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Cowan's
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This must»
shows! 

of Cocoa 
they are fon 
the tropic . 
“Cacao Theobroma."

1 Brand on the firing line, and watch it 
for you. Display it prominently on your 

at adds prestige to any store. Recommend 
os because you know it is purest and best, 

pi«permanent customer.

After the beans are 
removed and dried, 
they are shipped to 
Cowan’s, where by 
a special process of 
roasting, their fra­
grant aroma and 
delicious flavor are 
retained, and may 
be enjoyed by users 
of Cowan's Perfec­
tion Cocoa.
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PeRfECTI0n 4

Cqcqa

1
MADE IN CANADA /
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CANADIAN GROCER, puhUsàadevsrr Prldsr. Yaarij «üwcrtptJou Prtje tt.» EnwrwlIj. seeond-elaas matter at Post Offlee. Ottawa, and as «word 
elAM mutter. July S. 1612, at the Peut Office e* Buffalo, undei dw Act of Mareh lrd. lift.
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Reindeer Coffee
and

Reindeer Cocoa
H

5
i

The convenience, economy and deliciousness of these 
two beverages have won great 
favor with housewives. Simply 
add boiling water and a 
wholesome cup of cocoa or 
coffee is instantly made.

These two superb brands will reap you big returns—always popu­
lar—always up to the high standard of quality that has always 
placed Borden lines ahead of all competition.

Reindeer Coffee and Reindeer Cocoa should always be on your 
shelf, Mr. Merchant.

Just tell your customers they’re Borden Products.

.■/mm5
i
i

Borden Milk Company, Limited
“Leaders of Quality ”

MONTREAL
Branch Office : No. 2 Arcade Building, Vancouver

:DEZ33T
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, madam, we haven't a package of Jersey Creams left. There is 
such a demand for them!”

J iwjniv

Sold Out !

7/>/>

mm

^0, madam, we haven't a package of Jersey Creams left,

MC0ormick’s
Jersey Cream Sodas

are rapid sellers because of their quality and because we create the market for them, so guard 
yourself against disappointing your customers.

They are so widely advertised that “Soda Biscuits" always mean McCormick’s Jersey 
Cream Sodas, because your customers naturally want the best.

We produce the highest quality goods, and tell your customers about them.
Stock up now with the goods your customers want.
Rapid Sellers are Money-Makers.

The McCormick Manufacturing Co., Limited 
LONDON CANADA

BRANCHES—MONTREAL, OTTAWA, HAMILTON. KINGSTON. WINNIPEG, CALGARY,
PORT ARTHUR. ST. JOHN, N. B.

^
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CLARK'S
PREPARED FOODS

ggpp^*r^r~'sr''T r:*- '

Thel Popular 
MADE IN 

"ICANADA 
FOOD

SPECIALTIES

Pork and Beans Corned Beef Ox Tongues 
Beef Steak and Onions Cambridge Sausage 

Boneless Pigs’ Feet Potted Meats English Brawn
Concentrated Soups Tomato Ketchup

Sliced Smoked Beef Stewed Kidney Loaf Meats 
Spaghetti with Tomato Sauce and Cheese, etc.

Buy Canadian Goods—Keep Canadians Busy

W. Clark, Limited MONTREAL
Canada Food Board License No.14-216

■jjïm»'
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BREwtR,e8i Edinburgh.
x»e3'4 Telephone N® 2058 Museum. 

885 Telegraphic Addreee.
"Belcrim, London’.'

ABC Coos. 9th Edition4g'OW*t

GOLD MEDAL

$ C'ftlMBL

brand^^LTQW/v \90<

BELGIAN CONGO 1913.

PROPRIETORS OF 

THE

Edinburgh 

Malt Vinegar C° 
Edinburgh.

And

Hutchings & C°
Spiced Vinegar Brewers.

Bristol.

warranted
Oa.

MELBOURNE IB88 KIMBERLEY 1692

GRIMBLE & 09 Limited,
VINEGAR BREWERY,
CUMBERLAND MARKET REOENTS PARK BUENOS AIRES 1910

'tms.N.W./ 4th September. /^19,
Head Office.

TO THE CANADIAN TRADE:—

WE DESIRE TO ANNOUNCE THAT ONE CP OUR DIRECTORS IS 

VISITING CANADA IN THE IMMEDIATE FUTURE.

OUR ENERGIES ARE DEVOTED ENTIRELY TO THE BREWING CP 

ENGLISH MALT VINEGAR AND WE BELIEVE OUR PRODUCT TO BE THE BEST 

OP ITS KIND IN THE WORLD.

CANADIAN PICHERS, WHOLESALE GROCERS, AND OTHERS 

INTERESTED IN VINEGAR ARE INVITED TO CCADIUNICATE WITH GRIMBIE 

& CO., LTD. C/0 THE CANADIAN GROCER, MONTREAL, TORONTO, or 

WINNING.

Yours faithfully,

GRIMBIE & CO. LIMITE?

LeE.G. Piper, 

Secretary,
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WAGSTAFFE’S
New

Season’s
1919

Lemon
Orange

and
Citron
Caps or Cut 

Ready for 
Use.

m/iitmrii

THE MOST UP-TO-DATE CANDIED PEEL AND 
CRYSTALLIZED FRUIT FACTORY IN CANADA

WAGSTAFFE’S
Crystallized Ginger, Cherries and 

Assorted Fruits.
Plum Puddings and Mincemeat.

NOW READY FOR DELIVERY.
Order From Your Wholesale Grocer.

WAGSTAFFE, LIMITED
Pure Fruit

HAMILTON
I^r—IiMt«i H. P. Burton, SU Dominion Bkfcr , Vu- 
eouyer. B.C. : Dominion Brokerage Co., Ethnooton, AHe. ; 
Doentndon Brokerage Co.. CO leery, AHe. ; W. H. BHooW 
On. Ltd.. Winnipeg, lien.: W. H. Keoott On. Led.. 
Seskebooo. Seek. ; W. H. toott Co.. Ltd.. Begtne. Seek. ;
W. O. Hindoo. M Merohmont Rd. Toronto, Ont ; H.

Preservers
CANADA

0. Smith, see BeeooiwiMd An, N.D.G.. Montreal. Que.; 
J B W Smith. 7W Waterloo At, London, Ont ; F. O. 
K ma, Oobingwood, Ont ; W. S. Cleweon A Cn. St 
John. N.B ; H_ M. Wylie. Boon, «, Union Benk Bl*., 
HelifAx. N.8. : R. M. FuHon. 1 Duke St. Tram NA.; 
John Roeeitor, St John'., Nfld.

// interested tear ont tkie page and place with letters le be aweirered.
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Then and Now
Macdonald Tobacco Factory

i

r

Plug Smoking
Brier
Index
Brtish Consols

Trade Mark Registered

Plug Chewing
Prnce of Wales 
Crown
Black Rod (Twist) 
Napoleon

Buy Macdonald's Tobacco in unbroken ten-pound caddies. There are four 
extra plugs in each caddy of Brier and Prince of Wales. This gives an 
additional profit to the retailer of from 60c to 80c.

SELLING
Nova Scotia—Pyke Bros., Halifax.
New Brunswick—Schofield & Beer, St. John. 
Kingston—D. Stewart Robertson & Sons, 

Kingston.
Ottawa—O. Stewart Robertson & Sons. 

Ottawa.
Toronto—D. Stewart Robertson & Sons. 

Toronto.

AGENTS:
Hamilton—Alfred Powis & Son. Hamilton, 
liondon—D. C. Hannah, London.
Manitoba and North West—The W. L. Mac­

kenzie & Co., Ltd., Winnipeg.
British Columbia—George A. Stone, Van­

couver.
Quebec—H. C. Fortier, Montreal.

W. C. MACDONALD REG’D.
INCORPORATED

P.Q.MONTREAL
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Sells Easily and Repeats Promptly
Everyone selling KINGNUT Margarin agrees 

with La Fontaine’s Letter

You Should Be Selling KINGNUT
See List of Jobbers Below

F. W. FEARMAN CO., LTD.
HAMILTON. ONT.

SILVERWOODS, LTD.
LONDON, ONT.

MOYNEUR, LTD.
OTTAWA, ONT.

CANADIAN PACKING CO., LTD.
PETERBORO, ONT.

/■
OLIVER LAFONTAINE. JR 

DEALER in CHOICE FAMILY groceries flour etc

uSL-yV..., ^ y let". 1*1».

THE BOWES CO., LTD.
TORONTO. ONT. ■errlaoa à *«111#, 

Helen, *.T.

GUNNS, LIMITED
TORONTO, ONT.

Qeatleeea

â line te ooaflra ey telephone order to-day fer

W. G. CRAIG & CO., LTD.
KINGSTON, ONT.

GUNN, LANGLOIS A. CO., LTD.
MONTREAL, QUE.

J. B. RENAUD & CO.
QUEBEC, P.Q.

R. B. COLWELL
HALIFAX, N.S.

H. D. MARSHALL
GENERAL REPRESENTATIVE 

FOR CANADA
39MOSGROVE ST„ OTTAWA, CAN.

fenr eenee ef Ilngnut.

Regarding your Inquiry ee to how Ilngnut le pleenlng 

ny trade,I ee pleaded to any "It la eheolutely the heat 1 hare 

eeer aeld.

I heeltated to add Ilngnut to ny line on eooount of 

the prloe being higher than the geode I had prerlouely eold, but 

ee frank to any. It la the beat buelnoae «attar 1 hare peer had 

In ay atore.and would aay to any Ilea dealer,"Ry all eeana get 

behind Ilngnut.*

Very truly youra.

KELLOGG PRODUCTS, Inc., Buffalo,N.Y.
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A Fish Department!
Stocked With Watson’s!! 

Two Good Ideas For This Fall
Every grocer has not the facilities to handle meats, but there is no reason why he 
could not stock our smoked and pickled fish, and sell every family at least once a 
week. Many families will buy pails of herrings at a time.

SPECIAL
Feature Herrings 
in 10-pound pails.

PICKLED
Scotch Cured Herring 
in barrels, half 
barrels or pails.

SMOKED
Kippers 
Bloaters
Boneless Herring
Herring Chicks i •

The Possibilities in These Lines For You are Well Worth Investigating
WRITE FOR PARTICULARS TO

Watson Bros.* Fishing and Packing Co., Limited
VANCOUVER

We Offer:
A Limited Quantity

Strin^less Green
No. 2 cans, 2 doz. to case

Choice Quality
As the above are short pack, and goods scarce, can only offer

subject to being unsold.
Price on application.

J. W. Windsor, Limited
Montreal

-'"■X

Beans
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Brunswick Brand
Sea Foods

Be sure to order a large stock of Brunswick 
Brands to fill the Fall and Winter demands.

The superior quality of Brunswick ment analysis to be more nutritious 
Brand has been proven by Govern- and less expensive than imported lines.

» :cnnors pnos '

More and more, careful and 
efficient housewives are 
learning that Brunswick 
lines stand for “Supreme 
Quality.”

S1BÛ <r:
V7 * -

Our reputation for satisfaction-giving means much to you. 
It’s a guarantee of that perfect customer-satisfaction that 
spells bigger sales and better profits.
Make an attractive “Brunswick” display in your window.

Stock up from this list:—
% Oil Sardines 
Vi Mustard Sardines 
Finnan Haddies

(Oval and Round Tins) 
Kippered Herring 
Herring in Tomato Sauce 
Clams 
Scallops

Connors Bros., Limited
BLACK’S HARBOR, N.B.
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Fray Bentos Beef

Montreal
356 St. Antoine St.

We take pleasure in announcing that we now have ample 
supplies of Fray Bentos Corned Beef, l’s and 6’s, in store at 
St. John’s, Nfld., St. John, N.B., Montreal, Ottawa, Toronto, 
Hamilton, Winnipeg, Calgary and Vancouver, and are 
therefore in a position to make prompt shipment of any 
orders with which we may be fav ored.

OXO LIMITED
TORONTO

Ones and Sixes

Winnipeg
Bon Accord Block

WHITE’S BRAND

Solid Meat Oysters
You need oysters to do business, and 

they need to be RIGHT. Have you ever 
stopped to think how large a factor 
NORTHERN GROWN OYSTERS are to 
you if you use them EXCLVSIVELY. or 
would be if you do not? They are of 
good flavor, firm raeated, and they 
STAND UP. It will pay you to arrange 
your season’s supply with us, and use our 
quality oysters. You will always receive 
NORTHERN GROWN OYSTERS and 
they will be from C E R T I F I E I) 
GROUNDS. These oysters are always 
RIGHT. They will STAND UP. if kept 
chilled, much longer than ordinary oys­
ters. You can order them freely, and. with 
reasonable care, go through a season mak­
ing BIG SALES and NO LOSSES.

May we have your oyster business?

White & Co., Limited
Wholesale Fish and Fruit Distributors

Church and Front St*., Toronto, Ont.
11 H

Mr. Merchant :
When you are 
finished with this 
paper pass it on 
to your clerks. 
It will help them 
to help you, which 
means increased 

business.
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NATIONAL FISH DAY
Will be on the nth of November this year, the anniversary of the Armis­
tice. Now is the time to get ready; it will be the biggest day in the

History of the Fish Business
Get your supplies from the old and reliable Headquarters.

We can supply you now with Finnan Baddies, Kippers, Bloaters and 
Boneless Cod of all kinds, Pickled Labrador Salmon, Mackerel, Split 
Labrador Herring, Genuine Imported Scotch Herring fulls and all kinds 
of Fresh and Canned Fish, Bulk Oysters, Lobsters, Prawns, Shrimps, 
Dows and Scallops.

D. Hatton Company
Montreal

Ettablithed 1874

What’s your salary 
Mr. Clerk?
This is not a personal question—ratherdo we wish to be a source of help and 
encouragement to you in increasing the bulk of your weekly pay envelope 
whatever its present size may be.

In your line to-day, as in every other, it's the trained men that are going 
ahead. Men who study their business and possess ideas and initiative 
for creating sales, men who know the goods they handle sufficiently 
well to talk intelligently about them to the customer—such men do not 
have to ask for a “raise.” It comes to them.
Why not put yourself in this class of big salary earners? Make your 
services worth more to your employer by reading the advertising col­
umns and the specialized editorial information in CANADIAN GROCER 
every week. Ask your employer to pass it along to you ; or better sub­
scribe yourself.
It just costs you $3.00 for 52 issues—less than 6 cents a week—and it 
will prove a splendid investment in the greater money-making know­
ledge you will acquire from it.
In any event, plan on reading CANADIAN GROCER regularly. It’s the 
surest road to advancement.

CANADIAN GROCER
Publication Office: 143 153 University Ave., Toronto. Other Office* at Montreal, Winnipeg, Vancouver
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1919 Season Pack
of

Canned Salmon Now Ready
Cover your requirements now

Our
Reliable Brands

“ Hallbest ”
Red Sockeye

“ Hallfancy ”
Red Spring

“ Hallred ”
Red Blueback

HARRY HALL&U?
• NC.

SAN FRANCISCO* VANCOUVER
U-S*A CAMAAA

Our
Reliable Brands 

" Hallchoice ”
Red Cohoe

“ Hallpink "
Northern Pink

“ Hallchum ”
Choicest Fresh Chum

WALNUTS, BEANS, RICE
PEANUTS

DIRECT IMPORTERS FROM THE ORIENT

FUJITA & CO., LTD.
k"1,”ja,.an VANCOUVER, B.C.

Branches: NATE, YOKOHAMA, TIENTSIN and TSINTOW

REPRESENTATIVES :
Quebec: C. B. Hart, Montreal.

Western Ontario 
Manitoba 
Saskatchewan 
Alberta

Ontario: Lind Brokerage Co., Toronto.
DONALD H. BAIN CO
Saskatoon
Edmonton
Vancouver

WINNIPEG
Regina 
Calgary 
London, Eng.
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The “Pmk of Perfection"

CASCADE SALMON
GOOD, SOUND, WHOLESOME FOOD 

EVERY TIN GUARANTEED

Packed in lib. tall, lib. flat, y2\b. flat 

BRITISH COLUMBIA PACKERS’ ASSOCIATION
VANCOUVER, B.C.

BRAND

W ■

EVERT MORSEL EDIBLE 
AND DELICIOUS

and the greatest of these is cleanliness”
“Haven’t you started to, pack yet this season?” asked a visitor at the 
cannery the other evening. The floors were all freshly scrubbed. The 
machinery had all been scoured and scalded with live steam, and looked 
spick-and-span. We do this after each day’s run—we are jealous of the 

good name of “Albatross Pilchards.”
Packed by hand by the

Clayoquot Sound Canning Co., Ltd.
VICTORIA.

J. L. Beckwith, Agent, Victoria, B.C.

A NATIONAL 
SUCCESS

RED ARROW
BRAND

BISCUITS
YOUR JOBBER CAN SUPPLY YOU

ÜÏNational Biscuit & Confection Co.,idi REPEATS
THE PUBLIC 

LIKES QUAKER
The little Quaker talks running in the west are 
creating a new interest in QUAKER BRAND.

We will need the Grocers* 
friendly co-operation.

DOMINION CANNERS B.C. LTD.
Vancouver, B.C.

Order from your Jobber

‘STAR” BRAND
COTTON

CLOTHES LINES, 
ROPE AND 

WRAPPING TWINES

Manufactured in Canada



14 CANADIAN GROCER October 3, 1919

In Quarter and Half Pound 
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO., LTD.

Ranches located at 
Sardis, Agassiz,

B. C.

Head Salet Office: 
235 Pine Street 
San Francisco, 

California.

Largest]Hop Growers in Canada
Write for Price$—Samples

Assets: fer Western Canada, Den aid H. Bala Ce.. Winnie es. Man.
On tarie: Raymond a Raymond, 1 eeideei. Ontario. 
Qnebee: Arthur P. Tippett * Ce., Montreal, Quebec.

DESICCATED
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and 
stand behind the quality of our 
goods. The prices we quote are 
rock-bottom. Let us quote you 
on your next requirements.

Our agent* are:
Tees A Perese, Ltd.. Winnipeg. Fort Will ism, Regina. 
Saskatoon, Moose Jaw ; Tees A Perese of Alberta. 
Ltd.. Calgary, Edmonton. Newton A. Hill, Toronto, 
Ont.; E. T. Sturdee. St. John, N.B. : R. F. Cream A 
Co, Ltd., Quebec. Que. ; J. W Gorham A Co, Halifax, 
N.S. ; C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.
Importers & Exporters 

VANCOUVER

brand

^PILCHARDS

Delectable
and

Dainty
Hand

Packed
BY

The Nootka 
Packing Co., Ltd.

Pecked In 1 lb. Tnlle 
end 1-2 lb. Pinte 

Sold by yeur Jobber
EXCLUSIVE DISTRIBUTORS

Dodwell & Co., Limited
VANCOUVER, B.C.

Imperial Rice Milling 
Co., Ltd.

VANCOUVER, B.C.

1AM me
RnMuLCata

«MOMMA B.C.

1AM RICE
ACI MU. Co.

WmcmmaEC.

We are offering the best value 
in Rice on the Canadian 

market to-day.
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in a-U parts of Canada whose announce­
ment appear on this page.

ffliiiii'isaï'iiiï

Liiiiiiiiiiiiliniiiiiiiiiiiiiiiiiii liimmilliiiniiiliiiiiiiihiiiiiiiiiiiiiiiiiiiiiiimiiil

BRITISH COLUMBIA

Squirrel Brand Gutter
FOR REPRESENTATION

in B. C.
VENABLES * MERRYFIELD
SIS Standard Bank Bldg. Vancouver, B.C

Agon to for Wo cooor tho
QUAKER OATS CO. RETAIL TRADE

Agente
VANCOUVER, B.C

Oer organisation Is eqelpped to 
k and le any Manufacturera’ line. 

Our aaleomen get results.

M. DESBRISAY & CO, ER LUND & COMPANY
MANUFACTURERS AGENTS 

ell, and If required, finance one or two 
additional staple lines for

British Columbia Territory
Interested manufacturers please communicate 

SOS Metropolitan Bldg. Vancouver. a.C.

Mention this Paper When Writing to Advertisers

MACARONI
The pure food that builds Muscle and Bone at small expense.

The Meat of The Wheat
Manufactured by the

Columbia Macaroni Co., Limited
LETHBRIDGE, ALTA.

WALLACE’S
Springs i NToM^lgj

WALLACE’S HERRINGS
Like Wallace’s Salmon and 
Pilchards Give Splendid 
Satisfaction.

Your Jobber» Can Get Them 
For You

WALLACE FISHERIES umito
VANCOUVER
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1WESTERN provinces

A. M. Maclure & Co.
Wholesale Grocery Brokers

Commission Merchants 
4M Chamber of Commerça. Winnipeg 

Pereoasl ettesdea (ires to ell baetooet re trotted

menf4t.n SeSdted. EttiMhfc.4 ben IMS.
GEORGE ADAM & CO.

MALTESE CROSS BUILDING
WINNIPEG

IMPORTERS, BROKERS 
MAN’F’S. AGENTS 

GROCERY, DRUG AND 
CONFECTIONERY 

SPECIALTIES

ALEX. BAIRD LTD.
Manufacturers' Asset.

300 Montreal Trust Bid*.
WINNIPEG, MAN.

Cere

C. H. GRANT CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

810 Confederation Life Bldg., Winnipeg
We have the fsdHtiee for giving manu­
facturers first-class service.

W. L Mackenzie & Co., Ltd.
Head Office: Winnipeg

Briedies at
Regina, Saskatoon, Calgary, Edmonton

Mielmld, Mims Company
Open to negotiate for new lines of 
Grocery Specialties in Western Oansds

502 Avenu* Building, Winnipeg

THE McLAY BROKERAGE CO. 
WHOLESALE GROCERY BROKERS 

and MANUFACTURERS AGENTS
Taka advantage of our Service 

WINNIPEG MANITOBA

Mention This Paper When Writing 
Advertisers.

Donald H. Bain Go.
WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with iL 
A record of results—and the prestige that follows iL 
An energetic, result-getting organization—with satisfied clients to 

prove iL
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Broodm—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER 

ALSO AT SO CHEAPS1DE, LONDON, E.C. 2, ENGLAND
nnTrfn 7aad Beard Liosnss No. f—4M
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WESTERN PROVINCES

Mill

The service department of Canadian Grocer 
will gladly awist manufacturers at home and 
abroad in making arrangements with the 
firm* in all parts of Canada whose announce­
ments appear on this page. llllllllllllllllllllllllllllllllllllllllllllllilllllllllllltimmliiimiil iiiiiiiiliiiiiiiiiiiiiiiiiiiiiiiiiiiiiil liiiiiiiiiiiiiiilliiiiiiiil

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and re­
sponsible representation west of the Oreat Lakes. An efficient selling organization, and an old- 
established connection with the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

2*0*22

AMS

'.■ini I it*

The Largest 
in Western Canada

We are the largest Storage 
Distributing and Forwarding 
House in the Western field.
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated Ware­
house. Excellent Track facili­
ties. The Western House for 
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
Hess liss men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They 
gat the business, end can get it for you. Write us, and we will explain our system.

Wholesale Grocery Broker* and Manufacturers* Agents

TRACKAGE
STORAGE

DISTRI­
BUTION

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
As your Selling Ageata, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING
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D 0The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
Arms in all parts of Canada whose announce­
ments appear on this page.

WESTERN CANADA

rear

The House of

Scott-Bathgate Co., Limited
Founded on Service, Integrity and Reliability. ' 
Have an organization equipped to introduce your 
products in Western Canada.

Manufacturers should write us.
Address:

140 Notre Dame Ave. E., Winnipeg

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipeg
We represent some of the best manufacturers and will give your line the same attention. From Port Arthur 

to the Rockies we represent, among other lines, Jireh Food Co., Jas. Epps A Co., Ltd., and Kerr Bros.

A BRANCH HOUSE WITHOUT THE COST OF MANAGEMENT

The Regina Cold Storage & Forwarding Co. Ltd.
Regina - Saskatchewan

COLD STORAGE WAREHOUSING CAR DISTRIBUTION

ALBERTA

WHEN WRITING TO ADVERTISERS

KINDLY MENTION NAME OF THIS

PAPER

PACIFIC CARTAGE CO.
C.P.R. Carters

(Mice: C.P.R. Freight Sheds CALGARY
Dittribution of Cart a Specialty 

Storage and Forwarding

SAY YOU SAW IT 
IN CANADIAN GROCER 

WHEN WRITING TO 
ADVERTISERS

B. M. Henderson Brokerage, Ltd.
106-7 Adams Building, Edmonton, Alta. 

(Brokers Exclusively)

Dried Fruits, Nuts, Beans, Jams, 
Cereals, Fresh Fruits and 

Vegetables.

Western Transfer & Storage, Ltd. 
C.N.R. Carters C.P.R.
DISTRIBUTION - STORAGE - CARTAGE

P.0. Box 666, Edmonton, Alta.
Members ml the Canadian Warehousemen's Association

Manufacturers' Afents and Grocery Brokers

EDMONTON, ALTA.
Open to negotiate for new' lines in AH>erta. 
Our staff calls on wholesale trade and does 
detail work.

D. J. MacLeod & Co

Have You Taken Down Your Sign ?
A prominent merchant who has made a great success of all branches of his business has said that withdrawing ad­
vertising from a good trade paper is like taking down your sign. Advertising to the trade you serve is business 
insurance, but premiums must be kept up or the policy will lapse.
There never was a time when the trade was keener for business information. That is why the advertising pages 
of the CANADIAN GROCER are being followed so closely at the present time.
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0The service department of Canadian Grocer 
will gladly assist manufacturers at home end 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page

ONTARIO

T. M. SIBBALD & SON
GROCERY BROKERS

Agsnt 1er KELLOGG'S Teasted Csmflakes
Another Agency Solicited

311 KING ST. E. - TORONTO
Storage and Bonded Warehouse#

MACLURE & LANGLEY
LIMITED

Manufac turer*' Agent*
Grocers, Confectioners and Dru£ 

Specialties
12 FRONT ST. EAST, TORONTO

J. K. McLauchlan
Manufacturers* Agent and

Grocery Broker
Biscuits, Confectionery, Jams, 

Cereals, Grocery and Drug 
Specialties

45 FRONT ST. EAST, TORONTO

H.D. MARSHALL
Wholetele Grocery Broker

OTTAWA MONTREAL HALIFAX

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St. W., Toronto

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

EL ROI-TAN PERFECT
CIGAR

ESTABLISHED 1899

We Cover the West

SIX BRANCHES with 
ERVICE that 
ATISFIES

SCIENTIFIC 
PECIALTY 
ALESMEN

Who are anxious to introduce your lines

w.h. ESCOTT Ss-
WINNIPEG, MAN. I Calgary, Alta.
Saskatoon, Seek. I Ft. William, Ont.
Regina, Saak. | Edmonton, Alta.

Wholesale Grocery Brokers and Importers
Coneignmente eolicited. Write or wire us.

hfl IN CW*e*j

FINE FRUIT VI
-----PURE*jg
JTASPBEffnL
*UftNlVALL'"C*

The Quality that 
made Furnivall’s 
the leader in Fine 
Fruit Pure Jams 
is strictly adher­
ed to season after 
season and this 
year’s pack is, if 
possible, better 
than ever.

Are You Well 
Stocked ?

FURNIVALL-NEW,
Limited

Hamilton, Canada
Canada Food Board License

No. 14-1S7

AGENTS The City of Ottawa and the Lower Province# (except 
Cape Breton) : Messrs. Geo. Hodge A Son, Ltd., Montreal. Que. 
Ontario: MaoLaren Imperial Cfceeee Co.. Ltd., Toronto, Ont. 
Manitoba: H. L. Perry Oo., Winnipeg. Man. Hamilton: J. T. 
Price A Co. Cape Breton. NJL : O. N. Mann. Turnbull Bit* . 
Sydney, N.S.
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The service department of Canadian Grocer 
will gladly aasiet manufacturers at home and 
abroad In making arrangements with the 
firms in all parta of Canada whoee announce­
ment appear on thia page.
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MARITIME PROVINCES

WHEN WRITING ADVERTISERS 
KINDLY MENTION THIS PAPER

Have you got your Fall 
Supply of Non-Alcoholic 

Liquers?
S. G. BENDON UTILITY CO.

MONTREAL

THE DOMINION TRADING CO.
MONTREAL

We are open to handle eeveral food 
Agencies selling to the Grocery trade in 
Montreal, Quebec. We cover the territory 
thoroughly ; best references.
Room 14, Board Trade Bldg., Montreal. 

Cable Address, Domtrace.

PAUL F. GAUVREAU
WHOLESALE BROKER 

Flour, Feeds and Cereals 
84 St. Peter Street, - QUEBEC

If you need potatoes wire or write me for 
prices. Wrill quote good prices delivered 
your Station.

AGENCIES WANTED
For Food Products, Confectionery, etc. 

For the Dominion Best References.
H. S. JOYCE,

Room *03 Southern Bldg., Montreal

For Representation in Montreal

J. C. Thompson Company
209 St. Nicholas Bldg.
We cover the retail trade

Brokers and Commission Merchants 
Grocers' Specialties, Etc.

Established 1897

33 St. Nicholas St., Montreal

SILCOCK & DREW

ROOM 1# BOARD OF
TRADE BUILDING

Wholesale Grocery B roJtere

Established IMS
HOWE, McINTYRE Company
Grecery Brokers, Importers and Manelec- 

turers’ Agents.
•l-es, You villa Square, 

MONTREAL CANADA

MANUFACTURERS AGENTS AND 
GROCERY BROKERS

47-49 Upper Water St., Halifei, N.S,

GAETZ & CO

ROSE & LAFLAMME
LIMITED

Commission Merchanta 
Grocers' Specialties

MONTREAL TORONTO

Our
Want Column

Will Help You

Dominion Spring 
Clothes Pins

An excellent pin that will 
please the housewife. You 
can get a supply from any 
good Wholesale Grocer or 
Jobber.

The J. H. Hanson Co., Ltd. 
244 St. Paul St. West, Montreal

COUNTRY MERCHANTS
of Nova Scotia, New Brunswick,

Prince Edward Island
Ship ue your

Butter, Eggs, Potatoes, Etc.
We pay highest market prices. 

SMITH BROS.
7 Upwater St. - - HALIFAX



October 3, 1919 CANADIAN GROCER 21

|i it * j * «iH-,

.••VV.V*.

yv/y>
MANUFACTURED BY

Canadian Cereal and 
Flour Mills Co. Limited

at TILLSONBURG ONTARIO

A New Package—A New Flavor
Introducing “Quality Oat»,” a really 
different oatmeal, packed in a new, 
attractive package that’s bound to 
win you big profits and pleased 
customers.

Made from the choicest rolled oats, 
scientifically prepared under the 
most sanitary conditions in our Till- 
sonburg mill—with a really different 
flavor “that make» you want more.”

Write us directly you read this adver­
tisement. Our proposition will be 
profitable and interesting.

Canadian Cereal and Flour Mills Co.
Head Office : STRATFORD, ONT.

Oat Mill: TILLSONBURG, ONT.

LIMITED
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By Appointment to H.M. King George V.

From War to Peace
The war restrictions on the ship­
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

are once again being sent to all parts of 
the world. They arc of the same stand­
ard of

Unrivalled Quality
as in the past, and to prevent disappoint­
ment, the public should place their 
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.
Biscuit Manufacturers 

READING & LONDON 
ENGLAND
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27 Years
of giving consistent good

QUALITY
ha* earned for “SALADA” the inter­
national trade it enjoy* to-day.
No matter where it i*—in Canada, the 
United State*, South America or 
Europe—the public «how* it* appre- 

. ciation of “SALADA" quality by A 
X demanding it in increaaing Æ
jftg quantity. Æ A
iW TORONTO MONTREAL '

BOSTON

muK
1 tea

â!ÜwfflA

I tea

PATENTED

REFRIGERATORS
Don’t, wait until 
next spring to pur­
chase your

EUREKA
Get it now, while 
prices are lower 
than they will be 
then.

Send for our illus­
trated catalog and 
price list. No. IS Eureka Refrigerator

Eureka Refrigerator Co.
LIMITED

Head Office: OWEN SOUND
Branches:

TORONTO HAMILTON MONTREAL HALIFAX

At i

*Ais

A .TRADE BUILDER
Brodies XXX Self-Raising Flour
is sure to build up your trade. You can recom­
mend it to your customers for making delicious 
pastry, cakes, muffins, pancakes, etc.

Brodies XXX Self-Raising Flour
will help the housewife keep down the cost of living. 
It goes farther, makes better pastry and is healthy 
and nutritious.
It's a steady seller and shows a good profit. Order 
your supply now and be prepared for the demand. 
Your wholesaler has it, or write us direct.

Brodie & Harvie, Limited
Bleury St., Montreal
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Arctic Fish , Case as made to Government 
specifications. Strongly made and finished 
in white enamel. Also Arctic Fish Case No. 
1254, attractively made in quarter-cut oak, 

double glass tops and High sanitary legs.

As below, 54 inches long, 24 
inches deep, 33 inches high ; ship­
ping weight, 200 Ids. Boost Fish

But Boost It 
Attractively

Who could get enthusiastic over soiled or 
exposed fish ? Fish, if anything, must LOOK 
fresh and BE fresh if it is going to sell as it 
ought to right now.
One or more ARCTIC FISH CASES will not 
only keep your supply absolutely free from 
spoilage but give you also the big advantage 
of attractive and clean looking display that 
should make fish a big seller in your store 
throughout the season.
Made according to Government specifications 
and with a view to perfect security and moder­
ate cost. Why not start the season with the 
biggest certainty of profitable returns?

The Fish Case
Makes the Fish Season Truly Profitable

W/RITE AT ONCE FOR CATALOGUE AND PRICES

JOHN HILLOCK & CO., LIMITED, m «Sïàfïïïïïr *".d F*TJonto
AGENCIES :—A. Tilley, 54 McGill College Ave., Montreal; Geo. Cameron, Sparks St.. Ottawa; J.
McMillan, 200 Main SL, Winnipeg ; Western Butchers Co., Regina, Saak. ; M. E. Watt, 572 Knox St.,
Vancouver, B.C.

vlrmours

THE HAM 
WHATAMArmours

Veribest
(TRADE MARK)

HAM
With the Stockinet Covering

Whether you sell a whole ham or just a few ilicea, if it's Armour’s Veribest, you 
are sure of giving your customer absolute satisfaction.
None but the choicest hams are allowed to bear the Veribest brand. Every ham is 
Canadian Government inspected. And the delicate flavor developed by Armour’s 
special cure is retained and intensified by the Stockinet Covering.
Remember that the same high quality, steadily maintained, that has made Armour’s 
Veribest Ham and Veribest Boiled Ham, food leaders, is also found in all pure 
foods sold under the Oval Label. Ask your nearest Branch House about them or 
write us direct.

ARMOUR *0° COMPANY
Head Office and Plant 

Hamilton, 
Ontario

Branch House»
Toronto Montreal
Sydney, N.S. St. John, N.B.
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Please Your Customers 
Protect Yourselves

WMTOT
LINES

Are Money Makers for you, and satisfaction for your Customers, 
waste and always crisp and always fresh.

TOASTED CORN FLAKES 

DOMINION CORN ELAKES

Krumbles

No

KRUMBLED BRAN
Made in Our Canadian Kitchens

TORONTO - - CANADA
This signature guarantees 

all our goods.
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ROBfNSaNSPATEHTBARLE
MANU FACTOR

Robinson’s “Patent”

GROATS
and

Robinson’s “Patent”
BARLEY

MAGOR SON & CO., LIMITED
191 St. Paul St. West, MONTREAL 30 Church St., Toronto

These are two products well known to the Canadian consumer. 
They are two excellent, wholesome, easily digested infants’ and 
invalids’ foods which you can heartily recommend. Check up 
your stock of Robinson’s products. Be sure to keep well replenished.

We’ll Sell Your 
Product in a 

Big Way
We’ll give you every bit of service 
that a large and well-established 
organization working under full 
steam pressure can produce.

We cover Canada from the Great Lakes west­
ward and if your product is in the A1 class (we 
handle nothing else) we’ll push it for you with 
every ounce of energy we’ve got.
Our Annual Purchasing Power i* Twelve and a 
Half Million*. Ask us for all particulars.

Consolidated
313-319 Pacific Ave.

Purchasing Co., Limited
Winnipeg, Man.
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Keeping After Fish Sales
The Canadian Packing Co., Ottawa, Uses Every Means to Keep Its Salesmen Speeded 

Up—Keeping a Card Index of Customers and Liberal Use of Window 
Strips Have Been an Element in Building Sales

By T. M. FRASER

THE Canadian Packing Company, 
Limited, as the old firm of Mat- 
thews-Blackwell is now called, has 
built up a large fish business in the city 

of Ottawa, and the way they have done 
it is perhaps best illustrated by the fol­
lowing phrase from one of tfie periodical 
circulars which are issued to all the 
company’s branch stores: “'Suggest fish 
to all your customers and endeavor to 
give them what they want.”

The centre of the Matthews-Blackwcll 
(the old name is still more familiar) fish 
business in Ottawa is to ibe found in 
their large space in the city market

building, and the personality 'back of it 
is T. W. C. Binns, who came to Ottawa 
from Montreal eight years ago to look 
after this end of the Matthews-Black- 
well business. The firm was then hand­
ling fish, but not in a large way as the 
records of those early years will show. 
The fish store of the company was then 
on Rideau street; but in 1918 they had 
a chance to acquire the present premises 
in the city market, which they have grad­
ually converted into a clean and modem 
plant, with cold storage facilities. From 
it they now supply their chain of retail 
stores, incidentally picking up whatever

business is in sight in connection with 
the jobbing and hotel and restaurant 
trade.

Getting the Goods in Best Condition
“I think the main secret of our suc­

cess in the fish business,” said Mr. Binns 
to CANADIAN GROCER, “has been the 
constant enedavor to get the goods in 
good condition, keep and handle them 
that way, and deliver them to the cus­
tomer that way also. We have had our 
own cold storage plant here in which we 
keep the fresh fish in just the right tem­
perature until we are ready to take it

KIPPERS

UK mm
m mil! KIPPERS -wt itH uiru* -« H»n>

man mm mman ram iu w«t

DIGBY
CHICKENSBLOATERS <HtMv >m k vtSM u;»v

w*8m

Him i ll

An effective window display of the Canadian Packing Company, showing the use made of window sticker to catch attention.
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out for delivery. Frozen fish are kept 
in our cold storage plant on Nicholas 
street.”

A Card Index of Customers
“A further fact is the constant and 

regular use we make of the telephone in 
keeping in touch with customers.” Here 
he produced a card index. “We keep 
these cards with the addresses and 
’phone numbers of all our customers, 
and we keep them advised of what we 
have that is good. If there arc two fast 
days a week for example, we ring them 
up twice a w’eek; if one, then once a 
week; or when we have something 
special. The cafes and restaurants we 
’phone daily, and if the store is going to 
be closed, we let them know a day ahead. 
When possible we let them know what 
we are getting in, but supplies have been 
so uncertain that often we do not know 
what they consist of until they get here."

“This time of year we sell more lake 
fish than either Atlantic or ' Pacific, 
though not more than both combined.

“We make regular deliveries four times 
a day. At first it was hard to get the 
hotels and restaurants to do their order­
ing for those regular deliveries, but they 
are on to it now, and we have no 
trouble.
Advertising and Window Strips Promote 

Sales
“We run fish advertising each week, 

and sometimes a special ad., and we 
make great use of window strips in all 
our stores.

“Looking back over the sales records, 
they seem small for that first week in 
August, 1913, compared with what they 
are now. Our total business for July 
of 1919, as compared with July, 1914, 
for example, was a good deal more than 
doubled.

“Business this year has not been 
nearly equal to last, for a plain reason. 
Last year there were restrictions on the 
use of meat. Everybody was urged to 
eat more fish, and a great many did.

The Food Board did a great deal to help 
the consumption of fish by education and 
advertising.

A Circular From Headquarters
“Each week a circular letter goes out 

from the wholesale fish department of 
the company, addressed to its store fore­
men, keeping their interest up to the 
mark. Here, for example, is the one 
issued during exhibition week:
“Store Foreman:

‘Dear Sir,—
Exhibition Week

This is the week when every store 
should notice a decided increase in the 
turnover of fish, but to accomplish 
this you must co operate with your 
customers.

Now that the weather is much cooler 
you will not have the same difficulty 
in handling your perishable goods. 
Suggest fish to all your returning cus­
tomers and endeavor to give them 
what they want.

We have already received a shipment

of fresh “Sea Herring,” and they were 
certainly beauties. We hope to be for­
tunate enough to secure a shipment 
for this week. At 10c per pound they 
should sell rapidly. We also had a 
few Fillets and Finnan Haddiee. 
Those who tried them have asked for 
more. We are doing our best to have 
a shipment to arrive at Ottawa Wed­
nesday a.m. ORDER EARLY’. Our 
other expectations include:

Halibut 
Silver Salmon 
Haddock 
Hake 
Mackerel 
White 
Sturgeon 
Smoked Ciscoes 
Sword Fish 
Frogs’ Legs

What about 
herrings?’ ”
Mr. Bmns complains that the great 

drawback to the fish business at present 
is poor transportation. The rates are 
going up and the service going down.

Red Spring Salmon
Flounders
Cod
Skate
Trout
Pickerel
Kippers
Bloaters
Live Lobsters
Eels
half barrel of salt

Market in Teas Grows in Strength
Stocks on Spot Are Being Rapidly Depleted and the Situation 

in Ceylon Continues to be One of Advancing Prices 
—Shipments En Route

c ONDITIONS point to higher quo­
tations ruling on teas in less than 
two months’ time, importers in­

formed CANADIAN GROCER this week. 
For a long period the supplies in re­
serve with importers were very heavy, 
rendering possible a free outflow to the 
wholesale trade, and in turn to the re­
tailer. Both the wholesaler and retailer 
have been loaded with stocks of teas. 
But the position in the foreign markets 
throughout the summer, and even yet, 
has been very strong, with the result

Southern Peanuts Will Sell Cheaper
Market for Most Varieties of Nuts, However, is Very Strong- 

Bordeaux Walnuts Are Quoted at $1 Per Pound in France 
—Enormous Demand for Almonds

WHILE the market in nuts is very 
strong at the present time, and 
all indications point to a con­
tinuance of high prices on most kinds 

of nuts, there is a likelihood that with 
the receipt of Southern peanuts, the mar­
ket for them may become easier. A 
large importer of nuts told CANADIAN 
GROCER this week that he was bring­
ing forward a large consignment of 
Southern peanuts, that ordinarily were 
not shipped until February. The present 
quotation on Spanish peanuts is 25c, 
and these Southern peanuts can be 
brought in here to sell at 25c per pound.

The situation in French shelled wal­
nuts is so strong as to practically make 
the importation of them prohibitive. The 
price asked for Bordeaux walnuts in 
France is $.’. per pound. Export of 
walnuts was a very large business with 
France before the war, but importers 
state that t'-ere will not be many brought

to the Canadian market at present quo­
tations. One of the reasons for the high 
prices is the fact that the case in which 
they are shipped has risen to such a 
high figure. Where it used to only cost 
16 cents, it now costs $1.60. Manchurian 
walnuts are very firm. A good many 
houses have been cleaned out of these 
walnuts and new buying will be at very 
high figures.

The enormous demand for almonds 
renders the likelihood of easier prices for 
them very improbable. New shipments 
are not expected until about the middle 
of November. Three crown almonds will 
likely sell to the trade at from 62 to 65 
cents per pound.

The situation in Ceylon, that is the 
high rate of exchange, etc., affects the 
market in cocoanut very vitally. Quo­
tations on cocoanut are very strong just 
now, and the unsweetened stuff is sell­
ing at 37 cents per pound.

that continued buying on a large scale 
has been discouraged and the reserves 
have been drawn upon, until now they 
are pretty well exhausted. The ship­
ments en route are said to be almost 

..nil. The market in Oeyloo h influenced 
by a number of factors that tend to make 
primary quotations very strong. The 
most important factor contributing 
to sensational prices is the rupee ex­
change situation. The rupee is now 
quoted at 2s. Hd., and money in Ceylon 
must be paid in silver and not in gold. 
Silver that used to be worth only 50 
cents an ounce is now quoted at $1.08. 
The unfavorable balance of trade 
against Great Britain makes for an ab­
normal rate of exchange, and conse­
quently enhances the quotations on teas. 
The advance in freight rates from Oey- 
’on will mean an increase of 3 cents 
a pound in the price of teas from there. 
The freight advance in the last three 
months has been approximately five per 
cent., and exchange during the same 
period means an increase in the price 
of teas ranging from 10 to 25 cents per 
pound.

The time is approaching when the 
prices on the Canadian market must re­
flect the changes that are taking place, 
and the fact that stocks are depleting 
very rapidly makes higher prices here 
likely in the very near future.

The market here for coffees is un­
changed. Mild coffees here are scarce, 
and the ordinary coffees, which have 
largely been the coffees that have been 
declining on the New York market, are 
not sold here to any extent. The spot 
market in Canada has not been material­
ly affected by the declines in New York, 
for the reason that spot prices had never 
reflected the high prices that were rul­
ing at primary points a few weeks ago.
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Epsom Salts Mined in B. C.
New Industry for the Pacific Coast Province — Remarkable Deposits of Pure Magne­

sium Sulphate Found—Former Supplies Came From England,
United States and Germany

ANEW and important industry has 
recently come to light in Canada 
—the mining of Epsom Salts.

The discovery of large deposits of 
these salts, which are known in the 
chemical world as Magnesium Sulphate, 
was made a few years ago in British 
Columbia, but it is only now that they 
are being marketed to any extent in 
Canada.

There are many interesting facts for 
the Canadian trade in the discovery and 
in the methods of mining.

The deposits were found in a chain of 
five lakes near Basque, B.C., which is 
some fifteen miles from Ashcroft, the 
well-known potato country of the Pacific 
Coast province. They are controlled by 
the Basque Chemical Production Co., of 
Vancouver, and through them a 
number of Eastern capitalists 
have become interested, includ­
ing some in Toronto and in 
WalkerviVe, Ont. Among these 
are R. Pinchin, vice-president 
and manager of the Ontario Oil 
and Turpentine Co., Toronto, 
which firm has control of dis­
tribution from Fort William 
east to the Atlantic. This means 
that interest in the company 
are held jointly in the East and 
in the West.

Much Like Lake of Ice

To one who has never seen 
this interesting phenomenon and Toi> view 
who is uninitiated in the matter 
of mining, the story of the formation 
of these deposits is particularly inter­
esting. The surface of the salt lake is 
simply a mass of hard white crystal 
which at a distance would look not un­
like a sheet of ice. From one of the ac­
companying pictures it will be noticed 
that men are walking on the lake.| Slabs 
of salts are cut out by saws similar to 
those used in ice harvesting. Underneath 
this hard crystal surface is a liquid of 
the same chemical nature which, when it 
oozes up and comes in contact with the 
sun and air, becomes hard and can be 
cut into slabs just the same as the top 
surface. The investigations made show 
that the deposits are at least forty feet 
deep, and an analysis by a Government 
analyst shows that the salts are practi­
cally 100 per cent, pure magnesium sul­
phate.

Epsom salts originated, of course, at 
Epsom, England. This was back in 
1618. There the article is secured in 
form of a brime and has to be chemically 
treated to form crystals which we have 
always known as “Epsom” salts. Ger­
many had been one of the big exporters 
of salts to this country until the war. It 
was sent over as ballast in ships, and in 
this way the Germans could undersell

Written especially for Canadian Grocer
hides, veterinaries, poultry raisers, 
dairymen, and lastly, human beings.

Epsom salts is recognized as one of 
the greatest remedies known to the 
medical profession. This discovery is, 

_ therefore, bound to be of great import-
. a nee to Canada and particularly to Bri-

tish Columbia. Experts calculate there 
are sufficient quantities in the Basque 
region to supply the North American 
Continent for an unlimited period. Lake 
No. 1 contains about 6 acres, No. 2 
about 5 acres, No. 3, 4 acres, No. 4, 3 
acres, No. 5, 2 acres. Lake No. 1, which 
is the largest of the five, is at the high-

^---- est elevation, about 1,500» feet higher
than the railway or 2,500 feet above the 
sea level. Lake No. 5, following down 
the chain, is some 50 feet lower than 

No. The distance between 
the lakes varies from 500 to 2,- 
500 feet. The lakes are of the 
basin variety and are in the dry 
belt where the combined rain 
and snow fall does not exceed 5 
inches annually. The deposits 
are covered with water from 6 
inches to 1 foot from the last of 
March until June or Ju'y The 
hot, dry summer winds evapor­
ate the water very rapidly and 
during most of the year the 
magnesium sulphate may be re­
moved easily.

The salts occur in solidified 
masses of varying shapes and 
sizes, surrounded by mud rings, 

shows one of the salt bikes ; bottom, workers mining Epsom Underneath a number of lay-
mHb in large slabs.

Great Britain. Germany practically had 
the world trade in this article at that 
time. During the war it has been made 
principally in the United States by large 
chemical houses from sulphuric acid, 
crushed magnesite rock and dolomite 
of lime.

Among the big users of these salts in 
Canada are the tanners for tanning

ers is found a solid body of 
sa’t. Dril’ing ooerations have been 
carried on to 40 ft. in depth in places.

This is a brand new industry for Bri­
tish Columbia, and one that is undoubt­
edly likely to have a big future.

W. R. Robinson has sold out his busi­
ness at 3rd and Maple, Vancouver, B.C., 
to H. P. Tucker.

Margarine Has Come to Sta>

OTTAWA, Oct. 1.—(Special).—It 
is understood that the matter ol 
legalizing the sale of margarine 

in Canada permanently is now being con­
sidered, and that action will be taken in 
this direction in the very near future, 
either by a bill in Parliament or by 
Order-in-Council. The only opposition 
to the sale of margarine is from a small 
section of fanners, and even the opposi­
tion from this source is not very pro­
nounced. It is safe to assume, there­
fore, that margarine has come to stay.

As the admission of margarine was 
originally a war-time measure, and as

there has been some uncertainty as to 
the action that would be taken in regard 
to the product, the Minister and Deputy 
Minister of Agriculture were approached 
recently regarding the matter, and while 
no definite statement was made, the im­
pression was given that the sale of mar­
garine would be definitely legalized, 
both as to manufacture and importa­
tion of the product. Canada is about 
the only country where opposition to 
the product exists and the opposition 
here is growing to be of a somewhat 
nominal nature.
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“Cleanliness” the Fish Man’s Slogan
Wellington Fish Market Believes in Using Whitewash Brush and Tanks of Running 

Water—Food Products Must Be Appetizing to Sell Freely—
A Big Future For Cooked Fish

Interior of the Wellington Fish Store, 1721 Wellington St., Verdun, Montreal.

54 MtflWT

HARRY Woolmer, proprietor of the 
Wellington Fish Store, 1273 Wel­
lington Street, Verdun, Quebec, 
believes in the gospel of clean water and 

lots of it, as applying to the enterprise 
oi fish selling. The accompanying 
photograph goes a long way toward em­
phasizing that Mr. Woolmer has prac­
tised what he preaches, and the writer 
can say that the cleanly appearance of 
Mr. Woolmer’s store was fully evidenced 
in every particular when he called to in­
terview the owner on some aspects of 
fish selling.

CANADIAN GROCER realizes more 
and more, that the merchant who is go­
ing to handle fish must, in his own in­
terests, pay increasing attention to the 
elimination of all dirt and muss if his 
fish trade is to be cumulative, and there­
fore, increasingly profitable. The meth­
ods of Mr. Woolmer have been in effect 
for some years, and he states that he 
looks forward to a steady growth on 
these principles.

No Success Without Water
Mr. Woolmer’s arrangements are 

made with a view to using water liber­
ally—almost lavishly. This water flow's 
from a conveniently located faucet, and 
a short piece of hose may be attached 
to convey this elsewhere, if desired. The 
point is that all fish are cleaned of ac­
cumulated slime and scales, and, when 
dressed, the whole fish is as fresh and 
free from odor as one could fish it to be. 
This entails some work—in the case of 
preparing a fish for the customer, for it 
takes time to scale and clean a fish, but 
it pays. The customer will scarcely ever 
question the addition of a few cents ex­
tra for a nice, wholesome fish that is 
made ready for the fry pan.

Then, that the premises may be whole- 
some-smelling, Mr. Woolmer engages 
with the whitewash brush and slaps on 
many a coat of this inexpensive and 
germ-k’lling wall coating. It is really 
ideal for use in premises where fish are 
carried extensively. Not only so, but 
the increased suoply of light within the 
store or workshop makes its use an 
added economy.

Making Good Display
The Wellington Fish Store is located 

on a busy business street and in the 
centre of a well-popu’ated residential 
district. Within the store a fish case 
of the regulation pattern and dimensions 
is used, and Mr. Woolmer takes pains to 
see that there is no slime or muss on the 
fish which go to this case. The point 
should be greatly emphasized that these 
cases must be clean, always. To make 
cleanliness possible, the fish that are 
placed on disnlay shou’d be first taken 
to the workshop or cleaning room and

treated to a good bath. Mr. Woolmer 
does this, using a stiff bass brush to 
make sure that the fish are thoroughly 
cleansed. Thus, when the fish are 
neatly arranged on the crushed ice in 
the display case, they are bound to look 
attractive. When a housewife glances 
at them she is really invited to buy.

In addition to the one case shown in 
the photograph, another is placed in the 
window, and here forms the background 

p, for a neat showing of fish. Crabs and 
lobsters with their red shells, help to 
make the showing attractive when they 
are interspersed throughout the case.

Merchant Must Work Hard
There is profit to be made selling fish, 

hut not without considerable real work 
on the part of the merchant. Mr. Wool­
mer realizes this, and certainly goes the 
limit in preparing his fish for the cus­
tomer.

“Here’s the way we do it down here," 
he stated to CANADIAN GROCER as 
he proceeded to first clean, then scale, 
then bone and trim a fine big haddock. 
And it was some demonstration, for with 
lightning rapidity was the fish grasped 
f.nd rushed through the various neces­
sary operations. When completed—in­
side two or three minutes, it was actu­
ally ready for the frying pan, or, if 
desired, for baking or boiling. And here 
Mr. Woolmer explained that the little 
attentions such as asking the customer 
whether the fish was desired for boiling, 
baking, frying, or for preparation other­
wise, went a long way toward pleasing 
the patron. It was just as easy, he stat­
ed, to prepare the fish as wanted, and 
the customer much appreciated the at­
tention.

Sells Cooked Fish. Too
The Wellington Fish Store does a 

unique business aside from the regular 
counter trade in fresh, frozen and other 
varieties of fish. This consists in pre­
paring and offering to the citizens cook­

ed fish. That the best facility may be 
affordod for taking care of this trade 
promptly and effectively, a huge range 
of the overhanging “canopy” type is 
used, and the photograph accompanying 
bears a clearer description of this than 
words can convey.

“Some days we cannot supply all the 
customers for this cooked fish,” said 
Mr. Woolmer. “Some leave their or­
ders in the morning and call for the 
cooked fish at noon, on their way to 
lunch. This is a convenient and a cheap 
way of providing something tasty for 
the noon or evening meal.”

The fish are filleted and then rolled in 
self-raising flour, being divided into in­
dividual portions first. Thus, with bones 
removed, when the fish is ready for the 
table, it is in a most palatable and 
tempting form. The fried batter is 
light and even luscious in the mouth, and 
the hot fat—bubbling fat—so treats 
the little mass of food when it is drop­
ped into the big kettle, that a ball of 
lovely fish browned “to a turn,” and a 
dainty-looking as a doughnut, and even 
more palatable.

Sees Big Future
Mr. Woolmer believes that there is a 

great future for the “fish and chip” busi­
ness in Canada. In a few places it has 
already become quite popular, but as 
Mr. Woolmer points out, it is far from 
having attained the popularity—this 
idea—that it has in Great Britain. With 
the work completed away from home, 
and with the fish prepared under ‘he 
best of sanitary and other conditions, 
there are many who will eventually be 
won over to this idea. Not only so. Mr. 
Woolmer points out that the cost, per 
portion, of codfish or haddock, whitefish 
or other varieties, so prepared, is vory 
economical. For instance, he sells por­
tions at 5c each, and larger portions 
could be had for families.
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Fillets are very popular, and may be 
prepared as above. During the war, 
when there were many munition workers 
in the vicinity of the Wellington Fish 
Store, a unique business was done with 
the workers in light lunches, with this 
fried fish and potato chips as the basis. 
44 We have sold as many as 300 lunches 
in one day,” said Mr. Woolmer.

Business has grown largely in the 
past three years. It was pointed out 
that the excellent food value of haddock, 
mackerel and flounders make these fish 
desirable to the consumer because of

SELLING 2,000 pounds of haddock 
alone, in addition to all manner of 
other fish, is the record for a week, 

It; the store of Mrs. Margaret Chambers, 
at Danforth and Bowden avenues, To­
ronto. Receipts on Wednesdays and 
Fridays total more than $500, and on 
other days from $200 to $300. It is three 
years since Mrs. Chambers opened up in 
her present place, and her success has 
amply repaid her efforts. Having 
learned the fish business in Scotland, 
where her mother has conducted a store 
for many years, Mrs. Chambers is an 
expert in the handling of fish. Her spe- 
c.alty is filleting, and for a long time 
after opening there she had a hard time 
t<i get the people to buy the fillets. 
Filleted fish was unknown in Toronto, 
and the difficulties were many in trying 
to induce people to buy it. However, 
she persisted. Her store is. always well 
stocked with every variety of fish on 
the market, but the demand seemed to 
be only for salmon and halibut. Mrs. 
Chambers always keeps a good windjw 
display, and making it as attractive as 
possible, she believes, stimulates trade. 
She kept on filleting a certain amount of 
fish every day, but for a long time found 
she was only disposing of about ten 
pounds of haddock a day prepared in 
this fashion.

However, Mrs. Chambers stated, the 
pe >ple were finally won to her way of 
doing it, and now she says they don’t 
want it any other way. Where she used 
to sell only ten pounds of haddock a 
dty, she now sells 200 pounds, in addi­
tion to all the other varieties. Her trade 
has grown enormously since she first 
opened her ship, and with her helpers 
she is kept until midnight on Thursday 
preparing for the Friday rush. “Last 
night I filleted 300 pounds of fish," she 
told CANADIAN GROCER, on a recent 
Friday, when a representative dropped 
into the store at a busy hour. “I am 
now on my second hundred to-day,” she 
added, “and it won’t be enough to sup­
ply the demand." Filleting fish remjves

their lower cost. Salmon and halibut 
have reached such high levels that they 
are almost in the luxury c'ass. On some 
occasions as much as 1,000 pounds of 
haddock had been ordered from the 
wholesale in one week.

In cooking fish, city gas is used, and 
this may be turned on and off at will.

Delivery is made to patrons not too 
far removed from the store, but Mr. 
Woolmer endeavors to have his custom­
ers carry small parcels and so minimize 
the expense of delivery.

all the bones and make it much more 
tempting.

Mrs. Chambers believes that there is a 
great field in Toronto for more fish 
stores, but she has hesitated to open up

Little Likelihood

Speaking as to the probable supplies 
of oysters for the present season. T. J. 
McKee, manager of the Connecticut Oy­
ster Co.. Toronto, told CANADIAN 
GROCER there was no likelihood of any 
shortage. The immediate outlook is all 
right, Mr. McKee stated, but looking 
to the future, he expressed the opinion 
that there was a very grave possibility 
of a curtailment of supplies. Possibly 
next year, the catch would not be so 
heavy. This is accounted for in the 
fact that there has been no spawn since 
1914. Every four years there is what 
is called a “set,” and the present “set,” 
f-om which the oysters are being taken, 
took place over four years ago. Unless 
every effort is put forth to carefully 
preserve the spawn it is going to very 
seriously affect the supplies of oysters. 
The tendency is too much in the way 
of looking after the present, instead of 
looking to the future, with a desire to 
preserve the oysters and secure suffi­
cient supplies for the years to come.

50 Per Cent. Increase in Business
Receipts of oysters in Toronto so far 

this season have been very heavy. Busi­
ness with the Connecticut Oyster Co. 
just ipened, for the season, during the 
lest week of September, and during that 
brief period business shows an increase 
of fifty per cent, over a year ago. The 
first part of September is generally too 
warm to warrant the handling of oy­
sters, and Mr. McKee stated that the 
sale of them, that is of any account, did

any more for the reason that her speci­
alty is filleting, and she has not enough 
trained helpers to warrant her extend­
ing her operations. She is convinced 
that filleting, once it won favor with the 
public, has really brought her business 
to its present prosperous condition.

Mrs. Chambers won a certificate of 
merit from the Canada Food Board in 
1918 for the way in which she complied 
with its requests. She has sold a lot of 
Government fish, but, on the whole, she 
prefers what she buys from the whole­
sale, and that which she brings in from 
the Atlantic coast on her own account.

ALMOND CROP THIRTY MILLIONS
The first carload of new-crop almonds 

was shipped from the warehouse of the 
California Almond Growers’ Exchange, 
Chicago, August 13. It consisted of 500 
bags of Nonpareil almonds and was sold 
to a New York purchaser. The exchange 
expects to move almond carloads daily 
from now on.

The California almond crop for 1919 
is estimated at about $3,000,000. The 
quality this season is exceptionally fine, 
due to the favorable climatic conditions.

of Oyster Shortage

not start until the end of the month. 
The advance in the quotations on oy­
sters are comparatively light as com­
pared with other lines of foodstuffs.

Ten Cents a Gallon Higher
The increase this year over the prices 

of 1919 only amounts to ten cents per 
gallon. Mr. McKee does not consider 
this unreasonable, in view of the fact 
that the carrying charges have almost 
trebled. In addition to an increase in 
freight rates, there has also been an 
advance in the classification. The cost 
of bunker icing that was previously 
borne by the railway is now charged 
the shipper, and the charge has been 
increased from $6 to $14. The cost of 
labor has also increased, and this ad­
vance, too, has had to be taken into ac­
count in the new prices of oysters. Num­
ber one cans are quoted at from $3.40 
to $4.10. The threes are selling to the 
trade at from $10.10 to $12, and the 
fives at from $16.50 to $20. There is 
ar active inquiry for blue points at 
from $13 to $15.50 per barrel.

Little Export Inquiry
As to an export inquiry from this side 

for oysters, Mr. McKee did not think 
there was likely to be any of any ac­
count. For a number of years there was 
an export of oysters from the American 
Coast, but oysters are now being grown 
both off the Irish and English coasts. 
There is in a very small way some ex­
port business from this side.

Fish Sales Average $300 Daily
Mrs. Margaret Chambers Has Developed Big Business in Fish at 

Danforth and Bowden Sts., Toronto. Her Specialty is 
Filleting Fish and This Feature Has Built 

Up Her Trade

Supplies for Current Season Will be Normal—Ten Cents Per 
Gallon Increase Over Prices of Last Year—Heavy 

Advance in Carrying Charges
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Educate Your Trade—They’ll Buy Fish
Per Capita Consumption in Canada Should Be Doubled—Many Grocers Have Made a 

Big Success and Even Smallest Can in Remotest Towns—Montreal 
, Producer Advises Education

Based on interview with D. J. Byrne and written by A. H. Illsey ,

MONTREAL.—“If our Canadian 
people could be made to reach 
the per capita consumption of 

fish of the British people, then our trade 
would develop enormously.”

In this statement of D. J. Byrne, gen­
eral manager Leonard Fisheries, Lim­
ited, Montreal, is summed up the im­
portance of education in securing for 
Canadian fish a larger market, and 
through this a wider distribution of the 
profits to be secured through this greatly 
increased turnover.

Mr. Byrne outlined some important 
considerations and believes that the gro­
cer, no matter where located, can handle 
fish—a complete line of it, with de­
cided, advantage. The matter of profits 
which may be derived from its sale is 
one for the individual grocer to work 
out for himself. The elimination of waste 
is, so to speak, “up to him.”

Go Get the Business
Probably the importance of getting the 

business, of actually convincing one's 
regular customers that they need 
fish, is of first and primary import­
ance. Mr. Byrne lays great stress on 
this phase of the development, and since

a start has to be made, the consideration 
of this suggestion, rightly fits in here.

“There are many merchants who have 
tneir men go out and take orders for 
various goods which they sell. In con­
nection with fish the grocer can get a 
printed list showing exactly what the 
fish will cost him. He then gets his rate 
from the express company and can tell, 
every week, what his supplies will cost. 
He can, through these salesmen, quote 
a price on fresh fish or any fish, the 
housewife thus knowing what her ordei 
will cost. If the merchant will work 
along this line he will soon find that his 
weekly or twice-a-week supply of fresh 
fish will not be large enough to meet 
tlie demand.”

Of course Mr. Byrne did not make this 
an unqualified statement, as will be seen 
ir the following observations.

This Kills Business
“There are some storekeepers,” Mr. 

Byrne continued, "who get in a supply 
of fish and put it out in a barn or a shed, 
lift cne of the boards off and take out 
a fish or two at a time. The case is left 
there in the dirt and dust. Sometimes 
the sun is allowed to shine on the supply 
and the fish loses its freshness and in

time becomes spoiled. If the customer 
gets this it means—‘once bitten, twice 
wise,’ and trade is killed.”

This bears but the contention which 
CANADIAN GROCER has made on 
many occasions, that the success of the 
individual fish business is to be built 
upon attention to such details as will en­
sure freshness in the supplies delivered, 
to every customer—freshness is vital. 
That it may be maintained is a matter of 
business arrangement as will be sensed 
by good grocers. Details must be worked 
out to suit the needs in a given locality, 
and of which needs the grocer on the 
spot is the best and really the only judge.

Build Trade This Way
Mr. Byrne believes that the grocer has 

a very real opportunity in that he al­
ways carried canned and tinned fish as 
an important part of his stock. To add 
to these varieties is an easy matter and 
there is every good reason why smoked 
and cured fish shjuld be handled. Taking 
this view of the matter, the grocer might 
well decide to create a separate fish sec­
tion in his store, keeping all fish here, 
tne tinned as well as the boxed fish. A 
little additional space will afford room

—V—- —
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The fl* department of Almy*>. Ltd., liontneal.
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for salt and pickled varieties of whole­
some fish and there will be no difficulty 
in making the department really attrac­
tive. A scale, suited to weighing out 
the fish, may be suspended from the 
ceiling and thus save room. Altogether 
with arrangements worked out to suit a 
given case, it will agreeably surprise the 
proprietor, what an excellent effect has 
been secured. With a fresh supply of 
clean wrapping paper the shelves may 
be fixed up, the cases laced on these, 
and the tinned fish neatly arranged to 
“call hither” the housewife who has 
made a purchase elsewhere in the store. 
Thus centralizing the stock, it may be 
possible to place the department under 
the direction of one salesman. If he 
becomes enthusiastic, as he probably will, 
the sales will increase.

Distance No Barrier
Mr. Byrne, in answer to a question of 

‘the writer concerning the difficulty that 
■seemed to exist in the matter of secur­
ing regular delivery to remote points, 
said that this difficulty was not a real 
one. “The supplies are kept fresh in the 
big refrigerators at the producers and 
distributors. Express shipments of fish 
are c >ming to hand every day. The 
grocer, no matter if he may be off the 
main line of railway, can get his fish 
in first-class condition, just as he may 
expect to get his meat or other supplies.
If he takes care of these when they are 
received there will be no difficulty.”

It was then pointed out that the great 
■Eucress attained by some firms in de­
veloping a large fish business was not a 
surprising thing. Furthermore, Mr. 
Byrne asserts that the success of others 
can be duplicated if the development of 
a fish business is given the attention that 
its merits, and which is the price that 
all must pay to attain that success. There 
arc many grocers, it was pointed out, 
who have developed a very satisfactory 
fish trade in various sections of the 
.country, profitable trade indeed.

The Question of Profit
One of the questions upon which the 

writer desired an answer was that as to 
whether it was possible to secure a good 
margin of profit if a grocer attempted 
to enlarge this feature of his business. 
The reply was definitely affimative, and 
Mr. Byrne believes that profit is some­
thing which the merchant can adjust 
without much trjuble, and that he can 
obtain a good return over his cost for 
all the fish he sells. In support of his 
conviction in this regard he referred to 
one or two very successful fish-selling 
enterprises which had arisen from very 
meagre beginnings. In one case, the 
business referred to secures big mar­
gins if nrofit—probably 25 per cent, 
grater than the average store, selling 
Visn And why? Simply as a result of 
having the supplies fresh, of delivering 
them in first-class condition, and of not 
being afraid lo ask the price that one 
should get. After all it is a matter of 
fixing the price upon the individual order 
that is reasonably just and there need

MR. BYRNE STATES:
1— That if the per capita use of 

fish were made to equal that of 
Great Britain, Canada's fish 
trade would expand enormously.

2— That, no matter how remote, 
the grocer can, with proper at­
tention, handle all kinds of fish 
with profita.

3— That greater use of fish would 
mean economy and, in some 
cases, food of higher food value 
than more costly meats.

4— That the grocer can become one 
of the real educative forces in 
building up an extensive fish 
trade.

5— That with meats and eggs high, 
and likely to be, an opportunity 
exists for pushing fish sales.

6— That fish should be bought 
often, to suit one’s trade needs, 
a plan to be worked out to suit 
individual businesses.

be no fear but that the prafit will be 
large enough.

An important point to consider here 
is that the greater number of one’s cus­
tomers one can induce to use fish regu­
larly, each week, the greater and speedier 
will be the accumulating profits. In 
addition to this the speeding up of sales 
v/ill serve to increase one’s interest in 
still improving the fish department, thus 
attained.

Is Time to Begin
A new venture is usually entertained 

with some care, and quite rightly so. 
With October here the grocer should 
have no fear of making a start or of 
enlarging upon his present beginnings. 
With the tinned fish already carried, it 
would perhaps be in order to make a 
mental estimate of the space which can 
be assigned for a “fish department.” This 
done, with a hammer and saw and the 
aisistance of the head salesman, per­
haps, jr of the window dresser, why not 
see what can be done to “dress up” a 
neat little department.

The tinned fish, and other tinned 
meats, too, will afford a good background 
for the loose fish of dried, cured or 
salted kinds. Interspersing these 
throughout the display, and by “pyra­
miding” the cans and packages, there is 
little question but that this department 
can be made the Mecca, in due time, of 
the womenfolk. Just make things tasty 
and neat, keep the flies away and the 
variety as large as good judgment will 
suggest, and them will be a surprising 
increase in the dollars reaching the cash 
register.

Remember These Things
Do not overbuy. Fish are kept in cold 

storage from the hour they are received 
fiom the fishing grounds. The large job­
bers, wholesalers and producers have so 
arranged matters that the merchant act­
ing as the ultimate seller need not take 
unnecessary chances with a big supply 
of fresh fish, or of any variety. The job­
ber is not anxious that the grocer buy

beyond the actual needs of his trade; to 
desire this would but defeat his own 
ends. The whole system of distribution 
must be worked out on co-operative lines, 
and the fresher the fish is when it 
reaches the user, the larger buyer will 
the user eventually be. Therefore, it is 
the part of wisdom to buy with discre­
tion, in the quantities that can be dis­
posed of, and as often as need be.

Be sure of your ice supply. Perhaps 
the butcher in your town does not sell 
fish extensively. He must have ice. If 
you cannot arrange to get this elsewhere 
why not arrange to put a quantity 
each winter with him on a percentage 
expense basis? In any case ice must 
be secured. It will preserve the supplies 
you receive in prime condition.

See that the fish purchased by the 
womenfolk go to them in the best pos­
sible condition. That this may be always 
accomplished will require that vigilance 
be exercised. Remove the slime from 
fresh fish and fresh frozen varieties.
II the supply reaches the housewife’s 
k'tchen in the proper condition it will 
reach there in appetizing form. Let this 
feature have close attention and your 
effort, coupled with judicious advertising 
by word of mouth, through the local 
Puper. and the display window, will re­
veal results that may surprise you. Can­
ada’s per capita consumption should soon 
increase from 28 pounds per capita to 
50 pounds.

SHORTAGE OF CARS FELT IN 
ONTARIO

Stocks in Some Canneries Entirely Out 
—Steel Strike Limited Supply

fhe shortage of tin plate, caused by 
the great steel strike in the United 
States, is causing a great deal of in­
convenience among the cannera and 
growers throughout the whole province. 
The Niagara, Ont., district is especially 
hard hit, a few canneries being com­
pelled to shut down owing to their stock 
of cans having beome exhausted. The 
plants of the Dominion Canners at 
Welland and N iagara-on-the-Lake are 
closed, and the plant at Jordan Station 
will have to close to-morrow.

The Schenck plant, in this city, has a 
sufficient supply for to-day, while the 
Simcoe plant has by far the best supply, 
and will be able to keep in operation for 
a few days to come.

Relief appears to be in sight, which, 
it is hoped, will care for the large crop 
of tomatoes in this and other districts. 
The Dominion Canners were fortunate 
enough ta secure n number of cars of 
cans in the Eastern States, which are 
being rushed to St. Catharines and else­
where for distribution among their many 
factories.

USE OF CONDIMENTS TREBLED 
SINCE WAR

The demand for sauces and appetizers 
is now so great in Great Britain that 
grocers can scarcely meet it.

"The sale of these articles since the 
war started has trebled.”
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Retailers in Arms Against Sugar Price
Can Only Do Business at a Loss on Present Basis—Opinion

Vital Question.

TORONTO, Oct. 2.—“The decree 
of the Board of Commerce which 
fixes the prodit on sugar is meet­
ing with a great deal of adverse com­

ment from the retaril trade,” said F. E. 
Cleland, 400 Bloor West.

“At the present fixed price, we are 
handling sugar at a loss. It costs us 
$11.21 per cwt., and we are supposed to 
icll it again at 1214c a lb. As a matter 
of fact, we are charging 13c, and even 
at this we will not break even. To run 
an average business in Toronto costs 
from 18 per cent, to 20 per cent. If we 
sell sugar at cost, or a trifle below, some 
other commodity must be advanced in 
price. We feel that supply and demand 
ought to be taken into consideration in 
a question of this kind."
Items That Make the lc Profit Negligible 

“In fixing the profit on sugar at an 
advance of one cent on the invoice cost 
of goods, the Board of Commerce have 
overlooked several important items that 
enter into its price to the dealer,” said 
W. J. Parks, 473 Bloor West. “A 100- 
lb. hag does not yield 100 lbs. for sale. 
In our experience, at least 2 per cent, is 
lost in handling. To-day a 100-lb. bag 
costs $11.21. To that we must add 714 
per cent, for delivery. Bags and twine 
are other items to figure on, and both 
have advanced over 300 per cent, with­
in the last few years. Rent, labor, store 
fixtures and many other things—all 
have doubled, sometimes tripled in 
value.

“At 13c I figure that I may make a 
very small margin of profit—perhaps 
5 per cent."

“Where will the remaining 15 per 
cent, for running expenses come from?” 
he was asked.

“Well, that is something I am puz­
zling over right now,” was the reply. 
“To carry sugar nowadays is mcrelv a 
courtesy toward our regular customers. 
There is nothing in it for us.”

Can Only Handle at a Lose
Mrs. A. H. Moore, of 1261 Bloor W., 

was equally emphatic.
“At the present fixed price of sugar 

we can only handle it at a loss. If it 
were not to oblige my customers of long 
standing I should discontinue the sale 
of it altogether. I find that in handling 
sugar we lose from 214 to 4 per cent, 
on every 100-lb. bag. The prices of 
bags and twine have advanced to such 
an extent that a selling price of 1214c 
to 13c a pound leaves us an almost 
negligible profit.”

Mrs. Moore's is practically a cash and 
carry business, so that her computation 
makes no allowance for delivery.
No Allowance Made for Investment in 

Goods and Credits
C. Barrett, 1193 Bloor W., endorsed 

the statements made by the grocers of

his locality. “Not only have we to meet 
a greatly increased cost in connection 
with the handling of sugar, but few 
people stop to consider that our money 
is tied up for some time in the goods. 
Those of us who have a credit system 
are at a special disadvantage. Our pro­
fits on sugar in the palmy days when 
sugar sold at $5 a cwt., never were in 
preportion to the cost of running a busi­
ness. To day at from 1214c to 13c a 
pound, we are lucky if we make 6 per 
cent, on sales.”

F. Aitcheson, 1100 Bloor West, de­
clared that at present prices the margin 
of profit was so small that he only car­
ried sugar to accommodate 'his cus­
tomers, and that he could not do this 
very long unless prices changed.

Never Any Profiteering on Sugar
Fleming Bros., 1022 Bloor W., are 

charging 13c per pound, and, at that 
rate, reckon they are making about 8 
per cent, on sugar. This cost of operat­
ing a business is in the neighborhood of 
14 per cent. Mr. Fleming feels that an 
injustice is being done the retailer. 
“There never was any profiteering in 
sugar,” he smilingly remarked, “nor is 
there likely to be. At certain seasons 
the demand naturally tends to inflate 
prices for a time, bat there is too much 
competition to maintain these so-called 
'peak' prices when the call for sugar has 
pawed.”

B. Kcllv, 237 Clinton Street, feels that 
the retailer is being unfairly treated. 
“If prices of sugar and other articles are 
to be fixed, why not begin with the pro­
ducer?” One cent per pound fixed 
profit is a farce. At that rate we are 
making nothing. Every line of goods 
that we handle, everything we need in 
our business, has advanced enormously.

CANADIAN GOODS WANTED
Cyril A. D. Chase, representing the 

Anglo-West India Agency, Bridge­
town. Barbados, B.W.L, la coming to 
Canada thle month to endeavor to 
establish connection» for the repre­
sentation of Canadian goods In the 
Barbados. Mr. Chase left there about 
September ». His comnany noints 
out In a letter that he will be visiting 
the Toronto office of the MacLean 
Publishing Company. Any Canadian 
manufacturer Interested In exoort 
trade with the British West Indies 
arid who would like Mr. Chase to call 
on them while In Canada should 
write him c/o this paper and the Mac- 
Lean Publishing Co, University Ave_ 
Toronto.

The Anglo-West India Agency will 
establish branches In Trinidad, De- 
marara and Jamaica on the return 
home of Mr. Chaae. They are en­
deavoring to secure the agency for all 
classes of Canadian manufactured 
good».

of Various Dealers on This

Only by the closest figuring can we hope 
to make our store pay. In these days, 
when every man is demanding a living 
wage and an eight-hour day, the grocer 
alone is at a serious disadvantage. Far 
from making money at the present time, 
the retailer is losing. When he dies 
penniless, people remark: ‘Poor fellow, 
it was too bad.' Sympathy does not help 
a business; fair prices do, however. If 
things keep on as they are I’ll have to 
discontinue handling it.”

Will be Harmful to Business
F. J. Bowley, 338 Manning Ave., point­

ed out that certain staples such as bread, 
sugar, etc, never did yield a profit equal 
to the cost of handling. Under present 
conditions, if the retailer continued to 
carry sugar, etc, in stock, he must ad­
vance the price of other articles. Such 
discrimination, he felt, would hurt busi­
ness and place very many retailers at 
a serious financial disadvantage.

Thinks of Charging for the Bags
G. L. Dean, 385 Harbord Street, said: 

“I ftel that under present conditions I 
must quit handling sugar or charge 
extra for the paper bag, ever and above 
the one cent allowed as fixed profit.”

Isaac Jeffs, 583 Crawford Street, Is 
charging 13c for white and 11c for 
brown sugar. He claims that he is los­
ing money.

H. S. McCabe, of 1148 Bloor West, 
is of the opinion that the retailer ought 
to handle only cartons, which would en­
able him to make a certain definite pro­
fit.
Made Too Small Allowance for Overhead

The consensus of opinion is that the 
Board of Commerce has made too little 
allowance for overhead expenses in re­
tail stores, and that a fixed profit for 
sugar or anv other stanle commodity, 
means a shifting of price* inimical to 
the sale of other lines. If, because of 
a fixed price, a grocer is forced to mark 
up certain other lines in order to meet 
running expenses, these lines arc likely 
to move slowly, or not at all. The dea'er 
must then impair his credit with the 
wholesaler, discontinue to stock articles 
not yielding a reasonable profit—a ser­
ious inconvenience to the householder— 
or go out of business.

HUDSON BAY FISHERIES
The fisheries of Hudson Bay are very 

extensive, and the food fish found in 
abundance include the Arctic salmon, 
which resembles the British Columbia 
variety; the sturgeon, cod. and white- 
fish. which is the most abundant and 
valuable fish of that region. The 
Beluga or white whale is numerous and 
several varieties of seal are found, as 
stated in a bulletin issued by the De­
partment of the Interior.
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Are My Computations Incorrect
One Reader Says So—Some Consideration of the Points of This Objection

. By HENRY JOHNSON, Jr.

A CORRESPONDENT, who sips 
himself Chester Cooper, writes 
thusly—and I quote him because 

he endorses his letter: “For publication 
if desired."

The CANADIAN GROCER, under 
date of June 21, contains an article writ­
ten by Henry Johnson, jr., purporting to 
show the impracticability of our present 
method of percentage computation. A 
careful analysis of his writings and 
figures will show that while there may 
be a better way, he has failed to produce 
it. First let us remember that our 
schools have been very successful in in­
culcating into the minds of our pupils 
methods that have caused great ad­
vancement in mathematics. Boys and 
girls have grown up to be wonderful 
calculators. Great things have been 
accomplished in the arithmetical field. 
All this speaks well for our schools.

To be sure, if we judge methods 
taught in the schools by our failures in 
business it would not seem so satisfac­
tory, but while doing that we must re­
member that the keener the judgment 
of our business men the mightier are the 
problems that confront us.

The fallacy in Mr. Johnson’s logic is 
found in his attemnt to shift the base of 
computation from the cost to the sell- 
in r price. The article in question says 
that the right way to figure margins is 
on the selling price, not on the cost, be­
cause expenses are always figured on 
the sale. Now, such is not the case; 
quite the contrary, the sale is always 
figured on or by the expense and cost 
combined. While his objective is the 
same, his methods are quite different, 
and much more confusing than the pres­
ent method in vogue.

The word margin is not entirely 
synonymous to our common term per 
cent, of profit. Buyers use the word 
margin as applied to the difference be­
tween the cost and the selling; especi­
ally hog or cattle buyers, who have 
learned how much must be made to as­
sure them a safe profit; this they call 
margin. Mr. Johnson uses it as per 
cent, based on the sel'ing price.

Here is example as was given: Arti­
cle cost $1.70. Margin desired, 32. to 
find the selling nrice which is $2.50. No­
tice his step. Deduct 32 from 100 and 
divide cost by result. The thing I wi«h 
to show is: He already has the neces­
sary figures with which to work in or­
der to get $2.50. Ordinarily, we would 
take the per cent, of profit which we 
had previously adopted ami make quick 
work in getting the selling nrice. *A 
quicker method cannot be found. The 
shifting of the base is merelv a m«t- 
ter of choice, in either case we arrive 
at the same conclusion

In order to be consistent in his logic 
he must assume a selling price ca'ling it

100 per cent. Now we have given the 
cost $1.70, the margin 32, and the as­
sumed S.P. 100 per cent. Looks like one 
ought to be able to get results with that 
much data. Of course, his reasoning is 
correct, but logic poor. Why shift the 
base of percentage? Surely he did not 
accomplish anything from the stand­
point of brevity.

Many have tried to introduce a so-call­
ed short-cut method, and because a little 
time was eliminated they proceeded to 
lambaste the schojls. However, in this 

.case no time was saved; rather, it is a 
longer process. Take for granted that 
this method is a success for an ordinary 
business man—just try convincing the 
banker of the simplicity of such a sys­
tem and hear what he says.

Old Habits Hard to Change?
May I be pardoned if I say that a 

careful analysis—in fact, several of 
them—of Mr. Cooper’s letter, fails to re­
veal very clearly the cause of his com­
plaint or even its exact nature? Yet 
that is not very remarkable, nor is Mr. 
Cooper to be blamed for it. Rather let 
us sympathize; for he has tried to cover 
in a single letter a subject which has 
been treated from many angles by many 
writers for many years—myself among 
them. And it takes a lot of thought and 
great care to make it a'l clear; though; 
like most other things, it is simplicity it­
self, clear as limpid crystal, once it is 
grasped.

Maybe I can help him out a bit.
Let me, then, be “consistent" by mak­

ing it clear—as perhaps I did not in my 
former story—that the theory on which 
margins are computed on the sale is 
based on a sale price of 100 per cent. 
Thus what we get when we make a sale 
Ls 100 per cent, and 100 per cent, is all 
we get; and, as cost, expense and profit 
must be in that 100 per cent, and each is 
a part of that 100 per cent., it must fol­
low that one never can make 100 per 
cent, margin or profit.

Process to Find One Per Cent.
In the example given of goods cost­

ing $1.70 on which a margin is desired of 
ner cent., we take the 32 from 100, 

leaving 68. This, because, with a sale 
nrice of 100 per cent, and a margin of 
32 per cent., the cost must be 68 ner 
cent, of the sale price.

Then we divide the cost, $1.70, by 68 
to find what one per cent, of the sale 
prices. This we find to be 2.5 cents, or 
2V4 cents, and since the 100 per cent, 
must be one hundred times one per cent., 
we multiply the 2.5 cents by 100 and so 
get the sale price of $2.60.

Of course, it is plain, as Mr. Cooper 
says, when you have all the figures 
riven. So is the “answer" in the arith­
metic. But we go through the nrocess 
to familiarize ourselves with it that we

may use it on other figures for which we 
have no answer.

Mr. Cooper might take that same 
$1.70 and tell us what we must sell for 
tc make 44 per cent, margin; 51, 39, 23 
per cent, on the sale. But he must use 
some process other than one I have used, 
and he must show what his process is.
1 hen if it proves to be better in any way 
—either in time saving, or greater ac­
curacy, or clearer, or in any other way 
an improvement, we shall jump at it 
pronto, believe me!

I am not out to prove anybody right, 
nor to show how smart I am. I seek 
only truth and try to spread it where I 
may. New ways and better ways are 
devised daily, and we want to use ’em as 
fast as possible. If I have not produced 
a good way, then let us see one, and we 
shall all use it on the drop of the hat!

School Criticism Stands
My criticism of the schools was con­

fined to just one point, and that is a 
vital one to business men. “If we are 
to judge by our failures in business," 
says my critic. Well, is that not 
enough ? Whenever a man or a boy or 
girl gets into business and begins to 
learn the way to compute" margins used 
by the successful ones everywhere, he or 
she must drop a lot learned in school and 
begin over again.

As for my authority to advocate the 
plan I stick to, refer to the big men of 
the country, to your own jobbers, to 
Marshall Field & Co., to all the mail­
order houses—the big ones, that is, to 
the chain stores, to all big, progressive, 
successful merchants. The clincher 
might be the Food Administration, com­
posed of the biggest, brainiest men in 
business. The rules promulgated by the 
food people were all predicated on com­
putation of margins by the sale price.

Necessarily, I must cut short detail­
ed expounding of all this, for to cover 
ervery point would fill a book; and most 
merchants already accept the plan as 
sound, even if they are not very expert 
in its application, so there is no need to 
write much by way of excuse or apology 
for advocating this way of figuring mar­
gins.

Meaning of Margin. Profit, Etc.
Mr. Cooper may have missed former 

papers of mine wherein I have explain­
ed about margin and profit. But he may 
go to Webster’s dictionary and find mar- 
inn properly defined about this way: 
“The difference between cost and selling 
price from which, after expenses are de­
ducted, a profit may be realized." So 
I call martrin the total difference, or 
spread between invoice cost and sale 
nrice. and Mr. Webster is further correct 
in thus hedging—“from which a profit 

Continued on page 39
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COURTESY IN BUSINESS 
s-vON’T regard the traveller as an intruder.- 
1 J Modern commercial conditions have made 
him almost as important a factor in the business 
world as the retailer. His business is honorable 
and he has a legitimate claim on your time and 
is entitled to be received courteously. If you 
do not have time to talk to him just when he 
calls tell him so and tell him in such a way that 
he cannot help seeing that you would gladly 
talk to him if you could. Make an arrange­
ment to see him later. If he has a new line, 
listen to him for there may be some good profit 
in it for you. If he has goods that you do not 
need you can tell him so courteously.

GET THEM TALKINNG 
a customer does not ask questions I 

1 know I am not interesting him,” said a mer­
chant to CANADIAN GROCER recently. 
“One of the biggest points in salesmanship is to 
hold the interest of people. There are times 
when it is necessary to talk briskly in order to 
get people started, but I find that the majority 
of customers, especially women buyers, want 
to hear all about whatever they are planning to 
buy. Salesmanship is a real art and the man 
who succeeds best must use his own judgment 
when to talk and when to listen. Some sales­
men think they have to overwhelm prospective

buyers with a flood of talk. This is a mistake. 
I have obtained the best results by letting the 
buyer ask questions and then answering them 
carefully, never trying to force matters.”

WE CAN'T AFFORD THIS 
ANADA’S fire waste in spite of our enor­
mous resources is suicidal, and if continued 

means only one thing, an enormous and unne­
cessary drain upon every man, woman and child 
in the country. Because it does not appeal to 
them personally, the great majority of people 
fail to realize that they suffer every time there 
is a fire loss. The whole country is just that 
much poorer every time property is destroyed. 
It can never be replaced. The insurance com­
panies may pay for it but they cannot bring it 
back and the great mass of people provide the 
insurance companies with the money. Every 
merchant who carries insurance provides for it 
in his overhead and the consumer pays. Last 
year Canada’s fire losses were almost $34,000,- 
000. This year it is not expected they will be 
quite so large. One of the reasons for the 
reduction is the attention that is now being 
given to the problem of checking fires. Every 
merchant in the country can do his share in this 
good work and it is to his interests to do it.

Editorials You Should Read

FALSEHOOD AND TRUTH 
ROFITEERING is the most lurid and offen­
sive factor in raising the cost of living, but 

the fact that it is a minor factor compared 
with the world-wide shortage of materials 
should be realized more generally than it is.

Platform oratory clusters around the sensa­
tional. Men find it easy to weave explosive 
and arresting phrases aimed at the profiteer. 
The public loves to be told the “something for 
nothing” story and, besides, there lexists in­
tense and quivering indignation at suspected 
robbery in some cases which, naturally, pants 
for expression in strong language.

Nevertheless, it is a crime to deceive the 
people into a belief that any force other than 
greater production will really remedy the pres­
ent condition. It is public disservice to invite 
a faith in anti-profiteering crusades as remedial 
measures which cannot be justified by experi­
ence and which, widely depended upon for bet­
terment, may interfere with general and ener­
getic acceptance of the basic duty, which is 
production.—“The Montreal Star.”
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What Are the Powers of the Board of 
Commerce?

This is a Question That is Being Frequently Asked. It is a 
Question About Which There is Some Doubt. The 

Actual Powers of the Board and the Authority 
, » Under Which It Gets Its Powers Are

Here Stated

THERE has been some uncertainty 
in regard to the powers and jur­
isdiction of the Board of Com­
merce. There are some who are in­

clined to doubt that it has the powers 
that the commissioners are claiming for 
it. There can be no real doubt on this 
score. The scope of its operations and 
its powers have been very definitely set 
by two acts recently passed by the Do­
minion Parliament.

"The Board of Commerce Act” and 
“The Combines and Fair Prices Act” 
were passed at the last session of the 
Dominion Parliament and came in force 
on July 7, 1919.

The. Board of Commerce of Canada is 
a tribunal created under this act to en­
force the terms of the “Combines and 
Fair Prices Act,” which act relates not 
only to fair prices, but defines the of­
fences relating to combines, mergers, 
tiusts, monopolies, etc., but does not in­
clude combinations of workmen or em­
ployees.

The board consists of three members, 
but power is given under the act for 
a commissioner to sit alone, take evi­
dence and submit same for the con­
sideration of the whole board. It does 
not follow that because a person is in- 
\ ited or subpoenaed to appear before 
the board that any charges have or will 
be made against him, the sole object of 
the board being to obtain information 
through these witnesses.

The Fair Prices Act
The Fair Prices Act deals with neces­

saries of life. The term “necessaries 
of life” is declared to mean a staple 
a:.d ordinary article of food (whether 
fresh, preserved, canned or otherwise 
treated), clothing and fuel, including 
the products, material, and ingredients 
from or of which any thereof are in 
whole or in part manufactured, com­
posed, derived or made, and such other 
articles of any description as the board 
may from time to time by special regu­
lation prescribe. The important and 
outstanding feature of the act is its 
creation of new statutory offences for 
the punishing of hoarding and excessive 
profits. It is declared that no person 
shall accumulate or shall withhold be- 
>ond an amount thereof reasonably re- 
ouired for the use or consumption of 
his household or for the ordinary pur­
poses of his business. It is directed that 
every person who shall at any time hold 
any necessary of life beyond an amount 
thereof reasonably required for the use 
cr consumption of his household or for 
the ordinary purposes of his business 
end every person who shall hold for the

purpose of sale, whether as manufac­
turer, wholesaler, jobber, retailer or 
otherwise, any stock-in-trade of any 
necessary of life shall offer for sale the 
said excess amount, or the said stock 
in hand, as the case may be, at prices 
not higher than are reasonable and just.

Farmers . Exempted
The exceptions from this general 

rule against excessive accumulation are: 
It does not apply to accumulation by a 
firmer or gardener of farm or garden 
products of any land cultivated by him. 
2. No manufacturer, wholesaler or job­
ber is, because of anything in the act, 
obliged to sell to other than such 
classes of persons as are accustomed to 
purchase from manufacturers, whole­
salers or jobbers, nor shall any person 
be under obligation to sell otherwise 
than in accordance with the ordinary 
course of business.

What Constitutes An Unfair Profit?
On the subject of unfair profits, the 

act makes an important definition. An

INSTRUCTIONS have been issued by 
the Administrative Commission of 
Montreal, to the Chief of Police and 
the superintendent of markets that by­

law 665 adopted by the City Council a 
year ago is to be enforced. It requires 
that certain vegetables, game and fowl, 
and even eggs, be sold to the retail trade 
by weight.

The instructions to the police read as 
follows: “It is the desire of the Ad­
ministrative Commission that this by­
law be enforced, and you will have an 
understanding on the matter with the 
superintendent of markets.”

The clauses in by-law No. 665, which 
refer to the retail sale of vegetables and 
eggs by weight read as follows:
Root Vegetables to be Sold by Weight 

“Section 27a—In the city, the follow­
ing vegetables, when sold by retail, shall 
be sold by weight:

(a) Potatoes, cabbages of any kind: 
(b) Onions, beets, carrots, turnips, 

parsnips, leeks, except when such vege­
tables are sold wiWi their green stem."

“Section 27b—In the city, eggs, game 
and fowl, when sold by retail, shall be 
sold by weight.”

By-law 665 was adopted by the Ad­
ministrative Commission in April, 1918, 
and approved by the City Council the 
July following.

unfair profit shall be deemed to have 
been made when, pursuant to and after 
the exercise ot its powers by this act 
conferred, the board shall declare an un­
fair profit to have been made. The 
unfair enhancement of cost or price 
shall be such enhancement as has re­
sulted from the making of an unfair 
profit.

The board is empowered and directed 
to enquire into and to restrain and pro­
hibit the making or taking of unfair 
profits for or upon the holding or dis­
position of necessaries of life, and to 
restrain and prohibit all such practices 
with respect to the holding or disposi­
tion of necessaries of life, as in the opin­
ion of the board are designed or calcu­
lated to unfairly enhance the cost or 
price of such, necessaries of life.

Whenever an offence has been com­
mitted against the fair prices part of the 
act, the board may remit the evidence 
to the attorney-general for such action 
?s he may be pleased to institute. But 
the act also provides that the board may 
itself declare or find as to the guilt of 
the person concerned, and it may order 
or prohibit the doing or omission of 
pny act or practice relevant to or con­
verted with the offence and in case of 
disobedience by such person of such 
order he shall be liable to a penalty not 
exceeding one thousand dollars and 
costs for every day after the expiration 
of four days during which such person 
continues to disobey or to omit to per­
form such order.

Difficulties in Selling Eggs
As regards buying eggs by weight 

it appears that a customer would ask 
for a pound or more, and that the deal­
er might count them if he liked. The 
dealer would ascertain for himself, for 
example, how much a dozen of small 
eggs or large ones should weigh, and 
then decide what he should charge for 
them by the pound. For such reason the 
by-law does not specify what a dozen 
eggs should weigh. In general a dozen 
and a half of fresh eggs of the average 
sizes will weigh one pound, it is said.

The selling of vegetables by weight 
at the city markets may cause more 
difficulty on account of the time it would 
take to dispose of a load by weight. 
Each farmer would require to have scales 
for weighing his produce, and one pos­
sible effect is that some of them may 
get tired of this and dispose of their 
loads by wholesale to the retailers.

It will be noted that the bv-law makes 
a distinction between certain vegetables 
when sold with their tops on, and those 
without tops. This applies to onions, 
beets, carrots, turnips, parsnips and 
leeks which, when bought with tops on 
need not be weighed. Such vegetables 
are brought to the city markets as t*>«v 
come out of the ground up to the t'm« 
of frost.

Montreal Marketers to Sell by Pound
By-Law Requiring That Most Root Vegetables, as Well as Eggs, 

Game and Poultry be Sold by Pound to be 
Vigorously Enforced
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

MARITIME
John Byrne, Government vendor, of 

Charlottetown, P.E.I., died suddenly a 
short time ago. He wa=. a native of 
Philadelphia, Pennsylvania, and came 
out to this province when a boy with his 
parents and was for years in business 
here with his brother, the late Edward 
Byrne. Up to a few months ago Mr. 
Byrne conducted a general grocery 
store on Queen Street He was 66 years 
of age. i

QUEBEC
J. K. Neil, grocer, Aylmer East, has 

suffered loss by fire. The loss is covered 
by insurance.

Mr. Begloff, with the Begloff Fish Co., 
New York City, was a recent visitor to 
the trade in Montreal.

J. A. Jeffrey, general merchant, Camp­
bell’s Bay, has 'been succeeded by Coyne 
and Hamelin, Ltd.

W. H. Spooner, Wholesale fish dealer, 
Montreal, returned from a trip to East­
ern Canada points last week.

Anatole Gamache has been registered 
in the grocery business in Montreal un­
der the name Maison St. Clothilde.

Arthur P. Tippet, of Arthur P. Tippet 
A Co., Montreal, has been confined to 
h;s home through illness, but is now 
reported better.

Miss Mary McFarlane, of the staff 
of Magor, Son & Co., Ltd., Montreal, 
has returned from her vacation, spent 
:n Schenectady, N.Y.

Omer Boul and Raoul Hebert have 
been registered in a general store busi­
ness at Princeville under the firm name 
Boul & Hebert.

James S. Eckman, with the Canadian 
Fishing Co., Ltd., and the New England 
Fish Co., Vancouver, was in Montreal 
last week.

T. H. Johnson of the Canada Fisrfh and 
Cold Storage Co., Prince Rupert, was in 
Montreal last week on his annual trip 
to Eastern points.

Harold Perley of St. John, represent­
ing the Frank E. Davis Co., fish foods, 
Gloucester, Mass., was in Montreal last 
week.

J. A. Paulhus, proprietor of D. Hatton 
Co., Montreal, will have the sympathy of 
the trade in the loss he sustained in the 
death of his father, P. Paulhus. Mr. 
Paulhus, senior, passed away at his 
home in Sorel after an illness of several 
months, on Sept. 18th. While spent 
physically, his mind was wonderfully 
alert to the very last.

ONTARIO
A. D. Anderson, general merchant, 

Keene, is dead.
The melting of the sprinkler heads in 

the building occupied by the Perkin*,

Ince Co., wholesale grocers, Front street, 
Toronto, was responsible for upwards of 
$30,000 damage by water recently. The 
fire damage was only $25. The cause 
of the blaze is unknown.

ONTARIO BUSINESS CHANGES
Collingwood Bros., Toronto, have sold 

to S. Kirk.
G. Kinsman, Toronto, has sold to W. 

Wilson.
Louis Roseman, Toronto, has sdld to 

M. Stein.
F. R. Kilgour, Toronto, has sold to 

Drcwery & Buker.
Mary E. Hanwell, grocer, Toronto, has 

sold to P. Anderson.
J. E. Tress, grocer, Toronto, has sold 

to Andrew Bros.
P. Boileau, grocer, Casselman, has 

removed to Fassett, Que.
Dean Bros., grocers, Goderich, have 

sold to W. A. Hoey.
Andrew Lambert, Sarnia, Ont, has 

sold to Geo. Taylor.
Bert Summers, grocer, London, has 

sold to C. H. Thomas.
J. A. William, grocer, London, has 

sold to Bert Summers.
J. J. Knight, grocer, Tottenham, has 

sold to C. H. Thomas.
E. Bellefeuille, grocer, South Indian, 

has been succeeded by J. B. Plante.
Lewis Teiteiboum, grocer, London, 

Ont., has sold to N. S. Peitte.
G. Cohen, general merchant, Carp, has 

been succeeded by T. Lucas & Son.
J. W. Cronk and W. O. Franklin, gen­

eral merchants, were among those whose 
stores were destroyed in the disastrous 
fire that visited Port Rowan recently.

F. S. Kelsey, grocer, Toronto, has 
been succeeded by T. Lucas & Son.

A. E. Elliott, grocer. Smith's Falls, 
has been succeeded by R. A. Corbett.

FLOUR MILLS ROBBED 
The owners of the Raglan Flour Mills, 

Lindsay, Ont., were the victims recent­
ly of a daring robbery when burglars en­
tered their mill and made a fairly clean 
sweep, appropriating 900 lbs. of flour 
and cereals and sundry minor articles 
were taken.

OTTAWA GROCERS PLAN FOR 
LARGER FOOD SHOW 

The Pure Food Show at the Central 
Canada Exhibition proved such a success 
in the new building this year tbat the 
Ottawa Retail Grocers’ Association are 
already making arrangements to in­
crease the space for the 1920 show. If 
noseible the whole of the Machinery 
Hall will be taken over as it is believed 
that many other firms will be anxious 
to secure allotments next year.

I l i t lll ltl I l.btt.

The detailed report has not yet been 
presented but a very satisfactory finan­
cial result is assured.

Clarke Cummings, the energetic secre­
tary of the show has been presented 
with a gold watch by the Association 
as a mark of appreciation for his very 
able work during the past year, much 
of the success being attributed to his 
continual determination to beat all pre­
vious records.

APPOINTED AGENTS 
S. H. Moore A Co., manufacturers’ 

agents, Toronto, have been appointed 
selling agents for the Basque Chemical 
Products Co. of Vancouver, B.C., miners 
of Epsom salts in the Basque Lake 
regions of B.C.

ROBERT DUFF DIES 
The death of Robert Duff, manager of 

the John Duff A Sons’ pork factory, oc­
curred recently aL his home in Hamilton.

For over two months past, deceased 
had been in ill-health, and for seven 
weeks of this time he had been confined 
to his home, suffering acutely.

Mr. Duff was the youngest son of 
the late John Duff, and was born in 
Hamilton, Ont., nearly 49 years ago. He 
had been connected practically all his 
business life with the meat provision in­
dustry. He was engaged in the provis­
ion business first on York street, and lat­
terly in the factory in the east end of 
the city.

A WIDE-AWAKE GROCER 
Mistaken for a burglar. Constable 

Ahier, of Montreal, was shot at by a 
grocer whose store he was investigating. 
Finding the door open, the con­
stable had entered the store and had 
lighted a match to see if there was any­
one inside the shop. The proprietor, 
hearing noise downstairs, ran into his 
shop and fired a shot in the air while he 
shouted for the burglar to put up his 
hand. It was with difficulty that the 
constable managed to convince the man 
that he was mistaken. The constable 
threw his hat with his number towards 
the grocer, who picked it up and realized 
the mistake.

NEW CREAMERY BUILDING FOR 
WINNIPEG

A ten thousand dollar creamery ia to 
be erected on Sherbrooke street, near 
Bannatyne. Winnipeg, for the Manitoba 
Creamery Co. The building will be mo­
dern in every respect It will be built of 
brick and concrete.
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DARTMOUTH, N.S., MERCHANTS 
FORM ASSOCIATION

The Dartmouth Business Men’s Asso­
ciation was formed yesterday at a most 
enthusiastic meeting and luncheon at the 
White Lantern, at which about 62 busi­
ness metr-were present C. H. Harvey 
was elected chairman of the first meet­
ing and the speakers were Mr. Harvey, 
Mr. John Forsyth, Mr. Leo. Graham, Mr. 
Lorn Allan and other representative 
business men of the town.

The election of officers followed and 
the result was:

President—J. Lorn Allan.
Vice-president—L. Graham.

1 Secretary—George Orman.
Treasurer—Lome Teasdale.
Executive—C. J. Walker, J. J. O'Toole 

and Gordon Moore.
The regular meeting of the association 

will be held in the banquet hall of the 
White Lantern fortnightly for the pre­
sent time. The constitution and rules 
of the Association will be drawn up at 
next meeting.

FOREIGN MARKETS WANT CAN­
NED FISH FROM CANADA

If Canada can produce tinned fish of 
the desired quality—and it has been 
asserted that she can readily do so, 
many foreign markets await exploita­
tion. ;

CANADIAN GROCER was in the of­
fice of a fish wholesaler in Montreal this 
week and was shown an order jut re­
ceived from a house in Alexandria, 
Egypt This order was but a sampler, 
so to speak. If the goods ordered are 
satisfactory, when opened up, they will 
perhaps («rove to th > buyer that Can­
adian ui eked fish ire quite as whole­
some and quite as satisfactory in every 
way as the products put up in older 
countries that have been packing for 
generations.

The foreign markets that may be de­
veloped, CANADIAN GROCER is in­
formed, include South America, Spain, 
India, Egypt, Turkey and other places. 
It is simply a matter of going after this 
business the writer was informed, and of 
giving a high-class product.

Has Been Development
Since the beginning of the war cer­

tain canned fish, notably herrings in to­
mato sauce, and also plain, have been 
scarce, the supply in some cases, being 
almost entirely shut out. This made it 
necessary that the Canadian canners en­
deavor to overtake the demand by of­
fering a product of the same pack and 
species, and it is stated that the results 
have been highly satisfactory. Con­
siderable quantities have been sold 
throughout Canada of recent years, and 
improvement will, it is expected, be 
made from time to time in the flavor of 
the tinned product. With some of the 
best herring caught in waters adjacent 
to Canada, there is every reason to hope 
that the salability of these fish will be 
quite equal to that of those produced 
elsewhere.

In addition to herrings, such fish as 
pilchards, hake, haddock, pink and chum 
salmon, will doubtless find their way

CANADIA N GROCER

into outside markets. With the red and 
sockeye salmon so greatly in demand- 
exceeding the supplies at the present 
time, it is expected that development in 
export trade will come by way of the 
lines of fish other than these.

h. w. McConnell goes to 
WINNIPEG

Howard W. McConnell, who, for the 
past sixteen years has represented the 
A. Ramsay & Son Co., of Montreal, has 
left for Winnipeg, where he will repre­
sent the firm in Manitoba and Sas­
katchewan. He will foe associated with 
H. L. Perry Co., Ltd., 214 Princess St., 
Winnipeg, and will also have charge of 
the commission lines now handled by 
that firm. He will be located at 214 
Princess Street. Mr. McConnell is a 
native of Morewood, Ont. During the

HOWARD MeCONNELL,
Who is going to Winnipeg as Manitoba and Sas­
katchewan representative of the A. Ramsay A 

Son Company, of Montreal.

sixteen years he has been with A. Ram­
say & Son Co., he has covered the ter­
ritory from Quebec City to Victoria. 
During 1912, ’13 and ’14 he was in the 
wholesale trade out of Winnipeg. In 
1915, ’16 and ’17 he was in the wholesale 
trade in Toronto, and looked after points 
between Kingston and London.

LOCAL R.M.A. BRANCH WILL HOLD 
BANQUET

VANCOUVER, Sept. 27.—All sec­
tions of the Retail Merchants’ Associa­
tion of the city will participate in a ban­
quet to be held at Spencer’s dining 
rooms at 7 o’clock next Monday even’ne 
on the occasion of the reorganization of 
the Vancouver branch. In addition to 
an election of officers there wdl be 
speeches by Mr. N. G. Neill, manager of 
the Employers’ Association, and Mr. W. 
A. Blake, a prominent business man of 
Melbourne, Austra'ia, who had just com- 
oleted a several months’ - tour of the 
leading centres of Europe and North 
America. He will te'l of retail mer-

39

chandising conditions in Australia, 
where legislation has reached an ad­
vanced stage.

STRIKE CLOSES ATLANTIC SUGAR 
REFINERY

The Atlantic Sugar Refinery’s plant 
at St. John, N.B., was shut down at 1 
o’clock Tuesday morning of this week 
as the result of a decision of the em- 
p'oyees’ union tj go on strike, following 
the refusal of their demand for an eight- 
hour day and 10 cents an hqjjr increase 
in wages, bringing the minimum wage 
to 45 cents an hour.

Nearly 500 men are involved, and the 
t;e-up is complete. The refinery has 
teen running day and night with two 
shifts, eleven and thirteen hours, re­
spectively.

The company have made an offer of 
40c an hour and an eight-hour day.

ARE MY COMPUTATIONS 
INCORRECT?

Continued from page 35 
may be realized”—for it is evident that 
if the margin be not wide enough to 
cover expenses and leave something 
over, there will be no profit at all. That 
is why I use margin as the spread, and 
leave the word profit severely alone un­
til I know one is there! It is proper to 
state at the same time, that many pre­
fer to say gross profit, net profit—and 
they are perfectly correct in such pre­
ference if it suits them, and they know 
what they are talking about.

Margin thus is the same thing wheth­
er used by grocers or hog buyers, by 
merchants or traders on ’change, for it 
means always the total difference be­
tween cost and sale price.

I think Mr. Cooper’s chief grievance 
is that this idea is new to him and that 
some mental effort must precede its 
thorough understanding and ready ap­
plication. If he will get that idea out of 
his head, take up the right way and work 
at it for a while, it will become as me­
chanical to him and as easy to operate 
as any other system. Not always is it 
needful to go through all the motions I 
have indicated. Most common figures 
will be read off like on? wou'd read a 
paragraph of print, in a xer, little 
while. But meantime, it will be useful 
when a young fellow comes in and tells 
you his goods pay you 70 per cent, to 
be able to satisfy yourself that they ac­
tually pay you 41 per cent. plus. It will 
be useful to know, too, that said 41 per 
cent, is in exact ratio with our expense 
of. say, 16 per cent, and therefore, is a 
safe figure to rely on. Nor need you 
ever fear, in this case, that your “rea­
soning will be good, but your logic 
poor”—though just how those two 
things can happen will need some ex­
plaining too; since logic, as I understand 
it, is the essence of pure reasoning.

The Coca Cola Bottling Co.. Saska­
toon. is rhaneing its name to The Con­
solidated Candy * Biscuit Co.
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WESTERN
D. H. M. Little, general merchant, 

Cam rose Alta., has sold to Lowrey’s 
Stores, Ltd.

Osborne & Brown, Holden, Alta., are 
dissolving partnership, E. L. Osborne 
continuing the business.

C. Masson & Son, general merchants, 
Howell, Sask., have suffered loss by fire.

R. P. McClelland, of Medicine Hat, has 
purchased the business formerly operat­
ed by Jas. Finch in that city, and will 
conduct it in future under the name, 
The Fifth Ave. Cash Grocery.

The Red Deer Dairy Product Co., Red 
Deer, Alta., have disposed of their busi­
ness to W. J. Clement, who has been 
practically in charge of the business for 
some months past.

George Bros., 410 St. Johns Ave., Win­
nipeg, have sold their grocery business 
to ex-chief of police Donald McPherson.

Mr. McPherson has been on the police 
force for about fifteen years, rising 
from constable to sergeant, then to 
chief of police.

A TRAGIC HUNTING TRIP 
Ernest A. Lawrence, aged 40, cashier 

with Western Grocers, Winnipeg, was 
instantly killed at Big Lake near Stal- 
bert, when his gun, which was lying in 
the duck punt, muzzle toward him, and 
both barrels at full cock, went off. The 
charge passed through his chest.

SASKATOON GROCERY BRANCHES 
OUT

A. M. Sorenson Quadruples Business in 
Fourteen Months

“Business conditions, so far as I am 
concerned, could not be better,” states 
A. M. Sorenson, one of the principal 
grocers of Saskatoon, Sask., to a repre­
sentative of CANADIAN GROCER, and 
produces the best of evidence to substan­
tiate his statement.

Just about fourteen months ago he 
came to Saskatoon from Islay, Alberta, 
where had had farmed on a large scale 
for a number of years, and opened a 
small store on Saskatoon’s main street.

At that time Mr. Sorenson did all the 
buying and selling, but employed one 
boy to deliver goods and help around 
the store.

Since then the business has increased 
by leaps and bounds until at the present 
time Mr. Sorenson employs four clerks 
end is looking for a fifth.

An auto delivery car has taken the 
place of the errand boy, while a second 
truck is on order, “and at that,” says 
Mr. Sorenson “two trucks are going to 
be kept mighty busy.”

Buy and Sell For Cash
A spot-cash business is Mr. Soren­

son’s explanation of his progress. He 
buys in bulk, taking his discounts, and 
pays cash for everything, placing orders

where he can get the biggest advantage. 
Similarly, by selling for cash, he cuts 
down expenses to a minimum and gives 
the advantage to his trade.

The new store is situated at 252 
Second Avenue, one of the best locations 
in the city. The store has been renovat­
ed throughout, new fittings and fixtures 
installed and all the modern labor-saving 
devices either in use or ordered.

With over four times the floor space, 
two large store rooms, a big warehouse 
and full basement equipped with the 
newest type of ammonia cold storage 
plant, Mr. Sorenson anticipates doubling 
his business within one year.

Hitherto he has confined his attention 
to groceries, but the new store has a fine 
marble counter, and a large refrigerator 
for the sale of cooked meats and fish, 
for which there is already a consider­
able demand.

A cigar and tobacco stand will also be 
installed at the main entrance to the 
store. The show cases are already or­
dered and will be installed as soon as 
they arrive.

Mr. Sorenson attributes his success to 
the healthy business condition of the 
city and to the public appreciation of 
efficient and honest service. At the 
present time he is watching the markets 
very closely, giving as his opinion that, 
in the main, grocery prices will show a 
decline during the winter.

Gossip From the B. C. Coast
A. W. BISHOP GOES TO ENGLAND

A. W. Bishop, Winnipeg, is leaving 
the first of October for London, Eng­
land, to take charge of the European 
business for- the “B.B.B.” Co. and 
Adolph Franksm & Co., New York.

Mr. Bishop has been a director and 
Western Canada manager for a number 
of years for these companies. He Is 
known by mainy in the trade in Winni­
peg, where he has made his headquart­
ers; also in the Western provinces, 
where he has been representing the 
B.B.B. Pipe Co., Craven and Black Cat 
Cigarettes.

Mr. Bishop started several years ago 
with one branch in Winnipeg. There 
are now five offices distributed over the 
West, at Brandon, Regina, Calgary and 
Vancouver.

GETS NEW ACCOUNT 
Oppenheimer Bros. & Richardson have 

just completed negotiations whereby 
they will have absolute control of the 
Indian Packing Co.’s line canned meats 
for Manitoba, Saskatchewan, Alberta 
and British Columbia.

It is learned that a heavy advertising 
campaign will soon be put on in the 
Western provinces to introduce these 
popular lines to the consumer and the 
trade.

W. H. Lindsay, 1630 Broadway West, 
Vancouver, B.C., has sold out to S. Mer­
rill.

Wincott & Lawrence have pur­
chased the business formerly conducted 
by G. R. Grieve, at 788 39th Street 
East, Vancouver.

H. E. Thompson, grocer in Victoria. 
B.C., has sold his business to J. E. Full­
er.

W. J. McLean has bought the A.B.C. 
Grocery, 1701 Robson Street, Vancouver, 
from J. Baily.

E. C. Chappell has purchased the 
stare at Edmonton, Al.ta., formerly own­
ed by Graydon & Wilson.

TELL IT TO THEM IN CANADIAN 
GROCER

“Say, CANADIAN GROCER,” said S. 
McElroy, of the Beaver Grocery, Gran­
ville Street, "you might mention in your 
paper that Saturday is a very busy day, 
and Wednesday being a half holiday, 
Wednesday morning is also very busy, 
and all the salesmen that call on me 
would be assured of a much more cor­
dial reception, at any other time. And

as for specialty salesmen, with new 
stuff, why in the deuce can’t these peo­
ple tell us all about it in CANADIAN 
GROCER, so we could read it when con­
venient, instead of when we’re busy? 
Half the time it isn’t that we’re not in­
terested in what’s new in the grocery 
line—it’s because they catch us at incon­
venient times and cannot be bothered 
with anything except the immediate 
things to be done.”

EVOLVED FROM BUTCHER DEPT.
The Ideal Meat ami Grocery Market, 

Vancouver, B.C., has evolved from a 
butcher shop. There are many lines that 
seem to be associated with meats, such 
as pickles, olives, lard, salad dressing, 
etc., and this little 4th Avenue store has 
gradually branched out into a regular 
grocery section.

It is claimed that the groceries help 
the butcher department and the meat 
leads to grocery sales, all of which is 
tending to make each month better than 
the last, for the Ideal Meat and Grocery 
Market.
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THE MARKETS AT A GLANCE

THE markets for the most part are steady 
and strong in general grocery commodities 
this week. In the West rolled oats are 

higher, but no changes are reported on the 
Eastern markets. Teas continue to show very 
strong tendencies. The sugar situation is easier 
in the East, but at the Coast there is still a great 
scarcity.
MONTREAL—**r‘ce changes are fewer this

week than they have been for 
some time. The decline in Crisco is in accord 
with the lowering tendencies for other shorten­
ing materials. Carraway seed is quoted at 30c 
per pound, but as a general thing the spice mar­
kets are very firm. Pancake flour and buck­
wheat flour are both reduced in price for one 
private brand. Cornmeal is easier and is quoted 
less in one quarter. Feed oats are less.

Advances have been made for bottled malt 
vinegar of one make and for malt extract.

The general feeling is that, were there lar­
ger quantities of goods available, there would 
be a continued demand for them. Dried fruits 
are short and it will be some time before stocks 
are replenished. Rices are firm and steady as 
are also nuts, beans, spices and flour. Millers 
have received increased stocks of wheat and are 
milling extensively now. Teas are very firm and 
there is a tendency upward on Ceylons. The 
coffee and cocoa markets are steadily firm.
TORONTO—mai"hets in general grocery

commodities this week are firm 
and strong. The tendency in some instances is 
towards higher prices and there is little indica­
tion of recessions. The improvement in the 
sugar situation is a feature that is appreciated 
by the trade, and there are ample supplies com­
ing forward to supply the demand, even though 
not abundantly. Now that the preserving sea­
son is nearing an end, there will undoubtedly be 
not the same heavy demand for sugar that has 
characterized the market the past few weeks. 
All refineries are now quoting $11.21, on the

basis of Toronto delivery. Owing to the high 
prices that are being paid for raws, there is 
little likelihood of a lower figure prevailing. 
The position of the market in teas is still one of 
growing strength. Stocks among dealers are 
said to be low, and the opinion is expressed that 
the spot prices will advance in the very near 
future. Coffees are steady and the mild coffees 
are none too plentiful. Shipments of new 
Southern rices which are now en route should 
help considerably to relieve the present scar­
city. Tapioca is in very small supply. Spot 
peppers in New York are advancing, and the 
feeling in the entire spice market is very strong. 
All factors point to higher prices ruling in pep­
pers and spices before very long. Shipments 
of new crop prunes are expected in the course of 
a week or ten days. Apricots, too, should be 
along at an early date. Thompson’s seedless 
raisins in bulk are also announced to arrive in 
the next few days.

The produce markets are for the most part 
unchanged. Fresh meats and provisions are at 
easier levels, as well as lard and shortening. 
Butter is firm and eggs show a tendency to go 
higher. There is a brisk demand for both fish 
and poultry.

WINNIPEG-.There are some chanRes noted
i n ,, , in the grocery market this

week. Rolled oats show a further advance and
is still in a strong position. Teas are very firm 
with the indications that new arrivals of Japans 
will be at materially higher figures. Beans are 
in fair demand though prices are slightly 
easier The general scarcity of potatoes
throughout the Western Provinces gives a firm­
ness to this market.

In produce lines there is a general decline 
following the further declines in hog prices. All 
provision lines show a general decline. On the 
other hand there is a very firm feeling in butter 
and eggs. Arrivals in both are very limited. 
Untano cheese is also quoted at higher figures.

QUEBEC MARKETS

MONTREAL, Oct. I—The grocery trade has been an 
active one during the past week for such lines as are 
available in quantity. The general tendencies are 

steady and there have been few actual changes of price.

Shortening is Down;
t'i ne gar, Extract Up

MeelreeL ______
SHORTENING, VINBGAR, EX-

litACT.—A decline has been effected 
for Crisco line of shortening, the case 
price declining $1.70 to $12 for single 
cases. Holbrook's malt vinegar, pint 
size, is quoted at $2.25, an advance of

30c, and quart size at $3.50, an advance 
o? 50c. Wyeth's i.quid malt extract is 
quoted up 10c per case at $4.10.

Sugar Prices Firm
And is Improvement

Montreal. ---------
SUGAR.—Since last week there has 

been an undiminished demand for sugar 
and the refineries are melting night and 
day to cope with the demand, if this be 
possible. Deliveries are being made the
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trade daily and this necessitates fre­
quent movement of delivery service. All 
sections of the trade are receiving some 
supply and the whole situation has been 
quite improved, though there is still a 
crying demand from the trade which can 
only be overtaken in time. Shipments 
have been greatly augmented to the 
West of late, it is understood. All re­
finers are now quoting on the basis of 
$11 for refined, “Canada" having ad­
vanced their price to this figure during 
the week.
Atkuvtic Sugar Company, extra granulated

sugar, 100 lbs....................................................  11 00
Acadia Sugar Refinery, extra granulated LI 00
Canada Sugar Refinery .............................. 11 00
Dominion Sugar Co., Ltd., crystal granu­

lated ................................................................... LI 00
Icing, barrels .................................................... 11 20
Icing, 66-lb. boxes ....................................... 11 60
Icing, 60-lb. boxes ...........................................  11 40

Do.. 1 R>.............................................................  12 80
Yellow, No. 1  ....10 60
Yellow, No. 2 (Golden) ............. 10 26 10 60
Yellow. No. S ..................„.......... 10 16 10 40
Yellow, No. 4 ......................................................  10 10
Powdered, barrels ...........................................  11 00
Powdered, 60s   11 80
Powdered, 26s ....................................................  11 60
Cubes and Dice (asst, tea), 100-lb. boxes 11 45

Do., 60-lb. boxes .......................................  1-1 66
Do., 26-lb. boxes .........................................  11 66
Do., 2-!b. pack................................................. 11 95

Paris lumps, barrels ..................................... 11 60
Paris lumpa (100 lbs.) ................•................. 11 70
Paris tumps (50-lb. boxes) .......................... 11 80..
Paris lumps (25-lb. boxes)............................ 12 00
Paris lumps (cartons, 6-lb.).......................... 11 76

Do., cartons, 2-lb.) ..................................... 18 50
Do. (cartons. 6-lb.) ..................................... 12 76

Crystal diamonds, barrels ............................ 11 60
Crystal diamonds (boxes 100 lbs.)........... 11 70
Crystal diamonds (6Q-h>. boxes)............... 11 80
Crystal diamonds (25-lb. boxes) ............. 12 00
Demaxara light, per lb.....................  • 10

Will Be Shortage Of
Some Canned Goods

Montreal. ---------

CANNED GOODS—In view of the ex­
tended season for green vegetables and 
fresh fruits, the movement is naturally 
less for the canned varieties. There has 
keen no announcement, as yet, as to the 
basis for tomatoes, and there will be in­
terest in this when it is made. In the 
meantime little or no export movement 
is reported from this port, and it is an­
ticipated that there will be but a partial 
delivery of some lines. Canned salmon 
could be sold in larger quantities than 
are procurable. In addition to this there 
will be restricted delivery of some other 
varieties of vegetables and fruits, as 
already referred to.
CaauM* VcfitaUw—

Aiparagu. ( Ann. ) mammoth
green, dos...................................... 6 76

Asparagus. Imported (St*,).. 4 SS S Si
Agpamgu, tope ( Canadian ) . . . 4 00
Deans, OoHen Wax ................. 1 86 8 10
Beane, Refugee ............................ 1 96 2 10
Beet», new «Meed. 2-lb.................. 0 96
Cera (ta) ....................................... 1 10 I 86
Carrot, tJleed), 2,...................... 1 46 1 76
Corn (on eob), gallon* ........... 7 26 7 60
Spine*. S, ..................................... t 86
Spine*, Can. (Se) .................... 1 SO
Spinach, California. 2*............. 8 16 S 60

Do. (wine gale.) ...................... 8 06 10 06
Tomatoes, 1» ................................ 1 06 1 60
Teona tom. S» ................................... 1 66

2 16
Toma toe*, 8* ................................... S 16
Tow atom, gallon* ........................ 0 H 7 9t%
Pwmpkdn. Sit'. (Sea.).................. 1 10
Pumpkin», gallon, (doe) .... i 16

>aas. Standard, .......................... 1 86 1 60
•ms, early Jane .............................. 1 9t% 1 97%

Pee,, «xtra Sne, Se ................... 0 H
Do., fancy. 26 os. ............... 1 67%

Potato Cm. sweet 8%-Ib tin.
De , S-lb ttn............................... .... S 76

OUroe (In bis. 49 wine gals.), gat 
Canned Fnlts-

AppUa, 8%,. dos. .......................
Do., 8a, doe. .................................
Do., filkoi, doe. ............. ..

Blueberries, 2s ...................................
Current*, black. 2s, dos...............

Do., gallon*, dos..........................
Cherries, red, pitted, heavy

syrup, dos. ...............................
Cherries, white, pitted ,...........
Gooseberries, 2a, heavy syrup,

dos. ...........................................
Do., 2* (pall*) ........................

Peaches. 20 os., dos. ........................
Bo.. No. 1 ..................................
Do.. 2* (beat) ............................

Pear*. 2* ..............................................
Bo., t^i
Do., 2* (light syrup) .............

Pineapple* (grated atod sliced).
Do., 1 lb. flat, doz........................
Do., 2 Hx talk, doz......................

Do., 2M.S .....................................
Plum*—Lombard ..

Gages, Green, 2* ......................
Do. (light syrun. 2e ...............

Raspberries, 2a. black or red,
heavy syrup ...............................
Do.. 2fe* ....................................

Strawberry. 2s, heavy syrup ... 
Canned Fish—
Sahnon*-

Chums, 1-Ib. tails ......................
Do., %», flat ..........................

1 lb. tails, eases 4 dos., per dos.
Pinks. 1-TK (1st ...............................
Pinks, 1-lb. tails ............................
Pale, tt-Ib.. dos. ...............................
V»le. 1 lb., dos.................... ...............
Pinks. H-lb.. dos............................
Cohoes, L-*Ib. tails ..........................

"i nhoes. 1-lb. flats
Oohose. H lbs., flat ........................
**"d 9orines. 1-1H tails ...........
Red Springs, l-Ib. tails ........
a Hite Springs (1st .....................

4 40 4 60

4 66
2 7714 2 10

.... 1 SS Yellow Eye, ...............................
Japan nee Lima, per lb. (a, to « 69

1 49
L 80

1 66
1 96

quality) ........................................
Lima, CaMfornkt ........................

a 10 0 12
O 16

6 86 Kidney bean* ....
2 26 2 46 Pea,, white mop, per huahel___

Peas, split, new crop (96 **.)..
8 60 4 004 66 7 00

.... 16 00

4 60

►Vm* Ih.uei..........................................
Pea», Japanese, green, B>.______

§ 66 • (K
0 11

Montreal.
In Fair Quantities

2 SO
S 76 
2 60

4 ÔÔ

4 50

4 00

S 00
4 00 
2 90
5 26 
1 00

1 90
2 80 
4 50 ? ?0 
2 4» 
2 00

4 70

4 66

2 00 
1 20 
4 *o
2 IS
2 60 
i S7H? *7% 
1 60 
8 50
1 ÎA
1 7R
4 60 
4 00
2 SO

RICES.—A fairly good movement of 
rices is manifest these days and there 
is little change, excepting that values 
are quite firm. There seems to have 
been a better movement of late tj the 
jobbers, that is, certain lines have been 
gradually procurable to a greater ex­
tent.
RICE—
Carolina ........... ................................................. 17 00
Honduras ..........................................
Siam No. 2 .................................
Siam (fancy) ............................
Rangoon “B” ............................
Rangoon OC .................................
Mandarin ....................................... ...................
Pakling ...........................................................X jg-
Patna ................................................
Broken rice, fine ....................

Do., coarse ...............................
Tapioca, per ib. (seed) ............... 0 18
Tapioca (pearl) ............................... 0 18
Tapioca (flake) ................................. 0
Sago (brown) ................................... 0 16
Note.—The rice market is subject to frequent 

change and the price basis is quite nominal.

17 00
18 00
16*00
13 60
12 90
IS 76
IS 00

0 14 0 LS%
7 00
8 60

0 13 0 13%
0 18 0 18%
0 12% 0 13
0 to 0 is

Salmon. Game, Niobe Brand
(ease of 4 doe.), oer dos...................... ft*

Labrador salmon. 1-tb. flat.................... * 60
Alaska, red. 1-Ib. tall .................... 4 26 4 60
PHcbsrd*. 1-!b. tall* ............. 1 96 t i»e
Whale Steak. 1-lb. flat ......... .... 1 OS
Herrings, imported, tomato sauce .... 8 10

Do., kippered ............................................. 2 85
Do., kippers, doz. (4 doz. case) .... 2 86

.Do., tomato sauce, doz............................ 2 86
Ruddies (lunch) (14-lh.) .... 1 00
Haddies. chicken (4 doz. to esse).

dos........................................................... 2 2
Canadian sardines (case) ............. 6 26 6 76

egUn sardines, per eaee of
100 (%•) ......... .............................. 24 00 26 00

Oysters (Canned)—
6 os., dos. .................................................... 2 60
10 es., dos..................................... .... 4 20

Lobsters. ^-Jb. dos........................... 8 00 8 10
Do., %-*>. tine, dos.................................. 6 60
Do.. 1-!b. tails ........................................... I 26
TV>.. flt-lb. dos. ........................................ « oe
Do.. 1-Ib. flat» ........................................... §26

Lobeter peste. H-!b. tine............................ 8 60
Sardines ( Amer. Norweer*n style) .... 14 RS
Sardines (ren. Norwegian) .................... 26 06
Sardines—Canadian brands (as

to quality), ease ........................ * W 17 RO
Sardines. French ............................... 82 00 84 00
Scallops 1-lb., dos. .......................   § 26

T*n.. P!»«tem trad* ............................ t W
T>a . Wifiwht*er *nd Wasters.................. 2 **

■eoteh Sneak. No. S. doe. . 1 **
Shrimps. No. t .............................................. 2 40

Do.. U4s .................................................... 4 60
Trebs. No. 1 (es 4 dos > .................... «
Crab meat (Japanese), doe....................... • 66
Clam* (riverl (1 IK), dos.......................... 1 *0
Scotch Snack. No. 1. ds.. Montreal .... 2 60

Beans Not Active;
But Prices He^d

Montreal. ---------

BEANS, PEAS.—There has been 
little interest to note in the bean mar­
ket and supplies are going out in but a

Nuts Still Firm;
Fair Movement Here

Meetiwl. ---------
NUTS.—The fall movement, in a retail 

sense, hag been fairly restricted one and 
it may be some weeks before the trade 
experience much activity. The jobbers 
lave been doing quite a lot of business, 
at least the importers have had a good 
demand upon any stack that they could 
offer. Prices are firm and will rule high 
according to recent advices.
Abrxmd.. Tarragona, per lb...................... 0 2S
Almond, (*«llcd) ....................................... o 62
Almond, (Jordan) ............. ......................... 0 T6
Bra,II not, (new) ..................................... o 2S
Hr,,II nut, (medium) .................... 0 16 0 17
Filberto (Sicily), per lb............................. 0 28
Filbert,. Be melon, ........................ 0 Î5 986
Hickory nut, (large end «mail).

11»............................. ................................ S IS • IS
Pecan,. No. 4 Jumbo ................................. 6 40
Peanut,

Do., No. S Jumbo ..................................... OSS
Fancy ................................................ 0 16 0 17

...................... .................. S 11 0 14
Shelled. No. 1. Span!*............. O S6 0 SO
Salted Span!*. per *>.................. 0 SO 0 SO
ShelM. Ne. 1 Virginia ....... 0 10% 0 IS

Do.. Ne. I ................................................ 0 14
Peanut, (salted)—

Fancy whole,, per Ib................................. OSS
Fancy epHta, per lb..................................... 0 SS

Pecan, (new Jumbo), per lb......... S St S SO
Pecan,, large. No. S. pollehed.. O St SU
Pecans, New Orleans, Ne. S__  0 SI 0 14
Pecans, “paper «bell." extra large

Jumbo ............................................................. 0 SO
Walnut, (Grenoble) ......................... 0 89 610
Walnut, (new Naples) ................. e IS 986
Walnet, labelled) .................................... 0 00
Walnut, (Chilean), ban, per Ib. .... 0 0#
Walnuts (Spanieb) ......................... OH OSS
Note—Jobbers sometimes make en added charge 

to Acre prime fer broken lot,.

limited way. There will be more en­
quiry and larger sale within the coming 
weeks when the colder weather makes 
these a more appreciated and season­
able line. Prices are steadily held.

Canadien, hand-picked, bo*... S 40 0 SO
British Columbia ..................................... S 00
Drown Be*ne ............. ................... 8 66 4 N

Japanese ........................ ................................ § 06

Dried Fruits Would
Sell If Available

MaatnaL _____
DRIED FRUITS—Were there larger 

stocks of dried fruits on spot there 
would be sale for them, the jobbers 
stste. It is expected that new stocks
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will not arrive for some little time yet 
and (when they are received the absorp­
tion into trade channels will be readily 
accomplished. In a general way there 
has been little change, but for the most 
part the undertone is strong.
Aeeleoti. fancy ...........

Do., choice ...............
Do., efebe ..................

Apples (evaporated)
Peachee (fancy) .........

Paced ............................
Choice ............... ..
Extra choice .............
11 oa., per pfcg*. ...

Peers, choice ................
Drained Peels (old)— 

Citron ..........................

0 2-5

Citron ................... ..........................
Raisins—

Bulk. 35-lb. boxes. R>...................
Muscatels. 2 crown ....................

Do., 1 Crown .............................
Do., 3 crown.................................

Cal. seedless, cartons, 16 ox....
Choice seeded, 12 ox......................
Fancy seeded .................................

16 ox. .........................................

Choice seeded, 16 ox....................
Seedless, 16 ox. pkg...........................

Currants (Amarites), loose .... 
De tee. Excelsior, per case (86-

Fard, 12-lb. boxes....................
Packages only ...........................
Do., Dromedary (86-10 ox.). 
Packages only. Excelsior ...
Do., Dromedary ........................

Figs (layer). 10-Ib. boxes...........
Figs, white (70 4-os. boxes), 
i Igs, Spanish (cooking).

Do. (28 8-ox. boxes)..................
Do. (12 10-ox. boxes)..........

Prunes (25-lb. boxes ) —

40-Ms

60-70»

9O*0b ................................................
90-100s ..............................................
100-120# ..........................................................................

Peels
Orange .........................................
Lemon .............................. ..
Citron ................................................
Mixed, Vi-lb. cartons, doe........

• 8ft
0 28 
0 26 
0 26H

V 19 « 88
6 20 0 24
« 21 0 24
« 16 6 18

S 26

0 46
• 48 0 44
0 59 0 60

0 18 0 23
0 16
0 14
0 18
0 28
0 14
0 14

0 i*% 0 18
» i»% 0 14
0 18 0 16

0 23
0 24 0 25

« 27%
.... 6 25

6 26
e 19 0 20

7 26
0 20
0 22

2 60 3 00
6 40

e m
o OU
2 20

0 32 0 86
0 30
0 26

0 22 0 26
.0 20 0 22
0 17 0 19
0 16 0 17

0 14

0 45 
0 42 
0 62
2 76

Syrups Big Sellers;
Much Molasses Sold

Montreal. ——-  ■
SYRUPS, MOLASSES—During the 

past several weeks there has been quite 
a movement of corn syrups. This is 
accounted for owing to the shortage of 
sugar, and then there has been, of recent 
years, an increasing use of syrups for 
preserving purposes. The basis is un­
changed, although the com market has 
sagged materially of late. Whether a 
change will come in prices at an early 
date is not defined

Molasses orders have been filled ex­
tensively of late, imports, in many cases, 
going direct to the trade.

Barbed»* Mol.».* Mend of Montreal
Puncheons ........................   S M IN
Barrels .............................................. 1 «1 IN
Half barrels ..................................... 1 OS 1 08

Antigua Molasses—
Puncheon* .................. 0 «8 1 00 1 OS 1 86
Barrels ........................ I 01 1 06 1 06 1 06
Half barrels ............. 1 OS 1 06 1 06 1 10

Nous—Prie* on molnss* td outside points a ver- 
are about Sc per talion la*.

Maple Products and
Honey Still Steady

Montreal. —-------
MAPLE PRODUCTS, HONEY.'— 

There is still some movement of maple 
sugar and syrup, though this is only 
seasonable. The prices are fully main­
tained and there is no evidence, now, of 
declines being effected. Honey is a 
good seller in this district and the aver­
age of prices is steadily held without 
change.
Maple Syrup—

13%-lb. tins (each) (nominal) 2 50 2 60
10-Ib. cans. 6 In case, per case 15 10 20 16 
5-lb. eans, 12 in case, per case 17 10 21 06 
2%-lb. cans, 24 in cetoe, per caee 18 60 21 80

Maple Sugar (nominal), small lota 0 27 0 82
Honey, Clover—

Comb (fancy) .... ........................................... 0 30
Comb (No. 1)   0 26
In tins. 60 lbs., per lb............................... 0 24
SO-lb. pails ................................................. 0 25
lft-lb .porks .................................................. 0 20
6-lb. pails ............................ .......... .... 0 2-5
Buckwheat, 6-lb. tins, lb............. .... 0 18

Jrnport Business in
Good Grade Japans

MontrwL ---------
lErttj.—There has been considerable 

sale of late of Japan teas at prices 
running from 30-34c per lb. at p>int of 
production. The movement generally 
has been well maintained and the out­
look is for a satisfactory fall business. 
Ceylons are tending upward, owing to 
the exchange rates. It is predicted that 
prices will be higher on these a little 
later, perhaps within the next six or 
eight weeks, probably sooner. It takes 
some time fir these teas to arrive,
hence the continued price basis in this
market.
Jarmn Tea#—

Choice (to medium) .................. . 0 65 0 75
Early picking ............................... . 0 66 0 70
Finest grades ............................... . 0 80 1 00

Java*—
Peko* ........................................... . 0 99 0 41
Orange Pekoe# ............................. . 0 44 0 47
Broken Orange Pekoe* ........... . 0 40 0 43
Inferior grade# of broken teas may be had from

Jobbers on request at favorable prices.

Coffee is Steady;
Movement Active

Mantml. ---------
COFFEE, COCOA.—The coffee situa­

tion is one of continued firmness and
Corn Syrup.—

Barrel., about 760 lb... per lb. 
Half bbl...........................................

8-Ib. tin.. I doe. In eaae,
6-lb. tine, 1 doe. In an*.
Id-lb. tine. H doe. In 
2Mb. tine. t4 doe. In on*.
3-gal lS-lb. pnll*. *eh...........
1-sel. SdH-ib. patte. *eh ....
MeL *6-lb. pelle, eeeh.............

Wbka Oom Syrup—
t-lb. tine. 8 dee. In an*, ease 
Mb tine. 1 dee. In an a* 
IS-lb. tine. H dot In eaee. on* 
td-lb. tine. 14 don. In anse, «a* 

Ce ne Syrup (Crystal) Diamond— 
Mb tine, t doe. In on*, per a.
Barrel., per ldd Me......................
Half barrel., per ldd Ibe. .... 

Gtneeee. Mb, earn (eaee)................

there is little prospect of an easier
• MV- undertone at this time. The movement
od*i has continued to be an active one at 
J ^ full prices, particularly on the better
6 76 grades and on mediums.
J JJ Cocoa sales are fairly g tod and there 
s ss will be an improvement in these as the
* *® cold weather approaches.
i es Coif*—.... «66 Horror.., lb ..................... 0 «S 6 47

.... 6 86 Cut mixed (14b. carton.), doe. 4 10 4 SO
6 It Mara*(bo, lb....................... 0 43'* 0 46

Moeb. (type.) ...................  A 44 6 47.... 7 •• Jamaica ............................ 0 48 0 46.... 10 00 Mexican, lb..................   0 44 0 4*__  10 86 Rk>. lb................................  6 87 6 8014.... 4 00 Santo., Bourbon. #>............... 0 44 0 47
Me* for Sant*, lb............................ 0 43 0 46

In 1-lb.., per do*. ..................................... 6 S6
In %-lbe., per dox. ;................................. S 76
In 14-lba., per doe............................ 1 01
In Knell sise, per dox............................. 1 10

Carr away Seed Less
But Spices Firm

Montreal. ---------
SPICES.—There is more Canadian 

enrraway seed offering now and as a 
consequence of this the undertone is 
cosier, with 30c being quoted as the 
base price. As a general thing the mar­
kets are very firm, some lines are dif­
ficult to obtain, and there is a scarcity,
still, of cream of tartar.
Allspice .........................................  0 20 0 22
Cassia (pure) ................................... 0 38 086
Cinnamon—

Rolls ................................................................. o 46
Pure ground •................................... 0 86 0 40

Ctovee ................................................................. o 66
Cream of tartar (French pure).................. 0 8»
American high test .......................... 0 80 0 86
Ginger ............................................................... 0 2»
Ginger (Cochin or Jamaka).................... 0 81
Mace, pure, 14b. tins................................... L OO
Mixed spice ......................................... 0 30 0 38

Do.. 2% shaker tins, dot........................ 1 16
Nutmegs, whole ................................. 0 60 0 70

64, lb................................................................. «46
80, lb................... ............................................. 0 48
100. H>............................................................... 0 40

Nutmegs, ground, 1-lb. tins....................... 0 66
Penper, black ..................................... 0 68 0 40

Do., special .................................................. 0 82
Do„ white ......... ........................... ....... 0 50

Pepper (Cayenne) ............................ 0 65 0 67
Pickling apt* ..................................... 0 26 0 27
Paprika .................................................. 0 66 0 70
Tumeric ................................................ 0 28 0 30
Tartaric acid, per lb. (crystals

or powdered) ................................. 1 00 1 10
Cardamon seed, per lb., bulk...................... 2 00
Carra way (nominal) ..............  0 30 0 86
Clnnnamon, China, lb.  .......................... 0 30
Cinnamon, per lb............................................. 0 36
Mustard seed, bulk .......................... 0 85 u 40
Celery seed, bulk (nominal)...........  0 75 0 80
shredded cocoenut, in pails___  0 21 0 28
Pimento, whole .................................... 0 20 0 22

For epic* packed in cartons add 4*4 cents a 
lb. and for epic* packed in tin containers add 
10 cents per lb.

Flour Very Strong;
Much Wheat Arriving

Montreal. ---------
FLOURS.—There has been quite an 

active movement during the past week 
and the undert me, as far as price goes, 
is a very strong one. The flour received 
is stated to be of good, hard quality and 
the mills are beginning to operate ac­
tively again. It is stated that some 
varying of price is manifest for winter 
wheat flours.

Standard Wheat Flours—
Straight or mixed care, 60.000 

Ihe. on track, per bbl., in (2)
jute bags. 98 !b#......................................... 11 60

n*r bbl.. tn(2)cotton bags. 98 lbe............. 11 15
Small lota, per bbl. (2) jute

See». 98 Ibe...................................................... 11 30
Winter wheat flottr (bbl.)............................ 10 T5

Pancake Flour Less;
Package Goods Move

Montreal.
PACKAGE GOODS.—The price of 

Teco brand pancake flour has been re­
duced in one quarter 72c per case to ■ 
$3.60, and on the same brand of buck­
wheat flour there is a decline of $1.11 
per case to $3.60. There is quite a 
kteady movement of various cereals in 
packages at unchanged prices.

PACKAGE GOODS
Corn Flakes, 86a, eaae........3 90 4 16 4 25
Rolled cats, 20a ............................................... 5 »

Do.. 16a ............................................................. 2 00
Do., large, dox.................................................. 3 90
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Out Flake», 20» ............................................. 6 40
Puffed rice .................................................... 6 26
Puffed wtieat ................................................. 4 26
Pancake Flour, caee ..................................... 3 60
Buckwheat Flour, case................................ 3 60
Wheat food, 18-1%»   3 26
Porridge wheat, 30s ..................................... 6 45

Do.. 20» ........................................................ 6 25
Setf-rWng flour (8-lb. pack.) doe............. 2 90

Do. (4k-lb. pack.), doe................................ 5 70
Com starch (prepared) ............................ 0 11%
Potato flour ................    0 10%
Starch (laundry) .................   0 12

Rolled Oats and
Corntneal Easier

Montreal. ---------
CEREALS.—The movement of rolled 

oats is quite heavy and the undertone is, 
if anything, easier. 'The price basis is 
without change of any kind. Cornmeal 
is selling at 25c per sack less at $5.75, 
while some are asking $6. The basis 
for pearl hominy is $6.25.
Cornmeal, Gold Dust ...................... 5 75 6 00
Barley, pearl ....................................... 6 OV 6 25
Barley, Pot, 96 lb»............................ 6 00 6 60
Barley (roasted) .............................................. 7 60
Buckwheat flour, 96 lbe.................. 6 60 6 00
Hominy grits, 96 lbs........................ 6 00 6 60
Hominy, pearl, 98 lbs.................................... 6 46
Graham flour ..................................... 6 76 6 90
Oatmeal (standard - granulated

and fine) ......................................... 6 65 6 86
Oatmeal, fine cut, in pkgs., c/s............... 4 60
Pea», Canadian, boiling, bush___  4 00 6 60
SpHt peas (per 98 lbs)...................  6 06 6 60
Rolled oats, 90->b. bags.................. 6 16 5 40
Rolled wheat (100-lb. bb>s.)...................... 7 10
Tapioca flour, lb.................................. 0 16 0 16

Big Sale For Feeds
And Are Very Firm

Meetreel ---------
FEEDS.—There has been full demand 

for the available shorts and bran of­
fered by the mills and from now on 
there will be even a heavier demand 
from the milk producers, as well as 
from others. The supplies will be larger 
from now on, with the mills operating 
o.i flour milling.

Mixed ora .................................................... 55 00
Mu—

Mixed ears ...................................................... 46 00
OruMiod .mm ................................... 60 00 68 00
Barley chop .........................................  64 00 75 00
MieU. middling. ............................................. 56 00
Ftod flour (96 lb. lack)................................. 3 75
Ole ten Feed <M% Protein )-

F.O.B. Cardinal ......................................... 56 60
F.O.B. Fort William.................................... 55 66

Feed Oats Are Less
But Market Reacting

Meetreel. ■
FEEDS, HAY, GRAIN.—While there 

has been a lower market for various 
grains, the reaction has gone the other 
way and although prices as given here­
with show a decline over last week of 
three cents per bushel, there may be a 
firming again. Now, when the move­
ment is greater it is probable that there 
will be a lower price basis from week 
to week for a time. The British market 
is at present getting considerable sup­
ply from the Argentine.

Hay has been resting on an unchanged 
basis, the movement not having started 
in earnest as yet.

flood. No. 1. per 5.006-lb ton _____ M 00
Do.. No. S ............................................ 22 00
Do., NO. * ............................................ to 00

Stoew ............................................................. U 00
Onto—

No. t C.W. (04 lbs.) ................................. • 0T
Ko. S C.W....................................................... • 04

Hxtra feed ................................... d 96
No. 1 feed .................................................. 0 96
No. 2 feed .................................................. ....

Barley—
No. $ extra Ontario .............................. 1 47
No. 3 ..................................... ....................... 1 48%

Note—Titeeie prices are at elevator and bag» and 
bagging are not included.

Fruits a Big Seller
And Prices Are High

Men treat. ---------
FRUITS.—Considerable firmness has 

been manifest right aljng in the fruit 
market, and there is quite a large 
variety to be had. Fresh fruits of the 
short season varieties have been mov­
ing better than oranges and grapefruit, 
although there will soon be a heavier 
sale for the latter.
Apple.—

Hampers ...........................................  2 50 8 00
Alexander,. No. 1 ...................... 7 00 7 60
Dutihee*. No. 2 ........................ 7 00 7 60

Do., No. 8 .................................................. 6 00
Apricots, box ............................ ................... 3 26
Bananas (at to grade), bunch.... 6 00 6 00
Canteloupes, bosket (12) .......................... 1 26
Orariberriee, bbl. ........................................... 16 00

Do., box ........................................................ 4 60
Efcir plant ...........................................  1 60 2 00
Grapes (box). 80 lbe...................... 3 60 5 00
Grapes, basket ................................... 0 60 076
Lemons, Messina ........................ 6 00 7 00
Melons (Montreal!), dot................................ 10 00
Plums, blue prunes................................... 2 76
Pears, California ....................................... 6 60
Keiffer Pears (box) ..................................... 8 26

Do., bbl............................................................. 8 60
Peaches (box) ................................................ 2 76
Peaches (small basket) .............................. 0 60
Peaches, large basket .........\------ 1 26 1 60
Oranges, Cal., Valencias............................ 6 60

886-324     4 60
250   6 00
176, 200, 216 ................................................ 6 00

Big Vegetable Markets
And Sales Are Large

Msn treat. -
VEGETABLES.—The movement has 

continued steadily heavy of late and the 
continued supplies from the farmers are 
meeting with ready sale in this market. 
Prices are generally maintained. There 
is a freer offering of cauliflower and of 
citrons, pumpkins, squash, -etc. There 
naa been a good supply lately.
Beans, new string, Montreal, 20-

*>. bee ............................... 1 60
Beets, new, bag ( Montreal )........................
Cucumbers (Montreal), do*.........................
Chick ory, do*.......................................................
Cauliflower (Montreal), do*. ____ 1 60
Cabbage (Montreal), do*............... 0 60
Carrots, bag . ...................... .........................
Celery, doe.................   L 00
Corn (per bag), dot........................ 0 26
Garlic, lb................................................. 0 86

Do., doe. .......................................................
Lettuce (curly), do*. ........................
lettace (Montreal), head ........................
Leeks .............................................  ....
Mint ......................................................................
Mushrooms, lb....................................... ;...

Basket (about 8 lbs.)...............................
Onions, Texas, hamper ...............................

Yellow, 76-lb. sack ...................................
Red, bag ....................................... 8 50
Spanish, crate .......................  .....

Do., cases ................................................
Parsley (Canadian) .....................................
Potatoes, Montreal («Mb. bag).. 2 00

Do., sweet, hamper .................................
Radishes, do*......................................
Rhubarb, doe. .............................................. ..
Spinach, box ........................................ 1 00
Turnips. Quebec, bag ...................................

Do., Montre«U ...................... .......................
Do., new, doe. ..............................................

Pomatoea (Montreal), 30-lb. box .... 
Do., Rose .......................................................

ft 00
1 26 
0 16
• 76 
2 00 
0 76 
1 25 
1 66
• 36 
ft SO 
1 60 
0 26 
0 50 
1 60 
0 30
1 25
S 60
4 00
5 76 
4 60
2 76 
7 26 
0 20 
2 86 
2 76 
U tb 
0 86 
1 86 
2 00 
1 86 
0 40 
0 60 
1 00

ONTARIO MARKETS

TORONTO, Oct. 3—There is a decided improvement in 
the sugar situation and with a letting up now in the pre­
serving activities, supplies of sugar are likely to be very 

much better. Prices, however, are strong. Stocks of teas are 
getting light and the spot market is firm. Coffees are steady. 
Receipts of rices are likely to be better in the near future. 
Cereals are in active demand.

Sugar Situation
Is Improving

Tmat*. -------
SUGAR.—There is a gradual improve­

ment in the sugar situation. There is 
not now the same stringency of sup­
plies as there was ten days or a fort­
night ago, although the movement is 
by no means free as yet. Montreal re­
fineries are refining on a larger scale 
again, and it is anticipated that in the 
next week or so there will be still fur­
ther enlargement in supplies. All re­
fineries are quoting on the basis of 
$11.21 per ewt., Toronto delivery. The 
preserving season is getting pretty well 
over, and this fact should render the 
condition of the market easier.
St Lawnenoe, extra e ran via tod ............... 11 SI
Atlantic, extra granulated............................ 11 SI
Acedia Sugar Refinery, extra granule tod 11 Z1 
Can. Sugar Refinery, extra granulated... 11 21
Dam. Sugar Refinery, extra granulated. 11 SI

Differentials : Canada Sugar, Atlantia. St 
La wren*. Detain Ma : Granulated, adraaee ever 
baeie; SS-Ib. aacka. lie: banale. Sa: gnaate 
t/lfia, tie ; guaaiaa. lt/lfie. 40a: eaitoas, SO/la. 
44c ; cartons, 04/la, Me.

DWereetlals aa yellow sugars: Under basis. 
ba«s 100 lbs.. No. 1, 40s; No. 1. Me: No. *, Me: 
barrels. No. 1. SSa: No. *, 45e: No. », Me.

Aeadla gruauleted. advaaee ever baste: géa­
nte. S/tSn 40a; géante 10/1 On SSa: anrtoaa.

10 la. Me: eartotis. 501a. 70s. Valletta

Corn Syrups and
Molasses Steady

"corn SYRUPS, MOLASSES—There 
is a fair demand for both molasses and 
syrups again, but the market is steady 
and firm, at unchanged Figures.
Com Syrups—

Barrels, about 70S lbe.. yellow.
par b. .............. fit 0044

Half barrels, He peer bMn; H Male . Ha «ear

Banale end half
Half banale. He

Fkaey. Barba dore, banale

Went ladle. No. Id, bane.
Went ladle. Ne. 5. keen

Caere. Mb. Una. white. I den.
Oases. S-*. Una, telto. i dais.

la aaaa ..........................................
Caere. 1Mb. Una. white. H dan.
Casas, t-lb.' tine.' retirer, ' S* dies.

Own. fi-lb. tins.' yellow*. ' V dan

Casas, 1Mb. Una, yellow, H don

barratn b... • OS
ever bMn; H bMn. 
t den In anee ....

I Id

• Ml 

d SS 

d » 

S 4» 
t M 

S «

1 00
1 » 
1 00 
0 40 
d M s at
* so
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Tfa». t-iv.
The.

Bar-

*• gni*. mm

The. No. ii. uiic"rmh MM 
of 1 dot. .......................................

Tine. No. 6, baking toad*, case
•f 1 401. eee.s. esses, se.es.

Tine, No. Id, biking gindo, owe
of 14 doa.........................................

West Indies, lHe. Ms.................

Active Inquiry
For All Cereals

PACKAGE GOODS—There is an active 
inquiry for all cereals in packages at 
the present time, but prices are un­
changed as compared with a week ago. 
Rolled oats are very strong, and are 
selling freely. Cornmeal is also a big 
seller, and in fact the general line of 
package goods are a good inquiry these 
days.

PAOKAOB GOODS
Boiled Oat», Ms round, ease........................ MM

Do, Me square, case....................
Do.. Me. case .................................
Do., Ms, ease .................................

Corn Flakes, Me, ease....................
Porridge Wheat. We, regular, ease

Do.. Ms, family, ease..................
Cooker Package Peas. Me. ease..
Went Indies, 1H». «W......................
Oornstarefi. No. 1, *>, cartons..

Do., No. 1, lb. cartons ................
Laandry stareh .................................
Laundry starch. In 1-lb. cartons 

Do. Do. In S-B>. tin nanism re 
Do. Do, In 4-lb. wood boas»

Potato Flour, In 1-lb. ykai...........
Fine oatmeal. Its ...............................
Cornmeal, 14s .....................................
Farina, 14» ..........................................
Barley, 14a .........................................
Wheat flakes. Ms ............................
Wheat kernels, 14e ........................
Self-rising pancake flour, 14a....

1 75

6 M

Asparagus, tins, dox....................
Aeperxgu* butts, 2%s, dox..........

. 8 M 4 26
2 60

Corn, American, 1», dox. ......... . 2 18 2 36
• M Pumpkins, 2%s, dox.,........

Spinach, St. dox.............................. ........ 1 46
1 44

8 66 4 M Do., 1K». doe. ...............................
Do.. 16a dox...................................

. * MK 1 M
11 M

4 7» 6 M Pineapples, sliced. 2*. doe..........
Do., shredded. 2s, dox................. ........ ....

• 78 6 M Rhubarb, preserved, 2e. doe. .. 
Da., preserved. 2Hs. dox...........

. 2 87K
. 2 86

2 1»
4 6*K

8 6» • M Da., standard, 10s, dox............. 6 00
4 16 6 M Anoka gal., doa .............................

6 10 6 M
4 M
2 40

4 00 4 26
4 00
4 10
1 0»

4 40 » 06
• UK

Buckwheat flour, 24s

• Id
• 11
• UK
• UK• 11
I ••
1 M 
1 M 
1 16 
S 40 
4 60 
1 SO
1 so

2 36
Peaches, Is, dox...................................
Pears, 2s, doe......................................
Plums, Lombard, 2s, doe.................

Do., Green Gage .......................................
Cherries, pitted. H. 3....................... 4M
Raspberries. 2s. H.S.......................... 4M
Strawberries. 2s. HÜ.....................................
Blueberries, 2s ................................. 2 10
Preserved Fruits, Pint Sealers—

Peaches, pint see le re. dos..... I 40 
Jam#—

Apricot, 4s, each .....................................
Block currants, 14 ox., doe...................

Do., 4s, each..............................................

Peach, 4a, eeeh .............................
Red currants. 16 ox., dox.............
Raspberries. IS ox, dox..............

Do., 4s, each ...............................
Strawberries, It ox., doe......

Do., 4c. eadi...............................

2 «H 
2 87 H 
2 40

4 40 
4 76 6 M 
2 M
1 46

• M 
4 M
1 10
0 S4 
0 M 
8 46 
4 M
1 10
4 M
1 II

Canned Goods Are
Selling Freely

Terente. ---------
CANNED GOODS.—The situation in

New Prunes Are
Expected Shortly

Toronto. ---------
DRIED FRUITS.—There are no apri­

cots nor prunes of the new crop on the 
Canadian market yet. The first ship­
ment of prunes are expected in the 
course of the next ten days. There are 
no apricots in the hands of the dealers. 
Dried peaches, too, have been off the 
market now for some time. The new 
1919 crop of figs will soon be available 
ff r the Canadian market. A shipment 
is expected in the course of a short 
while from Smyrna. These will be table 
figs in layers largely. Initial prices are 
very high, and they will have to sell to 
the consumer at from 50 to 60 cents per 
pound. A consignment of Thompson’s 
seedless raisins are also en route, and

Seeded, 16-os. packets............... 0 IB 0 UK
Seedless. Them pace's, bufli.................... • SO
Seedless. 16-os. pwrksf .......................... • M
Crown Muscat*. Ms .................. 0 16% • 17

Bulk Cereals Are
Steady and Firm

Tercets. ---------
CEREALS.—The market for cereals 

in bulk is very active, with prices re­
maining firm and unchanged at present 
levels. Rolled oats are selling freely, 
also Golden cornmeal. Barley, both 
pearl and pot, have a big inquiry. All 
bulk cereals are moving briskly.

Single Bag Lets 
F.o.b. Toronto

Barley, pearl, 98s ............................ 6 60 4 M
Barley, pot. 98c ................................. 4 26 4 M
Barley Flour, Ms ......................................... 4M
Buckwheat Flour, 98a....................................................
Cornmeal, Golden, 9fle........................ 6 76 6 00

Do., fancy yellow, Ms.................... 6 00 6 SO
Hominy grits, 68» .............................. 6 60 6 00
Hominy, pearl, 96c............................ 6 26 6 76
Oatmeal, 96s ....................................... 6 TO 6 M
Oat Flour .........................................................
Rolled oats, 90s................................................ 6 25
Rolled Wheat, lVW-lb. 6bl.............. I 66 7 9»
Breakfast Food No.l.................6 »

Do. No. * ............................................ 6 16
Riee flour. 100 S»........................................... 10 00
Linseed meal, Ms ......................................... 0 7»
Peas, split, Me ............................................ 060
Blue pea», K>...................................................... 0 »

Stocks of Teas
Are Getting Low

Txrnito. ---------
TEAS.—Teas on spot are very firm, 

but the prices to the trade are steady. 
These have not changed materially in 
spite of the rapidly advancing primary 
markets. Stocks are being pretty well 
cleaned up, and quantities in reserve are 
not large. Importers state that within 
the next two months the consumer will 
have to pay more for his or her tea. 
The position of rupee exchange, the in­
creased freight rates from Ceylon, and 
the difficulties of securing shipping 
space, all tend to make the market very

the canned goods market is very strong. 
There is a good demand for all kind» 
of canned stuff. Salmon is selling freely 
at firm figures, and there is beginning 
a brisk inquiry for canned vegetables. 
There are no new crop tomatoes on the 
market yet. Canned com is ready, but 
is not quoted to the trade as yet. Can- 
red fruits are in light supply in some 
varieties, and the indications are that 
there will be a big demand for them. 
There is a heavy export inquiry for all 
canned goods for Old Country and Eur­
opean account.
SthMB---

Sock eye. Is, dox.............................. 4 75
Seek ey., K». doa ......................
Alaska roda la. doa ...............

2 06
4 26 4 66

Do., He ....................................... 3 00
drama. 1-lb. tails ...................... 1 10

Do . HA doa .......................... . 1 II 1 41
Pinko. 1-H>. talk ........................ 2 66

Do . Ha doa............................... . 1 II 1 M
Cobeee. H-R>- tin# ........................ . 2 06 2 16

Cohere, 1-lb. tin» ........................ . 1 76 3 90
Red Sptdngo. 1-lb. talk............. 4 25
White Springe, Is. down ......... 2 30 t 86

Lobsters. H lb., dox.........................
Da. K-». tin# ............................
Whale Steak, U flat dox...........

1 M

. i 76 L 40
PBshai*. Mb. balk, doa........... 1 10
Canned Vegetable#—

Beets. 2k doom.......................... 1 96
Tomatoes, ÎH». dox..................... 2 25
Pea», standard, doe.................. 1 97 H 2 02 H
Peas, early June. dox................ 3 1*H 3 17 H

Da. Sweet Writ*», dox.. 2 40 2 46
Do., extnx rifted. doe............. . 2 T7H a «H

— gsldsa wax, dox............. .............. ....

are expected in Toronto in two weeks. 
No quotations on them are announced 
as yet.
Apricots, unpitted ...........................................................

Do., fancy, 26s ...........................................................
Do., choice, 26s ............................. ........................
Do., standard, 25a......................................................

Candied Peals, American-
Lemon ........................................................... 0 44
O ranee ........................................................... 0 4S
Citron ................................................ • 47

Currants—
Grecian, per lb................................. 6 22 0 23
Australians, 3 Crown, lb............. 0 22 0 28

Dates—
Excelsior, pkge., S dox. in case ----- 6 60

Dromedary, $ dox. in ease.................... 7 60

strong.
Ceylon* and Indian»—
Pekoe Souchong» .............................. 0 46 0 41
Pekoes .................................................... 0 41 6 66
Broken Pekoes ................................... 0 64 4 64
Broken Orange Pekoes .................... 4M 4 40

Java#—
Broken Orange Pekoe ................. 0 64 0 66
Broken Pekoes ................................... 0 42 0 46

Japans and China*—
Early pickings, Japans .................. 0 63 0 66

Do., seconds ................................... 064 464
Hyson thirds ..................................... 0 46 4 64

Do., pts................................................ 4 64 4 m
Do., sifted ....................................... 4 91 4 71

Above prices give image of quotation# to the 
retail trade.

Tape, lb.............................................................................
Malagas, lb......................................................................
Coenadre figs, mats, lb................................................
Smyrna figs, in bags .................. 0 18 0 16
Cal. 4 es. pkgs.. 74s. ease.................... 6 44
Cal.. S ox.. S4e, ease................................. MU
Cal.. 14 ex.. lSs, ease............................ » 46

Prunes—
80-408, per lb................................................. ....
40-50», per lb...................................................................
50-60s, per lb................................................. ....
60.70b. per lb................................................. 4 44%
7 0-80», per *>................................................. ....
80-90», per lb................................................. ....
90-100#. per lb................................................
100-120». per lb............................................ 4 16H

Standard. 25-tb. box. peeled...
Choice. 26-lb. box, peeled.........
Fancy, 25-lb. boxes ......................
Practically peeled, 2t'*-lb. boxes 
Extra choice. 20-lb. box. peeled 

Rabin*—
California hiss shed, »...............

Seedkes, 16-ox. psnksli ... 
Seeded, fancy, 1-lb. peek Ml.

Coffees On Spot
Show Little Change

Torente. ---------
COFFEES.—That coffees on spot 

ïhow little change in prices, in spite of 
the weakness of the markets at primary 
points, is due largely to the fact that 
when the New York market rose to such 
a high point a few weeks ago, the spot 
prices did not correspondingly advance 
to the top levels. Consequently there 
is not the change in quotations that the 
trade in some instances looked for. The 
supplies of coffees among the dealers 
are not heavy, and particularly the mild 
coffees are inclined to be scarce. It is 
practically impossible to buy any Rios 
at the present time, a dealer told CAN-
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ADIAN GROCER. Prices on the whole 
aïe steady.
Java, Private Ik-bet»........................
Java, Old Government, lb...............
Bogota», lb..............................................
Guatemala, lb.....................................
Mexican, lb....................................... \
Maracaibo, lb.........................................
Jamaica, l>..............................................
Blue Mountain Jamaica .............
Mocha, Arabian, lb. ........................
Bio, lb. ..................................................
Santo», Bourbon. »............................
Or km, Plantation, lb........................
Chicory, lb..............................................

Cocoa—
Pure, »...................................................
Sweet, lb.................................... .............

0 61 0 M
0 49 0 60
» 49 « 60
0 48 0 62

a so
0 47 0 46
0 46 0 44

0 63
ft 40 0 60
0 87 0 IV
a 4« a 47H
l"Ü a u

a ai
0 81

Tendency in
Spices Upward

Tarent» i . ■ r
SPICES.—While prices are unchanged 

Ip spices this week as cjmpared with 
last, the tendency is towards higher 
levels. Peppers on spot in New York 
are showing stronger tendencies, and 
white pepper is reported scarce. Im­
porters look for higher prices in the 
near future. In fact all spices are in­
clined upwards. There is a very heavy 
inquiry for all kinds. Cream of tartar 
is steady and strong.
Allaplee

Otnsazeen ............................................
Clave» .......................................................
Cayenne ................................................

■Ginger .....................................................
Herbe — cage, thyme, parsley, 

mint, savory. Marjoram ...........
Pickling 'apices '. ",
Mac* .......................................................
frappera, black ...................................
Peppers, white ...................................
Paprika, »..............................................
Nutmeg*, «elect», whole. LOtie..

Do., S«» ..............................................
Do.. «4» ..............................................

Mustard seed, whole........................
Celery seed, whole ...........................
Coriander, whole ...............................
Carra way eeed. whole....................
Tumeric, whole ........................ ......

• It
• ta 
t at
a 7»
a ata u
• 4ft 
a *2 
a zi 
a to 
a to 
o 60 
0 to 
a 46
• N 
a 40

a a
0 40 
0 26

0 <1 
0 40
0 to
0 76
o aro s*
0 70 
0 88 
0 so 
1 10 
0 4» 
0 60 
0 70 
0 60 
0 06 
• 46 
0 46 
0 76 
0 60 
0 60 
0 27

Cream of Tartar—
French, pure .......................... ................... 0 80
American high teat, bulk ......... 0 76 0 SO
troa. packages, doe. ................................. 1 76
4-oc. packages, doc.................................... 6 26
6-os. tins, do*. ............................................ 6 ?6

Quotations on
Nuts Are Strong

NUTS.—The tendency in the market 
for nuts is still towards higher levels. 
Prices are very firm. Spanish peanuts 
are quoted at 25 cents per pound, and 
Chinese peanuts at from 18 to 19 cents. 
However, some importers state that 
there will be easier quotations on pea­
nuts later on, as new crop peanuts from 
the Southern States are being brought 
in. These shipments are not usually 
made until February, but some arrivals 
are expected next month. Cocoanut is 
very strong in price, and some dealers 
are handling the sweetened cocoanut, 
because it is so high in price.
Otmcnde. Terregonee, lb.... 
Butternuto. Canadien. Ib. . 
Welnete, California, ». ..

Paean». ». ^............... ..

Cocoanut. unewcetened, ». 
Do., sweetened, »................

nut», ».

a ta a si
a at

a 4# a 4*
a «4 a at
a ta a aa
a « a *4

ft 8ft
ia aa

0 87
0 46

a ia a it
a ii a at
a at a at

Filbert», H>..........................................
Walnuts, lb...................................

Peenute, Spanish, lb.................. ..
Do., Chinese, 60-32 to o*...........

Brasil nuts, ». .................................

0 60
o as

o ’is

a ee
a ee
0 26
0 1»
a as

Growers Hold Out
For Higher Price

Tarants. ______
HONEY, MAPLE SYRUPS.—Dealers 

are not buying honey on a large scale at 
s 11, because of the fact that the price 
being asked by the growers is in excess 
of what is being offered. Prices to the 
trade range around 24 cents per pound. 
There is a moderate demand fur maple 
syrup at steady figures.
Honey, Clover—

6-lb. tine ............................................... a 14
tin. ............................................... a*

10-». tins ............................................... o 84
aa-Sk. tins ............................................... 0 14
Buck wheat, 60-». tins, ».......................... 0 IS
Comb. No. 1, fancy, don...........................................

Do.. No. 2. doa. ...............................

IT ee 
it ee 
it ee 
u ee 
h ee

Maple Sugar—
4# 1-lb. bleaks te earn. »......................... a It

Supplies of
Rices Increasing

RICES.—There is a likelihood that 
the supply of rices will shortly improve. 
Importers have shipments of Southern 
rices now en route. These are of very 
fine quality, and should sell to the trade 
around 16 cents per pound. While quo­
tations on rices are likely to be strong 
for some time to -ome, there is a pos­
sibility that the receipt of Southern 
rices in fairly large quantities will have 
a tendency to ease the market some­
what. Present supplies in the market 
are scant, and tapioca is a very scarce 
product among Toronto wholesalers at 
the present time.
Texas, fancy, per 100 ».................. 17 61 It at
Blue Boas, Texas, oar 10# lbs..................... It at
Honduras, fancy, per 100 Hw......................................

Slam, second, par 100 fca................. 10 00 14 60
Japans, fancy, per 100 »e......................... 17 00

Do., eeeoudi. per 100 fte................. 11 M 14 00
Chinese, XX.. per 100 the.............  It 00 14 00

Do.. Simla .................................................... II 00
Do.. Mujtn. No. 1 ..................................... II 00
Do., PakMng .............................. ................. 14 00

White Sago .........................................  0 1014 0 16H
Taefcoa. par »..................................... 0 14% 0 16%

Barrel Apples
Are Increasing

FRUITS.—The peaches are practi­
cally over for this year, although this 
week still saw a few baskets offered. 
They were on the whole of poor quality, 
and were quoted around $1.65 per large 
basket. Grapes are arriving freely, and 
ate selling at from 36 to 40 cents. The 
Malagas and Tokays are selling around 
$3.50 per box. Valencia oranges are 
slightly firmer, selling up to $7 for some 
sizes. Large baskets of plums are sell­
ing at from $1.75 to $2. Apples in 
barrels are -beginning to arrive more 
fteely. The first shipment of Nova 
Scotia Gravensteins arrived on the mar­
ket this week. They are offered at from 
$5.26 to $6.50 per barrel. Ontario ap­

ples in barrels are selling at $7 per 
barrel.
Banana,. Port Limons ....................
Valencia Orange,—

176». 200a. 216s ..........................
150» and 120» ..............................
100b, 260». 288». 324».................

Grapefruit, 64s, 64a, 70s, 80», 96a 
Lemons. Messina Verdellia, box 

800a ..................................................

6 60
4 00

• Wtt

7 00
6 60
6 60
6 00

8 00
8 00Do., California, 270s, 300».........

Domestic peach ee (about finished)-
....

Plume, 111 qta....................................... 1 76 2 00
Do., 6 qta............................. 6.......... 0 90 1 00

Apples, barrel. Wealthy, Alexan­
der, Wolf River. Colvert,
Jennetting, Pippin, No. 1.... 7 ee
Do.. No. 2 ....................................... 8 ee
Ont., No. Is, Wealthy», box... 3 26
Nova Scotia, Gravensteins, bbl. 6 26 6 60

Cal. Apples, Kings, box ................. 8 76
Cal. Bartlett Pears, box.................. 6 00
California Hardy, boat...................... 4 76
Oregon Hawaii, bos........................ 6 60

1 00
Oregon Prunes, box........................ 1 66 1 76
Grapes, Cal., Malaga, crate___ 8 60

Do.. Cal Tokay .......................... ft 60
Can. Grapes, ft qt».. 4enos ........... 0 36 0 40
Canteloupes—

Salmon flesh, 1ft qt»..................... 0 76 il 00
Do.. Id qta....................................... 0 60 0 76

Cranberry, Cape Cod, bbl............... 12 60
Half barrel ..................................... • 60
Boxes .................................................. 4 76

Can. Chestnuts, pk............................ 3 60

N.B. Potatoes
Arriving Freely

Threat» -------
VEGETABLES.—Shipments of pota­

toes from New Brunswick and Quebec 
have been fairly heavy of late. They 
are selling to the trade all the way 
from $2 to $2.25 per bag. Ontarios are 
selling at $2.25 per bag. Beets and car­
rots continue at unchanged figures. 
Peekaboo onions in 100 lb. sacks are 
selling at $5.60, and Canadian onions 
range all the way from $3.75 to $5. 
Jersey sweet potatoes are selling at 
$2 50 per hamper. Tomatoes are easy 
nt 40 cents for a large basket. Egg 
riant is selling at $1 per large basket. 
There is a good demand for all vege­
tables at the present time.
Beet». beg ............................................
Cabbage. doe.................... .............. ..
Carrot», per beg ..............................
Ioettuce, crate. 2 do*......................
Unions, fine hard. lOtMb. sacks..

Do., dos.......................................................... 0 60
Can. Union», 7Mb. sacks............... S 76

Do.. 100 lbs....................................... 4 7S
Unions, pickling, according to

sise ....................................................... 1 76
Spanbh Onions, large crates-----

Do., half case .................................
Parsley, per basket ........................
Peppers, green, dos...........................

Do., red .............................................. 0 40
Celery, dos.............................................. 0 46
Cauliflower, boat, 12..........................
Cucumbers, 11 qt. basket................
Potatoes—

Delawares, bag ..........................................
Ontario, 90-lb. bags .................................
Ontarios, No. 2* .......................... 2 00

Jersey Sweet Potatoes, hamper...............
Turnips, bag ..................................... 0 SO
Tomatoes, 11-qt. bark et..............................
Err p*»nt, il-qt. basket...............................
Gherkins, It qta. ............................... 1 60
Mushrooms, 4-lb. basket...........................

1 26
1 00
1 35
3 60 
6 60 
0 60
4 00 
6 00

2 26 
« 60 
6 60
1 Oft
0 76 
0 76
1 00 
» 00
0 60
8 00
2 26 
t 10 
ft 60 
0 40 
0 40
1 Oft
2 60 
8 60

Light Inquiry
In Bean Market

Terse t*. ---------
BEANS.—There ia only a light in­

quiry for beana juat now. Prices to 
the trade are steady and firm.
Ontario, 1-». to Î-». jiakatu. boa. -----

Do . hand-picked, boa. ............. » td
Japanese Ketenaahl. par huak..................
Rangoon# per bushel .»»»«.»»•»» »«««
Lkuea, per IK ..................................................

to at
• 71
« at 
a at 
a in*
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Flour in Demand
For Domestic Account

Temtte. --------
FLOUR.—There is a very active de­

mand for flour for domestic account, 
but the inquiry for export is practi­
cally nil, as wheat is being exported 
this year, instead of flour. Quotations 
to the trade are unchanged.
Floor—

Government standard. 74 per cent extraction 
Ontario winter wheat floor. In carload 

shipment», on track, in cotton

bees ..............
In jute basa

Millfeeds Are
11 16 
11 M

Not Plentiful
Tenante. ___ _____ _

MILLFEEDS.—The demand is very 
brisk for millfeeds, and supplies are 
none too plentiful. In fact the quanti­
ties available are so light that straight 
cars are not being sold. The prices 
are strong at unchanged levels.
Bran, per ton ............ ......................... .. .. 66 26
Short», per ton .......................................... 46 26

WINNIPEG MARKETS

WINNIPEG, Sept. 30—There is a somewhat firmer tend­
ency in many grocery lines this week. Rolled oats 
advance again and teas are in a very strong position. 

Beans are slightly easier.

New Japan Tea
To Be Higher

Winnipeg. ---------
New crop Japan tea due to arrive this 

month will be considerably higher.
All grades tea are considered good 

buying just now. Local houses are of­
fering most qualities at from six to 
seven cents per lb. below what it would 
cost to bring into the country to-day.

Bean Prices
Somewhat Easier

Winnipeg. ---------
BEANS.—There is a fair demand for 

beans at the present time, but the ten­
dency appears to be toward lower prices.

BEANS—
Japan, reeleaned. per bag........................ 7 76
Lima Bean», 100-Ib. bag», lb................... 14) 76

Rolled Oats
Still Advancing

Winnipeg. ---------
CEREALS.—Rolled oats have already 

had two advances. Another is looked
for.
Cornmesl, yellow, per bag. . .. .'.............. 6 84)
Oatmeal. Backs ...................... ... .............. 4 60

Do., granulated, half sacks.................. 2 06
Do., standard, half sacks...................... 2 60

Peas, dried green, per bushel.................. 6 86
Spi t Pea», per lb......................................... 0 09
Rolled Oats, per bag...................... 4 40 4 60

Flour Prices
Remain Unchanged

Winnipeg. ---------
FLOUR.—There is no change in the 

flour situation, prices remaining as fol­
lows:

Fleur, Government Standard: 98 lb. 
sacks, $5.35; 49 lb. bags, $5.45; 24 lb. 
bags, $5.55.

IPestern Potatoes
A Poor Crop

Winnipeg. ---------
VEGETABLES.—Manitoba is much 

better off for potatoes than any of the 
Western provinces.

Large quantities have been shipped 
out of Manitoba this week. It is felt 
that the demand for Manitoba potatoes 
will be heavy and continuous, as Da­
kota and Minnesota crops are also short.

There is a slight decline looked for 
in the next two weeks or until the crop 
is all lifted. After that prices are expect­
ed to advance.

Growers are not expected to hold the 
bulk of their stocks and potatoes are 
likely to be scarce and dear in the 
spring.

Prices to-day are in car lots, 90c per 
bushel. Smaller lots from $1.00 to $1.05.

VANCOUVER MARKETS

forecasts as to rice prices. Good crops 
are reported from many districts in the 
Orient. Cuban stocks are becoming de­
pleted. A limited quantity of Rangoon 
rice is permitted to be exported ; some 
months none is released. Canadian con­
sumption is not a factor in the world 
market. Until the crops are harvested 
and on the market it is guesswork to say 
what prices will be.

One Brand of Tea
Is Up Three Cents

Vancouver. ------
MISCELLANEOUS.—One of the Van­

couver jobbers has advanced the price 
of their own brand of tea 3 cents a 
pound. There has been quite a shortage 
reported on Gillett products in Van­
couver. The supplies of yeast cakes 
and baking powder especially being very 
low. Industrial trouble in the East has 
been given as the reason. Various lines 
of confectionery have been scarce, re­
flecting the sugar shortage. Many alert 
merchants are making sure of their 
cheap mixed candies for their Christmas 
trade. The first shipments of Hawaiian 
pineapple have made their welcome ap­
pearance lately. The present quotations 
are as follows: Extra fancy 2s, $3.75; 
2*4s, ¥4.50; broken slices, 2s, $3.10.
Cocoanut is plentiful now along the 
street, several shipments having arrived 
lately. Quotations range from 29 to 31 
cents.

Cooking Apples
At $1.75 Box

Vancouver. ---------
FRUITS AND VEGETABLES. — 

Cooking apples are quoted at $1.75 per 
box. Alexanders, Wealthies. Duchess, 
McIntosh and Red Gravensteins are $3. 
King Davids and Jonathans are $4. 
Yakima and Okanagan vegetables are 
frosted, and winds in Yakima have 
shaken down a third of the aoples Po-
tato deliveries are three weeks behind.
Apple» in boxes—

Cooker» ................................................... 1 76
3 60

Jeffries ...................................................... 3 00
s 00

Alexanders, Duchess, Red Gra-
vensteins ................................................
KinfC Davids and Jonathans, box . . .

3 00
4 00

Pears. Flemish—
Beauty, per box ......................................

Cantaloupes, standard crate..................
Do., box ...................................... • • • •

2 60
4 00
1 76

VANCOUVER, Sept. 30—The sugar situation in Vancouver 
is still serious and great difficulty has been experienced 
in getting sufficient for preserving purposes. One jobber 

has advanced his price of teas three cents. Rice is moving 
more freely and is quoted at $290 per ton.

Sugar Situation
Serious at Coast

Vancouver. ------ —
SUGAR.—Current reports among the 

wholesale grocery firms of the city are 
that the sugar situation is even more 
serious than usual, one firm stating that 
the only supplies obtainable to-day were 
in the form of two-pound cartons in 
cases, there being no gunnies or sacks.

Rice Fasier;
Crops Good

Vancouver. ---------
RICE.—Rice is considerably easier. 

No. 1 California Jap rice is quoted 
around $290 per ton. Rice merchants 
closely in touch with the primary mar­
kets are as much at sea as anyone else 
this year as far as making any reliable

WORTH DOUBLE THE TRU E 
Upper (fraud Mira,

Cape Breton. N.S. 
Editor Canadian Grocer :—

Canadian Grocer in the bent trade 
paper on the market to-day, for it 
;/ires the merchants the situation of 
the market eeery week besides 'he 
<jnotations. So 1 couldn't do without 
this paper for double what I am pay- 
iny for it.

Your truly,
JOHS .1. Mr ARTHUR
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WEEKLY MARKET REPORTS BY WIRE !
Statements from Büying Centres, East and West

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Sept. 39.—Mostly all brands 
of cocoa and cooking chocolate have ad­
vanced two cents per pound. Siam rice 
is quoted at from $13.50 to $14.50 per 
cwt. Canned lobster, in quarters, is 
(,'ioted at $3.70 per dozen, and in halves 
at $6.80. Large Ontario cheese is 30 
cents per pound, and new laid eggs are 
$17.60. Straight candled storage eggs 
are $16. New pack of Ontario canned 
peaches, twos, are selling at $7.50; rasp­
berries, twos, $10; strawberries, $9.35 
to $10.25. Sockeye salmon, tails, are 
$17.50. Potatoes are $33, and B. C. 
canteloupes are $4.75. Ontario clover 
honey is being offered at $18 a case of 
twelve five-pound tins. The sugar situ­
ation is worse again here.
Beans, Limas ................................... 0 12 O 16
Beans, B.C............................................ 7 60 9 00
Beans, Kootenashi ......................... 8 00 8 26
Flour, 96e, per bbl........................................... 10 70
Rolled oat*. 80s ............................................. 4 BO
Rice, Siam .........................................  18 50 14 60
Japan, No. 1 ..................................... 17 00 18 00
Tapioca, lb............................................  18 60 16 00
Sago. lb................................................... 0 13 0 16
Sugar, pure cane, granulated, cwt ___ ___
Honey, 6«, doz.................................................. 18 00
Œeese, No. 1, Ontario, large.................... 0 30
Butter, creamery, lb............................ 0 66 0 69

Do., dairy, 4b.............................. 0 40 0 48
Lard, pure, 3s, per case............... 2180 81 60
Eggs, new làid, local ................................... 17 60

Do., candled, storage ............................ 16 00
Tomatoes, 2%a, standard, case.. 4 20 4 60
Corn, 2*. caw ................................... 4 80 5 00
Peas, 2s, standard case.................... 4 40 4 60
Strawberries, 2s, Ontario, case.. 9 86 10 25
Raspberries, 2s. Ontario, case............... 10 00
Cherries, 2a, red, pitted.................... 9 00 9 60
Apples, evaporated .......................... 0 24 0 36

Do.. 26s, lb.................................................... 0 23
Apricots, evaporated, 35s............................ 0 40
Peaches, evaporated, lb................................. 0 80

Do., canned, 2s ....................................... 760
Prunes, 90-lOOs ............................................... O 21%

Do.. 70-80s .................................................. 0 22%
Do., 60-60s .................................................. 0 28%

Salmon, pink tall, caw ............................ 10 25
Do.. Sockeye. tall, caae.......................... 17 50
Do., halves ..................................... 18 00 19 00

Lobsters, quarters, doz................................. 3 70
Do., halves, doz............................ .... 6 80

Potatoes, per ton ......................................... 38 00
O rangea .......................................................... 7 26
Lemons ............................................................... » 60
Grapefruit ........................................................ 7 60
Canteloupes, crate ....................................... 4 76

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Sept. 30.—Supplies of 
sugar are rendered more uncertain, be­
cause of the strike in the Atlantic Re 
fineries here. Stocks are short and 
there is no sign of improvement. Col­
lections are fairly giod. Business is

average. Few changes are reported in 
grocery staples. Commeal is lower at 
from $4.15 to $4.20. Fresh eggs are 
easier at 60c for fresh and 58c for case. 
Potatoes are reported scarce. Farmers 
complain of rot, because of so much 
rain. Natives are selling at $3.25. 
Apples are more plentiful. Gravensteins, 
No. 1, are selling at $5.50, No. 2s at 
$5. Domestics are $4.50; No. 35, $3.50. 
Lemons are $10. Plums, $3.50 to $4. 
Grapefruit, $6.50 to $7.50. Peaches are 
$2.50 to $3.
Flour, No. 1 patenta, bbls., Man............. $12 60
Corn meal, gran., bags ................. 6 25 6 86
Cornmeal, ordinary .............i.... 4 15 4 20
Rolled oats .................................................... 12 00
Rice. Siam, per 100 lbs..................... 13 76 14 00
Molaeeee ................................................ 0 90 0 91
Serar—

Standard, granulated .................................. 11 10
No. 1, yellow ............................................ 10 60

Cheese. New Brunswick ............. 0 28*4 0 29
Cheese. Ont., twins ........................ 029 020%
Eggs, fresh, doz................................ .... 0 60
Eggs, case ............   0 68

Another Slump
In Pork Prices

Winnipeg. ---------
PORK.—Pork has noiw dropped to sev­

enteen dollars a hundredweight. Al­
though bacon dropped five cents last 
week, another decline is looked for.

The reason why pork prices are not 
already materially lower is that there 
has been a very small offering in live 
hogs either in Winnipeg or in Chicago 
since the price slumped.

Fard and Shortening
Somewhat Easier

Winnipeg. ---------
LARD AND SHORTENING—Prices 

are slightly easier on these products, fol­
lowing the declining figures in pork.
Pure Lard, lb...................................... 0 87 0 87%
Shortening, lb....................................... 0 29 0 81

Eggs Scarce;
Prices Firmer

Winnipeg. ---------
EGGS.—There is a general slowing up 

in receipts of eggs and prices are con­
sequently showing a firmer tendency.
New laid, in cartons .................. ................ 0 66

Do., candled ................................... .... 0 60

Butter Shows
Higher Figures

Winnipeg. ---------
BUTTER.—There is only a limited

Breakfast bacon ..........   0 47 0 60
Butter, creamery, per lb.............  0 66 0 60
Butter, dairy, per lb..................................... 0 60
Butter, tub .................................................... 0 46
Lard, pure, lb...................................... 0 88% 0 89
Lard, compound ................................. 0 31 0 82
American clear pork ...................... 67 00 72 00
Beef, earned. Is ......................... 4 66 4 90
Tomatoes, 2%e, standard case.................. 4 90
Raspberries, 2s, Ont., case...........  ...
Peaches, 2s, standard, case...........  8 70 3 75
Corn, 2s, standard case............................... 4 76
Pern, standard oaee ....................t. 4 10 4 20

, Apples, gal., N.B., do*................................. 6 00
Strawberries, 2s, Ont., case..........................................
Btlnot, Bid. spring, cam........................... ....

Cohoae................................................UN IS *
Obama............................................................. IH

Evaporated apples, per 1b.............................................
Peaches, per lb............................................................

Potatoes
Potatoes, Natives, per bbl............................ 8 36
Onions. Can., 10O-lb bags............  6 25 5 60
Lemon* Cal.......................................... S 60 8 60
Peara. Cal., box ............................... 6 60 6 00
Plume, Cal., crate .......................... 300 860
Oranges, Cal., case .......................... 7 60 8 00
Grapefruit, Cal., case .................... 6 60 7 60
Apples, Gravensteins, bW................ 6 00 6 60
Apples, N.B.......................................... 8 60 4 60
Peaches, Cal., box .......................... 2 50 8 00

supply of butter offering, and price® are 
showing a firmer tendency. Prices are 
as follows:
Butter, Creamery ............................... 0 66 0 67

Do., Dairy ....................................... 0 40 0 42

Ontario Cheese
Somew'hat Higher

Winnipeg. ---------
CHEESE.—Ontario cheese is slightly 

firmer in this market, with local cheese 
showing a slightly easier feeling.
Large Ontario, paraffined.......................... 0 33
Twine, Ontario, paraffined.......................  0 33%
large Manitoba .................................. 0 30
Twins, Manitoba .................................. 0 30%

Frozen Fish
Somewhat Easier

Wlanlsee. ---------
FISH.—There are fairly heavy ar­

rivals of fish at the present time and 
fresh frozen fish are showing a slightly 
easier tendency.

FROZEN FISH
White-fish, dressed, from.................. o îe

0 19
Pickerel ................................................ 0 10 O 11
Halibut .................................................. 0 16 0 16
Herring ................................................ 0 16 0 16

SMOKED FISH
Haddles, per lb..................................... 0 16
Bloaters. Eastern, per box........... 2 90

Do., Western, per box............... 2 20
Kippers, Eastern, per box............. 1 86

Do.. Western, per box............... t 26
SALT FISH

Herring, Scotch cure, 19-tt». pail 0 90
Do.. «Mb. pell ............................... 1 76
Do., half bbls., per bbl................. 7 00

Acedia Cod. la and 2a.................... 0 to
Steak Ood ........................................... o let
Whole Cod ........................................... e iSL

Bananaa. par lb................................... 0 09 0 10

WINNIPEG MARKETS
(Continued from page 53)

WINNIPEG, Sept. 30—There is, generally speaking, an 
easier feeling in produce lines. Hogs show new declines 
and hog products are continuing their downward 

course. Butter, eggs and cheese, however, all remain firm.
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A Set Price for Pork Products
The Board of Commerce Takes the Drastic Step of Setting Prices on a Basis of Those 

of March 10 Last—Order Becomes Operative October 15—A 
Price Set on a Fallacious Basis

THE Board of Commerce at its 
concluding session in Toronto on 
Monday of this week has made a 
definite order that on October 15 the 

prices of pork and pork products shall 
go back to the figures at which they 
stood on March 10, and that any firm 
cr packing house exceeding these fig­
ures will be considered to be making 
an unjust profit. It is intimated also 
tl at retailers will be carefully watched 
to see the decline is passed on to the 
consumer. '

The present prices of some of the 
more important products, and the prices 
on March 10 are as follows, and the 
indicated reduction is shown:

Sept. Mar. Redue.
Hams ......................... ................ 4* 38 8
Picnic Hama . . . . ................ 33 30 3
Breakfast I ta cun ................ 4S 48 6
Trimmed Back ................ M 50 3
Rolls ......................... ................ 38 38 5
Isoin of Pork .. . . ................ 48 to 8
Tenderloin ............ ................ 50 46 6
Common Sausage ................ 22 20 2
Beef Tonirue . . . . ................ 70 66 6
Lard, in prints .............. : 52 37 15

On the face of things the Board of
Commerce have actually taken action to 
reduce prices on what may seem to the 
uninitiated reasonable grounds.

A Fallacious Basis
The board have adopted the Jview- 

point that because prices of live hogs 
or. Sept. 30 are approximately the same 
as they were on March 10, that there­
fore the price of the finished product 
zhould be the same on both dates.

Unfortunately this is arguing in face 
of the facts of the case. Cured meats 
take from one to two months in pro­
cess, and therefore Sept. 130th bacon 
is not made of Sept. 30th hogs, but of 
hogs selling about Sept. 1, when the 
pi ice of live hogs was quoted at $23.25. 
On March 10 the price of live hogs was 
$17.50, approximating fairly closely to 
the present figure of $16.76, but on the 
first of February, when the March 10 
bacon was processed, hogs were also 
selling at $16.75. In other words the 
Board of Commerce has set an even

price on pork products in one instance 
made from hogs costing $16.75, and in 
the other $23.25. Manifestly it is not 
a fair basis for price setting.

Just how this will affect the retailer 
it is difficult at the present moment to 
see, but it will unquestionably mean an 
entire change in prices, and an inces­
sant suspicion and supervision that will 
be anything but a happy state of af­
fairs.

The Terms of the Order
The terms of the actual order are as 

follows:
“In the matter of an inquiry into prices 

charged by packers of and dealers in ani­
mal products.

"Upon hearing read the evidence taken 
herein and upon hearing the parties con­
cerned.

“It is ordered nnd declared that on, from 
and after the fifteenth day of October, 1919, 
pork and the products of hogs shall be sold 
by the owners or operators of packing 
houses at prices substantially the same as 
those which prevailed on the tenth day of 
March, 1919, and it is declared that on and 
after the said fifteenth day of October, 
1919, any such person, firm or corporation 
within Canada, being an owner or operator 
as aforesaid, who sells any such pork or 
products of hogs for consumption within 
Canada at a price greater than those of said 
tenth day of March, 1919, shall be deemed 
to have sold same at a price which is un­
reasonable and unjust and at an excessive 
profit.

“And it is further ordered and declared 
that notwithstanding this order all sales 
of pork and products of hogs shall be made 
after the date of this order and until and 
after said fifteenth day of October, 1919, 
at prices which shall in relation to the 
coat of such goods be reasonable and just 
and not greater than those at this date pre­
vailing, and always with relation to any 
descending cost of live hogs from time to 
time.

“Without prejudice to applications by 
any of said owners or operators of pack­
ing houses for reconsideration and without 
prejudice to applications by any other per­
sons for further reductions.

“And it appearing that excessive retail 
prices have been charged, that this enquiry 
do proceed further with regard to the same 
with a view to a like declaration affecting 
retail dealers.

“This order is not to preclude any further 
action or proceeding by this board or any

other authority or person in the premises.
“And that this order be served, as pro­

vided by the Board of Commerce Act, upon 
all persons, firms and corporations engaged 
in the business of packers of pork or pork 
products in Canada, and in each case shall 
thereupon bind and affect the persons, firms 
or corporations so served.

“H. A. ROBSON,
Chief Commissioner.

“W. F. O’CONNOR, 
Commissioner.”

The Packers* Reply 
Following the issuance of this order, 

that came as a surprise to all the pack­
ers, who had done everything in their 
power to assist the investigation and 
were confident that they had made their 
case clear, so that there could be no 
suspicion of profiteering, a meeting of 
these interests was held, at which the 
following statement of their position 
was made public:

“The order of the Board of Commerce 
promulgated to-day is, on the face of it, 
impracticable.

“The implication of it is:
“(a) That packers are at present selling 

product at prices which would permit of 
reduction of two cents to 15 cents per 
pound without loss; or

"(b) That the board without regard to 
the actual cost of the product, arbitrarily 
imposes the reduction.

"Meats now being sold are the product 
of hogs bought in the past two months, 
during which live hog prices advanced 
throughout the world to the highest level 
in history. At present prices these meats 
are showing heavy losses. In regard to 
this loss packers desire no sympathy. It is 
a phase of the business which they meet 
in every year’s operations.

“The actual facts are that in its most 
prosperous year the profits of the packing 
industry in Canada were less than one-half 
cent per pound of product sold.

“The order assumes to fix selling prices 
of products on the basis of market prices 
in March, regardless of and ignorant as to 
whether these prices will return cost or 
not.

“The action of the board has been taken 
after a superficial inquiry, without confer­
ence with the trade, and without any oppor­
tunity being afforded of presenting the 
packers’ case.

“Not only does the order assume to fix 
present prices on an unfair basis, but it
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enacts a basis of continued fixing of prices, 
which is unscientific and unsound, an<j 
would necessitate the operation of all plants 
at a continual loss.

“If left to take a normal course, prices 
of products' will decline in keeping with the 
lower tendency of live hogs, but without the 
demoralization of the trade and of the live 
hog industry, to the detriment of the en­
tire country, which must inevitably result, 
from the enforcement of such ill-advised 
regulation."

MUST PUT NETT WEIGHT ON WRAP­
PED MEAT

The amendment to the United States 
Agricultural Appropriation Bill, provid­
ing that the net weight of wrapped hams 
and bacon shall appear on the packages, 
has been adopted by both houses of the 
National Congress and signed by Presi­
dent Wilson. This amendment was 
heartily supported by the National, State

and Local Retail Grocers’ Associations.
At the recent National Convention in 

Salt Lake, National Secretary Hatten- 
bach was instructed to forward a tele­
gram to Secretary Gronna, chairman of 
the agricultural committee, endorsing 
the amendment and urging its passage.

NEW PACKING FIRM FOR ST.
JOHN

ST. JOHN, N.B.—A new pork pack­
ing industry is being established in 
Moncton, N.B., by two St. John young 
men, William M. Davis and Walter 
Jones, under the firm name of Jones & 
Davis. Work has been begun upon the 
construction of the plant which will be 
two storeys in height and have a front­
age of fity feet. They plan upon the 

installation of up-to-date machinery.

NATIONAL FISH DAY NOVEMBER 11 
At a meeting of members of the Can­

adian Fisheries Association, held in 
Montreal early this week, it was decided 
tc fix the date for 1919’s National Fish 
Day for November 11—Armistice Day.

The méeting, which was a represen­
tative one, was aU-mded by President A. 
H. Brittain and by Messrs. J. A. Paulhus, 
the originator of the idea which has 
taken so well, J. D. O’Connor, F. H. 
Stanley, Samuel Mason and Captain 
Frederick Wallace, secretary of the 
C. F. A. With a splendid season in pros­
pect it is proposed to make this year’s 
event a greater success than ever before.

CANADIAN GROCER understands 
chat an interested pro lucer will offer 
prizes of $26, $15 and $10 for the best- 
dressed fish window, and this will afford 
prizes that are really worth while to 
artistic window trimmers

E" Know More About Fish
Some Interesting and Valuable Points for Retail Grocers, Butchers and Clerks

VANCOUVER, B.C.—Of especial 
interest to the food retailers 
throughout Canada at this time, 
is the subject of fish.

Each grocer and butcher is asking 
the question: “In what way can I show 
a healthy increase in my business this 
fall and winter—what am I going to 
push—what will appeal to my customers 
at this time—what will it cost me to 
take care of my additional business?” 
and many other queries.

Our editorial representatives, who are 
calling on our readers from coast to 
coast, have very frequently reported 
that many grocers and butchers make a 
regular practice of building up a strong 
fish department during the cold weather 
months especially. Throughout the 
great prairie provinces, Jack Frost re­
lieves the retailer of the troubles of re­
frigeration, for several months—in fact, 
many grocers are able to lay in a stock 
of fish as soon as the cold weather sets 
in, and the clear, steady frost of the 
Canadian winter keeps them in perfect 
condition till used up, any shed, or out­
side chest serving for storage. Then 
again, as soon as the frost sets in, it is 
possible to sell a substantial order of 
frozen fish to the farmer customer, and 
he can store till used, the same as he 
does with his halves of beef and quarters 
of pork—to be thawed out as required. 
All this is done—depending on the frost 
of winter for refrigeration.
Rapid Transit Makes It All-Year Trade 

However, throughout many months of 
the year—fresh fish can be handled and 
sold, wherever the express companies 
serve. The fish arrives frozen and pack­
ed in ice, but when held over, of course, 
has to be kept iced.

At present the fish most in demand 
from the Pacific coast is salmon, then 
halibut and the flat fish, brills and plaise. 
Herrings are also sold in large quanti­
ties, the latter also being marketed in

the smoked, salted and pickled forma, 
as kippers, bloaters, etc.

The halibut is caught with hook and 
line, the fishing grounds being situated 
all the way from two hundred to two 
thousand miles from the rail-head. Each 
fish is cleaned on the fishing grounds, 
in most cases within at least six hours of 
being caught, and is then packed in 
crushed ice in ' the hold of the steam 
trawler or gasoline schooner as the case 
may be.

Some Interesting Facta Re. Salmon
Salmon of some variety or other are 

always available fresh except between 
the 15th of November and the first of 
February. In the spring, the spring 
salmon is caught and the various other 
varieties in their several seasons. They 
may be trawled for, caught with gill 
nets, purse seines, drag seines, or may be 
caught in traps. In the case of the 
tails, they are caught on the banks 
were they are found to feed. The sal­
mon feeds on young herring, smelts, and 
what the fisherman calls red and black 
feed. This latter is somewhat of an un­
known quantity. It resembles small red 
seeds, but belongs to the animal king­
dom. It is peculiar of this par­
ticular food of the salmon, that if the 
salmon is caught, and killed, the small 
red agents start right in to eat up the 
salmon, therefore, all salmon caught 
over the feeding grounds are cleaned im­
mediately. Those caught in nets, traps, 
etc., not likely to be full of this strange 
feed, are iced and cleaned when brought 
in.

Flat Fish Plentiful and Healthful
Owing to the possible food shortage 

during the war, the Government con­
ducted n large educational campaign, 
bringing before the notice of the public 
the food values of the various fish, gen­
erally called “Oat fish." The ocea/n 
teems with brill, plaice, flounders, sole,

etc., the food value is quite equal to the 
better known halibut, and the coat is so 
reasonable that the dealer will do well to 
introduce to his customers, these var­
ieties. The same may be said of the 
herring—the halibut trawlers very fre­
quently report schools of herrings which 
they take two hours to pass through. 
The inlets all the way up the coast are 
often almost choked with herring. The 
few arriving in Vancouver at this time 
are known as summer herring, but the 
regular catches are made during the 
months of November, December, Janu­
ary and February. At this time thou­
sands of tons are frozen, and are avail­
able throughout the balance of the year, 
in the same condition as when they were 
drawn from the water.

Freezing Fish
There are several large cold storage 

plants located in various centres in Bri­
tish Columbia, where the surplus fish 
are iced or frozen—and there is not a 
village served by an express company 
where a grocer or butcher could not be 
in receipt, whatever day in the week he 
should elect, of an assortment of sal­
mon, halibut, brill, plaice, or herring. In 
these winter months that are coming 
on, there would be entailed no extra 
equipment, and the department would be 
found to be very profitable—end to sup­
plement the sale of the other merchan­
dise offered. Both from an economic 
standpoint and as a matter of variety 
the customer would be quick to appre­
ciate the addition.

In the cold storage the fish are laid 
on racks in the sharp frost rooms, and 
are frozen completely, the process tak­
ing from 12 to 36 hours, according to 
the size of the fish. Each fish is then 
dipped in fresh water—and again sub­
jected to a freezing temperature, thus 
hermetically sealing each fisb in an 
envelope of ice.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Sept. 30—Produce markets are quite active 
this week and there are several important features to 
note. Hogs are still declining in price and there is every 

reason to look forward to still lower prices, the production 
being quite heavy, in view of the fact that consumption, aside 
from export business, has been lighter of late. Butter is easier 
in the undertone and may decline. Cooked meats and hams, 
bacon and barrelled pork are all lower. Lard is down two 
cents a pound and shortening may decline. Cheese is firm 
and active as are also eggs. Poultry prices are materially 
reduced and there is also a weaker fish market. Trade is 
reported active.

Still Lower Go
Pork Products

Mestrusl. —

FRESH MEATS.—L/ive and dressed 
hogs are lower bo the extent of one cent 
a pound all around over the prices ob­
taining last week. There is a great deal 
of softness to the undertone and with 
export unlikely to improve, in view of 
the conditions in Great Britain, it is 
probable the slumping may continue. 
Choice hogs of light weights are selling 
at $17 to $17.60 per cwt. Everything 
points to a lowering of prices this fall 
and winter, if the advices from large 
markets on this continent are to be tak­
en as an indication. In part, the ac­
cumulating stocks held in various parts 
of the country is one of the reasons for 
the easing tendencies.

FRESH MEATS—
Horn, live ...............................................S17 00 *17 60
Hogs, dressed—

Abattoir killed, small (heads off),
66-90 lbs................................................

Sows (heavy) .................................  22
Freeh Pork

Leg ^of Pork (trimmed) (foot

Ixjine (trimmed) .................................
Loins (untrimmed) ............................
Spare ribs ..........................  0
Trimmed shoulders .................

Pork sausage (pure)...............................
Fanner sausages . ...................................
Freeh Beef—

( Cows)
SO 20 SO 22 ..Hind quarters.. SO 
0 12 0 14 ..Front quarter»,
.... 0 27 ......... Loi ne .
___  0 2S ......... Riba .
___  0 11   Chucks

0 18 ......... Hipe .
Calves (as to grade)................
Lambs, 25-40 lbs. (whole carcsss),*>.......................................
No. 1 Mutton (whole carcass), lb.

27 00 
to 2.3 50

28

0 .33 
0 37 0 38 
0 24 
0 29 
0 26 
0 22

(Steers)
26 $0 27

0 14

0 22

0 16 
0 34 
0 26 
0 14 
0 22 
0 26

0 23
0 16

Hams Declining;
Bacon; Barrel Pork

Msstreal. ---------
CURED MEATS—Declines are the 

order for hams and bacon, barrelled pork 
and various rolls. This is in definite ac­
cord with the lowering tendencies on 
pork and pork products. It now looks 
as though the tendencies will continue 
downward, and as if pork will again come 
into favor with a decided increase in its 
use in the household. This should be of 
some satisfaction to those who are 
handling the line, for the high prices

prevailing have indeed restricted the 
use of these products. Revised prices 
will be found herewith.
Hama—

MMIum smoked -»r 'H.-—
(Weights), 12-14 lbs........................... o 491/.
14-20 ft*................................. :. 0 39 0 40
20-26 lbe............................................................... 0 37
26-36 H».................................... 0 29
Over 35 lbs. ................................... 0 28

Bacon—
Breakfast ................................. 0 44 0 62
Windsor ............................................................ 0 63
Cottage rolls ...................................... 0 36
Picnic hams ...................................... 0 29

B* rrel Pork—
Canadian short eut (bbt.) 30-40

Pieces ............................................... 60 00
fst backs Ihhl • ■ tn *n

Piecee ............................................... 66 00
Heavy mesa pork (bbl.)..................... 61 00

Plate Beef ..................*.......................... 36 00
Mess Beef ............................................. 0 32

Cooked Meats Down;
Tendencies Lower

HalmL --------
COOKED MEATS.—At this time, 

with pork on foot, and dressed, declining 
in price from day to day, the tendencies 
are necessarily downward for cooked and 
roast hams, etc. There is a fair, but a 
somewhat restricted sale for these, now 
that the active picnic season is well 
over. Further declines may be effected 
in the immediate future.
Heed C !><■—■ ............................... 01* « is
Choice jellied ox tongue........................ 0 62
.1 willed oork tongue* ........ .................... 0
Ham and tongue, lb............................... 0 30
Veal and tongue ................................... 0 23
Hama, roast ......................................... 0 60
Ham», cooked ...................................... 0 60
Shoulders, roast .................................... 0 57
Shoulders, boiled.................................... 0 50
Pork piee ( <km. ) .................................... 0 80
r'.1ood pudding, lb......................... A 12
Mince meet, lb.............................. 0 16 0 17

Lard Loses Around
Two Cents a Pound

MmIimI. ----------
LARD.—The price of lard has de­

clined about two cents a pound since one 
week ago. This follows the lowering 
tendencies for pork and the undertone is 
naturally an easier one with still lower 
prices probable within the week. The 
movement is reported quite large and 
satisfactory.
LARD, pur—-

Tierce», 400 H*., per lb............ 0 82 0 $4
Tub». M lb... per lb........................... 0 Ml,
Fait». 20 lb,., per lb........................... 0 «%

Brick,. I lb . per lb................... 0 *4 0 35

Shortening Easy
But Still Holding

Meetreel. --------
SHORTENING.—Domestic shortening 

is naturally easy in the undertone, for 
with lard easier, the tendencies are 
downward. While quotations are still 
unchanged there is reason to anticipate 
an easier price basis. The movement is 
seasonably satisfactory.
SHORTENING—

Tierces, 400 lbs., per lb............... 0 29% 0 80
Tube, 50 lbs., per lb.................................. 0 80%
Pails, 20 lbs., per lb.  ............................ 0 80%
Bricks, 1 lb., per lb.................................... 0 82

Margarine Slow
And Unchanged

Meatreal. --------
MARGARINE.—While there has been 

no change in the margarine price basis, 
it is stated that the demand is not a 
heavy one and many consumers appear 
to be using regular quantities of butter. 
There is likely to be a speedier move­
ment in the very near future.
MARGARINE —

Prints, socordmg to Quality, lb. 0 85 0 80 
Tube, according to quality. Ib. 0 31 » 3*

Butter is Weaker
And May Decline

MemtreeL --------
BUTTER.—The tendencies are decid­

edly easier on butter, for the competitive 
demand has lessened, with a consequent 
reflection in the price basis. It is prob­
able that before the week-end lower 
prices may be in effect. In the mean­
time the receipts are smaller, although 
there is plenty of supply for the local 
requirements.
BUTTER-

Creamery, print», fresh made.. 0 67 0 68
Creamery, solids, fresh made.. 0 56 0 57
Dairy, m tube, choice 0 49 0 50
Dairy prints .. . . 0 50 O' 61
Bakem* ................. 0 45 0 47

Good Buying Demand
Has Firmed Cheese

Mentreal. ---------
CHEESE.—While there has been no 

actual change in the quotable basis for 
cheese, the tendencies are firming, the 
demand from buyers making a keener 
competition. The prices paid by var­
ious buyers is higher than that paid in 
the regular way by Government agents, 
that is. in some cases. Some export has 
been developing with private concerns 
for various quantities, and the move- 
mint is quite heavy now.
CHEESE—

New. lune, per lb......................... 0 27 0 28
TSvins. per lb. ........................................... 0 28%
Triolets, per lb............................................. "2»
Stilton, per 1H.................................................... » *•
Fancy. old cheese, per lb........................ 0 82

Eggs Are Active
At Full Prices

Meetreel. ---------
EGGS.—Prices are fully maintained 

for eggs. The best grades are in popu-
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lar demand from both domestic sources 
and from the outside, also. There has 
been a decided impetus to the export de­
mand of late and large supplies are be­
ing sent forward at present from this 
port The production is being severely 
taxed by the excessive demand.
EGGS—

No. 2 ........................................... .. ....... 0 60
No. 1 ................................................................. 0 58
Select» ............................................................... 0 64
New laids ......... *................................................... 0 68

Poultry Moves To
Still Lower Levels

Montreal. ---------

POULTRY.—Prices are lowering on 
poultry and this is the direct result of 
accumulating supplies. Shipments from 
the farmers, too, are stvc.J to be in any 
but prime condition, in the majority of 
instances, and as a consequence, the buy­
ers have been grading extensively and 
are' paying according to the condition of 
the stock offered. Both dressed and live 
prices are materially lower
POULTRY (drwed)—

(Selling Prices)
Ctyickene, roast (8-6 fce.)................ 0 VI 0 40
Chickens, roast (milk) .................. 0 48 0 45
Broilers (3-4 ft>. pr.)........................ 0 46 0 47
Ouck»—

Brome Lake (milk fed green)................ 0 46
Young Domestic ........................ 9 3$ 0 88

Turkeys (old toms), lb.............................. 0 48
Turkeys ( young) ........................................... 0 to
Geeee ................................................................... 0 28
Old fowls (Urge) ............  o 34
Old fowls (small) ......................................... 0 30
POULTRY (live)—

(Buying Prices)
Chickens, light weights............................... 0 17

Heavy weights ............................... 0 22 0 25
Ducks, young ..................................... 0 17 0 18

Old ................................................................... 0 15
Geese ...................................................... 0 16 0 20
Live—Old fowl ................................... 0 22 0 28
Roosters ............................................................ 0 16
Turkeys ............................................................... 0 35

Fish Moves Well
With Prices Down

Montreal. ---------
FISH.—Seasonably speaking, there 

has been quite a good movement of fish 
to the trade, and the prices are, in some 
instances, lower. Fresh fish from the 
sea and from the lake regions have been 
in good supply and the outlook is for an 
increased sale from this time forward. 
The producers and the jobbers, alike, an­
ticipate a satisfactory business this fall.

FRESH FISH
Carp, par lb.................................... . . oil 0 18
Dore ..................................................................... o 20
Bel» lb......................... ........................................ 0 12
Bullheads (dressed) ........................................ 0 13
GasT>«reHUx. each ......................................... 0 08
Heâdleo ..................................................... 6 12 6 11
Fillet Ha tidies .................................................. 0 20
Haddock ...................................  0 08 0 06
Halibut. Eastern ........................................... 0 24
Halibut. Western ................................. o 23 0 24
Steak, cod ................................................ 0 10 0 12
Market cod .............................................. 0 07 0 98
Flounders ................................................ 0 08 0 10
Prawns ............................................................... 0 35
POce. per lb........................................................ 0 13
Live lobsters .................................................. 0 35
Boiled lobsters ................................................ ....
Salmon ( B.C.), per lb.. Red...........  0 26 0 26
Salmon Gaspe ..................................... 0 28 0 30
Shad ................................................................... 0 20
Skate ................................................................... 0 10
Lake Trout .................................   0 10 0 20
Mackerel .................................................. 0 14 0 15
Shrimps .................................................. 0 86 0 49
WMteflsh ................................................ 9 IT Oil
Trout, brook .......................................... 0 38 0 40
Swordfish ................... ....................................... 0 26

FROZEN FISH
Gaepereaux, per lb................................ 0 06% 9 07
Halibut, large and chicken .............. 9 19 t 20
Halibut, Western ................................. • 20 9 21
Halibut, medium ............................... 0 21 t 22

Haddock ........................ ......... .......... 0 06% 0 07
Mackerel ............................................................. 0 18
Dore......................................................... 0 14 0 10
Smelts. No. 1. per lb........................ 0 12 0 IS
Smelts. No. 2. per lb..................... 0 07 0 08
Pike. Headlese and Dressed ____ 0 10 0 11
Market Cod ....................................... 0 06% 0 06
Wbitaflah, small ................................. 0 11 0 12
Sea' Herrings.........................................  0 07% 0 08
Steak Cod ............................................ 0 08 0 06%
Gaspe Salmon, per lb...................... 0 24 0 26
Salmon Cohoes, round ................... 0 17% 0 18
Salmon, Qualla, Hd. and Dd. ... 0 13 0 14
White fish................................   0 lô V lo
Smelts, extra large ............. ....................... 0 22
Lake Tient.......................................... 0 19 0 20
Lake Herrings, bag, 100 lbs...................... 6 00
A le wires ............................................... 0 06% 0 06

SALTED FISH
Codfish—

Codfish, Urge bbl.. 200 lbs..................... 21 00
Codfish, No. 1, medium, bbl.,

800 lbs..................................  ...................... 2C 00
Codfish, No. 2, 200 lb. barrel.............. 11 00
Pollock. No. 1, 209 lb. barrel................. 16 W
Codfish, strip boneless (30-lb.

boxes), lb...................   0 20
Codfish (boneless) (24 1-lb. cartons) 0 20
Codfish( Ivory) (2-*>. blocks. 20-lb. bx) 9 18
Boneless cod (2-lb.) ................................. 0 23

Shredded codfish (12-lb. box).... 2 40 2 60
Dried c<#fisb 100-lb. bbl.)........... 13 00

PICKLED FISH
Herrings (Scotch cured), barrel. 11 2S 12 00

Scotia, barrel.............................................. 12 00
Do., half barrel ........................................ 6 26

Mackerel, barrel ............................................ 25 90
Salmon, Labrador (200 lbs.). . 26 00 27 60

Salmon, B.C. (200 Iba.)............................... 24 60
Sea Trout (200-lb. bbls.)........................ 26 00
Turbot (200 lbs.) ..................................... 17 09
Codfish, tongues and sound, lb............... 0 16
Eels, R>................................................ 0 16 0 17

SMOKED FISH
Haddks. BXs, per lb..................... 0 12 0 18
Fillets ................................................................. 0 18
Bloaters, box .................................................. 2 09
Kippers ............................................................... 2 26

OYSTERS
Cape Cod, per barrel..................................... 16 00

Batouche, per barrel .............................. 16 00
Scallops, gallon ....................................... 4 00
Can No. 1 (Solids) ............................... 2 40
Can No. 8 (Solids) ................................. 7 SO
Can No. 6 (Solids) ................................... 12 60
CUn No. 1 (Selects) .................... 2 60 3 00
Can No. 8 (Selects) ............................... 9 00

SUNDRIES
P*rw»r Ont»f Pall* % twr 190........... 1 TO
Crushed Oysters Shell, 100-ibe............. 1 60
Paper Oyster PsiU. %-lb. per 100.... 2 16

ONTARIO MARKETS

TORONTO, Oct. 3—Easier prices prevail in the markets 
for fresh meats and also on smoked meats. In fact all 
pork products are easier, in keeping with the lower quo­

tations in the market for live hogs. The butter market is 
steady, while eggs are inclined to be firmer. Poultry is strong.

Hams and Bacon
Selling [jower

Term to. ---------
PROVISIONS.—Easier prices are a aw 

ruling on hams and bacon. All smoked 
meats have been marked d jwn, in keep­
ing with the general downward trend 
in pork products. Backs of hams, skin- 
red, rib, are quoted at from 51 to 52 
cents per pound, and the boneless at 
from 54 to 55 cents. Ordinary break­
fast bacon is selling at from 40 to 45 
cents per pound, and the fancy bacon 
at from 48 to 52 cents. There is a good 
demand for all smoked meats, and also 
for dry salt meats.

Medium ................................................. 0 48 9 44
Lctige, per lb................................ 0 26 0 40
Hecvy ................................................... 0 80 0 33

Backs—
Skinned, rib, lb......................... 0 61 0 62
Boneless, per lb......................... 0 64 0 66

Bacon—
Breakfast, ordinary, per lb.... O 40 0 45
Breakfast, fancy, per lb.......... 0 48 0 62
Roll, per lb.................................. 0 3*5 0 3$
Wiltshire (smoked sides), lb... 0 88 0 89

Dry Salt Meats—
Long, clear bacon, av. 59-70 the. 0 39 0 31

Do . av. 70-99 lb<....................................... 0 82
Clear BelHee. 16-30 lb............ 9 39 0 31
Snusages in brine, keg, 36 lbs.................. 7 35
Fat backs. 16-20 I be.............. 0 33 0 34
Out of pickle, prices range about 2c per pound 

below corresponding cuts above.
Barrel Pork—

Mess pork. 200 lbs..................................... 62 00
Short cut backs, bbl. 200 lba............... 64 00
Pickled rolls, bbl.. 200 lbs. -

Heavy.......................................................... 68 00
Lightweight .............................................. 62 00

Above prices subject to daily fluctuations of the

Easier Quotations
On Fresh Meats

FRESH MEATS—The tendency in 
fresh meats is generally easier. The

prevailing prices for live hogs are rul­
ing around $16.75 on the f.o.b. basis, 
and dressed hogs, 70-100 pounds, are 
quoted to the trade at $28. Fresh “cuts" 
of pork are about steady with a week 
ago. Hind quarters of beef range from 
16 to 26 cents per pound, and front 
quarters at from 10 to 15 cents. Calves 
are selling at from 20 to 28 cents per 
pound, and yearling lambs at from 16 
to 18 cents. Spring lamb is from 17 
to 22 cents per pound.

FRESH MEATS
Hogs—

D re seed. 70-100 lbc.. per cwt.................. $28 OO
Live on cars, per cwt.............................. 17 25
Live, fed and watered, per cwt.............. 17 75
Libe, f.o.b., per cwt................................... 16 75

Freeh Pork—
Ij€gs of pork, up to 18 lbs......... 0 35 0 38
Loins of pork, H>.............................. 0 39 0 40
Tenderloins, H>.................................... 0 47 0 48
Spare ribe, lb........................................................ 0 14
Picnics, lb............................................................... 0 26
New York shoulders, lb................ 0 82 0 34
Montreal shoulders, lb................................... 0 30
Bœton butta, lb........................................\.. 9 82

Freeh Beef—from Steers and Heifers—
Hind quarters, H>.............................. 0 16 0 26
Front quarters, lb............................ 0 10 0 16
Riba, lb.......................................   0 15 0 27
Chucks, lb............................................. 0 14 0 18
Loins, whole, lb................................. 0 25 0 32
Hire, lb .............................................. 0 16 0 22
Cow beef quotations about 2c per H>. below 

above quotation».
Calvee. Ib................................................ 0 90 9 28
Lambs, whole, ib.............................. 0 16 0 18
Spring lamb ..................................... 0 17 0 22
Sheep, whole, lb................................. 0 10 0 16
Above prices subject to daily fluct-ja» ons of tbs 

market.

Moderate Demand
For Cooked Meats

Terse te. ---------
COOKED MEATS—There is a mod­

erate demand for cooked meats, and 
pi ices are unchanged as compared with 
a week ago. Boiled hams are selling 
at from 58 to 60 cents per pound, and 
roast hams at from 61 t) 63 cents.
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Other lines of cooked meats are steady.
Boiled heme, lb.............................. 0 M 0 66
Heme, meet, without droning, •>. 0 61 0 to
Shoulders, roast, without dress­

ing. per tt>......................................... 0 61 0 68
Head Cheese. 6s, lb............................... 0 13 0 14
Meat Loaf with Macaroni and

Cheese, lb. .......................... :.......... 0 24 0 27
Choice jellied oat tongue. Lb............. 0 63 0 66
Fork and Tongue, H>....................................... 0 86

Above prices subject to daily fluctuations of 
the market.

Butter Market
Steady and Firm

Toronto. ---------
BUTTER.—The market for butter is 

steady. Prices are unchanged from last 
week. The business in butter is largely 
for domestic account, as there is being 
very little exported. Last week’s ex­
ports did not total over 3,000 packages. 
Dairy prints are selling to the trade at 
51 cents.

Creamery prints (fresh made) 0 56 0 58
Creamery solids (fresh made) 0 55 0 56
Dairy pria., fresh separator, lb. 0 47 0 48
Dairy prints. No. 1. lb............................ • 46

Cheese Has
Active Inquiry

Toronto. ---------
CHEESE.—There is no change in the 

market for cheese. Prices to the trade 
are steady, and there is an active de­
mand for domestic account. I^rge 
cheese are quoted at 28 cents, and Stil­
tons at 31 cents.
Chwe— 

I«ante
Stilton .............................................., ....
Twins le lb. higher than large cheese, 

lfee higher than large eheeee.

0 26 
0 51 

Triplets

Storage Eggs Now
Being Drawn On

Toron ta. ---------
EGGS.—Storage eggs are now being 

drawn upon to supply the demand. Sup­
plies of new laids coming forward are 
very light. They are selling to the trade 
at from 62 to 65 cents in cartons. The 
number one storage eggs are selling at 
from 58 to 61 cents.
Eggs—

No. 1 storage, doz............................ 0 66 0 61
Special new laid*, in cartons, dx. 0 62 0 65
Prices shown are subject to daily fluctuations of 

the market.

Lard Quotations
Are Easier

1 * RD.—The quotation on lard, tierce 
be sis, is again easier at fr jm 32 to 

cnnt* per pound to the trade. There 
is an active inquiry for the same.
Lard, tierces. 400 Ibe., lb................. • M 0 S2V4

In 60-lb. tubs. Mic higher than tierces, pails 
higher than tierces, and 1-lb. prints, 2c higher 
than tierce*.

Brisk Demand
For All Fish

Taranto. —
FISH.—Blue Point oysters are now 

being quoted by the dealers, the 800*8 
heilinfi at $14.50, and the 1000’s at $13. 
There is a good demand f jt all kinds 
of fish, and prices are steady with last 
week. Both fresh and sea fish are sell­
ing freely.

FRESH SEA FISH
Cod Steak, lb..................  $0 IS

Do., market, lb............................... 0 09 0 10
Haddock, heads off, lb.................................. 0 11

Do., heads on, lb......................................... o 10
Halibut, chicken .............................. 0 21 0 22

Do., medium ................................. 0 22 0 28
Flounders, lb......................................... 0 07 0 10
Salmon ............................................................... o 30
Fresh B. C. Salmon ........................ 0 27 0 28
Oysters, No. 1 can.................................. 3 40 3 65

Do., No. 3 can.............................. 9 50 9 80
Do., No. 5 can ........................................... 16 00

Blue Point oysters, 800s ............................ 14 60
Do., 1000s .................................................... 13 00

FROZEN SEA FISH
Salmon.................................................  0 24
Herring .................................................. 0 09 0 10
Mackerel ............................................................. 0 11
Flounders ........................................................... 0 11

FRESH LAKE FISH
Lake herring, round lb................................... 0 10

Do., dressed, lb............................... 0 11 0 12
Trout, 1>.................................................. 0 16 0 16
Whiteflsh, tib........................................... 0 13 0 14
Mullets, lb........................................................... 0 05
Fresh pickerel ............................................... 0 20
Ciscoes ............................................................... 0 16
Pike ......................................................... 0 09 0 10
Freeh mackerel ................................ 0 16 0 20

Shortening Now
Down to 27^2 Cents

Tarent». ___ —
SHORTENING.—-Shortening is also 

very much easier, and is now quoted

down to 27^4 and 28 cents per pound, 
tierce basis.
SHORTENING—

Tierces, 400 Ibe., lb........................ 0 27>/i 0 28

Poultry Receipts
Fairly Heavy

Toronto ---------
POULTRY.—Receipts of poultry are 

fairly heavy just now. There is a good 
demand for all available, however, and 
prices of the same are steady and strong. 
Dealers are paying from 23 to 28 cents 
per pound for spring chickens at To­
ronto. They are selling to the trade at 
from 32 to 35' cents.

Prices 'paid by commission men at Toronto:
Live Dressed

Turkeys, old, lb....................... -SO 25 ___ -SO 30
Do., young, lb................... - 0 30 ___ - 0 35

Rooeters, lb.................................. - 0 18 . ...- 0 20
Fowl, over 6 lbs.....................-_ 0 25- 0 28
Fowl, under 3%-5 lbs..............- . .. . 0 20- 0 25
Spring chickens, live . . . .- 0 20 0 23- 0 28

Prices quoted to retail trade:—
Dressed

Hens, heavy ....................................... $0 32 SO 35
Do., light .................................................... 0 33

Chickens, spring ............................ 0 32 0 35
Ducklings ........................ .................................. 0 35
Turkeys ................................................. 0 40 0 40

BRITISH COLUMBIA MARKETS
Fresh Meats

Are Steady
Vancouver. ---------

FRESH MEATS.—There is no change 
in the quotations on fresh meats this 
week. Prices are steady at the easier 
figures.
FRESH MEATS -

Beef, No. 1 steers, lb........... ___ 0 18 0 19 
0 16 
0 27 
0 29

. . . . 0 26
___ 0 22

Pork, block hogs, H>............. .... o 0 90

Easier Prices
Now on Bacon

Vancouver. ---------
SMOKED MEATS. — Easier prices 

prevail on bacon and smoked backs this 
week. Hams are unchanged, but cook­
ed ham is now selling at 62 cents. 
SMOKED MEATS—

Bacon. No. 1. met!.. lb............. 0 64
Bacon, No. 1. heavy. lb............. . 0 51 0 53
Smoked backs, lb. . . 0 48
Hama. No. 1, lb.......... 0 50
Ayrshire rolls. Hi. . . 0 50
Cooked rolled ehouMers, lb. .. 0 48
Ham», cooked ........... 0 60

Eggs Again
Show Advances

Vancouver. ---------
EGGS.—The egg market here con­

tinued the advance. Fresh eggs are now 
quoted at 80 cents, and case lots at 60
cents.
EGGS—

B.C., fresh, car lots ................... 0 70 0 80
Albert»», case lot» ................................... 0 60
Cooking, caae lot» ..................... 0 45 0 52

Lard is Quoted 
v Down a Cent

LARD.—Lard is quoted a cent per 
pound lower this week. On the tierce 
basis it is selling at 32 cents per pound. 
LARD -

Compound, tierce basis, lb.................... 0 SI
Pure, tierce basis, lb................................ 0 3SH

Sockeye Salmon
$1 Case Higher

Vancouver, ----------
FISH.—Sockeye salmon is now quoted 

$1 per case higher than opening prices. 
Steel head salmon is quoted at 10c per 
pound. Crab chicken, summer herring 
and fresh chum salmon are ruling at 5 
and 5^4 cents per pound. There is no 
cod on the market.
FISH—

Salmon—
Freeh Cohoe ............................................ 0 15
Freeh Spring ......................................... 0 17
Freeh Steel Head ................................. 0 10
Freeh Chum ........................................... 0 06*6
Fresh Humpback .................................. 0 05

Chidken Halibut ........................................ 0 14
Chicken Halibut, medium ................. 9 16
Block and heavy Cod.............................. 0 10
Freeh Smelts ................................................ 0 11
Frozen Smelt» ........................................... 0 10
Shrimps V...................................................... 0 16

SMOKED FISH—
Imperial Bloaters .......................... 0 07(4 0 08
Kippers ............................................. 0 09 0 10
Kippered Salmon ....................................... 0 22
Smoked Pink Spring .............................. 0 20
Haddiea, Weetem ....................................... 0 10

Do.. Eastern .............................. 0 16 0 16
Freeh Pilchard» ............................ 0 05 0 06
Freeh crop, large, do*.............................. 1 40

Do.. Yneitum ........................................... 0 95
Sole* ................................................. 0 06 0 07

Cheese Market
Steady and Strong

CHEESE.—The market for cheese is 
steady and very strong. No change in
quotations is reported.
CHEESE—

B.C. Chew. D>. ......................................... 0 30t,
Finest Ontario eoikte, tb.......................... 0 *11,
Finest Ontario, twins, lb......................... O
Stlltona. lb....................................................... 0 36

Butter Quotations
Are Unchanged

Vaeeeever. ---------
BUTTER.—Quotations on butter are 

unchanged. The market for both butter 
and margarine is steady and strong.
BUTTER AND MARGARINE —

Government grade ........................ 0 &6 0 SO
Margarine .................................................... 0 34

Continued on Page 48
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A Trade Mark 
of established 
merit

r
3Ê

More and more the housewife is insisting on recognized brands when 
buying. For generations she bought haphazard—NOW she not only 
asks for certain goods by name, but demand» the particular brands 
which experience has proved represent the fullest value.

Swift’s Premium
Hams and Bacon
became famous for the exclusive qualities they possess—their name and 
trade mark have become established. Every day thousands of house­
wives insist on getting “Swift’s Premium” when ordering Ham and 
Bacon. Dealers stocking “Swift’s Premium” reap the benefits of quick 
sales, steady repeats, and all-round satisfaction.

Our Advertising is a strong factor in keeping this Brand before the 
housewife.

Order from Our Salesman or Direct

Swift Canadian Co., Limited
Toronto Winnipeg Edmonton

Canadian Food Board License Nos. 13-170-171-172
Vacs
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Consider
Before 

You Buy

YOUR income depends chiefly on your good judgment in buying— 
and good judgment in buying is purely the result of careful con­
sideration.

Before handling any line of food products convince yourself on these 
points first: Will the goods sell? Is there a steady demand for them? 
How are the manufacturers prepared to assist in making more sales for 
me? Are the products of such a high standard that repeat orders will 
follow? Is the public well informed as to the good qualities of the 
products?

When asked of Canadian Packing Company’s products these questions 
can readily be answered with—Yes. The reputation of this old estab­
lished firm proves the perfection qualities of its brand and the enormous 
volume of sales shows the created public demand.

In order that all may be persistently reminded about the benefit of Snow­
flake Brand Shortening, Rose Brand Ham and Bacon, etc., an extensive 
campaign of advertising is being carried on in the large daily news­
papers and in magazines throughout Canada. Truthful, convincing 
advertisements are used everywhere to help our dealers make more sales 
and consequently more profits.

Don’t be afraid to handle Canadian Packing Comnanv’s products—they 
sell readily, repeat orders follow, and the manufacturers are persist­
ently creating a greater demand for them by extensive advertising.

Stock Snowflake Brand Shortening. Rose Brand Ham, Rose Brand 
Bacon, etc., and be prepared for a big Xmas trade.

Canadian Packing Co., Limited
Successors to

Matthews-Blackwell Limited
Plants at Branch Houses

Toronto, Montreal. Winnipeg, Fort William,
Hull, Peter boro, Brantford Ottawa, Sydney, Halifax

.süûsrrooüü
Yu- W *
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It’s Profitable Because—

100%
PURE

îTWi

'in iffini

(gsérave's
■ PURE S

MALT VINEGAR
Better to sell this branded, bottled 
vinegar than the bulk article. No 
waste—no loss — no deterioration.
Easily handled—makes fine display.
Quality guaranteed.

RETAILS
15c and 25c

WELL ADVERT SED
Write us or ask your jobber for trade prices.

mu PEEK.
IScents

Something New in Appetizers

Fast Seller with 
Big Profits

Vol-Peek is the most rapid seller you 
can place on your counter. It sells 
on sight Our bright colored display 
stand will make many sales for you. 
Vol-Peek mends kitchen utensils at 
Vt cent per mend. Pots, pans, tin­
ware, graniteware, copper, aluminum, 
etc. Easily applied, sanitary and 
guaranteed satisfactory.
Sold and advertised all over Canada. 
Write to-day for a display stand of 
24 packages, $2.26. 60% profit for
you.

Or4«r through yeer jobber or direct to__

N. NAGLE & CO.
(Owning end operating Vol-Peek Mfg. Co )

"OX mi. MONTREAL. CANADA

/
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A REAL APPETISER^
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Mode in conjunc­
tion with our 
ruou Blue Bool 
Products end

CWj finest In­
gredients.

Pine f • r Pish 
and nil kinds e# 
grilled mente, and 
gives s delicious 
piquancy te salad 
d rasai ngs. M s y -
en nuise Heure.
etc.

Murom u will cap­
tivais year meet 
partira 1er easte­
rner. Try a little 
display.

E.W. Jeff rest

“rsa ■ I * 1st I

WuRomSe, Cunudu

W. C. Patrick A Ce.. 
Limited

Toronto and Winnipeg 
Selim, Afoats he 

ear She Soul

The Megan tic Broom Mfg. Co., Ltd.
Ndnsfectartri of Brooms and Ctothms Uns

Lake Megantic, Que.

Our clothes pins are made 
and designed to stay on 
the line. And they do. 
Dealers know that by the 
way housewives are ask­
ing for them. Made of 
the best wood, that in­
sures against splitting. 
Splendid profits and cus­
tomers’ satisfaction as­
sured to the dealer selling 
them. Write our nearest 
agent

AGENTS : Bat via A Grenier, 
(fcsbac. Defers»# Prere, Meat- 
raaL J. Heater White, SL 
John. N.B. H. D. Marshall. 
Ottawa. Harry Heme Ce, To- 
rente, TeeUneee * O’Brien.

Ï55S, aesri K£ Kær.s—’ "• —
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Hams
Hams are very much lower 
in price—giving you an op­
portunity to offer your cus­
tomers something real good 
toward lower cost of living. 
Get our prices. Fresh, pick- 
led, smoked, cooked.

F. W. FEARMAN CO.
LIMITED

HAMILTON

giBliWilililiHiaililtlililiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimmiaauiiiimimBMBMMa mwwwMMMMMMwwiiia îiij^g

Better equipment will 
bring you better business 
in 1919
Prepare now for a more profitable turnover during 
the year. Proper equipment will be a mighty strong 
means of consolidating the trade of the past, while 

creating and retaining a big­
ger and better 1919 business. 
The “Canadian Cheese Cut­
ter" will guarantee you a big 
increase in profits on your 
cheese sales. It eliminates 
wastage through scraps, etc., 
and cuts with an accuracy 

and rapidity 
which will as­
sure your cus­
tomer satisfac- 
tor y service. 
Order a “Can­
adian” to-day 

and r e a p 
your share 
of pros­
perity. Only 
$18.00.

The CANADIAN Open

The Computing Cheese Cutter Co.
WINDSOR, ONT.

SALT PLANT, WINDSOR. ONTARIO

is made in the most modem 
plant in America; it is ALL 
SALT—pure, clean salt—that 
your customers know and use.

THE CANADIAN SALT CO., LIMITED
WINDSOR, ONT.

GROCERS
ORDER YOUR STOCK OFf!

Champagne
A'3V./JJ

. y 1
de Pomme

NOW
It makes a delicious 
drink. Put up in pint 
bottles or splits. Recom­
mend it to your custom­
ers. Pays a good profit. 
Easy to sell.

Order frein your wholesaler or

kl-i au Cie Canadien Importation
no ST. CATHERINE ST. E.

Montreal

We want Agents in Every 
Cit; and Town.
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U's easy to prepare a nourishing, 
strengthening, wholesome 

lunch for boy or girl 
or man or woman 

with

A
BETTER 

PRODUCT 
BETTER 
ADVER­

TISED
People evcry- 
where are 
keen f or 
Fow let’s
“ Waiitimnv” 
Peanut Put­
ter. Its “Iiet- 
tvl'iiess" ha-. 
plaeed it at 
the head of 
the line and 
wt "re 1 aeking 
it — creating 
and fostering 
a still wider 
d e in a n d— 
through con­
sumer C.O - 
o p e r a t ion 
w i t h t li e 
‘‘Wantmore 
dealer.
We want you 
to share in 
this profit­
able demand. 
Try “Want- 
more’" next 
time—a small 
stock toliegin 
with Shew it 
in your dis­
plays a n <1 
m a r k how 
easily it will 
sell and rc- 
]>eat.

If you wish to advertise “Wantmore ” 
locally ask us to supply you with 

suitable cuts.

WANTMORE 
PEANUT BUTTER

The Finest Spread 
There is for Bread

R. L. FOWLER CO., LIMITED

PEANUT BUTTER

Here you have the old time Peanut 
Butter vastly improved. Every 
can contains quantity, quality 

and economy. You'll like 
•'Wantmore" better 

every time you 
use it.

lour Uraler has it and als* 
“ll'antmcre” Salted 

Peanuts.

R. L. FOWLER COMPANY LIMITED
CALGARY SASKATOON REGINA

No 1

CALGARY SASKATOON REGINA

iiiiiiiiiiiiiiiiiLiiimiiiiiiiiiiiiiiiiiiiiiiiiiiii'iiiiiiiiiimimiiiii.ium

Supply
All
Colors

Make More Sales
Carry the Complete Line

Sunset
SoapDyes
Twenty-two standard colors, in­
cluding Black, Navy Blue and other 
dark colors. Sunset colors are fast 
and only one simple operation is 
necessary to clean thoroughly and 
dye all fabrics.

Sunset is a Real Dye, honestly and 
extensively advertised, and sure to 
please your best trade : all colors 
can be supplied immediately. The 
spring and summer demand will be 
heavy—due to the high cost of 
clothing of every sort. Be pre­
pared—order a gross packed in an 
attractive counter display and let 
it make sales for you. Sunset sell­
ing at 15c pays you more profit 
than any other dye.

North American Dye 
Corporation

Nm CmpmnU Ssm< V SUNSET SOAP DYE CO.
Mount Vernon, N.Y. Toronto, Canada

Smiau Rmprc tmntativ* » for U.S. and Canada

Harold F. Ritchie & Company, Ltd.
NEW YORK TORONTO
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Stands Alone
Strikingly advertised H.P. Saùce is known 
throughout the world as the most appetis­
ing sauce. »
Wherever sold it attracts a ready custom 
and gives impetus to trade.

to /
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We would like every grocer in Canada who reads our advertising to try CHOCOLATTA 
for himself. We feel sure that the purity and general excellence of CHOCOLATTA, 
combi nd with its great ease of preparation, would so impress itself upon you that you 
would not only be sure to carry CHOCOLATTA in stock regularly, but that you would 
also recommend it to your customers from your own personal knowledge of its good 
ciuah'ties.

Write to us for full particulars.

THE NUTRIENT FOOD COMPANY LIMITED
1266 QUEEN STREET WEST

TORONTO

SEASON 1919
Many of the restrictions upon the exportation of our productions during the 
war have now been removed, and others are about to be rescinded.
We hope shortly to again be able to ship to our Canadian friends our
“Old English Xmas Pudding,” packed in tins and basins. 

Silver Medal. Cream Stilton Cheese.
Particulars and enquiries from Hamblin Brereton, 256 Lemoine St., Winnipeg ; Chapman, Montreal

TUXFORD & NEPHEWS, MELTON MOWBRAY, ENGLAND

COUNTER CHECK
McCASKEY
BOOKS

McCaskey Systems,
235 to 245 Carlaw Avenue

System and 
Fire Protection 
combined—
Monthly Payment 
Plan—
Made to Accommo­
date Any Number 
Accounts—

Limited
Toronto* Canada Metal Cabinet Safe Register System
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Up-to-date labor-saving machinery will 
take the drudgery out of keeping store records

A man should never do the work which a ma­
chine can do quicker, better, cheaper and easier.

Let a National Cash Register and Credit File do your work—
Put these two labor-saving devices in your store.
They will help you to do business in business hours.

Your time and money are the very lifeblood of your business—
Protect them with a National Cash Register and 
N. C. R. Credit File. There is no need of risking 
business failure when safety is so easy and certain.

Labor-saving machinery offers you a great opportunity—
Thousands of your fellow merchants in Canada can 
tell you that a National Cash Register and N. C. R.
Credit File put them on the road to greater profit 
and less work. You have the same opportunity!

The National Cash Register Company of Canada, Limited

BRANCH OFFICES :

Calgary..................................................714 Second Street W. Quebec.. .
Edmonton............................................... 5 McLeod Bldg. Regina...

Halifax..............................................63 Granville St. Saskatoon
Hamilton........... .•.................14 Main Street East St. John..

London.................................350 Dundas Street Toronto...
Montreal. .. .122 St. Catherine Street W. Vancouver

Ottawa..........................306 Bank Street Winnipeg.
FACTORY : TORONTO. ONTARIO

...................................... 133 St. Paul Street

...............................1820 Cornwall Street
.......................... 265 Third Avenue S.
.................50 St. Germain Street
................. 40 Adelaide Street
........... 524 Pender St. W.
213 McDermot Avenue
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For Gasoline, Kerosene 
and Other OilsThousands of Footsteps

You Might Have Saved
Yesterday, today and tomorrow you and your clerks have 

countless customers for oil and gasoline. It means thou­
sands of steps to and from the isolated oil room in the rear 
of your store. It means hundreds of petty operations and 
hours of wasted movements

Contrast this method of oil handling with a

Oil and Gasoline System
a system with an underground or basement tank holding 
ample storage—clean, safe and efficient. A system with a 
pump installed at the most convenient place.

A system that Is self-measuring, self-computing, doing away 
with measures, tins and needless figuring. A system that Insures 
safety, neatness, service and Increased profits.

Learn more about it todau.

S. F. Bowser Co., Ltd. TORONTO,aont!
Seles Offices In ell Centers Representatives Everywhere

In Whim Mit

1ÜEE1
Mimi

66% Profit ?„nvJ,ïïer„,
li/m:

346 Ellicott St

Grasp this opportunity ! Think of the thou­
sands and thousands of Liquid Veneer users 
who will purchase the new, phenomenal

MOP *
MADE IN CANADA

All you have to do is display it. And our 
special introductory offer makes it a splen­
did, profit-paying article to feature. 66% 
Profit on your investment ! - 
And remember, every mop fou sell means 
greatly increased sales on Liquid Veneer. 
Write for information.

BUFFALO SPECIALTY CO.
Buffalo, N.Y. Bridgeburg, Ontario
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THINKING OF 
MINCE MEAT

?
•

Soon your jobber’s salesman will be in to 
sell you mince meat! -If you have handled 
Bowes Mince Meat before you will unhesi­
tatingly select it again this season as your 
leading line. But, if you have never sold 
this well-known brand before, we would 
urge you to give it a trial. You will be sur­
prised how much profit there is for you and 
satisfaction for your customers in this good 
product.

ORDER YOUR REQUIREMENTS 
FROM YOUR JOBBER.

A Tip to the Dealers

Shirrifpi

Here is a marmalade to put on your regular buying list. Its 
fresh, wholesome, appetizing flavour has made it so popular that 
it is in constant demand.

y Only Seville oranges and pure cane sugar are used in the 
manufacture of

§himffs (True Seville)
Orange

Marmalade
but it is the result of many years’ experi- right qualities which have made Shirriff’s 
ence in epecializing upon the making of a favorite with nearly all good housewives, 
marmalade. That accounts for just the

Write for e core to-day and watch it go.

Imperial Extract Company, Toronto
Agents tor Canada ; Harold F. Ritchie St Co. Toronto and Montreal
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PRICES ADVANCING
The man who sits waiting for prices to decline will not get his reward for waiting for 

some time to come.
Higher wages and shorter hours are absolutely bound to send prices higher and higher, 

and it is only common-sense to conclude, that the shorter hours and higher wages increase the 
cost of production, and it is the consumer that will have to pay this increased cost.

Now, to-day, we still offer to make and pack for any grocer in any part of Canada, a high- 
grade Baking Powder in 1-lb. tin cans with a beautiful lithographed label with the dealer’s 
special brand, his name and address, and any other advertising matter he may desire, at a
Special Price of $25.00 per gross, F.O.B. Toronto.

We guarantee to give you a quality that will produce 100% satisfaction, and the housewife 
will be unconditionally satisfied with the product we will pack for you.

At this special price many merchants are ordering 3 and some 5 gross lots, as they know 
quite well they will pay about $30.00 per gross before many weeks’ time.

To-day, at $25.00 per gross, we will accept orders for any quantity from 1 gross up. We 
have big contracts going through at present and will require ten days’ time on all orders.

We have 30 designs in labels for you to choose from. If you would like to test a sample of our product 
we will mail same to you immediately, along with labels that we consider will appeal to you. Kindly attach 
this announcement to your inquiry, and address your inquiries or orders to.

THE HARRY HORNE CO., LIMITED
(PROPRIETORS OF INTEGRITY MILLS)

1297-1299_Queen St. West TORONTO

White Swan Wheat Flakes
Nutritious Appetizing

Every lover of a wholesome breakfast food will 
become a “friendly” customer after you have sold 
her White Swan Wheat Flakes. Made, as they are, 
from the very finest wheat, and in a way that brings 
out all its flavor and nutriment, they cannot help 
but satisfy.
Suggest White Swan Wheat Flakes once and your 
customers will ask for them afterward by preference.

Try an order and prove this statement.

White Swap^ Spices and Cereals, Limited
TORONTO, CANADA

^'HIliiniiHiiimiiiiiii: hi!iI11L-
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KOCOdL®
coming back

Kight (here is the big advantage of selling King 
George's Navy regularly. It's a “repeater”—a 
(’ally “repeater” that keeps the cash register 
ringing merrily and builds up better business.

obacco uo„ L

JAMS
MARMALADES 

- PEELS
John Gray & Co., Ltd., Glasgow

Established over a Century

Cable : Lam her ton, Glasgow.
Codes : A.B.C. 4th and 5th Edition.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agents:

Wm. H. Dunn, Limited. Montreal
Maritime Pltmncm and Wester» Ceimdt

Lind Brokerage Co.. Ltd., Toronto
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Junket
MADE wHk MILK

“What shall I have for 
dessert?” No longer does 
the wise housewife worry 
over the dessert problem.
Long since she has learned 
how Mrs. “Smith” pleased 
her family with such deli­
cious, dainty dishes, made 
from “Junket.” Then she, 
too, joined the ranks of 
ardent “Junket fans.”
The variety of uses for 
Junket tablets is so wid­
ened that they are in con- 
stand demand. Doctors 
prescribe "Junket” for the 
kiddies and the sick room.
Nurses use it as a deli­
cious, nutritious food.

Chr. Hansen’s Canadian Lab
Toronto, Canada

LOGGIE, SONS and COMPANY 
SELLING AGENTS FOR CANADA 

32 FRONT STREET WEST - - TORONTO

The Dessert 
“ Supreme”
“Junket” offers you a 
good margin of profit— 
Its big demand makes it 
a quick seller. Exten­
sive advertising in Can­
ada’s leading magazines 
and journals creates a 
steady call for Junket.

Sold in 10-Tablet 
packages that re­
tail at 12c with a 
good profit.

All Canadian Milk Products
In the heart of one of Canada’s fin­
est dairying districts is the home of 
the Malcolm Milk Products. The 
All-Canadian Condensed Milk Com­
pany selling to the Canadian people. 
Only pure, rich milk, from selected 
sleek, healthy cattle, goes into Mal- B

colm’s products. Herds of high- 
grade milk-producing cattle, pas­
tured in sunshiny, dewy-covered 
fields furnish the creamy milk. Ex­
perts analyze it, scientifically pro­
cess it, and securely seal it in the 
familiar Malcolm milk containers.

Saxrtor Qesllty
alrscttve

Display your
Earn a greater margin of pro6t 
by selling Malcolm’s All-Can­
adian Milk Products.
We guarantee the quality of 
these brands to be unexcelled

Malcolm Stock
and rarely equalled, barring 
none. Housewives are rapidly 
learning of Malcolm’s quality, 
stock them, sell them.
Keep Canadian money in Can­
ada.

THE

MALCOLM CONDENSING CO., Ltd
St. George, Ontario

Excellent keeping 
qualities, and a 

creamy layer.

All-Canadian Condensed Milk Company
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Meal Time 
is
KLIM
Time

At practically every meal in every home 
some milk-containing food is served. It 
may be scrambled eggs at breakfast, or tea 
biscuits at luncheon, or creamed potatoes 
at dinner, or one of a dozen other foods. 
Whatever it is, if it requires milk in the 
making it can be made economically if 
Klim—powdered separated milk, is used.

Sell Klim as an every-meal economy. 
Your customers will soon get the Klim 
habit.

Canadian Milk Products 
Limited
Toronto

Winnipeg Montreal St. John

’er.'iyr
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NERVINE POWDERS

Why suffer the tortures of head­
aches, neuralgia, sleeplessness, etc?

MATH 1 ED’S * ■ HIUN

NERVINE POWDERS
Will absolutely remove Baby while cutting teeth 
the pain and suffering. with perfect safety. 
Not one conatitutent of Grocers throughout the 
these pewders can hurt country are making big 
the frailest constitution. profits.
Yeu may give them to Are you one of them?

J. L. Mathieu Co.
Proprietors

SHERBROOKE QUEBEC

Trade Mark

KB*

CANADA%BRAND

É&TTÔV

Canada
Beaver
Brand

Service that satisfies is 
embodied in every broom 
we make.

They’re reputation for 
lasting qualities makes 
them popular sellers.

Brooms Canada Beaver Brand 
Brooms, Whisks, Brushes 
and Toy Brooms should be 
displayed in your store.

Try them.

The
Canada Broom & Brush Co., Limited

RIDGETOWN, ONT.
Salts Manager

M. Webber - London

Y&S
STICK LICORICES

in 10c Cartons

Everything in Licorice for all 
4 ii Industries using ^

LICORICE
in any form.

ktmdm in Canada by

National Licorice Company
MONTREAL

0
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PATENTED

Sherer-Gillett Co., limited
Patentees and Manufacturers of the 

Sherer Sanitary Grocery Display Counter
GUELPH ONTARIO

Packaging and the H. C. of L.
The Housewife who buys all 
package goods really breaks her 
own back.
The Housewife who buys same 
goods “by-the-pound” lightens 
her H. C. of L.—tremendously. 
Tell her so, Mr. Grocer! It's the 
truth! It will pay you to do it! 
But to sell the Housewife more 
Food without the package frills 
—she must know—she must see 
—that the bulk goods you sell 
her are clean.
And you can’t sell her bulk 
goods that are sanitary and 
clean without the Sherer Food 
Container — a counter that 
keeps clean all bulk goods it 
contains.

The Sherer is good for the 
Housewife. The Sherer is good 
for you too, Mr. Grocer, just 
because it is good for the House­
wife. The Sherer is good for 
you again—because it’s conven­
ient. It takes fewer steps— 
fewer motions to handle the 31 
different articles it contains; 
the 31 are almost within your 
reach as you stand at its centre.
The Sherer easily pays for it­
self. And it silently stamps you 
as an enemy of the high cost of 
living—a friend of the House­
wife—a sanitary, clean, up-to- 
date Grocer!
So write for our Catalog 57. Do 
it to-day. It will pay!

Are You Interested?
CANADIAN GROCER reaches 

the retailer, the wholesaler, 
the manufacturer, the clerk 
and the traveller, just the men 
to whom you wish to sell or 
from whom you would buy. 

RATES;
(payable in advance)

( 2c per word, first insertion, 
lc per word, subsequent inser­

tions.
Cc extra per insertion when re­

plies are to be addressed e/o 
Canadian Grocer.

No Other Paper Reaches 
All These Men.

In Selling a Business?
In Buying a Business?
In Engaging a Clerk?
In Securing a Position ?
In Securing a Partner?
In Disposing of Second-hand 

Fixtures?
Then you should use.
Canadian Grocer’s Classified Ad. 

Columns.
It should find for you among 

the progressive Grocers of Can­
ada at least one individual who 
is on the lookout for just such a 
proposition that you have to 
offer.

Canadian Grocer
143-153 University Ave., Toronto

Getting Results
A large firm in a Wentore 

Canada city recently advertised 
in CANADIAN GROCER Want 
Ad. Page for a man to fill a re­
sponsible position result SI re­
plies. This indicates that the 
want ad. page is followed aloeo 
ly. The man YOU want *c 
reach is reading this page.

When in Doubt Try the “Want Ad * Page
Every week this page ia being used to splendid advantage by others. If you have some­
thing to sell, or you want to buy a business, fixtures or equipment—or maybe you want * 
clerk, a traveller—try it out.

Two cents per word first insertion, and one cent per word 
for each subsequent insertion, and five cents extra per 
insertion for Box No. Payable in advance.

ADDRESS

CANADIAN GROCER 143-153 UNIVERSITY AVE.. TORONTO
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-I'M

OCEAN BLUE
In Squares and Bags

EVERY woman takes a pride in 
having spotlessly white house­

hold linen. OCEAN BLUE gives 
best results in the easiest way.

Give all your customers the opportunity 
of testing it, and you will soon need to

Order more from your Wholesaler.

HARGREAVES (CANADA) Umited
The Gray Building, 14 * * Wellington St W„ Toronto.

Western Agent»: For Manitoba, Saskatchewan end 
Alberta: W. I» Mask en aie * Co.. Ltd., Winnipeg. 
Regina, Saskatoon, Calgary and Edmonton. Foe 
British Columbia and Yukon : Creadon * Avery. 
Rooms 6 and 1, Jones Bloek. 407 Hastings Street 
West, Va neon rer, B.C.

ÜPI

Owing to the high 
freights prevailing

CONTINUE TO IMPORT
supplies of

SPRATT’S
DOG CAKES 

POULTRY FOODS
CANARY & PARROT MIXTURES 

Etc.,

through SPRATT’S
PATENT (AMERICA) LIMITED 
NEWARK, - NEW JERSEY

SPRATT’S PATENT LIMITED
24-25 Fenchurch St., London, E.C. 3, Eng.

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $8321 

PER INCH PER YEAR

JAMS
DOMINION CANNKBS, LTD. 

Hamilton, Ont.
"Aylmer" Pore Jams and Jelliw. 

Guaranteed Fresh Fratt aad 
Pars Sugar Only.

Serww Va» top Glass Jars. 14 os. 
glas», t des, ease. Perds».
Strawberry .................................. $4 M
Currant. Blseh ............................  4M
Peer .............................................. 8 90
Pen* ............................................ 8 M
Plum .............................................. 8 10
Raspberry, Red ..........................  4M
Aprleot ........................................ 4 M
Cherry .......................................... 4 SO
Gooseberry ..................................  4M

"AYLMER” PURE ORANGE 
MARMALADE

Perdes.
Tumbler». Vaeuum Top, 1

doe. In ease .............................$1 1*
11 os. GlaSs, Serww Top, 1

doe. In ease...........................1 U
14 os. Glass, Serww Top, 1

des. I» ease...........................I U
18 es., (Ease, Tell. Vacuum.

1 doe. in ease ...................... 1 1*
t’s Thk. 1 dos. per ease............ 4M
4'i Tin». U pull» lu a rate.

per pell .................................... «78
I's Tin. I pells In arm ta, per

pell ............................................ • 87
7'a Tin or Wood. 6 pells In

orate .......................................... 1 M
it's Tin or Wood, one paU In

ermte, per h..........................818
PORK AND BEANS 

“DOMINION BRAND"
Individual Pert and Baaae.^ 

Plein. 18e. or with Sa ace.
4 doe. to ease ..................18 84

l's Per* and Banns. Plat.
Plain. 4 doe to ease........ 8 MV*

l's Port and Beano. Flat,
Tom. 8 iso, 8 doe to ease 8 81 

l'i Port and Baa nr. Tell,
Plain. Mpa. to esse........ 8 88

l’s Porte and Beans, Tall.
Tomatl or Chill Sauea. 4
doe to' the ease .............. 8 87V*

lVt'e (IPOs.) Plain, per doe 1 1» 
Tomato Or Chill Bauee ... 1 I7V* 
l’s Port and Beans. Plain.

1 doe ,» the ease............  1 M
l's Portland Beans. Tomato 

or Chili Sense Tall. 1 
doe to sake ......................  1 81V*

I Vi's Tall. Plain, per doe... 1 80
Tomato or Chill Saaee ___1 88
Family, Plain. 81.78 doe : Family, 
Tomato Sauce. 11.88 doe : FamOy. 
Chill Sanaa, 11.88 doe lie above 
8 do*, to til* MM

CATSUPS—In Glees Bottle»
Per doe

V* Pte. Aylmer Quality ........ 11 88
II oe. Aylmer Quality.............. 1 18

Gallon Jage Aylmer Quality 1 8tV*

Pint». Delhi Epicure .............. 1 7#
V* Plate Red Seal.................... 186
Pinte, Red Seal ........................ 1 8#
Ota., Rod Seal .......................... I a
Gallons. Red Seal .................... 8 16

BORDEN MILK CO.. LTD.,
1* SL Paul 8t Went. 

Montreal. Can. 
CONDENSED MM 
Tina», aet, M days.

Eagle Bread, ee*. 46 eaas..» 8# 
Reindeer Brand, ea* 48 eaa». S IS 
Sliver Cow, ee* 48 eaae .... I 88 
Gold Seat Parity, ee* 48 mm 1 M 

o-wer Brand, ea* 48 eaae 8 18 
Challenge Clover Brand, ea*

48 eaae .................................... 7 78

EVAPORATED MM 
It Charles Brand, Betel, ee*

M eane .....................................86 88
Jeeeey Brand. Hat* ea* 14

Cone ............................................ 7 88
Peerless Brand, nail, ea* Si

eane ...........................................  8 IS
SL Charles Brand. Tall, ea*« mm .......................... 6 ee
Jersey Brand. Tall, ea* 48

«•P» ............................................ 8 M
Peerieee Brand. Tall, ea* 88

SL Chart* Brand. Family,
„ « eon» ......................................8 W
Jersey Brand. Family, an*
Peerle* Brand, Family, each

«* .....................• 78
SL Chari* Bread, email, ea*

41 e»a».................................... i ee
Jersey Brand, laaiül." each 48
Peerle* Brand. *»alL'** 48 * **

... .........     1 M
CONDENSED COPTES 

Brand, large, ea*
14 cana .....................................|g gg

Reindeer Bread, email, ee*
«• «u» ...................................... 6 M

■égal Brand, ea* 14 eane.. 8 88
Cocoa. Reindeer Brand. Urge.

ea* 14 eaae.......................... 8 14
Reindeer Brand, «mall, 4S cane 6 M

W. CLARK, UMITED. 
MONTREAL

Compressed Corn Beef—He. 12.60 ;
la, 14.80: 2o. 88.96: «#. $11.78, 

Lunch Ham- la. 18.86: 2a, 113.85. 
Ready Lunch Beef .la. 14.80: U. 

16.86.
English Brawn — %•, 12.86; Is, 

84.86: la, 18.80.
floneleee Pig's Feet H«, 12 86 : le, 

84.86 ; 2s, 88.80.
Ready Lunch Veal Loaf— V*a, 11.86; 

U. 14.45.
Ready Lunch Beef-Ham Loaf—V*a, 

12.46; 1». $4.46.
Ready Lunch Beef Loaf—?*# 11.44: 

1«. 84.48.
Ready Lunch AasL Loaves — V*e. 

*2.60: la. S4.M.
Geneva Saueaee—la. $4.46: la. 18.76 
Ruait Beef- Vis, *2.90: la, $4.60;

2;. 18.96; *e. 1*1.76.
Roast Mutton —le. 16.26; 2a, *11.76; 

equate can», *42.
Boiled Mutton—Is. 88.26 ; 2a, 111.76;

8e 142
Jellied Veal—V*e, *3.38; la, 14.60; 

2a, 19.25.
Cooked Tripe— Is. *2.06; 2a. $4.88. 
Stewed Oa Tail— la. $2.16 ; la, 14 46. 
Stewed Kidney. !.. $4.46: la. *1-48. 
Mince Collope—V*e. *1.06; le. ILK; 

$8.76.
Sauaaw Meet—la. $1*1: ’• *1.04. 
Corn Beef Hash — Mr* 81.90; 1». 

88.20 . 2a. 86.90.
Beef Steak and Onions- Vie. 12.90;

1«. *4.80; 2», *8.90.
Jellied Hock» -2s, 1S.36 ; 6e. *80. 
Irish Stew -la. 12.90; 2a, 16.80. 
Cambridge Sausage -la. 64.46 ; 2a. 

S6.7A
Bonelew Chicken—Ha, 86.96 ; Is. 

*11.46.
Peineh* Turkey — H». *6.95; la, 

8L1.46.
Ox Tongue— Vie. *4.86; la. 811.88; 

lVta. $18.M; la. 811.96; I He. 
144.88 ; 8». 800 *8.

Lun* Tongue—Ha. $4.88; la 
818.48.

Mine» Meat (Tina)—la. $1.48; le, 
16.48: 6c. 815.96.

Mince Meat (bulk)—6a, Me: 18».
He; 28». l*c ; *8a. 28c.

Chat*» Brand Perk aad Beane.
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:fORE USI< 
SHAKE THE

nr
MONSIEUR A. ESCOFFIER, CHEF DE CUISINE, CARL­
TON HOTEL, LONDON, the WORLD’S MOST EMINENT 
FOOD EXPERT, has prepared specially for export to CAN­
ADA, a selection of his most exquisite Chefs-d’oeuvres which 
have made his name supreme in Culinary Art amongst 
Royalty and discriminating epicures.

CANADIANS !
IS THE BEST GOOD ENOUGH FOR YOU?

ESCOFFIER
If so we request you to try

SAUCE DIABLE—For Fish 
DERBY SAUCE—Fish & Meats 
SAUCE MELBA—For Sweets 

For All Viands 
PICKLES & CHUTNEYESCOFFIER 

ESCOFFIER sauce Robert & tomato chutney
We have recently manufactured

THE ESCOFFIER MEAT, GAME & FISH PASTES
in 12 varieties, for which we are experiencing extraordinary

ORDER IMMEDIATELY

ESCOFFIER LIMITED, 6 Ridgmount St., London, Eng.
AJB.C. Code, 5th Edition

t i Jr ,

MADE IN CANADA

K-FAIRBANKroMéÂÂT]un a: L* tk. GOLD Dorr 
TWINS do grawowt.LIMITED MONTREAL•rszv-iv***'-*-

<>
<>

<>
-4
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Nippy Mornings'
usher in the pancacke season and pan­
cakes call for syrup.

Mapleine
makes delicious “mapley” tasting syrup 
and costs but $1.02 a gallon. Customers 
will be glad to learn of this saving'— 
recipe with every bottle. Suggest it 
when selling pancake flour and make two 
sales in one.
It is an irresistible flavoring, too—in 
all sweets and desserts.

Order of your jobber or 
Mason & Hickey, Box 2949, Winnipeg 
F. E. Robson, 25 Front St., Toronto m-4S2

Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A.

“SUPERIOR” BRAND HOPS
rOB FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing Vi, Vt or 1-lb. 
packets.

R. E. BOYD A COMPANY
Ageafe fmr «*• FIMhH ml (Mw

is ere. tumsi et. Montreal

We manufacture all kinds of

Box Shooks
And Can Guarantee Prompt Delivery

Write or Wire for Prices

W.C. Edwards & Co., Limited
Ottawa, Ontario

GEORGIAN BAY 
APPLES

We Incite Correspondence for Fall and Winter 
Supplies.

LEMON BROS.
Owen Sound, Ont

with Tomato Sauce—Ind., SI.OS; 
la, 11.66; Za. $2.$6 ; Sa, $8.60.
With Plain Sauce—Ind.. 96c; la. 
$1.60; 2a, $2.30; 2a. $S.$0.

Chateau Brand Concentrated Soups 
—Celery, $1.66 ; Consomme. $1.45 ; 
Green Peas, $1.46 ; Julienne. 
$L46; Mutton Broth. $1.46; Ox 
Tail, $1.46; Pro. $1.46; Scotch 
Broth. $1.45; Chicken. $1.60: 
Mock Turtle, $1.46; Tomato, 
$1.46; Vermicelli Tomato, $1.46; 
Soupe ami BouilH, 6e. $14.46. 

Clark*, Pork and Beans, Tomato 
Sauce, Blue Label—Ind., 96c ; la, 
$1.10; 1H». $1.46; 2a. $1.90; Ss. 
talk. $2.76; 6a, $S ; 12a, $16.
Plain Sauce. Pink Label—Ind.. 
95c; Is, $1.10; l%e. $1.46; 2e. 
$1.60: Ss (talk), $2.76; 6s. $8; 
12a, $15.

Chili Sauce (red and gold label)— 
Ind., 95c ; la. $1.10; lVi«. $1.46; 
2a. $1.90; 8a, $2.76.

Vegetarian Baked Bean, and To­
mato Sauce—2», $1.90.

SHeed Smoked Beef— Vie. $2 46 ; la. 
$6.46: 4a. $24.

Canadian Boiled Dinner—la, $2.46; 
2a. $4.96.

Army Rations— Beef and Vegetables.
Is, $2.46; 2s. $4.96.

Spaghetti with Tomato Sauce with 
Ohcee—^e, $1.46; le, $1.96; *e, 
$6.66.

Tongue. Ham and Veal Patee—H*. 
$2.25.

Ham and V«1 Pa tee H», $2.65. 
Smoked Vienne Style Sausage—H*.

$2.T5.
Pate De Foie—Ha, 80c: %t. $1.40. 
Plum Pudding-Via. $2.46; la. $4AS. 
Potted Beef Ham—*4», 80c ; Vis, 

$1.46.
Patted Beef—Ha, 80s : Vie, «1.46. 
Potted Tongue—He. 80e ; Vi*. $1.46. 
Potted Gam# (Venkou)—H». SOe ; 

Vie $1 46Potted Vaai—He. SOe: Vie. $1.46. 
Potted Meate (Assorted)-He. »6e : 

Vie. $1-60.
Devilled Beef Ham—H». »0c : Vie.

«1.4$. Beef—Ha. SOe; Vi#. $1.46 
Devilled Tongue — He. SOe; Vie. 
$1.46. Veal—He. SOe: Via. «1.46. 
Devilled Meets (Assorted) — Hi. 

S6e: Ha. $1.66.
In Okas Goode

Fluid Beef Cordial—20 oa. bottles,
.... : 10 os...............

Ox Tongue — lVie, $20.10; ta,
«2406.

Lunch Tongue (in glass)—la, $11.06 
SHeed Smoked Beef (In glaee)—He.

61.80: He. $2.80: le. $6 00.
Mincement (hi glees)—la. $1.06. 
Potted Chicken (In glam) — H*. 

$2 96
Ham (in glass)—He- $2.90.
Tongue (In glaae)—H». 12.90 
Venleon (I nglaaa)—He. 92.90. 
Meets. Assorted (in glaee)—12 90. 
Chicken Breast (In glass) — H».

Tomato Ketchup — «a, 91.96 ; 12».
$2.46; 10a. $$.40.

Chill Sauce-10 os.. $8 66 
Peanut Butter — Ha. $1.46; He. 

$1.06: la, $2.46: (n nelk. Ik. tie; 
12a. 29c; 24a. 29e : 60s. 28c.

B.C. HOPS
dominion Brand, quarters, per

short weight pound ...............  0 80
Dominion Brand, helves, per

short weight pound ............... 0.29
Maple Leaf Brand. H lb. pack­

ages, per full weight pound. 0 40 
Mapk Leaf Brand. H lb. pack­

age#, per full weight pound. O.SO
COLMAN'S OR KEEN*, 

MUSTARD
Per doe. tine

D.S.F.. H-A..................................«2 90
D.S.F.. H-lb................................. I 10
D.S.P.. 1-tb....................................10 40
P.D.. H-A..............................................

Per jar
Durham. 1-lb. far, each ...$0 90
Durham. 4-lb. jar, each ... 226
CANADIAN MILK PRODUCTS. 

LIMITED,
Toronte and Montreal 

KLIM
lotel .............................................. $20 00
louaehold ala# ............................ 0 00
Small ike ................................... $ 7»
Fob. Ontario lobbies points, east 
#f and Ineladlng Pert Wlll'-ue 
Freight allowane# not to earned 
60s per 10# Ibe- la eMter peinte, ee

THE CANADA STARCH CO.. LTD. 
Manufacturers of the 

Edwardsburg Brands Starehes 
I .sundry starehee—

Boxes Ceuta
40 Ibe.. Canada Laundry ... 0.10 
4# ibe., 1-lb. pkg., Canada

White or Acme Gloee.........0.10*4
48 Ibe., No. 1 White or Blue 

Starch, S-A. cartons.... 0.11 
100-lb. kegs. No. 1 white .. O.lOVi 
200-lb. bbk.. No. 1 white .. O.lOVi 
I# Ibe., Edwardsburg Silver 

Gloee. 1-lb. ohroeno pkge. 0.12 
48 lbs.. Silver Okee, in 0-lb.

tin canisters ........................ 0.18 Vi
8$ Ibe. Silver Gloee, In 6-lb.

draw lid boxes.........................O.ltVi
100 Ibe.. kegs. Silver Gloas.

large crystals ........................  O.llVi
40 lbs., Benson's Enamel.

(cold water), per eeee... 8.M 
Celluloid, 46 cartons, ease.. 4.60 

Culinary Stare*
40 lbs.. W. T. Benson A Ce.*e

Celebrated Prepared ............0.11%
4# Ibe. Canada Pure eg

Challenge Corn .......................t.lAH
20-lb. Caseo Hedned Polak

Flour. 1-A. pbga.......................O.UVi
I l#-ib boxes, He higher, sa net, 

aviate Seer)
GELATINS

Cox's Instant Powdered delta-
tine (t-qt. eke), per dee... I 60 

Knox Pkin Sparkling Qekttee 
(makes 4 pink), per dee....# 00 

Knox Acidulated Oektta#
(Leman Flavor ). makes *
pints, per dee. ....................1 10

STROP
THE CANADA STARCH CO- 

LTD.. CROWN BRAND 
CORN STRUT

2-lb. tine. 2 doe. In eeee.... 6.46 
6-lb tins, 1 doe. In eeee.... $.06 
10-lb. tin#. 1 doe. In ease.... Ill 
10-lb. tine. H doe. In eeee. ill 
( Prices In Maritime Provinsse 10e 

per see# higher.)
Barrel#, about 700 Ibe............ «0 0$H
Half bbk.. about lie Ibe... 0 00H
H bbk., about W* Ae.............0 #•%
2-gal. wooden petk, 16 *».. t $$ 
8-gal. wooden pails, $$% Ae. 8 «6 
6-gal. wooden petk. «6 Ibe.. « 11 

LILT WHITE CORN SYRUP 
1-lb. tine. 2 doe. In eeee.... $6 96 
$-lb. tine. 1 doe In eeee.... 46*
l$-lb. tine, H doe In earn . « * 
20-lb. tin». H dee. In eeee.. 0 16 
(*, 10, and 10-lb. tine have wire 

handles.)
MOEOLA COOKING OIL

Per ease
No. 1. 24 tine.......................... 11 0#
No. 1, 11 tine........................ 11 SO
No 8. $ tins. 7H

Ibe. each ............................ 29 *0
No. 6, 2 tins, *7 Vi

lb. each ............................... 80 90
INFANTS* POOD 

M AGO*. EON A GO., LTD. 
Robineoe", Patent Barky Dee

1 lb..........................................................«4 00
H A. ............................................. t ae

Robinson*. Patent Greek
1 lb. ................................................. « Oh
Vi A................................................ 10#

NUGGET POLISHES

Polish. Bleak. Tan. Toney Red
and Dark Browu .................$1 IS

Card Outfits, Bleak and Ike ..41$ 
Mekl On tern. Black emd Tea.. 4 16
Cream.. Bleak and Tea...........  1 9$
White Cleaner ........................... 1 1$

IMPERIAL TOBACCO OO. OK 
CANADA. LIMITED 

EMPIRE BRANCH
Bleak Watch, lie, A. ............. «1 $0
Robe, lie ........................................ 1
Currency, Ik ..............   1

I 94

Forest and Stream, use. sa.
2-lb. cartons ............................. I 44

Foreet and Stream. H«. Vie.
and LA. tins ........................ 1 ««

Foreet end Steam. 1-lb. glam
hwmidors ............................. 1 74

Maeter Workman, 2 Ibe............. 1 11
Master Workman. 4 Ibe............. 1 11
Derby. 9s. 4-lb. boaea ........... I 99
Old Virginia. 11. .................. 1 10

Greet

lie ............................
; H. box*. • Ike.
1 tktek be*» ___

...
l plugs, lie. 4-lb• %
k, «a. Vi cede.. 11
l ee*.. 1 A# . .. .
*t Pouch*, Se, $-lb.

Vi and l-lb. hsaeb
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SALT
Diamond Crystal Salt is easily the premier salt of America, if 
not of the world. The manufacturers of this Salt have perfected 
their product to such an extent that this make is now considered 
the standard, both for table and dairy use. If you have not 
handled it you are certainly missing a good one, for you can 
take any of their lines and we feel perfectly safe in saying 
they are all pre-eminent.
Diamond Crystal Table Salt is incomparable.
Diamond Crystal Dairy Salt will get better results for butter makers than 
any other kind.
Diamond Crystal Cooking Salt will make better bread than any other brand.
This has all been proved by the most rigid tests everywhere.
Shaker Salt - - case 2 doz. - 2.40
Diamond Crystal Table case 3 doz. - 1.65
Bbls. Diamond Crystal 150 - 2s - 7.35
Bbls. Diamond Crystal 75 - 4s - 7.15
Bbls. Diamond Crystal 2s and 4s asstd. 7.30
Bbls. Diamond Crystal asstd. 2s, 4s, 12s 7.25
Bbls. Diamond Crystal 24 - 12s - 7.05
Bbls. D. C. Flake (,or Baker*ind D«ry u«) 280 lb. 4.40

Special Prices for Car Lots from Factory 

SEND US A TRIAL ORDER

H. P. ECKARDT & CO
WHOLESALE OROCERS

CHURCH STREET 1 ESPLANADE TORONTO
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RANÎ

Ask your wholesaler to send 
you a stock of these gloves
The men of your 
town need them.
They are strong, 
serviceable and 
comfortable and 
always give the 
wearer 100 per 
cent, value and 
satisfaction.
There’s a TAP- 
ATCO style and 
weight for every 
purpose. Show an 
assortment in your 
windows.

The American Pad and Textile Company
Chatham Ontario

Sani-Flush
t trade nark REGISTERED )

Closet Bowl Cleaner
If you miss a sale of Sani-Flush, you 

lose a profit. Perhaps the prospective 
buyer will purchase Sani-Flush at 
another store. It is possible that she 
will do without, which means a loss of 
profit for all of us, beside depriving the 
consumer of a wanted commodity.

Every merchant who caters to people 
living in modem homes should have 
Sani-Flush in stock. Do not lose sales 
on this article by neglecting 
to order.

Sani-Flush is a staple in 
millions of homes.

HAROLD F. RITCHIE & CO.
LIMITED

10-12-14 McCaul Street 
TORONTO

Sani-Flush

Old Kentucky (bars), 8».
boxe», 6 Ibe............................... 1 26

WM. H. DUNN, LTD., Montreal 
BABBITTS

Soap Powder, case 1*0 pkgs.. 26 66
Cleanser, case 60 pkga...........  6 10
Cleanser! Koeher), es. 60 pkgs S 10 
Pure Lye, case of * doe........  6 96

JELL-O
Made In Canada

Assorted case, contains 4 dox. *5 40
Lemons, 2 dox............................. 2 70
Orange, 2 doe............................. 2 70
Raspberry, 2 dot........................ 2 70
Strawberry, 2 dot........................ 2 70
Chocolate. 2 dot........................ 2 70
CSierry, 2 dot............................. 2 70
Vanilla, 2 dot............ ................. 2 70
Weight, 8 lbe. to case. Freight 

rate second class.
JKLL-O ICK CREAM POWDERS 

Made in Canada
Assorted case, contains 2 dot. $2 7J
Chocolate. 2 dot.......................... 2 70
Vanilla, 2 dot............................... 2 70
Strawberry, 2 dot........................ 2 70
Unflavored, 2 dot........................ 2 70
Weight 11 lbe. to eaae. Freight 

rate second class 
BLUE

Keen’s Oxford, per lb............. $0 24
In eases 12-12 lb. boxes to

ease .............................................. 0 26
COCOA AND CHOCOLATE 
THE COWAN CC , LTD. 

Stirling Road, Toronto,
Ont

Cocoa
Perfection Cocoa, lbe.. 1 and 2

dot. In box, per dot............. $6 25
Perfection, H-Ib. ttne, dox... 2 76 
Perfection, 14-tb. tine. dot... 1 46
Perfection, lOi site, dot...........  1 10
Perfection, 5-Ib. tins, per !b... 0 42
Supreme Breakfast Cocoa, 14- 

lb. Jars, 1 and 2 dot. In box.
* 90

Soluble Cocoa Mixture 
(Sweetened) • and 16-lb.
tine, per lb................................. 0 28

(Unsweetened Chocolate)
Supreme Chocolate, 12-lb. box­

es, per lb.................................... 0 41
Supreme Chocolate, Its sise,

2 doe. in box, per box.... 1 64)
Perfection Chocolate, lie else,

2 dot. in box, per box..... 1 90
SWEET CHOCOLAT»- Per lb.
Eeele Chocolate, %s, 6-lb.

boxes ...............................................0 *2
Eagle Chocolate, tys. 6-lb.

boxes. 28 boxes In ease.... 6 21 
Diamond Chocolate, 14s, 6 and 

12-lb. boxes. 144 lbe.. in eaee 6 *2 
Diamond Choeolate. le, 6 and 

12-1b. boxes. 144 lbs. In case 6 II 
Diamond Crown Choeolate,

28 cakes in box ...................... 1 16
CHOCOLATE CONFECTIONS 

Maple Buda. S-lb. boxes. 16
boxes in case, per lb............. 10 46

Milk Medallions. 6-lb. boxes,
80 boxes in etae, per 1b... 0 46

Lunch Bare. 6-Ib. boa*. 16
boxes In ease, per lb..........  0 46

Coffee Drops. 6-Ib. boxee, 10 
box* in case, per R)..........  0 46

Chocolats Tulipe. 6-lb. box*.
80 box* in ease, per ■>.... 0 46

Milk Croquet**. 6-R>. boa*.
80 box* in eaee. per !>.... 0 46

No. 1 Milk Wafers, 6-lb. boa*.
80 boa* in rase, per lb----- 6 OS

Choeolate Beans. 6-Ib. boa*.
80 box* In case, per lb.... 6 01

Chocolate Emblems, 6-lb. box*.
10 box* in eaee. per lb.... 6 01

No. 2 M 0k Wafers, 6-Ib. box*,
10 box* in eaee, per lb.... 0 41 

No. 1 Vanilla Wafa*, 6-lb. box,
60 box* in ease, per lb___ 0 41

No. 2 Vanilla Wafers, 6-Ib. box,
10 box* In eaae, per lb.... 6 86 

No. 1 Nonpareil Wafers, 6-R>.
box*. 86 box* in case. lb. 6 41 

No. I Nonpareil Wafers. 6-to.
box*. 16 box* in ones, lb. 6 14 

Choeolate Ginger. 6-Ib. baa*.
16 box* in ease, per *k.... 6 66

Crystallised Ginger, 6-lb. boa*.
10 box* In ease, per lb----- 0 40
NUT MILK CHOCOLATE. Etc. 

Nut MUk Chocolate, %s. wrap­
ped. 4-lb. box, 60 boa* la
eaee. per lb............................... 0 46

Nut Milk Choeolate. its. wrap­
ped. 4-lb. box. 66 boa* tn
eaee. per lb. .......................... 641

Fruit and Nut or Nut MUk
Milk Chocolat*, lbe.. un­
wrapped, 6-Ib. boa. 6 dhr. 
to oaks. SI box* to ease, lb. 0 « 

Nut Milk Choeolate. Se 
equal*. 10 equal* to eeke.

packed I cake to boa, 64
boa* to case, per box......... I *

Fruit and Nut MUk Chocolate,
6-lb. oak*, each 80 divi­
sions, I cake to boa. 62
boa* to ease, per boa........... I Id

Fruit and Nut MUk Choco­
late Slabs, per lb  6 4»

MUk Chocolate Slabs, with
Assorted Nuts, per lb........... 0 46

Plain Milk Choeolate Slabs.
per lb. ....................................... 6 42

K. W. KELLOGG CEREAL CO. 
Kellogg’s Toasted Own Flake,

Waxttte ..................................... 4 16
Kellogg's Toasted Oom Fisk*.

Ind.................................................... 2 00
Kellogg's Dominion Own

Flakes .........................................  4 16
Kellogg's Dominion Com

Flak*. Indv.................................. 2 00
Kellogg's Shredded Krumbl* 8 50
Kellogg’s Shredded Krumbl*.

Ind.................................................... 2 00
Kellogg's K rumbled Bran.

BRODIE AND HARVIES 
XXX eelf-rislng flour. 6 lb.

package, dox. ...................... 16 70
Do., 8 lb................................. 2 90

Superb self-rising flour. 6 lb. 5 50
Do.. 3 lb............................... 2 80

Creecent self-rising flour. 6
lb.................................................... 6 60

Do.. S lb............................... 2 86
Perfection rolled oats (56 ox.) 3 00

MISCELLANEOUS 
Maple Buds, fancy, nerly 1 

lb.. (A dox. In box. per dox.. 86 50 
Maple Buds, fancy, 14 lb.. 1 

dox. in box, per dox....... 8 78
Aoeorted Choeolate. 1 lb.. H

dox. In box, per dox............. 6 50
Assorted Choeolate. (4 lb.. 1

dox. in box, per dos............. 8 76
Choeolate Ginger. ^4 lb., 1

dox. In box, per dox............. 8 76
CryxtaUixed Ginger, 14 lb., 1

dox. in box, per dos............ 8 76
Active Service Choeolate, Ha,

4-lb. box, 84 boa* tn eaae,
per lb. ....................................... 6 44

Triumph Choeolate, 14’». *-!b. 
box*, 86 boa* in case, per 
boa .............................................. » «

Ginger

Active Servi* Bain.
boa, SO bexi

Victory Bar.
box* In

boa, 60 boa* in
Regal Milk Choeolate

14 bn boa, 10 boa* la

SO boa* In
Cream Bara. 14 In boa. 60

Maple Buds. 6e display boa*.
Sc pyramid peakag*. 6e
g lamine envelop*. 4 dos. to

ISe LINES
Maple Buds, ISe. 1 dos. to boa.

60 box* to
Medallions. ISe. 1 dos. In boa.

60 ben* to
lOe. 1 dos. to boa,

50 boai
Coffee Drops ISe, 1 doe. to boa,

SO boa,
MUk Wafers, 10e. 1 do». In boa,

60 boa* to
Chocolate B*ns. 10e, 1 doe to

box. 60 boa* to
Choeolate Emblems. lOe, 1 doe.

to box, 00 box* to

Choeolate Wafers 10e, 1
In bee.

Circus Wagons, 10c,
boa. 60 boa* to

Queen’s Dessert.

Almond

Puffed Rice
60 boa* to

Ginger Barn.

Choeolate
box* in eaee

LINES

Triumph Choeolate, H-lb. 
oak*. 4 lb., 86 box* to
eaae, per lb. ......... ................... 0 40

Choeolate Cent Sticks. 14 gr. 
boa*. *6 gr. to eaee, per
gro* .. 1 “

116—le.
Sticks, 66

Se

Nut Bara, 14 to boa.
to ease .................... MW

Bara. 14 to boa.
ease ...................... 6 66

14 to box.
ease ...................... 6 66
14 to boa. M

In ease ........................ 6 SI
24 to box, 66

................ 6 IS
24 to

case.........  6 16
to box. 66

............. 6 II
24 to

I 66 

6 II 

6 66 

1 M

Lunch

Il II 

6 M 

6 66 

6 * 

6 66 

6 66

I 66

6 66 

I 66 

1 66

1 dox. to 
eaee. per dos. 
lie eak*. 24
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GRAPES
Now at their best. Let us quote 
you on carloads or smaller quan­
tities. Prompt execution of all 
orders guaranteed.

Fresh cars just arrived of

CRANBERRIES 
GRAPE FRUIT 

SWEET POTATOES 
SPANISH ONIONS

The House of Quality

HUGH WALKER & SON
Established 1861

GUELPH, ONTARIO

CAUFORNIA 
TOKAY GRAPES

Are now coming freely 
and quality fine.
Be sure and order some.

ALSO FULL STOCK

Sweet Potatoes - Oranges 
Pears - Boxed Peaches 

Grape Fruit - Etc.
Add to your order

Baddies, Kippers, Bloaters, Fillets
All of which are fresh and good.
Just the thing for snappy days.

WHITE & CO., Limited
TORONTO

BROOMS

Our

Canada No. 3
fills the bill

Not too heavy, not too light

Just Right
Polished handle, pink strings, vel­
vet and tin lock finish.

The Best $9.00 Broom
We know how to make.

ORDER NOW.

WALTER WOODS & CO.
Hamilton and Winnipeg

Deliciously
Satisfied

You'll always find

Grape Juice touches 
the You can
depend on satisfied 
customers when you 
recommend Marsh’s 
Grape

Cherry Un-

■ Wine, Raspberry 
Vinegar and Creme 
de Menthe, are 
equally as good.

Do “you" profit 
>om their big de- 
nand ?

1 The Marsh Grape 
Juice Company

NIAGARA FALLS, ONT
Ontario Agonta:

The MecLaren Imperial 
Cheese Ce., United
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Make Your Show Windows Pay Your Rent

FIXTURCS FOP

500
WINDOW DISPLAYS
IN THIS CMfcST

</c

Oak [Y &
LON DON

Many SeJeo in made on the Sidewalk

Window Display Fixtures
A Wonderful set of Patented lnterchan|eable Window Display Fixtures 

lor displaying Rooks. Stationery. Office Supphes and Sundries. Set will <ive 10 
Yeats Good Service in effective trade pulling window trims. !

The Fixtures you see above are only a very few of the derigns that can be 
set up with the lull set. besides hundreds ol standard fixtures tan be set up.

Made of Oak. either Golden. Antique or Weaihered Finish. Set is put up 
in a Hardwood Hinged Lid Storage Chest, a good place to keep the extra 
Younits not in use. There sre thousands ol sets in daily use.

No. 20 Set has 89 Interchangeable Younits For Large Store Windows, •38.50
No. 20% Set has 50 Interchangeable Younits For Small Store Windows, 823.10 

Stock carried in Hamilton, Ont. Order direct or thru your jobber. Send for catalog. Patented and made in Canada.

The Oscar Onken Co. 4850 Fourth Street Cincinnati, Ohio, U. S. A.

OAKEY’S
“ WELLINGTON” 
KNIFE POUSH

The original and only reliable prepara­
tion for Cleaning and Polishing Cutlery, 
etc.

John Oakey & Sons, Ltd.
Manufacturer* el Emery Cloth,
Black Lead, Glass Paper, 4c.

LONDON, S.E., ENGLAND
AGENTS:

Manley A Baker, 21 Empress Offices, 
354 Main Street, Winnipeg. 

Sankey A Manson, 839 Beatty Street, 
Vancouver.

Rex Floor Wax
You can sell this floor wax to your 
customers. Many people will require 
such an article for entertaining. It 
makes the floor glossy and preserves 
the wood.

THE REX CHEMICAL COMPANY
103 Wellington - Montreal 

m.donald adams s. h. moose * co. king » southcot
Winnipeg Toronto Vancouver

RATS
If we want to fee* starving Europe It behoove, o* to 

km off Rat, and Min# that destroy foodstuff to the value 
ef about S*00.00«.oee.0e per anuna. Use Rld-of-RaO It Is 
a— poisonous aad can be wed evsgywhere. No steneh-eresting 
dsed bodtss. Rodents leave premises before dying. Only pat­
ented Non-Poleonou, Exterminator In the World. Made only 
by the Pateetem.

Prhs )) ctnU pw 1er. f/Jt pw des.. HE per ». to W|
BERG A BEARD MFC. CO c.

100 Emerson Piece Brooklyn N. Y.
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Classified Advertising
Advertisement» under this heeding 2c per word 

for first insertion, le for aeCh subsequent.
Where copies come to our care to be for­

warded, five cents must be added to cost to cover 
postage, etc.

Contractions count as one word, but five figures 
(as Sl.OW) are allowed as one word.

Cash remittance to cover cost must accom­
pany all adiarticsmcnfs. In no eaae can this rule 
be overlooked. Advertisement» received without 
remittances cannot be acknowledged.

WANTED
117ANTED—THRHB OR POUR SILENT SALES- 
* ’ man cases, from four to twelve feet. Reply to 
E. B. Buell, Shaihot Lake, Ontario.

117ANTED—A CAR OF CHOICE POTATOES. 
’’ white stock. Wire beet quotations at once 

to A. L. Bicknell A Co., Dunnville, Ont.

POSITIONS WANTED
AN EXPERIENCED TEA TRAVELLER WITH 

good connection in Mxribme Province, open 
for engagement. George Oinhart, 136 Carmarthen 
SL, St- John, N.B.

TRANSLATIONS
ENGLISH INTO FRENCH — COMMERCIAL. 
^J Financial and Technical Liter, to re. Adver­
tising booAMa. catalognea, circular,, poaterv 
Private cerreepondenov. Manufacturera and 
Manufacturer,' Agents desiring English to French 
translations will secure expert service at a mod­
erate rate by addressing Loon A. Arehamhsdlt. 
P.0. Box Its. Station B. Montreal.

AGENTS WANTED
JOBBERS WANTED TO HANDLE NEW STOVE 
J polish. Quality goods. Low priées. Write 
Henderson Co., South Oshawa, Ont

AGENCIES WANTED
iyANTED— A GOOD AGENCY FOR QUEBEC 
*V Otty and District, grocery, chocolates and 

candy. Boo 746, Canadian Grocer, 143 University 
Ave., Toronto, Ont.

When writing 
to advertisers 
kindly mention 
this paper.

Your
Questions
Answered
Any information 
you desire on 
matters pertain­
ing to the trade 
will be gladly 
furnished FREE 
upon application 
and will be an­
swered through 
the columns of 
this paper. If you 
enclose a stamp­
ed, addressed 
envelope we will 
also reply direct 
to you. Don’t 
hesitate toaskus. 
We will do our 
best.

CANADIAN GROCER
143-153 UNIVERSITY AVE.

TORONTO

FOR SALE
piHST-CLASS STOCK OF GENERAL MER- 

chandiae, also building», store, warehouses and 
dwelling ; stock invoices about $12,000; win re­
duce to suit purchaser. Box 762, Canadian Grocer, 
146 University Ave., Toronto, Ont.

pOR SALE—NEW 200-ACCOUNT BARR RE- 
g inter, $100; coat S124X Has not been used. 

Box 780, Canadian Grocer, 146 University Ave.. 
rorvmto. Ont.

pOR SALE TAYLOR SAFE, $1«>—FACTORY 
1 price. $166 ; Dayton computing and grocery 
scale, $156—factory price, $220. Both good as 
new. Terms cash. Box 744, Canadian Grocer, 
143 Unversity Ave., Toronto, Ont.

FIXTURES FOR SALK.
tpVERY MERCHANT WHO SEEKS MAXIMUM 
^ efficiency should ask himself whether a Gipe- 
Hasard Cash Carrier, as a time and labor saver, 
ie not worth more than the high-priced labor 
vddeh it Hberatm. Are you willing to learn more 
about our carrier» T If so, aetid for our new 
Catalogue J. G ipe-Hazard .Store Service Co., 
limited. 118 Sumach St., Toronto.

WHEN ANSWERING ADVER­
TISEMENTS KINDLY MENTION 

NAME OF THIS PAPER

WANTED
IN ANY SIZE QUANTITY
JUTE - SUGAR

BAGS
AND COTTON LINERS.

E. PULL AN
TORONTO

aaaaaRaMaaMaaaaaaMai

Say you saw it in Canadian 

Grocer, it will identify you.
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Here's a popular line for the Present Season 
—a product that EVERYBODY likes!

MAKES you hungry to look at it—doesn’t it? And it 
tastes every bit as good as it looks. A few thin slices 
with fresh vegetable salad make a light, appetizing repast— 

and it’s equally good for sandwiches.
Davies Quality Bologna is prepared in our own sanitary 
kitchens from choice pork and beef—tastily seasoned—then 
smoked over hardwood fires. It contains no artificial color­
ing of any kind.
Moderately priced, too. Each sausage weighs from five to 
eight pounds.
If you want to feature a good, quick selling line on your 
provision counter—order Davies Bologna and see how well 
it takes with your customers.
Other excellent lines include Davies Ham Bologna—Davies 
“lakeside” Bologna — Davies Belforts — Davies Wieners 
—all quality products, and dandy sellers.
Our Traveller will take your order—or we shall be pleased 
to have you drop us a postal card.

MONTREAL TORONTO TORONTO
Canada Food Board Packer*e License No. 13-50
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The Dayton Scale in your Store 
looks good to your Banker

It inspires confidence. The appearance of a Dayton Scale in your store has 
farther reaching effects than you’d believe. It ensures correct weight and 
absolutely accurate price calculations, of course. But, every one who sees a 
Dayton Scale in your store thinks more of you and your establishment because 
it is there. It is the sign of progressive ness. It is the sign of the square deal.
It makes your clerks take just a little m ore pride in the man they work for. It 
shows your customers not only that you are prosperous, but that you are a 
sensible, modem, progressive merchant.

The scale shown above flashes your advertisement every time 
it is used. Your store is well advertised. Send for oar new 
illustrated catalog.

DAYTON COMPUTING SCALES
(Mad* in Canada

Frank E. Mutton Royce and Campbell Avenue», Toronto
Vice-Pre». and Gen'l Mgr. Also at Montreal, Winnipeg,1(Vancouver

Division International Business Machine* Co. Abo Makers of International Time Recorders and Hollerith
Electric Tabulators


