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I. GENERAL

Area, Geography and Climate
California

Northern California consists of 258,123 km2

(99,700 sq. mi.). The nine counties encircling the San
Francisco Bay form this area's population centre.
Forming one of the world's outstanding harbours, the
Bay covers 1,164 km2 (450 sq. mi.) and ranges from
4.8 km (3 mi.) to 19.3 km (12 mi.) in width, and up to
77 km (48 mi.) in length.
The 10 counties which comprise southern California
cover 152,751 km2 (59,000 Sq. mi.). Los Angeles, Long
Beach and San Diego have large harbours which play
major roles in California's international trace.
The 112,088 km2 (43,294 sq. mi.) Central Valley in
northern California is the state's most predominant
geographic feature. Varying in width from 32 to 97 km
(20 to 60 mi.) and extending for more than 644 km
(400 mi.), this agriculture-rich area has made California
the number-one farm state for three decades. Another
interesting geographic fact is that California has the
highest and lowest points, within only 138 km (85 mi.)
of each other, in the conterminous 48 states: Mt.
Whitney, 5,418 m (14,494 ft.) high and Death Valley,
86 m (282 ft.) below sea level,
In general, California has one of the most pleasant
and livable climates in the world. Los Angeles has a
slight edge over the San Francisco Bay area in the
number of sunny days. In January, the average tem-
perature for Los Angeles is 13°C (56°F) compared to
San Francisco averaging 10°C (50°F). During the sum-
mer, Los Angeles has an average of 23°C (78°F)
within 32 km (20 mi.) north, east or south of the city.
The light rainy season for northern California begins
in October and ends in April, while southern California
has a wet season characterized by occasional light
rains lasting from November through March.

Arizona
Arizona is the sixth largest state in the United States
with a land area of 295,000 km2 (113,909 sq. mi,). It is
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Wyoming
Wyoming is populated by some 406,000 people out of
which 40,914 live in Cheyenne, the state capital, and
50,900 in Casper, the energy boomtown. The diversity
of its geography attracts tourists all year round as it
combines the majesty of the Rockies with the serenity
of the plains, where oil rips and cattle cohabit in
harmony. The state covers an area of 253,597 km2

(97,194 sq.mi.) in the heart of the American midwest.
Hawaii

Hawaii is located about mid-Pacific, 3,682 km
(2,400 mi) from California, its nearest neighbour. The
state forms a chain that consists of eight major
islands (seven are populated) and 124 minor islands.
The total area of Hawaii is 16,699 km2 (6,450 sq. mi.).
Thus, it is unique in geographic location and eco-
nomic make-up. Occupying such a position, it has be-
come the crossroads of the Pacific.
The islands are actually the visible peaks of huge vol-
canic mountains. Mauna Kea 4,204 m (13,796 ft.) above
sea level and Mauna Loa 4,169 m (13,677 ft.) above sea
level, the most dominant peaks, are also located on
the largest island of "Hawaii".

With a temperature range that seldom falls below
18°C (65°F) or seldom exceeds 29°C (85°F), tremen-
dous outdoor activity and an informal lifestyle are the
norm. Rainfall varies considerably, with an average at
Honolulu of 56 cm (22 in.) annually, yet an annual
average of 398 cm (137 in.) at Hilo. In addition there
are cooling tradewinds about 90 per cent of the time.

Washington
The picturesque coastal State of Washington has an
area of 176,549 km2 (68,192 sq. mi.) making it 20th in
size among the states. The Cascade Mountain Range
divides the state into two distinct regions. Most of the
population is located in the western region on the
shores of Puget Sound. The Puget Sound region is
bordered on the west by the Olympic Range and on
the east by the Cascades. Vegetation is abundant and
many varieties of trees (especially firs) grow to spec-
tacular heights due to the rainfall and temperate
(marine, west-coast) climate. Puget Sound, a large
body of water dotted with many islands, and natural
deep-port locations, provides direct access to the
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Pacific Ocean from the major ports of Seattle and
Tacoma. These two cities are aiso the largest urban
centres in Washington State. The second region, lo-
cated east of the Cascades, consists of a semi-arid
plateau where dry farming <grains) dominates the large
agri-business economy of eastern Washington.

The State of Washington has two climates. In the
Puget Sound area, west of the Cascade Range, the cli-
mate is miId, characterized by pientiful rainfuli (but
littie snow) andi many days with overcast skies. On the
east side of the mountains it is more continental, with
hot, dry summers and cold, dry winters.

Idaho

Idaho is an L-shaped state covering 216,413 km2

(83,557 sq. mi.) of timbered mountains and sweeprng
plains. ldaho's topography changes from forested
mountains in the north, to prairies and deep canyons
in the central area, to river plains in the south.

The generally mild winters and hot summers provide
ideai conditions for a strong agrîcultural base. Mining
is the second most important economîc actlvity.

Oregon

The State of Oregon, located directly te the south of
Washington, has an area of 251,083 km 2 (96,981 sq. mi.),
maklng it the lOth state in size. It, toc, is divided into
two geographical areas by the Cascade Mountains. As
in Washington, most of the population resides in the
western reglon, often referred to as the Willamette
Valley area. Denseiy forested with coniterous trees,
many parts of this valley have direct access te the
Pacific Ocean by way of the Willamette and Columbia
Rivers. Portland, the Iargest cîty in Oregon, is also an
important ocean port located on the Willamette River.
The second region, east of the Cascades, is a semi-
arid area, very similar to eastern Washington.

Climatîc conditions in Oregon are similar to those in
Washington except that temperatures are slightly
warmer in Oregon.

Alaska

Alaska has an area of 1,518,221 km2 (586,412 sq. mi.)
making it the Iargest state ini the U.S.; however, it has
the smallest population. The Iower part of the state,
known as the Panhandie, runs along the coast bc-



tween British Columbia and the Pacifia Ocean. It is a
very mountainous area covered with forests. The lower
part of the mainiland region consists of valleys and
plateaus and it is here that rnuch of Alaska's activity
la ceflrecl. The central part of Alaska is occu pied by
various chains of rugged mountains, one of which in-
cludes the higliest peak in North America, Mount
McKinley, 6,198 m (20,334 ft.). This state has some
8,878 km (5,517 mi.) of coastllne and reaches across
four different time zones.

The State of Alaska bas a wide range of climates due
to its large area. Around the largest city, Anchorage,
thie climate is similar ta that af Montréal. Fairbanks
lias a climate similar ta, that ini the Winnipeg area and,
Juneau, located in the Panhandie, bas a climate simi-
lar to that of Vancouver, with up to 400 cm (157.5 in.)
of rairi annually.

U.S. Federal Public Legal Holidays*
New Year's Day - ,January 1
Wasliington's Blrthday - February, third Monday
Memorial Day - May, /ast Monday
Independence Day - .JuIy 4
Labor Day - September, flrst Monday
Columbus Day - October, second Monday
Veterans Day - November il
TIianksglvlrtg Day - November, fourth Thursday
Christmas Day - December 25
*You stlauld check wîth the Canadian Consulate
General regarding any local public holidays, wbich
mlght affect your visit plans.

The Canadian Consulate General observes a total oi
11 statutory liolidays made up of same Arnerican and
sanie Canaclian holidays.

Local Time
California, Nevada, Washlington, Oregon anid northern
Idlaho operate under th<e Pacifie Time Zone. Arizona
and Idaho (exçcept for the corridor between Mqntana
and Washiington) are on Mou ntain Standard lime
(MST>. Daylight Saving Time is observed commencirig
at 2:00 a.m. on thte Iast Sunday in April and erlding at
2:00 arn. the last Sunday in Otober.



Alaska and Hawaii operate under the Hawaii-Alaska
Time Zone whlch is three hours behind the Pacific
Time Zone. Hawaii has exercised its option to forego
the time change to Daylight Saving Time.

WNeights and Measures
The U.S. measures that differ from those used in
Canada and metric equivalerits are:

i U.S. pint 16 tluld ounces 473.1 millilitres
1 U.S. quart 32 fluld ounces 946.2 millilitres
1 U.S. galion 128 fluid ounces 3.8 litres
1 imperial gallon 1.2 U.S. gallons 4-5 litres

Electricity for domnestic use is supplied at 115 volts,
60 cycles AC.



lECONQMY
AND INDUSTRY

Los Angeles Post Territory

Overview
The Commercial Division of the Canadian Consulate
General in Los Angeles covers the 10 southern coun-
ties of California, Arizona and Clark County, Nevada.
This terrltory comprises what could be called the
soutliwest corner of the American "Sun Belt." A
notable feature of the "Sun Beit" la the intlow of
new manufacturing business, particularly in hlgh-
technology areas. 0f course Southern California has
experienced this movement for some time and, as a
resu&lt, boasts an industry base whlch is both large
and heavily concentrated in the aerospace and elec-
tronles sectors.
Other areas in the post territory have become objects
of attention for new business more recently, possibly
in response to California's skyrocketing housing costs
and intense competition for sklilled workers. The
metro areas of Phoenix, Tucson and Las Vegas have
become popular indcustrlal addresses in recent years.
Phoenix, in particular, tias become an electronics
manufacturing centre fliat in the future is expected to
rival the Boston and San Francisco areas.
The post terrltory has a total population of approxi-
mately 26 million, a larger consumer market than that
of Canada. Compared to consumnera in the rest of the
United States, those in the southwest cou Id be de-
scrîbed as affluent, well educated, highly receptive to
new styles and trends, and highly recreation/leisure-
oriented.

Calitornia - Northerri and Southern halves
General

Although not "receasion-proof", Calfornia's higly
dlversified industrial and agricuilturaI economic base
reduces the adverse effects of any economic re<ces-
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sion. Heavy mechanization of industry and agriculture
provides many opportunities for high-technology prod-
ucts trom Canada. The state's large population, which
almost equals Canada's total, resuits in an enormous
consumner-products market.

Agriculture
Californla has led ail other states in agricultural out-
put for the past 30 years. Gross f arm income now
exceeds $<US)18 billion annually derived from more
than 250 commercially grown crops and Iivestock
proclucts. Farms are large and highly mechanized.
The Imperial Valley is Southern California's main agri-
cultural area, ranked second behind the Central Valley
of Northern California, which accounts for 55 per cent
of the state's agricultural output.

Food Processlng
WVith the size of California's agricultural industry, it is
understandable that food processing is also a leading
industry. In fact, food processing is the leading manu-
facturing activity in the San Francisco Bay Area and
the Central Valley. A large industry (ranked number
three) existe in Southern Californ la.

Minerai Production
California le a net importer of oil and natural gas but
has considerable production capacity in both areas.
The central and southern areas of the state account
for 75 per cent of the state's production of these
producte. Other important mineraIs mined are boron,
sand, gravel, iron ore and etone. Sait and sulphur are
produced in the San Franc isco Bay Area.

Tourlsm
Tourism is recognized as a major industry in Califor-
nia. Geographic diversity and an excellent climate, as
well as numerous man-made attractions, draw vaca-
tioning and converition-bound touriste from through-
out the world. Approximately 8 million visitore enjoy
Californla's offerings annually.

Film and Television Production
According ta a recent study on Callfornia's feature
movie, television production and production of com-
merciale, total direct spending on production in these
three categorles amounts to $(US>841 million. Produc-



tion of television programs costs $(US)135 million,
while commercials cost about $(US)75 million. The
study werit on to assess the total direct-plus-indirect
magnitude of the industry, using a "long-term multi-
plier." Production costs in the three categories to-
gether when multiplied by this factor, show an eco-
nomic impact of nearly $(US)4 billion per year.

Aerospace
Southern California is in the heart of thie nation's
booming aerospace iridustry, a factor which has help-
ed insulate the local economy f rom the recessionary
trends of the past f ew years. The National Aeronau-
tics and Space Administration directs haîf of its
expenditures to California. In addition to the locally
active airframe manufacturers (including Douglas,
Northrop, Lockheed, General Dynamics and Rockwell>,
Boeing and Grumman are heavily dependent upon
local suppliers for a wide variety of items, from fas-
teners to radar systems. While the market for civil air-
craft la slumplng, the outlook for military aircraft is
excellent. The combination of the Canada-U.S. De-
fence Production Sharlng Agreement and offset obli-
gations resulting f rom Canadian Armed Forces pro-
curements, preserits a significant opportunity for quai-
if led suppliers of high-precision, mechanlcal, electrical
and electronic components and assemblies. The State
of Calîfornia receives about 20 per cent of the total
U.S. defence procurement dollar and about one-third
of ail research and development contracta.

Electronics lnciustry
The electronics industry has experienced a tremen-
doua boom in the Los Angeles, Orange and San Diego
counties, growlng at a compound annual rate of ap-
proximately 10 per cent over the past several years
and bacoming the number-one industry. In the north-
ern haîf of the atate, the location of Silicon Valley, it
is ranked num ber two.
With the development of new, more sophisticated
elctronic systems, these markets are expected to
change slgnificantly over this decade. It la antlpated
that the growth markets wlll be medicine, banking,
satellite communications networks and consumer
electronics. Expansion wlll aiso be f elt in the areas of
corlTputerslcom mu nlcalions and software technology.
An even more rapid growth is predlcted in the semi-
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conductor industry, specifically in the integrated cir-
cuits area.

Arizona
General

Manufacturing, tourism, mlning and agriculture are the
major sources of income in Arizona. ln 1980, state
manufacturing output, on a value-added basis, was
approximately $(US)5.6 billion. Expenditure on tourism
and travel followed at $(US)4.7 billion <est.) while fig-
ures for the value of mineraI and agricultural produc-
tion were $(US)2.4 billion and $(US)1.9 billion respec-
tively. During the 1970s the state population grew at a
rate four times higher than the national average. Major
factors have been the addition of high-technology
manufacturing operations as well as the state's pop-
ularity as a retîrement centre.

It is safe to assume that the attractive aspects of Ari-
zona's "Sun Belt" climate wiIl continue to provide
substantial impetus to growth of the state economy
for some time.

Manutacturing

An obvlous feature of Arlzona's economic landscape
is the growth in the electronics sector. It is estimated
that electronics firms in the Phoenix area now employ
45,000 people and generate sales of $(US)2.7 billion a
year. Industry experts feel that Phoenix will become
an overali electronics hub, as important as the San
Francisco Bay or Boston areas, as early as 1985 or
1990. Major manufacturers in Phoenix include Moto-
rola, Honeywell, I.T.T., Digital Equipment Corporation,
Intel, Siemens and Sperry.

Mlnlng

Copper is the major minerai resource in the State of
Arizona, accounting for about 80 per cent of the total
value of minerai production. Arizona accounts for over
65 per cent of U.S. copper production.

Substantial increases in world copper prices, in later
1978 and early 1979, prompted the reactivation of idle
mines and the initiation of new projects. As a resuit,
1979 copper production was 56 per cent higher than
in 1978.



Agriculture
On a production-value basis, Arlzona's agriculture di-
vides evenly between crops and llvestock. Cotton is
the principal crop whlle citrus fruits, grains, forage
crops and vegetables are also significant. Cattie rais-
ing andl feeding are the dominant features of the lve-
stock sector.

Tourlsm
By virtue of its warm, dry winters, Arizona attracts
large numbers af people, including many Canadians,
seeking relief from calder weather to the north. Many
reside in Arizonia for more than half the year, adding
significantly ta tourism-generated income.

Nevada (Clark County>
Clark County (i.e. the City of Las Vegas) is well knawn
far entertalnment. Partly due ta this attraction, Las
Vegas has become one of the most important conven-
tion and exhibition centres in the U.S. Many important
national trade shows take place in Las Vegas every
year. The city and its adjaining suburbs have also
became more aggressive in attracting new industries
with same success.

San Francisco Post Territory
(for Califomnia, see preceding section: California -
Northern and Southern Halvas)

Hawaii
To understand Hawvaii's econamy, one must under-
stand its delightful climate and natural beauty, isola-
tion, militant unlanlsm and especlally, its strategic
location. If is the U.S. military's "doar ta the Pacific".

Industry

The major industry on the islands is the Federal Gav-
ernmenf, particularly in the form of defence expendi-
tures. Tourism ranks second wlth around 4 million
tourîsts annually enjoyin9 the sun, sand and sea.
Manufacturing is limited, althaugh growing in impor-
tance, wîth current emphasls on food processing and
consumer items.
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Agriculture

Many small farms produce a wide variety of vegeta-
bles, melons and fruits. Probably most notable of
these are papayas, macadamia nuts and coffee. Sugar
cane anid pineapple are the mainstay crops and also
generate the single Iargest amount of manufacturing
because of various processing operations.

Rocky Mouritain States
(Colorado, Wyoming and Utah)

General

The Rocky Mountain States are experiencing an eco-
nomlc boom led by strong energy exploration, the
mining lndustry, farming and an increasingly impor-
tant electronics industry.

Agriculture

Agriculture remains an extremely important industry
for the three Rocky Mountain States, as the require-
ment for U.S. farm products grows, both domestically
and abroad. This provides for strengthening and
extension of agricultural production through the
1980s. Llvestock continues to be predominant
although crops have made important gains over the
last several years.

Ensrgy

The number of energy-related economic activities has
increased tremendously over the last f ive years and
has changed the face of the economic infrastructure
in Wyoming, Colorado and Utah. As an indicator of
the importance of this factor, the number of energy
resources, exploration, development andi research
companies with offices in Denver has grown from 350
to more than 1,000, over the past f ive years. Employ-
ment in energy-related sectors began to, grow sîgnifi-
cantly after the oil embargo of 1973-74 and jumped
agaîn when the Middle East countries adopted an
official oiI-prlcing policy for the Organization of Pe-
troleumn Exportlng Countries {OPEC>. 011 shale in
Colorado, and conventional oul and gas in Utah and
Wyoming, provide an excellent base for economic
development.



Manufactuisrlg
Manufacturlng has playeçi an important role in Utah
and Colorado for the past 15 years and is quickiy
developi>g in Wyoming. The structure of this industry
has changed greatly, evolving more and more towards
sophisticated sectors like militarylspace equïpment,
electronics and pharmaceuticals. Food processing,
apparel, rubber and plastic products have been affect-
ed by the current recession.

Minerai Production
Several important minerai deposits, such as molyb-
denupm. tungsten, gold, silver, coal and iron ore, are
being mlned ln the Rocky Mountain States, constitut-
ing another major asset of this area of the country.
Goal and non-metai mlnlng employment is projected
to grow over the next f ew years as the demand for
Ltah's, Colorado's and Wyoming's high-quality coal,
with a Iow suiphur content, will increase for use in
generating electricity.

Seattle Post Territory

Overview
Th'e overali economy of the Pacific Northwest (Wash-
ington, Oregon, Idaho and Alaska) has generally re-
flected the recessiori in the United States, although
with Iess severlty overali. The forest industry expe-
rienced declines in lumber and plywood and la un-
likely to return to normal before interest rates fal.
Agriculture (grains, potatoes and fruit) has enjoyed
severaI good years.
The diversification of the employment base in second-
ary manufacturing has been the one bright spot in the
territory. Whiie the Boelng Cornpany's local employ-
ment levai has swollen to 80,000, Its relative position
has declned. The strength has come from the alec-
tronlos sector, road and rail transportation equipment,
construction equipment, marine industries (commzTer-
cial andl recreational) and food processing.
Prospects for the region look bright for the future
wlth strong growth predicted in a number of industrial

sectors,
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Washington and Oregon
Forest Products

The forest industry is the Ieading source of employ-
ment in Washington and Oregon. The lumber and ply-
wood sectors react sharply to activity in the national
houslng industry. Production of pulp and paper, which
utilizes about 8 per cent of the states' log production,
plus chips and other waste, closely follows fluctua-
tions of the U.S. gross national product.

Transportation

This sector is led by the Boeing Company, the world's
largest manufacturer of commercial jets as well as the
producer of marine hydrofoils and advanced space-
craft and missiles.

The two states are also the home cf companies build-
ing Class 7 and 8 trucks (heavy-duty trucks), railway-
rolling stock, ships (military, commercial, fishing>,
forklifts, other construction machinery and off-high-
way mining equipment.

Agriculture and Foodl Processing

Agriculture and food processing constitute the most
important elements of the WVash in gton -Oregon indus-
trial base. Wheat is the main cash crop, but fruits andi
vegetables are produced in significant quantities.

Food processing has provided an added dimension to
the empîcyment base in such diverse products as f ro-
zen and canned vegetables and fruit, wheat flour, fruit
drinks, canned fish, etc.

Machinery

The machinery industry in Washington and Oregon
consists primarily of forest-related products, but aIse
includes construction, mining and specîalized capital
equipment.
Because of the large dry-land farming sector, the
demand for agriculture machinery is consistently high.

Electronics

For the past f ew years this has been the region's
number-one growth lndustry, employing approximately
45,000 in the four-state Pacific Northwest. The early
growth cf local companles (Tektronix, Sundstrand,
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Il/. SELLING TO THE
WESTERN STA TES

Despite already substantial sales of Canadian goods,
tremendous additional potential exists for new Cana-
dian exporters and new Canadian products. U.S.'
buyers are interested in almost any item that can
compete in quality, distinctiveness and Iaid-down
price. Many existing U.S. supply sources are more dis-
tant than potentially competitive ones in Canada.

The Canad Ian Image
Canadian suppliers can take advantage of the fact
that many U.S. firms do flot regard Canadian products
as "foreign'', and thus buy and invoice Canadian
goods through domestic purchasing departments.
Proximity to the market, coupled with personal and
corporate connections, can help Canadians compete
successfully where transportation costs and delivery
times are concerned, and make it possible for them te
seli on the same basis as their U.S. rivais. Canadian
competitors must, nonetheless, extend full marketing
efforts in order te secure acceptance of their wares
on the basis of deslgn and quality.
For California, proxlmlty te Canada, personal and cor-
porate connections, and a high number of Canadians
and former Canadians living in the area, resuit in
receptivity and a willingness te buy Canadian prod-
ucts on the same basis as f rom domestlc U.S.
sources.
Because of the proximity of Canada to Alaska, WVash-
ington and Oregon, climate similarities, common
industries and for other historical and geographical
reasons, there is a relaxed friendliness towards Cana-
dians in the Pacific Northwest. In addition many Cana-
dians have taken up residence in this area, se, the
store of goodwill is considerable. As a resuit Cana-
dians and Canadian products are generally welcome.
Furthermore, the irritants which inevitably occur in
Canada-U.S. relations are better understood by the
average citizen here than in many other parts of the
UJ.S., and are less likely te have an effect on daily
commercial activlty.



Alaskans and Canadians, sharing common bau ndaries
and geography, have evolved a kinship that makes for
a pleasant busin~ess trip. Joint energy concerns are
being examined and the Alaskan press is aware of,
and vocal on, these issues.
Canadians are an important part of tourism in Htawaii,
ranking betiind mainland U.S. citizens (60 per cent>
and the Japanese (16 per cent> as the third largest
market for tourists. In 1981, Canadiar touismý- repre-
sented 7 per cent of the 3.8 million visitons staying
overnight or longer in Hawaii..
Before selling in the United States, Canadian com-
panies should be prepared to:
1) pursue business on a continulftg basis;
2) take greater pains to make a favourable first im-

pression than they would in the Canadian context;
3) quote, deliver and follow Up aggressively in order

Io overcome U.S, competitors.

The Initial Approaoh
The besti ntroduction is by personal visit. A represen-
tative or distributor may be appointed later but, ini-
tially, large-volume buyers prefer to meet their pros-
pective suppliers face to face. It is important to make
a complete presentation on the first cail. Vour propo-
sal should include literature, speoifications, samples
if possible anid aIl the price, delivery and quality-
contrai information a buyer will need to evaluate your
capabilîties against his current sources. Many buyers
keep up-to-date records on their suppliers. You will
enhanco the impression you make on your f irsi visit
by providlng a résumé includlng the following:
- vendor's name, address and telephone number;
- name, address and telephone of local representa-

tive if applicable;
- date established;
- size of plant;
- number of employees;
- principal products;
- location of plant(s);
- description of production facilities equipment;
- description of qualîty-control facilîties and proce-

dures;
- transportation facilities;
- approximate yearly sales volume;



- Iist of representative customers;
- financial and credit rating.

WVe suggest, however, that before you visit this terri-
tory, you write to the Canadian Consulate General re-
sponsible for the state or states of interest to you, to
obtain somne preliminary information on opportunities
existing there. Your letter should contain:

1> a summary of your past experience Jin this market
territory;

2) the channel of distribution you wish to pursue;
3) prices f.o.b. factory but also c.i.f. destination or an

American port of entry;
4) delivery time scheduling from date of receipt of

order;
5) the warranty you offer;
6) the rate of commission to manufacturer's repre-

sentative or percentage discount structure for a
distributor.

Reciprocal Visits
Many buying organizations survey new vendor's facili-
ties personatly before placing continuing business. If
they do not visit as a matter of course, it is good
sales strategy to invite them.

Followirig up the Initial Cati
United States buyers expect to be cafled upon more
frequentiy thari their Canadiari counterparts. That may
be as often as every two weeks during some periods
of the buying year. Althotugh some Canadian compa-
nies may lack a sales force, the problem can be over-
corne by appointing a manufacturer's representative or
selling through brokers, jobbers or distributors, as
warranted.



Pri4ca Quotations
Quotations should be submitted both on a laid-down
basis, buyer's warehouse, factory or an American port
of entry; and on an f.o.b. Canadian plant basis exclu-
sive of Canadian sales and excise taxes. Unless
specifically requested otherwise, always quote in U.S.
funds,

The lancted price should include transportation
charges, U.S. customs duties, if applicable, brokerage
fees and insurance. The quotation should compare in
format te quotations from United States sources.
Buyers cannot be expected to understand customs
duties or other matters peculiar to international trans-
actions. This is the soie responsibillty of the Canadian
exporter and a "cost" of international business.

Canadian exporters may not be granted the same op-
portunities for renegotiating initial quotatlons as they
have been accustomed to in Canada. This is because
U.S. buyers, who often work to tighter purchasing
deadlines and target prices, must accept the f irst bid
as final.

The Manufacturer's Representative
American businessmen rely to a greater extent than
their Canadlan counterparts on the use of commission
agents or manufacturer's representatîves. The better
representatives are highIy qualifled by education,
training and experience. They know their custorners
and call on them regularly - flot only the buyers but
aiso engineering, design and quality-control person-
nel. The advantages of this technique include eco-
noniy, dloser (sometimes social) contact with buyers
and representation close to the seat of possible prob-
lems. The Canadian Consulates General keep ongoing
files on most manufacturers' representatîves operating
in their respective market territorles and can often
make suitable suggestions to Canadian manufacturers.

Delivery
l2elivery must be exactly to customers' specifications
whlch you will flnd are as rigîd as any in the world,
Many U.S. plants work on inventories as short as one
or two <lays, and could be shut clown by a delay of a
few hours. Fallure to adhere to rlgid dellvery sched-
ules is one of the surest ways of loslng a U.S. client.
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creased U.S. miitary spending, as welI as offsets on
Canadian purchases, translate to substantial pro-
curement by the aerospace sector for coniponente
and sub-systems. Canad Ian conipanies interested in
going after this business must meet the stict qualify-
ing requirements which are eseential prerequisites in
selling to aerospace buyers. Canadian exports 10 Cali-
fçrnia (most of which goes to Southern California) in
the aerospace field arnounted to more than $425 mil-

The electronics sector in Southern Galifornia has been
growlng rapidiy in recent years and now rivais North-
ern California's famou~s Silicon Valley in size. Due to
the scope andci omptexity of the electronics industry,
it le difficult to predict specitto opportunities. Pertiaps
the beet action for a potential Canadian exporter is to
taes a firethanci look at the market with the assistance
of officers of the Consulate General's Commercial
Division. They can provide guidance wlth regard to
mnarket demand for specific procducts, eugget trade
shows and set up contracts with buyers and market-
ing representatives.

Arizona

In terms of population, the Arizona market is relatively
smali at 2.7 million and does not enjoy Southern Cali-
fornia's affluence. With respect to consumer producte,
il ie often seen as an extension of the Southorn Cali-
fornia market: many Calîforniabased retallere and
~whoesalers operate in Arizona. However, lb ie a
growth market: the 1980 U.S. Censue showed Ari-
zona's overail population growth in the past 10 years
to be 52.9 per cent - the second hîghest in the
Ujnited States. Population projections based on the
1980 Census data predict that Arizona'e population
wili reacli nearly 7 million in the next 40 years. This
population growth should form the basis of a eteady
demand for building materials, housewares, recrea-
tionalleisure goods, health care producte and per-
sonal products.
From an industrial viewpoint, the picture ie aiso one
of rapd rowth. Manufacturing employinent in Arizona
increased by 50 per cent in the past decatie, coin-
pared to, the national average of 4 per cent.

Manufacturing le Arizona's largest basic indqstry and
three-fourths of Arizona manufacturlng le in durable
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Çariadian apparni has been favourably received
tbroughout the state. However, differing cliniatic con-
ditionsa dictate types of apparel sold. Leather goods
have been strong sellers in this affluent area.
Recreatiorial equipment of ail sorts will find a ready
market because of the mild year-round cllmatic con-
ditions.

Hawaii
Abou~t 80 per cent of commodities consumed in
Hawaii are imported, with 85 per cent from main land
U.S. Japan accounts for the largest share of foreign
trade with Hlawaii, wliile Canadian exports account for
appro,çimately 3 per cent.
Th~e inost significant imports are lumber, steel, auto-
mobiles, appliances, machinery, çlothing and food.
Canada produces numerous quialities and varieties of
ail of these goods an~d ought to vigorously take advan-
tage of the market potential that does incieed exist.
In addition, such things as buiding materials, toys,
books, furniture, feed and fertilizer are also imported
in ab~undance.
Few things Hawaii consumes are entirely produced ini
the islands. Even when they are, generally thme raw or
sem[-finished materlals that go into them are
irnported.

Rocky Mountain States
(Colorado, Wyoming and Utah)

Colorado, Wyoming and Utah form one of the fastest
growing regions of the country, mainly because of
their tremendously dlversifled energy resources.
Recent estimates inclicate that 55 par cent of the
natio's coal reserves, 90 per cent of its uranium ore
and 9?< per cent of rich cil stiale deposits, lie within
the Rocky Motntain Region. The prosperity of those
states provides wonderful opportun ities for Canadian
*xports, especially because of the strong oil anid gas
bui.sness ties with Western Canada. Potential for in-
creaed Canadian exports tç> the Rocky Mountain area
has been identified primarily in the foIbowing sectors:
equipment and supplies for the 010 and gas fiels,
mining equipment, transportation equipment, specialty
food items, agricultural equipment, pre-fab housing
and building materials, electronlos componerils, con-
tract furniture and outerwear apparel,
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Building Prodt&ct,
The Seattle Consulate Qeneraf has held two solo
buildling products shows (in 1979 and 1980) and has
partcipate in the Pacific Northi West Construction
Expo in March 1982. These activities have helpeci to
tap a growlng and very receptlve markçet for Canadian
products. Local shows [n Portland and Seattle are
availabte for promotions. This market offers excellent
long-term potentiel pending the improvepient in the
housing market.

Contract Furnitw'e
Commercial con~struction in the Paciflc Northwest
(particularly in Seattle and Portland) has enjoyeci seve-
rai boom years andl should continu~e in this trend for a
rew more. Significant opportunitles exist for Canadian
manufactijrers of desks, chairs and systems work sta-
tions (open-laridscaped acoustical systerns).

Food Products
The Northwest Food Dealers Association holds an
annual convention well attended by its membership.
Officiai Canadian participation in this exhibition, plus
ottier promotions sponsorecl by the Consulate, have
provided a solld base for Canadian firms seeking mar-
kets in the area.

Qefence Producis

Gene rai
Access to the U.S. defence equlpment market is tacili-
tated by the Canada-U.S. Defence Development and
Defence Production Sharing Arrangements under the
ternis of which Canadian defence equipment can be
imported t0 the U.S. free of duty andl without the
application of '"Buy America>' restrictions. Local
buyers wilI therefore evaluate Canadian flrms on the
same price-quality-delivery formula used for their U.S.
suppliers.
Qanadilan flrms can enter this market by:
(a) bidding on prime contracts issued by various

Department of Defense procurement agencles or
through solloltations recelved from them by the
Canadian Commercial Corporation (CCC); and
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Califorrila
The very large and sophisticateci industrial base in
California requires a certain cornpart mental izi ng ta
properly focijs on relevant business sectors. As an
individuai economic entity, the state's equivalent GNP
wouc$ ranlk it nintti in the worlci. In very broad terms,
the aerospace, airframe and powerplant companies
lare located in the southern portion of the state, while
the space communications anid electronics firms tend
to be found in the northern portion.

California receives approximately one-fifth of the total
defence procurement dollars, one-third of the expendi-
tures for research and development, and about haif of
NASA expenditures. 0f $98.7 billion of prime DOD
contracts awarded in the fiscal year 1981, California
received $16.23 billion, or 16.8 per cent of the total -
$4.88 billion from the Air Force (19.4 per cent of a
total $25.27 billion); $6.17 billion from the Navy (22.6
per cent of a total $27.41 billion); $3.57 billion from
the Army (19.8 per cent of the total $18.1 billion);
$1.63 billion from the Defense Logistios Agency
(12 per cent of a total $13,18 billion>; $380 million from
other sources. Callfornla's share of milltary andi space
contracf s is approximately 22 per cent. Approximately
75 per cent of the above defence-contracting activity
is concentrated in six Southern California counties.

Los Angeles Post Terrltory
The defence market in the Las Angeles post territory,
counting prime contracta, was about $13 billion for
1981. (There are no published figures to indicate how
much this figure is increased when subcontract dol-
lars into Southern California are added, and those
going out subtracted).
The defence and defence-related industries in South-
ern Calîfornia and Arizona are expected to boom start-
ng in mld-1982. Forecasts indicate a prime-contract

market of $15 billion for the L.A. post territo' in 1982.
Adding to this major subcontract activlty entering the
area via the corporate chain, where headquarters are
iocated ou.tside California, the total defence market
(licludllng space> is estimated at $20 billion. A 25-pet
cent increase is forecast for 1983. Even allowlng for
Corigressional trimming, the thinking is that the big-
tick<et items linvolving Galîfornia defence firms will be



largely untouched. Of the prime-coritract awards made
to the top 18 defence contractors in 1982, $6.7 billion
werit to Lockheed, Hughes and Litton, and $13.8 bil-
lion went to the California divisions of McDonnell
Douglas, General Dynamics, Rockwell and FMC.

The above indicates that this area offers a major
opportunlty for Canadian flrms in the defence produc-
tion area. This may welI be the opportunity of the
decade, requiring f ast action- and tenacious follow-up.
Some of the major programs and firms involved are:
Rockwell International ($40-billion BIB program>;
Hughes Alrcraft ($6-billion AMRAAM program); Gen-
eral Dynamios Convair Division ($1 2.5-billion Crulse
Missile program); Hughes Helicopters, Inc. ($6-billion
Attack Helicopter program; McDonnel I Douglas/
Northrop ($5-billion in 1982-83 FIA-18 Fighter Aircraft
program>; Douglas Aircraft Company (several billion
dollars KC-10A Tanker/Cargo Aircraft program); Ford
Aerospace (several billion dollars DIVADS Gun).

San Francisco Post Territory
In the San Francisco reciion. the most prominent area



ments and should be addressed in attempting to fully
exploit the market.

Wîth the density of the high-technology companies in
the Silicon Valley nearing the saturation point, "satel-
lite" production areas are emerging. Sacramento
promises to be the site of considerable branching,
with approximately 17 companies committed to open-
ing new plants there as of this writing, and an even
more vigorous growth area is already evid,-it in Colo-
rado Springs, at the easternmost stretch of the San
Francisco post territory.
The range cf industry activity in Colorado has tradi-
tionally been centered around the energy and minîng
sectors, supplementing the primary base in agricul-
ture. The Colorado Springs area, however, has recently
established itself as a major branch facility area with
the establishment of 14 major plants which, signifi-
cantly, generally act autonomously in their procure-
ment activities. Continued growth in the industry and
attractive industrial conditions in the area suggest
that development will continue, spurred on by the
establishment of the new USAF Space Operations
Center there in 1982. As a footnote, the relatively
recent emergence of this reglon as an important one
in the industry has spawned moderate local shortfalls
in support industry capacity - shortfalls that have en-
abled alert new-entry suppliers to effectively penetrate
the market. Major companies with facilities here in-
clude Hewlett-Pack~ard (tour plants), TRW Electronics
{two plants), Digital Equlpment Corp., Kaman Sciences
Corp, Inmos Corp., Rolm Corp., and nearby, Martin
Marietta Aerospace Systems Division (Denver), Bail
Aerospace (Boulder) and Storage Technology Corp.

Another site of branch actîvity, though on a reduced
scale, is Salt Lake City, Utah. Recent attempts to
identify and exploit deposits of coal and commercial
ores provide the focus of most of the State's indus-
trial expansion, but the electronics sector is*also re-
ceiving censiderable attention. Firms of potential
interest to suppliers and subcontractors include: Na-
tional Semiconduotor, Thiokol and Sperry-Defence
Systema Division.
Wyoming, Nevada and Hawaii offer relatively lîmited
oppertunities for suppliers in the aerospace and elec-
tronics sectors. While isolated instances et require-



ments in these areas do appear, the agriculture,
energy and minerais extraction industries provide the
basis for most commercial activity in Wyoming and
Utah. The Hawaii market is limited mostly to tourism
and agriculturally-oriented industries, with occasional
requirements identified in the areas of marine elec-
tronics and military supply.

Govemment Procuremnent In the
San Francisco Post Territory

Several military supply and logistics centres are locat-,
ed in the San Francisco post area of responsibility,
with three being of particular importance. First, the
Sacramento Air Logistics Center has primary support
responsibility for the F-111 and A-10 aîrcraft, as well
as serving as a primary electronic-systems and
components-procurement centre. Next, the Oakland
Naval Supply Center is the primary supply centre for
the U.S. Navy fleet In the Western Pacific region, wîth
associated agencles located at the Mare Island Naval
Facility (California) for nuclear submarine require-
ments, and the Pearl Harbor Naval Supply Center
(Hawaii) for home-port servicing requirements. Third,
the Ogden Air Logistics Center (Utah) has responsîibl-
ity for primary support of the F-4 and F-16 aircraft, as
well as specific responsibility for landing-gear com-
ponent overhaul and supply for most USAF aircrafts.
Addîtional installations with military-procurenient ac-
tivity include the Sacramento Army Depot (specified
electronlcs components and ground communications
systems>, Rocky Mountain Arsenal (ordnance and ord-
nance storage equipment) and Sharpe Army Depot
(logistics centre for Army common-item supply
network).
As with most U.S. mllitary procurement centres, the
key to successful participation at these installations
is persistent scanning of bld opportunities, establlsh-
ing your firm on the appropriate bidders' list andior
qualified product listing, and prompt response to aIl
applicable RFPs and RFQs. The San Francisco post
can provide you with the necessary applications for
each of the appropriate installations and would wel-
come questions concerning potential sales and con-
tractlng opportunities.



Seattle Post Territory
There are f ive major prime contractors for defence
equipment in the Pacific Northwest.

Boelng Aorospace Company (BAC)
The major production contract is the AGM 86B Air-
Launched Cruise Missile, an order for up to 3,400 mis-
siles over a seven-year period worth more than $2
billion.

BAC is currently working in other defence areas:
Roland Missile, Inertial Upper-Stage Rocket, MX
(basing/transportatlon systems), Advanced WVarning
and Control System, mllltary transport alrcraft (747
proposa>, etc.
The company's strength is in research and develop-
ment. Currently work is being performed for the U.S.
Navy to develop a submarine-launched defensive mis-
sile. Success could Iead to an extended production
contract.
Initial contacts should be made through the Seattle
Consulate General for introduction to the relevant divi-
sion in BAC's Engineering Technology Group.

Paccar, mnc. - Dofence Systems
Paccar's military capabilities range from vehicles for
artillery, amphiblous forces, mechanized infantry and
combat engineers to rocket launchers, wet-and-dry
bridging systems and weapon systems.
The company is currently working on the following:
(i) Future Close Combat Vehicle System
(i ) Infantry Fightlng Vehicle
(iii) Cavalry Fighting Vehicle
(ilv) M9 Armored Engineer Tractor
(y> Mobile Protected Weapon SystemlGun.

Todd Paclflc Shlpyards Corp.
After many years of buoyant sales to the U.S. Navy
through the FFG-class destroyers, Todd is beginning
te feel the effects of the Navy's decislon to reduce
the requirement from 73 to 52. Repair and conversion
programs, together with Todd's excellent reputation
as a cost-consclous and quality shipyard, may balance
the hlgh labour cost to some degree, but it is evident
that Todd needs another large new ship construction
program.



Tacoma Boatbuilding Co.

A diversified company, Tacoma looks for an even split
between defence and commercial contracts although
defence work currently accounts for nearly 7à per
cent of the backlog of orders.
The company is building surveillance vessels for the
U.S. Navy, T-AGOS class ships and U.S. Coast Guard
cutters and chaser vessels.

Locklieed Shipbulidlng & Construction Co.

Capitalizing on its strong reputation for delivering
ships within budget and ahead of schedule, Lockheed
has diversified f rom purely military to some commer-
cial overhaul work.
Lockheed is currently constructing the LSD's (amphi-
blous landing vessels) for the U.S. Navy and has
various milîtary and commercial overhaul contracts.

U.S. Departîment of Defense
(Govemment Procurement)

There is only one U.S. 000 procurement centre in the
area serviced by the Seattle Consulate General. This
is the US. Navy Puget Sound Shîp Repair Yard in Bre-
merton, Washington. The U.S. Navy's largest ships are
sent there for overhaul by the approximately 11,500
workers.

Requests for bids for a wide range of products are
sent out according to the Bidder's Mailing List. Cana-
dian suppliers may request application forms directly
or through the Consulate General.

AIl other 000 establishments are local military bases,
90 per cent of whose contract actîvity is directed to-
wards construction, repair or PX supply.

Checklist for Doirig Business in the
Western States' High Tech Market
1. Recognizing that circumstances vary, most Cana-
dian participants in the local high-technology market-
place have nonetheless found it necessary to estab-
lish a local sales presence in order to be effective and
successful. Most often this has been in the form cf a
manufacturer's representative, but occasionally large
sales volume prospects, unique service requirements,
and/or incompatible commission structures have war-



ranted establishing a local off ice. General considera-
tion should be given to just how much of your com-
pany's marketing resources you wilI need to expend.
2. If bidding on products or services requîring military
specifications, have your certification process com-
plete and documented prior to active entry into the
competition. Prime contractors are flot receptive to
"in-process" dlaims when they are facing a short sus-
pense material requirement, which is about 90 per
cent of the time.
3. If biddlng on a DOD contract directly from one of
the military procurement agencies, ensure tliat your
company is registered and current with the Canadian
Commercial Corporation (CCC). The CCC acts as the
contractual designee for ail DOD agency direct con-
tracts ini excess of $10,000. Making certain that your
application with the CCC is complete prior to bld
award wiIl help in expeditious administration of the
contract and the greater likeliliood of follow up busi-
ness.
4. Persistence - the most frequent complaint heard
in the field concerns the infrequent contact many
f irms maintain wîth the prime contractor, in trying to
identify prospective program opportunities. Recog-
nizing that the cost of long-distance marketing can be
substantial and perhaps unacceptable, particularly
when the prospects for success are somewhat dim,
allotting sufficient resources to establish your access-
ibility is imperative if you hope to be a credible com-
petitor.
5- Make every effort to get established at the very ear-
liest stages of the production development program
(this is particularly critîcal on contracts of DOD
origination). Many successful vendors regularly mini-
mize the profit margins on the f irst runs of a project-
ed long-terni program in anticipation of recompensa-
tion over the long-run course of the contract through
economies of scale and improved production tech-
niques.

6. Finally, use your governrnent trade offices to help
identlfy new market potential or to evaluate current
program status on government contracts. The posts
can offer a low-cost augmentation to your marketing
resources and assist you in determining the form and
extent of your entry into the market.



V. CUSTOMS
REGULATIONS AND
DOCUMENTATION

U.S. Exports to Canada
Enquiries concerning the importation of U.S. products
into Canada should be referred ta the United States
Embassy, 100 Wellington Street, Ottawa or the U.S.
Consulate or Consulate General in Vancouver, Cal-
gary, Winnipeg, Toronto, Montréal, Québec, Saint
John, Halifax or St. Johýn's.

Canadian Export Documents
Canadian exporte ta the United States, including re-
turned American merchandise, should be accompa-
nled by Canada Customs expart form B-13. Canada
Customs normally requires three copies at the time of
exportation, one of which je returned ta the exporter.
It should be noted that Canada Customs have a
monthly summary reporting system available ta large
volume exporters. Further information on the summary
reporting systemn as well as supplies of 8-13 forme
may be obtained tram Canada Customs.

U.S. Customs anid Market Access
Information
To enjoy success in the United States market, a Cana-
dian exporter requires market access information an
Customs documentation, tarlff classification, value for
duty and rates of duty, as well as on the many ather
US. laws affecting importe such as food and drugs,
consumer product safety, environmental protection,
etc.
Accardingly, Canadian exporters af products destîned
for the U.S. are etrangly urged ta abtain such market
access information tram:



Tariff Af fairs Division
Office of United States Relations (29)
Department of External Affairs
235 Queen Street
Ottawa, Ontario
KiA 0H5
Tel: (613) 996-5471

The Division contacts U.S. Customs and other agen-
cies on behaif cf Canadian exporters and, over the
years, has developed an in-depth knowledge of the
interpretation and implementation of U.S. tarîffs and
regulations related to access for imports into the U.S.
market.
The Division can also provide Canadian exporters with
information and assistance regarcling: labelllng of
food, drug, cosmetic and alcohol products; customs
penalty assessments; anti-dumping and countervail
issues; customs valuation; consumer product safety
standards; and other questions related to U.S. market
access.

U.S. Customs Tariff Classification,
Documentation and Regulations

Request for a Binding Tariff
Classification Ruling
The Tarlff Affairs Division can obtain a bindîng tarif f
classification ruling from the U.S. Customs Service on
behaîf of a Canadian exporter, for a prospective trans-
action (Le. articles which have net yet been exported
te the U.S. and are not at present, nor have been pre-
vlously, under consideration by the U.S. Customs Ser-
vice>.-Such ruling is considered 'binding" inasmuch
as it will be honoured at aIl U.S. Customs ports of
entry and thereby ensures that the exporter wiII
receive uniformity in tariff treatment regardless of
which U.S. port of entry is used.
To obtain such ruling, the following information is re-
quired and failure te supply ail of this information
weuld only resuIt in delays and confusion for the
exporter.
1) A written request signed by a person who has a

direct and demenstrable interest in the question,



and also confirming that the merchandise or sub-
ject of the request has flot been previously, nor 15
at present, under consideration by the U.S. Cus-
toms Service.

2) A full and complete description of the article.
3) Indication of the article's chief use in the United

States.
4) The commercial, common or technical designation

of the article.
5) Where the article is composed of two or more

materials, the relative quantity <by weight and by
volume) and the value of each.

6) Textile materials and articles should be identified
as in (5) and should include the met hod of con-
struction (such as knit or woven), the fibres present
and, if wearing apparel, by whom it is desîgned f0
be worn (e.g. child, man or woman).

7) Chemical products should be identified by their
specifications and chemical analysis and a sample
should be submîtted for U.S. Customs use.

8) Generally, a sample and descriptive literature of the
article in question should be submitted. Where a
sample is flot practicable, a phofograph, drawing or
of her pictorial representation of the article should
be submifted.

NOTE:
a) Samples are not usually refurned by U.S. Customs

since they properly form part of their file. If return
of fthe sample is desired, it can be requested.

b) Privileged or confidlential Information should be
clearly marked with an explanaf ion as to why lif is
considered confidiential.

Assistance with a Request for
Internai Advice
U.S. Customs regulat ions provide that questions anîs-
ing in connection with current or completed transac-
tions should be resolved by means of the Internai
Advice Procedure af the port where entry was made. A
request for infernal advice can be filied by either the
importer or his customs broker. The U.S. Customs
field office will review the request and notlfy fhe
importer of any points with which fhey do not agree.

The Tariff Affairs Division can provide valuable assist-
ance and suggestions regarding points of law and pre-



vlously established customs practice which may sup-
port the importer's request for internai advice.
Submissions to, the Tariff Affairs Division should
con tai n:
1 ) copies of ail documents related to the entry of the

merchandise to which the request refers, includlng
those issued by U.S. Customs;

2) a staternent of ail facts relative to the transaction
and generally foilowing the eutline of a request for
a binding tariff classification ruling.

The Customs Service may, at its discretion, refuse te,
consider a request for internai advice if in their opin-
ion there is a clear and definitive Customs precedent
which supports their position. If the importer is validly
not in agreement with this position he may, within 90
days after liquidation cf the entry, file a request with
U.S. Customs for a Protest Review.

Assistance with a Request for
Protest Review
On issues where a request for protest review is te be
undertaken, the Tarif f Affairs Division can assist the
importer and his broker in preparing the request by
providing advice and suggestions on what information
can be used te support the importer's case.
In order for this assistance te be effective, this Divi-
sion must be furnished with ail information regarding
what has taken place. Such information should
iriclude the following:
1) ail information as listed for a binding tariff classifi-

cation rullng request;
2> a cepy of the Customs entry under protest; and
3) ail correspondence (ne matter how trivial) betwveen

the importer, broker and the U.S. Customs authori-
ties regarding the subject under protest.

In those particular cases where a protest ;eview is tebe requested because an importer's request for inter-
nai advlce is denied by the U.S. Customs Service, aspreviousiy outlined, the foilowing additîonal informa-
tion shouid aise be submitted te the Tariff Affairs
Division:
a) a copy of the US. Customs refusai te consider the

Internai Advlce Request;



b) a copy of the Request for internai Advice including
all supporting documents, and information as out-
lined for a request for internai advice assistance.

Entry at Customs
Goods may be entered for consumption or entered for
warehouse at the port of arrivai in the United States,
or they may be transported in bond to another port of
entry and entered there under the same conditions as
the port of arrivai.
For such transportation in bond to an interior port, an
immediate transportation entry (l.T.) must be filled out
at the port of arrivai by either the consignee, the car-
rier, the U.S. customhouse broker or any other person
having a sufficient interest in the goods for that pur-
pose. In cases where the Canadian exporter assumes
responsibilîty for entering the goods through U.S.
Customs, he may find that there are advantages in
having shipments entered for consumption at the
nearest or most convenient port of arrivai. In this way
he can remain in close touch with the broker and U.S.
Customs at that port of entry. However, where the
U.S. purchaser intends making his own entries it may
be more convenient to have the goods transported in
bond from the port of arrivai to the interior port
nearest the importer.

Who May Enter Goods
Goods may be entered by the consignee, his authoriz-
ed employees or his agent. The only agents who can
act for importers in customs matters are licensed U.S.
customhouse brokers. They prepare and file the nec-
essary customs entries, arrange for payments of
duties and release of goods and otherwise represent
their principals in customs matters.
Goods may be entered by the consignee named in the
bill of lading under which they are shipped or by the
holder of a bill of lading properly endorsed by the
consignee. When the goods are consigned "to order"
they may be entered by the holder of the bill of lading
properly endorsed by the consignor. An air waybill
may be used for merchandise arriving by air. In most
instances, entry is made by a person or firm certified
by the carrier to be the owner of the goods for cus-
toms purposes. When goods are not imported by a



common carrier, possession of the goods at the time
of arrivai in the United States is sufficient evidence of
the right Io make entry,
Entry of goods may be made by a non-resident individ-
ual or partnership, or a foreign corporation through an
agent or representative of the exporter in the United
States, a member of the partnership, or an officer of
the corporation. The surety on any customs bond
required fromn a non-resident individual or organization
must be incorporated in the United States. In addition,
a Canadian corporation in whose name merchandise
is entered must have a resident agent authorized to
accept service of process in its behaîf in the state
where the port of entry is located.
In general, f0 facilitate customs clearance it is advis-
able to contact a iicensed U.S. customhouse broker
who wiII outiine the services he can provide, together
with particulars on brokerage f ees and other reiated
matters.

Documentation
Normally the only documents required when shipping
t0 the United States are a bill of lading or air waybili
as well as a special U.S. Customs invoice 5515 and
commercial invoice. The use cf a typewriter in pre-
paring documents is preferred; in any case, they
should be legible.
NOTE: Do not use red ink f0 fi out documents.

Bill of Lading or Air WaybilI
Normaliy a bill of iading or air waybili for Canadian
shipments is required by U.S. Customs authorifies. In
lieu of the bill of Iadlng or air waybîhl, the shippîng
receipt may be accepted if customs is satisfied that
no bill of lading or air waybill has been issued. Entry
and release of merchandise may be permitted without
the bill of lading or air waybill if satisfactory bond is
given in a sum equal f0 one and one-haîf times the
invoice of value of the merchandise. A carrier's certif 1-
cate or duplîcate bill of lading or air waybill may, in
certain circumstances, be acceptable.

Invoice
Shipment in excess of $500 and subject f0 an ad valo-
rem rate of duty, conditionally f ree of duty or subject



to duty depending in some manner upon its value,
should be accompanied at entry by a U.S. special cus-
toms invoice form 5515 and a commercial invoice.
However, copies of the commercial invoice are suffi-
cient for shipments with an aggregate value not
exceeding $500, duty-free shipments or shipments of
articles subject to specific rates of duty.

Form 5515
U.S. Customs forms 5515 are available free of charge
from U.S. consular offices in Canada or can be obtain-
ed from commercial stationers. While only one copy
is required by U.S. Customs, it is usual to forward
three: one for the use of U.S. Customs when the
goods are examined, one to accompany the entry and
one for the U.S. customhouse broker's file. District
directors of U.S. Customs are authorized to waive pro-
duction of special and commercial invoices if satis-
fied that the importer, because of conditions beyond
his control, cannot furnish a complete and accurate
invoice; or that the examination of merchandise, final
determination of duties and collection of statistics
can properly be made without the production of such
an invoice. In these cases, the importer must file the
following documents:
1) any invoice or invoices received from the seller or

shipper;
2) a statement pointing out in exact detail any inaccu-

racies, omissions or other defects in such invoice
or invoices;

3) a properly executed pro forma invoice;
4) any other information required for classification or

appraisal or for statistical purposes.

Special information with respect to certain classes of
goods is sometimes required when either the customs
or commercial invoice does not give sufficient
information to permit classification and appraisal.

Packing List

U.S. Customs authorities require three copies of a de-
tailed packing list. This should indicate what is in
each box, barrel or package in the shipment. If the
shipment is uniformly packed, this can be stated on
the invoice indicating how many items are in each
container.



Payment of Duties
There is no provision for prepayment of duties in
Canada before exportation to the United States but it
is feasible for the Canadian exporter to arrange for
payment by a U.S. customhouse broker or other agent
arnd thus be able to offer his goods to U.S. buyers at a
çluty-paid price.
Liability for payment of duty usually bec,,ines fixed at
the time an entry for consumption or for warehouse 15
filied with U.S. Customs. The liability is f ixed, but not
the amount of duty which is only estimated at the
time of the original entry. When the entry is liquidat-
ed, the final rate and amount of duty is ascertained.
Obligation for payment is upon the person or f irmn in
whose name the entry is filied.

Temporary Free Importation
Certain articles not imported for sale, or for sale on
approval, may be admitted into the United States
under bond wlthout the payment of duty. Generally,
the amount of the bond is double the estimàted
duties.
Such articles must in most cases be exported within
one year f rom the date of importation. Upon applica-
tion to, the district or port director, this period may be
extended for further periods which, when added to the
initial one year, are not to exceed a total of three
years.
Such articles may include the following:
- articles for repair, alterations or processing (flot

manufacture)
- models of women's wearing apparel by manufac-

turers
- articles for use as models by illustrators and pho-

tographers sotely for illustrating
- samples for order-taking
- articles for examination and reproducti5n (except

photo-engraved printing plates for examination and
reproduction)

- motion picture advertising films
- articles for testing, experimental or review pur-

poses (plans, specifications, drawings, blueprints,
photographs for use in study or for experimental
purposes may be included>. In the case of such



articles, satisfactory proof of destruction as a
result of the tests with the production of a proper
affidavit of destruction will relieve the obligation of
exportation

- automobiles, motorcycles, bicycles, airplanes, air-
ships, balloons, boats, racing shelis, and similar
vehicles, craft and related equipment by non-
residents for taking part in races or other specific
contests

- locomotives and other railroad equipment for use
in clearing obstructions, fighting fires, or making
emergency railroad repairs in the United States

- containers for compressed gases and other
containers and articles for covering or holding mer-
chandise during transportation and suitable for
such re-use

- professional equipment, tools of trade, repair
components for equipment or tools admitted under
this item, and camping equipment imported by or
for non-residents sojourning temporarily in the Uni-
ted States and for use by such non-residents

- articles of special design for temporary use exclu-
sively in the production of articles for export

- animals and poultry for breeding, exhibition, or
competition for prizes

- theatrical scenery, properties and apparel for use
by arriving proprietors or managers of theatrical
exhibitions

- works of art, photographs, philosophical and scien-
tific apparatus brought into the U.S. by profes-
sional artists, lecturers or scientists arriving from
abroad for use by them in exhibition and promotion
of art, science or industry in the United States

- automobiles, automobile chassis, automobile
bodies - finished, unfinished or cutaway when
intended solely for show purposes. The temporary
importation bond in the case of these articles is
limited to six months with no right of extension.

Commercial Travellers - Samples
Samples accompanying a commercial traveller may be
admitted and entered on the importer's baggage dec-
laration. In such cases, an adequate descriptive list or
a U.S. special customs invoice must be provided. The
personal bond of the commercial traveller is usually
accepted to guarantee the timely exportation of the
samples under U.S. customs supervision. Penalty for
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failure ta export the sam pies entails loss of the privi-
lege on future trips.

UJ.S. Anti-Dumping and Countervail Statutes
Due to the complexity of these statutes, exporters are
encouraged to contact the Office of United States
Relations of the Department of External Affaire for
answers to any specific questions.
The U.S. Tracte Agreerments Act of 1979 was enacted
into Iaw on July 26, 1979, and encompasses those
changes to the current United States anti-dumping
and co&Intervailing duty law necessary for the imple-
rnentation of the international agreements negQtiated
in the Multilateral Trade Negotiations (Tokyo round) of
the General Agreement of Tariffe and Tracte (GATT).

Anti-dumping
If a U.S. company bas reason to believe that a produot
is belng sold in the U.S, at a price Iower than the
price at which it is sold in its home market, an anti-
d~umping complaint ,nay be filed with the U.S. Com-
merce D)epartment. The anti-dumping petition must
contain information to, support the dumping allega-
tions along with evidence of injury suffered by the
U.S. industry affected.
A U.S. anti-dumping investigation must be conducted
wlthln speclfied time frames:
(1) Within 20 <lays of recelpt of an anti-dumping peti-
t1orn, the Secretary of Commerce muet decide whether
or not to initiate an investigation. If it le determined
that a petition does not properly establish the basis
on which antl-dumping duties may be imposed, the
proçeeçling is termiriated. If the Secretary of Com-
merce cletermines that the petition contains sufficlent
information supporting the ailegations, a fuil-scale
investigation is initiated.
(2) Withln 45 <lays f rom the date a petition ,was filed,
the International Tracte Commission <ITC) muet deter-
mine if there la a reasonable indication of injury. If
th~e decision ie negative, the case is terminated.
(3) LIn general, wlthln 160 days after the date on which
a petition le f lied, the Secretary of Commerce makes a
preliminary deterinatlon of dumping, If the prelimi-
nary ctetermTination le affirmative, suspension of
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which the foreign market value

Dd States price.
of the preliminary determination, a

'n by the Secretary of Commerce of
fair value wilI be due.
ffirmative preliminary decision of
fair value, the ITC must make an

on within 120 days of the preliminary
the ITC injury determination is nega-
erminated and any cash deposited is
bond posted is released. If the

on is affirmative, the Secretary of
jblish an anti-dumping duty on the
al to the amouint by which the home
ie merchandise exceeds the price to
customer.

ig duty order is subject to an auto-
Dw and requests for a review at any
tained, provided changed circum-
;ient to warrant the review.

Counterval
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Marking of Goods
Country of Qrigin Marking

Qenerally, ail goods imported into the United States
must be Iegibly and conspicuously marked in English
tolidentify their country of origin to the ultimate pur-
chaser in thie U.S.
The use of stickers or tags is permitted if used in
suoh a manner as to be permanent, unless deliberate-
ly removed, until recelpt by the ultîmate purchaser.

Certain small instruments and utansîls must be
marked by die-stamping, cast-in-the-mouId lettering,
etchlng, engraving or by means of metal plates secu-
rely attached to the articles.
The LJS, Customs Service may exempt certain articles
from this marking. In such cases, the container must
be suitably marked.

Composiin Marking
Any product containîng woollen fibre <except carpets,
rugs, mats and upholsteries, or articles made more
than 20 years before importation) mnust be clearly
marked: 1) to identify the manufacturer or the person
mnark<eting the product; 2) with a statement denoting in
percentage terms the total fibre content of the proci-
uct; and 3) with the maximum percentage of the total
weight of the product of any norifibrous loading, fili-
ing or adulterating matter. If not suitably marked, an
opportunlty to mark under U.S. Customs supervision
rnay be granted.
When the fabric contalned in any product is importecl,
it is necessary to state the fabric's country of origin.
Fur products must be marked as to type (partîcular
animal), country of origin andi manufacturer's or rnar-
keter's name. In addition, where they are used or
damaged; bleached, dyed or otherwlse artlficîally
coIourecJ; or composaci substantlally of paws, tails,
bellies or waste fuir, they must be so marked.

Food Labslng
Ail importeci foocis, beverages, drugs, medical devices
andf cosmetics are subject ta inspection by the United
States Food andi Drug Administration (FDA) at the
tirne of entry linto the U.S. The FDA is flot authorîzeci
to approve or pass upon the legallty of speclfic con-
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sigriments before they arrive and are offered for entry
into the U.S. H-owever, the FDA is always willing to
offer comrnents on proposed labels or answer other
enquiies f rom importers and exporters. Advice on
prospective foodi labels may also be obtained from the
Office of United States Relations, Department of
Extemnal Aff airs in Ottawa.

Import Prohibitions and Restrictions
In addition to, goods prohibited entry by most coun-
tries in the world (such as obscene, immoral or sedi-
tious literature, narcotics, counterfeit currency or
coins> certain commercial goods are also prohibited
or restricted. Moreover, various types of merchandise
must conform to laws enforced by government agen-
oies other than the United States Customs Service.
Fur products are also subject to the Endangered Spe-
cies Act and importation of certain fur skins woutd be
prohibited.

Animais
Cattle, sheep, goats, swine and poultry should be ac-
companied by a certificate f rom a salaried veterinarian
of the Canadian government to avoid delays in quaran-
tine.
Wild animais and birds are prohibited from importa-
tion into the U.S. if captured, taken, shipped, pos-
sessed or exported contrary to laws of the foreign
country of origin. In addition, no such animal or bird
May be taken, purchased, sold or possessed contrary
to the laws of any state, territory or possession of the
United States.

Plants and Plant Products
Import permits îssued by the U.S. Department of Agri-
culture are required.
Regulations may restrict or prohibit importation.
Shlpments of agricultural and vegetable seeds and
screenings are detained pending the drawing and test-
ing of samples. Such items are governed by the provi-
sions of the Federal Seed Act of 1939 and regulations
of the Agricultural Marketing Services, U.S. Depart-



Postal Shipments
Parcels of aggiregate value flot exceeding $(US)5 may
lbe admitted free of duty.
Commercial shiprnents valued at more than $5 must
include a commercial invoice andi a customs declara-
lion on the form provided by the Canadian Post Office
and give an accurate description and value of the con-
tents, Thie customs declaration must be securety atta-
ched to the package.

If the shipment comprises two or more packages, the
one containing the commercial invoice stmould be
marl<ed "Invoice Enclosed''; other packages of the
same shipment may be marked as "No. 2 of 3, Invoice
Enclosed in Package No. 1".

A shipment in excess of $500 aggregate value must
include a U.S. special customs invoice (form 5515) and
a commercial invoice. A shipînent under $250 aggre-
gate value will be delivered to the addressee. Dulies
and dellvery fees for each package are collected by
the postman. Parcels containing bona f ide gifts ex-
cludlng alcoholic beverages, tobacco products and
perfumes to persons ln the United States will be
passed free of duty provided the aggregate value
received by one person on one day does not exceed
$25. No postal delivery fee will be charged. Such par-
cels should be marked as a glft and the value and
contents indlcated on the parcel.

Auiherican Goods Returned
U.S. products may be returned to the United States
duty-free provided they have not been advanced in
value or improved in condition while abroad.

Articles exported from the United States for repair or
alterations abroad shahi be subject to duty upon the
value of the repaire or alterations. The term "repaire
or' atterations" means restoration, chanqe, addition,
renovatlon, cleanling or other treatment which does
not çlestroy the identity of the article exported or
create a new or cifferent article. Any article of metal
(except precious metal) rranufactured in the UJnited
States anid exported for fhJrtther processlng and again
returried te the United States for adchitional process-
ing le subject to a duty upon the value of processing
outside the United States.
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The cost or value of U.S. origin component parts
exported abroad ready for use only in the assembly of
foreign-produced goods subsequently imported into
the U.S., may be deducted f rom the value for duty pro-
vided the parts have flot been subject to any further
fabrication while abroad except operations incidentai
to the assembly process such as cleaning, lubricating
ani painting.
Special U.S. Customs procedural requirements must
be followed upon the exportation and return of Amer-
ican goods. Details may be obtained from United
States import specialists at border points or from the
Office of United States Relations, Department of
External Aff airs, Ottawa.

Duty on Containers
If used in shuttie service, the following types of con-
tainers may enter free of duty:

1) U-S. containers and holders (including shooks
and staves of U.S. production) when returned as
boxes or barrels containing merchandise;

2) foreign containers previously imported and duty
pald if any;

3) containers of a type specified by the Secretary of
the Treasury as instruments of international
traffic.

One-trip containers are dutiable as part of the dutiable
value of the goods.



VI. SER VICES
FOR EXPORTERS

Ban king
A rtumber of Canadian banks are located in the West-
ern states with branches in San Francisco, Los
Angeles, San Diego, Seattle, Portland, Anchorage and
Honolulu. (Please refer to the section on "Use fui
Addresses7' fora~ listing of these banks with their
addresses.) The main Arnericari banks are also listeci
as are a nurnber of the customs brokers serving the
variaus post territories.

Foreign-Trade Zones
Not yet weiI known but gain ing in importance with
many exporters and importers are the U.S. Foreign-
Trade Zones. Northern California has Zone No. 3 locat-
ed in San Francisco, and aisa Zone No. 18 in San
Jose (Bay Area), both of which are in U.S. Customis
District 28. Zone No, 3 operates ail three sites which
have conbied storage space of more than 16,720 m2

(180,000 sq. ft.>, while Zone No. 18 has more than 12.1
hectares (30 acres> of warehausing and open-storage
areas. Seattle's Foreign-Trade No. 5 serves the Pacific
Northwest, while Zone No. 30 serves the Rocky Moun-
tain Region established on a 13.3-hectare (33 acre)
site. Zone No. 9, located at the Port of Honolulu,
H-awaii, has 16,540 m2 (178,000 sq. ft.) of covered ware-
house, plus a four-hectare (10 acre) outslde-yard area.

In the Los Angeles post territory, two new foreign
trade zones - one in Phoenix, Arizona, and one in
Long Beach, California - will soon be operational.

Stored goods may be manufactured inta other forrns,
processed or converted, handled, manipula'ted, clean-
ed, marked, repacked, sorted, disassembled or simply
stored within the zone, and yet are not subject ta U.S.
customs duties until they are shlpped outside the
zone into the domestic markets <Re fer to "Use fui
Addresses".
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~attorneys and agents who are willing to accept new
clients; the list is arranged 1by states, cities and
torelgn countries.

Trade>marks
A trademark refers to the nagie or symbol used in
trachi to inclicate the source or origin of goocis. Trade-
mpark rights prevent others f rom using the same narne
or symbol on identical goods, but do not prevent
others from makirlg these goods without the trade-
mark.
The proceclure relatirig to the registration of tirade-
marks and some general information on trademarks is
given in a pamphlet called "General Information Con-
cerning Trademarks", which may be obtained f rom the
Patent Office.

Copyright
Copyright protects the writings of an author agalnst
copylng. Literary, dramatlc, musical and artistic works
are includeci within the protection of the copyright law
which, ini some instances, also confers performlng
andi recordlng rights. The copyrights refers to the form
of excpression rather than the subject matter of
writlng.

NOTE: Copyrights are registered in the Copyright
Office of the Library of Congress andi the Patent
Office has nothing to do0 with copyrights. Information
concerning copyrights may be obtained from the
Register of Copyrights, Library of Congress, Washing-
ton, DC 20540.

Llcensing and Joint Ventures
If you wish to market a patented invention of a prod-
uct in the United States, either uncler a joint-licensing
agreemenit or some other arrangement, there are a
number of firms speclalizing in patent and marketing
services. The Canadian Consulate General'can help in
choosing such firrns.

Commercial Disputes
tIn the event of disputes, a Cariacian f lrm can seek
advice from the Canadilan Council International Cham~r-
bier of Comimerce, c/o Canadian Chamber of Com-
merce, 1080 Beaver H4all Hill, Room 712, Montréal,
Québec 142Z 1T2.
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institutions al80 have fully-incorporateCl Califomlia
subsidiaries.
Los Angeles rivais San Francisco as the finfancil cen-
ire of the western United States. Whiie San Francisco
is the home of several large U.S. banks, Los Angeles
has attracted the majority of the toreign banks, part ic-
iugarly the Japanese. Neediess ta say, banking facili-
ties are complete and highly sophisticated. Besides
the numerous U.S., Japanese and European banks,
there are several Canactian banks with agency opera-
tions. (Refer to "Useful Addresses'" for a listing.)

Custom Brokers

hiumerous highly qualified customs brokers are iocat-
ed in northern and southern California. (A partial Iist
of these firms can be found in the "Useful Ad-
dresses" section of this bookiet.)

Arizona
Transportation

Air- Excellent air transportation networks exist be-
tweern Canada and the Southwest. <Refer to "Useful
Acicresses" for a list of carriers.)

Road- An excellent all-weather road system exists
throughiout these two states. Ttiere are several com-
mpon and independent carriers that operate between
Canada and the major cities wlth the state of Arizona.
(Refer to "Useful Addresses" for a list of these car-
riers.)
Rail- Cargo service is made avallable f rom the east
and west coasts af Canada via Southern Paclfic and
Santa Fe Railroads. Canad1an rail services and inter-
line arrangemnrts wlth those lines servicing Arizona.

Water- Sfeamshlp services exist between Vancouver
and Los Angeles. From Los Angeles ttiere are daiiy
c9!nmon-carrler services to Arizona. (Refer to "ljseful
Addresses" for a list of steamship uines.>

Warehouslng

There are severai geiieral warehousing and warehous-
igdistribtion centres available. Contact the Cana-

dian Consulate Generali n Los Angeles for speciflc
information when necessary-
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Customs Brokers
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eports.
are no passenger trains operating
ýen Canada and thie Rocky Mountain Sta-
i-vice is availabie ail through the area.

Warehousing



Hawaii
Transportation

Air- Several major airline companies off er flights
from both Canada and malnland U.S. direct to the
islands. There ie also a regular inter-island air service
prQvlcted by several domestlc airline companies.

Truck- Commercial trucking service Is available on
ail of thje major islande. There are 60,000 licensed
trucks using 5,860 km (3,660 mi.) of highways and
streets.
Rail- There is non~e.

Sea- Hawail's liieline is the ocean. From North
America ail manner of freîght can be shlpped on
freighters departing as otten as three times each
week.
lnter-island freight service is available via barges or
hydrofoil boats.

Warehousing

lDemand le high and space limited. The farther out
from the commercial cen~tres one goes, the easier it is
to locate space. To rent good warehouse space costs
25 to 45 cents per square foot a month.

Financial

Thiere are no Canaclian-owned banks in Hawaii. How-
ever, there are correspondent banking agreements be-
tween many Canadian and H-awaiian banks. (A com-
piste list of international banking firms located in the
islands le included in the "Useful Addresses" section
of this booklet.)

Customs Brokers

A compretiensîve list of brokers le inctuded in this
publication. These brokers offer ail of the«coflven-
tional services one would expect.

Seattle Post Territory
Transportation

Air- fGood air transportation networks axist between
Canada and the Paciflo Northwest, Paciflc Western
Airlines and United Airlines have regular service be-
tween Seattle and Vancouver. Northwest Orient,
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Vit. YOUR BUSINESS
VISIT TO THE
WESTERN S TA TES

Tiiere are no substitutes for personal visits. Corre-
speindence clees flot spark the interest of the Amer-
ican busnessmanl. He's "f rom Missouri" andi wants to
~see and beseefl.

Services of the Trade Commissiofler

The Commercial Divisions of the Canadian Consulates
General wlthin the area functiofi as the liaison be-
tween the Canadian and local United States business
induatry. They actively seek business epportunlities for
Canad$a in their geographical areas of responsibility
and1 relay pertinent information te interested and capa-
ble Canadian compar>ies. Potential buyers and1 sellers
are ljntroduced with guidance provided by the Consul-

~ ates General where required. Market surveys are con-
diucte on bettalf of Canad ian flrms and agents, dis-
tritbutors or other recommendeci outiets. Dlsplay
rooms of the Consulate General are avallable for prod-
uct dispîsys and in-office presentations te prospective
customers,

Actvise and Consult the Trade
Comm issio ner
Whesi planing your f irst business visit to the area,
,advise the consulate well in advance of your trip.
Infornn the staff of the objective of your visit and for-
ward several copies of preçiuct brochures. it le helpful
if you work out c.i.. pnîces on at least part of youn
product range. You sheulci aise llst previous contacts
with the regions business communlty.

With this information, the commercial staff wll be
please1 te arrange a tentative ltinenary and malce
appelntments whloh you can confirm on arrivaI. Be-
cause of the increaslng nurnber ocf businessmen visit-
ig the Canadian Trade Offices in the U.~S., it is rec-

<pmiended that you leave arrang9ements for hetel ne-
servations to youn trayel agent.



fornia
en, if needed, rent a U-drive
)rtunities to obtain lower
if booked in advance of

the summer holiday months of July-August and
ristmas-New Year holiday season when plan-
D)ur business trip. Early faîl and spring are ideal
- both for business and for the area's weather!
er, climatic conditions are generally favourable
und.
hemn California you wilI probably want to initial-
the San Francisco Bay Area. After some con-
that area, you might learn that trips to Sacra-
*Stockton andior Fresno are required. If this la
se, you will probably want to arrange for over-
iccommodation.

igeles will probably be your destination in
rn California. Additional major cities might be
if business warrants.
and motels are listed in the section entitled
il Addresses".

Washlngton, Oregon and Alaska
:he most common mode of travel between most
)f Canada and the Paciflc Northwest. However,
'anadians choose to drive f rom Vancouver to

f the year for business are du ring the
coid the period f rom the U.S. Thanks-
ias-New Year and the July-August
Most major cities (Portland, Seattle
3uffer from a shortage of hotels,
tions should be made well in
,ts of hotels in Washington, Oregon,
na are low to average, white every-



Tourlst season is year-round, so book your airIine and
hotel reservations weiI in acIvance of the time you
wisth to travel. Numerous hotels are located close to
cdowntown H-onolulu, making it very convenient to con-
dt*ct business.

Refer to "Useful Addresses" section for names of
conveiient hotels.

Roclcy Mountain States
(Coloradlo, Wyoming and Utah)

You wiII probably arrive by pLane but should plan to
rent an automoile as business calis are rarely in city
centres. Distance should be taIken int account when
planning your schedule. The summer moriths of Juiy-
August and the Christmas perioci should b. avolded.
(Refer to the section "Useful Adcreses" for names of
airtînes and hotels.)
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California (Southern)

Banks
of Canada Mercantile Bank of
xth Street, Canada

515 South Flower Street
, CA 90014, Los Angeles, CA 90014,

USA
3-2371 Tel: (213) 488-0166

ninion Bank of Canadian Commercial
Bank

e Boulevard 1925 Century Park East,
CA 90212, Suite 400

Los Angeles, CA 90067,
8-6010 USA

a Scotia
jal Building, Principal U.S. Banks

xth Street Bank of America
CA 90014, 525 South Flower Street

Los Angeles, CA 90071,
4-1883 USA

Tel: (213) 683-4567
anadian Bank
t Crocker National Bank
'A, USA 611 West Sixth Street
4-8711 Los Angeles, CA 90021,

USA
anadian Bank Tel: (213) 612-8211

HoDe



First Interstate Bank Wells Fargo Bank
of California 770 Wlshire Boulevard

707 Wilshire Boulevard Los Angeles, CA 90017,
Los Angeles, CA 90017, USA

USA Tel: (213) 683-7448
Tel: (213) 614-4111

Arizona

Principal Banks
The Arizona Bank Flrst National Bank
P.O. Box 2511 of Arizona
101 North First Avenue P.O. Box 20551
Phoenix, AZ 85002, USA First National Bank Plaza
Tel: (602) 262-2391 First Avenue and

WVashington Street
Valley National Bank Phoenix, AZ 85003, USA
P.O. Box 71 Tel: <602) 271-6361
201 North Central Avenue
Phoenix, AZ 85001, USA United Bank of Arizona
Tel: (602) 261-1451 P.O. Box 2908

3550 North Central
Phoenix, AZ 85012, USA
Tel: (602) 248-2200

California (Northern)

Canadian Banks
The Bank of British Canadian Imperial

Columbia Bank of Commerce
300 Montgomery Street 340 Pine Street
San Francisco, CA 94104, San Francisco, CA 94104,

USA USA
Tel: (415) 788-7373 Tel: (415) 397-0963

The Bank of Montreal The Royal Bank of
333 California Street Canada
San Francisco, CA 94104, 560 California Street
USA San Francisco, CA 94104,

Tel: (415) 391-8060 USA
Tel: (415) 986.1700

The Bank of Nova Scotia
315 California Street Toronto Dominion Bank
San Francisco, CA 94104, 100 Sansore Street
USA San Francisco, CA 94104,

Tel: (415) 986-1100 USA
Tel: (415) 989-4900

T o a



Brica, NT & SA
erica Center
-o, CA 94120

Bank of Callfornia, N.A.
400 California Street
San Francisco, CA 94145,

USA
Tel: (415) 765-0400

Nevada (Clark County)

erstate Bank

)101, USA

( Bank of Nevada
;onvention Center

Vegas, NV 89109, USA
(702) 386-1000

Wyoming

-a prt

First National Bank and
ey Trust Co.

Capitol Avenue and
17th Street

Cheyenne, WY, USA
Tel: (307) 634-3313



Colorado

Canadian Banks
The Mercantile Bank of Dominion National Bank

Canada of Dnver
777 Grant Street, Suite 404 1801 Broadway
Denver, CO 80202, USA Denver, GO 80202,
Tel: (303) 830-1516 USA

Tel: (303) 534-3838
Royal Bank of Canada
821 - 17th Street, Canadian Imperlal Bank

Suite 300 ai Commerce
Denver, CO 80202, USA 1 Denver Place, Suite 925
Tel: (303) 723-0395 Denver, O 80202, USA

Tel: (303> 623-0439

Principal U.S. Banks
Colorado State Bank Central Bank of Denver
1600 Broadway 1515 Arapoe Street
Denver, CO 80202, Denver, CO 80202,

USA USA
Tel: (303) 861-2111 Tel: (303) 893-3456

Unoted Bank of Dmeer
1Dnetene Bank Center

Denver, CO 80202,
U>SA

Tel: (303) 861-8811

Utah

Canad ian Banks
Norne at present.

Principal U.S. Banks
Bnk oa Stah Firs Securlty Bank
70 Eat South Temple i South and Main
Sait Lake City, Utah, USA Sait Lake City Utah, USA
Tel: (801) 632-711 Tel: (801) 350-5230

Untah Flet Bank
3135 S 1300 E
Sait Lake Cit, Utah, USA
Tel: (801) 486-3011

Uta



Washington

ial Bank

USA

First Interstate Bank
of Washington N.A.

1215-4th Avenue
Seattle, WA 98111, USA
Tel: (206) 292-3111

Peoples Bank of
USA Washington

1414-4th Avenue
Seattle, WA 98111, USA
Tel: (206) 344-2300

Oregon

3ank The Bank of Nova Scotia
56 Salmon Street

Avenue Portland, OR 97201, USA
USA Tel: (503) 222-4396



The Oregon Bank
319 Southwest

Washington
Portland OR 97208, USA
Tel: (503) 222-7777

Idaho

Principal U.S. Banks
First Interstate Bank Idaho First National Bank

of Idaho N.A. 101 Capital Boulevard
700 West Idaho South
Boise, ID 83702, USA Boise, ID 83706, USA
Tel: (208) 336-0300 Tel: (208) 383-7000

Alaska

Principal U.S. Banks
National Bank of Alaska Peoples Bank & Trust Co.
301 West Northern Lights 644 West-8th Avenue

Boulevard Anchorage, AK, USA
Anchorage, AK 99510, USA Tel: (907) 279-7511
Tel: (907) 276-1132

Alaska Statebank
5th and E Streets
Anchorage, AK 99510, USA
Tel: (907) 277-5661

Hawaii

Principal U.S. Banks
Bank of Hawaii Central Bank of the
Financial Plaza of the Pacific

Pacific 50 North King Street
Honolulu, HI, USA Honolulu, HI, USA
Tel: (808) 537-8111 Tel: (808) 525-6400

Bank of Honolulu First Hawallan Bank
841 Bishop Street 161 South King
Honolulu, HI 96813, USA Honolulu, HI, USA
Tel: (808) 523-2461 Tel: (808) 525-7000

Hawall National Bank
120 South King
Honolulu, HI USA
Tel: (808) 538-5111
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Cailfornia (Southern)
ramerican World Castelazo and Associates
ransport Corp. 5420 West-104th Street
) Aviation Boulevard Los Angeles, CA 90045,
/thorne, CA 90250, USA
SA Tel: (213) 776-6031
(213) 776-7880

Ludwlg Hermann mnc.
ison and Associates 1213 Arbor Vitae
East Beach Avenue lnglewood, CA 90301,
awood, CA 90302, USA USA

Arizona
*Joffroy, mec.
Box 21041

Dnix, AZ 85036, USA

ieth D. Romano
Sky Harbor Boulevard

». 201
mix, AZ 85036, USA

MSAS
McGregor Swire Air

Services Ltd.
2430 South-2Oth Street
Phoenix, AZ 85034, USA

Cailfornia (Northern>
1. Bellingali, Inc. International Expediters,
Jackson Street Inc.

i Francisco, CA 94120, 9 First Street
'A San Francisco, CA

(415) 781-8640 94105, USA
Tel: (415) 982-6881

dînai International
2 Marsten Road International Frelght
lîngame, CA 94010, Services
SA 859 Cowan Road
(415) 348-3318 Burlingamne, CA 94010,

USA
mas J. C rowley Tel: <415) 692-1632



G.M. Miller & Co.
International

139 Mitchell Avenue
South San Francisco, CA

94090, USA
Tel: (415) 583-2815

Colorado
G.L. Gumbert Company
11611 East-5lst Avenue
Denver, C0, USA
Tel: (303) 371-9550

Charles Schayer & Ca.
3839 Newport
Denver, CO, USA
Tel: (303> 399-5160

Arthur J. Fritz & Co.
1484 Industriai Road
Sait Lake City, Utah, USA
Tel: (801> 972-5670

S.OD. Ogden & Associates
210 North-2200 West
Sait Lake City, Utah, USA
Tel: (801) 539-1012

Miles Rudoif & Sons Inc.
6500 Stapleton Drive

South
Denver, CO, USA
Tel: (303) 399-6196

Jtah
Harper Robinson & Ca.
5140 West Amelia Earhart

Drive
Sait Lake City, Utah, USA
Tel: (801) 539-0250

oming
None at present.

Washington

George S. Bush &Co. Inc.
811-lst Avenue
Seattle, WA 98104, USA
Tel: (206> 623-2593

Frank P. Dow Co. Inc.
Olympic National Lite

Building
914-2nd Avenue
Seattle, WA 98104, USA
Tel: (206) 622-1360

Arthur J. Fritz & Co. Inc.
2nd Avenue anld University

Building
Seattle, WA 98104, USA
Tel: (206) 623-4971

B.R. Anderson & Ca.
1000-2nd Avenue
Seattle, WA 98104, USA
Tel: (206> 623-1346



Norman G. Jensen mnc.
Central Building
810-3rd Avenue
Seattle, WA 98104, USA
Tel: (206) 623-7893

Oregon
George S. Bush & Co. mnc.
520 Northwest Irving
Portland, OR 97204, USA
Tel: (503) 228-6501

Frank P. Dow Co. lnc.
Oregon Pioneer Building
320 Southwest Stark Park
Portland OR 97204, USA
Tel: (503) 227-6458

Ali
Perman Stoler
International Airport
P.Q. Box 6066 Annex
Anchorage, AK 99502, USA
Tel: (907) 277-2604

Arthur J. Fritz & Co.
515 Board of Trade

Building
310 Southwest-4th

Avenue
Portland, OR 97204, USA
Tel: (503) 222-9131

Ted L. Rausch Co. of
Oregon

Oregon Pioneer Building
320 Southwest Stark,

Street
Portland, OR 97204, USA
Tel: (503) 248-1022

;ka

Marvin H. Parker
737 - H
Anchorage, AK 99501,

USA
Tel: (907) 272-2553

Hawaii
American Customs Broker-

age Company, lnc.
700 Blshop Street
Honolulu, HI 96813, USA
Tel: (808) 537-6102

Arthur J. Fritz & Ca.
of Hawaii, Inc.

333 South Queen,
Room 206

Honolulu, HI 96813, USA
Tel: (808) 533-6088

Waldron-Loudon, Inc.
550 North Nimitz

H ighway
Honolulu, HI 96817, USA
Tel: (808) 538-6984
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Airlines
California (Southern)

Air Canada
Los Angeles International

Airport
Los Angeles, CA, USA
Tel: (213) 776-7000

American Airlines
Los Angeles International

Airport
Los Angeles, CA, USA
Tel: (213) 937-6811

Canadian Pacific Air
625 West-6th Street
Los Angeles, CA, USA
Tel: (213) 625-0131

A

American Airlines Inc.
445 South Alvernon Way
Tucson, AZ, USA
Tel: (602) 882-0331

Western Airlines
Tel: (800) 453-5330

United Airlines
Los Angeles International

Airport
Los Angeles, CA, USA
Tel: (213) 771-2121

Western Airlines
Los Angeles International

Airport
Los Angeles, CA, USA
Tel: (213) 776-2311

Frontier Airlines
Los Angeles International

Airport
Los Angeles, CA, USA
Tel: (213) 617-3606

rizona

Frontier Airlines
Tucson international

Airport
Tucson, AZ, USA
Tel: (602) 882-0754

California (Northern)

Air Canada
323 Geary Street
San Francisco, CA 94102,

USA
Tel: (415) 397-5761

American Airlines
International Airport
San Francisco, CA 94128,

USA
Tel: (415) 761-1300

Canadian Pacific Air
International Airport
San Francisco, CA 94128,

USA
Tel: (415) 877-5960

Canadian Pacific Air
international Airport
San Francisco, CA 94128,

USA
Tel: (415) 877-5960



United Airllnes
International Airport
San Francisco, CA 94128,

USA
Tel: (415) 761-4212

Western Airlines
International Airport
San Francisco, CA 94128,

USA
Tel: (415) 877-1414

Hawaii
Canadian Pacifie Air
2149 Kalakaua
Honolulu, Hi 96815, USA
Tel: (808) 845-9324

United Airlines
1077 Bishop
Honolulu, HI, USA
Tel: (808) 547-2211

Western Airlines
1065 Bishop
Honolulu, HI, USA
Tel: (808> 946-7711

Washington
Air Canada
City Ticket Office
1304-4th Avenue
Seattle, WA 98101, USA
Tel: (206> 622-4295

Canadian Pacifie Air
City Ticket Office
1315-4th Avenue
Seattle, WA, USA
Tel: (206> 628-2717

Pacifie Western Airlînes
SeattlelTacoma Airport
Seattle, WA, USA
Tel: (206> 433-5088

United Airlines
SeattîelTacoma Alrport
Seattle, WA, USA
Tel: (206) 682-3700

(City Ticket Office)
4th and University
Tel: <206) 682-3700

Western Airlines
Air Cargo
Seattle/Tacoma Airport
Seattle, WA, USA
Tel: (206> 433-4900

(City Ticket Office>
1339-4th Avenue
Seattle, WA, USA
Tel: (206> 433-4711

Hughes Aîrwest
Air Freight Service
SeattietTacoma Airport
Seattle, WA, USA

(City Ticket Office>
1301-4th Avenue
Seattle, WA, USA
Tel: (206> 285-1234

Northwest Airlines Inc.
Air Freight Service
Seattle/'Tacoma Airport
Tel: (206) 433-3747

(City Ticket Office>
403 University Way
Seattle, WA, USA
Tel: (206) 433-3500



Alaska Airlines hIc.
Air Freight
Seattie/Tacomra Airport
Seattle, WA, USA
Tel: (206) 433-3266

(City Ticket Office>
1225-4th Avenue
Seattle, WA, USA
Tel: (206) 433-3100

Transportation
Amstar Transport
8 Cedar Avenue
Thornhill, Ontario
L3T 3V9
Tel: (416) 224-1172

Time D.C.
4500 East Bandini

Boulevard
Los Angeles, CA 90040,

USA
Tel: (213) 268-8211

Delta Van Linos
Terminal Annex
PRO. Box 54548
Los Angeles, CA 90054,

USA
Tel: (213) 726-3601

Consolidated Van Linos
12903 Lakeland Road
Sante Fe, CA 90670, USA
Tel: (213) 944-6381

Transcon Frelght Linos
9750 South Norwalk

Avenue
Santa Fe, CA 90670, USA
Tel: (213) 685-9070

TorontoLos Angeles
(Independent)

Toronto/Los Angeles
(Common carrier)

Vancouver-Los Angeles
(Common carrier)

Vancouver-Los Angeles
Toronto-Los Angeles
(Common carrier)

Toronto-Los'Angeles
(Common carrier)



Clarke Transport Canada
[ne.

P.O. Box 4760
Vancouver,

British Columbia
V6B 4A4
Tel: (604) 669-4646

M & M Truck Brokers, Inc.
1377, boulevard Richelieu
Otterburn Park (Québec)
J3G 4S6
Tel: (514) 467-9726

Transport Brokers Inc.
919 McGarry Avenue
Los Angeles, CA 90021,

USA
Tel: (213) 627-1041

Rail
Santa Fe Railroad
5200 East Sheila Street
Los Angeles, CA 90040,

USA
Tel: <213) 267-5110

Steamship
General Steamnshlp Co.
624 South Grand Avenue
Los Angeles, CA 90017,

USA
Tel: (213) 688-1200

(Broker specializing in
consolidation)

Toronto-Los Angeles
Vancouver-Los Angeles
(Brokers>

<Rate Quote Deptartment)

Vancouver-Los Angeles
(One of the few compa-
nies that can handie con-
tainer freight shipments)

Steamship Lines Serving the West wîth
Office in Hawaii
Namne
United States Lines
(Davies Marine Agencies)
841 Bishop
Honolulu, HI 96813, USA

Areas Servêd Schedule

East Coast, Weekly
West Coast,
Hawaii and
Far East



Bakke Steamship
(Hawaii Freight Lines)
Pler 8
Honolulu, HI 96813, USA

Columbus Line
(Matson)
677 Ata Moana, Suite 1016
Honolulu, HI 96814, USA

States Steamshlp
(ORTWV)
Pier 24
Honolulu, HI 96817, USA

* Matson Navigation
Company

677 Ala Moana
Honolulu, HI 96814, USA

Canada,
Hawaii
Australia
and New
Zealand

Monthly

N.W. Canada, Monthly
West Coast,
Hawaii, New
Zealand and
Australla

West Coast, Twice
Hawaii and Monthly
Far East

West Coast, Weekly
Hawaii and
G uam

*Matson carrnes the majority of cargo f rom the main-
land to Hawaiian ports.



REGIONA L
CONTACTS

If you have flot previously marketed abroad, contact anyregional offîcer of the Department of External Affairs atthe addresses Iisted below,

Newfoundland and
Labrador

P.Q. Box 64
Atlantic Place, Suite 702
215 Water Street
St. John's, Newfoundland
AlO 609
Tel: (709) 737-5511
Telex: 016-4749

Nova Scotia
Duke Tower, Suite 1124
5251 Duke Street
Scotia Square
Halifax, Nova Scotia
63j 1 P3 '
T'el: <902) 426-7540
Telex: 019-21829

New Brunswick
440 King Street, Suite 642Frýedericton, New Brunswick
E3B 5H8
Tel: (506) 452-3190
Telex: 014-46140

Prince Edward Island
P.0. Box 2289
Dominion Building
97 Queen Street
Charlottetown, Prince

Edward Island
ClA 801
Tel: (902) 892-1211
Telex: 014-44129

Québec
C.P. 1270, Succursale B
685, rue Cathcart, pièce 512
Montréal (Québec)
H3B 3K9
Tel: (514) 283-6254
Telex: 055-60768

2, Place Québec, pièce 620
Québec (Québec)
GiR 2B5
Tel: (418> 694-4726
Telex: 051-3312

Ontario
P.O. Box 98
1 First Canadian Place,

Suite 4840
Toronto, Ontario
MSX 1iBI
Tel: <416) 369-4951
Telex: 065-24378

Manitoba
Manulife House, Suite 507
386 Broadway Avenue
Winnipeg, Manitoba
R3C 3R6
Tel: (204) 949-2381
Telex: 075-7624

Saskatchewan
2002 Victoria Avenue,

Room 980
Regina, Saskatchewan
S4P 0R7
Tel: (306) 359-5020
Telex: 071-2745
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Alberta-
Northwest Territorles
Cornerpoint Building,

Suite 505
101 79 - 10 5th Street
Edmonton, Alberta
T5J 3S3
Tel: (403) 420-2944
Telex: 037-2762

British Columbia-
Yukon
P.O. Box 49178
Bentall Centre, Tower

Suite 2743
595 Burrard Street
Vancouver,

British Columbia
V7X 1K8
Tel: (604) 666-1434
Telex: 04-51191



IX. STATISTICS
Main Canadian Exports, 1981

(C; $ Millions)

Arizona
Lumber, sottwood 4.2
Newsprint paper 17.5
Precious metals, including alloys 8.4
Other non-ferrous metals and alloys 4.8
Other motor vehicles 5.5
Aircraft, engines and parts 15.7

California
Lumber, softwood 73.7
Newsprint paper '289.1
Preojous metais, including atloys 157.2
Motor vehicle parts, except engines 145.9
Aircraft parts, except engines 303.5
Other telecommunications and

related equipment 123.8
Navigation equipment and parts 39.8

Nevada
Newsprint paper 4.8
Synthetic rubber and plastics material 2.5
Petroleum and coal produots 2.7
Orilling, excavating and

mining machinery 1.8
Other transportation equipment 2.2
Other tel ecommu ni cations and

related equipment 3.6

Colorado
Lumber, softwood 15.1
Newsprint paper 54.1
Other iron and steel and alloys 13.0
Drilling, excavating and

mining machînery 36.3
Other motor vehicles 14.0
Other transportation equi pment 10.2
Other measuring containers, laboratory,

medical and optical equipment 22.2



Hawaii

Coal and other crude bitumin substances 2.9
Newspriflt paper 13.6
Fertilizers and fertilizer material 5.5
Aircraft, complete with engines 19.7

Utah

Lumber, softwood 4.3
Newspriflt paper &
Petroleumn and coal produets 6.2
Drilling, excavating and

mining machlnery 8.4
Other motor vehicles 5.9
Other telecommufiCationS and

related equipment 8.0

Wyominlg

Petroleum and coal products 11.3
Other iron and steel and alloys 22.2
Drilling, excavating and 2.

mining machinery 2.

Other motor vehicles 7.4

Alaska

Newsprint paper 4.1
Drilling, excavating and11

mining machinery 1.
Other motor vehicles 16.2
Motor vehicle parts, except engines 2.8
Prefabricated buildings and structures 7.0

Idaho

Lead in ores, concentrates and scrap 14.4
Suiphur 18.3
Lumber, softwood 9.0
Fertilizers and fertilizer material 24.9
Petroleumn and coal products 7.3
Passenger automobiles and chassis 5.5
Trucks, truck tractors and chassis 4.9



Oregon
Live animais 9.0
Lumber, softwood 41,0
Veneer 19.3
Newsprint paper 31.5
Fertilizers and fertilizer material 28.2
Petroleum and coal products 24.0
Materlals handling machinery and

equipment 10A4
Trucks, truck tractors and chassis 12.4
Other transportation equipment 11.6

Washington

Pulpwood chips 41.7
Crude petroleum 342.7
Natural gas 2,561.4
Lumber, softwood 111.0
Wood puip and similar pulp 53.3
Newsprint paper 42.3
Petroleum and coal products 124.1
Electricity 261.6
Passenger automobiles and chassis 46.6
Trucks, truck tractors and chassis 49.0
Aircraft parts, except engines 68.3

*ln 1981, approximately $1.3 billion worth of natural
gas shipped f rom Canada to Washington and
recorded by Statistics Canada as a Canadian export
to that state, was in fact transshipped to California.



Canadian Exports to the Los Angeles
Post Territory of Southern Calîfornia*,
Arizona and Nevada"* (Clark County,
i.e. Las Vegas), 1981
(C $ thousands)

Section Catitornia
Sub-sectiofl <Southern)*

Live animais 1,352

Food, feed, beverages and
tobacco 53,735

Crude materials, inedible 23,384

Fabricated materials, inedible 499,438

Industrial machinery
End products, inedible 36,632

Agricultural machinery and
tractors 9,035

Transportation equipment 362,267

Other equipmerit and tools 147,847

Personal and household goods 14,076

Miscellaneous end products 24,293

Total end produots, inedible 594,150

Special transactions, trade 6,660

Total domestiç exports 1,178,718

Source: Statistics Canada

it is estimated that approximately 60 per cent of
total Canadian exports to California is absorbed by
the southern portion of the state, the portion for
which Los Angeles Is responsible. It should also be
noted that Statistics Canada, in calculatiflg Cana-
dian exports to California, does not include shlp-
ments of natural gas. These shipmeflts, some $1,3
billion in 1981, move from Canada to Washington
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Nevada*
(Clark County)Arizona

590

3,124

854

46,997

7,890

4,113

27,375

12,145

616

808

52,948

414

104,925

Total

1,942

57,072

24,274

554,170

46,157

13,357

392,178

163,138

14,857

25,264

654,945

8,238

1,300,704

for transshipment to California. When entering
Washington they are recorded as Canadian exports
to that state.

That part of Nevada (Clark County or the Las Vegas
area) covered by Los Angeles is currently estimated
to absorb roughly 50 per cent of total Canadian
exports to the state.

213

36

7,735

1,635

209

2,536

3,146

165

163

7,847

1,164

17,061



Canadian Exports to the San Francisco
Post Territory of Northern California*,
Colorado, Hawaii, Nevada**
(excepting Clark County>,
Utah and Wyoming, 1981
(C $ thousands)

Section California

Sub-sectiofl (Northern)* Colorado

Live animais 901 941

Food, feed, beverages and
tobacco

Crude materials, inedible,

Fabricated materialS, inedible

Industrial machinery
End products, inedible
Agricultural machinery

and tractors

Transportation equipmeflt

Other equipment and tools

Personal and household goods

Miscellaneous end oroducts

Total end produets, inedible

Special transactions, trade

Total domestic exports

Source: Statistics Canada

35,823
15,589

332,958

4,177
12,791

100,060

24,422 46,738

6,023
241,512
98,564

9,384
16,195

396,100
4,440

785,812

14,945
34,583
38,715

1,690
5,060

141,73 1
47,179

306,879

. it is estimated that approximately 40 per cent of

total Canadian exports to California is absorbed by
the northern part of the state, the part for which
Sani Francisco is responsible. It should also be
noted that Statistics Canada, in calculating Cana-
dian exports to California, does not include ship-
monts of natural gas. These shipm5flts, some $1.3
billion in 1981, move from Canada to Washington
for transshipment to California. Whefl entering



Hawaii Nevada* Utah Wyoming Total

- 133 417 342 2,734

2,128 213 2,085 418 42,844

3,160 36 2,882 202 34,660

20,268 7,735 32,598 46,506 540,125

1,044 1,635 13,643 34,742 122,224

198 209 3,419 2,278 27,072

21,579 2,536 10,443 9,142 319,795

2,724 3,146 16,967 2,699 162,815

229 165 484 205 12,157

1,394 163 1,159 3,003 24,274

27,167 7,847 46,115 52,069 671,029

85 1,164 19,490 48,525 120,883

52,808 17,127 103,587 148.061 1,414,274

Washington, they are recorded as Canadian exports
to that state.

That part of Nevada (everything except Clark
County or the Las Vegas area) covered by San
Francisco is currently estimated to absorb roughly
50 per cent of total Canadian exports to the state.



Canadian Exports to the Seattle
Post Territory of Washingtonl, Alaska, Idaho
and Oregon, 1981
(C $ thousands)

Section

Sub-sectiofl Washington*

Live animais 31,070

Food, feed, beverages and tobacCo 70,111

Crude materials, inedible 3,006,139

Fabricated materials, i nedible 744,879

Industrial machinery
End products, iniedible 36,386

Agricultural machinery and
tractors 13,799

Transportation equipment 195,189

Other equipment and tools 39,440

Personal and househOtcd goods 11,463

Miscellaneous end products 18,126,

Total end productS, inedible 314,403

Special transactions, trade 3,586

Total domestic exports 4,170,188

Source: Statistics Canada

In 1981 approximately $1.3, billion worth of natural
gas shipped f rom Canada to WashinigtdYl and re-
corded by Statistics Canada as a Canadian export
to that state, was in fact transshipped to California.



Alaska Idaho Oregon Total

284 3,732 9,007 44,093

850 1,462 15,407 87,830

3,816 36,892 9,416 3,056,263

19,569 52,430 190,469 1,007,347

15,358 5,207 23,485 80,436

1,497 10,002 9,079 34,377

25,419 13,167 34,050 267,825

7,592 1,466 5,843 54,341

651 322 2,135 14,571

8,053 1,447 5,248 32,874

58,571 31,611 79,840 484,425

22,220 1,278 5,195 462,545

105,309 127,405 309,334 4,712,236
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