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THE CANADIAN GROCER

Sell the Best It

Is pure

sensitive 
lingerie :

Is pure as pure oil and skill and 
experience can make it. The most 
sensitive complexion or most delicate 
lingerie is safe with “Calice " Soap. 
Antiseptic, sanitary, clean. Not a

. “ tallow soap”—no
l decaying animal 

=■ matter in it.

tallow soap’

Don’t substitute 

You can substitute some other 
brand of Macaroni for Codou’s, but 
when you do it you are not “fair to 
yourself”—you cheat yourself out 
of a woman's confidence.

There Is no Macaroni quite as 
good as Codou’s—quite as white, ten
der and delicate. “ Be fair to your
self” next time when a woman asks for 
Codou’s, and if you don’t happen to 
have it on hand it will pay you better 
to get it than to try to convince a

To Your

self!, woman that something 
$ else is just as good, be-

Macaroni ca“se "she’n find you
out.

A. P. TIPPET & CO., SOLE AGENTS
8 I lace Royale,

MONTREAL
84 Victoria St.,

TORONTO
1



THE CANADIAN GROCÈfc

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchant» cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is a* 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX. N.S.

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Werebousemee

ST. JOHN, - - . N.B.
Opes 1er • lew mere flrei-eleee line»

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
<*ent» »or Grot ere Spa laltiea and A bolesalr

Gro. ary Brokers

TORONTO, Ont. DETROIT. Mich.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX. N.S. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
oso give clone attention to few more üret-ola* 

agenciee. Highest reference».

Car assorted grades 
Salmon to arrive.

Can give best quotations.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

Arrived in store one car
NEW ORLEANS MOLASSES

HALF BARRELS PRICES RIGHT

Lind Brokerage Company
73 Front St. E„ Toronto

FOR SALE
Cheap loi cash, Fruil Cleaning P.am 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

17 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND »

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod. Skinless Cod, Herrings, Seal 
and Cod Oils, White Beans, Peas, etc.

THE HARRY HORNE CO.
309-311 King Street West, Toronto 

Grocery Brokers, Manufacturers’ Agents 
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS 
AND INVITE YOUR CORRESPONDENCE

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN’S. NEWFOUNDLAND

MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS

Importer, and exportera. Prompt and careful at
tention to all Dueineae. Highest Canadian and foreign 
reference Cable addree, : "Meaneb," Bt John a

Oodee : A,B,0, 6th edition, and private.

WATSON & TRUESDALE
(Suooeeeor, to Stuart, Wateon A Oo.|

Wholesale Com minion Brokers and 
Manufacturera’ Agents.

WINNIPEG, MAN.
Domestic and Foreign Agendo» Solicited

G. C. WARREN
Box 1036, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers and Agents. 
Established 1M6

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Solicited.

23# Chambers of Commerce. P.O. Box lSli

WESTERN DISTliBUlORj LIMITED
Wholesale Commission Merchahants, Customs 
Brokers and Manufacturers' Agents. Cars Dis
tributed, Warehoused and Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi
tion ie your opportunity.

SASKATOON, WESTERN CANADA

DISTRIBUTORS, LIMITED
P. 0. Drawer »

EDMONTON. ALBERTA

Manufacturera’ Agent., Commission Mer
chants, Warehousemen.

Track connection with all Railroad».

George G. Hunt
Broker and

Commission Merchant
St. John's, - Newfoundland

BUCHANAN & AHERN
Wholesale Ceultaiea Mirck.it» sad Inperi.r,

QUEBEC, P.Q,

Groceries, Provleloae, Sugere, Moleeaea, Dried 
Fralt ead Nut», Greln, Mill Feed,

Fleb, Flab Oil. Ele.

Correspondence Solicited. p.O. Box 31

A. Francois Turcotte
COMMISSION MERCHANT 

Quebec
Onm or (wo more agonolom wanto.

FIRST CLASS CONNECTION

Manufacturers wishing to introduce 
their goods in Newloundland please 
write to the above, stating terms, etc. 
Also can obtain shipments of all kinds 
of Fish, Cod Oil, etc., at lowest prices.

CORRESPONDENCE SOLICITED.

W. G. PATRICK & CO.
Manufacturers’ Agents

and
importers

77 York Street, Toronto

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agent. 
Warehouse on C.P.R. spur track 
Promptness and Satisfaction guaranteed. 
Business Solicited.

2



tttE CANADIAN GROCER

MAPLE SYRUP
J."F.;EBY, Pré». HUGH BLAIN, Vice-Pres.

We are quoting “SPECIAL PRICES” on :

“ANCHOR” brand
for immediate shipment, also for shipment 
of NEW SYRUP as soon as ready.
Wine Pint, Quart, Half Gallon and 

Gallon Tins.
Wine Quart Bottles.

IMPERIAL MEASURE. 5 Gallon Tins.

«

IN

Here’s your opportunity to “get in.’’

PANCAKE ” brand
Wine pint tins, to retail at - 10c.

quart bottles “ “ - 20c.

PURE MAPLE SYRUP
We quote special prices on

“SMALL'S SELECTED”
, AND

“PRIDE OF CANADA”
IN ALL SIZES

IT WILL PAY YOU TO BOOK YOUR ORDERS NOW

EBY-BLA1N, LIMITED
WHOLESALE 

GROCERS TORONTO

BEGIN THE NEW 
YEAR RIGHT

Cut of 100 Book Size, without hood, 
showing alphabetical arrange 

ment of hooks,

I 'ut of 100 book size, showing hood 
locked to cabinet, when not in

Do you want to make more money this year than you 
did last year ?

Do you want to save more money this year than last ?
Do you want to take life easier than ever before ?
If so—Install a KEITH FIRE PROOF SYSTEM.
It will make money for you. because,

1. It will please your customers and increase your trade.
2. It will keep your collections up and your bad accounts 

down.
It will save money for you because,

1. It will do away with forgotten charges.
2. It will cut out concessions to customers over disputed accounts, as the accounts are always correct and posted up-to-the- 

minute.
It will enable you to take life easier, because,

t. Your mind will be at ease in the knowledge that your profits are not leaking away
2. You will have leisure time to spend more pleasantly and profitably than in the bugbear ol keeping books.

Now /* the time to buy. The prloe /* right. Amk tor Catalog G.

The Simple Account Salesbook Company
Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

1926 Depot Street ........................FREMONT, OHIO
and Hartford, Conn., U.S.A.
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SUNNY MONDAY
LAUNDRY SOAP

“Contains No Resin ”
BB»

IMONDfflfP
You are taking no risk when you recommend Sunny Monday Soap.
Sunny Monday Soap is as absolutely pure as soap can be made, 
only the highest class of materials enters into the manufacture of it, 
and best of all it contains no resin.
Sunny Monday Soap gives the grocer a good profit, and a satisfied 
customer.

THE N. K. FAIRBANK COMPANY
MONTREAL, CANADA

SANITARY CANS
FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK, ui

Sanitary Can Co., Ltd.,
Niagara Fells, Ont.



THE CANADIAN GROCER

Note the Green Label.
on the top of every can of SIMCOE 
BAKED BEANS. It furnishes you 
with a selling point that is stronger 
than any other could be.

It is our guarantee that

“Simcoe” Baked Beans
are not only supremely good in quality 
but that the Simcoe Brand cans con
tain more beans t 
flat sold at higher 
prices.

It is a case of 
high quality plus 
greater quantity for 
the same money.

We can supply 
“Red Cross” Brand 
in place of “Simcoe” 
wherever desired.

r"

Dominion Canners Limited
Hamilton Canada
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Quality, Purity and 
Cleanliness

Just how heavily these count is attested by the fact that the best merchants 
always give the preference to Borden’s Brands, and by the further fact
-- .------—that the great majority of consumers will

consider no others.

°f Bordens Condinsco

'«bel pfoleclionege'"”
e»r the signature- /y/w

T'V. -

unswebtE^i^

NEW YORK U.&A

Leaders of quality for over 50 years. The Original

Borden’s Condensed Milk Company
ESTABLISHED 1857

evaporated

WILLIAM H. DUNN, Montreal and Toronto
Mason & Hickey, Winnipeg, Man. ; Shallcross, Macaulay & Co., 

Vancouver, Nelson and Calgary.

Conceded tHe Best Egg Carrier
by the army of dealers who handle 

and use

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

The Star Egg Carrier itself, made of tough white wood, 
strongly built, will last a lifetime, and is especially designed 
to protect eggs during vehicle delivery.
Star Egg Carriers and Trays also prevent miscounts, save 
time and satisfy customers.

If you want to make money on eggs, write for our booklet, 
“No Broken Eggs,” and ask your jobber—he knows.

Made in one and two dozen sizes.

Star Egg Carriers are licensed under Canadian Patent No 96566. to be used onlv with ira« k ».
jobbers or agents supplying other trays for use with Star Ena Carrièreby u8 Manufacturers.
rights and subject themselves to liability of prosecution under the Canadian patent laws b“ X mfringer» of our patent

STAR EGG CARRIER <& TRAY MFG
1550 JAY STREET, ROCHESTER, N.Y.

CO.

!



THE CANADIAN GROCER

Money Talks. Listen !I - |
It will pay you best 

to sell

COMFORT SOAP
“It’s AU Right”

gECAUSE it gives you the greatest actual profit
(figure it out for yourself.)

gECAUSE it sells easiest (largest sale in Canada), ensuring less 
selling expense and a quicker return of your money.

gECAUSE it is a perfect Laundry Soap, giving the 
greatest satisfaction to your customers (most people use it.)

gECAUSE it is a larger bar than other good Laundry 
Soaps, giving the biggest value to your customers.

Why not push the Soap that serves best the interests 
of yourself and your customers ?

COMFORT SOAP
“It’s AU Right”

TORONTO CANADA

7



THE CANADIAN GROCER

Y^R»R»/yyv.
LEMON h:

go towDOM

^ASCU1^S
CRISP AND TASTY BEYOND COMPARISON

WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS 
TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

~rr<r(

BALAKLAVA BRAND 
BAKED BEANS

have no superiors and few equals. They are put up in a 
sanitary, up-to-date factory and the greatest care is 

exercised to uphold their standard.
WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.S.
dene»—Oreen k Oe., Jofen Street, Toronto ; D. O. Hnnnoli, London, Ont ; o. Wtllnoo Wrote, ;

B D. Monhell, IW Hperu Street Owe we; Nloboleon à Beta, Winnipeg, Witten Msitta à Boberteoe. Veneoerer, B. O.

8



THE CANADIAN GROCER

Time and time 
again it has been 
proved that house
wives will gladly 
pay the extra price 
for

puRixy
FLOUR

when grocers explain to 
them that PURITY has 
more than enough extra 
quality to merit the differ
ence in price. We know 
of cases where women have 
gone miles out of their road 
to get PURITY flour be
cause their nearest dealer 
was afraid his trade 
wouldn't buy as high-class 
a flour as PURITY. Are you 
making the same mistake?

Western Canada 
Flour Mills Co.

Limited
Toronto Montreal Winnipeg
St. John, N.B. Goderich Brandon



THE CANADIAN GROCER
li

Make “1911” Your Banner Year
Olive Oil yields a handsome profit, and if you are wise you will build up 
a good Olive Oil trade. To do so you must have THE BEST.

“VERGINE” BRAND OLIVE OIL
is a sure trade builder. This brand is known and extensively advertised 
throughout the Dominion of Canada, and the demand is increasing every 
day. If you have none in stock

START THE NEW YEAR RIGHT
Send us your inquiry for “ Vergine ” Olive Oil to-day. Samples and prices 
promptly submitted upon request. Don’t trust your memory.

DO IT NOW !
rStliV.

Head Office:
Cor.

Church & Colborns Sts.
TORONTO

A
Branch :

256 St. Paul Street
MONTREAL

çossages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.
Agent.:—Arthur B. Mitchell, Mitchell's Wharf, Halifax, N.S.; C. E. Jarvis & 

Son, Vancouver, B.C.

10
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Wagstaffe Limited
Pure Fruit Preservers HAMILTON

The most up-to-date Fruit Preserving 
Plant in Canada, costing upwards jjf| 
of $75,000.00 when completed.

WAGSTAFFE’S S3
Fruits, Mince Meat, etc., are prepared in COPPER 
Kettles, Boiled in SILVER Pans, and Packed in 
GOLD Lined Pails.



THE CANADIAN GROCER

“TBIAN**
BRAND

STANDARD
OF

QUALITY

AJJU
STRENGTH

FLAVOR
PURITY

TRADE MARK

LARGE AND 
COMPLETE STOCKS 

OF ALL LINES 
AT

CLOSE PRICES

NEW ONTARIO
The retail merchants of New Ontario can save time and 
money by buying from us, the former because we can 
give them ten to fifteen days’ quicker deliveries, and the 
latter because we give them the benefit of Car Load Freight 
Rates to the Head of the Lakes.

Fort William is the geographical point of supply for the 
territory served by the C. P. R. for 200 miles east and on 
all three roads from Lake Superior to the Manitoba 
boundary.

The CAMERON-HEAP CO., Limited
FORT WILLIAM, ONT.

CAMERON & HEAP CAMERON & HEAP. Limited
KENORA REGINA and PRINCE ALBERT, Saak.

“ENTERPR I SE ’

MR. Up-to-date Grocer, your ambition is (or should 
be) to install an Electric Coffee Mill.

When you do—get a good one, as 
good as you can afford.

If it’s an “Enterprise” it will be 
backed by the oldest and largest manu
facturers of these goods in the country.

Note the style illustrated. The 
grinders are connected direct to the 
shaft of the motor. No belts or gears to 
litter up the store and make it look like a 
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a 
catalog of electrically driven Coffee 
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES 

Philadelphia, Pa., U. S. A.
21 Murray Street, New York 544 Vsn Neee Avenue, Sen Free cisco

if



THE CANADIAN GROCER

The gum that is 
good all through

soi n ,\n joimt ns in nit i'nitipm ati s
V AN \n X



THE CANADIAN GROCER

Teas, Coffees, Spices, Etc.
During the last few weeks there has been quite an advance 
in the prices of TEAS, COFFEES and some lines of SPICES.
We bought these lines FREELY, previous to the advance, 
and you will find our quotations interesting.

Per Pound.
China Black Teas, good style and cup quality (Splendid Teas for blending purposes)................at 111, 12), 14c.
China GREEN Teas, extra values...........................................................................................................................at 12), 14. 16), 18c.
Ceylon BLACK Teas, ) chests and chests.................................................................  at 16), 17), 18) to 20c.
Ceylon GREEN Teas, j chests and chests......................................................................................... at r6j, 17), 18) to 20c.
HIGH GRADE Ceylon BLACK and GREEN Teas, ) chests and chests..................................................at 25, 28 to 30c.
JAPAN TEAS, good style and cup quality.............................................................................................................at 17), 18) to 20c.

ROASTED RIO COFFEES, No. 1 quality ................................................... at 17)c. per pound.
PURE Cr. Tartar, in kegs....................................................................................... at 21c “ *•

Robert Simpson (8b Co
Cor. Gore and Hughson Sts.,

Importer* Tea*, Coffees, 
Spices, Etc., and Whole- 

) sole Grocery Specialist*.

Hamilton, Ontario
PHONES No. 3541 and 3444.

SOAP SENSE
it a sense that comes to every grocer after a 
while, and which tells him his best interests 
are served by selling an honest soap—a soap 
of absolute purity, retailing at a moderate 
price. Such a soap is

ASEPTO
SOAP POWDER

“ The enemy of dirt."

It is invaluable for every purpose in the house, 
and will be found more economical than any 
other soap. It is a sure seller and makes re
peat orders a certainty.

Order from your jobber.

ASEPTO MEG. CO.
ST. JOHN. N.B.

Agents—Rose A L.flamme, Limited, Montreal.

Z SELL 
( GINGERBREAD 

BRAND- 
l MOLASSES !

\ It Pay* j

Four real reasons why you can increase your 
Molasses sales by selling “Gingerbread Brand,”

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes.

Give your wholesale a trial order for 
“Gingerbread” Molasses and be convinced.

Put up in tins—2’s, 3’s, 5’s, 10’s and 20’s, 
Pails—l’s, 2’s, 3’s and 5’s gals, and in barrels 
and % barrels.

The
Dominion Molasses Co.,

LIMITED S
HALIFAX. NOVA SCOTIA

I

14
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KNORR
The Household Word for Dainty Cooking

cKnoxtà 

cfCnoxxk

cfCnoxfà

cfCnoxHk
cKnoxnk

SOUP SQUARES—One square yielding 3 or 4 large 
plates of delicious, tasty Soup, equal to home-made. 
Prepared in a few minutes. 30 varieties.

CONSOMME IN CUBES - One cube sufficient to make 
at a moment’s notice, a cup of excellent Bouillon. Very 
refreshing and invigorating.

MACARONI—Manufactured after a patented automatic 
process and dried by a continuous current of fresh air. 
1 1 by and % lb. packages.

VERMICELLI—Prepared from the best Wheat Semo
lina with fresh eggs only, The best that can be made.

JULIENNE— Dried Mixed Vegetables. Made from 
selected prime vegetables and herbs. Excellent-for 
making Soups and Stews. Keep good and fresh for 
almost any length of time. As good as fresh vegetables.

Large Profits to the Trade.
AGENTS:—The MacLaren Imperial Cheese Co., Ltd., Toronto, Ontario 

The Macdonald-Marpole Co., Ltd., Vancouver, B.C.

15
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“THE SALT THAT SATtSFiES”
That le tho great advantage of handling

It never fails to satisfy your customers. It is PURE ; being composed 
of fine, dry, even salt crystals only. Ask your jobber for *! Purity" Salt.

The Western Salt Co , Limited Moorete£

THE
k/tsmniMJi

oniMC

The washday wonder worker
For economy in use and effective cleans
ing properties no soap is so good as

Wonderful Soap
and in addition to its sterling qualities, 
it is very attractively packed and made 
up and commands a rapid and profit
able sale.

Write for details of our 
dealer-helper selling plan.

THE GUELPH SOAP CO.
GUELPH ONTARIO

Toronto Agents MacGreegor Specialty Co.

E
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R
Y
C
A
N
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I
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^sWfETf/Vf.

li
t. CHARLES CREAM

J St*. Charles &

c
u
A
R
A
N
T
E
E
D

Evaporated Cream
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS
Withe Good 
Stock of 
St. Charles

St. Charles Condensing Co.
1NGERSOLL, oNT., CANADA

u

Pure, Well-Packed W Sweet,Wholesome
Strengthen your hold on the profitable family 
trade by lecturing

“KING OSCAR”-
NORWEGIAN [SARDINES
A line that never fails to please the particular 
palates of your best customers.

"King Oscar" Brand are primes! Autumn- 
caught fish, canned in our modern sanitary 
factory and appeal to every grocer as a good 
profit producer.

Ask your wholesaler.

JOHNiW. BICKLE and GREENING
(J. A. Henderson)

HAMILTON ONTARIO
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To Retailers
Stop and ConsiderYou can double your sales if you 

stock our brands Cabinet Maple is 
the best value on the market. Made 
from pure maple and cane sugar. You 
can guarantee every tin to your cus
tomers. Get in line, big syrup sales 
this season. Save freight.

CABINET BRAND MAPLE
SYRUP

Quart Bottles - - 12 to a case, $2.35
Pint Tin, Wine Measure 24 “ 2.50
14 Gallon Tin - 24 41 4.70

what it means to have 
lines which will make 
customers! Stock

Rowat’s
PicklesImperial Measure 2

Imperial Syrup
MONTREAL AND

Paterson’s
SauceMATH I EU’S 

SYRUP
of Tar and Cod Liver Oil

MATHIEU’S 
NERVINE POWDEBS

and you will materially 
strengthen your hold on 
your trade.

GOUDRON
-**-

D’HUILE DB

;fOIE DE MORUE
[ ft* ^A'»V :

are the safest sellers 
amongst all the cold cure 
and cough remedies on 
the market. g*g
The sale has increased enor

mously—
Thousands of testimonials attest 

their wonderful value—
They never become dead stock— 
They afford dealers a good profit— 
Those who once use them make 

them a household remedy— 
Dealers who do not carry them 

simply lose sales that go else
where.

As the demand will be continuous for 
some months, order a good 

supply now.
Sold by all wholesale dealers

Rowat & C: MATHIEU’S 
; Syrup of Tar

goduvEr oil Canadian Distributors:
Snowdon & Ebbitt, 325 Coris- 
tine Building, Montreal, Quebec, 
Ontario, Manitoba and the North- 
West; F. K. Warren, Halifax, 
N.S. ; F. H. Tippett & Co., St. 
John, N.B. ; C. E. Jarvis & Co., 
Vancouver, B.C.

lEAT.STEAKSCimzi5.QI
J. L. MATHIEU C0„ Props. 

SBEHBR001E, P. Q.
Distributors for Western Canada*

3,GRAVIES.GAMEAf05a

’ATERSONaSO*
Wat icç.w mm 

GLASGOW
Foley Bros.. Larson tc Co. Wholesale Grocers and Confection ers 

Winnipeg. Edmonton. Vancouver 
L Chaput. Fils & 1 ie„ Wholesale Depot, Montreal
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THE PERFECT FLUID BEEF
Made absolutely from the choicest fresh Ox Beef, and every bottle is full of true 

beet nourishment to the last drop. Invalid Oxvil is not full of spices, etc., but is abso
lutely pure. It is a genuine extract and true value for your money, and costs no more 
than an ordinary seasoned beef extract. Invalid Oxvil Is price protected and shows 
every dealer a definite profit.

Supplied to the retail trade through any Wholesale Grocery or Drug Firm in 
Canada. Special agents wanted in every Town an i City in Ontario, also every 
Province of Canada.

Write for particulars and Price List to

THE HARRY HORNE CO, 309 311 in si. w,

You are the man we want
—that is, if we haven’t yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the "Elgin’ 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish.

Equipped with special 
adjuster device and the 
new style force feed steel
cutting grinders

Ask any of the following jobbers 
for our illustrated catalogue: 
WINNIPEG-G. F. & J. Galt (and 

branches): The Codville Co. (and 
branches): Foley Bros.. Larson & 
Co. (and branches). 

VANCOUVER-The W. H. Malkin 
Co.. Ltd., Wm. Braid it Co 

HAMILTON—James Turner & Co.: 
Balfour. Smye it Co.: McPherson. 
Glassco it Co.

TORONTO-Eby. Blain. Ltd. 
LONDON—Gorman. Eckert it Co.
ST JOHN. N.B-G. E. Barbour it 

Co.: Dearborn it Co.
REGINA. Sask.-Campbell. Wilson 

it Smith.
MONTREAL - The Canadian Fair

banks Co. (and branches). 
EDMONTON. ALTA.—The A. Mac 

x Donald Co.

\ Woodruff & Edwards

ELGIN, ILL . O.S.A.

THE CANADIA N GROCER

We know of no trade
mark that covers a pro
duct that is nearer per
fection, or that is more 
universally used in 
Canada, than the

Teaspoon - 
of Roilinc

WINDSOR

trade-mark, shown on 
this bag.

Windsor Salt is the 
only satisfactory salt for a good grocer 

to sell.

CANADIAN SALT CO.,
LIMITED

Windsor - - Ontario

TORONTO

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A “Walker Bln” Outfit to a “Neceealty” to the
Modern Grocery

Write for Illustrated Catalogue 
Modern Grocery Fixtures.

Walker Bln Store Fixture Co
■aaitebai WataM & Traesdale, Winnipeg, Has. n „ A . ,
Saskatchewan tad Alherta; J.C. Stokes, Berlin, Ont&IlO

ieiiea, Saak, 
■eetreali V. S. Silcock 33 St. Mickeies Street
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35 Lombard Street 
52 Nicholas Street

TORONTO
OTTAWA

334 Clarence Street 
41 Common Street

LONDON, ONT. 
: MONTREAL

The makers of OXO have always
done big things

They originated Concentrated Beef Foods 
in 1865.

They OWN the largest cattle farms in 
the world in this industry.

They created and perfected 0X0 CUBES 
—the greatest achievement known to 
,the science of concentrated foods.

They are advertising 0X0 and 0X0 
CUBES heavily in Canada.

Get your mharo of THE TRADE

SOLE AGENTS:

CORNEILLE DAVID «, CO.

0X0

k CO.’S ESSENCE OF
kin*» <S Sm

■ *■ mMum «* ie*u » i

m «>«MAND * COn
•‘Tanhofk rrnBir ».-----

Right in the Grocer’s Line
After typhoid or scarlet fever, anaemia, 
pneumonia, grippe, or any exhausting 
disease, Doctors recommend

-Brand’s Essence of Beef-
It is a clear, amber-colored jelly and can best be taken in this form, though 
it is easily assimilated in any manner the Doctor orders.
The merits of Brand’s Essence of Beef have been attested in all countries 
of the world, and, wherever introduced, it has found a ready sale.
Brand and Co. are at present actively engaged in bringing this preparation 
before the medical profession of Canada, and already grocers in many parts of 
the country are receiving enquiries for Brand’s.

Put up In glass and tins. Shows a good profit for tho merchant m
WRITE FOR PARTICULARS TO

T. O. BAXTER, 25 Front St. E., Toronto. H. HUBBARD, 27 Common St., Montreal

BRAND & CO., PurVoyorm to
h. m. ths Kina London, England
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TEAS

Brand
BALFOUR, SMYE & CO.,

Our stock is full, anticipating 
our annual sale.

____________________ All lines away below to-day’s
market.

Our travellers have rare bargains. We will mail 
samples on application.

Be wine and take advantage of 
thin npeolal nale

WHOLESALE 
GROCERS . . HAMILTON

Golden Brown Squares of Nourishment
You can please the palates of your customers 
and add to your own profit by featuring

TELFER’S 
GRAHAM WAFERS

They are very appetizing and nourishing and 
command a ready and steady sale at the popular 
price of 10c.

We also make all kinds of fancy and other 
biscuits. Get our prices.

TELFER BROS., Limited
COLLING WOOD, ONT.

Toronto Winnipeg Hamilton Fort William AGENTS—Chase At Sanborn, Montreal : Todhunter. Mitchell & Co.. 
Toronto and Winnipeg : Young Bros.. Vancouver. B.C.; Wm. 
Braid, Vancouver. B.C. : L- T. Mewburne A Co., Calgary. Alta.

COLES MANUFACTURING CO.
1625 North 23rd St., Philadelphia, Pa.

I

“CANADA
FIRST”

The most perfect substitute for Fresh 
purity and quality of every can of 
unreservedly guaranteed. Order from your jobber.

EVAPORATED
MILK

Cow’s Milk it is possible to obtain. The 
* ’Canada First”jMilk*areXabsolutely and

THE AYLMER CONDENSED MILK GO., LTD. AYLMER, ONT. Head Offices. Hamilton, Ont.
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IN SUGARS
the name may mean much or little, but if you insist on getting

ST. LAWRENCE
that brand will give to you the highest quality obtainable in

GRANULATED
GOLDEN YELLOWS

Packed in 100 lb. bags and brls. (Granulated also put up in 20 lb. Cotton Bags.) 
THE ST. LAWRENCE SUGAR REFINING CO., Limited, MONTREAL

Brushes
for Spring Trade

We make a specialty of WHITEWASH, KAL- 
SOMINE, SCRUB, SHOE. STOVE, HORSE 
BRUSHES and STABLE BROOMS, and our 
values in this class of goods are unequalled.
By placing your order early it will receive 
better attention than if you wait until the spring 
rush, and you will be sure to have the goodsjin 
time.

Write for prices now

Stevens-Hepner Co., Limited
PORT ELGIN - - ONTARIO

BIGGER AND BIGGER SALES
That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE
because superior merit and better value are bound to win. 
“Aurora” is the coffee with that exquisite aroma and flavor 
which guarantees repeats. It is the best that money can buy 
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD ®L CO.. Hamilton, Ont.Ste. Marie

McLean’s Cocoanut
ALWAYS SELLS WELL BECAUSE IT IS 
PURE AND OF EXQUISITE FLAVOR.

THe
Canadian 
Cocoanut. 
Co*y

Sole Makers, 

Montreal, 

Quebec

KOKOBUT
Unrivalled for Frying, Cookery and Pastry. 

THE NEW HOME ECONOMIZER
12 ozs. KOKOBUT = 16 ozs. other cooking materials.

THE HOUSEWIFE
ASKS FOR IT AND WANTS NOTHING ELSE- 

NOW IS THE TIME TO STRIKE-

You can double your profits by stocking this easy seller.
Write for free sample and terms

COCOA-NUT BUTT! RS LIMITED 
206 Papineau Avenue - - Montreal

SOLE
■UUHCIUOERS
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'IT
I i .• i

WHITE DOVE 
COCOANUT

is the best ' possible !

Has no equal for 
quality. Always gives 
satisfaction and leaves 
a good profit margin.

W. P. Downey,
MONTREAL

44

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER”
might bring inquiries, 

rite'
Better

write for rates to

I. C. STEWART, Halifax

SUCHARD'S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best. We 
guarantee Suchard's Cocoa against all other 
makes. Delicious in flavor. Prices just right. 
FRANK L. BENEDICT * CO.. Montreal 

Agent»

HOLBROOKS
ENGLISH

Specialties
Holbrooks Worcestershire Sauce 
Holbrooks Punch Sauce 
Holbrooks Vinegar 
Holbrooks Pure Olive Oil 
Holbrooks Pure Pickles 
Holbrooks Custard Powder 
Holbrooks Egg Powder 
Holbrooks Capers 
Holbrooks sBw%n/ta,MCangbo Chutney 
Holbrooks Essence Anchovies 

and Swan Brand Pickles.

Canadian Offices :

40 Scott St., TORONTO, ONT.
Manager : H. GILBERT HOBBS.
Agents hold stocks everywhere.

A . O. LAND R Y
STB. FLA VIE STATION. QUE.

Jobber and Wholesaler in
Croosrtss, Flour, Crain end Provisions

Open to bey Timothy, Red. White ood A lay ko 
Clover Seed..

CAMMEMBERT CHEESE
Le Gaulois Brand

$3.00 a dozen, or $2.75 per crate of 5 dozen. 
CAMMEMBERT — CAMMEMBERT 

Le Gaulois
THE ST. LAWRENCE GROCERY 

395 St. Lawrence Boulevard Montreal

THE HODGSON GUM GO.
IK St. Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Prices. Write for Samples 

and Quotations.
We make special tweeds to order.

-CLÜB-
milk PUDDING

is becoming more 
and more popular in 
the household, as its 
ingredients are thor
oughly wholesome 
and of a nutritious 
nature.

No Milk Required
nor has much time 
to be spent in prepar
ation. Just what the 
housewife wants.

No difficulty in sell
ing and

It Pays Well

S.H. EWING & SONS
Montreal and Toronto

------WARMINTON’S------
Shipping Specialties 

STUFFING. CLDTCi HAILS, NIL 10013. BTC. 
Save expense to shipper

J. N. WARMINTON
2*7 St. James St., - MONTREAL

ICtuwyi

WINDSOR SALT
OAR LOTO OR UM.
Write .* 1er price. Fhei

Prompt shipm.au 
i order eer txpoooo

TORONTO MALT WORK*
TORONTO, (HIT. Oao. J. Clot, Maxiui

.CHINESE
{starch

HAVE YOL 
A STOCK- 

GREAT SELLER 
ALL THE TIME.

GET PRICES

OMAN MILLS
MORTRMAi

"W



JUST THE SAME!
Under the trade name of

DOMELINE
you can obtain the same high quality of stove polish as is contained in

JAMES DOME BLACK LEAD
Domeline is in paste form and makes a good seller as a 5c. Package. Of good quality, gives good results, pays good profits.

W. G. A. LAM BE CD. CO., Canadien Agents

/
Satisfied Customers are the Result of Selling

“MELAGAMA” às"
And satisfied customers add others to the list and increase your business. Keep your shelves well filled with '‘Melagama,” 
the Tea and Coffee that sell themselves. They show you good profits. /

BULK TEAS AND COFFEES• Ask for our samples and prices. We knpw/that we can interest you.

MINTO BROS. :: :: Toronto and Buffalo
*■■■■■■■■■■■■■■■■■■■■

Do You Lose
Money ?

through forgotten charges, disputes, errors 
poor collections, or in any of the many ways 
so common to credit business ? If you do, 
you should try the ONE WAY to avoid 
them The way that thousands of pro
gressive merchants are using every day.

Allison lioupon
Books

Economy 
Gets C/ose 
To Our 
Gizzards

Thousands of Retail Merchants
after a thorough investigation, have concluded they “Couldn’t Afford To 

Be Without” a

BOWSER
Salt-Measuring Oil Storago System

It adds Cleanliness by eliminating oily odors and contaminations ; it increases Con
venience by discharging gaUons, half-gallons and quarts without using measures 
or funnels ; it decreases labor and saves lots of tune ; it adds safety to your entire 
store, and increases the neatness of its appearance.

A Bowser System will save you enough in a short time to pay its original 
cost, and then you have its Service and Profit for a life-time free.

Just drop everything and write a card 
now asking for Booklet No. 5.

S. F. Bowser 6 Co., Limited
66-68 Fraser Awe., Toronto When writing advertisers kindly men

tion having seen the advertisement in 
this paper.

point the way to safety. They guard against loss, 
they hold the credit customer in check ; save time, 
money and trouble.

HOW THEY WORK
A man wants credit. 
You think he is good. 
Give him a $10 Alli
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with $10. — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Books 
are recognized every
where as the best.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.
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"PERFECTION is not 
attained in a day. 

It takes years of experi
ment, experience and 
expense to obtain a per
fect article. We have 
it in

60R1AN, ECKART & CO.,

DROMEDARY

GOLDEN DATES
“ Dromedary " is the only brand of dates that means any

thing to consumers, because it's the only one that has been adver
tised into consumer's knowledge

The largest and best magazines all carry our advertisement 
and everybody who has read it is a prospective customer.

Dromedary Dates are wrapped in oiled paper and packed 
in cartons. They are not the usual dates at all. but are selected, 
and absolutely clean. Moreover, they will keep moist indefinitely, 
which is of tremendous importance.

Many a woman doesn't buy dates because as usually sold 
they are a gummy, dirty and unsavory proposition. You can get 
this trade the minute you show a Dromedary carton

All Jobbers sell these.

We also pack Hoy a! ÊE xcelslor and Anchor brand 
package Dates.

The HILLS BRtiraERS COMPANY
Beach and Washington Streets, :: :: New York

/^XUR latest triumph 
^ in perfect blending 
and roasting. Your 
customers demand the 
best and "Rideau Hall” 
will satisfy their de
mand. Packed in 1-lb. 
tins only by

ltd., Londoi, Winnipeg

The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give ‘"Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘‘Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
, Limited

Montreal, Can.
Eatakliahcd in 1884 by John Redpath

Sauces
Sell!

“ S.B.” SAUCE
CHILI SAUCE and CANADIAN, 

RELISH

For delicacy and piquancy of flavor

“ STERLING”
S.B. Sauce,

Chili Sauce and Canadian Relish 
stand unrivalled.

You can recommend them confidently to 
your better-class customers, and be assured of a 
handsome profit.

GET OUR PRICES. AND WRITE TO-DAY.

The T. A. Lytle Co., Ltd., Pronto
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MR. GROCER—This is the salt 
that is winning public attention 
and favor. Best for table. Best 
for dairy. Stock it and see it sell! 
First, get our price list. We 
ship promptly.

DOMINION SALT COMPANY, Limited
Manufacturers and Shippers 

SARNIA, ONT.

Afternoon Tea Biscuits

'AFTERNOON TEA
BISCUITS

Dainty Biscuits 
Daintily Packed

A post card brings our Album

PEEK, FREAN
& CO., LTD.

LONDON ENGLAND

THE WORTH OF

WHITE SWAN
PERFUMED 100 7° POWDERED

LYE
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS
OF AGGRESSIVE GROCERS

A SIMPLE TRIAL

WILL PROVK TO YOU THE FACT THAT YOUR 
i CUSTOMERS WILL APPRECIATE 25% MORE PURE 
| LYE FOR THEIR MONEY—AND YOU SECURE A 
i BETTER PROFIT.

BAIRD’S
“Second-to-None”

Pickles
So called because they 
are second to none for 
value.
No other manufacturer 
has produced a better 
pickle at the price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

Agenls:~Maclure & Langley, Ltd., 12 Front E„ Toronto. 604 
Lindsay Bldg., Montreal; W. L. McKenzie & Co. Winnipeg; R. Robert
son & Co., Vancouver and Victoria.

25
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BOYD (& CO.
(formerly Watson, Boyd & Co.)

Port of Spain,
TRINIDAD, B.W.l.

Are prepared to receive and handle to best advantage all classes of Canadian 
Produce, including Hay, Oats, Fish, Flour, etc., etc.

Correspondence Invited. All Codes Used.

ONE PACKAGE MAKES 
SIX FULL QUARTS

If you want a rapid seller—one that will 
appeal to your women customers all the year 
around, just order

MINUTE TAPIOCA
You couldn't have a better selling line than Minute 
Tapioca. It requires no soaking, and in fifteen minutes 
a delicious pudding can be made, ready to serve. Minute 
Tapioca is made in a factory that is unequalled in its 
sanitary construction, by a process that assures a pro
duct of absolute purity.

A»k your Jobber for 
Minute Taplooa

Minute Tapioca Co.
ORANGE, MASS.

Canadian Representatives: Canadian 
Specialty Co., Toronto; R. B. Hall &
Son, Montreal; W. S. Clawson &. Co.,
St. John, N.B.

TO THE WHOLESALE TRADE s

West India Co., Limited
305 St. Nicholas Building, 
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker dt Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Ask us tor pr/oes before filling 
your order» for the coming season

West India Co., Limited

The North Queensland Meat Export Co,, Ltd.
WORKS, OOLBUN

MANUFACTURERS OF

TOWNSVILLE, NORTH QUEENSLAND

I SPECIALTY :

Canned Meats, Extract of 
Meat, Etc.

OF FINEST QUALITY

Boiled and Roast Beef
in 1 lb., 2 lb. and 6 lb. tin», full weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLB3ALR BUYBRS

Apply : C. J. PIGQOTT, Sols Agent, 19 East cheap, London, E.G., Eng.
2<>
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The Real Thing at Last!

FUSSELL’S PURE
Sampl s and particulars of:—

The W. H. Malkin Co,, Vancouver, for British 
Columbia, Yukon and West Alberta.

C. Fairall Fisher, 22 St. John St„ Montreal, for 
Quebec.

W. H. Escott. 141 Bannatyne Ave. Winnipeg, for 
Manitoba, Saskatchewan and East Alberta.

The Harry Horne Co.. 309 King St. West. Toronto 
for Ontario.
It J. W. Gorham. 251 Hollis St., Halifax, for Nova 
Scotia.

W. A. Simonds, St. John, for New Brunswick, or

FUSSELL & CO., LTD.
4 Monument Street, LONDON, Kng.

Î ...............

•>—Z\1

thick CREAM
(GOLDEN BUTTERFLY BRAND)

is NOT a Makeshift nor a Substitute, but PURE 
Mountain Pasture CREAM. Put up in Sterilized 
Tins. Guaranteed Quite Pure Contains no 

Pr e se r vat i v e .
Keeps good any- 

- where.

A

tAasow
tto. 1
Sauce

Good with 
Fish, Flesh

or

Fowl
The purity of the 

ingredients of Mason’s No. 1 Sauce and the 
skill and care given to its mixing have pro
duced a Sauce that never fails to please the 
palates of particular people.

“ No. 1 ” Sauce should have a prominent
place on your 
shelves ! It is a real 
satisfacti on-giver 
and leaves a good 
profit to the retailer.

Send for samples 

and details.

Masons 
Limited

25 Melinda St. 
Toronto

OF GUARANTEED QUALITY!
The failure of the Spanish Olive 

crop this season has caused a scarcity 
of really good fruit, 
and the wise grocer 
will protect his inter
ests by selling

Crest 
Brand 
Olives

They are bottled solely from choice selected fruit, 
and all inferior grades are rigidly excluded.

Write us direct if your jobber can t supply you.

Canada Spice 
and Grocery 

Co., Limited

eflEs?-
BRANO London,

Ont.
!>RK

Here are two lines of milk that are remarkable lor 
their quality and purity. Only the richest countiy milk 

and pure cane sugar are used in their preparation, and 
the milk is handled and canned in a factory that is a 

model of cleanliness.

They never fail to satisfy.- 

Write for prices.

“Banner” and 
“Princess” 

Condensed Milk
THE LEADERS

When you are in the market for 
Unsweetened Milk, buy

ST. GEORGE EVAPORATED MILK

John Malcolm & Son
ST. GEORGE :: ONTARIO
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When you sell a customer unknown brands of 
coffee you have to make the whole sale.

Chase & Sanborn’s
COFFEES

are half sold when you put them on your
shelves.

CHASE & SANBORN
MONTREAL

WOMEN WANT IT
Women want Snowflake Powdered Am

monia, and will accept no substitute, simply 
because it is the only 5-cent package of pow
dered ammonia on the market; and because 
in cleaning efficiency it is positively un
equalled.

LAWRASON’S

SNOWFLAKE
POWDERED AMMONIA

in the giant 5-cent package is here to stay. 
It has obtained the housewife’s approval 
so emphatically that grocers are selling ten 
packages of Snowflake to every one package 
of any other cleaning compound.

A word to the wise—quit pushing the 
dead ones and hook up to Snowflake.

S. F. Lawrason & Co.
London, Ontario

r2ul
UL
5 =6

28



THE CANADIAN GROCER

Merchants and Clerks in 
Every Province of Canada 
Interested in Competition

Write for further 
particulars early to

Tbe Editor

The
Canadian

Grocer
143-149 University 

Aoe.
Toronto

P to the present The Canadian Grocer has 
received many inquiries from all over Canada 
for information respecting the competition 
on Constructive Salesmanship.

Have you written for the particulars?
The purpose of this competition is to aid 
dealers and their clerks in realizing the possi
bilities at their command to do the following:

<1 To create demand for new goods.

y To raise the standard of quality of staple goods to customers. 

y To attract new trade by modern methods, service, etc.

Ç To hold customers when once they are secured.

To the winners of the competition nine medals will be given. 
It is easily seen that dealers or clerks having the best methods 
for creating demand for new lines, for educating the consumer to 
purchase better goods, for increasing the number of customers 
and for holding patrons of the store, will be rewarded by a better 
knowledge ofjthe details of the business in which they are interested.
The competition is divided into three classes : Class A includes 
dealers in centres up to 2,500 population ; Class B, from 2,500 up 
to 20,000, and Class C, above 20,000 population.
To the three winners of each class a gold, a silver and a bronze 
medal will be given by The Canadian Grocer.

The competition closes on May 1st, 1911.
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Before Stock Taking
In order to continue to reduce our stock from now until the 1st of February, date of our invent

ory, we effti- to Grocers and General Merchants

SURPRISING REDUCTIONS
ou the following lines of goods :

1425 Cases of Imported Canned Goods, of the “Soleil” Brand, comprising French Peas, Beans,
Flageolets, Asparagus. Artichoke Bottoms, Medleys of Vegetables, as well as on the famous 
Soups of this same Brand.

325 Cases of Mushrooms from the firm of A. and L. Lehucher, Lecourt’s brand, of Paris, France.

940 Cases assorted Sardines in quarter and half tins.

780 Cases Castile Soaps, Superior Brands, pure products, “Soleil” and “Lune” brands. The
regular low prices will prevail until the end of the month in spite of the large advance in 
the price of soaps.

1050 Cases of Vichy Water of the following brands: St. Nicholas, “Neptune,” “La Capitale,” 
“Sanitas,” “La Savoureuse,” and “St. Nicholas” Lemonades.

Cases English Ginger Ale. Imported from Belfast, Ireland, “Trayder’s Brand.”

t'ases of Sun Ray Mineral Water, a pure and crystal like spring water.

< 'uses of French Liqueurs of superior quality and purity from the firm of P. Gamier.

650 Cases of Champagne comprising the following brands [ PIPER'HEIDSIECK | Cardinal, Due 
d’Origny, Duc de la Grange ; Brut—Extra dry—and Dry. In cases or baskets containing one 
dozen or one half dozen ; quarts, pints or splits.

Cases of Rhine Wines, all qualities controlled by the firm of Frederick Krote, of Coblenz. 

Cases Burgundy Wines from the celebrated cellars of Morin Pere et Fils.
Large assortment of Clarets and Sauternes Wines from Vigneau et Cambours and other brands. 
Sherry Wines of Diez Hermanos, Jerez de la Frontera, Spain.
Port Wines of the Real Companhia Vinicola. All these wines are put up in cases or casks. 

Cases Bacchus Tonic Wine from the firm A. Sarrazin et Javilliers, of Dijon, France.

Cases Natural Tonic Wine, from the firm Bartissol, of Banyuls-Sur-Mer.

Cases of “Gold Finch” Gin, of Herman Jansen, each bottle bearing a certificate of purity 
issued by the City of Schiedam, Holland.

Do not delay and take advantage of the extraordinary reduction of prices which we offer until the 
1st of February next, on all the above merchandise. Great reductions also on many other lines of
goods. 1

Write or phone or wire to * ” ^

LAPORTE, MARTIN & CO., Limited
Wholesale Groceries, Wines and Liquors

MONTREAL
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is high in quality because 
it is grown on the moun
tains of Ceylon at an al
titude of over 5000 feet.
Sold only in sealed lead packages.

Never hi Built.

!!|W The ^jg||
Æ person who 
r buys any other i 

tea always hopes it , 
will be “as good ” as

mm
is blended to suit the Canadian 
palate. Sold only in air-tight 
packages. A pound of “Salada” 
makes 200 cups of delicious tea.

This advertising is running three 
times each week in the news
papers of Canada; We are put
ting the merits of “SALADA” 
Tea into the minds of over two 
million people three times every 
week. Let your customers see the

“SALADA” packages on your 
shelves — they can’t mistake 
them—and ten to one a sale is 
made. That means a steady cus
tomer at your store for “SAL
ADA” Tea—a customer that the 
peddler may be ser ving j ust now.
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Experiences in Account Collecting
Some of the Troubles a Dealer Met With in Getting in Money During a “Dry"
Time—He Wanted $2,000—Professional Man Who Owed $260 Did Not Like 
Being Dunned—Insurance Man Settled Up, But His Account Was Lost —
Other Interesting Experiences.

By Henry Johnson, Jr.

Every grocer who gives credit—and 
who among us does not Î—must occasion
ally run against a pretty “dry time” in 
the matter of funds wherewith to do 
regular business and discount his bills. 
There are limits to all capitals: and in 
handling his credits the grocer is an ex
ceptional man who does not extend all 
the “accommodation” that this traffic 
will bear. It’s another instance indi
cative of how the “accommodating” 
ypirit will get away with us.

We all have some “good customers” 
to whom we extend unusual privileges 
in the matter of carrying their accounts. 
After a time these get to be many in
stead of few ; and, if we are not cir
cumspect in our ways, we all reach a 
time when we are unable to turn around 
for lack of funds held beyond proper 
time by customers whom we “hate to 
offend” by even making the suggestion 
that they should pay up their accounts. 
Many often say we do not trust a man 
beyond the thirty-day limit, and we say 
it honestly, really believing that we 
don’t; but an analytical examination of 
our accounts, name for name, and a care
ful scrutiny of the time each has run 
not only this particular month, but dur
ing other months, will, I think, bring 
almost any of us to the realization that 
we don’t live up to any proper rules in 
these matters.

The Cause of Many Failures.
There have been many failures which 

have resulted from the want of such 
proper handling of the working capital 
as would enable the owner of the busi
ness to command sufficient ready money 
to go around among his creditors at the 
time for prompt payment. Many a con
cern, with hundreds of thousands of 
money in its business, and nothing seem
ingly abnormal in the circumstances, has 
gone under for lack of three or four 
thousand dollars of ready money at a 
certain crisis, and a grocer who does 
business with a capital of even twenty 
thousand dollars must be careful of his 
collection or he’ll get into trouble some 
time.

He must be careful of his collections, 
not only when he needs the money, but 
at all times, for customers will soon take 
advantage of any laxity on the part of 
the merchant in this direction. Then, 
when the merchant really does need 
funds, he can’t draw on his trade at 
will.

Ran Against a Dry Spell.
Some time ago I struck one of those 

dry spells and struck it hard. I had an 
unusually large stock, futures and pur
chases in the regular way, all coming to
gether as things often will come, and

was short of ready money wherewith to 
discount bills. I also had more out 
on accounts than I had ever had up to 
that time. I looked, therefore, to the 
resource of making collections for funds. 
It was about the beginning of the month 
and I anticipated a pretty flow of 
“coin” my way as soon as bills should 
be rendered. Somehow or other—we all 
know how it is—the funds did not mate
rialize. I looked over the bills as the 
middle of the month drew near and 
noted one after another from A to Z 
whose accounts should be paid but were 
not.

When I got through with one inspec
tion and found no accounts to speak of 
which were not what we would con
sider “good”, but so many unpaid, I 
went back over them again for a closer 
analysis. I found that, taking only the 
big ones, those amounting to $60 and 
over, I had upwards of two thousand 
dollars of past due stuff right there in 
the shape of bills which should be in my 
till in cash by that time. Two thousand 
dollars would have come in pretty handy 
right then and I continued my analysis, 
with some interesting experience in the 
effort to collect what money I really 
needed.

Account Went Up to $260.
First was a professional man. His 

account was, and still is, one of the best 
accounts a man could wish for from 
some standpoints. His family is large ; 
they live well; they eat a lot of fine 
geods; they never fuss about the cost of 
anything. I figure that the margin on 
that account is bigger than on any other 
I have. But, at this time it had run 
over three months and the total was 
some $260. I pulled out that account 
feeling certain that, if asked for a sub
stantial payment on it, I’d get it.

Well, I didn’t. When I went to him 
saying I was a little pinched and needed 
money, he said he would have been in 
already, knowing from his monthly 
statement how much his account was, 
but he had no money and could not say 
just when he’d get it. “No,” he said, 
‘ ‘ I have paid you a good deal of money 
in the past two years and expect to keep 
right on trading with you; but I cannot 
be dunned. I’ll pay always whenever I 
can, and always want to keep paid up; 
but you must not come and ask for pay
ment.” That kind of reasoning I did 
not think quite sound; but I wanted the 
account more than I even wanted the 
money ; so I took the medicine. Nor have 
I ever regretted it. The bill goes on to
day ; sometimes bigger and slower, some
times with prompt payments; but it’s 
strictly a “good” account from all sides 
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For pressing needs, however, at that 
time it was really no sort of an asset.

Lost a Doubtful Customer.
Next was an insurance man, a man do

ing a big business, but not so well known 
as the one before, and one in whom I 
did not have nearly the confidence. His 
bill was nearly the ninety-day limit and 
footed nearly $90. I concluded that I’d 
rather not have his account than to have 
it run beyond the thirty-day time. I 
went to see him and asked him how 
were the funds. He said pretty thin 
just then, but he’d pay in full first of 
next month.

He explained, what I was sure was 
the case, that many of his notes had not 
come in as expected and that the total 
thereof was something like $12,000. A 
little time after I saw him, promptly 
on the first of the month, his check came 
in in full payment. I got no more orders 
from his family and I have not yet look
ed him up. Fact is, I don’t want any 
bills that are not pretty secure, and I 
have my doubts about him.

Had to Pay for his House.
Another bill was for $185. This I 

took out and found, as the man frankly 
told me, was past due because he had 
made too large a payment on his home 
with money which should have been paid 
his grocer. There was nothing to do but 
wait. Meantime, the bill was no re
source. Eventually it was paid in full; 
but it continues now with the strict 
understanding, made in set terms, that 
it is to be paid first thing every month. 
Should there be the delay of five days, 
I’d be after it.

The next amount was for $135—three 
months running. That man said at once 
that I was right to go after him; prom
ised payment and in three days gave me 
$100.

Always a Month Behind.
Then came anothe? $92 account— 

three months. This account has a pecu
liar character. The man pays regularly 
and early in the month, but always one 
month in arrears. In carrying his ac
count I have to figure that I invest 
about $30 as a solid investment, not to 
be realized upon unless he takes his 
trade elsewhere. I always thought it 
worth the investment, so have carried it 
for four or five years. I thought this a 
good opportunity to get in a little deli
cate “prod”, so I wrote in about these 
terms.

“Dear Sir: Not for over two years 
have I sent you a second statement in 
one month; and nothing but the pres
sure of unusual obligations which
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must be met in two days from now 
would induce me to send this one now.
I trust you will understand—as I be
lieve you will.”
He telephoned me that afternoon, say

ing that my note had just reached him 
and that I’d certainly have the money. 
Two days after I got his check for 
$31.55, the amount for the first of the 
three months for which $92 was the 
total. “Bound to have it his own way, 
in spite of everything,” I said to my
self. And I concluded that he was not 
a man to count on in an emergency.

Two others came along—bills running 
thirty or forty dollars in the month. 
Generally they can be counted on for 
the first day or two in the month. When 
there’s any variation on the one it’s an 
oversight. The other nearly always asks 
permission to let the bill stand for an
other month and then pays up with the 
utmost promptness. Both are jewels— 
steady, reliable, responsible, prompt. 
They are the salt of the earth in the 
way of grocer’s bills.

May Do Some Weeding.
I am seriously thinking that some of 

these days I’ll weed out all of those who 
do not pay the same attention to my 
hills that they would accord to a note

at the bank. I believe I shall be better 
off even without my pet who runs up to 
two or three hundred with big profits.
I intend to look into this at greater 
length next week.

Requested Two 
Needles to Pay 

for the Big Egg
The following yarn was recently pick

ed up by a traveler who deemed it 
worth while circulating to illustrate the 
limit to which some people will go in 
requesting service :

“A young grocer once started in busi
ness and in order to draw trade treated 
all his customers who liked a “horn” to 
a glass of liquor, which he also carried 
in stock.

“One day a customer came in and 
asked for a darning needle, and handed 
over an egg in payment. Standing 
round for some time he hinted to the 
merchant that he understood he treated 
his customers when they came to his 
store.

“Pretending to have overlooked the 
matter, the merchant at once made an 
apology and handed him a glass of 
whisky. Looking at it the customer re
marked that he always liked an egg in

his whisky and a litt.e sugar. The mer
chant at once supplied the sugar and 
broke the same egg he received for the 
needle and put it in the glass. It hap
pened to be a double-yolked egg. This 
the customer mixed well and presum
ably thoroughly enjoyed it. Standing 
round again as if waiting for something 
more, he said that he did not think the 
deal was quite fair. The egg was a 
double-yolked one and he thought he was 
entitled to another needle.

WHEN TEA REACHES AMERICA.
Formosa and India teas reach Amer

ica during August. Japans reach here 
during July and August. Gunpowders 
reach here during August and Septem
ber, Op longs during September and Oc
tober, while Ceylons are forwarded dur
ing the entire year, production there be
ing continupus the year around.

As the new teas arrive, the chops 
that are left over from previous ship
ment would naturally under normal con
ditions react in price. The first arrivals 
of new teas should bring full values, 
but later on prices might react slightlv 
as demand lessens. This year, however, 
there is every indication of higher 
prices, for the reason that many low- 
grade teas have been rejected and ship
pers are hesitating, therefore, to send 
forward shipments concerning which 
there might be question.

This is an interior view of one section 
of R. L. Waugh’s grocery store in Win
nipeg. A close scrutiny of the photo-

A Bright Looking Store Interior, 
graph shows among the store fixtures 
and appliances a cash register, recep
tacles for spices, coffees, nuts, etc.,
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meat slicer, coffer grinder, refrigerator, 
attractive rest-chairs, a cabinet and 
counter especially for meats and provi
sions and neat looking light fixtures.
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A Merchant's Creditors Well Protected
New Law in Quebec Province Says That a Purchase of a 
Stock-in-Trade in Bulk Where The Seller has Creditors, Be
comes Annulled Unless Purchaser Has Secured Affidavit—Not 
Necessary Now for Creditor to Prove “Intent to Defraud" on 
Part of Purchaser of Stock.

Moutreal, Jan. 19.—A new law has 
just come into effect in Quebec province 
respecting: the disposal by a merchant of 
a stock-in-trade until his liabilities to 
his creditors for the unpaid portion of 
his stock had been satisfactorily taken 
care of. It is known as “The New Que
bec Bulk Sales Act.”

It was introduced into the Quebec 
legislature by men who claimed there 
were too many traders with dishonest 
purposes in view. These traders some
times dispose of their stock in bulk to 
intending and apparent bona fide pur
chasers before the former’s liabilities 
have been satisfactorily settled.

By a “bulk sale” is meant any sale or 
transfer of a stock in trade or of mer
chandise, including transfers of license, 
certificates for the sale of intoxicating 
liquor, made, directly or indirectly, out
side the ordinary course of the seller’s 
business, whether the sale or transfer 
comprises the whole or nearly the whole 
of such stock in trade or merchandise 
or whether it relates only to an interest 
in the affairs or business of the seller.

Buyer Must Get Affidavit.
The New Bulk Sales Act says that 

any person who, directly or indirectly, 
buys in bulk a stock in trade or mer
chandise, shall, before paying the pur
chase price in cash or on time, obtain 
from the seller or his agent, an affidavit 
containing the names and addresses of 
the persons who have sold him the stock 
and who have not been paid, and the 
amounts due or to become due to each 
of such persons as the price or part of 
the price.

The affidavit mentioned in this arti
cle shall, so far as possible, be in the 
form of the schedule annexed to this 
chapter, and the seller, or, if the seller 
is a company or a partnership, the presi
dent, the secretary or the manager 
thereof, shall be bound to make the 
same.

Creditors Must be Paid.
Every sale made in contravention of 

the above if the buyer has not paid the 
price of the effects or merchandise to the 
bona fide creditors of the seller, men
tioned in the affidavit referred to shall, 
as regards every such creditor, be null 
until such creditor is paid or settled 
with.

The sale, shall nevertheless be valid if 
the buyer, after having paid bis seller, 
pays the amount of the purchase price 
to the bona fide creditors of his seller ; 
and in such case he may recover from 
the latter the amount so paid.

The buyer, after having received the 
affidavit shall pay to the creditors men
tioned in it, out of the purchase price, 
rateably and in accordance with the con
tracts between them and the seller, the 
money which is due them.

Names $ Amounts

£ Amounts due to become

surnames < due

wished to have a sale of stock-in-trade 
in bulk annulled as any sale made under 
this law becomes automatically annulled 
in the absence of the affidavit.

Similar laws to this have been in 
effect in British Columbia since 1908 
and in Manitoba since 1909.

The foregoing does not apply :
(a) To sellers whose creditors have 

renounced the right to take advantage 
thereof ;

(b) To the executors, administrators, 
liquidators, curators for the benefit of 
creditors, or other public officers acting 
under the authority of the courts.

But it shall apply to persons who are 
commonly known to buy and sell effects 
which are usually dealt with in com
mercial transactions, to commission 
merchants and in manufacturers.

Seller’s Affidavit.
The following is a copy of the affida- 

XiK^hich must be given by the seller:
I,-------- of-------- . in the Province of

Quebec, seller (or agent of the seller), 
being duly sworn depose and say:

That I have sold (or agreed to sell, or 
in the case of a company or a partner
ship that the -----  company or the firm
of-----  has sold or agreed to sell my
(or its) stock in trade or merchandise 
situate at -------- for the sum of $------ ;

That the following names and address
es, are the names and addresses of all 
my creditors (or of all the creditors of 
the company or firm) who have supplied 
me (or it) with the effects or merchan
dise or any part thereof which I have 
sold or agreed to sell (or which 
the company or firm has sold 
or agreed to sell) and that the 
amounts opposite their names are the 
amounts which are due to them or which 
are still to become due.

How the Grocer 
Loses by Cutting 

the Prices of Eggs
Vancouver, B. C., Jan. 19.—“Co-oper

ative Methods in Marketing Poultry 
Products” was the subject of an address 
at the convention of the B. C. Poultry 
Association held recently, W. H. Hay
ward, M.P.P., being the speaker. It was 
from the standpoint of the producer, 
and advocated a central egg station in 
British Columbia, with different dis
tricts. It was stated that in the winter 
producers sold eggs for about 50 cents 
a dozen, while grocers got 75 cents. It 
was brought out that grocers in trying 
to steal marches on one another cut 
prices and the farmer had to take what 
he could get.

This statement of cutting prices is not 
without foundation, and when this is 
done the grocer handles the eggs almost 
for nothing. At the best he gets say 
ten cents on the dozen at 75 cents, and 
feometimes not that. If he cuts the 
price, he makes say five cents, which 
gives a losing percentage.

The famous Rugby school of England, 
where the rugby football originated, 
was founded bv a grocer, as were sev
eral other notable schools in that coun
try.

That I have not (or that the company 
or firm has not) any other creditors than 
those hereinbefore mentioned, so far as 
the said effects or merchandise or any 
part thereof, are concerned.

Sworn before me) 
at , this day > 
of , 19 . )

Creditors Well Protected.
It will be observed from the forego

ing synopsis of the act that it does 
away with the necessity of having to 
prove intent to defraud on the part of 
a purchaser as has been necessary in 
the past when a defrauded creditor
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A BUSINESS MAN’S AGENCY!
Vancouver, B. C., Jan. 19.—W. 

J. C. Hunter, formerly secretary 
of the Vancouver Retail Grocers’ 
Association, and later in the 
wholesale and commission busi
ness here, has organized a Busi
ness Man’s Agency, which has 
its good features. The object is 
to protect the business man 
against fake advertising schemes, 
etc. The proposal is that a mer
chant pay $1 a month to belong 
to the agency, and a certificate 
of membership is given him. The 
agency will investigate all adver
tising schemes, and when a solic
itor comes into the store, he may 
be asked if he is endorsed by the 
agency. Where a similar agency 
is in operation, in nine cases out 
of ten that is the last heard of 
it. It promises to be a saver of 
both time and money to the deal
er.

Grocers are particularly the 
victims of these schemes, which 
in many cases are frauds, pure 
and simple.

-«—«À-
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A System for the Handling of Drafts
This is Necessary Because These Pieces of Paper Unnaturally 
Often Cause Unfriendly Relations Between Retailer and 
Wholesaler—A Method to Prevent Overdrafts at the Bank—
Some Cases of Carelessness.

By W. J. Bryans.

There is nothing that works up un
friendly feelings between wholesalers and 
retailers more than the careless handling 
of drafts by merchants. How often has 
the wholesaler’s temper been sorely tried 
by the return of his drafts without any 
statement of the reason for such action! 
It is no wonder that the wholesaler be
comes riled sometimes and sends a let
ter to the retailer that at once stirs up 
unfriendly relations between the two. 
Not that the merchant who returns a 
draft in this manner is trying to keep 
the money from the wholesaler ; hut in 
most cases, the merchant having no sys
tem, finds that the amount of the draft 
does not agree with his invoices and at 
once returns the draft without any state
ment and leaves it to the wholesale man 
to wonder what is wrong.

A Slow Process.
A wholesaler relates one case where a 

draft was returned without any state
ment. He waited several days and getting 
no word from the retailer, sent a letter 
inquiring why the draft was returned. 
Several days afterwards the retailer re
plied saying he had returned the draft 
because the amount was wrong, but gave 
no further information.

Another letter was despatched to the 
retailer asking in what particular it was 
wrong. In due course of time a letter 
was received stating that the draft was 
ten dollars more than his invoices called

for. After a great deal of time it was 
found that the retailer had lost one of 
his invoices, thus causing the difference.

In many cases, the merchant simply 
marks on the draft “writing” when there 
is a mistake, which he sometimes ne
glects to do until he has received an in
quiry from the wholesaler.

Of course, the retailer has his side of 
the question also and wholesalers are of
ten in the fault ; but, there there is no 
doubt that many dealers, up-to-date in 
other methods have allowed this branch 
of the business to run along without anv 
system, while by spending a short time 
at the work, the majority of them could 
devise a method which would save time 
in the handling of drafts, would create a 
better feeling between the wholesaler and 
retailer and would eventually save money 
for the merchant.

One Man’s System Explained.
A merchant in a town of 2,000 popula

tion tells of the method he employs in 
handling his invoices and drafts “When 
invoices are received they are placed in 
the invoice box until the goods arrive 
when each portion of the invoice 
is thoroughly checked off to see that it 
is correct. The bookkeeper then goes 
over the invoice to see that there are no 
mistake in addition, etc., and if there 
should be any mistake in the quantity of 
goods or amount of invoice, the whole
saler is promptly notified. The amount

is then entered in the invoice book and 
the terms set opposite.

“When the statement arrives, the items 
have only to be checked and added, and 
if the time on the draft is correct, it is 
ready to accept. If there should be any 
mistakes in the draft, particulars are 
carefully noted on the back and it is 
then returned.

“I used to waste a lot of time in try
ing to look after my drafts until I start
ed this system,” said the merchant, 
“but now I can fix up my drafts in a 
few minutes each day.”

How to Prevent Overdraft. 
Another merchant tells of his mode of 

procedure after he has accepted the 
draft. He first enters how he has dis
posed of it in the invoice book. He also 
has an Accepted Drafts and Bank Ac
count” book. In the Accepted Draft sec
tion he enters the drafts with amount 
and date due On the date on which 
they fall due he charges them up in his 
bank account. By this method he is able 
to tell exactly each day how much 
money he has in the bank as well as the 
date on which each draft falls due.

His Accepted Drafts and Bank Account 
book is shown below. He has accepted 
drafts due on Feb. 2, Feb. 4 and Feb. 7. 
These are noted in their proper place 
with amounts Then in the bank account 
wc find the balance brought over is $900. 
On Feb. 2 he deposits $200. Then the 
draft due on Feb. 2nd is charged up and 
he finds at the end of the day that he 
has $1,000 in the bank. When each draft 
is charged up, a note of the fact is made 
in the column for that purpose. In this 
manner he can tell just where he is at 
any day of the month.

It is just such methods as these intro
duced into the several branches of the 
retail business that saves a great deal of 
time and trouble.

PErB RVAR Y

A System Whereby General Merchant Keeps Track of his Drafts and Bank Account.
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Booklet Issued to Tell About the Stock
Vancouver Dealer Carries Many High Class Lines on Which 
Good Profits are Made—These are Named in the Pamphlet 
Which Was Sent Out to Customers and Prospectives—Have 
Special Delivery Hours.

Vancouver, B.C., Jan. 19.—A neat lit
tle device for calling the customer’s at
tention to the holiday goods in stock, 
and thereby increasing the Christmas 
trade, was used this year by Hender
son’s, Pure Food Purveyors, Pender & 
Nicola Street.

It was in the shape of a hand}, at
tractive booklet, betokening a quality 
store and quality goods, even before it 
is read. In dimensions it measured 6 
x 4è inches, a special ripple finish cover 
paper being used on the outside, and a 
high quality paper for the reading mat
ter pages.

The announcement on the front cover 
enclosed in a dignified border, simply 
called attention to the fact that the 
book was the Xmas list for 1910; that 
it referred to Henderson’s goods, and 
that the address and telephone numbers 
were so and so.

A brief introductory paragraph on 
the first page read as follows:

Dear Madam:—
The festive season is with us and 

we take pleasure in submitting 
to you this list of some of the 
goods we have in stock for the Xmas 
trade.
This is followed up by lists of goods 

carried, each page being enclosed in a 
straight rule panel.

The following represents a page from 
the book, reduced from 3 inches wide:

SPECIAL PASTRY ORDERS.
If you require anything special 

in pastry, we can make it.
TABLE RAISINS.

Finest Muscatel Raisins in 
Clusters, from 20 cents to 40 
cents.

SPECIAL.
3-lb. boxes finest clusters, $1.00 

per box.
CRYSTALIZED FRUIT.

Assorted Fruits in Wooden Boxes. 
Ginger, Cherries, Pineapple.
Carlsbad Plums (small boxes).

PRESERVED FRUITS.
Figs in Small boxes 
Ginger in Jars 
Figs in Syrup
Macedoine of Fruits in Jelly 

(glass moulds)
Chinois (Mixed China Oranges) in 

Syrup
Young Stem Ginger in Syrup 

Peaches (Sliced) in Syrup 
Apricots (Sliced) in Syrup 

Cherries in Marasquin 
Cherries in Brandy 

Morelia Cherries 
Del-Monte California Fruits, 

Bar-Le-Duke Jelly,
Red and White Currants 

Strawberries 
French Plums in Glass

Ten pages in all are utilized in pres

enting the entire list. The eleventh 
contains sereval notices in which are 
mentioned the various times for delivery. 
These are 9 and 11 o’clock a.m., and 
2.30 and 5 o’clock p.m., and on Satur
day nights late deliveries leave at 8 
o ’clock.

Instructive Talks Advisable.
In most cases throughout the pamph

lets the names only of the goods handled 
are given. In a few cases something in
teresting is told, and possibly had this 
been carried to a greater extent more 
interest might have been aroused. In 
mentioning Xmas cakes, the following 
little talk illustrates what is generally 
concedede to be good advertising: “We

St. Thomas, Ont., Jan 19—A credit 
and cash business, and it carefully watch
ed, is considered by Reeks & Co., Tal
bot St., St. Thomas, to be the ideal 
method.

“I tried the cash business for two 
years one time," remarked Mr. Reeks, 
“but for various reasons gave it up. 
That was about 5 years ago.

“In selling for cash only I found it ne
cessary to sell cheaper than my com
petitors to get the trade and hence the 
profits did not amount to what they 
would have under the credit system. 
Again because customers had to pay cash 
they were more particular about keeping 
down purchases within certain limits and 
so I did not sell nearly as many goods.

“Another reason is that many people 
—in fact the best class—will not purchase 
goods from a cheap store. They prefer 
rather to pay a little more to be abso
lutely sure of quality and to be able to 
say that they are dealing at a high class 
store ; and these are the people who buy 
the higher priced goods which yield good 
profits and who purchase the most goods 
also. The poorer class of customer 
doesn’t want expensive goods and there
fore by selling for cash one is not al
ways able to gain a high reputation for 
superior quality."

At the present time he sells at 30 
days and watches closely all customers 
and accounts and by doing this he loses, 
he claims, but a small percentage of 
outstanding.

A Seller of Satisfaction.
A dealer to increase his selling power, 

in Mr. Reeks’ estimation, must sell sa
tisfaction and he must give the proper 
kind of service, and, he added, “he must 
get his profits no matter what amount 
of consumer advertising is done on 
goods " He aims to sell quality goods 
which bear a fair profit and these are 
the goods he displays prominently, and 
talks up to his customers.
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will have a nice assortment of cakes, 
plain and iced. Only the best material 
used in their manufacture. We know 
they will give you satisfaction.”

Some of the Lines Carried.
A perusal of the book shows that 

Henderson’s carry many high class and 
out-of-the-ordinary lines. Some of 
these are: Demerara and Castor sugar; 
blanched and ground almonds; candied 
carraways; wintergreen berries; all 
fancy lines of biscuits, including cheese 
flake, nursery rhymes, kindergarten, 
etc., plum puddings; Scotch oat cakes; 
all kinds of olives; French vegetables 
in glass; anchovies and herring in oil; 
sliçed salmon in oil; sardines in glass; 
all kinds of cheese; cream of rice, cream 
of barley and potato flour; grape fruit 
marmalade, tangerine, green fig, ginger 
and pineapple marmalade; meats in 
glass; soups in glass; mushrooms, etc-.

Henderson’s claim that it is on these 
high class goods of quality that the best 
profits are made, and they therefore get 
behind them with a good will;

One of his methods of getting new cus
tomers is by specializing on 
coffee. He has studied coffee 
and the trade pretty thor
oughly and by stocking brands which he 
knows sufficiently to recommend to his 
customers he has been able to work up 
a large trade in that line.

“I have customers who purchase noth
ing else but coffee from me simply be
cause they know I understand it fairly 
well and can sell them coffee that they 
will like."

“No doubt you eventually get some of 
those coffee customers to deal regularly 
with you ?” was suggested to him and 
his modest smile intimated that his 
thoughts were read.

Increase in Expense.
Mr. Reeks believes that operating ex

penses have gone up rather rapidly dur
ing the past 10 years One of the chief 
causes of this was the advance in de
livery expenses, and in the giving of bet
ter service Horses were dearer and so 
were vehicles and repairs, and wages had 
gone up. He figured that it cost him 10 
per cent, to do business in St. Thomas 
and he worked to obtain a 20 per cent.

A DEAF AND BLIND GROCER.
W. A. Ratcliffe, a Brantford, Ont., 

grocer is both deaf and blind. Neverthe
less that does not hinder him from daily 
attending to his business with which he 
is fully acquainted and for which he 
does all the buying. In purchasing teas, 
coffee, etc., he follows the sense of 
smell and in other goods he goes by the 
touch.

He has two assistants one of whom 
communicates all statements addressed 
to him by holding his hand and talking 
to him on his fingers. He has been in 
the grocery business for 16 years.

Tried Cash Business but Discontinued It
St. Thomas Dealer Prefers A Credit and Cash Trade to Cash 
Alone—His Reasons for Doing So—Makes a Specialty in Cof
fee and Has Customers who Purchase Nothing Else — Ex
pense of Doing Business and Turnover.
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Thinks Profits on Staples Might be Better
A Dealer’s Views on the Cutting of Prices and the Three-for- 
a-Quarter System—He Maintains That Unity Will Cure Many 
of the Ills of the Trade.

By A. H. Harvey.

Does the retail grocer secure suffici
ent profit from staples t 

Here is one answer to this question as 
viewed by a retailer: “The great diffi
culty in the grocery trade arises from 
the fact that the heavy selling staple 
lines like sugar, etc. are sold without 
adequate profit and the retailer has to 
get a heavy profit on other lines to 
make up for it.”

Grocers know that in handling many 
articles they are really transacting busi
ness under a slight loss rather than a 
profit. But they were bound down to 
a suicidal price dictated by some cutter 
and blindly or possibly necessarily fol
lowed by the rest of the trade, whereas 
there was aij opportunity of a good 
profit if there had been concerted deter
mination not to work for nothing. For 
this reason it may be safely said that 
these small profit articles have proved 
unsatisfactory in the store and yet, as 
before mentioned, the opportunity for a 
good profit was not wanting.

Butter and eggs present a different 
consideration. The retailer has more 
latitude in his buying and, therefore, his 
profit possibilities are not so narrowly 
confined. Similarly with apples, pota
toes and other fruits and vegetables, he 
is in a better position to obtain a de
cent profit.

The Profits on Staples.
However, a retailer discussing this 

question declared that the profit from 
staples considered collectively was not 
as large as it ought to be and while he 
tried to get away and keep away from 
the beaten track of price-cutters, still 
there was a limit even to this and in 
many lines he did not get the profit that 
he might.

Hence, with staples not returning as 
much as was expected of them he turn
ed to proprietary articles for a profit 
that would fairly balance his accounts. 
Here, again there was a certain amount 
of price-cutting. Profits were diminish
ed by such methods as selling “three- 
for-a-quarter” when they should be 
“ten cents straight.” Of course, price 
cutting need not be followed in every 
ease, but there are some articles which 
if cut by one store practically enforces 
cutting by the others.

Unity is Advised.
It is not the intention to dwell on 

how these evils—as they are generally 
termed—can be removed. One thing

is certain, that as long as the trade is 
disunited they will i.ever be fully 
remedied. But the grocer whose opinions

Winnipeg, Jan, 19.—A local dealer has 
a schedule of tares which he allows on 
all goods which are bought gross 
weight. In speaking on the subject he 
said: “All jobbers have not adopted the 
practice of selling net weights. When 
goods arc bought net weight, the actual 
cost is manifest but in cases where 
goods are bought "ross for net weight, 
I find it necessary to have some sche
dule whereby I can arrive at the actual 
cost to me. Now, for instance I find 
that in both granulated and vellow 
sugar, while I am charged for 100 lbs., 
I really only get 90 lbs. of sugar, as 
the inside and outside bags weigh about 
one pound.

"In beans, rice, onions and other 
articles, I find the same thing to occur, 
so in order to ascertain the actual cost, 
I find it necessary to have this rate of 
tares. Of course in weighing sugar. 
I allow another pound for the weighing

are given here pointed out that the pro
tected selling price plan had a certain 
remedial influence that should appeal to 
the average grocer and enlist his sup
port in an effort to enlarge the field al
ready covered.

Of course this is only one of the 
trade’s views, but it is significant that 
the method by which he formed his 
opinion seems to possess at least a sur
face logic as far as it applies to the 
average or smaller grocer.

process, as I find that on an average I 
can get only 98 lbs. out of a cwt. bag.

Wholesalers Have Made Change.
“Some wholesale houses used to 

charge the original weight of many 
dried fruits, with the result that on ac
count of shrinkage, the merchant paid 
for more than he received but lately I 
believe they charge the weight when the 
goods leave the wholesale house. In 
cases where they inedu'de the weight of 
the container, it has to be deducted to 
find actual weight—as in figs I allow 
3 per cent, for tare. When wholesale 
houses charge for net weight only, it 
is not necessary to deduct tares. I 
fnl that the weight of the container, 
the freight and the amount that has to 
be allowed for weighing, makes unite a 
difference oxer invoice price.”

The following is the schedule of 
tares:—

Lima beans ..................................... ..............................................  J pound per bag
Beans in 160-ponnd bags ........................................................ *1
Beans in 100-pound bags ..............................................................  i
Corn meal in 100-pound cotton bags ........................................ j
Graham meal >n 100-nound bags .......... ..................................... J
Bye meal in 100-pound bags .......................................................  ;
Granulated Sugar in 100-pound bags .................................. 1
Yellow or brown sugar in 100-ponnd hags..................................... 1
Coffee froasted! in S0-povnd bags .............................................. i
Coffee froasted) in 100-pound bags ........................................ 1
Potatoes in 2-bushel bags ......... .................................................. lj
On;ons in 2-bushel bags .......................................................... 1
California dried fruit in burlap bags........................................ i
California dried fruits in cotton bags ....................................  v
Persian dates in boxes 0f 00 lbs...................................................... 8 “ per box
Fard dates in boxes of about 56 lbs................................................. ? “ pCr box
Fard dates in full cases of nine 12-lb. boxes .......................... ,...28 “ case
Fard dates in single 12-lb. boxes.....................................................  1 “ box
Layers figs in original crates ...............Actual tare on crate and 12 per cent.ta
Citron in drums .............................................................................  2.1 lbs. per drum
Figs in 28 lb. bags ............      3 per cent.
Figs in 56 lb. bags. ...................................................................... 3 per cent.
Sultana raisins in 28 lb. boxes ..................................................... 10 per cent.
Brazil nuts .................................................................................... 3 pounds per bag
Filberts in bags of 220 lbs..........  ................................................  3
Almonds ............................................................................................  2
Walnuts ............................................................................................. 2
Shelled almonds in bags of about 220 lbs ................................. 3
Peanuts, green .......................................................................... 1
Peanuts, shelled ....................................................................... 1
Lentils in bags of about 100 lbs.................................................. 1
Tanioca...............................................................................................  2
Sao’O .........................................................................   2
Green peas, dried.....................................................................  1
Rnlit ncas, 60-nound bags....... .........................................    1
Imported rice in 100-pound bags ........................................... 1
Imported rice in 200-nound bags......................................   2
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Schedule of Tares to Find Net Weight
When Goods are Purchased Gross Weight This Dealer Has 
Time Saving Convenience To Arrive at Selling Price—Says He 
Can Only Sell 98 Pounds Sugar From a 100 Pound Bag— 
Wholesalers Now Charge Up Weight of Goods When They 
Leave Their Warehouses and Not Original Weight.



THE CANADIAN GROCER

The Canadian Grocer
Established - - ISM

Tu MacLean Fuilwiit» Ce., Limit» 
John Batne MacLean Peesident

PmbUehen W Trsde Newspapers which oâreelsle le 
6he Prerlnoee of British Oolumbie. Alberta, Seekefc- 
ejbewan, Manitoba, Ontario, Quebec. Neve Soetia, 
New Brunswick, P.K. Island end Newfoundland.

Gable Address : Msopuboo, Toronte. Atabek. London, En«

OFFICES

Rooms 701 70S, goof ora Town 
^ahip BankBuüdlg|

CANADA—

10-149 University Are. 
Telephone. 7334 Mein 

111 Union Bank Buildup 
Telephone 17* 

H Hodgson, 
11 Hartney Chamber* 

W. E. Hopper

. - R I Hueetie
115 Broadway, New York, N Y. 

Telephone 2283 Cortlandt

M Fleet Street. 10.
Telephone Central 1SM9 

I J Dodd
John F. Jones A Go., 

SIMs Faubourg Montmartre 
•ubeoriptien, Canada and United States $S-St 
Oreat Britain, la Id. Elsewhere, lie

PUBLISHED BTSBT PBIDAT

TANCOUTBB, B.O.

■V. JOHN, V.B. 
WHITED STATES— 

NEW TONE

•BEAT BRITAIN—
LOWDO*

INCIDENTS IN COLLECTING.
Have you ever been cornered for want 

of ready money to meet your drafts ? 
In sueh cases what do you do ?

If you have ever experienced such a 
temporary stringency, you will be in
tensely interested in this week’s article 
by Henry Johnson, Jr., on the collect
ing of accounts. He tells some of his 
own experiences in a manner which will 
probably recall similar incidents of the 
business lives of every dealer.

Mr. Johnson’s article should therefore 
be carefully read. Besides depicting ac
tual circumstances in collecting, it sug
gests means of going about this work 
which will prove of advantage to every
one.

STANDARD WEIGHTS FOR PO 
TATOES.

A bill has passed the committee stage 
in the House of Commons, Ottawa, to 
establish a standard for a barrel of pota
toes.

The bill provides that if potatoes are 
sold and handled by the barrel the stan
dard shall be 160 pounds. There is no 
standard barrel existing to-day. There 
is a standard for a bushel and in Que
bec a standard for a bag. but in the 
Maritime Provinces potatoes are sold 
nearly altogether by the barrel.

In some localities there, according to 
the father of the bill, farmers are asked 
to furnish 160 pounds, in others 165 
pounds and in western New Brunswick 
180 pounds to the barrel Custom prac
tically compels the farmer to deliver 180 
pounds to the merchant The bill will 
come up in the House for final decision

There are many retailers in Canada 
who would like to see a standard bag for 
potatoes. At the present time it is 
general to consider that a bag should

hold 90 pounds and police court cases 
are frequent in which the municipal au
thorities of towns and cities prosecute 
farmers for selling a bag under that 
amount.

That a 90 pound bag is too heavy and 
therefore inconvenient, is also a conten
tion that is growing. A standard bag of 
75 pounds is probably the one desired by 
the majority of those in favor of a 
standard, and at its last meeting the 
Toronto Retail Grocers’ Association De
cided to petition the proper authorities 
to urge the passing of a bill bringing 
this about.

The opinions of retail dealers on this 
question would be interesting

ADVANCE IN BULK PICKLES
The attention of the retail trade is 

called to the recent sharp advance in 
bulk pickles of about 1 cent per pound 
or 10 cents per gallon This occurred 
during the week.

Every effect of this character has a 
cause, and in this case the advance is 
due to shortage of supplies The year 
1910 was a poor one in both Canada and 
the United States for vegetables on ac
count of the drought about which every
one knows This occurred during the 
growing season for cucumbers, onions 
and cauliflower with the result that the 
crop was much poorer last year than in 
1909, which itself was an unproductive 
season.

Manufacturers claim thev cannot get 
vegetables anywhere and that their sta
tions out through the country are empty 
It is from these stations that the manu
facturers recuperate their stocks for 
manufacturing purposes from time to 
time Cucumbers thev sav have increas
ed in cost 100 per cent during the past 
season.

Therefore on account of the small 
vegetable production last year and the 
increased demand, the prices of bulk 
pickles have advanced with not much 
probability of any decline

CAPITALISING A HANDICAP
Since the Inspector of Weights and 

Measures of Toronto has seen fit to ac
cuse grocers of giving light weight and 
using false bottoms in measures, house
wives will be inclined to pay more at
tention to the goods they purchase

Now. therefore, is the time for honest 
dealers to forcibly point out to their 
customers the reliability of their scales 
Advertise the fact in your daily news
paper from time to time; place stickers 
on all parcels leaving the store bearing 
the words, “We Give Honest Weight;” 
whenever an opportunity arises explain 
it to the store patrons and place it in 
the circulars.

The Inspector also advised housewives 
to personally visit the grocery stores

Instead of using the telephone. This is 
something else that honest dealers will ' 
appreciate. They know that women will 
purchase much more readily in the store 
than over the telephone because in the 
store there is in addition to the deal
er’s personality, persausiveness and sug
gestions, the power of display in the 
windows, on the counters and on the 
shelves which should further attract 
trade.

It is easy for the honest dealer to 
make capital out of many supposed han
dicaps of this chatacter. He should 
watch carefully the trend of the public 
mind and if he does this he can frequent
ly make the criticisms of others turn 
business his way which to the majority 
would seem to be disadvantageous to 
him.

A SUGGESTION.
A suggestion which deserves careful 

consideration has been made to organize 
clubs in the large centres of Canada for 
members of the grocery trade alone.

A club room centrally located could 
be easily maintained where retailers, 
wholesalers and manufacturers could fre
quent and talk over trade conditions 
Whenever a retailer or wholesaler from 
an outside place comes to one of these 
cities he would have somewhere to go 
where he could get luncheon, feel at 
home and he amongst friends whose in
terests were common with his own

The suggestion was made that these 
clubs he established in say Halifax, St 
John, Montreal, Toronto, Winnipeg, Ed
monton, Calgarv and Vancouver. The 
fee could be arranged when an idea of 
the number of members for each club 
would he obtained This fee would only 
need to he a nominal one for members, 
sav a dollar a month.

Views of the trade on this suggestion 
would be appreciated

STOCK HELD TOO LONG.
General merchants throughout the 

country districts should look carefully 
to their stock and interior display.

A story is told by a traveler who re
cently visited a general store in Ontario 
where he noticed that a niece of calico 
on a table had actually been worn 
through by the friction of passing cus
tomers. It had been there for a long 
time and certainly was not conducive 
to a good opinion of the goods carried 
and it was representative of a hack num
ber in the general store business.

Storks of nnv character should not hr 
allowed to spoil beyond Its power to 
attract some purchaser; when it does 
there results a total loss Carelessness 
begets carelessness and eventually leads 
to failure.
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MARKET GARDENERS SELLING TO CONSUMERS
Editorial in Toronto Globe Suggests that the Dealer be 
Eliminated in the Process of Distribution—Reasons 
Why the Market Gardener Does Not Find this Practical 
—Trade Always Follows the Lines of Least Resistance.

In the course of an editorial on the 
proposal to establish more market gar
dens in the vicinity of Toronto ; on 
market fees, and on the cost of living, 
the Globe, of that city, says :

“If the market gardenels were free 
to go where they please throughout 
the city, make their own contracts 
with householders, and deliver fresh 
vegetables and small fruits to the 
consumers there would be a fair 
prospect of accomplishing much good 
by not merely reducing the cost, but 
also improving the quality of perish
able garden produce. It might be 
worth the householder’s while to give 
his own attention and to direct the 
Aldermanic candidates’ attention to 
the matter on the eve of municipal 
elections from year to year."
This illustrates how even large dailies 

who are supposed to know better, in 
their anxiety to 6ater to the masses 
make pretty statements in theory which 
when put into operation are not at all 
practical.

As a matter of fact market gardeners 
are free to do this very thing; they arc 
free to make all the contracts they care 
to and undoubtedly every one "f them 
in the vicinity of Toronto has tried 
this plan of campaign.

But how does it work out? I'hc mar
ket gardeners find it unprofitable, 'i hey 
go from house to house, waste time and 
therefore money in dickering with every 
Tom, Dick and Harry; they o)en i orn
erons new accounts and many of them 
small and lose money on accounts of 
dead-beats of which there is always :a 
superabundant crop in every city. There 
is also the additional cost in the main
tenance of vehicles, for a wagon that 
has traveled ten miles is five nearer col
lapse than if it had srone five; the mar
ket gardener too, has plenty ,o do at 
home every day in attending to his gar
den and cannot afford to oeddle goods 
all day long. Should he employ assist
ants, he must always ! vjk forward to 
inferior service, and frequently count 
upon thefts.

The natural course then to pursue is 
to sell to the dealer. By doing this he 
is practically certain of his money; he 
covers less ground, does business with a 
few and has time to look after his gar
den duties He has found by actual ex

perience that trading direct with the 
dealer is the more profitable and econo
mic method. That is the method he, of 
his own free will, desires to pursue.

Occasionally, of course, market gard
eners will sell over the head of the 
dealer to the consumer, because they 
may in such cases obtain a little more 
profit. Who will say that the dealer is 
not then justified in saying: “Well if you 
sell goods to some of my customers, I 
refuse to buy from you; you must sell 
entirely through me or I cut you off?”

The Globe may depend upon it that 
the market gardeners have discovered 
the most economic method of dis losing 
of their goods that is open to them. If 
selling direct from house to !i «use were 
more profitable, time and labor consid
ered, that would be the system used.

The currents of trade presenting the 
least resistance are those that arc 
breasted.

Every character student knows the 
fickleness of human nature. No two 
housewives are alike in their purchasing; 
one of ten may desire to have the mar
ket gardener call with her vegetables 
while the other nine would become 
wrathy over such presumption and waste 
of time necessitated. They want to 
purchase at their leisure from their 
dealers and not at»any time during the 
day or night from a peddler, whenever 
the latter sees fit to call. It would not 
be practical either for the housewife to 
purchase always from the market gard
ener. At certain times she must have 
the service of the dealer, and would The 
Globe or any other paper say she should 
not be allowed to have it?

The points are these: The consumer in 
some cases, in fact in most cases, wants 
the service and convenience of her groc
er, and therefore if the dealer goes to 
the worry, risk and expense of supplying 
this he is entirely justified in his con
tention that he ought to have all the 
business so far as the gardener who 
supplies him is concerned; the market 
gardener has discovered long ago that 
by placing the bulk of his goods through 
the dealer he is following the currents

FAVORS DAYLIGHT SAVING 
BILL.

Editor Canadian Grocer. — En
closed find P.O. order for $2.

The people of Central Alberta 
will hail with joy the passing of 
the Daylight Savings Bill.

J. M. PETERKINi
Wetaskiwin, Alta.

of least resistance, and in accepting the 
dealer as his best aid in marketing his 
products he has no right to sell goods 
over that dealer’s head.

Theory is all right in its place but 
it’s the cold, hard, practical operation 
of it that counts.

SELLING AT LESS THAN COST.
Retailers in Sa» Francisco are jubi

lant over the failure of the Universal 
Grocery Stores there. These stores 
have been advertising well-known staple 
articles at loss than cost and have had 
some difficulty in procuring goods as all 
jobbers would not supply them. While 
in business they were the means of 
causing other dealers in the vicinities 
in which their three- stores were locat
ed to sell goods at a loss.

Sometimes in such cases the men who 
fail are allowed to repurchase the stock 
and fixtures and sell out at even greater 
cuts than before, resulting in still great
er injury to the dealers who carry on 
their business on a sound basis and who 
pay the wholesaler 100 cents on the 
dollar.

The latter class are naturally in
censed at such methods because they

TO MERCHANTS AND CLERKS.
The Canadian Grocer Invites Its 

readers to write this paper about 
any merchandising topic. Such 
communications are acceptable at 
all times, whether they consist of 
opinions on trade problems or whe
ther questions are asked. Good 
photographs of good windows 
dressed by retail merchants or their 
clerks, and which are their own 
Ideas, are solicited at all times, as 
well as good photographs of 
bright, well-arranged store Inter
iors. Photographs should be such 
that when reproduced, they show 
up well the details of a window or 
interior display.

have a tendcecy to undermine the legi
timate foundations in the grocery trade 
and to cause trouble and loss to the 
business merchants who make or break 
any community.

SOCIABLE EMPLOYES.
Over in Guelph, Ont., there is a retail 

grocery firm the employes of which in 
both summer and winter enjoy them
selves at social functions. Last week 
they went out one evening on a hay
rack sleigh ride and later held a concert 
and partook of refreshments at the home 
of one of their number. They were the 
employes of J. A. McCrea.

Such outings and social gatherings as 
these often serve to create a greater in
terest in the business with which the 
participants are connected. They make 
one feel that he is a part of the firm 
and on him is placed a great deal of the 
responsibility for the success <j»f the busi
ness from year to year.

39



THE CANADIAN GROCER

Purchasing Power of Grocers' Association
Twenty of Its Members Averaging Annually $20,000 Amounts 
to Huge Sum—Attention Drawn to This by President-Elect 
Miller to Point Out Importance of the Organization — Inspec
tion of Weights and Standard Potato Bag Considered — The 
Election of the 1911 Officers—Mid-Winter Entertainment next 
Month.

Toronto, Jan. 17.-—It was not until the 
officers of the Toronto Retail Grocers’ 
Association were elected on Monday 
night and installation was under way, 
that the grocers present spoke their 
minds on trade questions. But before 
launching out into the ideas expressed, 
it is well to say that the association was 
pleased at the larger attendance of mem
bers—among whom were some who have 
recently cast in their lot with this or
ganization—than usual, and it is be
lieved that this is a good omen for 1911. 
This expressed opinion was substanti
ated by the applications of several 
others who will be admitted next meet
ing night.

The election of officers took place 
after the general routine business had 
been transacted and to make a long 
story short, this was the slate selected :

Past President—D. McLean.
President— W. C. Miller ( acclama

tion).
Vice-President—R. Davies.
Treasurer—Bailey Snow (re-elected).
Secretary—C. F. Thorne.
Executive—D. Bell, D. W. Clark, J. S. 

Bond, R. Matthews and the above offi
cers.

Trustees—W. F. Johnston, D. Bell, and 
D. W. Clark (all re-elected).

The Combined Purchasing Power.
W. C. Miller, the new president, in 

his inaugural address predicted a good 
year for the association—one that would 
result in the betterment of trade con
ditions through their efforts. He showed 
why the association had a strong influ
ence in the trade from the fact that the 
purchasing power of the members 
amounted to so much.

“Just consider,” he said, “That, fig
uring the annual average purchasing 
power of the members of our association 
at $20,000, twenty of us buy from whole
salers and manufacturers $400,000 
worth of goods in a year. With such a 
buying power we ought to be able to 
have considerable to say about trade 
conditions many of which are disadvan
tageous to us.”

R. Davies, the vice-president, sup
ported Mr. Miller in his remarks about 
the power behind the Association. “If 
you take this into consideration.” he 
said, “we will certainly be able to 
handle a great many of our difficulties.”

Secretary Fred Thorne promised “the 
beat I can” in 1911, and Bailey Snow, 
in a jocular refrain, called attention to 
the amount of money ttill left in the 
strong box which “he had not spent.” 
It wasn’t in the Farmers Bank, either.

D. W. Clark pointed out that the As
sociation had been gradually deriving

more good from their meetings than 
formerly. The membership was being 
rapidly increased, and there was every 
possibility of having a large attendance 
throughout the year.

“If we have a large membership,” 
lie said, “we will be able to more effect
ively confer with wholesalers and manu
facturers. We should take up something 
new every night; there are questions 
connected with the trade which arise 
almost every week, and if we follow 
these up we will not only strengthen 
our Association, but derive benefit for 
ourselves. I read The Canadian Gro
cer from cover to cover every week, 
and there we can find many important 
trade questions to discuss.”

It was a good sign, considered J. S. 
Bond to see the membership growing so

;*K,

y

on shortweighting on the part of mer
chants. From the fact that many of 
the scales which are wrong favor the 
customer, he intimated that the grocer 
was not to blame in all cases. Honest 
dealers did their best to have their scales 
correct, and he thought the Inspector 
had little to do in giving a lecture to 
women on the subject. It was a busi
ness proposition with business men.

R. Matthews did not see why the mer
chant had to pay for the inspection 
when it was no fault of his that his 
scales were wrong.

Some of the members ventilated some 
rumors about a little war in charcoal 
prices, but the majority considered it 
best to allow this matter to run its 
course for a time.

Standard Bag for Potatoes.
D. W. Clark moved that the Associ

ation petition the proper authorities to 
ask the government to pass a bill es
tablishing a standard bag for potatoes. 
At the present time there was no stand
ard weight, but it was generally consid
ered that 90 lbs. of potatoes went to a 
bag. This he thought was too awkward 
to handle, and frequently bags were 
used that wouldn’t hold that quantity. 
A standard bag of say 75 pounds or 
5 pecks would be a great convenience. 
His motion will be acted upon and other 
associations will be asked to co-operate.

D. McLean referred to the deputation 
going to Ottawa to petition against the 
Co-operative Bills which have been in
troduced into the House of Commons 
by three members of parliament. The 
objects of these bills were discussed and 
when the date of the deputation has 
been announced the matter will be fur
ther considered.

There will be something in the line of 
an evening’s entertainment held next 
month, plans for which are in the hands 
of the executive, and a bowling tourna
ment is also on the^winter’s programme.

W. C. MILLER,
A Yonge St. Toronto Grocer Elected 

President of the Toronto R.G.A. 
for 1911.

rapidly. There was a great deal of work 
to be done, and in reading articles per
taining to the grocery trade all should 
take note and bring them up for dis
cussion at the meetings. “There should 
be something interesting and profitable 
brought up here every night,” he con
cluded. Short addresses were also made 
by D. Bell, R. Matthews, G. H. Gould, 
S. W. Hall and 0. J. Honsberger along 
these lines, all promising their support.

Inspection of Weights.
D. W. Clark called attention to the 

fact that the Inspector of Weights and 
Measures had been talking to women 
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TO MARK NET WEIGHT.
After a conference with representa

tives of Food Commissioners and the 
grocery trade, an amendment has been 
introduced into the United States Con
gress to the Pure Food Act. providing 
for the marking of net weight, measure 
or numerical count on packages. The 
present law provides only that when the 
weight or measure is marked on a pack
age it should be accurately stated. The 
propsed amendment makes such mark
ing compulsory. It is expected that the 
bill will be considered sometime this 
month.

SUGAR DOWN AGAIN.
Just at the time of going to press the 

announcement was made of another de
cline of 10 cents in sugar. This makes 
the third decline in 3 Weeks, and places 
sugar below what it has been for more 
than two years.



The Markets-AiGood January Trade
Wholesalers Report a Fair Trade This Month—Pickles Have Been Advanced 
in Price Again—Tea and Coffee Market Remains Firm—Dried Fruits Including 
Evaporated and Dried Apples Steady—Sugar Market Still Weak.

Sm also Provisions, Cereals and Fruit, Page» Following.

ONTARIO MARKETS
POINTERS—

Pickles—Advance.
Tea—Firm.
Evaps—4c increase.
Dried Fruits—Firm.
Toronto, Jan. 19.—Wholesalers report 

a favorable business so far this month 
comparing well with the first month in 
other years. Although most dealers 
have completed their annual stock-tak
ing, still some are busy yet in making 
up last year’s financial statement.

There has been no change in sugar 
prices in the past week, although some 
dealers are looking for a further decline. 
Total stocks and afloats of sugar to
gether show a visible supply of 3,192,202 
tons, against 2,879,223 tons last year, 
or an increase of 312,979 tons. A fur
ther drop in the price of sugar of 5c 
would put it down as low as it has 
ever been in 24 years.

Bulk pickles have advanced in price 
again, five gallon kegs now being quot
ed at $2.75, an advance of about 10 
cents per gallon. The advances made in 
pickles have been due to the scantiness 
of last year’s cucumber crop which fell 
far below the production of other years. 
However, at this time of the year, 
wholesalers do not sell a large amount 
of bulk pickles as they cannot be shipp
ed to country points without a great 
deal of risk.

Coffee prices have now reached a point 
that is the highest in 23 years, and 
lower prices are not to be expected for 
some time. Tea is soaring in the same 
manner and is quietly hardening up.

Dried fruits are firm, there being a 
marked scarcity in many lines, particu
larly prunes. Evaporated and dried 
apples are also steady, an advance of 
4 cent per pound being noted in these 
lines during the week.

Sugar.—Although there has been no 
further change in sugar during tho past 
week, still there is a feeling that it has 
not reached its lowest level yet, but as 
one interested person said : “It cannot 
be far off the bottom price now." While 
some report only a fair trade, others 
say that business is active for this time 
of the year. The quotation for raws 
in New York is 3.61, which quotation 
is only a resting place towards the 
lower quotation made for February 
shipment at 3.48, indicating a further 
decline in spot quotations for raws in 
the not distant future to 3.48. It is 
the expectation that when this decline 
in raws takes place that sugar here 
may be affected. Beet sugar still con
tinues to waver around 9s., which is 
considered about the cost of production, 
while the same beet guotations rule for 
February delivery as tor .January.
Bxtra granulated, bags.................................................... 4 50
_ SO id. bee*.................. ..................... 4 60
Imperial granulated ....................................................... 4 30
Bearer granulated............................................................  4 35
YeUow.bafi ................................................................ 4 10

Barrel» of granulated and yellow will be furnished 
at 6 cents abore bag prices.

Bxtra ground, brie............................................................
“ “ 50-lb. boxes..............................................
“ “ 26-lb. boxes..............................................

Powdered, brls..................................................................
1 60-lb. boxes................................................
" 26-lb. boxes................................................

Bed Seal, cwt.....................................................................
St. Lawrence Crystal Diamonds...................................
Paris lumps, in 100-lb. boxes............................................

” In 60-lb. “ ................................................
' In 15-lb. " ..............................................

4 90
5 106 10 
4 70
4 90 6 10 
7 10 
7 60 
6 40 
6 50
5 70

Syrups and Molasses.—There is a fair 
January trade in both syrups and mo 
lasses, with prices unchanged, although 
there is a slight easiness in the primary 
molasses market. The sale of syrups is 
stimulated no doubt by the fact that 
apples and dried fruits are high in price.
dyiups- Per ease
1 lb. tins, 2 dos.

in case...................... 2 15
S lb. tins, 1 dox.

incase.....................  1 60
10 lb. tins, à doz.

lnoese.....................  ISO
10 lb. tins, * doz.

incase.....................  1 46
els, per lb........... 0 031
I barrels, lb......... 0 031
rtar " u .... 0 03]

aQs.SMlbe.ea.......... 1 70
" 15 " " .... 1 30

Maui# oyr up- 
Qallons, 6 to case . 
1 " 11 " 
Quarts. 14 " 
Pints, 24

4 W
• 40 
140• 00

New Orleans,
medium.......

New Orleans,
bbls..................

Barbadoes, extra
fancy...............

Porto Rico........
Musoovada........

0 30 • 36 

0 18 0 32

.... 0 46
0 45 0 61.... 0 *f

Dried Fruits.-—Down through the 
whole list of dried fruits, firmness is 
still maintained and one opinion was 
given that the wholesalers would find it 
necessary to advance their prices in 
many lines soon as when their present 
stocks ran out, they will have to pay 
a big price to fill up again. Wholesalers 
report that business in this line is keep
ing up well, considering high prices. 
The boarding house mistress will regret 
to learn that prunes are among the list 
of soaring fruits. A report from Cali
fornia says : “The prune crop of Cali
fornia is almost a thing of the past. 
Prices have been rising and from now 
until the new crop, there will be very 
few prunes to buy here.’’

The world's supply of prunes this year 
has been short everywhere. In France, 
the crop turned out badly and whereas 
in other years the French exported this 
line to other European countries, this 
year they have had to buy nrunes from 
California to supply their own home 
demand. Raisins are also firm, the sup
ply in Spain now being all out of the 
hands of the farmer, while the crop in 
California is better cleaned up than a 
year ago. An advance in dried apples 
o-f 4 cent is also noted this week.
Prune.—

30 to «0. In lUb. box*.............................. .
40 lo 60 " " ....................................
-[I to 60 " “ ...............................

6 to 70 " •• ................................
llolO “ " ................................

60 U10 ...................................
10 to 100 » •• ................................

Seme fruit In 60-lb. box* i oent lees. 
AD

9 131 0 111 
0 131 4 13

......... 0 13

......... I Hi..... 0 11. 0 0»l 0 10 
0 09 0 194

Oeodied Peels—
Lemon.................... 0 09 0 11 Citron
Orange....................0 10 0 114
*'liemee, yet lb. 14
U Inches............ 0 06 0 10 M 1
1 "   0 084 0 104 Umbrelle boxes
14 •• ......... e oel o li
TepneU,

. 0 16 1114 
0 II 0 17 

. 0 II 0 30
I 16 I 17

Mraoh.
Dried applesapples..............................................................C 09 0

.0 111 0 12* 
0 Ilf 0 13$ 

..Oil 0 14

• 04 • Oil 
0 04* 0 OS 
0 10 • 10*

Currants— 
fine metres ... 6 07* 0 08 Vostlsxas. 
Patras.................. 0 08 0 06*

, • io e u
Unoleaned *o less
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Sultana.....................................
"fancy............................

extra fancy.................
Valencia» selected................
Seeded, 1 lb packets, fancy...

:: is ox. p*°«iete’ oh?.i°*
Dates—

Hallowees—
Pull boxes......... 0 05 0 06*

. I 10 • 11• 11 • IS
• 14 • K 

. 0 08* • S9 

. • 06* • 09 

. 0 07* • 08

. 0 07 • 07*
Sairs...................
Package dates,

per lib..........
Fards choicest..

.... 0 04!

0 06* 0 061 
0 10 0 10*

Nuts.—There is little trade in nuts 
just now. Prices remain the same.
Almonds, Formigetta......................

" shelled..............................
Walnuts, Grenoble............................

" Bordeaux........................
" m1::::::: :::::::

...................... • 15 0 16*
.............................. 0 16

.....................  0 16* 0 16
............................... 0 14
............................... ne

Filberts............................................... ...................  { 114 0 13...................  6 is 0 20iCmû», roMU4..............................
...................... 0 16 • 11*

Spices.—The trade in spices consider
ing the season of the year is favorable. 
Cloves have put on a little stronger 
feeling in the primary market on ac
count of a smaller crop and mace is 
firm but no changes in prices have re
sulted. .

Allspice.......................
Cinnamon...................
Cayenne pepper.........
Cloves..........................
Cream tartar............
Curry powder............

mSS!::::::::.
Nutmegs.....................
Pepper, black.............
Pepper, white.............
Pastry spice ..............
Pickling spioe...........
Turmeric.....................
Mustard seed, per lb. 
Celery seed, per lb. In

Bb
ls.

°»

fi» 1
.5

*4 A
XJ

0 14 • 18 0 17 0 75 • 80
0 S4 0 15 0 27 0 so 0 96
0 23 • 24 0 28 o to 0 9u
0 24 0 25 0 27 • •0 0 00
0 25 • SO 1 28 0 90

0 25
0 23 0 14 1 26 0 80 0 B0

71 2 75
0 30 196 1 00

0 IS 0 16 0 17*
0 26*

0 75 • 90
0 34 0 25 1 00 1 10
0 23 • 24 0 16 0 10 0 90
0 15 0 18 • 18 • 76 • 76

• 15
, In bulk. 0 11
i bulk..., 10

Tea-—The tea market still keeps hard
ening up and it is believed by many that 
higher prices will soon exist. No kind 
of tea is in over supply, while some 
kinds are scarce. The sales in both 
Ceylon and Calcutta last week brought 
the highest prices within the past 18 
years. Especially is the higher price 
noticeable in the lower grades and the 
opinion was expressed that within a 
short time there would be little tea re
tailing at 25e, except the lower grade 
Chinas. Tho tone of the market is so 
firm that some holders are not disposed 
to press sales, believing that better 
prices will eventually be had.

Coffee.—1The coffee market, although 
prices remain high, is creating no ex
citement just now, the trade throughout 
the world pursuing a conservative policy 
and buying only for immediate require
ments. Local dealers state that the 
sonsumption of coffee has not lallen off 
under the advance in price, but that 
there has been an increase in the 
amount of lower grade coffee used.

The total visible supply of the world, 
Jan. 1911, was estimated at 14,165,640 
bags, against 16,669,21"3 bags on Jan. 
1, 1910, showing - decrease in one year 
of 2,503,633 bags. . It is said that 1,- 
200,000 bags of valorization coffee will 
be offered for sale during April. In 
speaking of this sale, Willett & Gray’s 
Journal says : “Ixmg before these
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Rice, stand B 
Rsugoou........

Java.....
Uarohaa .

coffees can be distributed it is a most 
fair assumption that the world’s visible 
will have decreased much more than 1,- 
50U.UUU bags, so that the IS 11 valoriza
tion sale will come at a time when its 
1,200,UUU bags will be everywhere re
garded as a welcome distribution of sup
plies when the market will best appre
ciate the relief.” The new crop of coffeo 
will not arrive until August. Prices 
still remain the same.
IKnsM.. ... • M « •!» Hoehs. tatMi. 0 36 0 II
Graea Rio.........0 L 0 16 Jaws, ruaawL.. 0 IT V SI
§—>—•, rrnt ltt. __ U Mexican................... 0 85
iUrmlba __ 0 80 Ueuvemoie............... 0 IS
Bogota».............0 23 0 85 Jeuisica.......................  • 30

Rice and Tapioca.—Firmness is noted 
in the tapioca market, but prices are 
unchanged. The trade in both rice and 
tapioca has come fully up to expecta
tions.
Standard B, from mills, 600 lb», or over, i.o.b.

Montreal..................................... •••• .... 8 .SO
Per lb gago. meitimm

• toi e «3* OTOWD.......... 0 06* • 06
,003* 0 Uvf Tapioca—
. v U6* 0 W* bullet, double

V Vi § # U6 goat.  ......................... e 06
0 06 • v7 Medium pearl. 0 06* 0 06

, 0 10 0 11 Eiaae......................... 0 U6
Seed.................  0 06* V 01 j

Evaporated Apples.—There is a gen
eral amount of business passing in dried 
apples with supplies none too plentiful. 
The firmness noted in the market last 
week amounted to a slight increase and 
wholesalers are now asking as high as 
12 cents for “evaps."
MmiiUH»......................................................Ill «12

Beans.—A fair trade passing in this
line with unchanged prices.
Frtme bean», per uaeàei............................................ 106 100
Band pioked beans, pee beefcel..............................  100 110

CANNED GOODS
Montreal.—The market is satisfactory 

for this time of the year. Prices are 
firm and demand fair, particularly for 
lobster and imported sardines of the 
high grades. There is not a weak spot 
in any line of vegetables, though some 
lines are inactive just now. Apples 
are fairly active in small lots. Prices 
are unchanged from last report.
Few, m -1-.................................................................. $1 1»
Fees, Mri, June, 4omo.................................................... 116
Fees, eweee wrinkled, desen ......................................... 1 *

... «00

.... 1 «0
... iee
:::: 15 
:::: IB*
.... 1 90 
.... 180 
.... I Ü .... i mi 
.... 100 
.... 1 so

:::: !S|
.... 1 21

.... 160 .... lie .... 1» .... lie

position of prominence long enough. 
Still most houses report a fair amount 
of both canned vegetables and fruits 
moving out. The fact that the best 
season for canned salmon is now coming 
on has had a tendency to strengthen 
the price of that line, but no advances 
have been made, although prices are al
ready high, some wholesalers believe 
that some lines on account of scarcity 
are worth more than they are asking 
for them at the present. Early June 
and sweet wrinkle peas ate particularly 
scarce.

VSGETABLIS

Fees, sure elhed. doi—
Pumpklu -1 lb., Wo ; felloe. «X».

TsoTiosse. dosso lOnterto end Qeebee)

leêbentoe. ro. dee* .......................................
Feeeàee. |e, deee .......................................

...............................yeew.re.C5..:::::::::::::::::::::.:::
SCi ftSTfiSr.
Lew—nberrl—. S'», d->-i»n................................

Clover Lesf «od Hon—ho» breads eeJjeoi

14b. tall», per do—n.........................................
-lb. Sets. per do—n.,__________________

-lb. date, per doi 
Other eel mon-

Bed Spring, de—o 
Red Sookeye, do—a
Lobeter Future»— 

|4b. Si 
14b . S» 8w.: 14b. telle, doee», KM

*».............................. 1 IS
Beady tun ok veel loai1».....................  1 60
Bo—t beef. 1»............ IN
Boa—beef,6............ IS
Stewed oxtail, le... 1 SI

IE5SÎÏÏ?*:::
Mhml oollope, Is..

Minced eollope, M... 
Corned beef h-h. Is. 
Corned beef b—b, 1». 
Jellied book». 1».
Je*............... *

is

__ !j
Paragon ox tongue,
lk............................ 7 80

Paragon ox tongue, 1» 8 10 
Paragon ex tongue,
ik............................... ooe

Paragon lunob tongue1».....................  4 00
Tongue lunob. 1»....... 8 10
Buced smoked beef,k 1 10 
Sliced smoked beef ,1» 110

Per do».
Group B Group A

IU) 1 60
.. 0 07* 1 00

Asparagus tip», 1’». tall».......................
Bean», Golden Wax, 1 ............................

Midget*, 2».................. ...
" '• S'»........................... 1 S7*

Refugee or Valentine (Green) Te. 0 67*
" Refugee Midget*Te .....................  ....
•• •• ^ 8»....................... 1 87*

Beet*, elioed, blood red, 3»........................... 0 97*
whole, blood red, Te ......................... 0 07*

" elioed. blood red. S'»........................... 1 SS*
" whole, blood red, S'»........................... 1 87*
" whole, Ro—bud, T».....................................
........................................ S'»....................................................

Cabbage, 3».....................................................  0 074
Com, ?e........................................................... • »3

" fenoj, le ............................................. 1 g
on oob, gal .................................. 0 77*

Peae, Standard, »i— 4,3 s.......................................
" Early June, ei—3, Te........................... *
" Bweet Wrinkle, »i— 2, 2 s.............................. *
" Extra fine sifted, ei— 1, 2'e............................ -

Pumpkin, 3'».................................................. 0 97*
r‘ gal.................................................. SOS*

Spinach, table, 3 »........................................... 1 37*
:: •• r»,.............................. i m

Tomato—, T»..
S'»..

Turnips, S'»........................................................ 1 13*
FRUITS

Apple», standard, 3 »..................................................
** gal.................................. S O')

Blueberries, standard, 3"».............................. 1 37*
M gal............................ 6 271

Cherries, black, not pitted, h—vy syrup, Te 1 63*
black pitted, heavy eyrup, 3'»— 1 93*
red, not pitted, heavy eyrup, T». 1 61*

" red pitted, heavy eyrup, T».......... 3 17*
“ white, not pitted, h—vy eyrup, 2 » 1 61*

white pitted, heavy eyrup, 3 ».... 1 03*
•' red pitted, gal................................. I 6*1

Gooseberries, S'», beery eyrup 
Lawtonberri—, 1's, heavy eyrup..
Peach—, 2 », white, heavy eyrup

Te, yellow, heavy eyrup' _.. 
erri—, black, b—vy eyrup. Te.

1 67 
1 87 
1 77 
7 OS 
1 77 
7 0S

red, heavy eyrup. Te..
red, standard gal...................... „ __

‘ rad, solid pack, gal.................. 0 IT
Rhubarb, preserved, Te......................... in

" s*»...........................127
11 standard, gal ......... S 17

Strawberrl—, h—vy eyrup, 1»!..Ü1*.X 1 77* 
Clover L*af and Hon—hoe brand» salmon :

14b. tails, dozen 2 06 1 07*

Kb. Sate, do—n 1 30 1 S3* 
b. Sate, do—n 2 23* 3 86 
Other salmon prices

Humpbacks, do* 1 30 1 36
Flnàe................1 SO 1 36
Northern River Sockeye__
Chicken...........
Turkey............
Ducks..............

Red Spring,do*. 
Lobeter», halve»,

Lobeter», quar
ter!, per dozen

4 00
« 00 
4 08

Higher prices are anticipated in the 
Tapioca market, reports showing that 
the primary markets are steadily ad
vancing.

Most merchants have finished stock
taking now and more activity is expect
ed in the near future.

Sugar.—The sugar market is still on 
the weak side, and buyers continue to 
buy sparingly in accordance with their 
immediate needs. The general opinion 
is that there will be a further drop in 
prices before the bottom has been 
reached.

4 40 
4 602 4 2 >2 
4 23 6 3j 
6 30 6 50 
0 35 
6 10 
6 20 6 30 
6 60 
0 37 
8 37 
4 85 
6 06 
6 26 
4 86 
4 86 
4 40 
4 36 
4 25 
4 16 4 00

1 77*
1 17*

1 66 1 76

1 80 
1 96

. 1 88 
1 40

Toronto.—Dealers are inclined to let 
the canned goods question drop for the 
present, believing that it has held a

Powdered, bid».............................................................
•1 504b box— ............................................

lt|'
X*,*Ï6e. freeuIjmTend yellow me, k* hid et 6c 

ebere beg prioee.

Syrup and Molasses.—There is a good 
inquiry and a better demand for syrups 
and molasses, in fact, better than was 
expected at this time of the year. Prices 
are unchanged from last report.

...... in o*e

New Orieem.

toftkt::::
Corn eyrup», bbb.

5S&*::

«17 
« 19 « tl 
0 II I M

. er
8 48

ill
1 70
1 w

Dried Fruits.—There is no change in 
the dried fruit market. Raisins are 
firm, and prunes are still unchanged, 
prices being high. Largo sizes, however, 
are more abundant, and a shade lower. 
Currants are firm and in fair demand.
Current*,UneftUetne,pee!b.,jotcl—oed................ 0 06j

... 8 06* 
0 11 8 12 
0 IS 6 14

QUEBEC MARKETS
POINTERS—

Sugar—Weak.
Tea—Strong.
Tapioca—Firm.
Montreal, Jan. 19.—Trade this week 

was more than was anticipated for this 
time of the year.

It is the opinion of some that a fur
ther decline is possible in the sugar 
market. Tea and coffee still maintain 
their firm position ; there is a good de
mand for tea of lower grades, and prices 
are firm.

The canned goods market is satisfac
tory ; prices are firm and demand is 
fair. Lobster and imported sardines of 
a high-grade are in good demand.

Dried fruits still maintain their strong 
position. There is a shortage of raisins 
and price» are firm ; prunes are scarce 
also-

Pm™., p.r lb............................. eee

o 10 e 11

a

" fsnqy seeded, 14b. pkf»...........................
" loo— mueosbele, S-crown, per lb... 8 07*
M 4-orown. per lb.............

Malaga tsble raisin», olusters, per box............. 1 40
Vedende, âne off stalk, per lb..................................

H select, per lb................................................
" 4-orown layers, per lb................................

8 IS

*11 
10*

8 09* 
9 09

:si
9 09 8 88* S 68 8 87*
SB!

Tea.—The market shows no change for 
the week. The demand is fair consider
ing the season. Low grades show a 
pronounced hardening tendency and will 
probably advance lurther within the 
near future. The entire list will likely 
show some strengthening as the season 
advances.
ChaioMt................................................ «10 «MokotM..,...............................................e* «17......................................... e» «IIM«d(«p....................................•* IN

S5»T^:::":::"::::::":::::: • 8 18
41
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0*7 loo—8 i Orang • Pekoe..

MmImîmnp.......................0 # o 2*
Indie—Pekoe Bouchon»...................................... 0 18 0 03
Ceylon green»-YouagHyeooe.............................090 0 35

H/aoo...........................................  0 90 0 29
Gunpowders................................ 0 19 0 22

Chine greens— Piqgsuey gunpowder, low ^rodo. 0 14 0 18
" “ Snheed'.'. e 30 0 60

Coffee.—The coffee market remains 
lirm but unchanged. A fair amount of 
business is being done, and some of the 
dealers are buying in excess to their pre
sent needs in anticipation of higher 
prices.
Mod».............. 0 S3 30 aw toe...............  o u o 11
Rio, No. T........0 It e 18 Merwibo........ 0 30 0 25
Mexican.........  0 23 o SO

Spices.—The market is quite active. 
Cloves are moving well and recent re
ports say the crop is short. Peppers 
are firm in price, the demand being 
good.

Per lb
Allspice........... 0 13 0 18
Cinnamon, wholeV 16 0 18 

“ ground 0 16 0 Id 
Clove», whole .. • 20 0 30 

“ ground.. U 22 0 3d 
Cream of tartar 0 25 0 32

Per lb
Ginger, whole.. 0 20 U 30 

“ Cochin 0 17 0 20
Muoe........................... 0 75
Nutmegs............ 0 30 0 60
Peppers, black . 0 16 0 18 
Peppers, white. 0 20 0 25

Nuts.—The demand for nuts is much 
better and prices are firm. The high 
price of shelled walnuts is attributed to 
the heavy demand from all parts of the 
world. Buyers are beginning as usual 
at this season to make inquiries for sup
plies to keep them going until next fall 
when the new crop will be available.
In iMU-

Bradla...................................................................  0 16 U 16
FUbniu, ttaUjjMrlD.....................................oil 0 13
DOMwACeSL^wib. !!!!!! o'is S ie*
Inure», OnonlS. pnr Ik...............................  0 ltq 0 is

“ e5K»,p«tb...................• IS 0 ISpwfc......................... I 111
3,8 8

i, peril 
own iNg lb.

ii,
P fcS&NaV::
Pecan», par lb.............
PlataohlM, p»r lb.......

.................................... 6 91
ii?

::::::::::::::::in ill 
::::::::::::::::::::: 83

Bordeaux halves. 
Broken»................

• 98 I 40 
IN • 93

Rice and Tapioca.—Tapioca is film. 
Recent reports say the primary market 
is up ic. Brown tapioca is scarce, and 
the demand for this article is somewhat 
irregular and there are difficulties in 
shipping unless in carload quantities. At 
present prices it is worth handling and 
selling, and it is surprising that buyers 
do not seem to appreciate its value 
more. There is a good demand for rice ; 
prices remain unchanged.
Rio., (red. B, bM>, *0 pound........................................ 3 00

" ,r ^ M0 "   3 «“ " “00 " .....
" " pocket. 28 pounds.........
“ “ ipoefc.u, fat pounds...

gkmde o-e., 9B0 pounds................

3 00 
3 10
a at

a oo
...... 3 10
4 m, a 07

exception of syrup and sugar, the gen
eral market is stronger. The heavy out
put last month both from the whole
sale and retail houses everywhere in 
the country, has created more or less 
of a scarcity in many lines. Wholesalers 
find it difficult to bring in goods, and 
deliveries at the present time in the 
West are slow, due to the railway block
ade. It is believed, however, that many 
carloads are coming to the west from 
crop centres and manufacturing centres 
of the continent, and that the seeming 
scarcity at the present time will be 
much relieved in few days. Should the 
storms continue in the West there will 
be a serious shortage of supplies in 
some of the outlying communities.

Satisfactory orders are being turned 
in by travelers, and they report the 
trade in general in healthy condition. 
Regarding general business conditions of 
the west there is splendid optimism pre
vailing, and the realty market was 
never better then at the present time. 
There are many new towns to be open
ed during the coming year, which will 
mean the opening of many now retail 
stores ; in view of this, wholesalers are 
making strenuous preparations to sup
ply opening stocks, and it is reasonable 
to expect that there will not be large 
stocks carried in Winnipeg during the 
next year if the past difficulty in se
curing goods is continued.

Sugar.—The market is quiet this week 
at the following prices, and no further 
reductions ar.e anticipated. There is a 
little more activity in the ordering, due 
t* the low prices, and it will not be 
long until the merchants everywhere are 
well stocked.
Moi^real and I^O. )

:: '*ur.
loipg sugar, I

pulated, in bbla........................... 6 03
6 00 
4 65
4 60................................. R 66

...................................................  5 45
6 65
5 80 
5 96 
B 06 
5 96

Taplaaa, medium
Beans and Peas.—Domestic pea 

are feeling fairly firm, though the mar
ket shows no change for the week. 
Beans are steady and unchanged.
Ontario primi pea beans, bushel..................................... 1 96
Pea», boiling, bag.............................................................. 9 80

MANITOBA MARKETS
POINTERS—

Prunes—Advanced.
Piliatras Currants—Reduced.
Beans—Good sale.
Coffee—Strong.
Sago—Declined.
Winnipeg, Jan. 19.—The market this 

week has changed little since the dis
turbance of two weeks ago. With the

Powdered sugar, in bpL -" ^ iobo*»»..,.....................................
" " to small quantities..........................

Lump, hard, in bbls.......................................................

:: :: Ëtëkaî»:::::::::::::::::::::::
Foreign Dried Fruits.—The advances 

of last week are maintained, and new 
advances are reported. Prunes are all 
up ic and may still go higher, as there 
is little indication that the demand is 
being satisfied. There seems to be a 
heavy stock of cleaned, dried, filiatras 
currants, and the price has cpme down 
3c. Ordering is good in the whole list, 
and the general line is firm.
Smyrna Sultan» refine, ujiclesyed, p^lb.................... 0 12

California raisins, choice seeded inf-lb. packages
•• ..ncMTnYil, priHM.........  0 071

per package................................ 0 074
" choice seeded in 1-lb. packages
•• •• (.n=r»mvib:p«kM»........ 0 081

per package................................ 0 09
beans Raisins, 3 crown muscatels, per lb................................... 0 071

" 4 " " •* .................................... 0 07f

261b. bx,90-100,lb ..
" 80-96 "" 70-80 " ..
" 60-70 “ ..

Currants uncli

0 081
0 081
0 091 
0 10

ed, .loose pack, per

Prunes, 50-60 " .... 0 101 
Prunes, 40-60, lb — 0 115 
Silver prunes,ao.

to quality....... 0 Ilf 0 14 J
0 07*

t, cleaned, Filiatras, per lb......................... 0 08
re, cleaned, per lb.................................. 0 081
iliatras, In 1-lb. pkg. dry, cleaned,per lb... 0 09*

Pears, per lb..,. ... 
Peaches, stand-

0 134 Nectarines, lb.. .. 
Dates, per lb., 

Hallows, bulk ..

. 0 12

ard, per lb............ 0 09 . 0 064
Peaches,choice. ... 0 10 Date», packages
▲ptfoots, stand- 30 In one............ . 0 07

ard, per lb............ 0 16 Peel, lb., lemon .. . 0 10
Apricots, choice

0 164 
• ii

" " orange .. . o 104
per lb.....................

Plums,pitted,lb ...
" " eltren. .. . 0 131

Syrup and Molasses.—The reduced 
price of last week is maintained, and 
the orderimg has been stimulated some
what due to the good buying price from

48

the wholesalers. Everyone is glad to 
see the product moving well, and if the 
movement continues long enough, a much 
better market will prevail in the near 
future than has for several months. 
Bulk syrup has not been changed, and 
half barrels sell at 34c. The molasses 
market is good, but no new prices are 
quoted.

Syrups—
24 2-lb. tins, per case........................................................... 1 98
12 5-lb. tins, per case..........................................................  2 33
6 10-lb. tins, per case......................................................... 2 22
3 20-lb. tin», per case......................................................... 2 21

Half bbl»., per lb................................................................. 0 034
B»r badom molasses in 4-bbls., per gal............................ 0 60
New Orleans molasse», $ bbls., per gal........................... 0 36

Nuts.—Only special orders are coming 
in for nuts, and the following prices 
are strongly maintained. There is al
ways good distribution for the shelled, 
and unshelled walnuts have recently be
come popular on the market and at a 
price less then one-half of the shelled. 
Filberts are strong, and some houses 
are asking 124c for best quality filberts 
to-day.
Almonds, shelledO 33 0 34 Walnuts, shelled 0 38 0 40
Filberts..............0 11 0 12 Walnuts, Man

churia, per lb......... 0 16
Evaporated Apples.—There are no new 

prices, but the market has been streng
thened to such an extent that double 
prices do not prevail, which means that 
there has been 4c advance. Stocks are 
scarce as has been the case for some 
time, and U. S. stocks are not likely 
to come in any great quantity, as trial 
stocks have proved unsatisfactory in 
quality. The U. S. evaporated apple is 
coarse and woody, and it is claimed 
cannot take the place of the Canadian 
product.
25-lb. box, per lb ................................................................ 0 12
50-lb. box, per lb.................................................................. 0 lli

Beans.—There is better sale for beans 
now then there was in December, the 
reason being quite unknown, except that 
all ordering for special lines put some 
of the staples in the background for 
the time being. There is plenty of 
stock on hand and in crop centres, and 
goods are going out freely.
3-lb. picker, per bushel......................................................  2 10
Hand picked, per bushel................................................... 2 20

The coffee market is unsettled here, 
and prices varying from jc to 2c. 
There is no doubt that the market is 
firm but the quotation of 17c for extra 
choice is rather high, considering that 
other houses quote 154c. It is believed 
that when stocks are equalized, and 
after all houses have had their next 
buying, that they will find the coffee 
market considerably advanced, due to 
the action of manipulators in Brazil to 

• protect their favorite production.
Coffee, standard Rio__ 0 14 Coffee, choice............... 0 141

Coffee, extra choice. Q 154

Tapioca and Sago, t— Sago has 
been reduced 4c and the rea
son assigned is that there has been 
practically no demand. It seems reas
onable to believe that a product so po
pular cannot diminish to such an extent 
as to sell for less than 4Jc, and whole
salers are endeavoring to push the com
modity so that it will find a better place 
in the grocery trade.
Po»rl tapioca, per lb.................................................. 0 06 0 061
Sago, per lb............................................................... 0 044 0 04|

Spices. — During the past month 
the output has been enor
mous, stocks are low and 
good trade continues. In comparison 
to Montreal prices it will be noted that 
local prices are much higher.
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Per lb.
Allspice............... • IS 0 18
Ouuusmoo, whole U ZU u 25 

•• ground u 2o U 35 
Clove*, wLvlc ... U2U U «5 
(Jlvf ee, ground . U 2d U 35 
Urestii vi UhAAr. U 35 0 32

Per lb
Ginger, whole .. 0 20 u 3u 

Uoubin 0 17 0 20
Mece........................... 0 76
Muunega...........U 30 U 60
Pepper*, Dlecà.. 0 16 0 18 

r‘ wiuve . 0 86 0 30

NEW BRUNSWICK MARKETS.
St. John, Jan. 19.—All grades of refin

ed sugar declined ten cents per hundred 
pounds last week and all grades of On
tario Hour advanced ten cents per barrel. 
In other lines prices are practically un
changed .
Beetle, bend Prunes, lb........... 0 05*0 06

picxed.bu* 2 10 2 15 Moimau, fey
Been*, yellow U»ru»Uoe, gl 0 30 0 31

eye, bus ........ 2 c5 2 60 Butter, ueiry,
Cheese, new, lb 0 121 0 13 lb.................... 0 22 0 24
Currents, ib 0 08 0 06* Butter, vream-
CejineU good»— ery, lb............ 0 24 0 26
Pees, Mo. 4.............. 120 Egg», new laid .... 0 40

No. 3.............. 127* Eg*», vase......... 0 28
“ No 2............. 1 32* Ham......................0 16 0 18
" Iso. 1............. 1 bo Potatoes, new,

Peaches, 2s, obi ................. 1 90 2 00
dozen........ 1 62* 1 95 lUue.lb................... V U3* 0 03*

Peaches, 3s, Lard, compound
dozen............ 8 67* 3 00 lb................................0 12*

Raspberries, Lard, pure, lb. ----- C l4i
dozen......... 1 8 .* 1 85 Bacon...................... 0 16 0 20

Tomatoes ... 1 3j 1 35 Pora.domeeUc
titra*oernes 1 ©2* 1 85 mess...............  24 00 25 00

Flour, Manitoba 6 3o 6 45 Pork, Ameri-
" Ontario . 6 30 6 55 can clear... 24 10 26 CO

Hah- Salmon, caae—
Cod, dry.................... 6 00 B-ed spring 6 76 7 25
Herring, salt, Cohoes............ 6 25 6 60

bbla .............. 5 25 Baked beaus,
Bloaters, box.. 0 85 U 60 dozen............ 1 80 1 30

Com meal, bags. 1 40 1 45 Lemons, Messi-
“ bbls. 2 85 2 60 ua, per box.............. 7 00

OatBical, bbls.. 5 15 6 2<J Sugai-
Std. oulmval .. 5 60 5 70 titan dard gran. 4 65 4 75
Buckwheat, Austrian *' 4 55 4 65

weal, grey, bag 2 90 3 00 Bright yellow.. 4 45 4 55
Val. raisins, lb.. 0 05* 0 06* Mo. 1 yellow... 4 26 4 35
Cal. raisms.seed- -Walnuts, lb................ 0 40

ad...................... 0 06* 0 06

NOVA SCOTIA MARKETS.
Halifax, Jan. 19.—The continued high 

prices of pork products are causing con
siderable comment among the local 
dealers. Hogs this season were consider
ed to be iairly plentiful and the price 
lower than for some time. At the open
ing of the season hogs sold at 11 to HI 
but later on the price dropped to nine 
cents for fairly good stock. This is two 
cts. per lb. below the figures quoted last 
season for same class of stock, and yet 
tlie grocers who handle a loi of sail 
pork, baeon and hams, say they have 
failed to get the benelit of this drop. 
The local packers claim that they have 
a demand ior all pork pioducts that 
they can turn out, and it is reported 
that one firm this week received an or
der for sixty tons of hams and bacon 
for the English market. Prices this week 
remain unchanged.

The grocery trade is not quite so good 
as usual for tlie season of the year. 
This is due principally to the unfavor
able condition of the weather. The lum-

TH1 CANADIAN «ROGER
bering industry throughout the province 
is practically at a standstill owing to 
the absence of snow and ice. The sup
plies that are being sent out to the 
lumber camps are limited, and this fact 
causes dullness in business.

The dealers in provisions report busi
ness fairly good, and there is quite a de
mand for fruit. Apples continue scarce 
and high and anything of quality is 
quoted at $4 to $5. The poorest No. 
3's are selling at $2.50 per barrel.

Butter prices are holding firm but 
some of the dealers say that large 
stocks are held by some persons, and 
that they would not be surprised if there 
was a “break” in the market before
long.
Apples, bbl........ 4 00

tiweeis..............2 50
Butter—

Creamery prints
per lb................ 0 28

Creamery solids
per lb................ 0 24

Dairy, tube, lb. 0 24
Bacon.....................0 21
Baoanas........... 2 00
Beans, per bus . 1 65 
Commvai, bag. 1 60 
Cream of tartar 0 30 

Canned goods— 
Beans............................

Tomatoes.......... ï ifi
Bean, std.......................
Peas, early J une----
Lorn beef, Is............
Oom iwef, 9 i................

Cocoanuts, 100............
Eggs, case eggs 0 27 
Flour b. wheat

per bbl..............6 35
Flour, Ontario 

blends, bbl... 6 16 
Fruits—

Lemons, Messina....

5 00 
3 50

0 29

0 95 
0 25 
0 22 
2 Ml 
2 U)
1 65 
0 32,

6 50 1

I 40

3 75

Jamsiea oranges..
Cal navels___3
Pineapples.........  4
Rolleu oats, bbl. 4 
Pork, American

per bbl...................
Pork, clear bbl 
Hams smoked 0 
Codfish, quintal 
Herring, pickled

Iatrd...........................
Molasses, fancy 

Barbados, bbl. .. 
Molasses, fancy 
Barbados, gal. . 

Potatoes, bus.. , 
Onions, Spanish

her Id................0
Onions, Can., 75

1 lb. bag...................
L Raisins. Val............
M bugars—

Extra Standard, 
granulated . . 

Unbranded Yel
low........................

United Empire. . 
Mo. 1 yellow..........

.. 6 00 
00 3 60 
26 4 60 
60 4 70

.. 26 50 

.. 28 U0 
20 0 21 

6 60

6 00 
.. 0 IT

... 835

.. 0 32
... 0 60

02* 0 02*

... 1 40.. e 08*

on the potatoes from Australia. The 
Provincial Board of Horticulture has 
been very strict in inspecting potatoes, 
corn and fruit coming into the country, 
and if there is any sign of this dread 
disease in the imported article, the 
whole consignment may be condemned. 
Potatoes here have been free from blem
ish up to the present.

BRITISH COLUMBIA MARKETS.
Vancouver, Jan. 19.—This week saw 

quite a cold snap in Vancouver, and 
though the thermometer was not down 
to zero, yet it was cold enough to have 
quite an effect on the price of potatoes. 
An increase is not yet noted, but quo
tations are stiff and a rise is confidently 
expected. Those in close touch with the 
market declare that the supply is limit
ed, notwithstanding the slight decrease 
in price a few weeks ago, whin it was 
stated that many potatoes were coming 
in. The fact that potatoes are being 
imported from Australia would also 
lead to the belief that the supply is in
sufficient to meet the requirements be
tween now and early summer, when the 
first crop f.om California begins to ar
rive. If the cold sends up the price, it 
will likely go fairly high, as informa 
tion has reached provincial government 
officials that there may be Irish blight

TRADE NOTES.
Roswell and Gordon Johnson, Guelph, 

have purchased the grocery store of E. 
Soules on Durham street, and, after en
larging the premises, have put in a com
bined grocery and butcher stock, dealing 
in fresh and cooked meats.

M. M. Morehouse, formerly with the 
Yerxa Grocery Co., at their Woodstock, 
N.B., branch, is opening a grocery store 
in Fredericton, N.B.

H. R. Poussette, for some time Can
adian Trade Commissioner at Durban, 
South Africa, is being transferred to 
Buenos Ayres, South America. Mr. 
Poussette i& now on his way to Canada 
and before going south will visit the 
large commercial centres for informa
tion.

Eighty-one boxes of condemned figs, 
weighing more than two tons were re
cently disposed of at Boston by a Un
ited States deputy marshal.

Don’t make it a practice to smile 
only when customers come in; smile also 
when they leave.

The clerk who stands around and 
finds nothing to do may soon be looking 
for a place to stand.

WANT SANITARY CONDITIONS
Guelph, Ont., Jan 19.—An agita

tion is being made here to have all 
groceries displayed both inside and 
outside local stores, properly pro
tected from dust and other impuri
ties. In one store a c-at is observ
ed nightly ensconced in the win
dows among fruit and other edi
bles,—a feature not highly appre
ciated by the customers of that 
store.

GROCERY FOR SALE.

FOR SALE —A substantial grocery business in a 
county town. Scope for butcher's or other busi
ness as a s de line. Near several roanufscturlrg 

firms. Hor»c, wagon, rig, etc. Ground and ao|rin- 
ine plot of land for sale. Apply KADWELL» < hat- 
ham» Ont. (3)

IMPORTANT DROP IN MAPLE SYRUP!N

Hold Spring orders for prices in next week’s Grocer.
It will pay you.

Small’s Standard
at a price below the just-as-good.

CANADA MAPLE EXCHANGE, Limited, MONTREAL
SYRUP REFINERS
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Questions About Tapioca and Glucose
Percentage of Starch and Water in Tapioca — Glucose Made 
From Corn and Other Things—Used in Manufacture of Confec
tionery and Leather—Is a Nutritious Food—Not as Sweet as 
Sugar.

Editor Canadian Grocer—I have been 
lead to understand that tapioca is chem
ically much like arrowroot and sago. Is 
this true? What are the percentages of 
starch and water in tapioca ?

Summerside, P.E.I. CLERK.
Editorial Note.—Chemically, tapioca is 

almost identical with arrowroot and 
sago, so far as its chief proximate con
stituents are concerned. It consists of 
about 85 per cent, of starch and 15 of 
water, with small amounts of mineral 
and albuminous matters. But the 
starches of the three foods differ in the 
form of the granules and are readily 
distinguished from one another under 
the microscope. Sago, rice and potato 
starches are the most probable adulter
ants of tapioca.

What Glucose Is.
Editor Canadian Grocer—Will you 

kindly let me know how, and from 
what glucose is made, and what is the 
difference between its sweetening prop
erties and sugarf RETAILER.

Moose Jaw, Jan. 5, 1911.
Editorial Note.—Used in the manufac

ture of rat poison, in the tanning of 
leather, and the claim made that it can

be produced from sawdust, chips or 
shavings, as well as corn, are some of 
the interesting features of an article 
which is used extensively in many foods. 
Such is glucose or starch sugar.

Glucose is an imperfect sugar pre
pared by the action of acids on starch. 
There is a wide range in the quality of 
this article. Wet starch obtained from 
several articles, mostly potatoes and In
dian corn, is boiled in sulphuric acid and 
water. This causes the starch to turn 
sweet and the acid is afterwards all 
taken out with chalk or other clarifier.

Glucose or grape sugar as it is some
times called is produced mostly in Amer
ica but large quantities are also made in 
Germany from potatoes. It is made in 
both liquid and solid form but most 
users prefer the liquid.

One writer on the subject says that it 
does not matter from what material the 
starch is obtained so far as the quality 
of the glucose is concerned and that it 
may be made from chips, sawdust and 
shavings and the chemical composition 
is invariably the same. A peculiar fact 
about its manufacture is that although 
the -acid changes the starch to sugar, it 
is not affected in the least itself.

Glucose in regards to sweetening qual
ities is inferior to sugar. There is con

siderable difference between the differ
ent brands of glucose but the ordinary 
article has only about one-third the 
sweetening effect of cane sugar. It is 
used in the manufacture of confectionery, 
jams, marmalades, and several other 
commodities which the grocer handles, 
but in some countries when it is used 
in these articles, they have to be labelled 
to denote the fact.

A Nutritious Substance.
As the acid is entirely taken out of 

the glucose, it is perfectly harmless and 
even nutritious, ft is sometimes claimed 
that certain brands of glucose contain 
81) per cent, of sugar. But if the sweet
ening qualities of cane, sugar was set at 
1(M), the best glucose would only be 30 
or 40. The thickest and freest from 
color is the highest priced.

Common glucose often contains some 
impurities due to the presence of sul
phates, but these impurities are not 
found in the best makes and none of the 
large producers would allow the impure 
article to leave their hands.

Its uses are many and varied, and the 
amount used is enormous. Some of the 
things it may be used in making are 
jam, marmalade, jellies, caramels, con
densed milk, meat extracts, alcohol and 
sauces.

Glucose at the present time is worth 
about 2} cents per pound, which is the 
lowest it has been in a long period, as 
corn from which it is mostly made has 
been a better crop lately.

SEASONABLE
Weather conditions are just right for handling Frozen Fish. We have the largest 
and most varied assortment in Canada. Stock carried in our new Cold Storage is in 
perfect condition and has not been affected by recent mild weather.

We guarantee quality of all our goods and solicit a trial order

A FEW SEASONABLE LINES
Frozen Cod, Frozen Haddock, Frozen Salmon, Frozen Halibut, 
Newfoundland Sea Herrings.
New Shipment just arrived.
Haddies, Kippers, Bloaters.

Fresh Cured Stock direct from our own Smoke Houses.
PRICES RIGHT SERVICE PROMPT QUALITY RIGHT 

NEW PRICE LIST MAILED ON REQUEST 

Largest Fish Warehouse in Canada

p.o. Box W9. LEONARD BROS.
Five Long Distance

Telephone. Montreal and St. John, N.B.

Branches : 
Montreal 

St. John, N.B. 
Grand River 
Gaspe, Que.
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Manufacturers, Manufacturers’ Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON 
COFFEE CO

Routen of High Grade

Manufacturers

We also carry a full line of TEAS, 
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

Paper will bring good results
The Condensed Ads. In this

Msssfieiarera’ Assets end Whslsssls Csmnlsslss 
Assets

Css sirs strlst sttesllss to s lew flrst-elsss Ore- 
eery Aseeelee. Highest Relereseee.

McLEOD & CLARKSONVICTORIA
riUIT GROWERS’ ASSOCIATION

C01. WBAIF A*D TATES STS. • VICTORIA

R. ROBERTSON J. Y. ORIFFIN

R. Robertson & Co.
012-013 Dominion Trust Bldg

VANCOOVEI, B.C.

Wholesale Brokers 
esocEiiES, rioDucB, nuns, quins

Importers end Exporters

Writ# os for Information about B.O. trade.
Gable Address "Robin," Vancouver 

i—ABO, 6th Edition ; Revised Economy ; K 
Economy ; Utility and Dowling's.

Do you want livt representation V 
We are in touch with the trade.

Andrews & Nunn

VANCOUVER, B.C.

SAVED

GROCERS of NORTHERN ONTARIO
Why let Freight Rates eat up your legitimate 
profit»? Our customers all agree they can save 
the above percentage by avoiding unnecessary 
freights ! WHY NOT YOU ?

Get in touch with us to-day ; trade with us 
to YOUR advantage.

Our goods are at your door and our prices 
are right.

THE YOUNG COMPANY, Limited
NORTH BAY - and • SUDBURY

The Demand 
for SAUERKRAUT
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CANNINO DCFANTMINT

ONTARIO SEED CO.,«uoeeeeerN, WATERLOO, ONT.
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Competition-The Commercial Sieve
Run over in your mind the history of the package tea trade as you know it for 
ten years. You will at once agree that the outstanding feature has been Red 
Rose Tea coming from a tailender in Ontario and the West to a leader during 
that time,while many others, once prominent, have dropped far behind in the race. 
This remarkable success of Red Rose Tea has convinced the trade that Red 
Rose Tea “is good tea.” You believe it, but have you proved it for yourself?
We find that when grocers use Red Rose Tea in their homes they sell more 
of it. Every customer to whom you sell a tea that pleases her more than the 
tea she is using is a better customer for you. Try a package of Red Rose Tea 
in you home, and you’ll want to recommend it to your customers. It will 
please more of them than any other tea.

Red Rose
•IAN0HU • ti • ______ i ft

7 Front St. Boot, Toronto IS 2000 tCB.
31 i William et, Winnipeg

Tea
T. H. E8TABR00KS

“Kitchener Pork & Beans"
All products bearing this Brand are 
equally wholesome and delicious. 
Insist on our label when buying 
PORK and BEANS. Contains only 
those ingredients endorsed by the 
Canadian Government.

Delicious
Appetizing
Satisfying

Our beans are all selected hand
picked stock, and carefully prepared 
fn 1, 2 and 3 lb. tins, in plain or 
Tomato Sauce.

If Price and Quality interest you, 
write us at once.

The Oshawa Canning 
Co., Limited

OSHAWA ONTARIO

Perfection Computing Cheese Cutter
Made in Canada

Automatic Cutter Cabinet.

A Perfection Computing Cheese Cutter saves its cost in 
less than a year.

It cuts accurately.
Saves trouble trying to cut accurately with a butcher knife
It prevents the giving of overweight and accumulation 

of dried-up scraps and crumbs.
The Cabinet protects the cheese cutter and cheese from 

germ-carrying dust, and is the sanitary way ol handling 
cheese. Write Tor Price*.

The American Computing Co. of Canada
Hamilton, - Ontario
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Practical Methods in Retail Stores
Vancouver Dealer Makes Specialty Out of Poultry—Salesmen of Edmonton Mer
chant are Nothing Else—Attracting New Business by Serving Tea—Gets Cus
tomers' Confidence in Order to Raise Standard of Quality—Ties All Parcels 
Without Charge.

Makes Poultry Draw Trade.
Vancouver, B.<\. Jan. 19.—A method 

on which T. F. McDowell. Granville St., 
places a great deal of dependence for 
gaining new trade-is making a specialty 
out of poultry. He not only thoroughly 
understands poultry himself, but 
he has an employe who is also 
a specialist in this line so that the very 
best service is guaranteed customers.

After a poultry sale has been made 
lie has an employe who follows it up to 
the purchaser’s house and who dresses 
and cleans it ready for the oven. For 
turkeys he charges 25 cents extra for 
this work, but nothing is charged for 
chickens.

His grocery stock consists of the high
er classes of goods and quality is given 
a prominent place in everything he 
sells.

Mr. McDowell’s entire methods for in
creasing sales, retaining trade and for 
educating customers to purchase better 
goods than they have been doing will 
be given in The Grocer in the near 
future. He has been in business here 
about 8 years having come from a farm 
near Owen Sound, Ontario, where he 
is now on a visit. Before leaving on his 
trip his employes presented him with a 
handsome dressing ease, showing their 
appreciation for his interest in their 
welfare.

Good Clerks are Salesmen Only.
Kdmonton, Alta., Jan. 19.—“I never 

allow my clerks to waste their time dur
ing business hours,” said a retail grocer 
of this city,” and I never waste the 
time of my good clerks on petty jobs. 
I let my cheap help handle the less im
portant work. Last week when I was 
in a dry goods store the merchant 
sent his best clerk out to deliver a par
cel as the delivery man was busy just 
at the time, o|>ening up some goods.

‘‘Now T would never do that. While 
away, that good clerk might have lost a 
chance to make some valuable sales and 
I lie merchant would consequently lose 
money.”

Grocer Serves Tea to Customers.
Middleton. N.S.. Jan. 19.—W. II Wil

son, a Middleton grocery dealer is pay
ing particular attention to the increas
ing of his tea trade. The method he 
employs is by serving tea every after
noon to all who call. This is appreci
ated by the customers, especially those 
who drive in from the country.

Mr. Wilson slates that he-has increas
ed his tea sales to a great extent by this 
plan.

New Fish Line Took Well.
Begins. Sask., Jan. 19.—‘‘As a special

price on a few articles about the store 
will interest a certain class of custo
mers.” said a local dealer, “So do I 
find that something new or special in 
goods will interest and create sales 
among other classes of people. It is 
therefore necessary that the grocer 
should not stick to the same old lines 
year after year. He should introduce 
new articles, thus interesting the trade 
and getting the reputation for being up 
to date.

“I remember an example of this which 
occurred several years ago in my fish 
trade. I had been selling only the ordi
nary lines of herring, cod and white 
fish. I found the customers were get
ting tired of the same old lines all the 
time, so I purchased a shipment of hali
but. This was a new line in town at 
that time and the fish from it’s size 
and appearance, attracted attention. 
I’eople began to buy to see what it was 
like. Then they began to come back for 
more and very soon I had a good trade 
worked up for this fish.

“The same way in other lines, custo
mers want something new once in a 
while.

Gets Customers’ Confidence.
St. Thomas, Ont., Jan. 19.—If a gro

cer is desirous of raising the standard 
of quality of his customers’ purchases 
and of selling them more goods, he has. 
in the opinion of P. L. M. Egan, of 
Egan Bros., to gain their confidence.

To accomplish this he must act as an 
advisory board and must he exceedingly 
careful not to advertise or recommend 
any goods to he such that they are not. 
When customers once know that they 
can depend on the dealer’s judgment, 
they frequently leave the matter of selec- 
ing the brand to him being assured that 
they will not be disappointed.

Mr. Egan maintains that when his 
customers have this confidence in him 
they do not run from one store to an
other where occasionally they might be 
able to purchase a bar of soap extra for 
a quarter or a pound of sugar more for 
the dollar. As long as the dealer has 
the goods and the quality and under
stands his trade sufficiently to know 
what to recommend, profits of course 
considered. Mr. Egan believes he will 
have little difficulty in holding trade, 
introducing new goods and raising the 
standard of staples so that better satis
faction will result.

Tie Parcels Without Charge.
Moose Jaw. Sask., Jan. 19.—As a 

unique advertising method, the T. W. 
Robinson Co., of Moose Jaw offered dur- 
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ing the past holiday season to provide 
paper and tie up all parcels which 
people wanted to send away.

In their announcement they said :
“Bring your parcels to Robinson’s to 

be parcelled ready for mailing.
“About 75 per cent, of the average 

parcels lost through the mails ia caused 
by improper parcelling, and how often 
around home just when you want a neat 
box, a clean piece of paper or a good 
strong string you fall short, then there 
is the bother and nuisance of hunting 
these up. During the holiday season 
bring all your parcels to us; we will 
parcel them free of charge.”

Studies Trade Paper Ads.
St. Catharines, Ont., Jan. 19.—A local 

retail dealer says that he subscribes to 
the grocery trade paper chiefly because 
lie wants to study the advertisements it 
contains. Speaking in regard to it, he 
said : “The advertisements of manufac
turers whose goods I handle are great 
sources of information. There, a mer
chant may keep track of the most up- 
to-date goods, the latest novelties and 
in this way can find many suggestions 
for his trade. Besides the advertise
ments, the trade papers give some valu
able suggestions as selling methods and 
contain advertising phrases that can be 
used with good effect in many advertise
ments in the local paper.”

Introduced a Poultry Food.
Belleville, Ont., Jan. 19.—A Belleville 

dealer tells of his experience in intro
ducing a new line into his business : 
“During the winter months everybody 
knows that the supply of eggs becomes 
very scarce and as the farmers are con
tinually complaining about the hens re
fusing to produce the desired number of 
eggs, I began to think that it would be 
an excellent time to introduce poultry 
food.

“A firm has been trying to sell me a 
certain brand of poultry food last Nov
ember and I was pretty firmly convinced 
myself that it was good stuff, so I put 
in a stock. I made a display of it in a 
prominent part of my store with a show 
card telling of its merits as an egg pro
ducer. It at once attracted the atten
tion of my farmer customers when they 
entered the store. A great many who 
hesitated about buying, I convinced by 
a new method. T told them to take a 
quantity home and to give me half the 
increased number of eggs during the 
month and I would not charge them a 
cent for it. This argument generally 
convinced them that it would be a good 
investment and it usually completed the 
sale.”
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The Most Rapidly Developing 
Market in all the World

is that of Western Canada. Manufacturers and shippers of 
grocery lines in Eastern Canada, Europe and the U.S.A. can 
find no method of getting into this great market equal to ship
ping their goods to us. We maintain large track warehouses in 
the five great distributing points of Western Canada —Winnipeg, 
Calgary, Edmonton, Saskatoon and Regina. Our connection with 
the trade is most extensive and our facilities the most complete.

Write we for detailed Information about the 
Weetern Canada market.

NICHOLSON & BAIN, Wh°l~l^-~nMereh‘"u
HEAD OFFICE, - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

o% U R E
Here’s a recommendation that must carry enormous weight with every 
housewife on the look-out for “food purity !" And after exhaustive tests

“E.D.S.” Brand Jams, Jellies and Catsup
have been found to be AbsolutelyPure, which is much above 

the standard the Government requires of “genuine” preserves.

DÏS>
Not one of the samples of some leading jam manufacturers, who advertise a great deal, was free from

dyes, preservatives, and excess of water, but “E.D.S.” Goods were absolutely 
pure in every instance.

Write for Government Bulletin 194, and find out for yourself just how pure “E.D S." 
Brand is! Then you’ll feel more satisfied to recommend and feature this 
well-known line.

Made only by

EV^V * A 1 _ at his own Fruit Farms. D. omitJl Winona, Ont.
Agents:—N. A, HILL, TORONTO* W. H. DUNN, MONTREAL; MASON & HICKEY, WINNIPEG; 

R. B. COLWELL, HALIFAX, N.S. ; J. GIBBS, HAMILTON.
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CUNNS
MUFLE LEAF BREAKFAST

Appetizing and Satisfying.
1

It is important to start the day with a 
Good Breakfast.
----------------- 4
Gunns Maple Leaf Ham is always 
sweet, tender and juicy, while Gunns 
Maple Leaf Breakfast Bacon, fried to 
a delicate brown,- and served crisp 
with eggs, makes a dish that will 
arouse and satisfy any palate.

The Houme of Quality

GUNNS Limited
Packers West Toronto

Talking
Points

For Grocers and Clerks!
Have you told your customers—

That Jersey Cream Is wholesome, fine-flavored, rich and 
always uniform in quality-always reliable ;

That, being sterilized. Jersey Cream is absolutely free 
from the germ life common to raw milk, and Is a 

- nourishing food for children ;

That, being unsweetened. Jersey Cream is superior to 
raw milk for all culinary purposes ?

Toll your customers these facts. We'll tell you other facts 
shortly about Reindeer Condensed Milk. Reindeer Coffee and 
•Reindeer Cocoa.

^TRJJF^-OONDENSED
MIUKC9UMITCD 

FACTORIES 
TRURO N S.

N UN IINGDONP

HAMS
We wish to draw your 

attention to the low prices 

at which we are quoting 

Smoked, Pickled and Cook

ed Hams.

Prices are most rea
sonable and much lower 

than for either Back or 

Breakfast Bacon.

F. IV. Fearman Co.
HAMILTON

LIMITED

Breakfast Bacon
That mild, sweet, crisp bacon you are looking 
for to give your customers satisfaction and 
build up a steady trade.

Ryan’s Hams
ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Poultry
AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packing Houses 
FERGUS

70-72 Front St. East 
TORONTO
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New Laid Eggs are Now More Plentiful
Better Arrival of These Has Caused a Reduction in Price —
Storage Eggs Remain Steady-Butter Has Become Firmer, With 
Fair Demand—Provision Market Shows Little Change, While 
Poultry is Easier—Comparisons With Provision Prices a Year 
Ago.

The upward trend in hogs which took 
place in several centres last week lias 
become general all over the country. 
There seems to be a fair supply of hogs 
with a moderate demand for pork pro
ducts. The bacon market in London, 
England, is reported firmer with a slight 
advance, Canadian bacon being quoted 
there last week at 60s to 64s.

It is interesting to note the difference 
between present provision prices and 
those which existed a year ago. Dress
ed hogs on the Toronto market, which 
are now quoted at $10 to $10.25, were 
$12 a year ago; live hogs at country 
ui pjB[ ' :uaqi çz'ÿt aJOM mou ‘spiiocl 
tierces now 13c, was 16 to 16}, and 
long clear bacon, now 12 to 12} was 
then 14 to 14}c.

For the time of the year there is a 
plentiful supply of eggs throughout the 
country. The hens have evidently start
ed in on their good work a few weeks 
earlier than usual, so that arriavls have 
been more plentiful, and consequently 
sagging prices have been the result. 
Since January 1st, in most centres, there 
has been a reduction ranging around 
10 cents in new laid, but the price of 
storage remains about the same.

The butter markets which saw a de
cline last week is steady again with a 
fair enquiry. A small lot of Australian 
creamery butter was offered in the West 
from Vancouver last week, showing 
that a shipment of that butter had been 
made there.

The cheese market has put on a firmer 
appearance lately. The English market 
is firm while a report from Montreal 
says: “The amount of cheese for sale 
here has been reduced to small propor
tions, the great bulk of stocks belonging 
to English houses. ’ ’

The poultry market shows no improve
ment, and a slight decrease in price is 

• noted in some quarters.

MONTREAL.
Provisions.—All cuts of smoked meats 

are steady and unchanged, with the con
sumptive demand fair for the season. 
Both pure and compound lard show a 
slight reduction in price. Barrel pork 
is not firm, and lower prices are ex
pected.
Pare Lard—

Bo**, 6011*., per lb.............................................. 0 14
dasee, tins, *eh 10 It*., per lb............................ 0 14*

" " " » " M ............................ 0 141
" M M 8 " "   0 14{

Palis, wood, SO lbs. net, per lb.............................. 0 14

Çells, tlnTÎUbe. grow, per lb............................... 0 131
nbe.i01be.net, per lb........................................ 0 14

Tierces, 8761b*., per lb........................................... 0 13
Compound Lard—

Boxes, 60 lbs. net, per lb....................................... 0 101
Oeeee, 104b. tins, OOlbe. to case, per lb............... 0 U|" I " M " " .............. 0 111

M 8 ....................................... .............. 0 111
Pails, wood. SOlbe. net, per lb............................... • IS

:::: 11!*
Tierces, 871 lbs., per lb.......................................... 0 101

Pork-
Heavy Canada short out mess, bbl. 36-46 pieces — 25 00
Bean pork....................................................   20 50
Canada short out back pork, bbl. 45-66 pieces.......... 25 00
Clear fat backs............................................................... 27 50
Heavy flank pork, bbl .................................................. 24 00
Plate beef, 1001b bbls................................................. 8 76— “   17 00................................ 26 00

0 11 o in 
0 121

Dry Balt Meata-
Qreen bacon, flanks, lb............
Long dear bacon, heavy, lb...
Long dear bacon, light, lb ..
Extra large sixes, 85 lbs. upwards, lb......................... 0 124
Large six*, 18 to 25 lbs., per lb.................................. 0 141
Medium six*. 13 to 18 lrw.. per lb.............................. 0 154
Extra small six*, 10 to 13 lbs., per lb....................... 0 15}
Bone out, rolled, large, 16 to 26 lbe., per lb............... 0 16

" " " smaU, 9 to 12 lbe., per lb............. 0 17
Breakfast bacon, English, boneless, per lb............... 0 17
Windsor bacon, skinned, backs, per lb..................... 0 174
Bptoed roll bacon, boneless, short, per lb............. . . • 0 164
Hogs, live, per owt.............................................. 8 00 8 50

" dressed, per owt......................................  11 00 11 50

Butter.—The butter market is not ae- 
live. Stocks are urgently offering, and 
most dealers seem totally unwilling to 
buy. New York reports show a decline 
in prices, but the local market remains 
unchanged.
New milk creamery..............................................  0 26 0 26}
Dairy, tube, lb....................................................... 0 22 0 23
Fresh dairy rolls.............................................................. 0 23

Eggs.—The receipts of new laid eggs 
have increased considerably during the 
week, which resulted in a decline of 5 
cents per dozen. The future prices de
pend on the weather and on how largely 
the production increases. Storage eggs 
remain firm, as the supply is not heavy.
New laids...............................................................  0 40 0 45
Selects............................................................................ 0 32
No. 1............................................................................... 0 27

Cheese.—The demand for cheese is not 
heavy, stocks are large and owners are 
holding on in the hope of some improve
ment. Prices are unchanged.
Quebec, large................................................................. 0 131
West

advance of } cent in light and medium 
, hams.

Long clear bacon, per lb......................................0 12 0 12*
Smoked breakfast bacon, per lb.......................... 0 17 0 IV
Pickled shoulder................................................... 0 094 0 114
Roll bacon, per lb.........................................................  0 124
Light hams, per lb.......................................................  0 16|
Medium hams, per lb.................................................... 0 16
Large hams, per lb.......................................................  0 15
Cooked hams ............................................................... 0 21
Fresh shoulder hams.................................................... 0 12
Shoulder butte......................................................  0 14 0 15
Backs, plain, per lb....................................................... 0 18

“ pea meal...................................................  0 184 0 19
Heavy mess pork, per bbl................................... 21 00 22 00
Short out, per bbl................................................  25 00 26 00
Lard, tiercee, per lb...................................................... 0 13

“ tube " ......................................................  0 134
" pails " ....................................................... 0 13t
" compounds, per lb....................................0 11 0 11}

Live hogs, at country points............................  7 00 7 10
Live hogs, local.................................................... 7 25 7 30
Dressed ho*........................................................ 10 00 10 25

Butter.—The butter market has stead
ied up again and prices are firm. Fresh 
creamery prints are quoted at 28 to 
20 cents and dairy prints at 20 to 21 
cents. There is a fair supply of but
ter with a normal demand. Although 
there are quantities of butter in cold 
storage, some dealers think it will not 
likely affect prices, as these supplies 
will not likely be offered for sale in 
large quantities until February and 
March, when créa liter v butter becomes a 
little scarcer.

Per lb.
Freeh creamery print............. ............................ 0 28 0 29
Creamery solids........  ...................... 0 25 0 254
Farmers’ separator butter................................... 0 23 0 24
Dairy prints, choice............................................  0 20 0 21
Fresh large rolls.................................................... 0 19 0 20
No. 1 tubs or box*...............................................0 18 0 19
No. 2 tubs or box*........................  ................... 0 17 0 18

( ’hves-v—The price of cheese remains 
the*same, although the market shows a 
slight firmness. The demand remains 
fair.
New cheese-

Large............. 0 12} 0 12}
Old cheese....... 0 14 0 15

New twins.......  0 124 0 12}
Stiltons..................... 0 14

vestem, large..____________
“ twins......................................................... 0 13$
" small, 80 lbs.............................................. 0 13$

Old cheese, large............................................................ 0 16
Poultry.—Prices have dropped from 

1 to 2 cents all round. The demand for 
fowl is fair; ducks are in good demand 
and the supply of turkeys and geese is 
heavy, with a fair call for them.
Fowl..................o 13 o is
Ge*e................0 18 0 IS

Ducks................0 15 0 17
Turkeys............ 0 18 0 20

Honey.—The demand for honey is not 
heavy. Extracted buckwheat is in good 
quantity, and can be had for 8 cents, 
one dealer is even selling as low as 7} 
cents.

White clover comb honey has a fairly 
good demand.
White clover comb honey....................................0 16 0 16
Buckwheat, extracted..................................................  0 084
Clover, strained, bulk, 30 lb. tins................................. 0 10
Buckwheat comb........................................................... 0 124

TORONTO.
Provisions.—Although there is nothing 

to boast of in the provision market just 
now, still there is a fair amount of busi
ness. Live and dressed hogs still re
main at last week’s prices. The delivery 
of hogs was a little freer last week and 
prices remain the same except for an

Chickens, dress
ed................ 0 13 0 14

Ducks, dressed . 0 14 0 15
Geese, dressed.. 0 13 0 14" 
Hens, dressed.. 0 11 0 12 
Turkeys, dressed 0 17 0 18

Eggs.—The freer supply of new laid 
eggs quoted last week still continues, al
though the market is not overloaded at 
all. However, one dealer says that eggs 
are more plentiful just now than they 
were during February last year. On ac
count of the plentiful arrival, the price 
lias seen another decline, new laid rang
ing from 34 to 38 cents, hut no change 
has taken place in price of storage eggs. 
Eggs have been going out quite freely 
lately.
New laid eggs.........................................................  0 34 0 38
Selects, storage......................................................  0 30 0 31
Fresh eggs, dox., storage...............................................  0 29
Pickled eggs .................................................................. 0 28

Poultry.—The poultry trade has not 
recovered from the holiday depression 
and has continued dull during the past 
week. The price of turkeys has seen a 
reduction, now being quoted at 17 to 
18 cents ner pound. Prices of other 
lines remain the same.

Honey*—Some houses report a fair 
amount of business in this line, with 
prices remaining steady. Buckwheat 
honey in tins is selling at 7c per pound..
Clover honey, extracted, 60 lb. cans.................... 0 104 0 11

" " " 10 lb pails...................... OII4OI2
" " " 6 lb. pails............................. 0 12
" " comb, per dozen.............................. 2 00 2 50

Buckwheat honey, lb...................................................  0 07

WINNIPEG.
Eggs.—The market is moderate for ; 

this season of the year and the eause j 
assigned is that tiie demand has weak-1
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It’s Your 
Move

< H It

If you are among the few 
leading grocers not 
handling CHOCOLATE 
“BORDO” it is your 
move. Write us for 
samples and particulars.

Eat a few

Chocolate
“BORDO”

and then eat a few samples of 
the Chocolates you have been 
pushing hardest. The differ
ence—the unique superiority —
of Chocolate “Bordo" will 
make you think.

With you, thought will soon 
lead to action. You will shoot 
in a rush order for stock.

And. with Chocolate “ Bordo,” 
frequent and enlarged orders 
come as a matter of course.

Better write that request for 
samples of CHOCOLATE 
“BORDO” now.

THE

(The Originators)

Brewster Ave. - MONTREAL

ened. Candled stock is moving moder
ately at 31 cents.

Butter.—Butter is firming up but 
slowly. No immediate advance over 32

Editor Canadian Grocer.—I thought I 
would like to write you about a sub
ject that I think a good many of us 
country general merchants are all at 
sea about. I mean the new laid egg 
Question.

We pay the farmers a certain price 
for new laid eggs and another lower 
price for held or packed eggs. I think 
one in about ten will admit their eggs 
are narked; a few more wall admit thov 
are mixed but the great majority will 
state they are new laid. We o ndle them 
and of course separate the g'ades as 
well as we ran. Here is an instance 
that occurred today; A farmer’s wife 
brought in four dozen eggs that she 
said were all new D'd b"t the candle 
showed ‘hem all held. They had been 
packed in s«lt and you could taste it 
on them. This is our first but not our 
greatest difficulty.

We ship the eggs, sgrted out as well 
as we can, putting all the held eggs in 
one part of the 30 dozen case and the 
new laid in th° other to some commis
sion house and this is a samnle return 
from a case sent about a week ago:

New laid 22 doz. «35 ..............$7.70
Held 61 doz. 26 ...................  1.U9
Splits H doz. « 18 ..................... 27

$0.66
After deducting express charges of 35 

per case and 5 per cent, commission 
(some houses charge 10 per cent.) you 
can figure out th-> n"t returns per dozen 
and see how much money we lost, not 
made, on th:s c ,se where we were pay
ing the farmers 40c. per doz. for new 
la;d end 30c. doz. for held. Sometimes 
the returns are not as good as this 
where there is breakage ta*'en off, which 
sometimes occurrs in transit.

I^ast week’s Canad:an Grocer Quoted 
new laid eggs 45 to 50c. doz., „ price 
we never get. T called the attention of 
o'ir house to this and tlvy said that 
the price you see in The f’--n'"-Aan Groc
er is the retail price wh’ch one'nr two 
farmers may get for an odd dozen or 
two that they bring into the market.

I have no doubt that many-'of my 
brother merchants have avout the same 
tale to tell. Tf they will onlv speak 
out. it may result in some benefit to us 
in the future.

J. M. STEEL.
Clarksburg, Ont.

EDITORIAL NOTE—In Mr. Steel’s 
letter there are vo-'ed no doubt some 
of the experiences of many general mer
chants throughout, the country. It seems 
that most of them cannot depend en 
tirely upon the word of those custom
ers who exchange country produce for 
groceries and who are freouently dis
posed to seek the highest orice for held 
eggs by calling them new laid.
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cents for creamery stocks is anticipated, 
most of the local stocks come from the 
East, and No. 1 dairy is quoted at 30 
cents per pound.

But when 40 and 30 cents are paid 
farmers for new laid and held eggs res
pectively and only 35 and 26 <■• : ta are 
secured by the merchant it loons as if 
the dealer were paying too much..

There is evidently a little misunder
standing with regard to The Grocer’s 
egg quotations. All our quotations in 
every market are those . hit ved ihe re
tailer when he comes ;o pi.chase. 
Therefore the 35 and 40 cent quotations 
in the Toronto îarket ire Glose laid 
to the wholesale produce i.isrciuoits of 
Toronto by retailers who Lave to buy 
eggs in this way. The Grocer never de
pends on'any stray quotation made by 
a farmer. These are apt to be different; 
in fact cases are known in Toronto 
where farmers who have brought guar
anteed fresh eggs to the city have se
cured $1 per dozen at private houses. 
Therefore if quotations were secured 
from farmers there would be prices 
ranging all the wav from 35 or 40 cents 
up to $1. The bulk of the eggs con
sumed in any large city pass through 
the hands of the wholesale and retail 
merchants of that city and it is on this 
basis that The Grocer secures its 
quotations which are always obtained 
from the best of sources.

WATER IN BUTTER.

Grocer Had Over Limit and Was Fined
Montreal, Jan. 19.—A Montreal groc

er was recently found guilty under the 
Inspection and Sale Act on two charges 
of having offered for sale butter con
taining more than sixteen per cent, 
water. He was fined $10 or three 
months on each charge.

SOURCE OF “ENGLISH” WALNUTS
It is interesting to note that “Eng

lish” walnuts do not come from Eng
land, but are shipped direct to Amer
ica from France and Spain where they 
are grown. Many years ago walnuts 
from France and Spain were shipped to 
England and from that country they 
were sent into the markets of the 
world ; but although they are now ship
ped direct, they are still known as “Eng
lish” walnuts.

WHAT IS A FRESH EGO?
A California judge defines a fresh egg 

a» follows "If the white does not cling 
to the shell. 11 It it not shrunken to ex
ceed a quarter or an elgth o( an inch, if 
the yolk Is In its place. If the air cell is 
not darkened or discolored and the white 
exhibits the natural freshness of an egg 
when first laid, then the egg Is fresh.”
i

Troubles in the Purchasing of E gs
Country General Merchant Has Difficulty in Buying and 
Claims He Doesn’t Get Any Profit in Selling to Commission 
Men—Query Regarding the Meaning of Quotations in The 
Grocer.
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Who Stood the Loss?
The following “just as good” “just the same”
“ten cents a box less,” etc., etc., kinds have come 
and gone in the last few years:—

TWIN BROTHERS YEAST IMPERIAL YEAST NATIONAL YEAST 
MRS. MADDEN’S YEAST MOTHERS’ YEAST SUNLIGHT YEAST 

WARNER’S SAFE YEAST SUNRISE YEAST CHARM YEAST
BREADMAKERS’ YEAST BARM YEAST FOAM YEAST

PURE GOLD YEAST, ETC., ETC.
What has become of them?

ROYAL YEAST
has stood the only test—the test of time. Think it over.

E. W. GILLETT COMPANY LIMITED
Winnipeg TORONTO, ONT. Montreal

Why Not ( io I lome
W i l h
Clerks?

You can be freed of your book
keeping Burdens !

You can learn more about your business in five minutes with

The McCaskey Gravity Account Register System
(First and Still the Best)

than you can in a whole day from day books, journals 
and ledgers. If it saves time, labor and money for the

SIXTY THOUSAND MERCHANTS who 
use it, it will do the same for you. Ask any user, or write

DOMINION REGISTER COMPANY
a«i«liCl»iir. el D.ellc.ll.i ud Trifllc.ll.i S.I.. Beet» ie ill TUl.ll.»

91-98 Ontario Street, Toronto

CLARK'S
Concentrated Soups

(Chateau Brand)
From all over the Dominion, 
dealers report a good demand 
for these high-grade soups in 
tins. Their moderate price, 
convenience and excellence 
are attractive to the custom
ers.
Are you supplied ?
Jobbers who have not yet 
secured a stock should com
municate at once with

Wm. Clark, - Montreal
Manufacturer of

High Grade Food Specialties
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The Difference Between Haddie and Hake
Dealers Should be Careful About Purchasing These Fish as 
They Look Much Alike—Haddie is the Better Fish — Sugges
tions on Keeping Brine of Proper Strength on Salt Fish—If 
Sales are to be Large Dealer Must Use Special Selling Methods.

By a Retail Grocer.
The best time to sell fish is from 

January to April. Vegetables are then 
scarce and the people in many districts 
are tired of fresh meat, while Lent 
affects , large proportion of the people.

With the advantage which is enjoyed 
in this country in that the weather is 
cold enough to keep fish without any 
great expense, the retailer has certainly 
a chance to increase his sales in this 
line. Of course, proper methods must 
be employed in order that the business 
will pay a profit.

Keep Brine at Proper Strength.
('are should be taken with salt fish to 

see that they are well covered with 
brine or they will soon become rusty 
and stained. Do not pour water in on 
the brine already in the barrel or other 
receptacle, but mix it first in a separ
ate dish and see that it is the right 
strength before pouring over the fish.

It is well to watch that the best 
quality fish are purchased or there is 
liable to be a decrease in the fish trade, 
fn buying cured fish, purchase only from 
a dept ndable concern. Sometimes petty 
vendors, finding that their fi.-h is be
coming stale, will cure it themselves, 
and fish cured by some of these small 
vendors is often unwholesome, the cur
ing merely hiding the defects.

Finnan Haddie, the sale of which is 
large in some places, in some seasons 
when they are scarce have Hake sub
stituted for them. They are both sim
ilar in appearance, but the consumer, if 
he be anv critic at all, will note the 
difference When Hake is served as Had
die it is found to be of a coarse qual
ity and it has not the good taste of 
haddie.

The onlv way in which the dealer may 
tell the difference is that Hake has a 
black or nearly black streak extending 
down the back on either side of the 
back bone, the customer will not likely 
note anv difference in appearance, but 
will probably think that the dealer is 
selling a poor quality of Finnan Haddie.

Making a Counter Display.
The method of display has a good 

deal to do with sales and the merchant 
should look after this important detail. 
Fresh fish van be shown to good advan
tage if placed in flat dishes on the 
counter. These should, of course be 
water tight, so that drippings; off the 
fish will not run on the counter. These 
holders should be cleaned out often, as 
a cleanly ani»earance of everything con
nected with the fish department pro
motes sales.

Buy in Small Quantities.
It is not wise to purchase fish in large, 

quantities for the public have change
able appetites and while one week there 
mi "ht be a big demand for some parti
cular line, the next week there might be 
little sale for it. Supplies should be 
bought oftener in smaller quantities and 
in various lines, thus keeping stocks 
fresh and a smaller amount of capital 
invested.

It must be remembered that putting 
in a stock of fish will not in itself pro

mote sales. A certain amount of adver
tising will be necessary in order to get 
trade in this line running in your direc
tion.

Fig Growers are 
Not Careful in 

Handling Fruit
Washington, I). C., Jan. 19.—E. G. 

Smyth, a scientist of the bureau of ag
riculture of the United States, who was 
sent to Smyrna last spring to investi
gate the situation there with regard to 
the packing and shipment of figs to 
America, because of some poor fruit 
having been received, has returned to 
Washington. He indicates that condi
tions have improved and that Smyrna 
ran send clean figs to America if the 
natives care to. He adds that the 
State Department and the Turkish Gov
ernment are drawing up regulations to 
cover the case.

Mr. Smyth was in the fig belt five 
months. He camped in the orchards, 
lived in the packing houses and follow
ed the life history of the moth. He ex
perimented with all sorts of steriliz
ing devices and found that, owing to 
their method of construction and the 
fact that they were always in use, it 
was not possible to fumigate the pack
ing houses. After experimenting with 
steam, hot air and hot water, he dis
covered it was possible to sterilize the 
figs by boiling them before they were 
packed.

The packers generally say, according 
to him, that they are willing lo sterilize 
the figs for the American market, if 
there is some regulation adopted com
pelling all of the packers to go to the 
same expense. It is probable that this 
will be done and the problem of wormy 
figs thus will be solved.

Mr. Smyth says there are two crops 
of figs a year in Smyrna. The first, or 
June crop, is not very good, and it is 
allowed to fall and rot on the ground. 
To a large extent the moths get into 
these figs, and there they multiply and 
increase, so that when the figs the Am
erican public eats are laid out on mats 
to dry, there is a moth for every fig, 
and eggs are laid that ultimately de
velop into worms.

When the figs are brought into the 
“khans” or packing houses they are al
ready infested with the worm.

Sanitary conditions be claims have 
been bad in the packing plants and the 
figs get infested with other things be
sides the worms. The Turkish Govern
ment recently has taken hold of this 
end of the business, and ”«w has an in
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spector-general of agriculture, who is 
inclined to do his duty, and the “kh»ns” 
and the workmen are being cleaned up. 
But this does not affect the fig tooths.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Thomas Wood Co., the coffee Import
ing house whose high grade coffees have 
made such progress in Canada the past 
few years, have issued a letter tp their 
trade on the market conditions, urging 
the grocers to maintain the quality of 
their coffees even at an advanced price, 
claiming that the higher cost coffees are 
more economical as well as more de
lightful. Wood’s coffees have an en
viable reputation in the States also, 
where they enjoy a large patronage.

Hugh Walker & Son, wholesale fruit 
merchants, Guelph, Ont., have just com
pleted a successful prize contest among 
their customers, which has been in pro
gress throughout the year 1910. They 
offered for the three customers buying 
the largest number of boxes of “Golden 
Orange” brand oranges in the twelve 
months, a free trip to California and 
return, including hotel expenses. The 
distributing territory was divided into 
3 districts. J. A. McCrea, Guelph, is 
the winner of the trip for District No. 
1, with a purchase of 654 boxes in the 
year; John Sandlos, Hanover, Ont., 
wins the trip for district No. 2, and A. 
McIntosh, North Bay, Ont., is the win
ner for district No. 3. George Walker 
expects to accompany the party, which 
will leave Guelph about the end of the 
present month.

By referring to the advertisement of 
Laporte, Martin & Co., Limited, of Mon
treal, which appears on another page, it 
will be seen that this firm is quite de
cided to reduce its very considerable 
stock of many and standard lines of 
goods before February 1st, date of its 
stock-taking. An inquiry sent to this 
firm should bring to every dealer a very 
interesting reply. Write to-day.

W. D. Watson, for many years a re
tailer in Ayr, Ont., and for the past 
seven years a western traveler for 
Foley Bros. & Larson, Winnipeg, has 
been appointed buyer for the latter 
firm in succession to A. Badcnoch. who 
takes a similar position with the Hud
son Bay Company.

During 1911 the maiority of holidays 
will fall on a Saturday or Monday. 
New Year’s Day was celebrated on Mon
day; Dominion Day comes on a Satur
day, and Labor Day. Thanksgiving and 
Christmas Day will all fall on Mon
days. Oood Friday of course comes on 
Fridav and May 24th this year will be 
a Wednesday.

The dairy and food department have 
commenced „ crusade against dirtv and 
unsanitary stores in Lansing, Mich. 
They will also see that the sanitary 
standard in living rooms over stores is 
raised to a higher level. It ia claimed 
that in many stores the filthy condi
tions are verv bad and the living rooms 
in some cases worse.
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The Flour Market in Uncertain State
A Slight Weakness in Wheat Market Has Made Millers 
Doubtful in Regard to Flour Prices—A Moderate Demand for 
Both Flour and Cereals—Some Say Flour Market is Strong, 
While Others Are of a Different Opinion.

The firmness in the flour market was 
somewhat Weakened on Monday by a 
slight decrease in wheat quotations, 
which was brought about by bearish re
ports from several important centres. 
Several millers looked for an advance 
in flour, but whether the easiness in 
wheat will break up this expectation 
is a question. No. 1 Northern wheat 
is quoted at 1.04 per bushel at Ontario 
bay ports

In regard to what the future of the 
flour market will be there is a differ
ence of opinion. Some millers have 
ventured the prediction that even in the 
face of the slight easiness in wheat that 
higher prices will be seen in flour. Still 
there are others who believe that on 
account of the weakening in wheat and 
tile liberal stocks held in general that 
flour will remain at the same price. All 
grades of Ontario flour advanced 10c 
per bbl. in St. John, N.B., last week.

Reports show that Canadian flour ex
ports to South Africa have increased 
from $629,285 in 1906 to $1,115,500 in 
1909, an increase of 77.3 per cent.

A report from England says. “The 
flour market ras ruled firm during the 
past few days and prices have an up
ward tendency.”

A report from Ottawa intimates that 
Sir Richard Cart wight will appoint a 
Canadian trade agent to Venezuela, as 
I he outlook for business between Can
ada and this country is good. Flour is 
selling in that country at sixteen dol
lars a barrel, and a great many articles 
produced in the Dominion should find 
a ready market there.

A moderate amount of business is 
being done in both flour and cereals 
throughout the country, but millers 
agree that trade would show an im
provement.

MONTREAL.
Flour.—The hope of activity in the 

local flour market is not being realized, 
although there is a moderate routine 
business being done from day to day. 
Some days there is little of this, and 
others it is quite fair; but of real ac
tivity there is none reported.
Whiter wheat patente, bbl.....................................  4 86 6 10
Straight rollers, bb..................................................  4 40 4 60
Manitoba 1st spring wheat patente, bbl..................... 5 60

" straight patents bbl..................................... 6 10
" strong bakers................................................... 4 90
" second “   4 40

Rolled Oats.—Little interest is shown 
in this market. Prices are unchanged.
Fine oatmeal, bags............................................................ 3 40
Standard oatmeaT begs...................................................  S 40
Granulated "   8 40
Bolted oommeal, 100-bags................................................ 1 80
Rolled oats, bags, 90 lb.....................................................  1 15

" barrels........................................................... 4 15

TORONTO.
Flour.—The firmness which character

ised the flour market has been somewhat

weakened by a slight easiness in wheat 
prices. Some millers believe that even 
under the present conditions flour may- 
see a little higher price, while others 
think that the weakness in wheat will 
keep the flour market at the present 
price. There is a fair demand for flour 
just now, considering the season of the 
year, as millers do not look for a big 
trade during the first month.

Mauitobs Wheal.
let Patent, in car lots..................... .............
2nd Patent, in oar lots.....................................
Strong bakers, in car lots................................
Feed floor, in oar lots......................... ............

5 50
5 00
4 80
5 20

Winter Wheat.
4 70
5 00

Blended............................................................. 5 10
Cereals.—There is a fair amount of 

business passing in these lines. Rolled 
oats maintain a firm position, while 
rolled wheat still remains the same in 
price.
Boiled oete, smell lots, 90 lb. seeks.............................. 2 20

“ " 96 begs to cerlou....................................... 2 10
8 ten de rd end granule ted oatmeal, 88 lb. seeks.......... 2 41
Boiled wheet, small lots, 100 lb. brls............................  2 85

" “ 6 brls. to oer lots.................................... 2 76

CUTTING IN FLOUR
A Montreal man, and an authority on 

the flour market, in referring to the 
present condition says there is no pos
sible chance of flour advancing over pre
sent prices in the domestic market un
less foreign markets appreciate in value.

“We are not warranted in advancing 
present market values on the domestic 
consumer. ’’ he said “until we can place 
flour for export at a higher price than 
at present. We would be pleased to see 
the present quotations for flour main
tained, as beyond question there is con
siderable cutting going on. ami booking 
ahead.”

TRADE NOTES.
T. E. Reevely, greoer, Swansea, Ont., 

suffered a serious loss Sunday night, 
when his store and residence were de
stroyed by fire. The loss is estimated 
at several thousand dollars.

Abraham Bryan, a general merchant 
for many years in Whitby, Ont., is demi 
at the age of 90 years.

Merritt Bros., wholesale grocers, Hali
fax, N.S., have assigned. The liabilities 
were declared at about $32,000 and as
sets at $12,000.

M. O’Donnell & Co., grocers, North 
Bay, Ont., have moved into a new store. 
The front is being refitted for better 
display purposes.

A Canadian cereal company has asked 
the Railway Commission to reduce the 
minimum weight of a carload. The com
pany argues that since cereal products 
are not heavy they do not come up to 
tfie prescribed minimum weight, and, 
therefore, its freight should be figured 
on the actual weight of the contents.

55

àmmwm's, I
' PERFECTION
h E0So^d^

V MOONEY BISCUIT & CANDY CO 
___________ STRATFORD CANADA

LITTLE BIT
more [care in 
the making and 
baking results in 
Mooney’s Per

fection Cream Sodas 
being a good deal better 
than the next best line

The name “Perfection” 
was chosen because it 
represents the standard 
of quality from which 
our goods never deviate.

The Mooney Biscuit 
Si Gundy Co», Limited

Factories at

STRATFORD, ONT. 
WINNIPEG, MAN.

«
MAPLEINE

(The New Flavor)

^ Mapleine is a high-grade pro- 
M duct—absolutely pure—posses- 
|f| sing a most delightful flavor— 
E| superior to Maple.
H One ounce of Mapleine (with 
■ white sugar) makes a gallon of 
yvD delicious syrup.

Sold in 2oz ,4oz., 8oz., 16oz., 
ip»* 32oz. and gallon bottles.
£ " Mapleine Dainties " sent

Jj free on request.

jfrebtrttk €. Hobson
Sc to. Sale» Agent* 

26 Front St. E., Toronto

When writing advertisers kindly men
tion having seen the advertisement to 
this paper.
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Stick Licorice
AND

Pepsin C hewing Gum
(NOTE THE BRAND)

Soft Mills. 5e. bous 
Acme Piliits, 5-lb. lias

M.fcR. Wafers, 5e. bags 
Loziigos

and a full range of

LICORICE SPECIALTIES
for Grocers, Confectioners 

and Druggists.

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

CtMtri

HITT'S
ll WIN

dim »(i

All the year round

Mott’s
“Diamond” and “Elite”

brand» of

Chocolate
ere the froeer’i meet reedy seller». Uniform quality 
end obaoluao perky here mette this poe«ihle

EVERY JOBBER SELLS THEM

John P. Mott (2b Co.
HaHtax, N.S.
SELLING AGENTS :

J. A. Taylor R. 6. Mclndos Joe. ». Hurley Arthur Nelson
Moot reel Toronto Winnipeg Vancouver

Arthur M. Louche R. O. «edllngton
Ottewa Oelgery

BISCUITS
from the Old Country

Notice to Grocer» and Store» in Canada

MCVITIE & PRICE
are now sending regular supplies of their 
biscuits to Manitoba, Alberta, Saskatche
wan and British Columbia.

When you sell MSVITIE & PRICE’S
Biecuit* you are supplying your clients with 
first-class goods, noted for their excellent 
quality and absolute purity.

All goods packed in hermetically sealed 
tins.

AGENTS for Manitoba, Saskatchewaa, Alberta and British Columbia i

RICHARDS * BROWN, 314 Rem Avenue, WINNIPEG

By Rqal Litters Pitiil

NELSONS
POWDERED GELATINE

Is a perfectly pure Gelatine In powder form, 
ready for Immediate uae, without Boating.

NELSON'S
Gelatine end Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON, DALE L CO.. Ltd.
EM8COTE MILLS, WARWICK, ENGLAND

The shove can be bed from any of the following agents :
The Smith Brokerage Co.. Ltd., St John, N.B.
Watt, Scott A Goodacre, P.O. Box 1204, Montreal.
J. L. Watt A Scott, 27 Wellington Street East, Toronto.
W. E. Ashley. Winnipeg
Geo. A. Stone. 34 Inns of Court Buildings. Vancouver, B.C-
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If in doubt as to what line of Breakfast Food to feature,
give a fair trial to

Tillson’s s& Oats 
A FOOD, NOT A FAD!

TAKE OUR TIP!

It is easily the most satisfying, nourishing and palatable cereal on the market, 
and is prepared from the finest oats in the world—Canadian Oats.
Our extensive advertising has created the steady demand for “ Tillson's ! ” Don’t 
delay. Send along that order to-day.

PUT UP IN 2 SIZES
Premium Family Package, 

retails at 25c.
Pan-Dried Package, 

retails at 10c

Canadian Cereal C& Milling Co., Ltd., LUmSDbn bId^toronto

The Trained
SalesmanGrocery 

IT shouldTbe the aim of every trained Grocery Salesman to spend 
his spare hours profitably. One very profitable way in which he 
can spend these spare hours is acting as circulation represent

ative for the MacLean Publishing Co.

This work puts you in touch with all classes of people and is profitable 
as well as interesting.
We want a representative in practically every town and centre of pop
ulation to secure new and renewal subscriptions.

Your training in salesmanship qualifies you for this position, and 
enables you to carry it on enthusiastically and successfully.

Your name and address sent to us will bring you a complete prospectus.

MacLEAN PUBLISHING COMPANY, ^Ron?oN,IVERSoJ™o
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TRADE NOTES.
F. W. Hudson of the Canada Broker

age Co., Toronto, sailed on the Lusi
tania from New York. Jan 18, on a 
business trip to Europe.

The Canadian Shredded Wheat Com- 
i anv have opened a branch warehouse 
in Winnipeg in the Bright & Johnston 
Block. J. H. Duke, late manager of the 
lQuebec section is in charge.

Business schemes should be selected 
with great care. There are many 
"schemes” which intelligently used will 
help in increasing sales. But it must 
be remembered that there are many 
more schemes that do harm.

Another shady scheme is reported 
from Nashville, Tennessee, whereby for 
$2 a year membership fee, any consum
er can obtain special discounts from 
merchants who have signed an agree
ment to that effect with the Southern 
Economy League. Eighteen grocers have 
entered the scheme.

St. John, N.B.—A meeting of the 
creditors of Merritt Bros., wholesale 
grocers, was held last week, and 
Charles E. MacMichael was appointed 
inspector. The meeting adjourned until 
April 16. In the meantime the assig
nee, H. H. Pickett will collect all the 
assets and book debts. The liabilities 
are placed at about $32,000 and the as
sets, about $5,000.

If jraa ere Isolde* fer tired* with Irish marches!* 
there I» eee peper thet eea pet yee la teach with 
buyers, aad that is
The Irish Grocer, Drug, Provi

sion end General Trades' 
Journal.

10, Garfield Chamber*, Belfast, Irelaad

TheW. H. ESCOTT CO.
WHOLESALE

Grocsry Brokers
187 BANNATYNS AVENUE

Is the bread NOW in your home 
inviting? Do you like it? If not, you 
can have it so by using

Anchor Brand Flour
MANFD. BY 8

Leitch Brothers Flour Mills, Oak Lake, Man.

MO CHEMICALS arm used In tho manufaoturm of

EPPS’S COCOA
Ipprt flavour Im tha natural flavour of Una aaaaa, and la moaaa am It ahauld toe.

£2 , ' MILENIA MILK CHOCOLATE'
Al A Vl Melt* in the mouth with a delightful emooth-

■ Æ ness end a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
•pselal Agents i 8. L OOLMN A SOM, Montreal 

Weva Soetie i 1. B. AS AMS, Halifax. Manitoba i BU0NANAN * ••■■ON, Winnipeg

WINNIPEG
COVERING

MANITOBA u< SASKATCHEWAN
oonneraoNDiNoi solicited

i ns I
r

MOP STIC
"Tha Tar box Brand"

Hide In Caned*
Many kinds

FOR ALL PURPOSES 
Distributed through practically all of 

THE LEADING JOBBERS
Bond for Catalan.

b
 Manufactured by

OX BROB. - - Toronto

tbllshed quarter of e century under the 
amt personal menaeemenL)

ESTABLISHED 1849

BRADSTREETS
Offices Throughout the Civilized World

OFFICES IN CANADA :
Calgary, Alta. I Vancouver. B.C. 
Edmonton, Alta. Hamilton, Ont. 
Halifax, N.8. I Montreal, Que. 
London, Ont. Quebec, Qùe.
Ottawa, Ont. Toronto, O't.
6t. John, N.B. I Winnipeg, Man.

Reputation gained by long years of vigorous, 
conscientious and successful work.

THOMAS C. IRVIN#,
TORONTO

Give these lines a trial!
Wherever handled, they have proved ready sellers, and good profit-makers !

LYNCH’S QUALITY BISCUITS
Creamalt Sodas — Family Pilot—Graham Wafers—Ginger Snaps 

Seed Sugar—Fig Bars—Crimp Sugar — Lemon Creams 
Always reach you as crisp and fresh as they leave our ovens.

Lynch’s Limited—Sydney, N.S. cS^nVïLdtt’
a ad at STELLA RTON. Fred A. Milligan. Maaaeari HALIFAX, Freak A. GillU, Manaeer
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THE CANADIAN GROCER

LITTLE FLOUR CHATS FOR YOUNG GROCERS UNDER EIGHTY

I Always Tell The Buyer 
To Use More PU a ter

c
It’s funny, come to think of it.
That I should tell the cook how to bake.
But if she has never used a strong Manitoba flour before, she 
may complain that it doesn’t work so easy—gets tighter in the 
dough.
Because, you see, she doesn’t know what to do with it.
Plain ignorance on her part which I find very profitable to en
lighten.
Just what I told Mrs. B. this minute :
Madam, said I, when your dough tightens under hand put in 
more water, no matter how little you have been using.
More water and less flour — that’s where the saving comes in. 
And you’ll find FIVE ROSES works much easier, goes together 
quicker, closer.
Trouble is you didn’t give it enough water to work with.
It’s because it’s so unusually strong, so granular, that FIVE 
ROSES needs this extra water.
The result is you get many, many more pounds of bread from 
your flour bin than you have ever known before.
That is the economy of FIVE ROSES.
And the extra kneading—if you care to knead it longer—gives 
you such lofty, close-grained loaves ; satin texture, cool and por
ous crumb that keeps fresh for days.
This makes FIVE ROSES worth much more than the price 
would indicate.
Customers who take this hint take FIVE ROSES evermore.
The moral, of course, is:
We both make more “dough.”

Five Roses
Packed to suit your trade—barrels and halves 
Bags of 7, 14, 24, 49, 98 pounds 
Ask your Jobber

LAKE Of THE WOODS MILLING COMPANY, LIMITED, MONTREAL, “ THE HOUSE Of QUALITY”
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California Navels
and

Florida Grape Fruit
are both selling well. 
Quality is fine.

CALIFORNIA CELERY, 
FLORIDA HEAD LET
TUCE, NEW BEETS, 
CARROTSAETC. |
5*Send!in"your!orders.l.TheyÜ 

will have best attention.

25-27 CHURCH ST. TORONTO 
are Largest Receivers

Little Change in Fruit Trade Conditions
Retailers are Buying Only for Immediate Needs — Export of 
Apples from Nova Scotia According to One Estimate will be 
Only 200,000 Barrels This Year—Supply of Oranges Still 
Keeps Plentiful.

There are no important features in 
the fruit and vegetable trade just now, 
retailers ordering small amounts to 
supp y their immediate needs. Reports 
of the apple crop from Nova Scotia 
show that the export of last year’s 
ci op will be only 200,000 barrels com
pared with .00,000 barrels in 1909, and 
of the crop, 135,000 barrels have al
ready been forwarded.

Oranges are selling well and prices re
main the same. It was expected by 
some dealers that a break might take 
place in the price of oranges, after the 
holiday, < n account of the large quan
tities being shipped, but the good qual
ity of the oranges increased sales in all 
parts of the country with the result 
that the price has been maintained.

MONTREAL.
Green Fruits.—Buyers continue to pur

chase sparingly in accordance with their 
immediate needs. The demand for or
anges is good, particularly on the large 
size.

cucumbers and similar lines. Imported 
tomatoes have not yet come down to 
a level that would create much of a 
demand, the price now ranging at $6 
per case of ■ 6 baskets. Lettuce are 
quoted at an advance. The potato mar
ket has been somewhat weakened by the 
arrival of quantities from New Bruns
wick.

A p»l««, bbl..........4M 7 50
Bansnaa crated,

bunch.............. 2 00 2 25
Cranberries, bbl. 11 00 15 00
Cocoanute, bags......... 4 25
Malaga* keg................ 6 50
Lemon»................ 2 75 3 50

Oranges—
California........... 4 00 5 00

Pineapple»—
Florida», oaee... 3 75 4 25 
Plume, crate— 2 00 2 26 
Pears, bbl...........  7 00 10 00

SL Nicholas 
Home Guard

PACKER : 
FRANC TRACUZZ1

If you don’t specify 
above brands when 
ordering you will find 
out the brands your job 
>er wants to sell—The brands 
that show him the largest profit 
But that don't do you any good 
so “Be Wise” and insist on “St. 
Nicholas” in which case the 

“Big Profit” will be at 
your end of the line, 

Be Wise.

AGENT

J. J. McCABE, Toronto

Puck

Vegetables.—The market is still dull, 
and ;i brightening up is not expected for 
some time yet. Sweet potatoes are 
scarce, and prices have advanced. There 
is a scarcity of lettuce and prices arc 
advancing- American beans are declin
ing.
Bean», American

Beet», bag.......... 0 75
Carrot», bag.......0 75
Cabbage, doz— 0 40 
Cabbage, bbl... 1 00 

. Celery, crate — 4 00
Cauliflowers..............
Cucumbers, doz. 2 25 
Garlic, 2 bunches — 
Green Peppers.

small basket —
Leeke, doz......... 1 75

Lettuce-
Curly lettuce, box 1 60 
Boston, box.................

0 60 
1 60 
4 25 
3 00 
2 50 
0 25

2 40 
2 50

Apple», bbl....... 3 50 6 00
Apples box — 2 00 2 60
Banana»............  1 SO 2 00
Cocoanute, sack 4 00 6 00 
Cranberries, bbl 9 00 9 60 
Cranberries, case— 3 60 
Malaga bbl. ... 5 00 • 60 
Almeria, bbl— 5 00 7 00 

Grape Fruit—
Florida, per case 3 50 4 00

Beets, Louisania
doz........................ 1 26

Canadian beet,
bag.................  0 60 0 76

Cabbage, oase-
Canadian........ 0 76 1 66

Cabbage, per 100 3 50 5 00
Carrots. Cana

dian, bag............. 0 50
Carrots, Louisa

nia, doz.............. 1 00
Celery, dozen .. 0 30 0 40
Celery, Califor

nia, case......... 4 50 6 00
Cucumbers, Bos

ton doz............. 2 26

- 2 75 3 00 
1 25 
1 10

Spanish, cases.
Æted, bag............
/ Potatoes, bag 1 00

New Bermuda
potatoes, lb........  0 07

Sweet potatoes,
basket 2 15 2 60

Parsley, dozen............ 0 90
Parsnips, bag. . 1 00 1 25
B*dishea, dozen

bunches............ 0 60 0 76
Spinach, bbl .... 5 00 5 60 
Tomatoes, hot

house, lb.......... 0 35 0 40
Turnips, bag — 0 76 0 90

Endive, 12heeds .... 1 00 
Lettuce, Cana

dian, head.... 0 40 
Boston head let

tuce, doz................ 1 60
Onions—

Spanish, large........... 3 60
Spanish, i-cases 16# 
Yellow, per bag 1 36 1 60 
Potatoes, Onta

rio, bag.........#66 10#
Sweet, hamper. 1 26 1 40 
Parsley, per doz 0 76
Parsnips, bag........... 0 60
New turnips, per 

t. basket. . .11-qt. • 60

TORONTO.
Green Fruits.—Trade in these lines 

shows a slight improvement and while 
there is a fair demand. still dealers 
agree that things might be brisker. 
There is still a good supply of oranges 
with a fair demand. Some dealers be
lieve that apples will rise above the pre
sent price.

WINNIPEG.
Fresh Fruits.—Prices are going much 

higher and further advances in apples 
are expected. Cranberries are scarce ; 
new arrivals of oranges are quoted 
lower. A good trade is going on in all 
lines.

ApplM—
Arne. Johnathans... 2 50 
Ontario, No. 1, brl . 5 50
Northern Spy............  6 60
Bananas...................... 2 60
Grapes,Mai.,keg 6 50 8 00

Grapefruit, Cal.,
case.......................... 6 00

Cocoanute, doz. .... 0 00 
Cranberries, Jersey,

per bbl....................... 15 00
Lemons, Cal............... 6 00
Oranges, Navel. 2 76 3 50

Vegetables.—A good output is report
ed on all lines and at stronger prices. 
Cucumbers are at a record figure. To
matoes are also high. A splendid trade 
is going on in cabbage and onions.
Beets, lb.................... 0 02
Cabbage, new, lb — 0 02
Celery, Cal................. 1 00
Cucumbers, doz........ 3 50
Lettuce, doz.............  0 60
Mint, doz...................  0 80
Onions, green, 

per dozen................ 1 00

Onions, im
ported.....................  0 021

Potatoes, bush......... 1 00
Parsley, per doz. — 0 40
Radish, dozen........... 6 5#
Squash, lb.................. 0 03
Tomatoes, Cal. 

case.......................... 6 0#

Jamaica, case. .3 0 3 50
Lemons—

Messina............. 2 76 3 00
Limes, box.................. 1 26

Oranges—
Tangerines, a

strap................ 6 60 6 0#
Florida..... ................. 2 60
Navels....... >... 2 50 3 0#
Mexicans 2 00 2 26 
Pomegranates, doz.. 0 76 
Pineapples crate 4 00 4 50

Vegetables.—There is little change 
either in demand or price in this line. 
There is a good demand at the present 
time for California celery and the price 
is remaining firm at from $4.50 to $5 
per case. There is also a fair trade in
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FRUIT MEN CONFER.
Toronto, Jan. 19.—On Monday of this 

week the fruit section of the Toronto 
Wholesale Fruit and Produce Association 
entertained wholesale fruit dealers from 
outside points and Toronto fruit brokers. 
During the afternoon there was a bowl
ing game in which nearly all participat
ed and showed their prowess over the 
ten pins.

In the evening a banquet was tendered 
the visitors at which addresses were de
livered and trade conditions and evils 
talked over with a view to straightening 
out matters It is the intention of the 
fruit men to hold further conferences 
along this line in the future.

H. Peters, Toronto, left last Sunday 
on a trip to Florida and the Bahamas.

Kelly, Taylor Co-, Ltd., is the name 
of a new firm which has recently open
ed a grocery and provision store in 
Charlottetown, P.E.I. The company 
was incorporated by letters patent in 
Nov. 1910.
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Annual Staff 
Gatherings

On Tuesday evening, January 3rd, the 
Mooney Biscuit &i Candy Co., Ltd., Win
nipeg, held their annual conference and 
banquet in the Royal Alexandria. There 
were present the entire Western travel
ing staff, and the local otlice staff, num
bering about twenty-five young men. W. 
C. Mooney, vice-president, and manager 
occupied the chair, and beside him was 
J. S. Cooke, sect.-treasurer and assist
ant manager. An excellent menu had 
been arranged for, and unique program
mes were prepared outlining the menu 
and toast list. After the banquet, a 
toast list was run off, consisting of mu
sic and speeches from members of the 
staff. Mr. Mooney in speaking to “Our 
Company,” outlined the history of the 
Mooney Biscuit Co. since its birth, eight 
years ago, refering to the business in 
Stratford, Ont., and the purchase of the 
new branch in Winnipeg, from Foley 
Bros. & Larson, last year.

The social gathering, as remarked by 
Mr. Mooney, was a fitting conclusion to 
the relationship which existed between 
members of the staff and all departments 
of business. Co-operation, he said, was 
the keystone to all successful business 
enterprise, and he wished for the year of 
1911 that co-operation between all de
partments and employes, as well as the 
customers, would be the motto. During 
the evening, a telegram was read from 
W. G. Mooney, president of the Mooney 
Biscuit Co., at Stratford, regretting 
that he was unable to be present. This 
message was received with hearty ap
plause.

SAVES MONEY IN FREIGHT.
An Eastern Ontario country dealer- 

states that he can save considerable 
money in freight and express by com
bing orders coming from the same 
place. For instance, last week he want
ed a shipment of groceries and as he 
was also ■ getting some fish from the 
same city, he had the two orders com
bined in one shipment, thus saving 
freight. He also keeps his stock up 
better in that way as when he runs 
short on goods handled by a special 
house, he can have a shipment included 
with his groceries.

California Celery
Fresh cars arriving at regular intervals.

GOOD CANADIAN CABBAGE—solid hard heads. 
1,000 cases SPANISH ONIONS—direct shipment. 
MARMALADE ORANGES—sizes, 160’s, 200’s, 240’s.

All the above lines are seasonable.

Add your FISH ORDER—the Largest and Most 
Complete Stock to choose from.

WHITE (El CO., Limited
TORONTO, Branch at HAMILTON

FresH Arrivals
California Celery

EXTRA FANCY, WELL BLEACHED STOCK.
The Celebrated

Golden Orange Brand
Navel Oranges

ALSO A FULL LINE OF
Grape-Fruit, Lemons, Bananas.

The House of Quality

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

LEMONS
are reasonable in price, and what fruit do you handle that shows you 
more margin of profit ? Push the sales of Lemons—your customers 
want them in the house all the time Do not be afraid to “hand 
them a lemon,” and for best satisfaction be sure they get “ Buster 
Brown,” Canada’s most popular Brand.

FOLLINA BROS., Packers W. B. STRINGER, Sales Agent



THE CANADIAN GROCER

g|Sg|^^

* Imt'àÉ,

e SiluyB
Fish - Oysters

plentiful. Halibut and salmon are in 
good demand, salmon particularly. 
Pickle and salt fish are beginning to 
move, holders expect to sell at too big 
a price and it has a depressing effect on 
the demand and for this reason the quan
tities sold will be much below the aver
age. Oyster trade, both in bulk and 
.-hell, is satisfactory.

FRESH
Perch................ 6 08 Market ood.... Oft 0 041
Stock cod.......... 0 05 0 061 Hsddock............6 0416 66

The Fish Trade in Splendid Condition
A Good Trade in Fish for this Time of the Year—Better Sup
ply of Fresh Fish at Coast—Newfoundland Herring Fisheries 
Did Not Turn Out as Well as Expected.

The fish trade seems to be in a healthy 
condition at the present time. Some im
provements in arrivals of fresh fish, es
pecially cud and haddock, are noticed at 
the coast. On account of stormy wea
ther, the catches of lobsters have been 
small. There are good supplies in nearly 
all lines of smoked fish. The herring fish
eries on the coast of Newfoundland have 
not turned out as well as at first expect
ed, which has caused a noted firmness in 
that line.

Sleek cod.......... .... 0 08 Haddock........... 0 06 0 07
FROZEN LAKE FISH

.........u 6 Salmon trout............ 0 12
Halibut............. 0 09 0 10 Smelu, No. 1.......... 0 12
Lake Superior herring 0 04 Smelts, extra.......... 0 18
Lake Rne herring — 0 07 Tullibeeh.................. 0 06
Pike................... ........  0 06 White fish, pan

0 09 0 10
Round red “ 09 Yellow pickerel. 0 081

OCEAN F18H (FROZEN)
Mu lets..................... 0 04

Flounders........ .... 006 Bluefish.................... 0 12

SMOKED, BONELESS 
Acadia, tablets,

box........................... 2 10
Acadia 1-lb. bxs

perorate..................  3 60
Acadia, 24b. boxes, pr

crate..........................2 80
Acadia 34b. bus

perorate..................  6 40
Shredded cod.......... 2 25
Bloaters, box.......... 1 25
Boneless Digbys, box 1 00 
Codfish, Bluenose, ** 1 40 
Cod steak, per lb........ 0 07

AND PICKLED FISH 
Cod, Imperial, perlb.. 0 06
Fillets, per lb.............  0 12
Herring (Labe.)

half-barrels................3 26
Herring, bbl............. 6 00
Haddie, Finnan 0 081 U 09
Kippers, box............. 1 30
Oysters, extra

selects, gal............ 2 25
Oysters, selects, gal 1 84 
Oysters, standard, gal. 1 65 
Pickled lake herring,

1001b. kegs............ 4 00
Quail on toast, per lb.. 0 06

NOVA SCOTIA.
Halifax—There is considerable im

provement in the receipts of fresh fish at 
Halifax, several vessels having arrived 
during the week with fair sized cargoes 
for the season of the year. The fish con
sisted principally of cod and haddock for 
which there is a good demand. Halibut 
is scarce and no fresh stock is being 
landed at this port. Reports from along 
the western shore say that only small 
catches ot lobsters arc being made. This 
is due to the stormy weather that has 
prevailed along the coast, the fishermen 
being unable to set their traps. Most of 
the lobsters that are being taken are 
shipped alive to Boston, where high 
prices are obtained.

The local market is now well supplied 
with smoked fish such as finnan bad
dies, fillets, and kippered herring. There 
is a good demand for dry and pickled 
fish, the stocks of which are gradually 
becoming smaller. There is a much bet
ter demand for fish in the foreign mar
kets, and the shipments are increasing, 
thus greatly reducing the home supply.

■ One schooner sailing from here recently 
took away over 4,000 packages for Bra
zil, the cargo being valued at $35,000.

ONTARIO.
TORONTO—The trade in fish is run

ning along smoothly with a fair demand, 
especially in sea fish lines. Prices re
main about the same. Pickled lake her
ring in 100 lb. kegs are quoted at $4.

FRESH CAUGHT FISH

NEWFOUNDLAND.
St. John’s—The latter stage of the 

herring catch did not prove as successful 
as it at first promised. A 
fortnight ago herring were re
ported plentiful on the west 
coast but have now apparently gone into 
deeper waters. Several vessels which 
were unable to get full cargoes, offered 
higher prices Conditions, however, 
seem to be somewhat better on the 
south coast. There is a good demand on 
the United States markets for herring 
just now. The same prices for this line 
prevail in St. John’s, but there is reason 
to believe that higher prices may be seen 
on account of the shortage.
Codfish, large and medium merchantable, per qtl.

" small " '* .............................
" large Madeira “ .............................
" small " " .............................
" large and medium West India.........................
'* small " per qtl ............................
“ Labrador " .............................

Haddock “ .............................
Herring, No. 1, large and medium, barrel...............
Ling...................................... ............... ..............
Lobsters, No. 1 flats, case 48 l-lb. tins......................
Salmon, per case 48 l-lb. tins.......................................
Salmon, No. 1, large and medium .tierce..................

“ No. 2, large.................................................
" No. 3, large.....................................................
“ No. 1, small, " .......................................
" No. 2, small....................................................
" Nu. 3, small.....................................................
" tinned, case...................................................

Cod Oil, hardwood casks, tun.....................................
" softwood " " ......................

Cod Liter Oil. gallon...................................................

FROZEN
Codfish.............  0 04 0 041
Dore, winter caught,

perlb.............0 081 0 09
Haddock........... 0 041 0 06
Hah but, per lb. 0 06 0 09 
Herring, per 100.1 80 1 90
Market cod........ 0 04 0 041
Steak ood ......... 0 05 0 061
Mackerel................... 012
Tom cods, bbl............ 2 00

Flounders......... 0 03 0 04
Pike..................  0 051 0 06
Salmon, B.O.,red 09 6 10
Gaspe salmon............

perlb..................... M0
Smelts, 10 lb. bx»0 09 0 10 
White fish, large,

lb.........................0 00 0 10
Whitefish. small. 0 06* 0 07

SALTED AND PICKLED
Green ood, No. 1,

bbl................... 8 00 9 00
Labrador herring, bbl 6 50 

" “ * bbl 3 15
Labrador sea trout,

bbls......................... 12 50
Labrador sea trout,

half bbls................. 6 50
No. 1 mackerel,pell.. 2 00 

*bbls.. 8 50 
No. 1 pollock, bbl ... 6 00 
Scotia herrings, No.

2, bbl...................... 4 60
Lake trout, half bbl. 6 00

6 90 
6 90 
• 90 
6 90 
4 00 
3 60 
3 70 
3 60
2 70 
2 60
3 50 

16 00
6 60 

18 00 
16 00 
14 00 
16 00 
14 00 
12 00 
6 60 

106 00 
99 00 
0 70

Salmon, B.O., red, bbl 14 00 
" " pink, bbl 12 00
" Labrador, bbl 16 00 
" " èbbla 9 00
" " tree..

300 lb.......................  22 00
Salt eels, per lb.O 07* 0 06 
Salt sardines,*) lb. pis 1 00 
Salt sardines, brls.

20 J lbs..................... 7 00
Salt sardines, half

brls. 10011*............. 4 00
Scotch herring.......... • 60

" 11 keg 100
Holland herring, 1 bbl 5 60 

" " keg 0 76

SMOKED
Bloaters, large, per box, 60s...........................................  I 25
Baddies ................................................................. 0 07 0 07*
Herring, new smoked, per box................................. ... 0 25
Kippered herring, per box, small................................... 1 00

SHELL FISH
Shell oysters, bbl., choice.....................................  12 00 13 00
XXX Shell Oysters......................................................... 10 Û0
Lobsters, live, per lb....................................................... 0 15
Oysters, choice, bulk, Imp. gal....................................... 1 40

" Select», Imp. gal...-..................................1 60 2 00
M bulk, selects ... ........ ...................... 1 60

Solid meats- Standards, gal., $1.86 ; selects, gal., $2.

PREPARED FISH
Boneless cod. in blocks or packages, per lb. .6*. 7,
Shredded cod, per pkg.

\ 100 lb. oae
9, 10, 11

Skinless cod, i(5o îbT case................................................  6 00
Dried cod, medium, 100 lb. drum.................................  7 00
Dried cod. large, bundles........................................... .. 6 00
Dried cod. medium, bundles......................................... 6 00
Dried haddock, medium, bundle.................................. 6 60

Dried Apples
Shipment» Solicite»

Settlement» Prompt

W. A. 6IBB COMPANY
HAMILTON

JAMBS SOMMVILL1 Maneger

QUEBEC.
Montreal —Trade in frozen fish is as 

good as could be expected this time of 
the year, weather is favorable, and the 
market does not show the least sign of 
anxiety. Some lines, particularly had
dock and haddits, are more than ample to 
fill the requirements at present, but there 
are possibilities of fishing being stopped 
any moment now on the coast, when the 
apparent surplus will vanish quickly. 
Frozen lake fish are in good demand, a 
rough spell of weather has stopped the 
fish coming east, but when normal con
ditions are restored fish will be more

62 .

Highest prloe peld for

DRIED APPLES
O. E. ROBINSON A CO.

ESTABLISHED 1SSS

lngersoll - Ontario
W.«U re. Hfce ear WeeUr CirsmWr?

Lemon Bros.
Owe» Sound, Ont., end Seult Ste. Marie 
Wholeeele FRUIT, FISH end PRODUCE 

Cimmlnlie Mereheam, aad 
Dealer. I» HIDES. WOOL aeJ SAW FUSS
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The storm 
recently 
experienced 
throughout 
the Western 
Provinces 
has reached 
the Atlantic 
Coast and 
is affecting 
the weather 
conditions 
there.

CURERS AND PACKERS
OF

The Celebrated “Ocean Brand”

OCEAN
Finnan Haddies

Prize 
Medal 
Exhibition

First 
Silver 

Provincial
Scotia

Bloaters and Kippers
First Prizes Provincial Exhibition, Nova Scotia

Also the Special Gold Medal for best exhibit 
of Food Fishes at the Dominion Exhibition, Halifax, 
N.S., was awarded to us.

January and 
February 
are the two 
best fish 
months and 
it would 
be advisable 
under present 
conditions to 
assure yourself 
of supplies 
at the
present prices.

When ordering, insist on OCEAN BRAND. If your wholesale house cannot supply you with 
this brand, write or wire us DIRECT and we will be pleased to quote you by wire.

The Halifax
45 William Street

Cold Storage Co., Limited
Selling Branch Montreal, Quebec
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company

MONTREAL
HALIBUT

THE CANADIAN GROCER

Lots of Fish are constantly rolling towards our stores. This has to be in order to keep our customers 
constantly supplied with all lines of fresh new stock. If you are not one of them—inquire now and get 
our prices. It will pay you.

D. HATTON CO. MONTREAL

The Finest Fish Obtainable
Careful selection of the sweetest fish caught in famous

Passamaquoddy Bay, and careful and skillful handling in a modern, 
sanitary factory have made

Brunswick Brand Sea Foods
the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly 
their own, and yield the dealer a liberal profit.
Are YOU handling this satisfaction-giving line ? When next 
ordering, be sure and get the name right

“BRUNS WICK”

Connors Bros., Limited
Black’s Harbour, N.B.

AGENTS-Grant. Oxley & Co.. Halifax. NS.: C. H. B. Hillcoat. Sydney. C.B.: J. L. Loritt. 
Yarmouth. N.S. : Buchanan & Ahern, Quebec ; Leonard Bros.. Montreal ; A. W. Huband. Ottawa: 
C. DeCarteret, Kingston : James Haywood. Toronto : Chas. Duncan. Winnipeg ; Shallcross. 
Macaulay & Co. Calgary. Alta. ; J. Haney Brown, London, Ont. ; Johnston 6t Yockney, Edmonton.
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Donald says :
“ There is no alum presentlin

Quaker
Baking Powder

It is, therefore, an efficient 
and healthful Baking Powder.
We consider the package an 
attractive one.”

Report of analysis by Dr. J. T. Donald, 
Dominion Gov't Analyst.

November 26, 1910.

MATHEWSON’S SONS
WHOLESALE GROCES S

202 MoQILL ST., - MONTREAL

BUY

Star Brana
Cotton Clothes Lines

AMD

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and much better

T»r Sale bv All Wheleeele Dealers.
SIS THAT TOU SR THEM.

MAKE

Noted
for its Flavor and Purity.

Attractively Packed 
in Large 5c. Packets, and in half- 

pound and one-pound Tins.

Send for Free Sample.

Your Fish Trade
WORTH WHILE

YOU can make sure of satis
factory business and excel
lent profit in your FISH DE

PARTMENT if you are handling 
our full line of Fish Specialties.

We are headquarters for every 
kind of Fish —Fresh and Salt—and 
carry the most extensive stocks.

itBEACON BRAND” 
HADDIE

Every fish tagged as a guarantee 
of quality. A splendid line of sweet, 
toothsome, fish that ensures the 
‘ repeats.’

a »BEACON BRAND 
OYSTERS

Pure, juicy and fresh. They just 
hit the public taste for this delicacy.

HERRINGS
We have a full range of Labrador 

and Lake Superior Herrings in kegs 
and barrels, guaranteed bright 1910 
stock.

GET OUR PRICES TO-DAY

The F. T. James Co.,
LIMITED

Church and Colborne Streets

TORONTO
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Items Done in Brief for Busy Dealers
Pleasant Odors Should Emanate From the Grocery Store—A 
Hint to the Order Clerk—Grocers’ Association Want Govern
ment to Prevent Fake Sales—Small Dealer Having Difficult 
Time in San Francisco—People Looking More to Quality Than 
Formerly.

It is claimed that the successful gro
cery store can be detected by odors, at 
least in many instances, and that the 
store which greets the nostrils with a 
certain glorious combination of odors 
of coffee, tea and spices is almost al
ways a paying investment.

Orders clerks should remember not 
to waste time when an order is present
ed to them by indolently scanning the 
items and gazing over the orders. Take 
the first item and start to work and 
the order will certainly be prepared 
with greater rapidity.

The Retail Grocers’ Association of 
Spokane will urge, the Washington Leg
islature to enact a law prohibiting 
false and misleading advertising such as 
those of “damaged goods.” “bankrupt 
sales.” “fire sales" and the. like where 
merchandise that is not in any way 
“damaged” etc., is offered for sale.

M the man who works with care, pre
cision. energy and economy cannot suc
ceed, what is to become of the fellow 
who does not recognize any of these 
virtues in his business?

During 1909. the Montreal markets 
disposed of over $200,000 worth of frog 
legs. 50 per cent, of which were pro
duced in Quebec Province.

The Hartford City, Tnd. butchers have 
bv agreement cut out the free delivery 
of meats, claiming that present high 
prices have made it necessary for them 
to curtail expenses. Nearly every shop 
has heretofore maintained a delivery 
system.

A letter from San Francisco says:— 
The small grocer appears to be at more 
disadvantage in San Francisco than 
formerly, a marked tendency being no
ticed of late towards the increase of the 
large stores’ business at the expense 
of the small competitor. The high class 
trade seems to gravitate towards a few 
large grocery establishments even more 
than in former years, being attracted 
by fine displays good delivery service 
and persistent advertising, while the de
partment stores are picking up a large 
volume of the cheaper trade.

System is a splendid thing and a 
virtual necessity to the success of anv 
business. But it should not he carried 
so far that it becomes burdensome.

People who used to pay a lot of at
tention to prices are looking for qual
ity now. Don’t be afraid to ask the 
price for hich class goods.

Following a decision in favor of pro
tected prices handed down bv the Fed
eral court of Northern California, an
other protected price suit has been 
brought in the Superior court of that 
State This is expected to settle the 
question of protected prices and the

manufacturers’ rights in this direction. 
A retail grocery firm is being charged 
with cutting the price of chocolate 
made bv the manufacturers in this case. 
On each chocolate container there is a 
sticker bearing notice that the goods 
are sold to the retailer only on the 
agreement that he sell them at the price 
fixed by the manufacturer. These arc 
the bare facts of the case which it is be
lieved will be fought to the last ditch 
and max only be settled bv the Supreme 
Court of the T'n'tcd States.

In Australia the public wants its cof
fee mixed with a certain amount of 
chicory. A "rocer who was prosecuted 
for selling adulterated coffee said in 
court that 99 out of every 100 persons 
never asked for nor expected to get 
pure coffee. It was shown that this 
grocer’s coffee contained from five to 
ten per cent, of chicory, and the court 
fined the grocer $25 on the ground that 
the coffee was adulterated.

Bologna sausage is named from the 
town of Bologna in Italy, where it was 
originally made.

The salmon pack runs in cycles of 
four years, there being three “lean” 
years and one “fat year:” 1909 was a 
‘‘‘fat” year while 1910 was a “lean” 
vear.

The honey bee annually produces a 
crop of honey valued at $20,000,000.

Thi GRAY, YOUNG 4 SPARLIN6 CO., UbM
SALT

MANUFACTURERS
OrwnUd the highest award» In eomaetl- 

tlon with other make*.
WINGHAM established fer»

Never Ron Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

CLAY PIPES

CANNING MACHINENT 60.
ÜHIOAOO. HL-, Ü S.A.

D. McDoujall & Co, Lid

Me DOUG ALL'S

The Best in The World

TANGLEFOOT

THE ORIGINAL FLY PAPER
FOR 25 YEARS THE STANDARD 

IN QUALITY.

ALL OTHERS ARE IMITATIONS

Black Watch
The Big Black Plug 
Chewing Tobacco

A Trade Brimer "

told by all the Wholesale Trade
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WEEKLY TRADE CHANGES.

The Movements of Merchants From 
Coast to Coast.

ONTARIO.—H. Izzard, grocer, has 
sold his business at Nepigon, Ont.

R. H. Miller has purchased the gen
eral store of James McKenzie, at Union, 
Ont.

Harry Gill, of Ouvry, Ont., has sold 
his store to Joseph Simpson of Tilbury, 
who will take possession on May 1st.

M. A. Malone of Fredericton, N.B., 
has taken over the management of the 
Yerxa Grocery Company at Woodstock, 
Ont.

QUEBEC.—The assets of J. A. Pro
vost, grocer of Quebec, have been sold.

Caille & Lord, grocers, Longueuil. 
Que., have registered.

Mrs. Jos. Lambert, grocer of St. Bar- 
thelemi, Que., has assigned.

Law, Young, & Co., general merchants 
of Montreal, liave registered.

WESTERN CANADA.—A. T. Inskip, 
general merchant, Kerr Robert, Sask., 
has assigned.

Warowy & Co., have opened a general 
store at Winnipeg.

J. C. W. Van Blaricom has opened a 
general store at Calgary. \lta.

P. B. Mortimer has opened a cneral 
store at Hamilton Lake. Alta.

Mrs. M. W. Parl e, grocer. <>f Calgary, 
Alta., has discontinued business.

The general store of L. Sanderson at 
Edrans, Man., was destroyed by are.

F. E. Vatustal. general merchant. 
Wadina, Sask., sustained loss by fire.

The stock of Hub Mercantile Co., at 
Morse, Sask,., has been sold to Ayotte 
Bros.

Larson & Hanberg have purchased the 
general store of Mr. Weldon at Kinis- 
tino, Sask..

I. D. Chappell will open a general 
store in township 26, north of Red 
Dôcr

J. A. Wcllwood of Eden, Man., has 
sold his general store to Linton and 
Thompson.

Mills & Patterson, grocers cf Calgary 
have dissolved partnership. .'. II. Pat
terson continues.

Vanderburg and Teeple have bought 
the grocery business of Craddock & 
Viner, Lethbridge, Alta.

W. L. Brown has disposed of his in
terest in the firm of Brown Bros., gen
eral merchants, Weyburn. Sask. J. E. 
Brown will continue the business.

HALTING THE DEAD-BEATS.

Story of How Western Merchants Pre
vent Them Running Up Large Bills.

The following is one example of how 
Oregon grocers assist one another :— 

“Not long ago a family which has 
been trading with me for some time/gôt 
offended because I asked them fob the 
money they owed me. It amounted^ to 
•f25. They transferred their business'to 
another merchant in town. He came to 
me at once and asked me about them. 
I told him that they had owed me for 
nine months and when I asked for my 
money they quit. We both investigated 
and found they were not paying then- 
hills. He shut down before his bill

amounted to more than $3. They went 
to another, and he came to us and cut 
them off quickly. The family is running 
a bill in a small town several miles down 
the road now. We merchants get to
gether and talk things over. Competi
tion is good and active between us, but 
we believe in fair competition.”

CALENDARS FOR 1911.
The calendar issued this year in con

nection with the Intercolonial Railway 
is typical of the provinces down by the 
sea. The moose's head occupies a pro
minent position to the top of the calen
dar encircled by pine needles and cone 
decorations. The illustration shows an 
Intercolonial Railway train passing a 
beautiful body of water bounded by 
mountains topped by sunlit clouds. The 
calendar is indeed an attractive one.

HINTS FOR GROCERS.
To keep tobacco from becoming dry, 

keep a glass of water in the tobacco 
case.

To keep cheese, moist and fresh and 
free from mould, wrap in cloth wet with 
vinegar.

To prevent evaporation, keep the lid 
of your coal oil tank tightly closed.

Do not unwrap more than one day’s 
supply of oranges or lemons at a time, 
as they keep much firmer when wrapped.

If you want your coffee to keep its 
strength and flavor, sec that the con
tainer is always kept tightly closed.

Keep molasses and syrup in a place 
where they will do no damage to other 
goods if a can should start to leak.

Tuckett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

Tu(r OR1

' eit
' \"Vf" w#ü

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA,

Hamilton,
TUCttETT LIMITED

Ont.
67,
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Classified Advertising
Advertisements under this heading, 2s. per werd fei 

first insertlsn. lc. fur eseh subsequent insertion.
Csntraetlens count ss one word, hut five figures (ss 

f 1,000) are allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements. In no osn can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cente must be added to cost to cover postages, etc.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract In 
one operation. Elliott-Fisher, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several opemtions of 
lobs can be recorded on one card. For small firms we 
recommend this as an excellent combination—em
ployees’ time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill in the Province. T. H. 
Squire, Queensboro, Ont., solicits your orders.

COPBLAND-CHATTBRSON SYSTEMS — Short, 
simple. Adapted to all olasses of business. 
Copeland-Chstterson-Crain, Ltd., Toronto and 

Ottawa. (tf)

COUNTER CHECK BOOKS-Eapeoially made for 
the grocery trade. Not made by a trust. Send ue 
samples of what you are using, we’ll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers, 
Toronto.

COUNTER CHECK BOOKS-Write us to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads in 
all varieties. Dominion Register Co., Ltd., Toronto.

OUR NEW MODEL lathe handiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Offiee Specialties Co., Toronto.

MISCELLANEOUS.

EGRY BUSINESS SYSTEMS trc devleed to «oil 
•very department of every boeloeee. They ere 
ldbor end time eevere. Produce rcenlte up to the 

requlremeots of merehaote and manufacturera. In-
iuire from our neereet office. E,ry Re,inter Co., 

leyton, Ohio ; 123 Bay St., Toronto ; 258% Portage 
Are., Winnipeg; 308 Richarde St.,Vancouver.

Fire insurance, insure in the Hart
ford. Agenclee everywhere In Canada.

Get the business-increase your sales.
Uee Multigraph Typewritten Lettere. The 
Multigraph doee absolutely every form of print

ing. Saves you 25% to 75% of your printing bill. 
Multlgrapb your Office Forms; Letter-heeds; Circular 
Letters. Write ue. American Multigraph Seles Co., 
Ltd„ 129 Bey SI., Toronto. (tf)

IF YOU have been afflicted with one of those foun
tain pens that won’t write when you went It to, or 
leaks when you don’t want It to, give It away to one 

of your poor relations and buy a Moore Non-Leekable 
Fountain Pen end you will he happy. Consult your 
etetlooer. W. J. Gage ft Co., Toronto, sole agents for 
Canada.

INDISPENSABLE In office, store, home — Canadian 
Almanac, 1911 —a National Directory. Complete 
classified Information on every subject of Demin 

Ion Interest. Full postage, customs, banking, insur
ance, legal, educational, newspaper, army, clerical, 
governmental, particulars of leading institutions and 
societies. Paper cover, 60c.; cloth, leather back, 75c. 
Ail stationers, or sent postpaid on receipt of price by 
The Copp-Clark Co., Ltd., Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con 
tains 160 pages of fine half-tone engravings of 
newest designs In carpets, ruga, furniture, drap

eries, wall papers and pottery with cash prices. Write 
for a copy—it’s free. John Kay Company, Limited, 
36 King St. West, Toronto.

Modern fireproof construction, o™
system of reinforced concrete work—as success, 

y used In any of Canada's largest buildings— 
gives better results at lower cost. "TA strong state
ment” you will say. Write ue and let us prove our 
claims. That's fair. Leach Cenerete Co., Limited, 
100 King St. Went, Toronto.

THE Kalamazoo” Loose Leaf Binder le the only 
hinder that will hold lust as many sheets as you 
actually require and no mere. The back la flex

ible, writing surface flat, alignment perfect. No ex
posed metal paru or complicated mechanism. Write 
for booklet. Warwick Bros. * Butter, Ltd., King end 
Spadlna, Toronto. (tf)

THB METAL REQUIRED In a Modern Concrete 
Building. Our special facilities enable ue to 
produce at minimum cost Concrete Reinforce

ments, Fenestra Steel Saab, Automatic Fire Shutters 
end Steelorete Metal Lath. Complete stock, quick 
delivery. Before deciding write ue for catalogue and 
prices. Expanded Metal end Fireproofing Co., Ltd., 
Fraser Ave„ Toronto. (tf)

DOUBLE your floor space. An Otls-Fenaem hand- 
power elevator will double your floor space, en
able you to uee that upper floor either as stock 

room or ae extra selling apace, at the earns time In
creasing apace on your ground floor. Costs only $70. 
Write for catalogue “B. The Otle-Feneom Elevator 
Co., Traders Bank Building, Toronto. (tf)

TT7ARBHOUSE AND FACTORY HEATING SYS 
*v TBMS. Taylor-Porbea Company, Limited. 

Supplied by the trade throughout Canada, (tf]

TECHNICAL BOOKS.

DURING 1910 the MONARCH displaced hundreds 
of Typewriters of all makes. In 1911 we antici
pate a still greater demand. We have cut down 

the allowance on these second-hand machines and 
consequently can sell them cheaper to you. They are 
carefully rebuilt and are guaranteed to give satisfac
tion or your money hack. If yon want a good, strong, 
clean working Typewriter, at a mere fraction of the 
original cost, write ua for catalogue. THE MONARCH TYPEWRITER CO., Ltd., 46 Adelaide 8t. Wee" 
Toronto, Out.

CANADIAN MACHINERY AND MANUFACTUR
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu

larly, and also see that II Is placed In the bande of hie 
engineer or superintendent. Every leeue le full of 
practical articles, well calculated to suggest economics 
In the operation of a plant. Condeneedadvertlaemente 
for * Machinery Wanted ” Inserted free for enhacrihere 
to the GROCER. Machinery for Sale ” advertise
ments one cent per word each Insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

<-inr (inn 4»V®i MERCHANTS uae National Cash /ZK.UUU Registers. We couldn’t sell them un- 
’ less they saved people money. The
National will guard your money too. Write us for 
proof. National Cash Register t'o., 285 Yonge St. 
Toronto.

SALES PLANS—Thle hook le e collection of 333 
successful plans that have been used by retail 
merchants to get more business. These Include 

Special Sales, Getting Holiday Buelneae, Co-operative 
Advertising, Money-Making Ideas. Contests, etc. 
Prise $2.30, postpaid. MacLean Publishing Ce., 
Technical Book Dept., 143-149 University Ave., 
Toronto.

68

NOVA SCOTIA 
AGENT

wanted by old established well-known Eng
lish firm of Cocoa Manufacturers on com
mission basis. Must be a good firm with 
connection amongst the wholesale and retail 
trade. Reply with full particulars and refer
ences to Box 41, CANADIAN GROCER, 
88 Fleet Street, London, England.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Keep in mind the domin
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful
ly, and address it through 
the proper media and you 
can successfully apply ad
vertising as a means to 
increased distribution.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Hairing Powder

Diamond w. h. gillabd ft oo. 
1-lb. tins, 2 do*, in case...........................
1-lb. tins, 3
{-r1-lb. tins, 4

IMPERIAL BAKING POWDER
Oases.

4-dozen.........
Sizes.

.... 10c. ............

.... 12-oz. ...............

.... 2ft-lb....................

|2 00 
1 25 

. 0 75

SO 85 
1 75 
3 50 
3 40 

10 50 
19 60

MAGIC B 4 KING POWDER.
Ontario and Quebec Prices. 

Cases. Sizes. Per do* 
6 dozen 6c. .
4 " 4-ox .
4 " 6 " .
4 “ 8 ** .

12 
12 
16 
16
2§-lb
6-lb

Cartoons— Per dox 
No. 1,1-lb., 4 dox 2 40 
No. 1,1-lb.. 2 dox 2 50 
No. 2,5-oz.,6doz 0 80 
No. 2,6-ox.,3dox 0 86 
No. l,2fcox.,4dx 0 45 
No. 10,12-oz., 4dz 2 10 
No. 10,U-ox.,Sdx 2 20 No. 1

$0 60 
. 0 75 
. 100 
. 1 30 
. 1 80 

.... 1 86 

.... 2 26 

.... 2 30 

.... 6 00 

.... 960 
Percase 
|6 00

Special discount of 6 per cent, allowed on fire 
cases or more of “Magic Baking Powder."

ROYAL BAKING POWDER
Sizes. Per Doz. 

Royal—Dime ... 8 0 95
Hb......... 1 40

“ f oz..........  1 95
" 1-lb..........  2 65
“ 12 oz......... 3 85.
“ 1 lb.......... 4 90
“ 3 lb.......... 13 60
" 5 lb.......... 22 35

Barrels When packed in 
barrels one per cent, dis
count will be allowed. 

WHITE SWA* SPICES AMD CEREALS LTD.
White Swan Baking Powder—1-lb. tins, 3- 

doz. in case, f2 doz.; Hb. tins, fl.26 doz.; 
Hb. tins, 80c doz.

Blue
Keen's Oxford, per lb............................. 0 17

In 10-box lots or case..................... 0 16
Gillett’s Mammoth, 1-gross box............ 2 00

Chocolates and Cocoas
THE COWAN OO., LIMITED 

Cocoa—
Perfection, 1-lb. 
tins, per dox... . $4 50 

Perfection, Hb.
per doe...............  2 40
Perfection, Hb.,
per doe...............  1 30

Perfection, lOoslxe 0 90 
" 6-lb. tins

eGluLle^bulk, No.
1, per L ............

Soluble, bulk, No. 
>r lb..............

OonT

No. 12,4-ox., 6 dz 0 70 
No.12,4-oz.,3dx. 0 75 
In Tin Boxes—

No. 13,1-lb., 2dz. 3 00 
No. 14,8-ox., 3 dz 1 75 
No. 15,4-oz.,4dx. 1 10 
No. 16,2*4be.... 7 25 

17,5-lbs. .14 00

PORE8T CITY BAKING 
POWDER

Dozen
6 oz. tins...................... 0 75

12 oz. tins...................... 1 25
16 ox. tins...................... 1 50

Cereals
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

2^doz. in case, per case
The King's Food, 2-dox. in 

case, per case $4.80. 
White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker
nels, per doz. $1.40. 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1.

DOMINION CANNERA. LIMITED
Aylmer Jams Peach................... 1 80

Per dox Pear.................... 1 70
Strawberry........ 1 96 Jellies
Raspberry..........1 96 Red currant___ 2 00
Blackcurrant... 1 96 Black currant... 2 15
lied currant.... 1 75 Orabapple......... 1 46
Raspberry ft red Plum................... 1 70

currant........1 96 Grape..................  1 85
Raspberry and Marmalade

gooseberry.. 1 80 Orange Jelly.... 1 55
Rlum jam..........1 55 Green Fig............2 25
•reengageplum. Lemon ............. 1 60

stoneleee.... 1 75 Pineapple.............1 96
Gooseberry........ 1 75 Ginger....................2 26

Pure Preserves—Bulk
6 lbs. 71be 14's ft 30 s per lb,

strawberry .. 0 69 0 82   0 10ft
Blackcurrant 0 69 0 82   0 10*
Raspberry. .. 0 59 0 82   0 lOj

Freight allowed up to 26o per 100 lbs.

Condensed Milk
BOBDBN'8 CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal ft Toronto.
Eagle Brand Condensed Milk__ $6 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............ 2 00 0 50
Peerless Brand Evaporated Cream

family size............................... 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen).................... 4 80 120
Peerless Brand Evaporated Cream

hotel size................................. 3 70 1 88"

Cream

0 20 

0 182, per 1
London Pearl, per lb............................. 0 22

Special quotations on Cocoa in bbls.
Unsweetened Chocolate— Per lb.
Supreme, ft’s ft l's, cakes, 12-lb. bxs .. 0 35
Perfection chocolate, 20o size, 2 dozen

boxes, per dozen.................... ......... 1 80
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen....................  0 90
Sweet Chocolate—

Queen’s Dessert, ft's and ft's, 12-lb. bxs.,
per lb...................................................$0

Queen’s Dessert, 6’s, 12-lb. boxes.........  0 40
vanilla, 1-lb., 12-lb. boxes, per lb......... 0 35
Parisian, 8’e.................................................  0 28
Royal Navy, i’s,ft’s, boxes, per lb.... 0 So 

Diamond, 7Ts, 12-Id. boxes, per lb..... 0 24
" la " " " .... 0 26

Icings for cake—
Chocolate, white, pink, lemon, orange,

‘ maple and ooooanut cream, In 
>, S-dos. In box, per dozen 0 90

__lections— Per lb.
Milk chocolate wafers, 6-lb, boxes.. 0 36
Maple buds, 6-lb. boxes.......................... 0 36
Chocolate wafers, No. 1, 6-lb. boxes 0 30 
Chocolate wafers, No. 2, " 0 25
Nonpareil wafers, No. 1, '* 0 30
Nonpareil wafers, No. 2, 0 25
Chocolate ginger, 5-lb. boxes................. 0 30
Milk chocolate, 5c bundles, per box.. 1 35 
Milk chocolate, 5o cakes, per box.... 1 36 

EPPS’S.
Agents. C. B. Colson ft Son, Montreal.

In ft, ft ana 1-lb. tins, 14-lb. boxes, per
ib.................................................... 0 36

Smaller quantities............................... 0 37
JOHN P. MOTT ft OO.'8.

R. 8. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa ; J. A. Taylor, Montreal; J. 
E. Huxley, Winnipeg; Tees ft Pense, Cal
gary, Alta.; Standard Brokerage Co., Van
couver, B.O.; G. J. Betabrook, St. John.N.B.

,, TRURO CONDENSED MILK OO., LIMITED 
Jersey” brand evaporated cream

•< « Iîer,case I4 dozen)..........................$3 50
Reindeer” brand, per case (4 dozen) 5 00

JERSEY CREAM

Coffees
EBY, BLAIN CO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof baga and tins.
Club House___ $0 32 Ambrosia..........0 25
Nectar............... 0 30 Plantation........ 0 22
Empress............  0 28 Fancy Bourbon 0 20
Duchess............  0 26 Bourbon............0 18
Crushed Java and Mocha whole.... 0 17 

“ ground... 0 17ftGolden Rio., 0 14

Elite, 10c. size 
(for cooking) 
doz.......... 0 i

Mott's breakfast cocoa, 10c size 90 per dz.
" breakfast cocoa, ft.s.......................0 38
" “ “ ft’s...................... 0 381
“ No. 1 chocalate, ft's..................... 0 32
“ Navy “ fts......................  0 2$
“ Vanilla sticks, per gross............ 1 00
“ Diamond Chocalate, ft’s............0 24
" Plain choice chocalate, liquors. 0 32
" Sweet Chocalate Coatings......... 0 20 j

WALTER BAKER ft OO.. LIMITED.
Premium No. 1 chocolate, ft and ft lb. cakes, 

35c. lb.; Breakfast cocoa, 1-5,ft, ft, 1 and 5 lb. 
tins, 41c. lb. : German’s sweet chocolate, ft and 
ft lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, ft and ft lb. cakes, 6-lb. bxs., 32c lb.; 
Auto sweet chocolate, ft lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, ft-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda \ 1 lb. tins, 38c. lb.; Cracked 
cocoa, ft lb. pkgs., 6 lb. bags, 32c. lb.: Caracas 
tablets, 100 bdls., tied 5s, per box $3.00. The 
above quotations are f.o.b. Montreal

Gocoanut
CANADIAN GOCOANUT CO., MONTREAL.

Packages—5c., 10c., 20c. and 40c. packages, 
iked in 1Mb. ahd 30-lb. cases. Per lb.

............................ 0 26

Sound........................................
r. Gourmet's, 1 lb. fancy glass

jars, ground................................
German Dandelion, ft and 1 lb. tins,

ground........................................
English breakfast, 1 lb. tins, ground
WHITE SWAN SPICES AND CEREALS LTD.

White Swan Blend.

0 30 
0 30
0 22 
0 18

ib corn* _
«own in« con

pack
14b. packages..

1-lb. packages........................................
-lb. packages........................................
and ft-lb. packages, assorted.............

ft and ft-lb- packages, assorted.............
ft-lb. packages, assorted, in Mb. boxes 
ft-lb. packages, assorted, in Mb. boxes 0 29 
ft-lb^gackages, assorted, 5,10,15 lb cas 0 30
In 1Mb. tins, 1Mb. pails and 10, 25 and 50-lb. 
boxes. , Pails. Tins. Bbls.

White moss, fine strip o 12 0 21
Best Shredded............ 0 18 —
Special bhred.............0 17
Ribbon....................... 0 19 —
Macaroon....................0 17 .... .
Desicated....................0 16 — 0 16
White Moss in 5 and 10 lb. square tins, 21c.

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Gocoanut—

Featherstrip, palls..............................  0 16
Shredded.............................................. 0 16
In packages, 2-ox., 4-ox., 8-ox., lb ... 0 8

Cafe des Epicures—1-lb. fancy glass jars, per 
doz , $3.60

Cafe VÀromatique—1 -lb. amber glass jars, 
per doz.. $4

Presentation (with 3 tumblers) $10 per doz.

THOMAS WOOD A CO.

“Gilt Edge” in 1-lb.
tins...................$0 33

“Gilt Edge" in 2-lb.
tins...................  0 32

Canadian Souvenir 
1-lb. fancy litho
graphed canisters 0 30

0 87 
0 28 
0 26ft 
0 27ft 
0 28

° 17

Cheese.-Imperial. 
Large size jars, doz..

■sbwB 

FureRicwI

PU8SELL A CO., LTD 
London, Eng.

“Golden Butterfly’ 
brand Cream, 8 doz. 
10c. size, cases $7.70
“Golden Butterfly" 
brand Cream, 8 doz. 
15c. size, cases $11.50

Coffee.

Ground or bean- 
W.S P.

1 and ft 0 25 
1 and ft 0 30 

0 32 
e 35 

, 0 37 
Packed in 30s and 50-lb 
case. Terms—Net 30 
days prepaid.

R.P 
0 30 
0 40 
0 40 
t 50 
0 50

„ .. Package Coffees. fë1
Gold Medal, 1 and 2 lb. tins, whole or

Confections
IMPERIAL PEANUT BUTTER

Small, cases yen...................... 0 95 dozen
Medium, cases dozen................... 1 80 “
Large, cases 1 dozen......................  2 75 “
Tumblers, cases 2 dozen..................1 35 "
25-lb. pails......................................  0 15 lb.

Coupon Books—Allison's
For sale in Canada by The Bby Blain Oo. Ltd. 
Toronto. O. O. Beauchemis A Fils. Montreal 

. , 82, $3, $5, 810, $15 and W0.
All same price one size or assorted

UN-NUMBERED
Under 100 books............................... each 04
100 books and over........................... each 03ft
500 books to 1000 books..........................03

For numbering cover and each coupon, 
extra per book H cent.

Infants’ Food
Robinson’s patent barley, 
Hb- tins, $1.25; 1-lb. tins, 
$2.25; Robinson’s patent 
roats, ft-lb. tins, $1.25; 1- 
b. tins, $2.25.

1-lb. decorated 
tins, 32c lb. 

Mo-Ja,ft-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

Flavoring Extracts
SHIRRIFF’S

1 oz. (all flavors) doz. 1 00
....................................1 75
2ft................................. 2 00
....................................3 00
....................................3 75
....................................5 50
16 “ ‘ “ 10 00
32 “ ‘ “ 18 00
Discount on application.

CRESCENT MFG. CO.

« t . , , Mapleine Per doz
2 oz. bottles (retail at 50c.).................... 4 50
4 oz. bottles (retail at 90c.).................... 6 80
8 oz. bottles (retail at $1.50)................. 12 50

16 oz. bottles (retail at $3)............... 24 00
GaL bottles (retail at $20)................ . 15 00

Jams and Jellies
BATGBR’S WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose A Laflamme, Montreal and 
Toronto.

1- lb. glass jar, screw top, 4 doz., per doz. $2 20
T. UPTON A co.

Compound Fruit Jams—
12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per doz.......... 1 80
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07ft
7 wood pails, 6 pails in crate, per lb... 0 07ft
30-lb. wood pails, per lb........................... 0 07

Compound Fruit Jellies— 
lioz. glass jars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. in case, per lb.............. 1 80
7-lb. wood pails, 6 pails in crate, per lb. 0 07ft 
30-lb. wood pails...................................... 0 07

Soups
Medium else jars,
per dos................. 4 6°

Small size Jan, per 
dox........................9 40Individual size jars
per doz................. 1 00

Imperial holder—
Large size, dox. 18 00 
Mea size, dox. 17 00 
Small size, dox. 12 00 

Roquefort—
Large else, dox. 1 40 
Small else, dos. 1 40 7

Canada Cream Cheese—
In carbons, each 1 dozen.................... 0 95
Large blocks, dozen............................  2 35
Medium bkxdn, dozen........................ 1 40

W. CLARK’S 
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beans, with toma
to sauce or plain 
individual, 50 eta.; 
No. 1,90c.; No. 2. 
11.25; No. S, £.75 
dozen. Ox Ton
gues (In g lass 
Brand), No. lft,
W0; No. 1,Slid».
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THE CANADIAN GROCER

ALWAYS RIGHT. SUN

MORSE BROS., Props.

PASTE

Stove Polish is just right every time you sell it, 
end the boxes sre always filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us b y selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

Canton, Mass., U.S.A.

! i:

l i

t

BLACK JACK

QUICK

CLEAN

HANDY

M-lb tin»—

Sr OvTpO Ll
Opiate stove polish^ __

'v. W, NL.SOS 0’*rAB

TRY IT

SOLD B Y 
ALL

JOBBERS

USE
NEW BRUNSWICK

“KRAFT”
WRAPPING PAPER

ASK YOUR WHOLESALER

The New Brunswick Pulp and Paper Co., Ltd.
SALES OFFICE AND

WAREHOUSE .
124 RICHMOND WEST 
TORONTO. Main 1093

MOLASSINE DOG and PUPPY CAKES
are entirely different from all 
others and are quick sellers.
If you are stocking Dog Foods, 
write for particulars and free 
samples ; I will interest you.

SOLE IMPORTER:

ANDREW WATMON »
M YOUVILLÆ 9QUAHM,

Ontario Lantern Footwarmer 
Do You Want a Winner ?

Scientifically
Designed

Mechanically
Perfect

Economical and 
Cannot Damage 

the fiobes.

Something NEW to show your cus
tomers that they will buy and be 
pleased with

For Sale by All Jobbers.

Manufactured by

Ontario Lantern & Lamp Co., Limited
Hamilton, Ont.

70

TEA LEAD
Seat Incorrodible

Buy “PRIDE OF THE ISLAND” Brand
as extensively used for yesrs psst by most of the leading pscksrs 

of Tea in Canada.

ISLAND LEAD MILLS LIMITED,
Tel. Address! “Laelaeied," London. 
A.B.C. Codon used 4th nnd Sib Editions.

LIMEHOUSE, 
LONDON, E., ENQ.

ALFRED B. LAMBS * BOM, TORONTO. 
J. HUNTER WHITE. ST. JOHN, M.S. 
CECIL T. GORDON, MONTREAL

.
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BROOMS are DOWN
We Make Brooms of Quality 
Be Sure You Get Them

Walter Woods & Co. — Hamilton and Winnipeg

Think It Over !
Isn’t it worth while to handle a line that the women want ? 
Such a line is

BLACK KNIGHT STOVE POLISH
which produces a lasting jet black polish in the minimum of 
time and with the minimum of * elbow grease.’
Moreover, there’s a ‘worth while’ margin of profit for you 
in selling “ Black Knight.”

F. F. Dailey Co., Limited, rK£8KANADA

|i! HllllfflEBBl'l

TH lliy I

OCEAN MILLS 
Montreal 

Chinese starch, 48 
1-lb., per case $4.00; 
Ocean Baking Pow
der, 48 3-oz., $1.40;
48 4-oz., $1.80; 60 8, 
oz., $4.50; 36 1-lb.- 
$3.76;48 1-lb. pkj 
$4; 101-lb. tins. $ 
loose 26 lbs., $1.7 . 
Ocean blanc mange, 
48 8-oz., $4; Ocean 
borax, 48 S-oz.,

Ocean oom starch, 481-lb. $3.60.
Jam Per lb.

30-lb. wood pails....................................... 0 06J
Pure ass- -ted Jam, 1-lb. glass lars, two

case.....................................  1 76

Jelly Powders
IMPEBIAL DEMERS JELLS

Trui Fru.t Flavors 
Cartons »-acm I Doz .

Assorted flavors—gross 10.75.

Boap
The GENUINE. Packed 100 bars to case.

Prices- Ontario and Quebec

y. <£li xX t L i. •
X SiL-jtdl

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 16 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90a

List price.
"Btairriff V (ill 
flavors), per doz .... 

Discounts on applica
tion.

Lard
N. K. FAIRBANK CO. BOAR'S HEAD 

LARD COMPOUND.
Tierces....$0 llj111

U|
HI

à-bbU......... 0
Tubs ,60 lbs. 0 
10-lb. Pails. 1 
20-lb. Uns.. I 28 
Oases Mb.. 0 12i 

" Mb.. 0 12 
" 104b.. 0 12i

P.O.B. Moo treat

AJNJV,

EAS.IFIH.5T

£ XCF L i

GUNNS
"EASIFIRST"

COMPOUND.

Tierces.... 0 11
Tubs......... 0 111
104b. pails. 0 11* 
10-lb. tins.. 0 11 
10-lb. " 6 11| 
Mb. 0 12 
Mb. " 0 12 

l-lb. cartons 121
Licorice

NATIONAL LICORICE OO
5-lb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (36 or50 sticks), per box.. 1 25
“Ringed” 5-lb. boxes, per lb.................. 0 40
“ Acme” pellets, 5-lb. cans, per can.... 2 00 

“ * (fancy bxs., 40), per box 150
Tar licorice and tolu wafers, 54b. cans,
Ldoorioê'lMtosw j-lb/^iisèjàü.. 1 00 

1 76
l 60

71

' Purity ” licorice, 10 sticks..................... 1 45
“ “ 100 sticks.................. 0 73

Dulo, large cent sticks, 100 in box..................
Lye (Concentrated)

F»OWD E.R t O
LYE,

GWLETr;
GILLBTT'S 

PERFUMED LYE 
Ontario^and Quebec

Per case 
1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
5 cases or more 3 35

Marmalade
T. UPTON à OO.

12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars.2 doz. in case, 
per doz. $1.45 ; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c. ; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

8HIRRIFF BRAND 
“ Imperial Scotch

1- lb. glass, doz... 1 55
2- lb. glass,doz... 2 80
4-lb. tins, doz__ 4 65
7-lb. tins, doz. .. 7 35

“ Shredded"—
1- lb. glass, doz .. 1 90
2- lb. glass, doz... 3 10 
7-lb. tins, doz— 8 25

rt. CHARI

ST. CHARLES CON 
DBNSINO OO

PRICES :
St. Charles Cream- 
family size, per case
........................$3.50
Baby size, per
_ case............. 1.10
Ditto, hotel, 3.70 
Silver Cow Milk4.55 
Purity Milk....4.26 
Good Luck.... 4.00

1 OOLMAN'B OR KEEN’S
Per doz. Per doz

D.S.F., l-lb. tins 1 40 F.D.. *-lb. tins.. 1 4c 
“ i-lb. tins 2 50 Per iai
** l-lb. tins 5 00 Durham, 4-lb. jar 0 7£ 

F.D., l-lb. tins.. 0 85 “ l-lb. jar 0 2£
IMPERIAL PREPARED MUSTARD

Small, cases 4 dozen.......................  0 45 dozer
Medium, cases 2 dozen...................  0 90 "
Large, cases 1 dozen....................... 1 35 "

Gum.

I WRIGLKY'S 1Ezzmzaj
j PEP»m CUM'

Sauces
PATERSON’S WORCESTER SAUCE

«-pint bottles, 3 and 6 dozen cases, doz* 0 90
Pint bottles, 3 dozen cases doz............ 1 75

Soda
Cereals. COW BRAND

8 “-*»r
d

Qrspe Nut*—No. M, 3 00, Nran TohUm—HoTrii »».

iToasli

Case of l-lb. contâm
es 60 packages per 
box $3.uo.
Case of %-lb. con
taining 120 packages 
per box $3.00.
Case of l-lb. and *4b 
containing 30 l-lb.

> and 60^d 60 %-lb package! 
per box $3.00.

Case of 5c. packages, containing 96 packages.
per box $3.00.

MAGIC BRAND
No. 1,cases60l-lb. packages...
Vn 1 •« ISO Uk irNe.li
No. I,

110 Mb. 
/SO 14b. t«Hb.

..Peri?S

IN
No-6llMhno<U weMMtoi»
I 6MM« •*»•»•* MIMMMCIMI 1 J
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LASCELLES DE MERCADO CEL CO.
General Commission Merchants 

KINGSTON, JAMAICA

EXPORTERS OP

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

Imlv &Bd Washing Powders

For sals by all grocers. 
a. r. tippet à oo, aoentb

Maypole soap, colors, per gross.........$10 30
Maypole soap, black, per gross........  16 30
Oriole soap, per gross......................... 10 30
Floriola soap, per gross ................... 12 00
Straw hat polish, per gross...............  It 90

I doe. to 
box------  $160
«4oa.le 
box......... $7 90

. m **"

No. 1 white or blue, 34b. carton...
Canada laundry .......................
Silver gloss, 64b. draw-lid boxes..
Silver gloss, 64b. tin canisters.......
Bdwardsburg silver gloss, 14b. pkg.
Kegs silver gloss, large crystal___
Benson's satin, 14b. cartons..........
No. 1 white, bbls. and kegs.. .......
Canada white gloss, 14b. pkgs.
Benson's enamel, per box... 1 60 to 3 00* 

Culinary Starch—
Benson k Go's. Prepared Com....... 0 07
Canada Pure Com.......................... 0 06

win* Starch—
Bdwardsburg No. 1 white, l-lb. car. 0 10

BRANTFORD HT ARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 lb.. 0 06 
Acme Gloss Starch—

14b. cartons, boxes of 40 lb....... 0 05*
Finest Quality White Laendry- 

34b canisters, cases of 481b ... 0 06* 
“ ‘ JOO lb............................. 0 C5$
Kegs. 100 lb. ......................

Lily White Glass—
14b. fanny cartons, oases 30 lb.
64b. toy trunks, 8 in ease...........
64b. toy drums, with drumsticks

8 incase...................................
.......

1 lb. fancy boxes,oases 361b.,.. 
* Ueotrlc Starch—

i of «0 fancy pkgs. .per case
•Thistle1

A. P. TIPPET *
Oases 4 dor. each,
Oases 4 dos. each
IbMkupa

CAM ADA FIRST 
BRAND

The Aylmer Con
densed Milk

Co., Ltd.
Per case 

Canada First 
Evap. Cream 
family size.. 3 60 

Canada First 
Evsp. Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
size ..........................................................3 70

Canada First Evaporated Cream, baby............ .......................2 00
Canada First Condensed Milk...................4 66
Beaver Condensed Milk............................. 4 00
Rosebud Condensed Milk........................ 4 35

Store Polish Per gross 
Rising Sun, No. 1 cakes, 1 * 1 grs. bxs. $8 60 
Rising Sun, No. 3 cakes, gross boxes.. 4 60
No. 5 Sun Paste, * gross boxes............. 6 40
No. 10 Sun Paste, * gross boxes............ 9 00

II!i
IVat k*

■Urok
IDWaRDSBUAO STARCH 00., LIMITED 

Laundry Starohes- Per lb
No. 1 white or blue, 4-lb. carton... $0 061

0 06 
0 074 
0 07$ 
0 07 
006* 
0 07 
0 061 
0 06$

Brown Label, l’e and |’s..........$0 26
Green Label, I s and *‘s.......... 0 27
Bhw Labei, I s. * a, *• and * s. 0 30
Red L*bel, 1 s and f§.............. 0 36
Gold Label, |s......................... 0 44
Red-Gold iMbei, *’s................. 0 66

$0 30 
0 35 
0 40 

.010 
0 «0 
060 ,

• (61

0 07* 
0 06$
0 07 EYL0N

Brown Label. 1 and * r..........  0 23 0 40
Brown Label. *e...................... 0 40
Green Label. Is and *s..........  0 36 0 50
Red Label, *'s........................... 0 40 0 60

LAPORTE, MARTIN t CIE, LTD. 
Japan Teas—

Victoria, half case, 90 lbs............ 0 25
Princess Louire half case 80 lbs 0 19 

Ceylon Ureen Teas—Japan style—
Lady cases 6u lbs........................ 0 18
Duchess, cases 60 lbs.................. 0 19

BLUE RIBBON 
TEA CO., 

MONTREAL

Yellow Label, l’s------  ----
Yellow Label, *'s.................. 0 21
Green Label, l’s and *'s .... 0 24
Blue Label, l's and i s.......0 26
Red Label, I s, *s. *fs and i s 0 30 
White Label, It. *'e and *t. 0 36
Gold Label, l's and i's.........0 42

Label, *‘s ana *‘s__ 0 66
eed, i's and *’s........ 0 70

Wholesale Retail 
. 0 90 0 35 

0 25 
0 30 
036 
0 40 
0 60 
0 60 
0 80 
1 00

JAMES DOME BLACK LEAD 
6a size, gross, $2.40. 2a size, gross, $2.60

Syrup
EPWVRDBBFRQ STARCH CO., LTD. 
“Crown” Brand Perfection Syrup

Barrels, 7S0 lbs.......................... 0 034 per lb.
Half -barrels, 360 lbs..................  0 03* “
1-bam-ls, 176 lbd..................... 0 03$ “
Pails, 26 ibs................................ 1 20 each

“ 38* lbs............................... 1 70 “
Lily White Com Syrup.

Plain tins, with label— Per case
2 lb tins, 2 doz. in case................ 2 5 s
6 " 1 “ " ............... 2 8*

(5,10 and 20 lb. tins have wire handles) 
Beaver Brand Maple Syrup. Case

2 lb. tins, 2 doz in case....................... $3 60
6 1 "   4 0

M * M M ..............  3 9630 " j M "   3 90
(5, 10 axuf 20 lb. tins have wire handles)

Teas

"SALADA
tea OO.

' Wholesale Retail

Pink Label l’s and l’s 
Gold Label I s and $ s

£

Bed Tins,

Brown Label, 1 lb. or i
Red
Blue
Yellow
Purple
Gold

1 lb. or ft

ionly 
* only

Black Label, l-lb., retail at 96c.........$0 20
Black Label, *-lb., retail at 26c......... 0 21
Blue Label, retail at 30c..................... 0 24
Green Label, retail at 40c................... 0 30
Red Label, retail at 60c.....................  0 36
Brown Label, retail at 60c............... 0 42
Gold Label, retail at 80c..................... 0 66

Cream Tartar.
OILLKTT’S CREAM TARTAR.

Ontario and Quebec Prices.

Per doz
*4b. paper pkgs., 4 dos. in case............$0 90
*4b. paper pkgs. ,4 doz. in case............ 1 80

Pereas#

ab. nanernkem. 1 . .

*et k 00., agents Blue Label, *’s........................  0 91 0 91
flat*, per case.........$6 00 Orange Label, l's and *’•..........  0 99 0 40
orals, par case........ I 00 BiueLabai, l's...........................  0 90 0 96

1 1er inertie* quotat ion in this Sept, apply to Aivt
72

4 4“- £lb. paper pkgi.
i.pn*rpk«i. )imud. ■ IT 10

, 1V Per doz
Hb. cans with screw covers, 4 doz. in
14b. cans with screw covers, 3 doz. in

case................................................. 8 76
.34b. sq. canisters, * doz. In case.......0 30
101b. wooden boxes.................................... 0 27%
964b. wooden palls....................................... 0 27%

3104b. barrels.................................................. $ M*

Whgjpsale
__________    _ 86c.
Lavender Label l’s and *'■ 410.
Green Label l's and *'• 60c.
GoMtZos,”» 86e. 1.76 6O0. 1.60
Gold Tins, 8 s 86c. 1.06 60c. 1.60
Gold Tins, l’e 86c. each 50c. each
Gold Label, *’■ 18o ea. 86 lb. S60 or 50 lb. 
Red Tins, i s 86c ea. 701b. 60c ea. 1 00 lb. 
“ * ~ $‘s 13c ea. 711b. ttc ea. L00 lb.

MXLAOAMA TEA

Per dos
H.P. Sauce, packed in cases of 3 dos. $1 
H.P. Pickle, packed in oases 2 doz. pU. 3 
H.P. Pickle, packed in oases 3 doz *-pte 2

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANAI 

LIMITED—BMPIBB BRANCH.

46 Front St. East
Wepaokin60and 
100 1L cases. All 
delivered prices.

Wholesale
....... 0 26
........ 0 27
....... 0 30
....... 0 35
....... 0 49..... 0 66
.......  0 70

Chewing—Black Watch, Is..
Black Watch, 19s...........
Bobs, 6s and Its.............
Bully, Is..........................
Currency, 6*s and 19s...
Stag, 6 2-6s......................
Old Fox, Us....................
Pay Boll Bars, 7*..........
Pay Roll, 7s....................
War Hoses, la..

,1a., plug or bar.

Ceylon Tea, in 
1 and *-lb. lead 
packages—black

............................
Out toSfô^àreiwiiipiëiië.'»!".!! 

Taut
Ontario and Quebec Priow.

Royal Yeast, 3 doz. 6-cent packages. $1 16 
Gillett's Cream Yeaat, 8 doz. In casa. 1 181 Cream Yeaat, 8 doz. in case.

Mana*«r, Tke Canadian Grocer, at oar aeareet oStoe
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Per dos

HPer case

Per dos

. 3 75
Per lb 
030 
017% 
0 17%
0 16*

Per dos 
s.tl 90 
s. 336 
U 92

LIABi,

bar. 46

II 16

.'JSsWÇi

■- ■; P AW
■

■ms

SSEl

irafi; |

__



Your Customers Know—

Winter roads are at AND WILL BUY -

their best for hauling 
SALT.

WETHEY’S
MINCE MEAT

Don’t you want a IN ANY FORM

carload — Coarse and because they are acquainted with 
our quality and cleanly methods.

Fine? Laid down ARE YOU HANDLING IT?

prices gladly sub- We have condensed mince meat 
in cartons—also ready for use 
in enamelled cans and pails-

mitted. also in wooden pails and tubs.
We have mince meat to just suit 
your trade—no matter what it
may be.

WRITE US.

YOB I T, STEWART fci CO., Limited
MONTREAL J. H. Wethey, Limited

ST. CATHARINES, - ONTARIO

The Advertising Manager of what is Probabl) 
the Largest Firm in Canada Manufacturing < 
Grocery Line Writes as Follows : : : :

v u:v when no 'alc.snjun could hope to -see 
. a. dealer .agcrly reads trade news, protit news,

f . . i«. changes. And advertising is news. So he 
„u . .vert,sing too Jf he doesn t, then the adver- 

: i 1 i The Grocer introduces you to its read
... v. .! to you to plead your case.

Ue , v ■ ■ chants read the ads? Well our salesmen
........... .n- to our copy in the course of in

... . . : . let . called on for the first time seem
ia.. ar . a g points. Some have adopted
,g_. t.n- ; adc thi saves selling time, does part of

i.i aics.-rar ........ interests the buyer before be has
... n eu. id . n ma. cs him impervious to Cheap-Johns be 

cause lie it a nowing’ retailer.
‘ We ha • c r> cei vcd n|uirics from British Columbia, 

from the Wc t ind.c can. Prince Edward Island, New 
i. : diiii’.d Ontario, <jucl.cc, and Canadian parts remote. 
I the ) ath of The Grocer. And it goes where it
vo du t j ay a salesman to go unless he were sure of an 

oidcr.

‘Once we had a little booklet for retail distribution. 
Casually and meekly we mentioned it in The Grocer 
without the foreknowledge of our own agents throughout 
the Dominion. Immediately our agencies asked for sup
plies to meet the demands of the readers of The Grocer. 
And letters came, and postals came for a month after 
that issue from people wc had never heard of before. Sure 
The Grocer knew a lot of people we didn’t know and a 
lot of people knew The Grocer who didn’t know us, or, 
somehow, didn't know us exactly as we wanted them to 
know us.

"Eight thousand interviews 52 times a year for $800. 
Yes, I consider it an investment of the gilt-edged type.

"But you must stay with it. It is like every other 
advertising—no place for a quitter. It’a year or nothing, 
ft is even more important than consumer advertising— 
it secures distribution, without which a moderate general 
appropriation brings in nothing but bills. And, you 
know, scratch a retailer and you find a hundred fami
lies.


