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FEATURING SELLING PLANS FOR COLD WEATHER FOODS

CANADIAN GROCER

Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

Vol. XXIX PUBLICATION OFFICE: TORONTO, JANUARY 22, 1915

ESTABLISHED 1852

Faithfully serving the Retail Grocers
for over half a century.

Still here to serve you. Good mer-
chandise. Better service. Capable
salesmen. Prompt delivery.

[Let us demonstrate how well we can
satisfy you.

Call Adelaide 1057, 941, 867

Warren Bros. & Company, Limited

Queen and Portland Sts. Toronto, Ontario
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“ATORA” Beef Suet

In Blocks and Tins for Frying, Cooking, and all Purposes

For frying your fish use “ATORA” in Blocks. It will be a
revelation to you how sweet and crisp your fish will be. It does
not soak into the article fried, and does not repeat or cause heart-
burn like the common and harmful cottonseed oil preparations.

No Chopping. No Waste
Ready to Mix with the Flour

4 "™ HUGON'S i
- REFliN_EP_?.‘,Ef—_Fl‘SA‘ET Delicious for Puddings

ret
reat

“Butter. For Mincemeat, Puddings,
akes. Ve Crus Frying.

Excellent for Pie-crust
Unexcelled for Mince Meat
Absolutely Pure and Wholesome

15 Prize Medals Awarded

**ATORA” Beef Suet has been a general household commodity in Great Britain and
[reland for over 20 years, and during that time has been supplied to the Royal (Brit-
ish) Navy, and all the Polar Expeditions. Its chief claims for popular favour are:—

(1) It contains no skins, moisture, or impurities.

(2) You should use one-third to one-half less In weight than you would of raw suet.

(3) It melts readily in Puddings or Mince Meat, and enriches the other ingredients ttor-
oughly and uniformly, instead of remaining in small separate lumps, llke the raw
suet does.

(4) Our Suet Is more digestible and wholesome, as it is sold thoroughly cooked, sterilized
and refined before you put it into the Pudding or Mince Meat.

(5) During the cold season, you can buy It ready shredded, or if you buy the blocks it
flakes easily witk: a knife. It dissolves thoroughly as soon as heat is appiled. During
hot weather it is sold In alrtight tins, weighing 1-1b., 2-1b. or more.

(6) It makes the best flavored Ple Crust and Cakes.

(7) It is the best and most economical fat for frying, as it can be used over and over
again, and remains sweet longer than any other fat or oll. (For frylng use ATORA
in blocks or in Tins.)

(8) It Is rendered at the Manctester Works, from prime Fresh Beef Suet only; me pre-

servatives are used, and it Is guaranteed absolutely pure.

For Prices, Samples and all Particulars, ask Your Wholesaler, or

BONE B LaDAMIE RAE:. il cisassansasisvsvasrarninns Montreal Co 0 WalBEE & CO, sicocirerbionsosssvasesssarsinssnias Hamilton
BINER Brobbtegh Co. L8, .ooiviivsvsivensiivin St. John, N.B. Nicholson & Bain, Winnipeg, Regina, Edmonton, Calgary,
VA S T N T R R R A SRR SRS Halifax, N.8. Saskatoon and Vancouver.

R e T e I PR TR O pe e S Sydney, N.B. B TR a0 o s bk SR ANASASTRE S S PETNES SIS OIS LS Ottawa
MUCROIE & WU, .. oo onstesvtsinsin iy Quebec C. E. Disher & Co. ........cooiviiiiiiiniinas Vancouver, B.C

TG LINE BroBaINES ©8. 1 iciocivivesis siaisisapaysnass Toronto F.CONIvin coooiiiiiniii Victoria, B.M

MANUFACTURED BY

HUGON & CO., Limited, Manchester, England
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With the Social Season
in Full Swing

With hostesses on the lookout for ideas in entertaining,
for new and delicious desserts, with housewives striving
to secure the most tempting meals without adding to
their expense; with hundreds of women in your locality
just waiting for you to suggest the possibilities of

Instant Powdered

GELATINE

—get that window display in to-day. Feature COX’S
prominently in your store. Get your salesmen to back
up its ultra-quality and adaptability with a convincing
selling talk. COX’S Quality makes it worth your while,
for COX’S is the quality that brings repeat sales
quickly.

b ]

ORDER FROM YOUR WHOLESALER

Arthur P. Tippet & Co., Agents, Montreal

BRITISH
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Let the new
Arctic Fish Display Case
protect your stock

Price
$27 Net

Not only protect your stock but sell
it, which after all is the one great
ailm. Turn it over quickly at a
profit and at the same time satisfy your trade.

The Arctic is a handsome case (shown above), the
price Is low, the benefit is untold for it pays for
itself in a short time,

Send us your order to-day and ask for refrigeratorcatalogue,

John Hillock & Co., Limited

Makers of High-Grade Refrigerators and Fish Cases
TORONTO

Made
in Canada

PERFECTION

Cheese Cutter is the best, because it I8 the simplest In con-
struction, has but few parts, and those NOT delicate parts.
It is the simplest to set for use and to operate,
It is BETTER MADE.

Notice the five-ply birch board, the heavy double-edge
steel knife, the glass shield, the graceful appearance.

Finished in scale blue enamel.

Order through jobber, agent, or direct.

AMERICAN COMPUTING CO. OF CANADA
HAMILTON, ONT.

Don’t Buy “An Electric Coffee Mill”

Buy a COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you're -cer-
tain it’s ‘‘right.’’

Have you a copy
of Catalogue
913C1?

26 models of elee-
tricmachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.
1618 North 23rd St. PHILA., PA.

Agents: Chase & Sanborn, Montreal; The Codville Co., Win-
nipeg; Todhunter, Mitchell & Co., ‘l‘oron(o; James Turncr
& Co., Hamllton, Ontario; Kelly, Douxlns & Co., Vancouver,
B.C.; L. T. Mewburn & Co., Calgary, Alta.

Years of Success

stand behind Wonderful Soap. It
gets right to the very bottom and
removes the dirt without injuring
the most delicate fabric.

Wonderful Soap has that loosening
quality which is so desirable in
washing soap.

Get it on display to-day.

The Guelph Soap Co.

Guelph, Ontario
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So convenient, so easy to
make, so deliciously invigor-
ating, so useful in many
ways—

BORDEN'’S

9
for we're “Reindeer” Coffee
Combined with Milk and

b a C ki n g sugar, ready to use

you brings you unlimited oppor-

tunities for good and lasting
L L o sales during these chilly,
wintry days, and social
events are in full swing. Get
your share of these sales-
bringing opportunities by
getting the Borden Lines on

EVERY TIME you see an E.D.S. ad. 1n a
newspaper, on a bill-board or in a street
car, just consider it your own, no matter
whether you have paid for it or not. Take
.advantage of it—go to your store and get

out your stoek of display prominently, by

"E.D.S.Jams

suggesting their use, by
featuring them in your win-
dows. The good profit they .
afford will make it well
worth your while, and Bor-
den Quality and Utility will

and Jellies

make an attractive display in your window
or on your counter. Let the public know
you are co-operating with us in providing
them with the finest fruits that are grown
in Canada—the Niagara Valley, processed

take good care of repeat or-
ders for you.

Include in your display
Borden’s ‘“Reindeer’’ Cocoa.

Borden Milk Co., Limited

while they are still fresh and full of the 2 2
natural sap of the tree and vine. Let them Leaders of Quality

know that you stand for Canada and all MONTREAL

things Canadian, when they are of a quality Branch Office: No. 2 Arcade Buildin
and purity that are above doubt. v S B.C g
ancouver, A

[f your stock is low, write for a fresh supply
—now is the time to push E. D. 8. Jams and —
Jellies when home-preserved fruits are ST TN WX CO. £/47 57022
getting low. \ Q :

Made only by

E. D. SMITH & SON

LIMITED
WINONA, ONTARIO

Agents
Newton A.HIl - - - - . . . Toronto
W. H. Dunn Rl S Tl e Montreal
Mason & Hickey - - - - - Winnipeg
BB Oolwell: v  « % af oiie Halifax, N.8.
A.P. Armstrong - - - - - Sydney, NS.
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Peek Frean’s Motto:

BISCUITS and BUSINESS
AS USUAL

Send for new Price List and
New Biscuits

AGENTS: BRITISH COLUMBIA—The W. H. Malkin Co., Ltd., Vancouver; ALBERTA
MANITOBA, SASKATCHEWAN—Ruttan, Alderson & Lound, Fort Garry Court, Winuipeg;
ONTARIO—The Harry Horue Co., 309-311 King St. W,, Toronto; OTTAWA AND EASTERN
CANADA—Frank L. Benedict & Co., Read Bullding, Montreal,

PEEK FREAN & CO., Limited
London, England

ARE YOU THE MAN AT THE HELM?

Are you running your ship of business along the shortest and safest
course to the harbor of suceess? Or are you going a roundabout way,
seratching and seraping along the rocks of loss and failure.

Get in the right course, be on the lookout for new thoughts, ideas,
schemes, ete., and you will have a successful run.

STORE MANAGEMENT COMPLETE

is a guide that will show you how to get the maximum trade and profit
out of your business. This book is written by Frank Farrington (a
companion book to ‘‘Retail Advertising Complete.”’) It tells all about
the management of a store. The following is a synopsis of one of the
chapters:

CHAVTER V.—THE STORE POLICY—What it should be

to hold trade. The money-back plan. Taking back goods.

Meeting cut rates. Selling remnants. Delivery goods.

Substitution. Handling telephone calls. Courtesy. Rebat-
ing raliroad fare. Courtesy to customers.

‘“Store Management—Complete’’ is bound in ecloth, contains 272
pages, 16 full-page illustrations, and 13 chapters. $1.00 brings this book
to you postpaid. Money refunded within 10 days-if not satisfactory.

TECHNICAL BOOK DEPARTMENT
MacLean Publishing Co.
143-153 University Avenue TORONTO




To-Day’s
Popular Food

Housewives know the
economy andfoodvalue
of “SIMCOE” BAKED
BEANS — that’s why
they keep selling all the
time.

You can make 1915 a
banner year in the sale

of baked beans if you
specialize on the brand
that 1s known for qual-
ity and deliciousness.

“Simcoe”
Baked Beans

Many grocers are sell-
ing them by the case—
why not you?

Dominion Canners

LIMITED
Hamilton Ontario

5
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Ye Olde Time T& B

[t’s over half a century since T. and B. Myrtle Cut
was first introduced to the now-old men of Canada.
For over fifty years this tobacco has never varied
one iota from its original high quality—it’s still the
sun-cured, mellowed, Virginia leaf. It’s real tobacco
and your wholesaler carries it. Stock up now.

When the quality of T. and B. Myrtle Cut changes
it will be when there’s no more Virginia tobacco.

Tuckett, Limited

HAMILTON

The Original Optimist

OBINSON CRUSOE was the Original Optimist. Times looked bad for Robinson—
couldn’t have looked much worse. But he didn’t say “What’s the Use”; didn’t lie
down, whimper, kick, and growl at destiny.

No, Crusoe used his head, he thought—then he thought some more—real serious line
of thinking. Just what to do was the puzzle Crusoe was solving. Finally it came to him
in a flash—“I have it,” said Robinson,—“I’ll advertise.”

A thousand miles from nowhere—a possible buyer coming within reading distance
of his ad every few years—that was Robinson’s outlook. It was hard times,—business
depression, a stringent money market,—also what Sherman said about war.

But Crusoe, as before mentioned, was an Optimist, also a believer in persistent adver-
tising.

He wanted a ship—how would he get it? Answer—‘Advertise.” And he did—flung
a shirt from the top of a pole.

The first advertisement brought no returns.

But Crusoe wasn’t discouraged. He changed the “copy” — put up another shirt.
Yes, times were hard—awful hard; but Crusoe won out—he got his ship—and he did it
by persistent advertising.

Crusoe was the original Optimist.
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RIGHT NOW
is the Best Time to Push

Home larders have run low on preserves unusually fast this season. The possibili-

ties for pushing a high-quality Jam at a moderate price are immense—right NOW.
But it must have that good old homey flavor.

You know the goodness and quality of ‘‘Sterling’’ Pickles and the coast-to-coast
popularity they enjoy. Then you’ll understand the strong appeal of ‘‘Sterling’’ Jams
when to high quality and goodness are added distinctive flavors that please all—and
a price that loosens every purse-string. A good selling, quick selling, steady selling
line with a worth-while margin of profit. Now that home larders are almost ex-
hausted—get that window display of ‘‘Sterling’’ Jams in hand to-day.

Ask your wholesaler for prices.

The T. A. LYTLE CO., Limited

STERLING ROAD, TORONTO

NAGLAREN<
PEANUT
BUTTER
M=l
W

1he first resulf—

of Anchor Caps and Closures is the
larger sales they bring your product.
The feeling of security they convey,
the idea of freshness they give your
product has a direct influence on
repeat sales.

Just figure it out for yourself why the

best producers use Anchor Caps
exclusively and why their products are
practically controlling the whole
market. There are a number of points
regarding Anchor Caps worthy of
your special investigation.

Write for free catalogue to-day.

Anchor Cap & Closure Corporation of Canada

LIMITED
Sudbury St. West, Foot of Dovercourt Road,

TORONTO, CANADA

7
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4y every time !

/ To ébuy ‘Camp’ Coffee once

& is to buy it always —so to

sell ‘Camp’ Coffee once is

to sell it always — and to

s2ll more of it every day.
Ask your Wholesaler

Sole Makers—R. Paterson & Sons, Coffee Specialists
Glasgow

N ee ”

2. 4N

l
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COFFEE

Freeman’s Improved Standard
caa by A Refrigerator

for
Butchers

Grocers

Creameries

Householders

Restaurants

Hospitals
and all

Institutions

SATISFACTION GUARANTEED
Send for Catalogue, Price List and Discounts

TheW. A. Freeman Co., Limited

Hamilton Ontario

&,'% GOODFLOUR

versus

&
Indifferent kinds
&

MAKES 600D BREAD
L e

Choose the best, invest in the best, sell no other
kind but the best, and you are sure that your flour
sales will improve every day to eventually eontrol
the trade in your district, becanse no diseriminative
buyer will bother with the inferior, no matter how
much cheaper he can obtain it, even at his very door.

Anchor Brand Flour is not an experiment, nor the
results of a day—mnearly 20 years’ experience in
Manitoba Hard Wheat products were necessary to
attain the high standard that to-day is admittedly
the supreme ‘‘par excellence.’”’ Try it.

Leitch Brothers’ Flour Mills

Oak Lake Manitoba

The Profit is There—

and the business is there if you stock
Rock City Lines. Get these on display
and your tobacco department will have
no better sellers. Introduce and recom-
mend:
King George Navy
(Chewing)
Royal Crown
(Chewing)

Master Mason
(Smoking)

Rose Quesnel
(Smoking)

Torpedo Short Cut
(Smoking)
Pipe or Cigarette

Write to-day for particulars
of our proposition

Rock City Tobacco Co., Limited

QUEBEC WINNIPEG
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“Making - “SOVEREIGN?”

Progress” SALMON

THE newspapers have made us familiar
FINEST

e o S
BRITISH
COLUMBIA
SOCKEYE

i

ance. “GIPSY” is continually advancing in
favour by reason of its brilliant deeds. Its
active service renders grate polishing one of
the easiest of household duties.

British brains, British labour and British
capital, have each contributed to the brilliant
superiority which has placed “GIPSY" in the
front rauk —* ready for service.”

GIPSY

Stove Gloss

Progressively popular, permanently
profitable—never more so than to-day.

HARGREAVES (CANADA,) LIMITED,

33, Front Street, E. TORONTO.

Western Agents: For Manitoha, Saskatchewan & Alberta:

Nicholson & Bain, Winnipeg, Regina, Saskatoon, Calgary

and Edmonton. For British Colambia & Vukon: Creeden
& Avery, 117, Arcade Buildings, Vancouver, B.C.

QUALITY
IS OUR FIRST
CONSIDERATION

PACKED BY.

THE ANGLO BRITISB COLUMBIA PACKING CO.

LIMITED
VANCOUVER, B.C.
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Br ooms Cow Brand” success

is never doubted
and Whisks

You want a first-class line of
Brooms for Spring Trade and the Key-
stone Brand is what you should have to
give your stock the proper tone. You o ARt
will find it difficult to secure three lines _BAKING SoDA.
which will measure up to the ‘“‘Jubilee,”’ :
‘““Klondike’’ and ‘‘Nugget.” Housewives have absolute confidence
in the baking results when they use

We specialize in whisks, and with Cow Brand Soda. For Strength, Purity
over sixty lines to choose from we and Reliability it is unsurpassed. It is
should be able to satisfy the most the surest trade builder and holder.
fastidious tastes. Fill in your stock to-day.

Stevens-Hepner Company CHURCH and DWIGHT

Limited
LIMITED Manufacturers

PORT ELGIN ONTARIO “ MONTREAL

DWIGHT'S

. COW BRAND.
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Your customers will appreclate the lupeglor quality, flavor, strength and aroma of

YMINGTON'S

d Trade Ma.

COFFEE ESSENCE

So convenlient, so economical.

Made instantly by simply adding boiling water, No

delay, no trouble. A most excellent seller.

THOS. SYMINGTON & CO.
Edinburgh and London

Agents: Ontarlo—Messrs. W. B. Bayley & Co.,
Toronto. Quebec—Messrs. F, L. Benedict &
Co., Montreal, Vancouver and Winunipeg —

Messrs. Shallcross, Macaulay & Co.

JOBBERS

%-1b. tine—
8 des. in case

STARBRAND

Cotton Clothes Lines
and Cotton Twine

Cotton Lines are as cheap as Sisal or Manila
and much better

FOR SALE BY ALL WHOLESALE DEALERS
See that you get them

Lest You Forget!

Have you taken advantage yet of Diamond Cleanser
Special Offer?—Better pick out the order best suited
for your requirements and get it to your wholesaler
to-night—right NOW.

We are making this offer simply to show our appre-
ciation of the hearty selling co-operation of Canadian
Grocers throughout the Dominion—a co-operation which
has resulted in unusual heavy sales during 1914 for
the Oanadian Product.

1~With every order
for 5 cases of Dia-
mond Cleanser at
$2.85 per case, Wwe
are lacluding, with-
out charge, one
extra case.

2.—With every order

for 3 cases at $2.05

r case, we are

neluding, without

charge, one extra
half-case.

8.—With every order
for single case at
$1.00, we are Includ-
ing, without charge,
six extra tins.

This offer is good at any wholesaler
from January 4th to February 15th,

inclusive. Get in on it now and re-
eelve your full share of the exira
benefits. ‘

STEPHENS, WELCH & CO.
7 Ossington Ave. Toronto

Quality and Quantity

WILL ALWAYS WIN

That is why our new picce

NIGHT STICKS

is selling so well.

A big cent’'s worth of delicious quality
Flexible Licorice.

Order fromlyour Wholesaler.

Everything in Licorice for Grocer,
Druggist and Confectioner.

National Licorice Company
MONTREAL
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A RK’S

CONCENTRATED
SOUPS
prepared from only the finest
of materials and guaranteed

absolutely pure

MADE IN CANADA

and without a rival in either
home or imported Soups
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Tomato Chicken
Pea Scotch Broth
Mock Turtle Mulligatawny

and all other varieties

Ask your jobber for prices or send us
a post card, but STOCK NOW.

G SLLLLSLLSSLSLLSLLI LS LI LSS AL ////////’//////////////////'//////////////////I//////////I///////////////4 S LLLLLLSLLL LSS LALS LTSS SIS LS LSS 17

W.Clark,Limited, Montreal
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Our annual Tea Sale. All goods bought before
advance. If our travellers don’t call send for
samples—it will pay you.

After-stocktaking bargains. Our travellers have

D a big list.

THE SIGN OF PURITY "’Phone at our expense.

BALFOUR, SMYE & CO., %< HAMILTON

A store convenience — costs
little — gives big service

Evaporated Apples

WE PACK CHOICE THREE-
POUND PACKAGES FOR
FINE FAMILY TRADE.

Holds every size bag from 3§ to 10 Ibs. Always ready.
Saves time, space and waste of bags. Supply of bags Is

o E R b. laid in the top; uuv]llry one is u;vured as req;lreld. The
8’: most practical bag holder made. You cannot afford to be
L] L o lnson C 0. withoutrone. Write for Prjces and detailed particulars.

. For sale by all first-tlass jobbhers or
Ingersoll, Ontario THE 0. P. McGREGOR PAPER’ CO. LIMITSD,

411 Bpadina Ave.,, Toronte.

» Sanitary Cans
“The Can of Quality”

Baked Beans,
Soups,
Meats and Milk.

Sanitary Can Gompany

LIMITED
NIAGARA FALLS, ONTARIO
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Crystal Diamond Cane Syrup
CANADA’S NEW TABLE SYRUP

It has already proved a great seller. Have
you tried 1t yet?

Put up in attractive 2 1b. tins. 2 Doz. to the case.

“ LARGEST MAKERS IN THE WORLD

Tin Foil—all descriptions
Tea Lead—all gauges and
sizes
Metal Bottle Capsules—any
size, color or stamping

Collapsible Tubes—plain or
colored

AlLLL BRITISH MADE

Send specification of your’needs or samples of what you now use — stating qualities —

We will give you BEST QUALITY —BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED

Chief{Office:—1_Wharf Road LONDON N., ENGLAND
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FROM COAST TO COAST

You can now obtain fresh supplies of

McVitie & Price’s
HIGH-CLASS

BISCUITS

from the following appointed Agents:—
Nova Seotia: C. E. Choat & Co., Halifax, N.S.

Quebee and Ontario: C. H. Cole, 501 Read Build-

ings, Montreal; C. H. Cole, 33 Front St. East,
Toronto.

Manitoba and Saskatchewan: Richards & Brown,
Ltd., James Street, Winnipeg.

Alberta: Campbell, Wilson & Horne, Ltd., Calgary;
Campbell, Wilson & Horne, Ltd., Lethbridge;
Campbell, Wilson & Horne, Ltd., Edmonton.

British Columbia and Yukon: Kelly, Douglas & Co.,

Ltd., Vancouver; Kelly, Douglas & Co., Ltd.,
Victoria; Kelly, Douglas & Co., Ltd., New
Westminster; Kelly, Douglas & Co., Ltd,,
Prince Rupert.

General Canadian Representative:

Mr. Sidney Owthwaite, 501 Read Buildings,
Montreal.

McVitie & Price, Limited
EDINBURGH and London

' *
Cleave’s
CELEBRATED
DEVONSHIRE CREAM

Chocolate

A high-grade and up-to-date article,
showing an excellent profit and giving
increasing satisfaction.

THE CHOCOLATE THE PEOPLE WANT.

Also other new and attractive
5 cent lines.

AGENTS:
MONTREAL~F. Davy & Co., 6 St. Sacrament St
TORONTO Mason's Ltd., 25 Melinda St.
WINNIPEG—Hamblia & Brereton, Ltd., 149 Notre Dame Ave. E,
VANCOUVER—Hamblin & Brereton, Ltd.,842 Camble St.

JOHN CLEAVE & SON, LIMITED

CREDITON, DEVON, ENGLAND

WHEN trade begins to boom it will be

exceedingly difficult to jump in, over-
take and pass the man who continued, even
in times of depression, to paddle his adver-
tising canoe.

It will require a high power campaign and

lots of anxiety to do it.

Even at that the

persistent advertiser may beat the other

fellow to it.
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- TEA

You are interested in buying tea or should be.

The market is advancing. We have a large

stock of all kinds of tea and are 1n a position to
look after your business to your entire satisfac-
tion. Get our samples and quotations.

John Duncan & Co.

Established 1866 MONTREAL

Perfect Seal Fruit Jars

“Made in Canada”

The most popular fruit jar on the market—a fast
seller with a good profit.

The ‘“Perfect Seal’’ is a strong, square jar of clear
white glass—practical and attractive.

Guaranteed in every respect.

Order from your wholesaler.
Specify “Perfect Seal.”

Prices for early
Shipment:

Dominion Glass Company, Ltd. r™:

. $7.00
Manufacturers

. + 1.50 }per gross.
{ Gallon . 10.75)
Montreal Toronto Hamilton Wallaceburg Redcliffe

Terms net. F.0.B.
Toronto, Wallaceburg and Moatreal




CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can nos hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. 'The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

Established 1859,

GEO. STANWAY & CO.
TORONTO

Agents for Pritchard Rice Milling Co., Houston,
Texas, Rices. Alexander Molasses Co., Cincin-
nati, for best grade Molasses, Phoenix Packing
Co., California dried fruits,

GEORGE E. MEASAM

Wholesale Grocery Broker
an
Manufacturers’ Agent.
Splendid warehouse space. Cold Stor-
age in connection.
P. 0. Box 1721,
Edmonton - - - . . Alberta.

BRITISH COLUMBIA. P

The Campbell Brokerage Co.

Weaafacturers’ Adests sad Commission Brokers.

We have our own warehouse and track-
age. Shipments stored and distributed.
Can give special attention to a few
good agencies.

857 Beatty Street, - Vancouver, B.C,

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

‘“We are large buyers of Sun-
dried Apples. Ship all your good
stock to us charging us whatever
other dealers are offering, and
we will send you our -cheque
promptly.’’

W. H. Millman
& Sons

Grocery Brokers
TORONTO

H. P. PENNOCK & CO,,

Limited

Wholesale Grocery Brokers
and Manufacturers’ Agents.
WINNIPEG.
We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives.

NEWFOUNDLAND,

W. H. Escolt Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

T. A. MACNAB & CO.

ST. JOHN’S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable address: *“Macnab,” St. John's
Codoes: A, B, C, 5th edition, and private.

QUEBEC.

W.J. McAULEY

Commission Broker

Flour, Feed, Grains, Potatoes.

We are open for a good agency In food-
stuff line, calling on the retail trade.

522 Board of Trade Bldg., Montreal.

The Harry Horne Co.
GROCERY BROKERS
Manufacturers’ Agents
and Importers
309-11King W., Toronto, Can.

We can place your goods on the
market successfully.

(Correspond with wus,)

WATSON& TRUESDALE
Wholesal C

lani Brokers and

Manufacturers’ Agents.

120 Lombard Street
WINNIPEG - MAN.

Domestic and Foreign Agencies
Sollcited.

FRANK H. WILEY

Manufacturers’ Agent
Groceries and Heavy Chemicals

Enquiries solicit-d for shi.meat from Spot
stock W innipeg or for Import.

757.759 Heary Avenue, Winnipeg

HENRI DE LEEUW
28 Front Street E. TORONTO

Importer — Foodstuffs — Exporter

I am a buyer for Beans, Peas, Seeds.
Dried and Evaporated Apples, and pay
cash. Send me samples and wire what
you have to offer.

RUTTAN,ALDERSON &LOUND, Ltd.

COMMISSION BROKERS
Representing Canadian and British
Houses
Agencies Solicited
WINNIPEG, - MAN.

W.G.PATRICK & CO.

Limited.
Manufacturers’ Agents
and Importers.
51.53 Wellington St. W,, Toronto

y g

| A want ad. in this paper will
bring replies from all
parts of Canada.
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Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for

catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE, $2.00.

ALL ORDERS PAYABLEK
IN ADVANCE

MacLean Publishing Co.
143-153 University Ave,, Toronto

You can talk across the Continent for
two cents per word with a want ad.
in this paper.




xm:u'l.-nm Genn

KEATING'S
POWDER.

This Powder i QUITE HARMLERS TO ANTVALS, but
s on lled in destroving DUGS. FLEAS. COUKROAUHES,
MOSQUITOES, MUTH in Purs, ANTS, and
7ory apecien of Ineect m ol masen of metam rpbows.  For
Ll and WASPS spriukle the Window ledges.
: DIRECTIONS FON USE ARE INSIOE
Sold in Tina, 1d., 34, 6d., 18, 3. 64. & da. 6d. each, Everywhere.
PRICE ONE SHILLING.

CANADIAN GROCER

The Kitchen
and Pantry
Belong to

the Grocer

As Keating’s In-
sect Powder will
ultimately appear
in every kitchen
and pantry where
cockroaches make
their appearance,
it belongs to the
grocers to purvey
‘“Keatings’”’

— whenever it is re-
MOBQUITOES. quired and asked

e oo oud you vl B0 S heTuaiaged om vt for. ‘‘Keatings,’’
sold in tins only,
= is a regular line
with the Retail
Grocery Trade the
world over. The
restriction in Can-
ada is against in-
sect powder in
bulk.

Sole Agents In Canada

Harold F. Ritchie & Co., Limited

17 McCaul St. Toronto

Do You Want
More Money?

F course you do and are willing to make use of
your spare hours in a way that will net you the
biggest returns.  Many others like yourself

have had the same desire to tura their spare time
into money and profitable experience. They are now
making from $5 to $20 a week, according to the
time given.

IF YOU ARE NOT AFRAID OF WORK yeu can
make $6 a week, giving 3 hours a week to taking
subseriptions to

MACLEAN’S
MAGAZINE

We supply you with all you need to take sub-
scriptions exeept the determination. We allow a
definite, liberal commission on both new and renewal
subseriptions.

THE coming months are the most pleasant in the
year for the work. If you write at once we can
appoint you as our local representative.

MACLEAN PUBLISHING CO., Ltd.
143-153 University Avenue, TORONTO

S Carloads
of Oranges

THE first part of our impor-
tation of Seville Oranges,
consisting of five carloads, has
arrived. They are now being
made into

Shirriffs
Scotch
Marmalade

and shipments to the trade will
start right away. Grocers who
have stocked Shirriff's Scotch
Marmalade in

other years will

need no urging

to send in their

orders. Those

who haven’t

should get some

of this new lot

of Shirriff’s

Marmalade and

learn what a

good seller it is.

The best im-

ported lines are certainly no
better than this celebrated

Made-in-Canada

product. And the public prefer
to buy reliable home products.

Imperial Extract Co.

Steiner and Matilda Streets, Toronto
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COPPER SILVER -GOLD

Prepared in Boiled in Silver Packed in Gold-Linré&,
Copper Kettles. Pans. Pails and Glass. #-

WAGSTAFFE'S

Pure Seville Orange Marmalade and Jelly Shred Marmalade,
Season 1915, now ready for delivery.

gr—

Buy
Made in Canada
Goods

Mr. Grocer,

Note the con-
tented smile;
everybody satis-
fied that uses

Wagstaffe’s

Pure Orange Marmalade

WAR PRICES on Wagstaffe's Marmalade, Sugar 2 cents per pound dearer.

WAGSTAFFE’S Marmalade has not advanced. The same price as last year. It
will pay you to stock same. BuyjCanadian products.

Wagstaffe Limited

HAMILTON ONTARIO

18
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Let Us Reason Together

We believe, Mr. Merchant, that you realize that one of the most
important departments of your business is that of TEA AND
COFFEE. That is the reason you are or should be devoting
considerable thought and effort to the end of making your Tea
and Coffee Dept. famous. This can be done by getting in touch
with us, who handle exclusively teas and coffees, having made a
particular specialty of these lines. We are in a position to assist
you—we want to assist you—we are pleased to submit samples—
Packers of Melagama Tea and Coffee.
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Whenlt Comes to | “Can’t Afford?”

The Grocer who says he “can’t afford” a refrigerator doesn't
fuily understand the Eureka proposition. The evidence of grocers
from coast to coast stands behind our product and proves con-

clusively that it is business suicide to be without an efficient
refrigerator system such as only the EUREKA embodles.

thediscrim nating . All we ask you to do
housewife unquestion- _ osses during 1914 dne

losses during 1914 due

< . ' ot imply and solel 0,
ably selects Jonas’ Ex- ! spoliage " through  th

a.pf)kluzl:* thnfn:gh the
F f '-ﬁ 7 & ey o\ F :r‘)‘on :\'rllt‘e r::mrlgtterl:}h:;&
tracts. or Ort) ve / you are interested to
years their uniform S3h B e fo ney Tor
purlty, Strellgth an d .; P itself—we can tell you.
u . Write for our catalogue
high quality have kept ik [,
customers coming back. P = § B 2
When it comes to a .8 4 5 Eureka
choice with you, Mr. 18 13 &
Grocer, insist on extracts your cus- 3 ‘ Refrigerator
tomers vull find pleasure and satis- T N Company
faction in continuing to use—make B ¥

it Jonas’. Stock up now. ol Limited

HENRI JONAS & CO. = o S 31 Brock Ave.

TORONTO
MONTREAL, QUE. ESTABLISHED 1870
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TO THE TEA TRADE OF CANADA

The year 1914 has passed, and during it we
have sold the largest quantity of ‘‘SALADA"’
that we have in any year since it was first
introduced to the public in 1892.

We have prepared the following chart,
which shows at a glance the vast busi-
ness that has been built up on “QUALITY
FOREMOST.”” In drawing your attention to
this, we respectfully ask you to specially note
the record of 1914. Notwithstanding great
obstacles, our output last year was above the
previous year’s record—and this in spite of
the raise in price, and the fact that part of
the time we were without stock, and therefore
unable to fill orders. The difficulties of the

tea trade in 1914 were so unique that a brief
survey of the facts may prove interesting.

When the year was little more than half
spent war broke out in Europe. Our first mis-
fortune was the seizure at Gibraltar of the
German steamship ‘‘Schneefels,”” which sailed
from Colombo at the end of July with a large
consignment of tea for us. Our next blow was
the imposition of an embargo on tea in Great
Britain, which prevented all tea from leaving
that country. At that time we had in London
9,600 chests, bought at auction, paid for and
ready to ship, and we could neither get our tea
nor our money. A few days later word was
received of the sinking of the steamships
‘“‘Diplomat’’ and ““City of Winchester’’ by the
German cruiser ‘“Emden.’”’ These two steam-
ers had nine million pounds of tea on board.
As a result, further sailings from Ceylon and
India were prohibited by the Admiralty.

Under these circumstances Canada would
have been without tea in less than two months.
Fortunately, later on, the embargo was re-
moved, and we were able to get our stock in

London, and, after five weeks, the ‘‘Emden,”’
having left the Bay of Bengal, the Admiralty
permitted the resumption of sailings from
India and Ceylon. Thus we were relieved of
our most apparent difficulties.

However, in the trade it is a well-known
fact that Canadians have been served for years
with a quality of tea at prices unequaled in
the world, and the wholesale tea business in
Canada has proved disastrous to many and
unprofitable to all. During the past five years
the market has been working steadily up-
wards, until just before the war we had to pay
the highest prices in twenty-five years. Hav-
ing, in addition, extra freights, war risks, and
still higher prices for our quality, we had only
three options—lower our quality, go out of
business, or advance prices. We chose the
latter. In spite of this, and our inability, at
times, to fill orders through shortness of stock,
you will note by the chart that our increase
in sales in 1914 over 1913 was 296,239 pounds,
an increase in eonsumption of more than 1,000
pounds for every working day of the year.

Last year there was imported into the
Dominion 37 million pounds of all kinds of tea.
We sold in “SALADA’’ packets nearly one-
quarter of this total, viz., 8,192,063 pounds.

We look forward to a still larger trade this
year, and solicit your valued co-operation in
our mutual interests. We readily acknowl-
edge that other teas show you a greater profit
than SALADA, but you must admit that no
other tea gives anything like the satisfaction
to your customers. We are giving a character
of tea the consumer cannot get elsewhere than
in “SALADA" packets, and the twenty-three
years it has been on sale proves that consum-
ers appreciate ‘“SALADA” quality.

ANOTHER RECORD

The sales of “SALADA?” for the first fortnight in 1915
amounted to 442,055 pounds. This eclipses all previous records
and is greater than the sales for any previous fortnight in our

23 years’ history.
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The Life of a Child

1s to Eat

F'rom the time he first rests in the cradle up until
boyhood a child’s every existence is to Eat. The
nutritious, healthfulness of Robinson’s “Patent”
Barley and “Patent” Groats have won for both
unprecedented favor. Robinson’s foods consti-
tute the main portion of a child’s diet and you’ll
be surprised how many tins he can tuck away
in a week or so. Get both Robinson’s ‘“Patent” Barley and “Patent” Groats
on display and meet this big demand NOW.

Agents for the Dominion of Canada

MAGOR, SON & CO., LIMITED

403 ST. PAUL ST., MONTREAL 30 CHURCH ST., TORONTO

Every Grocer WantsThe Big Sellers

-—the brands that have proved their quality—that
have established their reputation—and have won
the conﬁdence of the buying public

Crown Brand Corn Syrup

When you order
“‘erown Brand” . in-
cluge a sample’ case

of “LILY WHITE"'

18 the Iargest sellel of all table syrups. And the big
seller is always the steadiest profit-maker. Cold
o i weather is “Crown.Brand”’ weather. These are the

corn' syrup. . More

deleate 1y Mgvor.”  ~days when ‘‘Crown Braiid”’ Corn Syrup is in greatest

Some of your cus-

tomers will prefer 1t * demand. Don’t miss your opportunity.

to “Crown Bramd"”

T (ANADA STARCH (©

LIMITE
MANUFACTURERS OF THE

ARDSBURG HRANDS

Worhs Cardinal, Brantford&fort William.Ont.

Head Office—MONTREAL
22
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How the War Affected European Dried Fruits

Resume of the Situaﬁon in so Far as Canada Was Concerned—
Uncertainties Following the Outbreak — Time When Various

Dried Fruits and Nuts Arrive in Normal Times.

Written for Canadian Grocer by J. L. WATT, Toronto.

HEN war was declared on Aug-
‘/ V ust four, the various producing
countries were just preparing to
enter on the new season’s business. But
no new fruits were matured and, of
course, no shipments had been made,
though in many artieles orders had been
placed in advance, and as all financial
and shipping arrangements were upset
we immediately entered on a period of
uncertainty as to  whether business
would become practicable at all or to
what extent; and also as to the varying
effects on different exporting countries.
The chief articles of European pro-
duee imported by the grocery trade, the
producing countries and the period at
which earliest shipments of each are
usnally made, are mainly as follows:—
SPAIN.—Valencia raisins, 20 to 31
Angust: table raisins, 8 to 20 Septem-
ber; Valencia almonds, 8 to 20 Septem-
ber; Tarragona (shell) almonds, 1 to 7
October.
GREECE.—Currants, end August.
TURKEY IN ASIA.—Sultana raisins,
end Aungust; table figs, end August.
PORTUGAL. — Cooking figs,
August.
FRANCE.—Walnuts, end October.
ITALY.—Sicily filberts, end Septem-
ber.
AUSTRIA-HUNGARY.—Prunes,
September.
No Prunes From Austria.
With regard to this list there was
only certainty as to the last' named.
There had been sold for future shipment
to Canada at speculative prices perhaps
as much as twenty-five cars of Austrian
prunes and as Austria was at war with
us it was at once certain that these goods
eould not be shipped. There was a little
disappointment on the part of those
who believed they had made a good pur-
chase and a little relief on the part of
those ‘who thought they had paid too
much and the broker knew at once that
his eommissions and cable expenses were
lost.

end

end

With respeet to the other countries
named the finaneial conditions present-
ed the most formidable obstacle to busi-
ness. The exporters were paralyzed.
They could not obtain money from the
banks to buy the produce and they could
not even (if they should obtain posses-
sion of the goods) negotiate drafts on
the usual bank credits established in
their favor on London bankers, as ex-
change, as well as currency, collapsed.

Under these conditions some weeks
passed after first fruits were ready be-
fore anything eould be done. The mora-
torium was established in Great Britain
and France and in some neutral coun-
tries also.

Situation Gradually Eased.

After this period of absolute impasse,
it gradually became possible for some
skippers at least to transact business in
a very limited way and draw against
sight eredits established in London, but
even then they could not negotiate their
sight drafts against such bank eredits
but had to send same forward with doeu-
ments for colleetion and- this naturally
retarded very much their freedom of ac-
tion, apart from the diffienlty of finding
shipping opportunities, which were very
rare owing to the withdrawal of merch-
ant vessels for admiralty uses and the
great risk and high rate of war insur-
ance on vessels still free to engage in
the earrying trade.

Under these very difficult cirenm-
stances shippers managed to get out to
Canada a quite considerable amount of
goods which, owing to eurtailed demand,
seemed to keep the market fairly well
supplied—if we ignore.that arrivals were
somewhat late—so that loecally and to
the huyers of goods from the importers
it would hardly be apparent that such
an unprecedented ordeal had been pass-
ed through in order to accomplish what
appeared to be the impossible.

Why Raisins Advanced.

When Turkey declared war on Novem-

ber 5, practically all the figs for Canada
23

had been shipped. The supply of Sul-
tana raisins, however, was at once cut
off and a very few thousand boxes on
order and ready for shipment were shut
out. Prices in England went up sharp-
ly as Sultanas are the great staple rais-
in of Great Britain. This induced a
heavy demand for Valencia raisins which
at once sent the price of these up, being
helped by a very short erop; but mean-
time, Canadian buyers had their Christ-
mas supply pretty well secured and were
not disposed to worry about the future.
On the whole the season preceding the
holiday trade was passed over very sat-
isfactorily but the volume was not as
oreat as usnal and the cost of conduet-
ing the business and making the neces-
sary financial arrangements was quad-
rupled owing to the very increased
amount of ecabling in connection with
the smaller volume of business and with-
out being permitted to use code mes-
sages or even use registered addresses.
The trade in this eountry, however, can
coneratulate themselves that they had
not the same difficulties to face as the
exporters in European countries.

Not So Badly Off.

It would, after all, for instance, be a
very small matter if we received not a
pound of any of the articles named. We
would still have other food supplies. No
one would pity the Belgians or the peo-
ple in Northern France or Poland if we
only heard that they had no nuts and
raisins or plum pudding if we could only
he assured that they had bread.

We enter on the New Year in Canada
with the expeetation of greatly increas-
ing our home food products to supply a
large surplus for export and the pros-
perity of our farmers will stimulate de-
mand for factory products (as after all,
we manufacture chiefly for home con-
snmption). We will thus be enabled, as
we hope, to inerease also the importa-
tions of things we desire
from abroad.

those good




Home Made Stocks Low: Go After Jam Trade

Three Pounds of Jam Can be Bought for Less Than Two Pounds
of Butter—High Sugar Last Fall Kept Down the Usual Supply
Made by the Housewife—A Jam Window That Can be Easily

Duplicated.

‘ N J HEN the war
broke out last
August retail-
ers all over the country
began pushing the sale
of jams, preserves, ete.,
and ever since these
lines have been good
sellers with those who
went after the busi-
ness. One of the chief
reasons was that the ad-
vancing sagar markets
following the European
upheaval brought prices
up so high that many
people did not ‘‘put
down’’ the wusual
autumn and winter sup-
plies. Although, too,
British embargos eut off
the bulk of the ship-
ments received in nor-
mal times, prices in
Canada did not advance,
and so the dealer was in
a position to offer his
eustomers the
quality goods at
same prices.

“We had as
good a jam season be-
fore,’”’ was the state-
ment of an Eastern gro-
cer recently. ‘‘Everything seemed to
work into our hands. When sugar went
up we had little on hand, and as you
know we could not buy in advance any
more than sufficient to keep our trade
going for the time being. So we made
the best of a bad job and decided to sell
other goods. Jam was one of the lines
we hit upon, and with a few good win-
dow trims and show cards, a table on the
inside neatly covered with more, we
were able to work up a splendid trade,
which has since kept up. Last week we
had another special window trim, and it
was surprising to see the sales it helped
to make. One of the clerks arranged it,
another wrote a couple of show ecards,
and we all talked jam to customers. I
think altogether some three or four cases
were sold in the week.”’

A Western grocer urges the sale of
jam in view of the high price of butter.
Here is one argument he has used: ‘A
pound of butter costs you 38 to 40 cents.
A family of five will easily eat a pound

same
the

never

-

A good selling, attractive trim of jams, simply made but effective ¢
This was shown by a St. Catharines, Ont., dealer.

and a half in one week, which means an
outlay of 57 or 60 cents in butter alone.
For that you could almost buy three-
pound jars of this jam, and if freely
used it would save a large quantity of
that butter.”’ It is, of ecourse, a fact
that when jam is used, butter is saved
and a more palatable meal is realized.
The season, too, is on when the home-
made supply of jams and fruit is nearing
an end. Housewives, like everyone else
these days, are anxious to retrench—or,
in other words, to save their jams and
preserves. To do this they will often-
times buy from the grocer and hold their
own for the future. All these things
should at once be taken advantage of.
The more the retailer anticipates the
wants of the consuming public by show-
ing the goods that will sell and by giving
good reasons why they should be bought,
the more sales and profit he is going to
make—providing, of course, he sells
goods with sufficient merit to bring the
24

repeat order. This makes
it incumbent on the
dealer to connect up
with quality goods made
by reputable houses.

It is not difficult to
trim a jam window. Jars
of jam and preserves in
themselves, if tastefully
arranged, will ereate an
appetite. Pails are easily
piled up so that the
labels show attractively,
and if the window is
clean and inviting it
will secure attention.
The accompanying illus-
tration of a jam display
presents a simple but
nevertheless elegant ap-
pearance. On the floor
on pretty little paper
doilies are jars of the
jam the firm is interest-
ed in selling. In the
background may
observed an attrae-

pyramid of pails,
and on either side is a
Here
is a display that can be
easily made in any win-
dow, large or small. Tt
does not require a car-
penter to make the small steps that are
to be seen in the display. The entire
arrangement could be put together in
the course of an hour or two. One great
trouble with the windows of many Cana-
dian grocers is they are not dressed at-
tractively ALL THE TIME. This should
not he the case as the window is one of
the best salesmen the dealer can possib-
ly enlist to serve him.

o @-,-_

centre
be

tive

smaller pyramid.

George F. Benson, of W. T. Benson &
Co., Montreal, has been elected by ae-

clamation president of the
Board of Trade.

Montreal

Benjamin Rattenbury, of the Medicine
Hat Wholesale Grocery Co., and a native
of Charlottetown, P.EI., and formerly
of the 4th Regiment there, has joined
the Mounted Infantry at Medicine Hat,
and will, it is expeeted, sail with the
second contingent for service at the
front.




Business Created for Cold Weather Lines

Methods of a Salesman Behind the Counter for Getting Business
That Had to be Gone After—Description of Window Display on
Winter Foods—Show Cards and Other Displays Deseribed.

Written for Canadian Grocer by HENRY WILLIAMS.

EPSON’S former conception of run-
ning a retail business had been an-
nihilated by the arrival of young
[Haslam. He found himself no longer a
candidate for oblivion after the first
selling campaign had been concluded.
‘‘ Reception,”” ‘‘lodge supper,’”’ and
‘‘party’’ goods were never hefore sup-
posed to be in the eategory of good sell-
ers. but the way the new salesman
handled his first campaien knocked that
supposition into a cocked hat. It had
been something unusual, so far as the
huyers of the town were concerned, and
the fellow who gets the new idea first
is the first to bring home the bacon.
Some salesmen expect success in sor-
ties or spurts. Not so with Haslam. He
was out to make good with his new em-
ployer, whom he liked particularly well.
and he knew that a few dollars extra
revenue from the sale of ‘‘reception’’
goods wasn’t going to bring him any
Vietoria Cross. Neither was it his in-
tention to operafe a selline eampaign on
a line of goods and wait a month before
2oing back after the zeneral publie.

. Winter Lines Rounde.d Up.

Like the majority of Western towns,

that of — — presented splendid oppor-
tunities for the selling of goods peculiar
to the cold weather. So it didn’t take
Haslam lone to deeide on a selling cam-
paien on ‘‘Cold Weather’’ goods. Tak-
ing a peneil and pad he went around the
shelving and counters and made out a
complete list of the lines that counld re-
speetably hold elaim to belong to that
class. The list proved to he a formidable
one. It ineluded among others the fol-
lowing: svrups: meat extracts; econ-
densed soups; cocoa; coffee; eanned to-
matoes, eorn and peas; pork and beans;
ovsters; flour and all kinds of bhakine
requisites: rolled oats and other cereals
that required ecooking.

‘““Weather such as we are having
here,”’ he said to himself, ‘‘“must be
taken advantage of. Winter sports in a
hracing. frosty air, skating and sleigh-
ine parties, ete., certainly are fine rea-
sons why cold weather lines ought to he
used more than at present. By the quan-
tity of meat extracts and soups I dis
covered on the shelf where no one ecould
see them. one would think that no one
ever heard of them—we've got to sell
them off now or never.”’

Plans were quickly laid. As in the first
campaign, he determined to use the win-

dow and the newspaper space for all
they were worth. Jepson was partie-
ularly well pleased with the window dis-
play whieh his new salesman worked up
even though it did ecost him a few dollars
for extras. There was a winter scene in
the background. This had been made by
spreading a white sheet on the flooring
and the use of a few branches of trees,
dotted here and there with small bunches
of cotton batting: the window floor was
sprinkled over with a good supply also.

The batting was again dusted with what
the trade commonly ecalls ‘‘diamond
dust,”” which gave the snow a realistie,
lively, sparkling appearance. This was
where the extra expense came in, but it
was insignificant, as the material was re-
tained for future use. A few years back
Jepson had shown a miniature house in
his Christmas window, and as this was
¢till available, Haslam worked it into
the trim. It was placed tc one side be-
side one of the ‘‘trees,”” and at night an

Body-Building, Stimulating Foods
To Combat the Chills

of Winter

GREAT many people complain of the cold of winter for

the reason that they do not eat the proper foods.

Now is the

time for heat-producing foods—foods that generate heat

and aid in withstanding the chills of the winter months.

[llne=s

is oftentimes the result of a run-down constitution, caused by lack

of nourishing foods. lLet us help you in the selection.

this list:

MEAT EXTRACTS
a cup of before or after a long
drive or walk? Or when the body is
tired er worn by sickness, what is more
stimulating? "There should be o supply
on hand in every house.

e and ..o

CONDENSED SOUPS-—No matter what
kind of work the head of the family
is engaged In, a soup course should pre
cede the dinner meal., Good brands are
full of nourishment and when served
steaming hot, are appreciated by ever)
member of the family. In packages and
ting from ..c¢ up to ..c

What Is finer than

Read over

SYRUPS are fine heat producers. They
should be on every breakfast table. N
better food can he found for the chil-
n. Let them spread it freely on their
and biscuits. In tins and pails

e up to ..e.

COCOA—-This article
more frequently in the average house-
hold. In hospitals it is usually the
last food given to patients before they
settle down for the night It has a
high food value, is stimulating and
nourishing. We recommend

Brand at ....c per tin

should  be used

Do Your Own Baking in Winter

There is nothing to equal home-made bread.

a change
use of it?
Brand flour and

PORK and BEANS, CANNED VEGE
TABLES —~Here you have some of the
most reasonable foods available. Served
not, pork and beans, tomatoes, peas or
corn are excecdingly beneficial to the
body and In themselves can be made a
meal of. Our brands are guaranteed in
the first rank for quality. A meal for
five for ten to twelve cents

L.et the family have

Your range is going anyway, so why not make the best
We can do nothing better than recommend———
Yeast for your best bread.

SAUSAGES—For the morning meal dur
ing the nippy weather try our special
line of pork sausages. Finely flavored,
perfectly seasoned and absolutely pure,
they make the mouth water to see and
smell them cooking in the
pound ....c.

pan, . Per

Come in and look over our stock

THOS. JEPSON

87 Bradley St.

Phone 111

A lay-out and suggested copy for a newspaper advertisement of Cold Weather Lines.
Try it out in your newspaper space.
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electrie light with a red bulb illuminated
the entire ‘‘building.’’

That was the setting. Interwoven with
this winter scene was the important fea-
ture—the goods the Jepson store was
anxious to sell. In semi-cireular form
tins and pails of ecorn and cane syrup
constituted the background of the actual
display of goods. With the bright sides
of the labels turned outwards the effect
produced was excellent and at once
gripped the attention.

Inside this semi-circle was a similar
shaped stair, the top of which was a
foot or more below the top of the syrup
tins and pails and on the steps of the
stair were arranged the other ecold
weather lines on sale that week. The
meat extracts were neatly displayed on
the top shelf in a tempting manner. On
the next were packages and tins of con-
densed soups, cocoa and ecoffee. Then
came a row of tins of pork and beans,
the tins being alternately in horizontal
and vertical position. On the bottom
shelf were baking materials, including
baking powder, soda, eream of tartar,
packages of pancake flour, and other
cake flour all symmetrically arrayed in
attractive style.

At either end of the semi-cirele of
gsvrup was a pyramid of canned toma-
toes, peas, beans and corn, and on the
extreme sides were packages of oatmeal,
rolled oats, rolled wheat and other cer-
eals. That completed the trim with the
exception of a couple of neatly-written
and well-worded cards. which read as
follows: ‘‘Foods That Drive Away the
Winter Chill,”’ and ‘‘Do Your Own
Baking in the Cold Weather.”” There
you have the window.

Inside Displays Used.

That, however, did not end the dis-
play. Haslam was a thorough believer
in showing the goods and he decided
that if any customers got past the win-
dow without being impressed with the
goods there, he would have another
chance at them inside the store. So on
the end of the ecounter he placed a fix-
ture with eireular shelving which ran up
in spiral form and arranged on it most
temptingly some of the smaller winter
lines which would not take up too much
room. A table that occupied a promin-
ent position just inside the door was
also requisitioned for the campaign and
there were also oceasional individual
displavs here and there where space af-
forded the opportunity.

The newspaper space Jepson had con-
tracted for was, of course, another link
in the ehain. The aim of the writer was
to ereate a desire on the part of the
reader to possess the goods, and it must
be said he achieved considerable sue-
cess.

CANADIAN GROCER

Personal Salesmanship Requisitioned.

The new head of the sales department
was a young man who had the faeulty
of introduecing goods without offending
the customer. He brought this faculty
into good use during this eampaign. He
did not say: ‘‘Nothing else?’’ or ‘‘ Any-
thing else?’’ after a customer had made
her usual purchase. During one conver-
sation, for instance, a woman complained
of the cold weather and how she and
her husband found it diffieult to ficht
against it.

‘“Food,”’ replied Haslam, always on
the alert to take advantage of an open-
ing, ‘““has much to do with the condition
of the body in either cold or warm
weather. Now, for instance, a plate of
hot soup for dinner or lunch or a cup
of (mentioning a certain meat ex-
tract) is one of the finest things in the
food line to stimulate the eireulation,
Some of our eustomers have got used to
using soup of some kind everv day and
they are perfeetly pleased with it.”’
While he was finishing this statement
he picked up a package and tin of soup
and some of the meat extract and add-
ed: ‘“For a person who is not feeling
well, who has the ’grip or a severe cold
there is nothing that will give him an
appetite like a meat extraet.”’ He no-
ticed the customer was suffering slight-
ly from a ecold.

Argument like this seldom fails to
clinch a sale and it sueceeded in this
particular case as it did in many others.
It demonstrates the power of personal
contact with the customer by a sales-
man who understands his business.
There was many a sale made in a sim-
ilar manner during the week the staff
was engaged in selling cold-weather
lines. The enthusiasm and selling me-
thods of Haslam were contagions and it
did not take long to get other clerks
into the stride.

Passing of the Old S8chool.

Jepson was more than pleased. There
was surely a new era opening for the
business. He saw that he had heen a
merchant of the old sehool who had been
firmly convinced that keeping good
goods and a clean store was all that
was required to get the business. He
forgot that as yvears went by competi-
tion became keener with the arrival of
modern equipment and modern methods.
In his advertisements he had believed
that the name ‘‘Jepson’’ should aet as
magic in bringing in the business. Tt
had not struek him that the people
wanted to be informed of the merits of
the goods he had for sale, and of the
reasons for purchasing them at partic-
ular seasons. The first few weeks with
the new salesman in the store had
chanced all that. The future looked par-
ticularly bright to him.
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(In next week's issue the selling cam--
paign of the Jepson store on marmalade,
marmalade oranges and ‘other requisites
for making it will be presented.)

_@_,_

FREDERICTON MERCHANTS
UNITE

Frederiecton, N.B., Jan. 20.—The Re-
tail Merchants here are now organized
and at the same meeting a Retail Groe-
ers’ branch also came into being. The
new association feel that this is an age
of organized movements, and mueh good
to the community ecould be brought about
by the merchants getting together and
making a concerted efforted for a better
Frederieton.

The officers elected are active and en-
thusiastie ecitizens, ready and willing to
work. The following are the Retail
Merchants’ Association officers:—

President—A. Murray.

First Viee President—M. E. Doohan.

Second Vice-President—A. W. Coombs

Treasurer—E. R. Blackmer.

Secretary—Walter McKay.

It was decided to form a section of
Retail Grocers and the following officers
were elected:

Chairman—C. W. Whelpley.

First Vice-Pres.—E. G. Hoben.

Second Viee-Pres—A. E. Libby.

Secretary—Frank VanWart.

___.g,___
‘SUIT AGAINST RETAILERS.

Down in Kansas another form of con-
spiraey charge has come up to further
scare trade associations out of their
fondest aectivities. Now, it is charged
that the publication of a eredit-rating
system by an association for the benefit
of its members is eonspiracy.

The Retail Grocers’ Association of
Kansas City, Kan., has been sued for
$£5,000 damages by George S. Kendricks,
a contractor. Kendricks claims to have
been damaged in character to that extent
by the ecirenlation of the association’s
rating book containing his name.

It is alleged by the complainant that
the grocers posted him in their credit
rating book as ‘‘unsatisfactory’’ in con-
neetion with the length of time within
which he paid his bills. Each member
of the association has been named in-
dividually as a defendant in the case.
Interest in the outcome of the suit is be-
ing shown by associations everywhere
on aceount of its hearing on the question
of the lawful right of merchants’ asso-
ciations to list slow-pay ecustomers in
such manner.

+

Burd & Morrissey, general merchnnta,‘
Latehford, Ont., have sold to Morrissey
& Davies.




Good Opportunity for Selling Olives

Thirty Years Ago One Wholesaler Sold but Five Cases in a Year,
Whereas Now the Sales Are More Than That in One Day —
Somebody Getting the Business—How Retailers Are Increasing

Sales.

MPORTERS state that it is a little
I early yet to talk about prices of new
olives, but information should be
available by the end of this month. This
is the lean year. Every second year the
crop is bountiful, and every other year
the erop is meagre. This is often noticed
in the case of fruit in our own country.
One year the plum trees are overburden-
ed with luseious fruit, and the next
comes more or less of a failure. Last
year the olives were exceedingly plenti-
ful; this year they will be searcer.
Under ordinary cireumstances, a lean
vear has the effect of enhancing prices.
This year circumstances are exceptional,
and although figures are not yet avail-
able it is not probable that much of an
advance, if any, will be made. Some
people think that with the curtailed con-
sumption, prices may be low. Olives are
considered by many a luxury, and gro-
cers will require to exereise their wits
and ingenunity if they expeet to equal
last year’s turnover in this line.

By C. W. BARTON, for Canadian Grocer.

More Aggression Required.

There are few good grocers in Canada
who do not handle olives, but there are
not many who specialize in them, and
are handling the amount they would do
if they went after the business in earn-
est. Many merchants require to have
this business thrust upon them before
realizing that it is there for the asking.
But the olive trade is one that will not
come of its own aeccord, and the grocer
who finds customers asking for olives,
can rest assured that if he seratches the
surface a little, he will find better busi-
ness underneath. This is proved by the
history of the olive business in Canada.
Thirty years ago, five cases were suf-
ficient to supply many wholesalers for a
vear. Now, the same amount will not
last for a day. More people eat olives
every day, and somebody must get the
the business. Furthermore, it requires
cetting.

One of the most successful! dealers in
Western Ontario is A. G. Bain & Co.,

Hamilton. Nearly always there are one
or two table displays of olives in his
store—and olives only. This is one of
the easiest and best ways of working
up a demand.

A table display can be supplemented
by a eut glass bowl eontaining olives on
chopped ice—which is the ideal way to
serve them. There should also be a pair
of sugar tongs. While a lady is seated
at the counter, the groecer should pass
around, pick out an olive. shake off the
water, and hand it to his customer, or,
she is at liberty to take one herself.
Few ladies will take more than one. An
inquiry is bound to follow regarding the
price, and in most cases a sale can be
made there and then.

A groecer cannot afford to be stingy
when dealing with this class of eustomer.
If the eustomer is a prospeet, the grocer
can afford to give her an olive. Some
high class grocers micht inerease their
olive trade enormously if they invested

(Continued on page 34.)
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The pyramids on either side of this window

27

p made of ollves,

making a fine display




CANADIAN GROCER

ESTABLISHED 1886

Only Weekly Grocery Paper Published in Canada.
THE MACLEAN PUBLISHING COMPANY

LIMITED
JOHN BAYNE MACLEAN, President.

Publishers of Trade Newspapers which cirenlate in the I’ro-
vinces of Dritish Columbia, Alberta, Saskatehewan, Manitoba,
Ontario, Queljec. Nova Scotia, New DBrunswick, Prince Edward
Island and Newfoundland.

Cable Address: Macpubeo, Toronto.

OFFICES:
CANADA—

Montreal—Rooms 701-702 Eastern Townships Bank Bullding;
Telepihone Main 1255. Toronto—143-14) Unliversity Ave.;
Telephonre Main 7324, Winnipeg—34 Royal Bunk Bulldiag;
I'hone Garry 2313,

UNITED STATES—

New York—R. H. Huestls, 115 Broadway, New York; Tele-
phone 8071 Rector. Chieago—A. H. Byrue. €074 Stoney
Island Ave. Beoston—C. L. Morton, Room 733, Old South
Bidg.; PPhone Maln 1024,

GREAT BRITAIN—

London—The MacLean Company of Great Britain, Limited, 88
Fleet Street, E.CC. E. J. Dudd, Director. Telephone Central
121C0. Cable Address: Atabek, London, England.

Subseription: Canada, $2.00: United Stutes, $2.50.
Great Britain aud Colonles, 8s. 6d. Elsewhere, 12s.

PUBLISHED EVERY FRIDAY.

TORONTO, JANUARY 22, 1915

1915 RESOLUTIONS OF A LIVE WIRE.

I owe it as a duty to my wife and family as
well as to my business to secure a net profit on
BeviERY article T sell during 1915. I shall en-
deavor to sell everything at a profit and push
the sales of only those goods that give me a fair
profit above overhead expenses—A. L. W.

The Seriousness of Price-cutting

¢ Y N my many years’ experience I have never yet
known a grocer to succeed in business who has
been a price-cutter. IFailures too have been ag-
gravated when price-cutters have advertised their
prices in the newspapers.”

Those were in effect the words of a prominent
grocerv manufacturer who has been connected with
the trade for well over three decades and who himself
has made an outstanding success in his business
through the maintaining of prices and profits and
the liberal and judicious use of white space.

Price-cutters have something to seriously consider
in that opening statement. Think yourself and recall
any big successes that have come to retail dealers in
groceries who have been consistent price-cutters. Can
you not easily name them on your finger ends?

As this man pointed out, mail order houses suc-
cessfully lead the people to believe that they sell all
goods at cut prices when as a matter of fact they cut
prices on a few lines to-day and put them up again
to-morrow and make cuts on another list. But with
the small retailer it is usually different. When he
begins cutting he starts on a few lines and then each
dav or week adds a few more, so that in a compara-
tively short time he is scarcely selling a staple line at
a fair margin of profit. And with the standard prices,
on staple lines particularly, shaved down as low as
possible, one can readily see that the price-cutter must
soon begin to sink into the mire of failure or at the
best he makes but a very precarious existence. ;

Canadian grocers have a great duty to pgrfm.-m' in
placing the business on a better basis by maintaining

prices. Every man should insist on getting a NET
profit on every article that leaves his shelf, and if a
dealer finds himself in the position that he must cut
prices to get custom for his store he might just as
well give up the struggle at once. It must be remem-
bered that the prices on staple lines that have been
fixed by custom are down to rock bottom in view of
the strenuous competition of modern times and that
there is no more room to cut if the article must avert
a dead loss. Let every man KNOW what it costs him
to do business by maintaining honestly and carefully
an expense account and sell his goods accordingly.
There is no room for guess-work in the business of
the grocer to-day.

Would Hit Retailers Hard

EARING on the question of the advisability of

a war-tax on tea, the following letter from a

prominent Canadian wholesale tea dealer will
be read with interest:

“We are in entire accord with your article in
a recent issue of Canadian Grocer on a tea war-tax,
for while the immediate profit to us from duty
would be very considerable, we know it would bear
very hard indeed on the retail merchants, harder
by a good deal in our opinion than even you anti-
cipate. And what you state about the consumer is
anything but extreme as the poorer people are, the
more tea they use. For many a meal it is made to
take the place of food.

“I would think, though, that the Minister of
Finance must have pretty well decided what he is
going to do, and if he intends to tax tea the Retail
Grocers’ and Merchants’ Associations would have
to be very active if their representations are to have
any effect.”

Without a doubt the retailers of the country will
have to do a mighty big lot of explaining if 5 or 10
cents is added on to the price of tea by a war-tax.
Some retailers say that the general publicity which
such a move would be given, would obviate the need
of explanations. While this may be true in so far
as a portion of the public is concerned, the great
majority of tea buyers will be ignorant of any reason
28
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why tea should advance again. Women, in the main,
do not interest themselves in duties, taxes and bud-
gets, and this applies particularly to country people
who have not always the best sources of information
available.

As the wholesaler points out above, this question
must be taken up at once by retail associations if
aggressive measures are to be adopted to avert this tax.

Strong Market in Flour

OR the third week flour is up. Manitoba flour

records no actual advance, though at any min-

ute we may get higher prices.  But Ontario
winter wheat flour is again higher, anywhere from 20
to 40¢, according to the wish of the miller. Either
price is apparently justifiable.

It now becomes apparent that the flour situation
is concretely rigid. Ehe tengion is not imaginary.
Flour is going to be higher unless all signs fail.

Last week we suggested that in a few months flour
would be worth ten dollars a barrel. The possibility
may rapidly become a probability, and there is noth-
ing, logically, to stop it being a reality. It is said
that the Government may step in. Let us examine
the premises. Canada cannot supply wheat very
much longer to Britain. What she has is daily being
called for, but we do not live in times when barrels
of meal and cruses of oil never get any less though
we draw heavily therefrom. =~ Weekly the United
States supply is being depleted, and the Government
has no control over that market. The American
farmer is a shrewd individual and he is going to get
—in colloquial parlance—‘‘all that is coming to
him.” He sees his opportunity to make money and
he will.

It seems, therefore, to be demonstrated that
wheat and therefore flour will be higher, and it is a
better policy to face the fact than to treat the sug-
gestion as wild and unreasonable.

At present it is neither. There must be some new
factor if a considerable advance on flour is not to be
realized.

Enormous Egg Shrinkage

T HE annual egg production in the United

States was recently estimated at $500,000,-
000, of which a waste through breakage and
decay amounts to $200,000,000 according to the
attorney for the New York Central Railroad Com-
pany at an inquiry into the butter and egg business
in New York state.

Evidence was introduced to show that not more
than six out of ten eggs laid reach the consumer. Of
the waste, he added, $50,000,000 is due to needless
breakage in transit from the nest to the retailer. The
remainder of the loss represents unnecessary addling,
spoiling and deterioration.

This certainly represents a serious state of affairs
in the United States, and no doubt if similar investi-
gations were made in Canada proportions of loss
would probably be found to be as high. That some-
thing should be done at once to reclaim two-fifths of
the total value of eggs is imperative. There is work
here for the government officials who have been
assigned the duty of placing the egg on a more satis-
factory basis. These men are now doing work along
this line but so have United States officials; and if the
results in this country are no better than they have

been in the country to the south some drastic reforms
will have to be effected. Waste such as this is bound
to weaken any country.

Many War Taxes Suggested

ALK is running riot this week on war taxes.
If all the men on the street have inside infor-

mation we would likely see a war-tax on pretty
nearly every imported article of foodstuff that adorns
the counters and shelves of the grocer.

During the past couple of months, ever since it
was hinted that more money was required by the
Government, there has been talk of a tax on tea.
There are possibly just as many not expecting to see
it. But this week the talk has broadened out con-
siderably and if there should be a tax on almost any
imported foodstuff there would be someone to say
that he had forecast it correctly.

Among the lines that will be taxed according to
the guessers are tea, coffee, sugar, liquors and tobac-
cos, oranges, lemons, dried fruits, spices, ete. It will
be mnoted that several lines are mentioned, such as
sugar, coffee, tobaccos and liquors which had to bear
a share of the first war-tax imposed in September
last. One coffee man is so sure of another tax that
he iz going about his duties as if that were a forecone
conclusion, despite the fact that the Government
officials have not even hinted the thing and will not
do sc until the budget is presented in parliament next
month. Although many are looking for another tax
on sugar it doesn’t seem likely that one will mate-
rialize. Sugar has borne a tax already of 70 cents a
hundred and as it is one of the main staples one can
scarcely think that it will be raised again.

The Government must take into consideration
whether a line will decrease in consumption under
the burden of a war-tax to such an extent that the
total duties from it will be less than if there should
be no tax. It is common knowledge, for instance,
that the revenues from liquors, since the extra dnty
was imposed, are less than before. Something like
this might be expected should sugar be again taxed.

The more one thinks of it the more he comes to
the conclusion that there should be no tax on tea.
This war has been called a rich man’s war; but
should such a tax be imposed it would strike directly
at the poor. Tea is their staple drink and man for
man they drink as much as the wealthy. If a tax
were placed on the thirty-seven or eight million
pounds that Canada consumes during a year, the
great bulk of the burden would fall upon the poorer
classes.

Editorial Notes
DON'T WASTE a good oPportunity to advertise.
L L]

100D WINDOW trims are the forerunners of sales.
® . =

SPREAD THE Gospel of good cheer—be optimistic.
L L L

AN EFFECTIVE advertisement must say something
worth while about the goods.
® L] L
TENDERING suggestions on Cold Weather lines in
January is working along the line of least resistance.
# L ] -

WHEN A customer enters your store do you look
at her as if she were a heartily welcome guest or an

intruder breaking into your cash drawer?




Fine selling Christmas window of D. W. Clark, Avenue Road, Toronto, given first prize in the class for large cities. Trimmed

by Mr. Knight.

Winners 1n Canadian Grocer’s Xmas Contest

First Prize Goes to Store of D. W. Clark, Toronto, With Fine
Selling Trim — J. D. Jay, of Dixi H. Ross Co., Victoria, B.C.,
Captures Second With Handsome Display — Third Won by

Brandon Firm.

HE winner of the first prize in

I Canadian Grocer’s Christmas win-
dow dressing contest, Class I.—
cities over 10,000 population—was D.
W. Clark, Avenue Road, Toronto. This
display is reproduced above, and at first
glance it can readily be seen that it ne-

WINNERS IN CLASS 1.

First Prize—D. W. Clark, Tor-
onto, dressed by Mr. Knight.

Second Prize—J. D. Jay, man-
ager Dixi H. Ross, Victoria,
B.C.

Third Prize—Nation & Shewan,
Brandon, Man., dressed by J.
F. Nichol.

JUDGES—H. C. MacDonald,
Arthur Hardy, and J. C. Ed-
wards, all members of the
Canadian Window Trimmers’
Association.

RUNNERS up in the Contest—
Island & Bamford, Toronto,
dressed by C. J. Bamford; F.
C. Harp, Brantford, Ont., by
Arthur Harp, and Wm. Care
& Son, Toronto.

cessarily sold some goods. The judges,
it should here be stated, in justice to the
winner of second prize—J. D. Jay, of
Dixi H. Ross & Co., Vietoria, B.C.—
were in a quandary for a long time as to
whether Mr, Clark’s or Mr. Jay'’s dis-
play should receive the preference. As
it is our custom to show only the first
prize winner in each eclass in January
and the others in our fall number, when
they come in at the proper time with
suggestions for the Christmas trade, the
Vietoria window is not here presented.
The judges, however, found it one of
the most attractive trims they ever wit-
nessed, but gave the prize to the display
mentioned above because in their opinion
it was the best seller.

This fine point of distinction was
brought out by one of the judges: ‘‘Sup-
posing,’’ he said, ‘‘I, in walking down
the street, see an exceedingly attractive
display in a window. I stop and look at
it for a while, and probably when I go
home I tell the folks about it, and they
come round to see. That window may
be so nice in appearance that none of us
would like to buy anything from it, lest
the effect should be spoiled. That is not
the case with the window to which we
have given the first prize. Passing it, a
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woman sees exactly the Christmas goods
she needs, and because they are ar-
ranged so attractively, and look so clean
and tempting, she goes in and makes
purchases from it. The goods are ar-
rayed in such a way that she is not
afraid of spoiling the effect by getting
her share.”’

There you have the reasons why this
window of D. W. Clark won out. Read-
ers of Canadian Grocer will, however,
see a most attractive trim when Mr.
Jay’s appears. It will be remembered
the contest stipulated that the windows
were to be judged from the standpoint
of SELLING POWER, ATTRACTIVE-
NESS AND ORIGINALITY in the or-
der named.

Frost on the windows around Christ-
mas time spoiled a number of pictures,
so that they did not show up to advan-
tage.

-_‘Aﬁ__

A SPLENDID PAPER.

I'he MacLean Publishing Co., Ltd.,

Dear Sirs,—I have enclosed money order for
two dollars for Canadian Grocer. I would not
llke to be without it, for it is a splendid

paper.
ALEX. DUNCAN,
Toronto, Jan. 9, 1915,
108 Haszelton Ave.
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Good Trims from Small Towns

Winner in Class 1I.

Was Geo.

Puckett, of

Oshawa, Ont.—Some Trouble With Frost on the
Window—Kelowna, B.C., Dealer Wins Second
and Third Prize Goes to Elmira, Ont.

Seilley, Oshawa, Ont., trimmed
the window which captured first
prize ‘in Class IT—places under 10,000
poepulation. The nature of this trim will
be seen from the acecompanying illus-
tration. Mr. Puckett has certainly ar-
ranged a tempting display, having shown
a large quantity of goods in a manner
that would attract buyers. The trim is
built up in somewhat of a turret fashion
which resulted in an imposing array. The
judges eame to the unanimous ‘decision
that here was a window that would
sell goods, was attractive at the
same time, and that it would be a
credit to any large city grocery
store.
The display of K. F. Oxley, Kel-
owna, B. C., was a good second
with a handsome array of canned
fruits in the background. A few
flags here and there gave it an ap-
propriate patriotie toueh. The win-
dow of Ruppel & Co.. Elmira, Ont.,
was third. It is a coineidence that
this firm won the same place with
an attractive trim a year ago.

G EORGE PUCKETT, of Puckett &

The judges were all practieal
window trimmers and were free
with their eriticisms and praise. A
eriticism was made of one window
because the passerby could look
over the display and see the in-
terior of the store. This, they
claimed, interfered with the effec-
tiveness of the trim because it
tended to detract the gaze of the
possible buyer from the window it-
self. In some of the trims, too,
there were goods shown that could
not altogether be classed as pure-
ly Christmas goods. Lack of
symmetry was the cause of the
eriticism of still another display.

As with the entries in Class I,
the frost on the plate glass inter-
fered with the getting of good pie-
tures in several cases. Prior to
the winter season each year Can-
adian grocer gives a list of me-
thods for preventing frost from
forming on the glass and of re-
moving it when it does form. It
looks as if more eareful attention
should be given to this feature of
winter windows, as a frost-covered
plate glass is entirely useless as a
sales producer.

The remainder of the prize winners
as well as the best of the other pietures
are being held for reproduction in our
annual Fall Number and other issues
before next Christmas. That is the time
when the suggestions they tender will
be of the most practical value to our
readers all over the country. It is our
custom to show only the first-prize win-
ners in January when the resunlts of the
contest are announced. Canadian Grocer
hereby tenders its thanks to judges who
kindly consented to pick out winners.

v - .
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Canadian Grocer’s contest.
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WINNERS IN CLASS II.

First Prize—Puckett & Scilley,
Oshawa, Ont., dressed by Geo.
Puckett.

Second Prize—K. F. Ozxley,
Kelowna, B.C., dressed by
Ernest Langley.

Third Prize—Ruppel & Co.,
Elmira, Ont., dI:'essed by C.
Percy Ruppel.

JUDGES—Same as for Class
No. L.

RUNNERS up in the Contest—
The McKenzie Co., Kelowna,
B.C., dressed by R. John-
stone; Mathison Bros., Whit-
by, Ont.; and A. Norrington,
Milton, Ont.

Christmas display of Puckett & Scilley, Oshawa, Ont., awarded first prize in Clasa 2,
It was trimmed by Geo. Puckett.




Bonusing Clerks for Selling and Efficiency

System of Large Canadian Departmental Store is to Give Each
Deserving Employee $5 Per Month Bonus — He or She Must

Exceed the Average Sales, Be Courteous to Customers, and Steer
Clear of Mistakes.

OES a clerk work any harder and

give any better service when al-
lowed a bonus?

Clerks, you may think, who do their
very best all the time are being sought
after, and are paid high wages, so that
they have no desire for bonuses. Never-
theless, several large firms have seen fit
to introduce bonusing systems into their
establishments, believing that the effi-
ciency of the staff as a whole will be
raised.

In many cases, bonuses have failed ut-
terly. The question has been raised re-
peatedly at conventions of retail mer-
chants and the prevailing opinion seemed
to be that to encourage a salesman to do
better by offering a bonus had the ten-
deney to encourage him to sell goods
by hook or erook, often resulting in
dissatisfaction both to the proprietor
and to the customer.

But the faet remains that the large
department store of the T. Eaton Co.
bonuses its clerks, and with eonspicuous
suecess. If the assertion were made that
Eaton’s do this to increase their sales,
they would deny it with emphasis, yet
there is no doubt whatever that more
goods are sold in Eaton’s than would be
the ease if no bonuses were given.

Store Atmosphere Improved.

They aver that a more important re-
sult is achieved by sharing profits than
that of an inereased turnover, to wit,
that the general atmosphere of the store
is improved. When their system is ex-
plained, will yvou agree with this?

For years Eatons tried to bonus their
clerks effectively, and many of their sys-
tems were discarded, giving place event-
ually to the one at present in vogue,

corresponding
year,

Other things have a bearing on this
matter besides sales. Wrong addresses
taken, errors in making out accounts,
mistakes of any kind, and eomplaints of
customers, all determine whether a man
receives his bonus or not. These errors
are recorded on a percentage sheet, and
weigh against good salesmanship.

Five dollars is a nice ‘‘wind-fall’’ at
the end of each month, and the average
clerk will do his utmost to exceed the
average, besides doing his best to avoid
errors and complaints from customers.
Complaints are always carefully investi-
gated in the office, and ro clerk is al-
lowed to suffer because the
happened to
temper.

month of the previous

customer
be born with a cholerie

Results in Courteous Clerks.

The company says that this is a sys-
tem which encourages couftesy to cus-
tomers, and with courteous clerks it is
arcued, bigger sales will result, and the
general reputation of the store will im-
prove.

Tt is interesting to note that this sys-
tem is applied to inspeetors, drivers, and
other employees as well as to the elerks.
It is true that they have no sales to
watch, but their conduet, good or bad,
decides whether they receive a bonus or
not. The whole idea of the firm is to
produce employees as mueh above the
average as possible.

BUSINESS IN ENGLAND.

Harold F. Ritchie, manufacturers’
agent, Toronto, who recently returned
from the Old Country, where he was on
a business trip, states that he found
business going on as usual with the
English merchants upon whom he called.
They are transacting business daily with-
out reference to the war during business
hours, but after business is over and the
visitor dines with an Englishman, he
then learns that the war is on the
nation’s mind. He said that a spirit of
confidence prevails among the business
men he met and nowhere did he hear ex-
pressions of the least anxiety regarding
the war sitnation. It is not only Tommy
and the tars who are fichting he declares,
but all men, women and children are
united in the common cause for the bene-
fit of the Empire.

.__@_.__.
FREIGHT RATES ON VEGETABLES.

Ottawa, Jan. 19.—The Railway Com-
mission this afternoon reserved judgment
on the application of the Toronto Board
of Trade for the disallowance of the new
rates on vegetables whieh the Grand
Trunk, Canadian Pacific and Canadian
Northern Railways propose to put in
foree from the 26th inst. The new rates
propose to increase the existing special
mileage rates on vegetables loaded in re-
fricerator cars to the regular classifica-
tion ratings.

““No quarter’’ goes

BAT THE RAT.
By Walt Mason.

Oh, bat the rats, and break their slats, and hand the beasts their bitters!
destroy the foes, for they are filthy eritters!

Let

them no more infest your store, your costly goods devouring, but run them
out—put them to rout, their legions overpowering. Oh, swat the brutes
that chew the fruits and gnaw the loaves and cheeses, that go their way,
day after day, distributing diseases. 1f you, I think, took pen and ink, and
figured what rats cost you, the total sum would knoek you dumb and pretty
nearly frost you. It's bad enough to see them stuff themselves with costly
plunder, to know they dwell in hole and cell all 'round the store and
under; it’s bad enough, it’s surely tough to L:ave to feed and lodge them,
and see them soar around the store so thick you cannot dodge them; but
worse yet is this, yon bet—the fame those eritters lend you; for folk will
secore your store, and no one will defend you. ‘‘In yonder store I saw a
score of rats,”’ exelaimed some matron; ‘‘they were so thick they made me
sick’’—and thus you lose a patron.

So, bat the rats with guns or cats, or anything that’s handy, with lance
or sword, or strip of board, sandbag or poisoned candy. From South to
North let us go forth, attired in batting garments, from East to West, let’s
work with zest, and bat the dirty varmints. Let’s bat the rat, the lean,
the fat, the old one and the ratling, the gray, the brown, we'll hammer down,
and never cease our battling!

whiceh they consider as nearly perfect as
possible.

All the clerks, and other employees in
the store, are divided into two classes,
whieh might be ealled the ‘‘better than
average,”’ and ‘‘worse than average.”’
The total amount of the store’s sales is
known, so that an average is easily ar-
rived at. Take a smaller store, in which
the sales per man are $120, $110, $90,
$80, $70 and $60; the average is $90.
All above that figure get a bonus of $5
per month. The bonus of the T. Eaton
Co. is the same for everybody—never
higher than $5. Those whose sales are
below the average do not get a bonus,
unless their sales exceed those of the




The Clerks’ Page

ANSWERS TO THE SALARY
QUESTION.

Editor Clerks’ Page.—You ask which
of the two clerks would be. the better
ofi-—one who starts with $500 a year
and who gets a raise of $50 every six
months, or one who starts with the same
salary and who gets a raise of $200 at
the end of each year. It seems to me
this is easy to answer. The clerk who
gets a raise of $50 each six months gets
a raise of $100 each year whereas the
other fellow gets a raise of $200 each
vear. No. 2 necessarily wins? Am I
not right?

Jan. 19, '15. OTTAWA CLERK.
@ k3 ®

Editor Clerks’ Page.—Re your ques-
tion in last week’s issue of Canadian
The clerk who gets the raise
of 200 at the end of each year is the
hctter off:
it is searcely worth going into details.

Toronto, Jan. 18, 15,

(. G. READER.

Editor Clerks’ Page.—In econneetion
with your question on Clerks’ Page last
week: it seems to me the second clerk
would be the better off if he got a raise
of #200 at the end of each year, after
every year but the first one. At the end
of the first year A has received $550
whereas B has only received his $500.
But at the end of the second year A
would have received only $650 whereas
B’s wonld be $700.

Groeer.

RETAIL CLERK.
Winnipeg, Jan. 18, ’15.
e o o

Editorial Note.—Canadian Grocer de-
sires to thank the above clerks for their
prompt response to the enquiry which
appeared in last week’s issue. We re-
gret to say, however, that none of the
answers above are correct. The correct
solution of the problem will appear in
our next issue.

e o o
ON THE RIGHT TRACK.

Since the above answers were sent to
the printers, the following has been re-
ceived whieh is along the right lines but
in which there is one error which is ap-
parently just a slip:

Editor Clerks’ Page. — Answering
question in reference to salaries of A

Tt-seems-to-me so plain-that-

and B. A and B start work at $500 a
year. A gets $50 raise every six months.
B gets $200 raise at end of each year.

For 1st 6 months A gets $250.

For 2nd 6 month A gets $2504-$50 =
£300.

A’s wages for 1st year = $550.

A’s wages for 2nd vear $350 - $400
= $750.

A’s wages for 3rd vear $450 - $500

- $950.

B’s wages for 1st year = $500.

B’s wages for 2nd year = $500 -
$200 = $700.

B’'s wages for 3rd year = $700.

A is $50 better off than B at end of
Ist vear,

A is #100 better off than B at end of
2nd year.

A is $350 better off than B at end of
3rd year.

e -CECIL-BRADLEY - - -

Navan, Ont., Jan. 19, ’15.
L ] L ] -

A LATE REPLY.

Just before going to press, this answer
arrived:

Editor, Canadian Grocer.—My answer
to vour question is: A is the better off
by $50. My reason for this is that B's
$200 raise doesn’t start till the next year,
and A gets a $50 raise the last six
months of the first vear.

Yours truly,
RUSSEL E—

Nassagaweya, Halton County Ont.,

Jannary 19, 1915.

THE ENCYCLOPEDIA

WAX AND PARAFTIN.

The title wax was formerly confined
to beeswax, but it is now applied to
many other substances of similar com-
pesition or characteristies. For house-
hold purposes, beeswax has been almost
entirely superseded by paraffin  or
‘“‘paraffin wax,”’ beeause of its much
lower cost. Vegetable wax, or vegetable
tallow, is found as a coating on many
plants and fruits, on the leaves of rye,
lilies, ete., but in only a eomparatively
few eases in quantities sufficient for
commereial purposes. Among the most

noteworthy commerecial examples are the
Myrtle wax—also called ‘‘Bayberry,’’
‘‘Candleberry’’ and ‘‘Tallow Shrub’’—
of several bushes native to China and
Japan, one of which, known as the Chin-
ese Tallow Tree, has been naturalized in
the Southern States.

The berries of the Myrtle wax are
about the size of peppercorns, and when
ripe are covered with a greenish yellow
wax which is collected by boiling the
berries and skimming it off as it floats
on the surface of the liquid. A bushel
of berries will yield from four to five
pounds. The product, after remelting
and refining, is chiefly used for candles,
which burn slowly with little smoke and
emit an agreeable balsamie odor, but
fail to give a brilliant light. An excel-
lent scented faney soap is also made
from it.

“Phe-Chinesetallow™ {ree bears b;i[').' St i

sules, containing three roundish seeds
covered with fine white wax. The cap-
sules and seeds are gcenerally erushed
and boiled, the fat then being skimmed
off as it rises. The refined product
makes faney candles which are brilliant-
Iy white.. Wax and linseed oil are fre-
quently added to obtain the ecorreet con-
sisteney.

Waxed paper, or paraffin paper is
paper coated with refined paraffin. It is
odorless and when properly
made. Tt is employed in packing dates,
raisins, candy, ete., and to wrap butter,
lard, echeese and other foods, as it serves
to keep moisture in
cheap. convenient and eleanly. Tt is
manufactured both in rolls and sheets
and as a lining for paper bags. Small
rolls at five cents and ten cents each are
retailed for household use, for wrapping
meats, ete., keeping
moist and proteeting
odors of other artieles.

tasteless

and out—and is

them fresh and
them from the

Vegetable parchment paper, treated
with sulphurie acid so as to render it
impervious to moisture. is also largely
employed for the same purposes. The
best qualities ean be soaked in water and
washed out without losing their virtue.
Many housewives who receive butter,
ete., wrapped in this speeial paper, save
it for household uses after the consnmp-
tion of the articles orizinally contained
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The Branding of Dairy Butter

On Receipt of Western Inquiry Canadian Grocer
Reprints the Regulations Governing the Wrap-

ping of Dairy Butter.

Editor, Canadian Grocer.—In one of
your issues of last fall, I think in
August or September—there was con-
tained a copy of the regulations govern-
ing the wrapping of butter. I have been
unable to get hold of a copy of the issue
containing this, and would be pleased to
have you send it to me by return.

Saskatoon, Sask. R.E. T.

- *® -

In view of the fact that several in-
quiries have come in recently on this
subject, Canadian Grocer has decided to
again publish these butter wrapping re-
gulations. The new regulations come
under the Dairy Industry Aet of 1914,
which is largely a revision of the In-
spection and Sale Act.

A sob-section in the Act deals with
the weight of butter as put up in prints
or blocks. This sub-section reads as
follows:—

‘“No person shall sell, offer, or have
in his possession for sale, any butter
moulded or cut into prints, blocks,
squares or pats, unless such prints,

.--blocks, .squares.or. pats. are.of the full
net weight of one-quarter pound, one-
half pound, one pound or two pounds
at the time they are moulded or cut.

Nothing in this paragraph shall be

held to apply to butter in rolls or

lumps of indiscriminate weight as sold
by farmers.’’

The regulations made under the au-
thority of the Aet came into forece on
September 1st, and provide that when
dairy butter is put up in blocks, squares
or prints and wrapped in parchment
paper, the paper shall be printed or
branded with the words ‘‘Dairy Butter’’
in letters at least one-quarter inch
square, in addition to any other wording
that the buttermaker may desire to use.
There is nothing in the Aet or regula-
tions to prevent the use of the word
‘“Separator’’ in addition to the words
‘‘Dairy Butter,”” but no such grade of
butter as ‘‘Separator’’ is recognized by
the law. The Butter Act of 1903 defined
only two grades, namely, ‘‘Dairy’’ and
““Creamery.’”’ The Dairy Industry Aect
of 1914 defines a third grade as
‘“Whey’’ butter. Buttermakers may use
any form of printing or branding, in-
eluding the words ‘‘Dairy Butter,”’
which is not inconsistent with the defini-
tion of dairy butter. Butter in rolls,
crocks or tubs is not required to be
branded.

The definition of dairy butter is found
in section 3 of the Aet, and is the same

as it was in the Butter Aet of 1903. It
reads as follows:—

(d) ‘‘dairy’’ means a place where
the milk or eréeam of less than fifty
cows is manufactured into butter;

(e) ‘‘dairy butter’’ means butter
which is manufactured in a dairy.

The exact wording of the sections of
the regulations that deal with this mat-
ter of the branding of dairy butter reads
as follows:—

‘“No person shall cut or pack dairy
butter into blocks, squares or prints
and wrap such blocks, squares or
prints in parchment paper unless the
said parchment paper is printed or
branded with the words ‘‘dairy
butter.”’

““No person shall knowingly sell,
offer, expose or have in his possession
for sale:—

(e) Any dairy butter packed in
boxes similar to those used for the
packing of ecreamery butter unless
such packages are branded ‘Dairy
butter;’

(f) Any dairy butter packed, mould-
ed or eut into blocks, squares or prints
and wrapped in parchment paper un-
less such parchment paper is branded
‘Dairy butter.” ”’

It has been suggested that the follow-
ing forms would be sujtable for the
printing of dairy butter wrappers:

CHOICE DAIRY BUTTER
Made by
Mrs. John Doe,
Rose Bank Farm, Doeville,
Ontario; or,

CHOICE DAIRY BUTTER

Made Separator Cream
By

Mrs. John Doe,
Rose Bank Farm, Doeville,

Ontario.
_._@___

Eugene Dufault, grocer, Grand Vital,
Man., is sueceeded by James Palmer.

The Anderson Supply Co., Craik,
Sask., have sold their general store busi-
ness to A. B. Hudson,

K. F. Oxley, a Kelowna, B.C., grocer,
has added a motor delivery in connee-
tion with his business.

Kirkwood & Son, grocery brokers, To-
ronto, who have been located at 176
Dupont Street, moved this week to 32-34
Front Street W,
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DEATH OF PAPER AND MATCH
MANUFACTURER.

The death oceurred last week of Wil-
liam H. Rowley, president and manager
of the E. B. Eddy Co., Hull and Ottawa,
while with some friends he was drinking
tea in the tea room of the King Edward
Hotel, Toronto. He was there on a busi-
ness trip and was, up to the time of his
sudden death, apparently in the best of
health. He was 65 years of age.

Mr. Rowley started his business life
at the Bank of Yarmouth, N.S. He was
manager of the Merchants Bank of Can-
ada at Ottawa and other large centres.
He organized the E. B. Eddy Company,
of Hull, Que., in 1887, and was secre-
tary-treasurer until Mr. Eddy’s death in
1906, when he hecame president of the
company. For many years Mr. Rowley
was a prominent member of the Execu-
tive Counecil of the Canadian Manufaec-
turers’ Association, and after being vice
president twice was elected president of
the association 1910-11.

——
-CALENDARS FOR 1915.

The Canadian Cereal and Flour Mills,
Limited, Toronto, have issued an attrae-
tive calendar for this year. This is
somewhat unique, in that it is in the
form of a nicely colored show card, with
the words ‘‘Tillson’s Oats—A Food, Not
a Fad,”’ covering most of the card, and
emblems of Canada in one corner, in
which the Maple Leaf and the Beaver
are conspicnous. The calendar part is
in the lower right-hand corner.

—

OPPORTUNITY IN OLIVES
(Continued from page 27.)

money in a little advertising taking the
shape of small sample bottles of olives.

At any rate, no grocer should kick at
the expenditure of 50c a week in order
to sample from a hundred and fifty of
his best customers. The courtesy will
at least be appreciated, and many people
will buy who have acquired the taste,
but who never bought for their own
tables.

Be Careful in Selections.

There is a case where such a demon-
stration would not be successful—where
the olives are not of good quality. Some
olives are woody and tough; others are
meaty, and full of flavor. The latter are
the only ones likely to be successful as
samples, otherwise the grocer would do
himself more harm than good.

How is it that grocers do not feature
this line? Rarely does one see a card
in a grocery announcing: ‘‘Our special-
ty to-day is such and such a bottle of
olives — 25¢.”’ Groecers take canned
goods for leaders, sugar, oranges, almost
anything else, but never olives,




Quebec and Maritime Provinces.

T. Lavigne, grocer, Montreal, died last
week.

The Farmers’ Exchange, general mer-
chants, Potton, Que., have registered.

Z. Hebert, of Hudon, Hebert & Co.,
has been elected second viee-president of
the Montreal Board of Trade.

Alex. Hendery, tea importer, St.
Nicholas Building, Montreal, fell and
strained his leg last week. He will be
confined to his home for some time.

That everybody has not been turned
into a pessimist by the war in seen in the
erection of a large new warehouse by
G. T. Armstrong, wholesale provision
merchant, Sherbrooke, Que. This build-
ing was commenced on October 26, 1914,
and was in partial ocecupation by the
owner before the New Year.

Ontario.

Margaret V. Young, grocer, Toronto,
has sold to Wm. Dunn.

H. B. Morrison, groeer, Stirling, Ont.,
has sold to G. E. Bailey.

Samuel Barr, grocer, Clinton, Ont.,
has sold to W. L. Johnson.

Mrs. M. Rowley, a Toronto grocer,
sustained a fire loss recently.

George Scher, grocer, Toronto, is sue-
ceeded by H. Harvie & Co.

John Simpson, of Jno.
Son, general merchants,
Ont., died last week.

Simpson &
Alexandria,

" %, HEBERT, Montreal,

Wholesale grocer, elected vice-president of the
Montreal Board of Trade by acclamation.

Current News

The Rat Portage Lumber Co., Rainy
River, Ont., are selling their general
store business to W. J. MeCart.

Mr. Nicholson, of Brigden, Ont., who
has purchased J. S. Wilkie’s grocery
business at Alvinston, has taken posses-
sion.

Hugh Blain, of Eby-Blain, wholesale
grocers, Toronto, has again been elected
to the Council of the Toronto Board of
Trade.

The grocery business of the late
George Thomas, Campbellford, Ont., was
sold by tender to R. J. Allan and J. H.
Caskey.

J. B. Stark, grocer, Chatham, Ont.,
has installed a new sanitary grocer
counter, and is advertising it in his
newspaper space.

The wedding took place on Monday
last of Harold G. E. Choate, of A. F.
Choate & Son, Warsaw, Ont., to Miss
Beatrice Selkirk.

E. K. Barnsdale, of the Barnsdale
Trading Co., grocers, Stratford, Ont.,
was elected Mayor of that city in the
municipal elections.

The Dominion Register Co., Ontario
Street, Toronto, have moved their sales
offices to 110-112 Chureh Street, at the
corner of Lombard.

Harold F. Ritchie & Co., Limited,
manufacturers’ agents, Toronto, have
secured the agency for Canada of Keat-
ing’s Inseet Powder, manufactured in
England.

H. Graves, general merchant, Thames-
ville, Ont., has sold out to L. B. Mitton
& Co. Mr. Mitton has been associated in
business with Mr. Graves since the es-
tablishment of the Thamesville Centre
Store.

H. T. Thomson, of Wingham, Ont., has
sold his general store business at Bel-
more to Henry Johann, who has taken
possession. Mr. Thomson will devote
all his time to the management of his
grocery business in Wingham.

Charles A. O’Connor, who for some
time has been a clerk in the grocery of
the late Geo. W. Thomas, Campbellford,
Ont., has purchased the groeery and
boot and shoe business of A. A. Willis.
Mr. Willis will sell his dry goods stock.

Over $100 of damage was done by fire at
the Judd Soap Works factory, Hamilton,
Ont. The fire started, it is thought,
from a gas stove in a lower room in the
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front of the building. The building is
divided off into fireproof sections, and
the flames were kept to the one depart-
ment.

E. K. BARNSDALE, Stratford, Ont.

of the Barnsdale Trading Co., who was
elected Mayor. of Stratford for 1915.

The death of John MeDonald Both-
well, Barrie, Ont., occurred last week.
Mr. Bothwell was born in Belfast, Ire-
land, and came to Canada in 1871, en-
gaging in business shortly after his arri-
val in Barrie. He was for over forty
years in business as a grocer, grain and
seed merchant in the same stand, retir-
ing from that business in May, 1911. He
built this block in 1888. Some years ago
Mr. Bothwell also built the Bothwell
Bloek in Allandale, and the grocery
business has been carried on there under
his supervision for many years, and
later by his sons. He was Mayor of Bar-
rie in 1895 and 1896.

Western Canada.

Ogletree Bros.,, general merchants,
Estuary, Sask., are succeeded by N. A.
Frood.

J. Turberfield, general merchant, Wal-
dron, Sask., has sold to W. A. F.
Heather.

The C. W. Sherwood Co., Ltd., Regina,
Sask., have sold their Saskatoon branch
to MeGowan & Co.




Evaporated Apples Higher: Teas Up Half a Cent

Tea, for the Third Week in Succession, Advanced a Farthing in
London—Evaporated Apples for Export—General Tax Talk—
Walnuts and Peanuts Firm—Speculative Buying in Coffees.

Office of Publication, January 21st, 1915,
UMORS are rife this week concerning wholesale war taxes on
foodstuffs. Not only is there talk of a tax on tea but there are
those who lock for another duty on sugar, coffee, liquors and
tobacco. There is in fact speculation going on in all these lines by
men anticipating the taxes. It is, however, scarcely likely that sugar
wili be taxed again. It now bears a war-tax of 70 cents per ewt., and
should an attempt be made to squeeze a further revenue from it, there
would probably be a silent protest on the part of a large portion of the

Markets in Brief

QUEBEC MARKETS.
FLOUR AND CEREALS—
Rolled oats unsettled.

Hominy and corn flour up.
Flour advance maintained.

PRODUCE AND PROVISIONS-
New laids 5¢ cheaper,
Storage eggs firm,

consuming public, resulting in a decline in consumption.

There

would therefore be a danger of the revenue being lessened by adding

too freely to the war-tax.

There is also some s?eculation going on in oranges by some who

expect this fruit to be cal

ed upon for a share of the revenue required.

Oranges are pretty cheap just now and are to a large extent replacing

apples.
substantial tax on oranges.

The Government’s apple campaign might be helped by a
But of course the whole thing 1s merely

a conjecture and it may be that instead of foodstuffs, the officials will
see to it that the extra revenue is gathered up from only those who

can afford it without being pinched.
that should not have to bear a tax.

Tea 1s certainly one article
The poor man drinks just as

much tea as the rich, and as those who could well afford to pay 5 or
10 cents more are in the minority, the greater portion of the burden
would necessarily fall upon the poorer classes.

Tea, by the way, is up in London again half a cent which makes
an mcrease of about one and a half cents per pound in the past few

weeks.

The market is particularly strong.

1t will be somewhat of a surprise to the trade to learn of an

advancing market in evaporated apples.

The war cut off the bulk

of the European trade last autumn and left the situation somewhat
dead here, but recently there have been carload lots of them ordered
for export. The price in Toronto is higher by 1% cents per pound.

QUEBEC MARKETS.

Montreal, Jan. 21.—It is remarkable
the amount of business done during the
past week by those desiring to speculate
on the Budget. Tea, of course, is the
centre of interest, and large quantities
have changed hands, on the assumption
of a five or ten cent war tax. One com-
mission agent in Montreal said this
week: ““You will see a duty of ten
cents on tea, and a further duty on cof-
fee. Rice could also stand a tax say of
1,e. To tax tea would simply be copying
the United States which has already im-
posed a ten cent. duty. I think our Gov-
ernment will do the same.”’

On the other hand, another importer
says: ‘‘I do not believe the Government
will tax tea. This is the rich man’s war.
Nor do T expeet a further duty on
liquor or cigars. I think it more prob-
able that a 5 per cent. tax will be imposed
on every invoice that comes into the
country, irrespective of duty payable or
free on the existing tariff. There is talk
of a stamp tax. T do not put much con-
fidence in this, as it would take six or
nine months to put into operation, where-
as the money is required immediately.’’

Incidentally this man experienced a big
fillip to his business in dried fruits as
a result of speeculation.

.There are those who would buy large
quantities of sugar if the refiners would
take the chances of a further duty go-
ing on sugar. This, for many reasons, the
refiners will not do. They are not en-
couraging speculation. Sales in coffee do
not appear to have been stimulated by
duty gossip. Oranges and lemons are
among the foods which dealers are push-
inc on the ground that they may be
taxed.

Reviewing business conditions, a
wholesaler used these words: ‘‘Trade
cenerally is quiet. The weather has been
against it since the first of the year.
A cood fall of snow would improve
things considerably. A snowstorm costs
the City of Montreal about $25,000,
which means a lot to the groeery busi-
ness. Colleetions are fairly good, much
better in proportion, than business. Fail-
ures have ndt been many, but more than
at this time last year. After all, whole-
salers are holding their own. Retailers
must be cautious in their purehases, and

Dearer turkeys.
Butter market firm.
FRUI'T AND VEGETABLES—
Oranges may be taxed,
Apples still in demand.
Lemons moving slowly,
FISH AND OYSTERS—
Frozen salmon plentiful.
Frozen halibut firmer.
No frozen herrings yet.
GENERAL GROCERIES—
Canadian buyers higher.
Split more reasonable.
Walnuts and peanuts firm.
Speculation in teas.

ONTARIO MARKETS,
FLOUR AND CEREALS-—
Winter wheat flour up.
Rolled oats advanced.
Split peas in demand.
PRODUCE AND PROVISIONS—
Export demand for meats.
Butter is firmer.
Cheese stocks light.
Poultry firm.
FRUIT AND VEGETABLES
Spies 'way up.
Oranges firmer,
Lemons lower.
FISH AND OYSTERS-—
Frozen mackerel in.
Cod and haddock moving.
Oysters in demand.
GENERAL GROCERIES—
Tea up a farthing.
Evaporated uvalea higher.
Currants weak.
Gambling in coffee.
Sugar a shade weaker.

not buy heavily. There is no reason for
it: much better to buy oftener.’’
Canadian beans have advaneced in the
primary market, but retailers in many
cases are able still to buy 3-1b. pickers
at $2.75. New laid eggs are 5¢ dozen
cheaper. Split peas are being offered
more' freely, and at- more reasonable
prices. The retail price of ivory soap has
been reduced to 5¢ per bar from 3 for
25¢, and to the trade proportionately.
SUGAR.—Certain houses have "ap-
proached refiners with orders for large
quantities against a possible increase in
the duty on sugar. Refiners are not dis-
posed to consider this business if the
buyer is not willing to accept delivery
before the Budget is handed down. In
most cases wholesalers are not willing
to take the chance. The money market is
not suitable just now for speenlation of
this kind, but it shows the feeling. Re-
finers are not encouraging the trade to




speculate on a possible inerease in the
tax, and are taking no steps to protect
themselves—just going on as though a
change were unlikely. One refiner put
the situation this way: ‘‘On the one
hand we consider that sugar has already
been taxed sufficient; on the other hand,
it is an easy tax to eollect, there being
few firms in the business. It has been
suggested that the Government might
investigate the amount of sugar being
used by the manufacturer and how much
by the consumer. If the amount used
by the manufacturer preponderates, it
is thought by some that a further tax is
likely, as the sugar used by the manu-
facturer goes mainly into luxuries, such
as candies and bisenits. It is pointed
out by the refiner, however, that to tax
sngar again would undoubtedly check
the consumption of jam as well as sugar.
There are no echanges in price here. Raws
were weaker earlier in the week, but
steadied later.

Extra ﬂnnnlnted Sugars—
100 1h.
20 b,

l"er X

moag
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2 and 51b, cartons
Yellow Sugars—
No. 3
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25 1b. boxes ...
l’nria,anl*—

70
718
%
6%
706
T3
135
8>
815

Crystal Dominoes, cartons

TEAS.—A broker sent a clreular all
over Canada this week, drawing atten-
tion , among other lines, tc teas. Most of
those who replied asked for samples or
information regarding the tea. Which
means that the trade is unusually inter-
ested in this line. Tmporters are asking
higher prices, and are getting them.
Country stores are less interested in a
possible war tax than those in the city.
Some importers have sold out, and are
attempting to buy in Montreal, but have
considerable difficulty. The following
prices were quoted by one house: In-
dians 2114¢, Cevlons 23e, Y. Hysons 15e,
Congous 15¢. and Japans 21%%e. These
are among the lowest prices.

DRIED FRUITS.—Stocks of prunes
are small, and higher prices are being
asked from California. The market is
pretty well cleaned up on raisins. For
California raisins, muscatels and other
lines, markets have advanced econsider-
ably sinee Christmas. Old Sultana rais-
ins are being offered to the wholesale
trade at 7e for loose, and 10e for 1-1b.
pkgs. This is a little higher than last
year’s prices. A quantity of new Sul-
tanas reached Montreal and New York
last week, but were quickly bought up at
121%4e, which is almost double last year’s

CANADIAN GROCER

price. Peels are higher abroad, but dull
liere. Like many other lines, possibility
of a tax has stimulated trade in dried
fruits, many lines being bought now and
in larger quantities than would be the
case if grocers were not speculating.

EVAPORATED FRUITS. Per Ib,

Apples, best winter ..

DRIED FRUITS,
Candied Peels—
Citron
Lemun ..
Orange ..
Currants—
Amalias,
Amalias,
Filiatras, nne. loose, new ....
Filiatras,

tes—
Dromedary, package stock, per p!
Fanls, choicest
Hallowee, ilvuse
Hallowee, 1-1b. pkgs.
8 crown, 12 Ib. boxes, fancy, layer, Ib,
1 erown, 12 1b, buxes, fancy, layer, Ib, ....
8 crown, 12 Ib, buxes, faucy, layer, Ib, ...
boxes, box
25-1b. boxes,
25-1b, boxes,
25-1b.  boxes,
25-1b. boxes,
n 25:-1b, boxes,
100, ln 25-1b. boxes,

isins—

ll-lnn table, box of 22 Ibs.,, S-crown
cluster, $2.00: 5-crown clnutlr
Muscatels, loose, 3 crown, 1b..
Snultana,

Valencia,

ed, 16
(hoice mdrd 1

Prices qnoted on all lines of fmih are liable to be

shaded for quantities, according to the state of mnmL

RICE.—There are no new prices out
yet on new crop Patnas. New crop Siams
have advanced a shilling, and are gener-
ally expected to go higher. Despite this,
there is a feeling in some quarters that
prices may go down owing to the faet
that considerable quantities of old erop
are held. Tt often happens that, when
the new erop comes in, the market goes
down if supplies are any size. Despite
hints at a duty, a Western milling eom-
pany is anxious to make eontracts for a
year at present’ prices.
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MOLASSES.—The opinion was ex-
pressed this week that molasses would
remain high until the new erop eomes
in. They will be making molasses in
West Indies in February, and there will
be a biz erop if the weather continues
cood. Weather of late has been favor-
able, and it would not be surprising to
find work in progress soon, though not

14

general until late next month. If work
commences very early by reason of ex-
ceptionally good weather, then prices
will go down, and grocers will insist on
getting new erop. Much depends on the
way- the raw sugar market goes between
now and then. Higher freight rates may
also be a factor. Inquiries have already
been received in Barbadoes from New-
foundland for choice molasses, but no
price has been accepted.
Prices for
lnhnd of Montreal.
Choice,
3
.:: “2
For outside territorfes prices range about 3¢ lower
per gallon than for delivery,. Island of Montreal,
Carload lots of 2 puncheons or its equivalent in

barrels or half barrels, to one buyer, may be sold It
No discounts will be given.

Barbadoes Molasses—

Puncheons .

ps—
per 1b,, 3%e: 'A bhh. 4c: % b
Iails, !'a 1ba., $1.96; .

Cases, 2 1h, tine, 2 dnu. !n cn

Cases, 5 Ib, tins, 1 dob. in case..

2
®

POIOLIN —- D

Cases, 20 1b, tins, % doz. in case..............
Cane Symps—

Barrels, 1h., 3%c; % blls

€ases, 2 1b. tins, 2 doz. per case
Maple Syrups—

Pure, r 8% 1b. tin

P’ure, in 15 gal. kegs, 8¢ per lb. P |
Maple sugar, pure, per Ib. 0 on

COFFEE. — This is one of the few
markets that apparently has not been
influenced by the gossip on war tax. It
remains quiet with no material change
in priees.
Coffee Roasted—

Rogntas .
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NUTS.—The price of shelled walnuts
in the primary market was 24¢ on a cer-
tain day last week. It jumped a cent at
a time until, for Febrnary delivery, the
price reached 29-31e, aceording to qual-
ity. As stated last week, large orders
were placed from Montreal at 24e, and
fortunate were those who ecaught the
market at this price, At the higher
price few were being offered, and one
grower in France wished to get out of
an order around 26e, but was held to it.
Prices are not being promptly eonfirmed
which gives the impression that growers
are hestitating to aceept orders at some
of the lower fizures. Retailers ean still
buy new shelled walnuts in Montreal at
3le, despite the strength shown in the
primary market. Wholesalers are quot-
ing the retail trade 37-38¢ for shelled
almonds; prices will be about 1lhe
cheaper in Febrnary, possibly cheaper
than that, as some remarkably low prices
have been quoted to wholesalers. Vir-
ginia peanuts are one of the features of
the market this week. Shelled and Jum-
bo have been advaneed in primary mar-
kets, and other grades remain firm. The
erop is fairly normal, but the demand is
inereasing, particularly for the manu-
facture of peanut bontter. However,
prices to the retailer do not appear to
have been altered. Nuts in shell remain
at about same price.




Almonds, Tara

Grenobles, new

Marbots, new

Shelled walnuts, new, per lb.
Shelled almonds, 28.

Sicily filberts

Pecans, large .

¥

b

t*eanuts, No. l 12!
Peanuts, No. 3 ....
Canadian chestnuts
SPICES.—A cable from London early
this week announced advances in Telli-
cherry peppers a shilling and sixpence
per ewt., and an .advance of nearly a
penny on Singapore white, and 3/8d. on
Penang white. Cloves, nutmegs and gin-
gers have been receiving considerable at-
tention in New York, and the market
can be called active. No violent fluetua-
tions oceurred, except a sharp advance in
celery seed. Market is in good shape
beeause stocks of most everything are
small, and spot prices well maintained.
This is encouraging business in future
deliveries. Heavy business ~ has been
done in cloves, an unusnal feature being
the absolute lack of spot supply. At this
season, the new crop generally arrives in
largest quantities, but just now it 1is
difficult to buy in New York at any
price. There is no relief from the sear-
city of spot red peppers. Gingers in all
erades keep quiet, with dealers apparent-
ly indifferent about selling. Buyers are
awaiting developments.
§ and 10-1b,

boxes.
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ary market for beans is much firmer, and
some houses are quoting the retailer $3,
while some have stocks large enoungh to
enable them to charge $2.75. The feel-
ing here is that prices are likely to be
higher still. The diffieulty i8 to seeure
supplies of good qualities. Michigan
heans are of a relatively hicher value,
ahd it is argued there is no reason why
Canadians should not be higher. It might
be argued that Michigan beans should
come down, but that is not the way the
market looks. More offerings are now
being made of split peas, and at lower
prices. The result is, wholesalers are of-
fering supplies at $5-85.25. The reason
for these high prices is that the quantity
of whole peas availablé for splitting is
small.
‘Beans—
Gt o plebom pov b1, ‘i
Yellow, bushel

we wwwn
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Pﬁl. white soup, per bushel
Peas, split, bag 98 1bs. .....
Barley, pot, per bag

Barley, pearl

ONTARIO MARKETS.

Toronto, Jan. 21.—On February 4th,
or thereabouts, it is some satisfaction to
know, we shall see a time ‘‘when tea-
men cease from ftroubling and the
brokers are at rest.”’ This tea tax talk
appears at present to be like Tenny-
son’s brook, which went on for ever.
And not alone is the tax on tea a con-
versational feature of the market. Coffee
men say there will be a further tax on
coffee; sugar men think the duty on
sugar will be increased; tobacco dealers
are speculating in rumors galore. Ap-
parently, according to some men, the
whole tariff will be revised. Most taxes
will be imposed, and on those articles
that are already dutiable—on the prin-
ciple of ‘“To them that hath shall be
given’'—super-taxes will be authorized.
Other men say frankly that there will be
no tax on tea or any other commodity;
that automobiles and such will feel the
tovernment orders. And whatever way
a man argues he is quite sure of it.

These rumors really do no good. ‘‘If
we knew,”’ said a sugar broker, ‘‘if we
knew that the Government were going
to tax us further, we would make some
money.”’ Of course, they would! But
then if the Kaiser had known he was
going to be beaten he would have gone
or reviewing soldiers and attending the
opera—that is, he would if he had been
sane—instead of breaking treaties. No-
body knows until the Government brings
down the budget what is going to be
taxed. Ignorance might just as well be
bliss. No one is buying on the possi-
bility of a tax on anything. Not unless
they have money to play with.

Trade continues quiet. Buying is hand-
to-mouth right along, although it is so
soon after stocktaking: It is better,
however, than back in the early fall, and
a steady demand, though not large, is
something definite for the wholesaler to
go on when he re-arranges his affairs to
suit existing conditions. Dealers report
good collections, better than they had
anticipated. It is a good sign that debts
are being paid with more or less prompt-
ness. Few retailers are taking advan-
tage of bad trade to plead impotence to
settle their accounts.

Coffee is interesting just now, because
here and there are evidences of specula-
tive buying purely on the possibility of
an inereased duty. Some coffee men
seem particularly sure of themselves in
this regard, and are backing their opin-
ions by their investments.

SUGAR.—The easing-up of the New
York market last week is continued
again this week. Raws declined because
of continuned improvement in weather in
Cuba, and refined will be lower in conse-

38

quence—that is, unless the Government
makes some change in the tariff. Any
addition to the present duty on sugar
coming into Canada would mean higher
prices. Some sugar men are of opinion
that we shall have a further advance on
the tax, and there is said to be a little
buying on this account. It is not gen-
cral, however. Apart from this, there is
nothing moving. The firmness following
the recent advance has eased consider-
ably.

o . I
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Barrels granulated and yellow may be had at b¢
cwt. above bag prices. e

TEA.—Tea once more is up a farthing
in London. This is the third advance
of half a cent in three weeks. Prices are
up a cent and a half. The peculiar fea-
ture is that in the words of a large Lon-
don house, ecabled to this side: ‘‘The
position is unjustified.’”” Market is very
strong. A possible reason for the ad-
vance may be in the difficult and ex-
pensive method in which teas are being
transshipped these days. In time of
peace it was customary very often to
transfer the cargoes of tea from the
ships coming in from Ceylon to those
which would earry it to its ultimate
destination in the River Thames itself.
The Thames, however, is so busy now,
and there is such a dearth of labor at
present that the teas have to be stored
ashore for a day-—sometimes longer.
This means an additional expense of 30e¢
a chest, which works out at one-third
of a ecent per pound. Quality of tea
coming along will get better now. It is
such interruptions as the ‘‘Emden’’ was
responsible for that were responsible
partially for some deterioration in
quality.

DRIED FRUITS.—Evaporated apples
are up a cent and a half. Carloads are
being shipped to Europe, and there is a
heavy demand here for them. The pro-
mising liveliness displayed in currants
last week has flickered out again. There
is only a fair call now. Dates are mov-
ing fairly well; they are an all-the-year-
round fruit, and have a more or less
constant demand. Prunes are a little
quieter, but this is the time when they
usually display activity. People who
have preserved fruits find their supplies




petering out about now, and prunes get
the business.  Sultanas, owing to the
war, can’t be sold unless purchase is
proven before the date of the entrance
of Turkey to the war. The same applies
to figs.  Storekeepers can do without
Sultanas, but bakers, of course, have to
have them, and there is a marked scare-
ity. Trade generally is quiet. Buying
is but average.

Apricots—
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NUTS.—No interest is manifested in
this market at present. Brazils eontinue
absolutely flat, and the prices we quote
are nominal. Brazils just now are a mat-
ter of a man’s conscience. As to the
shelled almonds and walnuts, so belated
at Christmas, these are not moving, but
holders do not worry. Nuts, particularly
when they are new, are good for next
year if they are put in cold storage, as
most of these are. Shelled walnuts are
in fair demand at ruling prices. Almonds
are moving fairly well.

In Shell— Per Ib.
Almonds, Tarragon& ........ceeeceevnnee 0I1T% 0N
Bk el RI AR

razils, . , new p
Chestnuts, mwl .......... 17 b L.l
berta, Bicily, new ........ M3 oM
-'nnnu. .lu-hu. roasted .. 015% 013%
| g o o1
-Pw«.'“'......'.? ......... o o
Walnuts, Grenoble .. 015 016
Walnuts, Bordeaux .. o 0.2

MY:'hmu. Marbots .03 oM
Almo .0 oM
Peanats Vi oo
Pecans Cem e
Walnuts 0 0%

SPICES.—Peppers all round are very
stiff, and there is a big demand. The
‘‘Emden’’ some time ago interfered
with shipments, and stocks are low. No
more seem to be coming forward from
India, and spot goods are much in de-
mand. Speculative buying in these is
responsible for what business there is at
present. Black ground pepper is up 2e,
and we quote 14¢ to 18e¢ on it. White
whole peppers are up to 30-33¢, an ad-
vance of 3¢c. Herbs are a trifle easier.
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Allspices, grovmd . e
Allspice, whole ... =0 18
Cassla, whole ... ‘N4>

=

2
L

: ecoo

Cuny powder
ulnur. Cochin

. coe:

\EFTEE, | ELETRLLMEE

%
L
8
35
«®
%
o
o
2
16
05
%
50
%
2
@
1
B
b

vepse?;"wmu whole ...
Plekl) spice ....... S
TURMILIS .ccovooe  aisscessnces oses
BEANS.—The market is flat and fea-
tureless. The slight increase in trading
in beans a couple of weeks ago has died
down again.

:

Beans—
Canadian, hand picked ...
Canadian primes
Lima, per Ib.

(‘.OFFEF -Market is quiet for futures,
but there is considerable speculation on
spot goods. This is on account of the
possibility of a further tax on coffees
coming into the country. At present it
is 3Je. Brazilian markets remain very

firm. Guatemalas are down a eouple of

cents from previous figures.

Coffee—
Standard Old Govt, Java 0% 03
Plantation Ceylon [ & ] oM
JAVR  iiccesvecesancan 03 0w
Arahian Mocha . % 03
QUBtEIIAIR  o.cociiiionniniitoraiostsininne soss 0%
Buciumanga [ o%
Mexican .... 0% 0%
Maracaibo 0% 0
Jamaica o 02
Santos 015 017
Rio 08 oz

Chicory oM
RI(F‘ Market still keeps firm, and

there is a slightly better demand this

week. Retailers are stocking up.
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SYRUPS.—Molasses is firmer, though
no higher price is to be seen. Demand
is fair. Other syrups are quiet.
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SEEDS.—Prices quoted to ecountry
merchants for re-cleaned seeds, Can-
adian Government tested, per ewt.:—

52000 $21 0
L1850 1900
. 1800 edes
L1900 200
L1750 1860
. 16 00 cose
100 1w
. 875 2%
. 800

CANNED GOODS.

Montreal.—If would not be surprising
to see lower prices in lobsters. They are
quoted to-day at $131% for 14-l1b. and
-11b. tins, which is more than $10 per
case lower than a year ago. A reduction
of 15e¢ per doz. took place a week ago,
which is small considering the above dif-
ference. In former days, lobsters sold
at $4.75 a case, and people did not want
them at that. With the growth of ex-
port business to England and the Con-
tinent, prices have advanced, but little
exporting is being done now, hence the
drop in price. There is further talk of
a close season, but what grounds there is
for it is hard to find. It is argued that
a rest would give the lobsters a chance
te inerease.

The market for salmon is better than
it was a month ago. A broker supplies
the following information regarding con-
ditions now ruling on the coast:

SOCKEYES.—Talls are unchanged;
Skeena and Fraser are practieally sold
out, hut there are other packs of some-
what lower quality which can be got at
about $8.50 per case for the best, down
to probably as low as $8. During last
week practieally all the sockeye halves
remaining unsold from 1914 pack were
taken up by English buyers, and the
price jumped within a few days from
$9.50 to $10.25 unlabeled, F.0.B. Mont-
real.

COHOES.—Talls of best quality can
be obtained at $4.50. Flats are in short
supply, and cannot be bought at less
than $4.75, and half flats are nominally
$5.50 unlabeled here, but some cases
have been made in England of Cohoe
half flats at considerably higher level,
and it is quite possible that English buy-
ers will give some attention to this
erade.

PINKS.—Prices are $3.50 for best
quality, while ordinary Northern Pinks
can be obtained at probably $3.40 or
$#3.35, and inferior parcels as low per-
haps as $3. Last week English buyers
got options on all the Pink talls remaining
unsold, but they were not taken up. Tt is,
however, of course. quite on the eards that
they may ecome into the market acain at
any moment and take everything: there
are only probably 20,000 to 30,000 cases
remaining unsold, and it will be quite a
small transaction for the English mar-
ket if they once start huyving. We think
that Canadian buyvers will be well ad-
vised to cover their requirements prompt-
ly.

CHUMS.—The market was for some
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time down to $2.50, and large business Js JincaPble. Mo, Bear o orip

s : 3 3 2’s 'ineapple, whole, heavy syrup ..
was done at this figure. It has now ad 53 Lincabbles, “whols, Beary S
: 2O (5 Q 1 's 'ineapple, . Hygel
vanced to about $2.65 to $2.70 Cana(?u;]n 3 L, Duinson, light e
AP W a 1 v o ‘s 1'lums, amson, light syrup
terms; with a firm oﬂ'e; ;r(x) lu:)nd we :m:, t Ta Ulums, Damson. beavy syrup
1t o ‘oW ¢ v & * no n s Plums, Damson, heavy syn
”““ "et a .h“ at $ ut ﬂ, y Gals. I'lums, Damson, stand r3
large quantity as pnck(-rs are firm with 2's I'lums, Egg, heavy syrup .
® . . 2%'s 1'lums, kgg, heary syrup
what they have left unsold. ¥s 'lums, Egy, beavy syrup .
S 2's 'sums, Ureen Gage, hght 5
ONTARIO AND QUEBEC PRICES 1914 PACK. 2's I'lums, Green Uage, heavy lyrnp
VEGETABLES, 3’s I'lums, Green Gage, light syrup
Gronp A, 3's 'lums, Ureen Gage, heavy synip
Gals. I'lums, tireen Gage, standard .
2's I''nms, Lombard, light syrup ...
2%'s I'lnms, Lombard,
3's 'lums, Lomband,
2's 1'lumas,
2%'s I'lnms, l.nm\urd heavy syrup
3's I"lums, Lombani, heavy symp ...
Gals. P'lums, . standard
2’s Raspherries, black, .8,
2's Raspberries, black, l..‘\. (group B)
2's Itaspberries, black, preserved
Gals, Raspherries, hlack, std.
Gals, Raspherries, black, solid pack .
2's Raspherries, , H.8,
2's Raspherries, red, L.8, (group B) .
2's Raspherries, red, preserved ....
Gals. Naspherries, red, std, o
Gals  Raspherries, red, oon mck csese
2- Rhnuharh, preserved .
2’8 Rhonharh, preserved
Gal, Rhnharh, standard
2's Strawherries, H.S. ...
2's Strawherries, preserved .
Gals, Strawherries, standard
Gals, Strawberries, solid pack wesiveses

(Group R 2%e dozen lower.)

EauFSussans
CRY b

Cut loaf, 2s ......

Bugar, British Columbia—
Extra standard granulated
Bar sugar .

Icing sugar

]
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2's Asparagus tips ..
2l Asparagus butts ..

s Beans, crystal wax .
2’- Beans, gollen wax, midge
2's Ileans, golden wax ....
3'r Beans, golden wax .
Gals,, Beans, golden wax
2's Iteans, Lima
2's leans, red kidney
2's Nteans, Refuge or Va
3's Reans, Refuge (green)
2’a Reans, RNefuge, midget
Gals, Reans, Rfuge ....
2's Reets, siiced hinod
2's Reets, whole, blnod red, Simeoe..
2's Neets, whole, hlond red, Rosebud
3's Reets, sliced, hinod red, Simeoe ..
3’s Reets, whole, hliond red,
3's Neets,
3'a Cahhage
Gals,, Cahba
2's Carrots
3's Carmnts
2's Canliflawer
s (‘auliﬂmrer
2’
2’ (‘nm Fancy .
Gals,. Com on Cobh
2's Parenina
3's Parsnine S
2's Peas, satandarl, size 4 .
2's Pens, early Junes, size 3 ..
2'a Pens, sweet wrinkles, size 2
2'a IPens. extra fine «ifted, size 1
Gals, Peas, standards ...
Gals, Peas, Farly Junee
Onala, Peas, sweet wrinkles ...
2%'s [aner Krant, Simcoe .
3'a Saver Rrant, Simeoe ...
(ale, Qaner Krant, Simcoe
'8 SnINACR  Loiieiiiisseessise eee
3'e Qpinurh

3
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C. Cane Syrups—
2.]b. tius, 2 doz. to case, per case,
5-1b. tins, 1 duz. to case, per case.
10-1b, ting, % doz. to case, per case ..
20-lb, tins, § lins to case, per case..
(These prices prevall m Winnipeg, Calgary
Moose Jaw and Lethbridge., For Kdmenton and Saska-
I:‘-un they are 5¢ case higher.)

0t et 0t @ s e B,
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New Otleans .
Maple Syrups—

lmpenal quarts, case, 2 dos..

lmperial % gals,, 1 doz

New, pure, % gal. case

New, pure, % gal., qua se ssas

New, pure, quart bottles, case 2 doz. ....

DRIED FRUITS.—Christmas trade
made a very satisfactory clearance in
dried fruits and for the present there
will be little activity in these lines. At
present apples and oranges are plentiful
and cheap. As apple supplies go into
. consumption there will be a better de-
changes in prices or of modifieation in  mand for prunes, apricots, ete. Evapor-
rENers 3 MHione herw 36 3 5 . . ’
e ml.\l‘(un:hh«m.\‘. there js little to re-  416d applies are up Ve per Ib.
port this week. Coffees are weaker and  aApples, evaporated, new, 50's
eenerally down 1 to 2 cents per 1h. Other :{:‘,‘,'::'u“';'},‘,’:,‘;f“L},m:"‘ b

lines of staples are steady. e e W
It was a general idea in Winnipeg Currants—
. . R % R Dry clean
business cireles that with the wind-up Washed ...
I 1 1b. package
of the holiday trade a period of lassi- '2\lh. package ..
> By . . ' ostizzas, .
tude would prevail and that quiet times ), .

w 9 e 1 1 1 liallowee, loose, per Ib,
vere to he looked for in the immediate o I -
FRUITS., future. Fard dates, 12-1b, boxes

Peaches—
Actnal facts have by no means borne = 'Standard, 2.Ib. boxes

ont sueh a view of eonditions. Whole- i G o e My

salers to-day report a really more active Raljins Valencias—

business in staples than prevailed at this Four yiewn. 13w
time last vear. Tt is true that the busi- “":'::nn?&'al-:":ﬁ;nu
ness in faney articles is aniet, hut that e g
shonld not be surprising. R.:;::e i 2y
It is probable that retail huvers were § SO lnow
careful not to overstock for Christmas gﬁ:g’:’dﬂdﬂ 1 dag
trade and holiday bhusiness was better 12-oz. packages, fancy
than generally expected. As a result P2l g g ol
stocks are low and are heing replenished. % to %
At the same time there is no heavy buy- D%
ing. orders are of a hand to mouth char-
acter, and it is evident the trade gener-
ally has conservative views on the busi-
ness situation. Canned lebster is likely
to go up in price. I":mkm:o oats are firm. Bt S R R’
Maple syrup must in future he the pure Cpoking _fies, cholce natanls, et
article. Selling of compounds is pro- B;'R‘mr .le """ S i
hihited JANS.—Split peas are up 1'3 cents
: per sack. This was foreecast in our
last review. Beans are steady and trade
is practically eonfined to the home pro-
duet, Austrian hand piecked being prae-

tieally exhausted.
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MANITOBA MARKETS.
WINNIPEG. Jan. 20.-—0f actual
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2'« Qupeatach
o' Tamatoes
%'s Tomatoes .,
e Tamatoes ...
Gale, Tomatoes
3's Tumnips
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8's Apples, Standard .
3's Apples, Preserved
Gals, Apples, Standard
Gals. Apples, Preserved
2's Bineberries, standard
2's Blueberries, preserved
Gals, Blneherries, std.
2's 111k, chermes, pitted,
2's NIk, cherries, not mNed HS. .
2's Red ptd, cherries, H.8
2's Cherries, red, pitted, Ls
2's not ptd, red cherries, H.8. .
Gals, ptd, red cherries
Gals, not ptd.
2's Cherries, white, ptd, A,
2's Cherries, white, not ptd H. S.
2's Riack enrrants, |
2'« Preserved hlack enrrants
Cala, hlack enrrants, st'd, .
Gale, hlack enrrants, uo“d p‘cl &
2's Ned enreants, W8, ?
2's Red preserved currants
QGale, red enrrants, standard .
Gale, red enrrants, snlid pack
2's (noseherries, H.S. %
2'« Gonseherries, prmrnd 5
O\, . oecherries, standard
Gals, gooseherries, anlid pack ..
2'= Granes, white. Niagara, nwvrw-d -
Gnls. Grapes. white. Niagara. standard .
2's Tawtonherries, hnvy aymp
2’3 Lawtonherries, I8, (group B
2's Lawtonherries, preserved
Gals, Tawtonberriea. std.
2's Peaches, white, heavy symp ..
M4's Peaches, white, heavy symp .
3's Peachea, white, heavy syrip
1%'s Peaches, vellow, flats, heavy symp
2'a Peaches, yellow, heavy symm ...
2%« Praches, vellow. heavy serp
8’ Peaches, vellow, heavy syrmn
%'« Peaches. vellow, whole, heavy syrup
8's Peaches, ple, not neeled
¥'s Peachee, pie. peeled
Gale, Peaches, M- not neeled
inls, Peachea, pie, neeled
Gale, Pie froits, asanrted (add 577
2'c Pears, Rartlett. heavy syrm
%'« Pears, Martlett. heavy symp
$'c Peare, Rartlett, heavy svrmn
2'« Peare, Flemich Reanty, heavy syrm
2%’s Pears. Plemicsh Reanty. heavy svrup
$'c Peare, Flomich Reanty. heavy syrup ..
s Peare, Kriffore, heavy symp
%'c Peare Keoiffere, heavy svrup
' Pears, Koiffors, heavy svenp ..
#a Pears, light svrmn, Qlohe
3's Pearn, light svrm. Olobe ..
. ple, nat neesled ...
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SUGAR.—Prices are steady, supplies
ample, demand fair. No immediate
changes in prices are anticipated. Re-
ports of injury to Cuban erop may later
exert bullish influence should damage be
confirmed. tuudhn. hlnd -picked .
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lieans—

Sugar, Eastern—
Sngar, standard granulated
;‘m: ground or leing ’
owdere:. Pot sack, %
Tomp, hard . - Pc‘rl." sack, - Ibe. .
Montreal yellow . Peas— : AR
Bugar, Western Omtario it peas, l‘h.
e o ag vgm. bushel

Sacks, per
Barrels, per owt. .
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RICE AND TAPIOCA.—No further
changes reported or anticipated.

Rice and Taploca—
No. 1 J

NUTS.—Trade quxet There has been
notable reduction in the price of shelled
walnuts.
Nuts—

aog
.“?

[arragona almon:
Peanuts, muled Jumbos
-:nnnh

ecans
Marbot wainuts
Grenoble walnuts
% ess
, unshelled
Shelled almonds ...
Shelled walnuts

s=sgegoeges

FLOUR AND CEREALS.—The recent
advance of 50 cents per bbl. in flour was
to be expected and a further advance is
probable as wheat prices are steadily
going up.

Manitoba Whnt lﬂonr— M'I'er l.)bk

6%

Low grades .... s 4%

Rolled oats, 8)'s 2%

Standard oatmeal, 9% Ibs 275
Cornmeal,

SASKATCHEWAN MARKETS.
By Wire.

Regina, Sask., Jan. 21.—Exceptionally
fine wintry weather has characterized
the past week in this part of the West,
and although business is reported to be
light, everyone seems to be busy. Many
of the merchants are now engaged in
stocktaking. Largely in sympathy with
the recent advance in flour, sodas and
sweet biscuits have jumped one half cent
a pound. Prunes are quoted threce-
eights of a cent higher. One brand of
flour is quoted at $3.65. Fresh eggs re-
main at 40 cents, while storage stock is
selling at 28e.

Produce and PProvisions—
Butter, creamery, per 1b
Butter, dairy. No.
Cheese, per b,
Eggs, storage, 8c: new hnls
Lard, 35, per case
Land, §'s, per case ..

rrl. 10's, per case .

Lard, 20's, each

Genersl—
Beans, Ontario, per bushel ...
Coffee, whoe roasted, Rio ...
Cream of tartar, b,
Cocoanut, Ih, .
Erap., arnles, 50's
Flour @'s
Potatoes, N.IL.. per bush. ...
Potatoes, (ntarin. per hush.,

Namacooo

ﬂnnv standard, mn

Sngar, yellow, ‘rr

Wnlnnl& lholl
Canned

Appln nlm. cnse
Broken beans, 2's ..

N 9 o

'eas, standard,

nlm Lomba:

tnwherﬂn and raspherries ...
atoes, standard, per dozen .

CPNBANUOOUOODIOW
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ALBERTA MARKETS.
By Wire,

Edmonton, Jan. 21.—Beans are firm-
er; rolled oats higher. Cheese market is
Flour also is advancing
sharply. Rice is cheaper to-day than in
many years, and quality of new crop is
good. Sugar reports from New York
a stiffening, but it is not felt here. Tea
is firm in view of talk of war tax. Lard
is easier. Ontario beans are lower at
$2.90 to $3.10. Potatoes are now 65¢
bushel. Rolled oats twenties seventy-
eight, bail three- ﬁfty Rolled oats are
up. Rice shows decline from $4 to $3.55.
Lemons are now $5 case.

Produce and Provisions—
Cheese, per Ib.,
Butter, creamery, per lb. .........
Butter, dairy, No. 1, 28¢c;
Lard, pure, 3's, per case ......
Lard, pure, 5's, per case ..
Lard pure, 10's, per case
rd, pure, 20's, each

General—
Beans, Ontario, per bushel
Beans, Japan, per bu
Coffee, whole rvasted, I(lo
Evaporated apples, Ws .
Potatoes, per bush
Rolled oats, .
Rolled oats,
Flour, 98s, $3.8
Rice, per ewt. ..
Sugar, standard gun per cw
Sugar, yellow, per cwt

Canned Goods—
Apples, gals,,
Com, nnmhud per two dnnn .
I'eas, standard, 2 dozen .
Plums, Lombarnd
I'enches
Strawberries, $ raspberries
Tomatoes, standard, per dozen .
Salmon, sockeye, 4 doz. talls, case, 1s ....
Cohoes, 1's, $5.75; Pumpbacks, 1's
Frita—

NNaCmooo
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NEW BRUNSWICK MARKETS.
By Wire.

St. John, Jan. 21.—The uncertain con-
dition of flour market is feature of the
week. Ontario is up another 25¢, and
Manitoba is likely to follow. Dealers
are expecting higher quotings, as market
is reported strong. Ontario is now
$7.60. There is little else of interest.
Corned beef is easier at $2.75 to $2.80.
Buying is active in teas owing to the
talk of a war tax. Though New York
sugar market is stronger, sugar is un-
changed locally. Market is fairly steady.
Business in general is quite encouraging.
Dealers report orders are again coming
in well, with travelers busy through
province. Collections are unimproved.
Prodnce and Provisions—

barrel
Reef, comed, 1 b,
PPork, Awerican clear, per bbl
Pork, domestic, per bbl. .
Rutter, dairy, per Ib, ...
Rutter, creamery, per Ib,

compound, pot lh.
Lard, pure, b,
Cheese 2

Flonr and Cereals—
meal, gran. ..
Commeal. ordinary

‘.;..eo‘QUMU
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Rolled oats. per bhl
Oatmeal, standard, per bbl.
Fresh Fruits and Vegetables—
eeming,
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WILL CANADA HAVE TO IMPORT
WHEAT?

(The Trade Bulletin, Montreal.)

‘‘Will Canada have to import wheat?’’
was the question asked on the Corn Ex-
change on Tuesday last. Some ridiculed
the idea, whilst others contended that
sufficient wheat had already been sold
for export, but not yet shipped out, to
raise the question as to whether enough
wheat would be left in the country for
home consumption. Some millers, it is
said, have become alarmed over the heavy
export sales of wheat that have recently
been made at such rapid and phenomenal
advances in values, especially those who
are still to go into the market for the
requirements of their mills, never dream-
ing that prices would tower up to their
present high and maybe dangerous
levels in such a comparatively short
time. Trade is passing throungh a war
epoch in ancient, medieval or modern
times; and before this dire struggle be-
tween the foremost nations on the earth
is ended other abnormal changes in the
business world will, no doubt, be record-

ed.
——
THE FIRST CUSTOMER.

If there is one ecustomer that comes in-
to your store that requires more care-
ful attention than any other it is the
first-timer. At all times there shonld
be courtesy and prompt attention, but
there are little things which the old eus-
tomer who is well acqnainted with the
store and the staff will overlook which
will make a strong and unfavorable im-
pression upon the man or woman who
comes into the store for the first time.
They are susceptible to the slightest in-
flnence.

Perhaps the stranger may look like an
out-of-date farmer, who may be seeking
credit until the harvest, perhaps he is
a new representative from a wholesale
house or manufacturer, perhaps he is a
passerby who wants to use the phone or
spends a few cents and does not come
near the store again—but if he ecomes to
your store for the first time give him the
best of your service.

Occasionally it will be found that the
smile of welcome is wasted on desert air
—that is an element of chance in sales-
manship—but if a store is to enlarge its
cirele of trade one of the most import-
ant influences will be the first impres-
sion of the prospective customer.




Fruit and Vegetables

Navels Are Down: Sharp Advance in Celery

California Navels Slump Further in Montreal, But Not in Toronto
—Spies Up in Latter City—Leaf Lettuce Scarce

MONTREAL.
FRUIT.—Oranges will be worth
watehing for the next week or two. The
price of navels is down, but a war tax
is as likely to be put on oranges as any-
thing. Oranges have been taxed before;
so have lemons. The price of both these
fruits is reasonable just now. The form-
er tax on oranges was 25¢ a box, which
is considerable. Valencias remain high
in price, and inelined to be scarce.
Apples continue strong, and good sales
are being made. The best demand in
this province is probably for Spys, and
$6 is beineg asked for faney No. 1’s.
Cranberries are still bringing $6, al-
thongh there is no seareity, good sup-
plies being held in storage. Lemons are
slow at the same quotations. There are
lots of pears on market, but little de-
mand.

‘wll%mwins, No. 1, bbl
Spys, No. 1, bbl. ..........
Russets, No. 1, bbhl
Greenings, No. 1, bbl. .
Famense, No. 1, bbl,

McIntosh Reds, No. 1, bl
No. 2. all warieties, 5ic less per ha’rr.ol.
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Bananas, crate

Coeoannts, sack

Cranberries, bbl

Grapefruits, Jamnaica, case

Grapes, Malaga, keg :

Grapes, Belginm hothouse, 1h.
me—
Messina Verdelli extra fancy.
Malaga, 420 size

Cal. Navel, 150-]176-200-216-250-288 .
Cal., 9-126 size box .............

Florida, 176-20.216

Flarida. 1150

Mexican,” 126-150-176-200-216-250 .

Valencias, 714 size, large cases
Pineapples, case e 1

VEGETABLES.—Parsnips started to
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advance last Friday, and reached 90e,

a baz. An advance usually takes place
about this time of the year, when sup-
plies are a little searce. Turnips and car-
rots remain the same—75¢ per bag, or
possibly a little cheaper. Canadian Brus-
sels sprouts are bringing 15¢ per quart,
and are not plentiful or in big demand:
Americans are worth 22¢ quart. Cali-
fornia eauliflowers are slightly cheaper,
from $3.75 to $4 being asked for crates
of two dozen. . Cucumbers are also a
little eheaper, the demand in the States
being not so good: quotations are 1.50-

—Parsnips Advance in Montreal.

2.00, depending on the size. A sharp
advance took place in celery last Friday
from 5.00 to 6.00. Red onions are slight-
ly dearer. For a long time 100-1b. bags
have sold for 2.00; they are now 2.25.
Spanish onions remain about the same.
Green Mountain potatoes are quoted 70
to T5e, and Montreal potatoes 65¢. Spin-
ach is slightly dearer $3.25. A feature
of the vegetable market this week is a
decline in hot-house tomatoes owing to
the arrival of Floridas. They declined
from 30c¢ to 25¢ per lb. Floridas are of-
fered in crates at $4.00 to $5.00, and are
ountside grown. Mushrooms are bring-
ing 2.00 for 4-lb. baskets.

Artichokes, bag
Beets, bag
Brussell Sprouts, quart
Cabbage, per bbl, ...
Carrota, bag
Caunlifiowers, 2 e s
Cucumbers, fancy, doz,
Celery, crate
Leeks, bunch
Lettnee, head, per box
Cnrly lettuce, per box ...
Onione—
Spanish, per case ...
Spanish, ner % case
Rel, 100-1h, bags ..
Parsnips, bag
Parsley, doz. bunches
Peppers, green, 3%-qt. basket
Potatoes—

DOONNUY DR DD D~

Montreal, bag

Potatoes, sweet, Jersey, hpr....
Spinach, American, in bbls. .
Tomine bag
Tomatoes, hothonse, 1h. ..
Tomatoes, Florida, crate
Watererem, Qok. .....vcvivy oot
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TORONTO.

FRUIT.—Apples are still firm and the
Spies are up to $3.00 to $4.00. There is
a biz demand and stocks are none too
heavy. Cranberries are slightly easier,
bottom price being $6.50 instead of
$6.75. Late Valencia Californias are
now quite off the market. Navels have
firmed after the drops of the last three
or four weeks and we quote $2 to $2.50.
Messina lemons are down 25¢, and Cali-
fornias right down to $2.75 to $3.00.
This decline is said to be in sympathy
with the slamp in Messinas. Pineapples
find a very good demand at ruling prices.
There is the steady eall for erape fruit
that has been the rule for the last two
months. Grape fruit is finding a distinet

42

market here. Trade generally is quiet.
Buying eontinues to be hand to mouth
in character, and at that, retailers’ re-
quirements appear to be small.

Apples—
Wagners
ﬁteeningn
in v
Bal‘ﬂins
Spies
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Rananas,
Cocoanuts,
Cranberries
Grapes—
Canadian, 6-qt. bkts,
TORAYS .cconsveracscse oo
Malaga, barrel
Malaga, fancy,
Belgian, per
Oranges—
Florida
California. late Valenclas
California navels
Lemons, Messinas
Lemons, California
Limes, per 100

No.
per buneh .

288
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Pears—
California, box
Canadian, late varieties

Pineapples, Porto Rico, case 10
Grape fruit

VEGETABLES.—The whole market is
unusually slow this week. The continu-
ance of near-spring weather instead of
the return of the cold snap that was
hoped for has kept some trade away.
Leaf lettuee continues to be searce: for
what there is there is a big demand.
Celery is in good demand and is up
twenty-five cents. We quote $4.50 to
$4.75 for it this week. Cauliflower is
easier though there is a good running
demand. It is worth $3.25 to $3.50.
Potatoes are easier, particularly in On-
tarios. Delawares get the big eall. They
are worth 75¢ to 80e¢, which is down a
trifle from last week. Cucumbers from
Boston are a good seller. Brussels
sprouts from the other side are worth
22¢ to 23¢ a quart. Canadians are off the
market now, but Americans find a ready
sale. Tt is expected that things gener-
ally will piek up next week. Stoeks ap-

pear to be light and demand will come.

Beets, Canadian,
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(Continued on page 45.)




Fish and Oysters

Oysters Moving Well: Mackerel in Demand

Over-the-Counter Demand for Oysters—Cod and Haddock Mov-

ing in Toronto—Salmon at Attractive Prices in Montreal—Mani-
toba Whitefish Popular.

MONTREAL.

FISH AND OYSTERS.—Exceptionally
mild weather prevails for the time of
the year, and fish business as a result
i3 comparatively quiet. If colder weath-
er were to set in, dealers would buy
bigger supplies, but under present con-
ditions are inclined to wait. The roads
being soft, there is little cireulation in
the country. It interrupts all kinds of
trade. Mention was made of a possible
decline in frozen halibut and salmon last
week: there is a feeling now that prieces
should hold at present level on halibut
due to the poor fishing of the past few
weeks. In faet, little fresh halibut is
available to-day, and our neighbors will
ahsorb large quantities of frozen, which
will relieve the situation here. Plenty of
salmon is available, and prices are low,
No frozen herrings are in yet from New-
foundland, and prospects are for higher
prices. Quotations are from 2.25 to
240. Fishing off eastern Nova Scotia
18 praetieally done hécause the fish have
left the grounds. Stoeks of all other
kinds of fish are sufficient for immediate
requirements.

TORONTO.

FISH AND OYSTERS.-—The boom in
ovsters eontinues and again the over-the-
connter trade.is a feature. One retailer
put a barrel of shell ovsters in his win-
dow one Saturday morning, and at night
they were all gone. Hotel trade is re-
ported very good. Tt shounld be for the
next five or six weeks, Cod and had-
dock are moving well. Maeckerel is in
fram the east and finds ready sale at 12
and 13 cents a pound. Tt looks to he
good stuff, too. Manitoba whitefish is a
very popular line just now, while steel-
head salmon from British Columbia at
15¢ is attraeting a good demand. There
is little fresh fish of any sort around
now, although people who will bid for it
ean always proeure fresh stuff—but thev
have to pay. and in most eases it is no
better than the frozen lines. Trade gen-

erally is enough to keep dealers warm in
this cold weather, and that is all. It’s

a good thing that Lent is somewhere in
the offing.
8MOKED FISH.
Montreal Toronto

rrln( Ciscoe, per box .
8t. John boaters, 100 in box
Yarmouth bloaters, 80 in box ..
Smoked herrings, medinm, box .
Smoked boneless herrings, um,. box..
Kippered herrings, selected,
Smoked salmon, per 1b. ..

BAMBGE iiosvicses .o

FROZEN FISH-SEA le

aspe, large, per 1b,
Rod steel heads, per Ib.
Red, sockeyes, per Ib.
Red, Cohoes or silvers, Ib..
Pale, qualla, dressed, per Ib....
Halimt, white western, I-m and
medium, per
Halihnt, eastern chicken and
dinm. per 1Ih,
Mackerel, bloater. per 1b .
Haddoek. medinm and large, ib.
Market codfish, per 1b.
Steak codfish, per 1h,
Canadian soles. per 1b,
Rine fish per b,
Smelts
Herrings,
DRIED AND PRPPARI‘T\ FISH.
Dried eodfish, medinm and small. 10 b, 700
Dried hake. medinm and large, wn 1h... 800
Diried nollock. medinm and Iarge, 100 Ib,
Dressed or skinless codfish, 100-1h, ecase,.
Roneless codiah, 215, block, 201b. bxs,

hox
Rnnplm eodfich, in 2.Th, and 31h. boxes

RU'LK OYSTERS, CLAMS, l‘

S[fandard, snlid meats, gal,

Standard, bulk, gal.

Selects, per gal.. solid meat .

Poat elame, imn. gallon

Rest  scollops, fmp.. eallon

Toat prawne, fmn. gallm .,

Roet ehrimpe, imp. eallon

Qesled, heet standarde, gnart ecans,

Qealed. hest select. gnart eans, each

CLAMS, MUSSELS ANDND RWRLL

ACEANS, BTC.

r‘lne Cod shell ovsters, per M.

shell nvsters, selected J1.A.P..

each..

FISH,
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CRUST

Tive loheters, medinm and laree, Th..
Tivs lnhaters. medirm and larwe. Th..
Rofled loheters, medinm and |lrl! ..
“'lnﬂt- tnsh, .
Little Necks,

o9 OMeD ®
M3i22338 8

per 100 ... ...
FRESH FISH.

Montreal Toremba
Waddock, fancv. exnress. Th, - 00 n o7
Steak cod, fanev, exnresa, Ih, 6% 0080

FROZEN-T, CKI' AND RTVER.

White fish, large. ner Je a0
White fleh, emall MNN-- rer Th., - 0F ~
Take trent, laree and medinm, 1b.. J'L," o
Dare, Aress ar rormd, Th, . L 0800
Tike, dresssd and hoadless, m il
Pike, reomnd. ner 1h, Lor-.08
Tom cods, new. per Whi. s

P"‘Kl.ln
falmon, Tahmador., tierces. ™0 .
R[almon, Tahmdar, hhie,. 0 e, .
falmon, Labrador, half Bhie, 100 Ihe....
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Salmon, B.C., bbls,

Sea trout, Baffin’s Bay, bbls,, 200 Ib.....
Sea trout, Labrador, bbls., m ib.

Sea trout, l.nbndor. half bbls., 200 1b....
Mackerel, N.S,, bbls,, 200 Ib......coceiunae
Mackerel, 1.
Mackerel,
Herrings,
Herrings,
Herrings,
Herrings Non Scotia, haif bbh
Lake !rout
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Tonges and sounds, per lb.
Scotch herrings, imported, half bbls.
Holland hernngs, imp'ted milkers, hf bbls
Holland herrings, imp’ted milkers, kegs.
Holland herrings, mixed, half bbls .
Holland herrings, mixed, kegs..
Lochfyne herrh box

Turbot, bbl.
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FISH.—Prices are steady with a nor-
mal demand and market well supplied.

Fish—
New fresh jackfish
Lake Buperior herrlng
New tulibees
Fresh mulletts
Fresh ' whitefish
Fresh pickerel

but
Fro'm halibut
Salmon
Frozen salmon

S
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Shell oysters, per cvt
~Shell oysters, per bbl. .

-
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Haddies
Haddies,
RBloaters, per box
»« Kippers. . per box
Qcean herring, 1b.

- F

last regular meeting of the
Grocers” Section- of the Retail Mvrl—
chants’ Association, Regina, Sask., an
address was given by. S..C. Burton, gen-
eral manager of the Cameron and Heap
Company.  Mr. Burton dealt with the
present system for the distribution of
commodities, and went into the whole
question of the high cost of living. He
was inclined to the opinion that it was
rather the cost of high and luxurious
living with the service demanded which
was making people complain in this re-
spect. The principal factors which
made for suceess in the retail groeery
business, the speaker declared, were
business ability and industry, applied
experience, and capital.

At the




Produce and Provisions

New Laid Eggs are Lower: Butter is Firmer

Firm Butter Market in Montreal and Toronto—Talk of Exports
for Britain — Strong Position of Cheese Market — New Laids
Down; Should Be Lower—Poultry in Good Demand.

MONTREAL.

PROVISIONS.—Business in smoked
and cured meats is not so bad as might
be expected. The market is not weak
by any means, but there is a disposition
to sell rather than turn down a price
which is slightly under market. Business
requires to be pushed, and there is no
inclination to refuse business if day-
licht can be seen at all. This remark
applies to both provisions and dairy
produce. An advance took place on
compound lard of e early this week
bringing the price for tierces up to 934e.
Cotton seed oil is quoted at 9¢, and the
market is firm. It is hard to say what
will happen from now on, as this market
i inclined to be jumpy, but there has
been a marked strengthening for the
past three weeks. Abattoir killed dress-
ed hogs are quoted as high as $11.50 to
$12, although $11.50 is nearer market
price.
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BUTTER.—Market is firm. Stocks
are much smaller than they wers this
time last year, and receipts of fresh but-
ter are practically nil. Little dairy but-
ter i3 coming this way. Inquiries eon-
tinne to come in from outside points,
which help to hold market up against
influences which would otherwise bring
it down. Quotations for finest ereamery
are as high as 32-33¢, but no difficulty
should be experienced in seeuring sup-
plies at 3le. A good priecc for dairy

butter is 26¢c. Loeal trade is quiet.

Butter—
Finest creamery
Dairy butter

CHEESE.—Supplizs

have been pretty well cieaned up. and
the market rewegins fiim. Considerable
quantities have heen exported, and
prices on eables have advanced %e. Ex-
porters report that their stocks are get-
ting exceedingly small. Receipts here
show an inerease over the previous week.
Old specials are quoted at 19¢ to 194e,
which is slightly higher.

Cheese—

EGGS.—An easier feeling is noticed
in market for strietly new laids owing
to more liberal supplies coming forward.
New laids are costing wholesalers 35¢;
after adding express and profit, they are
able to offér them at 40¢, whieh is Se
lower than a week ago. Fresh eggs in
cartons are offered at 34e. While the
market is firm on storage eggs, it is dif-
fieult to say where it really is owing to
disposition to sell.

POULTRY.—While business
dropped to a low ebb, yet prices are
holding up remarkably. Faney turkeys
show firmness, and are costing the
grocer a cent more, to-day’s quotations
being 23e. Receipts are so small, this
price ean he secured easily. Frozen
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turkeys are bringing 20 to 2lc. Few
live chickens are being offered. Milk-
fed chickens are bringing 20 to 22e.
Poorer stocks are selling as low as 13e.
Fresh dressed ducks are worth 16e, and
frozen geese 15e¢. Pigeons are selling
for 30-35¢ pair, squab pigeons 40-50c¢;
fresh ducklings 16-18c¢., and rabbits,
which are not plentiful, 35¢ pair.
Fresh Stock—

Fowl
!'l’pring chicken

ancy, crate-fed chickens, 5 Ibs......
Turkeys, fancy SRR

pa
Sqnab pigeons, pair
Rabbits, pair

TORONTO.

PROVISIONS.—There is a general
good export demand in small light-
weight stuff, and that has firmed prices
while not actually advaneing them. Hogs
are easier at existing prices. They may
go lower. Lard is firm at existing
prices. Stocks in hands of retailers are
said to be light.
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a good deal
firmer this week, largely owing to the
suggestion that Britain will beecome a
buyer, and whereas there was a marked




tendency to sell last week, dealers are
inelined to hold. If the British demand
materializes we shall see an advance of
two or three cents on creamery. The ef-
feet of the rumor has reacted towards a
general firming this week. Only the
poorer quality stuff is going at low
prices. The make is light in creamery.
Dairy is more plentiful this week but
demand is good. Stoecks all round are

inclined to be low.
Butter—

Creamery prints, fresh made

Beparator prints

Dnlry pﬂnl! choice

Dairy, solids

o®

CHEESE.—The light stocks held here
taken in conjunetion with a good export
demand provide a firm market. Holders
—and they are many—do not seem in-
clined to consider any and every offer.
Shipments to Britain last week were
considerably heavier than during the
corresponding week last vear.

0ld, twins ..

New, large ..

New, twins .. .

EGGS.—Noteworthy reduetion in new
laids this week is the feature. The sup-
ply is better. They are coming in much
more freely, largely owing to the milder
weather and may be had for 35 to 37
cents. The fact is they have got to get
closer to the price of storage eggs. Three
or four cents is enough difference. FEx-
port in storage is quiet, though stocks
are not large. American stocks are
even lower than Canadian. however. On
new laids the country storekeeper should
get his buying priee lower still on new
laids. Twenty-five to twenty-seven
cents is higher. If he pays more he gets
beaten when he tries to sell in town
becanse town men ean buy direet for
32¢. The country store-keeper usually
loses in spring and the way to avoid
this is to forece a lower buying price
from the farmer.

s"‘ﬁl', B!' laid in cartons

Trade .

POULTRY —All kinds are coming in
more freely now. Turkey and geese find
a good demand for such as are shipped.
Supply is of course a scasonable one,

proportionately. It is not over high.
Chicken finds a ready sale at 12 to 16¢
for dressed. Supplies are good; so is
demand.

[
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PRODUCE AND PROVISIONS. —
Business in cured meats is steady with
signs of improvement. Butter and
cheese are firm with a probability of ad-
vances in the near future. Very few

CANADIAN GROCER

eggs are coming in from country points
and present prices will not hold unless
supplies increase.

EELT
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Dncks, per Ib.
Chickens, per Ib
Geese, per 1b,

FRUIT AND VEGETABLE MARKETS
(Continued from page 42.)

rate
Celer)' California,
Mushrooms, per Ib.
Water C ress, 11 qt. bu

Onion

Smnlsh bil crate ...
Can., 75-1b. bags

Green nemw- hazket .

Potatoes, Delaware

Potatoes, Canadian,

Parsley, basket, 11qt. ...

Pompkins

Tomatoes, hothmn .

Tumips,

Sweet potnnu, Mmper

Rqnash. Hohbard, doz. ..

Lettuce, leaf

Parmips, Canadian, bag

Persimmons, California, crate

Pommegranates, dos,

Pommegranates, crate

comn
2253

P T T T L L T
RASTILIARSBBRIVIAR:

WINNIPEG.

FRUITS AND VEGETABLES. —
Trade is fair, oranges, apples and grape
fruit are decidedly cheap. Lists below
cover all lines on sale here.

© U O

Ranamnas, Ib,

Granee—
mmmr per keg ..
Almeria, keg

Grape fruit

Lem:

e
California

Oranges, California Navels
VEGETABLES.

Celery, Califomia

Cahhemea, ner ‘N s

Canliflower, per

Fead lettnce, ﬁ“lornh per dox

};:1 lettnee, dox,

frme -
Califamia, WAIh, sacks
Valencia, per case

Parsler  ner Aox, Wmchea

Rweet Potators, ner 1b.

Tomatoes, Califomia. per case

Honey, comb, per cane (24 sectiom)

__a.._
MONTREAL PRODNIICE = ASSOCIA-
TION.

At the annnal meeting of the Mont-
real Prodnee Merchants’ Association of
the Bosard of Trade the followine officers
were elected by acelamation :—President,
Georce Hodoe: viea-nresident. A. Dalry-
mple: treasnrer. E. Hodeson: executive
eommittee—R, E. Graham. Albert Aver,
F. A. Dorion and Thos. Hodee: arhitra-
tion committee—R, A, Grav. R. M. Bal-
lantvre, John Wilson. E. Denning and
W. H. A. Olive. The president, Mr.
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Hodge, was chosen as the association’s
nominee for election to the council of
the Board of Trade, and the following
were appointed members of the Trans-
portation Committee—A. J. Ayer, Jas.
Alexander, R. M. Ballantyne, A. H.
Dalrymple and Thos. G. Hodge.

__@__

ALARM OVER RISING WHEAT
MARKET.

A Chieago despatch says that two-dol-
lar wheat will mean that Americans will
eat corn. A national agitation to induce
Congress to place an embargo on the ex-
port of wheat and flour as well as on
arms and ammunition will be introduced
at the next meeting of the Chicago Re-
tail Grocers’ and Butehers’ Association.
S. Westerfield, chairman of the trades
relations committee of the National As-
sociation of Retailers, planned to begin
in this manner a determined fight
against the high cost of flour and inei-
dentally home-baked bread.

Leaders on ’Change predicted that in
in some instances if the price of wheat
went much higher there would bhe a gen-
eral turning to corn in place of wheat
bread both in this eountry and in Eur-
ope. Other dealers declared that bakers’
complaints were unwarranted—that a
barrel of flour costing $7 wonld make
275 loaves of bread, which the retailer
sold for $13.75 at five cents a loaf.

__..@___
Grocers’ Letter Box

Editor Canadian Grocer.—Will you
please inform me where I can get
elothes pins and other lines of wooden
ware? J. 0. M.

Jan. 15th, 1915.

Drummondville, Que.

Editorial Note.—The Wm. Cane &
Sons,. Limited, Newmarket. Ont,,
manufacturers of these zoods.

Fditor Canadian Grocer. — Kindly
furnish me with the names of firms who
manufacture tin cans suitable for hold-
ing tea and coffee. . V.l

Calgary, Alta.

Editorial Note.—Sanitary Can Co,,
Niagara Falls, Ont.; The Thos. David-
gson Mfe. Co., Montreal: National Metal
Ware Co., Hamilton, Ont.: Soren Bros.,
Toronto; American Can Co.. Hamilton,
Ont., are manufacturers of these goods.

BETTER LATE THAN NEVER.

A Winnipeg man writes—"Pleace find en-
clesed MO, for $225 f-r Canadian Grocer.
Kindly eredit my subseription from Jan, 1st,
1015, to Dee. 81st. T have heen out of work
and found It hard to pay anvthing, bhut glad
to snv T am working now and I don’t want to
be without your valuable paper;

sorry it's
late.”




Advanced in Toronto—All Markets Firm.

MONTREAL. at $3. So that it is difficult to state a

FLOUR.—Temporary weakness in price for rolled oats. Both hominy and
wheat market both at Chicago and Win- corn flour advanced 5¢ during the last
nipeg, was reflected in flour early this few days.

weeck. While quotations remained same, - Por 8615, sack.
there were millers in the market offering ) T R e B R Mo d 206 215

first patents from 7.15 up. They were T O oo ? B Ydpon

concerns who had the stoeck here, and R e B e L T L

were xious o 81 ]s ¥ Oatmeal—fine, standard and granulated, 10 per cent.
re anxious to get thg business. How o G o o P B
ever, since the sensational advance of Rolled Wheat—

; . fmal
two weeks, millers have had little to ey
complain about as regards volume of
business done. The mild weather is hav-
ing an effect on trade in general. The Prices #re maintained at the advances
fall of snow will stimulate business. noted a week ago.
Wheat is too on the up grade again. It Mm Feeds—

Rran

275
FEEDS.—There is a fairly good de-

mand for all by-products and feeds.

Car lots, per ton
is freely predicted that higher prices are Shorts ..., gt 1
likely for flonr.  The only thing that 2‘;',";:‘(;“,‘::5,,‘,“;,-:,;';“ A ’,:§
. y 1 1 our, dAg ..
wonld really affect the situation would Mixed chop, tn »

3 s oats, ton .. 1

be thp’ opening of tht? Dardanelles by e e 1%
the allied fleet. This would allow Oats, chop, ton .... .oam
& 5 POIE SR B 5:.siincincasbvabivese ipona % m
Russian wheat to escape, and would ease Feed onts, cleaned, Manitoba, bush.. ... 068
the general situation. There is little
chanze in the winter wheat situation, ** TORONTO.

but the market is strong, and there may
bhe higher prices. There has been quite
a demand for it since the end of Decem-
ber and during January. but it is diffi
cult to secure supplies. Millers have he-
come very independent since the rise,
3 - 3 b ]
declaring they cannot get the wheat.

FLOUR.—The upward movement be-
oun two to three weeks ago continues
and the signs are that it will continue
for some time. Manitoba shows no
actual advanee this week, though the
market is firmer again. Ontario” winter
wheat flour shows another advanee, how-

NS Wheat Pl Per ¥ ¢ver,which is nominally 20 cents, Most
Mn«{-mfmh 6%

Peiod sutonts - millers have actually l.'msod their prices
Flour in cotton sacks, 10 cents per barrel more, even more. 30 or 40¢ in most cases. The

L& ] n o e . .

Winter Whest Flour— Yobs, . Yo, position of Ontario flour is somewhat
e gy B oo 85 8% different to that of Manitoba. The
9 mer cent. in bags .. L2 310 farmers in Manitok ) m wheat
AR R R o sy irmers in Manitoba depend on

Blended flonr

B h il iy e s 625 more or less a]tngethpr. The Ontario

CEREALS.—A curious situation exists farmer has mixed farming, and by rea-
in the rolled oat market. Tt was stated son of having more than one string to
in last week’s issne that an advance of his how he is not compelled to sell. There
"20¢ took place in rolled oats in Toronto. is distinet tendeney towards holding at
No advance oeccurred here, whereas it present. and the farmer knows that he
was difficult to seecure 3.00 in Montreal, can make his finaneial harvest at times
vet a sale of a thousand hags was made like these, The miller. of course, ad-
in Ottawa at 3.15. Quotations here went justs his business acordingly. There is
as low as 2.90, and these ficures secured more business in winter wheat flour jnst
what business was going.  Early this now than the millers eare to take. The
week, quotations were advanced. Some streneth of the Ontario winter wheat
firms asked 3.15, while many remained flonr market is in the export of the
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Flour and Cereals

Ontario Flour Higher: Rolled Oats Advance

Manitoba Flour Firm—Ontario Winter Wheat Flour Higher in
Toronto—Big Export Demand for Ontario Wheat—Rolled Oats

wheat—not the flour. This is heavy as
daily market reports show. Winter
wheat is going on basis of $1.35 f.o.b.
shipping points, and the demand shows
no sign of letting up.

The relative advances in flour and
wheat this last three weeks are interest-
ing. Wheat has been elimbing all the
time: a drop of two points now and
then has only been the step backward
to take a bigger step forwards. In three
weeks blended flour is up $1.00. In the
same period wheat is up $1.12 a barrel.
So that flour so far has not increased in
proportion,

Amall Car
Manitoba Wheat Flour— lob.m bh.m
per hbl. per bbl,
First patent .... e T80 ™0
Second patent . 100 (3]
Strong bakers 6 80 66
Flonr in cotton sacks, 10¢ per bbl. more.
Bmall Car
Winter Wheat Flour— lota. lota,
per bbl. per bbl.
Fancy patents ... . 5 6 60
W Per oML, ssisviviiones . 660 (X4
Straight roller . f 40 62
Blended flour ™ 70

CEREALS.—The market all round
continues firm and this is particularly
true of rolled oats. Here a strong ex-
port demand is the big factor and the
market is now actually higher than at
any time sinece the opening at Winnipeg.
One. cereal man gave it as his opinion
that this may be the strongest market in
Canada within the next four weeks, and
that prices will undonbtedly go higher.

Barley, pearl, %8 Ibs, .,
Ruckwheat grits, 98 Iba,

!888.‘8;

Hominy, pearl, 98 Iba, ......
Oatmeal, standard, 8 Iba
Oatmeal, grannlated. 98 Ihs.
Peas, Canadian. boiling, bush.
Veas, split, 98 The, .......
Rolled oats, 90-Ib, bags .
Rolled wheat, 100-1b, bbl.
Rve flonr, 88 I .. ....coooeeiimrrvetinanons zese
Wheatlets, 98 Iba, .......... w3
Whole wheat flour, 98 Ibs. ..........o0ne bR ]

MILL FEEDS.—Market is firm all
round, and bran in partienlar is moving
well.

P e aebentbdnd

'!.lgl‘!

Mill Feeds— Mixed cars, per tom
PRI ' iieicsstinssissionenssanirasnadossnses 7 m
Shorts ...... | Mo
Middlings NNw N
Wheat maulee .. »n e
Feed flour, per bag ... 18 1%
Oate—
Na. 8. Ontaria. antside points .. L) "
No. 5. C.W.. hay pords .....cooversoses. sone "o
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MORE BUSINESS THAN USUAL

TILLSON’S OA

The new advertising campaign
1S now bemg /azmc/zed

rne
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Every parent looks with joy nt their children 4o tlty

STERITI e --The popular

TILLSON’S OATS Canadian
Breakfast

UIETEY Friday Night is
Cereal

TILLSON’S

A Food—
not a Fad

Gift Ni ht

If you present a
conr agent calls, YOU A
DOLLAR. Wateh for our eand
vassers.

83337002728 433FRTRRFY, 5RFY
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Now 1is the time to push

Tillson’ s Rolled Oats

We have inaugurated one of the most
direct co-operative advertising cam-
paigns that has ever been carried out
in the grocery trade. The effeets of
our campaign will extend sooner or
later from coast to coast of the Do-
minion—putting vim and vigor into
the sales of the well-known Tillson’s
Rolled Oats.

Our plans embody a house-to-house
canvass in all the largest cities and
towns in Canada, introducing and
actually selling Tillson’s Oats to

CHANGE OF PRICES.

housewives, placing the order with
the wholesaler to be delivered by each
woman'’s grocer, who will receive the
immediate profits and future benefit.
Every housewife will learn the real
merits of these famous oats right in
her own home and will become a
steady user after trying the first
package.

Now is the time to join hands for
bigger sales and to ereate More Busi-

.ness Than Usual in Canada's Famous

Breakfast Cereal—Tillson’s Oats.
NOW 30c A PACKAGE.

The price to the Retailer is, until further notice, Owing to the great advance in cost we have been
$4.25 a case. Order NOW as the price may rise forced to raise the price to the consumer to 30c a
any day. Proteet yourself, .package.

On receipt of postal we will send you our beautiful Tillson’s Oats Show-Card and Calendar, free.

Canadian Cereal & Flour Mills, Ltd.
TORONTO, ONT.




CANADIAN GROCER

Margins and Profits

The margin between cost and selling
price does not always represent profit.

Business is simply trying to sell some-
thing for more than you paid for it.
But good merchandising is something
more. The goods must be sold for more
than they cost, the goods must satisfy
the buyer. Repeat orders depend on
customer satisfaction and your profits
depend on repeat orders.

Suppose the goods don’t satisfy your
customer and you take back the broken
package. Where is your profit?

Perhaps you don’t take it back and
your customer develops a healthy
grouch. You know what that means.

It is important that you sell only goods
that satisfy and thoroughly satisfy.

Your margin may be smaller but your
profit is more secure. - You must stand
behind the goods you sell—so see that
the manufacturer stands behind you.

Sell quality goods only and your store
will soon be known as the BEST store
in town—customers will flock to you—
give them the best goods and they will
seek you out. The price doesn’t matter,
the quality does.

The warranty which seals and guaran-
tees every package of White Swan Pure
Food Products is your absolute “Surity
of Purity”. This unswerving allegiance
to purity has built up the White Swan
business. It will do the same for you—
it will bring trade to your store and
keep it coming.

Let yvourself be convinced with a trial
order.

Sold through your jobber or direct.

White Swan Spices & Cereals

Limited

Toronto Ontario

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56

PER INCH PER YEAR

BAKING POWDER.
WHITE SWAN SPICES AND
CEREALS, LTD.

Per doz.
Gc Tins, 4 doz. to case,
wolght 10 1b8: coinpiisviss $0 40
4 oz. Tins, 4 doz. to case,

6 oz. Tins, 4 doz. to case,
welght 25 Ibhs. ...c.co0ns. 90
8 oz Tins. 4 doz. to case,
WedEht 35 1bB8. Siiieieiiie 130
12 oz Tins, 4 doz. to case,
welight 48 Ibs, ...oveeisse 1 60
16 cz. Ting, 4 doz. to case,
wolght 50 1B s iacevsin 22
3 1h. Tins, 2 doz. to case,
walht 8 Iha L iiicieesian 5 W0
5 Ih., Tins, 1 doz. to case,
weight S0.1b8, ..ivveurenes 9 50

COOK'S FRIEND BAKING
POWDER.
W. D. McLaren, Limited.

In (nrmn« - Per doz.
No. 1 (25¢ size), 4 doz. xsl 226
No. 1 (_o( size), 2 don. c8. T .%U

No. 0 (20c size), 4 doz. cs. 1 30

('0c slze), 2 doz. ¢s. 10
No. 8 (15¢ size), 4 doz. cs. 1 30
No. 2 (10c size), 6 doz cs. 0N
No, 2 (10c size), 3 doz. ecs. O N5

No. 8 (5c size), 4 doz. cs. 045

Also in tins. Prices on
application,

ROYAL BAKING POWDER
BbLL lots

T.ess than or 10 cases
10 case lots and over

Size. Per doz.  Yer doz
Dime $ U5 $.0
4.0z, 1.10 1.45
G-0z. 1.05 1.tm)
R.oz. 2.53 2.50
120z, 380 3.5
1G-07. 440 40
214-1b. 11.40 1153
3-1 1300 35015
5, 2235 21 'Hl

Rarrels—whasn packed in bar-
rels cne per cent. discount wil
ve allowed.

FOREST CITY BAKING

POWDER.
6-o%. tins
12-0z. tins
16-07. tius
BLUE
Keen's Oxford, per 1h....... §£0 17
In 10-1h, lots or case ...... G 16

COUPON BOOKS — ALLISON'S,

For sale In Canada by The
Fhy - Blain Co., Lud., Toronto; C.
0, Beavchemin & Fils, Montreal,
S $3, %5, $10, $15 and §20. All
same price, one size or assorwd.

UN-NUMBERED.

100 hooks and over, each 0 23i%
00 books to 1.000 books 0 03

For numbering cover and each
coupon, extra per beok, 3 cent.
CEREALS,

WHITE SWAN  Per case
Biscult Flonr (Self-rising),
2 doz. (0 case, welght 70
I sdsibtaVessvetnnonissus
Buckwheat Flour (Self-ris-
ing), 3 dox. to case, weight
W IS civees sensssesnes 3

Per case
Pancake Flour (Self-rising),
) doz. to case, welght 70
W i vsvaaini Seanad Leshs
Breakfast Food, 2 doz. to
case, welght 85 1bs. .....
King's Food, 2 doz. to case,

welght 95 I1bs. ......cocu00 520
Wheat Kernels, 2 doz. to

case, weight €3 Ihs.

Barley Crisps. 3 doz. to case,
WEIRDL 00 1BR: civvvinaeioios 3 00
Flaked Rice, 3 doz. to case,

weight 50 lbs ............ ' 330

DOMINION CANNERS,
LIMITED.
Aylmer Pure Jams, 16 oz. Jar

Per doz
Strawberry, 1914 pack .....$2 20
Raspberry, red, heavy syrup 2 10

BineR Carrant . icoiiivesen 210
Hed Curniatit . ivivivvivens 210
POREDOR .iivaasniss suksvnne 210
PORE,  BRPU i’ siupeses 21
Aylmer Pure Jellies.
Red CUrMmBt .o cicevaiae 210
BInck: CUreent i civscini 210
CERIRBBIE vaivion seienvan 145
Raspberry and red currant 2 10
Raspberry and gooseberry.. 2 10
g e T R R R e 1 85
Green Gage plum stoneless 1 85
OOROURYEY i .tév sveasncsine 1 20
CBRDE L vivdy Teadneh enusavice 185
Ayimer Marmalade
Orange Jelly ...iveevoncees 1 60
TBMIOR  30 AR o' i slliaa svnart 1 60
PINMRODN - c.ivciish i wes 190
GIMEPIE - siiiove Viviinversns 220

Aylmer Pure Preserves—DBulk

5 lbs, T lbs.
Strawherry ..... o E TS 0
Biack currant ..... ... 0 (‘.'u 055
Raspbewsry .....

Aylmer 14's and 30's per lb,

Ktrawherry .
Raspherry

COCOA AND CHOCOLATE.
THE COWAN CO, LTD.

Cocon—

Perfection, 1-1h. ting, doz... 4 50
Perfection, %-1h. tins, doz.. 2 4
Perfection, %-1b. tins, doz. 1 25
Perfection, 10c¢ size, dos.. 030
Perfection, 5-1h. llnn er 1b. 0 53
Soluble llllH( No. 0 20
Soluble, bulk, No. 2 Ib g S
London Pearl, per Ib...... 0 L2

Special quotations for Cocoa

in barrels, kegs, ete.

(Unsweetened Chocolate).

Supreme chocolate, %'s, 12-
Ib. boxes, per gt 03
chocolate, 20c
size, 2 doxz. In box, doz... 1 o0
Perfection (‘hO('OlllQ. 10¢
size, 2 and 4 dos. In box,
PLAOR isiv sesisesnsas 0
weet Chocolate—
Queen’s Dessert, ’
14's, 12-1b, boxes ..
Qneen- Dessert, 0's,

Vlbnllla. K-b., 6 and 12-1b.

Ferfection




CANADIAN GROCER

It’s the Speed and Definiteness with which we place your
goods on the Whole Western market—that measures the
status of Nicholson & Bain Service. No body of salesmen
less complete, less extensive; no connection less thorough,
less intimate, could aspire to the RESULTS Nicholson &
Bain service is achieving every day.

When Nicholson & Bain accept your produect as one of their

lines, you KNOW it will “GO’’ with the Western field—
and go extensively—and speedily.

As it is their rigid poliey to carry only one line of a certain
produet, it would be well to write them to-day to make sure
there is still a vacancy for your produect.

Nicholson & Bain

WHOLESALE COMMISSION AGENTS AND MERCHANTS
HEAD OFFICE: WINNIPEG. Branches: Regina, Saskatoon,

Edmonton, Calgary, Vancouver

More Profitable Lines Never Left Your Shelves—
and left them more speedily

The value of the Malcolm Lines of Condensed Milk and Coffee rests not so much on the
The profit of an individual sale, but on the accumulative profit of the larger sales it produces.
. Malcolm products move from your shelves quickly and continually. To push the Malcolm
favorlle Line with any degree of vigor means unusual good profits and continued custom. Check over
the lines you require and replenish your stock to-day. We deliver in S-case lots to any point in
Of Ontario, Quebec and Maritime Provinces, prepaying freight up to 50c. per 100 Ibs.
I St. George Brand Coffee, 2 doz. in case ............ $4.80
Carefu St. George Evaporated Milk, 4 doz. in case ....... 3.60
h < Banner Condensed Milk, 4 doz. in case .........,... 5.25
Princess Condensed Milk, 4 doz. in case ,......,,,.. 4.60
Ousewlves Premier Machine Skimm'ed. 4 doz. in case ......... 3.80
ORDER NOW

The Malcolm Condensing Co., Limited, St. George, Ont.

49
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INCREASE YOUR TRADE

BY

Modern Show Card Letter-
ing, Designing,.Etc.

SIXTH EDITION---NOW READY

WITH THIRTY-TWO ADDITIONAL PAGES
TO THAT OF FORMER EDITIONS

A practical treatise on Up-to-Date Pen and Brush
Lettering, giving instruction representing many
styles of lettering, position, movement, shading,
spacing, designing and arrangement, with illustra-
tions of large and small letters of each alphabet,
together with a full analysis and diagram for mak-
ing neat and prominent figures off-hand for price
tickets, ete. Over 400 illustrations of finished show
cards and price tickets are given in

Marking Pen Lettering
Soennecken Pen Lettering
Automatic Pen Lettering and
Up-to-Date Brush Lettering

outside of fifty-one page alphabet plates and letter-
ing exercises of a large variety of standard show
card alphabets with practical instruetion, together
with show card designs, showing how to produce neat
and fancy border and seroll outlines, linted back-
- grounds, ete.

This book is far beyond anything ever published
in this line. It contains solid, praectical, common-
sense instruction—a book that is free from absurd
theories and mystifying kinks, and contains 2,000
advertising phrases for Card Signs, Posters, ete.

All orders payable in advance. If you do not find
this buok worth the price return it inside of five days
and get your money back.

The price of the Book is $1.00
delivered to your address postpaid

Page size of book 6x9 in., 144 pages

The MacLean Publishing Co., Ltd.

BOOK DEPARTMENT!
143-153 University Ave., Toronto

Diamond,
boxes
Diamound, €'s and 7's, 6 and

12-1b. boxes
Dianmond, 3%’s, 6 and 12-lb.
boxes ...

Icings for Cake—

Chovolate, white, pink,
lemon, orange, wmaple, al-
mond, cocoanut, cream,
in %-lb. packuages, 2 doz.
in hox, per d

Chccolate Confections  Per ib.
Maple buds, 5-1b. boxes.... 0 37
Milk wmedallions, 3-1h. boxes 0 37
Chocolate \\ufers 5-

Ib. hoxes
Chocoliate wufers,

1b. bhoxes
Nonpareil wafers,

1h. boxes
Nonpareil wafers,

Ih, loxes 26
Chocolate ginger, 3-1b. bexes 0 31
Milk chocolate wafers, 5-1b.

boxes
Cotfee drops, H-1b. boxres..
bars, 5-1b. boxes...

8's, 6 and 12-1b.

Lanch
Milk chocolate, 5¢ bundles, 3
doz. In hox, per -box...... 136
Royal Mk hocolute, B¢
cankes, 2 doz. In box, per
box
Nut milk chocolate, %
1h. boxes, lh, s
Nut milk vhnrohte. 14's, 6
Ib. boxes, 1b
Nut milk chocolate, 5¢ bars,
24 bars, per hox
Almond nut bars, 24 bars,

JOHN P. MOTT & CO.'S.

Mhn N. Estabrook, St. Jobn, N

.3 J. A. Taylor, Montreal; I’
Q.; F. M. llnnnum Ottawn, Ont.;
Jos. K. Huxley & (‘n., Winnipeg,
Man.; Tees Persse, Calgary,
Alta.; Russell, Johnson, Edmon-
ton: D. M. Doherty & Co., Van-
couver and Viectoria.

El(llte. 10c size (for rookln‘)
0%, ..
Mott's breakfast r-or-ua,
doz. 10c size, per doz. ...
Nut milk bars, 2 dozen In A

No. 1 chocolate .....

Navy chocolate, %'s
Vanilla sticks, per gr.
Diamond chocolate, %'s .
Plain choice chocolate 11-
quors

Sweet chocolate coatings .. 0 20

CONDENSED AND
EVAPORATED MILK,
BORDEN MILK CO., LTD.
East of Fort Willlam, Ont.

Preserved Per case

Eagle Brand, each doz...$6 25
Reindeer Brand, ench 4 doz. 6 2
Silver Cow RBrand, each 4

dos.
G<ald Senl Brand,

€0
Purln Brand, each 4 doz. 5 60
Cha"en‘e Brnnd each

o%.
Clover Brand, each 4 dos. ..

Evaporated (Unsweetened)—
8t. Charles Brand, small,
ench 4 doz.

Peerless Brand, small, each

8t. Charles Brand, Famlly,
each doz, ...
Poorlou Brand fly, each

tall,
Je(;-ov Brand, tall,

Pe:r:'nq Brand, each,
each, 4

8t. Charles Brand, Hogel,
eack, 2 dos. ...

Peerless Brnud ﬂotel each,

doz.
St. (‘harles
each, % d
“Reindeer” Cuﬂ'ee and \lllk
“large,” each, 2 doz
“Reln« eer" Coffee and )llli
“small,” each, 4 dox.
Cuﬂee and

“Reindeer” (‘ocoa and Milk,
each, 2 doz. ......

COFFEE.

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN.
1 1b. tins, 4 doz. to case,
weight 80 1bs. .....o00nonn 3%
1 1, tins, 2 d
welight 35 Jbs.
Add oune-half cent per pound to
the above.

ENGLISH BREAKFAST
COFFEE.

. tins, l'z dos. to

weight 40 108, ..coee weeen

MOJA.

. tins, 2 doz.
2 1bs.

weig!\l 40 1bs.

PRESENTATION COFFEE.
A Haudsowe Tnmblor ia Each

1 1b. tins, 2 dul. to case,

MINTO BROS.
MELAGAMA COFFEB.
Whol. Ret'l.
1s, 1148, Grd. S 30
v B &

18, %s, B. &
Packed In 30 and 50- Ib. cases.
Terms net 30 days prepald.

MINTO COFFEE (Bnlk)
M Bean or Gr.
1 Bean or Gr
N Bean or Gr

0 Bean or Gr........
Spec. Urd. Compound .......
Packed iu 25 and 050-1b. tins.

FLAVORING EXTRACTS.

WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS
1 oz bottles,
weight 3 lbs,
oz. Dbottles,
welght 4 lbs.
2% oz Dbottles,
welght 6 1bs.
oz. bottles,
welght 7 lba,
8 oz Dbottles,
welght 14 1bs.
bottles,

Bwl;lghl 40 Ib“
u per galion,
16 1bs. 0 00

CRESCENT MFG. CO.
CRESCENT MAPLEINE.
Special Delivered Price for

Canada
Per dos.
1%-ox. (4 dox. case), weight
9 1bs., retail each 1&- ..3140
1 ox. (4 dox. case), wel
14 1bs, retall each .. 283
2 02 (3 ‘doz. cnse) welght
15 Ibs., retail each 50
4 ox. (2 doz. eane), wﬂlht
17 1bs., retall dnch 90<... 7 00
8 or. {1 dox. ense). we Ight
17 1hs., retall each $1.50.. 13 00
Pint (1 dox. case), wﬂgh!
20 1hn., retall each $1... 25 00
Quart (1 doz. ease), weight
53 Ihs., retall each $550. 4T T
Gn&\nl, each, Mnll each
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THE “NUGGET” POLISH CO., LIMITED
9, 11 and 13 Davenport Road TORONTO, ONT.
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Fresh Pork
Sausage

This is the Season for Sausages,
and they are the very finest goods
Prices are no
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on the market.
higher than last year.

Let us book you up for regular
shipments every day by express or

as required.

Made under Government inspec-

tion.

F.W.Fearman Company

HAMILTON

CANADIAN

SIS ////,////////I////////////////////////////////////////////////////I////////////////////./////////A

LIMITED

e

$1.00, Postpaid.

TORONTO

Men Around the'Kaiser

By Frederic W. Wile
Berlin Correspondent of the London Daily Mail.

The only book giving complete and
accurate information about all of the
great German warriors, statesmen,
business men, scholars and all those
who figure most prominently in the
affairs of that country at the present
moment. By a man who has viewed
German affairs at close range. Price

Book Department:

The MacLean Publishing Co.

143-153 University Ave.

LIMITED

GROCER

BOAR’'S HEAD LARD
COMPOUND,

N. K. FAIRBANK CO,, LTD.

Tierces

Tubs, 60 1bs.

Palils,

Tins,

Cases, 3 1bs., 20 to case ...
Cases, 5 1bs,, 12 to case ...
Cases, 10 1bs,, 6 to case ...

F.0.B. Montreal.

MUSTARD.

COLMAN'S OR KEEN'S.

Per doz. tins
............ $1 50

-1b,
D, sessvesvanes 268

Durham, 4-1b. jar
Durham, 1-1b. jar

JELLY POWDERS,

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan, 15 flavors, 1
doz. in handsome counter
carton, per doz. ........ $ 09

- List Price.

JELL-O.

Assorted case, contains 2 dos. 1 80
Stralght.

Lemon, contains 2 doz
Orange, contains 2 dos
Raspberry, contains 2 dos. 1
Strawberry, contalns 2 dosz. 1
Chocolate, contalns 2 dos... 1
Cherry, contains 2 doz
Peach, contains 2 dos.......

Weight, 8 Ibs. to case, Frelght
rate, 2nd class.

285888

g

JELL-O ICE CREAM POWDER.

Assorted case, contains 2 doz. 2 50
Straight.

Chocolate contains 2 doz.... 2

Vanilla contains 2 doz

Strawberry contains 2 doz. 2

Lemon contains 2 dosz 2

Urnflavored contains 2 doz.. 2 50

Weight, 11 1bs. to case. Freight
rate, 2und class.

SOAP AND WASHING
POWDERS,

RICHARDS' PURE S0AP
Richards’ Quick Naptha Soap
Packed 100 bars to case.

J-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
n free premium.

FELS NAPTHA.

Prices—Ontario and Quebec:

Less than § cases
Five cases or more

WHITE SWAN LYE.

Single cases, 4 dox
5 case lots, 4 dos

Shipping welght 50 Ibs. per case.

STARCH.

THE CANADA STARCH CO.,
LTD., EDWARDSBURG
BRANDS and
BRANTFORD BRANDS.

Laundry Starches—

Boxes. Cents.
40 1bs., Canada Laundry... .08% -
40 Ibs., boxes Canada white

gloom, 118, DRE: o .ivise
4S Ibs. No. 1 white or blue,

4 1b, cartons
48 1bs. No. 1 white or blue,

S A0 CHPEOBN .o hvisiiisve 0T%
100 1bs., kegs, No. 1 white. .00%
200 1bs., bbls, No. 1 white. 00%
30 1hs.,, Edwardsburg silver

gloss, 1 1b. chrome pkgs. .07T%
48 1bs. silver gloss, in 6-1b.

tin canisters .
36 1bs., silver gloss 6-1b,

draw 1id boxes ..........
100 1bs., kegs, silver gloss,

large crystals
28 Ibs., Benson's Satin, 1-1b.
cartons, chrome label ...
40 1ba, Bensor's Enamel

(cold water), per case.... 3 00
20 1bs., Benson's Enamel

(cold water), per case ...
Celluloid—boxes contalning

45 cartons, per case

06%

08%

08%

07y

150

Cullnary Starch.

40 I1bs. W. T. Benson & Co.'s
prepared corn
40 1be. Canada pure corn

(120-1b. boxes ¥¢ higher.)

Casco Potato Flour, 20-1b.
DOXS, DOF 2B sicisisieis .10

BRANTFORD STARCH.
Ontarlo and Quebec.
Laundry Starches—
Canada Laundry—
Boxes about 40 lbs......... 06
Acme Gloss Starch—

1-1b. ecartons, boxes of 40

First Quality White Laundry—

3-1b. canisters, cs. of 48 1bs. 07TY
Barrels, 200 Ibs............. 00%
Kegs, 100 1bs.

Lily White Gloss—
1-1b. finecy eartons cases 30

key, 6-1b. toy drum, with
drumsticks, 8 in case ...
Kegs extra large crystals,
T RSSO AT A 07%

Canadian Electric Starch—

Boxes, contalning 40 fancy
vkgs.,, per case

084

Celluloid Starches—
Boxes containing 45 cartons,

Culinary Starches—

Challenge Prepared Corn—
1-ib. pkts.,, boxes of 40 Ibs. .00%
Brantford Prepared Corn—
1-1b. pkts., boxes of 40 Ihs. 07%
“Crystal Maize"” Corn Starch—
1-1b. pkte., boxes of 40 l1bs.. 0TH%
{(20-1b. boxes 3¢ higher than 40's)
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XNOX
GELATINE!"

S

A AUDUL\IED

(607 5 |A

If you will make it a point to keep Knox Gelatine well displayed in your store you
will soon see the results of our steady advertising in the newspapers, magazines, etc.
There is always a steady demand for Knox Gelatine because we are continually suggest-
ing new recipes requiring its use and because it is an appropriate dessert in all seasons

of the year.

CHARLES B. KNOX CO., JOHNSTOWN, N.Y.

Branch Factory: Montreal, Canada

I ...,.m.muumnmlmllnlllM!NlIIIIIIIIII\II!IIIHNfﬂlll”lllllllllllllm

AN EVERY-DAY SELLER

HE average housewife dusts every day.
More and more housewives are using

10CO

to dust with.

A littie on the dust cloth stops the dust from
flying, and leaves a clean, polished surface.

Toco Li(iuid Gloss is being extensively adver-
tised in leading magazines throughout the
Dominion. It’s a staple product that it will
pay you to carry on your shelves and display
on your counter,

Put up in convenient sizes—half-pint, pint,
quart, half-gallon and five-gallon lil‘:ogrnphed
tins; also in barrels and half-barrels. Ior
prices write i

THE IMPERIAL OIL COMPANY, LIMITED

Toronte Montreal Winnipeg Vancouver
Ottawa Quebec Calgary Edmonton
Halifax St. John Regina Saskateon
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Brunswick Brand

Goods

As nourishing food might easily
be featured on the basis of
economy, but as a matter of fact
Brunswick Brand Goods are their
own excuse, appetizing, nourish-
ing, deliciously pleasing to all,
offering so many
opportunities for
different (ways of
serving—that
Brunswick Brand
Goods make a uni-
versal .appeal. To
stock Brunswick
Brand, to push
them, to display
them prominently,
is to}lay a sure
foundation for
easy sales and
steady profits.

Why not replenish your

stock to-day?

CONNORS BROS,, LTD,
BLACK'S HARBOR, N.B.

GROCER

OCEAN MILLS, MONTREAL.

Chinese starch, 16 oz. pack., 4
doz. per case, 54; Ocean Corn
Starch, 16 oz. pack., 4 doz. per
case, $3.40; King Corn Starch, 16
oz. pack., 4 doz. per case, $3.12;
Ocean Blanc Mange, all flavors,
8 oz. pack., 4 doz. per case, $4;
Ocean Borax, 8 oz. pack.,, 4 doz.
per case, $1.80; Oceéan Baking
Soda, 8S-0z. package, 120 pack-
ages, per case, $3; Ocean Baking
Soda, 16 oz. pack.,, 60 pack. per
case, $3; Ocean Baking Powder,
1 1b. pack., 3 doz. per case, $6.75;
Ocean Baking Powder, 8 oz
pack.,, 5 doz per case, $6.50;
Ocean Baking Powder, 4 .oz
pack.. 4 doz., per case, $3; Ocean
Baking Powder, 3 oz pack, 4
doz. per case, $1.€0; Ocean Bak-
ing Powder, 5 Ib. tin, 10 tins per
case, $7.50: Chinese Washing
Powder, 8 oz, 120 pack. per case,
$4.25: retail at 5¢ per doz., 45c;
Ocean Extracts, all flavors, 2 oz,
6 doz. per case, $6; Ocean Mus-
tard (French Mustard, quart
size), 2 doz. per case, $4.50;
Ocean Mustard (French Mus-
tard), pint size, 2 doz. per case,
$4: Ocean Liqutd® Blue, pint bot-
tles, 2 doz. per case, $1.80; Pe-
trolatum, 2 oz Jjars, 12 doz. per
case, $5.40; Petrolatum, 5 oz. jars,
6 doz. per case, $5.40; Ocean
Cough Syrup. 8 oz. hottle, 3 duz.,
per case, $7.20.

COW BRAND BAKING
In boxes only.

Packed as follows:
5¢ _packages (96) ........... $3 20
1 1b. packages (€0) 3 20
15 1b. packages (120) 40

1 1h. 30) e
% 1b. 60 J Mixed. 3 20

SODA

Packages,
SYRUP,

THE CANADA STARCH CO,
LTD., CROWN BRAND COEN
SYRUP.

2-1b. tins, 2 doz. in case..... $2 65
5-1b. tins, 1 doz. ip case,... 3 00
10-1b. {ins, % doz. In case.. 2 W
20-1b. tins, 14 doz. in case,. 2 85
Barrelg, 700 Ibs. IR
Half barrels, 350 lbs. ......
Quarter barrels, 175 1bs....
Palls, 3814 1bs.
Pails, 25 Ibs, each
LILY WHITF CORN SYRUP.
2-1b. tins, 2 doz. in chse.... 3
B-1b. tins, 1 doz. in case.... 3
10-1b. tins, :,}»clrvz. in case.. 3 25
20-1b. tins, 3 -doz. in case.. 3 20
(5, 10 and 20-1b. {ins havée wire
! handles.)
LAWRENCE
REFG. €O,
Crystal Diamond Brand Cane
S|yrup.
doz. in case..$2 465
0

3%

4
4%
105

ST, SUGAR

Z-1h. tins, &
Barrels
1% harrels
CANNED HADDIES,
“THISTLE", BRAND,
A. P. TIPPET & CON Agents. .
Cases, 4 doz. each, flats, per
cnse
Cages, 4 doz. each, ovals, per
5 40
INFANTS' FOOD.
Robinson's patent barley,
tins, $1.25; 1-1b. tins, $2.25;
inson’s patent groats, 34-1b.
£1.25: 1-1b. tins, $2.25.
BEAVER BRAND CORN
MAPLE SYRUP.
Quart tins (wine measure),
2 doz. in case, per case...

MOLASSES,
DOMINYON MOLASSES
COMPANY, LTD
Gingerbread Brand.

28, Tins, 2 doz, to case,
Quebee, per case $1 85
Outario, per case 1
Manitoba, per case
Saskatchewan, per case .
Alberta, per case

DOMOLCO BRAND,

25, Tins, 2 doz. to case.
Quebee and Ontario, per case 2
Manitoba, per case .........
Saskatchewan, per case ... 3
Alberta, per case ..,....... 3
British Columbia, per case. g
British Columbla, per case. 2

14 1b.
Rob-
tins,

AND

470

THE

SAUCES,
PATERSON'S WORCESTER
SAUCE.

15-pint bottles, 3 and 6 dos.
cuses, dos, ... 0000 T )

Pint Dbottles

H. P. Sauce—
Cases of 3 dozen

H. P. Pickles—
Cases of 2 doz. pints 25
Cases of 3 doz. ¥-pints... 2 20

STOVE POLISH.
JAMES DOME BLACK LEAD.
da sing, QPORR iiii.av PO 2 60
Ga size, gross

NUGGET POLISHES.
Doa.

Polish, Black and Tan 0 85
Metal Outfits, Black and Tan 3 65
Card Outfits, Black and Tan 3 25
Creams and White Cleanser 1 10
TEAS.
THE SALADA TEA CO.
Bast of Winnipeg.
Vhole-

sale. R't'L.
Brown Label, 1s and %s .29

Blue Labhel, 18, s, Ys,
and %s R
Red Label, 18 and %s... .41
Gold Label, s ........ 49
Red-Gold Label, %s ... .55

ORANGE MARMALADE,
“BANNER BRAND” PURE
FRUIT PRODUCTS,
JAMS AND JELLIES.

s

J0's, wood ....

12-0z. glass jar

Tumbler, glass

MARMALADE,
POE BOR. ssavncisisine $
per pail
per pail

T's, per pail

30's, wood, 1Ib. .

12-0z. glass jar, doz

Tumbler, glass, doz. ...... 1 00

Prices subject to change without

notice,
MINTO BROS., Limited,
Toronto.

We pack in 60 and 100-1b. cases
All delivered prices.
MELAGAMA TEA.

Whol.

s. 029

—OoQoQoOoN
g8

-
o©

Ret,
03

040
0 50
042 0¢CO

only ., .¢ 055 080
Gold Label, %s only. 050 1 00

MINTO TEA.

Green Bag ,
Red Bag ...
Yellow Rag
Purple Bag

Red Label, 1s or

Ret,
035
0 10
0 50
0 60

White Swan Yeast Cakes,
per case, 3 doz. 5¢ pks.... 1 20

IMPERIAL TOBACCO CO. OF
CANADA, LIMITED.
EMPIRE BRANCH.

Black Watch, 7s, % butts,

9 Ibs., boxes €6 lbs.

Bobs, 68 and 12s, 12 and 6

)1 R e S e

Currency, 12s, 3% butts, 12

Ibs., boxes 6 1bs.......... 0 46

Currency, 6s, %4 butts, 9 Ibs. 0 46

Stag Bars, €s, 4 butts, 12

Ins., boxen @ 1H8. . coiennes 0 45

W]at!nut Bars, 8%s, boxes T

s,

Pay Roll, thick bars, 8s,

6 1h. hoxes akaaias 0 OF
Pay Roll, thin bars, 8%Ks, &

lgn hoxes X 3
Pay Roll, plug, 8%s, 12 an

7 1b. caddles 067
Shamrock, plug, TWs, %

butts, 12 Ibs,, boxes 6 lbs. 0 57
Empire, 78 and 14s, caddles

15 1bs., Y% caddies 6 I1bs... O
Great West, pouches, 0s..
Forest and Stream, tins, 11s,

21h, CATLONS ..ivvrvrirenes O 89




CANADIAN GROCER

UPTON’S

ORANGE
MARMALADE

1915 pack now ready.

Order early.

‘The T. Upton Co., Limited

ST. CATHARINES

Factories at Hamilton and St. Catharines

Fresh Arrivals

California Celery

“Golden Orange” Brand Navels

HOT HOUSE TOMATOES
AND CUCUMBERS

CURED FISH—ALL VARIETIES
GRAPE-FRUIT TANGERINES

ON]ONS—SPANISH AND
DOMESTIC

THE HOUSE OF QUALITY

Hugh Walker & Son

Established 1861

Guelph and North Bay

/wgrr.’s Y
6y

Voo

‘C’lmcalaié

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S.

Retails at 10 Cents per Cake.
e N

JOHN P. MOTT & CO.

MANUFAGTURERS

HALIFAX, NOVA SCOTIA

“Made in Canada”

Broomsof Quality

to introduce our

CANADA LINE

Please note the following

Special Prices

Sample Order Solicited
Fine Polished Colored Handles

No. 1 CANADA, 5stg. - - $4.50
(1] 2 “ 4 e e < 4'00
*'3 . Y aAan

6-doz. Lots and up deliye;ed (Ontario)

Walter Woods & Co.

HAMILTON




CANADIAN GROCER

Write us for New Price List of Dr. JACKSON'S . EGG FILLERS
ROMAN MEAL Our capacity is three times the total
Filler requirements of Canada.
WI " n s 0 n SALI PROMPT DELIVERIES
Made in Toronto by us are therefore ceftain,
TORONTO SALT WORKS ROMAN MEAL CO. THE TRENT MFG. CO., LTD.
TORONTO, ONT.  GEO. J.CLIFF, Manager MONARCH ROAD TRENTON, ONTARIO, CANADA
The Best for all forms of Coughs, Asthma, ’ OCOA WRITE TO
(B*r:nchitis. and all ailments of Respiratory EHIS':-‘Q.?"? D'S C 10 Gnﬂ:lf g:::lb:a’l’o:;-&&;lniud.
i Most Reasonably Priced
MERITOL SYRUP **Quality " Cocoa Irish Grocer, Drug, l"rovlslon and
POR AGENCY, WRITE . On Sale Anywhere. General Tradea Journal
! FRANK L. BENEDICT & CO.
i NT.I;I'[. g{.:l.’l'gl. CHlmCAkotl:‘g.R!AL Asuats Montreal If you are interested in Irish trade.

% TANGLEFOOT & ||, Rovanvear:

with a new Record. If not,
to-

g:;er a ."i‘t)pl’ from {‘nnr dwholmle“mr

s , or write us regarding demonstrations,

The Non-Poisonous Fly Destroyer FEARMAN BROS., - - 6 YORK ST,
K ; HAMILTON, ONT.

Destroys Billions of Flies every year—vastly more

than all other means combined. Absolutely Sanitary.

STORAGE IN OTTAWA

BOND AND FREE

Direct Rallway connection. Car distri-
buting. Write for rates.

Dominion Warehousing Co., Ltd.
Phone R54. 46 to 56 Nicholas Bt.,

Mathieu’s Nervine Powders

Ottawa.
: are a simple but effective remedy
MATHIEG W in all forms of headaches — a
NERYINE POWDERS remedy which every merchant can WAREHOUSING

recommend as a quick and sure
cure.

Try Mathieu’s Nervine Powders
yourself at our expense as per cou-
pon attached, if you don’t know
them and are a sufferer from head-
aches.

As a remedz.for colds and bronchial troubles Mathieu’s Syrup of
Tar and Cod Liver Oil has become famous and this sister preparation
—Nervine Powders—is rapidly winning its way.

Security Storage Company, Ltd.
98-100 Lombard Street, Toronto
BONDED AND FREE STORAGE
Low insuramce rate.

Cartage and Warehousing, General
Forwarding

The W. T. Ott Co., Inc.

Toronto
Clicquot Club Beverages

Priscilla Prepared Flours
Bass Islands Grape Juice

__________________ Snow-Mellow 88-)
The ' Please send regular box of Mathieu's Ner-
I vine Powders to the following address:—
J.L. MATHIEU CO. BN civeinians e x et a sk SRR
Pooguisbens |  With (Name of 8rm) ...ccevenrennnennnnnnnn..
BANMIE ivcsiivonnncanuashhiodnsshysbssasnsssiins
Sherbrooke, P.Q. : CIY S BOWR < ivivisssosbisnis o N

KINDLY MENTION

| HOLLAND RUSK THIS PAPER WHEN

WRITING ADVER-
The common verdict of your customers after they have

tried it: ““There's only one thing just as good—More."
Order a case from your jobber to-day.

HOLLAND RUSK COMPANY
HOLLAND, MICH.

i

TISERS




OLASSIFIED ADVERTISING

Advertiseinents under this beading, 2¢ per
word for frst insertion, lc¢ for each subse-
qQuent Ineertion.

‘Where replies come to our care to be for-

rded, five cents must be added to cost te
cover postage, etc.

Contractiuns count as ome word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements received
without remlittance cannot be acknowledged.

CANADIAN GROCER

McCASKEY ACCOUNT REGISTER—GOOD AB
new. Sixty accounts. Twenty-five dollars
f.o.b. Fruitland, Unt. Terms, draft agalast
bill of lading. Church & Ross.

FUKR BALE—AN ALDVERTISMMENT UNDER

MISCELLANEOUS

EVERY MERCHANT WHO SEEKS MAXI.
mum efficiency should ask himself whether a
Gipe-Hasard Cash Carrler, as a time and labor
saver, Is not worth more than the hlgh-lprlced
labor which It llberates. Are you willing to
learn more about our carrlers? If so, send for
our new eatnloruo . _ Glpe-Hazard Store
Service Co., Limited. 7 Ontarlo 8t.. Toronto.

BUCKWHREAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Onut.,
eolicits your orders.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adequate to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

GOOD STENOGRAPHERS A R E WHAT
every employer wants. The place to get good
stenographers Is at the Remington Kmploy-
ment Department. No charf for the service.
%eglngon Typewriter Co., Ltd., 144 Bay St

oronte.

FIRE INSURANCE.

INSURE IN THE HART
ford.

Agencies everywhere in Canada.

THE NATIONAL CASH REGISTER COM-
my guarantee to sell a better register for
p money than an( other house on earth.
We can prove It. Mnake us. The Natlonal
Cash Register Co., 285 Yonge St., Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Cnluo‘h‘.t

ACCURATE COST-KEEPING 1S EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. Bev-
eral operations of johs can be recorded on one
card. For small firms we recommend this as
an excellent combination — employees’ tlme
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine sulted to your
requirements. Write for eatalogue. Interna-
tionn! Time Recording Company of Canada,
%lmhod. Office and factory, 29 Allce Street,
oronto,

WANTED

WANTED—ENERGETIC MAN TO SECURE
subscriptions and renewals to MacLean’s Ma-
gazine and The Farmer's Magazine. Good In-
come guaranteed to eapahle person. Apply
by letter, atating qualifications. to The Mne-
Lean DPublishing Company, Limited, 143-153
University Ave.. Toronto, Canada,

WANTED—WHAT ARE YOU WANTING? A
clerk, a husiness, a salesman, a partner? An
outiny at the rate of two cents a word will
make your wants known throughout the Do-
minion to just the men who can satisfy you.
?eedour rates above and send along your ad.
o-Aay.

AGENCIES WANTED

WANTED FOR THE CITY OF TORONTO
two good agencles, staple grocery lines pre-
ferred. RBest of references and connections.
Box 71, Canadian Groecer, Toronto.

FOR SALE

FOR SALE — BUSINESS OR BLOCK - -

m«ry business established over four years:
t loeatlon In Vancouver, B.C.; butcher In
connection; on three-year lease; a large,
commodious dwelling above; must be cash;
reasom for selling, retiring from business. Box
70, Canadian Grocer, Toronto.

A Few Dollars
More a Week

makes a big difference in your yearly in-
come.

Have you ever thought how you might
add to your weekly salary without inter-
fering with your regular work?

\\;’ ill'you let us solve this problem for
you?

So far this year, we have shown seventy-
five enterprising and ambitiousclerks how
to make $5.00 a week more during their
spare hours. They will each make addi-
tional salary every week this year, and
longer should they wish.

1f you would like us to show you, write
to-day.

This is genuine.

THE
MACLEAN PUBLISHING CO.
143-153 University Ave., Toronto

MAPLEINE
isweloomaf?by con-

fectioners everywhere
— indispensable as
Maple coloring and
flavoring for caramel
candies, ices, etc.
Won’t cook out or
freeze. Order from
Frederick E. Robson &

Co., 26 Front 8t. B, To-
ronto.

CRESCENT MFG.
SEATTLE, WASH.

CO.

Public Notice of Sale

Under and by virtue of Section 88 of the
Bank Act and in pursuance of security Dated
23rd Day of MARCH, 1914, given by JOHN-
STON BROTHERS, of the Village of JARVIS,
County of HALDIMAND, Pickle Manufactur-
ers, to the UNION BANK OF CANADA, there
will be offered for sale by PUBLIC AUCTION,
in the sald™
VILLAGE OF JARVIS,

At the Factory of sald JOHNSTON BROTH-
ERS, at the hour of 2 O'CLOCK, in the after-
noon of the

28TH DAY OF JANUARY, 1915,
the STOCK and TRADE of the sald JOHN-
STON BROTHERS In thelr factory at Jarvis,
consisting of: 22% tons of Cucumbers n
Brine: 1% tons of Green Tomntoes in Brine;
18% tons of Caulifiower in Brine: 13 tons
Onions in Brine; 110 gals. Cut Cucumbers in
Brine: €0 gals. Pickled Onlons: 45 gals. Indian
Relish: 16 one-gal. Pails of Pickles; 2 three-
gnl. Palls Plekles; 2 five-gal. Pails Pickles;
12 cases of 24 hottles each of Pickles; 22 cases
of 36 hottles each of Pickles: 30 gals. Mustard,
barrelled; 10 hus. Cut Cauliflower; 1 ton
Mincement; 1.500 gals, Cider Vinegar; 270 gals.
White Wine Vinegar; 1 ton Raw Rugar: 1 hbl.
Preservaline: 1 bbhl, White Paste; 150 1bs.
Mustard Seed; 15 empty Mincemeat Palls: 23
one-gal, Plckle Palls, empty: 4 two-gal. Plekle
Palls, empty;: 14 three-gal. Pickle Palls,
empty: 10 five-gal. Pickle Palls, empty; 23
ten-gal. Plekle Palls, empty; 88 Pickle Roxes;
200 Mustard Dressing Bottles, empty;: 45 gals.
Gloas Of1; 50 Ihs. Red Chillles; €0 1hs. Mixed
Spice. At same t'me and place will he offered
for sale the applirnces and appointments of
sald factory, consisting of 220 empty barrels
(cltder) and 11 vats (large).

TERMK:—The property will be sold garﬂ
by plece and partly hy bhulk. Credit of FOU
MONTHR will he given on furnishing Ac-
ceptahle Joints Notes. A Discount of REVEN
F‘"hﬂnmm per Annum will be allowed for

anh,

Dated at Jarvis thia 11th day of January, 1913
MURPHY & COLTER,
Solieitors.
MILLER & MILLER,
Auctioneers.
Unlion Bank of Ceanada,
L. B. AVERY, Manager.

N OAKEY & SONS,LIMITED,
LONDON . ENCLAND.g

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermed St., Winnipeg

20th Century Retailing DEMANDS the

use of
COUPON

ALLISO BOOKS

You can't get
away from
credit business
without drivin

away trade. An

it you don't use
Allison Coupon
Books you are
dound to lose
some money on
credit accounts.
Alllson Coupon
Books make
credit business
“good as gold.”

HERE'S HOW
THEY WORK:

When a man wants credit give him «an
Allison Coupon Book, and bhave him
sign form at the front, which becomes
then his promissory note to you. As
he buys you tear out coupons, and
when his book Is exhaust you can
collect your note or extend his credit
for anothber book, as you deem wise.
No passbooks, no charging, no time
wasted, no errors, no disputes.

For Sale Everywhere by Jobbers.

ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.




CANADIAN GROCER

CANADIAN DISTRIBUTORS:

Snowdon & Ebbitt, 325 Coristine Bullding, Montreal, Quebec,
Ontario, Manitoba and the Northwest; F.
N.S.; J. A. Tilton, 8t. John, N.B.;

couver, B.C.

Competition

has only served to
make ‘‘Paterson’s’’
Worcestershire
Sauce all the more
popular.

There are no sub-
stitutes—no imita-
tions to equal the
piquancy and appe-
tizing qualities of
“Paterson’s’’.

Stock and display
now.

ROWAT @ CO.

GLASGOW, SCOTLAND

K. Warren, Hallfax,
. BE. Jarvis & Co,, V

(“LA COQUILLE")

For Messrs.

For sale by all wholesale houses

THIS SOAP 1S ESPECIALLY MANUFACTURED BY

Messrs. COURET FRERES, MARSEILLES,
FRANCE

| Genuine Imported French Castile Soap

The Standard of Purily
A Pure Oil Soap

Has the largest sale of any
Castile Soap in the Dominion

ESTRINE & CO.

“SHELL” BRAND

P. L. MASON & CO.’ TOl’Onto, General Agents

60




CANADIAN 'GROCER

™ cxon

Are You Interested?

In Buying a Business,
In Belling a Business,
In Engaging a Clerk,

In Becuring a Position, : ; L k T o ; s Lo is\. desired
g s P o T LIGRE-- I TOUL
Fixtores, & bu
nemamive .. | and Herring | = "W
Columns.
It should find for you among the

rogressive Grocers of Canada at also Pickled Herring. as St NO h l ””
ast individual who is on the .
I:okouot“!orn j:x:t ::ch'uopr:po:mon Just the thing for @ lc O as

that you have to offer. deliciously appetizing -
CANADIAN GROCER reaches the and economical
retailer, the wholesaler, the manu- 1 Bi ? The
facturer, the clerk and the travel- mealis. 1g margin

ler, just the men to whom you for the dealer.

wish to sell or from whom you B I O E

would buy. ‘ ([ B '® - [ ] ®

No Other Paper Reaches Y Only few hundred :

All These MQ;ATES barrels Georgian Bay 3
(payable in advance) Apples, left. :Rush

2¢ per word, first insertion. }'Oglé)\grder through

lc per word, subsequent insertions. e .

Sc extra per insertion when replies JO JO MCCABE
are to be addressed cjo Canadian

Grocer. Lemon Bros. Agent

Canadian Grocer Owen Sound, Ont. Toronto
143-153 University Ave., Toronte

 Daily arrivals of
fine, fresh, frozen

When quality

. J

We Can Supplant German and Austrian Woodenware
Specialties

if we know what you have been getting from this source in the All our standard products are stocked to render prompt ship-
past, and would be pleased to have suggestions from the wholesale ment, and merchants are asked to provide a stock of “Cane's”
and retall trade and to pay for samples they would submit of any- wash-boards, pails and tubs against a sure demand that will be
thing we could make here, in the hope of supplying a proper de- created this coming winter. More washings will be done at home
maud, of keeping our plant running in these unusual times, and for a time now than have been for some years. We are ready to

especially to afford all the work possible to our employees durlug supply you, are you ready to buy? Order from our wholesale,
the coming winter.

THE WM. CANE & SONS CO., LIMITED

W. H. Escott Co., wholesale western repre- F. M. Baker, 27% Front St. East, Toronto, W. 8. Clawson & Co., South Wharf, St.
sentatives for Winunipeg, Regina, Cal- Ont. John, N.I3.
gary and Edmonton, Wm, C. Christmas & Co., 8t. Nicholas Bldg., Pyke Bros,, [alifax, N.S,

G. 1. Gillesple, 302 Richmond St., London, Montreal. Oppenhelmer Bros., Vancouver and Victorla,
Ont. H. D, Marshall, 197 Sparks §t., Ottawa, for British Columbia.

7 Going Ahead 7

Say You Saw It The 7-20-4 Cigar is “going ahead.” |

This we know by the repeat orders

. coming in from all over the
n Dominion. O

B Why not get your share of the
Canadlan GI'OCCI' trade? Let us send you a trial

order.

Sherbrooke Cigar Co., Limited
SHERBROOKE, P.Q.
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There is an extra profit for you here

Every line mentioned in this advertisement is of the highest quality, and as our
stock must be reduced before Inventory, we have knocked a little off regular
prices just to make a quick removal. Have you studied our list?

If not, do it to-day!

JAMS, JELLIES, MARMALADE

CROSSE & BLACKWELL’S

Black Currant Jam 48/1s glass Red Currant Jelly
Red Currant Jam 48/1s glass Black Currant Jelly
Peaches, Jam 48/1s glass Calf Foot Jelly
Plums, Jam 48/1s glass
Orange Marmalade 48/1s glass
Orange Marmalade 144/1s glass (Barrels)
Orange Marmalade 36/4s tin
Orange Marmalade 36/7s tin

CAIRN’S

Strawberry Jam 24/1s glass, 12/6s tin Black Currant Jelly

Raspberry Jam 24/1s glass, 12/5s tin Red Currant Jelly

Black Currant Jam 24/1s glass, 12/5s tin Calf Foot Jelly
Orange Marmalade. .. .24/2s Stone

MILLER’S

Strawberry Jam 48/1s and 24/2s Greengage Jam
Raspberry Jam 48/1s and 24/2s Apricots, Jam
Black Currant Jam 48/1s and 24/2s Plums, Jam

CANADIAN JAMS

Aylmer’s, Upton’s, E. D. Smith’s, Banner, Lindner’s and W. H. Dunn’s,
Complete assortment including:

Strawberry, Raspberry, Black Currant, Red Currant, Peaches, Plums, Greengage, Cherries, Crab Apple,
Orange. Jam, Jelly and Marmalade. All sizes and packages.

LAPORTE, MARTIN, LIMITEE

568 St. Paul St. Montreal Tel. Main 3766

62
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Alison Coupon Co.

American Coaputing Co.
Canada

Anchor Cap & Closure Corp.
of Canada

Anglo-B.C. Packing Co. .....

Balfour-Smye & Co.
Benedlct, F. L. cccccoveeniens
Betts & Co. «iicosovissnesaacs
Bickle & Greening

Borden Milk Co. ....vvvivnnn

C

Campbell Brokerage Co.
Canada Starch Co.
Canada Sugar Co. ......ovvnn
Canadiar Cereal
Mills, Ltd.
Canadian Salt Co.
Cane & Co.
Chase & Sanborn
Church & Dwight
Clark, Ltd., W.
Classified Condensed Ads. ...
Cleave & Co.
Coles Mfg. Co.
Comte & Cie.
Connors Bros. ........ e
Crescent MiIg. Co. coivecriess

D

Dominion Canners, Ltd. .....
Dominion Glass Co. _
Dominlon Sait Co.
Dominion Warehousing Co..
Duncan & Co.

Fcekardt, H. P, & Co. ....... 51
Escott & Co., W. 16
Estabrooks, Ltd. ....DBack cover
Eureka Refrigerator Co

¥
Fearman Bres
Fearman, F, W,

Financial Post
Freeman Co.,

Guelph Soap Co.
H

Hamilton Cotton Co.

Hargreaves (Canada), Ltd. ..
Hilloek & Co., John

Halland Rusk Co.

Horne Co., Harry

Hugon & Co..Inside front cover

Imperial Extraet Co. ........ i4
Imperial Oll Co.
Irish Grocer

Jonas & Co.

Knox Company, Charles B.. 55

L

Lambe & Co., W. G.
Laporte, Martin & Co.
Leeuw, Henri de

Leitch Bros.

Lemon Bros.

I8 & Lo . osviiibriesines

CANADIAN GROCER
INDEX TO ADVERTISERS

M

MacGregor Paper Co. .......
MacLean Pub. Co., Ltd
MacNab, T. A, & Co. .......
Magor. Son & Co. ...cvvvenn
Maleolm's Condensing Co.... 49
Mason & Co., P. L. €0
Mathicu & Co,, J. L. ..cvvvus oy
McAuley, W. T.

McCabe, J. J.

McVitie & Price

Measam, George E.

Millman, W, H., Sons

Minto Bros.

Mott, John P, & Co. .......

N

Natlonal Licorice Co.
Nichoison & Bain

Nickel Plate Staove Polish Co.
Nugget Polish Co.

L]

Oakey & Sons, John
Ott Co.,, W. T.

Paterson & Sons
Patrick & Co., W.
Peck Frean & Co.
Pennock, H. P, Co,, Ltd
Pure Gold Mfg. Co.

Ritchie & Co., Harold F
Robinson & Co., C. E.

Ruck City Tobacco Co. .....
Roman Meal Co.

Rowat & Co.

Ruttan, Alderson & Lound,

Salada

Sanitary Can Co.

Security Storage Co. .........
Sherbrooke Clgar Co.

Smith & Son, E.

Stephenrs, Welch Co.
Ntevens-Hepner

St. Lawrence Sugar Refining.
Symington & Co.

Tangletoot

Tippet, Arthur P, & Co. ....
Thum Co., C. W,

Tront MEg Co. . oicvissiinas
Tucketts, Lim!'ted

Upton Co., T.

Wagstaffe, Limited

Walker Bin & Store Fixtures
Inside back cover

Walker, Hugh, & Son 57

Warren Bros. & Co...Front cover

Watson & Truesdale

Wellington Mills

Wethey, J. H.

WHD'R Co. . .ovvrivendivnace a2

White Swan Spices & Cereals 48

Wiley, Frank H.

Woods & Co., Walter

L e i i 3

A Practical Text-Book of
the Canning Trade

it was written by a practical man for practical
men and intended to help all distributors
of canned foods.

INDEX TO CONTENTS

Origin and History of Canned Foods.

llow to Regulate Stocks and Purchases.

Apparent and Real Costs.

How to Handle Swells, Leaks and Rusties.

How to Prevent Business Leaks and Stealages.

Buying and Selling Futures in Canned Foods.

Use and Expense of Samples.

Arrangement of Samples in Salesroom.

Employment and Training of Salesmen.

Selling Points Applied to Canned Foods.

A Model Business Organization.
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BEWARE OF FALSE PROPHETS

The daily sensational rumors from unauthoritative sources should
not guide the proficient manufacturer or business man.

It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS?

The Financial Post through its
unexcelled sources of information,
and its exact analyses and forecasts,
coupled with its bymail Information
Bureau which deals with financial
or business problems, furnishes a
service of unsurpassed value.

.............................. ~ THE CANADIAN BUSINESS MAN

Annual Subscription $3.00 the year

¢ R has never been in greater need of ac-

“ curate knowledge of actual conditions—

e R L D ~ and of the best possible business and
143-153 University Ave., Toronto flnanCIal Counsel!

Dear Sirs:

Please enter 7 subscription to The LET

Financial Post at the rate of one : e .
dollar for four months. _ The FlnanCIal POSt

of Canada
Street or : :
Box No. i s e E Write for a free sample copy or

£l ‘

[ 9 SR S AR i Slgn the attached Coupon and return
WHY NOT HAVE THE FACTS? . to us with one dollar for four months, or if more con-

C.G. venient pay on receipt of bill.
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Grocery Wall Case Combination X-3

Section. No..41,.6 ft.. Section Na. 100,.9.ft, . X-3 spice,.. 9.{t.. 7 in...No..100,.9 ft.. long.- Open-Neo. 40.to order.

Lower case 48 in. high, 18 in. wide top; Shelvin g 48 in. high, 10 in. wide; Bevel mirror in spice sec-
tion 32 x 56.

No. 41 for Confectionery or Tobaccos made to order. Sections No. 100 and X-3 stock in white to

assemble and finish promptly. Shelving and No. 40 Open Case made to any required length on short
notice. Stock sections oak only, mahouwany finish, made to order.

“Walker Bins” are air-tight and sanitary, unlike awkward, out-of-date drawers for foodstuffs. They
eliminate waste and shrinkage and do away with an assortment of boxes, barrels and baskets on you:
floor. They will save you 259 of floor space occupied. and pay for themselves in a very short time

Rear of Standard Grocery Counter

This shows rear equiplmnl to be had in standard counter. Inclosed sliding doors for tobacco,

bread or sundry articles, 2 shelves, shelf and p.lrcr space, bag holder for %-lb. to 20-lb, sacks and full.
sized sack or barrel bins, or 2 rows medium-sized bins.

Send us floor plan and measurements of your store, and let us show you
how we can save you money, and increase your lnhlne\ﬂ

The Walker Bin & Store Fixture Co., Ltd.

BERLIN, ONTARIO
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January 15th, 1915.
THE T. H. ESTABROOKS CO., LTD,
7 Front St. East, Toronto.

Gentlemen :(—

The above window attracted the attention of nearly everybody
who passed our store, and brought us several customers.

We push Red Rose Tea because we believe it to be the best tea
and because it always satisfies our customers.

Our window is an excellent salesman and we believe in giving
it our best attention. We ﬁnq it pays well. Our trade is prin-
cipally order trade, but our window gets excellent results for us.

Yours truly,

ISLAND & BAMFORD,
C. J. Bamford.




