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THE CANADIAN GROCER
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a will, there’s a way.” Where
there’s constant push in the
right direction, there's pro-
gress. Where there’s constant

§ upward progress, there’s sure,

safe profits. Let *‘Quality”
be your watchword!
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Stower's Lime Juice never grows musty. 207, stronger
than any Lime Juice made, because concentrated. Put up
in handsomely labelled and capsuled ‘¢ special ” bottles. Pure

—absolutely.
Stower’s Lime Juice Stomer’s

Cordial is all ready to use
with a little water. Pure, Lime Juice
concentrated Lime Juice . £ -
and the best loaf sugar— Lzme J uice C‘Orlizal.~
that’s all.
o > ’’ We have sold them for seventeen years.

Tthtle Bra"d They are cured, cleaned and packed right at the
Fz-””an water side, in one of the most perfectly equipped

and cleanest factories of the kind on the Atlan-
tic Coast. Real Haddock, without a particle

Haddies, of dirt or slime. The rich, delicate flavor is

retained in all its natural freshness.

ARTHUR P. TIPPET & CO., AGENTS,

8 Place Royale, 84 Victoria Street,
Montreal, Toronto. i
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able agents.

THE CANADIAN GROCER

Manufacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-

he service department of The Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOES, W. I.

JONES & SWAN

GENERAL COMMISSION MERCHANTS AND
SHIPPERS OF WEST INDIA PRODUCE.
CABLE ADDRESS —-JONESWAN, BARBADOS.
CobEs UseD—Lieber's, Western Union, A.B.C,
Watsing' Scott's and Private Codes.
REPRESENTED BY—John Farr, 140 Pearl 8t., New
York ; L. G. Crosby, St. John, N.B.; Mitchell & White-
head, Quebec ; Rose & Laflamme, Montreal; Geo.
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

REGINA.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon
green and vlack teas of all grades,
and coffees. Will act as manufac-
turers’ agent in other lines of
merchandise.

HALIFAX, N.5.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE
HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers.
WAREHOUSEMEN
Domestic and Foreign Agencies solicited.
Highest references.

HONEYMAN, HAULTAIN
& CO
STORAGE AND TRANSFER

Manufacturers’ Agents and Wholesale
Commission Merchants

REGINA, SASK.

HATMILTON.

TORONTO.

A. R. McFarlane Wm. Field

McFARLANE & FIELD

HAMILTON, ONT.
Wholesale Grocery Brokers and
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC.

Highest references. Prompt attention

W. G. A. LAMBE & CO.

Toronto

Grocery Brokers and Agents.
Established 1885.

MONTREAL

A. J. HUGHES

Wholesale srocers’ Broker, Manufacturers Agent
and Jobber,
1483 Notre Dame Street, MONTREAL

Ovpen for few more foreign and domestic agencies
Correspondence Bolicited. Highest References.

MacLAREN IMPERIAL CHESEE CO.

Limited
AGENCY DEPARTMENT.

Agents for Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

ROBERT ALLAN & CO.

General Commission Merchant

MONTREAL
Agencies :  * Royal Crown " Skinless Codfish
Canned Salmon-"Lifebuoy,” **Otter” and “'Salad.

Brands. Morris & Co., Pork, Chicago.

W. G. Patrick & Co.

Manufacturers’ Agents
and
Importers

29 Melinda St., Toronto

TORONTO,

LARD

Swift's “Silver Leaf”
Tubs and Pails
Car now on Track.

Anderson, Powis & Co.
Agents

VANCOUVER.

C. E. JARVIS & CO.

Manufacturers’ Agents
Wholesale Only

Flack Block, Vancouver

WINNIPEG.

DO YOU wish to extend your business to this
GREAT WEST COUNTRY
WE CAN handle your account to our
MUTUAL ADVANTAGE.

Correspondence solicited. Established over13 years

George Adam & Co.

Wholesale ors and Commission Merohants
WiNniPEG, MANITOBA

STUART WATSON & CO.

Wholesale Commission Brokers and
Manufacturers' Agents

WINNIPEG, - MAN.

FOR SALE
Cheap for cash, Fruit Cleaning

Plant with Date Press. In goo
running order.

J.T.ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 328

GALLON AND
EVAPORATED
APPLES

BEST PRICES FROM US

W. H. MILLMAN & SONS
Grocery Brokers
TORONTO

tic and Foreign Agencies Solicited.

H. W. MITCHELL
WINNIPEG, MAN.
Correspondence is solicited from firms wishin
a representative in. Winnipeg. Travellers cal

Wu arly on the Wholesale and Retail Trade in
estern Canada:

Highest references and financial respoasibility.

(Continued on page 4.)
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THE CANADIAN GROCER

A sure, éaSy and satisfactory way fo make money

i-1b.
I-lb.
2-1b. cans—

Whole or ground—

Retails at 40¢. |b.

It will bring you new customers

—WE QUARANTEE EVERY TIN—

" EBY, BLAIN CO., sars “FoR6o

“WHEN IN DOUBT"

as to whom to send your Tea orders to, send them to us.
You will never regret it, or be in doubt on the matter again.
Among the many hundreds of confidential orders we receive
every year, we have yet to find a dissatisfied customer, owing
entirely to our unique experience in the Blending of Teas
to suit the Public Taste.

Send us a trial order and be convinced that our claims are more
than justified. Besides our well-known brands of Blue Ribbon
Tea, we carry a full line of all Bulk Blends in Black, Green
and Mixed, and also Straight Teas.

The Blue Ribbon Tea Co., Limited

I2 FRONT ST. EAST - - TORONTO.
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THE CANADIAN GRGCER

’ o PR
Manufacturers’ Agents—Continued. -
§
G. B. THOMPSON T. E. CHAREST
Wholesale Broker and Commission MANUFACTURERS' AGENT :
Merchant 11ST. GABIEL ST., QUEBEC
150 Favtags Avenus Enst, = WINNI?EO. . Extensive connections with retail and wholesale
Cable address, ‘* CAPSTAN. grocery trade of this city.
Storage facilities. Correspondence solicited Highest references.
o
Firms Abroad Open for C dian Busi
JAMES ﬂETHVB_NiiSON & CO. DAVID SCOTT & CO.
St. George's House Established 1878. 10 North John Bt.
EASTCHEAP, LONwON, ENG. LIVERPOOL, ENGLAND. ie s :
Large connection amongst best Wholaulelgrmdr:lmd Bplendi:ly&ﬂﬁna%nr:mm. Try us with & ship- This is the season when Chinese
i Britain. We also shi T iti i nt ) 5 %
el S s iy, et i T T. A.—Soottish, Liverpool. Starch proves itself the Best of
JAMES MARSHALL all laundry starches.
ABERDEEN, SB8COTLAND, 2 2
invites consignments of fo“_dm :‘;de' gives p.m,,;: Write for particulars.
atten : guarantees prom 2 2
e B el k. TEaegees Big profit to you.
A.B.C. 4th and 5th Eds.
OCEAN MILLS, MONTREAL
HENRY COLBECK
NEWCASTLE-upon-TYNE.
Jovites comig:’nmenu'o"lhmxen u:d dried lruéq, dmﬂw‘ﬁl’e
and 1o
%":};{f&n’g}% :K}jn“§o?i,:::lz§‘l:l:o‘pm'.ion ofupwards |  Persons addressing advertisers will
o 700 within a 30-mile us
Gordon McDonald & Co., 6-7 Cr%ss l;.m;i ml’ mention h.'iu seen their adver- Obzgoeuyg:? :;:tk:mn::’):g;? ;:)su vlvleal'] dal: Pt
London, E.C., have been importing goods of a . t
d::cr?:!ions for ‘rhc‘ Grocer‘y and Provision Trade tisement in Th‘ o““n.n Grm our
¢ from Canada for several years now, and can give
L references to several well-known firms in Montreal.
— BI \SI(ETS
BUNNELL & LINDSAY THOS. B. ggneoeggve & Co. Butoher Baskets,
MOOSE JAW i ; ; Clothes Baskets
(The largest city in Saskatchewan) Consignees dlre‘;;_t ‘fr.%m' prlm?ry markets, and (4
General Forwardin’f and Storage A :nts. GRE E“N" ucor;)oF FEE Gmln and Root Ba.k‘t'
Large track warehouse accommodation.
Gorogds of alllkunds tdransferrhed and re-ship- Our saniples will invariably indicate current and Pat‘nt strawboal'd 2
d tly. M rate charges, corres- s
oondence policited. " market yaios. Berry Box.
We can supply all your basket -
wants and guarantee satisfaction E 9
because we guarantee the goods. i
Orders receive prompt attention. :
You Don’t Throw Good Money ‘
EXPEBIEICED ‘DVERHSE.EII 'IITEIS After Bad when you employ et E 3
who are Z?e.n for a nitql}:io: miﬁ refuuteld’ ': RICHARD TEW & CO, Th 0 k ﬂl k t C ,
st th t : Ba k
lrle. in:rcﬁi'u:t:}a;né;l:;r (;mce“' af“qe‘a_;xi.;sl" to coy:g‘rsiool:'rwgugles:‘nn:l‘hnigk.ccounu' You get e a V e s e ﬂ.,
occasionally made by manufacturers and w. [ k ., =
s & y who iste astablishing thils 23 Sscott gz:gzﬂi”? 0?1!." St. East OAKVILLE ONT.
own advertising department. Established 1890
...ESTABLISHED 1849... 00MMON SEN 8E
BRADSTREET'S
K' L Roaches and Bed-Bugs
Capital and Surplus, $1,800,000. Offices Throughout the Civilized World e
Executive Offices: Nos. 346 and 848 Broadway, New York City, U.S.A.
THE BRADSTREET COMPANY gathers information that reflects the financisl conditionand | All Dealers and 381 Queen St. W.
the controlliug circumstan.es of every seeker of mercantile credit. Its business may be defined as of the
merchants, by the merchants. for the merchants. In procuring, verifying and promulgating information no
effort is spared, and no reasonable expense considered too great, that the results may justify its claims as an TORONTO, ONT.
authority on all matters affecting commercial affairs and mercantile credit, Its offices and connections have
been steadily extended, and it furnishes information concerning mercantile persons throughout the Dealers find Common Sense & very good seller, for
civilized world. the reason that it gives general satisfaction and each
Bubscriptions are based on the service furnished, and are available orly by reputable wholesale, jobbing oustomer tells others about same.
and manufacturing concerns, and l.)‘mpondble and worthy financial, fiduciary and business corporations. Write for prices.
Specific terms may be obtained 1 y afidressing'the Company at any of its offices. “Correspondence invited,
—OFFICES IN CANADA—
CALGARY, ALTA. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE.
HALIFAX, N.& UEBEC, QUE. 8T, JOHN, N.B, TORONTO, ONY. Da not accept a substitute\for any
OTTAWA, ONT. ANCOUVER, B C. WINNIPEG, MAN. article advertised in these columns. In-
THOS. 0. IRVING, Gen. Man. Western Cansda. Torento. sist on getting what you ask fer.
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THE CANADIAN GROCER

A retail grocer doing, a large business in one of

our - eastern cities bought_a year or so ago some
Canned Goods of a new brand, because they were

cheaper than the old established brands.

The guality of these goods may have been fair,
although one woman returned a can of Peas and
said they were not nearly as good as Simeoe because
she had counted the Peas and there were six less in

the can. | wtg N*u,;f'?“:bfjﬁ‘- o ¥ g Aty

These eheap Canned Goods were offered to the
public at cut prices, and were largely advertised.
This cheap sale naturally caused a flurry among the
Trade, but, as do all such flurries, it soon died out,
and the dealers in standard brands found the de-

mand for their goods better than ever.

The price cutter, however, gained for himself the
name of a purveyor of cheap quality goods, as cheap
prices and cheap quality usually travel together.

The demand for the brand of goods sold at
cheap prices was practically killed, and if informa-
tion is reliable, is still dead as regards that par-

ticular territory.

——

All this is fact, not fiction.

E The moral is, that it is more profitable to pay a
fair price for an article that can be sold at a good
profit, than less money for one that has to be sold

at a cheap price.

Buy and sell Canned Goods that are guaranteed as

t> quality by the Canadian Canners, Limited, and
thit have a long established reputation, such as, e.g..
: **Aylmer,’”’ ‘‘Little Chief,’’ ‘‘Log Cabin,’’ ‘‘Horse-
i shoe,’’ ‘‘Auto,’’ ‘‘Kent,’’ ‘‘Lynnvalley,’’ ‘‘Maple
i Leaf,”’ ‘‘Lion,’’ ‘‘Thistle,’’ ‘‘Grand River’’ and
‘‘“White Rose,’’ ele.




THE CANADIAN GROCER

There are more than a few reasons for the preference, so unanimously
expressed. by the women of Canada in favor of

OLD HOMESTEAD BRAND

Canned Fruit:s and Veget.ables

The climate, where our products come from, is ideal for the gradual and thorough ncurishment of the vegetable

T T W G

kingdom. Too sunny lands and sultry winds mean premature growth and quick decay and nowhere else on the globe
are climatic conditions just right for the best fruits and vegetables. Then we Fkettcr rature’s waik by el'nirziirg all
truits and vegetables showing the least symptoms of coming taint, and, mind you, the scrutiny of our expeits is micro-

scopic in its severity.

Home
of Old
Homestead
Brand

Canada’s
|deal
Canning
Factory.

S “1;’3%»&&‘\-\‘:-3»

And there you see Canada’s best canning factory—in fact, the ideal one. The ultra cleanliness of the place goes

without saying. Numerous devices, making for perfection, obtain therein. Extravagant ! No sir! We had simply
determined to give you the concentrated goodness of fruits and vegetables in cans—a gccdness so unarricactatle by
even the next best brand that the particular women of Canada called 0OLD HOMESTFAD BRAND_
People who want fruit and vegetable goodness condensed, order OLD HOMESTEAD BRAND.

the demand ?

“Inccmyparable.’
Can you supply

The Old Homestead Ganning Co.
PICTON, ONTARIO

‘R
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THE CANADIAN GROCER

“MEASURE THE COST”

of handling bulk Teas and Packet brands
of uncertain reputation, with all their
attendant and trade killing

losses
JE results.

Then consider whether it is not about
time that you “ cut them out,” and com-

menced to do your Tea business on
profitable lines by selling ‘“ SALADA
and “SALADA” only.

The Profit is good, ' ‘\-,** \

\\
The Freight Prepaid. ! 0\"%(" \
The sale guaranteed. | . \*(,9‘

A one-cent postal enquiry will bring you dollars worth of information.
Address: “ SALALA " Toronto, Montreal, New York.

PHENIX
WASHING
POWDER

Is saleable because of its unques-
tionable quality. The unprece-
dented sales we have made would
be surprising if they were of any
other powder.

Are You Selling PHENIX ?

SOLE CANADIAN DISTRIBUTORS:

C. A. CHOUILLOU & CO.
14 Place Royale, - MONTREAL

HOT WEATHER GOODS
FOR ALL GROCERS

Money is made by always being up-to-date
in the lines offering customers. Here are
goods on immediate call:

LYTLE'S LIME JUICE,
RASPBERRY VINEGAR,
FRUIT JUICES,CRUSHED
FRUITS, FLVAORING
EXTRACTS, FOUN-
TAIN SUPPLIKES.

See that your stocks are well assorted

MADE IN CANADA BY

The T. A. LYTLE CO.

Limited

TORONTO, - CANADA

BRI N A T
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THE CANADIAN GROCER

Y. & S.
SCUDDER
MR |

ACME PELLETS
M. & R. WAFERS
LOZENGES, ETC.
and a complete line of
Hard and Soft Licorice $pecialties.

Price Liste and Illustrated Catalogue on request.

National Licorice Co.

Brookiyn, N.V.

Toronto Depot, 120 Churoh Street,
R. 8. MoINDOE, Agent.

Montreal Depot, 322 Notre Dame 8t.,
J M. BRAYLEY, Agent.
Ashley & Lightoap, Agents, Winnipeg, Man.
H. 8. Daly, Agent, 8t. John, N.B.
J. F. Mowat & Co., Agents, Yancouver, B.C.

STICK LICORICE

When buying your

‘When buying your |

Valencia Raisins

Ask your Wholesaler
for these Reliable Brands

“Gingerbread”

BRAND

Molasses

in 2, 3, 6 and 10-Ib. cans
Put up solely by

Dominion Molasses Co.,

LIMITED

Halifax, - Nova Sootia

Agents
- - - KINGSTON
TORONTO
HAMILTON

- LONDON

- WINNIPEG

- QUEBEC

C. DeCARTERET,
GEO. MUSSON & CO. - -
JOHN W. BICKLE & GREENING, -
GEO. H. GILLESPIE, -
CARMAN, ESCOTT CO.
C. E. PARADIS, -

When Buying Californian

Prunes,
Evaporated Fruits,
Seeded Raisins

Loose Muscatels
Etc.

Specify

MAHIQUES, DOMENECH & 00. “Pansy" and “Daphne"

“M.D. & Co.” Special Fancy Quality
“W. Abel”

4 Cr. Layers
Selected
Fine Off Stalk

They will please you

AGENTS—
ROSE & LAFLATIME MO\JIREAL

S mam—— e S, . P,

Standard Quality

Brand Brand
Always of the Highest Quality

Paoclked by cugsenhime & COWYs

San Frencisco, Cal.
Agents y

Rose & Laflamme, Montreal

MacLaren Imperial Chesse Co., Ltd., Toronto
G. H. Gillespie, London, Ont.

J. H. Dunlop, Moncton, N.B.

E. D. Adams, Halifax, N. 8.

G. B. Thompson, Winnipeg. '

,4..,d.u.—p»w:m»;sla-#.»»lmwi,az-:, i mrm
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THE CANADIAy GRQCER

“Canada’s Pride”
Canned Goods

We feel proud that our efforts to produce a superior quality of canned
goods has been appreciated, which decided us to still further improve our
facilites, which we are doing by the addition of twolarge buildings in which
we are installing the very latest machinery for handling Peas in the most
improved way, and with our expert help we shall be able to give to our
customers a much improved article in peas.

Our buildings, which are open to visitors at all times, are large and well
ventilated, having cement floors throughout with perfect drainage; greatest
cleanliness being exercised is a guarantee against disease germs of all kinds.

Our system of grading and naming our peas assures consumers that
they are getting just what they pay for, as the size of the peas contained in
each can is designated on the label.

Give “Canada’s Pride” Peas atrial and be convinced that our system
is a success.

When placing your orders for this season don’t forget that all lines bearing
the name ‘Canada’s Pride” are the very best possible to produce and that we
feel proud of the reputation already gained, and that we shall in every way
protect our reputation and brand.

Napanee Canning Co., Limited

W. A. CARSON, Manager

Representatives: W. Galbraith & Son, Sole Agents Montreal and District; Kyle & Hooper, Brokers, Toronto;
_Ashley & Lightcap, Winnipeg, Man.




THE CANADIAN GROCER

SEASONABLE GOODS

You will find the following lines ready sellers at this season of the year.

Canned and Potted Meats—all kinds. Canned Fish and Fruits.
Lime Juice and Olives.

We carry a full line of the above goods—all the best brands.

Thomas Kinnear & Co.
Wholesale Grocers | ORONTO and PETERBORO

TR e

% THE DOMINION SALT AGENCY

I.ONDON, ONT.

organized two years ago, was discontinued February 1st.
this year. During that period one third of the salt sold by
the Agency was furnished by us, and any orders its many
customers may be good enough to favour us with will be
promptly filled, and very much appreciated.

THE EMPIRE SALT GO’MPANY, LIMITED

SARNIA, ONT.

H+b e ee
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JAPAN TEAS| |

Second crop season is now on. Standard will be submitted l
on receipt of application, with prices. Write to-day.

S. T. NISHIMURA, Sole Agent

55 St. Francois Xavier Street, MONTREAL
JAPAN Consolidated Tea Co. Japan Tea Firing Co.  Ito’s Tea Firing Dept.  Nakamura's Tea Firing Dept. Fuji Company ¥

io




THE CANADIAN GROCEK
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Mr. Grocer! Are You 'Surev That You Are
Safeguarding Your Profits ?

I am aware of the fact that no Grocer would deliberately endanger his mar-
- gin of profit ; but unless you stock and recommend the famous

E. D. S. Brand

JAMS and JELLIES

you are not taking the necessary precautions. E. D. S. Brand Jams
and Jellies are the wholesomest, purest and best manufactured in
Canada. Government inspectors say so. Ask for the proofs!

. B . RRUSH EEp Ll L e
e T — » S
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Agents: W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, Winni-
peg; W. A. Simonds, St. John, N.B.; A, & N. Smith, Halifax, N.S.

E. D. Smith’s Fruit Farms,

i
!
i
3.

WINONA, - ONTARIO
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| Perpetual Advertising assures success. Of course, the
quality of your goods must be above suspicion. The
ordinary way of advertising comes high. That's why
shrewd grocers push
|

e e SIS s, s -t e y — S a— a0 e
e e . : = -

A good Ceylon Tea Trade affords the best possible
advertising and it costs you nothing. Stock Ceylon
Teas and scores of women will sing the praises of your

values every week.




THE CANADIAN GROCER-

T NICHOLSO»

. s . ﬁ(i CABLEADORESS *
: NMHWSWVMWMWEG

@ODES,
ABC. 4" Eoirion
Wesrern Uniow,; s-:
ARMSBYSIQOI.‘

BAN NATYN E ST EAST
TRANSFER _TRACK.

%?/// June 27th, 1907,

LaLGARY BrancH NicHouson & Bain

[0 MANUFACTURERS AND ShIPPERS

Drar Sirs:

If you care to intrust to us the pushing of your interests in Western
Canada, we can place at your command exceptional facilities and a wide
and thorough knowledge of the trade in this territory.

We have been successfully prosecuting the business of general
selling agents and manufacturers’ representatives for many years. There
is no better known house in Western Canada, or one possessing a larger
or more loyal circle of clients.

Our facilities for storing and handling goods are excellent. We
have three warehouses----one each at Winnipeg, Calgary and Edmonton----
from which points we can readily and quickly reach all towns in this region.

We should like to receive some consignments from you, and believe
you would find a connection with us very profitable.

A reply from you would be greatly appreciated.
Very truly yours,

NICHOLSON & BAIN,

CALGARY WINNIPEG EDMONTON

12
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THE CANADIAN GROCER

* peculiar excellence always satisfies.
customers come back for.

throughout. Try a lot.

TORONTO

KOPS REFRESHMENTS

Some NON-ALCOHOLIC Summer Specialties

Kops Ale

Non-alcoholic and
warranted pure.

Kops Stout

Non-alcoholic and
warranted pure.

Orange Wine

Pt Pure and non- Champagne
intoxicating. =
: Cider
| Aemon Squash B i tminer,
r-l Made from high
] quality fruit. |
e §l Orange
| Champ:

Numerous “8thers. 5] LA ampagne
! Send for Liat'uﬁd \, —vz’] Delicious and
Sample Labels. = exhilarating.
i LONDON,
i ] KOP BREWERIES, S.W. ENGLAA'ID
] AGENTS : Hudson's Bay Co., Vancouver, B.C. W. L. MacKenzie & Co.,
P Ross Ave., Winnipeg. Kenneth H. Munro, Coristine Bld s., Montreal.

3 Kyle & Hooper, Front St. E., Toronto. Royal Stores, St. John’s, N.F.

Nothing else so properly describes our

‘White Swan blend

It is a Coffee prepared for particular people.

It is a Coffee that
sells readily and stays sold—the kind that critical

The handsomely decorated
pound tins are an ornament to any store.

THE ROBERT GREIG CO., LIMITED

Gnm’sWhlte Swan BRAND

Its

High-grade

DRIED FRUITS

Before ordering New Crop goods for Fal'
Shipment, apply for prices to

Thos. Bell, Sons &Co.

Montreal

REPRESENTING :

A. Mahiques, Paris, - - Denia
P. G. Barff & Co., Ltd., - - Smyrna
D. 8. Parthenopulo, - - Patras

ALL RELIABLE SHIPPERS

VALENCIA RAISINS,
SULTANA RAISINS,
COOKING FIGS,

CURRANTS,
etec., etc.

THOS. BELL, SONS & CO., Montreal




THE CANADIAN' GROCER

QUAKER
CANNED
GOODS

Packed by

The Bloomfield Packing Co.

at, Bloomfield, Ont..

of L
so th
good

In or
ness

with
comg
atten

You wi
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THE CANADIAN GROCER
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Wlth the first sip, YOUR CUS-
TOMERS will realize the truth of
this statement. The rare fragrance
of LIPTON’S TEA is preserved in AIRTIGHT TINS,
so that you can feel sure the quality remains in the
goods when it reaches your customers.

In order to keep pace with our increased Canadian busi-
ness we have opened a branch establishment at

75 Front Street East, Toronto
with a full line of all the LIPTON PRODUCTS, and a

competent " staff of men to give thorough and prompt
attention to all inquiries and orders.

You will receive every welcome at our exhibit at the Retail Merchants’ Western
Canada’s Food Fair in-Winnipeg, July Ist to I13th.

THOMAS J. LIPTON

YOUR CUSTOMERS WILL AGREE—YOU SIMPLY CAN'T BEAT

| LIPTON'S TEAS

OVER 1,000,000 PACKAGES SOLD WEEKLY

15




THE CANADIAN GROCER

= PRINCE OF WALES SPICES

You will be interested in hearing something about our famous Prince of Wales Brand 8pices if you are an up-to-date,
progressive grocer. ; >

These Spices are shipped us direct from primary markets and are put up in our own faotory in attractive tins and
cartons.

Their purity is guaranteed. Our reputation of over half a century stands behind Prinoe of Wales Brand Spioes.

It would be possible for us to tell you a lot more about Prince of Wales 8pices, but we would rather have you place
atrial order and be convinced through observing their selling qualities.

COST IS GREATER BUT-THE VALUE IS THERE

8. H. EWING & SONS

96-104 KING 8T., MONTREAL TORONTO BRANCH, 20 CHURCH STREET
Telephone gen. ;d‘:ll: Glgs Telephone Main 3171
ell,

Wholesale Grocers and Jobbers

When estimating your requirements
get our prices on following lines:

Raw and Refined Walnuts Raisins
Sugars Almonds Currants
Molasses Filberts Shelled Nuts

Either for import orders or from spot consignments

D. RATTRAY @ SONS .o

QUEBEC Mcnbreal OTTAWA

Capstan Brand
Pure Tomato

This Ganner Gang at Home

You operate the Modern Canner right on

your own farm or in your own store. ‘
Fruit growers, vegetable growers and catsup
lgar;:gceers use it. Saves all waste. Profits are TP TR Lo e g R 1
Put up your surplus perishables and market , finest Catsup on the market, once sold,
them to the best advantage. ) always asked for.

Our descriptive booklet tells all about the
Modern Canner. Write for it.

The ModerntiCanner Co.,

Canadian Branch, St, dmb.' Ont, H rh. OAP 81‘“ HFG. 00., . Torollto, ont-
16

We guarantee it to give perfect
satisfaction.
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We Welcome Our Friends to

Retail Grocers’ Gonvention at Hamilton

July 2nd, 3rd and 4th---and will appreciate a call

Ol OO, J

8SIGN OF P;IRITY B RAN D
BALFOUR,

Wholesale Grocers,

O O O O O 0O O

BEE

O O O O O 0 O O O

POWDER

The greatest Hot-Weather Seller of the day.
Six delicious flavors to a box.
Retails 25 cents with good profit.

BOX ASSORTED FLAVORS, OR TO YOUR ORDER.

SEND FOR SAMPLES
AND PRICES . . .

PACKERS OF THE BEE PRODUOTS, ALL OF
QUARANTEED EXOELLENGE.

SNOWDON, FORBES & CO.
449 St Paul Street - MONTREAL

A full line of Camping Supplies and

Long distance phone 596 free to buyers

New Lobsters, '/.s and Is
New Lobsters, '/.s in glass
Leard’s Chicken, whole 5-1b. tins

One roasted chicken in each tin
Raisins —The biggest snap on the road

High Grade Berry, Bar and Cereal Sugar
in 5-1b. bags. Ask for it.

SMYE ® CO.
HAMILTON

o O 00l Ol Ol 10/ O 0 O/ 0l O T Ol 10 O 10 O O O

“ROYAL CROWN”

Witch-Hazel

TOILET SOAP

The soap that backs np
good advertising with

good quality—and pays

the grocer good profits.

Write

for prices.

The ROYAL CROWN Limited,
Winnipeg, Man.

W. H. Millmen & $one, 27 Front St. E., Torento,
Ontario Agents.

Wm H. Dunn, 894-896 St. Paul St.,, Montreal,
Agents for Quebec and Lower Provincees.
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TO GROCERS % El 2% ‘

Visiting the Retial Merchants’
CANADA'S STANDARD

Convention in Hamiilton
July 2nd, 3rd and 4th.
FOR

Come in and see us when in the city.
We can’t get too well acquainted.

-

o

Our address is

25 Main St. West,

Opposite Public Library

We don’t want to talk business ; we want REFINED SUGAR

to shake hands with you.
THE

w- H' G!L’.I'AGBD & co' CANADA SUGAR REFINING CO.

HAMILTON ——
. Montreal
Branch House—Sault Ste. Marie

Manufactured by

TO MANUFACTURERS !

We have now moved into our NEW OFFICES AND WAREHOUSE
where we have excellent storage facilities.

We are still open for a few more good lines.

The Standard Brokerage Go., i
VANCOUVER, B.C. ;
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VIN

Wholesale Grocers, TORONTO

BRANSON’S

CONCENTRATED
COFFEE

e
Unquestionably the most pop-
ular and the best coffee extract on
the market. Made from high-
est quality coffees with right
proportion of chicory.
R

Good cup results assured.
R
Unvarying Quality.
e

gzgf%

CONCENTRATED
COFFEE

e e

A quick selling article that
always gives satisfaction. Price
is right, and good margin of profit.
Be sure you have it during picnic
season.

e
Thirty years’ reputation.
R
Deserving its title—*"“the best’".

Large Bottles.

. Mk CHocoraTe
RICHEST IN CREAN ™
- SURPRISINGLY SUSTAINING-

LAMONT, CORLISS & CO,, 27 Common St, MONTREAL

Canadian Agents, GREEN & CO., Scott Street, TORONTO

ﬂ X
s Large Bottles.

Some Reasons Why!!!

Chemically Pure.

Prepared by cleanly and scientific
methods.

From strictly first class and fresh
nuts.

No adulteration.

3 By a strictly Oanadian firm employing Canadian

£8| labor and circulating your money in Canada.

Cocoanut is a luxury therefore get the best
‘ White Moss.’

Write or Phone us or our Agents.

Canadian Cocoanut Co.

Montreal, Canada

(OCOANUT

19

GAR

THE DAVIDSON ® HAY, LIMITED

McLean’s ‘“White Moss” is

e
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The economic housewife demands WONDERFUL A Do"ar saved
SOAP for a variety of reasons but chiefly be-
cause of its purity and goodness. The shrewd |S a nouar Made-

grocer features

Wondertul

Soap This cut shows the Diamond Hall Awning, Toronto,

after four yearswear. It covers fifty feet frontage.
We make every description—from the smallest up

for just as many reasons, but chiefly because to seventy-five feet on one roller. Our special gear
4 operates a seventy-foot awning with a twenty-pound

it is a profit builder as well as an assurance puil.

of lasting reputation. The moral is—Feature Durability, Ease of Operation and Reason-

able Price,

You cannot afford to erect an Awning
before consulting us. It will pay you to do so.

THE GUELPH SOAP CO. | | Wm. Bartlett & Son

20 Adelaide St. West, Toronto

WONDERFUL SOAP.

At this time of year the wise grocer anticipates his sugar requirements by
placing orders early, so as to be prepared for the preserving season.

Cryst.al Granulat.ed
Sugar

has no superior for this purpose, every pound doubly refined and absolutely
guaranteed.

Ask for price, as we know we can save you money.

MANUFACTURED BY

The Wallaceburg Sugar Co.

LIMITED
WALLACEBURG, - ONT.

Western Representatives—Mason & Hiockey, Winnipeg
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Trade-Builders

o Shrewd grocers have decided that only

Prlde first-class quality goods are to be depended

upon as trade-builders. You build up your

' business and add to your reputation by
recommending

E1) canad
— “anada || Purnell’s

brand maple syrup and maple sugar are sold = 2
annually. Sauces—Pickles - Vinegar
People are asking forit everywhere. Live i ¥ et l
grocers meeting this great demand are reap- ecause :{ eydmeY the best by actua l te:l
ing large profits and are adding to their rep- i Pete o gralics oo Lo i
utation through the selling of a line that; is ‘S"g O é"“’ b hP‘° dles a:i]?’
guaranteed in purity and excellence. fuces. -Lan. you sHpply S
If you do not handle PRIDE OF CANADA brand PURNELL WEBB & CO., Ltd.
‘maple goods, please let us know. Bristol, Eng.
IT PAVYS EST. 1750
Apply to Agents for further particulars:
J. W. Gounu&Oo Jerusalem Warehouse, HALIFAX, N.S.
The Maple Tree g.Jl‘l::zu:;b OHARLOI‘T’II‘ETOOWN PNEI:
’ ’ s 4o £ Mmomais 4 o, o % anda Tife Build e
Producers’ Association S S Wanunes Beoin 4 Duass 126s il i E L.

CArMAN Escorr Co., 722 Union Bank WINNIPEG, MAN
O.E Jarvis & Oo., VANOOUVER, B.C.

WATERLOO. - QUE- A KvLe & HOOPER, - 27 Fronl. Btreot Fast, - TORONTO

You can learn for yourself

as to the superior quality of our

Jams and Jellies

All we ask is a trial order for the
perfection of fruit preparations.

The
Line
of Pro-
visions

The
People
Demand

Our

Pure Apple Juice

now is a line that every grocer should
bring forward during the warm
weather. It is refreshing, pure and
the heathiest drink prepared.

The grocer who stocks any other line is lacking in com-
mercial sense. It would be an easy matter to prove that

“HORSESHOE” Brand
of
HAMS AND BREAKFAST BACON

is the prime favorite because most discerning Grocers
stock it simply because they know that we have reduced
the curing of meat to an exact and simple science.

JOHN DUFF & SON
Hamilton, Can.

Drop us a card for particulars.

The Belleville Fruit & Vinegar Go.

LIMITED
BELLEVILLE, ONT.
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WARNING

In the Exchequer Court of Canada, an
important judgment has just been rendered
by Judge Burbidge against the Drysalters, Ltd.,
for an infringement of the registered label and
trade-mark of Baby's Own Soap.

The manufacturers of

Baby’s Own Soap

hereby give notice to all dealers and retailers
that any infringement of their labels or trade-

marks will be proceeded against.

The public are being warned not to accept
any imitations or substitutes which trade upon
the well-known name and high quality of
“Baby's Own Soap.”

THE ALBERT SOAPS LIMITED

Manufacturers

MONTREAL

|

=
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The

Factory

where

the Best
Canned Goods
in

Canada

are put up---

Get them on
your
shelves

The Essex Ganning and Preservmg Go.

8 WELLINGTON STREET EAST

TORONTO

NEW PACK NOW READY

Best Canadian Goods on
the Market

RULDEN RULE SARDINES

PACKED BY

McDonald Packing Company,
Fairhaven, N.B.

J. W. Windsor & Co.,

Sole Agents for Canada

22 8. John St., . MONTREAL

23

Mr. Grocer!

Since you must sell Starch,
shouldn’t you stock the best ?
The only sure way is to stock

IVORINE

not merely on account of its
goodness, but also because it
talks strong and effectively
for you. It saves the lady
of the house trouble. It cer-
tainly does pay to stock
IVORINE.

ST. LAWRENCE STARCH CO.

LIMITED

PORT CREDIT, ONT.

b o ot i ol et 5 i e R P
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Our New Table Syrup
= “GOLDENETTE”

(Sugar Cane Syrup)

is the acme of perfection in
Syrup making.

Our years of experience and
our whole reputation are be-
hind it.

A delicious wholesome golden
syrup, extracted from the
highest grade Sugar Cane,
unequalled in flavor or quality.
Let us send you samples and
prices, or ask your grocery
traveller about it.

7 Free samples given with five case orders
Imperial Syrup Company
88 Grey Nun Street,
Montreal

“EDINBURGH'S PRIDE”

Symington’s
“Edinburgh”
Coffee Essence

does credit to the makers and the city of
production. Every bottle gives satisfac-
tion and helps to create further demand.

Our ESSENCE OF COFFEE AND CHICORY
gives wonderful value. One bottle makes 40 cups of
delicious coffee fit for any connoisseur.

EDINBURCH
b =

Recommend it for camping parties and Summer
outings. It always pleases.

Thos. Symington & Co.

EDINBURGH

Agents for Ontario—

Messrs. W. B. Bayley & Co., Toronto.
Agents for Quebec—

Messrs. F. L. Benedict & Co., Montreal.

Build for
Future Sales

If an article is not really good no amount of
advertising will sell it. That

Mathicu’s Nervine
Powdcrs -

do sell quickly and very largely is
strong proof that they arc good.
Anyhow, a great many people say
that they are the best cure for
headaches and neuralgia that they
ever tried. (I8 powders in a 25¢.
package.) Will you meet this de-
mand ? '

Send in your order now for Mathieu’s Nervine Powders
Some people, unaccountably, get colds and chills in
the summer, They always want Mathieu’s Syrup of
Tar and Cod Liver Oil. How is your stock ?

J. L. MATHIEU CO..
Proprietors, SHERBROOKE, P.(.

A SUMMER
MONEY MAKER

Make July and August as busy as
December.

Stock the things that people want
for hot days.

There’s ‘“MONTSERRAT ”—
the most delicious and sat-
isfying of thirst quenchers.

I’s a steady seller—and there’s
a tidy profit in it for you.

Your wholesaler has it.

MONTSERRAT
LIME FRUIT JUICE

National Drug & Chemlical Co. of

Canada, Limited, - Montreal
; CANADIAN AGENTS

Vi

The
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MATHEWSON'S

RED
VIGEROY SALMON

Price $1.75 dozen

This salmon carries our personal
guarantee to be equal to anything
on the market. Every tin contains

The Ghoicest Red Salmon Procurable

We solicit a trial of this most excellent brand

Mathewson’s Sons

WHOLESALE GROCERS

MONTREAL

r POSITIVE POPULARITY PROOFS 1 \

which make

Rlverdale Brand

CANNED GOODS
A Standard of Excellence

LOCATION
Ontario’s best fruit and vegetable district
SELECTION
The choice of the best from the best
SANITATION
Systematic drainage and an abundance of pure spring

water

PROCESS

Modern preserving of the pure and wholesome flavors

ATTRACTION

A dainty label, suggestive of purity.

PACKED BY

The Lakeside Canning Co.

WELLINGTON = ONTARIO
= )

TrHE CANADIAN GROCER

Pure Food is Essential
to Good Health -

(rocers Buy

Wagstaffe’s Fine

Old English

Pure Fig and Lemon Marmalade. This

is something new —a fine spring tonic. -

Blueberries in 20-0z. Vacuum Jars,
every pound guaranteed pure.

Wagstaffe, Limited

PURE FRUIT PRESERVERS
HAMILTON, ONT.

Agents :
DINGLE 6 STEWART, Winnipeg, Man.

LT, URN & CO., Ld., Calgary, Alta.
STANDARD BROK!RAGE co Ld., Vancouver, B.C.

Diamond Brand
Maple Syrup

Twin Block
Pure Maple Sugar

Maple Cream Hearts
Marmalade,Jams,etc.

Sugars, Limited Montreal

R R e BT ;
SRR
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The serious question: how to buy quality tea in the face of advanc- f
ing prices and still sell at good profit ? is solved for all buyers of

“MELAGAMA TEA”

BRANCHES :.—

““ Melagama Tea" has steadily forged its way ahead on quality in the cup.
Our clients are proving this by their increasing lists of satisfied customers.

MINTO BROS., Head Office,

BUFFALO, N.Y.

TORONTO

NIAGARA FALLS, N.Y.

KEEP IT HANDY!

“CAMP” is worthy of a place on your counter
—the foremost place. Every bottle you sell
verifies our advertising and proves—to somebody
—that “Camp” is just as delicious, wholesome
and economical as we say. Not only so—but

"‘CAMP" Coftee

sells quickly and easily, and affords the distri-
butor a very handsome profit.

Your Customers are looking for “Camp.”
Keep up your stock and let it be seen.

Manufactured by R. Palzyson & Sons, Coffee Specialists, Glusgow

AGENTS:— ROSE & LAFLAMME, MONTREAL

2-1n-

A shoe polish does not capture the world’s markets
unless it is better—a good deal better—than competitive

brands. The success of
2in 1

must be credited in the
main to its sheer su erior-
ity over all other liquid and
paste polishes. Then we
advertise universally and
persistently. That helps
some. Stock 2in1,

Tell your jobber that you read about 2 /n 7 in
The Canadian Grocer.

The F. F. Dalley Co.

LIMITED
Hamilton, Canada. Buffalo, U.S.A.

YOU CAN PLEASE

your customers every day, if you supply

“JAMES’ DOME”

the cleanest Stove Polish on the market. Always in season.
SORT UP YOUR STOCK.

26
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SPRING
DELIVERIES | |

On account of late shipment, labor troubles, etc., etc., our

Crosse & Blackwell’s

Goods have arrived later than usual, but we have now a
full range, covering Jams, Jellies, Marmalades,
J Pickles, Sauces, etc., etc.

o st .

R T

)
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Are You Giving Your Profits Away ?

Some Grocers actually do that very thing. They don’t mean to, but

Past Due Accounts.
they do, all the same. The fraction of an ouncc to every customer

We can assist you to convert doesn’t seem much, but it totals up consider-
these into Working Capital. otile : i

Intelligent and up-to-date at- Toledo computlng scales

tention given to all claims en-
trusted to us.
will add to the bank account of a Grocer
who instals them. Besides, they please your
customers better than the old ones. Let us |
prove just why you should instal our scales
at once ;

THE TOLEDO COMPUTING SCALE CO. 8
Hamliton, Ont.

Let us assist you.

The Beardwood Agency

Claims Collections and Commercial
: Reports

i 313 New York Life Bldg., MONTREAL

Naa e o o oo o

The Vinegar that makes Trade and keeps it.

v+ There are other Vinegars on the market, but for purity and delicacy of flavor
you'll find none to surpass our

Pure Malt,

For table or pickling. Get a sample lot—NOW.
OUR ADDRESS:

Warner Road, Camberwell, S.E., London, Eng.
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ail Grocers Convention at Hamilton

Third Annual Meeting of the Ontario Grocers’ Section of the Retail Merchants’ Association—A Small Attendance— -
Interesting Addresses and Discussions—H. C. Beckett, President of the Dominion Wholesale Grocers’ Guild,

The third annual convention of the
grocers’ section of the Retail Merchants’
Association was held in the Conserva-
tory of Music hall, Hamilton, on Tues-
day, as a preliminary to the eighth an-
nual convention of the association in
Ontario. The attendance was extremely
small, but there were some very inter-
esting addresses, notably one by H. C.
Beckett, president of the Dominion
Wholesale Grocers’ Guild, and under the
head of resolutions some interesting
topics were discussed. At no time were
there more than thirty present and
scarcely half that number were grocers.

John A. Green, secretary of the Na-
tional Association of Retail. Groeers of
the United States, was not present,
much to the disappointment of those
who had looked forward to having the
leading man in grocery organization on
the other side of the line.

The convention was scheduled to com-
mence -at 10 o’clock. At eleven there
were a dozen present and President J.
0. Carpenter, of the grocers’ section of
the local Retail Merchants’ Association,
and Mr. Smye, president of the Retail
Grocers’  Association of Hamilton,
hriefly and heartily welcomed the dele-
gates to the city and an adjournment
was made till after luncheon.

Ontario President.

When proceedings were resumed the
chairman, M. Moyer, president of the
Ontario grocers’ section, called upon
A. L. Geen, a Belleville druggist,
and Ontario president of the general
association, for an address. Mr. Geen
expressed regret that he so seldlom was
able to meet with the various sections
of the association. It was in the sec-
tions, he said, where the solid work was
done. In the sections they understood
cach other’s troubles, and if it were rot
for the sections .the association would
do very little. The association hai to
he just what the sections were. While
in provincial and Dominion associations
they could tackle the Governments, it
was in the sections that they helped
each other individually. Every section
had its discouragements, but he re-
minded them that they were just laying
the foundation for the retailers’ associa-
tion of the future.

Grocers the Best.

Ald. Kirkpatrick, of Hamilton, 1e-
cently retired from the grocery busi-
ness after 20 years’ success. [le ex-
tended a hearty welcome to the c¢ity and
promised that the mayor would be
present next day. The grocers, he de-
clared unblushingly, were the best class
of citizens in Hamilton. He urged as-
sociation as a necessity to suceess in
retailing. The grocers in Hamilton had
organized an association 16 or 17 years
ago, but had not been able to get more
than half the grocers into 1t. 1t had,
however, been a very great benefit.

Talks Very Instructively on Trade Evils and the Need for Organization and Co-operation.

They had not attempted any price-fixing
combination or anything of that kind.
They had derived their greatest lenefit
from becoming acquainted with each
other.

Right Plan of Organization.

J. A. Beaudry, Dominion treasurer,
Montreal, was the next speaker and eon-
veyed the greetings of the retailers of
Quebec. His remarks were confined to
a eulogy of the association’s systa'n of
organization. .They had tried the single
line organization in Quebec, but when
they had got up against conditions at
Ottawa they had found their influence
was nil. The result of the trading
stamp fight had shown what ecosapina-
tion. eould do. That had demonstrated
the necessity of retailers of all other
lines coming in with the grocers if they

H. C. BECKETT, HAMILTON
President Dominion Wholesalers’ Guild.

were to accomplish anything. Some
people might think they should be or-
ganized on different lines. Let them
come to the front and say how it should
be done. Until they did that the as-
sociation would have to continue the
way it had been doing.

From the States.

Elisha Winter, of Boston, national or-
ganizer for the Retail Merchants’ As-
sociation of the United States, then
was called upon and enlivened proceed-
ings with a flow of oratory that was
most entertaining. Mr. Winter was very
fluent. He too, but at greater length,
endorsed the plan of an association of
all retailers. lle dwelt too on the at-
tainment after 20 years’ labor, of the Na-
tional Pure Food Law. He awarded the
glory for evolving the United States
plan of organization to Canada and im-

28

plied that he and his countrymen had
only heard of it this spring, when Mes-
srs. Trowern, lliggins and Moyer had
attended the Vermont State convention.

‘““The individual class organization,”
he asserted, ‘‘cannot appear at Washing-
ton without being accused of seeking
class legislation.”

‘““The grocers have been doing the
nigger and jackass work for years. We
have to come to Canada to get the
right idea of organization.” Now gro-
cers were discovering they were mer-
chants and in state after state the or-
ganizations were changing their names
from grocers to merchants.

After a diversion to comment on the
fact that John D. Rockefeller was evad-
ing service of a summons to court and
on the tendency of Canada and the
States to get together, Mr. Winter got
back by asserting that the grocers should
establish the food standards and
make the Government adopt them. In
the United States, he told them, the
order of things was money, men,
method. Here it was method, men,
money, and ‘‘the spot dollar was not
so near to God Almighty as on our
side.”” He talked for awhile of equal
rights for retailers, wholesalers and
manufacturers and dilated at some
length on the achievements of the mer-
chants of Venice in making laws for the
world in the dark ages. He delivered
the encouraging news that the catalogue
houses of the United States had seen
their day. They were ‘‘talking prison”’
to them over there now.

However, in thinking around for some-
thing original and inspiring to say, Mr.
Winter had hit upon the idea of an in-
ternational organization of merchants.
He was sure it had got to come.

A Wholesaler Present.

Chairman Moyer then called upon H.
C. Beckett, president of the Dominion
Wholesale Grocers’ Guild, and remarked
upon the progress that had been made
in adjusting relations between retailers,
wholesalers and manufacturers. A few
years, ago no one would have thought
of finding a wholesaler at one of the
association meetings. The association
was getting to be better understood by
manufacturers, = wholesalers and con-
sumers. The association was working
to improve trade conditions and by so
doing they were making things better
for everybody.

GUILD PRESIDENT’S ADDRESS.

Need for Organization and Co-operation
to Correct Trade Abuses.

Mr. Beckett’s address was carefully
prepared and was the feature of the
convention. He said :

““It must be gratifying to the mem-
bers of your splendidly managed asso-
ciation to learn that substantial pre-
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gress is being made in the very neces-
sary work commenced eight years ago,
this, I understand, being your eighth
annual eonvention.

‘‘Having been invited to offer sug-
gestions to the members of your asso-
ciation on lines caleulated to promote
the best interests of both the whole-
sale and retail trade, I feel indebted to
vou for the privilege of being present
and, therefore, beg to offer suggestions
emphasizing THE GREAT NEED AND

BENEFIT OF A BETTER UNDER-
STANDING OF TRADE CONDI-
TIONS.

‘‘Recognizing and realizing the great
diffieulties that beset the grocery trade,
hoth wholesale and retail, we are here
to-suggest, in a general way, remedies
for improvement, and no better argu-
ment eould be advanced in favor of bet-
ter trade eonditions than the fact of the
merchants of Ontario traveling, in some
cases, hundreds of miles to attend this
convention. Comparatively little ean be
accomplished: by the individual; prob-
lems in business are eontinually arising
that ean only be studied and dealt with
by united effort.

Many Evils and Difficulties.

““The years of experience you have
had in the grocery business have, no
doubt, made it elear to all here that
theresare many evils and dilficulties ex-
isting, ruinous to trade and business
morality, and it is a reasonable view to
liold that these evils must be remedied
sooner or later.

““A business of such magnitude as
that of the selling of groceries, both
wholesale and retail, must necessarily
be in a more or less confused eondition
without organized effort to establish in
the minds of manufacturers and others
the great need of reforms and changes
in business methods absolutely neces-
sary to meet present day conditions.

““While more or less effort has been
made in the past to acquaint manufaec-
furers with the situation as it applies
to the jobber and retailer, the real im-
provement and benefit to the trade gen-
erally is largely due to the efforts of a
few. More aggression is necessary to
cmphasize the evils we have to eontend
with.

‘‘Manufacturers who take an interest
in the profits made by the jobbers and
retailers are few and far between. Some
hold the absurd idea that it is unlaw-
ful to sell goods with restrictions as fo
re-sale: in faet, the sale of many pro-
prietary and staple lines on margins
not sufficient to eover the eost of dis-
fribution is encouraged and forced upon
fhe trade by mannfacturers who are
shrewd enough to take advantage of and
profit by the petty and unbusinesslike
Jealousies that exist among competitors.

Cost of Doing Business.

‘‘The wholesalers’ and retailers’ cost
of doing business is not generally known
fo the manufacturer, and very little con-
sideration is given to this vital matter.
This important and vital question of
the eost of doing business is frequently
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lost sight of. 1It, therefore, should be
the duty of the trade to take this mat-
ter up more vigorously, for just so long
as the trade is dormant and tardy in
bringing these matters to the attention

~of the manufacturer, just so long will

-

the time be prolonged in which business
must be done at cost and frequently less.

““The remedy is a systematie and per-
sistent hammering into the minds of
manufaeturers and merchants the ecost
of doing business, and without organ-
ized effort in continually interviewing
manufaeturers it is impossible to im-
prove the condition of trade.

Cleavages in Trade.

““It has been argued by those unfa-
miliar with trade conditions that the
purchaser who buys the maximum quan-
tity should get the minimum price with-
out regard to his standing in the com-
munity as eonsumer or merchant. Such
a view is not held by business people
because experience has demonstrated
the absolute necessity of recognizing the
cleavages in trade, namely, the manu-
facturer, the wholesaler., and the retail

H. C. ELLIS, OTTAWA
President Ontario Branch of the R.M.A.

cr. If the manufacturer elecls,/(— sell
his goods direet to the retail trade, he
has that privilege, but he should not
diseriminate in favor of the large buy-
er, as is frequently done.

“*The quantity price has induced cut-
{ing and demoralization very hurtful to
the interests of the retail trade gener-
ally.  If the manufacturer elects to sell
his goods through the wholesaler he
should pursue an honorable course and
not seeretly and quietly sell to a few
favored retailers at wholesaler’s prices
to the ‘injury of the great majority of
the retail trade.

““The trade generally has not been
alive to present day needs, and has nof
appreciated the faet that a great edu-
cational work is necessary. >

Lack of Business Knowledge.

““Our diffieulties are due, in a great
measure, to the great lack of general
husiness knowledge on the part of the
press and the people’s parliamentary
representatives. A continuous, combined,
collective and united effort on the parl
of the merchants and manufacturers to
educate the press and the politician to
a correct general knowledge of trade
conditions is of prime necessity.
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“*We all appreciate the great and sux-
prising influence of the press with the
masses in moulding public opinion, but
very rarely is that influence used to get

at the truth. The tendency has been to
feed the public mind with something
sensational on the subject of trade eom-
bines. False and erroneous statements
through the press have so prejudiced the
public mind that merchants and manu-
factnrers have frequently been regard-
ed with suspicion and mistrust in any
collective effort they might make to pro-
teet their interests.

“*Commercial laws suited to present
day conditions are a necessity. Laws
that will proteet the mereantile inter-
ests of this country on a sound, honest,
finaneial basis are just as necessary as
laws to protect the public. Unfortunate-
lv, however, the aim of the politician
has been directed to endorsing a popu-
lar ery in preference to being mindful
of the mercantile interests of his coun-
try.

Commission to Investigate.

“*In adsgeating the appointment of
a commission to investigate trade eoun-
ditions, with a view to reporting to the
(tovernment, and pointing out the ne-
cessity and absolute need of a perman
ent tribunal to which trade agreements
may be submitted for ratification and
approval, there can be no question as
to the need of this, for experience has
taught us that spparently little is known
except by those actively engaged in busi-
ness, of the necessity for progressive
legislation on lines that will proteet the
rights of the many against the dishonesi
and unfair competition of the few.

““1f the sale, both wholesale and ve-
tail, of groceries is a lawful business.
then wholesalers end® retailers alike
should be protected in any efforts (hes
may make to protect their interests.

““There should be no question as to

the necessity of a proper recognition of

honest methods in business, and a com-
mon sense attitude on the part of the
Government to those engaged in busi-
ness. The aim of a government should
be to correet and not encourage unfair
and dishonest competition. The right
of competition must be reecognized, but
when unhealthy trade conditions pre-
vail, it is in the publie interest to pre-
vent such a eondition of trade.

Manufacturers’ Obligation.

““It is needless to remiud vou of the
great obligation the manufacturer is
under to the retailer for the serviee he
renders in placing the goods before the
consumer, and, therefore, there can be
no sense or justifieation for such ser-
vice being rendered for less than the
cost of doing it, as is the case now, and
has been for some time past. TIf it is
lawful to proteet business interests, then
those in business should know they have
the right to use every legitimate method
to prevent unhealthy trade conditions.

““The powerful influence of your as-
sociation, through its very larce memn
bershin. is perhaps not fully realized at
Ottawa, or the very reasonable request

——-
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asked at the hands of the Government
would have received earlier considera-
11on.

Impossible to Know.

“*Under the present statutes it is im-
possible for the business man to know
with any = certainty the agreements
whieh it should and may be lawful for
them to enter into for the proteetion
and existence of the various husinesses
in which they are respectively engaged.
It is an injustice to differentiate against
the merchant when other elasses of the
community are legally sanetioned to
carry out the very same prineiples for
which the merchants stand.

New Bureau of Commerce.

“*The wholesale grocery trade of Can-
ada, and I trust you will endorse to the
full extent of your power the move-
ment, are in favor of and have suggest-
ed to the Government the appointment
of a branch of the Department of Trade
and Commerce 1o be known as the Bur-
can. of Inland Trade and Commerce.
This branch would, undoubtedly, be of
ereat value, as it might be the medium
of educating the Government to the
needs of business men, as it is quite
clear that considerable missionary work
1s necessary before the needs of the
trade will be noticed by the Govern-
ment.

““It is hard to bring about these re-
forms without enthusiastic work and as-
sistance, and you should take these mat-
ters up urgently and personally through
your parliamentary representatives and
urge and insist upon your rights being
respected.

United States Wholesalers.

““In Chicago, last week, 1 had the
pleasure and privilege of being present
at the first annual meeting of the Na-
tional Wholesale Groeers’ Association of
the United States. The meeting lasted
three days, and was attended by up-

wards of 250 representative wholesale
men from all parts of the United States.
as far west as California and as far
south as New - Mexico; in all 32 states
in the vnion were renresented. The
Wholesale Groeers’ Association of the
United States has a membership now of

over 490, and they had their first con-
vention in Buffalo last year. They are
working in harmony with the National
Retail Grocers’ Association of the Unit-
ed States. They find the need of co-
operation over there exactly the same
as we do in Canada. The trade there
are making an earnest attempt to put
the grocery business on a paying basis,
realizing that in this age of keen com-
petition no one ean control all the busi-
ness. Thev expeet the benefit they will
aet out of co-operation will be worth all
the labor.

““All  should be willing to labor in
the cause of the business with which
they are identified, as results can only
be obtained through hard work and per-
sistent efliort.

““It is a short sighted policy to ex-
pect  practical results if you do not
subseribe liberally to the funds of vour
aszoviation, and a careful investigation
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will convince you that no better invest- place the sale of staple lines in the

ment, or an investment that will bring
vou larger returns can  be made than
liberal association subscriptions. .

Damage to Goods in Transit.

“] would also respectfully remind
vour association that the wholesalers
and retailers have much in common, but
uniortunately are not getting the bene-
jit that would come to us all if we tried
harder to help each other. You are
aware that we have a Board of Rail-
wayv Commissioners at Ottawa, ap-
pointed by the Government to protect
the rights of the people in their deal-
inzs with the railway companies, and 1
would ask vou if proper use is heing
made of that board ? The answer 1Is
emphatically, ‘No.” Delays in tirans-
portation, damage to goods in transit,
pilferage, and the delays in .etilmont
of claims are grievances that the trade
have labored under for vears. Due prob-
ably to the lack of initiative c¢n the
part of the wholesale and 1+=tall 1rade,
very little, if any, efiort has teen made
to lay this condition of afairs Eefore
the railway board.

“favery retail merchant has, at some
time or other, received goods in a more
or less damaged condition, and if he has
made a claim  upon the railway com-

JOHN C. GREEN

Secretary National Association of Retail
Grocers of the U.8.A,

pany he knows how difficult it is to se-
cure a settlement. The settlement of
claims is slow and tediouns, and railway
companies, in this respect, do pretty
much as they like. Rules and 1egula-
tions to protect the shipper and con-
signee should be put in force by the
Railway Board, but this is not likely
to be done, unless more actlive measures
are taken to bring these matters be-
fore the Railway Board.
Wholesalers in Accord.

‘“‘As representing the wholesale gro-
cery trade of the Dominion, it may be
interesting to you to know that the
resolutions passed at your convention
held in Toronto April 3rd, 1906, re-
ceived the unanimous endorsement of
the Dominion Wholesale Grocers’ Guild
at their annual meeting, April 19, 1906,
and that the wholesale grocers are
heartily in accord with the ideas of
vour association, so much so, that the
wholesalers are in favor of the appoint-
ment of a standing' committee to con-
fer with a similar committee of vour
association with a view to assisting
cach other in the adoption of means to
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grocery trade on a more healthy and
stable basis.
Welcome to Hamilton.

‘1 am sure I voice the sentiments of
every merchant in this city when I say
it is a great pleasure to have the pri-
vilege of extending to you in this man-
ner the glad hand of fellowship. Per-
sonally, 1 take a great pride in my na-
tive city and like to see every visitor
carry away pleasant recollections of a
visit to Hamilton.

“We cannol say much for our street
car system, but we will have a better
one some day. In the meantime we are
exercising that Christian virtue for
which Iamilton citizens are noted,
nainely, patience.

“I mention our transportation facili-
ties so far as it affects our visitors be-
cause Hamilton business men are asham-
ed of such a condition so long delayed.

“This fraternal greeting extended to
you by the wholesalers of Hamilton is
cvidence,- I hope, that we are co-work-
crs with you in a desire to encourage
the spirit of the time, namely, a united
cfiort to better trade conditions. The
work which you are carrying on, and
which we are also engaged in, is an
carnest attempt to extend to a higher
moral plane, the making of money in
our husiness ; not by unfair methods
and dishonest practices, but by a spirit
of live and let-live.

Must Deal Firmly.

“In business we [ind a few who at-
tempt to take unfair advantages—with
such we must deal firinly in protection
of our interests.

““I'he business men’s organizations
have come to stay. They are founded
on ideals of absolutely fair dealing, and
with such ideals the associations will

continue to prosper, grow, and increase’

in strength.
Government Will Take Notice.

““The time is not far distant when the
Government of Canada will take notice
and be seized with the fact that the
merchants of Canada must be reckoned
with and that laws hurtful to the inter-
ests of merchants and manufacturers are
not in the public interest.

‘‘Along these lines the value of your
association will soon be manifest. Your
work will require a sacrifice of time and
labor, but results will more than repay
you.

“Create good fellowship and good will
—do not bhecome discouraged if some
forget the code of honor—have patience
—a kind word—a little education will
work wonders.

“‘Kducate the travelers to be on the
square. Playing a sharp trick on a
rival is not honorable merchandizing—
let your ideals of business become actual
realities—honesty, part of the heart and
a principle of the soul, is in man’s na-
ture—encourage it—protect yourselves.
(‘onditions confronting the merchants
to-day are past reasonable bounds, and
the time has arrived when you must be
aggressive and demand the just consid-
cration of trade grievances.

‘1 thank you for listening to me and
hope the views expressed may find favor
with you.”

Wholesalers’ Band Concert.

Mr. Beckett infiormed the convention
that some of the city wholesalers had

(Continued on Page 33.)
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RETAIL GROCERS’ JOINT PICNIC

Montreal and Ottawa Grocers Combine Forces at Alexandria—Weather Dis-
agreeable, but Fun Fast and Furious—A Big Success.

Montreal and Ottawa retail grocers
joined forees this year and held a joint
pieniec at Alexandria, Ont. ;

The pienic was a good one in many re-
speets—in faet in most respects—but,
unfortunately, it rained during the day
in Alexandria, just when the sports were
promised to be a daisy, and everybody

PRESIDENT A. LANIEL, MONTREAL.

about half over, and the balance of the
events were run off as best could be
arranged in the wet and mud.

When the Montreal train drew out of
the station the day, while a bit skeery,
was sure that the annuhl pienic would
break all reecords. Soon after getting
into Ontario it began to rain and the
weather man joked with the pienickers
all the rest of the time, getting down to
work in earnest about 3 p.m.

At any rate, the Montreal grocers
turned out in good numbers, twelve
coaches leaving the Grand Trunk sta-
tion, bearing somewhere near nine hun-
dred excursionists.

The Ottawa train with the grocers
from the Capital, about two hundred
and fifty strong, arrived before noon,
beating the Montrealers. Ottawa had
nasty rain all morning.*

Citizens of Alexandria were out in
force to weleome the sellers of food-
stuffs, and the grocers were escorted to
Landscape Park for dinner and to see
the afternoon’s sports.

Two of the first people The Grocer
met on alighting from the train from
Montreal were President Forde, of the
Ottawa grocers, and ex-Secretary Ellis.

Everybody Hungry.

Arriving at the grounds there was a

wild scramble by several hundred per-

sons to get into the grounds by way
of two gateways, one of them six feet
wide and the other about two. Before
going in you had to perform an acro-
batic act to secure a ticket of admis-
sion. To see some of the ‘‘larger’’
boys balancing on the eighteen ineh
platform before the ticket windows, a
platform elevated a couple of feet from
the ground, was worth going a hundred
miles to see. Anyway everybody got in
before the rain commenced in the after-
noon, and seeing some white canvas in
the distance, investigated, finding out
that same covered the tables whereat
the multitude were to feed. It looked
easy to get your dinner, but on arriv-
ing at the canvas it was found that the
whole thing was fenced in with staunch
Alexandrians guarding the gate. The
why was because there was one ‘‘stand-

PRESIDENT F. W. FORDE, OTTAWA,

ing’’ already at the tables, and dinner

had to be served in instalments owing
to the immense crowd present.

After the train journey, however,
everybody was pretty hungry, and no
one seemed very anxious to be last in
getting to the tables. The erowd stood
the bars because they had to for a while,
but after an hour of waiting they rushed
the gate, and easily overpowering the
guards, made a wild dash for the tables
where the good things were. You could
hardly .blame a hungry lot of people
for doing such a thing. Just imagine
standing with an empty stomach watch-
a couple of hundred people eating tur-
key, ham, beef, pickles, thirty-two vari-
cties of fancy ecakes, and a whole lot
of other things, and you with a ticket in
your pocket!

Onee st the tables there was food
aplenty and nobody had to go hungry.
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Games and Good-fellowship.

The games next occupied the atten-
tion of the grocers and up to the time
of the rain were enjoyed by econtest-
ants and spectators. The programme
was a long one, and everybody was
oiven a chance to win some of the
valuable prizes given. President Laniel,
Montreal, and President Forde, of Ot-
tawa, were always on hand, and tried at
all times to assist in getting the events
off on time and in many other ways
lent a hand.

There were quite a few others who
helped also. lx-President Daoust, of
Montreal, was on hand, and brought his
smile with him; Walter (Gaden forgot
Red Rose tea (if he could) for the day
and sported a judge’s badge, same color
as the one which adorned the manly
breast of Mr. Hodee, who thinks Chase
& Sanborn’s Red Seal braund coffee the
best ever. James Fletcher, of Demers,
I'letecher & Co.. could not do enough,
while Jos. Ethier, of Laporte, Martin
& Co., who would rather miss a chanee
to land a big order for Mitchell’s finest
than overlook a grocers’ pienie, was
there too. Frank Cockburn and Fred
Perry were on hand for the Comfort
Soap race and to be good fellows as
well—they always are. Mr. Probert, of
Sunlight Soap. ate a good .dinner, but
from the weather it was evident he had
no Sunlight with him. Alf. Childs was
seen on the grounds during the day, as
was also Mr. Laing, of the Lake of the
Woods Milling (Co. Secretaries Beau-
dry and Johnson worked hard and de-

JOS. ETHIER
Laporte, Martin & Co’'s Manager.

serve special praise for the efforts they
put forth to make the picnie go.

The Arrangement Committees.

All the officers of the two associa-
tions spent a busy day. Officers of the
Ottawa Association are: President F.




W. Forde; treas-rver. C. J. Prevost: sec-
retary, W. Johnson.

Montreal officers are: President, A.
Laniel; vice-presidents, J. A. Dore and

E. P. Guillemette; seeretary, A Sara-

zin: treasurer, H. Laniel.
A word should be said, too, about the
efforts put forth by the groeers of

Alexandria. They worked hard and
their efforts eertainly showed.

The various commitiees were as fol-
lows:

Oreanization—J. A. Dore, A. Sarazin,
H. Laniel, G. Pilon, P. Daoust, J. A.
Maynard, A. Laurendeau, Jos. Deneaun,
J. A. Beaudry, E. P. Guillemette, J. A.
Labonte, E. . Lalande, A. Laniel, presi-
dent.

Sports—A. Laniel, F. W. Forde, J. A.
(. Huot, W. Johnson, A. Sarazin, J. A.
Dore. I°. DeProto.

Alexandria organization committee
Rev. J. H. Dulin, J. A. C. Huot, joint-
presidents: Nap. Proulx, J. E. Ledue,
1. Lalonde, W. Leboeuf, Alp. Sabourin.
Ab. Poirier. Nap. Trottier, P. DeProto,
Geo. Bougie., Ans. Levae, G. Campeau,
D. Quenneville.

Reeeption committee—Mayor J. A.
M¢Rea,- V. R. MeDonald, M. Cameron,
J. A. MeMillen, M.P.P.: E. J. Fulton,
A. A. Mc¢Kinnon, O. Ranger, J. T.
Schell, M.P.: J. O. Simpson, Murdock
McRea, F. E.
MeMillan, G. Campean, F. MeDonald, F.

Trottier, J. A. C. Huot, president.

Menu.
COLLD MEATS
Chicken, Turkey . Roast Beef. Veal,

Lamb. Ox Tongue
VEGETABLES
Tomatoes Cueumbers
DESSERTS
lee Cream, all flavors
Lemon Pies Apple Pies
Charlotte Russe
FRUITS
Oranges, Apples, Bananas, Pineapples
Cheese
Chocolate or Cocoa

(‘akes
Tea Coffee

WINNIPEG PURE FOOD SHOW.

Winnipeg’s first Pure Food Show was
opened this week under the most favor-
able auspices. The large Auditorium
Rink is gaily decorated for the occasion
and at night when the thousands of
lights are lit it 1is a very attractive
place to visit. The exhibitors have
spent a lot of money in the decorations
of their booths and the result is a very
handsome exhibition.

The formal opening occurred on Tues-
day afternoon, the event being honored
by the presence of the Lieutenant-Gov-
ernor of Manitoba, the mayor of Winni-
peg, the members of the board of con-
trol and city council, and several of the
wholesale grocers of Winnfpeg.

The exhibition will close on the 13th.
It promises to be an immense success.

. W. Thompson, vice-presideni aud
veneral manager Ogilvie Flour Mills Co.,
left Montreal for St. Andrews last week.

Charron. Hon. Senator [

CANADIAN GROCER

GROCERY TRADE NEWS OF
NEW BRUNSWICK

(Special Correspondence of The Canadian Grocer.)

St. John, N.B., July 1.

There were but slight changes in the
grocery markets here during the past
week. Cheese declined from a quarter
to hali a cent a pound. Hand-picked
beans have gone up five cents. Ameri-
can plate bheef has advanced $1, and Can-
adian from 50 to 75 cents. In the pro-
duce line, business was not so active as
the week previous. Dealers report but-
ter and eggs coming in more satisfac-
torily and prices of both slightly easier.
Potatoes are also easier and are quot-
ed at from $2 to $2.25 a barrel In
the fish market the supply is said to be

WALTER GADEN, OF RED ROSE TEA.

about equal to the demand and prices
re:nain about the same.
# . *

J. E. Cowan, the Main street grocer,
received the first consignment of native
wild strawberries last Thursday. They
were grown on the Washedemook river
and sold for twenty cents a box. Con-
sidering the backward weather this is
early for native berries.

# * L

The schooner Falmouth arrived at
Yarmouth on June 27th, with a cargo
of molasses for the Crosby Molasses
Company, of this city. The schooner
made the trip from Barbadoes to Yar-
mouth in something less than thirteen
days, which is considered remarkably
good time.

* #*
*

The Sussex Mineral Springs are run-
ning full capacity in an efiort to meet
orders at hand. The present season is
expected to be a record-hreaker for the
company.
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Revail grocers have packed their seed
stocks away, as the sale for the present
season is about over. The trade this
year is reported to be about up to the
average, despite the backward weather.

* -
-

An association that is doing good
work and is proving of great benefit to
the members is the St. Martin’s Mer-
chants’ Association, at St. Martin’s, N:
B. Nearly all the merchants in the vil-
lage have joined the body, their object
being to promote business in every way
possible. The merchants realized some
time ago the dificulties they had to con-
tend with.in getting goods shipped them
owing to the fact that the only rail-
way, a branch line, known as the Hamp-
ton & St. Martin’s Ry., making con-
nections with the 1.C.R. at Hampton,
was not a paying proposition, and they
set to work to reniedy the trouble. Con-
siderable of the freight up to a few
vears ago, was sent to the village by
schooners, but it was thought some
concerted action would result in better
railway service, cheaper rates and more
business. The association was there-
fore formed, and it was decided that it
would pay all the dealers to work to-
gether, buy goods in carload lots and
agree on a schedule of prices. The idea
was not to make the consumer pay
more, but by buying in larger quantities
et better discounts so as to be able to
sell cheaper. Since the formation of the
association price-cutting has been donc
away with and meetings are held month-
lv to talk over matters of interest and
discuss plans for the betterment of busi-
ness. 'The present officers of the asso-
ciation are : President, Michael Kelly ;
vice-president, Allan Love ; secretary,
I5. A. Titus ; treasurer, S. V. Skillen.
The executive is composed of the four
officers and W. Bently, J. B. Hodsmythe
and J. S. Titus. As a result of their
cfforts St. Martin’s now has an im-
proved train service and trade generally
is much improved.

TORONTO HORSE SHOW.

The first prize and a fine gold medal
was awarded to E. W. Gillett Co., Ltd.,
at Toronto Open Air Horse Show, July
Ist, in the light fancy delivery class of
horse and wagon. In all classes the
entries were superior to those of former
years and the parade was viewed by a
larger crowd than ever before, showing
that interest in this annual event is in-
creasing each year.

T. Kusanobu, of Shaw T. Nishimura,
Montreal, spent a few days in Toronto
last week. His calls on the trade were
made in company with Geo. Stanway.

Mr. H. Gardiner, of the T. J. Castle
Co., Ottawa, was in Toronto last week.

The Canadian Cocoanut Co., Mon-
treal, have opened a new department in
connection with their rapidly extending
business. This is for the supply of
hakers’ and- confectioners’ specialties
and promises to he a popular move.
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S owests

GROCERS’ CONVENTION.
(Continued from pagé*30.)
united to show their appreciation by
providing a band concert the following
evening in the Alexandra pavilion. He
extended a cordial invitation to  the
delegates and city retailers to be pres-

_ent.

The First Convention.

George E. Bristol, another Hamilton
wholesaler, was present and was Called
upon. ‘It gives me very much pleasure
to greet the retailers of Ontario as-
sembled in econvention at Hamilton,”
said Mr. Bristol. “I hope your de-
liberations will prove of benefit to the
body of trade throughout the country
and T am satisfied they will. I take a
great interest in retail organization.
The first merchants’ convention ever
held in the Dominion was held ig Ham-
ilton and I was the originator of it. 1
don’t think anything worth while can
be done in this world without united
effort.”’

An Unselfish Purpose.

Chairman Moyer announced himself
foe a speech, but he made it short and
like other officers of the association ad-
dressed himself to the question of the
plan of organization. ‘‘This associa-
tion,”” he asserted, ‘‘is quite unselfish.
What we are trying to do here is not
selfish or for our individual benefit. It
is for the benefit of all merchants and
every class of the community. If this
were a gathering of men working dif-
ferent schemes for their own benefit you
would not see me here or any of you.
We want to improve our conditions and
thereby improve the conditions of all
with whom we come in contact. I am
retired from the grocery business after
35 years, but I am still in the work of
this association. I simply cannot drop
it. T am here to help the few who are
carrying on the work. The association
is increasing every day.”’

Mr. Moyer declared there was no
other calling on earth so enjoyable as
retailing. The retailer stood between
the manufacturers and jobbers and the
consumers. They were just beginning.to
realize their position and its import-
ance., Some people were questioning the
plan of a united retailers’ organization
and were advocating single line organi-
zations. ‘‘If there is a better way of
organization,”” he said, ‘‘we want it,
but if there is not, those who are op-
posing us should turn in and help us.”
Mr. Moyer mentioned specifically The
Canadian Grocer as the principal ob-
jector. He spoke of the good work the
association was doing and the facility
for influencing legislation presented by
the association’s organization.

) Getting Along.

Secretary Trowern was ecalled upon
for his report. He commented upon the
progress the association was making,
including now 5,500 retailers in On-
tario. Much better relations were being
established with other branches of
trade, wholesalers and manufacturers.
The work of last year would be set forth
in the minutes as printed. He had 20
resolutions drafted upon suggestions
sent in by local organizations.

Resolutions.

Pure food law—No higher duty on
cggs—Inspection of all canned goods.
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Upon motion of F. C. Higgins, the
convention resolved itself into commit-
tee of the whole to consider the resolu-
tions separately.

““That we consider the act relating to
the inspection of canned goods should
include goods offered 'for home consump-
tion.”’

Secretary Trowern explained that the

act as passed applied only to export
goods.
Mr. Beckett stated the wholesalers

had made representations to Ottawa to
have the labelling regulations changed
to provide that jobbers’ names on a
label suffice without that of the packer.
They had been just too late, but the
Government admitted they were right
and would correct the error.

The resolution was adopted upon
motion of A. B. Griffin and W. Smye.

Bag of Potatoes.

“That we endorse the recommenda-
tion of a large number of our branches
that the weight of a bag of potatoes be
fixed by the Government at 90 ibs.”’

Mr. Trowern pointed out that there

GEO. E. BRISTOL, HAMILTON.

was a general understanding that a bag
of potatoes meant a bushel and a half.
The small-sized sugar bags were largely
responsible. The resolution was passed
upon motion of A. B. Griffin and J. O.
Carpenter.

‘““That this convention consider the
method adopted by some manufacturers
of inereasing the price of their produects
in such a way that the increase is taken
out of the pockets of the retailer.”

A. B. Griffin, Toronto, gave instances
of tinned meats where a slight advance
in the wholesale price took 10 per cent.
off the retailers’ profit. In another case
of tinned milk a slight advance took 3%
per cent. of the retailers’ profit. Those
increases in price were not sufficient to
justify an advance in the retail price.

Ald. Kirkpatrick, of Hamilton,
thought 20 per cent. a living profit on
package goods.

““There’s where the one price comes
in,”” put in J. O. Carpenter, ‘It’s the
only way out that I can see.”

‘““‘Before a resolution of that kind is
passed,”’ said F. C. Higgins, ‘‘the erim-
inal code should certainly be amended.”
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The resolution was sent to the
Joint Committee upon motion of .J.
H. Walker and John Bond.

Pure Food Committee.

The next resolution was submitted in
this form :

‘“That this convention appoint a Pro-
vineial Pure Food Committee of three
to aet with a similar eommittee of our
association to be appointed from the
other provinees.’’

After a little discussion the following
was adopted, upon motion of A. B. Grif-
fin and F. C. Higgins:

‘*That this convention appoint a com-
mittee of three in eonjunction with the
other sections of the association as a
Dominion Pure Food Committee, to act
with a similar committee of our asso-
ciation that may be appointed from the
other provinees.

Messrs. Moyer, Nappy and Smye were
appointed the committee.

Food Stuff Standards.

‘‘That this convention endorse the
proposal of the Pure Food Committee
of the Grocers’ Section of the Toronto
branch to secure, if possible, a Govern-
ment standard for food produets.

This resolution was sent on to the
Interprovincial Pure Food Committee.

““That this convention consider the
best system  of keeping accounts for
groeers.”’

This resolution was one of a number
that originated with Mr. Higgins in the
Toronto branch, and was intended more
for discussion and suggestion than ae-
tion.

Mr. Beaudry explained the system of
providine customers with books of cou-
pons containing tickets of various de-
nominations. The merchant found out
about how much credit a customer would
require, furnished a book containing
about that amount of ecoupons and
took for it an acknowlegment in
the form of a promissory note. The
customer then paid for goods as he got
them with coupons.

A St. Thomas System.

L. O. Pearson, St. Thomas, said the
merchants of that city gave more eredit
than any other city in Canada. It was
a railway centre and a great many of
the people were paid monthly. His sys-
tem was to have a counter check book
for each credit customer. These books
he kept in a case arranged alphabeti-
cally. Each acecount was kept always
totalled up and carried forward, so that
when a customer came to settle, his ac-
count was always ready. This system
had proved very satisfactory with him
and several other grocers in St. Thomas.
The ease for the books was essential.
The resolution was sent to the execu-
tive, along with the following:

‘“That this eonvention consider what
is the best system of handling cash.’’

Surprise Soap.

A resolution that evoked considerable
very good-natured diseussion was the
following, also from Toronto:

“‘That this convention consider the
method adopted by the Surprise Soap




Co. in placing their
ket as unfair.’’
Chairman Moyer stated that on ae-
count of the inereased cost of raw pro-
duets the price of Surprise Soap had
been advanced, and the retail price of
six bars for a quarter had been ad-
vaneed to five cents straight. Sales had

goods on the mar-

fallen off, and to recover ground the
company had offered a bonus in the
form of one box free with every ten.

At the same time they distributed to
the retailers window ecards offering six
hars for a quarter.

Mr. Pearson, of St. Thomas, was sur-
prised to learn that Surprise had been
sold anywhere anytime at six bars for
a quarter. They had never sold at less
than five cents straight, and their only
tronble was to get enough of it. Re-
cently it had taken a month to get it.
The bonns had not been offered to gro-
cers in St. Thomas.

Mr. Smye said the ecards had 1ot
been distributed in Hamilton.

Retailer to Blame.

S. M. Thompson, Hamilton, said the
retail grocer himself was to blame. As
soon as he got a chanee to make five
cents he had to give ten cents away to
the consumer. If the retailers didn’t
know enouch to make a profit on Sur-
prise it was their own fault.

Mr. Griffin said the Toronto retailers
had dropped the price without figuring
what their profit would be.

Ald. Kirkpatrick: It is the retailers
own fault. Why should any man come
into a store and say what the merchant
has to do?

J. O. Carpenter declared that the sell-
ing of the soap at a favored priee in To-
ronto and Hamilton was unfair to the
arocers in outside towns. The associa-
tion should protect the weaker members.

Upon motion of Messrs. Thompson
and Smye, the resolution was left to
the executive to make representations
to the company.

Another resolution to evoke suggestion
was the following:

The Best Scales.

““That this eonvention diseuss their
experience of the best sort of secales for
the grocer to use.’’

It also came from Mr. Higgins, To-
ronto. He said he would like to hear
the experience of other grocers in re-
gard to scales. ‘I have some I would
not give house room,” said he, ’and
ihey were expensive, too. The old bal-
ance scale is the best yet, so far as I
can see.”’

“Does this resolution refer to the
weights and count given us by the
wholesalers ?”’ asked W. A. Thompson,
Hamilton, and the grocers laughed.

‘““That this convention considers that
it is not desirable to have the advertise-
ments of those goods placed in our win-
dows and in our stores that do not bear
a reasonable profit.”

This resolution was adopted

No Higher Egg Duty.
‘“That we consider that the present.
duty on eggs is not sufficient and that
we ask that the same be increased.”

It was stated that this resolution had

its original source in the fertile mind
of one of the wholesale provision men
in Toronto. Mr. Higgins pointed out
that the provision men packed eggs and
kept up the price and wanted a higher
protection to save themselves. He
thought the duty was high enough. Upon
motion of Messrs. Higgins and Griffin
the resolution was laid on the table.

‘‘That this convention again impress
upon the Dominion Government the ad-
visability of co-operating with the muni-
cipalities with a view of the more ef-
fective enforcement of the Fruit Marks
Act.”

The Hamilton men said their Board
of Health inspector did this for them,
and Ald. Kirkpatrick objected to the
Government interfering in municipal
aflairs.

The difficulty was pointed out by Mr.
Trowern of eniorcing the Fruit Marks
Act .as to packing and quality with any
but a Dominion ofiicer.

Upon motion of Ald. Kirkpatrick and
John Bond, it was agreed that the mo-
tion be referred to the committee ap-
pointed last year to look into this mat-
ter and that all the Grocers’ Sections
be asked to support the appointment of

‘‘The benefit coming from asso-
ciation work is worth all the
labor.’’

‘‘Confidence one in another will
win.’’

‘‘Blind self interest is fatal.’’

‘‘By extending true fraternalism
we give to the business world
an example of the right kind of
co-operation.”’

‘‘The habit of money making is
good, but should be checked
when honor is sacrificed.”’

‘‘Patience is a great asset. Al-
ways have a good stock of it
on hand.”’

an inspector in Toronto and Montreal
as an experiment.

‘““That we endorse the recommendation
made by the Grocers’ Section of the
Toronto branch to have the law gov-
erning the weights of bread amended.”

Hamilton delegates represented that
there they had a fixed price of 4 cents
a loaf and any fluctuations were in the
weight, which was always stamped on
the bread. They vigorously defended
this system. The motion was laid over.

Futures in Canned Goods.

The resolution that occasioned most
discussion was this one :

‘““That this meeling consider the
methods adopted by some manufactur-
ers of placing their goods on the mar-
ket without any guarantee as to price
or quality.”

It was aimed at the canners and was
a protest against the system of future
selline by which retailers were made
to carry heavy stocks six or eight
months, It was asserted that the can-
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ners, after getting in their orders, made
the pack to  suit, thereby keeping up
prices, and that to do this vegetables
were allowed to go to waste. It was
also asserted that grocers who bought
late were punished by not getting what
they wanted when the packers or job-
bers had the goods in their cellars.

The resolution was finally adopted in
this form, upon motion of Messrs. Grif-
fin and Higgins :

‘““That the systemn of buying canned
goods without knowing the price or
quantity is unsatisfactory and that we
hereby urge upon the members of this
association 1o discourage the practice
as much as possible in future.”

New Officers.

These officers were elected : Chairman,
M. Moyer, Toronto ; vice-chairmen, K.
C. Forde, Ottawa ; J. 0. Carpenter,
Hamilton ; treasurer, T, Nappy, Brock-
\'illc;°secretary, M. Trowern, Toronto.

An open meeting was announced for
the evening, but the attendance was
still very small and was confined to the
delegates. However, there was an in-
teresting programme. Adam Ballantyne,
president of the local association, made
an excellent chairman. Addresses were
delivered by A. L. Geen, Elisha Win-
ter and H, C. Beckett. Mr. St. Leger,
of Toronto, gave a splendid rendering of
Victor Hugo’s description of the battle
of Waterloo, and Bag Iill stirred up
a whole lot of amusement with one of
his orations. This one was on ready-
made, hand-me-down foods.

Those Present.

The delegates who registered were :—
M. Moyer, F. C. Higgins, Toronto ; W.
A. McIntyre, St. Marys; T. Nappy,
Brockville; W. Smye, jr., Hamilton ;
J. Kirkpatrick, Hamilton; John O.
Carpenter, Hamilton ; John Bond, To-
ronto ; J. H. Walker, Toronto ; Elisha
Winter, Boston; J. A. Beaudry, Mon-
treal ; Henry Watters, Ottawa ; Arthur
G. Johnson, Ottawa ; A. L. Geen, Belle-
ville; A. B. Griffin, Toronto; L. O.
Pearson, St. Thomas ; W. N. Thompson,
Hamilton ; Fred. Rollin, Stirling; W.
R. Mather, Stirling; Fred. Brandon,
Cannington.

FLOUR AND SUGAR IN HONG
KONG.

The importations last year of flour,
of 40 sacks to the ton of 2,000 pounds,
were : California, 600,000 sacks, and
Oregon, Washington, ete., 2,650,00
sacks, a total of 3,250,000 sacks. The
erection of a flour mill in Hong Kong
of 2,000 barrels per day capacity, with
most modern equipment, was one of the
industrial achievements of the year.
Australian flour came to Hong Kong to
some extent when the boycott was on,
and, having learned the way, is ready
for shipment -whenever the price ad-
vances to a point enabling that country
to compete. _

During 1906, 483,119 tons of sugar
were imported into Hong Kong, of
which 75,936 tons came from the Philip-
pine Islands and 314,673 tons from
Java. This sugar was in the main re-
fined in the three refining plants at
this port. The refined sugar was sold
in the north,” though in competition
with Java and Japan, with the effect
of making the year a rather disappoint-
ing one.
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FROM GROCER CORRESPONDENTS

CHATHAM.

Another groeery is in sight for North
(Chatham. The new edition to the ranks
is R. I. Weaver, who contemplates open-
ing a grocery in connection with his meat
market, immediately on the completion
of his new store. The new store is one
of a fine brieck block, which the Blonde
Co. have had in hand for the past few
months; and which, when ecompleted,
will be a handsome, up-to-date building.
St. Clair St. is pretty well equipped with
groceries as it is, there being already
five in the one block, with a sixth only
a stone’s throw up street. However,
Mr. Weaver possesses enterprise and
youth, as well as some experience; and
with a good stand, should do pretty
well, despite competition.

H. G. Bishop, of Elmvale, is the new
salesman in Smith & Climie’s store at
Thamesville. He is looking after the
grocery order business.

Joseph Barassin, of Harry A. An-
drew’s staff, was able to be downstairs
recently, and expects soon to resume his
duties.

The London eanning factory people
are not going to build at Ridgetown
this year. They say the delay is due
to their inability to seeure machinery.
The people of the town, who came out
so strongly in favor of the project, are
afraid the enterprise is going to fall
through.

Geo. Appleford, of Lethbridge, Alta.,
has arrived at Leamington with his wife
and family. Mr. Appleford will enter
the eonfeetionery and restaurant busi-
ness in partnership with his brother
William, the new firm being. known as
Appleford Bros.

Wheatley people are in the throes of
an interesting egg contest. Up till last
week a bird from Goldsmith held the
championship for the largest egg; but
week before last Jos. Hodgson, of Wind-
fall produced a ten which went it one
hetter, the eirecumferences of the egg be-
ing 614 inches and 753 inches.

Robt. Keeley, the Park St. butcher, is
advertising his business for sale. It is
understood that Mr. Keeley is leaving
for the west.

The Wallaceburg Sugar Company
have succeeded in securing a large sup-
ply of raw sugar, and as a consequence,
the factory recommenced operations this
week. The refining: experiment is re-
ported a suceess.

_ The Bungalow, at Erieau, was opened
for the season last week. It is in charge
of E. J. Buzzard, the well-known Blen-
heim grocer. Mr. Buzzard has also pur-
chased the store at Erieau, which he
has enlarged and greatly improved. He
carries a good stock of general merchan-
dise, which will no doubt prove a great
convenience to the cottagers and resi-
dents of the bar,

Lambton county council will shortly
have to deal with a petition in regard
to certain rural merchants who make a
practice of sending a man with a wagon
out through the farm districts to trade
directly with the farmers. This method
of doing business is hit pretty hard by
a bylaw which was recently passed im-
posing a fee of $100. The merchants
who operate the wagon routes appeared
in foree to present their grievances, and
were armed with petitions signed by the
farmers with whom they did business.
One of them states that every farmer in
the county ecouncil will support their
oposition to the $100 fee. The mer-
chants in the towns econtend that the fee
is a proper protection against the influx
of Syrian and other pedlars.

The grocers are all looking cheer-
fully forward to the time when berries
will make some movement. They are ex-
pected to come in pretty generally this
week—in faet, the King Edward Gro-
cery, which makes a specialty of early
fruits and garden stuff, advertised the
first home-grown strawberries on Mon-
day. The berry crop helps the sale of
a good many other things, particularly
sugar; and is an all-round stimulus to
business. Berries are very late this
year, being between two and three weeks
behind their usual season. The straw-
berry erop is reported exeellent, though
there will be not as many as in other
years, the quality is said to be excep-
tionally good, the berries being very
large. Raspberries are not so good this
year in some places, but the general
outlook is for a good business in berries.

Apropos of the discussion of grocers
and local advertising, the local groeer
man took ocecasion recently to glance
through the advertising columns of the
two city papers. The investgation re-
vealed the fact that of all the Chatham
grocers, only four were regular adver-
tisers. Just what this signifies is a little
difficult to say off hand. A great many
grocers make weekly or semi-weekly
calls on their habitual customers, and
thus keep it in touch with their regular
trade. Whether or not they disbelieve
in printers’ ink is hard to tell. Dealers
in other lines do not, both papers enjoy-
ing a large advertising patronage. The
grocery trade, however, are, as a rule,
manifestly not advertisers.

Those who do advertise, however, keep
everlastingly at it, in a thorough, scien-
tific way. H. Maleolmson is probably
one of the most skilful advertisers in the
city, and his announcements, changed
with the regularity of clockwork, are
seasonable, attractive and convincing.
Bradley & Sons change their ad daily—
“‘To-day’s New at Bradley’s’’ being the
catchword. John MecConnell, the Park
St. grocer, runs a regular column of
bargains, for which the housewife has
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tisers, particularly in the season just
before Christmas. Nevertheless, the
total space used by the retailers is less
than that taken by the wholesalers and
manufacturers of grocery lines.

V. J. Bosworth’s new rig will short-
ly make its appearance on our streets.
1t is attractively finished in black and
yellow, and is another evidence of the
go-ahead William street man’s prosper-
ity and progressiveness.

Wm. Anderson, accompanied by Con-
tractor McKenzie, was in Sarnia on Do-
minion day, attending the Caledonian
games. The twa guid Scots were speed-
ily recognized for what they were, and
were called upon to ofliciate as judges
of the Highland dancing, in which, by
the way, another ex-Chathamite, Mc-
Pherson, scored a good number of prizes.
Mr. Anderson reports a fine time.

John McCorvie was in Leamington and
Kingsville last week with a delegation
of bowlers from the Maple City. His
daughter, Miss Lily McCorvie, returned
a few days ago from her studies at St.
Margaret’s College, Toronto, the win-
ner of first-class honors in a long list
of subjects.

The jewelers have set the example of
a weekly hali-holiday, taking the initia-
tive in closing their stores Thursday
afternoons during July and August. It
looks, however, as if dealers in other
lines had finally ‘‘passed up’ the sub-
ject—at least for this season.

Geo. Zakoor, the fruit dealer, had the
misfortune to run up against the mar-
ket by-laws last week. He purchased
some strawberries on the market short-
ly before 10 o’clock, and was fined $I1
and costs, $2.50 in all. A short time
ago another merchant met with a some-
what similar experience. The market
by-law, which prohibits retailers from
buying on the market beiore 10 o’clock,
is not much favored by the merchants,
and some time ago the R.M.A. lodged a
protest with the city council in this re-
gard. The council, however, failed to
take any action.

IX. Mains has disposed of his dairy
business to N. A. McGeachy & Sons.
The latter will continue the business,
having now four rigs in commission.

Strawberries are in.

The strawberry season, two weeks or
so overdue, is now fairly on. Every-
where the big, red berries are displayed
for sale, the prices being at the time
of writing as a rule 13c¢. per box, with
2 for 25c. Grocers report a great pick-
ing up in general business as a result
of the strawberry season.

The berries this year are not so plen-
tiful as usual ; but they are large, firm
and sound.

The Kent Canning Company recom-
menced operations eon Tuesday, on
strawberries brought in from the lake,
and expect to run continuously for sev-
eral weeks.

Tobacco Crop.

The Essex and Kent tobacco crop will,
it is generally expected, be smaller this
year than it has been for several sea-
sons. The farmers are not growing to-
bacco, as they have been advised by the
companies that the market is glutted
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and that it would not be advisable to
produce any this year.
I'he Jand that was formerly used for

tobacco has been planted pretty gen-
erally with tomatoes, and as a result
there will be probably a reduction in
the price of that vegetable.

In some parts of the west a small
quantity of the weed will be produced ;
but it is expected to be of a higher
grade than usually grown in Canada.

HAMILTON.

K. D. Smith, M.P., has kindly
extended a  cordial invitation to the
delegates of  the Hamilton  eon-
vention  their families and friends
1o visit his fruit farms and factories at
Winona. This is a treat for all, and no
doubt will be hugely enjoyed by all, as
this spot is one of the sights of this,
the garden of (‘anada. All who know
I<. D. Smith will tell you that anybody
wio has ever enjoyed his hospitality al-
ways retains very pleasant recollections
of him and his better half, and are
anxious for another trip.

The grocers’ picnic and excursion to
Niagara Falls on July 13th is booming
up as the largest ever. Chairman James
Main is the big punk, and what he
doesn’t know about running a big pic-
nic is not worth while. The latest at-
traction is a big baby show, with many
prizes and lots of entries. The guestion
of judges having come up, it was decid-
ed that it would not be safe for a local
men to act. Suggestions were  made
that Messrs. Armstrong and Seyler, of
The Canadian Grocer, would be all
right, or Col. John I. Davidson and
Jno. Sloan. The babies are bound to

have the best men the country can af-
ford.

KINGSTON.

As 1 write the rain drops are falling
fast. We have been looking for rain
for weeks and the predictions of poor
crops were discussed on the market by
all interested. One farmer said horses
would be sold for a song if timothy did
not get a drink soon. The prospeects for
hay were indeed very bad, but the pre-
sent rains will smooth matters and re-
sults will be changed.

The change in the weather condition
means more change to jingle in the mer-
chants’ and farmers’ pockets, and after
all, the great healing liniment to cure
financial eramps is cash—ready eash—
cash on the spot. Yes, cash is king, and
long may he reign.

Grant Pyke, owner of St. Lawrence
fruit farm, Wolfe Island, reports a erop
of the finest strawberries yet seen in
Canada. He grades his fruit 1st, 2nd
and 3rd, and uses colored cards—red,
white and blue. His erates hold 72
boxes. The erates are all painted red.
Grant Pyke is, in my mind, the king
of strawberry growers, and his system is
lirst-class.

The soldiers at the Barriefield eamp
were fortunate this year in eseaping
rain, which as a rule, makes it very
unceomfortable for them, some never hav-
ing slept out of doors before. Capt.
Wawa had charge of the food distribut-
ing barn and was partiecular to see that
everything was good, and 16 ounces
to the pound. I think he wanted
0.K., how-

17.  Everything was

ever, and James Crawford, the . groecer,
put the profits he made on camp supplies

in his vest pocket. After the camp
broke up, potatoes, eggs and all farm
produce dropped in price. It is wonder-
tul what a big hole is made in stocks
when a few thousand hungry men sit
down three times a day for three weeks
and fill up. Robt. Pollitt, storeman for

Robertson, Nicolls & Co., went back to

his old trade for a short time and

superintended the making of bread for
the soldiers, and he satisfied everyone.

The bread was light, sweet and of good

shape. The fires in the large arched

stone ovens had a cheerful look about
them. After the fires got low the pans
of bread were put in and baked.

Of all the travelers that come and go
no one receives a heartier welecome and
hand-shake than Armstrong, of Warren
Co., Toronto. I don’t know whether he
has studied mind-reading or not, but he
seems to know just what you are low in.
You know. many grocers start off with
I’'m full up with your line; don’t need
anything this time. Most travelers look
sad, say good-bye, grab their grips and
get. Armstrong don’t. If he thinks you
are bilious he tells you he will be arouni
in the morning and leaves a sample of
Darjeeling for you to try for tea.

Rees Bros. expect to handle 40 cars
bananas this summer. One car lately
was almost a total loss—got heated. It
was a hard blow, but Ed. don’t stop to
cery over spilt whisky. He goes on as
if nothing happened. He is one of the
fairest dealing men in the fruit husiness.

The picture of Frank D. Cockburn
in the spring and export number of The
Grocer was a good one. Frank is known
and well-thought-of, from Kingston to
the Orient. What a look of ccmfort he
has in that picture. Yes, he is all right,
like {lie soap he sells.

Can any one tell me if gas is a success
in heating furnaces in winter, taking
into eonsideration the work and nuisance
of ashes, sifting, and dirt in handling
coal. How nice it would be to turn on
the gas instead of the present system.
Some one who knows tell us all about
it before next winter.

Say, brother grocer, going to take a
few holidays in the woods where you for-
get all about tea and sugar, ete., or will
you wait till you are run down like an
eight-day clock and the doctor tells you
to strike out for a health resort and
wateh yourself and to make your will
before you go and leave your ecash
register to some one in case you fail to
come back? Better take the holidays, I
guess. It’s cheaper in the end and it’s
a bargain.

LONDON.

The peanut and fruit vendors are not
going to passively submit to being side-
tracked, as proposed by the Retail Gro-
cers’ Association. To evade the new
area prescribed by the city council, two
of the push-cart men have taken out
peddlar’s licenses, their object being to
¢ll and deliver their wares with horse

1 wagon on any city street, regard-
less of the grocers’ petition, which spe-
cially referred to push-carts. One of the
men said he was going to sell popcorn
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rom a wagon, and the other expressed
his intention of selling peanuts as well.
It is, therefore, likely, if this plan is
found to work satisfactorily, that all or
most of the peanut vendors will apply
for peddlars’ licenses when their push-

cart privileges expire. The license fee
would thus be doubled, being $30, in-
stead of $15, the amount being pald by
them in the past. The men who have
already paid their peddlar’s license fee
declare that in time they will carry
quite a variety of fruits and other
delicacies, as their licenses permit them

to sell almost anything, and with a
horse they will be able to thoroughly
cover the city. The enterprising street
vendors, who certainly seem to be a re-
sourceful lot, say they are determined
not to be hampered by the grocers, for
whom they have developed a hearty dis-
like. The chaizman of the license
committee of the city council, however,
has gone thoroughly over the by-laws
and declares that the men who have
taken out peddlar’s licenses have played
a joke on themselves. The by-law says
that peanuts, etc., shall not be sold
from any basket, pushcart, wagon or
other vehicle within the prescribed area,
which includes all the business streets
of London. The men who have the li-
censes for horses and wagons may now
sell on streets not within the area, but
nowhere else in this city. It is a pretty
little game that is being played, with
the odds strongly against the street
vendors.

Brokers report business fair, with not
much change in prices. New ecurrants
are offering, but no sales. Buyers are
looking for lower prices. Advices from
patrons received to-day report heavy
rains, but no damage to vines, and the
crop prospects are to all appearances
good, every indication pointing to a
large yield. Denia onions are also of-
fering, prices being higher this season
than they were last. Teas keep about
the same; sugars steady and market
stiff. The market for canned goods is
stagnant, and the indications are that
canners will have a lot left over. A
local broker was offered one thousand
cans a few days ago by an independent
canner at 25 cents per case less than
the combine price. Shelled peas are now
coming into the local market, which
emphasizes the impression that canners
will be unable to sell all the ‘““put up”
vegetables they have in stock. Travelers
report business fair during the past
week.

Now we are told that signs point to
a light strawberry crop, a disappoint-
ing change appearing within the last few
weeks. ‘“The bees failed to carry the
pollen,” says one grower. The weather
early in the year was cold and this con-
dition continued so far into the spring
that the bees were prevented from ap-
pearing out of doors to do their work.
Another report is that frost was the
cause, the plants having been seriously
damaged through the winter. Meantime
the berries are coming into market and
are retailing at from fifteen to eighteen
cents per box.

T. A. Rowat & Co., the Dundas
Street grocers, are opening up a branech
store in South London, on the northeast
corner of Wortley Road and Craig St.
The new store will be up-to-date in
every respect and in keeping with the
down town establishment which is one
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of the most complete and attractive in
London.

The committee of the Grocers’ As-
sociation is in Toronto to-day making
arrangements for the forthcoming ex-
cursion to that city, the date of which
will be announced on the return of the

committee.

Gorman, Eeckert & Co. have com-
menced moving into their new premises
in the east end. Moving operations will
be conducted by slow degrees, so as to
interfere as little as possible with busi-
ness, and it will take probably a month
before they are regularly settled in their
new home. The big canning factory in
connection with the new establishment
is nearly completed and the machinery
is now being placed in position. As soon
as Gorman, Eckert & Co. move out of
their old premises, Laird, Kerrigan &
Co., who have purchased the place, will
move in.

PETERBOROUGH.

The first half-holiday this summer was
enjoyed by the clerks Thursday after-
noon., Most of the stores in the city
have decided to close on their own re-
sponsibility. There has been no peti-
tion and no understanding among the
merchants. Ior the past two years the
clerks always petitioned their employers
for a half-holiday, and they got it. The
merchants found that the scheme
worked very satisfactorily and this
year granted the half-holiday without
any petition. The grocery stores, how-
ever, for the most part, remained open,
although only a portion of the staff
were working. The other half was on a
holiday. On Thursday the eclerks who
were free put in the afternon in vari-
ous ways. Some went on the steamer
Otonabee to Idyll Wyld, while others
went down the river in sinall boats, and
others went driving or loafed in the
park. They all thoroughly enjoyed
themselves and returned to work feeling
much better.

The tourist season on the Kawartha
lLiakes is now in full swing. On the
lioliday many families moved from this
and other cities to the cottages on the
rocky islands of the lakes, where the
cool breezes and the sweet aroma of
pine and cedar trees fills one with nerve,
vigor and energy. The population of the
Kawartha Lakes distriet during July
and August is elose on to three thous-
sand souls, although during the season
about ten thousand people spend a week
or more up there. To feed all these
people is a great problem, and one
would be surprised at the quantity of
‘{uff that is consumed. To those who
ilave never been at a healthy summer
resort it would seem that fish would
form a greater part of the daily menu
card. At Kawarthadom the fishing is
‘plendid, and large numbers of bass
and lunge are daily taken from the
waters.| But fish, at this resort, is only
2 side line. On the table every day will
be found two or three kinds of meat,
spring lamb being a favorite, and all
kinds of garden vegBtables, fresh fruits
and delicacies of all kinds.

At Stoney Lake, the most thickly
populated seetion of the great chain,
there are four or five good sized stores,
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including one at MeCracken’s, Viameda,
Crow’s Landing and Juniper Island, be-
sides the stores at Young’s Point, Lake-
field and Burleigh Falls. These stands
all have two or more persons engaged,
and they are kept hustling. In addi-
tion, there are two supply boats which
call at every island daily, with both
eroceries and fresh meat, butier, eggs,
poultry, milk and garden vegetables.
The wholesale grocers in the city get
a very large share of the trade, and
every day the steamers leaving Stoney
l.ake have a small cargo. Practically
all of the fresh fruits are shipped from
here, and the wholesale men say they
would not lose that end of their trade
for a god deal. It means thousands of
dollars to them.

During the past few years the tour-
ist business has shifted considerably. It
was not long ago that the retail gro-
cers of Peterboro did a big business up
the lakes. The cottagers passing
through, and those who lived here, usu-
ally took a heavy stock of staple gro-
ceries up with them. But now the stores
on the lakes ecarry nearly everything,
and especially the seasonable goods, and
they keep the prices very reasonable,
so that the ecity stores cannot compete
with them.

Sinece the appearance in The Grocer
of the letter on ‘‘Retail Groeers not
Advertising’’ there has been a lot of
discussion among the grocers here. Sev-
eral merchants were seen by your cor-
respondent, and he found that there
were no two opinions exactly the same.
One man, who has not been in business
very long, was very strongly opvosed
to the article. He argued that grocers
did not need to advertise and that they
could not afford to anyway. He also
expressed himself very strongly in refer-
ence to the statements that the grocers
were being driven from the centre of
the city and that the stores in the resi-
dential districts were doing the bulk of
the trade. He thought the downtown
men should take exception to that, and
wanted some one to write to The Gro-
cer about it. As a matter of fact, dur-
ing the past year at least four grocery
stores have gone out of business on
George street, while only one has been
started. In the residential section five
or six new stores have been opened or
the premises of old ones have been
greatly enlarged and none have gone
out of business. Another grocer, on
George street, who has been in business
for many years, agreed with the letter
referred to, and frankly admitted that
there was much truth in it. He has for
a long time been trying to get his part-
ner to consent to an advertising eam-
paign, and hopes to soon get his way.
He believes that there is money to be
made out of it, and he has a good plan
already formed. If he starts the ball
rolling others will soon see where the
profits come in and they will follow
suit. The chief point about advertis-
ing is to first get the goods, then tell
the people about it in a convincing way.
but, above all things, tell the plain
truth.
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WOODSTOCK.

Angus Rose, a well-known local egg
dealer, who annually handles hundreds
of thousands of dozens, gives as his
opinion that the price of eggs is almost
sure to advance, in the near future. The
market is not very encouraging, he
says. Local prices are so high that the
IEnglish market is closed to Canadian
shippers, the storage houses are filled,
and the gather is not yet half in. But
the surest indication, he says, of a bad
market is the refusal of the Montreal
and Toronto houses to buy seconds. The
result, he thinks, will inevitably be a
tumble in the prices. ‘‘For the past few
years, the British shipments have been
gradually growing less,” he said. ‘‘This
year, so far as 1 have learned, not a
single contract with a British firm has
been received. A letter from a Scotch
house curtly states that the price is too
high, and that Danish eggs could be se-
cured much cheaper. As soon as the
Canadian price became anywhere near
reasonable, then it is said, an ofier
might be considered. In consequence,
Canadian eggs are being stored, but the
storehouses are full now.”

Mr. Rose said the buying on the local
market was made more interesting by
the fact of the keen and unprecedented
competition of Toronto firms, which are
continually buying on the local market,
in large quantities, and holding the price
up. A drop of a cent a dozen was re-
cently made, however, and further drops
may take place at any time. Winnipeg
dealers have been threatening to ship in
United States eggs, claiming that they
could do this, and then undersell Cana-
dian eggs. Little danger, though, is
feared from this source, owing to the
inferior quality of the eggs and the
method of packing. The whole situation,
however, he said, was such that con-
certed action should be taken by all the
cgg men, to relieve the congestion that
now exists, and threatens to become
more serious as the gathering proceeds.

* L d
£

A week from to-morrow, Woodstock
merchants will observe the first of the
weekly half-holidays they have decided
to observe during the months of July
and August. The holiday was not held
this week, because all Monday, (Domin-
ion day) the stores were closed. All
branches have agreed to observe the
holiday, though some held out for a con-
siderable time, but gradually they suc-
cumbed to the clear reasoning and un-
breakable logic of the promoters of the
scheme, and affixed their names to the
petitions. It is probable that programs
and excursions will be arranged for
some of the afternoons.

* . *

The shipping of cheese, which has not
been properly cured, is considered by
one cheese buyer, with whom your cor-
respondent was talking the other day,
to be one of the great dangers facing
the dairy industry in Canada. Some
boards in eastern Ontario have passed
resolutions binding its members not to
ship any cheese until it has been on the
shelf curing at least two weeks, and he
thought this plan should be adopted by
the Woodstock cheese board. He also
spoke of the necessity of iced cars for
the transportation of the cheese. Dur-
ing this spring, western Ontario has

(Continued on Page 47.)
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this season will be merely nominal.
Under the new regulations oysters may
not be taken before April 1st, and the
prevalence of ice this year previous to
that date was such as to prevent
oyster fishing. Alter October 1st, the
new opening date, the weather is usual-
ly too stormy to permit of extensive
operations being carried on.

The extension of the close season
should have the desired effect of putting
the oyster beds on a stronger footing.
The five months during which fishing is
now permitted might almost as well
Lave been included for this season at
any rate among the other seven for all
the difference it will make in the de-
pletion of the growth. Notwithstanding
the apparent severity of this measure
upon the fishermen, the Government is
to be congratulated upon having at
last adopted the only means of  pre-
venting what would, at the present
rate of consumption, eventually have re-
sulted in the extinction of the fishing
industry, second in importance in the
Island Province. Lobsters have a long
lead, the value in the latest statistics
issued being for the year over $500,000,
while oysters come second at $&8,000.

ENCLOSURES IN LETTERS.

When writing letters or sending out
circular letters, retailers should not for-
gel that a two-cent stamp will carry
one ounce through the mails. A neatly-
arranged little booklet or folder, snap-
pily written and, whenever possible,
snappily illustrated, should invariably
be enclosed in all business correspon-
dence. The better looking the booklet,
the more readers it has.

It must not be forgotten that money
spent in this way is an investment sure
of results, if it is properly conducted.
You don’t buy your general stock in a
hap-hazard way—you consider well be-
fore placing an order for goods—and the
same amount of business discretion
should be used in buying advertising.

Booklet advertising is only  useful
among a certain tasteful class of peo-
ple, who like to be approached in an
artistic manner. Thé bargain sale
dodger rarely appeals to this class.
What they like to read in the shape of
advertising  literature is something
which pleases their artistic sensibility.
Goods dealt in by the hardwareman lend
themselves readily to practical circulars
to housewives. This should be continu-
ally taken advantage of and should form
a part of his business plans for every
month.

See your local printer and get his ad-
vice and aid in getting up some circu-
lars in connection with your newspaper
advertising.
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CANADIAN MANUFACTURES.

The growth of manufacturing in-
dustry in Canada in the last five years
is as remarkable as the growth in trade.
The total is now $712,665,000, an in-
crease of $231,611,000 over the total of
1901, or nearly fifty per cent. In the
ten years from 1891 to 1901 the increase
was thirty per cent. The increase in
the former period was eleven millions
a vear; the increase in the latter period
was nearly forty-eight millions a year.

Another noteworthy faet is that the
increase is general all over Canada.
British Columbia and Manitoba have
more than doubled their produet in the
five years. Ontario leads with about
half the total product, and Quebec
comes next with nearly a third. Mon-
treal is still the leading manufacturing
city, with nearly a hundred millions.
Toronto is a good second with $84,689,-
000, and is advancing relatively faster
than its big rival. Many other Ontario
cities and towns make a good showing.
Hamilton is the third manufacturing
town in the Dominion; London is fifth,
and Peterboro sixth, and in many other
places the product runs into millions.
The general distribution of manufactur-
ing over Ontario is shown by the fact
that even with Toronto and Hamilton
omitted the provinece would remain in
the first place. But almost every part
of the Dominion seems to be adapted
for manufacturing, and especially may
we expeet a great development of in-
dustry in British Columbia.

The increase in manufacturing indus-
try has been accompanied by a very
great inerease in imports under a
moderate tariff. The country has been
enjoying remarkable prosperity, and the
people have been buying freely both
imported and domestic products. While
this eondition exists, radical changes in
the tariff are not to be expected.

ENCOURAGE TOURIST TRAVEL.

Estimating that one hundred thousand
tourists visited Canada last year—and
this is a conservative estimate, as more
than half that number visited the Mus-
koka district alone—it is evident that
our country offers great possibilities for
development in this direction.

It can safely be assumed that each
visitor spent at least $50, while some
spent ten times that amount. Consider
what this means, not only to the rail-
way and boat transportation companies,
but to the hardwaremen who supplied the
rifles, fishing tackle, sporting goods, cut-
lery, builders’ hardware, etc.; to the
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grocers who supplied the hotels and
boarding houses with foodstufis ; to the
dry goods and clothing merchants, who
supplied the wearing apparel ; to the
booksellers, who supplied the magazines
and other reading matter, and to other
classes in the community, every one of
which benefited by the exchange ol
money and increase in trade.

The example of the Tourist Associa-
tions of Vancouver, Victoria, St. John
and other places, and the western
Boards of Trade, which have encouraged
tourist travel, can to advantage be fol-
lowed in every section of Canada.

Merchants throughout the country
should take energetic steps to support
the railways in developing this tourist
business. Few towns have not somec
summer attractions which they could
make known to the public. Wherever a
share of this transient business has not
been had in the past, the retail mer-
chants of the towns should get together
and devise means of attracting it. The
benefit to e derived from it is both di-
rect and 1nulrect. In the first place
tourists are liberal in their purchases
and they pay ready cash. They come,
too, at a time when ordinary business
is rather dull, so that trade from an out-
side source is all the more desirable. In-
directly merchants reap a great harvest
from the fact that this large amount of
money is left in the country. Somebody
is getting it and every merchant will
benefit eventually.

Much credit is due to the Grand Trunk,
the Intercolonial and the Canadian Pa-
cific railways for their success in inter-
esting Americans in the beauty spots of
Canada. They have brought much money
into the country and have aided mater-
ially in its development. Organization
among merchants in seconding these en-
deavors should be undertaken at once
so that the coming summer will exceed
all previous ones in the number of visi-
tors.

BUILDING UP A CITY.

A great deal has been printed of late
about enterprising eities whose mer-
chants have raised funds for advertis-
ing to promote the growth of population
and industries, but comparatively little
has been said as to results. This is be-
cause the co-operative municipal adver-
tising plan is a ecomparatively recent de-
velopment, and in many cases has not
had time for a fair trial. An interest-
ing report, however, eomes from Dallas,
Texas. In seventeen months advertis-
ing has located in that city. fifteen new
industrial enterprises; the bank deposits
have increased from eighteen to twenty-
two millions, and postoffice receipts
twenty-three per eent. The Dallas ex-
periment is a marked success, and the
publicity bureau is to be made a per-
manent institution. There is no con-
structive undertaking too difficult for
intelligently directed advertising.
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CO-OPERATION

Wednesday morning before the
Retail Merchants’ Convention
at Hamilton by John C. Green, |
Secretary National Association |
of Retail Grocers of the United |
States. ‘

f
Text of an address delivered '

Mr. Chairman and Gentlemen of the
Convention ;

I assure you it afiords me the greatest
pleasure to be permitted to appear here
to-day and talk to you on the necessity
of organization.

As 1 look into your faces and know
with what expectauncy you have antici-
pated this meeting, the question comes
to me as to how best can I present to
vou the good things that will come out
of organization and to make you sec
them as 1 know them myseli from my
vears of practical experience. That there
is a great change taking place in the
business world to-day we all realize.
That new methods are being thought
out, new conditions springing into ex-
istence, large corporations being organ-
ized for sell protection, and great trusts
being formed to control every situation
in the world.

The retail interests have been slow to
awaken to conditions as they exist. We
are confronted by new conditions and
problems which must be met and solved.
Many of them of such magnitude as the
individual cannot cope with, and can be
brought to a successful issue through
associated efiort only.

Loyalty the Basis.

Iere lies the strength and beneflit of
the association, but the measure oi our
strength and the benefit and the success
of it depends entirely on the loyalty of
our members.

Co-operation, gentlemen, is the key-
note to-day in business of every kind.
Men in all branches form themselves in-
to bodies for the purpose of mutual p1ro-
tection, and where this is done, the pur-
pose is laudable and successful.

We should not relax in our eiiorts to
confine distribution of goods of all kinds
to the retail trade, and not have 1t di-
verted into other channels to re made
leaders of.

1 would recommend that more de-
termined efiorts be made, that we may
be more largely represented in legisla-
tive affairs by men of commercial train-
ing, and I would urge, that more per-
sistent eflorts be made towards the or-
ganization of local associations in the
cities and towns.

The perfection of the idea that we
are in business for a living and not to
kill off our cempetitors, fills us with
a spirit of friendship and good wiil to-
wards our competitors, join hands and
help one another, instead of destroying.

Should Work Together.

Those of us who have studied, and are
familiar with the situation as it cxists,
believe that the future welfare of 1hle
retailers everywhere demand 1hat they
be thoroughly organized. That the re-
railers should work in conjunction with
the jobbers and manufacturers. That
there should be a feeling of iriendliness
and co-operation between these two
larger interests.

Without our organization we are pow-
crless. No matter what the influence of
the individual may be, that iniluence is
shorn of its strength when not cu-cper-
ating with each other, but throush our
organization and our united foices we
expect to be able to accomplish almost
anything undertaken for the benefit of
the retailer.

Every man wants to, and does, exert
influence, but the concerted acticn of a
well  organized body of men, will, if
wisely directed, make for ihe Lest order
of influence, and attain the maximum of
power.

Dominant Idea for a Decade.

Organization, in the sphere of busi-
ness, has been the dominant iuea  for
the last decade. By and through it
wonderful accomplishments have  been
made. Many of the so-called ‘rusts have
reached the zenith of their strength and
prosperity within this period, and while
1t is a debatable question as to whether
or not some of them are against the
public welfare, yet they nevertheless of-
fer an indisputable evidence of the ecfiect
of concentrated efiort and purpose.

In electing men to represent us in
legislative affairs we should be satisfied
that they are friendly to our interests.
It is much easier to get a promise of
support to any measure that is of in-
terest to you when a candidate is seck-
ing your support than at any other
time.

We have been negligent. We have al-
lowed men to pass laws detrimental to
our interests, while we have been care-
less and apathetic.

All Felt Competition.

We have, no doubt, all of us felt the
cfiects of unjust and unnecessary com-
petition, and yet competition, to a cer-
tain extent, is the life of trade. With-
out it we are apt to grow selfish and
arbitrary. It is a spur to urge us on
Lo energetic application to business,
and without it, I fear some of us would
languish and die. Let me say right here
that nine times out of ten you are your
worst competitor.

Human nature is not perfect, neither
are all merchants absolutely truthful,
but it is a known fact that the mer-
chant whose business methods are far
from the ideal becomes a better and
more reliable merchant when he has
ioined the association. So that through
the association we expect to better our
conditions along these lines.

It is possible for us by working upon
broader principles and along generous
and helpful lines to break down preju-
dice and build up friendship, without
abating one whit our efiorts to secure
business and made profit.

At Consumers’ Dictation.

For years the retailer has had practi-
cally nothing to say in regard to how
he should conduct his affairs. The con-
sumer dictating entirely his methods,
never considering the cost.
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Things are gradually being changed,
s0 that now the merchant, through his
organization, has begun to realize that
he and not the consumer should manage
his affairs. New methods are being in-
stalled, certain hours for delivery, cer-
tain days for collecting, and numerous
other improvements have been brought
about, all through the co-operation and
exchanging of ideas of the merchants of
the different associations. {

1t is but a short time since it was
almost considered a crime to ask a man
to pay his account, and more so to in-
quire into his credit.

We have almost outlived this condi-
tion, but unfortunately there is enough
leit to make it uncomfortable.

Extending Credits.

The benefits of extending credits are
limited. The retail merchant, wishing
to help along his honest customer, is
often led into extending an unlimited
amount of credit.

The very fact that he is doing this
makes him more lenient with the man
who is not so worthy.

The conclusion reached is that the re-
tailer would be a great deal more as-
sistance to the honest man if he would
limit his credit.

The free granting of credit makes the
consumer careless in his payments. It
many times turns out to be a curse,
rather than a benciit, to the person who
has been thus favored by the merchant.

In the rush to increase sales how eas-
ily we forget the practical lessons that
arce daily brought to our notice.

Every retailer who has had an ex-
tended experience has been told by
hard-up debtors that it would have been
better for them both—in reputation and
pocket-book—if the merchant had not
been so lenient and had insisted upon
prompt payment of the obligation when
due.

Thus the intended assistance turns
out to be a blight and the merchant re-
:cives the blame for the condition. How
rue !

Organization Power for Good.

We must realize that one merchant
can do little towards reforming existing
evils, but a united organization can ac-
complish much.

Our association if used rightly and as
it is intended, is a power for good that
cannot be over-estimated. We do not
seek to cripple an unfortunate, but we
do seek to protect our members from
the ever present ‘‘dead beat.”” We do
not wish to throttle legitimate com-
petition, but we do wage merciless war
against unmercantile methods engaged
in for the purpose of attracting trade.

We do not ask the jobber to cease ex-
tending credit, but we do ask him to
see that the credit extended is not used
to cut prices and demoralize trade.

Wholesalers and Retailers.

1 have always advocated the closest
co-operation between wholesalers and
retailers. By so doing, we strengthen
our position, and working in co-opera-
tion, can accomplish much for the bene-
fit of both.

It may mean a willingness on the part
of both to give up a little of what he is
pleased to call his rights. It may mean
that each must recognize the existence
of the other and a willingness on the
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part of both in buying and selling to
remain in his own sphere of action.

We ourselves must do our part in
this co-operation to the extent  that
they may feel that this co-operation is
justifiable and of benefit to both.

Let us strangle the old quotation that
“(Competition is the life of trade,”” and
let us place in its stead that musically
sounding word, ‘‘Co-operatidn.”

Every retail dealer in the city should
co-operate with his neighbor. Every
wholesale dealer should see it to his ad-
vantage to co-operate with the retail
interest.

How much can be done jointly by the
wholesaler and retailer to combat the
evils that confront us, we little realize,
but I am sure that a co-operation of
these interests will form a protection
and benefit to all concerned.

Public Opinion.

How often we are influenced by what
other people think!

‘“What will other people think?%’’
This, the most cowardly phrase in use
in society, is a question which everyone
is asking himself.

So great a factor has Public Opinion
hecome, that it has set itself up as an
idol, the modern juggernaut, at the feet
of which kneel pride and ambition, in
cringing attitudes. It is not the strong
man who is affected by public opinion.
It is the weak man, the man whose
cvery act is prompted by what other
people will think. He has no mind of
his own. His whole life is moulded by
what somebody else will think. When
he speaks one knows that some influ-
ence is behind his words. He is like
clay in the hands of the sculptor.

It has been said, that the ogre, Pub-
lic Opinion, slays more originality and
individuality than all the barbarous su-
perstitious codes together.

We look at life through a borrowed
mirror, in which we see, not our own
image, but that of Public Opinion, an
image of shameful hypoericy, which
permeates our whole being, the very at-
mosphere in which we live, walk and
move. Why should we be entrapped
and ensnared by this false glitter of
his image when, from another mirror,
clear as erystal, shines another image,
which, perhaps, not so splendid, is the
only true image, our own opinion of our-
selves.

Mind One’s Own Business.

If we should pay more strict atten-
tion to our own business affairs, think
less of what other merchants may be
doing, use our own individuality instead
of copying after someone else, many of
us would be more successful men than
would indicate at the present time.

Individuality, in faect, is the root of
sueceess.

The cultivation of individuality will
bring out the very best that is in us,
and many prosperous men would never
have attained the position they have
done had they not cultivated individu-
ality. It is not conducive to the best
results to follow in other’s footsteps
and copy other persons’ methods.

The greatest monument that any man
can rear for himself, or leave to mark
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the place that he has filled in the
world, is that in his time, in the age
and generation in which he lived, he
made the most of his opportunities.
That, econsidering his environment, as
lie was given to see the right, he did
the best he could. So let it be with us.

We seek the co-operation of the manu-
facturer and jobber. We seek their
moral influence, believing that by co-
operation of all interests we shall be
able to bring about conditions in the
trade that will be a benefit to all con-
cerned.

But, while we seek this eo-operation
from a moral standpoint, let us from a
finaneial standpoint be independent of
all other influences.

I do not advise an independence of
antagonism, but an independence of co-
operation, where each—manufacturer,
jobber and retailer—in his own sphere,
can work out the different problems and
solve them to the advantage of all.

The independence we seek is that
kind of independence which creates and
fosters idealism, out of which springs
friendship, manliness, charity, and of
which the whole business fraternity is
cemented into one great brotherhood.

The Watchword.

Co-operation should be our watch-
word, and as one of our exchanges
would say:

“‘Organization is the vehicle of co-
operation. It may be either the slow,
lumbering waggon, drawn by a jaded
voke of oxen, or it may be the forty
horse power automobile, moving with
the swift flight of the strong pinions of
the eagle. It is up to you to choose
which it shall be. If you go into it
with zeal and determination to make
your work succeed, you will be travel-
ing in the automobile.”’

The spirit of co-operation is a diffi-
cult thing to define. It is that inde-
finable something that encourages men
to achieve higher ideals and higher
planes of conducting their business. It
leads them on to the earning of more
dollars through the medium of their
business. It makes friends of enemies.
It lightens the trials and tribulations
of business life.

The co-operation of its members
through the association is bringing men
and interests in harmonious unison as
they have never been brought before.
It is raising the activities of mankind
to a loftier and more successful plane
than has ever been known, and is de-
stined to accomplish wonderful results.

Fraternal Units.

Through our association men are
brought together in fraternal units, thus
spreading that ‘‘Peace on earth, good
will to men’’ which, by ruinous compe-
tition that goaded on man against his
fellow man, in incessant economical
strides, made the observance of that
noble precept well night impossible.

- Then let us realize that we are de-
pendent one on the other, and put forth
every effort to bring into each mind the
spirit of co-operation, each giving to
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each that sympathy that will cement
us into one great brotherhood.

Let us concentrate our energies, fight
for that which we think is right, and
victory will erown our efforts.

Great Humanizing Movement.

It is a satisfaction to know that
through our organization we are doing
our part in the great humanizing move-
ment of the world, that movement which
proclaims the universal brotherhood of
man, and because of which the world
grows better and the individual man
feels sympathy for his fellow man and
wishes to exercise it.

God has not endowed us all with the
same quick-acting, far-seeing brain, and
if it is your fortune to be better blessed
than some other one, let it be your
pleasure as well as your duty to bring
him into fellowship, realizing that you
can better protect your own business by
taking care of his.

I glory in the power, the influence and
the strength of our organization, but
with that power, influence and strength
comes a great responsibility.

If three or four earnest workers in
an organization can accomplish so mueh,
how mueh more can we accomplish as
a united organization. In organization
we are strong, and in our strength we
can demand and receive respectful at-
tention.

May its strength be used to promote
its welfare.

May its influence be felt everywhere,
and its object be attained by creating
a brotherly friendship.
~ Then we shall have no premium giv-
ing.

Petty jealousies will be a thing un-
known.

The trading stamp will be relegated to
Hades.

And so it shall be with all that is
detrimental and opposite to good, clean,
business methods.

May the Great Ruler of the universe
give us wisdom in our deliberations.

Let our minds be filled with the spirit
of organization.

Let us believe that everyone working
in his own independent way is doing so
with an honest purpose.

Let us arise above the petty annoy-
onces that place themselves in our path-
way.

Let us sacrifice everything for the
success of our organization.

Let us be filled with the spirit of
charity.

Let us be true to ourselves.

Let us, above all things, be true to
our organization.

Let me throw across this platform a
banner with these words, so that they
may guide you in all your delibera-
tions: “‘Organization, Association,
Friendship, Oneness of Purpose.’’
The retailers’ organization for the re-
tailer, dominated by him and sustained
bv him. Then shall we be triumphant in
all we undertake.
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Markets and Market Notes

QUEBEC MARKETS
POINTERS:
Canned Lobsters—Very firm.
Prunes—Stocks very low.
Tapioca—Advanced.
Salmon—Very firm.

Montreal, July 2, 1907.

The state of business is very satis-
factory, taking into eonsideration the
season. There 1s a good demand for
fruits of all kinds, also quite a feeling
for canned goods. The demand for
canned salmon is active, in antieipation
of higher figures on the new pack. On
peas the demand is improving. Molas-
ses is still selling steadily at firm prices.
Hams, bacon and sugar are rather quiet.
A reduction of one-quarter cent on pure
lard was made. Camphor has been re-
duced from $2 to $1.80. Ameriecan fat-
back pork has been reduced in price to
$21.25 and $24. Tapioea advanced one-
half cent, bringing same now to 9 and
10¢.

SUGAR — The demand at present is
fair. The raw sugar market, while
rather strong last week, shows slight
reactions at present. Nominal prices
prevail. '

IR T~ -5 550 s hsaconesos sonspiansssas paue
. -bbls.
S o
Paris lump, boxes, 100 1bs
i O o Tbe
o “ 98 lbe
Extra ground, bbls ....
“ “ " 50-1b. boxes.,
s “  95]b. boxes..
Powdered, bbls. ............
o 50-1b. boxes.... .
PROMIR  .....cicoinaes
Bright coffee
No. 3yellow...
No.2™ “ ...
No.1 ' bbls
No.1 * bags....
SYRUPS AND MOLASSES — Busi-
ness is practically elosed from the is-
land. The demand for molasses has
heen very good. The arrivals so far
have been all distributed, and goods to
arrive in July, in some cases, are all
sold up. Prices remain unchanged.
Syrups are quiet.

Barbadoes, in puncheons

“m‘n*&*um»mom»-ug
GoBBEL83ESEREUNERS

029 0313
0 30}

“ “

334
" in barrels. ... ... s 0313 0 33}

" in half-barrels S 34
New Orleans .... 022 035
ti, P R AR S SRR S SRR e 30
Porto Rico ...... 0 40
Corn syrups, bbls 003
e 3—bbls 013

- -bbls .. LIRS S 0 03;

o 383 1b pails L 16

o 251b pails........... 115
Cases, 21D tins, 2 d 25
w 51b. * 58

®r b, | 50

pes | R . 45
TEA — Advices just received from

Japan quotes better grades 2 to 2ie.
and lower grades 23 to 3e. advance in
price over figures ruling a year ago.
Crops are much shorter than last year,
with a large home econsumption. In
Ceylons and Indians, there is nothing
worthy of mention.

.02 038

068 017 02

Pekoe Souchongs 015 020

ey ol o
ylon greens— Young Hyso!

Hysons 018 02

Gunpo e 017 019

China xreens—Pinqauey gunpowder, low grade..0 11 019

5 2 pea I ..019 022

a % pinhead... 030 035

COFFEE — Not very much change
in the market. Brazil coffees easier.
The demand is medium with prices firm.

012 020
018 030
019 025

. 008 008}
011

gas

1 bo
Roasted and ground 20 per cent. additional.

DRIED FRUITS — Latest ‘mail re-
ports, in valencia raisins, from Ma-
hiques, Domenech & Co., Denia, Spain,
announce the continuance of favorable
weather in the raisin distriet, and, as
the erop has now sueccessfully gone
through the eritical fruiting period, it
is estimated the outlook for the eoming
season will equal, if not surpass, that
of 1905, when the total quantity
reached was 27,500 tons, as against an
average of 23,500 tons.

No doubt is entertained as to prices
opening at very reasonable figures, but
the market is not likely to rule as low
as in 1905, one factor alone heing the
low rates of exchange now ruling as
between Spanish and sterling currenecy.

The prune market continues strong.
Since the opening there has been an ad-
vanee of fully 2¢. per lb. Sales have
been made of Santa Clara prunes, 5%
bag basis, f.o.h. coast. There is a very
good demand for goods in stoek, but
goods to arrive are not nearly so brisk,
although market favors buyers. Prices
with the exeeption of prunes, remain
nominal.

Valencia Raisins—
Fine off-stalk, Berlb. ........................ 008 009
Selected, perlb... .009 010
Layers, sees 0310
Dates-

Hallowees. per 1b

Sairs, perlb...... ....

Packages **
California Evaporated Fruits—

Apricots, per Ib

Peaches,

Pears, =

Malaga Raisins—
London "ayers ................
"Oom‘lloiueur C_l}utan Weieisio

}-box..
Royal Buckingham Clusters,” -

box:
**Excelsior Window glusteu s *

Oalifornian Raisins—
Fancy reeded. 1-1b. pkgs ... ........... . 13

Ohoice seeded, 1-1h. %kg = A
Toose Muscatels 3 crown.. e .
2 R RO 05 a2 s oo sansnes save 10
Prunes— f per 1b.

30-408 09

£& &

60-708 . 07%

07

80- 06

%)o.regolm‘ prunes (Italian style), 40-50s 208
n e8 yle), :

24 » 50-60s.... [ 4]

Oregon prunes (French style), 60-70s ... 007

S 6 i ” 90-100s. . 0 01‘

s ” 100-120s . 0 053

sszeg

Amalias e ‘;‘ ....... 33‘5 ggt
RREKAERN . o osaocis sy invsven .
Sultana Raisins—
Bulunnniilnl.Perlb ......... A veeea 0133 015
= . -1b CATtONS ccooeeese.cnnnnons weee 025
Eleme Table Figs—
Six crown, extra fancy, 40-1b. boxes ...... 009
Four crown, fancy, 10-1b. boxes ... . (X4
Three Crowh...cce.coceeecccsces senors 0 08}
Glove boxes, fine quality, per box..... 008
Faucy washed figs, in baskets, per basket 018
% pulledﬂg-,lnboxu,pr i oo 0 2
‘  stuffed figs, e B R 0%

SPICES—The foreign markets this
week are much easier, although quite an
advance in some lines is expected short-
ly. Business continues limited, with a
slight feeling for pickled spice.

Per 1b.
Peppers, black.....cco00ieiennanss csss ssvse .. 016 0%
*  white.. ..08% 03
Ginger, whole . .018 0%
*  Cochin 017 0%
Cloves, whole . 02 03
Cream of tartar 02 033
Allspice ...... 018 018
DU 5s < o o o s oo ovnnionnipinesisscssonvosis ...030 0B
BEANS—The demand continues fair
with priees firm.
Choice prime beans........... 150 156
Soup peas, whole, bag 2 bushel ....... .22 23

RICE AND TAPIOCA—The demand
for rice is fair at present. Prices re-
main unchanged.

Tapioca just now is somewhat diffi-
cult of sale to the wholesalers, owing
to the continued high prices. As a re-
sult wholesalers are buying on hand-to-
mouth principle, looking for a decline
later.

B rice in 10 bag lots......
B rice, less than 10 bags
O Crice, in 10 bag lots .
C Crice in less than 10 31
Tapioca, medium pearl 10
MAPLE PRODUCTS — There is lit-
tle or no demand for these goods, as
fresh and ripe fruit is now in favor.

Prices continue nominal.

Pure maple syrup, bulk, )| SR sessennesses soee 008
Oompoundmplo'symp,p;:rlb ..... secsccesssse sess 005
Pure Townships sugar, perlb.... ...... ...... 007 008

CANNED GOODS

TORONTO.—Consumption in all lines
is heavy, and the general impression is
that the carry-over this year will be
very small, if any. Peas and corn are
still on the market in fair quantities,
and a little pumpkin is also left. Evap-
orated apples and gallon apples are
slightly easier. Sngapore pines are in
strong demand on the spot, with very
low stocks and prices advancing. Sales
for fall delivery have bheen made on a
favorable basis, but yesterday’s cables
from Singapore declined further business
under an advance of 6¢c per doz. French
sardines have hardly any existence on
the market, owing to last year’s short
pack. Good quality Portuguese are also
scarce. The lower grades . are in a
strong position. The shortage in the
pack of English sardines over actual
orders in hand amounts to 50,000 cases,
and there are no available stocks. Sales
have been made for December and Janu-
ary, subject to price at an advance of
1} cents over last year.
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Group No. 1 comprises—

rat,” ‘* Little Ohief,” ‘* Log Cabin,” ‘'Horse-

shoe” and ** Auto " brands, also all private brands.

Grou No. Qoom?

ley, Mbple Leaf,” ‘“Kent”
” le and “Grand River” brands.
Group No 3 comprises—
" "Jubilee." and ' White Rose,”
Group
FRUITS. No. 1
Applu, standard, 3s.......
pnurved,SI e
*  standard, .
Blueberries—
&s,.red, pitted......ccccccnncnncesis ket 2 27%
*  not pitted....... 17

red pi
“ not pxtbed
;'I. bhck pit.tetl.

's, pit
9 l, vhlte, mtm t't' o

Peach

3’s .
Gﬂ.p‘;ia. peeled. .

Gal, pie, DOt PEeled. ....eurrsrierere v 3 T3
Pears—
167
. %02
. 217
o
. 222
2 37
1 32
. 403
34
202}
2 12
= 2 82
orm
Smnpore.l 8, sliced..
2/,%,17!1019
Plums, Damson—
ﬁts.mtlmm
3’s, t syrup
s, heavy
;)"'-.hl;:;yvr;p
, stan
Plums, Lombnd—
28, t syrup..
3|.lightlyrup
z’l,heavyayrnp
2n begey arene. i3
Gal., standard 357
130
145
. 1723
.20
387}
. 1173
200‘
2:32%
's, L. 8. 155
;:-.E. };4!4
s, %
, standard . e
*  solid pack .
Raspberries, —
8, BB iieeiiaaees sinsvesvepsse L TH
2’ M 192‘

ﬂ.heavynmp....,...
28 s pnlened

Gais.
Gals.

solid psck...... . ... ...
VEGETABLE

‘* Lion,

lbrsnda.
roups
No. 2p

105
130
29
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DO =4 BO =3 0O = b
BEREBTH
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l 's, sliced, sugar | -nd blood red

1 02‘{
2's, whole, 0 92%
3's, sliced, o 41 125
3's, whole, = e 115
Beans—
MSOBY DIROAS .o oove coooviosecssssanes e
8 '8, zolden wax. 85
3's o 324
A 30
2 l, refugee or valentine (green). N
B's. T o
Red kidney, 2's 02
e R R 130 274
Corn—
e e S R e Seoeane 09 0 923
BRREBRON OIS 270 o vove oo To s sos voisiovis o 465
Car;ots—

...... ae esescesessessessessccsnsecs oo 0925 0
147% 145
1878 18
097% 095
107 105
A oxtra Ane Eifbed ....ccoviesesicicsicos 1 02‘ 100
2's, standard......... ..084 085
Zs, early June...... o | 97t 095
2's, sweet wrinkled .102 100
2's extra fine sifte L1214 12
Gals., No. 4 .392% 39
Pumpkins, 3's . 095 092%
o Gal. .302 300
Rhubarb—
2's, preserved .12 11%
3s o . 1973 19
Gal,, standard . L+ 271% 2375
3pinach—
2's. 145 142}
1 87{ 185
5 17 517
20 117%
352% 350
Tomatoes—
...................................... 1 097%
3!, all kinds . 1 17Y%
Gals,, all kinds. .. 360

Tomt.o sauce, 1's 50
2' 83
“ “w gl 00
Ohili sauce same as t,omnno sauoce.
Olt.l'\llpl.th;‘s.:“ ..... dnesasshsessvee B Il 2?01
132 00
400
430
. 22
110
14
Salmon, Fraser River SBockeyes—
-1b. Talls, per, doz .............................. 190
-1b. Flat, 195
b, “ 12
ivers inlet......... 170
Northern River Sock 175
Cohoes, per doz.. 13
Humpbacks, -4 s 1
Sardines, French {'s.. 0
“” 25
= 10
“ 27
-
400
00
20
impo: 60
Herﬂnn in tomato sauce, dom tic. 00
mported .. 40
MEATS, ETC.
Beef, gymedh,per'x_loz.... ..... 300
i 9
Chicken, 1's,
Turkey, 1's,
?uck. %:l.
'ongue, 1's
Boup, 28, zi\;let
e 'n.to‘mtt,o
« ggow

Pig's feet, 1’s, boneless ..
l‘ “ l’.. “ %

ONTARIO MARKETS.

POINTERS—

Sugar—Stiffening.

Currants—Very strong.

Canned Goods—Heavy demand.
Potatoes—Dropped again,
Strawberries—Canadians in gpod sup-
ply. : g

‘45

Toronto,

July 4, 1907.
The grocery trade maintains the quiet
level of last week. The improved de-
liveries of berries at a more reasonable
price has had some effect on the sugar
situation, but retailers are still hanging
back, and are apparently determined
not to come in until their own stocks
are practically cleaned up.

An advance of 14 cents per b. has
taken place within thc last three weeks
on medium grades of Japan teas. Or-
ders placed in Japan with prices similar
to the basis of last year, eannot be

filled.  Consequently, most Canadian
importers, who are not in the habit of
giving carte blanche to their corres-
pondents abroad, will have to take
poorer teas and pay more money.

The currant situation is becoming
more interesting every week. A Mont-

real firm recently received a eommunica-
tion from their Patras correspondent
stating that currant prices have ad-
vanced to a point level with the highest
fixed rates of the Retention Co., owing
to the total exhaustion of stocks on the
open market. As a direct consequence
of this all shippers are obliged to buy
prompt goods from the above-mentioned
company. They also state that large
transactions have been closed lately tor
the continental and Awmerican markets.
This year’s erop of eurrants is expected
to exceed that of last year by about
5 per cent.

TIA . —Ceylon green tea is on a basis
of 2¢ per Ib. higher than last year, but
for both leaf and liquor still shows bet-
ter value than Japans in the judgment
of people who are not prejudiced in favor
of the Ceylon product. In black teas,
fine-flavored Ceylons are very scarce.
'he production of the gardens for the
last few months has been of much in-
ferior quality to that produced in the
carlier months of the year. Prices for

stand- ‘t lots are therefore on a high
basis. There seems little prospect of
lower prices from present high basis

for common grades. June, the month of
the greatest production in Ceylon, has
passed without any very great de-
preciation in price, and as the quantity
produced from month to month will be
smaller for some time with the improv-
ed quality, there can be no relief of any
importance in the price of common tea
until it is seen what the production of
Indian during the months of August to
October will effect. One of the chief
factors in the present condition of tea
is the inereased consumption.

COFFEE.—Coffee, so far as the Brazil
product is concerned, is on a low basis,
and with the usual market fluctuations,
is likely to remain so, the most opti-
mistic admitting that no important ad-
vance can take place unless something
unforeseen should affect the prospects of
the new crop. ;

SUGAR.—The market shows some im-
provement over last week. There is in-
creased business passiug, but though
prices are stiffening in other markets,
they have not advanced here yet.

The Journal of Commerce, comment-
ing upon the situation on Tuesday, said:
“The sugar market was steady, and the
tendency was toward a higher range of
values, partly by reason of the attitude
of holders who appeared willing to ker-p
their stocks believing in a steady "im-
provement. A sale of 7,500 bags Cuba
centrifugals was made at 2 15-32c. c. and




f. last half July shipment, basis 95 de-
grees, and another of 6,500 bags mo-
lasses sugar, Cubas, at 1 13-16c., basis
87 degrees, in the same posxtlon The
offers of Saturday were repeated, and
they were at 23 and 2 9-16¢c. c¢. and f.,
basis 95 degrees, for Cuba centrifugals,
last half of July shipment, but buyers
hesitated. The lots were of small pro-
portions, however. The London beet
market was quiet. It closed at 9s. 7d.
July, equal to about 4c. duty paid basis
96 degrees for Cuba centrifugals. With-
drawals in the refined market were good,
and brokers received several discretion-
ary orders, as an early advance to 5c.
is expected, probably after the holiday.
Refiners quote 4.90c. less 1 per cent.
cash for granulated.”

+ uns lumpes, in 50-1b. boxes
v in100-Ib.  *
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No.
No.1
G:unnhmd and yellow, 100-1b. bags 5c. less thanbbls.

MOLASSES—Business is satisfactory
for the time of year. Prices remain un-
changed.
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DRIED FRUITS—The market for
prompt shipment of currants from
Greece is very strong, and comparative-
ly little fruit is available for export.
Under present conditions, sales have
been made to a greater or less extent in
all the consuming countries for new crop
for September and October shipments at
quite half a cent per pound below the
price for prompt shipment. Cables from
Patras to-day advise market for new
crop also strong, with a higher ten-
dency, and only offers of limited quan-
tities, good for 24 hours, are being
made.

The crop of Valencia raisins, though
somewhat late and subject to bad wea-
ther during the spring, promises well
and an average crop is expected. Last
year’s crop was much below the average.
Sultanas, of which there was a short
crop last year, will be in much more
plentiful supply during the coming sea-
son.

Prunee, Santa Clara—
Per lo.
w—llm.ﬁo-lbboxu(llgi ‘o‘i& 80-70s, 50 boxes 0 073 0 078
- ol T 050 251 0'co 3%

Note—35 1b. boxes {c. higher than 50'1b.

o.nuad.udnrunedrods—

Fine | i
Uuol»ned. ;o

THE MARKETS

NUTS—Prospects for all nuts from
Iturope, are not good, and future sales
have been made, generally speaking, at
about 15 to 20 per cent. above the
ures ruling at this time last year.

t::'lng quom on peanuts are fo

50
Apanese Jum!
Virginia

SPICES—Prices continue very firm,
with a tendency in some commodities to
firmer prices.

cooscoccococod
-388383&283&88:5

RICE AND TAPIOCA—Taploca prices
are still away up, with no immediate
prospect of getting back to the old fig-
ures.

..8.53.55?
: 535335887

0
.. 0
0

0

0

0
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BEANS—Prices are unchanged.
Beans, hand picked, per bush
‘" prime No. 1, od

"

HIDES AND WOOL—This is the dull-
est season of the year, but, regarded
from that point of view, trade may be
considered satisfactory. Wools, coming
in more plentifully.

Hides, inspected, COoWs ana steers, g:;

covomo. o
RgERI=: 8

oeco
8E8
O0O0CoooUO™OOOO

ERRERRITRESES

MANITOBA MARKETS

(Market quotations oomct.eguly s mph up to 12 a.m.

Business is reported satisfactory by
the Winnipeg wholesale houses, there
having been a marked revival of confi-
dence and a great increase in aectivity
during the last two months. Country
shipments show a marked 1mprovement

CANNED GOODS — Stocks of sever-
al lines of canned fruits are reported
very low, We quote:

The Canadian Grocer

FRUITS.
Nmf No. 8.28

Apples— :
3's standard, per doz.. B | 19
do: 3474 346

Cherries—
2's, red pitted, per doz. case 241} 2%
2's, red, he yrup, per di 1 194
s, eavy s, k 0z
2's black iy o 23:!

204
- 231} 299
s, hea ru;
Lawtonbe; e:i 4
2's heavy syrup 19 191
Peaches—
g"l yello"v flats
. .

g

230
312

—
]
—

-
-
-3
©
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oo

=
Pkt et etk O 1t 8O

T

et et e

Ras) bsrrlu—
s red, n yrup =
hb k, VY 8, ph ' R
Pmupplen, wbole, b., per case

44 llleedﬂ

“  grated,2

.28 gage

- oW e
BRI

No. 1
Bucco! —
2's

Beets—
whole, =

whole, 3-1b., **
sliced, *

S2000000 83 0N B o

s g
88 ISLR AW T IV=8 B uss

8D

MEATS.
Pork and beans 1's, per doz
. o
Oluk sl lb ph.ln per case. .

“
“

Soups,

B turkey
‘ chicken, per. doz
“  turkey
duck ® &
Don.:.od beef = fl per Case
3 Man. Can. Co. 2lper doz.
Bomboet(llu Oaan. Co. ). g’-. per case

(Ohrkl). h.perdoa
2's, .
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SUGAR — Values have been steady
since the decline noted last week. We
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Whg‘le green |
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Pure mocha
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SYRUPS AND MOLASSES—
8yru "Orowannd 2-1b ti r 3 doz, case .... 235
Ik 5-1b h;h:.' bes rl veou R0
- 2 10-1b tins, per’ B 55
” » 20-1b tins, per " 60
22 # 5 bnml, perlb. . 03'
G ” ugar syrup, per Tb. 03]
Beaver Braud, 21b tinn. per 2 doz case.. 10
SR L g ©
“ g “ 20
Barbadoes molasses in §-bbls, per gal.. 40
New Orleans molasses itz- bbls, per Ib... ga
Porto Rico molasses in §-bbls., per
Blmhmp.in bl. pernl... g
g gal. blm.ewh 25
COFFEE—
1 Rio, IDicesossoncassoncssoncone snne 10
b routndm o B IDocccccsosncnrecnansonsos cone 124
Ground roasted Ri0................ 133
Standard Java in 25-1b. tins, ge ..... 33
Old Govemment Java in 25 1b. tins, per 32
Mocha 32
29
4
- 0
| }.L/,
.03
033
Moch g dJ in 2-lb t.lnu, Ib. 023
8 ani ava EID oot soen
Pt e e 024
MINCE MEAT—
R LGS, IR
” S IR OB PRES:, DEX QDR :.0a 5ens covn 105

PICKLES — Local brands are quoted
as follows:

Sour—
B O R e A A S s 70
g e eeesersseneeseieiien 180

OroBk. . ocournesssssnses
Bottles, 18 0z,, per doz
wotgg et N e
Chow— e
:l"g.‘l. pail...
5 “" “ i

Crocks.
Boc&les,elg 0z., per q?z

Sweet—

q.al. p_n_.iln.... il

Bomes, 180z,
20

Onion—
1 gal. pails.,
g 3o Fieae?
Fu w

FOREIGN DRIED FRUITS—As not-
ed last week, prunes have been sharply
advanced and apricots are quoted now
at an advance beyond the prohibitive
price quoted during the winter. It is
said that the aprieot crop this season
is almost a complete failure. We quote:

Australian raisine—
Brown Lexias, perdb..ceieciiiiiiiiiiiiiiii s 0
Extra brown 2 .

Sultana nlai.nf bulk, per Ib . H!
16

Tnble l’lllhll Oonnollmnclunten per case.. 60
tra dessert, 40

“ Bu 400

- ussi il

35

.S 0f ,bo: e 80
Valencia raising, £. 0.8 ...... weee 178
W .. a5
Trenou Vslencin raisins, £ 8, per 70
selects 85

28 layers e ees
Cahfomln nhinl. muscat 2 crown, per lb.

. 310

ocooocoooco
 S83883s8%

sevresensennres seer sene
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s mmm in 1-1b cleaned,perlb . 0
i ERss sy omsren .. 128
owee (htu. now per Ib... .....
Fi R Lo g : gﬁi
o, 000 n"i: T . 008
o uhle, 1 crown 88 . 010
se 3 s¢ .01
“ o= gy e “ ‘018
se s love boxes, per ‘box 50
s & :‘ 1are boxes (13 0z) per box S gi
o *  11b baskets, per basket. 015
il choice, in 25-1b. bo: . 023
Apricots, standard in $5-Jb. boxes, per ib . 022
P es, choice, per 1b...... .... . 015
PORSIBE. .35 .. o o ecenenas <R
’eul. oholoo (Iulvel). perl % ll% o
Plums, cholos (dark pitted) pes ib. RURBORORY 5 7Y
Neotarines. ChoiCe. .....ccvevuriiiioeaicivcenas cone 016
EVAPORATED AND DRIED AP-

PLES—Canadian evaporated apples are
auoted still at 103 to 1le. per lb., and
dried at 9%ec. per 1b. Evaporated apples
imported from St. Louis are quoted by
some houses at lower prices.
HONEY — Ontario honey is
scarce.

very
Prices are quoted as follows:

Ontario honey, 15-1% tins per case - gg
Onli!orml honey 1-1b. glass jars, 2-doz. case 80
1b. tias, 1-doz. case 40
88 ‘ 101b. * §-doz : . 10 80
i ‘ 60-1b. ** per lb .................. 14
RICE, TAPIOCA AND SAGO—
Japan rice, per 1b., cwt. lots. . 0t
L % 50-1b. lots 04
75
04}
Almon BID. cos osessorsssiessessassonsios sese 016
» d.hg:uedl. C R wee 033
2 n small lots, per Ib oo 0114
............................ ssen? LR
........ sesei B 1T
svee D18
seos 0 14
won DR
sses, 0
Saes Ok
wee 030
Pecans, perlIb......cocecese oo 15 016
Shelled vulnuu, Janouary delivery. . sae 102D
B B e s strosacsssne, oososavsnnavons cuve 015

OATMEAL AND CORNMEAL—

Rolled onu. 8‘% 1b sscks. per, snck ..................

“ 0 “
“ T “
Granulated oatmeal, per sack ...
Standard, persack.........
Cornmeal . ** " .....

£&

00 BO € Ot bt
o
G
e

RSB

GROCER CORRESPONDENCE.
(Continued from page 37.)

been fortunately situated as compared
with the eastern part of the province.
The rainfalls have been abundant and
the pastures good, and the refreshing
showers and of late the warm atmos-

phere, have been most favorable for
growth. The result is, the make of
cheese for this season is now at its

flood, and every factory in the Oxford
dairy district is running to its full ca-
pacity. The prices are weakening a lit-
tle, and a drop is anticipated. Last
week, the ruling price was eleven and a
quarter cents.

That Condenser.

A decision has apparently not yet
been reached as to the location of . the
new milk condenser for this district.
Woodstock is urging favorable considera-
tion of its claims for recognition, and
hopes are entertained for the success of
the negotiations. Some of the directors
of the company were in the city last
week, and met the manicipal authorities,
talked over terms and plans and in-
spected probable sites.
larly visited Tillsonburg, -Listowel, St:
Marys and other places which. are ‘after
the industry.

47

They also simi-

Bread Delivery.

In an editorial, the Sentinel-Review
protests against the prevailing method
of delivering bread. It says:

‘“‘In some parts of the country there
is a demand that all bread offered for
sale or delivery shall be enclosed in
sealed paper bags immediately after
leaving the oven, as a guarantee against
contamination in handling. Such a de-
mand was bound to come, and is bound
to grow. With the popularu,a.tlon of
knowledge with reference to disease
germs people’s stomachs are becoming
much more sensitive than they used to
be, and greater precautions are demand-
ed in the handling of food. It is quite
natural that bread should come in for
some attention. Vegetables may be
washed, meats may be rendered harm-
less by cooking ; but bread is usually
served as it is received. When one con-
siders the history of a loaf of bread
from the time it leaves the oven till the
time it reaches the table, is it any won-
der that the stomach sometimes feels
a little squeamish ?”’

FOR SALE TO OLOSE ESTATE.

THE old and well established grocery and fruit
business of the late S. J. Johnson, of Amherst-
burg, Ont.; brick block and one of the best
business stands in Western Ontario. Apply to W. J.
Smith or F. M. Falls, executors of the estate, Amherst-
burg, Ont. [28]

FOR SALE.

FOR SALE at a bargain — coffee roaster, fan and
cooler Apply Geo. Marshall & Co., London,

TEA;
Its History and Mystery

JOSEPH M. WALSH
A Great Tea Expert

This is a practical, exhaustive
work containing valuable information
about Tea. It should be in the hands
of every enterprising Grocer and Tea
Dealer in the country.

CONTENTS

. Early Histor?r.

. Geographical Distribution.

. Botanical Characteristics and
Form.

. Cultivation and Preparation.

. Classification and Description

. Adulteration and Detection.

< Testmg, Blending and Preparing.

. Chemical, Medical and Dietetic

roperties.

. World’s Production and Con-
sumption.

. Tea Culture, a Probable Ameri-
can Industry.

Mailed to any address on receipt of

Price $2.00 Postpaid
Bound in Cloth.

TECHNICAL BOOK DEPARTMENT

The Maclean Publishing Co.,
10 Front St. East, TORONTO. CAN
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A Boy's EDMONTON

ABa:n_k h.A°°'°“f“*h | WAREHOUSE SPACE

and on Saturdays—can earn in a few To LET

weeks enough money to start
Best Storage In the West
One or Two Flats

A Bank Account

Write us and we will tell you how we
will start you in business by providing Suitable for wholesale house or light

you with capital. industry, on spur track in
Then you will make a good profit on ' wholesale section.

every sale thereafter.
Shipments received for Storage

IN ADDITION or Distribution.

we will give you a watch for good work.
Write at once.

NICHOLSON & BAIN
The MacLean Publishing Gompany, e

10 Front Street East, Toronto EDMONTON, - ALBERTA

ARRIVING THIS WEER
Ex. S.S. REPUBLIC

Our first shipment---200 cases

EARLY JUNE FRENCH PEAS

consisting of all grades, viz.:

Sur Extra Fine Extra Fine Fine
Mi Fine Moyen

W. G. PATRICHE @ CO.
MONTREAL TORONTO WINNIPEG
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THE WORST,

Rumor tells this story of a banquel
held some years ago by the representa-
tives of various periodicals. Many
clever speeches were made and cheerful
the oceasion until a certain publisher
began to enumerate certain troubles pe-
culiar to the business. The troubles of
cetting good stories and good press-
work were but two in a long list; and
the speaker made the ‘‘hit of the even-
ing’’ by closing his sneech with the
remark that all other troubles were as
nothing compared to the trouble of get-
ting advertising copy in before the
forms- elose.—Star Monthly Solicitor.

FINE CONFECTIONERY STORE.

It is conceded by all successful mer-
chants that grocery and confectionery
stores in particular, should be neat and
attractive outside, as well as in. The
trouble has always been, to secure the
desired effect at a reasonably small ex-
pense. That problem has been solved by
Robert Henning, the proprietor of ‘‘The
Hub,” Preston, a cut of whose con-
fectionery store is shown on this page.
Being situated at the electric railway
junction, where cars come in every half
hour from Galt, Berlin and Hespeler,
“The Hub’' attracts a good deal of
favorable comment from passengers. It
is finished, both inside and out, with
sheet metal, and, while inexpensive, this
construction imparts a distinctive char-
acter that would be impossible in any

stock

FARMER

Big talk!

Here's our reasons for it.

THE CANADIAN GROCER

other manner, except at a much greater
cost.

The exterior of this building is cover-
ed with stone siding and rock-faced
brick siding, with metal cornices and
trimmings. It is roofed with metal
Spanish tiles, which, on a pagoda-shap-
ed roof, add greatly to the general ap-

was designed and the material manu-
factured by the Metal Shingle & Siding
('o., Preston, Ont.

NOTES.

The Farmers’ Trading Co., general
store, of Gretna, have dissolved.

The Hub, Preston.

pearance. As the exterior is all of gal-
vanized steel it does not require to be
painted.

The interior is finished with metal
ceilings and walls and is equally as
handsome as the exterior. The building

Are You Able to Meet the Demand for
Canned Fruits and Vegetables ?

Don’t answer this too quickly, Mr. Grocer.

The demand for canned fruits and vegetables is bound to go on increasing.
All reputable concerns see to it that their goods are pure and canned
under sanitary conditions; but—if you want the best trade you must

BRAND

CANNED FRUITS AND

Owing to climatic conditions, the
nature of our soil, and the strict supervision from field to can, we are able
to secure the best of the best fruits and vegetables.
our methods is on a par with the excellence of our product, and our goods
retain all the goodness and energy - building qualities of ripe, juicy fruits
and fresh vegetables.

The cleanliness of

R. J. Campbell, of Campbell Bros. &
Wilson, Winnipeg, has returned to his
desk, after a trip around the world last-
ing several months.

The Quebec Spice Mills report for the
past year an excellent increase in their

-

VEGETABLES

e

. At ot e S e B A Mg e R U B

Mr. Grocer! the women of Canada know these facts.
Brand. Can you meet the demand?

FARMERS' CANNING CO., Limited, BLoomriLp. onr.

They want Farmer
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business. The firm have been manufac-
turing and putting up very attractively
spices of every description, and they
seem to be gaining ground every day in
capturing new trade. Their warehouse
at 74 Sous la Cap, Quebec, is a con-
stant scene of activity.

E. M. Levins, confectioner, of Teulon,
has sold out.

R. J. Brown, of Hamilton, confeection-
er and grocer, has sold out.

The assets of F. Villemure, general
store, St. Paulin, have been sold.

Shaw & Co. are starting a fruit and
confectionery store at Keewatin.

F. B. Hare & Co., of Winnipeg, have
been succeeded by W. H. Lapthorn.

R. J. M¢Kelvie, confectioner, ete., Pe-
trolia, has sold out to Geo. M. Kirby.

Geo. W. Dow, Montreal, manager
John Robertson & Son, has left on a
business trip to Winnipeg.

Andrew Yule, grocer and crockery mer-
chant, of Listowel, has sufiered some
small loss by fire.

Bed Bug and Roach Killer

The South African Bed Bug or
Roach Killer (Registered) is the
most effective thing on the market.

Non-poisonous, but sure in results. Thousands
of testimonials. Retails at 25¢c. Is being
largely advertised and grocers will
do well to have it in stock.

For sale by leading wholesalers

A. NATHAN,™ SontaeL"™"

Ridgway's Celebrated Teas

Sold in 4, % and [-Ib. Tins, also 3-Ib. Canisters

Capital Household,

Five o'Clock Tea,

In very

attractive

40c. {
60c. <l

Her Majesty’s Blend, 1.00 ( fin packages

AGENTS WANTED in towns where not

already represented.

Only leading

merchants need apply

" John Rohertson & Son, Ltd.

41 Common St.,

MONTREAL

SOLE AGENTS FOR CANADA

Expert | Bookkeeping:

Investigation and auditing of all
classes of accounts undertaken.
Trading, profit and loss accounts
and balance sheets prepared. Sets
of books opened and office systems
devised in an up-to-date manner.
Collection of accounté a specialty.

Davenport, Pickup & Co.

622 Mclntyre Block and 422 Ashdown Block

WINNIPEQ, MAN.
and at BRANDON, MAN.

Square your accounts

Our New Improved
No. 30 Scale

"‘ lh"

This scale is especially adapt-
ed for use in g grocery store.

Range of prices, 4 to 32 cents
per Ib. and capacity of scale
24 |bs.

Price $120—$20 oash and $10
per month.

STIMPSON COMPUTING
SCALE CO.

34 ARTHUR STREET
WINNIPEG, MAN.
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HERE'S A PROPOSITION
That Will Interest You

No matter whether your customers buy goods of high quality or low price, they will all
be pleased with

st g Baking Powder

Because the quality could not be better (we guarantee that) and the price is within the
reach of all. That's why the sales are universal, making a quick turnover of profits.

BUT HERE'’S THE POINT : We are spending a lot of money advertising GOLD
STANDARD BAKING POWDER and we want your co-operation.

Therefore we are making a special proposition that WILL PAY YOU BIG to
push this article.

It will be worth your while to write for particulars to-day.

The Codville-Georgeson Co., Ltd.,

WINNIPEG, - MAN.

Before buying

SALT

Write us for quotations and we
can save you money

Mason & Hickey
108 Prinocess Street, WINNIPEG, Man.

Battle Creek
Toasted Corn Flakes

. The Flavor that grows in Favor

CARMAN-ESCOTT CO.

(8Successors to Jos. Carman)

722 Union Bank Bidg. WINNIPEG, MAN.

it pays to have proper connéctlons in

The West

We have first-class facilities for distributing cars and we
make a specialty of this line.

Consign your cars to us and please your customers.

Our storage facilities are complete—plenty of room in our
new quarters.

Charges Reasonable Satisfaction Guaranteed

R. B. WISEMAN & CO.

Storage, Warehousing and Distribut-
ing Agents

123 Bannatyne WINNIPEG, MA N,

BLACK JACK

WILL BRING NEW CUSTOMERS TO YOUR STORE.

15: |
L]
{l
i ]
':‘
{ |
i
[

TRY IT SOLD BY ALL

' JOBBERS
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.DAIRY PRODUCE AND PROVISIONS

The Superior Quality

of our

Mild Cured Hams
Boneless Breakfast Bacon

Skinned Smoked Backs

meets the most exacting require-
ments of your customers.

THE PARK, BLACKWELL CO.

PORK AND BEEF PACKERS LIMITRy

TORONTO

Your Repuation’s Valuable

The most potent asset in your
business, Mr. Grocer, is your reputation
—that and that alone is the real source
of your bank account. Most grocers
know that our famous linesof provisions
not only read direct profits—but they
also enhancethe merchant’s reputation.
There are reasons—besides the Al
quality of our lines—why you should
place your orders with us,

We Don't Compete With You

because we've no retail stores. Think
over it. We sell to the trade only.

The Montreal Packing Co,

LIMITED
MONTREAL, P.Q.

:‘”“@M“M VYN

Brea kfaﬁ
Bacon

Buy The Best

BRI
MADE BY

FEARMAN

HAMILTON

THE SHREWD BROCER only stocks that brand
of provisions which adds to his reputation while it
boosts his bank account.

RYAN BRAND

Bacon, Ham and Eggs, Cheese, Butter,
Sausage, Bologna and Lard

is demanded by particular housewives because it’s
their surety of purity and wholesomeness.

Can you afford to stock inferior brands ?

The WM. RYAN CO., Limited

70-72 Front Street East

TORONTO, - ONT.

The Canadian Grocer
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Dairy Produce and Provisions

CHEESE AND BUTTER BULLETIN

The cheese market this week is dull
and featureless. The general tone, how-
ever, is by no means weak, export de-
mand still being sufficient to prevent
stocks accumulating. The British mar-
ket is in a healthy eondition, stocks go-
ing into consumption as quickly as they
arrive. The quality of late June On-
tario cheese is reported excellent and
above the average of early made stock.

Receipts last week were about on a
parity with the corresponding week last
vear, being 103,018 boxes, as against
106,345 in 1906.

Cfficial quotations for cheese and but-
ter are:

I'inest Creamery Butter—

Townships. 20%-21

Quebee.... .... .... .... 203201

OBIATID = .. . o ovs looiwe ved s 20
Dairy Butter—

Ontario ... 173-18
Cheese—

Finest Ontario. .. 118-113

Townships ..... siearete vaiet sl AN

ORehpelc sl e ks 113

The tone of the butter market is weak
and ‘business is reported generally dull.

Following are some ecomparative re-
cipts of cheese and butter for 1906 and
1907 :

Butter.
Pkgs.
Week ending June 29, 1907. 1,795
Week ending June 30, 1906. 32,502
'rom May 1, 1607 ......... 108,301
Weom: May ‘1, 1806 ......... 175,308
Cheese.
Boxes.
Week ending June 29, 1907.. 103,018
Week ending June 30, 1906.. 106,345
Prom: May 1, 3907 ......... 465,568
Prom May 1, 1806 ......... 546,074

THE PROVISION SITUATION.

In keeping with the tendency of the
market and the expectations of packers
here prices in England last week sag-
ged 2s. 6d. again, and this week the
price of live hogs has been pressed down
to $6.40, to more nearly equalize con-
ditions. This does not nearly. meet the
packers’ difficulty, however, and unless
the Old Country market ‘much improves
or live hog prices much recede, packers
will continue to export their product at
a loss.

In view of the present situation fig-
ures showing the course of the Old
country market are mterestlnf The
bacon stocks (including hams) in Liver-
pool on May 1 totalled 24,692 boxes of
bacon ; imports in May, 46 165 boxes,

ma.kmg a total of 70,857 boxes. The 1st :

of June saw 18,757 'boxes remaining in
stock, showing a consumption of 52,100
boxes in May, equal to 11,760 boxes

weekly, against 13,500 boxes weekly in
May, 1906, and 15,240 boxes weekly in
May, 1905. The imports for the five
months from January 1 to May 31,
were : 1907, 272,835 boxes ; 1906, 330,-
203 boxes ; 1905, 315,125 boxes. During
May American receipts of hogs at west-
ern points totalled 1,834,000, against
1,680,000 in 1906, and 1,590,000 in 1905.
In former years the June receipts ran
still heavier, so that the chances for
large supplies of American product on
the English market appear to be good.
The determining factor in the Old Coun-
try market, however, has been the large
and continued heavy receipts of Danish.
During May stocks of Canadian in the
Old Country market were such as to
enable sellers to get practically Danish
prices all the month. At the moment
the market is in buyers’ hands. The
unusual season has favored this condi-
tion and warmer weather may help to
put matters in better shape for Cana-
dian exporters.

TORONTO.

PROVISIONS—The midsummer trade
is proverbially quiet, and this year is
no exception to the general rule. Little
meat of any sort is wanted, and the
market is passive under heavy deliver-
ies. The weakened market in the Old
Country and the recent drop in Chi-
cago has naturally affected the local
sitnation. Stocks can be laid down in
Montreal from Chicago cheaper than
they can be bought in Canada, and one
does not need to look further than this
to account for the decline in the former
city.

Hind and front quarters are lower
this week, and veal is also somewhat
easier.

w oer b o1 11

fSit it ¢
per b o1

] a1t 01¢

SEERD b bl

" " pes 817 017

o2 “ERE

Lad, ti per Ib L0113 013

' pals o 01

" 2009 010

Plate 1200 1300

.. 900 1000

. 500 650

7% 850

...... 600 700

....... .g(ﬂl u

900 950

008 009}

EGGS—Prices are about the same, 17
cents, however, being quoted by some
dealers. Consumption is not great. The
outside tone is somewhat weaker.
I Lot o N S S 0174018

HONEY — Priges remain normal.

oney, strained, 60 Ib on
Ronto, seginet. SR o oo ¥
“ m.;h %l s e :g

8 e comb, perdos...
honey, per us 008
18 oom 180

BUTTFR — Business is light on ae-
count of the holiday, but .is better than

53

usual under these conditions. Prices are
still somewhat high for storing, though
a considerable quantity was being stured
last year at the same figures. Cream-
ery prints are firmer. Choice and or-
dinary dairy prints arve slichtly higher.

o ar

Oreamery printa... . 021 083
Oreamery solids. , 019 020
Dury prints, choice vl uv19
ordlnl . 017 018

‘ tubs choice.. .. 017 018

‘* tubs, ordmury ...... ... 015 016
BakorB bEper .05 000 o e 014 016

CHEESE—Quotations are practieally
unchanged from last week. The mar-
ket is firm.

Old cheuse
New *

POULTRY — Prices are gbout un-

changed. There is little business pass-
ing.
Live Weigh'.
Spring chickens, per Ib..
0l fowl......... i

Ducks .....
8pring ducks
Dressed weight.
%?‘;ln‘ ohickenl. o e e R R 0 20

Tp dukch..
'om Turkeys .
Hen ** »

MONTREAL.
PROVISIONS — Business in provi-

sions has been fiir during the week.
Owing to the warm weather, smoked
meats are moving freely. Since a week
ago the following advances in price of
pure lard took place:

il R S u-lb tubs 0 lﬂg 0 ll’

ouu,lo-lb unl uolbo.lncuoo 13

” o lb 0 14 0 M
L.rd. compound, tla.m-. DO i enees 0 10 0 10,

o
-
—
T

aoaun
[ttt ]

bt ot ot O
oaesmer

BUT’I‘ER — Smce last week the
prices on butter have experienced a
slight decline. So far this season the
export demand has only been fair with
local trade to the fore.

Now oreamery, choice, boxes
Dairy, mb-......’fm.'.'f'.?.'f'.'.‘f...'.'.'.'

CHEESE — The present demand for
cheese is good on local stuff. New stuff
not quite so active as before. New stuff
continues to arrive. Prices remain
steady with one change over last week,
as follows:

Ohnu, OM i vr e s s e shen vans biosmnbate - 151 g
L T e RS S
L i R V0B

EGGS — There is an easy tone to
the market, and not much business is
passing.

HONEY—There is, practically speak-
ing, little or no demand at present, as
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DAIRY PRODUCE AND PROVISIONS

fresh fruit, 1o a great extent, is taking
its place.  Prices remain as below:

White clover comb houey ...013 014
White clover, extracted fing.... ... ........... 002 010§
IOMCRIINNEE. <osc .o o vvuns sssnmnnsovasssebbosess 007 008

SPRAGUE

CANNING MACHINERY CO.,
CHICAGO, ILL., U.8.A.

WINDSOR SALT
TABLE, DAIRY and CHEESE SALT
FINE and COARSE SALT
Write for prices
Toronto Salt Works
Agents for

WINDSOR SALT

BUTTER, CHEESE, EGGS

1f you have Butter, Cheese or Eggs to sell
write me. Iam always in the market to buy. 1
you want to buy Eggs, Butter or Cheese, write
or wire for prices.

B. H. POWER

218 ARGYLE STREET, HALIFAX, N.8.

BUTTER-~EGGS

—_—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Rutherford, Marshall & .

Whelesals Produce Merchasts,
TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper

Best Goods, Prompt Shipment
Prices Right

WALTER W00DS & GO,

Hamilton and Winnipeg

DECREASING TEA CONSUMPTION.
To the Kditor of The Canadian Grocer :
A circular recently issued in the
States by a prominent grocer makes re-
ferences to the price of the new erop
teas and concludes by advising the re-
tail grocer to load up with old tea to
protect himself against advanced prices.
I'or the benefit of those who have re-
ceived such a eireular, it is nothing
more or less than a ruse, meant to ex-
cite buyers into over-stocking on tea.
At the outbreak of the Russo-Japan-

The Canadian Grocer

supply and demand. If a groeer eculti-
vates the taste of the consumer, and
buys tea on an honest grading and cup
value, he increases the demand. If a
grocer buys old teas or permits himself
to become panic stricken through pre-
varications or misrepresentations on
the part of salesmen or jobbers, he is
curtailing the demand and keeping in
stock the supply. It does not take a
wise man to appreciate the importance
of this argument, but it is not until
you adopt the principle of values, sold

HOW CANADA GROWS.

The way Canada’s purchasing ecapa-
city is growing is shown by a dip into

Of dried fruits and nuts:

From
Great Britain
el Biates .. o s
T T A R D A e S
Greeee . ..... et e S e e
B s s
her CONETIOBn oo cvecscns ssais

Of green fruits:

From
Great Britain RPe e e
IO ed BEakas ... .. oo s e
AR R N S R

Of canned and preserved fruits:
From
Great Britain
L T AT B s s G N
Ohor conntries .......ccoons sesms o
The totals for fruit show up thus:
From
Great Britain e e
R T T e DA e e e
Other countries ........... PR

the eurrent Blue Books almost anywhere.
For the eleven months ending Feb,
28, the past three years the im-
ports have been:

1905. 1906. 1907.
$ 33035 $5597 $ 50759
830,830 911,050 1,385,719

136,598 171,683 259,890
198,663 241,762 299,571
379,326 498,567 517,740
202,012 232,951 372,548
1905 1906. 1907.

$ 107,528 $ 120415 $ 169,645
29241607 2,746,401 3,406,050

274,062 149,131 189,296
106,076 134,185 282,723
1905 1906. 1907.
$92,020  $124,687  $193,804
41,003 56,178 71,941
38,242 42,488 61,236
1905 1906. 1907.

$ 233583 § 301,059 $ 414,298
3,113,440 3,713,630 4,863,710
1,334,979 1,470,767 1,983,004

$4,682,002  $5,485456  $7,261,012

ese war, similar circulars were issued
with adviee to buy freely, which result-
ed in many merchants over-buying and
in some instances supplying their needs
for many years. It is a lack of good
judgment on the part of an importer,
of a jobber, or a retailer, to anticipate
too much his wants on tea. Aged tea
rapidly deteriorates, and while the mer-
chant thinks he is saving a cent or two,
he is over-loading on old teas to save
this extra profit, thereby driving a nail
into his coffin. Boiled down, merchan-
dising resolves itself into a question of

WILSON’S

FLY PADS

Keep a box where it will be seen by your customers, and my adver-
tising will do the rest,

ARCHDALE WILSON, - HAMILTON

54

at legitimate, fixed profits, that you
will reap the harvest.

The tea consumption in Canada
and the United States is rapid-
ly decreasing. Why ¢ Because fre-
quently we hear the comment, ‘I can-
not get good tea at my grocer’s. We
like a good cup of tea at our table, but
it seems a hopeless task to find the
right flavor and quality, consequently,
we have taken to other beverages.”
This is a daily story and a quick
answer to the many time question of
the retail grocer, ““What has become of
my tea trade 9’ Let Mr. Merchant buy
teas for what they are, not how :cheap
or what he can save, and then sell them
at their true values, not for what he
can get, and let Mr. Merchant study the
tastes of his customers, sell them teas
of a suitable flavor, whether an Oolong,
an India-Ceylon, a Japan, a gunpowder,
or a Young Hyson, and he will gradual-
ly make many tea friends and aventu-
ally enjoy satisfactory and prosperous
tea sales.—George Lewis, George Lewis
& Co., Chicago and Yokohama.

The Ca
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£ WM. CLARK,

¢ SATISFIED CUSTOMERS

No grocer can give his customers satisfaction un-
less he has the best canned meats on the market.

Years have shown that Clark's Canned Meats lead
all others and guarantee Satisfied Customers.

CLARK’S

CORNED BEEF, LUNCH TONCUE,
SLICED SMOKED BEEF,
O0X TONGUE, HAM LOAF, ROAST BEEF,

are a few lines that are wanted now that summer is
here. Write for Prices.

The Manitoha Ganning Co.

LTD.
Grande Pointe, Ma -.

Our 1907 Pack of

Lunch Tongues

is now on the market

A DELICIOUS SUMMER DELICACY

ORDER EARLY FROM OUR SELLING AGENTS:

NICHOLSON & BAIN

Winnipeg, Calgary and Edmonton

MONTREAL. ¢

DAIRY PRODUCE AND PROVISIONS

0'Mara’s Bacon

Quotations cheerfully given by the following

Selling Agents:

J.C.ADAMS - - - - . TORONTO
F. M. HANNUM - - - . OTTAWA
McDOUGALL & LEMON - - OWEN SOUND
A. E. SILVERWOOD- - - LONDON
H. W. HOFFMAN- - . . MONTREAL
D. RATTRAY & SONS - - QUEBEC
W. S. CLAWSON & CO. - - ST.JOHN,N'B,
NICHOLSON & BAIN - - WINNIPEG

= 2 - - CALGARY

- EDMONTON
- VANCOUVER, B.C.

“ “
C. E. JARVIS & CO. -

O’'MARA’S PORK AND PORK
PRODUCTS ARE THE BEST

JOSEPH O’MARA

Manufacturer and Exporter of
BACON. HAMS. LARD, te Palmerston, Ont.

. A LONG STORY IN

FEW WORDS

Reliable

Saleable U Profitable
Qo

PN

AN

Truro Condensed Milk Co., Limited

2 TRURO, N.S. J
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CEREALS AND CONFECTIONERY

Favorable Outlook for Ontario Spring Wheat—Manitoba Crop Reports Con-
flicting — Brisk Export Enquiry for Flour — Grocers
Should Handle Confectionery.

As far as ean be determined, ecrop
prospeets for Ontario winter wheat are
satisfactory. The spring wheat, though
still late, is coming along nicely with
the help of the recent heavy rains. Re-
ports as to the Manitoba erops are con-
flicting, but it is certain that the pros-
peets are not so bright as they have
been represented. No matter how fa-
vorable the weather, it is now certain
that the Ontario fall erop cannot ex-
ceed two-thirds or three-quarters of a
full yield, and some opinions place the
probable amount considerably below
this. The New York markets closed 1%
higher for wheat on Tuesday, notwith-
standing the break on Saturday. This
looks as though Europe took little inter-
est in the bear campaign for lower
prices, but wants cash wheat and wants
it quicker than she can get it, on ac-
connt of the light offerings.

The flour trade is only fair, though
millers declare that five times as much
business is being done this year as last.
Newfoundland continues to take a con-
siderable quantity of Canadian winter
wheat flour. Export enquiry is good but
the millers eannot get together. The
big fellows are getting all the busi-
ness, some of the smaller millers being
completely cleaned out.

Confectionery.

One argument advanced by a small
retail grocer the other day against
handling confectionery is sufficiently
amusing to repeat. He said: “‘If |
started to handle that stuff I would
never vet any time for my regular busi-
ness.””  Never was there a more er-
roneons idea.  Confectionery well dis-
played sells itself. The trouble to the
erocer consists chiefly in keeping the
show case filled with attractive goods;
and the higher the elass of confectionery
lie handles, and the more prominently
it is displayed, the more often will he

find the silent salesman empty and his
cash register full. Think it over.

MONTREAL.

FLOUR—The demand continues very
good locally with prices unchanged over
preceding week. Export demand, while
satisfactory, is rather quiet in most
cases.

Winter wheat patents..
8 rollers

OV T TR0 W W O
8588388888

ROLLED OATS — The demand for
rolled oats, during summer months, is
not expected to be large, still a fair

husiness is reported. According to an
agreement between various mills, it is
generally expected that there will be a
further advance shortly.

2823228

UTBD B0 e U R0 RO D
1000010000080
BYIR2FAS

FEED — Mills eontinue oversold in
feed. Only a small proportion of de-

The GRAY, YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

Granted the highest awards in competi-
tion with other makes,

WINGHAM ESTABLISHED 1871

NAP. 6. KIROUAC & (O,

Receivers and 8hippers of Flour and Grain.
Importers of Foreign Products.

125 St. Peter St., QUEBEC.

Are You Gontent ?

with the flour you are
handling ?

If not, get a shipment of

Anchor Brand
Flours

and see how pleased
your trade will be

For prices and informa-
tion write to

LEITCH BROS.
FLOUR MILLS

Oak Lake, Man., Canada

WRITE FOR QUOTATIONS.

QUANCE BROS

MILLERS OF OHOICE

WINTER WHEAT and MANITOBA FLOUR
BUCKWHEAT and RYE FLOUR

DELHI, ONT.

BODE’S CHEWING GUM

High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit.

Private brands to order.

THE BODE’S GUM CO., LIMITED, 30 St. George St., MONTREAL

56

SANITAS  TOASTED
CORN FLAKES

have

“The Flavor that grows in Favor "

Our factory has been run-
ning behind with its orders
every day, but additional ma-
chinery is now enabling us to
keep up with the demand.

Everybody wants Toasted

Corn Flakes—they are the
biggest sellers of any breakfast
food yet put on the market.

If you are not stocked write
us at once.

BATTLE CREEK
TOASTED GORN FLAKE GO,

LONDON, ONTARIO

Carman, Escott & Co., Winnipeg, agents from
North Bay to Edmonton. e d

Shallcross, McCauley, Vancouver and Victoria,
agents for British Columbia

F. H. Hodgson, Montreal Agent.

Robt, Jardine, St. John, N.B., Agent for Mari-
time Provinces. . ¥
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mand“éan be filled. Prices, while sta-
tionary, remain firm.

=]

B8, 13t
%88
~B8ERRR
58°828

TORON..0.

FLOUR — Prices remain the same
as last week, showing, if anything, a
slightly firmer tendency, though there
are no immediate prospeets of a rise.
Demand loeally is not great, but ex-
port enquiries are inereasing.

Manitoba Wheat.
:g Der sent. PAtents. ......o.uiiiiiiiriiieiiiiiies 4790 500

4 50
DO AREES. < o oovc oveinonaries s rvsndeisansen 430 440

48 Highest Awards In Europe and America

WALTER BAKER & G0.'S
2 CHOCOLATE
R+, (0C0A

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PURE—free
from coloring matter,
chemical solvents, or
§ adulterants of any kind,
and are therefore in full

-8 conformity to the require-
ments of all Pure Food Laws.

Walter Baker & (0., Limited

Established 1780, Dorohester, Mass.

Branoh House, 86 8t. Peter 8t.
MONTREAL, CANADA

Winter Wheat.

Blended ... b

CEREALS — There is a fair demand
for all wheat produets, quotations re-
maining stationary.

Rolled wheat in barrels, 100 Ibs........ ........ 27 300
Bolledota. in wood, per bbl ............ e 53
bags, per bag 90 lbs....... e 25)

(atmeal, standard and granulated, per bbl.. ... b55
S R e o T DR ORAD. . 1o ovee oree 265

CAMERON & HEAP, REGINA.

Cameron & lleap, Limited, are open-
ing on July 1st as wholesale grocers in
Regina. The members of the company
have nearly all been connected with
Cameron & Heap of Kenora, but the
Regina business will be run entirely
separate.

The directors of the new firm are:
W. G. Cameron, M. K. Heap, J. T.
Andrews, S. C. Burton and F. Wills.
(i. S. Stevenson, who has represented
the Codville-Georgeson Co. in this ter-
ritory for the past few years, has also
become connected with them, and will
act as sales manager.

NOTES.

Brownstone & Wesserman, general
store, Fillmore, are removing their stock
to Herbert.

Joseph Carrier, of Richmond, is offer-
ing the shoe department of his grocery
store for sale.

I'. Rochon & Co., general store, Shep-
pard, have been succeeded by the Ellis
Trading Co.

The Goldstone Cheese and Butter Co.,
of Drayton, ecommenced operations in
their-newly remodelled factory on June
4th. The premises have been thorough-
ly overhauled and brought up-to-date
by the installation of modern equipment
and machinery.

There was a meeting of the Keewatin
Flour Mills Co., controlled by the Lake
of the Woods Milling Company, in
Montreal, recently The usual
routine  business was transacted.
Vice-President ¥. E. Bray from Winni-
peg, attended. Mr. Bray is also secre-
tary of the Lake of the Woods Milling
Company.

EPPS’

GRATEFUL
COMFORTING

IN %4-LB. LABELLED TINS. 14-LB. BOXES
Agents for the entire Bominion, C. E. COLSON & 80N, Montreal

8peoial
n Nova Sootia, E. B. ADAMS, Halifax.

THE MOST

in Ilnltoln, BUCHANAN & CORDON, Winnipeg

zses, COCOA

THE BEST BY AOTUAL TEST
It has been proven to the satisfaction of all particular grocers that

MclLA UGHLA N’S sooliscuirs

are just as perfect as Soda Bilcuits can be baked—and they hold thelr goodness.

muuem.m & SONS co.,

-« . OWEN SOUND, ONT.

CEREALS AND CONFECTIONERY

Words are Good—If
Backea ap by Deeds.

The claims we make for

Perfection Cream

Sodas

would be puerile and foolish if
we didn’t back them up by the
proofs. Better Biscuits than

M@@NEYZS
PERFECTiON

. (g AH msodaﬁ

! HDUN[V BISCUIT 8 CANDY C¢
STRATFORD CANADA

are not marketed to-day for the
simple reason they are not
baked.

Perfection Creams

are immensely satisfactory.
They are the best biscuits made
and they retain their goodness
—all of it.

We have something particu-
lar to tell you.

The Mooney

Biscuit & Candy
Company,

LIMITED

'STRATFORD, - CANADA

o —

o

P o et i o by i’ S AT

COX'S
GELATI

When asked for GELATINE supply
COX'S and you cannot go wrong. It is
:E'I?.E and will do its work WI HOUT

Oanadian Agents: J. & 8. cox'
O.E.Oolson & Son, Montreal Ltd.
D.Masson &£Co,, = . .. Gorgle Milis
A.P. Tippet & Oo. EDINBURGH.
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EXPRESS RATES IN THE WEST

Express Companies Schedules of Rates for Non-competing Points Differ Widely
—Business Men Indignant—Investigati on by Railway Commission.

As compared with the rates charged
in Eastern Canada and in the western
states, the express rates charged in our
western provinces are unreasonably high.
Western business men have a real griev-
ance in these excessive rates but up to
the present time they have attracted
little attention as people have keen
moré interested in the more important
question of freight rates. However, at
the recent convention of the Associated
Boards of Trade of Western Canada,
held in Prince Albert, this subject came
up and the discussion that followed
made it very plain that western busi-
ness men are becoming keenly alive to
the disabilities under which they suffer.
H. W. Laird, of Regina, made a very
strong speech on this subject and
through his kindness this paper is per-
mitted to quote herewith some very in-
teresting figures which he has compiled.
These figures are taken from the official
schedules of rates issued by the express
companies and they afford some very
interesting comparisons.

Companies’ Rates Differ.

One complaint that is made is that
the express companies in the west
charge different rates for non-competing
points, the Canadian Northern Express
Company’s rates being coqs;derably
higher than those of the Dominion Hx-
press Company. As illustrating this
point, the following schedule of rates is
interesting and instructive :

Miles from
Place Winnipeg Dominion C.N.
Altona 62 75
Bamsde ... . ... :
Walldon
Woodridge
Vassar ...
Holland

5

Douglas
Cartwright
Souris
Laurier
Barwlilck
Dauphin
Virden { 1.75 ;

In contrast with this, note the uni-
formity of rates charged in the east by
the Dominion Express Co. and the Can-
adian Express Company to non-compet-
ing points.

Miles Can- Dom.

from adian Ex-
Place Toronto Express press
Sarnia 1.00
Sharbot ILake 1.00
Orillia ... .75 %
Norwood ... ... ... ... 75
Broekville ... ... ... ... 1.00°
Smiths Falls ... ... 209 1.00

Bastern and Western Charges.

But the principal grievance is that
rates are invariably much higher in
Western Canada than they are either in
Eastern Canada or the United States.
There would be little complaint if the
scale of rates were only slightly in ad-
vance of eastern charges for there is a

general disposition to be fair .in these
matters and it is freely recognized that
conditions in the west are different from
the east and probably warrant a slight-
ly higher rate; but the following figures
show a state of affairs that calls for ex-
planations :
EASTERN CANADA
Dominion Express.
Miles from
Place Toronto Rate
Brampton 29 A0
Guelph .20
Norwood 0D
lvanhoe v 90
Perth 7 1.00
32 1.00
WESTERN CANADA
Dominion Express
Miles from
Winnipeg Rate
Lasalle o0
NE)
Darlingford
Treeshank
Birtle

1O b s b
bl =
SR

C. N. Express.
Miles from

Place Winnipeg Rate

White- Plains .. 21 .60

7 .90

1.25

1.50

Gilbert Plains - 2.00

Mafeking 3: 2.75

A comparison with the rates charged

in the western states is equally inter-

esting. Conditions in Minnesota are

much the same as in Western Canada

and yet the rates charged are consider-
ably lower.

Rates in Western Canada and Western
States.

Winnipeg to Birtle, 137 miles, Dom. Ex.
5

145.

Minneapolis to Cloutoub, Minn., 138
miles, G. N., 1.25.

Minneapolis to Brainerd, Minn., 138
miles, N. P., 1.25.

Winnipeg to Broadview, 264 miles, Dom.
Ex., 2.56.

Wingig;g to Bruno, 264 miles, C. N.,

Minneapolis to Mapleton, N.D., 263
miles, N. P., 2.00.
Minneapolis to Durbin, N.D., 263 miles,
G. N., 2.25.

Railway Commission to Investigate.

These figures indicate a real grievance
which requires investigation. An Ottawa
despatch the other day stated that the
RRailway Commission are about to com-
mence an investigation into the question
of express rates. The business men of
the west welcome the announcement and
hope that there will be no unnecessary
delays in getting down to business.
Owing to the long distances and delays
in getting goods by freight, the express
companies in the west handle a large
amount of business that in the east they
do not get. The express bills of the
western business man are very heavy
in the course of a year and the figures

53

quoted certainly show that an investi-
gation is necessary.

UP-TO-DATE CANNING.

The Napanee Canning Co., Napanee,
Ont., has this year added two new build-
ings to their already large premises and
have installed six new machines for
handling peas, greatly increasing their
possibilities of producing better quality.
They have also installed a 75 h.p. Cor-
liss engine.

This eompany have spared no expense
in securing expert help, and special ad-
vantages are enjoyed by employes, the
buildings being large and airy, with ce-
ment floors throughout, ensuring hest
sanitary conditions. The firm is repre-
sented in Montreal by Wm. Galbraith
& Son, in Toronto by Kyle & Hooper,
and in Winnipeg by Ashley & Lighteap.

CURRANTS.

Thos. Bell, Sons & Co. have received
the following from their Patras corre-
spondent :

“‘Currant prices have advanced to a
point level with the highest fixed rates
of the Retention Co., owing to the total
exhaustion of stocks on the open mar-
ket, so that, in the absence of other
fruit, we and other shippers are obliged
to buy prompt goods from the above-
mentioned company. Large transac-
tions have been closed lately for the con-
tinental and American markets.

‘“New crop—All advices coming in
from the currant distriet report that
the prospective quantity this year will
exceed that of 1906 by about 5 per cent.,
but there are no complaints heard about
the Pelonosporo.’

J. K. ARMSBY 00.’S NEW OIPHER
CODE.

The J. K. Armsby Co. have an-
nounced their new 1907 cipher code for
delivery about August 1st. This code
is now used universally by the grocery
and kindred trades, canners and dried
fruit packers, and is recognized as the
standard code for California eured pro-
duets and canned fruits, vegetables and
salmon.

In publishing their new edition the J.
K. Armsby Co. have deviated from the
old style and have adopted an adjust-
able cover which permits the insertion
of new and the elimination of old pages.
This will obviate the necessity of new
editions in the future, and, instead, re-
visions will be made each year and for-
warded to subscribers for insertion.

A. P. Murray, sales manager Ed-
wardsburg Starch Co., Montreal, was
in Toronto last week attending the an-
nual convention of the American Chem-
ical Society.

Paul Hamel, manager N. K. Fair-
banks, Montreal, was a caller upon the
jobbing trade of Toronto last Friday.
Mr. Ashworth, Toronto representative,
accompanied him on his perigrinations
of the Street.

The Canadi
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SWISS MILK
CHOCOLATE

“those who know’ what

To
perfect Chocolate is the suc-
cess and popularity of

CAILLEK $

SWISS MILRKR

CHOCOLATE

is no mystery—There
can be nothing better—
Why sell other brands ?

General Agent for Canada

William H. Dunan, - MONTREAL

394-386 8$t. Paul Street

worrss
Ne botter
Cheselate

CANADA:
Ne botter
Country

Every Canadian grocer of any lengthy
experience in business knows that

Mott’s

“Diamond’’ and ‘‘Elite"’
brands of

Chocolate

Why

have no superior and few equal.
buy anything but Mott’s ?

John P. Mott @. Co.
HALIFAX, N.S.

SBLLING AGRNTS:

J. A Tayler R. 8. Ncindoo Jos. E. Huxley Arthur Noisen
Moatreal Toronto Wianipeg

¥

CEREALS AND CONFECTIONERY

1

>

The Maple Leaf

stamped on a pack
age of Cocoa or Cho-
colate is the buyer’s
Surety of Punty and

il Quality.

Cowan’s
Gocoa

8 Chocolate

are the best
by any test on the
Canadian  market.
When you stock
Cowan’s you stock a
il trade builder of as-
sured reputation.

The COWAN CO., Limited

TORONTO

It will Pay

you to stock and push
the sale of the famous

Frame-Food

PREPARATIONS

(Frame-Food, I'rame-Food Jelly
and Frame-Food Cocoa).

Extraordinarily advantageous
Terms for Pioneer Traders.

Write for Particulars
at once

Frame-Food Co., Ltd.,

- Southfields, London, S.W., England.




ALBERT SOAPS vs. DRYSALTERS.
Court Finds in Favor of Albert Soaps
The Judgment.

The Albert Soap Company recently
brought an action against Drysalters
for infringement oi their trade mark.
This being a matter which is of general
interest to ali manufacturers, we print
below the finding of Judge Burbidge in
this case in full :

Between Albert Soaps, Limited, plain-
tifis, and Drysalters, Limited, de-
fendants.

‘““The action is brought by the plain-
tifis, who are manufacturers of soap, to
restrain the defendants, who are in the
same business, from infringing certain
registered trade marks that the plain-
tifis own and use in connection  with
their business.

“The plaintifis manufactured a soap
known as ‘‘Baby’s Own Soap,”’ the de-
fendants a soap known as ‘“‘Mother’s
I'avorite Soap.”” Both use in this con-
nection labels that have been registered
as trade marks and which are in general
appearance very similar, although there
are a number of differences. The-de-
fendants deny “that the label they use is
an infringement of the plaintifis’ trade
mark. That issue, so far as it relates
to the specific trade mark registered on
the 21st day of January, 1&90, and
which consists of a label, shown in ex-
hibit No. 4, I find in favor of the plain-
tifis and against the defendants.

““The defendants also allege that the
plaintifis are not entitled to any relief
because for several years they forebore

Is your e

The experience of all users proves that the

taking action against the defendants’
predecessors in the business they are
carrying on, although the latter were
doing the same thing that the defend-
ants are now doing and were infringers
of the plaintifis’ trade mark as the de-
fendants are now infringing. The plain-
tifis’ answer to thal is in substance
that the interference with the rights and
business by the defendants’ predecessors
was not considerable enough to make it
worth while to take action against
them ; but when it was learned that
their business was about to pass into
other hands, the plaintifis gave the in-
tended purchaser, Mr. Watson Jack,
who bought and sold to the defendants,
notice of the infringement and asked him
when he was reorganizing the company
if he would consider the changing of the
offending label, so that the unscrupulous
dealers would not substitute the de-
dendants’ soap for the plaintifis. Mr.
Jack does not deny having had this no-
tice, but replies that when he received
it he was committed {o the purchase of
the business.

Judgment for Plaintiffs.

“The plaintifis ask for a declaration
that the acts of the defendants in plac-
ing their soap on the market with the
labels at present used and in the man-
ner at present adopted, constitute an
infringement of their trade marks, and
for an injunction to restrain the de-
fendants from continuing the use of such
labels in the manner mentioned.

““They do not ask for an account or
for damages, and that narrows the ques-
tion to be determined. With respect to

quipment GOOD ?
Then make it BETTER.
Don’t, rest, till you have the BEST=——

“ENTERPRISE”

THE CANADIAN GROCER

the relief asked for, there has not, it
seems to me, been such delay or larches
on the plaintifis’ part as would justify
the court in refusing such relief, and it
will be granted.

‘“There will be, in respect to the spe-
cific trade mark hereinbefore mention-
ed, judgment for the plaintiffs, with
costs, and the injunction asked for will
be granted.”

ANOTHER VETERAN GONE.

Chas. Wesley Price, late traveler for
the Alberta Nursery & Seed Co., of
Calgary, died very suddenly on the
morning of June 2nd, at his rooms in
Calgary, the immediate cause of
his death being heart failure. Mr.
Price was a traveler for thirty-five
years and had covered in that time
nearly every state in the United States
and every province in Canada. In the
older provinces he was better known
as the representative of D. M. Ferry
& Co., of Detroit and Windsor, whom
he represented for fifteen years. After
leaving them he was for a few years
with the Steele, Briggs Seed Co., of
Toronto. After leaving their employ he
went west and seftled in Calgary.
There he was joined by W. H. Rampton
in the real estate business and spent
part of his time traveling for the Al-
berta Nursery & Seed Co.

He was a faithful, industrious and
successiul traveler, and possessed in a
large degree the faculty of winning and
keeping friends, and many all over Can-
ada and the United States will mourn
his departure.

“ Enterprise” Rotary Smoked Beef Shaver

greatly increases the sales of smoked beef.

Slices uniform in thickness, from tissue
thinness to % of an inch.

AUTOMATIC ADJUSTABLE FEED
SELF-SHARPENING DEVICE

Write us for catalogue describing and pric-
ing Hand, Steam and Electric Power Meat
Choppers and Rapid Grinding Mills, Enter-
prise Food Choppers, Improved Self-priming
and Measuring Pump, and other specialties
demanded by enterprising grocers.

The Enterprise Mig. Co., of Pa,
PHILADELPHIA, U. S. A.

No. 126, (with 2 Blades) . . 82250 No. 128, (with 1 Blade) . . $22.50
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28 & Co., Montreal, Canad\®’

SAUCE

When You Want a Supreme Test

of high grade Patent Flour, ask yourself
these questions—Is it superior for
Baker's and Household use? Is it
dependable in the Baking ?

Judged by these tests

PURITY FLOUR
which is produced by the latest im-
proved methods in modern milling
from the choicest Manitoba Hard

Wheat, stands unequalled for Bakers’
trade and general Household use.

Western Ganada Flour Mills Co.,uume

/it D\ Mills at
VoY 4 A\
SN |  WINNIPEG, GODERICH and BRANDON
. P/ Toronto Office

Long Distance Phone Main 6080

Phone in your Orders at our expense.

A g ey .
- i
st 5 A AN A, e it i
o e e T L s T

Particular People
Like Our Filour

They like it because it’s made from
the best wheat grown in Canada’s
best wheat growing district. If you
can take care of the particular trade,
the other trade can take care of
itself. Take care of it with our
brands:

“Premier Hungarian"”
“White Rose” and
‘“Royal Patent’’ Brands

Put up in 24%-Ib. and 49-1b. Sacks specially
for the Grocery Trade.

We will have a Demonstration at the Winnipeg Pure
Food Show

Order direct or from our nearest agent.

THE WHEAT GITY FLOUR MILLS CO.

LIMITED
BRANDON, MAN.

Agent bec and Maritime Provinces
oy &*.‘FRECHBTTB. 45 Bonsecours Street, MONTREAL

Agent Province of Ontario
ALEX. BUTLER, Board of Trade Building, TORONTO

Agent_Alberta and British Columbia
WILL HILL, 1645 9th Avenue West, VANCOUVER, B.C.




CANADIAN ..
STRAWBERRIES
are now supplying the market.
Cherries also arriving

LATE VALENCIA ORANGES

we recommend as the best summer
Orange offering.

LEMONS
NEW VERDILLI STOCK

we know will please you. !

WATERMELONS

The best Georgia stock now arriving.

PINEAPPLES
will soon be over. Do not delay order-
ing longer.

! McWILLIAM

[}

23-37 Church St., TORONTO

A

TRADE_WINNERS.

3 Pop Gorn Poppers,
‘ Pe:lll mmll
f Combination Machines,

Many STYLES.

KINGERY MFG. C0.,106-108 E. Pearl St. .Clndnntl.o, :

500 Bags French Peanuts.

Prices and samples on application.

ANDREW WATSON

PRODUCE BROKER

91 Place d’'Youville, MONTREAL
Phone Main 4408

THE CANADIAN GROCER

FRUITS, VEGETABLES AND FISH

Potatoes Take Another Unexpected Dr op—Supplies Still Coming in—Lemons

Slightly Basier—Canners Offering Liberal Prices for Berries.

““The unexpected always happens’ is a

proverb that is no respecter of persons,
applying to potatoes no less than to
potentates. Not a dealer on the street
but thought that Delawares had found
bottom, at any rate for the time being,
at $1.25. Not a dealer but would have
staked his last bag that Ontarios were
a safe propesition at $1.15. All this
was before Thursday, June 27th. On
Thursday came indications that the drop
was coming, and on Friday came the
drop itself. It may be said that the
second slump in prices was as unexpect-
ed as the first, which occurred ten days
ago. The impression at that time was
that the farmers had unloaded all their
stocks on a market none too strong, but
that when the market had recovered
from the depression caused by this ab-
normal supply, prices would rise again
to somewhere near their former level.
The barns of the New Brunswick farm-
ers, however, are not yet empty, if the
way stocks are still coming in is any
indication. One dealer in Toronto has
five cars on his hands, which he bought,
with pathetic faith, at $1.35. He is
now looking for some companion in mis-
ery who will take them off his hands at
$1.10. Few dealers will now touch po-
tatoes on anything but a liberal com-
mission basis. There is no difficulty in
getting supplies. Ten cars can be secur-
ed at a moment’s notice—only there
are no takers.

The feeling in Verdilli lemons is a
shade easier, bul the price remains prac-
tically unchanged, the difierence amount-
ing to not more than 4 or 5 cents a hox.
The weather has been consistently fav-
orable for this fruit and big business
has been done in consequence.

It is reported that the canners are
thoroughly canvassing all the straw-
berry growers in Ontario, and that
prices ranging from 6 to 74 cents are
being offered for the entire season’s
yield. This looks bad for the consumer
—the only individual who will be seri-
ously afiected. The jobbers would soon-
er handle a small crop at big prices than
vice versa, and the growers naturally
look upon 7 cents as a very flattering
offer. It is unlikely that the home ber-
ries will be marketed at less than 8
cents this year.

Do you use Cream of Tartar

or Tartaric Acid in your Bakmg

Powder or Self Raising Flour?

If you do, you are not using

the best up-to-date materials.
You should use our

Calcium Acid Phosphate

Better for health and cheaper to
use. Write for samples and
quotations.

CHARLES C. BRYCE & CO.

43 and 45 Great Tower Street
LONDON, EC. - - - ENGLAND

little by the holiday, but has again
sumed its quiet level. The late sprin
has kept back all local stufi, and very
seriously afiected the market.

MONTREAL.

GREEN FRUITS—The demand just
now is good. The selling is general.
The state of the market continues fair,
with prices firm. Local stuff is arriving,
and to a certain extent, is replacing
American goods. Montreal strawberries
are now on the market, and a large
crop is promised. As compared with
last week pnces remain statlonary

0
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Limes, crates
Cshf'ornh cherries, 10 1b. box

grape fruit, lul( bnx s
2 peaches, box sois
5 syrlcou. box .17
e plums, box .. 25 30)

VEGETABLhS——AIter one of the
most backward spring seasons in years,
with the warm weather now at hand
vegetables are to the fore again. Deal-
ers find trade good. Mushrooms and
sweet potatoes are absolutely off the
market. The price situation remains
firm, with a few changes over figures
rullng a week ago.

-.nlqpe;ndm.bunnnu ........................ 03 038
Sav. ket oy i 989
uef'!.:?{'.ge crate . 50
Florida tomatoes, crate 5w 600
Turnips, bag ........... 12 150
i e lonwe bui ies, v 085
ater e bun hes, per doz . ;
B i 6% 04
wﬂoﬂan dee. p:rdr;l: ............... i 2%
0z. bunches . L
Radirhes, doz 010 15
d b&':.'b"d i 1%
per do:
i kY
arsnips, bag .......... 54 ol
Pomto': whites, per bag vee 1300 388
New potatoes, 1b ....... vees 003}
J" “eot Dblc.coscooses 375 :Ou
ersey sweet pol
Egyptian onions,1b .. ...... (T2 TR
New beets, doz. bunches . A 1Y)
L o ereiiis oos 175
New carrots. doz. bunches 0 40
M B8, ID.ccoooncnrs ossssennnnsinnsssonasnes oase 85
Horse B Geassonpensarsvepsosanesessvesssp snts 15
Rhubub KO0 DRROINGS 2« s sz ovinsssrnss!sbunts 015 025

FISH—Choice stocks of halibut have
predominated throughout the past week
with prices fair. Salmon have not been
so plentiful as expected and price is
firmer, with a tendency to advance.
Haddock and cod continue in good sup-
ply, with prices lower than usual. Brook
trout are scarce and mackerel are not
so plentiful. On account of warm wea-
ther, the demand for new haddies and
bloaters is falling ofi.

Fresh and F ozen Fish.
l'lddo:,i express, Perlb.... ..oeive cevrnnnnes oaas 04

Halibu! express, per b . 09

Mackerel, o aves 10

Dore, 3 v g 13

Smelts 08

Steakcod, Ib....ov-vereine vane 06

Brook trout 1b 22

t cod, 04

Pike,1b...c..oue (]

'(l;oko trout.llb gg

g %

aspe salmon,

Plop. 8, 0Decse covenses cove sosssses sesoveve sees 10

d Sal ¢d—

Bmolged I::dd.lu {ox mub ........ l{ }191
Kmd [}
Yarmouth b 110

Pre) ed:ddrlod— Gr
Bonel . 006
Bone! 0 (5‘
Boneless 0 04
Bhred 180

Oysters—

Standards, hu Imp. B8l - cocoiiiiiinne sone 150
Standards, Imlk' %o: ﬂng I.:I.M ............... 040

Piokled fish—

No. ‘l!.bndorhnlu pmb . 25%1
No. 1N.8. Bal bbis . . 360
No ll'obmn.b ......... . 10 50
1 ses trout, . b7
B8LMOD, 10 DBIS. .ovvsssearsesreene sose 12 50

TORONTO.

FRUIT—A well-posted fruit-man who
has just return from a short trip
through the Niagara peninsula, says
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that ithe raspberty crop ue}ikely to be
small, the frost having killed off a great
many of the new shoots. Peaches will
be a fair crop.

There are a few cars of large sized
navels still offering, showing that these
oranges are not yet completely out of
the market. Pineapples are practically
finished. Watermelons are now coming
in from Georgia in fine condition.
Urangea—

Nave s, fancy, 64's, 80's, 96's, Ili‘:i 250's,288's ...
Late Valencia Oalifornias, all si ¢s ...
Bloods, 80's, 10's, 150's, ‘,g‘-)boxel ope
Ovals, 80's 100's, 150's, %: boxes
Sorrentos, 20u°s, 300's.

28 300, 360 ............
Messinas and Sorrentos, 3
Pineupplau, g{l, per case.

£ s, oo

hy
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Bananas. Jamaica firsts, per bunch . 50
Bananas, jumbo bunches ..... (1]
Strawberries, Oanadisn per qt. 10
Cherries, Oanadian .. ........ .. 100 150
Limes, percrate.......ooovveeenn. . sees
Watermelons, Florida, each...... svvves crvreees 060 055

VEGETABLES—A number of price
changes are noticeable this week, while
Canadian green peas are quoted for the
first time. New potatoes are not ex-
pected before the 20th of July, although
some growers are already using them
in their own houses. Delawares dropped
again on Thursday and some dealers ex-
pect to see them reach 75c. before the

week is out. -
115
110
New potatoes, per bbl 440

ew pol per 0o

Onions, green perdoz........ ves AN
iy ptian, 110-1b. bag.. o 400
Onions, Bermuda, per crate...... ... 400
Uabbage, new Uanadian, mr case 75 300
Beets, new, per doz. bunches..... 35 050
Oarrots, mdu bunch 76 085
Lettuoe, Oanadian , per 4os. bunoh: 2% 03
Spinach, fancy, per bush 40 050
Radishes, Roseland, per doz. 2 030
Oucumbers, hot house, per doz., fandy Boston .. .... 110
" BRBIDRE . ccovoes so0s seovssssssre 300 350
Beans, m.nd.ur SN o oo vinsasoasennsinnens snss 2 50
Green peas (Osaadisn), per basket .. 07 v8s
Tomastoes, Texas, 4-basket crates.... .135 160
l'lulcy.p.nlm'.l ........... = i 1.0‘0

Aspar per doz.
llhub:x:‘ier R A 040 050

KISH—The fish trade is quiet, a little
stimulus having been given it by the
holiday, Trout and whitefish are now
very scarce, the former being almost
impossible to obtain at a reasonable
price. There is probably five times more
halibut used in Toronto now than in
any previous year, and the supply is
scarcely equal to the unusually heavy
demand.

Perch, | BB s e ok dddnsessnrsssiisee 006 00
Blue pickerel, per Tb. .. .. " o 0%
White fish, Georgisn Bay, per cena il AP
tefish, winter caught, per g %sl }3
Herring, 'per 100 count . b ¥ 60
medium, per Ib .. 008 007
*  jumbo, perlb ..0090 010
Sea salmon, per ib....... ..017 018
'rout, im-hw.wl.l: ..... v ll)gi ggi
an haddie, per ib.—fre h cured. e )
&3 fresh caught, b ir 008
i [ iR
o o bRt
Ul
Shredded cod' pe dod Bgs 55
ounders, per Ib....... [}
Halifaz 41 oakes, 240
ve lobsters ......... .. 17 018
Mackerel, per lb.......... B ow
Bluefish, small white, perib...... Ssseasssesdens woes 06}

OPENING OF SALMON SEASON.

The sockeye salmon season on the
Fraser River opened on July 1. The fish
do not commence to run well until about
the third week of the month. For the
first time in the history of the industry,
gasoline boats will be used to dollect
the catch. About . one-third of the
boats so employed will be operated by
this power. The local dealers will this

FRUIT, VEGETABLES AND FISH

THEY’'RE HERE

Fine New
Verdilli Lemons

Every Lemon sound and perfect and of the celebrated
“Home Guard Brand”

. No more trouble with wasty Lemons. Buy these and

be happy.

WHITE & CO., Limited

TORONTO AND HAMILTON

ROOM ABOVE

“ There’s always room on top,” it is said, and in Lemons on top and alone stand

TRACUZZI'S “ST. NICHOLAS"™

and ““HOME GUARD"

W. B. STRINGER 8 00. - SOLE AGENTS - TORONTO

FRUITS AND VEGETABLES

We are in touch with the leading shippers and
can supply the best at prices.

J. R. CLOGG & CO., = """ monrrea

olosest

Yeerme. BEST QOODS

obtalnable when you send your orders to us.

We have arriving dally

Strawberries, Tomatoes, Pine-
- apples, good color, all sizes,
Cuocumbers, Lettuce, Radishes,
Green Onions, New Cabbage,

Eto.

Also full lines of Oranges, Lemons and Bananas

Send us your orders and we will Al with

oare and prompitness.

HUGH WALKER & SON

Established 1861

Guelph, Ont.
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FRUIT, VEGETABLES - AND ‘FISH

THE
GREAT
PACIFIER

between the retail
merchant and his
grouchy custom-
ers is the adoption :
of the - .

Allison Coupon Books

It’s mighty hard for a man to pick a
quarrel with you about his account when
he always pays as he goes---and that is
exactly what he does when you use the
Allison System---he pays you in coupons
just as he would in cash.

For sale by the jobbing trade everywhere

Manufactured by

ALLISON COUPON CO.,

indianapolis, Indiana.

We are now booking orders for 1907
pack lobsters. Golden Crown and
Golden Key brands; choice goods
fully guaranteed. Flats, 1%, 15, %
and 1-lb. tins; talls, 15, 8 and 1,

Write for our quotations

W.S. LOGGIE CO., LIMITED

CHATHAM, N.B.

Packers and Exporters of Canned Lobsters
—Wholesale only

year have to get their fish through the
canneries, as the colleeting boats former-
ly owned by them were turned over to
the canners at the opening of the sea-
son.

Up to the present, 262 sockeye licenses
have been granted. This is 12 more
than last year.

CAPE BRETON CO. AMALGAMATES.

The Atlantic Fish Company, whose
headquarters are at Lunenburg, Nova
Scotia. have bought the property and
business of the Cape Breton Fish Co.
The Atlantic people are already opera-
ting branches of their establishment at
Canso, Barrington, Lockeport, La Have,
Ingonish, and Bay of Islands, although
the business was organized only two
years ago. ;

The Atlantic Co. acquired some time
ago the boneless fish business eonduet-
ed for many years in La Have and
Halifax by Black Bros. In nine months
last year the company’s business at
Canso amounted to $120,000.

HOLIDAY LAND.

Anyone who has spent a summer in
Nova Scotia, or has enjoyed even a
week’s holiday among its rivers and
forests, will reecognize with a delightful
sense of reminisecence a goodly number
of the seenes which illustrate ‘‘Vacation
Days in Nova Scotia,’’ a little booklet,
written by Thomas Anderson and pub-
lished by the Dominion Atlantic Railway.
The booklet is profusely illustrated with
photographs of many scenes among the
murmuring pines and hemlocks of
Evangeline’s land, Mr. Anderson has
done his work well, since from a literary,
as well as an illustrative standpoint, the
contents are out of the ordinary.

The jaded tourist who is looking for
“fresh fields and pastures new’’ is re-
commended to obtain a copy of ‘‘Vaca-

Constantly receiving New Stocks.
All lines.

VERRET, STEWART & CO.

LIMITED

MONTREAL

The Canadian Grocer

tion Days in Nova Seotia’’ from the
Dominion Atlantic Railway, Kentville,
N.S,, and to study it alike for the in-
struetion of his mind, the betterment of
his health and the fuller enjoyment of
his holidays.

JAPAN TEA TRADE.

The function of exporting Japanese
products is being gradually removed
from the hands of foreigners in Japan,
especially in respect to the tea trade.
It appears that the opening of Shimizu
as a special port of export was efiected
for the purpose of facilitating the di-
rect exportation from that port of tea
produced in Shizuoka, which furnishes
70 per cent. of the total output in
Japan. This plan has proved success-
ful, and 3,930,060 pounds of tea refired
in Shizuoka was exported from  that
port last year. S

An inspection fee is imposed by the
tea merchants’ guild on tea to be ex-
ported through Yokohama at the rate
of 11 cents per box, but no such fee is
required for the exportation from Shim-
izu. Under these circumstances it is
anticipated that of teas hitherto ex-
ported from Yokohama, at least the
Shizuoka tea will eventually cease pass-
ing through this “port. The future of
trade in Yokohama should not be re-
garded as promising, for the quantity
of tea exported from Shimizu last year
reached nearly 4,000,000 pounds, against
1&,838,000 pounds from Yokohama,
which market had commanded the situa-
tion for years.

EUROPEAN PRUNE CROP SHORT.

Latest advices on the European prune
crop indicate a considerable shortage in
comparison with former years. A letter
from Hamburg, Germany, states that
that market is looking to California to
make up the deficiency in the European
market, and that a considerable gquan-
tity will be required if the total is to
compare favorably with that of an aver-
age season.

The letter said in part :

‘“T'his market is very closely cleaned
up on old crop prunes and importers are
much disturbed over .the outlook so far
as stocks are concerned. We do not look
for more than two-thirds of a crop in
Bosnia and Servia. Some of the larger
interests here are already buying for im-
port from the New York market, and
cables sent to the Pacific coast bring
back the advice that practically all the
old prunes of desired sizes are held in
New York.”

Stiff Prices for Growers.

In this connection ‘it may be noted
that the unsold portion of the coming
prune crop of the Santa Clara valley
which remains in the hands of the grow-
ers does not exceed 7,000,000 or 8,000,-
000 pounds, about 25 to 30 per cent of
the entire crop. Most of this stock is
in the hands of firm holders, who every
year are the last fo sell. The growers
arc getting stifi prices from the pack-
ers, and it is thought that the small
quantity remaining unsold is being held
in the hope of an even higher market.
The packers hold all the unsold old
prunes. Altogether it looks like a ban-
ner year for the California fruit grow-
er.
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The Canadian Grocer FRUIT, ,VEGETABLES AND FISH

" BLUENOSE

BRAND

CODFISH

PREPARED FOR FAMILY USE.

Packed in 10, 20 and 40lb. Boxes. Sold by leading wholesale grocers and fish dealers.
PRIOES ON APPLIOATION.

Sole Packers

Atlantic Fish Companies,

Nova Scotia

AGENCIES
A. H. Brittain & Co., Montreal Stuart, Watson & Co., Winnipeg Chas. Milne, Vancouver

Every fish canned isn’t a Sardine, but every
fish'in a tin of

"King Oscar’
Sardines

is the real thing.

It is so real that those who *‘‘know”
can’t be persuaded to use any other.
There’s something so rich, clean, and
flavory about a King Oscar Sardine that
one can’t get away from the desire for
more.

We are now packing the

“FAMOUS BRUNSWICK BRAND”

SARDINES,
CLAMS
SCALLOPS

FINNAN HADDIES

We guarantee every tin we pack
Yours respectfully,

That’s the kind to sell to your customers
They will use a lot this summer.

B e S =~ =P RS g2y 528 e Lot $ i A e

For sale by all jobbers.

John W. Bickle & Greening

(3. A. HENDERSON)
Canadian Agdents HAMILTON.

Connors Bros., Limited
Black’s Harbour, N.B.




THE CANADIAN GROCER

EFFECTIVE WINDOW DRESSING

An Interesting Winnipeg Display—S8uggested Means for Dividing Windows Into
Sections—Partitions Being Generally Adopted by Other Lines of Trade.

Why should dress goods and store
clothes and boots and shirts, and eollars
and ties make better or more interest-
ing window displays than foodstuffs.
They don’t, it’s the men behind the
glass who make it so. Of course one
can’t drape tea or eanned goods or
smoked baeon into folds and flounces,
but they ean be put forward to look very
inviting. Ingenuity counts for much in
dressing a grocery window. Herewith in
picture is a Winnipeg sample. This is
the window of J. Robinson & Co. It
shows an array of Gold Standard

goods that would arrest the attention
of all passers. This is a window in the
conception of which ingenuity, rather
than artistic sense, is evidenced, and the
results are certainly attraetive.

WINDOW PARTITIONS.

Movable window partitions are a de-
vice of improved window-dressing
which the grocers should adopt. The
muvable partition has many advantages.
It enables the grocer to make very ef-
fective displays of various lines of
goods in the same window. That is its
principal purpose. The chief fault of
most groeery window displays is, that
they are too mueh mixed up. The or-
dinary groecery window is fair sized, and
it is difficalt or ineconvenient to make
a display of a single line, but by using
the partition two or three sufficiently

Window Partition of Wood.

Window of J. Robinson & Co., Winnipeg.

Metal Window Partion.

large displays can be made. Very often
a grocer would Lavz fime to change one

66

sedfidn,” when heé would not have time s

to change; hisswhole wigdow. Changing
one section at a time would keep the
window looking - fresh.

Two illustrations of partitions are
here shown. These are sketched from
partitions actually in use, but are in-
tended as merely suggestive. One is of
wood and looks very handsome in the
window. The other is of iron. Some-
times the latter has brass trimmings and
is of different shape, but these are mat-
ters of choice. For some purposes an
even more effective partition than either
of these is made of two sheets of plate
mirror back to back. Sometimes the
bar iron is used for the near wall of
the window also.

NOT ALL BEER AND SKITTLES.

It is not all ‘“‘beer and skittles’’ with
the packet tea men these days.

The cost of tea itself has advanced
from the point it was eight months ago
fully 4¢ per pound, and in some grades
more than this.

The price of lead with which the tea
is wrapped has advanced 40 per cent.
aor 50 per cent., and one firm in Can-
ada uses fourteen tons weekly.

Labels, cardboard-ends and labor
have  advanced fully 40 per cent., and
the price of boxes 50 per cent.

A prominent packet tea man stated a
few days ago that every man in the
packet tea business in Canada must be
losing money heavily every day, that
is, if he does only a Canadian trade.

The soap people are having it pretty
nearly as bad, as they are ‘‘up against’’
an advance on crude cotton oil of from
$95 to $165 per ton.
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ADVERTISEMENTS.

Advertisemeats under this heading, lc. a word each
insertion.
tractions count as one word, but five figures (as
81 M) are allowed as one word.
Cash remittances to cover cost must accompany all

advertisements. ln 16 0888 can this rule be overlooked.
Adverti d without t be

acknowledged.
Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

Yearly Contract Rates.

lwwordlouhlnunhn.lm ......
6 months ..

ss:s:i
288228

BUSINESS CHANOCES.

OR SALE—Grocery and crockery business in one
of the best (owns of Western Ontario; established
twenty years; a out $3,000. Address Box 145,

CANADIAN GROCE

OHN NEW, Real Estate and Business Broker
156 Bay Street, Toronto. Established fifteen
years. No charge unless sale effected.

ROCERY BUSINESSES — 1 have several choice
grocery businesses for sale in Toronto, good
stores and dwellings, rent reasonable, genuine money
makers, stocks from seven hundred to twenty-five
hundred. John New.

811,000 Ol r o il e

invoice. John New.
$5.00

IF kou want to buy or sell a business, write, John
ew, Toronto.

HARDWARE — Trade of twenty
thousand yearly, clean stock, little
opposition, good town. John New,

IRST-CLASS Residential Grocery doing large busi-
ness $4,000 cash, balance arranged. Particulars,
Post Office Box 388, Port Arthur, Ont.

FOR BALB.

FOR SALE- Grocery, crockery llld leedt business
(dvelllnl and store also) in & good village east of
Toronto; first class farming section ; established
22 years; ltock. $2,500 ; annual turnover, $25,000;
this is a rare chance to ucnre a uood aying blulneu .
satisfactory reason !or selling. Address Box 2,
CANADIAN GROC 8]

A SNAP-Two ideal tea packing machines, guaran-
teed in first-class condition, will be sold below

Torl08h  Write Box 148, CANADIAN GROCER,
oronto.

RURO REAL ESTATE MART—Pmllnble business
opening in Truro, N.S. fe double store,
four flats, besides luument wll be empty soon

on of b of owner. Exceptional

chance for a departmental store, wholesale or retail

business or factory. Correspondence is solicited,

glce is right. Further information promptly given.
D. McCallum, Truro, Nova Scotia. f 5

SITUATIONS VAOAN T.

BRIGHT. lmelllnnt boy wanted in every town and
village in Canada; good gay besides a gift of a
watch for good work. A pl{_ MacLean Pu lishing
Company, 10 Front St. 'oronto.

GROCERY CLERK, lhomulhly experienced; old

country trained preferred ; good window dresser;
able lto look ullerdndverg-lui ;{ne l%e. expeAr&

ence, 8s expecte 0:

GROCER.® " . i

SITUATIONS WANTED.
WANTED A position in wholesale liquor sad

grocery ; Iuvn had experience in both wholesale
trade. B 149, CANADIA
Gkocsa onmo.n o ; ADIAN

THE CANADIAN GROCER
CONDENSED OR “WANT” .

AUSTRALIAN RAISINS.

In connection with the statement re-
cently published in The Canadian Gro-
cer ' about sultana raisins from Au-
stralia, the following from the London
Produce Markets’ Review is interest-
ing:

‘“The sultana market, which has re-
cently shown a tendeney to advance, has
been temporarily steadied by the ar-
rival of small quantities of Australian
fruit. The quantity marketed is in-
significant and has been rapidly sold
and distributed at good prices, but buy-
ers are naturally asking what quantity
there is to ecome, and operations in other
kinds for home trade are very small
and will probably remain so, until there
is some definite information on the
point. On the other hand, export busi-

ness has been good and -it is® probable
that the market ean abserb any further
quantity which Australia ean send.
Fresh shipments of Australians landed
this week contain some exceptionally
beautiful parcels of fruit packed in the
more desirable style of boxes contain-
ing 28 pounds.’’

B.C. FRUIT CROP.

W. J. Brandrith, a fruit-grower of

‘wide knowledge and experience and a

government official to boot, asserts posi-
tively that the British Columbia fruit
crop will be considerably behind the
average, and that of Lheuius, plums,
and other small fruits there is not more
than a third of a crop.

Our Factory now
boasts the most up-
to-date equipment
for making Catsup

_ beyond dispute.

f.o.b. Montreal,

Last fall we bought tons and tons of the finest
Rose Tomatoes. These have been washed, scalded,
peeled and seeded, then have gone through the process
of making them into Ozo Brand Tomato Catsup.
Nothing of the delicious flavor of the ripe tomato has
been taken away, and our chef’s blending of the
spices and condiments has given it an appetizing piqu-
ancy that cannot be equalled.

Put up in large 14-0z. screw-top bottle with an
it makes one of the most
attractive packages ever put on the market. We
guarantee its purity, and the absolute cleanliness of
our factory and ‘methods makes its wholesomeness

exceptionally pretty label,

Packed in cases of two doz., $1.00 per doz.

THE OZO CO,, LIMITED,
MONTREAL

in Canada. We
also have one of the
best Catsup Cooks
on the continent,
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TOBACCO, AND, K CIGARS The Canadian Grocer

— . . . @ ' : 5 ! f\ e nly I\.).-;"- .
» RGBTy | . : iy ' ;
You can slight some articles in the grocery business ; but-—don’t

slight your cigar counter. You do not need to carry a big stock,
‘but it is necessary to carry a good one. Mu.ke sure by stocking

The gr

PHARAOH and PEBBLE| | =

lines, bu
. . . . stocks th
Cigars—cigars which have won a reputation for honest goodness at the pr

> . . . rice. TI
second to none, and won that reputation pitted against some mighty quite bris

. on.
good cigars.  The cor

: : tt
Pharaoh makes an ideal smoke and retails for ten Pritgs 4
cents, although universally acknowledged to be worth the retail

price, the
fifteen. The new

Pebble is a marvel for quality when compared to any IJU‘:g :1“'
other cigar ever sold at five cents. !

N.B.—The Payne Plan of doing husiness says more for the Sb‘;ll‘(’)’:;l 3
sterling quality of my Cigars than all the words we oould Rib roasts
print. Do you know that plan ? :E::t ((f;:ll1

J. BRUCEPAYNE, Limited, GRANBY,QUEBEC Corned b

Corned be
In a ecin
the dealer
‘‘In pasi
obtained w
high. Not
5 enough loc
The man who smokes any other brand of tobacco does not know the virtues of demand, a1

into the Si
T. & B. age there (
& storms; he
in priees.’’
All the
first favorite, nor does he know the profit that's in wlg:m:l,] 8
crease the |
new figures
The pros
in Nova Se

The apple t
some predi
the erop wi

& i 3 swall fruit

The Grocer who pushes any other brand of tobacco is not pushing Canada’s

to the baek
1s expeeted,
late frosts
damage, T
lm;king for
berries,
The fishe
most suecees
E ;e;;:;on was
L sl ve 8
T. & B. sells more than Tobacoo. of fahing &
R the coast gox
. : have been )
well mainta
quantities o

The Geo. E. Tuckett & Son Co., -Limited Boin & 58

and there w
HAMILTON CANADA ing )
; sharp recove

ecord quan

A smoke that soothes and satisfies with never a nip—the onvly smoke the
man who knows will insist on. You have a friend at the High Court of
Finance just as soon as you stock 7. & B.
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THE 'CANADIAN GROCER

I”" GROCERY TRADE NEWS OF
NOVA SCOTIA

(Special corrrespondencee of The Oanadian Grocer.)

Halifax, N.S., July 1, 1907.

The groeery markets are quite active,
and a good business is passing. Prieces
in several lines are advaneing and with
the deecreasing supply of canned goods
some of the retailers have put up the
prices. There is no searcity of any
lines, but these retailers feel that the
stocks they hold are worth more money
at the present time, and they put up the
price. The demand for eanned goods is
quite brisk, as the pieniec season is now
on.

The condition of the meat markets is
now attracting considerable attention.
Prices continue to soar upwards, and
the retailers have again advanced the
price, the seecond within three months.
The new quotations went into effeet on
July 1st. The new figures are as fol-

lows:

. Old. New.
Sirloin re88ts ....cccec000.e A8 .20
Sirloin steaks ............ 18 .20
R roasiR s iee v 15 A7
Steak (top round) .......... 15 A8
Steak (eut through) ........ 15 16
Rattlo AR sassrsnivesossoss 12 14
Corned beef (plate) ........ 10 12
Corned beef (brisket) ...... 9 10

In a cireular issued to their customers
the dealers say:—

‘‘In past summers local cattle could be
obtained when western beef became very
high. Not so this year, as there is not
enough local cattle to half supply the
demand, and western beef is going across
into the States on aecount of the short-
age there caused by last winter’s severe
storms; henee the unprecedented advanee
in prices.’’

All the dealers have not entered the
combine, some having declined to in-
crease the priees, and in consequence the
new figures may not stand very long.

The prospects for a big erop of fruit
in Nova Seotia this year are very bright.
The apple trees have blossomed well, and
sume predietions are being made that
the erop will total a million barrels. All
small fruit will be late this year, owing
to the backward season, but a good erop
is expected, as the fruit will escape the
late frosts whieh usually cause great
damage. The eommission men here are
looking forward to a big erop of straw-
bcrries.

The fisheries give promise of being
most suceessful this year. Though the
season was very late and the catches at
first very small, there is an abundance
of fishing now being taken. All alo
the coast good catehes of spring mackere
have been made, and the prices fairly
well maintained, considering the large
quantities of fish placed on the market
within a few days. For about a week
the market was -glutted with mackerel
and there was a slump in prices, but
during the past week there has been a
sharp recovery and prices are again firm.

ecord quantities og fish have been ship-

ped to the American market and dur-
ing last week the loeal markets were al-
most bare. One dealer who had ship-
ped two refrigerator cars of mackerel
to Boston ordered them back before they
veached their destination, the prices on
the local market being much better than
in the United States. One firm alone
in Halifax has purchased upwards of
100,000 fresh mackerel sinece June ecame
in, and a large quantity of them have
been placed in eold storage.

The cod fishery also promises well, and
some good catehes are reported from the
banks, many of the Frenech and American
bankers, having full fares. The French
fleet fishing out of St. Pierre, Mig., is
having better success this season than
for many years. One trawler, the Im-
brim, took 1,600 quintals of fish in fifteen
days on the banks.

Breadstuffs and butter and eggs are
unchanged.

NEW TEA COMPANY.

N. 8. Croker, A. V. Boucher, A. W.
Macalister, C. M. Cotton, and H. H.
Brodie have been incorporated as a com-
pany under the name of The Castle
Blend Tea Company. Objects: To do
business as tea and coffee importers and
blenders, and to buy and sell tea, coffee,
cocoa, baking powder and essences.
Capital, $100,000, in shares of $50 each.
Headquarters at Montreal.

A permit has been issued to C. Dan-
nacker, of Stratford, for the erection of
a brick addition to his store and bak-
ery at a cost of $900.

STANDARD

OF THE

WORLD

8old by all the Wholesale trade

Those made by
McDOUGALL

CLAY
PIERS | -

D. McDOUGALL & CO., Glasgow, Scot.

Firm Established in 1887

JOS. COTE
IMPORTER AND WHOLESALE TOBACCONIST

Office and Sample Room: 186-8 St.Paul St.,Lower Tow
Warehouse: 118 St. Andrew St.,Lower Towa
Brasch 179 St. Joseph St., St. Roch

Ask for the famous brands of Cigars
ST. LOUIS
CHAMPLAIN } Se.
E SERGEANT 100.

All First-Class Grocers

OLD CHUM

Cut Plug Smoking Tobacco

it’s a Trade Bringer.




THE CANADIAN GROCER

GROCERY ‘FRADE NEWS OF

-«. THE PACIFIC COAST

Small Strawberry Crop—Canned Goods May Be Scarce—Canadian Imports of
Rice Have Increased Largely—The Fruit Situation.

(8ecial Correspondence of The Cenadian Grocer )

Vaucouver, B.C., June 28, 1907.

With the very best weather for busi-
ness that the provinee could possibly
have had for the past three months, it
is not surprising to learn that every line
of trade is on the most prosperous foot-
ing. ‘There are few, if any, drawbacks
in the general round of ecommercial life
and aetivity at the present season. In
each of the eoast cities and in all the
mining eentres up-country as well as
throughout the rapidly-growing farm-
ing distriets, the tone of business is heal-
thy and progressive.

There have been some differences from
other years. In the fresh fruit trade
there have been no preserving fruits to
market, of any eonsequence, and indica-
tions are that the strawberry crop will
not be large enough to permit of reason-
able preserving prices. The extremely
small quantity of fruits offering has de-
pressed the price of sugar, demand be-
ing low in eomparison.

In northern trade, sinee the opening of
navigation on the Yukon there has been
a good deal of freight sent north, but
nevertheless, the indications point to the
usual delay in the purehasing of stoeks
for winter’s supply. The northern deal-
ers have almost got into the way of
waiting till the last minute to avail them-
selves of the eommodity rates which are
allowed till August 15 each year. This
year they may be badly fooled in some
lines. The advices from eastern packers
are that the pack of canned fruits and
of eanned vegetables will be extremely
short. This will be a serious matter to
the Yukon.| - From California, too, the
outlook is stated to be unfavorable to
any large pack of dried fruits. Here
again the northern trade is greatly in-
terested. In produce lines, never have
prices continued steadily so high and
stocks so low for many years. In faet,
it is doubtful if ever this market found
it more difficult to stock up, and espe-
cially in butter. As the Yukon depends
entirely on supplies forwarded from
here, the interest the dealers there should
feel is obvious.

In groeery staples there have not been
many changes of importance recently.
The rice market has bulged till
the price for fine quality Jap-
anese rice is now $82 per ton. The
importations of this staple to Canada
have very greatly increased in the past
year. For the first three months of this
year the rice importations were almost
three times the amount imported for the
same three months last year. Rather
oddly, the Japanese purchases of flour
from Canada have in the same time gone
up in even greater proportion. The ae-
tion of the Japanese Government in sub-
stituting flour in a large degree for rice
in the rations of the Jap army has re-
sulted in a muech greater demand for

flour, and Canada has had the benefit of
the inereased demand.

Just when the California market was
bare of raisins, a staple almost entirely
supplied to this market from California,
the introduetion of raisins from Aus-
tralia relieved the shortage. The last
Australian steamer brought some liberal
consignments, some of whiech were for
wholesalers as far east as Winnipeg. The
price is very much less than present Cali-
fornia basis. The latter are now quoted
at 13 and 14 ecents, and very secarece.
The consignment of Australian raisins
sold out, while it lasted, at 8 cents per
pound to the trade, and the dealers re-
port that the quality is mueh better than
that of the California artiele.

* L4
*

Dried fruits are selling aetively, most-
ly for out of town trade. Prices are
strong in most lines. Figs have been
advanced half a cent to 6 ecents per
pound. What few lots are in stoeck have
been selling at 22 and 23 cents. Prunes,
from 51 cents for 90’s and 100’s, to
8 cents for 40’s and 50’s, and 9 cents
for 30’s and 40’s. Peaches, 151 ecents.
Pears, 1114, cents.

* . *

Canned fruits are practically cleaned
off this market at present, and from
advices from the packers, the stocks will
be very limited this fall, and prices cor-
respondingly high. In eanned vegetables
stoeks are still equal to demand. Prices
have been advanced on peas, beans and
corn, the present quotations being: Corn,
$1.20; peas, $1.10 to $1.15; beans, $1.25.
Green peanuts are quoted at 10 cents;
roasted, at 1214 cents.

* ©
*

The sugar refinery this week quotes a
reduetion in price of sugar, the base be-
ing now $5.40. The very great slackness
in preserving fruits aeeounts for the
lowering in price of sugar at the pre-
sent season. The small importation of
Oriental sugar has not materially affeet-
ed the market.

In produce, prices and stocks are both
unsatisfactory. The supply of loeal but-
ter is not nearly up to usual quantities,
especially in dairy goods, little or none
of which reaches the jobbing trade. The
stock of creamery is always all in de-
mand, though the ereameries are turn-
ing out a good supply. Eastern butter
has been very limited. Present prices:
Eastern, 25 and 26 cents; loeal dairy,
28 cents; local ereamery, 30 cents. Loecal
fresh eggs are scarece and firm, at 30
cents. KEastern select stock is 26 ecents
per dozen, while straights are 24 cents.

*
“

Strawberries are still leading in the
local market though the present week

70

sow-Will_g8ee the clean-up of the bulk of the

erop, Vietoria has sent in large qghn-
tities, from Vlmeouaa" Island growers
and Burnaby municipality, next to the
city of New Westminster has been sec-
ond in point of quantity. Quality has
heen very good all round this year. The
present price is $2.50 to 3.00 per case
of 24 baskets. The end of the week will
see some raspherries in. The erop of
this fruit promises to be the only heavy
berry crop of the season. Currants are
now beginning to eome in and some
gooseberries, at 10 cents per pound.
Sweet eherries are selliug at $1 to $1.25
per ten-pound box. Preserving cherries
will be in next week and will likely be
high.

The first car of California mixed fruits
is to arrive next week. This will eom-
prise peaches, plums, apricots and apples.
There have been some shipments of
peaches and plums, selling at $2.75 per
box.

Oranges are at present econfined to
Med. Sweets and Valencies. There will be
no more St. Michaels this season, though
a car of late navels is expected by one
dealer. Med. Sweets are $3.75 to $4.25
and Valencias, $4.75 to $5.25. Lemons,
$6 and $7.

L ] . -

Local potatoes; old stoeck, are almost
cleaned up and the priee is anywhere up
to $50 per ton. New potatoes are 5 cents
per pound, and scarce. Most green
vegetables are now local. Cabbage is
5 and 51 cents per pound; eucumbers,
$1.75 per dozen; cauliflower, $1 per
dozen; buneh vegetables, all sorts, in-
cluding beets, ecarrots, onions, ete., 25
cents per dozen; green peas, 7 cents per
pound; lettuce, $1 and $1.25 per crate.
Tomatoes, Mississippi stock, $3 per case;
Vietoria grown, $4 per case. Okanagan
tomatoes are not yet market (open air
grown), but will be in next week.

A VALUABLE BOOK.

““The Port of Hull and its Facilities
for Trade,’’ is the title of a 219 page
book officially issued in the interests of
the trade and commerece of Hull, Eng-
land. For Canadian manufaecturers who
are looking for an Old Country market
for their produets, or for a port through
which they may introduce their goods
into other parts of England, this work
will be found a valuable compendium of
information and statistics. Even the ad-
vertisements, with which the book is
filled, are in themselves of interest. One
on page 62 shows a photograph of the
advertiser’s fish-drying establishment,
the grounds of which have a eapacity of
spreading to dry nearly 100 tons of fish
at one time. : : :

The book is sold at two shillings and
sixpence—ahout 60 cents—and may be
obtained from the publishers, 10 Bishop
Lane, Hull, at this priee. i

"W. and J. Belfie, grocers, of Gana-
nogue, has dissolved. Joseph Belfie.con-
tinues ihe business. 2
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If you Héslré to handle High Class English Specialties,
then order from your wholesaler,

GILLARD'S PICKLE

A triumph of solentific Pickle making, and the most delicious of any.
AND

GILLARD'S SAUCE

Absolutely the finest quality at a reasonable price.
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Representatives in Canada:

R. S. Mcindos, Toronto; W. H. Dunn, Montreal; A, Marshall, Vancowver; J. W. Gorham & Go., Halifax; W. S, Clawson & Co., St Joha, N.B.

If you have any difficulty in obtaining from wholesalers, write to our representative in your territory.

The makers of “Gillett’s Goods” started business over 50
years ago in a modest way. To-day they operate the largest
factory of its kind in the British Empire, and their goods are
sold all over the world. Only good goods, upright dealing
L and continued improvement could have obtained such a result.
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ot Magic Baking Powder.
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The grocer who tries to make a success of
business without a good waggon is seriously handi-
capping himself. EWART’S waggons are easily
the best on the market.

Write for prices Phone 1188

J. A. EWART, " oo -

WALHKER BIN

Fixtures are designed for the complete equip-
ment of the modern grocery, securing prompt,
efficient and economical service.

GROCERY

Fixtures that display the stock temptingly and
invitingly, are a large factor in business-building.

FIXTURES

give character to a business and, i; adapted to
the requirements of the particular business to
be served, save time, labor and expense.

WALKER BIN .FIXTURES MEET ALL THE
REQUIREMENTS OF THE PARTICULAR GROCER.

Write for Illustrated Catalogue: ‘‘Modern Grocery Fixtures.’

The Walker Bin & Store Fixturs Co,

BERLIN, ONT. Limited

Representatives
Manitoba: Stuart Watson, Winnipeg; Saskatchewan and
Alberta:—J. C. Stokes, Regina, Sask.

CO LE m\cm_c%lzfe%ri::i?ls

Single and Double Grinder Pulverizing and Branulating

Every Coles Coffee Mill has a Breaker that breaks the Coffee
before it enters the grinders, thus reducing wear of grinders
and saving current.

Our
Qrinders
Wear

Longest

Grinding
Capacity

Granulating 2 Ibs.

per minute.

COLES MANUFACTURING CO.
Nos. 1615-1636 North 28rd St PHILABELPHIA, PENN., U.8.A.

AGENTS :

ter, Mitehell & Co., Toronte. "Forbes Bros., Mentreal,
ooy by gt A Gorman Hokert & Co., London, Ont,

%4

The Tobin Tent & Awning Co., - Ottawa?

IT'S WORTH CONSIDERING.
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COTTON CLOTHES LINES

—AND —

COTTON TWINE

Cotton Lines are as cheap as Sisal or Manila and much better.
Feor Sale by All Wholesale Dealers.
SEE THAT YOU GET THEM,

be u

Th




The Cana&idn Grocer

THE SHREWD] GROCER

knows that there's just one Best Laundry Soap on the
market, viz.:

Canadian Castile Soap

a sure and certain trade-builder. Our Castile Soap is a
distinctly Olive Oil Soap. You ought to stock it.

Gre CANADIAN CASTILE SOAP CO., Limited
Berlin, Canada

0-0-0-0-0-0-0-0000000000000000000000000C 00000000000 0000

¢r° They may be first-class. Do the people know that they are?

G:‘;ZS Do you want help—a partnership—or have you a business for
sale ?

g.’;'o Advertise in the condensed publicity columns of The Grocer

Market ? and Tell Us If You Don’t Get What You Want-

STORE EQUIPMENT AND SUPPLIES

FOR BUTCHERS AND GROCERS.
EUREKA REFRIGERATOR C0., Ltd., TORONTO, CAN.

REFRIGERATORS

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.

The Bowser Gosts You
Nothing

Why? Because it pays for itself by its own saving of oil. Without one, you lose
the price of a Bowser every year, through losses resulting from leaks, evaporation and
waste.

Why not instal a Bowser Self-Measuring Oil Tank and let it repay its own cost
within a year? Its convenience, cleanliness and safety are from the first all clear gain.

Write us for Catalog B, which describes our many different styles.

S. F. BOWSER & 00., LIMITED
66-68 Fraser Avenue, . . TORONTO

If you have an old Bowser and want a new
one, write us for our liberal exchange offer.

Cut No. 19
One of many styles

Eliminate Loss

If we didn't know how you could
we wouldn't make the suggestion.

Instal our

“Duplex”
Counter Check Book ===

and if that doesn’t make your balance
healthier at the end of the year, it will
be up to us.

T
The Carter-Crume Company, Limited
Toronto

73

ELECTRIC POWER COFFEE MILLS

This small cut illustrates another
of the designs we make.

Furnished for direct or alterna-
ting current. Fitted with strong
brass heavily nickeled hopper.

Stands 30 inches high, operates
off your lighting line. Most
convenient and up-to-date mill
on the market.

Granulates 2-b per minute and
cuts fine 1-1b per minute.

Write for Catalog and prices

- TORONTO |

e ——
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Dried Fruits and Nuts

Currants, W. Meyer & Co., Patras
Valencias, Julian Monfort & Co., Denia

Sultanas & Figs, C. J. Calothi, Esq., Smyrna

'::';g:, ,::,i‘zi;‘” } Thornton & Co., Malaga

Green and Dried |
Fruits, Nuts, etc, |

P. Macajone & Co., Malaga

Speled i aets . P. M. Loubrie & Co., Bordeaux

California Fruits, Guggenhime & Co., San Francisco

Fruit Pulp, Nuts,)
Cocoa Butter, setc., |

Henry A. Bragg, Liverpool

We respectfully solicit enquiries from the Wholesale
Trade by Telephone or Telegraph at our expense

MACLAREN IMPERIAL CHEESE CO,

Limited

. TORONTO, ONT.




Grocer, at our nearest office.

July 5, 1907.

3sniug Powder.
Oook's Friend—
Bize 1, in 3 and 4 doz. boxes
il l E a dol. boxes

ke o

"u "

W. H. GILLARD & 0O.
Diunnnd—-
b. tins, 3 dos. in case
'-lb tins, 8 ¢ o=
1b. tlnl e SN

l!-os.
&b, "

“ee

OOEAN MILLS,
Ocean Baking Powder, } b, 4 doz..
“ “ “ 1b. 5 d
" et it 48
rax, Wi
QOornstarch px'-‘ﬁ acase. 0

Preight p.k‘l 5 p.0.10 days,

REBRIS

-3
853

Per Dos.
vieranese 8 095
.o | 40

Barrels—When packed in barrels one per
cent. disconnt will be allowed.

ULEVELAND'S BAKING POWDER,
Hizes. Per Dos
« love‘!sud'-—nllgu. $0 983

Larrels—When p.oked in blrrell one per
cent. discount will be allowed

T. KINNEAR & OO,

Orown Brand—
llb un-,ido:.inouo...... ...... .(lig
, l!‘ » ‘ " " o “
ST. GEORGE'S BAKING POWDER

Per doz.
Trml li:e. packed 6 doz. in case . .logg
tniiv 3 " Z'.ZZII 180
8-0z, ® 3 4 . . 13
13-0z, * 4 " . 355
16-0z. H s vese 408
3%.0z. * 1 L) sise o B8O

Terms net 30 days.

= ;
m:i:,m-hu k! or case
leq‘l m

5 ummunuo.... e

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper.
The following aie prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are
responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian

JAMES' DOME!BLACE Lng.

Coreals
Wheat OB, 3-1b. pkgs., per pkg . .....
i ' 7-lb. cotton bags, perbag.
Choeolates and Cocoas
THE OOWAN 00., LIMITED.

0 us

:: 1 f)e <0
Soluble No l 5 lnd 0-1b. tins,per 1b 0 20

: 5 and 10-1b. tina,* 18
Special quotatlom for Cocoa in bbls. kan,eu.

g d for

W

Royal Navy, §'s and §’s, per Ib
Diamond, 5
Bpeci:l Dlamond. 3 s

The following unnweewned :
Perfection, {.l. per N o PR
“ g .

lat cakes, per 1b

[oings for oake—
Ohooolsu. white, pink, lemon orange,
maple an t cream, in
{-lb. pkgs., per doz................ 0 90

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream, in
1-1b. boxes, per doz.............. 17
Oonfections— Per dos.
Orenm bll’l. 60 in box, per box...... 1 80
in box, per doz. boxes 2 25
Chocolwa glmfer. BN o505 0n-
leu

Orystalized ** pe
V.nﬂln ohocolm.e wafers, No. 1,5

0
1b. Imxeu.

.02
r bo. 13
88'in box.perdo: cakes 0 35
FRY'A
per Ib,
. 90 4
043
Pure, od.‘) 8-1b. bo: g g
. boxes
Fry's * " 1's, 14-1b. bozes 0 34
Fry's "“"Monogram,” 4's, 14-Ib boxes 0 ¥
Ooocon-- Per dos,
Oonocntuwd '8, ld% Ianox e 140
MR |

Holnuopub ‘s, 14-1b. boxes ...
h" 12 Ib. hozxes ....

EPPE'S.
Azenu. 0. E. Oolson & Bon, Montreal.
(] md 1-1b. tins, 14-1b. hoxu. D'Ib ~

Smaller quantities ...

BENSDORP'S 0O00A
A. F. MacLaren, Imperial Oheesa Oo.,
Limited, Agenta, Toronto.
10c. ?|,|.u. ¢ dos. mnw.....wrﬂm.. z
ORI e R 478
1 o g “ 200

JORN P, MOTT & 00.'a
R, 8. Molndoe, Agent, Toronu,
J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg.

Standard Brok Oo., Vi

. BO.

“Jorsey" brand

75

Klive, ¢ » (for cookmg) .............. “E
Prepared oneon. $s..
Prepared }
Mott's breal

* No. lohooohta. h
Nav,

:8;‘

COoO~OoOOOOCO

'8
erlln sticks, per gross
Diamond chocolate, $'s ..
onfectioner's chooolate, 310. to
Swaet Ohooolate liquors..21c. to

fERSReRER8y "~

WALTER BAKER & CO., LIMITED.

Per Ib.
Premium No. 1 chooolate, } and {-1b.

cakes, 8-1h. box 028
Oaracas s

8-1b. ho 035

Auto lweet ohooollbe. 1-6-1b. cakes,
3and61b. boxes ............. .... 035
v;_riilu llwoet L.houohte. 1-8-1b. cakes, e

Bolnblo uhooohu lhor. or oold soda)
1-Ib. tins sssaneeees. 043
00008, 4-1b. ¥ 034

Oracked 5-1b. bags
Onno%lo hblotl. 100 bundles, tled bs, 300
Ro above’ qnnut.lom are £.0.b. Montreal.

WALTER M. LOWNEY 00.

OanadianBranch,165-171 William st. Montreal
Breakfast cocoa— Per Ib.

5-1b. screw top cans,10 cans in case, 40c.
13-1b. boxes. 6 boxes in case. 1-1b. l.lm.ma.

6-1b. boxes, 13 boxes in case,}-1b. tins. .400.

A.7h. hoxes, 19 boxes in oase, 1-5-1b. tins.410.

6-1b. boxes, 13 boxes incase .......... 45
Sweet chocolate powder—

5-1b. tins, 10 tins incase..............

case
12-1b. boxes, 8 boxes in case, 1-1b. tins. 306.
6-1b. boxes, 13 boxes in case, §-1b. tins..30c.
6-1b. boxes, 13 boxes in case, -1b. tinn. 32c.
Premium chooolate—
6-1b. bxs., 13 bxs. in oase, §-1b. pegs..33c
6Ib. bxs., 19 bxs. in oase, $-1b. pkgs..34>,
Milk chooolate—
50 5-cent pieces to box, per box ....

Vanilla sweet chocolate—
100 3-cent. pieces in box ..

$1.65

8-1b. bxs. 13 bxs., in case, | ti
&-1h. bxs., 15hza. in oase, $-Ih. pk
DI d sweet. chocol
6-1b. boxes, 13 bxs. in case, §-1h. pkgs.. 240
19-1h. ho boul in case. 1-1h. DRER 24,
8-1b. li L (R L 24,
Gold Medal chocolate powder—
5-1h. tins, 10 tins in case................ 38c,
10-1b. tins, 10 tins in case .............. 350.
X XXX chocolate powder
5-1b. tins, 10 tinsin case................ 32c.
10-1b. tins, 10tine  case............... 30c.
TOBLER'S MILE CHOUOLATE.
bc. sticks, per box (40 sticks).... .... 50
. tablets or croquetts (20)..... .... 150
!ﬁ‘i tabls i i% ......... 24

Coudensed Milk.

BORDEN'S CONDENSED MILE 00,
Wmn. H. Dunn, Agent, Montreal & ‘l‘om]:)aow

O 3
" brand (4 doz. ..$8 00 $1 50
.Bul" br‘ud d'do:). .. 500 195
"Ohllcnn”bnnd 4dos.)...... 400 100
e Srand o 4T 1%

Ly evap. oream.
P“'- nt:ldum. ....... 490 345

TRURO CONDENNED MILK 00., LIMITED.
evaporated oream

sesssssense

A IR

Coffees.

THOS. LIPTON
retail wholesale
L 40 030
JAMES TURNER & 00.
Damascus

1 1b. tins, ground or whole..

—
o

8% £ ®BERE ;. gmEEs

THOMAS WOOD & Co.

“Gm l‘,dun m% 1b, Linn

e Fass
o
N

in
Canadian ﬂouvemr 11b. fancy litho-
graphed canieters........ ..........

PATTERSON'S “"CAMP"” COFFEE ESSENCE
Agents, Rose & Laflamue, Montreal and

Toronto

5 0z. bult,lea. 4 doz, per doz.... 17
10 * 4 " » 300
Rep. quarts, ) 108 8o 6 50
Tmp. ) 2 900

Jerhl—uno size jars. ...por doz. §8 25

odi S8asabre s 450

Y 240

% 100

s 18 00

5 17 00

) 12 00

Roquefort—La Envasae- 1% 140

Small sisa ... . 14

Coupon lookl-—Aln-on s.
Vor sale in Oanada by The Eby Bhln Jo

Limited, T\ 0. 0. B h &
Fils, Montreal.
$1, 83, §3, 85, $10 and $30 books.
Covers ard
num! r.ed
in lota -
100 to 500 books Bho. 4o
100 to 1,000 hoo A ic.
Allison's Oou Pass Book.
00 to $3 00 books m.-l cents eavh
00 bool 4
10 00
15 00
%0 00
% 00
% 00

Davidson & Hay, Limited, Toronto
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A Guarantee that is Worth Sbmething

is printed and packed in every box of
SUN PASTE Stove Polish. Our guar-
antee stands at par because all you have
to do is to notify us if any of our SUN

. PASTE is found defective in any way and
& we do the rest. It is no surprise to us,

however, that so many thousands of store-

STOVE POLISH c&=22=> STOVE POLISH in and year out with never 8 deeotive
tin. We make the goods right. That is
IN CAKES ST iN'The WORL IN TINS the kind of Paste Polish you find it worth

while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

STORAGE

Have you room to take care of your SPRING IMPORTATIONS?
If not, store in our FIREPROOF WAREHOUSE and distribute
direct to your many customers,

FREE OR IN BOND

Allow us to act as your transhipping and customs agent. You
will receive prompt attention from the

. LAPORTE
Vita” Pasteuri

Bottles 1-0z.,
W ogw

"TERMINAL WAREHOUSE & CARTAGE CO., LTD. Rocipueny i

14-38 Grey Nun Street, MONTREAL

BATGER'S WHO1
Agents, Rore (

1-1b. glass jar,sc

BORDEN'S BRANDS —>] [ i:

M 1 ;ﬁl-;.z. lu;lnu.%
Q 4 -1b. doz.
ean . g } % and 14-Ib. wood

Do %11, wood palls.
BEST BRANDS = g e
) | . y 5.],01.:' .........
y ‘“ EAGLE BRAND"” Ab ‘““PEERLESS BRAND"”
iy Condensed Milk 4 Evaporated Cream D | ‘ b |
i, ;
- With these to sell your customers’ confidence is held—For sale by all Jobbers

WILLIAM H. DUNN, Montreal and Toronto (Unsweetened) -

Scoft, Bathgale & Co., Wisnipeg, Man. Shalicross, Micaulay & Co., Vancouver and Victorla, B.C.

and 30-1b,
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THE CANADIAN GROCER

WM. BRAID & GO,
The HReystone

of your business is your stock of Tea and
Coffee. If these most important items are
right you have trade winners.

BRAID'S BEST marks the acme of

the coffee blender's art.

Paeked in 1, 2, 5, 10, 25 and 50 1b. cans,
also 1n fancy iron drums and barrels.

Importers of TEAS,
COFFEES and SPICES

" TEA ARE THE BEST.

BRAID'S BEST COFFEE
and CHALLENGCE cupP

Extract of Beef.

LAPORTE, MARTIN & OIE, LTD.
Vita" Pasteurized Extract of Beef. 5

Bottles 1-0z., case of 3 doz
th " Wy ow

4L

Fly Pads.

Wilson's Pads, in hoxes of
50 10c, ﬂ{-..sa per box, or
three boxel for

Infants’ ¥ood.
aunlnm (] unnt.huln t-lo. tins .
“nn. & -

Jams and J'omu
BATGER'S WHOLE FRUIT STRAWBERRY JAM
Agents, Ro-e & Laflamme, Montreal and
Toronto.

1-1b. glass jar,sc ew top, 4 doz.,per doz 2 30
CoTETON 8 VU,

Oompound Frult Jams—
Lﬂlsijmlmmmo.urdoﬁitl

......... per

Fand T e patier e and' § pall o

0
0
W.l'b. g
1

Onuwnnd
'2'4.: lduluuo.wdu
7-1b. un perlb........
gand 14- p.lll.lpulllnmh

per Ib.
80-10. woOd palls. ceversensiaesne

Home Made Ji H m.—

11D, glass su-
Lnl

HE N. K. FAIRBANK 0O. BOAR'S HEA
LARD COMPOUXND.

oo (=4
58 g §8 gSS 5%

E
£
E o
i
]
ser

Tierces ...... $0 113 20-1b. tws ... ..
-DRRE 25 e on Ouels-lh g 0 121
bs, 801bs .. 011 “ 5lb * .012
Pl i oseeiee 2338 “ 10db. * .. 0113
Licorice.

NATIONAL LICORIOE 0O.

5-1b. boxes, wood or mﬂ pez Ib.
Fancy boxué_uorw wbox
"Amm pellets, 5-1b.

can

i ihno;hnxuwl box
Tar uoorlu and Tolu nm-. 5-Ib.
oan

. Deareds —uo-—g

I asBNEg I8ane

Duloe large neut. sticks. |N n hos...

Lime Juice,
BATGER'S LIME JUICE CORDIAL.
Agents, Rose & Laflamme, Montreal and

Taron!
gunrr bott.lel, 2 doz., per, doz ........ 2 90
int e e 18
BATGER'S LEMON SQUASH.
Agenis, Rose & _}‘Aﬂ.mme. Montreal and
uart bottles, 2 doz., perdoz.......... 290
anb " u” i e 18

Lye (Concentrated)
GILLETT'S PERFUMED. Per case

nupus

77

01d Orow,” 13-1b. boxes—
-lb. tins.

Olive 01l.
LAPORTE, MARTIN & OIE, LTD
Minerva Brand—
Minerva, qts. 138 o0 sonies tg 75
4

ts. 34's
w o pta =
Dnuo llr.mslmo
123-oz. giaas jars, l dn&oue wdoxl 1

00

Bome-nude. in 1-1b. glass 140

In 5 and 7-Ib. tins and 7-1b. perlb. 0 07

Golden shred marmalade, 3 dos. case, 198
Sauces.

PATERSON'S WOOESTER SAUCE.
Auenu. Rose & La.ﬂl.mme. Montreal and

lod .
0w RRAND
Oase ot 1-1b. contain
ing 60

per
Ib.
IN A Pu.:‘“ %
Oase of So.
AL pkgs. conta “’

MAGIO BRAND.

mp and Washing Powders.

GUELPH SOAP 00.

1 case.
Royal Soap (bar) .... 2850
Foudbandonp (Fu): ...... 150 ig
Orystal Sosp Ohips, per 1b. So.

A. P. TIPPET & 00., Agenta.

Magpole p_o.p. colors .. lg g

Oriule SORp. . 10 20

Gloriola soap 1300

straw hat polteh. .. ..., . " 10 0
Stareh

SDWARDSBURG STARCH 00., LIMITED.

o
88 ZRIS[I[ISRNE

Edwardsburg No. 1 white, 1-1b. car. 0 10
AMERIUAN PURE FOOD COMPANY,

. b Japanese Starch. “Ow
R s e ey

Lot 5 cases, freight paid.
OORN inm ‘' ROYALTY."”

13-08. 0880, 4 A0%. ........ciiiiiiiiiinns 060
Lonoeu-.mewa.
SRANTFORD STARCH WORKS, LIMITED
Ountario and Quebeo.

e ads Taviry, boxes of 40-1b. 0 06}

mﬂhm

1-Ib. cartons. bozes of 60 Ib..... 0 530

ity Yl Lagedn




THE CANADIAN GROCER

«“«What’s in a Name?”

Of course, ““ the rose by any other name would smell as sweet.”
A Coffee by another name might smell as sweet as

“WOOD’S COFFEES”

but it would not unless perfected like them.

Richest aroma means unchallenged superiority, and both are
found in “ WOOD’S.”

Canadian Factory and Salesrooms:
No. 428 St. Paul Street ~ - MONTREAL,

1 linary Starches— ST. LAWRENCE STARCH CO., LIMITED. “Condor” XX 80-Ib.

80-Ib. A
: “  LX60b. per oase, iead
Barrels, 60 1bs 0 03 per lb. " " _ i . o
318, peskagen, bosks 8 1h... 007  Hall-burrels 35iie g - o 0 o ately L.
Orystal Maise Corn Starch— Kegs, 150 1bs . .. 003 We pack Japans in all grades at same
-Ib. packages, boxes 40 Ib....... 007 2-gul. pails 2510 .. w1 1& each prices,any + hipment of 6J 1bs. or over prepaid. cases 027k at 0
Dnu‘m‘d‘:ﬁ:’““ 475 g»lh. 1ins, 243185 lul::e per ; ?5 - - b
HT. LAWRENGE STAROH 00., LIMITED. B i 25 R0 Bl Ceylon Tea in
Ontario and Quebeo. it c a2 1 and -lb. lead
Starches— 201b. 2e packages, black
Q+ Tawrance corn starh 40 b . or mised
Durham corn starch 401b. .. ....
Lauuury 8 arcboe-
No. 1 White, 4-1b. cartons, 48 Ib. .
o 8-1b. cartons, 36 Ib. .
Ib. bbl.

Ohallenge Prepared Oorn — Bee Hive Brand Corn Syrup. = 2
1-1b. packages, hozes 40 1b... ... 0 064

s

Teas.

&

SALADA CEYLON.

SSRRSS

Wholesale. Retail.

cocccccl
41411 4

388

large 100-1b kegs
starch, lm. 38 1Ib..
Ines 1.1h manksoss &b
Coldwater Ivorioe Starch, per
box, 4V pkgs

e -T-T-T-T-T-T-_T_1o}

THOMAS WOOD & Co.

:RED R()SE 4 obn NB J Montreal and Boston
Wellington E.

< TEAY

o &

Brown Label,"1's and
Orimson “ "1's and
Green *
Blue o

OOOQQO?
STERBRE.

&

wholesale  retai
Wood's Primrose, per lb.. .. 0 40 0 f0
BLUE RIBBON ‘*  Golden Rod .... ... 035 0 50
TEA 00.,TORONTO *  Fleur-de-Lis........ 030 040
Pack in 4-1b. caddies. All grades—eithe

black, green or mixed.

Tobaceo.

THE lln::ltl ‘N)“I.A(:JO (:).. Llll!’&n-
A .
y v ot ey

eeeeeos
suERREy
oc OGQOS
sEeLERE

g
]

Yellow Label, 1's and ¥
Green Label, l'-nndr
's and §'s.

l 9r durabity
caeapness s prepa -

i oee;eeo;
| sssnenes
| —OQOOOOQE
| SBITERERE

About s f

XTe oeer
BLE
Syrup.
EDWARDSBURG STARCH CO., LTD. Nos
“Crown” Brand Perfecti.u Syrup. n's Teas, cases 50 Ibs. Oeylon and ” o JOB. COTE, QUEBEC,
. 013 perlb. ndisn green or black retail wholesale ; i / Cigars, per thousand.
. 003 * P ,%s&lstins 050 035 e Oote's Fine Cheroots, 1-10
. ‘B . 8, ¥sand1’s 0 40 030 V. Ly 14
! 4sandls .. 030 022 8t. Louis (Union), 1
5 0 Cham 1-20
0

ZRREERERTSRTTBS

)

oBRBRE BT88E

o ] 20 n,
3) oo . El Sergeant Premium, 1-20—1-4
J. 0. O1, Havans P. Finos. 1-20..
Out tobaccos.
Petit Havana, 1.3, 1-13—1-6.
Que'l.nel. 11-‘(. 132,

Will oai
than ar

GooD
TsmseT——

ooocooo

Vinegars.
B. D. MAROEAU, Montreal. Per usl
LUCAS, STEELE & BRISTOL.

B N ote 380  Osses 24qis., 480  VAVORITE Y ' ; 1 &b, . o OMOIOW-rersrreerss ity of
6gals.. ¢ 50 4

“

)
2 00 > g & . “ssesnss  asen xtra

TUMgs 3 b - T X riorisesiss m
6—10's. 2 650 egs a8

3. 345 Pails, §1.5) and §1.6 g tree e o
or .

Usual freight all

3 dos. So. pkgs ...
oream yeast, § in
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b Batger’s Some
Seasonable
Sellers i |
] | ] } ‘
- Cumingham & De Fourer G0, |
Lime Jaice Cordial | VUNNINZham & U8 rourier vo.
LONDON, ENG. I §
is a trade-winning article §
- to sell. In selling Lime Pickles_sman Vegetables and well packed. “x;.
ok Juice, quality is everything Soubps in Glass o e very finest quality. l.
é‘ Batqer’& has it Dried Herbs—run English strength. t:
i Potted Meats tat huve the rel true tvor
: AND MANY OTHER LINES
]
é Rose & I_aflamme All Big Sellers with Good Profits
gl Aqents | AGENTS I
i MONTREAL and TORONTO Rose & Laflamme, Montreal - Toronto
3 The manufacturers of this excellent
?ﬁe T__WENTIETH product are one of the oldest firms in the
' [}HNTURY business, being founded in 1837.
@ e Mill capacity 75,000-1bs. daily. Entire
?i FLY-GAT[} i plant under one ownership, casing, printing,
ﬁ PR etc. This has been the first brand imported
[ ' A ' in America and holds the diploma of honour
i BROWN’S Famous cAtcH ’Em ALL at the Exposition at Philadelphia, 1876.
2 I 1
4
. D. These conditions give all security to the
P I Fl'v oo"‘ dealer and enable us to guarantee satisfaction.
E%‘a . Will oatoh and hold more Flies to the square inch ; B
800 | than any other Fly-Catohing devioe in the world. Pastes with 13% to 14% gluten—only
T GOOD PROFITS hard wheat. -
b LARGE SALES ~
- COMPLETE SATISFACTION s o
Of all Wholesale Houses or direct from LEO" FO“TAN El.
:
"* B Fly Coil O, B
E : 6 St.. James St., - Montreal
: rown s v nl Ltd, (llll) Eng. Phone Main 4817.
w
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CLASSIFIED LIST OF ADVERTISEMENTS.

Accountants and Anditors.

‘Dnvenpon;’ukup & vo., Vg:mpeg

wnings, Tents

lvouroek'Ro Eipo:fng Co., Montreal.
Tobin Tent & Awning Lo., Ottawa.

Bl e Ceorses i
e-Georgslon. Ltd., The, Winnipeg
Gillett, E.W. Toronvo.
McLaren's. w Montreal.
National Drug Co Montreal.
Beer—Non-Alcokolic
Kops' Breweries, London, ?;r B
Biscuits, Confectionery, Gum, -
Bode’s Gum C(o Montreal.
Cowan Co., Toronto.
Kingery M( Co., Cincinnati.
Mansell, Hu' t& (,suy Co., Montreal.
McLauchlan, Sons & Co., Owen sSound.
Moon? Bucmt & Candy Co., Stratford.
Mott, ., & Co., Halifax, N.5.
National Lloonoe Co., Brooklyn, N.Y.

Box Strapping.
,J. N., Montreal

Warminton,

Brooms, Brushes and Woodenware.
United Factories Ltd., Toronto.
Woods. Wult.er. & Co., Hamilton.

Canned Good.

Balfour, Smye & Co., Hamilton.

Canadian Canners, Hamilton.

Farmers' Canning Co., Bloomfield, Ont

Lakeside Canning Co., Wellmgwu, Ont

Oud4 Homestead bnnmn( Co., Picon.

Turner, James & Co., Hamilton, Ont
Culu Sala Books.

rume Co., Toronto.

bmc Cabcm
WalkerBin and Store Fixture Co.,Berlin

Ci, Tobaccos, Bic.
z.n rican Tobacco 00.. Montresl.
Cote, Joseph, Quebec, Que
Ewmpire TobwooCo Mon t.retl.
McBo tOo Gl ow, Scot
Payne, ﬁruoe. nnby ue.
Tuckett, Geo. E. & Ron Go.

‘Warminton, J. N Moncreal

ocoas and .

Baker, Walter & Co., Dorchester, Mass.

Bearns, John, Ltd , Winnipeg.

Cailler's Chocolate, Montreal.

Cowan Oo., Toronw

Dunn, Wm. H., Montreal.

Epp-, James, h 00 London, Eng
Frame-Food Co., London, 8

Lowne, ¥ Wn.lwr M., Co., koomgf ghu

Mot,t.f , & Co., Halifax,
Nestles Chocobw. Montreal.

Cocoanut.
Canadian Cocoanut Co., Montreal.

Co-?uun‘ Scales-
Butt, Wm. J., Winnipeg.

mputing Sclle Co., Toronto.
Tol oCompuuancale Co. Hamilton.

Concentrated Lye.
Gillett E. W., Oo., Toronto.
Milk and Crea
Borden's—Wm. H. Dunn, Montrenl
Condensed Milk

* Truro ©Co., Truro, N.8.

Counter Check Books,

Carter-Crume Co., Toronto,

Crockery, Glassware and Pottery
Campbell's, R. Sona. Hamilton.
Toronto Potvery Co., Toronto.

0041 Produce cud Provi: dons.

Olark, Wm., Montreal.

Dawson Commission Co., Toronto.
Duff & Co , Hamilton, Ont.

Ingersoll « m,kmg Co., Ingemu. Ont.
Fearman, F. ‘Hamilton.
MacLaren I mperhl éheuu Uo., Toronto

ton

C

Adam Geo & Oo.
Adam~ou. ).
Allan, Robt., Co.... ...

Ander-on, Powis & Co. ased .
Atlantic Fish COMPBDI“S -........eeess

Baby's Own Soap
Baker, Walter, & Co.
Balfour, Bmye & Oo ..
Battle Cre k Toasted
Bartlett, Wm . & Son .
Beardwood Aieucy
Belleville Fruit and Vinegar Co
Bickle, J. W.. & Greening.......
Bloomfield Packing Co....
Blue Ribbon Tea Co..... ....
Bode's Gum 00.... vouivvvs cuns
Borden's Condensed Milk Oo

Financial Is
Bradstreet Oo

Fowu

0 'Mars, Joseph, Palmerston.
Bimmllco 'l‘omnm.
Power. Bt “L

Rutherford, Marshall & Co., Tomn(o.
Ryan, Wm. . & Co., Toronto

Delsvery a‘l}(uu
Abbott, H G., & Co., London, Ont.

Ewart, J. A., Toronto

Trays.
Eﬁfu Ez’x Carrier & Tray Mifg. Co.

Rochester, N. Y.
; & Insuramce

ik

Atlantic Fish Co., Halifax, N.8.
Bickle, J. W., & Greening, Hamilton.
Connorl Bros., Black’s bor NBB

Windsor, J. W, Mont,re.l

ﬂcooﬂuﬁ&ﬂum
Capstan Mfg. Oo., Toronto.

Féy Coil.
F rown'’s Fly Coil Co Bury, Lancs., Eng.

Colbeck, Hen Newcutle-on- ne,Eng.
Douchty, , London, %
8-

Gregso: Oo leelgo
MwDonsld Gordon & Co. don.Eng.
Methven, James_London, En

Scott, David, & Co.. IAveroooL ‘Eng.

its—Dried, Green, and Nuts
Belleville Fruit & Vmegu Co., Belleville.
Davidson & , Toronto.
Dawson Commission Co,, Toronto.
Fisher, Frederick, & Sons, I_ondon,Enx.
Gillard, W. H., & Oo., Hamilton. Ont.

Kinn

Lucas, Steele & Bristol ol, Hamilton.
Montreal Fruit Exchange, Montreal.
MoWilliam & to.

Oox..l & G., Edinburgh, Scotlsnd.
Nicholson & Brock Toronto.

Grain, Flowrs and Cereals, Seeds
Alexander l{illquo Ttd. Hrandon.

Battle Creek Toasted Corn Flake Co.,
London, Ont.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., & Co., Quebeu
Leitch Bros, Oak IAke. Man,
Nicholson & Bain, Winnipeg.
]gichobon A.lf Bl’})ck.. ’a%ronm. -1
Tanguay, Alf. T., ., Quebec.
Canada Flour s Co.,Toronto
oodstock Cereal Co., Woodstock, Ont.

rocers— Wholesale.
Balfour, Smye & Co., Hamilton.

Lucas, Steele & Bristol.
Mathewson's Sons Montreal.
Turner, James, & Co., Hamilton.
Warren Bros., Toronto.

Grocers’ Grinding and Packis

M .
Ooles Mfg. Oo., Phllugmh.l:. Pa.
Enterprise . Oo., elphia, Pa.
Fisher, A. D., Oo., Toronw. e
Modern Canner Oo., 8t. Jacobs, Ont,

een, 2
Interior and Esterior Store Fi 8.
Walker Bin & Btore Fixture Oo., Berlin.
Jams. Jellies, Bic.
Bmer s—Rosé & Laflamme, Montreal.
Windsor, J. W., Montreal
Goodwillle's—Eose & hﬂsmme Montreal
Smith, E. D., Winona, On

0z0 Co., Mont;
v?mn “Thos.. & Co., Hamilton.
agstaffe Hmlud ‘Hamilton, Ont.
Manutacturers’ Agents, Brokers and

Fonunel, Leon. liontreal

Gorbam, J. W., & Oo., Halifax N.S.
Honeyman, Hnnluln ‘& Oo., Regina.
Bolmeﬂ, W & Co., Onlnry, Alta.

esb . J., Monti treal.

JII’"I E., & Co., Vancouver, B.C.
Kyle & Hoo&er, Toronto.
Lambe, W. A., & Oo., Toronto.
McFarisne & Fisid, Hamilton, Ont.
MacLaren Imperial Obeese Co., Toronto
Millman, W. H., & Sons, Toronto.

Nicholson & i
Bmorgmi. (;omdl 8:'. Toron'o.
Ryan, Wm., Co., Toronto.

TOSS, h.c'.nhy & Oo., Victoria and

Vancouver, B.O.

ge Co.,
Scott, Batogate, & Co., Wmmpeu
Tew, Richard & Go Toronto.
Thomplon. G B., Winni
Tippet, A. P. & Uo., Montreal.
warren, G. O.. ina, 8
Watson, Stuart, Winnipeg, Man.
Watson, Andrew, Montreal.

Matches-
Improved Match Co., Montreal.

Mince Meas.
Oapstan Mfg. Oo., Toronto.
‘Wm., Montreal.

Fe:lr‘::%n.k' w., 0"(:) Montreal

ronto.
h Brook, Toronto.
:g.’ el, mnuted. Hamilton.
8t. Oatharines.

Sn’)llu
usiness Systems Ltd., Toronto.
Orain, Rolla

L., Co., Ottaws.
Pna Hooks.
J. N., Montreal

Pau-u: Medicines
Mathieu, J L., 00 Sherbrooke, Que.
Allison Co.. Indianapolis. Ind.
Pickles,

W

Douglas J. h & Co., Montreal.

Gillard & Co., Walthamston, London,N.E.

0zo Oo., Montreal.

Bndon. "Hebert & Oie, Montreal
Paterson’s— Rose & Laflamme, Montrsal.

Taylor & Pringle, Owen Sound, Ont.

INDEX TO ADVERTISERS.

Dalley, The F. F., Oo., Hmiud o5 BB
dy .. .13

. 50

. 19
.
61

Lytle. T.A.,Oo ......
MacDonald, Gordon & Co. .
M 1ougsll. . @ o . .
HoFldm EWFold.....coovosee sacanses
McLaren’s Oooks’

Povdu

MoLauchlan & Sons
MeWilllam & Rveriar

Mwbucn s Imperial Cheese 00 5505 . 14
Magor, Frank ... outside front cover
Mal u—\ ita ,
Mani

Maple T
H‘DL 1]

Nicholson & Bain. .
kadmswnPolH:Oo
Nishimuras, Bhaw T. .... ccov cees sees

John, & Sons.. lnlldebmkeovn
BTN, 2.« sz agessreesnssso b
Oannlnz i

i g SR b

The Canadian Grocer

Podson, Rat.

Common Sense Mfg. Co., Toronto.
Polishes— Metal.

lbjmlo Polishes, Ltd., Toronto.

ey. Jobn, & Sons, London, Eng

I’blhia—sm
Dalley. F. F., Co., Ltd., Hamilton, Ont.

Whitemore Bros. & Co.,Cambridge, Mass.

iskes Stove.
Nickel Plate Polish Co., Chicago.
Morse Bros., Oanton, Mass.

erators.
ureka Refrigerator Co., Toronto
Fabien, C. P Montreal,
Hanson, J. H., Montreal
Hillock, John. hOo Ltd., Toronto.

jan Salt Oo., Windsor, Ont.
pire Salt Co., d ia, Ont.
n & Hickey, Wmmpez. Man.
Toronto Salt Works, Toronto.
Verret, Stewart & Co., Montreal.

78
Canadian Castile Soap Co., Berlin, Ont.
Darling & Brady, Montrea
Guelph Soap Oo., Guelph, Ont.
Royal Crown Limibed innipeg, Man.
8t. Oroix Soap Mfg. 0o., 8t. sw en, N.B.
Taylor, John, & Co., Toronto.

Soda—Baking.
Church & Dwight Montieal.
Starch.
Edwardsburg Starch Oo., Oardinal, Ont.

at. hmnoe StarchCo., Port Oredit.
nge and_ Warehouses
al Warehouse & Csrtue Qo.
Hontrenl

Sugars, Svnl' and Molasses.

a SBugar Refining Co., Montreal.
Dominion Molasses Co., Halifax, N.5
Edwardsburg Starch Oo., Oardinal, Un.

8 & Bristol, Hamilton

Bunn Limited, Montreal.
pret. A. P., & Co.. Montreal.
llaceburg Sugar Co., Wallaceburg,Ont
Teas ees, and
our, mn t Co., Hamilton.
W Qo., Vancouver. B.O
Bnmont Lui. London, Eng.
Ce; lon 'l‘ea Traders’ A-8'n.

nOo Wlnnipe
Ewing, & H T“ .
Gi Oo., Hmﬂwn.
(lrelg. bt.. do.. Toronto.
Japan Tu Traders’ Ass'n.

New York.
Mbren Bros Bros., Foronto.

Pst.enon. & Sons, Gluxow Scot.
do Toron nd Montreal

lnlnsw Edinburgh 8oot.
onde , Truro, N.8.
Turner, Jnnu. t Oo Hsmilton

na, Sask.

wm%hou. L 00, Montresi.

Vi and Cider.
Be rille Fruit lanmeano Bellenlle
Purnell, Webb & Co., Bristol
White, Oottell & Co., London. 8.
Wash nd.
Choullou, C. A., Montreal.
Gillett, E. W. Oo., Toronto.
Winn & Holland, Montreal.
Wr?’m Paper. Paper Bags.
'0od Diskes, Bi.

'aper ﬂn Toronto.
Doualu t Ratcliff, Toronto

ra.u.
illett, E. W.,00., Toronto.

Smith, E. AR
8nowdon, Forbes & Co .
Sprague 61_‘|nmnx Machinery Co .

AR Y
nal W;nhonle and Onnqe Oo.
, Richard & Co #

Pe'
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BAKING :“'u

Mmce Meat

(In Cartons)

When® an- article like Baking Soda
that is in use in every household in
Canada has caused the housewife
to insist upon getting

“Cow Brand”
Baking Soda

it- is not wise or profitable to ex-
periment with other brands.

/]

has been recognized as the standard of
Canadian excellence for a qgarter of a
century.

PURE  WHOLESOME i;mcnj,.
“OII JRY SM’ISFI!S"

if yonr JOhbﬂl‘ cannot gwe it bo you -
please write us direct.

2. B WETHEY, L,“

sr cnmm. et .

Stick to “Cow Brand” and your
trade will stick to you. 3

CHURCH & DWIGHT, Manufacturers

MONTREAL

You ean"t dﬂ lﬂhﬂubh” and call ygurself
a grocer, Th;g bemg s, you can't afford -
to leave any doubts in the minds ‘of ymw

customers  as to the qualzty of tbe tegg you
seﬂ them. 3




