

Ottawa. (tn

UR NEW MODEL isthe handiest for the grocer
operated instantly, never gets out of order. Sen
for complete sample and best prices. The Ontario

Office Specialties Co,, Toronto.

FOR SALE.

OR SALE — Automatic Computing Scale. S. H.
Fagan, Windsor, Ont. 29)

FOR SALE—The biggest little grocery business in
Windsor, Ont. Address Box 348, CANADIAN
GROCER, Toronto. (22p)

OR SALE in the city of Windsor, Ontario. large

corner grocery store. Good business reasons for

o sclling. Address 23 Pitt St. West, Windsor,
ot. P

MALE HELP WANTED.

ANTED—At once, lirst-class catsup maker. Give
references and full particulars. Box 64, Ham-
ilton, Ont. (th)

FIRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.  (tf)

FOR FILING PAPERS, LETTERS and Vouchers,
fastening bulky envelopes or backing statements,
the ACME No. 2 Binderis Indispensable in every
store. Penetrates the thickest paper and perforates
and binds in one operation. For sale by allstationers.
A. R. MacDougsall & Co., Canadian Agents, Toronto.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigraph your Office Forms; Letter-heads;: Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (1)

UST NOW we are holding a special sale of second-
hand typewriters. All makes are represented—
Underwood, Remingtons, Olivers, Empires, Smith

Premiers, etc. They have been carefully rebullt and
are in good workable, wearable condition. The Mon-
arch Typewriter Company, Limited, 88 King St. W.,
Toronto, Ont. (t)

AY’S FURNITURE CATALOGUE contains 160
pages of line half-tone engravings of pewest de-
signs in carpets, rugs, furniture, draperies, wall

papers and pottery, with cash prices. Write for a copy
—it’s free. John Kay Company, Ltd., 36 King St.
West, Toronto.

& iy |

HE NATIONAL CASH REGISTER CO. guarantee
to sell a better Register for less money than any
other house on earth. We can prove it. Make

us. The National Cash Register Co., 285 Yonge St.,
Toronto.

ANTED—A splendid o pormnltB for dealers te
handle the best binati uplicati Ad-
dresring and Office Printing Machioe on the

market. Bxclusiveterritory. Send name and address,

glving occupation and references, to the Canadian

Writerpress Company, Limited, 33 John St,, Hamil-

ton, Ont. (1)

WARBHOUSB AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

WH EN buying bookcases insist on havingthe best
on the market, **Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal-

ers. Illustrated booklet sent free on request. Canads

Furniture Manufacturers, Ltd. General offices, Wood-

stock, Ont. (th)

YOU need the best possible protection from fire! If
your valuables are In one of our safes, you can
rest at ease; no fire istoo hot for our safes and
vaults to withstand. We manufacture vaults and safes
to meet every possible requirement. Write for cata-
logue “S ” The Goldie & McCulloch Co., Ltd., Galt,
Ontarlo. (tn

YOU ean display your goods to better advantage
through the use of up-to-date fixtures. We are
specialists in the planning of stores and offices.
Our catalogue conta'ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our catalogueJ? Jones
Bros. & Co,, Ltd., 30-32 Adelaide St. W, Tor(o'n)to.
t

REPRESENTATIVES WANTED.

ROBABLY the most talked about machine in Can-
ada is the Hainer Book-keeping Machipe. It
combines In one machine the cash and eredit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposl
tion. Book-keeping Machines, Limited, 424 Spadina
Avenue, Toronto, (tn

¥
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$200

135

075
Sizes. Per doz.

10c. $0 8

6-0z. 17

12-0z 350

12-0z. 340

24-1b. 10 50

61b. 19 €0
MAGIC BAKING POWDER
Cases. Sizes. Perdoz
6 dozen bc. .... 8050
iy 075
| ey 100
- 130
T 180
R * 18
el 22
b 2 30
Ly, v 500
By . 950
g “ Percase

1 ¢

dis-
count will be allowed.
18
oo 17
19 Jellies
190 Red currant 240
1 80 Black currant... 2 40
Crabapple....... 170
17
170
1140
17
23
180
170 P 22
l&) G r. .32
—Bulk
6'!&7‘lparlb l4lhwlperlb.
Strawberry. . 11 .0l
Black currant. . g}
Other varieties. L R 0
Freight allowed up to 25¢ per 100 1bs.

WHITE SWAN RPICES AND CEREALS LTD.

White Swan Baking Powder—1-1b. tins, 3-
doz. in case, $2 doz.; }1b. tins, $1.25 doz.;
{-1b. tins, 80c doz.

070
07

In‘l‘l Box
080 No.13,1-1b.,2dz. 3 (0
08 No.14,80z,3dz175
045 No.15,4-0z. ,ld:. 110
210 No. “'ﬁl .72%
220 No.17,51bs..... 14 00

FOREST CITY BAKING
POWDER
6 oz. tins ..

Cereals

WHITE SWAN SPICES AND
OEREALS, LTD.
White Swan Breakfast Food

2 doz. in

White Bwin Floke
ﬁ E'E ox"z:':

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powder
W. H. GILLARD & 00.

Chocolates and Cocoas
THE COWAN CO., LIMITED

MBO

Loudonl‘oul.pulb ............ ssaeis. B
special quotations or Oocoa in bbls.

, ©
gm'oounod Ohocolate— Per Ib.
Iain Rock, §'s & {§'s, cakes,13-1b. bxs 0 36
Perfection chocolate, 200 size, 3 dozen
boxes, per dozen

Perfection Ohoeohu. 100 ltu. l and 4
dozen boxes,

)
8

(]
l
a us.ilb lﬁ-lb l}ox-.wln

T T LR
) l!"-‘lhboxnwlb.....
“ . " " “

loln.l for cake—
oocolate, white, pink, lomon. onu&

ocococco
BRREERS

Mulk chocol

Maple buds, 5-1b. boxes
COhocolate wafers, No. 1 Slb boxes 0
Ohocolate wafers, No. 3, 0
Nonpareil wafers, No. 1, » 0
Nonpareil wafers, No. 3, ” 0
Ohocolate , 5-1b. boxes........ 0
Milk chocolate, 50 bundles, per box.. 1
luluhowlnu.beone-. per box.... 1

Agents, Colson & Son, Montreal.
In *l Ilnd 1-b. uns, 14-1b. boxes, per

JOHN P. MOTT & Co.'s.

R. 8. MclIndoe, agent, Toront.o Arthur M.

Loucks, Ottawa; J. A. 'l‘uylor. Montresl J.

E. Huxley, Wmm ; Tees & Persse, Gal-

gary, Alta.; Sund; Broke e Co., Vnn-
couver, B.C.; G. J. Elubrook.st John,N.B

Elite, 100 size
(for ceoking)

lot.u breakfast cocoa,10c. size 90 per ds.
breakfast 0000, §'8...00000000. 038

Diamond chocolate, ¥'s . 034

1 Ehln choioo ohooolsh liquors 0 33
te Coatings .... 020

WALTER BAKER & CO., LIMITED.

Premium No. 1 chocolate, *nnd 1b. cakes,
35¢. 1b.; Breakfast cocos, 1-5,1, 3, 1 and 51b.
tins, -ﬂc 1b.; German sweet chocolate 4 and
1 1b. cakes, 6-1b. bxs., 26c. 1b.; Caracas sweet
chocolate, § and {Ib cakes, 61b. bxs., 32¢ 1b.;
Auto sweet chocolate, § 1b. cakes, 3 and 6 Ib.
bxs., 32¢. 1b.; Vanilla sweet chocolat.o % 1b.
cakes, 6 1b. tins. 44c. 1b.; Soluble cocoa (hot

orcold soda ), 11b. tms. 38c. Ib.; Cracked
cocoa, § 1b. gdﬁ 6 1b. bags, 32¢. Ib.; Caracas
tablets, 100 tied 5s, per box $3.00. The
above quout.ions are f.0.b. Montreal.
Cocoanut
CANADIAN coloomalg cod ’&z.wxlt.l.‘.
Pacl an es,
hfm 1b. md 30 1b. cases. Perlb
kages 026
.02
. 037
0328
029
030
50 Ib.
Bbls.

-

Soooco
el adated

o w .
White Moss In § and 10 Ib. square tins, $lc.
WHITE SWAN SPIOES AND ORREALS LTD,
PAlIE.cccoeen cinnnennes 018

S R

Condensed Milk
BORDEN'S OONDENSED MILK 0O.
Wm. H. Dunn, Agent, Montreal & Toronto.

Ouu. Doz.

Eagle Brand Condensed Milk.... $6 00 150
Gold Seal Condensed Milk...... 450 115
Challenge Condensed Milk...... 400 100
Peerless Brand Evaporated Cream

five cent size (4 dozen). ....... 200 050
Peerless Bnnd Eupont.ed Cream

family size. .
Peerless rated

pint size (4 dozen)............. 48 12

Peerless Brand Evaporated Cream
hotel size

TRURO CONDENSED MILK 00., LIMITED.
“Jersey” brand eupont.od cream
rcase (4doz.)..ccoiinineens MOO
ndeer ” brand per case (4 do:.). (1}

EBY, BLAIN 00. LIMITED,
rd Ooffees.

tanda;
Roasted whole or gound Packed in amp-

and tins
Ambrosia
Plantation. .

Club Houle 32
Nectar.. '30 0 30

Pack
Gold Medal, 1 and 31b. tins, whole
or ground......ceuvuuens. e 030
Oafe, Dr. Gourmet,'l. 1 Ib. Fancy
Glass Jars, ground ............ 030

........ 022
Bruktut. 1ib. t.lnl. ground 018
WHITE SWAN lrwn AND GBREALS LTD.

te Swan Blend.

1-lb. decorated
tins, 33. Ib
Mo-Ja, §1b.tins

30c. 1b.
&' l;g' .ibl.-lh'm

[C sy m

b COFrFER M 7 21b.tine

Bt Q0IEY Qetie u b,

w‘;:u 1-Ib. fancy glass jars, per
Oafe l‘ matique—1-1b. amber glass jars,
per

Presentation, with 3 tumblers), §10 per do:

THOMAS WOOD & 00.
“ails ld.o" inllb.

ting....oievenee.. $0 33
“Gllzldzn"lnllb.

DS . coveecenneies 033
Oanadian Bouvenir

1 Ib. fancy litho-

graphed canisters 0 30

Cheese, —Imperial
Large size jars, doz.. 8 25

Mo i~!Alu‘U§

|
=3 |
-

i ot

s BRI IR RN 33

g °==o = j%

—_E

CEEEE-E T

2 ecococoTE

5 2

5222222 28

os Sk

=§: S 2igs e

=2 ’g,l,

° £

R-2 S 3= 50

o ~E
Confeotions

THE OOWAN 00., LTD,
Oream Bars, BOIé‘ulort.ed ﬂnvon. box 1
\mk Ohocohte ticks, 36 in box, 1
10c cakes, 36 inbox ** 2
Ohocolate Wuen No 1, 5-1b. .boxes, Ib. g a
.......... 0
40

Maple Buds, 5-1b. bo
Nut Milk Ohcu.olar.e. i“i) cakes, 12-1b.

box, I

These prices are F.o.b. Toronto.
IMPERIAL PEANUT BUTTER

Small, cases 2 dozen. .

Medium, cases 3 dozen

Large, cases 1 dozen .

Tumblers, cases 2 doze:

25-1b. pails............ 0151

Coupon Books—Allison'’s

For sale in Oanada by The Eby Blain Co.Ltd

Toronto. 0. 0. Beauchemis & Fils. Montrea
$2, $3, $5, $10, $15 and $20.

All same price one size or asso
vu-nuxnnln

Under 100 books. ...each 04
100 books and over. . ...each ou
500 bOOKS t0 1000 DOOKS ... +vse «vneeees

For numbering cover and each ooupon.
extra per book 4 cent.

Infants’ Food
Robinson's patent barley,
-1b. tins, $1.25; 1-1b. tins,
2.25; Robmsuns pat,em.
zroat.a Hb tins, $1.25; 1-
Ib. tins, $2.25.
lhvoring Extracts
SHIRRIFF'S
l oz. (all flavors)doz. 1 20

“ '
= oz 10
5 " " “ ' 7%
g " " " 550

6’ o 10
scounts on application.
CRESCENT MFG. Co,

2 oz. bottles ireb& at 50c.)
4 oz. bottles (retail at 90c.). .
8 oz. bottles (retail at $1. 50)
16 oz. bottles (retail at 33)
Gal. bottles (retail at $20). .
Milk Powder
CANADIAN MILE PRODUCTS, LTD., TORONTO
Trumﬂk full cream, per case (4 doz), $lb

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Laflamme, Montreal and
Toronto.
1-1b. glass jar, screw t.op.4doz perdoz $2 2
T. UPTON & C
Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. 1 00
2-1b. tins, 2 doz. in case, per e 0 07
5and7 Ib. tin pails, 8 and 6 pails in
o TR A R 0
7 wood pails, 6 pails in crate, per 1b... 0
30-1b. wood pails, perlb................ 0
Compound Fruit Jellies—

12-0z. glass jars, 2 doz. in case, perdoz.. 1 00
2-1b. tins, 2 doz. in cage, perlb......... 007}
7 wood pails, 6 pails in crate, perlb.... 007
30-1b. woOR Palls......c..vnreeocconisse 0 063

Soups
JOS. CAMPBELL CO., CAMDEN, N.J.
Soups (condensed)—No. 1 cans, all kinds,
per dozen. $1.20. Chicken soup, $1. 25 per
dozen. Pork and Beans, mate
sauce or Boston style—No. 2 cans, doz $1.40.
Tomato Ketchup— Bottles (10c. size o
doz. $1.40. Tabasco-Ketchup— Bottles (1
. Chili Sauce—Bottles
$1.40. Mustard (; r.par-
spoon (new) doz. $1.40;
jare, doz. §1.40.

W. CLARK'S
SPECIALTIRS

Chateau Brand
Baked Pork and
Beans, with toma-
to sauce or plain
mdluduaL 50 ots.;
No. 1, 90c.; No. 2,
$1.25; No. 3 $1.75
dozen. Ox Ton-
gues g[nxlais
Brand), No. 1}
$10; No. 2,813 dz.




THE CANADIAN

GROCER.

FRIENDS—NOT GROWLERS

is always up to the same bigh stardard main-
tsined for forty years, and is always just right,
7/ That’s why we have the thousands upon thous-
ands of grocers pushing it everywhere. Grocers
don’t wish to run the risk o! losing a good cus-
tomer by passing out an inferior stove polish,
which is wrong more often than it is right.
RISING SUN makes friends for you and for us
in every household where you put it.

Canton, Mass., U.S.A.

ms,_l_u@su.u N suugpAsr IR0 it i i somss

The GROCER’S Big Spring

Number

g Every Dealer in Canada will take an unusual interest in THE
GRrocer's Bic Sprixc NUMBER, to be issued May 27th. There are
few of them who will not make money by reading and studying it
closely. There are few of them who will not keep it for reference for
a considerable time.

q In the Spring Number we will get right down to facts and figures
in showing retailers how they may improve their methods of buying,
stock-keeping, handling credits, store arrangement, assorting, dis-
play, advertising, stopping leaks, cost accounting, delivery, sales-
manship, etc.

q The Spring Number will be given over almost entirely to ‘‘Scien-
tific Methods of Retailing.” Each one of the series of articles coming
under this heading will be founded on definite information gathered
first-hand from the best sources.

NOTICE TO MANUFACTURERS HAVE YOU TRIED

now prepared to handle two or three
additional high-class lines selling to
the Western wholesale grocery
trade.

R. B. Wiseman & Co.
123 e iase WINNIPEG, MAN.

Referenoce—Bank of Ottawa, Winnipeg “

62

We have sold out our warehousing DOGand 9
and forwarding business and are PU PPY 1

MARVELLOUS FOR ERADICATING WORMS
and Keeping Dogs In Splendid General Health

The ** MOLASSINE” Dog Foods are the only Foods on the market which
besides feeding, keep dogs healthy snd improve their coats.

QUOTATIONS AND SAMPLES FROM

ANDREW WATSON, - Sole lllpomr
91 PLAGE YOUVILLE MONTREAL

(27

Ocean corn s

30-1b. wood pi
Pure assorte
dozen in

IMP]

Asso)
The GENU

S|
%
™

Prices
Less than 5 ca

&
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BUGGY EGG CRATE

| Cea Dints
Fengd | Jor Retailers

rd main-

Y r

ioh By JOHV H. BLAKE

st right.

nGt[l(:g::; q This book, written by a practical tea man, contains
ood cus- information which will be of great value to every grocer.
1 polish, There are ten chapters, one being devoted to each of the
's right. following subjects :—

d for us

The Tea Gardens of the World
;. A. Tea from Seed to Leaf
Tea from Leaf to Cup ——
The Tea Marts of the Orient, BUE&X E“EEV&RATE
How to Test Teas WALTERUWBIOL‘%

HAM &COo
Where to Buy Teas U WINNIPEG CANADA .
Is it Wise to Place an Importation Order?
Bi:lk versus Package Teas

How to Establish a Tea Trade
Tea Blendiny

(275 pages)

(24 full-page Illustrations)

The most satisfactory Egg Carrier
yet invented.

YOU should have them in stock.

Sent to any address on receipt of $2.00.

5,000 sold first season.

Walter Woods & Co.

Hamilton and Winnipeg

lacTean JPublishing Company

(Technical Book Department)

10 Front 8§t. East, TORONTO

OCEAN MILLS

4-0z., $1.80; 608
0z. “48 ; 36 1-1b.

carton, per doz., 90c.

GILLETT'S

‘ Purity " licorice, 10 sticks............ 148
Montreal WHITE SWAN SPICE. o o 100 sticks........... 073 ST. CHARLES CON
Ohinese lmc'l:.oal_ AND CEREALS, LTD  Dulg, large cent sticks, 100 in box..... DENSING 00
i %)ngnpegr:gmm, Pow. White Swan, 15 Lye (Concentrated) PRICES :
der, 48 3-0z., $1.40; flavors. 1 dos. in -
484 handsome counter

8t. Charles Oream..
family size,percase
$3.5

case 2.00
Ditto, hotel, 8.70
suvgtro&ak ndukt.g
Purity S %
Good Luck.... 4.00

PERFUMED LYE

Per case
1 case of 4 doz $3 50

List price.

3 cases of 4doz 3 40
5 cases ormore 3 35 Mustard

ES?

ket which
oats.

orter

Per 1b.
201, WOOR DOIIS. < c0e0esessaesosscnsess 0
Pure assorted jam, 1-1b. glass iars, two
dozen in CRBe.......oiviriiiiiinnns 17

delly Powders
IMPERIAL DESSERT JELLY

Assorted flavors—gross 10.75.
08
The GENUINE. Puceed 100 bars to case.

Fly Pads.
WILSON'S FLY PADS
In boxes of 50, 10c.; pack-
ets, $3 per box; or three
boxes for $2.80; 5 boxes

$2.75.

" Shirriff's ” (all
flavors), per doz ....
Discounts on applica-
tion.

Marmalade.
120z glass § ya
Z. g ars, ozen
Lard A case, per doz. $1; 16-0z.
N. K. FAIRBANK 00. BOAR'S HEAD glmf,f

rs, 2 doz. in case,
LARD COMPOUND. per doz. $1.45; 5 and 7

Ib. tins and 7-1b. pails,
.per 1b. 7c.; pint sealers
: 0z.), 1 doz, in case,
per dozen $2.25.
SHIRKIFF BRAND
“Imperial S8eotch"—

1-1b. glass, doz... 1 56
&Ib. uu.“ " : =
7ib. *' v 1%

1T ot dos..... 190

g, " " . 310

7-1b. tins, (F

s

8lRD

N
w

U

SEEDS

-« perdoz. §

Small, cases 4 dozen..............
Medium, cases 2 dozen.
Large, cases 1 dozen........
Olive Oi1
LAPORTE, MARTIN & CIE., LTD.
Minerva Brand—

PATERSON'S WORCESTER SAUCE

’,-lpint bottles, 3 and 6 dozen cases, doz 0 %0
nt bottles, 3 dozen cases, doz. ...... 175

Soda
COW BRAND
- - Oase of 1-1b. in-
\DWIGHT'S %n;mw s
Oase om-lb. oon-
pkgs. per
box, §3.00
Oase of 1-1b nd‘-lb.
oon 30 1b.
and 80 pkgs, per

bex
&o '{twlh. pkgs. contalning 96 pkgs. per

]
45
35 MAGIO BRAND
3
0
[

.cuuﬂl-lb.mh,u...
g:;. TEITT
« (%0l *
No.8, {‘m “
No. 5 Magic sods—cases 100—10-0z. pkgs.
loase....... iy R R R 168
L s ; 368

g
|
i |
1§
|




THE CANADIAN GROCER.

TRADE MARK BRAND

<«

- W on
) 'M/f/ " .)

REGISTERED

WOOD'S =

HOLLANDER

COFFE

Fragrant, Pungent, The Cholcest of the
Deliclous ! Choloce.

Imported and Roasted by

THOMAS WOOD CO. LIMITED
No. 428 8t. Paul St. Montreal

Soap and Washing Powders : Stove P‘:u‘:‘  Fergrom

‘ Rising Sun, No. laku. & grs. bxs 50

A. P. TIPPET & CO., AGENTS §""‘§‘35““1,N° 3* eo. oy g %
Maypole soap, colors, per gross. . .... $10 20 0. un Paste, } gross boxes.........

Maypole soap, black, per gross...... 15 30 No. 10 Sun Paste, {grou bom ........ 900

Oriole soap, per gross................
Gloriols soap, pergross ...
Btraw hat poihh per gross

5i AN S

==

—

_ Boot Polish

£ HARJ,
PURE
Soav

8tarch
EDWARDSBURG BTARCH CO., LIMITED

Laundry Starches— Perlb
No. 1 white or blue, 4-1b. carton... $0 07
No. 1 white or blue, 21b. carton...
Canada laun: drg .................
Bilver gloss, 6-1b. draw-lid boxes.
Silver gloss, 6-b. tin canisters.
Edward's silver gloss, 1-1b. p tﬁ
Kegs silver glou large crys!
Benson's satin, 1-1b. cartons.......
No. } yhite, bbls. and kegs........

ns‘v hite gloss, 1-1b. pkgs. ...
Benson's enamel, per box... 1 50to 3 00

Qulinary Starch—

Benson & Co's. Prepared Comn..... 007}
OCanads Pure Corn

Rice Starch—
Edwardsburg No. 1 white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue.. 0

BRANTFORD STARCH WORKS, LIMITED
Onnno and Quebec.

ey 1sand §'s ..
a...'.'mh... o

coocococoocoC
R2ISIBERS

l‘\mdry Btarch:
Llundry boxesof 401b . 0 06
Acme Gloss Starch
-1b. cartons, boxes of 0 1b..... 0 063
Finest Qunlity White L« 0 dry—
31b. casesof s31b.... 007
Barrels, 200 1b........cc0.000000 0
TR L eetsiess e 0
Lily Wmu (Gloss—
b. fancy cartons, cases 30 1b. 0 07}
Hb toy trunks, 8 in case........ 008
6-1b. toy drums, wi thd.rumn.lch
o
m:-lb om
g . 4

lﬂ-dﬁhwnlu- percase 3 00 ll-.hhd.h................

8;000;"

JAMES DOME BLACK LEAD
6a’size, gross, §2.40. 2a size, gross, $2.50

/ lAueCom

per gross; Pony
gmblnnion. r?!lxo;
Fren:

PACEARD'S BOOT
AND SHOE
POLISHES

Mon-Ami, 9 gross;

| Black “0,”

groes;

ion,

; Poi

ne,

Label, I's and §'s . 08 Cc4&0

sin I.«ll"el.l'l o ‘62 Og
Label, I'n and 4t ..... v

"IANL{'. ‘. ...... 0w

Greer Label, I's and 40 re B0

Red Label, - -covvvnnnnunne & (&

Pure Gold Joll, IR oo 50 0540 cents
Druuu Powder wdot

THOMAS WOOD

& co., LTD.

Montreal and

PURE _

- AG ‘WoodsPrim
e il rose, per pound
wholenlelO(. , T®
tail 60c.; Golden
Rod, 35¢. and 50¢;

0% 035
I om 038
Gmlabol.llnnd .03 03
Bius Label. I's 035 035
Bed Label 141 E 0w
' N g . Fleur-d Ln 30c
e P T HM o i R, Pcked
Buboeset 1 bl Fo o6 - oo ‘niib tina POrERpe-

GILLETT'S CREAM TAKRIAR

or doz

t—lb paper pkgs., 4 doz. in case. . .8

-ib. paper pkgs., ¢ doz. in case. . 180

Sl b = " " Per case
r

8 doz. p.:,ppk: }luorled ..... $72

Per doz

#-b. cans with screw covers, 4 doz. in
case. .. 2

THE QUAKER OATS CO.

Winnlpo prices—Quaker oats, 36's (or 2-18's)
case; ker oats, 20's, (with premium)

b, 4.10; Quaker Best Y. Cornmeal, 24's, 3.40;
b Puffed rice, 36's, 2.90; Puffed wi e.t.,us.lw
Quaker Toasted Corn Flakes, 36's, (11 case
lots, 1 case free, delivered) 23) 5} case lots,
4 case free, delivered) Banner oats, .0’ (with
premium) 4.10; Saxon 20's, (-mh premi
1 4.10; Pet,ujohn brea food, 18's, 2.25
Apitezo bnscmu. 24's, 3.50 ; Baxon wheat food
248, 3.25; Cracked wheat, 24'-. 3.50; Hominy
24's, 2.40; Puffed rice, brls., 25 1bs. each, 22c1b

Tobacco.

IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

........................... lo
Cut 8m —an.z West Pouches, 8s..
u-y Bemedies
Ahwrbln l' YOUNG 13 00
0, POr AOZOD. . cvuvvvvrnrnns
J'" pu ........ . 900

auRBENe

3doz. Soent pkgs. ..... 15
m'-a“'-r-n.uu e B8

For eharges for inserting quotations in this dept. apply to&Advt lhnxu' The Canadian Grooer, at our nearest office.




leemd mdall West Indian Produce

90 cents
perdoz.

THOMAS WOOD
& co., LTD

Montreal and
Boston

‘WoodsPrim
rose, per pound
wholesale 40c., re
tail 60c.; Golden
Rod, 35¢. and 50c ;
Fleur-de-Lis, 30«
and 40c. Packed

either black, gree:

M TARLAK
I

|

s, 20's, (with prewi
fast food, 18's, 2.25
; Baxon wheat food
24's, 3.50; Hom
., 25 1bs. each, 22

0.

PANY OF CANADA,
E BRANCH.




THE CANADIAN GROCER

The average consumer is every day be-
coming more and more discriminating, and
demands that the food,K products offered
shall be pure, wholesome, jand—above
everything—free from any contamination.

WETHEY'S
CONDENSED
MINCE MEAT

Wrapped and packed
in sanitary packages

SOLVES THIS QUESTION

We sell absolutely the
best brands of SALT
for all purposes, made
from purest brine by

most modern and up-
to-date processes.

Complete list of delivered
prices gladly submitted.

VERRET, STEWART & CO.

Quality Unexcelled. Absolutely Dust-proof.
Three dozen to a case. All jobbers.

J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

No. 12 Port St.

MONTREAL

TO HAMILTON ano BACK

IN FIVE MINUTES

By Using the Telephone for Rush Orders

FWEW- IR
We have extra phones to allow for immediate connection with outside
points, and make a special feature of prompt shipments.

We are constantly at the service of our customers in any way that we can
reasonably be of service.

In asking you for a share of your trade, we not only claim the best selling
lines, but we allow unlimited use of the telephone at our expense.

GEO. E. BRISTOL & CO.

Wholesale Grocers
HAMILTON - - ONTARIO




