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CIRCULATES EVERYWHERE IN CANADA
Also in Great Britain, United States. West Indies, South Africa and Australia

A Weekly Newspaper Devoted to the Grocery. Fruit, Provision, 
Canned Goods and Foodstuffs Trades of Canada.

Canadian Grocer 
Office uf Publication 10 Front Street East, Toronto
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Your customers won’t complain of "those blue 
streaks” in their linen if you sell them

^gjjggj Keen’s
Oxford Blue

Saxes a lot of arguing to si ll unit The Best gomls. 

Keen’s Oxford Blue is t wi vtliing that a Muring
should lit*.

Every jobber sells it.

I Frank flagor & Co., 403 St. Paul Street, Montreal, Agents tor the Dominion |

4
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NO TABLE SYRUP
can equal

“CROWN”
none can surpass

“CROWN” BRAND

BRAND

PUT UP IN TINS
2-lb. tins -cases 2 dox Alioln Brio., %-Brls
5....................... 1 •• Nogs eod rails.................“20................. £ ••
Freizbt paid on 6 cues end ooer to sll railway

stations east of North Bay.

WHY EXPERIMENT?
Every jobber sells “ Crown " brand. If yours is out of 

stock, ask him Why ?

EDWARDSBURG STARCH CO., Limited
Front St. Is»t, 

ToeewTo. Ont

ESTABUSHED 1S6S 
Works,

CARDINAL, Ont
144 et., . M

CLASSIFIED UST OF ADVERTISEMENTS ON PAGE 64
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THE CANADIAN GROCER
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DROP US A POST CARD
Costs you only ONE CENT

and we will tell you how to 
make MORE MONEY on

Matches
than yôn do now.

We know ALL about mak­
ing matches. Write and 
find out more about this 
important staple. It means 
more money for you.

The Improved Match Co.,
Limited

Heed Office : Factory:
BOARD OF TRADE, DRUIIIIONDVIUE,

MONTREAL P- Q.

V t Ç

SCUDDER 
M.& R.

STICK LICORICE

ACME PELLETS
M. A R. WAFERS

LOZENGES, ETC.

and a complete line of
Hard snd Soft Lleorica Specialties.

Price Liste end Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, H.Y.

Toronto Depot, 120 Church Street, 
R. 8. MoINBOE, Agent 

Montreal Depot, 17 8t. Theresa 8t, 
J. M. BRAVLEV, Agent

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:
Extra Choice Porljo Rico, Lion Brand, 

Cintyon Brand, Beaver Brand, <kc.
Fancy Barbados Syrup, Choice Barbados 

Grocery.
SEND FOR SAMPLES AND PRICES

Dominion Molasses Co.,
unrrie

Halifax, • Nova Sootla
Agents

OMO. MUSSOM « CO. TOmOHTO
JOHN W. BICKLM * ORBMtUNO, HAMILTON
ago. H. oillmspim. ■ lqhdoh
JOSEPH CARMAN. - wmmpmu

wsM-HSMmmmmmmm—mmsm—mmmmm—



THE CANADIAN GROCER

THe
T urned-Down 

Comers
Here and there in the Ledger of Life 

you have turned down the corner of a page for remembrance sake you’d 
forget something if the turned-down corner wasn’t there.

To-day, turn down a corner deep and wide to remember this one sure 
fact : “Quality is remembered long after price is forgotten." Every 
time you come to that particular page—remember. Every time you try to 
sell inferior quality, think of the turned-down corner—what it stands for, 
and what it really means to your success.

“Taylor's” Candied 
and

Drained Peels
Made in

England from the best Corsican 
peels only. Prepared from finest 
selected whole fruits—not from 
fruit skins from which the essen­
tial oil has been extracted. High­
est quality. Always the same.

“Thistle” Brand 
Canned Haddie

Caught,
cured and canned right at the 
water’s edge—not re-shipped 
and re-handled before packing. 
No bone, dirt nor slime ever gets 
into the “Thistle" Brand. 
Open a can yourself for the 
most convincing proof—t hey 
are all right at all times. 
Always Genuine Haddie only.

These are the best money can buy

Arthur P. Tippet & Co., Agents

8 Place Royale. Montreal 
Jolg Front Street East. Toronto

i
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THE CANADIAN GROCE*

/ BROKERS' DIRECTORY
Manufacturers and merchants fcannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOBS, W I.

JONES & SW A N
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Joneswan, Barbados.
Codes used— Lieber's, Western Union, A. B. C., 

Watkins’ Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. K. ; Mitchell & White- 
head, Quebec ; Rose & Laflamme, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

HALIFAX, N.3.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers’ Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

M003B JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D, STAMPER, Prop,

Wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc. 

Correspondence Solicited.
P.O. Box 7iA3.

Office and track warehouse. City spur track. 
Cor. 3rd Ave. and Falrbord St., - MOOSE JAW

nONTREAL.

A. J. HUGHES
Wholesale Grocers Broker, Manufacturers Agent 

and Jobber,
1483 Notre Dame Street, MONTREAL

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 771. BOND

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48% Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

C. E. KYLE 6. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

. Manufacturers’ Agents
27 Front St. E., Toronto

Highest references Commissions solicited

BEANS
White Beans -- All Grades

W. H. MILLMAN & SONS
Brokers

TORONTO

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commfeelon Merchant»

Winnipeg, Manitoba

STUART WATSON & CO
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturing 

Agent.
Union Bank Block, Rooms, 722 and 723

Winnipeg, Man.
Correspondence Solicited. Highest Referenct s

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN 

Cable address, "Capstan."
Storage facilities. Correspondence solicited

H. W. MITCHELL
WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility

R. B. WISEMAN & CO.
WINNIPEG, MAN.

Wholesale Brokers and Storage 
Warehousemen. 

Centrally Located.
Can handle a few additional lines.

G. C. W A R R E
REGINA

N
Direct Importer of Pure Ceylon 
greeu and clack teas of all grade», 
and coffees. Will act as manufac­
turers* agent in other lines of 
merchandise.

(Continued on page 4.)
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THE CAN AD'AN GROCER

A “ONE WEEK" SPECIAL
Just to see what we can do with a week's special 
prices we are making quotations for one week only:—

Hirst’s Yorkshire Toffee
These goods are right, up-to-date lines and good sellers. 
Yorkshire Caramel Toffee, ‘:-lb. cakes, tins 5-lbs. 
Yorkshire Caramel Drops, >,-lb. tins, to retail at 15c. tin. 
Cream Bon Bons, tins 5-lbs.
White Rose Toffee, tf-lb tins, to retail at 15o. tin.

Send us your orders NOW if V°u want the special prices.

How many of your male customers smoke?
They alLJike a good oigar ; why let them go to the cigar 
store when YOU oan sell them a good cigar I

Now there’s our “ANCHOR” brand Ci£ar*
at $35.00 per 1000—sells at 5o. straight, it's a 
good smoke. You make VAo. on each cigar. Do 
you make that much on a pound of sugar ? Figure 
It out and you'll send us an order for a trial lot 
You don’t have to buy a thousand to find out.

The EBY, BLAIN CO., WHOLESALE GROCERS

Limited TORONTO

Best Value to the Public 

A Good Profit to the Grocer
Blue Ribbon Tea has now become the favorite package 
tea for all enterprising grocers everywhere to push.
For, Blue Ribbon Tea “sells itself,” a^iHs un­
doubtedly the best value and the best advertised Tea 
in Canada to-day.
This brings customers to your store, and helps to sell 
your other goods as well.

THE BLUE RIBBON TEA CO., Limited



THE CANADIAN GROCER

Manufacturers’ Agents -Continued.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.
214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

SCOTT, BATHGATE CO. BROKERS AND COM­
MISSION MERCHANTS

Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada
Correspondence sulii-ileil with hrra. wishing representation in this market or wishing their goods sold on eon] 

miBnioD to the jobbing trade. Be t reft reueea.

TRADE1

MARK.

This design a guar­
antee of quality.

TOUGH FIBRE PAPER
FOR GROCERY WRAPPING

Will not Break or Cr

Canada Paper Co.
Strong, Stiff.

8SMPI.ES AND 
PHITES
GLADLY SENT. TORONTO MONTREAL

...ESTABLISHED 1849...

Capital and Surplus, $',500,000. Offices Throughout the Civilized World
Executive Offices 1 Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the ««»iitroll 1 -g cuvum-daii es of every Seeaer of mercantile credit. Its business may be defined as of tiie 
mvr. lm'its by the mer.-hmis for the merchants. In prorurmg, verifying and promulgating information no 
effort i* snared, ai.d no reasonable expense considered too great, t hat the results may justify its claims as an 
authority on all matters affecting comnn rcial affairs aim mercanti'e credit. Its offices and conne< lions have
h,.... steadily extended, and it fnruislies information concerning mercantile persons throughout the
civilized world.

Subscriptions arc based on the service furnished, and are available or ly by reputable w holesale, jobbing 
and manufacturing rntircrn- ami Dy rvs|<m,ihle and worthy financial fiduciary and hUFim gs 1 oiporntiuua.

ed 1 y addressing the Company at any of its offices. Correspondence invited.Specific terms may be obtained

-OFFICES IN CANADA-----

CALC ARY, ALTA 
HALIFAX. N.S. 
OTTAWA, ONT

HAMILTON. ONT. 
Ql'KKH . QUE. 
VANCOUVER, R c.

LONDON. ONT. 
ST. JOHN. N It. 
WINNIPEG, MAN.

MONTREAL, QUE 
TORONTO, ONT.

THOS. C. IRVING, Gen. Man. Western Canada, Toronto.

Correspondents Wanted

The Canadian Grocer wants a live cor­
respondent in Calgary to send in each 
week a budget of trade news from Calgary 
and vicinity.

Here is it chance for some bright 
young clerk to earn some extra money 
with little extra trouble.

ADDRESS

THE CANADIAN GROCER,
511 Union Bank Building, Winnipeg, Man.

BY USING

CHINESE STARCH
Write for Samples.

OCEAN MILLS, - MONTREAL

A GOOD COUNTER FOR SALE
Here’s an excellent chance for a 

merchant to buy a second-hand 
counter at a reasonable price.

The top is walnut, the front and 
sides oak.

Size, 2 feet, 2 inches wide; 3 feet 
deep ; 15 feet long.

THE MACLEAN PUBLISHING CO, Limited
10 FRONT ST. EAST, TORONTO

VICTORY
RELISH

is the sauce for 
every dinner- 
hot or cold, and 
the sauce for 
every Grocer,— 

large or small. 
Awarded 16 Medals.

SPECIFY IT 
IN YOUR NEXT 

ORDER.

G. F. SUTTON, 
SONS & CO.

King's Cross

LONDON, ENGLAND
CANADIAN AGENTS : 

MACLURE i LANGLEY, Lid 
lit hail St.. Toronto 

30 Hospital St. Menlrial

DINNER

IS ; 1 Sautes

>l»Creu

4



THE CANADIAN GROCER

Have you tried Aylmer Celery Relish ? 

It is a delicious article and an excellent 

seller. Packed in very fancy 16-oz. 

Glass Jars, 2 dozen to a case. Shows a 

good profit to the retail merchant.

Order through your wholesale grocer, 

and be sure and get “Ay/met” Brand.

Packed by the
j

AYLMER CANNING CO.,
HAMILTON, ONT.
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It’s No Longer a Theory 
It’s a Fact

that Old Homestead Brand canned goods are incomparably 
the finest canned goods ever put on the Canadian market.

We Had a Theory
that the fruit and vegetables grown in the fertile Picton dis­
trict, put up by the best processor in the business, under 
conditions of the most scrupulous cleanliness, would outclass 
any other canned goods on the market.

We Turned that Theory into a Fact
We put up our fruits and vegetables in the stoutest tin and 
the handsomest labels, and we named them The Old HomC-
stead Brand.

Then we began to tell the trade about Old Home­
stead Brand. The trade caught on, so that this year we 
had to double our capacity. The trade continued to catch 
on and are still catching on, because they find that The Old 
Homestead Brand are the kind of goods that hold old 
customers and bring in new ones.

The Old Homestead Brand are now handled by the 
best grocers all over Canada.

Have you put Old Homestead In stock? If not, 
send for a sample order. If your jobber can’t supply you, 
write us direct..

The Old Homestead Canning Co.
Picton, Ontario

6
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HAVE YOU NOTICED
How much the tea-peddler is encroach­

ing on your business? If so you ought to 
make a determined effort to win back your 
trade by giving them

"SALMA"
CEYLON TEA

The Best Value Obtainable in Tea
Lead Packets Only. Never Sold by Peddlers

FOR PRICES AND TERMS WRITE

“ SALAD A,” Toronto or Montreal

Away back in the year 18 5 2 
the manufacture of
GILLETT’S GOODS was begun,

in a small way to be sure, but with the 
determination to manufacture only pure and 
wholesome food-products. If Grocers every­
where know that this is still maintained in

Magic Baking Powder. 
Gillett’s Cream Tartar. 
Royal Yeast Cakes.

Etc.

WffiT
Merchants should recommend food- 

products that are produced In clean factories.

Two Seasonable Lines 
For Every Grocer

You ask what are these < Here’s 
the tip.

“Sterling” Brand Catsup 
Lytle’s Mince Meat
Hardly anything more steadily 

salable can he placed on your 
counters.

Popular, reliable, always the 
best—Made in Canada.

The T. A. LYTLE CO.
Limited

TORONTO, CANADA

7
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E N!CMOLSO>l C/^ate: Ao.'jKt -jj B/ : ,

Lai.Gary Branch Nicholson fir Bain

"è-^W

BANNATYNE ST EAST
TRANSFER TRACK

Ml
F ‘P

NICHOLSON, WINNIPEG
COOES,
ABC 4™Edit-on 

Western Union
Armsbts 1901.

/y///////r/y, November 16, 190

Open Letter to Manufacturers and Shippers
Dear Sirs,—Have you realized the progress of the Great West in 1906. Look at the ren.nl 

for Manitoba, Saskatchewan and Alberta crop yield of the three provinces for 1906.

Wheat 4,495,000 acres yield 87,203,000 bushels
Oats................... 1,838,000 “ “ 75,725,600
Barley................ 546,000 “ “ 16,980,600

> Flax.................... 55,660 “ “ 690,184

Grand Total 180,599,384

Population of the three provinces in 1906:

Manitoba.............................................................. 360,000
Alberta.................................................................. 185,000
Saskatchewan .................................................... 260,000

Grand Total....................................... 805,000

These 805,000 people will have over §100,000,000 to spend from proceeds of 1906 crop, are y«-n
reaching out for some of this money. Our business is purely commission, we sell for the Wholesa 

v Grocery trade, from the Lake Front to the Rockies. Our selling organization is complete, -w- 
cover thoroughly the Great West. It you are not represented in this territory we can take can if 
your account. Write us for particulars. Warehouses at Winnipeg and Calgary.

ROLLED OATS and MILL FEED : We quote Buffalo Brand delivered to any poi 
in the world. Write or wire us for prices and samples.

NICHOLSON St BAIN,
Wholesale Commission Merchants and Brokers

WINNIPEG and CALGARY
Established 1882.

8



THE CANADIAN GROCER

Do Your Customers a Good Turn, Direct 
Their Attention To “Riverdale” Brand

They will then get delicious eating. When 
customers are satisfied with their Canned Corn, 
Tomatoes and Peas, they become sure patrons 
for the grocer who sells them the satisfying Corn. 
Tomatoes and Peas.

Isn’t that a royal reason why you should 
stake your faith on

“RIVERDALE’’ BRAND 16881°

The Lakeside Canning Company, Limited
Wellington, Ontario

VALENCIA
RAISINS

ASK your Jobber for

RlERA’S “Maple Leaf” brand

D. RATTRAY ®> SONS
QUEBEC

AGENTS

Montreal OTTAWA

9



THE CANADIAN GROCER

Malaga Fruit
FULL RANGE IN STOCK. BEST VALUES.

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

And

She Trusted You!
Loss of confidence

begets loss of trade—it’s a good thing to keep on the sate side of the “Woman of 
the house.” When you told that woman last week that a particular kind of Salt 
(not Windsor Salt) wouldn’t cake and was pure, she believed you,but she didn’t know 
you made a little extra profit on the Salt. She trusted you and later found out 
her mistake.

Next Time Give Her

Windsor Table Salt
—the Salt that set

the standard of quality for other salts so many years ago. “Windsor”—the 
pure, white Salt. Give her Windsor Salt and you can be absolutely sure 
that whatever you may say about it will be 80 absolutely. That woman 

will keep on trading at your store.

7he Canadian Salt Co., Limned
Windsor, Ont.

FOR 57 YEARS

WHITE, COTTELL’S VINECAB
has held a place in the front line of English-made 
vinegars.

Its Delicate Malt Flavor, its pleasant pungency, its per 
feet quality, are always maintained, and it gives 
satisfaction in all cases.

See that it is in your stock.
OUR ADDRESS:

Warner Rd., Camberwell, S.E., London,Eng.

10
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DA TES
FARD, HALLOW EE,

All New Goods
SAIR.

Thomas Kinnear ®> Co.
Wholesale Grocers TORONTO Mid PETERBORO

You require to take a lot of salt to 
digest the statement that certain 
teas are “as good as Japans.”

Some things may be taken “on 
faith;” but don’t trifle with the ab­
surd remarks “equal to Japans,” “as 
good as Japans.” Don’t you believe 
it; they’re not. Nothing can be 
equal to a thing that can’t be 
imitated, and

JAPAN TEAS
are in a distinct class by themselves
and absolutely inimitable.

t

IWILLIAM GALBRAITH <6 SON

AM GALBRAITH & SON, «UST Mon
If you want good, clean, attractive stock, free from Must and Dust,

send us your mail orders.
Our Motto : “INo Substitutes ”

We believe in giving our customers what they buy, and we have no faith
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We sell direct 
to you.

DON’T
be in business for fun 

Mr. Retailer !
The leading merchants say they never made so much money 
and never had better satisfaction than since they have been 
selling

Crystal Sugar
Strictly pure, uniform and bright. Wi.tk fob Pmcks *n„ HAxm*.

mason' a mcKEY The Wallaceburg Sugar Co., Ltd.
WALLACEBURG, ONTARIOWINNIPEG

VALENCIA RAISINS
That Please
When placing your next order 
ask for these Reliable Brands.

"M.D.&C0." 
“W. Abel’

Special Fancy 
Quality.

Standard Quality.

4 Cr. Layers. 
Selected.
Fine off-Stalk.

They Sell at Sight
Rose & Laflamme

Montreal - Toronto

THEY

Show 
a Nice 
Profit,

faction. I

why ? a

Became they are

CANADA’S BEST
EOSB & LAFLAMME, - MONTEBAL

12



THE CANADIAN CROC**

The Worth of a guarantee depends 
upon who is behind it.

if u 18

CHASE & SANBORN
you know that your Coffees are O.K.

Chase & Sanborn,
The Importers, Montreal

Times change and we change with them.
Time was when the consumer 
pinned his faith to Congous, 
English Breakfast China Teas— 
Now it is

CEYLON TEAS
that hold the attention of the 
consumer the world over—

This change in the taste of tea- 
drinkers is due to the fact that 
modern methods of cultivation, 
preparation and marketing of teas

has been brought to perfection 
by the tea planters of Ceylon. 

Do you want to benefit by experience of others, Handle Ceylon 1 ea—

13
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EWING’S HERBS-----------------
If it is anything in herbs you want, we have it.
Sage, Savory, Parsley, Thyme, and everything else in this line. Put up on our own 

premises, in .{lb. sealed tins, they are the best on the market. These goods are sure to please 
you the more so since-

WE ARE AT PRESENT OFFERING EXCELLENT VALUES
WRITE FOR QUOTATIONS

S. H. EWING & SONS MONTREAL

“CAMP"
COUNSELS.

The finest coffee stock 
you can possibly get hold of is

Camp
COFFEE

It never deteriorates in price or quality, takes 
up but little room, and is so thoroughly 
good and reliable that it will 
certainly increase your trade 
reputation. “CAMP” Coffee is 
selling now—selling well. Have 
you stocked it yet ? If not, try 
some now.

K. PATEKSON & SONS
Coffee Specialists, Glasgow.

Agents—

Rose & Laflammo 
Montreal

w
C<mi f

Royal Crown 
Witch-Hazel 

Toilet Soap is 
a Skin-Food,

Too
It quickly becomes a favorite especially 
with women—for it heals, feeds and 
whitens the skin as well as cleanses it. 
It’s a soap you don’t need to push—it 
sells itself on merit—and we create the 
demand in the first place by wide­
spread advertising.

Th« ROYAL. CROWN Limited 
Winnipeg, Man.

W. H. Millman 6* Son», 27 F ront Si. E .Toronto 
Ontario Agents

Wm. H Dunn. 294-296 St Paul St., Montreal 
Agents for Quebec and Lower Provinces.

Agents-W. B. BAYLEY & CO.
Cor. Church and Colborno Sts., Toronto. ALWAYS READY! 

ALWAYS PORE! 
ONE STANDARD

COFFEE ESSENCE i™
EDINBURGH

UNQUESTIONABLY THE VERY
TOwBholesdal°efrsll THOS. SYMINGTON & CO. EDINBURGH

14
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SIGN OF PURITY Brand

HEADQUARTERS
for all Mediterranean Fruits

Valencia Raisins, Malaga Raisins of all kinds, Sultanas,
Table Figs, Cooking Figs

Also report new Dates, new Santa Clara Prunes, new Valencia Shelled Almonds,
new Jordan Shelled Almonds >

All of the above of finest quality, bought at lowest prices. It will pay you to see our travellers.
Write or wire before placing your order.

Our Telephone is Free to Buyers, 596

BALFOURt SMYE & CO., Wholesale Grocers, HAMILTON

ROWAT’S
The name that applied

PICKLES
OLIVES

means

Quality the best 

Profit satisfactory 

Business Increasing

You can’t wish for more 
All jobbers.

W. H. M ERR I MAN
WHOLESALE GROCER

ST. CATHARINES, ONT.
SPECIAL NOTICE TO THE TRADE:

I wish to announce that from this date on I will be the w holesale distributor 
of the celebrated International Stock Food Co.'s lines in the terri­
tory on the Niagara Peninsular, lying south of Hamilton and cast of Brantford 
to the Boundary. The International preparations arc in great demand at this 
time of year and dealers would do well to have a large assortment on hand for 
the Fall trade My representative will call on you at any time with full par­
ticular^. Thanking you for past favors,

I am, yours truly,
W. H. M ERR/M AN.

WHAT INTERNATIONAL STOCK FOOD WILL DO FOR YOU

International Stock Food will pay you a quick and sure profit the year 
around.

International Stock Food will advertise your store and bring you new 
trade.

International Stock Food will prove the best selling and best adver­
tised specialty line you ever had in stock.

$ Are you In business to make money 7 $

Write lo tV. H. MERRIMAN, ST. CATHARINES, for the best money 
making proposition of the year.

A beautiful colored lithograph of Dan Patch, 1.55 and Crescus, 2.02*4- 
making a fast mile, will be mailed, absolutely free postage prepaid, to any 
grocer in the above-mentioned territory who writes to IV. H. MERRIMAN 
telling where he saw this advertisement. Grocers in other parts of Ontario 
address

INTERNATIONAL STOCK FOOD CO.
TORONTO, CANADA



TME OA N AOIA N OROOBR

Currants
Currants

Currants
GREECE’S FINEST PRODUCTIONS :

HAYCASTLE, OLYMPIC, PARADISE, 
MINERVA, ATHENA

OUR SPECIALTY is CURRANTS. The best 
growers in Greece—from the best districts in Greece— 
supply us. Our goods are about ^c. per pound higher 
in price, and one cent per pound better in quality—but 
it pays to buy QUALITY. Poor currants are always 
dear—ever think of it? Our travellers will tell you 
We are the largest dealers in currants in Canada.

W. H. GILLARD 8 CO.
HAMILTON

Wholesale Grocers Importers of Fine Fruits

We Have
our “Kiji” Japan Tea 
in store, also Aylmer 
“Celery Relish” and 
Whole Rose - bud 
“Beets.”

LUCAS, STEELE & BRISTOL
Wholesale Grocers,

9
HAMILTON, ONT.

WILL BRING NEW CUSTOMERS TO VOUR STORE.

TRY IT

59558

B Tab#

8 P
SOLD BY ALL 

JOBBERS

%-lb. tins—3 dot. in cue.

“ANTITIS PEPPER”
The New Pepper Packed in 2, 4, and 8 oz., 

1 lb. and 7 lb. Tins.

KING OF ALL PEPPERS
Guaranteed absolutely a pure blend

of Finest Peppers
Specially Selected

Carefully Ground. Scientifically Prepared
Write for particulars and samples, to

ANTITIS PEPPER CO.,
Trial Ordbrs Solicited

TOW
/'ENGLISH',

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up in 14 Cross Casss

2-lb. Pails, 2 doz. in Crate
X " X "
25-lb. Pails. 75-lb Tubs 
^-Barrels and Barrels.
Ask Your Wholesale Grocer for It

The CAPSTAN MFC. CO., Toronto, Ont., Can.

Of PURE CROeCC GOODS ONLY

NIC HOlSÜSn St °bKoCK
TORONTO,CAN

MÎHCf^P
7 p/û*rsMos' LFunous pies Ir/ A*c S MOST Cf Linous Pit

F *U; 1 C A K L S OM PuDOlNU

"The Rolling Stone

gathers no moss,” and the 
“rolling” grocer gathers no 
business. Stick to

NICHOLSON’S 
MINCE MEAT
We Recommend : N. A B. Jelly 

Powder, N. A B. Icing Powder,
N AB. Puddlne, N. A B. 

Veriqulok Tapioca,
Brock’s Bird 

Seed;

NICHOLSON & BROCK, 9 Jarvis St., Toronto, Ont.
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The Standard Dollar Pickle
No better value can be produced 

for the money.
A Sixteen Ounce bottle filled with 

fresh clean crisp vegetables, pickled 
in our malted vinegar.

They have the taste, appearance 
and quality of the high priced grades.

Mixed Pickles, Chow Chow and 
White Onions in Single Cases of 
2 doz. or in Assorted Cases, Tissue 
Wrapped.

$1.00 per doz, f.o.b., Montreal

The OZO CO., Limited
MONTREAL
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INC1R80LL, CANADA—FACTORV

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.

Keep your eye
on THE WHITE SWAN

There are many brands of Jelly Powder on the market— 
some better than others, nearly all good, but only one of 
outstanding merit. A brand that stands pre-eminent 
for high grade and absolute merit. A brand that has 
staunch friends in almost every town from Halifax to Van­
couver, and that is gaining in reputation every day.

GREIG'S - WHITE SWAN - is a household word 
throughout Canada, and is everywhere recognized as synonymous with worth. That’s why the 
White Swan Jelly Powders are manufactured and sold in such volume.

Not only are the goods of unimpeachable quality, but the price we sell them at is such that 
the dealer can make a better profit than on any other. Our method of advertising is to make i( 
worth while for the merchant to handle our brand.

All Greig’s White Swan goods are profitable for you to handle.

THE ROBERT GREIG COMPANY, Limited
WHITE SWAN MILLS

TORONTO
5c uk N

No.

t _ 
tl

greigs White Swan brand

CROWN BRAND CATSUP
In Pints and Quarts

GUARANTEED FINEST IN CANADA
Write for quotations before purchasing elsewhere

CROWN MANUFACTURING COMPANY. LIMITED
9 and 11 Francis Street, TORONTO, ONT.
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BRAND

Finest Cleaned Currants
Finest Cleaned Sultanas

In l-lb. handsome, attractive packages

Save loss by shrinkage, vermin, loss of time

Our travellers have samples and Quotations

JAMES TURNER & CO.
HAMILTON

LiniTED

Ex. S.S. Jacona
(NOW IN PORT)

5,000 BOXES RAISINS
VALENCIA RAISINS

F.O.S., Select and Hf. Crown Layers, ROGERS and ARGUIMBAU

TABLE RAISINS
Boxes, yx Boxes and Packages (BEVAN & CO.)

Asie -for Our Prices

What about Dates ?

L. CHAPUT, FILS & CIE.
2, a, e

WHOLESALE IMPORTERS
CHOICE GROCERIES. TEAS. WINES AND LIQUORS

ind a DsBresoles Street, - MONTREAL
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QUALITY
That is why the sale of our goods under registered brands are increasing so 
wonderfully every month. QUALITY is our first consideration and no matter how 
the market goes, WE MAINTAIN IT.

In spite of the great advance on all .Japan Teas, we still offer our GREAT 
CONDORS at old prices; they are the most remarkable values going :—

Condor XX, 80-lbs., I Ac. Condor X, 80-lbs., 274c.
XXX, I9*c.

XXXX, “ 214c.
“ V, “ 25c.

Condor ||, 40-lbs., 424c.

IV, 80-lbs., 20iC. 
Ill, 40-lbs., 35c. 

II, 40-lbs., 374c.

—Madam Huot’s Coffee,
VO| J if |s a gem—has no equal.

l-lb. tins,
‘2-lb. tins

3 M O Blend, of pure Coffee, heavy rich
Condor “ The name say» hiqb quality
Old Crow “ “ “ the best at

32c.
62c.
35c.
30c.
25c.

A fancy tin EREE and EREIGMT PAID on 
all 50-lb. and over trial order».

Just ill-----Ex Tango Maru and Athenian :
100 each—200 H/c. Condor XXXX ----- 
257 H/c Japan Tea—the finest value at - - - -

Ex Tosa Maru and Shinano Maru:
325 H/c. Condor Japan

at
XX,
IÔC.

XXX,
194c.

21 %c. 
20c.

XXXX.
2 Me.

Ex Sirs. Tarenfel and Marksbur$:
300 H/c. Ceylon green— Hyson— Young Hyson—

I64c. Iftjc. and 20c.
50 x 40-lb. boxes Ceylon Green Gun Powder, beautiful make, extra choice 

liquor ......................................................................... 20c.
137 x 40-lb. bixes Ceylon Green Pinhead GunPowder, beautiful niake, 

choicest liquor, at ------- - 27AC.

We make a speciality of flavory
CEYLON BLACKS—Try our 3 leading lines

Conway, 174c., Kilton, 224c., Warwick, 27iC.

The E. D. MARCEAU CO.
MONTREAL limited

3 V
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Cup Quality
If you will use Red Rose 

Tea in your own home you 
will find it has more cup
quality, more real tea value,
than any other tea you have 
ever used.

Just the tea you want for 
your best customers.

If you are not using it 
will you allow me to send 
you a sample package.

TORONTO OFFICE:

3 Wellington East.
QEO H CAMPBELL 

Manager

T. H. ESTABROOKS
ST. JOHN, N.B.
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ADVANCE IN APPLE PACKING
Results of Recent Instructions as Demonstrated at the Ontario Fruit and 

Flower Show—Honey Exhibit and a H.ney Book—A Splendid Show.

The third Ontario Horticultural Ex 
hibition of fruit, flowers, vegetables and 
honey, Tuesday to Saturday of last 
week in Massey Hall, Toronto, was so 
pronounced a success so far as the num­
ber and quality of exhibits went that it 
surprised even its managers.

The number of entries was 1500 more 
than last year and that was 1-00 more 
than expected. In conjunction with the 
Exhibition the annual meetings were 
held of the Ontario Fruit («rowers’ As­
sociation, the Ontario Vegetable («row­
ers’ Association, the Ontario Beekeep­
ers' Association and in the proceedings 
was much of interest to every wide-a- 
awake purveyor of food stuffs.

An inventory of the fruit exhibit was 
prepared for the Dominion Department 
of Agriculture and it shows the extent 
of this department, 2II county exhibits 
comprising 538 plates of apples, general 
display of apples, single varieties, 350 
plates; pears, 77 plates; grapes, 32 
plates: four society exhibits comprising 
384 plates; exhibits of 8 experimental 
stations and 2 experimental farms, com­
prising 283 plates; pyramids of fruit 45; 
commercial packages, 288; 3 package 
displays by th!’ co-operative associations 
comprising 07 packages of grapes, boxes 
and baskets 25.

In the exhibit of home canned fruit 
there were 237 jars.

Better Apple Packing.
The feature of the exhibition, how 

ever, from every point of view was the 
improvement shown in apple packing 
and packages.

Deputy Minister of Agriculture ('. (’. 
•James when at the exhibition speaking 
of this feature said : 'and what pleas­
es me more than anything else is the 
increasing tendency to use boxes in the 
packing of apples. When the Horticult­
ural Exhibition opened for the first 
time three years ago, there were only- 
one or two boxes—now there arc over 
two hundred exhibited. There is double 
the money in the fruit so packed, either 
for domestic or foreign use.’’

This year the boxes arc practically 
uniform. This has been brought about 
by the adoption of the British Colum­
bia box, 10x11x20, containing 2200 cu 
Die inches, which is just 18 cubic inches 
less than a bushel.

A carload of B.C. boxes, that is 30,- 
000 were brought here by the Cold Stor­
age <k Forwarding Co. of St. Cathar­
ines, one of the growers’ ««-operative 
associations. They have been adopted 
also by the Chatham Association. 
These boxes are of British Columbia 
spruce. The sides are thicker than the 
top and bottom which keeps the sides 
front bulging and enables close packing 
of the boxes for shipment.

The packing of these boxes showfd re 
markable advancement beyond the pack­
ing of former yfars. It was a demon­
stration of what the progressive apple- 
growers have learned from the experts 
brought on here by the Government. 
Bois of British Columbia, two years 
ago and Stewart of Idaho this year.

Work Quickly Done.
There are 130 different combina­

tions for packing these boxes and the 
expertness quickly attained in the art 
is amazing. The principal commercial 
packs however, are few and they are 
shown in the accompanying illustration. 
There is the side pack with the spaces 
at the side; the end pack with the spac­
es at the end, and one or two others. 
By these expert methods a dozen more 
apples can be got into a box and there 
is no breaking loose and bruising of the 
fruit. The ordinary time required to 
pack a box is from 5 to 10 minutes. A 
girl employe of the Cold Storage Co., 
St. Catharines, wrapped and packed 33 
boxes of pears in less than 8 hours be­
sides sweeping up the packing house and 
getting her own boxes and paper. That 
is less than 15 minutes for wrapping 
each pear and packing a box.

At the St. Catharines Exhibition next 
September a packing competition will 
be held and prizes will be awarded. 
This is an advantageous move the On­
tario Exhibition authorities should copy 
next year. The cost of wrapping anil 
packing a box of pears, including paper 
is less than 10 cents.

The exhibit of apples in barrels was 
the best ever. The packing in this de­
partment also showed marked improve­
ment. and this having been a dry seas­
on the color and appearnce of the fruit 
was excellent.

As usual the judges of the eomniercial 
packages were Alex. McNeil, chief of the 
Fruit Division of the Department of Ag 
rieulturc, Ottawa, and Inspector 1*. T. 
Carey, both men of pronounced ability 
and long experience.

The Vegetables.
In the vegetable department there 

were 400 entries, half as many again as 
last year. The features showing pro­
nounced excellence were cauliflower and 
onions. The ropes of onions were 
especially fine. There were cauliflowers 
more than a foot in diameter and Brus 
sels sprouts which experts declared 
could not he excelled in the Old Coun 
try. This department of the exhibition 
was under the direction of F. F. Reev­
es. Humberside, president of the On­
tario Vegetable Growers' Association.

New Line in Honey.
This year the honey exhibit, instead 

of being made up of a lot of individual 
exhibits was a large display put up by 
the Ontario Beekeepers Association. In­
stead of prizes the Association was 
granted $200 to pav the expenses of 
the exhibit, ft contained upward of 
2500 pounds, clover, basswood, buck­
wheat, in the comb and strained in 
glass and tin. A new feature was tin- 
use oftlithographed tin instead of plain 
tin for pails.

For the dealer in honey an interesting 
feature of the display was the free dis­
tribution of a little book entitled ‘‘Food 
Value of Honey and Honey Cooking Re­
cipes.” It is a book of interest to 
every house-keeper and every grocer 
who wants to push his honey trade 
would do well to get a few hundred of 

22

them and distribute them among i,is 
customers. The president of the 1 ,-e- 
keepers’ Association R. H. Smith, -it. 
Thomas, had charge of the exhibit It 
was very tastefully arranged and pi v- 
ed an attractive feature of the Exhi ,t 
ion and interested a great ni ny 
visitors.

Bigger Building Needed.
The flower show part of the Exh. ,t 

ion which, naturally, is the part i lie 
public most deliirht in was also an ad 
vance upon other years. It occtp -d 
most of the main auditorium. The <- in 
mercial package fruits, and all the ,u 
etables were relegated to the baser in 
where the light and accomodation -.as 
very poor. The Exhibition has outgi an 
Massey Hall and an effort shoulu In- 
made to secure the Armouries fu, it 
next year. It is practically a public 
undertaking in the interest of the I'mit, 
vegetable, flower, and honey indusiiicx 
of the country and there should In nu 
difficulty in securing the Armouries

George A. Robertson of St. Cathar­
ines told the Vegetable Association — 
"The continued introduction of new «iis 
eases, the production of new varieties, 
and the bringing into being of new con­
ditions, will keep the tomato-growing 
industry in an experimental stage lor 
some years yet.”

The Committee of the Fruit Growers’ 
Association appointed to report regard 
ing the Spencer seedless apple, stated 
'‘although the core is smaller and In­
distinct than the average apple there i» 
still sufficient to make the process of 
coring a necessity. J’he practical ab 
sence of the calyx tube leaves an abnor­
mally large and deep opening reaching 
to the core—thereby involving loss of 
flesh nearly equal to a normal con as 
well as affording a harbor for injiuious 
insect pests. The specimens examined 
showed this space to contain an otu-ct 
ionable mold-like accumulation. They 
also gave well developed seeds though 
fewer than the normal apple. The .-(ice­
mens seen by us were about equal f- mu 
Fameuse or Snow and those tested lot 
quality were about equal to the lien 
Davis.”

DISCUSSED AND ORDER DUPI.I 
CATES.

Half a score grocery travellers - re 
silting ahoul after supper in a V ■ >1- 
eru Ontario town, the other evei mg, 
discussing ways and means. The ques­
tion of giving their customers dm di- 
cates of orders came up. Opinion as 
against the practice of giving dn di- 
cates.

Then I lie quiet man hutted in:
“Well, if t were a retailer, 1 w*old 

have a duplicate of every order I i ■ «■. 
If if served no other purpose, it » Id 
keep me from ordering the same -It 
from any one of the dozen trace - i s 
that called before the goods were b- 
livered But if the retailers -I 'l 
know enough to demand duplieab - its 
not my business to educate them.’

The Canadian Grocer wishes to ’oin
the many friends of W. 0. Estabr.......... f
the firm of J. F. Estabrook & Rni 
John, N.B., in expressions of svnq by 
because of the death of hjs daily: vr, 
and only child.
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TRADE ENQUIRIES.
Correspondents desiring to get in touch with any of 

ihe firms referred to should quote the reference number 
wi.en requesting addresses. For information write to 
Superintendent of Commercial Agencies, Department ct 
Trade and Commerce, Ottawa.

1.541. Pens.—A well known firm of 
^rain merchants in Scotland desires to 
lie placed in communication with some 
reliable shippers in Canada of blue and 
large white peas, suitable for boiling.

11543. Split peas, etc.—A London firm 
4s to be placed in communication with 
anadinn shippers of split peas, flaked 
its, haricot beans, groats and other 

créai products.
1345. Cheese, butter, eggs, etc.—A 

■ oiith African gentleman of much ex-
rience in the importation of food 

i nffs is anxious to reprise. I a Canadian 
.porter of cheese, butter, eggs, poultry, 
mis and bellies.
1346. Dairy cows.—A South African 

dairy farmer desires to get into com­
munication with a Canadian exporter of 
dairy rows.

1340. Eggs and Butter.—A large 
Sheffield produce firm desires quota­
tions for eggs (small sized) and butter 
in large shipments, and invites corres­
pondence with Canadian shippers.

im Apples.—A Sheffield produce 
linn desires to get in direct communica­
tion with Canadian apple shippers, and 
imites correspondence and quotations.
I test Canadian and English references 
Inruished.

LONDON GROCERY NEWS.

Changes in Two Important Retail 
Houser—The Assoication.

I ast week is marked by (he change 
of ownership of two of the licsl known 
greeeiy business in the cilv.

flic long established business of Som- 
enille & Co., ll’J Dumlas Street, has 
lu. h taken over by John W. and Alfred 
Hoi kin, brothers, who have been em- 
I' ,ed in the store for several years. 
Mi. Somerville has been in business in 
I , don nearly thirty years, and at one 
iin.i was in partnership willi the late 
Win Horner, the firm name being Hor-
i .1 A Somerville. He is well advanced
ii cars and is retiring from commer- 
ii life altogether. The TToekin bro­
il > began their career as gmeerymen 
ii i!t<* store of John Motile, the present 
I m e court clerk of London, and have 
Ii- i together in their work during their 
' le experience.

I. & 0. Bloomfield began business on 
V ilnesday of last week, in the grocery 
- r occupied during l lie past f-.v 

i lis by Edwin Lees, and formerly 
ii ns “John Lawson’s Grocery,” 
liiindas Street. Messrs. Bloomfield 
brothers, and are particularly well- 

1 »u in the northern part of the 
ni ry, where they have lived several 
'. John Bloomfield has been travel- 
tor a London wholesale house late- 
:|ud prior to that conducted a gen- 
'lore at Mooresville. George Bloom- 
lias also" had considerable exper- 
in the grocery line, although he 

"1,1 some years teaching school and

was recently a teacher in the Fort Wil­
liam High School. Mr. Lees came from 
Hamilton, when he bought out Mr. Law- 
sou, and his son came with him. A 
short time ago Mr. Lees, junior, decided 
to go to Cobalt anil Air. Lees, senior, 
arranged to establish a brokerage busi­
ness here with wholesale grocers as his 
customers.

The Retail Grocers’ Association 
deemed it advisable to take some action 
to slop wholesalers from selling to peo­
ple outside of the trade, and invited a 
deputation of the wholesale men to a 
meeting of the Association on the 7th 
instant to discuss the matter. It is 
saiil that friends of employes of the 
w holesale h mses are often supplied with 
goods to the detriment of the men in 
the retail business.

TRAVELLERS NEW PRESIDENT.

E. D. Marceau Elected by Acclamation 
—Other Nominations.

Saturday evening last at a general 
meeting o,f the Dominion Commercial 
Travellers’ Asoseiation, held in their

E. D. MARCEAU.

rooms at Montreal, nominations for of­
ficers and directors for I he ensuing year 
were received.

The officers were elected by acclama­
tion, the results lieing:—President, E. 
D. Marceau; Vice-President, John Pat­
terson, Manufacturers’ Agent, formerly 
with Greenshields, Limited; Treasurer, 
Robert <’. Wilkins, re-elected.

Directors were nominated as fol­
lows:—A. J. Brown, E. E. Guilhault, J. 
T. McBride, J. T. Parkes, G. W. Pres- 
colt, Janies Robertson and S. I). Ste­
wart. As there can be only five directors 
it will be necessary to hold an election. 
This will be held at the annual meet­
ing, which takes pace December 15, at 
Kara Hall.

It was decided to hold the annual 
dinner, for which the Association is 
noted, and a committee was appointed to 
make arrangements.

A sjieeial committee, appointed at the 
last annual meeting of the Association 
is to investigate the manner in which 
were conducted the last annual elec­
tions made a report. The matter was 
settled by the secretary, Mr. Wads­
worth apologizing to Mr. Egan for any 
remarks made at that time. The whole 
trouble was due to a misunderstand­
ing.

Fred ('. Cains, retiring president, oc­
cupied the chair. He spoke of the pro­
gress being made by the Association, 
and prophesied a very satisfactory re­
port at the annual meeting. The mem­
bership hail lieen largely increased, while 
the death claims were light, and as a 
consequence the Association was likely 
to show up well financially

OOOOOOOOOOOOOO". 'CK> O .oooo

PERSONALS
O00-0000000000OvXsOOv KZOOOO

Geo Knowles. Newmarket, was in
Toronto last week

A W. Hawkins, Bracebridgv has t>eeii 
ill but is back at the store again.

A. McLagun, has joined the travelling 
staff of J. M. Douglas & Co., Montreal.

Harold Hill of Hill & Co.. Orange 
ville, has been spending a few days at 
Markdale the home town

August Kclnnviilcl, Berlin, was thrown 
out of his rig In his horses running 
away recently anil broke a leg

Each member of Hie firm of Maine A 
Ewing, Tccswaler. is liuilifing a line 
brick house for hiinsell Trade is ver> 
brisk with I hem

A. D. Ilihjgins of Stewart’s Choco­
lates. Toronto, was in Montreal last 
week, and <lrop|ied into the offices of 
file Canadian Grocer.

Victor Chaimian. North Bay. has had 
a prospector operating for him in the 
Cobalt region. Il is lolil he has refused 

for one location.
J. E. White, general merchant, with a 

couple ol" partners located a mine last 
snriiig, and recently disposed of their 
interests in it for $60,00u

■J. Kadclilfe, Sloulfiille, a large pur­
chaser anil exporter of a|>piei in addi­
tion to his general store business, 
lias been very husv for a few weeks 
past

Mr. Smythe, son of \V. K. Sinythr 
M l’., Rydlebank, and manager of his 
father’s general store there, was recent­
ly married and has returned from hi' 
honeymoon t raveling.

George llepbura, secretary of E. W. 
Gilh-ti Co., Lid., is spending two weeks 
in flic Northern wilds chasing the nim­
ble deer. Here’s hoping venison ap­
pears on the Hepburn menu upon his 
return.

Frank Sloan, of John Sloan A Co., 
Toronto, anil Mr. Maxwell, one of the 
firm’s travelers spent several days in the 
Cobalt region last week. A private car 
was placed at their disposal on the 
Temiskaniing and Northern railway and 
they had a thoroughly enjoyable and 
very interesting outing
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OUR NEWFOUNDLAND TRADE.
Some time ago, it was stated as a 

probability in these columns that Amer­
ican manufacturers would open a co­
operative sample room in St .Johns. 
Newfoundland, with a view to trying to 
regain their trade in the island This 
they bave done, and Canadian manufac­
turers and merchants with a trade in 
’be island colony, should adopt similiar 
means to bold the trade they have got 
and extend it. In July last, H. I). Ar­
naud. Canadian commercial agent in the 
island wrote of Newfoundland in the 
“Weekly Report of the department of 
Trade and Commerce:—

'It may lie generally slated that the 
inhabitants have to be fed and clothed 
by importations from abroad

“For many years these have mainly 
been brought from Great Britain and 
tlic United States for reasons which are 
well understood, but which at the pre­
sent time have not the same force that 
they once had. The rapid progress of 
Canada as a manufacturing and export­
ing country, together with the greatly 
improved facilities of communication 
with this ancient colony, is sufficient to 
account for the fact that the imports 
from Canada have been largely augment­
ed in recent years, naturally at the ex­
pense of our competitors in Great Bri­
tain, and more particularly those in the 
l ni ted States.

“Other thing.-, being equal, there is.
I am satisfied, a decided preference in 
favor of Canada, and it only remains 
for the traders of the Dominion to cult­
ivate in a careful way the requirements 
and good will of their kinsmen in this

colony, not only to retain the large 
share they now have, but to extend it 
very materially in the years to come.”-

In 100] Canada exported to New 
found I and goods to the value of $2,260. 
400. In 1005 this sum had increased to 
$•'1,47.1,713; but the last fiscal year shows 
a decrease to $3,213,430. In 1001 Can­
ada imported from Newfoundland goods 
to the value of $025,610. This was in­
creased to $1,107,372 in 1.003; fell to 
$1.050,417 in 1905 and rose during the' 
tiseal year of 1006 to $1,75*.425.

ORANGES AND THE BOX TRUST.
The cost of boxes to the orange pro­

ducers of California has been increased 
by the “box trust” about 30 per cent., 
and instead of the profits which the 
growers had looked forward to owing 
to the favorable outlook for the coming 
season, they are now face to face with 
actual loss. The rise in price is especi­
ally hard on the independent shippers, 
as it seems that members of the Ex­
change will be protected from the in­
crease by early contracts with the box 
material manufacturers. The Mexican 
growers, although interested in the aff 
air, are not so deeply concerned as 
those of California.

To what extent the Canadian market 
will be affected by the advance is not 
yet known, but outside of the question 
of price, it is said that one result may­
be that the growers will make use of 
baskets instead of boxes for shipments 
to the East. This plan is said to have 
been tried in a number of instances and 
found feasible. Canada is fortunately in 
such a position that she is dependent 
upon no particular market for her 
orange supply, anil all are covered by 
the same duty, so that if there is 
trouble in one quarter she has but to 
draw more heavily on the other pro­
ducing points.

The California fruit is a favorite in 
Canadian markets, however, and a very 
steep increase in price will he necessary 
to curtail its sale to any appreciable 
extent.

UNIFORM FREIGHT RATES.
Every year at about this period there 

is great activity in the warehouses of 
wholesale establishments, due largely to 
the general desire to make as many 
shipments as possible before the close 
of navigation. There are numerous lake 
and river ports which are more easily 
and speedily reached by water than by 
rail; some of which can only he reached 
convenient!-- by water. Transportation 
by rail is made difficult by the lack of 
sufficient freie-ht cars. The principal 
cause of the unwonted shipping activity 
however, is that on the 15th November

winter freight rates come into force 
the railways and are considerably hie 
er than the summer freight rates.

Why should there be a difference 
the rates for the two seasons t ( 
tainly with conditions such as they ,, 
to-day one would not think it necessu 
that there should be any differen 
True, the railway companies may In. 
greater difficulties to contend with fr. 
fall to spring, but they don’t justify 
advance of 20 per cent, to 25 per ceil'

The practice is an old one and fond 
ions are greatly changed since it w 
inaugurated. Business men do not i 
that they are I icing fairly dealt with 
the railways.

JAPAN EATING BREAD.
Japan is at last beginning to recei

• lie attention due her as an object i . 
point for the export of Canadian flom 
The Japanese are rapidly adopting tie: 
use of wheat and flour in the place 
an exclusive rice diet, and the Uitib .1 
States has so far reaped the greati -i 
benefits from the change. In 1005 n„- 
exports of wheat from that country i•• 
tlie port of Kobe, Japan, were valued 
at $343,301, while the nearest compel i 
tor was Australia, with shipments up 
proximating $212,628. Canada’s share 
of the trade figures in the reports us 
nil. Imports of flour from the United 
States for 1005 amounted to nearly hut 
million dollars, while Canada’s were 
valued at $30,048.

Mr. Alexander MacLean, Canadian
• ummercial Agent in Yokohama, lias 

been urging that greater attention lie 
paid I lie Japanese field by Canadian pm 
duvers, and Earl Grey, on bis recent 
Western tour, spoke on the same lines

The Japanese demand for flour is 
chiefly confined to the lower grad- -. 
(mainly) because the use of flour is 
making I he greatest strides among me 
poorer classes of the country, they lm 
tug found that the quality of win l 
mixed with rice is not only un e 
strengthening, but ehea|ier than n e 
alone. A large quantity is also used i r 
making paste in the manufacturing • f 
screens, fans, kites and similar artiel -.

A report from the United States ( 
sul at Kobe, states that Japanese 
ports of rice are falling off to a man i 
extent, and that the heavy tariff i 
imposed will further lessen these, vi 
it will increase the consumption I 
bread.

If the poorer grades of wheat ■ I 
flour have found such favor among 
poorer classes of the country, there is 
no reason why the better grades should

14
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not find an equally good place among 
the better classes. The opportunity is 
Canada’s if she wishes to' take advan­
tage of it. One step in the right direc­
tion was the recent incorporation of a 
milling concern in British Columbia, 
having as its main object, the exporta­
tion of flour to Japan and South Amer­
ica. There is room for the example to 
he followed by many more.

THE HURRY WAS IN LONDON.
In our issue of October 26th, we drew 

attention to the fact that the report of 
the Canadian High Commissioners in 
London, dated March 31st, appeared in 
the “Weekly Report” of the Depart­
ment of Trade and Commerce, dated 
October 22nd.

The editor of the “Report” responds 
with the following “Special Notice” 
on an otherwise blank page. We can­
not, in a notice to our readers, return 
the courtesy in space, but we have plea­
sure in publishing the explanation, 
which removes the onus in the esteemed 
High Commissioner’s office, for unlaw­
ful speed in transmitting the report:

“Certain criticism having been di­
rected in the press to the apparent de­
lay upon the pari of this department 
in publishing the Canadian High Com­
missioner’s Report from London, Eng., 
dated March 31st, 1906, which appeared 
in Weekly No. 113 of October 22nd, the 
department desires to make it known 
that the report was received at the de­
partment on October 8th, too late for 
the edition of the Weekly issued on the 
loth of that month, as four commercial 
agents’ reports previously received, were 
prepared for that issue, consequently 
the High Commissioner’s Report was 
published the following week, namely, 
in No. 143, of October 22nd.”

THE PEDLER.
"1 am well pleased with The Cana­

dian Grocer,” writes a Western Ontario 
subscriber. “Think you could do some 
good by stirring up a movement to raise 
the license on pedlers. They are hurt­
ing the country stores and doing the 
people no good, as their prices are high, 
hut people will buy of any pedier.”

The pedier is a nuisance. Everyone 
will agree with that except the pedier. 
lie makes a living in a dozen muni­
cipalities and pays taxes in only one, 
probably a very small amount at that. 
The storekeeper pays heavy taxes in 
' ne municipality and his trade is con- 
tined within a narrow area why should

the itinerant trader be allowed to de­
moralize the business of the settled mer­
chant f Municipal councils everywhere 
should look to it that their merchants 
are protected from unfair competition.

On the other hand it is up to the 
merchants to make a tight for their 
trade. They can do it and win out. 
They can push their tea trade by judi­
cious advei rising and good salesmanship. 
It isn’t manly or businesslike where 
opposition comes to simply stand aside 
and let the op|Hisition have its way.

The merchants should press the light 
in the first direction; get together 
and |iersuade the council to impose 
u]Min |iedlers such a license as will con­
serve the interests of the local mer­
chants.

WHAT CASH DISCOUNTS REPRE 
SENT.

The margin between buying tor cash 
and accepting the full credit terms re­
presents to many a merchant an amount 
with which he could be well satislied 
without figuring on any further net pro- 
lit from his business. How, in view of 
this, the importance of cash discounts 
can be overlooked is amazing. One docs 
not have far to seek to see evidences of 
their great potency as an element in 
successful modern merchandizing. Take 
the big departmental stores, for in­
stance, which are taking away by their 
mail order system a great deal of trade 
from the country merchants. Cash dis­
counts represent the greater part—and 
in some cases all—of their net prolit. 
That is how they are able to make 
prices which attract readily, and emu­
lation of their policy in this respect is 
the first step that the small dealer must 
take in placing his business on such a 
basis that the people of his district will 
prefer patronizing the home market to 
sending abroad. Competition at the pre­
sent day is so keen that the man who 
would attain success must figure close 
and hard, and pass by no short cut that 
presents itself. There is none that will 
curtail the distance which he must 
travel more than that to which access 
is gained by way of cash discounts.

In the majority of cases it will pay 
'the merchant to borrow money from the 
bank for the purpose of discounting his 
hills. It is easy for him to figure out 
how he is going to profit handsomely by- 
doing this.

From merchants at various points we 
learn that the trend of trade is more 
and more toward a cash basis. The pub­
lic has plenty of money and, generally 
speaking, asks for credit as little as pos­
sible. This is a satisfactory condition 
that should be nursed into greater pro- 
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portions each year, until the straight 
cash business is made possible. To reach 
this goal should be thej ambition of every 
merchant.

NOT BEER—TEA.
Beer, the ancient staple of the British 

people, is rapidly losing its place as an 
article of necessity to the daily life of 
the country. Great Britain is already 
one of the world’s greatest tea-drinkinu 
nations, yet recent statistics show such 
an increase in the imports of tea for 
home consumption, and such an enor­
mous decrease in the consumption of 
beer, that it is now asserted that the 
Briton is changing his national (lever­
age from I leer to tea.

A consular re|Mirt states that “Eng­
lish journals draw as a deduction from 
these figures that the habits of their 
people are improving.” Certainly from 
the tea dealers' point of view their 
habits are improving, and it is to be 
presumed that lenqie ranee advocate» 
will shout in triumph over the regenera­
tion of a people apparently lost in vice. 
But what of the authorities who affirm 
that the health of the lea-drinker is 
infallibly undermined and eventually 
ruined by the continued use of the cup 
that cheers hut not inebriatest Are 
they to lie ex|ieeted to sit idly by and 
witness the British |ieople sliding into 
national insanity or other awful doomf 
There must lie some who will awake to 
the possibilities of an event like this- - 
some who will safeguard the nation in 
this hour of jieril.

If the consumption of alcoholic bev­
erages is now so near extinction, where 
then is the raison d'etre e.f the Wo­
men's Christian Temperance I'uion amt 
other kindred organizations f Why con­
tinue their allegiance and confine their 
attention to a cause which is dead? 
Why will not they seek for new worlds 
to conquer, and become the saviours of 
the nation by the institution of a So­
ciety for the Prevention <tf Tea-Drink­
ing throughout the British Empire?

Mr. Alexander McLean. Canadian com­
mercial agent in Japan, according to an 
Ottawa despatch, thinks that Canadian 
firms should have representatives in Ja­
pan if they wish to witness an increase 
in their business with the Japanese. In 
effect, Mr. McLean says that it is hard­
ly likely that Canadian houses will no­
tice any large increase in their trade 
with the Orient unless they send agents 
there to represent them
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Markets and Market Notes
QUEBEC MARKETS.

1 O INTERS— i
Fish—Revised.
Maple Products—Advanced. 
Evaporated Apples—Advanced.

Montreal, Nov. 15, 1906. 
Jobbers report an active trade in 

general grocery lines. The market this 
week does not present anything partic­
ularly new of interest. Sugar remains 
about steady under the recent decline, 
business transacted in this line being 
fair to good. In canned goods nothing 
new has transpired. In teas, green 
particularly Ceylon and Indian, are re­
ported very strong, while low grade 
blacks are higher. A little more en­
quiry for molasses is noticeable. In 
dried fruits, the feature of the week is 
the arrival of the second and 'last 
steamer direct from the primary mar­
kets. This is the Jacona which brought 
a cargo of assorted goods. Currants have 
been again advanced. In spices there is 
a firmer tendency in the market. Cof­
fees are moving out slowly in some 
quarters, but in other sections a good 
trade is passing. Evaporated apples 
are higher again this week.

CANNED GOODS.—In canned goods 
the situation is absolutely without fea­
ture. Nothing new has transpired. 
Grocers who have not yet received their 
orders in full should soon be quite 
stocked. The shortage of strawberries 
is being felt in some sections. There 
is nothing new in tomatoes, nor in corn 
or peas. Fair trade is passing in these 
lines, but the size of any orders received 
is not large, owing to the fact that 
grocers have but recently received these 
goods for which they placed their order 
a few months back.

SUGAR.—Sugar is about steady at 
prices quoted. Beets were a little lower 
the beginning of the week, but the raw- 
markets have been up one day and down 
the other, so that the situation is not 
materially effected. Fair trade is pass­
ing.
Granulated, bbls. .............................................................. #4 30

" t-bbls .......................................................... 4 45
" bags...................................................................  4 25

Paris lump, barrels ......................................................... 4 05
" " half-barrels..................................................  4 95
“ “ boxes, 100 lbs...............................................  4 85
" “ boxes, 50 lbs.................................................. 4 95

Extra ground, bbls.......................................................... 4 70
* “ 50-lb. boxes........................................... 4 80
" “ 25-lb. boxes........................................... 4 90

Powdered, bbls................................................................. 4 50
" 50-lb. boxes....................................................  4 70

Phoenix.............................................................................. 4 30
Bright coffee....................................................................... 4 10

" yellow................................................................... 4 15
No. 3 yellow....................................................................... 4 15
No. 2 “   4 00
No. 1 " bbls................................................................. 3 90
No. 1 " bags................................................................ 3 8»

SYRUPS AND MOLASSES.—Rather 
more interest is noticeable in molasses 
and syrups, owing to weather being con­
ducive to more sales. The tone of the 
market is not effected.
Barbadoes, in puncheons.................................................. 0 30

" in barrels.......................................................  0 32
" in half-barrels............................................... 0 33

New Orleans................................................................  0 22 0 35
Antigua.................................................................................  0*30

Porto Rico............................................................................. 0 40
Corn syrups, bbls................................................................. 0 02

" 4-bbls.....................................  0 03
" f-bbls................................................................... 0 03
" S8*-lb. pails.............................................................1 49
" 25-lb. pails......................................................Xl 00

Cases, 2-lb. tins, 2 doz. per case...................................... >-95
" 5-lb. " 1 doz. "   2 40
" 10-lb. " * doz. “   2 35
" 20-lb. “ $ doz. "   ? 25

TEA.—China greens, but particularly 
Ceylon and Indian greens are reported 
exceptionally strong. The market is al­
most hare of Ceylon green, Hysons, for 
which there is a large demand. All low 
grade blacks are higher. Ceylon Pekoe 
Souchongs and Orange Pekoles have 
been advanced fully a penny a pound in 
London and Colombo during the past 
two weeks.
Japans—Fine ..........................................................  0 26 0 30

Medium ...................................................  0 20 0 23
Good common ................................................. 0 18
Common..................................................... 0 13 0 15

Ceylon—Broken Orange Pekoe .............. .........  0 20 0 38
Pekoes....................................................... 0 17 0 20
Pekoe Souchongs.....................................  0 15 0 20

Indian—Pekoe Souchongs.....................................  0 12* 0 18
Ceylon greens—Young Hysons ........................... 0 17 0 20

Hysons ......................................... 0 16 0 17
Gunpowders —..........................0 13* 0 14

China greens—Pingsuey gunpowder, low grade.. 0 11 0 15
“ " pea leaf---- 0 19 0 21

" pinhead .. 0 3) 0 35

COFFEE.—In coffee there is nothing 
new of interest to report. Jobbers re­
port a fair demand for all lines.
Jamaica........................................................................ 0 10* 0 11
java............................................................................... 0 18 0 3J
Mocha ........................................................................  0 191 22
ILio, No. 7   0 09* 0 10
vmtOB..........................................................................  0 10* 0 11
Maracaibo .................................................................. 0 11 0 13*

FOREIGN DRIED FRUITS.—The 
market continues interesting. Most 
lines quoted are still upward in tend­
ency. In California, the market for 
seeded raisins is now fully 50 per cent, 
higher that at (he time of opening. It 
is currently reported that more raisins 
were sold than were grown. Evidently 
too much faith was placed in the first 
estimates of the crop, which, as events 
proved, were far too high. In some 
cuarters to-day the crop is said to be as 
high as 60,000 tons, with a probability of 
being from 10,000 to 15,000 tons short 
of this figure. About the only Cali­
fornia article now left to lie sold is the 
prune. The market is firm at present, 
especially for forward shipments. Valen­
cia raisins are rather easier in tone. 
Spot stocks are very light. Orders to 
arrive are being booked at prices slight­
ly lower than now ruling. The second 
and last direct steamer, the Jacona, has 
arrived in Montreal, with a good cargo, 
which will be the means of filling num­
erous orders. Currants are again higher, 
the price having been advanced l-2c.
Valencia Raisins—
Fine off-stalk, per lb.................................................  0 08Ï 0 09
Selected, per lb........................................................... 0 09} 0 10
Layers, " ............................................................ 0 09J 0 10

Dates-
Dates, Hallowees, per lb ......................................... 0 05 0 06
Californian Evaporated Fruits—
Apricots, per lb...................................................................... 0 22*
Peaches, “ ..................................................................... 116
Pears, “.....................................................................  0 17

Malaga Raisins—
London layers........................................................................ 2 ?5
" Connoisseur Clusters "...................................................... 2 50

" “ 4-boxes.......................................... 0 80
Royal Buckingham Clusters,” J-boxes......................... 1 10

“ “ boxes............................. 3 50
Excelsior Window Clusters,”.........................................  4 50

" ” " is..................................... 1 30
26

Californian Raisins—
Loose muscatels, fancy seeded, in 1 lb. pkgs. ... 0 10 0 11

“ “ choice seeded, in 1-lb. pkgs— 0 10 011
“ “ 2 crown.....................................  0 08 0 08*
“ " 3|jrown............................................. 0 09
*' " 4 crown............................................. 0 09-

Prunes— Per lb.
40-508 ....................................................................... 0 08* 0 09
50-608....................................................................... 0 08 0 08i
60-70s....................................................................... 0 07* 0 08
70-808 ......................................................................  0 07 0 07i
80-90s....................................................................... 0 06 0 06;
90-lOOs............................................................................... 0 06
Oregon prunes (Italian style), 40-50s........................... 0 08;

“ “ 50-608 ........................... 0 07*
Oregon prunes (French style), 60-70s........................... 0 07 :

“ “ 90-lOOs............................. 0 Ot,
" “ 100 120s........................... 0 05

Currants—
Filiatras, uncleaned, barrels.................................0 < 8 0 0*
Fine Filiatras, per lb., in cases...................................... 0 0-

11 cleaned............................ 0 08 0 0.
" " in‘1-lb. cartons....... .............  0 0..

Finest Vostizzas “ ...........................................  0 08* 0 0b
Amalias “ ............................................  0 07* 0 Oi.
Sultana Raisins—
Sultana raisins, per lb............................................  0 08 0 I s

“ “ 1-lb. carton............................................. 0 1
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes.............................. 0 13
Four crown, fancy, 10-lb. boxes...................................... 0 Of;
Three crown...............................................................   0 05
Glove boxes, fine quality, per box.................................. 0 10
Fancy washed figs, in baskets, per basket.................... 0 20

“ pulled figs, in boxes, per box............................ 0 22
" stuffed tigs, " “ ............................ 0 28

12-oz. boxes.............................................................  0 06* 0 07

SPICES.—While nutmegs are cheap, 
the general tendency of all lines in thi- 
market is upward. Reports from prim 
ary markets indicate this, although 
prices locally continue without any ma 
terial change.

Per lb.
Peppers, black....................................................... 0 16 0 22

„ white ....................................................  0 25 0 3f
Ginger, whole........................................................  0 16 0 24
Ginger, Cochin.....................................................  0 17 0 17j
Cloves, whole ......................................................  0 17 0 32
Cream of tartar.....................................................  0 25 0 30
Allspice..................................................................  0 12 0 15
NutmegH................................................................. 0 30 0 55

PEELS.—Peels continue firm, a I 
though prices show no change.

Citron peel per lb ................................................. 0 19 0 J
Lemon peel, per lb..................................................0 1'* 011
Orange peel, per lb ............................................. 0 10* U 11

BEANS.—Spot stocks are very low 
Except for the holdings of a fe.v job 
hers, which are light, there are prac­
tically no lots of any size on the mai 
kel. Prices remain at last week’s fig 
ures.
Choice prime beans.................................................  1 5 » 1

EVAPORATED APPLES—Evapoi 
ated apples continue to advance. It i.- 
very diilicult to obtain anything lik. 
good sized lots, and under the circum 
stances dealers feel justified in askinv 
8 l-2c to 9c.

MAPLE PRODUCTS.—An active de­
mand prevails for all lines. Dealers 
report considerable enquiry for maple 
sugar, which is higher this week.

Maple syrup, bulk, per lb....................................... 0 07 0 (
Pure Townships sugar, per lb.......................................  0 1
Pure Beauce County, per lb...................................... 0 1

RICE AND TAPIOCA.—There is lii 
tie interest ill the rice and tapioca mar 
kets at the moment. Business bein 
done is not very large. Prices are un 
changed.

B rice, in 10 bag lots........................................................  3
R rice, less than 10 bags...................................................  3
C C rice, in 10 bag lots...................................................... 3
C C rice in less than 10 bag lots............................
Tapiora. medium near] ........................................... 0 07* <

RAW FUR. — The season f. 
raw furs is now just about openin. 
and dealers are anxious to receive ship 
ments from any grocers who have the
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skins to sell. Prices offered vary, ac­
cording to the size of the skins, whether 
large, medium or small.
Bear. black.................................................................  4 00 12 U0
Rai; oon ..................................................................... 0 50 1 50
Fisher. dark .............................................................  5iU 7 <0
Ottur. ilark ami tine................................................. 15 0 » 25 00
Marten, ilark............................................................ 300 5 0»
Mink, dark................................................................ 8 25 5 00
F.»x. red....................................................................... 17» 3 00
Lynx .......................................................................... 4 50 7 U
Weasels.......................................................................  0 10 u 50
Skunk ......................................................................... 6 •’O 1 50

ONTARIO MARKETS.
POINTERS.—

Dried fruits—Continue to advance. 
Valencia raisins anil currants Scarce 

mi spot.
Hut ter—Advanced.
All canned goods firm, 
lied clover, fancy—Advanced.

Toronto, Nov. In, l!)0fi. 
liiisiness in all lines of seasonable 

food stuffs continues brisk, but eol- 
i. i-iimis are a little disappointing in 
-line districts, This is largely due to 
llie fact that farmers, from one cause 
nr another, principally because they are 
-Mini of help and behind with their 
I all work, are not marketing their 
el nps.

I.ueally, dried fruits continue to ad­
vance. Sugar seems to be steadier. The 
canned goods situation is very firm. 
Hut this seems true of all food stuffs.

CANNED GOODS.—The tomato situ­
ai ion is very interesting. Whole­
salers report that already the con- 
Mimptive demand, especially north 
and west, is heavy. The . Can­
adian canners filled only 80 or 85 
per vent, of their orders, and they do 
i.nl seem to have been much heavier 
than Iasi year. The issue now turns 
a | » a; t he pack of the other cannera. A 
pretty careful estimate is that the total 
pack is a little larger than last year. 
Some of the outside canners who can 
afford to, are holding their stocks for 
belter prices, and there have been sales

■ I prices in advance of present ipinta- 
limis. Some wholesalers look for an 
advance after Christmas.

TEA.—Latest mail advices fro/n Lon- 
•i"ii indicate that the market for In­
dians is heavy, and for Ceylons slower 

iid animated. Locally prices are firm.
I’OEFEE.—The market is very quiet.

■ ■tel locally without feature.
si'fiAR.—The raw market is very 
rid, with a tendency to steadiness, 
ports of the European beet crop are 

d favorable, and the same is true of 
be American beet crop. Prices of re- 
- d are unchanged.

• Arif lumps, in 50-lb. toxes.............................................. 5 03
" in 100-lu. “ ........................................... 4 93

Lawrence granulated, barrels.................................... 4 38
heduath’s granulated......................................................... 4 38
Acadia granulated .......................................................... 4 33
L rlih granulated................................................................ 4 28
Phoenix................................................................................. 4 38
{•right coffee........................................................................  4 18
••right yellow....................................................................... 4 23
N o 3 yellow.......................................................................... 4 23
No 2 "   4 08

1 '•............................................................................. 3 98
(•ranulateU ami 100 lb. hag» 5c. lead ihauhbla

THE MARKET S-O N T A R I O

SYRUP AND MOLASSES. — The 
market is firmer. Prices are unchanged.
Dirk11*.....................................................................................................

Medium........................................................................ 0 S3
Bright ......................................................................... 0 28
l orn syrup, bbl., per lb.......................................................

" è-fcbls “ ......................................................
" kegs " ......................................................
" 3 gal. pails, each ............................................
“ lIE1, "
" 2-lb. tins (in 2 dos. case) per case................
M 5-lb. " (ini ...................
" 10-lb. " (ini
" 80-lb. " (in!

Molasses-
New Orleans, medium.............................................. 0 30

“ " Ibbls.....................................  0 30
Barbadoes, extra fancy............................................  0 40
Porto Rico....................................................................  0 45
West Indian...............................................................  0 30
Maple syrup-
imperial qts.........................................................................

5-gal. cans, per gal...............................................................

0 35 
0 42 
0 U 1
0 (3OUI 
1 4 
1 0i 
1 15
8 40
8 35a 25

0 35 
0 35 
0 50 
0 60 
0 35

0 87* 
0 95 1 00 
0 75
4 50
5 1U
5 60
6 00

Barrels, per gal 
5-gaL Imp. brand, per can.,
1-gal. " per case. 
l-gal "
«gts. "

DRIED FRUITS.—Prices continue h» 
advance somewhat. Currants ami rai­
sins are scarce on s|x>t. Some houses 
have been unable to (ill all their orders.
Prune» Santa Clara—

Per lb.
90-lOOs,50-lb boxes .... 0 ail 60-7Us, 50-lb boxes 
80-90s ** .... 0 06 50-60s
70-8ÛS M .... 0 07 40-50» 25-lh ‘

30-40»

Per lh.
... 0 07 
... 003 
... 0 09 
... 0 10

0 21 0 22

.018 0 15 
0 03* 0 04

RICE AND TAPIOCA, 
are unchanged.

Quotations

Patna.......

Sago.........

Per 1 o.
0 13*
0 03*

U 03} 
0 03}

U 05
0 06

0 05* 
0 07*

U 06 6 07
0 07

0 07* 0 10
0 07

O07‘/3

PEANS.—Quotations are lower.
Bean», hand picke t, bush...................

" prime, No. 1 “ .......................
'* Lima, per lb.........................................

»7

......... 1 G5
1 55 

0 06J 0 07

SEEDS.—The only change is an ad­
vance in the price of fancy red clover. 
Supplies are scarce.

Alsike—
Fa. v) lot», pe* bush ................ ...................  6 50 6 75N ». 1.................................. 6 55
Nn. 2........................................ ................... 5 75 6 00
No. 3.................................. .............. 4 35 5 10

Red Clover—
.............................. 7 75

No. 1................................... 7 25
No 2................................................. 6 75

Note—25 lb. boxes *c. higher than 591b.
Candied and Drained Peels—
Lemon....... ... 0 10 0 11* Citron.......
Orange................  0 1 * 0 12
Fihs-
Eleuiea, per lb...................................................
Tapnets, “ ........... ..........................................
Currants—
Fine Filiatras.... 0 07* 0 < 8 Vostizzas.........0 081 0 194
Patras.................... <>'8 0 /

Uncleaned, Jc less. (
Sultana...................................................................\ o 10 0 12

'• Fancy .........................................................L......... 0 14
" Extra fancy .............................................. \   o 18

Valencia», selected.................................................\ .... 0 09*
Seeded, 1 lb packets, fancy ..................... ..........\  0 10

‘ 16 oz pack vis, choice......................... .......... I___ 0 091
î* 12 oz " “ .............................. V... 0 U8

Dates—
Uallowees........... 0 05 .... Fards choicest........................
Sairs....................  0 041 — " choice...........................
Domestic evaporated apples.............................................  0 • 7*

NUTS.—Prices are unchanged.
Almonds, Tarragona, pei lb.................................... 0 14 0 15

" Formigetta ............................................ Q 13* 0 14
" ehelledValencias.....................................  0 3 » 0 32

Walnuts. Grenoble, ....................................  0 14* 0 15
" Bordeaux, ** ..................................... 0 10* 0 11
" shelled................................................. 0 27 0 28

Filberts, per lb.......................................................... 0 i9* 0 li *
Pecans, per lb............................................................ 0 14 0 17
Brazils, per lb............................................................ 0 17 0 18

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish.................................................................. 0 08*
A I s, banners and suns ...................................................  0 08
Japanese Jumbo’s.............................................................. 0 08*
Virginia "   0 10

RPTUER.—The Jamaica ginger crop
has been a failure and there is conse­
quently a tendency towards firmer 
prices. !j . âi

Her lh
Peppers, blk.............................................................  0 16 0 20

r‘ white............................................................ 0 25 0 30
Ginger........................................................................ 0 18 0 35
Cassia.................................................................................... 0 25
Nutmeg.................................................................... 0 45 0 75
Clofee, whole............................................................ 0 29 0 30
Cream of tartar........................................................ 0 25 3 35
Allspice.....................................................................  0 22 0 28

“ whole .....................................................  Û 17 0 50
Mace ................................................................................... h 85
Mixed {tickling «pices, whole.................................  0 15 0 20
Cim auton. wh<de....................................................  0 17 0 20

“ ground .................  0 2d 0 2

Samples containing a large pviccntasre 
uf huck-liorii. catch tlv. etc., are at a 
hig discount.

Timothy.—
Machine thf* shed................................................. 1 65 18»
Flail th tshvd. might uuhul el...........................  2 00 2 3>

Rots containing seeds brinir from 
1 l-2c. to 2 1 -4c. a lh.

HIDES, WOOL AND FURS. Wool 
is slightly lower. Country hides are 1-4 
c. Iietter. Lambskins, horse hides and 
rendered tallow are advanced.
Hides, inspected, Dow» and steers. Nu 1..................... 0 111

" “ - ‘ No. 2.....................  0 lui
Country hides, flat, per lb., cured.................................. 0 1U|
Calf skins, No. 1, city................................... ..................... u 12

" " No. 1, country.................................................. Oil
Lamb skins — ....................... ............ 0 "0 1 00
Horse hide». No. 1 ............  ................................ 3 50 3 75
Rendered tallow, per lb...........................................  0 06; 0 U6*
Pulled wools, super, per lb................................................  0 25

“ " extr. ' .............................................. o 27
Wool, u.iwashed fleece....................................................... 0 15

'* washed fleece ................................................ 0 24 0 25

Raccoon......................................................
Mink, dark..........................................................

Fox, red.............................................................

Bear, black...........................................................
“ cul*» au 1 yearlings.................................

Wolf, timber.........

Weasel, white.......................................................

Fisher, dark....................................................
Skunk, black.......................................................

“ “ ah rt stripe 1..............................
“ “ long striped...............................

Marten. ...............................................................
Muskrat., fall........................................ ..............

4 50 
2 50

3 00

No. 1, Prime
1 4V 
5 U0 
3 00 
3 10 
5 U0 
5 50

12 00
5 00
2 7. 
1 25 
0 60 
l to6 00 
1 25 
0 90 
0 5020 00 
0 16 
0 2J 
0 23 
0 15

3 50

0 12

N. B. MARKETS.
St. John, X.H.. November 12th, IffOti.

Dealers are extremely busy, particu­
larly the wholesale grocer. His great 
dilliculty is to get the goods he has 
bought, with which to till his orders. 
The railways seem to be tied up. There 
is gr<;at delay even between here ami 
Montreal. Perhaps the greatest diffi- 
culty is in the case of California dried 
fruits, while one car came through in 
nineteen days, many cars are a month 
on the way. Considering the conditions 
in California, shipments have keen made 
piomptiy, except in the ease of carton 
prunes, the outlook is these will lie very 
late, owing to the difficulty in getting 
the cartons. Another difficulty the 
wholesaler meets, is in getting ears for 
outward shipments.

In the markets, raisins and currants 
are higher, and in short supply. Spices, 
particularly Jamaica ginger, hold at full 
values. Cream of tartar rather higher. 
Rice firmly held.

OIL.—It is all rush in burning oil. 
dealers trying to gel orders filled^ be­
fore close of navigation. Prices 
changed. A fair, steady sale for lub­
ricating oils. Gasoline continues a fair

i h
I t

i I
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ilviiiiiml. while in imlh these lineX this 
is tliv quiet season, slill there are often 
ings I'm- business now that there ini' 
not in t In- summer. Paint oii qinet. 
w i 1 li timi | trices ruling, ('ml oil in/fair 
receipt.

SALT. quite full stocks held in 
Liverpool coarse salt. Price: are firm 
Owing lo the high freights charged by 
the Winter port boats receipts, at 
least for some time, will be small. In 
line salt, business is quiet.

(..'ANNKJ ) COUDS. -- Vegetables, 
which are the big line, are very firmly 
held. Corn, and particularly tomatoes, 
rather light supply, that is looking for­
ward for the whole season. In fruits, 
full values asked. Strawberries, which 
have a good sale here, are high. Spring 
salmon continue to be received. This 
line particularly controls the market. 
Full values rule. Lobsters extreme. 
New oysters quoted, prices are high. 
One result of the agitation in American 
canned meats is that such lines as potted 
ham arc offered in two grades. Canned 
meats are lirm. In domestic tish. busi­
ness is rather dull.

GREEN Fit FIT. In apples, best 
stock brings full figures. Oranges con­
tinue ruling at full figures. Jamaieas 
quite reasonable. Lemons, while lower, 
are still high. Stock offered is good. 
Sale of bananas beginning to drop off. 
Crape fruit is becoming more popular. 
Some particularly nice Bahama stock 
offered. Bahama oranges also being 
pushed. Cranberries higher. Cape Cods 
about out of the market. Season ir 
Canadian grapes about over. Nice Ma 
laga stock offered.

DlilF.l) FHl"IT. Dealers find it dif­
ficult to keep track of the market. 
Market is almost bare of raisins. The 
few Yelaneias brought have been sold 
and no more to arrive. There is a fair 
stock of Malaga layer, though small 
boxes are short. There are no Malaga 
loose. About two cars new Californias 
have yet been received, and in loosel 
none to hand, and the quantity bought 
not large. Prices in all raisins higher, 
and market very firm. Currants are 
also short and fill all. Prices are high. 
But one car prunes yet here. The 
prunes in cartons are proving a taking 
line, only a very few here and further 
supplies will ho late. Dates and tigs arc 
firm. Peels are high, stock not large. 
Evaporated apples higher. In onions a 
full supply.

SUGAR.—While market is unchang­
ed. The situation is not a strong one, 
it affects sales.

MOLASSF.S.- There arc fair stocks, 
"except perhaps in fancy Barbadoes. In 
this line higher juices asked. The quan­
tity of Port Rico imported this year 
was not as large as usual.

FISH.—In fresh fish business is light. 
Biqiplies have been short. This has 
caused a firmer juice in finnan baddies, 
Dry cod, while ruling at quite high 
prices, are not so firmly held. Sujiplies 
have been coming to hand quite freely. 
Pickled herring are easy. Smoked, 
while light supply, have but limited de­
mand.

WESTERN ASSOCIATION NEWS
" The Canadian Grocer " the Official Organ.

Address all communications for this department to The Canadian Gbocek, 
511 Union Bank Building. Winnipeg, Man.

Winnipeg merchants are alive to the 
advantages to be derived by united ac­
tion through their Association, and last 
week a deputation representing all 
branches of the retail trade, waited on 
the City Council to exjdain their grie­
vances in relation to the removal of 
garbage. The denutation consisted of 
S. .1. Rothwell, Horace Chevier. M.L. 
A.. A. II. Lownian, Thornton Andrews, 
■I. F. Thomas. Norman Lindsay, C. L. 
( barest, .1. A. Parks and T. E. Mc- 
ltobiv. While the grocers and the but­
chers were the classes most interested, 
this deputation included representatives 
from the hardware dealers, clothiers, 
druggists and musical instrument deal­
ers as well.

Their request was that garbage should 
he removed from si ores by the city as 
it is done from private houses. The 
trade are willing to pay a special tax 
to have this work done by the city, as 
they complain that they cannot get 
satisfactory work from the carters and 
scavengers. Under the present system 
they cannot prevent the frequent de­
lays of which the health dejiartment 
complain, and they are, moreover, eom- 
jielleil to pay ruinously high prices for 
this unsatisfactory service.

The civic health committee of the 
t'ouncil promised to give serious con­
sideration to the representations of this 
deputation.

Mr. Uoulson has sent out a circular 
letter to delinquent members of the As­
sociation calling their attention to the 
fact that their dues for this year have 
not been jiaid. No doubt many dealers 
in the country are as yet unable to see 
any direct pecuniary benefits from their 
membership in the Association, but they 
should remember that time is required 
in work (lie miracles which some mem­
bers seem to expect. Since the Asso­
ciation was organized less than two 
years ago. it has gained recognition hv 
wholesalers and manufacturers as a 
representative body of retailers, and it 
has lieeii able to deal effectively with 
eomjdaints about selling to consumers 
and similar grievances. It is surely 
worth very much to the retailers to have 
an organization prepared to speak for 
them in negotiations with other branch­
es of the trade.

Members are not taking advantage as 
they should of the Association plan for 
the collection of overdue accounts. Win- 
nijicg dealers have been using the Asso­
ciation collection forms for months past 
with the very best success, and the plan 
works as well in the country as in the 
city. It is the best system yet devised 
for the collection of slow accounts with­
out antagonizing the trade unduly.
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MANITOBA MARKET:,
(Market quotations corrected by telegraph up to 1. 

Thursday, Now. 15. 1906.)

Christmas grocery trade is nov in 
full swing, and the local jobbing h. ses 
are very busy. As an instance ni du- 
volume of trade done by the Winnipeg 
wholesale houses, it might he menti u-,| 
Unit about a month ago, one local I. isc 
had orders on file for 4D cars of str. gin 
groceries.

Values are steady in most lines . cit­
ed below, but there is a steadily ttji .ml 
tendency in I he foreign dried ! nit 
markets. Evaporated apples arc l>n 
advancing.

CANNED BOODS. — The fealin. of 
the canned goods market is the -m- 
city of cohoe salmon. Local siqiqlies 
are almost exhausted, and it is <L ,iit 
ful whether any more can he obtained. 
We quote :—

FRUITS.
Group i-. >up 
No. 1. N 2*3

^gallons, per doz............................................. 3 24 3 2U
lib. " .................................. 2 49 44

Cherries—
red pitted, per 2-doz. case —.............. 4 73 4 78
red unpitted, “ “ .......................  3 73 3 7?
bla^k pitted, *' “ .......................  4 73 4 78
white pitted, 11 “ .......................  5 03 GS

Currants—
new. red, 2 doz. cases oer case.............. 3 8b 3 88
black “ “ .............. 4( 3 4 08

Gooseberries—
new " “ ..............4 53 1 tS

2 s, F. B., per 2-doz. case ........................... 3 58 73
3 s, " " ........................... 4 69 > *"• 4

Peaches-
2 s " ........................... 4 08 4 03
3's “ ........................... 6 14 >19

Damson, Is “ ...........................  2 63 . 78
Lombard, l's “ ........................... 2 73 »-8
Greengage, I s “ ........................... 2 83 . io

Pumpkins— „ ,
3's " ........................... 2 29 21

Pineapples -
2's, sliced, 2 doz. cases, per case ..................... 1
2's. whole, “ “ .....................
2J's, whole, “ “   To
2’s, grated, “ “ ..................... 5 ^

Raspberries—
red (new) " .................................. 3 <8 <3
black (new) “ .................................. 3 78 <3

Strawberries “ .................................  4 80 ;
gallon, per doz...................................................... =0

Blueberries, 2's, per case.................................................... * 9
“ gallons, "   10

Goodwillie's Goods.
Strawberries, per case................................................ jjn
Red raspberries, per case............................................. -
Red cherries, “ ,............................................ : (ÿ
Red currants “ ....................................................
Blackcurrants “  j**
Lawtonberries "  uu

VEGETABLES.
Beans—

golden wax, " .................................. 1 98 g
refugee. .................................. * % »

" crystal wax.............................................. 2 18
COri'e •• ................................ a 13 P»

PCa?No. 4) 2» 11 .................................. 1 «8
(No. 3) 24 " .................................. 2 18 13
(No. 2) 2 s sweet wrinkle............................ 2 28 23
(No. 1) 2's extra fine sifted.........................2 <8 73

Succotash— „ „„ -a

Beets— na
whole, "     -1”
sliced. " ...........................................
whole, 3-lb., "   ^

Spinach— » q ns
2's, per doz........................................  ......... 3 13 w
3's ' ....................................................  4 09 4 M
gallon, per doz.................................................. -•

Asparagus per doz..................................................... • 0



THE CANADIAN GROCER

A DOUBLE PROFIT
Royal Baking Powder Pays a Greater 
Profit to the Grocer Than any Other 
Baking Powder He Sells»
Profit means real money in the bank. It does not mean “ percenter--. which 
may represent very little actual money. A grocer often has the chance t sell either :

1. A baking powder for 45c. a pound and make a profit of 5. or 6c., or,
2. A baking powder for 10c. a pound and make “20 per cent o- :>ht,' which 

means only 2c. actual money. Which choice should you take >

Royal Baking Powder makes thf ustomer 
satisfied and pleased, not only with the 
baking powder, but also with the dour, butter, 
eggs, etc., which the grocer sells.

This satisfaction of the customc. is the foundation 
of the best and surest r ont in business—it is 
permanent. Do not rake the risk of selling a 
cheap alum baking (»wder ; some day the cus­
tomer may find o«r about the alum, and then your 
best profit in he customer’s confidence is gone.

Royal Baking Powder pays greater profits 
to the grocer than any other baking powder 
lie sells.

ROYAL BAKING POWDER CO.. NEW YORK
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Tomatoes-
per case .................................. « <9 l 7»

Beans golden wax........................................   J £8 1 93
• refugee......................................................  1 98 1 93

FISH
Salmon, Fraser River sockeye, per case......................  7 25

“ Skeena River, " “ ..................... 7 10
River's Inlet, “ " .....................  bop

“ Red Spring, " “ ..................... « 3U
" humpback, “ ....................... | 00
" cohoes, “ .....................  5 <o

(Prices are for delivery iu October November.)
Lobsters (new), i-lb. flats, per case................................ 16 50

“ “ 2-lb. tails, per case .............................. 10 d0
1-lb. tails, per case............................... 15 00

“ " flats, per case...................................15 50

M EATS.
Pork and beans I s, per doz............................................ J 25

“ 2 s, “   1 90
3 s. - ...................................  2 60

Ulark's 1 lb. plain, per case.................................... ..... 2 30

1 3 “ •' “ .............................................. 2 40
1 *' tomato sauce, per case ..........  .............. 2 3Ç

-• 3 •• •• •• .xxxx::: 240
" 1 " Chili “ ............................ 25
“ 2 “ “ “ ' ............................  1 9d
• 3..................................... ............................  J35

Soups, per doz........................................ ...................... J
Canned chicken (Man. Can, Co.) per doz.................. 3 25

" turkey “ “ .............. 3 25
“ chicken, per doz .............................................. 3 30
“ turkey “ ................................................. 3 30
“ duck ‘ ................................................ 3 30

Corned beef “ 2's “ .............. 2 80
1'b " ................... 1 60

" Man Can. Co. 2’s per doz. .............. 2 oU
Is " .............. 1 3o

Roast beef (Man. Can. Co.), 2's, per doz........................ 2 50
Is •* ...................... 1 3o

“ (Clark s). l's, per doz.................................... 1 55
“ “ 2's. “ .................................... 2 65

Potted meats, i's, per doz...............................................  0 55
Veal loaf 1 lb., per doz................................................... 1 25

1 lb. - ....................................................... 2 50
Ham loaf £ lb. “ ....................................................... 1 25

l ib. “ ...................................................... 2 50
Chicken loaf £ lb. “ ....................................................... 1 85

“ 1 lb. " ......................................................  3 50
Lunch tongue I s, “ ....... ..................................... 3 00 3 43
Sliced smoked beef £-lb. tins, per doz......................... 1 80

•• " 1-lb. tins, “ ......................... 3 10
“ 1-lb. glass, “ ......................... 3 35

Chipped . “ £-lb. tins, “ ......................... 1 45
“ 1-lb. tins, “ .......................... 2 50

" *• 1-lb. glass, “ ......................... 3 05
Sliced bacon, 1-lb. tins, “ .......................... 3 10

“ 1-lb glass, *' ......................... 3 25
Corned beef 1-lb. tins, per doz........................................  1 50

“ 2-lb. “ " ......................................... 2 65
SUGAR. Prices ;iiv steady since the 

leeeiil ileeline. We quote:

Montreal granulated, in bbls............................... 4 90
“ “ in sacks........................................ 4 85
“ yellow, in bbls....................................................  4 50
“ “ in sacks.................................................. 4 45

Wallace!turg, in bbls.......................................................  4 80
“ in sacks........................................................... 4 75

Berlin, granulated in bbls ............................................ 4 70
“ “ " sacks............................................ 4 75

Icing sugar in bbls.......................................................... 5 50
“ “ in boxes......................................................... 5 70
“ “ in small quantities...................................... 6 10

Powdered sugar, in bbls.................................................. 5 30
" “in boxes................................................. 5 50
“ “ in small quantities............................. 5 5

Lump, hard, in bbls......................................................... 5 60
“ “ in £-bb!s......................................................... 5 CO
“ “ in 100-lb cases............................................... 5 60

Raw sugar........................................................................... 4 50

SYRUPS AND MOLASSES.—Corn 
syrups a re reported to be in particu­
larly brisk demand from I lie country 
trade. (Quotations are :—

Syrup “Crown Brand, 2-lb tins, per 2 doz. case — 2 25
" “ 5-lb tins, per 1 “ — 2 70
“ “ 10-lb tins, per £ “ ----- 2 65
“ " 20-lb tins, per f “ ----- 2 60

‘ £ barrel, per lb................ ..........  0 034
" “ Sugar syrup. per lb..................... 0 03j

Beaver Brand. 2 lb tins, per 2 doz case......................... 3 10
“ 5 ‘ ‘1 “ ....................... 3 60

20 ,‘ “ Î * ....................... 3 20
Barbadoes molasses in £-bbls, per gal.................  .... 0 40
New Orleans molasses in £-bbls, per lb........................ 0 03£
Porto Rico molasses in £-bbls., per lb.......................... 0 04£
Blackstrap, in bbls., per gal.......................................... 0 31

“ £ “ “ ........................................... 0 33
“ 5 gal. bsts., each.....................................  2 25

< OFFEE.— No change in price since 
I lie decline in Rios noted in Inst week’s 
issue. We quote :—-

Whole green Rio, per lb.........................................0 10* 0 11
“ roasted “ per lb................................................. 0 15j

Ground roasted Rio......................................................... 0 16
Standard Java in 25-lb. tins, per lb.............................. 0 33
Old Government Java in 25 lb. tins, per lb................. 0 32

“ “ Mocha..................................................  0 32
Imperial Java, in 25 lb. tins, per lb............................... 0 29
Pure mocha “ " “ ............................  0 25

“ Maracaibo................................................................ 0 18
Choice Rio.......................................................................... 0 17
Pure " ......................... ..........................................  0 16£
Seal Brand (C & S) in 2-lb tins, per lb.......................... 0 32

................................. Mb " “ .......................... 0 33

Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................ 0 23“ 1-lb. ^ ......................... 0 14

MINCE MEAT.—There is a good de­
mand for mince meat at unchanged quo- 
tations.
Mince meat, 7 lb. piils. per lb..................................... 0 094

• 28 “ “ “ ..................................... 0 08!
“ “ 12 oz pkgs., per doz.................................. 1 05

FOREIGN DRIED FRUITS. — No 
change in active quotations since the 
advances in seeded raisins noted last 
week, but the entire foreign dried fruit 
list is firmly held, and advances would 
create no surprise. We quote :—
Sultana raisins, bulk, per lb........................................... 0 10

cleaned, ‘ ....................................... 0 111
“ 1 lb pkgs " ....................................... 0 14

Table raisins, Connoisseur clusters per case.............. 2 60
“ extra dessert, “ — 3 40
“ Royal Buckingham, " ..............  4 00
“ Imperial Russian *! .............. 5 25
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).........................................  3 35
" Connoisseur clusters, boxes (5£ lbs). ... 0 80

Valencia raisins, f. o. s .................................................. J 75
“ “ layers....................... .......................... 2 10

Trenor’s Valencia raisins f.o.s, per ease..................... 2 70
“ " selects “ .................. 2 85
“ “ layers “ .................. 2 95

California raisins, muscatels, 2 crown, per lb............ 0 09
•• •• “ 3 - ..............  0 094
•• “ “ 4 “ ..............  0 08!
" “ choice seeded in {-lb. packages

per package .................................  0 085
“ " fancy seeded in i-lb. packages

per package ................................ 0 09
•• " choice seeded in 1-lb packages

per package ................................ 0 lié
" “ fancy seeded, 1-lb. packages,

per package................................ 0 11£

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Nov. 15, 1906.

BUTTER—Market continues firm.

CHEESE—Little change in situation.

EGGS—Market strong. Prices unchanged.

PROVISIONS—Firm feeling in lard. Advance 
would not surprise. Smoked meats slow. 
Abbattoir dressed hogs quoted at $8.50 
to $8.75 per 100 lbs.

Almonds, per lb.......................   o I.
" (shelled), per lb.................................................  q <

Filberts .............................................................................  c
Peanuts, ............................................................................ 0 h,t
Jumbos............................................................................... 0 1
Walnuts, new.Grenobles, per lb..................................  o 1

" " Markets .......................................... o 1
“ “ shelled, " .......................................... 0 3

Pecans, per lb........................................................... 0 15 Or
Brazils, per lb..................................................................... 0 1

SPICES.—
GROUND SPICKS.

Pepper, black, in 10 lb boxes, per lb......................... o It
“ white, “5 " "   o 2

Cayenne pepper, in 2 and 5 lb. tins, per lb...................  0 2
Cloves, in 5 lb. boxes, per lb.......................................... 0 2
Cassia, 11 “ "   0 1
Allspice. “ “ “ ................................. 5 11£ 0 1
Ginger, In 10-lb. boxes, per lb....................................... 0 b
Mixed spice, in 5-lb. boxes, per lb................................ 0 2i
Mace, in 5-lb. boxes, per lb............................................ 0 7

WHOLE SPICES.

Black pepper, per lb .......................................................  0 i.
White pepper, per lb........................................................ 0 2
Cinnamon (ordinary), per lb....................................... 0 13
Cinnamon (extra choice), per lb.................................... 0 2
Nutm ;gs, per lb .............................................................. u 2
Cloves according to quality)................................. 0 14| 0 2
Ginger, por lb....................................................................  0 ]<
Allspice, per lb.......................................................... 0 08J 0 1
Mace, per lb....................................................................... 0 7
Mixed spices, for pickling.............................................. 0 L

“ ** 4-oz. packets, per doz......... 0 7
UOrOANUT. — Tu active demand . 

present. The shredded eoeoanut n 
pails is quoted at 16 l-2c. per lb., ami 
the feather strip at 17 l-2e.

BUCKWHEAT.—Quoted as before at 
•tl.TO per half sack.

RICE, TAPIOCA AND SAGO.—
Japan rice, per ib., cwt. lots.......................................... 0 U."

“ " 50-11). lots....................................... 0 Ofi
Rangoon rice, per lb................................................ 0 04 0 0t{
Patna “ " ......................................................... 0 04
Tapioca, per cwt.......................................................  7 50 7 77
Sago, per lb......................................................................... 0 Oij

POT AND PEARL BARLEY.—
Pot barley, per sack.......................................................... 2 50
Pearl barley, per half sack (49 lbs)................................ 1 75

" ** sack....................................................... 3 50

BEANS.—White beans, hand picked 
are quoted at $2.05 per bushel, the 3-1 h 
picked at -ft .80 and the 5-11). picked a I 
$1.75.

OATMEAL AND CORNMEAL.—
Rolled oats, 80 lb sacks, per sack ..................... ..........  1 tu

“ 40 " “   0 85
" 20 “ “   C 39
“ 8 “ “   0 22t

Granulated oatmeal, per sack....................................... 2 50
Standard, per sack............................................................ 2 35
Cornmeal “   1 60

Prunes 100-120 per lb.........................................................  0 06|
" 90-100 “ .......................................................... 0 07*
“ 80-90 “ .......................................................... 0 081
" 70-80 “ .......................................................... 0 08

Prunes 60-70 “ .......................................................... 0 04
“ 50-60 “ .......................................................... 0 09£
M 100-120 per lb........................................................ 0 09|

90-100 “   0 05
“ 80-90 "   0 05!
“ 70-80 “   0 064

60-70 “   0 06!
50-60 “   0 074
40-50 “   0 07}

Currants, uncleaned, loose pack, per lb....................... 0 074
" dry cleaned, Fitlatras, per lb............................ 0 07%
" wet cleaned, per lb............................................. 0 071
“ Filiatras in 1-lb pkg. dry cleaned,per lb — 0 08*
“ Vostizzas, uncleaned....................................... 0 081

Hallowee dates, new per lb............................................ 0 05J
Figs, cooking, in topntts, per lb.................................... 0 054

“ “ in sacks “ .................................... 0 051
" table, 1 crown “ ......................................  0 10
“ “ 3 ‘ “ ......................................  0 11
“ " 5 “ “ ....................................... 0 13
“ “ glove boxes, per box ................................ 0 094
“ square boxes (12 oz) per box............... 0 08t
“ “ 1 lb baskets, per basket....................... 0 15

Figs, cooking in taps and sacks..................................... 0 051
“ “ “ boxes...................................................... 0 051

Apricots, choice, in 25-lb. boxes,per lb........................... 0 18
Apricots, standard in 25-lb. boxes, per lb................ 0 17
Peaches, choice, per lb......................................... .... 0 171
Apricots, choice (new delivery about August 1),

per lb.............................................................................. 0 22
Apricots, standard (new delivery about August

1), per lb......................................................................... 0 214
Peaches................................................................................. 0 161
Pears, choice (halves), per lb.......................................... 0 16

“ standard “ “ ...........*.............................  0 15
Plums, choice (dark pitted) per lb.................................. 0 141
Nectarines, choice.............................................................. 0 16

CANDIED PEELS.—
Lemon, per lb....................................................................... 0 104
Orange “   0 10*
Citron “   0 18£
Mixed, in 1-lb drums per doz......................................... 2 10

NUTS.—In active demand for Christ­
mas trade at following prices :—
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WINNIPEG.
GREEN FRUIT.—

Winter Apples.
Famuse apples, per bbl.................................................... 5 5u
Snow apples, per bbl........................................................ 5 00
Fancy greenings and other green var . per bbl........... 3 5 i

" Baldwins an t red varieties, per bbl.................. 3 55
“ northern spies, per bbl......................................... 4 50
“ Jonathan (American) apples, per box............ 2 0)

Oranges and Lemons.
California Oranges ( Valencias),20( s 2oQs, per case

“ lemons, 300s-360s, per cas<\.................
Cranberries (Cape Cod), per b6TT~>*, .J..............
Bananas, per bun.....................\___V.........................  3 00
Malagagrap s, per keg ...........Ssvr/. .......................... 6 5*
Tokay grapes, per case..................................................... 3 00
Ontario grapes, red Rogers, per basket .....................  0 40

“ “ Niagaras, per basket ......................... 0 30
Vegetables.

Manitoba celery, per doz ............................................... 0 40
Native onions, per lb........................................................ 0 02£
Valencia onions (large cases), per case ..................... 4 00
Sweet potatoes, per bbl.................................................... 6 uu

6 25
10 00 

. 11 0)

NOVA SCOTIA MARKETS
Halifax, Nov. 13, 1906.

The local grocery markets are active 
and the prices fairly steady. There is 
a general complaint regarding scarcity 
of good butter, very little coming on 
the market at present. Dairy in tubs 
is quoted at 23 cents, and creamery 
prints at 27 cents. The receipts of 
eggs are light and are quoted at 22
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CAN UNITED FACTORIES

LIMITED
Head Office: TORONTO

LARD PAIL CANDY PAIL

TRADE IN TIN CAN GOODS DEAD ,

PICKLE PAIL

FACTORIES

Toronto, Newmarket and London

BRANCHES

Montreal. London and Winnipeg
SYRUP PAIL

JAM PAIL

The prejudice against goods packed in tin is becoming so 
marked that the Packer is being forced to the conclusion that he must 
do away with this style of package or the reputation of his goods will 
surely go down a peg in the estimation of the buying public. Dealers, 
who were the first to realize this fact (coming into direct contact with 
the Consumer) are continually expressing the view that the time has 
come when all articles of food such as Lard, Jam, Butter, Syrup, Candy, 
Mince Meat, Pickles, Biscuits, etc., etc., must be put up in wood pack­
ages such as

CANE'S NEWMARKET WOODENWARE
“THE STANDARD GOODS IN CANADA."

They are greatly superior to the “tin article”—being made of sweet, clean and natural 
wood—and are safe containers for foods of every description.

Read the following extract from a leading daily paper :
“The trade in tin can goods is dead ! The agitation on the subject has affected 
everything that goes into a tin. Fruit, meat, vegetables, fish—even thing. " 
Such was the statement made the other day by the managing director of a firm 
largely interested in tinned goods. The imports of tinned meals to the Albert 
Docks, London, from Boston and New Orleans for the months of June and July 
in 1905, as compared with those for the same months this year are eloquent. Here 
they are:—

June, 1905 ... 27,000 cases.
June, 1906 ... 4,000 cases.
July, 1905 ... 24,000 cases.
July, 1906—To dale - Nil.

Write for Quotations

THERE 18 NO PREJUDIOE AGAINST WOODEN PACKAGES
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rolls by 1 hr vase. Guaranteed fresh 
eggs sell at 40 to 4) cents in the green 
market. Cheese is steady at 14 vents. 
The jobbers here are anticipating an­
other decline in the price of sugar. Cali­
fornia raisins are piloted here at 0 to 
0 1-2 cents, and Valencia layers at 10 
cents. New figs in ten pound boxes are 
piloted at 9 cents. The Dominion Mol­
asses Company lias advanced the price 
of Fancy Jiarbadoes two cents per gal­
lon. The jobbing prices are : Puncheons. 
40c to die: 40 gallon Barrels. 33c to 34c; 
25 gallons. 36c to 37c. Lard is quoted at 
13 1 -2c to 13 l-4e.

FISH.—Newfoundland fish buyers are 
invading the Nova Scotia 6sh markets, 
and they are buying up all the avail­
able dry codfish. Robert Moulton, a 
prominent lisli dealer of Burges. New­
foundland. has been in Lunenburg tin- 
past week, and lie has succeeded in 
purchasing 12.000 pointais of codfish 
from \Y. C. Smith & Co., and Adams & 
Knickle. The price paid was about #0 
per quintal. Some schooners have been 
chartered to carry the lisli direct to 
Oporto, and the fish are now being 
weighed off and prepared for loading. 
It is also stated that Mr. Moulton has 
purelrased 6.000 quintals at Lahave.
The g....1 demand for fish in the foreign
markets is the cause of this speculative 
move. There was a slump in the price 
of mackerel in the Boston market last 
week, owing to the heavy receipts from 
Cape Cod. Most of the mackerel taken 
last week in the western shores of Hali­
fax County, were purchased by Halifax 
dealers, iced, and shipped direct to Bos­
ton. but they brought more than the

price paid to the fishermen who caught 
them. This will cause a temporary set­
back to the shipments here, until the 
Boston market shows more strength.

WINDOW COMPETITION.

The art of decoration and dis­
play is in its infancy in the gro­
cery trade of Canada. But it is 
developing rapidly and more in­
terest is taken in it every year. 
In this trade science of attrac­
tiveness the window is a first 
consideration. Window dressing 
is very often the clerk's work, 
for one man who has natural 
ability in this direction there 
are a dozen who may become pro­
ficient by an intelligent study of 
the subject.

The Canadian Grocer desires to 
encourage interest in window- 
dressing and has instituted a 
monthly competition with prizes 
of .+5. .f.3 and .$2.

Every grocer or dealer in food­
stuffs is eligible. All that is re­
quired is to address to the editor 
of the Canadian Grocer. 10 Front 
si. east. Toronto, a photograph 
of the window to be entered for 
j-he competition and a descrip­
tion of how it is dressed, naming 
the articles used, giving the name 
of the person who dressed the 
window.

David Churchill, Petrolea, has opened 
a grocery in his own block, lately oc­
cupied by C. K. Polly. Mr. Polly 
moving to larger quarters in the 
Wicked Block .

The Wee MacGreegor Company, To 
ronto agents for Skipper sardines, m 
their advertisement in this issue lax 
stress tqion the fact that these sardine.- 
are entirely different from the ordinary 
Norwegian sardines, there being an ab­
sence of the smoky flavor. They are 
claimed by eonnoiseurs to be equal to 
the finest French fish. The proof of 
the pudding is in the eating, thereof, 
and the Wee MacGreegor Company give 
everyone a chance to test the merits ot 
the goods. Write them for sample, 
mentioning ihe Canadien Grocer.

Flour, Grain, Hay, 
Pork, Smoked 
Meats, Fish, Etc.
SEEDS A SPECIALTY.

GEO. TANGUAY
Office : 48 St. Paul St. 

Warehouses : 33*35, 34-36 St. Andrew St.
QUEBEC

For the Holiday Trade

It is time to look up your stock of Holiday 
Goods if you are desirous of obtaining your 
share of the Holiday trade. How about

Cadbury’s Cocoa Butter
We are agents for this justly celebrated line. 
This is something every confectioner requires.

Or if it is something in Shelled Almonds 
or Shelled Walnuts that you want, write 
to us.

IVe have the best goods on the 
market, and our prices are right

C. A. Chouillou C0L Co.
14 PLACE ROYALE

MONTREAL

Eastern Township Merchants
Make a Comparison between 

Montreal and Sherbrooke 
Freights to your Town.

We give you Montreal Prices.

GET OUR PRICES BY MAIL

FISH, FISH, FISH
T. A. BOURQUE

Wholesale Grocers

SHerbrooKe, - - Que.



THE CANADIAN GROCER

CONDENSED OR "WANT” 
ADVERTISEHENTS

Advertisements under this heading, 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
. ents must be added to cost to cover postages, etc.

YZâBLY COHTBACT BATIS.
100 words each Insertion, 1 year..........................|30 00
" " " 6 months.............. 17 00
'• " 11 3 months..................  10 00

60 " " 1 ye»r ..................  17 00
" " ** 6 months.............. 10 01
13 " " 1 year........................ 10 00

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re­

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re­
quirements of the Canadian trade. Write fully, 
iiating territory covered, and giving references. 
Box tot, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (ftf.)

AGENCIES WANTED

PAPER BORDERS IN FASHION.
The following 's °r»-u n | ■ til •’ nett ion 

which is an authji 'y i :t irr IV . 
ialinns and will interest every dealer in 
wall paper:
fai inns anti « ill interest every dealer in 
border is in fashion, and we wish our an­
swer could reach everybody at onee and 
forever. The use of a border, whether 
ornamental or simple, is regulated by 
the character of the room and by the 
architectural proportions. Borders are 
always “in fashion.” Sometimes a fab­
ric for the wall or for doors or windows 
is complete without a border, sometimes 
it needs a border. It is like a picture 
which retinires a frame, simple or or­
namental. according to its character 
There are occasions when the architec­
tural character of a sidewall with mold­
ings and cornices eliminates the need for 
a fabric border on the fabric, hut the 
border is tliefe—it’s inwood. The lior- 
der is the emphasized frame.

< apt. Thnina» Wallace of Wallace 
Bros.. Woodbriiltre. has returned from 
a visit to the Cobalt region.

/'"'OOD Canadian agencies required by energetic 
v i man with best personal connection in Bristol 
and district. Reply " Bristol," care of Macl.ran 
Publishing Co., 88 FleetSt., London, E.C., Eng

'ENTLEMAN with established trade in Maritime 
I Provinces, Magdalen Islands and Newfoundland, 

wants agency lor wholesale grocery firm ; also 
open to represent reliable feed, mill and grain expor­
ters; address box 126 CANADIAN GROCER, 
Toronto or Montreal. (45)

BUSINESS CHANCES.

4iqty,£x/'T —A SOLID brick store and separate 
* tJO dwelling, storehouses, stable and 

drive shed, together with the good­
will of an old established general store, situated about 
10 miles from Toronto. The postoffice is in the store, 
which docs a yearly business of $7,000 to $10,000. 
This is sacrificing the property, but ihc owner is 
giving up snd the property must be sold. No reason­
able offer as to terms will be refused. National Trust 
Company, Limited, Real Estate Department, 22 King 
Street East. [47]

KING POWDER
We are making a 
generous offer to 
the Retail Trade, 
to still further in­
crease the sale of 
GOLD STANDARD 
BAKING POWDER 
“ Guaranteed - the - 
Best.”

SITUATIONS VACANT.

PRUIT, etc.—-Wholesale or Retail—Wanted by smart 
V experienced man, willing to take any berth ;

highest references. C. W., 130 Shuter St.,
Toronto. (46)

FOR SALE.

WING to ill health Mr. Pritchard of Newbridge, 
Ont., is offering his general store, stock and 
business for sale, A first-class country stand. (46)

SITUATION WANTED.
PXPERIENCED traveller; good salesman; seeks 
12, situation. Box 127, CANADIAN GROCER, 
Toronto.

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

PERCY P. DAVENPORT
622 McIntyre Block, - - WINNIPEG, MAN.

Square your accounts

If you are selling 
Baking Powder and 
wish to satisfy 
your customers, 
and make increased 
profits, we can in­
terest you.

Before buying

SALT
Write us for quotations and we 

can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man.

Drop us a postcard 
for particulars

THE CODVILLE- 
GEORGESON CO,

Limited

Dept. C.C. 

Wholesale Grocers 
WINNIPE6, - MAN.
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FRESH PORK SAUSAGE
JUST THE LOSE FOR 

COLD WEATHER 
TO INCREASE YOUR SALES

Our Sausage are noted for 
Quality and Flavor.
Put up in 25 and 50 lb. Bas­
kets. Expressed to all points.
Let us add your address to our 
Standing Order List.

THE PARK BLACKWELL CO.
PORK AND BEEF PACKERS LIMITE0

TORONTO

English Brawn
OR

Potted Head Cheese ;
A very Seasonable Dish and a 
Good Seller on the cooked 
meats counter, l’ut up by us 
in 5. 10 and ‘20-pound pails.

CLEAN, WHOLESOME and DELICIOUS

Shipped by Express 
Promptly upon Receipt of Order.

F. W. FEARMAN CO.,
HAMILTON L,"m

rt t
t 
t

» 
t
u

Corona

FLAT SHOULDER BACON
BONELESS

Can be easily sliced for frying, 
broiling, or boiling.

Mild New Sugar-Cure
Wrapped in Parchment

and the price is right—12 cents 
per pound.

Try a sample order.

We have no retail stores.

The Montreal Packing Co.,
MONTREAL, P.Q. Limited

t t t t t t t i
$

*s

Take Care of Your Sausage 
Orders

That We Can Do

Send You Sausage Trade 
That We Can Do

N.B.- Sausage is our specialty, and sharp 
grocers know it. -

0WANc°
^fBACONjj

THE WM. RYAN CO., Limited
70-72 Front St. East, TORONTO, ONT.
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN.

The cheese market is at present in a 
very mixed state, recent country mar 
kcts show an apparent considerable de 
dine in prices, it must, however, be­
taken into due consideration, that the 
quality has now also considerably de 
teriorated, as present offerings are 
mostly of November make, which is al­
ways more or less faulty in quality.

Most factories are now closed for the 
season and only those receiving a suffic­
ient quantity of milk, are enabled to 
make a few cheese, but, owing to feed 
and weather conditions, the quality of 
these cheese is naturally inferior to the 
September and early October make and 
they should therefore not he classed in 
price or value with the better quality 
of goods made previously.

Our supplies at present consist of 
three distinct finalities, viz September 
and early October make, late October 
make, and November make, and each of 
these arc quoted differently, however, 
current receipts being the lowest priced 
cheese, have more or less influence on 
the market quotations as the better 
grades arc at the moment neglected, and 
only when the lower priced goods are 
cleared off the market and a new de­
mand for ‘‘finest quality" comes on. 
will we again sec higher quotations.

The statistical position is as strong 
as ever, our stocks in Canada are very- 
light as compared with previous years, 
but meanwhile, the visible supplies in 
Great Britain are considerable and 
some of the large houses there seem to 
hope, that they may he able to shake 
out some of the weaker holders and get 
possession of their goods bv taking up 
maturing drafts, this is a game of 
“the big fish eating the little ones." it 
does, however, not affect the real situ 
ation in the long run.

Receipts in Montreal were last week 
08.857 boxes of cheese and 7.002 pack­
ages of butter, against 00.849 boxes of 
cheese and 10.020 packages of butter for 
the same week of last vear. or a total 
since Mav 1st of 2.220.325 boxes of 
cheese and 567.062 packages of butter, 
as compared with 2.100.008 boxes of 
cheese and 725,383 packages of butter 
for the corresponding period of last 
year.

Our exports were last week 55,08:1 
boxes of cheese and 482 packages of 
butter, against 41.703 boxes of cheese 
and 774 packages of butter for the same 
week of last year, or a total since May 
1st of 2,105,062 boxes of cheese and 
300.418 packages of butter as compared 
with 1.099.400 boxes of cheese and 550,- 
371 packages of butter for the corres­
ponding period of last year.

These figures show an increase in the 
receipts of cheese of 38,327 boxes and 
an increase in the shipments of 100,100 
boxes, leaving a decrease in the stocks 
of cheese in Montreal of 07.839 boxes 
as compared with the same date of last 
year, but stocks at country points arc 
so very much less this year, that it is 
a safe assertion, that our stocks in 
Canada are 150,000 to 200,000 boxes 
less than a year ago

In butter we find a decrease of 157,- 
72d packages in the receipts and a de­
crease in the shipments of 180,053 pack­
ages, which would leave an apparent 
surplus of 32,232 packages in our stock' 
at present as compared with the same 
date of last year.

But butter is different from cheese, 
the latter is ruled by the exports, or 
by the demand from Great Britain, 
while the former is more or less depend 
ent on the home consumption. We have 
in previous articles given our opinion, 
that butter has this sea-on been largely 
shipped into Montreal and that other 
consuming points in the Dominion of 
Canada were cut short in their supplies 
in consequence.

Recent developments have fully con­
firmed this theory instead of larger sup 
plies of butter on the Montreal market 
we arc actually short of local require 
ments and late country markets all 
showed a substantial advance in prices, 
caused largely by outside orders from 
western and country towns. Quite a 
lot of butter, both dairy and creamery, 
was sold to Toronto and other inland 
towns, both dairy and creamery butter 
was brought bark from England and 
sold here at a profit to go West, all of 
which shows a shortage of supnlies in 
places outside of Montreal and the situ­
ation seems therefore quite healthv. at 
any rate, we are now quite independent 
of the export trade and will need our 
supplies for the home consumption

OUR OLD COUNTRY LETTER.
88 Fle*t Street Iz»n4 n. F C

November 3rd. 1906.
Supplies of Canadian cheese continue 

to come to hand in large quantities, 
but the demand is so poor as to make 
the volume of trade transacted on the 
s|>ot very small. Buyers are showing 
no great desire to come in and hay. 
Even when they do come along, sellers, 
despite the general dullness of business, 
are not over hasty in making conces­
sions. Probably they are hearing in 
mind the fact that future supplies from 
Canada cannot continue on the same 
scale as at present, and are keeping 
supplies in warehouse against future re­
quirements. Judging from the half­
hearted manner buyers have heen mak­
ing purchases for some while past, one 
cannot help thinking that they have 
been adopting a hand-to-mouth policy, 
and that their supplies on hand are 
small. In this ease, sellers are wise in 
declining lower prices. As might be 
expected, cable advices from Canada 
are tending upwards. Spot quotations 
range from 62s. to 64s. The quality of 
Canadian cheese on arrival is. taken al­
together. good, but one or two retail­
ers say that by the time it reaches them 
it shows signs of staleness. This, of 
course. Canadians cannot prevent. It 
is the result of speculation over here.
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Although the demand for butter has 
been better during the past few days, 
the demand for Canadian has shown 
little improvement. For choicest par­
cels sellers are endeavoring to make 
114s., but the response is far from good. 
Supplies, however, are not large. Fair 
quantities ot Australian. ns well as id' 
Siberian, are on hand, and these suffice 
to keep things going. Choicest Siber­
ian makes 104s., with lower grades 
fetching anything from 04s. to 08s. This 
second grade butter is not clearing very 
fast. Siberian butter is very popular 
on this market, and it is wonderful what 
strides this industry has made within 
the past few years. Australian butter 
of choicest description is making 114s.. 
with occasionally 116s. This is the new 
season’s product.

Canadian bacon is in an unhappy 
way at the moment. Trade in Contin­
ental bacon has fallen off during the 
week, and this has had an adverse effect 
upon the market generally just at a 
moment when stocks of Canadian were 
beginning to accumulate. Prices have 
dropped something like 8s.

PROVISION SITUATION.
The Old Country market is not attrac­

tive to the Canadian Packer. Bacon­
selling there now at 54s cost ,56s or 60s. 
Then the Christmastide is approaching 
when the British public expects some­
thing other than pork. The largest 
Canadian exporter sends forward 
normally 1.000 to 1.200 boxes of hacon 
a week and in anticipation of Christmas 
the cure for the week after next will be 
cut to 500 and for the next month the 
same.

The packers will turn their attention 
to the domestic trade and put away 
some stock for the early spring trade.

. Farmers have not taken kindly to the 
decline in the price of live hogs, but they 
are coming to see that just before 
Christmas is not the time thev can hold 
with any hope of a rise. Last
week deliveries were a little below 
normal and Montreal got most of them. 
This week indications are that deliveries 
will be freer. Prices are down to a 
basis of $5.40 to $5.50 f.o.b. country 
points. One large packer quoted $5.30 
to $5.35 and another $5.50 to $5.75. 
Stocks of domestic products are not 
very large.yet and demand is very good 
for the time of the year.

A winding-up order has lieen granted 
by the courts in Montreal in the case 
of the Colonial Creamery Company, of 
that city. The company has branches 
in Quebec and Sherbrooke, but the plant 
in Quebec is the only one running now. 
Jt is said that lack of capital caused 
the trouble, the company being but a 
young one. The stock is placed at 
$20.000.
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BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HALIFAX, N.S.___

SALT SALT
Table. Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels. Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AGENT FOR THE DOMINION SALT AGENCY

DUNN PORK FACTORY FOR 
SALE

Sealed tenders marked, “Tender for Dunn Pork Fac­
tory,"' will be received by the undersigned up to noon 
on Monday, 19th November, for the factory buildings, 
plant and premises and goodwill of the F. B. Dunn 
Packing Company, Limited, situated on the line of 
C.P.R. at Fairville, about a mile from the city of Saint 
John. N.B. The works are new and up-to-date. The 
goodwill of the business and all tools and delivery 
wagons included with the property; also a supply of ice 
now in store, sufficient for the ensuing season's opera­
tions. Ice is obtained from a pond on the premises in 
quantities sufficient for the business. The highest or 
any tender not necessarily accepted. For further par­
ticulars apply to the undersigned.

Barnhill, Ewing & Sandford
Solicite rs.

Dated at St.John, N.B., 5th September, 1906.

BUTTER—EGGS
BUYERSW‘anTsELLERS

Correspondence solicited from OHTABIO, 
MANITOBA and LOWEB PB0VIHCE8.

Merfwi, Marshall & Co.
Wholesale Produce Merchants,

TORONTO.

ROOMS
RUSHES
ASKETS

WOODEN ll/ILLOW 
ARE VI ARE

Paper Bags I § 
Wrapping Paper I $ 

Grocer’s Sundries

WALTER WOODS & CO.
Hamilton and Winnipeg

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

PROVISION AND
MONTREAL MARKETS.

PROVISIONS.—There has been m> 
change in 1 lie situation since last re- 
jxiii. Ihtsincss is saiil to be only fair,
I lie mriKiver last week nut being as 
la I ire as expected. Prices continue 
without change.
Lard, bure tierces ; ; ; ; ; •itiï Ô Ü 0 lit

.........20-lb. pails, wood (104) 0 121 0 124
“ eases, 10-lb. tins, 60 lbs. incase 0 12]/..

“ 5-lb. " .... 0 12:,
•• “ 3-1 b. " .... 0 12f

Lard, Boar s Head brand, tierces, per lb.................  0 t9i
•• " i-bll .perlb................... 0 OH;
•• “ tube................................... 0b9;

Cases, 20 3-lb. tins, per lb....................................... 0 10»
" 12 5-10. tins “ ......................................... O b i
“ 6 10-lb. tins “ ........................................  g 101

2C-lb. wood pails, each ................................................ « LU
20-lb. tin pails, each....................................................... 1 w
Wood net, tin packages, gross weight—
Canadian short cut mess pork......................... ou VA» w
American short cut clear .............................. • ■ 'f* XX
American fat back..............................................  23 00 23 50
Breakfast bacon, per lb..................................... •••• 0 lo
................................................................................. 0 144 0 15
Extra plate beef, per bbl..................................... 12 50 13 00

! SITTER. Demand for butter this 
week lias been very good, fresh receipts 
"ding into consumption as rapidly as 
obtained. There is no aeeumulation 
of the finest butter and supplies of held 
creamery are being drawn upon to meet 
the demand for a lower priced butter 
than the absolutely fresh article.
Choicest creamery, salt, 56 lb. boxes............................ 0 254

“ “ pound prints............ .................... • 0 26
Medium creamery..................................................  0 23 0 23-2
Western dairy .....................................................  0 20 0 i\

CHEESE. This week the feeling iit 
the cheese market is slightly easier. Ex- 
I oi l business is very small, but the local 
demand continues good at prices quot­
ed. November make is half a cent lower 
titan other cheese.
Ontarios, September make .................................... 0 134 0 14

“ Ocio-er make............................................ 0 13 0 134
Townships, September make...................... ... 0 13 0 13j

“ Octoi er make ....................................... 0 13 0 13i
Quebec», September make......................................  0 13 0 13*

“ October make .................................  0 13 0 134
EtitiS.—Fair to good demand prevails 

for. eggs. Orders received are not large, 
merchants not wishing to carry too 
large stocks with 1 lie market in its pre­
sent condition. Prices remain about 
the same as formerly.
Fresh selects, doz............................................................ 0
S'orage “ “ ............................................................ y *4
Fresh Xn. 1 “ ............................................................ ^ 23
Storage No. 1. doz ......................................................... r 22

MONEY.—Denmml is good at prices 
quoted, but supplies are small and con­
stantly diminishing. It is expected that 
stocks will be quite exhausted before 
the arrival of the new crop next year.
White clovttr comb honey ......................................  0 1& 0 16
White clover, extracted tins.................................... 0 1J 0 1U4
Buckwheat ......................................................................... 0 09

DAIRY MARKETS.
TORONTO MARKETS.

PROVISIONS. Prices remain fair-4 
lv steady at last week’s quotations. 
Laid continues tiiur, with tubs l-4c 
higher. Beef is higher.

Long clear bacon, oer lb........................
Smoked breakfast bacon, per lb...........
Roll bacon, per lb..................................

....... o ni U 12
0 16
0 12
0 15
0 15
0 14

Shoulder hams, per lb............................ 0 114 
0 16*

“ pea meal..................................... .... 6 164 0 174 
22 0U
23 00
0 112 
0 122 
0 122 
0 09

Lard, tierce», per lb................................ ....... o 114

....... o 124

Plate beef, per 200-lb. bbl...................... ....... 11 00
....... 6 50

12 0)
7 25
6 50
7 50

....... 4 00 5 U0
0 08

....... n 10 0 11
8 50
0 10

BUTTER.—Tin market is about ;
cent higher than a week ago, hut the 
opinion prevails that the advance will 
not hold. It is argued that the cheese 
factories are closing and more milk will 
be directed to the creameries and more 
will go to make dairy butter.

Per lb.
Creamery print»................................................... 0 26 0 28

1 ‘ solids, fresh..................................... 0 244 0 26
Dairy prints, choice............................................ 0 «2 0 23

“ tubs, croice.............................................  0 22 0 23
Baker's butter..................................................... 0 19 ® 20

EtiGS.—Practically no strictly new 
laid eggs are coming in, such are being 
2Sc to 30c. Other kinds arc unchang­
ed in price. The market looks good. A 
decline is not anticipated this side of 
( hristmas.
EYP&nhcUïnewlai,‘l. . . . . . . . . 8» 8»

SEiSc-d ................................... ... o«
" splits ....................................................................... 0 18

(’HEESE.- Prices are a little easier.
Cheese, large .................................................. 0 18i 0_134

“ “ twins........................................................... u 13j

POVLTRV. The market continues in 
an unsatisfactory condition. Demand 
has not awakened. Receipts this week 
have been a little light and if the rold 
weather lasts it will stiffen things up. 
Prices arc unchanged.

Live Weigh».
Old fowl....................................................................... 0 05 0 06
Ducks ..................................................................  0 » 7 0 08
Young chickens........................................................  0 07 0 08

Dres’ed weight.
Old fowl.......................................................................  0 06 0 07
Ducks........................................................................... 0 19 0 10
Young chicken»......................................................... 0 19 0 10
Geese ......................... ............................... 0 18*009

It’s Mince Pie Time
flake a prominent display of

Clark’s flince fleat
and you will be astonished at the quantity you 
will sell. There’s a lot of Mince Meat used ; the 
better the quality, the more you’ll sell.
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Jams, Marmalades, Sealed Fruit in Glass 
and Mince Meat

Made for 77 years in Manchester, Eng. 
Now made in Canada.

Always guaranteed to be right. 
Absolutely free from adulteration. 
All pails gold lined.

WRITE FOR PRICE LIST AND QUANTITIES

Wagstaffe, Limited
HAMILTON, ONT.

Condensed MILK
307» Profit

FOR
The .Dealer

Satisfaction 
for the Consumer

The steadily increasing demand for 
Reindeer Condensed Milk, is the public 
seal of merit, the dealers warrant to 
stock up.
Truro Condensed Milk Co., Ltd. Truro,N.S

Nicholson & Bain, Galloway & Parnell
WINNIPEG and CALGARY

Are You Losing Money 
Trying to Save Money?

It is false economy to wrap parcels up 
cheaply.
Cheaply wrapped parcels may go from 
your store all right, but by the time 
Mrs. Buyer reaches her home the 
parcel is all grease-spotted on the out­
side and she doesn't like it.
Real economy on your part would be 
to get in a supply of our

Oval Wood Dishes
They are inexpensive, strong, neat and 
can be used on many occasions. Have 
your patrons satisfied. lTse our Dishes.

GRAHAM BROS., Kinmount, Ont.
Agent Maritime Provinces

W. S CLAWSON A CO , 11-12 South Whirl SI.. St Joho. 1.1. 
Quebec, W. i. EUE. SO Oman St Ollawa.
Ontario, ■cEACNEII A McPHERSON 23 Scott St.. Torooto. 
Winnipeg, A. E. ROT, 150 Portage Aw. East. WMgtg.

DAIRY PRODUCE AND PROVISIONSThe Canadian Grocer

THEAsk Your Wholesaler to 
Tell You About

GUARANTEES

ALL ITS TINNED MEATS

Corned Beef, Roast Beef, 
Chicken, Tongue, Potted 

Meats, etc.

YOU RUN NO RISK

selling agents

vancouver

34c
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lr Maple SyrupS
ff Maple Sugar 1
lieoH FECTIOHEDyM

SPECIALTIES IW 
ip|JRE Fruit JAKsi

Specialties, Pure Fruit Jams and

The money you spend 

for a postal card will bring 

you by return mad.

OUR NEW CATALOGUE
for 1906-07. It is beauti­

fully prepared, printed in 

colors, and contains a full 

list of all our Maple Syrup, 

Maple Sugar, Confectionery 

Jellies, and many other lines.

The prices are all there, and there are illustrations on every 

page. You will need this, so

WRITE FOR ONE TO-DAY DIRECT
f

There’s no time like the present.
All jobbers handle our goods.

SUGARS, LIMITED
Head Office: 
MONTREAL

Branches
Everywhere

34d
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These Are THE Goods
Following are a few of our lines :

“Diamond” Brand Maple Syrup
With the true smack of the Maple about it.

“Twin Block” Pure Maple Sugar .
That has stood the test of the Government analysis.

Maple Cream Hearts
Those delicious maple goods that you have heard so much about.

The Big Four
The best selling package goods on the market. Retail at 10 cents.

Nut’y Creams
A new departure in the candy line. Novel and attractive package.

Fruit’y Creams
Another rapid seller.

All of the above, besides a great many other lines, are obtainable from 
jobbers in all parts of Canada. Place your orders with them early. These 
are the goods for the Christmas trade.

SUGARS, LIMITED
Head Office: Branches:

MONTREAL In Every Large City
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We Don’t Wonder why so Many Grocers Have Sent
US THEIR ORDERS FOR OUR

“VICTORIA” BRAND JAPAN TEA
We know it is the right kind of tea a grocer wants, 

and which he is sure to get every time.
We sell an enormous quantity of “Victoria” brand, 

but would like every merchant to try it. t We know by ex­
perience that it is a “customer getter.”

How is your Stock in Fruits ?
We have now in stock, the most complete assort­

ment of fruits, ever held by a wholesale firm.
Malaga Raisins in 22-lbs. and 5 1-2-boxes.

Valencia Raisins
California Raisins 

Seeded Raisins 
Currants.

Prunes, Evaporated Fruits, Figs, Dates,Nuts, Peels, etc.
All guaranteed 1906 crop. No Old Stock.

PRICES ARE EXTREMELY L-OXAZ

Canned goods in quantity and quality
of the best known brands, either

FRUITS, VEGETABLES, MEATS, FISH, Etc
If in want of any, write us for prices

We have just been appointed agents for the famous

HIAWATHA LYTHIA WATER
The leading table water of United States and Western Canada. We have just received a first 
carload and are now ready to quote. We also have in stock another carload of

“HIGH LIFE” LAGER BEER
The product of the oldest Brewery of Milwaukee. This beer has its place on the best tables 
and should prove a good seller.

TRY A FEW DOZEN

LAPORTE, MARTIN & CIE, LTEE.
MONTREAL
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À TRIO WORTH TRYING
“Swiss Food”

On the market nearly *20 years. Enjoys 
enormous sales. Is pure and healthful. 
Yields big profits to grocers.

«Beaver Oats”
(Premium 776)
Big package. Delightful eating. Easy 
selling. Premium includes Cups, 
Saucers and Plates—genuine china. 
Twenty 5-lb. pkgs. in case.

“McIntosh’s Crown 
Brand Rolled Oats”
Best bulk flake oats to be had. 
Uppermost quality. Sold where 
shown. Reasonably priced.

Get In an order. It*» ordering time!

P. MclNTOSH & SON, Toronto, Canada

BEST BAKERS'FLOUR IN THE WORLD
is produced by the perfect union of skilled 
milling and tine wheat. This ideal is 
thoroughly realized in

PURITy FLOUR
It contains nothing else than the very choicest 
Manitoba Hard Wheat. The Wheat itself is 
made into flour by the most skilled and 
scientific millers in the best improved milling 
plant in the world.

i

Western Canada Fleur Mills Ce.,

# nuira»

Mills it
WINNIPED, 600ERICH ind BRANDO*

Toronto Office:

Long Distance Phone Main 6060 

Phone in your Orders at our expense

For Superior Bakers’Trade PURITY FLOUR 
is without a peer in the Great Dominion.

LIMITED

Flour from the Hard Wheat Belt
Brandon has been known as the *' Wheat City ” 

from the very early days, because it has grown up in 
the centre of the best wheat district in Manitoba.

That means that our big modern mill grinds the 
best wheat that’s grown in Canada. You can’t get 
away from that.

Try

“Premier Hungarian” 
“White Rose” and 
“Royal Patent” Brands

Put up In 14^-lb. end 49-lb. Sacks specially 
for the Grocery Trade

Order direct or from our agents

THE ALEXANDER MILLING CO.
LIMITED

BRANDON, MAN.
Agent(j\uebec and Maritime Provinces

.N. FRECHETTE, 45 Bonsecours Streci. MONTREAL 
Agent Province of Ontario

ALEX. BUTLER, Board of Trade Building, TORONTO 
Agent Alberta and British Columbia

WILL HILL, 1645 9th Avenue West, VANCOUVER. B.C.
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package 

larger

"THE FOOD OF QUALITY . 
QUANTITY ”

Ready-to-Serve / 4^f / The
Crispy, Snappy / As cent 
Wheat Flakes / > /

▲ a / package,

size of a similar 
food.

It is a rapid 

seller.

Household,” 

contains a 

variety of 
beautiful china 

tableware. A 

novel adver-
A

maple 

flavor 

suits the 

“ Canada.’ 
food distinctly Canadian 

made by Canadians 

Canadian whea

feature.

For Your ChristmasTrade
there are good reasons why you should make 
leaders of Suchard’s Chocolates.

They are pure and wholesome.
They are rich and strengthening, and 

can be sold on their merits as a handy form of 
nourishment for those who take part in out­
door sports.

They are simply delicious; everybody 
who has ever tried them likes them, and 
wants some more.

Suchard’s “Milka”
is the cream of milk chocolates. The Swiss 
Cream and the Suchard method of preparing 
the chocolate give it a fine-grained richness 
not found in any other chocolates.

“Velma”
is a new chocolate creation, which has all the 
smoothness of milk chocolate, and yet the 
full chocolate flavor is unmasked by the ad­
dition of any other ingredient.

Write for quotations.

Canadian Depot :

FRANK L. BENEDICT & CO., Montreal
MITCHELLS SillMDEISON, Winnipeg, Man.

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Switzerland

Nestles
CHOCOLATE

Richest m 
Cream m

-L lie purity of the Lowney products will 
never he questioned by Pure Food Officials. 
There are no preservatives, substitutes, adul­
terants or dyes in the Lowney goods. Dealers 
find safety; satisfaction and a fair profit in 
selling them.

THE WALTER M. LOWNEY CO. of Canada, Limited
tes William St., MONTREAL, CAN

LAMONT, CORLISS & CO.,
«7 COMMON ST., MONTREAL

J. N. WARMINTON
207 St. James St., MONTREAL

Strapping for Binding Cases

CLUTCH NAILS
for repairing or strengthening 
Cases and for holding several 
small Boxes together.
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“ Health ” 
COCOA

hYGEIâ
Trade Mark

IS-

Absolutely Pure
It is the right article to stock, being

RIGHT IN QUALITY 
RIGHT IN PRICE 
RIGHT IN PROFIT

Sole Manufacturers :

Hy. Thorne & Co., Limited
THE COCOA WORKS

LEEDS, ENGLAND
Sole Agents for the Province of Ontario:

QREEN & CO., 25 Front 8L Knit, TORONTO

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,
Cream Bars, and
Cowan’s famour Milk 

Chocolate

are absolutely pure goods

THE COWAN GO., LIMITED
TORONTO

CANADA. "OTTl:
tette» W# bener

Country gfflr Chmlite WEBBS
Of all the

Chocolate CHOCOLATES
“ made in Canada ”

that has stood the test of satisfying 
the consumer

High class goods for
MOTT’S

“ Diamond ** and

High-class grocers.

MOTT’S
*' Elite ” brands The largest and finest line of packages

stand out as the
“ always reliable.”

and Christmas novelties in the Dominion.

Remember to order these.

JoHn P. Mott COL Co. The HARRY WERR CO., Limited
HALIFAX. N.S.

SELLING AGENTS:

31-35 Buchanan St., Toronto

J à.. TA r LOB B. e. Halil DOB JOB. B hdzlbt
Moruu hum Wuiiih
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changed , uat> are firmer up to last 
week's high mark. On Monday No. 1 
Northern was quoted at 79 hut it re­
covered Tuesday.

(F.o.b. Georgian Bay points. '
No. 1 hard........................................................................... 0 81 0 81/,
Manitoba wheat. Northern No. 1............................. 0 0 80

•• “ " No. 2............................... 0 7/ 0 m
“ “ “ No. 3, nominal.................. 0 76

Red, “ per bushel. 78 per cent, points .. 0 70 0 71
White,

Spring, nominal

Barley, No. 1,
“ No 2,
“ No. 3x,
“ No. 3,

Oats, white

FLOUR—Prices are unchanged, 
mand in the city is reported good 
from outside points not quite so brisk 
Export business is slow.

EGG-O-SEE TO MOVE.
After January 1, the Egg-O-See Com­

pany, with offices now in Quincey, 111., 
will remove all of its office force to Chi­
cago, and the officers of the company 
will also remove their homes to that 
city. The company has leased for a

........... a long term of years the entire eighth
- jj 7Î otii / floor of the American Trust Building, 
..0 70 0 7 / sajj to be the finest office building in 

ô es ^Chicago.
J. W. Cassidy, president ; J. E. Lini 

han, general manager, and L. D. Wal­
lace, jr., assistant to the general man­
ager, are now preparing to send their 
families to Chicago.

o 53 
0 48 
0 45 
0 36 
0 35

De­
but

JAPAN’S RICE CROP.
Pure Manitoba wheat, per bbl iu sacks.
85 per cent, patents
Straight roller “ “
Blended.............................................................

4 00 « 50 
3 70 3 80 
3 40 3 70 
3 80 3 90

CEREALS.—Quotations are unchang 
cd and demand continues brisk.
Rolled wheat in boxes, 100 lbs...................... nominal 2 25

" " 50lbs..............................................  " 1 25
Rolled oats, carlots, per bbl., in baee............ .........  " 4 25

11 11 11 “ in word............  11 4 50
“ " for broken lot# in wood.......................“ 4 75
" “ broken lots in bags ..........................." 4 50

Oatmeal, standard and granulated, carlots, on
track, per bbl.............. .........................................  “ 4 80

“ " in bags.................................. " 4 55

The Canadian Commercial Agent in 
Japan, writing of the rice crop, says:

“According to reports from different 
sources, the rice crop of Japan for the 
coming autumn promises to be abun­
dant, or at least to be much more so 
than that of last autumn. Farmers in 
the eastern provinces are expecting a 
record crop over recent years. The: 
weather has been comparatively favor­
able ever since the rice was planted.

The locusts this year have not been de­
structive; the plants have attained more 
than satisfactory growth on the whole; 
and but for heavy storms in the future, 
the crop will he a record one. There 
are, of course, some exceptions where 
disastrous floods were experienced some 
time ago, and lice fields exlending to 
thousands of acres were completely 
ruined. These exceptional cases are, 
however, insignificant when compared 
with the area under cultivation, and will 
be fully made up by the abundance of 
the crop in the rice-growing provinces 
generally.”

HE CERTAINLY WILL.
(The Advertiser, Kenlville, N. S.)

W. H. Seyler lias been promoted to 
the management of the Canadian Grocer, 
Toronto. I). B. Gillies, the former man­
ager, has gone lo the Northwest. We 
hope the new manager will be as good a 
friend to Nova Scotia as was Mr. Gil­
lies.

J. W. Windsor, Montreal, has re­
turned from a short business trip to 
Quebec.

LEONARD’S FOR QUALITY!
BONELESS COD

The brands that have stood the test for 25 years. Don’t pay fancy prices when you can get
“LEONARD’S”

from your wholesale grocer or direct from

LEONARD BROS.
Wholesale Fish Dealers

St. John, N.B. MONTREAL Grand River, Gaspe

The English hall-mark of Quality—Holbrook & Co.

HOLBROOK’S
GENUINE Worcestershire

SAUCE
Has the Largest Sale in the World

HOLBROOK'S LIMITED, TORONTO
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DEER HUNTING.
On Thursday night, November 8th, 

two travelers who cover Eastern On­
tario for a Toronto firm, left with a 
number of kindred spirits for a two 
weeks deer shooting expedition. They 
were supposed to be well provided with 
funds and all the accessories necessary 
for such an outing, but on Friday night, 
just 24 hours after they had started, 
the linn was astonished to receive the 
following telegram, signed by one of 
them—“Rush $25.00 care Robertson 
Bros., Gooderham, Ont. The bunch are 
already busted. Make sure at once. 
No fooling."

The firm is wondering what can have 
happened that their supply of funds 
should have vanished so suddenly, par­
ticularly as there has been no very 
marked depreciation in the m irkot 
price of deer.

Money Getters
Peanut, Popcorn and Com­
bination Machines. Great 
variety on easy terms 
Catalog free.

KINGERY MFG. CO.
106 E. Pearl St., Cincinnati

ass»

ils introduction to ttie

•Tim
Sixty Ymarm 
Ago

COX'S
GELATINE
celebrate» In 
1905 I he 60th 
.iiiilTersiry of

public.

FIRST in 1845 In strength ami purity, 

and firat still alter all these years.

SPRAOUE

CANNING MACHINERY CO
CHICAGO, ILL., U.e.A.

Canadian Agent*: J. A 0. COX,
O. E. Colson A Son, Montreal
D.Masson A Co., Gorfl/e Mills,
A. P. Tippet A Oo., " EDINBURGH

When you buy

UPTON’S
EPPS’S GRATEFUL

COMFORTING

Jams 
Jellies ~

IN '4-LB. LABELLED TINS. 14-LB. BOXES
Special Agente for the entire Dominion, C. E. COLSON A SON, Montreal 

In Nova Oootla, E. 0. ADAMS, Halifax. In Manitoba, BUCHANAN A CORDON, Winnipeg

THE MOST p/\pn A 
NUTRITIOUS

Orange
Marmalade

You buy something that is 
easy to sell again.

Cultivate your Biscuit trade by ordering

McLAUCHLAN'S
Cream Soda Biscuits

MoLAUCHLAN A 80N8 00. Limited, Manufacturers, OWEN I0UNB, Canada

The consumer appreciates 
the quality of

UPTON’S GOODS

We Pay the Freight on Five Case Lots and Over no Matter Where You Live
That means we put profits into your hands before the soap arrives. After ttie soap arrives 

the profits are continuous.

WELCOME SOAP
THE SOAP OF QUALITY

is put up in boxes, six cakes in a box, 18 boxes to case. It’s delightful to use, lasts long, and is
beneficial to the skin.

THE GUELPH SOAP CO., GUELPH, ONT.
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4. 4*
1: BUSINESS MEN IN * 

MUNICIPAL LIFE $ 
4> no. i. 4*

H-H-y

It is a tact that goes without saying 
that in every inuuicijiality the saccess 
lui husiliess man is the man best quali­
fied to serve his fellow citizens in muni- 
ci|.cijial office. Clear-eut, far-sighted and 
withal economical business methods 
are required in the administration of 
the affairs of a municipality, just as 
they are required in the manage­
ment of a store, a warehouse or 
a factory. The same qualifications 
which fit a man for success in the 
management of his own business ai e re­
quired in the administration of civic and 
municipal affairs.

All this goes without saying, hut in 
many towns and municipalities it is a 
very difficult matter to persuade business 
men to offer themselves for election :

MERCHANT MAYOR OF SASKATOON.

they plead that they can’t spare the 
time from their business and that they 
don’t like the turmoil of an election 
campaign. Nevertheless these are the 
men best qualified for civic and muni­
cipal honors and ,their services are re­
quired. Recognizing the importance of 
interesting business men in these matters 
The Canadian Grocer commences in this 
issue a series of sketches of business 
men who are serving either as mayor of 
their town or in some important office 
in the Hoard of Trade.

Sasketcliewan is the most rapidly 
growing province in the Dominion and 
Saskatoon claims to lie its most rapidly 
growing town. Very much of the rapid 
progress of Saskatoon is due to the ef­
forts of Mayor James < linkskill, the 
subject of this sketch.

Mr. Clink ski 11 is a successful general 
merchant who lias been in Western Can­
ada since the early days of the country.

In 1882 he left his native city of Glas­
gow and commenced business in Prince 
Albert, and the following year he re­
moved to Battleford where he still has 
a successful store. In 18!)!l he opened a 
branch in what was then the little ham­
let of Saskatoon.

Although a busy and successful busi­
ness man, Mr. Clinkskill has found time 
for public and municipal affairs. In 
1888 he was elected to the Legislature 
of the N. W. Territories and was a mem­
ber of that House for ten years.

In December, 1905, Mr. Clinkskill was 
elected mayor of the town of Saskatoon, 
and in June last, when the city of Saska­
toon was formed by amalgamation with 
surrounding towns of lliverdale and 
Nut ana, lie was elected mayor of the 
new city . During his term as mayor a 
progressive policy has been carried out. 
The council has prepared the new city 
charter on novel lines making provision 
for the appointment of city commis­
sioners to conduct the active business of 
the city. In some measure the organiza­
tion lesemldes the Board of Control in 
Toronto and Winnipeg. A progressive 
programme of local improvements—wat­
erworks, sewage and electric light—has 
been inaugurated involving the expendi­
ture of over $300,000 ; and the approval 
of the ratepayers has been secured for the 
establishment of a civic hospital to be 
built, equipped and maintained by the 
city. A project is being considered for 
the purchase of a plant to dispose of 
garbage along the latest and most scien­
tific lines—following the example of 
Winnipeg.

Clearly the business man’s administra­
tion is involving the expenditure of large 
sums of money, but Saskatoon will be 
a large city before the close of this de­
cade and the city fathers are wise in 
planning for the future. When such 
large expenditures are necessary, Saska­
toon is fortunate in having as mayor a 
business inafi of proved ability who will 
superintend these big expenditures and 
see that the city gets value for its 
money.

HAMILTON GROCERS.

Address by Mr. Bristol and Presentation 
to A. G. Bain.

The feature of the last regular meeting 
of the Retail Grocers’ Association of 
Hamilton, was an address by George E. 
Bristol, lie gave a splendid talk on rea­
sons why the wholesalers and retailers 
should work harmoniously together, so 
that the best results could be obtained 
not only for both classes of the trade 
hut for the public. He also touched upon 
the losses which the retail trade is put 
tij on account of bad debts, and to the 
position the retail grocer holds in re­
spect to the public. All other branches 
of business can get cash, but the grocer 
must give credit.

A hearty vote of thanks was tendered 
Mr. Bristol. It is the intention of the as­
sociation tq have a prominent speaker 
at each monthly meeting hereafter.

A. G. Bain, who was chairman of 
the 1900 picnic committee, was given a
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LOAFERS
Steer clear of them, some 
are in biscuit form.

They hang around your 
shelves doing nothing but 
eat up space.

ffiHXDBamrs
PERFECTION
Çfyll

T* MOONEY BISCUIT 1 CANDY CO 

STRATFORD CANADA

are the “policemen.” They 
are vigilant and active.

They keep in touch with 
the people.

Then keep in touch with 
the biscuits that keep in 
touch with the people.

3 lb. Cards or Tins
THE Mooney 

Biscuit & Candy 
Company,

LIMITED,

Stretford, • Canada.

surprise. On behalf of the association 
President Hmye presented him with a 
magnificent Morris chair. Congratula­
tory speeches were made and Mr. Bain 
replied suitably.

President Win. Suive, jr., was in the 
chair.

LEWIS P. MASON ILL.
Lewis I*. Mason of Mason & Hickey, 

Winnipeg, is seriously ill with typhoid 
fever. While on his regular fall trip 
through the West, lie was taken ill a I 
Medicine Hat, and consequently he will 
be unable to make the trip as usual. 
Western dealeis who buy from Mason 
& Hickey, should therefore send in 
their orders direct to the firm.
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GOOD WINDOW DISPLAY
The Newfoundland Window That Won a Diploma in London and the Man Who 

Did the Work—Window Dressing Notes.

Herewith the Canadian Grocer is 
pleased to reproduce a photograph of 
ihe window which won for P. W. Lake, 
a clerk in the employ of lion. G. Know- 
ling, St. Johns, Newfoundland, a di­
ploma from the Grocers’ National Ex­
hibition, recently held in London.

Mr. Lake is a Devonshire boy, and 
served his aprenticeship in Kidwarth.
“Window Dressing, ’ he writes, in 

answer to an enquiry from Canadian 
Grocer, “has always been my delight. 
I can scarcely call it work, as it is a 
pleasure to me. It is one of the things 
very much neglected in this country. 
I suppose because it takes so much 
lime. My opinion is that ‘wasting’ time 
over the windows pays the employer. 
It keeps things fresh for the pubjio 
view, and we are well aware very few 
people will take the trouble to look at 
the same window more than once.
“This year I thought I would try to 

secure recognition of my work from the 
Grocery Exhibition in London. You 
may be sure I am very proud of the di­
ploma awarded me for having the faith 
to come to this country.”

In answer to our enquiry as to his 
methods of window dressing he wrote:
“I ani afraid l can say very little 

about my method of window dressing.

to hide stock of any kind, and not even 
to use stock for building purposes. I 
am careful also to see that all the lead- 
rotito, has not a very ornate, but plain- 
figures. ’ ’

WINDOW NOT CROWDED.
Geo. J. Melhuish, 587 Yonge St., To 

ronto, has a not very ornate, but plain­
ly attractive window this week. He is 
fortunate in being on a corner and has 
a wide display space on two streets.

F. W. LAKE, St. Johns, Newfoundland.

fruits in glass and a line of cereals. 
Each display is small and self-contain­
ed, but neatly arranged. The window- 
facing the side street contains cereals 
only. Nowhere does the window trim- 
mirtg rise higher than two feet. Some 
grocers might think there was not 
enough in the windows, that space was 
being wasted. But each display has in­
dividuality, is attractive and a change 
could be easily and quickly effected.

A WINDOW WITHOUT FORM.
In a grocery w indow of a store doing 

a large business in a pretty good resi­
dential district of Toronto Id different 
lilies were counted. It was a small win­
dow, too, and quite evidently there had 
been some attenq t at artistic display. 
The result was far from artistic. A 
passer-by would get the impression of 
a confused collection of things to eat, 
suggesting perhaps a table U|xm which 
a sideboard had been emptied prepara­
tory to cleaning. Very evidently the 
grocer was not getting Ihe profit he 
should out of his window.

A LOT OF LIGHTS.
A British newsjiaper estimates that 

the Vnited Kingdom consume» 500,000,- 
000 matches a day, or about 12 for every 
man, woman and child. Smokers prob- 
. ..... account for the greater number. 
About 00 tons of wood are used up in 
the form of matches every day, or about 
115,000 tons a year. Sweden anil Nor­
way export over 25,000 tons of wood in

vT * se-.

THE WINDOW THAT WON A DIPLOMA IN LONDON.

a » • •p* .»<* • i
» » » »ifai a»a«• * *

i®*",* «j *

i- V f

4* * *
«L.Vs* 9

It comes natural to me. I am always 
careful that all articles are shown to 
the hist advantage, and that there is 
no overcrowding. I am also careful not

There are two large sheets of plate 
glass in each window.

The Yonge St. window has three 
separate displays, honey, preserved
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matches every war. in France, where 
the lax on matches averages 8 cents per 
inhabitant, the consumption is compara- 
tivey small.



THE CANADIAN GROCER

FOR THIS WEEK
WE HAVE

800 Kegs Almeria Grapes,
—Fancy and Extra Fancy

300 Boxes Florida Oranges
300 '• Florida Grape Fruit
312 California Lemons
600 “ Messina Lemons
362 ” Mexican Oranges
300 large Cases Spanish Onions

-ALSO-
DATES,

FIGS,
NUTS,

BANANAS, Etc.
Send in your orders, they will be 

tilled at lowest possible prices.

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON C& CO.
INGCRSOLL

ESTABLISHED 1886

BASKETS
We make them in all shapes and 
sizes. We have

Patent Berry Box
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE.. .

Oakville Basket Co.
Oakville, Ont

FRUITS, VEGETABLES AND FISH
Markets are Steady and Nothing Unusu al Appears in Price Quotations—Pota­
toes are a Little Scarce at Toronto—Storms Have Hindered Fish Shipments.

The Toronto cranberry market is 
still higher this week, while Mon­
treal, being nearer the source of 
supply, and having also Nova Scotia 
to draw upon is trading at prices if 
anything lower than last week. The 
green fruit market apart from apples is 
now dependent upon imported varieties 
for the greater part of its supply 

The stormy weather prevailing on the 
Atlantic coast has fed to a shortening 
of fish supplies which is felt in all mar­
kets.

MONTREAL.
GREEN FRUITS.—A brisk trade in 

fruits is passing. Dealers report good 
demand for all lines. There is an easier 
feeling in the market this week. Apples 
are obtainable for prices between $2.50 
and $4.75, which are lower than last 
week’s figures. .Jamaica oranges aie 
also easier in price, while cranberries 
are offered at $9 a barrel. The first lot 
of Mexican oranges arrived this week. 
The goods are of good quality, and are 
selling well at $2.65 a box. Figs are 
selling freely from 84c. to 13c., and 
dates are one cent higher than they 
were last week.
New dates. per lb .................................................
Bananas, fine stalk.................................................

" jumbos..................................................
Cocoanuts, per bag of 100......................................
Pineapples.............................................................
Egg plant, doz........................................................
Apples, bbl..............................................................
New lemons...........................................................
Pears per box........................................................
Pears bbl .............................................................
Mexican oranges, box.............................................
Jamaica oranges, per bbl......................................
Jamaica oranges, per box .....................................
New figs, per lb ....................................................
Cranberries, Cape Co.l, per bbl ..........................

Canadian, bbl ..............................
" Nova Scotia's, per box ...............

Florida grape fruit, box................................ ........
Jamaica grape fruit, box.......................................
Almeira grapes, per bbl.........................................
Grapes, per keg .....................................................

0 05 0 07 
.... 125 
.... 1 75 
.... 4 25 
4 00 6 00 
2 50 3 CO
2 50 4 75
3 75 4 00 
.... 3 25 
6 50 9 00 
.... 2 65 
.... 450 
.... 2 65 

0 081 0 13 
.... 900 
.... 8 00 
.... 2 75
4 00 4 50
3 75 4 CO
4 50 5 50
5 00 7 00

VEGETAni.ES.—There is hut a fair 
trade passing in vegetables these days. 
Prices remain very steady, there not be­
ing much going on which would tend to 
change quotations. Potatoes arc now 
selling from 75c. to 85c. Owing to the 
fact that the potatoes offering are not 
all. ripe there seems to be a fear on the 
part of grocers to order very heavily, 
and as a consequence all the trade be­
ing done is for goods required for im­
mediate consumption. The Green Moun 
tain potatoes, which arc very much fav­
ored locally, are now about finished.
Parsley, per doz. buncoes...................................... 0 2J
Savory, per doz................................................................
Green peppers, per halfibbl. basket................................
Montreal cabbage, per doz................................... 0 50

“ tomatoes, basket...........................................
California " crate................................................
Turnips, bag....................................................................
Water cress, large bun lies, per doz............................
Lettuce, per doz.................................................... 0 40
Boston lettuce, per doz...................................................
Spinach, box ....................................................................
Cucumbers, per doz........................................................
Celery, per doz ................................................................
Potatoes, per bag................................................. 0 75

Georgia sweet potatoes, bbl...............................  2 50
Spanish onions, crate .....................................................

" Ftp lh caiM

0 25 
0 60 
0 60 
3 00 
0 75 
0 75 
3 25 
0 75 
0 75 
0 50 
1 00 
2 00 
0 30 
1 25 
0 66 
0 85
1 70 
S 75
2 75 
15a 
0 96
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Red onions, bbl....................... ........................................ 3 50
Brets bag........................................................................ 0 75
Carrots, bag .......................................................... 0 90 1 00
Wax beans, per basket.................................................... 6 tO
Green beans “ ..................................................... 6 L0

FTSTI.—With the coming of the cool 
er weather fish dealers are beginning to 
turn over increased business, last week 
being a particularly good one to illus 
trate this. I.ake trout are now off tin 
market. Haddock and cod arrivals are 
not large, the catch being limited ow 
ing to continued stormy weather. Quite 
a few lots of fresh frozen fish have been 
received from the west, and these are 
now beginning to he a feature on the 
market, lladdies are still scarce, this 
being due to the fact that fresh had 
dock, from which they are cured, arc 
not obtainable in desirable quantities 
New smoked herring are now quoted, 
while kippers and bloaters are in good 
supply. There is a good demand for 
salt herring, the price of which is firm 
Green cod is scarce, and prices may ad 
vance any day. Oyster, hulk, are arriv 
ing in good quantities, but the shell are 
not so plentiful. The fishing season in 
I'rince Edward Island is nearly finished
Fie*>h htsililuuk, exi r«.ss, per lb .................................  ll Lti

" halibut " “   0 10
Sea trout, " “   u 15
Flounders, " "   0 12
Grass pike, “ “   0 07
Dressed bullheads “ "   U U9
Dore, per lb " "    0 09
Small whitefish “ “   0 08
Market cod " “   0 05
Mackerel large, " “   0 11
B. C salmon ** "   0 1)
Gaape salmon, chilled, per lb...................................... 0 16
Smoked fish—

New Bippered herring, per box............................. 1 10
Yarmouth bloaters, per box................................. 1 25
St. John bloaters, , " .................................. 1 10
New baddies, in 15-lb boxes, per lb.................... 0 C8
Smoked herring, in bundles, per box...................  0 13
Standards bulk, per imp. gal.............................. 1 40
Selects, bulk, per gal.............................................. 1 60
Shell oysters (Malpeques), barrels............... 7 00 9 10
Oyster pails, pints, per 1UU.................................... 1 00

" quarts, “    1 25
Prepared fish —

Boneless cod, 1 and 2-lb.bricks......... ................... 0 06
" fish, 2-lb. bricks, per lb.......................... 0 051,
" fish, 25-lb. boxes, per lb........................ 0 04*4

Skinless cod, per case of 103 lbs........................... 6 ÎÜ
Salt and pickled fish—

Labrador herring, per bbl...................................... 5 50
" " No 1 N.8. herring, bbls.............. 6 U0
" " per half bbl.................................  3 Ou
“ salmon—
" " in bbla.......................................  12 50
" " in | bbls..................................... 6 75

Mackerel, per pail.......................................................... 1 75
No. 1 green cod, in bb's, of 2J01bs.............................. 7 00
Small. " “ " ............... ................  6 1.0
Large dry cod, 112 lb bundles...................................... 6 50
No. 1 salt eels, per lb................................................... U Uï1,*
New turbot, bbls 20o lbs..............................................  1U 00

TORONTO.
FRUIT.—Granges are slightly lowei 

this week, and cranberries are still on 
the rise. Canadian grapes arc exhaust 
ed.
Oranges. Jamaicas, per box........................................... 2 )

Florida. 12 's-216s............................... 3 25 3 50
Mexican 126s 216s................................................ 2 7
California, late Valencias, box........................... 3 00

Grape fruit, 54's. 64's 80s, 96‘s........................................ 4 25
Lemons, Californiaa, boxes ...................................  6 0) 6 50

Mus-inss, 30u’e-36)’s ................................ 425 450
Limes, per crate............................................................... 100
Pineapples, Florida, 30« and 24s.............................  4 35 5 50
Apples, snows..........................................................  2 75 3 00

Baldwins...................................................  1 75 2 (X)
Grecninus..................................................  2 25 2 50
Alexandria’s.............................................. 1 75 2 25

Bananas, per bunch.................................................  1 50 2 00
Red bananas per bunch.........................................  2 20 2 50
Plums, Idaho 4 basket crates—................................ 1 25
Pears, per basket .................................................  0 40 0 7
Grapes, small baskets.............................................. 0 25 0 3)

T' Almeria, per barrel................................... 5 60 7 00
Chestnuts , per peck, $1.6» to $1.75, per bush........ 6 60 7 0 0
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VrabU, per basket ....................................................
Cranberries. per barrel............................................... 1 • • 0 11 M

•• “ cra'e ............................................... » 7o 5 au
“ extra fancy, per barrel.................................  12 50

\ KliKTAIil,KS.—Canadian Tomatoes, 
radishes ami cauliflowers are now off 
the market. California tomatoes are 
,m„ted at $4.110 per crate, but at this 
price cannot take the place of the Can- 
.idian variety. Hothouse radishes are 
J„,t yet quoted. Imported lettuce is 
listed this week.
Potatoes, Delawares, per bag .....................

Ontario .........................................
■sweet potatoes, per barrel, 10 pks..............

" per basket ...............................
i,xtra fancy, double heads, per bbl...........
, (nions, Spanish, per large case ................

“ “ small case.......................
“ Yel'ow Danvers bags..................

Canadian, per bag........................
Cabbage, new Canadian, per bbl................
heels, new, per bushel................................
, trrots, Canadian, per bushel.....................
i et tuce, per doz. btmchea............................
I,, tim e. Boston, large, pt r doz. heads —
t a. umbers, hot house, per doz ..........  ...
Mushrooms, imjiorted, 1-lb. boxes, per lb.
Beans, white, prime, bush...........................

hand-picked, bush.................
Lima, per lb..........................................

Watercress, per doz bunches......................
Tomatoes. California, per crate .................
Peppers, per basket........................................
Parsley, per doz................................................
Turnips, per bushel........................................
Mint, per doz...................................................
Celery,..............................................................
S.iuaeh, per doz .....................................
Vegetable marrow, per doz .........................
liCeks. per doz ..............................................
Pumpkins per doz..........................................
Citrons, per doz .............................................
Spinach, per bushel.....................................
Parsnips, per hush.................... .......
Sage, savory, thyme, etc, per doz bunches. 
Uxster plant, per doz hunches ....................

.0 80 0 90 
. . 0 75
. 2 25 2 35
......... 0 60
......... 3 50
. 2 50 2 75 
. 1 10 1 25
......... 1 2i
......... 1 10
.........  1 ;U

. 0 30 0 40 
. 0 40 0 50 
. 0 2J 0 30...... I to
......... 1 75

1 00
. 1 50 1 60
......... 1 75
......... 0 06
......... 0 25
......... 4 0
, 0 30 0 50 

0 20 0 25
......... 0 3)
. 0 15 0 20 
. 0 40 0 50 
.101 1 25 
. 0 35 0 50
......... 0 25
. 0 75 1 00 
. 0 75 1 25 

0 50 0 60 
.... 0 50

......... 0 10

......... 0 40

FISH.—The market shows no change, 
although fresh haddock and cod are still 
reported scarce owing to prevalent 
-Iomis along the eastern coast.
Fresh hallibut ....................... .................................
Haddock, fresh caught, per lb..............................
Fresh cod, per lb. ..........................................
Fresh loUters, boiled, per lb.................................
Shrimps per gal.........................................................
WMefish, per lb....................................................
Salmon troui, per lb................................................
Ciscoes, per basket.................................................
Perch, per lb.............................................................
Herring, large, per lb..............................................

" medium, per lb.........................................
Pike, per lb................................................................
Blue tish, per lb..................... ..................................
Fresh mackerel.........................................................
Pastern salmon, per lb .........................................
Finnan haddie, per lb............................................
Oysters, per gal.......................................................
Labrador herring, per half bbl..............................

0 13 0 15 
.... 0 08 

0 10 
0 20 0 25 
1 00 1 25 
0 10 0 12 
0 19 0 10 
.... 125 
0 06 G 06 
.... 0 10 
... 0 Cti 
0 05 0 06 
.... 0 10 
0 20 U 25 
.... 0 20 
.... 0 08 
.... 120 
.... 3 00 
... 5 50

Halibut, ter lb.........
Pu.k Salmon, per lb. 
lied
Fancy Manitoba white tish, |>er

0 12 
0 10 
0 12 
0 12

EXPRESS TARIFF TOO HIGH.

For Inter-provincial Trade, Says W. S.
Loggie of Chatham, N.B.

W. S. I.oggiv, M.l*., of Chatham. N.B., 
i ail uf firm of W. S. Loggie \ Cm, 

-a ami fruit caliners, was in Toruutu 
h unlay, en route to Winnipeg, whence 

will return in time for the opening 
i Parliament.
Nu une is better qualified to speak 
ilie fishing industry of the Kastern 

mvinee than Mr. Loggie. To a re­
lier. regarding the inter-provincial 

ade in fish, he said :—
" ‘ Shipments of fresh fish to Ontario 
v practically prohibited by the tariff 

il the express companies, he states, 
al imports from New England to On- 

■ i in were subject to a customs duty. 
i ibought the express companies could 
lord to lower their rates, and also 

'laii Toronto should have a large gên­
ai freezing establishment such as al- 
ady exists in London and Ottawa.

California Celery and Tomatoes
First Car Coming to us this week.

Fancy Pineapples, Hothouse 
Cucumbers, Head Lettuce, 

Mushrooms, Tokay 
Grapes, Etc.

White (§i> CO., Limited
The Fancy Fruit House

Toronto and Hamilton

“St. Nicholas’’ LEMONS “ Kicking”
“ Home Guard ’’ B. L. O. E. “ Puck ”

W. B STRINGER A OO. - SOLE AGENTS - TORONTO

ALMERIA CRAPES-the Finest. MEXICAN ORANGES—Sweet 
FLORIDA ORANGES, NEW LEMONS, CRANBERRIES

THE DAWSON COMMISSION CO., Limited, TORONTO
Oor. West Market and Oolberne Sts.

WE CM HANDLE TOUR SUTTER, E66S. POULTRY (DEAD OR ALIVE. TO ADVANTAGE

CALIFORNIA LATE VALENCIAS
FOR FANCY TRADE

The only Sweet Orange on the market at present.
Our last car EXTRA FANCY “GOLDEN ORANGE.

Brand VALENCIAS due now, very desirable sizes and prices reasonable.
Lot us have your orders

HUGH WALKER * SON GUELPH ONT.

DRIED FRUIT, I HANDLE SPECIALLY FINE LINES OP

CURRANTS, Cleaned and Otherwise. VALENCIA RAISINS, SULTANAS, FIDS, aid DATES
Direct from my own houses in the countries of production. Goods packed under private brands 

if desired, according to buyer's wishes.
Rri’rf.hkntkd by— Toronto. P. L. Mason à Co.

Halifax. N.S.. B. D Adams Winnipeg, Jae. Carmon T H J. PSIMENOS
St John. w B.. J Hunter White Victoria, K.C., H. Donkin B
Montreal, D. Rattray * Sons Vancouver, 0. E. Jarvis A Oo 4 Celine St., E.C.. LONDON. EDS

BAN A NAS
exclusively the year round.

Best fruit Properly crated Lowest prices

JOSEPH BROWN A SONS
20 and 31 Youvlllo Square 

Montreal

FINKLE & ACKERMAN
BELLEVILLE and BOWMANVILLE 

ONT. ONT.

DRIED APPLES
Highest Prices paid.
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J.VdeYBARRONDO&C0
Successors to James Viole It & C?

IMPERIAL PLUMS !N BOTTLES

or TUI OLD* WILL aowwt/tASDs I WALNUTS IN SHELL A SHELLED] 
cr,DJL°JÏ°'CJ. 9 GREEN PEAS OLIVE OIL 

Ex*ELsf*R f MUSHROOMS SARDINES JH J
EXCELSIOR F LOR

i 4 BORDEAUX France J

Shippera Also of

All Canned 
Vegetables, 

Pure White Wine 
Vinegar,

Clarets, Brandies 
and Champagnes.

PURE APPLE CIDER
PORE CIDER VINEGAR

And when we say PURE 
we mean PURE in every 
sense of the word.

Barrels, Half Barrels and Kegs
Order To-Day

The Belleville Fruit and Vinegar Co., Ltd.
Belle ville, On t.

Cable Address : "SMIQUOD 
Codes used : A.B.C., 5th Edition : Private

T. F. SMITH & CO.
LOBSTER PACKERS

HALIFAX, N.S.
Shippers of

Live, Boiled and Canned Lobsters 
and Dry and Pickled Fish

CANNERS' SUPPLIES
Lobsters Racked in Hermetically Sealed Glass 

Jars a Specialty.

Choice Creamery Butter in Tins, 
all sixes, %-/«>., 1-lb., 2-lb., 5-lb., 
10-lb. and 25-lb., and Kegs for 
Export.

CORRESPONDENCE SOLICITED

SUGAR - GLUCOSE
Dishonest Jam and Jelly makers don’t depart from 

legitimate standards for any other reason than to make 
more money.

They don’t care a rap for you, your customers, your 
future, your bank account. Glucose is used by such 
makers to take the place of granulated sugar and 
thereby reduce the cost of manufacture.

E. D. Smith, in making

“E.D.S.” BRAND
JAMS AND JELLIES

would no more think of permitting the use of glucose 
than he would think of eating jam, etc., with glucose 
in it.

One means death to trade 
The other means death to the stomach

Agents: W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason & Hickey, Winnipeg ; 
W. A. Simonds, St. John, N.B.; A. & W. Smith, Halifax, N.S.

E. D. Smith's Fruit Farms, Winona, ont.

Kish van be brought here hy express ii 
thirty-two hours from Chatham, N.B .

The lobster pack this year, Mr. Log 
gic said, was an average one, and price., 
were well maintained. The canned loh 
sters were exported ehielly to the Unite. 
Kingdom, Prance, Germany and I)ei 
mark. The salmon catch was good tin- 
year. and prices in Great Britain, whiei 
took the most of them, were higher tin. 
usual. Prices in Boston, however, we: 
poor, the market being over-stocked.

ANOTHER
G. !.. Johnston, Uananoque, last \\c. 

said to the Grocer’s representative:
“The Canadian Grocer is all right, 

find your limitations very correct in I 
idiable, and watch everything eloselx

SHIP TO US
We pay highest market prices lor

DRIED APPLES
and wish to do business with you 
We will be pleased to mail you our 
weekly quotations. Drop us a card ii 
same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Market Street, 
HAMILTON

W. S. L0G6IE CO., LIMITED
CHATHAM, N.B.

We are now booking orders 
for Frozen Smelts, Mackerel 
Atlantic Salmon, Flounders, 
Herring, and can make ship­
ment as soon as weather is 
suitable.

HALIFAX COLD STORAGE CO.,
Successors to E. AT. BOUTILIER

Limited

S”

Our Ocean Brand HADD,ES> bloaters, kippered herring, mild- canoot be Equalled
CURED SMOKED SALMON and KIPPERED MACKEREL M

Correspondence Solicited. HALIFAX, Nova Scotia
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THE LARGEST SALE ON RECORD

“HALIFAX” CODFISH
Put up under the following packages :

HALIFAX SHREDDED CODFISH, 2 doz. to case.
HALIFAX FISH CAKE, 24/ls to case.
HALIFAX Mb. WOODEN BOXES, 2 doz. to crate.
HALIFAX 3 lb. WOODEN BOXES, 1 doz. to crate.

BONELESS
Order now. Prices and further particulars on application

m ATLANTIC FISH COMPANIES, Limited
Head ornée.• LUNENBURG, N.S., Can.

Works at A. H. BRITTAIN <t CO., Agents, MONTREAL Branch Offices
LaHave N.S. Halifax, Can.
Lunenburg, N.S. M. G. CONNOR, Agent, WINNIPEG Montreal, Can.
Canso, N.S. Winnipeg, Can.
Bay of Islands, NRd. CHAS. MILNE, Agent, VANCOUVER

Chebucto Boneless Codfish
Packed in 20 lb. and 40 lb. boxes in 1 and 2 lb. bricks

Skinless
Cod, in 100 lb. and 50 lb. boxes 

Pollock, in 100 lb. and 50 lb. boxes

PACKED BY

HALIFAX FISH CO.
LIMITED

HALIFAX, - - N.S.

t



THE CANADIAN QROCEH

Fish for Advent
No. i Labrador Herring in barrels and half-barrels. 
No. 2 New Brunswick Herring in bbls. and J^-bbls. 
Boneless Cod, i and 2-lb. blocks and loose.
Smoked Herring and Bloaters.
Green Cod and Finnan Haddie.
Wholesale Trade Only Lowest Market Prices

J. W. WINDSOR, Montreal

Shipments Now Arriving

NEW PACft

Horse Shoe Salmon

TRADE MARK REGISTERED

Secure Supplies
While Obtainable

J. H.Todd & Sons
Victoria, B.C.

PACKERS

Wholesale buyers can obtain quotations from

Geo. Stanway 4 Co., Toronto, (or Ontario. C. F. Thompson, Winnipeg, Manitoba. 
W. S. Goedhugb 4 Co., Montreal, Quebec. J. Hunter White, SI. John, Lower Province. 

Bedlington 4 Fisher, Edmonton and Calgary

Wp We have the Best
” Pack that was ever V

placed on the Cana­
dian market.

Ask your Wholesale Grocer fo the

“BRUNSWICK

BRAND”

KIPPERED HERRING
ALSO

FINNAN HADDIES
PACKED BY

Connors Bros., Limited
Black’s Harbour, N. B.
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THE CANADIAN GROCER

“With ‘Baited’ Breath the Skipper Calls” “Baited” With What?

SKIPPER SARDINES
of course. They catch every palate. Don’t confuse SKIPPER Sardines with the numerous other brands of Norwegian Fish 
on the market. SKIPPER la In a Glass by Itself. Millions of householders throughout the world keep asking “gently

but firmly" for *'SKIPPER" Sardines. They are Sordino satisfac­
tion. $2,500 guarantee of purity on every can.APh FOR SALE BY

Eby, Slain Co., Ltd., Toronto 
H. P. Eckardt à Co., "
F. W. Humphrey,
T. Kinnear 1 Co.
Jai. Lumbers,
Jno. Sloan 4 Co.,
Warren Bros. Co.,

Baltour, Smye 4 Co., Hamilton 
Lumsden Bros.,
Jas. Turner 4 Co.,
Edward Adams 4 Co., London 
W. H. Merriman, St. Catharines 
Jno. Sloan 4 Co., Belleville 
T. Kinnear 4 Co., Peterboro 
Provost 4 Allard, Ottawa

If Skipper Sardines have not been brought under your notice we shall be 
glad to send a sample can free of charge so that the Skipper claim maybe 
investigated. They'll suit you to a “T.”

Address The WEE MacGREEGOR CO.
Sole Canadian Agent» TORONTO, ONT.

CETTINC TOGETHER
Nov/j.gVût / OwrvT 7 1

We’re after the biggest wholesale 
^ trade in Fish of any concern in Canada,

and we re getting it. We can make 
you a proposition that will mean busi­
ness from the word “go,” and all we 
ask is a chance to talk things over. 
Can’t we get together ?

This is a good house to send to for 
anything you want in a hurry or some­
thing that’s particularly hard to get.
Put us to the test !

Catchers and Wholesale Distributors of Fish and Oysters

76 THE F. T. JAMES CO., LTD.

;f. d
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TOBACCOS AND CIGARS The Canadian Grocer

None of my Cigars ever come in for the Tight-Rolling 
that makes the draw hard, nor the Loose-Rolling that 
makes them burn badly

My “ Pebble ’’ and “ Pharaoh ’’—in fact, all my cigars—get the perfect roll, right amount of filler, 
properly protected by the binder, properly finished with the wrapper.

You may not be acquainted with these facts, but smokers certainly are ; and, of course, you know 
Mr. Smoker is the doctor.

“ Pebble ” and “ Pharaoh ” suit the final party, therefore, they should be sold by the middle party
—you.

“600" offer—don’t forget it still stands good.

J. BRUCE PA YNE, Limited, GRANBY, QUEBEC
CANADA

Smokers buy all their tobacco from cigar stores ? 
Not they !

The Grocer comes in for a good share by 
reason of the fact he is handy to get at and—- 
two birds can be killed with one stone : the 
grocery order given in and the tobacco bought 
at the same time.

T. <6 B. T.& B. T. & 6.
The Qeo. E. Tuckett & Son Co., Limited

HAMILTON. CANADA
68



THE CANADIAN GROCER

HERB AND THERE WITH THE 
TRADE.

B. 0. Belaud, importer of wines, etc., 
Montreal, has sold to the H. L. Bois­
seau Vo.

M. J. Parks has purchased the gener­
al store of the late L. U. Currie, West 
Dublin, N.S.

There has been an advance of jc. in 
nitrate of soda and indications point to 
still higher prices.

Castile soap has been advanced from 
Jc. to jc. a lb., owing to the high prices 
now being asked for oils.

J. XV. McLeod & Co., general mer­
chants, Denmark, N.S., have been suc­
ceeded by McLeod & McLean.

The assets of Lucien Levesque, gener­
al merchant, Lake Megantic, were adver­
tised to be sold on December 8th.

Ernest Lizotte and Joseph G. Guil- 
beault, Grand Mere, Que., have register­
ed as Lizotte <k Uuilbeault, grocers.

J. T. Irwin has purchased the gen- 
eial store business at Port Morien, N.S., 
I'oimcrly carried on by C. A. McAskill.

Harris & Barnes have opened a gen­
eral store in llisley, Ont., in the build­
ing formerly occupied by Mr. Mahony.

Walker, Reid ifc Holmes, of Edmon­
ton, are building an addition to their 
store in preparation for the Christmas 
I rade.

A. XV. Gilroy, lumber dealer, and J. 
P. Gilroy, grocer and butcher, Spring- 
hill, N.S., have gone into partnership 
under the name of Gilroy Bros.

The general stole business of J. XV. 
Webb, Bridgewater, N.S., has been 
transferred to a limited liability com­
pany under the style of the J. XV. XVebb 
Co., Limited.

C. A. McGrath, who conducted a gro­
cery business in the north end of Hali­
fax, has closed out his business, and 
lias taken a position with Davis & Bur- 
1011, grocers, of that city.

An exposition of Canadian made pro­
ducts is being held in Hamilton’s De­
partmental store, Montreal, this week. 
Several of the largest manufacturing 
bouses in Canada arc represented.

Kred. J. Clarke, who some time ago 
bought out the groccrv business of J. L. 
Archibald & Sons, Halifax, has regis- 
leied Ihe co-partnership of J. L. Archi­
bald & Co., being himself sole partner.

Michael S. Ilocken, general merchant, 
a prominent citizen of Chatham, N.B., 
and closely identified with the muncipal 
affairs of that town, was stricken with 
paralysis and died suddenly a couple of 
weeks ago.

William 11. Dunn, 89 ti St. Paul St., 
Montreal, has been appointed sole agent, 
for the province of Quebec for Giliard’s 
Pickles. Gillard A: Co., of London, con­
duct one of thp largest pickle establish­
ments in the British Empire.

J. R. Goring, Welland Port, has taken 
I lie store formerly occupied by R. J. 
Gracey, and will install a general stock, 
lie lias also the post-oflice. This stand 
Mr. Goring formerly occupied a goodly 
number of years, and his host of friends 
wish him continued prosperity.

The Wee MacGreegor Co., Toronto, 
have opened another branch store at 89 
Bank street, Ottawa. They demonstrate 
their methods of making oat cakes and

scones on the premises, and judging by 
the way the business is increasing, the 
public seem to have caught on and made 
up their mind it’s a good thing.

As a result of the recent analyses con­
ducted by the Department of Inland 
Revenue, which showed that maple syrup 
and maple sugar collected in all parts 
of the country had been greatly adul­
terated, the matter has been placed in 
the hands of the Department of Justice, 
and the guilty parties will be prose­
cuted.

Proposed changes in the system of 
measurement of lobsters, to determine 
the minimum length to which they must 
attain before *eing offered for sale, are 
meeting with vigorous opposition on the 
part of Maine fishermen, who claim that 
further restriction would mean ruin, 
owing to the scarcity of lobsters, which 
comply with even the present require­
ments.

W. T. Merrick, Toronto, manager for 
Rose & Laflamme, Montieal, has re­
moved his office from Room 501, Board 
of Trade Building, to more convenient 
and commodious quarters at Room 510 
in the same building. Among their long 
list of agencies, Rose & Laflamme in­
clude II. Goodwillie & Son’s fruits in 
glass, and Mr. Merrick says the sales 
this year have been phenomenal. In 
fact they for the first time found them­
selves oversold.

“Campbellcroft,” said a traveler to 
The Canadian Grocer representative 
this week, “is one of the few places in 
Ontario that hasn’t and ought to have 
a bank. There’s more business trans­
acted than in many places where there 
are banks. A stockman told him the 
other day he bail paid out there in a 
year $100,000. The place has a flour­
mill and sawmill and there is a large 
trade in grain, fruit and cheese. A 
local capitalist is prepared to put up a 
building for a hank if one would go in.”

SWEET
DAP0RALCAPORAL

Cigarettes

IE 11

Cigarettes
STANDARD

OPTHE

WORLD
Sold by all the Wholesale trade

The best in the world are made by— 
McDOUGALL 

Insist upon this make

D. McDOUGALL 4 C0„ £"|

CLAY PI

186-188 St. Paul Street 
119 St. Andrew Street 

Branch—170 St. Joseph Street

QUEBEC
The largest wholesale tob­

acconist store in Canada.
Leaf Tobacco a Specialty.

PHONE 1272

JOS. COTE

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.
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* WALL PAPER *

THE Canadian wall paper trade is in good condition 
Manufacturers were busy last month filling or­
ders to be shipped by boat. Export trade, though 

small, is growing, and each year sees a larger number of 
orders to be shipped before the close of navigation. 
Some factories have been working overtime to have these 
orders filled.

The tine landscape borders which were brought out 
last Spring have proven to be good sellers, and have am­
ply repaid manufacturers for their enterprise. The 
heavier class of paper has sold a trifle better this year, 
and there has been a satisfactory demand for higher 
qualities.

Sanitary papers have sold exceedingly well, and 
larger orders have been placed than in previous years. 
It is noticed that these papers are of better design than 
usual, and that tin- process by which they are made 
washable has been improved.

IMPORTS AND EXPORTS.

DIKING the month of August, last, Canada import 
ed 40,712 rolls of wall paper from the United 
States, 5,583 rolls from Great Britain and 212 rolls 

from other sources. The value of these importations were 
$4,2%, $J,34b ami $42 respectively. During 11he same 
month she exported 134 lolls of the value of $19 to 
Great Britain, 200 rolls valued at $10 to the United 
States, 1O0 rolls valued at $10 to Newfoundland and 
3,547 rolls, valued at $522 to other countries.

The import figures are somewhat less than those for 
August 1905, when we imported a total of 50,009 rolls, 
-as against 40,507 rolls this August. The export figures 
fall very short of those for 1905, which gave a total of 
71,152 rolls as against only 3,981 this year. This can 
be accounted for from the fact that Newfoundland got in 
her full supply during the month of August last year and 
only a small portion of it during August this year

A LINE OFTEN NEGLECTED.

IN the majority of smaller general stores throughout the 
country there is great need of improvement in the 
mode of handling wall paper. Too often the depart­

ment is stocked without matuie thought, and the display 
of attractive lines and the cultivation of appropriate 
policy in salesmanship are neglected. If the papers are 
simply piled up on the shelves with no attractive feature

You
Won’t Need to 

Force Your 
Sales

when the season opens if your shelves are 
stocked with Stauntons’

Wall Papers
The magic touch which is the result of half a 

century of experience has impressed itself 
better than ever in the lovely coloring and des­
igns of our 1907 patterns.

NOVELTY AND BEAUTY 
are embodied in them in a surpassing degree, 
together with tiiat attractiveness and service­
able quality which

INSURES RAPID CLEARANCE 
from your shelves. That’s the kind of wall 
papers every progressive dealer wants. That’s 
the only kind we make.

DON’T FORGET TH1S-STAUNTONS’ 
WALL PAPERS ARE RAPID SELLERS.

Would you like our traveller to call on you? 
If so send us a postal.

(Borders same price as side wall)

STAUNTONS
LIMITED

Wall Paper Manufacturers
TORONTO

visible but the common little sample cards, how can the 
best results be secured1? Couple this condition with the 
offices of a clerk who will automatically and without ap­
preciative enthusiasm pull down and show the different 
papers, and put them hack again without saying any­
thing stronger or more impressive than “Now, here’s a 
pretty thing,” or “How does that suit you.”

It is seldom a difficult undertaking to put new life 
into the wall paper department. After the stock is in 
classify it according to the different uses for which you 
will recommend it, and then infuse the proper spirit into 
the clerk in charge. Do not he backward about making 
displays and changing them often. You need not attempt 
any elaborate arrangement in these; what you want 
primarily is to have the most effective colors and pat­
terns in your line taken from the shelves, "and placed so 
that they can get a chance to attract.

QUALITY and PRICE!
These are the two points to consider when buying your cigars.

riOGEN NOGEN and ROYAL SPORT
FIVE CENTS TEN CENTS

These are the cigars which will give the greatest satisfaction.
QUALITY—The very finest. PRICE—The very best consistent with the quality.

The SHERBROOKE CIGAR CO.
SHERBROOKE. P.Q.
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The Cost of Installing Business Systems.
The cost of Installing Busi­

ness Systems is In proportion to 
the else of the business.

A small business requires a 
more or less simple system of 
accounting the expense is almost 

nothing compared to a big business whose 
arrangements are more complex.

Our Monthly Account System Is especially 
adapted to the retail business.

Our Monthly Account System does It all in 
one operation makes the entries in your books 
and prepares your bills at the same time.

Our Monthly Account System stops the 
work from piling up at the end of the month

and enables you to have each customer's bill 
ready at a moment's notice.

Let us tell you how Business Systems can 
be adapted to your business.

It costs you one cent to know.

A post card will bring you the Information.

BUSTKGSS
SYSTEMS

vimi-teo
85 S PADINA AVE.

TORONTO, CANADA

V ' 1

• ? X

. ■.*»•

GOOD WAGGONS 
ADVERTISE YOU

We make good waggons.
That is our specialty.
First-class materials used.
Work decidedly artistic.
Prices Particularly Right.
We can ship direct to you now. Write !

H. G. Abbott & Co.London» °^-

PA I CQ Electrically Driven UULLO ^— Coffee Mills.
GRANULATOR. PULVERIZER

No. 65

Single and Double Grinder
Pulverizing and Granulating
üvcry Coles Coffee Mill has a 

lift aki r that breaks the Coffee be­
lt iv it enters I lie grinders, thus 
reducing wear of grinder» and sav­
ing current.

Our Crinders Wear Longest

Height. ‘J!t in.
Length, ILT in.

Width. 23 in. 
Weight, *J75 lbs.

ÜKIXIMXG CAPACITY.

Granulating J lbs. per 
minute.

Fulveruing 1., lb. per 
minute.

Capacity ol Iron Hop­
pers, «I lbs. o! Coffee?

We make *d3 other styles 
and sizes ot Grocers' 
Counter Mills, Fk*or 
Mills and Electric Mills. 
For Prices, Terms and 
Discounts, address

COLES MANUFACTURING CO.
RM. 1615-1635 Norm 23rd St. PHILADELPHIA, PENN., LS.A.

Agents :
Todhunter, Mitchell k Co., Toronto. Forbes Bros . Montre at
Dearborn k Co., bt. John, N.B. Gorman Eckert k Co., London, Out.
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STORE EQUIPMENT AND SUPPLIES The Canadian Grocer

The Crain Monthly 
Account System ,

$17.

It Cannot Be Purchased Cheaper

y «yi» is the price we have always charged for 
s M W this excellent system for the retail trade.

nn
■

immn
illthat is in the 14x11 size. True, the Monthly Account* System is being quoted 

cheaper. We can supply you with a complete outfit for $14.75 in our x ll 
size, but we do not recommend it as it is more expensive in the long run to the 
merchant, and it is not as easily handled. The sheet being short only accommo­
dates one account, while with the 14x11 size you can have three accounts to sheet.

When purchasing a Monthly Account outfit consider first the size of the sheet, then the cost of supplies. In the 
first cost of putting in a system a couple of dollars should not be considered. In an b% x 11 size one thousand billheads; in 
the 14x11 size, assorted one, two and three accounts to the sheet, you get from two to three thousand billheads.

Write us for further information.

The Rot la L. Crain Co., Limited
Ottawa, Canada

Toronto Office ;
18 Toronto Street

Montreal Office i
74 Alliance Building

Winnipeg Office :
11 Nanton Blk., Main St.

Loose Leaf Ledgers
Start the New Year Right

Our Monthly Statement and Charge Systems are 
the very latest.

Special Prices: $10.00, $12.50 and $15.00
Send for Catalogue

The Ontario Office ' Co,,
126 Adelaide E., TORONTO

FOR YOUR NEXT SALE
We give you much for little money. As an induce­
ment for you to use our signs, we will send you, 
express prepaid, for $10.00 the following signs :

One Cotton Sign, 3-In. x 20-In., lettered In 
handsome colors.

Six Show Card», aa-ln, x 38-In.
Six •' •• 14-In. x 22-In.
Two hundred assorted price tickets.

This lot would cost you $15.00 at our regular prices. 
We will write up copy, giving you up-to-date matter, 

without extra charge.
Our folder, WHY SIGNS PAY, is free for the asking.

The flartel-Stewart Co., Limited
Montreal, Canada

DO YOU PREFER AN

Automatic ‘ ' Computing Scale
SB

$57.8

to any othe style ? If so be sure t«- 
get the best and at the same tiini 
the cheapest- IV© have it.

No. 103 DAYTON
is constructed throughout of best 
material and workmanship and guar 
an teed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds. 
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
encloses Pendu-

A Most lîvau 
tiful Fixture.

Tne “ Dayton ”
Send a postai to

THE COMPUTING SCALE CO.
OF CANADA, LIMITED

164 King Street West, TORONTO
66
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi­

tively stops the giving of overweight.
A time savet because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade brtnger because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

A

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

TRADE WITH ENGLAND
Every Canadian who \x i»hcs to trade 
successfully with the Old Country 
should read

"Commercial Intelligence"
The address Is 168 Fleet It.,

London, England'
l’hc cost is only tic. per week. (Annua! sub­

scription. including postage, SI.
orvowr. regular subscribers are allowed to 

advertise without charge in the paper. See the

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

THE CARBON SHEET
can be quickly used on our T7T ]

Counter Check Book 1 J
(SPECIAL DUPLICATING)

ill]

Reason : alternate pink and u
white leaves. v

The Carter-Crume Company,
TORONTO and MONTREAL

ELECTRIC POWER COFFEE MILLS

nsht» CUT
N»l07

This email cut illustrates another 
of the designs we make.

Fitted with ta-H.P. Motor fur­
nished for direct or alternating 
current and with metal or nickel 
hopper.
Granulates 2 pounds and pulver- 
zes Va pound per minute.

Makes neat, attractive store fix 
ture. Saves time and labor— 
increases profits.

IVr/te for Catalan and priees

THE A. D. FISHER CO., LIMITED, - TORONTO

A SOLID OAK COUNTER

A TTRA CTIVE- SUBSTA NTIA L SERVICE A BLE
If desired the rear of this counter may be

Equipped with “WALKER BINS “
WRITE FOR ILLUSTRATED CATALOGUE “MODERN GROCERY FIXTURES."

THE WALKER BIN * STORE FIXTURE CO.,Limited, BERLIN, ONTARIO
Representatives:

MANITOBA : Stuart Watson,,Wlampig SASKATCHEWAN and ALBENTA : The N. W. Laird Ce., limited. Begins. Sask

WE WANT YOUR WINDOW

[ inprovio • v

They Cost 
Something, 
Of Course.

But enough Allison 
Coupon Book* to last a 
year won’t cost as much 
as the amount you will 
lose by the earele>>ness 
of your clerks in forget­
ting to “charge up” 
numerous small pur­
chase» : and disputed 
pass-book entries, where 
you have to allow your 
customer’s kick or lose 
him.

IF A MAN WANTS CREDIT
tor |10, give him a |10 Allieou Coupon Book, chares 
him with |10. and there you are. No trouble at all. 
If he buys a plug of tobacco for teu cents. Just tear 
off a ten-cent coupon that’s all. And so on for all 
his purchases up to limit of the bonk. INO PASS 
BOOK NO WRITING. NO TIME LOST. NO 
KICKING. There are otherCoupon Books, of course, 
but why not have the t*it? Let us seud you a 
free sample.

For Sale in Canada by

THE EBY BLAIN CO., Limited, TORONTO. 
C. 0. BEAUCHENIM Â FIL8, MONTREAL. 
WM. T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

If you have a well-dressed window, one you are proud of 
send us a photo for our window dressing department.

THE CANADIAN GROCER, ID FRONT ST. E„ TORONTO
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THE LATEST—THE BEST
The Greatest Family Package Ever Offered.

Big Advertising Campaign and Sale Guaranteed on your
Introductory Order.

This is what we offer you in the 
New FAMILY SIZE PACKAGE OF

Quaker Oats
Read this proposition carefully Then act promptly

Quaker Oats is now put up in large size family packages.
Every Package contains a piece of high-grade English semi-porcelain 

china, beautifully decorated. This china is as far superior to ordinary 
china as Quaker Oats is to ordinary Rolled Oats.

Our great advertising campaign on Quaker Oats, which is now run­
ning in all the standard magazines and street cars, is the most extensive 
ever put behind a cereal product. It is sufficient to put Quaker Oaks into 
every home, and the beautiful china in every package will make our 
advertising doubly effective.

This proposition is so unusual and so much better than any other ever 
offered in the cereal line that we are willing to guarantee the sale of this 
package on your first order. The only conditions of this guarantee are, 
that your order must be placed for shipment before January 1st, 1907, 
and the goods must be prominently displayed in your store.

Quaker Oats is the best known cereal in the world, and this is the only family package advertised. The 
price is no more than for the ordinary family package of rolled oats.

This will be the fastest selling family package ever known.

------SEND IN YOUR ORDER Tfl-PAV-----  —

The Quaker Oats Company
SUCCESSOR TO

The American Cereal Company
Peterborough, Ont.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

Nov. 15, 1906.

Baking Powder.
Cook's Friend-
ilse 1, in —

“ 10, In 4 do*, boxes 
" 9, in 6 “ ...........
•• is. in e ;; .........
" 3. Ini " ............

Pound tins. S do*. In case... 
ii-o*. tins. " "
Mb. " I M M ...

Per do*.
--$8 40 
.. I 10 
.. 0 80 
.. • ye
.. 0 46
.. S uo
.. 1 40
.. 14 00

t do*............................ 10a
3 do*............................ Bos.
I do*.............................. 18-0*.
:i do*............................ 12-0*.
Ido*............................ 241b.
4 do*................................. Sid.

OCEAN MILLS.

.....•?*......... 1 75

......... 8 50

......... 8 40

........  10 80

........ 19 75

Per do*.

« i. ean Baking Powder, I lb.. 4 d 
lb., 5 d 
lb.. 3 d

Ido*.... 00 45 
. idoz . .. 0 90 

_ _ ,8dos.... 1 *
Borax, i lb. packages, 4 do*.... 0 40 
Oornstarbh. 40 pks. in a case .. 0 78 
Freight paid 5 p.o.20 days.

MAOIO BAKING POWDER.

Per do*.
6 do*.----

ROYAL BAKING POWDER.

Sixes.

Dime .... 
lb............ .................... .............$ 0 96

............ 1 95
lib............

............. 3 85
i ib .........
lib............ ............. 13 60
i lb............

lib..
80S...................................

I lb............................
12 o*. .....................
1 lb...........................
81b...........................
5 lb..........................

1 !
1 90 
8 45 
3 70 
465 

13 20 
21 65

i.itrrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNKAB * CO.

» Town Brand—
1 lb. tins, 2 do*, in case...................... $1 20
î lb. " 2 " " ........................ 0 80
«'t. - 4 - “ ... ............. 0 45

Blue.
!• sen's Oxford, par lb............................ |0 17

In 10-box lots or case .................... 0 16
:leckltt|S Square Blue, 12-lb. box .... 0 17 
Heokitt e Square Blue, 5 box lots .... 0 16
'lillett’s Mammoth. 1 gross box........... 8 00

1 ixey’s "Cervus,” In squares, pei lb. 0 16 
Tl In bags, par gross 1 86

" In pepper boxes, 
aocArdlng to visa................ Oil 0 10

Blaek Lead.

Reokitt's, per box..................................$1 15
Box contains either 1 gross, 1 ox. sise;

4 gross. 8 os , or 4 gross, 4 os.
Reckitt’s Zebra paste, i-gro. boxes, $10.20 
per gross.

W. H. GILLABD a 00. 

Diamond—
1-lb. tins, 2 do*, in case.........................$9 00
-lb. tins, 3 " "   1 86
î lb. tins. 4 " "   0 75

IMPSBIAL BAKING POWDER.

Bises. Per do*.

Per Do*.

<*rrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND’S BAKING POWDER.

Sises. Per Dos.
ileieland's—Dime................................$0 93

Perfection, l-lb., per doz..................$2 40
“ t lb.. “ ............... 1 20

10c. size “ ............... 0 90
“ 5-lb. tins per lb.............  0 37

Soluble,No 1.5 and 10-lb.tins,per lb 0 20 
No.2, 5 and 10-lb. tins," 0 18

Special quotations for cocoa in bbla.,kegs,etc.

Chocolate—

Quean s Dessert, i s and k'sper lb $0 40
Vanilla, i s.........................................  J »
Parisian 8s per lb.............................0 30

The following sweetened for household 
purposes :

Royal Navy, i s and i s, per lb..........$0 30
Diamond. “ " ......... 0 25
Special Diamond, i s, “   0 22

“ 6 a. M   0 22
M 8 a, "   0 30

The following unsweetened :

Perfectionfection, i s, p•• Ls, per IU • • • • • • • • • • • 0 30
cakes, per lb........  0 30

JAMBS' DOME BLACE LB AD.

Per gross.
Ie ........... $] 40
m  ................................... 8 50

Cereals.

Wheat OS, S-lb. pkgs., per pkg..........  0 OS
“ " 7-lb. cotton bags, per bag.

PETERBOKOl OH 

CEREAL CO.

Canada Flak es 
" English 

36 10*....$2 85
Canada Flakes 

‘ Hi usehold 
21 25s ... 5 00 
5-case lots 4 9J

Freight prepaid 
011 5-vase lots 
assorted.

/
/

ChoeoUtee end Vo

Tat OOWAK OO., LIMITED.

Oaraooas. i's, 6-lb. boxes..................
Vanilla, i's .....................................
"Gold Medal, sweet, i s. 6-lb. boxe 
Pure, unsweetened, i s, 6-lb. boxe 
Fry's "Diamond," is, 14-lb. boxe 
Fry's "Monogram, " 4*. 14-lb boxe

Ooooa—
Oonoentrated, fs, 1 do*. In box .

per lb. 
$0 48 

. 0 48 
1 0 89 
1 0 48 
1 0 84 
1 084

8 40 
4 50
• 86

Homeopathic, $ a, 14-lb. boxes..............
" ft's, 18 lb. boxes................

Agents, C. E. Colson A Son, Montreal. 
In 4, I and l-lb. tins, li-lb. boxes, per

lb.......................................................0 35
Smaller quantities ..............................  0 37

BENBDORP 8 OOOOA 
A. F. MaoLaren, Imperial Cheese Co., 

Limited, Agents, Torento. 
lb tins, 44 do*, to oase.......per do*., $ .90

1" "4 " " .... " 140
à M “8 M " .... M 175
I " " 1 •• •' .... w 100

JOHN P. MOTT A OO. a.
R. S. Molndoe, Agent, Toronto.

J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg.

Per
Elite, f •................................................. $0 30
Prepared cocoa, i s to i's ...................  0 28
Mott s breakfast cocoa, | s.......... ....... 0 38

" " " i s..................  0 35
" No. 1 chocolate, | s................... 0 30
“ Navy is..................  027
*' Vanilla sticks, per gross ........ 1 00
" Diamond chocolate, i s and 6 s. 0 23 
*' Onnfe tionery chocolate, 21v to 0 31 
*' Swee «hocolate liquors.. 20o. to 0 34

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in 
i-lb. pkgs., per doz......................... 0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
l-lb. boxes, per do*...................... 1 75

Confections— Per do*.
Cream bars, 60 in box, per box.........1 80

" 6 in box, per doz. boxes 2 25

Chocolate ginger, lier lb.................... 0 30
" i lbs., per doz— 2 25 

Crystalized “ i’s, per doz. boxes 2 25 
Vanilla chocolate wafers. No. 1, 5 lb.

boxes, per lb....................................  0 30
Nonpareil wafers. No. 2, 5 lb. boxes,

per lb..... ........................................ 0 25
Milk chocolate, 36 in box, per box... 1 35 

" 36 in box, per doz. cakes 0 35

Milk
6-lb. bxs., 18 bxs. in case. i-lb. pkgs. .28c. 
100 2-cent pieces in box, each............ $185

100 3-oent. pieces in box ..................... $1.25
6-lb. bxs., 12 bxs. in case. i-lb. tins. .26a 
6-lb. bxs. 18 bxs., In case, i-lb. tins. 35a 
6-lb. bxs., ISbxs. In oase, i-lb. pkgs. .860.

Diamond sweet chocolate—

6-lb. boxes, 18 bxs. In oase, i-lb. pkgs . 23a 
18-lb. boxe*. 6 boxes In case. l-lb. pegs 28x 
6-lb. " 18 " ** i-lb. " 28c

Gold Medal 1 hocolate powder—
5 Ih. tins, 10 tins in care....................... 36c.
10 lb. tins, 10 tins in case.......................33o.

XX XX chocolate powder
5-lb. tins, 10 tins in case.........................35c.
10-lb. tins, 10 liu* vase....................... 25c

TOBLERd MILK CHOCOLATE.

5c. sticks, per liox (40 sticks!............. 1 50
10c tablets or croquet ts (201............... 1 50
80a " UO)-.............. 8 48

Condensed Milk.
BORDEN rt CONDENSED MILE UO.

Wui. H. Dunn, Agent, Montreal A Toronto.
Cases Doz

" Eagle" brand (4 doz.)................ $6 00 $1 SO
“Gold Seal brand (4 doz.)........ 5 00 1 25
" Challenge " brand (4 doz.)........  4 0C 1 CO
Evaporated cream —
" Peerless" brand evap. cream.. 4 75 l 20

" hotel size................  4 90 3 45

TRURO CONDENSED MILE OO., LIMITED.

"Jersey brand evaporated cream

Kcase (4 do*.)..................................$4 to
ndeer " brand per case (4 do*)---- 5.60

WALTER BAKER A CO., LIMITED.

Per lb.
Premium Na 1 chocolate, 18-lb. boxes $0 37 
Breakfast ooooa. i, 1 and 5-lb tins 0 43 
German sweet chocolate, i and i-lb.

cakes, 6-lb. boxw .............................. 0 27
Caracas sweet chocolate, I-lb. cakes,

6-lb. boxes   0 35
Auto sweet chocolate, ldlb. cakes,

3 and 6 lb. tioxes ............................ 0 35
Vanilla sweet chocolate. 1-6 lb. cakes,

6-lb. tins .........................................  0 47
Soluble cbooolate (hot or cold soda)

l-lb. tins ........................................... 0 « 1
Cracked ooooa, i-lb. pkgs.. 5 lb. tags . 0 34
Caracas tablets, 100 bundles, tied 5 s,

per box................................................ 3 00
The above quotations are f.ab. Montreal.

WALTER M. LOWEST OO.

Canadian Branch, 165-171 William st. Montreal 

Per lb.

JERSEY CREÂN

6-lb. screw top cans, 10 cans in case, 36c. 
18-lb. boxes, 6 boxes In case, l-lb. tins. 36a 
6-lb. boxes, 18 boxes in caee.Hb, tins. 36a 
6-lb. boxes, 18 boxes In caee.i lb. tin*. 36.x 
6-lb. boxes, 18 boxes In ones, 1-5-lb. tins. 40c.

Sweet chocolate powder—
5- lb. tins, 10 tins in case...................... 25o.
12-lb. boxes, 6 boxes in case, 1-lb. tins. 26c.
6- lb. boxes, 12 boxes In case, 4-lb. tins. 26a 
6-lb. boxes, 18 boxes In oase, i-lb. tins. 28a

Premium chocolate—
6-lb. bxs., 18 bxs. In oase, 4-lb. pkgs. 30c. 
6-lb. bxA, 18 bxs. In case, i-lb. pkgs. 30a

Coffees.
JAMES TURNER A OO. Per lb

Mens........................................................... $0 88
Damascus.................................................. 0 88
Cairo.......................................................... $80
Sirdar......................................................... 0 17
Old Dutch Rio......................................... 0 184

B. D. maroeau, Montreal Per lb

"OldCrow’ Java.......................................$0 86
Mooha................................. $ *7i

" Condor " Java......................................  $ 8$
Arabian, Mooha......................................  0 SO
15 - year old Mandhellng Java and

' hand-picked Mocha..........................  0 50
l-lb. fancy tins choice pure coffee, a

tins per case.....................................  0 80
Madam Huot'scoffee, l-lb. tins.............. 0 32

" " " 8-lb. tins-------- - 0 68
100 lb. delivered In Ontario and Quebea
Rio Ma 1........................................................................ » W
Condor 1. 40-lb boxes.............................46a.

" II. 40-lb. boxes...................................  flèû.
" m, 80-lb. bosse......................................file.
H IV, 80-lb. boxes.......................... Mo.

Chsses
Imperial-Large sixe jam....pi

Medium *i*e jar*.................
Small ilxe jam......................
Individual sixe jars....... .

Imperial holder -Irts# else
M dium else ........................
small else..............................

Roquefort-Large else...... -
Small visa............................

$* 85 
4 50
2 40 
1 00 

18 00 
17 00 
12 00 

1 40 
8 40

69
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Interesting But Not Net*
We mean the oft repeated tale f 

increased sales of RISING SUN Sto 
Polish in cakes and SI N PASTE Sto 
Polish in tins. This season history i 

peats itself and shows our sales of both styles of our goods very largely in advance of our sales for co 
responding period last year. This interests you almost as much as it interests us because it proves f. 

you our claitus tosuperiority. Push RISING SUN and SI N PASTE : It pays to do it.

PASTE
STOVE POLISH

STOVE

MORSE BROS., Props. - Canton, Mass., U.S.A.

t-L LU mtx t
II tj 'fi J.» « i 1 • i u ««Av *

y -• • T'~.

NOW
READY

TO
RECEIVE
GOODS.

FOR
STORAGE

FREE
OR

IN

*J*HE TERMINAL WAREHOUSE & CARTAGE COMPANY, LIMITED, are now ready to receive goods for Storage, Free or in 
Bond in their new absolutely Fireproof Warehouse

Canadian Canning Companies will increase their business by storing car load lots for sale to Montreal Merchants "Ex-Warehouse," or 
transhipment to East or West. We can always catch the "last boat."

Merchants and Manufacturers should keep a reserve of goods in a Modern Frost-proof Warehouse where Fire insurance is low, and 
where deterioration and damage by vermin is reduced to a minimum.

Write for Storage and Insurance rates to the

TERMINAL WAREHOUSE & CARTAGE CO., LTD.
12-38 Grey Nun Street. MONTREAL

If you have enquiry for Condensed Milk and don’t 
carry it in stock, don’t run the risk of dissatisfying 
your customer by getting inferior goods, but order

BORDEN S BRANDS
"Eagle” brand Condensed Milk

__ ALWAY*” Peerless” brand Evaporated Cream
WILLIAM H. DUNN, Montreal and Toronto

Scott, Bathgate & Co., Winnipeg, Mae. Shallcross, Macaulay & Co., Vancouver and Vic

BEST

(UN6WESTINKI

C ^

«0

6
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wm. braid & co., mauus

'

BRAID’S BEST COFFEE
is not an experiment, but the result of careful, 
scientific blending, and selection of the bean, 
combined with the use of the best, and most 
modern machinery, which places BRAID’S BEST 
in the premier position it holds to-day.
Packed in 1, 2, 5, 10, 25, 50-lb. air-tight tins and 
barrels.

. BRAID & GO., Vancouver, B.C. BRAID S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Coupon looks—Allieon’e.

Kur sale In Canada by The Bby Blain Co., 
Limited, Toronto. O. O. Beauchemin à 
File. Montreal.
«1, èl. $8, SR, 110 and 990 books.

Infants’ Food.
RoDinson e patent barley j-lb. tins — f 1 25

Lieorieo.

I-lb. tins., 
groats |-lb. tins... 

" 1-lb. tins. .

1 15
1 «
2 35

NATIONAL LIOOR1UE OO.

5-lb. boxes, wood or paper — per lb. 
Fancy boxes (36or 50sticks) — per box 
"Ringed” 5-lb. boxes............ per lb.

Un-

bered.
In lots of less than 100

books, 1 kind assorted 4c.
I Ou to 500 books................. Hc-
100 to 1,000 books.............. Sc.

Covers and

4*c.
4c.
S|o

Allison s Coupon Pass Book.

tl u0 I

Jams and Jallies.
south well s GOODS. Per dox

Frank Magor A Co.. Agents.
Orange marmalade. ............................. $1 50
Clear jelly marmalade....................... 1 80
Strawberry W. F. jam......................... 2 00
Raspberry " "   3 00
Apricot " "   1 75
Black currant " ......................... 1 75
Other jams.................................... $1 55 1 90
Red currant jelly ................................ 2 75

per lb. |0 40

Ringed " 5-lb. boxes............'per lb. 0 40
"Acme" pellets, 5-lb. cans — per can 3 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans..................................... per can 1 00
Licorice lozenges, 5-lb. glass jars.... 1 75

" 90 5-lb. cans............. 150
" Purity ” licorice 10 sticks............  1 45

" 100 sticks............ 0 73
D.doe large cent sticks, 100 in box............ ..

Lye (Concentrated).
GILLBTT 8 PI&FUMBD. Per case 

Ï of 4 doz......................................... $3 60

Orange Marmalade
T. UPTON A OO.

19-oz. glass Jars, 1 dox. caw . per dox. | ï"ûù 
Home-made, in 1-lb glass jars " 1 4fi
In 5 and 7-lb. tins and 7-lb. pails, per lb. 0 07 
Golden shred marmalade, 2 dox. case,

per dox. ............................   1 76

Sauces.
Worcestershire, Holbrook s, .«mail,

per doz......................................... $i 15
Worcestershire, Holbrook's, large,

per doz......................................... 3 00
Less than ease lots, 10» and IV. doz. extra

Soda.
OOW BN AND.

k U0
If 00
s-. 00

:: ::::: .... . i
T. UPTON A OO.

5 cases or more ................................

1- 00
V 00 M XÜ! :::::::::::

..8

..11
Compound Fruit Jams—
13-ox. glass jars, 3 doz. in case, per dox SI 00
9-lb. tins, 2 doz. in case..............per lb. 0 071
5 and 7-Id. tin pails, 8 and 9 pails in

Mince Meat.
Wethey ■ condensed, per gross net .

per case of doz. net —

38

BQTZÏMlïifc

AklNGSOJLV

Case 01 1-lb. contain 
mg 60 packages pe 
* ~ uu

60 w

à lb.

Cleaner.

4-oz. cans $ 0 90 
6-ox " 1 35

10-oz. " 1 85
3 75 

10 00

Wholesale Agent

Quart 
Gallon "

T Davidson A Hay, Limited, Toronto

crate...................................... per lb. 0 07
7 and 14-lb. wood pails............ per lb. 0 Of
80-lb. wood pails........................ " 0 U6|
Compound Fruit Jellies—
13-oz. glass jars, 3 doz. in case, per doz. 1 00
9-lb. tins. 2 doz. in case per lb............. 0 071
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 07
30-lb. wood pails........................... " 0 061
Home Made Jams—absolutely pure—
1-lb. glass jars (16-oz. gem) 3 doz. in

case...........................per doz Si 60 1 90
5, 7. 14 and 30-lb. pails, per lb.. .0 09 0 12

Lard.
FAIRBANKS CO. BOARS HEAD 
LARD COMPOUND.

Mustard.
COLMAN‘8 OR KKSN8.

Case of So. pkgs. containing 
box, SI 0U

Case1'

oTM"
lb. (containing 1 
l-r>. and «I-lb. 
pkgs),per box, SS 0U 
ining 96 pkgxk P«

DBF, lb. tins.. 
" |-lb. tins

1-1

per doa-S 1 40 
1 50
15lb. tins

Durham 4-lb. jar.......................per Jar. 0 75
" 1-lb. Jar......................... 0 96

F. D., 1-lb. tins........................ per dox. 0 86
" I-lb. tins....................... " 1 46

No. 1. 
No. 1, 
No. 3.

MAGIC BRAND

Per ease.
60 1-lb. packages............ SI 75
190 |-lb. 
I 30 1-1 -L

1 76 
I 76

K. D. marceau, Montreal.

Fly Fade.
Wilson's Fly Pads, in boxes of 

50 lOo. packets, S3 per box, or 
three boxes for S8.40.

SO 0U|Tierces .......................................
Ibbla.........................................................   0
Tubs, 60 lbs............................................  0 09j
Cases, 3-lb. tins........................................ 0 lOi

" 5-lb. " ......................................... 0 lOi
" 10-ib. " ........................................0 îoj

30-lb. wooden pails.................................. 2 00
90-lb. tin pails........................................... 1 93

Wood net, tin gross weight.

Condor, 111b. I

fib. tins.................................. per lb.S0 35
lb. tins................................... " 0 36

lb. tins................................... " 0 89*
4-lb. Jars..............................per Jar 110
1-lb. Jars.............................. '• 0 36

Old Crow,” 13-lb. boxei

Ub:IZ:1-lb. !

• per lb. 96 
.. “ 0 23

SM|82

I 30 I-lb.
IN |-lb.

No. 5 Magic soda—cases 100—10-ox pkgs.
1 case....................................................... 1 85
5 oases.............................. ........................ 2 75

•oap and Washing Powders.
dl KLPII SOAP VO.

1 vase 5 ease.
Welcome Soap (cake)......... S4 00 83 75
Hoyal City Soap (bar) ---- 2 40 2 -5
Peerless Soap (bar)............  2 25 2 15
8 amlunl Soap (t ake).........  2 25 2 15
Crystal Soap Chipa, per lb. 4|«\

A. P. tippet A 00., Agentx 
Maypole soap, colors,■' « Mank
Oriole soap.. 
Gloriola soap..

par groas|10 90 
15 m

" 19 » 
M 19 M 
- 10 90

i>i

I
i

î
1

>■

I
6



THE CANADIAN GROCER

HOMAS WOOD & COL
IMPORTERS AM MASTERS

BOSTON. MASS**

MODS

Stsreh.
EDWARD8BURG STARCH 00., LIMITED. 

Laundry 8Larches— per lb.
No. 1 White or blue, 4-lb. oarton.f 0 C61 
No. 1 " " 5-lb. " 0C6J
Canada laundry................................  0 Oc*
Silver glose, 6-lb. draw-lid boxes. 0 07* 
Silver gloss, 6-lb. tin canisters— Q 071 
Edward's silver gloss, 1-lb. pkg. 0 07* 
Kegs silver glose, large crystal.... 0 Of*
Benson’s satin. 1-lb. cartons........  0 07*
No. 1 white, obis, and kegs......... 0 06*
Canada White Gloss, 1-lb. pkgs... 0 0t[ 
Benson’s enamel—per box 1 86 to I 60 

Culinary Starch—
Benson * Co.’s Prepared Corn.... 0 07 
Canada Pure Corn ........................... 0 06J

Rice Starch—
Edwardeburv No. 1 white. 1-lb. oar. 0 10
AMERICAN >UKK FOOD COMPANY.

Japanese Starch.
Cast

1 case, 6 doz............................................... 85 00
5 " 5 " ............................................  4 85

Lot 5 cases, freight paid.
CORN STARCH "ROYALTY."

12-oz. case, 4 doz........................................0 50
Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. fO 05* 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 Qt|
Finest Quality White Laundry—

5- lb. Canisters, cases of 481b.... 0 C6*
Barrels, 300 lb................................ 0 06*
Kegs. 100 lb.................................... 0 Of*

Lily White Gloss—
1-lb. fancy cartons, cases SO lb. 0 07*
6- lb. toy trunks, 8 in case.......... 0 07*
6-lb. enameled tin canisters, 8

in case.......................................... 0 07*
Kegs, ex. crystals. *00 lb................ 0 06*

Brantford Gloss —
1-lb. fancy boxes, cases 36 lb....... $0 07*

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 3 50 

Celluloid Starch-
Boxes of 45 cartons, per case.... 8 60 

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 Of i
Jo. 1 Brantford Prepared Corn—

1-lb. packages, boxes 40 lb.......... 0 07
Crystal Maise Corn Starch—

1-lb. packages, boxes 40 lb.......... 0 07
BAN TOY 8TABCH. 

pkges, oases 6 dox., per case.. 4 75
*T. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

SL Lawrence corn starch, 40 lb . 0 07
Durham corn starch, 40 lb............. 0 06

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 051

♦' 5-lb. cartons, 56 lb.. 0 05|
'» 300-lb. bbl.............. 0 05
»• 100-lb. kegs............ 0 05

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 64 family pkgs.. 48 lb 0 07

* 1-lb. fancy, SO lb........... 0 07
•• large lumps,100-lb kegs 0 06

Patent starch, 1-lb. fancy, 88 lb.. 0 07 
Akron Gloss, 1-lb. packages. 40-lb. 0 06

STRIKING SNAGS
One of the greatest perils in navigating- the western rivers lies in tl 

danger of striking “snags.”
A snag often upsets all the calculations of captain and crew.
Just so with a poor lot of coffee in a grocery store. It is a commercii 

snag. While it may not completely wreck your business, it does great damag.
The grocer who pins his faith to WOOD’S COFFEES always ha 

plain sailing. __________

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

OCEAN MILLE.

Chinese starch, 
per oaee of 4 
dox., $4, less 5 
per cent.

J. A J. OOLMAN'S, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free) 

No. 1, London—
Per lb.

In papers of 4 to 5 lbs....................... 6Jc.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight................................
1 lb. gross weight ............................

Jib. gross weight ............................
lb. gross weight..............................  10c.

Buff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight.............................. 9*c

Stove Polish.

Blue Label, 1,........................... «0 184 «0 16
Blue Label. 4'i............................. 0 19 0 *
Orange Label l's and |’s .... 081 0 SO
Brown Label, l’s and re....... 0 88 0 40
Brown Label, i's ...................... 0 SO 0 40
Green Label, l's and |’e......... 0 36 0 60
Red Label. *’■............................. 0 40 0 60

MOTHERS
FAVORITE
MELAOAMA

TEA.

put up in 30, 60 and 100 lb. boxek.
Wholesale Retail.

Black, green, mixed, 1 lb.........  0 18 0 25
“ " * lbs.........  0 19 0 85

1 lbs. ft *s . 0 30 0 30
1 lbs,. *sA *s. 0 28 0 40

0 50 
0 60

3 p.c. off 30 days or 3 months.

KÔLÔNÂ'
^PUREÇg^ONTEA

Oeglon Tea, In 
1 and 4-lb. lead 
paokagea, blank 
or mixed.

. to 18

^ tubin''fé ib a 3 jjU /
&\»raVj\\ï\vj Bnû \ot \

i tVea^ness ms vT*V* - ’
, ih\\w \s Vrrty wrwa\\t&3

Pergroas.
Rising Sun, 6-ox. cakes, *-groee boxes 88 60 
Rising Sun, S-ox. cakes, gross boxes 4 50 
Sun Paste, 10a else, t-gross boxes.... 10 00 
Sun Paste, 5c. else, f-gross boxes.... 6 00

•prop.
" CROWN ” BRAND PERFECTION SYRUP.

Per case.
Plain tins, with label—

8 lb. tins, 3 dox. In case................ 1 156 • i " "  a 4i
10 " 1 " M ................... 1 3S80 " I "   8 25
110 sndSP lb. tins have wire handles.)

small's brand—Standard.
5 gal. tins, per can.................................. 4 40
1 " " per case................................. 4 90

" " " ................................ 5 45
..................... ................................  5 70

PUS! Tea,
1 BALADA CEYLON.

Wholesale. Retail
Brown Label, I s.......................  «0 80 $0 36

'* •' I s........................ 0 81 0 86
Green Label, l's and i's.......... 0 88 0 SO
Blue Label, I s, I s. f ■ and |’s 0 SO 0 40
Bed Label. I s and l’s............... 0 16 0 60
Gold Label. |'s........................... 044 060

LUDELLA CEYLON, I’S 
AND I'S PROS.

Black Label, 1-lb., retail at Vo...
" *' l-lb., '* " ............."o 80

Blue Label, retail at 80c........................ 0 28
Green Label " 40c....................... 0 88
Red Label. " 50c....................... 0 86
Orange Label, " 60a..........
GoldLabel, " 80a..........

0 48 
0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label, l 's and 
Crimson " l's and 
Green “ l’s and 
Blue 
Bronze
Gold " Is,

li, ii, )a, i'a

iiiil:

Wholesale. Retail. 
0 20 0 25
0 22 0 30
0 25 0 35
0 30 0 40
0 36 0 50
0 44 0 60-----  • U, , 0, , a. ■ • V TT V OU

All grades, either black, green or mixed.

BLUE RIBBON 
TEA CO.,TORONTO

Wholesale. Retail.
Yellow LabeLl’a*nd Je.........0 30 0 26
Green Label. 1* and A......... 0 M 0 30
Blue Label 1 s and (a....... 0 to 0 35
RedLabel,r.,4e.i»»nd>»"®3® S SWhite Label, l'e, and fa. 0 36 0 o0
Gold Label» .and J......... 0« 0 60
Purple Label. 4'. “4 i«......... ° “ ? X
Emboeeed, 4 » and i>............. 0 70 1 0U

w* 60 l-lb................................ «0 86
- ,60 44b....1 „M
" 60 1-lb....; .................
" UU 44b............................ 6 N

"CROWN " BRAND
Wholesale. Ret. i

Red Laoel, l-lb. and |s............ • 0 S6 80 6t,
Blue Label, l-lb. and|s............... 0 88 0 40
Green Label, l-lb........................ 0 19 0 8t
Green Label, |s........................... 0 80 0 fc
Japan, la...................................... 0 19 0 If

B. d. MARGE AU, Montreal 
Japan Teas—

" Condor " I 40-lb. boxes............
II 40-lb. boxss............

" ra 80-lb. boxes........
KMD AAA Japan, 40 lb " at............." AA 71 40 M .............
Blue Jay, basket fired Japan, 70 lbs.,

"Condor"IV 80-lb. •“.......... .
" V 80-lb. " ..............
" XXXX 80-lb.boxes....
" XXXX 80-lb. " ....

XXX 80-lb. " ....
" XXX 80-lb. " ....
" XX 80-lb. • ....
M XX 80-lb.
" LX 60-lb. per case, lead 0 271 

packets (35 l’s and 70 * •)
m In lead packei »

0 27| at 0 

0 80 at 0 33 

0 86 at 0 36

" Condor " Ceylon black tea 
Green Label *s, |s and Is.
80-lb. oases................ retail

Yellow Label |e and Is,
80-lb. oases...............retail
Blue Label |e, |s and Is.
60-lb. oases .............. retail 0 40 at 0 SO
Bed Label, |e, |s and Is.
60-lb. cases............... retail 0 50 at 0 54
White Label, is, |s and Is,
60-lb. oases................retail at 0 40

Black Tees-" Old Crow " blend- 
Bronaed tins of 10,86,60 and 80-lb.
No. 1...................................per lb. 0 14
No. 1................................... " 0 ju
Na I................................... " 0 25
No. 4................................... " 0 20
No. 6................................... " 0 17*

Tobaeeo.
THE EMPIRE TOBAOOO GO., LIMITED.

Smoking—Empire, 4s, 6s and 18s__  80 46
" Amber, 8s. and Ss..............  0 6u
" Ivy, 7s...................................... 0 50
" Rosebud, 7s........................... 0 5»

Chewing—Currency, 18s. and 6|s.... 0 40
" Old Pox, 18s........................... 0 4S
" Snowahoe, 6|s........................ 0 51
" Pay RoU, 7|s.......................... 0 V
" Stag, 10 oa.............................. 0 45
" Bobs, 6s. and 13s.................. 0 4"
' " 10 oz. bare, 6*s........ 0 4:.

" Fair Play, 8a. and 13e .... 0 52
" Club, 6s. and 18s................. 0 k
" Universal, 18s....................... 0 47
" Dixie, 7s................................. 0 51

JOS. COTE, QUEBEC 
Cigars, per thousand.

Cote's Fine Cheroots. 1-10......................81 “
V.H.C., 1-20.................................................. 2 0
St. Louis (Union), 1-20 ............................  33 ->
Champlain. 1-20........................................... 3 «
El Sergeant Premium. 1-20—1-40 .......... 5.r
J. O. Cl, Havana P. Finos. 1-20............ 75

Cut tobaccos.
Petit Havana, 1-3, 1-13—1-6............
Quesnel, 1-4,1-2................................

" 19........................................
Cote s Choice Mixture, l-lb tins...t-lb t 

-lb 
-lb

.......0 -5
___ 0 vi

Vinggerg.
«. D. MkBOEAD, MontreeL Per. ; 

KMD, pure diitUled, hlgheet uuiUti- |0 i''i
Condor, pure diatUled..........................  J f
Old Crow.................................................. Oil

Spécial prloee to bugeis of large auantlt. i
Twet.

Royal react, Idea.60, pkga.... 
GUlett 1 oratun react, I dot In 0
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IT’S VERY GOOD

BATGER’S

STRAWBERRY
JAM

Is made from the finest Kent Straw­
berries, great care being taken to 
keep the Fruit Whole.

The result is a jam that not only 
looks well and sells fast, but is 
really delicioue.

Put up in a very attractive new 
style square jar. 4 dozen to a case.
Well packed ; no breakage.

Order a case of your Jobber, or

ROSE & LAFLAMME, - - Montreal

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “ Imperial Brand 
Maple Syrup " on the label—all 
the trouble comes of the ether 
half.

Which “half" are you selling?

ROSE & LAFLAMME, Agents, Montreal

EXPORT TRADE DEPARTMENT
Firm* Abroad Open tor Canadian Bumlnomm

TMOS. BOYD 4k CO.,
18 Kino ST., - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produos. Highest references. Wide 
connections. A. B. 0., 4th and 8 th ed., 
Western Union and Libber’s Codes. T. A.
" Boyd.”

LONDON is the CAPITAL 
of the BRITISH EMPIRE, and wil 
tak- any worthy productions of her chil­
dren across the seas.
JAMES EVERETT A CO. Grocers Allots.

38 fit Tower St. LONDON, E 0„ ENG 
do business with all the best buyers. Send 
them something to sell.

JAMES MARSHALL
Aberdeen, Scotland. 

invites consignments of Canadian Pro­
duce, gives personal attention to hand­
ling of same, and guarantees prompt re­
turns. Reference — Clydesdale Bank, 
Aberdeen. Codes—A.B.C. 4th and5th Edi

ÜEORUB LITTLE LIMITED
Canadian Produce Importers,

MANCHESTER.
Butter, Cheeeb, Egos, Bacon, Apples, 

Poultry.

HENRY COLBECK
NBWCA8TLE-Upon-TYNK. 

invites consignments of green and dried 
fruits. Newcastle is the centre of one of the 
largest miningaud industrial districts in the 
United Kingdom, with a population of up­
wards of 2,0U0,i00 within a 2U-mile radius.

This space $15.00 per year. This space $15.00 per year.

GEO. RAJ1SAY WARD.
58 Limes Grove, Lewisham, England,

Solicits representation of Canadian shippers 
of Hauis, Cheeses and Canned oods to 
canvas for orders from large English whole­
sale buyers. Extensive connection. High­
est references and security.

A. C. DOUGHTY * CO.
Head Office, 39 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon, Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address: Avouching, London. Codes: 
A.B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

W. C. OREQSON & CO:,

PROVISIONS POULTRY
CEREALS

LIVERPOOL. Produce Exchange Bldg

Cable Address "Rapp, Liverpool” 
HERMAN RAPP * CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 
Liberal advances on consignments.

DAVID SCOTT 4k CO.
Est. 187$ 10 North John 8L. Liverpool 
England. Splendid connections and 
references. Try us with a shipmen of 

CANNED GOODS.
T. A -Scottish. Liverpool.

James Methven, Son & Co., e,«.
Large connection amongst best Wholesale Grocers and Bakers in Great Britain. 
We also ship several British lines to United States and Canada.

Correspondence Invited.

P. & F. Vincentelli
Telegraphic Address-'* VINCENTELLI," Antwerp. A B C. Codes.

General Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports 
and va nations made on fresh or canned fruit», ûah, pork and beef meats

Best attendance on consignments. Highest Bank Reference*

RECKITT’S blue ... zebra paste }
68
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CLASSIFIED LIST OF ADVERTISEMENTS.
Baking Powder.

C"dv ultr-Georgeson, Ltd., 1 lie, W mm peg 
Gillett, E.W., Co., Toronto.
McLaren s, W. D., Montreal.

Biscuits, Confectionery. Gum, Etc 
Benedict, F. L.. & Co.. Montreal.
Cowan Co.. Toronto.
Kingery Mfg. Co., Cincinnati. 
McLam-hlan. Sons it Co., Owen Sound. 
Mooney Biscuit it Candy Co., Stratford. 
Mott, John P., & Co., Halifax. N.S. 
National Licorice Co.. Brooklyn, N.Y.
W ei b, Harry, Co., Toronto.

Brooms and Brushes.
Woods. Walter, it Co.. Hamilton.

Canned Goods
Balfour. Suiye & Co., Hamilton. 
Canadian Canners, Hamilton.
Lakeside Canning Co.. Wellington, Out- 
Old Homestead Canning Co. Pi- ton. 
Turner, James it Co., Hamilton. Out.

Cash Hales Books.
Carter-Crume Co.. Toronto.

Cheese Cabinets.
Walker Bin and Store Fixture Co., Benin

Cigars, Tobaccos. Etc-
American Toha- co Co.. Montreal.
Cote, Joseph. Quebec, Que.
Empire Tobacco Co., Montreal. 
McDougall, D., 4 Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuckett. Geo. E. & Son Co.. Hamilton.

Clutch Nails-
Waiininton J. N., Montreal.

Cocoas and Chocolates
Baker, Walter it Co., Dorchester, Mass. 
Cowan Co., Toronm.
Dunn, Wm. H., Montreal.
Epps, James, it Co., London, Eng.
Lowlley, Walter M., Co.. Boston, Mass. 
Mott, John P s C<> Halifax. N.S. 
Nestles Cftc colate, Montreal.

Computing Scales-
Computing Scale Co.. Toronto.
Toledo Computing Scale Co. Hamilton.

Concentrated Lye.
Gillett E. W.. Co.. Toronto.

Condensed Milk and Cream-
Bordens—Wm. H. Dunn. Montreal. 
Truro Condensed Milk Co., Truro. N.S. 

Counter Check Books. Etc 
AJhson Coupon Co.. Indianapolis, Ind. 
Carter-Crume Co., Toronto 
Crain, Kolia L., Co , Ottawa 

Crockery. Lr lass ware and Pottery.
Go wans J Kent & Co.. Toronto 

Dairy Produce and Provisions 
Srlai^/Wm., Montreal.

Dawson Commission Co., Toronto. 
Fearman, F. W., Co., Hamilton. 
MacLaren I m venial Chet-*,- i u, . Toronto 
Montreal Packing Co., Montreal.
Park. Biackweb Co.. Toronto.
Power, B. H., Halifax. N.S.
Ruthtriord, Marshall & Co., Toronto. 
Ryan, Wm . s Co Toronto.
Tanga y. Gto.. Quebec.

Delivery Wagons- 
Abbott. H. l> , it Co., Loudoni t&l. 

financial institutions d* insurance 
Bradai reel Co.

Fish
Adantic Fish Co., Lunenburg, N.S.
Bi kle, .1 W., s Greenin-', Haurlton. 
Connors Bro1».. Black s Haro r, N.B. __ 
Halifax Cold Storage C ». Halifax, N.S. 
Halifax Hdi ^o., Halifax.
James, F. T., Co.. Toronto.
Luggiv W. S. & Co.. Chatham, N.B.
Me William & Evenst. Toronto.
Mill man. W'. H . x Sons. Toronto.
Smit . T K & Co.. Halifax, N.S 
Todd J H. X Son. Van ouver, B.C.
Wee M avGreegor & Co , Toronto.

Flavoring Extracts•
Capstan Mfg. Co.. Toronto.
Imperial Extract Co., Toronto.

Foreign Importers- 
Boyd. Thos., & Co., Liverpool, Eng. 
Colbeek, Henry, Nvwcastle-on-Tyiic.Eng. 
Doug-ity, A. C., X Co., London, Eng. 
Gregs >n, W C , it Co., Liverpool, Eng. 
Little, Geo., Manchester, Eng.
Rapp, Herman, it Co., Liverpool. Eng. 
Seoti, David, x Co., Liverpool, Eng. 
Vincentelli, P. X F , Antwerp.

Fruits Dried j Green, and Nuts 
Bel wide Fruit it Vinegar Co., Belleville. 
Brown Gros. x Sons, Montreal.
Davidson it Hay, Toronto.
Dawson Commission Co,, Toronto.
De Y Barrondo, J. V.. x Co., Bordeaux,

Finkle X Ackerman. Belleville, Ont. 
Gibb, W. A., 4 Co., Hamilton.
Gillard. W. Ii.,4 Co., Hamilton. Ont. 
Kinnear, Thos., & Co.. Toronto.
Lucas, Steele it Bristol, Hamilton. 
MeWilliam 4 Everiat. Toronto.
Ozo, The. Company, Montreal.
Rattray, D., X Son, Montreal.
Robinson. O. E., lugersoll.
Smith, E. D., Winona, Out.
Stringer, Vi. B., it Co., Toronto.
Tippet, A. P., 4 Co., Montreal.
Turner. James, & Co., Hamilton.
Walker, Hugh, 4 Son, Guelph.
White 4 Co.. Toronto.

Gelatine.
Cox. J 4 G., Edinburgh, Scotland. 
Nicholson it Brock, Toronto.

Grain- Flour % and Cereals, Seeds
Alexander Milling Co., Ltd Brandon. 
Ba'tle Creek Health Food Co., Battle 

Créés Mich.
Canadian Shredded Wheat Ce., Niagara 

Falls Centre, Ont.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., it Co.. Quebec.
Le.ten Bros. Oak Luke, Man
Maekay. J , Co., Lt L, B nv-naaville, Ont
Mvlntosh, P., it Son Toronto.
Nicholson it Bain, Winnipeg.
Nicholson it Brock, Toronto.
Puterboro’ Cereal Co, Peter boro", Ont. 
Stevens it Mi'le*. Montre -1.
Tanguay, All', i’. it Co. Quebec.
Tan quay, Ge-\, Quebec, Que. 
rJ aylor T H . Co . Ltd . Chatham. 
Western Canada Flour Mills Co., Toronto 
Woodatock Cereal Co., Woodstock, Ont. 

Grocers— Wholesale- 
Balfour, Suiye & Co., Hamilton.
Bourque, T. A., it Co , She brookO, Que. 
Cudville-Georgesou Co., Winnipeg. 
Colson,C. E. x Son, Montreal.
Davidson x Hay, Toronto.

Eby, BlainCo., Toronto.
Eckardt. H. P., 4 Co., Toronto.
Gillard, W H.. 4 Co.. Hamilton. 
Kinnear, T., 4 Co.. Toronto.
Lucas, Steele it Bristol. Hamilton. 
Turner. James, * Co., Hamilton.
Warren Bros. & Co., Toronto.

Grocers' Grinding and Packing 
Machinery-

Coles Mfg. Co.. Philadelphia. Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher. A. D.. Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants’ Foods.
Keen, Robinson it Co., London. Eng. 

Interior and Exterior Store Fittings- 
Metal Sh ngle X Siding Co.. Pr s.< n.Ont. 
Walker Bin it Store Fixture Co., Berlin. 

Jams Jellies, Etc- •'*"
Batger's -Rose 4 LaHamme. Montreal. 
Goudwillie s -Rosex Latiamme.Moiit real 
Smith. E. D., Winona. Ont.
Southwell 4 Co.—Frank Magor it Co., 

Montreal.
Union. Thni. & Co., Hamilton.
W'agstatfe L:mited. Hamilton, Ont. 

Manufacturers’ Agents, Brokers and 
Commission Merchants-
Adam. Geo., it Co., Winnipeg, Man. 
Adamson. J. T.. Montreal.
Ashley it Lightcap, Winnipeg.
Carman. Joseph, Winnipeg. Man.
Dawson Commission Co..Toronro.
Dunn, Wm. H.. Montreal and Toronto. 
Gorham. J. W., 4 Co., Halifax N.S. 
Hughes. A. J., Montreal.
Kyle it Hooper, Toronto.
Lambe. W. G. A.. * Co., Toronto. 
MacLaren Imperial Cheese Co., Toronto 
Millman, W. H., it Sons, Toronto.
Mooi-e Jaw Fruit it Produce Co., Moose

Nicholson it Bain, Winnipeg.
Rutherford, Marshall & Co., Toronto. 
Ryan, Wm.. Co., Toronto.
Scott, Bathgate, it Co., Winnipeg. 
SteveiH it Miller Montreal.
Taylor, W A . Wi mpeg.
Thomas J. P., Quebec 
Thompson. G. B., Winnipeg, Man. 
Tippet, A. P. 4 Co., Montreal.
Watson, Stuart, Winnipeg, Man. 

Matches•
Improved Match Co., Montreal.

Mince Meat 
Cajistan »ifg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T A.. Co., Toronto.
Nichols-m it Brock, Toronto.
Wagstaffes, Limited. Hamilton.
W#»»hHV I H.. Ht. Catharine/.

Office Supplies-
Ba-i»e s aystem» Ltd.. Toronto. 
Copeland -Chat terson Co., Toronto. 
Crai-i. Roba L , Co Ottawa 
Ontario Otfi e Specialties Co., Toronto. 
Universal Systems, Toronto.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., 4 Co., Toronto.

Pass Books, Etc
Allison Coupon Co.. Indianapolis, Ind.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.

Crown Mfg. Co., Toronto.
Holbrook & Co., London, Eng.
Hud n, Hebert & C e. Montreal.
Lytle. T. A., Co., Toronto.
Paterson’s— Rose * Latiamme, Mom real 
Sutton, G. F., Sons 4 Coondon, Eng 

Polishes-Metal.
Oakey, John, it Sons, London, Eng. 

Polishes—Stove 
Nickel Plate Polish Co., Chicago.
James' Dome, W. G. A. Lambe it Co 

Toronto.
Morse Bros., Canton, Mass.

Refrigerators.
Eureka Refrigerator Co., Toronto. 
Hillock, John, it Co., Ltd., Toronto.

Salt.
Canadian Salt Co., Windsor, Ont.
Gray, Young it Sparling, Wingham, Ont. 
Mas >n it H ckey, Winnipeg, Man. 
Toronto Half Works. Toronto.
Verret, Stewart it Co., Montreal.

Soap.
Guelph Soap Co.. Guelph, O -t.
Royal Crown Limited, Winnipeg, Man. 
St. Croix So»p Mfg. Co., St.Stephen, N.B.

Soda— Baking•
Church it Dwight, Montreal.

Starch-
Edwardshurg Starch Co., Cardinal. Ont. 
St. Lawrence StarchCo., Port Credit. 

Stock Food-
International Stock Food Co., Toronto 

Sugars, Syrups and Molasses. 
Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.S. 
Edwardshurg Starch Go., Cardinal, Out. 
Lucas. Steele it Bristol. Hamilton. 
“Sugars" Limited. Montreal.
Tipnet. A. P. 4 Co. Montreal. 
Wallaceburg Sugar Co , Wallaceburg. 

Teas, Coffees, imd Spices.
Balfour, Smye -It, Co . Hamilton.
Braid. Wm.. 4 Co.. Vancouver, B.C 
Ceyb-n Tea Traders A s’n. 
Codville-Geurgson Co., Winnipeg 
Crown Mfg Co., Turonto 
Ewing, S. d it Sons, Montreal.
Gillard, W. H., à Co., Hamilton.
Greig, Kobt. Co., Toronto.
Japan Tea Traders' Ass n.
Mint -Ho«, Toronto.
Paterson. R , x Sous, Glasgow, Scot. 
Salada Tea Co., Tor and Montreal 
Symington, T., Edinburgh ^cot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, & Co., Hamilton.
Warren Bros.. Toronto.
Wood. Thos., it Co.. Montreal.

Vinegar and Cider.
Belleville Fruit an • Vinegar Co..Belleville 
Purneil, v\e >l> it Co., bristol, E g. 
White, Cottell it Co., London, S.E. 

Washing Compound 
FairbanK, N. K. Do., Montreal.
Gillett, E. W. Co., Toronto.

Wooden ware.
Wood». Walter. * Co . Hamilton.
United Fa.tories Ltd , Toronto.

Wrabtnng **at>~* Paper Bags. 
Twine, Wood Dishes, Etc.

Cana la Paner i . I'oron «>.
Graham Bros., Kinmount, Ont.

Yeast.
Gillett, E. W.,Co., Toronto.

INDEX TO ADVERTISERS.
Abbott, H. G.. & Co................................ 55
Adam Geo & Co....................................... 2
AdamH«m. J T * Co............................. 2
Alexander Milling Co.............................. 38
Allison Coupon Co.................................... 57
Am -r can Cereal Co..................................... 58
American Tobacco Co. ..................  i8
Ant tis Pepper Co...................................... 16
Ashley 4 l.i-lit cap..................................... i
Atlantic Fish Co.................#............... . 49

Balfour, Smye it Co..................................  15
Barnhi.l Ewm4 it Sanford ................ . 34
Battle Cre k Hua-lh rood Co............ . 38
Belleville Fruit aud Vinegar Co ...... 4S
Benedict, F. L , x Co................................ 19
Boyd. Thus., X Co..........................................63
Bradstreet's.................................................. 4
Braid. Wm., & Co...................................   G1
Brown, Joseph & Sons .............................. 47
Busin ss Systems Limited...................... 55
Campbells, R.. Sons... inside hack cover
Canada Paper Co...................................... 4
Canada Sugar Refining Co ...........

inside front cover
Canadian Canners...................................... 5
Canadian Press Clipping Bureau..........

inside hack cover
Canadian Salt Co. ...............  10
Capstan Manufacturing Co................... 16
Carman. Joseph.........................................  2
Carter-Crume Co...........................................57
Ceylon tea Tr -1ère Assn...................... 13
Chaput, L.. Fils X Cie..............................
Chase x Sanborn......................................... 13
Clark, W......................................................... 34
Codville-Georgesou Co............................. 31
Colbeek, Henry ^.....................................  61
Coles Manufacturing Co .................... 55
Colson. C. E.. & Son.. outside hack cover
Computing Scale Co....................................56
Conm-rs Bros................................................. 50
Cote Joseph .................................................. 53
Cowan Co........................................................ 41
Cox. J. & G .............................................. 41
Crain, Kolia L., Co.. ......... 58
Crown M g. Co.............................................. 18
Davenport, Percy P................................... 31
Davidbk,n 4 Hay....................   10
Dawson Commission Co ................. 47
De Y barrondo, J. V.. 4 Co....................... 48

Dnminir n Molasses Go.outside front cover
Doughty, A. G\, 4 Co................................. 63
Dunn. wm H................................................. 6J
Eby, Blain Co ........................................... 3
Eckardt, H. P., 4 Co.................................
K iwnrdftbiirg Si-arcl .outside front cover
E notre Tobacco Co.......... ........ 53
Epps Jas., X Co..........................................  43
Est vbrooKs, T. H........................................  17
Everet , Jas., 4 Co.....................................63
Ewing, ti. H., & dona......  ......... .......... 14

Fearman, F. W., Co ............................ 32
F.nkle 4 Ackerman .................................  47
Fisher, A. !>., Co...........................................57
Galbraith. Wm., 4 Sons..........................  11
Uiou, W. A., Co.........................................  48
Gillard, W. H., 4 Co................................ 16
Gillett, E. W., Co., Ltd........................... i
G urbain, J. W., & Co................................. 2
Gowans, Kent 4 Co... outside hack cover
Graham Bro?....................................................35
Gray, Young 4 Sparling......................... 38
Grey son, W. G , 4 Co................................ 63
Greig, Robi. Co............................................ 18
Halifax Cold S'orage Co.......................... 48
Ha if ax Hsh < o...........................................  49
HilluCK. John, 4 Co.................................... 57
Holbrooks, ntd..........,................................
hudi n Hebert & Co....... .........................
Hughes. A. J................................................. 2
Improved Match Co.. inside front cover
luiernaiioi al Stock Food Co....................15
James, F. T., Co............................................50
Japan Teas.................................................... 11
Jones 4 Swan ............................................ 2
Kingery Mfg. Co......................................... 43
Kingston Gleaner ' . ..inside hack cover
Kinnear, Thos., 4 Co................................ 11
Kirouac, Nap. (4., 4 Co............................... 38
Kyle 4 Hooper............................................. 2
Lakeside Canning Co............................... 9
Lami-e W. G. A.......................................... 2
Lei'ch Bros .................................................  38
Leonard Bros................................................
Lit i lu. i /o.................................................... 63
Loggie. W. S . 4 Co..................................  48
Lowuey, Walter M., Co.............................40
Lucas, Steele «6 Bristol.........................  16

Lytle. T. A., Co.......................................... 7
M- DougaM. D. <fc Co............................... 53
M -Gaw 4 Russell....................................  2
McIntosh, P., 4 Son.................................. 39
McLaren s Cooks’ Friend Baking

Powder.....................inside hack cover
McLauchlan 4 Sons Co..............................43
MeWilliam 4 Everiat ....................  46
Mdekay, J., Co.............................................. 38
Maelgiren s Imperial Cheese (V>........... 2
Magur, Frank..............outside front cover
.Manitoba Canning Co................................. 35
Marshall. James ............   63
Martcll-Stewart. The, Co., Ltd............. .‘6
Mason 4 Hickry........................................... 131
Meihveu, J., Sons 4 Co............................ 63
Millman. W. H., 4 Sons.......................... 2
Mitchell H W............................................ 2
Montreal Packing Co................................. 32
Mooney Biscuit and Candy Go. .... 42 
Moose Jaw Fruit and Produce Co— 2
Morse Bros...............................   60
Mott. John P.. 4 Co.................................. 41
National Licorice Co.. .inside front cover
Nestle s Chocolate........................................ 43
Nicholson 4 Bain....................................... 8
Nicholson 4 Brock...................................... 16
Nickel Piate Stove Polish Co............... 16
Oakey, John, 4 Sons... inside hack cover
Oakville Basket Co............ ......................  46
Ocean Mills................................................... 4
Old Homestead Canning Co.................. 6
Ontario Office Specialty Co.................... 56
Ozo Co.............................................................  45
Park, Blackwell Co...................................  32
Paterson, R., 4 Sons.................................. 14
Patrick, W. U., 4 Co.................................. 2
Payne, J. Bruce............................................. 52
Peterhoro’ Cereal Co...............................41
Power, B. H.................................................. 31
Psimenus. Tn. J.......................................... 47
Rapp, Herman 4 Co..................................... 63
Rattray. D 4 Sons.................................... 9
Reekitt s Blue.............................................. 63
Robinson O. E. 4 Co................................. 46
Rose 4 Latlamme .............................12, 63
Rowat 4 Co ................................................. 15
Royal Crown Limited.............................. 14
Rutherford, Marshall & Co........................ 34
Ryan, Wm., Co................................................32

“Salada” Tea Co.......................................... 7
Scott, Bathgate 4 Co................................ 4
Scot t, David, 4 Co.........................................63
Sell s Commercial ...................................... 57
Sherbrooke Cigar Co.....................................54
Smith. E D .................................................. 48
Smith. T F , 4 Co...............................  48
Sprague C inning Machinery Co.......... 43
Stau -tons Limited .................................... 51
St. Charli-s Condensing Co.........................18
St vein & Miller ........................................ 38
Stringer, W. B.,4 Co................................  47
“ Sugars ” Limited.................................20,21
Sutton. G. F.. Sons 4 Co........ ................ 4
Symington T., 4 Co......................................14
Taylor, W. A................................................ 2
Terminal Warehouse and Cartage Co. 60
Thompson, G. B ...................................... 2
Thorne, Hy , 4 Co......................................... 41
Tippet, Arthur P.,4 Co........................... 1
Toledo Computing Scale Co.................... 57
Todd. J H . & Son .................................  50
Toronto Salt Works .................................  31
Truro Condensed Milk Co., Limited.. 35
Tuckett, Geo. E., 4 Son Co....................  52
Turner, James. 4 Co.................................. 19
United Factories ......................................... 3/
Upton. Thos., 4 Co.......................................43
Verrett, Stewart Co......................................38
Vincentelli. P 4 F........................................63
Wagstaffe Limited .................................. 3o
Walker. Hugo, * Bon ....................
Walker Bin 4 Store Fixture Co......... 57
Wallaceburg Sugar Co.............................. 12
Ward George Ramsay............................
Warminton. J. N........................................  ™
Warren. G. C............................................... 2
Watson, Stuart............................................ *
Wee Madireegor & Co.............................
Webb, Harry, Co., Lt i.............................
Western Canada Flour Mills Co..........
Wethey, J. H...............outside back cover
White 4 Co................................................... ft
White. ColteV 4 Co...................................
Windsor J W................................................al
Winn 4 Holland.......... iuside back cover
Wiseman, R. B., & Co...........................
Wood, Thomas. * Co........................... §2
Woods, Walter, à Co... ........................... £4
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Crescent Brand
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80DA-CRY8TAL8 (WA8HINQ SODA)
Foreign Sodé Crystals—and some of English 
dacture—-are being extensively offered for sale in

*• ”“""v ^Tlgtfflauta
ishin even

inCO!

although 
BR MOND'S

Soda 
than BR

rALS, are in reality much dearer 
ewlfal fa the large quantity of useless and injurious 
matter which they certain.

BRUNNER, MONO * CO., LOOTED 
WINN & HOLLAND, A*«ql.

: MONTREAL

••atome,- wit* ■tor.
This pot speaks for itself. When tea 

is drawn take the Percolator out and tea 
remains free from tannin.

We make seven sizes of this, also 
The Champion Tea Pot. Send for price 
list.

A CAMPBELL'S SONS
HAMILTON POTTERY

HAMILTON, ONT Al 10

14

.

THE PEOPLE OP

JAMAICA
A A |/ry*0 aristeel eed snly a—masIl A IP 1 X PnpeimUea tor Olaanlag Can 
UrtIXLI Mun.4d.ae4U. Oantsfam

You are Interested 
In Something

met get elf beet itewu ikmt
-------» it. — I--.U■Pa yrmJea M ins IWyvtlr

are now buying things la dry 
United States which they ought 
to buy in Canada. They don’t 
know what w*qm do. AsmaH 
advertisement in the

KINGSTON

' WELLINGTON ’
KNIFE POLISH

IILIIM liAMMlff a mue ■ ImIOgH

We «ad and dis thoneanda ci wnei» 
every week — therefore ere eu egaig VSe
ssssdlly «u sssssminslly far a fak«u.
speech, lecture, eeeey or anything alee teguiriag

J0H> t llOBlIf Uwltsd
Manufacturera of

Bmery, Blaak Lead, Beery, Stoss and 
Flint Oloths and Papers, ete.

Wellinirton Milk Tgfldsn tuilaijl

competitor» an likely to get.
Term»-100 C%n|t $ LIS

W IMS

«GLEANER"
MS ».0i

Las taw
Send for our Booklet which fully wqdefae

might bring Inquiries. Better 
write for rates to

1. 0. «TlWêe?. HrIWm-

if 6tzlil|lUlift JlUUfli UVüUUUi M|UUH 
Ageot:

do** FORMAN, - «44 M| ttrwt
MONTREAL.

■

the ecope ot the dipping industry.

6AHAIIAH NESS CUNM MEM ‘
Telephone Haifa 1M6.

IS F root Sc B., Toronto. Telcpkeea Haifa tm

.. &-&C:

> »

Is Honest Q< 
just the Thing on' 
to Make or Extend 
Buelneea.

McLAREN'S

PiH'>r8!Eliil The Beet Grocer» makje 
a point of keeping h 
always In Stock.

tsOÊf&St

SMiaT’aAKj:
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Snaps for

Christmas Buyers
As usual there are many 
odd lines in our stock of 
Fancy China which we want 
to close out before stock­
taking

It will pay you to take 
time to call and see us when 
next in the city.

, KENT & CO.,
16 Front Street East, LIMITED

TORONTO

CROSSE & BLACKWELL, Ltd.
London, England

Some of our new lines are :

C. (ft B. Chicken Breasts (in Jelly). Vacuum Glass Jars 
C. (ft B. French Sardines. In Oval Glass.
C. <6 B. Chicken and Tongue. In Vacuum Glass.
C. (ft B. Veal and Ham. In Vacuum Glass.
C. (ft B. Prawns in Aspic. In Vacuum Glass.
Potted Meats (all Styles). In Vacuum Glass.

The finest retail grocery offerings for Xmas trade.

Agents : C. £. COLSON & SON, Montreal

COWANS 

A PROMINENT GROCER recently said to a
„ . )

“When I think of MINCE MEAT the name 
WETHEY immediately comes to my mind.
I cannot think of one without the other. I haye 
handled the line for years, finding a ready 
sale at all seasons, and I would feel my stock 
incomplete without a case of WETHEY’S 
MINCE MEAT on hand.”

Can you say the same ?
If you cannot why not ?

You can make it so by giving the line 
a little attention. The results will sur­
prise you.

Do It Now
Sold by all Jobbers. Insist on Wethey’s.

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

/

984173


